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CapBeefingUpN.Y.
In Full-Scale Drive

NEW YORK—Capitol Rec-
ords is strengthening every facet
of its New York operation with
the intention of making a major
hub of the company’s operation
—comparable in activity to the
home offices on the West Coast.
The plans were spelled out last
week by President Sal lannucci,
who stressed the -importance of
this city as a center of the con-
temporary music scene, and the
necessity for Capitol to be com-
petitive in every aspect-—nota-
bly production, merchandising,
promotion and every other
facet having to do with artist
development.

Iannucci's buttressing of the
company's East Coast setup is

one aspect of a larger—and to-
tal—philosophy to which Capi-
tol is committed; that is, the
building of entertainment prop-
erties which cover the entire
show business spectrum. lannuc-
ci stated, “We regard an artist in
terms of his entire career and
potential, and we intend to de-
velop more such properties in
the same manner as Glen
Campbell was developed.” lan-
nucci added that Capitol,
through EMI, possesses strong
film and TV capabilities, and
that these resources will be used
in fully realizing an artist's tal-
ent. lannucci revealed that he
will fly to London in the fall to

(Continued on page 78)

Woodstock: Peace Mecca

By DANIEL GOLDBERG

BETHEL, N. Y. — About
400,000 rock fans gave peace
a chance Aug. 15-18, and it
worked. For them and the
overwhelmed residents of this
Catskills resort community,
things will never be quite the
same. Overcoming problems of
traffic, shortages of food, water
and bathrooms, and two rain-
falls which reduced everyone to
the same muddy level, the amor-
phous crowd achieved a happy
and peaceful revival unprece-
dented in this history of human
gatherings.

The huge turnout made the

Pickwick Tie
With Declon

By FRED KIRBY

NEW YORK—A deal for
Pickwick/33 and its subsidiary
Everest to release unused ma-
terial, including cutouts, from
the London catalog, has been
signed between Pickwick Inter-
national and Declon Recordings,
Inc., a subsidiary of London.

A lion’s share of the first
release under the long-term
agreement will be on Everest
and its affiliated labels, but the
low price Pickwick/ 33 will have
product by such artists as Ted

(Continued on page 51)

event a tribute to the power of
underground music. Some of
the most popular groups who
played, including Ten Years
After, the Grateful Dead, and
the Incredible String Band have
never had a Top 40 record. The
festival, called An Aquarian
Exposition, represented the best
of the music industry.

(Continued on page 10)
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Bell Swingsto New 'Indies’ In
Sales Explosion

By PAUL ACKERMAN and DON OVENS

Ampex as Sole
Tape Licensee

NEW YORK — Ampex and
Bell Records have signed a
long-term agrcement whereby
the tapec company acquires ex-
clusive tape rights to Bell prod-
uct as of Junc 1, 1970. Bell has
non-exclusive licénsing arrange-
ments with several tape firms.
These agreements will expire
between now and the effective
date of the Ampex deal, and
they will not be renewed.

Several vital considerations
motivated Bell President Larry
Uttal in concluding a licensing
agreement with Ampex rather
than have Bell go its own route
in the tape field. These consid-
erations include quality control,
packaging, timely delivery of
product — as well as Ampex’
commitment to a multimillion-
dollar advertising campaign.

In addition, and of prime im-
portance to the successful nego-
tion of the agreement, is a pro-
vision for co-financing of pro-
duction deals. Under this provi-
sion Ampex agrees to allocate
a specific sum, but reserves cer-
tain discretionary rights. The
co-financing arrangement is evi-

(Continued on page 4)

“North Carolina” (South Carolina), Inez Foxx in her first
single performance on her latest Dynamo smash hit No. 138.

Last hit was with Brother Charlie on ‘‘Count the Days.”

(Advertisement)

Deal from Heritage Records.

NEW YORK — Fears that
independent  record  activity
would be markedly diminished
by the trend toward “bigness”
appear unfounded at this time.
While mergers and acquisitions
have undoubtedly changed the
face of the record industry, a
fresh crop of labels have moved
into contention on the charts
and are getting an appreciable
piece of the action. These newer
labels, together with some of
the old line independents who
have resisted the lure of the
conglomerates, are proof that
the climate of the record busi-
ness naturally spawns independ-

MCA’s Numbering

ents. They are waiting in the
wings; they are today's replicas
of the early swinging independ-
ents of years ago—the Atlan-
tics, Libertys, Kapps and Chesses
and many others who have now
outgrown the term independent.
Running down the *Hot 100™
chart of this issue proves the
point. Here is a quick sampling,
not necessarily in order of the
importance of the label and rec-
ord mentioned in each instance:
Calendar Records, Don
Kirschner’'s firm, has a hit,
“Sugar, Sugar,” by the Archies.
It is No. 3 with a star; Fan-
(Continued on page 8)

Plan

By MIKE GROSS

NEW YORK — MCA Rec-
ords International will set up a
universal numbering system for
the LP product it markets in
Europe. According to Dick
Broderick, vice president of
MCA Records International, the
universal numbering system will
be used on the label’s new prod-
uct as well as on the catalog
titles from U. S. Decca as they

Bill Deal & The Rhondels, now climbing the charts with their
smash Heritage single, “What Kind of Fool Do You Think 1
Am” (HE-817), are heading for the top again. Following
their biggies, “I've Been Hurt” and “May 1"—another Big

(Advertisement)

come into the MCA Records In-
ternational line.

Broderick explained that the
same numbers will be used for
all product going into the vari-
ous countries on the Continent
from the label’s factory shipping
points in London and Hamburg.
“MCA Records International is
virtually a new label,” Brod-
erick explained, “therefore, we
can establish a universal num-
bering system with comparative
ease and not have to be bur-
dened with the renumbering of
product already in the pipeline.”

(Continued on page 4)

Dealer Hits

Lifton Plan

By EARL PAIGE

CHICAGO-——Raising the re-
tail price of singles and albums
would “compound all the exist-
ing evils in today’s record busi-
ness,” according to Andy An-
dersen here, who last weck
lashed out at comments made
by Bob Lifton, president, Trans-
continental Investing Corp. Lif-
ton’s suggestion that 45’s and
LP’s should reflect higher re-
tail prices found Andersen stat-
ing: “The grab for more money
is the easy way out of a prob-

(Continued on page 59)
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Stand By
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Everything comes up a hitin

the new Tammy’s Greatest Hits album.

Including: “Stand By Your Man! “D-I-V-O-R-C-E} “Apartment #9)
“l Don't Wanna Play House! “Your Good Girl's Gonna Go Bad!'
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Kids aren't the only ones
who go for it.

96 top stations nationwide are giving heavy [ e o F——
airplay to The Archies’ hot-selling | « THE ARCHIL,

“SUGAR, SUGAR” c/w “Melody Hill”

=63-1008. Isn’t that the sweet sound of success
you like to hear? Both from The Archies’ latest
album “Everything’s Archie’’ KES-103

and Stereo 8 Cartridge Tape P8KO-1002.
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3 COMEDIANS SIGNED TO
HOST ‘MUSIC SCENE' SHOW

HOLLYWOOD-—The “Music Scene,” which debuts at 7:30 p.m.
Sept. 22 on the ABC-TV uqgtwork, has signed three improvisational
comedy artists to serve as hosts of the music show. The show, which
focuses on Billboard’s record charts, will weave the top hits of today
and tomorrow with topical humor. Producers Ken Fritz and Stan
Harris have signed comedian-writer David Steinberg, former mem-
ber of the “Second City” group; Chris Ross, former member of The
Committee group; and Lilly Tomlin, off-Broadway and nightclub
comedienne. Steinberg will also be one of the regular staff writers.
Three other comedians will also be signed as hosts to aid in pro-
viding comedy sketches and continuity of the show.
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CGC Into Marketing,
Distrib for Challenge

NEW YORK — CGC Rec-
ords has wrapped up a three-
year marketing and sales dis-
tribution agreement with Chal-
lenge Records. Vito Samela,
vice-president and general man-
ager of CGC, indicated that
“hallenge will be distributed by
the present CGC distribution
network. There will be a two-
pronged release schedule of
Challenge product: one cover-
ing the repackaging of Chal-

Sea of Tunes

Purchased by
Irving Music

HOLLYWOOD—Irving Mu-
sic_has acquired Sea of Tunes
which encompasses more than
400 tunes by the Beach Boys.
Some of the most popular tunes
in the catalog are “Vibrations,”
“Caroline No. 5" “Darlin”
“Friends,” “Do It Again” and
“Little Honda.” v

The deal was negotiated by
Murray Wilson of the Beach
Boys and Jerry Moss on be-
half of Irving Music Inc. Re-
cently, Irving Music acquired
S.F.0. Music, and the music
composition titled “Let’s Get
Together” by the Youngbloods
on the RCA label. The tune is
on record charts across the
country.

Irving Music has also acquired
the Stevie Windwood catalog—
which includes three composi-
tions on the current Blind Faith
album as well as A&M’s single,
“Feelin’ Alright” by Joe Cocker.

EDP a Boon

lenge’s most successful catalog
items; the second, a co-produc-
tion agreement involving new
artists and the release of new
product.

Joe Johnson, president of
Challenge, said that the coordi-
nation for sales and distribution
would be handled for Challenge
by Lew Shapiro in New York
and Bob Jennings in Nashville.
Tom Rogan, national sales and
promotion manager, with the
aid of his regional men, will be
coordinating for CGC.

Dave Burgess, vice-president
of Challenge, who will be in
charge of new product, said that
the first scheduled release is a
single by the Peanut Butter Con-
spiracy entitled “Back in L. A."
At present, album product is
scheduled for release sometime
in September or October.

In another deal, CGC, in its
first international licensing agree-
ment, will be represented by
Festival Records in Australia
and New Zecaland. The agree-
ment is for three years and in-
cludes exclusive licensing rights
to records and tape.

And, as part of its expansion
program, CGC has opened West
Coast offices at 6515 Sunset
Blvd. in Hollywood. Bruce
Davidson, West Coast regional
manager, will be located there.
Offices will represent the Crewe
Group of Companies including
Saturday Music.

Ariel Bows Track

NEW YORK — Ariel Rec-
ords will release the soundtrack
from the Avco-Embassy film,
“Sweden Heaven and Hell.”
Ariel also has issued a single
from the film, “Mah Na Mah
Na.”

to Stores

By BRUCE CORY

CHICAGO—Musical instru-
ment stores form an increasing-
ly important segment of the rec-
ord and tape retail picture, now
that more rack jobbers are of-
fering computerized ticketing
systems. A survey last week dis-

R

11 RCA’ERS AT
NATRA MEET

WASHINGTON — Norman
Racusin,  vice-president  and
general manager of RCA Rec-
ords, and his wife, Betty, headed
the RCA contingent of 11 staff-
ers at the NATRA convention
here. RCA held a reception
after the NATRA awards pres-
entation Aug. 16.
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closed that, in some instances,
an instrument dealer may put in
as much as $12,000 in pre-re-
corded music. Rack jobbers and
music dealers reported that pre-
ticketed merchandise results in
new business, inceased store
traffic and ease in inventory
procedures.

“We have added 40 to 50
new accounts since we began
pre-ticketing records and tapes
18 months ago,” reported Vic
Faraci, Musical Isle, Chicago.
“With pre-ticketed merchandise,
almost any store can become a
record or tape outlet.

Musical Isle's pre-ticketing
system, as with those of other
rack jobbers, provides a weekly
analysis of a store’s volume so
that the supplicr knows exactly
which type of merchandise is

(Continued on page 60)
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Changing Patterns Turn Racks
Into a Major Marketing Force

NEW YORK — Rack job-
bers are beginning to be recog-
nized by major record manu-
facturers as legitimate distribu-
tors. Heretofore, the racks had
been categorized by many of the
majors as “subdistributors™ but
changing  marketing  patterns
have brought them to the fore
as a primary mass marketing
force.

RCA Records has been tak-
ing a long, hard look at its dis-
tribution setup and has been
making realignments around the
country, and now Decca Rec-
ords is expected to begin mak-
ing similar shifts away from
company-owned distribution out-
lets to independent and rack
distributorships. The mushroom-
ing tape market has also been
a factor forcing the distributor
shifts. Many companies feel that
there are new outlets opening
up for the marketing of their
tape product and are looking
into new distribution patterns to
take full advantage of tape's
potential.

Among the racks reported to
be coming into the RCA pic-
ture are ABC, Transcontinental
and Handleman. The companies
are rack-jobbing operations but
they are also involved in dis-
tribution. It’s understood that
Handleman will be one of the
first companies to be named
when Decca begins to make its
distribution shifts.

Industry executives who have
been watching the RCA moves
recognize the importance of the
racks as distributors, but they
claim that the companies shift-
ing to racks will be faced with
new problems. The major prob-
lem, they say, will be in billings
and collections. As one industry
topper said, “They'll sell more
records but they’ll have a harder
time collecting their money.”

According to Norman Racu-
sin, division vice-president and
gencral manager of RCA Rec-
ords, the label is planning to ex-
pand the number of its distribu-
torships throughout the U.S.
Explaining the program, Racu-
sin said, “As part of our total
approach to the record business,
our -objective is total balance in
distribution, in selling and pro-
motion and most of all in prod-
uct. Our planned additional dis-
tribution points will give us the
balance we need to maximize
retail exposure making it pos-
sible for us to capitalize to the
fullest extent on our expanded
selling effort and the new bal-

WOODSTOCK TO
BE BACK IN ‘70
AT SAME SITE

NEW YORK-—The producers
of the Woodstock Music and
Art Fair plan an even bigger
gathering next year at Bethel,
N.Y. The 1970 dates are Aug.
21-23. Michael Long, execu-
tive producer of the fair, told a
press conference on Aug. 21,
“We've been offered the same
sitc in Bethel and we've been
offered additional land there.

The fair’s producers esti-
mated they were “S1 million
down,” since expenses this year
ran $2.5 million and projected
receipts from ticket sales were
$1.5 million.” Joel Riseman, a
partner in the venture, said the
group's assets included “very
secure” commitments from War-
ner Bros.-Seven Arts involving
record and movie rights arising
from the festival.
RN

anced approach on product. The
results of our changed emphasis
on product are already apparent
to all and the changes in ad-
vertising and promotion, includ-
ing expanded use of the broad-
cast media, have already had
their impact.”

Racusin noted that the new
distributor appointments made
during the last several months
characterized the new distribu-
tion approach and reaffirmed
RCA Records' faith in inde-
pendent  distributors.  Among
RCA’s new distributor appoint-
ments are Arc Distributors, De-
troit; Stereo South, Atlanta: Tay-

lor Electric, Chicago; Roberts,
in St. Louis and Kansas City:
Music West, which was ex-
panded from San Francisco to
take in Los Angeles; and Hei-
licher Brothers, which was ex-
panded from Omaha to take in
Minneapolis.

It's also understood that RCA
has upped the distributor price
on LP's from $2.12 10 $2.21
and has established new billing
procedures. The price and bill-
ing changes are bookkeeping
business between the manufac-
turer and the distributor, said
an RCA spokesman, and won't
affect the consumer price.

Buddah’s Deal With
Smothers & Damone

NEW YORK-—Buddah Rec-
ords will distribute Smobro Rec-
ords, the Smothers Brothers® la-
bel, and United Talent Records.
Vic Damone's label, according
to Buddah Vice-President Neil
Bogart. The agreement with
Tom and Dick Smothers for
Smobro Records came as a
direct result of the recent Bill-
board International Musi¢ In-
dustry Conference in Nassau,
said Neil Bogart, Buddah vice-
president. It was in Nassau that
Tom Smothers met with Artie
Ripp, president of Kama Sutra,

Bowmar in

Record Field

RALEIGH, N.C. — Bowmar
Records has been formed by
Bowie G. Martin and Michael
D. Collins of Bowmar Produc-
tions. In addition to producing
for other companies, Bowmar
Productions plans 15-20 releases
on the new label in the next
year.

Product will be generally in
the pop field with the first re-
lease, slated for this week, by
the S.0.U.N.D. (of Tyme). Col-
lins can be contacted at 919—
237-6195.

and began negotiations for the
Buddah-Smobro. First product
will be an album and a single
featuring the Sound Foundation.

Both the Sound Foundation
product and a new Vic Damone
single and album will bow at the
Buddah sales meeting in Monti-
cello, N. Y., this week. Damone
and other artists will be made
available through an agreement
between Buddah and Vic Da-
mone and his associate Rudy Du-
rand. Damone said United Talent
Records was launched because
“1 am tired of the attitudes and
lack of enthusiasm of some of
the major companies toward art-
ists they have classified as good
music acts. There's no reason
why artists of this nature should
have to take a second place in
place in promotional and sales
campaigns to rock acts.” United
Talent Records will give these
artists a chance. Damone is said
to be negotiating with several
established artists who feel the
same way he does.

Damone’s single will be
“Don’t Let Go.” The LP is
“Vic Damone Live at the Fron-
tier.”

David Caroll of the Smothers
Brothers' office in Los Angeles
will coordinate the activities of
Smobro with Buddah.

FORE Reelects Lanier

WASHINGTON — Warren
Lanier, interim national chair-
man of the Fraternity of Re-
cording Executives (FORE) since
its formation six months ago,
has been clected to head the
organization for another two
years.

Lanier, national sales manager
for Venture Records, was elected
national chairman by a unani-
mous votc held at the Washing-
ton Hilton Hotel, during the re-
cent NATRA convention.

In his acceptance address.
Lanier said that the black man
and woman in the recording
industry need more than token
representation. I am sure that
FORE can achieve this for
them.”

He continued: "There are
many ideas which 1 have in
mind for the organization.
Among them are plans to up-
grade the promotion men in the
business, and turn them into
market merchandisers which is
what they realy are.

FORE. an affiliate of the
National Association of Televi-
sion and Radio Announcers,
represents the business executive
end of the recording industry.

The complete list of elected
members is: Warren Lanier

165 W, 4d6th 51, New York, N. Y, 10036, Subscription rate; annval rafe,
w York, N. Y., and at additionai mailing offices. Current and back coples
s, P.O. Box 720, Times Square Station. New York 10036,

chairman; Juggy Murray, vice-
chairman; Logan Westboro, re-
cording secretary; Cynthia
Bailey, corresponding secretary;
Boo Frazier, treasurer; and An-
dre Montell, financial secretary.

