












































































































































































































































Soul
tapes

The best in
4 & 8 track

R & B cartridges

CHUCK BERRY @ MAMAS & PAPAS
BOOKER T ® BRO. JACK McDUFF
EARL BOSTIC » MUDDY WATERS
JAMES BROWN ® WILSON PICKETT
JAMES CARR ® OTIS REDDING
GENE CHANDLER ® DELLA REESE
RAY CHARLES e MITCH RYDER
ARTHUR CONLEY @ SAM and DAVE
KING CURTIS ® The SHIRELLES
BO DIDDLEY © NINA SIMONE
LEE DORSEY @ PERCY SLEDGE
ARETHA FRANKLIN @ BILLY STEWART
HOWLIN' WOLF e JOE TEX
The IMPRESSIONS @ CARLA THOMAS
CHUCK JACKSON ® OSCAR TONEY Jr.
BAR KAYS ® The TURTLES
The KINGSMEN e DIONNE WARWICK

RAMSEY LEWIS ® YOUNG RASCALS
°

General Recorded Tape
1262 Lawrence Station Road
Sunnyvale, California 94086
(408) 738-2660

Everything sounds better
on...

AMERICAN

GRYSTaLlkeD

RECORDING TAPE

manufactured by

GREENTREE

A HECTRONIGS

2135 Canyom Dr., Costa Mesa, Calif. 92626

supplier of
the world’s finest
recording tapes
to the record,
music and tape
cartridge industry

Tape CARtridge

Perlin’s Center: House Built on
Promo & Service Foundation

TARZANA, Calif. — Lou
Perlin, a former Craig Corp.
advertising director, has opened
a Craig Stereo Tape Center,
which is essentially a house
built on promotions and serv-
ice,

Perlin's 2,000-square-foot lo-
cation at 18421 Ventura Boule-
vard, is two miles away from
his nearest competitor, a Muntz
Stereo-Pak dealer in Reseda.

Perlin’s concept for the sales
and service center which stocks
Craig cartridge car stereo play-
ers exclusively, tapes sold
through the Craig Corp. plus
two lines of stereo phonographs,
is to “pamper” the customer.

Pampering encompasses
washing the car's windows, vac-
uuming the inside and polishing
the chrome on the door after
an unit has been installed. It
also means spending over one
hour on the installation. It slims
down to allowing teen-agers to
roam behind the counter and
look at cartridges.

Opened on a Friday (25),
Perlin sold 16 4-track units over
his first weekend, He has de-
vised a Craig key club which
will offer a 10 per cent discount
on all tape purchases. A card is
secured with the purchase of a
player on number of tapes. The
offer is running for 90 days.
After that the card will be avail-
able for $3.

An aggressive merchandiser,
Perlin has plans for several pro-
motions.

Tickets to Show

Members will be offered tick-
ets to the auto show in Octo-
ber, will be given one free tick-
et to a movie house with the
purchase of one general admis-
sion. “It's the only way vyou
can keep people with you,” he
feels. “When we clean up a car
after an installation, it's a serv-
ice to the customer which no
one else is doing. It creates
word-of-mouth advertising.”

Perlin says he took a survey
of Southern California cartridge
dealers to find out what they
did to keep customers return-
ing.

Their attitudes, he says, were
that since they had installed
the unit, the customer would
automatically return. *You have
to do things for people. That's
why we've set up the key club.”

Perlin says he's had a num-
ber of people offering him
trade-ins on a low-priced 4-
track and compatible unit. 1
can't afford to take the com-
patibles,” he says. “But I will
offer to put them on sale.”

Perlin says he would like to
be across the street from the
Muntz dealer. “The closer we
are the easier it is for people
to compare units.” The owner
says he tries to treat all teen-

.

DUBBINGS ELECTRONICS INC.
1805 S. Strong Ave., Copiague, N. Y., 803-1000

agers like adults. “The idea is
not to push them around. They
won't be met by any girls in
mini-skirts."”

On the equipment shelf, Per-
lin stocks Craig models 501,
3105, and 3110—which gives
him a price run of from $55-
$89. He hopes to receive Craig’s
compatible 4-8 within 90 days.

On the phonograph end, he
sells Motorola phonograph con-
sole stereos which start at 5400
and a $300 Continental stereo
record player. Perlin is offering
phono equipment in a store de-
signed to emphasize the new
continuous loop stereo medium,
to entice adult buyers,

Receives Card

When someone buys a ma-
chine, he receives a card sev-
eral days later that the store
has made a contribution to the
Vista Del Mar adoption agency
in his name—another lure to
emotionally entice adults. “If
you establish an honorable rela-
tionship, you won't have to
worry about complaints. You'll
get a different reaction from a
customer.”

Perlin selected Tarzana be-
cause it is at the hub of some
six schools—he will advertise
in its newspapers as well as

Concord Sets
Tray Holder

LOS ANGELES — Concord
Electronics has devised a tray
holder which plugs into an auto
radio speaker system and turns
the F-100 “sound camera" cas-
sette machine into a car unit.

The adapter is the CA-150
which must be bolted under-
neath the dashboard. The unit
sells for $29.95 through all
Concord dealers:” photo, depart-
ment and audio stores.

Power is derived from the
car's battery system, which
saves the F-100's own batteries
for use outside the auto. The
player, which has been on the
market for over one year, re-
tails for under $100. A locking
device on the adapter tray is
designed to thwart theft of the
player.,

using two San Fernando WVal-
ley radio stations plus a Val-
ley newspaper and the WValley
section of a metropolitan pa-
per.

Presently the store is oper-
ated by four people, Perlin
says: "Me, myself and I plus
one full-time installation man.”

Kids Tape Disks

Perlin allows kids to tape
their records, albeit he won't
do it himself., “"They do the
recording and they have to ac-
cept it the way it comes out.”
The store has a Craig player/
recorder, model 3301 ($259),
hooked up to a console stereo
system.

Perlin's tape library consists
of 1,500 “old” Craig 4-track
titles selling for $1.95 plus ma-
terial from Ampex, GRT, RCA,
Columbia, Capitol — all pur-
chased through the Craig Corp.
He even has some Muntz tapes,
obtained through Craig.

Perlin explains he gave the
matter of being a one-line house
considerable thought. He feels
there are more pluses in work-
ing with one supplier than in
dealing with a myriad of com-
panies. “You can get a lot more
co-operation when you work
with one house,” he philoso-
phizes. “When ad money be-
comes available you should be
the first one to get a crack at it,
right?"

Stereo Panorama’s
Mobile Salesman

ST. PETERSBURG, Fla.—
Stereo Panorama is using a cus-
tom-built display van to intro-
duce area dealers to CARtridge
equipment. The truck, driven by
Michael Donchue, Stereo Pan-
orama’s sales manager, carries
5,000 4, B-track and cassette
tapes plus a complete line of
players.

B. F. Minor, general man-
ager of the company located at
3800 North Skyway Boulevard,
created the mobile showroom

concept. All playback units are
plugged into a mercury elec-
tronics generator, After the van
has been to a retail location,
Stereo Panorama sends a sales-
man to write orders.

AUTOHARP ALBUM playback pleases soloist Cecil Mull, right. Null's

album, to be released by Decca, contains only the music of his self-
built, solid-body amplified autoharp, but Decca officials say that Null's
use of 36 magnetic pick-ups on his instrument makes it sound “like a
20-piece orchestra."” Null, who has two more Decca albums in the
works, is seen here with Bradley's Barn studio operators Jerry Brad-

ley, left, and Charley Talent.

when unsm;}"ny ads . . .

Say' You Saw It in the Billboard

www americanradiohistorv com

.with recorded

AUTOMATIC RADIO'S Tote-A-
Tape, a portable 2-channel player
and AM radio, operates when
endless reel, miniature cartridges
are inserted into the cartridge
opening. The unit is equipped
with four *“C" type flashlight
batteries, and is of the solid-
state variety.

Channel Makes
Test Cartridge

NEW YORK — Channel
Marketing is producing test car-
tridge for consumer use for test-
ing players in the home and
automobile,

This unit retails at $3.49,

The firm, with facilities in
New York and Los Angeles,
says the new cartridge contains
electronic test of frequency re-
sponse, tape tracking, program
and individual track volume bal-

ance, speaker and program
identification and automatic
switching,

The test cartridges are in
4 and B-track, and are avail-
able directly from Channel, or
its distributors across the coun-
try. Each cartridge is equipped
instructions for
the user. Also, Channel is map-
ping plans to produce a test
cartridge in the cassette size.

Maloney Shifts Job

SAN ANTONIO — Joe Ma-
loney, formerly with Kynamics
Devices Inc., of San Antonio
has left the local organization
to take over duties as assistant
manager of the downtown
Aztec Theatre.

CASSETTES
PLAYTAPE

Large Jobber requests
quotes on Cassettes and
playtape - type Cariridges,
loaded with blank tape of
various lengths. Send vol-
ume pricing offers to

BOX 122
BILLEOARD

165 W. 46 5t.
New York, N.Y. 10036

DIRECTOR
OF SALES

A challenging opportunity exists
with a leading Tope Cartridge Man-
ufacturing ond Marketing Firm for
a Sales Executive of proven ability.
Philodelphia area.
SALARY e BOMUS
FRINGE BEMEFITS

SEND ALL PARTICULARS TO:
BOX 207, BILLBOARD
165 West 46th Street
New York, New York 10036
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We think we make pretty good
tape cartridges.

Twenty-six major duplicators
and /7 different recording labels
think so, too. So they give us their
business.

Most also buy our lubricated
Audiotape. It's not surprising.
We're the only cartridge people
who also produce tape. And the
logic of one arder, one shipment,
one invoice, is inescapable,

But there's another reason for
such universal confidence. A
sound reason: consistent quality.

Any cartridge is only as good
as the tape it contains.

Audiopaks contain Audiotape.

Our experts coat Audiotape
with a unigue oxide formula that
reproduces high frequencies
orilliantly, even at the slow
cartridge speeds. Then they polish
the surface smooth, so it won't
wear out your recording heads at
any speeds. And repeated inspec-
tions make sure, reel after reel.

Have you looped a length of
Audiotape lately?

We could make such
beautiful music together.

Audio
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ONE-STOP PROFILE

Tony Galgano—He Loves Dealers

CHICAGO—Like so many
veteran record men, Tony Gal-
gano will tell you “The busi-
ness 15 in my blood.” And over
the years, this one-stopper has
developed a special kinship for
the independent record dealer.

_The Galganos — Tony, his
sister Theresa, and son, John—
take a definite pride in pro-
viding service. Dealers are wel-
come to browse through the
75,000 LP titles and 30,000
singles in stock. Four phones,
connected to 13-foot exten-
sion cords, can simultaneously
handle a quartet of separate
dealers, during the morning
“phone-in" rush.

Galgano personnel can walk
up and down the tiers of mer-
chandise and fill the order as it
15 actually being phoned in—
or inform a dealer if this, or
that, is in stock.

Special Orders

For the flood of items that
require special ordering, Gal-
gano has worked out a “sys-
tem." as he calls it. A constant

network gf back orders is re-
hashed with record distributors

|

e

SPECIAL ORDER SPECIALIST Syl-
via Pierce immersed in every-
day routine of filling special re-
quests for merchandise. In most
cases, Galgano fills special orders
within three days.

Pfanstiehl’s

st

NEEDLE DESIGNS!

Cartridge designers set a merry
pace for needle makers . . . it's a
never-ending job to keep up with
the continuous flow of new Ameri-
can and foreign cartridge designs
—but Pfanstiehl does it to serve
your phono-needle customers.
When you need the latest, order it
from Pfanstiehl. Write for a free
catalog and self-mailer order
forms today.

Your order shipped same
day it's received.

J

f’f anstiehl

CHEMICAL CORPORATION = BOX 49
104 LAKEVIEW AVE. * WAUKEGAN, ILLINODIS
Originators of the $%.95 Diomond Nesdls

70

By EARL PAIGE

daily, as Galgano pathers in
back-dated merchandise.

“We generally can fill special
orders in three days. Dealers
who keep back orders with us
will get them as soon as they
build up enough to warrent a
shipment,” said Tony, who
started with the old American
Record Corp. in Scranton, Pa.
in 1929,

Over 40 per cent of his
dealers prefer to browse around

themselves and make up a
lively “will call® portion of
Galgano's volume. But he

ships into all the Midwestern
States—"1 got an order from
Wichita the other day,” he ex-
claimed.

Cut-Out Merchandise
by car. He

Tony delivers

o — R — R
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SPECIAL ASSORTMENTS of cut-
out singles and albums make up
a large portion of Galgano's vol-
ume. He supplies jewelry stores,
discount houses and many other
types of outlets with premium
packages of records such as are
being made up in above photo.

't-_

WILL CALL CUSTOMER Stewart
Gimbel, partner with Bernard
Hoffman at One Octave Lower, a
two-store record outlet in Chi-
cago's Old Town section, checks
order with John Galgano (right).
Over 40 per cent of Galgano's
dealers shop for records in per-
s0n.

calls a cab to take a rush
order out. Dealers make ap-
pointments to come by at night.
He makes up special orders of
cut-out LP merchandise. Odd
lots of singles are packaged as
premium merchandise.

“lI guess I've been what you
call a record broker most of my
life,” said Galgano. When Co-

lumbia Broadcasting bought
American Record Corp. in
1935,

Tony went alun% and
was with the Sampson Co., a
Columbia distributor here, for
10 years.

“But all the time 1 was job-
bing odd lots of used jukebox

Continued on page 71)

TONY GALGANO checks stock in oldie singles at Galgano Dist, in
Chicago. The 38-year veteran of the business is also associated with
Hal Faktor, a distributor of music instrument accessories.

1L Sd=

JOHN GALGANO serving two dealers at once. Special 13-foot extension cords on four telephones, each with
a separate number, allow Galgano personnel to handle calls from any section of warehouse giving dealers

instant information.

Duotone Says Play Stereo
On Mono Phonographs, If . . .

