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Chicago Cool fo
Col on Dylan LP
~New Dupe Qut

By GEORGE KNEMEYER

CHICAGO — A new unau-
thorized Bob Dylan LP has
cropped up here. It’s a two-disk,
untitled package which has
been selling for as high as $20.
Meantime, a survey of rec-
ord store dealers here indicated
that the double-album LP and
the other unauthorized Dylan
LP, “Great White Wonder,”

(Continued on page 100)

Blue Thumb
PushinSouth

By ELIOT TIEGEL

LOS ANGELES — Blue
Thumb is retaining a Nashville-
based exploitation company to
obtain mass merchandising cov-
erage in the South.

The local record company
is retaining the Robert L. Holla-
day Organization to initiate a
program of service to retailers
in five major cities, plus ser-
vicing one-stops, racks and
broadcasters with records and
display aids.

Holladay, a former promo-
tion man for Capitol, has ex-
panded his Nashville promotion
activities to include the forma-

(Continued on page 4)
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Rule on CATV to Give Artist

Elbow Room in Living Room

WASHINGTON — The Fed-
eral Communications Commis-
sion’s ruling giving CATV the
green light as a programming
medium opens up a new area
for home entertainment. It will
provide access to the nation’s
television sets for music, film,
and other varieties of independ-

By MILDRED HALL

ent entertainment programming
and other shows of special audi-
ence appeal that could rarely
crack the tight commericial net-
work schedules.

The FCC ruling gives com-
munity antenna systems the
right to originate any and all
kinds of entertainment program-

Commonwealth to Get
Artists Via Film Co.

By MIKE GROSS

NEW YORK — Common-
wealth United Records will be
bolstering its artists roster
through its tie with Common-
wealth United Pictures. Accord-
ing to Len Sachs, vice president
and general manager of the
label, a number of *“heavy”
groups that will be used in up-
coming films, will be assigned
to the record label. The sound-
tracks from Commonwealth
United Pictures will also be go-
ing to Commonwealth United
Records.

The initial tie between the
record company and the pic-
ture company will be on the
soundtrack album ' of “The
Magic Christian,” which in-
cludes music written by Paul
McCartney. The film stars Peter
Sellers and Ringo Starr.

Player Piano in Revival
—Aeolian Rolls Huge Sell

CHICAGO — Aeolian Corp.
here is launching a major mer-
chandising program for player
piano and piano rolls that will
involve prominent pianists such
as Peter Nero, an instruction
system and the mass merchan-
dising of rolls through rack
jobbers, sheet music jobbers and
music and record outlets. Aeo-
lian’s catalog of piano rolls lists
over 2,300 titles including such
contemporary songs as ‘“‘Hey
Jude,” “Wichita Lineman,” “In

Crowd,” “Up, Up and Away”
and dozens of others. The rolls
have song lyrics printed on them,
retail at $1.95 and offer dealers
an approximate 45 per cent
profit.

The interest in player pianos
and piano rolls is described as
a “renaissance” by Al Lembke,
Aeolian Corp. executive vice-
president, who said, “We have
not been able to keep up with
the demand for player pianos.”

(Continued on page 46)

Meantime, Sachs is also go-
ing through other avenues to
build the label which was
launched about the middle of
July. He has just concluded
a distribution arrangement with
Bob (Bobby) Darin’s Direction
label, and Commonwealth is
rushing Direction’s first single
this week.

Also picked up for release
on Commonwealth were singer
Lenny Welch, folk singer Jay

(Continued on page 14)

Dennis Yost and the Classics IV have continually hit the
top of the charts for Imperial Records.
Greats, Volume 1" brings you a solid collection of their
“Everyday With You Girl,”” “Traces,”
“‘Spooky,” “Sunny” and many others. An exciting package—
certain to be a winner. (Imperial LP-16000, also available on
Liberty/UA Stereo-Tape Cartridges & Cassettes.)

greatest hits: “Stormy,”

ming on one or more channels,
show commercials at “natural
breaks,” charge on a per-pro-
gram or per-channel basis for
the new entertainment or other
fare, and link into regional or
national networking. Systems
with over 3,500 subscribers will

(Continued on page 14)
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RACUSIN WILL
KEYNOTE IMIC

NEW YORK—Norman Ra-
cusin, RCA Records president,
will be the keynote speaker rep-
resenting the American repre-
sentation at the International
Music Industry Conference
(IMIC 2). The Conference will
be held at Mallorca, Spain,
April 26-May 2, 1970.

A number of RCA executives
will be accompanying Racusin
to Mallorca to participate in the
Conference. IMIC 2 is being
sponsored by Billboard and Rec-
ord Retailer.

Now, “Golden

charts.
(Advertisement)

Project 3 is hononng Tony Mottola,
Guitarist, by announcing that November 10 to December 15
is Tony Mottola month. Special in-store signs,
nouncements, and newspaper ads will be used. Tony has
seven albums on Project 3; his newest,
The Best of Tony Mottola,” is heading for the Top 100
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EMI Swinging
To Self-Service
On Refail Front

By PHILIP PALMER

LONDON—EMI is preparing

a major drive to expand its re-

tailing activities, with the em-
phasis on self-service.

With two outlets in its 21-

(Continued on page 93)

AMDIE Pulls
Exhibit Coup

LOS ANGELES — The Chi-
cago Musical Instrument Co.
(CMI), which was absent from
the 1969 American Music
Dealers Industry Exhibit
(AMDIE), will be represented
at the 1970 show. The decision
is regarded as a coup for
AMDIE since CMI is a top
musical instrument manufac-
turer that has been taking at
least a quarter of an acre of
exhibit space at recent trade
shows,

Ed Phinney, AMDIE presi-

(Continued on page 46)

America's Greatest
spot an-

“The Tony Touch/

(Advertisement)

DETROIT'S WORLD FAMOUS AQSEMBLV LINE

o , see pages

(Advertisement)

m  DIANA ROSS and THE SUPREMES
' & THE TEMPTATIONS
See Page 47
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General News

Name Schonberg
UNSAC Advisor

NEW YORK-—Final arrange-
ments have been concluded for
the engagement of Schonberg
Associates as technical advisor
to the Universal Number-
ing Systems Action Committee
(UNSAC). Schonberg Associates
is a systems analysis, develop-
ment and consultant firm based
here which has served such com-
panies as Time, Inc., Stauffer

Chemical Co., First National
City Bank, and others.
Schonberg  Associates was

engaged after a three-month
search for an organization which
had. the background, the ex-
perience and the capabilities
which UNSAC felt were essen-
tial to the development of a
universal numbering system to
serve the key needs of all levels
of the recording industry. In on
the negotiations and final agree-
ment were David Rothfield,
merchandise manager of the
Korvette Stores, and chairman
of UNSAC; Andrew J. Csida,
general manager of Billboard’s
Special Projects Division, and
Kenneth Schonberg, presndent
of the systems firm.
Schonberg, who will person-
ally undertake the UNSAC as-
signment, will target his firm’s
efforts toward the following ob-
jectives:  Evaluating  existing
numbering systems; determining
the particular requirements of
the manufacturers, distributors,
rack jobbers, retailers; coordin-
ating with on-going universal
numbering schemes (NRMA,
VSA, others); examining source
marking systems to determine
their capacity recommending a
numbering scheme that will best
meet the requirements of the
above; preparing a detailed re-

port and presentation of the

findings and recommendations.

“This development,” he said,
“which can have such far-
reaching implications for all
sectors of the music business,
1s taking place at a most oppor-
tune time. Universal numbering
schemes are now in various
stages of implementation in the

(i

KASS OUT AT
MGM; CURB IN

NEW YORK—Mike Curb is
replacing Ron Kass as head of
MGM Records, it was reliably
reported here at press time.
Curb has been head of the Los
Angeles-based Sidewalk Produc-
tions, a subsidiary operation of
Transcontinental Investing
Corp.

Kass was appointed head of
MGM’s music activities (records
and publishing) in July (Bill-
board, July 5). Curb brought
his Sidewalk Productions op-
eration into the Transcontinen-
tal fold approximately a year
and a half ago. Curb’s appoint-
ment was made by Jim Aubrey,
newly named president of MGM
pictures, the label’s parent firm.

Curb’s move to MGM s part
of an overall deal between TIC
and Metro - Goldwyn Mayer
whereby Transcontinental will
manufacture and be sole distrib-
utor of MGM records.
T T TR T

Cash at Garden

NEW YORK—IJohnny Cash,
Columbia Records artist, will
feature the Carter Family, the
Statler Brothers, Carl Perkins,
Doug Kershaw, the Tennessee
Three and Tommy Cash.

NOVEMBER 15,

retail and wholesale areas.
true standardization is to be
achieved, if chaos and confu-
sion are to be avoided, the
music industry must actively en-
sure that a universal code ex-
ists that meets the communica-
tion needs of the manufacturer,
distributor, rack jobber and re-
tailer on a worldwide basis,
and that this code is compatible
with the major NRMA and
VSA coding systems now being
implemented.
“Other secondary but impor-
tant factors must be considered
(Continued on page 10)

Coast Studios Offer More

NEW YORK—Wes Farrell,
independent record producer,
believes *“you can cut a hit rec-
ord anywhere,” but he feels that
you have more working for you
on the Coast. Farrell, whose
headquarters are in New York,
is lining up a shuttling sched-
ule to the Coast so that he can
spend a regular part of his
recording time in the Coast stu-
dios.

According to Farrell, the
main advantage of recording on
the Coast is that the musicians

BMI Threatens Tune Blackout to
Wedge Pact Talks With CBS-TV

NEW YORK — Broadcast
Music Inc. has put CBS-TV on
notice that the network will not
be permitted to program BMI
music after termination of the
current contract Jan. 1, 1970.
BMI officials said that they had
served notice on CBS-TV, but
not on the other television net-
works, because they were ne-
gotiating new contracts with
ABC-TV and NBC-TV, but had
been unsuccessful in getting
CBS-TV to negotiate. It is be-
lieved that BMI's notice to CBS
will get the talks going before
the end of the year.

there are much more involved
in their contribution to the ses-
sion than anywhere else. “The
Coast musician,” he said, “is
much more a part of the total
music scene than the East Coast
musician and there are many
more topflight musicians to
choose from than there are in
the East.” Farrell attributes the
wealth of musical talent on the
Coast to the fact that many of
the musicians there are residues
of groups that have disbanded
or are those who have left

Janus Holds First Sales,
Promotion Meeting Nov. 10

NEW YORK — Janus Rec-
ords will hold its first sales and
promotion meeting Monday (10)
at the Americana Hotel to pre-
view its first LP release, a group
of six albums. In addition, in-
dependent producers Wes Far-
rell, Alan Lorber and John
Madera will introduce product
by artists who will appear on
Janus.

Attending the meet will be
all of the label’s distributors
from the area east of the Mis-

Oracle Contest on
Brother Fox Disk

NEW YORK — Oracle Rec-
ords has launched a promotion
contest for the forthcoming re-
lease of Brother Fox & the Tar
Baby. Coloring books have been
designed for the group which
will be sent to each of Oracle’s
distributors. The distributors will
be invited to color the books
(they must supply their own
crayons) and submit one to
Oracle Records. The distributor
who has done the best coloring
job will be given an expense-
paid vacation.

sissippi, including Chicago and
New Orleans. Details of an ex-
tensive local and national ad-
vertising and promotion cam-
paign to back up the label’s
first six LP's will be unveiled.
Each of the albums will be ad-
vertised in publications reach-
ing its respective market, includ-
ing undergrounds, teen and folk.
Posters, press kits, easleback dis-
plays and other merchandising
items will be employed.

Janus will release its initial
album product Saturday (15).
Marv Schlachter, Janus presi-
dent, officiated at the meetings.

NMC Acquisition
Plan Terminated

DETROIT — Negotiations
by the NMC Corp., (OTC) for
the acquisition of Music Mer-
chants, Inc., Royal Stereo Tape
Co., and Mobile Music Co.,
three prominent record and tape
rack jobbing and wholesaler
firms based here, have been
terminated. The announcement
was made by Marvin M. Jacobs,
president of the firms.

A A S AR A O

LAURA NYRO CLICKING AS
SINGER AND SONGWRITER

NEW YORK—Laura Nyro is emerging as a double-threat
artist. She’s scoring as a singer with her new Columbia album,

“New York Tendberry”

and as songwriter with recordings of

“Wedding Bell Blues” by the Fifth Dimension (who also recorded
Miss Nyro's “Stoned Soul Picnic” and “Sweet Blindness), “And
When I Die” by Columbia's Blood, Sweat & Tears, and “Eli's
Comin’ " by Three Dog Night on Dunhill Records. The album and
the three singles are high on the charts.

Columbia has rushed into release Miss Nyro’s new single,

“Time and Love.”

Miss Nyro's concert appearance on Nov. 28 at New York’s
Carnegie Hall has been sold out since the first announcements
appeared. Because of the demand for tickets, a second concert, at

midnight, has been scheduled.
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BMI is seeking a raise in its
licensing rate which is now ap-
proximately one-half that of
ASCAP’s. BMI has maintained
that this disparity in rates is
unfair since BMI has con-
sistently outperformed ASCAP
on the hit record charts.

BMI also licenses the themes
to 45 prime-time network TV
shows and has become more
prominent in background music
for theatrical films which are
now winding up on TV.

BMI has prepared promotion
material, before the impasse
with CBS-TV, asserting that 16

- Farrell

groups to go out as a free-
lance.” Another plus for re-
cording, said Farrell, is the re-
laxed working atmosphere which
is indigenous to the Coast. “No
one there watches the clock,”
he added.

In line with his bulkish view
of the Coast, Farrell has opened
offices for the West Coast
operations of his Wes Farrell
Organization at 6430 Sunset
Boulevard in Los Angeles. The
office is headed by Julie
Chester, vice president of the
firm in charge of West Coast
operations.

Farrell recently returned
from Los Angeles where he
completed production of the
forthcoming album for Paul
Anka (“Life Goes On,” includ-
ing the recently released
single “Happy”). In addition, he
produced the theme song for
NBC-TV’s “Debbie Reynolds
Show.”

While in Los Angeles, Farrell
also met with several motion
picture executives and began ne-
gotiations for his production of
soundtrack scores. Farrell now
plans to spend at least one week
out of every month in Los An-
geles.

Ex-Gov Clement
Killed in Crash

NASHVILLE — Frank G.
Clement, three-times governor
of Tennessee and longtime
champion of country music, was
killed in a head on car crash
here last week.

Clement, who served as gov-
ernor longer than any other
man in this state, had fre-
quently appeared before con-
gressional committees on behalf
of music causes. He also was
among the first of the political
campaigners to utilize country
music to the fullest extent dur-
ing his barnstorming. Some of
the top names in the industry
were close personal friends of
his.

He was the keynoter at the
1958 Democratic National Con-
vention, and was among the
early contributors of personal
and state funds to the music
industry.

Clement, who could not con-
stitutionally  succeed himself
during this term of office, had
been considered a strong con-
tender for the political race in
1970. He was a guest of both
BMI and ASCAP during the
recent convention here.
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regularly scheduled prime time
series on CBS-TV this season
contain BMI-licensed theme
music or BMI original music,
or both. According to BMI
compilation, ABC-TV has 18
such series and NBC-TV has
11.

BMI, meantime, is seeking
its cut of back payments which
the major networks have been
making to ASCAP based on the
1963 pact. ASCAP has received
over $13 million in extra pay-
ments under that pact. Since
both ASCAP and BMI are both
paid off on a percentage of
the gross, BMI feels that the
back payments to ASCAP, rep-
resents gross revenues in which
it also should participate.

The termination notice was
sent in accordance with a 1965
agreement under which the li-
cense was continued until ter-
minated by either party on 60
days notice. The BMI licenses
with ABC-TV and NBC-TV are
continuing on the same basis.

Since network-TV program-
ming is extensively prerecorded
long in advance, observers gen-
erally thought it would be next
to impossible to get all BMI
music out of CBS program-
ming by Jan. 1. The statutory
penalty for copyright infringe-
ment, upon conviction, is at
least $250 per infringement.

Mottola Month
At Project

NEW YORK -— Project 3
Records has set Monday (10)-
Dec. 15 as Tony Mottola Month.
All Project 3 distributors have
been notified to set up special
Tony Mottola promotions, and
special order blanks have been
produced listing Mottola’s
seven Project 3 albums, all of
which are available on 8-track
cartridges and cassettes. Enoch
Light, president of Project 3,
is also planning radio spots and
newspaper tie-ins with local pro-
motions around the country.

Ampex fo Hike
Cassette Price

LOS ANGELES — The Am-
pex Corp., last major holdout
for the $5.95 prerecorded cas-
sette, joins the ranks of compa-
nies raising their cassette prices
by $1, on Saturday (15), when it
hikes its present retail price to
$6.95.

Ampex thus joins GRT as the
second major tape duplicator to
raise its cassette prices, thus fol-
lowing a music industry stand-
ard established by RCA, Colum-
bia and Capitol Records. Just
two weeks ago North American
Leisure also raised its cassette
price, and it is expected that
ITCC will follow the same route
in the near future.

0
For More Late News
See Page 100
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General News

Big 3's 3-Fold Reorganization

NEW YORK — The Big
Three Music Publishing Cos.
has implemented a reorganiza-
tion plan that includes the instal-
lation of four executives acting
as professional managers of new
and catalog product instead of
the usual setup of one general
professional manager, the
opening of a Nashville office
in early 1970; and the inaugura-
tion of a program in which
the publishing companies will
become actively involved in the
production of their own music.
The reorganization was mapped
out by Ron Kass, the Big Three’s
chief executive officer as well
as president of MGM Records,
and Sy Lesser, Big Three vice
president and general manager.

“The new operating organi-
zation,” said Lesser, “will en-
able a distinctive concentration
on catalog and contemporary
material not previously at-
tempted.” The reorganization
scheme is motivated by a de-
sire to increase the firm's ac-
tivities in the contemporary
youth market without relinquish-
ing its leadership status with
its catalog. Under the new setup
the catalog will be made avail-
able to various contemporary
groups and artists that might
not have dealt with it before.

According to Kass The Big
Three has consistently earned
profits without having simulta-
neously improved its gross reve-
nues. “Our profits and growth
have been stable for years,” he
said, “but now our intention is
to increase our share of the
total market with our focus on
the ‘youthquake’ and country
public.”

(The Big Three, also known
in the trade as Robbins-Feist-
Miller, is among the three larg-
est publishing combines in the
world. Its catalog includes ma-
terial from the outstanding
MGM and 20th Century-Fox
motion pictures. MGM has the
majority interest in the com-
pany, owning in excess of 60
per cent. The next largest in-
terest, one-third, is controlled by
20th Century-Fox. The main
publishing companies compris-
ing The Big Three are Robbins,
Miller, Feist, Hastings, The Big
Three Music Corp., Pine Ridge
Music, and Lion Music.)

The new professional setup
will be under Lesser’s direction.
Of the four executives in the
new divisions, two will operate
out of the company’s home
office in New York and two
its new headquarters in Holly-
wood. In Los Angeles, Hy
Kanter will be professional
manager-Film and Music Cata-
log, while Michael O'Connor
will act as contemporary profes-
stonal manager. The pro-
fessional staff on the West Coast
will be further augmented by
Eddie MacHarg, longtime con-
tact and promotion executive
with the company. Kanter has
been head of the Robbins Hol-
lywood office for several years.
O’Connor was brought to the
company from the Beatles'
Apple Publishing Co. in London.

Now operating out of several
offices, the West Coast opera-
tions of The Big Three will be
brought together under one
roof as of Dec. 1 in the new
Sunset Cahuenga Building in
Hollywood. The West Coast
headquarters is being custom
constructed and will include fa-
cilities for auditions and com-
posers’ use.

In New York, Stanley Styne
has joined the company as
Professional Manager for Cata-
log Repertoire. Styne has been
associated with many facets of
the music business including
record producing, publishing and

4

personal management. An exec-
utive has been signed to act
as New York professional man-
ager for Contemporary Reper-
toire, but the company is hold-
ing back the announcement un-
til he completes his current as-
signment,

Additionally, Ed Slattery has
been promoted under the new
setup, to serve as executive
assistant to Lesser for all as-

Eric Mercury on
Promotion Tour

Through Nov. 3

NEW YORK — Eric Mer-
cury, the Avco Embassy re-
cording artist whose first al-
bum, “Electric Black Man,” has
just been released, has em-
barked on a national promotion
and personal appearance tour
which will last through this
month.

Mercury, who recently com-
pleted an appearance at the
Electric Circus, here, will ac-
company Avco Embassy’s na-
tional promotion director, Mike
Becce, on visits to disk jockeys,
distributors, press and local tele-
vision shows in Philadelphia,
Baltimore and Washington,
D.C., Monday (10) through
Thursday (13). This will be fol-
lowed by a concert date at
Queens College, N.Y. Friday
(14), and a promotional visit to
Hartford, Conn., Monday (17).

The heavy exposure program
will continue Tuesday (18) with
a performance at the Avco
Corp. convention at the Grand
Ballroom of the New York
Hilton, to be followed Wednes-
day (19) with a press and pro-
motion appearance in Boston.
An opening night party will be
held Thursday (20) when Mer-
cury appears at the Boston Tea
Party.

The folk rock singer will fly
to Los Angeles on Nov. 23 for
promotional activities prior to
a party for West Coast press,
disk jockeys and distributors at
the Whiskey A Go Go. Nov. 25,
followed by an engagement at
the club between Nov. 26 and
Nov. 30.

pects of the firm’s professional
activities. Slattery has been with
the Big Three since 1956.

In New York, Hy Ross and
Joseph Ergas, a recent addition
to the company, will round out
the contact and promotion ac-
tivities.

Personnel and plans for The
Big Three’s Nashville Pro-
fessional office will be con-
cluded shortly in a series of
company meetings. The initial
groundwork for the Nashville
operation was made during the
Country Music Convention in
mid-October.

In another appointment, Rich-
ard Delvy was named head of
Robbins Productions and will
be headquartered in the com-
pany’s West Coast offices. The
unit will produce new writer-
performers and contract them
to various record companies.
Delvy has been with the com-
pany for two years.

Also appointed was Randy
Nauert, who was named head
of new material development
within the professional divisions
and will headquarter on the
West Coast. He had been a mu-
sician.

Kass also revealed that the
company has a long-range plan
for talent development and will
announce the signing of several
exclusive deals with writers in
the coming weeks.

Fontana Ties Disk

On Mouskouri Tour

CHICAGO—An album en-
titted *“The Exquisite Nana
Mouskouri” will be released by
Fontana Records, a division of
Mercury Record Corp., to co-
incide with Miss Mouskouri’s
first major U.S. tour beginning
Saturday (22).

The album, featuring songs
by the Greek vocalist sung in
English, will be especially pro-
moted in areas where she is
appearing. Dates set so far for
Miss Mouskouri are Chicago
(22), Milwaukee Nov. 23, Pitts-
burgh Nov. 28, Boston Nov. 30,
Pasedena, Calif. Dec. 3, Oak-
land Dec. 5, New York Dec. 7
and Washington, D.C. Dec. 4.

Blue Thumb Hires Nashville
Firm for Push in the South

e Continued from page 1

tion of a retail merchandising
wing plus a special country mu-
sic promotion operation headed
by George Cooper.

Holladay has hired several
people to begin servicing retail
stores with Blue Thumb’s prod-
uct and sales aids in Nashville,
Memphis, Louisville, Birming-
ham and Atlanta. The first al-
bum Holladay will begin work-
ing on is “Ready to Ride” by
Southwind, a country flavored
pop band, whose “Ready to
Ride” single has begun reaping
airplay on Top 40, country and
middle of the road stations
around the country.

Cooper will gear the South-
wind product towards his spe-
cialty stations.

Blue Thumb is the first rec-
ord company Holladay has
taken on for merchandising, he
said. He has done promotion
work in the past for other local
labels, but never going into
visiting retail outlets to see that
product is stocked, displayed and
merchandised properly.

“We are working with the
Holladay organization to gain a
stronger penetration in the

Southern market on the retail
and distribution levels,” said
Don Graham, a Blue Thumb
co-owner.

The affiliation is the first of
its kind for Blue Thumb. Holla-
day will work with Blue
Thumb’s regular distributors and
their sales and promotion staffs.
Holladay plans to work with
15 major retail accounts in
each of the five cities. Blue
Thumb will provide him with
the in-store sales aids.

Jack Nelson, Blue Thumb’s
national sales director, set up
the arrangement. Hiring Holla-
day fits in with the theme of
“get on—get played—get sold.”
Graham said. Holladay is de-
signed to supplement airplay by
blanketing selling points with
Blue Thumb products.

The Southwind LP is one of
six which the company just re-
leased. The Southwind single is
cne of three which have been
culled from this LP release. Re-
leasing singles is a change of
policy for the company which
was originally established to
only release albums. The other
single product is from Love
(“T'll Pray For You”) and “Bold
Soul Sister” by Ike and Tina
Turner.

WRITER-performer Buzz Clifford, center, seated, huddles with Si Lesser,
right, vice president and general manager of Big 3 Music, and other
Robbins-Feist-Miller executives Ed Slattery, left, and Randy Nauert,
standing. The promotion meeting at Big 3's New York headquarters
followed the recent success of Clifford's song, ‘‘Echo Park,” and the
release of his Dot album, ‘‘See Your Way Clear.”

Executive Turntable

Rudolf Wolpert will head CBS Schallplatten and April
Musikverlag, Frankfurt. He joined the company in 1965 as
assistant to the manager. He has worked in administration,
manufacturing, sales, marketing and the creative side of company.
After an association lasting six years, Bernard Mikulski is leaving
CBS Schallplatten. CBS formed a partnership with Mikulski in
1963, to start the company.

ok Ok

Lawrence W. Kanaga elected vice president of Bell and

Howell and president of the training and educa-
™ tion group, which includes Bell and Howell
— (9’4 schools, Human Development Institute, Charles

’ E. Merrill Publishing, Audio Products division
“ ; and Wilding Inc. Previously, Kanaga was chair-
man of the board of Americom Corp., and was
a former president and chief executive officer
of General Artists Corp. He was with RCA
for 10 years and his last position there was vice
president and general manager RCA Victor Records. He will
be based in Chicago.

* Kk K

Christine M. Farnon, executive director of NARAS on the
West Coast since 1961, has resigned but will remain with the
organization for a major portion of the Grammy Awards activi-
ties, to ensure smooth transition. Mrs. Farnon is also on the
national committees of finance, treasury and investments. She
joined NARAS in 1957 as executive secretary. . Susan
Roberts named coordinator of business affairs for Elektra Rec-
ords in addition to her present position of licensee coordinator.
Penny Weiss, former assistant to Russ Miller at Elektra, named
administrator of Paradox Music, based in Los Angeles. . .
Mike Kelly named East Coast pop promotion director for Star-
day-King Records. Previously, Kelly was with Roulette, Beta
Distributors, Dot Records, and ABC Paramount. . . . George B.
Freifeld named Eastern regional sales manager of Records
Publications Laboratories, Camden, N.J.

*x X %

Bern Ellis named general sales manager, electronic products
division, Electrohome Ltd. He is a former advertising manager
with the Ontario company. . . . Tony Sidorski appointed produc-
tion manager, Elektra Records. He was previously supervisor of
the Elektra warehouse. . . . Joel Caesar named vice president,
John Kramer, art director and Frances Gallagher, media director
of the Forlenza Group (previously Forlenza Venosa Associates),
a creative services organization and advertising agency.

* &, ok

Reggie Lavong named to the newly created post of r&b
marketing vice president at Capitol. He has been director of
r&b product since July. . . . Eddie Biscoe promoted to national
promotion and product acquisitions vice president at White
Whale. He was formerly the label’s national promotion director,
a post he held for the past 18 months. . . . Chuck Fassert named
Eastern regional sales representative for ABC Records, upped
from salesman with ABC Records and Tape Sales New York
office. . . . Milt Rogers has left Dot to go into independent produc-
tion with Bob Ross in a firm, Van Alden Productions. He had
been with Dot 13 years, producting sessions for Pat Boone,
Billy Vaughn and the Mills Bros., among others.
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t doesn’t surprise us that Walter Carlos’ Listen, and you’ll know why Walter
synthesizer feels that way. Carlos’ synthesizer
After all, until Walter made “Switched- doesn’t mind playing
On Bach,” the electronic synthesizer wasn’t second fiddle.
seriously considered a musical instrument.
And after all, what other synthesizer
album has sales of over 400,000?
But most of all it’s what Walter makes
his synthzsizer do on a new album called
*The Well-Tempered Synthesizer.”

TIMNS-ELECTRONIC

MUSICP

Wi &rm ?/’1’%3’ -
L-TEMPERED

*4-track reel-to-reel stereo tape
t8-track stereo tape cartridge
Yrstereo tape cassette
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Murphy Signed
To Belwin-Mills

NEW YORK—Ralph Murphy
has been signed as an exclusive
writer to the Belwin-Mills Pub-
lishing Corp. He will also func-
tion as a producer for the
firm’s Double M production
wing and as professional man-
ager for Belwin-Mills, working
with the firm's general profes-
sional manager, Ira Howard, as
well as with the firm’s staff
writers. )

Murphy has been in the music
business for the past eight years.

3 Breach of Contract
Suits in Coast Courts

LOS ANGELES — Three
separate Superior Court suits
have been filed here involving
contract disputes, including an
action brought against Frank
Zappa, Straight Records and
Captain Beefheart & His Magic
Band.

Kama Sutra Productions con-
tends Zappa, Straight and Beef-
heart Music Co. interferred with
its contractual rights to Cap-
tain Beefheart, a rock group,

Col Keeps the Faith on ‘Park’—
5 Mos Pull Turns It Into Hit

NEW YORK — When a
single sounds like a hit to every-
one at a record company and
doesn’t become a hit, do you
give up on it or do you stay
with it? Columbia Records stays
with it—and turned Billy Joe
Royal's “Cherry Hill Park™ into
a hit.

This is what happened to the
record: Five months ago when
the single was released it made
a little noise in the South but
received no major play. The
Columbia promotion staff,
headed by Ron  Alexen-
burg, and his aide, Steve Popo-
vich, working in conjunction
with Bill Lowry Enterprises
(Royal’s manager), stayed with
the record. Ads were placed
and copies were sent to sta-
tions around the country. Fi-
nally, after months of concerted
effort, the record went to Top
10 on two San Antonio (Texas)
stations; then on to San Fran-
cisco, Atlanta, Jacksonville,
Houston, Kansas City, Seattle
and finally “Cherry Hill Park”
began to break on the East
Coast and the national best seller
charts.

R ‘n’ Roll Revival
Followup Nov. 2
At N.Y. Garden

NEW YORK — Promoter
Richard Nader has set a follow-
up concert to his first success-
ful rock’n’roll show at Madi-
son Square Garden. It will be
“Rock’'n'Roll Revival, Vol. Two"”
in the Felt Forum, Nov. 29,
and will feature Bill Haley and
the Comets, Jackie Wilson, Bo
Diddley, Five Satins, Johnny
and Joe, Penguins, Mellow
Kings, Capris and the Belmonts.

Nader’s company, Music Pro-
duction Consultants Inc. is pro-
ducing the shows for the Gar-
dens.

Nader is also forming a tour-
ing version of the “1950’s Rock
'n’Roll Revival” headlined by
Little Richard and Biil Haley
and featuring Diddley, Shirelles,
Coasters with Jackie Wilson and
Chuck Berry on alternate dates.

Dates set for the tour are
Nov. 26-30, Dec. 26-31 and
March 1970. Venues set in-
clude Hartford, Boston, Pitts-
burgh, Virginia Beach, Balti-
more, Washington, Houston, and
Chicago. Nader also has plans
for a European touring version.

Hirt’s First Single on
GWP Out Nov. 14

NEW YORK — Al Hirt’s
first single on GWP Records
will be “I Still See Elisa”
backed with “The Gospel of
No Name City.” The single—to
be released Friday (14)—was
produced by Paul Robinson,
GWP vice president. Hirt’s first
album will be ready in January.

Requests for the record be-
gan to come in from all over
the country and now the rec-
ord has sold nearly 400,000
copies.

Music West Gets

Merc in 2 Areas

LOS ANGELES — Music
West has picked up the Mer-
cury family of labels as a re-
sult of the company closing its
company owned branches here
and in San Francisco.

Mercury continues to operate
branches in Dallas and Cleve-
land.

and conspired to induce the
group to breach its artist and
songwriting agreements.

The suit also charges that the
defendants conspired to ap-
propriate from Kama Sutra the
musical works composed by
Don Van Vliet, a member of
Captain Beefheart, and record-
ings in the “Trout Mask Rep-
lica” LP released by Straight
Records.

Kama Sutra is
$2,550,000 damages.

In another action, Lee Hazle-
wood Productions has filed a
breach of contract, fraud and
misrepresentation suit against
Winters/ Rosen Productions.

Hazlewood contends that
Winters/ Rosen failed to honor
a contract regarding “The
Spring Thing,” a network TV
special. He is asking $111,450
damages.

In a counterclaim, Burt Rosen
and David Winters contend
Hazlewood breached the same
agreement and are asking $185,-
000 damages.

In a third breach of contract
suit, Johnny Rivers has filed
against William Quenville of
Vidicam of Hollywood and Rob-
ert Boathouse. The suit also
charges negligent performance
of services and fraudulent mis-
representation, and asks $445,-
000 damages.

asking for

Book-2 Record Set of BG
Royal TreatmentoftheKing

NEW YORK — Arlington
House of New Rochelle, N.Y.,
book publisher, signed a con-
tract with Columbia Records to
release a combined book-two
record set on Benny Goodman.

The two LP’s, 28 titles,
“Benny Goodman Collectors
Gems, 1929-1945” are issued
by Nostalgia Records, an Ar-
lington House subsidiary. They
are packaged with the book,
“BG On The Record: A Bio-
discography of Benny Good-

()

man .

The complete package sells
at $20 and the book is avail-
able seperately at $10. The al-
bums, however, will not be sold
as separate items.

The book takes the art of
discography a step further. All
details close to the heart of a

RECORD REVIEW

collector—personnel, recording
dates, matrix numbers, foreign
releases—are included. How-
ever, these titles are interspersed
by comment and notes from the
authors, D. Russell Connor and
Warren W. Hicks, that provide
background to the statistics.
Also in the book are 41 photo-
graphs, several from Goodman’s
own files, an index of over 1,500
songs (every song the clarinet-
ist ever recorded) and a list of
sessions wrongly attributed over
the years to Goodman.

Goodman is featured in a
variety of settings on the al-
bums (mainly drawn from the
mid-thirties) from Ted Lewis to
Reginald Forsythe. The first
title that the Goodman orches-
tra recorded, “Take My Word”
made in 1934, is also part of
the package.

Signs Point to Good Sales on
GWP’s ‘Astromusical’ Pkg

NEW YORK—Gerry Pur-
cell's GWP label has released
a beautifully packaged series of
12 albums (ASTRO 1001/
1012) under the over-all title)

“The Astromusical House of
. . .” with the blank being
filled in by the name of the
Zodiac sign. Produced by Paul
Robinson, in conjunction with
astrologer Carroll Righter, each
album features 11 songs that
are descriptive of those born
under that sign, rather than an
attempt at guessing melodies
that might be musically appeal-
ing to them. The selections,
moods, tempos and arrange-
ments are as varied as the in-
dividual signs they represent,
and good examples of this are
found by interpreting the gre-
garious nature of Arians with
“The In-Crowd,” Taurus’ hon-

esty with “I've Gotta Be Me,”
and the melancholy and inse-
cure Piscean with *“Yesterday”
and “Who Can I Turn To,”
respectively.

Righter has written a special
booklet for each album defining
the characteristic traits of indi-
viduals born under that sign,
and also an explanation for
each song is included. All the
albums begin with the opening
bars of Richard Strauss’ “Also
Sprach Zarathustra,” which then
segues into the opening melody,
and sets the mood. An impor-
tant airplay and sales asset is
the fact that the albums are
completely void of any vocal
or narrative intrusion, and the
cover photos by Francesco Sca-
vullo, feature the nation’s lead-
ing models in exquisite clothes
designed especially for each
Zodiac house. JOE TARAS
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General News

New Studios Launch
TM Into Spot-Cutting Ty ‘Goodbye,

By MARGE PETTYJOHN

DALLAS — New studios
have launched TM Productions,
Inc. into the commercial re-
cording field.

The company’s objective in
establishing the new recording
service, according to co-owner
Jim Long, is to become as prom-
inent in the commercial re-
cording field as the famous
Studio III in Hollywood, which
was the prototype for the new
Dallas studio.

“Under the control of record-
ing engineers and professional
directors, TM Productions, Inc.,
is equipped to serve record pro-
ducers in the Southwest who
formerly had to journey to one
of the three major national re-
cording centers to get the qual-
ity and “hit record sound” as-
sociated with popular records.

Located at 3102 Routh St.,
Dallas’ newest studio was de-
signed by John Philip Edwards
of Hollywood, who also de-
signed the studios in which such
performers as the Fifth Dimen-
sion, Frank Sinatra, Petula Clark
and Dean Martin record their
songs.

The TM studio is comple-
mented by recorders ranging

Glaser, Hartford
Agree to Agree
Out of Court

NASHVILLE — Glaser Pub-
lications and John Hartford
have resolved the differences re-
lating to their contract, and liti-
gation between the parties in
Chancery Court here has been
dismissed.

The publishing firm had filed
suit against Hartford when he
sought to sever his contract.

Under the terms reached, the
management of Hartford’s ca-
reer as an artist will be handled
by Ken Kragen & Associates, a
Beverly Hills management firm,
while Hartford will continue to
publish his music through
Glaser Publications. Hartford
previously had been under con-
tract to the Glaser Brothers
both as publishers and man-
agers.

Settlement was announced by
William R. Willis, attorney for
Hartford, and John D. Whal-
ley, attorney for the Glasers.

Merc’s Push on
‘Space Oddity’

CHICAGO, Ill. — Mercury
Records is mounting an all-out
promotion drive on “Space Od-
dity,” a pop single by British
vocal artist, David Bowie. The
record, currently hot in En-
gland, was released in July, and
is being reserviced to radio sta-
tions and local promotion man-
agers in a stereo version.

John Sippel, vice president
for promotion and artist exploi-
tation with Mercury, and his as-
sociate, Bob Scherl, have been
puzzled at the lack of success
in the U. S. of the record which
has been referred to as “a clas-
sical pop single.” They feel that
one of the reasons for its failure
to date was the timing of its
initial release which was just
prior to the launching of last
July’s Apollo manned moon
shot. Mercury will also release a
Bowie LP in December.

from 2 to 16 tracks and a va-
riety of microphones, control
equipment, electronic reverbera-
tion and a natural echo cham-
ber. Additional equipment for
recording sessions includes a
Steinway Grand piano, Ham-
mond organ, celeste, Baldwin
Electric harpsichord, along with
numerous  percussion  instru-
ments.

President of TM Productions,
Inc., is Tom Merriman, creator
of singing commercials and jin-
gles for radio and television sta-
tions. Director of recording
operations Tim Dennis, is both
an audio engineer and a mu-
sician.

Pub Co. Formed
By Writer Clark

NEW YORK — Songwriter
Rudy Clark has formed his own
music publishing firm, Rudy
Clark Songs (BMIj. The firm
has opened offices at 1674
Broadway. Clark left his song-
writing and producing chores at
Warner Bros.-7 Arts to go on
his own.

While continuing his own
writing, Clark will be acquir-
ing songs from outside writers
and from foreign sources. He is
negotiating several production
deals and he is searching for
material and new acts. Clark
produces Gloria Johnson, who
is signed to Columbia Records.

Saying Hello

Mr. Chips’

MGM RECORDS celebrated
the release of its “Goodbye, Mr.
Chips” soundtrack album with
a party at New York’s Dan-
ny’s Hideaway. In photo at up-
per right are Petula Clark, who
is starred in the soundtrack
album, and Ron Kass, president
of MGM Records. In photo
below are Leslie Bricusse, left,
composer of the “Goodbye, Mr.
Chips” score, and Happy Goday,
musical coordinator on the film.
In photo at lower right are, left
to right, Hilly Elkins, producer
of “Oh! Calcutta!”; Arthur P.
Jacobs, producer of “Goodbye,
Mr. Chips”; actress Claire
Bloom and Leslie Bricusse.

To Promoter Stein, Theater's the
Thing for Rock Shows to Spring

NEW YORK — A good rock
show should be a well-produced
form of theater, according to
Howard Stein, promoter of the
Rolling Stones’ Nov. 27 and 28
concerts at Madison Square
Garden.

With a view toward this end,
Stein is building a proscenium
stage at one end of the arena,
blocking off 4,000 seats a show,
which will not be sold.

A backdrop is being built
and extensive stage lighting, in-
cluding scaffolds in front of the
stage, is being installed. Chip-
monk is handling the lighting,
with Hanley Sound installing
an extensive system. Stein ex-
plained that even the spotlights
are being brought in, rather
than using existing Garden fa-
cilities.

Stein said the Garden man-
agement was aware of prob-
lems at previous concerts, which
explains the use of a producer
specializing in the kind of mu-
sic being presented. The 16,000
seats available for each con-
cert include about 2,000 in the
$3.50 price range and about
3,000 at $5. The remaining seats
are scaled to an $8 top.

Pavilion Producer

Stein, who produced the suc-
cessful summer series at the Pa-
vilion, explained he left the thea-
ter years ago because Broad-
way was becoming “corny, com-
ical, dated.” The ‘“theater of
rock” is especially evident in
such British groups as Led Zep-
pelin, the Who and Ten Years
After, according to Stein, and
to an American group, such as
the Doors, who have a heavy
theatrical bent, a sense of thea-
ter.

By FRED KIRBY

He explained that these
groups come in right after the
dramatic pause that follows
their introductions, rather than
fiddle around with equipment
like many other U.S. groups
who require time before becom-
ing involved in their sets. Stein,
however, cautioned against acts
that are only theater without
musical values.

“Rock ’n’ roll requires free-
dom and attitude,” Stein said.
“From the time the equipment
is unloaded, there is a feeling
between the location and the
artist . . . an attitude, an atmos-
phere.” He stressed that pro-
ducers should be interested in
helping the artist express mu-
sical objectives, noting difficul-
ties when the hall, union re-
quirements or the sound system
come between the artist and the
producer.

Stein explained that an artist

ORI AR AR A E OO

COOPER AGAIN
LOCAL’'S HEAD

NASHVILLE — George
Cooper is beginning his 33rd
year as president of AFM local
257.

Cooper, who has been presi-
dent since the local was founded,
was reelected to another one-
year term. The one-time bass
player has seen the local grow
from a handful of members to
its current strength of nearly
1,500.

He has negotiated every con-
tract ever reached in Nashville.

TGN EARR AR ERARRRCERGHARTACRRCERRRORE OO

is never so vulnerable than
when on stage, being a literal
target as well as a target for
criticism. “The artist has a right
to have the best tools at his dis-
posal.”" Ideally, he said, a thea-
ter should be without seats, such
as at the Pavilion, so the audi-
ence can express themselves,
whether sitting or dancing.

He called the Rolling Stones
tour, especially the concerts
produced by Bill Graham in
California and himself here, an
implied invitation for the Bea-
tles to tour and for Bob Dylan
to perform. Citing the Stones,
Beatles and Dylan the most in-
fluential artists with today's
youth, Stein said, “It behooves
them to appear for the people
that need them. They have to
communicate. It’s unfair to the
people who feed on these art-
ists for them not to perform . . .
to communicate . . . to talk to
their public.”

Stein noted the emergence
of the producer today and of
the producer’s stage. He ex-
plained that the Pavilion and
Graham’s Fillmore East have
become attractions in themselves
because of the caliber of per-
formances there.

He wondered, however, about
the humoring of today's youth
by the general public, citing
the Woodstock Music Festival.
Referring to the apparent be-
nevolent attitude of the general
public towards the behavior of
youth at the festival, he pointed
out that two of the major con-
crete things that followed were
difficulties in obtaining festival
sites for next year and the fed-
eral government's crackdown on
marijuana.

NOVEMBER 15,
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NARM GRANT
FILING NOV. 30

NEW YORK — NARM has
extended the closing date for
filling applications for NARM

scholarships to Nov. 30. The
closing date stamped on all ap-
plications which were sent from
the NARM office to date was
Oct. 31. Eligible for the NARM
scholarship are all students who
plan to enter college in Septem-
ber 1970. They must be either
the employees of NAEM mem-
ber companies, or children of
employees.

LTGRO R T TATCT

Radio Electric

Store Slated
For N.J. Mall

CHERRY HILL, N. J. —
Ground has been broken by the
Radio Electric Service Co. in
the Mall for a stereo studio and
experimenters  and  hobbyists
center,

Sam Marta, Radio Electric
president, said the store will
concentrate on McIntosh and
Bozak equipment. It will be the
firm’s third store, joining others
in Mount Holly and in Atlantic
City. Another addition to the
company'’s lines is RCA micro-
phones. Radio Electric, in ad-
dition to dealing in high-fidelity
components, is also a whole-
saler and parts supply house.

Also in Cherry Hill, high in-
come shopping area close to
Philadelphia, Wally Smith Tape
Recorders is adding a 3,000-
square-foot addition to its store.

(Continued on page 10)
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[The first major interview in three years]

DY

“I was on the road for almost five years. It wore me down.
I was on drugs, a lot of things, just to keep me going.
I don’t want to live that way any more.
I’m just waiting for a better time.”

—from the just published Rolling Stone interview

DOCUMENT OF THE NEW AMERICA
“People up there were saying, ‘Boy, that's the second [~~~ —~~— """ T T m

ROLLING STONE Subscription Department
746 Brannan Street
San Francisco, California 94103

James Joyce,” and ‘Jack Kerouac again,” and ‘Homer

Revisited'—they were all just talking through their heads.”
Dylan speaks frankly in his first major interview after

three years of retreat. The entire, unedited interview e
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} beginning with the special Bob Dylan issue.
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General News

StoreScope Acquires
People Enterprises

NEW YORK — StoreScope
TV, Inc. (OTC), specialist in
television programming and ad-
vertising for retailers, has ac-
quired the assets of People En-
terprises, Inc., a recently formed
music  entertainment complex
headed by Norman Kurtz. Peo-
ple Enterprises includes a rec-
ord label, People Records, a
music publishing firm, People
Music, and a management of-
fice, People Management.

Mickey Stevenson, executive
vice president and head of Peo-
ple’s creative wing, said that
People Records will release its
first three singles within a
month.

Kurtz said that the acquisi-
tion of People’s assets by Store-
Scope, “will enable us to put
our combined energies into in-
novative methods of marketing
and merchandising, including
television, developed expressly
to reach the youth market.
We expect to expand from our
base as a music entertainment
complex to market an entire line
of youth products,” he added.

Philips Adds 10

To Intl Series

CHICAGO — The release
of 10 new LP’s by Philips Rec-
ords’ international series has in-
creased the series 50 packages.
Included in the new series are
packages by the Royal Danish
Orchestra, the Czech Folklore
Ensemble, the Engel Family
from Austria, the Moisseiev Bal-
let Orchestra performing Rus-
sian folk melodies, South Amer-
ican harpist Roberto Guarani
and various artists representing
music from Spain, Vienna, the
Caribbean and Germany, as
well as a package of Greek
poetry recitals.

Testa in Pkg.
Prod. Deal With
Atco Embassy

NEW YORK — Vinny Testa,
president of Infinity, Inc., has
concluded a package production
deal with Avco Embassy Rec-
ords.The first artist to be pro-
duced under the new arrange-
ment is Liquid Smoke. The first
single of the five-piece hard
rock group is in production for
immediate release, and an al-
bum is scheduled for January
release.

