






















































































































RECORDING ARTISTS WITH MASTER. 
we w1LL produce, cress, promote arse 
tlistriS250 Internationally your records. 
F fTSO and Sf commies! n on tech 
sold. G platt your masters material 

Ith molar r <cord comV any, fie 1100. 
(peer! n advance nl oy.) lTUnder Record 

Conveyor Belt Pushes Muntz 
Car Installation Sales Up 50% 

LOS ANGELES - A con- 
veyor belt system for moving 
an auto through the car player 
installation points is credited 
with helping achieve a 50 per 
cent increase in sales at the 
Muntz Stereo -Pak tape center 
in Van Nuys. 

The company can now install 
one car every 16 minutes, it 

claims by stationing two men 
at each of the speaker cutting, 
wiring, and grilling positions. 
Hanging the unit, usually done 
by one person takes the longest 
time: four minutes. 

Last December during the 
height of the Christmas vaca- 
tion the store installed 104 four - 
track players in one day, accord- 
ing to Earl Muntz. Now, with 
the conveyor belt system, a ca- 
pacity of 150 -175 cars per day 
is envisioned. 

Previously, the store was open 
seven days. It is now closed 
on Sundays. "Basically our busi- 
ness is referrals," comments Jim 
Muntz, the general manager. 

Another amendment has been 
made to the store: the 13 audi- 
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CLEAR SAILING 
FOR NORELCO 

NEWPORT, R. I. - The 
word is out. Among the "black 
boxes" containing elaborate 
electronic gear on America's 
Cup challenger Dame Pattie is 
a Norelco cassette recorder. It's 
used to tape technical reports 
after each race, and the cas- 
ettes are mailed to Australia for 

immediate analysis. 
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tion booths on the floor have 
been eliminated, with 12 play- 
ers situated right in the main 
sales counter providing the 
equipment for auditioning. 
Tapes are handled by the tape 
bar girls in mini -skirts who can 
keep feeding the machine. Since 
the customer no longer handles 
the tape, and does not have to 
walk across the room to the 
audition booth, pilferage is elim- 
inated. 

Most music is purchased 
while a car is being installed. 
The space now gained by the 
elimination of the listening 
booths is used by display cases 
for models in the Muntz line 
and to sell trade in models. A 
Lear 8 -track can sell for $10, a 

Motorola 8 -track for $20 and a 

Borg Warner 8 -track for a simi- 
lar price. "We don't guarantee 
this equipment," said Earl 
Muntz. "We won't install it 

either. Anything we put in a car 
we guarantee." 

From his office, Jim Muntz 
observes the sales, installation, 
service and stock rooms via 
closed circuit television. An 
hourly report chart above his 
desk reports how many units 
have been installed and the 
quantity of tapes sold. 

Phony Returns 
Continued from page 68 

from the date of purchase. This 
warranty is in lieu of all other 
guarantees, express, implied, 
and statutory. Exchanges will 
be made for the same cartridge 
number. No substitutions al- 
lowed." 

NEw compact and portable 

CARRYING CASE 
FOR TAPE CARTRIDGES 

HOLDS NINE 4 OR 8 TRACK 
Handsomely designed, made 

TAPE CARTRIDGES. 
to last and enjoy. 

OTHER FEATURES 

Charcoal with off - 
white top. Made of 
high-impact styrene 
with a polypropy- 
lene roll -back top. 
Ask about special 
custom - styled 
cases. 

Write today for detailed AVSCO 
distributor information 

Highway 69 and Corum Road, Exeelsior Springs, Missouri 64024 
A.C. 816; TH 7 -6050 - ME 7 -2114 

Any cartridge is only as good 
as the tape it contains. 
Audiopaks contain Audiotape. 

\ 
Aundiópak 

Autl,e Deuces, inc., 235 E. 41.v1 St. NY 10011 
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BUSINESS OPPORTUNmES irmilw11SCELLANEOCI 

R DCORDR4G STUDIO IN HOLLYWOOD, 
Calif., grwdng 

Sales 
atx figuren. 

Highly Sales pritt aDarvxl- 
e yd groan. slanagemcnt 

Id atan desired. write: sox 
1976, Beverly HUI,, Calif. x14 

ATTENTION, RECORD OUTLETS: WE 
have the largest selection of 45 rpm 
oldijes d odles at 25e each, also 

alts label LP ga at promotional 
Drifts. Send for free listings. All orders 
welcome. Apexo endervo`a, Inc., 390 

NEW CURRENT POP SINGLES TO ALL 
cord outlet,, one free v 12. Pratt 

57. ach. My quantity: Inqulrles In- 
ltetl. Bellnaah DlstrtDUUnR Co., F-lrn- 

hunt Slvd. k Watrea, Scranton, Pa. 
x14 

EMPLOYMENT SECTION 

HELP WANTED 

ACCOUNTANTS- RECORD INDUSTRY 
Expanding international record company 
seeks Iwo Accountants, with a deer,` 
or related andlence the record in- 
dustry, to `handle publisher or artist 
royalty accounting. Po,itiOn Involves 
direct Contact with h`rs and art - 

Please se advancement 
education. Please send eau e a education. 

p` and gnYpIZ ulred to an 
Equal GPportu nity Employer. 

163 W. 46th St., 
c 

Neox w 
7 

Y27 orW N. Y. 10036 

EXPERIENCED MAN WANTED, AGE 
25-38. Able to read Schematics. All 
late equipment jukeboxes, shuffle alleys, 

t;e Raney Music, 528 N. Carver 
Greensburg, Ind. xf 
INDEPENDENT RECORD LABEL, LO- 
cated . New York City, needs Man to 
supervise shipments, control Inventory, 
igabst 

in rd production. Famerlenee 
n record industry preferred. Write 
background d salary ed. Box 
727, Billboard, 163 W. 46th Se. N<w 
York, N. Y. 10036. 

AT LIBERTY 

PROFESSIONAL LECTURER, SPEAKER. 
Doctor of Divinity, Cultural, meta - 
Dhysfcal, salol, etc. Wynill travel. Box 
112, Brownavine, Broolll, N. Y. Oc28 

National Record Promotion 
(You Record lt -We'll Plug It) 

Music Makers Promotion Network 
* New York City Sr 

20 Years' Dependable Service 
Brite Star, Cleveland, Ohio 

Covering All Maiar Cities, Nashville, 
Chicago, Hollywood, Etc. 

* DISTRIBUTION ARRANGED 
* MAIOR RECORD LABEL CONTACTS 

NATIONAL RADIO 6 T.V. COVERAGE 
* BOOKING AGENT CONTACTS * MAGAZINE- NEWSPAPER PUBLICITY 
+ RECORD PRESSING 

General Offict: 
209 Stahlmau Bldg, Nashville- Tenn. 

Malik g Address: 
14881 Overlook Dr., Newbury, Ohlo 
Sd 

HAl 
ewcoda 

1 

eRow 
CALL: CNe`vN0an 7,(21 JO 

to: 

d -2211 

NATIONAL RECORD 
PROMOTION & PUBLICITY 

CONSULTATION 
AU questions answered about Re- 
cording, Distribution, Printing, Ship- 
ping, Music Publishing, etc. 

PRESSING 
No jab tea small 

DISTRIBUTION ARRANGED 

!i 
w 

MORTY WAX 

PROMOTIONS 

1650 Broadway 
N.Y., N. Y. 10019 

CI 7 -2159 

WE PRODUCE YOUR SONGS Wrr1I 
our ainger,. Record promotion In New 
York C1ty, New Jersey, Conneeticut 
arra. Information and sample record 
write: R. J. Productions, Box 170, New 
York, N. Y. 10024. x30 

USED EQUIPMENT 

t 

BAND BUS-GMC DIESEL, MECHANI- 
°ally perfect, seats 12, sleeps 8, c 
poled; permanent TV, closets, new urea: 
18,500. Call AC. (301) ST 9 -1522. x7 

NASHVILLE, TENN.'S 
most convenient motel. Close to record- 
ing studios and business; courtesy cor 
service; 24 -hour telephone; 100% air 
conditioned; heated; swimming pool. 

Tel.: 1615) 255 -4163 

ANCHOR MOTEL 
1921 West End Ave., U. S. 70W del 6 

NEW RECORD AND PUBLISHING CO. 
needs masters for releases and songs 
for cur artists. Carolyn Music Produc. 
Slang 102 Tyson Bldg., Montgomery, 
Alabama. x30 

33,000 PROFESSIONAL COMEDY LINES! 
40 Books, Dlus Current Comedy, the 
topical gag service. Catalog free. Sam- 
ple selection, f5. Robert Or 3336 
Daniel Crescent, Baldwin Harbor. N. Y. 

11310. t!n 

RECORD SERVICES 

EARL CURRY AND JIM THEOS, COIN 
try artists, x`19 recording contracts. 
Have demo, asten, aLL rsew 
malcrial. Write: JlmBar Talents, Ina 
414 W. 14th SG, THton, Ga. ,e3ó 

MASTERS WANTED: HOLLYWOOD 
record company needs hit records. Re- 
ward and guaranteed exposure offered. 
Take 6 Inc.. 6365 Sunset Blvd., Suite 
420, Hollywood, Ca]H. deg 

RECORD COMPANIES WITH GOOD 
lines. We can offer action, distribution 

at Dromotion in N<w York State. Jody 
Record uton 1 Broadway, 
Room 1407, Tel. (2011.5131-us 74. sew 

WANTED: RECORD COMPANIES WITH 
good lines. Wo tan offer action, dls- 
tribution and promotion 1n New York 
State. Jody tbutors, 164. 
Broadway, Room 1407, Tel. (201) 581-0474. 

x30 

WANTED TO BUY 

CLOSEOUTS IN RECORDS, ALL 

spegsa Wirl` aie 
used. 

SurF.ast eÌ °ose- 
ras, te. 3659 S.R. 14, Rootstown, 

Ohio 44272. x30 

INTERNATIONAL 
EXCHANGE 

ENGLAND 

FIRST.CLASS GUARANTEED AIRMAIL 

All tit 
ervltt 

les 
on Hrlllsh reco[da to U. S. A 

available. U.K. albums ii 
ach, atltlltlonal albums only fS. All 

breaka[es replaced. 24 -hour senlee. 
Free c talogue. Heanor Record Center, 
DerbyaNre, England. 

FOR SALE: ONE OF THE LARGEST 
dlseothequea fn Europe. 2 dance noon, 
4 ban, capacity for 1,3110, estuated in 
ttntral tourist area on the Coate Brava 
Spain. 8,unr tutee a sound Investment 

lth a very Nth seasonal turnover. For 
further detalle wree to Bnx .1, 
Billboard, 7 Welbeck, London W.L 
England. tfn 

IRtOesLe 

L 
dING 

STONES' 

1 

a 

u 
o 

W 

toh 

ledr lS 
FN St 

Deo n;Stous' d A=t 
ed September, ai r 

Order yours now alrmaig 
Pte! FBoydtl, 

eo' 
r 

m [ro m Record Centre, Ltd., Nan - 

caton England. tin 

UNITED STATES 

AGENTS & DISTRIBUTORS 

POSTER DISTRIBUTORS WANTED-- - 
The big teen craze la to postera, and 

e have them all, fncludlng Je[[erson 
Airplane, Beatles (Sgt. Pepper), Doon 
and 35 more. These posters are all 

ew, not released. Send for 
free samples of these D1g pro[1LmakLig 
ltema- Take -6, Inc.. Dept. B, 6565 Sunset 
Blvd., Holl,vood, calif. x7 

CLASSIFIED ADVERTISING RATES 
REGULAR CLASSIFIED AD: 25c a word. Minimum: 15. First line set all caps. 

DISPLAY CLASSIFIED AD: 1 inch, $20. Each additional inch in same ad, $15. 

Box rule around oll ads. 

3 consecutive 
chie, 5% discount; 6 insertions, 10%; 13 or more consecutive 
insertions, 15%. 

CLOSING DATE: 5 p.m. Tuesday, 11 days prior to date of issue. 

BOX NUMBER: 50c service charge per insertion, payable in advance; also allow 
10 additional words (at 25c per word) for box number and address. 

INTERNATIONAL EXCHANGE ADVERTISING RATES 
International Exchange is open to all advertisers of foreign countries or 
American advertisers whose service or soles message is specifically directed 

toword on international market. 

REGULAR CLASSIFIED AD: $1 per line. Minimum: 4 lines per insertion. 

DISPLAY CLASSIFIED AD: $14 per inch. Minimum: 1 inch. Some frequency 
discounts as above apply. 

PAYMENT MUST ACCOMPANY ALL ORDERS 
SEND ORDERS 8. PAYMENTS TO: John O'Neill, International Exchange Adver- 

tising Director, Billboard, 188 W. Randolph St., Chicago, Ill. 60601, or 
Andre de Vekey, European Director, 7, Welbeck St., London W. 1, 

England. 

Classified Advertising Department 
BILLBOARD MAGAZINE 
188 West Randolph Street 
Chicago, Illinois 60601 

Please run the classified ad copy shown below (or enclosed sepa- 

rately) in issue(s): 

PLEASE TYPE OR PRINT YOUR AD COPY IN THE ABOVE SPACE. 
FULL PAYMENT MUST ACCOMPANY YOUR CLASSIFIED AD 
ORDER. 