The board of directors com-
prises Ronnie Granger, Dave
Clark, Milton (Butterball) Smith,
Sidney Miller, Ronnie Mosely,
Richard Simpson, Madelyn
Baker, Akai Aleong and Buzzy
Willis.
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NARM'S EARLY
BIRD DISK

NEW YORK — To facilitate
the registration procedure for
the large group scheduled to
attend the 1969 NARM Tape
Convention, a special Early Bird
Registration Desk will be opened
Thursday evening (4) from 7
p-m. to 10 p.m. at the banquet
level of the Fairmont Hotel in
Dallas. The carly bird registra-
tion will not affect the regularly
scheduled time for registration
beginning at 9 a.m. Friday (5).
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Skye Shoots to Broaden Goals

LOS ANGELES—The ac-

quisition of Skye Records by
Filmways, publicly owned en-
tertainment complex, will en-
able the label to broaden its
creative base.

The New York-based Skye
will move its headquarters to
Los Angeles and will begin a
scarch for artists, songwriters
and masters. Skye has pro-
duced 10 albums within the
past year and has five more in
production.

Under the Filmways banner,
Skye plans to release about 18-
20 albums per year and at lcast
that many singles. In addition
to jazzmen Gabor Szabo, Gary
McFarland and Cal Tjader,
founders of the company along
with Norman Schwartz, presi-
dent of Skye, the label has

By BRUCE WEBER

about six other artists on its
roster.

Szabo, McFarland and Tia-
der will continue to record
for Skye, with McFarland also
producing roster artists. The
label, known primarily as a jazz-
oriented line, will branch more
heavily into folk, rock, soul
and pop, said Schwartz.

Initial Projects

Initial projects for Skye under
the Filmways banner are albums
by singer Ruth Brown, the Ne-
gro Ensemble Co., singer Doro-
thy Loudin, Grady Tate, Bob
Freedman and Eric Kaz. Wendy
& Bonnie, an act from San
Francisco, is also on the roster.

The Grady Tate LP con-
bines Tate and McFarland per-
formine five vocal and instru-
mental arrangements each from
“Slaves,” a feature film.

Buddah Sales Meeting to
Bow ‘Ist Generation’ Pkg,

MONTICELLO, N.Y. —
Highlight of the Buddah Rec-
ords sales meeting here Sun-
day through Wednesday (24-
27) at the Laurels Country Club
will be the presentation of the
first 12 albums of a series de-
voted to the first gencration of
rock and soul. Joe Fields, na-
tional director of LP sales and
promotion, said the series —
“The First Generation: Rock
Blues/Early Soul”—is designed
for entertainment and a histori-
cal insight into the roots of
rock music. Fields and Richard
Robinson coordinated the series.

The LP’s fcature Richie Valens,
Bobby Day, Billy Preston, Har-
old Dorman, Frankie Ford, Lit-
tle Richard, Memphis Slim,
John Lee Hooker, Jerry Butler
with Betty Everett, the Staple
Singers, Otis Spann, Sonny Boy
Williamson, Big Joe Williams,
Victoria Spivey, Willie Dixon,
Junior Wells, Earl Hooker,
Billy Bob Arnold and the Dells.
Fields said the next releases in
the series are being prepared.
The series will be supported by
a special advertising campaign
and promotion will be geared
to the average record buyer
as well as to the rock fan.

MCA Will Set Up 1-World
Numbering Plan Overseas

o Continued from page 1

Broderick explained that the
same numbers will be used for
all product going into the vari-
ous countries on the Continent
from the label's factory ship-
ping points in London and
Hamburg. “MCA Records In-
ternational is virtually a new
label,”  Broderick explained,
“therefore, we can establish a
universal numbering  system
with comparative ease and not
have to be burdened with the
renumbering of product already
in the pipeline.”

During the past year, Brod-
erick has been negotiating new
licensing agreements, reestab-
lishing agreements that have
been running out, and setting
up MCA-owned companies in
Europe and around the world.
With the label ready to roll on
a full-time basis now, Broderick

Bell-Ampex
e Continued from page |

vidence of Ampex’s intent to
dence of Ampex’ intent to help
Bell secure the best record
product available via hot pro-
ducers.

Finally, Ampex will appoint
a liaison executive to work with
Bell and see that the product
receives top treatment in such
matters as quality control, dis-
tribution and delivery, packag-
ing, etc.

Larry Utall, in working out
the agreement with Ampex, was
anxious to protect his distribu-
tors. It was decided, therefore,
to permit Bell's distributors to
handle the product on a non-
exclusive basis.

It was reported, though not
confirmed, that the deal was in
excess of $1 million.

4

foresees a global take for MCA
International in 1971 of $30
million, or 5-6 percent of the
market.

On Team Basis

MCA International Records’
operation in Europe, said Brod-
erick, will run on a team basis.
Heads of the various MCA-
affiliated companies will meet
every two months to go over
product plans. “The stress,” he
added, “will be on the prod-
uct’s European potential rather
than the particular potential of
a licensee’s country. Broderick
will soon be appointing a rep-
resentative from MCA to head
the product planning meetings.
A special aim of the group will
be to develop local talent who
can break through in other
European countries as well as
in the U.S. Broderick also
pointed out that new artists on
the US. Decca label, such as
Karen Wyman, will be given
an all-out European push with
foreign language versions of
their American recordings as
well as with the English lan-
guage version. He also said that
promotion tours for U.S. Decca
artists in Europe will be ar-
ranged on a much broader
scale than before.

The MCA label in Europe
will include the U.S. Decca,
Brunswick and Coral lines.
Coral, Broderick said, will be
the label used for MCA’s
budget product. MCA's UNI
label in the U.S. will retain
its own logo overseas. Broderick
also mentioned that initial
product from the new Ham-
burg plant will start rolling off
the presses by mid-September
and that there would be be-
tween 75 and 100 album titles
in the MCA Records Interna-
tional line by the end of the
year.

The acquisition also gives
Filmways an outlet for its
soundtrack albums. Filmways is
a major film producer, with
the brunt of the films being re-
leased through MGM, which

also issues Filmways sound-
tracks.
The first Filmways-Skye

soundtrack LP is “High Mom,”
with Eric Kaz providing a rock
score for the feature.

Schwartz said Skye will in-
crease its concept LP packages,
including a spoken word/music
LP by Bob Freedman mixing
iazz and classical. The Freed.
man album, “The Journeys of
Oddesyeous,” will be released
in September.

A second concept LP, mix-
ing spoken word with music,
will be partially produced by
Michael Butler, producer of
“Hair,” and will be released in
November. The double-LP,
priced at $6.98 will include a
book on astrology packaged
with the LP in a round box.
In a concept promotional
package, Schwartz is planning
to release five singles from the
Gabor Szabo “1969” chart LP
in a “singles box” for disk
jockeys.

Skye also plans to enhance
its “Discovery” LP line which
sells at $4.79. The label’s regu-
lar line, all double-fold LP’s,
sells at $5.79. New artists signed
to the company initially will
have product relcased under the
Discovery label.

In publishing, Schwartz plans
to deactivate Skye Music (AS-
CAP) and concentrate on two
Filmways publishing firm s,
FWY (ASCAP) and Music Ways
(BMI).

Skye’s next step in publishing
will be to develop overseas
rights. Mike Gould has been
appointed general manager of
the publishing company to de-
velop the department. Ben
Tucker, executive vice-president,
will direct promotion and artist
relations.

In tape, Skye recently added
GRT to its lineup of nonex-
clusive tape duplicators which
includes Ampex, NAL and
ITCC.

The main of Skye's recording
will be done in the Wally Heider
recording studios here and in
San Francisco. Filmways owns
75 percent of the Heider studios.

Shur-Tinga Buys
Gloryland Label

LOS ANGELES—Shur-Tinga
Records, local soul label, has
purchased Gloryland Records.
Shur-Tinga's owners are Buffy
Hooks K Jr. and Lazzett Col-
lins.

Gloryland's former owner,
Mrs. Thelma Poe, will continue
producing such acts as Ella Mae
Collins, whose new single
(through limited distribution) is
“Sun, Stars, Moon and the Rain
That Falls.”

Other new releases from
Shur-Tinga include *“Ain't That
a Shame” by the Five Tempos
and “So Bad, So Bad” by the
Echoes.

Gloryland has specialized in
gospel music. The Chimes of
Faith backs Miss Collins on her
disk. Shur-Tinga is located at
245 E. 29th St.

Usher and Jamal
Deal in the Air

NEW YORK— The produc-
tion deal between Dave Usher
Detroit-based  jazz  producer,
and Ahmad Jamal Productions
has not been concluded as er-
ratummed in Billboard, Aug. 16.
Talks are still on.

www americanradiohistorv com

Executive Turntable

Lawrence Goldberg has been named vice-president of Trans-
continental Music Corp., where he will head the
company’s merchandising programs of records
and tapes in military post exchanges. Goldberg
previously was chief of merchandising for the
Eastern Service Center of the Army and Air
Force Exchange. Before that he held the same
post with the Army and Air Force European
Service Exchange. .. . Michael Gentile has been
GOLDBERG  appointed a&r director for Roulette Records.
Gentile, who started as a songwriter, will also
write for the Big Seven Music companies. He
worked for Screen Gems and Connie Francis
before running the New York office of Motown
Records. . . . Bob Screbo has been named pro-
duction director and Ed Fuchs, national promo-
tion manager of Janus Records. Scerbo was
director of production and director of interna-
tional operations at Musicor for three years. He GENTILE
also was assistant production director at United
Artists Records for three years, in the Custom
Service Department of Capitol for two years,
and was a sales representative for the Country
Box and Album Co. Fuchs, formerly field sales
and promotion manager for Stereo Dimension,
also managed and booked rock groups in the
New York area. . . . Eddie Ray, former vice-
president in charge of a&r for the Tower Divi-
sion of Capitol Records, has been appointed
executive vice-president of CoBurt Records,
Inc., which Tower will distribute. Before joining
Capitol five years ago, Ray was executive assist-
ant to the president of Imperial Records. . . .
Vel Thornton has been named director of ad-
ministration for the West Farrell Organization.
Miss Thornston began in the record field at ‘
Cameo/Parkway Records in Philadelphia, where FUCHS
she served as assistant to Bernie Lowe, president of the company
for eight years. She later became sales administrator for Audio
Brands Corp.

SCREBO

* A &

Gil Bateman, former head of West Coast promotion for
Elektra, has been promoted to national director of promotion
for the label. Mike Kilmarten, formerly of Action Distributors of
Denver, has been named Elektra’s director of West Coast promo-
tion, and Kent Mathais, previously with Mercury Records in
Dallas, Elektra’s director of promotion in the South.

* A &

Norman Rubin has been appointed head of the U.S. pub-
lishing division of the Robert Stigwood Organisa-
tion with headquarters in New York. Rubin
previously was involved in promotion and rec-
ord exploitation as assistant to Morey Deutch,
executive vice-president of the United Artists
music group. Robert Glaser will head West
Coast publishing operations. . . . Joey Michaels
is the new New York promotion manager for
Philips/Mercury and affiliated labels. He will
work out of Malverne Record Distributors in Long Island City.
Michaels previously was with London Record Distributors in
New York. . . . Dave Dexter will be a producer in Capitol's
special products department with responsibility for creating
albums for the record club, premiums and Pickwick International,

He previously was with Capitol’s a&r department.
* Kk &

Ken Mansfield has been named director of exploitation and
artist relations for MGM Records. He will report
directly to Ron Kass, label president. He pre-
viously was West Coast promotion manager
then single records merchandising manager for
Capitol Records before becoming Capitol’s
national promotion director. He recently was
appointed director of independent labels, which
included Apple and Invictus. Mansfield earlier !
had recorded on the Ava label as a member of  MANSFIELD
the Town Criers. A songwriter, Mansfield also operated a San
Diego nightclub.

RUBIN

* x %

Chuck Torre returns to MGM as promotion manager, oper-
ating out of Metro Distributors in Queens, N.Y. He previously
handled New York promotion for Mercury. . . . Jill Williams has
been appointed professional manager for Borwin Music in Los
Angeles after being a Borwin writer in New York. . . . Graeme
Kronsberg is the new packaging coordinator for Liberty/United
Artists with liner notes among his responsibilities.

¥ x ¥

Mike Gould has been appointed managing director of all
projects for the music publishing activities of Filmways. His
efforts will be directed toward developing projects for Music-
ways (BMI) and FWY Music Publishing (ASCAP). Gould, who
joined Mills Music in the West Coast in 1940, also was affiliated
with Bourne Music in Hollywood before heading the Ardmore-
Beechwood firms for Capitol and EMI. He also represented thc
Campbell-Connelly group of London in the U.S. Gould recently

was in charge of Metric Music, worldwide, for Liberty.
* x &

Claude McBride will head the new Nashville publishing office
(Continued on page 8)
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Specialty Back, Sparked by Acts

LOS ANGELES—Four new
artists plus a series of historical
blues albums mark the reemer-
gence of Specialty Records, one
of the industry's early blues
companies.

General manager Mike Ako-
poff has scheduled for upcom-
ing releasc the single “Frec
at Last,” which debuts vocalist
Jackie Day, plus “Cotfce and
Donuts™ by the Millionaires and
“Ain't That Soul” by Teddy
Reynolds.

The label’'s fourth new act,

the Funk Express, is in the pro-
cess of gathering material for
its first effort. Of the new acts,
Akopoff is producing the Mil-

lionaires, with Maxwell Davis
handling Miss Day; Bumps
Blackwell, the Funk cxpress;

and Barry Hansen, Teddy Reyn-
olds.

In the LP category, Specialty
will unveil titles never released
by the late Sam Cooke, Little
Richard and Larry Williams.
Akopoff is also releasing a sin-
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gle by Cooke, "Last Mile of
the Way."”

In a program aimed at col-
lectors, the company will pack-
age a series of LP's titled “This
Is How It All Began.” Volume |
one covers works by Percy
Mayfield, Frankic Le Simms,
Roy Milton, the Chosen Gospel
Singers, Swan Silvertones, Mercy
Dee, Joe Liggins and his Honcy-
drippers, the Four Flames, Ca-
mille Howard.

Growth of Blues

Another album, "Doo Wop,"”
will cover the growth of blues
groups in the 1959's. One side
of the package will include
studio chatter in addition to
the actual recording takes. Art-
ists covered in this history
study include Larry Williams,
the Monitors, Chimes, Vernon
Green, Jessie and Marvin, Mar-
vin and Johnny, Willic Joe and
Bob Landers., Roddy Jackson
Roy Montrell, Jimmy Liggins,
Rene Hall and Joe Lutcher.

For a package spotlighting a
gospel sound and titled “Ain’t
That Good News,” the com-
pany is joining the Original
Five Blind Boys of Alabama,
the Gospel Harmonettes, Soul
Stirrers, Pilgrim Travelers, Alex
Bradford, Swan Silvertones,
Brother Joe May, Sister Wynona
Carr and Bessic Griffin.

Other albums will include
never-released pairing of Sam
Cooke with the Soul Stirrers,
and a reservicing of “Little
Richard’s 17 Grooviest Original
Hits.”

Specialty has lined up 34 dis-
tributors, with Akopoff sceking
five additional to round out his
domestic network. Working with
the executive in a&r is Barry
Hansen, who declves into re-
search projects. A national pro-
motion manager will be sought
shortly.

{st "Gold Clef
Awards fo 17
Top 40 Writers

ATLANTA—The first an-
nual “Gold Clef Awards” was
hosted here by Bill Lowery last
week, with presentations of 17
awards to writers whose songs
made the top 40 group over the
past year. Some 200 guests
were on hand, including a con-
tingent from Nashville. Enter-
tainment was provided by Billy
Joe Royal and his band.

“If singers get awards,” Low-
ery said, "I think the guys who
writec the best sellers should
get recognition.” He said that
was his thinking behind the
*Gold Clef.” To qualify next
year, the songs must reach the
top 30.

Winners this year were: Bud-
dy Buic, Mike Sharp and J.B.
Cobb for “Spooky.” Ray Whit-
ley and J.B. Cobb for *Be
Young, Be Foolish, Be Happy.”
Tommy Roe and Freddy Wal-
ler for “Stormy,” and Emory
Gordy joined them to collect
“Clefs” for “Traces.” Joe South
received a standing ovation for
a double victory with “These
Are Not My Pcople” and
“Games People Play.” Mary
Tallent of the Lowery office ac-
cepted an award for Jim Post,
who wrote “Reach Out of the
Darkness.” Also absent, due to
West Coast commitments, was
Harry Middleborrks, collabora-
tor on “Spooky.”
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By ED OCHS

Editor's Note.—Rock is moving into the 70's with the same
electric energy that pioneered rock 'n' roll in the 50's. Even the
sounds are the same, as technical rock finally atomized itself back
10 its organic beginnings in plantation blues and mountain rmusic.
Paul Ackerman, Billboard's Boswell of popular and not so popular
music and the record establishment's foreign correspondent at the
birth of rock 'n’ roll, has commented liberally on rock’s rising
from the big band pyre, and from Americd's “Bible belt” 1o Wood-
stock and Czechoslovakia. More than any one music journalist,
Ackerman is credited with befriending and promoting the new music
within the music industry for its virtues as America’s true native
heritage. He is not only an inspired authority on country, gospet
and blues music, but on the music business as well, to which he
has reporied since 1943. He put into print the terms “rockabilly”
and “rhythin & blues” (for “race” music), presided at the corona-
tion of King Presley, and fought the establishment's early repression
»f rock. Here are some relevant observations and insights on the
evolution of rock 'n’ roll from one of the trade’s most perceplive
diagnosticians of rock’s real heritage.

* * K

On the Initial impact of rock ’n’ roll. . . .

It was a crucial period, 1 feel, in the history of American
music. The big band era had collapsed utterly. Bands had
become impractical from an ecnoomic point of view, and possibly
there was also a change in public taste from the band to the vocalist.
The decline and eventual death of the big band business, plus an
increase or betterment in communication—itravel, radio, TV- -left
a void to be filled by this Negro exciting music. And the vocals
were danceable. . . . The records of the specialty field—a term
which you don’t hear anymore—began to scll in the broad pop
market. At that time, whether it was the country ficld or rhythm
and blues (or race) field, a record made for that field was expected
to sell in. and only in that field. If a record in the rhythm and
blues ficld had any pop overtones or a country record had some
pop influences in production the trade would say “it cannot sell. It's
a hybrid record.” And that was gencrally true. But the old specialty
fields of race and hillbilly, once cultural entities unto themselves,
began to be influenced by post war attitudes and outside sources,
and conversely, the specialty fields themselves began influencing the
pop field. “I tell you this is selling pop,” the r&b labels began to
report on Willie Mabon’s “1 Don’t Know” and Chuck Berry's “May-
belline.” For it was at this time, at the end of the 40's and carly
50's, that the specialty field overwhelmed the music establishment
by sheer energy and demand, and began to spill over into pop.
.". . The ecarly hybrid record was a blues record or a country
record—or a fusion of the two—which had pop influences, and
this was anathema in both the pop and pure markets. When this
black music began to sell pop, the Negro artist, having a taste of
the bigger, broader pop market, tried consciously to become more
pop. And the white artist, seeing the success of the black artist
and his material, tried to become more Negro. This developed the
hybrid form called rock 'n’ roll, which to the purists was not as
good or valid as the truc blues, but which did win exposure while
doing something great for the mass market. At least it brought
some of the native roots of American music into the pop field, even
though in a watered-down form.

