Bi,

Col.,Cap., Decca Prep
Cassette Mart Entry

By HANK FOX

NEW YORK — The casselle
system will go into direct com-
petition with the 8-track con-
figuration as three of the major
record companies are readying
their entrv into the casselte reel-
to-reel market.

The official line at Columbia,
Capitol and Decca Records is
that they are “considering” the
market, but  Billboard has

learned that two of the majors
are actively soliciting bids for
cassette  duplication and the
other 15 purchasing its own cas-
sette duplicating equipment. Co-
lumbia and Capitol are not com-
mitted to any system, as both
market 4 and B-track cartridges.
And while Decca currently du-
plicates only 8-track cartridges,

(Continued on page 61)

LB) Rule Foils Investment
Invasion by U.S.in Germany

By OMER ANDERSON

BONN — West German disk
executives believe that President
Johnson's curbs on U, S. invest-
ment in Europe have spared
the German market from a mas-
sive  American invasion.

German trade circles report
that at least two record proj-
ects for Germany were in the
final planning stage when Presi-
dent Johnson lowered the invest-
ment ban, and a number of
expansion projects were contem-
pluted by U. S. firms already
established in Germany.

RCA Victor has been re-
ported intending to establish a

German company and engage in
Cierman production. United Art-
ists had under consideration the
establishment of a German
operation,

CBS has been expanding its
German operations with  the
building of modern facilities in
the Frankfurt area, including a
pressing plant, This expansion
program has now run afoul of
President  Johnson's  spending
curbs,

Liberty Records is in some-
what the same situation. Liberty

(Continwed on page 48)

Motorola to Build Units for
PlayTape in VW Cars Here

i NEW YORK—Motorola, one
‘of 'the pioneers in the develop-
“ment of the B-track tape CAR-
tridge configurztion, is expected
" 10 go into 2-track PlayTape car-
tridge production ior domestic
sales in the Volkswagen auto-
mobile.
‘o According to highly reliable
sources, Motorola will build the
player for Frank Stanton's Play-

Tape operation. Although Mo-
torola is heavily involved in 8-
track manufacturing, this move
marks its first departure from
its exclusive commitment for the
R-track configuration. An-
nouncement of its tie-in with
PlayTape is slated for Feb. 1,
although a Motorola spokesman
refused to comment.
(Continued on page 61)
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Glory Payoff Lures Rockers to
Rock-BottomPaying NY Clubs

NEW YORK — The rock
music night club scene in New
York is a puradox. It's the hig
time but it's not the big money.

While New York may rank
as the top city for a rock group
to be heard and seen in, its pay
scale in clubs 15 aboul the low-
est in the country. However, the
importance and prestige of a
New York night club engage-
ment are enough to attract the
yvoung rockers who hope it will
be a springboard 1o more money

Long-Run

NEW YORK — Records are
hanging on the playlists of sev-
erol of the nation's major Hot
100 format radio stations . . . In
some cases up to 12 weeks,
Most program directors give as
the reason why these records
are being kept on the playlist
that they're still selling n thal
particular market.

By MIKE GROSS

through subsequent bookings in
concerts and one-nighters.

To make a New York night
club  engagement  financially
feasible, many groups are lin-
ing up multiple bookings in ad-
jacent areas. ABC Records’ the
Candvmen, for example, have
been set for a week's engage-
ment at the Electric Circus start-
ing Tuesday (6). On the week-
end preceding their engagement
at the Lower East Side disco-
theque, the group will play The

Records Fi

By CLAUDE HALL

he'd ordered a re-survey last
week of record stores on four
records “because they'd dropped
off the national chart, but
secmed to be still selling here.”
One of these was “Summer
Rain,” by Johnny Rivers on Im-
perial Records, which Rook
said was still selling quite well
in Chicago. The Rivers record

Action House in Long Island.
Their weekend booking will net
them more than their six-day en-
gagement at the Electric Circus
but it helps make their date In
New York proper possible,
Larry Curzon of the William
Morris Apency says that this
system of “jigsaw booking” pat-
terns is a test of an agency’s
ability to get interesting, crea-
tive and f[inancially rewarding
bookings for its clients. The
(Continued on page &)

Il Airwaves

The fact that records seemed
to be lasting longer has been
noticed by Paul Drew, program
director of CKLW in Detroit.
Drew said that much of the
new product being turned oul
at present “doesn’t catch my
fancy. We could find a lot of
records that would wind up
number 18 or 19 on the play-
list, but it's difficult to find

John Rook, program director
of WLS in Chicago, said that

MIDEM Plans Int'l
Trade Show for U.S.

By MIKE HENNESSEY

CANNES. France—Bernard Chevry, MIDEM
organizer, plans to hold an international record
and music publishing trade show in the United
States either in the summer of 1969 or the
spring of 1970,

He disclosed this as the 1968 MIDEM drew 1o
4 close here Jan. 27. The third annual MIDEM
will be held here Jan. 19-26, 1969,

A roundup of music trade opinion this week
held that MIDEM can continue to operale suc-
cessfullv as an international music business forum
and us a market for product and talent, but thal
urgent attention must be given to the improve-
ment of gala presentation. After the French
fiasco, followed by an even more disastrous
British night, it was the general opinion that
evening shows must have the participation of top
artists and a highly professional production.
Chevry plans to limit galas to four during the
week, cach one running for 90 minutes instead
of two and one half hours. He added that Brazil.

