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Pocketdisc on Move;
Handleman Approves

By PAUL ACKERMAN

NEW YORK —
wom Corp., developers and
munufacturers of Pocketdisc,
has emphasized its commitment
to the new four-inch singles
configuration by placing an
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LIFTON VIEW

NEW YORK — Bob Lifton,
president  of  Trunscontinental,
giunt rack jobbing operation,
terms Pocketdisc a “great idea,”
He added: "It is important for
the record lubel, ruck jobber und
retailer o have another means
of singles exposure. | welcome
it as & supplementary item and,
hopefully, as an eventual re-
placement to the existing single.”
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order for 1.000 additional vend-
ing machines at a total cost of
approximately  S300,000. The
move underlines Americom’s
satisfaction with the introduction
of Pocketdisc in the Detron
market and points the way to
expanded activities by the Han-
dleman company in servicing
Pocketdise in other markets in
addition to Detroit.

Meanwhile, David Handle-
man, president of the Handle-
man company and dean of rec-
ord merchandisers, wvoiced fa-
vorabe views of Pocketdisc’s en-
iry nto the record scene. Han-
dleman stated:

“Pocketdisc has a good poten-
tial, It offers a new area of
distribution . . . & new area 1o
pet into with records. Conse-

(Continued on page 10)
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SBrgio Mendes and Brasil

‘66 have just released their fifth
album on A&M Records entitled “Crystal llusions™
The album contains Sergio’s two latest chart singles

|aZz gets more

(aF 4197)
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Col, WB-7 Corp. Tops
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The International
Music-RecordTape
Newsweekly

In 6 Mo. Bl"board Study

NEW YORK—Columbia Rec-
ords was the top label in sin-
gles and albums for the first
six months of the vear, based
on  lubel-share comparisons of
Billboard's “Top LP's™ and “Hot
100" charts through June 30,

Warner Bros.-7 Arts, which

- FRED KIRBY
also inulmh: Reprise, Adtlantic
and Atco, was first among rec-

ord corporations in both cate-
gortes with 21.3 percent share
of “Top LP's,” compared with
1 8.3 percent for CBS, which in-
cludes Columbia and Epic. The
“Hot 100" percentages were

Open Conglomerate Probe;

Criticize New FCC Rules

By MILDRED HALL

WASHINGTON — The con-
glomerates were to begin their
bath of fire on Capitol Hill
last week as Rep, Emanuel Cel-
ler’'s  antitrust  subcommittee

opened its probe of giant multi-

apirit’s populanty is musically based. Their brand af rock/
and more of a following as more and more
peaple discover what they're doing. Their new album, “Clear

product corporations. Lead wit-
ness set for Wednesday's (July
3y hearing was Charles G.
Bluhdorn, board chairman of
Gulf and Western, which owns
music recording and publishing
interest and film companies.

At the same time, the new
Securities and Exchange Com-
mission rules, designed 1o dis-
close more about sales and in-
come of imdividual subsidianes
under conglomerate umbrellas,
were raked over the coals by
liberal senators as too loose. and

(Continued on pave 4)
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Columbia, Decca, Epic
Convention Coverage

Begins on Page 3

(IR T T TR R TS TR TR

Bogart Urges

NEW YORK—Singles can be
sold in ever-increasing gquanti-
ties and with a high profit by
raising the price back to 3l
retml and be rr:inlr.."ull.n:irl-::

4.8 for Warner
and 12.2 for CBS.
Capitol, with a strong assist
from Glen Campbell. the top
artist album scorer, trailed Co-
lumbia among “Top LP" labels
with 27.4 percent to Columbia’s
4.5 percent, an impressive mar-
gin for Columbia, which also
was first for the first six months
of 1968, but not by as much.
[hana Ross and the Supremes
led “Hot 1007 artists with their
Motown label finishing in a vir-
tual te with Tamla, a sister
label, for seventh in that cate-
(Continued on page 13)

Over 400 af
Tape Forum

SAN FRANCISCO — Bill-
board’s third annual Tape Car-
tridge Forum 15 opening Mon-
day (4) at the Mark Hopkins
Hotel with more than 400 reg-
istrants. The Forum will cover
the broad market of the tape in-
dustry and the ever iIncreasing
role 1t 1s playing in consumer
clectronics

vEvnote

Bros.-7 Arts

speakers of the
openming session  are Edward
Reavey, vice-president and gen-
eral manager of the Consumer
Products Division of Motorola,

(Continuwed on page 4)

$1 Single

stereo.  combined with  the
added profit of a $1 retail price
would make additional money

tor everyone involved.”
Buddah intends to compaign

; “Larttin Sana i the stereo single. That's the view for the reintroduction of the

On} The Dock of the Bay™ and “Pretty World." All four pre Spirit” (Ode Z1Z 44016), contains the essence of Spint's  of Neil Bogart, vice-president of  stereo single and the reintro-
vious Sergio Mendes albums have received gold record awards music. Look for it to be their most talked about and biggest Buddah H.,_J__q_':.“_‘! who believes duction of the dollar retail
| Advertisemant selling album yet | Advertisement | that the added incentive of (Continied on page 110)

[ Advertisement )

Astronautical sales from MGM

MGM Hecords s

A division ol Metro:-Goldwyn-Mayer Inc
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Recent events have forced us to reconsider that most classical
of musical themes, the moon: HENRY MANCINI’s new single,

“MOONLIGHT SONATA” c/w"“Natalie™ *74-0212. ByAmr
most notable composer/conductor whose “Love Therr

Romeo and Juliet”(*74-0131) is an RIAA-Certified Millionr

erica’s
e from
Seller.

*From the Cinema Cenler Films presentation of a Stanley Shapiro production, “'Me, Natalie" “e"
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Decca Debuts

Logo, 22 LP's

MIAMI BEACH — Twenty-
two albums and a new logo
to emphasize the new “forward
thrust and con-
temporary im-
age” of the

’ company were
previewed here
4 at the annual
Deca Nation-
al Sales Con-
vention, A
new record
changer, an 8-
track stereo tape CARtridge
deck -and acoustical guitar were
also introduced. Nearly 300
Decca executives and distribu-
tors from across the nation at-
tended the event at the Ameri-
cana Hotel Thursday (31)-Sun-
day (3).

Pop albums exhibited in the
August release included material
by Bert Kaempfert, Herbert
Rehbein, Mike Leander and
Vinnie Bell. Albums were also
previewed by Terence, Karen
Beth, Christopher Scott on
Moog, Judy Garland, and Lionel
Hampton, as well as an album
of “The Marx Brothers —
the Original Voice Tracks from
Their Greatest Movies” and an
LP featuring wvarious artists.
Brunswick debuted LP's by Er-
ma Franklin, Barbara Acklin,
Gene Chandler, the Chi-Lites,
and the Artistics. Vocalion, the

A

label, was represented by the
Today People. Four classical
LP's were shown (see separate
story in Classical section). The

LP presentation was made by
Jack Widernmann, executive ad-
ministrator of a&r. It was pre-
pared by the Decca Creative
Services Department under the
direction of Bill Levy.

An entertainment highlight of
the convention was a Friday
(1) country music show featuring
such artists as Bill Anderson,
Jeannie Seeley, Jan Howard,
Jack Greene, and Jimmie Gate-
ley. The Saturday (2) banquet
show featured the Peppermint
Rainbow, Leapy Lee, the Irish
Rovers, Jimmy Damon, Daren
Wyman, Peter Cofield, and Mec-
Kendree Spring.

Sound of 1970’s Keystones

Columbia National Sales Meet

LOS ANGELES — “Colum-
bia/The Sound of the Seven-
ties"” was the theme that echoed
through the major addresses,
seminars, live talent shows and

new product presentions that
highlighted Columbia Records
national sales convention at the
Century Plaza Hotel here from
Wednesday (30) through Sun-
day (3). The convention, which
was the largest and most suc-
cessful in the company’s history,
was attended by more than 700
representatives of Columbia’s
“family” from all over the world

Clive J. Davis, president of
CBS Records, opened the first
day of the business meetings
Thursday (31) with his keynote
address, which set the “Colum-
bia/The Sound of the Seven-

By MIKE GROSS

ties” theme for the 1969 con-
vention.

Davis talked of the successes
of the past year and Columbia's
challenges for the future: “The
current vear is far and away the
best in the company’s illustrious
history. Our artist roster has
diversity and depth and abounds
with bright new talent with long-
range potential. What a chal-
lenge this presents for the seven-
ties!"

Lieberson’s View

Goddard Lieberson, president
of CBS/Columbia Group, spoke
to the delegates of the label's
place in the ever-changing, ever-
growing record industry. Lieber-
son said, “Ours is a business
that demands permanent and
contmuous nventron, constant
renewal, with hardly a look back.

One of the marvels of this com-
pany is the way it has claimed,
earned and kept the leadership
of this great, exciting industry.”

Bill Farr, vice-president of
marketing for CBS Records,
spoke of the tremendous output
of work by Columbia personnel,
both for this meet and for all
previous conventions. He said,
“Each year, as Columbia's na-
tional convention draws near,
the almost monumental efforts
of all those engaged in prepar-
ing it for you are balanced
against the rewards of sharing
with you the recall of past suc-
cesses and the exciting challenge
of future events.”

Don England, Columbia’s
vice-president of sales and dis-
tribution, summed up the theme
of the convention as he wel-

comed the delegates with, “Only
Columbia Records could have

Hoffman Cites Epic's Growth e o Soai

LOS ANGELES—The con-
tinuing growth of Epic Records
was stressed by Mort Hoffman,
vice-president, sales and distribu-
tion for Epic and Custom labels,
in his welcoming address on Fri-
day (1) at Epic Records’ nation-
al sales convention at the Cen-
tury Plaza Hotel here.

The convention opened on
Thursday (31) with a series of

Carlton’s Electronic Pop
Music Campaign on Move

NEW YORK—Joe Carlton,
Command Records president, is
moving on several fronts to ad-
vance the field of electronic pop
music. He is proposing to gui-
tar companies that they manu-
facture a guitar synthesizer
which, he believes, will be the
perfect device for electronic
rock. On another level, he is
working with key chains such
as E. J. Korvette, Sears, Roe-
buck, Whitefront and others to
establish a separate category for
electronic music—with separate
browsers and racks.

Carlton added: “We have
plans for a synthesizer which
will go beyond Moog. The pres-
sent Moog synthesizer, both
monophonic and polyphonie, is
based on a keyboard instru-
ment approach. . . . But the
biggest contribution of the rock
musicians derives from their gui-
tar rather than keyboard tech-

niqgue. . . . Use of a guitar
synthesizer would be superior to
the present method of taking
a hard rock performance on
conventional guitar and putting
it through the keyboard syn-
thesizer.”