NAME 

ADDRESS 

CITY STATE ZIP CODE_ 
AUTHORIZED AMOUNT 
BY ENCLOSED 

Type of classified ad desired -check one 
REGULAR CLASSIFIED DISPLAY CLASSIFIED 

HEADING DESIRED- 

SEPTEMBER, 30, 1967, BILLBOARD 
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Audio Retailing 

Seattle Store Succeeds With l- 
Service and Specialization 

SEATTLE- Standard Records 
and Hi -Fi, a local "mama and 
papa" store which has been in 
existence for a quarter of a cen- 
tury, is an outstanding example 
of how the applied concept of 
customer service works to pro- 
mote success for a small busi- 
ness. 

The dealership, which is 
jointly owned by Mr. and Mrs. 
Millard Smith, consists of two 
completely separated depart- 
ments: a record shop handled 
by Mrs. Simth, and a hi -fi com- 
ponents and accessories store 
which is managed by Mr. Smith. 

"I had a background in elec- 
tronics," Smith told Billboard, 
"and my wife had been a pianist 
and music teacher. When we 
got into this business we were 
really only channelling our spe- 
cial interests. We enjoyed this 
type of work from the beginning 
and we still consider it fun." 

Mrs. Smith then told of the 
many turns that she had to take 
in order to keep the record de- 
partment running profitably and 
efficiently. "We were the first 
ones in this area to start dis- 
counting," she said. "This oc- 
curred about 1950. Some of 

By PAUL ZAKARAS 

the big eastern outfits had al- 
ready been discounting and I no- 
ticed that people came in here 
to listen to records and then 
sent away for them. Therefore, 
I decided we had to offer a low- 
er price ourselves. 

No Singles 
"Also, we do not carry singles 

at all," she continued. "We tried 
for a while, but had to drop 
them. We simply cannot order 
fast enough to keep up with the 
ever -changing radio charts. We 
discovered that certain down- 
town shops could get 45's more 
quickly than we could and that 
the kids knew about it. So, we 
dropped singles. 

"In the meantime, we estab- 
lished a reputation as a top clas- 
sical store. We stocked whole 
catalogs of major labels plus 
assorted specialty items and odd 
labels. The completeness of our 
stock attracted the business of 
such large customers as schools 
and libraries -which grew over 
the years until it no makes up 
a sizable portion of our record 
sales. 

"In order to promote our clas- 
sical -and comprehensive-im - 
age, we sought to reach our po- 

Motorola Wooing 'Young 
Marrieds' With Mobiles 

CHICAGO - Definition: 
"Young Marrieds are a highly 
mobile group, possessing all the 
verve and unfettered attitude of 
the young, with some of the 
stability and outlook of the more 
mature. Relatively affluent, this 
growing market segment knows 
and wants good sound and styl- 
ing. It does not want the port- 
ables of the young people, yet 
is not ready to step into the con- 
sole class." 

So says Robert McCarthy, 
product planning manager for 
phonographs. 

This is how Robert McCarthy, 
Motorola's product planning 
manager for phonographs, de- 
scribes that important buyer in 
between teeny hopper and 
thirtyish. And the stereo mer- 
chandise that suits them best? 

"Mobile modular phonographs 
are the answer." 

Motorola has just dropped 
four mobile modular, solid -state 
stereo phonographs into its 1968 
line. The models range in price 
from 599.95 to $269.95. Fea- 
tures at the lower price include 
solid -state power amplifier, four 
controls and a high -impact poly- 
styrene case in putty beige or 
white. 

The $269.95 model offers 
a Garrard 3500 automatic 
changer, walnut veneer cabinet, 
8 -inch woofer, 4 -inch mid -range, 
exponential horn tweeter, solid - 
state driver, acoustical padding 
in each enclosure, 100 watts of 
peak power or 50 watts of EIA 
music power, FM /AM /EM 
stereo radio, push -button selec- 
tors, tape input and output jacks, 
remote speaker outputs and 
switches, protective acrylic 
cover, FM stereo indicator light 
and headphone jack. 

The $199.95 model boasts 10 
watts EIA music power output, 
modular construction, acrylic 
cover, tape input and output 
jacks, headphone jack and cabi- 
net of metal clad in vinyl. It 
has a four -speaker sound sys- 
tem. 

Offered at $149.95 are 10 
watts of EIA power, "feather 
track" record changer with dia- 
mond /sapphire stylus, four con- 
trols and throttle -type levers. 

The 25 -35 -year age group 
offers a market of impressive 
size, during the next eight to 10 
years, McCarthy said, and the 
mobile modular phonographs 
should appeal strongly to this 
market group. 

AIMED AT THE YOUNG -MARRIED market, here are three solid -state 
stereo phonographs of four just introduced by Motorola. Model 
PP218D, left, lists at $99.95: Model PP220D, center, also at $99.95, 
has a custom cart for home roll- around; Model SP221D, right, at 
$199.95, has 20 watts instantaneous peak power output or 10 watts 
EIA music power output. The fourth model (not shown), SK220, 
offers 100 watts peak power or 50 watts EIA music power output at 
$269,95. 
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tential customers through selec- 
tive advertising. We started a 
policy of advertising on good 
music radio stations, which we 
have continued to the present - 
now advertising regularly on two 
AM and two FM Seattle sta- 
tions. Occassionally, we run a 
newspaper ad, but especially like 
to run advertisments in the sym- 
phony and concert programs. 

Complete Stock 
"Most of this advertising is 

institutional. However, when a 
manufacturer comes along with 
a big splashy product ad and 
wants to pay half, we're more 
than willing to co- operate. 

"I think our advertising has 
been very successful," Mrs. 
Smith added. "In the late '50's 
we participated in the nation- 
wide 'Radio Gets Results' com- 
petition in which 850 stations 
were involved. Two years in 
succession we won first prize - 
one of only 13 stores in the 
country to be honored with top 
awards in the various categories. 

"Our discounting policy has 
also been quite successful. We 
felt from the beginning that 
mere price- cutting was not 
enough -and we were right. 
Soon, everyone was discounting 
records and what kept us in a 
good competitive position was 
that we carried a complete stock. 
Also, we did not discontinue 
special orders, nor listening 
booth privileges. At one time 
we had a good number of corn - 
petitors in the area -but the 
only one left is the Sears store 
across the street. But they are 
actually not a serious form of 
competition. They simply can- 
not offer the customer as much 
as we can. They do not really 
have a record department -only 
some records. 

Mr. Smith, who began to em- 

Seeburg Unit 
CHICAGO - Seeburg Corp. 

is stepping up consumer adver- 
tising on its stereo home phono- 
graph and will participate in 
several more home entertain- 
ment and hi -fi shows. Over 
a dozen consumer magazines 
will be involved. 

Full -page advertisements will 
appear in November issues of 
Esquire, House Beautiful, Har- 
per's and Sunset. The December 
issues of The Atlantic and 
House and Garden will be used 
and a November two -page 
spread is scheduled for The 
New Yorker. 

Seeburg initiated its con- 
sumer advertising with a full - 
color ad in the October issue 
of House Beautiful. 

Promote Components 
Seeburg will also promote 

the record -playing mechanism 
in component form, through 
such media as High Fidelity, 
Audio, Audiofan, Hi Fi and 
Stereo Review and American 
Library Association Bulletin. 

Highlighted in the consumer 
push is convenience. The unit, 
which stores and plays 50 12- 
inch long -plays, utilizes a tele- 
phone type dial through which 
one, any or all 100 album sides 
can be selected. The unit ac- 
cepts up to 12 remote dial sta- 
tions, enabling users to dial pro- 
grams from the patio, the pool 
or other areas of the home. 

=.4 _I 

MILLARD SMITH, co -owner of 
Standard Records and Hi -Fi Co., 
Seattle, is shown here by a dis- 
play of Telex stereo earphones. 

phasize hi -fi and stereo equip- 
ment," said Millard. "We realized 
of the store now brings in almost 
50 per cent of the total sales. 

"We decided from the first to 
ment," said Miller. "We realized 
that many of our classical music 
customers are also the kind who 
prefer high quality sound. Our 
component systems, therefore, 
go hand in glove with our rec- 
ords. One department often 
helps to promote the other. A 
person purchashing an increas- 
ing number of good classical or 
jazz LP's will soon want the 
proper system to play them on. 
Conversely, the buyer of a good 
system will invariably want also 
to stock up on the type of rec- 
ords he means to play on it. 

"We offer discounts on our 
hi -fi equipment, too," Smith 
said. "We have to compete with 
the prices offered by some of the 
larger outfits. The reason we 
can afford to discount is be- 
cause of low overhead -because 
we own our own building and 
because we have gone out of the 
credit business. When customers 
say they cannot pay cash -our 
equipment ranges from about 
$300 to $1,000 -we suggest that 
they go to a bank or their credit 
union. We explain that it's far 

in Phono Push 
Seeburg is also promoting the 

unit via trade magazines. N M 
Magazine, Home Furnishings 
Daily, Music Trades, and Bill- 
board's sister publication, Mer- 
chandising Week, have been 
used. Sight and Sound Market- 
ing and High Fidelity Trade 
News will be used for compo- 
nent advertising. 

The unit was shown at both 
the National Association of Mu- 
sic Merchants convention and 
the Electronics Industry Asso- 
ciation show. Other showings are 
scheduled for the Los Angeles 
County Fair, New York Hi Fi 
Show, Home Entertainment '68 
Show in Atlanta and the Los 
Angeles Hi Fi Show. 

Seeburg is considering dis- 
plays at the Philadelphia and 
Detroit hi -fi shows. 

ALLIED RADIO has introduced 
this new three -speed, solid -state 
4 -track stereo tape recorder, 
Model 1040, at $169.95. Allied 
Radio has adopted the Allied 
trade name for "a selected line 
of extra value products." 

MRS. MILLARD SMITH, the other 
half of the Standard ownership, 
poses here with a comic bust of 
Beethoven. She runs the 25 -year- 
old 'Mama and Papa" store's 
record department. 

more economical for them to do 
this than to pay high financing 
fees to a dealer. We point out 
that the savings offered by our 
discount, plus low -cost bank fi- 
nancing, enables them to get a 
better buy here than they could 
elsewhere. 

One Price 
Both the Smiths had some- 

thing to offer about several re- 
cent developments in the record 
industry. From her side, Mrs. 
Smith said she was quite happy 
with the new one -price policies 
on stereo and mono LP's. She 
added that the day of the stereo - 
only product is undoubtedly 
coming, but predicted that it is 
still very far off. From his hi -fi 
department, Mr. Smith com- 
mented about tape CARtridge 
products. "They have a future, 
I'm sure," he said. "However, 
we're not at present willing to 
expand our business to such an 
extent that would enable us to 
offer a good service to our cus- 
tomers in this tape cartridge 
field. And, he added, "we know 
from experience that it doesn't 
pay to get involved in something 
in only a haphazard manner. 

Pfanstiehl's 

FIRST 
WITH THE 

LATEST 

NEEDLE DESIGNS! 
Cartridge designers set a merry 
pace for needle makers ... it's a 
never -ending job to keep up with 
the continuous flow of new Ameri 
can and foreiggn cartridge designs 
-but Pfanstiehl does it to serve 
your phononeedle customers. 
When you need the latest, order it 
from Pfanstiehl. Write for a free 
catalog and selfmailer order 
forms today. 

Your order shipped sa 
day it's receivedm. 

e 

DIRECT -TO- DEALER 

Pfanstiehl 
CHEMICAL CORPORATION BOX 190 
104 LAKEVIEW AVE. WAUKEOAN, ILLINOIS 
Orioiealere of the 59.9s Diameed Needle 

ADVERTISING IN 

BUSINESSPAPERB 
MEANS BUSINESS 
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Coin Machine News 
Distribution Today Kansas Trade Assn. Organized 

Here are the observations of key U. S. distributor 
executives on their role in the industry today. They also 
take this opportunity to comment on the business at 
large. 

Wilson Bracey 

President 
Hermitage Music Co. 

Nashville, Tenn. 

"If it takes a coin, we distribute it," is one of 
our company slogans. And we pride ourselves in 
maintaining a supermarket distributorship of new 
and used coin equipment. 

The company is 30 years old, and the present 
owners bought the firm in 1964. The distributor- 
ship covers the entire Southeast, with branches 
in Birmingham and Memphis. We have seven 
equipment salesmen constantly on the road, 
selling only to operators and offering complete 
distributor services, including financing. 

We believe that an important distributor serv- 
ice is the provision of records from all labels for 
jukebox programming, and we maintain one of 
the largest one -stops in the South. We service 
title strips, free routing service and free telephone 
ordering. We believe this one -stop service is un- 
equalled in the record industry. Our record selec- 
tion service has become so respected that it is 
now used by many record companies as a 
guideline. 

Our parts department is one of the largest in 
the South. And if the part the operator needs is 
not in stock, we will order it by telephone. 

On the personal side, we provide a free snack 
bar at our place of business where customers are 
always welcome to pause for a cup of coffee and 
some good conversation. Some days we serve 
over 500 cups of coffee. 

It is our firm belief that the distributor should 
back the operator with trade and consumer ad- 
vertising, and we do both. We advertise every 
week in the daily newspapers and also use TV 
and radio spots. We recently ran a full page ad 
on the Rowe PhonoVue in the Sunday edition of 
the Nashville paper. We think this is unheard of 
in the coin machine industry. 

Bert Betti 

President 
Betson Enterprises, Inc. 

North Bergen, N. J. 

