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Campus Goes Rock;
Radio Drops Gigs

By CLAUDE HALL

NEW YORK — The boom-
ing popularity of rock groups
on college campuses is pushing
Top 40 radio stations out of the
concert business. And most of
the radio stations are glad about
it. In fact, some radio stations
are reaping greater rewards than
ever in both publicity and
money, without taking any risk
whatsoever.

A week ago, WTRY in the
Albany-Schenectady-Troy area
was broadcasting spots of per-

Canada Net
On Hot Seat

By RITCHIE YORKE

TORONTO—As criticism of
Canada’'s Maple Leaf System
for exposure of local disk prod-
uct steadily mounts, there has
been speculation from Ottawa
that the Government will im-
pose long-anticipated Canadian
content laws on radio stations
before the end of the year.

A survey of Canadian record

(Continued on page 83)

formances by the Who on Mon-
day at RPI, the Jefferson Air-
plane on Wednesday at Union
College, and Sly & the Family
Stone on Friday at Siena Col-
lege.

“And this sort of thing goes
on all school year,” Art Sim-
mers, general manager of the
station, said.

Before rock became the hip
thing on campus, many Top 40
stations were in the position of
having to promote shows in
order to establish not only a
rapport with its listening audi-
ence, but to gain other benefits
—exposure of deejays to the
audience, an image of being an
“in” music station, and the image
of being identified with cer-
tain hit rock groups.

But, promoting live concerts

(Continued on page 10)
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Nat'| Tapes
Growing; Eyes
Apex-Martin

By PAUL ACKERMAN

NEW YORK—Jim Tiedjens’
National Tape Distributors is
rapidly expanding its operations
across the country and is un-
derstood to be on the verge of
several more acquisitions. Na-
tional is close to wrapping up
a deal for the acquisition of
Apex-Martin, key independent
distributor in Newark, N.J. Na-
tional is also reported as nego-
tiating for the acquisition of

(Continued on page 6)
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Battle Of Giants
SeenInVideo Tape

By BRUCE WEBER

LOS ANGELES — If you
think
configuration squabble is some-
thing, wait until RCA, CBS,
N. V. Philips and the Japanese
Two, Sony and Matsushita (Pan-
asonic), square off in the video
tape cartridge war.

Companies are feverishly
working on economical audio-
visual systems for the consumer,
The CBS (EVR) system—minia-
turized film and the EVR play-
er convert a standard television
set into a “phonograph for the
eyes”—is openly competing for
the same dollars as RCA’s Se-

Pocketdisc in New Sales
Pattern Via Mass Outlets

NEW YORK — Pocketdisc,
shortly after the first of the
year, will enter a new pack-
aging and merchandising phase.
It will be available in variety
stores and neighborhood loca-
tions, on a non-vending basis.
Stores will purchase the disks
outright; they will be displayed
on racks and available to the

To many, this may not look a lot like Fleetwood Mac. It is.
It's the cover of their debut album on Reprise, a company
with damn good foresight. Reprise’'s foresight: England’s #2
blues group (that's Fleetwood Mac) are going to be a
smash here. Current single: “Oh, Well’

tAdvertisement)

“Jennifer Tomkins,” by The Street People, hot act on Musicor,
showing up chartwise in all areas, now finally breaking out
for big national hit after 3 months' action. Musicor 1365.

(Advertisement)

youth market for 49 cents.
Negotiations are currently go-
ing forward between Fred Hy-
man, Pocketdisc chief, and
leading distributors who supply
variety and neighborhood out-
lets.

There are an estimated
600,000 such outlets across the
nation. Pocketdisc aims initially
to achieve distribution in 10 per-
cent of these outlets. Mean-
while, the company will main-

(Continued on page 4)

the 8-track vs. cassette

lectaVision and Sony and Pan-
asonic’s color videotape cassette
recorders.

Why?

Because video tape systems
will become the “most important

(Continued on page 12)

Pirate Radio
In Revival

By RODNEY COLLINS

LONDON—A group of five
European businessmen is plan-
ning the return of pirate radio
for Britain. A station, modeled
on the lines of Radio Caroline
and Radio London, is being
readied to begin test broadcasts
shortly before Christmas.

Tentatively named Radio 266,
the station will transmit on the
old Radio London medium
wave frequency, broadcasting
what it terms as ‘“‘commercial
and progressive pop” 24 hours
a day from a ship anchored

four miles off the Frinton,
Essex coast.

Meanwhile, two former
“Radio Caroline” ships have

been moved to a new harbor
in Amsterdam and are cur-

(Continued on page 6)

UA-Lib Goes Retail in U.K.

By BRIAN MULLIGAN

LONDON — The trend by
record companies to acquire
grassroots experience of retail-
ing methods is to be given a
further boost next year with the
formation of a chain of largely
self-service stores by UA-Lib-
erty.

The move into retailing is
part of a comprehensive de-
velopment blueprint now being
mapped by the U.S. independ-
ent to include the establishment
of a tape division, a further
expansion of distribution activi-
ties, and installation of a mini-
computer to streamline account-
ing and stock control methods.
Also under consideration is the
acquisition of pressing facilities.

Immediate objective for the
retailing operation will be to
acquire three shops in London,

(Continued on page 84)

Roulette in
Film Field

NEW YORK—Roulette Rec-
ords is teaming up with the
movie production firm of Inter-
directions Ltd. in a major ven-
ture into the movie field. Morris
Levy, president of the record
label and the Big Seven music
publishing firms, signed an
agreement last week with Na-

(Continued on page 98)

(Advertisement)

Atco Records Proudly Presents
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General News

Epic's Nine-Month
Sales Exceed '68

NEW YORK — Epic Records
gross sales for the first nine
months of 1969 has topped its
take for all of 1968. Mort
Hoffman, vice president, Sales
and Distribution, Epic and Cus-
tom Labels, said, “by concen-
trating on the development of
new talent while retaining a con-
sistent merchandising and pro-
motional emphasis on existing
talent, we are building a bigger
and better label and strength-
ening our currently strong art-
ist roster. The Epic staff and
field organization, while cur-
rently successful, is by no means
complacent and is looking for-

Janus Racks
Up $500,000

NEW YORK — Janus Rec-
ords racked up distributor or-
ders totalling $500,000 in its first
sales meetings in Los Angeles
and New York, reports label
president Marvin Schlachter. The
first six albums released by the
new label include product by the
Flying Machine, Blonde on
Blonde, Mike Cooper, Johnny
Winter, Jefferson, and Canned
Heat. In addition, the label is
distributing a promotion film of
the Flying Machine singing
“Smile a Little Smile for Me,"”
their hit which is featured in
one of the albums, to television
stations.

ward to a year with even more
phenomenal growth.”

Artists contributing to Epic's
strong business picture are Don-
ovan, Sly & the Family Stone,
Bobby Vinton, the Jeff Beck
Group, Terry Reid, Jo-Ann Kel-
ley, Keith Barbour, Poco and Ka-
leidoscope. Scoring in the coun-
try field are Tammy Wynette
and David Houston. Also rack-
ing up steady chart action in
the country field are Stan
Hitchcock, Charlie Walker, Mac
Curtis, Bob Luman and Tommy
Cash.

Hoffman is anticipating lots
of action during the upcoming
year from Catfish, Argent, and
McGrath & Potter.

Curb Revamps MGM; Transcon
Takes Over Mfg., Distribution

LOS ANGELES — MGM
Records and its Robbins-Feist-
Miller publishing company will
be “contemporized,” reports
Mike Curb, who has officially
taken over as president of both
companies.

This, coupled with the fact
that Transcontinental will manu-
facture and distribute MGM’s
recordings was exclusively re-
vealed by Billboard in its Nov.
15 issue.

Curb, at 24, the youngest
president in MGM’s history, has
also been elected a vice presi-
dent of the parent Metro-Gold-
wyn-Mayer Pictures. He has re-
signed his presidency of Trans-

By ELIOT TIEGEL

continental Entertainment Corp.
to make the move into the rec-
ord industry’s “hot seat” posi-
tion. He is in negotiations to
bring to MGM a new a&r di-
rector, head of the publishing
company and business affairs
director. Curb will trim MGM's
artist roster of nearly 100 acts
to around 30-35. He ‘plans to
sign a number of established
as well as new names within
the next several weeks. To ad-
minister distribution and market-
ing of its product through dis-
tributors handling TRC lines
like Forward and Together,
MGM will continue to press
product at its- company-owned

FTC to Ask Supreme Court
To Uphold Col Club Order

WASHINGTON—The Fed-
eral Trade Commission will ask
the Supreme Court to uphold
its Columbia Records Club or-
der, reversing an Appeals Court
remand of the case back to the
commission. The FTC's 1967
order, outgrowth of a 1962 com-
plaint, would have permitted
distribution of outside labels by
the Columbia Records Club, but
would have banned exclusive
licensing that’ could deter the
formation of other clubs.

The U.S. Appeals court in
Chicago, in a two out of three
vote, would have set aside the
FTC's cease and desist order,
based on 1960 data. The court

TEC Sets Distrib Deal for
American International

LLOS ANGELES—Transcon-
tinental Entertainment Corp.
will handle distribution for
newly formed American Inter-
national Records. The parent
picture company formed the la-
bel several weeks ago.

In the past, Al soundtracks
were distributed by Tower Rec-
ords, the former Capitol sub-
sidiary which has now been ab-
sorbed by the parent company.

American International ex-

pects to release around 15

soundtracks during the next
year. Al had 10 soundtrack
LP’s produced by Sidewalk Pro-
ductions which were major hits.

Sidewalk is the produc-
tion company formed by Mike
Curb and later sold to Trans-
continental Investing Corp. last
year. Curb had worked on over
70 soundtracks- for Al during
his tenure with Sidewalk.

Transcon will also be respon-
sible for setting up manufactur-
ing of all recorded product.

decision was to send the case
back to the commission to be
reviewed on the basis of cur-
rent market conditions in club
distribution.

The Appeals Court upheld
the commission's finding that
record club distribution is a
market in itself, distinct from
other record retailing and mail
order selling. It agreed in prin-
ciple that in the 1960 market,
the exclusive licensing of 9
labels by Columbia could have
foreclosed a share of the mar-
ket, because the contracts gave
Columbia Club a price of about
87.5 cents per record, and to
outsiders a price between $1.60
and $2.47. Also the court agreed
that exclusive licensing was anti-
competitive in barring the li-
censed labels from forming their
own clubs or selling at manufac-
turers’ rate to others.

Nevertheless, the Appeals
Court upheld only that part of
the FTC order banning any fix-
ing of artist’s royalties by Co-
lumbia Club on the labels it dis-
tributed.

In a plea for a writ of certio-
rari, reversing the lower court
decision, the Solicitor General’s
brief for the commission agrees
with the dissenting judge on the
appeals court, Judge Roger J.
Kiley. Kiley said the order
should have been upheld, and

RCA Unwraps LP, Stereo 8 Yule

NEW YORK — RCA Rec-
ords has launched a year-end
advertising and sales promotion
campaign which covers a multi-
media Christmas drive saturat-
ing 104 major markets, and the
largest Stereo 8 push ever.

The  Christmas  program,
which will highlight best selling
RCA albums and Stereo 8 car-
tridge tapes, will have the
theme, “This Christmas Let
Your Gifts Be Heard.”

The newspaper campaign will
include full-page ads placed in
newspapers in 104 of the na-
tion's most important recorded
entertainment markets. This ad
will illustrate over 70 best sell-
ing RCA albums and Stereo 8
cartridge tapes. In addition, dis-
tributors have been provided
with ad mats for additional ex-
posure at the local level in these
and other markets throughout
the nation.

Also, RCA has scheduled an
extensive radio advertising cam-
paign to run up to Christmas.

“Since radio advertising has
shown a marked influence on
record tape sales, we are plac-
ing heavy emphasis in this me-
dium also,” said Bill Lucas, RCA
manager of advertising and sales
promotion. He added that ra-
dio spots of wvarying lengths
have been supplied to distribu-
tors for placement with appro-
priate radio stations in their mar-
kets.

In addition to the advertis-
ing, there will be the following
point-of-sale accessories: two 4-
color mobiles featuring a total
of 16 pieces of product, a 4-
color streamer in the shape of a
wreath featuring the “This
Christmas Let Your Gifts Be
Heard” theme, and mounted al-
bum covers of RCA's 25 best
selling albums. Additionally,
distributors have been provided
blanket ad mats featuring best
selling product as well as an
ad mat reproduction of the con-
sumer newspaper ad for addi-
tional placement in local mar-

kets. There also is to be exten-
sive trade advertising through-
out the period.

RCA’s drive on Stereo 8,
which now accounts for over a
quarter of the company’s total
sales, will include full page ad-
vertisements in Sports Illustrated,
New York magazine, News-
week, Time, Esquire, Playboy,
Hot Rod, Saturday Review,
Harper's, Listen, Stereo Review,
Teen, Glass List and the Har-
rison Tape Catalog.

Within the Stereo 8 cam-
paign, strong attention is being
given to RCA’s recent introduc-
tion of budget Stereo 8 prod-
uct lines of Victrola classical
tapes and Variety 8 cartridges.
RCA’s stereo cassettes will also
receive strong exposure.

Point of sale accessories in-
clude an RCA Tape Center
Mobile/window-wall card and
a Variety 8/Victrola mobile as
well as copies of 4-color ads
which have appeared in trade
publications.

if the statistics were “stale,” the
proper approach was for Colum-
bia to challenge the commission
to revise its order on the basis
of current market conditions.
The Solicitor General's brief for
the FTC (entered Nov. 14,
1969), cites instances where such
challenges to courts were en-
tered for “delaying” and “stall-
ing” purposes, preventing en-
forcement of an agency order.

In its challenge of the FTC
order, Columbia had cited the
rise of new record clubs in
spite of the FTC claim that the
club’s anticompetitive practices
in club sales could bar new en-
tries. Columbia argued—and the
appeals court majority agreed—
that the industry had changed
radically since 1960. The hit
tunes allegedly monopolized in
club licensing by the Big Three
(Columbia, Victor and Capitol),
were now made by many small,
independent labels.

The FTC brief argues against
including the Record Club of
America in the Appeals Court
decision. This club, which
claimed in 1966 to have over

700,000 members and $8 mil- .

lion in sales, was rejected as an
intervenor in the FTC-Columbia
proceedings by the commission,
and by Columbia itself, only 5
months before the July 1967
order was issued. Also, the brief
says, Columbia did not at any
time during the commission’s
complaint proceedings ask for
the hearing record to be re-
opened to enter newer statis-
tics. (Record Club of America
claimed the price differential en-
joyed by the Columbia Club's
exclusive contracting, unfairly
forced it to pay high distributor
prices for the same records.)

