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Trade Into Era of
'Current Standard’

By PAUL ACKERMAN

NEW YORK — The music
business is in the era of the
“current standard.” The term is
applicable to relatively young
copyrights which quickly amass
literally dozens of recordings
and enjoy tremendous activity
over a sustained period. Al Ber-
man, of the Harry Fox Office,
publishers’ agent and trustee,
notes that the so-called current
standard is a distinct phenom-
enon of today’s music industry,
with serious implications for the

averages will take care of his
record activity. . . . It doesn't
happen that way any more.”

Berman added that current
standards must still undergo the
test of time; that is, “Will they
be short-term standards or long-
term standards?”

A check of Phonolog proves
the point. Here is a quick sam-
pling, all the more impressive
when one bears in mind that
actual figures are perhaps 20
percent greater than indicated
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Radio in AGR Seat as Mfrs. Play
Waiting Game on Cutting Singles

NEW YORK—Radio stations
increasingly are taking on an
a&r function in the singles busi-
ness—largely because of the
booming popularity of album
sales. As group after group and
artist after artist moves directly
toward albums, skipping the
single, the record companies are
being left to the whims of nearly
every radio station in the nation
about which of those album
cuts would make a good single.
More than 20 percent of the

By CLAUDE HALL

others. Asked if because the al-
bum was out first did it poten-
tially hurt sales of the single,
Columbia promotion chief Ron
Alexenberg said, “No. If any-
thing, it helps. For example, the
Johnny Cash single has hit 1.8
million and is still selling. We
have found, in fact, that only
a minimal exposure of a single

from an album puts an added
sales boost to the album.”
Augie Bloom, head of pro-
motion at RCA Records, and
Stan Monteirro are fully aware
that different cuts on a given
album might appeal to radio
stations with different types of
format. So promotion men have
(Continued on page 4)

Cos.’ Direct Sampling Plan

old standard catalogs. “An old by the published list: “Hot 100" chart came from T o d
publishing firm cannot rest “Gentle on My Mind,” 78 LP’s. . O perators Ba l'e at Meet
easily and figure that the law of Columbia Records has reaped

(Continued on page 82)

EMI, Beatles to Renew Pact

By BRIAN MULLIGAN

LONDON—A new record-
ing contract between the Beatles
and EMI will be signed by next
week.

Agreement on certain points
was reached earlier this month
in Hollywood at a meeting of
Beatles’ business manager Allen
Klein, Capitol president Stanley
Gortikov and Ken East, manag-
ing director of EMI Records.

It is understood that the new

Boyce and Hart are now on their own label, B & H Aquarian
Records, with a strong singles release, “I'll Blow You a Kiss
in the Wind,” backed with “Smilin’ " (#380). The B&H
team will also jump into the market with an album on their
new label, distributed exclusively by Bell Records.

agreement, which will run for
the remainder of the existing
nine-year contract, due 1o ex-
pire in 1975, will give the
Beatles a substantial increase in
record royalties in America in
return for a guaranteed amoust
of product. Also, for the first
time, Britain's World Record
Club will be able to release
selected Beatle product and

(Conginued on page 72)

(Advertisement)

several  best- selling  singles
through these spinouts, includ-
ing “A Boy Named Sue” from
Johnny Cash’s “At San Quen-
tin” album, the “Spinning
Wheel” hit from the Blood,
Sweat, & Tears album, and the
“Lay Lady Lay,” Bob Dylan hit
from his latest album, among

T AT
DEAN MARTIN
SPECIAL
See Center Section
OO OO RROCCRRTREOUTTSSESEROTMOOOTE DNV RS

Ask anybody who saw her at Woodstock. Ask anybody who
saw her at Central Park. Ask anybody who has heard her 2nd
album *Melanie.” [t includes her latest single “Any Guy”
and “Beautiful People.” Ask anybody. Soon .
know! On Buddah Records . .

.. they'll all
. of course!

(Advertisement)

By BRUCE CORY

CHICAGO—While much at-
tention in the record industry is
focused on the controversy over
dual or multiple distribution, an-
other aspect of the revolution-
ary changes taking place in rec-
ord wholesaling unfolded quietly
here last week as record compa-
nics announced direct sampling
plans for jukebox operators.
All the labels exhibiting at Mu-
sic Operators of America (MOA)
have some form of direct-to-

operator promotion, an effort
to bypass what one label repre-
sentative called “the bottleneck
from manufacturer to operator
represented by distributors and
one-stops.”

The most comprehensive plan,
and one which must reflect rec-
ord manufacturer’s new aware-
ness of the need for jukebox
exposure, will be that of the
Shelby Singleton Corp. label

(Continued on page 8)

James Brown to Quit Dates
—Soul Willing, Health Isn’t

By JAMES D. KINGSLEY

MEMPHIS — Soul singer
James Brown, who has packed
the Memphis Mid-South Coli-
seum five times during the last
two years, dropped a bombshell
at his latest appearance on Sept.
6

Relaxing in his dressing room,
Brown mopped his forehead
and said: “I'm tired, man. My
brain seems to get much heavier.
I will retire from personal ap-
pearance dates before next July
4.“

Brown, with a history of ul-
cers, is involved in numerous
business ventures besides re-
cording and hopes to keep up
the additional business.

“I will probably keep record-
ing (for King), but the personal
appearance tours will be halted.”
Last year Brown canceled more
than $300,000 in tours to visit
the soldiers in Vietnam.

Soul Singer No. 1 has always
been a favorite to the mid-south
audiences, appearing at most of
the universities and colleges in

(Continued on page 8)

Wall Street in
New Invasion

NEW YORK — Perceptions
Ventures Inc., a new firm to
be headed by independent rec-
ord producer Terry Phillips, has
gone public (over the counter),
and a drive is being launched
to establish the firm as a major
leisure time entity. Backed by
the stock brokerage firm of
Moore & Schley, Phillips has
set up two labels—Perceptions
Records and Today Records—

(Continued on page 10)
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This doesn't sound like “Good Clean Fun’
It doesn’t even sound like the Monkees. Their new single,
“Good Clean Fun”c/w “Mommy and Daddy” #66-5005

When you hear the Monkees'new single, Good Clean Fun, you're going to
like it. Because you've never heard the Monkees giving out with a sound
quite like this.Why...it's almost a Nashville sound.That'sright...Nashville! And
when you hear the lyrics, you'll really wonder what's going on.The song is all
about a guy returning home.There's really no mention of having “Good Clean
Fun!’ Let's just say the Monkees are having a lot of good clean fun of their

own. So sit back and watch the world enjoy it.

COLGEMS

Manufactured and distributed by RCA Records




AHMET ERTEGUN, left, Atlantic

Records president, meets with
David Rubinson after Atlantic
agreed to distribute one of Fill-
more Corp.’s labels.

Fillmore Sets Record Co.—
CBS, Atlantic as Distributors

SAN FRANCISCO — The
Fillmore Corp. has been set up
by David Rubinson and Bill
Graham. The firm will produce
two labels: one of which will
be distributed through CBS, and
the other, through Atlantic.
Product on the two labels will
be separate.