Like most businessmen, I'm in business to make 
money. I work hard at it, trying never to com- 
promise with principles of honesty and fairness. 
The exciting challenges of our industry; the many 
enduring friendships; the growth potential of this 
business -all are fringe benefits which cannot be 
measured in dollars and cents. 

A distributor today must keep an open mind 
at all times; he must be flexible to accept and 
take advantage of changes which are flung at 
him with increasing rapidity. But keeping an open 
mind will do him little or no good if he cannot 
in turn impart these things to his operator cus- 
tomers. By and large, most operators require a 
certain amount of encouragement and education 
from their distribu- 
tor to help them 
adapt to changing 
times. The average 
operator is a hard- 
working and intelli- 
gent individual. 

However, he does 
not have the time to 
study or even appre- 
ciate the changes af- 
fecting his business. 
So it's up to the dis- 
tributor to get the / 

Tcture across a him- 
To do this, the dis 
tributor must have 
the confidence of the 
operator and a mu- BERT BETTI 
tuai respect must 
exist. 

Diversification is a way of life today in our 
business as it is in most other industries. The time 
of operating just one type of equipment has long 
passed. Economics demand that operations be- 
come diversified to survive and progress in our 
highly competitive industry. An awareness of these 
conditions by the operator must be stimulated by 
distributors. Defeatism must be replaced by en- 
thusiasm. Pride in the services which we provide 

(Continued on page 75) 
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MOA Officials 
Address Group 

WICHITA, Kan.-Music Op- 
erators of America (MOA) 
President James Tolisano, and 
MOA Executive Vice -President 
Fred Granger, addressed oper- 
ators here last week as a few 
trade group was formed. The 
tentative name for the new or- 
ganization is Kansas Amuse- 
ment & Music Association 
(KAMA). 

Named temporary chairman 
was Harlan Wingrave, Emporia 
Music Service, Emporia. Tem- 
porary secretary is Ronnie 
Cazel, Ronnié s Amusement, 
Wichita. An organizational 
committee was named and the 
group will meet at Topeka 
Dec. 2 -3 for the official forma- 
tion of the new association. 

In opening remarks Win - 
grave, a vice -president of the 
MOA, said: "We know that 
many trade groups are formed 
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FINALISTS IN 
RECORD POLL 

CHICAGO - The top three 
nominees in the annual Music 
Operators of America record 
talent poll have been decided by 
a mail vote and now ballots 
are being distributed to opera- 
tors for a final vote. "Release 
Me," "Somethin' Stupid" have 
"Winchester Cathedral" have 
been nominated as best records 
on jukeboxes during 1967. Dean 
Martin, Englebert Humperdinck 
and Nancy Sinatra have been 
nominated for best artist and 
Capitol, RCA and Reprise have 
been nominated as record corn - 
panics consistently supplying 
good records for jukeboxes. Win- 
ners will be announced at the 
annual association banquet in 
Chicago Oct. 29. 
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By EARL PAIGE 

only after some emergency or 
some bad legislation and as a 
last ditch measure. There are 
enough of us here who think 
we should have an association 
and be organized before any- 
thing threatens us. 

"We can have better public 
relations for our industry in 
Kansas through an association 
and a better exchange of ideas 
between operators and distribu- 
tors through such an organiza- 
tion." 

Named to the organizational 
committee were Don Fooshee, 
Eldorado; I-awrence Horton, 
Wichita; Verl Byerley, Liberal; 
Russell McGuire, Great Bend; 
Ivan Martin, Winfield; Floyd 
Evers, Manhattan, and Hugo 
Prell, Breman. 

Dave Sutherland, Sutherland 
Distributors, Kansas City, and 
Evers, Bird Music Distributors, 
Manhattan, were two distribu- 
tor representatives at the week- 
end meeting. Many of the oper- 
ators brought their wives. 

"The progress of MOA is 
only possible through grass 
roots support from State and 
local organizations like the one 
you are forming here," Gran- 

ger said. "This is why one of 
our main purposes this year is 
to get out and beat the drums 
in order to develop new asso- 
ciations wherever possible." 

"This spring, when the MOA 
was in Washington, D. C., work- 
ing on the proposed copyright 
legislation I met a Senator from 
Kansas. It was a great help to be 
able to mention that we had 
several fine members in his 
State. 

Create Image 
"This is an example of how 

the national organization and 
State groups are a two -way 
street. It creates an image in 
the State and at the national 
level, too. It has an impact on 
government people when they 
realize that an industry has an 
active and aggressive associa- 
tion. 

"The MOA is commanding 
more and more respect. As one 
member put it recently, we now 
have 'believability.' This is re- 
flected in our dues where we're 
finding that a number of mem- 
bers are paying a higher dues 
fees because they realize what 
MOA is doing for the industry. 

(Continued on page 74) 

Wurlitzer Unveils 
New 1968 Jukebox 

SAN FRANSISCO - Wur- 
litzer distributors will be arriv- 
ing here this week to view the 
company's new Model 3200 
jukebox in a showing scheduled 
for Sept. 28 -30 at the Mark Hop- 
kins Hotel. 

Wurlitzer's advertising and 
sales promotion manager, A. D. 
Palmer, arrived here last week. 
He is expected to be joined by 
Robert (Bob) Bear, manager of 
phonograph sales and Sam Var - 
co Jr., assistant manager, ad- 
vertising and promotion. 

Four regional sales meeting 

are scheduled for October. These 
will be Oct. 2 -3, Jack Tar Hotel, 
San Francisco; 5 -6, Roosevelt 
Hotel, New Orleans; 9 -10, Bis- 
marck Hotel, Chicago; 12 -13, 
Summit Hotel, New York City. 

"National Wurlitzer Week" 
is scheduled for Oct. 23 -28, at 
which time distributors in each 
market will be previewing the 
new jukeboxes for operators. 
Wurlitzer will also show its new 
line at the Oct. 27 -29 Music 
Operators of America conven- 
tion and trade show in Chicago, 
at the Pick Congress Hotel. 

TAX CRISIS 

Minnesota Operators Form Assn. 
MINNEAPOLIS - Adverse 

legislation in the form of a new 
State sales and personal excise 
tax laws has prompted operators 
of amusement games and juke- 
boxes to form a new organiza- 
tion known as Music Operators 
of Minnesota (MOM). The new 
group has 32 members and is 

working with Music Operators 
of America guidance. 

The Minnesota Legislature, in 
its most recent sessions, enacted 
a 3 per cent sales tax, made op- 
erators subject to excise taxes 
on supplies and machines and 
passed a State license fee law 
(Billboard, July 8, 1967). 

Vending operators were given 
a choice of paying the excise 
tax on either inventory or ma- 
chines, they chose to pay on 
machines. Vending sales of 16 
cents and under were made 
exempt from the sales tax law, 
but amusement machine and 
music operators must pay excise 
taxes on records and equipment 
and are not exempt from the 
sales taxes on revenue from col- 
lections. 

"It's a case of closing the 

door after the horse has been 
stolen," said Norman Pink, Ad- 
vance Music Co. here and 
temporary treasurer of MOM. 
"When this new law was passed 
we had no rebuttal, no lobby 
and no organization. 

"The Minnesota Automatic 
Merchandising Association was 
already organized and had ob- 
tained exemptions and a ceiling 
on sales of 16 cents and under. 
(Billboard, July 8, 1967). If the 
amusement and music operators 
had been organized at the time 
we would have won exemptions, 
too. 

Seek Exemptions 
"Right now, we're being hit 

on personal property taxes on 
our records, on our equipment 
and on the receipts from amuse- 
ment and music machines. 
There are many music opera- 
tors in vending and we are 
happy that vending machines 
were made exempt but we 
should have had other exemp- 
tions. 

"Our main purpose now is 

to meet with the tax division 
(Continued on page 76) 

"BRUNCHEON" SPEAKER during 
the Music Operators of America 
(MOA) convention this year will 
be Dick Gariepy, author, motiva- 
tor, sales- management consult- 
ant, professional speaker and 
president of Motivational Associ- 
ates, Inc., Barre, Mass. He is 
also sometimes called "a human 
dynamo." His speech, to be 
heard at 11:30 a.m. on Oct. 28, 
will deal with "How to Succeed 
on Purpose Instead of by Ac- 
cident." The meeting at which 
Gariepy will be featured speaker 
will be held in the Florentine 
Room of the Pick Congress Hotel, 
Chicago. 
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Coin Machine News 

KANSAS OPERATORS AND DISTRIBUTORS pose for photo during 
meeting in Wichita to organize Kansas Amusement & Music Associa- 
tion (KAMA). From left, Harlan Wingrave, Emporia; Russell McGuire, 
Great Bend; Hugo Prell, Breman; Floyd Evers, Bird Music Dist., 
Manhattan; Dave Sutherland, Sutherland Dist., Kansas City; James 
Tolisano, Music Operators of America (MOA) president, Clearwater, 
Fla., and Fred Granger, MOA executive vice -president, Chicago. 

LAWRENCE HORTON, Wichita op- 
erator, chats with Fred Granger. 

FRED GRANGER gestures as the 
executive vice -president of MOA, 
advises organizational commit- 
tee. At right, Winfield, Kan., 
operator Ivan Martin. KAMA's 
second organization meeting will 
be Dec. 2.3 in Topeka. 

HARLAND WINGRAVE, MOA vice -president (right), was named tempo- 
rary KAMA chairman. Here he chats with Fred Granger (left) and James 
Tolisano. 

RONNIE CAZEL, Wichita operator (center), was named temporary 
secretary of KAMA. Joining him here are (from left) James Tolisano, 
Fred Granger, Hugo Prell and Floyd Evers. 

JAMES TOLISANO, MOA presi- 
dent, chats with Breman, Kan., 
operator Hugo (Hook) Prell. 

KAMA ORGANIZATION COMMITTEE members. 
From left, Russell McGuire; Verl Byerley, Liberal; 
Don Fooshe, Eldorado, and Lawrence Horton. 

SEPTEMBER 30, 1967, BILLBOARD 

FRED GRANGER, MOA executive vice -president 
(left). listens as MOA chief James Tolisano ad- 
dresses KAMA gathering. Mr. and Mrs. Harlan 
Wingrave are at left. 

South Carolina 
Group Plans 
Jan. Meeting 

GREENVILLE, S. C. - The 
South Carolina Coin Operators 
Association (SCCOA) will hold 
its regular quarterly meeting 
here at the Jack Tar Poinsett 
Hotel Oct. 14. A main topic 
of business will be the planning 
for SCCOA's 5th Annual Con- 
vention and Trade Show set for 
January. 

The meeting will commence 
with a 1 p.m. luncheon at the 
hotel. The business session will 
begin at 2:30 p.m. A dinner 
and dance is scheduled for 8 
p.m. with Charlie Spivak and 
his orchestra playing. 

SCCOA President Hal Shinn, 
Star Amusement Co., Gaffney, 
is urging all operators to send 
in their reservation cards early. 
The hotel's address is P. O. Box 
1888, Greenville, S. C. 29602. 

AT CHARLESTON, W. Va., this 
past weekend, Bill Brandstrater, 
assistant legislative counsel, Na- 
tional Automatic Merchandising 
Association, was to address the 
annual convention and trade 
show of the West Virginia Music 
and Vending Association. Music 
Operators of America executive 
vice -president Fred Granger was 
also to be on hand, as was a 
Billboard reporter. Watch for a 
full report, with photos, next 
week. 

David Rosen Is A YES Man - that's the answer he 
gives those who want a 
preview showing now of 
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Vending News 

Kansas Trade Assn. Organized 
MOA Officials 
Address Group 

Continued from page 72 

"But we still need much 
more support. We have a num- 
ber of dedicated people like 
your own Harlan Wingrave, but 
we have to keep improving and 
I'm sure we will. It takes the 
work of many dedicated 
people." 

Record Companies 
Granger cited the progress 

MOA has made with record 
companies as one example of 
how dedication pays off. "A 
few years ago we realized that 
the record companies had little 
regard for MOA. 
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MERCHANDISE & SUPPLIES 

Pistachio Nuts, Jumbo Ouen, 
Retl 6 .92 

Pistachio Nutt, Jumbo Ouren, 
White .67 

AZCrown Red Lip Pistachio 
Nuts 

Af9 Prince Red Lip Pistachio 
Nuts 37 

Cashew, Whole .63 
Cashew, Butts .75 
Peenufs, Jumbo 45 
Spanish .32 
Mlxee Nufs 60 
Baby Chicks .35 
Rainbow Peanuts .32 
Be's= Mix .32 
Betten Baked Beans .32 
Jelly Beans .32 LlTr, Gems 32 
M6. M, 300 tt. .46 Muncheivi 16.Ió. carton, per lb .39 
Hershey -ets .47 

.63 

Wrapped Gum -Fleets, Topps, 
Barooke 8 Pal, 4M pes. 614.00 RainBlo Ball Gum, 1600 per ce .6.25 

Rain Blo Ball Gum, 1600 prtnted 
R einrBle Ball Gum, 5350 par Ben- 6.35 
Rain -Blo Ball Gum, 4250 par cen. 6.35 
Ra1n -B lo Bell Gum, 3500 per cen. 6.35 M<Itettes, giro per carton ,40 
75 Gartens minimum Drapaid on II 

Leas Brand Raln -Blo Bell Gum. Adams Gum, all /lsvors, 700 ct. .45 Be.,h.y's um, all flavors, 100 cí.45 
Beach -NU}, 100 cf. ,45 
Hershey's Chocolate, 200 ct... 1.30 
M lnlmum order, 25 Boxes, assorted. 
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IMMEDIATE DELIVERY 

THERE ARE BIG PROFITS IN 

GUM 
GET YOUR SHARE WITH 
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PACKAGE 

This amacing 
vendor is a sure 
be for big gum 
profits. A rotat- 
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packs. 
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Stamp Folders, towed Prices, Write 
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"Our secretary, Bill Cannon, 
headed up a committee with the 
purpose of developing more 
liaison with record companies. 
This year we will have more 
record company exhibitors at 
our national convention and it 

is a direct result of dedicated 
effort. 