MIAMI — Duotone Co. Pres-
ident Stephen WNester has in-
formed Billboard that his com-

L
s

MODERN EQUIPMENT, such as
this album poly-wrapping ma-
chine, helps Galgano provide
fresh merchandise to dealers.

o

THERESA GALGANO, Tony's sis-
ter, and Marie Riggio, handle
office work. The girls" combined
experience adds up to 35 years.
Galgano stocks over 140 labels,
75,000 current titles in LP's and
over 30,000 singles.

www americanradiohistorv com

pany's view of stereo record
play on mono phonographs is
in line with “the views taken
by the record companies—with
only a few qualifications.”

Said Nester, “Duotone has
for over a year been manufactur-
ing replacement needles with a
radius tip size which will fit
either LP monaural or stereo
records.” Duotone calls this
their “compatible needle.”

“While it is true,” Nester said,
“that a small percentage of the
oldest types of monaural car-
tridges do not have sufficient
vertical compliance for safe use
on stereo records, it is important
to note that this represents only
S to 10 per cent of all replace-
ment needle sales. These needles
Duotone will not label as com-
patible. These old needles are
phasing out and their percent-
age of needle sales becomes
smaller each year.

“We do not believe in let-
ting the tail wag the dog. We
cannot allow these antique

(Continued on page 71)

8800 =

ECONOMY  mixin and pre-
amplification is offered by the
Bogen Communications Division
of Lear Siegler, Inc. in this unit,
the MX6A-T. It lists at $74.85,
is A.C. powered, all-silicon and
solid state. It may be used singly
to add four more mikes or other
input signals to an existing sys-
tem, or three of the units may be

ralleled to offer 12-individual
nputs. To do this, the units may
be mounted “piggyback.” Two
of the four channels will accept
tuner or crystal cartridge signals.
The output will drive any pack-
aged amplifier through its aux-
iliary input.

$10 Million in
Zenith Ad Buys

CHICAGO — Zenith Sales
Corp. has increased to more
than $10 million its ad budget
for combined factory-distrib-
utor - dealer advertising this
fall. This is over and above
previously announced alloca-
tions and is 50 per cent more
than funds previously devoted
to such advertising.

The campaign will commence
with special “Premier Days"
promotional ads in 275 news-
papers in 165 markets during
the week of Sept. 10. This will
be co-ordinated with Zenith’s
“Premier Days” section in Look
which hits the newsstands Sept.
5.

Emphasis will be on color
TV, but monochrome, high fi-
delity and radio lines will also
be represented.

“This combined fall newspa-
tory,” said Les Truesdell, Ze-
most extensive in company his-
tory,” said Les Truesdell, Ze-
nith Sales Corp. president.

‘Billie Joe'
On Open Reel

LOS ANGELES — Bobbie
Gentry's “Ode to Billie Joe"
heads a new single-pack, reel-
to-reel stereo tape release from
Capitol. The company has also
introduced two new twin-packs.

The Gentry album carries
catalog number YIT 2830.
Other releases are “Lush Life,”
by Nancy Wilson (YIT 2757),
“Thank You, Pretty Baby,” by
the late Nat King Cole (YIT
2759), “Your Tender Loving
Care,” by Buck Owens and His
Buckaroos (YIT 2760) and
“Faith of Our Fathers,” by Ten-
nessee Ermie Ford (YIT 2761).

The twin packs are “Lom-
bardo Country,” “Waltzing With
Guy Lombardo™ (YeT 2779), a
Prokofiev's complete ballet
score, "Cinderella” (Y2S 4102),
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Audio Retailing
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CBS Film Cartr;dge
Promises New Vistas

NEW YORK — CBS's new
Electronic Video Recording
(EVR) may revolutionize the
entertainment industry and at
the same time serve as a com-
pletely new form of exposure
for the recording artist.

The system, as recently de-
veloped, is geared for the ed-
ucational market. But further
refinements, added innovations,
mass production and lower
costs may result in EVR even-
tually becoming a mass mer-
chandized consumer product.

EVR, which is a pre-recorded
film catridge, is played through
a non-operative television chan-
nel;, selected by the operator.
The playback unit, located on
top of the television set, is con-
nected to the receiver via the
antenna. The film functions on
a reel-to-reel configuration at
five inches per second. Using

thin film, the cartridge is ca-
pable of carrying one hour
of black-and-white film or ‘one
half-hour of color film. No
home recording is possible with
this set-up.

EVR was designed and con-
ceived by CBS Laboratories in
collaboration with  Imperial
Chemical Industries Ltd. (Eng-
land) and CIBA Ltd. (Switzer-
land). Dr. Peter C. Goldmark,
president and director of re-
search, CBSLaboratories,
spearheaded the project, The
three companies have formed
a partnership to market this
audio visual system. Both ICI
and CIBA are large, diversified
chemical corporations. Accord-
ing to a spokesman, EVR pro-
gramming and color and black-
and-white equipment will be
demonstrated next spring in
England.

TonyGalgano LovesDealers

e Continued from page 70

records, selling dime stores all
over the country,” Galgano
explained.

For 13 years Tony and
Ruben Lawrence distributed
Audio Fidelity and dozens of
other labels under a separate
firm known as Record Distribut-
ing Co.

Galgano has had his own
full-fledged one-stop business
since about 1959, when his son
joined him, and has long been
affiliated with Hal Faktor, who
distributes music accessories
from the same address. The op-
eration offers a full line of re-
lated accessories, including tape
cartridges.

Mono Selling

The current mono “crisis”
since the raise on the price of
monaural merchandise hardly
phases Galgano, who has sur-
vived many changes in the busi-
ness—"1 gave 70,000 78 r.p.m.
records to Goodwill Industries
one time,” he said.

“At first, when the price
changed, dealers quit buying
mono,” Galgano said last week,

vy, s werld over wils
bamizg a proliable
rads = tha sew modem
Hary .. . Seas your local
Navy merulims —nnw.

"Now they're buying mono
again, because they're finding
out there's still a healthy de-
mand for mono. We're selling
about 25 per cent mono right
now.”

Galgano said he ,tries to
simplify, what he agrees is, a
“proliferation” of wholesale
deals and prices. “I sell every-
thing at half the list price—
the ‘old’ list price,” he stressed.
“If it lists at $498 I charge
$2.50, a flat price.

“Service 15 what counts,"”
Galgano said. “Dealers have
to have service and this is what
we're selling.”

Stereo or Mono

® Continued from papge 70

needles to hold back the prog-
ress of three industries, name-
ly, the phonograph needle, car-
tridge and record business.”
Weapons

Nester said he agrees with
other needle firms, which have
cautioned of late that indiscrim-
inate stereo play on mono
equipment could damage rec-
ords, in this respect: *1 wish
both the public and retailers
would become aware of the se-
vere record damage caused by a
worn out or broken needle tip
and the need for replacing these
weapons of record destruction.
Anyone owning a record player
more than a year old, an average
normal use, is playing his rec-
ords with a worn needle which
should be replaced. If the trade
would keep reminding their cus-
tomers of this indisputable fact,
they would be doing their cus-
tomers and themselves a great
service.”
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GLASSIFIED MdRT

BUSINESS OPPORTUNITIES

FOR SALE: RECORD SHOP IN DOWN-
town suburb, south of Chicago. Terrifie
rhythm & blues and country & western
potentiallties. Old and new stock, not
diseounted, Close to high school and Jr.
college. Well established, over 12 years.
Box 329, Billboard, 188 W. Randolph St..
Chiragao, Il seEl

DISTRIBUTING SERVICES

ATTENTICN, RECORD OUTLETS: WE
have the largest selection of 45 rpm
oldies and inndl:a at 25¢ each, =lso
major label LP listings &t promotional
prices. Send for free listings. All orders
weleome, Apex Rendezvous, Ine., 300
Kings Highway, Brooklyn, N. Y. tfn

. EMPLOYMENT SECTION

HELP WANTED

JURE BOX MECHANIC WANTED —
Will pay moving expenses Lo Des Moines,
fowa, Top wagea for experienced man;
we have bean usiness 35 wvears.
Box 328, Billboard, 188 W. Randolph 8.,

ago, IIL sl

JUKE BOX MECHANIC WANTED. WILL
pay top wages for good man. Steady
work. Good working conditions, Write
Box 327, Blllboard hilishin 188 W,
Randolph St., Chieago, 111, Bﬂgd]. self

TELEPHONE SOLICITORS

Year-round job/$150 a week draw.
Good opportunity.
DE 2-5737

110 5. Dearborn, Svite 506
Chicage

PROMOTIONAL SERVICES

HE DIFFERENT! BANDS, CLUB OWN-
ers, the newest Innovation in total
environment entertalnment, “"The Psyeh-

0T

Bonle Pulsator.” For more Informa
write: Pevochedelle, Ltd., Box 123, Wheel-
ing, W, Va. sed

HARRY ZIMMERMAN NEEDS AGENT,

have new songs, probably hits: need

rn:_r'l'lr help, for n:t::l. contact. Proper -
arrangements and reeo

J. Fonte, 115 23rd 5t. South, Brigantine

N. J. 08303 sed
National Record Promofion

(You Record It—We'll Plug It)
Music Mokers Promotion MNebwork
* Mew York City *

20 Years' Dependable Service
Brite Star, Cleveland, Ohio
Cnverlnﬁl All Major Cities, Mashville,
Chicogo, Hollywond, Etc,

* DISTRIBUTION ARRAMGED
* MAJOR RECORD LAREL COMTACTS
+ NATIONAL RADIO & T.¥. COVERAGE
* BOOKING AGENT COMNTACTS
* MAGATIME-MEWSPAPER PUBLICITY
* RECORD PRESSING
General Office:
09 Stahlman Bldg., Mashville, Tenn.
Malllng Address:

14881 Overlvck Dr., Newbury, Ohlo
Send All Hecords for Review to:
Brite-Star, 14881 Overlook,
MNewhury, Ohio
CALL: Elwetan? {214) JO 4-2211

MATIONAL RECORD
PROMOTION & PUBLICITY
CONSULTATION

All questions answered about Me-
cording, Distribution, Printing, Ship-
ping, Musle Publishing, elc.

PRESSING

Mo job ton small

DISTRIBUTION ARRANGED

MORTY WAX

PROMOTIONS
XS -
MISCELLANEOUS iT
. = L w -

N.Y., N.Y.10019
Cl 7-2159

1650 Broadway
D S T

NASHVILLE, TENN.'S

most convenient motel, Close to record-
ing studios ond business; courtesy car
stervice; 249-hour telephone; 100 air
conditioned ; heated; swimming pool.

Tel.; (615} 255-4163

ANCHOR MOTEL

1921 West End Ave., U. 5. TOW del6

READ *“SONGWRITER'S REVIEW™
magarine, 1697-B Broadway, N.Y.C.
10018, 83 wyear; 35 sample. Guiding
Light to Tin FPan Alley. Est. 1846, sofb

35,000 PROFESSIONAL COMEDY LINES!
40 Books, plus Current Comedy, the
topical gag service. Catalog free, Sam-
le selection. $5. Robert Orben, 3536
anfel Crescent, Baldwin Harbor, M. ¥.
11510, o

www americanradiohistorv com

| PUBLISHING SERVICES

HOW TO WHITE, SELL, PUBLISH ANI
record  your own songs.  Professional
methods. Information free. Ace Pub-
lishing, Box &4, Dept. 2, Boston, Mass.
N1, we2d

RECORD SERVICES

HECORDING STUDIO FOR SALE
Write for details. G. W. Kittinger, P. 0.
Box 278, San Marcos, Callf. 520685,
TI4—T44-0633. se9

WANTED TO BUY

WANTED: ELVIS PRESLEY 45 RPM
record covers and magazines. Write Bill
Kaval, 1912 County Rd., 202, DMstrict
Helghts, Maryland 2024, sel

Zip code
helps
keep

BUT OMLY F YOU USE IT.

INTERNATIONAL
EXCHANGE

ENGLAND

ALL ENGLISH RECORDS RUSHED AIR-
mail. Heatles Pirst Album, I12-track
mono/stereo, $4.75 Inclusive alrmall.
Quantity orders accepted. LP/EP o]
catalog, %2 alrmalled. Singles catalog,
52 apirmailed (surface %1). Stones album
soon, $6.15. John Lever, Gold 5t,
Morthamplon, England. tfn

BEATLES' NEW ALBUM. YOUR COPY
alrmailed on release date if you order
it now! Clapton’s “"Bluesbreakers,
Cream, Troggs, The Wha's latest albums.
Beatles 16-cut "Oldies' or any Brilish
album, mono or stereo, $6 alrmalled.
Pop catalog, %2. Record Centre Lid.,
Muneaton, Eland.

FIEST-CLASS GUARANTEED ATRMAITL
gervice on British records to U, 8. A,
All titles avallable. UK. albums £8
each, additional albums only %5. All
h-rni;“u replaced. 24-hour serviee.
Free catalogoe. Heanor Record Center,
Derbyshire, England.

FOR SALE: ONE OF THE LARGEST
dizscotheques in Europe. 3 dance floors,
4 harz, capacity for 1,500, situated in =
pentral tourist area on the Costa Brawva,
Spain. Constitutes a sound Investment
with a very h seasonal turnover. For
further detalls write to Bax No. 61,
Billboard, 7 Welbeck, London W.1,
England., ifn
ROLLING STONES' NEW SINGLE
“Dandellon,” out end of August, $1.75
alrmalled. Stones" all-new cuis album,
expected September, $6  alrmalled.
Order yours now for alrmalling on re-
Lﬁ;& gtlti' mﬁllﬂ!:' 1\‘.*«-1:*1:#IEI tg.lf:u Hu:zﬁ
5 n ﬂﬁ'd. r any
album from Record Centre, Ltdu%-
caton, England. tin

UNITED STATES

RECORDING ARTISTS WITH MASTEH.
We will produce, press, promote and
distribute internationally your records.
Fee 52350 and % commission on each
sold. Or place ¥your masters material
with major record company, fes 100,
(Fee in advance only.) under Record
Co,, P. 0. Box 271, Jenkintown, Pa. 105046

Box rule around all ads.

insertions, 15%.

tewaord an internotional market.

discounts as above apply.

England.