While the first acts on the
two labels will be from San

Top Deejays to Meet
On Anti-Drug Drive

WASHINGTON—Eleven of
the nation’s leading disk jockeys
will convene here Tuesday (16)
in a special President’s session
aimed at motivating teens not
to use drugs. The panel of dee-
jays, organized by Tom Camp-
bell of KYA, of San Francisco,
are Bruce (Cousin Brucie) Mor-
row of WABC, New York;

RCA Push on
Ist Mancini,
Pops Pairing

NEW YORK — RCA is run-
ning a major advertising-promo-
tion-publicity campaign in con-
junction with Henry Mancini’s
first album as conductor of the
Philadelphia Orchestra Pops.

The album, “Debut,” features
compositions by Mancini, includ-
ing “Beaver Valley '37,” which
he wrote in honor of the or-
chestra. The campaign also
covers the full Mancini catalog
on RCA Victor and Sterco 8
CARtridges.

The campaign includes trade,
radio and local advertising, a
four-color standing mobile dis-
play featuring the *“Debut” LP
and Stereo 8 tape, a four-
color consumer catalog contain-
ing complete Mancini album an
tape product, album and Stereo
8 minnies, and a deluxe pro-
motion-publicity kit, which has
been sent to classical and pop
reviewers, distributors, and rec-
ord and tape managers. *Debut”
is Mancini's first pressing for
RCA Red ‘Scal.

Murray (the K) Kaufman of
WMCA, New York; Don West
of KIMN, Denver; Tom Mur-
phy of KIR, Seatile; Marcello
Tafoya of KGTN, Austin,
Texas; Rob Sherwood of KDWB.
Minneapolis; Herb Kent of
WVON, Chicago, Barry Chase
of WQXI, Atlanta; Mike E.
Harvey of WFUN, Miami; and
Robert Thomas of WDIA,
Memphis. All will meet with
Bud Wilkinson, special adviser
to the President. There is a pos-
sibility Nixon will also join the
conference.

Campbell, who spent 14 days
of his vacation lining up the
roster of panel members, hopes
the panel discussion will be
the birth of a movement coast-
to-coast among deejays on drug
misuse. Believing that deejays
are close to the youth, he feels
they have a direct communica-
tion line on solving some of
the drug problem of the nation.

Scepter Contest

For Distributors

NEW YORK — A $2 million
sales incentive program will be
launched Monday (15) by Scep-
ter Records, said vice-president
Sam Goff. The two-month pro-
gram allows distributors to earn
points  towards automobiles,
color television sets, and a
yacht. The program covers prod-
uct from the regular catalog as
well as the new October re-
leases that will include albums
by Dionne Warwick, B.J. Thom-
as, Buddy Greco, and Joe Jef-
frey. Scepter is also doing mail-
ings t0 major rack jobbers and
retailers t0 back up the dis-
tributors.

NARAS LUNCH SEPT.30TO
CITE JO//N HAMMOND

NEW YORK-—John Hammond, director of talent for Columbia
Records, will be honored by the New York chapter of the National
Academy of Recording Arts and Sciences at a special luncheon on

Sept. 30 at the Essex House here.

Hammond, a former NARAS chapter president and national
trustee in his early career championed and recorded such then bud-
ding stars as Benny Goodman, Count Basic, Teddy Wilson, Billic
Holiday, Meade Lux Lewis, Albert Ammons and Pete Johnson,

among others.

In recent years, Hammond has played a key role in fashioning
the careers of Bob Dylan, Aretha Franklin, Pete Seeger, Donovan,
Leonard Cohen, George Benson, Don Ellis and others. In addition
to Columbia, Hammond produced many noteworthy recordings for
Mercury, Vanguard, Keynote, and the American Record Co.

Nesuhi Ertegun is chairman of the luncheon's orgainzing com-
mittee. Members of the honorary committee include Basie, Good-
man, Irving Green, Sen. Ernest Gruening, Sir Edward Lewis, God-
dard Licberson, Robert Sarnoff, Ben Selvin, Ted Wallerstein and

Wilson.

Frank Driggs and George Simon are preparing a special tape
and slide production for the program. At Hammond’s request, $10
from procecds of each ticket will go to the Symphony of the New
World. Tickets can be obtained at NARAS, 21 W. 58th St., New

York 10019.
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By FRED KIRBY

Francisco, plans call for expan-
sion. The first product should
be out late this month. The
CBS label will have product by
Aum and the Elvin Bishop
group.

The new firm also will have
subdivisions involving independ-
ent productions, publishing (the
Fillmore Music Group), artist
management, and the Catero
Sound Co. Catero Sound has
leased the 16-track Pacific Re-
cording Studios in San Mateo,
Calif., with plans for a remote
controlled 24-track recording
and mix-down console, designed
and built in cooperation with
Quad-eight.

Fred Catero, who was as-
sociated with Columbia Records
for 10 years, heads Catero
Sound. For Columbia, he en-
gineered recordings by Big
Brother and the Holding Com-
pany, Chicago, Chambers Broth-

ers, Moby Grape, Simon &
Garfunkel, Blood, Sweat &
Tears, Barbra Streisand, and

others.

The firm also has established
the Fillmore Soundtrack Co.,
whose first venture was the
production of the soundtrack of
Cinema Center Films’ “The
April Fools.” Plans call for this
subdivision’s activities to be ex-
panded to include the composi-
tion of film scores.

A contemporary classical mu-
sic division will be set up by the
corporation, which also plans to
broaden its series of free music
seminars. Both new labels will
eventually be full line accord-
ing to Rubinson, with product
in all areas of contemporary
music. Label names will be an-
nounced this way.

Rubinson formerly was an
a&r producer for Columbia,

(Continued on page 8)

CLIVE DAVIS, right, president of
CBS Records, joins with Bill
Graham on completion of an
agreement for Epic custom label
to distribute a Fillmore Corp.
label.

Computerized Vender
Is Displayed by NAL

DALLAS—Larry Finley of
North American Leisure (NAL)
unveiled a prototype of his new
all-computerized tape vending
machine at the NARM conven-
tion here last week. He chalked
up more than 2,000 orders val-
ued at almost $2 million.

The unit, attractively designed
in glass and colored lights,
weighs a mere 125 pounds, and
can be used cither as a portable
wall model or stand-up unit in
bars, gas stations, motels, air-
port waiting rooms, cinema lob-
bies and other places where
large numbers of people con-
gregate.

Decca Shifts Distributors
In 3 Areas—More Coming

NEW YORK—The distribu-
tion picture continues to change
with several important moves
having been made at several
Decca branches.

Also, Larry Uttal of Bell
Records stated his company
would stick with its independent
distributors, “Although we will
work closely with rack jobbers
direct.”

Decca has closed its branch
in Detroit and its Kansas City,
Mo., branch will close Sept. 22.
San Francisco is closing and
other branches are reported clos-
ing.

J. L. Marsh, the rack opera-
tion of Heilicher Bros., gets
Kansas. City, whereas in Detroit
Decca appointed Jay-Kay. San
Francisco goes to Transconti-
nental.

Regarding Bell, Uttal said
“The rackers will be serviced,
sold, and shipped through our

Elektra Buys
Large Slice of
Acoustics Co.

NEW YORK — Elektra Rec-
ords has purchased a substan-
tial interest in Acoustic Con-
trol Corp., a California firm
which manufactures and mer-
chandises a full line of instru-
ment amplifiers and PA sys-
tems. Elektra's interest does not
constitute a controlling share.

