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NATRA 250G Plea Playtape Plans Tape's the Thmg

ToEducateDeejays

By CLAUDE HALL

NEW YORK — Record com-
panies will be asked to fund
a series of coast-to-coast “float-
ing seminars” to upgrade black
deejays of the National Asso-

Radio Forum
Liftoff Near

NEW YORK-—With deadline

ciation of TV and Radio An-
nouncers. Del Shields, executive
director of the organization, said
that the chances of raising $250,-
000 from record companies for
these and other projects were
“excellent.”

For one thing, NATRA has
made vast strides since its
shaky convention a year ago in
Miami, he said.

The next convention—Aug.
13-17 in Washington—will bar

99¢ Cariridge As CES Swings

By RADCLIFFE JOE

Youth-Grabber

NEW YORK — Playtape will
release in the fall a low-priced
two-song cartridge for its ma-
chines. The 99-cent cartridge
will feature the latest hit tunes
on the company’s top 100 charts
and will be geared towards the
youth market.

Frank Stanton of Playtape re-
vealed that his company will re-

NEW YORK — Tape and
hardware equipment are being
displayed in more than 90 per
cent of the exhibits at the third
annual Consumer Electronics
Show being held at the Ameri-
cana and New York Hilton
Hotels from Sunday (15) to
Wednesday (18).

The show has attracted more
than 180 exhibitors nationwide
and 39 foreign countries.

According to Jack Wayman,
staff vice-president of the Con-
sumer Products Division of the
Electronics Industries Associa-
tion, tape equipment, which was
barely on the statistical charts at
the beginning of the 1960’s, sold
more than nine million units
last year. These included reel-
to-reel, cassettes and cartridge
equipment which were sold with
factory sales values of more
than $225 million.

for registration fast approach- all record company cocktail lease at least 24 new titles in Produced and sponsored by .

ing — the Billboard Radio Pro-  gsuites and thrfw ystumbling this line each month. the Consumer Products Division The Zd?'“(e’" of prer-ireec(;ﬁid_
gramming Forum starts Thurs- blocks against elements who Billboard has also learned of the Electronics Industries apg tahn i ?‘; tac$c;§i)omi?lion at
day (19) — space was at pre-  come only for a good time, he  that three major Japanese elec-  Association, the exhibition in- ftet el olal ?im e than $500
mium in the Waldorf-Astoria  gajd. tronics companies, Toshiba,  troduces the industry’s 1970 ni(i:ll(i);z ?:]'er:g“ ore

Hotel here. The Forum will run
through Sunday (22) and radio-
men are invited to a special wel-
coming reception at 5 p.m.
Thursday (19) hosted by the na-
tional advertising representative
firm of Edward Petry & Co.
The two-hour cocktail reception
will be held in the Louis XVI
room, fourth floor, at the Wal-
dorf-Astoria Hotel, site of the
four-day educational meeting.
Ben Holmes, executive vice-
president of Petry, is one of the
most-knowledgeable men in ra-
dio and is one of the featured
speakers in the Forum.
(Continued on page 44)

(Continued on page 8)

Cartridge Vender
Unveiled by NAL

NEW YORK — North Amer-
ican Leisure (NAL) is displaying
an 8-track cartridge vending ma-
chine at the Consumer Electron-
ics Show.

The machine, based on the
concept of the paperback vend-
ers, displays 40 tape cartridge
faces and holds up to eight
packs of each title displayed.

(Continued on page 8)

Nat'l Tape, 5 Cos. to Merge

By ELIOT TIEGEL and BRUCE WEBER

MILWAUKEE — Jim Tied-
jens' National Tape Distributors
and five California-based dis-
tributing and recording compa-
nies have agreed in principle to
merge. National Tape will be
the surviving company.

The five Los Angeles com-
panies are Merit Distributing
Corp., California Record Dis-

tributors, Hitsville Inc., United
Tape Corp. and Vault Record-
ing Corp. The companies are
owned by Jack Lewerke, Ralph
Kaffel and Mrs. Stella Terr.
The merged firms will contin-
ue to operate independently as
subsidiaries of National Tape.
Under the agreement, a stock
(Continued on page 4)

Sanyo and Pioneer, are manu-
facturing in Japan a combina-
tion Playtape machine with AM

(Continued on page 106)

Rama Rama Records proudly introduces a dynamic new

personality,

the Mo. 1 dis% of tomorrow.

Jimmy Randolph and his first Rama Rama
Record release ‘“‘Let's Work Together.” This record has the
sound and the message of today and is destined to become

range of tape equipment and ac-
cessories, television sets, radios,
phonographs and audio com-
ponents.

Wayman feels that the new
simplicity, portability and com-
(Continued on page 106)

(Advertisement)

L|‘)erty Records album,

Ventures' products across the nation.

The Ventures—the biggest selling instrumental group in the
vorid—are well on the way to having their second hit single,
“Theme From a Summer Place” £56115 from their smash
Five-0" LST 8061. The
group’s current success has stimulated increased sales of all

“Hawaii

(Advertisement}

NOW hear it

MGM Records is a division of Metro-Goldwyn-Mayer Inc.

(Advertisement)

You've heen reading about the youth explosion.

Another explosive album from the most exciting young
thing on record today, Julie Budd. She’s mod, she’s “pop,”

r~

3 she’s what's happening...with extraordinary

< talent and a unique style that has made her .

u career skyrocket. Order “Wild And Wonderful” A
now...and watch sales go sky high. (N

Produced and Arranged by Herb Bernstein

MGM

'Y RECORDS



RCA STEREO RECORDS may be played on any modern phonograph with a lightweight tone arm FELlC?:\er::)O/Llsopi’g gg

You will hear excellent sound reproduction on a mono player and full sterec sound on a stereo player José Feliciano
Produced by Rick Jarrard

Strings, Brass and Woodwinds arranged by Al Capps
Vocals and Guitar arranged by José Feliciano

Side 1 Side 2

AMOR JIBARO 235 SHE'S A WOMAN emi512)

(Actual recording of José Feliciano at age 10) LADY MADONNA @wm 145
FIRST OF MAY ami 3:55) RAIN® @i 224

THE WINDMILLS OF YOUR MIND GOTTA GET A MESSAGE TO YOQOU ami 2.09)

(Theme from "The Thomas Crown Attair” } (ASCAP 3:50)
BY THE TIME | GET TO PHOENIX (8m1 311 HEY JUDE w805

MISS OTIS REGRETS (ascap 3.47)

LITTLE RED ROOSTER &mi 5:25

José Feliciano—age 10

The album starts when he’s a boy. And it moves right to
Feliciano today. In his most contemporary style yet. José
Feliciano expressing himself through his music. With honesty.
With sensitivity. With strength. That’s the only way he sings.
That'sthe reason José Feliciano is the artist he is today.

nRea VICTOR
FELICIANO/10 TO 23

LSP.4185




Gorfnikov Outlines Buddah's Boéart Racks Up Rack:

5-Point Program

NEW YORK—Stan Gortikov
listed five basic guidelines he
will follow in planning Capitol
Industries, Inc.’s growth and ex-
pansion now that he has. been
elected president and chief exec-
utive officer of the company
(see Executive Turntable). He
outlined the firm’s objectives and
reviewed its accomplishments
last week in an address before
the New York Society of Market
Analysts.

The five guidelines were as
follows: Investments will be de-
emphasized in the future because
“we are an operating company,
not an investment firm”; Diver-
sification will be aimed first in
areas allied to the broad fields
in which the company is now
involved such as entertainment,
communications, leisure time
activities, graphics and merchan-
dising; A prime factor in the
consideration of acquisitions will
be “skillful, motivated manage-
ment”; In entering new fields,
the company will seek large-sized
firms for acquisition; and the
company will strive to gain con-
trolling interest in the firms it
acquires.

In reviewing the company’s
diversification and growth, Gor-
tikov told the Analysts that ap-
proximately a year ago his firm
acquired Merco Enterprises, the
New York-based rack-jobber
with an annual $15 million sales
volume. He said that Merco re-
ported after-tax earnings of
$450,000 during the last calen-
dar year. Gortikov alluede to
more acquisitions of this type,
stating “we are open-minded to
more extensive representation in
parallel rack jobbing and retail-
ing businesses.”

As if underscoring Capitol’s
keen interest in rack-jobbing
ownership, he said Capitol had
acquired full ownership of Sher-
man Enterprises, the Canadian
disk-tape rack-jobbing complex.

Among other areas of diversified
involvement, Gortikov told his
audience that Capitol holds an
option on 210,000 shares of
Pickwick International, valued
at $12 million at today’s market

(Continued on page 8)
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IANNUCCI ON
DISK BUSINESS

NEW YORK—Sal Iannucci,
the 41-year-old newly elected
president of Capitol Records
(see Executive Turntable), sees
the record business as part of
the total spectrum of the enter-
tainment industry, and envisions
his new position as being in no
way a radical departure from
his career to date.

“The common denominator of
the entertainment business is tal-
ent,” Jannucci told Billboard,
“and it is the same talent which
is responsible for top box-office
films, top-rated shows, and hit-
selling records.”

While at NGC, lannucci was
involved in the merger negotia-
tions between that company and
Warner Bros.-7 Arts, a deal
which was blocked by the Justice
Department. At CBS-TV, he
was involved in the acquisition
of live talent, film product, the
NFL contract, the “Peanuts”
show, and many other key prop-
erties.

Stan Gortikov, Capitol Indus-
tries, Inc.’s newly elected presi-
dent and chief executive officer
hailed lannucci as “a vital ad-
dition to the ranks of record in-
dustry executives who comes
from outside of the record busi-
ness but brings with him the
know-how of a decade-and-a-
half in the over-all entertainment
industry.”

OO

Executive Turntable

Bettye Marx appointed manager, Atlantic Records publishing
division, Cotillion Music and Walden Music. Miss Marx joined
the company in 1968 as administrative assistant in the music
department and in her new position will be responsible for
mechanical licensing of singles and albums for the Atlantic group
labels. Before joining Atlantic, Miss Marx was vice-president and
manager of George Paxton Corp. and Coed Records for 18
years. Carl L. (Dart) Sparhawk named operations manager,
Transcontinental Distributing Corp.’s new TDC-Seattle outlet.
For the last two years Sparhawk has been operating his own

restaurant.

. . . Fred La Cosse has resigned his partnership in

Darin, Russell, Hill and La Cosse to become promotion manager

KNTYV, Channel 11, San Jose. .

. . Stanley Seltzer appointed

national sales manager of the electrophonic division, Morse
Electro Products Corp. He was previously national sales manager,

Symphonic Brand Products.

* Kk ok

Elected as officers of MCA Inc. are Jules C. Stein, board
chairman, Milton R. Rackmil, vice-chairman, Lew R. Wasser-
man, president, chief executive officer, Berle Adams, executive
vice-president, Albert A. Dorskind, executive vice-president,
Daniel L. Ritchie, executive vice-president, John W. Findlater,
vice-president, assistant secretary, Louis N. Friedland, Edd
Henry, Charles Miller, Michael J. Rockford, Taft B. Schreiber,
vice-presidents, Morris M. Schrier, vice-president, secretary,
Harold M. Haas, controller. New MCA officers elected were:
Bob R. Baker, Salvatore T. Chiantia, Ralph Franklin, Sidney J.
Sheinberg, Ned Tanen, vice-presidents, F. Elliott Witt, treasurer.
Directors of MCA elected were Stein, Adams, Dorskind, Walter
M. Heymann, Miller, Ritchie, Schreiber, Wasserman and Charles

B. Thornton. .

. . John Carter named managing director of the

American Guild of Authors and Composers. For the past five
years Carter has been administrator of AGAC royalties collec-
tion and auditing program. He will handle relations with pub-
lishers and writers as director, concentrating on the younger
contemporary writers. Before joining AGAC Carter was with

The Richmond Organization.
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For “Trying to Kill Single Field’

NEW YORK—“The singles
business wouldn’t be dying if
some of the biggest racks
weren’t trying to kill it.” That’s
the opinion of Neil Bogart,
vice-president and general man-
agre of Buddah Records, who
added, “Racks won’t run with
singles because they think al-
bum sales will be hurt. What
they’'ve forgotten is that the
singles business is a business
unto itself. They sell to a dif-
ferent audience—the kids be-
tween 12 and 19. Single sales
don’t hurt album sales, just as
tape doesn’t hurt album sales

and vice-versa. The singles busi-
ness is still alive and still prof-
itable if it’s handled right.”
To show the “prophet of
doom” that the singles business
is not dead, Bogart pointed to
the label’s streak of five RIAA
certified million-sellers in the
past five months. The label led
off in January with “Chewy
Chewy” by the Ohio Express,
went to February with “Worst
That Could Happen” by the
Brooklyn Bridge, took March
with “Indian Giver” by the 1910
Fruitgum Company, and locked

French Record Sales
Increased 15% in ‘68

PARIS—French record sales
increased by nearly 15 per cent
in 1968 to 53,908,504 units
compared with 1967’s 46,918,-
969.

The figures, released by the
Centre d’Information et de Doc-
umentation du Disque, show
a dramatic increase in singles
sales from 9.6 million in 1967
to 15.8 million in 1968, while
EP’s, for many years the back-
bone of the French market, de-
clined from 21,944,906 in 1967
to 17,525,526.

CIDD secretary general
Jacques Masson-Forestier said
the figures showed that sales in
France were maintaining a nor-
mal growth rate despite the
widespread upheaval of the na-

tional crisis in May and June
last year.

Masson-Forestier noted that
many French record compa-
nies had managed to keep operat-
ing during the crisis period and
that no pressing plant had had
to close down at this time despite
the strikes. Thus retailers’ sup-
plies of records were largely
maintained.

Total pre-tax sales value of
records sold in 1968 was $51,-
583,800 compared to 1967’s
figure of $46,026,200.

Exports accounted for about
16 per cent of total turnover,
3 per cent going to the franc
zone and 13 per cent to other
countries. Imports in 1968 to-
taled 600,000 units, an increase
of 250,000 over 1967’s figure.

Sporn Acquires Fairlane
Tunes; Includes Top Score

NEW YORK — Publisher
Murray Sporn has acquired
from Edward Alperson Jr. the
catalog of Fairlane Music Com-
pany (ASCAP). The catalog in-

Tetra Track of

‘Chairman’ Out

NEW YORK — Tetragram-
maton Records will release the
soundtrack album of the 20th
Century-Fox film “The Chair-
man.” This is its second track
album from 20th on the Tetra-
grammaton label.

Jerry Goldsmith composed the
score for the film, which stars
Gregory Peck and Anne Hey-
wood. Tetra is releasing the mu-
sic from 20th’s “Che!,” com-
posed and conducted by Lalo
Schifrin. “Che” stars Omar Shar-
if and Jack Palance.

i

FELLER HEADS
L. A. NARAS

LOS ANGELES—Sid Feller
has been elected president of
the local NARAS chapter, suc-
ceeding retiring head Irving
Townsend. Feller’s slate of of-
ficers are Earl Palmer, first vice-
president; Larry Levine, second
vice-president; Leonard Feather,
secretary, and Peter Whorf,
treasurer. The terms are for one
year.

Feller, who has served as the
chapter treasurer during the
past year, said he would ap-
point awards and category
committees to review the
Grammy structure.

HRH T RN HO RO

cludes much sound track mate-
rial, including the Oscar-winning
score of the musical, “Irma La
Douce,” composed by Andre
Previn.

The catalog also contains
some scores of unreleased films,
such as “The Girl and the Pros-
ecutor,” starring Elke Sommer
and set for a fall release. The
catalog also contains the music
of Mack Sennett’s “Tillie’s Punc-
tured Romance,” for which a
score was composed about one-
and-one-half years ago.

Sporn, who is president of the
Music Copyright Exchange of
New York, is also entering mo-
tion picture production with the
purchase of “The No. 9 Putney
Bus,” Johnny Bradford’s mu-
sical. This will be filmed in Eng-

(Continued on page 6)

up April with “It’'s Your Thing”
by the Isley Brothers.

Bogart said Buddah sold over
18,000,000 singles during the
1968-1969 business year while
most of the racks were letting
singles lie on their shelves, not
promoting them, not merchan-
dising them and not selling
them. “A kid who has a dollar
to spend on a single doesn’t or-
dinarily have $4 or $5 to spend
on an album,” Bogart said.
“Singles compete because of
their lower price. Some racks
forget that. They’re ignoring
some of their most important
customers.”

Bogart cited the experience
of Joe Voynow of Bibb Distribu-
tors in Charlotte, N. C., who
took over a rack in his market
previously handled by a na-
tional jobber. Average weekly
sales had been about 200 units.
In a month, single sales quad-
rupled, while album sales re-
mained the same. “There’s a
difference,” said Bogart, ‘“be-
tween making calls and just
waiting for the phone to ring.”

Turning to radio, Bogart said
the singles business is the best
business for top 40 radio be-
cause kids dominate the radio in
the household. The parents, in
most cases, listen to the sta-
tion the kids like whether they
want to or not. He added, “Top
40 radio can advertise anything
it wants to—from refrigerators
to pimple cream. Not only the
kids will hear it, but the par-
ents will hear it, too.”

He added, “The young audi-
ence is radio’s biggest audience.
Even if a teen-ager can’t afford
to buy a car today he can cer-
tainly drive one and in most
cases even own a car by the time
he’s 18 or 19. So he’s a po-
tential buyer. Madison Avenue
should start aiming advertising
at these potential buyers.”

Bogart continued, *“Buddah
has hit all age groups within the
singles range. We hit an audi-
ence with ‘bubblegum’ that
everyone else has ignored—the
kids who are too old for kiddie
records and too young for rock.
But we’ve also hit the older kids
with the Brooklyn Bridge, the
Edwin Hawkins Singers and the
Isley Brothers. We sold more
than a million copies each of
their singles and it didn’t hurt
any of their albums.

“Singles are just as salable
as they ever were, but the racks
must push them, top 40 radio
must not ignore youth music—
our business can’t afford it. The
grave diggers should put their
shovels away. Singles are alive
and well—if they’re properly
promoted and merchandised.

Isleys Plan Giant Soul-Out
To Aid Black Communities

NEW YORK — The Isley
Brothers will present a soul ex-
travaganza June 21 at Yankee
Stadium. A large share of the
proceeds will go to benefit the
black community. The Isley
Brothers—Ronald, Rudolph, and
O'Kelly—said a substantial per-
centage of the gate will be do-
nated to the Minisink Women’s
Corp., which sponsors Camp
Minisink for underprivileged
blacks and the Bivins Fund, an
educational fund.

Appearing on the show, in
addition to the Isley Brothers,
will be the Edwin Hawkins
Singers, the Brooklyn Bridge,
the Chambers Brothers, the Five
Stairsteps & Cubie, Peaches &

Billboard is published weekly by Billboard Publications, Inc., 165 W, 46th St., New York, N. Y, 10036, Subscription rate: annual rate,
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Herb, and the Clara Wards
Singers. More acts will be an-
nounced later. The Urban Task
Force will bus more than 1,000
children to the show.
Radiomen attending the Bill-
board second annual Radio Pro-
gramming Forum are invited
to attend free. Buses will be
available in front on 165 W.
46 St. immediately following the
open house and cocktail recep-
tion from 6-7 p.m. at the Bill-
board offices. The soul show,
the “First Soul Brothers Sum-
mer Music Festival,” is co-ordi-
nated by Betty Sperber of Ac-
tion Talents, Soul and Style En-
terprises, and J&J Productions.
Buddah Records is also assisting.
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Film-Berthed Group t
Debut on WB-7 Disks

LOS ANGELES—The record
and film divisions of Warner
Bros.-Seven Arts are teaming
with independent producers Bob
Booker and George Foster to
spring a film-berthed group for
the record market.

Patterned after several suc-
cessful TV-created groups—The
Archies, Monkees and Hardy
Boys — the Warner Bros.-
Booker & Foster inspired group,
The Phynix, was formed for
at least three upcoming feature
films.

Warner Bros.-Seven Arts Rec-
ords plans to distribute at least
three albums and an unlimited
number of singles in conjunction
with the films. The Phynix, a
rock-pop act, is under a seven-
year film-record-publishing con-
tract with Booker and Foster’s
Cinema Organization.

Initial release — an LP and
two singles—will be out six to
eight weeks prior to the group’s
first film in November. Both
the LP, a soundtrack album
with score and songs by Jerry
Leiber and Mike Stoller, and
the film are labeled “The
Phynix.”

A second album—non-sound-
track — will be released in
March in conjunction with the
group’s second film, with a third
LP (soundtrack album) and film
scheduled for September.

Publishing from the sound-
track product will go to Warner
Bros.-Seven Arts Records, with
material written by members of
The Phynix for non-soundtrack
LP’s being published under
Booker and Foster’s three pub-
lishing firms, Cinema (BMI), 13

Nat'l Tape,
Cos. fo Merge

e Continued from page |

transaction, Kaffel, president of
California Record, Hitsville and
United Tape; Lewerke, president
of Merit and Vault, and Mrs.
Terr, secretary-treasurer of all
five firms, will retain their pre-
sent positions. In addition, all
three will be elected vice presi-
dents and board members of
National Tape.