(Continued on page 1)

had been on the WLS playlist
10 weeks as of last week.,

one that will go top hve.
(Continued on page 26)

A girl named Judy is No. 1 for John Fred and His Playboy
Band while they ride the top of the nation's charls their
hit single, “Judy in Disguise” (Paula 282). This week the
group will make its TV debut on all principal networks via
three of America’s most popular variety shows. “ludy’ was
taken from the Paula album, “Agnes English™ (LP 2197),
which is moving rapidly up the LP charts. (Advertisement)
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Jack Jones
The dynamic new Victor single
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San Remo Performers and Songs

Feb. 1 to 3

(See San Remo Song Fest Story on Page 46)

SONG TITLE, (English Title) Composer

“GLI OCCHI MIEI* (My Eyes), by Mogol-Donida
"CANIOMNE" (Song), by Don Backy-Mariano
"DEBORAH" (Deborah), by Pallavicini-Conte

"DA BAMBIND'' (As a Child), by Pradella-Angiolini
“PER VIVERE" (To Live), by Nisa-Bindi

LA WITA" (Life), by Amurri-Canfora

L& SIEPE' (The Hedge), by Pallavicini-Manara

“LE SOLITE COSE" (The Same Old Things),
by Pallavicini-Donaggio

“STAMOTTE SENTIRAI UMA CANIOME' (Tonight
You'll Hear a Songl, by Querclo-Bracardi

“LA VOCE DEL SILENIIO" (The Yoice of Silence),
by Isala-Limiti-Mogal

"UN UOMO FIANGE 50L0 PER AMORE' (A Man
Only Cries for Love), by Gaspari-Mazzecchi

"CASA BIANCA" (White Home), by Don Backy-LaValle

"LE OPERE DI BARTOLOMED'' (Bartclomes’s
Deeds), by Bardotti-Cini

“IL POSTOD MID™ [(My Place), by Testa-Renis

PUBLISHER

RICORDI

CLAN (LEQGNARDI)

RIFI

FULGINEA (CAMPI) RIFI
ARISTOM RIFI

CURCH

VOLE DEL PADROME

CURCH

ABERBACH

PICCHID ROSSD/ADRIATICA
(SUGARMUSIC)

DURIUM/ARISTON
CLAN (LEOMARDI)

RCA-ITALIANA
RCA-ITALIAMA

JINGERS (Label]

Wilma Goich (RICORDI), Dine (RCA-ITALIANAL

Milva (RICORDY, Adriano Celenfzno (CLAN CELENTAND:
Wilson Pickett (ATLANTIC RIF1), Fausio Leali (RIFI)

| Giganti [RIFI), Massima Ranieri [CGD)

Iva Zamicchi (RIF1), Uda Jurgens (DURELM)

Elia Gandolfi [CEMED/CARDSELLD), Shirley Bassey
{Ua/CEMED-CAROQSELLD)

Al Bano (EMI-ITALIANA), Baobhie Genfry
[CAPITOL/EMI-ITALIANA)

Fing Donaggio [EMI-ITALIAKAL, Timi Yure
(LIBERTY /BELLDISC)

Gnnarila Spinaci {PHONOGRAM), Yoko Kishi
(FONIT-CETRA)

Teny Del Monaco [CGD), Dionne Warwick (SCEPTER-CGD)
Litfle Tony [DURIUM), Mario Guarnera (ARISTON!
Jrnella Waneni [ARISTON), Marisa Sannis (FON|T-CERTA!

I Rokes (RCA-ITALIAMA, The Cowsills (MG

Tony Renis [RCA-ITALIAMAY, Domenica Modugna
(RCA-ITALIAMA)

LA TRAMONTAMNA' (The Morth Wind), by Pace-Panzeri

"MI VA DI CANTARE'™ (I Want ta Sing),
by Buonassisi-Berters-Yalleroni

“LA FARFALLA IMPAZZITA" (The Crazy Butterfly),

by Mogol-Battisti

"“CHE VALE PER ME" (What's Worthy for Mo,

by Terzi-C, A, Rozsi

"IL RE D'INGHILTERRA" (The King of England},

by Agostimo-Ferrari

WO AMORE' (Mo Love), by Pallavicini-Intra

"CANIONE PER TE" (A Song for You),
by Bardoti-Endrige

SUGARMUSIC

EQUIPE/ARISTON
TANK (CAMPI)/
FAMA (RICORDI)

C. A, ROSSI/EQUIPE
[ARISTOMN]

LEGNARDI
YOCE DEL PADRONE

USIGNOLD

"“TU CHE NON SORRIDI MAI™ (You Who Never Smile),

by Terzi-Sili
""SERA" (Evening), by Vecchioni-Lo Vecchin

“QUANDD M1 IHNMAMORO'" (When | Fall in Love),

by Panzeri-Pace-Livraghi

Billboard Buys

ALFIERE/CAR
SUGARMUSIC

SUGARMUSIC

Six Books

From Sports Publications

NEW YORK — Billboard
Publications, Inc., has bought
Arena, Rink and  Arena,

Hockey Buver's Guide, Hockey,
World Ice Skating Guide and
School and Sports Purchasing
magazines from Sports Publica-
tions, Inc.

William D. Littleford, presi-
dent of Billboard Publications,
said that the recent acquisi-
tions would be incorporated in-
to the firm’s Amusement Busi-
ness division, which publishes a
weekly by  the same name.
Other publishing properties in
this division include the Arena,

Auditorium & Stadium Guide,
the AudArena Quarterlies, the
Cavalcade & Directory of Fairs,
and the Funspot Directory.

