Spiraling Instrument
Costs Rock Rockers

By RAY BRACK

CHICAGO — The typical
five-man teen-age rock and roll
combo is now spending $5,000
for equipment.

“And this s a conservative
figure,” said Jim Darow, musi-
cal instrument  department
manager for Biasco Musical In-
strument Co. here, the top pop
musical instrument retailer in
Chicago and among the na-
tional leaders. Biasco is exclu-
sively in pop musical instru-
ments and handles all major
name brands,

At Billboard's request, Darow

broke down the typical teen-
age combo's equipment invest-
ment in terms of equipment
category and price,

"We're talking about the
kids who are playing a few
high school hops and who
have graduated from their be-
ginning equipment,” he said.

The well-outfitted combo
will spend the minimum of
S600 for drums, probably

Rogers or Ludwig. And right
now they're demanding double
(Continued on page 12)

CARtridge Variety Packs
The Spice of Product Life

By ELIOT TIEGEL

LOS ANGELES — Samplers,
variety packs, “'4 Star Specials,”
call them what you will, they
are quietly becoming a key pro-
grammed  cartridge product
here.

Introduced by Capitol Records
last year, its variety pack prod-
uct 15 holding up nicely, reports
Orls Beucler, who oversees the
firm’s cartridge operation.

“This kind of product is ex-
tremely well accepted at the
consumer level,” Beucler says.

“But it becomes difficult to ex-
pose it at the dealer level.” Cap-
itol’s “4 Star Specials” teaming
four different artists within the
same musical framework sell for
$6.98; twin packs, which offer
two albums or a wvariety of
things totalling the length of two
LP's, sell for $9.98.

Consumers like the wvariety
pack because for a small invest-
ment, they receive a broad se-
lection of material, Beucler be-
leves. This seems to counter

(Continued on page 51)

ABC to Buy Schwartz Bros.
In Distrib Expansion Move

By AARON STERNFIELD

NEW YORK — ABC Rec-
ords, which entered the distri-
bution field a year ago with
the acquisition of the New Deal
complex in New York, is ex-
pected to buy Schwartz Broth-
ers, old-line Washington distrib-
utor, shortly.

Despite rumors that Schwartz
Brothers would be purchased
by Transcontinental Investing
Corp., the pending sale to ABC
Records was confirmed by a
reliable source.

The upcoming acquistion puts
ABC in a strong geographical
position with regards to the
various facets of merchandising
—distribution, rack jobbing and
one-stopping.

The New Deal operation's,
next move was the takeover of
the C&C complex. which covers
the Northwest from Seattle. On
the heels of the C&C acquisi-
tion, ABC picked up the Bil-
linis rack jobbing operation,
which covers the Rocky Moun-
tain area from Salt Lake City.

The forthcoming acquisition
will put ABC in a strong mer-
chandising position in the im-
portant Washington - Baltimore
dAred.

Thus, ABC’s merchandising
position will be solid in the
Northwest and in the Rocky
Mountain area. After ABC con-
solidates its position, it seems a

(Continued on page 8)
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RANDY WOOD IN
RECORDS AGAIN

LOS ANGELES — Randy
Wood, ex-president of Dot,
will return to the record busi-
ness with a new label, Ranwood,
with the initial product release
scheduled for March 1. The
label, a subsidiary of newly
formed Ranwood International,
Inc., will be headed by Larry
Welk as peneral manager, and
will include Mrs. Christine
Hamulton (sales), and Bob
Vartan (finance) in its execu-
tive line-up. George Cooper is
representing  Wood in  Nash-
ville. Wood told Billboard that
he has launched a "large™ ac-
quisition program.

OO B BRI T AT RO

Dot Closeness
Concept Hits

LOS ANGELES — The Guif
& Western subsidiary, Dot
Records, is working closer with
recording-motion picture wing
under the Paramount Picture
banner.

A good example of its suc-
cess concerns the music from
“Mission: Impossible,” a Para-
mount TV feature, inactive for
several years until Bill Stinson,
head of the publishing opera-
tion, took the score to Dick
Peirce, Dot's new general man-
ager. Peirce gave the green light

(Continued on page 8)
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Sound Unitfier Out
—Atl., AGM Users

By MIKE GROSS and ELIOT TIEGEL

LOS ANGELES — A new
device designed for the playing
of stereo material through mon-
aural playback equipment has
been unveiled by engineer How-
ard Holzer. Atlantic Records
and A&M Records have already
started working with Holzer's
invention called the “compatible
stereo generator.”

Atlantic has re-mastered a
number of its new releases to
show at the company's sales
convention in Nassau Monday
(15) and will break into the
new system officially with its
February release on albums fea-
turing Aretha Franklin, the Ras-
cals and another artist ver to
be named.

Atlantic is now working on a
name for the system to designate
its  applicability on monaural
plavback equipment. When At-
lantic moves into the new sys-
tem it will no longer manufac-
ture monaural records. The
“stereo” designation will appear
alongside the name given the
new system, and it's expected
thiat the “stereo” tag will gradu-
ally be taken off leaving the
new designation standing on its
own.

A&M is being more cautious
in its approach to the new
cqulmnem but will use it in
its new custom studios now un-
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Did you meet the Cincinnati Underground? Otherwise known
“Green Tambourine"
(BDS 5009), titled after their hit single, is now available.

as the Lemon Pipers. Their first LP,

On Buddah Records, of course,
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der construction. Holzer claims
that MGM 1is the next label to
receive the generator and that
Contemporary Records, the jazz
label, is also interested.
Significance
The significance of the in-
vention to the recording and
broadcasting  industries, it's
claimed, is that stereophonic
program material can be broad-
cast, recorded, or plaved back
in a manner that as heard mono-
phonically from a monaural re-
ceiver or record playback sys-
tem will still have the same
balance and quality as in the
original live performance, sans
only the directional character.
The "CS5G System,” as Holzer
calls the 19-inch by 32 inch by
J-inch deep unit, employs a
“logic system™ which eliminates
the buildup of center channel
information in the mixing down
of a stereo recording for airing
by non-stereo AM and FM radio
stations. Broadcasters are now
being faced with the problem
of disappearing monaural rec-
ords from several key manufac-
turers.
The “CSG™ unit will rent to
a record manufacturer for
1,000 a month on a yearly mini-
mum contract. Holzer has filed
his applications for patents on
(Continued on page &)

AR to Bow 23-Nation
Flying Tape Display

By LEE ZHITO

MELROSE, Mass—Automatic Radio will fly
a specially outfitted airliner to major markets in
23 countries in the Western Hemisphere to show-
case its tape cartridge playback equipment and
promote the cartridge industry in general, The
iwin-engine
“*Miss Tape-Dek,”
a l0-week whirlwind flving showroom tour of
the Hemisphere's top markets.

The aircraft will be staffed by a multi-lingual
equipped with
communications so that AR’s sales executives will
be able to call directly to its accounts before land-
ing. Sales meetings will be conducted at the
various airports, coupled with press conferences,
and 1n some instances,
into State events with various top government of-
ficials attending.

The plan is for AR's “*Miss Tape-Dek™ to be a
fully equipped flying showroom,

[::Gn‘r'itill‘. 15 dubbed the
and will take off next week on

multiple  air-to-ground

the visits will be turned

displaying the
(Continued on page 1)
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London Sets ‘40 Greats for ‘68 MGM Meet Racks
& New Sound to 200 at Meeting

KIAMESHA LAKE, N. Y. —
London Records unwound a
slick film presentation during
its sales convention at the Con-
cord Hotel here Jan. 6-8 to
introduce its new product and
new sound to more than 200
distributors, rack jobbers, one-
stops and retailers. Highlights
were the new albums, which are
going out under the banner of
“40 Greats for '68," and the
introduction of an audio tech-
nique which is being encom-

passed in its new “Deramic
Sound Series.”
The principle of “Deramic

Sound,” according to the en-
gineers at London's parent com-

pany, British Decca, is “‘round
sound on record.” The record-
ing techniques, developed in
England, claim to have achieved
front-to-back perspective that
keeps the clarity of the music
even with the volume at a low
level. “It is,” they say, “a sound
that wraps itself around you,
from side to side and from front
to back providing effortless lis-
tening for any occasion.”

The “Deramic Sound Series"
will be launched with six al-
bums pegged on an “. .

In the Night" theme, Featured
in the first release are Gor-
don Frank's Orchestra, Peter
Knight's Orchestra, David Whit-

WB Sales Meetings
Get 2 Million Albums

LOS ANGELES—Warners-
Seven Arts 22-city tour to in-
troduce 14 new January al-
bums has resulted in more than
2 million orders, reports the
label. Four teams of execu-
tives traveled the nation from
Jan. 2-6 with information and
displays of the new product for
audiences consisting of distribu-
tors, their sales personnel and
often major rack jobbers.

The local meetings were
termed a success by the com-
pany which felt that local con-
tact with sales people is even
more effective than regional
conferences which the company
has been using instead of a na-
tional convention. This year,
however, WB celebrates its 10th
anniversary with a national
convention in Hawaii in July.

As a result of the orders
written during the 22-city cam-
paign, the company reports
sales running 20 per cent ahead
of its forecasts. Included in the
release - are product by Petula
Clark, Bill Cosby, San Sebas-
tian Strings, Bonniwell Music
Machine, Hamilton Camp and
Bud Dashiell (on WRB); Jimi
Hendrix, Frank Sinatra-Duke
Ellington, Kinks, Fugs, Don Ho,
Trini Lopez, Jeremy and the
Satyrs and Ramblin’ Jack Elliott
(on Reprise).

Monaural Out
At the meetings the com-

pany announced it was halting
us production of monaural al-
bums to go to an exclusive
stereo concept. Radio promotion
copies will, however, continue
to be released monaurally.

According to marketing vice-
president Joel Friedman, dis-
tributors were talking about:

® Chicago radio stations which
have virtually accepted stereo-
only albums for airplay.

® |nterest in avant-garde prod-
uct by pop/hippie acts.

e Avoiding of product by
adult-appealing acts geared to-
ward catalog movement.
¢ Avoiding of pop product by
marginal artists during the short
Christmas season.

* Avoiding of Christmas prod-
uct with a Christmas theme by
these same marginal acts.

e Receiving smaller release
schedules from their labels so
as to provide better sales-pro-
motion concentration on the
product.

To exploit its artists in the
avant-garde, underground field,
WB plans advertising in the
underground press and on FM
radio. It will also offer ex-
ploitation films for TV, the
first of which spotlights Jimi
Hendrix, whose debut LP on
Reprise has gone past 350,000
copies sold. For the New York
group, the Fugs, sales have
gone over the 20,000 mark.

Cohan Publishing Is
Acquired by Marks

NEW YORK — The acquisi-
tion of the George M. Cohan
Music Publishing Co., by Ed-
ward B, Marks Music Corp.
wias announced Monday (13) in
a joint statement by Mary
Cohan Ronkin, daughter of the
noted composer-actor, and Her-

bert E. Marks, president of
Marks Music.
The catalog includes hun-

dreds of Cohan’s songs, includ-
ing the 30 or more to be se-
lected for the upcoming Broad-
way musical, “George M,"” star-
ring Joel Grey and scheduled
for an opening at the Palace
Theater in carly April. At pres-
ent in rehearsal, such songs as

“Harrigan,” “You're a Grand
Old Name” and "“Popularity”
will be included. Marks ac-

quired the world rights to these
and others, including “Always
Leave Them Laughing When
You Say Goodbye,” "So Long,
Mary,” “You Remind Me of My
Mother,” The Man Who Owns
Broadway” and hundreds more.

Herbert Marks said that the
firm, which soon will celebrate

its 75th anniversary, “is honored
to add George M. Cohan's fine
music to its catalog.” He added
that the music would continue
to be part of the American
scene, and that Marks Music
would issue new publications of
the perennials and give the less-
known songs the promotion
they deserve. “The new music
will surely be a step in that
direction and our staff is ready
to work with the producers,
with Columbia Records which
will release the original cast
album, the music dealers and
schools,” he said.

Cohan's music company has
been managed by the family,
who still realize royalties on all
the copyrights. Under the pend-
ing revision of the Copyright
Act, royalties will continue un-
til 1992, 50 years after the
death of the composer.

Marks, onc of the largest in-
dependent popular music pub-
lishers, secured the copyrights
in a cash transaction arranged
through Jerome Talbert of the
William Morris Agency.

JANUARY 20, 1968, BILLBOARD

aker's Orchestra, Tony Os-
borne’s Three Brass Buttons, and
the Pianos of Tony Osborne.

“Deramic Sound Series" will
be released in stereo only. The
suggested list price is $4.79.

Features in Series

Featured in the “Greats” re-
lease are four albums on the
London label, two on Hi, three
on Dream, two on Parrot, six
Phase 4, six London Interna-
tional, six classical, and four
in the Richmond Opera Treas-
ury series. The classical and
Opera Treasury releases were
reported on in the Jan. 13 is-
sue of Billboard.

Featured on the London label
are Margaret Whiting, the
Bachelors, John Mayall's Blues
Breakers, and the Jacques Lous-

sier Trio. On Hi are Bill Black
and Willie Mitchell. On Der-
am are Cat Stevens, the Les

Reed Orchestra and a new
group called Ten Years After.
On Parrot are Alan Price and

(Continued on page 8)

Audio Devices,
Cap. Sign Tie;
Eye Expansion

NEW YOREK—Capitol Rec-
ords-Audio Devices combine
has set its sights on diversifica-
tion as the two companies have
just signed their merger agree-
ment. The merger is subject to
approval by Audio Devices'
stockholders and to clearances
by various State and federal
agencies, William T. Hack,
president of Audio Devices;
Glenn E. Wallichs, Capitol's
chairman of the board, and
Alan W. Livingston, president
of Capitol, concluded the sign-
in

g!']'1»3 merger, in which Capitol
shareholders are to be issued
approximately 3,119,000 shares
of Audic Devices common
stock, will link Audio Devices,
manufacturer of magnetic tape
for computers, instrumentation
sound and stereo cartridges,
and Capitol Records, Inc., and
its subsidiaries, the Caplml
Record Club and its mail order
shopping service. As a result of
the merger, Capitol (owned by
England’s EMI) now will be
listed on the American Stock
Exchange.

According to an Audio De-
vices spokesman, the joint cor-
poration will diversify into al-
lied fields by acquisitions
through cash purchases as well
as through the tender of share
capital.