Earlier this month, National
Tape completed a merger with
Record Distributing Co., Hous-
ton, through a similar exchange
of stock. Larry Rosmarin, pres-
ident of Record Distributing, has
been elected a vice-president and
board member of the parent
company.

Tiedjens’ Milwaukee - based
company will have a 1969 sales
volume of more than $25 mil-
lion after completion of the mer-
gers. It will service more than
2,000 retailers in the U. S.

The Vault Recording acquisi-
tion also enables National Tape
to enter the publishing-produc-
ing field. Vault has its own en-
gineering and recording facilities
in Hollywood.

The company is due to release
four albums this month, with
publishing via Vault (BMI) and
Hoover (ASCAP).

Productions (ASCAP) and Cock-
amammie (BMI).

Music in the soundtrack al-
bums as well as several non-
film LP’s, featuring members
of the group as individual artists,
will be original material written
by contemporary writers in the
rock, jazz and pop fields, said
Booker. Tape rights to all ma-
terial by the Phynix will go to
Warner Bros.-Seven Arts Rec-
ords.

International Famous Agency
is booking a January personal-
appearance-concert tour in the
U. S. for the Phynix, and a
February tour in London. The
group will make limited TV ap-
pearances, with only the “Ed
Sullivan Show” booked in Jan-
uary.

As part of a merchandising
build-up, Booker and Foster
have hired Martin Stone to
create a marketing concept for
the group. A fan magazine, a
comic strip and a line of clothes
are being prepared in conjunc-
tion with the film-album release.

The Phynix consists of Ray
Chippeway, formerly with the
28th Dream; Dennis Larden, an
ex-member of Every Mothers
Son; Lonny Stevens, and Mike
Miller.

e e e,
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Promo Splash  For Songwriter Hall

On Four Acs

NEW YORK—London Rec-

ords will run special large-
scale promotions for Martha
Velez on the Sire label, Keef
Hartley on Deram, the Moody
Blues on Deram, and Savoy
Brown on Parrot. The latter two
British groups are making return
U. S. tours.

Miss Velez, who appeared in
the London and New York pro-
ductions of “Hair,” will be
pushed through outdoor bill-
boards, FM radio spots, and in-
store cover blow-ups on her
“Tell Mama” single and up-
coming Sire album.

Hartley, former drummer for
John Mayall, will have a similar
campaign for his “Halfbreed”
album, his first with his own
group. Savoy Brown’s tour be-
gins on Friday (20) at Fillmore
East here. The Moody Blues will
return to the U. S. in the middle
of next month. Promotions for
both groups will include radio
spots, interviews and in-store
displays in markets where the
units are playing.

Boulez Selected for
Philharmonic Berth

NEW YORK-—Pierre Boulez
has been appointed music di-
rector of the New York Phil-
harmonic for a three-year term
beginning with the 1971-1972
season. Boulez begins a three-
year stint as principal guest
conductor of the Cleveland Or-
chestra next season, and will be
chief conductor of the BBC
Symphony for three seasons be-
ginning in 1971-1972.

George Szell, who will be the
Philharmonic’s music advisor
and senior guest conductor for
the 1969-1970 season, will con-
tinue in that capacity for 1970-
1971. Szell also is music director
of the Cleveland.

Leonard Bernstein has retired
as the Philharmonic’s music di-
rector as of the end of the
1968-1969 season. He will con-
tinue to lead programs as con-
ductor emeritus.

Other conducting vacancies
filled recently were William
Steinberg with the Boston Sym-
phony, Georg Solti with the
Chicago Symphony, Seiji Ozawa
with the San Francisco Sym-
phony, Thomas Schippers with
the Cincinnati Symphony, and
Karel Ancerl with the Montreal
Symphony. Colin Davis is leav-
ing the BBC Symphony to be-
come director of the Royal
Opera, Covent Garden, succeed-
ing Solti.

Boulez’s heavy schedule will
limit his 1971-1972 Philhar-
monic conducting duties to eight
weeks, but will conduct a mini-
mum of 14 weeks here each of
the two succeeding seasons of
the contract. He also will par-
ticipate in some of the orches-
tra’s summer activities.

Boulez, 45, first conducted

BMI Gets Cited By Music Clubs

NEW YORK—The National
Federation of Music Clubs has
presented its Presidential Cita-

tion to BMI in recognition of
its “many benefactions in foster-
ing musical and creative talent.”

The award, signed by Mrs,
Maurice Honigman, president
of the Fedcration,‘ also cites

BMI for making possible an ex-
tensive awards program in the
annual National Music Week
Essay Contest and in the Cru-
sade for Strings program; for
co-operation, supporting and
rendering highly valued assist-
ance, and for encouraging and
recognizing native-born compos-
ers and serious music students.

A mole  wasdsm W

the Philharmonic for four weeks
this past season. He will be a
guest conductor for five weeks
next season. He is under con-
tract to CBS Records, which
has the Philharmonic for the
Columbia label. His recording
of Stravinsky’s “Firebird Suite”
and Bartok’s “Music for Strings”
with the BBC Symphony on
Columbia hit the classical charts
early this year. Last year his
BBC Records’ two-LP Debussy
package was a chart item. He
also is recording with the Cleve-
land for Columbia with Debussy
and Stravinsky works on tap.

Boulez, a leading contempo-
rary composer, is represented
in the catalog by recordings of
his “Martéau sans maitre” on
Odyssey and Turnabout, “‘Les
Soleil des eaux” on Angel, and
“Sonatine for Flute and Piano”
on RCA Victrola.

In addition to the Philhar-
monic and the Cleveland, Bou-
lez’s 1968-1969 U. S. conducting
duties included concerts with
the Los Angeles Philharmonic,
the Boston and the Chicago. He
conducted Berg's “Wozzek™ with
the Paris Opera in 1963 and his
recording of the work on CBS
was a chart item. He made his
Bayreuth debut in 1966 con-
ducting Wagner's “Parsifal,” but
has been mainly associated with
20th century repertoire.

His Debussy album and
“Wozzek” on CBS were Gram-
my . winners. The latter..also
received the Grand Prix du
Disque.

14-City Promo Trip

By Teresa Graves

NEW YORK—RCA has set
its Calendar Records singer
Teresa Graves on a l4-city
radio station tour on behalf of
her record “A Time for Us.”
The tour begins Monday (16)
in San Francisco and winds
up in Philadelphia-Washington
on July 2.

Miss Graves was signed last
month by  Schlatter-Friendly
Productions to appear as a regu-
lar on “Rowan and Martin's
Laugh-In” on NBC-TV in the
fall.

NEW YORK — A Criteria
Committee and a Song Selection
Committee have been named
by the Board of Directors of
the Songwriters’ Hall of Fame,
both major steps toward the
selection of the Hall’s first com-
posers and songs.

The Criteria  Committee,
which will prepare the basic
criteria for nominations, will
consist of Edward Eliscu, presi-
dent of the American Guild of
Authors and Composers; Paul
Ackerman, music editor of Bill-
board, who also serves as the
Hall's executive director; pro-
ducers John Hammond and
Jerry Leiber; and William B.
Williams, WNEW deejay. Leib-
er is chairman of the com-
mittee, whose first meeting will
be this week.

Members of the Song Selec-
tion Committee are Gerald
Marks, Russell Sanjek, Nat Sha-
piro, Mort Siegel, and James T.
Maher. This committee will be
involved in the naming of spe-
cific songs to the Hall through
special citations. These citations
would be awarded in the case
of composers with more limited
hit output than those composers
named to the Hall

A Committee on Design will
be named soon, which will be
charged with the drawing up
of plans and recommendations
for the award design for se-
lected composers and for the
song citation scroll.

Abe Olman, the Hall's manag-
ing director, reported that more
than 300 membership subscrip-
tions have been received, includ-
ing more than 70 Life Mem-
berships.

Members joining before July
1 will be enrolled as charter
members and will receive scrolls.
Life membership calls for a
single dues payment of $100,
while regular members play an-
nual dues of $10. The Hall has
been underwritten by ASCAP
and BMI.

Avco Mounts
Coast Buildup
~Projects Set

NEW YORK — The newly
formed Avco Embassy Records
is preparing for a West Coast
buildup. Utilizing the Avco Em-
bassy Pictures West Coast of-
fice in Beverly Hills as base of
operations, Luigi Creatore, vice-
president of the label, and Bud
Katzel, general manager, are on
the Coast this week to line up
several projects including artists
for the label as well as nego-
tiating independent production
deals.

While Creatore will be con-
centrating on the West Coast
creative action, Katzel will be
focusing his attention on the
disk company’s distribution set-
up for Los Angeles, San Fran-
cisco, Seattle, Denver, Dallas
and Phoenix.

Both Creatore and Katzel
will spend the week in Los An-
geles setting up the West Coast
operations.

Barclay Ships First
8-Track Cartridges

PARIS—Barclay Records has
shipped its first 8-track tape
cartridge releases, reported Ber-
nard de Bosson, international
label manager for the Barclay
group. The cartridges are being
distributed by Compagnie Euro-
peennee du Disque, a distribu-
tion complex owned by Eddie
Barclay, head of Barclay Rec-
ords.

Cyril Brillant, head of the in-
ternational marketing depart-
ment of CED, said that the new
release of 75 different titles rep-
resents the first real volume of
French-artist product on the
market. “Dealers were begging
for French-language cartridges.
About 50 dealers were importing
tape cartridges into France, but
customers weren’t able to buy
that much local product.”

De Bosson and Brillant spent
the last two weeks touring
record company facilities in the
U. S. . . . especially pressing
plants and distributors. Their
main interest was in American
methods of marketing albums.
In France, pressing companies
ship albums back to the record
company, who has to then put
them in sleeves and ship them
out.

U. S. promotion methods also
came under study. American
product in France sells largely
through radio exposure, while
television plays an important

Rainey at Dinner

NEW YORK—Chuck Rainey
was in the picture with Bob
Crewe and Ellie Greenwich
taken by Billboard at the BMI
songwriter’'s awards dinner last
week. He was incorrectly iden-
tified as Charlie Fox.

role in promotion of French
product. “However, discotheques
that play records are becoming
increasingly important to expose
and sell beat product, de Bosson
said.

Polydor Sets
4 Benefits

NEW YORK — U. S. Poly-
dor will sponsor four Monday
night benefit concerts at the Vil-
lage Gate here beginning on
Monday (16) with Cat Mother
& the All Night Newsboys head-
lining. The other acts for the
first program are Tony Williams
Lifetime and Jimmy Owens &
His Friends.

Mark Dutil and Ray Sumley,
a Flint, Mich.,, folk duo who
recently signed with the label,
will be among the acts listed for
the June 23 and June 30 concerts
as will the Golden Earrings,
Paul Harris, Milkwood, and Ten
Wheel Drive. Two dollar admis-
sion contributions and other
funds collected will go to WBAI
radio.

AF to Distribute
Chart in N.Y. Area

NEW YORK—Audio Fidel-
ity’'s company-owned branch,
serving this area, has taken over
the distribution of its newly ac-
quired country label, Chart Rec-
ords, for the Metropolitan ter-
ritory.

Charles Morrison, branch
manager, will supervise all sales
and distribution for both labels.

JUNE 21, 1969, BILLBOARD




Here’s all you need to know about Jerry Vale’s newest album:
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Jerry Vale

Where’s The Playground Susie ?
Traces /Happy Heart

Galveston / Seattle

You Gave Me A Mountain

To Know You Is To Love You
Where’s The Playground Susie?
Goodnight My Love
The Way It Used To Be
Let It Be Me / My Way

Today’s biggest hits make the ;_\-.—_-...

difference. That's why Where’s

The Playground Susie? and all

of Jerry Vale's other albums 2
are so special. His choice of

the best repertoire available, B
and a warm sincere voice J§
keep Vale’'s audience and g

sales ever growing.You
could call it the Vale Specialty.

CS 9838/
HC 1153°/18 10 06841

On Columbia Records®
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Jones Takes U.S. T\riple Crown

NEW YORK — Tom Jones,
the British singer, has emerged
as a triple-barreled show busi-
ness threat in the U. S. He's
currently dominating the record-
ing, TV and nightclub/concert
scenes with top-selling disks, a
high rated series, and SRO
houses wherever he plays.

On the disk end, Jones has
racked up an unparalleled score
on Billboard’s Top LP’s chart
this week with six listings for
his London-distributed Parrot
product. He’s on the chart with

“Help Yourself” (22), “Live”
(24), “Fever Zone” (26), “This
Is Tom Jones” (27), “Green
Green Grass of Home” (69),
and “It's Not Unusual” (85).
It's an especially impressive chart
score because it represents six
of the eight LP’s that Jones has
had released here in the past
five years. He's also currently
riding high in the singles market
with “Love Me Tonight.”
Jones” TV show, which pre-
miered in February on ABC, has
enjoyed such success that the
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network has moved it into a
more desirable prime time slot
(Thursday 9 to 10 p.m.) for
next season. And as an addi-
tional bonus, the network will
go straight through the summer
with reruns of the Jones show
rather than put in a “summer
replacement.” His new series will
debut in September.

On the in-person level, Jones
will wind up a sold-out in ad-
vance four-week engagement at
the Flamingo in Las Vegas on
July 3. This date followed a
sold-out-in-advance and record-
breaking two-week engagement
at New York’s Copacabana. On
tap are sold-out-in-advance en-
gagements at the Greek Thea-
ter in Los Angeles, the Coliseum
in Qakland, the Oakdale Thea-
ter in Wallingford, Conn., and
the Carousel Theater in Fram-
ingham, Mass.

Litigation on
‘Mercy’ Name

TAMPA, Fla. — Gil Cabot
Enterprises and Sundi Records
have been temporarily halted
from use of the group name
Mercy by a Circuit Court here.
However, pending a final de-
cision, Sundi may continue sell-
ing the single “Love (Can Make
You Happy)” by the Mercy.
Sundi has been stopped from
selling the album titled “The
Mercy and Love (Can Make
You Happy).”

Rights to the ‘group, except
for the single record, go to Jack
Sigler Sr., Marlin Record Corp.,
and Henry Stone pending out-
come of a final decision. Warren
Troob, attorney, represented
plaintiffs Sigler, Marlin Record
Corp.,, and H. D. Meyers and
Henry Stone who operate Myl-
strone Management.

Fantasy Buys
Berkeley Land
As New Hagts.

OAKLAND, Calif.—Fantasy
Records has purchased a 50,000
square-foot plot in Berkeley for
its future headquarters. The
budget for land, building and
equipment has been set at $1.1
million.

Fantasy previously had pur-
chased a 19,000 square foot lot
in Oakland, but because the
area has been slated for the
Model Cities program and the
ensuing uncertainty over devel-
opment of that property, Fan-
tasy bought the Berkeley lot.

Ground-breaking on  the
studio-office complex will begin
Aug. 1 and is scheduled for
completion early in 1970. The
complex will include 22 offices,
two recording studios (8- and
16-track plus room for expan-
sion for a third studio), master-
ing and dub down facilities,
three rehearsal studios, a health
area with sauna bath and dark
room for photography. Facili-
ties will be available for Fan-
tasy/Galaxy artists only.

The major factor in the move,
according to Saul Zaentz, Fan-
tasy president, is the success of
Creedence Clearwater Revival.

Fairlane Tunes

o Continued from page 3

land as a major theatrical fea-
ture.

Both deals were handled by
John Clark, of the law firm of
Abeles and Clark.

Next week Sporn will set up
West Coast offices for the pro-
duction company.
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SONGWRITER'S HALL OF FAME SERIES

Writer Recalls Golden Days
With Yankee Doodle Dandy

By L. WOLFE GILBERT

I know if George M. was alive, he would be one of the
top men in The Songwriters Hall of Fame. Being only one
of many upon whom Cohan left an indelible impression, 1
am relating a couple of incidents during my contact with him.

While I was writing and hustling parodies, 1 haunted
the music publishers offices because you would always find
the vaudeville singers and performers there. F. A. Kerry

Mills, one of the leading music publishers of that day, pub-
lished Cohan from his early plays, the great Cobb, Gus Ed-
wards, and others. Mills asked me to write some parodies on
Cohan’s song “If 1 Were Only Mr. Morgan.” He wanted me
to write 25 choruses. There was no radio or TV; only a few
legitimate theaters, and vaudeville was the only real means
of exploitation. These choruses were for the vaudeville per-
formers to sing. After I completed two dozen choruses, Mills
gave me the handsome sum of $10. It was then considered
obligatory on Mills’ part to show these to Cohan, to get his
approval before he would give them to the performers.
Cohan saw them and liked them. He asked Mills who did
them. Mills replied, “A little fellow named Gilbert who hangs
around here.” Cohan then asked, “Did you pay him?” and
Mills blusteringly said “of course, we paid him.” To which
Cohan replied, “I know—I know how you fellows pay.
Please give me that boy’s address.” George wrote me a
typical Cohan note, thanking me and enclosing a check for
$100, which I need not tell you was “money” those days.

The next “Yankee Doodle Boy” story concerns Cohan’s
superstition. He always broke in his plays in his hometown,
Providence, R. I. I am not good at dates but it was approxi-
mately when he and his mother, father and sister, Josephine,
opened a play “The Governor’s Son.” After the opening,
in the lobby were friends and theatrical people who had
come from New York. One hunchbacked man, the advance
agent for the next road show, introduced himself to Cohan
and said his name was Mannie Lowenstein. Cohan asked
him how he liked the show and this brazen little bombastic
gentleman said: “George, will you tell me why the hell you
try to act? You are the lousiest actor I ever saw in my life
and as far for singing, you sing through your nose. Yes,
you're a pretty good dancer, but that’s about all. The play
is just a fair play. It will never amount to anything, etc. etc.”
George threw his arms around Mannie’s neck and said, “You
are what I have been looking for. A true friend, you tell
the truth.”

The motion picture industry had grown to such an extent
that they now dared to ask the mighty Cohan to come to
Hollywood, and it took some doing. Cohan was wealthy, a
successful Broadway producer and actor. But they finally
convinced him. He came to Hollywood to do a picture,
“The Phantom President.” Norman Taurog was assigned
to direct George. He was awed by Cohan and George was
bewildered by camera angles, chalk marks on the stage and
the certain limitations that the screen technique demanded at
the time. It was a pretty bad picture. So much so that, at the
last minute, they brought in Jimmy Durante to save it.

George hated Hollywood. Our mutual friend, a promi-
nent Los Angeles attorney (and a fine composer too, by the
way), 1. B. Kornblum, joined me, and we called on George
at the Ambassador Hotel. He told him that the leading com-
posers, producers and a bunch of admirers wanted to give
him a testimonial dinner. He jumped at our throats and re-
fused to have anything to do with such a Hollywood idea.
I. B. and I bowed out very quietly. However, the next day
I received a call from Cohan and he said, “Wolfie, I've
changed my mind. I will be glad to have this dinner tendered
me on the condition that I pay for the dinner and the wine.
I will leave the arrangements to you and I. B. You invite
whomever you like, the dinner will be ‘tendered,” but I'll do
the tendering.” We agreed and selected Levey’s Tavern on
Hollywood Boulevard.

L.B. Mayer, the Warner brothers, the Selznicks, Winnie
Sheehan, leading composers such as Jerome Kern, Sigmund
Romberg, Jimmy McHugh, Ira Gershwin, Harry Ruby, and
directors and producers by the score attended. George
phoned me the day before and asked me to write a parody
on his famous song “Mary.” I did it and it was printed on
cards and put with the placards at each table. The guests
assembled, George made his entrance, the distinguished
guests stood up and applauded. To their surprise, at George’s
side was Lowenstein. Then George began his talk “Gentle-
men, the guest of honor tonight is my esteemed friend of
many years, Mannie Lowenstein, and I would like you all
now to pick up the card on the table and sing with me, the
parody chorus of ‘Mary’.” It was Cohan’s way of getting even
with Hollywood.

The last thing I remember about George M. was that
he was very ill at the Harkness Hospital in New York, while
Warner Bros. was making “Yankee Doodle Dandy.” Johnny
Johnston, public relations agent at the studio, sent for me dur-
ing the filming of the picture and said, “You know Cohan,
and I understand that Gene Buck then president of ASCAP
is at the hospital every day with George. I'd like you to
phone Gene and tell him we would like him to intercede
with George and see if George wouldn’t change the lyrics
of ‘Over There’ to make it more modern for the picture.”
I was stunned. I considered it a sacrilege to suggest such a
thing. It was difficult to visualize that Buck, life-long friend
of George M. would ask him to alter his great contribution
to America. “Over There,” is indelibly inscribed in the hearts
of the men and women of our nation.
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UA Gets ‘Calcutta’ Score;
Decca Releases Title Tune

NEW YORK — The United
Artists Music Group has ac-

quired the administration of the
publishing rights to the musical
score for “Oh! Calcutta,” con-
troversial Broadway production
opening Tuesday (17). Nego-
tiations were completed with
Milt Okun in behalf of Window
Wide Music Inc., whereby UA
Music will administer, exploit
and publish the score with all
activities co-ordinated between
Okun and Murray Deutch, UA
Music’s executive vice-president.