CLASSIFIED ADVERTISING RATES

REGULAR CLASSIFIED AD: 25¢c a word. Minimum: $5. First line set all cops.
DISPLAY CLASSIFIED AD: 1 inch, $20. Eoch odditional inch in some ad, $15.

FREQUENCY DISCOUNTS: 3 consecufive inserfions, noncancellable, nonchange-
able, 5% discount; & insertions, 10%; 13 or more consecutive

CLOSING DATE: 5 p.m. Tuesday, 11 days prior to daote of issue.

BOX NUMBER: 50c service charge per insertion, payable in advance; also allow
10 additional words {of 25¢ per word) for box number and address.

INTERNATIONAL EXCHANGE ADVERTISING RATES

International Exchange is open tc all advertisers of foreign countries or
American odvertisers whose service or sales messoge is specifically directed

REGULAR CLASSIFIED AD: %1 per line. Minimum: 4 lines per insertion.
DISPLAY CLASSIFIED AD: 514 per inch. Minimum: 1 inch. Same frequency

PAYMENT MUST ACCOMPANY ALL ORDERS
SEND ORDERS & PAYMENTS TO: John O'Meill, International Exchange Adver-

tising Director, Billboord, 188 W. Randolph 5t., Chicage, Ill. 60801, er

Andre de Vekey, Europeon Director, 7, Welbeck 5t., london W. 1,

BILLBOARD MAGAZINE
188 West Randolph Street
Chicago, lllinois 60601

rately) in

Classified Advertising Department

Please run the classified ad copy shown below (or enclosed sepa-

issue(s):

PLEASE TYPE OR PRINT YOUR AD COPY IN THE ABOVE SPACE.
FULL PAYMENT MUST ACCOMPANY YOUR CLASSIFIED AD

ORDER.

NAME

ADDRESS

cITY STATE ZIPCODE
AUTHORIZED AMOUNT

BY ENCLOSED

[] REGULAR CLASSIFIED
HEADING DESIRED:

Type of classified ad desired—check one

O DISPLAY CLASSIFIED
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Coin Machine News
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MAYNARD HOPKINS, left, president of the Northwest Ohio Operators
Association enjoys dinner in the company of Mr. and Mrs. Fred
Granger, right. Occasion was the annual meeting of the association,
this one held at the famous Cedar Point resort near Sandusky, Ohio,
Aug. 22. Granger, who is executive vice-president of the Music Opera-
tors of America, addressed the group.

Granger Bears Association
Gospel to Ohio Trade Group

By BRUCE CORY

SANDUSKY, Ohio — The
Northwest Ohio Jukebox Opera-
tors Association was forced to
share the space in the Steak
House at the Marina of San-
dusky’s pgiant Cedar Point
amusement park with the res-
- taurant’s regular patrons. The
result: truncated talks by visit-
ing Music Operators of Amer-
ica (MOA) Vice-President Fred
Granger and local officers May-
nard Hopkins and Bill Hul-
linger.

Over 50 persons attended an
Aug. 22 dinner sponsored by the
15 - member organization, de-
scribed by Granger as “one of
the closest-knit groups I've seen

in the country.” Roy Frank-
hauser of the Erie Vending Co.
and his wife Margo made one
of their rare appearances at an
association meeting. Frank-
hauser usually sends a repre-
sentative to the monthly busi-
ness and yearly social meetings.
After dinner, Granger made
his short speech, congratulating
the organization on its fine turn-
out, pointing out that Ohio
ranks sixth in the nation with
42 MOA members.
t
He said that the national or-
ganization was working hard for
the local associations and cited
(Continued on page 77)

AssociationActivity

In Kansas

WICHITA Kan. — Music
Operators of America (MOA)
President James Tolisano, Clear-
water, Fla., and executive Vice-
President Fred Granger, Chi-
cago, will participate in a meet-
mng here Sept. 16-17 for the
purpose of revitalizing an as-
sociation of music and vending
machine operators.

The meeting will be held in
the Oak Room of the Howard
Johnson Motor Hotel, 7300 Kel-
logg, with a reception Saturday
at 6 p.m., dinner at 7:30 p.m.
and a dance beginning at 10
p.m. Wives are invited. The
business meeting will be held
Sunday morning at 9, following
breakfast,

Reservations may be obtained
(Continued on page 76)

Shortage of Adult ~éi’ngles

o Continued from page 6

In May, Jack Jones, Andy
Williams, Petula Clark, Roger
Williams, Dean Martin and
Frankie Laine had Hot* 100
singles. Clark’s hit went to No.
34,

Perry Como, the Sinatras, Ed
Ames and Tom Jones hit the
Hot 100 in June, the Sinatras
going to No. 1. Again Jones'
hit was country-flavored.

In July, only Engelbert Hum-
perdinck (two), Martin and
Jones adult-type singles hit the
chart and only Andy Williams,
Frankie Laine, Dean Martin
and Frankie Valli made it in
August. Sinatra, Martin, Laine
and Valli scored early in Sep-
tember.

Reason

The jukebox trade recognizes
that the basic reason for the
shortage of such singles is eco-
nomic—demand begets supply.
The trend toward early release
of an LP rather than a single
has been a major factor as well.

“It’s mot the fault of the rec-
ord companies — it's nobody’s
fault,” said Phil Levin of Super
Music City, Washington. “These
adult-type singles just haven't
been selling, And you can't ex-
pect the record companies to
keep bringing them out. I don't
know what the operators would
have done without the Tijuana
Brass and the Sinatras. It's just
one of those unfortunate situa-
tions that comes about. It's a
struggle, but we manage to
come up with something for the
operators every week.”

Carol Sanford, singles buyer
for Gate City Record Service,
Atlanta, reported, “Adult sin-
gles have been scarce, all right.
We have to scrounge around
for samples of all kinds from
salesmen. They're getting too
much play in the trade press,
because operators seem to be
the only ones buying them. Just
this morning—to show how op-
erators feel—I was talking to
a man in Gainesville, Fla. We
were about to close out the or-
der when 1 asked him if he
wanted the new Herb Alpert
single. He said ‘Oh, goodie!”

No Exposure

“Adult records are our big-
gest-playing type, and they are
definitely in short supply,” said
William Cannon, owner of Can-
non Coin Machine Co., Had-
donfield, N. 1., and chairman of
the Music Operators of Amer-
ica committee on record pro-

gramming. “We are forced to
scrounge around with the one-
stops to find what we want.
MNow and then we pick good
items that are getting no ex-
posure, the recent Perry Como
single, for example. No doubt
there is much adult product re-
leased on singles that is gefting
no exposure. If there were only
some way to inform all opera-
tors of these releases, we would
find jukeboxes breaking more
records.”

Cannon added: "It is not
good business when the opera-
tor must go hunting desperately
for adult product, particularly
when so much of it exists. It
seems that the suppliers should
be eager to make it available.”

“There is a dearth of good
adult product,” said Sipiora. "l

would like to see more labels
cover teen material.”

“There's as much adult prod-
uct being released,” declared
Chicago jukebox programmer
Margaret Christiasen (Western
Automatic Music), “but it's just
not getting sufficient air play
to warrant play on jukeboxes.”

Cycles

This is also the opinion of
Chet Kajeski, manager, Martin
& Snyder One-Stop in subur-
ban Detroit. “There scem to be
cycles of this. 1 don’t see an
extreme shortage of adult re-
leases. It's just that the releases
don't get enough exposure.
Even the adults are listening to
Top 40 stations, and these sta-
tions don’t get on an adult rec-
ord until it’s very big.”

(Continued on page 78]
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EDITORIAL

Thinking Small

Seeburg's introduction of its Selectomatic 100 jukebox for U. S.
distribution means that all four major phonograph makers are cur-
rently marketing 2 machine in America with 100-selection capability.

Such a trend toward wider use of 100-selection units in America
coincides with a reported shortage of adult-type recordings (see
story above). Many operators state that for "“teen stops” a 300-
selection juke box would not be out of place—but a reported 80

per cent of locations are adult-type.

A trend to 100’s is timely for several reasons: it could encourage
programming quality instead of quantity; open locations where space
and marginal revenue prohit larger units; stimulate jukebox sales—
thus improving the appearance of the typical location, and help cut

operating costs,

We commend manufacturers for responding readily to demand.
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David J. Baker, 59, Dies

CANTON, Mass. — Death

came Thursday (17) to David
J. Baker, president of Melo-
Tone Vending Co., Inc., of
Somerville, after a protracted
illness that until recent months
had allowed him to spend part
of the day at his business. He
had lived at 10 Westdale Road
here with his wife Goldye (Cas-
well). He was 59.

Born in London, he came to
the United States at an early
age. From Winstead, Conn., he
came to the Boston area and
entered the cigaret machine
business in 1939, In 1942, Dave
went into partnership with Al
Robbins, giving up cigarets for

New Venders Open Doors to Diversification

By EARL PAIGE

(Last week we gave you an exclusive preview of what to expect in new jukeboxes and
games this fall. Here’s the first published report on new vending equipment to be introduced on
or about trade show time.)

Cigaret Venders

CHICAGO — While opera-
tors report varying degrees of
success in vending the new 100-
mm length cigarets, all major
cigaret machine manufacturers
have introduced models to han-
dle the new size and most have,
additionally, made conversion
kits available,

Equally important, most cig-
aret machine makers are mak-
ing available a wide range of
pricing capabilities in view of
the recent rises in cigaret taxes
and costs.

(Continued on page 75)
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Can Venders

CHICAGO — Most manu-
facturers of canned cold drink
vending equipment view the
jukebox operator as an increas-
ingly important customer as this
segment of the industry gears for
sales of 75,000 units this year.

With can container makers
continuing heavy consumer pro-

motion, some bottle-oriented
vendors are reportedly per-
plexed.

“l imagine some bottlers are
scratching their head,” said La
Crosse Cooler's Ted J. Sangstad.

(Continued on page 75)

Coffee Venders

CHICAGO — Jukebox oper-
ators considering still further di-
versification into vending may
be taking a closer look at the
growing number of compact
coffee venders during the dove-
tailing Music Operators of
America (MOA) and National
Automatic Merchandising Asso-
ciation (NAMA) fall shows here
Oct. 27-31.

Coffee is reported to account
for 70 per cent of the hot bev-
crage market. Most manufac-
turers also view soup impor-

(Continued on page 75)
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Other Venders

CHICAGO—The wvariety of
vendable products continues to
expand, giving jukebox opera-
tors wishing to further diversify
into vending a myriad of units
to choose from. Products vary
all the way from candy, cold
drinks, snacks, hot food and
canned milk shakes to 45 r.p.m.
records, milk and even ice
cream sundaes.

Machines recently enough in-
troduced to mention, other

units being planned and re-
(Continued on page 735)

music, operating in the Dor-
chester section of Boston.

Robbins has for some years
been executive vice-president of
Melo-Tone Vending Co., Inc.,
which the partners set up in
Arlington and which eight years
ago they moved to Somerville,
At the Arlington plant the firm
had again operated cigaret ma-
chines as it presently does along
with large music routes.

Rallied

Dave was the first president

of the Music Operators Associa-
tion of Massachusetts. For three

years he rallied the music in-
dustry against unfair levies and
legislation. The organization

(Continued on page 76)

DAVID J. BAKER addressing a
coin machine industry gathering
in 1957.

SEPTEMBER ?, 1967, BILLBOARD


www.americanradiohistory.com

Coin Machine News

Rowe School Program
Has Eight Sessions

By CHARLES BARRETT

WHIPPANY, N. J. — James
Abato, Rowe's director of serv-
ice engineering, reports that the
company’s next service school
h;re will start classes on Sept.
25,

These classes are of a week
duration and are held eight
times throughout the year at
Rowe's Whippany facility as
well as their Grand Rapids,
Mich., “Little Red School
House.” Enrollment is limited to
20 students with an averape of
18 usuvally registering. The
course focuses on basic electric-
ity (Course I), and the advanced
course (Course II), covers bill
changing machines and soft
drink machines as well as others,

The jukebox service school is
held at the Grand Rapids fa-

cility.
Banquet
The teaching staff (two to
three instructors per course) are
made up from a staff of 14 on
Rowe's field engineering staff.
The students come as employes

of Rowe's distributors and from
operators across the nation.
While attending class, Rowe
provides each student with lodg-
ing and meals, and classes
operate from 9 am. to 5 p.m,,
Monday through Thursday with
graduation on Friday. Gradua-
tion includes a banquet and the
awarding of prizes for outstand-
ing students.

The Grand Rapids school has
been in operation since 1955
with the concentration being
primarily upon the jukebox.
The Whippany school was
formed in May, 1965, The total
Rowe education spans teach-
ing in the areas for beverage
venders, food and cigaret vend-
ers, jukeboxes, automatic bill
changers and soft drink ma-
chine servicing. Abato said that
all Rowe distributors or opera-
tors interested in their educa-
tional program should write him
at Rowe Manufacturing Co., 75
Troy Hills Road, Whippany,
N. J. 07981.

Amusement Game Talks on
MOA Convention Program

CHICAGO — A discussion
of "How to make money with
amusement games,” and a
forum of recording artists ex-
plaining how records are made
will be two highlights of the
business program at the Oct
27-29 convention of the Music
Operators of America (MOA),

In a departure from pro-
grams in recent years, the MOA
forum committee, under Chair-
men John R. Trucano, Black
Hills Novelty Co., Deadwood,
S. D., and Robert Nims, Lucky
Coin Machine Co., New Or-
leans, has decided that half of
the business side of the conven-
tion will be devoted to a dis-
cussion of the operation of
amusement games, Games ex-
hibitors will all be invited to
furnish members for a panel
discussion. Operators and dis-
tributors are invited to come
prepared with questions for
these executives from games
manufacturers.

Understanding

Record company exhibitors
will be invited to supply one
artist each to address the ses-
sion on some facet of the rec-
ord industry, The forum com-
mittee hopes that this seminar
will bring about “better under-
standing between the operators
and the record industry. Opera-
tors are genuinely interested in

BUY!
METAL TYPERS

Vending Aluminum
IDENTIFICATION
DISC

WHY!