"This same dedication is re- 
flected in our work of develop- 
ing insurance programs for op- 
erators and in our fight to pro- 
tect our interests in the new 
proposed copyright legislation." 

MOA Show 
The Oct. 27 -29 MOA con- 

vention and trade show is one 
of the organization's prime 
services, Granger said. "If 
MOA didn't do anything else 
for operators this trade show 
would be worth the dues alone. 

"We'll have over 58 exhibi- 
tors this year and it promises 
to be one of the best shows 
MOA has ever scheduled. There 
will be events for the ladies 
and special seminars on records 
and amusement games for the 
operators. 

"We also are making an im- 
pact in foreign countries. A 
number of exhibitors will be in 
Chicago from other countries 
to show equipment and we ex- 
pect a number of operators 
from outside the U. S., too." 

New Associations 
Granger said that the excite- 

ment being generated by MOA 
has led to a number of in- 
quiries from around the country 

ON LOCATION 
THE 

SUPER 60 
EARNS 

MORE 

A super -sized version of 
Northwestern's Model 60, 
the SUPER 60 EARNS 
even more profit. That's 
because of the Super 60's 
greater capacity for cap 
suie, 100 count gum or 
gum and charms, bring 
you bigger profits per 
service. Available in lc, 
5c, 1Oc, 25c, penny/ 
nickel, and 3 for 5c play. 
Just a quick change of 
the wheel and brush 
housing and you are in 

Super 60 business. Wire, 
write or phone for corn 
plete details. 

CORPORATION 
2795 Armstrong St., Morris, III. 

Phone' WHitney 2 -1300 

from operators who want to 
form associations and take a 
more active part in MOA's ac- 
tivities. 

"Our recent issue of 'Link - 
Letter' was devoted to organ- 
izing associations. In it, we 
pointed out that quite often, 
just the nucleus of a few op- 
erators, is sufficient to get an 
association off the ground." 

Granger, in outlining three 
basic purposes for forming as- 
sociations, said that a small 
nucleus had been formed in 
Arizona and in Minnesota. 
Both he and MOA president 
James Tolisano and MOA past 
president J. Harry Snodgrass 
will travel to Arizona Oct. 1 to 
help found a State association. 

"The three basic reasons for 
organizing are to be able to 
fight harmful legislation, to 
create good public relations, 
and to form the basis for an 
exchange of ideas," Granger 
said. 

Tell First Steps 
"Once you determine an as- 

sociation would be worthwhile 
and feasible in your area we 
recommend that two organiza- 
tional meetings be scheduled 
and that at the first meeting a 
temporary chairman and secre- 
tary and committees be formed. 

"It's important," Granger 
said, "that you achieve some 
definite results as soon as pos- 
sible. Have these temporary of- 
ficers, decide on your next meet- 
ing and draw up resolutions and 
appoint a committee to draft by- 
laws." 

Granger said the MOA of- 
fice would gladly furnish out- 
lines of organizational proce- 
dures to any group of operators 
anticipating the formation of as- 
sociations. 

Tolisano spoke in two ca- 
pacities, as MOA president, and 
as treasurer of the Florida 
Amusement & Music Associa- 
tion. Tolisano is an operator in 
Clearwater, Fla. 

The value of being organized 
before trouble was stressed by 
Tolisano. "Four years ago the 
operators of Florida were lulled 
into a false sense of security. 
We had no problems and every- 
thing looked fine. 

"Then, unknown to any of 
us, a bill was dropped into the 
Legislature that would have 
socked us with another three 
31 per cent sales tax. This was 
on top of a sales tax the oper- 
ators were already paying. 

"We had no voice in the 
Capitol. We had no spokesman 
or anyone who could represent 

us. We ran scared until every- 
one realized that we had to or- 
ganize because so much was at 
stake. 

"While we were having meet- 
ings and trying to find some 
way to counteract the sales tax 
measure our governor ap- 
pointed a new beverage director 
who wanted to do everything 
by the book. 

"He came out against free - 
play pinball games in liquor 
establishments and against pool 
tables because he interpreted 
the law in such a way that any 
pool table in a location made 
that location a billiard parlor. 

Exec. Secretary 
"Our problems continued to 

mount and we knew that no 
operator could take the time 
to organize an association and 
make all the contacts necessary. 
This was when we decided to 
hire an executive secretary. 

"In the final analysis we have 
found that having a strong as- 
sociation is the only way op- 
erators can find security. In our 
case the whole air was cleared. 
When we started contacting the 
beverage director we learned 
that he was a very fair man, 
once he knew who he was deal- 
ing with and what our prob- 
lems were. 

"Just the other night the bev- 
erage director accepted an in- 
vitation to address one of our 
six district meetings. Some of 
us were surprised because we 
thought that he might not come 
over and talk to us. 

"Instead, it was like Dr. 
Jeckyll and Mr. Hyde. This is 

how much the man's attitude 
changed once he met us in- 
formally and realized that our 
industry was no different from 
other industries. 

"I think what we accom- 
plished in Florida can be done 
here in Kansas and in other 
States. This is why the MOA 
is carrying out a campaign to 
help State groups get organized. 

"In the past one of the big- 
gest stumbling blocks in organ- 
izing associations was the dis- 
tributors. They thought that 
when operators got together like 
this they would all decide not 
to buy new equipment. But now 
distributors have realized that 
where there is good association 
the operators buy more new 
equipment, that they upgrade 
their locations, and that they ex- 
change ideas and become even 
better businessmen. 

"Another stumbling block in 
organizing associations has been 
the tendency to draw up by- 
laws with ironclad teeth. In 
the final analysis this has been 
the downfall of too many or- 
ganizations. 

"The real benefits of an as- 

New Products 
MACMAN 

One 10 -cent mix and three 
5 -cent mixes have been added 
to Macman's fall line. The dime 
item is a series called "Grubbs," 
featuring six different fanciful 
characters. Some are styled as 
bracelets, others as rings and 
some can be strung as charms. 
They are packed 250 per bag 
with a line display. 

The highlight of the 5 -cent 
mixes is a series called "Wearem 
& Scarem." There are 10 
different items in the series: 
fangs, skeletons, claws, nose- 
bones, big lips, bloodshot eye, 
mustache and others. These are 
packed 250 capsules to a poly 

bag with live display. 
A series of six plastic bugs 

are used for a 5 -cent capsule 
mix called "Creepy Rings." The 
bugs snap onto a ring. This is a 
250 capsule package priced at 
$20 with live display. 

"The Collectables" is another 
5 -cent capsule series featuring 
over 12 different items. The live 
display shows 10 items such as 
"World's Smallest Magnifying 
Glass," "Sun Dial Game" and 
"Spook Kook" ring. These come 
bags of 250 capsules. 

Macman also has a super 
bounce ball in assorted colors. 
It can be vended for S cents in 
rocket wheels or two for 5 cents 
in capsule wheels. 

sociation are the combined ef- 
forts in fighting common prob- 
lems, the exchange of ideas and 
the fellowship of having fre- 
quent meetings and getting to 
know one another. 

"We have too much of an 
investment in our businesses to- 
day to remain isolated. There 
is too much at stake. We need a 
better image on the national, 
State and local level and this 
is what a good association can 
accomplish." 

In Memory Of: 

LEW E. 

FELDMAN 
passed away 

July 20, 1965 

A real pioneer and leader 

of the 

bulk vending industry. 

Always with us. 

Acme Vending Machine Co. 

Los Angeles, Calif. 

BOOT- BAROMETER 

Entertaining 
Great Repeater 

The BOOZ. BAROMETER has great 
appeal for thousands of customers 
and their friends . . played for 
fun or seriously. 

BIG PROFITS FROM THIS 

PROVEN NICKEL NABBER! 

BIRMINGHAM 

VENDING COMPANY 
520 Secontl Ave., North 
Btrmin9ham, Alabama 
Phone: FA(rfax a -7526 

VICTOR'S 

'77' & '88' 
WITH DELUXE CONSOLE STAND 

This new deluxe unit has been de- 
signed to get maximum sales at the 
location level, together with minimum 
servicing for the operator. Displays 
the merchandise as no other vender 
has in the past. 

AVAILABLE FOR IMMEDIATE DELIVERY. 

Write for complete details and free 
color brochure. 

LOGAN DISTRIBUTING, INC. 

1650 W. Division St., Chicago, III. 60622 
Area Code 312 -XU 6.4870 
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Vending News 

Kennedy Dead 
CHICAGO -Edward C. Ken- 

nedy, president of Kennedy, 
Heyne & Thorn, Inc., for a long 
time advertising agency for Bally 
Manufacturing, died suddenly 
here last Thursday (14). He was 
63. 

BULK VENDING 

OPERATORS 
Now You Can Save 

7Sí 
on servicing costs. 

Drop us a card today for 
advance information to be 
announced soon. 

VICTOR VENDING 
CORP. 

5703.13 W. Grand Ave. 
Chicago, III. 60639 

1 FUN BALL 
10c CAPSULE MIX 

5 
MOST 

g 
FANTASTIC / 

BALL / 

/ EVER CREATED 

BY SCIENCE 

IT'S ALMOST ALIVE / 
Mix consists of 20 well chosen 

lOc value items. 

These are evenly mixed with $ 

0 
the Fun Balls ... they bounce, 0 

0 they do tricks, they are in / / beautiful colors. / 
O 

Plastic Box Displays demon- 
0 

/ strafe the beauty of these items. / 

O 

Priced at $36.00 per thousand. 

0 /- E.O.OrCAAaMw,. / 163 Denton Ave. 

..t 
/ Lynbrook, N.Y. 11563 / Á \ \ \ \ \ \ \ \ \ \ \ \1 

SCHOENBACH CO. I 

Manufacturers Representative 

Acorn Amco Distributor 

MACHINES 

GREAT TIME 
SAVER! 

COIN 
WEIGHING 

SCALE 

$23.50 

.. 

HOT - HOT 
10c VEND ITEMS 

WI 750 per bag) 
59.50 

(7 per capzu e) 

Las Vegas 8.50 
Mumplee .. 9.50 
Space Men 9.00 
Asst. Mix 7 008.00 
Finger Puppets .... 8.00 

Hot 5c VEND ITEMS 
fall 750 per bag, 

Bangles 8 Beads 55.00 
Jokes 6 Tricks 5.00 
Bugs 6 Reptiles 5.00 
Rings 5.00 
Assortments 5495 to 55.00 

tc VEND ITEMS 
Per M $7.50 10 513.00 

MiniBOOks 

Parrs, 5uppli¢s, Sfantls 8 Olobes. 
Everything for the operator. 
One -third deposit with order, 

balance .O.D. 

SCHOENBACH CO. 
715 Lincoln pt., Brooklyn 16, N.V. 

13171 PResidenf ] -7900 

Distribution Today More Film -Disk Pairings 
For the Rowe PhonoVue Continued from page 72 

to the public must replace the apologetic attitude 
for the way we earn our living. New and more 
businesslike methods of distributing and operat- 
ing have become an absolute must if we are to 
gain full acceptance by the public and business 
community. 

We still have the serious problem of a poor 
image. For this, we must blame no one but our- 
selves. For very practical, if not personal, rea- 
sons, this stigma of illegitimacy must be once 
and for all eliminated. This can and should be 
done by an industry -wide, massive and sustained 
public relations program. The results of such a 
program would batter down most, if not all, 
barriers which retard the full potential growth 
of our industry here and abroad. We are in a 
great multibillion -dollar business, but sometimes 
we act and do things in a manner justifiable 
only to a hot -dog cart entrepreneur. 

Fortunately, during the past few years there's 
been a reawakening in many quarters with new 
leaders taking up the clarion call. If operators, 
distributors and manufacturers sit tip, listen and 
act, a new day for our industry is close at hand. 
Distributors must accept greater responsibility 
toward achieving this end. We must rid ourselves 
of selfish, provincial type thinking and be respon- 
sive to the problems of our industry, whether it 
be on a city, State, national, or, perhaps, even 
international level. 

Nathan Feinstein 
President 

World Wide Distributors 
Chicago, Ill. 

Laying aside, hopefully, the old cliches, let's 
say that the distributor today who is successful 
has the willingness to perform all the things that 
have to be done. These "things" I'm talking about 
are complete lines of quality music, game and 
vending equipment, priced fairly, with parts, 
service, credit and general business advice. But 
willingness without commensurate capacity is 
meaningless. The distributor must invest in the 
manpower and facilities needed to carry out the 
functions of a modern distributor. Today we are 
channeling much money and effort into conduct- 
ing service schools, for example, for an acute 
need has arisen in this area. 