Acoustic, which is located
at 4121 Redwood Ave., Los An-
geles, produces  amplifiers,

which are used by such groups
as the Doors, Blind Faith, Jimi
Hendrix and the Chambers
Brothers. The affiliation was
negotiated by Jac Holzman, Elek-
tra president, and Steven Marks,
president of Acoustic.

distributors so distributors will
not be cut out.” He said that if
the label had t0 make a deal,
it would pass it on through dis-
tributors.

He thought the dual distribu-
tion pattern being entered into
by many major labels put a
“terrible squeeze™ on independ-
ent distributors “although 1 felt
it was coming.” Many distribu-
tors, he thought, had also seen
it coming and became rackers
or got into other areas such as
tape cartridges.

The computerized machine,
driven by electrical impulsc and
designed for easy servicing, can
hold 50 different titles of 4-
track, 8-track and cassette con-
figurations, and operates on a
vending card made of specially
treated chemicals. It can also
be programmed to take credit
cards—a possibility on which the
manufacturers are working.

Built at a cost of more than

(Continued on page 10)

STONES PLAN
WORLD TOUR

NEW YORK — The Rolling
Stones will make a worldwide
tour this fall, with U.S. dates
beginning the week of Oct. 26.
Tour dates are being set up
by ABKCO Industries, Inc.,
here, business management of-
fice for the British group, whose
last tour in 1966 grossed $2
million.

The Stones’ new London al-
bum, “Through the Past Darkly
(Big Hits, Vol. 2),” is the 10th
consecutive LP by the group
to gain a gold record for $I
million in sales as certified by
RIAA. Their current single hit,
“Honky Tonk Women,” also
has gained a gold record.

L]

ABC Hosts Opening of New
Disk, Tape Branch in Dallas

By MARGE PETTYJOHN

DALLAS—ABC Record and
Tape Sales Corp. hosted a grand
opening Sunday (7) of its new-
ly formed branch office, with
retailers, rack customers, media
representatives and NARM con-
vention delegates attending.

The office is located at 4841
Top Line Drive. Encompassing
both a full-line rack operation
and complete distribution of
ABC-owned record labels, the
office has officially been in
operation since Aug. 1. The rec-
ord distributing division services
Texas with ABC, Dunhill, Blues-

ABC EXECS IN
W.COAST TALKS

NEW YORK—ABC Records
chief Larry Newton and Joe
Carlton, head of Command
Probe, flew to the West Coast
for a series of talks with ABC
brass. One of the key subjects
to be discussed is the develop-
ment of multiple distribution.

New York, N. Y, 10036, Subscription rate: annual rate,
and ot additional mailing offices. Current and back copies
, Times Square Station, New York 10034,

way, Command, Probe, Impulse,
20th  Century-Fox, Riverside
and Apt labels. The rack opera-
tion serves as a regional base,
covering Texas, Oklahoma,
Louisiana, Arkansas and parts
of both Mississippi and south-
west New Mexico.

The main advantages of the
newly instituted integrated oper-
ation, according to Dallas branch
general manager Bill Pennington
are twofold: Key personnel are
able to concentrate on spe-
cialized areas to give better
and more complete information
and service to customers; and
the manufacturer has a closer
feel of the movement of his
product in the area, enabling
him to concentrate better on
distribution and  prometion
geared for the particular area.

“We have all the advantages
of the use of our national com-
puter in Seattle as far as rack
control goes,” he said, refer-
ring to the ABC Record and
Tape Sales Corp. headquarters,
which has used data processing
for nearly 10 years.



James Brown Is Cleared of
Attack Charge on TV Show

WASHINGTON — The Fed-
eral Communications Commis-
sion has cleared James Brown
of any charge of personal at-
tack on Leslie Uggams and ac-
tor Robert Hooks during a July.
9 appearance on the “Mike
Douglas Show.” FCC grants
that his comments might be con-
sidered “critical and controver-
sial.” A CBS attorney had asked
whether Brown's categorizing of
Miss Uggams and Hooks as
“Negroes” during the show came
under FCC's rules on personal
attack, which require the broad-
caster to provide opportunity
for replay.

The soul singer’'s comments
which touched off the contro-
versy separated members of his

race into three categories:
“colored,” “Negro,” and the
currently prideful *black” Amer-
icans. Brown said a “colored
man is a man afraid to stand up
and face his own conviction,”
and that a Negro is a man that
“wants to be white,” and doesn’t
want to “identify with the ghet-
t0.” He felt that Leslie Uggams
and Robert Hooks both belong-
ed in the latter category.
The transcript sent to the
FCC added further confusion
by noting that the controversial
remarks were indicated as be-
ing made *“off-mike.”
Westinghouse  Broadcasting
Co., which syndicates the pro-
gram, did not think Brown's
(Continued on page 8)

Stations in A&R Seat

® Continued from page 1

been instructed to learn every
cut well on new albums by the
Guess Who (“Canned Wheat™)
and the Friends of Distinction
(“Highly Distinct™). Monteirro
stated in a recent issue of Our
Bag. bulletin, sent to promotion
people, that “There are cuts that
you will plug at progressive rock
stations and other cuts that
you'll lay into the soul guys.”
The day of delivering albums
messenger boy style is over, he
said. “It's no longer a question
of getting a hit single and spin-
ning off with a hit album. A
lot of singles are coming out of
new albums.”

The reason that radio stations
are playing such an important
role, said Alexenberg, is that
you “can't really measurc by
sales.” In the case of “Spinning
Wheel,” for example, WQAM
in Miami, began to play the cut

Philips Plans to

Cut Classical
Product in U.K.

By FRED KIRBY

NEW YORK—The current
Philips classical release is the
last in which classics in the
Philips label will be manufac-
tured in the U.S. Future re-
leases will be pressed in Eng-
land and imported to America.
Mercury and Philips World
Scries product, however. will
continue to be pressed in the
uU.sS.
The last domestically pro-
duced Philips albums are two
sets marking the disk debut
of tenor Frank Patterson. The
LLP’s contain Irish songs. but his
next releases will include music
of Purcell.

The low price World Series
line has the Beaux Arts Trio
in a two-record set of Moazart,

(Continued on page 40)

from the album and the tune
became No. | on the station
before the single was ever re-
leased. The LP was selling in
the market like a single, Alex-
enberg said.

Special System

Columbia has a special sys-
tem now for watching album
cuts. Fifty promotion people fill
out forms. Jim Brown at Co-
lumbia keeps a constant watch
on what cuts are being pro-
grammed on radio stations,
coast-to-coast. When a series of
West Coast stations began play-
ing “Lay Lady Lay” like it was
a sinlge, Columbia knew it had
hit single possibilities.

MGM Records is attempting
to focus attention of all pro-
gram and music directors on two
specific cuts from each album
Ken Mansfield, director of ex-
ploitation, notified all distribu-
tors that beginning immediately
a single with two key tracks
will be piggybacked to all al-
bums. The single will be in a
miniature LP jacket exactly like
the LP. This way, Mansficld
hopes to make the deejay’'s and
music director's job easier by
selecting for him those cuts he
is most likely to play. He hopes
it will also climinate the possi-
bility of a station playing 10
different cuts since it's only the
repeated play of a particular
cut that gains enough exposure
for single release. Starting with
the September releases, the
piggyback single will be shrink-
wrapped with the LP.