Carlton, who has produced
such hits as “Moog: The Elec-
tric Eclectics of Dick Hyman"
and the single, “Minotaur,” says
that this music, because it is
new and futuristic, appeals to
all—to young and old and black
and white. He added, “As elec-
tronic music comes to the fore,
as it becomes more familiar,
people will recognize its artistic
values." He pointed out that the
sounds of Stravinsky, Charles
Ives. and other pioneers were
initially attacked but today they
are celebrated.

*This is the beginning of the
wqé-ld of electronic music,” he
S5d1d.

Tape to Reach 50% of
Retail Sales: Cuoghi

By JAMES D. KINGSLEY

MEMPHIS—"We don't know
how big the tape business will
eventually grow, but I predict
it will reach up to 50 percent
of the retail market before it
peaks. 1 have been completely
amazed at the growth,” said Joe
Cuoghi, president of Hi Record
Co., and Poplar Tunes Record

Stores here.

“At the present time the
larger Stereo 4 and B cartridges
are the biggest sellers, but the
cassettes are growing in sales,

“It is up to the automobile
industry to really determine
which will become the biggest
seller.

Cuoghi's Poplar City Music
Co. services over 300 jukebox
owners in Mississippi, Arkansas,

AUGUST 9, 1969, BILLBOARD

West Tennessee and Memphis,
with more than 10,000 juke-
boxes.

What has made the tape de-
partments of the industry such
an influence during the past 12
months?

“First of all, every recording
company releases a tape car-
tridge at the same time the al-
bum is released. It used to be
they would release a single rec-
ord. If it hit they would follow
with an album and then when
the tapes were introduced they
began releasing tapes if the al-
bum hit,

“That's not true anymore.
Many times they release the
single, album and tape at the

(Continued on page 22)

of person - to - person con-
ferences hosted by Hoffman. In
his welcome to the more than
700 in attendance, Hoffman de-
tailed Epic's growth from 1962
to the present.

He said, “The point of real
significance is now, and where
do we go from here.” Hoffman
reminded distributors, salesmen,
and promotion men that al-
though Epic can “provide the
product, plan campaigns, service
the stations, place the ads . . . in
the final analysis it is you who
can make them effective.”

Hoffman's talk was preceded
by a montage of Epic hits since
1962 featuring such artists as
Bobby Vinton, the Dave Clark
Five, Donovan, the Yardbirds.
Houston, Tammy Wynette, and
Sly and the Family Stone.

After Hoffman spoke, singles
were introduced for Miss Wyn-
ette, and newcomers Kieth Bar-
bour, Sugar Shoppe, Fuse, and
the Quick. The singles were in-
troduced in an audio-visual pres-
entation by members of trade
papers.

An Epic dinner show on
Friday (1) featured artists Bobby
Vinton, Jo Ann Kelly, Vivian
Reid, Kaleidoscope, and Red
Beans and Rice.

Album product introduced on
Saturday (2) included sets by
Donovan, Houston, and Miss

NAMM, CES
Talk on Meet

By EARL PAIGE

CHICAGO — National Asso-
ciation of Music Merchants
(NAMM) executive vice-presi-
dent William Gard confirmed
here last week that discussions
are underway to determine if
the Consumer Electronics Show
(CES) will be switched back
here in 1971 to be held simul-
taneously with NAMM's Music
Show in the new McCormick
Place exhibition center. Gard
also indicated that both shows
could feature a day of exhibit
time o to the general public.
The 1971 NAMM show is set
for the week beginning June 27,
but could be moved up one day
for a Saturday opening if the
'ljradc group decides on a public

ay.

Gard said that CES executive
director Jack Wayman con-

(Continued on page 80)

of the advanced thinking that
continues to make Columbia
Records No, 1 in the industry.
‘The Sound of the Seventies' is

(Continued on page 8)

Executive Turntable

Tom White named president of Celebrity Systems Inc., a
diversified corporation concentrating on entertainment and leisure
markets., CSI has already opened its first Celebrity House, fast
food restaurant and record-tape outlet. Initially the entertain-
ment group of the company will be involved in Celebrity House
outlets and National Merchandising Services Corp., a tape and
record rack jobbing operation. White was with MGM Records
for eight years as director of business affairs for the company.
He was also responsible for supervising MGM owned distribut-
ing branches in key markets as well as overseeing MGM'’s plant
operation.

Wynette. Epic's entry into the
cassette field i1s covered in a
story in the Tape CARtridge
section.

* kK

Bob Kornheiser appointed vice-president, tapes, overseeing

all tape operations for Atlantic Records. Jerry Greenberg, for-
merly pop creative product director for the company, has been
named pop promotion director, working with Henry Allen, vice-
resident, promotion, . . . Stan Marshall appointed director of
t Coast sales for Elektra Records. Working in the record
industry for 10 years, Marshall has worked in custom sales at
Columbia, international sales and operations at Kapp and most
recently a record premium venture with his own company, SRM

Productions.
* * &

Decca Records have appointed six regional promotion direc-
tors with total responsibility for Decca promotion in their regions,
reporting to Tony Martell, marketing vice-president for the com-
pany. They are: Jim Randazzo (West Coast), Ed Spacek (South-
west) Larry Baunach (South), Pete Gidion (North Central), Doug
Lee (Midwest) and Bernie Elnt*k {East Coast).

John Mahan named general professional manager of the West
Coast offices for Kaplan-Cullen Associates Ltd., record, music
publishing and talent consultation firm. Mahan will head up
Golden Egg (BMI) and Thrice (ASCAP) publishing firms, in
addition to the record production office. Most recently he was
head of the West Coast office of Sunbury-Dunbar Music, RCA
subsidiary. He also worked for Epic and MGM on the West

Coast.
* * *

Leon A. Wortman named director of Mirasound Studios
Inc. A director and vice-president, marketing of Schafer Elec-
tronics, Wortman was product marketing manager for Ampex
Audio Video Communications, division of Ampex Corp. He is
an authority on sound recording and equipment and has written
on psychedelic lighting effects over the last 10 years. . . . George
Shay named regional director of ITCC's Chicago, Detroit and
Milwaukee areas. Previously Shay was district manager for
Capitol Records covering seven Southern States. He was also
president and director of James Vending Machine Co.

(Continued on page 110)
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LAS VEGAS — The great-
est rocker of them all came
and met one of his toughest
audiences at the International
Hotel showroom.

Elvis Presley, making his first
personal appearance since a
|962 charity benefit at Mem-
phis, rocked through such fa-
mous hits as “"Hound Dog”
“Don’t Be Cruel,” “"One Night,”
and his latest million-selling mes-
sage song, “In the Ghetto,” to
an invitation-only dinner show
last Thursday night, July 31.
Presley will play the Interna-
tional through Aug. 28. He will
be followed by singer MNancy
Sinatra.

It was probably Elvis' tough-
est musical challenge since he
rocked out of the South with
long sideburns, rotating pelvis
and a banged up guitar. It was
Elvis and the Country Cats,
Then bouncing through songs
like “That's All Right, Mama"”
“Blue Moon of Kentucky,” and
later with his “Hound Dog”
“Blue Suede Shoes," “Good
Rockin® Tonight,” and “Don't
Be Cruel.”

But it was not the Elvis with
the rough edges of the middle
1950s, on stage Thursday. It
was a polished, confident and
talented artist, knowing exactly
what he was going to do and
when. But, it was the Elvis of
the past as he “Put the feeling
into the songs, and let the vibra-
tions of the music have their say,
swinging hlpﬁ. revnlvmg pelvis
and moving shoulders.”

Elvis worked the show with
five musicians from Los An-
geles who sometimes record on
his California sessions. The
rhythm section included Larry
Muhoberac, piano; James Bur-
ton, John Wilkinson, guitars;
Ronnie Tutt, drums, and Jerry
Scher, electric bass, Muhoberac
played with Elvis at his last per-
sonal appearance in Mempbhis.

Elvis is also backed up by
the 30-piece Internationad Hotel
staff band conducted by Bobby
Morris, who for 15 years played
drums for Tony Martin,

The Sweet Inspirations

ned the show with “How

igh the Moon." Comedian
Sammy Shore followed. Elvis
Closed his show with the Sweet
[nspirations and Imperials back-
ing him during his 40-minute
show.

There was standing room
only at the show which was by
invitation only, The Internation-
al publicity staff reports Elvis'
29-day stay already has each
show reserved for 80 percent
capacity. “It is one of the big-
gest advance reservations re-
quests I have ever heard of,"
said Pat O'Neal of the publicity
staff.

Elvis does not plan to keep
his shows the same. He has
between 50 and 80 songs he
will work with during the In-
ternational stay, he told me,

Before Elvis opened, he had
thousands of telegrams wishing
him a success from the world-
wide fans from the U.K., Ger-
many, Norway, New Zealand,
France and the 50 states.

“Elvis has worked extremely
hard for his show. But then he
is one of the most dedicated en-
tertainers 1 have ever been as-
sociated with,” said his eagle-
eyed manager, Col. Tom Parker,
who enjoyed his stay working
over the roulette tables, and
putting everything together for
the show.

Ironically, Elvis will be chal-
lenged by Elvis, during his In-
ternational stay. His NBC-TV

4

By JAMES D. KINGSLY

special, shown last Dec. 3, will
hit the network Aug. 17.

On hand for Elvis' opening
was his father, Vernon; step-
mother, Dee Presley; Sam Phil-

AF Inks Deal
With Whitelaw
& Carl Prod.

NEW YORK—Audio Fidelity
Records has negotiated a long-
term production deal with
Whitelaw and Carl Productions
Inc., whose principals are Reid
Whitelaw and Billy Carl.

Herman D. Gimbel, chair-
man of the Board of Audio
Fidelity, said that Whitelaw and
Carl will produce product in all
of the company’s labels in such
areas as r&b, pop, under-
ground, and bubblegum. Their
first project will be a single by
the Velvet Clique, which will
be followed by an album.

Whitelaw and Carl, who
wrote for and produced the
1910 Fruitgum Company for
Kassenetz and Katz, also pro-
duced and wrote for such art-
ists as Jay and the Americans,
Lesley Gore, Keith, Vikki Carr
and Rick Nelson.

Presley Faces Toughest
Challenge in Las Vegas

lips, who discovered Elvis and
had him on his Sun label before
selling to RCA Victor for $43,-
000; Felton Jarvis, Elvis' rec-
ord producer; Knox and Jerry
Phillips, Sam’s sons; real estate
broker Ira Sachs and Victor
executive Harry Kingsley.