These functions are markedly different from 
those of the pre -war 
coin machine jobber 
who sold the world. 
These big jobbers 
served more than 
their individual areas. 
They took extensive 
space in the trade 
publications to show- 
case their wares to the 
industry internation- 
ally. Territories then 
were open season. 
After the war, how- 
ever, the factories be- 
gan to close territorial 
gaps, appointing dis- 
tributors for each 
State. 

With this prolifer- 
ation of distributorships it has become necessary 
to play a more complete role in the local area, 
wooing the operator with total service and fair 
prices. And with the great diversification of his 
lines, a distributor has all he can do to service 
his own area properly. 

During this period of change, over the past 
20 years, however, the price of equipment has 
risen only 20 to 25 per cent while all other costs 
have more than tripled. Today, with high fidelity, 
solid -state and other technological improvements 
that have cut service costs to a minimum, the 
price of a 100 -play jukebox is still around a thou- 
sand dollars. It is a tribute to the distributor and 
the manufacturer that they have been able to 
absorb rising costs with minimal increase in the 
price of equipment. 

While the number of jukebox locations is 
steadily increasing, current population growth is 
having the greatest impact on our industry 
through creation of vending locations. But more 
money must be extracted from existing sites. This 
could be done if machines were cycled more 
scientifically. Too many operators -and this has 
become acute over the past seven or eight years 
-are trading from their top locations rather 
than, as was the industry pattern in years pre- 
vious, moving machines down from top locations 

(Continued on page 76) 
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WHIPPANY, N. J. - Rowe 
Manufacturing Co. has released 
another list of popular singles 
which pair ideally with its 
PhonoVue films. The pairings: 

"Blue May" by the Sunshine 
Co. (Imperial IM -6351) with 
"G r e e n Bikini" (L- 2905T), 
"Watch the Girls Go By" 
(L2909T), "Montmartre Pony 
Race" (L- 2906B), "Calendar 
Girl" (L- 2906Z), "Devil Temp- 
tation" (L- 2908C), "Strip Fun" 
(L- 2907F) and "Bachelor Girls" 
(L- 2906W). 

"There Is a Mountain" by 
Donovan (Epic 5- 10212) with 
"Fire Dance" (L- 2907L), "Go- 
Go Club" (L- 2907Y). 

"Stronger Than Dirt" by Jay 
and the Techniques" (Smash 
S -2086) with "Cocktail Party" 
(L- 2908B) and "On the Beach" 
(L- 2908Y). 

"Funky Broadway" by Wilson 
Pickett (Atlantic 45 -2430) with 
"Living Art Gallery" (L- 2909W), 
"Wheel of Fortune" (L- 2909N), 
"Dressmaker" (L- 2905V), "Ship 

(Continued on page 78) 

GOING STRONG 

VANISHES 
IN SECONDS 
ABSOLUTELY 
FOOLPROOF 

WILL NOT STAIN 
YOU MUST SEE IT 

TO BELIEVE IT 

NON $36 
TOXIC CAPSULED 

Available at your distributor 
or direct from PAPCO s Skillman St., Roslyn, N. m. 11576 

VANISH -INK is a blood red fluid 
that when squirted on a white 
shirt or any object will appear 
as a red blotch or spot and will 
disappear in seconds. 
A package of VANISH -INK and a 

specially printed squirt bag with 
simple instructions is packed in 
each capsule. 
Shoots up to 15 feet. 
Not a few drops but -a liberal 
amount in each package. 

IMMEDIATE DELIVERY 
This item is a must 

for your machines. 

Paul A. Price Co., Inc. 

4S) The 

VANISHING BLEEa 

AVAILABLE NOW 

DAL -TEX HENAC 

VENDING NOVELTIES 
1726 PLANTATION RD. 97 NORTH 10th 

DALLAS, TEXAS BROOKLYN, NEW YORK 

(214) 637.3815 (212) EV 7 -7927 

Also available from your local distributor 

LICE NSF° 9Y 

Toys by Boys 
;34.00 PER M 

IN CAPSULE 
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Coin Machine News 

TAX CRISIS 

Minnesota Operators Form Assn. 
Continued from page 72 

and work out interpretations. 
The tax applies to all amuse- 
ment devices and places of 
amusement. We also have an 
adverse situation here in Minne- 
apolis where the police have 
challenged the awarding of 
prizes on bowling machines. 

"This exemption on sales of 
16 cents and under could apply 
to us if it weren't for the 'amuse- 
ment devices' inclusion in the 
law. Take a coin- operated pool 
table set on double dimes. Is 

this two 10 cents transactions 
or one 20 cents transaction? 
This is just one question we 
have under the new tax struc- 
ture?" 

Hire Law Firm 
Pink said Clayton Norberg, 

C & N Sales Co., Mankato, 
was named temporary chairman 
of MOM and that Gene Clen- 
non, Star Music, Austin, was 
serving as temporary secretary. 
MOM has retained the law of- 
fice of Naslon, Caplan, Edel- 
man, Joseph & Borman to rep- 
resent it. 

Sc A LAUGH! 

ALKY METER 
The Fun 

Counter Game 

Only 59 50 
Complete 

Write for Quantity Prices, 

CET QUICK RETURNS ON YOUR INVESTMENT 
WITH SUPER -FAST ACTION AND SKILL 

CHALLENGE! 
17" H, 18" W, 4" D 

No Wires, No Plug -In. Portable 

5t Play With Slug Rejector 

EXCLUSIVE DISTRIBUTOR 

ORDER NOW 
rVg Dap., Bol. C.O.D. 

I4WORLD WIDE distributors st nor .'/30 WEST Ell! L FFtEON. AVt CHICAGO 47. II.I. 

N1 ", F Verglade 4 2300 CABLE GAME S - CHICAGO 

An organization committee 
has also been named. It is com- 
prised of Warren Sandler, 
Minneapolis: Stan Woznak, 
Little Falls; David Lieberman, 
Minneapolis; Fred Etchenger, 
St. Paul; Harold Awe, St. Paul; 
Clennon, Pink and both Nor - 
berg brothers. 

"We have had excellent co- 
operation from our distributors 
and think that once we got 
rolling we can look forward to a 
membership of over 50 opera- 
tors," Pink said. "We are at- 
tempting to meet with the tax 
division now and as soon as 
we know where we stand we will 
announce our formal organiza- 
tion. 

Pink said that Fred Granger, 
executive vice -president of Mu- 
sic Operators of America, had 
been helping with administrative 
details and would likely attend 
the meeting. 

New at Blackpool 
CHICAGO - The Jennings 

Co. will unveil three new slot 
machines at the November 
Blackpool, England, showing. 

President Louis Urban of Jen- 
nings said that the machines, 
the Cherokee, Mark 111 and 
Panama, have been simplified 
to cut the cost of purchase, re- 
pair and replacement. He said 
he expects most of them to be 
marketed in England and Scan- 
dinavia. 

Distribution Today 
Continued from page 75 

into Class B locations, then to Class C stops, 
and finally trading them in. 

This mode of buying has precluded upgrading 
income in the better marginal locations. The dol- 
lar volume loss is inestimable. In the jukebox in- 
dustry there is a replacement rate of less than 10 
per cent. Does this say anything about jukebox 
income? 

The good distributorship today is a team effort. 
Just as the day of the joke- telling, back -slapping 
salesman has passed in favor of businessmen on 
the road, so has the era of the one -man business 
passed in favor of delegation of responsibility to 
permit service to operator by specialists. At 
World Wide we are proud, and justly so, I feel, 
of a veteran team which has Harold Schwartz 
heading up music sales, Iry Ovitz over vending, 
Fred Skor handling games, Al Hedges back- 
ground music and Leo Lewis parts. We make a 
continual effort to attract young men into the 
business. 

And a word, if I may, about public relations. 
1 think we're awakening to the reality that we 
must become more positive - less defensive. 
Every person should conduct himself with dignity 
to add to the industry's already improving image. 
I would say of the industry's public relations 
attitude what Shakespeare said: "Me thinks he 
doth protest too much." External team effort is 
also important. At World Wide we believe in 
co- operating fully with local and national opera- 
tor associations. 

To be continued next week. 

More will 
LIVE 

the more 
you GIVE 

HEART FUND 

THE 1967 

MOA International 
CONVENTION AND TRADE SHOW 

Pick Congress Hotel, Friday -Saturday -Sunday, October 27, 28, 29 

An outstanding roster of exhibitors representing the coin - 
operated music and amusement games industry here and 
abroad. 

Schedule 

of 

Events 

FRIDAY, OCTOBER 27 

9:00 AM- Exhibits Open 
12:00 PM- Ladies Luncheon 
3:00 PM- Exhibits Close 
3:30 PM -MOA Seminar on 

Record Industry 
4:45 PM- Seminar Coffee Break 
5:00 PM- Seminar Continues on 

Amusement Games 
6:00 PM- Seminar Closes 

Hospitality Suites Open in Evening 

An outstanding event each day -1) All- Industry Seminar. 
2) General Membership meeting and program. 3) Gala 
Banquet and Show. 

SATURDAY, OCTOBER 28 

9:00 AM- Exhibits Open 

11:30 AM- Bruncheon for MOA 

Members and guests 
followed by program 
on self- motivation 

5:00 PM- Exhibits Close 

Hospitality Suites Open in Evening 

SUNDAY, OCTOBER 29 

10:00 AM- Exhibits Open 

11:00 AM- Meetings of Regional 
Associations 

3:00 PM- Exhibits Close 

6:00 PM-Cocktail Hour 

7:00 PM -Gala Banquet & Stage 
Show 

Nadle O,betateaa edAt«eerea. Sae. 
228 North LaSalle Street Chicago, Illinois 60601 (312) 726 -2810 
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International News Reports 
A Visit to Electric- Kicker's Plant 

BAUME - LES - DAMES, 
France - Nestled here in the 
hills near the Swiss border is 
the rambling manufacturing fa- 
cility of The Societe Electric - 
Kicker, maker of the Jupiter 
jukebox now being imported in- 
to the U. S. by Jupiter Sales 
of America in Miami. 

Jupiter Sales President Rob- 
ert Taran, during a recent visit 
here, remarked, "With each visit 
to this charming little manu- 
facturing town I am further 
amazed at the skills of Jupi- 
ter's dedicated European work- 
men. In spite of their advanced 
machinery and over -all mechan- 
ization, I have found tremend- 
ous reaffirmation of the old 

Games Wanted in 
South America 

GUYANA -Exclusive Agen- 
cies, commission agents and 
manufacturers in this South 
American country, are interested 
in obtaining the Tish Foosball 
Spiele, a 56 by 28 -inch manual 
soccer game and Europa Meis- 
ter, a mechanical ice hockey 
game. 

Sales manager C. E. Fresco 
says that the firm is interested 
in lines of any coin- operated 
equipment manufacturer or dis- 
tributor who is interested in 
that market. Firms interested 
may write: Exclusive Agencies, 
71 D'Urban Street, Lodge Vil- 
lage, Guyana, South America. 

world tradition of hand crafts- 
manship." 

About 98 per cent of the 
3,000 parts in each Jupiter ma- 
chine are manufactured in the 
plant here. The company is 
owned by Lucien Gosteli, who 
carries the title of president. 

Stamping 
Gosteli is quick to point out 

that motors, amplifiers, trans- 
formers and relays are made 
right in the Electric - Kicker 
shops. Electroplating and plas- 
tic injection molding is done on 
the premises. And metal stamp- 
ing from the firm's huge ma- 
chines seems to shake the ad- 
jacent rolling mountains. Die - 
casting and welding of integral 
parts for the jukeboxes is also 
done in Gosteli s own shops. 

"From this town we take 350 
of our employees," Gosteli re- 
ports. "Were it not for that 
stiff, Continental pride, the 
name of the town could per- 
haps be changd to Jupiter. 

"We have tried in every in- 
stance to simplify the mecha- 
nism. You know, we Europeans 
have always taken pride in our 
precision, and we have added 
a unique Parisian styling extern- 
ally to enhance the appearance 
of the machines." 

100F 
Techinical conferences here 

recently resulted in the birth 
of a new Jupiter 100F machine 
with such features as a 50 -cent 
coin chute, total play meter and 
solid -state 30 -watt amplifier. It 

Adventure in Aruba 
ARUBA - While relaxing 

on the beach here recently, a 

group of Wurlitzer distributor 
executives from Puerto Rico 
were accosted by an unidenti- 
fied man who called them 
"American subjects" and criti- 
cized the recent referendum in 
which Puerto Ricans chose to re- 
main a U. S. territory. 

Up rose Rodolfo Criscuolo 
from the sand to respond. (Cris - 
cuolo is president of Borinquen 
Wholesale and Finance Corp., 
Wurlitzer Phonograph Distribu- 
tor for Puerto Rico and adja- 
cent islands.) 

Criscuolo expressed delight 
with the referendum results and 
declared that Puerto Rico is a 
self- governing commonwealth, 
freely associated with the 
U. S. A., not merely a territory. 

"We hear the independence 
cry all around us in the Carib- 
bean," Criscuolo said, "by areas 
both small and large. Can they 

maintain themselves? Our dis- 
tributorship takes us through- 
out the Caribbean and Latin 
America, and we have eye wit- 
ness accounts of all the proofs 
to back up the statement that 
the Commonwealth of Puerto 
Rico has one of the highest 
rates of industrial growth in the 
world, outpacing the entire Eu- 
ropean Common Market. 