On the “Southern ferment™. . .

Jerry Wexler once said, “when a white Southerner becomes
emancipated, he's better than you or 1.” Because historically, the
Southern white man and the Negro have survived similar socio-
logical problems, shared the same God and land, and the same
prejudices to and from the North. Quite a lot of music is common
to both, such as folk blues. “John Henry” is understood and per-
formed in a grand style by both Negroes and hillbillies, as is the
sacred song, like “Just a Closer Walk With Thee.” . . . A Southern
white man like, say, Sam Phillips and a white artist like Elvis
Presiey understand the Negro material. Conversely, a black like
Ray Charles understands the hillbilly idiom, so there is a great
crossover of influences, which all could be called the Southern
ferment. Most of the important creative developments in the
American music business that have happened within our time have
been Southern manifestations, and they have tinged the pop field
spectacularly. . . . Phillips, a white man, understood the blues pro-
foundly, and with “this knowledge he then went into the white
blues. As his brother Judd Phillips explained, “What we tried to
do was to find a white boy who could sing like that.” This was
the birth of Elvis Presley, the greatest rocker of them all. Sam
Phillips and Elvis Presley tied it all together. Integration happened
in the music business long before it happened in a social way.
1t happened on an artistic level. Music, like all art. is a great
leveler. . . . In the beginning the fusion of country and rhythm and
blues—rock 'n° roll could be easily noticed. Jerry Lee Lewis put
on a real rocking performance of “Great Balis of Fire,” while
on the other side he sang Hank Williams' “You Win Again,” in
typical country style. All this before the currency of the term blue-
eyed soul. To this day, you will find music critics who will say
that the only blue-eyed soul singers who make it for them are the
Southerners, because they share with the Negro a similar life style.

On the relevance of lyrics to reality. . .

The songs of Tin Pan Alley were European-oriented and were
generally in their lyrics an over-idealization of love without any
relevance to reality. Not so the music of the Negro or hillbilly.
In the country ficld for instance, there is a great deal of con-
sideration given to sex, sin and salvation. The lyric is very important,
telling a true piece of life. And even though the lyrics tell a true,
often salty story, this is permissible and cven moral. Because there
is an awareness of guilt and the element of retribution. So there
is also a moral overcast to it all.

(Continued on page 78)
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New 'Indies’ Exploding

® Continued from page |

tasy, very hot with the Creedenge
Clearwater Revival, has “Green
River” in the No. 7 slot; Rou-
tash, very hot with the Creed-
ence Clearwater Revival, has
“Green River” in the No. 7
slot; Roulette; with Tommy
James and the Shondeclls’ “Crys-
tal Blue Persuasion,” was re-
cently in the top 10 (last week
it was No. 3); Monument's “Polk
Salad Annie” by Tony Joe
White was recently in the top
10 (last week it was No. 8).
The label is also consistently
hot in the country ficld with
such artists as Henson Cargill;
Jeff Barry's Steed Records’' “Did
You See Yer Eyes?” by the
Illusions is No. 34 and moving
up. The same label has Andy
Kim’s *“Baby 1 Love You,”
which was in the top 10.
One of the biggest of the

independent operations — the
Motown - Tamla - Gordy - Soul
group — is consistent a chart

maker with such acts as the
Temptations, Stevie Wonder,
Diana Ross and the Supremes,
Marvin Gaye, Four Tops and
others. A glance at last week’s
chart shows such strong disks
as Wonder’s ‘“My Cherie
Amour,” on Tamla, and Glinky
and Edwin Starr’'s “Oh How
Happy™ on Gordy, among other
top sellers.

Scepter on the current Hot
100 is represented by Dionne
Warwick's “Odds and Ends.” It
is No. 48 and going up. The
label recently had a hit with
B. J. Thomas, who is now be-
tween records; Bob Crewe's first
record for his company, Crewe
Records, is a fast-moving hit.

“When [ Die,” No. 47 with a
star; and a third is Lou Christie’s
“I'm Gonna Make You Mine,”
No. 5§55 with a star.

Heritage has two good sellers.
One is “Abergavenny”™ by
Shannon, which was top 40.
The label's Bill Deal and the
Rhondells’ *What Kind of Fool
Do You Think I Am™ is No.
$5 with a star; Al Massler’s
Ye label has a hit with its
first disk, “In a Moment” by
the Intrigues. It is No. 57 and
going up;, White Whale, active
West Coast independent which
has had many hits with the
Turtles, now has a strong one
by the Click, “Sugar on Sun-
day,” No. 78 with a star.
Elektra, sold independent which
has had many hits with Judy
Collins and other artists, has an-
other strong one by Miss Col-
lins, “Chelsea Morning."”

A&M, big West Coast-based
independent, has consistently
been in contention, with sides
by Herb Alpert and the Tijuana
Brass, Sergio Mendes and Bra-
sil '66, the Baja Marimba Band
and the Checkmates Ltd.; Ran-
wood, Randy Wood's label, has
been successful with packages
by Lawrence Welk and Ray
Anthony, and recently had a
top 20 single, Charles Greane's
*Quentin’s Theme"; Jubilee has
the first Oliver record, “Good
Morning Star Shine,” which was
top 10. The label has also had
hits with the Happenings and
the Meters; Hickory has been
big in the country field, GNP-
Crescendo has had minor suc-
cesses in the jazz category.

Chart Records and Boone
records have had action in the
country field, the former with

Its titled ““Je'an"" by Oliver. Lynn Anderson and others; the
The album “Oliver” is also a hit. latter with Tex Williams. Other
Buddah Hit

independents such as Laurie and
Jad, have come up with strong
sides prior to the turn of the
year—the former with Dion's
“Abraham, Martin and John,”
the latter with Johnny Nash’s
“Hold Me Tight.”

Many other independents
have livened the Hot 100 scene

TRO France in
¢ s s 4
Ist ‘Indie’ Cut

PARIS—The French branch
of The Richmond Organization
has recorded its first independ-
ent production, “Requiem pour
une garce,” by actress-singer
Jeanne Colletin.

Editions Essex, publisher of
the Sheila song “Love Maestro
Please™ through its NFC com-
pany, has granted co-publishing
rights for the song to Editions
Claude Pascal.

Essex also publishes the
Francis Fumiere-Franck Gerald
song, “La Robe a Franges”

which has been recorded for
Philips by Rika Zarai

Billboard
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Buddah, consistently in con-
tention with hot product, has
several on the current Hot 100.
One is the Brooklyn Bridge's
“Your Husband, My Wife,”
now No. 46 and going up; an-
other is the Motherlode with
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charts. Tetragrammaton’s “Deep
Purple” single and disks by the
Kingston Trio and Bob Crosby,
Shelby Singleton's SST interna-
tional Records, which includes
the Jeannie Riley disks on Plan-
tation, Musicor with such art-
ists as Gene Pitney and Hugo
Winterhalter, MTA with King
Richard’s Flugel Knights; Bob-
by Shad’s Mainstream operation,
Snuffy Garrett and Ed Silvers’
Viva Records; Enoch Light’s
Project 3; Savoy with its James
Cleveland disks; Word, with its
gospel quartets and the soul
operation of the Duke-Peacock-
Songbird complex, as well as
Modern and Kent and the new
Bob Thiele, Cy Coleman and
foren Becker opcrations, all add
vitality to the scene. And they
never really fade away — as
witness the revival of the old-
time independent Specialty (see
separate story).

NEW YORK—"Service and
availability”—that’s the key to
the survival of the singles record
business, according to Robert
M. Stride, owner of the B. & T.
Record Co., retail shop in Fred-
erick, Md. Singles sell in his
store, he revealed, “because we
devote time and attention to
them. We carry all the top 100
singles and top country plus
about 150 late releases not yet
on the charts, plus a backlog
of over 12,000 singles.”

It’s Stride’s opinton that the
single must stay to preserve all
other forms of recorded music.
He feels, however, that there are
areas involving manufacturing,
distribution and promotion to

which some soul-searching
should be applied.
Following are some of

Stride’s views:

“All discount stores operate
approximately the same in re-
gard to the record business and
| feel that they are more harm-
ful than good. Records are used
as a come-on and the only pro-
motion given is price cuts and
gimmick advertising to confuse
the public as to true price and
quality. Singles are only car-
ried according to the top charts.
If singles are to survive a larger
spread must be carried and price
should be standarized.

“Service by most rack jobbers
is poor, information inadequate
and prices too high. Rack job-
bers also place records in too
many locations that do no pro-
motion or sales work; this only
takes busincss from the stores
that could and would do a bet-
ter job if given a better chance
to promote and sell singles.

*Record distributors carry too
many labels to give an equal
chance to all labels. Many good
records are lost in the ware
house due to a lack of promo-
tion. Distributors have gotten
into the rack business and are in
competition with their dealer
customers and are creating a

SRR OO TR RO BT e

RCA TO ISSUE
‘PROMENADE’ LP

NEW YORK—RCA Records
will release the original cast al-
bums of "Promenade,” the off-
Broadway musical by Al Car-
mines (music) and Maria Irene
Fornes (lyrics).

The musical, running at the
Promenade Theater, was pur-
chased by Edgar Lansbury and
Joseph Beruh. Andy Wiswell
produced the original cast re-
cording.
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JUGGY GAYLES, left, completes negotiations with Roulette President
Morris Levy to become vice-president of merchandising and promotion
of the label. The new appointment is being heralded as an expansion
of the label. Gayles had been with Atlantic Records directing LP
production and promotion. His career also includes operating his own
United Music publishing company, plus duties with Jubilee Records,
Cariton Records, Time Records and 20th Century-Fox Records.

Singles: B.&T.'s Frank Appraisal

loss of the stores that could
promote singles much better.
"We have too much product
and are not concentrating on
helping to make a record but
only jumping on the top 100
bandwagon.
“Single records have been
footballed, prices cut, sold as
loss leaders, and suffered other-
wise by the use of top 40 listings.
Changes should be made in this
and some protection should be-
given to the dealer. If we could
make the profit that should be

made, we could devote more
time and attention to the pro-
motion of the single record. If
singles are to be sold for 49
cents to 66 cents then the whole-
sale cost should be reduced ac-
cordingly. Manufacturers should
not expect to make as much on
the single record anymore as
this is the form of promotion
for the rest of their recorded
music such as LP’s and tape. If
the single dies, I believe that
the LP and tape will suffer con-
siderably.”

Executive Tumtable

® Continued from page 4

of Metromedia’s Valando/Sunbeam music division at 1513
Hawkins St. McBride was a West Coast deejay. . . . Jerry
Eggert has been named Eastern regional distribution manager
for Liberty/United Artists with headquarters in Union, N. J. .. .
John S. Maloney, senior manufacturing engineer for Ampex
Corp., has resigned his post to establish J. S. Maloney Associates,
consulting engineers for the cassette and cartridge industry. The
firm’s offices are at Route 1, Box 628, Batavia, I1I.

* *x &
David Siegel has been appointed manager of Kef Management
headquartering in New York. . . . Nelson Scott replaced Mike

McKenna and Norman Berkowitz replaced George Broadhead
as account executives in Billboard’s New York office. . . . Bernie
Browder has been named vice-president of Penguin Artist Man-
agement of Philadelphia, while Steve (Eppy) Epstein is the new
firm’s director of artist relations.

* kX &

Terry Knight, who has recorded as a solo and with the
PACK, has joined Capitol as a&r producer in New York. He
previously has been a deejay on CKLW and WJBK in Detroit.
Knight also is a songwriter and wrote the music score for the
20th Century-Fox film *“The Incident.” . . . Ed Nash has left the
Capitol Record Club to form Nash Publishing Co.

* W

Naney Love, an account executive for the Mike Merrick Co.
since 1967, has been promoted to vice-president in charge of the
public relations firm's New York office. She previously was
publicity liaison between the magazine and newspaper chain of
Hearst Publishing . . . Bob Stout joined Liberty/United Artists’
public relations department as assistant publicity director. Head-
quartering in Los Angeles, he will report to publicity director
Marty Hoffman. Joining the department as staff writers are
Bruce Henken in Los Angeles and Marv Greifinger in New York.

* k x

Neil Portnoy has been appointed national promotion director
of Poison Ring Records. Portnoy previously was program direc-
tor of Hartford’s WHCN radio. Michael Taylot, formerly with
Syncron Sound Studios, has been named national sales manager
and Judith A. Lyons, formerly with Perkin-Elmer, director of
national activities.

* ok ok

Sandy Fisher has joined Mirasound Recording Studios as
technical assistant to Bob Goldman, Mirasound president. Fisher
was the developer of the Videotape System for Glen Glenn
Sound in Hollywood, and an eight-rpm recording system for the
Library of Congress. He also was chief engineer for National
Tape Service and was audio director on industrial and feature
films. . . . Tim Taylor, magazine article writer and publis rela-
tions consultant, has been named director of public relations for

(Continued on page 78)
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Woodstock—A Peace Mecca

e Comtinued from page |

One of the effects of under-
ground music has been the
emergency of performers and
entire record companies the
same age as the audience. The
promoters of the festival
Woodstock Ventures, Inc., con-
sisted of four under 39 music
entrepreneurs whose only fault
was their vastly low estimate of
the mass attraction they offered.
Wath other branch of the music
business would suffer because
of understatement? It is honesty
as well as quality which gives
the music its appeal

The crowd was so big that
no one was responsible and so
everyone became responsible,
as the event became an unex-
pected culmination of the “hip”
movement. The movement had
become diffused and scattered
plagued by factions, identity
problems and inevitable com-
promises which social realities
have demanded. It is impossible
to say whether the music was
a cause or a result of the cul-
ture, so intertwined are the peo-
ple with their sound, but bar-
riers were forgotten. Gone was
the mass embarrassment that
frequently prevails at large
gatherings; gone also was the
tension of irrational authority,
the Kafkaesque fear of arrest
that often chills, as troopers
forgot those laws that are so
hard to enforce and became

Re-Con Acquires
Uniclub Stock

NEW YORK—Re-Con Sys-
tems Corp. has acquired all the
stock in Uniclub, Inc., a record,
tape, book and Hi-Fi Club. The
purchase, still to be ratified by
the Re Con Board of Directors,
was for an undisclosed amount
of cash plus Re-Con stock on an
earned-out basis.

Uniclub will operate as a
wholly owned division of Re-
Con with Michael A. Shaw
continuing as president. Re-
Con Systems Corp. went pub-
lic on Jan. 21.

ELLIE GREENWICH
and MIKE RASHKOW

RECORDED ON (8)-12-16 TRACK
AT BROADWAY RECORDING STUDIOS
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members of the crowd, helping
where they could, and gaining
love and respect previously
only found in the lives of
storybook cops. In short, the
often omnipresent *we-they”
paranoia which usually divide
hippies from “straights,” cops
from crowds, performers from
audience and insiders from out-
siders disappeared.
Best Musicians

At the center of it all was
the best group of musicians
ever assembled. Everyone went
over well since the audience
was the real star of this show.
Friday, folk night, opened the
festival with Richie Havens and
his  familiar  interpretations.
Standing out was Joan Baez,
pregnant and semitragic as she
sang songs which brought to
mind her imprisoned husband.
Her soft sounds seduced the
the crowd whose first loyalties
had been to loud electric rock.
Also featured was Arlo Guth-
rie, whose jokes are funny only
the first time they are heard,
Tim Hardin and Ravi Shankar.
Saturday’s standouts were the
Canned Heat, Creedence Clear-
water, whose precise renditions
of their well known hits was
greeted with overwhelming ap-
plause; Sly and the Family
Stone, who brought the crowd
to their feet, and the Jefferson
Airplane whose popular Cali-
fornia rock took the bleary-
eyed crowd into Sunday morn-
ing. Sunday’s stars were Ten
Years After, Joe Cocker, Johnny
Winter; Crosby, Stills & Nash,
Country Joe & the Fish, the
Band, who played some new
material equal to their classics
and showed that they are still
one of the most talented and
creative groups ever assembled,
and Jimi Hendrix who ended it
all with a psychedelic “Star-
Spangled Banner.” Others in
the festival were Bert Sommer,
Sweetwater, Keef Hartly, San-
tana, Mountain, Quill, Incred-

ible String Band, the Who,
Janis Joplin, Iron Butterfly;
Blood, Sweat & Tears and

Sha Na Na., Never appearing
on stage but entertaining thous-
ands in surrounding areas was
David Peel and his group, the
Lower East Side.

The music, while being at
the center of the storm, was not
the storm itself. The spirit of
cooperation was at times more
remarkable than the music that
inspired it. Encouraging this
was a sense of excitement and
emergency. The desire to sustain
the festival on a positive note,
accompanied by the feeling
that a whole culture was at
stake resulted in an incredible
patience  from those who
claimed the crowd as their own.
Traffic going toward the site
was blocked as early as Thurs-
day night. It was the festival’s
first crisis but its first glory as
well, as thousands of cars stood
traffic jammed without the
sound of one blowing horn.
Other emergencies came and
went. Food and water short-
ages were dealt with as locals

on their summer vacation
quickly helped.

The rainfall had a paradoxi-
cal effect of reducing the fear
of disaster despite making con-
ditions less confortable. The
fear was that if anything hap-
pened, nightmare would result.
Saturday’s vicious downpour
seemed like an affirmation from
the heavens of the spirit and
the peach. It got everyone wet
but didn’t stop the show. There
were, of course, some discom-
forts and injuries but it must
be remembered that the popu-
lation made this a major-sized
city. Comparison of these prob-
lems to those of a similarly
sized metropolis makes Wood-
stock stand up very well. And if
the muddy living conditions fell
short of the average city slum,
the absence of a law and order
problem did much to compen-
sate for the soggy ground.

