JUNE 14, 1965 o $1.00
SEVENTY-FIFTH YEAR

The International
Music-Record-Tape
Newsweekly

COIN MACHINE

PAGES 57 TO 62

Round 1 Begins in BudgetDebut Musicals Spurt

BIEM, IFPI Talks

By MIKE HENNESSEY

LONDON — The first round
of talks in the negotiations to
draw up a new mechanical
rights contract between the rec-
ord industry in Europe and the
Bureau International de I’Edi-
tion Mecanique (EIEM) got un-
der way last week in Frank-
furt. The existing contract ex-
pires on Dec. 31.

Because of changes in the
structure and scope of national
licensing authorities the new
contract will represent a depar-
ture from the standard BIEM
contract which has operated
over the last 35 years.

The new contract with the
International Federation of the
Phonographic Industry (IFPI)
can only be a framework docu-
ment because individual parts
will have to be signed by the
national societies in continental
Europe, such as SACEM,
GEMA and SEDRIM. This is
because these societies now con-
trol the performing and me-
chanical rights for all the reper-
toire in their respective territo-
ries and have mandated control
for the repertoire of outside ter-
ritories. Thus each society has a
monopoly in its Oown country,

Dyke and the Biazers—Original Sound Records—BMI Award

Winners for “Funky Broadway”

in 1968, have blown the lid
off the R&B Charts and are breaking loose on the Pop Charts
with “We Got More Soul” (Original Sound-86). The single is
breaking heavily in the pop markets of Baltimore, New York,
Detroit, Atlanta, San Francisco and Los Angeles.

as opposed to the previous situa-
tion in which a mandate was
given to the leading organiza-
tion, BIEM.

Main topic of discussion at
the meetings was the need for
changing the basis on which
mechanical royalties are calcu-
lated. Up to now the mechanical
royalty has been computed on a
basis of 8 per cent of the retail
price, but in view of the fact
that two European countries—
Sweden and France—have abol-
ished resale price maintenance,
it was decided that an alterna-
tive method of assessing royalty
payments should be evolved.

The assembly accepted the

(Continued on page 90)
TEC's ‘Go

LOS ANGELES — Rhythm
and blues producer Barry White
i1s signing artists from under-
privileged areas for Transcon-
tinental Entertainment Corp.

White, through the deal, will
produce product for TEC’s For-
ward Records and has signed

Follows RCA's
Solo U.K. Entry

LONDON — RCA Records
will launch a budget label, In-
ternational, in the U. K. on Fri-
day (20). The entry follows
within three weeks of its setting
up an independent operation
here.

Retailing at $2.40, Interna-
tional's first release will com-
prise 12 albums, including previ-
ously unreleased LP’s by Elvis
Presley and Jim Reeves.

The Presley LP, “Elvis Sings
Flaming Star,” consists of the
four titles he performed in the
film—previously available here

(Continued on page 12)

—Rock on Stage

By MIKE GROSS

NEW YORK — The mu-
sical theater is more active than
ever before. There are about 50
musical properties being put into
shape for Broadway and off-
Broadway production next sea-
son and even though some of
them are bound to fall by the
wayside before a New York
showing, it’s been many years
since there’s been such an out-
pouring of pre-production prod-
uct.

And as a further boost to a
flourishing musical theater, the
National Lyric Arts Theatre, a
foundation whose purpose is to
develop original new musical
plays and to make them avail-
able to commercial producers

Ghetters’ Ink 7 Acts

By ELIOT TIEGEL

seven acts from ghetto com-
munities.
White,

whose company

SaVette Productions was formed
in 1967, said, “Our purpose in
finding artists from underprivi-
leged areas is also to find and
People

develop human beings.

54180.

(Advertisement) his top sellers.

Stevie Wonder has another hit to add to his phenomenal string
of single releases this year with “My Cherie Amour,” Tamla
Stevie's poignant reading of this love ballad will
insure its reaching the top of the charts and being one of

{Advertisement)

in the ghetto have a different
understanding and outlook on
life. When we sign an artist we
build his morale and help raise
his standard of living.”

TEC, in financing White's ef-
forts, will release product by
Johnny May Hoyle of Gastonian,
N. C.; the Four Sights and James
Shannon of Los Angeles; Cindy
Wilson and Tommy Andrews of
Pasadena; Loran Davis of Ox-
nard, Calif., and guitarist Julio
Perez Jr. of Torrance, Calif.

R&B Entry

Miss Hoyle’s single, “Where

Can I Turn To,” launches For-
(Continued on page 90)

on a royalty basis, has expanded
its efforts to help new writers
and composers. (See separate
story.)

Of particular interest in the
flurry of musical theater ac-
tivity scheduled for the 1969-
1970 season is the accent on
rock. The success of “Hair” on
Broadway and “Your Own
Thing” off-Broadway are cred-
ited with bringing rock out of the
underground and on to the stage.
Their long-run boxoffice pull
here after more than a year, the

(Continued on page 4)

'Cause” Shows
Pick Up Steam

By GEFFREY LINK

SAN FRANCISCO — Bene-
fit concerts for causes—an im-
portant part of the rock mu-
sic scene here—are becoming
more numerous, ignited by the
turmoil over People’s Park in
Berkeley. The so-called park, a
plot of land outside the Univer-
sity of California, has been the
focal point of disputes between
students and the school admin-
istration.

Three concerts were held May
28-29 to raise funds. The larg-
est, staged by Bill Graham, in-
volved seven bands and ac-

(Continued on page 8)

Radio Forum’s TV Treat—
A Preview of ‘Music Scene’

By CLAUDE HALL

NEW YORK — As a special
highlight of the second annual
Billboard Radio Programming
Forum at the Waldorf-Astoria
Hotel June 19-22, the pilot of
ABC-TV's “The Music Scene”
show will be previewed. Ken
Fritz, producer of the show, will
be on hand. The preview will
come at the end of a day’s ses-
sions at 7:30 p.m., June 20, on

radio ranging from “Finding the
Hit Records” to “Building Your
Audience With On-the Air Pro-
motions.” Speakers added to a
slate of 38 national leaders and
pacesetters, including Whitney
Young, executive director of the
National Urban League; Sam
Holman, assistant general man-
ager of WOHO, Toledo, and Del
Shields, executive director of

(Continued on page 32)
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And at the C.E.S. Show—N.Y. Hilton Gramercy Suite, June 15th-18th.
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Atl. to Show
38 LP’s at
3 Meetings

NEW YORK — Atlantic Rec-
ords will present 38 new LP’s at
its summer sales convention
scheduled simultaneously for
New York, Chicago and Los
Angeles Friday (20).

Twenty-three albums will be
on Atlantic, 14 on Atco and
one on Pompeii. They will cover
jazz, pop, rock, blues and gos-
pel fields, and will include al-
bums by practically all of the
firm’s best selling artists.

The meeting here will be held
at the Waldorf-Astoria Hotel; in
Chicago the venue will be the
Continental Plaza Hotel, and the
Los Angeles meet will take place
at the Beverly Hills Hotel. At-
lantic/ Atco executives will split
into three teams to chair the
meetings in each city.

WB-7 Makes More Room at Top

LOS ANGELES—Long-range
planning concepts and an inten-
sified out-of-town schedule for
Warner Bros.-Seven Arts presi-
dent Mike Maitland have neces-
sitated a realignment of the la-
bel’s areas of responsibility.

Under the streamlining pro-
gram Maitland has less people
reporting directly to him. This
allows him to conduct top man-
agement business in a freer
fashion. He will be out of the
States approximately every six
months.

In creating a second line of
management for the Warners and
Reprise record labels, greater
executive responsibility has been
given to Joel Friedman, Stan
Cornyn, Don Schmitzerle and
Clyde Bakkmeo. Friedman, the
marketing vice-president, is now
more involved with domestic
record and tape sales and pro-
motion, rather than with creative
services.

Photo Weekly Added
To Billboard Family

NEW YORK—Photo Weekly,
the photographic industry’s only
weekly business paper, has been
acquired by Billboard Publica-
tions, Inc. The purchase was an-

nounced by W. D. Littleford,
president of Billboard Publica-
tions.

Photo Weekly will operate
under its founding editor and
publisher, Sophie Smoliar, but
will be placed in Billboard’s Pho-
tographic Division comprising
Modern Photography and its
various annual publications
under the direction of Herbert
Keppler. Keppler announced
that Modern’s business manager,
W. D. Bornstein, would be ap-
pointed director of sales for
Photo Weekly. Keppler said:
“We have no intention of chang-
ing what we feel is the most
lively, best accepted trade maga-
zine in the photo field, but we
do intend to implement Photo
Weekly with all the resources
which have helped make the
company’s business publications
clearly leaders in their fields.”

W. D. Littleford said that the
addition of Photo Weekly to
Modern Photography “continues
the company’s philosophy of
providing total market coverage
wherever possible.” In the re-
corded music industry the Com-
pany publishes both Billboard,
the leading business paper, and
High Fidelity for the special in-
terest consumer market. Ameri-
can Artist, published for the
practicing artist, is also supple-
mented by a dealer edition of its
artists’ guide.

The acquisition of Photo
Weekly gives Billboard Publica-
tions a total of 11 business
papers and special interest con-
sumer magazines. In addition,
the company publishes 12 an-
nuals and directories. Through
its Watson-Guptill Publications
Division it is the largest U. S.
publisher of art and craft in-
struction books. Billboard also
operates four CATV franchises
in Massachusetts and a home
study school, Taped Instruction/
International, headquartered in
Upper Saddle River, New Jersey.

Executive Turntable

Bruce Lundvall appointed vice-president, merchandising,

b
A

LUNDVALL

Columbia Records, responsible to Bill Farr,
vice-president, marketing, CBS, for supervising
the creation of merchandising programs for
~ label product. He will oversee all advertising,
sales promotion and graphics design, exclusive
of product packaging, for the Columbia, Epic
and Custom labels. Columbia’s pop classical,
show and soundtrack and Harmony product
managers will report to Lundvall. Lundvall

was previously director, merchandising, after joining CBS in

1960 as a management trainee.

*x Kk Kx
Mort Hoffman promoted to vice-president, Epic and Custom

labels, sales and distribution. Hoffman will be
responsible for all sales and promotion activities
(reporting to Bill Farr, vice-president, marketing,
CBS) on CBS Custom labels, Date, Ode, Im-
mediate and Barnaby. The sales, promotion and
merchandising of these labels have been trans-
ferred from Columbia Records to Epic. Hoff-
man_ will still be responsible for directoring all
activities relating to sales and promotion of

s g

-

HOFFMAN

Okeh and Epic. Hoffman was previously director, Epic sales and
distribution. He joined CBS in 1958.
*x Kk ok

Lloyd Leipzig, vice-president, Colgems Records and SGC

Records division of Columbia Pictures Industries, has resigned.

He will announce new plans shortly. In addition to managing the

two disk firms, Leipzig also co-ordinated the motion picture

music with all facets of the film company’s operation.
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Dick Sherman and Bill Casady,
national sales and national pro-
motion, respectively, report to
Friedman, not Maitland. Stan
Cornyn, creative services direc-
tor. now oversees all artist re-
lations, advertising and editorial
functions.

Those reporting to Maitland
include Friedman, Cornyn, and
Mo Ostin, the Reprise general
manager; Joe Smith, the W-7
general manager; treasurer Ed
West, international director Phil
Rose and Paul Tannen, W-7’s
East Coast general manager.

Given Assistants

Under the new set-up, Ostin

and Smith have been given ad-

Kirshner's New
TV Project

NEW YORK — Don Kirsh-
ner will parlay another TV crea-
tion into a recording group.
Kirshner, who was involved in
the TV-disk spread of the Mon-
kees and the Archies, is col-
laborating with Ernie Pintoff in
the production of a pilot film
for NBC entitled “The Kow-
boys.”

The show, a musical comedy
western, featuring a new sing-
ing group called the Kowboys,
is Kirshner and Pintoff’s first
collaborative project for TV.
The series will be produced in
conjunction with 20th Century-
Fox.

ministrative  assistants.  Don
Schmtzerle, formerly artist re-
lations manager, is now Ostin’s
assistant, while Clyde Bakkemo,
formerly special promotion proj-
ects manager, is now Smith’s
aide.

Smith and Ostin are now in
positions to travel and move
quicker without thinking of ad-
ministrative factors.

A&r men are also affected
by the restructuring. Lenny War-
onker and Jim Hilton report to
Smith, not Maitland, with Rich-
ard Perry and Andy Wickman re-
porting to Ostin, for example.

W-7’s growth; as reflected by
its record-breaking annual gross-
es, presently in the $35 million
category, has necessitated long-
range planning concepts, said
marketing man Friedman. These
areas include EVR, recording
techniques and greater involve-
ment with tape cartridge systems.

In the final change-around,
engineering  director Lowell
Frank and order service manager
Matt Gilligan report to treasurer
West instead of Maitland.

GRT Seminar
Outlines Plans
To Disk Cos.

LOS ANGELES — GRT
Corp. outlined a product, pro-
motion and distribution program
to its record companies at an
informal seminar in Monterey,
Calif., May 30-31.

Participating  were  GRT-
owned Chess-Checker-Cadet and
GRT Records and Blue Thumb
Records, financially underwrit-
ten by GRT.

Attending the meeting were
Alan Bayley, GRT president;
Chris Coburn, corporate mar-
keting director; Tom Bonetti,
manager of GRT's recorded
products division; Bob Krasnow
and Don Graham, both of Blue
Thumb; Alan Mink and Marty
Goldrod, both of GRT Records,
and Marshall Chess, Dave
Schleker and Richie Salvadore,
all of Chess-Checker-Cadet.

MGM & Havens Ink
A Distribution Pact

NEW YORK — MGM Rec-
ords and singer Richie Havens
have signed a long-term agree-
ment which gives MGM dis-
tribution rights to all product
manufactured under Havens’ la-
bel, Stormy Forest Productions.

Probe Mounts 3-LP Drive
For Underground Diggers

NEW YORK — Probe Rec-
ords is mounting a powerful
promotion campaign on the re-
Jease of albums by the Soft Ma-
chine, St. Steven and the Litter
tailored directly to the under-
ground market. The campaign
will last through August.

According to Joe Carlton,
vice-president and general man-
ager of the label, underground
press and radio will be used
extensively. “Probe is primarily
an underground label and we
intend, throughout this entire
campaign, to approach the un-
derground on their own terms,”
said Carlton.

In addition to media adver-
tising, special in-store displays
are being prepared for markets
oriented towards the under-
ground and a press campaign,
designed for underground pub-
lications, is being prepared.

Probe sales and promotion
executives will also tour college
and underground markets, in-
cluding making arrangements
for personal appearances by Soft

Cuby, Blizzards
In Phillips’ Pkg.

CHICAGO—Holland’s Cuby
and the Blizzards make their
U. S. debut as part of the six-
LP Philips/Limelight Records
release package for June.

The group’s Philips LP con-
tains six American blues tunes,
all more than five minutes long.
Also featured on Philips are
John Woodhouse, another well-
known Dutch artist in his U. S.
debut, and the re-release of “The
Singing Nun,” which earned a
gold record for the label and
Soeur Luc Gabriel in 1963.

The three Limelight offerings
for June include Ruth White,
Don Robertson and “Mass for
Today,” composed by Picrre
Henry and Michel Colombier.

Machine, St. Steven and the Lit-
ter.

In addition, Carlton also an-
nounced that Command Records
has released a three-minute 15-
second version of Dick Hyman’s
electronic single, “Minotaur,”
which will be sent to radio sta-
tions. The original single, taken
from Hyman’s chart album,
“Moog: The Electric Eclectics
of Dick Hyman,” lasts seven
minutes.

The decision to release the
shortened version was taken
when Command learned that
many radio stations were unable
to fit the original single into
their formats.

Heap Big Push on
Whitehawk Single

NEW YORK — Little Darlin’
Records and its national dis-
tributor, ITCC, are launching
an all-out promotion campaign
for John Whitehawk’s debut
single. Whitehawk an American
indian was picked up by Aubrey
Mahew, Little Darlin’s re-
cording chief, when he walked
into a Nashville studio, unan-
nounced, and requested that he
be permitted to audition for
Mahew.
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OFFERS FORUM
A FREE SHOW

NEW YORK — Capitol Rec-
ords will provide bus service
the evening of Thursday (19)
for those attending the Bill-
board Radio  Programming
Forum at the Waldorf-Astoria
Hotel to see John Steward per-
form at the Bitter End. It'll be
a special free show just for the
occasion. Further details will be
available at the Forum’s Regis-
tration Desk.
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The first release under Stormy
Forest will be “Rocky Raccoon”
by Havens. It will be followed
by an album to be recorded
during Havens' current tour of
Europe, where he is making per-
sonal appearances in Germany,
France, Holland, Sweden and
Denmark.

Details of the agreement be-
tween MGM and Stormy Forest
were worked out between Tom
White, MGM'’s director of busi-
ness affairs and Johanan Vigoda,
attorney for Havens.

The pact calls for three Richie
Havens albums a year on Stormy
Forest, plus an additional five
albums by other Stormy Forest
artists currently under contract
or in negotiation with the new
company. Artists already signed
with Stormy Forest include Dex
Daekin and Tom Brimm.

Havens and his associate,
Mark Roth, will personally pro-
duce and supervise all Stormy
Forests products, and will also
be involved in all creative as-
pects of production. Harvey
Cowen, director of underground
A&R, will serve as laison be-
tween Stormy Forest and MGM.
Stormy Forest will be head-
quartered in the MGM home
office.

Specialty in
Groove Now

LOS ANGELES — Specialty
Records, a rhythm and blues and
gospel operation, has been re-
activated. The label was founded
in 1944 by Art Rupe.

Mike Akopoff is the new gen-
eral manager. He is working with
Barret Hansen, product develop-
ment manager, in preparing the
first of a scheduled 20-LP re-
lease.

At present, Akopoff is setting
up distribution white Hansen
packages a number of LP’s and
talent scouts for new names.
Specialty is a division of Arco
Industries, which owns Venice
Music and interests in other
fields.



Musicals Spurt
—Rock on Stage

e Continued from page |

big boxoffice take of the tour-
ing companies both in the sta-
tion and abroad, and the heavy
disk action received by the score
of “Hair,” especially, with a No.
1 single (the Fifth Dimension’s
“Age of Aquarius” on Soul City)
and the No. 1 album (the orig-
inal cast version on RCA), has
demonstrated to theater pro-
ducers that rock pays off.

It’s also interesting to note
that the composer of “Hair,”
Galt MacDermott, and the
writers of “Your Own Thing,”
Hal Hester and Danny Apolinar,
are readying new rock works for
next season, MacDermott is
composing a rock-opera based on
Shakespeare’s “Troilus & Cres-
sida,” to be titled “Cressida”
and to be presented by Joseph
Papp. Hester and Apolinar are
working on a rock-musical based
on Lewis Carroll’s “Alice in
Wonderland,” to be titled “Alice”
and to be presented by David
Black.

Other scheduled musical prop-
erties that fall in the rock
groove are “Frankenstein,” to
be written by Michael Sarne
and presented by Michael But-
ler, and “Tryp,” to be com-
posed by Roger McGuinn, of
the Byrds, and presented by
Ivor David Balding.

Following 1s a list of addi-
tional musicals which are al-
ready scheduled or which pro-
ducers have on their agenda for
production next season:

“All About Eve,” score by
Charles Strouse & Lee Adams,
producer, Joseph Kipness; “A
Raisin in the Sun,” score by
Judd Woldin & Robert Brittan;
producer, Fred Coe; “A Wild
Oat,” score by Bill Snyder &
Stanley Baum, producer, Bill
Snyder;-*“Billy Liar,” score by
Kenneth Solms & Gail Parent,
producer, Lee Guber; “Candy
Store,” score by Mitch Leigh
& Mack David, producer, Alex-
ander H. Cohen; “Catfish
Bend,” score by Bobby Scott &
Herbert Martin, producer, Ed
Padula; “Coco,” score by Alan
Jay Lerner & Andre Previn,
producer, Frederick Brisson;
“Company,” score by Stephen
Sondheim, producer, Harold
Prince.

Also, “Don’t Flash Tonight,”
score by Peter Garey, Ralph
Blaine & James Gregory, pro-
ducer, Margove Productions;
“Elmer Gantry,” score by Stan-
ley Lebowskv & Fred Tobias,
producer, Joesph Cates; “1491,”
score by Meredith Willson, pro-
ducer, Edwin Lester; “Heaven
Help Us,” score by Burton Lane
& Sheildon Harnick, producer,
John Herman; “Hello, Sucker!”
score by Wilson Stone, pro-
ducer, Lee Guber & Shelly
Gross; “Hogan’s Goat,” score by
Mitch Leigh, producer, Mitch
Leigh & Albert Marre; “Hurrah,
Boys, Hurrah!” score by Robert
Goldsmith & Glenn Paxton, pro-
ducer, Fred Coe; “Jimmy,” score
by Bill & Patti Jacob, producer,
Jack L. Warner & Don Saxon;
“La Strada,” score by Lionel
Bart, producer, Charles K. Peck
Jr.; “Lillies of the Field,” score
by Jule Styne & Sammy Cahn,
producer, Edgar Lansbury, Max
Brown, Richard Lewine & Ralph
Nelson,

Also, “Look at Me, I'm Some-
thing Special,” score by George
Fischoff & Carole Bayer, pro-
ducer, Fred Coe; “National Vel-
vet,” score by Lionel Bart, pro-
ducer, David Merrick; “On
Time,” score by Charles Burr,
producer, Lester Osterman; “Our
Crowd,” score by Charles

4

Strouse & Lee Adams, producer,

Stuart Ostrow; “People Like
Us,” score by Cole Porter,
producer, Albert W. Selden;

“Robert & Elizabeth,” score by
Ron Grainer & Ronald Miller,
producer, Slade Brown.

Also, “Serena Blandish, score
by Arthur Siegel & June Car-
roll, producer, Leonard Sillman;
“Smith,” score by Matt Dubey
& Dean Fuller, producer, Cheryl
Crawford; “Something About
Anne,” score by Ralph Blaine
& James Gregory, producer,
Stanley Gordon; “Tattered
Tom,” score by Hugh Martin &
Ralph Blaine, producer, Mar-
grove Productions; “The Ameri-
canization of Emily,” score by
Carolyn Leigh & John Barry,
producer, Norman Rosemont &
Barry Korbin; “The Bootleg-
gers,” score by Buddy Bregman
& Dick Vosburgh, producer,
Joseph Harris & John Bowab;
“The Girl Upstairs,” score by
Stephen  Sondheim, producer,
Stuart Ostrow; “The Roths-
childs,” score by Sheldon Har-
nick & Jerry Bock, producer,
Hillard Elkins; “The Street
Where the Heart Lies,” score by
Gilbert Becaud, producer, Lee
Guber; “The Teahouse of the
August Moon,” score by Stan
Freeman & Franklin Under-
wood, producer, Herman Levin;
“W.C.,” score by Laurence
Rosenthal, producer, David
Black; “Yellow Drum,” score by
Claibe Richardson.

Also, “Look Where I'm At,”
score by Jordan Ramin, Frank
Stanton & Murray Samos, pro-
ducer, Charles Reinhart;
“Lyle,” score by Janet Gari,
producer, Marilyn Cantor Baker;
“Columbus,” score by Norman
Sachs & Mel Mandell, producer,
Steve Lawrence.

ST A

GUILD INTO
MAIL-ORDER

NEW YORK-—The Theatre
Guild has moved into the mail-
order record business. Its first
offering will be the original
cast album of the current Broad-

way revival of “The Front
Page.”

Robert Ryan, Peggy Cass, Bert
Convy, Katherine Houghton,

John McGiver, and Julia Meade.
The album was recorded Sun-
day (8).
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Rock Concerts’
Summer Home

LOS ANGELES—Watermark
Inc., the new entertainment
company, has leased the Holly-
wood Palladium as the summer
home for a series of rock con-
certs. Watermark’s concert di-
vision at the Palladium will be
called Magic Circus.

The opening show on Friday
(13) will present the Who per-
forming their rock opera
“Tommy"” in its entirety plus
Poco and Bonzo Dog Band. All
tickets will sell for $5. Sound
will be provided by Hanley of
Boston with the usual visuals
supplementing the big beat
sounds.

Watermark will present 24
concerts on nights that the Law-
rence Welk show is out of
town. Other acts announced for
the series include Joe Cocker,
Delaney and Bonnie, lke and
Tina Turner, Al Kooper, John
Mayall and Albert Collins.

Mountain Dew Logo

NEW YORK — Ambassador
Records has a new logo design
for Mountain Dew, its country
line. The logo, designed by Stan
Presnick, the company’s art di-
rector, features a cartoon sketch
of a mustachioed mountaineer
carrying a guitar.

NARAS Picks Categorizers
To Study Awards Set-Up

NEW YORK—The National
Academy of Recording Arts
and Sciences (NARAS) has ap-
pointed a special categories
committee to re-examine the
Grammy Awards structure, and
to recommend changes to the
local board of governors.

Among those appointed by
Father Norman J. Connor, the

Philips LP
From TV'er

CHICAGO—Philips Records
will release an LP .of the orig-
inal music from “Dark Shad-
ows,” the ABC-TV soap opera
serial.

Featuring the Robert Cobert
orchestra, the LP includes the
score from the show augmented
by Jonathan Frid, who stars in
the series as Barnabus, present-
ing five poetic readings appro-
piate to the mood of the show.
In addition, David Selby, who
portrays Quentin, does his own
narration of “Quentin’s Theme.”

The release will be accom-
panied by a merchandising and
promotion campaign.

Credit on ‘Fool’

NEW YORK — Transposed
lines in the “Pop Spotlight” re-
view in Billboard, June 7 of
the “This Is Tom Jones™ album
fouled up the credit on the
“I'm a Fool to Want You” cut.
The song is the past Sinatra hit,
mentioned in the review, and
not “On the Dock of the Bay.”

chapter's president, are three na-
tional trustees, Dom Cerulli,
Jim Lyons and Mort Nasatir;
alternate trustee, Milt Gabler,
and executive director of the
New York Chapter, George
Simon.

Their task includes a thorough
re-evaluation of the present list
of 41 Grammy categories, plus
reconsideration of the voting
procedures.

The New York committee,
like those convened in the
Academy’s three other chapter
cities (Los Angeles, Chicago
and Nashville) serves in an ad-
visory capacity to its local gov-
ernors who, after digesting the
recommendations, transmit their
views to the chapter’s national
trustees.

Final decisions regarding the
1969 Grammy Awards cate-
gories and procedures will be
made when all 19 NARAS na-
tional trustees convene in Sep-
tember.

Steinmetz Overseas
On ‘Dr. Chips’ Push

NEW YORK—To co-ordin-
ate promotion world-wide on the
soundtrack of “Goodbye, Mr.
Chips,” MGM Records interna-
tional sales director Eric Stein-
metz will visit MGM distribu-
tors and licensees in Europe,
Central and South America, and
the Far East now through Oc-
tober. The album will be re-
leased simultaneously with the
film in each country.

Lyric Arts Theatre
Steps Up Talent Plan

NEW YORK — The Nation-
al Lyric Arts Theatre has en-
larged its board of directors to
enhance its program for select-
ing and producing new musicals
by new creative talent.

The eight new directors are:
J. Mahlon Buck Jr., chairman
of the board, The Drug House,
Philadelphia, and board mem-
ber of the Philadelphia Academy
of Music; Dr. Lee Bristol Jr.,
president of Westminster Choir
College, Princeton; Schuyler
Chapin, director of the Inde-
pendent Film Center at Lincoln
Center; John Hammond, execu-
tive producer for Columbia Rec-
ords; John W. McPherrin, for-
mer Midwest correspondent for
Billboard and later publisher of
The American magazine; Mort
L. Nasatir, publisher of Bill-
board and president of the Na-
tional Academy of Recording
Arts & Sciences; Herman C.
Nolen, former chairman of the
board at McKesson and Robbins;
and Stephen Sondheim, lyricist-
composer.

The original founders of the
National Lyric Arts Theatre
who were present at the meet-
ing to enlarge the board of di-

rectors and select new officers
included Albert Selden and Hal
James, the producers of “Man
of La Mancha,” and John Fearn-
ley, Charles Hollerith, Alfred
Drake, Walter Fried and Nor-
man Zelenko. They also reap-
pointed Alfred Drake artistic di-
rector and named John W. Mc-
Pherrin the new president.

An executive committee to
recommend policies and pro-
grams was also organized. It
includes the chairman of special
committees appointed by the
president: i.e., Schuyler Chapin,
chairman of the Development
Committee; Charles Hollerith of
the Selection Committee; John
Fearnley and J. Mahlon Buck
Jr. of Theatre Locations; Her-
man Nolen of Corporate Opera-
tions; Mort L. Nasatir ot Public
Relations; Stephen Sondheim of
Professional Relations, and John
Hammond of Industry Relations.