$3 Mil. in Billings

BARBADOS — With a drive
aimed at the youth market,
MGM/ Verve Records kicked off
its 1968 product at its distribu-
tor sales meeting and product
presentation here, (9-12). The
Cowsills, Sandy Posey, its three
Boston-originated groups, the
Ultimate Spinach, Beacon Street
Union and Orpheus, and the
other top names from the MGM
stable of artists, spearheaded
its successful distributor sales
goal as the company wrote or-
ders for more than $3 million,
with MGM Records alone ac-
counting for orders in excess of
$1.7 million. The other labels
represented were Verve, Kama
Sutra, DDG and Cameo Park-
way.

“The Sound of Tomorrow"
was the theme used through-
out, with much emphasis placed
on the labels’ new groups.
Aside from the three Boston
groups, MGM Records pre-
sented albums by Jerry Lan-
ning, Gloria Loring and Wayne
Newton. The former two are
new on records and Newton's
album is his first for MGM.
On Verve, Pat Williams and
Jerome Richardson, Harumi and
the Appletree Theatre and Mar-
cos Valle fill the roster of new
artists. Kama Sutra introduced
Anders 'n’ Poncia and the Nickel
Bag.

While rain dampened much
of the outdoor activities on the
Isle, the company's convention
program included a cocktail re-
ception, a dinner and another
cocktail party. A live perform-
ance by the Cowsills and the
introduction of an audio-visual
presentation device called “The
MGM Music Module”™ high-
lighted the meeting. The device

is equipped with nine slide pro-
jectors, two lém.m. film pro-
jectors, three automatic pro-
gramming mechanisms and four
rear projection screens, Four-
track tape equipment and six
stereo speakers were combined
with strobe and spotlights in
conjunction with the module.

New product by Eric Burton,
Johnny Tillotson, the Righteous
Brothers, Arthur Prysock, Cal
Tjader, Gary McFarland,
Johnny Smith and Frank Zappa,
as well as a new Lovin' Spoon-
ful album. Cameo-Parkway pre-
sented records by the Ohio Ex-
press, Chris Bartley and Bunny
Sigler.

Prager & Fenton,
CPA Firm, Opens
Office in London

NEW YORK — Prager and
Fenton, certified public ac-
counting firm active in the mu-
sic field, has opened an inter-
national office in London.
Raphael Attar, a British ac-
countant, will head the new of-
fice.

Prager and Fenton work with
the RIAA certifying by audit-
ing U. 8. gold records. The
firm recently supervised audits
to determine best-selling Ameri-
can recording artists to receive
MIDEM’'s trophy awards, as
well as conducting business as
royalty investigation specialists,

Prager and Fenton’s new of-
fice provides the firm with a
permanent European base to
conduct overseas audits.

Duplicating-Packaging
Concept Bowed by Lib.

By ELIOT TIEGEL

LOS ANGELES — Liberty
Stereo Tapes has devised a du-
plicating-packaging concept la-
belled “Sonic Spectrum +" for
its 4 and B-track cartridges de-
signed to provide an upgraded
image for all continuous loop
product. :

The company's tape engi-
neering staff at its Omaha fac-
tory has developed a new du-
plicating process which report-
edly boasts a frequency range
of 50-12,000 cycles.

Liberty's former sonic spec-
trum for its catridges was 90-
9,500 cycles for 4-track and
90-8,500 cycles for B-track,
which the company claims have
been industry averages.

Eight titles comprise the
debut release in early February,
featuring Vikki Carr, Felix Slat-
kin, Ravi Shankar, Stanley Tur-
rentine, the Ventures, Johnny
Mann Singers, Gary Lewis and
Mel Carter.

(Continued on page 53)

RCA Expands Sales, Promo Staff--
Collins Manuger, Adds 4 to Areas

NEW YORK — RCA Victor
has realigned its sales organiza-
tion with an expansion of its
field sales and promotion staff.
Norman Racusin, vice-president
and general manager of Victor,
explained the expansion moves
with, “We enter 1968 with con-
fidence in the yet untapped
sales potentials of our record
and tape products. At the same
lime we must recognize the
need for greater effort in the
face of ever-increasing competi-
tion to maintain our traditional
leadership.”

In line with what Racusin
calls “recognition of the grow-
ing importance of radio and TV
exposure and artist exploitation,”
Dan Collins has been set as
promotion manager who will re-

www americanradiohistorv com

port to Jack Burgess, Victor's
vice-president for commercial
sales, Reporting to Collins in

DAN COLLINS

New York will be Pat Kelleher,
manager of pop promotion, and
Gustl Brewer, manager of Red
Seal promotion, as well as
Wally Cochran, who will have
headquarters in Nashville in the
newly created position of man-
apger of country promotion,
12 Field Reps
Racusin further increased to
12 the number of RCA Victor
ficld promotion representatives,
each of whom will receive di-
rection from Collins and will
co-ordinate the promotional ac-
tivities of an expanded force of
distributor promotion men to be
located in 24 major markets
throughout the U. S.
At the same time four new
district sales and promotion
(Continued on page 10)
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Jubilee Plans Complex on Coast

NEW YORK—IJubilee Rec-
ords’ West Coast operations,
which include the Monarch
pressing plant, a plating plant
and a printing operation, will
be housed under one roof in a
complex which should be com-
pleted in 18 months. A 10-acre
tract in the Domingus section
of Los Angeles, has been bought
for the complex, and the engi-
neering work has gotten under
way,

The Los Angeles plant will
serve as a pilot for Monarch
East, the proposed name of
Jubilee's New York area plant.
The local plant will perform
the same functions as the Mon-
arch West Coast complex.

Jubilee, which owns 50 per
cent of the BT Puppy label and
owns outright or distributes an-
other dozen labels, has been

Kapp January
Albums Shown

NEW YORK — Kapp Rec-
ords introduced its January LP
releases to Metropolitan area
distributors last week, to be fol-
lowed by regional presentations
across the country.

Kapp's releases were those
by Roger Williams, Jack Jones,
The Eighth Day, The Latin
Souls, Stephen Monahan, The
Hesitations, The Waikikis, Raun
MacKinnon, Bob Wills, Mel Til-
lis, Cal Smith, Hugh X, Lewis,
Freddie Hart, The Gunter Kall-
man Chorus, The Wayland
Quartet and Jorge Ben.

Shorewood Into
New Productions

NEW YORK — Shorewood
Packaging Corp. will begin pro-
duction shortly on a new pack-
aging concept for records,
Shorewood will begin produc-
tion at new facilities in Farm-
ingdale, L, L

In the line with the build-up
for the new packaging concepl.
Shorewood has brought in
Flovd S. Glinert as the firm's
marketing vice-president. Glin-
ert resigns from Columbia Rec-
ords, where he has been na-
tional sales manager of Colum-
bia Record Productions since
1959, on Friday (19), Glinert
has been with Columbia since
1955.

According to Paul Shore,
president of Shorewood, Glinert
will help launch a nationwide
marketing campaign to introduce
several innovations in record
packaging,

Premier Bankrupt
~Files Chapter XI

NEW YORK — Premier Al-
bums Inc. here has filed a
Chapter XI in Federal Court
listing assets 51,557,351 and
liabilities of $2,229,759,

Largest creditors are: Busi-
ness Capitol Corp.; Harry Fox,
agent and trustee; Century Rec-
ord Manufacturing Co.; Feist,
Miller, Robbins and Gotham Re-
cording Co.

Col. a NARM Host

NEW YORK — Columbia
Records will also be a host com-
pany at the NARM convention
in Hollywood, Fla., March 17-
22. The Columbia party is slated
for March 20.

wwWw americanradiohistorv com

moving into non-record opera-
tions, The company already has
a patent on a disposable ther-
mometer, and plans to intro-
duce a second non-record item
shortly.

Plans also call for Jubilee en-
tering the tape cartridge dupli-
cation field in both plants.

The present West Coast plat-
ing plant, AFN Engineering, is

Meanwhile, on the merchan-
dising front, Jubilee has initiated
a direct mailing to 5,000 dealers.
Every time a Jubilee album is
released, the dealer gets a four-
color post card, with the album
cover reproduced and brief de-
scriptive material,

Jubilee has also launched a
video tape program for TV ex-
posure, The artist is shot in per-

in Culver City, Calif. It will be formance, and the tapes are
closed as soon as the new plant sent to television stations for
iIs in operation. Plans also call play. A radio spot campaign to
for the construction of silos for promote  Jubilee comedy al-
material storage. bums is already under way.

Executive Turntable

Jack Wiedenmann's duties at Kapp Records are more
encompassing than the director of artists and repertoire chores
reported last week. According to Bill Gallagher, MCA vice-
Fn:su:'lent, Weidenmann will be general manager of the Kapp
abel, overseeing, in addition to a&r, sales, promotion and all
other areas of the company’s operation. Meantime, Dave Kapp,
former Kapp president, is out of the firm's
set-up and will be operating now as an inde-
pendent producer.

Victor Blau, general manager of Warner
Bros.-Seven Arts Music, has been elected a
vice-president of Warner Bros.-Seven Arts, Inc.,
the firm's parent company. His contract has
been renewed to extend through 1971. Blau
was vice-president of Warner Bros. Pictures, Inc., before it was
acquired by Seven Arts. He joined the company in 1939,

* * %

Ronnie Granger has been promoted to singles sales and pro-
motion manager for Capitol Records Distribution Corp., suc-
ceeding Mauri Lathower, who recently was ap-
pointed director of a&r marketing co-ordination
for Capitol Records. In his new berth, Grange
will direct the activities of Capitol's singles
promotion force and co-ordinate promotion and
sales activities for singles. He joined the corpora-
tion in October 1965 as district promotion
man for r&b in Atlanta. In 1966 he was pro- &
moted to head r&b Midwest promotion activities. GRANGER
Before joining Capitol, Granger was a salesman for Lever Bros.
and was an independent record promotion man in the East
and Midwest.

* ok ok

Joe Bott, an executive of Miller International, has been
named sales manager for the classical division
of Mercury Records. Bott’s 22 years in the
record industry include eight years at Colum-
bia’s first experiemental branch in Cleveland,
where he was involved with the introduction of
the LP record and 14 years as national sales
manager and European product manager of
London Records. In his new post, he will work
on the merchandising and exploitation of
Mercury’s classical and international product. Bott will be
headquartered in New York,

* * *k

James E. Balitsos joins the RCA Victor Record Club as
manager of advertising. He previously was ad-
vertising account executive with Wunderman,
Ricotta & Kline, Inc. He also has been as-
sociated with Grey Advertising, Inc.; Lawrence
C. Gumbinner, Inc.; Ogilvy, Benson & Mather,
and Ted Bates & Co. . . . Gene Kent has been
promoted to vice-president of Jewel-Paula-Ronn
Records from his post as national sales director. b
John Wessler has been promoted to vice-presi- BALITSOS
of Su-Ma Publishing Co., Jewel-Paula-Ronn’s publishing arm
for which he formerly was general manager.

* * K

Stewart L. Smith joins General Recorded Tape as engineering
manager. He was previously with Precision Instrument Co, as
its chief engineer. . . . Alan Bernstein has joined Famous Music
as an exclusive writer, functioning in New York. . . . Al Perry
promoted to music vice-president at Four Star International. He
has been head of music for the TV syndicator since 1959 and
will now oversee the firm's two publishing companies, Four Star
Television Music and BNP. Company also plans to again form
a record label.

* Kk K

John J. Lorenz has been appointed executive vice-president
of the CBS Musical Instruments Division. In his new post, he
will supervise the manufacture and marketing of the division’s
products.

(Continued on page 10)
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Well, almost.

But when an album
takes off and starts
running for gold in only
one week, you've got
to say something.

So what do you say?

You say‘“Thank you,
Bob Dylan.”

You say to dealers
who were caught un-
prepared: '‘Be patient
for a couple of days.
We've got reorders and re-reorders up
to here. But we're pressing night and
day, so don't worry."

And you say to the rest of the

iIndustry:“lsn’t it great to have Dylan
back!"

Enough said.

COLUMBIA RECORDS ™

This one

|
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Market Quotations

As of Noon Thuriday, Jonuary 11, 1948
Week's Val. Wesk's Week's Week's Met

NAME High Lew in 100z High Low Close Change
Admiral a8 18 531 19 18%c 19 + 15
American Broodcosting 102 &0%y 957 &5% &0V &3 -2V
Ampex 4034 22% 742 s J4Va ' |
Audio Devices 0% 20 249 28% 284 7% +1%
Automatic Rodio 25% IV 209 1w 18%: 8% + W
Aytomatic Retailer Assoc. B&% 5134 245 B2va 77 82%: +3%
Avnet T1\Va  14% 547 (¥ 59%; 8 +13
Comeo Parkway &d435 Y 273 64y S0V  A1Ve +134
Canteen Corp. 2% 19% 692 7% 25%a 26% 1%
CBS 76da 47 1769 52% 50 51 - %
Columbia Pic. 61 33V, 355 60V.W 59V &0W + 34
Consolidated Elec. 573, 3A5Vvy 237 dd4 4135 42 1l
Disney, Walt 63 I7Va 286 57% 353% 353% -1
EMI 5% Avh 624 5 i 4 t+ W
General Electric 115% 82% 1015 100 P51% 97Ve  +2V
Gulf + Western B4% 0% 4513 63y 59 &2V +2%
Handleman 54va 17% 135 54% 51%a  53% +2Y%
Harvard Ind. 34 4 B2 26Va 3% 26 +2
Kinney Services 58v:; 28V 151 58y 55% 58 + 234
MCA 74 343 180 71 &7V &9 =134
Metromedia &66%a 40% 295 59% 54% 587 +4h
JM 26 75 369 9215 89 A | Unchg.
Meotorola 1462 90 P89 111% 103% 107V —-2%
RCA &5  42%5F 4291 3234 50 52 +1V;
Seeburg 7% 15 B88 7 24 2514 =1%
Trans Amer. 547 28y 687 54% 51 543 +1'%
Transcontinental Invest. 21 1% 4014 21 7% 20 +3
20th Century vz N 1674 NV 29% 0% + Ta
WB-T Arts 42% 1914 584 6% 4 3434 -
Wurlitzer 34 18 152 25 233 125 +1
Lenith Ta 4734 1052 603, 55 60%W +4

Week's Week's Week's

OVER THE COUNTER® High Low  Close

As of Moon Thursday, January 11, 1948

GAC 10 Pla 934
ITCC 9 8 )
Jubilee Ind. 1934 17V 19,
Lear Jet 3% 2% 23%
Merco Ent. 18 15% 16%:
Mills Music 32 32 32
Notional Mercantile 12%  11g 12
Orrtronics & [.] &
Pickwick Int. 21 19 19
Telepro Ind. 3% 2% 3%
Tenna Corp. g% 8% 8%

*Over-the-counter prices shown are “bid"” (o3 opposed to “asked”). MNeither the
bid nor the asked prices of unlisted securities represent actual fransoctions.
Rather, they are o guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled for Billbeard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the Mew York Stock Exchange ond oll principal stock
exchanges.
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SENS. MURPHY, WILLIAMS
SUPPORT KENTON DRIVE

LOS ANGELES—Band leader Stan Kenton, spearheading a drive
to acquire copyright protection legislation for a recorded perform-
ance, won the support of Sen. George Murphy (R-Calif.) and Sen.
Harrison Williams (D-N. 1.).