1. LIFE-TIME INCOME
2. TROUBLE-FREE
OPERATION

3. ONLY 18"x18" Ve

TAMDARD H aRvARD

METAL TYPER, 'nc

1318 M. WESTERN AVE.
CHICACD 22, ILL. EV 4-3120

| —

knowing more about the busi-
ness of producing records. We
want this seminar to help bridge
the lack-of-information-and-un-
derstanding gap between art-
ist and jukebox operator,” the
committee members said. A
third member of the planning
committee is Fred Collins Jr.,
Collins Music Co, Inc., Green-
ville, 8. C. Much of the pro-
gram planning was accom-
plished last week in a telephone
conference joined by MOA ex-
ecutive  Vice-President Fred
Granger,

Exhibitor hours and business
sessions are scheduled for each
of the convention's three days.
The industry business forum is
scheduled for Friday afternoon,
Oct. 27. A membership lunch-
eon meeting will be held on
Saturday, and on Sunday night
the traditional banquet and floor
show under the direction of
Hirsh de LaViez will be staged.
All exhibits will be housed and
meetings held at the Pick-Con-
gress Hotel, 520 S. Michigan
Avenue here.

J&C Corp. to
Host Trade at
Open House

AUBURNDALE, Mass. —
J&C Corp., newly appointed dis-
tributor for the Wurlitzer Co.,
will hold grand opening festivi-
ties Sept. 13. Company presi-
dent Charle H. Brinkmann said
that all New England operators
are invited to the day-long event,

The new distributorship is lo-
cated here near Route 128, and
the office serves Eastern Mas.
sachusetts, Maine and WNew
Hampshire, A branch office is
being opened in East Hartford,
Conn.

Brinkmann, who formerly
headed Westinghouse Electric's
vending division, has also picked
up the Midway, United Bil-
liards and U. S. Billiards game
and pool table lines and the
Vendo cigaret machine line.
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Discover New Disk Vender

DAYTON, Ohio — Another
new disk vending invention—this
one the brainchild of a former
record promotion man — has

come to the attention of Bill-
hoard. This unit, a 32-selection,
electronic model holding 1,600
singles, is the second new disk
cent weeks. (Newport Sales un-
veiled a mechanical model. See
Billboard, Aug. 19.)

For the past decade, a score
of inventors and machine man-
ufacturers have developed and
marketed disk venders to meet
what is recognized as a major
need in the record industry:
a trouble-free singles vender to
help combat the pilferage prob-
lem. But due to mechanical prob-

By RAY BRACK

lems, inadequate financing, mar-
keting miscalculations and other
adverse contingencies, none of
these machines has been greatly
successful.
Claims

The latest in the line of disk
venders is the idea of Floyd
Whited, once the promoter of
a 15-year-old artist named Chick
Sims on Spangle Records. Whited
claims his unit: .
e Vends 32 single selections,
holding 50 records in each com-
partment.
e Is trouble-free and could
carry a lifetime warranty.
e Has flexibility in pricing.
® Requires only elementary
electronic and  mechanical
knowledge for servicing.

Here Are the Latest Film-
Record Combos From Rowe

WHIPPANY, N. J. — George
Klersy, director of Rowe’s
PhonoVue operation, Teports
that these disks are appropriate
for use with PhonoVue films:

“Follow Your Heart,” by
Aretha Franklin, on Coelumbia,
is suited for PV films, “Girls
for Sale” (L2909L) and “Polka
Dot Bikini" (L2905Y).

“One Way Out,” by Martha
and the Vandellas, on Gordy,
tailored for PV's “Wheel of For-
tune,” (L2909N), “Silhouette
Dancers” (L2907V), “Voodoo"
(L29077]), "Pop Out” (L2907H),
“Ship Ahoy" (L2906U), "Fire
Dance” (L2905V) and “Dress-
maker” (L2905V). “I'm a Fool
for You,” by: James Carr on
Goldway, is usable in PV film
“Peeping Tom" (L2907Z),

The James Carr disk, "Gonna
Send You Back to Georgia,”
is suited for PV's “Wheels of
Fortune" (L2909N), “Girl and
Sultan™ (L2905C) and “Limbo
Dance™ (L29075).

“Fancy Dancin' Man," by
Petula Clark on Warner Bros.,
for “Belly Dancer” (L2907W),
“Devil Temptation™ (L2908C),
“Service With a Smile” (L2908
D) and “Strip Fun" (L2907F).

The Parliaments’ record of "1
Can Feel the lce Melting” on
Revilot is made for PV's "Voo-
doo™ (L2907]), “Limbo Dance”

(L2907S), “Girl and Sultan”
(L2905C) and “Pussy Cat"
L2909X).

“I'm So Happy Now,"” by the

Young Rascals on Atlantic (45-
2438) pairs well with films
“Hula Shake” (L-2908K),
“Fashion Model” (L209Y) and
"Western Go-Go" (L.29057]).
Twentieth Century-Fox's re-
cording of “Believe In Me Baby,"”
by Jessie James (6684) fits well

Coinmen In
The News

NEW YORK

Lou Walberg of Runyon Sales,
New York City, reports that Stan
Rayboy of Raymac Sales, Ocean-
side, N. Y. along with Frank
Madden of Old Reliable Music
Co., Forest Hills, and Frank De-
muro of Empire Music, Yonkers,
dropped in to look at the Rowe
PhonoVue machine, and AMI's
Music Merchant. . . . Ben Chicof-
sky is working late nights prepar-
ing for the MONY convention
next month in Monticello and
says that only a few reservations
are left for the late comers. . . .

(Continued on page 77)

www americanradiohistorv com

with Rowe films “Western Go-
Go" (L-29051), “Oriental Night
Life" (L-2907P) and “Ballet in
Black” (L.-2905X).

“Happy Time,” by the Box
Tops on Mala (565) goes well
with “Blue Go-Go" (L-2906E).

Ruby Andrews' “Casanova™ on
Zodiac (Z1004) may be played
to good advantage with Rowe

films “Where Did It All Be-
gin" (L2907R), “Strip Fun"
(L2907F), "“Girl and Sultan”

(L2905C), “Voodoo" (L2907J),
“Bachelor Girls" (L2096W),

“Pussy Cat” (L2909X) and
“Girls for Sale" (L2909L).-
“Karate Boogaloo,” by Jerryo
on Shout (S217) meshes with
Rowe Films “Mermaids"”
(L2908E), "Belly Dancer’
(L2907W), “Polka Dot Bikini"
(L2905Y), “The Dating Ma-
chine” (L2909Z) and “L'il OI
Winemaker” (L29091),

The Stax recording of “Soul
Man,” by Sam and Dave (45231)
is appropriate for use with
Rowe films “Silhouette Danc-
ers” (L2907V), “Fire Dance"
(2907L), “Living Doll"”
(L2909Z).

“I Had a Dream,” by Paul
Revere and the Raiders on Co-
lumbia (4-44227) is compatible
with Rowe films “Hoe Down"
(L2908W), “Mermaids”
(L2908B), “L'il OI' Winemaker"
(L2909U), “Belly Dancer”
(L2907W), “Polka Dot Bikini"”
(L2905Y) and “Roaring Twen-
ties” (L2908G).

e Measures 30 inches wide by
30 inches high by 16 inches
deep.

e May be wall-mounted.

e Has no motors or other com-
ponents that could burn out.

e Has been tested for a year.

e Could be mass produced at
a prime cost of less than $100.
Whited said he is interested
in selling patent rights to his
machine to a manufacturer.
“Wouldn't it be great,” he

said, “if there was a disk ven-
der beside every jukebox?”

JUPITER
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Vending News

U. S. Acts on Bingo Chips

NEW YORK — Roger Folz,
president of the New York Bulk
Venders Association (NYBVA),
says that after three years of
pressure from the Association,
the U, 8. Treasury Department
and Secret Service has taken the
first notable step of action
against bingo chip manufactur-
ers.

Folz reports that a Secret
Service agent visited his plant,
Folz Vending, Oceanside, Ig Y.,
recently with Victor Cohen,
president of Synthetic Plastics,
New York, one of the reported
bingo chip manufacturers. The
NYBVA dpresidﬂnt said that the
agent told him the Treasury De-

artment and Secret Service will
e calling upon some dozen
bingo chip manufacturers across
the country, including Synthetic
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Rain-Blo Ball Gum, 3500 par cin. 08.35
Malteties, 3400 rnr carten...... 840
15 Cartons minimum prepsid on all
Leaf Brand Rain-Bla Ball Gum.
Wriley's Gum all flaars 100 ct. ‘43
m,; & AVOTE; E¥: .
I-H:h-zluh L e S | |
Hershey's Chocolabe, 300 cf. .... 1.30
Minimum order, 15 Boxes, assoried.
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CHARMS AND CAPSULES. Write
o L
2%, a
Brachets, PP nds, By

Evarything far the aparator.
One-Third Deposit, l.lr;:l C.0.D,

NEW VICTOR 77
GUM & CAPSULE

VENDORS

A REAL SALES
STIMULATOR
. IN ANY__

LOCATION

Vends 100 count
gum, V, V.1 and
V-2 capsules.
Availabla with
1e, 5¢, 10¢, 25¢
ofr 50c coin
mechanism. Re
movable cash
box for easy
cellecting. Large capacity, Melds 1800
balls (100 count), 575 V capsules, 250

By CHARLES BARRETT

Plastics, to change their molds.
These chips, according to the
NYBVA, are being used as slugs
in vending machines and bring-
ing about an annual loss of some
$50,000 to New York State
venders alone.

Folz, commenting on the gov-
ernment action, said: "It comes
as a welcome move after three
yvears of slow, tedious investiga-
tion by the government."” The
government declined to release
the names of the manufacturers
at this point. Folz indicated that
most of the 10 firms were New
York ones.

Folz and Don Mitchell, coun-
sel of National Vendors Associ-
ation (NVA) brought their
case to the federal government
nearly three years ago and no

Miss Gillette
Sustains Injury

CHICAGO — Mary Gillette,
manager of Music Merchants
here, and a long-time officer of
the Illinois Coin Machine
Operators Association, is recov-
ering from a broken leg. She
sustained a fracture and a
chipped bone when she tripped
over a cable in the parking lot
of the local bank.

EVERY LOCATION
a “PROFIT-LAND”

with
NORTHWESTERN

60

BULK-PAK

New 60 Bulk Pak builds profits
in supermarkets, drugstores, gas
stations, shopping centers—any
location! Operators all agree
BULK PAK delivers grester prof-
its because it wvends nationally
advertised merchandise—suitable
for all locations. Service costs
are held to a bare minimum.
Just pour merchandise in ma-
chine—and take out the coins.
Location tests prove Bulk Pak

is a #1 Money Maker. Wire,
write or phone for complete
details,

loutfuvestorn

2792 East Armstrong St
Morris, 1l

Phone: WHitney 2-1300

significant steps have been taken
until the one a few weeks ago.
Folz said that this move brings
the NYBVA and NVA closer to
the government agencies, and
that the four will be working
closely together from now on.

The question of violation in
this case, and one that has not
been decided, is whether the
manufacturer of a bingo chip
violates a law if that chip is used
by someone as a slug? Folz says
that government will probably
not pursue this point. Synthetic
Plastics, says Cohen, packages
its chips to department stores and
other consumer outlets.

In similar manner, metal rings
from soft drink cans are also
being used as slugs in machines,
according to the NVA. The
NVA and the NYBVA are gath-
ering evidence in this case which
will ultimately also be presented
to federal officials in Washing-
ton. The NVA purports that
slugs are damaging to the morals
of youngsters, who feel they can
get free merchandise by using
slugs.

CARTON VEND

Cigarets Now Vended in

LONG BEACH, N. Y. —
Cartonmatic Vending .
here has developed a vending
unit activated by plastic credit
tokens that dislpenses cigarets
by the carton. Manufactured by
K. G. Brown Manufacturing,
the unit holds 650 cartons and
stores another 450. It accommo-
dates 30 selections and vends
all sizes in five price ranges.

Adele Fortgang, sales man-
ager of Cartonmatic, indicated
that the machine is aimed pri-
marily at supermarkets and high
traffic stores where pilferage

it
i '
i . i

WILLARD H. KROUSE (center) is the first pensioner in the country’'s
first coin machine union, Vendor's Local 410, Cleveland. Krouse re-
tired Aug. 1 after 37 years in the industry, 21 as a jukebox mechanic
with L&N Music, Inc. Flanking him are (left) Joseph R. Fontana,
25-year president of Local 410 and Anthony J. Sara, vice-president.

The union is 31 years old.

has become an increasing head-
ache. “We have been told that
in most supermarkets sales of
cigarets are a losing proposi-
tion due to continual pilferage.
Some owners admit losses of
$100 to $200 a week and that
one out of every eight cartons
is stolen off the shelves,
“We locate our machine be-
tween the check-out counter,
where the customer purchases
a token, and the entrance. The
tokens pass through an electro-
nic device and cannot be forged
or used In any way ex-

Ohio Adjustments to Cost
Vendors $125,000: Glavin

By JANE SCOTIT

CLEVELAND — It will cost
Ohio’s cigaret machine opera-
tors roughly $125,000 to make
machine changes necessary to
adjust prices for the new Ohio
taxes, predicted Richard A. Gla-
vin, president of the Ohio Auto-
matic Cigarette Vendors Associ-
ation, - -

The vended price of cigarets
is going from 35 cents to 40
cents in most areas because of
new State taxes, effective Sept.
1.
The new taxes amount to 4
cents a pack, 2 cents excise
tax (up to 7 cents from 5 cents)
and 2 cents per pack State sales
tax for vended cigarets. Pre-
viously cigarets were exempt

“We're anticipating many
more service calls,” said Gla-
vin. Nickels cause more trouble
than other coins, he added.

Some operators in Southern

(Continued on page 78)

Cartons

cept through the machine on
location.”

NEW VICTOR 77
GUM & CAPSULE

VENDORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION

Beautiful eye-
catching
design. Makes
merchandise
irresistible.
Convenlent,
interchange-
able merchan-
dise dF:fIa-.i
panal.
Vends 100
count gum, V,
V-1 and V-2 capsules. Avallable
with l¢, 5¢, 10¢. 25¢ or 50¢ coin

mechanism.