Lack of Security

One of the factors that made
Woodstock such a giant social
and musical success was lack
of security that allowed tens of
thousands to attend free. As a
result, festival promoters have
a reported deficit of over $1
million. This will probably be
made up from the sale of film
rights but the dubious financial
gains make a repeat unlikely.
History is impossible to dupli-
cate, anyway.

The largest groupings of
Americans in history has to be
taken as a political event. Polit-
ical without the fear, cliches,
and martydom of other political
events. Its candidate was music
and peace.

Woodstock was a celebration
of joy which wiped out, at least
temporarily, the persistant feel-
ings of meaninglessness that
permeate our culture, it was
perhaps, the dawning of the
age of Aquarius. Questionable
as a business venture, it was, at
lease, a moment of triumph for
the better side of man, in a time
when the devil seems so often
to be winning.

Garner’s ‘Room’
Distributors Set

NEW YORK—Erroll Gar-
ner's Octave album, “Up in
Erroll’'s Room,” will be distrib-
uted by Pye Records of Eng-
land for England, Australia and
New Zealand, and MPS Rec-
ords of Germany for German,
French, Dutch and Belgian
markets under new agrecements.
Both Pye and MPS will release
the album next month. Deals
are also being set up with Tri-
ola of Scandinavia and Ricordi
of Italy.

Goody Declares

Quarterly Dividend

MASPETH, N.Y.—Board of
Directors of Sam Goody, Inc.,
has declared a quarterly divi-
dend of 10 cents a share pay-
able Sept. 26 to common stock-
holders of record on Sept. 5.
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COLUMBIA DISKS CAPTURE
NO. 1 SPOT ON 4 CHARTS

NEW YORK—Columbia Records has a chart spread in the
current issuc of Billboard of No. 1 albums covering pop, country
and classical as well as the top pop single and best selling 8-track

cartridge tape.

The label’s "Johnny Cash at San Quentin” holds the top posi-
tion on both the best sclling pop and country LP charts. The No. |
classical album for the 40th straight week is Columbia Masterworks’

“Switched-On Bach.”

The best selling 8-track cartridge tape is “Blood, Sweat and

Tears.”
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Market Quotations

As of Closing Thursdoy, August 21, 1969

1969 Week's Vol. Week’'s Week's Week's Net
NAME High Low in 100's High Low Close Change
Admiral 21% 142 183 16% 15 15% + %
American Broadcasting 76Va  45V2 413 51% 482 S50v: +1%
Ampex 44%, 32%; 978 41% 38% 40% +1Y
Auvtomatic Radio 43 20% 654 34% 32 33% +2Y,
Avtomotic Retaller Assoc. 117% 97V 107  105% 102% 105V +23%
Avnet Vs 12% 760 15V 13% V4% + %
Capitol Ind. 52v, 29 uz 41 8% 41 +2%
Chic. Musical tnst. 3% 23 48  26V; 25% 26 + Y
cBs 59V 42% 581 48 45% 46 + %
Columbia Pic. 42 25 430 Ve N% 4% +3
Disney, Walt 87V, 69%s 424 87Va 80% 86 +5%
EMI 8% 5 667 6 5% 6 + %
General Electric 98%  81% 1304 84Ya 82% 83%a +1%
Gulf & Western 50% 19 1995 24%, 21 3% +2%
Handlemon 36Vat 26%t 314 35 32 3% +1u
Harvey Group 25V, 143, 13 15% 15 15 -1
Kinney Services 39V 19 803 26% 25V, 25% +13%
Macke Ca. 29V 15 172 15% 15 15% -%
MCA 44Y2  23V4 784 26 24Ys 25 + W
MGM 4% 25 752 39% 37 9 +1v
Metromedia 53% 17V 75 20% 19% 19% + %
M 1M12Y, 94 341 110Y% 105% 108% +3%
Motorolo 133%; 1023 272 130% 126% 128% +2%
North Amer. Phillips 512 35V, 517 52% S51%  52%  +1%
Pickwick Int. s2t 32 150  43% 39 41 +3
RCA 48%  35%a 1367 37% 3% 37% + Y
Servmat 49V 27% 05 33 28% 33 +6Va
Superscope 543, 17 434 28V, 25% 26 +1
Tenna Corp. 313t 15% %t 496 243 20 23% +3%
Trans Amer. 38Y% 23 2189 30 28 28% Unchg.
Transcontinental Invest. 27% 13% 49N 17%  16Ya  16% -%
Triangle 7% 21%2 100 22 213, 2234 + 3
20th Century-Fox 4%  16% 1359  20% 9% 19% + WY
Vendo 2%,  16%a 69 20 193% 19% - Va
Viewlex 35% 22% 148 28Ys  25% 26%, + W
Whittaker Corp. 32%  19% 435  22% 20% 2% +1Y
Wurlitzer 3% 15% 19 16% 16 1% + 3%
Zenith 58 I5% 466 40 38 38% -V
tAdjusted
As of Closing Thursday, August 21, 1969
Week’s Week’s Week's
OVER THE COUNTER* High Low Close
ABKCO Ind. 7Va 5 7
Avudio Fidelity 3% IV 3
Certron 9V 36 381,
Creative Management 13% 12%4 13
Data Packaging Corp. 25 2313 24V
Fidelitone 4, 4 4
Sam Goody, Inc, 22% 20%2
GRT Corp. 23V 21V, 22V,
17ce 8%, 7Va 8V
Jubilee Ind. 16 15 15%;
Lear Jet 26 22 26
Lin Broadcasting 8% 7% 8%
Magnasynic-Craig 15% 14 15%
Merco Ent. 24 21y 22Va
Mills Music 28% 28 28Y,
Monarch Electronic Ind. 7Va Va Va
Music Makers, Inc. 12% 12 1212
National Tape Dist. 42 40 42
Newell 20% 19 19%
NMC M 9% 1NY,
Omega Equity 2 1% 1%
Robins Ind. Corp. % TVa 7%
Telepro Ind. 2y 134 2
Trans Natl. Communications 6% 6% 6%

*Over-the-counter prices shown are “bid"” (as opposed to “asked”). Neither the
bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are o guilde to the sange within which these securities could have

been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrlll Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange and all principal stock

exchanges.

CLUB REVIEW

Checkmates: Pop Knights

NEW YORK — The Check-

mates Ltd.,, A&M recording
stars, hit the New York ciub
scene Aug. 21 with a firecraker
opening at the Copacabana. The
group of five men snapped into
their opening “It’s Your Thing”
with fire and verve, then won
immediate audience approval
with an exceptional “Can’t Take
My Eyes Off You,” featuring
soloist Sonny Charles. Their per-
formance was a well-balanced
program ranging from ballad
material such as “Ebb Tide" to
bubblegum winners like *Gimme
Gimme Good Lovin,” and the
accompanying gyrations never

let up. Their venture into the
Motown Sound was a rousing
“My Whole World Ended,” with
the comic participation of audi-
ence members, and Joe South’s
“Game's People Play” took on
new meaning with a chorus, of
new lyrics. A showstopper was
the group's rendition of their
current hit, *Black Pearl,” and
equally well accepted was their
earlier winner “Love Is All |
Have to Give.” Their audience
sing-along rendition of "Let the
Sunshine In” led them offstage
amidst a standing ovation. Com-
ic Vic Arnell opened the bill
and proved a good warm-up.

JOE TARAS
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W 7 from their great new album
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TNS 3002

produced by
R. Isley,

O. Isley
and R. Isley

o

distributed, marketed and
promoted by Buddah Records,

where tomorrow begins.

Buddah Records is a Subsidiary of Viewlex, Inc.

Available exclusively on ITCC 4 and 8 track stereo tape cartridge,

L 2w americanradiohistory com



ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

At the BILLBOARD Tape Car-
tridge Conference held in San
Francisco, the writer had an oc-
casion to visit at length with
Oscar Kusisto, Vice President and
General Manager of Motorola's
Automotive  Products  Division.
Oscar, together with RCA, the
Ford Motor Company, Bili Lear
and Jim Gall of Lear, is truly
one of the pioneers of the 8-
track cartridge industry.

In 1965 when the heads of
major record companies as well
as other people in the tape dupli-
cation business were very negative
insofar as the 8-Track concept
was concerned, Oscar chose to go
along with the thinking of Ford,
RCA and Lear. It was Oscar's op-
timism and foresight that heiped
to convince the writer of this col-
umn to go along with the pattern
set by these giants of the indus-
try, and the writer's company (at
that time) became the second
company to duplicate and distrib-
ute 8-Track cartridges.

Today, Oscar Kusisto's enthusi-
asm is even greater than it has
been in the past. His faith in the
8-Track configuration is being
borne out by the fact that the
automotive industry is already
committed to factory-installed 8-
Track units for at least the next
two years.

There is no question what 8-
Track is spearheading the entire
tape cartridge industry. According
to Jules Malamud, the forthcom-
ing NARM Tape Convention to be
held in Dallas has an all-time
high registration. NAL, in addi.
tion to being represented in the
person-to-person  meetings,  will
have a hospitality suite in the
Fairmont Hotel, Dallas.

NAL is using this column to
extend an invitation to all the
distributors and rack jobbers at
the convention to be present at
a cocktail party honoring Art
Denish, NAL's Vice President in
charge of Marketing. Denish
comes to NAL after spending five
years as Sales Manager of Verve
Records. The cocktail party will
take place Thursday evening, Sep-
tember 4th, from 5-7 p.m., in the
NAL hospitality suite.

Those attending the cocktail
party will have an opportunity to
see one of the two different mod-
els of NAL's “Space Age” Vending
Machine, which will be unveiled
for the first time at the NARM
Convention.

Following the NARM Conven-
tion the Vending Machines will
be forwarded to New York City
for a special showing at the Fri-
ars Club in New York City. If you
are one of those who will not be
at the NARM Convention and
would like to know more about
this new Vending Machine, write
North American Leisure Corpora-
tion, 1776 Broadway, New York,
New York 10019 for an invitation
to a showing of the machines in
New York.
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Polydor to
Manufacture

8-Tracks

NEW YORK — Polydor Inc.

will manufacture its own 8-track
cartridges. This configuration,
along with 4-track and reel-to-
reel, was formerly processed for
the company by the Ampex
Corp.
According to Polydor’s presi-
dent, Jerry Schoenbaum, Ampex
will continue to handle the 4-
track and reel-to-reel configura-
tions, while classical cassettes
will continue to be imported
from its European affiliate,
Deutsche Grammophon, Polydor
will, however, also begin manu-
facturing some cassctte con-
figurations in the pop music
field. “We prefer to do it this
way, as time can be a very im-
portant factor where current
music is concerned,” said
Schoenbaum.

Concurrent with its plan to
manufacture its own cassette
and 8-track cartridges, the com-
pany will also release what it
believes to be the strongest single
cassette release ever issued.
Some 50 cassettes from recently
released record albums in the
Polydor and Deutsche Gram-
mophon catalogs will be made
available within the next few
weceks.

The company also plans an
additional relcase of 18 casset-
tes from recently released al-
bums. Fifteen of these will come
from the Deutsche Grammo-
phon catalog while the other
three will be on the Archive
silver label.

Goodyear Stores to Sell
Belair Units in 8 Areas

LOS ANGELES—Belair En-
terprises, manufacturer of 8-
track and cassette sterco port-
able players, will have its equip-
ment merchandised in more
than 1,000 Goodyear stores in
cight major markets.

Belair will work through
ABC Records & Tape Sales
Corp., which now supplies a
large part of the Goodyear
chain with all of its tape.

Initially, the Goodyear stores
will rack only part of the Belair
line, which includes ecight 8-
track models and two cassette
units. Eventually, Goodyear will
rack the entire player line.

Goodyear stores in the mar-
keting areas surrounding Scat-
tle, Los Angeles, Dallas, Salt
Lake City, Denver, Des
Moines, Atlanta and Chicago
are receiving Belair product
through  ABC’s  distribution
points. ABC will supply the
Goodyear chain in six of the
eight markets, with the regular
Belair distributors handling the
product line in Seattle and Dal-
las.

ABC to Service

Belair will supply ABC dis-
tribution points with hardware
equipment, and ABC sales per-
sonnel will handle all sales and
service aspects with Goodyear.
The rack merchandiser also will
supply Goodyear with displays,
merchandising aids and point-of-
purchase sales devices.

Belair already merchandises
its players through Transconti-

nental, which formed an elec-
tronics division to market the
Belair line; ABC Records &
Tape Sales Corp., the distribu-
tion arm of ABC Records, and
now Goodyear. Belair also has
its own independent distribu-
tion network.

The Belair - ABC - Goodyear
deal was arranged by Rod
Pierce, Belair marketing vice-
president, Harry Beckerman
and L. Lavinthal of ABC, and
William Wilfong of Goodyear.

Ed Mason, Belair president,
said ABC can offer Goodyear
three services in the merchandis-
ing ficld: ordering, controlling
inventory and setting up dis-
plays.

With a multitude of hardware
available by a multitude of man-
ufacturers, retailers have limited

knowledge and little time ts
spend on ordering, or know-
ing what to order, he said.

In addition to these services,
a rack merchandiser offers the
retailer accessory equipment, in-
store promotion materials and
display racks.

“ABC will be able to offer a
hardware merchandising pro-
gram for the Goodyear stores,”
said Mason. “Goodyear will re-
ccive a basic inventory service,
with ABC sales and service per-
sonnel coming into the store
and setting up the inventory on
racks (much like records and
tapes). Besides not having to
clutter up a warehouse or stock
room with hardware, Goodyear
personnel will not have to spend
time on ordering, maintenance
or inventory.”

Soundtech Will Market
Gemini Line This Month

1.0S ANGELES — Newly
formed Soundtech, stereo port-
able 8-track and cassette manu-
facturer, begins marketing its
seven-model Gemini line this
month.

Soundtech, the electronic arm
of Safetech Corp., an auto ac-
cessory specialist, will use a net-
work of factory representatives
to merchandisc its players. The

Cap’s Simultaneous September

LOS ANGELES—Capitol is
gearing for a Steptember simul-
taneous rcleasing of cartridge
product along with their album
counterparts.

The company has begun
strudturing itself to achieve this
simultaneous state. A new a&r
tape coordinator’s job has been
created and manned by Dan
Davis. Davis will function full-
time on preparing songs from
albums for cartridges, handling
the timing, sequencing, selection
of songs and the electrical re-
ductions of the music for the
cartridge tape widths.

All of these functions have
previously been handled on an
“informal” basis by John Pal-
ladino, now fully involved as a
record producer.

By ELIOT TIEGEL

Own Staff

So swiftly is the tape business
moving at Capitol that plans are
already being devised to provide
Davis with a staff of his own,
so that the movement of tape
product can be expedited swiftly
to meet the label’'s commitment
to simultaneous releasing.

The intention is to allow a
Capitol salesman to write orders
at retail for all music forms, so
that the merchandise is shipped
to the store at the same time.

Capitol’s  Jacksonville and
local factories will handle dupli-
cation of the tapes. The com-
pany is planning ahead of time
and working on tape product
with enough lead time so that
the day and date concept can
be accomplished.

Specialty Plans Releasing
Catalog in 8 and Cassette

LOS ANGELES — Specialty
Records, specialists in new and
repackaged soul music, will re-
lease its catalog in 8-track and
cassette. The company has not
decided whether to cover the
4-track configuration.

General manager Mike
Akopoff is talking with custom
duplicators about handling the
company's product.

By the end of the year Spe-
cialty plans releasing 22 albums,
with the first batch being issued
this week.

Specialty, formed here in
1944, will handle jts own car-
tridge distribution and market-
ing, offering the product to its

34 domestic distributors.
Initially, cartridges will fol-
low by several months the re-
lease of product in LP form,
but Akopoff hopes to eventually
get into a simultaneous situation.

The company was recently re-
activated by its founder Art
Rupe. Among the artists being
newly recorded are singers Miss
Jackie Day, the Millionaires, the
Funk Express and Teddy Reyn-
olds.

In addition, Specialty plans
repackaging music by Cooke,
Little. Richard and Larry Wil-
liams, to mention just a few
of the soul artists previously re-
corded.

www americanradiohistorv com

This simultaneous state will
cover around 95 percent of the
label’s product. Exceptions will
occur with some classical, Capi-
tol of the World series and un-
usual pop product which re-
quires complex packaging.

The company has additionally
established pop and classical
tape committees which meet reg-
ularly to discuss product plan-
ning, sales projections, packag-
ing, new promotions, financial
investments and market condi-
tions.

Superscope
Plant Set

LOS ANGELES — Super-
scope’s new duplicating plant
will have automatic labeling,
shrink-wrapping, cartoning and
other features.

The facility, at 445 Fox St.,
San Fernando, is slated for an
October opening. The company
has purchased the Gauss Elec-
trophysics 1200 scries duplicat-
ing machinery.

The physical plant is reported
to be carrying a $1.5 million
value and will employ 100. First
product going through the plant
will be the new Superscope tapes
line.

Maximum output will be
reached in 18 months, accord-
ing to Robert Carrell, newly
hired plant director. A special
building constructed especially
to meet the nceds of duplication
equipment is one of the plant’s
features,

Soundtech products are manu-
factured in Japan.

The models are:

An 8-track player (G-I) at
$99.95, an 8-track player with
AM/FM radio (G-2) at $129.95,
an 8-track player with AM/FM
multiplex radio (G-3) at $149.95,
a cassette player/recorder with
AM/FM radio (G-5) at $169.95,
a cassette player/recorder with
AM/FM multiplex (G-6) at
$179.95, and an 8-track player
in combination with a cassette
plsayc:/'recordcr (G-7) at $199.
95.

Soundtech also is developing
a low-end portable monaural
cassette at $29.95 for January
release, said Fred Plotkin,
Soundtech president.

Distribution will be aimed at
auto specialty outlets, electronic
stores, camera locations and
jewelry stores, along with major
department store outlets. “The
line will be a fair-traded item,”
said Plotkin. “*We won’t allow
it to be footballed.”

The company has no plans to
merchandisec the line through
major rack jobbers.

Soundtech has named T&R
Electronics Co., Culver City,
Calif., to handle its warranty
and service. The firm has more
than 100 warranty stations
across the US. to service the
Soundtech players.

The portable manufacturer
will promote its Gemini series
through retailers with co-op ad-
vertising and promotion. Eventu-

(Continued on page 17)

GRT Acquires
3 Labels’ Rights

LOS ANGELES — GRT has
acquired the tape rights to three
labels: Snuff Garrett's Viva
Bravo Records, the Bob Crewe
Records Group and Chart Rec-
ords of Nashville.