Arthur Goodfellow, president
of Sports Publications and ed-
itor of the magazines concerned.
will serve these books as a
consultant,

Other Billboard publications
are American Artist, The Bill-
bhoard, High Fidelity, Merchan-
dising Week, Modern Photog-
raphy, Vend, Record Retailer in
London and the World Radio-
TV Handbook in Denmark.

Cameo Injunction Bid KO'd

NEW YORK — The United
States District Court here has
denied Cameo-Parkway's (C-P)
move for an injunction against
Kama 5Sutra Records, Buddah
Records, Chi Records and Neil
Bogart with regard to the Five
Stairsteps.

The injunction was based on
an allegation by C-P 1o the
effect that Bogart conspired
with Kama Sutra officials 1o
cause the Five Stairsteps to
breach their contract with C-P
and move to Kama Sutra. The
Stairsteps now record for Bud-
dah, a Kama Sutra subsidiary.

However, the other com-
plaints against the defendants,
with the plaintiff seeking nearly
$9 million in damages, have not
been resolved.

Briefly, C-P charges that
Bogart conspired with Kama
Sutra officers “to economically

Pate Named by
Chicago NARAS

CHICAGO — The Chicago
chapter of NARAS has named
independent producer-writer-ar-
ranger John Pate executive as-
sistant to the president,

The chapter move is intended
to the Midwest, according to
president Lew Green.

Pate, who recently left ABC
as Midwest a&r director for
ABC Records, is now lining up
independent production work,
He 15 on the local NARAS
board and is national NARAS
secrelary.

destrov the plaintiff’s operation
in the record and music publish-
ing business and eliminate plain-
tiff as a competitor of the de-
fendant Buddah and by said
elimination materially diminish
the existing competition between
sald  independent record com-
panies in the record industry.”

In August, Bogart and other
key C-P executives left Cameo-
Parkway to join Buddah. In
addition to Bogart, who had
been C-P  vice-president and
sales manager, Cecil Holmes and
Marty Thau, national promo-
tion managers, and Carol Cov-
iello, Bogart's assistant, also
joined Kama Sutra.

In an affidavit in opposition
to the motion, the defendant
denied the charges.

Dot Adds to
Distrib Setup

LOS ANGELES—Dot plans
strengthening its domestic dis-
tribution arm by hiring addi-
tional sales and promotion per-
sonnel in New York., Chicago
and locally. The personnel ad-
ditions, to take effect within 90
davs. are part of the label’s new
management leam's program to
gain stronger field suport.

The company - owned 11
World Wide Distributing of-
fices will continue to operate
along established patterns, with
three regional managers over-
seeing the branch and inde-
pendent outlets,
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Antoine (VOGUE-SAAR), Gianni Petfenati (FONIT-CETRA
Lovis Armstreng (COI),. Lara 5%, Paul [CDI)

Johnny Dorells (CGD}, Paul Anka (RCA YICTOR)

sarah Yaughan (CDI), Pepping Gagliardi (CAM/DET)

Mino Ferrer [RIVIERA), Pilade [CLAM CLENTANO)
Giusy Romea (EMI-ITALIANA), Sacha Distel (EMI)

Sergio Endrigo (FOMIT-CETRA], Raberte Carlos (CBS)

Orietta Berti (PHOMOGRAM]), Fier Giorgio Farina (BDM)
Gigliola Cinguetti ((GD), Giuyliana Valci (CBS)

The Sand Pipers (AEGM/CGDI, Anna Identicl (ARISTON)

3 Licensees
Named by Dot
In Global Push

LOS ANGELES — Dot put
additional emphasis on its over-
all plan for world-wide satura-
tion by naming new licensees in
ftaly, Belgium and the West
Indies.

Each licensee will manufac-
ture, market and distribute Dot,
Acta and Steed product under
Dot's corporate logo.

In Italy, Dot will be repre-
sented by  Dischi Ricordi
S.P.A., Milan. Paolo Ruggieri.
a&r director, will supervise the
operation. First releases are Lalo
Schifrin’s ballad from “Cool
Hand Luke” and "Bend Me,
Shape Me,"” by the American
Breed.

The Belgium - Luxembourg
market  will be covered by
Discques Artone Fono-Platen
S.A/NV., Haarlem, Holland.
Dot's internal representative is
Pascal Robiefroid, stationed in
Brussels.

Record  Specialists,  Ltd.,
hased in  Kingston, Jamaica.
will distribute throughout the
West Indies.  Responsibilities
will be divided between the
firm’s executive director, George
Benson in Kingston, and U, S.
director Jesse Solomon.

Peters Handles
Electrola in US

LONDON — The entire pop-
ular music catalog of Electrola,
the EMI affiliate in Germany,
will be distributed in the U. S.
by Peters International Inc. The
deal was completed here by
Chris Peters, president of the
New York firm of Peters Inter-
national, and Dr. Ladislaus
Veder, general manager of Elec-
trola Gesellschaft MBH, the
EMI affiliate in Germany.

According to August Batzen,
export manager for Electrola,
the Peters International export
order is the bhiggest every re-
ceived by Electrola. Exact de-
tails of the new material will

wwWw americanradiohistorv com

Paul Wexler Named
Orpheum Consultant

NEW YORK — Paul Wex-
ler, president of Cape Music
Inc. and a well-known executive
in the record industry since the
past decade, has become a con-
sultant to Orpheum Productions,
a wholly owned subsidiary of
NMC Corp. (formerly National
Mercantile Corp). The move is
symptomatic of Orpheum’s plans
to assume an important position
in the record industry. The ac-
quisition of Wexler was an-
nounced by Jesse Selter, NMC
president.