Finally, the Solicitor General

argues that markets are always'

in flux, and lengthy proceedings
involved in complicated cases
make it impossible for statistics
to be strictly current. Most im-
portantly, he adds, the FTC feels
its job is to insure future fair
competition, and on the basis
of its findings in this case—re-
gardless of whether the statis-
tics apply to the current market
or not—‘the commission prop-
erly concluded that such fencing
out of competitors constitues an
unfair method of competition.”

The Columbia Club’s parent
firm, CBS, will undoubtedly
challenge these assertions in a
filing of its own on the lower
court decision.
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factory in Bloomfield, N.J,
with Transcon also playing a
major role in filtering new and
old MGM product to its mass
merchandising chain accounts
through its rack/distributor com-
panies.
Replace Kass

Curb, a film music composer
and producer while president
of Sidewalk Productions, which
was sold two years ago to
Transcontinental Investing Corp.
for over $3 million, will func-
tion more on an administrative
level than in the recording stu-
dio. He replaces Ron Kass, hired
several months ago by the pre-
vious management. Curb plans
to work on a golden collection
of hits* LP series for release
next February, featuring ma-
terial by such names as Judy
Garland, Herman’s Hermits,
John Sebastian, Laura Nyro,
Tim Harden, Mothers of In-
vention, Ella Fitzgerald, The
Cowsills and the Animals.

MGM will move its record
company headquarters to the
West Coast, but the location
site has yet to be determined,
indicating there is a chance it
might not be on MGM’s Cul-
ver City studio lot.

Curb is presently in New
York working on realigning com-
pany policies relating to dis-
tribution, manufacturing, free
goods, cutouts, the reactivation
of the Lion budget line, trim-
ming the artist roster, trimming
down the New York office, de-
terming the fate of the Nash-
ville office, determining which
employees will be kept by new
management. There are 500 em-
ployees in the record and pub-
lishing divisions.

Curb plans bringing in his
own management team. (Bud
Fraser has been named presi-
dent of Transcontinental Rec-
ords Corp. Curb had hired him
as executive vice president for
TEC.)

(Continued on page 98)

Smith Sets
U.S. Release
0f Charisma

NEW YORK — Tony Strat-
ton Smith arrived here from
Britain last week to set Ameri-
can releases for product on
Charisma Records, his new la-
bel. The first release, due this
week, is by Rare Bird, a new
British group.

Slated for next year is a set
by Joseph Eger, conductor of
the Symphony of New York,
with the Sinfonia of London
and actor John Neville. Charis-
ma’s North American operations
are represented by attorney Mar-
tin J. Marchat with public rela-
tions by Ren Grevatt Associates
and talent booking by Asso-
ciated Booking Corp. While in
the U.S., Smith also is joining
the Nice, whom he manages.

e TR LA
For Late News

See Page 98
i



General News

Merc Flexing Muscle With
Indie Distrib for Hit Disks

CHICAGO — Although the
shakedown period for multiple
distribution continues, Mercury
Record Corp. is convinced at
this stage that it can create more

hit product for the key dealer
and mass user of pre-recorded
music by not entering into
multiple distribution. “We in-
tend to utilize the muscle of ex-
clusive independent distributors
in order to offer better service,
create more hits and produce
more profit for wholesalers and
retailers,” said Lou Simon.
While pointing out that
Mercury’s philosophy is not so
inflexible that it couldn’t be re-
vised at some point in time,
Simon said, “The multiple dis-
tribution system is not suffi-
ciently sophisticated to perform
the same services as well as can
the independent distributor.” He
pointed out that with the ex-
ception of four markets where

Decca Delivers
"Christ” Opera

NEW YORK — “Superstar,”
the highly controversial pop
tune from the rock-opera, “Jesus
Christ,” is being released on the
U. S. market by Decca Records.
The single, recorded by En-
gland’s Murray Head and the
Trinidad Singers, asks some
pointed questions, including,
“Who Are You, Jesus Christ?”

The tune, recently released
on the British market has re-
ceived mixed reaction from the
public, getting endorsement
from Martin Sullivan, Dean of
St. Paul’s Cathedral in London,
and condemnation on the
grounds of blasphemy by other
religious zealots. During one
play on the British version of
the David Frost Show, the ITV
studio’s switchboard lines re-
mained tied up for nearly an
hour.

MCA Records International,
parent company of Decca, plans
to rush the records to all for-
eign markets, in addition to the
U. S. release.

By EARL PAIGE

Mercury still maintains corpo-
rate Merrec branch wholesalers,
Mercury’s lines are handled on
an exclusive basis by independ-
ent distributors.

Moreover, in virtually all
markets whether served by Mer-
rec or independent distributors,
Mercury maintains a full-time
promotion manager who re-
ports simultaneously to Mer-
cury’s John Sippel, promotion
and artist exploitation vice presi-
dent, and to a respective inde-
pendent distributor owner. This
means, Simon pointed out, that
Mercury’s four regional market-
ing men and four regional pro-
motion men are backed up with
over 20 distributor level cor-
porate employes.

The distributor level muscle
that Simon refers to is coor-
dinated from the corporate level
by regional marketing personnel:

Jules Abramson (East), Frank
Peters (Midwest), Tom Colly
(South), and George Steiner

(West) and regional promotion
personnel Ed Cotlar (East), Ed
Redmond (Midwest), Johnny
Mann (South) and Frank Leffel
(West). “These men are person-
alizing their services to the
needs of the key dealer and
mass user in these regions,” said
Simon.

“At the distributor level our
corporate labels will receive the
utmost in primary promotion
from our 20-plus promotion
managers,” Sippel said. “They
are Mercury employes respon-

Scott Moves

sible both to us and to their
distributor employers.”

The refinement of its mar-
keting philosophy is revealed for
the first time in the following
list of independent distributors
handling Mercury Records, Phil-
ips Records, Smash Records,
Fontana Records and Limelight
Records:

Godwin Dist. Co., Atlanta;
Gold Record Dist., Buffalo; Bib
Dist. Co., Charlotte, N.C.; M.
S. Dist., Chicago and Milwau-
kee; Supreme Dist. Co., Cin-
cinnati (Mercury, Smash and
Fontana); A & I Dist. Co., Cin-
cinnati (Philips and Limelight);
Transcontinental Dist. Co., Den-
ver; Jay Kay Dist. Co., De-
troit (Mercury, Philips, Smash,
Fontana); Music Merchants, De-
troit (Limelight); Transcontinen-
tal Dist. Co., East Hartford,
Conn.; Music Service Co., Great
Falls, Mont.; Music Craft, Hono-
lulu; Music West, Los Angeles
and San Francisco; Campus Rec-
ord Dist. Corp., Miami; Heil-
icher Bros., Minneapolis; Music
City Records, Nashville; Apex/
Martin Record Sales, Newark;
All South Dist. Corp., New Or-
leans; Malverne Dist., New
York; Chips Dist., Philadelphia;
ABC Record and Tape Sales
Corp., Seattle (Mercury and
Limelight); Fidelity-Northwest,
Inc., Seattle (Philips, Smash and
Fontana); Commercial Music
Co., St. Louis; Schwartz Bros.,
Washington; Conrad Ltd., Virgin
Islands.

Into Disks,

Publishing With Selvin

NEW YORK — Steven Scott
Enterprises, suppliers of live
music, . has established a new
division, Entertaining Artists of
America, to specialize in music
publishing, talent management
and record production. The new
division will be under the di-
rection of music/disk business
veteran Ben Selvin, who will
hold the title of manager of
special projects.

Selvin, who has had a lengthy
career in the music publishing
and record company ends of

Pocketdisc in New Sales
Pattern Via Mass Outlets

e Continued from page |

tain distribution through vend-
ing machines in the Detroit
market, which it opened eight
months ago.

Hyman pointed out that, in
his opinion, distribution through
variety and neighborhood stores
would help to resolve the con-
flict in markets which now
exists between LP and single
sales. Both types of records are
now being purchased by the
same age group, Hyman said.
By placing Pocketdisc in variety
and neighborhood stores, a
cheap single would be available
to the very young.

Twenty-seven labels and one
old-line major, Capitol, have
cooperated  greatly in  the
Pocketdisc experiment to date,
according to Hyman. These
labels have made their product
available to Pocketdisc on a
simultaneous release basis. Hy-
man believes, however, that
Pocketdisc’s full potential can

4

only be achieved with the addi-
tional cooperation of the big
holdouts — Columbia, RCA,
Transamerica and MCA. He
said: “Not only does their lack
of cooperation hinder the de-
velopment of Pocketdisc; it
hinders the development of every
label in the industry which
looks to the single record to
introduce artists and repertoire.”
All the statistical material gath-
ered thus far in the Pocketdisc ex-
periment, Hyman added, sup-
ports the view that this record
is a supplementary rather than
substitutive market.

The new distribution pattern,
Hyman stated, will be supported
by merchandising aids, includ-
ing posters, streamers, an other
point of sale material.

“In this type of store,” Hy-
man concluded, “Pocketdisc will
compete with an ice cream
soda, a package of candy, a
magazine, etc., for the spend-
able dollar of the young buyer.”

the business, is already wrap-
ping up premium disk deals for
the new enterprise. The music
publishing setup will hold both
ASCAP and BMI firms.

Meantime, Steven Scott Enter-
prises will continue its activities
as a supplier of orchestras,
bands, combos and rock 'n’
roll groups for many diverse
functions. The firm had a take
of $2,500,000 in 1968 and the
rackup for 1969, so far, will
take it over the $3 million mark.

The firm supplies about
5,000 parties a year and employs
about 100 bands and 600 mu-
sicians every weekend.

NFL’s 50th
In Col Pkge.

NEW YORK — Columbia
Records has tied up with the
National Football League for a
disk-book package entitled “The
First Fifty Years—The Story of
the National Football League.”

The package was created by
Columbia Special Projects, and
contains a 250-page book cre-
ated by the Benjamin Co.. two
LP’s and a specially commis-
stoned golden anniversary
poster. All components were
created under exclusive licenses
granted by the National Footbalil
League. The package has a sug-
gested list price of $24.95.

"Travel’ Launched

COLUMBUS, S.C. — Travel
Records, a subsidiary of Lebby
Records  here, has  been
launched and the first release
features Bobby Richardson with
“Blueberry Hill.” Jimmy Stew-
ard heads up Lebby Records.

Executive Turntable

Robert K. Lifton, president of Transcontinental Investing
Corp., has been elected chairman of the board and remains chief
executive officer. Howard Weingrow, executive vice president,
has been named president. Joining TIC to fill Weingrow's posi-
tion is Arnold Greenhut, who is also group vice president in
charge of the company’s entertainment and leisure time opera-
tions. Greenhut joins TIC from Gulf and Western Industries Inc.
where he was corporate vice president. Sol Blaine has been
elected senior vice president of TIC. Blaine continues as president
of North American Acceptance Corp. and will also be group
vice president of the corporation’s financial services. Lifton
stated that the reason for the changes was to free himself and
Weingrow to develop new expansion areas for the company.

* k%

Jack Fuller named manager, repertoire and medley, RCA
Club. Fuller has been associated with the organization since 1958
and previously worked for Columbia Records and as a profes-
sional musician. . . . Ray Cork named producer, popular artists
and repertoire, West Coast, RCA Records. Cork was musical
arranger for “Grazing in the Grass” by the Friends of Distinction.
. . . Danny Fields, formerly publicity directory of Elektra Rec-
ords, has joined Atlantic Records publicity department, to work
on underground and rock press.

* x  *

Gene Armond named national promotion director at United
Artists Records. Armond was most recently associated with
Gerald Purcell in GWP Records and worked for Everest Records.
He was 12 years with Kapp Records. . . . Stuart Greenberg joins
Liberty/UA promotion staff to concentrate on progressive prod-
uct in FM, college and contemporary programming areas. Green-
berg was previously associated with Ed Wright, representing
Bobby Womack on the East Coast. . . . Alan Harvey named a&r
head for the newly formed, Entertaining Artists of America,
which specializes in music publishing, talent management and
record production and is part of Steven Scott Enterprises. Harvey
joined SSE in 1964 as account executive. . . . Rich Shorter, pro-
ducer and musical director of the Traffic label, a division of
Euphoric Enterprises Inc., named musical director of the Tarot
Club, New York.

* k *

Capitol Records promotion man Merlin Littlefied named
Southwest division promotion manager, based in Dallas. . . .
Bill Cook, promotion man for Big State Record Distributing
Corp., Dallas, joins Scepter Records, in charge of promotion in
territory between Georgia and California and from Tennessee
southwards. . . . Albert Garfinkel named controller of Dictotape,
New York. He was previously assistant controller, Baldwin
Paper Co.

* k K

Jack Gibson named national LP promotion director for Stax
Volt Records. He was formerly Midwest promotion executive
for the labels, and previously with Decca and Motown. Gibson

was founder and first president of NATRA. *
* k  k

Arthur Schwartz named vice president, finance of MCA
Technology Inc., a subsidiary of MCA Inc. . . . Arsenio Vega
named ASCAP representative for Puerto Rico. Vega has been
with ASCAP for nine years. . . . Julian Rice named classical
sales and promotion manager of Capitol Records’ newly formed
Division One. He was previously sales representative in the
Philadelphia area.

* ok k

Eddie Deane named New York professional manager for
contemporary repertoire, Big Three Music. He joins the company
after two years with Sunbury Dunbar Music as general profes-
sional manager. . . . Francis A. Datello appointed controller,
CBS Directo Marketing Services division. He has been associated
with CBS since 1966, most recently as controller, Bailey Film
Associates. . . . Joseph Del Medico resigned from RCA Victor
Records to join GWP Records as East Coast sales and promotion
manager. Del Medico was with RCA for eight years and was field
promotion and sales representative. . . . Tim Whitsett named
general manager of Mississippi Artists Corp., Jackson, Miss.

* Kk %

Jack A. Somer named vice president and general manager of
the newly formed Cassette Communications Corp. Somer was
previously director of marketing for Dubbings Electronics and
worked for 10 years for RCA Victor Records as a recording
development engineer. He created the first commercially success-
ful method of “electronically reprocessed stereo.

*x * ok

Peter Shrayder joins the Robert Fitzpatrick Corp. as pro-
duction head. He will produce the Strawberry Alarm Clock’s
next LP for Uni. . . Steve Swain named field promotion man at
Tangerine Records. He was formerly Southwest regional promo-
tion man. . . . John Degatina named professional manager of Ja
Ha Music and Hadelon Music, divisions of Audio Arts, Inc. in
Los Angeles. . . . Jack Levy, Paramount Records Merchandising
advertising director leaves the company Dec. 1. Also departing
is Chris Whorf, the art director and a number of people in his
graphics department.

*x * *

Panasonic has named Robert G. Marmiroli national sales
manager for VIR/CCTV. . . . James W. Quinn has joined
Zenith Sales Co. as manager of marketing development. Fred

(Continued on page 98)
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*Also available on 8-track cartridge, cassette, and reel-to-reel tape.

Somuy Vikian

=3
P/ 2 NS

SN 722z

E¥PIC

“L S INNSST

SN\,
FErIC.S

S IS

10 KNOW YOU IS 10 LOVH
BOBBY VINTO

T 6009 U
Boanga‘w sty 3t

P

o, .

