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Give Longer Run to Hit Single Salespin Sharper;

Single, Stations Urged

By MIKE GROSS

NEW YORK — To help
singles sales, Don England, CBS
Records vice-president of sales
and distribution, calls for a long-
er playing run for records that
reach the top 10 category by
radio stations.

According to England, some

stations have a tendency to
abruptly stop playing singles that
reach the top of the charts. “At
this point in the sales picture,”
he said, *“‘one-stops and racks
have a maximum amount of
product on hand because the

(Continued on page 8)

Copyright Study Asks $$
Figures From Disks, Pubs

By MILDRED HALL

WASHINGTON — An ex-
haustive study of the mechanical
royalty situation by the Library
of Congress has concluded that
Congress will need complete and
up-to-date financial data if it is
to decide fairly whether the stat-
utory rate should stay at 2 cents
as record companies claim, or
go higher, as music publishers
demand.

The study, released last week
by the Senate Copyrights Sub.
committee, urges bone-decep re-
search of both industries by the
subcommittee staff, possibly with
help of outside researchers, or
an independent special study

commission set up by Congress
—and/or reopening hearings in
one or both copyrights subcom-

(Continued on page 78)

Pocketdisc the Rescuer?

By PAUL ACKERMAN

DETROIT—A sampling of
dealers handling Pocketdisc in
this market indicates satisfaction
with the results, as well as a
general belief that sales could
be greater if certain key manu-
facturers would make their
product available. The 42 loca-
tions here with Pocketdisc vend-
ing machines have been achiev-
ing an average sale of 217 rec-
ords per week for a period of
26 days. This score has been
achieved with an estimated one-
third of the disks which have
hit the Top 10 on the Billboard
charts.

Typical comments are as fol-
lows:

Jim Duggan of Grinnell’s:
“Pocketdisc is doing well and
we are happy with it. It is one
of the most exciting develop-
ments in the record business In

(Continued on page 8)

(Advertisement)

Capitol's Steve Miller Band is travelin' faster from successes
of the past to greater ones in the “Brave New World" (Skad-
184), a charted trip.

(Advertisement)
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‘DOWN’ TWICE—
‘SAVED' TWICE

NEW YORK—In the past
several decades, the singles busi-
ness was “saved” twice. The first
instance occurred in the mid-
1930’s when such pioneers as
E. R. (Ted) Lewis, now Sir Ed-
ward of British Decca, and Jack
Kapp organized American Decca
and lowered the price of singles
to 35 cents and three for a $1.
The second occurred in the late
1940°’s with the development and
promotion of the 45-r.p.m. sys-
tem.

Today, said Al Berman of
the Harry Fox office, “‘singles
need a shot in the arm.”
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NEW YORK — The singles
business has entered a period of
crisis. Despite the fact that some
manufacturers are doing well
with singles, the over-all figures
show a steady decline. In 1966,
for instance, singles represented
17.8 per cent of retail record
sales, according to Billboard’s
research division. By 1967 this
figure dropped to 16.1 per cent,
and by 1968 singles were pegged
at 14.2 per cent.

Many reasons are given to
account for the deterioration.
Some blame tight’ radio play-
lists. Others stress the negative
attitude of the racks and
distributors, coupled with the
dimunition of mom and pop
stores. One executive with a big
stake in the singles ficld com-

(Continued on page 8)

Col. Club Gains ‘Reprieve’

WASHINGTON — Columbia
Record Club has won a substan-
tial reprieve from a 1967 Feder-
al Trade Commission (FTC)

CATYV Service
Co. to Use EVR

By RADCLIFFE JOE

NEW YORK — Televisipn
Presentations Inc., will package
the new CBS Electronic Video
Recording Cartridges on a menu
of CATV Programming for Ca-
ble Television Systems across the
nation.

(Continued on page 14)

order that would have restricted
exclusivity aspects of its con-
tracts licensing outside labels
for distribution by the Club. The
U. S. Court of Appeals in Chi-
cago, with one dissent, remanded
the case to the Commission for
a more current applicable study
of the record market than the
1960-1961 statistics in the six-
year dragout of the FTC’s 1962
complaint alleging monopoly
practices. Either side can, with-
in 90 days (from June 26), ap-
peal to the Supreme Court for a
yes or no on the FTC Cease
and Desist order.
The Court agreed with much
(Continued on page 10)

Tape Forum'’s Star Array

NEW YORK — An outstand-
ing array of industry leaders
will participate in the Billboard
Publications’ Third Annual Tape
Cartridge Forum, according to
Coleman Finkel, Forum co-
ordinator. The Forum will be

held. Aug. 3-6 at the Mark Hop-
kins Hotel, San Francisco, under
the joint auspices of Billboard
Magazine, Merchandising Weck
and Photo Weckly.
In addition to Robert W. Gal-
(Continued on page 4)
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! Edwin Starr, who had a solid hit with his Twenty-Five Miles
single, has followed it with another pile-driver rhythm item,
“I'm Still a Struggling Man,” Gordy 7087. This powerful vocal

p will climb steadily to the top as is his present chart album
25 Miles, Gordy GS940 from which it was released.
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The
Youngbloods

evisited.

In the cacophony and din of today’s folk /rock
scene, there is one group singing and playing
off to the side of it all.

(Maybe not just off to the side. Maybe
above it all.)

The Youngbloods.

. They’re tasty, inventive, disciplined,
SErious musicians.

(They’ll do things like spend ten minutes
on the stage of New York’s Fillmore East just
tuning their instruments.)

Most young people into contemporary
music today not only dig The Youngbloods,
they respect them.

We just released their new album,
“Elephant Mountain.” LSP-4150 It’s
earned a respectable position in the charts.
It’s getting good airplay. The July 12 issue
of Rolling Stone reports:

“Everything here bears the distinct stamp
of three forceful and original personalities,
setting this record leagues ahead of all the arty,
synthetic, pseudo-eclectic, pseudo-rock
clotting the grooves today.”

Now we’re reissuing a song written a couple
of years ago by Chet Powers which The
Youngbloods cut on one of their earlier albums,

The single is “Get Together” coupled with
“Beautiful.” #47-9752.

The time is obviously right for “Get
Together”; it’s getting heavy airplay on 46 top
stations in 19 major markets.

Maybe it’s time you revisited

The Youngbloods. “c II
*Available on RCA Stereo 8 Cartridge Tape




Thiele Picks Labels’ Crewe Bows Co. '‘Barrage’
U.S. & Intl. Distribs

NEW YORK — Bob Thiele’s
Flying Dutchman Productions’
three new labels, Flying Dutch-
man, Amsterdam and Bluestime,

will be nationally distributed by
Mainstream Records.

The same labels will also be
internationally distributed under
the Flying Dutchman logo
through the Philips organization,
with the exception of Canada,
Japan, Spain, Portugal and Mex-
ico.

Canadian distribution will be
handled by Polydor of Canada
while King Records will have
the FDP line in Japan. Hispavox
has been appointed distributor
in Spain, Portugal and Mexico.
Tape rights for FDP go to the
Ampex Stereo Tapes. (Sce story
in Tape section.)

Mainstream will give FDP a
sales and promotion operation
employing numerous independ-
ent promotion personnel in key
markets, said Mainstream presi-
dent, Bob Shad. Morty Apatow
handles national promotion for
the firm and Chet Woods has
been named national sales man-
ager.

Just signed to Thiele’s Flying
Dutchman label is George Wein,
Newport Jazz Festival impre-
sario, and the Newport All
Stars. Wein plays piano in the

group. Other artists on the la-
bel include Lionel Hampton,
Oliver Nelson and the Bob
Thicle Emergency, while newer
talent such as Spontaneous Com-
bustion, Appleton  Syntonic
Emergency, John Carter-Bobby
Bradford Quartet, Stanley
Crouch, Horace Tapscott, Jim-
my Gordon and Tom Scott.

Thiele’s Amsterdam label fea-
turing pop product, is Teresa
Brewer, Eddie Lawrence,
Voices of Rome, Happy Times
Orchestra, singer  Eleanore
Rigby and Czech singer Karel
Gott.

On Bluestime will be Big Joe
Turner, Eddiec Mr. Cleanhead
Vinson, T Bone Walker, Otis
Spann, and the Plaster Casters
Blues Band.

NEW YORK—Bob Crewe
has set up a Crewe Group of
companies which will be in-
volved in records, publishing,
production, management and
TV and film production.

The disk branch will be CGC
Records, a full line record com-
pany, whose first album release
on the new Crewe Records label
will be “Good Morning Star-
Shine” by Oliver, whose single
of the set’s title song on Jubilce
hit No. 2 on the Hot 100.

At a press conference at the
Huntington Hartford Museum,
Vito Samela, vice-president and
general manager CGC Records,
announced that Crewe'’s first
single will be the Four Seasons,
who have long been produced
by Crewe on Philips. The Bob
Lrewe Generation, who former-
ly were on DynoVoice, also will
be on CGC, which also will

MGM Begins Rebuilding
Program; Names 3 Aides

NEW YORK — MGM Rec-
ords launched a rebuilding cam-
paign last week involving three
appointments, plans to beef up
the West Coast operations, and
a trip to England by new presi-
dent Ron Kass to explore the
label’s activities there.

IFP1, BIEM Units to
Set New Talk Stage

LONDON — A committee
of three members of the Inter-
national Federation of the
Phonographic  Industry and
three members of the Bureau
International de I'Edition Me-
canique (BIEM) will meet this
month to prepare the next round
of talks between the two organ-
izations concerning the new
mechanical rights contract to
run from Jan. 1, 1970. The
next talks will be held in France
Sept 24 and 25.

Mecanwhile, the IFPI has is-
sued a statement on the prelimi-
nary negotiations (reported in
Billboard Junc 14) in which
it is made clear that if the two
sides are unable to reach agree-
ment in time for the new con-
tract, the repertoire of the
BIEM associated societies will
remain at the disposition of the
members of the IFPI until June
30, 1970, on the conditions of
the contract at present in force.
However, the financial condi-
tions—calculation and basis of
royalty—of the new contract,
when agreed, will apply retro-
actively to Jan. I, 1970.

The statement also said, “Al-
though the new standard con-

Show Town Bows
Ist Stevens Single

LOS ANGELES — Show
Town Records, owned by Bob
Keene, has released the first
single by an act from Bobby
Stevens’ Even Stevens Produc-
tions. Stevens is a member of
the Checkmates Ltd. and his
group is the five-voice Blues
Crusaders.