Both lawmakers expressed interest in coming to the “economic
aid of recording artists and producers when their works are broad-
cast for profit.”

Murphy and Williams spoke at a news conference presided over
by Kenton, chairman of the National Committee for the Recording
Arts (NCRA).

Williams is sponsoring legislation to require that broadcasters
compensate artists and record producers in much the same manner
as they've been doing with composers and publishers for the past
half-century.

Kenton has rallied support from the recording fraternity but
this is the initial announcement of support from the ranks of the
Senate.

Infringement Suit Against Premier

NEW YORK — An injunc- published tunes was filed in
tion and damage action for al-  U. 8. District Court by Walter
leged infringement of 23 un- Jagiello, Jay Jay Publishing Co.

against Premier Albums, Inc.,

Philip Landwehr and Don Pasin.
Cﬂmee“ on Cup The suit charges that de-

NEW YORK — Glen Camp- fendants used the tunes ., with-

» . out a license or permission,
bell’'s new single “Hey Little

One” is Capitol 2076 instead of
the label and number incorrect-

ly reported last week. Camp-
bell is a Capitol Records' artist.

é

Among the tunes are “Going to
a “Wedding,” *My Sweet Gal,”
“18 - 21 Polka,” “Buttermilk
Polka,” “Krakowie Przyiegel.”
and “Na Fujarce Okberek."”

Hispavox Sues
2FirmsinN. Y.

NEW YORK — Hispavox
S. A. has filed suit against
Parnoso Records and Allied
Wholesalers of Puerto Rico over
the alleged unauthorized manu-
facturing and distribution of His-
pavox's Raphael album in vio-
lation of his exclusive record-
ing contract with Hispavox.
United Artists Records is the
sole authorized distributor of
the Raphael records on His-
pavox in the U. 8§, and Puerto
Rico.

The suit stems from litiga-
lion overseas, according to a UA
spokesman, in which Raphael
had entered into a recording
contract with EMI prior to the
expiration of his Hispavox pact.
The Hispavox contract, which
the spokesman said has a long
time before termination, has
been upheld in Spain. The Su-
preme Court of New York has
issued a temporary restraining
order enjoining the manufacture,
distribution and advertising of
the album, “Digan Lo Que
Digan." A hearing for a pre-
liminary injunction was sched-
uled for Friday (5).

UA is planning to release a
Hispavox Raphael album, “Al
Ponerse El Sol,” in the U. S.
this month.

TELEDYNE BUYS
PACKARD-BELL

LOS ANGELES—Teledyne,
Inc., a Los Angeles electronics
firm, has bought the Packard-
Bell Corp., which makes home
entertainment  products. The
deal calls for the exchange of
one share of Teledyne common
stock for seven and a half
shares of Packard-Bell common
stock. Shareholders of both
companies must approve the
deal before it goes through.
Teledyne will also pick up from

the Marathon Securities Corp.
a $5,000,000 convertible note.
Marathon will get, in exchange,
a three-year, $8.5 million note
which can be converted into
Teledyne stock at $154 a share.

O 0O R LS

World Pacific
Push on ‘Yogi’

NEW YORK — World Pa-
cific Records, the label which
has been at the forefront of
recent surge in Indian music,
18 promoting “Maharishi Ma-
hesh Yogi Speaks to the Youth
of the World on Love"” album
via a 43-r.p.m. single containing
excerpts from the LP for radio
sation airplay.

Mabharishi, who has recently

been the subject of much con-
sumer publicity, is the spiritual
guru (teacher) for such record-
g artists as the Beatles, Roll-
Ing Stones, Donovan and the
Doors. “Since Maharishi has
had such influence on the top
groups,” said Macey Lipman,
national sales and promotion
manager for World Pacific, “we
believe top 40 stations will use
these mini excerpts. The album
is, of course, too long to play
and it would be difficult to find
a given excerpt.”
_There are 11 tracks on the
single. The first side features
three bands 39 seconds, one
minute and 1:39. The other
side's eight tracks vary in length
from 18 to 48 seconds.
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Best Boner of Year

When the list of Oscar nominees are posted for “Best Cinema-
tography in a Black-and-White Movie,” we, in the record,/music in-
dustry, must assume that the Motion Picture Academy knows what
it'’s doing. But, when the list of nominations for “Best Song” omits
“To Sir With Love” in this year's listing, we wonder if the Oscar
is truly representative of the “Best” of anything.

The Academy's Music Committee has selected 10 songs for the
Oscar sweepstakes this year but none has made as strong an
impression on public acceptance as "“To Sir With Love.” Since box-
office figures are the guidelines for the motion picture business, it's
important to note that Epic Records' single release of Lulu's “To
Sir With Love" has already passed the 1,500,000 sales mark and
the soundtrack album on Fontana is nearing the gold record
award status for sales of 250,000 LP's. Also, the Epic single emerged
as Record of the Year in Billboard's survey of 1967.

The music publishers and the record manufacturers recognize
“To Sir With Love™ as the biggest motion picture song in Yyears
and an example of how publishing and the record industry can
work in tune to their mutual advantage. By ignoring “To Sir
With Love,” the Academy’s Music Committee has struck a sour note.
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DYLAN'S COL. LP GETTING
BLOCKBUSTER RESPONSE

NEW YORK—Bob Dylan's first album for Columbia Records
in 17 months is creating an unprecedented response.

The album, “John Wesley Harding,” was given a four-column
wrap-up in The New York Times Thursday (11), and Time magazine
heralded the release of the album with a feature article on Dylan.

Columbia’s sales executives report that “John Wesley Harding"
is one of the fastest-breaking albums in their experience. In stores
less than a week, the record is reported to have sold more than
250,000 copies.

The response to the LP is particularly significant since Dylan,
who has not performed in public during the past 16 months, follow-
ing a motorcycle accident, has been a consistently best-selling artist
for Columbia, and has received gold records representing sales in
excess of $1 million as certified by RIAA for four of his albums:
“Blonde on Blonde,"” "Highway 61 Revisited,” “Bringing It All Back
Home" and “Bob Dylan's Greatest Hits.”

01 000 0 OO0 O T 0 TGV R TR

Hob Doubled ‘66 Billing as
Promotion, New Acts Click

NEW YORK—Hob Records,
Scepter/Ward's  gospel  line,
doubled in billing last year over
1966. The label, under a&&r di-
rector John Bowden, has steadily
increased its share of the mar-
ket through intensive merchan-
dising and promotion and the
signing of new artists, such as
Shirley Caesar, who previous-
ly was a member of the
Caravans,

Two albums by Miss Caesar,
Hob's leading artist, were is-
sued last year and a third is
due next month. Other top acts
on Hob include the Blind Boys
of Alabama, the Gospel Har-
monettes and the Swan Silver-
tones., On tap are recordings by
the Brockston Choral Ensemble,
the Gospel Singers Ensemble,
the Refreshonettes and the In-
stitutional Choir.

Promotion and merchandising
for Hob, which also is super-
vised by Bowden, are patterned

after techniques used for the
parent labels. Included is
a large mailing list, servicing
every key gospel disk jockey
with all singles and albums,
flyers and merchandisers to re-
tail accounts in areas not gen-
erally handling gospel product,
racks, and extensive advertising.

Scepter, which began distrib-
uting Hob in July, 1964,
bought the line in February,
1965. Bowden joined the label
that October. Last year, the
first full product vyear after
spending much of 1966 signing
artists, Hob released 12 albums
and 20 singles. Bowden pro-
duces all of the sessions, mostly
in Scepter's New York studios
unless “live” albums are cut on
location. Bowden also recently
cut a Scepter gospel album
with Dionne Warwick and the
Drinkard Singers, a family

group she formerly appeared
with.

DAVID BERGER, vice-president of ABC's international division, and
Howard Stark, ABC Records’ vice-president and general manager,
befora ABC Records distributors at New York's Plaza Hotel, Jan, 6.
At the podium is Bud Katzel, vice-president and director of marketing.
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Sound Unifier Out
—Atl., A&M Users

e Continued from page [

the equipment, which have been
several years in the develop-
ment. Atlantic and A&M have
been two major forces prodding
Holzer to develop a prototype
model.
How It Works

This is how the unit works:
it allows sound information to
pass through from the right and
left channels, but places a hold
on the center channel informa-
tion whose amplitude is doubled
when it is combined into a sin-
gle monaural source for radio
broadcasting. The solid state
equipment utilizes a new form
of “gain module” instead of a
regulation power amplifier and
has a control which allows the
engineer to regulate this center

Shout, Bang

NEW YORK — Web 4 la-
bels Shout and Bang are con-
tinuing operations following the
death last week of company
president Bert Berns. Bill Dar-

New Record
Gammy Formed

LOS ANGELES — Joey
Baker and Cary Zekley have
formed Gammy Records and
two publishing divisions, Teenie-
Bopper Music (ASCAP) and
Young City (BMI). The com-
pany signed its first artist, the
Puppet, a female vocalist.

channel information if desired.
Holzer claims that a record
company can produce a com-
patible stereo recording whose
qualities can be faithfully repro-
duced for broadcast purposes.

Although A&M has used the
generator in mixing a monaural
single for Lee Michaels, it plans
mixing its first compatible stereo
disk on a Claudine Longet ses-
sion planned for Feb. 15,

The unit is of major interest to
Atlantic, whose rhythm & blues
product 15 aired on stations
which are not multiplexing and
are usually bought by consum-
ers who own monaural record
players. Atlantic sent one of its
engineers, Phil Iehle, to the
Coast last week to pick up its
generator so that the new prod-
uct could be remastered.

To Continue

nel has been named general
manager, keeping his post as
national sales and promotion di-
rector as well.

shout releases for the new
vear include “Lickin' Stick,” by
George Torrence & the Natu-
rals, “"Good to Me" by Donald
Height and Jerryo's “Funky
Boo-ga-loo.” Neil Diamond’s re-
cording of *“New Orleans” is
on the Bang label, as is “The
Watchama Call It" by the
Burning Emotions. Recording
sessions are planned with Fred-
die Scott, Erma Franklin and
Van Morisson.

A NEW
LAND OF
ENTERTAINMENT

STONE

R.C.A. VICTOR RECORDING ARTISTS

REPRESENTATION:

A.C.T.S.
2144 CAHUENGA BLVD.
HOLLYWOOD, CALIF. 90028
(213) 466-4616

AGENCY
ASHLEY FAMOUS

LCountries featured in

London Sets ‘40 Greats for ‘68’
& New Sound to 200 at Meeting

e Continued from page 3

an all-star set titled “The Great-
est Hits From England-Vol 2.
And as a special feature on
London, Mantovani will be get-
ting a prime push on his 47th al-
bum for the label titled “The
Mantovani Touch.” The LP will
be tied in with Mantovani's 17th
annual tour of the U. §. which
will begin in March. Another
“*Mantovani Month™ promotion
15 being planned for March.
Represented in the Phase 4
release are Les Paul, Ted Heath,
Stanley Black, the Grenadier
Guards, the London Symphony
Orchestra with Leopold Stokow-
ski, and the New Philharmonia
Orchestra with Charles Munch.
the In-
ternational release are Germany,

Portugal, Sweden, Greece, Scot-
land and the Netherlands.

Special Promotion

London has prepared special
promotion and display material
to assist in the selling and pro-
moting the “40 Greats for '68."
Also, London is supplying two
demonstration LP's; one fea-
tures the excerpts from each
Phase 4 album, .and the other
highlights two selections each
from each of the six new Der-
amic Sound System LP's. Other
tools being offered are jacket
kits, browser cards, promotional
LP's, Mantovani consumer cata-
logs, streamers and blow-ups,
and ad mats.

The film presentation, pro-
duced by Tony D'Amato, who

also produces the Phase 4 prod-

uct, was an audio-visual pro-
duction that utilized slides,
stills, motion pictures and voice-
overs by Herb Goldfarb, head
of national sales for London;
Walt Maguire, head of pop ad&r
and sales; and Terry McKewen,
manager of London’s classical
division.

The final day of the meeting
(8) was devoted to seminars on
pop and classical music. Bill
Gavin, programming consultant,
headed the pop seminar. He
called for a restoration of con-
fidence in the record business
and a development of commu-
nication links between the radio
broadcaster and the record

manufacturer. The classical sem-
inar is detailled in the Classical
Section of this issue.

Dot’s ‘Closeness Concept’ Clicks

e Continued from page I

for an album to be cut by
Lalo Schifrin, the composer.
This package plus a newly re-
leased single are both on the
national sales charts.

The parent Gulf & Western
executive team, explains Dot's
president Arnold Burk, “con-
structed the structure under
which Dot exists. We have a
unified, unidirectional music di-
rection.”

Under this concept, Dot plans
beefing up its exclusive writing
team for Paramount Music to
14; plans emphasizing pop copy-
rights in its publishing compa-
nies (heretofore copyrights have
come mainly from film proper-
ties); helps in the selection of
screen composers for Paramount
properties, and is actively pur-
suing film soundtrack albums.

In this latter activity, the
company has released four
soundtracks during the past four
months in contrast to the total
of seven released during the
first 10 years of Dot's existence.

Fold Record Club

The company has quietly
folded its record club formed
Nov. 1, 1964 by Randy Wood,
the former president. The Jabel
has made nonexclusive pacts
with both the Capitol and RCA
Record Clubs for its artists.