Paramount, Chappell
Broaden Relationship

NEW YORK — Paramount
Pictures Music Division and
Chaproell & Co., Ltd., have
broadened the term of their ex-
isting relationship and have
agreed to expansion in territories
and personnel and other
changes.

Exisitng companies which
have functioned in Europe and
Canada as Famous-Chappell of
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NATRA MEETINGS
OPEN WEDNESDAY

WASHINGTON—The Mational Association of Television and
Radio Announcers (NATRA) will hold its annual convention here
Wednesday (13) through Sunday (17). In conjunction with the con-
vention, two shows are being offered to the public. One of them
has been dubbed “Soul Together” and will feature several well known
soul acts including Stevie Wonder, Archie Bell and the Drells, and
Clarence Carter, The other show is a gospel bill entitled “All Star
Gospel Get Together” and promises to be the biggest such show ever

held in the nation's capital.

Coordinators of the shows are Irene Johnson who coordinated
the gospel and Al Jefferson, responsible for local coordination of the

soul show. The host of the convention is the Capital Regional

Chapter of NATRA,

_Slated to be discussed at the convention is the recent NARAS
seminar in lowa City., The two-week seminar was designed to in-
form participants of their responsibility to the black community as

communication specialists.

Dr. Richard W. Budd, seminar director, stated in his letter to

the participants: “It is my sincere hope that what you have learned

. . at lowa about yourself, about your colleagues, and about the

difficulties in human communication will prove of benefit to you,
to your station, and to the community you serve.”

The seminar was paid for in part by a grant from Stax/Volt

Records.
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Celler Opens Conglomerate
Probe; SEC Rules Draw Fire

o Continued from page [

far more revealing for smaller
conglomerates than the multi-
product glants.

House Judiciary committee
chairman Celler (D., N.Y.) has
told Congress he fears the eco-
nomic, social and other anti-
competitive consquences of the
vast merger wave of recent
years, Representative Celler said
his committee will try to de-
cide whether the conglomerate
growth can be held in balance,
or whether some new type of
antimonopoly law is needed to
control the “inexorable increase
in concentration of economic
power.” Other probes are go-
ing on under the Federal Trade
Commission, the Federal Com-
munications Commission, the
SEC, Justice Department, House
Ways and Means committee and
the N. Y. Stock Exchange.
(Billboard Mar. 1, 1969.)

At the same time conglomer-
ate board chairmen and direc-
tors troop to the Celler grilling,
the SEC’s new rules for disclo-
sure of conglomerate subsidia
earnings are bringing floor criti-
cism from Sen, Gaylord Nelson
(D., Wis.) and others.

The new SEC rules require
disclosure of information only
about the top 10 lines of busi-
ness of the conglomerate, on all
new registration statements filed
as of Aug. 14, Conglomerates
with annuai sales of over $50
million would have to report
separately on subsidiaries which
contributed 10 percent or more
to the total corporate sales or
revenues, or to income before
taxes, during either of the past
two fiscal years. Similarly, any
losses of the subsidiaries account-
ing for 10 percent or more
would be reported. For firms
making less than 550 million,
15 percent would be the criteria.

The SEC set up the disclos-
ure rules for the benefit of

stockholders and investors, it
said, and to preserve competitive
fairness in securities informa-
tion.

But critics like Senator Nelson
say the information gap is still
too wide, and the rules permit
costs and profits and losses of
subsidiaries to remain hidden in
giant corporations with hundreds
of products, while those with
10 or fewer lines of business
have to tell all. Also, the SEC
did not define what a “line of
business” consists of, but leaves
it to the conglomerate to decide
whatever it thinks is a “reason-
able basis” in separating out
lines for reporting its top 10
most important contributors.

For example, a conglomerate
like Gulf and Western might
decide that its music publishing
and recording constitute a single
“music industry” line, or lump
thﬂse and its film cnmpanms in
an “entertainment” category for
reporting profits and losses on
registering new securities with
SEC.

Senator Nelson also urges
annual reporting, at least. The
rules do not require annual or
other periodic basis for dis-
closures by line of business, but
only when a new issue of se-

Forum Opens

o Continued from page |
William Goetze, chairman and
executive officer of Music West,
and §. Harvey Laner, president
of Recco.

The topic of the opening ses-
sion will be “The Future of
the Industry—How Can It Best
Reach Its Growth Potential?”
The speakers will discuss dif-
ferent aspects of the question
in their speeches.

The Forum is being jointly
sponsored by Billboard, and two
of its sister publications, Mer-
chandising Week and Photo
Weekly.

www americanradiohistorv com

curities is being registered with
the SEC. Senator Nelson, who
heads an antimonopoly subcom-
mittee of the Small Business
Committee, faults the rules for
“dropping or diluting” reporting
of assets used in each major line
of business, or sales and earn-
ings from foreign operation—
or from a single customer, or
from the government.

On the other side, corporate
interests fought the SEC rules as
a threat of “competitive dam-
age” from disclosing areas of
high profit or loss in a corpora-
tion. A comment from 3M took
issue with the lack of definition
of a “line of business.” The
Minnesota firm said its business
is divided into six product group-
ings, each with various com-
ponents: should each group be a
“single line” or would different
combinations  constitute  the
“]i.rﬂ:?"

Another worry to conglom-
erates crops up when a loser
subsidiary would be bolstered
by money from a profitable one.
The parent firm can be accused
of squeezing out smaller local
competitors with this tactic—
bringing on antitrust suits,

Labor unions and guilds are
also studying the conglomerates
for ways to negotiate with a
giant, multi-line corporation in-
stead of a single business.
AGAC (the American Guild of
Authors and Composers) began
last year to sound out its mem-
ber on this problem (Billboard
Nov. 9, 1968). The AFL-CIO
headquarters have begun advo-
cating the idea of “coordinated
bargaining” among  various
unions, to meet conglomerate
management. The giant union
believes that the “new thing”
in labor management relations,
coordinated bargaining, "is in-
evitable” in negotiating with con-
glomerates, and has begun in-
structing its membership in ten-
tative beginnings.

Canada Ltd., Famous-Chappell
Ltd., (U.K.) and Famous-Chap-
pell S.A.R.L. (France) will now
be known as Paramount-Chap-
pell in each situation, according
to a joint announcement. by
Jacques R. Chabrier, vice-chair-
man of Chappell & Co., Ltd,,
and Amold D. Burk, Paramount
Pictures Corp. vice-president in
charge of music operations and
president of Paramount Music
publishing companies.

The scope of activities of the
companies will be extended to
many other territories, The new
deal was negotiated by M. E.
Ricketts, Chappell chairman,
Burk, Chabrier, Norman Weiser
{Paramount Music Division di-
rector of European operations),
and William R. Stinson (execu-
tive vice-president and general
manager of Paramount Mousic
publishing companies).

Burk has been named chair-
man of Paramount-Chappell
Ltd. Ownership and composi-
tion of the board of directors of
each of the companies is di-
vided equally between Chappell
and Paramount, It was stated
that the strengthening of the
companies is in progress, in-
cluding the addition of substan-
tial personnel.

The joint announcement
stated the changes reflected the
forward-looking approach of the
new parents of both firms. Re-
cently, Paramount became a
division of Gulf & Western In-
dustries, Inc., and Chappell
became affiliated with the
Philips organization. The Para-
mount - Chappell relationship
started as a subpublication
agreement for French and Brit-
ish territories in 1939, The
partnership aspect was started
in 1956,

NARM Adds
13 Members

NEW YORK — The Na-
tional Association of Record
Merchandisers has acquired 13
new members, two in the regu-
lar member category and 11
in the associate category. Since
July 1, 26 new members have
been added to the rolls.

The new regular members are
CMC Records and Tapes, Inc,,
and Stewart Sales Co.

The new associate member
companies include the first in-
ternational associated member
of NARM, Philips Phonographic
Industries, represen in
NARM by George H. Baenge.
Other new associate members
are Adell, International, tape
cartridge manufacturers; Audio-
master Corp., manufacturer and
distributor of prerecorded tape;
Automatic Radio, manufacturer
of tape cartridge players; Avco
Embassy Records, record manu-
facturer; Belair Enterprises,
manufacturer of tape player
equipment; Haddon Record
Corp., manufacturer of records
and tapes; Magtec, magnetic
tape duplicators; Re-Car, Inc.,
manufacturer of records and
tapes; and Shelby Singleton Pro-
ductions, record manufacturer.

The influx of members is a
result of the upcoming NARM
Tape Convention, Sept. 5-7,
at the Fairmont Hotel, Dallas.

Corbitt on Polydor

NEW YORK—IJerry Corbitt,
formerly of the Youngbloods,
has a new album slated on Poly-
dor, not RCA as previously re-
ported.
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“This album 1s dedicated to the young people
who push against indifference, shout down mediocrity,
demand a better future, and who write and sing
the songs of today!” BARBRA STREISAND

Including songs of Paul Simon, The Beatles, Bacharach/David, Buffy Sainte-Marie, Jim Webb, and others.

L

On Columbia Records®

EY77-YCN-074D
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Phonogram, Autovox Sign
Cassette Marketing Deal

MILAN — Phonogram, the
Italian record company jointly
owned by Philips and Deutsche
Grammophon, has signed a mu-

sicassette marketing deal with
Autovox, one of Europe’s lead-
ing auto cassette player manu-
facturers, and the Esso Italiana
oil company.

As a result of the deal,
Philips musicassettes will be
sold in more than 300 of Esso
Italiana’s most important ser-

vice stations on the autostrada
network.,
Cassette display cases will be
installed alongside the gasoline
umps and each station will
ave an initial stock of more
than 60 titles, mostly EP's. Dis-
played alongside the cassette
showcase "will be an Autovox
player on which customers can
try out the cassettes,
For the first three months of
the campaign an Autovox player
(Continued on page 10)
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NBC Renews
Grammy Show

NEW YORK—NBC will tele-
vise the Grammy awards pres.
entations for the seventh vyear
in a row. The announcement
that the network had already
picked up the option on the
show “The Best on Record: The
Grammy Awards Show" came
in the wake of Nielsen ratings
that showed that this vyear's
one-hour special outranked the
TV Academy's "Emmy Award
Show" for the first time. Timex
Watches will once again spon-
sor the special.

In his announcement of the
action, NARAS President Mort
Nasater, referring to the show's
high ratings, said, “I think this
is a great boost for the record-
ing industry in general, as well
as for the recognition of the
growing importance of NARAS
and the Grammys in particular.”