Pookah, Infinity’s three-
man progressive rock group,
had its first U.S. single (“Blue
Party”) released last week. The
group’s album will be released
in January. Other product activ-
ity by the Infinity organization
includes a Zig Zag People sin-
gle to be released this month
on the Decca label and a blues
rock album of original material
by J.F. Murphy.

Radio Electric Store

e Continued from page 8

The new space, said owner
Wally Smith, will be used pri-
marily for video recordings.
Smith also said his firm will
expand its audio operation as
well, expanding its tape re-
corder lines to take in com-
ponents, including speakers, am-
plifiers and tuners. ‘Plans are
also under way to acquire an
additional 250 feet of ground to
provide only parking facilities.

10

StoreScope TV, headed by
Jack Noble, began business in
May 1968, and is now pro-
ducing TV commercials as well
as producing and syndicating
TV specials, buying TV time,
and is serving as TV consultant
to large retailers. Its clients in-
clude the May Co. of Calif.,
and the Dayton-Hudson Corp.

SAM and GEORGE GOLDNER, in
collaboration with Lee Myles,
have created a new logo for their
Firebird label. The logo appears
on their first release, ‘*‘Blowin’ in
the Wwind,”” by Brimstone.

B‘way Recording,

Centaur Deal

NEW YORK — Pat Jacques,
president of Broadway Record-
ing Inc, and Bob Margouleff,
president of Centaur Music
Productions, have concluded an
agreement for the installation
of Centaur’s Moog Synthesizer
and allied recording equipment
at Broadway’s studios.

Centaur’s facilities, like the
studio, will be made available
to outside producers on an hour-
ly basis, and will include the
services of a programmer who
will work with the producer,
arranger or composer.

Arts & Leisure
Eyes Record Co.

CHICAGO — Long-range
plans of Arts & Leisure Corp.
(OTC) could include the forma-
tion of a record company. The
firm recently offered 261,000
common stock shares at $10.
Under the George Marienthal
Enterprises subsidiary, it oper-
ates Mister Kelly’s, Happy Me-
dium and London House here.
The company is also involved
in art galleries through Art In-
ternational and in the greeting
card business.

iR

U.S. NOT PEACE
FEST SPONSOR

NEW YORK — The U.S.
Government will not be among
the sponsors of the *“1970 United
States Peace Festival” featuring
top musical acts that is being
scheduled for next summer, as
erroneously reported in last
week’s Billboard. According to
the White House, Billy Smith,
who is promoting the event, ini-
tiated correspondence with Bud
Wilkinson, assistant to President
Nixon on Federal cooperation,
and was told that the govern-
ment does not participate
in such events.

Pickwick Buys

Targ & Dinner,
A Wholesaler

EW YORK — Cy Leslie,
chairman of the board of Pick-
wick International, Inc., and
Edward Targ, president of Targ
& Dinner, have completed an
agreement by which Pickwick
has acquired Targ & Dinner,
a Chicago-based musical instru-
ment and accessories whole-
saler and its subsidiary Max-
well-Meyers, Inc.

Made for an undisclosed num-
ber of Pickwick common shares,
the acquisition was agreed to
in principle in June 1969, and
approved by the Pickwick board
of directors. Negotiations for the
agreement were conducted by
Edward Targ and Ira L. Moss,
executive vice president of Pick-
wick. Moss revealed that Targ
& Dinner, in conjunction with
Baeth-Feinberg, Inc., musical
instrument wholesalers, acquired
by Pickwick in June, 1967, will
combine to form the Pickwick
International Musical Instru-
ments Division, operating under
the Targ & Dinner name, with
Targ as president.

Wourlitzer Sales
Dip in 3 Mos.

CHICAGO — Consolidated
sales for July, August and Sep-
tember for the Wurlitzer Co.
were down over $70,000 from
last year. Sales totaled $13,430,-
383 compared with $14,001.-
408 last year. Sales for the first
six months were $426,622 great-
er than 1968 with sales of
civilian products accounting for
the increase. Military sales were
about the same as a year ago.

Gulf Pacific Wraps Up 3
More Indie Production Deals

LOS ANGELES—Gulf Pa-
cific Industries, which is produc-
ing 21 groups for 10 record
companies, has concluded three
additional independent produc-
tion deals, including two with
Avco/Embassy Records.

Gulf, which recently signed
an independent tape-production
agreement with Ampex, is pro-
ducing singer Royce Jones and
packaging a blues sampler for
Avco, and producing singer
Sarah Stark for Atco Records.

Initial product for Jones, a
jazz-blues artist from Los An-
geles, is an LP, “Mama Looks
Sharp,” from “1776,” and a sin-
gle. Gulf will produce four al-
bums over:four years for Avco.

The blues sampler features

T-Bone Walker, Lightning Hop-
kins, Billy Bizer, Clifton Chen-
ier and Calvin Johnson. Bizer
died while the sampler was be-
ing recorded in Gulf’s 8-track
studio in Houston. Avco plans
releasing a series of albums
from the sampler package, be-
ginning in December.

First album for Miss Stark, a
folk singer, is “Meet Sarah
Stark” on Itco Records, the re-
cording arm of International
Tape Cartridge Corp. (ITCC).
Coincidentally, Ampex has ac-
quired tape rights to the LP.

Gulf's foreign licensee, Saint
Martin, is releasing the Sarah
Stark LP in Italy simultaneously
with Itco’s release in the U. S.

It’s the first record contracts
for both Miss Stark and Jones.

Market Quotations

As of Closing Thursday,

November 6, 1969

1969 Week's Vol. Week’'s Week’'s Week's Net

NAME High Lew in 100's High Low Close Changs
Admirat 22V 142 563 18% 17 17Va - %
American Auto. Vending 20, 11 113 13% 12 12 - Y%
American Broadcasting 76V 45V2 304 632 60Vv2 60Va -1V
Ampex 49% 32V 712 48% 45V 48V + W
Avutomatic Radio 43 20v3 653 9% 35V 38%a +1V
Automatic Retailer Assoc.  120%2  97%2 135 120%2 116%2 119%2 +2%
Avnet 36V N% 779 16 14V, 1454 - 7
Capitol Ind. 56V 29 203 56Va 53% 54V t+ V2
Chic. Musical Inst. 33% 23 82 30 28 29% +1\2
CBS 592  41% 932 49% 46% 9%  F1%
Columbia Pic, 42 25 352 33V 30% 30% -2%
Disney, Walt - 118 69% 444 118 109% 116%2 —4V
EMI 878 5 2351 6% 6% 6% — Vi
General Electric 98Vs 81 1439 8473 83V 84 Unchg.
Gulf & Western 50V4 19 1288 24% 22% 23 -13%
Handleman 402 26Va 475 40 38 9% + Y%
Harvey Group 25V, 1Y 79 14, 12% 13% -1Y3
Interstate United 35 M 959 18 15% 1678 3%
ITT 60 46Va 3609 59 56% 583 + Vi
Kinney Services v, 19 825 % 30% N%  +1
Macke Co. 29% 14%a 363 20% 18% 20V t+ %
MCA 44V, 202 696 24Ya  21% 2154 -2V
MGM 44V, 25 203 35Y, 33V 33Va -13%
Metromedia 53% 172 912 23% 2%  23% t1ls
M 115% 94 987 115% 112V 115V, +43;
Motorola 166 102% 1236 159Va 149 149% ~5%s
North Amer. Phillips 58% 35% 231 582 57% 58%2 + i
Pickwick Int. 522 32 93 52Va 49% 51V2 -V
RCA 488 35Y2 1152 4% 40V, 4033 - %
Servmat 49V, 27% 240 3 2834 303, - 3
Superscope 543, 17 281 38y, 3V 37 - %
Telex 90% 2034 1377 90% 84Ys 843 -2V
Tenna Corp. 3% 15%T 1987  30% 27% 29 +1va
Trans Amer. 383, 23 2443 28V 26% 28 +1%
Transcontinental Invest. 27% 1338 1520 24% 22V, 24% + %
Triangle 37% 17%2 105 20 19% 20 - Va
20th Century-Fox 41%  16% 1013 22% 20% 20% 1%
Vendo 323 16V2 138 7% 17 17% - %
Viewlex 35, 22% 159 29% 26V 26Y% -33%
Wurlitzer 23% 4% 53 17Va 5% 16 t T
Zenith 58 35% 1117 42% 39% 40¥% -1V
T Adjusted

As of Closing Thursday, November 6, 1969
Week's Week's Week’s

OVER THE COUNTER* High Low Close
ABKCO Ind. 6Ya 52 52
Audio Fidelity 4% 42 4
Cameron Musical 2% 2%, 2%
Cassette-Cartridge 162 1Ya 16V
Certron 28Yy  26V2 26V
Creative Management n 103% 1
Data Packaging Corp. 29Va 23%, 292
Fidelitone 4% 4V 4%
GRT Corp. 26% 25% 26%
Goody, Sam, Inc. 24% 21V, 22
ITCC 122 1N 12V,
Jubilee Ind. 1% 102 102
Lear Jet 26% 202 20%a
Lin Broadcasting 14V4 13 13%
Magnasynic-Craig 24 20V 23%
Merco Ent. 37 35 36V2
Mills Music 268 23 23
Monarch Electronic Ind. 113% 103 10%
Music Makers, Inc. 12% 12 12
NMC 10V4 8Va 9
National Musitime 134 1 138
Nationa! Tape Dist. 43 42 42
Newell 242 21 23%,
Perception Ventures 8% 7 7V
Qatron Corp. Va7 7Va
Robins Ind. Corp. 8 7% 7%
Schwartz Bros. 14Y, 12 14V,
Telepro iInd. 2Vs 1% 2
Trans Natl. Communications 52 4V 4%
*Over-the-counter prices shown are “bid’’ (as opposed to ““asked”). Neither the

bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are a guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc.,, member of the New York Stock Exchange and all principal stock

exchanges.

Name Schonberg UNSAC Advisor

e Continued from page 3

in designing. the UNSAC cod-
ing system: the simplicity of
the proposed coded structure,
the capacity to provide for pro-
jected growth volume over a
20-year span, the flexibility to
incorporate new media as yet
undreamed of, the compatibil-
ity with today’s (and tomor-

row’s to the extent forseeable)
source marking approaches.”

Meetings are scheduled this
week to plan full details of the
operating schedule between now
and the International Music In-
dustry Conference in Mallorca,
beginning April 26, at which
time a full report will be made
to UNSAC and Conference at-
tendees.
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Q. Whatis reality?

Socrates

A“Baby, ’'m For Real?”

N

“Baby, I'm For Real’is the title
of a sing’e by The Originals that’s well on
its way to number one on the charts.

Nationwide airplay has
been phemomenal. It's so =
big, that it’s grown into .

an album. V -
The album ts going W

to mean zales dollars. j

Baby, you can’t get
much maore real than that.

oia twa e Originals
halsss “Baby, I'm For Real’..

mulw
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& B MOTOWN
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INHERIT THE WIND A LITTLE BIT OF GREEN THE FAIR’S MOVING ON
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RECORDED “ON STAGE"” IN LAS VEGAS

BLUE SUEDE SHOES
JOHNNY B. GOOD
ALL SHOOK uUP
ARE YOU LONESOME TONIGHT
HOUND DOG
| CAN'T STOP LOVING YOU
MY BABE

Medley:
MYSTERY TRAIN ¢ TIGER MAN
WORDS
IN THE GHETTO
SUSPICIOUS MINDS
CAN'T HELP FALLING
iIN LOVE
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General News

Congress’ Tax Proposals
Hit Music Grants’ Foundation

WASHINGTON — The na-
tion’s private philanthropic foun-
dations which fund music and
the arts as well as research in
medicine, education, politics and
20th-century life problems, are
facing ultimate annihilation at
the hands of Congress. This
would be sad news to the music
world, where foundation grants
in the years 1966 to 1968 were
over $109 million, and to the
performing arts over $35 mil-
lion.

In differing House and Sen-
ate versions of tax reform, tax-
exempt foundations like Ford,
Carnegie and Rockefeller
would be subject to tax levies,
government restrictions, censor-
ship of activities, heavy fines
for any infractions, and ultimate
death at the end of a 40-year
lifespan.

The foundations section of the
gigantic and hurriedly put-to-
gether tax legislation is nominal-
ly to snare those of the 22,000
organizations that are self-serv-
ing, self-dealing tax shelters for
family corporations. But the
broad penalties and prohibitions
of the House-passed tax law
would cripple the bona fide
foundations that serve the na-
tional interests through grants
to research free of government
or special interest strings.

The so-called tax reform
terms for foundations have been
called “punitive” by dissenting
representatives and senators, by
leaders in - research, education,
noncommercial TV, and the
arts. The Senate version, out of
committee but not yet voted
on, would be less vindictive in
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By MILDRED HALL

penalties than the House-passed
bill. But it is the Senate bill
that would force foundations out
of existence after a 40-year
lifespan. A committee of con-
ference will make final decisions
between the two versions.

detailed restrictions, taxes and

By way of further control,
Rep. Wright Patman (D., Tex.),
who has conducted an eight-
year attack on foundations,
ridiculing some of their cultural
programs as ‘“‘trivia” and “non-
sense,” will propose a govern-
ment agency to ride herd on
the private foundations. Such an
agency would, of course, be ac-
countable to Congress for policy
and appropriations.

Foundation grants are con-
stantly shoring up the country’s
symphony orchestras, opera
companies, music scholarships,
performing arts and arts’ cen-
ters in almost every state in
the union. If this source of

funding is dried up, Rep. Peter
Frelinghuysen (R., N.Y.) points
out, the needs would never be
met by Congress, which is no-

toriously parsimonious toward
the arts.
Between 1966 and 1968,

foundation grants to music and
the performing arts have dou-
bled. In 1966, a mammoth
Ford Foundation grant of $85,-
000,000 went to 50 symphony
orchestras, and total other foun-
dations grants to music were
$4,624,000. Discounting the
Ford grant general music fund-
ing went from $4.6 million in
1966 to $13.7 million in 1968.
Performing arts funds more
than doubled in the period, from
over $7.2 million in 1966 to over
$16.5 million in 1968. In con-
trast, the government’s federal
funds available to match pri-
vate funds in all the arts (drama
to sculpture) in fiscal 1968 were
$5.4 million.

Exec Has One-Track Mind on
Studio; Sees Moog Imperiled

NEW YORK — There's a
desperate need for standardiza-
tion of tracks for recording stu-
dios, feels Ward Byron, a man
who has been connected with
such recording studios as Na-
tional, Gotham, and Broadway,
in various capacities ranging
from general manager to ac-
count executive.

“The inception of 12, 16, and
24-tracks is, in 90 percent of
the cases, competely unneces-
sary. But the major problem is
that studios are competing with
each other to get more and
more tracks. It's an enormous
expenditure of money and driv-
ing studios into the ground.”

Another problem in the stu-
dio field is the misuse of the
Moog Synthesizer. The Moog,
he said, is being used more and

more as a novelty and if this
trend continues it will lead to
its disappearance in the music
field. This would be a pity, he
felt, because the Moog is a
beautiful instrument especially
in the hands of a producer-com-
poser such as Walter Carlos.

Byron is a veteran of radio-
TV. He wrote and produced such
TV shows as “The Paul White-
man Goodyear Review” and
“Can You Top This?” He wrote,
produced and directed the
“Chesterfield Supper Club”
1946-49. He worked with the
Biow C, on “The Philip Morris
Show.” And, something that mu-
sicians will remember, he
created, wrote, and produced
“Chamber Music of Lower Basin
Street,” one of the first radio
shows to have an album is-
sued from it.

Rule on CATYV Gives Artist
Elbow Roomin Living Room

® Continued from page 1

be “required” to originate pro-
gramming as of Jan. 1, 1971.

Although the beginnings are
expected to be modest (only 10
percent of the CATV systems
will be on the must-originate
list) and cost of required live
and video tape equipment and
new programming will be a
starting hurdle, the FCC feels
it’s the breakthrough that counts.

It also gives new musical
performing talent a fighting
chance at access to home TV
audiences. A local TV set audi-
ence on cable, even in the low
thousands, would be a bonanza
to upward bound performers
and composers hoping to be
heard and recorded. Most of
these groups—rock, country,
folk, soul, jazz, gospel and as-
yet-unknown — can get ex-
posure only on fill-in spots in
park and stadium concerts for
bigger stars, in one-night stands
at night clubs, on campus dates.
Radio prefers established but
recordings, and TV broadcast-
ing has been locked against the
untried or experimental or non-
commercial. Cable TV origina-
tions are also right in the new
groove of film-music combina-
tions magnetizing young audi-

ences, who are turning their
backs on most commercial TV
programming.

The FCC's announcement
brought joy from the CATV
systems, which pick up TV pro-
grams and wire them into sub-
scriber homes for a monthly
fee. The federal order knocks
out municipal limits—like those
in New York City—that would
hold cable TV to public service
and documentaries.

Broadcasters have violently
opposed all of these privileges for
CATV — program origination,
commercials, networking, or per
program charges. TV broadcast-
ers hoped prohibitions would
be worked into the combina-
tion copyright - communications
legislation now inching along
in the Senate. A CATV section
deleted from the House-passed
Copyright Revision bill of 1967
(and still under study by the
Senate Copyrights Subcommit-
tee) would have killed copy-
right exemption for local CATV
service if the system originated
entertainment programs, charged
per program, or inserted com-
mercials of its own.

The FCC hopes that this
permissive “free experimenta-

(Continued on page 15)

JERRY PURCELL, second from left, president of GWP Records, d_is-
cusses release of the 12-album astronomical series, ““The Astronomica

House of . .

., at a party at the Four Seasons in New York, with, left

to right, Paul Robinson, vice president of GWP; astrologer Carroll
Righter, who selected all the music and wrote a special booklet for
each album; distributor Jim Schwartz, president of Schwartz Brothers,
Washington, and Bob Cato, art director for the albums,

JACK LOETZ, fourth from left, Decca Records executive vice president,
presents gold records to the Who for their rock opera “Tommy,"” a

two-LP set.

Holding the gold records, left to right, are Roger Daltry,

Keith Moon, John Entwistle, Peter Townshend and Kit Lambert, pro-
ducer of the album and manager of the group.

MG Productions Shedding
Traditional for Electronics

LOS ANGELES — Mort
Garson has transformed his MG
Productions into an electronic
music firm. Garson is doing
a series of albums for A&M,
is creating commercials for ra-
dio and television on his syn-
thesizer, and is working on an
electronic score for a CBS-TV
film.

He has all but shifted away
from working with what he
terms traditional instruments.
His most recent LP release for
A&M is “Electronic Hair
Pieces” in which he interprets 10
selections from the hit play on
his Moog synthesizer.

Garson, who does all his com-
position and recording in his
home studio, is working with
Chuck Braverman, the fast cut

action film specialist, on a 12-
minute property for CBS which
will depict the top events of
1969. Garson and Braverman
worked on a six-minute film
which CBS aired during the
Apollo 11 moon shoot.

In the broadcasting idiom, he
has been preparing an electronic
package of identifications for
KOGO, San Diego. He has writ-
ten electronic music commer-
cials for several companies.

Garson uses pure electronics.
He does not believe in com-
bining the synthesizer with tra-
ditional instruments like bass,
drums, piano. In fact, he disap-
proved of the blending of the
sounds of a synthesizer with
those of a regulation rhythm sec-
tion or brass or string chorus.

Commonwealth United Will
Get Artists Via Film Co.

e Continued from page 1

Bolotin, Cissy Drinkard Hous-
ton, lead singer of the Sweet
‘Inspirations, and the Harlem
youngsters will be released in a
album titled “Christmas Time
With the Harlem Children’s
Chorus.” In addition, Sachs has
made a deal with independent
producer Jimmy Miller, pro-
ducer of Blind Faith, the Roll-
ing Stones and Spooky Tooth,
to produce for Commonwealth
United Records.

Sachs feels that the label

has been established as an en-
tity in the disk market in a
short period of time through
Maxine Brown’s single, “We'll
Cry Together.” Miss Brown’s
first album for the label, con-
taining the “We’'ll Cry Together”
cut, was just released. The sin-
gle and the album were pro-
duced by Charles Koppelman,
Don Rubin and Bob Finiz.

Sachs is setting up foreign
licensing deals for Common-
wealth United Records. Already
lined up is Phonodisc Ltd. of
Canada.
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General News

By ED OCHS

Did you hear the one about how popularity killed the cat? Or
was it his curiosity for popularity? Well, this cat was a genuine
folk artist who had his following, but now was tired of holing up in
Woodstock (Home for Unemployed Genius Types) for lack of work,
while Judy Collins, Crosby, Stills & Nash, Dylan, Nilsson, the Band
and Arlo Guthrie were rolling in radio play and shipping records in
six figures. And they even had “bullets” on the Billboard charts,
while No. 137 on “bubbling under” was permanently retired in his
honor. Still, he persisted, and the result of his subsequent popularity
was a commercialization process that improved his wardrobe, elec-
trified his once-shy poems, celebrated his enlarged pores (see latest
album cover), and made him unrecognizable even to his own mother.
But at least he had qualified as a cat and was skinned accordingly
by the music business, always on the make to turn the trick in New
York or L.A. Nelson Algren, the author, once said about Chicago:
“Whether you're in the local writing racket or in the burglary line,
if you’re not a bull then you better be a fox. Wise up, Jim. It's a
joint where the bulls and foxes live well and the lambs wind up
head down from the hook.” The price of popularity in the music
business is the hook; even if you win, the parasitic life-support ma-
chine will sustain you only so long as mid-America is entertained.
And when the kiss has ended, when America is through with you, it
will forget you for another. Your loveless, fickle, destructive America.

Black Market

Alas, 1 have come here not to praise myself, but to tell you
where my head is at. It was Popularity who poisoned Soul. The
“now” factor of the pop charts demanded it, and the threat of a black
racial revolution made the commercialization of “soul”—the incense
and essence of black identity—imperative. Like “Mission: Impos-
sible,” the music business singlehandedly deballed, diluted and dis-
persed the seed of soul to the winds. Today, if you don’t have soul,
not only are you artless, but also in danger of being terminally
“white” in the eventuality of a black confrontation. The situation
ethics of pop morality called for the tacit, instinctive exploitation
of the soul movement for profit at the expense of others. Welcome
to the killing of two birds with one stone; sell, tax and bank soul,
while debasing it as “the new ubiquitous comestible.” The white
artist is a flexible, workable item, his packaging, image and gimmick
can be trumped up to meet the pop demand—and can even imitate
the black artist for more money than the black artist can earn by
being himself. And the black man who plays white—is white. The
black artist is confined to his color, and his audience is usually only
as big as he is white, because the “popular prejudice” is in favor of
white. Picked clean as cotton by commericialism and jilted back into
anonymity for the next pop fad, soul music was exploited to
oblivion and left by the side of the road to die. The price of popular-
ity was the exhaustive and deadly scrutiny of the pop community,
which commonized and diluted the dignity of soul. The black man
got his blues into the music business, but the business was rigged.
And popularity killed the cat.

. « . And White Market

Last Monday night, after the “Richard Nixon Show,” Elvis
Presley cracked the TV tube in “Frankie and Johnny,” and his cor-
ruption to a pop vulgarity served warning that commercialism is not
based on race, color or creed, sometimes referred to as unlawful
for liberty to weigh. Yet society has molded Elvis into a plastic
boob, dictating his identity and flaunting the sell-out of a great voice
and a legitimate talent. Elvis moves through the American middle
class, spreading the fantasy of Hollywood as a greasy Casanova,
a dillitante helpless but to win, and a superman who chases girls as
an application of his super powers. Films and records later, Elvis is
still seducing waitresses with his ballet, crooning, and sexual supe-
riority. He is perhaps the most mismanaged talent, the ultimate
commercialization of artistry in pop music, for his voice is gripping
and gathering, though the material he’s been singing for years has
been desperately defeating to Elvis, one of the great white blues
singers. The Sun albums of Johnny Cash and Jerry Lee Lewis have
provided a contrast between natural talent and how that talent is
unnaturally distorted for popular consumption. It's all a real artist
can do these days to stay undetected. Perhaps his dream of a larger
audience and records may never be realized, but then again he will
never lose his art in the exchange. And he will not be alone.

CRE Opens Nashville Plant

By BILL WILLIAMS

Taiwan Beset
By Piracy,
Says Mendell

LOS ANGELES — Piracy
of English language music con-
tinues a major problem in Tai-
wan, reports Liberty/UA vice
president Lee Mendell, who just
returned from a month’s trip
to Australasia.

Mendell says he saw albums
selling for 25 cents which mix
artists from many labels. The
dealers buy the albums for 20
cents and the quality is terrible,
he adds. Signs state that rec-
ords may not be taken out of
the country.

Mendell also noted boot-
legged albums in several of the
other Far Eastern nations he
visited on his first trip for Lib-
erty/UA to that part of the
world.

As a result of his trip to
New Zealand, Australia, Singa-
pore, Thailand, India, the Philip-
pines, Hong Kong, Taiwan
and Japan, Mendell is drafting
up a number of proposals for
corporate action.

2 Bregman Show

Scores to Mellin

NEW YORK — Robert Mel-
lin has acquired two show
scores from Buddy Bregman.
One is titled “The Way It Is”
and the other is titled “Jump
Jim Crow.” Michael Greer and
Kelly Montgomery wrote the
lyrics to “The Way It Is,” and
Bregman wrote the lyrics to
“Jump Jim Crow.”

N.J. Spot Opened By Sound Styles

NEW YORK—Sound Styles,
Inc., has opened a music cen-
ter at the Linden Plaza Shop-
ping Center, Linden, N.J. Sound
Styles is a joint venture of
Robert L. Harris of Plainfield,

N.J., and Isaiah Jackson of
Newark after functionin_g as
store manager and assistant

store manager, respectively, at
the Sound of Music, Menlp
Park Shopping Center, Harris

and Jackson for Sound Styles,
Inc.

More Elbow Room

e Continued from page 14

tion” period for the compara-
tively new, versatile, two-way
communications cable technol-
ogy, will lead to the long-
sought fourth network, to com-
pete with the established three.

MUSIC SCENE

is where
it’s at.

Grammatically,
that remark
terrifies me.

_Does the record
industry need you?

Not if you don’t have the training and knowledge that will

enable you to continue to function within this field of

rapidly advancing technology.

THE INSTITUTE OF AUDIO RESEARCH

is offering a new and exciting program in education developed
specifically to include the sophisticated techniques of today s recording
technology, in addition to fundamental theory and practice.

NASHVILLE — This city’s
first vertical, integrated pressing
plant opens this week.

The plant, only a few blocks
from the city’s Music Row, will
begin operating with the first

Sherman’s Debut
Disk Strikes Gold

NEW YORK — Metromedia
Records’ Bobby Sherman has
been awarded a gold record
for his debut single, “Little
Woman.” The award signifies
sales in excess of one million
copies as certified by the RIAA.
As a follow-up to the single,
Metromedia has released his
first album, “Bobby Sherman.”
Metromedia also has released
a second single entitled “La,
La, La” b/w “Time.”

line of presses, then add a sec-
ond line in the spring. Currently
it will be able to handle volume
daily product.

The CRE plant will have its
own in-plant mastering and
plating, its own layout and print-
ing of labels, a large line of
stock  jackets, custom design
jackets, and will give fabrication
polygraph, warehousing, inven-
tory control and drop-shipping.

The Consolidated Record En-
terprises offices will remain at
their present location on Music
Row, and the plant, with a large
staff, will function some three
blocks away. The first orders
call for pressing and complete
mastering and plating for Nash-
boro Records, Sumar, and many
other gospel labels. The firm
plans expansion into all areas
of pressing.
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Two professional development courses available to you are:

Recording Equipment-Technology
And Maintenance (Advanced)

Recording Studio Theory And Practice

BOTH COURSES BEGIN WEEK OF NOV. 17th

For information and application write or call.

INSTITUTE OF AUDIO RESEARCH, INC.

333 Avenue of the Americas, New York, New York 10014  212-242-1915
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ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

' One of the newest and “hottest”

selling items in cartridge industry
is a Cassette Adaptor which is
designed for 8-track cartridge
playback units. By inserting an
8-track cartridge slightly longer
than the normal size cartridge,
the owner of an 8-track set is
able to play a cassette in an 8-
track playback unit.

This Cassette Adaptor is a front-
loading, pop-up unit. Once the
cassette is inserted into the Adap-
tor, by simply pushing a button
the cassette track can be changed.

A company called Goodway in
Philadelphia, who is a giant in
the printing industry, formed an
Audio Division just a few years
back. In the relatively short time
they have been in the audio busi-
ness, they have made quite a
name for themselves with several
models of AM/FM Multiplex 8-
Track Cartridge Tuners as well as
several models of 8-Track Car-
tridge Playback Units.

This Cassette Adaptor is the new-
est item in the Goodway line and
from information received by the
writer, this is the only such unit
in this country, and perhaps in
the world.

Goodway reports that sales have
been tremendous; in fact, sales
are running far ahead of their
production schedules. The excit-
ing aspect of this is that owners
of 8-track playback units are now
able to play cassettes through
their present apparatus by using
the Goodway Cassette Adaptor.

For those of our readers who are
familiar with the AM/FM Multi-
plex Stereo Tuner, this particular
Cassette Adaptor is practically the
same size as the 8-track tuner.
All that one has to do to convert
their present 8-track playback unit
into a unit that plays cassettes is
to flip a Cassette into this special
8-track cartridge Adaptor.

With this Cassette Adaptor there
is no more removing the adaptor
to change cassettes as this “Pop-
Up,” front-loading enables you to
change cassettes while the Adap-
tor is in the player. We, at NAL,
are happy to see items like this
come on the market as it is NAL's
function in the tape industry to
supply its distributors with 8-track
cartridges, pre-recorded cassettes,
blank cassettes and open reel
tapes. It is our feeling that items
such as this Cassette Adaptor will
make the American public even
more conscious of tape than they
are at this time. Items like this
help make this “exploding” indus-
try even more “explosive” result-
ing in the sale of all tape con-
figurations.

NAL, the Stereo Tape Division of
the North American Leisure Cor-
poration, services almost three
hundred distributors throughout
the country who offer immediate
service to their dealers of all NAL
tapes. If you are a dealer who
would like to know the name of
your nearest distributor, please
contact NORTH AMERICAN LEI-
SURE CORPORATION (NAL), 1776
Broadway, New York, New York
10019 or call us collect (212)
265-3340.
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Good Word About Ampex Word Tapes

LOS ANGELES — A nat-
tily attired executive wearing a
Brooks Brothers suit opens his
attache case and extracts an
Ampex cassette player/recorder
and two prerecorded spoken
word tapes.

He listens to a discussion of
current market trends, as well
as reports on oil, insurance and
utilities industries. Or he may
listen to current conditions in
the credit market, or an expert
expound on economic trends.

Unusual? No.

He’s merely utilizing a cas-
sette unit and spoken word
tapes to keep up-to-date on

techniques in his profession.

With little fanfare, and even
less ballyhoo, spoken word tapes
are beginning to sound off—
and physicians, lawyers, finan-
cial analysts, salesmen and edu-
cators are listening.

Prerecorded music is the
name of the game in the tape
cartridge and cassette software
business, but the spoken word
market is growing quietly in its
shadow.

A name familiar to the tape
industry—Ampex—is in the fore-
front of the spoken word move-
ment. It offers a full range of
educational material on spoken

word tapes, although by its
own standards the spoken word
market is “limited and a totally
different market from prere-
corded music.”

Nevertheless, spokesmen at
Ampex see an increasing mar-
ket in spoken word tapes with
the availability of spoken word
material.

Ampex is releasing language
courses in both cassette and al-
bum form at $29.95. Each LP
includes a 10-lesson (five-cas-
sette) course in Spanish, French,
Italian and German. The com-
pany also markets 10 Golden
Records library selections of

Racusin Puts Focus on Music
In Getting Units to

LOS ANGELES—Much of
the talk these days is about cas-
sette manufacturers wooing De-
troit to install cassette hardware
at factory level.

Some industry sources feel
that the cassette boom will
turn into a superboom when De-
torit decides to install both 8-
track and cassette hardware
in new autos.

Norman Racusin, RCA Rec-
ords president, agrees—with few
reservations.

“It doesn’t matter what con-
figuration—8-track or cassette
—ends up in cars,” said Racusin,
“as long as they’re playback
units. Our first job is to get ma-
chines out there, and our next
job is to make the consumer
music-oriented.”

Detroit has no contracts with
8-track manufacturers, accord-
ing to Racusin. “They want to
put cassette playback units in
cars,” he said, “that’s okay with
me. As long as we sell music
—whether it be 8-track or pre-
recorded cassettes.”

He feels that the music in-
dustry’s role is to get the con-
sumer music-oriented, or play-
back  system - oriented. “We
(RCA) don’t have any ax to
grind against any system. Our
only focus, as a company in the
music industry, should be on
music.”

Racusin sees an inherent dan-
ger in factory-installed cassette
recorder/ playback unit because
of two factors: safety and off-
the-air recording.

On off-the-air recording, Ra-
cusin feels that each cassette
manufacturer should use any
values he can to sell his prod-

uct within the boundaries of the
law.

RCA’s hardware division, in
advertising its new portable
Trendliner in both Time and
Newsweek magazines, promoted
the unit with off-the-air record-
ing themes.

The copy in the ad reads:
“It runs on batteries or AC
house current so anytime the

Detroit

mood strikes, you can record
your voice or tape right off the
air onto the cassette cartridge
for your personal use.”

(The Trendliner is a tape re-
corder with AM/FM radio.)

Racusin said each RCA di-
vision runs autonomously, al-
though there are meetings be-
tween, say the record division
and the hardware division.

Atlas-Rand Works on
Combo Auto Models

NEW YORK—Atlas-Rand’s
hardware division is working in
two new directions involving
cassette equipment: combination
units and auto stereo models.

Harold Rosen, vice president
and manager of Atlas-Rand
distributed products, said the
company is working on an auto
cassette playback/recorder in
the $129 range and an automatic
reversible cassette. Both are be-
ing readied for the Consumer
Electronics Show in June.

He feels that once Detroit ac-
cepts auto cassette units in cars,
the entire cassette market will
explode. “Detroit is the key to
the cassette market,” said Rosen.
“Until contracts with 8-track
manufacturers expire in 1971,
cassette manufacturers will have
to be satisfied with an after-
market sale.”

Meanwhile, cassette  pro-
ducers are preparing for a cas-
sette explosion in Detroit, be-
lieves Rosen.
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DECCA & LIB/UA CHANGES
CASSETTE CASE GRAPHICS

NEW YORK—Decca and Liberty/ UA have modified their
cassette cases for greater graphic impact.

Decca, one of the first companies to enter the cassette configura-
tion field, is now placing label copy on three ends of its holder. “We
are also increasing the type size to as high as it can go,” added Joel
Schneider, recently named national tape product manager.

As an additional feature, Decca is using specially prepared
cover photography for its cassettes. It has stopped using the same
lithography as appears on the album, Schneider said. The design
work remains the same as on the LP, only special color work is now
developed which does not include the titles as they appear on the LP
jacket. “You just can't read the titles when they are reduced,”

Schneider said.

At Liberty/UA, the cassette case now sports a black back-
ground instead of white, which shows off the four color covers to
greater advantage. Liberty/ UA shifted from white to black for its 8-

track tapes months ago.
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The executive also feels that
portable  combination  units
should be the largest selling con-
figuration in cassette tape re-
corders in 1970.

“Frankly, we are slanting our
sales effort to the youth group
who are enthused with record-
ing their favorite artists directly
off-the-air,” he said.

The two new additions to the
Atlas-Rand cassette line are por-
tables with radios. One (model
850AM) with AM radio lists
at $69.95, while the other (mod-
el 860FM) with AM/FM ra-
dio lists at $79.95.

The company now has eight
models in its line, with six in
the portable cassette field ($49
to $79.95). Its low-end unit is
a cassette playback at $29.95.
Two home models are in the
lineup, one an 8-track unit.

In 1970, Atlas-Rand will in-
troduce another cassette model
with AM/FM radio at about
$89.

The portable cassette combi-
nation units are finding an ex-
cellent sales in photo stores,
said Rosen. Atlas has about
5,000 active store accounts de-
voting space to portable cas-
sette hardware.

“We've discovered that photo
outlets are reluctant to handle
8-track and auto cassette units
because of installation head-
aches,” he said. “But they’re do-
ing a big business in portable
cassettes.

“Photo stores, especially, are

(Continued on page 18)

McDermott Dies—
Musical Isle Aide

CHICAGO — Marvin (Mac)
McDermott, secretary-treasurer
of Musical Isle of Illinois, died
Nov. 2. McDermott’s family
residence is at 401 South Fifth
Ave., Maywood, Ill.

children’s stories on its micro-
cassette format at $1.98 each.

Premium Releases

Gulf Pacific Industries, which
recently signed an independent
production-tape agreement with
Ampex, is planning a series of
educational spoken word pre-
mium album-tape releases. The
first is “Maternity to Mother-
hood,” a Dr. Spock-type tape
discussing the “do’s and don’ts”
of pregnancy. Also planned in
the series are tapes on child
development, pre-natal care, for-
eign language lessons, smoking
and cancer and drugs.

Mickey Shapiro, partner in
Gulf Pacific, is speaking to the
Department of Health, Educa-
tion and Welfare on releasing
the series in poverty areas, and
translating the material into
Spanish, French, German and
Italian.

When not working on spoken
word tapes, Gulf Pacific pro-
duces 21 contemporary music
groups for 10 labels, with Am-
pex receiving exclusive tape
rights.

What is Ampex, and others,
looking at if not a substantial
market in spoken word tapes?

They're looking at thousands
of consumers buying language
courses, world history, Bible,
literary and stock market quota-
tions, poetry, plays and chil-
dren’s stories. Edward P. Rea-
vey, vice president and general
manager of Motorola’s consumer
products division, feels that
“more extensive tape libraries
are emerging, and with this
breakthrough will come a vast
product growth.”

And with a product break-
through will come cassette news
letters for professionals. A
physician driving to work can
hear the latest developments in
medicine by merely inserting a
prerecorded spoken word cas-
sette; securities analysts can
hear a tape on investment trends;
salesmen have access to tapes
which feature product news, in-
dustry developments and sales
techniques, and attorneys can
listen to legal periodicals.

The spoken word cassette for
professionals also is succeeding,
where it offers welcome relief
from an avalanche of paper-
work.

General Electric also joined
the spoken word parade with
a $6.95 Berlitz language cas-
sette being given away with the
purchase of any GE cassette
recorder. GE also uses spoken
word tapes for sales training
purposes within its own organ-
1zation.

Westinghouse Electric Corp.
has been sending cassette news-
letters for three years. “No writ-
ten communication could com-
pare with this audio approach,”
said a Westinghouse spokesman.
Chicago’s Instructional Dynam-
ics has signed up economic and
science experts to discourse
about their fields in a series of
cagsette newsletters.

Paul Samuelson on economics,
Arnold Palmer on golf, Edward
Teller on physics, are just some
names now available on cas-
sette tapes.

In short, people cannot carry
a phonograph and records
around with them. They can
carry a tape player.

Admittedly, spoken word
tapes are only a tiny part of the
tape industry, which is devoted
to prerecorded music. But every
one who spends a great deal
of time in his car is a natural
target for cassettes.
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Now. Talk about a new place to enjoy
8-track car and hoat stereo. The living room.

Before when you talked about
8-track stereo cartridge plevers, vou
talked about on-the-go sound. Dr v-
ing a car. Or riding n a boat.

It was a good story Still is. Excep?
that you had to explain wnat you-
customer could do with his expen-
sive stareo system at the end of the
ride. Like park it at the loca marina.
Or in a garage.

Now you can talk about our new
Monte Carlo CX-888SU. Multi-gur-
pose, 8-track stereo sound almost
enywhere your cus:cmer wants to
go. Including his own homre.

At the end of a ride, a simple :arn

of a key lets you pull the CX-888SU
from its Lock-Tight car or boat
bracket. Then it’s ofif to the living
room. Where the unit can be slipped
into a modular walnut cabinez. Push
in a tape cartridge, or one cf aur AM
or FM Stereo pecks, and there’s con-
cert hall sound right at home. All
played through the Panascnic
CJ-218U twin speaker system. Or
your customer’s own speakers.
Our new CX-888SU features
automatic channel changer. dual
channel amplifizr, and 30 m nutes
of uninter-upted music . .. 2xcept
for the time it t1akes to get it from

\

¢ T )

the car or boat to the living rcom.

So rext time you’re pitchirg car
and boat 8-track stereo. Don't just
talk sound on-the-go. Keep right on
talking. With the CX-888SU. Ycu've
still got a nice hcme-spun yem to
spin.

And one more thing: we’d like to
tell you about our expanding | ne of
exciting products. To help
strengthen the name you’ve already
built for yourself. Interested? Con-
tact your Panasonic distributcr or
write today to Panasonic Auto
Products, 200 Pa-k Avenue, New
York 10017.

PANASONIC

st slightly ahead of our time.
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APAA Show Told: 2 Majors to
Market Elongated Packages

CHICAGO—Two major tape
firms indicated tape cartridges
and cassettes within one year
would be marketed in elongated
boxes and put in racks to allow
the customer to handle the
merchandise. The statements
were made at the three-day
Automotive Parts and Acces-
sories Association trade show
here which ended Nov. 5.

Representatives of WNational
Tape Distributors, Inc., and
Tape Distributors of America

aging would increase sales of
tape at least 200 to 300 per-
cent.

“There is only one way to
increase the volume of tapes
sold and that is to merchandise
them,” said Tom Longeway of
Tape Distributors of America.
“With these new boxes a re-
tailer could quite possibly in-
crease business from 100 per
week to 500 per week.”

The packaging allows the
cover and the backside of the

4 inches by 12 inches by 3/4
inches. A rack similar to that
used for holding records would
be used for display. Longeway
said the nmew packaging would
offer two features to immedi-
ately bring more money to
the dealer.
Harder to Steal

“The box is a good deal
harder to steal than a normally
packaged cartridge,” he said.
“Also, with the cartridges out
in the open and not behind a

able to handle the merchandise,
which surveys have shown is
more likely to bring a sale.”

A National Tape spokesman
echoed the same comments.
“With tapes behind a glass case,
a potential buyer can't help but
feel intimidated because he
can't handle the merchandise.
No one likes the feeling that
they're being watched. The new
box should eliminate this and
cut down thefts to a minimum
because they are too bulky to
steal,” he said.

Both men said they expected
an entire switchover to the box
packaging within one year.
“This is definitely the thing of
the future,” Longeway said.
“Companies should begin ma-
jor switchovers within three to

both said they felt the new pack-

tape to be visible. The box is

glass case, the customer will be

four months. Motown Records

We invented stereo-8 for
customers with big ears. So
when your customers are
looking for big, brilliant, full
dimensional stereophonic
sound ... give them what they
want. The total pleasure of a
Lear Jet Stereo 8

Tape Player.

Big ears are just all the
better to hear Lear Jet Stereo
8 with. And this year's line
of Lear Jet Stereo 8 Tape
Players is the most complete
ever. We've got the largest
selection of new car units ever

offered (from $59.95t0

$225.00) ... a wide variety of
portables (from $32.95 to
$99.95) ... and the best
selection of home units in the
entire industry (from $59.95 to
$289.95).

And we're doing
something more.

We're introducing a car unit,

and a home unit that records,
as well as “plays back.”

» %

&

So when you stop to think
that Lear Jet has the most
complete line . . . the most
complete sound . . . the
freshest styling in the field . ..
and an ad campaign that
gives you what you need ...

Shouldn't you be stocking
the new 1970 line of Lear Jet
Stereo 8 Tape Cartridge
Players2 Then you can “throw
a party for your ears.”

The ring of your
cash register.

HFTAFE « T
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13131 Lyndon,
Detroit, Michigan 48227
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LearJet Stereo 8

gives you what

you need.

already is using this packaging
exclusively. Other companies
are using it sparingly.”

Those companies displaying
the regular glass case storage
cases seemed to be disturbed
little by the threat of new
packaging even though the new
packages could not fit in most
glass cases. Among the com-
panies represented at the show
that seemed confident in the
glass case form was Communi-
cation Electronics Inc. (CEI),
which markets the Pick-a-Tape
Display. This features 3V2-
inch holes in the glass for the
customer to reach in and handle
the tapes, but does not allow
them to remove the tapes.

Good Response

“We are getting good re-
sponse to this innovation,” said
Jay Burris of CEI. The com-
pany is billing the new display
case as 100 percent theft proof.
The normal size case would
hold 322 4- or 8-track car-
tridges. “The company came to
this show expecting maybe 50
orders during the entire show,
but we had 100 alone the first
day. This case is extremely
helpful to business since cus-
tomers can handle the ‘mer-
chandise without seeking a sales
clerk to open the case. Actually
the idea of holes in the glass
is so obvious that most people
can not understand why some-
one didn’t think of it sooner.”
CEI recently received a patent
number for the case and is
starting to heavily market the
item.

Most of the other display
ideas presented at the show
were for the tape players
themselves. California  Auto
Radio Inc., introduced tape
player displays that could be
stacked piggyback style and
hooked up to a common cir-
cuit. Cartapes, Inc., also intro-
duced a combination display
case for tape players and car-
tridges. The player half allows
for interchanging models.

The Tenna Corp. introduced
an 8 and 12-foot-long display
case which are available to
dealers. The cases hold 800 and
1,200 cartridges respectively in
addition to holding 11 tape
players. The players are con-
trolled by one master .switch,
and can be taken out and re-
placed with different models as
they become available. Donald
W. Slack of Tenna said the
new display case can also check
new units before they are sold.

Channel Marketing, Inc., in-
troduced a cartridge, cassette
and accessory rack available at
$364.48. The rack occupies
only a 12-inch-square space and
has five chrome racks, each
with four pegs, that rotate in-

(Continued on page 100)

Jubilee Widens
Duping Horizons

LOS ANGELES — Jubilee
Industries’ growing involvement
with tape cartridge duplication
was the theme of a business
meeting conducted by Jerry L.
Blaine, chairman of the com-
pany Friday (7) at Jubilee’s new
tape duplicating plant here.

Jubilee began construction of
its first cartridge plant here ear-
lier this year. The new plant
is an adjunct to a Monarch
Records pressing plant which
Jubilee has operated in this city
for many years.

Combo Auto Models

o Continued from page 16

looking at combination units
featuring cassette recording fea-
tures to conveniently record off-
the-air.”
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Tape CARtridge

Norelco, Ampex, Westinghouse &
Sears Rated Tops by Consumer Study

LOS ANGELES — Norelco,
Ampex, Sears and Westinghouse
received four-star ratings in
Consumer Reports’ study of cas-
sette tape recorders.

Cassettes may be the wave
of the future in prerecorded
music, the study notes, but right
now the sound of cassette play-
ers (Consumer Report tested
portable models) is equivalent
only to that of a good AM

portable radio—pleasant castral
listening.

The Sears model (3420) at
$67.95, the Westinghouse unit
(TMC 2010) at $89.95, the No-
relco (175) at $79.95 and the
Ampex (Micro 20) at $99.90
carned the highest-rated mod-
els. Craig’s $69.95 unit and Pan-
asonic’s $59.95 model earned
high marks for voice recording.

Consumer Report studied 18

Ampex Sets Up Division to
Push Units for Auto Field

CHICAGO — The consumer
equipment division of Ampex
Corp. has established a special
department to handle the mar-
keting of its cassette tape player/
recorders in the automotive
field.

Lawrence R. Pugh, market-
ing manager of the division,
said, “We are expanding our
market in the automotive area
to ensure Ampex a proper share
of this growing market.” He
estimates that sales of auto-
mobile player/recorder units
will exceed $180 million at re-
tail prices in 1970.

As part of the campaign, Am-
pex will exhibit in shows de-
signed to reach automotive ac-
cessory distributors and dealers.
The first such show will be the
Automotive Parts and Ac-
cessories Assn. show opening
Nov. 30 in Chicago.