In the area of international
representation, Dot is seeking
affiliations in 90 per cent of the
major markets through what
looms as tie ins with multi-na-
tional companies. Dot went
from British Decca in October
1964, to individual foreign li-
censees.

In the artist category, Burk
says negotiations with Lawrence
Welk are “still continuing,"
(“His last signed contract was
over one Year ago.”) Newly
signed to the roster are Rose-
mary Clooney and re-pacted are
the Mills Brothers. They join
such names as Billy Vaughn,
Pat Boone and Bonnie Guitar,
the latter signed as an exclu-
sive writer.

The company estimates having
tagged 20 new acts during the
past several months, with 98
per cent headed for Dot, with
the Acta top 40 subsidiary re-
ceiving the minority percentage.

9 Albums Out

In its new nine album re-
lease out Monday (15)—the first
under the guidance of the new
executive team—the artist rep-
resentation covers the Ameri-
can Breed (on Acta), Split
Level, Rita Moss, a pairing of
the Mills Brothers with Count
Basie, Leonard Nimoy, Billy
Vaughn, Bonnie Guitar, Sonny

wwWw americanradiohistorv com

Curtis, and Lonely Harpsichord
fon Viva).

The Basie Band is scheduled
to record a contemporary LP
of music from “Half a Sixpence,’
with Tom Mack, a company
vice - president, producing.
Mack, as the senior producer,
is playing a integral role in
product. No replacement for
Snuff Garrett as single's ad&r
director is contemplated, albeit
Garrett will continue to produce

product for his Viva line, with
Dot handling the distribution.

Additional product emanates
from New York where Jerry
Granahan, the Eastern ad&r
chief, is expanding his activi-
ties. In Nashville, Henry Hurt
functions as a publishing rep-
resentative.

The label's new logo is pres-
ently in preparation and a na-
tional sales convention is being
discussed.

ABC to Buy Schwartz Bros.
In Distrib Expansion Move

® Continued from page |

safe bet it will look to the Mid-
west, South and Southwest.

The ABC moves have no
parallel in the industry. While
large record companies have
traditionally owned their own
distribution outlets, they have
opened these distributorships as
a means to move their own
product.

ABC’s motives, however, are
different. The company is buy-
ing distributors, rack jobbers
and one-stops as profit-making
entities in themselves. And ABC

product accounts for only a
fraction of the merchandise
moved through these outlets.

In all these moves, ABC has
been careful not to acquire two
competing merchandisers in the
same area. Such a move would
be frowned upon by the Justice
Department, However, by
spreading the acquisitions on a
geographical basis, no anti-trust
violation is committed.

The pending Schwartz ac-
quisition differs from the others
in that Schwartz was a pure
independent which entered rack
jobbing relatively recently.

Leipzig Leaves Big 3 Post
To Establish P. R Company

NEW YORK — Jay Leipzig
is leaving as public relations
director of the Big 3 Music
Corp. to organize The Music
Agency (T.M.A.). The new firm
will ﬁmwde public relations and
graphic arts services for musn‘:
publishers, record companies,
music instrument manufacturers,
artists and composers.

A number of music industry
clients have already been lined
up by the new firm which will
open its offices later this month
at 888 Eighth Awvenue, New
York. T.M.A. will handle East
Coast press assignments for Cap-
itol recording artist and compos-
er Murray Wilson. The office
also has been retdined by West
Coast documentary producers
“Soccer U.S.A" for a special
music promotion drive and has
been signed to handle press for
the Huntsmen, a big new band.
The firm will also be engaged in
advertising campaigns for sev-
eral instrument companies. Leip-
zig recently served as a con-
sultant in this field and
developed an opening drive for
Beverly Drum Co. On the mu-
sic publishing end, T.M.A. will

JAY LEIPZIG

be working with The Big 3
Music print division co-ordinat-
ing graphic arts and promotional
programs.

Leipzig was the public rela-
tions director of The Big 3
(Robbins-Feist-Miller) for 13
years and has been active as a
promotion and advertising ex-
ecutive in the music publishing
and record fields for 20 vears.
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THIS IS THE CVER ART FOR
THE INITIAL ALBUM OF
THE REMARKABLE GROUP KNOWN AS

JEREMY & THE SATYRS

WHO HAVE SOMETHING TO SAY
ON REPRISE RECORDS /6282 m
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Then this LP is worth more
than one thousand plays

BECOOSE (TX

‘GOT WaHT YOO BEED

BUOGALD DOWN BRADIWAY

THE '

FANTASTIC JOHNNY C

JAMIE/GUYDEN Dist. Corp.
PHILADELPHIA, PA. 19121
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RCA Expands Sales, Promo Staff--
Collins Manager; Adds 4 to Areas

e Continued from page 3

managers were atlpninted. They
will co-ordinate the activities of
the 36 RCA and distributor pro-
motion representatives with the

AR to Bow
23-Nation
Tape Display

e Conrinued from page 1

latest AR 4 and B8-track tape
cartridge playbacks, as well as
a full stock of International
Tape Cartridge Corp. (ITCC)
product in both the 4 and 8-
track configurations.

AR's international sales ex-
ecutives will be aboard during
the non-U. S. phase of the fly-
ing sales trip, and Dave WNager,
AR’s sales vice-president, ac-
companied by Jim Russo, na-
tional sales manager of AR’s
consumer products division, will
handle the domestic U. §S. phase
of the tour. Larry Finley, ITCC
president, is expected to per-
sonally participate in a portion
of the tour.

Formal invitations will be sent
to AR distributors and accounts
here and abroad to attend the
airport festivities. According to
Nager, the 10-week swing
throughout the Hemisphere will
prove to be “the most concerted
promotional effort ever at-
tempted in the history of the
tape cartridge industry, aimed
at bringing this new concept in
entertainment home to the peo-
ple here and abroad.” Nager is
counting on considerable local
news coverage of the AR plane's
visits at the wvarious markets,
which he feels will benefit the
over-all cartridge industry. In
addition, AR is %eaﬂking on Wwrit-
ing a record amount of business
as a result of this airborne
swing.

The U. 5. markets to be
visited by “Miss Tape-Dek,” in-
clude Philadelphia, (timed with
the  Automotive Accessories
Manufacturers Association show
in that city), Houston, Dallas,
San Francisco, Los Angeles,
Denver, Detroit, Chicago,
Cleveland and New York, The

foreign itinerary is as follows:

Toronto, Canada, Jan. 24-25; Kings-
lon, Jemaica, Jan., 31-Feb. 2; San Juan,
Puerio Rico, Feb, 4-5; 5t. Maarten,
M. W, L., Feb., 6-7; Caracas, Venezuela,
Feb. 8-9; Port-of-Spain, Trinidad, Feb.
10-12; Georgetown, Guyana, Feb. 13-14;
Paramaribo, Suriname, Feb. 15-16: Bra-

silia, Brazil, Feb, 18-19: Rio De Janeiro,
Braril, Feb, 20-26; Sao Paulo, Brazil,
Feh, 27-29; Monievideo, Uruguay, Mar.
1-2; Buenos Alres, Argentina, M,;r- 4-5;
Santiapgo, Chile, Mar, 6-8; Arica, Chile,
Mar. 11, Lima, Peru, Mar. 12-13;
Guayaquil, Ecuador, Mar. 14; Quito,
Ecuwador, Mar. 15; Bogota, Columbia,
Mar, 16, Panoma City, Panama, Mar.
18; San Jose, Costa Rica, Mar. 20; Man-
agug, Micaragua, Mar. 21; Tegucigalpa,
Honduras, ar. 21; San Salvador, El
Salvador, Mar. 23; Guatemala City,
Guatemala, Mar, 25; Mexico City, Mex-
j;‘u..ﬂnr. 26-28 and Monterrey, ;L«'Itx:'m.
pril 1,

Stuart Foster Dies

NEW YORK—Stuart Foster,
veteran band singer, died Jan.
8. Foster sang with Tommy
Dorsey’s orchestra, recorded
alone and was a singer on CBS
Radio for many years. He was
49 vears old. His wife, son,
mother, father, a sister and
three brothers survive,

Harry Wexler Dies

NEW YORK—Harry Wexler,
father of Jerry Wexler, vice-
president of Atlantic Records,
died of a heart attack Jan. 5.
His widow, another son and six
grandchildren survive.
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activities of Victor's 16 field
sales representatives. The four
district managers, who will re-
port to Allan Clark, manager of
field sales, will have full respon-
sibility for all factory sales and
promotional activities in their
areas. The men appointed as the
four district sales and promotion
managers are: Frank O'Donnell,
Eastern district, headquartering
in Chicago; Vito Blando, South-
ern district, headquartering in
Atlanta, and Bill Graham, Wesl-
ern district, headquartering in
Los Angeles.

Collins, the new manager of
promotion, joined RCA Victor
in 1966 as manager of distri-
butor relations, prior to which
time he had been vice-president
in charge of sales for the Mu-

sical Instrument division of the
Seeburg Corp. His four-year as-
sociation with Seeburg came
after 14 years with Billboard
where he was advertising sales
manager,

Finell in Wings at
Rubinstein Taping

NEW YORK — Alan Finell,
associate director of the TV De-
partment of the Harry Fox Of-
fice, was stand-in for pianist
Artur Rubinstein during a tap-
ing rehearsal for the Ed Sul-
livan TV Show. Finell, formerly
a concert pianist, played Bee-
thoven's “Piano Concerto No. 4"
with the CBS Symphony for
the rehearsal.

Executive Turntable

o Continued from page 4

Wally Amos has joined John Levy Enterprises, Inc., where
he will assist in managing and co-ordinating activities of clients,
including Nancy Wilson, Wes Montgomery and Cannonball
Adderley. Amos also will concentrate on signing and developing
new attractions. He comes to Levy from Chisa Productions and
was manager of Hugh Masekela. He previously was an agent
with the William Morris Agency. Amos will work out of the
firm's Los Angeles office.

* K* K

Billy Meshel has been appointed vice-president and general
manager of the LF Music Group. He joined the firm 10 months
ago as professional manager. Meshel, who wrote “Dear Mrs.
Appleby” and recorded it as Flip Cartridge, previously served on
the professional staffs of Hugo & Luigi, South Mountain and
Leeds Music.

* * *

Leonard Whitcup has resigned as managing director of
MusicMusicMusic, Inc. He has acquired copyright renewals of
“From the Vine Came the Grape,” “I Am an American,” and
“Please Take a Letter Miss Brown,” which he will incorporate
into Leonard Whitcup, Inc., his own publishing firm. He also
has become a partner in Myrbro Music Lts. (ASCAP).

* * *

Madlyne Alishuler has been named publicity director for
Vanguard Records. She has been with Ivor Associates, which
did publicity for the Mamas and the Papas, Bobbie Gentry,
Herman’s Hermits and Paul Revere and the Raiders. She had
also been co-ordinator of press releases at Columbia Records.

* Kk Kk

Tandy C. Rice Jr., a pioneer in artist promotion, has been
named to the newly created post of vice-president in charge of
sales for Show Biz, Inc., country music program syndication
company. Rice was formerly president of his own corporation,
Tandy Rice & Associates, Inc., a public relations and publicity

agency.
* * *

Claude Ranallo has been appointed Quebec sales manager of
Warner Bros.-Seven Arts Records of Canada. Ranallo joined
the company as promotion representative at its formation Oct. 1
from Columbia Records in Montreal.

Billboard

The International Music-Record Newsweekly
Now in its 73d year of industry service

Subscribe Now
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Top MaleArtist, and No.3 Vocal Group

(Billboard Magazine)

These are th vintage years

e—2

HANKY Pi::‘“T
SAY | e W
IS ONLY LOVE 'THINK wE'RE ALONE N

AR RS MIRAGE
: | LIKE THE WAY

GETTIN' TOGETHEF
OUT OF THE BLUE

GET ouT NOV

Starting with the taste of 'Hanky Panky'in 1966, Tommy James and The Shondells
have continued to bottle the most effervescent sound in the industry for the past
two years. In fact, their intoxicating product recently garnered them two coveted

awards: Top MaleArtist, and No.3 Vocal Group ( Billboard Magazine). -

How does that little ole’ hitmaker top all this?
By uncorking a great new single. ..

"GET OUT NOW ;s 7000

Have a taste, it's a rare blend.

KROULETTE | ) ==}

Starting to bubble on the charts
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Musical Instruments

Typical Combo Spends $5,000 for Equipment

e Continued from page I

tom-tom rather than single tom-tom. This sum doesn't include
cymbals, of course. They would, conservatively, Tun another $200.

Organ

“The group's combo organ will run $600 minimum. And they're
buying the units which offer what they call the ‘"Hammond organ’
percussive effect. Farfisa's de Iuxe model offers this effect, for
example,

“The group’s lead guitarist today will play an instrument that
costs a minimum of $300. It could be a Fender Telecaster, for this
model is quite hot today. Incidentally, the Fender Jaguar was just
as hot a year ago, and cost about $100 more than the Telecaster.
The kids will bring a Jaguar in to trade for a Telecaster—and they
want money besides!

“The rhythm guitarist today is probably playing a hollow
body bass costing no less than $400. It might be a Gibson or a
Fender Coronado, both hot brands. And if there is a fifth group
member he'll be playing another $400 guitar.

“Amps today have to be big. The kids' slogan is ‘If you can't
pick the amp up, buy it.” And they know what amp they want
when they walk in. They do our market research for us. They tell us
what to buy. All we have to do is listen. And we do.

Trend

“The piggy-back amp represents a trend which emerged in
1967, and the lead guitarist and rhythm guitarist must each have
an amp at a minimum average of $400 each. If there’s a fifth man,
that's another $400 amp. The group also has to have a p.a. system,

Wurlitzer Expands
Band Market Plans

CHICAGO — Wurlitzer's Band instruments and guitars
largest division at DeKalb, IIl., had been marketed by the com-

is taking over the marketing of
band instruments, pguitars and
related equipment. The move,
effective April 1, 1968, involves
both Martin and Wurlitzer in-
struments.

In marketing the firm’s full
line to independent music deal-
ers through the DeKalb divi-
sion, Wurlitzer is expanding the
division's sales force 50 per
cent.