Court Hits 15
In Bootlegging

LOS ANGELES — Capitol
Records has obtained a tempo-
rary restraining order in St
Louis' Circuit Court against
Byrle Northrup, president of
Custom  Music  Distributors
Corp.; Robert Schultz of Na-
tional Recording Co., and 14
other music retailers in St. Louis,
Kansas City, Kan., and Kansas
City, Mo. for illegal tape du-
plicating. The order was signed
by Judge MNangle.

Capitol has filed an appeal in
the Illinois Appellate Court
seeking to reverse a denial of a
preliminary injunction by Judge
LLohn Lupe in Cooke County
(Chicago) Circuit Court against
Ciary Spies of Sound Singles and
Tape-A-Tape Tape of Chicago.
Both decisions were handed
down last week.

Isley Brothers
Ruled Against

NEW YORK—Motown Rec-
ord Corp. and its subsidiary,
Jobete Music, gained an un-
qualified verdict in their favor
in U.S, District Court in an
action taken by the Isley Broth-
€rs.

Judge Morris E. Lasker
denied an injunction by the
Isley Brothers to keep Motown
and Jobete from claiming own-
ership of the copyrights and
masters of “It's Your Thing"
and “Don’t Give It Away.”

The Isley Brothers had con-
tended that they did not record
the songs last Nov, 6 when they
were under contract to Mo-
town, Lasker said that the court
believed that the recording was
done on Nov. 6. He stated that
the plaintiffs (Isley Brothers)
probably would fail to win any
verdict if the case were carried
higher.

CASH GETS
GOLD DISK

NEW YORK — Columbia's
“Johnny Cash’s Greatest Hits"
has been certified a $1 million
seller by RIAA, Cash’s fourth
album gold record.
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By ED OCHS

Happy birthday, “In-A-Gadda-Da-Vida"—for more than a year,
the darkest asylum for every down and drowning hippie who jumps
reality via his rock records, like Alice through the looking-glass.
“(Gadda-Da-Vida” is rock’s greatest celebration of darkness and these
Dark Ages, conjuring with black, creative magic visions of the
apocalypse:

“The music of a restlesy age (is).excitable and
ferocious, and its government. unstable, When
music is not serene, the people murmur and life
becomes discordant, (the music) encouraging men
to invocation . . . to the dance, o wrestling, to
the war train and to sacred oecasions.”

Merman Hesse, "Magister Ludi."

Heavy as sleeplessness, majestically horrifying as the tom-toming
of tribal war drums, rock’s most intellectual piece from the psy-
chedelic school for hard music still sells as if everybody should own
at least one, It's good enough to gaze sphinx-like from the top tune
LP chart at the comings and goings of the Supremes, Bobby Vinton
and the latest big movie soundtrack. Doug Ingli:: and the Pterodactyl-
like Iron Butterfly have put together rock’s complete escape kit,
guaranteed to vacuum-flush and occupy the senses like nobody's
business. When it's playing, there's nothing you can do but listen.
And because it's no bag of laughs, because it's so tough and
mean that only other bullies would cheer its success, “Gadda-Da-
vida” is not exactly festive. So, like Edgar Allan Poe, its darkness
circumscribes its greatness.

Happy birthday, anyway. Even though no one will ever call
you sweet. Not all classics are dainty either, which nevertheless
makes it hard to celebrate a song that comes out only at night.
Like the cold, bleak beacon of a lighthouse, Or any good movie
ghoul worth his weight in poisonous night air. “Gadda-Da-Vida"
is not only a creature of the underground, but also of the under-
world where it breaks into the brain, stealing your disposition with
its circulating theme of doom, compulsion, release—and the fas-
cinating beauty of Evil. No sound in rock makes the mind so de-
pendent on the music; so cold and ungodly and efficient that only
an Iron Butterfly could have hatched an offspring as heavy as
its name.

So whether you're pinned down by Deep Purple or speeded up
by Cream, no sound victimizes, freezes and reduces like “In-A-
Gadda-Da-Vida," the no-joke song that won't leave the silly top
ten till it's good and ready.

* * &

What happens to an old rock critic? Well, he retires from his
dream of becoming a rock n' roll star (lead singer and guitarist,
of course), finally gives up the free records and inmaugurates a
study-at-home course for aspiring rock critics. Like a mediocre
baseball player who becomes an umpire just to stay in the game.
Looking ahead to an early retirement due to the new guidelines on
old age and the preasures of good jazz, 1 have prepared a few
charter albums that a conscientious rock library should display
prominently for their place of influence and distinction in the
New Music:

|I—Collected works of Bob Dylan (Columbia)

2—Collected works of the Beatles (Capitol, Apple)

J—Rolling Stones, “High Tide & Green Grass" and
“Beggars Banquet" (London)

4—~Collected works of Cream (Atco)

5—Jefferson Airplane, “Surrealistic Pillow"” (RCA)

6—The Band, “Music From Big Pink" (Capitol)

7—~Collected works of Otis Redding (Volt, Atco)

8—Big Brother & the Holding Co., "Cheap Thrills"
(Columbia)

9—Iron Butterfly, “In-A-Gadda-Da-Vida" (Atco)

|0—Your choice of: Ray Charles; the Doors; Chuck Berry;
the Yardbirds; Al Kooper's Blood, Sweat & 1ears;
the Byrds; Temptations’ “Greatest Hits"; Jimi Hen-
drix; Procul Harum; Chad & Jeremy's “Cabbage &

Kings”; Canned Heat; and the Mothers of In-
vention.

Missing are the true roots of rock, the derivitives lame, dead
and dying, like their heroes who have evaporated into a hip-pocket
of history like Orwellian un-people: they are the music and men
of blues, country, folk and ghetto jazz. Missing also is the future,
for although rock has dumbfounded itself by ending up where it
began, it will still shed forms with the same revolutionary compulsion
that marked its break from the buttery blank ballads of the '40s.
Already rock has claimed the sitar from India, while pursuing and
plagurizing the musical heritage of the black people all the way back
to Africa. Moogs will bug and tap the electronic vibrations from
space, as Bill Monroe and his Bluegrass Boys, Lightnin' Hopkins
and the Rev. Overstreet remind you of earth, mortality and slavery.
Perhaps even the spoken word will talk its way onto radio, for
nothing cleans up after a seige of hard rock like the wild associations
of Lord Buckley, or the soft, crusty voice of Robert Frost preaching
the everyday truths in birches and fences and regular people.

Oracle Expands To New Quarters

BROOKLINE, Mass.—Oracle
Records has moved to larger
temporary quarters at 1051 Bea-
con St. here. Buck Spurr, label
president, explained that sites
were being investigated for a
building for the firm.

The proposed building, in ad-
dition to executive offices, would

house several 16-track recording
studios, which would be avail-
able for leasing to other labels
and producers in the Boston
area as well as for use by
Oracle. The additional space
also would be used by Tepajo
Music (BMI) and Rackie Music
(BMI), Oracle's publishing firms.
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Brand New Team

BLINKY ¢ EDWIN STARR

Brand New Single:

OH HOW HAPPY"

GORDY 7090

OP 20 POP SPOTLIGHT

BLINKY & EDWIN STARR—OH HOW HAPPY

Wilsan & 8. J) i(Writer: Hatcher] [lobete, +—The teaming
se fwo artists produces a winner, Soulful rocker with a unding
i_ I for the top part of both the *"Hot 100" and r&b charts,
surpass Starr's solo hit “"Twenty-Five Miles," Fli T
Eahy Elal:lg-" [Jnhe'rr, EMI), Gordy TOP0

Watch [t GoToTheTop!!

MOTOWN

RECORD CORPORATION
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Decca Gung Ho—Gallagher Davis Sets Long
Range Talent Goal

MIAMI BEACH—Decca Rec-
ords is currently running 40 per-
cent ahead of last year's busi-
ness, but William P. Gallagher,
executive vice-president, prom-
ised some 300 distributors and
record company executives here
a booming, exciting growth pe-
riod next year. He spoke Friday
(1) morning at the sales meet-
ing of the distinguished image
of Decca and “there being an
industry way and a Decca way”
of doing business.

But the company is pumping
new blood into the Decca tra-
dition, he said. He spoke of new
executives acquired recently and
a completely reorganized pro-
motion setup to focus towards
getting more air play of records.
He said that any time Decca
replaced a salesman, they re-
placed him with a promotion
man.

He commented that regional
promotion executives had been
given complete autonomy in
their areas. Part of the breaking
with tradition was the new logo
(see separate story) and a major
revamping of the look of Decca
from its shipping label 1o even
the liner notes.

While Decca was ahead 40
percent in business it was not
ahead 40 percent in terms of
new artists, Gallagher com-
mented, He ran down a list of
artists now joining the label and
said concentrated efforts would
be made to establish them.

Decca is 80 percent ahead of
its biggest vear in history in the
country music field, it was
pointed out. Gallagher said he
intends to establish the same
quality of roster in the pop field.
The Coral label, which has
signed its first new artist

in years, will be set up as a
major worldwide label. New
images are also being planned
for Brunswick and Vocalion.
_ Tape Explodes

Gallagher spoke of tape sales
exploding. Sales now account
for 22 percent of the inven-
tory, he said, “Catalog does not
last as it used to in the rec-
ord field. But in tape this cata-
log can receive new life. 'Okla-
homa!" is a major seller in tape
cartridges,” said Gallagher.

He intends to build a live tape
catalog from the inactive rec-
ord catalog.

Columbia

e Continued from pape 3

the sound of produect, and it's
the sound of people. The sound
of the future is Columbia Rec-
ords “The Sound of the Seven-

ties,” "
Seminars

Of special interest in this
year's meeting were the person-
to-person seminars with distribu-
tors and New York personnel.
The topics discussed were Mer-
chandising/ Advertising, Master-
work Audio Products, Artists &
Repertoire, Epic Records, Spe-
cial Products, Manufacturing
and Sales/ Promotion.

The new product was pre-
sented in a multi-media concept
developed by a Columbia team
headed by Arnold Levine, crea-
tive director of advertising and
sales promotion materials, and
the firm of 1492, a New York
graphics house.

New Releases

Included in the new releases

4 Shows Given at
Col, Epic Meets

LOS ANGELES — Four all-
star banquet shows featuring
top-name and new recording
artists highlighted the Columbia
and Epic national sales conven-

tion at the Century Plaza Hotel
here. The shows were emceed
by Clive J. Davis, president of
CBS Records, and Goddard
Lieberson, president of CBS/
Columbia group.