Henry Allen, vice president,
Atlantic Records, pointed out
that some groups today could
not carc less about singles, so
it's up to the record label to
pin down one of the cuts for a
single. So, Atlantic makes up
an EP of the best cuts. Local
promotion men are also being
provided with albums featuring
two cuts each from six differ-
ent albums. This has resulted in
a lot of singles spun out of al-
bums, he said. And the *‘Crosby-
Stills-Nash™ album on Atlantic
has resulted in two singles —
“Sweet Judy Blue Eyes” and
“Mary Cash Express.”

Jeannie Riley Series?

By BRUCE CORY

CHICAGO—IJeannie C. Riley,
who won the hearts and raves
of the nation’s top jukebox op-
erators here last week, revealed
that 13 episodes of an NBC
television program bascd on her
“Harper Valley P.T.A" hit
have been filmed as a possible
replacement series on the net-
work's fall prime time schedule.
The show would commence in
January. 1970. Future plans for
the Plantation Records’ artist
were disclosed by Shelby Single-
ton, who was here with Miss

4

Riley as she reccived the Music
Operators of America “Jukebox
Record of the Year™ award for
*Harper Valley.”

“l probably spend more
money on jukeboxes than I do
on food,” she said, before re-
ceiving her award and perform-
ing at the MOA banquet. “I play
mostly country music, but [ also
like a lot of the pop recordings.
like the ones by the Beatles and
the Rolling Stones.”

Jeannie named the strong
lyrics and beat of Tom T. Hall’s

(Continued on page 52)

UJA's Music
Wing fo Honor
Samuel Clark

NEW YORK — The fourth
annual dinner-dance of the Mu-
sic Industry division of the Unit-
ed Jewish Appeal will honor
Samuel H. Clark, director and
group vice president of non-
broadcasting operations of the
American Broadcasting Com-
panies. The affair will be held
Oct. 26 at 6 p.m. at the New
York Hilton.

Committee includes Al Le-
vine of ABC Records, general
chairman; Herb Goldfarb of
London Records, co-chairman;
and executive chairmen Sam
Goody of Sam Goody Inc.,
Goddard Lieberson of CBS
Records, and David Rothfeld of
Korvette - Spartans. Dinner
chairmen are Jack Silverman
of Bruno distributors, and John
G. Trifero of RCA Records.
George Nemzoff is committee
coordinator for the UJA, along
with Walter Lasker.

Isleys on 3
T-Neck LP’s

NEW YORK — The Isley
brothers are featured in three
of the four new albums by their
T-Neck Records, which is dis-
tributed by Buddah. Kelly Is-
ley reported that, during the
label’s first six months, T-Neck
had eamed one gold record,
sold four million singles and
500,000 albums.

The new disks include a
“live” album from Yankee Sta-
dium, which also features the
Brooklyn Bridge and the Edwin
Hawkins Singers, and a debut
disk by Privilege, formed by
two members of the Soul Sur-
vivors. Future product will in-
clude singles by Judy White
and the Sweet Cherries, and al-
bums by the Clara Ward Sing-
ers and the Brothers Three.

The Isleys have expanded
their interests to include a man-
agement firm, Soul and Style
Enterprises, and music publish-
ing firms Triple Threat Music
(BMI), and Alpine Music
(ASCAP).

IO TOA DA OURTRAIN

KASS NAMED TO
ASCAP BOARD

NEW YORK — Ron Kass,
president of MGM Records and
Robbins Music Corp., has been
appointed to the board of di-
rectors of the American Society
of Composers, Authors and

Publishers (ASCAP). Kass, who
fills the unexpired term of Arn-
old Myxin, is the youngest mem-
ber of the board. Kass' appoint-
ment was announced by Stan-
ley Adams, ASCAP president.
TR O OAPTAEPPUACLATATEARCTAMTAAAPPESCRORRERNRRRVERRORLY
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CY COLEMAN, left, works with
Steve Leeds on new Notable Rec-
ords product.

Executive Tumntable

Max Cooperstein appointed Chicago branch manager for
MGM Records. He replaces Henry Grossman,
who has left the company. Previously, Cooper-
stein, with 15 years’ experience in record sales
and distribution, was general manager for Chess-
Checker-Cadet. He also acted as head of sales
and promotion for the company. He also was
an executive with King Records, David Rosen

; and Co., Gotham Distributors and Lesco Dis-
COOPERSTEIN tributors. Richard Schulenberg named director,
West Coast business affairs, CBS Records. He replaces Richard
Klinger now West Coast professional manager for April-Black-
wood. Schulenberg joins CBS from Paramount Pictures Corp.,
where he was resident counsel for the music and record division.
Before that he was on the legal staff of Capitol Records. . . .
Don Carter will handle Scepter’s southern and southwestern r&b
promotion, working out of Houston. Glenn Robbins will also
take over as Scepter's coordinator of secondary market promo-
tion, working out of New York.

* % *
Arthur Siegel named senior vice-president, finance Seeburg
Corp., a division of Commonwealth United Corp. . . . Edward

0. Berg has succeeded Charles Nelson as plant superintendent,
Bally Manufacturing Corp. Berg was formerly chief industrial
engineer at Bally. Nelson has resigned to enter another field.
.. . Thurman Q. Gries promoted to manager, quality assurance,
National Rejectors Inc. William R. Sabol promoted to the newly
created position of general sales manager, National Rejectors
and James N. Sturdy promoted to director, engineering for the
same company.
* % *

Edwin A. Collins named regional manager to the newly
organized southeastern region, business and industry group, In-
terstate United Corp. Robert J. Dohring heads the newly formed
Ontario division of Interstate. . . . Ray Ruff, producer at Dot
Records, joins Happy Tiger Records as executive producer. . . .
Donald J. Prado appointed national sales administrative man-
ager, Capitol Industries. . . . Jerry Goroway, formerly with. Em-
pire Scientific, named distributor sales manager, Audio Dynam-
ics Corp., Connecticut.

Arnold D. Burk resigned as vice president in charge of mu-
sic operations, Paramount Pictures Corp. and president of
Paramount Records. Burk joined Paramount in 1964 as director
of business affairs for its Hollywood studio after a long associa-
tion with United Artists. In 1967 he was named president of
the music division. )

Lawrence R. Pugh named consumer equipment marketing
manager, Ampex. . . . John Eargle named chief engineer for
Mercury Sound Studios, based in New York. Eargle was for-
merly in charge of recording facilities, maintenance, construction
and quality control for RCA Records. . . . Hy Gold named
national promotion director for Kasenatz-Katz Associates. In
the past two years Gold has been with K-K Associates in the
Kaskat Music wing as general professional manager. . . . Decca
Records appointed its first full-time promotion man to serve
Houston and the south Texas arca—Ronnie Stern. . . . John
Davis joins the promotion department of Big State Distributing
Corp., Dallas, working with Bill Cook.