“amcay age TV

Bobby Vinton has this thing with songs.
They become hits.
One after another. Like an unwritten law.
His new album, GREATEST HITS OF LOVE, says it very plainly.
Greatest hits. Lots of them. And love.
What he sings about.
So, you might say this album has been together
for a long time.

BOBBY
VINTON'S
GREATESTY |
HITS OF

LOVE

INCLUDING:
1 LOVE HOW
YOU L OVE ME
PLEASE LOVE
ME FOREVER
TAKE GOOD CARE OF
MY BABY
THE DAYS OF SAND
AND SHOVELS

FOR ALL WE KNOW
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'Jazz Wave'
Disk Rights
To Solid State

NEW YORK — Solid State
Records has acquired the record-
ing rights to “1969 Jazz Wave,”
an all-star jazz and blues pack-
age slated to tour Europe from
Saturday (6) to 15. The tour
was conceived and produced
by Sonny Lester Productons, Inc.

The package will total 36
all-star musicians, including the
17-piece Thad Jones-Mel Lewis
Jazz Orchestra, along with
Kenny Burrell, Jimmy McGriff,
Freddie Hubbard, Jeremy Steig
and others.

The itinerary will include
Rome, Milan, Frankfort, Zu-
rich, Paris, L.ondon, Manchester,
Bristol as well as other stops.

Recording evolved from the
tour will be scheduled for re-
lease by Solid State. Lester will
tour with the package in order
to supervise the recording ac-
tivity. He will be accompanied
by attorney Howard Beldock of
Beldock and Kushnick who ne-
gotiated the deal with Peter
Lane, representing the label.

HNTER TR TR OO OO O

DAVIS TACKLES
‘70S CHALLENGE

NEW YORK — “The Chal-
lenges That Face the Music In-
dustry in the Seventies” will be
discussed by Clive J. Dauvis,
president of CBS Records; Jack
Grossman, president of Merco
Enterprises; and Sam Goody of
(Sam Goody's, Inc., on Tuesday
2).

Al Berman, managing direc-
tor of the Harry Fox Agency,
and past president of the lodge,
will be moderator. The special
meeting begins with a buffet
at the Grand Street Boys Club.
The panel discussion will follow
a streamlined business meeting
at 6:30 p.m.

A SO AR AO Y

Tiedjens

o Continued from page 1
Summit in Chicago, and Sound
Marketing in Atlanta.

Tiedjens’ operations now
cover many of the key markets,
including Los Angeles, San
Francisco, Dallas, Houston,
Oklahoma City, Milwaukee,
Linden, N.J. and other areas.

Tiedjens started years ago as
a pioneer record rack jobber
and was one of the key princi-
pals in the early development
of NARM. He then realized the
potential of tape and entered
that field. His current opera-
tions cover both tape and rec-
ords.

Pirate Radio

e Continued from page 1

rently under police guard and
Radio Nederiand's Alan Clark
reported from Hilversum this
week: “The studios are still in-
tact and so they could be used
at any time. The old Radio
London ship Galaxy is rumored
to be returning to Amsterdam
for a refitting, too.”

If successful, this project will
return of daytime
commercial radio to Britain and
will serve as a useful promo-
tional aid to record companies.
Support from British com-
panies, however, would be at
the risk of prosecution for an
infringement of the Marine Of-
fences Act.

mark the

By ED OCHS

The underground is alive and well and has simply moved its
headquarters, well, deeper underground to escape the moles of
mercantilism. Forwarding address: the jazz joints of New York’s
lower East Side, the valleys of Vermont, plains of Kansas, lakes of
Canada, shorthills of Kentucky, the Harlems of our cities, and the
Rocky Mountains—America, the real America. The mints of the
music business, having scoured and plundered the underground for
gold and silver sounds, have abandoned it like an old mine, and
moved on in the best tradition of gold rushing to the rock ’n’
roll revival hype of 1969. The so-called rock ’n’ roll revival—a
profitable promotion stunt at the gate, for old catalog and copyrights
and business, in general—is a merchandising gimmick that the public
won't buy (Atlantic and Columbia aren’t buying it either). Because
rock ’'n’ roll, with respect to Danny & the Juniors (Rock 'n’ roll
is here is to stay/it will never die/it'll go down in history”), is not
reflected in the buying mood of second generation rock fans or the
white collar underground (and our parents think Tom Jones is a
supergroup). So cave emtor, rock 'n’ roll is dead.

Underground Mining Disaster

Hard, heavy, acid, blues and cosmic jazz are today’s rock ’n’
roll: Jefferson Airplane, Led Zeppelin, Steppenwolf, Santana, Stones,
Blodwyn Pig, Johnny Winter, Chicago and even the Band. But before
you plunge into the underground for more search and destroy,
my fellow musical Americans remember what Vice President Agnew
said (“and I want to make this perfectly clear”) about the moral
decline of our national media. For the record media has communi-
cated more dissent, pot, revolution and sex, and crossed more
state lines with the intent to incite riot—everything that Agnew and
America are paranoid about—than television knows exists. The music
business makes a living recording and distributing dissent, and to
make more money the record media must aggravate Agnew's com-
plaint and promote freedom, thus incriminating itself in the “con-
spiracy.” Rock’s future lies somewhere within native, natural, his-
torical America, where second-class citizens wait for their moment.
Even the British look to the U.S. and somewhere it rock-jazz, blues
anqdcountry-rock lives the soul of America where the spirit of rock
resides.

Consulting the Oracle

Now when I say ‘“consulting my people in the field” I mean
Raving Robert, whose field is dope (grass, hash, a little opium) and
music. I visit Raving Robert like some people consult a horoscope,
ouija board, or if you bend towards Zen, a guru. Unfortunately, as
his name indicates, Robert is most usually paralyzed from the hair
down by the natural aromas of his work, so he is not always in-
telligible. But when he is cognizant and comes up for air or to re-
fuel, Raving Robert is crystal clear and sharp as a razor, and truth
is the language he speaks fluently. And like Columbia, Raving
Robert isn’t playing rock ’n’ roll. By not knowing what’s pop or
fashionable, along with his ear for excellence, Raving Robert spins
impossible sounds that begin to sound more and more like hits as
the music unfolds. In a fit of Americana, he plays its most basic
chords and yet its most enduring and contemporary. Don't bother
to sign Raving Robert as vice president, merchandising, because we
shook hands on our friendship just the other day and Raving Robert
doesn’t lie. Or work. Moral: “I've learned a little bit how to spot
someone who's going to be a gas one day. First, I can’t for the
life of me figure out where he’s at. Second, after I can, I'm shocked
when I realize that I'm getting into somebody who, prior to step two,
utterly baffled me.” Those words belong to Warner Bros.’ Stan
Cornyn, who as far as I know, has never turned on with Raving
Robert. Though both are doing very well in the underground.

The Un-Rock Generation

Rock ’n’ roll cannot be revived because it is as dead as the
50’s on the road to the 70’s. Its body can be exhumed and the formula
distilled for synthetization, but the patient is dead. The revival of
rock ’n’ roll is only a temporary renunciation of the new music’s
superstructure, so it is a reaction rather than a direction. Rock ’n’
roll has no regenerative stability. For it was a stage of develop-
ment (“of an age”), no matter how glorious, rather than a primal,
ever-relevant reality, though its voice may rekindle wallet-sized
memories as durable as yesterday’s newspaper. That dim level of
sophistication, sparked by the first fires of rock 'n’ roll, has been
consumed in a blaze of enlightment that has grown in intensity
with the music. Reviving rock 'n’ roll is like trying to win to-
morrow’s job with yesterday’s skills. Like scraping the new math for
the longer, error-prone proofs of algebra. Kids today are growing
up absurd to the amplified, electrified beat of a different drummer—
to Ginger Baker and Ron Bushy and Levon Helm. The same ex-
perimentation and invention that vitalized psychedelics, hard rock,
rock jazz and blues will continue in a logical quest for aesthetics
and excellence, and an economic mean. Rock’s destiny is to per-
petually replace and replenish forms, forsaking the terms “old” and
“new” for a self-regulating sense of “now.” And the forms to be
shed, the tradition that must be modified, qualified, prefaced, revo-
lutionized and explained is not backwards to that good old rock 'n’
roll music, but ahead “towards a new past.” Raving Robert played
that riff just the other day and, as I said, he never lies to the best
of his memory, which coincidentally is most unreliable.

CALIFORNIA ROCK LABEL
LOOKING FOR
FRESH ACID TALENT
212—355-5425
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Modesty
prevents us from saying

However, some time ago, we did mention’'On Broadway.”
We predicted that the Diana Ross & The Supremes
and The Temptations TV Special would be a
huge success. In case you thought
we were biased,
here’s what the
critics had to say:

"...a handsomely packaged hour
of musical entertainment. . .
and performing élan.
...a memorable excursion
into Broadway melodies past
and present...an exciting,
pulsating visual and musical

treat. George Gent,

The New York Times ’_,

"...ajoytothe...ear...
full of warmth, animation, and
twinkle...a roll call of song hits
whose enduring charms were
enhanced with the special
styling and musical insights
of Miss Ross and her supremely
listenable Supremes and five
terrific Temptations...class
entertainment...a heavy show.”

William Tusher,
Hollywood Reporter

... 80 minutes of Broadway with

a beat.”
a Aleene MacMinn,

Los Angeles Times

Now you don't have to take our word for it.
The Original TV Soundtrack is live and selling well in a deluxe full-color package. AQQ

MOTOWN
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General News

D. C. Rallies to Music Acts in
3-Day Moratorium Drive

WASHINGTON — For the
three days of the peace march
mobilization here, the Capital
looked and sounded like a city-
wide production of “Hair.” Hair
and head-bands, blue jeans and
peace buttons, and music, music,
music—of, by and for the
young, brimmed throughout the
staid political city, and finally
pooled, after the great march,
at the Monument rally.

The most revolutionary aspect
of the peace gathering was not
so much its monumental size—
with estimates running to half a
million — nor the picturesque
youth of it, but the way it gave
voice, in today’s music. Rally
speakers, including Sens. Mc-
Carthy, McGovern and Goodell,
Dr. Spock and Mrs. Martin
Luther King, were politely lis-
tened to and applauded. But con-
trary to all Capital precedent,
and all previous marches and
rallies, the music did not bow
out for the speakers to inspire
the gathering. The speakers gave
over to the music, and what it
had to say. 0

Pete Seger, Arlo Guthrie and
the “Hair” contingent from New
York, Chicago and Los Angeles
casts, launched the singing that
went on in the cold sunlit after-
noon, until nightfall. Marchers,
who had been up since dawn,
and some in the Death March up
all the previous night, sang right
along with them. This was what
they had come for.

Up on the big stage platform,
and around it, the rally speakers,
the record stars, and film stars,
all sang. Everybody sang.
Danced. At the mikes were
Peter, Paul & Mary, Earl
Scruggs, Leonard Bernstein,
Tom Paxton, Richie Havens,

By MILDRED HALL

Mitch Miller, John Denver, John
Hartford, Dick Gregory, and
others.
Seeger’s Songs

Pete Seeger led in songs urg-
ing “Give Peace a Chance,” and
electrified the massive gathering
with his cry to bring the boys
back home. Arlo Guthrie wasted
no time on words (“It’s all been
said”) but sang their favorites.
The *“Hair™ singers rocked the
gathering with the “Age of
Aquarius” and “Let the Sun-
shine In,” which went on for a
climactic twenty minutes, in
great waves of sound, battle
hymn of a younger republic that
wants to have done with the ter-
rible swift sword of their elders.

The sound of this largest rally
in the country’'s history, and the
good will of it, echoed back into
the city, to the thousands unable
to squeeze onto the Monument
grounds, and it washed up to the
near-by silent White House, cor-
doned off, ringed round with

police, soldiers, barriers and
weapons.
What about coverage? The

media had no ear for the music.
A minimum of network cover-
age via a lone TV camera was
to give the home viewers a few
moments view of the peaceful
rally before turning the screen
over to commentators, (The day-
time TV repeated its usual for-
mulas, the “Flintstones,” “I Love
Lucy,” “Superman.”) TV net-
works photographers dutifully
covered the river-wide march
down Pennsylvania Avenue, the
massing at the Monument, the
inevitable oddities, and later
there were. some tear gas scenes
from the outbreak at Justice
Department by divergent Weath-
ermen. But the networks omitted

Alpert’s Brass, O. C. Smith
Recap Hits in Garden

NEW YORK — In their sec-
ond concert date at Madison
Square Garden held Nov. 19,
Herb Alpert and the Tijuana
Brass succeeded in filling the
hall. Just returned from an Eu-
ropean tour which included a
Command Performance for the
Queen of England, the A&M

Weston Video
Bows Label

HOLLYWOOD — Western
Video Industries, which owns
and operates a videotape produc-
tion facility here, is entering the
record business. Richard Dins-
more, vice president of sales, an-
nounced last week that the first
album would feature Alyce King
of the King Sisters with “Alyce,
Oh Alyce.” The label is Video-
records. Lex Azevedo conducted
a 33-piece orchestra on the ses-
sion.

Windfall Catalog

To Barclay-France

PARIS — The Barclay pub-
lishing firm here has acquired
rights to all tunes for France
from the Windfall Music firm
of New York. Bud Prager, head
of Windfall, concluded the deal

with Gilbert Marouani, head of .

the French publishing firm. It
was learned that Prager is now
negotiating for England and
Italy.

artists held the audience with
their string of hits, although the
toll of the exhaustive foreign
tour seemed to cut down the
spark of the performance gen-
erated by the group in their
stand of last year. The Brass fa-
vorites, “What Now My Love,”
“Taste of Honey,” “Spanish
Flea,” “Tijuana Taxi,” “Work
Song,” “Zorba,” and “South of
the Border,” once again domi-
nated the show. Alpert’s vocal
hit, “This Guy’s in Love With
You,” and the Brass work on
“If 1 Were a Rich Man” were
equal standouts. Of the more
current material, “Good Morn-
ing Mr, Sunshine,” and “Let It
Be Me” were strong. Trombon-
ist Bob Edmondon’s salute to
Tommy Dorsey with “Getting
Sentimental Over You” was also
once again well received.

Preceding the Brass on the
bill was O.C. Smith. The Co-
lumbia artist, who has one of
the finest soul sounds around
today, did well with his hit rec-

ord material, although the echo.

sound of the Garden was not
in his favor. Smith’s style, rem-
iniscent of Nat Cole and Otis
Redding, is none the less unique
and his own. His *“Green
Apples,” “Dock of the Bay,”
“My Cherie Amour,” and “For
Once in My Life” were the
highlights of the act that would
have greater appeal in the ccn-
fines of an intimate nightclub.
His group of five musicians lent
strong support to his perform-
ance. DAN OVENS

the soul of the rally—which was
its music.