Ampak’s 24-unit Case Protects Tapes from

At present, Ampex markets
the Micro 40 cassette stereo
players and the Micro 42 cas-
sette stereo player/monaural re-
corder for automobiles. The
company plans to expand this
line in the future.

Initially, the division has ap-
pointed five automotive manu-
facturers representatives. They
are: A. Walt Runglin Co., Los
Angeles, covering all of the
West Coast except Southern
California; Derby Sales, Inc.,
Chicago, covering Illinois, Wis-
consin, Indiana, and Kentucky;
Keller-Hyden, Inc., Fort
Worth, covering the Southwest;
Floyd Yuddson Co., Los An-
geles, covering Southern Cali-
fornia; and Scully Brothers, Inc.,
Westwood, N.J., covering the
Eastern seaboard from Northern
New Jersey north.

ANDRGRTRACHRIARES
AVBANEWIWAYRTOIGO

(OR STAY)

Dust and Moisture

On-the-go or at home, this

new case provides excellent
storage for 4 and 8 track col-
lections. Big capacity . . .
ged construction, it's covered
in a rich black plastic-coated,
moisture-resistant material and
has a padded, silver-lined lid;
heavy nickel hardware and a
heavy-duty plastic handie. On-
the-go or at home, it's a per-
fect solution of portable stor-

age for the collector.

rug-

For Musie OnThe-Gol"

top-of-the-line models manufac-
tured by major producers, in-
cluding Norelco, Ampex, Sears,
Westinghouse, Bell & Howell
(295), Channel Master (6309),
General Electric (M 8350), Wol-
lensak (4200), Sony (TC 100),
Allied (TR 1150), Concord
(F 98), Realistic (CTR 2), Hitachi
(TRQ 220), AIWA (TP 728),
Craig (2602), Wards Airline
(36-39), Panasonic (RQ 2035)
and Toshiba (KT 20P).

The Sears and Channel Mas-
ter models provided the deepest
bass, but the Channel Master’s
speaker did not reproduce the
high tones well, the report out-
lines. The Bell & Howell unit
offered the widest frequency
range—both deep bass and high
treble—but it was down-rated
for failure to reproduce tones
within the range smoother.

Most of the recorders ran
fast, a few by as much as 4!2
percent. That error would no-
ticeably raise the pitch of sound
and increase the tempo of music.
More important, a machine that
runs fast shortens tape time; the
tape could run out before you
recorded a complete program.
The Hitachi, Realistic and Wards
were noisier (hiss) than most of
the other recorders tested.

The Consumer Report warns
that some cassette tape (spe-
cifically C-120, 120 minutes)
may slip on some recorders.

Though monophonic, these
models will play the stereo tapes

(Continued on page 25)

No. 1024

Write for information and literature
on the entire line of carrying cases
for 4 and 8 track, cassette and play-
tape cartridges.

AMBERG FILE & INDEX CO., 1625 Duane Boulevard, Kankakee, 11l. 60901
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For one of the best stereo 8-track cartridges on the market, make
tracks for your nearest sales representative or write or call
Rozinante Electronics Corporation at their new location . . .

9135 General Court, Plymouth, Michigan .

Pancho Palzman Jack Sproch
Pancho Crystal Productions
65 W. 55th Street

Suite 98

New York, New York

(212) 765-1838

(305) 587-3792

Sproch Sales Inc.
3520 Broward Blvd.
Ft. Lauderdale, Fla.

(313) 455-2500

Bill Miltonberg
NPM Associates
522 E. Putnam
Greenwich, Conn,
(203) 869-4955




Tape CARtridge

Cap, Shoe Chain In Promotion

LOS ANGELES — Capitol
is promoting cassettes and play-
ers in a joint promotion with
Thom McAn.

The promotion will be backed

by radio advertising, in-store
displays and merchandising aids.

About 60 Top 40 radio sta-
tions will be tied into the pro-
gram, with disk jockeys making
random selections of winning
entry blanks that are available
at Thom McAn stores.

Capitol is giving away cas-
sette players and tapes.

Let aUdIO

A full program with all
Electro Sound equipment,
installation and training,

for top quality hi-speed operations

putyou
inthe tape
duplicating
busmess

AUDIOMATIC CORPORATION 915 Westchester Ave., Bronx, N.Y. 10459 (212) LU 9-3500,Cable: AUDIOMATIC

Sample
our
Magnetic
personality
in cartridge,
cassette

or reel

As the Southeast’'s largest tape duplicating
facility, quality and delivery of your dubs
are our strong suits. They have to be.
Tape duplicating is our only business. Cartridge,
cassette or reel. Try us.

P. 0. BOX 15577, ORLANDO, FLORIDA 32808, TELEPHONE (305) 656-4494

Dubbings Shifts Budget Direction

NEW YORK — Dubbings
Electronics is redirecting its
Berkshire budget line of pre-
recorded cassettes to give it new
“merchandising life.”

Paul C. Smith, Dubbings
president, said he is revitalizing
the line (at $4.95) in merchandis-
ing, marketing and promotion
after it got off to a poor start.

Dubbings plans to offer pro-
motional displays to distributors,
keep releases scheduled, offer
current repertoire and maintain
liaison between factory and dis-
tributor.

By January, Smith is planning
to release the line in both 8-
track and open reel at a budg-
et price. The Berkshire cata-
log has 90 cassette titles avail-
able, with an additional 60 titles
ready to go.

The Berkshire library has
been culled from Mercury, Pre-
mier, Audio Fidelity and Vox,

among others, with material also

gathered from  independent
producers and production com-
panies.

The line is duplicated by

Stereo Tape Corp., a division
of Dubbings. To introduce the
line, the company is offering a
sampler which includes 12 art-
ists in a 40-minute variety pro-
gram. Also available are pre-
paks (contains 10 best sellers)
and special artist combination
packages.

“We haven’t devoted too
much time to the Berkshire pro-
gram,” said Smith, “Now, how-
ever, we're assigning a program
coordinator to the task of inter-
jecting new life into the
program.”

The company’s custom du-
plicating division has initiated a
24-hour duplicating service for
8-track, cassette and reel. After
receiving a working master, said

Warnings and Controls

NEW YORK -— Acoustical
warning devices and built-in
automatic shutoff controls are
among the new features in-
cluded in the Philips 1970 line
of cassette recorders. The new
line includes a stereo car play-
back unit, a record-playback-
changer unit, and a new deluxe
cassette recorder.

The acoustical warning de-
vices are designed to indicate
when recording time is almost
up, while the built-in automatic
shutoff minimizes belt wear.
The latter is an exclusive fea-
ture of the Philips company,
and does not require the use of
a special cassette.

Commenting on the new line,
Alan Ingham, product manager
for Philips tape recorders, said:
“We now have a cassette to fit
virtually every consumer re-
quirement, from the inexpen-
sive playback model, to the
sophisticated new stereo cas-
sette recorder - player - changer
now being introduced.”

Ingham predicted that two
of the most popular units would
be the stereo car playback
model and the  portable
AM/FM radio with built-in cas-
sette recorder unit. With the
cassette radio, recordings can
be made through a microphone.
It also plays back prerecorded
musicassettes.

Stressing that cassette record-
ers are now big business, Ing-
ham added that more than 200
different models from more than
20 manutacturers are now avail-
able on the Canadian market.
“We expect that more than
750,000 tape recorders of all

kinds will have been sold by
the end of 1969, and of these,
at least 45 percent will be cas-
sette recorders,” he said.

Continuing, Ingham said, “On
the basis of what we now
know, it is reasonable to predict
that nearly one million tape re-
corders will be sold in 1970
and that 50 percent of them
will be cassette units.” He feels
that a major factor in the in-
creasing popularity of tape re-
corders was the simplicity and
compactness of the units.

“But the most significant de-
velopment this year has been
the move by most of the music
companies to issue their reper-
toires on musicassettes. There
are now more than 2,000 dif-
ferent musicassettes available
in Canada alone,” Ingham re-
vealed.

Also on the Canadian scene,
Philips is distributing a tape
cassette of the opening cere-
monies of the Ontario Science
Center to government officials,
dignitaries at the Center, the
press and interested proponents
in the tape field.

The special cassette includes
an address by Ontario Prime
Minister, John Roberts and the
highlight of the ceremonies, the
official opening by a radio signal
originating 1.5 billion years ago.
Philips, Bell Canada and the
National Research Council col-
laborated to trap the signal for
the event held Sept. 22.

Flip side of the cassette con-
tains the complete soundtrack
music from Ontario’s Academy
Award winning Expo '67 film,
“A Place to Stand.”

National
Sales Manager

Due to our tremendous growth and diversification we have
an immediate opening for a dynamic, aggressive sales

professional.

This is a senior position offering top flight starting
salary plus bonus and clear top management visibility.

To arrange for an interview please send your resume
including salary history to:

BOX 502
Billboard Publications Inc.
9000 Sunset Bivd.
Los Angeles, Calif. 90069

Must have at least 5 years experience in
the music industry, including at least 3 years in a
regional or national sales management position. Degree
required. You will be headquartered on the West Coast
with extensive travel throughout the U.S.

NOVEMBER 15,

Smith, the company is able to
supply a limited amount of prod-
uct in 24 hours.

Primarily aimed at industrial
programs, the 24-hour service
will be expanded as Dubbings
increases its duplicating capabili-
ties.

“Music people have been
slow in using the program for
prerecorded music because we
limit the duplicating quantity to
1,000 units per 24 hours,” said
Smith.

Dubbings has expanded its 8-
track line and doubled its ca-
pacity, with plans for further
expansion in 1970.

Sony Recorder

TOKYO — Sony is introduc-
ing a cassette recorder (model
TC-100F) at $69. The unit is
an offshoot of the TC-100
model introduced three years
ago.

The unit offers an electric
condenser mike and an end
alarm.

TelePac
COMPACT
CASSETTES

e Licensed by N.A.P. Made in US.A

® Pre-Loaded with our own FIDELIIAPE
6 standard lengths.

e Pachaged in mailer or clear plastic boxes.

® Pre-Leadered or unassembled for duplica-
tors. Immediate delivery!

® Private labeling available.

®4 L 8 Track Empty and Loaded cmnu;u
and Head Cleaners

For Rep. in your area contact:

TeLePro
-WORLD'S OLDEST ANO LARGEST MANUFACTURER
OF CARTRIDGES AND CASSETTES
makers of FIDELIPAC®

Cherry Hill Industrial Center
Cherry Hill, New Jersey 08034
Phone: (609) 424-1234

77 ﬁm&/

ompac;/

Coassette

T _Gx-4)

Audio Magnetic Compact Cas-
settes have 17 components,
each made with jewel like pre-
cision to match the U.S. Philips
Corp. specs. Each Cassette is
“Certify-Tested" to be perfect,
non-jamming and trouble-free
and given an unconditional life-
time guarantee.

f\ AUDIO
MAGNETICS

CORPORATION

14600 South Broadway « P. 0. Box 140
Gardena, Calif. 90247 - (213) 321-6841
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Tape CARtridge

NAL’'S PRESIDENT, Larry Finley, seated, smiles as he discusses tape
CARtridge sales with the company’'s first tape saleswoman, Mike
Bernardo De Thomas (second from left). Others in picture are, left
to right, Art Denish, vice-president, sales and merchandising NAL;
Dave Seidman, MGM Distributors, N.Y., and Josephine Torrente, of

the Sam Goody office.

Cassette Portable Units
Clicking for Bell & Howell

LOS ANGELES — Bell &
Howell is enjoying a banner
sales year in the Southern Cal-
ifornia market with its cassette
portable units.

Business is up about 40 per-
cent over last year in this area,
said J. Fred Bettridge, Bell &
Howell regional sales officer.
The spurt is coming from the
company’s eight cassette por-
tables, ranging in price from
$19.95 to $89.95.

“Low-end units are moving
extremely well,” he said. “We’ve
enjoyed a great response from

young adults for our $19.95
model.” We're also finding an
excellent market for low-end
units from businessmen, who
purchase them to use at home.”
Unlike many manufacturers
who complain of late or no
deliveries from Japan, Bettridge
said just the opposite is true in
Bell & Howell’'s case. “We're
getting units without any delay,
especially in our portable line,”
he said.
Like many industry forecast-
ers, Bettridge sees the cassette
(Continued on page 24)

The big haul

No tape configuration escapes
Dubbings’ net. We’'re the leader

in sound duplication fcr the
enterfainment industry. We produce
cessettes, 8 track cartridges and
ooen reel to the tune of almost 3
billion feet of tape per year! It’s done
with the most modern automated
duplicating, editing and packaging
equipment available. As a North
American Philips Company, Dubbings
provides both the quality and
dependability in cassette manufacture
the industry has come to know.
You'll get high quality and on-time
delivery whether you are a large
producer or small. You'll “net” better
profits with the leader, too. Whether
your duplicating needs are
immediate or in the future. why

not contact Dubbings now?

Sound thinking leads to Dubbings

DGG's Waldenberger Sees Jump
Of 800% in Cassette Mart by 72

HAMBURG—By 1972 the
market for cassettes in Western
Europe will be eight times as
big as at present.

This is the prediction made
by Helmut Waldenberger, mar-
keting manager for cassettes at
Deutsche Grammophon, Ham-
burg, in the current issue of
the DGG house magazine, “Ga-
zette.”

Waldenberger said, “The mu-
sicassette is a sound carrier with
a very great future”—and he
estimates that in the seventies
cassettes and other tape prod-
ucts might account for as much
as half the entire music turn-
over.

Pointing to the rapid expan-
sion of cassette business since
the introduction of the system
in 1965, Waldenberger said that
annual 100 percent increases
of cassette business in some Eu-
ropean countries are no rarity.

Waldenberger said that al-
though the record still over-
shadows the cassette, the cas-
sette had a great potential be-
cause its handy size is com-
pletely suited to the modern
style of living which involves
increasing mobility and a desire
on the part of the consumer
to enjoy his leisure without ex-
pending too much personal ef-
fort.

“No matter where the con-
sumer is,” says Waldenberger
—“in his car, boat, on the
beach, in the garden or at home
—he can listen anywhere and
at any time to his favorite

music without much trouble.
And this kind of sound carrier
is extremely popular with young
people because it is so simple.”

Waldenberger said there are
several thousand different stereo
cassette titles on the European
market. Deutsche Grammophon
alone lists 500 titles and almost
every new Polydor LP is si-
multaneously released in musi-
cassette form.

Sales possibilities for cassettes
are better than for any other

kind of music product because
they are not only sold in rec-
ord shops, department stores;
and radio shops, which also sell
records, but also in photo-
graphic stores, motor accessory
shops, filling stations and super-
markets. He thinks the day is
not far distant when they will
be sold like cigarettes at news-
stands.
Waldenberger says that the
record companies still have a
(Continued on page 24)

Robinsto Add 3d Shift
To Production Staff

NEW YORK—To keep pace
with the burgeoning tape and
tape accessory market, Robins
Industries Corp., one of the na-
tion’s largest tape accessory pro-
ducers, has announced that it
will add a third shift to its pres-
ent production staff by Jan-
uary 1970.

The new shift will add 30
employees to the company’s work
force of 180. Just four months
ago the company, to cope with
expanding consumer demands,
added its second work shift to
a staff that had been working
overtime to maintain a balance
between supply and demand.
“But,” observed Herman D.
Post, the company’s president,
“at the time we did not antic-
ipate that the market would

continue to expand at its present
almost unbelievable rate.”

To further streamline the
company’s operations, Post also
disclosed that a new fully-self
contained and air conditioned
tape coding machine will be put
on the production line early next
year.

The unit which will be located
at the company’s Lodi, N.J,
plant will boast automated thick-
ness controls and built-in proc-
essing features designed to re-
duce production time and costs
to a minimum. It will also be
capable of manufacturing more
sophisticated products including
videotape.

Robins Industries is one of
the very few companies which

(Continued on page 24)

DUBBINGS ELECTRONICS, INC. - 1305 S0. STRONG AVE., COPIAGUE, NEW YORK 11726 « 516 893-1000
A NORTH AMERICAN PHILIPS COMPANY
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Tape CARtridge

Craig Premium

LOS ANGELES — Craig,
8-track and cassette manufac-
turer, is offering Simon & Gar-

funkel's “The Graduate” as a
back-to-school promoticn.
Purchasers of a A»M clock

radio (model 1602) receive the
Columbia soundtrack [P free.

Sound

Investment:

silicone
rubber

pinch rollers

24

Lib Sharpens Selling, Quality Control Areas

LOS ANGELES—Liberty is
moving in two tape areas: mer-
chandising and quality comntrol.

To test its prerecorded tapes,
both  8-track and cassette,

Liberty is sending a sample of
its monthly

tape releases to

It doesn’t pay to pinch pennies by
using nonsilicone rubber pinch
rollers in your stereo 8 cartridge
units. Sacrifice proven performance
reliability, and you’ll soon get
squeals frem your distributors,
dealers, and customers. Silicone
rubber pinch rollers cost a bit more,
but they've been proven more than

Kraco, hardware manufacturer,
to run a lifetime quality con-
trol check.

Eight-track testing began one
month ago at Kraco’s Compton,
Calif., factory, with cassette test-
ing now getting under way. “The

worth it. They withstand temperature

extremes tetier than any other
material—and it can get pretty hot
under a car dashboard. Silicone
rubber pinch rollers won’t stick or
get flat spots, so tapes will run
through smocthly without

sound distortion.

DOW CORNING

quality control gives us a dou-
ble check on our product,” said
Earl Horwitz, Liberty/UA tape
general manager.

Kraco sends Liberty monthly
guality control statements, which
enables Horwitz to see how

Pinch rollers made of silicone
rubber can help give your customers
the kind of sound they're counting
on. For more information, call or
write our audio sound specialist,
Jim Russell. He's tuned in.

Dow Corning Corporation, Dept,
A-9360, Midland, Michigan 48640.

Silicone rubber from

DOW CORNING

the company's tapes react un-
der factory-consumer conditions.
Kraco is able to test tapes un-
der driving conditions via its
8-track and auto stereo cassette
units.

In  merchandising, Horwitz
has developed a cartridge and
cassette gift guide for retail out-
lets, mass merchandisers, tape
stores, distributors, automotive
and specialty shops.

The consumer catalog is pre-
packed (100 booklets per box)
in a purple and orange carton
to display in more than 4,000
outlets. Liberty's initial gift
guide order totaled more than
250,000 pieces.

The catalog, which Horwitz
plans to release quarterly, lists
Liberty/UA’s complete library
of 8-track, cassette, 4-track
and twin-pack titles. The sup-
plement also lists the label’s Big
Little Cassettes, a four-hit se-
lection at $1.98.

The guide lists 599 8-track
titles, 457 4-track titles and 252
cassette titles. It has 18 illustra-
tions featuring the label's best
selling tapes.

Horwitz calls the catalog a
365-day consumer guide and
lists more than 43 tape giving
days, not including birthdays,
anniversaries, confirmations,
weddings and bar mitzvahs.

DGG’s Waldenberger

e Continued from page 23

great deal of propaganda work
to do on behalf of the cassette,
for while the record is a prod-
uct known to everyone, only
half the people in Western Eu-
rope are familiar with the cas-
sette.

By the end of 1968, said Wal-
denberger, about 3,800,000 cas-
sette players were in use in
Western Europe, more than one
million of these in West Ger-
many alone. By 1973, he pre-
dicts, the figure for Western
Europe will have risen to 27,-
500.000.

Says Waldenberger: "“One of
the most important sectors of
the cassette market—stereo cas-
sette players for use in cars—
is still in its infancy. But it is
likely that the automobile mar-
ket will prove the most impor-
tant of all.”

Production Staff

e Continued from page 23

coats its own tapes. The com-
pany was established in 1954
when Post developed the original
Gibson Girl tape splicer.

Less than two weeks ago
Robins was honored at the an-
nual dinner and general meet-
ing of the Association of Elec-
tronic  Manufacturers (AEM)
when a plaque, citing him for
his contribution to the world of
electronics, was presented to him
by Stanley I. Lehrer, executive
vice president of AEM/East-
ern. The occasion marked the
15th anniversary of Robins
operations.

Bell & Howell Units

e Continued from page 23

boom turning into a super-
boom when Detroit makes auto
cassette units available, perhaps
in 1971.

*It’s going to be a whole new
ball game when cassette equip-
ment ends up in  American
autos,” said Bettridge.

He expects Bell & Howell to
introduce an auto stereo cas-
sette player sometime in 1970,
probably before June.” The unit
will be in the $100 price range.
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Capitol Switches to ‘Hit Makers’

LOS ANGELES — Capitol
has found that potpouri types
of variety packs do not move
well, so the company is now
emphasizing  “Hit = Makers”
packs.

Capitol had released a series
of “Four-Star Specials” blending
four-like artists, but mediocre
sales for this type of cartridge
caused the company to re-eval-
uate its interests in the variety
pack area.

“We must conclude that peo-
ple don’t want to buy four dif-
ferent artists in that fashion,”
said Hal Rothberg, special prod-
ucts merchandising director.

Initially, the “Four-Star” se-
ries offered each of the four
artists singing the equivalent of
one side of an album. Capitol’s
current mode of specially pre-
pared cartridge zeroes in on
more commercially successful
repertoire.

Capitol first released its “Hit
Makers” on 8-track, and then
moved the concept into cas-
sette. “They have been among
our top sellers,” according to

Rothberg, “because they have
been of a hit song nature like

Glen Campbell doing ‘Gal-
veston.’ ”
Capitol has released “Hit

Makers” in the rock, country
and easy listening categories.
Four additional packs were
bowed in September in conjunc-
tion with a cassette equipment
program. These titles, offered to
accounts who bought the cas-
sette machines, were a “Country
and Western Party,” “Top 40
Party, Volume One” and a “Top
40 Party, Volume Two” and a
“Hollywood Bowl Party.”
The concept for this kind of
$4.98 special tape was developed
by Rothberg and Roger Brown,
special products sales manager.
They brought the idea to Dan
Davis, the tape a&r coordinator,
who selected the repertoire.
When you couple a hit art-
ist with a hit song, the product
becomes more appealing, Roth-
berg emphasizes. “It’s not just
a collection of artists perform-
ings songs which may be dated.”
As an example, the first vol-

Emphasis on Players That
Record at APAA Show

CHICAGO — More tape
players that record were being
shown by exhibitors at the Au-
tomotive Parts and Accessories
Association show here which
ended Nov. 5. More emphasis
than ever is being placed on
being able to tape something
in your car or boat.

Commenting on California
Auto Radio’s $179 recording
unit, Alan Fishel said, “I think
the record feature actually stim-
ulates the tape business. It gets
more people involved in tape.
Look at the way the open reel
market always embraced the
recording capability. There’s
still a good amount of labor
involved in making home tapes
and the units are not inex-
pensive. Still, people want this
feature and manufacturers have
to make it available.

Lear Jet Stereo also featured
recording units. One Lear Jet
model for the car featured twin
microphones allowing for sales
interviews and other such appli-
cations using an 8-track unit.
The Ampex Corp. also intro-
duced a record cassette unit that
will retail at $119.95. The unit
features a slide out storage tray
on the bottom which holds the
microphone and four cassette
tapes. Gibbs Special Products
Corp. also unveiled a play/
record unit for autos and boats,
but did not list a price for it yet.

The Tenna Corp. also intro-
duced a new car stereo cassette
tape player with fully automatic
Staar system and record fea-
ture. The big feature of the
Ranger Untouchable Model
R-101-0 is an automatic burglar
alarm that sets off the horn
in case of attempted theft.

In line with increasing em-
phasis being placed on non-
theft devices for car stereos, at
least six exhibitors showed
locking devices for car stereos.
Typical of the stress being put
on security was a mount shown
by California Radio that lists

ADVERTISING IN
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MEANS BUSINESS

for $12.95 and allows one
player to be moved from the
car to boat to camper—one por-
tion remaining attached to the
player and the lock portion re-
maining on the vehicle. A key
and lock unfasten the devise.

Several companies were also
displaying FM multiplex car-
tridge tuners, which plug into
any 4- or 8-track cartridge
player to become a radio. Cal-
ifornia Auto Radio, Audiovox,
and Marshall Associates, Inc.,
introduced such models. Most
models would fit into any brand
of tape player. Some models,
like the Playmate from Audio-
vox, are capable of receiving
radio broadcasts. The Playmate,
and most other models, retailed
for around $60.

Several of the companies with
displays introduced new prod-
uct lines or improvements in
old products. A new line of
tape players bearing the name
and logo of Hammond, noted
organ manufacturers, was un-
veiled at the show. The seven
players will be for use in cars
and boats and will be sold ex-
clusively through distributors.
The new players are being intro-
duced in conjunction with Gibbs
Special Products Corp., a sub-
sidiary of Hammond Corp. Gibbs
will continue to market tape
players under their own name.

Cartapes, Inc., introduced a
new 8-track cap tape player
which has a suggested list of
$69.95. The player is the first
model from Cartapes to feature
tuning controls under the model
instead of in front. Cartapes also
announced the Unimount, stereo
speakers that can be mounted
on the surface of the car in-
terior or recessed into the walls.

The Tenna Corp. announced
three new models, all with the
anti-theft horn device. The mod-
els are the Ranger Untouch-
able R-71-T, R-72-MPX, and
R-102-C.

The Adell Corp. also showed
its new releases in the budget-
priced tape cartridge field.
Among the releases are, “A
Tribute to the World Renowned
Band of Les,” ‘“Memorable
Sounds of Glenn Miller,” “Best
of Broadway,” “Best of Hair,”
“Tijuana Christmas,” and “Ro-
mantic Reflections.”
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ume of the “Top 40 Party” of-
fered Quicksilver Messenger
Service, Glen Campbell, the
Sons, the Bob Seeger System
and Linda Ronstadt. The easy
listening party tape featured
Glen Campbell, Bobbie Gentry,
Lou Rawls, and Sandler and
Young. The country tape of-
fered Buck Owens, Glen Camp-
bell, Jean Shepherd, Sonny
James, Ferlin Husky, Merle
Travis and Wanda Jackson.

Kraco fo Kick
0ff 4 New Units

LOS ANGELES—KTraco, 8-
track and cassette manufacturer,
is introducing four new players
in the next two months, includ-
ing an auto cassette unit.

The stereo auto cassette, a
playback-only  unit, includes
front loading at $99.95. It’s the
second auto cassette in the
Kraco line, supplementing its
KS-999 at $119.95.

The company is working on
an automatic reversable cas-
sette, but claims it's many
months away from marketing.

In addition to the new cas-
sette unit (model KS-900),
Kraco is offering three 8-track
players: Model KS-666 at
$139.95, with FM multiplex;
Mode! KS-555 at $119.95, a
home or auto unit; Model KS-
777 at $59.95, a straight 8. The
multiplex and straight 8 will be
available in  mid-November,
while the auto cassette and the
home or auto 8-track are geared
for mid-December.

Kraco plans to move ahead
in the auto cassette field, claim-
ing that the cassette configura-
tion will explode when Detroit
turns to both 8-track and cas-
sette after 1971, said Hy Sut-
nik, national electronic sales
manager.

Sales of Kraco’s initial auto
cassette unit prompted the com-
pany to put another unit in the
line, he said.

Sutnik said the company’s
Marquis line, a two-step line,
is aimed exclusively at the elec-
tronic specialty outlets and
music stores, including La-
fayette, Allied Radio and Gem
Electronics.

Gem is handling Kraco’s en-
tire line in its 16 stores, while
Allied is offering four units
and Lafayette two to their
chains.

The company’s Kraco line is
aimed at distributors, mass mer-
chandisers, auto and specialty
outlets, including White Front,
J.C. Penney and Sears, among
others.

Consumer Study

o Continued from page 21

that are used for almost all
cassette recordings of both popu-
lar and classical music.

However, you can’t count on
the quality of such commercial
prerecorded cassettes; Consumer
Report found it varied widely,
from very good to poor, on
every label it listened to.

At this stage of the cassette
art, it reports, you can’t count
on the tape staying unsnarled.
It discovered jammed cassettes
and snarled tape — unfixable
problems if the cassette is sealed.

The question, then, is whether
to buy now or wait. If you're
interested in top-quality sound,
we think you should wait, the
study indicates.

BEST SELLING

iTape
Cartridges

8-TRACK
i Weeks on
Jl:lesk erse';( TITLE—Artist, Label Chart
1 2 ABBEY ROAD 4
Beatles, Apple
2 1 GREEN RIVER . e . 18- AR =3 .9
Creedence Clearwater Revival, Fantasy
3 7 BLOOD, SWEAT & TEARS .25
Columbia
4 4 BLIND FAITH . 12
Atco
5 5 THROUGH THE PAST DARKLY (BIG HITS, VOL. 1) . 8
Rolling Stones, London
6 6 IN-A-GADDA-DA-VIDA . 25
fron Butterfly, Atco
7 9 LED ZEPPELIN . 25
Atlantic
8 ~ 3 JOHNNY CASH AT SAN QUENTIN 15
Columbia
9 10 SMASH HITS . . 70 11
Jimi Hendrix Experience, Reprise
10 8 BEST OF THE CREAM . .. .. ... 15
Atco
11 11 CROSBY/STILLS/NASH . .. 12
Atco
12 12 BAYOU COUNTRY Ca! L .25
Creedence Clearwater Revival, Fantasy
13 16 HAIR ... .. ... ar 25
Original Cast, RCA Victo
14 17 HOT BUTTERED SOUL . 8
Isaac Hayes, Enterprise
15 14 GLEN CAMPBELL “LIVE” 4
Capitol
16 — THIS IS TOM JONES . ... . ... ... .. ... . 6
Parrot
17 13 NASHVILLE SKYLINE ... .. ... ... .24
Bob Dylan, Columbia
18 18 BEST OF THE BEE GEES .. . . 3 )
Atco
19 15 SOFT PARADE . . .. .. . 12
Doors, Elektra )
20 20 TAMMY WYNETTE'S GREATEST HITS 2
Epic
CASSETTE
i Weeks on
valesk Vl;:se';( TITLE—Artist, Label Chart
1 5 ABBEYROAD ... .. . ... . ... ... ... ... 3
Beatles, Apple
1 BLOOD, SWEAT & TEARS 10
Columbia
3 2 GREEN RIVER 9
Creedence Clearwater Revival, Fantasy
4 4 THIS IS TOM JONES .16
Parrot
5 3 BLIND FAITH .. 9
Atco
6 7 JOHNNY CASH AT SAN QUENTIN . 8
Columbia
7 8 BAYOU COUNTRY ... . . . .. P 25
Creedence Clearwater Revival, Fantasy
8 12 THROUGH THE PAST DARKLY (BIG HITS, VOL. II) . . 6
Rolling Stones, London
9 6 NASHVILLE SKYLINE 5
Bob Dylan, Columbia
10 11 BEST OF THE CREAM . .. . W .. WIW 13
Atco
11 9 IN-A-GADDA-DA-VIDA 24
Iron Butterfly, Atco
12 14 HAIR . ... ... 17
Original Cast, RCA Victor
13 I3 GLEN CAMPBELL “LIVE" . 2
Capitol
14 10 CROSBY, STILLS & NASH .. ... ... . ... .. .. %)
Atco
15 — SANTANA 1
Columbia
4-TRACK
i Weeks on
\z::esk Vklaesetk TITLE—Artist, Label Chart
1 1 GREEN RIVER .. .. ... . . ... .. 9
Creedence Clearwater Revival, Fantasy
2 3 ABBEYROAD ... .. . . . . .. ... 3
Beatles, Apple
3 4 BLOOD, SWEAT & TEARS = = . . . ... . .. . .. 23
Columbia
4 2 BLIND FAITH . . . .. .. 8
Atco
5 5 LED ZEPPELIN 11
Atlantic
6 7 BEST OF THE CREAM 11
Atco
7 9 THROUGH THE PAST DARKLY (Big Hits, Vol. 2) .. 4
Rolling Stones, London
8 — IN-A-GADDA-DA-VIDA . .. 20
Iron Butterfly, Atco
9 8 JOHNNY CASH AT SAN QUENTIN . . 14
Columbia
10 10 I'VE GOT DEM OL’ KOZMIC BLUES AGAIN, MAMA ... 2

Janis Joplin, Columbia
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Talent

Triple Course for Rock Gourmets

NEW YORK—The triple bill
of Mountain, Steve Miller’s
Blues Band, and the Steve
Baron Quartet, at Fillmore East,
Oct. 30 and Nov. 1, provided
a musical bill of fare for the
sell-out audiences which was a
rock gourmet’s delight.

The three-hour show was
racy, sensuous and pulsating,
revealed a tremendous amount
of musical talent, expertise and
versatility which gave the lie
to the popular belief that all
rock sounds are the same.

Kicking off the Nov. 1 show

Havens Has a Hard Act to
Follow Himself at Center

NEW YORK — Richie Ha-
vens' return appearance at the
Philharmonic Hall of the Lin-
coln Center—Oct. 31—was, un-
fortunately, much less impres-
sive than his debut performance.
The Stormy Forest records art-
ist, in spite of audience response,
turned in a show that was
dragged-out, tedious and lack-
ing in imagination.

The Afro/folk artist seemed
to lack the charisma so neces-
sary for an artist to carry, un-
aided a two-hour performance.

As a result, he was forced to
try to bolster his act with lengthy
pseudo-philosophies and mirth-
less asides which even his fans
found difficult to accept.

Still, when Havens did sing
and play, the audience caught
glimpses of the fire which
catapulted him into being one
of the most sought-after per-
formers in the business, and they
gave him a standing and pro-
longed ovation at the end of
his performance.

RADCLIFFE JOE

Tim Buckley Racks Up Fans
With an Impressive Range

NEW YORK—Tim Buckley
displayed a highly distinctive
style of singing and songwriting
at his Carnegie Hall concert
Nov. 2. The folk-rock performer
concentrated heavily on materi-
al from two forthcoming Elektra
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albums, and a few songs from
past records.

Buckley was impressive in his
vocal range and the flexibility of
his style. Swooping down from
an intense falsetto to a breathy
baritone, Buckley effected star-
tlingly sudden changes of mood,
which are an important element
of his style.

The highlight of the concert
was a 30-minute version of
“Gypsy Woman,” which gave
Buckley the opportunity to do all
kinds of vocal improvisations,
even including sound effects of
jungle birds. In general, how-
ever, the most interesting parts
of the song were those that
were most highly structured,
Buckley’s improvisations tend to
ramble.

Buckley’s three-man backup
group was in fine form, support-
ing and embellishing the singer’s
own rhythm guitar playing. Lead
guitarist Lee Underwood partic-
ularly shone as the outstanding
musician of the group. His solos
were consistently exciting and
original, so much so that he con-
tinually threatened to upstage
Buckley. Fortunately, Under-
wood worked at being unobtru-
sive whenever Buckley was sing-
ing, or he might have walked
off with the show.

NANCY ERLICH

Feliciano Lights
(] Y ()
Chicago’s Fire

CHICAGO — Jose Feliciano
presented the many facets of
his musical talents to a recep-
tive audience at the Auditorium
Theatre Nov. 2.

He strummed his way effort-
lessly through songs originally
by such artists as Glen Camp-
bell, the Beatles, Mamas and
Papas,
water Revival. But the songs be-
came Feliciano’s own with his
soul-jazz treatment. The most
moving song by the RCA Rec-
ords’ recording star was ‘“Point
of View,” which he dedicated
“to my black brothers.”

The crowd also appreciated
the Latin numbers, and gave
Feliciano a standing ovation for
his treatment of the Doors’
“Light My Fire.”

GEORGE KNEMEYER

and Creedence Clear-

was the Steve Baron Quartet,
a jazz/rock ensemble with
folksy undertones. The Tetra-
grammaton recording artists,
with Steve Baron on vocals and
rhythm guitar, produced a se-
lection of songs that was some-
times nostalgic, sometimes sa-
tirical, sometimes protesting, but
always original and very lis-
tenable.

Although they are not yet
equated with the supergroups,
and perform largely as sup-
porting acts, the foursome
is a well-organized, tightly knit
group that is as versatile as it
is original. This quality of
beauty was demonstrated in such
numbers as, ‘“Parade,” a subtle
takeoff on the current political
scene; “Goodbye Road,” which
deals with the pain of separa-
tion; and *“Shadow Man,” the
poignant story of a man who
lead a dream world existence
and his inability to relate to
reality.

The Steve Miller Band was
an amazing little blues/rock trio
which managed, in an unbeliev-
able way, to produce a big band
sound while utilizing just two
guitars and drums. The band, on
Capitol Records, is basically a
blues outfit with a rock beat.
The merger, however, is so skill-
fully achieved that there is none
of the jarring friction which
could easily prove disastrous to
such an experiment.

The group, lead by Steve
Miller on vocals and rhythm
guitars, did some outstanding
harmonizing on such tunes as
“Gotta Love You Baby,” “Don’t
Let Nobody Turn You Around,”
and the piece de resistance,
“Mercury Blues,” which trig-
gered a standing ovation, and a
barnstorming encore number,
one of their most popular hits,
“Cowboy.”

Coming in like the whipped
cream atop the cake was
“Mountain,” the rollicking rock
ensemble headed by Leslie West
and Felix Pappalardi. This
group, available on Windfall
Records, is full of the finesse
of the true professional. They
have superlative coordination.

Starting off with Jack Bruce’s
creative “Theme From an Im-
aginary Western,” the group
worked its way through a se-
lection of tunes, rising even-
tually to a frenzied crescendo
with “Never in My Life.”

RADCLIFFE JOE

SIDNEY N. GOLDBERG, right, vice-president and general manager of
Kapp Records, goes over deal with Kermit Schafer for the label to
release “The Blunderful World of Bloopers,” which features highlights
of Schafer’s soon to be released syndicated TV show based on some

of radio’s air boners.

Railroad Speeds Along
With Open Throttle

DALLAS — Grand Funk
Railroad conquered a sellout
crowd here Nov. 1. The show,
held at SMU’s McFarlin Au-
ditorium, was presented by Con-
certs West.

With all the pure power of a
steam locomotive, Capitol Rec-
ords’ hot new act returned to
the scene of their Southwestern
debut (the Texas International
Pop Festival) with resounding
—and reassuring—success.

A trio of electrifying virtuos-
ity, Mark Farner, Don Brewer
and Mel Schacher welded their
robust talents into a gigantic
sound effects machine for a
near two-hour concert that was
as stimulating as their recorded
music.

Singer-lead guitarist Mark

Farner brought to life the in-
tense lyrics of his songs from
the group’s debut album (“On
Time”) in “Nobody’s -Answer,”
“Time Machine,” “Heartbreak-
er,” “T.N.U.C.” GFR intro-
duced four songs which will be
on their next Capitol LP: “In
Need,” “Winter in My Soul,”
“Inside Out” and ‘“Paranoid,”
all as exciting and penetrating
as their debut compositions. .
From Grand Funk Railroad’s
opening number, “Are You
Ready,” through  numerous
standing ovations and two en-
cores, the unrelenting appercia-
tive crowd was convincing testi-
mony that the audience recog-
nized outstanding musicianship
—and never was hearty approval
more deservedly earned.
MARGE PETTYJOHN

Mathis Exciting Performer
—With Quality to Match

NEW YORK--The Waldorf-
Astoria’s Empire Room recently
lowered its tariff to attract a
wider audience while maintain-
ing its policy of employing qual-
ity performers. Johnny Mathis
is quality. And it's easier to
measure the amount of revenue
the Columbia Records artist will
draw for the hotel during his

Garner Shows His
Old-Time Glitter

BOSTON—Spending an hour
with Erroll Garner at Paul’s
Mall in Boston last week
brought back momentarily those
old days, the mid-fifties, before
so many other popular enter-
tainers started getting relevant,
before there was anything much
to get relevant to. The days
when Garner was winning jazz
polls.

He hasn’t changed much. His
playing is still the same. All
the old gestures are there—the
thumping offbeat chords in the
left hand, the tremolos and ma-
chine-gun repeated notes in the
treble, that peculiarly brittle
touch.

Garner is still the master styl-
ist and middling improviser. One
is tempted to cal] him a mu-
sical hedonist, a sort of Men-
delssohn of the jazz world, who

makes few intellectual demands
upon a listener and remains
content with a fashionable salon
following.

His procedure calls for a
long, fanciful preamble before
each number. This is without
doubt the most interesting part
of his routine. Where he gets
his ideas is as mysterious as
the ideas are exciting. Certainly
his introductions have little to
do with the song he is about
to play. Often what he pokes
out with his right hand seems
only coincidentally related to
what happens with his left.

Having arrived at a tune, he
usually starts in a soft, caressing
way, punctuating with light jabs
in the bass. After a fleeting
reference to the song, he pro-
ceeds into remote regions of

(Continued on page 57)

two-week run which began Nov.
3 than to hold a scale to his
heavyweight talent.

He is an exciting performer
who has come prepared for his
hour on stage. For he moves
carefully, enterprisingly and en-
gagingly from one song to the
other, ballad, standard, mod,
hit. His voice rings with the
tenderness of a head altar boy’s,
varying in range, jostling for
position and soaring into a high
key with a twinkle that matches
the spark in his eyes.

His reach has power, too,
which a less fit singer would
find hard to control. But he
has done his homework well.
“Maria,” “A Time for Us,” from
his chart climbing Columbia
Records album, “Love Theme
From Romeo and Juliet,” and
“Misty,” “Didn’t We” and a
medley from “Man of La Man-
cha,” reach out under musical
skies to find new sunlight. His
open phrasing catches “Day In,
Day Out,” “Moment to Mo-
ment” and “Let’s Behave” and
whirls them into a merry-go-
round of shadings and hues.

Although the 20-piece backup
orchestra, led by Mathis’ music
director, Maurie Dell, was loud
on occasion, it is a first-rate
unit technically. Radio station
WHN broadcast the show live.
Mathis’ showing leads one to
believe there’s hope yet for the
Golden Age of Radio to be re-
born. ROBERT SOBEL
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Kinks Add to
National Tour

NEW YORK — The Kinks,
who began their first American
tour in for years at New
York's Fillmore East, have been
booked for several major new
dates on the current seven-week
cross-country trek

Concurrently with the tour
Reprise Records has released
a new single, “Victoria,” from
the LP, “Arthur.”

Following initial dates at Fill-
more East, Boston Tea Party
and Chicago’s Kinetic Play-
ground, the group has picked
up four other key dates. These
include Cedar Rapids, Iowa,
Wednesday (12); Village East,
Mentor, Ohio, Sunday (16),;
Reed College, Portland, Ore,,
Dec. 1; and the Aerdrome,
Schenectady, N.Y., Dec. 6.

Nina Simone to
Tour Overseas

NEW YORK—Nina Simone
left last week on a concert tour
of 10 European cities. She was
accompanied by her husband

Andy Stroud, president of
Stroud Productions & Enter-
prises, Inc. While abroad,

Stroud plans to establish for-
eign ties for music publishing
firms.

Miss Simone's latest single,
“To Be Young, Gifted and
Black,” was recently released
by RCA Records. Special pack-
aging of the disk includes lyrics
to the song, a tribute to the late
playwright Lorraine Hansberry.

From The

Music Capitals
of the World

DOMESTIC

CHICAGO

The 22nd Century concert sea-
son began with appearances by
Smokey Robinson and the Mir-
acles, Mason Williams and Jenni-
fer, and Blood, Sweat & Tears.
Other acts upcoming soon include
folk singer Jose Feliciano and the
rock group, Paul Revere and the
Raiders. . . . Judy Collins appeared
at the Auditorium Theater on Fri-
day and Saturday (7 and 8). . ..
Carmen Menna, vocalist and gui-
tarist, started an indefinite engage-
ment at the Rush Back on Oct. 29.

Don Lally has purchased the
nightclub at 7 W. Tooker Place,
site of the former Barnaby’s and
LeBistro, and has rcnamed it
“Lally’s.” He said he plans to
make the new club a musical
showcase. Dr. John, the Night
Tripper, was the club’s first act.
. . . The Michele Mann Trio, fea-
turing Miss Mann on piano and
vocals, Sam Cohen on drums,
and Dean Nelson on bass, are in
the middle of an extended engage-
ment at the Backroom. . . . Jackie
Curtiss, comedian, Angela Baccari,
vocalist, and the Joe Iaco Trio,
just completed engagements at the
Playboy Penthouse.

The Cannonball Adderley Quin-
tet just finished a two-week en-
gagement at the London House.
. . . Andrik, a young singer from
Holland, finished two weeks at
Mr. Kelly’s. . . Norm Crosby
completed a two-week engage-
ment at Mrs. Kelly’'s on Nov. 2.
.. . Judy Roberts, jazz pianist and
vocalist, now appearing at the Lon-
don House.

Recent attractions at the Kine-
tic Playground include Spirit, Joe
Cocker, Bloodwyn Pig, Led Zep-
pelin, Santana, and B. B. King.
Upcoming are the Who, the Kinks,
Iron Butterfly, Poco, Liverpool
Scene, and King Crimson. .
The seventh international Folk
Festival of the University of Chi-
cago will be held Friday and Sat.
urday (7 and 8). Among the acts
appearing are the Kealoha Nani
Dancers, the Dennehy Irish Danc-
ers, and the Scottish Dance Group.

GEORGE KNEMEYER

DALLAS

Terry Bassett of Concerts West
has annomced the only appear-
ance of the Rolling Stones in a
10-state Southwest area, to be
held here, Thursday (13). One
show only is scheduled at Moody
Coliseum on the SMU Campus.
... Concerts West has also booked
Paul Revere & the Raiders for
Saturday (15) at Will Rogers Au-
ditorium in Fort Worth and Sun-
day (16) in Wichita Falls.

Neiman-Marcus spotlights the
S5th Dimension Saturday (22) at
McFarlin Auditorium. . . . Co-
lumbia Records Johnny Cash set
for a Nov. 28 show at Memorial
Auditorium.

Gulf Pacific scout Mickey Sha-
piro visited Dallas Oct. 24 and
25, to seek new talent with Theze
Few Productions. . . . B&K Dis-
tributing Co. hosted a party Oct.
24 at Brookhaven Country Club
for Metromedia artist Chill Wills.

. . White Whale Records Triste
Janero has changed upcoming sin-

gle release to She’s a Woman,"”
written by Danny Seals and John
Colley of the Southwest F.OB.,
another Dallas-based group.
Columbia Records Freddy Wel-
ler (a member of Paul Revere
and the Raiders) visited here re-
cently, promoting his new single
as a solo artist, “Down in the
Boon Docks.” . . . The label’s
regional promotion manager from
St. Louis, Gene Denonvich also
here recently, to promote Johnny
Cash’s new single, “Blistered.”
MARGE PETTYJOHN

Signings

Mongo Santamaria to Atlantic
Records. The deal was made be-
tween Jerry Wexler, executive
vice president of Atlantic, and
Jack Hooke, Santamaria’s man-
ager. Santamaria previously re-
corded for Columbia. . . . Laura
Lee to Cotillion Records. She pre-
viously recorded for the Chess
label. . . . Chill Wills, film actor.
to Metromedia Records. Wills’
“Daddy’s Girl,” will be followed
by an album titled “Hello Cousin.”

Sonny Stitt, signed a three-year
exclusive contract with Jamal Rec-
ords. The saxophonist will start
his first recording session Monday
(17) for a single and an album

(Continued on page 42)

HONOLULU

Those attending Don He’s open-
ing at the International Hotel in
Las Vegas included Kimo McVay,
employer of Ho (McVay operates

Duke Kahanamoku's), former
Mayor Neal S. Blaisdell, entre-
preneur Jack Cione, and Stan

(Buck) Michaels, who is directing
Hawaii’s “Hair” production, which
opens Dec. 3 in the International’s
new Theatre Royale legit theater.
The menhune production in Ho's
show was conceived by Buddy Fo,
and choreographed by Fo's wife,
Sammy. . . . The Mills Brothers
did a llikai Hotel one-nighter. . . .
Tommy Sands may give a few
folk concerts at the University of
Hawaii, where he has been tak-
ing courses. Pianist Clay
Wheeler, is heading to Portland
for a date at John’s Meatmarket
(a new restaurant). He then goes
to Japan for another engagement.