During the summer, Alfred
Drake will tour as star of “On
Time,” a musical commentary
of the generation gap, with mu-
sic and lyrics by Charles Burr
which was one of the organiza-
tion’s 1968 presentations at the
Goodspeed Opera House, East
Haddam, Conn.

RCA'’s D. Davis Head
Of Nashville NARAS

NASHVILLE—Danny Davis,
chief producer for RCA Victor
here, and leader of the Nash-
ville Brass, has been elected
president of the Nashville chap-
ter of the National Academy of
Recording Arts and Sciences.

Davis, in his second years as a
governor, succeeds Don Light.
The new first vice-president is
Jim Stewart, president of Stax
and Volt Records. Other vice-
presidents are Jerry Crutchfield,
MCA,; and Wesley Rose, Acuff-
Rose and Hickory Records.
Buddy Killen of Tree Publish-
ing and Dial Records was named
secretary, and Rick Powell,
president of Athena Records,
treasurer.

Newly named governors and
their categories are Buzz Ca-
son, vocalists and singers; Bill
McElhiney, leaders and con-
ductors; Buddy Killen, a&r men
and producers; Jim Glaser, song-

writers and composers; Glenn
Snoddy, engineers; Wally Coch-
ran, instrumentalists and musi-
cians; Rick Powell, arrangers;
Red O'Donnell, art directors,
library editors; and Tex Ritter,
spoken word, documentary.
Newly elected governors-at-large
are Wesley Rose, Bob Mc-
Cluskey, Cecil Scaife, Jerry
Crutchfield, Harold Streibich and
Ben Peters.

The election of Streibich,
Memphis attorney, producer,
and president of Music Mem-
phis, brought to two the num-
ber of Memphis members on
the board of governors. The
membership has overwhelming-
ly ratified a new constitution,
written to remove past ambigu-
ties, to delegate authority, and
to update conditions.

Four members of the board
of governors are national trust-
ees: Wesley Rose, Danny Davis,
Bill Williams and Buddy Killen.

FCC Hits N. Y. Announcer

WASHINGTON—Too many
air plugs for polka parties by
an announcer who had a fi-
nancial interest in the dances
and chose records for the sta-
tion’s program, brought a crack-
down from the Federal Com-
munications Commission last
week. A Mineola, N. Y. sta-
tion, WTHE, faces a $5,000
fine, and Fordham U’s educa-
tional station WFUV (FM), New
York City, has been warned to
check more carefully the use of
its station by ‘‘associate” an-
nouncers.

The Mineola station manage-
ment is held liable for failure to
keep track of announcer Bill
Shibilski's “Polka Party” pro-
gram, which he produced. an-
nounced and sold to the station
under contract. Shibilski pro-
moted polka dances held at the
Columbus Lodge in North Mas-
sapequa, L. L. The FCC says
it monitored 11 plugs on a Sun-
day in September 1968. while
station logs showed only two
commercials for the polka par-
ties.

Shibilski's over-the-air promo-
tion of records and the record
talent appearing at the polka

parties, while he owned stock in
the polka enterprise, was a vio-
lation of the conflict of inter-
est rules, FCC found. Station
owners, Bursam Communica-
tions, have declared ignorance
of what was going on, but the
FCC says this only proves man-
agement remiss in its duty to
prevent improper use of its sta-
tion.

Shibilski also handled the
program for Fordham University
student-run FM station, “donat-
ing” his services on an associate
basis. Educational stations are
not allowed to broadcast com-
mercials, but since no money
was paid out for the program,
the station thought there was no
reason to consider the announce-
ments as commercials. WFUV
also pleaded innocence of Shi-
bilski's financial interest in the
dances. The FCC let them go
with a scolding.

BMI Ad Listing

NEW YORK—The BMI ad,
in Billboard, June 7, saluting
the most performed songs of
1968, listed the names of BMI
affiliated writers and publishers
only.
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It only takes one night in San
Quentin to feel that way.
Not long ag> Johnny Cash spent
a night there, singing for the boys.
That’s what he felt, and that’s
what he sang.
Cash came by his hatred of
prisons the hard way. That's why he "
goes back. First to Folsom Prison. I‘
Now San Quentin. That's why there’s CS 9%27/53 70
this tremendous affinity with the prisoners. 06742/ ¢ 3, o671
And that’s why there’s so much 7HC 1624

feeling in the music. Johnny Cash’s music will be getting

national exposure this summer from
“Johnny Cash At San Quentin.” “The Johnny Cash Show' which
The brilliant follow-up to *Folsom Prison.” On Columbia Records [ started last Saturday on ABC-TV.




Din Report Falls on Mixed Ears

By MILDRED HALL

WASHINGTON — Warnings Sen. Philip A, Hart (D.-
from Ralph Nader, the con- Mich.). hard-working and con-
sumer crusader, on the effects sumer-oriented chairman of the
of some hard rock bands and Commerce  Subcommitice  on
discotheques on young ears. has Environment. also received a
stirred mixed response on Capi- letter from Nader. According to
tol Hill, Sen. Warren G. Mag- a staffer in the senator’s office,
nuson (D.-Wash.) chairman of Hart hopes that perhaps the
the Senate Commerce Commit- public can find its own way 10
tee, has forwarded the Nader solving this particular and per-
letter and the rescarch on hear- sonal problem.
ing impairment from over-am- Nader urged that hearings be
plification, to the Surgeon Gen- held with the result of restrict-
eral. and asked for a report. ing the level of din in rock
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gatherings, and ear protection
for the musicians and workers
in discotheques and other band
locations whcre the cxposure is
heavy. Even in staid Washing-
ton, nightclubs hit levels as
high as 116 decibles. and go as
high as 138 in other clubs
around the country, according
to Nader. The Amecrican Medi-
cal Association considers long
exposure to levels over 85 deci-
bels to be hazardous to hear-
ing, and the average person be-
gins to suffer pain at 140 deci-
bels, he claimed.

Nader also quoted from a
University of Tennessee study
that found high school seniors
and entering freshmen with ser-
iously impaired hearing. deter-
riorated to the level of a 65-
year-old. The damage, accord-
ing the medical researchers,
was severe enough in 20 per
cent of a group of 1.000 col-
lege students tested, to  en-
danger their careers.

A recent TV special also ex-
plored the phenomenon of the
loud sounds preferred by the
by the young, and asked them
why they wanted the music so
violently amplitied. The answers
were that they enjoyed getting
lost in the battering waves ot
sound. that it blew their minds
and blotted out everything else,
and that they would take their
chances with the deafness when
they were old — which was.
after all, a long way off.

AVCO Acquires
Stanton’s CTI

NEW YORK — AVCO has
acquired an interest in Car-
tridge Television. Inc.. a firm
founded by Playtape's Frank
Stanton to develop a videotape
cartridge. AVCO's general coun-
sel  Gordon Tutte told Bill-
board that his firm will join
with CTI to explore the feasi-
bility of a videotape cartridge.
It is known that Stanton has a
prototype  of videotape car-
tridge. and that patents are
now in the application stage.

AVCO is a highly diversilied
corporation. It recently  an-
nounced its entry into the rec-
ord business. Its other entertain-
ment industry holdings include
ownership of Embassy Pictures.
the Joe levine film production
firm. plus seven AM-FM radio
stations and five TV stations.

JAMES BROWN receives the Humanitarian Award of the Performing
Arts Lodge of the B'nai B'rith for 1969, at a dinner-dance at the New
York Hilton. Congressman William L. Daly of Missouri also presented
Brown with a portfolio of letters of commendation from the Civil
Rights Task Force of the Democratic Study Group. Brown is flanked
by two other award recipients, Burt Bacharach, left, and Hal David,
who share the Creative Achievement Award. More than 500 guests
attended the annual affair.

DOCUMENTARY SERIES

Yazco Making Country Blues
Appealing to Mass Markets

NEW YORK — "With the
blues resurgence, there has been
an increasing acceptance of au-
thentic country blues. . Peo-
ple are interested in seeing where
the roots are.”

The speaker is Nick Perls.
president of Yazoo Records, la-
bel based here which is docu-
menting country blues. Yazoo
has 18 albums now and plans to
issue about 12 more each suc-
ceeding year. “We hope to pre-
sent the country blues idiom to
the public in cohesive fashion.
covering approximately 1923
through 1937." Perls said. He
added that, in his opinion. about
50 albums would be necessary to
adequately cover this segment
of Americana. “This job of doc-
umentation must be  accom-
plished before the material is
lost,”™ Perls said. To achieve this
he tours the South, canvasing
door to door for old material.
He seeks to comb the impor-
tant country blues areas, such as
the Mississippi Delta and hill
sections. areas of Alabama, Tex-
as. Louisiana, Arkansas. Geor-
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gia, Virginia and the Curolinas.

“Now is the time for country
blues to catch on in the mass
market. I am trying to relecase
the material not so much for
collectors. but as a music most
everybody can enjoy.” Perls
feels that the Memphis Blues
Festival, scheduled June 5-8, is
an important factor in making
the general public more con-
scious of the mass appeal of the
genre. He pointed out that many
contemporary record acts. par-
ticularly British groups, are in-
creasing their use of country
blues tunes. “There was an in-
credible amount of original mel-
odies written by the carly coun-
try blues artists and these
melodies lend themselves to re-
working in the rock and roll
idom.” Perls said.

Perls is getting into independ-
ent production so as to branch
out into the contemporary scene.
He recently recorded British art-
ist Jo-Ann Kelly in England.
He is sccking other contempo-
rary acts.

Archive of Folk Jazz

Offers 6 Strong Reissues

NEW YORK — Archive of
Folk and Jazz total. six jazz LP’s
some impressive names. some od-
dities and some rarities.
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EXECUTIVES OF CHESS, Checker, Cadet and Cadet-Concept Record
companies recently introduced the label's May product release to
distributors at Chicago’s Continental Plaza Hotel. Addressing distribu-
tors, from left to right, are vice-president and a&r director Marshali
Chess, sales manager Max Cooperstein, and LP promotion and sales
manager Dick LaPalm.

Included are some 1947 tracks:
"WNEW Saturday Night Swing
Session,” which has Rov Eldridge.
trumpet: Ralph Burns, trombone:
Charlic Ventura. Flip Phillips.
tenor saxophones: Buddy Rich
and Mel Torme, drums. It is
interesting to hear the inroads
the then-new modern jazz style
makes into the more comtortable
mainstream stvles of the older
players.

Pec Wee Russell. clarinetist—
who died recently, is featured in
solid small group company and
modern recordings. By contrast
“Charlie Parker” is small bebop
group from 1948-1950. with u
couple of tracks spotlighting Fats
Navarro. trumpet.

The remaining releases are
“Foundations of Modern Jazz.”
made up of tracks by Charles
Mingus, Osie Johnson. Milt Jack-
son. and others; "Django Rein-
hardt. Vol, 2.” and “Sidney Be-
chet.” which has the late so-
prano saxist-clarinet player ac-
companicd by Lionel Hampton,
vibes. on two tracks. All in all,
a strong low price jazz reissue.

IAN DOVE
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NAB, CATV 'Peace Pact’ Seen
Wedge Opener to Royalty Accord

WASHINGTON-—The copy-
right revision bill vaulted over
its highest hurdle last week as
the broadcasters and the cable
TV people finally reached agree-
ment on the hot issue of CATV
liability in their pickup of TV
station programs for subscribers.
Indirectly, there was a message
from Sen. John L. McClellan
(D.-Ark.), chairman of the Sen-
ate Copyrights Subcommittee,
to battlers for record royalty
and others who are still without
compromise solutions.

The broadcaster-cable TV
compromise package brought
congratulations to both indus-
tries for “statesmanlike” nego-
tiating, from the chairman of
the subcommittee which is work-
ing out the copyright revision
term. McClellan explicitly
urged the movie and TV film
copyright owners to come to an
accord with the CATV systems,
now that the broadcasters have
set the example. The senator
wants it within a reasonable
time—or the subcommittee will
have to make the terms for the
film producers.

McClellan’s warm indorse-
ment of the NAB-NCTA com-
promise sounded a clear call to
the recording artists fighting for
performance royalty from the
broadcasters and other users of
their recordings for profit. The
senator has promised that the
subcommittee will continue to
consider the record royalty right,
but he has refused to sponsor
the incorporating William (D.-
N. J.) amendment because of the
sections impending on mechan-
ical royalty and jukebox royalty
issues.

Unfortunately, no compro-
mise came out of an informal
mid-May meeting here between
the artist and record interests,
broadcaster and jukebox spokes-
man. The meeting was chaired
by subcommittee counsel Tom
Brennan, and attended by staff-
ers from each succommittee
member's  office  (Billboard,
May 10).

Royalty Talk

Broadcasters and  jukebox
people remained deadset against
the Williams amendment. Dis-
cussion at the meetings was
limited strictly to performance
rovalty for recording artists (to
be shared with record com-
panies equally, under the Wil-
liams amendment). There was no
discussion of the rest of the
amendment. Music publisher in-
terests did not take part.

The agreement between the
broadcasters and the cable TV
industry was reached only at
this last possible hour, and after

By MILDRED HALL

three years of argument, formal
testimony and informal meet-
ings. In contrast, the recording
artist and record company
spokesmen, aside from formal
testimony, have had very few
chances to negotiate jointly with
broadcasters, music publishers
and jukebox operators.

The broadcaster-CATYV agree-
ment is especially welcomed by
McClellan because it will per-
mit copyright and communica-
tions aspects of this hybrid issue
to be worked out peaceably. It
will eliminate the friction be-
tween the commerce and judici-
ary committees that exploded
into a jurisdictional fight that
nearly killed the House revision
bill during the 1967 floor vot-
ing.

The agreement on CATV
copyright liability (they are not
liable under the present Copy-
right Act, the Fortnightly case
decided) will remove the most
politically dangerous controver-
sary from the bill—one on
which most legislators would
take sides and battle the bill to
death if necessary. To the Con-
gress, the broadcaster-CATV
fight involves the country’s tele-
vision service, the ever-popular
public interest, the legislators’
own voting constituents, and his
relations with the powerful
broadcast industry and its lobby.

An Impact

Broadcasters undoubtedly ex-
pect this to have impact on the
record royalty issue. The broad-
casters’ onc-upmanship has given
them a new standing with the
Copyrights Subcommittee chair-
man. Broadcasters would nat-
urally expect him not to en-
danger this newly smoothed
prospect for the whole revision
bill by arousing broadcaster
wrath over the recording art-
ists’ plea for royalty for play of
their records on the air.

However, the senator is his
own man—and unpredictable.

Also unpredictable, as copy-
right history has shown, are the
meany surprises to come out of
executive, private meetings of
subcommittces  working  out
copyright law. In a few weeks,
the Senate subcommittee will
begin hammering out its final
version of the revision bill to be
presented to the full judiciary
committee.

Collectively, the subcommit-
tee is known to feel that a good
case has been made for inclu-
sion of this recording artist roy-
alty in updating the old copy-
right law to meet present con-
ditions. But powerful forces are
at work, and unfortunately the
amendment housing the princi-
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ple was unacceptable to the
subcommittee chairman. Still,
proponents point out that the
amendment can be revamped in
whole or in part during the exe-
cutive meetings — and there
are voices on the side of the
recording artist royalty.

Subcommittee ranking Re-
publican Sen. Hugh Scott (R.-
Pa) co-sponsored the Wil-
liams amendment. It is known
that onc or two others on the
five-man committee believe in
the principle of royalty for the
recording artists, but not for the
record companies, which would
share under the terms of the
Williams amendment.

Other Co-Sponsors

Other co-sponsors included
Sens. Murphy (R.-Calif.), Brook

(R.-Mass.), Dodd (D.-Conn.),
Hartke (D.-Ind.), and Young
(D.-Ohio), an impressive list.

Sen. Howard Baker (R.-Tenn.)
endorses the principle of record
artist royalty, but could not go
along with the rest of the Wil-
limas amendment. Sen. Marlow
W. Cook (R.-Kan.) is believed
sympathetic to the artist royalty,
as is Sen. Ted Kennedy (D.-
Mass.). Some other senators
from States with large enter-
tainment industries are shown
to be sympathetic, but could
not endorse the principle unless
there was more accommodation
of their broadcaster and music
publisher contingents.

The next roll of the dice is
largely up to the Senatc Copy-
right Subcommittee, with Mec-
Clellan very likely its weight-
iest factor in decisions on issues
that will affect the chances of
the revision bill as a whole.

Stone Maps
Int’'l Wing

NEW YORK—Briun Stone,
board chairman for York-Pala
Records, Fifth Avenue Music
and Ten-East publishing firms,
plans to establish an overseas
wing for the company’s music
interests, headquartered in Ge-
neva.

Partnered with Charles Greene
in the publishing and recording
interests assembled under the
Greene/Stone Enterprises ban-
ner, Stone will take over the
European operation beginning
in July.

Stone is also renegotiating
European copyrights and license
agreements for the company,
preparatory to taking up resi-
dence in the Swiss capital.

RPM Studios
Shifts to 8-Track

LOS ANGELES—RPM 1In-
ternational Studios is convert-
ing to 8-track equipment. Ad-
vancement of studio facilities is
expected to be completed by
June, but will not affect record-
ing sessions scheduled for Tan-
gerine Records, a branch of the
Ray Charles operation.

The master control panel will
incorporate a number of minia-
turized jack panels, switches and
relays. An echo chamber ca-
pable of either creating a hard
rock sound or a soft effect for
other forms of music is being
developed.

The company may buy mas-
tering equipment. The studio
services Tangerine artists and
custom clients.

Coast Cause Shows
Picking Up Steam

e Continued from page 1

counted for the biggest single
night for an indoor rock concert
in the city. Some 7,000 packed
Winterland Arena for an eight-
hour show which included the
Grateful Dead, Jefferson Air-
plane, Creedence Clearwater Re-
vival, Aum, Elvin Bishop, San-
tana and Bangor Flying Circus.
At least 5,000 were turned away
at the door.

Thirty-four bands answered a
plea by a columnist on May 28.
They called the People’s Park
Bencfit Committee to offer their
services, according to Eric Crav-
en, chairman.

The Winterland show netted
$17,000, according to Graham,
with proceeds going to bail for
some 450 persons arrested dur-
ing the preceding week in the
turmoil over a plot of land near
the university.

A benefit May 29 at Long-
shoreman’s Hall, featuring Joan
Baez, Dan Hicks, Cleanliness

N. Y. NARAS
Selects 20
Governors

NEW YORK-—The National
Academy of Recording Arts
and Sciences (NARAS) has re-
turned 13 governors to the local
board, and elected secven new
ones.

Re-elected for two more years
were Manny Albam, Ernie Alt-
schuler, Esmond Edwards, Will
Holt, Paul Kresh, Jim Lyons,
Joe Newman, Johnny Pate,
Duke Pearson, Nick Perito,
Phil Ramone, Ben Tucker and
Peter Yarrow.

Newly elected were Brooks
Arthur, John Berg, Dom Cer-
ulli, David Hall, Is Horowitz,
Dick Hyman and Mort Nasatir,
Billboard publisher. Arthur has
served on the engineering nom-
inations committec; Berg on the
album cover committee, and Cer-
ulli headed the chapter's album
notes nominating group. Hall
and Horowitz have been active
in screening all classical nom-
ination for the Grammy Award.
Nasatir is the Academy’s na-
tional president.

The first mecting of the new
board will be held June 25. At
that time the newly elected of-
ficials will select the new chap-
ter officers.

CLUB REVIEW

and Godliness Skiffle Band, Con-
gress of Wonders, the Pitschel
Players, and Country Joe Mac-
Donald, drew 1,200 grossing
$4,600. Over half will go to the
People’s Park Fund.

That same night, at Pauley
Ballroom at UC, Country Joe,
Mother Bear and Little John
Blues Band played a benefit for
the Park Fund and for the
“Moses Hall Three” who had
been accused of conspiracy in
the take-over of a campus build-
ing last winter.

Memorial Day March

The Memorial Day march for
People’s Park drew 30,000 peo-
ple from the Bay Area. Lazarus,
Cleanliness and Godliness, and
the South Bay Experimental
Flash played on flatbed trucks
for the marchers.

The benefits cost performers
and promoters more than just
time. Thompson figures a bene-
fit usually costs the Airplane
“$500-$600" for the sound sys-
tem “but it’s worth it.” And the
Grateful Dead, long a major
supporter of causes, will not do
any benefits for *“one or two
months,” according to their busi-
ness manager Lenny Hart, be-
cause each one costs the band
$1,500 and “we'’re uptight for
bread right now.” Bill Grahams’
crew of 20 worked for free.

The next day, in Berkeley's
Tilden Park, Mad River, Sky
and Lazarus played to 2,000
for a benefit for the Park Fund
and the Third World Liberation
Front Legal Fund. Another
park benefit is planned at the
new Monk club in Berkeley
with Orion, Frumious Banders-
natch, and Birth on June 8 and
Allmon Joy, Cleveland Wreck-
ing Company, and Linn County
).

“In the last three months we
have had lots of calls for bene-
fits,” said Bill Thompson, Jef-
ferson Airplane’s manager. Of
14 gigs, so far this year, the
Airplane has played four for
free, he said. “The people sup-
port you; you should support
the people.”

An upcoming benefit the Air-
plane intends to play will be for
Biafra.

“If I believe in a cause and
someone asks me for help, I'm
willing to help out,” said Gary
Jackson, formerly with the Ma-
trix, who put on a benefit with
nine bands at San Francisco’s
Nourse Auditorium, May 15.
The concert headlining Sons of
Champlin and Steve Miller net-
ted $700 for the “Gater,” San
Francisco State College's student
paper that had had its funds
frozen because of criticism of
acting president Hayakawa and
support of the student strike.

Robinson Sends Up Smoke
Signals of Exciting Sounds

NEW YORK — Motown's
Miracles, led but not domi-
nated by Smoky Robinson has
opened with “For Once in My
Lifetime” for their Copacabana
Cafe debut, Thursday (5) but
the rest of their act had no
cliches. It wasn't just a string
of Motown single successes
either.

The quartet went into “Up
Up and Away,” did holier-
than-thou version of “Valley of
the Dolls” theme and included
a surprising version of “Abra-

ham Martin and John.” Surpris-
ing because it was treated as a
sharp hand-clapper, not overly
sentimental. And it worked.
The Miracles probably com-
municated most on their up-
tempo, r&b items (“Goin’ to a
Go Go,” “Mickey’s Monkey"),
which enabled them to com-
press all facets of their act into
one number — choral work,

choreography, tamborine rat-
tling and a little comedy. Good
prom fodder — right for the
time and the season.

IAN DOVE
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INSIDER’'S REPORT

WASHINGTON—The Secu-
rities and Exchange Commis-
sion’s May oficial summary of
“insider”™ transactions reports
trading by officers and directors
and other holders of stock in
the following companies of di-
rect or related interest to Bill-
board subscribers. (Unless other-
wise noted, transactions are in
common stock, and Exchange
stocks are reported first, fol-
lowed by over-the-counter.)

Capitol Industries—Stan Gor-
tikov bought 25,000 shares from
the issuer (Capitol Industries),
giving him 34,658 shares. Glenn
Wallichs sold 23,000 shares,
leaving him 50,000.

Chicago Musical Instrument
Co.—ECL Industries LTD. re-
ports buy of 3,000 shares, giv-
ing it 407,200, and $609,000
of convertible debentures, giving
it $1,459,000 of convertible de-
bentures.

CBS—F. A. Kalinski bought
1,000 shares, establishing hold-
ings in this amount.

Commonwealth United—B. F.
Breslauer exercised option to
buy 1,200 shares, giving him
13,700. P. Gettinger sold 4,000
shares, leaving 118,043.

Gulf & Western—C. G. Bluh-
dorn sold 23,900 shares, leaving
him 342,517 shares held per-
sonally, and 472,892 as corpora-
tion. O. J. Carmichael Jr. sold
1,507,455 as family trust, leav-
ing 12,164,400 in this holding,
376,700 held personally, 4,013,-
700 by wife, and 1,595,300 as
Charitable Fund and Founda-
tion. John H. Duncan reports
buy of 2,245 shares as South-
west Growth Pool, giving it 31,-
674; buy of 1,230 as Southwest
Growth Management, establish-
ing this category; sold 3,475
shares as Duncan-Neyland, leav-
ing none in this holding. Duncan
reports holdings personally of
189,288 shares, 4,050 as foun-
dation, and 6,303 as Rocart.

MCA, Inc.—John Findlater
sold 3,350 shares, leaving 3,013

held personally. A. A. Dorskind
received 2,500 shares as com-
pensation, giving him 16,355
shares.

Pickwick International — Sy
Leslie made private sale of 6,000
shares, leaving 102,125. Say-
mour Stadfeld acquired 1,000
shares by private purchase and
sold 100 shares, leaving him
2,300.

RCA—M. E. Karns bought
1,372 shares, giving him 5,237.

Transcontinental Investing—
Louis S. Adler, by exchange of
convertible preferred for com-
mon, acquired 1,897 common,
and disposed of 988 preferred,
eliminating his preferred hold-
ings by further sale of 74 con-
vertible. Buy of 1,072 common
by Adler left personal holdings
of common at 15,174 shares.
Sol Blaine exercised option to
buy 50,000 shares, sold 5,000
shares, leaving total of 94,192.

Whittaker Corp.—The follow-
ing exercised option to buy:
Morton Brooks, 6,386, giving
him 22,741; Frank C. Buhlman
412 shares, giving him 15,408;
E. P. Carmichael 4,120 shares,
giving him 28,168; Andrew J.
Chitiea 6,798 shares, giving him
35,222, and David L. Grimes
3,090 giving him 19,619.

The following transactions
were made by officers and di-
rectors of stocks traded over the

counter:
Lear Jet Industries—William
P. Lear Sr., by private sale

disposed of $3,566,600 of 6 per
cent convertible debentures, leav-
ing none.

Lin Broadcasting Corp.—By
exchange, Frederic Gregg Jr.
disposed of $50,000 of 5% con-
vertible notes, and $15,000 of
6 per cent convertible notes, ac-
quiring 4,064 common. Gregg
also bought 9,650 common,
made sales of 10,700 shares,
and further sale of 79,511
sale of 79,511 shares to Satur-
day Evening Post, leaving him
3,450 shares held personally.

Decca Heads for ‘70
With Full-Line Attack

NEW YORK — Decca Rec-
ords unveiled its 1970 line of
phonographs, radios, tape play-
ers and musical instruments at a
special meeting for district and
branch  managers conducted
here last week. Included were
five new models of stereo phono-
graphs, 11 new radio models, 16
guitars, an electric guitar set
and a ukulele.

One of the highlights of the
new line is the stereo phono-
sraph model DP-139, which
epitomizes the “Sight and Sound
of Decca Stereo™ theme, in that
it has its own built-in light show.
The unit has a suggested list
price of $99.95.

Another highlight of the pres-

entation was Decca’s re-entry
into the manufacture of stereo
consoles, after an absence of
five years, with the introduction
of three de luxe models.

In addition to six tape play-
back units (three cassette and
three 8-track stereo), Decca
introduced an updated line of
musical instruments—16 guitars,
an electrc guitar set and a uku-
lele.

With the introduction of new
product, Decca now has a com-
prehensive line of 18 stereo
phonographs, 11 radios, 6 tape
players and 18 musical instru-
ments plus a complete line of ac-
cessories for both the phono-
graph and instrument lines.

Athena Control to Powell

NASHVILLE—Rick Powell.
vice-president of Athena Rec-
ords in nearby Brentwood, has
acquired controlling stock in
the firm from W. D. Kilpatrick,
and now becomes president
and principal owner of the com-
pany.

Jean Turnley becomes vice-
president and professional man-
ager for the publishing arm of
Athena and in charge of artist
relations.

Powell, a member of the
faculty of Peabody College and
who has been involved in all
facets of the recording indus-
try. will continue to produce
records for Athena and to ac-
quire masters.

The studio built by the com-

10

pany about a year ago has been
expanded to 8-track, and an
additional isolationist  booth
studio has been added. In an-
other move, Powell said his
publishing company is moving
into the cducational department.
It is developing a recorder
method book for classroom use.
He noted, too, that the com-
pany has just signed a new act,
the Jaedes, an r&b group from
Tuscaloosa, Ala. This brings
to six the roster under contract.

Before forming Athena with
Kilpatrick, Powell worked as ar-
ranger of pop, country, gospel
and r&b music, a producer for
several labels, a musician on
hundreds of sessions, and a
teacher of music. He recently

Howe, &M | Market Quotations

Producer Pact

LOS ANGELES — Bones
Howe, who produces the Sth
Dimension, will produce acts in-
dependently for A&M Records
under a non-exclusive five-year
contract.

Howe's Mr. Bones Produc-
tions initially will produce an
LP for songwriter-singer Jeffrey
Comanor, new A&M artist.
The album, for release in Au-
gust-September, will be a rock-
gospel and country package
with original songs by Comanor,
who writes exclusivley for
Howe’s publishing company.