Radio coverage was spotty
and too talky, but at least it
caught and reported on scene,
some of the phenomenon of mu-
sic’s new and inseparable role
in the political and social life
of this generation of youth.

Daily Press

The daily press, in Washing-
ton, noted the role of the music
in passing, but were more im-
pressed by the sheer monumental
size and numbers, the distances
traveled, and the good feeling
of the peace march, in spite of
a Friday night drenching down-
pour, and Saturday’s freezing
chill.

A few reporters realized that
the vast crowds of young came
with the purpose of expressing
their feelings toward their world
in quiet but determined massing,
and above all in their music.
Most reporters, amused by the
garb, the blankets, the knap-
sacks, the hair, misinterpreted
the singing and dancing and
hand clapping and V sings as
light-hearted entertainment. The
words of songs, if they had lis-
tened, were the expression of an
intensely concerned generation,
ringed round by death, singing
to be heard, its hopes and de-
mands for peace, and the right
of each to live his life.

Jamal Sets Up
Disk Distribs

NEW YORK—Ahmad Jamal
Production Corp. has established
a network of 20 distributors to
handle product of its three rec-
ord labels, Jamal Records, which
releases jazz and pop; A.J.P.
Records, rock, folk, country la-
bel; and Cross Records, a gospel
label.

Designated were ARC, Inc.,
Phoenix; California Record Dis-
tributors, Los Angeles; Chatton
Distributing Co., Oakland, Calif.;
Pan American Distributors, Den-
ver; Seaboard Distributors, East
Hartford, Conn.; Tone Distribu-
tors, Hialeah, Fla.; Southland
Record Distributing Co., At-
lanta; United Record Distribu-
tors, Chicago; All South Distrib-
utors, New Orleans; General
Distributing Co., Baltimore; Mu-
sic Merchants, Detroit; Heilicher
Brothers, Inc., Minneapolis; Rob-
erts Record Distributors, St.
Louis; Beta Record Distributors,
New York; Essex Record Dis-
tributors, Newark; Bertos Sales
Corp., Charlotte, N.C.; David
Rosen, Inc., Philadelphia; ARC,
Jay & Kay Distributing Co.,
Pittsburgh; Big State Distributing
Corp., Dallas: and Record Sales
Corp., Memphis.

Merc Leases Disks
To Century City

CHICAGO — Mercury Rec-
ords will lease several pop-rock
masters of past hits to Century
City Music Corp. for release on
that firm’s Forever Records. The
first release under the new agree-
ment, slated for this month, is
“Forever Records Salutes the
USO Shows with 21 Jim Pewter
Picks from the Past.” Pewter,
general manager of Forever, is a
disk jockey with Armed Forces
Radio Network. The 21 songs

* on the pressing feature hits and

artists from the later 1950’s and
early 1960’s.

GRT Sets Holiday Program
With Hefty Promo Outlay

LOS ANGELES — GRT
Records is rush releasing three
albums for the holiday season,
including the George Martin
produced “Edwards Hand,” a
new British rock duo.

The 3-LP release will receive
the largest promotional build-
up in the label's history, with
retail banners, merchandising
aids, radio airplay and Sunset
Boulevard billboards.

Beside the “Edwards Hand”
LP, GRT is releasing “The
Beatles Songbook™ by the Rub-
ber Band and “Rockin’ Foo” by
a rock group by the same name.

GRT is buying 60-second ra-
dio spots on underground and
easy listening radio stations in
both major and secondary mar-
kets for the 3-LP package.
Other promotional tools include
4-color posters and Rockin’ Foo
medallions.

To promote its LP, the Rock-
in Foo is on a cross-country
tour, appearing with the Young-
bloods in Philadelphia and the
Rolling Stones in Miami.

Both the “Edwards Hand”
and the “Rockin’ Foo” albums
were produced by IMC Produc-
tions and Hobbit Records, which
is distributed by GRT Records.

Les Brown Jr., producer of
the Rockin’ Foo and under a
management contract with IMC
Management, is a member of
the group and will tour with the
act.

Single off the Rockin' Foo
LP is “Rochester River”/“Stran-
ger in the Attic.”

Beatles producer George Mar-
tin recorded “Edwards Hand”
in England. A single, “If 1
Thought You'd Ever Change
Your Mind”/“Days of Our Life,”
already has been released.

The Rubber Band LP, the
third by Bob Fitzpatrick Pro-
ductions for GRT Records, fol-
lows the “Cream Songbook”
and the “Jimi Hendrix Song-
book,” both by the Rubber
Band.

In all cases, GRT Corp. gets
tape rights in the U. S. and
Canada.

Tupelo, Miss., Starts
A Production Complex

By JAMES D. KINGSLEY

TUPELO, Miss.—The fast-
growing recording industry in
Memphis and the Mid-South
has reached 100 miles south of
Memphis where Triangle Sound,
Inc., is located at Tupelo, Miss.

“We are in the recording busi-
ness and hope to cut many
hits,” said Larry Eades, co-
owner of the studio with Tu-
pelo businessman Gus Ballard,
a former city alderman.

The studio at 1127 South
Green Street is equipped with
four-track Scully equipment and
an 8-track board. “We are in
position to expand and do it in
a hurry,” said Mr. Ballard.

The studio will also have TGP
Productions by the staff band
composed of Larry Nichols,
former organ and piano player
for Jerry Lee Lewis; Johnny
Wiginton, guitar; Wayne Reyn-
olds, electric bass; Jimmy Mor-
gan, drums.

Producers in addition to the
TGP Productions will be Eades,
and Gene Simmons, who record-
ed the hit single ‘“Haunted
House,” for Hi Record: Co.
Simmons now records for Amer-
ican Group Production (AGP)

in Memphis for American Re-
cording Studios where Chips
Moman is president.

Eades said the studio has a
staff of writers including Dave
Hall, Joe Taylor, Joe Dill, Mike
Lancaster and Smith Vinson.
Artists signed by the company
include William Morgan and
the “C,” a rock-and-roll group,
c&w singer Wendy Rivers and
Mr. Lancaster a singer. Pub-
lishing companies include Pur-
ple Rooster Music for BMI, and
Sounds of Tupelo Music for
ASCAP.

Jim Monts, former disk jock-
ey, has been signed as a producer
for radio jingles. “We will do
custom recording for other
groups and recording labels in
addition to the jingle depart-
ment. We will be flexible
enough to handle any situation,”
said Eades.

He added, “We are far enough
away from Memphis that we
can work with many new art-
ists. We will audition at any
time and listen to any poten-
tial artist, songwriter or discuss
production with other produc-
ers.”

Roosevelt Grill Reopens

NEW YORK — The Roose-
velt Grill, closed for three years,
reopens Tuesday (25) with
Project 3's World’s Greatest
Jazz Band, co-led by Yank Law-
son and Bob Haggart.

Personal manager of the
group, Dick Gibson is also in-
volved with the booking policy
of the Grill. “This has got to
be the largest commitment made
to jazz in this city,” he stated.
“The Grill has been redesigned,
there is- a fixed price policy
for diners and dancers and the
whole place is geared to vol-
ume,” he said. “It" will be my
ear that will pick the groups
booked.”

The WGJB will open with
Joe Venuti's quartet and remain
their until Jan. 8 before taking
off for a short U.S. tour, re-
turning to the Grill around Feb.
10.

Gibson also plans to run, pos-
sibly four times a year, New
York facsimiles of his “Jazz
Party,” that he has been run-

ning for several years in Aspen,
Colo. Gibson books over 30
jazz musicians to play at his
home town for himself and
paying guest at a kind of in-
formal festival. “I think you can
do this in New York,” he said.
The WGIJB is currently re-
cording its third album for
Enoch Light’s Project 3 label.
This will include original ma-
terial written for the group by
Johnny Mercer;. Hoagy Carmi-
chael and Gordon Jenkins.

Purcell, Righter
‘Talking Up’ LP’s

NEW YORK — Promoting
the 12-album astrological se-
ries, “The Astromusical House
of. . . .” on GWP Records, la-
bel president Jerry Purcell and
astrologist Carroll Rightet have
conducted a total of 31 news-
paper and magazine interviews,
appeared on 26 television shows,
and guested on 43 radio talk
shows.

NOVEMBER 29, 1969, BILLBOARD



" SUNAYMORNING 302

1. -5 £ ._. ,‘
s 2 ’ -
A
“.—-\‘
oY * P y .

CREWE NO.337
%
|’

persenal management: bill cash
bookings:cma

is / 1841 BROADWAY, NEW YORK, N.Y. 10023



General News

Rock Groups In On Campus

e Continued from page 1

brought headaches, too. For one
thing, prices for groups have
shot out of sight and the sta-
tion is no longer assured of
even breaking even. Deane
Johnson, program director of
KDWB in Minneapolis, pointed
out that it takes a lot of ex-
perience to make money in pro-
moting shows. This is why
KDWB only ties in with shows
produced by Star Concerts, a
division of Star Broadcasting
which owns KDWB. “We don’t
become involved except to ex-

Bell, Mustard
In Production

Arrangement

LONDON Bell Records
has concluded an exclusive pro-
duction agreement with Mustard
Productions. The pact was rati-
fied by Larry Uttal, president
of Bell Records and the Co-
lumbia Pictures Industries Rec-
ord Division, and Tony Ma-
cauley of Mustard. Product from
Macauley will appear on Bell’s
label and will be distributed by
that company both in the United
States and Canada.

First product from Mustard
will be released by the end of
this month. Macauley has al-
ready signed the Grapes of
Wrath, a five-piece group from
Gibraltar.

Uttal completed negotiations
during a recent trip to London.

CBS Acquires
Soundcraft Firm

NEW YORK Columbia
Broadcasting System, Inc. has
acquired the business and sub-
stantially all of the assets of the
Soundcraft division of Reeves
Industries, Inc. Soundcraft, lo-
cated in Danbury, Conn., is a
manufacturer of high-quality
audio-magnetic tape and related
products. The agreement was
announced by Goddard Lieber-
son, president of the CBS/Co-
lumbia Group, and John M.
Richardson, chairman of Reeves.

(TR AR TR RO AR OERA,

FEDERATION TO
HONOR ADAMS

NEW YORK — Stanley
Adams, ASCAP president, has
been named the music industry’s
guest of honor at the Federa-
tion of Jewish Philanthropies en-
tertainment  division  annual

luncheon to be held at the
Americana Hotel on Dec. 8.
Robert B. Sour, board vice

chairman of BMI. is chairman
of the event.

i

pose the knowledge of the com-
ing event on the air. Our air
personalities emcce the show,
but the station does not put
any money into the show nor
does it take any out.”

Various colleges in the Min-
neapolis area buy time for the
shows on campus. They do
about three shows a month and
KDWB is a prime exposure for
most of these events because
of the vast number of college
students and young adults who
listen to Top 40.

Art Simmers belives that, in
any case, it would be difficult
to compete with colleges for
talent. “They book good acts . . .
the very best. And it’s money in
advance for the artists. The acts
can not turn it down; there’s
no hassles about getting paid
either, it’s good clean business
for them.”

WTRY Stays Away

With more than six colleges
in the area, WTRY stays busy
and its air personalities stay
busy as emcees for the shows.
“So, maybe we’re busier than
ever,” Simmers said. WTRY also
works with Ted Bailey, an inde-
pendent promoter in the area,
who also buys considerable time
on the station.

“We're quite pleased with all
of the activity from the col-
leges and from Bailey. Other-
wise, these shows would have
been our commitment, our
money, our risk.”

This same thing is true in
most college markets and if lo-
cal stations are not keying in
on the college promotions, they
ought to look into the situa-
tion.

One benefit of helping out
in shows like these, Simmers
said, is that the station is able
to keep close tabs on what the
young adult likes so far as mu-
sic tastes are concerned. *“In
addition, it leads to our per-
sonalities being called upon by
Sears, Macys, and other depart-
ment stores to emcee fashion
shows. These department and
clothing stores are aware of our
identification with the youth
market, largely because of the
fact that all of our personalities
turn out for these college shows
as emcees. And, to tell the truth,
we simply could not afford to
bring in as many shows as the
colleges are doing.”

Because it can get public
service credit for helping col-
leges promote live concerts,
WING in Dayton gives them a
certain amount of free time, said
program director Jerry Kaye.
“They do all of the work, but
in effect we act as co-produc-
ers because we identify with
the show on the air.”

He said he was quite happy
with the arrangement because
of the image it produces—that
the station is closely identified
with such acts as Gary Puck-
ett; the Blood, Sweat & Tears;

FOR SALE

MUSIC PUBLISHING CATALOGS
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and the Lettermen. “The sta-
tions likes to bring in groups,
but don’t like to put up the
money. This is why tie-in with
local colleges work so well.”

WING also ties in with in-
dependent  promoter  James
Bridges, who's bringing in the
Cowsills Nov. 23. Bridges has
to pay for his time, but Kaye
pointed to the ability of the
station to help a college or in-
dependent promoter pack a
house with a good act.

Rudd-Melikian
Nets 453G Profit

PHILADELPHIA — Rudd-
Melikian, Inc., which came out
of bankruptcy in July, 1968, re-
ported a net profit of $453,000,
or 14 cents a share, for the
quarter ended Aug. 29, com-
pared with a loss of $31,000.
The profits for the 1969 quarter
included 7 cents per share re-
sulting from a net operating
tax-loss carry forward.

The company also reported its
figures for the fiscal year ended
May 30 showed a profit of
$374,000, or 21 cents a share,
compared with a loss of $4,000,-
000 the previous year. The 1969
year included extraordinary in-
come equal to 1 cent a share.

David. Cohen, president, said
that during the first quarter all
four operations units of the com-
pany—textiles, vending equip-
ment, total shelter and distri-
bution—continued to show im-
provement.

MCA Earnings Go

Up—Income Down

UNIVERSAL CITY, Calif.—
MCA's earnings for the first
nine months of 1969 were $204 -
336,000, compared to $169,620,-
000 in the same period a year
ago. Net income, due to a net
loss in the third quarter of the
year, was only $423,000, com-
pared with $11,718,000 through
the first nine months of 1968,
president Lew R. Wasserman
said. There was a net loss for the
third quarter, ending Sept. 30,
of $7,722,000 from gross reve-
nues of $74,502,000 in that
period. Reveues were up much
higher in the third quarter. Was-
serman said the loss was due to
“special charges in respect to
story properties not considered
suitable for today’s feature mo-
tion picture market” and other
factors like higher interest
charges. He said he expected a
profitable fourth quarter.

EDCOR in Stock
Exchange Deal

SALT LAKE CITY, Utah—
American Electronics, Inc.
(AEI), and Electronic Develop-
ment Corp. (EDCOR) have
signed an agreement under which
Electronic Development would
be acquired in exchange for
American Electronics common
stock. The joint announcement
said that under the agreement
AEI would issue almost 415,000
shares initially and additional
shares, based on earnings.