Jeff Apaka, (Capitol) celebrated
one year at the Royal Hawaiian
Hotel Oct. 15. Mac Laris, local
Capitol representative, presented
Apaka with a lei fashioned from

(Continued on page 57)
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The Hollies were into
thing bhefore, listen to them now.

®"EPIC”, Marca Reg. T.M. PRINTED IN U.S.A.

They’re into something else. They’ve got a new album, Words And Music By
Bob Dylan. A musically powerful interpretation of some of Dylan’s best music. From
“Blowin’ In The Wind” to “The Times They Are A-Changin’.” The ROLLING STONE
review tells a beautiful story: “In short I love this album and, as always, I love The Hollies.
Listen to Words And Music By Bob Dylan for their part more than Dylan’s and you’re sure
to be utterly knocked out. It’s simple and happy rock and roll at its very best.”

They also have a new single. “He Ain’t Heavy, He’s My Brother.” And it’s

already in the top 10 in England.
And if listening to The Hollies isn’t enough Hollies for you, see them do their

new single on the Tom Jones show, November 13th.

ON EPIC RECORDS BN 26447

THE HOLLIES

WORDS AND MUSIC
BY BOB DYLAN
INCLUDING:

JUST LIKE A WOMAN /1 WANT YOU
THE MIGHTY QUINN/MY BACK PAGES
THE TIMES THEY ARE ACHANGIN’




Radio-TV programming

Single Launching Harder: PD

NASHVILLE — It's getting
more and more difficult to
launch a single today, believes
Joe Sullivan, program director
of WMAK, Top 40 station here.
“It’s taking three and four weeks
of airplay before we start pick-
ing up sales action from the
record stores. . .even on a record
that later becomes a big hit.

“Another thing that’s happen-
ing is that a hit like ‘Sugar,
Sugar’ by the Archies will sell
forever. We’'ll call stores and
find it’s No. 1 six weeks in a
row. Seems like the kids just
keep buying it. Another record
that just hung around for a long
time was “Green River” by the
Creedence Clearwater Revival.”

To counteract the longevity
of the records, WMAK begins to
let them slip down its playlist
early “because I think sales are
a little behind what listeners
want to hear,” Sullivan said.
“We may even drop it off the
chart.”

On the other hand, WMAK
is giving especial treatment to
all new singles that it likes.
“Once I think a record is good,
I may keep it on the playlist
four weeks to see if it has hit
potential.” A new adult-type
single, the kind that can be
played during housewife hours,
ordinarily gets longer exposure
on the playlist than a hard-
rock record, Sullivan said.

Sets Aside Hour

WMAK has an hour set aside
each night, 11-midnight, called
a “Power Hour,” in which air
personality Scott Shannon plays
mostly new singles and album
cuts. This program has been es-
pecially successful in bringing
attention to potential singles
from albums. Two weeks ago,
“I Love You More Than You'll
Ever Know” from the first al-
bum by the Blood, Sweat &
Tears was causing the album to
sell like a single in Nashviile,
said Sullivan. “But Columbia
won't release it as a single since
that was the first group which
featured Al Kooper.” The new
Blood, Sweat & Tears features
David Clayton Thomas.

WMAK features a playlist of
“never more than 50 records.”
Sullivan tries to hold it down
to 40, plus five or six new
records each week. He picks
most of the new records him-
self and admits to only being
“medium fast about giving new
records a chance unless it's

something I believe in. . .that
I feel will be an out-and-out
smash.” The station plays be-
tween two and five oldies an

-

“UPBEAT' host Don Webster in-
terviews Michael Allen of London
Records on his nationally syndi-
cated TV show. Allen was on a
26-city tour promoting his news
album—*‘For the Love of Mike."”

28-b

hour. Between 6-7 p.m. is all
oldies and the show is “going
over pretty well.”

Sullivan said that WMAK
has a few of the ingredients of
a Drake-style station, “but I
have some good personalities
and I let them be personalities.
They're allowed to talk, as long
as they don’t go to great
lengths.”

Staff Lineup

WMAK'’s staff includes Dick
Kent, Sullivan, Gary Douglas,
Allen Dennis, Shannon and
Rick Stewart. Jerry Adams, until
recently the sales manager, is
the new general manager of the
Top 40 station.

Sullivan began in radio in
1958 while still going to high
school. The station was WMSR
in his hometown of Manchester,
Tenn. Then he worked at WJIG

WNCI-FM Hip
Rock af Night

COLUMBUS — WNCI-FM,
Top 40 station managed by Phil
Sheridan, has launched nightly
progressive rock programming.
E. Karl hosts a seven-night
8-10 p.m. show and Bob North
hosts a midnight-2:30 a.m. Fri-
day and Saturday show. All
progressive rock segments are
already sold out; listener re-
sponse is “fantastic,” says Sheri-
dan. Progressive rock albums
also receive liberal exposure dur-
ing the day, mixed in with sin-
gles, Sheridan said. “Our pro-
gressive rock programming has
exceeded the most optimistic
predictions.” Ohio State Univer-
sity’s 40,000 students are among
the listeners.

WIFC-FM in
‘40’ Feature

WAUSAU, Wis. — WIFC-
FM, 100,000-watt stereo station,
is now featuring Top 40 rec-
ords, according to program di-
rector Cliff Thompson. The sta-
tion, previously known by the
call letters of WSUA-FM, was
an automated easy listening out-
let.

Now, the playlist of between
60 and 70 records includes some
progressive  rock, Thompson
said. Station simulcasts with
the AM sister facility except
6 a.m.-midnight. Staff includes
music director Dell Weaver,
Tom Shannon and Dave Arro-
wood.

WBAI-FM in

Part Stereo

NEW YORK — WBAI-FM,
local listener-sponsored station,
has launched part-time stereo
broadcasting, Station, which de-
pends on donations, cannot yet
afford a stereo control board,
but will be able to carry live con-
certs and its own 2-track stereo
tapes in stereo, general manager
Frank Millspaugh said. WBAI-
FM features probably the most
avante-garde programming in
the nation. It has been respon-
sible for the launching of many
record artists’ careers, including
Arlo Guthrie and Jerry Jeff
Walker,

in 1960 in Tulahoma for a brief
time before returning to WMSR
for two more years, during
which he also gained some sales
experience. In 1963, he went
to WAAY, Huntsville, Ala., for
a year. He joined WKGN in
1964 and a year later was pro-
moted to program director.
“About that time, WKGN was
going through program directors
every 90 days,” Sullivan said.
“I benefited by their mistakes.
In six months, we went to No. |
and although Ken Dowe was at
our competition WNOX and it
was a nip 'n’ tuck battle, we
stayed up there.” When George
Mooney, who owned WKGN,
bought WMAK in Nashville,
Sullivan was sent to WMAK,
That was November 1967. The
format at WMAK is similar to
the one Sullivan employed at
WKGN. And, like WKGN, it’s
a winner.

WMMS-M
Bows Package

CLEVELAND — WMMS-
FM, a Metromedia station,
launched the “Hit Parade ’69”
syndicated programming pack-
age Nov. 7. The station for-
merly featured an automated
MOR type of music and be-
fore that had tried live Top 40
programming. Ken Gaines is
general manager of WHK and
WMMS-FM. He said that the
new programming will be her-
alded by playing the “History
of Rock ’'n' Roll,” a 48-hour
program. Both the program and
the programming service come
from the Drake-Chennault oper-
ation in Los Angeles. The Par-
ade programming will be used
only 6 a.m.-midnight; WMMS-
FM will duplicate WHK the
rest of the time.

WABC Bows
Rock Contest

NEW YORK — WABC, Top
40 powerhouse here, has
launched rock group auditions
for its third annual “Big Break”
pop music competition, reports
program director Rick Sklar.
Groups audition, then are pro-
duced in a studio performing
a song, and these are aired on
the Bruce Morrow show each
night. Listeners choose 10 win-
ners to appear at live January
finals for judging by music and
broadcast executives. Prizes in-
clude ABC Records contracts.
All proceeds from the final con-
cert go to the New York Police
Athletic League.

WORJ-FM Shifts to
Progressive Rock

ORLANDO, Fla. — WORIJ-
FM, the 100,000-watt stereo
station, has switched to a pro-
gressive rock format, according
to program director J. Patrick
O’Keefe. Foundation of the pro-
gramming is hard rock record
and O’Keefe is now trying to
build up a library of progres-
sive rock and hard rock albums.
The station previously pro-
grammed easy listening music.

BOB VAN CAMP, right, morning air personality and music director of
WSB in Atlanta, proves to Sam Wallace, general manager of RCA Rec-
ords’ distributor Stereo South, and Chet Atkins, center, that the album
“Chet Picks on the Pops’ is among the station’s 100,000-title record
library. Atkins, guitarist as well as RCA’s Nashville a&r director, audi-
tioned the winner of WSB’s Great Talent Search promotion.

WUOK to Top 40—
Goes '‘Round Clock

CUMBERLAND, Md
—WUOK, 5,000-watt station,
will switch to a Top 40 format
Saturday (15), reports general
manager Robert Gornall and
program director Todd Ravin.
The station also began broad-
casting 'round the clock; it was
previously on the air only 18
hours per day. Market potential
is 150,000 people, Ravin said.

The playlist will include 65
records. Very few of these will
be album cuts. One of every
three records will be an oldie,
said Ravin. Oldies will range
back as far as 1955 “to pick

up the very beginnings of rock
'n’ roll.”

New records of any quality
will defintely receive a chance
on WUOK, Ravin said. Picking
all the new records will be Dave
Scott, music director and air
personality. Rest of air staff,
besides, Scott and Ravin, in-
cludes Jim Anderson, Chris Rob-
erts, and Doug Shannon. The
station previously featured a
country music format. Ravin
said that management feels the
profit potential is better wih a
Top 40 format. Rock competi-
tion will be WCUM.

Selling Sounds

What's doing among the major music houses. Items should be
sent to Charlene St. Croix, Billboard, 165 W. 46th St., New York,

N.Y. 10036.

WEEK OF 6-11 NOV.
ARDENT RECORDINGS, INC., Memphis—324-5368

e Eddie Hinton and Marlin Green, from Muscle Shoals Sound Studio in Alabama,
were working on a Judy Mahan session for Atlantic Records.

® Charles Capri of Pensacola, Fla., was producing the well-known r&b singer,

Mighty Sam.

® Terry Manning was recording vocals for his soon-to-be-released underground

album for Stax Records.

¢ Vinny Trauth, of Pepper/ Tanner Jingle Company, completed a custom 1.D. Series,

for WMAQ in Chicago.

® David Porter, of the famed Porter and Hayes writing and producing team, worked
on his new album for Stax which will be patterned after Isaac’s highly success-
ful “Hot Buttered Soul” LP which, by the way, was also cut at Ardent.

® Blue Thumb Records just completed the Swamp Jam LP which contains some of
the best down-home blues by many of the artists who appeared at the Memphis
Blues Festivol. Chris Strachwitz, of Arhoolie Records (one of the world’s most
famous ethnic blues labels), produced the session,

e Don Nix, formerly with the Markeys and author of “‘Otis B. Watson,” just com-
pleted an album on Don Preston’s group, Stillrock. Preston formerly was with
A&M Records where he had two hit albums.

TERRA-SHIRMA STUDIOS—Detroit

® Amy-Mala Bell Records has just purchased a master from my company for
release in a few weeks. The title is the “Soul Ranger” b/w “Kick-Back.” It's an
r&b-pop instrumental. 1t was recorded at Terra-Shirma Studios in Detroit, pro-
duced by Carl Cisco, arranged by Dale Warren and the engineer was Russ Ter-

rana.

SYNCRON SOUND STUDIOS, INC., Conn.—203; 269-4465

® Recording sessions:

Marian Anderson, producer was Wm. Buckley for B&B Productions, a film sound-

track.

The Marble Collection, producer was John Parris.
Jennifer’s Friends, producer was Lou Merenstein for Schwaid and Merenstein,

label was Buddah.

(Continued on page 34)
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WHAT DOES THE NEW YORKER HAVE TO SAY
ABOUT SALVATION?

"...the music is absolutely wonderful."
"...it is beautiful, tuneful, and
infinitely varied in style and rhythm.'
"As for the players, I have seldom seen

a more appealing, refreshing bunch--

more spirited or with a higher theatrical
potential or, incidentally, more
delighted. with themselves. Thelr delight,
for the most part entirely justified, is
highly contagious, and spreads through the
house."

THE NEW YORKER HAS FOUND SALVATION!

"And in the beginning was the Talk
of the Town." (Winch, 7:935)

WHAT DOES THE NEW YORK DAILY NEWS HAVE TO
SAY ABOUT SALVATION?

"BUY THE ALBUM."

almost
THE DAILY NEWS HAS/FOUND
SALVATION!

"You can please all of the people
some of the time...." (Abe., 61:5)
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hHO SAYS YOU CAN'T BUY SALVATION?

RECORD & TAPE
Recording Produced by Nick Venet

SALVATION, The New Rock Musical
now at Jan Hus Theatre

351 East 74th Street

New York, New York -
(212) LE 5-6310

©Salvation Company - 1969
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Crazy Jeff digs musiz.

He hes headphones.

He hes recoads.

He hes tapes.

He krows what a woo“ar does

and ke has atweeter.

Jeff has good taste.

He always buys wha: he ikes.

He likes it fo- a week maybe

Most records get Icst 1 e
heap

or somewhe-e in Jeff’s head

But there are a few records that
ge ketter as time goaes by

Crazy Jeft is ¢ utching on2.

The re~ STEVE MILLER album.

He pEys it every day and be3js
for more.

THE STEVE MILLER BAND.

It’s called, YOUR SAVING
GFACE.

and Crazy Jeft's
On C3apitol. @
Recorc & Tape, woofer and

twezter. Capital«




Kaww= 1 V programming

Programming Aids

Programming guidelines from key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Biggest

Leftfield Happenings.

HOT 100

Wilmington, Del. (WAMS), Jay Brooks,
Music Director, Personality

BP; *“La La La.” Bob Sherman. BLFP:
“Love of a Woman,” Ashley Bros.
BH: “Tracy,” Cufflinks. BLFH: I
Want You Back,” Jackson Five.

Albany, N. Y. (WSUA), Keith A. Mann
BP: “Someday We’ll Be Together,”
Diana Ross & The Supremes, Motown.
BLFP: “Tired of Waiting, Flock, Co-
lumbia., BH: “Fortunate Son,” CCR,
Fantasy. BLFH: “Up on Cripple Creek,”
Band, Capitol.

Babylon, L. 1., N. Y. (WBAB), Mike
Jeffries, Music Director, Personality
BP: “I Guess the Lord Must Be in
N.Y.C.,” Nillsson, RCA, BLFP: *“‘Swing-
in® Tight,” Bill Deal & the Rhondells,
Heritage. BH: “Smile a Little Smile
for Me,” Flying Machine, Congress.
BLFH: “Try a Liule Kindness,” Glen
Campbell, Capitol.

Bangor, Maine (WGUY)

Karen Knowles, Music Director

BP: “Early in the Morning,” Vanity
Fair, Page One. BLFP: “Holly Holy,”
Neil Diamond, Uni. BH: ‘*“Heaven
Knows,” Grassroots, Dunhill. BLFH:

*Golden Slumbers/Carry That Weight,”
Trash, Apple.

De Kaib, Il, (WLBK, Jerry Halasz,
Music Director, Personality

BP: ‘“‘Suspicious Minds,” Elvis Presley,
RCA Victor. BLFP: “Proud Mary,”
Checkmates Lid,, A&M. BH: *‘Some-
thing in the Air,” Thunderclap Newman,
Track. BLFH: “Turn on a Dream,”
Box Tops, Mala,

Denver, Colo. (KTLK-Radio)
Jeff Starr, Music Director

BP: *Yester Me, Yester You. Yester-
day,”* Stevie Wonder. BLFP: “Groovin’
Out on Life.,” Newbeats, Hickory. BH:
“Na Na Hey Hey Kiss Him Goodbye,”
Steam, Fontana. BLFH: “Take a Letter
Maria,”” R.B. Greaves, Atco.

Dover, N. H. (WTSN)
Sandy MacDonald, Music Director

BP: “Walkin’ in the Rain,” Jay & the
Americans. BLFP: “Love Will Find a
Way,” J. De Shannon. BH: “Some-
thing,” Beatles. BLFH: “Kiss Him
Goodbye,”” Steam.

Ithaca, N. Y. (WVBR-FM Stereo), George
Hiller, Music Director, Personality

BP: “Everything’s All Right,” Billy
Preston, Apple. BLFP: ‘‘Magic Carpet,”
Boots Walker. Laurie., BH: ‘Je T’aime
. . . Moi Non Plus,” Jane Birkin &
Serge  Gainsbourgh, Fontana. BLFH:
“Some of Shelly’s Blues,” Nitty Gritty
Dirt Band, Liberty.

Selling Sounds

e Continued from page 28-B

BALDWIN SOUND PRODUCTIONS, INC., Pa.—717; 766-0787

® The Master Men have recorded “Going to Get a New love b/w “Over and Over"”
on Master Productions label. The producer was Master Productions, the engi-

neer was “Doc’’ Whitticar.

® The Sas-Shades recorded “Electric Storms” b/w “Read Out”” The engineer was

R, Gene Eichelberger.

KALEIDOSCOPE MUSIC, Conn.—203; 777-0282

Week of October 27-31

@ Churchyard People cut Firm Reason, John’s Song, Sydney and Churchyard People
for demo. Was produced by the group for A&M.

® Goodhill cut six demo sides for Kaleidoscope Music, prodiced by Dave Speer.

e Bob Tirado cut six sides featuring “Long Time Comin’,” by Jim Morcaldi, and
five well-known pop tunes. Sides were cut for Tirado’s management firm.

® Loos Ends recorded two rock sides for release on Meadowbrook Records label.
Songs were “Hey, Sweet Baby’ and "I Love You.” Produced by Al Bosley for MBR.

GRANT & MURTAUGH, New York—581-4000

(Mr. Grant reporting)

@ Hanes Stockings. The agency was Lampert, the producer was Bill Wourtzel, 1t
was a TV spot recorded at Fine Recording.

® Americon Airlines. The agency was D.D.&B., the producer was Rosemary Bareer.
It was a rodio spot recorded at Media Sound.

® Coke Cola Internationol. The agency was McCann-Erickson, the producer was
Toni Velez. It was a TV spot recorded at Fine Recording.

ARTIE FIELD PRODUCTION, Detroit—313; 873-8900

(Jeff Parsons reporting)

® Chevrolet “Big Rider.” The agency was Campbell-Ewald. 1t was both TV and

radio spot with the Artie Field Singers.

® Auto Show Display:

A—Chevrolet. The singer was Lynn Campbell.
B—Plymouth. The singer was Judy Lawler, announcer was Marylou Zeiv. Pro-

duced by Gail and Rice.

CHARLES H. STERN reporting

® Perry Botkin Jr. composing and arranging Santa Fe Railroad commercial for Post-

Keyes-Gardner.

e Alex Hassilev composing ond arranging for Crocker Citizen’s Bank on the Moog
Snythesizer at his recording studio in Ves Hollywood.

® Artie Butler composed and arranged a new theme for Idaho Potatoes.

® Alan Copeland doing a 1930s musical sound for Chevrolet.
NATIONAL RECORDING STUDIOS, INC., New York—PL 7-6440

® Edison Hall: A&M Records recording “Abaco Dream.” The single is part of a
forthcoming LP. This is a follow-up to their r&b hit, “'Life and Death in G & A"
recorded at Edison Hall. BBDO and Marc Fredericks recording Yellow Pages jingles.
lou Garisto conducting music for Arco. Tom Dawes Productions in for Clairol.
At 730 5th Ave.: Chico Hamilton recording Lancers wine. Bill Baird and His
American Puppets scoring background music for his new production, "“Winnie
the Pooh.” BBDO and Marc Fredericks producing Delta jingles. Ted Bates and
Armold Eidus in with Colgate music. J. Walter Thompson recording new Ford
jingles. Galfus producing music for Wamsutta.
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Lewiston, Maine /" 1, Bob Ouellette,

Music Directo” ality

BP: “Sund §. Oliver, Crewe.
BLFP: * ‘\»bbie Gentry, Capi-
tol. BH: ¥ in the Rain,” Jay
& the Ar 4, United Artist. BLFH:

“Jesamin- }O’Shannon. Heritage.
EN

Middletown, N. Y. (WALL)
Larry Berger, Program Director

BP: “Walkin' in the Rain,” Jay & the
Americans. BLFP: “Raindrops Keep

Falling on My Head,” B.J. Thomas.-

BH: ““And When I Die,” Blood, Sweat
& Tears. BLFH: *“Sunlight,”” Young-
bloods.

Oak Grove, La. (KWCL), Danny Dunn,
Music Director, Personality

BP: “Fortunate Son,” C.C. Revival
BLFP: ‘*‘Penthouse Pauper,” Five by
Five. BH: “Suspicious Minds,” Elvis
Presley. BLFH: “Kiss Him Goodbye.”
Steam.

Pittsfield, Mass. (WBEC), Pau! Delaney,
Music Director, Personality

BP: “We Love You, Call Collect,” Art
Linkletter, Capitol. BLFP: *“Love, Take
Us Higher & Higher,” People, Para-
mount. BH: “Smile a Smile.” Flying
Machine, Congress. BLFH: “So Good
Together,” Avoy Kim, Steed.

Pittston, Pa. (WPTS)

Rick Shannon, Personality

BP: “Midnight,” Dennis Yost and the
Classics IV, Imperial. BLFP: “Cry,”
Grover Mitchell, United Artists. BH:
“Heaven Knows,” Grass Roots, Dun-
hill. BLFH: “Swingin’ Tight,” Bill Deal
& the Rhondels, Heritage.

Richmond, Va. (WTVR)

Tom Oghurn, Music Director

BP: “Cherry Hill Park,” B.J. Thomas.
BH: “‘Something/Come Together,” Bea-
tles. BLFH: “She’s Got Love,” Thomas
& Richard Frost.

San Antonia, Tex, (KTSA)

Kahn Hamon, Program Director

BP: “Baby I'm for Real,” Originals,
Soul. BLFP: “See Ruby Fall,” John
Cash, Col. BH: “Something/Come To-
gether,” Beatles, Apple. BLFH: “Is That
All There Is,”" Peggy Lee.

San Luis Obispo, Calif.

{KATY & KATY FM)

Jay Martin, Music Director, Personality
BP: “Blowin’ in the Wind,” Brimstone,
Firebird. BLFP: “Tired of Waiting,”
The Flock, Columbia, BH: ‘“Na Na Hey
Hey,” Steam, Fontana. BLFH: “Up on
Cripple Creek, the Band, Capitol.

Sayre, Pa. (WATS)

Lee Potter, Music Director

BP: “Sugar in the Woods,” Jimmy
Glimer, BLFP: “Some of Shelly’s
Blues,” Nitty Gritty Dirt Band, BH:
“Yester Me Yester You Yester Day,”
Stevie Wonder., BLFH: ‘‘Raindrops Fall-
ing on My Head,” B.J. Thomas.

State College, Pa. (WRSC)

Bob Hatfield, Personality

BP: *“I Guess the Lord Must be in
N.Y.C.. Nilsson, RCA. BLFP: “Gotta
Find a Way,” Myrth, RCA. BH: “Baby
I's  You,” Smith, Dunhil. BLFH:
“Smile a Little Smile for Me,” Flving
Machine, Congress.

Troy, N. Y. (WTRY), Mike Mitchell,
Music Director, Personality

BP: “Midnight,”” Classics 1V, Imperial.
BLFP: “Bringing on Back the Good
Times.” Love Affair, Date. BH: “Come
Together/Something,”” Beatles, Apple.
BLFH: “Up on Cripple Creek,” Band,
Capitol.

Waterbury, Conn. (WWCO)

Jerry Wolfe, Music Director, Personality
BP: “Jesamine,” Shannon, Heritage.
BLFP: “Looky, Looky,” Georgio, Atco.
BH: “And When | Die,” Blood, Sweat
& Tears, Columbia. BLFH: “Baby I'm
for Real,”’ Originals, Soul.

West Long Branch, N. J. (WMCJ Radio)
Michael R. Sidoric,

Program Director, Personality

BP: “Sunlight,” Youngbloods, RCA.
BLFP: “We Love You, Call Collect,”
Art Linkletter, Capitol. BH: *‘Proud
Mary,” Checkmates, Ltd., A&M. BLFH:
“I Gotta Have You,” Horatio, Event.

Wichita, Kan. (KEYN AM & Stereo FM)
Greg Dean, Program Director

BP: “Midnight,” Classics 1V, Imperial.
BLFP: “Free,” Pearly Gates, Decca.
BH: “Evil Woman,” Crow Ameret.
BLFH: “Take a Letter Maria,” R.B.
Greaves, Atco.

Willoughby (Greater Cleveland), Ohio
(WELW)

Chris Quinn, Music Director

BP: “Something Is Wrong.” Gary Lewis
& the Playboys, Liberty. BLFP: “‘Morn-
ing Dew.”” Damnation of Adam Blessing,
United Artists. BH: *“Na Na Hey Hey
Kiss Him Goodbye,” Steam. Fontana.
BLFH: “Cupid.”” Johnny Nash, Jad.

Wilmington, N. C. (WHSL)

Jerry Norris, Program Director

BP: “Heaven Knows,” Grassroots, Dun-
hill. BLFP: *‘Someday,” Supremes. Mo-
town. BH: “Tracy."” Cuff-Links, Decca.
BLFH: “Early in the Morning,” Vanity
Fare, Page One.

SOUL

Memphis, Tenn, (WDIA), Bill Thomas

BP: “Backfield in Motion,” Mel &
Tim. BLFP: “We Must Be in Love.”
Cubie & Stairsteps. BH: “It’s Been a
Long Time,” Betty Everett. BLFH:
"geu Me You Love Me,” Masquer-
adey.

Welch, W, Va. (WOVE)
Arnell Church, Music Director

BP: “Lonely Night,” Fantastic Four,
Soul. BLFP: *Oh, Oh,” Sam & Dave,
Atlantic. BH: “Do Your Thing,” Jackie
Wilson, Brunswick. BLFH: *“Friendship
Train,” Gladys Knight & Pips, Soul.

PROGRESSIVE
ROCK

Eau Gallie, Fla. (WTAI), Lee Arnold,
Music Director, Personality

BP: “Bluesbuster,” Pacific Gas and
Electric, Columbia. BLFP: “Myrah,”
Left Banke, Smash. BH: “‘Stone Free.”
Jimi Hendrix, Reprise. BLFH: "Feelin'
Good,” Raven. Columbia.

COLLEGE

Bloomington, Ind. (WIUS)
Mike McCarthy, Music Director

BP: “These Eyes,”* Jr. Walker & the
All Stars, Soul. BLFP: “Crumbs Off
the Table,” Glass House. BH: ‘‘Some-
thing/Come Together.”” Beatles, Apple,
BLFH: “Je T' Aime Moi . . . Non
Plus,” Birkin & Gainsbourgh.

Boston, Mass, (WCS8)
Robert Nichols Jr., Program Director

BP: “It's a Beautiful Day,” Bucking-
hams. BLFP: “‘Raindrops Keep Falling
on My Head,” B.J. Thomas. BH: “Mud-
dy Mississippi Line,” Bob Goldsboro.
BLFH: “Hawley,” Dino, Desi & Billy.

Bronx, N. Y. (WHCB), Harris Simegram

BP: “Rocky Racoon,” Richie Havens.
BLFP: “Cold Turkey,” Plastic Ono
Band. BH: “Everybody Gets to Go to
the Moon,” Thelma Houston,

Brooklyn, N. Y. (WBCR)
Lenny Bronstien, Music Director

BP: “Could 1,” Bread, Electric. BLFP:
“Feel So Good,” Light House. RCA,
BH: “St. Louie,” Easy Beat, Rare Earth.
BLFH: “Don’t Walk Away,” Carl Car-
ton, Backbeach.

Brookville, N. Y. (WCWP)
Steven Ellis, Program Director

BP: “Fortunate Son,”” CC Revival
BLFP: “Kiss Him Goodbye,” Steam.
BH: “Elis’ Coming,”” 3 Dog Night
BLFH: “Echo Park,” Keith Barbour.

Cincinnati, Ohio (WFIB)
Rob Hegel, Music Director

BP: “Leaving on a Jet Plane,” Peter,
Paul and Mary. BLFP: “Kiss Him
Goodbye,” Steam. BH: ‘“Movin’',” The
Robbis. BLFH: “Some of Shelly's
Blues,” Nitty Gritty Dirt Band.

Collegeville, Minn, (KSJU)

P. M. Rother, Program Director

BP: “Fortunate Son.” CC Revival
BLFP: “Take a Letter Maria,” R.B.
Greaves. BH: “Dark-Eyed Woman,”
Spirit.  BLFH: *“Midnight Cowboy.”
John Barry.

Darhan, N. H, (WUNH)

Dave Cronan, Music Director

BP: “Cold Turkey,” Plastic Ono Band,
Apple. BLFP: “Living Loving Maid,”
Led Zeppelin. BH: “Wonderful,” Black-
well. BLFH: ‘“Stoned Woman, Ssh,”
Ten Years After.

De Kalb, 1l. (WNIU), Curt Stalheim,
Music Director, Personality

BP: “Rainmaker,”” Breeze. BLFP:
“Morning Dew,” Damnation of Adam
Blessing. BH: “Elis’ Coming,” Three
Dog Night. BLFH: “Ballad of Easy
Rider,” Byrds.

Elmhurst, Yl (WRSE)

John Drew, Program Director

BP: “Rockey Racoon,” Richie Havens.
BLFP: *“‘Rockey Racoon,” Richie Hav-
ens, BH: *“Whole Lotta Love,” Led
Zeppelin. BLFH: ‘“Hhere Comes the
Sun,” Beatles, Apple.

Ithaca, N. Y. (WICB), Ron Kobosko,

Music Director, Personality

BP: *“Holly Holy.,” Neil Diamond.
BLFP: *‘I Guess the Lord Must Be in
NYC,” Nilsson, BH: “Here Comes the
Sun,” Beatles, BLFH: “My Beautiful
People.” Melanie,

Laurinburg, N. C. (WSAP)

Craig Simmons, Music Director

BP: “Heavens Knows,” Grassroots.
RLFP: *“Beer, Beer, Beer,” Clancy
Bros. BH: “Going in Circles,” Friends
of Distinction. BLFH: “Up on Cripple
Creek,” The Band.

Lewisburg, Pa. (WVBU)

Robert Reisacher, Music Director

BP: “Down on the Corner,” CC Re-
vival. BLFP: “Whole Lotta Love,” Led
Zeppelin. BH: *‘Come Together/Some-
thing,” Beatles. BLFH: ‘“Maxwell’s
Silver Hammer,” Beatles.

Lubbock, Tex. (KTXT)

Jim Finch, Program/Music Director

BP: “Down on the Corner,” CC Re-
vival, BLFP: ‘“Leaving on a Jet Plane,”
Gloria Loring. BH: “Come Together,”
Beatles, BLFH: “Dark Eyed Woman,”
Spirit.

Macomb, M. (WWKS), Tim McCartney
BP: “Come Together,” Beatles, Apple.
BLFP: “Elis’ Coming,” 3 Dog Night.
BH: *“Goodbye Columbus,” Association.

Normal, 1ll. (WGLT)

Wayne D. Weinberg, Music Director
BP: “Yester Me, Yester You, Yester-
day,” Stevie Wonder. BLFP: “Fortu-
nate Son.” CC Revival. BH: “Kiss Him
Goodbye,” Steam. BLFH: ‘“Dark-Eyed
Woman,” Spirit.

Philadelphia, Pa, (WRTI)

Kenneth Skyversky, Music Director

BP: “Kiss Him Goodbye,” Steam.
BLFP: “Proud Mary,” Checkmates Ltd.
BH: “Backfield in Motion,’” Tim & Neil,
BLFH: “Down on the Corner,” C.C.
Revival.

Phillippi, W. Va. (WCAB)

Jack R. Reiber, Music Director

BP: “Wedding Bell Blues,” 5th Dimen-
sion. BLFP: “Waiting for My Dream,”
Spooky Tooth Two. BH: *Golden
Slumbers & Carry That Weight,” Trash.
BLFH: “Come Together,” Beatles.

Pittsburgh, Pa. (WPPJ), Gary Waight,
Music Director, Personality

BP: “Let Me be Your Man,” Jaggerz.
BLFP: ‘“Help,”” Mary McCaslin. BH:
“Something in the Air,”” Thunderclap
Newman., BLFH: *“Ruby Rose,’* Mind
Garage.

Potsdam, N. Y. (WNTC)

Ralph Curcio, Program Director

BP: “Dark Eyed Woman,” Spirit.
BLFP: “Baby It’s You,” Smith. BH:
“Down on the Corner,” C.C. Revival.
BLFH: *Jingo,” Santana.

Queens, N. Y. (WQMC), Teddy
Goldsteel, Music Director, Personality
BP: “Some of Shelly’s Blues,” Nitty
Gritty Dirt Band. BLFP: “Up on Crip-
ple Creek,” Band. BH: “Come Togeth-
er,” Beatles. BLFH: “Je T° Aime Moi
. . Non Plus,” Birkin & Gainsbourgh.

Riversider, Calif. (KUCR)

Robert Ferrone, Music Director

BP: “Volunteers,” Jefferson Airplane.
BLFP: “Living Loving Maid,” Led
Zeppelin. BH: “Delta Lady,” Joe
Cocker. BLFH: ‘Persuasion,” Santana.

Winona, Minn, (KSMC)

John Geary, Program Director

BP: “Raindrops Keep Falling on My
Head,”” B.J. Thomas. BLFP: “Victoria,”
Kinks. BH: “Holly Holy,” Neil Dia-
mond. BLFH: “I Can’t Quit Her,”
Blood, Sweat and Tears.

EASY LISTENING

Norwich, Conn, (WICH)
Bob Craig, Program Director

BP: *“‘Holy Holy,” Neil Diamond, Uni.
BLFP: “Midnight,” Classic 1V, Impe-
rial. BH: “Leaving on a Jet Plane,”
Peter, Paul & Mary, Warner Bros.
BLFH: *‘Raindrops Keep Falling on My
Head,” B.J. Thomas, Scepter.

Russellville, Ark. (KARV)

Wayne Duncan, Music Director

BP: “You've Lost That Loving Feeling,”
Dionne Warwick, BLFP: *Cupid,”
Johnny Nash. BH: “Can’t Get You OQOut
of My Mind,” Paul Anka, BLFH:
“Yakeyt Moog,” Gil Trythall.

San Antonio, Tex. (WOAI)
John Pedraza

BP: “Midnight Cowboy,” John Mathis.
BLFP: “I'll be Your Baby Tonight,”
Casey Anderson. BH: *““You Lost That
Lovin® Feeling,” Dionne Warwick.
BLFH: ‘“See Ruby Fall,” John Nash.

South Lake Tahoe, Calif. (KTHO-AM-FM)
Bill Kingman, Program Director

BP: “Raindrops Keep Fallin’ on My
Head,” B.J. Thomas, Scepter. BLFP:
“Won't You Help Me Just a Little
Bit,”” Frankie Randall, GRT. BH: “And
When [ Die,” Blood, Sweat & Tears,
Columbia. BLFH: ‘“Leaving on a Jet
Plane,” Peter, Paul & Mary, WB-7,

Shreveport, la. (KWKH)

C. J. Cunningham, Music Director

BP: “Shangri La,” Vogues, WB-7 Arts.
BLFP: “Happy.” Paul Anka, RCA,
BH: “Jesus Is a Soul Man,” L. Reyn-
olds. BLFH: “The Jet Song,” The
Group.

Springdale, Ark. (KSPR), Dave Sturm

BP: “Life’s Carousel,” E. Paul Evans.
BLFP: “Turn, Turn, Turn,”" Mission.
BH: *“Yester Me, Yester You, Yester
Day.” Stevie Wonder. BLFH: “Love
& Let Love;” Hardy Boys.

Springfield, Mass. (WSPR)

Budd Clain, Program Director

BP: “Midnight Cowboy,” Ferrante &
Teicher. BLFP: “She Lets Her Hair
Down,” Gene Pitney. BH: “Take a
Letter Maria,” R.B. Greaves. BLFH:
“Leaving on a Jet Plane,” Peter, Paul
& Mary.

(Continued on page 38)
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WHEN LAST SEEN DAVID BOWIE'S
"SPACE ODDITY" (72949) WAS
SKYROCKETING INTO THE TOP TEN
CHARTS OF HOLLAND AND BRITATN
...RECENT REPORTS PLACE THIS
FLYING DISC IN AMERICA...
RELIABLE SOURCES INDICATE IT

WILL TAKE OFF AT ANY MOMENT...
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HITS OF THE WORLD

BRITAIN HOLLAND

This Last This Last

Week Week Week Week

1 11 SUGAR SUGAR—Archies I 2 MY SPECIAL PRAYER—
(RCA)—Welbeck (Jeff Barry) T ot (=

£ L N e D 2 1 BLOODY MARY—*Tom &

. ! Dick (Philips)—Dayglow

Gentry (Capitol)—Blue Seas/ Music
Jac (Kelso Hertson) 310 IR—*Eksepti Philips)—

3 3 I'M GONNA MAKE YOU ; s e LR
MINE—Lou Christie 4 7 PASTORALE—*Liesbeth List
(Buddah)—Kama Sutra (Lou & Ramses Shaffy (Philips)—
Christie) Altona

4 2 JE T'AIME MOI NON PLUS 5 5 DEEP WATER—Grapefruit
*Jane Birkin/Serge (RCA)
Gainsbourg (Major Minor)— 6 1 DON'T FORGET TO
Shapiro-Bernstein (Jack REMEMBER—Bee Gees
Baverstock) , (Polydor)—Dayglow Music

5 5 HE AINT _HEAVY, HE’S 7 4 JE T'AIME . | . MOI NON
MY BROTHER—*Hollies PLUS—Jane Birkin & Serge
(Parlophone)—Cyril Shane Gainsbourg (AZ Records)—
(Ron Richards) Dayglow Music

6 8 SPACE ODDITY—David 8 9 SPACE ODDITY—David
Bowie (BF 1801)—(Essex) Bowie (Philips)—Essex-
Gus Dudgeon Basart
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“Space Oddity” Produced by Gus Dudgeon
Published by Tro-Andover Music Inc. (ASCAP)

From The Mercury Record Corporation Family Of Labels

MERCURY « PHILIPS .« SMASH - FONTANA - LIMELIGHT - BLUE ROCK - WING - INTREPID - PULSAR
A product of Mercury Record Productions, Inc., 35 East Wacker Drive, Chicago, lllinois 60601

A NORTH AMERICAN PHILIPS COMPANY



Radio-TV programming

Vox Jox

By CLAUDE HALL
Radio-TV Editor

I'm still searching for singles to
list under the “Save QOur Singles”
campaign. I'm listing only what I
feel are the very best singles avail-
able. A lot of records will become
hits without any help from this
column it’s true. And many of the
those listed in the SOS campaign
don’t need anybody’s help (“Come
Together” by the Beatles is an ex-
ample of a record that was an
automatic hit). These are just the
records that I personally dig; most
of them have been picked by the
Billboard reviewing staff, They act
as screeners for me. Occasionally,
I'll hear a record on a radio sta-
tion somewhere or it’ll be recom-
mended to me by a program di-
rector who finds it’s making an
impact in his market. Bill Nash
played his single personally for me
and program director Bob Todd
during the country music conven-
tion in Nashville a couple of weeks
ago. Since I didn’t tell him I was
going to list it here and he doesn’t
subscribe to Billboard (so far as
I know), he probably doesn’t even
know you and I are trying to
give him a hit single. All of the
records that I list, however, have
passed the greatest test I know of—
the ear. But I want the records
that I'm listing to also pass your
ear test. If you like them and play
them, great; but if you disagree
with me, let me know about that,
too. (Note: All people who dis-
agree with me will be automatically
fined one beer.) Here’s my new
recommendations for airplay on
Top 40 stations: “Jam Up Jelly
Tight” by Tommy Roe, ABC Rec-
ords; “Floatin” Down River” by
the Cascades, Uni Records; “I
Can’'t See You No More” by Joe
Tex, Dial Records; and “Heart on
a String” by Candi Staton, Fame
Records. Something else that tore
me up this week was “Johnny’s
Cash and Charley’s Pride” by Mac
Wiseman on RCA Records. Coun-
try stations will love it and pop
stations should be able to get some
action out of it.

Alan Grant, noted jazz person-
ality, has been appointed music
director of WMIR-FM, 24-hour
stereo operation in Fort Lauder-
dale, Fla. Alan is also doing a
7-midnight “Portraits in Jazz” show
seven nights a week and says:
“Still pushing good music, and the
listeners love it” . Ken White,

program director
of KMPL in
Sikeston, Mo.,
pays tribute to
Jay Jensen in
the Kansas City
branch of Capitol
Records for rec-
ord help. . .

Van P. Dunn has

DUNN been promoted to

operations manager of WIGO in
Atlanta. Dunn, a veteran of such
stations as WGEE in Indianapolis
and WRAP in Norfolk, does the
6-10 a.m, show on WIGO.

WALT TURNER (center), WSAI
Radio, Cincinnati, accepts gold
plague of Evie Sands’ click, ““Any
Way You Want Me,” on A&M Rec-
ords. Presentation was made by
Julie Godsey, of Main Line, Cleve-
land distributors, as Bob Harper,
WSAI| program director, looks on
approvingly. WSAIl was one of the
first stations in the country to go
on the record. It was a Top 5 on
the station’s listings.
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After a year and a half of self-
imposed retirement, Lee Askervold
has joined WQUA in Moline, Ill,
in a 7:30-midnight slot and says
“from the front door to the back
door, you’ll never find a total
wall-to-wall group of nicer peo-
ple” than at WQUA. “Our sta-
tion manager is Ken Buel, who
worked his way up in the organi-
zation tutored along the way by
G. LaVerne Flambo.” Rest of
staff includes Jim McShane, pro-
gram director Bob Allen, Earl
Spencer, and all night personality
Adam Jones, former host of “The
Show of Shows.” Then Askervold
has a few thousand words, all
good, to say about Flambo, a man
I'd certainly like to meet some
day. Heard a lot of good things
about him. He must be one heck
of a radio man.

* * K

Bob Todd has resigned as pro-
gram director of WAKY in Louis-
ville, but will be keeping close
watch on the station in an ad-
visory capacity. Any station need-
ing one fine program director
who’s young and aggressive may
call me. The FCC reports
that radio revenues in 1968 were
about $1,022 million, 12.7 percent
increase over 1967. Radio profits
were $113.4 million before taxes,
up 40.3 percent over 1967. FM
stations continued their upward
trend, reaching revenues of $53.2
million, up 33.7 percent over 1967.
Independent FM stations grossed
more than those owned by AM
stations. New York, Los Angeles,
and Chicago, in that order, were
the big - money-making markets.
Okay, so how many deejays, pro-
gram directors, and managers got
raises at the end of 1968?

* Kk K

Clark Race, an old friend, will
host “The Parent Game,” a new
Chuck Barris production. Barris
also does the “The Dating Game”
and “The Newly Weds,” two very
successful television shows. Barris
is talking now with NBC-TV, I
believe, about launching “The Par-
ent Game” in January, Two pilots
have been shot already and, in-
cidentally, Charlie O’Donnell of
KLAC in Los Angeles will do the
announcing for the new show if
it goes over. . Dave Shayer,
formerly with WTMR in Camden,
N.J.,, has joined WDVR-FM in
Philadelphia as music director.

* *

Jack Walker has been promoted
to vice president in charge of
operations for WLIB, New York
soul station. Walker, one of the
great names in soul music, had
been music director. . . . Dave
Freer at WLLL in Lynchburg, Va,,
is trying to locate Wayne Shockley
who worked at WUBE in Cin-
cinnati and WQXI in Atlanta.

I think T told you about Beb
Sherwood working now as assist-
ant program director at KROY in
Sacramento as well as doing the
music. Eric Rush reports in
from KBAD in Carlsbad, N.M.
He'd been at KTDO in Toledo,
Ore. Rest of lineup at KBAD in-
cludes Steve Wolfe, general man-
ager Bob Swayze, Steve Swayze,
and Porkey Leyva with Jim
O’Hearn and Fred Morton doing
weekend work. Eric, dedicate a
tune someday to my folks, who
live there—Mr. and Mrs. Jeff Hall.
* Kk K

Joe Finan, program director of
KTLK in Denver, says the station
is rocking a little harder and has
cut out the two-way phone con-
versations except on his own show.

Scott Manning has joined
Programming db, the consulting
firm, and is at WISM, Madison,
Wis. He’d been with WCFL, Chi-
cago. . . . Duff Roman has left
CFRW in Winnipeg to join CKFH
in Toronto. . . . Gene Thayer has
left CKFH to go down to Tucson,
Ariz. T don’t know what station.
. . . Jim Edwards, formerly with
WDOT in Burlington, Vt., 1s now
with some station in Louisiana and
I don’t know the call letters there
either.

RADIO-TU MART

This column is published for people
seeking positions as well as station
managers seeking personnel. Rate is
$5.00 per one half inch (app. 40
words). A box number will be used
to protect the identity of the adver-
tiser. Send copy along with payment

to:
RADIO-TV JOB MART

t.
New Yorl(, N. Y. 10036

Adult, mature-sounding personality
wanted for Hot 100 format station
in the southern part of scenic Ver-
mont. One year’s exp. minimum to
work for this 5,000-watt (as of Sept.
15) daytimer. Must be good with
news, Also interested in hearing
from those seeking news director
position which would include mod-
erating a telephone talk program.
Must have news exp. Brand-new
air-conditioned studios . . . good
benefits . . . send tape (include news,
DJ, commercials) to: Program direc.
tor Ron Bastone, WCFR, Box 800,
Springfield, Vt. 05156.

Immediate opening for contemporary
night personality in Burlington, Vt.,
market 120,000. Drake concept with
personality plus late night progres-
sive show. Must be into music and
production minded. Top flight pro-
fessional staff, new modern studios.
Rush tape and resume plus salary
requirements (no phone calls) to:
Mark Young, Program Director,
WDOT, 395 College St.,» Burlington,
Vt. 05401.

POSITIONS OPEN

Is your telephone a black plastic
tomb, or a christmas tree? i’m look-
ing for a first-ticket somebody that
loves the job he does on the air.
we’re top 40 heavy personality, #1
in a 50,000-population market. you
will need to know what it’s like to
turn on an audience. if you want a
better chance to do just that, call
me collect, Roger Alan Jones, WYCL,
York, S. C. 803; 684-4242.

First phone personality for up-tempo
MOR. Top rated in major Central
California city. Must be great . . .
not just an announcer! Work week-
ends only, two six-hour shifts, and
earn $400 a month, union scale plus.
Use the other five days to do your
own thing, go to one of three nearby
colleges, or commute to weekday
work in nearby city. Opportunity to
move west to beautiful setup if
you're great! Send long, nonreturn-
able aircheck or MOR audition with
resume and references to: Marv Al-
len, PD, KARM AM/FM, P.0. Box
669, Fresno, Calif. 93721.

WOHO, Top 40 station, Toledo, now
seeking established professional air
personalities. Air check and resumes
to program director Don Armstrong,
:Xé)llslo, 2965 Pickle Rd., Toledo, Ohio

First tickets needed for KGA, 50,000.
watt country station. Send resume
and tape to program director, KGA,
714 Sprague Ave., Spokane, Wash.
99210. Pros call 509—RI 7-3140.