Mothers in U. S.
—Toured Europe

NEW YORK — The Mothers
of Invention have returned here
after a 15-day European tour,
which included sold-out dates
at London’s Albert Hall and
Paris’ Olympia. The Bizarre art-
ists will return to Europe in the
fall for a tour of Germany and
Scandinavia.

Frank Zappa, leader of the
group, composed a series of
pieces for electric bassoon, fleu-
gelhorn, and clarinet with per-
cussion accompaniment for the
tour. The show was recorded
live at Albert Hall, the Olympia,
and Newcastle.

Music and lyrics are by the
Open Window, consisting of
Robert Dennis, Peter Schickele
and Stanley Walden. The pro-
duction is being presented by
Hillard Elkins in association with
Michael White and Gordan
Crowe and was devised by
British critic Kenneth Tynan as
an entertainment with music.

Decca Records has rush-re-
leased the title song by the Milt
Okun arrangement. The song
was written by Stanley Walden
and is performed in the show
as a bridge between various

sketches about sex (many per-
formed in the nude).

AF Starts Major

Summer Drive

NEW YORK—Audio Fidel-
ity’s entire sales department is
set for an all-out campaign to
promote its summer theme of
“There Ain’t No Such Thing as
You Can’t Sell Anything in the
Summer.” In the campaign are
11 new album releases.

The summer campaign fol-
lows a sales streak in which
AF racked up the best sales
mark in its history for May and
the first week in June.
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JOHNNY MAESTRO, second from right, lead singer of Brooklyn Bridge,
accepts gold record for the group's Buddah single, ‘‘Worst That Can
Happen,” in the company of disk personality Jack Spector, left, Betty
Sperber, next left, president of Action Talents, and Neil Bogart, vice-
president and general manager of Buddah.

NATRA 250G Plea
ToEducateDeejays

e Continued from page 1

“A strong emphasis” will be
placed on educational sessions,
he said, and NATRA will hire
30 professional supervisors to
organize and maintain an edu-
cational atmosphere at the an-
nual convention.

Shields said that NATRA
now has 650 members and 11
fully operational regional chap-
ters that meet about once a
month.

“It’s true that we had some
bad public relations last year in
Miami. But I believe we have
outgrown that. I and other ex-
ecutives have spent the vyear
conducting seminars around the
nation for regional chapters. We
produced a 13-week series of
half-hour radio shows for the
Equal Employment Opportunity
Commission that was aired on
112 stations. Jack Walker of
WLIB in New York, narrated
a black history series that
NATRA helped promote and
distribute. And NATRA was in-
volved in local radio problems.”
He mentioned successful nego-
tiations with WAPX in Mont-
gomery and KGFJ in Los An-
geles and stressed that the op-
portunity to sit down with man-
agement was generally beneficial
because it made them aware
of NATRA'’s serious efforts at
upgrading its members.

The educational movement
within the organization will be
launched at the convention,
whose theme will be “The Time

Gortikov Outlines
5-Point Program

o Continued from page 3

price. “Our option runs into
1976 so there is no pressure to
exercise it in the near future,”
Gortikov said.

He pointed to tape as “another
strength of Capitol, pointing to
the fact that the firm is in all
aspects of the pre-recorded tape
business. Tape sales represent a
20 per cent share of Capitol
Records’ volume with 8-track
cartridges as the primary factor
in the tape dollar volume picture.
“As more home equipment is
sold, we expect 8-track car-
tridges to gain increasing dual
use in the home as well as in
the automobile.”

Cassettes, he said, show a
steeper sales growth than 8-
track, but less in dollar volume.

B

Has Come for Us to Work To-
gether.” This will be followed
by a week-long seminar at the
University of Iowa during the
third week of August. Shields
said he hoped to convince rec-
ord companies to sponsor schol-
arships for 25 key officials of
NATPR.A, including all regional
chapter presidents.

Then, NATRA would begin
in earnest the series of nation-
wide seminars. This floating
school concept is to replace the
idea of a university that had
been mentioned at last year’s
convention. Shields said that the
possibility of raising enough
money for a university was just
too limited. But seminars could
be conducted much cheaper and,
in addition, take education to the
far-flung areas where it was
most needed.

Douglas Tie
With Barclay

NEW YORK — Disques
Barclay of Paris has been named
distributor for the Douglas Rec-
ords catalog in France, Belgium,
The Netherlands, and Luxem-
burg. The agreement was nego-
tiated between Alan Douglas of
Douglas Corp. and Hean Fer-
nandez, Barclay’s director of
U. S. operations.

Douglas packages will include
material by Dave Burrel, Elvin
Jones, Eric Dolphy, Paul Bley,
Rick Colbeck, Muddy Waters
and Richie Havens.

Fernandez and his associates,
Berbard de Boission, internation-
al label director, and Phillipe
Rault, promotions director, flew
here early this month to study
Douglas’ approach to develop-
ing its line. Ken Schaffer, inde-
pendent publicist who has han-
dled Douglas since its inception
more than a year ago, flew to
Paris Wednesday (11) to aid in
formulating Barclay’s promotion
and advertising campaigns for
Douglas.

Rawls’ Show

To Aid Kids

LOS ANGELES — Lou
Rawls is preparing a benefit
concert for the Teen Post pro-
gram for the Hollywood Bowl,
July 20. Among the artists an-
nounced are Joey Bishop as host,
the H. B. Barnum orchestra,
Checkmates, Ltd., Bobby Darin,
Jackie DeShannon, Lainie
Kazan, Lyn Roman, Keely
Smith, Carol Burnett and Rich-
ard Pryor.

Proceeds will go toward help-
ing deprived and disadvantaged
youngsters. Rawls has been ap-
pearing at local high schools
performing and speaking to
young people about avoiding the
school drop-out syndrome.

NAL Cartridge Vender

e (Continued from page 1

The unit is designed for use
in matels, hotel lobbies and serv-
ice stations, and will accept a
specially made slug which could
be bought at the display loca-
tion for the value of the car-
tridge.

NAL also will unveil training
cartridge which the company
will release free to all distribu-
tors for use among their sales-
men. The cartridge is intended
to serve as an on-the-job train-
ing program for tape salesmen.

NAL has added 25 new 8-
track cartridges and cassettes to
its budget line. The company
has taken over the Crescendo
line of tapes and is selling both

the cassettes and cartridges at
$4.95.

This new addition brings to
over 40 the number of titles
now handled by NAL’s Budget
Line. The 25 titles were re-
leased earlier this month and
features such top recording stars
as Les Baxter and Arthur Ly-
man.

Meanwhile, Larry Finley,
NAL'’s president, leaves for To-
ronto, Can., on Thursday (26)
where he will speak at a music
conference on the growth of the
tape cartridge industry. The con-
ference, sponsored by Modern
Tape Cartridge, will be held at
the Inn of the Park Hotel and
will run from Thursday (26)
through Saturday (28).

Belwin Gets Distribution,
Sales of Mills Music Songs

NEW YORK — Belwin Inc.
has acquired sales and distri:
bution rights on all Mills Music
songs, according to a joint state-
ment by Alan L. Shulman, vice-
president of Mills Music, and
Martin Winkler, president of
Belwin.

Belwin will be sole and ex-
clusive distributor for all printed
material in the catalogs now
and in the future. Winkler said
that many of the Mills personnel
will be retained by Belwin, in-
cluding Robert Silverman, di-
rector of the educational pub-

e SWRE ST S

lishing program for Mills Music,
who'll operate in the same ca-
pacity for Belwin.

Shulman said the Belwin deal
is “the result of a long study
and consequent revision of the
sales and distribution functions
for our printed product division.
We have full confidence that
the vigorous approach of Belwin
shall provide maximum service
for the needs of our many dealer
friends and customers and help
us to better fulfill our respon-
sibilities to our numerous
authors and composers.”
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Just Recorded . ..
A Smash Single by

~ America’s Biggesl
Young Recording Sfar

B.Jd IHI]MIIS

PASS THE
APPLE EVE

Scepter 12255-A

' Mark James—John Christopher

Still Climbing . . .
Producer: Chips Moman " B.J’s Newest LP

THE EYES OF A NEW YORK WOMAN

HOOKED ()N A FEELING

Scepter Records




Peak Sales, Earnings
Registered by Ampex

REDWOOD CITY, Calif—
Ampex Corp. registered record
sales and earnings in the fiscal
year, which ended June 3, ac-
cording to the report by Wil-
liam E. Roberts, president and
chief executive officer.

Roberts reported on Tuesday
(10) that sales for fiscal 1969
reached $296,319,000, a 27 per
cent rise from fiscal 1968’s
$233,400,000. Pretax earnings
rose 95 per cent to $25,116,000
from $12,884,000.

Net earnings hit $13,702,000,
a 79 per cent increase from
$7,665,000. These earnings
meant $1.35 a share on 10,-
172,185 average shares out-
standing, a hike of 69 per cent
from fiscal 1968’s 80 cents a
share based on 9,600,827 shares.

During a seven-year period,
Ampex has gained a com-
pounded average growth rate
in sales of 17 per cent; pretax
earnings, 20 per cent; net earn-
ings, 19 per cent; and earnings
of 18 per cent a share.

TIC Projects

Roberts explained that 74 per
cent of last year’s sales were
derived from five major areas:
communications, 26 per cent;
leisure/ entertainment, 23 per
cent; computer peripherals, 15
per cent; education 9 per cent;
and information storage and re-
trieval, 1 per cent.

Holders Approve
Kinney, W-7 Tie

NEW YORK — Shareholders
of Kinney National Service, Inc.,
and Warner Bros.-Seven Arts
Ltd., meeting here and in Al-
berta, Canada, respectively, on
Tuesday (10) overwhelmingly

approved Kinney’s acquisition of -

Warner in exchange for shares
of two new series of Kinney
preferred securities.

Kinney shareholders also au-
thorized increases in common
shares to 40 million from 20
million and in preferred shares
to 20 million from 5 million.

35 Per Cent

Earnings Hike Over 1968

NEW YORK — Transconti-
nental Investing Corp. antici-
pates an increase of about 35
per cent in earnings per share
over last year, ITC president
Robert K. Lifton told stock-
holders at the company’s annual
meeting, Friday (13).

In 1968 the company through
internal growth earned $6,262,-
000 (or 84 cents per share).
This was a 78 per cent increase
over the 1967 earnings on a
gross income of $100,325,000.

Lifton also stated that last
year 86 per cent of Transcon-
tinental’s gross income and close
to 60 per cent of its pre tax
earnings came from the opera-
tions of Transcontinental Music
Corp., the company’s record and
tape distributing and rack job-
bing subsidiary.

Lifton said that the forma-
tion of two new subsidiaries
and the acquisition of a third

Qtrly. Revenues
Reported by CUC

LOS ANGELES—Common-
wealth United Corp. reports first
quarter revenue of $36,510,000
or after taxes earnings of $1,-
825,000, for 15 cents a share.
Revenues for the same period
last year were $1,489,000 after
taxes or 16 cents .a share. First
quarter of this year reflects a
provision for a federal income
tax payment of $1.4 million or
11 cents a share.

RADIO STATIONS

FOR SALE

Upcoming divestiture makes
available 2 excellent sta-
tions. One AM/FM in rare
top-10 major market; one
AM/FM in rich medium
market. Owner will contact
only responsible Principals
whose replies establish their
ability to consummate a sub-
stantial 7-figure transaction.
Prefer all cash but might
consider some other fool-
proof arrangement.

BILLBOARD
BOX 708

165 West 46th St.
New York, New York 10036
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should all contribute to in-
creased 1969 earnings. The com-
pany purchased a subsidiary,
Hurok Concerts Inc., in March
this year and over the past few
months has formed Transconti-
nental Entertainment Corp., a
music producing and publishing
company and Forward Records

Inc., record and tape produc-
ing firm.

Public Offering
Made by Luray

NEW YORK — Luray In-
dustries Co., of Luray, Va., is
offering shares of its common
stock to the public. The firm
is engaged in music publishing,
record manufacturing and mail
order throeugh its subsidiary firm
Luray Music Co. (BMI), Frankie
Records and Luray Sales Co.,
its mail order firm.

Luray has filed an initial pub-
lic offering of 100,000 shares of
its common stock with Securities
& Exchange Commission. The
stock is being offered at $2.75
per share. Owen F. Silvious, Lu-
ray president,
most of the stock being offered
to the public will be sold by
mail. Luray Music specializes
in country music and rock ’n’
roll.

Dividend Declared
By Handleman

DETROIT — A dividend of
17 cents a share has been voted
by the Board of Directors of
Handleman Co., based on 3,122,-
130 outstanding shares of com-
mon.stock. The dividend is pay-
able on July 14 to stockholders
of record at the close of busi-
ness on Friday (20).

Polydor Obtains
‘Alexander’ Rights

NEW YORK—Polydor, Inc.,
has obtained soundtrack rights
to “Alexander,” which is being
released by Cinema V Distribut-
ing, Inc. The film’s music was
composed and conducted by
Vladimir Cosma. ‘“Alexander”
has opened here, in Boston, Los
Angeles and Pittsburgh.

indicated that.

Market Quotations

As of Closing Thursday, June 12, 1969

1969 Week’s Vol. Week’s Week’'s Week’s Net
NAME High Low in 100's High Low Close Change
Admiral 21% 15 452 17% 16V 16% -1Va
American Broadcasting 762 56V 166 68% 62 62 ~6%
Ampex 44%, 32Va 764 434 39%  39% -3%
Automatic Radio 413, 208 1327 43 38% 394 + Vi
Avtomatic Retailer Assoc.  117V4 99 265 106Y2 99 101%a -5V
Avnet 36V 14% 1187 17% 4% 14% -2V
Capitol Ind. 52 29 206 50 47 47 -234
Chic. Musical Inst, 333% 243 107 28V, 25% 27% +13%
CBS 59V, 44% .655 54%, 5212 543 +
Columbia Pic. 42 29%4 364 34V4a N 32 -2
Commonwealth—United 24% 11V 4751 12% M 1% -1V
Disney, Walt 86% 697 306 78Va 75V2 76 -3
EMI 87%% 634 2916 7Va 6% 6% -V
General Electric 98vs 8518 1370 93% 892 89% —434
Gulf & Western 50Va  27% 1142 29% 27% 28 -1%
Handleman 48% 367 975 432 38 39V -5V
Harvey Radio 25Va  17% 57 18V, V7% 7% - ¥
Kinney Services 39v2  28V4 1810 32Vs 29V 29Ve -3V
Macke Co. 29V, 17Va 114 19 18 18 - %
MCA .44V3  31% 520 35% 3% 31% -3V
MGM 442 30% 842 36%s 332 3312 -2V,
Metromedia 533, 25%s 588 323% 25% 25% =5V,
M 112V, 94 372 1063 103%2 1033 —2Va
Motorola 1332 10234 565 121v5 11412 115 —6Y2
North Amer. Phillips 45V, 35V4 582 46% 43% 44V -1%4
Pickwick Int. 65 40 130 593 56% 57Va TtV
RCA 48V 41Va 1451  44Ve 42V  42% -
Servmat 492 34 190 36Va 34 34 - %
Superscope 5434 35V4 357 49% 44V  44% -4V
fenna Corp. 627 46 185 58% 512 51% -6
Trans Amer. 3834 32 989 343% 32V, 32V, -2
Transcontinental Invest. 27%  20%2 1267 247 21 21V -3%
Triangle 37% 28Y2 86 292 28%2 28%2 V2
20th Century-Fox 4134 24% 1332 29Va  24% 25 -3%
Vendo 323 19 157 22% 19V 19% -3Vs
Viewlex 35V, 24V 118 30Va 29V 2914 +
Warner Bros.-7 Arts 64V2 393 940 53Vs  49%  49% —4%
Wittaker Corp. 32%, 245 841 26 245 25Va +
Wurlitzer 23V, 18% 117 19 18% 18% - %
Zenith 58 45% 582 49 453 46 —-2%

As of Closing Thursday, June 12, 1969
Week's Week's Week's

Close

OVER THE COUNTER* High  Low
ABKO Ind. 10 7
Certron 51 38
Creative Management 1412 1312
Data Packaging Corp. 25 24Y,
Fidelitone 52 4
Sam Goody, Inc. 15 14
GRT Corp. 24% 2
ITCC 15 12V,
Jubilee Ind. 29 27V
Lear Jet 33 28V2
Lin Broadcasting 12%  10%
Magnasynic-Moviola 223, 20V
Merco Ent. 27 26
Mills Music 34 332
Monarch Electronic Ind. 13 n
Music Makers, Inc. 16 1412
Newell 29v2 26
NMC 13% NY%
Omega Equity 3% 2%
Robins Ind. Corp. 9% 9
Telepro Ind. 2% 2Vs

Trans Natl. Communications 8% 7%

National Tape Dist. 74Va 67

7
38
14
24V,

5Va
14
21
12Va
27Va
282
1M
20%
26
33V
1MV
14V
26
MY

3

9

2V4

7%
72

*Over-the-cdunter prices shown are “bid” (as opposed io “asked’’). Neither the
bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are a guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange and all principal stock

exchanges.

Glaser Dies: Cohen Heads
ABC in Officer Shifts

NEW YORK — The recent
death of Joseph G. Glaser has
produced a change in the officer
alignment of Associated Book-
ing with Oscar Cohen succeed-
ing Glaser as president and chief
executive officer.

Cohen, who started at Asso-
ciated 25 years ago as an of-
fice boy, was named Wednesday
(11) at a meeting here, which
included representatives from
the Beverly Hills, Chicago, Dal-
las, Las Vegas, Miami and New
York offices. Cohen was ad-
vanced to vice-president two
years ago. He will continue to
be based in New York.

Bob Phillips; who joined As-
sociated in the 1950’s and served
as a vice-president for almost 12

years, was named chairman of
the board, while David Gold,
the firm’s chief accountant for
15 years, was named treasurer.

Associated also  promoted
Charles (Chuck) Eddy and Tony
Papa to vice-presidents in charge
of the Chicago and Dallas of-
fices respectively. Both were el-
evated from manager posts.

Glaser, 72, died in Beth Is-
rael Hospital here on June 6
after a long illness. He founded
Associated about 28 years ago.
Among the firm’s clients are
Louis Armstrong, Duke Elling-
ton, Creedence Clearwater Re-
vival, the Rascals, Miriam Mak-
eba, Pearl Bailey, the Kingston
Trio, Stan Kenton, Dave Bru-
beck and Josh White.

—L

GRT Purchase
Of Caedmon Off

LOS ANGELES—GRT’s an-
nounced plans to buy Caedmon
Records has been terminated by
the tape company, according to
Alan Bayley, GRT president.

The two companies had
agreed in principle to the ac-
quisition in May. No reason was
given for the termination.

In another financial arrange-
ment, GRT has acquired Ap-
plied Cybernetics Corp., a Palo
Alto, Calif.,, computer software
consulting and programming
firm. Applied Cybernetics will
be operated as a GRT sub-
sidiary.

Interest in Dim
Is Sold by Risi

LOS ANGELES—Nick Risi,
president of Risi Enterprises, has
sold his interests in Dim Light
music publishing company
(BMI) to James S. Thomas II,
his ex-partner and director of
Dim Light Productions.

Risi will leave for Europe
soon to set up international rep-
resentation for his own new
publishing company, Risi Mu-
sic.

Risi Music has recently en-
tered the personal management
field with Pat Powdrill, an ex-
clusive artist with Forward Rec-
ords, while James Thomas con-
tinues to be active in seeking
new material and writers for
both his publishing and produc-
tion companies.

No Transamerica

M’Media Merger

NEW YORK — Metromedia,
Inc., and the Transamerica
Corp. have called off their merg-
er plans by mutual consent.
The proposed deal, announced
in October, called for an ex-
change of shares valued at more
than $300 million.

In a joint statement, John W.
Kluge, chairman and president
of Metromedia, and John R.
Beckett, chairman of Trans-
america, explained that continu-
ing attempts to complete the
merger for an extended period
“could adversely affect future
growth -plans of each organiza-
tion.” Federal opposition to large
mergers in the radio and TV
industries was cited as a major
stumbling block to the merger.

Kinny’s Regular
Quarterly Dividend

NEW YORK — Kinney Na-
tional Service, Inc., has declared
regular quarterly cash dividends
on its three outstanding classes
of stock. They are 6.25 cents
a share on the Common Stock;
20 cents a share on the Series A
and $1.0625 a share on the
$4.25 Series B Convertible pre-
ferred stock.

All three classes are listed on
the New York Stock Exchange,
and all dividends are payable
on Aug. 15 to shareholders of
record June 30.