"Puerto Ricans have very 
wisely used their votes to re- 
main free, to assess their own 
taxes and to grant tax exemp- 
tions; to enjoy offering special 
incentives to firms that locate 
in areas of the island where 
there is a surplus of labor, to re- 
main economically a part of the 
U. S. A. and to have work for 
almost all of its 750,000 -man 
work force." 

With that, Criscuolo and his 
friends left the crowd that had 
gathered to hear the impromptu 
speech and went back to their 
swimming and sunbathing. 

THE ARUBA PARTY (see story this page) included, from left, Jules A. 
Nieuw, distributor for Aruba and Curacao; Joaquin Pueyo, comptroller, 
Borinquen Wholesale & Finance Corp.; Rodolfo Criscuolo, Borinquen 
president and distributor for Puerto Rico and the Virgin Islands; Mario 
Criscuolo, Borinquen sales manager; Jose Cruz Badia, general manager, 
Financial Credit Corp., Puerto Rico; Jose A. Montes, general manager, 
Caribbean Credit Corp.; Carlos Molinaris, assistant manager, Financial 
Credit Corp., and Antonio Torres, Wurlitzer dealer in Mayaguez, Puerto 
Rico. 

will be displayed with Jupiter's 
120 and 160 selection models 
at the Music Operators of Amer- 
ica trade show in Chicago Oct. 
27 -29. 

Jupiter Sales began import- 
ing jukeboxes nine months ago. 
The firm has named the fol- 
lowing distributors to date: Dar - 
vin Corp., Los Angeles; Powers 
Amusement Co., Las Vegas; 
Miller - Newmark Distributing 
Co., Detroit and Grand Rapids, 
Mich.; D &L Coin Machine Co., 
Harrisburg, Pa.; Universal Vend- 
ing Distributors, Columbia, 
S. C.; S &H Distributing Co., 
Inc., Shreveport, La.; Wallace 
Distributing Co., Inc., Mineral 
Wells, Tex.; Complete Coin 
Corp., North Chesapeake City, 
Md., and Signal Music Co. for 
North and South Dakota. 

Illlllllllllllllllllllllllllllllllllllllllllllllllllllllllllllilllllllllllllllllllllllll 

DEADLINE FOR 
EXHIBITS TUES. 

CHICAGO - Tuesday, Sept. 
26, is the deadline for Music 
Operators of America (MOA) 
trade show exhibit space con- 
tracts to be signed and returned 
and fees to be paid. To date, 61 

firms have reserved space. Sev- 
eral of these firms are from 
outside the U. S., making the 
1967 national trade show not 
only the largest in the history of 
the MOA but the most interna- 
tional as well. The show will be 
held at the Pick -Congress Hotel 
in Chicago Oct. 27 -29. 
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CHICAGO COIN'S 

NEW 

4- PLAYER 

IN THE HILLS at Baume -Les- Dames, France, near the Swiss border, 
nestles the Societe Electric- Kicker plant. 
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P l'fii'° i-J scoreboard '.s e1 / / I / 
_ 

I' FOR SHUFFLEBOARDS I 
_ 

.,Natural Finish Hardwood Cabinet 
Two -faced 10c 1 player or 10c 2I 
Fits any shuffleboard player by simple plug 
Scores 15-21 and /or twitchorer 
50 points alumina button a « I PA / Large metal coin box 'n9 Blocks 

holds 5300 in dimes Chrome tube supports 
[oie- operand 

$ I Also /AIMED /ATE DELIVERY 169 
Available Terms: Vs Dep., Bal. C.O.D. or S.D. / 

Sidemount / Scoreboard, MARVEL MANUFACTURING CO. 
15-21 Pts., 2845 W. Fullerton Ave., Chicago 47, Ill. 

$249.50 Phone: DI 2.2424 

when answering ads . . 

SAY YOU SAW IT IN BILLBOARD 

CRISS CROSS Oita 

2 GAMES 
IN 1 

GAME No. 1... 
CRISS CROSS WITH 
FLASH -O -MATIC 

GAME No. 2... 
SKI -BALL 

HIGH SCORE 

10' Long 

High 

Riviera 
6- PLAYER 

PUCK BOWLER 

with NEW 

BONUS FRAME 

of 

PROVEN 

PROFIT MAKERS z 
Since 

'. 1931 

Also 
Delivering FLEETWOOD - TWINKY - WILD WEST 

CHICAGO COIN MACHINE DIV 

CHICAGO DYNAMIC INDUSTRIES, INC. 
')S w niVf¢SFr BtVO C.Cxco eoela 
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Coin Machine News 

Down 30 -Year Memory Lane With MONY 
As the Music Operators of 

New York (MONY) gathered at 
Monticello this past weekend 
many members recalled histori- 
cal highlights as reported in 
Billboard last week. Others re- 
call the following sidelights. 

The grand ballroom of the 
American Woman's Association 
clubhouse was filled with over 
275 people, all of whom re- 
ceived the 54 -page 1937 souve- 
nir program from the Automa- 
tic Music Operators Associa- 
tion, Inc., and watched a 20- 
act floorshow. Victor, Bluebird, 

Decca, Brunswick and Vocation 
all paraded their artists before 
the gathering: Larry Clinton, 
Les Brown, Dick Todd, Fats 
Waller, Merry Macs, Chick Bul- 
lock, and many more. 

George Ponser and Jack Mit - 
nick were joined by Larry Burn- 
ham, Frank Lardon and Art 
Cooley from the factory as they 
showed New York operators 
the new Mills 20- Record Selec- 
tor jukebox. . Sam Kress - 
burg, Bob Sliefer, Joe Fishman, 
Marvin Liebowitz, Al Schlesin- 
ger, Sam Mendelsonn, Harry 
Rosen, Nat Cohn, Irving Som- \ \ \ \ \!\ \\\ \ \ \ \ \ \ \ \ \ \ \ \\ L\ \ \ \\ 

SPECIALS Guaranteed 

vi:y11y11i!:u lllaterial 

i 
I V 

»M 

Cable: 
g ATMUSIC-Chicago 
,r4k\\ 2122 N. WESTERN 

ATLAS MUSIC COMPANY 

mer, and man more tradesmen 
hailed the Automatic Music 
Operators Association, Inc., at 
the Waldorf- Astoria. 

The squabble between the 
American Society of Composers, 
Authors & Publishers (ASCAP) 
and Broadcast Music, Inc. 
(BMI) (licensing arm of the Na- 
tional Association of Broadcast- 
ers) was watched by New York 
operators. A U. S. Circuit 
Court decision ruled there 
could be no restrictions on rec- 
ords put on jukeboxes. 

New Yorkers' keen interest in 
the European War triggered a 

rash of anti -aircraft gun games 
appearing all over the city... . 

"You're a Sap, Mr. Jap," "Good- 
bye Mama (I'm Off to Yoko- 
hama)," "The Son - of - a - Gun 
Who picked on Uncle Sam," 
many more patriotic songs 
grabbed a share of the jukebox 
programming around the city. 

James C. Petrillo, president 
of the American Federation of 
Musicians, was the subject of 
much press coverage as he 
threatened to collect fees on 
music played on jukeboxes. 
Said Westbrook Pegler: "To call 
Petrillo a czar or dictator is not 
to exaggerate or misuse a term 
which has lost meaning with 
overuse." . Ed Smith, Man- 
hattan- Simplex, purchased the 
music route owned by Lee Rubi- 
now and Al Bloom. . . . Jack 
Jaffee moved to New Orleans. 

Moe Bitter opened Whole- 
sale Distributing Co. at 602 10th 
Avenue. 

Columbia and Victor still 
held out from signing an agree- 
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ADJUSTABLE 3 or 5 BALL PLAY 

CONVERTIBLE TO ADD -A -BALL MODEL 

4 Top Rollover Lanes Score 100 Points and Lite 3-6-9- & 12 

4 Rotating Targets also Score 100 Points and Lite 
3-6 -9- & 12 

Making 3 -6 -9- and 12 Lites 3 Rollover Lanes for 
EXTRA BALL and 1 Rollover for SPECIAL 

Targets, let Bumpers and Rollover Lanes 
Increase in Value with Each Number Made. 

Stainless Steel Front Door. 
Frame, Moulding and 
Trim. 
Automatic Ball Lift; 
Plastikote Finished; Play. 
field Number Match. 
INDIVIDUAL LIFT OUT 
COIN TRAYS; Protected 
Coin Switches. 
New (On d Off) Toggle 
Switch Under Cabinet. 

OPTIONAL 
Single, Double or Triple 
Chutes. 

ALTAIR 
CORONADO 

ELECTRONICS, INC. 
3401 NORTH CALIFORNIA AVENUE - CHICAGO. ILLINOIS 60618 

CABLE ADDRESS WILCOIN CHICAGO 
AVAILABLE FOR IMMEDIATE DELIVERY THROUGH YOUR WILLIAMS DISTRIBUTOR 

ment with James C. Petrillo, 
president of the American Fed- 
eration of Musicians (AFM) as 
Decca inked a four -year con- 
tract to make recordings. De- 
spite problems of the AFM ban 
and materials shortages, record 
companies expected 1944 to 
better last year's sales marks. 

Drummer Cosy Cole, pianist 
Johnny Guaraneri, trumpet 
players Carlie Shavers and 
Hot Lips Page, trombonist 
Trummie Young, Emio Car - 
ceres and Don Byas, saxophon- 
ists and bassist Slam Stewart 
turned out one hot jazz record 
after another in New York as 
box operators turned to jazz re- 
cordings in the face of short- 
ages. 

Jack Erlich, Hart Music Co., 
purchased a bar and grill in 
Brooklyn. . . . Ralph Elefanti, 
Elite Music, opened a record 
shop. . Turk Nasser reacti- 
vated his Walden, N. Y. route. 

Tom Connolly sold his 
route to Mac Pollay. . . . Sid- 
ney Mittleberg, formerly asso- 
ciated with Charles Sachs and 
Lou Becker in Union Automa- 
tic Music Co., expanded his 
Queens and Nassau County 
route. . . George Poisser, Sid- 
ney Mittleberg, Joe Kochansky, 
Jack Semel, Sol Wohlman and 
William Aaronson were all 
elected as officers of the Asso- 
ciated Amusement Machine 
Operators of New York. 

Max Levine, Scientific Ma- 
chines president, said his firm 
would return to making coin 
machine equipment after hav- 
ing been largely involved in 
Korean War defense work.. . 

Hank Walton purchased Jim 
Alfano's A & P Music Co. 
route. . . . Dorothy Wolk re- 
tired from her post as New 
York Automatic Music Opera- 
tors Association secretary.. . . 

Liberace, Vaughn Monroe, 
Betty Madigan, Richard Hay- 
man, Patti Page, Mantovani 
and many other record artists 
performed as 30 minutes of the 
annual banquet program was 
broadcast over the American 
Broadcasting Co.'s radio net- 
work. . . . Joe Fishman, head 
of Atlantic -Pennsylvania Corp., 
resigned. . Herb and Gene 
Jacob Nu -Way Phone, Brook- 
lyn, bought Al Leeds' Albe Mu- 
sic route. . . . Mike Romash 
purchased Marlow Amusements, 
owned by Gerald and Leo Pra- 
ger. . . . Joe Young, Young 
Distributor, Barney Sugarman, 
Runyon Sales, Art Herman, Her- 
man Distributor and Meyer Par - 
koff, Atlantic -New York, met 
with operators to discuss increas- 
ing dime jukebox play in the 
area. Music Operators of Con- 
necticut President James Toli- 
sano and MONY President Al 
Denver spoke. 

Joe Young, Abe Lipsky Hank 

Walton, Sandy Moore, Nathan 
Monath, Catherine Fairchild, 
AI Schlesinger, Sidney Levine, 
Irving Holtzman, M. J. Peace, 
Joe Fishman, Harry and Hymie 
Koeppel, Louis Thaler, Abe 
Rosenberg, Dewer Bergman, 
Jenia Glenor, Sylvia Greene, 
Dave Kerner, Saul Stone, Lena 
Moore, Kenny Moore, Dave 
Hendrickson, Gertrude Fagan, 
Mr. and Mrs. Charles Diamond, 
Skip Hardy, Carl Funero, 
Newt Rooney, Allie Goldberg, 
Mose Kutlow, Saul Kahn, Mary 
and Murray Oppenheim and 
Edith and Al Metz all partici- 
pated in the opening house for 
Young Distributing on Long Is- 
land. 

New York operators were 
happy about the departure of 
the Brooklyn Dodgers and the 
New York Giants, since tele- 
vised baseball games hurt juke- 
box play in taverns. . . Over 
1,000 attended the 20th anni- 
versary banquet of the Music 
Operators of New York at the 
Waldorf- Astoria Hotel.... The 
eventuality of a single associa- 
tion was hinted at when the 
Associated Amusement Ma- 
chine Operators of New York 
voted to merge with the United 
Coin Machine Operators of 
Ncw York. 

Certified public accounts ex- 
ecutives Sam Epstein and 
Morris Kaplan, American Ar- 
bitration Association attorney 
Morton Singer, attorney Teddy 
Blatt, Leslie Dist. chief Lou 
Boorstein and MONY attorney 
Joe Godman addressed a 
MONY group at Rosoff's Res- 
taurant. Iry (The Kissing Sales- 
man) Kempner, despite pitching 
one of his better games for the 
Distributors, lost 15 -13 to the 
Operators, during the associa- 
tion outing at Ellenville, N. Y. 
Norman Bieber held off a last - 
inning Distributor rally and 
Bernie Boorstein's triple was an- 
other winner's highlight. . . 