Irv Schwartz named national sales manager, Stereo Dimen-
sion. Previously, he was national sales manager for North Ameri-
can Leisure Corp. since the company was formed. He was also
assistant sales manager for Golden Records. Schwartz will super-
vise album sales for Stereo Dimension, Evolution and Athena
labels. . . . Chess Records appointed Frank Mancuso as East
Coast promotion represcntative. He was formerly with Action
One-Stop in Buffalo, New York. . . . Penelope Ross named ac-
count executive and Patti Lieb office manager with Ren Grevatt
Associates, music industry PR firm. Miss Ross was formerly
with Gifford Wallace publicity agency, and Miss Lieb was asso-
ciated with Janus Films. )

Dick Colanzi named national promotion director for Audio
Fidelity. He was previously national promotion director for
Musicor and Dynamo Records and has been affiliated over the
last 13 years with Kayden Records, Cameo Parkway, Myers
Music and Elvis Presley. . . . John Davies appointed national
promotion director, United Artists Music Corp., heading a 13
strong promotion team. He joins the company after a brief stint
with Bizarre Straight Records as national promotion manager
and before that spent two years with UA Records as national
LP promotion director, and KaTa iutra.

*

Tom Parent, former national promotion director, joins Chess
Records in the regional promotion area covering Pittsburgh,
Cleveland, Milwaukee, Chicago, Detroit and Minneapolis.
Another Chess addition is Mike Papale who handles regional
promotion in Milwaukee, Chicago, Cincinnati and Kansas City.
He was formerly a disk jockey with KIRL.

Koelker Dies—BMI| Manager

AIKEN, S.C. — Anthony J.
Koclker, southeastern regional
manager of broadcaster rela-
tions for BMI, died of a heart

attack at his home here on
Sept. 7. He was 60.

Before joining BMI, Koel-
ker had been manager of radio

station KMA, Shenandoah, Ia.
Other broadcasting posts in-
cluded farm editor of NBC's
National Farm and Home Hour
originating in Chicago, and
public relations manager, sta-
tion relations manager, and pro-
gram sales manager for ABC
in Chicago.
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In his new album, David Houston captures the spirit, excitement and reverence of
this country’s finest religious gospel songs. As it says in the psalms, “Clap your
hands all peoples . . . shout to God with loud songs of joy.”
David Houston does just thatin his new album. ON EPIC RECORDS.
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Bell in Major LP Co. Drive

NEW YORK—Centering on
the coming relcasc or the
soundtrack of “Cactus Flower,”
Bell Records president Larry
Uttal is launching a drive to
turn the label into a major al-
bum company. The project is of
vital importance because of the
label's connection with Colum-
bia Pictures Industries and the
possibility of acquiring a long
string of motion picture tracks.

“We have completely re-
geared the record company
from its limited aspect of singles

and singles producers,” Utal
said. "We are now aiming for
artists who can make it with
albums as well as singles.™

For example. the new Leslie
West “Mountain™ LP on the
Windfall Records label was pro-
moted strictly as an album and
Uttal is only now planning to
spin a single out of it

Pappalardi LP

Felix Pappalardi, who pro-
duced hits by the Cream and
the recent “Mountain™ LP, will
soon have a one-man album.
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Pappalardi is writing, compos-
ing, arranging and producing
the Windfall Records album and
will play almost all the instru-
ments. Uttal believes there will
be one or more singles evolving
from this album, but the LP
is the major effort.

In the case of the "Cactus
Flower” soundtrack. Bell will
release two singles of the title
song, written by Quincy Jones
and Cynthia Weill. One of these
will feature Sarah Vaughan, just
signed to Bell, and the other
will feature Quincy Jones.

Uttal is setting up Bell as a
specialist firm in promoting and
merchandising albums. Gordon
Bossin now heads the album de-
partment. "It would be like hunt-
ing a needie in a haystack to-
day to find a good a&r man
just for Bell. All the good pro-
ducers are seeking their own
labels and, in many cases. even
establishing their own artwork,
advertising, and promotion de-
partments separate from the
record company that distributes
their label. This allows them to
make much more money if
they're successful,” he said.

But record companies will
never become “just clearing

houses™ for producers. “We still
have artistic control in that we
can choose those producers we
decide to finance.”

CHESS NATIONAL sales manager
Arnold Orleans, left, spoke at the
meeting on fall releases available
on the Chess label. With him is
Herbert Hershfield, national sales
manager of GRT.

A&M SKIPS 3
VERSIONS OF
FLOWERS' DISK

NEW YORK — A&M Rec-
ords shipped Friday (12) three
different versions of its “Like
a Rolling Stone™ single by Phil
Flowers and the Flower Shop.
Because groups are cutting long
cuts for albums, many labels
are editing down key tunes for
radio station airplay, But Jerry
Love, head of East Coast a&r,
is shipping a 3:54 version backed
with a longer 5:49 version, both
in monaural. A separate 33Ya-
r.p.m, version in stereco will also
be sent to radio stations. The
short version is for airplay dur-
ing heavy commercial load pe-
riods, the longer monaural ver-
sion can be played at night
when commercials are fewer.
The sterco nine-minute version
is for FM progressive rock air-
play. Bobby Feldman produced
the record.

O AL AN MO

Allen, Green Pitch

NEW YORK-—Michael Allen
and Katic Green will reccive
London Records, heavy promo-
tional activity on their new al-
bums. Miss Green's is on Lon-
don's Deram label. She is the
daughter of composer lohnny
Green.

By ED OCHS

Go ahead, ask any kid. He'll tell you that rock music is no
longer a luxury but a necessity, and a responsibility that arises
from discriminating between good and bad. like and don't-like. The
singles business, where the plastic, pliable 45 r.p.m. record is the
basis of currency, is in full recession, registering a general don’t-like
with the chief a&r people—the kids. An all-time high in gold
records during the first six months of 1969 belies the shrinking
profits to be minded from the squealing, teeny market. The RIAA,
the organization which “certifies” the fabulous million seller, 1s in-
directly responsible for lowering the credibility (i.c. the profits) of
the 69-cent record as an artistic/economic peer of the progressive
long-playing album by ignoring the decline and fall of its standard—
the gold record, a prize commonized 10 hype. Pushing gold *'stars”
for status is about as old-fashioned as a IS-cent tip to a New
York cabbie.

* * *
Decline of the Gold Standard

When rock 'n’ roll was king. a No. | record spiraling to a
million in sales (1 can envision Elvis Presley putting another notch
in his leather belt) merited a mention in the newspaper. Over the
picture it described how: “Teen Hero Receives Gold-Plated Record
for Selling Million Copies.” Before the gold rush of the 60's set in,
cheapening that once-newsworthy item for some boldface type in
a gossip column (like the latest satellite in orbit) a gold record was
an economic and cultural award. Remember—money was tight via
that stingy parentally-devised allowance system, and there were
fewer kids. with or without money. since mass awarcness—of which
records played a big part—had not yet dawned on the urban war
baby. With hipness no longer a movemen{ but a prerequisite, the
pop age bracket has opened to admit the 11-ycar-old, and extended
into the ageless zone where youth is just a state of mind. Morcover,
inflation has not burned the record business too dearly. since spend-
ing money is no problem for the increased number of conveniently
exploitable youth (who are hopefully addicted to the sounds of
escape), so gold records are changing hands like dinner plates at
a banquet. In fact, “the 81 gold record awards. 33 for singles and 48
for albums, were a six-month high for the RIAA. a 50 percent in-
crease over the first six months of 1969.” (Billboard. Sept. 6.) A good
time for the cocktail crowd and happy work for the p.r. boys, gold
records have become for the public a symbol of the decadence of
the singles business. The gold record no longer stands for rare
prosperity in the record business or glamor in the strects, but for
vanity, and an industry that is serving only itself. Its meaningful-
ness as a measure of success in the dropping singles market has paled
under the fresh, superceding status of the gold album, a better
buy, economically and artistically.