Orpheum is scheduling the
release of a selective group of
albums in several categories, In
jazz there will be recordings
by such noted traditional names
as Bix Beiderbecke, Jelly Roll
Morton, Muggsy Spanier, Fats
Waller and Louis Armstrong.
In the classical area are Charles
Byrd, Rampal, Caruso, Gigli,
Chaliapin and Flagstad. Fea-
tured in other categories are
records of Peter Ustinov and

]:-;::un_t:lri:: Exercises, Electronic
Music and Sound Effects,

A diversified pop singles pro-
gram will be headed by Otis
Smith.

Orpheum is negotiating for
name artists and is exploring
TV and film areas for sound-
track albums,

Both domestic and foreign
distribution are being carefully
planned, along with licensing to
record clubs and tape compa-
nies,

Wexler's background includes
a tour of duty as a Columbia
Records vice-president, at which
time he organized Epic Rec-
ords and later created and
headed Colpix Records.

John Cohen, former Colum-
bia and independent distributor
in Cleveland and now owner of
several large music stores in
Ohio, will be associated with
Wexler in the development of
Orpheum Productions.

B OO AT RSB BTN RSO ERATATOT GO

BILL WOULD HELP ARTISTS
ON EASING TAX BURDEN

WASHINGTON—Sen, Abraham Ribicoff (D., Conn.) has put
in a hill to help performers hit hard by overwithholding of taxes on

their sporadic earnings,

Ribicoff pointed out that the 1966 tax reform provides for
graduated withholdings, with rates up to 30 per cent. This only
makes things worse for the performing artist who has large amounts
held out of his pay, far in excess of his average income, and held
back until the end of the year at tax filing time.

The Ribicoff bill (5. 2854) would permit withholding from pay
of professional performers to be averaged out with the time period
in which he did not work, prior to the paid engagement. The
withholding tax rate would be based on an averaging of the earnings
(for any consecutive period) with the period of unemployment

immediately preceding it.

Use of this base would be allowed only if the emplover pays
without regard to regular payroll periods. The performer would have
to supply the employer with a written statement certifying the most

recent period of unemplovment.

The legislation would take effect within 60 days after passage.
1T ST T TGS AT

Indie Dealers Ending
NAMM Membership

CHICAGO — The few re-
maining  independent  record
dealer members of the National

Stations Get
Grammy List

NEW YORK — More than
4,700 radio stations will be
mailed the list of final nomina-
tions for the Grammy Awards
of the WNational Academy of
Recording Arts and Sciences,
in the second week of February,
said NARAS executive director
George Simon,

The awards, comparable to
the Oscar in the movie industry,
will be presented Feb. 29 dur-
ing simultaneous ceremonies in
Mashville, Los Angeles, Chicago
and New York. In past years,
many radio stations have fea-
tured listener contests revolving
around the nominations, Simon
sald. Record dealers and dis-
tributors often aid in the con-
tests “and radio stations have
had great results,” Simon said.

be made available by Peters
International around March 1,
Ninety per cent will be avail-
able in stereo.

Association of Music Merchants
(NAMM) are letting their af-
filiation end this year, aborting
tentative efforts during recent
years 10 make NAMM the na-
tional voice of the mamma-and-
papa record retailer.

“About the only independent
record dealer member left,” said
NAMM executive vice-president
Bill Gard, “is Howard JudKins
of California.”

Judkins, a long-time crusader
for independent dealer rights,
has been ill during recent years
and has been largely inactive
in the association.

He did attend the NAMM
Convention here last summer
and served on a record dealer
panel that was sparsely at-

tended.
V. H. (Andy} Anderson,
owner of the Record Center

here, told Billboard he 15 not re-
newing his NAMM membership
this year. Like Judkins, Ander-
son 1s a veteran dealer who long
has advocated a united inde-
pendent dealer front against
such profit threats as national
record clubs and record price
inequities.

"Yes.,” Anderson said, 1 am
letting my NAMM membership
lapse. Let’s face it, the inde-
pendent record dealer 1s a dying

(Continwied on_page 64)
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AF & Mr. G in
Pitches on 7
New Releases

NEW YORK — Audio Fidel-
ity Records and its pop label,
Mr. G, will promote several new
releases for a January-February
sales campaign,

AF has released seven new
albums, including records by
the Hormonikings, Larry Adler,
Fausto Papetti, Alberto Mozzali
with Carlo Felice Cillario.

George Jessel's second album
for Audio Fidelity features the
songs and singing of Eddie Can-
tor. Al Jolson and George M.
Cohan, and contains a 45-r.p.m.
single with their voices. Jessel
will promote the album with
guest spots, tours and personal
appearances at radio stations.

AF is setting up regional dis-
tributor meetings to present the
new product and the sales in-
centive program that is being of-
fered to sales managers and
salesmen.

Mr. G is releasing “House,”
the second single by the Dec-
laration of Independence. The
group’s initial release on Audio’s
pop affiliate, “Morning Glory
Man,” was the object of a heavy
promotion campaign as is the
new record. Other groups signed
to Mr. G include the North At-
lantic Invasion Force, the Nir-
vana Sitar and Strings Group,
the Batallion Tweed and the
Chalklit Milk Revue.

Several singles and albums

will be released at the end of
the month.

Merco & Klein
Talks Are Off

NEW YORK — Negotiations
for the purchase of Merco En-
terprises by Allen Klein, Cameo-
Parkway president, were broken
off Friday (19) due to pro-
longed efforts to close the deal.
Klein had reportedly offered to
buy Merco, a national rack-job-
bing and distributing complex,
before negotiations were discon-
tinued by Merco last week.