The first show, held Wednes-
day (30), included a heavy rock
lineup, with some of Columbia’s
top new groups performing. The
program featured Chicago, Pa-

cific Gas and Electric, the Flock,
and new West Coast acquisi-

tion, Santana.

The Thursday (31) show spot-
lighted more of Columbia's ros-
ter of talent. The show featured
Tony Bennett, Peter Nero, the
new Don Ellis Band, and singer
Eloise Laws.

The Friday (1) program was
turned over to the Epic roster.
The show featured Bobby Vin-
ton, Vivian Reed, the Kaleido-
scope, and the label’s new group
Red Beans and Rice featuring
Spareribs Ray Draper.

The final banguet show on
Saturday (2) featured another
sampling of Columbia's roster.
Performing were Andy Williams;
Blood, Sweat and Tears: Johnny
Winter, Laura Nyro and coun-

try blues singer Taj Mahal.
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Gallagher stated that tape
cartridges and cassettes were a
5400 million business. He ex-
pects it to represent 40 percent
of the music business in three
yvears. At that point, Gallagher
thought it might hurt record
sales because people buying
equipment will have to decide
whether to buy a phonograph
player or a tape cartridge player.

On the international scene,
Crallagher said, Decca was far
from making major decisions in
the U. K. There is currently
talk of joint record ventures in
Italy and France.

were 21 pop, 9 Masterworks,
5 Odyssey, 10 Harmony and
3 Latin-American as well as
new entries in the Children’s
Book and Record Library. In
addition, Columbia announced
the release on 9 new reel-to-
reel tapes, 15 8 and 4-track
cartridge tapes and 29 new
stereo cassettes. (See separate
stories on the Masterworks and
cassette release in the Classical
and Tape departments, respec-
tively.)

Also, Milton J. Selkowitz, di-
rector of audio products and
accessories, introduced two new
additions to the cassette-player
product line, as well as a new
version of Masterwork's best-
selling Model 4800 stereo com-
ponent unit. (See separate story
in Audio Department.)

Featured in Columbia's pop
album release are Barbra Strei-
sand, the Charlie Byrd Quartet,
Carl Smith, Pete Seeger, Robert
Goulet, Miles Davis, Judy Lynn,
Stonewall Jackson, the Chuck
Wagon Gang,. Tony Bennett, the
Firestone Theatre, W. C. Fields,
Nick Gravenites, Pacific Gas
and Electric, Raven, Percy Faith
Johnny Mathis, the Flock, Moby
Grape, the Moog Machine,
Gigliola Cinguetti and the Trio

Purcell Named
CPME Pres.

NEW YORK — Gerard W.
Purcell, president of GWP Rec-
ords, has been glected president
of the Conference of Personal
Managers East. Elected for a
two-year term at a meeting at
the Waldorf-Astoria here, Pur-
cell succeeds Ken Greengrass.

Others elected included Rob-
ert Coe, vice-president; Murray
Becker, secretary; and Victor
Salupo, treasurer. The board of
directors chosen includes Jack
Beekman, Jackie Bright, Lenny
Ditson, Ken Greengrass, Jack
Rollins, Harry Steinman, Laura
Springer, and Jack Petrill.

The conference includes 70
personal managers representing
bookings running into hundreds
of millions of dollars.

Merc. Discount
Policy Continues

CHICAGO — Mercury Rec:
ord Corp. has extended its
“Gold Rush” dealer discount
program to Friday (15). The
program, which offers 40 “gold-
en hits" LP's at a 7.7 percent
price discount to dealers, in-
cludes the Mercury, Philips,
Smash and Fontana labels and
features such artists as the 4
Seasons, Jerry Butler, Lesley
Gore, Dusty Springfield, Roger
Miller, the Smothers Brothers
and the Platters.
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LOS ANGELES — In setting

up the guidelines for the '70s
during his keynote address
Thursday (31), Clive J. Davis,
president of CBS Records, told
the delegates to the Columbia
national convention at the Cen-
tury Plaza Hotel here that in
the matter of talent acquisition,
“unless an artist has a realistic
potential of 100,000 albums or
better over a period of time,
Columbia Records doesn’t need
that artist.”

National Sales Meet

Los Panchos, Las Cuatro Voces,
Javier Solis, and an all-star
package with Mike Bloomfield,
Taj Mahal, Nick Gravenites,
among others.

DELEGATES GET
GLOBAL VIEW
VIA CBS INTL

LOS AMGELES — CBS In-
ternational took the delegates at
the Thursday (31) opening meet-
ing of the Columbia Records
national sales convention at the
Century Plaza Hotel here on a
45-minute tour of the company’s
worldwide operations. The pres-
entation which used the theme,
“The Not-So-Forgotten Mar-
kets,” pointed out that almost
50 percent of all record sales
take place outside of the U.S,,
and that in each major overseas
country, CBS has complete rec-
ord operations producing talent.

He added, “"We want quality
artists who will have long ca-
reers, Let the Mrs. Millers be on
other labels. The one question
a&r men should ask themselves
is, 'If I give a great piece of
material to this artist, will T be
launching or extending a long-
term career.’

“Davis also noted that despite
reports to the contrary, Colum-
bia is always the lowest bidder
in artists negotiations and the
only time we get into the strat-
osphere is where it is clear that
there will be a big advance sale
for the first album of that new
artist. Then our investment
should be relatively safe.”

He also alerted the delegates
to put a closer watch on the
buying patterns of their custom-
ers and to study the amount of
air play a single is gefting so
that the company doesn’t get
misled and flood the pipeline
only to have to take a beating
on returns,

He also put it clearly that
the “bonanza of the hits single
is worth all our efforts and that
4 major concern is getting
the right single from an album.”
He said, “The key question to
be focused on is whether there
is a “Top 40" hit in the album.”
He pointed out that this will de-
termine whether an album that
might otherwise sell 100,000
copies can go as high as 500 -
000 copies.”

And as a further guideline
to Columbia's blueprint for the
"T0s, Davis said, "“Columbia
Records doesn’t need the quick,
fast buck. We don't need the
quick single, the fad artist, the
one-time sale. We are leaders,
building and looking to the
future.”

Harmony Presents 10 LP
Release at Nat’'l Meeting

LOS ANGELES — Debut al-
bums by Tony Bennett, Ray
Conniff, Johnny Cash, Marty
Robbins and the Brothers Four
spotlighted the Harmony label’s
10-LP release which was un-
veiled at Columbia national
sales convention at the Century
Plaza Hotel here Wednesday
(30) through Sunday (3). Other
additions to the Harmony cata-
log were sets featuring Fats
Domino, the Everly Brothers
and the Boys Town Choir, the
Toreador Brass, and a Minstrel
Show,

Herb Linsky, Harmony na-
tional sales manager, also an-
nounced that this year there will

be a total of 11 Christmas al-
bums being offered in an ex-
clusive Christmas prepack. High-
lighting this 30-count unit is
Frank Sinatra’s “Have Your-
self a Merry Little Christmas.”
Each prepack carton has been
printed in green and red for
ready indentification at points of
receipt. Harmony's Christmas
product is ready for immediate
shipment.

In addition, completely new
advertising sales kits, along with
order forms and best-seller cata-
logs, have been prepared and
will be shipped to all markets in
time to coincide with an all-out
campaign for the product.

Col Honors 11 Engineers

LOS ANGELES — During
the Columbia national sales
convention at the Century Plaza
Hotel here, 1l awards were
given to the engineers whose
efforts aided in the production
of a gold record.

Of the 11 awards presented
two were joint awards. Roy
Segal and Jerry Hochman re-
ceived a plaque for their co-
efforts on the “Cheap Thrills”
album by Big Brother and the
Holding Company featuring
Janis Joplin, and both Neil Wil-
burn and Bob Breault received
awards for their co-efforts on
the “Johnny Cash at Folsom
Prison.” Wilburn also received
a separate award for his work
on Bob Dylan's “Nashville Sky-
line."”

Peter Romano, who works
out of the Los Angeles studios,
achieved the most awards given
o one person in a single pres-
entation. He received three

separate plaques for his work
on the gold singles, “Little
Green Apples” by O. C. Smith
and “Over You" and “Young
Girl” by Gary Puckett and the
Union Gap.

In addition, Don Puluse re-
ceived a plaque for the Epic sin-
gle “Everyday People” by Sly
and the Family Stone. Jack Lat-
tig earned an award for the Ray
Conniff LP, “It Must Be Him"
and Rafael Valentin achieved
his for the Andy Williams
“Honey™ LP.

Master to Intrepid

NEW YORK—Intrepid Rec-
ords, Charles Fasch, general
manager, has purchased the
master of Ron Marshall's “What
Can | Wish You, My Son)
which was produced by Art
Wayne for Kelli Ross' Alouette
Productions.

AUGUST 9, 1969, BILLBOARD
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TIC 2ND QUARTER
EARNINGS RISE 79%

NEW YORK—The 1969 second quarter earnings for Trans-
continental Investing Corp. rose by 79 per cent in comparison to
last year. The increase resulted in a 62 per cent hike in profits for the
six-month period ended June 30.

The second quarter profits surged ahead to $1,653,000 or
20 cents a share, in comparison with $922,000 or 14 cents a share
recorded for the same period in 1968, For the six-month period the
company earned $3,139,000 or 39 cents a share, up from $1,942,000
or 29 cents per share for the same period lasi year.

Gross income for the company also showed sharp advances
for the two periods. For the second quarter, sales were $24,307,000
compared with $20,515,000 recorded for the same period last year.
For the six months ending June 30, the company's gross income was
$48,007,000 in comparison to sales of $42,015,000 reported for the
first six months of 1968.

During the six-month period in 1968 the average number of
shares nutstanding were B,148,000.

The company’s wholly owned subsidiary, Transcontinental Music
Corp. was, as in the first quarter, the major contributor to sales
and earnings.
L DGR ST A

Phonogram, Autovox Cassette Deal

o Continued from page 6 the campaign will involve an in-
tensive promotional drive by the

McCann-Erickson  advertising

is being offered with three cas-

Market Quotations

As of Closing Thursday, August 31, 1949

Superscope Sets
Earnings Mark

LOS ANGELES — Super-
scope and its wholly owned
subsidiary, Marantz Co., set new
sales and net income marks for
the six months ended June 30,
1969,

Sales for the first half of
1969 were $20,496,169, com-
pared with $13,962,295 for the
same period in 1968, Net in-

come totaled $1,137,999, or 54
cents a share compared with
$895,677 or 43 cents a share.