Comanor has written two
songs, “A Famous Myth” and
“Tears and Joys,” for Dustin
Hoffman’s film “Midnight Cow-
boy.” The 5th Dimension also
recorded a Comanor tune, “It
Will Never Be the Same Again,”
in the group’s chart LP, “Age
of Aquarius.”

Beside the 5th Dimension,
Howe also produces the Smoke-
stack Lightning, Johnny Rivers,
the Monkees, the Clingers and
the Carnival. Howe finished his
first project for World Pacific
Records on “The Carnival,” an
LP due for release in Septem-
ber.

New Name After
Ashley Famous,
Josephson Tie

NEW YORK—The agency
activities of Ashley Famous
Agency, Inc, and Marvin

Josephson Associates, Inc., have
been consolidated under the
name of International Famous
Agency, Inc. Its wholly owned
subsidiary, London Interna-
tional, is also undergoing a
name change to (London) In-
ternational Famous Agency,
Ltd.

Under the consolidation, In-
ternational Famous will be in
Los Angeles in what were Ash-
ley Famous’ offices at 9255 Sun-
set Blvd. IFA’s headquarters in
New York will be in Ashley
Famous’ former spot at 1301
Avenue of the Americas.

Sue Raney Into
Joint Prod. Co.

NEW YORK — Sue Raney
has joined arranger-composer
Pat Williams and Phil Ramone,
owner of A&R Studios, to form
a record production company.

Rayel Records Ltd., the name
of the new company was
formed specifically to record
Miss Raney. The young singer,
who obtained her release from
Liberty Records last month, ex-
pects to record her first single
for the new label within six
weeks. Meanwhile, she opens
a two-week engagement at the
Americana Hotel’s Royal Box,
Monday (16).

Gardena Bought

LOS ANGELES—American
ComSet, Inc., Gardena, has ac-
quired Permoflux Corp., Gar-
dena, manufacturer of head-
phones, speakers and related
audio equipment. Terms of the
transaction were not disclosed.

received his doctorate degree.

Kilpatrick, long associated
with Hickory Records and in
the past with the “Grand Ole
Opry,” will devote his full time
to “other business interests.” He
is involved in the ownership of
several retail stores, and is a
horse breeder.

Athena is distributed by Stereo
Dimension.

As of Closing Thursday, June 5, 1969

1969

NAME High
Admiral 21%
‘American Broadcasting 76V
Ampex 44%,
Automatic Radio 41%
Automatic Retailer Assoc.  117V4
Avnet 36V2
Capitol Ind.’ 52
Chic. Musical Inst. 33%
CBS 59V2
Columbia Pic. 42
Commonwealth—United 24%,
Disney, Walt 86%a
EMI 8%
General Electric 98Va
Gulf & Western 50V4
Handleman 48%
Harvey Radio 25Va
Kinney Services 39Va
Macke Co. 29Va
MCA 441
MGM 44V,
Metromedia 53%
3M 11214
Motorola 133%2
North Amer. Phillips 45V
Pickwick Int. 65
RCA 48V
Servmat 49>
Superscope 54%,
Tenna Corp. 62V
Trans Amer. 38%4
Transcontinental Invest. 27%
Triangle 37%
20th Century-Fox 4%
Vendo 32%
Viewlex 35V,
Warner Bros.-7 Arts 64V
Wittaker Corp. 32%
Wourlitzer 23V,
Zenith 58

Week’s Vol.  Week's Week’'s Week's Net
Low in 100's High Low Close Change
15 358 19% 17% 17% - Vs
56% 287 69% 66 68% t+17%
32V, 868 43% 41V4 431 +1Va
20 1052 41% 37Va 39V + Y%
100v2 206 107 1042 1062 + Y
17 1067 183% 17 17V .l
29 135 522 487  49% -3%
24% 37 25% 24% 25% - Va
445 893 55% 53%% 54Va —1%g
29% 865 343 33% 34y + 1,
12% 4084 14vs  12% 125 - %
69% 473 80Va 76 79 + Va
6Ya 2472 7% 7V 7Y% -
858 770 95V, 92V, 94 —134
28V4 1193 303, 29%2 29% - Y
367 458 452 43 43 -2V,
18Ya 43 20 18 18 -7
28Yy 761 32 3V 32 t+ Va
17Va 50 18% 18V2 187% + 4
34 174 35% 34 35Va + Va
303 1410 352 30% 35 +4
30 1025 34 29% 31V -2%
94 407 108 105 1057 -2Va
1023, 264 126 121V 1212 -V
354 1041 48 45Ya 457 + V2
40 107 58% 55 56%4 -1%
41Vs 1684 44y 43Va 43V — Va
35Va 111 35% 34V 34%, - Ya
35Vs 405 53 49Va 49V —27%
46 136 59% 5412 57% —23%,
32 1221 34% 32% 34% t+1%%
202 918 25% 24% 24% - %
2812 45 30 28Y2 30 - Y
2912 1780 30% 28V 2812 1%
21V, 98 23Va  22V2 22V, - Y%
24V 271 32Va  29% 29Vs -2%
512 3116 53% 512 53 =1
26% 1067 26% 24 25 - Y
19V4 75 20 18% 19 - Y%
48V, 588 49% 48Vs 48V =1

As of Closing Thursday, June 5, 1969
Week's Week’s

OVER THE COUNTER* Mish
Abko Industries "
Certron 52
Creative Management 14V,
Data Packaging Corp. 24V,
Fidelitone 5V,
Sam Goody, Inc. 15%
GRT Corp. 262
ITCC 15V2
Jubilee Ind. 30
Lear Jet 32V2
Lin Broadcasting 13V4
Magnasynic-Moviola 22%,
Merco Ent. 25
Mills Music 332
Monarch Electronic Ind. 13
Music Makers, Inc. V5%
Newell 30
NMC 14%,
Omega Equity 3%
Telepro Ind. 3

Trans Natl. Communications ¢

Low

9
48
14
24

4
15
24Y2
1412
28
31%a
122
19%
24

332

11
15
26Y2
13%

2%

2%

8V

Week’s
Close

10
49
14V
24V,
4
15
24V,
15
29
32V,
12V
22%
25
332
11
15
29
13%
2%
2%
8Vs

*Over-the-counter prices shown are “bid” (as opposed to “asked”). Neither the
bid nor the asked prices of unlisted securities represent actual -ransactions.
Rather, they are a guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange and all principal stock

exchanges.

Maguire Holding ‘Meet-Ins’
In U. K. With Hurst & Execs

LONDON — Walt Maguire,
national singles sales and a&r

chief for London Records,
with producer

meeting here

is

Mike Hurst, head of Mike Hurst

Productions,

with which Lon-

don has just concluded a re-

leasing arrangement.

Hurst produces a number of
acts for London’s Deram label,

including Cat Stephans;

Neil

McArthur, lead singer with the

Zombies, Alan Brown,

and

Hurst himself, who already has
a single, “Big City,” out here.

Maguire also plans
with  Wayne Bickerton,

meetings
pro-

ducer of the Flirtations’ record,
“Nothing But a Heartache,” and
the World of Oz, a new group.

Maguire will go on to meet
with Chris Wright, manager of
the Ten Years After; Tony
Clark, producer for the Moody
Blues, and Harry Simmons,
manager of Savoy Brown Blues
Band.

These three groups will travel
to the U. S. at an early date.
Savoy Brown of Parrot Records
is due in mid-June; Ten Years
After open their tour July 4 at
the Newport Pop Festival. The
Moody Blues first dates are in
the northwest in July.

"Also on Maguire’s itinerary
are meetings with top execu-
tives of London’s parent com-
pany, Decca Records Ltd. Part

(Continued on page 90)
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Budget Bow Follows RCA Entry

e Continued from page 1

as an EP—plus a number of
other film songs. When originally
released in the U. S., the album
was used as a promotional disk
for the Singer Sewing Machine
Co. The Reeves album is en-
titled, “*According to My Heart.”

All other disks in the first list
will be reissues. The majority
of the albums will be compatible
with the exception of “Dog
Training My Way” by Barbara
Woodhouse.

RCA has scheduled five sin-
gles in its first singles release.
These include disks by the Mon-

Educational TV Uses Today’s

Sounds for lts

LOS ANGELES—Recordings
underscoring today’s contempo-
rary sounds are being used as
background music by education-
al TV here to emphasize the
cultural contributions of minor-
ity groups.

The Los Angeles County
Board of Education is producing
a series of programs, “Literature
“of Minority Groups,” for KCET-
TV (channel 28).

Minority Series

All programs will utilize con-
temporary music with either so-
cially significant lyrics or mate-
rial with lyrics epitomizing the
sound of Young America today,
said Mrs. Elinor Richardson,
consultant in charge of the
school board’s division of edu-
cational media.

First recording selected for
the series is the Iron Butterfly’s

(Continued on page 90)

kees, Patrick Adam, Jim Reeves,
Elvis Presley, Guess Who? and
Nat Stuckey. Pressings will be
handled by Orlake.

To give its new distribution
service time to solve teething
troubles and to allow greater
opportunities for promotion,
RCA’s album release will be
scheduled by the label on a
flexible basis, at weekly or bi-
weekly intervals. After the RCA
issue on June 6, there will be
no further releases until Inter-
national goes on the market on
June 20, followed by the clas-
sical Red Seal label on June 27.

However, the system is flex-
ible to allow inclusion of special
material. First priority release
will be given to three RCA
soundtrack albums, “MacKen-
na’'s Gold,” “The Guru” and
“Southern Star!” These will be
slotted into the schedule before
the end of this month.

RCA has also lined up a new
approach to radio and television
promotion geared to giving a

AL NERO AND THE FORUM. Left to right, Al Nero, Karen Adlin and
Sonny Carr, salute fans at Palisades Amusement Park, N. J., on a
promotion for their Spiral label release, "Flying Can Be Fun.”

more personalized service to
producers and deejays. The prec-
motion department will have its
own “hot line” separate from

the main switchboard, and will
further the principle by weekly
mailing of special information
sheets.

BMI Presents Annual Songwriter Awards

Among those prasent, from left, were Dick Kirk, Russ
Sanjek, and Justin Bradshaw from BMI, Arthur Fishbein
and Ralph Peer Jr. BMI had a display of pholcs from
other dinners con display in the foyer.

BMI president Ed Cramer, left, discusses the growth of
the organization at the annual songwriter awards dinner
May 27 in New York with former presidents Carl Haverlin
and Bob Sour, right.

Berry Gordy Jr., president of Motown Records, and Mrs.
Rodger Penzabene accept awards for the Jobete Music
tune of ‘I Wish It Would Rain.” Several hundred song-
writers, producers, and artists attended the black tie
affair.

4

John Hartford shakes hands with Chuck Glaser, left,
while Ed Cramer and Jim Glaser, right, look on.

From left: Mr. and Mrs. Jay Morgenstern, Frank Military,
and Mr. and Mrs. Norman Racusin,

Nashville came. From left: Jimmy Newman, Ed Cramer,
Tom T. Hall, Jimmy Key, and Bob Jennings.

Hal Berkman and Mr. and Mrs, Stan Catron found a
moment to talk at the reception before the dinner.

Bob Crewe, left, with Charlie Fox and Ellie Greenwich
were among those on hand.

From left: Bobby Hart, Lester Sill, Emile LaViola, Tommy
Boyce, and Frances Preston,
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ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

NAL now offers the greatest mer-
chandising tool in the Stereo Tape
Cartridge Industry. A "Budget”
line of 8-Track Cartridges and
Cassettes that retails at $4.95
with the top names in the Coun-
try & Western Field.

The labei is called “Country
Sound” and this new $4.95 line
enables retailers to sell a “single”
8-Track Cartridge for $4.95, or
twice as much music on the
“TENNESSEE SOUND" cartridge
for $6.95.

It is true that there are other
budget lines on the market, how-
ever, this line does have the top
Country & Western names in the
nation, and there is nothing yet
produced in the $4.95 field that
comes anywhere near it when it
comes to “name” value.

Dealers can advertise this line at
$4.95 and then when they get the
customers in the store, they can
“up” them to the “TENNESSEE
SOUND"” series at $6.95. The
“TENNESSEE SOUND” series con-
tains 20 selections each to retail
at $6.95—which is twice as much
music for only $2.00 more.

Each cartridge or cassette has a
beautiful four-color cover, utilizing
' different covers on each cartridge.
There are such great names as
Johnny Cash who sings his ali-
time hit “Folsom Prison Blues,”
Flatt & Scruggs with “Foggy
Mountain Breakdown,”" as well as
all of the greats of the Country
& Western field, including: Glen
Campbell, Boots Randolph, Justin
Tubb, Faron Young, Cowboy Copas,
Jimmy Dean, Guy Mitchell, Roger
Miller, Minnie Pearl and other top
Country & Western names with
every cartridge featuring three of
the top names in the Country &
Western field.

Four-color streamers and news-
paper mats are available for deal-
ers. See NAL's ad elsewhere in
Billboard and contact your NAL
distributor to get in on the ground
floor of this great new promotion.
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Streamlining Automation of

CARtridge Assembly Studied

LOS ANGELES — Research
into the automation of tape car-
tridge assembly is being studied
by a number of companies. This
is one area of product produc-
tion which has to be improved,
believes Magnetic Tape Engi-
neering Corp. marketing vice-
president Jim Walker. Magtec’s
engineering staff will begin work
on streamlining its own assem-
bly operation once the compa-
ny’s total complement of dupli-
cators is installed and operable
about Sept. 1.

The assembly of cartridges
on an automated basis is the
key area which must be de-
veloped, Walker feels, and he is
aware of a number of machines
which are being developed to
accomplish this goal.

“There has to be a break-
through in splicing, loading and
winding of tape into cartridges,”
Walker said.

Magtec’s factory offers auto-
mated duplication as do other
custom duplicators around the
country, but no one seems to
have broken through with an
automated  assembly  system
which works 100 per cent of
the time.

Splicing of the tape is made
manually and this, with the other
physical steps in the assembly
process, like winding, slows
down the flow of finished goods
in the factory.

Magtec will have 60 persons
in the assembly department once
it begins full operation of cus-
tom duplication. Walker ac-
knowledges that an automated
system will displace bodies but
he counters that by pointing out
that the “human computer” will
always be required to check out
cartridges at a quality control
point.

“You can’t replace people in

By ELIOT TIEGEL

the function of audible quality
control.”

Magtec’s total array of 85
duplicators will cover all con-
figurations except Playtape. The
company will put a major em-
phasis on cassette duplication

and will have scparate banks of
4-track stereo and 2-track mon-
aural for cassctte reproduction.
The 2-track monaural is for in-
dustrial and educational use, a
field which the company has al-
ready entered.

A A A ST A A

TAPE UNIT OUTPUT SEEN
TOPPING PEAK OF 10 MIL.

TOKYO—Tape recorder production in Japan is expected to top
10 million this year. This record figure will mark a 20 per cent in-
crease over the industry's 1968 figures.

The Japanese market’s export figures are also expected to soar. It
is estimated that over two million pieces of tape equipment will be
sold on the international market as compared with 1.5 million sold

during fiscal year 1968.

A reason for the 20 per cent production growth is the increased usc
of cassettes, particularly in educational, business, communications and
musical fields. Another factor is the growth of exports.

Industry sources here reveal that many more manufacturers are
branching into the cassette field. Last year, cassettes held 50 per cent
of the industry’s total production. This year, however, they are ex-

pected to soar to 70 per cent.

Dominating the market with a 22.7 share is the giant Matsushita
Electric Industrial Co. Their cassette players range in price from $35
to $115. A spokesman for the company revealed that tape recorder
sales in Japan have topped $300 million, and now join radios, mono-
chrome and color TV and stereo units.

A AT AR AT AR

Craig to Exhibit Wide
Variety at N. Y. Show

1.OS ANGELES — Craig
will introduce at the New York
Consumer Electronic Show June
15-18 a line of cassette and car-
tridge tape recorders and play-
ers covering the portable and
home spectrum.

New units in the portable cas-
sette line include:

Qatron Bows Automatic
8-Track Tape Changer

NEW YORK—The Qatron
Corp. will unveil the world’s
first automatic 8-track stereo
tape changer at the Consumer
Electronics Show, Americana
Hotel, Sunday through Wednes-
day (15-18).

The unit, designated the Qa-
tron 48, was designed and pro-
duced by Qatron, in models for
both car and home use. It will
retail at $199.

Daniel Honig, president of
Qatron, revealed that the unit
accepts 12 tapes and will play
them in three distinct sequences,
all at the option and simple
control of the listener.

In addition, individual tapes
can be “dialed in” manually,
and cartridges can be rejected
or repeated at any time. Be-
cause it automatically skips
empty slots in the tape maga-
zine, the Qatron 48 can be op-
crated with any number of tapes
up to 12.

The new equipment is de-
signed around a circular maga-
zine, similar in principle to that
employed in many modern slide
projectors. The magazine is re-
movable, and additional maga-

zines can be purchased to store
large tape collections.

The Qatron Model 48H
Home Tape Changer and Sys-
tem, if used as a playback deck,
may be integrated into ecxisting
home stereo systems by con-
necting its preamp outputs to
the high level inputs on a stereo
amplifier.

It is available also with
matching speakers to become a
self-contained home music sys-
tem providing 24 watts of peak
audio power. Auxiliary stereo
inputs on the 48H permit feed-
ing a stereo FM tuner or other
high level sound source into the
unit.

Its changer unit is located in
the automobile’s trunk with full
remote control facilities mounted
in, or under the dashboard. Such
a changer offers four major ad-
vantages:  safety,  protection
against theft, cxtended car-
tridge tife, plus flexibility and
convenience, according to Ho-
nig.

The unit is designed to with-
stand heat build-up in a closed
vehicle up to 180 degrees Fahr-
enheit. Solid state and inte-
grated circuitry arc employed
throughout.

A pocket-size cassette record-
er (model 2605) at $109.95 (list).
It has a built-in microphone and
speaker, a digital counter and
two-hour  performance  with
C-120 cassettes.

Portable cassette with AM
radio-recorder (model 2607) at
$69.95; Portable pushbutton
stereo cassette recorder (model
2608) at $129.95. Hinged de-
tachable speakers with micro-
phone; Portable cassette record-
er (model 2610) at $47.95. Auto-
matic level control; battery or
AC operation; Pushbutton cas-
sette recorder (model 2611) at
$94.95. Automatic level control,
separate volume and tone con-
trols; cassette eject button and
microphone; Pushbutton AM/
FM cassette radio recorder with
AM/FM tuner (model 2612) at
$94.95; Portable cassette player
(model 2801) at $29.95. Ear-
phone jack and socket for op-
tional AC adapter; and a Port-
able cassette player with AM
radio (model 2802) at $37.95.
Same features at model 2801
with radio tuner added.

Home cassette units include
Stereo cassette radio AM/FM
recorder system (model 2705)
at $239.95. Piano-key controls;
dual level meters, digital count-
er, tape phono/AM/FM con-
trols and separate sliding volume
balance and tone controls; Auto-
matic stereo cassette recorder
system (model 2707) at $169.95;
Automatic stereo cassette deck
(model 2708) at $94.95; Stereo
cassette player deck (model
2004) at $64.95, Automatic Re-
versing stereo cassette player
deck (model 2805) at $189.95.
Stacks up to six cassettes (12
hours play); 8-track home stereo
cartridge units: Sterco 8-track
player (model 3205). Automatic
play on insert of cartridge

Muntz Hawaii
Adds to Line
—Business Up

HONOLULU—Muntz Sterco-
Pak of Hawaii has broadened
its player lines and business is
moving at a brisk pace. The
company's own line of Muntz
players receives prominence,
with the 12-track compatible
unit the leading seller.

Hardware offered includes the
following additional lines at the
company’s two stores in Hono-
lulu: Craig Audio Sonic, Sun
Sonic and Norelco.

“The tape business has im-
proved over last year because
there is more rock product
available,” said sales manager
Miss Connie Mestrovich. “Ha-
walian music is strictly on 8-
track.” The store’s Hawaiian
stock is by Hula, Capitol and
Reprise, with GRT offering a
Reo Tahiti title and Columbia
offering Hawaiian interpretations
by Ray Conniff and Percy Faith.

The main Muntz storc em-
ploys five player installers who
normally complete a job per
hour. The installation costs vary
depending on the car—$20 for
some cars, $35 for a Lincoln,
Cadillac or VW bus.

Lib. Testing
‘Pik Paks’

1.OS ANGELES — Liberty
Stereo-Tape is testing its “do-
it-yourself”™ “Pik Paks” with
dealers. The company has begun
shipping its new browser card-
board holder which is tied in
with the release of two new titles

by the Fifth Dimension and
Johnny Rivers.
Dealers have to put the

8-track cartridges into the black
pik pak cardboard containers,
and if enough merchandise is
sold, the company will consider
pre-packing all future hot items
at the factory.

Liberty’s Omaha factory is
not prepared this time around
to collate tapes with packages
because of the test nature of the
project.

Under terms of the program,
dealers receive free one pik pak
browser box and 24 cardboard
containers if they order 12 titles
each of the Fifth Dimension’s
“Age of Aquarius” tape and
Rivers’ “Touch of Gold.”

Stax, Ampex
Handle Product

MEMPHIS—Stax/Volt  has
begun distributing its own
8-track and cassette tapes, with
the label providing its inde-
pendent record distributors with
the product.

Plans are to duplicate all the
label's LP's in tape cartridge
form, according to marketing
director Herb Kole. Stax/Volt’s
tape distribution is separate from
the parent Puaramount Stereo
Tape's own wholesale oper-
ation.

$119.95; AM/FM sterco 8-track
player (model 3206) at $179.95;
Stereo 8-track tape player deck
(model 3207). Deck version of
model 3205 at $69.95; and 8-
track stereo recorder. Deck ver-
sion tape 8-track cartridges for
car stereo and home use,
$139.95.
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Rose Follows Disk Stock
Plan in Handling Tape

CHICAGO — Merrill Rose,
record retailer here who has
built a reputation by stocking
complete disk catalogs of labels,
is exercising the same philosophy
in pre-recorded tape.

When he said, “We'll stock
catalog,” he means Rose Dis-
count Records’ two outlets in
the Loop will carry whatever
tape is available. Expansion
plans call for a spread of from
5.000 to 6,000 titles in 8-track
cartridges alone.

The word “current” has to be
employed when analyzing Rose’s
tape expansion plans. An area
formerly devoted to a few glass
security cases has been steadily
expanding.

This month, the Madison
Street store phased out radios,
and 30-feet of wall space was
opened to accommodate 2,000 8-
track cartridges and bring the
store’s open reel title spread up
to nearly 3,000 titles.

Cassettes are being merchan-
dised on Ampex carousel racks,
each accommodating about 300
titles. The Madison Street store
is using four carousel displays
in an area adjacent to the check
out counter where all store traf-
fic flows.

Sccurity has not been a major
problem at Rose’s but the dealer,
whose brother, Aaron, manages
the Wabash Avenue outlet, said,
“tape does require supervision.”

As for the carousel racks, he
said, thieves have discovered a
way to steal tape off them even
though a security rod goes

through each package. “They
merely rip the poly wrap off and
steal the cassette itself, leaving
the package.

Customers are permitted to
browse behind the counter in
the open reel and 8-track car-
tridge section. However, the
store maintains constant super-
vision of browsers.

Inventory taking has under-
gone an evolution in the store.
Reel and 8-track product is cat-
aloged alphabetically by label
and numerically within labels.

Cloud admits this does not
result in a display that is in a
logical sequence for customer
browsing. “You can’t have it
both ways,” he said. “Our meth-
od allows us to find a tape in
second for over-the-counter
sales. But many people prefer
to browse and do purchase items
they had no intention of looking
for.”

He advocated a browser pack-
age for open reel product that
could be put in bins by music
category. “The cassette carousel
does allow for browsing, and
we keep product there according
to label. It isn't cumbersome to
flip through 30 or so packages
of one brand to get an item. And
I keep an over-stock so mer-
chandise sold from the carousel
is quickly replenished.

In promotion and advertising,
Rose depends on word-of-mouth.
“Customers learn of our large
selection and, though other stores
sell product at lower prices, peo-

(Continued on puge 80)

Thefts in Pa.
Laid to Court,
Cops’ Softness

PHILADELPHIA — Mer-
chants here are blaming police
and court leniency for the high
incidence of thefts of tape equip-
ment. They charge that the po-
lice and courts do nothing but
slap the wrists of offenders.

Hardest hit arc the retail deal-
ers, who stress that the prose-
cution of offenders is costly, time
consuming, and frustrating. “Af-
ter we go through all the trouble
to take legal action against
thieves, the courts invariably let
them off with a reprimand,” one
dealer said. “The thieves know
this and take advantage of it,
even to the point of encouraging
their friends to steal, too.”

The merchants agree that
closed circuit TV may help to re-

(Continued on page 18)

Sony Flying
On Space Chart

LOS ANGELES — Sony cas-
sette model 50’s are going into
space. Twenty-one models have
been purchased by NASA for
use by astronauts in space ex-
ploration.

The first usage occurred re-
cently when the trio of Cernan,
Stafford and Young played
Frank Sinatra’s “Fly Me to the
Moon” while circling that celes-
tial body.

NASA officials claim the
model 50's will be used to pro-
vide musical enjoyment for the
space explorers.

TA-52 Deluxe Tape Cartridge Case

TA-54 Deluxe Tape Cartridge Case

"You Can Fool People Some of
the Time-But- You Can’t Fool
Them All the Time.”

INSIST ON €2 ...

The Leader With the Best
TAPE CARTRIDGE CASES

ALWAYS THE HIGHEST QUALITY

Custom padded top

The best vinyl

The only case with fock and key

Four attractive decorator colors:
Black—Black Alligator—Brown
Alligator—Red Alligator

Deluxe wood construction

Genuine high pile flocked interior

<« Available in Two Sizes

Holds 15 cartridges

Holds 24 Cartridges

SEE US IN
NEW YORK
EIA SHOW Room 406

check us for our show specials

PRODUCTS CO,, INC., 71.08 51st AVENUE, WOODSIDE, N. Y. 11377
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THE QUALITY TWINS

INSIST ON THE BEST!
FOR TAPE CARTRIDGES

#85TC ’
Holds 24 Tapes

Available in 4 colors
BLACK ALLIGATOR
BROWN BLUE WHITE

« #86TC

Available in

ALLIGATOR

FOR CASSETTES

Holds 30 Cassettes

BLACK and BROWN

See us at the EIA show,
room A341, Americana.

Here are the only truly De Luxe Tape Cases built to last.
Completely covered with top grade vinyl (not a coated paper)
these cases can best withstand scratches and nicks from
constant wear. Made of solid wood construction, brass hard-
ware, the cases have red flocked interiors with individual

compartments.

For full information on all Recoton Tape Cartridge and

Cassette Accessories write:

i

46-23 CRANE STREET LONG ISLAND CITY, N. Y. 11101

rhunn'-n®CORPORATION

ROBERTS

Introduces the

“SUPER-CASSETTE" LINE!

\

A very special, quality-controlled, high-performance cas-
sette line worthy of the ROBERTS name and reputation!
Take a look at the new ROBERTS 100, for example: A
complete stereo cassette system, replete with its own duo
of stereo speakers, elegant in walnut cabinetry. A beau-
tiful way to please a music lover or a ‘‘do-it-yourself’” dis-

cothequer!

Take a look at the others, too: “THE AUTOGRAPH HOUND™'
ROBERTS 80...the swinging cassette designed for the ‘‘go-
steady”’ set. “THE CARNABY'" ROBERTS 525...dapper
little AM-FM Radio/Tape Recorder. THE ROBERTS 95...
Stereo Cassette Deck to integrate with the home stereo
system. “THE EXECUTIVE'® ROBERTS 530...elegant wal-

nut-clad VIP-version of the ‘525"

You’ll be proud to sell ROBERTS
SUPER-CASSETTES to all of your super customers.
(Proud of the profits, too!)

The Pro Line

ROBERTS

Div. of Rheem Manufacturing Co.

Los Angeles, California 90016 J

15
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In just 16 months Belair has become one of the world's largest
manufacturers of stereo cartridge tape players.

Belair is the hottest company to hit the
electronics industry in many years.

And here are the reasons why. Truly
attractive tape cartridge players at truly
attractive prices. Reliability that won’t
quit. Sound financial practices.
Warranty stations in 50 states.
Innovative management that has
accurately predicted market trends.

In just 16 months, Belair has become

BELAIR DISTRIBUTORS

ALABAMA

Boma Distributors Inc.

3200 Sixth Ave. North
Birmingham, Alabama 35222
205-252-8081

"ARIZONA

Associated Distributors Inc.
3803 N. 36th Ave.

Phoenix, Arizona 85018
602-278-5584

CALIFORNIA (Fresno & North}
Western Electronics Division
Transcontinental Music Corp.
868 Cowan Road

Burlingame, Calif. 94010
415-697-6800

CALIFORNIA (South. Half)
Tape Merchandising

5873 Rodeo Road

Los Angeles, Calif. 90016
213-870-0246

CAROLINA (NORTH & SOUTH)
Mangold Distributors

2212 West Morchead Street
Charlotte, N. C. 28208
704-334-0866

one of the world’s largest manufacturers
of stereo cartridge equipment. Some of
the most popular items in this popular
line have been the portables. They play
stereo cartridges anywhere! Home,

beach, auto/boat.