EDCOR, based here, is a de-
veloper and manufacturer of a
line of cordless microphones and
systems used in schools, churches
and theaters.

Market Quotations

As of Closing Thursday, November 20, 1969

1969 Week’s Vol. Week's Week's Week's Net
NAME High Low in 100's High Low Close Changs
Admiral 22V 14Va 433 17%  16% 16%4 =1
American Auto. Vending 2034 1 47 12% 12 12 - Va
American Broadcasting 762 45Y2 164 57V 54V 54" —2%
Ampex 4978 32va 1043 46% 43 432 -3%
Avutomatic Radio 43 20%% 406 38% 34 34 —43%,
Avtomatic Retailer Assoc. 122V, 97V 131 121% 116YVa 11654 —57%
Avnet 3612 1% 747 13% 127% 131 =
Capitol Ind. 56Va 29 152 53 462 48V —4%
Chie. Musical Inst, 33% 23 302 30% 28 28 —1Va
CBS 59V 41% 825 51 48%, 50 ~7%
Columbia Pic. 42 25 291 31% 284 28V, -3
Disney, Walt 123 697 464 119Vs 114 116Va + 3%
EMI 8% 5 1076 7 6% 7 + %
General Electric 98V, 81 1654 84% 812 82% -2%
Gulf & Western 50V 19 1621 22Ye 20% 20% -1V
Hammond Corp. 23 14 635 % 9% Ve +H1%
Handleman 40V, 29 543 3978 37% 37% i
Harvey Group 25V, My, 45 16% 14 14 -2V
Interstate United 35 M 321 16V 141, 1454 —1V;
ITT 60V 46Vs 3988 59 56%, 56%, -1%
Kinney Services 39Va 19 1121 323% 30 30V =1
Macke Co. 29V, 141, 90 1938 18% 18% - %
Magnasynic-Craig 24 17 962 203 17 19V 1%
MCA 44, 20Y2 181 2338 22 22 =1
MGM 44Ya 25 150 332 30% 31 -2
Metromedia 53% 17%2 505 23% 2% 21% -178
3M 118 94 812 MN7% 114 114V, -3%;
Motorola 166 102341 1070 145 134 126 -8V
North Amer. Phillips 59% 35V4 783 59% 51% 52% -6V
Pickwick Int. 55V, 32 443 55Y2 51 51 -2V
RCA 48% 35%2 1712 4 38%2  38% -2
Servmat 49Va 273, 2371 313 30 30 =1
Superscope 54%, 17 208 36Ya 35% 3% t+ Vi
Telex 907 20%; 1706 82v, 73 74V, -5V,
Tenna Corp. 30% 16% 658 28Va  24% 25% -27%
Trans Amer. 38% 23 1713 28°:  26Va 263 = %
Transcontinental Invest. 27% 13% 665 241 213% 21, -2%
Triangle 7% 172 68 202 19%  19% —1%
20th Century-Fox 41%  16Ys 1033 20% 18% 183z —1%
Vendo 323 162 148 17% 17 17V - 3%
Viewlex 35V, 223, 157 27 25V 25V, —13%
Wourlitzer 231, 14% 20 162 15V, 15V, -133
Zenith 58 3573 1263 38% 37% 377 -1
As of Closing Thursday, November 20, 1969
Week’'s Week’'s Week's
OVER THE COUNTER* High Low Close
ABKCO ind. 7 538 5Va
Audio Fidelity 4 334 3%
Cameron Musical 2% 2% 234
Cassette-Cartridge 152 14 15
Certron 25V, 24 24
Creative Management 12V 12V 12V,
Data Packaging Corp. 29Va 28Y2 28V2
Fidelitone 4% 4V 4%,
GRT Corp. 28V 25%4 253,
Goody, Sam, Inc. 29 262 27
ITCC 12 9oYa oVs
Jubilee Ind. 1M 102 11
Lear Jet 27 25 25
Lin Broadcasting 12% 11% 11%
Merco Ent. 343, 31Y% 31%;
Mills Music 23 22V2 22V,
Monarch Electronic Ind. 11 Va 9Va
Music Makers, Inc. 14 12V 12V,
NMC oVa 8Va 8Va
National Musitime 1V, 1Va 1%
National Tape Dist, 42 40 4
Newell 23 21 21
Perception Ventures 6% 6V 6Va
Qatron Corp. 7Va 7 7
Robins Ind. Corp. 7% 6Va 6Va
Schwartz Bros, 103 10 10
Telepro Ind, 1% 1Va 1Va
Trans Natl. Communications 4Vs 2%, 3

*Over-the-counter prices shown are

“bid”’ (as opposed to “asked”). Neither the

bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are o guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange and all principal stock

exchanges.

GRT Net Rises

LOS ANGELES — Net rev-

in Quarter

quarter ended Sept. 27,

1969,

enues of $7,407,218 and after-
tax earnings of $357,414, or
14 cents per share of common
stock on 2,495,784 average

shares outstanding, were re-
ported today by GRT for the

This compares with first quarter
fiscal 1969 net revenues of
$2,301,316 and earnings of
$156,048, or 10 cents per share
on 1,602,056 common shares.
then outstanding, adjusted for
a four-for-one split.
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Somewbhere between black and white, hot and cold,
happiness and sorrow, lies a place where the human
experience need not be antagonized by prejudice
or ignorance. For the time of year symbolized
by peace we would like to bring you music—a
recovd which reflects only the joy of the season.

Christmes Morning

BLUE THUMB RECORDS, INC.




ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

As tape moves confidently into
the explosive '70s, one particular
trend manifests itself more clearly
than the others, that is the grow-
ing tendency by both duplicators
and recording companies with tape
product to move into specialized
areas of pre-recorded product.

Outside of the regular line of pop
catalogues, an increasing number
of classical, educational, country
and gospel products are making
an appearance and finding a
readily available consumer mar-
ket: both in this country and

overseas.

This trend will undoubtedly de-
velop its full potential in the
1970's as most of the specializing
companies plan to expand their
lines to cope with increasing con-
sumer demand.

North American Leisure, one of
the first corporations to recognize
the need for, and the potential of,
specialized product, is also mov-
ing forward with its own special
lines such as the Jazz Twinpak,
the popular “8 on 8" Twinpak,
and the exclusive TENNESSEE
SOUND series which features 20
top Country selections by leading
artists in that field.

But what will definitely be NAL's
biggest specialized production of
the '70s is its educational audio-
visual line—a packaged product
of slides or film strips and accom-
panying narrative cassette or disk.

Designed for use in schools,
homes and training centers, NAL
plans on releasing the first in this

new series in the very near future.

i, as a dealer or distributor, you
would like more information on
this product and NAL's other fast-
selling specialized lines, contact
NORTH AMERICAN LEISURE COR-
PORATION, 1776 Broadway, New
York, New York 10019, or call
(212) 265-3340 collect.
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Tape CARtridge

Battle Of Giants Seen In Video Tape

o Continued from page 1

household item after color TV,”
says Akio Morita, president of
Sony Corp.

Why?

Because the “audio-visual era
is going to surprise everyone
with its suddenness,” believes an
Ampex spokesman.

Why?

Because ‘‘video cassette re-
corders wiil be the big home
entertainment news of the
1970’s just as audio cassette
recorders were in the late
1960's,” feels Wybo Semmelink,
home entertainment products
vice president of North Ameri-
can Philips Co.

When RCA announced it
would market SelectaVision, it
touched off a “dollar war” with
CBS. And when Philips and
the Japanese Two joined the
field, the signs of a major trend
in video recording were unmis-
takable.

At stake is video reproduc-
tion: competing systems that
will let consumer play programs

from tape cartridges through
TV sets in their homes.
RCA’s new low-cost home

video system directly challenges
the EVR system that CBS intro-
duced two years ago. CBS may
have its EVR eye on the edu-
cational-industrial market, but
RCA’s system might win out in
the home entertainment market.

And watching the RCA-CBS
tussle, but certainly not from
the sidelines, are Philips, Sony
and Panasonic.

RCA plans to mass produce
and sell the players to the con-
sumer for less than $400 each,
beginning in 1972, The unit, at-
tached to a TV set, would show
prerecorded programs, includ-
ing music, sports, education and
theater,

Prerecorded cartridges would
be recorded on an inexpensive
plastic material, and would cost

about one-tenth as much as
conventional type films. The
programs, previously recorded
by RCA, will span from 30 to
60-minutes long to sell from
$10 for a 30-minute show.

CBS says bosh.

The Columbia system, a
video recording player, initially
will be used for schools, hospi-
tals, industrial organizations,
etc., and will be available in
July. A color version—at $800
—for the home is planned for
1971.

CBS claims it is three years
ahead of its rival with a unit
with color capability. RCA
scoffs at that and predicts its
video cartridge system for color
television sets was a develop-
ment second only to the de-
velopment of color TV itself.

Although the two systems—
SelectaVision and EVR—are to-
tally incompatible, there is lit-
tle question that the two play-
back-only systems will be in

Sony Joins Videotape Race;
Color Unit for ‘70 Release

NEW YORK — The Sony
Corp. Tuesday (Nov. 18) un-
veiled a working model of its
new cassette-type color video-
player at a press demonstration
held at the Pierre Hotel. The
unit, a major improvement on
the company’s bulkier magazine-
type model demonstrated in
April this year, is a compact
gadget which works with a cas-
sette-type video tape slightly
larger than an 8-track CAR-
tridge.

The player expected to be
available on the Japanese mar-
ket in the late summer or early
fall of 1970, and on the Ameri-
can market the following year,
will retail for about $350. It
is designed to play through any
standard color, or black and
white television set.

The cartridge, called Video-
cassette, operates on Sony mag-
netic. videotape and contains 90
minutes of programming. It is
constructed on the concept of
the audio. cassette and can be
operated with the same ease.
Akio Morita, executive vice pres-
ident and cofounder of the Sony
Corp., disclosed that his com-

By RADCLIFFE JOE

pany had worked with the
Philips Corp. of Holland in the
development of the cassette in
an effort to meet worldwide
standards. It is expected that
both companies will continue to
pool their technological know-

how, and will work with other
consumer electronic companies
such as Grundig of Germany, to
achieve this goal.
An interesting feature of the
Sony videoplayer unit, is that
(Continued on page 16)

more direct competition with
each other than with videotape
recorder systems,

The race widened dramati-
cally recently when Sony and
Matsushita announced individu-
ally that they plan to introduce
color video tape recorders uti-
lizing cassettes next year.

Designed primarily for play-
back, like EVR and SelectaVi-
sion, the Sony system will retail
in the U.S. for about $350—
and for $450 with a simple
adapter that permits home re-
cording of either color or black-
and-white TV programs on a
video cassette, unlike EVR and
SelectaVision.

Recordings can be made di-
rectly from a TV set or from a
TV camera. Sony said it ex-
pects each blank cassette will
cost about $20 for a 60-minute
program. As in audio cassettes,
programming can be erased for
re-use of the video cassette, and
other features will include fast-
forward and re-wind.

Sony’s prerecorded video cas-
settes will cost more than $20
for a 90-minute tape, compared
to RCA 30-minutes of recorded
color program for $10.

It will begin to market color
video players, “together with a
library of cassette recordings, in
the U.S. and Japan in 1970.

Matsushita said its new re-
corder will be produced both in
cassette (1972) and reel (1970).
Philips is working on a video
cassette recorder for sometime
before 1975.

And the fight is on.

Faraday Acquires Orrtronics;
Sets New Banner for Line

TECUMSEH, Mich. — Fara-
day, Inc. (OTC) has acquired
Orrtronics, a manufacturer of
8-track home and auto stereo
equipment, effective Dec. 1.

Orrtronics will become a di-
vision of Faraday, and will
shift its Toledo, Ohio, plant,
management personnel and fa-
cilities to Faraday's Tecumseh,
Mich., headquarters.

Faraday, manufacturer of
audible signaling devices, fire
alarm, burglar alarm, clock
and program systems, will
change the Orrtronics name to
Faraday and merge production

U.S. Racks Up 82% of
Japan’s Player Action

TOKYO — The United States
accounts for 82 percent of the
hardware business being pro-
duced here, according to statis-
tics accumulated by the Japan
Export Tape Recorder Associa-
tion.

This percentage figure is
based on total American pur-
chases of 4-track, 8-track, cas-
sette and 4-8 compatible ma-
chines. In fact, only Canada
with 7.1 percent of the imports,
shares a part of the market, with
Puerto Rico, Norway, Sweden,
Hong Kong, North Africa, Pan-
ama, West Germany and Swit-
zerland following in that order.

Early capstan-styled players,
which are fast falling out of
favor here, are being replaced
with more sophisticated and ex-

pensive motor-driven units, with
the U.S. accounting for 66.]
percent of the newly designed
machines.

Citing a Ministry of Finance
report on all tape equipment
sales during the first nine month
of 1969, the trade organization
reveals that 12,287,878 units
were shipped, a 60 percent in-
crease over a like period in
1968. According to current
trends, the value of tape equip-
ment exported by Japan in 1969
will exceed $750 million and
should easily pass $2 billion.

Taiwan, incidentally, is also
becoming a sub - contracting
source for manufacturing many
simpler units and parts for Japa-
nese companies concentrating
their efforts on more expensive
and sophisticated equipment.

By BRUCE WEBER

facilities in the first quarter of
1970.

Orrtronics will continue to
produce 8-track equipment and
tape cartridges and distribute
the Faraday banner. Frank M.
Flack, Faraday chairman, and
Fred J. Kiuin, Faraday presi-
dent, plan to enhance Orrtron-
ics’ efforts in 8-track equip-
ment and become more in-
volved in cassette production.

During the fiscal year ended
Dec. 31, 1968, Orrtronics’ tape
players and accessories, which
consisted almost entirely of auto
units since its home tape player
was not introduced until De-
cember, accounted for approxi-
mately 33 percent of its total
sales,

Of the tape player sales, ap-
proximately 54 percent were
made to Sears under a private
brand contract due to expire
in August, 1970.

Orrtronics believes that there
are five reasons why it has
“problems in 8-track tape player
line.”

(1) Its product line is too
narrow and should be broad-
ened to include home recorders
and portable players.

(2) The company should in-
clude cassette players in its
line.

(3) Price competition af-
forded by tape players partially
or wholly made in Japan. (Orr-
tronics is believed to be the
only major U.S. manufacturer
whose products are not wholly
or partially produced in Japan.)

(4) Lack of funds for product
research and development.

(5) Lack of funds for ad-

vertising, expansion of sales
staff and its dealer organiza-
tion.

Managements of both Orr-
tronics and Champion Spark
Plug, which owns 81 percent
of Orrtronics, feels the Faraday
takeover will permit “lowering
of manufacturing costs and
overhead and permit Orrtronics
to compete more successfuily
with Japanese manufacturers.”