Tower Records distributes
Show Town product. The Cru-
saders’ debut disk is “Willie
Jones.” In recent months, Tower
has distributed Show Town prod-
uct by Randy Fuller and Keene
who records under the name
Verrill Keene.
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tract will be the fruit of negotia-
tions between, on the one hand
IFPI and, on the other, BIEM,
the contracts will actually be
signed by the individual BIEM
national society and the member
company of IFPl in its own
country.

“The situation which now ob-
tains is somewhat different to
that previously existing, where-
by a mandatec was given to the
central BIEM organization. Now
each BIEM national society will
administer not only its own re-
pertoire but is also mandated to
administer all other repertoires
as well for the country in which
it operates.”

The statement says that BIEM
and IFPI agreed in the prelimi-
nary talks to act in common
in order to achieve a protection
against the constant increase in
private copying and unauthor-
ized reproductions.

Shorty Long Dies
Of Drowning

DETROIT—Motown record-
ing artist Frederick (Shorty)
Long drowned June 29, as he
was fishing off the shores of
Sandwich Island, Ontario. He
was 29 years old. Long, a
Motown performer, writer and
producer, was with a friend,
Oscar  Williams, who also
drowned when a freighter re-
portedly swamped the entertain-
er’s small craft with its waves.

Long joined Motown 10 years
ago coming to Detroit from his
home town, Birmingham, Ala.
His major successes were his re-
cordings of *“Here Comes the
Judge” and “Function at the
Junction” which he penned, as
well as writing Mitch Ryder’s
national hit, *“Devil With the
Blue Dress On.” He is survived
by his widow, Pamela Lisa of
Detroit and his mother, Mrs.
Mozell Sanders of Birmingham.

In New York the label’s acting
chief, Seymour Lesser, will con-
tinue as vice-president of finance
and administration, and will also
become general manager of the
Big 3 publishing firms of MGM,
reporting to Kass. Peter Asher,
a member of the Peter & Gordon
duet and former head of a&r
for Apple Records, will join_
MGM in finding new talent.
Chandler Daniels, former mem-
ber of the Highwaymen, will
become executive assistant to
Kass.

Because of a vast revamping
program that cntails realignment
of duties but no immediate
changes in personnel, the sched-
uled distributor meeting in Las
Vegas has been canceled. Kass.
said he would consider either
national or regional meetings at
a later date, but a meeting now
would take up too much of the
staff’s time. One of the projects
is to put the Bloomfield, Ind.,
pressing plant back on a more
competitive level of business, he
said. Kass left July 3 for Lon-
don.

NARM Adds
5 Members

BALA CYNWYD, Pa.—Five
new regular members have
joined the National Association
of Record Merchandisers
through the acceptance of their
applications by NARM'’s board
of directors.

Three of the new members
arec wholesale distributors of
tape product, equipment and
accessories: Art Fulmer, Inc.,
which will be represented by
Arthur Fulmer Jr. and Ron
Edmundson; Oklahoma Operat-
ing Co., represented by R. F. J.
Williams, and Texas Tape Car-
tridge Corp., represented by
George Slaughter M1 and Jeff
Browning.

The W. D. Warren Co., of
Germany, NARM:'s first inter-
national rack member, and
NMC Corp. are new rack mem-
bers.

New associate members are
Jimmy Bowen’s Amos Records,
Pace Records, and Viva Records,
and tape firms Fairmont Elec-
tronics, Mayfair Electronics Co.,
Peerless Telerad, Kraco Prod-
ucts Inc., and Radiant Cassette/
Cartridge Corp. NARM's mem-
bership reached 283 with the ad-
ditions.

have Crewe's New Voice label.

Archie Levingston has joined
the organization as vice-presi-
dent and gencral manager for
the Crewe publishing enterprises,
which consists of Saturday Mu-
sic (BMI), Tomorrow’s Tunes
(BMI1) and Genius Music
(ASCAP).

Team Signed

Signed to Saturday Music are
the team of Larry Brown and
Raymond Bloodworth, whose
past successes “Summer and
Sandy,” “Watch the Flowers
Grow” and “Joy” are being
added to such other copyrights
as “C’mon Marianne” and “The
Girl I'll Never Know.” Brown
and Bloodworth also will serve
as producers and artists for the
Crewe Group.

Other Plans

Plans call for record product
to be manufactured in the East,
Midwest, and West of the U. S.
with initial album manufacturing
at All Disc in New Jersey and
Research Craft in Los Angeles.
A network of 23 distributors
has been set up.

Tom Rogan, a |5-year veteran
of the record business who for-
merly was national promotion
director for the Crewe Group,
also will serve as national sales
and promotion manager. Re-
gional managers, reporting to
Rogan, will be Perry Cooper,
East; Bob Wienberg, Midwest;
Lee Trimble, South; and Bruce
Davidson, West. Cooper will be
based here.

Wienberg will be based in
Chicago; Trimble will operate
from Nashville; Davidson will
be based in Hollywood.

Fred Russell, most recently
with London Records, will be
CGC’s manager of operations
and production. He is a 14-year
veteran of the record industry.
Rollo Sacromone is executive
vice-president for the Crewe
Group.

Projects .for Crewe Films in-
clude “The Spree,” an original
movie script by Turteltaub and
Orenstein, under consideration
for Paramount Films, and
“Blackjack,” another original
screenplay with Raymond St.
Jacques as possible star.

Specials for Crewe TV are
“Birds of Britain” with the Bob
Crewe Generation, and “Real
Great Society,” a musical being
put together by the Crewe group,
which has been written by Crewe
and the Four Secasons’ Bob
Gaudio. Pilots for series also are
being worked on.

CGC Management plans a
fall tour for the Bob Crewe
Generation Orchestra, whose
next album is due in September.
The group will go into rehearsal
next month. Still to be sct up
are tape distribution and rights,
and foreign tape and record
rights.

Distributors for CGC Rec-
ords are Dome Distributing of
Long Island City, N. Y.; Apex-
Martin Record Sales of Hillside,
N. J.; Transcontinental Record
Distributing of Woburn, Mass.;
Universal Distributing of Phila-
delphia; Globe Distributing of

‘Black Gal’ Master
Is Bought by Bell

NEW YORK — Bell Records
has acquired the master of
“Black Gal” by Clifton Chenier.
The master, which was break-
ing out in the New Orleans-
Shreveport-Houston circuit, was
purchased from Bayou Records
by Dave Carrico, national direc-
tor of singles sales and artist
and producer relations for Bell.
Bayou is a division of Arhoolie
Records.
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East Hartford, Conn.; General
Distributing of Baltimore; M.
S. Distributing of Chicago; Su-
preme of Cincinnati; Arc Dis-
tributing of Detroit; Heilicher
Brothers of Minncapolis;, Rob-
erts Record Distributors of St.
Louis; Midwest Ltd. of Cleve-
land; A.B.C. Record and Tape
Sales of Scattle; Transcontinen-
tal Record Distributing of Seat-
tle; Billinis Distributing of Salt
Lake City; Melody Sales of San
Francisco; Campus Distributing
of Miami; National Music Sales
of Nashville; Godwin Distribut-
ing of Atlanta; Delta Record
Distributing of New Orleans;
Bib Distributing of Charlotte;
B&K Distributing of Dallas; and
Gold Distributing of Buffalo,

;XilA Acquires
Miami Route

By EARL PAIGE

MIAMI—For the first time in
the 80-year-plus history of the
U. S. coin-operated phonograph
business, record manufacturers
can contact one programming
source with the hope of launch-
ing a hit single in such metro-
politan markets as New York
City, Philadelphia, Los Angcles
and Miami. This fact was
pointed up last week when ARA
Services, Inc., the nation’s larg-
est vending and services firm,
with annual sales estimated at
$477 million, acquired Ace
Saxon Service of Dade here, the
largest phonograph and cigaret
machine operating company in
Florida.

The acquisition, following the
steady pattern of other large,
publicly owned vending firms
buying music routes in major

(Continued on page 51)

Stevenson, Nash

Team on Label

LOS ANGELES — Mickey
Stevenson, former president of
Venture Records, has formed
Banyan Tree Records in part-
nership with Johnny Nash. The
new label’s first LP tcams Nash
with Stevenson's wife, Kim Wes-
ton. Nash’s JAD label is con-
trolling  national distribution
through its 35 outlets.

All sales and promotion for
the Stevenson label will be ad-
ministered by JAD which is also
financing Lloyd Price’s Turn-
table Productions. Larry Max-
well, a former Motown promo-
tion man, has joined JAD as a
producer and will be establish-
ing his own label for distribu-
tion through JAD’s contacts.
Following the Nash-Weston LP,
Banyan Tree will release an LP,
“Changes,” reflecting on the film
in which Miss Weston sings the
title song.

Chappell Deal
With Carmines

NEW YORK — Chappell &
Co. has concluded a long-term
deal with composer Al Car-
mines’ music firm, Caaz. The
deal entitles Chappell to partici-
pate in the publishing activities
connected with all of Carmines’
past, current and futurc com-
positions.

Carmines is the composer of
the off - Broadway musical,
“Peace” and “Promcnade.” His
other off - Broadway musical
credits include “Home Movies,”
“Gorilla Queen” and “Circles.”



All-Star Industry Line-Up Set
As Speakers of the Tape Forum

e Continued from page |

vin, board chairman and chief
executive officer of Motorola,
Inc., which was announced in
last week’s issue of Billboard,
Finkel disclosed that the follow-
ing will be among the Forum
speakers.

William E. Goetz, chairman
and chief exccutive officer, Mu-
sic West, Daly City., Calif., will

present “The Wholesaler's Point |

of View” in Session 1, devoted
to “The Future of the Industry
—How Can it Best Reach lts
Growth Potential?”

Harvey S. Laner, president,
Recco, Inc., Kansas City, Mo.,
will discuss “The Retailer’s Point
of View" of the above Session.

Fred Rice, national merchan-
dising devclopment manager,
Capitol Reccords  Distributing
Corp., Hollywood, Calif., will
speak on “Resolving the Pack-
aging Dilemma,” Session 2.

Alan Pierce, account execu-
tive, Jonathan, Jones & Alan,
Inc., Huntington Woods, Mich.
will explore “The Profit Poten-
tial in Developing a Local
Club™ as part of Session 3, dc-
voted to “The Value of Tape
Clubs in Expanding Local Sales.”