Now, at the Consumer Electronics
Show/1969 Belair will introduce exciting
portable cassette players. Handsome
portable cassettes with stereo record and

COLORADO

Davis Sales

3825 Newport Street
Denver, Colorado 80207
303-321-1226

CONNECTICUT

Eastern Electronic Sales
734 Tolland Street

East Hartford, Conn. 06108
203-289-8631

FLORIDA

Thurow Electronics
121 South Water Street
Tampa, Florida 33602
813-229-1885

stereo playback! Plus cassette portables
with stereo record and stereo playback
with AM/FM radio. Both at really
attractive prices!

CONSUMER ELECTRONICS SHOW. See the

complete Belair line at the Consumer
Electronics Show, New York Hilton Hotel —

GEORGIA

Godwin Distributing Co.
1227 Spring Sireet, NW
Atlanta, Georgia 30309
404-876-5719

ILLINOIS & WESTERN WISCONSIN

Pana Marketing Div. of Quixonic Inc.

c/o Cems

5940 W. Montrose Ave.
Chicago, Illinois 60634
312-685-9500

KENTUCKY & INDIANA

Pana Marketing Div. of Quixonic Inc.

c¢/o Cardinal Sales
26 W. 62nd Street
Indianapolis, Indiana

317-253-1513

3rd Floor, Booth H-200. Or call your local
distributor. You’ll hear the sound
reasons why Belair has grown so fast!

LOUISIANA (North) & ARKANSAS
B & B Parts Sales

211 North Market

Shreveport, Louisiana 71107
318-422-9382

LOUISIANA (South)

All South Distributing Co.
1924 Lafayette Street

New Orleans, Louisiana 70113
504-522-1157

MARYLAND-WASHINGTON, D.C.
The Jos. M. Zamoiski Co.

1161 DeSoto Road

Baltimore, Maryland 21223
301-644-2900
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All units provide stereo sound reproduction. All portables offer multiple-use power supplies to play anywhere!

(1) MODEL 504—

Cassette portable plus AM/FM radio. Stereo
record. Stereo playback. AGC.
Records from radio,phono or included mics.

(2) MODEL 502—

Cassette portable. Stereo record. Stereo
playback. AGC. Records from radio,
phono or included (2) mics.

(3) MODEL 800*—

Coempact 2-piece home entertainment
system.8-track player. Contemporary design.

(4) MODEL 802*—

Same features as Model 800 plus AM/FM
Multiplex radio. Also available (Model

801) without Multiplex.

MASSACHUSETTS, NO. NEW ENG.
Eastern Electronic Sales

30 Nashua Street

Woburn, Mass. 01801

617-935-4700

MICHIGAN

Pana Marketing Div. of Quixonic Inc.

42105 Postiff Drive
Plymouth, Michigan 48170
313-455-0210

MINNESOTA, NO. & SO. DAKOTA,
10WA, EASTERN WISCONSIN
Stephens Distributing

9549 Penn Ave. South

Minneapolis, Minnesota 55431
612-888-5521

*DELIVERY, FALL 1969.

MISSOURI

Roberts Record Distributing Co.
1815 Locust Street

St. Louis, Missouri 63103
314-621-7171

NEW YORK (North. Half)
Transcontinent Record Sales
1799 Main Street

Buifalo, N. Y. 14209
716-882-0427

NEW YORK (South. Half & N. Jersey)
Winged Foot Distributors

3260 Cruger Ave.

Brenx, N. Y. 10467

212-737-4000

(5) MODEL 661—

Home entertainment system. 8-track
player. Largest speakers in price range.

AM/FM Multiplex.
(6) MODEL 314—

Budget 8-track portable with automatic

program switching.
(7) MODEL 313—

(9) MODEL 401—

Portable 8-track. Same features as 400
plus AM/FM radio.

(10) MODEL 394—
Portable 8-track. Automatic program

Budget 8-track portable. Manual

program switching.
(8) MODEL 400—

Portable 8-track. Designer sfyling. 6-inch
speakers. Automatic program switching.

OHIO

Pana Marketing Div. of Quixonic Inc.
c/o M-S Sales Corp.

670 South Green Road

Cleveland, Ohio 44121

216-382-2060

OKLAHOMA

Communication Electronics
4007 North Pennsylvania Ave.
Oklahoma City, Oklahoma 73112
405-528-2525

PENNSYLVANIA (East. Half)
& SOUTHERN NEW JERSEY
Robert Nash Distributors
2780 Limekiln Pike

North Hills, Penn. 19038
215-927-6100

PENNSYLVANIA (West. Half)
Jack H. Samuels & Co.

5117 Baum Blvd.

Pittsburgh, Penn. 15224
412-683-8800

TENNESSEE

Muasic City Recard Distributors
127 Lafayette Street

Nashville, Tennessee 37210
615-255-7315

TEXAS (Dallas)

Allied Recorded Sound
2273 Vantage Street
Dallas, Texas 75207
214-631-0885

switching. Five-inch speakers.

.
B‘-l.m. BELAIR ENTERPRISES
ond 5873 RODEO ROAD

LOS ANGELES, CALIFORNIA 90016 / PHONE:(213) 8709273

TEXAS (Houstaon)
Allied Recorded Sound
2704 Polk Avenue
Houston, Texas 77003
713-227-2316

UTAH

Billinis Distributors

3575 South 700 "¥est

Salt Lake City, Utah 84115
801-266-3548

WASHINGTON, PACIFIC N.W. & ALASKA
ABC Record and Tape Sales Corp.

729 So. Fidalgo

Seattle Washington

206-RO 3-8600
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SOUND IN
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COMPACT SOUNB IN

CASSETTES IS HERE

e Licensed by N.A.P. Made in t).5.A.

® Pre-Loaded with our own FIDELITAPE.
6 standard lengths.

e Packaged in mailer or clear plastic boxes.

® Pre-Leadered or unassembled for duplica-
tors. immediate delivery!

® Private labeling available.

®4 & 8 Track Empty and iLoaded Cartridges
and Head Cleaners

For Rep. in your area contact:
TeLePro
INDUSTHIES, INCORPORATED

WORLO'S OLOEST AND LARGEST MANUFACTURER
OF CARTRIOGES AND CASSETTES
makers of FIDELIPAC®

C E SHOW
JUNE 15-18

Livingston Audio Products
1275 Bloomfield Avenue
Fairfield, N. ). 07006

Cherry Hill Industrial Center
Cherry Hill, New Jersey 08034

Phone: (609) 424-1234

Cartridge,
cassette
or
reel.

We'rein
the tape
Huplicating
duplicating
duplicating
Huplicating
duplicating
Huplicating
duplicating
husiness!

We'll multiply your master and have your dubs
shipped back to you in record-breaking time.
Tape dubbing is our only business at Magnetix,
so we put all we have into the quality
of your job. Try us.

MAGNETIX

CORPORAT.I

P. O. Box 15577, Orlando, Florida 32808

Tape Cartridge
Releases

AMPEX

Ka
THE BRASS HAT—Themes in Brass; (C)
X53588

London

RONNIE ALDRICH—lt's Happening Now; (8)
M14127

MOZART PIANO CONCERTO NO. 20 IN D
MINOR—London Symphony Orch. (Ashken-
azy); (8) Mé67214, (C) X10214

ZOMBIES—Early Days; (8) M72159

The Spectacular Trumpet of KENNY BAKER;
(C) X84114

EDMUND ROS & CATERINA VALENTE-Silk
‘N’ Latin; {C) X84125

Stage & Screen Spectacular All-Time Favor.
ites of the ‘60, Veol. 1; (C) X84129

STANLEY BLACK— Russnan Fireworks; ()
X94021

Stage & Screen Spectacular All-Time Fa-
vorite Hits of the '60's; (8) 114128

DVORAK: OVERTURES—London Symphony
(Kertesz); (8) M67216, (C) X10216

SIBELIUS: SYMPHONY NO 4 !N A MINOR,
TAPIOLA.— Vienna Philharmonic  Orch.
Maazel); (8) M67215, (0) X10215

STANLEY BLACK — Rissian Fireworks; (8)

Early Days; (4) X17159, (Q)

(Continued on page 80)

NAL to Release
16 Country Titles

NEW YORK — North Amer-
ican Leisure Corp. will issue
16 titles in a country product
8-track and cassette budget re-
lease. Packages will bear the
$4.95 suggested list price. The
8-track versions will be shipped
Monday (9) and their cassette
counterparts will be shipped a
week later. The product is being
issued under NAL’s Country
Sound label.

A pop release of 32 titles is
being prepared for release by
NAL within the next 30 days.

MATE Member
Drive Meeting

NEW YORK—The Manu-
facturers Association of Tape
and Equipment (MATE) has is-
sued invitations to more than 300
persons connected with the tape
and tape equipment industry to
attend its membership drive
meeting at the Biltmore Hotel
on Madison Avenue at 44th
Street. The meeting is sched-
uled for Monday (16) at 8 p.m.

Thefts in Pa.

® Continued from page 15

duce the problem somewhat, but
they argue that it is very expen-
sive to Install. “At present, many
of us are using mirrors which
are really inadequate to deal ef-
fectively with the problem. Our
main hope is that the law au-
thorities will recognize our plight
and take some step toward tight-
ening existing laws.”

Looking for
Talen!
Booking an ACl

Billboards

International

Talent Edition
has e ANSWER m

Tape Happenings

LOS ANGELES—Fuji Kaden
Co. is introducing to the Japanese
market a combination tape re-
corder and AM/FM radio (Model
TPC-203R) for $85. It plans
eventually to export the unit to the
U. S. . . . Automatic Radio re-
ceived the Government's E award
for promoting international trade.

. New Nippon Electric Co. is
offering a portable cassette tape
recorder (Model RMT-222) in the
Japanese market for $65. . .. York
is introducing seven cassette units
at the Consumer Electronic Show.
including two cassette players at
$29.95 KP-55 and $34.95
(KPR-88). The KPR-88 is with
an AM radio. New cassette re-
corders are the K-50 ($37.95).

Roulette, GRT
Pact Extended

LOS ANGELES — Roulette
Records has extended its pre-
recorded tape license agreement
with GRT Corp. into 1973.
Sales of Roulette tapes through
May 1969 already have sur-
passed sales for 1968.

K-70 ($69.95) and a combination
with AM/FM radio, KR-120, at
$109.95. . . . Radio Shack, world’s
largest  electronics retailer. has
opened its 27th. 28th and 29th
stores in the Los Angeles area. The
store locations and their managers
are in Burbank (Elmer Griffith),
Long Beach (Sidney Bullock) and
Van Nuys (Dave Zweifel). . .
Robins Industries Corp., New
York. has established a magnetic
products division for sales, pro-
motion and production of cassettes
and other magnetic tape products.
Jack Friedland, vice-president. di-
rects the new division. . . . Lee
Myles Associates, New York, is in-
troducing “stock” tape labels for
both cartridges and cassettes. The
company has designed and printed
stock covers with labels ranging
from scenic views, art, religious.
etc. The labels are in color, leaving
an area open for surprinting titles.
performers and repertoire. . . . In-
land Dynatronics is offering a
8-track car stereo tape player
(Micro-8). . . . Livingston Audio
is introducing a tape cartridge dis-
play unit for 4 and 8-track units.
The package includes 12 cartridges
affixed to the display with restrain-
ing tape, along with 12 backup
cartridges. The unit is geared for
walls or racks.

Let AU d 1O
put you

inthe tape
duplicating
busmess

A full program with all
Electro Sound equipment,
installation and training,

for top quality hi-speed operations

AUDIOMATIC CORPORATION 915 Westchester Ave., Bronx, N.Y. 10459 (212) LU 9-3500/Cable: AUDIOMATIC

THE FINEST NAME IN
TAPE CARTRIDGE AND
CASSETTE CASES

proudly introduces
the
Newest — Best —
Fastest Selling
Compact Cassette
Carrying Case

TA 62
Holds 30 Cassettes

Featuring:

Attractive red flocked interior
Black alligator vinyl covering
y Padded top

High quality lock

Deluxe wood construction

Products Co., Inc.

71-08 51st AVE., Tel. (212) 458-7700
WOODSIDE, N.Y. 11377

SEE US IN NEW YORK * EIA SHOW, ROOM 406
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**** 1@ iIsn’t the reason
were coming out with " Che!”

STEREO

Che Guevara is the most controversial hero of this century.
Our album will benefit from the controversy.
The movie “Che!” is a strong one that has already begun to stir things up.
Our album will benefit from the movie.
But, Lalo Schifrin’s music for “Che!” is so powerful and exciting
that it doesn’t need the controversy or the movie.

letragrammaton
Tetragrammaton Records. A Subsidiary of The Campbell, Silver Corporation

WWAW_americanradiohistorv.com



| A Case of Beauty

for Tape Cartridges
g

A luxurious walnut-grained case
with individual compartments for
fifteen 4 and 8-track tape car-
tridges. Designed to protect tape
libraries from moisture, dust
and scratches.

This sturdy case is covered with

a rich, plastic-coated Kivar® and
I trimmed with brass-plated hard-

ware. Has padded, gold-stamped
lid and fully-lined interior. Made
for those who appreciate the
best.

Write for information and litera-
ture.

L STOCK NO. 1090
\

AMBERG FILE & INDEX CO.

1625 Duane Blvd., Kankakee, Ill. 60901

For Mutic'OuThe-Gol"

BEST SELLING

‘Tape
Cartridges
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Last Weeks on
Week TITLE—Artist, Label Chart

1 GALVESTON

Glen Campbell, Lapitol
HAIR . )

Original Cast, RCA Victor
BLOOD, SWEAT & TEARS
Columbia
IN-A-GADDA-DA-VIDA

iron Butterfly, Atco
BAYOU COUNTRY

Creedence Clearwater Revival, Fantasy

ASSOCIATION'S GREATEST HITS

Warner Bros.-Seven Arts
13 NASHVILLE SKYLINE
Bob Dylan, Columbia
CLOUD NINE
Temptaticns, Gordy
5 GREATEST HITS
Donovan, Epic
19 3 DOG NIGHT
Dunhiil
9 WICHITA LINEMAN
Glen Campbell, Capitol
12 LED ZEPPELIN
Atlantic
10 HELP YOURSELF
Tom Jones, Parrot
14 BIRTHDAY PARTY
Steppenwolf, Dunhil!
— MY WAY
Frank Sinatra, Reprise
16 BEATLES
Apple
17 T.C.B. .
Diana Ross & the Supremes with the Temptations, Motown
18 JOHNNY CASH AT FOLSOM PRISON
Columbia
20 FEVER ZONE
Tom Jones, Parrot

— HAWAII FIVE-O

Ventures, Liberty
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CASSETTE

TOPS IN TAPE THINGS \

. THE HOT LINES

All on 8 and 4 track /Z
stereo tape cartridges

SOUND IN & » GARDE

A, WRITE, WIRE, OR PHONE: RAY RAND ("

Lavingston Audio Products Corporation
1275 BLOOMFIELD AVENUE, FAIRFIELD, N. J. 07006
Phone 201-226-8300
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Last Weeks on
Week TITLE—Artist, Label Chart

5 BAYOU COUNTRY

Creedence Clearwater Revival, Fantasy
1 GALVESTON

Glen Campbell, Capitol
3 WICHITA LINEMAN

Glen Campbell, Capitol

IN-A-GADDA-DA-VIDA
Iron Butterfly, Atco

— HAWAII FIVE-0

Ventures, Liberty
BEATLES
Apple

CLOUD NINE
Temptations, Gordy

GENTLE ON MY MIND
Glen Campbell, Capito!

GOODBYE

Cream, Atco

10 TIME PEACE/GREATEST HITS

Rascals, Atlantic

6 ASSOCIATION'S GREATEST HITS

Warner Bros.-Seven Arts

12 HELP YOURSELF

Tom Jones, Parrot

11 BALL 1
Iron Butterfly, Atco

14 T.C.B.

Diana Ross & thé Supremes with the Temptations, Motown -

15 SOULFUL

Dionne Warwick, Scepter
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Last Weeks on
Week TITLE—Artist, Label Chart

3 BAYOU COUNTRY

Creedence (learwater Revival, Fantasy
2 IN-A-GADDA-DA-VIDA
Iron Butterfly, Atco
— BLOOD, SWEAT & TEARS
Columbia
1 GALVESTON
Glen Campbell, Capito!
9 3 DOG NIGHT
Dunhill
— NASHVILLE SKYLINE
Bob Dylan, Columbia
4 DONOVAN'S GREATEST HITS
Epic
6 WICHITA LINEMAN
Glen Campbell, Capitol
5 CLOUD NINE
Temptations, Gordy
— LED ZEPPELIN . N [ €€ 320 B0 | TR DA

Atlantic
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Billboard SPECIAL SURVEY For Week Ending 6/14/69
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The continuing story of Candi Staton

And the girl from Alabama
with the rich belt of blues
has arrived with a hit.
“I’d Rather Be An Old
Man’s Sweetheart
than a Young Man’s Fool”

#1456 produced by Rick Hall
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Talent

Herman Wooden in Mods Dress

NEW YORK — Maybe big
bands will come back but they
must take a different route from

Whiskey A Go Go
Opens Door to Jazz

LOS ANGELES—The Whis-
key A Go Go is segueing Lo
jazz. Owner Elmer Valentine
booked Count Basie and his
band Monday and Tuesday (2,
3), with Herbie Mann announced
as a future engagement. The city’s
leading rock club has been em-
phasizing underground blues
bands during the past year. Its
only previous ties to jazz have
been in a number of dates for
trumpeter Hugh Masakela.

Woody Herman’s orchestra at
his Fillmore East debut on Fri-
day (30). Clad in African rig
(which occasionally looked odd
on Caucasian and balding mu-
sicians), Herman showed that
he has placed a lot of faith
in his new Cadet album as the
bridge betwecen the Generation
Gap.

He ignored his heritage of the
roaring 1940’s and 1950’s, when
he made his name as a power-
packed ensemble unit with star
soloists and, concentrated instead
on well-known pop songs of
recent vintage. “Light My Fire,”
“l Say a Little Prayer,” and
“MacArthur Park" (with a touch
of free form jazz) were all
given good arrangements but the

B. B. King Sings Tales of
Love, Life and the Pursuit

NEW YORK-—The spotlight
at the Village Gate assumes a
decper shade of indigo. In the
semi gloom a trumpet wails,
a low, haunting, passionate
rhythm, B. B. (Blues Boy) King
steps out rotund, natty, smiling.

Under the spotlights, cradling,
twanging, caressing his guitar,
“Lucille,” the BluesWay artist

Unsurpassed in Quality at any Price

6LOSSY

PHOTOS
815¢ " 8x10

1000 LOTS
$12.45 per 100
Post Cards

$49 per 1000 1.000
[
8x10 COLOR
$175.00
3,000 Postcards
$120.00
Special Color
Process

MOUNTED
ENLARGEMENTS
20''x30°* $6.50
30''x40"' $9.50

f/”/’)w ESTAURANT

di‘;\a

163-65 W. 48th St.
New York, N. Y. 10036
245-6138

The Gourmet’s Haven
for Italian Cuisine

THIS WEEK WE SALUTE
r GEORGE PINCUS

PRESIDENT OF GIL MUSIC CORP.

and
GEORGE PINCUS & SONS
MUSIC CORP.

e Diners’ Club
e American Express
e Carte Blanche

Say You Saw It in
Billboard
22

ceases to be an ordinary man
and becomes a bundle of hu-
man dynamism. He is an enter-
tainer par excellence. He does not
sing a song, he belts it. He does
not perform his shows, he lives
them. He does not lull his au-
dience, he electrifies it. The
process is almost like chemistry.

Through a 45-minute lather
of sweat, grimaces, gyrations
and some clowning. King dishes
a well balanced meal of “soul”
food, and with ecstatic “oohs”
and ‘“aahs” his audience laps it
up.

The songs, carefully chosen
from an almost limitless reper-
toire, tell .of love, jealousy,
frustration, pain and tears.

They pull no punches. In-
stead, with King’s masterful
handling and some really crea-
tive musical arrangements by
accompanying  band, Sonny
Freeman and the Unusuals,
they force the minds and im-
agination of the audience back
to the ghettos and tobacco roads.

King opened on June 3 at
the Gate, and will do two shows
nightly for a month. Sharing
the spotlight for the first week
is comedian Irwin C. Watson.

RADCLIFFE JOE

over-all result was merely a big
band playing pop tunes, rather
than a big jazz band with a def-
inite identification which Her-
man always had in the park.

Right now, one should do
onc’s own thing. Herman no
less.

Led Zeppelin  (Atlantic)
topped the bill, proving again
they are the loudest group
around. Lead guitarist Jimmy
Page’s relationship with his in-
strument and with singer Robert
Plant provides an unusual audio-
visual experience as both get
inside each other's phrases to
twist, expand and blow them
up. Plant prances around the
stage in neo-Jagger manner,
providing competition with the
fight show.

But there were occasions
when Page, flashing off his tech-
nique, got right away from the
whole mood (and logic) of the
piece being played. The audi-
ence was being treated to 101
ways of playing freaky guitar
rather than seeing an artist at
work. However, this powerful
and dominating quartet had its
usual standing ovation.

Delaney and Bonnie and
Friends (a back-up girl singer,
tenor saxist, trumpet player and
rhythm) came over as gospel
singers, white singing black, with
occasional touches of Sonny and
Cher in their presentation. Neat-
ly rhythmic, the Elektra artists
got a pleasant groove going,
blew nobody’s minds but im-
pressed as songwriters with “The
Ghetto” (newly recorded by the
Staples Singers). IAN DOVE

A AR A S O T

‘KING" & HAMP TO OPEN
SCHAEFER FEST SEASON

NEW YORK—Benny Goodman and Lionel Hampton open the
Schaeter Music Festival at Central Park's Wollman Rink on June
26, with Tiny Tim as the following night’s attraction.

Among other artists slated are Jerry Lee Lewis. Tim Hardin. the
Beach Boys. Lou Rawls, Buffy Sainte-Marie. Joni Mitchell, Led
Zeppelin, Flip Wilson, Arlo Guthrie, Mothers of Invention. Ten
Ycars After, B.B. King. Al Kooper, Cannonball Adderley, Jeff Beck,
Crazy World of Arthur Brown, Grateful Dead, Sam & Dave Revue.
Nina Simone, Dizzy Gillespie, Checkmates Ltd.. John Lee Hooker.

Chuch Berry,

Herbie Mann, Rhinoceros.

Modern Jazz Quartet,

Mongo Santamaria. Tom Paxton, Carmen McRae, Tim Buckley,
Fleetwood Mac. Orpheus, Eddie Harris, Carolyn Hester Coalition.
Pacific Gas & Electric; Blood, Sweat & Tears; Miles Davis, Sweet
Inspirations. Butterfield Blues Band, Melanie, Cal Tjader, Willie
Bobo, Gordon Lightfoot, Little Richard. James Cotton Blues Band,
Patti LaBelle & the Bluebelles, Sly & the Family Stone. Carlos
Montoya, Neil Young, Buddy Guy, Slim Harpo, Paul Winter Consort.
Hugh Masekela, Procol Harum, Jethro Tull, Buddy Rich. Times
Square Two, Montego Joe, Ray Baretto, Thelonious Monk, Carl
Holmes & the Commanders with Ruth McFadden, and Cashman,

Pistilli & West.

R T e T T T

‘Grove’ No Groove
For the Checkmates

LOS ANGELES — The
Checkmates Ltd. is a very spe-
cial act. Unfortunately, however,
the group, who built a reputation
as a classy Las Vegas lounge
act, is too swinging, too foot-
stomping and too hand-clapping
for the somewhat stodgy and
traditional Coconut Grove.

Even with Freddy Martin's
12-piece orchestra backing the

group, there was an uneven
quality about the performance.
The group has a flair for com-

Signings

Milkwood, Toronto-based rock
group, has signed with Polydor.

Jerry Ragavoy will produce the
quintet. Ronnie Milsap,
Scepter artist, has signed with

Chips Moman and Herbie O’Mell
for management. . . . Supa Heat,
a pop group, to the Wes Farrell
Organization. . . . Teresa Grave
to Don Kirshner’s Calendar Rec-
ords. Her debut disk, “A Time for
Us,” will be distributed by RCA.

Cannonball Delivers Strong
Volleys; Evans Pitches Strikes

LOS ANGELES—Cannonball
Adderley dished out funk and
Bill Evans offered the romantic
at the Century Plaza and Manne
Hole, respectively, Wednesday
(28). Both locations were doing
business.

Adderley’s lively modern jazz
style brought a new flavor to the
Hong Kong Bar of the Century
Plaza. Pianist Evans’ introspec-
tive style drew a surprising num-
ber of young longhairs to the
Manne Hole during his first visit
to the club in over one year.

Adderley’s quintet, with the
plus of the delightful South Afri-
can vocalist letta, kept up a
constant pace of rhythmically
moving songs during its hour set.

Dressed in formal wear in-
stead of their usual African
dress, Adderley and associates—
brother Nat on cornet, pianist
Joe Zawinul bassist Walter Book-
er and drummer Roy McCurdy
—opened with @ rousing, driving
“Saint M and then shifted into
slower gear for “Sweet Emma”
which teatured some parody play-
ing by Nat Adderley. Zawinul de-

veloped a “concerto™ built on
snatches of songs such as “I've
Got Rhythm,” “Willow Weep for
Me,” and “My One and Only
Love.”

Letta swung through her four
numbers, which included two
African language titles and “Im-
possible Dream™ and “Carnival.”
Her percussionist, King Erisson,
performed very well on four
bongos and congas, adding a
strong pulsc to Adderley’s own
flowing rhythm section.

Bill Evans and his trio worked
with an equal number of selec-
tions. Evans’ playing is excep-
tional but he sits drooped at the
piano, his chin tucked against
his chest, hardly looking at the
audience. None of his songs are
identified. His associates are
bassist Eddie Gomez, who is im-
pressive in his round toned
solos, and drummer Marty Mor-
rell, who works swiftly with
brushes. Among Evans' selec-
tions were “Elsia,” “Turn Out the
Stars,” “If You Could See Me
Now.” "How Deep Is the Ocean.”
“Quiet Now” and “Walkin’ Up."”

ELIOT TIEGEL

. . . Dave Howard to Crossroads
Management and Dead End Pro-
ductions. Dave Axelrod will re-
cord the singer's first album. . . .

The Unusual We has joined Pul-
. . Folksingers Jane
Gene & Francesca, and

sar Records. .
Odin,
Steve Baron to Tetragrammaton.

Gene (Raskin) wrote the hit “Those
Nero
with
Gladys Shelley’s “Flying Can Be
Lectric Woods,
instrumental group, to ABC’s Apt

Were
Forum

the Days.”. . . Al
to Sprila Records

Fun.”. . . The

label with “Time of the Season.”

. . Turley, guitarist - composer.
to Warner Bros.-Seven Arts with
“Freedom Mountain.”. . Actor
Richard Williams to Grand Prix
Productions. . . . Betsy Chapman
to Capitol with “A Gift of Love.”
. . . Barry Richards to Leonard
Stogel & Associates for manage-
ment. .
Rogers Hand to IMC Productions
for LP releases. . . . Jim & Ingrid
Crow-Chee, contracted to the
Casgman, Pistilli & West organi-
zation, have signed with Capitol.

. . Jim Pewter & the Saturday
Revue to RCA.

[T T TR

MEXICO OPENS
GATE TO DOORS

LOS ANGELES—The Doors,
banned in Miamt and Honolulu.
have been given official approval
by Mexico's president Gustavo
Diaz Ordaz to perform at the
Plaza Monumental.

The group reportedly becomes
the first rock band to play a con-
cert in the 48,000-seat arena
on June 28. According to pro-
moter Mario Olmos, Mexico City
refused a work permit for the
Beatles several years ago.

Tickets will be scaled from
40 cents to $I.

LT

Allan Sherman and

municating with an audience but
it wasn’t in evidence in the vast,
half-empty supper club, where
the A&M act made its main
room debut here.

After a marathon singalong-
clapalong, the Checkmates only
provided eight songs during a
one-hour program. The num-
bers in the repertoire were pleas-
ant but few. What singer-organ-
ist-drummer Sonny Charles and
his partner Bobby Stevens did,
they did well, especially “Black
Pearl” and “Can’'t Take My
Eyes Off of You." But “Ebb
Tide” is too old and Marv
Smith’s rendition of “25 Miles
From Home™ is too long. Harvey
Trees, lead guitar, and Bill Van
Buskirk, bass guitar, support
Stevens, Charles and Smith.