~Merco, meanwhile, issued a
dividend of 15 cents per com-
mon share payable Feb, 15 to
holders of Class A shares, Ii
Is Merco's |0th successive quar-
terly dividend since going public
in August 1965,

Moman, Crewes
In Deal With Bell

MEMPHIS — Two of the
hottest record producers around
Chips  Moman and Don
Crewes—have signed a  deal
with  Amy-Mala-Bell Records
for distribution of a new record
label. Larry Uttal, president of
Amy-Mala-Bell, is releasing rec-
ords produced by Crewes and

Moman on the Amy-Mala-Bell
label until a name for the new
label can be cleared.

Irv Biegel, sales direclor of
Amy-Mala-Bell, said that hel
release first product under the
new deal next week—records

by Merrilee Rush, a performer
on Dick Clark’s “Happening
‘68" network TV series; Flash
and the Board of Directors: and
Lee Jones. Crewes and Moman
own American Recording Stu-
dios here. A writer (“Dark End
of the Street” with Dan Penn).
Moman produces Sandy Posey
for MGM Records. The Amy-
Mala-Bell deal is exclusive ex-
cept for previous agreements.

wwWw americanradiohistorv com

Executive Turntable

Bruce Hinton has been appointed manager of sales and pro-
' motion for Date, Ode and Immediate records.
Hinton will handle national sales, promotion,
merchandising and advertising for the three
labels and head the label's regional sales staffs.
Hinton was Western regional promotion manager
for Columbia Records in Los Angeles and,
earlier, headed national promotion for Warner
Bros./Reprise Records. . . . Greg Ballantyne
has been appointed Midwestern district sales

HINTON
and promotion manager for Kapp Records. Ballantyne, Kapp’s
Midwest promotion manager for over a year, was formerly with

London Records.
* * X

Mike Shepherd, who has been in charge of promotion for
Monument Records since November 1966, has been named
vice-president in charge of national promotion, Prior to joining
Monument, he was with Warner Bros. . . . Larry Page has been
named national promotion director of Paula Records’ country
division. Page, former Arkansas radio and TV executive, has
been with Jewel-Paula Records in Shreveport, La., over a year.
Besides handling promotion for country artists, Page is also a
recording artist and songwriter and will soon have a release on

the Paula label,
* * *

Harry Stern has been promoted to operations manager at
General Recorded Tape. Terrence K. Hayes has succeeded Stern
as production manager. Stern will have responsibility for all tape
manufacturing operations. Hayes will be involved in manufac-
turing, packaging and shipp“i:g of p;tr:recnrded tape albums.

*

Norman H. Warembud is the new manager of publications of
the Bourne Co. He will be in charge of production, promotion,
sales and development of new product for the educational music
division of Bourne. Warembud has resigned his post as produc-
tion manager and co-ordinator of religious and ethnic music
for Mills Music, a position he created when he initiated Mills’
Jewish music catalog in 1952,

* K %

Bob Harrington, former music director of WCOL, Columbus,
Ohio, has been named national promotion director for Kas-Katz
Associates. Bruce Kasenefz, who had been road manager of the
Music Explosion, produced by Kas-Katz, has become regional
promotion manager of Kasenetz-Katz Music and Super K Pro-
ductions. Hy Gold has been appointed general professional
manager of Super K Productions and Kasenetz-Katz Music. . . .
Natasha Zapotoski has been promoted to production manager
for ESP and ORODISK. She joined ESP in November 1966
as a production secretary.

Kk Kk

Frank Clark has been named chief engineer of RPM Inter-
national, the managerial and promotional arm of Ray Charles
Enterprises. . . . Rudy Butterfield, formerly with RCA Victor,
has joined Record Merchandising, Los Angeles distributor, as
head of the promotion department. Julie Zimand also joined
Record Merchandising.

* Kk %k

Jim Plaven, former a&r man with Nina Records, has been
named manager of Almitra Music's New York office. Almitra,
an ASCAP-affiliated publisher, has its main office in Delevan,
N. Y., headed by president Art Dedrick. . . . Fred Carroll and
Dennis Collins have been added to the a&r staff of Interna-
tional Artists, Houston producing firm. The firm is branching
into pop, r&b and country disk production. . . . Norman Ratner,
formerly with Dunhill Records and Trousdale Music, joined Uni

Records as a staff producer.
* k&

Don Christopher has been named general professional man-
(Continued on page 10)
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KEVIN DIl FELICE, center, of Upper Saddle River, N. J., holds the sitar
he received as New Jersey branch winner ef World Pacific Records' sitar
contest. Looking on are Vito Samela, left, branch manager, and Murray
Frank, manager of the winning store, Sam Goody's of Paramus, N. J,
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The Vale Translation.

[t's Jerry Vale's record-breaking version
of “Dans Une Heure”"—number one song in France.
And his greatest single hit since
“Have You Looked Into Your Heart"'!

Have you looked into this?

]Em' Vale
You Don't
Have ToSay

. You Love
_‘inu Me

CL 2774/CS 9574

wwWw americanradiohistorv com


www.americanradiohistory.com

Mfr.Not Detouring CARtridge
To Home, MGM Meeting Told

LONDON — “No equipment
manufacturer — including Mo-
torola, RCA and Ampex—has
yvet done the marketing joh
necessary to bring B-track CAR-
tridges out of the car and into
the home. We are still left with
a car concept. We have not
seen the momentum we have
been promised. The product is
not available,” declared Don
Hall, general manager of Am-
pex Stereo Tapes in his address
to the MGM Records tape car-
tridge meeting here.