Merc. Production
Accord With Allen

CHICAGO — A production
agreement has been set between
Mercury Record Corp. and Ray
Allen and Associates of Louis-
ville, Ky. An Allen-produced
single, “Look Homeward
Angel,” is already out on the
Smash label, and another tune
by Joe Dossett and the Chat-
tanooga Coachmen will be com-
ing out soon on a Mercury
family label.
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‘Panasonic car stereo.
A concert hallonwheels.

Imagine playing liv ng room
stereo at 60 mph.

That’s the idea benind
Panasonic’s new Le Mans 8-track
car stereo tape player. Model
CX-807SU.

It's solid state thrcughout. Plays
instantly and automatically
without warm-up. Has automatic
and push-button charnel
changer. Plus variable tone and
balance controls. And there’s
never any interferenze from tall
buildings, tunnels, thunderstorms
and the like.

Itliterally transforms any car
into a concert hall.

If someone wants to-enjoy
radio? There are optional AM and
FM stereo tuner packs.

Same size as the tape cartridges.
Slide easily into place. For 3-in-1
entertainmentat his fingertips.

And the Le Mans tape player is
asnap to operate. Tape cartridges
snap in and out. And then take
them inside for home stereo
enjoyment.

There’s even acomplete line
of speakers. Wedge type.

Door type. Universal type. For
in-door or flat-mounted
installation. It’s like sitting in a
music chamber that moves.

Interested in a concert hail on
wheels? Write or drive to
Panasonic Automotive Products,
200 Park Avenue, New York
10017. But please, notat 60 mph.

PANASONIC

ALL OVER THE WORLD




ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

This issue of BILLBOARD mag:
azine will be reaching many of
the visitors at the Consumers
Electronic Show which is being
held from Sunday, June 15th
thru Wednesday, June 18th.

NAL's Exhibit A-206 at the
Americana Hotel is bound to be
a beehive of activity because of
the many startling innovations
in Tape Cartridge merchandising
that are being introduced at
this time by the North American
Leisure Corporation.

To make visitors at the Show
more at home, NAL's six regional
sales managers will be in at
tendance at the exhibit so that
present or potential distributors,
from all over the country, can
come in contact with the sales
manager who services their area.

For the dealers who attend the
Show, a special “hospitality”
hostess will be able to inform
the dealer of their nearest NAL
distributor, and at the same
time fill out a special card so
that the dealer will be contacted
by one of the NAL distributor's
salesman.

Another exceptional service be-
ing offered by NAL is a special
theatre ticket booth that NAL is
sponsoring in conjunction with
Newman's Ticket Agency, one of
the largest theatre ticket agen-
cies in New York City. NAL has
arranged through Newman’s Tick-
et Agency to set aside a sizable
block of the best seats for
the top “Hard-to-Get" Broadway
Shows which can be obtained at
regular box office prices.

There will be a direct line
from the NAL exhibit to New-
man's Ticket Agency so that
tickets can be issued on the spot
for whatever shows are desired.
This theatre ticket offer is being
made to all visitors to the Con-
sumer Electronic Show and is
not limited to NAL Distributors.

NAL will also have a Hospital-
ity Suite at the Americana and
all visitors will be welcome to
Suite 2701 to rest their weary
feet and partake of liquid liba-
tion.

if you have any interest what-
soever in the Stereo Tape
Industry and its future, please
be sure to visit NAL at the Hotel
Americana, Exhibit Booth A-206.
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Tape CARtridge

Disk Firms Dump Tape Loyalty Oaths

NEW YORK — The friend-
ship is over.

This just about sums up the
situation in the pre-recorded
music business over who con-
trols tape rights to performances.
The record companies, who
supply the product for the
cartridge industry, have slammed
the door on allowing tape rights
to escape their control.

Everyone remembers Black
Pearl and Atlantic Records. And
the music suppliers aren’t about
to let what happen to Atlantic
happen to them. Neither is At-
lantic about to let what hap-
pened to it happen again.

A Los Angeles production
company, Gulf Pacific Indus-
tries, signed a group called Black
Pearl with Atlantic Records,
while also providing Ampex with
the tape sales and distribution
rights.

This splitting of sales control
was a unique development in
an industry which prides itself
on overseeing its destiny and

-analyzing why it isn’t obtaining

a greater share of the consumer
market.

“That won’t happen again,”
asserted Atlantic Vice-President
Nesuhi Ertegun. “We won't sign
anything now unless we control
all rights. It's very simple. The
entire promotion of a record is
made by a record company
and tape sales are a free ride.
No, it won't happen again. Tape
sales don’t break records. It's
the other way around.

“When we sign an act we
want all the rights to musical
reproduction. We are the ones
who promote and spend the
money creating a demand for
the album. The tape sales come
next and it's only fair for the
record company to have these
tape rights.”

The splitting of sales between
tape duplicators and record
manufacturers was one of the
heated topics at the recent In-
ternational Music Conference in
Nassau. “People from other rec-
ord companies felt as strongly
as we did,” Ertegun said.

Ertegun sees the role of the
duplicator continuing as a cus-
tom service to music suppliers.
Ampex has been the most ag-
gressive of the duplicators, sign-
ing up a number of independent
record production companies
such as Lee Hazlewood’s LHI,
Jimmy Bowen's Amos Produc-
tions and Bob Mersey’s Cyclone
Productions — which ensures
them a guaranteed supply of
fresh material.

Ertegun said that GRT, the
Northern California company,
is not a tape company anymore.
“GRT is now going into the
record business. That’s fine. Let
them sign acts and promote
them.” GRT owns Chess-Check-
er-Cadet Records, the Chicago
Blues and Jazz label, and has
been experimenting with its own
Los Angeles-based GRT Rec-
ords, which has yet to break
its first hit.

Atlantic, like the other record
manufacturers, has found that,
in negotiating to sign an artist,
either the act itself or someone

Hardware Floods Market
Retailer Boost or Burden?

NEW YORK-—Retailers have
been walking a configuration
tightrope for so many years
(8-track vs. cassette, 4-track vs.
8-track) that many are in a
mood just to relax and welcome
all tape systems.

But they can’t.

A new retailing concern is
blooming in the wake of the
tape (softwares) boom. It was in
evidence at the Consumer Elec-
tronics Show which opened
Sunday (15) and continues
through Wednesday (18) here in
the Hilton and Americana
hotels.

An abundance of hardware
equipment, both for home and
auto, is flooding the market.
Consequences are obvious: re-
tail problems bloom as 8-track
and cassettes boom.

The idea of more hardware
equipment is damned and
praised these days. It’s either a
salvation for the industry or a
threat to it, claim major retail-
ers, already burdened with a
heavy product mix from a multi-
tude of hardware manufactur-
ers.

Sound of Money

The sweet sound of money is
booming from the tape car-
tridge market to retailers across
the nation. But the retailer, be
he a major department store
chain in California or New
York, or a mama ’n’ papa op-
eration in Chicago, is cautiously
looking at the new flood of
equipment.

Either way you’ll find some
retailers who worry about it and
others who just relax and sell it.

Right now the worrying is
centered on the overflow supply
of equipment, variety of prices,
the large number of suppliers
and the confusing nature of the
products themselves.

Leading the hardware tidal
wave in the U. S. are the Jap-
anese manufacturers. In jittery
days the buying habits of the
American consumer were some-
what indifferent to Japanese
home entertainment products.

By BRUCE WEBER

Today, there’s a rush to buy
tape players, recorders, radios
and high fidelity components
manufactured in Japan and mar-
keted by many American com-
panies.
Japan-Made

Although the equipment car-

ries the Roberts, Craig, Capitol,

Sharp, Radio Shack, Crown,
Concertone, and other names,
for the most part the equip-
ment is manufactured in Japan.
Rising interest in hardware by
manufacturers — and pressure
for still more—continues on a
wide front in the tape player

(Continued on page 19)

associated with the act has an
accountant’s awareness of tape
rights.

Tape rights in most cases in-
volve payment of a similar roy-
alty (based on retail sales prices)
to the artist similar to what he
receives for his records.

At GRT (formerly known as
General Recorded Tape), vice-
president Tom Bonetti explained
that the company looks upon
tape and record rights *‘as one
and the same thing.”

“Tape rights are worthless
unless the record is promoted

‘properly,” Bonetti concedes in

the company’s Sunnyvale head-
quarters. “We don’t actively
solicit tape rights or pay ad-
vances for them. We are in-
volved in the music business.
providing a sophisticated distri-
bution and marketing service in
the tape field.”
Tape rights for a record com-
pany are the “tail of the dog,”
(Continued on page 14)

Robins Offering
$ Plan & Sale

NEW YORK — Robins In-
dustries is offering a cassette
financing plan and a sale, with
price reductions of up to 25
per cent, on some of its reel-to-
reel products, during the Con-

* sumer Electronics Show.

The reel-to-reel reductions in-
volve Robins’ “Brand” 5-inch
tape, all of its correspondence
tapes and all 3-inch and 3% -inch
reels in its “Sonoramic” line.
The company is also introducing
a line of 39 cassette and car-
tridge accessories and a series
of new products for phono and
reel-to-reel applications.

Player Quality & Design Draw
Serious Tones From Record Cos.

NEW YORK — Previously
unconcerned with the research
and development gains in the
hardware field, U. S. record
companies are now becoming
aware of the hardware on which
their music will be played.

The great number of new
machines in the 8-track and
cassette  configuration which

are being TUnveiled at the con-
sumer electronics show here this
week, portends greater sales for

the music companies. But there
is also concern.

Record companies are con-
cerned with the advent of a
record feature on 8-track play-
ers for the first time. This is
an unusual attitude, for record
companies have heretofore been
unconcerned with design ele-
ments in the machinery on
which their music was replayed.

The general attitude among
record companies is that they

are in the entertainment business
and they will reproduce their
product in whatever form or
fashion appeals to the public.
Cartridges are the play con-
cept in electronics, and the
record labels are talking about
it in serious tones.
“American manufacturers
have to be competitive with the
importing companies; they have
to make a quality machine,”
(Continued on page 22)
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Did the fact

that we created Dynapak,

the world’s first

no-return cartridge,
saddle us with the responsibility

of designing a

no-return cassette, t0o0?

So we did.

We call it Dynapak Cassette.
It’s as superior to the cassette
you’re accustomed to as Dynapak
is to old-fashioned tape cartridges.

It contains only ten parts. The
present most-widely used cassette
has seventeen. Thus, the Dyna-
pak Cassette eliminates seven
chances for assembly line or oper-
ating foul-ups.

Simplicity is the keynote of its
design.

For example: Its two halves
snap onto a one-piece hub. No
sonic welding. No screws.

For example: The loading of
its spring pad assembly is so un-
complicated, its slot design so in-
genious, the tape can be dropped
into place.

Do you begin to see the impli-
cations of this? Stereodyne has

— -

so simple in design
that it can be put together
on a 100% automated assembly
line.

In short, the Dynapak Cas-
sette is so brilliantly engineered to
be fool-proof that it is now the
cassette against which all others
must be judged.

Stereodyne

TROY. MICHIGAN
TORONTO. ONTARIO
LOS ANGELES CALIFORNIA




Tape Cartridge/Consumer Electronics Show

Disk Firms Dump Tape Loyalty Oaths

e Continued from page 12

Bonetti said. They are the 20
percent of the market which
everyone talks about nowadays.
“But that other 80 percent has
to be damned important.”

GRT doesn’t speculatively go
after tape rights. It goes after
these sales rights when a new
company is formed which looks
appealing.

It was among the first du-
plicators to sign record labels
when the cartridge boom began
five years ago. Bonetti said,
“Historically we have dealt with
small companies. Our strength
is collectively combining the

growth of these small com-
panies.”
Monument, with offices in

Nashville and Los Angeles, is
not a small company by any
comparison. Its policy, explains
international vice-president Bob-
by Weiss, is not to sign an artist
unless tape is included in the
contract.

Beat Out Barclay

In negotiating for the exclu-
sive American distribution of
product by Charles Aznavour,
Monument had to stave off an
effort by the French record
manufacturer Barclay to con-
trol the tape rights. “If we make
all the efforts on the record,
we have to enjoy these benefits
on tapes,” Weiss said. “The
record creates the tape desire.”

Monument had relinquished
tape rights on several Brazilian
masters to Muntz Stereo-Pak,
but these LP’'s have since been
deleted from the label's catalog.

At Liberty/UA, the Trans-
american company, tape rights
“Come right on the dinner,”
said West Coast a&r administra-
tor Dave Pell. Liberty/UA du-
plicates its own tapes and has
one of the top separate tape
operations of any record manu-
facturer. When it had . leased
its tape rights to Muntz, the
duplicator paid the music orig-
inator a royalty. “It was almost
like a foreign deal,” Pell offers
as an analogy.

White Whale is a small com-
pany with 16 acts on its artist
roster, the most successful be-
ing the Turtles. Only one. of
these acts is not signed with
the label for tape.

Co-owner Ted Feigin feels
the record companies have to
“hold the line and make tape
included with record rights.”
Feigin says he’s aware of talk
about artists seeking to make
separate tape deals and he's
quick to mention the Black
Pearl-Atlantic situation.

“The tape people are pro-
voking the situation. They're
going to people and giving huge
advances for the rights. How
can we all fight this? By holding
a firm position if an act wants
to be with a record company.”

“We would pass on an act
if it didn’t want to give us their
tape rights,” said Mrs. Chris
Hamilton, the executive vice-
president of Ranwood Records.
“It seems kind of unfair to the
manufacturer who spends all
the money to get the artist off
the ground and then winds up
losing the tape sales.”

As more and more record
companies do not renew their
distribution and marketing con-
tracts with 8-track tape duplica-
tors and choose to take on these
assignments themselves, the sup-
ply of music for the duplicators
diminishes.

RCA, Columbia, Capitol,
Warner Bros.-Seven Arts, Dot,

A&M, are additional music
suppliers who now control their
A&M, are additional music
own tape destinies in the lead-
ing 8-track sales configuration.
Many also handle cassette sales.
Muntz Stereo-Pak continues as
the proponent of the 4-track
system and companies which
have been with Muntz generally
stay with it.

Seminar Series for

CES Show Visitors

NEW YORK — Visitors at-
tending the third annual Con-
sumer Electronics Show (CES)
will have the opportunity to at-
tend a series of industry semi-
nars and conferences at the
Americana Hotel’s Royal Box
Theatre. The theme of the ses-
sions, open free to all trade
show visitors, is “The Challenge
of the ’'70’s.”

Senator Charles E. Goodelt
(R.-N.Y.), Federal Trade Com-
mission’s Paul Rand Dixon and
Federal Communication Com-
mission’s Sol Schildhause will
discuss the outlook for govern-
ment/ industry relations in the
1970's at the CES Government/
Industry Symposium on Mon-
day (16). Goodell, a leading
member of the Senate Com-
merce Committee, will speak on
the subject of “Consumerism at
the Marketplace,” while Dixon,
chairman of the Federal Trade
Commission, will deliver his talk

Overnight service from 15 warehouses.
Local TMC specialist totell you
what’s selling...the TMC computer to
keep your inventory up to date.

Complete merchandising service:

money-making promotions, displays,
department layouts, advisory service. Let
TMC help you become No. 1 in your area.

on “The Path to Industry Self-
Regulation.” Schildhause, direc-
tor of the Federal Communica-
tions Commission's CATV Task
Force, will talk on “New Hori-
zons for Radio and Television.”

The theme for the CES Re-
tail. Merchandising  Seminar,
scheduled for Tuesday (17), is
“The Challenge of the *70’s for
the Consumer Electronics Re-
tailer.” The session is co-spon-
sored by the Electronic In-
dustries Association’s (EIA) Con-
sumer Products Division and the
National Appliance and Radio-
TV Dealers Association (NAR-
DA), with NARDA Vice-Presi-
dent Jules Steinberg slated to
serve as moderator.

Jim Swallen of Life Maga-
zine, EIA staff Vice-President
Jack Wayman and John P.
Thompson of Arthur D. Little,
Inc., will speak on “The Prod-
ucts and the Market of the
*70’s.” In addition, nine leading

Cartridges Go
Discount Road

LOS ANGELES — Local re-
tailers are beginning to discount
tape cartridges.

American Records, with out-
lets in Tarzana, West Gardena
and Goleta, has been offering
8-track tapes for $4.99 from
the Warner Bros.-Seven Arts
catalog as leader items.

Vogue Books and Records,
with locations in Hollywood and
in Westwood Village—one block
from UCL.A—has been offering
Capitol 8-track and cassette titles
at 40 per cent off. The $6.98
8-tracks are going for $4.19,
with the $5.98 cassettes pegged
at $3.59.

The six-store chain of Olson
electronics outlets have been of-
fering Liberty Stereo Tapes at
a $1 discount. This reduction
covers cassette, 4 and 8-track
and open reel.

Advertisements placed in local
papers appear next to ads selling
discounted records.

consumer electronics manufac-
turers executives and a represen-
tative group of nine industry re-
tailers will appear on panels,
which will focus upon the mer-
chandising in the 1970's. The
three panels are: “Getting Your
Share of the Business,” “People
Will Make the Difference” and
“The Road to Profitability.”
The final session, slated for
Wednesday (18), is the CES
Tape Equipment Conference,
which will focus on “The Chal-
lenge of the '70’s for Tape
(Continued on page 22)

TMC HAS THE MOST OF WHAT THEY'RE BUYING!
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Come See, Hear...

"‘LTenna’s :°
e, SOUND CENTER of TomorRow

CONSUMER ELECTRONIC SHOW Zvericana rores
¥ AMERICANA HOTEL
Tune in and turn on with Tenna...to swinging new concepts
in automotive sound.

Sound ideas. Soundly designed. Smartly packaged. A new
potential that you can turn to profit.

Tenna gives you the most advanced automotive

sound ever to reach the market, including our revolu- ) ,@
tionary burglar alarms that’ll blow any thief’'s mind. l@‘ X

="
TENNA CORPORATION S\

CLEVELAND, OHIO 44128 : =y
Tuned to tomorrow! [In Touch with today!
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LABELS

AMY

ATHENA

BELL

BRAVO

(OTIQUE

(RESCENDO

COUNTRY SOUND

DIRECTION

DYNOVOICE

ELF

EVOLUTION

FOUR CORNERS

GAMBLE

GOLDWAX

JAD

KAPP

LATIN SHOWCASE

LLP

MILESTONE

MINARET

MALA

MONMOUTH-
EVERGREEN

N.A.L

NEW VOICE

PAGE ONE

PHILLY GROOVE

PLANTATION

PROJECT 3

ROULETTE

SHELBY SINGLETON
INT'L

SKYE

SPEED

STEREO DIMENSION

SUMPTER

TENNESSEE SOUND

TETRAGRAMMATON

VIVA

WHITE WHALE

POP AND COUNTRY ARTISTS

BOBBY DARIN

AL HIRT

COUNT BASIE
BARBARA McNAIR
CHICO HAMILTON
LOUIS ARMSTRONG
JO STAFFORD

THE KING FAMILY
JIMMY WITHERSPOON
AL HIBBLER

DUKE ELLINGTON
MORGANA KING
NELSON RIDDLE
ETHEL MERMAN
GEORGE GREELEY
MITCH RYDER

TOMMY JAMES AND THE

SHONDELLS
“MAMA CASS” ELLIOT

LALO SCHIFRIN

JOE WILLIAMS
SARAH VAUGHAN
JOE WILLIAMS
BILLY ECKSTINE
DINAH WASHINGTON
GLEN CAMPBELL
ROGER MILLER

JOHNNY CASH
GEORGE JONES
JOHNNY BOND
JIMMY DEAN
MINNIE PEARL
BUCK OWENS

ROY DRUSKY
JUSTIN TuBB

THE WILLIS BROS.
RED SOVINE

T. TEXAS TYLER
GUY MITCHELL
BOOTS RANDOLPH
J. RICHARDSON
FLATT & SCRUGGS

FARON YOUNG
“THUMBS” CARLISLE
SNOOKY LANSON
PETE DRAKE
ARTHUR SMITH

ROY WIGGINS
COWBOY COPAS
DOLLY PARTON
MELBA MONTGOMERY
DAVE DUDLEY
WEBB PIERCE

THE STONEHAMS
FRANK MILLER
MOON MULLICAN
DOTTIE WEST

BILL COSBY

DEEP PURPLE

BIFF ROSE

CAROL BURNETT
MARTHA RAYE

PAT BOONE

RHETTA HUGHES
MIDNIGHT STRING QUARTET
TURTLES

BOB CREWE GENERATION
BOBBY RUSSELL
LARRY SANTOS
JACK BENNY
RAYMOND LEFEVRE
THE INTRUDERS
JAMES CARR
JOHNNY NASH

BELL—
THE BOX TOPS
MERILEE RUSH
SOLOMON BURKE
CHAD MITCHELL

BRAVO—
THE MIDNIGHT VOICES

COTIQUE—
JOHNNY COLON
JOEY PASTRANA

EL LUPO
THE TNT BAND

CRESCENDO—
ARTHUR LYMAN
BILLY STRANGE
LES BAXTER
THE SEEDS
TITO PUENTE

ROGER WILLIAMS
JACK JONES

BOB WILLS

LOUIS ARMSTRONG
THE HESITATIONS
ROD McKUEN
SHANI WALLIS

MEL TILLIS

BURT BACHARACH
FREDDIE HART
LATIN BLUES BAND
CHUITO & THE LATIN UNIQUES
LARRY WILLIS

NAT ADDERLEY
BUDDY MONTGOMERY
LEE KONITZ

THE DELFONICS
JEANNIE C. RILEY
DEE MULLINS
TERESA BREWER
LEE WILEY

BOB CROSBY
ETHEL WATERS
MILDRED BAILEY
CLAUDE THORNHILL
PEGGY SCOTT & JO JO BENSON
MICKEY MURRAY
SIL AUSTIN

GABOR SZABO

CAL TJADER

GRADY TATE

GARY McFARLAND

LOS ASTRONAUTAS
BOBBY BYRNE
GENE BERTONCINI

NORTH AMERICAN LEISURE CORP.
1776 BROADWAY, N.Y., N.Y. 10019




THE CHANNEL FORMULA

PPP=Prol

POLAROID PREMIUM PROGRAM

Channel presents a profitable point of purchase pro-
grams for progressive proprietors and distributors.*

Our rack merchandising rewards you twice:
B Increased Sales
m Free Polaroid Cameras

PPP “A”

Buy 10 or more Profit Center “A” Racks; you will re-
ceive a Free Polaroid Model #335 with deluxe kit. Re-
tail Value $111.95. Each “A” Rack has 20 arms and
carries an assortment of cartridges, cassettes, and
related accessories. Retails at $350.00.