Initial release includes Crewe's
Good Morning Starshine-Oliver,
Viva's “Themes Like Old Times”
and Chart's “Best of Lynn An-
derson™ and product by Archie
Campbell and Junior Samples.

In addition, GRT will release
repackaged Mitch Ryder prod-
uct previously available on Bell’s
New Voice label.

AUGUST 30, 1969, BILLBOARD



The next time Santana

plays it will be for an audience
Lemeires Of One or two.

they want to listen to Santana at home.

Hundreds of thousands received their
Latin percussive, hard rock much like
they took to Joplin at Monterey.

And now, one by one. Two by two.

The thousands who were at Woodstock,
multiplied by the hosts who wish they
had been there, are clamoring for

their new Columbia album.

Because Santana proved that
congas and timbales are serious
rock business. For Santana.
For their audience.

And for you. /

CS 9781/HC 1172°/18 10 0692% “4-track reel-to-ree! $8-track stereo tape cartridge

www americanradiohistorv com
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CHICAGO
IS PLAYING

FIFTY STARY

'—Ln':! ATION

NEW YORK UNIVERSITY
CHORUS & CHOIR

ARE YOU?
NOTABLE MUSIC €0., INC.

WEST 54th ST

NEW YORK, N.Y. 10019

Tape CARtridge

Tape Happenings

Capitol is introducing its four
new cassette machines through a
30-city product show. The four
machines increase Capitol's cas-
sette player catalog number to
six. All are portable and com-
bine AM-FM radios with a rec-
ord feature. The new models
are the Freshman ($29.95). Col-
legiate ($4495); Diplomat
($69.95); Regent ($109.95). Ini-
tially introduced last March were
the Varsity ($29.95) and the Edi
tor ($49.95).

Kodama Chemical of Japan is
the machine supplier. Capitol plans
simultancously relcasing albums
with cassette and 8-track tapes.
The label has been releasing cas-
settes for 10 months.

Craig is launching a six-month
National Football League Super
Bowl contest for dealers. Dealers
are eligible for Super Bowl va-
cations based on their perform-
ance in a series of monthly Craig
games, now through November.
Four dealers will receive vacation
trips to New Orleans, including
two tickets to the Super Bowl.
The player manufacturer is sup-
porting the dealer contest with
national consumer advertising in
Life, Playboy and Sports Illus-
trated. with backing from spot
radio, TV and newspaper co-op
promotions. The campaign also
includes back-to-school, car stereo.
Christmas and spring promotions.

(Continued on page 17)

Pentagran Formed; Is
Financed by Ampex

By ELIOT

LOS ANGELES—Producers
Steve Douglas and Al Schmitt
have formed Pentragran Rec-
ords, with financing by Ampex,
which is guaranteed six albums
a year for the next three years.

Douglas and Schmitt will also
develop three new acts a year
tor Ampex, which has exclusive
tape duplication rights to all
Pentagran’s product.

As part of the deal. the two
partners have to establish na-
tional distribution for their rec-

An acre of display racks couldn’t do for

you what LISTEN does.

LISTEN puts your entire tape inventory
in the customer’s hand. Right at the point
of sale, at the moment of the buying de-

cision.

And it goes home with him. Home,
where he can browse at leisure among
the editorial features and the ads. Home,
where he can comfortably shop the tape
listings with a pencil whenever the mood
hits. Evenings. Sundays. Holidays.

When he marks a listing, you've made
a tape sale. (A second sale, really, since
you've already sold him LISTEN, itself,

at a nice profit.)

Opened for business
seven days a week.

in insert section.

LISTEN's listings are complete, and
computerized for total accuracy. Com-
pleteness and accuracy —these qualities
make LISTENing essential for everyone
who buys or sells tape recordings.

For extra promotional power, you can
have us customize LISTEN for you. With
an imprint on the cover. Or a cover pro-
duced to your requirements. Or a bound-
(Several well-known
tape clubs have us bind-in their order
forms.) The cost, if the numbers are right,
is remarkably modest.

But, even “as is,” LISTEN's a bargain.
Our dealer/distributor quantity discounts
make it practically a giveaway. Which,

r
I LISTEN

Name

City

I Street

Okay, send me a quantity price (ist and a sample copy.

And tell me more about that customizing deal.

come to think of it, is precisely how some
big tape merchandisers are using our
seven-days-a-week salesman.

The coupon will bring you full details.

1808 Rittenhouse Square |
Philadelphia, Pa. 19103

State

ﬁ lla l E“ —the indispensable accessory on both sides of the tape counter.

' —o
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ord label. They have been hoid-
ing discussions with one New
York-based company.

The six-figure deal is the 19th
known arrangement Ampex has
made with major record pro-
ducers and small labels this
year. As the major music sup-
pliers begin to take over their
own marketing and distribution
of cartridges, companies like
Ampex and GRT have initiated
programs aligning themselves
with new, contemporary pro-
duction outlets which ensures a
continued flow of music.

Douglas, Mercury's former
Coast a&r director, hopes to
have a simultaneous release pro-
gram for his records and tapes.
He and Schmitt plan a three-
LP release in October to bow
the Pentagran name. Among
the first projects the duo are
preparing are an album of *fa-
vorite dirty jokes,” and albums
of harpsichord and Moog music.

Douglas, who owns Dimen-
sion Recorders. plans selling
part of the studio to the rec-
ord company. He and Schmitt
will utilize the facility to record
their own artists, which gives
them the advantage of being able
to experiment with sounds,

Pentagran will shortly move
into five offices at 5505 Mel-
rose. presently housing a TV
production company.

Douglas and Schmitt are also
forming ASCAP and BMI
firms. They will additionally
continue to handle free-lance
production assignments. Schmitt
handles Jefferson Airplane for
RCA. Big Mama Willie Mae
Thornton for Mercury and
Geoffrey Stevens for Avco/Em
bassy. Douglas records Lori
Parker for Dot and the Sound
Foundation (with Barry Kane)
for SmoBro.

The two will work on several
of their own label's acts. Doug-
las is presently recording his
first pop act. Oogum B. and
the Tricks, a male sextet.

Pentagran. by virtue of its
Ampex pact, |0|m a growing
roster of music sources which
includes:

Amos  Productions, Cy-
clone Productions, Flying
Dutchman Productions, Gulf
Pacific Industries, Anvil Pro-
ductions, Lee Hazelwood, Al-
bert Grossman, Complex 3, So-
lar Records, Mystic Records,
Canyon Records. Chartmaker
Records, Surey Records, Com-
munity Records, Drummer Pro-
ductions, Our Productions, and
NYMPH Entertainment.

Infonics Issues
Booklet on Line

NEW YORK — Infonics Inc.
has released a new, full-color,
six-page brochure on its com-
plete line of 24 cassette and tape
duplicators. The booklet con-
tains an interesting cassette ap-
plication story with constructive
ideas on uses of the cassette in
education, industry, the religious
world and in entertainment.

The brochure is available
free. Requests should be ad-
dressed 10 Barbara Maha, In-
fonics Sales Coordinator, Santa
Monica, Calif.

Say You Saw It in
Billboard
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The best-selling corral in all
of C & W chart country is now
on cassette, as well as 8-track.
The corral with more artists
consistently on the charts, more
TV exposure and more public

appearances...and that means
more sales.

Now, 14 tapes moving out, of
the Capitol Corral by Buck
Owens, Merle Haggard, Sonny
James, Ferlin Husky, Wynn

Stewart, Wanda Jackson, Jean
Shepard and The Buckaroos.
And for price leaders, two
more: “Country And Western
Round-Up of Stars” and “Coun-
try And Western Hit-Makers!”

Capitols

waany americanradiohistaory com

featuring the greatest hits from
the greatest country artists.

All 16 are gonna make a lot of
hay. For a lot of country people.
And this country is full of a lot
of people. Your people?
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TelePac
COMPACT
CASSETTES

® Licensed by NLALP. Made in U.S.A

® Pre-Loaded with our own FIDELITAPE.
6 standard lengths.

® Pachaged in maier or clear plastic boues.

® Pre-Leadered or unassembled for duplica-
tors. immediate delivery!

© Private labeling available.

©4 4 8 Track Empty ang Loaded Cartridges
and Head Clsaners

For Rep. in your area contact:

TeLE,

Ll 1) W EPORAL WS
WORLD'S OLDEST AND LARGEST MANUFACTURER
OF CARTRIDGES AND CASSETTES
makers of FIDELIPAC®

Cherry Hill Industrial Center
Cherry Nill, New Jersey
Phone: (609) 424-1234

Tape CARtridge

TOP 40 RADIO

Y STARS

NEW YORK UNIVERSITY
CHORUS & CHOIR

ARE YOU?
NOTABLE MUSIC CO., INC.

161 WEST 54th ST.
NEW YORK, N.Y. 10019

when answering ads . . .

Say You Saw It in
Billboard

Minn. Auto Radio & Upholstery Co.
Adds Tape as a Cushion to Sales

MINNEAPOLIS — The ecase
with which auto radio and up-
holstery firms can move into
the tape cartridge field is pointed
up by Lake Street Auto Radio
and Upholstery Co. Experienced
in catering to automobile users,
the firm is alert to various mer-
chandising angles and concen-
trates on customers that spend
unusual amounts of time in
their cars, such as salesmen,
physicians and sportsmen. The
firm also concentrates on new
car buyers, offering them a
saving on tape playback units.

“For the salesman we often
suggest mood music, easy lis-
tening or something that we
know will create a restful feel-
ing,” Dick Simonson, store man-
ager, said, “We've found that
physicians want cassette equip-
ment, because medical reports

When you ﬂ on the wings of song,
have the correct wingspan.

Pop is a 12-minute market, so

we designed an EP cassette to match.

It’s far simpler than the standard cassette.
Only three parts inside,
loads without threading,
snaps or welds shut. And
you can fly now with quantity deliveries.

Data Packaging Corporation, 205 Broadway, Cambridge, Massachusetts, Tel.(617) 868-6200 TWX 710-320-0840.

Manufacturers of 4- and 8-track cartridges, standard and EP compact cassettes, and reels and cases for the
computer industry. Free EP casselte and brochure.
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and lectures are available on
cassette.

“Sportsmen, travelers and
campers, especially those travel-
ing to remote arcas, where ra-
dio reception is poor, are logical
prospects for car tape sterco
sets. We often put extra sets of
speakers in the back of camp-
ers.”

Popular tapes at Lake Street
Auto include polkas, western
tunes, Lawrence Welk-type mu-
sic and film soundtracks. Cus-
tomers range in age from 18 to
60. Simonson notes: “We've put
a lot of tape players into older
cars.”

Those planning to buy new
cars also are good prospects.
“We point out that our instal-
lation is cheaper than factory
installation, where as much as
$350 is added to the car pur-
chase price.”

Under this “save money when
you buy your new car program”
the store offers an FM-stereo
tape player with four speakers
for as little as $188. “And when
the owner gets ready to sell his
car,” Simonson said, “he can
move his sterco and speakers
to the new model.”

The store promotes sound in
many ways.

There are several car stereos

facing the show windows, a
large carton of stereo tapes ad-
jacent to the main sales aisle,
counter displays and a large
stereo poster suspended from
the ceiling.

An outside wall is used as a
billboard to sell passing motor-
ists, a sign near the entrance
features radio service, and an-
other at the end of its paved
parking lot tells the firm name
and its sound center offerings.

The company also whole-
sales, and is adding several new
outlets to its accounts. One is
a foreign sports car dealership
which brings cars to the store
to be “sound conditioned.”

As in any field, car sound
has its addicts. Store officials
tell of one man who had a
cassctte tape player, separate
4 and 8-track players, a psy-
chedelic light accessory, a citi-
zens band radio and an AM
radio fitted into his Volkswagen
sedan. And he has an altimeter
on his dash, Simonson adds.

The customer who wants
more than two speakers is not
uncommon, the store officials
says. One customer demanded
six speakers, all hidden so that
his passengers wouldn’t know
where the music was coming
from.

New Tape CARtridge Releases

' MUNTZ

Bell

WALTER M. SCHIRRA JR.—-Apolio 11y Flight
to the Moon (8) BEL X 1100

THE BOX TOPS -Dimensions; (8) BEl X 6032

CRAZY ELEPHANT; (8) BEL X 6!

DALE HAWKINS—L. A, Mcmphis & Tyler,
Texas; (8) BEL X 6036

Capitol
MAD RIVER-—Paradise Bar and Grill; (2) 4CL

185

JOHNNY & JONIE MOSBY--Hold Me; (2}
4CL 286

JO; SOUTH—Games People Play; (2) 4CL

35

GORDON ‘N’ ROGERS INTER-URBAN ELEC.
TRIC A & E PIT CREW & RHYTHM BAND—
Bug-In; (2) 4CL 276

TAIchAGllA —Good Morning Starshine; (2)
4

HOLST: THE PLANETS-—Stokowski/Los Ange-
les Phitharmonic Orch.; (2) 4CL 8389

Crescendo

RAINBOW--After the Storm; (2) CRE A 2049
OLA AND THE JANGLERS—Let’'s Dance/What
a Way to Die; (2) CRE A 2050

Direction
BOB DARIN—Commitment; (8) DIR X 1937

Dot
JACK BARLOW—Son of the South; (2) DOT
Y 25958

259
THE PLASTIC COW Goes Moooooog; (2) DOT
Y 25961

Dunhill

VARIOUS ARTISTS—A Treasury of Grca' Con-
temporary Hils; (2) DNH A 50057
A Group Called SMITH; (2) ONH A 50056

Elektra
THE glIGINAL DELANEY & BONNIE; (2) EKT

A 740
LOVE—Four Sail; (2) EKT A 74049

Gordy

THE TEMPTATIONS SHOW; (2) GOR A 933
BOBBV YAVlOl Taylor Made Soul; (2) GOR

A9
VAl!IOUS ARTISTS—Motown Winners’ Circle
No. 1 Hits/Vol. 3; (2) GOR A 943

Hickory
This is SUE THOMPSON Country; (2) HIC A
4

8
This Is SUE THOMPSON Country; (8) HIC X
148

Liberty

JIMMY  McGRIFF S'ep One; (8) 8952, (4)
4952, (C) £ 0952

STANLEY funtnnu: Always  Something
There; (8) 8953, (4) 4953, (C) C 0953

JAZZ CRUSADERS Powerhouse (8) 8954, (4)
4954, (C) € 0954

lONNIE SMITH-Think; (8) 8955, (4) 4955,
{C) € 0955

BUD SHANK--Windmills of Your Mind; (8)
8957, (C) C 0957

LEE MORGAN._Charisma; (8) 8958, (4) 4958,
(©) € 0958

AUGUST 30,

JOHNNY MANN SINGERS dnight My Love;

MOZART: QUARTET IN D MINOR K. 421/D
MAJOR K 575 The Yale Quartet; (2)
YAN A 100

THE VIRTUOSO FLUTE VOL. 3- Julius Baker/
Vienna State Opera Orch. (Prohaska);. (2)
VAN A 71170

Mercury

BIG MAMA THORNTON--Stronger Than Dirt;
LMU 61225

MOTHER EARTH-Make A Joyful Noise; (2)
MC4 61226

Monument

CHARLES AZNAVOUR--Canta n Espanol Vol.
2; (2) MNT A 18098
CMARL!S AINAVOUR--Aznavour!; (2) MNT A

8120
!Ill' WALKER—Portrait of Billy; (2) MNT

A 18116
TONY JOE WHITE—Black & White; (2) MNT
A 18114
RAY STEVENS-—Gitarzan; (2) MNT A 18115
VARIOUS ARTISTS—Motortown Revue Live;
(2) MT A 688

Reprise
FRANK SINATRA-A Man Alone; (2) 4FA
30
SOUNDTRACK MUSIC/VARIOUS ARTISTS.-Easy
Rider; (2) 4RA 2026

RGE

OSWALDO SBARRO ¢ CONJUNTO SERENATA—
Revendo O Passado; (2) RGE A 1007

MARIANO E. COBRINMA-—Seresteiros Da
Saudade; (2) RGE A 1009

SIMONETTI E SUA ORQUESTRA—Brasil Mu-
sical; (2) RGE A 1028

Os Grandes Sucessos De Juca Chaves Vol, 2;
(2) RGE A 1037

AGUIAS DO NORTE; (2) RGE A 1055

0S GAUDERIOS: (2} RGE A 1063

HELENA DE LIMA—-Qutra Noite Nox Can-
gaceiro; (2} RGE A 5285

!RASM% CARLOS—Voce Me Acende; (2) RGE
A

ERASMO CARLOS—O Tremendao; (2) RGE A
5306

ERASMO CARLOS; (2) RGE A 5317

ERASMO CARLOS—Erasmo; (2) RGE A 5326

Os Grandes Sucessos De Miltinho; (2) RGE
A 1004

BIENVENIDO GRANDA--Ritmo Tropical; (2)
RGE A 1010

Os Grandes Sucessos De Miltinho Vol. 2;
{2) RGE A 1021

ARY TOLEDO Ao Vivo; (2) RGE A 1065

A Personalidade De Miltinho; (2) RGE A1067

MACHADINHO E AEU SAX- SOPRANO- Tudo E
Ritmo; (2) RGE A 1078

MILTINHO--Poema Do Fim; (2) RGE A 5265

Os Grandes Sucessos De DICK FARNEY; (2)
RGE A 5329

SILVO CALDAS—Isto € Soa Paulo; (2) RGE

A 1030

PAULINHO DA VIOLA E ELTON MEDEIROS
-.Samba Na Madrugada; (2) RGE A 1058

05 SAMBISTAS—Conjunto A Voz Do Morro;
(2) RGE A 1077

HEENA Dt LIMA—Una Noile No Cangaceiro;
{2) RGE A 5266

MARCOS ROBERTO; (2) RGE A 5327

VARIOUS ARTISTS- 14 Sucessos Do IIl Fes.
tival Da Musica Popular Brasileira; (2)
RGE A 5319

Os Grandes Sucessos De MILTINHO; (8)
RGE X 1004

BIEVENIDO GRANDA--Ritmo Tropical; (8)
RGE X 1010

(Continuwed on page 17)
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e Continued from page 16

Os Grandes Sucessos De MILTINNO Vol. 2;
(8) RGE X 1021
A personalidade De MILTINHO; (8) RGE X