Soul personality with 1st ticket
needed for leading southern soul
station. Excellent working condi-
tions among congenial personnel.
Ajrcheck and resume to program
director Avery Davis, KXOX, 6819
Cezanne St., Baton Rouge, La. Phone
is 504—927- 7060

POSITIONS WANTED

WHYN AM & FM needs two announc-
ers. One is for a full-time position
on AM, which is a 24-hour-a-day,
top-40 operation, the other is for a
part time position on WHYN-FM
which features an MOR format. Send
tape and resume to Robert Allen,
Program Director, WHYN, 1300 Lib.
erty St., Spmngﬂeld Mass. No calls,
please.

Porky Chedwick, veteran radio per-
sonality, desires Top 40, soul, or
progressive rock radio position in
medium or large market. Vast lore
in the music that has shaped this
nation. Proven ability to attract
and command a listening audience—
once drew 6,000 to movie promotion.
Veteran of more than 2,000 record
hops. Willing to become involved in
programming or music director
duties, just as long as I can also do
a radio show. Character references,
further information available by
writing Porky Chedwick, 1619 Edna
St., Pittsburgh, Pa. 15219

WENO, 5,000-watt country music sta-
tion in the country music capital of
the world, needs a smooth, polished
professional personality with a first
ticket. Excellent working conditions
for a growing broadcasting chain;
good, friendly staff. Contact pro-
grom director Mac Curtis, WENO,
Box 5236, Nashville, Tenn. 37115.
Willing to listen to airchecks from
small and medium market per-
sonalities.

Young, creative, ambitious person-
ality, ‘experience. Selling, Copy-
writing, News and Sports Coverage
and Writing, some play-by-play. All
music formats all times of day and
night, except graveyard. Currently
P.D., M.D., Prod. Mgr. 3 years in
biz, ’Broadeast School grad, 3rd en-
dorsed, 22, married, permanent, will
relocate, Let's talk, Write James
L. Schulz, 2219 S. 15th St., Sheboy-
gan, Wis. 53081. Phone after 8 p.m.
CDT: 414—458.4775.

WPLO, modern country musle sta-
tion of the Plough Broadcasting sys-
tem, is looking for a good, estab-
lished, professional air personality
who knows good radio and wants to
settle down as part of a stable staff.
Air checks and resumes to program
director John Fox, WPLO, 805 Peach-
tree St., N.E., Atlanta, Ga. 30308.

Top 40 program director (DJ), win
ning personality, proven to hold
ratings, induces perfection and co-
operative work, knows music. 3rd
class, employed now 500,000 + mar-
ket, married, 27. (Speciallze—new or
changing to top 40.) Radio modeneer-
ing for the 7(’s in mind. (513) 631-
5428.

Wanted: Top underground jock for
Dec. 1. To make it happen to the
country’s 2nd largest radio market
(CHGO). Good pay and excellent ad-
vancement. Send tapes and resumes
immediately. Satori Corp., 2241 N.
Sedgewick, Chicago, Ill.

But I am sure about Paul Drew.
He dropped by the other day just
to tell me that Ted Atkins is not
growing a beard after all. Ah, but
these rumors of Ted's beard and
his bell bottom trousers keep flow-
ing out of San Francisco. Drew,
incidentally, has joined RKO Gen-
eral Broadcasting and will be pro-
gramming CKLW in Detroit until
it’s sold. Then he’ll be transferred
elsewhere. CKLW must be sold
by Sept. 1, 1970. Drew was pro-
gram director of it during its hey-
day.

*x * *

July-September Pulse figures
from Atlanta, given to me by
Kent Burkhart, director of radio
for Pacific and Southern, shows
WQXI with a 16 in the 6-10 a.m.
period, a 22 in the 10 am.-3 p.m.
slot, 23 between 3-7 p.m., and an
18 wuntil midnight. WSB in the
same periods has 30, 18, 21, and
44. WPLO has 13, 12, 12, and 9.
WAOK has 8, 7, 8 and 9. -
Frederic Constant has become as-
sistant to the president of ValJon
Inc.,, which owns KDWB in Min-
neapolis.

*x K

Would you believe where Robert
W. Morgan of KHJ in Los Angeles
bumped into his old boss—Ron
Jacobs, who was program director
of the station and is now a VIP
in Watermark? Both of them met
at Wallich’s Music City in Los
Angeles. Both were there buying
cassettes. Morgan’s dad is Arthur
Morgan with C. L. Hopkins Mu-
sic in Galion, Ohio, a leading
jukebox operations firm. I rather
doubt that jukebox operators read
this column, so would some of
you radio people in the Galion
area call Arthur Morgan and tell

‘him you saw his son’s name in

Vox Jox. I'd like him to know.
* X

Dick Michaels has taken over
the news department at WREO
in Ashtabula, Ohio, and Perry
Newman is now music director at
the Top 40 station. . . . Hal
(Continued on page 38)

Young creative British deejay seeks
position with radio station or dis-
cotheque in U. S., preferably West
Coast. Cool, cultured English voice.
In-depth knowledge of British-
American music. Excellent contacts
in music field. For air check, photo,
contact Geoff A. Jukes, 105 Victoria
Rd., Wood Green, London N.22,
England.

Radio personality seeking rock,
country or contemporary personality
format having three years’ experi-
ence. I have been trapped in a wall-
to-wall format. I would like to get
back into personality radio as soon
as possible. Help! The walls are
closing in. Write: Billboard, Box
(0191, 165 W. 46th St., N. Y. 10036

Top 40 air personality needed. Con-
tact operations director Bob Hol-
lands, WAMS, Box 3677, Wilming-
ton, Del. 19807.

If your station can challenge my
mind, I'll be glad to send you a
tape and resume. Four years of
exp., first phone, tight board.
Single, 24, draft exempt, and prefer
up-tempo format. I have the desire
to be the best and will. Call 309—
797-3626.

WRMA, 135 Commerce St., Mont-
gomery, Ala,, is searching for a good
swinging soul personality. Airch 3

The original Johnny Holiday is avail-
able for a major market Top 40 or
MOR station, Previously worked at
KYA in San Francisco, WINS in New
York when it was a Top 40 station,
and WHK in Cleveland—all for long
periods. Stable, loyal family man
and a hard-working professional.
Call: 415—435-1828,

to program director Steve Soul.
Professionals may call 205—264-6440.
Willlng to lsten to airchecks from
everybody. Pay $100 per week or
more, depending on the man. Record
hops in area can add to your income.

WAVZ occasionally loses a top-flight
air personality to a major market.
Now seeking a replacement for our
latest loss. Air check and resume
to program director or general
manager Marvin Rosenblatt, 152
Temple St., New Haven, Conn. (6510,
Professionals with three or more
years of experience may call pro-
gram director at 203—777-4761.

Available Immediately: Top-notch
“Pro’’ top 40 man. 10 years’ experi-
ence, excellent references, age 25.
Real strong on news and production,
experienced in copy writing and
sales. Good voice, strong person-
ality, has ‘“Major Market Sound.””
For tape and resume call (601)
483-5029.

Our new station in Ohio will soon
need first phone personallties who
can do a smooth job with a Top 40
format. Only quality jocks need
send a tape and resume-—people who
would like a high paid but low
pressure professional climate type
job. Contact Ed Pike, WCVL, Box
603, Crawfordsville, Ind. 47933.

Announcer with three years’ experi-
ence with MOR station seeks employ-
ment at MOR_station within the
Southeastern U. S. Tape and info
available upon request. Prefers
small market. Contact: Randy Galli-
her, 3907 Angol Place, Jacksonville,
Florida 32210, or call: (904) 771-2905.

Roger Lifeset. Married. College
graduate in broadcasting. Two years’
professional experience, plus college
radio background. Seeking Top 40
or MOR position in medium market.
For an air check call: 603—669-5986.

10,000-watt station needs Top 40 jock
who wants to be heard in Tulsa,
Oklahoma City and Wichita. First
ticket required. If you’re good
enough you won’t stay with us long.
Send tape and resume to Bill Miller,
Operations Manager, KGGF, Coffey-
ville, Kan. 67337.

KGFJ, Los Angeles, invites newsmen
with experience in Soul Stations to
submit tapes and resumes. Primary
consideration to the real pros who
have major-market dellvery, can re-
write, get actualities and are sensi-
tive to community needs, One of our
four-man news team will be resign-
ing to run for public office and the
opening will be filled quickly, so
send resume and tape with original
wire copy and rewrite to Program
Manager, Jim Randolph, KGFJ, 4550
9M()(e)lzlgise Ave., Los Angeles, Calif.

Six years’ experience in radio with
top ratings with knowledge and love
of Top 40 and country music. Former
member of Box Tops. Already given
notice at WDOD in Chattanooga
where I was program director (I just
couldn’t communicate with manage-
ment there). If you'’d like an air
personality and/or program director
with vast storehouse of promotlon
ideas and driv: to arry them
through, call 615—266 5117 or 615—
875-2927 (home).

Now in the major top 10 markets,
five figutes will get you a 21-year-old
Top 40 drake or contemporary per-
sonality, 1st phone strong on main-
tenance, constmction, production,
programming. Smooth, mature voice;
draft exempt, top references. Phone
(609) 562-6632 person to person for
my local phone number.

Denver market needs DJ rock or
MOR. Send tape and resume to Ev
Wren Program Consultants, 7075 W.
Hampden, Denver, Colo. 80227.

Currently working Top 40. 5 years’
experience as DJ. Seeking position
in Country & Western or Top 40.
Single, 24 years old, visa free, strong
voice, good personality, good refer-
ences. Write Billboard, Box =0192,
165 W. 46th St., N. Y. 10036,
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JOE SOUTH

“Dont it Make You Wemt to Go Home”

/ ;lMMl 5
wi I |

Joe South sings about people and
the things they do to each other and to themselves.
“Don't It Make You Want to Go Home”’
haspassed “Go"” and is on its way to the top
of the chart game.
2592

©
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Radio-TV programming

Programming Aids

e Continued from page 34

Springfield, Mo. (KTTS)
Ray Shermer, Music Director

BP: “Tokyo Butterfly,” Jerry Smith.
BLFP: “Boeing Boeing 707,” Roger
Miller, BH: ‘‘Gather Ye Rosebuds
While Ye May,” Marilyn Maye. BLFH:
“The Time It Takes to Love You,” Rod
McKuen,

Tulare, Calif. (KBOS-FM), Steven Behar,
Music Director, Personality

BP: “No One Better Than You,” Petula
Clark, Warner-7 Arts. BLFP: “Mid-
night Cowboy,” Johnny Mathis, Colum-
bia. BH: “A Woman’s Way,” Andy
Williams, Columbia. BLFH:
Came Bronson,” Little Big
Capitol.

Atlanta, Ga. (WSB)
Chris Fortson, Music Librarian

BP: “Come Saturday Morning,” Sand-
pipers, A&M. BLFP: ‘Life’s Carousel,”
E. Paul Evans, Ranwood. BH: *“I
Started Loving You Again,” Al Mar-
tino, Capitol. BLFH: A World Called
You,” David Rogers, Columbia.

Columbus, Ga. (WOKS), Albert Smith

BP: “Is It Because I'm Black,” Syl
Johnson-Twinight. BLFP: ‘Backfield in
Motion,”” Mel & Tim. BH: “Jealous
Kind of Fella,” Garland Green. BLFH:
“You Put Me in a Groove,” Billy
Geutar, Davis.

Horns,

Melbourne, Victoria, Australia (3DB)
Rea Benn, Music Director

BP: ‘‘Come Together,” Beatles, Apple.
BLFP: ‘“Our Love Will Rise Again,”
Bobby Russell, Columbia. BH: “Put a
Little Love in Your Heart,”” Jackie
De Shannon, Imperial. BLFH: “The
Hunter,” Pacific Gas Co., Tempo.

Miami, Fla. (WIOD)
Yolanda Parapar, Music Director

BP: ‘““Come Saturday Morning,” Sand-
pipers, A&M BLFP: ‘‘MacArthur
’ Tony Bennett Columbia. BH:
“Is That All There Is,” Peggy Lee,
Capitol. BLFH: “We Love You, Call
Collect,”” Art Linkletter, Capitol.

Midland, Mich. (WMDN)
Jim Wiljanen, Music Director

BP: “Happy,” Paul Anka, RCA, BLFP:
“Can’t Forget About You Baby,” Mar-
ian Love, Capitol. BH: “Love’s Been
Good to Me,” Frank Sinatra, Reprise.
BLFH: “Sundays Gonna Come on
Tuesday,” New Establishment, Colgems.

COUNTRY

Puyallup, Wash. (KAYE)
Chubby Howard, Personality

BP: ‘Atlanta Georgia Stray,” Kenny
Price. BLFP: “Only a Woman Like
You,” Billy Parker., BH: *My Big
Iron Skillet,”” Wanda Jackson. BLFH:
*‘Her, the Car & the Mobile Home,”
Dave Kirby.

Ashland, Ky., and Huntington, W. Va.
(WTGR), Mike Todd, Program Director,
Personality

BP: “Step in to My Soul,” Bob Helms.
BLFP: ‘“Hello I'm_a Jukebox,” George
Kent. BH: “She’s Mine,” George Jones.
BLFH: “I’m So Afraid of Losing You,”
Charlie Pride.

Burbank, Calif. (KBBQ), Corky
Mayberry, Music Director, Personality
BP: *“Carolina in My Mind,” Geo.
Hamilton IV, RCA. BLFP: “Papa Joe’s
Thing,”” Papa Joe, ABC. BH: “Big in
Vegas,” Buck Owens, Cap. BLFH: “The
One Man Band,” Sheb Wooly, MGM.

Chester, Pa. (WEEZ), Bob White,
Music Director, Personality
BP: ‘“‘See Ruby Fall,” Johnny Cash,

Columbia. BLFP: “Lonehness Les
Seevers, Chestnut. BH: “Apnls Fool ”
Ray Price, Columbia. BLFH: The

Gun,” Bob Luman, Epic.

Cincinnati, Ohioc (WUBE), Bob Tiffin,
Music Director, Personality

BP: “April's Fool,” Ray Price, Colum-
bia. BLFP: “Six White Horses,”” Tommy
Cash, Epic. BH: ‘‘Just Someone I Used
to Know,” Dolly & Porter, RCA.
BLFH: “Big in Vegas,” Buck Owens,
Capitol.

Yox Jox

o Continued from page 36

Whitney has left WGLI in Baby-
lon, N.Y., to join WAVZ in New
Haven, Conn. . . . Ira Levy, col-
lege student at the University of
Miami, will join WINZ in Miami
as an air personality; he’s finish-
ing up his studies this spring.

Bill Todd, one of the dlsplaced
at WIBG in Philadelphia, is join-
ing WRKO in Boston.

38

Fairfield, Ohic (WCNW)

Marv Wallace, Music Director

BP: “Salt Lake City,” Buddy Knox,
United Artists. BLFP: *“Comin’ After
Jinny,” Fess Parker, RCA, BH: “‘Back-
side of Dallas,”” Jeannie C. Riley,
Plantation. BLFH: “Take a Little Good
Wwill Home,” Don & Donna Chapel,
Stop.

Flint, Mich. (WKMF), Jim Harper,
Program/Music Director, Personality

P: “She’s Mine,” George Jones, Musi-
cor. BLFP: ‘*‘Nobody But You,” Don
Rich, Capitol. BH: *‘She Even Woke

Me Up to Say Goodbye,” Jerry Lee
Lewis, Smash. BLFH: “Everybody's
Talkin’.”” Mayf Nutter, Straight.

Kansas City, Mo./Kans. (KCKN)

J. Walter Mudd, Personality

BP: “River Boat Annie,” Dale Ward,
Big Way. BLFP: “Daddy’s Girl,” Chill
Wills, Metromedia. BH: “Blistered,”
Johnny Cash, Columbia. BLFH: “Her
& the Car & the Mobile Home,” Dave
Kirby, Monument,

Phoenix, Ariz. (KRDS)

Bob Pond, Program/Music Director

BP: “Guilt Box,” Dee Mullins, Planta-
tion. BLFP: “Bad Moon Rising,”
McCormick Bros. BH: *“The Ways to
Love a Man,” Tammy Wynette. BLFH:
“Lay Lady Lay,” Pete Drake.

RCA Issues
Six Piano
Recital LP’s

NEW YORK — RCA is is-
suing six piano recital albums
this month, including a two-LP
Mozart package by Peter Ser-
kin.

In other piano sets, Alexis
Weissenberg plays Haydn; Wil-
liam Masselos plays Satie; John
Ogden plays Beethoven; Mischa
Dichter has a coupling of
Schubert and Beethoven; and
Staffan Scheja plays romantic
Swedish music.

Also being released is a spe-
cial Christmas album with Mor-
ton Gould conducting the New
Philharmonia Orchestra and the
RCA Symphony.

The low price Victrola line
has a first listing of Mozart’s
“Lucio Silla,” a three-LP set
with Carlo Felice Cillario con-
ducting the Angelicum Orches-
tra and the Polyphonic Chorus
of Milan.

Harpsichordist Gustav Leon-
hardt, baroque oboist Helmut
Hucke and the ensemble of the
Collegium Aureum have a
C.P.E. Bach pairing, while pian-
ist Liv Glaser offers a Grieg
pressing.

Historic monaural-only Vic-
trola sets include operatic re-
citals by tenor John McCor-
mack and soprano Lily Pons,
and. a program of Beethoven,
Mendelssohn and Handel per-
formed by cellist Emanuel Feue-
mann, who transcribed the Han-
del piece, pianist Franz Rupp,
and violist William Primrose.

WAYK to Debut
In December

LEHIGH ACRE, Fla.—The
5,000-watt station of WAYK
should be ready to go on the
air here early in December, re-
ports new general manager
George R. Oliviere. Type of
programming has not yet been
announced for the 24-hour
operation. Oliviere was previ-
ously with the FCC in Wash-
ington.

WEAT-FM on Air

WEST PALM BEACH, Fla.
—A new easy listening album
station, featuring primarily in-
strumentals, has gone on the
air here—WEAT-FM, a 100-
000-watt stereo operation.

Budweiser Fest
College Finals

On Aug. 6-8

NEW YORK—The national
finals of the Budweiser-spon-
sored Intercollegiate Music Fes-
tival will be held on the Ed-
wardsville campus of Southern
lilinois University on Aug. 6-8,
1970. The outdoor festival fa-
cility, which was used for the
first time last summer for the
school's Mississippt River Fes-
tival, seats more than 16,000.

The Intercollegiate  Music
Festival’s annual competition
for collegiate pop and folk per-
formers gets under way in Feb-
ruary as students compete for
regional championships and an
opportunity to go after college
music’s national championships
at festival finals.

Regional competitions will be
held at the University of South
Florida, Villanova University,
the University of Colorado,
UCLA, the University of Texas
and Southern Illinois University.

Dexter’s Scrapbook

By DAVE DEXTER JR.

HOLLYWOOD — It was a
beautiful medley while it lasted,
but no more will Herb Jeffries
sing “Flamingo™ while his wife
strips to “Stormy Weather.”

The former Duke Ellington
singer, now 58, was divorced
here by Tempest Storm in a
stormy session in which the 41-
year-old striptease artist charged
extreme cruelty.” Jeffries, who
made “Flamingo” a worldwide
hit via a record more than 20
years ago, was Miss Storm’s
fourth husband.

Hustling Al Martino hasn’t
forgotten those hungry years in
the 1950’s when no label would
record him. He recently bought
a plush new house in Beverly
Hills and paid cash for it. Then
he called in a man to install air
conditioning and peeled off
$5,000 from a roll and paid for
it in front. “I had a big hit
called ‘Here in My Heart’ when
I was a punk kid in Philly,” Al
recalls, “and two years later [

Calif. U. Folk Fest—
Course in ‘Rockatrics’

By GEOFFREY LINK

BERKELEY — The Univer-
sity of California’s 12th annual
folk festival (Oct. 23-26) offered
a mixed bag of styles that
ranged from cajun music to the
acid rock strains of Country
Joe and the Fish. About 15,-
000 attended the four days of
concerts and free workshops,
festival director Barry Olivier
said. Gross receipts reached
$12,000.

The Youngbloods were the
hit of the opening concert
Thursday night which attracted
2,000 persons to Pauley Balil-
room, The RCA artists have
got one of the most consistently
pleasing  country-rock styles
around and Jesse Colin Young
has developed into a fine vocal-
ist.

Dan Hicks and His Hot Licks,
sans girl singers, followed Jef-
frey Cain, a local folk singer

ROCK GROUPS will find many
features in this new budget-
priced Electro-Voice Model 626
microphone which retails for less
than $30. It is a dynamic type
with the “single D" feature called
“bass boost,”” which allows a
performer to empha5|ze the low
frequency voice sounds merely
by working closer to the micro-
phone's grille. A companion to
the more deluxe Model 627A, this
microphone is cardioid, has a
directional pattern that con-
siderably reduces the chance of
feedback, a dynamic design for
protection against rough handling
and a built-in  ‘‘acoustifoam”
filter to eliminate “‘breath pops.”
The unit has a fawn beige, mico-
matte finish and a non-detach-
able cable.

who gave an interesting lyrical
performance of original tunes.
Hicks, usually a pleasant, even
performer, did not live up to
the promise of his new Epic
LP. Country Joe MacDonald
with only guitarist Barry Melton
left from the old group, rounded
out the show with a set with
his new band that recalled some
of his earlier material.

The main concession to rock
on Friday night was Joy of
Cooking, a local band with a
girl lead guitarist. They play
much soft rock material, con-
sequently, a try at Blind Lemon
Jefferson's “Bad Luck Blues”
missed the mark a bit, yet there
is real variety in their music,

A cajun band, Opelousas
Playboys, did a fine set that
had many in the crowd ser-
pentine dancing around the bali-
room. Arthur (Big Boy) Crudup
offered a bit of blues and soul
that included one of his own

songs, “Rock Me Mama” and
Elmore James “Dust My
Brecom,” as well as a couple

of Ivory Joe Hunter tunes.

Billie Joe Becoat, a Fantasy
artist now working on his sec-
ond LP, was, as he said, a
1969 version of Crudup. Be-
coat is a songwriter of con-
siderable merit, especially ob-
vious in “Caldonia the Second”
and “Hold on Boy” about Black
Panther Huey Newton, both
Cody and his Lost Planet Air-
men finished the show with a
set of rockabilly.

Saturday night Sonny Terry
and Brownie McGhee made
the entire concert worthwhile.
They were in top form and
got an ovation for their fine
blues material. Doug Kershaw,
a cajun singer and fiddler, ap-
peared dressed in a purple vel-
vet suit and despite “Lonesome
Man,” was a bit too gimmicky to
be too effective.

Sunday afternoon’s closing
jubilee concert drew 3,000 to
hear all the performers, includ-
ing Vernon Ray, Janet Smith,
Charlie Marshall, Alice Stew-
art (a beautiful voice) and Mark
LeVine.
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was back laying bricks. That

won’t ever happen again.”

Max Jones reports that the
most renowned trumpet soloist
cver to play in Count Basie’s
band, Buck Clayton, won't be
able to play again until early
1970 at best. Buck underwent
lip surgery Sept. 18 and is hop-
ing his chops will eventually re-
turn.

Tony Cardoza, a Hollywood
producer, just offered Tom
Jones $750,000 to star in a film
next year. But the Welsh singer,
who just bought a $34,800 Rolls-
Royce Silver Phaeton to pair up
with his $28,800 Rolls-Royce
Silver Shadow, wants to think it
over while he slims down on a
diet of cigars and Rhine wine,
During his last California visit
he, his wife, Linda, and 11-year-
old son Mark lived in Paul New-
man’s spacious mansion in se-
cluded Coldwater Canyon.

The Beach Boys are back
swinging again. They’ll sing for
England’s Princess Margaret
Nov. 30 at Wembley along with
two groups, Marmalade and
Grapefruit.

Fast-rising Delaney & Bonnie
not only are making it on disks
here, but they’ll be touring Eu-
rope in November with Britain’s
top guitarist, Eric Clapton. Bon-
nie is from Illinois, Delaney is
from Mississippi and they’ll be
taking with them Bobby Whit-
lock, organ; Jim Gordon, drums;
Davey Mason, guitar; Jim Price,
trumpet; Carl Randle, bass, and
saxist Bobby Keys, all of whom
have been working in Hollywood
together.

The “champagne lady” who
was fired by Lawrence Welk for
allegedly missing a Welk date up
in Spokane after a five-year stint
with the band, Natalie Nevins,
feels that she was dismissed un-
fairly. She was ill, she says. But
what really fried her sensibilities
was her inability to deliver a
plate of home-made blueberry
muffins which she tried to de-
liver to her ex-boss as a peace
offering. Guards at ABC tele-
vision center wrestled her off the
lot.

Now 73 and devoted to the
church, onetime record star
Ethel Waters came out of retire-
ment recently to appear at a Rev.
Billy Graham Crusade. She sings
only religious repertoire and de-
lights in working with him be-
cause, she emphasizes, “God
don’t sponsor flops.”

Low Campus
Concerts Offered

NEW YORK — Michael
Brovsky, president of Campus
Attractions, Inc., a division of
the Coffee House Circuit, has
created an intermediate priced
concert package to meet the
demand for professional con-
certs at reasonable prices. He
has developed a concert pack-
age available to schools for a
top of $1,100. Talent will be
non-circuit performers who can
be featured within the $1,100
price range.
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The Electric Indian Has No Reseruations...

Entertainment From
Transamerica Corporation

United Arhists Records ﬂr

“LAND OF 1000 DANGES™

"THE ELEGTRIG INDIAN

A FOLLOW-UP HIT TO “KEEM-0-SABE™ #50613

b/w “GERONIMO"

Produced by Len Barry & Tom Sellers for Marmaduke, Inc.
in cooperation with John Madara, Ltd.

UNITED
ARTISTS

ancther E
feather ;-
in our
capt -

THE ELECTRIC IND!AN
UA 50613

UA 5270
N Time: 2:06

\ UNITED
ARTISTS

RECORDS
----- Kel Mus

/ Anatole Musi
\_/ o

“LAND OF 1000 DANCES” &,

(C. Kenner - A. Domino .

2, Arranged by Tom Sellers & Len Barry N
(2»0 Prod. by Len Barry & Tom Sellers for )
7 Marmaduke, Inc. in cooperation with *’.\-
2 /*‘f John Madara Enterprises, Ltd. ‘“\\\
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BEST SELLING

SoulLP’s

Billboard

Artist and/or Selection featured on

Billboard SPECIAL SURVEY For Week Ending 11/15/69

"’The Music Scene,”’

ABC-TV Network

% STAR Performer—LP’'s registering greatest proportionate upward progress this week.

Last Weeks on
Week Week Title Artist, Label, No. & Pub. Chart

1 PUZILE PEOPLE ... ... ... . .. ... 6
Temptations, Gordy GS 949

2 HOT BUTTERED SsouL ... ... .... 19
Isaac Hayes, Enterprise ENS 1001 (S)

5 MY CHERIE AMOUR .... ... ... 6
Stevie Wonder, Tamla TS 296

3 IT'S A MOTHER ... . .. . 6
James Brown, King KSD 10463 (S)

4 ICE ON ICE . .. ... .. ........ 8
Jerry Butler, Mercury SR 61234

7 LOVE IS BLUE .. .... . ... .. 13
Dells, Cadet LPS 829 (S)

13 TOGETHER ... ... .. ... .. ... ... 4
Diana Ross & the Supremes & the
Temptations, Motown MS 692

9 ARETHA'S GOLD .. ...18
Aretha Franklin, Atlantic SD ‘8227 (S)

6 POPCORN . .. 13
James Brown, ng KSD 1055 (S)

8 MEMPHIS UNDERGROUND .... .. .. 26
Herbie Mann, Atlantic SD 1522 (§)

12 HIGH VOLTAGE . . ... . .. .. .. 14
Eddie Harris, Atlantic SD 1529 (S)

11 TEMPTATIONS SHOW . . . .. . 15
Temptations, Gordy GS 933 (S)

10 CLOUD NINE .. .. ... ... ... .. 36
Temptations, Gordy GLPS 939 (S)

14 GREATEST MOTION PICTURE HITS . 14
Dionne Warwick, Scepter SPS 575 (S)

15 TIME OUT FOR SMOKEY ROBINSON
& THE MIRACLES .. . .. .. . ... 16
Tamla TS 295 (S)

17 SOUL CHILDREN . . ... .. .. ... .. 6
Stax STS 2018

23 GRAZIN' IN THE GRASS .. ... . ... 28
Friends of Distinction, RCA Victor
LSP 4149 (5)

18 STAND ... .. ... ... ... ...
Sly & the Family Stone, Epic BN 26456 (S)

16 M.P. G ... . ... ... . ... ... 24
Marvin Gaye Tamla TS 222 (S)

20 BLOOD, SWEAT & TEARS .. . .. . 30
Columbia CS 9720 (S)

25 LOVE MAN . .. ... . . ... ... .. 17
Otis Redding, Atco SD 289 (S)

19 THE WAY IT WAS/THE WAY IT IS = 24
Lou Rawls, Capitol ST 215 (S)

21 ICE MAN COMETH ... ... . ... ... 45
Jerry Butler, Mercury SR 66188 (S)

42 NITTY GRITYY . .. ... .. . ... . . ... 4
Gladys Knight & the Pips, Soul SS 713

29 I'VE GOT DEM OL’ KOZMIC BLUES
AGAIN MAMA ... ... .. ... . ... .. 5

Janis Joplin, Columbia KCS 9913
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Last Weeks on
Week Week Title Artist, Label, No. & Pub. Chart

38 GREATEST HITS, VOL. 2 .. 3
Dionne Warwick, Scepter SPS 577

27 LIVE AND WELL R 21
8. B. King, BluesWay 603] (S)

28 SMASH HITS . 13
Jimi Hendrix Experience, Reprlse RS 2025 (S)

22 GREATEST HITS . ... ... ... 23
Delis, Cadet LSP 824 (§)

30 GREEN RIVER .. .. ... ..
Creedence Clearwater Revival, Fantasy 8393

31 BLACK AND WHITE . . 15
Tony Joe White, Monument SLP 18]]4 (5}

35 COLOR HIM FATHER . . ... 15
Winstons, Metromedia 1010 (S)

37 RIVER DEEP, MOUNTAIN HIGH .7
lke & Tina Turner, A&M LP 4178

34 NOw ... .18
Four Tops Motown MS 675 (S)

40 HIGHLY DISTINCT .. _...... .. .. 4
Friends of Distinction, RCA LSP 4212

39 AT HOME WITH 0. C. SMITH . ... . 5
Columbia €S 9908

24 SPOTLIGHTIN' THE MAN .. ... ... 10
Bobby Bland, Duke DLP 89 (S)

36 YOUNG MOD'S FORGOTTEN STORY . 25
Impressions, Curtom CRS 8003 (S)

33 MY WHOLE WORLD ENDED . ... .22
David Ruffin, Motown MS 675 (S)

32 JR. WALKER & THE ALL STARS’
GREATEST HITS . ... 20
Soul SS 718 ()

26 SON OF A PREACHER MAN .. ... .. .20
Nancy Wilson, Capito!l ST 234 (S)

44 IN THE JUNGLE BABE ... ... . .. 5
Charles Wright & the Watts 103rd St. Rhythm
Band, Warner Bros.-Seven Arts WS 1801

45 BEST OF BILL cosBY = . ... .. .. 11
Warner Bros.-Seven Arts WS 1798 (S}

41 MOOG: THE ELECTRIC ECLECTICS OF 17
Dick Hyman, Command 938 (S)

— ISLEY BROTHERS LIVE AT
YANKEE STADIUM . = . . .. 1
T-Neck TNS 3004

48 HOT DOG ..... ... ...

Lou Donaldson, Blue Note BST 84318

43 ANOTHER VOYAGE ... ...........
Ramsey Lewis Trio, Cadet LPS 827 (S)

47 KARMA . ... ... L. 6
Pharoah Sanders, Impulse A 9181

49 IN A SILENT way . .. . . 2
Miles Davis, Columbia CS 9875

50 BILL CosBY ... .. .. 4
Uni 73066

Soul

The
Charls

Bll the Story —

Billboard
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THE CHARTS
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FRED COLE, center,

40

enjoys a recent outdoor barbecue and cocktail
party tossed by De-Lite Records to introduce Cole’s newest album,
“On Second Thought.” With the artist are Ted Eddy, right, executive
producer of De-Lite, and Norman Berkowitz of Billboard.

BEST NEW RECORD
OF THE WEEK:

I Can’t See
You No More”

JOE TEX

(Atlantic)

By ED OCHS

SOUL SLICES: “I wish them the very best of luck,” said Eddie
Holland about the Supremes, who, like Holland-Dozier-Holland, are
now a trio without Diana Ross. Miss Ross, breaking loose as a solo
performer, will be spelled by Jean Terrell, sister of former heavy-
weight boxer, Ernie Terrell, who will join Mary Wilson and Cindy
Birdsong to make the “new” Supremes. Diana Ross & the Supremes
will headline their own television special with the Temptations on
NBC, Wednesday (12). Their last TV appearance as a group will be
on a special “Ed Sullivan Show” on CBS-TV, Dec. 21. Soul Sauce
predicted the split last year. . . . Holland-Dozier-Holland, now the
new soul pioneers with their Invictus label, are proud of their hit-
making habits with the Supremes and called Soul Sauce to voice a
hope for continued success of the group and Miss Ross. . . . Ray
Charles’ Tangerine label is readying releases from the Raelettes
with Ike & Tina Turner called “Soul'd Out”; Percy Mayfield’s
“Bought Blues” and an LP from Wild Bill Davis. . Jazz com-
poser Quincy Jones, jet-set novelist Harold Robbins and bassist Ray
Brown have formed Symbolic Records in Los Angeles. . . . Clarence
Carter appeared at Ellis Auditorium in Memphis last week to promote
his new disk, “I Smell a Rat,” with a $3,000 piece of imitation
cheese and an artificial rat. There's nothing synthetic about Clarence
Carter, though. He's got soul. . . . A powerful new album by the
Mirettes on Uni—"Whirlpool.” Next from Wilson Pickett:
“You Keep Me Hangin' On,” on Atlantic. . . . Gamble & Huff have
recorded the Sweet Inspirations in Philadelphia. Other Atlantic
disk hopes include hot items from Otis Leavill’s *I Love You” on
Dakar, Walter Jackson's “Anyway That You Want Me" on Cotil-
lion, J. P. Robinson’s “You Got Your Thing on a String.” and
Aretha Franklin’s rocketing “Eleanor Rigby."” Motown is
1-2-3 on the soul chart with Stevie Wonder’s “Yester-Me Yester-
You Yesterday” threatening to top them all. . . . The National

Assn. of Black Students (NABS) has formed Talent Scout, Inc.,
deal exclusively with soul artists for college campus concert tours
. GRT Records has moved into the soul picture with Sam
Taylor Jr.’s “The Stinger.” . , . B. B. King will tape ABC-TV’s “Music
Scene™ and join the Rollmg Stones on their U.S. tour. The tour
will bring King to Madison Square Garden, Nov. 27-28. lke &
Tina Turner will also split the Stones’ bill. Minit has signed the
Blues Busters. . Atlantic is sending one of the strongest soul
packages ever to Europe in January. Opening at London’s Royal

Albert Hall on Jan. 22 will be Sam & Dave, Joe Tex and Clarence
Carter. The package will bring soul to Japan later in the tour.
* Kk %X

FILLETS OF SOUL: Stax/Volt is chasing the “Oh Happy Day™”

rainbow to prove the Edwin Hawkins Singers “miracle” was really
the start of a trend. Though the pop- gospel movement died in a
flurry of covers and imitations, “Hello Sunshine,” by Rev. Maceo
Woods & the Christian Tabernacle Baptist Church Choir should re-
vive the sound of gospel on the charts. Soul Sauce was tele-
phoned to death last week for tdbblng the Supremes as sinking.“
They are not sinking. In fact, “Someday We'll Be Together,” is a
national breakout, and Don Ovens Billboard's crack chart diagnosti-
cian assures us that the Supremes are more popular than ever, picking
up heavy album sales and maintaining a chart pace that their singles
don’t reveal. They are treading holy water perhaps, but they’re not
sinking. . . . Reggie Lavong has been named vice president of
r&b marketing for Capitol, now going soul in a big way. . .
Little Anthony and the Imperials, United Artist veterans, have formed
a production- management company, while songwriter Rudy Clark
(*Shoop Shoop Song.” “If You Gotta Make a Fool of Some-
body,” “Good Lovin' ") has opened his own publishing firm, Rudy
Clark Songs. . Stax is readying Dave Porter, the other half of
the Isaac Hayes-Dave Porter writing-producing team, in completing
his own solo effort in Memphis. . . . New Ruby Winters: “Guess
Who,” on Diamond. . . . Motown's Jackson Five has debuted in
hit fashion with I Want You Back.” . . . Believe it or not—a new
James Brown: “Ain’t it Funky Now (Part 1).” . . . New Chuck Berry:
“It's Too Dark in There,” on Mercury. . . . Maxine Brown, whose
“We'll Cry Together™ album is new from Commonwealth United,
will make a TV and club tour of England beginning Dec. 6.
SS7 has launched the Valentines with “Gotta Get Yourself “To-
gether,” which is good advice anytime. . Write and read Soul
Sauce. Esmond Edwars of Columbia Records reads Soul Sauce.
Do You?
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Soul

Billboard SPECIAL SURVEY For Week Ending 11/15/69

BEST SELLING

Soul Singles

ABC-TV Network

Billboard

Q Artist and/or Selection featured on ““The Music Scene,’
K STAR Performer—LP’s registering greatest prcportionate upward progress this week.

This  Last Weeks on This  Last . Weeks on
Week Week Title Artist, Label, No. & Pub. Chart Week Week Title Artist, Label, No. & Pub. Chart
1 BABY, I'M FOR REAL ... ....... 8 ﬁ 30 IT'S HARD TO GET ALONG .. .. .... 5
Originals, Soul 35066 (Jobete, BMI) Joe Simon, Sound Stage 7 72641
45 2 2 ICANT GET NEXTTOYOU ... ... 12 (0 (b, L)
Temptations, Gordy 7093 (Jobete, BMI) 27 20 PQOR MlAN SISV TR R 7
€Y 6 GONG IN CIRCLES .. .. ... 12 s [l Qi
: e : FPnend's OLMD;TIHC'IO“' RCA 74-0204 28 26 WE'LL CRY TOGETHER 8
i - (Perpete,

EDDIE HARRIS, second from right, Atlantic's jazz saxist, cuts the cake ,g S LET A MAN COME IN AND e o, (ool
at a recent birthday party for the artist at the Village Gate in New DO THE POPCORN (Part 1) ... ... .. ) Un_"e,d,aom (cCoy Chevis, B A 2
York where he was performing. His latest album, ‘“Swiss Movement,” James Brown, King 6255 (Dynatone, BMI) 34 (Sittin’ On the) DOCK OF THE BI Em'
recorded live with Les McCann at the Montreaux Jazz Festival, was 7 BACKFIELD IN MOTION 5 Dells, Cadet 5658 (East/Time/Redwall, BMI)
released .last week. The party was attended by, left to right, manager ﬁ T b e Bt 7 e @ 35 WHY IS THE WINE SWEETER
Marv Lagunoff, Anita O’Day, Harris and Mrs. Harris, as well as local (Cachand/Patcheal, 8MI) (On the Other Side) . o
deejays and label executives. 6 3 THAT'S THE WAY LOVE IS ... . .11 Eddie Floyd, Stax 0051 (East/Memphis, BMI)

Marvin Gaye, Tamla 54185 (Jobete, BMI) ﬁ 36 AFTbER Xoklll ok 7asiar 2
F ~ ﬁ 10 CRUMBS OFF THE TABLE ... ... ] B R B
oxXXx oligne y Ueécca (Gota Forever, B ! €F 0 15 17 BECAUSE I'M BLACK 2
0 orever, BMD) | Br¥& 40 5 Il BELAUSE I'M DBLAULR ... ... .
. h ht 125
NASHVILLE — Russell-Ca- feels that the Foxx will present a 16 GIRLS IT AINT F.Aa’Y g acea 6 (Srzfjdj;atgsg'\;l zTZT'L".‘éhIOL BMI)
ool Prglcllulitcllogs a;n:n eaiccta a major contribution to the in- 10 iy CDiigy s He © @ — SOMEDAY WE'LL BE TOGETHER ... . 1
fo: thec Sigcninge of aargr(g)up tll]'les dus[ry in 1970. He is Working 9 8 JEALOUS KIND OF FELLOW ... ... .13 (Djl‘;ill;\:':osBsMB;)the Supremes, Motown 1156
: g i , Uni 55143
Foxx. The Foxx is the first con- ~ With Baunach to set up promo- Cotfam, sy € — canT TAKE v EYEs OFF YoU .. 1
:)emporary _group to be signed tion and pf’.rsom}al‘ appearance 10 9 DOIN' OUR THING . ... ...... 7 F'si?ﬁid:’y"fs"e"ssﬁﬁf'PS'U?,”SR‘M)

y Decca’s Nashville office. tour that will coincide with the Clarence Carter, Atlantic 2600 (Fame, BMI) 3 e .
Larry Baunach, Southern re-  Foxx's first release in January. 11 11 SAY YOU LOVE ME . ... .. ... L o I L CLICLL
gional promotion manager for h . : Impressions, Curtom 1946 (Curtom, BMI) Rhythm Band, Warner Bros.7 Arts 7338
Dewse, Gle), | e ity of i The group consists of Pep- ffy 22 YESTERME YESTER-YOU YESTERDAY 3 (Tamerlane, EM)

Foxx is the first important step  per Martin, Al Perkins, “Little Stevie Wonder, Tamla 54188 \ — NA NA HEY HEY KISS HIM GOODBYE. 1
in a new trend by the major  Joe” Martin and Butch Bourque. (ISR iy, AIEHR R o O
record companies to cultivate 13 15 YOU GOT TO PAY THE PRICE .. .. .. 5 o

the potential pop talent originat-
ing from Nashville.”

Buzz Cason will produce the
Foxx and has planned a new
project for the group. Cason

Little Anthony &

Imperials Form Co.

NEW YORK — Little An-
thony & the Imperials have
formed a production and man-
agement organization to be
called Horizon Imperials Pro-
ductions. Joining them in the
endeavor will be Phil Strassberg
and Marvin Zolt, personal man-
ager, respectively.

Initial projects of the new
firm will be a Music Odyssey, a
six member jazz-rock group, and
the Blues Busters, who have
been recording on the Minit
label.

The Foxx will be here for the
next three weeks working on
their LP.

Kenton Solo U.S.
Rep at Berlin Fest

NEW YORK — Orchestra
leader Stan Kenton has re-
ceived the lone invitation to rep-
resent the U.S., at the Berlin
Jazz Festival on Nov. 5-8, when
that country honors Duke El-
lington.

Kenton will play a medley of
Ellington’s hits on the piano in
addition to conducting the Ber-
lin Jazz Orchestra, playing his
own arrangements, in a musical
tribute to Ellington, who is
celebrating his 70th birthday
this year.

The host of
MUSIC SCENE
is David Steinberg.

Check
please.

a 15 12

(Stone Flower, BMI)

,Du 13
,Dzs 19

Parabut, BMI)
WALK ON BY ..

(Jac/Blue Seas, BMI)

Gloria Taylor, Silver Fox 14 (Myto, BMI)

14 14 YOU'VE LOST THAT LOVIN’ FEELIN' .. 7
Dionne Warwick, Scepter 12262
(Screen Gems-Columbia, BMI)

HOT FUN IN THE SUMMERTIME .. 13
Sly & the Family Stone, Epic 5-10497

WHAT'S THE USE OF BREAKING UP . 12
Jerry Butler, Mercury 72960 (Assorted/ 49 49

Isaac Hayes, Enterpnse 9003

R:BR

24 FRIENDSHIP TRAIN ........... ... 2 A7 WEDDING BELL BLUES .. ... . ... a
Gladys Knight & the Pips, Sou! 35068 5th Dimension, Soul City 779
(Jobete, BMI) {Tuna Fish, BMI)
17 17 WE MUST BE |N LOVE .. ...... .. 4 41 42 HOW CAN | TELL MOM & DAD ... . 2
5 Stairsteps & Cubie, Curtom 1945 Lovelites, Lock 723 (Moo-Lah, BMI)
(camad, EM1) 42 43 WE GOT LATIN SOUL 2
23 Just A. LITTLE LOVE .. ....... .... 3 Mongo Santamaria, Columbia 4-44998 .
?s' B.de% LB'UﬁS‘ng 6‘°2ng) (Drive In/Westwood, BMI)
ounds of Lucille/Pamco
19 18 THE SWEETER HE IS @y 5 rmsowost 3
Soul Children, Stax 0050 (Bndges ASCAP) Moments, Stang 5005 (Gamb- BMI)
Q 33 THESE EYES .. ..... ... ..... 44 44 BRANDED BAD .
Jr. Walker & the All Stars, Soul 35067 0’Jays, Neptune 18 (Assorted ASCAP)
(ormioxy, B @ 50 HOW | MISS YOU BABY . ... 2
,D 21 21 TAKE A LETTER MARIA ... .. .. .. 3 Bobby Womack, Minit 32081
. B. Greaves, Atco 6714 (Tracebob/Unart, BMI)
o e Veloefiston, BGAR 46 41 IT’S A FUNKY THING—RIGHT ON .. 2
a 28 BAD CONDITIONS ... .. .. ... .... 5 Herbie Mann, Atlantic 2671 (Mann, ASCAP)
Lloyd Price, Turntable 506 (Cissi, BMI) w — HURRY CHANGE .. . |
23 4 LET A WOMAN BE A WOMAN— Tension Stephens; Aries 2076
LET A MAN BE A MAN ... ... .. .. ... 10 (Ketton/Lyman/Feldman, BMI)
Dyke & the Blazers, Original Sound 89 @ — MY LUCKY DAY ... ... .. .. .. 1
(Orive-1n/Westward, BMI) Frankie Newsome, GWP 515

B
|

37 38 MY BABE .~ ... .. .. ... ... 5
Willie Mitchell, Hi 2167 {Arc, BMI}
46 DON'T WALK AWAY .. ... .. ... .. 4
Little Carl Carlton, Back Beat 610
(Bright Port, BMI)
39 DRY SPELL . .. ... . ... .. . ... 3

Meters, Josie 1013 (Marsamt BMI)

(Toby-Nic, BMI)

TOO BUSY THINKING ABOUT MY BABY 3
Bifly Mitchell Group, Calla 167 (Jobete, BMI)

TOO MANY COOKS (SPOIL THE SOUP) 1
100 Proof Aged In Soul, Hot Wax 6904
(Gold Forever, BMI)

42

Signings

e Continued from page 28

release. . . . The New Kick, the
Californians and Dana Pearson
to Capitol. The New Kick is
headed by Gail Da Corsi, for-
merly with the New Christy Min-
strels. . . . The Geneva Conven-

Texas U Lab Band

To Play in Montreux

ARLINGTON, Tex.—An in-
vitation to perform at the In-
ternational Jazz Festival at
Montreux, Switzerland, June
17-21, has been accepted by the
University of Texas’ Arlington
Lab Band.

The participation by the Lab
Band will become possible after
funds necessary for transporta-
tion has been acquired. The fes-
tival invitation includes full
board for the band fgr three

tion to Beverly Hills Records
through a deal with Dunwich
Productions of Chicago. . . . Bill

Trout’s production firm will re-
cord eight singles and two al-
bums for Beverly Hills Records for
the next three years. . . . Oscar
Brand signed an exclusive man-
agement agreement with Infinite
Management Corp., a division of
Infinity. Summer, a rock
group, signed to Public Records.
Also signed to the label is Linda
Foreman. . . . Composer-singer-
guitarist Charlie Brown to Poly-
dor Records. Brown is currently
in !he Broadway production of
“Hair.” Coven, new rock
group, lo Mercury Records.