* * *
Albums for the Ear, Books for the Eye

No longer the oversized but underdeveloped partner to the
single, the album has evolved from the dumb giant serving “more
of the same” to a subtle craft integrated into schools of production;
experimentation in sounds and styles, the “concept” album, better
sound equipment, improved studio techniques, multitrack composi-
tion and stercophonics—all have turned the well-made album into
a picce of art as rich and satisfying as a good book. The single
disk, meanwhile, still has a gapping, obsolcte hole in the middie,
plugged up by a plastic adaptor that has progressed more than the
record. Fragile to the rays of the sun, the moisture in the air and
repeated use, the 45 r.p.m. disk is just a terse teaser which, more
and more, creates a demand for the album bonanza—and the artist
in person, which also sells albums. What the single exposes, the
album consummates or, is in the underground market, the album
performs both functions in the exploitation of the artist, thriving
as a cultural entity in its sophistication and adaptability to modern
merchandising. The development of the stereo album, already budding
into the double album, has displaced the single for the LP as the
basis of currency in the record business. And the gold album has
cheapened the gold single, that gimmicky little record patronized
primarily by the jukebox industry which buys up more than half
of the singles—or 40 to 60 percent of a million sclier. Not that the
record business has lost confidence in the gold standard. But even a
good dentist knows that gold is old. and the clever assayers at At-
fantic Records have found a better filling in platinum. Which is t0
say that “gold is not the only coin: virtue too passes current all
over the world." Talent revealed should be enough for any artist
worth his mettle.

Pincus-Gil Gains Overseas

NEW YORK—Chiefly owing
to the rate of growth of Am-
bassador Music Ltd., in Lon-
don, the Pincus-Gil publishing
operation now derives one-half
of its income from overscas
sources.

George Pincus, recently re-
turned from overseas, states that
London continues a tremendous
hub of creative activity—both
on the writer and producer
levels. The independent pub-
lisher, who recently appointed
Rav Mills as professional man-
ager of Ambassador, states that
singles activity has declined in
the United Kingdom, whereas
LPs have gained momentum.
Record labels, however, are
seeking to restore singles sales,
Pincus says.

Judging by current hits in
England and on the continent,

American pop material is very
strong on a world basis. ac-
cording to Pincus.

Pincus noted that Mills would
engage in.considerablc produc-
tion activity.

Currently Pincus is enjoying
considerable record activity, in-
cluding “From Atlanta to
Goodyby” by Buddy Greco on
Scepter and Shani Wallis on
Kapp. "Love Is For the Two of
Us™ by Rene and Rene on
White Whale and Ray Anthony
on Ranwood. “Young Hearts,
Young Hands™ by Jim Nabors

—on Columbia, “My Love For-
give Me” by the Art Gallery
on TCA. Upcoming are Bobby
Vinton on Epic with “No Arms
Can Ever Hold You” and Ed
Ames on RCA with “A Painted
Rose on My Guitar.”
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Atlantic-Atco-Cotillion Records
Congratulate
Robert Stigwood

and
The Robert Stigwood Organization

for
three albums in the Top Ten
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And coming up,
two of the most important
albums of the year
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¥ Jack Bruce/Songs For A Tailor % Failt Marttresas (Eric Dillon,

Jimmy Leverion, Neil Landon,
Noel Redding)

*Released in America on Atco Records by special arrangement with Polydor Records, Ltd., Great Britain




Josh White Dead at 61—
Catalyst in Pushing Blues

NEW YORK—Josh White,
who died while undergoing
heart surgery, Sept. 5, was an
important singer in the chrono-
logy of blues acceptance. He
was one of the handful of per-
formers that, via the New
York cabarets and later radio,
presented genuine blues to an

TOP LP'S STUDY
IN THIS ISSUE

NEW YORK — The new
series, "Understanding the
Charts,” continues this week on
page 34 with a feature on Bill-
board's “Top LP’.”

Other Billboard stories in this
series will discuss chart uses,
by-product services that derive
from the charts, future chart
plans, etc.

The series was initiated be-
cause of reader queries concern-
ing the Billboard chart opera-
tion and is particularly appro-
priate because of industry in-
terest in the new ABC-TV show,
“The Music Scene.” This show
uses Billboard's charts as a basis
for musical selections on the
programs,

AR O RO R AR

Brown to Quit

o Continued from page 1

the area. The Georgia-born
singer said, “I have to put on a
good show. It's those people
out there in front of me that
took me off the streets of
Georgia. They are my people.”

Brown has turned down nu-
merous offers to have his own
television show or appear in the
movies. He has kept away from
many of the prime time tele-
vision variety shows, with the
explanation that he wanted to do
his own thing, not what some-
one cise wants. He has appeared
on television talk shows.

Payne, Country

SAN ANTONIO — Leon
Payne. 52, a noted songwriter
in the country music field, died
in a hospital here Thursday
(11). His works included “Lost
Highway,” =1 Love You Be-
cause,” “Things Have Gone to
Pieces,” and “The Blue Side of
Lonesome” among more than
300 published tunes. “In the
late 1930s,” he once said, “when
everybody used to hitchhike,
I'd thumb a ride to a town
and play at dances. I'd stay
there as long as | wanted to,

unfamiliar audience. White was
also the first to make the Euro-
pean trek and along with the
late Big Bill Broonzy, laid the
foundation for the current Euro-
pean blues boom.

White had the ability to give
an authentic and wide picture
of black blues and folk ma-
terial. His performance would
include straightforward blues,
work blues, children’s play
songs, folk songs—he was even
prone to do the occasional
Irish ballad.

Later, White turned into a
cultivated cabaret-concert per-
former and with the wealth of
blues information and issues, his
position as performer in the
blues hierachy become adjusted.

Josh White was born in 1908
in Greenville, S.C., son of a
pastor. From the age of nine he
acted as the *“‘eyes” for around
30 (his estimation), blind blues
and gospel singers who traveled
through the South, including
Blind Joc Taggert, Blind Blake
and the celebrated Blind Lemon
Jefferson.

He began recording in 1933
as “The Singing Christain™ (for
Gospel material) and Pinewood
Tom (for blues). He also acted
as accompanist on records for
Buddy Moss, Walter Roland,
Brownie McGhee, Sonny Terry
and Leroy Carr, and even played
with a white country music
group, the Carver Boys.

By the late 30s he was in
New York, appearing at the Vil-
lage Vanguard and the Cafe So-
ciety Downtown. Here White
was able to crystalize the ma-
terial gathered during his long
Southern exposure for his new
audience. He often appeared on
the same bill with Huddie Led-
better (Lcadbelly).