PPP “B”

Every order for 10 or more Profit Center “B” Racks is
rewarded with a Free Polaroid Model #315. Retail
Value $55.95. Each 12 arm “B” Rack displays a special
assortment of cartridges, cassettes, and accessories.
Retails at $145.00.

Cartridge and Casselte

™

ol il b Mo T WY )
- T .
' - #335 with Kit
/i The premium Polaroid
camera with the deluxe
electronic development
timer “beeps” to advise
the user that the picture
is developed. lts deluxe
kit includes a flash
attachment, handsome
carrying case and atbum.

#315

This new premium model
from Polaroid includes a
reinforced plastic body
and shutter housing,
rangefinder, and duplex
lens.

These Polaroid premium
models are special values
only available with this
program.

*Premiums limited to dealers and distributors purchasing rack
programs only. Expires July 1, 1969

See Us at Booth A-332

E CHANNEL MARKETING, INC.

N.Y., N.Y.
For Information Write or Phone
26 Springdale Road, Cherry Hill, N.J. 08034 - Phone 609-424-3344

Tape Cartridge/Consumer Electronics Show

Radio Doctors Finds Tape a Sales
Builder for Record Products, Too

MILWAUKEE — The in-
creased volume of tape being
sold by Radio Doctors here has
not cut into the sale of records.
Instead, tape has helped boost
the LP business because of the
traffic brought by enlarging the
prerecorded tape inventory.

The firm’s downtown outlet,
according to Stu Glassman,
president, is devoting 15 to 20
per cent of its total physical in-
ventory space to tape and,
“Everything we stock is selling
better, including tape players
and auto tape units.

“The tape revolution has
stirred up a new type of cus-
tomer for prerecorded music
and equipment. What’s more,
people who stop in for prere-
corded tapes are not neglecting
their record collections.

“If they don’t add to their
own collections,” said Glassman,
“they buy an LP for the kids
while they’re here shopping for
tape products.”

Rack Display

The big increase in tape sales

started some months back fol-

NEW YORK — More than
85 exhibitors are displaying a
variety of hardware equipment,
tape product and accessory items
at the third annual Consumer
Electronics Show here at Amer-
icana and Hilton Hotels.

New products include:

Bell & Howell: Seven new
cassette player/recorders includ-
ing two compacts in the $259-
$269 price range. Two open reel
tape decks also were unveiled.
The compacts, first such units
for the company, feature AM/
FM/FM radio and stereo play
and record. Model 2399B lists
for $269.95 and has separate
speakers; model 2399A has self-
contained speakers and lists for
$259.95.

The five cassette models in-
clude model 2398 with AM/FM

lowing installation of a new rack
display. Radio Doctors’ stock
of prerecorded tape titles is now
housed in glass-enclosed racks.
The cases are kept locked, but
the neatly arrayed stock of tapes
is in easy view.

“The fact that we lock the

racks has not been a deterrent
to tape sales,” Glassman said.
“There is no free access to the
tapes for any customer. Only our
salespeople can open the doors.
But all a customer has to do is
ask a sales clerk and the sliding

(Continued on page 106)
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CES PROGRAM

Sunday-June 15

Noon-6 p.m. Exhibits
open — Americana and New
York Hilton Hotels.

7 p.m. . . . Industry banquet
—Waldorf Astoria. Entertain-
ment: Nancy Ames, Charlie
Manna and the Coronados.

Monday-June 16

9 a.m.-noon. . . . CES Gov-
ernment/Industry Symposium—
Americana Hotel, Royal Box
Theatre.

10 a.m.-3 p.m. . . . Exhibits
open — Americana and New
York Hilton Hotel.

Tuesday-June 17

9 a.m.-noon. . . . CES Retail
Merchandising Seminar —
Americana Hotel, Royal Box
Theatre.

10 a.m.-6 p.m. . . . Exhibits
open — Americana and New
York Hilton Hotels.

Wednesday-June 18

9 am.-noon. . . . CES Tape
Equipment Conference—Ameri-
cana Hotel, Royal Box Theatre.

10 a.m.-6 p.m. . . . Exhibits
open — Americana and New
York Hilton Hotels.

00000000 0000 S A AR LS AR

Fast Rundown on What's New in
Electronics Show’s Tape World

radio ($98.95); model 2396, fea-
turing AM radio and priced at
$69.95; models 2394 and 2395,
both push-button units, are
$49.95 and $64.94, respectively;
model 2393 at $39.95.

Telex: A new 8-track stereo
cartridge recorder / player
(model 811-R) for the home at
$189.95. The unit can record
from any tuner, phonograph
and all tape players.

Panasonic: Five stereo cas-
sette recorders, including an
auto-home unit priced at less
than $100. The Englewood
($99.95), a battery-operated auto
home cassette recorder; Constel-
lation ($149.95); Orbitone
($229.95) with AM/FM radio;
Bridgeport ($109.95) features
push-button controls and pop-
up cassette system; Westwood

Merc. Display Unit
Opens Selling Doors

NEW YORK — Mercury is
introducing a cassette-cartridge
display unit designed to get the
tape industry out from behind
the concept of locked-door mer-
chandising.

A prototype of the unit was
unveiled here at the consumer
Electronics Show. It holds 320
cassettes or 140 cartridges.

The double carousel unit is
the fourth generation design,
and allows consumers to reach
through the wire enclosure to
physically examine the product
and easily view liner notes and
selection lists. From in back, a
clerk raises a display door to re-
move any desired package.

Each carousel rack stands 69-
inches high when holding cas-
settes, 71-inches high when filled
with cartridges, and a storage
area underneath in a wood-grain
finished storage cabinet accom-
modates 400 cassettes or 300
cartridges. The twin unit can
be used as a counter merchan-
diser, too.

“We're not claiming this dis-

play is the final answer,” said
George Balos, Mercury mer-
chandising manager. “But it’s in
the direction of getting product
before the consumer in a man-
ner most suitable for merchan-
dising—people must handle the
merchandise.

“Our policy from the begin-
ning has been one of merchan-
dising tape in an open fashion,”
Harry Kelly, tape sales manager
added. “But once tape is into
the distribution system it’s very
hard to fight the fear of piifer-
age. We want to bring tape to a
point of merchandising similar
to LP’s, which the consumer is
accustomed to shopping for in
open browser fashion.”

Mercury plans to shortly have
500 titles available in cassette.
“Qur sales in albums give us a
barometer on what to release in
cassette,” said Kelly. “With the
exception of certain artists I do
not think simultaneous release
on cassette or 8-track of ail
product is something we can
look for very soon.”

($99.95) with AM/FM radio.

Hitachi: Five new tape re-
corders, including a cassette re-
corder with AM/FM radio. The
new tape recorder line includes
seven reel-to-reel (three mon-
aural and four stereo) and seven
cassette units, five monaural (in-
cluding one Staar system) and
two stereo recorder/ player units.
A cassette recorder at $29.95,
and 8-track unit with speakers
and a budget cassette player at
$19.95 were also added to the
line.

Scott: Introducing the 3610
Casseiver, a AM/FM stereo re-
ceiver cassette recorder com-
bination unit at $399.95.

Lear Jet: Offering a 8-track
stereo auto tape player at $59.95
incorporating automatic and

(Continued on page 22)
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Livingston Audio Products
1275 Bloomfield Avenue
Fairfield, N. J. 07006

\

JUNE 21, 1969, BILLBOARD

-

D _.“_"_



Tape Cartridge

Hardware Floods
Market Retailers
Boost or Burden?
e Continued from page 12

and recorder market. And Sony,
Matsushita, Aiwa, Toshiba, Hi-
tachi, TEAC and Akai have
found a home for Japanese
equipment in America,

Why? Because  Japanese
manufacturers are reporting
substantial increases in produc-
tion, sales and profits. “One
good look at the impact of
hardware equipment on the
American economy, measured
in terms of business volume and
employment, opens our eyes to
the great and growing economic
interdependence of the U. S.
and Japan,” said Robert Black,
president of the Rapanfair Corp.

Japan’s export trade to the
U. S. hits about $3 billion an-
nually, with about $450 million
home entertainment products.

Added to the merchants di-
lemma is the key role in the
export expansion, especially in
players and recorders played by
vibrant home entertainment mar-
ket. The Japanese player-compo-
nent industry demonstrated in
1968 how an impressive range
of products could compete in
world markets.

And it’s going to get better,
say the Japanese. Merchants, al-
ready beset with “how to mer-
chandise” the many products,
also figure that buyers will have
a difficult time selecting hard-
ware.

Problems Multiply

The problems of merchan-
dising 8-track and cassette
equipment are beginning to
muitiply. New innovations alone
are creating marketing, mer-
chandising and promotion head-
aches.

Unmistakably, the clarity be-
tween 8-track and cassettes is
disappearing.

For instance:

e The cassette recorder, ini-
tially a voice recording device,
switched to stereo and invaded
the music business. 8-track, a
music machine for autos, then
invaded the home field.

e The advantage that the cas-
sette has over the 8-track car-
tridge is that it can be used for
recording as well as playback.
Sony, Panasonic and Lear Jet
are now involved with 8-track
recorders, thus narrowing the
competitive advantages of the
cassette.
o Cassettes manufacturers are
trying to ‘“copy” 8-track in
terms of one-step insertion,
e Although it now may be
“pie-in-the-sky” thinking, sev-
eral cassette manufacturers are
developing a continuous loop
cassette, automatic reversing
cassette recorders and cassette
units with Starr system changers.
e Trends show a possible
merger between the two sys-
tems, with Panasonic develop-
ing a cartridge device for an 8-
track auto unit which permits
cassette use. Aiwa is planning
to introduce compatible 4 and
8 -track players and cassette
models.

It all leads to merchandising
woes, marketing pitfalls, retail-
ing headaches and big dollars.

Chancellor Browser

NEW YORK — Chancellor
Tape Merchandisers is intro-
ducing a browser bin that per-
mits unsupervised handling of
tape cartridges and cassettes. The
display is made of clear plastic,
triple-decked in 6x12 boards.

JUNE 21, 1969, BILLBOARD

“THE LEADER” IN CARTRIDGE
& CASSETTE ACCESSORIES

TA-52 Deluxe Tape Cartridge Case
Holds 15 cartridges

TA-54 Deluxe Tape Cartridge Case
Holds 24 Cartridges

COMPACT

CASSETTE CARRYING (AE

CAT. No. TA—~48
COMPACT CASSETTE CARRYING CASE

Brand new. Deluxe Black Leatherette. Holds
12 cassettes In indlvidual siots. Attractive
red velvet flocked Interlor. A must for every
cassefte owner. Packed 12 per carton

Suggested list j%/;
- By —

CAT. No. TA-50 . u 4 y
COMPACT CASSETTE CARRYING CASE a 4
case for Heavy duty vinyl. Available in Black an

Brown. Holds r12 casseftes In Individual slots. A must for every cassette owner.
Peckedi2 pericarton. Suggested list $2.79

For the best in tape cartridge and cassette accessories

Cassette
Head Cleaner

Blank Loaded
Cassettes

4 & 8 Track Head Cleaners.

All blank loaded cassettes " Loa

available in dispenser boxes Cartridges
- -rr— '\*
@. 4 Track 35 Min,
Gler vo. 8 Track 35 Min.

LC-120 8 Track 70 Min.

the
Newest — Best —
Fastest Selling
Compact (assette
Carrying Case

TA 62
Holds 30 Cassettes

Featuring:

Attractive red flocked interior
Black alligator vinyl covering
Padded top

High quality lock

Deluxe wood construction

PRODUCTS CO.. INC.. 71.08 51st AVENUE, WOODSIDE, N. Y. 11377

SEE US IN NEW YORK * EIA SHOW, ROOM 406

RADIANT

PROUDLY INTRODUCES

The worlds first
cassette tape

poortables
with tape deck
featares

BOOTH H-217 NEW YORK HILTON
Consumer Electronics Show

JUNE 15-18

Radiant Screen and Sales
a division of
Radiant Corporation.
Morton Grove, lllinois 60053

LABELS

LABELS

STOP IN AND SEE US
AT
THE CONSUMER ELECTRONICS SHOW

BOOTH A-522

espo engineering corp.
5334 WEST 65th STREET «CHICAGO, ILLINOIS. 60638

PHONE (312) 581-0123




POP-UP
CASSETTE ADAPTOR

Play any cassette tape cartridge in any 8-track
cartridge player with Goodway's exclusive Pop-Up
Cassette Adaptor. The Pop-Up Adaptor fits any
8-track player and with one motion, turns a cassette
tape library into an 8-track collection. Goodway's
exclusive Pop-Up front loading makes other cassette
adaptors obsolete: only the Goodway Adaptor lets
a cassette be changed when the adaptor is in the
cartridge player! There's no removing the adaptor
to flip the cassette over or to play another cassette!
Order cassette adaptors today . . . from Goodway!

SCENE “*SCPRCT* "

Here's a portable AM, FM, FM Stereo
radio that becomes a cartridge tuner. ..
and vice versa. The SCPRCT* (*self-
contained portable radio cartridge
tuner) is about the size of a tape
cartridge; and SCPRCT*'s split
personality makes it the ideal traveling
companion. Pair it with a tape
cartridge player and it will turn that
player into an AM, FM, FM Stereo
radio. Or flip the switch and SCPRCT*
is ready to go it alone as a self-
contained portable FM radio! Equipped
with Auto Y and telescoping antennas,
SCPRCT* gets terrific reception
wherever—and however—it goes.
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CARPAK 868

Goodwoy's Corpak 868 Tape
Coriidge Player brings true
sterea hstening to drive time.
With matching stereo speokers,
s sleek chrome ond leother
finish 15 perfect for todoy s
high styled car interiars. And

SPECTRUM 70

8-TRACK SOLID STATE HOME STEREO
TAPE CARTRIDGE PLAYER SYSTEM

Corpak 868 s unique feature—
an OH/On mator switch-—lets
the Carpak 868 play o
cortridge rodio tuner with its
motor off, prevenling excessive

A new dimension i the
Goodwoy lne of fine gudio
products, the Spectrum 70
home tape player system 15
compact enough to hide
discreetly on a shelf, but
gewves sound reproduction of
concert hall proportions No
Plamn Jane umt this, its

mofor wear

contemporary design
features easy to operote
controls. @ wolnut and

chrome trimmed body ond
motching deluxe speakers
with 8-foot extension cords
for trve wrop oround stereo
Oimensions 4 wide x
4" gh x 8% deep

wt 8 Ibs Controls Tone,
Balance, Yolume, Pragram
Selector

SCENE
AM CASSETTE
RADIO TUNER

Big cotch in the profitable cassette
market—the Scene AM Radio Tuner
turns any cassette player into on
AM radio. Another product for the
generotion that's on the go

and takes its music along!

— - - =
SCETY | AM Cassette Tuner]l

STEREQ FM

N e CARTRIDGE TUNER

DR :.\\

4 A take-me-along stereo FM rodio
the Scene FM-mulinplex tuner 15 os
easy to fote os o tape This Scene
multiplex tuens any 4 or 8 track
tope cartrdge player into o full
sterec FM radio Its telescoping
antenng mokes the Scene ideal for

2/, /”,/‘: / 3

car. home and portable use
goes anywhere Poneer. one of
Jopan s leading manufacturers
makes 1t for Goodway

PO

SCENE

FM CARTRIDGE TUNER SCENE "SCPRCT*

«
The Scene FM Tuner 15 as easy to Here s o portable AM. FM, FM Stere [
radiwo thot becomes a cartridge funer f
and vice versa The SCPRCT* (*self
ontained portable radio cortdge
tuner) 1s about the wize of & tape

toke along as toting o tape This

s an FM radio in tape cartdge
size—it turns any 4 or 8 track
cortridge player into o high hdebty

b=
—

M radio The Scene FM Tuner cartrdge, and SCPRCT* 3 sp N
comes equipped with iIs own personahty makes o the ideal t-aveling
telescoping antenna for reception companion Poir it with o fape

wherever it goes cartridge ployer and it wil turn that

ployer into an AM FM. FM Sterec

rodio Or fiip the switch and SCPRCT* } {
ready to go it olone as @ self ’ H "’L\ -
contamed portable FM radio! Equipped { \
1

with Auto ¥ and telescoping antennos
SCPRCT* gets terrific receptian

wherever—ond however it goes /’

—a

POP-UP
CASSETTE ADAPTOR
Play any cassette tope cariridge in ony 8 track

cartndge playet with Goodwoy 5 exclusive Pop Up
Cossette Adaptor The Pop Up Adoptor fits uny

8 track player and with ane mation s ette
tope Lbtury itc 8 track ec fwe
erclusve Pop Up font londing mekes other «rissottn

wdnptors obsolete only the Goodwary Arduptor le

cassette be cloinged when the adaptor is in the
CONCERT 70 fnnn'dge ployer! The " 00 temoviny :
fhps the rosseste over or 1o play or
3 e o ,, fw.
HOME STEREQ RADIO SYSTEM er e prees tadny w

Goodway monufactures this high quahty home stereo radio system
with the consumer in mind Its walnut veneer ond chrome finsh odd
a sleek note to foday s fashionable home interiors Concert 70 lets
the consumer choose from monoural AM. FM ond Stereo-FM radio

programming with easy fo operate controls Its matching deluxe
speokers are equipped with 8-fool extension cords 1o give true wrap
around sterea and high fidelity sound reproduction

TRAVELER-8
STEREQ-FM RADIO TAPE CARTRIDGE PLAYER

Now made for Goodway by one of Jopan s leoding

monufocturers. Goodway s Troveler-8 s a stereo FM
radio ond portable 8:11ock tope cartrdge ployer o
sohd state stereo machine with optiona! AM FM Stereo
Rodio Traveler 8 s the unit for pecple on the go who
toke ther music along. it operates on D cell botteries
household current or through s |2 voit cigarette hghter
jack The Traveler B bas high quolity breakawoy speakers
for true stereo reproduction With oll s big feotures
Troveler 8 weighs yust sis pounds This 15 the Moveling
mazhine far the moving generations of this oction age

- GOODUJA

kersti kaar

GOODWAY, INC. e 11401 ROOSEVELT BOULEVARD, PHILADELPHIA, PA. 19154 ¢ 215/ O0OR 7-6200
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Player Quality & Design Draw
Serious Tones From Record Cos.

e Continued from page 12

said Ted Feigin of White Whale
Records. Feigin is concerned
about the quality of reproduc-
tion, not the number of systems
being developed.

Mike Maitland, the president
of Warner Bros.-Seven Arts Rec-
ords, shows a management
concern over the record feature
on the cassette and now 8-
track machines.

Duplicating a performance
off someone’s tape or album as
a convenience and without pay-

ing the copyrights is a serious
matter, the executive said.
How does W-7 look at the
influx of all the new cartridge
players? “If they function ef-
fectively and play within good
standards of sound, we're great-
ly in favor of them,” is Mait-
land’s retort.
Hardware Avalanche
Maitland sees this avalanche
of hardware in similar terms
to the state of phonograph de-
velopment 20 years ago. “There
will be models which gain the
public’s favor and there will be

models which fall away. Some
people will buy quality and some
will_ buy price.

“We want to make the very
best tape. If it's played on an
inferior machine, we'll be as
unhappy as the public. The pub-
lic in the end will dictate the
decision as to whether there
are too many players on the
market.”

There will be new companies
among those bringing out ma-
chines, Maitland continues, and
a number will fail. But there
will also emerge several design

features from other new com-
panies which will prove bene-
ficial.