Tracing his company's his-
tory in all the configurations
since it started  duplicating
MGM repertoire in 1939, he
said that Ampex" reel-to-reel
catalog now contains 2,000
items. His company’s research
had showed that 85 per cent of
people who buy tape recorders
bought them purely for play-
bhack purposes and not for re-
cording. His company began
by selling machines direct to
dealers but the growth in tape
now necessitated the use of dis-
tributors. The company entered

8-track in 1966 followed by
cassettes last year.

In reel-to-reel tape, as in car-
tridge, “Dr. Zhivago™ had been
a best seller among MGM rep-
ertoire. There was a major mar-
ket for classical repertoire in
reel-to-reel and "DGG outsold
Verve on open reel in the third
quarter last year.”

A number of equipment inno-
vations had been introduced by
Ampex, including automatic re-
versing in 1963 followed by the
Ex plus 7% ips tape which re-
duced hiss. All DGG product
will be released on Ex plus tape
in future, he added.

But one major distributor had
seen open reel sales go down to
the point where he no longer
thought it was worth stocking.
“This has been happening for
the past vear and many retail-
ers and distributors are becom-
ing nervous about the decline
of reel-to-reel business.”

“Open reel tape is a different
kind of business. It is a catalog
market, not a top 40 market,”
Hall added. “If you are a

cherry picker then you cant
have the catalog that this mar-
ket demands. People want the
specialist lines on open reel.

“Eight-track is a new markel
with automobiles and youth—a
hard to beat combination. Bul
the pipe line is finally full, Eight-
track 15 no longer a market
where everything sells. If it's not,
it's not going to sell.”

Eight-tracks’ entire strength
lay in the car market in factory
installations or the aftermarket.
“No other concept, including
the cassette — despite rumors
that Ford and Chrysler are con-
templating the cassettc—is be-
ing got into the car.”

Turning to cassettes, Hall
stressed  that Ampex believed
“cassettes are here to stay.” The
company had introduced a pil-
fer-proof merchandiser which
he considered superior to the
Philips rack and which he felt
was part of the reason for the
success of the cassette now in
America. “"You will see a lot
more people apart from MGM
on the cassette band wagon,”

Philips Reveals Plans to Market
Playback-Only Cassette Players

LONDON — Plans to mar-
ket new cassette players with
playback-only facilities were dis-
closed here last week by Ger-
rit Gazenbeek, product manager
of the international division of
Philips.

And he forecast that 10 mil-
lion cassette units would be on
the market in 1968. *Today even
the monthly rate of output in
Japan is 600,000 units a month,

he told the distributors attend-
ing an MGM Records tape
CARtridge sales meeting.

So far seven million units had
been sold throughout the world.

Tracing the history of Philip's
development of the cassette he
pointed out that the company
had always been “pretty big"
in open reel tape. Seven years
ago the company briefed its re-
search team to develop a com-

Argument vs.Cassette
Called “Theoretical’

LONDON — The argument
against the cassette system—
that cassette equipment was
suitable for making recordings
and was therefore against the
interests of the music industry—
15 a theoretical argument only,
claimed W. L. Zalsman, deputy
managing director of Philips
Phonographic Industries.

It is very difficult to record a
planned program of music by
borrowing records, he claimed
in a speech before tape CAR-
tridge distributors of MGM Rec-
ords. This is the era of instant
products—people could save
hundreds of dollars if they rolled
their own cigarets, but they
don’t. Housewives buy instant
rice, which costs three times
as much as ordinary rice, and
people will buy instant music.

In WNovember 1963, after
Philips introduced the casselte
recorder, the Philips record
company decided to enter the
business of prerecorded musi-
cassettes, not foreseeing at that
time that cartridge systems
would develop so rapidly. The
company thought it would be a
great advantage by the time it
introduced the musicassette that
there would already be a sec-
tion of the public who owned
cassette recorders which could
be used for playback.

He asserted that Philips rec-
ord company did not choose the
cassette because it happened to
be the Philips system. Philips
Phonographic Industries had re-
sponsibility to choose the right
system. “That this happened to
be the system developed by one

é

of our companies could be con-
sidered sheer and lucky coin-
cidenge.”

He went on: “Right from the
beginning we have been striv-
ing for a situation in Europe in
which there would be only one
system, The reason was not self-
ish. We felt a variety of systems
would lead to a dispersion of
effort detrimental to industry,
dealer and consumer. Three or
four systems would lead to
smaller runs, smaller stocks per
system and therefore less con-
sumer choice, lower turnover
speed and higher prices.

As a result of its quest to es-
tablish a universal system, Phil-
ips put the cassette system free-
ly at the disposal of all repu-
table equipment manufacturers,
In Europe, the company does
not put its repertoire at the
disposal of other systems.

There may always be people
who would record music them-
selves, but this is a special
group who do this mainly for
the pleasure of producing. Often
they did not even bother to
play their tapes back, he claimed.
and therefore the recording fa-
cility on cassette machines will
not harm music sales. Philips
considered it a great advantage
with classical music that mu-
sicassettes could be played for
up to two hours without track
changing. Because the cassette
has no loop there was practi-
cally no dust, because there is
no friction, the heads do not
smudge. The tape is not sub-
Ject to wear and tear and is not
lubricated,

pact tape package that would
be as convenient to handle as
possible yet meeting highest
sound quality standards. The
first cassettes were launched in
Germany in 1965 and they had
now been developed to take up
to two hours of music.