George R. Sikowski, market-
ing manager—audio products—
Bell & Howell Video and Audio
Products Division, Skokie, lll.,
will discuss “Basics in Selling
Equipment” in Session 4 dealing
with “New Dimensions in Deal-
er Training.”

Andy Csida, manager of Bill-
board’s Special Projects Divi-
sion, will speak on “The Con-
sumer—Who Is He? What Does
He Buy? Where Does He Buy
1t?” in Session S aimed at “Pin-
pointing the Tape and Equip-
ment Market.”

James B. Gall, vice-president
marketing, Lear Jet Sterco, Inc.,
Detroit, Mich., will handle the
second half of the samc ses-
sion in an address on “Fore-
casting Equipment Sales—Port-
able, Home, Automotive.”

Caedmon in
Price Increase

NEW YORK — Cacdmon
Records has adopted a new list
price schedule, marking the first
significant  increases in  the
spoken word firm's 17-year his-
tory. Onc-LP sets will be raised
§5 cents cach to $5.50 (CB and
TC 1182), $6.50 (TC 1000) and
$7.50 (TCp) from previous levels
of $4.95, $5.95 and $6.95 re-
spectively.

Two-record packages rise to
$13 (TC 2000 and SRS) and
$14 (TRS) from $11.90 and
$12.90 lists; three-LP sets, to
$19.50 (TC 3000 and SRS) and
$20.50 (TRS) from $17.85 and
$18.85; and four-LP packages
to $26 (TC 4000 and SRS) and
$27 (TRS) from $23.80 and
$24.80 respectively.

The company’s current re-
lease includes a two-record Walt
Whitman Civil War sct includ-
ing his eycwitness accounts and
pertinent sclections from
“Leaves of Grass,” read by Ed
Begley. Also being issued is the
poetry of Boris Pasternak with
one side read in Russian by
Yevgeny Yevtushenko, while the
second side has the same selcc-
tions read in English by Morris
Carnovsky. Orders intended to
beat the price hike have resulted
in a sales spurt, according to
Caedmon.
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James W. Johnson, advertis-
ing and sales promotion man-
ager, Ampex Sterco Tapes (Am-
pex Corp) New York, N. Y,
will treat “When Is Broadcast-
ing Advertising Effective” in
Session 6 decaling with “Adver-
tising Approaches to Develop
Consumer Traffic.”

James Toland, director, mag-
azine division, Los Angeles
Times, will address registrants
of the same session on “Getting
Greater Mileage from Print
Advertising.”

Herman E. Platt, president,
Platt Music Corp., Torrance,
Calif., will discuss “Effectively
Displaying, Demonstrating and
Sclling Equipment” in Session 7
which will be devoted to
“Changes in Store Layout, Dis-
play and Sclling that Improve
Turnover.”

Robert Mitchum, vice-presi-
dent, C. J. Brady Co., Hono-
lulu, Hawaii, will discuss “The
Penetration in the Far East,”
phase of Session 8 treating
“Trends in International Mar-
keting of Tapes and Equip-
ment.”

John Jildera, international
manager of cassettes, Philips
Phonographic Industries, Baarn,
Holland, will speak on “The
Status in Europe” at the same
session.

Gary Salter, vice - president,
International Tape Cartridge of
Canada, Ltd., Downsview, On-
tario, Canada, will outline “The
Future in Canada” during the
third part of the same session.

Other Speakers

Manuel Camaro, president,
Tape Car Gravacioes, Guanaba-
ra, Brazil, will spcak on “Growth
in Latin America™ during the
fourth scgment of the interna-
tional session.

Henry Vogel, president, Car
Radio Tape Center, San Fran-
cisco, will detail the “Operation
of an Installer of Tape Equip-
ment in Cars™ in Session 9 which
will include a field trip to the
Vogel location.

Merrill Krantzman, vice-presi-
dent, Grand of California, Oak-
land, will explain *How an Auto
Accessory Store Sells and Dis-
plays Tape and Tape Equip-
ment” in Session 10 which will
include a trip to the Oakland
store.

Russ Solomon, president,
Tower Records, Sacramento.
Calif., discussing the “*Operation
of a Retail Record and Tape
Store” which will include a
visit to the Tower outlet as part
of Scssion 13.

Merritt Kirk, president, Mus-
ic West, Daly City, Calif., will
discuss “An Inside Look at a
Successful Distributor™ as part
of Session 14 which will include
a visit to the Daly City facili-
tics.

Bil  Hall, vice-president,
Transcontinental Music Corp.,
Burlingame, Calif., will speak
on the “Rack Jobber’'s Role in
Setting Up and Servicing” in the
“Impact on Tape and Equip-
ment Marketing of Additional
Retailers Entering the Field.”

Ronald W. Inkley, president,
Inkley's, Ogden, Utah, will dis-
cuss “The Camera Store as a
Tape and Equipment Retailer™ in
the second portion of the same
Session.

Ira Fischbein, president, Mr.
Dependable TV & Appliance
Store, San Dicgo. will treat the
third segment of the same Ses-
sion, speaking on “The Experi-
ence of an Appliance Dealer En-
tering the Tape Field.”

Jack K. Sauter, president, Ca-

lectron, San Francisco, will dis-
cuss "The Responsibility of Man-
ufacturer, Distributor and Re-
tailer in Sctting Policies on Re-
turns and Defectives™ in Session
16 devoted to “The Impor-
tance of Servicing for Building
Sales of Equipment and Tape.”

Joseph V. Loicano, manager
field product service, General
Electric Co.. Syracuse, N.Y.
will handle “The Profit Oppor-
tunitics in Equipment Servicing”
portion of the same session.

Philip Costanzo, manager, Jet
Sterco Distributors, Inc., Monte-
bello, Calif., will discuss “Find-
ing Prospects Through Participa-
tion in Exhibits in Local Arcas”
as part of Session 17 which will
treat “New Techniques in Selling
Pre-Recorded Tapes and Equip-
ment.”

Larry Finley, president, North
American Leisure Corp., New
York, will speak on “Using
Vending Machines to Sell Tape™
during the same session.

James Muntz, national sales
manager, Muntz Stereo-Pak,
Inc., Van Nuys, Calif., will dis-
cuss ‘Selling the Teen-Age Mar-
ket™ as part of Session 19 which
will treat “*Reaching Special Mar-
kets.

Donald M. Roun, manager,
Electronic Sales Operation, Con-
sumer Electronics  Division,
General Electric Co., Syracuse,
N.Y.. will explain “Developing
In-Store Promotions that Make
Sales” as part of Session 20,
“Promotions that Pay Off.”

Don Bohanan, sales manager,
Muntz Stereo-Pak, Inc., Van
Nuys, Calif., will take the second
portion of the same session,
spcaking on “Off-Sitc Promo-
tions that Build Sales.”

Robert W. Galvin, chairman
of the board and chief executive
officer, Motorola, Inc., Franklin
Park, Ill., will cap the Confer-
ence as its lunchecon speaker on
the final day.

Treats All Facets

The Billboard Publications’
Third Annual Tape Cartridge
Forum is seen by many execu-
tives in the field as the most
comprehensive Conference of its
kind in industry history. Of par-
ticular note is the fact that it
treats all facets of the tape car-
tridge market — the record,
automotive, clectronic and photo
— and is organized to stimu-
late a dialog between these
scctors of the field which to-
gether comprise today’s tape
business.

The Forum is being produced
for Billboard Publications by
James O. Rice Associates, Inc.,
specialists in management train-
ing and business education meet-
ings. Finkel is cxecutive vice-
president of the Rice firm, and
has served as co-ordinator of the
previous two tape cartridge For-
ums for Billboard, as well as
its Radio Programming Forum,
and the first International Mus-
ic Industry Confercnce held at
Nassau this spring.

Registrations and inquiries for
the Tape Cartridge Forum should
be addressed to The Tape Car-
tridge Forum, Ninth Floor, 300
Madison Avenue, New York,
N.Y. 10017.

Disk Carries Star

CINCINNATI — The Kenny
Rogers and the First Edition's
single of "Ruby, Don’t Take
Your Love to Town,” on Re-
prise. which was No. 37 on the
Hot 100 in the July 5 issuc
of Billboard, should have been
listed with a star for its propor-
tionate uprise on the chart.

www americanradiohistorv. com

'Executive Turntable

Northeast division manager for Capitol Records Distribut-
ing Corp. Charley Nuccio has been appointed
vice-president, promotions, CRDC. Nuccio will
leave New York to take charge of Capitol’s
cxpanded national promotion activities, based
in Hollywood. *“For the first time, national
promotions will be headed by a vice-president
with all national promotion activitics falling

. under the supervision of a single chicf,” said

Nucclo Robert Yorke, vice-president and general man-
ager, CRDC. Nuccio joined Capitol ninc years ago as sales-
man and has been CRDC's administrative chief in the New
York-Boston arca for the past onc and a halfl ycars. Previously,
he had been New York City district sales manager, Chicago
district promotion manager, and Midwest singles promotion
manager.

In a realignment of the Southern and Eastern scgments
of Atlantic Records’ promotion nctwork, Ray Evans and Bob
Breedlove will work in the South and Dick Evans will do East-
ern promotion work, based in New York. Evans joins Atlantic
from Sue Records, where he handled national promotion. Breed-
love had been promotion manager for Mainline Distributors,
Cleveland, and before that was with Mercury and Liberty.

* * K

Herb Linsky named national sales manager, Harmony
Records, and will be responsible for developing
and implementing sales programs for the label,
directing sales through field visits and advising
and guiding the product manager of Har-
mony. Linsky has been product manager of
Harmony since May 1967. Previously, he was
director, special market sales for Kapr and
London. Mel Price is the new national sales
manager for Columbia Pre-Recorded Tape, LINSKY

. ' directing Columbia and Epic prerecorded prod-

ucts through all Columbia branches. Price
has been manager, tape sales for Columbia
Records since January this year. Previously he
was salesman for distributors in Chicago and
New Jersey. Both Linsky and Price will report
to George Novak, director special product sales
and distribution, Columbia Records.
Charles Coster, advertising/sales promotion
manager, Norelco home entertainment product

division, North American Philips Corp., has .
resigned to join Illumatronics as director of L

marketing. lllumatronics is a new company ’W
~=

PRICE

specializing in electronic lighting devices based $
in New York. . . . Samuel Stern, formerly '
president, Williams Electronic Inc., named ex-
ccutive vice-president, Bally Manufacturing
Corp., Chicago. Stern, in the coin machine
business since 1931, reports to Bally president, William O’Don-
nell.