Nash Gordon, managing direc- 
tor of MONY for 16 years, re- 
signed to head Master Auto- 
matic Music, Brooklyn. 

MONY President Al Denver 
said the association was at- 
tempting to thwart a number 
of fast -buck artists who open 
businesses, solicit equipment 
and funds from operators, and 
quickly close shop. Mike 
Manes and Iry Rosenthal were 
kidding about the warm fall 
weather and wondering if Iry 
should have kept his Palisades 
Auscment Park open longer. 
Al Denver, a panelist at the 
Music Operators of America 
convention, talked about a 

copyright location contract used 
in conjunction with a chattel 
mortgage he said had saved 
New York operators much 
money and many headaches. 

EARL PAIGE 

More Disk -Film Pairings for Rowe 
Continued from page 75 

Ahoy" (L- 2906U), "L i m b o 
Dance" (L- 2907S), "St. Peter's 
Spa" (L- 2908X). 

"Baby I Love You" by Aretha 
Franklin (Atlantic 45 -2427) with 
"Gaslight A Go -Go" (L- 2905G), 
"Girl and Statue" (L- 2905A), 
"Go -Go Club" (L- 2907Y), "Juke 
Box Party" (L- 2908H), "Boudoir 
Ballet" (L- 2905W), "Dixieland 
Fantasy" (L- 2906K). 

'Reflections' 
"Reflections" by Diana Ross 

and the Supremes (Motown 
M1111) with "Ballet in Black" 
(L- 2905X), "Four French Maids" 
(L- 2908F), "Oriental Night Life" 

(L- 2907P), "Basketball Game" 
(L- 29081), "Dream Girl" 
(L- 29065), "Cocktail Party" 
(L- 2908B), "Canal Street Blues" 
(L- 2906H) and "House of Red 
Lights" (L- 2909K). 

"Knuckle Head" by the Bar - 
Kays (Volt 45 -148) with "Watch 
The Girls Go By" (L- 29091), 
"Pussy Cat" (L- 2909X), "Green 
Bikini" (L-29051), "Bachelor 
Girls" (L- 2906W), "Strip Fun" 
(L- 2907F), "Devil Temptation" 
(L- 2908C), "Where Did It All 
Begin ?" (L- 2907R), "Service 
With a Smile" (L- 2908D) and 
"Montmartre Pony Race" 
(L- 2906B). 2908F), "Oriental Night Life" 
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(L- 2907P), "Basketball Game" 
(L- 29081), "Dream Girl" 
(L- 29065), "Cocktail Party" 
(L- 2908B), "Canal Street Blues" 
(L- 2906H) and "House of Red 
Lights" (L- 2909K). 

"Knuckle Head" by the Bar - 
Kays (Volt 45 -148) with "Watch 
The Girls Go By" (L- 29091), 
"Pussy Cat" (L- 2909X), "Green 
Bikini" (L-29051), "Bachelor 
Girls" (L- 2906W), "Strip Fun" 
(L- 2907F), "Devil Temptation" 
(L- 2908C), "Where Did It All 
Begin ?" (L- 2907R), "Service 
With a Smile" (L- 2908D) and 
"Montmartre Pony Race" 
(L- 2906B). 
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Coin Machine News 

Direct Sales, Kickbacks, Shows 
Discussed By Nebraska Operators 

NORFOLK, Neb. - Direct - 
to- location sales, kickbacks to 
locations, the approaching fall 
trade shows in Chicago and 
plans for a January convention 
and trade exhibit in Omaha 
were discussed last week as the 
Coin Industries of Nebraska 
(COIN) gathered here, 

Howard Ellis, COIN's secre- 
tary- treasurer, and also treas- 
urer of the Music Operators 
of America (MOA), said, 
"There's been a rash of direct 
selling in Northern Nebraska, 
Southern South Dakota and 

All Machines 

Ready for Location 
United Dixie 95. 

United Future 295. 

United 7 Star 95. 

Wms. Pinch Hitter 95. 

Smokeshop Model V 27 85. 

Bally Bucking Bronco 495. 

Seeburg KD 155. 

Wurlit =er 2410 195. 

Wurlitter 2510 275. 

Wurlitter 2500 325. 

Wurlitter 2800 595. 

Wurlitzer 2810 495. 

Cable: LEWJO. Call, Write or Cable 

Lewaanes Dntr butinq Co. 

Esclusive Wurliller Dntributor 

1311 N. Capitol Ave. 
Indianapolis, Ind. 

Tel MEIrose 5 -1593 

Northern Iowa. We pretty much 
know who's responsible but this 
is a very hard thing to combat. 

"We know of one individual 
who is selling pool tables, shuf- 
fleboards and jukeboxes and 
getting ridiculous prices from 
location owners who don't know 
the value of equipment. We 
know of Seeburg Model B's be- 
ing sold for as much as $500. 

"It seems amazing that this 
can happen," said Ellis, owner 
of Coin- A -Matic Music Co., Inc., 
Omaha, "but the man polishes 
up this old equipment and gives 
the location owners a song and 
dance routine. If an operator 
corners him the guy will try to 
make some kind of deal or at- 
tempt to buy off the operator. 

"We're planning a trade show 
in Omaha sometime in January 
and one of the things we'll at- 
tempt to do is to get distribu- 
tors to co- operate with us in 
fighting this direct selling." 

Another topic, kickbacks to 
locations, or more generally 
known as the "red money" prob- 
lem, drew considerable discus- 
sion from the floor. "There are 
only a few operators who have 
this problem but it is something 
that can create trouble," Ellis 
said. 

MEN WHO READ 
BUSINESSPAPER3 
MEAN BUSINESS 

"Operators generally agree 
that you just have to bear 
down and convince the location 
owner that this practice is bad 
business. Some operators have 
told location owners that the 
Internal Revenue Service can 
cause problems when it learns 
that kickbacks are being paid. 

"Other operators convince the 
location owner that bartenders 
and barmaids spend the marked 
coins for cigarets or otherwise 
take it for themselves and sub- 
stitute regular coins from the 
cash register when they pretend 
to be flipping customers to see 
who plays the jukebox." 

At least 20 operators at the 
meeting indicated they were 
planning to go to the MOA 
convention and trade show in 
Chicago, Oct. 27 -29. "We'll 
probably have one of the larg- 
est groups to ever visit the MOA 
show," said Ellis. 

Ted Nichols, Automatic 
Vending Service, Fremont, an 
MOA vice -president, explained 
recent activities of the national 
organization and outlined the 
Chicago convention events for 
COIN members. He also an- 
swered questions on the pending 
copyright law now before the 
U. S. Senate. An industry- 
backed measure has passed in 
the House. 

Plans for COIN's own trade 
show in January were also dis- 
cussed. Tentatively, it is being 
planned for the Holiday Inn in 
Omaha. Ellis said COIN mem- 
bers are being solicited to deter- 
mine further planning. 

Ed Kennedy 'Never a 

Cross Word to Anyone' 
This remembrance was writ- 

ten by a long -tune coin ma- 
chine industry colleague and 
close friend of the late Edward 
Kennedy -Ed. 

His father's name was Ken- 
nedy and his mother's name was 
Quinn. Naturally, Edward C. 
Kennedy, who on Monday, Sept. 
18, 1967, returned to eternity 
in the blessed dust of All Saints' 
Cemetery following Requiem 
Mass in Saint Peter's Church, 

Skokie, Ill., was richly endowed 
with genial Irish wit. 

And he possessed other traits 
which won the respect and affec- 
tion of all who knew him. Dili- 
gent in attention to his respon- 
sibility as founder and operating 
chief of Kennedy, Heyne & 
Thorne, Inc., Chicago advertis- 
ing agency, he was never too 
busy for a friendly chat with a 

client's top brass, receptionist or 
secretary. Those who should 
recall the ease with which casual 

(Continued on page 80) 

GOTTLIEB'S 

ALONG 
A Great Single Player 

B Nog-E,t, Ate, 

4o 4 6 o 
ITLIE8 

>111/3>- 
1140 -50 N. Kostner Avenue Chicago, Ill. 60651 fVESP/ 

The South's most progressive coin machine distributors! 

747 Galloway 

Memphis, Tennessee 

469 Chestnut Street 

Nashville, Tennessee 

1631 First Ave. North 

Birmingham, Alabama 

If it takes a coin, we distribute it! 
* 

One of the South's largest one -stop record 

suppliers, with free title strips and phone 

service. Also free routing. 

Distributors for: Rowe -AMI Phonographs 

Rowe Full -bank Vending All -Tech 

Industries Klopp Engineering U.S. 

Billiards American Shuffleboard 

Hermitage Music Co. 
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Coin Machine News 

BRAVE HURRICANE 

Over 120 at AVAV Meeting 
By LAMAR GUNTER Cross Word to Anyone' 

Ed Kennedy 'Never a 

VIRGINIA BEACH, Va.- Roanoke or the Natural Bridge 
Over 120 operators, wives, sup- area. The exact time and place 
pliers and guests attended the will be announced when ar- 
semiannual meeting of the rangements have been made. 
Automatic Vendors Association Legislative Unit 
of Virginia (AVAV) here Sept. President Davis said the 
15 -17 despite lashing winds and board of directors has endorsed 
rain as hurricane Doria slammed efforts by the Tobacco Coun- 
the Virginia coast. cil to obtain a reduction or 

Highlights included talks by elimination of State cigaret 
National Automatic Merchandis- taxes in Virginia. He said the 
ing Association (NAMA) of- board also endorsed efforts by 
ficials, the appointment of a the Free Enterprise Council to 
legislative committee and the seek a curtailment of the State 
naming of a nominating corn- purchasing department's activi- 
mittee. fives in areas the council feels 

J. B. Whitley Jr., Macke are detrimental to private enter - 
Vending Co., Richmond, was prises. 
appointed chairman of a nom- Davis also appointed a legis- 
inating committee by current lative committee to be headed 
AVA President C. L. Davis, Old by Marcus Kaplan. Other mcm- 
Dominion Tobacco, Inc., Virg- bers include Dan Tignor, Pat - 
inia Beach. Other members of rick McRae Tobacco, Inc., Rich - 
the nominating committee are mond; Hy Lesnick, Richmond 
William R. Quann Jr., Berlo Amusement & Sales Co., Rich - 
Vending Co., Richmond; C. L. mond; Ray Tipton, Virginia 
Cooper Jr., Coffee Time of State 7 -Up Bottlers, Richmond. 
Richmond; Robert Midor, Min- State 7 -Up Bottlers, Richmond; 
Music Corp., Richmond; Mar- J. T. Whitehurst, C. L. Cooper 
cus Kaplan, Select -O -Mat of and J. B. Whitley. 
Virginia, Inc., Roanoke; J. T. Jack Bess, executive secre- 
Whitehurst, Southeast Vendors, tary of the association, AVAV 
Inc., Danville, and G. M. Haney, and Music Operators of Virginia 
Haney Vending, Inc., Fred- said membership is up to 115. 
ericksburg. He said he would like to obtain 

The AVAV voted to have 150 members by Dec. 31. 

its annual meeting and election W. A. Franklin, Franklin Se- 
of officers in Richmond in con- curity Systems, Norfolk, spoke 
junction with the Richmond at the first session on Saturday 
group's annual Christmas party on the uses of the polygraph in 
Dec. 8. company operations. 

The association also voted to 
hold another meeting similar to 
the one at Virginia Beach in 
the spring in either Hot Springs, 

He said the most important 
use of the polygraph is in screen- 
ing new applicants. "Screening 
procedure is the biggest single 

Continued from page 79 

acquaintances could negotiate 
loans from Ed Kennedy are 
legion, as are those who knew 
his readiness to comfort and 
succor a friend in trouble. 

Kennedy entered the coin ma- 
chine business early, as a sales- 
man and operator of Scram 
and other prehistoric counter 
games. His practical experience 
assisted him and his brother, 
the late William Kennedy, in 
specializing in coin machine ad- 
vertising for the Chicago -based 
industry. 

When asked by the tactless 
where he went to college, Ken- 
nedy often replied, "Northwest- 
ern." He added with a twinkle 
in his eyes that he meant the 
Northwestern railroad round- 

weakness of businesses today," 
he said. Franklin has several 
vending firms for clients, some 
of which were represented at 
the meeting. 

Herb M. Beitel, NAMA East- 
ern manager and counsel, Phil- 
adelphia, Pa., gave a report on 
the activities of the national and 
State associations. He presented 
Davis with the association's 
charter from the national group. 

The final speaker was W. H. 
Martin, Columbus, Ga., vice - 
president of NAMA. He en- 
couraged better training pro- 
grams for new and old em- 
ployees, closer attention to writ- 
ten policies and the writing of 
policies where they do not now 
exist in written form. 

house in West Chicago, where 
he pulled fires from stabled en- 
gines, after school, and for a 

period following graduation 
from high school. In his later 
years he was closely associated 
with higher education, a tire- 
less fund raiser for Quincy Col- 
lege, Quincy, Ill., an activity 
he continued after the gradua- 
tion of his son, William, from 
the college. At the time of his 
death, he was Chairman of the 
Lay Board of Trustees of 
Quincy College, Trustee of the 
Associated Colleges of Illinois. 