1067
MILTINHO—Poema Do Fim; (B) RGE X 5265

Som/Maior
08 3 XIRUS—Rio Grande Do Sul; (2) SM A
1536

ANDRE PENAIZI-Orgao, Penumbra E. Amor;
Vol. 4; (2) SM A 1569

ANDRE PENAZZI-Orgao, Penumbra E. Amor;
{2) SM A 1579

VARIOUS ARTISTS—Carnaval 1969/18 Suces-
sos; {(2) SM A 1581

0S SAMBACANAS—Sucessos Da Juventude
Em Tempo De Samba; (2) SM A 1582

Soul

THE ORIGINALS—Green Grow the Lilacs; (2)
SOU A 716

Tamla

Time Out for SMOKEY ROBINSON & the
Miracles; (2) TAM A 295

UNI
GIANT CRAB—Cool It . . .
73057

Y S
NEIL DIAMOND—Brother Love’'s Travelling
Salvation Show; (2) UNI Y 73047

Helios; (2) UNI

United Artists

JIMMY ROSELLI-Core Spezzato; (8) 8155,
C) K 0155

DEL REEVES—Down ot Good Time Charlle’s;
(8) 8156, {C) K 0156

Vanguard
THE FROST—Frost Music; (2) VAN A 6520

Warner Bros.
The Great J.). JACKSON; (2) 4WA 1797

Windfall
LESLIE WEST—Mountain; (2) WNN A 4500

Zapple

GEORGE MARRISON—Electronic Sound; (2)
4CL 3358

LIBERTY/UNITED
ARTISTS

Liberty/United Artists

IKE & TINA TURNER—In Person; (8) U 8157,
(4) K 0157, (C) U 4157

VARIOUS ARTISTS—Solid Gold Mits Vol. 10;
(8) 8974, (4) C 0974, (C) 4974

ITCC

Bell

JOLLIVER ARKANSAW--Nome; (C) (78 6031

BOXTOPS -Dimensions; (C) €78 6032

THE CRAZY ELEPHANT; (C) €78 6034

VARIOUS ARTISTS—Summer Souvenirs; ()
€78 6035

Buddah

VARIOUS ARTISTS-Dial-A-Hit; (C) C1 5039
EOWIN HAWKINS SINGERS—Let Us Go Into

the Mouse of the Lord; (C) 1-10001
OMIO EXPRESS—Mercy; (C) 1-5037

Chart

MAXINE BROWN-—Sugar Cane Country; (C)
€4 1012
LYNN ANDERSON—With Love From Lynn; (C)

€4 1013
LYNN ANDERSON—With Love From Lynn; (C}
4-10113

Douglas
RICHIE MWAVENS—Electric Guitars; (C) €9

779

MALCOM X Talks to Young People; (C) C9
795

MALCOM X; (C) €9 797

Hickory

DONOVAN-(Catch the Wind; (() (72 123

DONOVAN Fairy Tale; (C) €72 127

The Best of FRANK IFIELD; (C) (72 132

The Real DONOVAN: (C) €72 135

DONOVAN Like It Is; (C) €72 143

ROY ACUFF—Treasury of Country Hits; (C)
€72 47

Project Three
THE FREE OESIGN—Meaven/Earth; (C) €76

5037
BOB MAGGERT & YANK LAWSON—The World’s
Greatest Jazz Band Vol. 2; (C) €76 5039
ENOCH LIGHT & the Brass Menagerie; (C)

76-5036
ENOCH LIGHT & the Glittering Guitars; (C)
76-5038

Starday

TOMMY HILL’'S BAND—Golden Country Melo-
diesy (C) €55 439
GEORGE JONES—Golden Hits; (C) (55 440

Tetra

DEEP PURPLE; (C) (5 119
MURRAY ROMAN—Blind Man’s Movie; (C)

€5 120
BILL COSBY—8:15 & 12:15; (€) €5 51000$
KINGSTON TRIO—Once Upon & Time; (C)} C5
510108
PAT BOONE—Departure; {() 5118
BIFF ROSE~Children of Light; (C) 5116
ELYSE WEINBERG—Elyse; (C) 5-117

Tape Happenings

e Continued from page 14

. . CBS will show its Elec-
tronic Video Recording (EVR)
system at the San Francisco Hil-
ton, Monday (25) and Tuesday
(26), and at the Beverly Hills
Hilton, Thursday (28) and Fri-
day (29)

Audio Magnetics is offering two
retail promotional programs. One
of the promotional packages con-
tains three 60-minute cassettes in
a poly bag for $1.50 retail, with
a minumum purchase of 144. A

second promotion offers a retailer
a choice between a single 60-min-
ute cassette or four reels of 3-
inch by 150 feet of tape for 50
cents. Both the reels and cassettes
contain 60 minutes of recording
time, and special 60-minute sale
mats are available. . . . Ray Allen,
sales vice-president at Audio Mag-
netics, is honeymooning in San
Francisco after a weekend wed-
ding. The bride is Pat Casella, a
former actress who appeared in
the "McHale’s Navy” TV pro-
gram and *“Glass Bottom Boat.”

RADIANT

— the world’s largest independent
cassette and cartridge manufacturer —

offers you

GUARANTEED PROFIT

For full de_tails. contact:

@

RADIANT

CASSBEYYTE/CARTRIDOE CORP,

AUGUST 30, 1969, BILLBOARD

Stop

JOHNNY BUSH—You Gave Me & Mountain;
(€) 7-10008

Starday

GLENN CAMPBELL—-Country Muslc Star =1;
(C) 55-437

PARAMOUNT

Paramount

FEAR ITSELF; (8) PA 81038, (C) PA 26038

Inside BUGSY; (8) PA 81039, (C) PA 26039

JACK RENO—|'m A Good Man in. a Bad
Frame of Mind; (8) PA 81040, (C) PA
26040

ROY CLARK—Yesterday When | Was Young;
sa) PA 81048, (C) PA 26048

BRIAN HYLAND-Stsy & Llove Me All Sum-
mer; (8) PA 81050, (C) PA 26050

JIMMIE RODGERS—15 Greatest Mits; (8) PA
81051, (C) PA 26051

Steed

ANDY KIM-—Baby, | Love You; (8) PA 81049,
(C) PA 26049

RCA VICTOR

New Release
& Hit Index

RCA Camden

LIVING STRINGS & VOICES—white Christ-
mas; (8) €8S 1070

LIVING MARIMBAS PLUS STRINGS/LIVING
VOICES—Galveston & Other HNits/The Im-
possible Dream; (8) €8S 5048

RCA Red Seal

HENRY MANCINI conducting the Philadelphia
Orch.—Debutl; (8) R8S 1132

MAMLER: SYMPHONY NO. 1 IN D—Phlladel-
phia Orch. (Ormandy); (8) R8S 1133

RCA Victor

MARCO ANTONIO MUNIZ Y LA RONDALLA
TAPATIA—Esta . . . Y Todas Las Noches;
(8) P8S 1451

The Best of ED AMES; (8) P8S 1476

The B8est of ANTHONY NEWLEY; (8) Pas

1462
THE GUESS WHO-—Canned Wheat; (8) P8BS
1472

JONN MARTFORD; (8) P8BS 1480
PORTER WAGONER—Me & My Boys; (8) PBS

1471

CONNIE SMITH/NAT STUCKEY—Young Love;
(8) P8BS 1482

PAUL ANKA—Sincerely; (8) P8BS 1484

The Best of FLOYD CRAMER Vol. 2; (8) P8S
14

10
THE FRIENDS OF DISTINCTION=Highly Dis-
tinct; (8) PBS 1489
Poe Through The GLASS PRISM; (8) P8S
1492

GRAPEFRUIT—Deep Water; (8) PBS 1494

MYRTH; (8) P8BS 1493

JAN[QM RGAN—Traces of Love; (B) P8BS
1496

CHARLEY PRIDE—Pride of Country Music/
The Country Way; (8) P8S 5072

STRAIGHT

Straight

ALICE COOPER—Pretties for You; (8) 8ST
1051, (€) CST 1051

CAPTAIN BEEFMEART—Trout Mask Replica;
(8) 8ST 1053, (C) CST 1053

JUDY HENSKE & JERRY YESTER'S Farewell
Aldebarab; (8) 8SY 1052, (C) CST 1052

LORD BUCKLEY; (8) 85T 1054, (C) CST 1054

SOUNDTRACK—Naked Angels; (8) 8ST 1056,
(€) €ST 1056

o
&& & Album & Artst
V&
Muntz New Release Index
*4WA-1798 The Best Of Bill Cosby
CH-A-1007 Bull Session At Bulls Gap — Junior Samples vs
Archie Campbell
CH-A-1010 Cool Steel Man — Lloyd Green
CH-A-1013 With Love, From Lynn — Lynn Anderson
CH-A-1014 Duet Country — Various Artists
VAN-A-6525 Spotlight On The Moog Kaleldoscopic Vibrations —
Perrey & Kingsley
*4CL-269 Hurt So Bad — The Lettermen
*4RA-6347 Memories — The Vogues
TET-A-124 Gene and Francesca
4WA-1802 Sweet Moments With The Blue Velvet Band
WW-A-7123 The Early Writings Of Zager & Evans (and others)
*4WA-1794A Rod McKuen At Carnegie Hall (Part 1)
*4%A-17948 Rod McKuen At Carnegle Hall (Part 2)
*4RA-6352 Ruby, Don’t Take Your Love To Town —
Kenny Rogers & The First Edition
*4RA-6359 The Belte Of Avenue A — The Fugs
*41A-1801 In The Jungle, Babe — The Watts 103rd Street
Rhythm Band
“4WA-1804 The Neon Philharmonic
Some Current Supersales!
4CL-2993 The Franco Zeffirelli Production Of Romeo & Juliet —
Original Soundtrack
EKT-A-75005 Soft Parade — Doors
4RA-2026 Easy Rider — Soundtrack
EKT-A-74049 Four Sail — Love
PC4-600-314 Dark Shadows — Original TV Soundtrack

WARNER BROS.-
7 ARTS

Warner Bros.-7 Arts

The Best of BILL COSBY; (B) 8WM 1798
FRAN; SINATRA-A Man Alone; (8) BFH
1030

Soundtech Sells

o Continued from page 12

ally, the Gemini line will in-
clude both home and auto units
to support the portable players.

Shipping will be done from
the company's warehouse facil-
ity in Paramount, Calif., with
Soundtech opening a sales-show-
room in West Los Angeles.

Future plans call for Sound-
tech to produce a line of speak-
ers, tape decks and component
equipment; enter the tape field
with a series of educational tapes
and get into private-label work,
said Plotkin.

AAaal oo ol ool ot 0

Stereo Dateline Special!

MUNTZ DEALERS:

GET READY TO MAKE SOME REAL MAR-
KETING WAVES, 'CAUSE HERE COMES
ANOTHER CART-RAGE FROM GLEN
CAMPBELL.
WEEK. WATCH THIS SPACE!

COMPLETE DETAILS NEXT

$xN

7715 DENSMORE AVENUE
VAN NUYS, CALIFORNIA 91406
TELEPHONE (213) 989-5000
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MUN rz! STEREO-PAK

®

A WORLD OF STEREO SALES GIANTS FROM THE
4-TRACK GIANT AND ORIGINATOR OF THE

CARTRIDGE CONCEPT.

17
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® $800-$1200 SAVINGS PER MONTH
ON TAPE & EQUIPMENT PUR-
CHASES

® CO-OP ADVERTISING DOLLARS ($)
FROM MUSIC COMPANIES & TAPE
EQUIPMENT MANUFACTURERS

® FINANCIAL ASSISTANCE & EX-
TENDED CREDIT TERMS

® UNIQUE STEREO-TAPE SALES &
MERCHANDISING PROGRAMS

The Discotape is a unique cooperative
which has been formed to provide
independent stereo-tape centers with
those volume purchasing and adver-
tising advantages previously avail-
able only to huge chain and discount
store operations. The concept is sim-
ple: Combining the orders of many
stereo-tape centers, The Discotape has
been able to negotiate substantial
volume price discounts and to secure
advertising benefits on behalf of each
individual store.

INQUIRE TODAY FOR FURTHER DETAIL

STORE NAME

OWNER/MGR

ADDRESS

ciry STATE

]
[}
[}
PRy ppu—— |

ure PHONE

THE DISCOTAPE * 2011 WESTWOOD BOULEVARD * LOS ANGELES, CALIFORNIA 90025 Lo meeeeeeee 4
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Impemal Records
Enlertainment from
Transamerica Cor poration

. SAM RUSSELL

. aninfinite man onthemove

] #F OOTPRINTS IN THE SAND
| 66396

. bgyWhole Lotta Livin’

i produced by VME productions

IR

| (imPeRIAL




Talent

Colosseum, Bar Kays
Turn on the Volume

LOS ANGELES—Two over-
amplified bands made their
Coast debuts at the Whisky A
Go Go Tuesday (19); Colos-
seum, from England, and the
Bar Kays from Memphis.

Although both groups have
much to learn about dynamics
when performing before an au-
dience, there were enough dis-
tinct features in each aggrega-
tion to set them apart.

Colosseum, new to Dunhill,
combines the melodic strength
of organist Dave Greenslade
with tenor and soprano saxo-
phonist Dick Heckstall, for a
wavery, flowing affect. Leader

3 Acts to Make
Waves for New
WNEW Season

NEW YORK — Buddah’s
Brooklyn Bridge, Decca’s Pep-
permint Rainbow, and the Key-
stone Four will supply the en-
tertainment on a special excur-
sion boat which will be part
of WNEW-TV’s showcasing of
its fall schedule to media buyers
on Tuesday (26).

Buddah and Decca have each
supplied 1,000 LP’s of their re-
spective artists for give-away.
Betty Sperber and Action Tal-
ents have coordinated the talent
for the ride. Multimedia dis-
plays of WNEW-TV’s fall
schedule will be set up through-
out the boat.

Jon Hiseman avoids the trap-
pings of straight 4/4 drum pat-
terns, playing instcad as if he
were backing a modern jazz
group, changing tempos, pat-
terns and colorations on tom
toms, rim taps and cymbals.

Lead guitarist James Lither-
land has a good, clear voice,
which, when heard, sounds im-
pressive. The group's approach
is intense and hard driving on
such numbers as "I Can’t Live
Without You,” “Manderin” (fca-
turing the soprano’s eeric sound)
and “Those Who Are About
To Die Salute You.” This latter
selection is a fully developed
composition, not merely a brief
Top 40 interlude. Colosseum's
broadened arrangements allow
the musicians a chance to ex-
plore polyphonic patterns, which
could be better enjoyed with
less volume.

Volume totally dominates the
seven-man Bar Kays band,
which has two saving graces,
trumpeter Ben Cauley and sing-
er Carl Simms. Cauley’s sharp,
rich tones pierce the air and
are a delight to hear, especially
since he is surrounded by two
unoriginal drummers plus organ,
tenor saxophone, electric gui-
tar and bass. Cauley and James
Alexander, the bassist, are the
remaining members of the orig-
inal ‘Bar Kays band which was
killed along with Otis Redding
in a plane crash in December
1967.

While this new version of the

(Continued on page 24)
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Music Capitals
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DALLAS

Columbia Records artist Freddy
Weller is booked for a solo con-
cert at Panther Hall Saturday (30)
here and at Geneva Hall in Waco
Sept. 11. Weller, a regular mem-
ber of Paul Revere and the Raid-
ers, recently completed his first
solo album for Columbia (and is
still with the Raiders).

ABC Record and Tape Sales
Corp. has begun operations in its
newly organized Dallas branch
at 4841 Top Line Dr. Promotion
man Richard Taub (who was for-
merly with Jay Kay Distributing
Co. here) says the office will host
a grand opening in September.
ABC teamed with Columbia Pic-
tures to present a screening re-
cently of *“Easy Rider,” which
stars Peter Fonda. Dunhill has
released the movie's soundtrack,
which features Steppenwolf, the
Byrds, Roger McGuinn, the Fra-
ternity of Man, the Jimi Hendrix
Experience, the Electric Prunes,
Holy Modal Rounders and Smith.

Polydor Records promotion man
Lu Fields was in Daillas recently
for a visit. . . . Concerts West
has announced an Oct. 3 con-
cert date here for Donovan. . . .
The Mills Brothers are set for an
engagement at the Fairmont Ho-
tel's Venetian Room Sept. 1-14.

Bill Heard is the new promo-
tion man for B&K Distributing
Co. He replaces Jeff Hackett, who
is now in the Army. . . . Decca
Records’ Dallas promotion man Ed
Spacek was recently named South-
west regional promotion director.

MARGE PETTYJOHN

LOS ANGELES

A&M’s Herb Alpert and the
Tijuana Brass will star in “The
Brass Are Coming” on NBC-TV,
Oct. 29, preempting the “Kraft
Music Hall.” Billy Davis will di-
rect and Sam Lovullo will be as-
sociate producer. . . . Pete Stuart,
of Blue Thumb's college communi-
cations department, has crecated
two mailers, "Aqua Phalange™ and
Thumb in It,” to disseminate news
about the company every other
week. “Aqua Phalange” will deal
exclusively with news about the
company and its people and proj-
ects. *Thumb in It” will cover in-
dustry topics and far out develop-
ments, according to Stuart.

The Mirettes sing with Nat
Turner for UNI on the single
“Sweet Soul Sister.” . . . Bobby

Sherman’s debut LP on Metro-
media was produced by Jackie
Mills. Charts by Al Capps. . . .
Adam Wade’s new Rama Rama
single, “Each new Day,” was writ-
ten by the session’s producer, Bob
Hillard. George Shearing
will score his first film, “80
Steps to Jonah™ for Motion Pic-
tures International, with W-7 han-
dling the distribution. The film
marks Wayne Newton’s screen de-
but.

Columbia’s local studios have
switched from 8-track to 16-track
recorders. . . . Following a 13-
city domestic concert tour, starting
in October, the Tijuana Brass has
cight European dates firmed from
Nov. 4-14, covering Austria, Ger-
many, the Netherlands, Denmark,
Sweden and England. . . . Ray

Charles, while appearing here at
the Cocoanut Grove, is making
the TV appearance circuit. He
taped the “Andy Williams Show”
for an October airing and will
introduce organist Billy Preston on
the Wednesday (26) “Joey Bishop
Show.” Preston, meanwhile, taped
the “Steve Allen Show™ Aug. 22.