STERN

* W %

Frank Holland appointed general manager of Transcon-
tinental Distributing Corp., Los Angeles division. Holland was
previously with Decca Records in Boston, Coral Records, and
Mutual Distributors. When Mutual merged with Transcontincn-
tal Music Corp., he was named vice-president of TMC and
TDC. . . . Arne Berg named director of audio
products for the TEAC Corp. of America,
responsible for planning and development of
new products in the U. S. Before joining
TEAC Berg was a consultant in the audio in-
dustry. He was the original pioncer in develop-
ing the first automatic reversc tape transport.
. . Mike Hyland joins Mary Jane PR Co.
from Gifford Wallace as account executive
working on the Rascals. . . . Norman Simon has left UA Rec-
ords to work as assistant to Louis 1. Teicher, director of music
operations, CBS-TV. . . . Sally Gallin named sentor vice-presi-
dent of CMA. Gallin has been with CMA since 1962 and will
continue to be based in Los Angeles.

* * *

Ed Walker named national sales manager for Happy Tiger
Records, Los Angeles firm. He was formerly general manager
at Delta Distributing, New Orleans. . . . Mike Aughtry named
West Coast professional manager for the ABC publishing firms.
Hs was formerly with Al Gallico Music. . . . Lee Hirschberg
named enginecring director for Warner Bros.-Seven Arts, replac-
ing Lowell Frank, now doing research projects for W-7.

* * &

Bob Sheehy promoted from Capitol's Special Markets
Western sales manager to the newly created post of custom sales
manager. John Romain replaces Shechy. . . . Max Callison
named acting special markets sales manager operating out of
Chicago where he has been the department’s Midwestern sales
manager.

BERG

* Kk @

Todd Schiffman joins Transcontinental Entertainment Corp.
as a vice-president. He was formerly with the International
Famous Agency and before that with the Agency for the Per-
forming Arts. He both booked and handled the administration
of rock music departments at the agencies.
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Appaloosa: A rare breed.

"Out of Cambridge, Massachusetts, comes nineteen-
year-old John Compton, poet-singer extraordinaire.
The author of over sixty songs, Compton brings the

golden rush of purity to his music with

that the only musician he is emotionally comparable to
is Donovan. Yet he is very much into his own thing:

~ > 51 i

s APPALOOSA one of a b(eed of, rugged saddlé
horses e velopediif Weg,tetﬁNo Amerjca from
stock bf%ﬁmsh Jrigin and, abtmgurshed_by a
mottled : vemcally striped hoo‘m.a\nda patch
of white haif over the ,rump ard" lqms Qi;at is
hlotched or dotted wﬁth darker colg}‘

such intensity

a style as strange as it may sound can only be defined

as mid-century American youth facing emotional maturity.
He sings of those moments when our lives change and
the beauty and truth in his lyrics ring so true because

he sings from his own experience and sense of

truth. Listen to John Compton’s album
APPALOOSA, produced by Al Kooper.”

Climb aboard before it runs wild!
On Columbia Records

(Columbia),

www americanradiohistorv. com
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Loetz, Broderick Overseas

NEW YORK — Jack lLovte,

Decca  Records administrative
vice - president, and Richard
Broderick, vice - president of

MCA Records International,
are in Hamburg, Germany, on
a dual mission to examine the
recently  acquired production
facilities of Miller International
and to conduct a serics of meet-
ings with European representa-
tives of MCA Records. They
joined Bill Grady. director of
facilities and development, who

During their two-week visit,
they will renew the Miller In-
ternational operation in terms
of existing production capaci-
tiecs with an eye toward future
cxpansion to meet the growing
demands of MCA Records In-
ternational  production require-
ments.

In addition, they will be
visited by various European rep-
resentatives of MCA Records
International to introduce and
review current U. S, records
product, handled by MCA Rec-

had preceded them to Ham- ords International for possible
burg. European release.
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Talent Assoc.’s
Musical Wing

LOS ANGELES—Film pro-
ducer Talent Associates (TA) has
formed a musical wing. One of
its first projects is a TV musical
series  called “Harper  Valley
USA." Jeannic C. Riley. who
sang the hit “Harper Valley
PTA.” is slated to appear as a
regular on the series. with other
contcmporary pop musicians
booked as guests. TA is working
with NBC on the program.

Steve Binder heads the new
Talent Associales Music as pres-
ident. He joined the firm seven
months ago and had produced
the well-received Elvis Presley
and Petula Clark TV specials
for NBC.

In the music arca, TA has
specials planned for Sergio Men-
des and Dino, Desi and Billy.
TA Music is working on score
music for the “Get Smart” se-
rics and for a special based on
the program. It will score mo-
tion pictures produced by the
parent company.

2 Writers Form
MBP Prod., Pub.

NEW YORK — Songwriters
Alan Bernstein and Victor Mill-
rose have formed MBP Pro-
ductions, Inc., an independent
record production firm, and
two publishing companies, MBP
Publishing (ASCAP) and Burnt-
Rose Publishing (BMI).

MBP Productions has pro-
duced Phil Taylor’s *“California
Be Fine” and Ross Legacy's
“*Makes You Want to Sigh,” both
on Philips; and is producing
Kenny Rossen on Mercury and
Leslie Bellin. A special Mercury
album also is in the works.

Millrose and Bernstein can be
contacted at MRC Music, 110
W. §7th Street, here.

Schlachter Sells
Scepter Interest

NEW YORK—Marv Schlach-
ter has sold his interests in
Scepter Records and its affili-
ated firms. According to terms
of the scttlement, Scepter has
acquired Schlachter’s interest in
the firm of which Florence
Greenberg is president. No pur-
chase price was revealed.

Schlachter, who joined the la-
bel in 1960, is leaving his post
as executive vice-president of the
company, cffective immediately.

ANNOUNCING THE NEW TREND-
SETTER AWARDS series is Mort
Nasatir, Billboard publisher. Five
separate radio awards will be
presented at next year's Radio
Programming Forum. Awards will
be presented to a radio station,
a general manager, a program di-
rector, a music director, and an
air personality who have, in the
previous year, led the way in
programming. Other Trendsetter
Awards wil| be presented in the
field of music at other official
Biliboard functions.

www americanradiohistorv. com

TOMORROW

By ED OCHS

1 would like to apologize for what I'm about to do. 1 like Bob
Dylan: in fact. Dylan is “all you should know before you grow old
and die.” But | would like to praise him for what he is, to fix him
honestly as a man, not a myth, in relation to his real merits. For
Dylan is a dreamer who found it easier, more profound and more
painful to fantasize roles than to assume just onc for himself. That of
himself. A part-time comic, cartoonist, Casanova, Messiah and magi-
cian. Dylan’s real pursuit has been misconstrued and. because of it, his
pain prolonged. Now “Nashville Skyline.” in its blushing acquiescence,
has revealed in perspective the secrets of all that came before, all the
claborate, rigged conversations he had with himself; revealing, above
all, Dylan's desperation blues and all the searching that has made
Bob Dylan the greatest white blues singer who ever lived.

Dylan sings in conversations, preaching to cripples who fall
dumbly into his pointed puns like patsies who feed funny men their
living. Like Laurel fed Hardy. Like Costello fed Abbot. Dylan, the
master of Socratic dialog, asks the questions and gives the answers as
well. His dummies are granted a personality of opposition (though the
voice is Dylan’s). pitting their lovelessness against Dylan’s. and finally
suffering banishment at the hands of his over-righteousncss and
destructive. and protective. insight. But the brilliant Dylan, afraid of
receiving. accepting, and feeling spontancously without a challenge
is only the winner of power and intellectual advantage; his foil is deep
in feeling. filled up to her modest capacity with hurt absorbed from
Dylan's profound put-down. She has grown deeper. more loveless
and known intensity. while Dylan has only to damn himself for his
cruelty. And, oh yes, his words are to a woman, an object manipulated
away when she got to close to his naked emotion with her giving-for-
the-taking. When her love, her emotion made him vulnerable to his
needs.

He almost got away with it, too. But Dylan's impatient genius
left seams in his sermons. For his genius is not as a creator (though
he is so beautifully creative). but as an editor, splicing. cutting and
putting together jokes passed on to him, twice-told tales and pearls of
conversation that he has snatched from the air and committed to
memory. His lyrics, like a well-repaired mirror. are editorials for his
pain, a kaleidoscope of his aching mind’s eye. which has processed
all he has observed into metaphors of persecution and riddles sung,
but unanswered. Up till “Nashville Skyline™ Dylan has been delirious
from his unfound sense of self. He has heard his ambiguity praised as
genius:

“They are spoonfeeding Casanova

To get him 10 feel more assured;

They will fill him with self-confidence

After poisoning him with words.”

From *“Desolation Row."”
—but said nothing because a seduced public is a degraded public
anyway. And besides, the celebration of his unseen lovesickness and
identity wars is better than no self-recognition at all, even if the
public was all wet. The truth would be too hard, too long to explain
anyway. figured Dylan, sucking on a sour grape.

Poor Dylan has been screaming out his agony, but keeping it just
out of understanding’s reach, disguising pain by lapsing into general
truths further confounded, in turn. by their abstract presentation.
I'll help you know me. he wails between the lines, but 1 won't tell
you everything you need to know to help me. Saved from revealing
specifics by his ambiguity. Dylan has relieved himself of active respon-
sibility for doing something about his unhappiness. For this he was
praised—for being one of the walking wounded, confessing his pas-
sivity through his sad, precious insight. For this he was called a genius.
Because he was clever enough, hurt enough to break down in a million
homes and still not be heard. Until *Nashville Skyline,” that is, when
Bob Dylan came home to Bobby Zimmerman.

1 wonder what she's like—his wife, I mean. She showed him
Nashville’s skyline, that it was something real and stable. And she
loved him because she understood that when he said “no™ he really
meant “'yes, come closer.” So with his latest album, Dylan finds his
own voice, sings his sentiments and, having matured with love, yodels
the very little on his mind and shoves off for home. Dylan, the satis-
fied man, speaks in cliches and blushes as if everyday were Valentine's
Day. No longer does he need to talk a lot and talk fast and disguise the
love that has always asked and, now at last, been received. So good-
bye. Bob Dylan, I'm glad you're happy though you meant more to
me when you were dazed and confused like everybody else. Still,
I hope you've had a good trip finding your way back home, and
though you have withdrawn to your family, your genius defused, 1
have the funny feeling you'll soon return, as Wordsworth said, to re-
call your experience in the tranquility of afterthought.