Technical accomplishment,
feeling for style and a flair for
communicating are all desir-
able traits. The Checkmates
have all three. But who booked
the act into the Coconut
Grove? BRUCE WEBER

Belafonte, L. Horne

In Duo Vegas Date

LOS ANGELES—Harry Bela-
fonte will team with Lena Horne
in their first joint Las Vegas ap-
pearance, Aug. 28 at Caesars
Palace.

The last time the two artists
worked together was on an LP
released by RCA in which each
cut individual tracks, which were
then looped together.

CLIVE J. DAVIS, standing, right,
president of Columbia Records,
helps It's a Beautiful Day, new
Columbia act, celebrate at a re-
cent party for the group at New
York’'s Top of the Tower. John
Walker, kneeling, right, the San
Francisco sextet’'s manager, joins
in.
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Talent

Laura Nyro's Low-Keyed
Style Pause That Refreshes

LOS ANGELES — Laura
Nyro, Columbia artist, knows
how to use silence as a dramatic
tool. She also knows how to
combine the sweet and the gentle
with the dramatic and the soul-
ful. This combination of forces
thoroughly enguifed her open-
ing night audience at the Trouba-
dour Thursdav (29).

Miss Nyro’s appearance is
thoroughly anti-mod. She walks
slowly on stage in a long red
gown with lace shawl, her long
brown hair often hiding her face

Head Staff of
Woodstock Fair

WALLKILL, N. Y. — John
Morris, Chip Monck and Mel
Lawrence will hecad the staff of
the first annual Woodstock Mu-
sic and Art Fair in the posts
of production co-ordinator, pro-
duction manager and head of
operations, respectively.

The event, being directed by
Michael Lang and Artie Korn-
feld, executive officers of Wood-
stock Ventures, Inc., is sched-
uled for Aug. 16-17 with such
name attractions as the Band;
Blood, Sweat and Tears; Canned
Heat, Creedence Clearwater Re-
vival, Stills and Nash, Arlo
Guthrie, Tim Hardin, Richie
Havens, Iron Butterfly, Jeffer-
son Airplane, Janis Jopin, Laura
Nyro, the Moody Blues, Sly and
the Family Stone, and Johnny
Winter.

24

as she shifts slowly to the piano.
The ecffect of her face looking
upward into the spotlight takes
on religious overtones and there
is a sad, mournful tone to her
songs and appearance.

Her very striking voice, cut-
ting like a razor, is a delight to
hear, but her pronunciation
nceds work. Her piano work is
programmed carefully; she does
not waste notes, utilizing planned
pauses in her piano work to ac-
cent her phrase patterns.

“Emily,” “The Poverty Train,”
“Bill” and “Glory Road” were
some of the topics she offered
alone on stage, just her piano
and her voice. Her 45-minute
set moved swiftly.

ELIOT TIEGEL

VOCALIST as

producer  Trini
Lopez studies the score with his
new vocalist Ann Howard, whom
he is recording for his Hammer
Productions.

Top Pop Acts
For Festival

LOS ANGELES—Producers
Mark Robinson and Paul Scheibe
have lined up a number of top
pop acts for their first musical
weekend  at  the  Devonshire
Downs Fairgrounds in the San
Fernando Valley, June 20-22.

Their festival is billed as New-
port 69 and offers such acts as
Jimi Hendrix, the Rascals, Albert
King, Southwind, Taj Mahal,
Joe Cocker, the Edwin Hawkins
Singers, lke and Tina Turner,
Jerry Lauderdale, Creedence
Clearwater Revival, Steppenwolf,
Buffe Sainte-Marie, Eric Burdon,
Sweetwater Love, Brenton,
Wood, Jethro Tull, Johnny Win-
ter, Flock, Mother Earth, Booker
T. and the MG’s, Three Dog
Night, Grassroots, Marvin Gaye,
Byrds, Chambers Brothers and
Poco.

The fairground is located
near Valley State College and
the producers have been buying
spots on local top 40 stations.

Mary Hopkin in
Impressive U. S.
Nitery Debut

NEW YORK—Mauaking her
U. S. nightclub debut, Mary Hop-
kin displayed one of the most
refreshing styles to hit the cir-
cuit in some time. Presented at
the Royal Box of the Hotel
Amerjcana June 2, the Apple

(Continued on page 26)

From The

Music Capitals
of the World

(DOMESTIC)

CHICAGO

Doug Lee, who heads Decca’s
Midwest promotion operation, has
moved from Minneapolis to Chi-
cago. . . . Jennifer Lambert was
in town last week to talk about
her latest Decca release, “Some-
day When You’re a Mother.”. . .

Jimmy Damon, another Decca
artist, appearing at the Flame
East. . . . Fontana’s Dale Menten,

lead guitarist and writer-arranger
for the Blackwood Apology, re-
ceived three “Connie” awards for
his efforts in connection with the
group’s LP, “The House of
Leather.” The awards, which
honor talent in the upper mid-
west, were presented in Minne-
apolis.

Nick Decaro’s new single, “Love
Is All” is the second release from
his A&M album, “Happy Heart.’
Decaro has done quite a few ar-
rangements for A&M. . . . Joe
Cocker’s A&M album, “With a
Little Help From My Friends.”
includes such friends as Stevie
Wonder, Jimmy Page, Mike Kelly,
Matthew Fisher, B. J. Wilson,
Cris Stainton and Henry Mec-
Cullough. Cocker has a new single,
“Feeling All Right.”. . . Eric Bur-
don, Chicago Blues All-Stars and
It’s a Beautiful Day will be on
tap Friday and Saturday (13-14)
at Aaron Russo’s Kinetic Play-
ground. . . . Bandleader Johnny
Mulay is working on a new ar-
rangement of Harry (Tex) Fen-
ster’'s “You Knew Me When You
Were Lonely.”

Jennifer is appearing with come-
dian Pat Paulsen at Mister Kelly's.
.. . The MDG Sound was in town

for two nights at the Rush Over.
The group, based in Grand Rapids,
Mich., is scheduled to release a
record called “Smiling Pnases.”
. Walker Sound Productions,
which inciludes Flin-Flon Records
and Flin-Flon Music, has been
formed in Mullen, Neb.. with
composer Earl Walker at the
helm. The label’s first release will
be “Down in the Atmosphere”
b/w  “Just Reminisc’in  Talent”
by the Note Blenders. The rec-
ord is scheduled to be cut in
Nashville with distribution han-
dled out of that city. . . . The
B. G. Ramblers are in Florida for
engagements at the Plaza Inn in
St. Petershurg and the Crystal
Lounge in Clearwater. . . . The
Four Fuller Brothers are appear-
ing at the Cork Club in Houston.
RON SCHLACHTER

SAN FRANCISCO

An eight-hour benefit concert
for the Berkeley People’s Park
bail fund May 28 at Winterland
was perhaps the biggest single
night ever for an indoor rock show
in the city. The show, with per-
formances by the Grateful Dead,
Jefferson Airplane, Aum, Creed-
ence Clearwater Revival, Elvin
Bishop, Santana and Bangor Fly-
ing Circus, drew *“a little over
capacity” (4,500), according to
Paul Barata, assistant to Bill
Graham, who produced the event.
Other crowd estimates ranged to
7,000.

Beginning June 17 through Aug.
13, Fillmore West will be open
six days a week. Tuesday through

(Continued on page 26)
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THE
SMOTHERS BROTHERS
COMEDY HOUR
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sat*ire (sat‘ir) n. 1 The use of sarcasm, irony,
or keen wit in denoupncihg abuses or follies;
ridicule. 2 A written composition in which
vice, folly, or incapacity is held up to ridicule.
See synonyms under| BANTER. [ <<MF <L
satira, satura a satire, earlier, a discursive
verse composition on|a number of subjects,
orig. a medley <(lanx) satura a fruit salad,

lit., a full (dish )\ femN of satur full]

O

PAUL SIMON
ARTHUR GARFUNKEL




Talent

TOP QUALITY

8 X10

4" PRINTS

LITHOGRAPHED ON HEAVY KROMEKOTE

UNDER 3¢ EACH
IN 1000 LOTS

500—-518.85 1000——$29.75
For larger quantities add $22.00 per 1000

ALSO AVAILABLE NOW:
8X10 COLOR PRINTS
1000 8X10s §175.00

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in
black & white and full details
on ordering.

B PICTURES

317 N. ROBBERSON
SPRINGFIELD, MO. 65806

(subsidsary of the Advervising Brochure Co.)

TALENT AUDITIONS

If You Have a Program
Suitable for:

CONVENTION AUDIENCES
WOMEN'S, MEN'S or SERVICE

CLUBS
CIVIC CONCERTS
COLLEGES
HIGH SCHOOL

tHere is your opportunity to audition
before National Bureau Managers
and Program Chairmen attending
THE INTERNATIONAL PLATFORM
ASSOCIATION
July 21-25, Washington, D. C.
Convention

whose members are involved in over
60,000 such programs yearly.
All applications must be in as soon
as possible, as the number of audi-
tions is limited.

For information write:

D. T. Moore
Director General
THE INTERNATIONAL PLATFORM
ASSOCIATION
2564 Berkshire Road
Cleveland Heights, Ohio 44106

when answering ads . . .

Say You Saw It in
Billboard

The most complicated problem in pressing
is normal exercise for us.

Mr. Louis S. Garthson, Sales Representative (201) 743-5300

MGM Custom Pressing Division

120 Arlington Avenue, Bloomfield, New Jersey 07003

Name

Company

Address City
State Zip___ Phone

MGM Custom Pressing Division

“"We'll make your pressing problems our problem”

MGM Custom Pressing Division is a division of Metro-Goldwyn-Mayer Inc.

“Beer with friends is
better than champagne

with enemies.”
Cat Mother 3:17 See page 83
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Overland..

...the nation’s largest producer
of components used in Cassettes

and Cartridges. Contact us today.

« Constant Product Improve-
ment and Development

« Lowest Prices

« Quality and Service

« Standard or Special Design
Components

PRODUCTS COMPANY
P.O.Box 6« Ph. 402—721-7270
Fremont, Nebraska 68025

[a Overland

From The

Music Capitals
of the World

(DOMESTIC)

o Continued from puage 24

Sunday. The first summer series
bill features the Who, Woody
Herman and A. B. Skhy. The
regular serics concludes June 12-
15 with the Byrds, Puacific Gas &
Electric. . . . The Fillmore's last
Tuesday night audition is June 10.
SHORT TAKES: A three-hour
“Grateful Dead Special” featuring
early tapes, live recordings never
released on record and interviews
with members of the band, was
aired on KSAM-FM Sunday (8).
.. . A cast album of "Big Time
Buck White” is slated for release
on Buddah Records in mid-June.
Big Biack has been replaced by
Ted Ross for the title role. . .
“Dames at Sea,” a spoof of 1930's
musicals, has its West Coast pre-
miere at the hungry i June 25.
Neal Kenyon, who staged the off-
Broadway version, is director and
choreographer. . . . AFCO Elec-
tronics, imported car radio, stereo
and speaker system outlet which
recently dropped the Lear line,
has relocated at 471 Roland Way
in Oakland. Steve Miller,
whose “Brave New World” LP
was recently released on Capitol,
is back in the studio (Wally
Heider) to work on his fourth
album. Santana’s perform-
ance at the Northern California
Rock Festival, May 23-25, at San
Jose was recorded by Pacific Re-
cording’s new l6-track portable
Ampex for inclusion on future al-
bums. . . . The festival, attended
by about 60,000 people. featured
27 bands. This was the second
year promoter Bob Blodgett put
on the event, but Santa Clara
Fairground directors voted not to
allow another open air festival
on the site because of excessive
noise and the 23 arrests.
GEOFFREY LINK

MEMPHIS

Producers Charles Chalmers
and Steve Cropper teamed to pro-
duce a single on the “Chosen Few”
for Jim Stewart’s Stax labels.
Chalmers has produced a single
on Sandra Rhodes for RCA.
Sandra’s sister, Donna Rhodes,
will record for Chalmers but no
lease deal has been set. . . . Knox
Phillips has been busy at Sun re-
cording Bob Simeon, possibly for
The Holiday Inn label. Simon
writes and sings. He recently re-
turned from Nashville where he
once worked with Bill Justis. . . .
Stan Kesler, vice-president of
Sounds of Memphis Studios, has
been working with artist-writer
Bob McDill of Beaumont, Tex.
They are producing on the River-
town Production of Kesler's and
Dickie Lee’s. He has been over-
duobing the rhythm section on
some old Johnny Winter tapes cut
in the carly 1960’s. They’ll be
leased to GRT Records. Kesler re-

cently recorded the Memphis Sym-
phony Orchestra with Marguerite
Piazza live at the Memphis Ellis
Auditorium. Kesler is awaiting re-
ports on lcasing the album.
James Parks, producer at Sounds
of Memphis, has been working
with Dee Dee Ritch for a single
on the “girl flute player.” Parks
has been working with the “Triple-
X" group from Tulsa and singer
Bea Cybin. Tommy McClure is
working with the Seven From
Eleven Group at Kesler’s studio.
.. Joe Coughi, Ray Harris and
\\lllle Mitchell are busy putting
together their albums for a show-
ing in July. . . . Rick Hall came
to Memphis to oversee the comple-
tion of his new studio at 1740
South Bellevue in Memphis. Hall
recently signed a pact with Capitol
to distribute all of Fame's prod-
ucts. . . . Tommy Cogbill, pro-
ducer at America, will work with
the Yellow Payges, the group
sponsored by American Telephone
& Telegraph Co., at the studio in
Memphis Friday (13). Chips Moeo-
man, president of American, has
completed a session on B. J.
Thomas for Scepter.
Bettye Berger, president of Conti-
nental Artist booking agency, is
filling all dates on Booker T. and
the MG’s for the college circuit
this fall. JAMES D. KINSLEY

NEW YORK

Iron Butterfly and Blues Image,
hoth Atco artists, and Atlantic's
Black Pearl play Fillmore East
on July 4 and 5. Lionel
Hampton & His Jazz Inner Circle
played the Tammiment (Pa.) Lodge
on Saturday (7). Morey
Amsterdam opens at the Rainbow
Grill on Monday (9) for three
weeks. . . . Liberty’s Cornerstone
has been signed for another four
weeks at the Lemon Tree Club
in Waikiki Beach, Hawaii. .
Poppy’s Mandrake Memorial will
work on their new album in Lon-
don from Thursday (12) to June
30 under the direction of Shel
Talmy. l.ive dates also are slated.

Todd Finkel opens at the
Riviera in Port Washington on
Saturday (21).

Andy Robhinson, Philips artist.

and Wolley Thumpers Jug Band

play the Main Point in Bryn
Mawr, PPa. on Thursday (12)
through Sunday (15). . . . Soul
City's Al Wilson cut an album
in Memphis last week. . . . / Anita

Kerr is on a two-month tour of
seven FEuropean countries. Her
schedule also includes cutting two
albums for Dot Records in Lon-
don. Her husband, Alex Grob,
who also is her manager, is ac-
companying her. . . . Hildegarde
is being honored by the State of
Wisconsin on Saturday (14) and
Sunday (15) at New Holstein. . . .

(Continued on page 70)

Him, He & Me New Quartet,
Ready for Disk Big Time

NEW YORK—The St. Regis
Hotel's Maisonette Room has
gone contemporary. Long the
mecca of chanteuses, it has shed,
at least temporarily, its tradition-
steeped musical cafe image by
choosing, happily, a new and
promising quartet.

The group, who opened June
2 for two weeks, call themselves
Him, He & Me, and are the
first artists signed by Chappell
& Co. under its newly created
talent development program. The
publishing firm’s choice, too, is a
wise one. The clean-cut looking
youngsters are a smooth working
team who excel as singers and
musicians, seemingly weaned on
a rich diet of harmony und dex-
terity.

WWW.americanradiohistorv.com

They sang and twang a Hank
Williams medley, “Mr. Bojan-
gles” and “Unicorn,” dipping
them with a country-honey fla-
vor. Other songs were “Little
Green Apples,” “Those Were the
Days,” “By the Time I Get to
Phoenix™ and, sparked by the
impressive six-string guitar mark-
ings of Bob Sanders, their leader,
they dashed off a vigorous Simon
& Garfunkel grouping. They’re
able writers, too: two from their
repertoire were original composi-
tions. The other members of the
unit are Shane Appling (guitar),
Spence Moore and Curt Walters
(guitar).

Him, He & Me are ripe and
ready for the disk big time.

ROBERT SOBEL

Mary Hopkin Debut

e Continued from page 24

recording star, sans gimmicks,
offered a voice as clear as a
bell with a magnetic quality
reminiscent of Helen Morgan.

Opening bright with “Puppy
Love,” Miss Hopkin segued into
a delightful treatment of “Love
Is the Sweetest Thing,” featur-
ing a well done recitation. From
there on in, with the exception
of two record successes, “Those
Were the Days,” and “Goodbye,”
plus a driving revival of “There’s
No Business Like Show Busi-
ness,” her program fell in the
folk bag and, unfortunately, con-
tained unknown material. Some
familiar numbers, folk or Broad-
way, would have filled the bill
more amply. DON OVENS

Stuarti Charms
Jammed House

NEW YORK — Enzo Stuarti,
embued with the charm of the
Mediterrean, captivated a
packed house at the Persian
Room here Wednesday (4).

Stuarti is a master of the
romantic ballad who alternates
between Italian and English
tunes. The highlight was a com-
pelling arta from “Pagliacci,”
but he also unveiled a medley of
three Jim Webb tunes, includ-
ing “Didn’t We” from his new-
est Jubilee Records album,

Of course, no Stuarti per-
formance would have been com-
plete without such standards as
“Arriverderci Roma.” But he
also gave outstanding versions
of “I've Gotta Be Me” and
“The Battle Hymn of the Re-
public” that started off a capella
and ended musically uptempo
and rising. CLAUDE HALL

/ RICH LITTLE \

pays tribute to

JOHN
WAYNE

JOHN DAVIDSON SHOW
FRIDAY

“Rich Little’s Broadway”

Kerr Records Inc.

QN. Doheny, L.A. 909
PUBLIC NOTICE

T0 THE INDUSTRY

The song,

“ON DAYS LIKE THESE,”
by Quincy Jones and Don Black,
from the PARAMOUNT Picture,

“THE ITALIAN JOB,"” starring
Michael Caine and Noel Coward, is

RESTRICTED for Public Perform-
ance until Aug. 1, 1969.

Paramount Music
Publishing Companies

1619 Broadway, New York, N.Y. 10019

The SIGN of greal reading
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BiLLBOARD Ilaunches the first industry-wide promotion to make Summer a Tape
Thing for everyone—manufacturers, dealers, consumers!

SUMMER IS A TAPE THING is more than an exceptional issue for your advertising
message. It's the perfect vehicle for tape and tape product merchandising—
The way to move tape off the shelves!

Ron Carpenter, Billboard Publications
165 West 46th St., N.Y., N.Y. 10036
Yes! SUMMER IS MY TAPE THING!

Enclosed is a ( ) check ( ) money order in the amount of

i .
! ]

! ]
' '
] ]
! ]

' 1

! ]

I . ]

S he foll :

Peter Max, whose designs have revolutionized the American poster industry, has ' $ or the _O Sl _ :
created a full-color cosmic 24" x 36" art presentation based on the theme, bo%. . for ___ kits at $1.00 per kit d
SUMMER IS A TAPE THING. ! $ for extra Peter Max posters at 60¢ each :
This outstanding Max original is part of a merchandising kit that includes logo : :
strips and ad mats, the entire package is available to Billboard readers for only : Name |
$1 per kit. Extra posters for your dealers are also available at volume prices. ] '
. S - - : Firm__ = Address !

Make TAPE your SUMMER THING—and join in this industry-wide promotion. For ' '
the “SUMMER IS A TAPE THING" kit, and extra Peter Max posters, just fill out ! City __ State Zip !
the order form on this page. B e e e e e o e e e e e — e m e ——c e m——————— =
165 West 46th St. 188 W. Randolph St. 9000 Sunset Blvd. 1905 Broadway 7 Carnaby St.

B“-I.BOARD ‘ New York, N.Y. 10036 Chicago, !Il. 60601 Los Angeles, Calif. 90069 Nashville, Tenn. 37203 London W.1.

212; 757-2800 312; CE 6-9818 213; 273-1555 615; 244-1836 437-8090
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Commercials

Big Fees Attracting Big Names

NEW YORK — Many singers
and musicians, some virtually
unknown ecast of the Hudson
River, are reaping morc mon-
ey through music commercials
than established record and
nightclub acts, believes Arnie
Christie, of the Fifth Avenue
talent rifm of Oppenheim and
Christic.

Purcell in
Corner on

NEW YORK-—Purcell Pro-
ductions has just wrapped up
a series of commercials featur-
ing Rocky Graziano singing for
Arlans, a nationwide discount
chain. “We feel this is indicative
of a trend-within-the-trend: Re-
tailers, many entering radio and
TV for the first time, are turn-
ing directly to independent pro-
ducers for creative work as well
as the physical production.

“Our new series of radio-TV
commercials for Arlans was pro-
duced directly for this client.
Arlans is bhandling all media
buying. These radio-TV com-
mercials, featuring Graziano,
were field-tested in three mar-
kets in connection with new
store openings. They are sched-
uled to be used in Arlans’ 60
other markets in the coming
months.”

By RADCLIFFE JOE

This fact is luring many big-
name entertainers into the field.
Among the established acts now
active in producing songs or re-
cording them for the commercial
field are the Standells, the Fifth
Dimension, the Supremes, Ray
Charles and Ella Fitzgerald.

Oppenheim and Christie serve
as a clearing house for the cre-

Graziano’s
New Spots

Lou Carter, a partner in the
production firm and music di-
rector, wrote the tunes for
Graziano, including items such

as “They Call Me the Darlin’
of Arlans.” But the major em-
phasis will be on fight-ring images
such as “Arlans Kayoes Prices.”
Keith Smith, Arlans’ director of
marketing, reports a fantastic
popular response to the cam-
paign.

“The three test markets were
so successful,” Purcell said, “that
two of Arlans suppliers (Motor-
ola TV and stereo and Road-
runner mufflers and shock ab-
sorbers) have requested com-
mercials to promote their prod-
ucts at Arlans’ stores. The Mo-
torola projects came through
Clinton Frank Advertising, Chi-
cago.

ative efforts of such composer-
arranger-musicians as Bill Giant
and Ray Ellis.

Christie feels that not only
have advertisers and advertising
firms grown musical commercial
oriented, but more and more
singers, songwriters, arrangers
and musicians are turning to it
as a creative form of expression.

Ray Ellis, who has produced
albums for Barbra Streisand,
Lena Horne, and Billie Holliday,
is also making a name in com-
mercials. His top achievements
include material for Campbell
Soup, True Cigarets, and Dodge.

Bill Giant, themes writer for
the NBC network’s “Monitor”
programming and writer-arrang-
er for Elvis Presley, is highly in-
volved with musical comme.-
cials. Peter Matz, well-known
arranger, did the arrangements
for Schaefer Beer, a score which
rocketed the product to the fore-
front of top-selling beers on the
regional market.

Recording studios, too, are
cashing in on the boom; A&R,
Aura, and National are among
those involved as key commer-
cial centers.

Christie listed some of the big-
name entertainment personalities
currently associated with com-
mercials field as musicians like
Doc Severensen, Herbie Green,
George De Vins and Frank
Owens.

Gene Fink, assistant music di-
rector at BBD&O, sees a great

(Continued on page 70)

Key National Radio Leaders Discuss the DY-
NAMIC POWER and PROBLEMS of RADIO at
Billboard’s 2nd annual Radio Programming
Forum, June 19-22.

For details write:

Ninth Floor = 300 Madison Avenue * New York, N. Y. 10017

Selling Sounds

What's doing among the major music houses should be sent to

Debra Kenzik c/o Billboard Magazine, 165 W. 46th St., New York,

N.

Y. 10036.

GRANT & MURTAUGH, New York—581-4000

Maxwell House Instant Coffee for Olgivy & Mather; Bill Chororos was the
agency producer. It was a TV spot recorded at Aura Studios.

Two commercials on Shell Tires for Olgivy & Mather; Paul Kramer was the
agency producer. It was a TV spot recorded at Fine Recording.

Metropolitan Life for Rubicam; Roger Vaughn was the agency producer. It
was a TV spot recorded at A&R Studios.

Monsanto for Doyle Dane and Bernbach; Al Meyers was the agency producer.
It was a TV spot recorded at A&R Studios.

LOU GARISTO PRODUCTIONS, New York—759-6210
(Frank Garisto reporting)

Xerox for Neder, Harper & Steers of Chicago; Peter Grounds was the agency
producer. It was a TV spot recorded at National Edison Studios.

RCA for J. Walter Thompson; Catherine Ames was the agency producer. It is
a TV spot recorded at National Edison Studios.

Ford, a three-minute commercial run on the D Day Revisited Show,” for
J. Walter Thompson; Stan Tarner was the agency producer. It was a TV spot
recorded at National Edison Studios.

Premium Saltines for McCann-Erikson; Frank Broadhurst was the agency pro-

30

ducer. It was a TV spot recorded at National Studios, 730 5th Ave.

® Blue Cross for J. Walter Thompson; Edward Kahn was the agency producer.
It was a TV spot recorded at National Studios, 730 5th Ave.

DAVID LUCAS ASSOCIATES, New York—581-3970

(Roberta Cuber reporting)

® A 15-minute Documentary on Mademoiselle Magazine; Finbar Harvey, from
MPO, was the producer, and Bill Cilaxton, from MPO, was the director. It
was recorded at Gotham and A&R studios.

e Topper Toys (Johnny Lightning) for Dancer, Fitzgerald & Sample; Carol Sernasie

was the recording producer.

It was a TV spot recorded at Gotham Studios.

@ Turn On (Duncan Hines) for Compton Advertising; Wes Shaw was the agency

producer.

It was a TV spot recorded at A&R.

MBA MUSIC, New York—MU 8-2847, Richard Simon

(Dorothy Greenburg reporting)

® lassie Dog Food for Neder, Harper and Steers of Chicago; Tom Papanek was
the agency producer. It was a TV spot recorded at Fine Recording.

® Commercials in progress from MBA .

. Celanese for Grey; Jan McArthur

was the associate producer. It is a TV spot which will be on the air the end

of this month.

® Varag Airlines for Robison, Danino & West; Larry Danino was the agency

producer.

@ State Farm Insurance for Neder, Harper & Steers in Chicago; Chuck Sanford

was the agency producer.

CHICO HAMILTON, New York

® Faberge Perfume for Lenner and Newell; Ed Flynn was the agency producer.
It was a 30-second TV spot recorded at National recording studios in New
York. Hamilton used his own voice as an instrument on the spofts.

Gentle on My Mind
Not for Spots: Hartford

NEW YORK — John Hart-
ford will never release his “Gentle
on My Mind” for a commercial
or even a parody, but “I do
have some material which is
available for commercials. Not
much, though.” Having just re-
cently finished a commercial for
Hunts Tomato Sauce, through
Young & Rubicam advertising
agency, Hartford said that most
likely he would either rewrite

CHICAGO PERSONALITY Scorpio,
right, downs a hot burrito with
promotion man Mike Leventon
of Summit Distributors. Leventon
visited WGLD-FM promoting the
A&M album “The Flying Burrito
Brothers.”

older material or write fresh ma-
terial for any commercial proj-
ect. “For example, I've got a
great idea for an Avon or Fuller
Brush commercial. But they
haven't asked me yet.”

And, to get Hartford, they'll
have to offer him full control.
“The Hunts project was groovy,
because I had artistic control.
But a Dolly Madison commer-
cial that I did was badly
chopped up. I wasn’t too crazy
about a Marlboro commercial
in which I performed. And, the
unfortunate thing is that I can
be recognized on it. A lot of
people even think 1 wrote the
song, but I didn't.”

Because of the way some of
his work has been messed up in
the commercials field, Hartford
said that the only conditions
under which he’ll do anymore
commercials work is “total ar-
tistic control.”

Ken Kragen, his personal man-
ager, said that any commercials
by Hartford will have to offer
the same as any record project
total control, Ashley Famous tal-
ent agency handles all of Hart-
ford’s bookings in the commer-
cials world; Ashley’s Randy Fred
on the West Coast is the chief
man on the scene.
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Radio-TV programming

Preview of ‘Music Scene’ to Be
Shown at Programming Forum

o Continued from page I

the National Association of
Television - Radio  Announcers
NATRA). Young will be the
luncheon speaker June 22 at the
concluding event of the Forum
when Billboard’s first annual
Community Involvement Award
will be presented.