Orrtronics also believes that
the competitive challenge af-
forded by the cassette player
may be possibly met, in part,
by a new product develop-

(Continued on page 18)

Major Minor to
Move Into Tape

LONDON — Major Minor
is planning to move strongly
into the tape cartridge field in
the new year. Plans being
mulled by managing director
Philip Solomon include setting
up a tape division to handle
distribution through gas stations
and shops.

He has also completed a deal
with Ampex for release of 24
tapes in all configurations on a
yearly basis.

On a recent American vVisit,
Solomon arranged American re-
lease of Karen Young's “No-
body's Child” with London while
Bell has taken an instrumental
version of “Je T'aime” by the
Artic Scott orchestra. Solomon
is still in negotiation for Ameri-
can release of the full Major
Minor catalog.
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SF Dealers Gripe Product Fill Slow, But Sales Skyrocket

By GEOFFREY LINK

a big jump in sales. “Cassettes
haven't really picked up, yet,”

SAN FRANCISCO—Despite
complaints that product is too
slow in getting on their shelves,
tape dealers here are watching
sales of both cassette music and
hardware skyrocket.

“The percentage of cassette
sales is rising all the time,” says
Bernie Cohen, tape sales man-
ager for Music West, one of
the largest distributors in the
area.

“Cassettes have been fantas-
tic,” according to Fred Seeger,
Northern California sales man-
ager for Ampex. “It’s an ex-
ploding industry.”

“Cassettes are doing ex-
ceptionally well,” says Ted
Ponseti, spokesman for Fantasy
Records in Oakland. Fantasy
does $150,000 monthly in tapes
—twice the amount of six
months ago—of which 25 per-
cent is cassettes. “They have no
way to go but up,” Ponseti con-
tinues.

Fantasy carries 12 cassette
titles, of which three are Creed-
ence Clearwater Revival. Cas-
settes in October, for the first
time, surpassed 4-track sales,
Ponseti says. He believes cas-
settes are “‘making inroads,” be-
cause they are so portable and
because of the new auto players.

Seeger says that with 19 mod-
els in Ampex’s cassette line (up
from eight last year), equipment
dollars are up “50-60 percent
over 1968, with the big incre-
ment in cassette. Next year we
intend to triple our involve-
ment,” he continues.

“Electronic  stores, which
last year were apprehensive and
cynical about cassettes,” Seeger
believes, ‘*‘are now stocking
them, as are large department
stores like The Emporium and
Macy’s. Now we're tapping the
mass market.”

Cohen cites lack of product
as a factor in slowing cassette
sales, “Tamla and Goody still
aren't available. Ampex is far
behind in delivery and RCA is
having problems” — sentiments
echoed by other dealers in the
area.

Yet, Cohen says, “cassette’s
percentage is rising all the time.”
From 6.1 percent of Music
West’s total business in August,
cassettes in October accounted
tor 7.5 percent of the total. “If
the supply were better, it would
be higher.” Cohen suggests that
with so many stores now getting
into cassettes, that those initial
inventories are a factor in slow-
ing down availability of prod-
uct.

Mike Leiter at Tape Deck,
GRT's experimental store in
Los Altos, says 35 percent of
Tape Deck’s business is now in
cassettes, up from 25 percent
six months ago. Hardware sales,
too, are improving, he says, be-
cause in the last three months
Craig. Sony and Ampex models
have been added to Tape Deck’s
cassette player line.

At Duo Records in Oakland,
owner George Kassal says '‘cas-
settes are picking up real strong.
Right now, for every three 8-
track sold, we sell one cassette.
But by the end of next year
we expect it to be one for one.”
Tapes account for 20 percent
of Duo’s overall volume, Kas-
sal says, and cassettes have
only been in stock for six weeks,
with 200 titles available. Kas-
sal complained of ordering
RCA’s full line of cassette titles,
but getting “only half the order
though new titles are coming
through okay.”

White Front Stores, perhaps
the biggest tape outlet in the
area, however, has not expe-
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rienced any “terribly dramatic”
increases, says Nick Beaver, re-
gional merchandising manager
for the chain. He anticipates ma-
jor growth around Christmas.

Tower Records in San Fran-
cisco, too, has not experienced

says Lou Rhode, of Tower’s
tape department, “but we ex-
pect improvement.” A third of
Tower’s tape sales are cassettes,
he says.

Behind This Next Album,
Reprise Is Putting $146,570.
It's the

FIFTH
AVENUE

BAND.

$146,5707
You bet.

Reprise believes the next big one is
the Fifth Avenue Band.

Not without reason (since, as you
know, Reprise hates frittering
away $146 thou).

Over there is what all this fuss
is about:

Bob Beatty, manager of
Muntz Cartridge City here, says
cassette increases “really haven’t
hit this area yet, though sales
are starting to pick up.” Cas-
settes account for “less than §
percent” of Muntz’ business, he
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says, while 4-track “is 70 per
cent of our business.” Muntz
carries 150 cassette titles, Beatty
says, but will triple that within
45 days when a Muntz portable
tape player is in stock.




Lionel Murray Joins
Pye in Budget Field

LLONDON — King Sterco,
the 4-track cartridge company
controlled by the Lionel Mur-
ray group, joined Pye in the

cut-price tape market this week
with two of its own produc-
tions. Titled “When Johnny
Comes Marching Home™ and

Tape CARtridge

“Music to Drive. By,” both car-
tridges feature the studio group.
the Pete Winslow King Size
Brass and retail at $4.80.

More releases from the group
will fodow shortly and be mar-
keted in competition with Pyce’s
Marble Arch series priced at
$4.48.

King believes home-produced
material is one of the most ef-

1. The Producers.

There are three: Erik Jacobsen, Zal Yanovsky, and
,Jerry Yester.Which is like The Lovin’ Spoonful

revisited.

2. The Product.

Pictured is their new
album (RS 6369), it’s on
tape, too. Around Reprise
they’re calling this the
most exciting new act
since Jethro Tull about

a year ago.

3.The Single.

methods  for  bringing
down the present high price
ol cartridge product. Martin
Yale, a director of the company.
said. "If cartridges are going to
get off the ground at all in this
country, the price must be rea-
sonable. And one of the ways of
bringing costs down is 10 start
recording your own material.”

He continued: “We shall aim

fective

the fifth avenue band

It's called “One Way or the Other;’ and its number
is Reprise 0884.

4. The Management.

He’s Bob Cavallo, and he’s damn good.
With clients like the Fifth and John Sebastian,
Bob knows how to doiit.

These folk will be treated to the same goodness

that got Variety to say this about the Fifth Avenue
Band’s L. A. debut: “Sextet...got a resounding

reception. Opening night led to pleas for more,

more and more.”
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for middle-of-the-road light mu-
sic and pop product. not neces-
sarily aimed at teen-agers, and
eventually build up a catalog.”™

Distribution will be handled
through King's existing outlets
which comprise mainly gas sta-
tions.

Yale is also secking an agree-
ment with the American Muntz
Sterco-Puk group for duplica-
tion of the company's product
in this country. King already has
UK distribution for selected
items from the Muntz 100,000-
title catalogue.

| Tape
Happenings

Gibbs, a subsidiary of Ham-
mond Corp. is introducing a line
of tape players under the Ham-
mond title, The line, to be sold
through distributors, includes both
8-track and cassette record/play-
back units. . . . Harvey Pool Ad-
vertising, Los Angeles, is handling
the Certron account. . . . Tenna
is offering a 12-foot display case
which holds 1.200 cartridges and
Il tape players. . . . Ampex is
releasing six opera cassette pack-
ages. including “La Boheme™ with
Renata Tebaldi, “Tosca™ with Bir-
git Nilsson, “Daughter of the
Regiment™ with Joan Sutherland,
and “Pagliacci” with James Mc-
Cracken. Also two programs of
opera selections: Joan Suther-
land's “The Art of the Prima
Donna” and “Covent Garden An-
niversary Album.” The complete
operas contain two cassettes, and
librettos may be obtained by mail-
ing in a postcard. . . . GRT has
signed a threc-year contract with
De Lite Records for tape rights
in the U.S. and Canada. . . . Phil
Costanzo, Lear Jet distributor, is
starting a marketing consultant
firm in Los Angeles. . . . Roland
Olander & Co., Burbank, Calif..
will distribute Ampex blank tape
in Southern California, Washing-
ton and Oregon. . . . Tenna is
introducing a line of 8-track stereo
auto players with built in clean-
ing and anti-theft devices. Model
R-101-C features Staar system
and record feature, uwutomatic
alarm, fast forward. reverse and
microphone. Model R-102-C offers
the same’ featues except micro-
phone. R-ZT-T offers the theft de-
vice and automatic eject. while
R-Z2-MPX offers FN stereo ra:
dio.

Lenco Photo Products, North
Hollywood, Calif.. is distributing
Ampex blank tape in the West-
ern US. . . . CBS has acquired
the business and much of the as-
sets of the Soundcraft division of
Reeves  Industries.  Soundcraft,
Danbury, Conn., manufactures
blank tape.

See RCAlnto
U.K. Taping

LONDON — The possibility
of RCA's starting a UK tape
duplicating operation is being
discussed by the company. At
present most of RCA’s 8-track
stereo product is imported from
the company’s plant in Rome,
although a small amount is du-
plicated in this country by
Tempo.

If the operation is set up du-
plicating facilities will be in-
stalled at the company's Wash-
ington, County Durham, disk
pressing plant which is due to
open shortly. And one of the
first effects would be a “fairly
substantial” reduction in the
pricc of RCA cartridge prod-
uct.

Said Alan Bull, the com-
pany’s market, planning and de-
velopment manager this week,
“If we can get our cartridge
sales up to what we think we
can next year, then we shall

(Continued on page 18)
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Sony Joins Videotape Race;
Color Unit for ‘70 Release

e Continued from page 12

the manufacturers in supply-
ing prerecorded Videocassettes
to the consumer, will sell only
the blank cartridges, the pro-
gramming will be rented, and
rental cost will depend on the
number of times the program is
played. The cassette is con-
structed with a built-in gadget
which will record the frequency
with which the unit is used.

Morita explained that because
of the magnetic tape system em-
ployed in the videoplayer, pro-
grams on the Videocassette can
easily be erased and replaced
with different material. He said
this innovation will result in
substantial savings, and the ac-
cess to a greater variety of pro-
grams, to the consumer. Al-
though Morita did not disclose
the actual cost of ecrasing one
program and replacing it with
another, he assured that it would
be minimal.

The audio on the Videocas-
sette is recorded on two tracks,
giving the viewer a full stereo-
phonic sound reproduction or,
in the case of foreign movies,
the program can be narrated in
two different languages.

Sony has also developed a
small, simple-to-operate adapter
which can be used for record-
ing programs, either in full color
or black and white, directly

from a home television set. The
unit will sell for an additional
$100.

The Videocassette measures
8 by 5 inches, is 1% inch thick

and weighs one pound. It can be
stopped at any point during a
program, removed without re-
winding, and replaced with an-
other cassette.

Morita has assured that his
company is working on develop-
ing a Videocassette library with
a wide variety of programs to be
available by the time the unit
is released on the commercial
market. He said that Sony in-
tends to make its facilities avail-
able to motion picture and tele-
vision companies, as well as mu-
sic recording firms, publishers,
educational institutions and sport
promoters, so that their program
could be transferred to Video-
cassette. At least one movie
company, Toho Ltd. of Japan,
has agreed to make its films
available to the Videocassette
library.

Although the Sony videoplay-
er is geared to the general con-
sumer market, Morita explained
that a great deal of merchandis-
ing effort will be aimed at peo-
ple in remote areas where regu-
lar television programming has
not yet penetrated.

Programming will be struc-
tured to meet a wide variety
of tastes, but the emphasis will
be on informative and educa-
tional material. In the case of
consumers recording their own
material, Morita said that Sony
processing centers will be set
up around the world for the
purpose of developing the film.
He assured that the cost of this
service will be modest.

Sony is the fourth major tele-

THE SONY Videocassette player is a simple, compact, easy to operate unit. Loading and unloading is a one-
hand operation, left. The prerecorded programs are screened through any standard television set, color or
black and white, right, by attaching it to the antenna base.

WB’s Cassettes Under
Label’s Own Control

GRT in 3-Yr. Tie
With Studio 10

SAN FRANCISCO — GRT
has signed an exclusive three-
year tape contract with Stu-
dio 10 Records for 4 and 8-
track, cassette and reel rights
in the U.S.

Initial product will be by
folk singer Karl Ritchey, cast
member in the San Francisco
company of “Hair,” and Dave
Blindness and Leon’s Creation,
two rock acts.

vision company in the past five
months to offer a cartridge-type
videoplayer for home entertain-
ment purposes. Others include
the CBS Corp., RCA, and Pana-
sonic. Among those other com-
panies reported to have low-
cost videotape players in var-
ious stages of development are
AVCO, Zenith, and Ampex.

with Tape Cartridge Owners
A Beautiful Case for 4 and 8-Track Tapes—Holds Fifteen
The “Ten-Ten” outsells all

others. A handsome carrying
case with individual compart-
ments for 15 tape cartridges.
Designed to protect tapes from
moisture, dust and scratches.

This sturdy case is covered
with a rich black plastic-
coated material and trimmed
with nickel-plated hardware.
Has deluxe type padded lid
with silver trim and fully-lined
interior. At home or on-the-go,

the perfect answer to tape

cartridge storing problems.

m’_"pak

For Music'OnTle-Gol”
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Write for information and literature on the
entire line of carrying cases for all tapes and
Cassettes.

AMBERG FILE & INDEX CO.

KANKAKEE, ILL. 60901

LOS ANGELES — Warner
Bros. takes over sales and mar-
keting of its cassette product
Jan. 1, and will offer distribu-
tors “immediate delivery” of 740
catalog titles.

WB has been gearing up to
handle marketing and sales, -so
that it could claim immediate
cassette duplication and now
shifts that responsibility to Co-
lumbia which duplicates its al-
bums and 8-track tapes.

WB acknowledges that the
manufacturing and  delivery
cycle has been a serious prob-
lem in tape. To counteract this,
the company plans to guarantee
delivery to any dealer anywhere
almost immediately upon re-
ceiving his order.

In addition to the 240 cata-
log titles, WB plans an addi-
tional release of 18 new cas-
sette tapes in its January re-
lease.

All details of the new cas-
sette marketing program will be
explained at the label's winter
distributor meetings scheduled
for the first week in January. At

that time home office executives
will fan out around the coun-
try—as they have done in previ-
ous years—to meet with each
of WB’s independent  distribu-
tors. Executives scheduled to
conduct these meetings include
Joel Friedman, marketing vice
president; Dick Sherman, na-
tional sales manager; Mo Ostin,
Reprise general manager; Joe
Smith, WB Records general
manager; Stan Cornyn, creative
services director; Don Schmit-

zerle, assistant to Ostin and
Clyde Bakkemo, assistant to
Smith.

By taking control of its own
cassette sales, WB now controls
two of the leading cartridge
configurations. Muntz Stereo-
Pak continues to duplicate 4-
track.