Stereo  cassettes  followed
later—they had been available
in monaural only at first be-
cause stereo was not popular
in Europe by American stand-
ards. "Now on the drawing
boards or in pre-production
batches we have purely play-
back machines with no record-
ing facilities.” The first of these
was a small unit for fitting into
a hi-fi set and first shipments
would be made to the U, S.
shortly where the unit would
sell at just under $60.

This would be followed in
a few months by an automatic-
changer playback unit which
would also need to be played
through a stereo amplifier, The
change mechanism would enable
it to play six cassettes in a row.
Prototypes had also been made
of other still more advanced ma-
chines.

England and France had
been selected for the introduc-
tion of the first ttenage cas-
sette players which would be
capable of playing any form of
cassette from double LP thru
EP to “singles cassettes, if they
come about.”

Crazenbeek commented that
many people ask why Philips
had neglected the “automobile”
market. The reason was that
Lear and other companies had
a head start and Philips wanted
to wait until it had the wvery
latest equipment. “We shall be
going into this market with in-
dash or under-dash mounted
players or combinations with
car radios. It is difficult to get
motor manufacturers to insiall
units on the assembly line so
we shall penetrate through the
after market,” he revealed. He
added that 90 companies were
making equipment including 70
in Japan and this figure would
g0 up by another 34 before
long. Japanese manufacturers
would market car units and
would be trying to make in-
roads into the Lear and Fideli-
pac sectors of the market.
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BOTH AMPEX and International Tape ﬂartlridge Corp. pi:ﬂﬁant MGM
Records with plagues representing outstanding tape CARtridge efforts.
At left, Larry Finley, president of ITCC, presents award to Mort Nasatir,
president of MGM Records. On right, Don Hall, general manager of

Ampex stereo tapes, does the honors.

Will Eventually Enter the
Cassette Field, ITCC Says

LONDON — International
Tape Cartridge Corp. (ITCC)
plans eventually to enter the
cassette market and the com-
pany has passed the $3% mil-
lion mark in merchandise at
wholesale prices, claimed Larry
Finley, ITCC president, at the
MGM tape CARtridge distribu-
tor sales meeting here. He re-
called that two years ago many
people had held major doubts
about the tape indusiry, “but
the business is here to stay.”

ITCC had already earmarked
$250,000 budget for adver-
tising in the second quarter of
this year. “"We have one dis-
tributor here in the automotive
business who is taking the pro-
grams and the racking and the
shelving into the showrooms. He
has arranged for 500-1,000 deal-
ers to see a special film in
Boston. This is what moves mer-
chandise off the shelf,” he said.

"We are going to gel into
cassette. We are in reel-to-reel
now and we will be in cassette
in a very big way when we see
the machines on the market. If
there’s 10-million machines go-
ing to be produced this year
we shall have the product avail-
able for you, And he revealed
that the company was planning

COUNTRY REVIEW

to retail a cartridge at $2.99
“to bring customers into the
store.”

He said he was often asked
why costs were so high but a
cartridge costs $1.50 for the
physical cartridge without royal-
ties, he said. His company is
planning to put a 30-day war-
ranty certificate in its cartridge
packs and hoped that other
manufacturers would do like-
wise.

He was putting machines in
the offices of Olympic Airways,
TWA and American airlines to
expose ITCC cartridges. The
home cartridge business would
exceed 8150 million during
1969, he said.

On the international side, he
had formed ITCC of France but
would not manufacture there
or in the U.K. He said he would
send over duplicated reels of
tape from New Jesey with the
cartridge casing and label for
local packaging. “The market
will break in Europe just as
there is sufficient product. The
confidence of MGM in giving
us exclusive UK. 4 and B-track
rights is the basis of a fantastic
catalog that we shall have even-
tually in the U.K." he added.

Greene Paints Room Red

NEW YORK—The Nashville
Room of the Hotel Taft is main-
taining its policy of presenting
very strong country acts. Jack
Greene, CMA award winner and
Decca artist, opened Tuesday

First Classical
Concerts Draw

CANNES—The first MIDEM
classical concerts, given by en-
sembles from Hungary and
Czechoslavakia, attracted a
sparse audience to the theater
of the Cannes Municipal Casino
on Jan. 22.

Czechoslavakia presented the
yvoung flutist Zdenek Bruder-
haus, who won first prize in the
1959 Prague Music Festival,
and the talented duo of Ywvan
Straus (violin) and Josef Hala
(piano).

After an intermission, Hun-
gary presented the Hungarian
Wind Quintet, which was fol-
lowed by a recital by pianist
Anike Szepedi.

But the modest attendance at
the concerts raised the question
as to whether MIDEM provides
the right context for the promo-
tion of classical music and mu-
sicians.

(23) and presented a generous
number of tunes, including his
biggest hits as well as new ma-
terial. His blockbusters were
“There Goes My Everything,"
“What Locks the Door,” and

“All the Time."

Greene also did his new re-
cording, “You Are My Treas-
ure,” “"Walking the Floor Over
You" and “By the Time 1 Get
to Phoenix.” His band, the
Green Giants, came through
with a solid instrumental,
“Cherokee.”

Graciously, Greene credited
many writers, including Dallas
Frazier, Vic McAlpin, Cindy
Walker #nd Ernest Tubb—for
various of his big hits.