Removable cash box for easy col-
Iuﬂnﬁ. Large capacity. - Holds 1800
balls {100 count), 575 V capsules,
230 V-1 eapsules and V-2
capsules,

PRICE $39.00 cprome front
WHRITE, WIRE OR PHOMNE
GRAFF VENDING
SUPPLY CO., INC.

Z754 Iron Ridge Road
Diallas 47, Texas

Please rush complete information and prices on

NMocrthwestern SUPER SIXTY Ball

Gum-Charms

Vender las illustrated) as well as other Morth-

western machines.,

Fill in coupon, cllp and mail to:

V-l capsules and B0 V-2 capsules.

Chrome front optional. from State sales tax.

“It will take three to four
weeks before all machines are
changed over and working prop-
erly,” said Glavin. There are
25,000 or more cigarette vend-
ing machines in the State,

Half Hour

The changes will take at least
one half-hour per machine, a
total of 15,000 man hours,

The changeover means going
from a two-coin (quarter and
dime) operation to a three-coin
(quarter-dime-nickel) operation
in most cases.

T. J. KING & COMPANY

2700 W. Lake 5t Chicagn
Phone: KE 3-3302 -

Write for Beautiful Nlustrated
Circular and Prices.

Stamp Folders, Lowest Prices, Write

MATIOMAL VEMDING
MEMBER macine oisTriBUTORS, inc.

NORTHWESTERN

SALES AND SERVICE CO.
MOE MANDELL
445 W. 36th 51, New York 18. N ¥ S
LOngocre 4-6447

We handle complete line of machines, parts & supplies.

Also Ball Gum, all sizes; 1c Tab Gum, Sc Package Gum, Spanish
MNuts, Virginia's Red Skin, small Cashews, small Almonds, Mixed
Nuts, all in vacuum pack or bulk. Panned Candies; 1 Hersheys
320 count and 500 count Candy Coated Baby Chicks: Leaflets,
Coin Wrappers, Stamp Folders, Sanitary Napkins, Sanitary Sup-
plies, Route Cards, Charms, Capsules, Cast Iron Stands, Wall
Brackets, Retractable Ball Point Pens, new and used Venders.

ay You Saw It in
Billboard

Write: T. J. King & Co. for prices and our new | 2-page catalog,
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Vending News

New Venders Open Doors to Diversification

Coffee Venders

o Continued from page 72

tantly and Rock-Ola is planning
a machine offering two flavors.
The 15-cent cup is another
looming and profit-promising
factor. Other exciting factors in
coffee vending include the in-
troduction by one firm of a unit
that vends hot coffee in sealed
cans.

Among firms adding more
coffee machines is Rock-Ola,
which has reported exceptional
success overseas with its com-
pact Model 3402. Rock-Ola will
show a compact single cup fresh
brew with a 450-cup capacity
at the NAMA show. Also
planned, a compact instant cof-
fee machine and a giant, 1,000-
cup machine.

Seeburg may have a new
coffee unit soon, too. Last year
it introduced its Jet single cup
5-selection machine with a 400-
cup capacity. Still in the line
are the Top Hat, Marquee and
soluable instant W6HB3 series.

Rowe, known to be planning
several new products, has three
coffee units in its line now, each
offering capacities up to 1,000
cups,

Other Compacts

Vendo, now with five coffee
machines in its line, is putting
extra emphasis on compacts
with a  recently-introduced
“Brewser” single-cup unit vend-
ing 250 “squat™ or 300 tall, 7-
ounce cups. Other units offer
capacities of 425 and 650 cups

(Continued on page 76)

NORTHWESTERN

Model 60 Bulk-Pak
o ™ Will not skip or
jam because of
specially
wheel
and housing.
Holds 1,000
individually
wrapped
FLEER'S
DUBBLE
BUBBLE
: = TAB GUM,
the most popular in bubble gum.
Wrappers include comics, fortunes
and premium redemption.
Bulk loading.

BIRMINGHAM
VENDING COMPANY

520 Second Ave. MNorth
Birmingham, Alsbama

o 1 I i
[

Phone: FAIrfax $-T516

Can Venders

o Continued from page 72

“The idea of one-way disposable
bottles i1s good but the public
is getting a better image of
the can all the time.

“We're selling canned drink
units at about a 50-50 rate
with bottle or convertible bot-
tle-can units,” Sangstad said.
“I have heard that some bot-
tlers are concerned about long-
range plans for canned drink
units and we are studying our
convertible units, All the visual
type units are convertible to
gither bottles or cans.”

But La Crosse Cooler Co.,
like many manufacturers, is in-
creasingly canned drink con-
scious—they now have three
models, the 4-flavor Model 136
and Model 212, a 6-flavor Mod-
el 318 and are readying a larger
capacity unit for introduction
this fall.

Selectivend Corp. has four
canned drink models ranging
from a unit with 136-can capa-
city and 52 cans in pre-cool to
a unit with 354 cans and 90
in pre-cool. Two other auto-
matic models handle both bot-
tles and cans. The firm, under
new ownership, is expanding its
canned drink machine line.

“This canned drink field just
keeps growing,” said Paul Den-
slow, sales manager at Selec-
tivend.

Rock-Ola

Probably no company is more
confident of canned drink vend-
ing than Rock-Ola Manufac-
turing, which has placed strong
emphasis in the direction of
jukebox operators. Now with
three models in its line, a de
luxe, standard and modular 5-
selection, 410A series, projec-
tions call for a total of nine
during coming months,

Seeburg, through its Choice-
Vend division, can also be ex-
pected to expand in the canned
drink direction. Choice-Vend
now has five models. They are
Model CV374, CV299, CV280,
CV224 and CV168,

Rowe, which has only in-
dicated that it expects to in-
troduce “several mew products”
this fall, could step into the
canned drink picture on its own,
though currently it is making
the Steelmade solid state se-
ries available to its distributors,

Solid State
Among the most enthusiastic
boosters of canned drink vend-
ing is Bill Armstrong, vice-presi-
dent and director of sales at
(Continued on page 76)
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VANISHING BLEED

@ SHOOTS RED e DISAPPEARS IN SECONDS e LEAVES NO STAIN
® EACH SHOT MARKS THE SPOT AND LOOKS LIKE BLOOD

LICENSED BY

COMING THIS MONTH

Toys by Boys
Albuquerque, New Maxico B7108
Also available from your local distributor

DAL-TEX

1726 Plantation Rd., Dallas, Texas
Area Code (214) &37-3815
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Other Venders

o Continued from pape 72

styling of existing models in-
clude:
e A new model in Vendo’s milk
and ice cream merchandiser
line.
e A new outdoor ice cream
vender from K. G. Brown Man-
ufacturing Co., Inc.,, now pro-
ducing a vender that dispenses
cigarets by the carton.
e A 600-cup capacity cup
drink vender from Rock-Ola,
e Release for distribution of a
3-flavor ice cream sundae
vender from E. J. Shurtz Manu-
facturing Co., Inc.
e A 4-flavor and 6-flavor cup
drink vender from Victor Prod-
ucts Corp.
e A compact all-purpose pas-
try-snack unit from Le Brone
Manufacturing Co., Inc.
e A new cup drop popcorn
vender from Federal Machine
Corp.
o U-Select-It's Model P47 pas-
try vender.
e Lectro-Vend's Model 150
and Model 103 snack units.
e A S5-column 175-item modu-
lar-designed snack vender from
Marvend, Inc., which will
shortly introduce new candy
and pastry units.
e New cold drink units and a
new milk vender from Westing-
house.
e A 210-package ice cream
vender and a milk machine from
U. §. Automatic Sales, Inc.
* New conversion cabinets for
cigaret, candy and pastry vend-
ers from Allstate Vending
Equipment, Inc.
* Vendo's Invitation one batch
or single cup post-mix cold
drink unit.
® An all-purpose package
vender from E-B Metal Prod-
ucts Co., Inc.
e A 240-capacity record
vender from Newport Manu-
facturing.

Wide Lines

The increasing number of
products suitable for vending is
reflected as well in the broad-
ening lines from such manufac-
turers as Rowe, National Ven-
dors, Seeburg, Vendo and Rock-
Ola and Westinghouse.

Vendo's new models join a
line that includes five candy
machines, two snack venders,
five post-mix cold drink units,
a hot canned food unit, a hot
and cold unit, another unit for
hot foods and one for cold
foods and a dessert, ice cream
and cold milk unit.

Jukebox Operator

A number of manufacturers
are looking to the jukebox oper-
ator as a logical user of variety
vending equipment, Among
them, Automatic Products Co.
with its Candyshop, Snackshop
and Pastryshop trio,

Marvend, Inc., which has re-
cently introduced its Model
1402 Chips "N Stuff unit, is
another manufacturer wooing
jukebox operators. This unit
vends 140 items in four col-
umns, A S-column, 175 item

machine is being introduced
shortly. _
At Vendo, sales executive

Bud Kice said, “The jukebox
operator is no longer the only
ﬂrnsp&ct for our machines. We
ave many active accounts
among music operators.”
Lectro-Vend has two units it
feels are definitely suitable for
the smaller operator or for
minimum traffic locations as
well as larger outlets, These are
the Model 150 with 344 shelves
and the Model 103 with 384

(Continued on page 78)
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Cigaret Venders

o Continued from page 72

At least two makers, Auto-
matic Products Co. and Rowe,
have units that vend and re-
turn change. National Vendors
offers units with three quick-
change price settings from 5
cents to $1.25. Vendo, as an-
other example, offers units
where five different prices can
be wused simultaneously and
where a pack will vend at 5
cents over-pay.

Automatic Products Co., St.
Paul, Minn., was one of the
first companies to rush into pro-
duction with a model capable of
handling the longer smokes. It
now has three machines and
expects to introduce three new
models this fall. Automatic Prod-
ucts’ answer to how many 100-
mm's was a nine-column capaci-
ty, but sales manager Art Brier
said, "We could make a ma-
chine that could handle an en-
tire stock of 100mm’'s.

Rowe, vigorusly promoting
its new Riviera 100, is quiet
about what it will introduce in
the way of cigaret venders at
the NAMA show.

Seeburg has two models with
100mm capability. Its models
4-E7 has five columns devoted
to the jumbo cigaret and the
4-E8 has 11 columns for 100-
mm's. It has been said that
Seeburg will show two new
machines at the NAMA show.

Federal Machine Corp. has
one model now with nine-col-
umn 100mm capability and will
shortly introduce another model
geared to all sizes.

Cigar Vending

Cigar vending may be an-
other emerging profit item for
operators if the expansion at

eneral Cigar Co., Inc. is any
indication, The New York firm
now has two 10-column and
two five-column machines avail-
available and other new units
planned.

A spokesman at Garwood
Metal, Inc., maker of General's
units, said the company was
also producing a 79-inch, 10-
column cigar vender that

matches Vendo's line. Additions
in the direction of cigaret vend-
ers are aso planned.

As with the cigaret machine
makers, General is using a coin
accumulator that handles three
prices from 25 cents to $1 for
any variance in the multiple
brands now available.

BULK VENDING
OPERATORS

MNow You Can Save

75%

on servicing costs.

Drop us a card today for
advance information to be
announced soon.

VICTOR VENDING

CORP,

5703-13 W. Grand Ave.
Chicago, lll, 60639

The Wind
and the Sun

Mr. Bog of Wind and Mr. Beam of
Sun locked down from the heavens
and saw a lonely man en a road,
wearing an overcoat.

“Betcha | con blow that coat right
off his bock,” brogged Windbag.
“Betcha ya con't,” retorted Sun-
shine.

Blast, blew the wind, and the man
hugged his avercoat tightly to him-
self. Blast, blast and blow, blow, as
hard a: he could, and tighter
hugged the coat round the man.

“Let me try,” said the Sun, and he
beamed o sunshiny ray down eon
the man. With the sun shining warm
and brightly, off came the overcoat.

Moral: If you leave your customers
cold of interest, they hold on 1o
their pennies, nickels and dimes.
If you beam at them with products
ond displays that please, they open
up with their spending.

For Charms, Gimmicks, Rings, Cap-
sules and Mixes, with Displays that
beam, remember EPPY,

163 Denton Ave,
Lynbrook, M.Y. 11543

b

VANISHES
IN SECONDS

ABSOLUTELY
FOOLPROOF

YOU MUST SEE IT

PAUL A. PRICE CO.

5 Skillman St., Reslym, W. Y. 11576

INEW/- NEW- NEW-?

VANISH-INK is a blood red fluid
that when squirted on & white
shirt or any object will appear
as a red blotch or spot and will
disappear in seconds.

A package of VANISH-INK and a
specially printed squirt bag with
simple instructions is packed in
each capsule.

When mixed with water the
squirt bag will shoot up to 15
feet.

This item is 3 must

for your machimes.
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Coin Machine News

CINEJUKEBOX

o Continued from page 72

by phoning the hotel at (316)
MU 4-0561 or by contacting
MOA Vice-President Harland
Wingrave in Emporia at (316)
DI 2-7242.

In Nebraska
NORFOLK, Neb. — Coin
Operated Industries of Ne-
braska (COIN) President Ralph
Reeves will host a meeting of
the association here Sept. 16-
17 in the Holiday Inn at which
time a proposed trade show
sponsored by COIN will be dis-
cussed. Tentative plans for the
show have it scheduled for a
December date in Omaha.

Heading a list of activities
here will be a seminar on amuse-
ment games conducted by an
engineer from one of the Chi-
cago manufacturers, not yet
named. A visit to the horse races
is scheduled for Saturday at
1 p.m. A banquet at which door
prizes will be awarded is also

THIS IS IT0 i

Exclusive Rowe AMI Distribulor
Eo.Pu. - 5. Jersey - Del. - Md. - D.C.
scheduled.

' ! : "
VI ROSEN ine IS

855 N. BROAD ST, PHILA . PA 19123 lis, Omaha, and MOA Vice-
Phone: 1215 CEnter 22900 President Ted Nichols, Fremont,
can be contacted for more in-
formation.
The Holiday Inn number in
Norfolk is (402) 371-4430.