ITCC Launches 2d Label

NEW YORK—International
Tape Cartridge Corp. has
launched a new record label—
ITCO Records. First single re-
lease features the Brass Ring
with “Theme From ‘Last Sum-
mer,"” a movie theme. ITCC
Vice-President James Tyrell said
that an album, 8-track cartridge,
and cassette hinged on the single
will be released in August. Phil
Bodner produces the Brass Ring.

The new label, Tyrell said.
was another step in the expan-
sion plans of ITCC to become
a major music industry firm,
ITCC had launched a label
called Hour Glass about eight
months ago, which was then
distributed by Art Treferson of
Steady Records. However. dis-
tribution of this label has just
been taken back under the wing
of ITCC with its own distribu-

tor set up. The publishing wing
of Gerid Music was launched
about two months ago and, with
its own staff of writers, has
been producing demo records.

A new low price tape car-
tridge line will be the highlight
of ITCC's distributor sales meet-
ing July 1i-12 in Nashville,
along with a new slate of prod-
uct.

R&R’s 2 Masters

GLEN COVE, N. Y.—R&R
Records has purchased the mas-
ter of “Hey Girl, I'm in Love
With You" and “Dont Give
Yéur Love to Anyone,” by Wa-
zoo from Memnon Produc-
tions, a subsidiary of Memnon
Amusement Co. Tom Rizzi and
Chris Purzycki produced the
group for Memnon.
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America’s
most beautiful collection
of talented girls

just made their debut to society

In the best of circles
(the country’s top clubs, leading fairs
and on the Dean Martin TV Show)

they’re known as

The Golddiggers

and their debut is on
M METROMEDIA RECORDS.

8-Track Tape Cartridge: 890- 1609

Metromedia Records, 3 E. 54th St., New York, N.Y. 10022
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EDITORIAL

Save Our Singles

The singles business has been called, with some truth, “a fantasy

business.”

It represents a minor part of the industry's total dollar volume.
Yet all segments of the complex and interrelated world of music, rec-
ords and radio testify to its importance; to the necessity of restoring
the singles business to a state of heaith.

The artist, the songwriter, the manufacturer, wholesaler and
retailer, the broadcaster and deejay—all are dependent to a large de-

gree upon the single.

Nothing matches the single as an excitement factor; as a pro-
motional medium for artist and/or song. That is why Billboard is
devoting extensive space and reportorial manpower to a continuing
cxamination of the singles problem.

We urge all facets of our industry to probe the matter, and join
in a concerted effort to Save Our Singles. It is an SOS campaign of

ytmost gravity and merit.

We urge concerned elements of our industry to transmit their
thoughts and suggestions to Billboard for trade consideration.
The diminution of the singles business need not be irreversible.
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Tighter Playlist a Boon
To Single, Merc.'s Sippel

By EARL PAIGE

CHICAGO — Tighter play-
lists are not a decterrent to the
single, but conversely, are caus-
ing radio people to “listen to
singles more carefully and with
a better car,” said John Sippel,
product manager, Mercury,
Pcachtree and Blue Rock. “The
single generates more immedi-
ate excitement, it increases com-
munication and causes more
happy rapport between manu-
facturer and wholesaler.”

As proof stations listen more
carefully he cited Dece Dee
Warwick’s recent release, “Fool-
ish Fool.” He said, “This record
had a 44 second instrumental
introduction, which normally
would hinder a recording, but
we know stations like it. Mitty
Collier, who has been away
from the scene for two-and-a-
half years, has ‘It Hurts So
Good' on Peachtree. Normally
stations would have forgotten
about this type of artist but in
just 17 days we know we have
a substantial seller.”

Sippel, who studies 250 radio
station playlists each week, said,
“At least 80 to 90 per cent list
singles but rarely do you find
more than five albums listed.
Usually you see only one album
the pick, on a radio list.

“Nothing matches the day-
to-day excitement of a single.
A distributor may order Jerry
Butler's ‘lce Man Cometh’

once a week but he'll be on the
phone with us threc times a
week for Butler's single of
*‘Moody Woman.’ I do not be-
lieve that rack jobbers, one-
stops and dealers are apathetic
about singles and I also place
high importance on the jukebox
as an important exposurc me-
dium for singles.”
Marshall Chess Speaks

“The way radio is set up to-
day the single and the value of
the short cut is cxtremely im-
portant,” according to Marshall
Chess, who speaks not only for
Chess Record Corp. but as well
for the firm's r&b station
WVON in Chicago. "The single
still offers maximum music and
the maximum amount of com-
merciality.

“However, | feel the next im-
portant form of radio will be in
the progressive rock vein using
cuts from albums and a format
similar to the ‘Top 40’ as we
know it today. When this hap-
pens, and this is still in the
future, then the single could very
well be in trouble.

“Right now, though, stations
must have singles because there
just isn’t that many albums with
shori enough cuts to play. Also,
singles are very important in the
r&b market where you have a
monetary factor with people not
able to buy as many albums as
they might like to.”

Kapralik’'s Stone Flower

Into Broader

NEW YORK—David Kapra-
lik is broadening the operation
of his Stone Flower Productions
firm which he owns with Sly
Stone In addition to setting up
an Los Angeles office, Kapralik
will bolster the firm’s staff to
handle its widening activities
in the production, management
and publishing fields. Also in
the offing is the formation of
Stone Flower’s own label to be
distributed through a major
manufacturer.

Stone Flower's Coast offices
will be located at 1777 North
Vine St. and will be occupied

3-Level Areas

by Kapralik, Steve Topley, na-
tional promotion director; Don
Rossmore, production assistant,
and Stephanic Swanigan, per-
sonal aide to Kapralik and
Stone.

Stone Flower and Daedalus
Productions, Kapralik-Stone’s
other production firm, will con-
tinue to maintain offices in New
York at 180 Madison Ave. under
the direction of vice-president
Barbara Baccus. At present,
Stone Flower produces the rec-
ords of Sly- and the Family
Stone and- represents the pub-
lishing of Sly Stone’s composi-
tions.

Pitt Symphony, Union in Accord

PITTSBURGH — A three-
year agreement raising ‘mini-
mums to $255 a week by 1971-
1972 has been reached between
the Pittsburgh Symphony and
Local 60-71 of the American
Federation of Musicians. The
pact raises weekly minimums

from the $200 of 1968-1969
to $225 in 1969-1970 and
$237.50 in 1970-1971.

The season will be increased
from the 44 weeks of 1968-
1969 to 47, 48 and finally 49
weeks during the three-year
period.

Singles’ Effect on Short Station
Playlist Draws Blasts

LOS ANGELES — The ef-
fect of short radio playlists on
singles sales is regarded in di-
verse ways by record exccutive
here.

Rocky Catena, Capitol's mer-
chandising vice-president, feels
short playlists improve single
sales. By concentrating on fewer
singles, the exposure helps a hit
sell more.

Music Complex
Set Up by Rene

NEW YORK—Rene Enter-
prises, a new music complex,
has been formed by Joe Rene,
former RCA a&r producer. The
complex will include Rene Rec-
ord Productions, a record pro-
duction firm, and two publishing
companies: Gold Beach Music
(ASCAP) and Wilco Music
(BMI).

Rene, who also is a song-
writer, plans to visit Europe,
where he will produce several
artists for international distribu-
tion. Included will be stops in
London, Paris, Rome, Germany,
The Netherlands and Belgium.
He also will meet with foreign
publishers to sect up representa-
tion. Rene’s New York offices
are at 161 West S4th Street.

A Longer Run
o Continued from page |

record is at the top of the charts.
They need continued air play
to move this product to the con-
sumer, and not back to the dis-
tributor as a return.

As far as radio goes, England
added, an extended play list
would certainly help single sales
but only if the station concen-
trated on the additional product
put on its lists and not just
play it on rare occasions. He
pointed out that rhythm and
blues as well as country stations
have an extended play list and
normally  concentrate  quite
heavily on this list. “This,” he
said, “leads to a maximum
amount of sales in cach of these

categories without the record
ever going up.”
England emphasized that

singles are extremely important
to the label and are worked as
a project for breaking new art-
ists. He added, “Strong single
record product will create the
the hits and naturally boost
single sales.”

Who's Rock Opera
Earns Gold Record

NEW YORK — The Who's
two-LP rock opera “Tommy"
on Decca has been certified a
$1 million seller by RIAA. The
album, written by lead guitarist
Peter Townshend, was produced
in England by Kit Lambert and
Chris Stamp. The quartet winds
up their U. S. tour at San Fran-
cisco's Fillmore Auditorium on
Thursday (19).

Handleman to Give
4-for-3 Stock Split

NEW YORK — Handleman
Co. has declared a four-for-three
stock split of the common stock
of the company. The record date
will be the close of business on
July 11 and the new shares are
to be distributed July 31 to
holders of record of July 11,

www americanradiohistorv. com

By ELIOT TIEGEL

Catena said that fewer singles
gain exploitation from radio
play, but this concentration gen-
crates greater sales.

Dick Sherman, the national
sales manager at Warner Bros.-
Seven Arts, disagrees. The short
span of time stations now play
a new single isn’t enough to help
the sale of a product. Distribu-
tors are getting stuck with prod-
uct because there is no co-ordi-
nated effort on the part of the
broadcaster and the disk distribu-
tor, he said. Sherman pointed
to KHJ's recent reduction of
its playlist of several numbers.

Rife With Problems

Catena said the singles busi-
ness is rife with problems. While
there are a record number of
stores or racks selling the prod-
uct, the emphasis is on crcam
merchandise. “Retail markets
which are remote from the sup-
pliers tend to concentrate on the
top hits,” he said. Cantena sees
hope for singles if the Pocket-
disc proves successful. The vend-
ing machine which Pocketdisc

& Bravos

uses to sell its product could
change the attitudes among
racks who are “paranoid about
theft.”

Many record companies are
offering 100 per cent return
privileges on singles to maintain
happy . relationships with their
distributors.

Warners is one firm which
does not have this 100 per cent
return system. lts policy is 11
per cent on all net purchases
quarterly.