Departing untimely two 
months before his 63d birth- 
day, he is survived by his widow, 
Eunice, his son, three grand- 
children, a brother, two sisters. 

Among his pallbearers, all 
close and bereaved friends, were 
coin machine veterans Lyn Du- 
rant and Herb Jones. 

His epitaph could be the 
words of his office manager for 
21 years, Miss Berenice John- 
son, who commented in tears, 
"He never said a cross word 
to anyone." 

CMMA to Meet 
LOS ANGELES -The Cali- 

fornia Music Merchants Asso- 
ciation will hold its annual din- 
ner here at the Ambassador 
Hotel on Dec. 1, according to 
Marvin Jones, chapter presi- 
dent. 

Jones announced dancing and 
entertainment will follow cock- 
tails and dinner. 

SPEAKING OF SOLID STATE . 

you should see (and hear) 
the new 

JUPITER '% 
(the money making sound of music!) 

We're proud to present the new Jupiter 100F ... great 
new addition to a fine old European family ... with 
such added features as a 50 coin chute, and solid 
state 36 -watt amplifier. The specially designed multi - 

range speaker in concert with the solid state amplifier 
reproduces every nuance of sound exactly as it was 
recorded in the studio ... full range of sound from 20 
to 40,000 cycles, ... from the lowest bass note to the 
high E above C on a Pete Fountain clarinet solo. And, 
without distortion, . .. even at full volume. 

Throughout its classic continental chassis, the Jupiter 
mechanism is simplicity personified, a maintenance 
man's dream, an operator's salvation, ... since less 
servicing means higher net per machine. Spare parts 
available throughout the country, ... and not only is 
Jupiter superior mechanically, but it represents an im- 
portant price break -through on both the distributor and 
operator level. 

A few choice distributorships are still available in the 
U.S., Canada and the Caribbean. Write, wire or call 

JZTITER 
Sales of America 

Division of Taran Enterprises, Inc. 

3401 N.W. 36th Street, Miami, Florida 33142 

(305) 635 -2531 

Cable: TARANDIS 
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Coin Machine News 

The Bluebook 
Valuation of Used & 

Reconditioned Coin Machines 

Sept. 30, 1967 

The following average valuations, based on quotations ob- 
tained from selected, franchised distributors in key markets 
throughout the U. S., are published only for the purpose of 
indicating general trends. The averages are unfit for applica- 
tion to any specific buyer -seller situation. 

Pool Tables & 
Shuffleboards 
All -Tech Industries 

Low 
Gold Crest (3r /s' x 6', 6. 

pocke 100 
Gold Crt) est (41/2' x 9', 6- 

pocket) 325 
Gold Crest (3r /z' x 7', 6- 

pocket) 150 
Gold Crest (4' x 6- 

pocket) 250 

Fisher Mfg. 
Empress 101A (101" x 57 ") 175 
Empress 92A (92" x 52 ") 175 
Empress 92C No 
Empress 101C No 
Empress 1050 (105" x 59 ") No 

High 

300 

700 

395 

475 

450 
375 

Avg. 
Avg. 
Avg. 

Astrolite 
Champion 
Star 
Streamliner 
Coronet 
Coronet 
Coronet 
Coronet 
Model 

Mode 
Mode 
Mode 
Mode 
Mode 
Mode 
19671/2 

National Shuffleboard 
Low High 

Shuffleboard (16'-22') 350 950 
Shuffleboard (16' -22') 300 1000 

Lite Shuffleboard (13') No Avg. 
Shuffleboard (16' -221 No Avg. 

I (45" x 77 ") 65 250 
II (52" x 92 ") 100 425 
III (59" x 105 ") 210 450 
IV (63" x 113 ") 250 575 

100 (Select- O-Ball) No Avg. 

United Billiards 

100 (78" x 46 ") No Avg. 
200 (88" x 51") No Avg. 
500 (114" x 64 ") No Avg. 

400 (58" x 103 ") No Avg. 

300 (53" x 93 ") No Avg. 
500 (114" x 64 ") No Avg. 

Progress No Avg. 

U. S. Billiards 
Regent 926 (92" x 52 ") 
Regent 778 (77" x 45 ") 

175 
95 

375 
350 Pro 1 (78" x 45 ", 6- pocket) 100 295 

Regent 918 (92" x 52 ") 
Regent 86C 

No 
No 

Avg. 
Avg. 

Pro 2 (88" x 51 ", 6- pocket) 
Pro 3 (93" x 53 ", 6-pocket) 

110 365 
145 385 

Regent 91C 
Regent 101C (101" x 57 ") 

No 
No 

Avg. 
Avg. 

Pro 4 (103" x 58 "), 6- pocket) 
Pro 5 (114" x 64 ", 6- pocket) 

195 450 
245 595 

Regent 86 (84" x 48 ") 
Fiesta 59 (rebound pool) 

125 350 Model 6700 Comet 
(6- pocket series) No Avg. 

(57" x 41 ") No Avg. Model 7700 Comet 
(6- pocket series) No Avg. 

Irving Kaye 
Model 8200 Comet 

(6- pocket series) 
.Model 9100 Comet 

No Avg. 
No Avg. 

Deluxe Regular Klub Pool 
Mustang Pro 27 (50" x 86 ") 
Club Pool (56" x 40 ", 73" x 43 

No Avg. 
") No Avg. (56" 40") 

Deluxe Jumbo Klub Pool 
75 250 Deluxe Rotation Bumper 

Model 48 No Avg. 
(75" x 43 ") 

Deluxe Eldorado Mark I 

100 250 Deluxe Rotation Bumper 
Model 67 No Avg. 

x 45 ") 
Deluxe Eldorado Mark II 

125 300 Electro Pool 
Model 400 4/66 

No Avg. 
No Avg. 

(85" x 47 ") 
Deluxe Eldorado Mark III 

175 350 Convertible Time Table, 10/66 
10/66 

No Avg. 
No Avg. 

(92" x 52 ") _- 
Eldorado Mark IV 

185 375 

105 x 57 ") 250 550 Valley Mfg. 
Deluxe Eldorado Mark V 

(114" s 64 ") 550 650 
Deluxe Eldorado 66 

(77" x 4S ") 250 525 
5225/w Reg. Size 
785A (78" x 45 ") 

145 450 
85 275 

Deluxe Satellite (77" x 45 ") 
EI Dorado Shuffle Board 

250 
No 

550 
Avg. 

875A (88" z 50 ") 
935A (93" x 53 ") 

125 365 
150 385 

Ring0 -Round Pm) Table 
(56" diameter) No Avg. 

884 (88" x 50') 
934 (93" x 53 ") 

200 460 
200 500 

Junlon IV (101" x 80 ") No Avg. Bumper Pool 200 400 

NEXT 
WEEK 
New Bluebook Listing 

of 

Vending Machine 

Price Averages 
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Low High Loa 

1785M 
1875M 

(78" x 45") 
(87" x 50") 

No 
No 

Avg. 
Avg. 

Top Brass, 4/65 
Tournament Bowler, 12/64 

50 
400 

1935M 
1787M 

(93" x 53") 
(78" x 45") 

No 
No 

Avg. 
Avg. 

Triple Gold Pin Pro, 2/61 
Triumph Shuffle Alley, I/65 

200 
310 

1877M 
1937M 
1017M 

188" x 50") 
(93" x 53") 
(101" x 56") 

No. 
No 
No 

Avg. 
Avg. 
Avg. 

Vegas Bowler, 3/67 No 

Bowlers & 
Shuffles 

Bally 
All- theWay 10/64 
Big 7 Shuffle, 9/62 
Bowlet 1965 2P, 5/65 
Bowler 1966, 4/66 
Del. Bally Bowler 16', 1/64 
Super 8 Shuffle, 4/63 

Chicago Coin 
8elair Shuffle 12/65 
Cadillac Ball Bowler, 1/64 
Citation, 10/62 
Corvette, 2/66 
DeVille Shuffle Alley, 8/64 
Flair, 9/66 
Gold Crown, 3/62 
Gold Star, 6P, 7/65 
Grand Prize, 3/63 
Imperial Shuffle, 11/66 
Majestic Bowler, 8.64 
Medalist, 5/66 
Official Spare Lite, 9/63 
Park Lane Shuffle, 1/67 
Royal Crown, 8/62 
Spotlite Shuffle, 11/63 
Starlite, 5-62 
Strike Ball, 5-63 
Super Sonic, 3/65 

75 
75 

275 
450 
200 
100 

395 
300 
150 
665 
275 
795 
150 
375 
225 
500 
400 
500 
250 

No 
150 
200 
125 
210 
500 

250 
260 
475 
650 
400 
300 

Midway 
Premier Shuffle, 5/66 250 
Cobra Shuffle, 5/67 No Avg. 

High 
175 
625 

495 
Avg. 

Regal, 4/63 
Rumpus Targette, 5/63 
Sabre, 2/63 
Sahara, 7/62 
Shuffle Baseball, 6/62 
Silver, 6/62 
Sloppy, 11/63 
Sparky, 12/62 
Tango 6P, 2/66 
Tempest Shuffle, 2/64 

450 Thunder Bowler, 6/64 
Tiger Shuffle, 7/64 
Topper, 2/64 
Tornado Bowler, 3/64 

Ultra, 8/63 
er, 9/62 United 

Action, 7/62 
Alamo, 4/62 
Altair Shuffle, 3-67 
Amazon, 3/66 
Astro, 6/63 
Avalon, 4/62 
Aztec, 9,66 
Bank Pool, 11/63 
Blazer 6P, 6/66 
Caravelle, 2/63 
Cheetah, 3/65 
Circus Roll -Down, 9/62 

595 Corral 6P, 10/65 
625 Cypress, 12/62 
295 Embassy, 9/62 
875 Encore, 6P Bowler, 10/66 
525 Fury, 8/63 
995 Futura, 12/63 
325 Galleon, 3/65 
550 Jill -Jill, 1/63 
450 Kickapoa 6P, 9/65 
725 Lancer, 10/62 
600 Lucky, 11/62 
700 Mambo Shuffle, 12/64 
450 Matador Bowler, 14/64 

Avg. Maverick, 11/65 
325 Oasis 6P, 6/65 
345 Orbit, 8/64 
250 Pacer, 4/64 
375 Polaris, 8/64 
725 Pyramid, 6P, 6/65 

100 
150 

No 
625 
200 
95 
No 
50 

450 
165 
310 

75 
350 

75 
95 

600 
195 
250 
500 
100 
225 
100 
125 
325 
350 
500 
445 
300 
250 
350 
375 

225 
295 

Avg. 
895 
325 
215 

Avg. 
175 
650 
225 
525 
200 
525 
225 
225 
745 
325 
350 
695 
225 
400 
250 
300 
525 
550 
700 
675 
475 
400 
550 
550 

Low 
225 
150 
250 
125 
75 
75 

200 
125 
450 
225 
295 
275 
225 
345 
125 
200 

High 
375 
250 
425 
300 
200 
200 
350 
250 
625 
400 
475 
450 
385 
525 
275 
345 

NOTE: All quotes for national 
averaging are based on operative 
equipment, both "as -is" and "re- 
conditioned." The value of both 
"as -is" and "reconditioned" equip- 
ment varies -sometimes drastically 
-front market to market due to 
strictly local conditions. Important 
variables include transportation 
costs, labor and parts costs and 
demand for a particular piece or 
type of equipment. Therefore 
local value will regularly deviate 

front the national averages pub- 

lished here. Such deviation should 

be considered the rule rather than 

the exception. 

Copyright 1967, Billboard Publi- 

cations, Inc. 

memo: 
to all Manufacturers and Distributors 
of phonographs, audio -video machines, amusement games, pool tables, 
cigarette or other vending machines, background music equipment, kiddie 
rides, coin handling or moving equipment, as well as SUPPLIERS of coin 

machine parts. 

TIME IS SHORT 
NOW'S THE TIME TO 

START PLANNING YOUR 
BILLBOARD ADVERTISING 

CAMPAIGN FOR BOTH THE 
M.O.A. AND N.A.M.A. CONVENTIONS 

Good Products Are Sold Through Total Exposure ... and 

there isn't a better, more economical method of 

exposure than the pages of BILLBOARD. Why? 

Because operator readers know from 
experience that to get the weekly 

news when it's news, they 
must read BILLBOARD. 

Free distribution at both M.O.A. and N.A.M.A. Conventions 

Pre -Convention Issue M.O.A. Issue 

Excellent Teaser Issue Excellent New Product Issue 
Dated October 21 Dated October 28 
Distributed October 16 Distributed October 23 
Ad Deadline ....October 11 Ad Deadline October 17 

Post -Convention Issue 

Excellent Follow -up Issue 
Dated November 4 

Distributed October 30 
Ad Deadline October 25 

MAKE YOUR RESERVATION FOR ADVERTISING SPACE TODAY 

Nashville, Tenn. 37203 Chicago, III. 60601 New York, N. Y. 10036 

110 21st Avenue 
(615) 244.1836 

Bob Kendall 
Herb Wood 

John McCartney 

188 W. Randolph St. 
(312) 23e -9818 

Dick Wilson 
Cliff Strom 

Los Angeles, Calif. 90069 
9000 Sunset Blvd 

(213) 273 -1555 
Bill Moran 

165 W. 46th Street 
(212) PL 7-2800 

Ron Carpenter 
George Broadhead 

Bill Gordon 

el 
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