Bob Cowsill is producing the
group’s upcoming MGM single,
“Love, American Style,” which is
the title tune from the new ABC-
TV series. The group shortly be-
gins a three-month concert tour
of colleges and fairs. . . . Capitol’s
Glen Campbell has been named
vice-president at large by the
Academy of Country & Western
Music, to function as a good-will
ambassador throughout the worid.
Among the new members joining
the organization are Lawrence
Welk, Tex Marshall and Charlie
Shaw,

Bill Gavin’s radio program con-
ference will be held in Atlanta,
Dec. 5-7. . Disneyland has
lined up Peggy Lee and the
Vogues for its Labor Day week
shows. Tex Williams will handle
the special country music pres-
entation on another stage, per-
forming with Jeannie Seely and
working the park will be BJ.
Thomas and Teddy Buckner and
his Dixieland band.

Julius Wechter and the Baja
Marimba Band work the Greek
Theatre with Jose Feliciano Sept.
1-7 with Anthony Newley debut-
ing at the amphitheatre Sept. 15.
- 3 Former New York-based
producer Denmy Randell is shift-

ing his Omnibus Productions
here ELIOT TIEGEL
NEW YORK

Polydor’s Ten Wheel Drive with
Genya Ravan plays the Electric
Circus from Tuesday (26) through
Sunday (31). . . Wild Bill Da-
vidson and his Jazz Giants begin
a return engagement at the Down-
beat on Friday (5). . . . Slated for
the Blossom Music Festival out-

(Continued on page 24)
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DISTRIBUTORS

Atlanta—Mainline Records
Billings—Billings Hardware Co.
Buffalo—Best Record Dist.
Charlotte—Bertos Sales Corp.
Chicago—Summit Distributors Inc.
Cleveland—Secaway-Dot Dist.
Dailas—B&K Dist. Co.

Denver—T D C

Detroit—Jay Kay Dist. Co.
Hartford—T D C
Honolulu—Microphone Music
Houston—H. W. Daily, Inc.

Los Angeles—California Record Dist.

Miami—Campus Record Distributing Corp.
Minneapolis—Heilicher Bros. Inc.
Nashville—Southern Record Dist.
Newark—Essex Record Dist. Inc.

New Orleans—All South Dist. Corp.

New York City—Empire State Record Sales Corp.
Philadelphia—David Rosen, Inc.
Pittsburgh—Regal Records

St. Louis—Roberts Record Dist.

San Francisco—Eric-Mainland Dist.
Seattle—A B C Record & Tape Corp.
Washington, D.C.—Schwartz Bros. Inc.
Woburn, Mass.—T D C

YEW RECORDS

Distributed by Golden Records
250 West 57 Street/N.Y.C. (212) 765-3350
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| always think of
the passengers
- aseqggs.’

“Sometimes our radar indicates a little
4 rough air ahead.

You know, the kind where you bounce
a little. It has no effect on my control of
the aircraft, but I'll still request clear-
ance to get over it.

Even if it means losing some time.
Why?

When | started with American, 15 years
ago, my first instructor told me some-
thing.

He said, ‘Always think of the passen-
gers as thin-shelled eggs sitting back
there on the floor. And your job is to get
them from point A to point B without
putting the tiniest crack in one of them!
| still take each bounce personally”
Captain Cliff Schmidt is the kind of man
who makes the best pilot because he's a
concerned man. He does more than just
his job. That's the American Way.

Fly the American Way.
’ American Airlines

apnr aaaricanradinhictans cam




Talent

TOP QUALITY
' 8 X10
“ PRINTS

LITHOGRAPHED ON HEAVY KROMEKOTE

UNDER 3¢ EACH
IN 1000 LOTS

500-—-$18.85 1000—-$29.75
For larger quantities add $22.00 per 1000

ALSO AVAILABLE NOW:
8X10 COLOR PRINTS
1000 8X10s $175.00

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in
black & white and full details
on ordering.

) PICTURES

317 N. ROBBERSON
SPRINGFIELD, MO. 65806
Cunbuihiary of by Advertamg Brochurs ot

K International \

Public Relations
Publicity
Prometional
Programming
Package Design
Artwork

]
6o
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Breidun Associates
P.0. Box 744

Skokie, Illinois 60076

\ USA /

when answering ads . . .

Say You Saw It in
Billboard

Texas’ First Pop Fest
Seen Drawing 45-50,000

By MARGE PETTYJOHN

DALLAS — An estimated
45,000 to 50,000 people are ex-
pected to attend Texas' first pop
festival—and the first of its kind
to be held in the Southwest
—scheduled to be held Labor
Day weekend at the Dallas In-
ternational Motor Speedway.

The three-day Texas Inter-
national Pop Festival, featuring
19 top acts, is being staged by
Interpop Superfest (the organi-
zation which produced Atlanta’s
successful July 4 weekend festi-
val) and Showco of Dallas.

Elaborate preparations are
being made for this region’s
first rock festival, including
activities featuring fortune tell-
ers, astrologers, booths and
merchants with wares for sale
and art displays.

“The carnival atmosphere
was so successful in Atlanta,
that we decided to do the same
thing here,” said Leonard Al-
len, a spokesman for Interpop
Superfest

The talent lineup so far in-
cludes Canned Heat, Chicago
Transit Authority, James Cot-
ton Blues Band, Janis Joplin, B.B
King, Herbie Mann, Rotary
Connection and Sam and Dave
for Saturday (30). Appearing

Signings

o Continued from page 20

Records signed two New Jersey
acts: male vocalist Kim Tamango
and the Will of the People 5 Boys.

. Jan Hendin and Lorraine
LeFevre to ABC. Thclr debut LP

is “Gypsy People.” . David
Bryant to Imperial. His initial
single is “The Underdog,” the

theme of the recent Watts Sum-
mer Festival in Los Angeles.

Sunday (31) will be Led Zep-
pelin, Chicago Transit Authori-
ty, James Cotton Blues Band,
Delaney & Bonnie & Friends,
the Incredible String Band, B.B.
King, Herbie Mann and Sam
and Dave. The Monday (1)
show will star Johnny Winter,
Delaney & Bonnie & Friends,
B.B. King, Nazz, Sly and the
Family Stone, Spirnt, Sweet-
water, Ten Years After, Freddie
King and Tony Joe White.

Electric Collage of Atlanta
will provide accompanying light
shows and acoustical engineers
Bill and Terry Hanley will
handle the sound. (Hanley Sound
has done the Newport Jazz Fes-
tival for the past nine years.)

Hardin, Paxton, String

From The

Music Capitals
of the World

DOMESTIC

e Continued from page 22

side of Cleveland are Columbia's
Blood, Sweat and Tears on Tues-
day (26); Capitol's Lou Rawls and
Count Basie, Thursday (28); and
Columbia's Janis Joplin, Friday
(29) with Faces. . Mainstream’s
Totie Ficlds plays Harrah's in
Reno through Sept. 10. Opening
the following night are Capitol's
Bobbic Gentry and RCA's John
Hartford. Steven Jacobs, TV
agent for the William Morris
Agency, died recently at Flower
Fifth Avenue Hospital. He was 32.

Eric Anderson of Warner Bros.-
7 Arnts plays the Main Point
in Bryn Mawr, Pa., from Wednes-
day (27) through Sunday (31).
Tom Rush appears at the club

Band,

Odetta, lan & Sylvia All Click

NEW YORK — The Pavilion
ran its own folk festival on Aug.
16 as more than 5,500 heard
such stellar performers as Tim
Hardin, Tom Paxton, and the
Incredible String Band. Paxton
especially fared well as the
Elektra artist relied on old and
newer material.

MGM'’s lan and Sylvia opened
with a countrified set mainly of
new material, which had many
high spots. But, the excitement
began with Paxton, who reached
the large throng with every se-
lection, including several from
his latest Elektra abum. Among
these were “The Things I
Notice Now,” and “Wish I Had
a Troubador.”

Odetta and the Incredible
String Band were the most au-
thentic of the performers, but
the former's subtle, intimate
style drew a mixed response.

This is one of
The Hardy Boys.

(Saturday Mornings will never be the same again.)
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The veteran performer scored
the best among those closer to
the stage.

Hardin’s intimate style was

aided by the familiarity of the
material as the Columbia art-
ist drew upon many of his best-
known numbers. Elektra’s In-
credible String Band, who had
appeared at the mammoth
Woodstock Music Fair earlier in
the weckend along with Hardin,
ended the evening drawing from
the vast repertoire of the prin-
cipals, Robin Williamson and
Mike Heron.

It was a good weekend for
the Pavilion on the former
World’s Fair Grounds as 1,500
were drawn on a rainy Aug.
15 for Parrot’s Savoy Brown,
Smash’s Sir Douglas Quintet and
Vanguard’s Charlie Musselwhite
Blues Band. FRED KIRBY

from Wednesday (3) through Sun-
day (7). . . . Columbia's Tomny
Bennett officially opened the figst
Tony Bennett Spaghetti House in
Houston on Aug. 23. . . . Duke
Ellington, who concludes his
Rainbow Grill engagement on Sat-
urday (30), is composing a special
number honoring the room.

The Mission, Tribute artists, ap-
pear at Milwaukee's Schrader Ho-
tel on Tuesday (26) in a special
concert sponsored by World Li-
brary Publications of Cincinnati
in conjunction with the national
Liturgical Conference convention.

Dunhill’s Colosseum opens at
Ungano's on Tuesday (26).
Atco’'s New York Rock & Roll
Ensemble plays the Meadowbrook
Festival in Rochester, Mich., on
Wednesday (27) and the Music
Circus in Lambertville, N.Y., on
Sunday (31). . Bilt Cosby "and
Odetta form at the Blossom
Music Center on Saturday (30).
A country bill the following night
features RCA’s Chet Atkins, Mon-
ument’s Boots Randolph, RCA'’s
Floyd Cramer, and RCA's Jerry
Reed, . . . Columbia’s New Christy
Minstrels recently recorded at
Mirasound Studios. Eric Anderson
and Curtom's Five Stairsteps and
Cubie also are cutting new disks
at Mirasound.

Poison Ring's Pulse, Vale,
Snake, and Apple Crops are the
featured acts in the Wahr Rock
and Art Festival at the Congress
Park Casino in Saratoga Springs,
N.Y.,, on Tuesday (26), sponsored
by Civil War Productions. . .
Jimmy Lerner, talent and produc-
tion head at Peer Southern, was
one of the judges in a Battle of
the Bands on Aug. 23 at the
Wheaton (Md.) Shopping Center.
The winner won studio time at
Peer Southern’s New York record-
ing studio. . ., . The Rev. Wright-
son Samuel Tongue, pastor of
the Methodist Church in Friend-
ship, N.Y., and composer of “Je-
rusalem” and *“Anthem,” has re-
ceived a three-year jail sentence
for draft evasion.

Rod McKuen does a “Kraft

Music Hall” on Wednesday (27)
and concerts at the Redwood Em-
pire Arena in Santa Rosa, Calif.,
on Saturday (6) and Sunday (7)
. . . Epic’s Sly and the Family
Stone play San Francisco’s Civic
Auditorium on Saturday (6).
The Greatest Little Soul Band in
the Land starring J. J. Jackson
begin a six-week British tour on
Sept. 11.

Atlantic’s Led Zeppelin, Van-
guard’'s Larry Coryell and Co-
lumbia’s Raven play the Pavilion
on Friday (29) and Saturday (30).
Slated for Wednesday (3) are At-
lantic’s MC-S5, Elektra’s Stooges,
and Vanguard's Frest. . .. Progres-
sive Media Productions is back in
the studio on a new Lou Christie
single and album for Metromedia.
" Jaulus & Salidor, Inc., the
ubllc:ty firm of Paul Jaulus and
fmnny Salidor, has moved from
1650 Broadway to larger perma-
nent offices at 100 W. 57th St.,
Suite 3R, N.Y. Their phone num-
ber remains the same. The

(Continued on page 26)

Bands Turn on Volume

e Continued from page 22

band works hard, has some nifty
dance routines and wails fran-
tically, its over all sound falls
short of being spectacular. Cau-
ley is the star instrumentalist
who blends nicely with Alex-
ander. Simms, during his four
numbers, controls his dynamics
and_ still performs expertly
singing such blues as “I Never
Found a Girl” and “There Was
a Time.”

The band’'s most impressive
number was “Midnight Cow-
boy,” which featured Cauley and
Alexander's sax and flute.

ELIOT TIEGEL
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The total artist.
o e o ut Performer, writer, musician.
The combination
that has made his new single

a must play
and strong seller. #2592
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Billboard SPECIAL SURVEY For Week Ending 8/30/69
BEST SELLING
& SOUI LI S
v STAR Performer—LP’s registering greatest propartionate upward progress this week.
This  Last Weeks on This  Last Weeks on
Wegl( Week Title, Artist, Label, No. & Pub. Chart Week Week Title, Artist, Label, No. & Pub. Chert
‘ﬁ 1 HOT BUTTERED SOUL . 8 26 23 THE METERS 11
Isaac Hayes, Enterprise ENS 1001 (S) Josie JOS 4010 (S)
2 2 ARETHA'S GOLD .7 27 27 JR. WALKER & THE ALL STARS’
Aretha Franklin, Atlantic SD 8227 (S) GREATEST HITS 9
Soul SS 718 (S)
3 4 TIME OUT FOR SMOKEY ROBINSON
& THE MIRACLES . 5 | ¢ 31 ME & TINA TURNER IN PERSON 5
Tamla TS 295 (S) Minit LP 24018 (S)
4 3 STAND 18 | @) 37 GREATEST MOTION PICTURE HITS i
Sly & the Famlly Stone, Epic BN 26456 (S) Dionne Warwick, Scepter SPS 575 (S)
5 5 AGE OF AQUARIUS A & 30 30 BLACK AND WHITE .
Fifth Dimension, Soul City SCS 92005 (S) Tony Joe White, Monument SLP 18114 (S)
6 7 TEMPTATIONS SHOW 4 31 28 SOULFUL 22
Temptations, Gordy GS 933 (S) Dionne Warwick, Scepter SRS 573 (S)
7 6 MEMPHIS UNDERGROUND .15 32 33 souL '69 29
Herbie Mann, Atlantic SD 1522 (S) Aretha Franklin, Atlantic SD 8212 (S)
8 8 LOVE MAN . 6 33 29 LET US GO INTO THE HOUSE OF
Otis Redding, Atco SD 289 (S) THE LORD 16
Edwin Hawkins Singers,
9 10 THE WAY IT WAS/THE WAY [T IS . .13 Pavilion BPS 10001 (S}
Lou Rawls, Capitol ST 215 (S)
/ 34 34 DOIN' HIS THING 8
0 9 GREATEST HITS . 12 Ray Charles, Tangerine ABCS 695 (S)
\ Dells, Cadet LSP 824 (S)
35 20 GETTING DOWN TO IT 15
11 11 CLOUD NINE .28 James Brown, King KSD 5-1051 (5)
Temptations, Gordy GLPS 939 (S}
36 36 SON OF A PREACHER MAN 9
12 12 MY WHOLE WORLD ENDED . 11 Nancy Wilson, Capitol ST 234 (5}
David Ruffi
P (. WS, S u TP ) \/ﬁ 38 SOUNDTRACK: UPTIGHT 26
® v uvemowen 10 MBS Y
3 B Elaw, Simens (500! | 38 39 YOUNG MODS' FORGOTTEN STORY . . 14
14 13 M.P.G 13 Impressions, Curtom CRS 8003 (S)
Marvin Gaye, Tamla TS 292 (S) 39 43 POPCORN 2
James Brown Band, Xing KSD 1055 (S)
15 14 IT'S OUR THING coew.. .19
Isley Brothers, T-Neck TNS 3001 (S) 40 40 (INSTANT GROOVE 3
King Curtis & His Kingpins, Atco SD 293 (5}
Y 32 ove s suwe 2
Dells, Cadet LPS 829 (S) 41 35 TESTIFYIN' 4
Clarence Carter, Atlantic SD 8238 (S)
17 15 LET THE SUNSHINE IN 1
Diana Ross & the Supremes, Motown MS 689 (S) 42 42 MOO0G . . 6
Dick Hyman, Command 938 (S)
18 19 CHOKIN' KIND .. .. ... . 12
Joe Simon, Sound Stage 7 $SS 15006 (S 43 47 TELL IT LIKE IT IS 2
George Benson, A&M SP 3020 (S)
19 18 FELICIANO/10 TO 23 7
Jose Feliciano, RCA Victor LSP 4185 (S) 44 46 SMASH HITS 2
Jimi Hendrix Experlence, Reprise RS 2025 (S}
€Y 25 cOLOR WM FATHER ‘
Winstons, Metromedia 1010 ($) 45 45 NT%ON THE OUTSIDE BUT INSIDE
STRONG 2
21 21 BLOOD, SWEAT & TEARS .. .i..19 Moments, Stang ST 1000 (S)
Columbia €S 9720 (S)
46 44 HIGH VOLTAGE i 3
22 22 ICE MAN COMETH oo 34 Eddie Harris, Atlantic SD 1529 (S)
Jerry Butler, Mercury SR 66188 (S)
/ 48 BOY MEETS GIRL 3
23 24 GRAZIN' IN THE GRASS 17 Vatious Artists, Stax STS 2024 (S)
{2:"2:43'(?)“"""'“' RCA Victor 48 49 CLOSE uP . 2
/ Nat King Cole, Capitol SWBB 252 (S)
4 16 BOOKER T. SET . -t g =912
Booker T. & the M.G.'s, Stax STS 2009 (S) o Eﬁzf ;?orykd"‘;s“ $TS 2011 kS) 3
25 26 NOW ' - 7| € - s a vorer 2
Four Tops, Motown MS 675 (S) James Brown, King 1063 (S)
M . C he’t |

e Continued from page 24

Fontana comedy album, ‘“What
Your Horoscope Never Told You,”
has been repackaged and re-re-
leased. Johanny Melfi, Dorothy
Van and Jim Evering, the writer-
performers, are preparing a TV
special based on the LP for a Jan-
uary screening. The set was pro-
duced two years ago by Kelli Ross
and Art Wayne for Alouette Pro-
ductions.