Azie Mortimer to Okeh Records.
Richard Parker will produce her
records.

Looking lor
Talen
Booking an Ac!

Billboards

International

Talen! Edition
fias (e ANSWER m

days and a professionally pro-
duced stereo recording of the
band’s performance.
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*“JEALOUS FEELING” b/w **I'M GOOD FIIII you”’

Produced by Don Costa & Boab Morgan

COMING SOON — DICK JENSEN'S “WHITE HOT SDUL" ALBUM PROBE CPLP 4512 |
SINGLE RECORD #4638



GLASSIFIED MdRT

BUSINESS OPPORTUNITIES

EX-SOUL SINGER AND SONGWRITER.
Wish to join professional singing group.
Please locate. Billy Williams, Box 153,
Douglas, Mich. nols

INVESTMENT OPPORTUNITY FOR UP-
to-date Jabel owner in well-managed
Western Canada record pressing plant.
For information write to Billboard, Box
585, 165 W. 46th St., N.Y. 10036. nols

DISTRIBUTING SERVICES

ATTENTION, RECORD OUTLETS: WE
have the largest seleclion of 45 rpm
oldies and goodies at 25¢ each, also
major lahel LP listings at promotional

prices. Send for (ree listings. All orders
welcome. Apex Rendezvous, Inc., 390
Kings Highway, Brooklyn, N. Y. tfn

HELP WANTED

SINGER - PIANIST - COMPOSER, 20,
ceeks an open-minded manager to lead
me from nowhere to a recording career
in a bag called Lament. Write: Lee
Glenn, GPO Box 168, Flushing, N. Y.

1352. nolb

PRESIDENT — PRERECORDED TAPE
company needs experienced man to di-
rect expansion program in retail, whole-
saling, franchising and manufacturing.
Submit resume with salary requirements
in complete confidence to Box No. 594,
c¢/o Billboard Publishing, 165 W. 46th
St., N. Y. 106036. ja24

WANT JUKEBOX AND GAME ME-
chanic. Must be good. The man we are
looking for will be working with 3
other mechanics. Country route, both
route and shop work. Must be sober.
Please give your home phone number.
Write: England Amusement Co., P.O.
Box 236, Purdy, Mo. 65734. nols

WANTED TO BUY

DJ REVIEWERS COPIES AND SUR-
plus LP’s. Any quantity. Larry Schaffer,
Indcpendent Records, 101 8th Ave., New
York, N. Y. 10011. (212) 989-8644 ja3

GOOD SUPPLY OF NEW 45°s AND LP's.
20,000 at a time. Large assortments, low
priced. Phone: 1-(216) 325-7708, Friend’s
Wholesale, 3659 S. R. 14, Rootstown, Ohio
44272. no22

RECORDS: LP’S, JAZZ, BLUES, FOLK.
New only. For export. Send itemized
lists to Harbor Record Export, 8724 Third
Ave., Brooklyn, N. Y. 11209. Low prices
wanted. We pay cash. nol5

RECORDS: 45’s & LP TAPES BOUGHT,
new or used. Will buy any gquantity
from individuals or dealers — prefer
dealers. Ship all records along with in-
voice. Checks mailed out on arrival of
shipment. No c.0.d.’s accepted. Send
records to: Larry’s Record & Tapes Pro-
motions, 553% Seventh St. (upstairs).
Parkersburg, W. Va. 26101 no22

SOUL SINGLES. WILL BUY AT REGU-
lar intervals. Send details to Record
Ccrner, 27 Bedford Hill, Balham, S.W.
12. England.

|

FOR SALE

PROMOTIONAL SERVICES

For Sale

AMPEX $-3300
FOUR TRACK
HICH-SPEED TAPE
DUPLICATING SYSTEM

includes master and four slaves—
also Ampex model 300-2MU record-
er for producing masters—c/w spare
heads, alignment tape, etc. Avail-
able immediately in  Winnipeg,
Manitoba, Canada.

Price: $11,000 or best offer.

Contact:

H. J. DOLLARD

Viscount Video Systems Ltd.
105 East 69th Avenue
Vancouver 15, B.C., Canada
Phone (604) 327-9446
nols

COLLECTORS R&R & R&B: FOR IN-
formation on new Newsletter with Rec-
ord Sales, Discographies and Biogra-
phies send name and address to: Vintage
Records, Box 2144, Anahelm, Calif. 928045.

nol

‘LARGE STOCK OF POLKA, CO‘IKT‘BY,

Rock, Blues singles, 3¢ each in 1,000 lots.
Send $1 for sample pack of 25. Albums,
no jackets, slight defects, 204 each.
Polka, Country, Specialty. Send $1 for
sample pack of 4. Drake Dist Co., Prairie
du Chien, Wis. 53578. eow

1660 EMBOSSED BUSINESS CARDS,
$4.85 postpaid. Send for free samples
and style chart. Joseph Winters, Box
333, Pleasantville, N. J. 08232. nol5

PUBLISHING SERVICES

HOW TO WRITE, PUBLISH AND RE-
cord your own songs. Professional
methods., Information free. Ace Pub-
lishing Co., Box 64, Dept. 2, Boston,
Massachusetts. nolb

USED EQUIPMENT

THREE-YEAR-OLD PEPSI CAN VEND-
er. Model C-V-72; 15¢, quarter changer;
$560 new, will sell $265. Jim (815
672-0681. no29

SCHOOLS & INSTRUCTIONS

R.E.L’S FAMOUS (55 WEEK COURSE
for the first-class Radio Telephone Li-
cense is the shortest. most effective
course in the nation. Over 98% of R.E.IL.
graduates pass F.C.C. exams for first-
class license. Total tuition. $360. Job
placement free. Write for brochure.
Radio Engineering Incorporated Schools,
1336 Main St., Sarasota, Florida 33577,
or 2123 Gillham Road. Kansas City, Mis-

souri 64109. or 809 Caroline St., Fred
ericksburg, Virginia 22401. or E.
Colorado St.. Glendale. Calif. 91205 tfn

BILLBOARD MAGAZINE
165 West 46th Street
New York, N. Y. 10036

separately)

BUSINESS OPPORTUNITIES
DISTRIBUTING SERVICES
EMPLOYMENT SECTION
PROFESSIONAL SERVICES
MISCELLANEOUS

RECORD SERVICE

oooooag

DISPLAY CLASSIFIED AD:
Box rule around all ads.

more consecutive insertions,

ADDRESS

CityY
[J PAYMENT ENCLOSED

Classified Advertising Department

1. Please run the classified ad copy shown below (or enclosed

n _____________ issue(s):

2, Check the heading under which

CLASSIFIED ADVERTISING RATES

REGULAR CLASSIFIED AD: 35¢ a word. Minimum: $7.
1 inch, $25. Each additional inch in same ad, $18.

FREQUENCY DISCOUNTS: Display classified ads only. 3 consecutive insertions,
noncancellable, nonchangeable, 5% discount; 6 insertions,

15%.

CLOSING DATE: 5 p.m. Monday, 11 days prior to date of issue.

BOX NUMBER: 50c service charge per insertion, payable in advance; also allow
10 additional words (at 35¢ per word) for box number and address.

you want your ad placed:
7] PROMOTIONAL SERVICES
] WANTED TO BUY

] PUBLISHING SERVICES

0

USED COIN MACHINE
EQUIPMENT

[] USED EQUIPMENT
[J INTERNATIONAL EXCHANGE

First line set all caps.

10%; 13 or

. STATE & ZIP CODE. ——

O BILL ME

NATIONAL RECORD PROMOTION AND
Publicity, Pressing. No job too small.
Consultation; questions answered re:
recording, publishing, distribution.
Morty Wax Promotions, 1650 Broadway,
N.Y. C Cl1 7-2159. tfn

National Record Promotion

({You Record It—We'll Plug It}
Music Makers Promotion Network
* New York City *

20 Years' Dependable Service
Brite Star, Cleveland, Ohio
Covering All Major Cities, Nashville,
Chicago. Hollywood, Etc.

DISTRIBUTION ARRANGED

MAJOR RECORD LABEL CONTACTS

NATIONAL RADIO & T.V. COVERAGE

BOOKING AGENT CONTACTS

MAGAZINE-NEWSPAPER PUBLICITY

RECORD PRESSING

MOVIE PROMOTION CONTACTS

General Office:

209 Stahlman Bldg., Nashville, Tenn.
Mailing Address:

14881 Overlook Dr., Newbury, Ohio
Send_All Records for Review to:
Brite-: Star, 14881 Over]ook,
Newbury, Oh
CALL: Cleveland (216) JO 4- 2211f

n

[% %% % % % %

MISCELLANEOUS

AFTER HOURS POETR Y — READ
around the world. Nothing else like it.
Send 31 to Jake Trussell, Box 951, Kings-
ville. Tex. no29

ATTENTION, RECORD STORES! BUY
direct, save $$$. Sale major labels. 15
asst. LP’s, $9.99; 110 asst. 45's, $9.99.
Start your own store. King Factory Out-
let, 15 N. 13th, Philadelphia, Pa. 19102’.'2.
no

OWN YOUR OWN LOW POWER RADIO
station. Legal. Can be put to commer-
cial use. No license required. Details
$5. KKSF, 2154 Market St., San Fran-
cisco, Calif. 94114. no22

READ “SONGWRITER’S REVIEW*”
magazine. 1697-B Broadway, N.Y.C.
10019. $3 year; 35¢ sample Gmding Light
of Tin Pan Alley. Est. nols

hilarious introes for Hot 40 and Soul.

SEND 6¢ STAMPiFOB THIS WEEK’S ‘

McRichard’s ““Ha Ha’s,” Box 717, Roan-
oke, Va. 24004. nols
SONGWRITERS! DON’'T KNOW WHAT
to do with your songs? Get this new
book of addresses, important facts you
chould know. $1 each. Roberson, 4149
Sherwood Blvd., Eau Gallie, Fla, nols

$349.50 COMPLETE SESSION — 349.50
includes five top musiclans, studio, pro-
ducer, 1,000 records, distnbution D.J.
mailings. Will release “Known” label.
Credit available. Prime Productions.
Box 11286, Memphis, Tenn. 38111—(901)
324-6786. nols

INTERNATIONAL
EXCHANGE

UNITED STATES

DEALERS-COLLECTORS—RARE AMER-
ican 45’s and LP’s, 15¢ up. 100 assorted
American 45’s, $7. Free catalog. For-

eign, four P. O. International Reply
coupons, Kape International, Box 74-B,
Brooklyn, N. Y. 11234, tfn

RECORD COMPANIES, MUSIC PUB-
lishers, Producers, Songwriters, Artists,
ete. Your material doesn’t seem to go
over—need distribution, promotion, pub-
lic relations, or what’s your problem?
Get the facts, learn the trick. Guaran-
teed results. Send $5, check or money
order, and copy tape or demo for ex-
pert evaluation or service you need.
Conglebb, Inc., 1517 Double Branch
Road, W. Columbia, S. C. 29169. no22

C(ZECHOSLOVAKIA

WANT TO
sical and Folk Records for American
and English pop artists records. Peter
Spacek, Breclav, Jatecni 8, Czechoslo-
vakia.

ENGLAND

“ABBEY ROAD,” BEATLES' LATEST [
LP with 15 new cuts, or any other Eng-
lish album, $6.50, or single, $2. Air-
{naxled Record Centre, Nuneaton, Enfg
and

ENGLISH ROCK RECORDS—U.S.A. LP’s,
$4.50; singles, $1. Send orders to Rec-
ord Corner, 27 Bedford Hill, Balham,
S.W. 12, England.

CLASSIFIED
ADVERTISING |
DOESN'T
COST, |
IT PAYS.

EXCHANGE CZECH CLAS- ’

q Artist and/or Selection featured on 'The Music Scene,’”” ABC-TV Network.

8 TRY A LITTLE KINDNESS .5
Capito! 2659 (A|rf|eld/

7

7

&7 &
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7

7477

TOP 40

Listening

These are best selling middle-of-the-road

national retail sales and radio station air play listed in rank order.

singles compiled from

Wk. Ago
Ago
s. Ago

Wk

Wks.

TITLE, Artist, Label & Number

Weeks
On Chart

2 3
Glen Campbeli,
Campbell, BM

17 24 26

(Tuna Fish, BMI)

w
N
—

A WOMAN'S WAy
Andy Williams,
(Pequod, ASCAP)

Gems-Columbia, BMI}
TRACY

ASCA
SHANGRI-LA

SUSPICIOUS MINDS
11 15 15

25 34 — AND WHEN | DIE

(Tuna Fish, BM!)
36 38 —
NEW YORK CITY .

28 37 —
HEAD

15 25 36

18 21 21

Dean Martin,

34 39 — LOVE WILL FIND A

Jackie DeShannon,
(Unart, BMI)

JEAN

13 16 17 SEE THAT GIRL

19 31 33

20 17 22
John & Ann Ryder,
(Leeds, ASCAP)

JULIA

ETERNITY

23 27 35

10 7 4

BMI)
16 23 25

33 — —

(Anne Rachel ASCAP)

24 29 30 WHERE DO | GO?

31 — —
Ferrante & Teicher,
(Unart, BMI}

30 — — UNDUN

32 — — TOMORROW IS THE

REST OF MY LIFE

38 — — A BRAND NEW ME

Johnny Mathis,
{lInart/Barwin, BMI)

— PAPA JOE'S THING

n
S
|
I

SOMETHING

You Baby)
TAKE A LETTER MA

R. B. Greaves,

39 — —

Sandpipers, A&M 1134

LEAVING ON A JET PLANE A 4
Peter, Paul & Mary, Warner Bros.-Seven
Arts 7340 (Cherry Lane, ASCAP)

WEDDING BELL BLUES 7
Fifth Dimension, Soul City 779

IS THAT ALL THERE 1S? 10
Peggy Lee, Capitol 2602 (Trio, BMI)

Columbia 4-45003

MAKE YOUR OV/N KIND OF MUSIC A
Mama Cass Elliot, Dunhill 4214 (Screen

Cuff Ln)nks Decca 32533 (Vanlee/EmuIy,

Lettermen, Capitol 2643 (Rcbbuns ASCAP)

Elvis Presley, RCA 47-9764 (Press BMI)

YOU'VE LOST THAT LOVIN’ FEELING =7
Dionne Warwick, Scepter 12262
(Screen Gems-Columbia,

Blood, Sweat & Tears, Columbia 4-45008
| GUESS THE LORD MUST BE IN

Nilsson, RCA 74- 0261 (Dunbar BMI)
RAINDROPS KEEP FALLIN’ ON MY

B. J. Thomas, Scepfer 12265 (Blue Seas/
Jac/Twentieth Century, ASCAP)

SMILE A LITTLE SMILE FOR ME 4
Flying Machine, Congress 6000 (January, BMI)

ONE CUP OF HAPPINESS =
Reprise 0857 (Pomona, BMI)

Imperial 66419

Oliver, Crewe 334 {Twentieth Cemury, ASCAP)

Vogues, Reprise 0856 (Hill & Range, BMI)

LEAVE THEM A FLOWER
Ed Ames, RCA 74-0253 (TRO-Devon, BMI)

| STILL BELIEVE IN TOMORROW 7
Decca 73256

Ramsey Lewis Trio, Cadet 5640(Ramse| BMI)

Vikki Carr, Liberty 56132 (Saturday, BMI)

TONIGHT FLL SAY A PRAYER 5
Eydie Gorme, RCA 74-0250 (Sunbury, ASCAP)

EVERYBODY'S TALKIN' . 12
Nilsson, RCA 74-0161 (Coconut Grove/Story,

(One of These Days) SUNDAY'S

GONNA COME ON TUESDAY 6
New Establishment, Colgems 66-5006
(Colgems/Musicor, ASCAP)

NO ONE BETTER THAN YOU 2
Petula Clark, Warner Bros.-Seven Arts 7343

Julivs LaRosa with the Bob Crewe Genera-
tion, Crewe 335 (United Artists, ASCAP)
MIDNIGHT COWBOY

United Artists 50554

Guess Who, RCA 74 0195 (Frlends of
Mine, Ltd. /Dunbar/Cnrrus BMI)

Lana Cantrell, RCA 74-0268 (Chappell, ASCAP)

EARLY IN THE MORNING
Vanity Fair, Page One 21-027 (Duchess, BMI)

Dusty Springfield, Atlantic 2685
(Assorted/Parabut, BMI)

MIDNIGHT COWBOY :
Columbia 4-45034

Papa Joe’s Music Box,
(Papa Joe’s Music, ASCAP)

| STARTED LOVING YOU AGAIN 2
Al Martino, Capitol 2674 (Blue Book, BMI)

Beatles, Apple 2645 (Harrisongs, BMI)
OH ME, OH MY (I'm a Fool for

Lulu, Atco 6722 (Nccrrac ASCAP)

RIA

Atco 6714

(Four Star Television, BMI)

EARLY IN THE MORNING

Michael Allen, London 20052 (Duchess BMI)

COME SATURDAY MORNING

BMI)

WAY o, 8

14

FIRST DAY OF

2

ABC 11245

(Famous, ASCAP)
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Royalty Controls
Corporation

offering unique services
to recording artists

Announcing the formation of Royalty Controls Corporation, a service
organization which will engage in the business of auditing record com-
panies in behalf of recording artists, record producers and music
publishers.

Royalty Controls Corporation will examine and verify the appropriate
books of account and financial records of record companies to as-
certain whether the statements of royalties reported are correct. The
company will render these services at low cost to its clients, made
possible by specializing in this type of services and the application of
computer audit techniques.

CONTACT: HAROLD A. THAU, (212) 233-0317
ROYALTY CONTROLS CORPORATION -« 55 LIBERTY STREET « NEW YORK, NEW YORK 10005



Musical Instruments

BENSON ELECTRONICS, INC,,
will begin marketing the Benson
300 Studio Amplifier and five
other units in February of 1970.
For the past 10 years the ampli-
fiers have been available only on
a direct-sale basis and usually to
nationally prominent musicians.
The new line will include three
guitar units and three bass units
and boasts several unique fea-
tures including changeable equal-
izers which can the entire sound
of the amplifier. Also featured in
the new guitar line is a “Stress
Control” which makes the amp
distort naturally at low volume.
Prices will range from $680 to
$990.

Aipin
Sellor

Steins, Schnitzel

& Sing-Alongs
The Alpine Cellar, New York's number
one fun spot! Seven hours of laughter,
music and entertainment with Franzl
Montan, singing host. Rudy Gerhard’s
Oom-pah-pah band and The SINGING
MAEDCHEN IN UNIFORM. Slap dances.
Lederhosen. Schnitzelbank. Waltzes and
polkas for dancing.

OPEN 6 PM to 1 AM
For Cocktails,
Dinner and Supper JB

{

1Y
Continental and American menu.
Imported Beer on tap. Pl
No cover. No minimum. 4
Entertainment, Monday thru Saturday
Hipfne Cellar in the Hotel McAlpin

Just east of Broadway at 34th St., N.Y.C.
\ Reservations: 736-5700 ﬂ

Job No. 92
Hotel McAlpin
70 lines/ Y, column
Esquire—Dec. 1969, Jan., Feb., March, 1970

when answering ads . . .
Say You Saw It in
Billboard

46

Aeolian Merchandising Plan
For Player Pianos and Rolls

e Continued from page 1

About 1,200 dealers now sell
the units, according to Ernie
Sampson, general merchandising
manager, who said player pianos
will be the main thrust of Aeo-
lian's total merchandising plans.
Lembke and Sampson both came
to Aeolian from Seeburg Corp.

Aeolian player piano special-
ist Robert Hoyman described the
two-point sales approach: “The
player piano fits right in with
the leisure market making an
ideal instrument in the home.
Additionally, the home owner,
the man who pays the bills, can
justify the expense of a piano
for his children when he sees
that he can have fun with the
instrument, too.”

Hoyman views the automatic
piano as an important partici-
pation instrument. Foot pedals
and hand controls allow people
to vary the tempo, bass, treble
and volume. Other controls al-
low for five key changes and a
“rinky-tink” sound through use
of a Ukelano accessory.

Aeolian makes five brands of
player pianos. All can be oper-
ated manually or electrically.
The Pianola model is a 64-note
instrument retailing for $995.
More deluxe models have 88
keys and retail from $1,452 on
up. Wurlitzer and Kimball are
the other two manufacturers of
player pianos and QRS and Mel-
O-Dee are the two other manu-
facturers of rolls. Hoyman esti-
mates that there are around
3,000 piano roll titles available
now.

Hoyman foresees technical
breakthroughs in the production
of piano rolls but said present
technology allows for the pro-
duction of 26 rolls every 30
minutes. This would include
such processes as tagging, print-
ing of lyrics and packaging.

The rolls are packaged in
boxes 12 in. long and 2 in.
square. Aeolian will soon have
display merchandisers and point
of sale material for rolls and is
studying a marketing arrange-
ment that will accommodate a
return privilege. “The obsoles-
cence factor is not significant,”
Hoyman said. Aeolian releases
about 13 titles a month now.
Rolls are primarily 2 to 3 min-
utes long but some are long-
playing (5 to 6 minutes) and
others, such as dinner music
selections, run as long as 9
minutes.

Aeolian is discussing a pro-
gram with Peter Nero with the
idea of producing rolls that cap-

New Electric
Merson Bass

WESTBURY, N. Y.—Two
new electric basses are available
from Merson Musical Products
Corporation, the Tempo 1810
and the Univox 1800B. The
Tempo features two pickups and
has a double cutaway thin body
with triple bond edges. The sug-
gested list price is $72.50. The
Univox is a two pickup solid
body bass featuring pickup selec-
tor switches, tone controls, in-
dividual metal tuning units and
lists for $87.50. Cases for each
bass list at $15.

ture the individual flavor and
style of well known popular
pianists. Also being studied is
the possibility of bringing out
records featuring popular musi-
cians using the player piano. An
instruction program is also being
designed that would utilize in-
struction piano rolls.

Sampson said that some of its
franchised dealers have now de-
cided to specialize in player
pianos. An example: Duffy’s
Music, Palisades Park, N.J., a
store carrying only player pianos
and stocking every available
piano roll. Aeolian will display
player pianos at the National
Association of Music Merchants
shows in Los Angeles and
Miami and at the American
Music Dealers Industry Exhibit
in Las Vegas next year.

Phinney: CMI

e Continued from page I

dent, is now on a cross-country
trip, hoping to visit 400 musical
instrument companies. He an-
ticipates 40,000 delegates for
AMDIE’s Las Vegas meeting
April 26-29, which will, for
the first time, be open to the
public.

Phinney said 121 exhibitors
participated in AMDIE’s first
show last year. “CMI was not
one of those exhibitors. They
had a wait and see attitude.
CMI, as well as a number of
other companies, saw the interest
the show generated last year
with Las Vegas residents and
Western dealers.

“Opening the 1970 show to
the public will give the manu-

facturer a first-hand idea of how
his products go over with the
buying public. It will also show
how dealers receive products be-
cause very often the public mo-

THE BOSSA NOVA, an electric,
single cutaway classic-style gui-
tar, is new from Gibson. It is a
hollow, full-size, flat-top-designed
guitar with traditional classic-
slotted peghead and classic neck.
The body dimensions are approx-
imately 20 inches long, 16 inches
wide, and five inches deep. The
neck is two inches wide at the
first fret. Four different storage
cases are available.

] - B R |
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AEOLIAN’'S player piano. This is
the Pianola, one of five brands of

player pianos, and retails for
$995. People can participate in
the music through the foot pedals
and hand controls but the instru-
ment will play automatically.
Rolls, which come in boxes 12
inches by two inches square, can
be seen on top of the instrument.

at AMDIE

tivates the dealer’s interest in an
item.” The public will see the
show Sunday, April 26, opening
day.

Phinney said he has not mailed
exhibitor contracts. “Our pros-
pects for exhibitors are better
this year,” he boasted. He said
he was mailing free AMDIE
memberships to 10,000 music in-
strument businessmen and that
his tour of the country will con-
clude in February.

Merson Adds
Lighting Units

HOLLYWOOD — Merson
Musical Products Corp. will dis-
tribute the complete line of
Acentulite  Lighting  Systems
manufactured by Eagle-Pitcher
Industries, Inc. A variety of six
systems will be available, rang-
ing in price $99.95 for a colored
strobe light effect to $450 for
the Kaleidocolor system; which
is a completely professional unit
that simulates a master spot with
a color wheel. Also available are
models which produce dancing
shadows, foot lights and stage
spots.

ENDORSEMENTS

Jimi Hendrix and Vince Martell
have signed endorsement contracts
with Merson Musical Products
Corporation, manufacturers of gui-
tars, organs, and amplifiers.

NAMM Signs
29 Exhibitors
For Western

CHICAGO—More than half
of the 91 booths at the National
Association of Music Merchants
(NAMM) Western Seminar and
Exhibits program have been
taken. The program will be held
from April 12-14 in Los Angeles.

The 29 exhibitors have signed
for 47 of the booths. The booths
are 10 x 10 square feet in area.
Three larger meeting rooms will
be converted to exhibit space.
There will also be a demonstra-
tion area. Exhibit hours will be
from noon to 5 p.m. No special
programs, seminars Or events
may be conducted during these
hours. This marks the first time
an exhibit program has been in-
cluded with a regional seminar
sponsored by NAMM.

The exhibitors include:

M. M. Meason, Inc.; Manval Arts Fur-
niture Co.; Slingerland Drum Co.; Harmony
Co.; Getzen Co., Inc.; M. Hohner, Inc.;
Pointer System, Inc.; King Musical Instru-
ments; G. Leblanc Corp.; Yamaha Interna-
tional Corp.; H. and A. Selmer, Inc.; West.
inghouse Credit Corp.; Wurlitzer Co.; Ernie
Ball, Inc.; Lyon-Healy; Everett Piano Co.;
Schaff Piano Supply Co.; C. F. Martin and
Co.; W. T. Armstrong Co., Inc.; Zeb Billings
Music Publishing Co., Inc.; C. A. Gotz Jr.;
Remo, Inc.; Baldwin Piano and Organ Co.;
Avedis Zildjian Co.; Trophy Music Co.;
Rickenbacker, Inc.; Goya Music; Darco Co.;
L. D. Heater, Inc.; Gonzales Co.

THIN, ARCHTOP, semihollow
body, with a double Venetian cut-
away characterizes the new Gib-
son ES-340TD. It has twin hum-
bucking pickups with a single
master treble and bass blender
control. The body is 16 inches
wide, 19 inches long, and 134
inches thin. It has a Brazian
Rosewood fingerboard with minia-
ture block pearloid inlays.

BEST SELLING

Folios

VOCAL COLLECTIONS

Title—Publisher

BEST OF SIMON & GARFUNKEL (Plymouth)
BEATLES ABBEY ROAD (Hansen)

JUDY COLLINS SONGBOOK (Music Sales)
GLEN CAMPBELL GOODTIME HOUR (Hansen)
70 SUPER BLOCKBUSTERS FOR '70 (Hansen)
71 GIANT HITS OF TODAY (Vocal) (Big 3)
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Gettin’ it together

Tune in NBC-TV Wednesday,

November 12, 1969 at
9:00 PM (EST) for the
TV Spectacular of

the season:

ON BROADWAY

(Remember TCB?)

AL

MOTOWN®

PRE-SOLD TO MILLIONS OF TV VIEWERS
ORIGINAL TV SOUND TRACK LP
NOW AVAILABLE

o
" TV waenl ¥s
DANA RS ori 11 £ XPREMES
21T T MPIATIONS
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SOUNDTRACK
55—

SOUNDTRACK—
Goodbye Mr. Chips.
MGM S1E-19 STX (S)

The Peter O‘Toole-Petula Clark film starrer
is certain to prove top boxoffice fare, The
soundtrack LP, featuring the tunes of Les-
lie Bricusse, will hit with the same impact
at the dealer level, "“And the Sky Smiled,”
“’Fill the World With Love,”” “Watk Through
the World,”” and “You and [~ are com-
mercial standouts.

PETER LINK & C.C. COURTNEY

PAUL AARON

ORIGINAL CAST
S5/ —

ORIGINAL CAST—
Salvation.
Capitol SO 337 (S)

This off-Broadway rock musical opened to
good reviews a few weeks ago and the
theater business should be reflected in
sales. The eight strong cast and composers
Peter Link and C.C. Courtney sing the off
beat and caustic songs with a lot of
verve, particularly Yolande Bavan.

WEDDING
ALBUM

.

por

JOHNNY WINTER—
Second Winter.
Columbia KCS 9947

@

Winter rode high on the LP charts with his
initial Columbia outing, and also with his
earlier Imperial release, and now this fol-
low-up, recorded in Nashville, should prove
to surpass them both. The album is unigue
in that it contains three LP sides and con-
tains some of the best Winter performances,
ranging from Little Richard’s “’Slippin‘ and
Shidin’,” to  Chuck Berry’s ‘"Johnny 8,
Goode.”” A winner from the word go!

POP

@ STEVE MILLER BAND—
Your Saving Grace.

Capitol SKAO 331 (S)

The Steve Miller Blues Band, though no
longer a blues band or the original outfit
that kicked off their success story, still
claims rock star Miller, who picks up the
pieces for perhaps his finest effort vyet.
Keyboard king, Nicky Hopkins adds to the
excitement on ‘“Little Girl,”” producer Glyn
Johns plays guitar and sings, as singer-gui-
tarist Miller rocks Hendrix-style on ‘’Moth-
erless Children” and ‘‘Fee! So Glad.”

POP
JOHN AND YOKO—
Wedding Album,

Apple SMAX 3361 (S)

A wedding album with a real album inside,
John Lennon & Yoko Ono celebrate their
marriage with a deluxe souvenir package
that looks more like a presskit. Boxed for
fans are posters, snapshots, doodles, wed-
ding booklets, odds and ends (mostly odds)
and a copy of the Apple twins’ marriage
certificate. Side one of the LP features
love noises for connoisseurs, while side two
offers a plea for world peace from the
Beatle and his bride.

POP

@ B. ).
Greatest Hits, Vol. 1.
Scepter SPS 578 (S)

THOMAS—

Here’s a package that’s sure to prove an
immediate success. [t's chock full of
Thomas winners ranging from his early
“I'm So Lonesome | Could Cry’’ to the
recent ‘’Mama,’”’ ‘’Hooked on a Feeling”
and ""Eyes of a New York Woman.” Attrac-
tive gold-cover adds to the immediate sales
appeal, and this one should soon be riding
high on the charts.

o
N steppenwoLF—
Monster.
Dunhill DS 50066 (S)

Hard rock veterans who never miss, Step-
penwolf continues their magic carpet ride
on the charts with that patented rough
rock assault featuring the voice of John
Kay. Drummer Jerry Edmonton shares the
song credits with Kay, as the veteran
heavies keep on the pressure with their
stormy street-rock epics, “’Monster,” ‘‘Amer-
ica,’”” “"What Would You Do’”” and other
snarling protest raves.

Ll

@) SAN SEBASTIAN STRINGS—
For Lovers.
Warner Bros.-Seven Arts
WS 1795 (S}

Take the poetry of Rod McKuen and the
musical know-how of Anita Kerr—marry
them into a cohesive whole and you're
sure to come up with a gem. This is what
this album is. 1t is lyrical, beautiful, full
of poignant expressions and nostalgic over-
tones. It is, as its title implies, an album
for lovers. 1t is reminiscent of tong walks
along scenic country lanes.
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U THE BYRDS—
The Ballad of Easy Rider.

Columbia (S 9942

The Byrds have returned to the singles
charts with their “’Ballad of Easy Rider”
hit, and now comes this album that s
sure to bring them back to the LP charts.
They offer some first-rate material, in-
cluding ““Tulsa County Blue,” “It's All
Over Now, Baby Blue’” and a winning trib-
ute to the astronauts ‘“’Armstrong, Aldrin
and Collins.”” The production work by Terry
Melcher is equally first rate in this out-
standing package.

&y
U GARY PUCKETT AND
THE UNION GAP—

The New Album.
Columbia~ CS 9935

With the spotlight on two of his recent
smash hits, “This Girl Is a Woman Now’
and '‘Don’t Give In to Him,” Puckett has a
dynamite sales package here. ‘“‘Lullaby,”
a ballad beauty penned by Puckett, offers
an exceptional change of pace for him. ’’Out
in the Cold Again’ is a blockbuster, as is
‘’His Other Woman.”

M

=}

POP

@ MAMA CASS ELLIOTT—
Make Your Own Kind of Music.
Dunhill DS 50071 (S}

The recent Mama Cass LP, “‘Bubble Gum,
Lemonade, and Something for Mama,” has
been repackaged to inciude her Istest hit
single, "Make Your Own Kind of Music.”
This addition and the title change should
inject added sales impetus, for it now in-
cludes 3 of her latest hits, the other two
being ‘/It’s Getting Better’” and ’’Make
Your Own Kind of Music.”

T L
N2/ HERB ALPERT &
THE TIJUANA BRASS—
The Brass Are Comin’
A&M SP 4228 (5)

Alpert and his ‘‘cowboys’” romp through
these 11 tunes, including “’Sunny,” “’Moon
River,”” ‘“’Good Morning, Mr. Sunshine’’
and ““Anna’’ in that rhythmic, bold style
that’s. made them favorites for a long
time. Arrangements and Alpert’s trumpet
couldn’t be better.

POP

RAY CONNIFF AND
THE SINGERS—Jean.
Columbia CS 9920 (§)

The Ray Conniff magic continves in this
new workover of recent pop clicks. Con-
niff’s arrangements for his orchestra and
chorus bring added luster to such pop
familiars as “’Jean,”” “’Aquarius,”” ‘“‘The
windmills of Your Mind,” A Time for
Us” and “’Spinning Wheel.” It’s a diversi-
fied repertoire but it’s all Conniff.

Por

@ VARIOUS ARTISTS—

A Revolutionary Revelation.
Metromedia MD 1015
Producer-composer Jay Darrow has bril
liantly conceived a musical idea that clearly
demonstrates the positive and thinking
approach youth has toward the survival
and future of the world. The program lends
itself to a Broadway show production
while at the same time offers strong com-
mercial pop song appeal at the wunder-
ground, Top 40 and college station pro-
gramming level, and sales to that buyer.

Should be heard by all.

COUNTRY

FARON YOUNG—
Wine Me Up.
Mercury SR 61241 (S)

@

’Wine Me Up’’ was one of Young’s biggest
single hits and as if that weren’t enough
to guarantee an LP‘s success, his latest LP
also includes his current chart climber
“Your Time’s Comin.’ ”’ His performance in
all the cuts is uniformly excellent, but his
version of ‘“Ruby Don’t Take Your Love
to Town’ is a standout.

ch(\i‘mau
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BN st

KA

SUHUMANN

HERBIE MANN lwe ot the Wheshy A 6o 6

K.
ROY AYERS STEVE MARCUS 'SONNY SHARROCK
IMROSLAY

Srev- He v

4
7 '{/. 2%

@ CLASSICAL.

\_) WALTER CARLOS—
Trans-Electronic  Music  Produc-
tions, Inc. Presents the Well-

Tempered Synthesizer.
Columbia MS 7286

This is the follow-up to that classical and
pop trend-setter, “’Switched on Bach.”” It's
natural to take over the classical and pop
charts because it's got the sound of the
synthesizer and it has Walter Carlos per-
forming- on it. The music is by Bach,
Monteverdi, and Scarlatti.

CLASSICAL

@ THE ORGAN 1IN SIGHT
AND SOUND—
E. Power Biggs.
Columbia KS 7263 (S)

There’s no more adept artist around to
demonstrate what the organ is all about
than this virtuoso. And, in shining ex-
amples, Biggs takes us on a musical ed-
ucation trip on sounds of the organ. An
illustrated booklet, complete with pictures
of the instrument’s design and its tech-
nical structure add to this informative as
well as entertaining LP.

CLASSICAL

SCHUMANN: PIANO QUINTET/
PIANO QUARTET/THE THREE
STRING QUARTETS—
Bernstein / Gould / Juilliard
Columbia D36 806 (S)

@

Some of the top musical forces combine
with beauty in this three-LP set, with
Bernstein contributing as pianist on one
piece and Gould on another. On two of the
LP’s, the quartet, on its own, sweeps
through in togetherness style. Bernstein
and Gould excel as soloists.

v VITOUS BRUND CARR
(D, L

HERBIE MANN—
Live at the Whisky A 3o Go.
Atlantic SD 1536 (S)

This is Herbie Mann’s sextet caught ‘in
live action and giving a fair representa-
tion of what happens during one of -their
concerts. It ranges from Mann’s funky flute
to the far out techniques of Sonny Sharock
on guitar. Vibes player Roy Ayers gives
good account of himself also. Only two
tunes are featured on the LP, “Oh Baby’
and “Philly Dog,” so there is ample space
from everyone to stretch out and go.

CHRISTMAS
S/ —

JOHNNY MATHIS—
Give Me Your Love
for Christmas.
Columbia €S 9923 (S)

This new Johnny Mathis Christmas album
will do as well as his earlier winner.
The Mathis touch is warmly svited to the
spirit of the season and the songs, from
Jingle Bell Rock’’ to “‘The Lord’s Prayer,”
cover the Yule holiday appropriately.




New From England:

Pink Floyd
Edgar Broughton Band
Third Ear Band

Panama Limited Jug Band
Shirley & Dolly Collins

©




‘What’s Ummagumma
Have To Do
With Harvest?

Ummagumma is not a brand of
mountain plow. It's a brand of Pink
Floyd. Contrary to popular opinion,
Cyrus McCoermick did not invent the
Wasa Wasa. Edgar Broughton did.
Alchemy is no fruit. It’s the “Third
Ear” creating gold by magic. This is
anew HARVEST season that has
1othing to do with traditional notions
of reaping and sowing. Think about
HARVEST as Malcolm does: as
something nice and summery and
triendly.

Malcolm Jones is the twenty-three
year old master of the FARVEST
label. With the support and backing
of EMI, Malcolm created a residence
for music from groups called,
“underground” and “experimental.”’
In a short time, HARVEST has
become something of a family; a
home for quality avant-garde music
of all kinds. HARVEST comes trom
England.” Here in the U.S. we now
have a glimpse of whal’s really
happening over there:

“UMMAGUMMA”: A two-record set
by ihe Pink Floyd, one of England’s
top groups (and also very popular in
the United States). Pink Floyd creates
a sound that could be called, “extra-
terrestrial.” The group believes its
music should be useful and living.
Itis. All that and the titte, UMMA-
GUMMA. We don’t know what it
means either. (perhaps, twc for the
price of one).

PINK FLOYD:
sear  UMMAGUMMA
s e
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“WASA WASA”: Wasa Wasa is.
Eskimo for “from far away’’ which in
this case means far away ahead of
their time. The Edgar Broughton
Band consists of three young men
and a manager who is Edgar’s mom.
Like ail the others on HARVEST, the
Broughton Band has achieved
immense popularity in Engtand.
Probably because of tunes like,
“*Death of an Electric Citizen.”
You’ll hear a lot of it.

“ALCHEMY”: There isn’t another
group in the world that sounds like
The Third Ear Band. They use
instruments like Egyptian tabla, oboe,
violin, viola, and cello. The sound is
unforgettable, hypnotic, and magic.
The Third Ear Band has played to
huge audiences in London, and the
effect has always been the same.
Thousands mesmerized . . . which
isn’t easy these days.

Ll
| ALCHEM VI

“ANTHEMS IN EDEN": Shirley and
Dolly Collins have collected
traditicnal material from times past,
using medieval instrumentation.
Together, they make music which
provides a unique experience; musjc
that has been called, “primeval
Englist pop.” Consider the rebec, the
sacbut, the crumhorn and rackett. If
you’ve never heard them before,
they're here now. Instruments on
“Anthems in Eden.”

Anthems in Eden

ﬂﬁgs i ;3@

PANAMA LIMITED JUG BAND: Name
of the group; name of the album.

This young group — four guys and a
girl — have a beautiful funky jug
band-folk-country-jazz-pop sound,
and combine it with traditional music.
Titles like, ‘““Going to‘Germany,” and
“Wildcat Squall.” Listen for the
bones, spoons, mandolin and jug ...
English style.
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WATCH FOR ONE ENGLISH
HARVEST AFTER ANOTHER.

For now, a Happy Thanksgiving and
a cheery *IMAGUMMA to you all.
EMI's HARVEST label.

From Malcolm and the family.

Introduced in the U.S. by Capitol Records Distributing Corp.
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From The

Music Capitals
of the World

(DOMESTIC)

e Continued from page 28

his “Big Sur Country” Capitol
single. . . . Bill Murata, formerly
with K&A Distributors (Decca
line) here, now is with Surfside
Hawaii as a Capitol aide and Le-
hue Records producer. . . . Tickets
are nearly sold out for the Sat-
urday (1) return of Creedence
Clearwater Revival. Business is
good, too, for Donovan’s debut
at the Honolulu International Cen-
ter Arena. Both are Radio K-POI
promotions. . . . The Entertainers,
at the Jade East Lounge, have
changed their name to The New
Experience.

The Surfers, Decca foursome,
plan a month’s vacation in No-
vember. They return to the Canton
Huka club in December. . . . The
Jefferson Airplane two-nighter Oct.
t7 and 18 at the Civic Auditorium
had the added benefit of Glenn
McKay’s Headlights. . . . Carmen
McRae made her debut aboard
the S. S. Lurline, in cabaret for
10 days, starting Oct. 20. . . .
Anna Lea, formerly with the Ka-
hala Hilton, appears.for one week
at the Kona Hilton on the Big
Island. . Allan Sherman did
two shows Oct. 19 at the Kahala

Marilyn Maye in
Charming Form
At Maisonette

NEW YORK—Marilyn Maye
brought her special brand of
warmth to the St. Regis
Maisonette Oct. 29 and took
the chill out of the cool autumn
air. The RCA Records artists
is a charmer with a talent that
enables her to melt a crowd
with a moody and sensitive
treatment of “Let It Be Me,”
and has them tapping their toes
to the rousing “Step to the
Rear.”

Miss Maye's selection of ma-
terial was well chosen and well
balanced, and embraced a wide
area of musical styles. Her hit
single “Cabaret” prompted a
medley of songs that featured
“Melancholy Baby” and “I Can’t
Give You Anything But Love,”
and ended with a rousing “Spin-
ning Wheel.” Her rocking ren-
dition of “Games. People Play”
was preceded by a clever med-
ley of children’s nursery rhymes,
and a highlight of the act was
her dramatic and beautiful read-
ing of “Something Cool,” while
perched on a high stool and
bathed in soft blue lights. An-
other high point was her under-
standing treatment of the lyrics
to the Bacharach-David win-
ner “I’ll Never Fall in Love
Again.” Miss Maye opened and
closed with “Put a Little Love
in Your Heart.” JOE TARAS

Belson-Paris Mgt
Company Set Up

NEW YORK — Belson-Paris
Management, Inc., has been
formed by Barbara Belson and
Tom Paris. The new firm is lo-
cated at 53 Park Place, New
York. Artists signed to the
company are Derek Martin and
the Embraceables, a male quar-
tet.

Belson-Paris also will be ac-
tive in the booking, publishing
and record production fields.
The publishing firm is Paris
Music (ASCAP) and Bar-Mar is
its independent production wing.
Martin will produce for Bar-
Mar.

Hilton’s Hala Terrace. . . . Danny
Kaleikini’s’ taking six weeks off
from the Hala Terrace—to rest
and plan a new show. In his ab-
sence, Liberty’s Martin Denny
takes over.

WAYNE HARADA

LAS VEGAS

Don Ho sparked a furor in
southern Nevada by including on-
stage weddings with each of his
shows at the Las Vegas Interna-
tional. A wedding chapel owner
howled “unfair competition.”. . .
Dean Martin is back into town
for a five-day-long stint at the
Rivera Hotel. . . . Orrin Tucker’s
band has taken over the Dunes
Top O’ The Strip and is featuring
tiny Mary Sinclair, the former
lead voice of the Kids Next Door.
. . . The Summer Winds are back
into the Mint Hotel's Merri-Mint
Lounge after a tour of the Far
East. . . . Rouvan, star of the
Dunes Hotel's Casino de Paris,
will headline a two-week concert
stint at the hotel starting Dec. 7.

. Jack Morgan brings “Music
in the Morgan Manner” back to
the Top O’ The Strip at the Dunes
Dec.l following the tradition of
his late father, Russ Morgan.

Bill Porter’s United Recording
Studio has been busy churning out
a mass of recordings with the list
including: Jack Jones Christmas
Album for RCA; Danny (father
of Jerry) Lewis doing “My Way”;
David London’s “Dear Dad” for
Titan; Harry Belafonte’s next RCA
release and Carousel Production’s
radio spots for Frontier Airlines.

. . Shani Wallis provided musi-
cal balance for the Jack Benny
Show at the Sahara’s Congo
Room. With the superb Jack EI-
lash orchestra behind her, Miss
Wallis added 10 strings to its 16
pieces for the Benny concert. She
belted “Come Rain, Come Shine”
along with “I Can't Give You
Anything But Love.” She rounded
out the festivities with “Gonna
Build a Mountain,” “Surrey With
a Fringe on Top,” “As Long As
He Needs Me,” “My Buddy” and
“When Johnny Comes Marching
Home.”. . . Tower recording star
Dick Dodd, former lead singer
with the Standells, is starring in
the Sky Room of the Flamingo
Hotel. Dodd and his group, the
Brain Train, alternate with Church
Freeman & The Drivers. . . .
Caesars Palace put together Juliet
Prowse and Anthony Newley as
a pairing for an opening Dec. 26.

The Barbara Mandrell Show
took the stage at the Golden Nug-
gett, coming across sexy and
strong. Her “I’'ve Been Loving You
Too Long” from her latest Co-
lumbia release has been going over
strong. Filling in the 21 hours a
day of country music are The
Jimmy Patton Show, the Gala-
vants, and Burch Ray and the
Walkers. . . . Mel Torme paired
off with comedian Don Adams
for a one-weeker at the Sands’
Copa Room. Torme ignited the
big room with a soaring “Jet Set”
backed by ‘“Porgy & Bess” and
“Windmilis of Your Mind.” The
singalong continued with “Games
People Play,” “For All We Know”
and “Bye Bye Blackbird.” The 19-
piece Antonio Morelli orchestra
backed the potent pair. . . . The
Las Vegas chapter of B’nia B'rith
has taken over the entire house
when “Hair” opens Dec. 3 at the
International Hotel. . . . Roberta
Sherwood, now appearing in the
Desert Inn Lounge, has a new
record out on the Happy Tiger
label: “San Francisco Is a Lonely
Town.”. . . For the first time in its
history, the Fremont Hotel will
feature a country star when it
brings Marty Robbins, Thursday
(13), for a three-weeker.

TOM WILSON

LOS ANGELES

John Tartaglia will use three
svnthesizers and a 66-piece or-
chestra in recording a three-

NOVEMBER 15, 1969, BILLBOARD

movement rock symphony for his
next Capitol LP. . . . Jerry Cape-
hart has formed Sea Chest Pro-
ductions and is recording Jimmy
Harris, with Arthus Jenkins writ-
ing the charts for his first LP.

Micky Finn is the new partner
to Mark Bolan in Tyrannosaurus
Rex. Steve Took has added Mick
Farren to his own group, the
Pink Fairies. . . . Don Costa has
scored “Three’s a Crowd” for
Screen Gems TV and is com-
posing the music for a proposed
series for Connie Stevens. .
Starday-King Records will use the
Buck Owens studio in Bakersfield
for some of their artists, with
Judv West the first act slated to
use the facility.