“We want to capitalize on
the healthy growth of the in-
strument market,” said W. A,
Rolfing, senior vice-president,
“and at the same time increase
the company's share of the mar-
ket of pianos, organs, electronic
pianos and home stereo radio-
phonographs.”™

_I—~' { %‘F

éﬁ//mixﬂ
ELECTRIFIED

NYLON STRING
GUITAR

Exclusive new Electronic
BRIDGE PICK-UP frees
guitar top of noisy mikes
and controls, Picks up
string vibrations only'

Everything
is on Lhe
Mew Bridge!

()
g

SL-1-EL
$165.00

Brochure from: ESPANA GUITARS
Subs|diary of Euelg:lelun & lacobsan, Imc.

5 Union Sq., New York, N.Y. 10003
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pany's Elkhart division in Elk-
hart, Ind. This division will now
be devoted only to manufac-
turing of Martin and Wurlitzer
instruments,

Wurlitzer formed the Elk-
hart division in 1965 with the
purchase of 60-year-old Mar-
tin, Wurlitzer President W. N.
Herleman said the Elkhart di-
vision's sales for the year to end
March 31, 1968, will “exceed by
a large margin the best sales
year in the history of the Mar-
tin Band Instrument Co."”

Also under the supervision of
the DeKalb division are the com-
pany-owned music retail stores
in  Boston, Buffalo, Chicago,
Cincinnati, Columbus, Detroit,
Indianapolis, Kansas City, Mo.,
MNew York and Philadelphia.
These stores have 25 branch
outlets in suburhan shopping
districts.

Listed on the New York Stock
Exchange, Wurlitzer has plants
at DeKalb, Elkhart, North Ton-
awanda, N. Y.; Corinth, Miss.;
Holly Springs, Miss., and Hull-
horst, Germany.

Wholly owned subsidiaries of
the company are Deutsche Wur-
litzer GmbH in Germany; Wur-
litzer Italia S.r.l. in Italy; Wur-
litzer Overseas A.G. in Switzer-
land and Wurlitzer Limited in
England.

such as Fender's for $600. Or they may want a Vox p.a. top which
is $350 alone and speaker columns are $250 each.

“They must have mikes, of course, and they're buying good
ones. The realistic low average Erice being paid by kids for their
mikes is $65 each. Add to this the cost of stands for each member
and a mike boom for the drummer.

“And there’s a lot of green in tambourines. They run $8 each,
and each group has at least two. When the kids first started
coming in for these they asked for Salvation Army type tambourines.
We sold them Ludwig tambourines and they immediately ran their
fists through the heads, explaining they didn't need the heads. We
told Ludwig and they came out with headless tambourines. Still at

$8, of course,
Distortion

"And there are certain indispensible accessories today. All
groups must have some type of distortion unit, for example, such
as the Vox $25 distortion booster or the Fuzztone at $40.

“Even presumably inexpensive accessories like a guitar strap
add up. There are straps that run as high as $25 each!

There, Mr. Retailer, is a conservative rundown on the cost of
outfitting the typical teen rock outfit in 1968,

Darow added: "The fantastic interest in musical instruments
has dwindled from what it was, but we're doing more dollars with
fewer unit sales because of the movement of more expensive
equipment.”

The point 15 well taken for 1968.

Next week: some trends to waitch.

NEW FORMATION at several fall football games employed the Selmer
Varitone "“front four'" backed by trumpet quartet. The scene here was
at the Notre Dame-Southern California game at South Bend, Ind. The
formation was also used effectively twice at Michigan State University.

New Teisco Device Creates
Stereo Percussion Sounds

CHICAGO — W.M.L. Corp.
is delivering a new rhythm
simulation device from Teisco
which creates 10 different per-
cussion instruments and 12 sep-

arate rhythms in two-channel
monaural and stereo rhythm and
sound expansion.

The unit, called Arc, may be
plugged into any amplifier,
started at the flick of a switch,
with push button selection of
desired tempo. The unit will
automatically select a combina-
tion of instrumental sounds for
each tempo, and the musician

il

T il

SUNN MUSICAL EQUIPMENT CO. has boldly signed the Who, seen
here, to a product endorsement contract.

www americanradiohistorv com

may add, mix or eliminate in-
struments as desired.

This may be done in per-
formance without missing a
beat, Teisco officials say.

Variations

A limitless number of varia-
tions in tone, timbre and tempo
are achievable, the makers say.
Percussion instruments simulated
are the bass drum, tomtom,
conga, wood block, claves, snare
drum, cymbal, maraca, cowbell
and wire brush. Rhythms are the
waltz, jazz, slow rock, fast rock,
bossa nova, tango, beguine,
rhumba, mambo, cha-cha, ha-
banera and march—or any com-
bination of the foregoing,

Teisco claims that the Arc is
the first unit of its type to com-
bine both monaural and stereo,
Monaural volume may be
raised or lowered by using
either one or two amps. With
stereo, divergent sounds ema-
nate from each speaker, one ac-
centing the bass.

The Arc has no movable
parts, is equipped with foot
switch and connecting cords and
carries a full, manufacturer's
guarantee.

Teisco says the unit has been
given preview demonstrations by
combos and was praised.

M Merchandise Dparimert |
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RECORD RETAILERS may get
into the musical instrument ac-
cessory business with only five
and one-half feet of floor space,
using this new fixture from Targ
& Dinner, Inc., Chicago. Stocked
are reeds, strings, mouthpieces,
mutes, drum sticks, ukes, har-
monicas, metronomes and twirl-
ing batons. Information on fix-
ture and merchandise is available
from Targ & Dinner, Inc.,, 2451
M. Sacramento Ave., Chicago,
. 60647,

Selmer Varitone

Getting Recorded

ELKHART, Ind.—Selmer of-
ficials report that the Selmer
Varitone system introduced at
the 1966 Music Show in Chi-
cago is now getting considerable
attention in recording sessions,

Seven LP's have been re-
leased recenily featuring wind
instruments amplified E}r the
Varitone pick-up and amplifier
system, including three albums
by Sonny Stitt on sax, one b
Clark Terry on sax, a flute al-
bum by Moe Kauffman, a sax
album by Buddy Terry and a
Henry Mancini film soundtrack
LP utilizing Varitone amplifica-
tion of winds.

F. P. White Dies

TOLEDO, Ohio — Faust P.
White, owner of the Faust
White Music Co. here, specializ-
ing in accordions, guitars, drums
and band instruments, died in
a Toledo hospital, Jan. 2,

Born in Prodolone, Italy, Mr.
White came to Toledo in 1930
after traveling 15 years with a
vaudeville circus. He was a
writer, composer and teacher
of accordion music, holding
copyrights on basic procedures
for beginning accordion play-
ers. He produced a number of
champions in national accordion
competitions.

—— - e
]
.
-J".

A PORTABLE ELECTRIC ORGAN
for $24.95 is now available from
General Electric as part of its
expanding ‘"youth electronics'
line. The instrument is available
through the company's Youth
Electronics Marketing Operation.
It is 191 inches wide, B854
inches high and 10 inches deep.
It weighs 17 pounds. A music
book is included.
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4 Decca
releases that
are never

‘off the charts.

For good reasons. Take the portable stereo
phonograph and AM radio combination
at the left. Your customers appreciate the fact

that it has Decca quality and Decca sound,

DP 683 — $59.95*

The Decca name itself helps sell the four speed
automatic portable shown here. It also helps
sell our complete line of drums, bongos, guitars

amplifiers, and full accessories.

DP 564 —$39.95*

For your “carry-home” trade this 9 |b.
portable is perfect. Decca has many other
lightweight portables—stereo and mono.
They're lightweight in everything but sales.

DP 509 — $24.95*

To find out about this solid state
phonograph with the unusual tilt-down
front—and everything else—get in touch
with your Decca Records Representative.
He has full details about features, prices,
profits and all that stuff,

DP 733 —549.95*

*SUGGESTED RETAIL PRICE PRICES SLIGHTLY MIGHER SOLTH, SOUTHWEST AND WEST ﬁ

Decca makes the music. You make the money. AN

PRODLUCTS
For additional information write Depl, JK-10— Decca Dist, Carp,, 445 Park Avenue, New Yark City
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THECLASS OF 68

OOE TO BILLIE JOE
T SIR WITH LOYE
THﬁéHFﬂiﬁlﬂlE DREAM

and athers

K5-3556

T 'n.!'_,l..{

KS-3546

JACK
SN

TRLUE LOVE
TESTERDWY
THE EYES OF LOVE

& | DMLY HAVE EYES FOR YOU

aevd pibers

KS5-3545
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The Girl's In Love With You)

| GLORY
RAINING SUNSHINE
N nihers

K5-3542

ForLové The Gunter Kgllmann
Live For Life « If Ever | Would Leave You from* Camelat’
Look To The Rainbow from “'Finians Rainbow"
Fly Me To The Moon * What Now My Love +
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STARTS TODAY.
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A
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KS-3528  KS-3548
TRAVELIN MAN SmE | All this year you’ll be hearing a
CAL SMITH . lot of classy things on Kapp Records.
o We've made a resolution. And
unless a release isin a class above
the ordinary in its particular field
of musie, we, very simply, won’t
bother with it in 1968.

For example: look at our
sixteen newest releases. Kach one
has a reason for being. And each
one has class.

Soul, with class. Latin musie,
with class. Hawailan musie,
country music—all with class.

We think 1968 will be
a classy year. Class will
sell. Class will be in.

1o That’s why we’re going
| s | 0 make surethat
the class of '68 is on Kapp Records.

PO WAR OUE FLA  CRNCRD TR USIA P RPNRA AT RUHATA CARTE DR CARte
EARCRERID O LR PORaCPT AFFhCARD & SO RRRINA FRARICS T DO CEECS
CRIRNTE) RASTS TE VIO w0 SeDAsEc /B 500 Dd FESa0E /81 s

FCS-4249 FC5-4247
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Talent

Producer Howe Puts Electronics
Into the Grooves With Purpose

LOS ANGELES — “I'm a
firm believer that electronics has
to have a musical purpose,” ex-
plains Bones Howe, record pro-
ducer who started out in 1962
as this city's first independent
recording engineer,

Howe, whose clients include
the Association and Fifth
Dimension, feels electronic gim-
mickry must only be used if it
lends credence to the “message
of a song.”

Such electronic stimulants as
tape reverb and tape recorded
backwards find favor with the
producer, emerging as one of
the Coast’s busiest free-lancers,
Rounding out a recent client
list were the Sundowners for
Decca, Leslie Uggams for At-
lantic and the Smoke Stack

Webb Singers Set—
Dunhill to Handle

LOS ANGELES — The Jim
Webb Singers are being organ-
ized by writer - producer - ar-
ranger Jim Webb. The group,
consisting of 12 singers, will
record exclusively for Webb's
Canopy Productions. All mate-
rial will be released on Dunhill
Records. Webb, who wrote “Up,
Up and Away,” will record the
group late this month with the
first single slated for release
next month.

Unsurpassed in Quality at any Price

*
GLOSSY

PHOTOS

8¢ ¢+ 8x10

1000 LOTS

$11.95 perioo
Post Cards

8x10 COLOR

$175.00
3,000 Postcards
$120.00

Special Color
Process

A Division of JAMES J. KRIEGSMANN
165 W, 46th St., N.Y. 36 PL 7-0233

By ELIOT TIEGEL

Lightning for White Whale, In
his early days, Howe recorded
the Turtles, Jan and Dean,
Johnny Rivers and Barry Mec-
Giuire.

With costs rising due to ex-
tended length of recording ses-
sions, complicated by the yearn-
ing among the new pop groups
to experiment with sounds and
electronics, Howe feels the pro-
ducer has taken on a greater
role, “There has to be some-
one who says, ‘That's it." Artists
and arrangers lose perspective
on dates. If they know it's their
responsibility for calling a halt
to a taping, they're unsure. The

roducer’s function today is to
Ee a clearing house for ideas
and then have the guts to say,
‘Stop." You can tape past a good
performance.”

Howe chooses to record in
sections, He lays down his
rhythm track first and chooses
not to place baffles between his
musicians. “l use miking tech-
niques for separation,” he ex-
plains, Howe claims there are
“too many details to concen-
trate on” in today's market to
attempt to record everything
simultaneously,

Howe says he is weary of the
time spent in the studio by acts,
but seeks to counter the ills
by injecting a strong voice which
exclaims: “You've attained a
good performance; this is as far
as we're going to go.”

Howe began in the record
field as an engineer with Radio
Recorders in 1956, Five years
later, he joined United Record-
ing, an association which lasted

PERSONAL SERVICE TO ALL
JUKEBOX OPERATORS
AND RECORD DEALERS

AVAILABLE

A complete line of
e Pop »
R&B « Spiritual « CEW
Singles & LP's

— Plus —
e All Gold Standards e
(Oidies But Goodies)
FREE TITLE STRIPS

All Lines of 8 Track and 4 Track
Cartridge Tapes

and F-A-S-T ONE DAY SERVICE at

STAN'S RECORD SERVICE

728 Texas Street, Shreveport, La.
Call Collect (318) £22-7182

gver ride a Tijuana taxi?

M [ iy
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see ITCC for details
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one and one-half years, Then
he became the city's lone in-
dependent engineer, although
not to the pleasure of the en-
gineer’s union,

Howe was allowed to func-
tion as an independent if he was
paid by the record companies
and if union standbys were pres-
ent at his session. He credits
Lou Adelr with giving him his
first job as a free-lance engineer.
Today, Howe and Steve Binder
are co-partners in Binder-Howe
Productions, a disk-TV-film
house.

Georgie Fame

Opens Season
At May Fair

LONDON — Georgie Fame
opened a season at the May
Fair Hotel Theater here re-
cently.

For the first half he was ac-
companied by a small group
consisting of drums, sax and
guitar, with himself on piano
for two numbers. This half was
devoted to contemporary swing,
for which, at present, Fame has
more enthusiasm than ability,
The irony of “Everything Hap-
pens to me” was well pointed
and highlighted his skill with
the slower type of song.

Fame concluded this half
with “Tempo Felice,” which
suited him well and is even
more commercial than his cur-
rent hit “The Ballad of Bonnie
and Clyde,” which he featured
in the second set with an aug-
mented group.