With judicious planning, WB
has developed a merchandise
stock to handle its initial cas-
sette orders. The company will
gradually expand its tape opera-
tions to handle the full respon-
sibility of cassettes as well as
8-track.

Bell Feels LP Sales
Must Set Tape Pace

NEW YORK — Although
Bell Records is striving for si-
multaneous record-tape releases,
it admits to watching LP sales
“for action” before issuing tape.

“You can’t merely throw out
tape and expect people to auto-
matically purchase it,” says Bill
Mulhern of Bell’s tape depart-
ment. “People are becoming
more choosy.”

He feels a record company
can take a chance on simultane-
ous record-tape releases when
covering an established record-
selling artist. “However, it’s too
risky when deciding on an un-
known act.

“For the most part, especiaily
when dealing with a new group,
we watch for sales action on
the LP.”

Mulhern works closely with
Gordon Rossin, Bell album sales
and merchandising manager on
tape, with Mulhern following
up with sales and promotion.

Mulhern, who recently joined
Bell, is learning the Bell dis-
tributors, both record and tape,
and plans to eventually make
a ‘“on-the-road” inspection trip
of Bell tape outlets across the

Bell product is being dupli-
cated by Ampex, GRT, North
American Leisure and Interna-
tional Tape Cartridge Com-
pany. Ampex eventually will ex-
clusively duplicate Bell product,
beginning June 1 (Billboard,
Aug. 30).

Capitol will publish all music
from the kiddie TV show,
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“N.R. Pufnstuf,” produced by
Marty and Sid Kroft. 2
“Games People Play” has been
recorded by 47 individuals,
Lowery Music owns the copy-
right.

The Craig Hundley Trio has
recorded ‘“Aurelia’s Theme”
from “The Madwoman of
Chaillot,” marking a musical
departure from the young jazz
group’s normal interests for
World Pacific Jazz. The group
is slated for a two-week book-
ing starting Dec. 7 at the Dunes
in Las Vegas. ELIOT TIEGEL

ITCC Acquires
Modern Tape

NEW YORK — The Inter-
national Tape Cartridge Corp.,
(ITCC) (OTC) has acquired
Modern Tape Cartridge Corp.,
of Canada Ltd. in a stock trans-
action. The company has also
appointed Gary Salter, presi-
dent of Modern Tape, as the
new president of ITCC. Salter
succeeds James J. Elkins who
recently resigned.

Modern Tape is a Canadian
distributor of prerecorded tapes
and records as well as record-
ing equipment in the Canadian
market. The company has been
a distributor for ITCC since
January this year. Earl Smalley,
chairman of ITCC, said he be-
lieves that the acquisition of
Modern Tape could add in ex-
cess of $1,000,000 in annual
sales to ITCC’s operations.
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Faraday Gets Company; Tape Surge Won't Affect LP

Sets Banner for Line

e Continued from page 12
ment known as the “loopette”
player.

The “loopette” is a minia-
ture continuous loop tape car-
tridge system which is designed
to compete with the 45 rpm
record in that it will play music
from 3 to 12 minutes, and will
permit rapid recording and re-
lease of tapes for the teen-age
market.

The “loopette” cartridge will
be playable in a new type tape
player proposed to be made by
Orrtronics by a Japanese manu-
facturer and, by means of a
simple adaptor, can be played
in existing cassette players. The
device is in the pre-prototype
stage.

In tape, sales of cartridges
and revenues from tape royal-
ties amounted to approximately
29 percent of Orrtronics’ total
sales in 1968. (Orrtronics esti-
mates it ranked fourth among

the U.S. producers of endless
loop tape cartridges in 1968.)

Sales of cartridges and tape
to Orrtronics’ five largest car-
tridge and tape customers ac-
counted for approximately 86
percent of all cartridge and
tape sales and to the largest
single customer, GRT Corp.,
accounted for approximately 80
percent of such sales.

Orrtronics has been informed
by GRT that it (GRT) is in the
process of establishing its own
cartridge production facilities,
but that even after it is in pro-
duction it will continue to pur-
chase cartridges from Orrtron-
ics at a slightly lower volume
than in prior years.

Orrtronics does not manu-
facture or process magnetic
tape to any appreciable extent,
but it holds a patent on a
process for lubrication of tape
used in endless loop cartridges
which  produces a material
amount of royalty income.

OZINANTE

..hasicallyits a SNAP!

All components are in the base of the cartridge . . .

and the cover just snaps on

it's that basic!

For information, write or call:

Rozinante Electronics Incorporated
9135 General Court, Plymouth, Michigan 48170

(313) 455-2500

Pancho Pelsman

Pancho Crystal Productions
65 W. 55th Street

Suite 98

New York, New York

(212) 765-1838
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Jack Sproch

Sproch Sales Inc.
3520 Broward Blvd.
Ft. Lauderdale, Florida
(305) 587-3792

Market Potential: Bennett

LOS ANGELES — Steadily
surging sales of tape product
will not affect the album mar-
ket, believes Al Bennett, Lib-
erty/ UA Records president.

“Tape will increase its share
of the market,” Bennett says,
“but T don’t believe this growth
will be at the detriment of
the disk.” Within this stance,
Bennett acknowledges that he is
probably at odds with what he
calls his “counterparts” in the
record industry.

Bennett doesn't see tape hurt-
ing disk. “If you talk to the
turntable manufacturers,” Ben-
nett says, “they say that their
sales in 1969 exceed all other
years. People aren’t buying all
those turntables to look at.
They're buying them to play
records on, and we must con-
tinue to have those turntables
for seven-inch disks. We can't

By ELIOT TIEGEL

economically put a seven-inch
disk on a tape because the
production costs are too pro-
hibitive.”

While sales are moving
ahead, the tape cartridge does
not have the “personality”
which an album has, Bennett
believes. By ‘“personality” he
means the LP can be touched,
examined and read from cover
to cover. In doing so the cus-
tomer first-hand learns what it’s
all about.

“There is also something
about the pride a youngster has
when he owns his own albums.”

Tape is merely a duplication
of an album because companies
cannot go out and spend lavish
sums to create special product
for the cartridge market. Not
yet.

This cautious approach is
based upon Bennett's attitude

that record companies have to
be very careful creatively. “To-
day we have to operate and be
very concerned about invest-
ment on profit.” The days of
the “entrepreneur” as Bennett
calls them are gone, he says.
The emphasis is not on seeing
how much money you can
spend to make hits, but to fi-
nancially watch yourself in the
creation of product.

The independent record pro-
ducer is the “lifeblood” of the
industry, Bennett acknowledges,
and it is through the company
that his products are exploited.

While Liberty/UA has not
gone into creating newly re-
corded material for the car-
tridge mode, the company has
been aggressive in repackaging
music already paid for into a
number of mood series. These

(Continued on page 98)

Craig Tools Up for ‘70
With Electronics, Tape Spread

LOS ANGELES—Are you
wondering what Craig Corp.,
8-track and cassette manufac-
turer, might have in store for
next year?

Are you wondering what
areas Craig will supplement its
hardware line in?

For a hint, Lauren Davies,
Craig general sales manager,
feels the company will be very
bullish in 1970—to the tune of
about a 30 percent sales in-
crease.

That’s for openers.

Davies sees Craig building its
image as a “full line electronics
manufacturer” next year and
“stabilizing its line of 8-track
and cassette equipment.”

The company is not planning
to introduce “truckloads of new
products” in 1970, said Davies,
but it plans to build and sta-
bilize its existing lines.

Craig will show two new 8-
track units with innovation anti-
theft devices at the Chicago
Housewares Show in January,
and also plans introducing sev-
eral new 8-track and cassette
units at the New York Con-
sumer Electronics Show in June.

For the main, however, Craig
will concentrate on making a
deeper penetration in the cas-
sette home market, broadening
its auto cassette line and en-
hancing its existing equipment.

Next year, and for vyears
thereafter, cassettes will find
new vistas in both home and
auto markets. He doesn’t see the
demise of 8-track, nor does he
see an 8-track sales dip. “On
the contrary,” feels Davies,
“We're adding to our 8-track
equipment.”

Detroit will open a new mar-
ket for cassette hardware, as
will an automatic reversable
cassette, both on the horizon in
1970-71.

“Without question there is a
large market for auto cassette
units at the factory level. We
(Craig) feel Detroit may be
planning to move in that di-
rection when existing contracts
with current manufacturers ex-
pire,” he says.

Craig has one auto cassette
unit available (model 3501), a
stereo playback, but will broaden
its auto line in the months
ahead.

Also giving cassette equip-

ment a new lift will be com-
bination units. “The marriage
of cassette units with radios
(obvious), clocks, counters, etc.,
again will open new avenues,”
believes Davies.

While Davies sees a large
market in low-cost cassette play-
back units, Craig will take the
“high-ground”" and concentrate
the bulk of its line in the $30-
$40 range, leaving the under
$30 equipment to other manu-
facturers.

“Young buyers today are too
sophisticated to purchase cheap
equipment,” he says. “They

want stereo sound, good equip-
ment, combination wunits and
better quality.”

To support its marketing ef-
forts next year, Craig has
mapped out an extensive dealer
support promotion campaign.

Advertising and sales promo-
tion expenditures will increase
next year for both radio and
TV. Expenditures in the last
two months of this year alone
will exceed Craig’s total 1968
budget. It represents an overall
75 percent increase this year.

What Davies means, though,
is that Craig is on the go.

Certron Maps Broader
Trade,ConsumerPush

LOS ANGELES — Certron,
blank tape manufacturer and
duplicator, is broadening its
marketing-merchandising  con-
cept in both consumer and trade
areas.

Jack Doyle, Certron market-
ing director, plans to strengthen
the company’s merchandising
position in four major markets:
blank tape, prerecorded budg-
et tape, duplicating and plastics.

By broadening Certron’s mar-
keting program, Doyle plans to
amplify sales in the four areas.
In addition to devising concepts
and campaigns, he will add per-
sonnel to marketing in both ad-
ministrative and field capacities.

Initial effort will be in Cer-
tron’s budget line of prerecorded
8-track and cassette titles. The
$3.95 Vivid Sound line will be
enhanced with merchandising
techniques aimed at distributors,
rack merchandisers and retail

U.K. Taping

® Continued from page 15

definitely start duplicating in
this country. We aim to be in
with the cassette/cartridge ex-
plosion when it comes, but to
get the volume of sales, we must
get our prices down.”

RCA cartridge distribution is
handled in the UK by Ampex,
Musitapes, and the company’s
own van sales force.

outlets. New titles will be re-
leased on a regular schedule
to give the budget line imme-
diacy, said Doyle.

Doyle wants to design pack-
aging concepts for blank tape,
rather than ‘“‘merely throwing
them out on the counter.” The
Vivid Sound line is packaged
in long boxes.

He also wants to take advan-
tage of promotions for the com-
pany’s “impulse” sales lines, like
blank tape and prerecorded
music. Doyle sees Certron es-
tablishing a series of “impulse”
promotions, institutional mer-
chandising and advertising and
long-range marketing.

President’s Plane
Has Capitol Tape

LOS ANGELES — Air Force
One, the president’s plane has
received over 50 hours of taped
music from Capitol. Capitol ini-
tially provided 20 hours of
taped music to United Controls,
the company which manufac-
tures in-flight sound equipment.
This was later augmented with
an additional 30 hours, includ-
ing four of Christmas music.
Selections were all made by
Ernie Dominy, a special mar-
kets producer.

Capitol has also given Air
Force Two the same music pro-
gramming.
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Atlantic Records
In Association With
Bill Graham & David Rubinson
Proudly Presents
The First Alboum Release On
San Francisco Records.
“COLD BLOOD”

SD/TP 200
On Records and 8 Track Cartridges

a9

ATLANTIC

H A Division of Recorded At Pacific Recording Studios, San Mateo
'R FILLMORE CORPORATION San Francisco The Catero Sound Company, San Francisco.
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Cellar

Steins, Schnitzel
& Sing-Alongs
The Alpine Cellar, New York's number
one fun spot! Seven hours of laughter,
music and entertainment with Franz!
Montan, singing host. Rudy Gerhard's
Oom-pah-pah band and The SINGING
MAEDCHEN IN UNIFORM. Slap dances.
Lederhosen. Schnitzelbank. Waltzes and
potkas for dancing.
OPEN 6 PM to 1 AM
For Cocktails,
Dinner and Supper
Continental and American menu.
Imported Beer on tap.
No cover. No minimum.
Entertainment, Monday thru Saturday
Hiptne Cellar in the Hotel McAlpin

Just east of Broadway at 34th St., N.Y.C.
\ Reservations: 736-5700
< b7
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TelePac
COMPACT
CASSETTES

o Licensed by N.A.P. Made in U.S.A.

® Pre-Loaded with our own FIDELITAPE.
6 standard lengths.

® Pachaged in mailer or clear plastic boxes.

® Pre-Leadered or unassembled for duplica-
tors. Immediate delivery!

@ Private labeling available.

®4 & B Track Empty and Loaded Cartridges
and Head Cleaners

For Rep. in your area contact:

TELEPRO

INOUSTRIES, INCORPORAI LD
WORLD'S OLDEST AND LARGEST MANUFACTURER
OF CARTRIDGES AND CASSEYTES
makers of FIDELIPAC®

Cherry Hill Industrial Center
Cherry Mlll, New Jersey 08034
Phone: (609) 424-1234

¥7/ema/

ompac;/

Cassette

Audio Magnetic Compact Cas-
settes have 17 components,
each made with jewel like pre-
cision to match the U.S. Philips
Corp. specs. Each Cassette is
“Certify-Tested" to be perfect,
non-jamming and trouble-free
and given an unconditional life-
time guarantee.