Showing of “The Music
Scene,” which is a new 45-min-
ute show revolving around hit
record performers that debuts
this fall on ABC-TV, will follow
a cocktail reception hosted by
Billboard; many of the nation’s
leading record artists will be at-

FRED TRAINOR, personality with

CKBB in Barrie, Canada, dis-
cusses Nat Stuckey's new ‘‘Keep
'Em Country” with Nat, right,

during a week-long salute May
12-17.

tending the social event as guests
of Billboard. Wives of the broad-
casters registering for the Forum
are also invited not only to this
event and the preview of “The
Music Scene,” but also to the
open house at the Billboard
offices Saturday evening.
Chairmen for the Forum rep-
resent all aspects of the radio
industry—leading Madison Ave-
nue advertising executives, radio
advertising reps, broadcasters,
record authorities. Among those
industry leaders guiding the Fo-
rum’s activities will be; Mort
Nasatir, publisher of Billboard;
Bill Drake, head of the Drake-
Chennault programming consult-
ing firm; Jim Greenwald, vice-
president, Katz Agency; Milt
Herson, president, Music Makers
Group; Ralph Guild, president,
the McGavre-Guild-PGW Agen-
cy; Robert H. Badger, manager,
WMID, Atlantic City, N. J;
Russ Barnett, director of pro-
gramming, KMPC, Los Angeles;
Billy Sherrill, songwriter-pro-
ducer, CBS Records; Terrell L.
Metheny Jr., program director,
WMCA, New York; Alvin Her-

skovitz, operations manager,
WPRO, Providence; George
Duncan, general manager,

WNEW-FM, New York; Robert

WBM] Into
Double List

SAN JUAN — WBM]J, Top
40 English - language radio sta-
tion, has introduced a double
weekly playlist for distribution
to the local record stores. The
new list features the top 10 rec-
ords on the station as well as the
top 10 best-selling and most re-
quested English - language sin-
gles here. General manager Bob
Bennett of the Bob Hope-owned
station said that record stores
had asked for the separate lists.
One list will be posted; the best-
selling/most-requested list  will
be used for ordering purposes.

Drake Firm Into
The Jingles Market

LOS ANGELES—The Drake
Chennault consulting firm head-
ed by Bill Drake is entering the
identification jingles field and
will syndicate the package.

Al Milder, head of American
Independent Radio. Inc., a wing
of the consulting firm that syndi-
cates the “Hit Parade ’69” pro-
gramming package now heard
on many of the nation's FM
radio stations and ‘“The History
of Rock 'n’ Roll” radio show,
said the new jingles will be
launched within the next two
weeks on all of the Drake-con-

KKIN Switches
To All Country

AITKIN, Minn. — KKIN,
1,000-watt station, switched Me-
morial Day to country music
100 per cent, reports program
director Mike Jaye. With a
flurry of promotion, including
a treasure hunt, the station
kicked off what it bills as “the
giant sound.” Personalities in-
clude Jim Coursolle, Jaye, Bob
Hanson and Chuck Butler.

32

sulted stations. This includes
WRKO, Boston; KHJ, Los An-
geles; CKLW, Detroit; WOR-
FM, New York; and KFRC,
San Francisco, among others.

Milder said the jingles in-
volved a new concept and a
new approach to jingles and
“we will provide all stations sub-
scribing to the jingles a sug-
gested schedule for putting them
on the air . . . in other words,
the Drake clock.” For the first
time, he said, those stations that
have been copying the Drake
programming concepts will be
able to have the real thing inso-
far as jingles are concerned.
Production of the jingles was
supervised by Drake personally,
Milder said.

As part of the expanding ac-
tivities of AIR, Inc., Milder has
added Jerry Moore, formerly of
KYNO in Fresno, Calif., as sales
representative  for the West
Coast, and Ron Nickell, former
sales manager of WNOR in Nor-
folk, Va., will be East Coast sales
representative for the jingles, the
programming package, the radio
show, and other projects of AIR,
Inc.

Wogan, vice-president of pro-
grams, NBC Radio Network;
Hugh Heller, president, The
Heller Corp.; Graham Richards,
programming consultant;  Bill
Williams, president, the Country
Music Association; Buzz Bennet,
program director, KGB, San
Diego; Murray the K, personal-
ity, WMCA, New York; Gary
Kellgrin, president, the Record
Plant, New York.

The Forum is being con-
ducted, under the guidance of
Billboard, by James O. Rice As-
sociates, one of the nation’s lead-
ing educational consulting firms.
Registration fee is $125 and
should be addressed to Radio
Programming Forum, Ninth
Floor, 300 Madison Avenue,
New York, N. Y. 10017.

PROGRESSIVE ROCK was the topic during a recent series of “Love In”
parties introducing music industry people to the ABC syndicated radio
“‘Love' show, now heard in Pittsburgh, Houston, Detroit, San Francisco,
Los Angeles, New York, and Chicago. Above, Peter Wright, Chicago
record promoter, left, WLS program director John Rook, and Hal
Neal Jr., right, president, ABC Radio, discuss the show.

WMEX Lets DJ’s Run Loose

BOSTON—WMEX, 50,000-
watt station owned by Max
Richmond, has “taken the shack-
les off” its air personalities to
become a full “personality” sta-
tion featuring album cuts. Dick
Summers, who joined the opera-
tion three weeks ago to advise
on programming, said the station
was “not shooting for any of the
competition . . . we’re just setting
out to build a good-sounding
operation.”

The format revolves around
four different lists of records—
two for album cuts and two for
singles—and depends on album
cuts heavily. The “A” singles list
includes the hottest-selling singles
in Boston; the “B” list contains
singles “that we feel will be on
the chart in the near future.”
This latter list is added to as
good singles are received at the
station any day of the week.

The “A” album list features
cuts from top-selling albums and
the “B” album list features new-
er albums. Cuts are carefully
screened by music director Ron
Robins, a deejay at the station,
with Summers having final say.
Artists range from Rod McKuen
to Jimi Hendrix because Sum-
mers feels that both are “current
and both are part of the scene
today.” He said the emphasis
will be on producing a mature
swinging sound aiming at an 18-
35 age group. “It takes a super
personality to mix McKuen and
Hendrix and operations manager
Warren Duffy, who's doing the
afternoon drive show, is just this

WMMS-FM
Sheds Rock

CLEVELAND — After a
long try at a rock format,
WMMS-FM here has switched
back to an uptempo middle-of-
the-road format, vice-president
and general manager Ken
Gaines announced last week.
The station had a similar for-
mat when it was known as
WHK-FM.

About two-thirds of the pro-
gramming will be vocals, the
rest instrumentals. Gaines said
this will include old and new
records. Programming will be
in stereo 6 a.m.-midnight and
simulcast WHK programs mid-
night-6 a.m. Pat McCoy will
continue as operations manager
of the Metromedia station.

type of personality, as is Bud
Ballou in the evenings.” The
Steve Fredericks talk show is
being used as a springboard oc-
casionally for records. For ex-
ample, Fredericks played the
controversial “Ballad of John and
Yoko” and asked the audience
to make a decision on whether
to play the record. “Since we
don’t take telephone calls on
the show from people under 21,
we found out that adults gener-
ally felt nothing was wrong with
the record, so we put it on our
playlist.” Test of the record on

the talk show was followed by
broadcasting an interview with
John Lennon and the record-in-
terview “made quite a package,”
said Summers.

In general, the sound of the
station will dip into the pro-
gressive rock bag as far as Hen-
drix and although the station will
not sound *‘way out, material like
that will be represented.” Major
aim is to blend the best tunes
possible with strong personalities.

Summers unveiled the new ap-
proach recently before a meeting
of local record promotion men.

Letters To

The Editor

[ read the comment in Vox
Jox by Tom Barry concerning
broadcasting schools and I'd like
to add my emphatic agreement.

It’s been my experience over
the last several years that people
who applied for positions at my
station who were graduates of

these schools have generally
been no better qualified than the
average high school student

walking in off the street. (As a
matter of fact, I've got two
high school students working
weekends—and no broadcasting
school graduates.)

There is much, much more
to the art of broadcasting than
these schools seem to teach. An
individual in this business learns
through experience the creative,
professional approach that
brings success. Schools which
proposc to prepare a person for
a career in broadcasting in a few
short weeks or months cannot
possibly teach this.

It has also been my cxperi-
ence that many of these schools
will accept students with little
or no aptitude for the broadcast-
ing profession. One outstanding
case I know of is that of a person
with a severe speech impediment
who was accepted by a broad-
casting school which promised
to make him into a professional
radio announcer.

Everyone thinks broadcasting
is a glamor profession, and to
some extent I suppose it is. But
thesec schools and their adver-
tisements are leading young
people on—young people who
in many cases only want to
escape from what they feel is a
dull life. I don’t think they will
find what they are looking for
even in the field of radio and

television. And speaking for my-

self and the station T work for,

a person has to show a lot more

than a broadcasting school

diploma if he wants to work for

us—and we are a small market
station.

Howell L. Gatchell Jr.

(Jay Howell)

Program Director

WGLM

Richmond, Ind.

Thought the article on album
programming was Very interest-
ing. The one thing that inter-
ested me most was the reaction-
ary attitude of all the program
directors and stations men-
tioned. It seemed they all would
play something if it sold. Isn’t
this backward? Sure, record sales
are an indicator of relative pop-
ularity, but what about the guy
who doesn’t buy many records?
He still enjoys music and he
still listens to radio stations.
Are some program directors
jaded that all music judgment
is done scientifically? People
don't listen scientifically, people
listen emotionally. Any program
guy who can’t determine an out-
standing record from a mediocre
one either lacks confidence or
nceds a long vacation.

Richard D. Ellis

Program Director
WRCH
Farmington, Conn.

In your May 17 edition you
mentioned that Mrs. Yolanda
Parapar, music director of radio
station WIOD, Miami, had re-
sponded generqusly to our re-
quest for material with which
to update our record library.

(Continued on page 38)
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charles aznavour

Mr. Roy Clark

Dot Records

1507 North Vine Street
Hollywood, california

Dear RoOy:

1 was profoundly moved by your magnificent
recording of "yESTERDAY, WHEN I WAS YOUNG" .

It is a source of deep satisfaction to a
composer when his song is interpreted with all the
feeling and heart he intended.

I wish to also convey my thanks to your
creative producer, Joe Allison.

Both of you have my sincerest congratula-
tions and gratitude.

Merci,

/%//
/7,777/(;2, A

CHARLES AZNAVOUR
/

/




Radio-TV programming

RADIO-TU MART

This column is published for people
seeking positions as well as station
managers seeking personnel, Rate is
$5.00 per one half inch (app. 40
words). A box number will be used
to protect the identity of the adver-
tiser. Send copy along with payment

to:
RADIO-TV JOB MART
Billboard
165 W. 46th St.
New York, N. Y. 10036

POSITIONS OPEN

No. 1 rated station in top-30 market

wants First-Phone, all-night Jock.
Mature “Top-40°° type or bright,
brief good-music personality. $7,500

to $8,500 plus. Exceptional oppor-
tunity with large radio/tv chain.
Write: Billboard, Box 098, 165 W.
46th St., New York, N. Y. 10036.

NEEDED FOR SUMMER

Announcer available to travel with
professional sports shows. College
radio or TV student preferable.

Write:

VARIETY ATTRACTIONS, INC.
GEORGE MOFFETT
P.O. Box 2276
Zanesville, Ohio
Note to all applicants: If you’re
sending resume tape, and/or other
material to a box number, please

enclose a stamped envelope. We will
address it to the proper radio station.

Major market operation with imme-
diate opening for a strong (Top 40)
personality with production ability.
Salary open. Send_tape and resume.
Write: Billboard, Box 0102, 165 W.
46th St., New York, N. Y. 10036.

Medium market easy listening sta-
tion willing to pay $600-$630 to start
for a good personality who can
also handle production. This station
is part of a major broadcasting
chain. The opportunities for ad-
vancement are unlimited. Contact
Claude Hall, Box KK, Billboard.

1,000-watt, 24-hour country music sta-
tion in excellent market needs a per-
sonality. Pay is good. Working con-
ditions are friendly. This is a mod-
ern country music station that aims
to be bigger and better. Located in
Missouri-1llinois-Kentucky area. Con-
tact Claude Hall, Billboard, Box 00.

Tight board personality in a small
medium market ready to move up.
Earn top money, plus talent, with
the No. 1 station as midday man.
Must be at present job at least one
vear, first ticket, good production
and references. Join a group with
a good record and a great fuiure.
Contact Don B. Williams, KLEO,
316—943-0255, Wichita, Kan.

Experienced Salesman wanted to sell
advertising for TV station in North-
eastern U. S. Excellent salary, plus
benefits. Call on national and local
accounts. Write: Box 0127, ¢/o Bill-
board, 165 W. 46th St., New York,
N.Y. 10036.

Bold Statement: In the whole coun-
try there are few areas as beautiful
and as prosperous as Lancaster
County, Pa. Bolder Statement: There
is no town quite like historic
Ephrata. Boldest Statement: There
is no station quite like WGSA. If
you'’re an experienced newsman,
find out about us. Contact any of
our announcers and cross examine.
Dave May (717-—-859-1011), Bill Walk-
er (717-—866-6144), Bruce Jay (717—-
354-7761), Art High (215—484-5416).
Then if you’re still interested, con-
tact Ed Thomas, P. D. (717—733-2226)
Fg{2 write WGSA, Ephrata, Pa.
i .

Need bright morning personality jock
for Midwest group station. Con-
temporary format, good money for
the right man. Send tape, resume
soon to KEWI, Topeka, Kan. 66603,

First Phone needed immediately for
top contemporary station in Midwest
with excellent working conditions,
fringe benefits, chance for advance-
ment. Prosperous company, expand-
ing. Will talk salary. Contact pro-
gram director Jim Stagg, WJPS,
Evansville, Ind. §12—425-2221.

& resume to

Claude Hall.

Afternoon drive slot,
in a top-30 market.
First phone given preference. T
Box RR, Billboard,
W. 46th St., N.Y., N.Y. 10036.

No. 1 station
Salary open.

aps
165
Att.

MacCallum,

Va.,

market.

WLVA is searching for a stable, re.
liable MOR Air Personality for beau-
tiful Lynchburg,
tact sales and operations, Robert H.
2320 Langhorne
{,&rﬁchburg, Va. 24505. Phone: 845-

Con-

Rd.,

Two

385-2507

BO

sharp countrypolitan person.
alities needed for WTOD, Toledo.
Should be professionals,
prod. Contact program director Donn
Williams as soon as possible, 419—

od on

mediately fo

Street Rd.,

r

Top

40

First Ticket personality needed im-

formated

WLEE, Box 8765, 6200 W. Broad
Richmond, Va.
Send tape and resume to program
director Lee Arbuckle.

23226.

listening,

alert,

Program Director needed for easy
major-market station in
the Southwest. Excellent pay with
progressive radio chain. The
hours are long and the work is hard,
but the chances for personal success
are unlimited. Send resume and let-
ter to Claude Hall, Box A, Billboard.

Two
needed

good,
for

general

yo

ung

personalities

1,000-watt,

daytime

WBZE. Send resume and aircheck to
manager Frank Sweeney,
WBZE, Broadcast House, P.O.
1470, Wheeling, W. Va. 26003.

0X

ing Aug.

Send tape,

Clain,
01103.

MOR music and news shirt.
have two years’ exp. $120 to start.
news writing samples,
resume to program director Budd
WSPR,

Springfield,

WSPR, Springfield, Mass., has open-
3 for utility man for both

Must

Mass.

Antonio,

tion,

Hamon.

good staff. )
resume to program director Kahn

seeks Top

approach, but flexible.

Send

KTSA, 4050 Eisenhower Road, San
Tex. 78218, 0
personality capable of the “Drake

40

Good sta-

tap

e and

First ticket
Top 40 exp
tion

273-4000.

needed
Contemporary or

‘Washington area.
in me

fo

T

WEEL,

dium or major
market necessary. Good pay on sta-
soon to go 24-hour.
program director Jack Alix, 703—

Contact

Contem. Pro. Dir.: Have been top
jock in three major markets, p.d. in
one of them., College degree. Cur-
rently employed with the nation’s
most exciting medium market chain
Looking for p.d. or operations dir.
opportunity. $15,000 mon. Top re{-
erences. Write Box 088, Billboard,
165 W. 46th St., New York, N. Y.
10036.

Is $15,000 too much to pay for a pro?
If not, maybe I’m your man. 14
yvears’ experience include sales, pro-
gramming, production, continuity,
traffic. 8 yrs. this market. Looking
for challenging position with future.
Write Billboard, Box 095, 165 W.
46th St., New York, N. Y. 10036.

Young, bright-sounding personality,
2 yrs.’ experience, is seeking rock or
MOR station in D.C., Md., Va., Pa.
area. Tight board—excellent produc-
tion. No military obligations. 3rd
endorsed. Contact Claude Hall, Bill-
board, Box 094, 165 W. 46th St
New York, N. Y. 10036.

Young TV personality, with 4 years’
experience as emcee, wants to move
to new market. 22 yrs. old, draft-
exempt and experienced in emceeing
shows, promoting hops, public rela-
tions, and sales in radio and TV. For
resume and pics write: Billboard,
Box 0121, 165 W. 46th St., New York,
N. Y. 10036.

23-year-old off-air programming/pro-
duction man seeking job with Top
40 station. Seven years’ exp., three
with current station. Money or lo-

cation secondary; new challenge
vital. Contact Frank Gould, 514—
637-7578.

Jerry Bright, 35 years old, former
program director of No. 1 Top 40
station featuring the ‘“Drake” con-
cept. Have also considerable experi-
ence in the personality concept of
Top 40 radio. 1 am available, will-
ing, and eager to program your sta-
tion to the top of the market. Call
703—583-2282.

No. 1 rated shows—3l yrs. solid
rock experience. Broadcast schooi
trained, first phone, syndicaled army
show for 2 years to 38 stations
weekly, and also had top-rated week-
end show during 2 yrs. in army at
KCLU, Rolla, Mo. Ready for the hiz
move! Complete military obligation
April 30. Available May 15. Audi-
tion tape and complete resume avail
able now. Write: J. J. Mitchell
Rt. 3, Box 37, Newburg, Mo. 6555

gr call 314—364-3008 weekdays after

p.m.

“Need an experienced newsman for
the summer?” Journalism major
with desire to move up to a good
market. Authoritative voice, strong
delivery. 1 year more in college.
Would go anywhere if the job is
right. Dependable, unmarried, and
willing to dig. For tape and resume,

Ex-Drake employee and boss radio
program director wishes to relo-
cate. Tapes of station supplied
on request. Single, young, draft
exempt. No. 1 stations are my bag.
Let me put your station in that eca:
gory. Results guaranteed! Write to
Claude Hall, Box U, Billboard.

Lose a pig? Maybe we can help. DJ-
Comedy two-man show for radio 7
TV. Nonsensical, satirical, mature,
contemporary. Background in all
phases. Will double in brass. Reason-
able salary requirements. Write:
Box 0122, Billboard, 165 West 46th
St., New York, N. Y. 10036.

First Fone 7 years commercial ex-
perience, solid engineer, good an-
nouncer. College student desires
month of August in vacationland
recio me a good motel. Any position,

Small market director

would

program
like to move up.
been in my present position
yvears. 29 yrs. old. Married,
children. Good reputation. Stable,
reliable. Only a stable situation_ will
be considered. Contact Claude Hall.
Box R, Billboard.

Eddie Dillon, 3rd class license; West,
Southwest, West Coast. Showroom
announcer, *“Harrahs’’ South Lake
Tahoe, Calif. One year ‘‘Pacific
Bandstand” emcee, KEYT-TV, Santa
Barbara, Calif. Three years KTLN,
Denver, Colo.,; KVOR, Colorado
Springs, Colo.; WHJB, Greensburg,
Pa.; WCMC, Wildwood by the Sea,
N. J. Eight years, MOR “Good Life*
station. Prefer night shift. Avail.
able immediately. Contact, by phone:
805—969-4250 or P. O. Box 73, Sum-
merland, Calif. 93067,

Young, bright-sounding Top 40 Per-
sonality looking for a chance to
move up. 3 years’ experience. Would
prefer the Pennsylvania, Maryland,
West Virginia area. No military ob
ligations. 3rd phone, endorsed. Con-
tact: Billboard, Box 099, 165 W. 46th
St., New York, N. Y. 10036.

“‘College student seeking summer em-
ployment in radio. Three years in
a market of 100,000 people. Currently
with No. 1 MOR station in four-sta-
tion market. Third-endorsed. Am
looking for a position with a large
station to gain experience to co-
incide with my college studies and
with my planned career development
in radio.” Write: Billboard, Box 097,
165 W. 46th St., New York, N. Y.
10036.

Immediately: Top-notch
“Pro” top 40 man. 10 years’ experi-
ence, excellent references, age 25.
Real strong on news and production,
experienced in copy writing and
sales. Good voice, strong person-
ality, has ‘“Major Market Sound.”
For tape and resume call (601)
483-5029.

Available

My only requirements are decent
pay, a chance for advancement and
security. Single, 27 yrs. old, three
yrs. college, navy vet, program/
music director exp. at stations such
as KFOX, KDOL, WGAW. Excellent

able. Contact: Claude Hall, Box X,

Billboard.

write: Box 0101, Billboard, 165 W. locale considered. Fred Highman \
46th St., New York, N. Y. 10036. : ; references. 3rd ticket. Call. Con-
elEaterson [Ayel, Wanwicly's. L tact Claude Hall, Box V, Billboard.
Announcer with three years’ experi-
ence with MOR station seeks employ- Announcer available, early June. If you’re a rocker who hires on per-
ment at MOR _station within the Experience: No. 1 show on the No. 1 formancetand ability, plus years in
Southeastern U. §. Tape and info station in this small market. First the business, and are willing to pay
available upon request. Prefers job, now want to move up, with $175, then I'd like to show you what
small market. Contact: Randy Galh sports a possibility. Three years I can do. 23, married, Brown grad.,
her, 3907 Angol Place, Jacksonville college R-TV. Married, draft exempt. 1st phone, company man, military
Florida 32210, or call: (904) 771-2905. Prefer near college. Air check avail- completed. 1 have the desire to be

the best, and I will. Contact Box Y,
c¢/0 Claude Hall, Billboard.

Enthusiastic, creative D.J. seeks job
with progressive East Coast station.
Six years’ experience in the Top 40,
mod and c&w. Prefer metropolitan
area. 24 years old. 3rd phone. Con-
tact: Billboard, Box 0107, 165 W, 46th
St., New York, N. Y., or phone: 301
896-9157 after 5 p.m. (EDT).

Programming Aids

personality.

ested in the
voice,
either.

Bob Baron.

WROV Radio,
Va. 24015, is looking for a Top

Box 4005,

Roanoke,

They are more inter-
personality than the

Send resume

but a voice wouldn’t hurt
Looking for someone who
doesn’t dig the confinement of a
Drake format.
information to Operations Manager

and

POSITIONS WANTED

zine.

Can

and good profit picture.
Claude Hall, Box A, Billboard Maga-

Modern country music program di-
rector and air personality available.
Currently employed in top 50 market.
Proven track record.
exciting, creative air sound to any
radio station looking for high ratings

supply

Contact

yrs.’
Ken

exp.

Nicolson,
sports, radio-TV; Randy Gordon, 10
yrs.” exp. adult-oriented personality;
Rich Hamilton,
time and contemporary music spe-
cialist. Call 204—284-3497, Winnipeg.

able immediately.
music,

Canadian stations, attention!

Avail-

John Murphy, 15
radio-TV;

news,

10 yrs.”

yrs

exp.

.’ exp.,

all

drive

Seeking similar position.
Southeast too 50 market.
Box Z, c/o Claude Hall, Billboard.

R&b program director and person-
ality, a veteran, 27 yrs. old, stable.

Now in a

Contact

school of

ences.

Wayne Joell, 215—TU 4-1578, 3d en-
dorsed, 26, married, one child, two
vears jazz background, one year of
progressive rock on WDAS-FM, Phil-
adelphia. Studied Temple University
communication.
Seeking position with pro-
gressive rock or Top 40 station.

Refer-

SI;SO_ per week to top 40 personality.
Willing to take someone whose exp.

First phone, 25-year-old announcer
with two years of college, seeks pro-
gressive rock position at a station
regardless of the locale. Have ex-
tensive knowledge of good rock,
blues, and trippy music. Will send
tape and resume on request. Write
Bill Eden, 5400 Landham Sta. Rd.,
Lanham, Md. 20801.

Need an extra man during the sum
mer? I'm young but have 2 years’
experience part time, a third en-
dorsed, and a desire to “liv2 radio”
this summer. Let me send you a
tape and resume. Call collect: (217)
544-2017.

Top-notch Jock at a top station in a
major market quitting. Looking for
a Jock Shift in a comparable market
or a P. D. position in a smaller one.
‘Will go anywhere if right gig comes
along, in rock, MOR, or progressive.
Married, first phone, draft exempt.
No calls. Write Box 087, Billboard,
lggaw. 46th St., New York, N. Y.
1

TL.ooking for Program Director posi-
tion or major market deejay job.
Exp. on WJBK in Detroit, WIFE in
Indianapolis, and WOHO in Toledo,
among others. 31, married, college
communication grad. Contact Claude
Hall, Box B, Billboard,

Want a children’s program but can’t
find qualified personality? Male, 28,
taught school 7 years. 4 years 2nd
grade, 2 years lst grade, 1 year or:
school. Excellent references. Some
TV experience. Contact Billboard.
Box 0110, 165 W. 46th St., New York,
New York 10036.

Major market radio program consult-
ant is looking for medium market
AMers and medium and major mar-
ket FMers as clients. Proven format
ready to get ratings and billings i-
the right markets. Management with
foresight can get the full story in
writing or detailed market analysis

is limited (college radio) as long as Talented ‘‘Drake” type jock who i
they know music. No ticket needed. knows music is the star of the show. ;g?xr bc%m’?@ﬁ?io?f. )I;/?;I:e ?ﬁ?&fxﬁaﬁgg
You’ll be doing a six-hour evening Tight, brief, happy enthusiastic is available by writing in confidence
show, six nights a week. Nice area sound. Strong on production. First to Box 096, Billboard, 165 W. 4€
to live. Sta. No. 1 in market, Con- phone license. Box 0132, Billboard, St., New York, N. Y. '
tact Ron Stratton, gen. mgr., WBEC, 165 W. 46th St., N. Y., N. Y. 10036. " A T
Pittsfield, Mass. 413—448-8292.
Heavyweight major market morning 20-year-old, clean-cut Negro disk
man looking. Experienced with jockey with exciting sound. aft

KROY, Sacramento, needs an all-
night personality. Must be able to
communicate and have fun. No
machine gun. Salary open. Will pay
for right man. Must want to work
his buns off, have 3rd ticket. Call
program director Johnny Hyde,
916—927-4274.

Married,

erences.
markets on request.
board, Box 0100,

vet,

e:

“‘drake” and heavy personality for-
mats, top 40 or MOR. Creative copy
and production.
lege, no problems and excellent ref-
Tape and resume to major
Writ,

col-

Bill-

165 W. 46th St.,

New York, N. Y. 10036.

exempt, ready to cook at pop or r&b
station. Four and a half years’ exp.
at WIJMO in Cleveland and WKLR in
Toledo. I will relocate to any market
if the money is right. For tape,.
resume, etc., call Charlie Chandler,
216—921-8714, or write 3706 Avalon
Rd.. Cleveland, Ohio 44120.
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Programming guidelines from key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Biggest

Leftfield Happenings.

HOT 100

New York (WOR-FM)
Sebastian Stone, Program Director

BP: “I Can’t Quit Her,” Arbors. BLFP:
“Put a Little Love Into Your Heart,”
Jackie De Shannon. BH: “Too Busy
Thinking About My Baby,” Marvin
Gaye. BLFH: “Yesterday When I Was
Young,” Roy Clark.

Albany, N. Y. (WSUA)
Keith Mann, Music Director, Personality

BP: ““Crystal Blue Persuasion,” Tommy
James and Shondells, Roulette. BLFP:
“While You're Out Looking For Sugar.”
Honey Cone, Hot Wax. BH: “Spinning
Wheel,” Blood, Sweat and Tears, Co-
lumbia. BLFH: “Black Pearl,” Sonny
Charles and Checkmates, A&M.

Altoona, Pa. (WFBG), John Anthony,
Station Manager, Program Director

BP: “Spinning Wheel,” Blood Sweat
and Tears. BLFP: “Good Morning Star-
shine, Oliver. BH: “One,” Three Dog
Night. BLFH: “Don’t Wake Me Up in
the Morning,” Michael, Peppermint
Rainbow.

Claremont, N. H. (WTSV)
Charles J. Holz, Personality

BP: “No Matter What Sign You Are,”
The Supremes, Motown., BLFP: “Israel-
ites,”” Desmond Dekkar and Aces, UNI.
BH: “Love Can Make You so Very
Happy,” Mercy BLFH: “I Threw It
Away,” Bob Dylan, Columbia.

Coffeyville, Kan. (KGGF)

Greg Meredith, Music Director

BP: “Crystal Blue Persuasion,” Tommy
James and the Shondells, Roulette.
BLFP: “Color Him Father,” The Win-
stons, Metromedia. BH: “Girl You're
Too Young,”” Archie Bell and the
Drells, Atlanticc. BLFH: “I Can’t See
Nobody,” The Marbles, Cotillion.