At Paramount/Dot Records,
president Arnold Burk feels “the
more machines the more the
market will grow.”

“We are concerned that the
equipment gives the listener the
most quality. If the public hears
quality, it will buy quality.”

Burk does not feel that the
recording capabilities on the
players is of a high quality.
“Just like people made clear
their preference for stereo, so
too will they make clear their
preference for top quality ma-
chines.”

Will Paramount do anything
to help any player manufac-
turers? Like all the other record
companies without interests in

S811R

is not just

another
8 track

play thing

-the R

stands for

RECORDER

DISTRIBUTED BY:
DALIS MARKETING

A DIVISION OF H. L. DALIS, INC.

35-35 24th STREET
LIC, N.Y. 11106

22

(212) 361-1100

s

J & J CORPORATION
333 CLINTON PLACE

THE TELEX 811R RECORDER/PLAYER revolu-
tionizes the 8 track stereo tape cartridge market.

STUDIO-QUALITY engineered for professional
recording of classical and contemporary music.

FOUR LOGIC CIRCUITS—two in the record mode
allow choice of auto-stop at end of any single
program or at end of fourth program. Two addi-
tional logic circuits in the play mode for choice
of auto-stop at end of fourth program or continu-

ous play.

RECORD/PLAY FEATURES include record gain
controls for left and right channels, VU meter,
meter switch for left and right channels, logic
selector switch, record interlock, record indica-
tor, manual track selector with numerical pro-
gram reference and on-off pilot light.

PROFITS from TELEX are easy. Five models to
sell—all manufactured by America’s oldestname

in the cartridge industry.

PRODUCTS OF SOUND RESEARCH

TELEX.

NEWARK, N.J. 07112

(201) 926-3700

COMMUNICATIDNS, DIVISION
Contact: Russ Molloy

9600 Aldrich Avenue South
Minneapolis, Minnesota 55420

the hardware field, Paramount
will not. It will typically offer
its repertoire in as many con-
figurations as are selling.

Larry Welk, the general man-
ager of Ranwood Records,
offers a typical music company
thought on the hardware scene:

“It doesn't matter how many
machines are introduced in the
U. S. We're more concerned
about the retail price of the
tapes.” Welk feels the market
for machines with a record fea-
ture will reflect a small per-
centage of total players sold.
“There will be a small percent-
age who will take the music
off the air, but that won't cut
into our business,” Welk be-
lieves.

“We're more concerned about
having our music available.”

Companies like RCA, CBS
and Capitol, which sell their
own tapes, are also in the hard-
ware field. At these companies
the concerns are twofold:

o Getting their music to all re-
tail outlets,

e Keeping their player designs
as new as the competition.

This summer and fall the
shelves of electronic equipment
departments will be packed sol-
idly with new cartridge machines
with exotic and romantic no-
menclatures.

The Sony, RCA and Auto-
matic Radio dealers will all be
happily stocked with product.
Off on the side smiling con-
fidently will be the music sup-
plier. He has his Beatles, Elvis
Presley; Blood, Sweat and Tears;
Lalo Schifrin, Ray Stevens, Su-
premes, Canned Heat. Why
worry about anything else?

Fast Rundown on
Show’s Tape World

e Continued from page 18

manual track changers, cartridge
dust door and illuminated pro-
gram indicators.

Automatic Radio: Two port-
able cassette player/recorders
and a compact 8-track stereo
tape player (model SED-9060).
The 8-track unit also plays 4-
track cartridges with the com-
pany’s Gidget attachment.

Craig: A line of cassette and
cartridge tape recorders and
players covering the portable
and home spectrum. New units
in the portable cassette line in-
clude: A pocket-size cassette re-
corder (model 2605) at $109.95;
a AM radio-recorder (model
2607) at $69.95; portable push-
button stereo cassette recorder
(model 2608) at $129.95; port-
able cassette recorder (model
2610) at $47.95 and a push-
button cassette recorder (model
2611) at $94.95.

Seminer Series
For CES Show

e Continued from page 14

Equipment.” The format of the
conference will feature four
panels, composed of leading
manufacturers,  merchandisers
and retailers. Panel moderators
include: Jack Trux, Bell & How-
ell Co., “The Cassette” panel;
Oscar Kusisto, Motorola, Inc.,
“The Cartridge” panel; David
Monoson, Marketing World,
Inc., “The Open Reel” panel,
and Donald Hall, Ampex Corp.,
“The Tape and Tape Acces-
sories” panel.

.
)
Thg SIGN of greal Feading
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After 5 vears,

orelco continues to sell
more cassette machines

Carry-Corder®

than anybody.

Carry-Player™
2200

Norelco
2401

-

150

et

Here’s how we can help you sell more,
too.

A Complete Cassette Line. Ever since
we invented the tape cassette and the first
cassette machine—the Carry-Corder®—
we’ve kept inventing and improving. So,
Norelco today knows more about cassette
than anybody. That’s one reason we sell
more than anybody.

Another reason is our complete line.
Take a look. We have more variety within
our line than anyone else. Everything
your customer could possibly ask for.
And they do ask for Norelco.

) Norélco
2500

A Complete Advertising Program. To
bring people into your store to see our
complete line, we've planned the largest
print campaign in our history. We've com-
bined a blanket national campaign with
direct local campaigns. Including co-op
advertising for you. You’ll see our adver-
tising in Life, Esquire, Reader’s Digest,
Sports Illustrated and hundreds of news-
papers.

A Complete Merchandising and Dis-
play Program. We've also developed a
merchandising and display program to
help vou sell Norelco on the spot once we

Norelco
450A

Norelco

Norelco
2602

get people into your store. Each display
holds machines that work right from it.
So, people can compare models and listen
to the Norelcosound before they buy. And
once they listen, there’s no problem sell-
ing to them.

We want to stay num-
ber one in our field. And
we want to help you stay /V / 4
on top in yours. If you're orelco
interested in more in- S
formation, call your
Norelco distributor.

The Re-inventor of Tape Recording.

A share-the-cost co-op advertising program is available to all retailers. Contact your distributor.

North American Philips Corporation, High Fidelity Products Department, 100 East 42nd Street, New York, N.Y. 10017. Other
Recorders, Dictating Machines, Electronic Educational Kits, Training & Educational Products, Medical-Dental X-Ray,

Products: Electric Shavers, Rembrandt Square Lotions, Instant-Hairsetters, Mini-Saunas, Hearing Aids,

Electronic Tubes, Commercial Sound, Closed Circuit TV, TV Studio, Motion Picture, Cryagenic and Telephone Equipment.

Radios, Audio-Video Tape
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The 8-Track Tape Cartridge System is celebrating
its FIFTH Anniversary . . . Five years of dominating
the American Tape market to become the most
popular of all tape configurations in the U. S.

Now, another major step . . . the launching of an
8-track merchandising thrust internationally.

As the 8-track system enters an even more exciting
phase, Billboard will mark the occasion with a
special section that will document the configuration’s
remarkable growth and speculate on its future.

If your company has a stake in the 8-track
industry, this is a golden opportunity to shout

the success of YOUR 8-track story to the worldwide
readership of Billboard.

(oming July 19 Issue
Adverfising Deadline: July 3

Contact your nearest
Billboard representative today!



v GHANNEL MARKETING

GHANNEL PRESENTS ...

[E[Q%/l

B Never before . . . Cassette music from a cartridge player.

P2l il

e (YIGYIANNH]

® Converts tape cartridge unit to play pre-recorded Cassettes. Just pop
cassette in Cass/8 and insert in tape player the same as you would
a regular recorded cartridge.

See Us at Booth A-332

GHANNEL

THE INDUSTRY'S FOREMOST
GREATOR OF GARTRIDGE

AND GASSETTE ACGESSORIES

CARTRIDGE TUNERS—AM - FM - AM-FM - FM MULTIPLEX STEREO

- CASSETTE TUNERS—AM - FM

ﬁ
AGGESSORIES

@= conour

Chan el Brite Test Cartridges Cartridge pe Player Cartridges Dust Covers Cassettes
Cartridge Cleaner Head Cleaners Maintenance Kit All Lengths All Lengths

Mailers—10 Cassette Cartridge Caddy— 6 Cassette Album Cassettes Cassette “Carry 20" Carrier Squealer
Head Cleamer also'in Cassettes Speed Erase Re-Mailing Labels Burglar Alarm

“ GHANNEL MARKETING, INC.




NEW PRODUCT AT
CONSUMER ELECTRONIC SHOW

P
1

w B ¥ W M) WM W
"3 3

a2 ATIC RADIC

A TAPE recorder that looks and handles like a portable
radio is Hitachi’'s monaural cassette tape recorder (Model
TRQ-250).

AUTOMATIC RADIO is introducing a portable cassette
recorder/player (Model CAF-9832) with AM/FM radio at
the Consumer Electronics Show.

YOt UtE BANCE SELECTOol Tong j TELE IS offering an 8-track cartridge recorder/player unit
— i BT b for use with external music system. The Viking (811-R)
turns on automatically when a cartridge is inserted.

THE NEW 8-track stereo tape player from Automatic Radio
plays 8-track cartridges and 4-track cartridges with a
Gidget attachment.

T

PANASONIC’S WESTWOOD is a new AC or battery-operated
cassette recorder with an FM/AM radio. A pop-up feature
provides easy cassette changing. It retails at $99.95.

-

CASSETTE TAPE DECK from Panasonic features a full
complement of push-button controis, an end of tape signal

IN SPITE of its compact size, the new Hitachi portable
lamp and a digital tape counter. It retails at $109.95.

2-track cassette tape recorder has many advanced features.

28

LEAR JET'S new 8-track auto stereo tape player {Model
A-50) lists at $59.95.

HIGH-END UNIT from Scott is the Casseiver (Model 3610),
an AM/FM stereo receiver cassette recorder combination
unit at $399.95.

Wollensak 3m

e 3 -

WOLLENSAK cassette recorder features built-in AM/FM
radio and switchable automatic record level control.

COMBINATION AC cassette recorder and AM/FM radio
receiver is being introduced by Woliensak at the Consumer
Electronics Show. The unit pilays back both moraural
and stereo cassettes.

JUNE 21, 1969, BILLBOARD



. CONCERTONE
presents {STARLINE

Complete 8-Track compact
Recording System!

Records, plays. Record from
records, tape or tuner!

MODEL SAT-1010X AM-FM
MULTIPLEX STEREO RECEIVER

it's new! Compact! Powerful! Eq...
ped with the DUAL Record Changer.
MODEL CC-8-R 8-TRACK CARTRIDGE
RECORD AND PLAYBACK UNIT

The first fully automatic 8-track tape
cartridge recorder built to profession-
al standards! See and hear it at the
CE Show.

W[ )] CONCERTONE

A division or Monarch Electronics International, Inc.
7035 Laurel Canyon Bivd. < North Hollywood, Calif. 91605
Phone: (213) 877-0406 < Cable: Monacor

JUNE 21, 1969, BILLBOARD

For Reliability, Experience and Leadership . . .

TAPE GARTRIDGE PRODUGTS

FROM ﬁLEPRO

GUIDE RING

Allows for smoother tape exit, separates
tape mass from reserve storage area and
allows smooth operation for any
length, short or Jong.

DYNAMIGC
OPERATION

Tape path and moving parts design offer
dependable performance under severe
wvibration, twisting, tilting, or shaking.

Tape spewing and throwing are
virtually eliminated.

DIRECTING PIN

Encz§eo in teflon, avoids friction, significantly
lubricates the tape, adding iife to tape player
head, “esulting in greater fidelity for
the life of cartridge and
player units.

CLOSURE

A new concept in design—Three grip socke
and friction pins located in the front and on
each side assure perfect alignment when
cariridge is pressed firmly together.

Cen be opened without expensive
Jigs or drilling machines.

CORNER POST

Designed to guide tape at proper level
within exacting tolerances
required by E.LA

PRESSURE PADS

New wider longer teflon faced foam pads assure
full width head contact. Affxed in permanent
position, they assure proper alignment
with low friction and excellent

Optimum width provides excellent coupling

PI"GH RollER \ head wrap for high fidelity.

NE“ Y : < 1o the capstan, withstands temperature

variations, physical abuse and tolerates

GORE DESIGN | A i by B

Maintains smooth permanent lock to
tire, reducing wow and flutter,
extending tape life.

Fidelipac® 880 “Fool-Proof” 8 Track Cartridge

Tele-Pro designed the 880 for the Profes-
sional duplicator. Perfectly aligned closure
opens and closes without expensive jigs or
machines. Pinch roller and pressure pads
provide proper alignment which withstands
temperature variation, physical abuse, and

e

tolerates differing capstan force in play-
back machines. The tape-path and moving
parts design offer dependable performance
under severe conditions. For price, depend-
ability, and consumer satisfaction, you can't
beat the Fidelipac® 880.

TeLEPRO

JET CARTRIDGE
Breaks Cassette Price Barrier!

Each Tele-Pro cassette bears a written per-
formance guaramntee of reliability, and repro-
duction fidelity is built in before it leaves
the factory. ¢ Fool-proof posts and a fail-
safe hub, as well as a plastic retainer to
give positive hold to leader, make sure that
performance is exact.

e All standard lengths e Private labeling * Display counter packed
¢ Loaded with our own ® Head cleaners, too ® Immediate delivery
Fidelitape® ® Smoke-tinted styrene e Pre-leadered for duplication

TelePac COMPACT CASSETTES ' az=1<X3

Made in U.S.A. — licensed by NAP — pre-loaded
with Fidelitape® — pre-leadered or unassembled
— private labeling. All lengths — plastic mailer

boxes — display packaging.

4 and 8 track empty and loaded cartridges.

Head cleaners, too.

Write or call TelePro for speedy information on your tape cartridge requirements.

TELEPR

Fidelipac Division
o Cherry Hill Industrial Center

Cherry Hill, N. J. 08034

INDUSTRIES INCORPORATED 609-424-1234

Maker of Fidelipac®

World’s Oldest & Largest Manutfacturer of Tape Cartridges & Cassettes

29
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New Tape CARtridge Releases

FIESTA-GRECOPHON

Fiesta-Grecophon

More Sing & Dance With THE TRIO BEL
CANTO; (8) 8FSC 322

PANOS GAVALAS—From Greece; (8) 8FSC 323

RITA KOURTI—Panos Gavalas Sings; (8)
8FSC 324

LUCIANO VIRGILI Sings From Italy; (8)
8FSC 1552

GRT

Bell
Legend; (8) 813 6026M

Blue Thumb

AYNSLEY DUNBAR RETALIATION—Dr. Dun-
bar’s Prescription; (8) 875 &M

Cadet

THE DELLS Greatest Hits; (8) B35 8824M,
(4) 435 4824X, (C) 535 824X

Command

DICK HYMAN—The Electric Eclectic of Moog;
(8) 803 938M, (C) 503 938X

Hickory

DONOVAN—Like It Is; (C) 549 143X
Best of ERNIE ASHWORTH; (C) 549 146X

Kapp

JACK JONES iIn Hollywood; (8) 860 3590M

ROGER WILLIAMS—Happy Heart; (8) 860
3595

THEE PROPHETS—Playgirl; (8) 860 3596M

SOUNDTRACK—Can Heironymous Merkin; (8)
860 5509M

King
MR. JAMES BROWN—Gettin’ Down to It; (8)
832 1051M, (C) 532 1051X

Musicor

GENE PITNEY—Big Sixteen Vol. 2; (C) 563
3043X

GEORGE JONES—Love Bug; (C) 563 3088X

The Country Side of GENE PITNEY; (C) 563

3104X
GEORGE JONES—Hits By George; (C) 563

3128X

VARIOUS ARTISTS—A Quartet of Soul; (C)
563 3131X

TITO RODRIGUEZ En Puerto Rico: Isle De
Amor; (C) 563 3143X

VARIOUS ARTISTS—Quartet of Soul Vol. 3;
(C) 563 3152X

Nashboro
THE CONSOLERS—Mighty Good Singing; (8)

864 7060M
ANGELIC GOSPEL SINGERS—Jesus Paid it
All; (8) 864 7061M

Oracle

JAIMIE BROCKETT—Remember the Wind and
the Rain; (8) 818 701M

Sound Stage 7

JOE SIMON—The Chokin' Kind; (8) 848
15006M, (C) 548 15006

Tetragrammaton

ELYSE WEINBERG—Elyse; (8) 873 117M
QUATRAIN; (8) 873 5002M

MARK SLADE’S New Hat; (8) 873 5003M

ITCC

Alegre
CELI0O GONZALEZ—Neuva Vida (New Life);
(8) L 99-8740, (4) F 99-8740

Bell

THE LEGEND; (8) L 78-6027, (4) F 78-6027

CHAD MITCHELL_Chad; (8) L 78-6028, (4)
F 78-6028

BOXTOPS, DELFONICS & OTHERS—Dial-A-Hit;
(8) L 78-6030, (4) F 78-6030

Buddah

THE OHWIO EXPRESS—Mercy; (8) L 1-5037,
(4) F 1.5037

THE EDWIN HAWKINS SINGERS—Let Us Go
into the House of the Lord (Oh Happy
Day); (8) L 1-10001, (4) F 1-10001

Carib

THE BIG BAMBOO ORCHESTRA—The Big Bam-
boo; (8) L 70-2015

RICHIE DELAMORE—Delamore Sings a Night
in the Caribbean; (8) L 70-2018

LITTLE SPARROW—Little Sparrow & His Sing-
ing Steel Pan; (8) L 70-2027

ELOISE TRIO—The New and Exciting Eloise
Trio; (8) L 70-2029

COUNT BERNADINO—Calypso Capers; (8) L
70-2030

RICHIE DELAMORE—Free Again; (8) L 70-

Douglas

LUTHER JOHNSON WITH MUDDY WATERS
BLUES BAND—Come On Home; (8) L 9-789,
(4) F 9-789

DAVE BURRELL—High; (8) L 9-798, (4) F
9-798

International Artist
BUBBLE PUPPY—A Gathering of Promises;
(8) L 62-10, (4) F 62-10

Kapp
ROGER WILLIAMS—Happy Heart; (8) L 52-
3595, (4) F 52-3595

Laurie
THE EQUALS—Equals Supreme; (8) L 36-
1025 (4) F 36-1025

Little Darlin’
THE ORIOLES—Greatest All Time Hits; (8)
L 742001, (4) F 74-2001

Mace

THE MIGHTY SPARROW—Mighty Sparrow
Sings True Life Stories of Passion, People,
Politics; (8) L 94-10002EC

MGM

HANK WILLIAMS—Spirit of Hank Williams;
(4) F 13-3955

SAM THE SHAM & THE PHARAOHS—Li‘l Red
Riding Hood; (4) F13-4407

THE ANIMALS—Animalism; (4) F13-4414

HANK WILLIAMS JR.—A Time to Sing; (4)
F13-4540

POP STONEMAN—Pop Stoneman Memorial
Album; (4) F13-4588

THE TROUT; (4) F13-4592

ORPHEUS—joyful Orpheus; (4) F13-4599

THE COWSILLS—Live in Concert; (4) F13-

4619
THE DUPREES—Total Recall; (4) F13-35002

Speed

OLIVIERI ORCHESTRA—A Swingin’ Combina-
tion; (8) L 65-104, (4) F 65-104

CHUITO & THE LATIN UNIQUES—From the
Street; (8) L 65-106, (4) F 65-106

ZAPATA—Viva Zapata; (8) L 65-107, (4) F 65-
107

Starday

GLEN CAMPBELL, JOHNNY CASH, FLATT &
SCRUGGS & OTHERS—Country Music Hall
of Fame, Vol. 8; (8) L 55-430

Tetra
ELYSE WEINBERG—Elyse; (8) L 5117, (4)
F 5117

5-11
THE KINGSTON TRI0—Once Upon a Time; (8)
L 5-5101DS

Vee Jay

SIMMY REED—Best of Jimmy Reed; (8) L 20-
1039, (4) F 20-1039

JIMMY REED-Jimmy Reed at Carnegie Hall;
(8) L 20-1035, (4) F 20-1035

ORIGINAL CAST OF GOSPEL ON BROADWAY
—Black Nativity; (8) L 20-5022, (4) F 20-
5022

INSIDE

BILLBOARD

JUNE 28

At West Hall Booth
No. 10,
Conrad Hilton Hotel,
Chicago June 22-26

Verve

ARTHUR PRYSOCK—I| Must Be Doing Some-
thing Right; (4) F14-5059

MORGANA KING—| Know How It Feels to Be
Lonely; (4) F14-5061

JOHNNY SMITH—Phase |l; (4) F14-8767

CAL TIADER—The Prophet; (4) F14-8769

Verve Forecast

JAMES COTTON BLUES BAND—Cotton in Your
Ears; (4) F75-3060

TIM HARDIN—Live in Concert #4; (4) F75-
3064

LIBERTY

Liberty

VARIOUS ARTISTS—Voice on the Move; (8)
LTR 8938, (4) LTR 4938, (C) C 0938

VARIOUS ARTISTS—Comedy on the Move; (8)
LTR 8941, (4) LTR 4941, (C) C 0941

VARIOUS ARTISTS—Jazz on the Move; (8)
LTR 8942, (4) LTR 4942, (C) C 0942

VARIOUS ARTISTS—Rock on the Move; (8)
LTR 8943, (4) LTR 4943, (C) C 0943

PETER SARSTEST—Where Do You Go to My
Lovely; (8) LTR 8950, (4) LTR 4950, (C)
0950