Winro Records is scouting for
songwriters for its Burda and
Debro music firms. The intent is
to find writers who can also be
recorded. Christopher Kingsley, a
new folk poet, wrote the theme

for the “Barbara McNair (TV)
Show,” which Winters / Rosen,
Winro’s parent company, pro-

duces. Winro plans to sign no
more than six additional record-
ing acts to its roster. It already
has three acts, Big Foot, Tomor-
row and Christopher Kingsley.

Together Records plans four
anthology albums in January,
covering Chicago blues musicians
during 1954-1965. Richard
Williams, singer with Forward,
performed at a benefit for the
Los Angeles Child Achievement
Center.

Don Black and George Martin
are writing the title tune for the
ABC-TV two-hour film, “Mr.
Jericho,” with Lulu singing the
title song. Brian Williams
joins Pure Cane Management. . . .

ABC Records held its first na-
tional staff meeting here since re-
locating in new offices. Attending
the gathering run by Howard
Stark, the label's vice president,
general manager were Otis Smith,
national sales; Don Thorn, na-
tional marketing; Marvin Deane,
national pop promotion; Lou

Stewart, BluesWay, and Impulse -

George Morris, soul promotion
director; Chuck Fassert, Eastern
regional salesman and Moe Pres-
kell, special projects director.
ABC’s promotion force will now
be responsible for sales functions
while on the road, working with
area distributors, Smith reported.

ELIOT TIEGEL

MEMPHIS

Peggy Carey, former director of
housekeeping services for Presi-
dent Richard Nixon and the White
House, is recording a single and
album for release on John Blake
Records. It is being produced by
John Cook, and engineered by
Knox Phillips. Jim Wells, radio
program director at Amory, Miss.,
is taking part in the recording
that will be a question-and-an-
swer recording with Miss Carey
revealing the moods and secrets of
the President and Mrs. Nixon. The

- single is due in two weeks. An

album will be recorded at Sun
International Studios in a month.

The Blossoms will be in Mem-
phis at American Recording Stu-
dios in two weeks for a session
under the production supervision
of Chips Moman, president of the
studio. Songwriter Mark James
and Glenn Spreen are still work-
ing on an album for Scepter’s
Ronnie Milsap. Congress’ Travis
Wommack will be produced by
Tommy Cogbill, James and Spreen.
Red West will produce a single on
Richard Mainegra for AGP at
American. Singers Mary Holaday,
Ginger Holladay and Bobby
Woods put background vocals be-
hind Scepter’s Buddy Greco at
American.

Larry Rogers at Lyn-Lou Stu-
dios has completed a single and
album on Steve Bogard for Happy
Tiger. Rogers has completed a
new album on Columbia’s Bill
Black Combo. . . . Leland Rogers
produced a single on Hank Bal-
lard and another on Betty LaVette
for Silver Fox label, distributed
by Shelby S. Singleton of Nash-
ville. . . . Porter Wagoner, Dolly
Parton, Faron Young, Jean Shep-
ard and Billy Walker will head-
line a country show at the Mid-

South Coliseum. The show is pre-
sented by radio WMQM.

Smash’s Jerry Lee Lewis is
scheduled for the "Ed Sullivan
Show™ Sunday (16). Lewis will
also film the “Tom Jones Show”
in London in December and the
“Andy Williams Show" in Janu-
ary. Lewis also has two albums on
release of Sun International label
owned by Sam Phillips and distrib-
uted by Singleton. Cogbill will
produce an album on the Box
Tops as a follow-up to their hit
single, “Turn On a Dream.”

Drummer Sammy  Creason,
leader of the Bill Black Combo
and drummer for Tony Joe White,
has formed his own publishing
company, Crealy Music Co., and
will work with the major Mem-
phis studios. Crealy Music Co.,
will have writers, Richard Ross,
organ player Mike Utley and gui-
tarist Steve Bogard as the initial
crew. . . . Tommy Cogbill, Chips
Moman and Buddy Killen joined
to produce an album on Dial's
Joe Tex. . . . Terry Bassett’s Con-
certs West of Dallas has Mark
Lindsay and Paul Revere and the
Raiders, scheduled at Memphis’
Ellis Auditorium Tuesday (11).
Lindsay visited Memphis and other
Southern cities while not playing
recently on a promotion visit.

B. B. Cunningham Jr., and Stan
Kesler teamed at Sounds of Mem-
phis to work with Klondike's
Hart and Shorter under the direc-
tion of B. B. Cunningham Sr.
Cunningham senior is president of
Klondike, a subsidiary of Holi-
day Inns, Inc. Mary Kay Burr
of Detroit was at Sounds of
Memphis to record for Klondike
for a release early in January. . . .
Hi's Willie Mitchell produced an
album on Back Beat's O. V.
Wright and completed an album
on Epic’s Johnny Robinson. Dot
Reding, manager of Stax’s Village
Sound has joined Century Custom
Recording Co. in Memphis to con-
tact schools, churches and col-
leges. Century, owned by Mrs.
Margaret Tucker, is now in the
process of building their own
studios. Leland Rogers, produced
a single on Hank Ballard for
Silver Fox, distributed by Shelby
S. Singleton. Phil Walden, presi-
dent of Walden and Associates of
Macon, Ga., has been in Memphis
talking with numerous acts for
management possibilities. :
Monument’s Tony Joe White, who
recently moved to Memphis. has
produced a single for Atlantic's
Eric Quincy Tate blues group of
Corpus Christi, Texas.

Sam Phillips, president of Sun
International, and Tom Phillips.
have produced Jim Taylor of
Huntingdon, Tenn. Pixie Record
Co., has Mat Freeman producing
Billy Adams and Billy Yates for
the label. . . . Three Dog Night
will move into the Mid-South

Coliseum Friday Oct. 28 in a Tom
Karr Production. Dick Pierce of
Happy Tiger - has discussed dis-
tribution with Dan Penn and
Eddie Braddock for the Beautiful
Record label. Penn and Braddock
have formed a production team.
. . . Capitol's Nancy Wilson will
headline Radio station WDIA's
“Goodwill Revue” at the Mid-
South Coliseum Saturday (29).
Receipts from the revue will be
used by the station for the Dixie
Homes Boys Club.

Mickey Rooney, Dorothy Col-
lins and RCA’s Zager & Evans of
“In the Year 2525,” fame will ap-
pear at Ellis ‘Auditorium Sunday
(9). Scepter’s Ronnie Milsap was
featured at the University of Mis-
sissippi's Miss Universe beauty
pageant in the Ole Miss Coliseum.
Milsap, the blind organ player, re-
cently completed an album at
American under the direction of
Chips Moman, Scepter’s Steve Ty-
rell and songwriter Mark James.
Goldwax’s James Carr and Fame’s
Candi Staton headed a show at
Ellis Auditorium Sunday (2) with
Atlantic’'s Clarence Carter and
and Fame’s Spencer Wiggins,
George Jackson and Brothers Un-
limited. . . . Rick Hall, president
of Fame at Muscle Shoals, Ala,
and his Memphis manager, Earl
Cage, have completed an album
on the Fame Gang and Brothers
Unlimited.

JAMES D. KINGSLEY

NEW YORK

Guy Lombardo, veteran Capitol
Records bandleader, will appear at
Carnegie Hall with his Royal
Canadians on Dec. 3. Also on the
bill, the band’s first of the year
in the New York area, will be
Tonia Bern Campbell, Tony Coin-

(Continued on page 82)

Garner Glitters

e Continued from page 26

melody and harmony, and
sometimes stays there a long
while (the first number of his
show, for example, sounded like
15 minutes of improvisation an
nothing more nor less than the
key of B-flat minor). Roughly
every other song ends with an-
other cursory glace at the mel-
ody, followed by a series of
grand tremolos, calculated to
get drowned out by applause.

At the Mall with his three
rhythm men (including a bongo
player as well as a regular drum-
mer), Garner ran through the
oldies, now and then throwing
in a bossa nova or a relatively
new show tune,

MUSIC SCENE
will charm

the pants

off you.

I beg
your
pardon!
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Audio Retailing

Rock Group’s Power

This Last Weeks on
Week  Week TITLE, Artist, Ltabel & Number Chart
1 2 MEMPHIS UNDERGROUND 7ol 28
a e nge 0 ru mme r Herbie Mann, Atlantic SD 1522 (S)
a 2 1 HOT BUTTERED SOUL 18
By GEORGE KNEMEYER lsaac Hayes, Enterprise ENS 1001 (S)
CHICAGO—Mick Avory of  dio play and the other for prac- 3 4 BUDDY & SOUL s - u
the Kinks worked at his drums, tice. The drums get a heavy beat- iy (L1 8 e ll] e e L e T
pounding and slashing, trying to ing, as witnessed by the five sets 4 5 HOT DOG ; 9
be heard above the din of the  he's gone through since 1963. LoUgbonaldson Il BNCteRERTREL A N (E]
five amplifiers used by the other Drumsticks take the heaviest toll. 5 3 CRYSTAL ILLUSIONS 13
three members of the Reprise He may go through half a dozen Sergio Mendes & Brasil ‘66, ABM SP 4197 (5)
Recotds.’ recording group. in four shows. “You usually 6 7 ANOTHER VOYAGE 9
“It’s just a big muffled sound break the sticks when you hit Ramsey Lewis Trio, Cadet LSP 827 (S)
on stage. The guitar amps make the edge of a cymbal. Ideally
it difflifcultl somﬁtimesd tqrhhear you hit the ?ymba:ls witl;] a side- 4 Y mkf DsatEchTomﬁﬁiva Cs 9857 i
I ,” he said. is i ways type o otion; when you
yourself play sai is is ys typ m y 2 8 AQUARIUS 15

a major problem of rock music
drummers. To be heard, they

have to play “bold, loud figures.” and break it.” h ; 9 9 MOOG: THE ELECTRIC ECLECTICS OF 17

There isplittyle chance to usge soft, “It's really an art to play the gf’,‘(ﬁm“{','i”ae"RZﬁg'ﬁ,sm?,?ag&'iaf,ﬂ'i Biels e, @pmahehCE)

subtle effects. drums properly,” he stated. It’s Beach, admire one of the audio 10 12 HIGH VOLTAGE L 14
“You dont have to play as very easy to do the wrong things equipment displays which they Eddie Harris, Atlantic SD 1529 (S)

loud in the studio.” “It's much  and so tough to do everything  set up on the main floor of the 11 13 SOULFUL STRUT 43

quieter, although you have to be
more careful than when you're
on stage. A studio mike can pick

come straight down on it, the
cymbal can cut into the stick

right.” That's why Avory thinks
that continual practice is the key
to successful playing. “Not be-

up everything you may do wrong. cause you’ll improve but because 13 14 GABOR SZABO 1969 10
On stage, the mistakes tend to you'll keep your muscles in after playing only a few minutes. Skye SK 00009 (S)
be drowned out by the other shape.” He said that when he Avory recommended that 14 11 MAKE IT EASY ON YOURSELF . 15
sounds.” doesn't practice much his arm youngsters starting out learning Burt Bacharach, ASM SP 4188 (S)
Avory uses two sets of Ludwig muscles quickly loose their to play drums should first know 15 16 BLOWIN' GOLD 12
drums, one for concert and stu- strength which results in fatigue where their instruments are lo- John Klemmer, Cadet Concept LPS 321 (S)
cated. “Even if a kid doesn’t 16 15 KARMA L R .19
have a bass drum to hit, he Pharoah Sanders, impulse A 9181 (S)
RIMROCK RECORD MF‘G Co should imagine he is hitting it 17 19 LIVE AND WELL .9
O . so when he does get one, it B. B. King, BluesWay BLS 6031
won’t be something new,” he 18 — SAY IT LOUD . : 1
OFFERS pointed out. Theg youngster Lou Donaldson, Blue Note BST 84299
COMPLETE MANUFACTUR'NG OF should then learn about keeping 19 17 LET GO .6

Write

WAYNE RANEY

Rimrock Mfg. Co.
Concord, Ark. 72523

RECORDS AND FOUR COLOR JACKETS
e NATIONWIDE DISTRIBUTION
OF 7" SINGLES
e FULL DIMENSION AMPEX STUDIO
e PROMOTION e PUBLISH YOUR SONGS

Due to low overhead, way out in the country
We Can Offer You Savings of 30% to 60%!

For Further information

Or Call

SHIRLEY BABB

(501) 668-3404

ONE OF THE owners of Sounds
of Music, Ed Smith (left), and

Fort Lauderdale office of the
Florida Power and Light Co.

a steady beat and how to use
his feet. “Using my feet, which
often have to keep different
beats, was the hardest thing for
me to learn.”

Then the next step is to de-
velop a technique, or style. Avory
said this technique will form the
basis of everything a person
plays. “My style hasn’t changed
from the early, hard rock Kinks,
even though we aren’t really a
hard rock group anymore,” he
said.

Above all, he pointed out, a
person should learn the basis of
drumming before trying to imi-
tate others. “Learn to get control
of drums,” he urged, “the speed
will come later.”

Avory started playing the
drums during the skiffle music
era in England, when he said

Columbia CS 9889

Jazz

Vo]
dj Artist and/or Selection featured on '‘The Music Scene,’”” ABC.TV Network

Charlie Byrd, Columbia CS 9841 (S)

Young-Holt Unlimited, Brunswick BL.754144 (S)

12 10 THE FOOL ON THE HILL 49
Sergio Mendes & Brasil ‘66, A&M SP 4160 (S)

Charlie Byrd, Columbia CS 9869
20 20 THE NEW DON ELLIS BAND GOES UNDERGROUND . == 2

Billboard SPECIAL SURVEY For Week Ending 11/15/69

LP

THIS DISPLAY OF records and audio equipment is located in, of ali
places, the main floor of the Fort Lauderdaie office of the Florida Power
and Light Co. The display is the idea of Ed Smith and Art Wilkinson,
operators of three Sounds of Music stores in Florida, who contacted
the company which agreed to donate floor space free of charge to
promote the use of electricity. The two men, along with Columbia
Records, set up the display, which is viewed by over 200 persons a
day who use the office to pay electric bills.

the big boom in the drum in-
dustry started. “Perhaps that's
why the sale of drums has fallen
off the past two years,” he said.
“Maybe enough members of
this generation have drums, so
we don’t need anymore. A drum
set can last a few years for most

PFANSTIEHL'S NEEDLE GUIDE is cross
indexed by brand, cartridge, needle num-
ber, or picture for exact duplication with
new diamond or sapphire needles . . .
helps you to make the sale quickly for
bigger profits. Write today for your free
copy and Factory-to-Dealer sales plan in-

formation.

pﬁWﬁBHCHEM'CAL CORPORATION
3300 WASHINGTON ST. « BOX 498 + WAUKEGAN, ILLINOIS 60085

WEST COAST: 1475712 OXNARD STREET

. VAN NUYS, CALIFORNIA 91409

Brite Star’s Pick Hits . . . Brite Star's Pick Hits . . .’

Brite Star's Pick Hits

8ldg., Nashville, Tenn,

Clinging to My Baby’'s Hand—Dottie West (RCA)

The Drifter—Steve Lawrence (RCA)

Medley Over the Years—Sandi Scott (Cascade)
Hypocracy—Bill Mizell (Camaro)

Valley of the Wind—Marty Marte! (National)

Gonna Have to Put You Down—Oscar Bishop (Maxine)
Friendship and Comfort—Lee Wilson (Rich-R-Tone)
She’s Stiii With Me—Dale Robertson (Liberty)

In the Land of Make Believe—Dusty Springfield (Atlantic)
Just a Little While—Elizabeth Thorn (Rem)

For the Love of a Lady—Jay & the Americans (United Artists)

For Promotion, Distribution, Deejay Coverage, Press Release Service, Major Label
Contacts, Movie Promotion see Brite-Star’s Ad in Billboard’s Class. Mart Today;
SEND YOUR RECORDS FOR REVIEW TO: Brite Star Promotions, 209 Stahiman

SUH YoId S.Jeis g

‘Brite Star’s Pick Hits . . . Brite Star's Pick Hits . . .

people.” He added that drum
sales probably started booming
as companies began making bet-
ter equipment. “The equipment
now is the best it’s ever been,”
he said.

COMPUTER
QuiZ

Wherever People
Gather . . .

N

NUTTING ASSOCIATES

500 Eilis St.
Mountain View, Calif. 94040
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Music Store Shows Product
In Utility Co. Front Window

By GEORGE KNEMEYER

FT. LAUDERDALE, Fla.—
Record and music dealers are
often able to secure display space
in other retail outlets and such
public locations as banks, air-
port terminals and utility com-
panies, according to Ed Stone
and Art Wilkerson, owners of
four Sounds of Music stores in
this area. Recently, the two men
erected a display of records and
phonographs in the window of
the local Florida Power and
Light Co. Other such displays
are planned.

“The manager of one of our
Ft. Lauderdale stores, Jeff Stalla,
says that many people have come
into the store asking to see the
products on display in the light
company office,” said Stone. The
store is displaying different
models in the Columbia Master-

works audio series. “"Our busi-
ness definitely has been affected
by the display.

“We’re trying to do two things
with the display,” Stone ex-
plained. “First, we're trying to
make people aware of the two
Sounds of Music stores here.
Secondly, we are trying to ac-
quaint the public with the Mas-
terworks series. In the three
stores that we've built in the past
three years (one here, one in
Lauderhill, and one in Clear-
water), the Masterworks’ line has
been our biggest product.”

Stone said the stores had little
trouble getting the space for the
display in the building. The com-
pany lends the floor space, free
of charge, to anyone who wants
to use it, according ot Stone.

(Continued on page 82)
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MY PLEDGE OF LOVE | JOE JEFFREY
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JOE JEFFREY—
My Pledge of Love.
Wand WDS 686 ()

Jeffrey really made a dent on the Hot 100
with his "My Pledge of Love’’ winner, and
this follow-up LP, including his latest re-
lease ‘‘Dreamin’ Till Then” is sure to prove
an important sales item. He’s in top form
with his infectious treatments of ’Kind of
a _Drag,” and a medley that features
“’Sunny’’ and ‘‘Up-Up and Away,” and a
standout rendition of ‘“The Chance of Lov-
ing You.”

FLEETWOOD MAC—

Then Play On.

Reprise RS 6368 (S)
Strong British blues group recently signed
to Reprise who already have a No. 1 hit
in the U.K. This album gives a good
sampling of their blues-with-a-British-ac-
cent style of playing and shows that they
have assimilated the rock-blues sounds very
well, The quintet have already done a short
tour of the U.S. and that should help
sales of this album.
| 4 'y

>

COUNTRY

VARIOUS ARTISTS—

Country’s Greatest Hits, Vol, 2.

Columbia GP 19 (S)
Columbia had a winner with their first
volume of Greatest Hits, and now this
second edition is sure to repeat that suc-
cess, It’s just loaded with country goodies,
including Johnny Cash’s “’Orange Blossom
Special,” Marty Robbins’ ‘’Devil Woman,”
Jimmy Dean’s ‘‘Big 8ad John,”” Claude
King’s ‘‘Wolverton Mountain’’ and Freddy
Weller’'s ‘‘Games People Play.” The two-
record, special-priced set is a first<class
bargain.

CHRISTMAS

BOOTS RANDOLPH—
Boots and Stockings.
Monument SLP 18127 (S)

Boots Randolph is sure to have one of the
hottest items for this season with his first
Christmas album. It’s just chock full of
goodies, such as ““Jingle Bells’’ and ‘‘Sleigh
Ride,” and each tune receives a sparkling
treatment by the Sax King. The second
half of the program is dedicated to the
mellower items, such as “The Christmas
Song’”” and “‘Have Yourself a Merry Little
Christmas.*

RO

TEN WHEEL DRIVE

WITH GENYA RAVAN—

Contruction No., 1.

Polydor 24-4008 (S)
A pint-sized Janis Joplin, Genya Ravan
offers her vocal imitations of the great
blues screamer and comes off second best,
which isn‘t bad at all. Backed by her own
brassy rock band, Miss Ravan powers Ten
Wheel Drive through traditional blues
workouts like “Tightrope,’” ‘‘Polar Bear
Rug”” and “‘Eye of the Needle.” A rip-
roaring singer capable of taming her vocal
chords on ballads, Miss Ravan adds more
than an impersonation to the femme rock

O ommE -
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GLENN YARBROUGH—

Yarbrough Country.

Warner Bros.-Seven Arts

wS 1817 (S)
Yarbrough’s distinctive tenor voice s
given modern country arrangements in a
program of songs by some of today’s im-
portant writers, including Rod McKuen’s
“Jean,”” Dylan’s “’Walkin’ Down the Line,”
Lightfoot’s “Ribbon of Darkness,’”” Mann &
Weil’s “Sundown,’” Fred Neil’s “‘Everybody’s
Talkin,” * and Neil Diamond’s ‘“Honey Drip-
pin’ Times.” As is typical of Yarbrough’s
albums, the program was carefully selected
and is beautifully performed.

CLASSICAL

RACHMANINOFF: THE THREE
SYMPHONIES—

Philadelphia Orch. (Ormandy).
Columbia D35S 813 (S)

Ormandy and the orchestra were old
friends, and this tie of endearment shows

itself musically in this three-LP package.
Ormandy works the composer’s music into
warm, delicate and richly colored lines that
give it new appeal.

CHRISTMAS

ANITA KERR SINGERS—
Spend This Holiday With Me,
Dot DLP 25962 (S)

The Anita Kerr Singers make a strong bid
to pick up lots of holiday marbles with
this Christmas package., She steers her
expert group through a traditional groove
like ‘*Bach Coral—Christmas Oratorium’’
with the same expertise in which she handies
a pop oriented item like “Jingle Bel}
Rock.”

HOT RATS

Fop

FRANK ZAPPA—
Hot Rats.
Blzarre RS 6356 (S)

Necessity has disbanded the Mothers of
invention, so it’s not very bizarre that
founder Frank Zappa should keep mother-
ing musical inventions on his own, Zappa
and lan Underwood score this ““movie for
your ears’”” with traditional rock scholar-
ships and complexity. Collaborating on this
dubious symphony of sounds are Capt.
Beefheart, Jean Luc Ponty, Max Bennett
and Shuggy Otis, as Zappa features “‘Willie
the Pimp’’ on is latest mind-mixer.

471 vom
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“Buddy @Greco-Let The Sunshincln

BUDDY GRECO—
Let the Sunshine In.
Scepter SPS 579 (§)

Greco’s move to the Scepter label proves
to be his most commercial outing ever.
He’s right at home with some of today’s
top numbers as evidenced in his treatments
of ‘“’Spinning Wheel,”” the title tune and
“’Like a Rolling Stone.’” His single, “’From
Atlanta to Goodbye’” and Jim Webb’s *’If
You Must Leave My Life’” are standouts.
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CLASSICAL

HANDEL: JULIUS CAESAR
(Highlights)—Treigle/Sills/
Various Artists/New York City
Opera (Rudel).

RCA Red Seal LSC 3116 (S)

Beverly Sills’ “’Cleopatra”’ is a stirring
operatic creation and she makes Handel’s
“Julivs Caesar,” even in highlight form,
an exciting disk package. She’s ably as-
sisted by Norman Treigle, Maureen For-
rester, Beverly Wolf, Michael Devlin and
William Beck and the New York City Opera
Orchestra and Chorus.

rTRCE——

CHRISTMAS

GOLDDIGGERS—

We Need a Little Christmas.

Metromedia MD 1012 (S)
The Golddiggers’ Christmas package fea-
tures appealing harmonies and arrange-
ments by Van Alexander and Sid Feller of
all kinds of Christmas songs, jolly, senti-
mental, and spiritval, Most of the selec-
tions are perennials such as ‘Christmas
Song,” ‘“‘Have Yourself a Merry Little
Christmas,”” “Silent Night,’”” “Oh Come Ali
Ye Faithful,” and the title song from
Broadway’s ‘’Mame.’”” Among the newer
songs, ‘‘! Say Noel’’ is a tender lyric sung
in straightforward, heartwarming style by
the popular chorus.

pop

AUM—
Resurrection.
Fillmore F 30002 (S)

Aum’s switch to the new Fillmore label
and David Rubinson’s fine production will
put the tight, versatile rock trio in com-
petition with rock’s best. Droppping their
blues bag for delicate harmonies wailed
against a refined rock background, Aum
also strikes hard and heavy on “’Bye Bye
Baby”’ and ‘‘Little Brown Hen.”” But leader
Wayne Ceballos, Ken Newell and Larry
Martin mainly feature their lofty mystical-
religious harmonies.

e e “Delfonics

eop

THE DELFONICS SUPER HITS—
Philly Groove PG 1152 (§)

The consistently good Delfonics have re-
leased another potential hit-parader in
their new album of super hits. Some of
the selections are old, some are new, but
all are favorites given the magic touch
that has made the Delfonics a respected
name in the pop music world. Selections in-
clude, “With These Hands,’’ ‘‘Let it Be
Me,” and ‘“‘I'm Sorry.”

SOuL

THE MAGIC TOUCH OF THE
BILLY MITCHELL GROUP—
Calla S 1104 (5)

Scoring well with “°Oh Happy Day” this
album presents a good collection of in-
strumentals soulfully done by drummer
Billy Mitchell’s group, The tenor sax of
Lou Washington provides the impetus for
this 11-piece unit to strut through such
familiars as ““Willow Weep For Me,” ‘'When
t Fall in Love,” and to include contempo-
rary material like “Crimson and Clover’’ and
the previously mentioned ‘‘Happy Day.’’

CHRISTMA

VARIOUS ARTISTS—
Country Christmas.
Columbia CS 9888 (S)

A tasteful, pleasant package designed for
country muvic fans this Christmas. Johnny
Cash, riding high on the charts these days,
performs “‘t Heard the Bells on Christmas
Day.”” Gene Autry’s original ‘“’Rudolph,
the Red-Nosed Reindeer” is here, Marty
Robbins, Carl Smith, Tammy Wynette and
others round out this excellent present.

o

CASCADES—
Maybe the Rain Will Fall.
Uni 73069 (S)

Titled after their recent hit single, ‘’Maybe
the Rain Will Fall,” included here, the
Cascades’ latest LP features their current
two-sided single release, “Floatin’ Down
River” and ‘‘Indian River,” both of which
were written by lead vocal Gabe Lapano.
LP should sell well, more so if the single
scores,

e

THE INTIMATE SIDE OF

SANDRA ALEXANDRA—

Uni 73063 (S)
Sandra Alexandra is a little bit of a lot
of different singers, and yet she is uniquely
Alexandra. This, her second album, is a
neat, cool job, a truly intimate thing which
turns the listener on to the sultry side of a
voice that is an experience to listen fo.
Sandra Alexandra is coming of age and
the world of music should be hearing much
from her,

CHRISTMAS

THE CLAMCY BROTHERS

CHRISTMAS—

Columbia €S 9876 (S)
One of the joys of this Christmas album
is the choice of selections tailored to the
Clancys rousing folk style. Most of the
songs are traditional folk songs that sound
fine because they have not been overex-
posed like so much Christmas material is.
Among the highlights are ‘‘When Joseph
Was an Old Man,”” “*Christmas in Carrick,”
““The Wren Song,”” and ‘’Curoco Curco.’”
Young Bob Clancy joins his three brothers in
this LP, and the Clancys retain their dis-
tinctive and delightful musical sound.

CHRISTMAS

THE RAY PRICE
CHRISTMAS ALBUM—
Columbia CS 9861 (§)

Ray Price, with his pop sound and pop
appeal, puts some classic Christmas tunes
into lush arrangements. ‘’Silent Night,”
"“Jingle Bells,” and ‘’God Rest Ye Merry
Gentlemen’’ are just a dab of the ream of
yuletide entertainment presented here. A
package fit for any Christmas tree.
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Now you understand its significance

Written, produced, performed by Terry Knight.
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TOUCHING YOU . .. TOUCHING ME Side Two
*1. Both Sides Now 3:30
Side One Joni Mitchell/Siquomb Music Pub, Co. B.M.|
*1. Everybody's tatkin' 2:46 *2. And The Singer Sings His Song 3:37
Fred Neil/3rd Story Music B.M.L. Neil Diamond/Prophet Music, inc. B.M.I
°2. Mr.Bojangles 4:53 ; **3. Ain't No Way 2:41
Jerry Jett Walker/Cotillion Music Inc./Danel Music B.M.I. Neil Diamond/Prophet Music, Inc. B.M:|
**3. Smokey Lady 2:40 **4. New York Boy 2:38
Neil Diamond/Prophet Music, Inc. B.M.I Neil Diamond/Prophet Music, Inc. B.M.|
**4. Holly Holy 4:40 *5. Until it's Time For You To Go  3:29
Neil Diamond/Prophet Music, Inc. B.M.L Buffy Sainte-Marie/Gypsy Boy Music Inc. ASCAP

*Produced by Tom Catalano **Produced by Tom Catalano and Tommy Cogbill  Arranged «nd conducted by Lee Holdridge Photography by James Metropole

CUNIVERSAL CITY BECORDS - A DIVISION OF MCA INC.
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both sides now
everybodys talkin
mrbojangles

untilits time foryou to go
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Neil's Latest LP featuring his fast rising Single HOLLY HOLY!

[ ;18 | 9
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oin Machine World

Rowe Merchandising Music
Style Flexibility

CINCINNATI—Operators can change the ap-
pearance of the new Rowe Trimount jukebox
right on location in a matter of 10 minutes with
panels that allow for 15 different style variations.
The new model, allowing for 100-, 160- or 200-
selections, is being described as the “biggest music
bargain in the industry” and will likely be more
economical than previous models because several
features are now available as options.

The theme of the new unit is “the basic ma-
chine” and one of the outstanding innovations is
the use of a hybrid amplifier utilizing both solid
state and tube-type components so operators can
visually trouble shoot on location. The amplifier
will deliver up to 50 watts of music power per

stereo channel.

Among other outstanding fea-
tures: Improved bass sound
chamber, five-year warranty and
an additional two-year warranty
for $50 extra, two-wire remote
volume control, multiple pricing,
no lubrication for a period of
five years and optional acces-
sories such as Wall-Ette wallbox,
Phonovue film unit and Rowe-
vue slide projection unit, burg-
lar alarm and dollar bill acceptor.

The most outstanding feature,
perhaps, is the changeable panels
both below and above. The lower
panels offer Mediterranean fur-
niture styling with a fabric cowl
grill, another scene featuring
girls on a panel of vinyl veil
grill, a panel described as
“Orange Fantasy” with a silver
crown grill, a triple trim panel
with silver crown and a quartet
of boxes with silver crown grill.

Three top panels styled in sil-
ver crown, fabric cowl and vinyl
veil offer further variations and
draw attention to the selector
area where either the Rowevue

Continued on page 73)

Programming

CINCINNATI—Clearly as important as its
new phonograph this year is Rowe International’s
concept of *“a new dimension in music” concen-
trating on better programming and the merchan-
dising of music in a variety of locations. In a
departure from usual distributor presentations,
the Whippany, N.J.-based company included Ohio
jukebox operator Maynard Hopkins in its product
presentation panel which opened on a theme em-
phasizing contemporary music and exhorting dis-
tributors to help operators sell the youth market.

The youth market represents the majority of
sales of records on the “Hot 100” which is based
on retajl purchases, according to Ohio distributor
Ed Schaffer who led off the product presentation.
“Operators should get the most out of locations

(Continued on page 65)

New Jukebox Complaint

CHICAGO—Seeburg Corp.
has initiated a new complaint
against Specialty Sales Corp.,
locally based distributor of NSM
jukeboxes. The complaint states
in part: “Defendant has com-
mitted acts of infringement in
this district by selling without
authorization coin-operated pho-
nographs embodying inventions
protected by Plaintiff’s patent
rights: patent letters (for selector
for automatic phonographs) No.
2,923,553, Feb. 2, 1960, in-
ventor, C. W. Schultz; No. 3,-
021,507, Feb., 1960, inventor,
R. B. McFarland; No. 3,034,-
792, May 15, 1962, inventor,
M. W. Kenney; No. 3,503,882,
Nov. 21, 1967, inventor, A. G.
Bodoh.

“Upon information and belief,
defendant has been and still
is infringing each of the above-
mentioned coin-operated phono-

New Equipment

LA

Williams—Two Player Flipper Game

This two player flipper game from Williams Electronics called Expo
features a new high score spinning unit that produces action in the
back box section. Other features include its adaptability for three or
five ball play, conversion to add-a-ball, five jet bumpers, two disap-
pearing posts and three gates for extended play and extra scoring.

64

graphs embodying the inven-
tions covered by said letters
patents and will continue to do
so unless enjoined by the court.”

Also in the complaint: “That
defendant be ordered to ac-
count for its acts of infringe-
ment and to pay over to the
Plaintiff three times the amount
of damage sustained by Plaintiff
as a result hereof together with
interest and costs.” An earlier
complaint  against  Specialty
Sales, based on disputed design
patents, resulted in a consent
judgment and dismissal of a
counterclaim.

Jukeboxes Have Role

In Breaking

Big Hits

By GEORGE KNEMEYER

NEW ORLEANS—Records
that break out and zoom to the
“Hot 100” chart also spell suc-

ess for jukebox programmers
in this market. This city is the
king of the breakout markets
with 12 records first gaining
heavy sales action here accord-
ing to a survey of the first 10
months of the year.

“We program local material
on the jukeboxes if we think it’s
good enough,” said Ken Kerr
of Lucky Coin Machine Co.,
Inc. Kerr always listens to the

Nims Booster
Of MOA and

Programming

By BOB BURNS

NEW ORLEANS — Robert
(Bob) Nims is a booster of good
jukebox programming and a
booster of the jukebox industry
in general. As both a distributor
and operator he has a broad
view of industry problems and
goals. Most recently, he was
the Music Operators of America
(MOA) convention chairman
and has been an enthusiastic
MOA vice-president.

For a man who admittedly
“stumbled into the coin machine
business,” Robert E. Nims of

(Continued on page 72)

records before he programs,
either on the radio or by audi-
tioning them at one stops when
he buys.

Two records that garnered
heavy juke-box play here also
went on to large success across
the country. “More Today Than
Yesterday” by the Spiral Stare-
case on Columbia Records went
to No. 12 and “Shadows of the
Night (Quentin’s Theme)” by
the Robert Cobert Orchestra on
Philips Records went to No. 13.

(Continued on page 73)

KEN KERR, programmer, Lucky
Coin Machine Co., New Orleans.
In the city that has had more
breakout singles than any other
during a 10-month period, Kerr's
choices have figured prominently.

Title Strip Firms in Christmas Mood
Strip Makers Rate Yule Hits

CHICAGO—The nation’s two
largest title strip companies are
busily preparing lists of Christ-
mas singles and special seasonal
title strips. While few if any new
Christmas releases have been in-
troduced, both firms said the
majority of the operator’s orders
this early are for “evergreen”
material. Star Title Strip man-
ager Norman Morgan said sev-
eral relatively new Christmas
singles have achieved standard
status and Dick Steinberg, presi-
dent, Sterling Title Strip Co.,
said that “Ol’ Lang Syne” by
Guy Lombardo sold better last
year than Bing Crosby’s “White
Christmas.”

In Pittsburgh, Morgan said,
“We've been receiving orders
for some of the old standards
and some of these songs aren’t
that old. Barbra Streisand’s ‘Si-
lent Night’ is one example of a
relatively new single that has
done exceptionally well lately.”
Aretha Franklin’s “Christmas
Song,” Mahalia Jackson’s “Joy
to the World,” and the Supremes’
“Children’s Christmas Song” are
other examples of newer material
gaining standard status.

“Of course, there’s always the
perennial songs such as Bing
Crosby’s ‘White Christmas,” *Si-
lent Night’ and ‘Christmas Is-
land,” Russ Morgan’s ‘Blue
Christmas,” Lowell Fulsom’s
‘Lonesome Christmas,” the Drift-
er’'s ‘White Christmas,” Perry
Como’s ‘I'll Be Home for Christ-
mas’ and ‘Silent Night” and
Mario Lanza’s ‘First Noel.” ”

Steinberg in Newark, N. J,
said, “We’re just looking at our
production envelopes which tell

(Continued on page 66)

The nation’s two title strip man-
ufacturers, Star Title Strip Co. and
Sterling Title Strip Co., both

picked “II’ Lang Syne” among the
best numbers for Christmas pro-
gramming this year.
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Coin Machine News

New Equipment

Trailevator—Elevator Trailer

Operators can load up to 3,000 pounds on this new hydraulic elevat-
ing trailer from Trailevator Division, Magline Inc. The steel box meas-
ures five feet in width, eight feet in length and is 18 inches tall. It
can be equipped with stacker racks for an overall height up to 42
inches. Larger bodies are also available that range up to 70 inches
wide and 12 feet long. As shown, the trailer lowers to the ground so
that jukeboxes and other heavy machines can be easily rolled aboard.
The load is elevated to hauling position in 30 seconds. The load can
be raised by a hydraulic hand pump or by a electrically operated hy-
draulic system which is available separately. Also available are models
with a capacity of 2,000 pounds and 5,000 pounds.

New Equipment

Nutting Industries—I1Q Computer Quiz Game

The above knowledge-testing game has been continually improved and
is now adaptable for vending locations. Players obtaining a high
score receive a medal declaring them a ‘‘genius.” The game is also
being used as an educational device. In Milwaukee, at the Metropoli-
tan Milwaukee Association of Commerce, the machine is used to edu-
cate people about the city. Plants can educate employes on such
subjects as safety, company benefits and others, and the program can
be mixed with sports questions. A high score earns workers a free
cup of coffee. The firm, which recently formed a separate educational
division, MODEC, anticipates use of the machine by colleges, muse-
ums, zoos and any high-traffic facility. Commercial firms can also
use the machine to sell their story to the public, according to Eugene
Wagner, marketing vice-president. The Wisconsin Gas Co., for exam-
ple, has a machine set on free play asking such questions as ‘‘How
much does it cost to operate a gas range for a year?”

when answering ads . . .
Say You Saw It in the Billhoard
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Rowe Merchandising Music

e Continued from page 64

that attract young people—re-
member that these people are
eliminated from the locations
that serve liquor and yet make
up the substantial buying power
of contemporary music on rec-
ords.”

Shaffer also pointed up the
need for more adult records for
jukebox programming and lashed
out at sloppy programming prac-
tices: “l have known route ser-
vicemen to go into the one stop
and buy 50 copies of five rec-
ords without taking into account
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that any route is made up of
many different types of locations
from c&w and a soul to kid lo-
cations and high class cocktail
lounges. Buying records with-
out keeping in mind the indi-
vidual needs of the location re-
sults in having the same records
on every location and is not the
way to make money in this
business.”

Shaffer said income from juke-
boxes is higher than ever and
credited better sound systems
and more stereo records being
available (Rowe had 90 percent
sterco singles on the phonograph

Guaranteed

ARmitage 6-5005
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it used for demonstration here).
Shaffer said the “better pro-
grammers” were using Little
LP’s in his market because al-
bum product is the best source
of adult material. He mentioned
that department stores, hotels,
beauty shops and dozens of other
types of locations were proving
profitable for operators of juke-
boxes.

The varicty of locations suit-
able for jukeboxes even include
the waiting rooms of dentists’
offices, according to Ray Tabor,
Rowe's marketing vice-president,
who said the figures on the
youth market supplied by the
U.S. census bureau tell their
own story. “We must get our
music into places where young
people gather,” he said.

In detailing the Rowe phil-
osophy, company executive vice-
president Harry Martin told the
distributors that spiraling infla-
tion has ruled out many mar-
ginal locations as being profit-
able and explained why Rowe
wants operators to broaden the
market for coin-operated music.

Hopkins said his firm has set
jukeboxes in department stores
on a rental basis and operated
on free play, as an example of
creating a new kind of market.
An officer of Music Operators
of America for the past six years
and president of a local asso-
ciation, Hopkins said it was diffi-
cult for him to suggest “too
many things Rowe and its dis-
tributors should be doing.” He
said: “If anything. there should
be more service schools and we

Continued on page 73)
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loads of fun either way

Light Big Bonus Bull's Eyes by crossing Rollovers
1 to 9 when lit, picking up an extra 10 per hit.
1,2, £ 5 and 6 are also spotted by hitting

Spot Bumpers or Kickout Hole.

ROLLOVERS SCORE 100 WHEN NOT LIT

KICKOUT HOLE DELIVERS 1000
2 MUSHROOM BUMPERS RING UP 1000
2 MUSHROOM BUMPERS RING UP 100

LEFT OUT LANE GOOD FOR 1000

30

TRICKY WAYS
TO BOOST
SCORE

Y

J From the silly single step of
the totalizer for kissing a
rebound to a thrilling 10,000
for shooting ball through the
rollover area when all Bonus
Bull's Eyes are lit, JOUST is
loaded with score potential.
Plus wild actien, suspense,
repeat play appeal, which
add up to biggest earnings in
the 2-player class. Get your

share. Get JOUST today.

See your distributor or write BALLY MANUFACTURING CORPORATION - 2640 BELMONT AVENUE, CHICAGO, ILLINOIS 60618, U.S.A.
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Title Strip Firms in Christmas Mood

o Continued from page 64

us pretty well what numbers to
run off on title strips. It’s inter-
esting to note that ‘Ol Lang
Syne’ outsold ‘White Christmas’
last year. I guess the operators
ran out finally.”

ABC

Impressions — Amen/Long, Long
Winter (10602)

A&M

Longet, Claudine—I Don’t Intend
to Spend Christmas Without You
/Snow (895)

AMY

Harrison, Harry—Auld Lang Syne

/May You Always (944)

ATCO
Boys Next Door — The Wildest
Christmas/Christmas Kiss (6455)
Darin, Bobby—Ave Maria/Come
All Ye Faithful (6211)
Darin, Bobby — Christmas Auld
Lang Syne/Child of God (6183)

ATLANTIC
Burke Solomon — Presents for
Christmas/A Tear Fell (2369)
Crawford, Hank—Merry Christmas
Baby/Read 'Em and Weep
(5042)
Drifters — The Christmas Song/I
Remember Christmas (2261)
Drifters—The Bells of St. Mary’s/
White Christmas (1048)

Thomas, Carla — Gee Whiz, It’s
Christmas/All I Want for Christ-
mas Is You (2212)

BRUNSWICK
Wilson, Jackie—Silent
Holy Night (55254)

CADET

Burrell, Kenny—The Little Drum-
mer Boy/Silent Night (5555)
Ramsey Lewis Trio—Santa Claus
Is Comin’ to Town/Winter Won-
derland (5377)

Ramsey Lewis Trio—Jingle Bells/
Egg Nog (5488)

Night/Oh

CAMEO
Checkers. Chubby and Bobby Ry-
dell — Jingle Bell Invitation/

Jingle Bell Rock (205)

Daniels, Dan C.—The First Christ-
mas Carol/Grandma’s House
(447)

CAPITOL

Beach Boys—The Man With All
the Toys/Blue Christmas (5312)

Campbell, Glen—There's No Place
Like Home/Christmas Is for
Children (2336)

Cole, Nat King — The Christmas
Song/Little Boy Santa Claus
Forgot (3561)

Cole, Nat King — The Christmas
Song/My Two Front Teeth
(4754)

Crosby, Bing—Do You Hear What
1 Hear/Christmas Dinner Coun-
try Style (2034)

Dirksen, Sen. Everett—The First
Time the Christmas Story Was
Told (2034)

Ford, Tennessee Ernie—The Little
Drummer Boy/Sing We Now of
Christmas (5534)

Ford, Tennessee Ernie—Little Boy
King/Bring a Torch Jeanette
Isabella (2334)

Hollyridge Strings—Have Yourself
a Merry Little Christmas/Santa's
Got a New Bag (5533)

Husky, Ferlin—Christmas Is Holy/
Christmas Dream (2023)

James, Sonny — Barefoot Santa
Clause/My Christmas Dream
(5733)

Martino, Al—You’re All 1 Want
for Christmas/Silver Bells (5311)

‘Owens, Buck — Santa Looked a

Lot Like Daddy/All I Want for
Christmas (5537)

Owens, Buck—Christmas Shopping
/One of Everything You Got
(2328)

Rawls, Lou—Little Drummer Boy/
A Child With a Toy (2026)
Rogers, Roy, & Dale Evans—Merry
Christmas My Darling (2027)
Sandler/Young — 1 Sing Noel/
Santa Claus Is Coming to Town

(2333)

Santa Claus—What Santa Wants
for  Christmas—IJingle  Bells
(2335)

Sinatra, Frank—White Christmas/
Christmas Waltz (2954)

Thompson, Hank—I'd Like to
Have an Elephant for Christ-
mas/Mr. and Mrs. Snowman
(5310)

Thompson, Hank — Gonna Wrap
My Heart in Ribbons/Little
Christmas Angel (5535)

Towne Choir—African Noel/Papa
Noel (5538)

M. Whiting/J. Wakely — Silver
Bells/Christmas Song (3905)
Wilson, Nancy—That’'s What L
Want for Christmas/What Are
You Doing New Year’s (5084)

Yorgesson, Yogi—I Yust Go Nuts
at Christmas/Yingle Bells (3904)

CARNIVAL

Manhattans—It’s That Time of the
Year/Alone on New Year's Eve
(524)

CHARLES PARKER

Sonny Til & Orioles—What Are
You Doing New Year's Eve/
Don’t Mess Around With (214)

CHESS

Berry, Chuck — Merry Christmas
Baby/Run Rudolph Run (1714)

COLUMBIA

Arwell, Winifred — Snow Bells/
Flea Circus (43472)
Beers Family—Three Little Drum-
mers, The Peace Carol (43916)
Binkley, Carolyn—Mister Pilot/1
Want a Baby Brother for Christ-
mas (43918)
Bryant, Anita — Do You Hear
What I Hear/Away in a Manger
Boyd, Jimmy—Thumbelina/I Saw
Mommy Kissing Santa (39871)
Father Boyd/C. Boyd—It’s Christ-
(Continued on page 70)

1!

At e s ] 4M-__. \\‘ {\
MISSOURI Coin Machine Council members met recently in Kansas
City, Mo. Guests included Mr. and Mrs. A, L. Ptacek, Manhattan, Kan.
(at left seated). Ptacek is Music Operators of America (MOA) president.
Others seated (from left), Missouri council President, Art Hunolt,
treasurer, Bill Welch and secretary, John Masters, who is also an MOA
director. In rear (from left) Mrs. Russell Black, Mrs, Ira Storts, Dennis
Oyler, Russell Black, Jim Hunolt, Ira Storts, Wink Bray, Ray Godsy,
Jack Sully, John Fling, Charles Eagen, Roger Belil, Bob Burkhart and
Tommy Dahl.
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After we invented tomorrow




"This might be f
the best
phonograph...ever!

Building better phonographs is an annual event at Rock-Ola.

This year we outdid ourselves.

Rock-0Ola/442 is tomorrow’s phonograph today. New outside. New inside. New profile. New customer
appeal. New operator service ease. It took the engineered ingenuity of Rock-Ola to put all together. l

Radiantly brilliant color panels light up the room while a big new sound gathers a crowd. Rakish |
lines of highly finished wood-grain Bombay Teak Conolite side panels incased in polished
chrome castings sweep in graceful contour to accent the most plush decor.

Inside . . . more new ideas! Swing-out components. Integrated circuits.
Stand-up programming. Snap-out front grill. Plus the most complete
array of profit-building accessories ever offered.

Is this the best ever? If it didn’t have our confidence, it wouldn’t have our name.

Swing-Out Components. New concept in service
ease ... swing-out, plug-in, lift-out design lets you
get at amplifier, accumulator and credit unit for
fast, easy on-location service.

Integrated Circuits. Now, the wonder of electronic
miniaturization comes to phonographs. One IC
serves as two channel amplifier, the other drives
the 2-channel AVC system and volume control.
Smaller circuitry. Shorter service time. Less heat.