Fresno, Calif. (KFIG)
Don Roberts, Program Director

BP: “Love Me Tonight,”” Tom
Parrot. BLFP: “Indian Love Calil”
Exotic Guitars, Ranwood. BH: “With-
out Her,” Herb Alpert, A&M. .BLFH:
“Sunny Was a Fool,” P.C. LTD, Fon-
tana

Jones,

Phoenix, Ariz. (KRIZ)

Steve Martin, Personality

BP: “In the Time of Our Lives,” Iron
Butterfly. BLFP: “Where Is Love,”
Oliver Twist. BH: “One,” Three Dog
Night. BLFH: ‘“Ruby Don’t Take Your
Love to Town,” First Edition.

Coldwater, Mich. (WTVB & WANG)
Lance Michaels, Personality

BP: “Sugar, Sugar,” The Archies,
Calendar. LFP: “Dancing in the
Street,” Flavor, Columbia. BH: ‘“‘Gitar-
zan,” Ray Stevens, Monument. BLFH:
“Proud Mary,” Solomon Burke., Bell

Greeley, Colo. (KYOU)

Greg larson, Program Director

BP: “Summer Symphony,” Lesley Gore,
Mercury. BLFP: “Lazy Day/98.6,” Les-
ley Gore, Mercury. BH: “Get Back.”
Beatles, Apple. BLFH: “Happy Heart,”
Andy Williams, Columbia.

Hanover, N. H. (WDCR)

Paul Gambaccini, Station Manager
BP: “The Prophecy of Daniel and John
The Divine,” Cowsills, MGM. BLFP:
“In The Year 2525, Zager and Evans,
RCA. BH: ““Romeo and Juliet,” Henry
Mancini, RCA. BLFH: “Ruby,” First
Edition, Reprise.

Lewiston, Maine (WLAM), Bob
Quellette, Music Director, Personality
BP: “Spinning Wheel,” Blood, Sweat
and Tears, Columbia. BLFP: “Ulla”’
People, Capitol. BH: “Crystal Blue
Persuasion,” Tommy James and the
Shondells, Roulette. BLFH: “Sugar,
Sugar,” Archies, Calender.

Lubbock, Tex. (KLBK), Jim Spann,
Program Director, Personality

BP: “Ballad of John and Yoko,” The
Beatles, Apple. BLFP: “Mr. Pitiful,”
Matt and Robert, Soft. BH: <“Ballad

of John and Yoko,” The Beatles, Apple.
BLFH: “Silly Sarah Parter,”” John Fred
and Playboys, UNI.

Orangeburg, S. C. (WORG)
Ted Bell, Music Director

BP: “Crystal Blue Persuasion,” Tommy
James and the Shondells, Roulette.
BLFP: “We Got More Soul,” Dyke and

the Blazers, Original Sound. BH: “Get
Back,” The Beatles, Apple. BLFH:
;;In-a-Gadda-Da-Vida," Iron Butterfly,
tco.

Milwaukee, Wis. (WOKY)
George Wilson, Program Director

BP: “Ruby, Don’t Take Your Love To
Town,” First Edition, WB. BLFP: “The
Girl I'll Never Know,” Frankie Valli.
BH: ‘‘Medicine. Man,” Buchanan Broth-
ers, Event. BLFH: “Tears on My Pil-
low,” John Tillotson, AMOS.

Greeley, Colo. (KFKA)
Paul Lambert

BP: “Summer Symphony,” Lesley Gore,
Mercury.

(Continued on page 37)
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Pittston, Pa. (WPTS)
Rick Shannon, Personality

BP: “Forever,” Mercy, Warner Broth-
ers. BLFP: *“Litde Woman,” Bobby
Sherman, Metiomedia. BH: “The Girl
'l Never Know,” Frankic WValli, Phil-
lips. BLFH: “Buadge,” Cream, Atco.

San Lluis Obispo, Calif.
(KATY & KATY-FM)
Jay Martin, Personality

BP: “Spinning Wheel,”” Blood. Swecat
and Tears, Columbia. BLFP: ‘Darkness,

Darkness.” The Young Bloods. RCA.
BH: “Bad Moon Rising,” Creedence
Clearwater  Revival, Fantasy. BLFH:

“Lave Theme From Romeo and Juliet,”
Henry Mancini, RCA.

San Angelo, Tex. (KWFR)

Danny Wilson, Music Director

BP: “Don’t Wake Me in the Morning,
Michael,” The Pepermint Rainbow,
Decca. BLFP: “When the Batlle Is
Over,” Dc¢laney and Bonnie and Friends.
Elektra. BH: “Bad Moon Rising,”
Creedence Clearwater Revival. Fantasy.
BLFH: “See,”” The Rascals, Atlantic.

San Antonio, Tex. (KTSA)
Kahkn Hamon, Program Director

BP: “The Ballad of John and Yoko.”
The Beatles, Apple. BLFP: “No Matter
What Sign Ycu Are,” The Supremes,
Moiown. BH: “Bad Moon Rising.”
Creedence Clearwater Revival, Fantasy.
BLFH: “Gitarzan,” Ray Stevens, Monu-
ment.

St. Charles, Ma. (KIRL)
Tom Collins, Music Director

BP: “Crystal Blue Persuasion,” Tommy
James and the Shondells, Roulette.
BLEP: “The Weight,” Rotary Connec-
tion. BH: *“Romeo and Juliet,” Henry
Mancini. BLFP: “Spinning  Wheel,”
Bload, Sweat and Tears.

Troy, N. Y. (WTRY), Mike Mitchell,
Music Director, Personality

BP: ‘“Angel of the Morning, Bettye
Swann, Capitol. BLFP: “Summer Sym-
phony/Flip,” Lesley Gore. Mercury.
BH: “Romeo and Juliet,” Henry Man-
cini Ork, RCA. BLFH: “With Pen in
Hand,” Vikki Carr, Liberty.

I

Willoughby, Ohio (WELW), Chris Quinn,
Music Director, Personality

BP: “Baby | Love You,” Andy
Steed. BLFP: “The Girl I'll

Kim,
Never

Know,” Frankie Valli, Philips. BH:
“‘Romeo and Juliet,” Henry Mancini,
RCA. BLFH: “Black Pearl,” Sonny

Chatles, A&M.

COLLEGE

Brooklyn College

Brooklyn, N, Y. (WBCR)

Llenry Bronstein, Music Director

BP: “Bullad of John and Yoko,” the
Beatles, Apple. BLFP: ‘“Come Back
and Shake Me,” Clodagh Rodgers,
RCA. BH: “Geod Morning Starshine.”
Oliver, Jubilee. BLFH: “One¢,” Three
Dog Night, ABC.

EASY LISTENING

Atlanta, Ga. (WSB Radio)

Chris Fortson, iAusic Llibrarian

BP: “Importance of the Rose,” Earl
Grant, Decca. BLFP: “Quentin’s
Theme,” Charles Greane, Ranwood. BH:
“Blue on Blue,” Bobby Engermann,
Capitol. BLFH: ‘‘Little Billy Jones,’
Jimmy Dean, RECA Vicior.

Deiray Beach, Fla. (WDBF), Tom Kegel
BP: “Son of a Travelin® Man.” Ed
Ames, RCA. BLFP: “Hold Mec Tight,”
Ray Conniff, Columbia. BH: “Wind-
mills of Your Mind,” Dusty Springfield,
Atlantic.

Indicnapolis (WXLW)

Jay Williams, Persanality

BP: “Moments 10 Remember.”” Vogucs,
Reprise. BLFP: ““Mrs. Robinson.”
Booker T and M.G.s. Stax. BH: “1
Can’t Quit Her.™ Arbors, Date. BLFH:
“Don’t Let the Sun Cateh You Crying.”
Trini Lopez. Reprise

Jacksonville, 1ll. (WLDS)

Wayne Edwards, Announcer

BP: “But for Love.” Eddy Arnold.
BLFP: “Honey Eyed Love,” Tennessic
Ernie Ford. BH: “‘Windmills of Your
Mind,”” Dusty Springficld. BLFH: “‘fts
Getting Better,” Mama Cass.

Miami, Fla. (WIOD)

Yolanda Parapar, Music Director

BP: ““‘Sincerely,” Paul Ankua. RCA.
BLFP: '‘Yesterdiy When I Was Young,”
Roy Clark, 1Dot. BH: “love Me
Tonight.,”” Tom Jones. Parrot. g
“Spimning Wheel,”” Pepgy Lee, Capitol.

San Antonio, Tex. {(WOAI})

Larry Kent, Personality

BP: “The Giri Pl Never Know,”
Frankiec Valli. BLFP: “Susan,” Nina
Simon. BH: “Good Morning Starshine,”
Oliver. BLFH; “Spinning Wheel,”
Blooa, Sweat and Tears.
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Springfield, Mass. (WSPR)
Budd Clain, Program Director

BP: “Didn’t  We.” Richard Harris.
BLFP: “Tears on My Pillow.” Johnny
Tillitson. BH:. *‘Good Morning Star-

shine,”” Oliver. BLFH: “The Minotaur,”
Dick Hyman.

Washington, D. C. (WWDC)

Terry Green

BP: “Dammit Isn't God’s Last Name.™
Frankie Laine, ABC. BLFP: *Color
Him Father,” The Winstons, Metro-
media, BH: “Theme From Romeo and
Juliet,” Henry Mancini, RCA. BLFH:
“lsraelites.” Desmond Dekkar und Aces,
Uni.

RHYTHM AND
BLUES

Apopka, Fla. {WTLN)

Rob LlaFrance, Personality

BP: *‘l Turned You On.” Islcy Brothers.
T-Neck. BLFP: “Grazin' in the Grass,”
Friends of Distinction. RCA Victor. BH:
“Too Busy Thinking About My Baby,”
Marvin Gaye, Tamla. BLFH: "“We've
Got More Soul,” Dyke and the Blazers,
Original Sound 86.

Memphis (WDIA), Bill Thomas

BP: “Don’t Tell Your Mama,” Eddie
Floyd, Stax. BLFP: “Stuff,”” Jeanette
Williams, Back Beat. BH: '“Too Busy
Thinking About My Baby,” Marvin
aye, Tamla. BLFH: *“Stop Arguing
With Me,” Big Lucky, MOC.

Miami Beach, Fla. (WMBM), Donny Gee,
Program/Music Director, Personality
BP: “Don’t Tell Your Mama,” Ernie

Floyd, Stax; ‘“‘Ain’t No Love,” Dy-
namics, Cottillion; *‘Girl, You’re Too
Young,” Archic Bell, Atlantic. BLFP:

“Concerto in F,”” Willie and the Magni-
ficents, Plantation; “Bring 1t On Down to
Me.”” Bobby Franklyn, Thomas. BH:
“Grazin® in the Grass,” Friends of Dis-
tinction, RCA; *1 Turn You On,” Isley
Brothers, T-Neck. BLFH: “Color Him
Father,” Winstons. Metro; “0Old Man's
Girl,” Caldy Staton, Fage.

COUNTRY

Ashland, Ky., & Huntington, W. Va.
(WTCR), Mike Todd,

Program Director, Personality

BP: ‘“Your Lovin’ Takes the Leavin’
Out of Me,” Tommy Cash. BLFP:
“That’s Why I Love You So Much,”
Ferlin Husky. BH: *““Cut Across Shorty,”
Nat Stucky. BLFH: ‘“Ncver More,”
Stonewall  Jackson.

Bowling Green, Ohio (WMGS)

Jeff Rice, Program Director

BP: “That’s Why | Love You So Much.”
Ferlin  Husky. BLFP: ‘*Ruby Don’t
Take Your Love to Town,” First Edi-
tion. BH: “Canadian Pacific,” George
Hamilton [V. BLFH: “Puappa Says.”
Browning Bryant.

Cincinnati (WUBE)

Bob Tiffin, Music Director

BP: ““But Not For Love,” Eddy Arnold.
RCA. BLFP: “I'm On My Wiy Home
Again.” Everly Brothers, Warner
Brothers. BH: ‘“Running Bear,”” Sonny
James, Capitol. BLFH: ‘“‘Ruby Don't
Take Your Love to Town,” Kenny Rod-
gers. Reprise.

Flint, Mich. (WKMF), Jim Harper,
Program/Music Director, Personality
BP: “That’s Why | Love You So Much,”
Ferlin Husky. Capitol. BLFP: “As Far
as My Forgetting's Got,” Melba Mont-

gomery, Capitol. BH: “I Love You
More Today,” Conway Twitty., Decca.
BLFH: “Spring,”” Clay Hart, Metro-
media.

Jackson, Mich. (WJCO)

Ed Combs, Announcer

BP: “Excedrin Headache 99" Liz An-
derson. BLFP: ‘“Nevermore Quoth the
Raven.” Stonewall Jackson. BH: “Run-
ning Bear.” Sonny James. BLFH: “A
Fool Away From Home,”” Chuck
Slaughter.

Jacksonville, Tex. (KEBE), Bill Vance

BP: ‘“Alwavs, Always.” Dolly and Port-
er, RCA. BLFP: *“Razorback Womun.”
John Stewart. Capitol. BH: “Games
People Play.” Freddy Weller, Columbia.
BLFH: “Truck Stop,” Jerry Smith. ABC.

Kansas City, Kan. (KCKN)

Ted Cramer, Program Director

BP: “‘Sweet Baby Girl,” Peggy Little.
Dot. BLFP: “Stoned Again.”” Linda
Webb. Monument. BH: “We Live in
Two Different Worlds,” Jerry Lee and
linda  Gail, Smash. **Don’t Let Me
Cross Over.” Jerry Lee and Linda Gail,
Smash. BLFH: “Truck Stop.” Jerry
Smith, ABC, 21 weeks on chart and
still  going  strong.

Phoenix, Ariz. (KTUF)

Buddy Alan, Music Director

BP: “Canadian Pacific,” George Ham-
ilton 1V, RCA. BLFP: ‘‘Sweet Baby
Girl,” Peggy Little, Dol. BH: “Why
You Have Been so Long,” Johnny
Darrell, U.A. BLFH: “Mr. Walker.
ll’ls All Over.” Billie Jo Spears, Cupi-
tol.

~

Robin  Walker, formerly at
WIFE in Indianapolis, has gone
over the WIRE under the name of
Bob Lee. WIRE is the Indianapolis
country operation. . . . Jim Mack
on WGEE in Indianapolis, has
joined WIRE to do the all-night
stint for Indianapolis listeners. . ..
Stefan Ponek has been promoted
to program director of KSAN-FM.

the progressive rock formated
Metromedia operation in San
Francisco. Staff of KSAN-FM

now reads: Dusty Street, Bob Mc-
Clay, Bob Prescott, Ponek, Alan
Stone, Tony Pigg and Roland
Young. Ed Bear is evidently a
weekhend man there, but I don't
know if that's the former WMCA.
New York, Ed Baer or not. . . .
David Moorhead has switched
from KLAC to the affiliate
KMET-FM. Los Angeles, as pro-
gram director.
* kX

Music  director  Bill  Gary.
WDLB, Box 630, Marshfield, Wis.
needs MOR albums. Says service
is very bad and the station relies
very heavily on albums. Rest of
lineup at WDLB includes program
director Gary Diamond, Tommy
Lee, Dave Kamps, Lou Krainz,
and Gary. . . . Jack Porter has
joined WDIA in Memphis to do
the noon-3 p.m. show: he'd been
with  WCIN, Cincinnati. . Syl
Binkin, vice-president and general
manager of country formated
WXCL in Peoria, Ill., is the latest
to write Dr. Frank Stanton at
CBS, 51 West 53 Street. New
York, asking him to change the
name of *Hee Haw” to something
a little more respectable. The let-

MOR

Lamar, Colo. (KLMR)

Gordy Rider, Music Director

BP: ‘“Heaven Below,” John Wesley
Rykes, Columbia, and “In the Ghetto.”
Elvis Presley, RCA. BH: ‘“California
Summer.”” Pete Fontaine. Coral. “Jim-
town Road.” Billy Vaughn Singers, Dot.
“Son of a Travlin’ Man.” Ed Ames.
RCA. “Singing My Song.” Tammy
Wynette, Epic. “Me and Mr. liohner.”
Bobby Darin Direction. “Gone Like
the Wind.,” Connie Francis,. MGM.
"*Goodbye.” Muary Hopkin. Apple; Iis
a Beautiful Day.” Roslyn Kind. RCA.
BLFP: “Days of Sand and Shovels.”
Waylon Jennings. RCA. “Granny.” Guy
and David, ABC Probe. “Ain't Mis-
behavin®”” Original Joplin Forte.,
Shamely. BLFH: “Days of Sand and
Shovels,” Waylon Jennings, RCA.
“Granny.” Guy and David. ABC Probe.
“Ain’t Mishavin'.”* Original Joplin Forte.
Shamely.

OTHER PICKS

HOT 100—Jerry Rodgers, Sa-
vannah, Ga., WSGA. BP: “On
Campus,” Dickie Goodman. Co-
tique. . . . Marc Edwards, Cocoa.
Fla., WKKO. BP: “No Matter
What Sign You Are.” Supremes,
Motown. . . . Mike Jeffries. Baby-
lon, N. Y., WBAB, BP: “My
Cherie Amore.” Stevie Wonder.
Tamla. . . Bill Vermillion, Or-
lando. Fla., WLOF, BP: “My
Pledge of Love,” Joe IJeffrey,
Wand. . . . WOKS, Columbus, Ga.,
BP:  “The Feeling Is Right”
Clarence Carter.

COLLEGE — Neil Kempfer-
Stocker, Bethlehem, Pa., WRMC,
BP: “It’s Alright But I Admit It
Could Be Better.” Golden Earings.

Polydor. . . . Philip Fenster. Roch-
ester, N. Y.. WRUR, BP: “I'm
Still a Struggling Man.” Edwin

Starr. Gordy. . Chip Pfleegor.
University Park. Pa., WHR, BP:
“You Don’t Have to Walk.”
Turtles, White Whale.

COUNTRY — Bennv Williams.

Gallatin.,  Tenn., WHIN, BP:
“Sweet Baby Girl,” Peggy Little.
Dot. Mel Meyer. Kimball,

Neb., KIMB, BP: “Proud Mary.”
Anthony Armstrong Jones. Chart.
. . . Bob Pond, Phoenix. Ariz..
KRDS, BP: “When She Touches
Me,” Johnny Duncan, Columbia.
. . Lyle Reed, Ft. Il.auderdale.
Fla., WIXX, BP: “As Far As My
Forgetting’s Got,” Melba Mont-
gomery, Columbia.

by CLAUDE HALL
Radio-TV Editor

ter. u long one. goes: “"We hope
you will do away with the bales
of hay and wagon wheels that will
put country music buck at least 10
years. The title ‘Hee Haw' is
enough in itself to start an epi-
demic of dial changing throughout
the country . . . pleasc change the
titte of the show. Surely, the music
of America deserves to be pre-
sented to the people of America
in the proper setting, with the title
providing the initial atmosphere.”

Neil MecIntyre, program man-
ager of KDKA in Pittsburgh. has
been assigned to the Group W
headquarters staff in New York
to work in special projects in radio
programming. He'd been with
KDKA since October 1967. Re-
placement is Thom Brown of
WOWO. Fort Wayne. . Sam
Huston, longtime air personality
and program director and station
manager in  the Baltimore-Wil-
mington areas. has joined WMVB
in Millville,. N. J., and music di-
rector and morning air personality.
He needs records for the uptempo
MOR formated station. . . . John
L. Hawkins has been hired on a
consulting basis to convert KNBA.
Vallejo. Calif.. from what he calls
a “local mish-mash to a solid mu-
sic format.” Any c¢ollege students
or young deejay who need experi-
ence willing to work for $2 an
hour should call him at the station,
M1 4-8944. The latest news
about Ted Atkins in just a mo-
ment. No. I've changed my mind.
we'll continue the Atkins saga next
week.

LI S ¢

John Long is joining Blackhawk
Broadcasting as program director
of KLWW in Cedar Rapids, lowa:
he left WIMO in Winder. Ga.. on
May 31. . . . Just got a note from
John  Chapman. manager of
WOKO, the Albany, N. Y., country
music station, about Dick Elwood
being promoted to program direc-
tor. . . . When WOCR, the Oswego
College campus station in Oswego.
N. Y.. returns to the air next fall.
Wendy Dunn will be the mu-
sic director. . . . Bob (Duke Rob-
crts) Stoeher has departed WIBG
in Philadelphia to join CKFH in

{oronto: that's about all the
Americans CKFH can take.
* ok K

Music director Joe B. Young at
WLOK in Memphis would like
everybody to know the lineup at
the soul station: it's Walter
Nathaniel, Avery Davis, Donald
Jones, Young. Bob Cuarton. Gar-
land Markham, Jet Henderson,
Randy Warren and Clifton Hollo-
man. Sounds like a good crew. . . .
Alan Sands, 565 Fifth Avenue.
New York, N. Y. 10017, is trying
to locate a couple of old radio
series connected with horoscopes
and/or astrology. -Anybody with
any details should write him: he's
radio program syndicator.

L S

Scott Young has joined the
WPTS staff, Wilkes-Barre, Pa., on
a part-time basis. . . . Tony Lupo,
former general manager at
WTOA-FM, Trenton, N. J.. has
become an account executive for
WNBC. New York. . A note
from Bob Raleigh. personality
with KMAK in Fresno. Calif.: "It
was with bittersweet feelings that
I noted the downfall of WHB in
Kansas City, Mo. No jock likes to
see an old station he was associ-
ated with (if the association was
a pleasant one, and my stay at
WHB was certainly a pleasure) go
down.” Raleigh was there when
Ron Martin was operations direc-
tor. Ach. but I don't think the rat-
ings have fallen all that distance.
Bob.

* ok K

The staff lineup now at WROV
in  Roanoke. Va.. John Cigna
from WOWOQO in Fort Wayne, Ind.:

production director Fred Free-
lantz; operations manager Bob
Baron from KEEL. Shreveport:

Jack Fisher from WEAM in Wash-
ington; Mike Lane and Bob Milzs.
a note from Trinity College's

WRTC-FM in Hartford and con-
tinuity director Paul M. Herron;
the station on the weekend of May
17 counted down the top 1,000
records. Took 60 hours of air time.
Co-producer with  Herron was
Dave Gilbert. The guys worked 18
months through back issues of
Billboard. Wow!
* ok K

Tom Collins, in the Air Force
and soon en route to the Canal
Zone, has been sitting in as week-
end personality for KWFT,
Wichita Falls, Tex.. would like to
hear from Bill Johnstone and Steve
Coco. Write 1714 Dayton St.. Apt.
5. Wichita Falls, Tex. 76301 in a

hurry. . Bob Ladd, program
director of WAWR in Bowling
Green, writes; 1 can dig pretty

much what you have to say about
bringing back the personalities, but
how is this possible when there is
so much orientation for time and
temperature of formula radio, at
least in this area. Whenever [ bring
up the idea of letting a jock try a
personality thing, my contempora-
ries strike back with answers and
facts that bring the time-worn “Hot
Cloek™ and slogan list to mind. It
seems to me that Top 40 radio has
now shifted too far into formula
radio: maybe we could stand a few
personalities who are known by
their show and not by their name.
Incidentally., T'll have to take of-
tense at what you said about Larry
O’Brien on WGH. You see. when
I was but a little nipper O'Brien
was on WTOD in Toledo doing a
rock gig. O'Brien was fantastic
with one of the quickest minds I've
ever heard. So. your term “fair”
doesn’t do him justice. You are
right, I would imagine, on your
statement about him not being to
develop his personality at WGH,
but I still retreat to the fact that
the guy has <(or had) huge
potential.”
* kK

According to program director
Alien Hall of WQIK. Jacksonville,
Fla., the country music station is
planning a big promotion July 13
to celebrate its 13th year of coun-
try music. Record artist who can't
drop by the station that day are in-
vited to telephone coliege July 12
so the deejays can talk with you
on the air. Phone 904-354-4501.
... KSAN-FM. San Francisco. did
a full three hours of Grateful
Dead June 8. Show, featuring
some early tapes. interviews, etc..
was produced by Vance Frost and
Michael Wagner and supervised
by Rock Scully and the group. . ..
C. J. (Charlie Fox) Cunningham
15 now at KWKH in Shreveport;
he'd been with KLMS in Lincoln,

Neb. . KEBE-FM, P.O. Box
1648, Jacksonville, Tex. 75766,
necds country music stereo al-

bums, according to Bill Vance. Sta-
tion will soon separate its pro-
gramming from the AM station
and change call letters to KOOL
Decjays include Merb Dawson,
Vance. Dick Forester, Larry Hen-
derson, Jerry Heilman and Brad-
fey Redfern.
* A K

From program director Joe
Martin, KROF, P.O. Box 610.
Abbeville. La. 70510: “Let it be
known that this station can and
will co-operate with all recording
artists and/or their distributors in
breaking potentially strong records
in South Louisiana. We want to
make this station a Gold Disk sta-
tion.” KROF. incidentally, leaned
on the recent “Silly Sarah Carter
Eatin® on a Moon Pie Time,” by
John Fred and the Playboys, play-
ing it every half hour for a day.
The station has just hired (Don
(Skip) Coy from his WLCS in
Baton Rouge.

* ok

Kathi Betts, continuity director
at - WTAX in  Springfield. 1l
wants to know if anything is hap-
pening at KONO in San Antonio
where she used to work with Gary
Allyn and Don Green and B.
Bailey Brown? [ don't hear much
from KONO since the old days.
Kathi. . . . Scott Shannon has
shifted from WMPS in Memphis

(Continued on page 72)
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45 rpm RECORDS

oldies by mail

OLDIES

All original artists.
For complete catalog send $1.00.
(deductible from first order) to:

BLUE NOTE SHOP

156 Central Ave., Albany, N.Y. 12206

J

LIVE
FEMALE MUSICIANS
AND GROUPS

(SELF CONTAINED)
WILL CONSIDER YOUR FUTURE
WITH US
(LUB DATES, T.V.
AND RECORDINGS

CONTACT:

GLOBAL TALENTS

BEVERLY HILLS
213/276-7579 — 213/276-0363

Say You Saw It in
Billboard

SOMETHING
TO SING ABOUT!

Collected and arranged by
Miiton Okun, noted musi-
cal arranger and instructor

Aunique collection of more
than 70favorite folk songs,
complete with words and
music, contributed by
America’stop 57 folk sing-
ers and groups. Individual
artist photos and personal
bios accompany each se-
lection making this a rare
composite of current Folk
Americana for folk fans
and all music buffs.

De Luxe hard-cover edi-
tion. 241 pp. 8% x 1l.
$8.95 pe~ copy.

thingto
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Total

8010
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Billboard Bookshelf » 2160 Patterson St. » Cincinnati, 0. 45214

Something to Sing About:
Managing Today’s Radio Station:
This Business of Music:
More About This Bus. of Music:
Successful College Concerts:
The Country Music Story:

Applica.t.)le .Tak (see right)* ...
Add 30¢ per book for postage & handling ...
TOTAL PAYMENT ENCLOSED

Letters To The Editor

e Continued from page 32

We are indeed grateful to all
who contributed to that end, but
the men of this institution are
especially indebted to Mrs. Par-
apar, John H. Rook (operations
director, WLS, Chicago), Chris
Jane (program director, WIL,
St.  Louis), Eddie Morrison
(program director, WGRT, Chi-
cago), Jerry Rodgers (music di-
rector, WSGA, Savannah, Ga)),
Joe Stack and John Harris
(operations manager, WWAM/
WWTV-FM, Cadillac, Mich.),
Henry Allen of Atlantic Record-
ing Corp., Alonzo King of Lib-
erty Records Distributing Co.,
Daddy’O Daylie of Chicago,
and Edward G. Cerny (Music
Services, WMAQ-AM/FM,
Chicago) for their most gener-
ous support.

We again sincerely thank
them.

Elza Brantley

Warden

Illinois State Penitentiary

Menard, Il

I was moved to tears pitying
the poor program directors hav-
ing problems with album cuts.

The problem may be that
these program directors haven’t
been called upon to exercise
their ears before making up
their playlists almost wholly
from national trades and local
store reports. I think Rick Sklar
said in Billboard: There is no
reliable data showing which al-
bum cuts to program. I think the
only answer is to use a liberal
pinch of programming judg-
ment. Apparently, the program

directors who are crying either
don’t have it or don't trust it.

At WALL, we find program-
ming album cuts no more diffi-
cult than programming singles.
No album is all good. So we
consider an album like 10 or 12
different singles.

The listener hears ‘‘songs”
coming out of a little box. if he
likes 1t, it matters not at all
whether it’s an album cut or a
single.

If album cuts are going to be
important to Top 40 program-
ming, these program directors
ought to oil up their ears instead
of drying their eyes.

Some of WALL’s recent al-
bum cuts and start dates:
“Someday, Soon,” Judy Collins,
Elektra, December 31; “The
Circle Game,” Ian and Sylvia,
Vanguard, January 28; “Where’s
the Playground, Susie, Glen
Campbell, Capitol, March 25;
“Ruby Don’t Take Your Love
to Town,” First Edition, Re-
prise, April 1; “Stormy-Traces-
Spooky Medley,” Ventures, Lib-
erty, April 22; “Working on a
Groovy Thing,” Fifth Dimen-
sion, Soul City, May 31.