THE 5TH DIMENSION—The Age of Aquarius;
(8) LTR 8951, (4) LTR 4951, (C) C 0951

JOHUNNY RIVERS—A Touch of Gold; (8) LTR
8960, (4) LTR 4960, (C) C 0960

CLASSICS IV—Traces; (8) LTR 8947, (4) LTR
4947, (C) C 0947

THE VENTURES—Hawaii Five-0; (8) LTR 8948,
{4) LTR 4948, (C) C 0948

JOHNNY WINTER—The Progressive Blues Ex-
periment; (8) LTR 8949, (4) LTR 4949,
(C) C 0949

VARIOUS ARTISTS—Solid Gold Hits, Vol. 5;
(8) LTR 8944, (4) LTR 4944, (C) C 0944

The Best of BOB WILLS AND TOMMY DUN-
CAN; (8) LTR 8945, (4) LTR 8485, (C) C
0945

LEE MORGAN—Caramba; (8) LTR 8944, (4)
LTR 4946, (C) C 0946

MUNTZ

Capitol
TARTAGLIAN THEOREM—Instrumental The-
?ries of John Andrews Tartaglia; (2) 4CL

66

GEORGE SHEARING—The Fool on the Hill;
(2) 4CL 181

AL DE LORY—The Glen Campbell Song Book;
(2) 4CL 226 o

VINCE MARTIN—If the Jasmine Don’t Get
You ., . The Bay Breeze Will; (2) 4CL 231

NANCY WILSON—Son of a Preacher Man;
(2) 4CL 234

SANDLER & YOUNG—Pretty Things Come in
Twos; (2) 4CL 241

ELI RADISH—i Didn’t Raise My Boy to Be a
Soldier; (2) 4CL 244

BUCK OWENS in London; (2) 4CL 232

WANDA  JACKSON—The Happy Side of
Wanda; (2) 4CL 238

FERLIN HUSKY—That’s Why | Love You So
Much; (2) 4CL 239

VlgGll;? FOX—The Virtuoso Organ; (2) 4CL

4
BEETHOVEN / WIENIAWSKI / BERLIOZ /
CHAUSSON: ROMANCES FOR VIOLIN &
ORCH.—Yehudi Menuhin; (2) 4CL 8667
JEAN SIBELIUS: FINLANDIA & OTHER FA-
. VORITE MUSIC—The Halle Orch, (Barbi-
rolli); (2) 4CL 8469

Dot
ATMOSPHERE/COLOURS; (2) Dot Y 25935

Mercury
HORST JANKOWSKI—Jankowski Plays Jan-
kowski; (2) MC4 61219

Peacock

REV. CLEOPHUS ROBINSON—The Rose of
Sharon; {2) PEA A 157

MIGHTY CLOUDS OF JOY-—Presenting; The
Untouchables; (2) PWA A 151

DIXIE HUMMINGBIRDS—The Gentlemen of
Song; (2) PEA A 153

SENSATIONAL NIGHTINGALES—Heart & Soul;
(2) PEA A 154

HI-WAY QUE C’'s—God's Love; (2) PEA A 155

REV. CLEOPHUS—He Did It All; (2) PEA A

159
JACKSON SOUTHERNAIRS—Too Llate; (2) PEA
A 212

Reprise
JOHN RENBOURN—Sir Jon Alot of Merrie

Englandes Musyk Thyng & Ye Grene
Knyghte; (2) 4RA 6344

Smash

NORRO WILSON—Dedicated to: Only You;

(2) SC4 67116

Tetragrammaton

TOM GHENT: (2) TET A 113

ELYSE WEINBERG—Elyse; (2) TET A 117
SUMMERHILL; (2) TET A 114
QUATRAIN; (2) TET A 5002

Vanguard
MAHLER: SYMPHONY NO. 4 IN G—Utah Sym-
phony Orch.; (2) VAN A 10042

N.A.L

Bell

THE LEGEND; (8) 86027, (C) 66027

CHAD MTCHELL_Chad; (8) 86028, (C) 66028

VARIOUS ARTISTS-Dial a Hit; (8) 86030,
(©) 66030

THE BOX TOPS--Dimensions; (8) 86032, (C)

66032

SOLOMON BURKE—Proud Mary; (8) 86033,
(C) 66033

THE CRAZY ELEPHANT; (8) 86034, (C) 66034

Direction
BOB DARIN—Commitment; (8) 81937, (C)
61937

Four Corners
CONSTANTINE CALLINICOS—Beloved Melodies
of Greece; (8) 84260

Kapp

ROD McKUEN—In a Lonely Place; (8) 83538

MEL TILLIS—Who's Julie; (8) 83594

ROGER WILLIAMS—Happy Heart; (8) 83595

THEE PROPHETS—Playgirl; (8) 83596

FRANCIS LAI—A Man and a Woman; (8) 83598

THE MOON MULLICAN SHOWCASE; (8) 83600

BOB WILLS Plays the Greatest String Band
Hits; (8) 83601

JACK JONES’ Greatest Hits, Vol. 2; (8) 83602

SHANI WALLIS—The Girl From ’'‘Oliver!’’;
(8) 83606

Plantation

JEANNIE C. RILEY—Things Go Better With
Love; (8) 80003, (C) 60003

DEE MULLINS—The Continuing Story; (8)
80004, (C) 60004

VARIOUS ARTISTS—Country Gold, Vol. 1;
(8) 80005, (C) 40005

Project 3
ENOCH LIGHT & THE BRASS MENAGERIE;

(C) 65036
ENOCH LIGHT & THE GLITTERING GUITARS;
(C) 65038

Shelby Singleton

PEGGY SCOTT & JOJO BENSON—Lovers’
Heaven; (8) 80002, (C) 60002

VARIOUS ARTISTS—Solid Gold, Vol. 1; (8)
80003, (C) 80003

SIL_ AUSTIN—Honey Sax; (8) 80004, (C)
60004

Skye

WENDY & BONNIE—Genesis; (8) 81006, (C)
61006

GRADY TATE—Feeling Life; (8) 81007, (C)
61007

Stereo Dimension

GREAT MOMENTS IN RADIO, Narrated by
Jack Benny; (8) 82001

LARRY SANTOS—Just a Man; (8) 82002, (C)
62002

Tetragrammaton
BILL COSBY—12:15; (8) 81215, (C) 61215
BILL COSBY-8:15-12:15; (8) 85100 (Q)

65100

KINGSTON TRIO—Once Upon a Time; (8)
85101, (C) 65101

QUATRAIN; (B) 85002, (C) 65002

MARK SLADE—Mark Slade’s New Hat; (8)
85003, (C) 65003

SOUNDTRACK—Che!; (8) 85006, (C) 65006

CAROL BURNETT & MARTHA RAYE—Together
Again for the First Time!; (8) 80106, {C)

06

TOM GHENT; (8) 80113, (C) 60113

SUMMERHILL: (8) 80114, (C) 60114

BIFF ROSE—Children of Light; (8) 80116,
(C) 60116

ELYSE WEINBERG—Elyse; (8) 80117, (CQ)
60117

PAT BOONE—Departure; (8) 80118, (C) 60118

DEEP PURPLE: (8) 80119, (C) 60119

MURRAY ROMAN—A Blind Man’s Movie; (8)
80120, (C) 60120

Viva
THEMES LIKE OLD TIMES, Vol. 2; (8) 86020

Country Sound

JOHNNY CASH MEETS JOHNNY BOND, WITH
JUSTIN TUBB—Folsom Prison Blues; (8)
81001, {C) 61001

GLEN CAMPBELL MEETS T. TEXAS TYLER,
WITH GUY MITCHELL—Groovin® Country;
(8) 81002, (C) 61002

BOOTS RANDOLPH & JIMMY RICHARDSON
MEET GEORGE JONES, WITH ''THUMBS''
CARLISLE: (8) 81003, (C) 61003

FLATT & SCRUGGS MEET ARTHUR SMITH,
WITH JOHNNY BOND—Foggy Mountain
Breakdown; (8) 81004, (C) 61004

JUSTIN TUBB MEETS SNOOKY LANSON, WITH
FARON YOUNG; (8) 81005, (C) 61005

ARTHUR SMITH MEETS PETE DRAKE, WITH
LITTLE ROY WIGGINS—Guitar Boogie; (8)
81006, (C) 61006

COWBOY COPAS MEETS JOHNNY BOND, WITH
GEORGE JONES: (8) 81007, (C) 61007

SIMMY DEAN MEETS GUY MITCHELL, WITH
DOLLY PARTON; (8) 81008, (C) 61008

ROGER MILLER MEETS GLEN CAMPBELL,
WITH MELBA MONTGOMERY; (8) 81009,
(C) 61009

MINNIE PEARL MEETS RED SOVINE, WITH
ROGER MILLER—Giddyup Go; (8) 81010,
(C) 61010

ROY DRUSKY MEETS GEORGE JONES, WITH
COWBOY COPAS; (8) 81011, (C) 61011

THE STONEMANS MEET THE WILLIS BROTH.
ERS, WITH MINNIE PEARL; (8) 81012,
(C) 61012

GEORGE JONES MEETS FRANKIE MILLER,
WITH DOTTIE WEST; (8) 81013, (C) 61013

DAVE DUDLEY MEETS RED SOVINE, WITH
WEBB PIERCE; (8) 81014, (C) 61014

JOHNNY BOND MEETS MOON MULLICAN,
WITH MINNIE PEARL: (8) 81015, (C) 61015

BUCK OWENS MEETS THE WILLIS BROTHERS,
WITH GLEN CAMPBELL; (8) 81016, (Q)
61016

Double-8 Jazz Twinpaks

AL HIRT, DUKES OF DIXIELAND, LOUIS ARM-
STRONG, LIONEL HAMPTON—The Saints
and All That Jazz; (8) 2-81601

LOUIS ARMSTRONG, DUKES OF DIXIELAND,
AL HIRT, LIONEL HAMPTON—Dixie and All
That Jazz; (8) 2-81602

AL HIRT, LOUIS ARMSTRONG, LIGNEL HAMP-
TON, DUKES OF DIXIELAND—Tiger Rag and
All That Jazz; (8) 2-81603

THE DUKES OF DIXIELAND, AL HIRT, LOUIS
ARMSTRONG, LIONEL HAMPTON—The Eyes
of Texas and All That Jazz; (8) 2-81604

“8 On 8" Variety Twinpaks

MARTY PAICH, ETHEL MERMAN, SIX OTHERS
—The Broadway Bit; (8) 2-81605

COUNT BASIE, SHORTY ROGERS, SIX MORE
For Big Band Buffs; (8) 81606

JOANNIE SOMMERS, TAB HUNTER, SIX OTH-
ERS—Let’s Talk About Love; (8) 2-81607

BARBARA McNAIR, MAVIS RIVERS, SIX
MORE—| Enjoy Being a Girl; (8) 2-81608

NELSON RIDDLE, WERNER MUELLER, SIX
OTHERS—Music for Those Who Go Steady;
(8) 2-81609

GEORGE GREELEY, NELSON RIDDLE, SIX
MORE—Film Festival; (8) 2-81610

PETE RUGOLO, THE PIED PIPERS, SIX OTH-
ERS—Groovy Movie Music; (8) 2-81611

PETE & CONTE CONDOLI, CHICO HAMILTON,
SIX MORE—Artistry in Jazz; (8) 2-81612

RAY HEINDORF, LES BAXTER, SIX OTHERS--
Spellbound; (8) 2-81613

JOE (FINGERS) CARR, DOROTHY PROVINE,
SIX MORE—Flappers, Speakeasies and Bath-
tub Gin; (8) 2-81614

THE KING FAMILY, GORDON JENKINS, SIX
OTHERS—Soft and Subtle; (8) 2-81615

KIRBY STONE FOUR, MARY KAYE TRIO, SIX
MORE—Group Swinging; (8) 2-81616

THE SMART SET, NEAL HEFTI, SIX OTHERS
—The Cool Scene; (B) 2-81617

JO STAFFORD, THE. EVERLY BROTHERS, THE
GUITARS INC., FIVE OTHERS—Gals, Guys
and Guitars; (8) 2-81618

JIMMY WITHERSPOON, RICHARD™ (GROOVE)
HOLMES, SIX MORE—Blues Bag; (8)
2-81619

AL HIBBLER, COUNT BASIE, SIX OTHERS--
Swingin’ and Singin’; (8) 2-81620

Double Super Stereo 8
Twinpaks

NELSON RIDDLE, ROSEMARY CLOONEY—
Rosey ‘n’ Riddle; (8) 2-81621

MAVIS ROGERS, SHORTY ROGERS—Mavis
Meets Shorty; (B) 2-81622

JOE (FINGERS) CARR, DOROTHY PROVINE—
Riotous, Raucous, Red Hot “20's; (B)
2-81623

THE HI LO0’S, BARNEY' KESSEL—It Happens
to Be Latin; (8) 2-81624

COUNT BASIE, NEAL HEFTI-Basie and Hefti
Pop Off; (B) 2-81625

THE LONDONDERRY STRINGS, JACK NITZ-
SCHE—Liverpool Revisited; (8) 2-81626

LES BAXTER, ESQUIVEL—Other World, Other
Sounds; (8) 2-81627

DON RANDI TRIO, MARY KAYE TRIO—'"Live”
On the Sunset Strip; (8) 2-81628

GEORGE GREELEY—Love Themes; (8) 2-81629

MORGANA KING—The Queen; (8) 2-81630

ANITA KERR ORCHESTRA & SINGERS—Be
Kerr-full!; (8) 2-81631

DUKE ELLINGTON—Pics and Pops; (8) 2-81632

MATTY MATLOCK—And They Call It Dixie-
land; (8) 81633

VIC DAMONE; (8) 2-81634

GEORGE GREELEY—Famous Film Themes; (8)
2-81635

KEELY SMITH—Somebody Loves Me; (8)
2-81636

UNITED ARTISTS

United Artists

TRAFFIC—Last Exit; (8) U 8154, (4) U 4154,
(C) K 0154

BOBBY GOLDSBORO Today; (8) U 8151, (4)
U 4151, (C) K 0151

IKE AND TINA TURNER’S Greatest Hits; (8)
U 8152, (4) U 4152, (C) K 0152

Listen to the Movies With FERRANTE AND
TEICHER; (8) U 8153, (4) U 4153, (C) K
0153

Substitution Gap
Is Spanned by
Brooklyn Bridge

NEW YORK—In a flurry of
substitutions, the Brooklyn
Bridge, Buddah pop band, sur-
vived the confusion to win the
stage at the Americana Hotel’s
Royal Box, Saturday (31), re-
placing the Impressions, who
were replacing the Fifth Dimen-
sion, the original singing tenants
of the dinner club.

An all-out, self-contained pop
unit, the Brookiyn Bridge is
spoken for musically by a ver-
satile vocal quartet in the front
of the pack, led by rock ’n’
roll refugee Johnny Maestro.
The young group, lacking the
sophistication and musical ma-
turity usual to the posh night
spot, blasted and roared through
an uneven choice of pop mate-
rial, collecting themselves skill-
fully for their “Worst That
Could Happen” million seller,
“Blessed Is the Rain” and “Wel-
come Me Love.” Jim Webb’s
“Requiem” was also outstand-
ing. But the group’s contem-
porary, middie-of-the-road rock
sound deserves a younger set-
ting, which is a nice way of tell-
ing the Royal Box to leave sub-
stitutions to the menu.
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The MM-1000 master recorder from Ampex.

Does some regional dialects too. Like Country and
Western, Dixieland and even bits of Chicago Jazz.
Depending on what you’re in to.

The only professional audio recorder with a trans-
port designed specifically to handle 2” wide tape.
The same transport that sails through rugged every-
day use on thousands of Ampex professional video
tape recorders throughout the world.

.

Buy it in 8, 16, or 24 channels. If you decide to start
with 8, you can expand later to 16 or 24. It's our
heavy. Look into it. Could be just the thing for what
you're in to.
Information from Ampex,

401 Broadway, Red-
wood City, California
94063. Or call collect
(415) 367-4400.
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?Fdl’lit-‘Tune Kookies

The new generation is EP. Restless:
Only 12 minutes instead of 120.
Threadbare: The lower half

(where you put in the tape)

is toothless for no-thread loading.

Simple: Only 5 parts,

including the two halves of the case.
Unwashed: Our precision molding

is immaculate. And our EP cassette
enjoys freedom of assembly:

Snap or weld together.

A

Data Packaging Corporation, 205 Broadway, Cambridge, Massachusetts, Tel. (617) 868-6200 TWX 710-320-0840.
Manufacturers of 4- and 8-track caritridges, standard and EP compact cassettes, and reels and cases for the

computer industry. Free EP cassette and brochure.

THE QUALITY TWINS

INSIST ON THE BEST!
FOR TAPE CARTRIDGES

#85TC »
Holds 24 Tapes
Available in 4 colors

BLACK ALLIGATOR
BROWN BLUE WHITE

FOR CASSETTES

« #86TC

Holds 30 Cassettes
Available in
BLACK and BROWN
ALLIGATOR

See us at the EIA show,
room A341, Americana.

Here are the only truly De Luxe Tape Cases built to last.
Completely covered with top grade vinyl (not a coated paper)
these cases can best withstand scratches and nicks from
constant wear. Made of solid wood construction, brass hard-
ware, the cases have red flocked interiors with individua!
compartments equipped with lock and key.

For full information on all Recoton Tape Cartridge and
Cassette Accessories write:

F rnn'un®CORPORATlON

46-23 CRANE STREET LONG ISLAND CITY, N. Y. 11101

SOUTH'S LARGEST TAPE
OME-STOP 4 AND 8 TRACK
STEREQ CARTRIDGE TAPES

One day service.
Complete inventory all lines.

Al orders shipped same day.
Write, Phone, Wire or Call Collect.

STAN'S

728 Texas, Shreveport, lLa.
(318) 422-7182

Billboard

has the..IN" Side
story

Billboard

BEST SELLING

iTape

Cartridges

8-TRACK
This  Last Weeks on
Week Week TITLE—Artist, Label Chart
1 3 BLOOD, SWEAT & TEARS .. . ... 4
Columbia
2 2 HAIR ... ... ... ... ' . ... 4
Original Cast, RCA Victor
3 1 GALVESTON . . . . . .. . e 4
Glen Campbell, Capitol
4 4 IN-A-GADDA-DA-VIDA . .. . B
Iron Butterfly, Atco
5 5 BAYOU COUNTRY .. ... .. . . .. . . &
Creedence Clearwater Revival, Fantasy
6 9 GREATEST HITS ... ... ... ... . .. . ... 4
Donovan, Epic
7 7 NASHVILLE SKYLINE .. .. h T (oY ™ I YT 3
Bob Dylan, Columbia
8 6 ASSOCIATION'S GREATEST HITS .. .. &
Warner Bros.-Seven Arts
9 11 WICHITA LINEMAN . . .. . e 4
Glen Campbell, Capitol
10 10 3 DOG NIGHT ... ... .. .. .. . S 4
Dunhill
11 12 LED ZEPPELIN . . R 4
Atlantic
12 8 CLOUD NINE . ... .. - o d - A LA ok 5 S E 4
Temptations, Gordy
13 18 JOHNNY CASH AT FOLSOM PRISON . . . . . 4
Columbia
14 13 HELP YOURSELF .. .. i, B 4
Tom Jones, Parrot
15 15 MY WAY . ... S . B 2
Frank Sinatra, Reprise
16 17 T.CB. . 4
Diana Ross & the Supremes with the Temptations, Motown
17 — TIME PEACE/GREATEST HITS 1 Y e 1
Rascals, Atlantic
18 19 FEVERZONE .. .. = .. . S0 okMoMe a e g e T £, |
Tom Jones, Parrot
19 16 BEATLES .. .. ... .. e .. 4
Apple
20 20 HAWAII FIVE-0 . . . e 2
Ventures, Liberty
CASSETTE
This  Last Weeks on
Week Week TITLE—Artist, Label Chart
1 2 GALVESTON. ... . . ... ... ... ... ... ... .. 4
Glen Campbell, Capitol
2 1 BAYOU COUNTRY .. . . R |
Creedence Clearwater Revival, Fantasy
3 5 HAWAII FIVE-0 . Sy RN E 2
Ventures, Liberty
4 6 BEATLES = ... ....... . .. .. a8 8 Ay .. 4
Apple
5 3 WICHITA LINEMAN . . . . .4
Glen Campbell, Capitol
6 4 IN-A-GADDA-DA-VIDA .. 4
Iron Butterfly, Atco
7 — TOM JONES—LIVE . .1
Tom Jones, Parrot
8 11 ASSOCIATIONS GREATEST HITS . 4
Warner Bros.-Seven Arts
9 10 TIME PEACE/GREATEST HITS -3
Rascals, Atlantic
10 7 CLOUD NINE .4
Temptations, Gordy
11 8 GENTLE ON MY MIND .. 18
Glen Campbell, Capitol
12 — GREATEST HITS 2
Dean Martin, Reprise
13 9 GOODBYE . e 3
Cream, Atco
14 — FEVER ZONE ST e 2
Tom Jones, Parrot
15 14 T.CB. 5000000cT0 g e el z el TERTEL
Diana Ross & the Supremes with the Temptations, Motown
4-TRACK
This Last Weeks on
Week Week TITLE—Artist, Label Chart
1 3 BLOOD, SWEAT & TEARS . .. e LR
Columbia
2 1 BAYOU COUNTRY .. .. .. .- A A
Creedence Clearwater Revival, Fantasy
3 2 IN-A-GADDA-DA-VIDA = . e 4
Iron Butterfly, Atto
4 4 GALVESTON ... . .. . . I 4
Glen Campbell, Capitol
5 5 3 DOG NIGHT ... . . .. .. . .. . ... .3
Dunhill
6 6 NASHVILLE SKYLINE .. .. . ... A EE i hd e R
8ob Dylan, Columbia
7 - STEPlI’ENWOLF—BIRTHDAY PARTY R
Dunhill
8 — JOHNNY CASH—AT FOLSOM PRISON . .. . ... ... . ... 2
Columbia
9 — JOHNNY RIVERS—GOLDEN GREATS . P 1
Imperial
10 10 LED ZEPPELIN .. . .. ... . ... .. . ... e am e e R
Atlantic

Billboard SPECIAL SURVEY For Week Ending 6/21/69

32

JUNE 21, 1969, BILLBOARD




SPECIAL
SERVICE

for
Subscribers
in

Great Britain
and

Europe

If you are a subscriber
to any one of these
BILLBOARD publications

e Amusement
Business

e American Artist
e Billboard
e High Fidelity

e High Fidelity/
Musical America

e Merchandising
Week

® Modern
Photography

“Want to

S see how to
or renewal subscription
-1 make

TELLTIME LTD. t'

e G magne. Ic We’ll let you in on the secret at

he C El ics Sh

recordl ng the Consumer Electronics Show

® SEE our model plant take raw materials and
? turn them into finished magnetic tapes.

ape. ® HEAR music recorded and immediately

played back on tape as it comes directly off the

model coating machine.