7 AUDIO
' MAGNETICS

CORPORATION

14600 South Broadway - P.O. Box 140
Gardena, Calif. 90247 - (213) 321-6841

BEST SELLING

iTape
Cartridges

8-TRACK
This  Last Weeks on
Week Week TITLE—Artist, Label Chart
1 1 ABBEY ROAD . 6
Beatles, Apple
2 2 GREEN RIVER . 11
Creedence Clearwater Revival, Fantasy
3 6 JOHNNY CASH AT SAN QUENTIN . 17
Cotumbia
4 5 THROUGH THE PAST DARKLY (Big Hits, Vol. Il) . .10
Rolling Stones, London
5 3 BLOOD, SWEAT & TEARS 27
Columbia
6 9 LED ZEPPELIN NI 2
Atlantic
7 7 IN-A-GADDA-DA-VIDA 27
Iron Butterfly, Atco
8 8 CROSBY, STILLS & NASH 14
Atco
9 4 BLIND FAITH o . .14
Atco
10 11 HOT BUTTERED SOUL o 10
Isaac Hayes, Enterprise
11 10 HAIR 27
Origiral Cast, RCA Victor
12 12 BEST OF THE CREAM - . 17
Atco
13 13 SANTANA . . 5
Columbia
14 14 | GOT DEM OL' KOSMIC BLUES AGAIN, MAMA 2
Janis Joplin, Columbia
15 15 BAYOU COUNTRY o2
Creedence Clearwater Revival, Fantasy
16 16 BEST OF THE BEE GEES . . P 11
Atco
17 19 SMASH HITS . . .13
Jimi Hendrix Experience, Reprise
18 18 THIS IS TOM JONES ‘ 8
Parrot
19 — TOM JONES LIVE IN VEGAS o1
Parrot
20 — POPCORN . . -1
James Brown, King
CASSETTE
This  Last Weeks on
Week Week TITLE—Artist, Label Chart
1 1 ABBEY ROAD . . . . 5
Beatles, Apple
2 2 BLOOD, SWEAT & TEARS - . 12
Columbia
3 4 GREEN RIVER . . 11
Creedence Clearwater Revival, Fantasy
4 5 BLIND FAITH g - .. . 11
Atco
5 3 JOHNNY CASH AT SAN QUENTIN = .10
Columbia
6 6 THIS IS TOM JONES S . o7
Parrot
7 9 BEST OF THE CREAM . . 15
Atco
8 10 CROSBY, STILLS & NASH . . 7
Atco
9 12 HAIR . : 19
Original Cast R(A Victor
10 7 NASHVILLE SKYLINE : « oo o 7
Bob Dylan, Columbia
11 13 THROUGH THE PAST DARKLY (Big Hits, Vol. II) . 8
Rolling Stones, London
12 8 IN-A-GADDA-DA-VIDA = . .. 26
Iron Butterfly, Atco
13 11 BAYOU COUNTRY e 27
Creedence Clearwater Revival, Fantasy
14 — LED ZEPPELIN S . 2
Atlantic
15 15 TOUCH OF GOLD . . ... 16
Johnny Rivers, Liberty
4-TRACK
This  Last Weeks on
Week Week TITLE—Artist, Label Chart
1 1 GREEN RIVER . B )|
Creedence Clearwater Revwal Famasy
2 2 ABBEY ROAD . : e . B
Beatles, Apple
3 3 BLIND FAITH . 10
Atco
4 6 THROUGH THE PAST DARKLY (Big Hits, Vol. 1I) . )
Rolling Stones, London
5 5 JOHNNY CASH AT SAN QUENTIN 16
Columbia
6 4 BEST OF THE CREAM . . 13
Atco
7 7 BLOOD, SWEAT & TEARS ol 25
Columbia
8 10 IN-A-GADDA-DA-VIDA . 22
fron Butterfly, Atco
9 9 LED ZEPPELIN |l 2
Atlantic
10 8 LED ZEPPELIN 13
Atlantic

Biliboard SPECIAL SURVEY For Week Ending 11/29/69

STAY ON THE RIGHT TRACK

wITH €22

Deluxe Attache Type
CASSETTE
Carrying Case

/////
V. /i

(VTN
‘1‘4“[! (l

Alligator Leatherette covered wood construction.
Holds 30 Cassettes.

A brand new concept in design.

High pile, attractive red velvet flocked interior.
Individual compartments.

THE ONLY CARRYING CASE WITH A HAND STITCHED
TOP AND BOTTOM.

o Completely eliminates the possibility of delamination.
o [ndividually packed — 6 pieces to a master carton.

o Available in Black and Brown Alligator.

o Shipping weight approximately 19 ibs. Deluxe AttaChe Type
ND TAPE CARTRIDGE
BRIEW' st R RV THFEOER Carrylng Case

CAT. = TA-64
Suggested List — $11.95

o Alligator Leatherette covered wood construction.

o Holds 30 Cartridges, 8 or 4 track.

o A brand new concept in design.

o High pile, attractive red velvet flocked interior.

* Individual compartments.

o THE ONLY CARRYING CASE WITH A HAND STITCHED
TOP AND BOTTOM.

o Completely eliminates the possibility of delamination.

o [ndividually packed — 6 pieces to a master carton.

o AVAILABLE IN BLACK, BROWN AND GREEN ALLIGATOR.

o Shipping weight approximately 25 Ibs.

CAT. 2 TAB6

Suggested List - $14.95
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Let AU d 1O
putyou

¥ ¥ inthe tape
%4 duplicating
= business

A tull program with all
Electro Sound equipment,
instatlation and training,

for top quality hi-speed operations

AUDIOMATIC CORPDRATION 915 Westchester Ave., Bronx, N.Y. 10459 (212) LU 9-3500/Cable: AUDIOMATIC

WHY PAY MORE?

mem Get Pfanstiehl's wms e

(CASSETTES ==
| 1 1 AN V| AANY 14ee cartrboes J
N e AT NEW LOW PRICES! s s s

WRITE FOR DETAILS!

p ; CHEMICAL CORPORATION
3300 WASHINGTON ST. + BOX 498 * WAUKEGAN, ItLINOIS 40085
WEST COAST: 14737%; OXNARDO STREETY VAN NUYS, CALIFORNIA 91409
More will the more

LIVE

@ you GIVE

HEART FUND
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Talent

Winter Weaves Spell at Fillmore

NEW YORK—In the best
test yet of rock’s Pavlovian
powers, Johnny Winter, the hot-
test rock property since Dylan,
played a willing audience into
complete submission when he
unleashed his mind-monopoliz-
ing blues show at Fillmore East
on Nov. 14. Chicago, Colum-
bia’s fine rock-jazz ensemble,

and A&M’s Blodwyn Pig
rounded out another potent
Fillmore bill.

A shocking apparition in

platinum- hair, Winter toed,
feinted and fussed around the
stage, rasping and combing the
guitar strings through his fin-
gers in great greedy grabs and
runs. Woven into the thumping
electric fabric of his guitar
blues was his singing, more of
a sound than a voice, suggest-
ing the lyric via a garbled,
primitive complaint from his
gut. But when Winter plays, he
takes over, becomes the guitar
and his voice becomes part of
the magnificent whole. His gui-
tar playing beautifies everything

he does, so his singing, deliv-
ered flawlessly between the
lightning licks, is perfect by
nature of its individuality. And
when he puts it all together and
steals across the stage like a
phantom dragging his Texas
blues behind him—Johnny Win-
ter is incredibly real and com-
pelling. Of all the reactions to
the shock of Winter, lethargy
is not among them and very
few people can be seen howling
and writhing. Most people just
sit in quiet communion and
stare at the white-haired magi-
cian who steals their thoughts
with his music.

Joining Winter, and the group,
was his brother Edgar, a future
star for Epic Records. Muscu-
lar and military, Edgar stiff-
armed the electric piano, alto
sax and drums, working them
at a runaway speed apparently
common to both boys. Edgar
rigidly enforced his blues un-
der pressure rather than letting
go with the feeling, though be-
neath his presentation lies clear

Sandpipers Come in Soft
And Clear at Rainbow Grill

NEW YORK-—Though rain-
bows have given way to air
pollution, and clear days and
seeing forever are only Broad-
way optimism, romantics can
still enjoy the Rainbow Grill
and a clear night with the Sand-
pipers vocal trio, who presented
their soft pop harmonies Nov.
17. Supported by a combo and

Unsurpassed in Quality at any Price

6LOSSY
PHOTOS

Q¢ 8x10

1000 LOTS
$12.95 per 100
Post Cards

$49 per 1000 1 000
y
8x10 COLOR
$175.00
3,000 Postcards
$120.00
Special Color
Process

']
ENLARGEMENTS

20"'x30"' $6.50
30/'x40"’ $9.50,

A Division of JAMES J. KRIEGSMAN
165 W. 46th St., N.Y. 36 PL 7-0233

St.
New York, N. Y. 10036
245-6138

The Gourmet’s Haven
for Italian Cuisine

THIS WEEK WE SALUTE

SAL FORLENZA

THE FORLENZA
GROUP, INC.

e Diners’ Club
e American Express
e Carte Blanche
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lone femme soprano, the trio
offered more of the clear, pre-
cision arrangements that marked
their “Guantanamara” gem a
few years ago.

Former choir boys who still
key their vocals to pure Gre-
gorian harmonies and inspira-
tional readings, the Sandpipers
add the artificial echo of am-
plifiers to revitalize the Beatles’
“MacArthur Park.” Their knack
for purifying lyrics, whether in
Italian, French or Spanish, re-
claimed gentle pop tunes like
Donovan’s “Jennifer Junniper”
as well as the classics from
“West Side Story,” which bene-
fited from a medley timed and
delivered with seamless preci-
sion, continuity and conviction.
They also relit the Doors’
“Light My Fire,” taming it to
the warm flicker of a candle.

Eight-year veterans who have
held their ground in the middle
of the road by nature of their
smooth, rhythmic hymns, the
Sandpipers bring to the classy
Rainbow Grill youth with the
usual youthful cliches distilled
out. The result is a fountain of
youth as strained and purified as
spring water, but cool and re-
freshing going down. The group
records for A&M Records.

ED OCHS

Nice in Mixed
Bag at Ungano’s

NEW YORK — The mixed
media style of the Nice (Im-
mediate) drew favorable re-
action from the audience at
Ungano’s on Nov. 16 when
they made their first New York
U.S. tour. A previous concert,
headlined by Sam and Dave, had
been postponed.

The organ dominated trio
seemed to be moving more and
more into the classical music-
tock area, mixing up Bach’s
“Brandenburg Concerto” with
Bob Dylan’s “Country Pie” and
using Tchaikovsky’s Pathe-
tique” as a crowd pleaser.

Not that the group are overly
serious in their general ap-
proach—they still recognize the
fact that they are a . beat group.
At present the classical pro-
gramming is an adjunct, a non-
gimmicky addition that doesn’t
dominate. IAN DOVE

talent. On “Tobacco Road™ his
voice was over-rich with affec-
tations, though, once again, by
overwhelming his material he
often struck nerves of raw emo-
tion. Thanks to Edgar, bassist
Tommy Shannon and Uncle
John Turner on drums—the

electrification of Winter’s hard-

rural blues is a milestone equiv-
alent to the invention of folk-
rock. And Winter himself is so
magnificent that stripped of
amplification, volume, rock’s
adrenalized pace and even to-
day's new super audiences, Win-
ter would still be rock’s answer
to art and talent. Even in a
closet. Any questions?

Blodwyn Pig, a raunchy rock
quartet built around ex-Jethro
Tull guitarist Mick Abrahams
and tenor sax Jack Lancaster, is
the best English import since,
well, Jethro Tull. The group
plays well-developed rock-jazz
themes complex enough to hold
up under listening, though their
music is better for just stomp-
ing. They play a lot of music—
rock, jazz, rock 'n’ roll and a
dash of blues—and the concen-
tration from their obvious la-
bors of love generate energy
in the form of intensity. The big
beat of Ron Berg on drums is
further invitation to kick out
the jams, kinks and cobwebs,
while Abrahams’ downshifting

from the careening “Cats
Squirrel’ to the dreamy, deli-
cate “Dear John” showed

Abrahams to be a gunner with

a gen.tle streak. Lancaster’s
screaming sax, often wailed
among a mouthful of other

horns, raised the pitch of the
group’s swinging cabaret-style
rock with frantic, brassy raves.
Blodwyn Pig (Blood-Win-Pig)
is wild, intelligent and musical,
especially in their rock 'n’ roll
encore, “Slow Down.” “It’s
Only Love” and “The Modern
Alchemist,” their best numbers,
are featured on their A&M al-

bum, “Ahead Rings Out.”
Sandwiched in between Blod-
wyn Pig and Winter was a list-
less Chicago, the top rock-jazz
combo. Starved for new mate-
rial, Chicago merely played
back their best-selling Colum-
bia album with little enthusi-
asm. Complex yet seamless, the
seven-man ensemble withered
within the confines of their
rigid arrangements which are
planned rather than improvisa-
tional, Strict obedience to the
record, a chore even for the
group, dimmed the polish of
their act, proving how boring
planned perfection can be with-
out changing the plan occasion-
ally, or at least coloring it with
new inspiration. The group, led
by Robert Lamm on the key-
board and lead vocals and Terry
Kath on guitar and vocals, plus
their fine brass section, played
their  popular  ‘“‘Beginnings,”
“Question 67 and 68, “Listen”
and “He’s a Man,” the Spencer
Davis Group classic. Chicago
will rebound with new material.
They are too good to lay low.
ED OCHS

Rock Revival Stars
Rascals & Dionne

NEW YORK—The Rascals
and Dionne Warwick are among
the acts scheduled for the
“Murray the K Rock Revival”
at Felt Forum on Friday (5).
After the show, the Rascals
leave for England to tape a
“Tom Jones Show.” Other acts
at the revival include Patti La-
Belle & the Bluebelles, and the
Imperials.

opening at the

AL BENNETT, left,

Liberty/UA president,

release

maps out new

projects with Liberty’s recently acquired singer Henry Shed.

KayeSeesResurgence
Big Band Business

NEW YORK — “People are
coming back to the dance floor.”
That's the opinion of band-
leader Sammy Kaye who has ob-
served a resurgence of dance
interest during the past year
that bodes well for a comeback
of the big band business.

Kaye said that interest in danc-
ing hit a low during the early
part of the 1960’s but started to
perk up around 1967 and be-
gan growing at fast clip this
past year. He cited his recent
(Nov. 14) one-night stand at
Penn-Harris Hotel, Harrisburg,
Pa., as an example of the big
draw a dance band can have.
Kaye drew a capacity crowd to
the Penn-Harris after only a few

small ads were placed heralding
his engagement.

At other dates, Kaye has no-
ticed, too, that people are fill-
ing the rooms for an evening
of dancing. “It's a trend,” he
said, “that could mean that
young musicians will again seri-
ously consider careers as band-
leaders.”

On the recording end, Kaye
is currently on the market with
the Decca album, “The Thirties
Are Here to Stay.” He goes into
the Decca studios again Dec.
2 and 4 to record a new album
that will be pegged on the con-
temporary sound.

On his dance days, Kaye said.
the repertoire range runs to 75
percent standard material to 25
percent contemporary

Bibb Takes Maisonette Crowd

On Trip Down

NEW YORK—Leon Bibb’s
Maisonette
Room of the St. Regis Hotel
Nov. 13 was like a quiet stroll
down memory lane. Like a par-
ent, or a lover, Bibb took his
near-capacity audience by an
invisible hand and gently, like
children, carried their minds
back to the pre-war era of pro-
hibition and early blues, swing
and speakeasies, early jazz and
the Al"Capone boys.

The audience loved it! It was,
to them, unique, gimmicky and
professionally packaged. Even
the younger set, unfamiliar with
tunes like Louis Jordan's old
standard, “Susan,” “‘Because |

Memory Lane

Love Her,” from “Follow the
Boys,” and Billie Holiday’s,
“God Bless The Child” found
that they could relate to the
swinging, easy, euphoria-produc-
ing music.

Bibb, an RCA Records art-
ist, is no newcomer to the world
of entertainment. It was, there-
fore, easy for him to avoid the
pitfalls that so<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>