Larry Berger
Program Director
WALL
Middletown, N. Y.

Although I'm not the world’s
greatest authority on radio,
either . . . I'd like to comment
on Bob Hamilton’s statement
concerning your critiques at
WFUN and WGH. I don’t know
if the deejay was good or bad,
the same for the contest pro-

‘Swingin’ Time’ Show Back

In Detroit Via WXON-TV

DETROIT — WXON-TV,
channel 62, will bring back the
“Robin  Seymour's  Swingin’

Time” bandstand TV show June
9. The show will be produced
by the new corporation of Robin
Seymour Enterprises, Inc., and
offered for syndication. Seymour
formerly was star of the teen-
type dance show on CKLW-TV
here.

“Swingin’ Time” will be tele-
cast 7-7:30 p.m. Monday
through Friday, featuring live
talent and dancing to current
and upcoming hits. Seymour
said he’ll feature both new and
established acts. Scheduled for
the first week are the Sand-
pipers, the Checkmates Ltd., the
First Edition, Peaches & Herb,

motion and the jingles . . . but
I suspect Hamilton has been out
of radio just long enough to
realize that all of us are subject
to an awfully quick judgment

. not by Claude Hall or even
Bob Hamilton, but by our listen-
ers. They don’t wait around all
day to decide if they like us,
that’s what the dial is for, or the
pushbutton on the car radio.
I suspect if they hear some-
thing they don’t like, they might
possibly hang around for a few
more minutes, but if that doesn’t
bring results . . . it’s off to some-
thing better.

Regardless of the fact that I
could be wrong, I still believe
that 10, 15, or 30 minutes
should give a person an idea

(Continued on page 44)

BILLBOARD’S BOOKSHELF now offers...

Bobby Vinton, Ronnie Dove,
Joe Simon, the Rationals, the
Orange Krush, the Bob Seger
System, the Camel Drivers, and
the Detroit Emeralds.

Seymour said through the sta-
tion the show will be seen not
only in metropolitan Detroit, but
Toledo, Flint, Lansing and Port
Huron.

Trippe Bows
Promo Firm

HUNTSVILLE, Ala. — Jim’
Trippe, 40-year radio veteran,
has come out of retirement to
launch a “one-stop promotional
firm for radio-TV stations.”

Broadcast Promotion Service
will “either manufacture or can
put our hands on most any kind
of promotion a station could
want,” Trippe said. A former
publisher of TV Age, Trippe
operated a firm called Bro-Tel
Service until suffering a heart
attack a few years ago. While
active, he turned out such pro-
motional items as studio and
outdoor call letter banners, mike
plates, auto tags, lapel pins and
buttons, celluloid buttons, bump-
er stickers or jewelry for nearly
every radio-TV station in the
U. S. One of his latest services
is a radio game called “Let’s
Play R-A-D-1-O” played like
bingo. Address of the new firm
is P. O. Box 808, Huntsville,
Ala. 35804.

MANAGING THIS MORE ABOUT SUCCESSFUL
TODAY’'S RADIO BUSINESS OF THIS COLLEGE CONCERTS
STATION MUSIC BUSINESS OF by Kenneth Kragen and
by Jay Hoffer, Station Man- by attorneys Sidney MUSIC Kenneth Fritz, managers

Shemel
Krasilov

ager of KRAK, Sacramen-
to, Calif.

A series of informative es-
says outline the major
principles of broadcasting.
The book is presented in

itor of Bi

and M. William
sky. Edited by

Paul Ackerman, Music Ed-

llboard Magazine

A significant reference
volume detailing the prac-

by Sidney Shemel and M.
William Krasilovsky. Edi-
ted by Lee Zhito, Associ-
ate Publisher of Billboard
Magazine

A practical guide for four

three detailed sections: tical aspects and legal additional areas of the

Part | — Management complexities of the music- music industry complex .
Thinking, Part II — Pro- record business. More not covered by “‘This Busi- s
gramming and Part Il — than 150 pages of refer- ness of Music, Volume I

Sales.

. actual
De Luxe hard-cover edi-

tion. 288 pp. 515 x 8L%,.

tracts;
$12.95 per copy.

writer’s
licenses;

MARAGING
TOOAY'S

RADO
ST ATION

feprer Y

copy(ies) @ $8.95 ea. .

copy(ies) @ $6.95 ea. .
copy(ies) @ $4.95 ea. ...
copy(iesy @ $7.50 ea. ...

ence appendices including
reproductions of
company and union con-
copyright forms;

agreements;
applications, etc.

Hard-cover, 420 pp., 61
x 914. $12.50 per copy.

Payment Must
Accompany Order

$

copy(ies) @ $12.95” eé. .

___ copy(ies) @ $12.50ea. ... ... $

s
s
s

= —

s
¢ S

Serious Music ¢ Tape Car-
tridge ¢ Background Music
and Transcription e Pro-
duction and Sale of Printed
Music.

Hard-cover, 160 pp., 614
x 914. $6.95 per copy.
BESEES 3

De

MORE ABOUT

Tt

Name

of well-known music per-
sonalities

Here are the step-by-step
procedures involved in
planning and presenting
outstanding college pro-
ductions. Everything from
the initial stages of select-

an attraction straight

through those hundred-
and-one
tails on opening night.

last-minute de-

Luxe hard-cover edi-

tion, 88 pp., 534 x 8. $4.95
per copy.

/!

THE COUNTY
MUSIC STORY

by Robert Shelton, Folk
Music Critic of The New
York Times, and Burt
Goldblatt, photographer.
A Picture History of Coun-
try & Western Music

A root-researched, crisply
presented chronicle of
country music’s phenome-
nal “corn to Cadillacs”
story is accompanied by
one of the most fascinat-
ing photo-folios ever as-
sembled including many
rare hitherto unpublished
prints.

Over 400 photographs.
De Luxe cloth binding. 256
pp. 7% x-10Y4. $7.50

College or Company

Address

City, State, Zip

*NOTE: For delivery in —

New York City, add 6% Use Tax.
State of Calif., add 5% Use Tax.
State of Ohio, add 49 Sales Tax.

State of New Jersey, add 3% Sales Tax.
State of Tenn.,
N. Y. State, outside N.Y.C., add 39 Sales Tax.

State of Mass., add 3% Sales Tax

add 415 9% Sales Tax.
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Rhythm & Blues

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

“DON'T TELL
YOUR MAMA"

EDDIE FLOYD
(Stax)

By ED OCHS

SOUL SLICES: Kenny Gamble and Leon Huff, already synony-
mous with hot hit productions via their golf efforts with the Intruders,
Jerry Butler, Archie Bell & the Drells and their Gamble label, will
kick off their new Chess-distributed Neptune Records with the
0’Jays, Dee Dee Shapr, Bunny Sigler and the Indigoes. The duo will
continue their independent work, just having completed Archie Bell
& the Drells’ new Atlantic single, “Girl, You're Too Young,” and
Jerry Butler’s latest “Moody Woman™ for Mercury. By the way, Huff
still plays piano on all the studio sessions. . . . Just released: David
Ruffin’s first solo Motown album, “My While World Ended.”” Also
from Motown: new LP’s from Diana Ross & the Supremes, the Four
Tops and Jr. Walker and the All-Stars, who will soon play Fillmore
West. . . . Meanwhile due at Fillmore East: Chuck Berry, Albert
King, and Booker T. & the M.G.’s. . . . Next group to happen: the
Young Hearts on Minit. . . . At the Apollo until Thursday (12): Joe
Tex, with Bobby Byrd and Vickie Anderson. . . . The Persuasions, the
group sponsored by the Bedford Stuyvesant Reconstruction Corp.,
debuted on Minit with “Party in the Woods.” The group was sched-
uled to perform at the inauguration festivities for the late Senator
Kennedy, who, with New York Sen. Jacob Javits, initiated the ghetto
program. . . . Marshall Sehorn and Allen Toussaint, who produced
the Meters into hit territory, are makin’ smoke with the biggest Lee
Dorsey of the year, “Everything I Do Gonh Be Funky,” penned by
Toussaint. . . . Dizzy Gillespie will join the contemporary swing with
his first soul-gospel album, “Soul and Salvation,” due next week on
GWP’s Tribute label. . . . New from the Sweet Inspirations: “Sweets
for My Sweet,” from their upcoming LP on Atlantic. . . . Eddie Hol-
land has signed four acts under the Capitol Records production ar-
rangement with his Detroit-based Invictus label. New into the pop-
soul vein are the Glass House, Freda Payne, and Chairmen of the

Board. . . . Roulette has revived its r&b outlook with Esther Phillips’
“Tonight I’ll Be Staying Here With You” and Sam Mourtrie’s “Funky
Jerk.” . . . At Plaza 9 till Monday (16), the Ramsey Lewis Trio. . . .

And set for Madison Square Garden July 4 is the James Brown show
with Nipsey Russell, the Young-Holt Trio, the Unifics and Tyrone
Davis.

* * K

FILETS OF SOUL: When Clarence Carter appeared at Fillmore
East a few weeks ago he featured Rick Hall’s latest discovery, Candi
Staton, but he forgot to introduce the young man who led him to
the microphone—Luther Redding, Otis Redding’s brother. . . . Now
at the Copacabana: Smokey Robinson & the Miracles. . . . Here in
the East for a promotion tour is Minit’s Jimmy McCracklin, whose
“What's Going On?”" from his “Stinger Man” LP is his strongest chart
bid in a while. . . . The Dee Felice Trio, who back James Brown on
his “Gettin’ Down to It album, have recorded “Oh Happy” on King

.. Running high on the local r&b charts in England are oldies by
the Isley Brothers (“Behind a Painted Smile”), James Carr, Billy But-
ler and Jackie Wilson (“Higher and Higher”). . . . Doris Troy will
supposedly sign with Apple. . . . Inez and Charlie Fox were both
jailed overnight in England over a misunderstanding concerning in-
come tax. . . . Jimi Hendrix has produced half of Buddy Miles’ “Elec-
tric Church” LP on Mercury. . . . AFTRA has donated $1,000
to Morris Brown College in Atlanta “for the assistance of a promising
but underprivileged Negro student pursuing a career in the perform-
ing arts.” . . . Booker T. & the M.G.s, slated to debut at Fillmore
East the weekend of Friday (13), have dropped off the bill. The in-
side story—ticket sales were poor. The Mothers of Invention took
the spot vacated by the soul band and sales picked up. Solid soul
is still somewhat of a line in the downtown pop house. . . . Buddy
\ Scott of King Records reads Soul Sauce. DO YOU?

v\
v ‘ ‘-Artists‘

‘ applaud
oar
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MOTION FICTURE SOUNDTRACK

"HELLS
BELLES"

CONDICTED 450 COMPISED Y LESBAATER o

o i b Prcnere

JEREMY SLATE
ADAM ROARKE Les Baxter turns it on! The original motion picture
SOCELYN LANE soundtrack from American International’s “Hell’'s Belles.”

JAES COREON WA
RE HHULER Conducted and composed by Les Baxter.

. Grab it. Don't get left behind.

SIBEWALK
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Rhythm & Blues

ENJOY THE
HAPPY SOUNDS OF

A COLLECTORS SERIES
OF THE IMMORTAL

sos SCOBEY

FOR INFORMATION

JANSCO RECORDS
435 E. ANGELENO
BURBANK, 91501

STORY ‘BOUT THE DOG
*~ B/W MARGIE
P&

Recorss  DE-514

D.J.s and Distributors, write for
your copies to:
TED EDDY
¢/o De-lite Records
300 W. 55th Street
New York, N.Y. 10019

SLIM HARPO

WITH HIS LATEST HIT

NEAVAR)
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EXCELLO EX2306

RECORD BREAKING “CELLS”

FROM COAST

NASHBORO RECORD CO.
(615) 227-5081

TO COAST

Personal Management - Dick Alen

(212) 247-2490
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BEST SELLING

Rhythm & Blues
Singles

* STAR Performer—Single’s registering greatest proportionate upward progress this week.

Weeks on
Chart

TOO BUSY THINKING ABOUT MY BABY.. 7
Marvin Gaye, Tamla 54181 (Jobete, BMI)

OH HAPPY DAY
Edwin Hawkins Singers, Buddah 20001
(Kama Rippa/Hawkins, ASCAP)

DON'T LET THE JONESES GET

YOU DOWN
Temptations, Gordy 7086 ({Jobete, BMI)

(! Wanna) TESTIFY .
Johnnie Taylor, Stax 0033 (Groovesvnlle BMI)

SO | CAN LOVE YOU .
Emotions, Volt 4010 (Pervus/StapIes BMI)

GRAZING IN THE GRASS .
Friends of Distinction, RCA Victor 740207
(Chisa, BMI)

WE GOT MORE SOUL
Dyke & the Blazers, Original Sound 86
(Orive-ln, BMI)

BLACK PEARL ..
Sonny Charles with the Checkmates Ltd.,
A&M 1053 (Irving, BMI)

| TURNED YOU ON . -
Isley Brothers, T Neck 902 (Triple 3, BM])

LOVE IS BLUE (Can Sing a Rainbow). .. 3
Dells, Cadet 5641 (Croma/Mark Vil, ASCAP)

CHOCKIN’ KIND
Joe Simon, Sound Stage 7 2628
(Wilderness, BMI)

WHAT DOES IT TAKE TO WIN YOUR LOVE. 3
Jr. Walker & the All Stars, Soul 35062
(Jobete, BMI)

| CAN'T SEE MYSELF LEAVING YOU = . 8
Aretha Franklin, Atlantic 2619 (14th Hour, BMI)

CISSY STRUT
Meters, Josie 1005 (Marsaint Music, BMI)

WHY | SING THE BLUES . . o wd
B. B. King, BluesWay 61034
(Pamco/Sounds of Luciile, BMI)

THE POPCORN . . . ... . . ... . ... 2
James Brown, King 6240 (Golo, BMi)
MOODY WOMAN ... ... ... ... 2

Jerry Bu.ler, Mercury' 72929 (Hold Forever/
Parabut, BM)

GOTTA GET TO KNOW YOU BETTER. .. .. 6
Bobby Bland, Duke 447 (Don, BMI)

IT’'S MY THING (You Can’t Tell Me

Who to Sock It To)
Marva Whitney, King 6229 (Dynatone, BMI)

IT'S YOUR THING . ..
Istey Brothers, T Neck 90]
(Brothers Three, BMI)

| DON'T WANT NOBODY TO GIVE
ME NOTHING I
James Brown, King 6624 (Dynatone, BMI)

MY WIFE, MY DOG, MY CAT .. .. . . 7
Maskmen & the Agents, Dynamo 131
(Catalogue/Clairborne, BMI)

I'VE BEEN LOVING YOU TOO LONG ... 5
lke & Tina Turner, Blue Thumb 101
(East/Time/Curtom, BMI)

COLOR HIM FATHER
Winstons, Metromedia 117 (Holly Bee, BMI)

STAND
Sly & the Family Stone, Epic 10450
(Daty City; BMIy —

2
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Billboard SPECIAL SURVEY For Week Ending 6/14/69

Last Weeks on
Week Title, Artist, Label, No. & Pub. Chart
26 | WANT TO TAKE YOU HIGHER . . .. .. 4
Sly & the Family Stone, Epic 10450
(Daly City, BMI)

33 LOVEMAN ... . ... ... "3
Otis Redding, Atco 6677
(East/Memphis/Time Redwal, BMI)

34 LETMELOVEYOU . .. ... .. .. ... .. ..
Ray Charles, ABC 11213 (ASA/Racer, ASCAP)

17 PROUD MARY .. .. ... . ... .. ... .... ..
Solomon Burke, Bell 783 (Jondora, BMI1)

45 NO MATTER WHAT SIGN YOU ARE .. . . 2
Diana Ross & the Supremes, Motown 1148
(Jobete, BMI)

— MY CHERIE AMOUR . ... .. ... .. ... .. 1
Stevie Wonder, Tamla 54180 (Jobete, BMI)

16 JUST A LITTLEBIT ... ... . ... .. ...
Little Milton, Checker 1217 (Armo BMI)

43 FAREWELL ... . .. ... ... ... ... ... 2
Ethics, Vent 1006 (Selassie, BMI)

36 APRIL FOOLS . ... ... . ... ... . .. 3
Dionne Warwick, Scepter 12249
(Blue Seas/Jac/April, ASCAP)

24 | WANT TO LOVE YOU BABY ... ... . ... 6
Peggy Scott & JoJo Benson,

§SS International 769 (Green Owl, ASCAP)

32 (We've Got) HONEY LOVE .. .. .. .. .. 8
Martha Reeves & the Vandellas,

Gordy 8085 (Jobete, BMI}

35 WHY SHOULD WE STOP NOW . ... .. ..
Natural Four, ABC 11205 {Wilhos/Pamco, BMI)

38 LOVE THAT A WOMAN SHOULD GIVE
TO A MAN . =
Patti Drew, Capurol 2473 (Moms ASCAP)

40 PITY FOR THE LONELY .. .. .. .. ..
Luther Ingram, Ko Ko 2102 {Klondike, BMI}

44 IT'S YOUR THING . = .. ... ... . .. 4
Senor Soul, Whiz 611 (Brorhers Three, BMI)

41 BORN TO BE WILD .

Wilson Pickett, Atlantic 2631 (Duchess BMI)

42 LOOK AT MARY WONDER
(How | Got Over) .. .. . .. . .. ... . .. 2
Littte Carl Carlton, Back Beat 603
(Don/Colfam/Tairi, BM])

— LOLLIPOP ... ... 1
Intruders, Gamble 231 (Gil/Shifting
Flowers, BMI)

48 | FINALLY FOUND A WOMAN ... .. . .. . 2
Timmy Willis, Jubilee 5660 {Jubilant/
Inta-Someihin, BMI)

39 MY WHOLE WORLD IS FALLING DOWN . 4
William Bell, Stax 0032 (East/Memphis, BMI)

47 SOMEONE TO TREAT ME .. .. .. .. .. 2
Devons, King 6226 (Golo, BMI)

— I'D RATHER BE AN OLD MAN’S
SWEETHEART ... . .. ... . . . .. .. 1
Candi Staton, Fame 1456 (Fame, BMI)

— YOU MADE A BELIEVER . .. = .. . .
Ruby Andrews, Zodiac 1015 (Wilric, BMI)

50 CRY TOME . ... .. .. . . .... ... 2
Betty Harris, Jubulee 5658 (Mel‘m/

Progressive, BMI)
— JUST A MELODY . . ... . .. .. ... .. ... 1

T (Carl Davis & Eugene Record)

Young Holt LTD, Brunswick 755410

42

SONGWRITER CARL SMITH, composer of such hits as Jackie Wilson's
“Higher and Higher” and Fontilla Bass’ ‘“‘Rescue Me,”’ joins Hi Records
left, Joe

in Memphis as an artist and producer. At the signing are,

Cuoghi, president of Hi Records, Smith, and right, artist Willie Mitchell.
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“1 DIDN'T RAISE MY BOY T0 BE A SOLDIER™
ELI RADISH

THIS YEAR'S GONGEPT ALBUM
GOUNTRY ROCK INTERPRETATIONS OF OLD WAR SONGS
HARST FROM GAPITOL REGORDS

AI.B“M N“. SI"ZM Produced by Roger Karshner SIN[;I.[ Nl]. 25““




Rhythm & Blues

The

gharts

would call on some of the big
deejays in that market. Their re-
sponse was always negative.

Looking back now I can see
that those dcejays were big in
salary only. Personally they
were small. I didn’t receive help
because 1 was bad, though I
was, I didn’t receive their help
because to help anyone into the
business might jeopardize their
careers.

; No getting around it. I was
v—' F terrible. And I knew it. So I
worked hard to improve . . . and

Billboard !

f1as

I did. To blow my own horn a
little T have been told so often
now that I am good 1 finally
cven believe it myself (bless
you, Mother). But [I'll be
damned if I'll let that kecp me
from working to be even better.

Billboard SPECIAL SURVEY For Week Ending 6/14/69
BEST SELLING
sRhythm & Blues
% STAR Performer—LP‘s registering greatest proportionate upward progress this week,

This  Last Weeks on i This Last Weeks on

Week Week Title, Artist, Label, No. & Pub. Chart Week Week Title, Artist, Label, No. & Pub. Chart

1 1 CLOUD NINE 14 26 20 PROMISES, PROMISES . 25
Temptaticns, Gordy GLPS 939 (S) Dionne Warwnck Scepter sPs 571 (S)

Y 29 AGE OF AQUARIUS 2 ﬁ — MARVIN GAYE & HIS GIRLS 1
Fifth Dimension, Soul City SCS 92005 (S) Tamla TS 293 ($)

3 2 IT'S OUR THING 8 28 28 RAW BLUES . 6
Isley Brothers, T-Neck TNS 3001 (S} Johnny Taylor, Stax STS 2008 (S) . i

4 4 ICE MAN COMETH .23 29 30 MEMPHIS UNDERGROUND . -4 THE ISLEY BROTHERS receive gold records for their million-selling
Jerry Butler, Mercury SR 66188 (S) Herbie Mann, Atlantic SD 1522 (S) “It's Your Thing” hit on their own T-Neck Records label, distributed

by Buddah Records. Presentation of the awards was made at a special
¢ & [LELIUS) G0 NGO THE HOUSE &4 B Yoﬂr?n? ThadyAlt')(r'NSGfachS'¥SE 2005 (5) a benefit appearance of the group at a recent meeting of the Bergen
ngleEavaE&? Singers 3 | County Fair Housing Committee. Left to right, at the ceremony are,
Pavilion BPS 10001 (S) 31 25 I'M ALL YOURS BABY 6 Rudolph Isley; Cecil Holmes, Buddah director of r&b promotion; Kelly
Ray Charles, ABC ABCS-675 (S) Isley; Neil Bogart, Buddah vice-president and general manager, and
6 3 STAND . SRR Ronnie Isley.
Sly & the Famlly S?one Epic BN 26456 (S) .32 31 ALWAYS FORGOTTEN .16
Dells, Cadet 822 (S)
7 7 SOUL '69 18 )
Aretha Franklin, Atlantic 8212 (S) 33 23 HEY JUDE .17 .
Wilson Pickett, Atlantic SD 8215 (S)
r s g ' Letters To The Editor
Dionne Warwick, Scepier 573 (S) 34 35 16 BIG HITS, VOL. 10 . 9
Various Arnsts Motown MS 684 (S)
9 9 25 MILES 5 . . N
Edwin Starr, Gordy GS 940 () 35 24 JAMES BROWN AT THE APOLLO, VOL. 2 41 * Continued from page 38 would tickle me more than to
King 1022 (8) say, “I remember that guy when

Q 38 M.PG. : -2 .. . an instant idea of what a he couldn’t even pronounce his
Marvin Gaye, Tamia TS 292 (5) 6 3 %?luyo?mofp?‘ﬁ)lwcsmoxt P 1151 (§) 17 station is all about . . . if not, own name without blowing it.

11 11 UPTIGHT 19 P ! there is something lacking. Now look at him pulling in 200
Soundtrack, Stax STS 2006 (S) 37 37 BLOOD, SWEAT & TEARS -8 Phillip Bradsha¥ grand a year.”

Golombia £5]'9720 () WHN In answer to the question in

12 14 GRAZIN' IN THE GRASS 6 i I :

Friends of Distinction, RCA Victor 38 33 ONE EYE OPEN 6 McComb, Miss.  your mind, . . . Yes, T do rec-

LSP 4149 (S) Bethea the Masked Man & the Agents, . o ) ommend broadcasting schools

13 8 FOR ONCE IN MY LIFE 13 proamo 0% 8004 T ek Evmmg IPKLF??EHSGSIO r O O B e
R ON ‘ : : om Barry’s E, San  ing school. No I didn’t go to it

0.C. Smith, Columbia CS 9756 (S) 39 32 i?ﬂawabnkﬁf%'ufn‘&a Py .8 J_ose),statemcr;lhc)onccrrl)u]:%hpw o the' school of announcing.

14 13 MOTHER NATURE'S SON 15 | sick and tired he is of hearing but I did take the crash course
Ramsey Lewis, Cadet LPS 821 (S) | 40 34 SILK 'N' SOUL 24 how easy it is to become a radio to get my tirst ticket.

Gladys Knight & the Pips, Soul §S 711 (S) ; ari _ i

Oy 5 sweer sout snann 3 e SgEEEEs = mﬁg&'“ﬁeg,ggml thehg(‘){'ous g0 At least, at one of these

Young Hearts, Minit LP-24016 () 41 27 SAY IT LOUD 9 & O ] schools the newcomer will be
Lou Donaldson, Blue Note BST 84299 (S) Now I'm not pushing these tie o find if he has that talent

16 12 STONE SouL 15 schools by a long shot. But I : :

Mongo Santamaria, Columbia CS 9780 (S) h ; . . . for our business that may be
| 42 41 BAYOU COUNTRY = . . . 10 find it a little dishcartening to deeply hidden. Naturally they

17 17 LIVE AT THE COPA 13 Creedence Clearwater Revival, Fanfasy 8387 find so many in our business un- all, donit .oiakel the grade any-
Temptations, Gordy GS 938 (S | il > ¢ s ¢
srRRHEG © 43 42 DIANA ROSS & THE SUPREMES JOIN willing to give a hand 10 the more that we all finish col-

18 18 CAN | CHANGE MY MIND 14 THE TEMPTATIONS , . .28 youngsters that truly wants to lege as a full-fledged genius. But
Tyrone Davis, Dakar SD 9005 (S) Motown MS 679 (S) get a foothold in our business. if a guy loves this business

19 10 SAY IT LOUD—I'M BLACK AND I'M | @ 44 THERE'LL COME A TIME 3 Most of th‘gsel SO}'IC"‘”C;: rf““‘"ﬂ“; enough to give it a try . . . please
PROUD X : 10 Betly Everett, Uni 73048 (S) ST <Ll B S don’t discourage him. God
James Brown, King 5-1047 (S) is God given. Too bad the one’s knows this racket can be plenty

w — GREATEST HITS . 1 of us that have it made now . s ]

Q 40 THE WAY IT WAS/THE WAY IT IS 2 ﬁ Dells, Cadet LPS 824 (S) can’t hear a tape of our first on- Scouraging [EoRBln =gH Hiwes
Loeu Rawls, Capitol ST 215 (5) ‘ T, i e et without help.

; 46 — CHOKIN' KIND 1 = . I've been in radio for four

GETTIN' DOW T : R & t p .
ﬁ 2 James Brown, Iying?(SID 5.1051 (5) A ‘ Joe Simon, Sound Stage 7 §S5 15006 (5) Q,ZSWCI.C adeeepll oy tenpikle years now and I still love it as
' ’ i much as I did when I was a star-

22 16 SOULFUL STRUT 2 47 47 SOULFUL STRINGS IN CONCERT/BACK I know that I was onc of  BHER @0 Pt HEE TS Gl
Young-Holt Unlimited, Brunswick BL 754144 (S) | BY DEMAND - those so-called star-struck kids. , .

Checker, LSP 10051 (8) But I put in my time in the 28-year-old kid at heart. But 1

23 21 YOUNG MO[C)S FORGOTTEN STORY .. 6 BOGKER T SET i Navy, got married, and had a am not so selfish that I won’t
Impressions, Curtom (RS 8003 (S) = e “ O . : i
e e ( i m Booker T. & fhe M.G.'s, Stax STS 2009 (5) child on the way before T finally s‘}lmre ];“y love W”E EISuloie

24 22 LOVE'S HAPPENING had enough courage to try radio.  ¢ISe There is more than enough
Five Stairsteps & Cubie, Curtom CRS -8002 (S) l Q — THE S(S)UL VIEW NOW! 1 It was one heck of a gamble to go around.

Bett Capitol ST 190 (S 4 é : : :

2 05 I 2 i © To me it was onc of those un- Well T imagine I made my
Diana Ross & the Supremes with the I 50 50 RUFF N READY 2 attainable dreams. [ received no point. At least I feel be'IICI'. If
Temptations, Motown MS 682 (S) Jimmy Ruffin, Soul $S 708 (SJ help from anyone I was in Kan- Tom Barry doesn't like the

sas City, Mo., at the time and broadcasting schools may 1

make one last suggestion? Tom
should take the time out to help
the kids that come to him for
help and advice. But perish that
thought. Horrors. If he does
that he may find himself neck
deep in work.
Mike Rhoads
KSWO

Lawton, Okla.

There's @
worid of
country
Music!

] I finally got into radio by

: . such a fluke that even yo
THE BHARTS PAUL WILLIAMS, right, of Motown’'s Temptations donates $1,000 to v&louldn’t belicve it go W%CE " s Au‘ m
Associated Dean Reginald Wilson on behalf of Oakland Community on OF Thoses Stan .str .k Kid I ocr

College. William and Wynnie Brown, partners<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>