Show was opened by WIRZ's
music director, Lee Arnold, and
the Mashvillians led by Terry
White. Their material ranged
from Hank Williams' “Wedding
Bells” to Curley Putnam's
*Green, Green Grass of Home.

PAUL ACKERMAN

ARG N BTSRRI

A GOLD RECORD
FOR TEX'S ‘LEGS’

NEW YORK — Joe Tex'
“Skinny Legs and AIl" has
been certified a 1-million-seller

by RIAA. The Dial Records
single is Tex' first gold record,

OO OO0
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Another Million Seller for

JOE TEX

'MEN ARE
GETTIN' SCARCE'

Produced by BUDDY KILLEN
Written by JOE TEX

Published by TREE MUSIC, BMI

Distributed by

Joe Tex's New Album

“LIVE AND LIVELY"

Atlantic =8156 {*1"
Contains the Smash Hit *-F
“"SKINNY LEGS AND ALL" - "3
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Glory Payoff Lures Rockers to
Rock-BottomPayingN.Y.Clubs

o Continued from pape |

Candymen are signed 1o Wil-
liam Morris.
Problems Involved

Ron Sunshine, vice-president
of Premiecre Talent Associates,
15 also aware of the problems
involved in booking an act in
a New York night club. When
it is not possible to get more
than scale for performers, he
will  arrange additional one-
nighters in the area belore or
after a group's appearance in
New York. “"When an act is
coming from the Coast,” he says,
“I try to get them hookings en
route to compensale for the low
money 1o he expected in the
MNew York showcases.”

Ron Terry, who heads the
Youth Division at GAC, claims
that he rarely books an act for
less than its normal set fee. “The
exceplion to this rule,” he says,
“is when a particular group
must have New York exposure,”

When it is important for an
act to be in New York, record
companies often come to the aid
of the clubs to help properly
present artists by directly or

indirectly assisting  with the
club’s adwvertising, promotion
and publicity bhudget.

0ld Policy

According to Sol Handwerger,
publicity topper at MGM Rec-
ords, it's been MGM's policy
for years to assist clubs in pro-
motion and advertising. This is
done in several ways. Press and
disk jockey parties are often at
the spot where a group is to play.
Special displays are sometimes
designed for the club, and al-

CARAVAN

Bert Kaemplerl (Decca)
Les Paul {London}
COUNT THE WAYS

Society's Children (Atco)

RED ROSES FOR A BLUE LADY

Al Hirt (RCA Victor)
Ernie Freeman {Punhill)
ALL MY LOVE

Billy Vaughn {Dot)

YOU'VE GOT YOUR TROUBLES
Cab Calloway {PIP)

PLEASE SPEAK TO ME OF LOVE

Farl Wilson Jr, {Mercury)
LITTLE SUNSHINE

Amie Corrado {Columbia)
WHO'S SORRY NOW

Bobby Vinton {Epic)
Guitar Underground (Project 3}
SPANISH EYES

Jerry Byrd (Menement)
THE SHEIK OF ARABY

Jim Kweskin Jug Band (Reprise)

HOW COME YOU DO ME LIKE
YOU DO
lehn Davidson

STAR DUST
STARS FELL ON ALABAMA
Urbie Greer/21 Trombones
{Project 3)

{Columbia)

LITTLE PEOPLE
SEND US A MIRACLE

Pony Sherrell (Pomny)
SOLITUDE

ST. JAMES INFIRMARY

Eileen Romey (Audio Frdelity}

FIDDLE FADDLE AND 14 OTHER
LEROY ANDERSON FAVORITES
Utah Symphony (Wanguard)

“
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5. MILLS MUSIC,
INC.
1730 Broadway

New York,
N.Y. 10019

FURLIBHING

bum cover easels ure ulso pro-
vided. In addition, MGM con-
tributes to newspaper and radio
advertising, and there have been
occasions when the entire ad-
vertising tab has been picked up
by the company. Sometimes o
popular discotheque is used s
a showcase 1o introduce talent,

Tom Noonan, Columbia Ree-
ords national promotion direc-
tor, often huas 1o bhe actively
concerned in helping get add;-
tional hookings for the label’s
talent to help lure them 10 New
York. Once an act does accept
a New York date, Colum-
bia, too, helps the club in the
arcas of promotion and adver-
tising, particularly in radio time,
providing posters, and hosting
cocktail parties to introduce the
act to the disk jockeys and the
press. Sometimes, when a group
15 1o appear for a week at given
club, Columbia will take over
the club on the establishment's
regular dark night to introduce
its taleni. A Columbia party for
Blood, Sweat & Tears at The
Scene is a case in point, as was
last week's parly at The Scene
for a new Columbia act called
The Spirit.

Such functions do much to
publicize and promote the act's
engagement. Often  publicists
help to make these visits to
New York by their clients pay
off by setting up interviews with
disk jockeys and the trade and
consumer press, What is lack-
ing in the weekly paychecks
from the clubs is then partially
compensaled for in  publicity
and public relations. Dominic
Secilia, public relations represen-
tative for the Candymen, has ar-
ranged a series of press inter-
views and TV appointments for
the group during their week’s
stay at the Electric Circus.

Elektra Party

According to Steve Harris
and Danny Fields of Elekira
Records, Elektra had a press
party for each of its top art-
ists who appeared in New York
last year. The company also
assisted in the advertising ex-
penses  in all media  when
every one of ils groups was
playing at a club in New York.
While Elekira is not involved
in helping to get other bookings,
the company is in constant con-
tact with agencies prior to an
act coming into New York,

Steve Paul, owner of The
Scene, says  th<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>