(Continued on page 20)

Hollies to Tour
U. S. Campuses

LONDON — The Hollies be-
gin an United States campus
tour Feb. 1. It will blanket
mosi major centers of the States,
and includes a New York con-
cert date with Dionne Warwick.
1'[!]113 tour will run until March

The group will also star in
the "Hollywood Palace” and
“Dating Game" TV shows plus
small screen guest appearances
in the programs hosted by
Johnny Carson, Ed Sullivan,
Joey Bishop and Jonathan Win-
ters,

Following their States' itiner-
ary, the Hollies move on to the
Philippines, Japan and Singa-
pore,

Second Spot for

Sunshine Company

LOS ANGELES — The Sun-
shine Company, Imperial Rec-
ords artists, have signed for
their second Clairol TV and
radio commercial. The group
is set for the Joey Bishop and
Woody Woodbury TV shows
and “The Laugh In" with Rowen
and Martin, according to Bill
McEuen, head of William Mec-
Euen Productions, their per-
sonal manager,

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

U
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THE MILLS BROTHERS get a double exposure for their re-signing with
Dot Records. In top photo Count Basie, who'll record an album titled

“"Board of Directors’" with the

roup, is flanked by the Mills Brothers,

and in bottom photo Henry Miller, left, of GAC, and Dick Peirce, vice-
president and general manager of Dot, secure the deal.

Loyal Subjects Hail Queen
Nina at Carnegie Concert

NEW YORK — RCA Victor
artist Nina Simone held court
at Carnegie Hall Jan. 6 on a pi-
ano stool-turned-throne for the
houseful of cheering subjects.
The singer-pianist's performance
was delayed half an hour when
two of her four musicians went
out into the snow to recover a
stolen guitar. When they re-
turned with a replacement, Miss
Simone drifted into wandering
themes of gospel-rock, Christ-
mas carols and blues. Out of
the crowd of blends came “Little
Blue Girl,” which fired up an
eager audience on a cold, snowy
night.

Playing to an audience that
filled the hall, lined the bal-
conies and spilled onto the
stage, Miss Simone teased spec-
tators with spontaneous bits
of music that, seemingly dis-
connected, magically became
the backbone of her next num-
ber. Her protest songs were

needlessly introduced with an-
gry anecdotes of bigotry that
still managed to rile portions
of the audience to sympathetic
applause. When she got down
to the business of singing,
though, Miss Simone's *‘Back-
lash Blues™ and “Turning Point™
were powerful chants for
"Equalit;y. now!"”

Her free, run-on style over-
looked the rise and fall of ap-
plause, pressing on with trick-
ling melodies, clever improvisa-
tions and streams of jazz. Be-
tween numbers she moaned into
her piano-mike, all the while
working in and out of themes,
and once again, into another
haunting number. Her vocal
version of “This Year's Kisses,"
which ran over through several
encores on the paino, high-
lighted the evening's perform-
ance, sparking the audience to a
long, standing ovation.

ED OCHS

College Competition Slated
For Lycoming April 26-27

NEW YORK — The Seventh
Annual Intercollegiate Music
Competition, presented by the
Student Union Board of Lycom-
ing College, will be held at Ly-
coming College, Williamsport,
Pa., April 26-27. Students are
eligible if enrolled in a college
or university and are taking a
minimum of three credit hours
(Lycoming students tre ineligi-
ble). The annual affair provides
an opportunity for college vocal
and instrumental groups to com-
pete for cash awards totaling
$1,050 as well as trophies and
other non-cash prizes.

The winners of the competi-
tion will be chosen from two
categories. Instrumental groups

of less than full orchestra size
will compete one evening. Prizes
of $250, $150, and $100 will
be awarded for these winning
groups, Any style of music is
permitted except “rock and roll.”

Vocal groups, both folk and
popular, will compete on the
second night for identical prizes.

Judging the competition will
be Hal Cook, publisher of Bill-
board; Sal Chiantia, vice-presi-
dent of MCA's music division;
John Hammond, producer at
Columbia Records; William
Gallagher, vice-president at
BCA; Maynard McKissick, pres-
ident of Penn World Attrac-
tions, and Kai Winding, musi-
cian.

Lisa Minnelli Generates Much
Professional Steam in Stint

NEW YORK — Despite her
tender years, Lisa Minnelli is
the old pro on stage. She sings,
dances, struts and throws one-
liners in a fashion that would
do credit to a top vaude act
of another generation.

All these talents were put to
good use at Miss Minnelli's Wal-
dorf - Astoria’s Empire Room

opening Monday evening (8).
Miss Minnelli did three num-
bers, including the title song,
from her first A&M album,
“Debutante’s Ball,” due for re-
lease next week, She handled
the engaging lyrics of the title
song with loving care, and she
lost none of the meaning in “You

(Continued on page 20)
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Talent

Ryder, Pickett Take 82G in 7-Day Tour

NEW YORK — Mitch Ryder
and Wilson Pickett drew about
24,000 with a gross of $82,000
for a seven-day tour during
Christmas week despite snowy
weather, Top dates were the
Pittsburgh Civic Arena with an

Thanks,

Juke Box Operators,
for Demanding

Bobby
Bland’s
"'Driftin’
Blues”

from Duke LP 88
as a Sin!le.

Coming your way in
approximately 10 days . . .

"Driffin’ Blues"

Duke 432
DUKE RECORDS

2809 Erastus
Houston, Texas

attendance of 7,500 and a gross
of $28,000 and two dates at the
Surf Ballroom of Hull, Mass.,
with 4,000 attending for a $10,-
000 gross. A second Ryder-
Pickett tour is planned for the
spring by Premier Talent

Agency, which books Ryder,

Connie Smith's collection of ''The
Best of Connie Smith'' (RCA
Victor LPM 3848M; LSP 3B8485)
may indeed prove to be her best
selling album. It includes the
best of her singles, such as "'Cin-
cinnati, Ohio,"” as well as lesser
known numbers like “Then and
Only Then” and *I'lll Come
Running' that showcase Connie's
wholesome talent. "Tiny Blue
Transistor Radio” hits an upbeat
note, balanced by the melancholy
mood of *“Darling, Aren't You
Ever Coming Home?” Connie
demands a guitar that will back
her with perfect balance and
versatility. That's why she
chooses a Gibson guitar.
(Advertisement)

fever tree

IS coming

when answering ads . . . Say You Saw It in the Billboard

Signings

Charlie Rich signed with Epic
Records. His first single, “Set Me
Free” and “I'll Just Go Away,” 15
being produced by Billy Sherrill.
. . . MTA Records signed Gene
Crawford and Sharon Roberts. . .
Harle McNair signed with Tower
Records, where his debut disk is
“Stone Me One Time Gently.” . . .
Hugh Porter and the Preachers
to Victor, where the gospel group's
first single is “No, No, gﬂﬂ Is Not
Dead" and “The Whole World in
His Hands.” . . . The Saphires to
Thunder Records.

Werly Fairbum, who had writ-
ten such pop tunes as “Diamonds
and Pearls" and “Lover's Island,”
and who had recorded "I Guess
I'm Crazy"” and "I Feel Like Cry-
ing,” has returned to recording.

Clark Will Keynote

Bookers’' Conference

CHARLOTTE, N. C. — Dick
Clark will be the Kkeynote
speaker at the sixth annual
Block Booking Conference at
the White Horse Inn here Feb.
14-17. Clark will speak on “Let's
Face Facts." Entertainment will
include Paul Anka, Pieces of
Eight, Boots Randolph, Booker

He has been signed to a four-year
contract by Stan Lewis, president
of Paula Records.

Charles Knight has been signed
by Philips Records to a writer-
performer contract. He will be
produced by Herb Bernstein.

Boston Globe Jazz Festival

Ready to Roll Feb.16 and 17

BOSTOMN — The third an-
nual Boston Globe Jazz Festi-
val, under an impresario skilled
in these matters, George Wein
of Newport fame, will be held
this year again at the War Me-
morial Auditorium for two days
and three performances Friday
and Saturday, Feb. 16 and 17.

The newspaper's jazz event
is being held almost a month
later than in the two previous
years and will feature most of
the top talent in the jazz world.
This includes the big bands of
Duke Ellington and Count Basie,
two performances for Ellington
and one for Basie.

In addition to Basie on open-
ing night there will be the Afro

Latin jazz of Mongo Santa-
maria's group, the Herbie Mann
Sextet and Gary Burton working
with his quartet, Along with
Ellington’s band on Saturday
night other performers to star
are Miriam Makeba, Wes Mont-
gomery and his trio and the Jim
Kweskin Jug Band.

Saturday afternoon will see
a special Workshop for Youth
with the Ellington Band, the
Kweskin group and a big band
of young musicians who broke
things up last year, the Milford
Youth Area Orchestra. Addition-
al jazz stars will be announced
later, according to Wein, who
with the Rev, Norman J.
O'Conner, the Jazz Priest, will
serve as masters of ceremonies.

Lisa Minnelli Generates Much
Professional Steam in Stint

e Continued from page 16

Better Sit Down Kids,"” which
has been recorded by Cher. Her
opening, also from the album,
was a bouncy “Happy Times."

Her big one, though, was an
imaginatively produced “If My
Friends Could See Me Now,”
complete with costume changes,
dance routines and big blinking
eyes.

If the album can capture any
part of the excitement Miss Min-
nelli generates in person, A&M
has a valuable property.

On the minus side, Miss Min-
nelli pushes the gamin bit a
mite too hard and tends fo over-
do the humble little girl rou-
tine.

She doesn’t have to. She has

a solid voice and an unerring
instinct for the proper stage
gesture. And that's really all

she needs.
AARON STERNFIELD

T. & The M. G.'s, Amanda,
and the Showmen.

The conference will include
film and art industry representa-
tives as well as local, regional
and national agents and man-
agers. Registration fees are $17
a delegate until Sunday (21)
and $20 a delegate afterwards.
Registations should be sent to
Dave Phillips, conference co-
ordinator, at the Student Union
—Russell House at the Univer-
sity of South Carolina, Colum-
bia, S. C. Booths will cost $100
each, with the deadline for
booth reservations being Mon-
day (15). Registration, refresh-
ments, exhibits, meetings, meals,
and Talent Showcase are listed
for the inn's Convention Hall.

This year's conference will
place a greater emphasis on the
lecture field. Smith also plans
to be able to submit a new
model contract for use by
schools.

Campus
Da’reF;U

LOU RAWLS plays Chico
State College, Chico, Calif,,
Thursday (19).

The ROMAN NUMERALS
E!a}" Babson Institute, Babson

ark, Mass., on Saturday (20).
They appeared at Springfield
(Mass.) on Saturday (13).

The BACH ARIA GROUP
gives a concert at Mershon Au-
ditorium, Ohio State University
on Monday (15). The MODERN
JAZZ QUARTET plays Mer-
shon Auditorium on Wednes-
day (24).

The SERENDIPITY SING-
ERS set for Mount Mercy Col-
lege of Cedar Rapids, Ia., on
Feb. 5.

Monterey Cools It on Fests

LONDON — The board of
governors of the 1967 Monterey
International Pop Festival is in
no way connected with any of
the pop music festivals proposed
or planned in various places,
Lou Adler, co-director with
John Phillips of the 1967 Mon-
tery Festival said, “"We are not
involved with any of the other
events and at present we have
come to no decision regarding
a Festival at Monterey this

N.Y. 1o HOLLYWOOD

BY WAY OF AROUND THE WORLD!!

greatest vacation
conitest ever

see I'TCC for details

www americanradiohistorv com

year.” Adler said that Britain
and other European countries
and Australia had asked if they
might use the Monterey organ-
izational set-up and its 1967
administrators for this year's
“Monterey” festival but that
many factors had to be con-
sidered. The city of Monterey
has offered a renewed welcome
to the festival if the organizers
wish to return,

The 1967 festival funds al-
ready apportioned for charitable
purposes include a grant of
$50,000 to the New York City
Youth Board for guitar work-
shops in the ghetto and $25,-
000 for the establishment of
Sam Cooke scholarships for
young WNegroes who would not
otherwise be able to further
their musical education.

Georgie Fame

* Continued from page 16

He played organ for this
half and was in his element
with “Li’l Pony,” “Big City™ and
other numbers reminiscent of his
days leading the Blue Flames.

Sax player Lyn Dobson
doubled on flute, and did some
brilliant simultaneous flutistry
and scat singing. Derek Dods-
worth played a marvelous piano
accompaniment for his own hi-
larious version of “How Deep
Is the Ocean?”

PAUL PHILLIPS

JANUARY 20, 1968, BILLBOARD
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WHY GHOOSE BILLBORRD?

101 TOTAL PAID
@ 1963 | 1964 | 1965 | 1966 | 1967 S
21,000 21,000
26,000 | 26,000
25,000 ' 25,000
24,000 ' 24,000
23,000 i 23,000
22,000 n 22,000
21,000 21,000
20,000 20,000
19,000 _; 19,000
18,000 | 18,000
17,000 17,000
16,000 il 16,000
{5,000 (5,000
14,000 14,000
1963 | 1964 | 195 | 1966 | 1967

MUSIC/RECORD PUBLICATIONS

BILLBOARD: 26,500

TOTAL PAID CIRCULATION

(Per audited figures issued on official statement by AUDIT BUREAU OF CIRCULATIONS, June 30, 1967)

M AG AZ'HE "’B": Total Paid Circulation (T:rt;::Tﬁf:tﬁ?ETt 'p;{hl{;tee?:; o 13'02 4

MAGAZINE "("; Too Pt Crsston (s st pit 12,191
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PETULA CTLARIC

thae odlver s grass ks alwnys greener
A Bualimpg

il il Bai ik wlnedon ﬂ

PETULA CLARK —
“THE OTHER MAN'S GRASS 15 ALWAYS GREENER"

WARNER BROS.-7 ARTS WS 1713

JEREMY & THE SATYRS
REPRISE STEREO ALBUM RS 6282

THE SAN SEBASTIAN STRINGS — "THE SKY"

WARNER BROS.-7 ARTS WS 1720

BILL COSBY —
“HOORAY FOR THE SALVATION ARMY BAND™
WARNER BROS.-7 ARTS WS 1728

INSTANT
HAPPY

™

—— "‘b-# r

——

DON HD — “INSTANT HAPPY"
REPRISE STEREQ ALBUM RS 6283

THE KINKS — “SOMETHING ELSE"
REPRISE STERED ALBUM RS 6279

THE FUGS — "TENDERNESS JUNCTION"
REPRISE STERED ALBUM RS 6280
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I THINK IT'S GONNA RAIN TODAY |
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THE BONNIWELL MUSIC MACHINE
WARNER BROS.-/ ARTS WS 1732

I et &
HAMILTON CAMP — “HERE'S T0 You"
WARNER BROS.-7 ARTS WS 1737
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JiMI HENDRIX
EXPERIENCE

AXIS: BOLDAS LOVE
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JIMI HENDRIX — '"AXIS; BOLD AS LOVE"
REPRISE STERED ALBUM RS 6281

FRANK SINATRA & DUKE ELLINGTON —
“FRANCIS A. AND EDWARD K."
REPRISE STERED ALBUM FS 1024

RAMBLIN' JACK ELLIOTT — "YOUNG BRIGHAM
REPRISE STERED ALBLIM RS 65284

TRINI LOPEZ — "'IT'S A GREAT LIFE"
REPRISE STERED ALBUM RS 6285
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Radio-TV programming

WYDD-FM Moves
Jazz to Mainstream

PITTSBURGH — It's com-
paratively easy to upgrade an
ré&b or country music format.
Though the methods differ, you
can also up grade or modern-
ize Hot 100 and casy listening
formats. But how do you go
about modernizing a station
with a jazz format?