Sherman fecls this policy may
be passe becausc the racks have
created a new situation. Their
returns are “enormous’ Sher-
man said. Many retailers are
returning singles they can’t sell
and marking them defective.
Many distributors who do not
want to antagonize their large
accounts take back all these sin-
gles whether they are defective
or_not.

While short playlists affect
singles sales, Ed Rosenblatt,
A&M’s national sales manager,

(Continued on page 12)

Singles Salespin Sharpens—
Slips to 14.2% of Industry

e Continued from page |

mented: “You can still have a
million seller with a monster
record, like the Edwin Hawkins
Singers’ 'Oh Happy Day,” but
the medium hit is disappearing—
that is, the record that achieves
a sale of 100,000 or 200,000,
so you either hit a home run
or strike out . . . and you can’t
live on home runs alone in this
business.”

The temper of the times, par-
ticularly as it relates to the civil
rights campaign, is also regarded
as seriously affecting singles. As
one observer put it: “Rhythm
and blues during the past decade
has been a basic ingredient in
the pop field. This music is the
bedrock of rock °'n’ roll, and
more than any other musical
category it went pop. But now
that the Negro is forging ahead
and lifting himself out of the
mire, he is leaving the old music
behind . . . so that r&b seems
to be retreating to a smaller,
hard-core audience.

As far as the racks’ influence
on the singles business goes, Neil
Bogart, vice-president and gener-
al manager of Buddah Records,
said, in Billboard, June 21, “The
singles business wouldn’t be dy-
ing if some of the biggest racks

Pocketdisc to

e Continued from page |

a long time. However, we need
the co-operation of more key
labels—like Columbia and RCA.
The servicing of the machines is
fantastic; there's no pilferage,
and loss of time is ehiminated.
I am also impressed with the
sound of Pocketdisc. It has not
affected our over-all 45 busi-
ness in four stores; I feel it must
be the coming thing. Forty-fives
are too expensive to handle.

Tom Lorenzi of Sparton
Stores: Pocketdisc is doing very
well. We have it in eight stores
and arc adding a ninth. We
need more product and could
sell more if we had more labels.
There is no clerk problem or
pilfcrage as with the 45s. At
present, Pocketdisc is a plus sale
but in time it will knock out
45°'s.

weren't trying to kill it. Singles
are just as salable as they ever
were, but the racks must push
them, top 40 radio must not
ignore youth music — our busi-
ness can't afford it. The grave-
diggers should put their shovels
away. Singles are alive and well
— if they're properly promoted
and merchandised.

Another bullish note on be~
half of singles was voiced by
Len Levy, president of Metro-
media Records. He said, in
Billboard, June 28, “l think al-
bums will no doubt always repre-
sent a greater percentage of
the busifiess, but [ feel that
singles still have their place, given
the proper chance.” He added
that Metromedia will make the
decision to initially expose an
artist through album and single
product, depending on the nature
of their material and the mar-
ket it is attempting to reach.

It is estimated that today’s an-
ual singles sale is about 180,000,-
900 units. A large segment of
this sale — perhaps as much
as 50 per cent — goes to the
jukeboxes. The single, therefore,
as an item of home entertain-
ment, is miniscule. Yet, virtual-
ly the entire industry is in agree-
ment that the single is a vital
part of the record industry.

the Rescue

Jerry Salz of the Yankee
Stores: “We like it. We think
it’s great.”

Leonard Oppenheimer, - of
Topps Stores: “It is doing very
well although we feel more of
the current Top SO is neceded.
There has been no problem on
servicing the machines in five
stores here. More labels should
co-operate.” Oppenheimer also
expressed the view that “local-
ized selectivity,” that is, selec-
tion geared for a specific mar-
ket, would be a good thing in
merchandising Pocketdisc.”

Mike Meyer of Federal:
Speaking for one of the Federal
Stores, Meyer said: “This out-
let is not as large as some of
our other stores, but we racked
up $168 in 16 days . . . a good
sale and a plus sale. 1 feel we

(Continued on page 12)
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SONGWRITERS HALL OF FAME

Changing Attitudes, ‘Hall’
Post Gains for Writers: Leiber

“Today the songwriter is
coming into his own. His status
is almost comparable to that of
the European writer and com-
poser . and hopefully this
will be achieved as a result of
changing attitudes and the in-
fluence of the Songwriters Hall
of Fame.”

This is the view of Jerry Lei-
ber who, with his collaborator
of 18 years, Mike Stoller, has
been a major influence on the
changing pop music sccne. As
a writer — with Stoller — of
such hits as “Kansas City,"
“Hound Dog,” *“Spanish Har-
lem” and countless others, Lei-
ber has been in the forefront
of that group of musicmen who
went to the roots for their in-
spiration.

This predilection for the roots
of American music happened
naturally for Jerry Leiber. He
explained: “lI was brought up
in Baltimore . in a black
and white neighborhood and all
I heard as a youngster were
blues and country music.”

The team made its first im-
portant impact on the profes-
sional music business on the
West Coast in 1950 and 1951. It
was the great era of rhythm &
blues independent labels, Leiber
recalled, “our first records were
such items as ‘Corn Whiskey’
by Amos Milburn on Aladdin,
‘Hard Times’ by Charles Brown
on Aladdin, ‘That's What the
Good Book Says’ by the Robins
on Modern. It was a transition
period, and white youngsters
were digging the root blues and
dancing to this exciting music,
and to this day %his trend has
never diminished, with the result
that this music has now reached
a level of sophistication while
still retaining its basic authentic-
ity.”

In 1952, Lieber and Stoller
wrote “Kansas City.” Leiber re-
calls it was originally a regional
hit with Little Willie Littlejchn
on the Federal label. In 1953,
Leiber and Stoller wrote “Hound
Dog” for Willie Mae (Big Ma-
ma) Thornton, who was then
with the Johnny Otis band.
About one vyear later, Elvis
Presley recorded it on Sun Rec-
ords in Memphis.

After this experience in the
rhythm & blues field, Leiber and
Stoller did their first rock °'n’
roll date — an independent pro-

Cap. Series
Classical in

LOS ANGELES — Capitol
has created a new series, Close-
Up, to merchandise pop and
classical product together for
the first time.

The scries, which becomes
available Monday (14), will
offer the best of Angel’s catalog
plus top tunes associated with
pop artists.

Each of the LP’s (there are
10 pop and three classical) in
the first release) offers two disks
at the regular retail price plus
$1. The pop product will sell
for $5.98, the Angel merchan-
dise for $6.98, both prices in-
cluding the dollar increase.

All of the LP’s have the same
graphic design and appearance.
Each pop LP features 20 songs;
each of the Angel LP’s offers
familiar melodies.

The idea for combining pop
with classical on one series be-

duction which Capitol Records
acquired. This was a milestone
record, “Black Denim Trousers
and Motorcycle Boots™ by the
Cheers. Les Baxter did the ar-
rangement. “The song was a
spoof, but it started a trend of
motorcycle songs.”

Organized Coasters

Shortly  thereafter, Leiber
and Stoller organized the Coast-
ers and produced them in such
hits as “Riot in Cell Block No.
9.” “Down in Mexico,” “Smokey
Joe’'s Cafe” and “Framed.”
The masters, originally on
Spark, were turned over to At-
lantic for distribution. Other
Coasters hits on Atlantic fol-
lowed—all produced by Leiber
and Stoller and based on their
own songs: “Searching,” *“Yak-
ety-Yak,” “Charley Brown,”
“Along Came Jones,” “Poison
Ivy” and more. At this period,
1957-1960, Lieber and Stoller
were producing other acts as-
signed by Atlantic, such as Ben
E. King, Ruth Brown and La-
Verne Baker. Some of their songs
at the time were “Luck Lips,”
recorded by Miss Brown, and
“Saved,” cut by LaVern Baker.

Lieber and Stoller also pro-
duced Joe Turner, boss of the
blues, in such songs as “Chicken
and the Hawk.”

Between 1955 and 1961 Lei-
ber and Stoller wrote scores and
individual songs for Elvis Pres-
ley films. Among their credits
from this period are “Jailhouse
Rock™ and “King Creole,” two
title songs.

“In the ecarly and middle
1950's,” Lieber recalled, “the pop
and jazz music establishment
looked down upon the emer-
gence of rhythm & blues and
rock ‘'n’ roll but today there
is a different attitude and this
music is recognized for its cul-
tural contribution. A dozen years
ago few people, other than
John Hammond and a small
group understood its  im-
portance.”

During 1958-1961 Leiber and
Stoller cut the Drifters and other
important record acts, . using
strings and Brazilian rhythms.
*“This was an influence we had
felt in California, where the
swinging rhythm of the samba
had much impact,” Leiber said.

From 1962 to 1965, Leiber
and Stoller operated Red Bird

(Continued on page 78)

to Sell Pop,
1 Package

longs to Al Davis, Capitol’s pop
album merchandising manager.

Capitol will merchandisc the
series in print and broadcast
media, with half its ad budget
going to radio. The new product
will be advertised along with
tapc cartridges on the four
ABC Radio Networks during
the upcoming July Apollo 11
moonshoot.

Represented in the first re-
lease package are the Beach
Boys, Lou Rawls, Nat Cole,
Frank Sinatra, Jackic Gleason,
Nancy Wilson, Buck Owens,
Sonny James and Merle Hag-
gard.

Classical names include Jac-
qucline du Pre, Daniel Baren-
boim, Sir John Barbarolli and
the Halle Orchestra, the London
Symphony, Philharmonia Or-
chestra, the Strings of the Sin-
fonia of London and the late
Fritz Wunderlich.