MTA's Brenda Byers is slated
for the Sept. 17 “Joey Bishop
Show.” . RCA’s Lighthouse
plays Detroit’s Olympia Ballroom
on Sunday (31). . . . The Bache-

26

lor’s II projected nationwide res-
taurant chain has engagements for
a singing group by that mame, but
still haven't come up with the
group. The project has been turned
over to Brooks Arthur, head of
Century Sound Recording Studios.
Interested groups on singles can
mail recordings to the studio at
135 W. 52nd St. or call Arthur
there. Quincy Jones has
been singed to write the original
score for an animated short sub-
ject being produced by Johm and
Faith Hubley for International
Business Machines, which plans
to show it at the Japanese World
Exposition. FRED KIRBY

\ >

EDDIE FLOYD, Stax soul singer,
“raps’’ and relaxes with WYLD
deejay Larry McKinley, right, fol-
lowing Floyd’'s week-long stand at
New Orleans' Al Hirt Ciub.
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BEST NEW RECORD
OF THE WEEK:

"ALWAYS DAVID"
RUBY WINTERS

(Diamond)

By ED OCHS

SOUL SLICES: What Del Shields has diagnosed in frustration
is that not only does NATRA suffer from without, but also from
within. He also discovered the importance of being financed. “We
are expected to operate on a ghetto budget and yet measure up to the
high standards of the radio industry,” Shields told a Billboard
reporter. “I can't even get together a premium album to raise money
for NATRA because of the lack of commitment from the pseudo
liberals and the record industry.” The record industry must “make
a commitment and stand behind NATRA. But there has been ne
commitment. The record companies may produce protest songs but
it doesn’t mean anything except dollars in their own pockets.” That
same lack of commitment from within NATRA has rallied the group
from a social circus to a concerned congress of black activists—and
back to a club again. The glue of organization is commitment to
purpose, and NATRA's internal ambivalence -has blunted the van-
guard of social progress through black capitalism with division and
disunity. NATRA must tear off the million masks and show one
face. Added Shields, “Too many of our radio personalities are only
interested in becoming record men,” while black radio stations often
fail to inform and serve the black listener by the “implied censor-
ship” of their own indifference. Confronting the monolith of the
white record establishment with a ramshackle army of soldiers more
interested in the jazzy uniforms than the battle can only strengthen
the indusiry’s upperhand. Without an organization—or the commit-
ment that demands organization—NATRA's yearly caucus will be as
conclusive and vital as a senior prom. It must educate its members in
the all-importance of media and how to use it. And it must sacrifice
members who are either uncommited or playing the rights game for
power and money. NATRA must learn to give a little to get a lot
back—-its self-respect as a mature and solvent bargaining agent for
black deejays. The record companies are wooing black pride for a
cut of the big r&b trade, not out of deep sympathy for black civil
rights. Independent black capitalism will pay the soul dollar to the
soul producer, not the white executive, so it will be NATRA's ability
to imitate the very corporate structures that exploit the black market
that will decide NATRA’s ability to reject the draining dependencies
that make it practically powerless. Commitment, organization, edu-
cation. “In the absence of a powerful black press,” remarked Shields,
“black people live by black radio.” A radio is much more than a
jukebox. It can talk to people, persuade them or give them a
message.

* % *

FILETS OF SOUL: The new Guy Draper-Temptations com-
bine, Tunesmith Records, kicked off its campaign to supplant Moto
as the black hope in the soul market with a reception in Washington,
timed with NATRA. Tunesmith will debut with Sugar and Spice
and will follow with diversification into the rock, pop and country
markets. Draper, a fine songwriter and producer, promises no half
effort in the companies bid to break away from Motown pressure
and establish a quality line. The combine is already firming up a
distribution deal that will insure a concentrated push to expose
Tunesmith’s product, which will soon boast an enviable roster thanks
to the drawing power of the Temptations. The forecast: carly clouds
followed by many years of balmy weather. Draper’s desire (he was
Soul Sauce’s producer to watch for 1969) and the heavy distribution
deal will give Tunesmith a run at the top. Draper knows that the
eyes of the industry are looking at the effort as a symbol as well as a
venture, and he is doubly devoted to succeeding on both counts. . . .
Meanwhile, the same goes for Holland-Dozier-Holland’s Invictus
label, which last week debuted with “Crumbs Off the Table,” by the
Glass House. Although it's too early to tally a consensus, concern has
been expressed over the duo’s=ability to perpetuate the very recog-
nizable style that brought them identity and success with Motown.
Morcover, the bolting of artists and writers from the major labels
to independent status will have to be met by the majors with a more
realistic appraisal of the non-artist's (writer, producer, arranger's)
worth and nceds—if they intend to keep the talent they groom, it
seems, to break away. . . . The Checkmates, Ltd. move into the
Copacabana till Sept. 3. . . . Errol Garner, enjoying a new burst of
success, tapes the “Della Reese Show” Monday (25) and the “Steve
Allen Show.” Garner will make an appearance as guest soloist with
the Oklahoma Symphony Orchestra on Oct. 10. . . . New Dyke and
the Blazers: “Let a Woman Be a Woman.” . . . Sam Wayman, Nina
Simone’s younger brother, has signed to her Stroud Productions as a
writefSperformer. He has debuted on RCA with “Hey, Love.” . . .
Shuggie, 15-year-old son of r&b veteran Johnnie Otis, may be the
biggest catch in the recent deal that brought Otis senior back to the
scene with Epic Records. Shuggie has been tabbed a top blues
guitarist. . . . Publicity man Al Abrams has given up his p.r. firm to
join Invictus Records as director of press and publicity. . . . Blue
Thumb’s blue thumb—on guitar, Earl Hooker, signed to tour with
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Soul

Billboard SPECIAL SURVEY For Week Ending 8/30/69

BEST SELLING

ISoul Singles

% STAR Performer—Single’s registering greatest proportionate upward progress thls week.
This  Last Weeks on This

(Stone Flower, BMI)

13 LET'S GET TOGETHER
Little Milton, Checker 1225 (Arc Music, BMI)

48 THING GOT TO GET BETTER
Marva Whitney, King 6249 (Solo, BMI)

23 22 RECONSIDER ME 11

Johnny Adams, $SS International 770
(Singleton, BMI)

24 15 LET ME BE THE MAN MY DADDY WAS 6
Chi-Lites, Brunswick 755414 (Dakar/BRC, BMI)

Ollie & the Nightingales, Stax 0045
{East/Memphis, BMI)

GOING IN CIRCLES 1
Friends of Distinction, RCA 74-0204
(Porpete, BMI)

— KEEM-0-SABE 1
Electric Indian, United Artists 50563
(Binn/Elaine/United Artists, BMI)

— GET OFF MY BACK WOMAN 1
B. B. King, BlueswWay 61026 (Sounds of
Lucille/Pamco, BMI)

Last Weeks on
Week Week Title, Artist, Label, No. & Pub, Chort Week Week Title, Artist, Label, No. & Pub. Chart
1 1 SHARE YOUR LOVE WITH ME S 26 27 SAD GIRL 2
Aretha Franklin, Atlanta 2650 (Don, BMI) 1 Intruders, Gamble 235 (IPG, BMI)
2 3 NITTY GRITTY 6 27 24 ONE NIGHT AFFAIR
Gladys Knight & the Pips, 0’Jays, Neptune 12 (Gold Forever, BMI)
Soul 35063 (Gallico, BMI)
28 30 CHAINS OF LOVE
3 4 YOUR GOOD THING (Is About to End) 6 Bobby Bland, Duke 449 (Progressive, BMI)
Lou Rawls, Capitol 2550 (East, BMI) é 32 BY THE TIME | GET TO PHOENIX 4
4 2 CHOICE OF COLORS 10 Mad Lads, Volt 4016 (Rivers, BMI)
Impressions, Curtom 1943 (Camad, BMI) 30 81 FREE ME 3
Otis Redding, Atco 6700
5 5 MOTHER POPCORN 1 (East/Memphis, Redwal/Yime, BMI)
James Brown, King 6245 (Dynatone, BMI)
\ 31 34 THESE ARE THE THINGS THAT MAKE
O iz on, whar a miht 3 ME KNOW YOU'RE GONE
7\ Dells, Cadet 5649 (Conrad, BMI) Howard Tate, Turntable 505 (Bay-West, BMI)
) ° MoBooy BuT vou BABE 9 32 36 IN A MOMENT
Clarence Reid, Alston 4574 (Sherlyn, BMI) Intrigues, Yew 1001 {Odom & Nelburg, BMI)
8 6 WHAT DOES IT TAKE TO WIN YOUR LOVE 14 33 18 NOTHING CAN TAKE THE PLACE OF YOU 8
‘er.bw':lkeBrMai.) the All Stars, Soul 35062 Brook Benton, Cotillion 44034 (Su-Ma, BMI)
obete,
34 28 UH, UH BOY THAT'S A NO NO 3
9 8 MY CHERIE AMOUR 12 Candice Love, Aguarius 401D (Wil-Ric, BMI)
Stevie Wonder, Tamla 54181 (Jobete, BMI) 35 37 AINT THAT PECULIAR
10 10 1 DO 7 George Tindley, Wand 11205 (Jobete, BMI)
P W SN ewes i) 3% 38 YOU GET YOURS & I'LL GET MINE 2
1 11 I'VE LOST EVERYTHING I'VE EVER LOVED 7 Delfonics, Philly Groove 157 (Nickel Slive, BMI)
David Ruffin, Motown 1149 (Jobete, BMI) 37 20 EASE BACK ) 7
Q — | CAN'T GET NEXT TO YOU 1 Meters, Josie 1008 (Marsaint, BMI)
Temptations, Gordy 7093 {Jobete, BMI) 38 39 OUT OF SIGHT OUT OF MIND 2
13 7 DOGGONE RIGHT 10 Anthony & the Imperials, United Artists
Smokey Robinson & the Miracles, F082 (Nom, BM1)
Tama pCLow ceame, Gd) 39 41 JEALOUS KIND OF FELLOW
14 14 HOOK AND SLING 7 ?::Ia%%green, Uni 55143 (Colsam Music,
Eddle Bo, Scram 117 (Uzza, BMI) o
40 43 PROV
15 16 TILL YOU GET ENOUGH 6 3 LzoRoEbells, Minit 32069 s
Watts 103rd Street Rhythm Band, (Pronto-Fourteenth Hours & Wellmade, BMI)
4 Warner Bros.-Seven Arts 7298
(Wright Gerstl/Tamerlane, BMI) 41 42 LET ME BE THE ONE 2
ﬁ 25 1 Emi"-? i‘EVER 8E PRESIDENT : 3 E;?,Chaeh‘/tl? Herb, Date 2-1649 (Screen Gems-
J , Stax 0046 t/M. is, BMI
N | T mpun O Oy — 6y ™He Tive 1 GET To PHOENIX !
17 17 TIME WILL COME 5 v Isasc Hayes, Interprise 9003 (Rivers, BMI)
Whispers, Soul Click 107
43 45 IT'S GONNA RAIN 3
(Tolk & Yell/JondorsFranoak, aMm) Bobby Womack, Minit 32071 (Traceboby
18 19 YOU MADE A BELIEVER (Out of Me) 12 Metric, BMI)
Ruby Andrews, Zodiac 1015 (Wilrlc, BMI) 44 47 | WANT YOU SO BAD 3
Ay 2 woRaw on A GRoovY THING 3 (Sounds of Luciesomc, M1
5th Dimension, Soul City 776
{Screen Gems-Columbia, BMI) 50 IT'S TOO LATE 2
Ted Taylor, Ronn 34 (Rush, BMI)
g:' 49 HOT FUN IN THE SUMMER TIME 2 :
Sly & the Family Stone, Epic 5-10497 — I'VE GOT A FEELING 1
21

55D BRRR

— WHAT'S THE USE OF BREAKING UP 1
25 26 IT'S TRUE I'M GONNA MISS YOU 2 Jerry Butler, Mercury 72960 (Assorted/
Carolyn Franklin, RCA 74-01BB (Regent, BMI) Parabut, BMI)

the American Folk Blues Festival, which will tour Europe beginning
Oct. 2. Also on the bill are Magic Sam, Carey Bell, Juke Boy Bonner
and Clifton Chenier. . . . Rev. Wrightson Samuel Tongue, pastor of
the Methodist Church in Friendship, N.Y., was busted for draft
evasion and sentenced to three years. Rev. Tongue, no stranger to luuu“u ""‘I
protest, wrote the Hello Pcople’s protest hit, “Anthem,” one of the

few protest songs 10 be aired on national television. . . . The Cheetah Ialenl
discotheque last week dedicated their new Oftis Redding room,

featuring the soul great’s rare photos and records. Presiding at the ﬂuumnu an Acl B
ceremonies were Sam and Dave, who joined the Magnificent Men,

the Brooklyn Bridge and Junior Walker in a soul show at the B.II d'

Cheetah. . . . The writers of the song, “That’s How the Heartaches l boar s

Are Made,” should have been credited to Bobby Halley and Ben / DUKE-PEACOCK RECORDS
Raleigh. Soul Sauce erred with the best intentions in mind. . . . Pervis Inlerna"u"al Hi?;gtlonE,r?et::ss%eoe; .
Staples has taken a leave of absence from the Staples Singers to ’

groom the Emotions, whom he manages, to boost new talent. Sister H'H
Yvonne has replaced him. Ronald Johnson and Clinton Ghent. who Iale"l Eunlun

teach choreography and artist polish with Pervis, are also grooming nas ‘ne A"SWE"

and regrooming the Impressions, Dells, Carolyn Franklin, as well as .
the Emotions. Pervis is also working with soul hopefuls, the Grape-
vines. . . . Motown’s Berry Gordy Jr. was named the first recipient of
NATRA’s Martin Luther King Jr. Leadership Award. . . . The
Temptations read Soul Sauce when they're not singing. Do you?
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Commercials

Laurie Is Producing
DuPont 501 Spots

NEW YORK — Laurie Pro-
ductions is producing the “Magic
Carpet” commercials for the
new DuPont 501 campaign—
said to be the largest FM pur-
chase in history. The buy was
half the total number of com-
mercial availabilities on the
American FM network. Details
were announced by Waiter A.
Schwartz, president of the ABC
network, and William Morris,
advertising and promotion re-
presentative of DuPont’s Texile

Fibers Department. Agency is
N.W. Ayer & Son.

The commercials are de-
scribed as having a contempo-
rary big country music sound

and soft-sell lvrics. The 60-sec-

ond spots will hinge on a rec-
ord by Boots Walker titled
“Magic Carpet” and Walker
will record the song with Du-
Pont 501 copy. Laurie’s Dave
Mullaney is producing the spots.
Laurie Records also plans to

(Continued on page 61)

Ad Notes

By CLAUDE HALL

Radio-TV Editor

Chico Hamilton has composed and performed the music for a
30-second color TV spot for Revion. Burt Stern directed, John
Greene was the producer for Grey Advertising. . . . Latest action
at National Recording Studios, New York, includes Lennen & Newell
recording new jingles for Ballantine Beer, BBD&O producing spots
for New York Telephone, Clarke Advertising recording music for
Puralator, Lou Garisto wielding the baton for an RCA Records
session, Steve Karmen conducting for Pontiac, Jubilee Records pro-
ducing a new album with Alisha Kashi, and William Esty recording
a jingle for Hunt & Wessen. Spots Alive very busy recording
radio spots for Warner Bros., 20th Century-Fox, and Columbia
Pictures.

As a result of a commercial for Laurie Productions, singer-
songwriter Larry Weiss has been singing to a Laurie Records con-
tract. He was the writer of the “Bend Me, Shape Me” hit single.
.. . Caravelle Ltd. and Accent Sound Ltd. have formed an associa-
tion for producing commercials for clients in the Baltimore area.
Caravelle owns Bay Sound Records and Accent Sound is a 16-track
recording studio, both in Baltimore. Caravelle President Milton Dug-
ger said the firm has already begun negotiations with W. B. Doner
and Co., Torierri and Myers, Sandler Advertising, the Robert Good-
man Agency, and the Richardson, Myers, and Donafrio Agency.
Last week, the firm wrapped up two Colt 45 Malt Liquor radio
spots for William Costello, advertising director of the National
Brewing Co. As for records, “As Long as You're in Love With
Me” b/w “l Guess I'm in Love” by the Bleu Lights is the first
single from Accent Sound; it's slated for mid-September release.

Yox Jox

By CLAUDE HALL
RadioTV Editor

This has o <be the greatest
comedy of all time—the Rick
Sklar job story. There's an open-
ing for an all-night air personality
on WABC in New York (it'll
probably be filled by the time
you read this) because Charlie
Greer is leaving. So, as you might
have expected, WABC program
director Rick Sklar has been bom-
barded with air checks of wishful
deejays. “Hundreds of them!" But,
the guy is mow the victim also of
sneak attacks. For example, the
man who came into the office the
other day wearing the uniform of
a cleaning man just happened to
have an air check on him. And
when Rick walked past the Good
Humor man on the street the
other day, the guy in the white
uniform of an ice cream man of-
fered him an air check along with
a popsicle. *

* *x

Herb Oscar Anderson is re-
ported to be ncgotiating with more
than one New York station. He
wants back on the air. But, ac-
cording to his contract with
WABC, he can’t work for anyone
until Dec. 7, which just happens
to be the anniversary of Pearl
Harbor, whatever significance that
may have. Doesn't anyone want to
lay odds that WMCA is one of
those stations negotiating with
H.0.? You see, WMCA general
manager Steve Labunski used to
lunch with H.O. even before H.O.
retired from WABC. . . . Walt
Love has joined KILT in Houston
from either KYOK or KCOH,
both of which are Houston soul
stations. Love is a soul brother,
one of the new breed and capable
of doing almost any kind of for-
mat. You Top 40 and easy listen-
ing stations had better hustle or
the good men like Love will be
all snapped up by the progressive-
thinking stations. The FCC is
pushing staff integration and I

(Continued on page 38)

elling Sounds

What's doing among the major music houses. Items should be
sent to Debra Kenzik, c/o Billboard Magazine, 165 W. 46th St., New
York, N. Y. 10036.

WEEK OF 26-30 AUGUST

GAVIN & WOLOSHIN, INC., New York—PL 1-6020
(Sid Woloshin reporting)

® Morine Corp.: Spots were recorded directly for client. Major Robert Walsh han-
dled overseeing of production. Dane Clark did voice-over. Background song
was written by Kevin Gavin and Sid Woloshin, Recording was done at Aura Re-
cording Studios.

e Cover Girl Plus 3: Did two TV and two radio spots. Writer was Carolyn Hirsch-
klau. Producer for the $.SC.&B. advertising agency was Stan Noble. Top re-
cording ortist did vocals. Spots were recorded at Aura Recording Studios.

® Elektra Records: Finished three new radio spots, done in stereo for FM stations,
for current album by the Doors, called “The Soft Parade.” Spots were recorded
at 6 West.

® Onyums: This is a new General Foods product. Producer of spot for advertising
agency Wells, Rich, Greene, Inc., was Len Lyons. Writer is Howle Cohen. Art
director for TV spot was Julio Di lorio. Sid Woloshin wrote the theme. Spot was
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