B SEE the exciting new developments in HI-FI

tape products from BASF, the fastest growing

tape producer in the business.

B GET your sample of prerecorded tape.

® VISIT our display area — No. H-203 at the

New York Hilton, June 15-18. We’ll be looking
forward to seeing you.

Overland..
~

...the nation's largest producer

of components used in Cassettes

and Cartridges. Contact us today.

« Constant Product Improve-
ment and Development

* Lowest Prices

* Quality and Service

« Standard or Special Design
Components

Overland

@ PRODUCTS COMPANY
P.0.Box 6 * Ph. 402 —-721-7270
Fremont, Nebraska 68025

BASF SYSTEMS INC w

Crosby Drive, Bedford, Mass. 01730 RS

LooKing for
Taleni
Booking an Acl w

Bilboards | THE 3RD TAPE CARTRIDGE FORUM
e | IS GOMING SOON...

nas the ANSWER m

SEE PAGES 100, 101 FOR DETAILS
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Audio Retailin

Panasonic's Rumble Remover

NEW YORK—Panasonic has
designed the first brushless DC
motor aimed at eliminating
rumbles, hums and flutters from
its record players. The low speed
motor drives the turntable di-
rectly and cuts out the speed
reduction mechanisms required
by conventional AC or DC
motors.

The unit was displayed at
the Consumer Electronics Show
(CES) which opened here on
Sunday (15). A spokesman for
the company explained that the
problems of rumbles, hums and
flutters in conventional record
players are traceable to the high
speed revolution of phono
motors.

He said that speed reduction
mechanisms required by con-
ventional motors have a speed
range of several hundred to sev-
eral thousand rpm’s.

“Rumble,” he said, “is caused
by the vibrations of a high speed
motor; and even though a rub-
ber absorber is employed to
pick up as much of the vibra-
tion as possible, yet a significant
residue is inevitably transferred
to the turntable and picked up
by the stylus.

“On the other hand, varia-

Yahama Displays

Complete Line

NEW YORK—The Yamaha
International Corp. displayed
for the first time on Sunday (15)
a complete line of audio prod-
ucts at the Electronics Show.
The line includes Natural Sound
Systems and stereo consoles.

Long known for its high qual-
ity pianos, organs and other
musical instruments, the com-
pany utilized the shape and
concept of the sound board
found in its grand pianos to
achieve a natural sound repro-
duction in its speaker systems.
The stereo consoles feature these
speakers.

tions of the motor speed are
caused by the non-exact and/or
falling speed of the reduction
mechanism since many of its
rubber parts are difficult to
form exactly and are also very
easy to deform.
* “The new brushless DC mo-
tor, virtually eliminates these vi-
brations by driving the turntable
directly at a low speed.”
Direct driving systems have
not been used in the past be-
cause, if tried with a convention-
al motor (AC), the speed change

between 33% and 45 rpm
is very difficult to accomplish,
and a large leakage magnetic
flux inevitably induces hum-
ming. Although these problems
are non-existent in a DC motor,
yet the brush and commutator,
which are kept in contact with
each other produce substantial
noise and vibration.

The new brushiess DC motor
has no brush and commutator
and, as a result, eliminates noise
and vibration, and assures long
life and stable performance.

‘Bull Horn’ System
Displayed by Admiral

CHICAGO—Seven of 13 new
solid state, stereo console pho-
nographs and three of the nine
solid state, portable phonographs
in Admiral Corporation’s new
1970 feature the firm’s “Bull
Horn” sound system. The system
is built around two, folded,
quarter-wave length resonant
tubes complemented by four
tweeters and an electrical, speak-
er crossover network. The con-
soles range in price from $179
to $499; the portables, from $49
to $159. The top portable model
carries an open list and two
monaural models priced at
$27.95 continue in the line.

The Bolero, Model PS161C,
priced at $119.95; the Trouba-
dour, Model PS171C, listing for
$139.95; and the open-listed
Camelot, Model PSF191 are the
three portables with the bull
horn system.

Of the two models with AM/
FM/FM, the Medallion, Model
PSF181, has such features as 20
watts peak power, separate
bookshelf speaker enclosures,
automatic frequency control,
slide-rule tuning, built-in anten-
nas, tape recorder playback jack
and four speake=e Suggested

This is a

list, $159.95. The Camelot also
features AM/FM/FM radio.

Typical of features in the
other portables are seen in the
Carnaby, Model PS116, which
has four-speed changer; sepa-
rate tone, balance and loudness
controls; two 5V2-in. speakers,
and lists for $49.95. Other port-
ables consist of the Hipster,
Model PS127, listing for $59.95;
the Minstrel, Model PS131,
which lists for $69.95; the Tam-
bourine, Model PS141C, listing
for $89.95, and the Boutique,
Model PS151C, which includes
a roll-about stand and is open-
listed.

Zenith Buys Site

CHICAGO — Zenith Radio
Corp. has purchased a 283-acre
tract of land in Northfield town-
ship as a site for its new ex-
panded research and engineering
center. According to President
Sam Kaplan, the company plans
to consolidate its research and
engineering laboratories and cer-
tain related operations at this
site over a period of years.

Store Sold

MILWAUKEE, Wis.—The F.
H. Hochmuth Music Store, lo-
cated here at 1137 North Third
Street, and founded in 1892, has
been sold to John Beck, owner of
the Beck Music House at 843
North Third Street. Beck plans
to vacate his present store and
move into the three-story Hoch-
muth building. The Hochmuth

PANASONIC'S new Trenton portable phonograph. The battery-operated
Model SG-334 has two speeds, a custom turntable, a qqal[ty sapphire
stylus in a ceramic cartridge, and can play the new mini-disk records.
The new unit uses a roll bar volume control and a 314-inch dynamic
speaker. Suggested retail price is $24.95.

24 Players to Highlight
70 Home Line by Zenith

CHICAGO — Zenith Radio
Corporation’s 1970 line of home
entertainment products is high-
lighted by 24 console high-fi-
delity stereo record playing
units. The units are shown at
the electronics show.

Other newcomers are a
phonograph and AM/FM stereo
FM radio-phonograph with the
Zenith modular stereo “Circle

New Player
Bowed by
Tele-Tone

NEW YORK—The Tele-tone
Company has introduced a new
battery-operated, two-speed re-
corder player at the Consumer
Electronics Show.

The American-made unit fea-
tures an electronic control on
its motor which prevents slow-
ing down after battery strength
has decreased. It can play all
7-inch, 10-inch and 12-inch
records in both 45 and 33V
rpm speed. It can also play
monaural as well as stereo
records.

The unit is named the “Elec-
tro Swinger” model ETM-20,
and will retail at $14.95. Tele-
tone is also exhibiting 35 other
models in a complete line of
2 and 4-speed, monaural and
stereo phonographs, as well as
hi-fi component systems featur-
ing AM/FM tuners, 8-track
cartridge tape players, ampli-

e

of Sound” system at new lower
suggested list prices of $169.95
and $239.95.

According to Zenith Sales Co.
president Walter Fisher, new
engineering developments in the
line include an advanced de-
sign Custom Stereo Profession-
al 4-speed record changer with
a synchronized motor drive, a
new “instant-touch” stereo con-
trol panel with six control but-
tons that are sensitive to the
slightest touch of a finger and
a solid-state AM/FM stereo FM
radio with a new field effect
transistor circuit.

In Zenith’s console line, 17
models have two exponential

(Continued on page 52)
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THE NEW ELECTRO-SWINGER Model ETM-20 unveiled by Tele-tone
at the electronic show.
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Make the summer! At Newport ‘69, the greatest
musical fair ever! On June 20, 21, and 22, at

Devonshire Downs in Northridge: 31 of the top
names in rock music, plus rides, booths, food,
balloons, flowers...It’s all there!

Tickets available now at the usual outlets.
$6 per day if you buy in advance, $7 per
day at the gate. The three-day package:
just $15. Don’t miss this!

Devonshire Downs in Northridge, next
to Valley State College.

Ticket Outlets: Devonshire Downs
® Valley State College ® Wallichs ®
Mutual Agencies + Free Press Book
stores ® Groove Company Stores ®
Sound Spectrum (Laguna) ® Judkin’s
Music Store (Garden Grove) ®
Long Beach Arena ® Harris Stores
(San Bernardino) ® Buffum’s ®
Hinshaw Stores

For further information
call 213-363-8181.

A Mark Production.

g

Fri. June 20, 3 p.m. to Midnite

Jimi Hendrix Experience
Spirit — Guest Star
Don Ellis
Edwin Hawkins Singers
Ike & Tina Turner
Joe Cocker
Southwind
Taj Mahal

Sat. June 21, Noon to Midnite

Creedance Clearwater
Steppenwolf — Guest Star
Albert Collins
Brenton Wood
Buffy St. Marie
Charity
Eric Burdon
Friends of Distinction
Jethro Tull
Lee Michaels
Love
Sweetwater

3

£

Sl e
L
N

Sun. June 22, Noon to 10 p.m.

The Rascals
— Festival Guest Stars

Newport "69 is not an

affiliation with Newport Folk

or Jazz Festivals.

", The Chambers Bros.

\“. Booker T. & The MGs
[’ Flock
| Grassroots
W;‘\' Johnny Winter
y ~ Marvin Gaye
/ Merryweather
<A Mother Earth
\ Poco
N The Byrds
3 Three Dog Nite




Talent

Berry the Berries at Fillmore

NEW YORK—Thunderclaps
applause that turned to rum-
blings of mutiny and deep, dark
boos still failed to bring back
rock gladiator Chuck Berry,
who incited fans to riots of
ecstasy with flashes from his big
red Gibson and a classic romp
through the rock 'n’ roll grave-
yard, once again very much
alive and kicking. And though
Fillmore East is no People’s Park
—or even a people’s theater—
the establishment still thrilled
the paid patrons who came out
Saturday (7) to see the colossal
Albert King and hard rock’s
the Who.

His head pulled down into
his open-colored white shirt,
Big Albert King bent the high
notes higher, wincing at the pain
of hitting high frequencies and
squeezing his eyes as the notes
climbed his spine like the steel
clapper in the test of strength.
King held down the stage like
a giant, weighted buoy, but his
music cut the air with the sweet-
est, most simplistically penetrat-
ing edge. He doesn’t play many
notes and doesn’t have much on
his mind. but whatever he has
to say he makes clearly under-
stood. His blues magic in
“Crosscut Saw” was sheer
beauty. King puts each note
through a lot of electric change
as he plays left-handed and up-
side down, without a pick,

COFFEE HOUSE
CIRCUIT PERKS

NEW YORK—The third an-
nual Coffee House Circuit con-
ference will be held Monday-
Tuesday (16-17) at the Forum
Theater in Lincoln Center and
at the Bitter End in Greenwich
Village. More than 200 delegates
representing 300 schools will
attend.

thumbing and plucking out
his blue thoughts through his
fingers and bending the strings
till they cry “Owwww” with
pain. More of the same can be
felt and heard on King’s latest
album dn Stax, “King Doe’s the
King’s Thing.”

Chuck Berry, who also uses
a Gibson and plays the blues, is
another story. C. B. has a lot
on his mind, most of it con-
trary to better breeding and
middle class. morality. A sassy
devil, wickedly explicit and
loose like a man who has al-
ways done whatever he wanted
to do, Berry poured merrily
through his sagas of sex and
women, which to Barry are
the same thing. His songs—
“Johnny B. Goode,” “Roll Over,
Beethoven” and “Nadine,” to
name a few—are socio-sexual
daydreams told in the beat and
rhyme of Berry’s beautiful black
poetry. His tough and tender
anecdotes, reeled off his slick
guitar in bursts of jazz and
swing, were delicious, flirting
fantasies that jumped through
the audience like a hot potato
that everyone wanted to get his
hands on. Berry is what he sings
about.

What King does to a note,
Berry does to a measure of
music and the meter of his
lyrics. Berry gets inside a beat
and floods it with a volley of
chords, sometimes adding his
guitar to the rock ’n’ roll
rhythm or going against the
grain with a new alien, but al-
ways melodic, phrase. Still lean
and good-looking, Berry return
to Fillmore to play at his own
revival, doing “the duck,” snap-
ping his wit and wailing his
street wisdom in sweet remem-
brance of days without con-
science or reponsibility, of
places he’s been to and things
he’s done. In the end, what
lingers is not a vision of his
body flashes or even his thick,
rich rock ’n’ roll guitar, but the

want.

ONE
A MONTH

Join the PAMS ‘‘Series
A Month Ciub.”” A new
series each month —
Exclusive new record-
ing method. Prices are
ridiculously low. Call

NOW. HEAR "Sum-
mer,” “Tell -A-Pellas,”
and "Mini-Sigs"’ —

They're in the can. Buy
as many or few as you
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DALLAS, TEX. « 214-827-0901
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perfect lyrics, whose economy
and “imagery are the brightest
qualities of Berry’s prose-poems.
“Man, what a great blues cat
he is,” said Billboard’s Paul
Ackerman in 1958. More than
10 years later, Berry, now a
Mercury artist, can start be-
lieving he’s living history.

The Who, the English group
led by Peter Townsend, rounded
out the bill with their high wall
of hard rock, now acknowl-
edged as the most potent on
today’s rock scene. The group,
a favorite at Fillmore for their
pulverizing instrumental attack
and bullying of “I Can’t Ex-
plain” and “Pinball Wizard,” are
at present promoting material
from their new Decca album

“Tommy,” a rock opera.
ED OCHS

Underground Gets
Lift From McCoys

NEW YORK—The McCoys,
firmly entrenched in the under-
ground milieu, gave a strong
first set at Steve Paul’s Scene
Tuesday (10), sparked by Rick
Zehringer on lead guitar and
vocals. The Vagrants, trying to
change their image, also were
impressive.

After a good instrumental
with a boogie beat, the McCoys
lashed into “Jesse Brady,” a
Mercury single for the quartet.
Organist Robert Peterson began
this one on harmonica.

One number, which the group
has retained from its initial al-
bum, was “Stormy Monday
Blues,” was re-recorded “live”
at the Scene in the McCoys’

lan & Sylvia Duo
Wed to Perfection

NEW YORK—Not even last-
minute bugs in the amplifier
system and broken harpischord
strings could stop the country
singing team of lan and Sylvia,
MGM Records artists, from
turning in a highly successful

opener Tuesday (10) at the Cafe

Au Go Go.

The couple, oozing profes-
sionalism from the tips of their
guitar-strumming, ivory tickling
fingers, to the soles of their
patent leather dancing pumps,
triumphed over the first night
foul-ups to breeze through a
racy, fun-filled, sing-a-long rep-
ertoire of songs which left their

audience screaming in the aisles
for more.

This exciting, young husband
and wife team from Toronto,
does not rely on gimmickry to
put their show across. In fact,
Sylvia appeared on stage as
chicly clad as a schoolmarm
on her way to a Sunday School
bazaar. Even members of the
Great Speckled Bird, the duo’s
accompanying band, were
(shoulder-length hair not with-
standing) conservatively attired.

Their tunes, most of them
written by the couple, offer a
wide variety of refreshingly

(Continued on page 40)

Van Zandt Effective Artist
—Children & Ralph Excel

NEW YORK — Townes Van
Zandt was effective at Steve
Paul’s Scene on June 5, an ac-
complishment that can only be
pulled off by a superior folk
artist. Two pop groups, the
Scene’s usual fare, also had fine
sets. The Children of God were
excellent, and a new group,
Ralph, showed considerable

N. Sinatra to

Intl. Aug. 28

LAS VEGAS — Nancy Sina-
tra will follow Barbra Strei-
sand and Elvis Presley into the
new International hotel here,
starting Aug. 28.

Mac Davis will write special
song material for the act, which
marks her nightclub debut here.
Her father is signed to Caesars
Palace and has just concluded
his second engagement there.

The International is slated to
open in July.

On another matter concerning
a second Reprise artist, Don Ho,
the Hawaiian singer, currently
working at the Flamingo until
June 5, will play dates in four
California cities before returning
to Honolulu to begin taping the
five Kraft Music Hall TV shows
he will host. He is slated to
work in San Francisco, Friday
(6); San Diego, Saturday (7);
Sacramento, Sunday (8), and
Fresno, Monday (9).

promise.. More will be heard
from this bluesy unit.

Van Zandt relied heavily on
his initial Poppy album and,
since this album has superior
material, his judgment proved
good. “Snake Mountain Blues”
was a strong beginning. The
tender “She Came and She
Touched Me,” the poignant
“Like a Summer Thursday,” and
the telling “Our Mother the
Mountain” were other top tunes
from the album, whose title is
the last number.

The young artist, who dis-
played a fine folk voice, also
went pop with Muddy Waters’
“Mojo Hand,” a gutsy number.
A&M’s Children of God opened
with their title tune, “Children
of God,” in r&b style. This unit
continues to shine with strong
vocals and solid instrumental
work as the drum, guitar and
bass solos in this number demon-

strated. FRED KIRBY
—
Signings
Vibist Gary Burton signed

with Atlantic, where Joel Dron
will produce his first album. . . .
Sam Russell, singer-arranger,
joined Imperial with VME Pro-
ductions producing his disks. . . .
London’s Michael Allen signed
with George Scheck for personal
management. . . . Jimmy Velvet
to Royal American Records, the
label’'s first pop artist. Velvet’s
debut single is “It’s You.”

most recent Mercury LP. Here,
Zehringer varied his voice from
soft to loud effectively, giving
an even pitch to the screaming
“Lord, Have Mercy.”

Wilson Pickett’s “Don’t Fight
It” was a top-notch rhythm
number with the rhythmic pat-
terns capably maintained by
Peterson, drummer Randy Zeh-
ringer, and bass guitarist Randy
Hobbs. Here, Randy Zehringer’s
solo was more rhythmic than
virtuoistic. “Daybreak” was a
strong closer with all of the
musicians shining.

An example of the change in
the Vagrants was the instrumen-
tal “Thelonious Monk,” a pro-
gressive jazz number replete
with improvisation. Lead gui-
tarist Tommy Cosgrove, organ-
ist Mark Klingman, and bass gui-
tarist Stuart Wasserman all were
sharp in their solos. Wasser-
man’s long hit was especially
impressive.

The Vagrants’
demonstrated by the country
“Kirkpatrick’s  Defeat,” the
spiritual “Everybody in the Con-
gregation” and Ray Charles’
blues “I Got News for You.”
Cosgrove’s vocals were strong
throughout as was the group’s
steady instrumental work spear-
headed by drummer Roger
Monsour, the only member
left from the original group.

FRED KIRBY

variety was
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