WWW americanradiohistorv com

e —

Market Quotations

As of Closing Wednesday, July 2, 1969

1969 Week's Vol. Week’s Week's Week's Net
NAME High Low in 100’s High Low Close Change
Admiral 21% 15 484 19 16%  18% +1%
American Broadcasting 76V 56% 232 65 632 4% + %
Ampex 44%  32% 1009 4V Y 3% +2y,
Automatic Radio 41%  20% 719 37 3%, 36 +2%
Automatic Retailer Assoc. M7V 99 67 106 105 106 +1
Avnet Vs 4% 657 6% 15% 1%+ Y,
Capitol Ind. 52 29 16 45Vs  42% 45V, 42V,
Chic. Musical Inst. 3% 23y, 15 24%:  23%, 24 -Y
CBS 59Va 44%5 345 3% S5'\% 53% +14
Columbia Pic. 42 29%, 402  33% 33 NV + %
Commonwealth—United 24%,  10Vs 1545 MY 10% 10% - %
Disney, Walt 86% 69% 100 78%2 73 76% +3v,
EMI 8% 5% 340 6% % v + W
General Electric 98Ys 85 778 1% 89V 0% +1%
Gulf & Western 50% 24 3096 26% 24 25%, + 3%
Handleman 483, 35 885 37 35 37 + %
Harvey Radio 25V 16%a 26 6% 162 16% -
Kinney Services Vs 26% 820 8% 27% 27 -3
Macke Co. 29V, 15% 42 7% 6% 17% -1
MCA 4%y 29% 553 32% 30 0% + Y%
MGM 44V, 26% 345 29Ya  26%, 29V, +1%
Metromedia 53% 23y, 40 26 2% 24 -1%
IM N2Ya 94 554 103% 99%2 103% + 3
Motorola 133%a  102%, 155 120% 112%, 120 +5
North Amer, Phillips 45Y% 35Y 557 47Va 44V 46V +134
Pickwick Int. 65 40 2 56% 55V 56% + %
RCA 48%  403% 1042 NY 40% 0% -%
Servmat 49Ys NY 154 34% 1Y 34y, +1Y,
Superscope 54% 35Y% 153 44 39 4%  +4a
Tenna Corp. 62% 40% 193 50V 42%a  48% +eY,
Trans Amer. 8% 28%2 1158 0% 282 29 - %
Transcontinental Invest. 27% 16Va 737 18 7% 18 +1%
Triangle 37% 26 32 27Vs 26 26% Unchg.
20th Century-Fox 41% 21 651 247 2% 4% +1y
Vendo 32%  18% 22 20 18% 18" -1
Viewlex kLA 24% [ x] 30V 28 29% 413
Warner Bros.-7 Arts 64y  39% 857 49Va 48Ya 48V, - Y
Whittaker Corp. 32% 2 1080 2% 2% 22%  +
Wurlitzer 23Y, 17%, n 18 17V, 18 + 4%
Zenith 58 42% 469  45% 43%  45%  +1Y
As of Closing Wednesday, July 2, 1969

Week’s Week’s Week's
OVER THE COUNTER* High  Low  Close
ABKCO Ind. 7 6V V2
Audio Fidelity 4 4 4
Certron 42 9V, 42
Creative Management 15 14 15
Data Packaging Corp. 22 21 21V,
Fidelitone 5 4 4V
Sam Goody, Inc. 16 14% 15
GRT Corp. 24y 19V 22
ITCC 10 9% 10
Jubilee Ind, 1%, 18%a 20
Lear Jet 28 25%, 28
Lin Broadcasting 11V, " MY
Magnasynic-Craig 162 142 16V
Merco Ent, 2% 1Yy 22
Mills Music 32Yy 32 32
Monarch Eiectronic Ind. MY 9% 11
Music Makers, Inc. 16 14%2 15%
National Tape Dist. 56 48 54
Newell 26 24Yy 24
NMC 12 9% 12
Omega Equity 2y, 2% 2V,
Robins Ind. Corp. 8 7Va 8
Telepro Ind. 2% 2 2
Trans Natl. Communications 7 %2 7

*Over-the-counter prices shown are “bid"’ (as opposed to “asked”), Neither the
bid nor the asked prices of unlisted securities represent actuol transactions.
Rather, they are a guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above quotafions compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange and all principal stock

exchanges.

Col. Club Gains ‘Reprieve’

® Continued from page 1

of the Commission’s thinking,
but officially affirmed only that
part of the order which bars any
fixing of royalty for artists dis-
tributed through the Columbia
Club. CBS fought this as un-
necessary, since it claimed all
such limits on artist royalty (50
per cent was top at the time of
the FTC complaint) had been
deleted from the contract forms.

In a very important win for
the Commission, the Court did
agrec that record club selling
docs constitute a distinct, “well-

defined submarket” in judging
competition in the record indus-
try. While the Court agreed also
that the Columbia Club licens-
ing agreements “have foreclosed
a share of the market, we feel
that the Commission has failed
sufficiently to examine the mar-
ket structure.” It notes that the
market structure has undergone
considerable changes over-all,
and even within the record-club
submarket.

What troubled the Court about
the FTC decision was its find-
ing that the Columbia Club's
exclusive licensing provisos (as

(Continued on page 12)
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Col. Club Gains ‘Reprieve’

o Continued from page 10

one of the Big Three, Columbia,
Victor and Capitol), virtually
shut out club competition among
the licensed labels, or from out-
side labels that would find- the
price differential too competi-
tive. The Court said the foreclo-
sure, based on 1960-1961 statis-
tics, was contradicted by forma-
tion of four new record clubs
since then. One of them claims
—the Record Club of America
—t0 be the second largest record
club in the industry. (Others
mentioned were Longine, Dot
and Starday.)
‘Not True’

The Court, with only Justice
Kyle dissenting, said the Com-
mission’s assumption that the
“price differential has allowed
into the club market no sig-
nificant competitors other than
the integrated Big Three, does
not seem to be true.”

Further, the Court sees great
changes in the entire industry
structure, and finds that con-
sumer tastes, too, have under-
gone a substantial change:
“Many of the new hit recording

Pocketdisc to

e Continued from page 8

could sell more if we had addi-
tional labels.”

Hot sellers which have not
been available to Pocketdisc in-
clude "“Romeo and Julict” on
RCA; “Too Busy Thinking of
My Baby,” Tamla; “In the
Ghetto,” RCA; “Bad Moon Ris-
ing,” Fantasy; “Grazing in the
Grass,” RCA; “Again,” Soul
City; “The Israclits,” UNI;
“These Eyes,” RCA and “More

stars have cut their records on
the labels of small manufactur-
ers. As a result the size and
nature of the foreclosure may
have changed. . . .

The FTC order would permit
distribution by the Columbia
Club of outside labels, but
enjoined it from contract ex-
clusivity that could prevent out-
side labels from starting clubs of
their own, or prevent the li-
censed labels from selling to any
other record club or mail-order
buyer at the same (manufactur-
er’s) price available to Columbia
Club. (Billboard Dec. 21, 1968.)

Dissenting Judge Kiley said
that as long as the Court upheld
most of the FTC thinking, it
should have sustained the order.
Then the Club could bring a
challenge to amend or modify
the order because of the “stale™
statistics. Judge Kiley feels that
by the time the FTC has gone
through the procedures in up-
dating the order, several years
may have gone by—and the
market might again have under-
gone substantial changes, evok-
ing another petition for review,
ad infinitum,

the Rescue

Today Than Yesterday,” Co-
lumbia.

_ Meanwhile, Pocketdisc is go-
ing ahead with its plans. These
include the introduction of im-
proved vending machines which
will hold more selections in
smaller space and will take
nickels and dimes, as well as
quarters.

_ Pocketdisc  will also cxpand
its distribution and will open in
10 markets by the fall.

Tight Playlist

o Continued from page 8

sees them as “purely a testing
ground for albums.”

The mark-up for the manu-
facturer is with the album, and
album sales have been increas-
ing cach year, Roscnblatt said.
The manufacturer spends a
great deal of money in the stu-
dio, then loses control once the
product is released, Rosenblatt
said.

At Blue Thumb, Don Graham
believes a halt to the “glutting”
of the market by singles without
artistic merit has to happen.
There are threc categories of
singles which are glutting the
market with unneeded product,
he contends. These are obliga-
tory singles tied in with a con-
tractual commitment, a single
rush released right after a hit
is coming off the charts and
singles released as a vehicle 10
merely break an album.

The short playlist, Graham
feels, is one good rcason to re-
strict the flow of singles prod-
uct. “I'd like to see the industry
look in the mirror and ask itself
whether it is justified in putting
out a record. If you do release
a record, work it.”

Graham feels a company
should have the strength to tell
its artists that they all can’t be
relecased in the same week and
that the singles have to be timed
better. “We will have to bear
the brunt of the artist’s ire by
delaying his rclease.”

Graham said he is more con-
vinced than ever that any air-
play is good airplay because it
is some form of exposure. And
that includes in-store play such
as is regularly given to new sin-
gles by two San Francisco re-
tail accounts, Woolworth’s and
Music Five.

Blue Thumb & Arhoolie Team
In Grass Roots Blues Push

LOS ANGELES — Blue
Thumb is associating with Ar-
hoolie Records in a project to
promote grass roots blues music.

Arhoolie. the Berkeley, Calif.,
firm owned by Chris Strochwitz,
is providing Blue Thumb with
its catalog of evergreen blues
performances, including many
Strochwitz recorded in the South
with portable equipment.

Blue Thumb will re-channel
the material for stereo and com-
pletely repackage the Arhoolie
catalog for distribution through
its national outlets. Arhoolie has
never had a formal program
for national distribution. GRT,
which finances Blue Thumb, will
release the products in cartridge
form.

In addition to releasing such
masters acquired from Arhoolie
as “The Best of Big Mama Wil-
lie Mae Thornton,” and *“The
Best of Clifton Chenier,” Blue
Thumb is also preparing a two-
record anthology LP which it
recorded at the recent Memphis
Blues Festival.

Blue Thumb partners Bob
Johnny Woods, Sleepy John
Estes, John Fahey, Piano Red,
the Rev. Robert Wilkins and
102-year-old Nathan Beauregard.
Krasnow and Don Graham flew

Schiffman Post

LOS ANGELES — Todd
Schiffman, Transcontinental En-
tertainment  Corp.’s new vice-
president, will act as a liaison
man with all the company’s
branches. He will not personally
book any acts through the
Hurok Concerts branch, as had
been previously stated.

Strochwitz to Memphis for the
fourth annual festival. Stroch-
witz selected the artists off the
bill Tor the LP project.

Blue Thumb rented the Arden
Recording Studios in Memphis
and in three days recorded such
veteran blues performers  as
Bukka White, Fred McDowell,

This jam session LP will sell
for $6.98 while the re-packaged
Arhoolje material will retail for
$5.95. Arhoolie will receive
credit on the album jacket as
the originator of the material.

ASCAP Inks
New Talent

SAN FRANCISCO — The
American Society of Compos-
ers, Authors and Publishers has
signed 21 San Francisco groups
and seven single performers.
The new talent will be wel-
comed into ASCAP at a party
at the hungry i on Monday
(14).