WYDD-FM modernized and
here's how the station went
about it, according to program
director Phil Brooks. “What
gave rise to the change was the
nature of the jazz product it-
self. There is very little main-
stream in contemporary jazz
being recorded. At one end of
the pole, you have avant-garde
and hard jazz. At the other end
you have commercial jazz. The
all-important middle ground,
with few exceptions, has prac-
tically dried up. We don't pro-
gram the extreme left. It is too
personal and appeals to a2 mi-
nority within the minority. Our
problem was that we simply did
not have enough mainstream
material to draw upon.”

All this, inspite of the fact
that WYDD-FM has a large
and excellent library, much of
which can't be replaced when
it wears out. Basically, the sta-
tion also wanted to up date its
image. So, management began

studying Hot 100 Chart records
and came up with the conclu-
sion that lyrics, musicianship,
and presentation had matured
a lot in 1967. Some of these,
it was decided, would fit in the
format.

S0, the station “broadened its
music spectrum” so that lis-
teners could hear Petula Clark,
Dusty Springfield, and Ed Ames
along with Oscar Peterson, Al-
mad Jamal and Sonny Stitt.

“Let me emphasize,” Brooks
said, “that the easy listening and
top 40 entries comprise but
25 per cent of the music make-
up. Furthermore, we do not
necessarily play a record from
the charts because it is hot. For
instance, we prefer Petula
Clarks’ records of “Imagine” or
“Lover Man" to her current
chart tune. Another example:
Our nightside personality Tony
Mowod was playing “Look of
Love” two months before it was
discovered by the other sta-
tions in the city.”

The new blended format
seems to be doing well. Brooks
said that billing has doubled in
the last quarter of 1967 and
“we have added 75 completely
new accounts to the advertising
roster. Mail pull from promo-
tions has trebled.”

TELEVISION REVIEW

Revere Show Rides
High on TV Trail

NEW YORK—Dick Clark’s
“Where the Action Is" was a

good show that eventually
faded, even as pgood shows
must. But Clark obviously

thought he had a good thing
in Paul Revere and the Raid-
ers. This combination came up
with another winner in “Hap-
pening '68," which bowed here
on ABC-TV last week.

The half-hour show is hosted
by Revere and Mark Lindsey
(the key man of the Raiders)
and they did a good relaxed
job of whipping together such
ingredients as the singing team

of Boyce and Hart; competition
between a band from Tucson
called the Lewallen Brothers and
a Seattle band called Hunger
with Dino, Desi and Billy serv-
ing as judges; and a guest in-
terview bit with Joey Bishop.
~ It's not a bandstand show;
it’s a variety show of sorts. The
band contest should be a big
audience builder. The semi-
finals are Jan. 28. Winning band
pets a record contract with
ABC Records, A little more
music and a little less inter-
viewing would be more to my
favor. But, at any rate, this
show should jell as the best new
national show for teens.

CLAUDE HALL

TELEVISION REVIEW

‘Entertainment’ on

ABC Is Just That

NEW YORK—Record artists
appearing on ABC-TV net-
work's premicre of “Operation
Entertainment” Friday night (5)
were guaranteed virtually two
captive audiences—marines at
the military camp where the
show originated and all their
relatives at home on TV.

The first show came out of
Camp Pendleton in California,
and the sound was surprisingly
good, considering it was taped
outdoors. The music was good,
too. Vikki Carr was the first
performer of note, doing “Let
It Be Him.” The mini-skirted
Lennon Sisters did “Sunny™ and
“I Will Wait for You" for a

24

hero sergeant in the audience.
The Checkmates Ltd. then
came on with a dynamic per-
formance. Miss Carr came
back with “Can’t Take My Eyes
Off You,” strolling through the
audience of marines. The show
ended with “Halls of Monte-
zuma,” but the marines didn't
mind the corniness. All in all,
the show no doubt did score
well. 1 doubt that any com-
mercial ratings measure could
portray its impact on the av-
erage person, It was also a
good showcase for record tal-
ent. Jack Shea directed; Ruth
Goldberg was talent co-ordina-
tor. CLAUDE HALL

SOMEBODY GOT MARRIED and it's easy to tell who. On the scene, top row from left: Dee Dee Sharpe,

Atco: Alex Araco, Chip's; Matty Singer, ABC; Kenny Gamble, Gamble; Larry Cohen, Jamie/Gu
3 Eddie Warhoftig, Broadway Record th

i Lost Nite;
Croen,, trlmsan and Los M Mercury: Chuck Fly, Hugh Masakela Enterprises;

Schulman; Weldon McDougal, Motown; Jerry Butler,

en; Jerry

op; Al Melnick, A&L; Steve

Alan Lott, Universal: and Barry Abrams, A&L. Middle row, from left: Bunny Siegler, Cameo-Parkway; Leon
Hgfl}, Huff-Gamble Fmdu-::tiungg Kae Williams, WDAS; Hy Lit, WIBG; Cynthia and Joe Tamburro, WDAS;
Harry Rosen, Rosen Distributors; Ernie Santone, Chip’s. Kneeling in front: Harold Burnside, Marnel,

and Georgie Woods, right, WHAT.

PERSONALITY PROFILE

Tyler Keeps WIBG Music Alive

PHILADELPHIA “T've
always felt that the listener was
more sophisticated than most
radio people gave him credit
for being,” said Dean Tyler,
music director of WIBG. “I
always felt that the listener
wanted to hear more than just
a few records repeated over
and over."

This was Tyler's explanation
of why some top 40 radio sta-
tions may be dropping in audi-
ence ratings. “Top 40 radio can
get very dull,” he said, adding
that top 40 radio might be get-
ting so dull that listeners are
having to go to talk radio sta-
tions for “therapy.”

Too, he felt that many easy
listening stations today were
doing what top 40 used fo
years ago—promoting, playing
records more for sound than
sales—and perhaps some top
40 audience had drifted to these
stations,

“l don't know what the an-
swer is. But I think that, at
Wibbage, young adults are re-
ceiving a broader range of
music than they get on most
top 40 stations. , . . Perhaps
that's why we do well here.”

He also pointed to three
“big pluses” WIBG has — Joe
Niagra, Hy Lit and Bill Wright.

WIBG had no top 40 com-
petition in the market until a
year or so ago. Even so, Tyler
felt that if the competition had
made inroads, it was only be-
cause of “what we're not do-
ing.” In the case of Wibbage,
Tyler tries to attempt a bal-
ance between oldies and new
records. If the station has a
fault, it could only be that the
new records are emphasized
enough. “Unless [ preview a
record, which means that it will
get fairly heavy play, the dee-
jays are at lhberty to play or
not play as often as they like
any given new record. This
could mean that, after they
tire of it personally, they won't
play it much at all.” As a result,
according to Tyler, “we go on
many new records, but nothing
happens to them. While, in an-
other market, one of these rec-
ords will get leaned on . . .
played heavier , . . and become
a breakout record there.”

Control

It's basically a matter of con-

trol; his philosophy seemed to

www americanradiohistorv com

be for control. Still, he was also
for the broader spectrum of
music. He said he'd picked
“Kites Are Fun" for only one
reason—programming. He hadn’t
expected the record to become
a nationwide hit, he'd picked it
for wvariety., The same with
“Skip a Rope,” by Henson Car-
gill. “You have to keep radio
refreshing, which is one of the
things Joe Niagra is a master
at. He makes a record exciting,
it's as if every record is a mil-
lion-seller to him."”

This doesn't mean that a ra-
dio station has to play 80, 90
or 100 records, he said. But
he did feel there was room for
10-12 new records each week.

“¥ou can still reach the teens
by playing the top few records
over and over . . . but eventu-
ally this sort of thing will lose
you ratings.”

Started With WAMS

Tyler, 34, started in radio
with WAMS in Wilmington,
Del., while attending Rutgers.

(Continued on page 30)

)

KBBQ DEEJAYS welcome Liberty Records artist Jimmy Bryant to the
Burbank station's studios. From left: Sammy Jackson, star of "No
Time for Sergeants' TV series and newest deejay on the 10,000-watt
country station; Bryant, and Larry Scott. Seated at work is Bob
Jackson, Bryant was one of the stars who appeared in a live show
sponsared by KBBQ, which serves the Los Angeles area.

KBUC-FM Makes Debut—
Plays Country Music Only

SAN ANTONIO — KBUC-
FM, a 24-hour stereo opera-
tion, went on the air Dec. 31.
Like its AM counterpart —
KBUC—the FM station pro-
grams only country music. Tom
Turner is president of KBUC;
Harrell Banks is general man-
ager.
KBUC-FM simulcasts the
AM programming during the
day. When KBUC goes off the
air at sundown, however, the
programming shifts largely to

album cuts in order to take
fuller advantage of the stereo.
Al Miller hosts the 6-midnight
chores on KBUC-FM and Reed
Allen takes over midnight to
6 a.m.

The KBUC format centers
on a “Hot Hombre 31" records,
plus around 45 extras and up-
and-comers along with a fea-
tured LP of the week, a pink
hit, and a heaping of country
oldies. Jim Clemens and Dale
Eichor are co-music directors.
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(3]) PETERS INTERNATIONAL
¥ SHOPS THE RECORD MARKETS
OF THE WORLD . . .

Foreign records represent the fastest growing market in the music in-
dustry, because your customers are now looking beyond national borders
for new musical experiences. Also, millions of Americans are buying foreign
recsurds as a way of maintaining cultural ties with their traditional homelands.

atisfy this burgeoning demand for overseas pressings through P/I's
world-ranging collections — North African, Arabic, Greek, Indian, Italian, ENGL AND IRBL‘R‘IT 9
Spanish, to name a few. Thousands of the latest classical, jazz, popular and _—tl 1;““;\
folk titles, both singles and albums, from Europe, the Middle East, North I-I- Al‘( 6@&& n
Africa, the Far East and Latin America. These are original pressings in their FRANCE
original packaging.
I b"n"-;e are the sole U.S. distributors of EMI-Odeon and 30 other major record
abels.

Parlophone « Toshiba . Waverley . Ducretet-Thomson. . Voixduliban . Regal Pathé . Odeon . Cairophone
Write or phone for free information and our latest catalog checklists.

0316-PL: NANA MOUSKOURI
SINGS HADJIDAKIS — one of
Greece's top vocallsts sings
compasitions of ane of
Graeca's top composers.
Mono.

MOCE 1062: MUSIC OF SALIL
CHOUDHURY — various
outstanding artizsts (vocals
in Bengall) with instrumental
accompaniment. Monao,

MOCE 1061: THE BEST OF
SACHIN DEV BURMAN —
Sachin Dev Burman [vacal in
Bengali} with orchestra. Mono.

% OMCGA 69: AT NOON —
nriflnni vocals and
instrumentals composed and
:nndmtadﬁy Stavros
Xarhakos. Mano.

0916-PL

X 6135; HELLESPONT: GREEK
FILM MUSIC — "new wave"
music composed and
conducted by Stavros
Xarhakos (Instrumental).
Mono.

GREEK FILM MUSIC

i E—=

STAVROS XARHAKOS

: MOCE 1066: SONGS OF TAGORE
N BN — Hemanta Mukherjee (vocal

r in Ben,gnn‘} with instrumental
® accompaniments. Mono.

EX 6142: FOR GREEK
COLLECTORS — ten original
vocal & two instrumental

wa  compositions featuring

i Eupurnr Greek vocalists.

4 rchestras conducted by the
. composers (Hadjidakis,
Xarhakos, Zambetas and
others). Mono.

MOCE 1064: RAGA BHAIRON;
RAGA PILU; RAGA BHUPALI —
sung by Swami D. R.
B Parvatikar. The Raga Bhupali
=8 features the ancient, rarely
s racorded :;warama-nd’:!,
o ancestor of the clavichord.
Maong.

SX 6135

CLP 3578: S0NGS FOR GREEK
TH LOVERS — music by Mikis
. Theodorakis. Greek vocalists
GREEN  and orchestra conducted by
SO the composer. Mono.

MOCE 1067: SONGS TO
REMEMBER — Sandhya
Mukherjes & Hemanta
Mukherjee (vocals in Bengali)
with instrumental
accompaniments. Mono.

SX 6172: THE GREEK S0UND
" — sixteen instrumental

S5 compositions by Mikis
QRS Theodorakis. Conducted b
the composer and pia ¥
a Laikee epsemble, Mono.

MOCE 1058: RAGA YAMAN;
RAGA BAIRAGI-BHAIRAY —
Mlaz Ahmed Khan & Fayyaz
Ahmed Khan (vocal) wi
Mohammed Ahmed (tabla).
Mono.

MOCE 1067 MOCE 1058

Peters International stocks over 100 different
Indian LPs, most of them available only as P/I im-
ports: they are not available on any domestic labels.
This is the most extensive collection of Indian titles
in the U.S. — classical instrumental and vocal, folk,
popular, music of Tagore, complete collections and
anthologies.

Here is a partial list of Indian artists in the P/I
library: Ravi Shankar, Ali Akbar Khan, Vilayat Khan,
Nikhil Banerjee, Bismillah Khan, Subbulakshmi and
many others.

New releases are issued monthly. All records are
shipped to us by AIR. We guarantee prompt delivery
of all your orders.

Write or phone for our 6 page Indian catalog.