Earnings before taxes were
$2,527,999, compared with
$2,021,677, an increase of
$506,322, Per share figures for
both periods are based on
2,099,763 shares outstanding.

settes for the special price of
$47.84,

The cassette deal follows a
similar agreement signed by
Agip, Voxson and RCA (Bill-

agency, including special offers,
display signs at the selected
Esso stations and special sales
literature. Cassettes will retail

at $2.40 for EP’s, $6.33 for pop
LP's, and $6.72 for classical
LP’s.

board, May 18, 1968) for Stereo
B cartridges. The first month of

“THE CARNABY ;g
CAPER...

e s OT
How to drive
YOUur customers

Mod!

Elementary, of course, my dear Watson!
Simply show them. . .

“THE CARNAB "...ROBERTS 525

This dapper little AM-FM Radio/Tape Recorder
Cassette was designed to bring out the swinger
in us all! A portable music-maker that travels
in fast company...goes anywhere, any time

. .operates on battery or current...and is al-
ways ready to be the life of the party! "The
Carnaby"’ records "'live'’ by mike and from AM
or FM radio. .. or plays for hours from pre-recorded cassettes.
You needn’t be a super-sleuth to deduce that with such excel-
lent value your young-at-heart customers of every age will soon
swing merrily off on a ""Carnaby Caper'’ of their own...and
you will be hot on the trail of higher profits.

“THE CARNABY" ROBERTS ""525"...COMES COMPLETE WITH
BATTERIES, BLANK CASSETTE AND STOP/START MICROPHONE
.. READY FOR INSTANT RECORDING Retail Price: $99.95

“THE EXECUTIVE" ROBERTS "530"...WALNUT-CLAD STEP-UP MODEL
OF THE ROBERTS “525." ELEGANT GIFT IDEA FOR THE Y.IL.P. WHOSE
TASTE DEMANDS TOP-OF-THE-LINE TREATMENT Retall Price: $119.95

The Pro Line

ROBERTS

Div. of Rheem Manufacturing Co.
Los Angeles, California 90016

line of guality-controlled
high-performance Super-
Cassettes from ROBERTS

10

Ask about the complete "

NAME T T oy gl ity n':::n
Admiral 21% 14Va 366 16% 14V 15V - 3
American Broadcasting Téva 49 654 573, 49 1% 44
Ampex 44%, 32%: 444 39 35a  38Y: -1%a
Avtomatic Rodio 43 20 15841 30 25% 29 + W
Automatic Retailer Assoc. 117V 97%% 278 102 7% 1014 - T
Avnot e 12 1551 3% 12% 13% + W
Capitel Ind, 52vq 29 428 a5 30V MW -1
Chic, Musical Ini. By 23 226 2% 4% 2% - %
CBS 59%;  42% 13N 48 4284 45'% -2y
Columbia Pic. 42 25 588 oYy 25 %M - MW
Disney, Walt B&Ya 497 584 77 724 75% Unchg.
EMI 8% 5 539 54 5§ 5% - 3%
General Electric 8% 83V 1340 B&¥e 83V B&a +1V
Gulf & Waestern 50% 19 4840 22 9 20584 -1%a
Hondleman 48% 35 375 43 3I7% 38 =514
Harvey Group 25% 143 33 17 143 143 -2
Kinnay Services e 19 1907 22 9 22 +1
Maocke Co W 153 82 168% 158 15% o |
MCA 44y 1V 283 7 2% 2% I
MGM A4y 25 16%7 4% A4 33V 1%
Metromedla 53% 18 95 20% 18 "% - Y
JM 112%% 94 B7é6 105 Pla 102 =3
Motorola 133v 10234 540 11935 109% 11934 + 4%
MNorth Amer. Phillips 48 35 8B 43% 4 45 +3
Pickwick Int. S52A* 32A* 22 el 23 4 I
RCA 48 35Vv: 2344 Il 35'%; 2914 + Y
Servmaot 49%a 273 127 29 7% 28% -t
Superscope 4% 17 2331 1% 17 7 15
Tenna Corp. 62% 31va 275 44 Ny I8la -5l
Trans Amar, 3ay, 23 2339 25 23 24% =
Transeontinental Invast. 274 13% 722 184 13% 18v: +1%
Triangle 7% N¥vi 43 4% 1% 23 -1V
20th Century-Fox 241% 16V 2528 20 16 18z =13
Vendo 323% 148V 124 18 18 17V -4
Viewlsx 35V 22% 108 25T 223 25 - 3
Whittaker Corp. 32% 19% 1105 2% 19 NV - 3y
Wurlitzer 23% 16 52 16% 16 s - W
Zanith 58 35% 1204 dl 5% 40V: - %
*A—Adjusted

As of Closing Thursday, August 31, 1969

Week's Week's Week's

OVER THE COUNTER" High Low Clazs
ABKCO Ind. L IVa 4,
Audio Fidality 4 a3V
Certron 34 oy 36
Creative Management 5% 13 13
Date Pockaging Corp. 24Y, 20V 22
Fidelitona Vs F | 4
Sam Goody, Inc. 19 16 18%
GRT Corp. 21% 19% 20
ITCC L4 Bl Bl
Jubilee Ind. 20 14 15
Lear Jet 25 1Yy N
Lin Broadcasting Bl4 7% a8
Magnasynic-Craig 13% 1% 12%
Merco Ent. 24 b § 2]
Mills Music 30 28 28
Monarch Electronic Ind, e TV 7Y
Music Makers, Inc. 13 1N 1
Mational Tape Dist. 44 a8 40
Mawall 18Y%: 15 18%;
NMC [+] 8% B8l
Omega Equity 2% WM 1
Robins Ind. Corp, 7V & [
Telepro Ind. 2% 1% 1%
Trons Matl. Communications &V 4% 5
*Over-the-counter prices shown are "bid” (cs opposed 1o "asked”). Neither the

bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they ore a guide to the range within which these securities could have
been sold or bought at the time of compilation.

The obove
Smith, Inc., member of the Mew
sxchanges.

quotations compiled for Billboard by Merrill Lynch, Pierce, Fanner &
York Stock Exchange ond cll principal stock

Pocketdisc Expansion On

* Continued from page I

quently, it is a plus factor. It is
another configuration and is not
detrimental to the 45. In fact, it
may even be a shot in the arm
for the 45."

Handleman added that he felt
record manufacturers should co-

rate in making product avail-
able to Pocketdisc.

Fred Hyman, Pocketdisc
chief, said the new machines
would be awvailable for trade
demonstration by mid or late
August. Each machine carries
18 selections, with inventory
Eﬂmpl'isi_ll"l_ﬁ 100 records per se-
lection. The plan of distribution
provides for the placement of

www americanradiohistorv com

two machines in each location.
Pocketdisc now offers current
chart singles from 28 compa-
nies representing more than 150
labels at 50 cents through vend-
ing equipment.

According to Hyman, con-
tinuing market research done by
the Arthur D. Little Co. sup-
ports the view that Pocket-
disc is supplementary product
rather than a replacement, and
that it appeals to consumers who

do not, or who rarely, pur-
chase 45,

The plans to open in addition-
al markets are well crystallized
;wltlh initial steps planned for the
all.

cassette
cassette
cassette

cassette
duplicator

Now you can produce up o
20,000 cassettes in a three-shift
workday with the protessional
10,000 Hz. Infonics Cassefle
Duplicating system.

The Infonics system not only
saves you $35,000 to $100,000
on the purchase price,

but it also saves you limea

and money on every cassette
by eliminating cassstla

loading after duplication.

Two-track and four-track
single-pass models

are available with simultaneous
duplication capacity from

4 o B4 cassettes every

4 minutes. Prices star

as low as $2,895,

Write or call today for your free
copy of the new full-color Infonics
product brochure and price list.

infonics. inc.
1833 Colomdo Avanus,
Senta Monles, Calltarnia S0404
(213) 457-4BB6 - Ceble Address; Infonics

AUGUST 9, 1949, BILLBOARD
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We’re not your
ordinary, everyday, run-of-the-mill
rock group.

What we do are the classic works of Edgar Allen Poe.
We do them to hard rock guitar and the kind
of organ you remember from the cellar of the castle where
Prince Prospero stalked at midnight.
It's a rather startling, unnerving sound.
There are millions of kids into Poe today.
We think a lot of them will like our kind of Poetry.

The Glass Prism.
“The Raven”c/w*‘Eldorado’ “74-0203

WWWwW americanradiohistorv' com
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Top Five
Ranking Labels
24.6%

71.9%

Ranking Labels

21-30
Ranking Labels
16.2%

6-10
Ranking Labals

16.5%

11-20
Ranking Labels

24.6%

ALBUMS

95 LABELS SHARED
THE LP ACTION

55 Other Lables

Top Five
Ranking Labels
40.2%

Ranking Labels
20.6%

6-10
Hanking Labels

19.3%

PUBLISHERS

212 MUSIC PUBLISHERS
SHARED THE HOT 100 ACTION

210

other Chart Action
Publishers

28.7%

Top 10
Ranking Publishers
34.1%

31-50
Ranking Publishers

14.8%

11-20
Ranking Publishers

12.9%

21-30
Ranking

MOTES: Where a muslc

Fubli:nlng organization is made u
two or more individual publisher names, the action o
such publisher names were combined Into one chart action
share and listed under the parent publishing company name.

BILLBOARD CHART ANALYSIS

MIDYEAR INDUSTRY PERFORMANCE REPORT

SINGLES

102 LABELS SHARED
THE HOT 100 ACTION

THE TOP 10 HOT 100 CHART
ACTION LABELS, 1ST 6 MONTHS, 1969...
AND HOW THEY SHARED THE ACTION

Rank | Label and % share of Hot 100 Chart

| | | | i |
1 2 | 4 5 &

=1

I

alla]|w||w

-
o

[

THE TOP 10 LP CHART ACTION
LABELS, 15T 6 MONTHS, 1969
AND HOW THEY SHARED THE ACTION

Rank

Label & % share of Top Lp Chart
L]

1 10 15

rs-4.1%

HOW THE TOP 10 MUSIC PUBLISHERS
SHARED THE CHART ACTION

16%

10% <

5% -

§¢¢

£

HOW THE TOP 10 RECORD CORPORATIONS
SHARED THE HOT 100 CHART
15T 6 MONTHS, 1969.

§ ¢

=3
ﬁ
@

& & 2
fuéh é’. T

HOW THE TOP 10 RECORD CORPORATIONS
SHARED THE TOP LP'S CHART ACTION,
15T 6 MONTHS 1969

TOP 10 MUSIC PUBLISHERS
RANKED BY TUNES ON CHART

1.