Groups signed were the Grate-
ful Dead, Edwin Hawkins Sing-
ers, Blue Cheer, Mother Earth,
Youngbloods, Crome Syrcus,
Mother Bear, Lynn County, the
Charlatan, Shades of Joy,
Tongue 'n Groove, Fifty-Foot
Hose, Loading Zone, Mint Tat-
too, Mad River, Morning Glory,
Flaming Groovies, It’s a Beauti-
ful Day, Santana, Womb, and

A. B. Skhy.
Also signed were Harvey
Mandel, Dan Hicks, Stephen

Miller, Sandy Bull, Carl Oglesby,
Rainy Notrak and Boz Scaggs.

The record
they are talking about is
“LITTLE WOMAN\us-121
on [l Metromedia Records by
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BOBBY SHERMAN,
one of the HOTTEST new
recording artists
in the past few years.

*One Too Many
Mornings”

Metromedia Records, 3 East 54th St., New York, N.Y., 10022
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“1 DON'T WANT TO WALK WITHOUT YOU”

PR

a vocal single by
JULIUS WECHTER
and the BAJA
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ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

All indications point to the
fact that Stereo Tape Cartridge
sales will more than pick up the
usual summertime “slump” in
sales that has been historical in
the record business. The recent
BILLBOARD promotion, ““Summer
Is a Tape Thing,” was devised by
BILLBOARD to call attention to
dealers and distributors that tape
sales can and will pick up this
slack in the music business.

A survey of several of the NAL
distributors in Southern California,
Florida, Arizona and Texas brings
out the fact that Stereo Tape is a
year-round business in these areas
with many distnbutors reporting
that there are monthly increases
in sales regardless of the time
of the year.

In colder climates in the win-
ter time, people very seldom
travel in their automobiles to va-
cation sites or take weekend trips
or drive to their work. During the
summer months, there are more
cars on the highways because of
vacations, weekend trips and driv-
ing to work, which means there
will be more sales of Stereo Tape
Cartridges.

In addition, the writer visited
the 79th Street Marina in New
York City last Sunday and a very
safe estimate is that 80% of the
boats docked at the Marina are
equipped with a Stereo Tape
Deck. Adding to the increase in
automotive use during the sum-
mer months, the many thousands
of boats that are equipped for
Stereo Tape Cartridges, the thou-
sands of portable 8-track players
and cassette players that are
taken to the beaches, on picnics,
etc., really proves that “Summer
Is a Tape Thing,” that it can and
will pick up the usual summer-
time slack in the music business.

If you want to cash in and
make “Summer a Tape Thing,"

write for the address of your near-
est NAL distributor to: NORTH
AMERICAN  LEISURE CORPORA-
TION, 1776 Broadway, New York,
New York 10019.
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Tape CARtridge

CATV Service Co.to Use EVR

Format inHomeEntertainment

e Continued from page |

The plan, which makes TPI
the first CATV service group to
enter the packaging and distribu-
tion field using the EVR format,
was announced last week in New
York and San Francisco. It sig-
nals EVR’s first penetration into
the home entertainment business,
a field which it expects to serv-
ice fully with full-length color
programs by 1971.

TPI, a subsidiary of Sterling
Communications, Inc., will work
with Manhattan Cable Televi-
sion on the project. It will also
make every possible use of orig-
inal program series by the en-
tire cable industry.

Robert E. Brockway, presi-
dent, UBS Electronic Video Re-
cording Division, said his com-
pany had, from the outset, rec-
ognized the uniquely effective
economical system which EVR
offers CATV for originating
program material to its subscrib-
ers.

TPI’s president, Morton Fink,
sees his company’s concept of
the new service as a one-stop
supermarket for cable program-
ming. He said that by using
EVR Cablecast Service, CATV
operators will be able to origi-
nate selected programming with
minimum investment,

TPl will operate this new
service under agreement with
CBS and Motorola Inc., exclu-
sive North American licensee for
the EVR player. Among the
first programs to be offered by
the new service are features,
sports, travel, gourmet cooking,
art, theater, music and careers.

EVR represents a classic mar-
riage of electronic and photo-
graphic techniques, and was
perfected by Dr. Peter C. Gold-
mark, president and director of
research of CBS laboratories.
and the creator of the LP rec-
ord.

Based on a technique to the
LP. Goldmark has rclated optics
and photographic technique with
his eclectronic skill to create
EVR. The system stores pic-
tures with sound for playback
of consistently high resolution
through a standard television
set.

In spite of the similitude be-
tween motion picture films,
video tape and EVR, the last
is unique because of its durabil-
ity, flexibility, low cost, high
quality and low maintainence re-
quirements.

In addition, any motion pic-
ture, videotape or live TV pres-
entation can be recorded for
distribution on EVR.

Basically there are three ele-
ments to the EVR system:

1. The thin EVR film is dual-
tracked and carries its sound in
parallel lines on a magnetic track
along with two rows of visual
frames. Although the film is
miniaturized, the image repro-
duces with sharper definition
and clarity than a conventional
TV picture. The absence of
sprocket holes in the film mini-
mizes the chances of tearing.

Tiny Cushlon

As a further protection
against damage or deterioration,
a tiny cushion of air separates
the layers of pictures, when
stored in the special cartridge.
Officials at EVR headquarters
estimate that EVR film users,
will get an many as 1,000 plays
off a single cartridge before any
signs of wear becomes apparent.

2. The circular EVR cartridge
which holds the film is only 7
inches in diameter, and has a
maximum capacity of 750 fect
of film. The actual width of the
film is a mere 8.75 m.m. Less
than 3/8 inch.

3. The EVR player is com-
pact and simple to operate. A
lead from the player is attached
by handclips to the external an-
tenna terminals of a regular tele-
vision set. An EVR cartridge
is placed on the player, the tele-
vision set turned on to a channel
which is not broadcasting, and
the player starter button pushed.
The film then automatically
threads itsclf past an electronic
sensor that converts the film
image to ¢lectrical impulses, and
then transmits these impulses,
along with the sound, into the
tv set.

The player also features but-
tons for forward and rewind, a
fingertip adjustment for slow
scanning of individual sequences
and the capacity for freczing

TELEX has a new 8-track stereo cartridge recorder-player on the con-
sumer market. Russ Molloy, Telex consumer products sales manager,
shows off the Viking S11R to sales secretary, who modeled for the
product catalog. )
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any frame on the screen with-
out damaging the film, or dim-
ming, flickering or blurring the
image.

Since transmission to the set is
direct, and there is no interfer-
ence to contend with, there is no
ghost image or other picture or
sound distortion. Distracting
projector noise is also absent,
and the set can be operated in
normal light, thereby facilitating
the taking of notes.

The CBS Electronic Video
Recording Division plans to de-
velop a comprehensive EVR
market among TV, publishing
and motion picture industries;
videotape libraries; educational
institutions; and suppliers of in-
formational, training and recrea-
tional materials.

Brockway feels that the sys-
tem will give new scope to tele-

Magnesonics’
‘Erasing’ Unit

LOS ANGELES — Newly
formed Magnesonics Corp., tape
accessory manufacturer, is in-
troducing a cassette degausser
labeled the erasette.

The unit allows a user to erase
a cassette cartridge in less than
two seconds by passing the cas-
sette across the degausser once
in each direction, said Don
Grosslight, Magnesonics presi-
dent.

Available in two models, eras-
ette 100 at $9.95 and 200 at
$15.95, the units achieve an
erasure of 35 db below cquip-
ment noise.

Model 100 fits into the cas-
sette cartridge location of all
cassette recorders that have a
removable cover, said Grosslight.
The unit is recorder powered
and activated by the fast for-
ward of the recorder. Model 200
has its own power unit and is

(Continued on page 21)
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Aristocratic
New Super-Cassette
Recorder/AM-FM Radio

~

RECORD AND PLAY

Ask _about the complete
line of quality-controlled
high-performance Super-
Cassettes from ROBERTS

R

“THE EXECUTIVE"
ROBERTS 530

An eye-catcher that's every inch a beauty ... an ear-catcher that re-
sounds with big sound and dependable quality! This elegant AC/DC
desk-model cassette records from AM or FM radio or “live” by mike.
Plays pre-recorded cassettes, too, for up to two hours of musical
enjoyment. A unique V.I.P. gift item for office or den to soothe
frazzled executive nerves! Just one of the new SUPER-CASSETTES
from ROBERTS, makers of professional hi fi equipment for 22 years.

“THE EXECUTIVE" ROBERTS 530 COMES COMPLETE WITH BATTERIES,
BLANK CASSETTE AND STOP/START MICROPHONE, READY FOR INSTANT

A ROBERTS

Retail Price: $119.95

The Pro Line

Div. of Rheem Manufacturing Co.
Los Angeles, California 90016
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There hastobe agood
reason for Tim Hardintorecord

someone else’s music.

And he hasn’t done it for years.

But when he heard Bobby Darin’s new song
he knew it was a song he had to record.

It’s just been released, and the

airplay is starting to build fast.

Why? Just take a look at the lyric. It's
reason enough for anyone to record. Or play.

“Simple Song of Freedom”

Come and sing a simple song of freedom
Sing it like you've never sung before

Let it fill the air

Tell the people ev'rywhere

That we the people here don‘t want a war.

Hey there Mister Black Man, can you hear me?
I don‘t want your diamonds or your gome.

| just want to be

Someone known to you as me

And | will bet my life you want the same.

Seven hundred million, are you list'ning
Most of what you read is made of lies
But speaking one to one

Ain’t it everybody’s sun

To wake to in the morning when we rise.

Brother Yevteshenko, are you busy

If not won't you drop a friend a line
And tell me if the man

Who is plowing up your land

Has got the war machine upon his mind.

No doubt some folks enjoy doing battle
Like Presidents, Prime Ministers and Kings
So let us build them shelves

Where they can fight among themselves
And leave the people be who like to sing.

Let it fill the air
Tell the people everywhere
That we the peope here don‘t want a war.

Tim Hardin

“Simple S f Freedom”
Simple Song of Freedom”....

Written by Bobby Darin, Produced by Gary Klein
© 1969 by T. M. Music, Inc.

one of the Commonwealth United Music Group
A Product of Koppelmon-Rubin Assoc., Inc

Used by permission. All rights reserved.
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The Common People. It’s their country, from song to shining song.“Of The Peop
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