He was out of music for four
years because of a hand injury
but came back to branch out
as a worldwide artist.

“One Meat Ball,” a Depres-
sion song, was a big hit for
him. IAN DOVE

Writer, Dies

then go somewhere else.” It
was during this period that he
wrote *“Lost Highway.” The un-
usual aspect about his traveling
is that he was blind. For this
reason, the “Grand Ole Opry”
once turned him down—afraid
he would not be able to stand
the long trips for personal per-
formances.

Although he earned as much
as $25,000 a year from his
songs, he always considered
himself a sideman at heart. He
played with Bob Wills and his
Texas Playboys in 1938.
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SOUTHERN REGION receives Columbia’s outstanding regional promo:
tion performance of the year via Zim Zemarel, second from left, mid
and southeast region; Fred Ware, center, r&b, southern region, and

Gene Denonovich, second from right, south central region.

Honors

were shared by Don.Dempsey, left, Columbia’s regional sales manager
for the southern region, and Norm Ziegler, the region's sales director.

NEW ORLEANS branch members for Columbia recelving the firm’'s
Distributor of the Year award are, from left, Tom Croft, salesman; Bert
Cass, salesman; Bill Shaler, sales manager; Norm Ziegler, regional
sales director; Bill Williams, salesman, and Sam Harrell, local promotion
manager.

Cos.’ Direct Sampling Plan
To Operators Bared at Meet

e Continued from page 1

family that consists of Plantation
Records, Sun Records, Silver
Fox Records and others. Rep-
resentative Herb Shucher said
that within the “next 60 days”
samples of all releases of singles
from the Singleton label family
will be shipped direct to juke-
box operators along with ques-
tionnaires soliciting information
from operators. The label, rep-
resented here for the first time,
collected mailing information
from delegates.

Air Town Records, another
new company making its first
appearance at the annual ex-
position in the Sherman House,
was also compiling a mailing
list at its booth. Tommy Wills,
the company’s president and
chief artist, said he was inter-
ested primarily in the produc-
tion of records for the jukebox
industry (the sign above his
booth read “Let Airtown Be
Your Jukebox Sound”) and will
continuc a policy of personal
visits with operators and one-
stops around the country as
well as the direct mailing of
samples to promote his com-
pany’s records.

Yet another new exhibitor,
the nine month old Metromedia
Records Company. will main-
tain its policy of direct mailing
of what the company judges

Fillmore Corp. Set Up

e Continued from page 3

where he produced -disks for
artists such as the Chambers
Brothers and, Moby Grape. He
will continue to produce Taj
Mahal and the Chambers Broth-
ers independently for Columbia.

Graham is the founder and
operator of San Francisco's Fill-
more West and New York's
Fillmore East. A major objec-
tive of Rubinson and Graham
is to make San Francisco a com-
pletely self-sufficient musical
community.

good jukebox material to juke-
box operators, according to Mort
Weiner. The mailing list is
based on information obtained
from the Sterling Title Strips
Co., Newark, N.J.. he said.

“We have the entirc MOA
mailing list broken down by
category,” explained Arnold
Thies, Monument Records. “Op-
erators are listed under country
and western, soul or pop cate-
gories, or maybe all three, de-
pending on the type of audience
they reach. Everyone on the
MOA list gets some kind of
Monument release as soon as
it comes out.”

Epic Records mails selected
records 10 the operators on the
MOA list, according to Rick
Blackburn, and Shim Weiner,
Decca distributor, says his com-
pany follows the same policy.

MGM/ Verve was selected by
the MOA as the Record Com-
pany of the Year “because we
have worked so closely with the
operators in the constant promo-
tion of our products, in develop-
ing point-of-purchase advertis-

(Continued on page 51)

KILLED IN ACCIDENT
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SPOLETO FEST
ON MERCURY

NEW YORK—Mercury Rec-
ords plans to issue two albums
of the Spoleto Festival through
a leasing agreement negotiated
by Joseph Bott, director of the
classical division for Philips and
Mercury. Included will be poetry
by Alan Ginsberg and Ezra
Pound, folk songs introduced
by Gian Carlo Menotti, and the
first recordings of Menotti’s
“The Old Maid and the Thief.”

Brown Cleared
0f Charge

e Continued from page 4

comments constituted personal
attack, but apparently CBS
wanted to double-check. The
FCC scolded the network for
not following the rule that re-
quires the licensee in such cases
to arrive at a decision in good
faith. CBS chose instead to put
forward the WBC opinion for
commission comment by Wil-
liam B. Ray, chief of complaints
and compliance division of the
Broadcast bureau. FCC told the
network to set forth its own
views, with supporting reasons,
in the future.

The commission said it be-
lieves Westinghouse's opinion is
reasonable, and there was no
personal attack in Brown's re-
marks that a performer who ob-
tains a job with a white im-
presario has got to “become
white” and “no longer wants to
identify with the ghetto.” Thus
in Brown's lexicon, the person
becomes a “Negro.” While crit-
ical and controversial in nature,
says the FCC, the comments do
not constitute the type of per-
sonal attack falling within the
rule that requires opportunity
for reply.

Actually, the Brown catego-
rizing is the generally accepted
thinking of the younger genera-
tion of black Americans who
are intensely proud of their race,
and do not want to be associ-
ated with attitudes of the past
which Brown labels *“colored”
or “Negro,” the commission
said.

Date’s Meehan Disk

NEW YORK — Date Rec-
ords is rushing release of Don
Meechan's “Sir My Men Refuse
to Go,” which is based on the
recent Vietnam War incident
where soldiers refused to obey
a direct order.

Mitchell Ayres Dies at 58

LAS VEGAS — Mitchell
Ayres, 58, band leader and
composer, died following a road
accident here. He was working
as music director for singer
Connic Stevens at the time of
his death.

In recent years Ayres worked
as music director for several
singers and television shows. It
was in the late 40's that he
joined Perry Como as music di-
rector when the singer was on
the Supper Club broadcast on
NBC. This association lasted
through the 40’s and into the
50's, through radio and TV
when Como started his weekly
show.

In 1963 Ayres directed the

music and vocal work for
“Around the World in 80 Days”
which Guy Lombardo staged
at the Marine Theater, Jones
Beach, N.Y.

Ayres became nationally
known as leader of Fashions in
Music, a dance band of the
1940’s but the Milwaukee-born
musician started as violinist
with the St. Louis Symphony
and the Roxy Theater orchestra
in New York. He substituted
as Jeader of the Abe Lyman
orchestra before forming his
own band.

Ayres was also a songwriter
(“I'm a Slave to You,”) and for
a time was musical director for
Columbia Records.
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Jack & Jill

--where the hell
were yoal"

OVER THREE HUNDRED THOUSAND SOLD IN SECONDARY
MARKETS. PICKED AS A SLEEPER HIT-WE KNOW THIS MAKES
THREEINAROE. IT'S STILL UP THERE.WHERE ARE YOU"?