In South Dakota

PIERRE, 5. D. — The Mu-
sic & Vending Association of

SN RN R N N R R R R R S R R S R R N N N A/
E_—w ELECTRIC SCOREBOARDS . . 2 Models
e

A OVERHEAD MODEL NEW SIDE-MOUNT MODEL

{Matural finizth hardwood { Walnut Formica finish—
cabinet) easy o clean)

= T ® Scores 15-21 and/or 50
# Two-faced. Scores 15-21 pts, Also 15-21

and/or 50 pts. ts, . 9.50
F.0.B. Chicago. 516955 I|Il-'.'I:III.E|l.'II hicago. 524

EACH model also has these foatures:
® 10¢ 1-player or 2-player by simple

plug switchover. Also 2 for 25¢
play. Eosily serviced.

# "Came Over" light Hlashes on at
aend of gome.

® Large metal coin box—holds 5500
in dimes.

Terms: 15 dep., bal. C.0.D. or 5.D.

MARVEL Mfg. Company

MEN WHD READ
BUSINESSFPAPERS
MEAN BUSINESS

S T e s

BILLIARD -SUPPLIES
5 oz. Belgion Bumper Pool Balls,
set of 10, $9.00. Others 35 up
21" 15 Belgion numbered
ond 235" Cue Balls. Set, ., .519.95
57" Cues—str., $2.95 ea., 533 dr.
57" Jointed Cues ....... 27.50 up
Heoth ond A.B.T. Coin Chutes. 2845 W. Fullerton, Chicago, I1l. &0647
Complete line. Write for new list, Phone 131':: 342-2424
A NN NN N NN N R N R N R R N N R N SN N R N R N N N N N

Billboard Readers
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get the news when it's news . . .
each and every week of the year.

Every issue is packed with profit-making
ideas for operators of juke boxes, amusement
games, audio-video machines, pool tables,
bulk, cigarette and other vending machines,
background music equipment, kiddie rides,
etc.; plus comprehensive coverage of the rec-
ord industry.

[ ———————————— T R R R R R e

BILLBOARD, 2180 Potterson Street, Cincinnati, Ohio 45214 809
Please enter my subscription te BILLBOARD for
[0 1 YEAR %20 [] 3 YEARS $45 ] Hew [J Renew

[] 2 EXTRA issuss for cash [ Bill me later

[] Payment enclosed

Above subscription rates for Continental U. 5. & Canada.
Oversens rates 2n request.

Company

Address

:
:
;
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AssociationActivity

South Dakota will hold a meet-
ing here Sept. 30-Oct. 1 at the
St. Charles Hotel, Past-Presi-
dent Darlow Maxwell is the
host.

MOA sergeant at arms John
Trucano, Deadwood, will make
a special appeal for members to
participate in the MOA con-
vention in Chicago Oct. 27-29.
Other business will include
planning for the 1968 South
Dakota Legislature,

In Arizona

PHOENIX Arizz. — MOA
President James Tolisano, past-
president of MOA J. Harry
Snodgrass, Albuguerque, N. M.,
and MOA executive Vice-Pres-
ident Fred Granger will take
part in a meeting here Oct. 1
for the purpose of organizing
a new association. Stan Beas-
ley, Garrison Sales Co. here, is
handling the arrangements. His
phone number is (602) 252-6121
or 252-6123.

Coffee Venders

o Continued from page 73

and Vendo also has a 250-cup
instant machine.

Avenco, which has had 250-
cup compacts and a 320 IJr.
Executive model, has just in-
troduced Model 400, a fresh
brew machine with a 350-400
capacity, Also new is a Model
700 Special counterpart to its
Executive 700,

Definitely in the compact
coffee field is Coan Manufac-
turing with its U-Select-It cof-
fee-snack center, a combination
unit offering coffee and hot
chocolate in a 160-cup capacity
along with a snack attachment
that can vend 74, 94 or 116
items.

Coffee-Mat Corp. has moved
into the compact field with its
Princess PSC-300 unit which
has a 320-cup capacity. It also
offers two models in the 600-
cup range, the Imperial Deluxe
and Royal Standard. Coffee-
Mat also has a new 72-inch ma-
chine to fit into the National
Vendors’ bank line-up and is
offering wood-grain finish as
optional on all models.

Style Important

Mational Vendors' addition of
coffee to its Crown Seventy
Two series rounds out a line
of bank units that the firm now
offers with switchable panels so
that machines can be re-styled
on location. The coffee unit
handles 700 squat cups or 1,-
000 tall cups.

Ditchburn  Vending Ma-
chines, Inc,, has had its 320-
cup Minispa hot drink unit
aimed at the compact field but
this year is making available
for U. S. distribution an even
more compact unit called
“Tablespa 970." Measuring 29
inches x 19 inches x 20 inches
it has an BO-cup capacity.

Coffee Time of America, Inc.,
has previously had a 150-cup
table model and a 400-cup unit
but is now introducing a ma-
chine to vend hot pre-brewed
coffee in 10-ounce cans. It will
adapt its LeBron-made hot food
vender to handle an expected
112 cans.

Rudd-Melikian, Inc., also has
a compact 300-cup unit in its
Model PAC320LG. The firm
has a 600-cup and B80-cup ma-
chine, each of which offer cof-

fee, chocolate and tea or soup.
The compact offers coffee with
either chocolate or soup.
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New Equipment
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“Avenco-Coffee Vendors

AVENCO has recently added its Model 400 (left) as a companion to
the previously introduced Executive 700 (right) and will soon be out
with a Model 700 Special that will sell at approximately $1,195. The
Model 400 has a capacity of 350-400 cups and like both Executive
models, is a fresh-brew machine. Avenco is also offering dual pricing
(10¢c-15¢) with a 9-ounce cup that will vend either six or eight ounces.

David J. Baker, 59, Dies

o Continued from page 72

died after 1960. More recently
when the Massachusetts Coin
Machine Assoication was formed
he lent his support, but failing
health forced him to relinquish
his strenuous role.

Dave had been active in

Can Venders

e Continued from page 75

Steelmade, Inc. “Canned drink
vending is a natural for juke-
box operators because they
often have exclusive locations.
What makes it especially at-
tractive is our large capacity
machines which require less at-
tention and the fact that canned
soda does not spoil if it doesn't
sell out right away,” he said.

Steelmade has three models
of canned drink units, the larg-
est holding 172 cases. The re.
spective capacities of ready-to-
vend and pre-cooler storage are:
Model 500 (420-80); Model 312
(290-22); and Model 216 (200-
16). Steelmade also makes the
Model 216 available in a Su-
preme model with vinyl wood-
grain finish.

Westinghouse is adding a
new 354-can vender to its line
of two models at the NAMA
show, Avenco has discontinued
its current Model 560 and will
hopefully introduce a new line
of canned drink units at the
NAMA show.

Victor Products will shortly
introduce a new canned drink
vender that will handle canned
fruit juice. Also planned, ac-
cording to Knud Jensen Hels-
ing, is a large capacity con-
vertible unit to handle either
cans or bottles.

One of the newest entries in
canned drink machines is Bally
Manufacturing Co. The Chicago
firm's manager, Dave Howell,
said the unit would come “soon.”

Meanwhile, other vending
machine makers are studying
canned drink units. Among them
15 Automatic Products, who also
envisions adding coffee to an
existing line of cigaret, candy
and snack venders.

charitable pursuits for many
years, triggering the Cerebral
Palsy telephone  marathons
among operators which resulted
in thousands of dollars for the
worthy cause. A year ago, he
outfitted the Aircraft Carrier
Essex with a juke box and a
supply of records when it went
into Vietnam duty.
Gardener

He had also organized the
move and led the assault for
10-cent play in the area. He
was involved closely with Mu-
sic Operators of America (MOA)
and was a staunch supporter of
MOA as well as taking a life
membership for Melo-Tone. He
was active in horseback riding
and had bred several horses and
was an avid gardener,

His malady struck three years
ago and he finally was restricted
to his home one vear ago. Rob-
bins has been actively running
the business since that time and
states that the present manage-
ment will continue, Dave's son,
Robert, is now a vice-president.

Dave had traveled extensively
in Europe and South America
and had established music
routes in Puerto Rico. His fu-
neral showed the respect in
which he was held in the music
and coin industry by the turn-
out of hundreds of members of
coin industry firms.

Contributions and expressions
of sympathy are being sent to
the Cancer Fund. As well as his
wife and son, Robert, he leaves
two daughters, Iris Hofftenburg
of Randolph; Karel Runick of
Brookline; brothers, Maurice of
Lynn; Sam of Meford, active in
the music business; Daniel of
Connecticut; four sisters, Mi-
riam Resnick of New York;
Sophie Zalon, Lillian Penn and
Bella of California.

Everybody benefits
when everybody gives

“ @)

SEPTEMBER 9, 1967, BILLBOARD


www.americanradiohistory.com

Coin Machine News

Cedar Point Scenes

OFFICERS of the Northwest Ohio Jukebox Operators Association dine
with their wives at the organization's recent umm%l at Cedar Point

resort, Sandusky, Ohio. From left, Mr. and Mrs. Bill

ullinger and Mr.

and Mrs. Maynard Hopkins. Hullinger is secretary-treasurer and
Hopkins is president of the association.
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SOCIALIZING at the recent operator convention at Sandusky are
several Ohio operators. Members and non-members attended—50

strong.

5

Granger Bears Association
Gospel to Ohio Trade Group

o Continued from page 72

minimum income and insurance
plans and the continuing $8 a
machine copyright battle in the
U. §. Congress,

In return, he said, the local
groups “‘must fight the local
legislative battles” (probably a
reference to the pending strug-
gle between the State attor-
ney's office and Ohio operators
over the add-a-ball question),
and work to improve the “tar-
nished industry image."”

“No association is better than
the people who are leading it,
and you are lucky to have of-
ficers like Maynard Hopkins and
Bill Hullinger,” he said.

Invitation

Granger then extended an in-
vitation to the Oct, 27-29 MOA
convention in Chicago and out-
lined the plans for this year's
meeting. In addition to the four
major jukebox manufacturers, he
said, French, German and Jap-
anese firms will be represented,
as well as the seven major rec-
ord companies for the first time
in many years.

“The companies have not
been taking the operator ser-
iously enough until lately,”
Granger said, "but now they
are beginning to understand his
importance.”

He closed by saying that good
relations between national and
local organizations is strictly
“a two-way street” and that the
national group needed local
support.

Secretary Bill Hullinger rose

and praised President Hopkins
for the progress of the asso-
ciation in the last year.

Hopkins closed the meeting
with an invitation to the res-
taurant's patio on the shores of
Lake Erie for free drinks.

Hopkins also reported that
Ohio machine operators are
ready to go to court on the
add-a-ball issue whenever the
State decides to bring it up.
“Our briefs are prepared and
we think we have a pretty
strong case,” he said. The con-
troversy hinges on whether a free
ball shall be considered a mat-
ter of chance, in which case it
is illegal, or a matter of skill,
and, therefore, legal.

1R A AT ACUATTRTETT NGl

TAKING ACTION
ON LOCATION—
OWNED MACHS.

“What You Can Do About
Location-Owned Machines,” an
article by coin machine legal
authority S. John Insalata, is
available in reprint form. The
article 15 one of a series of “can-
do"” business features that have
appeared in the coin machine
department of Billboard in re-
cent months. Reprint cost per
copy: 10 cents. Write: Location-
owned machine reprint; Bill-
board Magazine; 188 W. Ran-
dolph Street, Chicago 60601,
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CHICAGO COIN'STW'NK

NEW -
MULTI-ACTION

2-PLAYER -

Never Before On A Pin Game!

PEACOCK FEATURE

«® A New Concept . . . Shooter Controls
. High Scoring By Pressing Button on

ROY FRANKHAUSER, Erie Vending, and his wife Marge at the recent
operator gathering at Sandusky, Ohio.

Front of Game

' BONUS SCORE FEATURE

Bonus Builds Up and Remains For
Entire Play of Each Ball,

+® ILLUMINATED "BALL COUNT" and
"GAME OVER", Next to Shooter

® “EXTRA BALL" RETURN GATE

® HIGH S5CORING On Swing Gates
and Side Targets

@ 2 SPECIAL LANES
® NUMBER MATCH

OPERATOR BOB GILL and his wife are seen with Mrs. Carl Coffman
at the Cedar Point party.

Coinmen In The News

o Continued from page 73
Lou Levy of Dover Music, Brook-

Westchester Operator’s Guild, and
Newburg's Jack Wilson of Modern
Vending. . . . Meyer Parkoff of

3 INDIVIDUAL
COIN CHUTES

® 3 THUMPER BUMPERS

lyn, became the grandfather of a Atlantic Sal he i 5¢-10¢-25¢

g!m nag'n:n::lwludilhgi'élm'l l:w, the h::pﬂpr;rlfvit_hahﬁg niﬁlsﬂ-&egur: s:lﬁ | : ® ADJUSTABLE 3-5 BALL PLAY
daughter of Lou's son Jerry and tomatic 100, and expects it to be e iy e

s wie Rul o ofke Mol b bigeest tem doring the com- | o7 Mis S, Aso W K. BLL + RIVIERA » VEGAS « WILD WEST * BULLSEYE BASEBALL

queen dropped into MONY Tues-
day (29) to talk with Ben Chicof-
sky on the Journal which will be
distributed at the convention 1o
all those in attendance. . . . Mike
is working on the Journal ads and is
being helped by Carl Pavesi of the

ing year. . . . Jack Harper, Rowe
president, was in last week (28) to
visit the firm's Whippany, N. J.
facility, and talked with newly ap-
pointed promotion manager Jim

MNewlander.
CHARLES BARRETT

SEPTEMBER %, 1767, BILLBOARD
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CHICAGO COIN MACHINE DIV.

CHICAGO DYNAMIC INDUSTRIES, inc.

I713 W. DIVERSEY BLVD., CTHICAGD, ILINQIS &0&14
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Shortage of Adult Singles

e Continued from page 72

“There is a shortage, but it's
not acute,” reported Rudy Pe-

phia.

trille, Eastern Music, Philadel-

Most pessimistic was Oscar

A GREAT GIMMICK
FOR ENTERTAINING
YOUR PATRONS.