2.

7| e
=] P
5. 0%
7.

9.

1.68%

10. Seven 1.66%

In computing percentage chart shares &ub{_]ﬁ

proportionate credit for split :npyrlg'h

art-action

www americanradiohistorv com

3.
10.

hers were given
us, a cop
iﬁl between two publishers gave each publisher 50%
c Enint: for that title; a copyright split thraa ways,
gave each publisher a third of the points, etc.

wright
of ghu

=
S
-
8

MOTE: Figures in paren show number of tunes on which
copyright is shared with another publisher; where two or
more publishers had same number of tunes on chart, higher
rank was given to publisher who had greatest number of ax-
clusive copyrights.
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Jobete Leads
Pubs; Wexler,
Whitfield First

NEW YORK — The success
of Motown artists also has meant
publishing and producing suc-
cess, according to the six-month
?Ealysis of Billboard's “Hot

i B

Jobete, Motown's publishing
arm, was first in share of chart
action and number of titles on
the “Hot 100." In the latter cat-
egory, Jobete's 31 titles were
more than twice the 14 songs
for the Warner Bros.-Seven Arts
publishing.

Norman Whitfield, whose
acts include the Temptations
and Marvin Gaye on Motown's
Tamla label, lead producers in
share of “Hot 100" action. Jerry
Wexler of Atlantic was first
among producers ranked on the
number of recordings on the
"Hot 100" during the half. Wex-
ler's acts include Aretha Frank-
lin and Dusty Springfield. Some
of their material is co-produced
by Tom Dowd, who was seventh
on the same basis. Dowd also
produced Arthur Conley.

Chips Moman, who has pro-
duced Neil Diamond, B. I
Thomas, Tommy James and the
Shondells, the Box Tops, Bob-
by Womack among others, was
second in share of chart action
followed by Steve Barri, whose
producing credits included Tom-
my Roe, the Grass Roots, and
Mama Cass. Next was Bones
Howe, who has produced the
Monkees, 5th Dimension, and
Elvis Presley, trailed by Jim-
my Bowen, who produces
Frankie Laine, the First Edition,
Sammy Davis Jr.

The remaining producers in
the first 10 based on share of
action, with some of their acts
in parentheses, were Kas-
enetz - Katz Associates (1910
Fruitgum Company, Ohio Ex-
press, Crazy Elephant), Gabriel
Meckler (Three Dog Night,
Steppenwolf}, Al De Lory (Glen
Campbell, Al Martino, Letter-
men, Bobbie Gentry), Gambole
& Huff (Jerry Butler, Archie
Bell & the Drelis), and B. T.
Jones (Booker T and the MGs).

Following Wexler in the first
10 producers based on number

(Continued on page 14)

Col, WB-7 Corp. Tops

HOW 260 DIFFERENT ARTISTS
SHARED THE HOT 100 CHART ACTION

220
Other Artists

53.8%

Top 10

Artists

15.8%

11-20
Artist
11.9%

31-40

Artists

8.7%

HOW 309 ALBUM ARTISTS
SHARED THE ALBUM CHART ACTION

All Other
Artists

(269}

43.5%

All
Sound
Tracks

6.4%
Original Sound Tracks 1.7%

Top Artists
19.5%

In 6-Mo. Billboard Study

o Continued from page |

gory. Atlantic’s 5.5 percent
tratled Columbia's 6.1 in the
“Hot 100,”

RCA was an impressive gainer
over last vear's first half finish-
ing third in each area with 6.3
percent for “Top LPs" and 4.7
for singles, In the first half of
1968, RCA was fifth in “Top
LP” share and ninth in “Hot
100" share.

WB-7 Arts Strong

The Warner Bros.-7 Arts
corporate strength in “Top LP's"
for the half is evident as the
corporation gained positions four
through seven with percentages
of 6.2 for Atco, 5.8 for Re-
prise, 4.7 for Atlantic, and 4.1
for the Warner Bros.-7 Arts
label. The results represented
gains for Atco and Reprise from
eighth and seventh respective
last year.

This corporate strength also
came through in the artist rank-
ings with seven artists in the
leading 20 with Atco registering

AUGUST 9, 1949, BILLBOARD

with Iron Butterfly, 70; the
Cream, 8; and the Bee Gees, 9;
Atlantic's Aretha Franklin, 14;
and the Rascals, 19; and Re-
prise’s Jimi Hendrix Experience,
15, and Frank Sinatra, 18,

Dunhill, with artist strength
below the leading 20 as well
as Steppenwolf's fifth position
was eighth in the LP chart
share, while London's Parrot
label was ninth and Elektra, the
only independent in the first 10
labels, finishing 10th. For last
year’s first half, Dunhill was
22d with Parrot 28th. Parrot's
surge was largely due to the
heightened popularity of Tom
Jones, who finished third among
album artists behind Tamla’s
Temptations. Jones' weekly TV
show obviously has meant the
difference for the Welsh artist.
Parrot also pulled down the
13th artist position with Engle-
bert Humperdinck,

Other Leaders

Other leading labels in the
"Hot 100" were, in order from
fourth; Capitol, 4.3 percent;

Epic, 4 percent; Heritage, 3.6;
Tamla, 3.4; Motown, 3.4; Stax,
3.1; and Reprise, 3 percent.
Heritage's gain was most spec-
tacular, coming from nowhere.
Other good gainers were Mo-
town, which was 23d for 1968’
first half; Stax, which was 27th;
and Reprise, which was 14th.

Important gains below the
first 10 were registered by Dun-
hill, raising from 46th to 11th,
and ABC, Dunhill's parent, go-
ing from 25th to 17th. A total
of 102 labels shared the “Hot
100" action, a drop of four
from the number of labels rep-
resented during last year's com-
parable period.

Following Diana Ross and
the Supremes, the first 10 “Hot
100" groups, with overall posi-
tions in parentheses, were the
Temptations (3), Roulette's
Tommy. James and the Shon-
dells (4), Fantasy's Creedence
Clearwater Revival (5), Epic's
Sly and the Family Stone (6),
Imperial’'s Classics IV (7), Stax’s

(Continued on page 14)
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HOW THE TOP 10 ARTISTS SHARED
THE HOT 100 CHART ACTION

(figuras in parentheses shows number of singles
on the chart durlng the 6-=-month period)

I ! ! i
0.5% 1.0% 1.5% 2.0%

MNOTES: Where 2 different major artists shared one record, as
in the case of the Diana Ross & The Supremes-Temptatlons
each artist received 50% of the chart points which derive
from the record, although full credit was given to each artist
in the parenthesized figure which shows the number of re-
cords each artists had on the chart during the period., Other
pairings of this type included: Glan Campbell with Bobby
Gentry and Marvin Gaye Tammy Terrell.

Percantages shown above are carried only to tenths of a per-
:ﬂntaFu point and thus result in a number of apf)arant tles,
Rank I'Iai. however, are based on percentages carried out to a
hundredth of a percentage point and therefore represent a
proper reflection of the relative rank based on actual per-
centage of chart action accomplished by each artist.

TOP 20 ARTISTS
AND THEIR % SHARE OF THE
TOP LP'S CHART ACTION

| | I
1 2 3

1.2% (3)

MOTES: Wherae 2 different major artists shared one album, &
in the case of the Glen Cambell-Bobby Gentry LP whict,
figured Into thls study, each artist received 50% of the chart
points which derived from the album, although full credit
was given to each artist in the parenthesized figure which
shows the number of LPs each performer had on the chart
during the pericd. Other pairings of this type included: Djana
Ross & the Supremes with the Temptations; Marvin Gaye
with Tammy Tearrall,

Percentages shown above are carried only to tenths of a per-
cantage point and thus result in a number of apparont ties.
Rankings, however, are based on percentages carried out to a
hundredth of a percentage point and therefore represent a
proper reflection of the relative rank based on actual per-
centage of chart action accomplished by each artist.
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PRODUGCERS

249 PRODUCERS SHARED THE
HOT 100 CHART ACTION

TOP 10 HOT 100 PRODUCERS AND

THEIR % SHARE OF THE HOT 100

Top 10 1
Producers 2,
19.9% 3
zug dh
Other Producers -
48.6% -
6.
21-30 7.
Producers "
9.5% -
31-40 9.
Producers ,
8.5% 10.

[} 1 | |
5% 1.0% 1.5% 2.0%

2.9%

TOP 10 HOT 100 PRODUCERS BASED
ON NUMBER OF RECORDS ON CHART

{figures in Parentheses shows numbers of records on which
production was shared with one or more other Producers.

T T
1 2 3 4 5

10.

T T ) T Y
6 7 B 9 10

Percentages shown above are carried only to tenths of a per-
centage point and thus result in a number of apparent ties.
Hmm"&:}. however, are based on percentages carried out to a

of a percentage points and therefore représent a oducers shared credit, each
proper refiection of the relative rank based on actual per- f: '

hundre

centage of chart action accomplished by @ach artist.

NOTES: Where 2 or more producers shared production credit

on onerecord, each producer got his proportionate share of
the chart points which derived from the record

got 50% of the

o him, if three shared credit, each got 33 1/3%.

foey If two
aints credited

Where producers had same number of chart records, tie rank-
ing ware broken In two wavs: (1) higher ranking was given,
first, to producer who had more exclusives; and (2)

same number of exclusives were involved, higher ranking was

whare

basad on actual chart-action percentage carried out to two or
more percentage points.

Col, WB-7 Corp. Tops

In 6-Mo. Billboard Study

® Continued from page 13

Booker T. and the MG's (8),
Soul City's Fifth Dimension (9),
Buddah’s Brooklyn Bridge (15),
and Uni's Foundations (16).
Vocalists
The leading “Hot 100" male

vocalists were Campbell (2),
Tamla's Marvin Gaye (10),
RCA's Elvis Presley (11), ABC's
Tommy Roe (12), Mercury's
Jerry Butler (13), and King's
James Brown (14). Miss Frank-
lin was the only female in the
first 20, finishing 17th,

Reports Available

NEW YORK — The data
shown in these studies are avail-
able in complete form from

Billboard’s Research Depart-
ment.
The section of the study

covering the label shares, and
including rankings by record
corporations, is part of the
monthly Chart Success Analysis
Report (CSAR) service. This
provides month-by-month share
figures (down to labels regis-
tering 0.5 percent), measured
against each label's performance
in the year-ago month. Similar
label comparisons are made for
the year-to-date periods of 1969

versus 1968, The CSAR service
is available on a monthly sub-
scription basis covering separate

monthly and year-to-date com-
parisons for singles, for LP's and
for singles-LP's action combined.