Snap-Out Grill. Now, new design makes accessi-
bility and cleaning easy. Entire front panel section
including color panel and grill is designed for
Adramatic new conceptin styling and operator serv- instant snap-out. The door removes easily by re-
ice features to give you more take with less trouble. lease of two snaps and chain.

Snap-Out Grill
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Stereo-Monaural
3314, 45's, LP's

Rock-Ola Manufacturing Corporation /300 Nerth Kedzie Avenue /Chicago, Illinois 60651
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Title Strip Firms in Christmas Mood

e Continued from page 66

mas Again, Jesus/It’s Morning,
Jesus (43942)

Brothers Four—I'll Be Home for
Christmas/"Twas the Night Be-
fore Christmas (43919)

Conniff, Bryant—The Real Mean-
ing of Christmas/Go Tell It on
the Mountain (43448)

Dean, Jimmy—Yes, Patricia, There
Is a Santa Claus/Blue Christmas
(43457)

Faith, Percy—Christmas Is. . . ./
Silver Bells (43846)

Gorme, Eydie/Trio Los Panchos—
Navidad Y Ano Nuevo/Alegre
Navidad (43856)

Jackson, Stonewall —
Look, Santa Is
Christmas (43917)

Mommy
Crying/Blue

ROGCH-DLA

ROCH-OLA

Mathis, Johnny — My  King
of Christmas/Christmas Eve
(42238)

Meriwether, Roy, Trio — Jingle
Bells, Part I/Part 2 (43941)
Miller, Mitch — Sleigh Ride/The

Christmas Song (42210)

Morrison, Bob — Santa Mouse/
It’s Christmas (43786)

New Christy Minstrels—We Need
a Little Christmas/O Holy Night
(43940)

Nabors, Jim — White Christmas/
in a Humble Place

Page, Patti — Happy Birthday,
Little  Jesus/Christmas Bells
(43447)

Regency Choir—Three Wise Men,
Wise Men Three/The Bells of
Christmas (43937)

Streisand, Barbra — Silent Night/

Gounod’s Ave Maria (43896)
Williams, Andy — Some Children
See Him/Do You Hear What I
Hear (43458)
Williams, Andy—White Christmas
/The Christmas Song (42894)

CORAL

Fountain, Pete — San Claus Med-
ley/The Christmas Song (65605)

DATE

Singers — That's What Christmas
Is/Johnny Noel (1540)

Little Georgie Holiday — Have a
Gluey Christmas/Clarence the
Cross-Eyed Bear (1541)

DEARBORN
Walunas, Art — Christmas Tree
Polka/Silver Bells (528)

DOLTON

Dana, Vic — Little Altar Boy/
Hello Roommate (48)

Ventures — Sleigh Ride/Snow-
flakes (312)
DOT
Halloran, Jack, Singers — Little

Drummer Boy/Mary’s Littie Boy
Child (16410)

DUNWICH

Saturday’'s Children — Christmas
Sounds/Deck Five (144)

DECCA

Apaka, Alfred—Mele Kalikamak/
Silent Night (31331)

Anderson, Leroy — Sleigh Ride/
Saraband (23429)

Andrews Sisters/G. Lombardo —
Winter Wonderland / Christmas
Island (23722)

Crosby, Bing/Andrew Sisters —
Jingle Bells/Santa Claus Is Com-
in’ to Town (23281)

Crosby, Bing—Silent Night/Adeste
Fidelis (23777)

Crosby, Bing—White Christmas/
God Rest Ye Merry, Gentlemen
(23778)

Crosby, Bing—Faith of Our Fath-
ers/I'll Be Home for Christmas
(23779)

Crosby, Bing—Here Comes Santa
Claus/Twelve Days of Christmas
(24658)

Crosby, Bing—You're All I Want
for Christmas/The First Noel
(24659)

Crosby, Bing—Christmas Carols,
Part 1/Part 2 (24670)

Crosby, Bing—Rudolph the Red-
Nosed Reindeer/The Teddy
Bear’s Picnic (27159)

Crosby, Bing — Silver Bells/That
Christmas Feeling (27229)

Crosby, Bing—Christmas in Killar-
ney/Beginning to Look Like
Christmas (27831)

Davis Jimmy — It’s Christmas
Time Again/Go Tell It on the
Mountain (31686)

Davis, Jimmy—Take Me Back to
Babyland/Forgive Me Santa
(32062)

Dee, Lenny — Mister Santa/Auld
Lang Syne (31332)

Foley, Red—From Our House to
Your House/Is There Really a
Santa (32063)

Foley, Red — Frosty the Snow
Man/Rudolph the Red - Nosed
Reindeer (46267)

Grant, Ear] — Rudolph the Red-
Nosed Reindeer/Santa Claus Is
Coming to Town (25683)

(Continued on page 71)

MEMBERS OF THE Philips Gram-
maphene recording group, ‘“‘Los
Indios,” try their skill on a
“Grand Prix"’ road racing ma-
chine during a recent Meet the
Stars visit to SEGA headquarters
in Tokyo.

1l

INSURANCE COMMITTEE of Music Operators of America (MOA). A
meeting recently was held in Chicago to explore ways of providing
more coverage for jukebox operators and for attracting younger
operators to MOA’s programs. From left (seated) Les Montooth, MOA
secretary and trustees chairman; Lou Glass, trustee member; Clinton
Pierce, past president and trustee member; (standing) Jack Rudcy,
insurance administrator; Fred Granger, MOA executive vice-president;
and Thomas Priebe, insurance consultant.

ROCH-0LA
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Grant, Earl — Silver Bells/Jingle
Bells (25703)

Helms, Bobby—Jingle Bell Rock/
Captain Santa Claus (30513)

Hopkins, Lightnin'—Merry Christ-
mas/Happy New Year (48306)

Ives, Burl—Indian Christmas Car-
ol/Twelve Days of Christmas
(25585)

Kaempfert, Bert—IJingo Jango/The
Little Drummer Boy (31873)

Kaempfert, Bert—Jumpin’ Jiminy

HOCH-DLA

Christmas/Holiday for Bells
(31873)
Kainapau, George—Mele Kalika-
maka/Silent Night (27220)
Kaye, Sammy—A Merry, Merry
Christmas to You/Silver Bells

(31174)

Lee, Brenda—Rockin® Around the
Christmas Tree/Papa Noel
(30076)

Lee, Brenda—Jingle Bell Rock/
Winter Wonderland (31687)
Lombardo, Guy — White Christ-

ROCK-DLA

ROGH-OLA

NOVEMBER 15, 1969, BILLBOARD

mas/The Waltz
(23728)

Lombardo, Guy — Rudolph the
Red-Nosed Reindeer/Round the
Christmas Tree (27803)

Lombardo. Guy — lJingle Bells/
Santa Claus Is Coming to Town
(28508)

Lombardo, Guy—Auld Lang Syne/
Hot Time in the Old Town To-
night (28905)

Lynn, Loretta—To Heck With Old
Santa Claus/It Won't Seem Like
Christmas (32043)

Morgan, Russ—The Mistletoe Kiss/
Blue Christmas (24766)

Pierce, Webb—Christmas at Home
/Sweet Memories (31867)

Surfaris — A Surfer's List/Santa's
Speed Shop (31561)

Sister Tharpe—Silent Night/White
Christmas (38119)

Tubb, Ernest—Rudolph the. Red-
Nosed Reindeer/Christmas
(31334)

Tubb, Ernest — Blue Christmas/
White Christmas (46186)

Tubb, Ernest — Blue Christmas
Tree/Who's Gonna Be Your
Santa This Year (31866)

Tubb, Ernest — Blue Snowflakes/
Merry Texas Christmas (28453)

Tubb, Ernest — Lovely Christmas
Eve/I’'ll Be Walking the Floor
(29350)

Waring, Fred—White Christmas/
Twelve Days of Christmas
(24500)

Waring, Fred — Winter Wonder-
land/Snow, Snow, Beautiful
Snow (28970)

Wells, Kitty—Christmas Ain’t Like
Christmas Anymore/Dasher
(31441)

Anniversary

EPIC

Douglas Mike—The First Christ-
mas Carol/Touch Hands on
Christmas (10089)

Vinton, Bobby — The Bell That
Couldn’t Jingle/Dearest Santa

FEDERAL

King, Freddy—Christmas Tears/
I Hear Jingle Bells (12439)

GALAXY

Little Johnny Taylor—Please Come
Home for Christmas / Miracle
Maker (743)

HI

Cannon, Ace — Blue Christmas/
Here Comes Santa Claus (2084)

HOLLYWOOD

Brown, Charles — Merry Christ-
mas Baby/Sleigh Ride (1020)
Fulson, Lowell—Lonesome Christ-

mas, Part 1/Part 2 (1022)

IMPERIAL

Brown, Charles—Merry Christmas
Baby/1 Lost Everything (5902)

JEWEL

Johnny & Jon—Christmas in Viet-
nam/Why Did You Leave Me
(776)

JUBILEE

Orioles—Lonely Christmas/What
Are You Doing New Year's Eve
(5017)

KAPP

Helms, Bobbv—Jingle Bell Rock/
The Bell That Couldn't Jingle
(719)

Jones, Jack—The Village of St.
Bernadette/Lullaby for Christ-
mas (629)

Harry Simeone Chorale—QO’'Bam-
bino/Sing of a Merry Christmas
(628)

Harry Simeone Chorale—The Lit-
tl_le Drummer Boy / Hallelujah
(711)

KENT

King, B. B.—Christmas Celebra-
tion/Easy Listening (412)

KENWOOD
Jackson, Mahalia — Silent Night,
Holy Night/The Lord’s Prayer
(750)

KING

Brown, Charles-——Come Home for
Christmas/Christmas Comes But
Once a Year (5405)

Brown, Charles—Christmas Comes
But Once a Year/Bring in a
Brand New Year (5947)

(Continued on page 72)

SHOOTING FOR THE champion-
ship for operators at the billiards
tournament at the recent Music
Operators of America Exposition
in Chicago is Gene Wallace of
Wallace and Wallace, Qak Hill,
W. Va. Refeering the match are
U.S. Billiards Sales Manager, Len
Schneller (left).

R oo

ALMOST 7 PERSONS attended
the recent roof raising ceremony
that marked the completion of
the steel framework for the first
section of SEGA’s second Tokyo
plant building. The first part of
the structure should be com-
pleted by the end of December.

ROGKH-OLK
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Brown, Charles—Christmas Blues/
My Most Miserable Christmas
(5946)

Brown, James — The Christmas
Song, Part 1/Part 2 (6064)

Brown, James—Let’'s Make This
Christmas Mean Something This
Year (6072)

LAURIE

Royal Guardsmen — Snoopy's
Christmas/It Kinda Looks Like
Christmas (3416)

LIBERTY

Chipmunks—The Christmas Song/
Alvin’s Harmonica (55250)

Seville, David, & Chipmunks—The
Chipmunk Song/Almost Good
(55168)

Seville, David, & Chipmunks—Ru-
dolph the Red-Nosed Reindeer/
Spain (55289)

MERCURY

Benton, Brook—You’re All I Want
for Christmas/This Time of the
Year (72214)

Benton, Brook—This Time of the
Year/Merry Christmas & Happy
New Year (30101)

Mathis, Johnny—The Little Drum-
mer Boy/Have Reindeer Will
Travel (72217)

Harry Simeone Chorale—Do You
Hear What I Hear/March of the
Angels (72065)

MGM

Francis, Connie — Baby’s First
Christmas/The Boy in Your
Arms (12051)

Tillotson, Johnny — Christmas
Country Style/Christmas Is the
Best of All (13633)

MONUMENT

Orbison, Roy—Pretty Paper/Beau-
tiful Dreamer (830)

MOTOWN

Supremes — Children’s Christmas
Song/Twinkle Twinkle Twinkle
Little Me (1085)

PAULA

Stukey, Nat — Blue Christmas/
How Can Christmas Be Merry
(288)

Uniques—Please Come Home for
Christmas/Vocal/Instr. (255)

RCA VICTOR

Arnold, Eddy—The First Word/
The Angel & the Stranger (9027)

Atkins, Chet—lJingle Bell Rock/
Jingle Bells (7971)

Belafonte, Harry — Mary’s Boy
Child/Venezuela (0323)

Benton, Brook—OQur First Christ-
mas Together/Silent Night (903 1)

Campbell, Archie—Christmas Eve
in Heaven/Christmas at the Opry
(9028)

Como, Perry — Silent Night/O
Come All Ye Faithful (0810)
Como, Perry—I'll Be Home for
Christmas/Christmas Feeling

(0811)

Como, Perry—Home for the Holi-
days/God Rest Ye Merry, Gen-
tlemen (0812)

Greene, Lorne—Must Be Santa/
One Solitary Life (9037)

Hirt, Al—White Christmas/Hooray
for Santa Claus (8478)

Hirt, Al—Nutty Jingle Bells/Santa
Claus Is Comin’ to Town (8706)

Jones, Spike—Rudolph the Red-
Nosed Reindeer/ My Two Front
Teeth (0172)

Lanza, Mario—O Holy Night/I’ll
Walk With God (0777)

ROCH-WLA

l.anza, Mario—Silent Night/First
Noel (0850)

Nelson, Willie—Pretty Paper/What
a Merry Christmas This Could
Be (9029)

Presley, Elvis — Blue Christmas/
Santa Claus Is Back in Town
(0647)

Presley, Elvis — Blue Christmas/
Wooden Heart (0720)

Presley, Elvis—If Every Day Was
L.ike Christmas/How Would You
Like I1t? (8950)

Reeves, Jim — Take My Hand/
Snowflake (8719)

Reeves, Jim—An Old Christmas
Card/Senor Santa Claus (8252)

Sadler, Barry—I Won't Be Home
for Christmas/The Angel & the
Stranger (9008)

Smith, Kate — Happy Birthday,
Dear Christ Child/Christmas Eve
in My Home (9007)

Snow, Hank—The Christmas Can-
nonball/God Is My Santa Claus
(9030)

Thomas, Danny—The First Christ-
mas/Christmas Story (9342)

Three Suns—White Christmas-Win-
terland/Silent Night-Jingle Bells

Winterhalter, Hugo—Blue Christ-
mas/White Christmas (0875)

Winterhalter, Hugo—Rudolph the

(Continued on page 73)

BOB NIMS, chairman, Music Op-
erators of America convention
committee, checks to see if every-
thing is running smoothly at the
Airtown Records’ exhibit where
Mrs. Tommy Wills presides.

Nims Booster
Of MOA and

Programming

e Continued from page 64

New Orleans has come a long
way.

Young, handsome and person-
able, Nims heads up A.M.A.
Distributors, Inc., a distributor
for many national companies,
and is also president of Lucky
Coin Machine Co., Inc., a 600-
machine operating company.
Both firms are located at 1711
St. Charles Ave. in the Crescent
City, occupying some 25,000 sq.
ft. of space and employing 55-
60 people.

Background

“First, or course, I was born
—in Spokane, Wash. As a child,
I moved to Southern California
with my parents. Immediately
after my graduation from high
school in 1942, 1 joined the
Merchant Marine. My travels
took me to New Orleans, where
my married sister resided. I had
quite a bit of spare time there
and took a part-time job, at
$25 per week, with A.M. Amuse-
ment Co. In a period of four
months, I had worked my way
up to route manager. But, war
duties resumed and ended this
association,” Nims related.

By the time World War I
was over, Nims was convinced
that the coin machine business
offered the best future, a theory
to which he is still committed.
So, back to New Orleans to
work for Al Monte. AM.
Amusement Co. soon was sold,

New Equipment

National Vendors—Mechanical Coin Mechanism

The need to have more flexibility for vending cigarettes and candy
at higher prices can be met by using this new all coin manual re-

corder from WNational Vendors.

Called the Model ACMR-100, the

unit will fit a dozen of the firm's vending machines. It will accept any
combination of nickels, dimes and quarters totaling the exact vend
price. A machine using this mechanism can be set to vend at any

of three prices between 5- and 60-cents.

It will also vend at any

three prices if the lowest price is less than 60-cents and this highest
price is not more than 55-cents higher than the lowest price. If the
lowest price is not less than 65-cents the mechanism will vend at
two prices. It does not make change. The unit replaces Model ACMR-
560 and 5100 mechanisms and is interchangeable with all series 560

and 5100 units.

though, and Bob Nims decided
to go into business for himself.

The man who is now, among
other things, the sole Rock-Ola
distributor for the entire state
of Louisiana and most of Mis-
sissippi, began his independent
career most inauspiciously: “I
founded Lucky Coin Machine
Company with three pin-ball
machines, purchased on credit.”

As Lucky Coin grew and at-
tracted more employees, the of-
fice staff also grew. In 1953,
Bob married his attractive blonde
secretary, Jerry. She has worked
closely with him since and today,
in addition to serving as a
charming ambassador of good
will at industry functions, Mrs.
Nims also handles all inside of-
fice functions for the four Lucky
Coin Machine routes which cov-
er metropolitan New Orleans
and three parishes (counties).
Coming full circle, she now has
her own secretary.

Lucky Coin operates some
600 machines, including music
boxes, amusement games, shuf-
fle alleys, guns, pin-ball ma-
chines and pool tables. A fleet
of 15 cars and trucks is used
to handle the routes and service.

As Lucky Coin Machine
Company grew, so did Nims’
ambition—as well as his reputa-
tion. He became a franchised
Rock-Ola distributor a decade
ago, forming a second corpora-
tion, American Music and
Amusement Distributors, Inc.
For brevity’s sake, this was
soon shortened to A.M.A. Dis-
tributors, Inc.

Bob Nims joined MOA
“about five years ago when it
was brought to my attention the
tremendous job the organization
was doing to fight adverse legis-
lation in Congress.” (Nims him-
self testified against ASCAP
legislation before both House
and Senate judiciary commit-
tees.) I felt that MOA filled a
needed role, needed growing
support, and the least that I
could do was to join.”

*The least that he could do™
turned out to be quite a lot.
When MOA underwent its big
membership drive a few years
ago, Nims was appointed Dis-
trict Chairman for the states
of Texas, Oklahoma, Arkansas,
Louisiana, Mississippi and Ala-
bama. A plaque awarded by
MOA, which hangs on his of-
fice wall, testifies to Nims’ or-
ganizing ability.

To hear Bob Nims tell it,
his approach to selling member-
ship in MOA was simple: First,
I told a man that MOA was
the only national trade organi-
zation that music and game op-
erators could support in behalf
of their own vested interests. I
emphasized that MOA serves
as a watchdog against adverse
legislation; that it offers many
services that smaller operators
couldn't ordinarily afford: The
insurance program alone is
worth the price of membership.
I also pointed out that a great
many operators were devoting
a lot of time to efforts better
handled by a nationally organ-
ized group.

“MOA is the first to realize
that in addition to national prob-
lems, the operators are faced
with local ones, too. In the last
two years, MOA officers and
executive vice-president Fred
Granger have worked closely
with local and state trade as-
sociations to assist and help in
doing a public relations job in
a more accomplished way on
a local level.

“In Louisiana, the other pub-
lic relations work that has been
done has been performed by a
handful of local operators.
We've contributed to Durel
Black’s Music Therapy Pro-
gram with time, money and
equipment, and to other worthy
causes such as the Greater New
Orleans Chamber of Commerce.
We hope, in the near future, to
have a viable state-wide organi-
zation.

(Continued on page 75)
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Coin Machine News

Title Strip Firms in Christmas Mood (Ohio Qperator

e Continued from page 72

Red-Nosed Reindeer/Sleigh Ride
(7642)

REEM

Reems, Robert — Silent Night—O
Holy Night/Come All Ye Faith-
ful (4501)

REPRISE

Crosby/Sinatra/Waring—We Wish
You the Merriest/Go Tell It
on the Mountain (317)

Crosby, Bing—The White World
of Winter/The Secret of Christ-
mas (0424)

Martin, Dean—Blue Christmas/A
Marshmallow World (0542)
Sinatra, Frank—Have Yourself a
Merry Little Christmas/H ow

Shell T Send Thee? (243)

ROJAC

Bowens, Pvt. Charles—Christmas
in Vietnam (vocal)/(instr.) (111)

ROOSTER

Sayho, Eric — Hey, Papa Christ-
mas/White Christmas (1001)

ROULETTE

Monte, Lou — Christmas at Our
House/Dominick the Donkey
(4308)

Roberts, Derrick—There Won't Be
Any Snow/A World Without
Sunshine (4656)

Rossi, Steve — The Night Before
Christmas/The Christmas Song
4773)

STAX

Booker T. & the MG’s — Jingle
Bells/Winter Wonderland (203)

Thomas, Carla—All I Want for
Christmas Is You/The Christmas
Song (206)

SUE

McGriff, Jimmy—Christmas With
McGriff, Part 1/Part 2 (804)

Jukeboxes Have Role
In Breaking Big Hits

e Continued from page 64

Another record is on the nation-
al charts, “Why the Wine Is
Sweeter” by Eddie Floyd on
Stax Records. Still another song
is bubbling under the Hot 100,
“Love and Let Love” by the
Hardy Boys on RCA Victor
Records.

Although it is tough for un-
knowns to break onto a jukebox,
a hit single or a big name does
not guarantee continued pro-
gramming either, according to
Kerr.

“Just because an artist has a
hit single once, doesn’t mean
that he will follow it up with
another hit,” Kerr said. “I still
listen to records by name art-
ists to see if they’re worth pro-
gramming. Most of my custom-
ers feel the same way I do. They
say the record, not the name,

VEMCO MUSIC'S LAMBERT
HORNE, shown here on the left,
and Seeburg's Buddy Adams, on
the right, were on hand for the
recent showing of the new See-
burg Apollo at South Atlantic
Distributing Co., Raleigh, N. C.

T

SEEBURG'S BUDDY ADAMS had
the attention of Hal Huggins and

Roy Brown, Dixie Novelty, and
Kay Polk Wooten, Wooten Music,
at the recent Apollo showing held
at South Atlantic Distributing Co.

NOVEMBER 15,

should determine whether or
not a song is programmed. If
I'm unsure about whether a
song is good, I will usually wait
until a song starts to move up
the charts until I put it on a
jukebox.”
Rock Songs

Kerr also said that he gets
no pressure from established
record companies to program
certain records, although he is
contacted by small companies
and individuals with records
they want on.jukeboxes.

Of the eight newest rock rec-
ords he has programmed on
jukeboxes in establishments fre-
quented by young people, seven
are in the Top 40 of Bill-
board’s Hot 100 chart. They
are “Come Together”/ “Some-
thing” by the Beatles, “And
When I Die” by Blood, Sweat
& Tears, “Take a Letter to
Maria” by R. B. Greaves, “Ball
of Fire” by Tommy James and
the Shondells, “Eli's Coming”
by Three Dog Night, “Back-
field in Motion” by Mel & Tim,
and “Fortunate Son”/“Down on
the Corner” by Creedence Clear-
water Revival. The eighth rec-

ord, “Tonight I'll Be Staying
Here With You” by Bob Dylan,
is also on the Hot 100.

BUD PROCTOR, Minneapolis and
Steve Miller of Boston (right).

toasts the new

BERT BETTI
Rock-Ola.

1969, BILLBOARD

Baby Washington—Silent Night/
White Christmas (149)

SWAN

Reynolds, Joey — Santa’s Got a
Brand New Bag/Rats in My
Room (4276)

TAMLA

Wonder, Stevie—The Miracles of
Christmas/Some Day at Christ-
mas (54142)

20th CENTURY-FOX

Harry Simeone Chorale — Little
Drummer Boy/O’ Holy Night
2n

UNITED ARTISTS

Ferrante & Teicher—Silent Night/
Rudolph the Red-Nosed Rein-
deer (1660)

Horne, Lena—What Are You Do-
ing New Year's Eve/Let It
Snow (1661)

Reeves, Del—Christmas Is Lonely/
Sajo (50115)

Roselli, Jimmy — Buon Natale/
Christmas (1659)
VANGUARD

Baez, Joan—The Little Drummer
Boy/Cantique De Noel (35046)

WARNER BROS.

Lamb, Becky — Little Becky's
Christmas Wish/Go to Sleep Lit-
tle Lambs (7154)

Pipsqueeks—Santa's Little Help-
ers/Santa’s Magic Flute (5878)

New

Products

Penny King

New rocket mixes consist of
No. 20-R packed 500 to the bag
with bright yellow display at $7;
19-R packed 500 to the bag with
display front at $8; 18-R packad
500 to the bag at $7.50. These
rocket mixes -consist of spinning
tops in bright colors, numbered
pool balls and black eight balls
and the mix consists of 20 dif-
ferent items.

All dime merchandise is not
being coumted automatically. The
following are new 10-cent mixes:
October mix, new heads, key rings,
thing brooch and other rings; key
ring m1x, also containing a giant
dome ring. Monkey boy, wild
brooches, scissors and locks; ring
mix, seven different rings; action
toy mix consisting of such items
as a clown with blinking eyes, big
eyeball, etc. and all big enough
to vend without a capsule; metal
yo yo mix, including a rubber
inflatable animal; dice mix con-
sisting of two dice in container,
two In a capsule and giant dice;
fantastic mix, mammoth black
bats, animal brooches, watch
chains, ten different items; pearl
bracelet mix, African head, neck-
lace, baby dolls; giant dice mix;
a newer giant dice mix featuring
light weight dice; bouncing ball
mix; and fruit head mix.

BUY!
METAL TYPERS

Vending Aluminum
IDENTIFICATION
DISC

WHY!

1. LIFE-TIME INCOME I
2. TROUBLE-FREE [

OPERATION
3. ONLY 18”x18"

‘TANDARD ARVARD

METAL TYPER . inc

1318 N. WESTERN AVE.
CHICAGCO 22, ILL. EV 4-3120

In Rowe Show

o Continued from page 64

slide mechanism can be used as
an optional feature or where an
animated display panel becomes
one of the focal points of the
machine.

Operators can visually demon-
strate the variations of styling by
using a promotion aid that works
similar to a slide rule. A handy
device for sqliciting new loca-
sions, it quickly tells the story of
the Trimount's adaptability to
any decor or theme and also
shows the many accessories.

One of the most important ac-
cessories is the Rowevue slide
projector which allows operators
to use 8 different full-color slides
that change at 15-second inter-
vals. Slides are awailable from
Rowe's library and the company
encourages operators to shoot
their own slides for location per-
sonalization. The other acces-
sory, the PhonoVue, matches
films to music. Twenty films are
matched to records. In locations
using the PhonoVue increases
in revenue have been as much
as 400 percent, according to
Rowe.

The Wall-Ette is virtually a
miniaturized jukebox featuring
stereo speakers, four-in-one slug
rejector accommodating nickels,
dimes, quarters and half dollars,
dual price switch, one-step
cancel control and 12 display

cards for advertising or merchan-
dising music.

All Machines
Ready for Location

C.C. All American Basketball $245.00
Seeburg 200 selection wall box .24.50
Seeburg DS-100 .......... 345.00
Criss-Cross Skee-Ball ...... 195.00 §
AMI! Photoviewers

with all attachments . ... 395.00
Seeburg 220 ... ... ....... 195.00
530 Starlite—27 column. ... 165.00
Bally Blue Ribbon ........ 195.00
Bally Discotek ............ 115.00
CCo All-Stars ... ......... 295.00
e e e ) call

AM] 200 selection wall boxes 14.50

lewuan% Distributing Co.

Exclusive Wurlitzer Distributor

1311 N. Capitol Ave.
Indianapolis, ind.
Tel.: MEirose 5-1593

CHICAGO COIN’S

FABULOUS

Rowe Merchandising
e Continued from page 65

should be receiving more ser-
vice bulletins so that operators
can initiate preventive mainte-
nance. Perhaps this is the obli-
gation of the factory.

“Rowe has produced many in-
novations. Maybe what we need
most is a straightforward box
without all the gimmicks. Af-
terall, what we're really selling is
music.”

He said more emphasis on
modular components  would
probably help get the most use
out of existing equipment. He
said his firm had had a lot of
trouble with dollar bill acceptors
and hoped the move to the use
of four quarter pricing would be
a solution. He called for more
service schools and more re-
fresher courses for mechanics
and jokingly told the distributor
that operators want five-year
financing at 4 percent interest
and $1,500 jukeboxes for $900.

Tolisano Recovering

ST. PETERSBURG, Fla. —
James Tolisano, former Music
Operators of America president
and head of the state association
in Florida, is expected home
from the hospital Nov. 5 where
he will convalesce following a
recent heart attack.

0UR
PATHRN

LOWEST PRICES EVER

on completely refurbished
CLEAN, CHECKED, READY TO GO
* Pin Games * Music Machines
* Amusement & Arcade Equipment
* Guns & Pistols % Kiddie Rides
* Bowling Alleys % Shuffle Alleys
* Vending Machines—All Types
* Photo Machines % Voiceographs
* Avudio-Visval Equipment

Send For New, Complete List

Exclusive Rowe AMI Distributor
Ea.Pa.-S. Jersey-Del.-Md.-D.C.

David ROSEN ine

855 N. BROAD ST., PHILA., PA. 19123
Phone - 215 CEnter 2-2900

SPEEDWAY

e REALISTIC DRIVING!

e REALISTIC RACING

CAR SOUNDS!
e SKILL PLAY!

e TROUBLE-FREE!
No Film! No Belts! No
Photo-Electric Cell!

ALSO IN PRODUCTION:
MOON SHOT
ASTRONAUT e TOP HAT

CHICAGO COIN MACHINE DIV

CHICAGO DYNAMIC INDUSTRIES, inc.

1725 W DIVERSEY BLvD . CHICAGO NIINOIS 80814




Trial by Jury

When it comes to judging new phonographs, music
operators are a tough bunch. Yet, it was before :his jury,
that the Wurlitzer STATESMAN was judged the best built, best
styled, best engineered phonograph on the market today. Tops in
features, too! Case in point...the Dual Pre-Selected
Programs for two guarters or a half.
Verdict? A life sentence at hard labor for every

Wurlitzer STATESMAN —all of which means money in the pocket,
and lofs of it, for Wurlitzer Operators.

Waurlitzer STATESMAN

THE WURLITZER COMPANY / NORTH TONAWANDA, N.Y. 14120 / 114 YEARS.



Bulk Vending News

New Equipment

Gold Medal—Laundry Vender

This 8-selection vending unit is one of a series introduced in the Gold
Medal products line and one that bulk vendors might want to investi-
gate for laundries where they have machines located. The unit has a
total capacity of 200 cartons of the 10-cent replica of detergent brands
found in supermarkets. The unit holds 25 boxes in each column, has
a swing-out door, front operating handle and heavy reinforcement
throughout. The design of the machine is such that the customer
receives the package seen in the windows. The cabinet is trimmed
in stainless steel and blends with many standard colors. Other features
include a mechanical coin mechanism accepting either two nickels or
a dime and stainless steel delivery pan.

BIG PROFITS
COME IN SMALL
PACKAGES
Northwestern vendors
produce more profit
per dollar of investment

BUILT FOR BUSINESS!
MARK-BEAVER

B“lllk-VEIdilg Machines

Write, wire or phone
for complete details.

CORPORATION

2621 Armstrong St. » Morris, lllinois

Phone: WHitney 2-1300 MARK 1 (2)
Truly built for Business. A high
profit *“space-saver’” — with Beaver
advantages which mean longer life
and greater profits. Also, coin mech-
anisms for two quarters and half-
dollars, available. Parts for all model
Beavers available. (Some Distributor
areas available throughout the world.)

HERMITAGE
MUSIC
COMPANY

469 CHESTNUT STREET—
NASHVILLE, TENNESSEE
1631 1st AVE, NO.—
BIRMINGHAM, ALABAMA
746 GALLOWAY AVE.—
MEMPHIS, TENNESSEE

Billboard

f1as the. “IN" side story

B| I l bllﬂlﬂ Retailing d
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Congress Passes Toy Safety Act

WASHINGTON — Congress
has passed the Toy Safety Act,
giving the Secretary of Health,
Education and Welfare the right
to ban the sale of any toy with
electrical, mechanical or thermal
hazards. The new law, which
brings toys under the coverage
of the federal Hazardous Sub-
stances Act, has little or no bear-
ing on the type of small charm

Nims Booster
Of MOA and

Programming

o Continued from page 72

Nims is equally erudite and
knowledgeable on the subject
of music box programming.

“At Lucky Coin Machine,
Ken Kerr, our record depart-
ment manager, has a great re-
sponsibility—which is his one
and only function. This is to
purchase and program records
tor each individual location.
And, when I say each individ-
ual location, | mean exactly
that.

“Ken has a folder for each
location that contains a setup
that is the precise title strips as
they appear on each box. He
consults with location owners
and fills requests properly, in
a manner which will lead to
the greatest amount of revenue
for the owner.”

ONE STOP

service for all

BULK VENDING
MACHINE
OPERATORS

MERCHANDISE—Leaf ball gum,
wrapped gum, charms, filled cap-
sules, panned candies, bulk &
vacuum packed nuts, ball point
pens, combs, 1¢ tab, 5¢ package
gum, S¢ & 10¢ vending pack
¢andy bars.

SUPPLIES—Empty capsules V —

1 — V2, coin weighing scales,
counters G wrappers, stamp fold:
ers, decals, route cards, padlocks,
spray pomts machine cleaners &
lubricants, paper cups for hot nut
venders & hot beveroges.

EQUIPMENT — All  Northwestern
bulk venders, cast iron stands, wall
brackets, somtory & stamp vend-
ers, new & reconditioned bulk
venders of all kinds, parts for all
bulk venders.

DEPENDABLE,
FAST SERVICE,
LOWEST PRICES
FROM LARGEST
INVENTORY IN
THE U. S.

Send for

prices and
illustrated
literature.

I- — o e . m S e —
MAIL THIS COUPON TODAY . ..
for details, prices and other in-
formation on all Northwestern
machines.

NAME
TITLE
| COMPANY
ADDRESS

|
|
Iy ]
|
|
I
i

STATE. ZiP
Fill in coupon, clip and mail to:

1. KING & (0. e

2700 W, Lake St. Chicago, 1lI. 60612
Phone: (312) 533-3302

By MILDRED HALL

manufactured for bulk vending
machines. It is primarilv directed
at toys for home use, which by
design or faulty material can
cause injury in the normal
course of play—overheat, shat-
ter, splinter, etc.

The law as finally passed per-
mits HEW to withdraw from the
market any toy it deems hazard
ous, even before hearings or
rulemaking by the department.
The manufacturer is given the
right to a hearing and remedy,
but without as many procedural
safeguards as a House version
would have given him. The
House bill would have required

formal rulemaking procedures
in each case, but a conference
committee decided on an ap-
proach that would be less bur-
densome for HEW.

During hearings by the Na-
tional Commission on Product
Safety in December 1968, no
complaints were made about
bulk vended charms. But the
manufacturers of these items, to
play safe, may want to take a
second look at their newer
novelties to make sure they
would pass muster under the
new law. The President was ex-
pected to sign the bill into law
promptly.

A A AR AR D

EYE CIGARETTE LIGHTERS

CHICAGO—AIlthough no testimony was heard in Congress
concerning bulk vending charms during hearings on the new toy
safety legislation, the National Vendors Association (NVA) has con-
sistently warned its members about cigarette lighters.

At a recent NVA board meeting in New Orleans, counsel Morrie
Much said: “It is just a matter of time until our industry wili be
challenged about toy cigarette lighters. New legislation will give the
department of Health, Education and Welfare authority in this area
and we can expect challenges from the Food and Drug Administra-

tion as well.”
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Get and hold
the best locations
with

Victor’s
Selectorama ®
Console

6 DIFFERENT STYLES

[l R

Save 5074 to 75% servicing time.
Unlock front door to fill &
collect.
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Write—Phone for inforination

LOGAN DISTRIBUTING, INC.

1852 W. Division St., Chicago, 1ll. 60622
Phone: (312) 486.4870

L_M M\“\“\\\\\\“\“‘“\\\“\\w

NEW VICTOR 77
GUM & CAPSULE
VENDORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION

Beautiful eye-
catching
design. Makes
merchandise
irresistible.
Convenient,
interchange-
able merchan-
dise display
panel.
Vends 100
count gum, V,
V-1 and V-2 capsules. Available
with 1¢, 5¢, 10¢, 25¢ or 50¢ coin

mechanism.

Removable cash box for easy col-
lecting. Large capacity. Holds 1800
balls (100 count), 575 V capsules,
250 V-1 capsules and 80 V-2

capsules.
each with

PRICE $39.00 chrome front
WRITE, WIRE OR PHONE
GRAFF VENDING
SUPPLY CO., INC.

2956 Iron Ridge Road
Dallas 47, Texas

T et

GUARANTEED

USED MACHINES

MERCHANDISE & SUPPLIES

CAPSULES

250 PER BAG with
MONEY MAKING DISPLAYS

5¢ All Ring Mix R T ] ap R0
5¢ Trick & Game Mix . .... 5.00
5¢ Creepy Bugs .............. 5.00
5¢ Northwestern Mix Al 4925
5¢ Latest Assorted Mixes ... 5.00
10¢ Jewelry Mix .... ... . 8.00
1C¢ Lighter Mix .. - . 8.00
10¢ Big Dice Mix .............. 8.00
10¢ Assortment Mix ........... 7.00
10¢ Western Mix ... ... ...... 8.00
25¢ V2 Jewelry, 100 per box .. 10.00
25¢ V2 Oogies, 100 per box ... 10.00

Empty V—V1—V2 CAPSULES
Wrapped Gum—Fleers 1500 pcs, $5.55
Rain-Blo Ball Gum, 2200 per ctn. 7.80
Rain-Blo Ball Gum, 2100 printed

per carton ... 7.85
Rain-Blo Ball Gum, 5550 per ctn. 9.40
Rain-Blo Ball Gum, 4300 per ctn. 9.50
Rain-Blo Ball Gum, 3550 per ctn, 9.50
Maltettes, 2400 per carton .. 8.65
20 Cartons minimum prepaid on all

Leaf Brand Rain-Blo Ball Gum,
Adams Gum, all flavors, 100 ct. .45
Beech-Nut, All Flavors, 100 ct. . .45
Minimum order, 25 Boxes, assorted.
CHARMS AND CAPSULES, Write
for complete list. Complete line of
Parts, Supplies, Stands, Globes,
Brackets,

Everything for the operator,
One-Third Deposit, Balance C.0.D.

NEW VICTOR 77
GUM & CAPSULE
VENDORS

A REAL SALES
STIMULATOR
IN ANY
LOCATION

Vends 100 count
gum, V, V-1 and
V-2 capsules.
Available with
1¢, 5¢, 10¢, 25¢
or 50c coin
mechanism. Re-
movable cash
R box for easy
collecling. Large capacity. Holds 1800
balls (100 count), 575 V capsules, 250
V-1 capsules and 80 V.2 capsules,
Chrome front optional.

Write for Beautiful Mlustrated
Circular and Prices.

Stamp Folders, Lowest Prices, Write

NATIONAL VENDING
MEMBER MACHINE DISTRIBUTORS, Inc.

NORTHWESTERN

SALES & SERVICE CORP.

446 W. 36th St., New York, N.Y. 10018
(212) LOngacre 4-6467




Country Music

AFM & AFTRA 'Accord’
Strikes Some Disharmony

NASHVILLE Agreement
on “certain aspects” of a situa-
tion involving the American Fed-
eration of Musicians and the
American Federation of Televi-
sion-Radio artists have been
reached here, but some prob-
lems remain to be resolved.

At issue basically is the ques-
tion of the “musicianship” of
certain singers.

“We feel that a person who
makes his living primarily as
a singer and who uses an instru-
ment such as the guitar merely
to play chords or as a prop
should belong to AFTRA and
be paid AFTRA scale,” said
Paul Wilder, executive director
of AFTRA here.

Traditionally, in Nashville, all
persons involved in music—even
the back-up singers—have had
to collect their paychecks from
the AFM, with 2 percent de-
ducted.

The partial agreement con-
cerns thbose who sing exclusively
and use no instrument at all,
such as the back-up groups.
Under a pact reached between
the AFM’s Bob Carruthers and
George Cooper, and Sanford
Wolff and Wilder of AFTRA,
such persons and groups would
operate under an AFTRA con-
tract rather than AFM.

AFTRA, on the other hand,
said it would not object to a
“leader” who may be a featured
singer fronting his own group
being on an AFM contract, just
so long as the singing member
got at least AFTRA's scale.

Agree to Visit

To strike a note of harmony
in areas where there has been
considerable discord, Cooper
and Wilder agreed to visit each
of the producers doing syndi-
cated shows and let those pro-
ducers know “the unions are not
fighting but are cooperating.”

But there are strong matters
of jurisdiction and membership
which apparently cannot be
solved at the local level, and
these will be forwarded to both
the AFM and AFTRA offices
in New York for resolution.

All these stipulations are
spelled out in a letter just
mailed by Wolff to Herman
Kenin of the AFM.

Wilder, who has engineered
the phenominal growth of
AFTRA here in the past year
and a half, said the current
drive is to get network AFTRA
scale for all of the singers who
take part in a syndicated show
which plays in 101 markets.

“This would add just a few
hundred dollars to the cost of

each show,” Wilder explained,
“and therefore would not jeop-
ardize any existing show of
size.”

Local television stations and
producers take a different view.
“Some are very marginal opera-
tions,” one said, “and any in-
crease in the budget could ul-
timately put them out of busi-
ness.”

The network scale for a singer
on a 30-minute syndicated show
is $165, and for an hour show
the amount jumps to $255. This
includes a specified amount of
rehearsal time, and anything be-
yond that time costs $8.00 per
hour.

“My ultimate goal is to see
Nashvilie become the entertain-
ment capital of the world,”
Wilder said. And, to that end,
he feels it can only happen
when the entire industry is in-
volved with AFTRA.

He has made sharp strides
in that direction. When he took
over the directorship 18 months
ago there were 82 members on
the books, only 44 of them cur-
rent in dues. There now are
some 600 paid up members.
There has been very little break-
through with radio and televi-
sion. Only WVOL (a station
which still has the matter in
court), Nashville, and WYAM,

Fame to Build

Studio Office
In Memphis

MUSCLE SHOALS, Ala.—
Rick Hall, president of Fame
Recording Studios, has an-
nounced plans for construction
of a new Fame studio and office
complex in Memphis. Hall, with
general manager Frank Daily,
began recording operations here
nine years ago and has de-
veloped the “Muscle Shoals
Sound.” This town has now be-
come known as one of the re-
cording centers of the nation.

According to Frank Daily,
the new studio in Memphis will
also specialize in production
based on the “Muscle Shoals
Sound” and will be staffed by
personnel familiar with the
sound. The new studio will also
house the offices of Fame Pub-
lishing Co. The studio is sched-
uled to be completed by De-
cember 1 and will be located
at 1740 S. Bellvue St. in
Memphis.
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THE FOUR GUYS, the only quartet-member of the “Grand Ole Opry”’
have signed a pact with Mercury Records. Their first session has
already been completed. They are booked by the Buddy Lee Agency.
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Bessemer, Ala., have gone the
AFTRA route.

“My concern is not to organ-
ize radio and television stations,”
Wilder said. “Frankly, [ feel
they should come to me. We
have protection to offer them,
and we feel they should seek
us out.”

Lack of membership in
AFTRA caused a quick change
in plans for the recently-tele-
vised CMA awards show on the
Kraft program. An announcer
for WSM was scheduled to do
the introduction for -the show,
since WSM is the NBC affiliate
here. When Wilder discovered
he was not an AFTRA member,
he had the producers make the
change, and an independent
freelancer was brought in at the
last minute.

One of Wilder's greatest areas
of concern now is that of jingles.
“Our local scale is very low,”
he said, “but we have to keep
it that way to compete with the
jingle mills of Dallas and Mem-
phis.” He indicated, however,
that those AFTRA members
who do jingles here are much
better off than those in the
other cities.

Though there still is no solu-
tion to the matter of jurisdic-
tion of those country perform-
ers who belong both to AFM
and AFTRA, and who are pri-
marily vocalists, there has been
much accomplishment, and the
growing strength of AFTRA
has made it a bargaining fac-
tor.

Wilder feels the matter must
eventually be worked out in
New York, and that it must
give a break to the singer, who
would receive the higher
AFTRA scale.

“If this puts a syndication or
two out of business,” he said,
“then it probably had no busi-
ness being in business in the
first place.”

Twitty Opens
Restaurant
In Oklahoma

OKLAHOMA CITY, Okla.
—Conway Twitty recently held
the grand opening of his first
Twitty Burger, a family-styled
restaurant. The first unit will
serve as the headquarters and
training center for the interna-
tionally franchised chain.

Twitty’s person trademark,
the “Twitty Bird,” will also
function as the trademark for
the restaurant chain. The char-
acter appears on menus, out-
door advertising and will be the
spokesman for the restaurant in
animated television commercials
to be produced in Dallas.

Grand opening ceremonies
included an advertising tie-in
with the Carlton Haney country
show in Oklahoma City, visits
from country artists in the area
and a remote radio broadcast
by country station KLPR. In ad-
dition to Twitty, the major in-
vestors in the Twitty Burger
include Merle Haggard, Sonny
James, Harlan Howard and Ok-
lahoma’s former Gov. J. Howard
Robinson.
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FENDER PUTS ITS FINGER
ON STONEMANS’ TROUBLE

NASHVILLE—Even the best instruments in the world can’t
withstand the steady pressure of the fingers of Roni Stoneman.

The banjo-playing member of the Stonemans took her instru-
ment to the office here of the manufacturer, Fender Instruments,
and consulted with manager Eddie Miller. Examining the finger-
board, Miller discovered that the frets had been completely worn
down. In two years she had worn them to the fingerboard.

Miller presented Miss Stoneman with a new duplicate of the
Fender banjo she had brought in, a gold-plated five string in-

strument worth more than $1,000.

The Stonemans, RCA artists, have had a promotional relation-
ship with Fender Instruments for two years.
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Decca Puts Sessions
Ahead of Road Trips

NASHVILLE — An annual
plan whereby recording will be-
come the primary factor and
road dates secondary is being
carried out by Owen Bradley
at Decca here.

Bradley has met with three
of his leading artists: Jack
Greene, Jean Seely and Loretta
Lynn.

Greene said his recording
schedule has been mapped out
for 1970, as has that of the
older artists.

“In the past it was always
a case of coming in from a
road trip, trying to find mate-
rial, and then squeezing in a
recording session,” Greetre said.
“The recording session was al-
ways secondary, as it is with
most artists.”

Bradley now has set dates,
working directly with the booker
for all sessions for the year.
Time will be allowed for the
search for song material, ade-
quate rest before a session, the
session scheduling itself, both
singles and LP’s, all release
dates, the photographing of al-
bum covers and the writing of
liner notes.

“No detail has been left out,”
Greene said. “This way if there
is a need for rest, or a cold or
a little hoarseness, there is ade-
quate time to compensate for
all of these things. The record
will become primary. Each of
us will be able to give every-
thing we have to a session.”

Greene, who has teamed with
Miss Seely for a package show,
says the concept of a package
works right into this plan. “We
can plan my sessions as a sin-
gle, Jeanie’s, and ours together
for the duets.”

The Decca artist said Loretta
Lynn had been scheduled in
the same manner, allowing time
for her personal appearances,
her rodeos and for time at home.

Greene also is in the process
of putting together the prelimi-
naries for the pilot of his tete-
vision show through Entro, an
all-encompassing firm of which
he is a director. The show, he
said, would have a concept dif-
ferent from anything done in the
country syndicated field. There
has also been an expression of
network interest in a program
featuring him.

Nashville Scene

By BILL WILLIAMS

Gus Thomas at WWVA has
signed Danny Harrison as a regu-
lar on the Jamboree. Also st this
popular show, Darnell Miller will
sign a contract on stage with De-
neba Records, which is Danny’