Greek music has aroused the enthusiasm of rec-
ord collectors all over the country. Bouzouki, ““New
Wave," original film music conducted by the com-
posers, folk and popular—Peters International has
them all, available only as P/l imports. Every major
contemporary Greek composer is represented — )
Theodorakis, Hadjidakis, Xarhakos, Zambetas, Ples- |
sas, Isitsanis.

We maintain the most extensive catalog of origi-
nal Greek recordings in the U.S., both vocal and
instrumental. Over 200 different LPs and over 500
singles and EPs.

Write or phone for our complete Greek catalog

wwWw americanradiohistorv com
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Radio-TV programming

WMCA Again NY Singles Champ

NEW YORK—WMCA has
again been rated the major in-
fluence on sales of singles rec-
ords in the New York area,
as well as the Newark markets.
Billboard's latest Radio Response
Rating survey of the nation's
major radio-record market
showed the rock 'n’ roll station
with quite an advantage over
WABC. Gary Stevens of WMCA
was the No. | deejay influ-
encing teens and young adults
to buy singles, indicative of a
commanding audience as well
as ability to persuade the audi-
ence to buy product. Bruce
Morrow of WABC, however,
came in a close second to Ste-
vens in the deejay category.

WNEW was the dominanit
factor, as it has been for years
in influencing sales of albums.
But surprisingly WHN has made
strong strides with the musical
demise of WNBC and WCBS.
William B. Williams was the
major deejay influencing sales of
albums, indicative of a large
audience of young adults and
adults, and Jim Ameche of
WHN was a fairly distant sec-
ond. In Newark, WVNJ was
the major station influencing
sales of albums, followed closely
by WNEW. But William B.
Williams had an even stronger
first place position in the dee-
jay category.

The RRR survey informa-

O e O BGOSR YTSTGUE U BN

WOR WILL GO ROCK FOR
FEW HOURS ON WEEKEND

MNEW YORK—Would you believe the city's No. 1 talk station—
WOR—is going rock 'n” roll. Well, it is for a few hours each
weekend, anyway. The modus operandi is several radio shows Sat-
urday and Sunday keying on Billboard's Hot 100 Chart, the Easy
Listening Chart, and the Hot Country Singles Chart. Robert Smith,
general manager, said he would call the programs the "WOR Hit

Parade.”

It's all part of the station’s drive to make available all type of
information to the public, he said. Starting Saturday at 11:15 a.m.,
the Easy Listening hits and the major hits of the country field will
be unveiled. On Sunday 11:15 to 4 p.m., the station will unveil
backwards the top 100 selling singles, as researched by Billboard.

B 00 3 O AT 000 0 O TG 1

Jazz

Last Weeks on
Week Week TITLE, Artist, Label B Humber Chart
L DAY IN THELIEE -....coiiinnmimi b armpsisears 16

Wes Montgomery, ASM LP 2001 {M); SP 3001 (5)

2 2 ABBPELE oonuociviimnnuninimniiis 15
limmy Smith, Verve V 8705 (M); V6-B705 _:5}

3 3 BEST OF WES MONTGOMERY .. .. .. S P T |
Verve V B714 (M); V&-B714 (5)

4 4 GROOVIN' WITH THE SOULFUL STRINGS . ... ... .. 8
Cadet LP 796 (M); LPS 776 (5)

5 5 74 MILES AWAY . ... .. .. e M e e
Cannonball Adderley, Capitol T 2822 (M); 5T 2822 (5)

b 6 ALLIGATOR BOOGALOO ... ... ..................... 16
Lou Donaldson, Blue Note BLP 4263 (M); BLP B4263 (5)

7 BT IR s e S e e . 8
Ahrmiad Jamal with Vaices, Cadet LP 792 (M); LPS 792 (5)

8 E SRR e Riihse el e ee e ] B
Gabor Szabo, Impulse A 9146 [M); AS 9146 (5)

9 9 WAVE .. . . : 14
Antonio Carles Jobim, A&M 2002 [M); 5P 3002 (5)

10 11 BEST OF JIMMY SMITH . b

Verve V B721 [M); V&-B721 (5)

11 12 JOURNEY WITHIN THE CHARLES LLOYD QUINTET .. ... . 3
Atlantic 1493 (M); 5D 1493 (5)

12 13 DYNAMIC DUD ........... ..c0o'iiivenrinenn, .. .36
Jimmy Smith & Wes Montgomery, Verve V B&78 (M);
V&-BATH (5)

13 16 SERGID MENDES & BRASIL 66 ... . e | |
AEM LP 116 [M); 5P 41148 (5)

14 14 A CERTAIN MR. J0BIM .. .... e e e e . 2
Antonio Carlos Jobim, Warner Bros, W 14899 (M); WS 1899 ([5)

15 15 SWING LOW, SWEET CADILLAC ._..... ... ... .. . ... .9
Dizzy Gillespie, Impulse A 9149 [M); AS 9149 (5)

16 10 DANCING IN THE STREET ................ .........13
Rameey Lewis, Cadet LP 734 [M); LPS 794 (5)

17 I RN . s i b B A TS 5
Milez Davis, Columbia CL 2732 (M); CS 9532 (5)

18 — BURT BACHARACH: REACH ouv . .. .. _. ... .. .. |
ASM LP 131 (M); 5P 4131 (5)

19 — HUGH MASEKELA IS ALIVE AND WELL AT THE WHISKEY 1
Uml 3015 [(M); 73015 (3)

20 20 EXPRESSION ... 14

John Coltrane, Impulse A 9120 (M); AS 9120 (5)
Billboard SPECIAL SURVEY For Week Ending 1,/20/68

LP'S

28

tion, compiled and copyrighted
by Billboard, is available only
through Billboard’s Record Mar-
ket Research division.

King's Brown
Buys WJBE

KNOXVILLE, Tenn.—James
Brown, King Records artist, has
bought WIBE here and will put
the daytimer, 1,000-watt station
on the air Jan. 15 with an r&b
format, Brown is president of
the station; Gregory Moses is
vice-president. Al Garner, for-
merly program director of
KYOK in Houston, has been
named general manager. His
program director will be Al Jef-
ferson, also from KYOK,

Brown paid $75,000 for the
operation, which had gone
bankrupt under previous man-
agement, said Moses. “It was
a good investment. We hired the
best deejays we could get and
spent a lot of money on new
equipment. We hope it's the
first of seven James Brown radio
stations.”

He said that Brown had been
trying for some while to get
into the radio business. . .“it's
a business he knows."”

Liberty Ties in
Extraordinaire
Tour in Pitch

LOS ANGELES — Liberty
Records will take advantage of
a cross-couniry concert swing
by the Pair Extraordinaire (with
Bill Cosby) to launch an ex-
ploitation campaign on _behalf
of the artists.

The Pair (Carl Craig and
Marcus Hemphill) are appearing
in sole support of Cosby at 25
concerts through Sunday (28).
They are also booked at the
New Frontier Hotel in Las
Vegas, Feb. 6-20, and Harrah's
Club in Lake Tahoe, Feb. 25-
March 20,

Special promotional materials
for use in each concert city will
be released to coincide with the
Pair's appearance. In-store ap-
pearances and other special
events will be developed by
Liberty field personnel. Concert
locale displays will feature their
LP covers, and catalog flyers
will be distributed to audiences.

Middleman Named

Kenin’'s Assistant

NEW YORK — Sam Mid-
dleman has been appointed as-
sistant to Herman D. Kenin,
president of the American Fed-
eration of Musicians succeeding
Phil Fisher, who will retire on
Feb. |. Middleman will head-
quarter at Local 47 in Holly-
wood, Middleman has been
Fisher's assistant since 1964.
John Dumont will be Middle-
man's assistant. Middleman i1s
a violinist and Dumont an alto-
soprano saxophonist.

KSPA Now KQIQ

VENTURA, Calif. — KSPA,
which provides country music
to Ventura and Oxnard listeners
19 hours a day, has changed its
call letters to KQIQ with ap-
proval of the Federal Com-
munications Commission. Sta-

tion is located in nearby Santa
Paula.

www americanradiohistorv com

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Frankie Crocker and Rocky G
resigned u week or so ago from
WWRL. the r&b powerhouse op-
eration in WNew York, and now
there’s a strong rumor they'll be
joining KGFJ, Los Angeles. . . .
Jim Tate, after a brief stint with
WNEW in New York, returns to
Philadelphia to join WPEN in a
1) am.-2 p.m. sloi; he'd been
previously on WIP in Philadelphia.
Here's how Detroit shapes up
according to an Oct.-Nov, Pulse:
6-10 am. WIR 27; CKLW 17;
Wwl 11; WKNR, WILB and
WCHB B each. 10 am.-3 p.m.
CKLW and WIR tied with 14
each; WWJ 13; WKNR 11. 37
pm, CKLW 24; WKNR 17;
WIR 13, 7-midnight CKLW 30;
WKNR 20; WCHB 8. Paul Drew,
program director of CKLW, has
done an excellent job with the
station. . Elmer Hinkle, 74,
in show business since 1925 when
he was on WLW with George
Ross as the “"Hink and Dink"” team,
died two weeks ago in an Oxford,
Ohio, hospital. More recently. he
headed Hink and his Melodiers
music  group. Jim (Bob
Bacon) Morrison, formerly an-
nouncer with CFCB in Corner-
brook, Newfoundland, has taken
over the chores of program di-
rector and assistant manager of
CKNB, Campbellton, N, B.,
Canada.

* * %

Alan R. Bishop has been ap-
pointed station manager of 5,000-
wait WYAB in Virginia Beach,
Va.; he'd formerly been produc-
tion director of WNOR, Norfolk.
Bishop will handle an afternoon
drive-time show for WVAB. . . .
General manager Thomas Arm-
shaw reporis that WPET in
Greensboro, N. C., is program-
ming country and pospel music
full-time and needs singles, al-
bums and promotional material.

* * %

Dale Allem at WLYV in Fort
Wayne, Ind., has been upped to
music director; Bob Barnes, 7-
midnight personalily on the sta-
tion, was injured in a traffic acci-
dent and 15 now in the Hunting-
ton County Hospital. Weekender
Johnny Robin is filling in for
him on the air. . . . Judi Jones
has replaced Shelley Andrews as

talent co-ordinator of the “Mike
Douglas Show.” which originates
from KYW-TV, Philadelphia, She'd
been associated with the “Clay
Cole Show" on WPIX, New York,
in the past. . . . Thomas J. Knoti
has been appointed producer of
Group W specials; he’d been with
WBZ-TY in Boston and one of
the specials he produced and di-
rected there was a series of prime-
time shows on “The World of
Arthur Fiedler."

* Kk *

Michael Corriveau of CFLS,
24 Trans-Canada Hwy. East, Le-
vis, Que., needs singles of rock
and r&b., Says the need 1s
urgent. . . . Cal Milner has been
named to the new post of man-
ager of group operations for Tracy
Broadcasting, which owns KGF],
Los Angeles r&b station; KDON
in Salinas, Calif,; WFEC in Harris-
burgh, Pa.; and WGIV in Char-
lotte, N. C. He'd been program di-
rector of KGFJ. . . . Bill Hessian,
a broadcast sales executive with
more than 20 years experience,
has been named station manager
of KOY, Phoenix; he'd been gen-
eral sales manager of WDAU-TYV,
Scranton, Pa., and replaces Jim
Ross, who becomes general man-
ager of KOY.

* *

John D. Yoties 15 the new pro-
gram director of WGLI, Babylon,
L. I, replacing Gordie Baker,
who'll retain a daily air show but
warns “as soon as I have sold
my home I'll be moving to the
land of the hula girls—Hawaii,”
WSAF-FM in Sarasota, Fla.,, has
bowed a nightly jazz show called
“Session” with Steve Shaw as host.
Charles A. Stewart, president of
the station, says that “all promo-
tonal albums received by Shaw
will be aired and plugged.”

* % *
Jim Beatty assumed program
director chores of WWOK in

Charlotte, N. C., as of Jan, I;
he'd been music director of the
country station the past three
yvears and says “it certainly is
pood to be moving up.” By the
way, WWOK celebrates 13 years
on the air Jan. 20 with a gigantic
couniry music show headlined by
Marty Robbins and Sonny James.

CELEBRATING ITS FIFTH ANNIVERSARY with a beer and pizza party
for clients, advertising personnel, and record distributors is KRAVY-FM,
Tulsa, Okla. The Easy Listening station was one of the first full-time
stereo operations in the area. From left, manager Carl Smith, program
director Bill Miller, president George Kravis, and John Rogers of Big
State Record Distributors.

More will
LIVE

HEART FUND

the more
you GIVE

JANUARY 20, 1968, BILLBOARD


www.americanradiohistory.com

New mind-bending single by

THE YOUNG ELECTRIC
SYCHEDELIC HiPPiE
FLIPPY FOLK & FUNKY
PHILOSOPHIC TURNED

ROOVY 12 STRING
BAND

...and that’s just the title...wait’ll you catch the lyrics!

2082

b/w TAKE YOUR LOVE
PRODUCED BY BARRY MANN & GORGONI FORR OUR PRODUCTION COMPANY
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Radio-TV programming
Tyler Keeps WIBG Music Alive

o Continued from page 24

military service, he worked for
KENS, San Antonio, then re-
turned to Wilmington to work
for WILM. Receiving the op-
portunity to work at WIBG, he
joined the Hot 100 format sta-
tion. After a while, he returned
to WAMS, then rejoined WIBG
about three years ago. He was
mostly an on-the-air or on-cam-

He also studied at the University
of Delaware. The topic—vet-
erinary medicine. Then he
joined WDEL-TV in Wilming-
ton. Then to WBOC, Salisbury,
Md., where he worked on radio
and TV. He worked at WSBA-
TV in York, Pa., before a stint

with an advertising firm. In ., personality until recently.
His sideline activities include
. working two-to-three nights a
sllaﬂmg '68 week in a local over-21 clubs.
His music director philosophy
a . " is to listen to every record, “1
With 3 Big Hits! figure that if somebody has put
the time and sweat and aggra-
vation into a record, the least
I can do is to listen it it.” He
]ﬂhll ﬂﬂh&l’li even takes records home, lis-
tening to them most of the
r " night. As a result, Tyler is one
10 BE MY GIRL of the most respected music di-
Duke 429 rectors in Hot 100 radio.
*
- Edwin L. Dunham
Joe Hinf