The remaining studies will be
available in two separate re-
ports. One will cover the pub-
lisher and producer analyses, and
the other will include the art-
ist analysis of both “Hot 100™
and "Top LP's” action.

CSAR subscribers will receive
the publisher, producer and art-
Ist studies without charge, as a
special bonus.

Full information covering
prices and availabilities on these
and other Billboard research and
chart studies may be obtained
from Research Department, Bill-
board, 165 West 46 St., New
York, N. Y. 10036.

THE LETTERMEN, front (Jim and Gary Pike, and Tony Butala) receive
the original drawing of the Capitol artist used to illustrate the cover
of a recent cover of American Airlines’ Fun-in-Fight booklet from
Robert Gerber, suppervisor of print services for Billboard Publications’
Special Projects. Gerber is flanked by Roy Battochio, left, Capitol

Records’ Eastern artists relations manager, and Al Delory, the trio’s
producer. Billboard is now in its sixth year of programming for

American Airlines.
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Scepter's Dionne Warwick
led female vocalists in the “Top
LP's" finishing 10th. Elektra's
Judy Collins, 12th, and Miss
Franklin were the only other
girl singers in that chart share’s
first 20. Following Campbell
in “Top LP" male soloists were
Jones, Humperdinck, Presley
(16), Columbia's Johnny Cash
(17), Sinatra, and Epic's Dono-
van (20).

Apple’s Beatles were fourth
in “Top LP" share and 18th in
“Hot 100 share. Their chart per-
formance contributed to Capi-
tol's corporate finishes of third
in “Top LP" share and fifth in
“Hot 100" share behind Mo-
town and Liberty. RCA's resur-
gence was most evident in its
fourth place album share. The
corporation was ninth in “Hot
100" behind MCA, ABC and
Buddah. Following in “Top LP"
share were Motown, London,
ABC Liberty, MCA, and Elek-
tra. MGM was 10th in “Hot
100" corporate share.

RCA also was aided by long
run album stands of the origi-
nal cast of “Hair" and the
soundtrack of “Sound of
Music,"” while the soundtrack of
“Oliver” is on RCA’s Colgems
label. The soundtrack of “Ro-
meo and Juliet” proved a boon
to Capitol with “Funny Girl,” a
big Columbia track, Warner
Bros.-7 Arts scoring with the
soundirack of “Camelot,” MGM
with “2001: A Space Odyssey,”
and Stax with “Up-tight.”

The "Top LP" summary
showed 95 labels registering, 15
more than last year's first half
with the 1,110 titles, a 105 title
rise from last year's 1,005. The
687 “Hot 100" titles were an
eight-title drop from the first
six months of 1968.

Weiss Building
Acts and Firms

NEW YORK — The Larry
Weiss Production Company has
formed two music firms and
added three new acts to its
roster. The new groups are:
Comstock Lid., the Del Royals,
and Cats Meow. The music
firms are Larry Weiss Music
Ltd., and El Double-U Music,
Inc. Both will be administered
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EARTH RECORDS' principals huddle with Dome Distributors of Lun_g
Island City, N. Y., at Earth's recent product presentation at New York's
City Squire Inn. Standing, from left are Harold Berkman of Earth,
Bernie Block, president of Dome, and Artie Resnick and Joey Levine,
Berkman's partners. Sitting, from left, are Frank Bisbano, Earpr
Resnick of Dome's promotion department, Stan Drayson, Dome's
general manager, and Abe Chayet of GRT Corp.

Jobete Leads

® Continued from page 13

of recordings on the “Hot 100"
were Rick Hall and staff (Wil-
son Beckett, Clarence Carter,
Eita James, Candi Staton), Dick
Glaser (Ronnie Dave, Bobby
Hattself, Voguoes), De Lory,
Barri Moman, Dowd, Gamble
& Huff, James Brown, who re-
cords himself, and Billy Sher-
rill (Bobby Vinton, Peaches and
Herb, and Tammy Wynetie).

A total of 249 producers
shared the chart action, while
212 publishing organizations had
the 687 chart titles represented.

Following Jobete in share of
market for publishers are Trans-
america, Lowery, A. Schroeder,
and Tree. Both listings show a
combination of firms that are
part of big conglomerates and
independents, some of which
also have grown large. The

by Meitus Copyright Manage-
ment.

Of the three new groups
signed to his production com-
pany, Weiss has already regis-
tered two of them—Comstock
Ltd., and the Del Royals—with
recording companies. The Del
Royals have been signed to the
Mercury label, while Comstock
Ltd. goes to Bell. The third
group, Cats Meow, has only re-
cently completed sessions with
Weiss and 15 expected to be
signed to a label in the very
near future.

Pubs

Lennon-McCartney  copyrights
are largely responsible for Dick

James high showings.

ESP Handled
By Pefers Inl

NEW YORK—ESP-Disk has
revamped its distribution setup
with Peters International to be
sole U. S. distributor of the
label, the first U. S. line to be
carried by Peters, which also
distributes finished product from
various EMI affiliates as well as
Pye and other labels. Philips In-
ternational will handle European
pressing and distribution of ESP

product.

ESP-Disk has issued 17 new

albums, including a

two-LP

set by the Levitts, the label's
first full-color two-LP package.
Also being issued is a Montego
Joe production featuring youth
from HAR-YOU Act, jazz al-
bums by the Lowell Davidson

Trio, Patty Waters,

Burton

Greene, Nedley Elstak, Karl Vel-

ebny, Alan Sondheim,

Free

Music Quartet, and Alan Silva.
Other titles under folk and

rock include sets
Burns, Ed Askey, T

Randy
d Kelley,

Mij, Octopus, and Cromagnon.
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Tape CARtridge

Tightening Release Gap Still a Quandary

SAN FRANCISCO—There is
a lag separating the simultane-
ous release of cartridges and
their album brethren.

As cartridge sales now shoot
toward the estimated plateau of
$450 million in retail sales this
year, the quandary of how 1o
actually close the gap between
tape and record looms larger.

The music suppliers who
create  material for the car-
tridges talk generally of at-
tempting a simultaneous re-
lease of both LP and cartridge.
Yet, in terms of actually achiev-
ing this goal, there are a num-
ber of hurdles which have to be
overcome before simultaneous
actually means releasing both re-
corded music mediums day and
date,

Today, when companies talk
of simultaneous release they ac-
tually mean the issuance of a
cartridge anywhere from one
week to one month after the
LP has been on sale.

The state of the business does
not require that cartridges ap-
pear in the stores concurrently

with the albums, although that
would be the ideal situation,
admits Bob Elliott, A&M's tape
department director,

“If we come out with the tape
two weeks after the album it's
close enough,” explains Earl
Horowitz, Liberty Stereo-Tapes
general manager,

Mot Concerned

In a survey of record manu-
facturers none expressed con-
cern over lost sales because of
the lag time. Everyone ac-
knowledges that in order for
the tape to sell, the album or
single which preceded the LP
has to achieve national airplay.

Cartridges in this stage of the
growth pattern, are still very
dependent on the album creat-
ing interest and enthusiasm.,

According to Horowitz, the
only way to achieve accurate
simultaneous release is when the
tape and album are both
planned months ahead and
scheduled that far in advance so
that physical factors in the art-
work and package design can
be accomplished.

By ELIOT TIEGEL

It 15 the time required In
creating original art for car-
tridges and cassettes which holds
back the impossible dream from
becoming a reality—at this time
in history.

The very nature of the record
business, with its breakout al-
bums and groups, works against
the guickly assembled cartridge.
Another key factor in slow-
ing down the process of releasing
cartridges day and date with
the LP is the very nature of
the group scene itself. The rec-
ord companies acknowledge
that it is infinitely more diffi-
cult to record a pop rock band
than any other breed of musi-
clan.

Slower Production

Their life style of experi-
menting in the studio to achieve
odd or avant-garde sounds on
record results n slower pro-
duction. Thus when the band
has finally been rounded up,
and the LP is completed after

Blank Tape Producers
Have Pocketbook Bulge

SAN FRANCISCO—Without
the benefit of merchandising
gimmicks and promotional give-
aways, blank tape manufactur-
ers are fattening their pocket-
books in the wake of the tape
boom,

While the rising consumer
inferest continues in prere-
corded tape, a surge is develop-
ing in blank cassette tape.

Blank tape manufacturers
predict their segment of the re-
tail market could account for
sales of about $450 million by
1975 at manufacturer prices for
blank, unrecorded cassettes.

“While hardware producers,
duplicators and record com-
panies extol the case for pre-
recorded tapes,” said an execu-
tive of a blank tape company,
“another segment of the tape
industry—blank tape—is begin-
ning to hoom, too.”

Three Firms

Three blank tape manufac-
turers enjoying the cassetie
craze are Greentree Electronics,
a subsidiary of Bell & Howell,
privately held Audio Magnetics
and publicly owned Certron. Of
the three, Audio Magnetics is
the darling of the blank tape
industry.

Audio Magnetics will market
its cassette product in 70 for-
eign countries, including Hun-
gary and Yugoslavia; has opened
duplicating plants  in  India,
Mexico City and Tijuana, and
is looking at Israel and Canada
for additional plants; has taken
dead aim at the youth market,
and is producing private label
blank cassettes to 10 major
duplicators and six traditional
record manufacturers.

In addition, Audio Magnetics
product is available at J. C.
Penney, Sears, Radio Shack,
Western Auto, Walgreens, 5. 5.
Kresge, Woolworth's, Thrifty
Drug Stores, among others.

The company recently an-
nounced It 1s producing two mil-
lion cassettes per month, and
hopes to almost double that
praduction rate by year's end.

1.3 Million

Irv Katz, Audioc Magnetics
president, explained: “*We have
manufactured and shipped 1.3
million cassettes in one month,
of which 400,000 were pre-
leadered and supplied to pre-

recorded tape duplicators. In
one month, June, two milhon
cassettes  were produced, of

which one million were pre-
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EPIC ENTERS CASSETTE
MKT. WITH 15 TITLES

LOS ANGELES—Epic Records will make its entry into cassette
market with the introduction of 15 of the best sellers from its LP
catalog. The release, which was unveiled at the Epic national sales

convention at the Century Plaza Hotel here Friday

(1), covers the

contemporary, pop, country and r&b fields and has been drawn

from the Epic and Okeh catalogs.

The English scene will also be represented in the cassette release,

with two tapes from Donovan, and

product from Jeff Beck, Terry

Reid and Fleetwood Mac. The American rock field will be repre-
sented by cassettes from Sly & the Family Stone and Poco. Pop