A REAL MONEY-MAKER
FOR THE REASONABLE
PRICE.

CUSTOMERS CAN'T
RESIST PLAYING
AGAIN AND AGAIN.

land bringing their
friends to take this side-
splitting sobriety test).
Whether played for kicks
or seriously, the BOOZI
BAROMETER packs a lot
of appeal into the small
space it tokes, imsuring
substentiol profits from
a minimum outlay.

“BIG BUSINESS
FOUNDED
ON SMALL
CHANGE"

(LEVELAND COIN OFFERS

BOOZ-BAROMETER
The Greatest nickel grabber yet!!!

BOOZ BAROMETER
FEATURES

Powered by long-life &-volt
battery—no electrical outlet
needed, no cumbersome cord,

Can be mounted on hand-
some stand or set slone om
counter top. Comes with
tough, vinyl-coated 7''x20"
wood base. Soft felt bumpers
revent marring or scratch-
ng. Stands 16" high x 18"
wrh and is just 3" deep.
The right size to atiract
lenty of interest without
ging overly conspicoous or
taking nedded space. Weighs
just 16 pounds, is easy to
move. Troubl e 5¢ coin
mechanism with slug ejector
Strong h uty cash box.
Sturdy, positive lock fo in-
surda against thelt or pilfer-
age, EasYy access to coin
box amd inferier components.

lowhuvesteny
GOLDEN

This all product vendor
is truly the most versa
tile on the market. Han-
dles Ballgum, Charms,
Capsules, all nuts and
any small bulk products
without breaking or
crushing. Gold decorative
front panel. Mammaoth
capacity.

AVAILABLE with 1lc, 5S¢,
10c or 25¢ mechanisms.

COMPLETE LINE
OF SUPPLIES

Cleveland Coin
International

2029 Prospect Ave,, Cleveland, Ohie 44115

CABLE: CLECOIN

(216) B&1-ET15

(Bucky) Buchman, Redisco
One-Stop, Baltimore. “Yes, it's
true. There is no adult product
to speak of. The no-talents are
taking over the music industry.
The record companies are not
releasing adult records simply
because they're not selling.”

To substitute for “adult” sin-
gles, one-stops have been rec-
ommending easy-listening teen
and country singles by artists
like Jim Reeves, Eddy Arnold,
the Association, 5th Dimension,
the Beatles, Frankie Valli and
now Bobbie Gentry. The effect
has been to introduce many
middle-aged Americans to new
groups.

Rescue

“We suggest teen product
with smooth edges and mild
country material,” said Sipiora.

Miss Sanford said, “Country
product frequently comes to the
rescue in adult locations around
here, that is, country of the
Eddy Arnold-Jim Reeves type.”

“Country music helps,” said
Buchman, “but the bluegrass
stuff won't work in sophisti-
cated locations.”

“The only out is to sell op-
erators artists like Eddy Arnold
and the Association for their
adult stops,” said Levin.

“Yes,” said Petrillo, “we're
recommending kids' records for
the adult jukebox stops.”

But Cannon doesn't see such
substitution as a complete solu-
tion. “Let me emphasize that
the shortage of adult product
is there despite the substitution
of country and teen product
that is going on,” he said.

from United

S

BOTH FEA

rure MATCH BONUS

y

5 WAYS TO PLAY

dual flash
flash
regulation
match bonus
bonus lane

6 PLAYER SHUFFLE ALLEY

MWelleams' e ecrroncs, ine.

3407 NORTH CALIFORNIA AVENUE - CHICAGO, ILLINOIS 60618

CABLE ADDRESS WILCDIN CHICAGO

AVAILABLE FOR IMMEDIATE DELIVERY THROUGH YOUR WILLIAMS DISTRIBUTOR
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Midway Names J&C Corp.

SCHILLER PARK, IlL.—
Midway Mfg. Co. has named
I & C Corp., Auburndale, Mass.,
exclusive distributor for Mas-
sachusetts, Maine, New Hamp-
shire, Rhode Island and WVer-
mont,

Midway's marketing director
and vice president, Ross B.
Scheer, said that the new dis-
tributor firm, headed by indus-
try veteran Charles Brinkmann,
has hired amusement games ex-
pert John Colgen to head up
the sales staff.

J & C has also been named
the Wurlitzer distributor for the
area,

Henry Ross and Marc Wol-
verton, Midway’s co-owners,
predicted rapid growth for the
new firm. “We expect J&C to
become one of our leading dis-
tributors.”

Coming
Events

Sept. 14-16—Michigan Tobacco
& Candy Distributors & Vendors
Association, vyearly convention,
Boyne Mountain Lodge, Boyne
Mountain, Mich.

Sept. 15-17—Automatic Vendors
Association of Virginia, Inc., an-
nual convention, Mariner Motel,
Virginia Beach,

Sept. 21-23—West Virginia Mu-
sic & Vending Association, annual
convention, Heart O' Town Motor
Inn, Charleston.

Sept. 22-23—National Automatic
Merchandising Association, western
management meeting, Jack Tar
Hotel, San Francisco.

Sept. 22-24—New Jersey Auto-
matic Merchandising Council, an-
nual meeting, Seaside Hotel, At-
lantic City.

Sept. 30-Oct. 1—South Dakota
Music & Vending Association,
Pierre.

Oct. 6-9—Missouri Automatic
Merchandising Association, com-
bined fall meeting, Tan Tara Re-
sort, Lake of the Ozarks.

Oct. 27-29—Music Operators of
America, 17th annual convention
and trade show, Pick Congress
Hotel, Chicago.

Oct. 28-3]1—Nalional Automatic
Merchandising Association, 22d
annual convention and trade ex-
position, International Amphithea-
ter, Chicago.

Oct. 29 — National Vendors
Association, directors meeting,
LaSalle Hotel, Chic nﬁ. _

Nov, -30-Dec. 2—Music Oper-
ators of Virginia, 9th annual con-
vention and trade show, John
Marshall Hotel, Richmond.

Jan. 16-18, 196B—Amusement
Trade's Association annual exhibi-
tion; Alexandra Palace, London.

Feb. 27-29, 1968—Seventh An-
nual Northern Amusement Equip-
ment and Coin-Operated Exhibi-
tion, Blackpool, England.

April zﬁ-Ma;r 5, 1968—Hanover
Trade Exposition, Hanover, West
Germany.

Ohio Adjustments

® Continued from page 74

Ohio who have been charging
30 cents per vended cigaret
pack will go to 35 cents. The
100mm length cigaret, now 40
cents per pack, is expected to
stay at that price in most mar-
kets.

The total amount of taxes on
a pack of cigarets sold in ma-
chines will be 17 cents. This
includes 8 cents in federal taxes
and 9 cents in State taxes.

Glavin is vice-president of the
American Automatic Vending
Corp.

The recent increase by manu-
facturers in the price of cigarets
and rising labor costs left the in-
dividual operator no choice but
to increase prices, Glavin said.

“You've got to meet these
gﬂc::ople to believe it," said

heer. “They are really go-go
guys who will certainly make
their presence felt on the coin
machine scene.

Other Venders

e Continued from papge 75

shelves with an additionally
available 151 shelves. The units
accommodate a number of
items.

Coan Manufacturing Co. has
three Upright - U - Select - It
vending units, the 94B, 116B
and 74B, as well as its coffee-
snack center. Also new in the
line is a pastry vender.

Po

In popcorn venders Gold
Medal Products recently intro-
duced its Model 210 cup-drop
unit utilizing any 18-ounce cup
and featuring all-around 360-
degree product visibility., Fed-
eral Machine Corp. also has a
new popcorn unit, the CD-130
cup-drop model with a 130-cup
capacity using 18-ounce cups.

Although not new, an ice
cream sundae vending unit
made by E. J. Shurtz Manufac-
turing Co., Inc., Wichita, Kan.,
may soon be offered for na-
tional distribution. The machine,
3 feet wide, 3 feet deep and 6
feet tall, holds 204 cups of sun-
daes available in three flavors.
Fairmont Foods is preparing the
sundaes which vend for 25
cents,

E-B Metal Products Co. has
just introduced a package vend-
ing unit suitable for a number
of products. The package di-
mensions are 5% inches x 3%
inches X 3-16 inch. The unit has
a 180-item capacity with coin
accepting capability for a variety
of products.

Bally
Bingo's

wanied

Top Price paid
wrife fo:

American
Amusement Company

15, 4-Chome, Minato-cho,
Naka-ku, Yokohama, Japan

All Machines
Ready for Location
United Dixle ....vccecnvunns 95,
United Futura ... .......... 795,
United 7 B3P .. ..icivwnns 85,
United Toronads ............ 35§,
Wmr. Maverick ............ LT
Wms. World Series 1962 ,.... 195,
CC Big League ..............125,
CC B s sannsmnmsiiss 125.
Wms. Batting Champ ........ 185,
Wms, Pinch Hitter .... .... §5,
Wms. World's Series ........ 245.
Smokeshop Model W 27 ...... a5.
Bally Bucking Bronta .. oo H9E,
Worlitzer 2510 ............ 275,
Wurlitzer 2500, . . J25,
Worlitzer 2800 ..... s X985,
Worlitzer 2810 .......00vun. 495,
Cable: LEWIOD, Call, Writle or Cable

LBWOQH% Distributing Lo

Exclusive Wurlitrer Distributor

1311 N. Capitol Ave,
Indianapolis, Ind.
Tel.: MElrose 5-1593
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The Bluebook

VYaluation of Used &
Reconditioned Coin Machines

Sept. 9, 1967

. The following average valuations, based on quotations ob-
tained from selected, franchised distributors in key markets
throughout the U. S, are published only for the purpose of

indicating general trends. The averages are unfit for applica-
tion to any specific buyer-seller situation.

_ Low High
Flair, 9/66 795 995
Gold Crown, 3/62 150 325
Gald Star, &P, 7/65 75 550
Crand Prize, 3763 225 450
Imperial Shuffle, 11/48 500 725
Majestic Bowler, B-&4 400 &00
Medalist, 5/66 00 F00
Dfficial 3pare Lite, 9763 250 450
Fark Lane Shuffle, 17467 Ha  Avg.
Royal Crown_ B/&2 150 325
Spotlite Shuffle, 11/43 200 345
Starlite, 5-82 125 250
Strike  Ball, 563 210 375
Super Sonic, 3/65 500 725
Top Brass, 4765 50 175
Tournament Bowler, 12764 400 625
Triple Gold Pin Pro, 2/41 200
Triumph Shuffle Alley, 1/45 310 495
Vegas Bowler, 3/&7 HNo  Avg,

Midway
Premier Shuffle, 5/6& 230 450
Cobra Shuffle, 5/67 Ha Avg.
United
Action, 7/&2 100 225
Alamo, 4782 150 295
Altair Shuffle, 3-47 No  Avag,
Amazon, 3/66 625 BRS
Astro, &/63 200 325
Avalon, 4/62 25 215
Artec, 9786 Mo Avg.
Bank Pool, 117483 50 175
Blazer &P, &/66 450 450
Caravelle, 2/863 165 225
Cheetah, 3/65 310 525
Circus Roll-Down, 9762 79 200
Corral &P, 10/65 450 525
Cypress, 12762 /5 1225
Embassy, ¥/&2 g5 225
Encare, &P Bowler, 10/44 &00 745
Fury, B/43 125 325
Futura, 12/43 250 350
Gallean, 3/85 500 495
Jill-Jill, 1/&3 100 225
Kickapoo &P, 9/45 225 400
Lancer, 10/42 00 250
Lu:kg. 11/62 125 300
Mambo Shuffle, 12/54 325 525

Low High
Matador Bowler, 14/64 350 550
Maverick, 11/65 500 700
Oasis &P, &/465 445 &75
Orbit, B/64 SO0 475
Pacer, 4/64 250 400
Polaris, B8/64 350 550
Fyramid, &P, &/65 378 =ad
Regal, 4/43 225 375
Rumpus Targette, 5/63 150 250
Sabre, 2763 250 425
Sahara, 7/62 125 300
Shuffle Baseball, 6&/62 75 200
Silver, &/62 75 200
Skipﬂy, 11/63 200 350
Sparky, 12/42 125 250
Tango &P, 2764 450 625
Tempest  Shuffle, 2784 225 400
Thundar Bowler, &/44 295 475
Tiger Shuffle, 7/64 275 450
Topper, 2/64 225 385
Tornado Bowler, 3/64 345 525
Tropic Bowler, 9/42 125 275
Ultra, B/63 200 345

NOTE: All quotes for national
averaging are based on operative
equipment, both "as-is" and “re-
conditioned.” The wvalue of both
“as-is" and “reconditioned” equip-
ment varies—sometimes drastically
—from market to market due to
strictly local conditions. Important
variables include transportation
costs, labor and parts costs and
demand for a particular piece or
type of equipment. Therefore
local value will regularly deviate

from the national averages pub-

lished here. Such deviation should
be considered the rule rather than

the exception,

Copyright 1967, Billboard Publi-
cations, Ine.

Coinmen In

The News

SAN FRANCISCO

Attending  Wurlitzer  service
schools conducted by Leonard
Hicks for personnel in the branch
here and operators in surrounding
areas: Jack Carpenter, Santa Rosa,
Calif.; Bill Walters, Central Valley
Music, Turlock, Calif.; Paul Relei,
Clearlake, Calif.; Jerry Feffe and
Ed Engberg, San Francisco Oper-
ator Service, San Francisco; Ralph
Butcher and Glenn Conn, Lam-
bert-Mape, Stockton, Calif.; John
Davies, H. F. Simmons Music,
Stockton, Calif.; Tex Bowen, Palo
Alto, Calif.; Herb Haman and
Duane Grath, Pacific Vending,
Hayward, Calif., Don Streeter,
Pizante Music, Vallejo, Calif.

Dave Harden and Gene Cooper,
Harden Music, Pleasant Hill,
Calif.; Bob Williams, Masters Mu-
sic, Chico, Calif.; Dick Burks,
Ophir  Amusement,  Oroville,
Calif.; Fred Sapp, John Peart and
Jerry  Peart, Reinart Music,
Marysville, Calif.; William Walt-
ers, Central Valley Music, Tur-
lock, Calif.; Mike Sullivan, Henry
Meza and Warren Sindt, B. C.

Music, Fresno, Calif.

Shuffleboards Shuffles
All-Tech Industries Bally
Low High Lew High
Gold Crest (34 x & & ’ All-the-Way 10/64 73 250
pocket) 100 300 Big 7 Shuffle, 9/62 73 260
Gold Crest (414 x 9, & Bowler 1945 2P, 5/45 275 475
pocket] 925 700 Bowler 1966, 4/66 450 450
Gold Crest (34 x 7, & Del. Bally Bowler 14°, 1/64 200 400
pocket) 150 295 Super 8 Shuffle, 4/43 100 300
Gold k[resl 4 x B, G&-
ocket : .
REERA) S S Chicago Coin
Fisher Mfe. Belair Shuffle 12/65 395 595
adillac Ba awler, D0 625
t Cadilec " 8all Bowler, 1/64 3
Emﬂ'rﬂl 1014 :Iu:rr x Hi!] 175 450 |Ia-h|;|"' 1062 Tﬁﬂ 2?5
Empress 92C Mo ke DeVille Shuffle Alley, B/64 275 525
Empress 101C No Avg,
Empress 105C (105" = 59) Ho  Avg,
Regent 528 (92" x 52') 175 375
Regent 77B (77" x 45") 95 350
Regent 91B (92 x 52 Mo Avg,
Regent B&C No Awvg,
Regent 91C No Avg.
Regent 101C (101" x 57*) Mo  Avg.
Regent B84 (B4 x 48" 125 350
Fiesta 59 (rebound pool
(57" 41" No Avg,
Irving Kaye
Deluxe Regular Klub Poal
56" x 40') 75 250
Deluxe Jumba Klub Poal
5?5" x 437 100 250
Deluxe Eldorado Mark |
(77" x 45") 125 300
Deluxe Eldorada Mark 11
85" x 47") 175 350

Deluxe Eldorade Mark 111
5

1'92" ¥ 1B5 ars
Deluxe Eldorado Mark IV

(105" x &7') 250 550
Deluxe Eldarsda Mark W

1147 x A47) 550 450
Deluxe Eldorado &&

i:r'?” x 457 250 525
Deluxe Satellite (77 x 45 250 550
El Dorado Shuffle Board No Avg.
Ring-0-Round Fool Table

(54" diamater) Mo Awvag,
Junlon IV (101" x BO") No Avg.

MNational Shuffleboard

Astrolite Shuffleboard ([18°-227) 350 950

Champion Shuffleboard (14°-22°) 300 1000

Star Lite Shuffleboard (13%) Mo Avg,

Streamliner Shuffleboard (14°-22°) No  Avg.
a5

Coronet 1 (45" x 77') 250
Coranet I [52' x 92') 100 425
Caranet 111 '[5"?” x 1057 210 450
Coranet IV (83" x 113" 250 57§
Model 100 (Select-0-Bali) No Avg.
United Billiards
Model 100 (78" x 44 Ne Awvg.
Model 200 (BB x 51 No Avg.
Modal 500 (114" x &4") Mo Avg.
Model 400 (58" x 103" No Ava.
Model 300 (53" x 93") Ho  Awvg.
Model 500 (114" x &4*) No Avg,
12&7Va  Progress Mo Avg.
ahis |
U. S. Billiards '

Pro 1 (78" x 45", &-pocket) 100 295
Pro 2 (BB" x 51", &-pocket) 110 8345
Pro 3 (93" x 53", &-pocket) 145 385
Pro 4 (103" x 5E"I:I, &-pocket) 195 450

Pra 5 (114" x &4", &-pocket) 245 595
Meodel 6700 Comet

(&-pocket series) Mo Avg.
Model 7700 Comet

(&-pocket series) Ha Avg.
Model B200 Comet

M-l:m:kﬂ series) No Avg.
‘Model 9100 Comet Ha Avg,

Mustang Pro 27 (50" x B&™) Mo Avg.
Club Pool (56" x 40", 73" x 43") No Avg.
Deluxe Rotation Bumper

Model 48 Ma Avg. n (pttiand
Daluxe Rotation Bumper . ——

Model &7 No Ava. L TLIFPLN )
Electro Pool Na Avg. SeiLL OAME
Model 400 4/44 No Avg.
Convertible Time Table, 10/8& Nao Avg,

10/66 Na Avg,

Valley Mfg.
5225/w Reg. Size 145 450
pRmis 8B
L ¥ e ﬁﬂ

954 !9 v ox 53 150 a8s Thar Exira Towch of
BB4 (88" x 507 200 480 Owality and ORIGINALITY
934 (93" x 53" 200 500
Bumpar FPoal 200 400
17B5M (7B x 45" No Awvo.
1B75M (B7" x 50" Mo Avg,
1935M (93" x i:l"g No  Avg.
1787 (78" x 457 Ha Awvg.
1877M (BB" x 50') Ho. Avg,
1937M (93" x 537 No Avp.
1078 (101" x 56'7) Mo Avag,

aeiling Action

) )

140 N. Kostner Ave., Chicaga, llIl. 60651
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NEWSPAPER NEWSPAPER

SOUNDTRACK SPOTLIGHT

DOCTOR DOLITTLE

Soundtrack, 20th Century-Fox
ETC 5101 M); DTCS 5101 (5)

Here s a soundtrack which may shape up
as one of the year's biggest. With an all
put promotion campaign by ABC, coupled
with the- fine talents of Rex Harrisan,
Anthony Newley and music and lyrics by
Leslia Bricusse, fthis ftrack should score
high on the charts. Most of tha material
i in story Form,

&

POP SPOTLIGHT

BLOWIN® YOUR MIND
Yan Marrison. Bang BLB 218
(M): BLP 2189 (5}

Ireland’s answer to pop comes in the form
of Van Morrisen and he has come up with
# well packaged LP fusing soul with blues,
rock and gospel. Included in this disk are
Morrison's high riding "single ""Brown Eyed
Girl"™ -and & Rear JO-minute “griginal.song
titled *'T. B, Sheets’ a kind of Ovlanesgue
dream numiber. “Others “are "Ro Ro Rosey"
and ""Midnight Special.”

- COUNTRY SPOTLIGHT

TELL IT LIKE IT 15!

Pallas Frozier. Capitel T 27544
(M); ST 2764 (S)

Dallas Frazier, songwriter extraordinaire,
wraps up an excellent package of his
own tunes—including “Tell It Like It 13"
and “Ain’t Had No Levin' "—as wall as 1ome
others fike "“Green Green Grags of Home"
and the combination gives nof anly counfry
music flaver, but tauches of pep and r&b.
something far evervbody.
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POP SPOTLIGHT

FRAMK SINATRA
Reprise R 1022 (M); RS 1022

©
(5

This- one will move auvtomatically, Thera's
Frank and Nancy doing "'Samethin® Stupid,”
and Frank performing such recent vintage
standards as “"Born Free’ and “This Is
My Song.'” His sensabive inféerprefation of
“Drinking Again™ is a standout. The only

weak poinf iz the cover art—a bland mustard
color with pencil skefiches of Sinatra,

BRANDED MAN

5T 2789 (S)

Merle Haggard's: records, both singles and
albums, go on the chart faster and stay
longer than almost any artist teday. Here's
why: ' Beautiful Job and production on the
hit ‘singla “"Branded Man,” Yitle of this
LP, and memorable performances on “'My
Threw Away the

Hands Are Tied.," *|
Roze,” -and "'Don't Get Married.™

COUNTRY SPOTLIGHT

S

| FORGOT TO CRY

Charlie Louvin. Caopital T 2787
(M); 5T 2787 (5)

Charlie Louvim has another chart item in
this album of heartbreak songs

version of Bill Anderson's "“'0Off and On."
The peoignant
fong’ and Louvin's ""Someone’s Heartache'
are among the other top numbers,

Merle Hoggord and the
Strongers. Capital T 2789 (M),

- e — e

spaar-
headed by the title number and two other
hit gingles, “On the Other Hand"' and his

"You're the Sad Iin My

CLASSICAL SPOTLIGHT
&

BRAHMS: PIANO COMCERTO

MNO. 2
Rudolf Serkin/George Szell
Clevelond Oreh, Columbio

ML 8367 (M); MS 8947 (S)

Stell and the Cleveland Orchesira and
Serkin and Brahms' Concerfo Ho, 2 provide
the ingredients for a bleck-busting classical
album,

CLASSICAL SPOTLIGHT
/|
MAHLER: STYTMPHODNY NO. 9
Mew Philharmonia Orch.

(Klemperer). Angel B 3708
(M); SB 3708 (5)

Mahler's towering ""Minth  Symphony''  re-
ceives a masteriuvl "'no nonsense’  reading
under the baten of one of the foremos!
Mahler interpreters around, Klemperer, as
usual, eonducts- literally and. as usuval, the
excellent New Philharmania responds.

Jart!
Jean ."-llﬁlﬁzm;
- . -

: [ e—
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COUNTRY SPOTLIGHT

YOUR FOREVERS DON'T LAST
VERY LONG

Jean Sheperd. Capitel T 27485
{M); ST 2763 (5)

Thie thrush does a package of weepers
whith are in the great counfry fradition,
including the 4#itle song, “Your Forevers
[Don't Last Very Longl,” “Born a Woman™
and "Be Mice to Everybody." Must mer-
chandize for dealers In the country field.

LOW PRICE CLASSICAL

SPOTLIGHT

WAGNER: WESENDOMNCK
LIEDER
Kirsten Flagstad/ Gerald

Moore. Seraphim 600486 (M)
While her overpowering cperatic perform-
ances covershadewed her leder singing,
Flagstad was equally at heme in that ele-
ment as two Brahms [ieder and four magni
ficent Grieg songs demaonsfrate, Gerald
Moore 15 his usual excellent self,

| CLASSICAL SPOTLIGHT

PUCCINI: MADAMA
BUTTERFLY

Scotto| Bargonzi/ Rome Opera
Orch. (Barhiralli)l. Angel CL
3702 (M); SCL 3702 (5)

Renata Scotto teams up with Carlo Bergonzi
for & splendid recording of "Madama Butter-
fly.”" With 5ir John Barbirglll conducting,
the frio is complete. A fine performance.

POP SPOTLIGHT

&

VANILLA FUDGE

Atco 33-224 (M); SD 33-224 (5)

The Yanilla Fudge is a fruly unigue group
and this, their debut album, displays thal
pniqueness with sales likely to follow. As
an  extended wersion of thair hit “"You
Keep Me Hanging On"™ demonstrates the
quartet s not &fraid to  develop their
ideas at length Including long insfrumental
pastages featuring fhe organ, “'Eleanar
Rigby'" is even longer with more than
eight interesting minutes,

[ S

VANILLA

POP SPOTLIGHT

THE JOHN GARY CARMEGIE
HALL CONCERT

RCA VYictor LOC-1137 (M);
LSO-1139 (8}

John Gary s at hiz best in this lve re-
carding trem his highly succegsful Carnegig
Hall concert earlier this year. His im-
prestions of Frankie Laine, Vaoghn Monroe,
Johnnie Ray and ®oger Miller hit the mark,
bBut it's in such numboerz as The |Im-
posgible Dream' with a3 poem introduction
and “'Georgia On My Mind™ that glow.

COUNTRY SPOTLIGHT

GENTLE ON MY MIND
Glen Campbell. Capitol
2809 (M); ST 2809 (5)

Glen Campbell is-an arfist with Jimitless
appeal and limitless flexibility, His ""Gentle
On My Mind™ did very well in the couniry
field, but one could not call him exactly
a couniry arfist, Nor is his total effort
here tofally country. He has the folk fune
“Catch the Wind” and & country-flavored
pop song titled “"Bowling Green™ and an
Easy Listening sang, "'Mary in the Moming,"

CLASSICAL SPOTLIGHT

PROKOFIEY: IVAN THE
TERRIBLE

Varlous/ U.5.5.R. Symphony
(Stasevich). Melodiya/ Angel
RBE 4103 (M); SRB 4103

This first recording of Prokeliov's music
fo Eisensfein's “"Ivan the Terrible” films
g5 arranged info an oratorio by Abram
=lasevich 5 a fwo-LF gem.

COUNTRY SPOTLIGHT

THE BIG HITS
T The Statler Brothers. Calum-
bia CL 2719 (M); C5 9519 (5)

The boys have come uwp wilth an album
with wide salzs appeal. Not only do fthey
have thelr own “Ruthless,” *"“Sherandoah®™
and the current “"You Can't Have Your Kafe
and Edith, Teo," but blend In" cther top
material lika ""There Goes My Everything,'
*Walking in the Sunshing® and “'Release
Me,” All performed well as are Five offer
rFEceEnt Rils

CLASSICAL SPOTLIGHT

SHOSTAKOVICH; SYMPHONY
NO. 10

U.5.5.R. Symphoany Orch.
(Svetlonov). Melodiya/Angel
R 40023 (M); SR 40025 (5]

The U.5.5 R, Symphony Drchestra- conducted
by Yavgeny Svetlanov produces & bBeautiful
interpretation of this Shostakovich plece,
The disk is one that will score wall.

IO 24 ot
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JAZZ SPOTLIGHT
1 HALLELUJAH TIME!
Brather Jock MeDuff, Prestige
7492 M. PR 7492 [5)

MeDuft s currently hot in [azr circles and
this recording should quickly ftake off.
McDuff is in 1op form as he organizes his
wiay through “Almeost Like Being in Love™
"East of the Sun'' and “Undecided,” ameang
others, A swingin', groovy album from
gtart to Finish,

@ JAZT SPOTLIGHT

'—‘F HMEW VIEWI
The Mew John Handy Quintet.
Columbia CL 2697 (M); C5
PA49T [5)

This LP will make Handy one of the mest
towering figures in foday’s jarz world. On
ithis disk i3, “"Naima'" a stirring fribufe
i the late John Coltrane, "Tears of Ole
Mizs,” felling the James Meredith zaga,
was the number that brought the crowds
to their feet at fhis year's Newport Jarz
Festival, and it is 'done/in' fine form.
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