JAGK & JIbb
TOMMY R DR

PRODUCED BY STEVE BARRI  ABC#11229
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Market Quotations

As of Closing Thursday, September 4, 1969

1969 Week’s Vol. Week's Week’'s Week's Net

NAME High Low in 100's High Low Cloge Change
Admiral 21%, 14% 179 15Va  14%a  15% Unchg.
American Auto. Vending 76Va  45Va 545 48Y2 46 48Y: +1%
American Broadcasting 20% 1 97 1Y 12 12V — N
Ampex 44%, 3213 964 43%a 40 423y, +13;
Automatic Rodio 43 20% 980 6% NV ISV +2%,
Avtomatic Retailer Assoc. 117V4 9713 73 07 103% 107 +1v,
Avnet 36Va 12% 504 13% 123 131 - %
Capitol Ind. 527 29 142 44%; 6% 44l +6Y
Chic. Musical Inst. B%U 55 27V 26 27V 1
CBS 59V, 42V, 782 44Y;  42V) QY -1
Columbia Pic. 42 25 264 5% Ny 3V, 1y,
Disney, Walt 87va 697 206 87 83V, 86 +1Y,
EMI 8% 5 650 6Va 5% % - W
General Electric 98Y, 81 1188 84ly 81 84V +13
Gulf & Western 50V, 19 1432 22V 20V 2% - VY
Hondleman 34v2* 126Vt 230 I N, 34V +2%
Harvey Group 25% 13%; 38 15 13 13% — 1%
I 58Y2 46% 1663 53 51% 521 — %
Interstate United 35 MY% 394 7 5% 15% —1Y%
Kinney Services s 19 36 25%: 23 4y + %
Macke Co. 29V, 142 189 18 17 17 - 1n
MCA 44V 3% 390 25% 25 25V + VY,
MGM 44z 25 1028 41% 34% 4 +5V,
Metromedia 533, 7% 420 20 18V wHh - Y
IM 12, 94 483 1M13% 106%a 108V  +2Y
Motaralo 136% 102% 350 136% 124% 136%s +4%
North Amer. Phillips 563 5% 56% 50V 55V, +23,
Pickwick Int. 52+t 32 278 42% 40 2% + v
RCA 48% 35V 1558 0% 3% 39 +3
Servmat OV 27% 95 32% 29%2 29%2 -3
Superscope 54% 7 177 26 22% 26 +2Y,
Tenno Corp. N%etissyet 399 25 0% 24 + %
Trans Amer. 8y, 23 1436 28Y. 27 7% -1
Transcontinental Invest. 27% 133 453 183, 163 18 Unchg.
Triangle 7% 18 M2 23 18 19 -3
20th Century-Fox 413, 16V 2256 22% 8% 22 +2%4
Vendo 2% 6% 75 8% 7% 18 Unchg.
Viewlex Isva  22% 97 7% 26 7% + 1%
Whittoker Corp. 32% 19V 643 2% 21va 23 + %
Wourlitzer 23%a 15% 26 6% 15% 15% - %
Zenith 58 I5% 631 40% 8% 9% + %
1 Adjusted

As of Closing Thursday,

OVER THE COUNTER®

ABKCO Ind.

Audio Fidelity

Certron

Creative Manogement
Doto Packaging Corp.
Fidelitone

Sam Goody, Inc.

GRT Corp.

ITCC

Jubilee Ind.

Lear Jet

Lin Broadcasting
Magnasynic-Cralg
Merco Ent.

Mills Music

Monarch Electronic Ind.
Music Makers, Inc.
Nationol Tope Dist.
Newell

NMC

Omega Equity

Robins Ind. Corp.
Schwartz Bros,
Telepro Ind.

Trans Natl. Communications

September 4, 1969

Week’s Week's Week’s
High Llow Close
[ 5V, 6
k1% 1% 1%

0% 37 38
2% MY, Ny
20, 19Va 19V,
42 4 4
2%y 20 21V,
23% 20% 22%,
9V ™Va 9V
15V 15 15
26 24 25
1034 9% 103
4% 14Ve 4%
24y 23 24V
28 26%2 27
8Ya 7V 7%
12 NMVe 12V,
42 41 41
18 7% 7%
10 7% 10
% WY WV
8 Va TV
9 8 9
2%, 2 2%
7 (371 6%

*Over-the-counter prices shown are “bid” {os opposed to “asked’’). Neither the
bid nor the asked prices of unlisted securities represent actuol transactions.
Rather, they are o guide to the range within which these securities could have
been sold or bought ot the time of compilation.

The above quotations compiled for Billboord by Merrill Lynch, Pierce, Fenner &
Smith, Inc.,, member of the New York Stock Exchonge and all principal stock

exchanges.

Wall Streetin New Invasion

e Continued from page 1

which will be operated by Boo

Frazier,

formerly with Mer-

cury Records, Jimmy Curtiss has
been named vice president in
charge of creative operations.
Luella Johnson, formerly with
Capitol Records, has also joined
the firm. Jules Augus of Moore
& Schley was instrumental in

assisting Perceptions.

Distribution of the labels will
be made through a major record

company, as Yyet

undecided,

Philips said. But the emphasis
on the company will be on all
aspects of leisure products and

activities. The firm will be in-
volved in manufacturing Ski
Foam, a silicone product for
skiis, premium records and other
premium items not in the mu-
sic field, music publishing, and
production of commercials. In
the commercials ficld, the wing
of Perceptions Productions has
already worked on commercials
for Grey Advertising and J. Wal-
ter Thompson.

Just signed to the record
labels are Dizzy Gillespie, Mame
& Duke, the. Jamo Thomas Or-
chestra, Otis Arnold Smith,
Richard Wexlcr, Jeannie Britten

RECORD REVIEW

Blue Note Marks 30th Year
With 3 Two-Record Sets

NEW YORK — As part of
their 30th Anniversary cclebra-
tion, Blue Note has released
three two-record album sets fea-
turing some of their top jazz
product since 1939. Listed
chronologically the material
goes from Albert Ammons’
“Boogiec Woogie Stomp" (re-
corded in 1939) to “Peepin’ " by
Lou Donaldson (1967).

GRT Earnings,
Sales Climb

LOS ANGELES — GRT
Corp. reported sales of $15,-
298,799 and earnings of $813.-
852, or 40 cents per share on
2,052,781 average shares out-
standing, for fiscal year ended
June 30, 1969.

The figures compare with fis-
cal 1968 of $5,760,942 and net
carnings of $297,816, or 2!
cents per share on 1,376,380
average shares otstanding after
restating for state taxes and a
4-for-1 stock split.

Fiscal 1968 earnings included
an additional extraordinary in-
come of $78,953, or six cents
per share for a total of 27
cents per share.

Audio Fidelity

NEW YORK — Audio Fidel-
ity Records has reported a sharp
increase in its volume and prof-
its during the first quarter of
this fiscal year. This informa-
tion was disclosed at the com-
pany's first annual stockholder’s

NAL’s New Vender

o Continued from page 3

$40,000, the vender is de-
signed to take the bugs out of
tape merchandising and pur-
chasing and is geared specially
for people on the move. The

card on which it works can
be purchased from cashiers
wherever the machine is in-

stalled at prices ranging from
$4.98 through to $6.98.

Although the machine readily
lends itself to areas of vend-
ing other than tape cartridges,
Finley said it was unlikely that
he would cxpand its use to
these areas. “I would like to keep
it within the business of music,"”
he said.

Through Modern Tape, the
Canadian arm of North Ameri-
can Leisure, the tape vending
machine will be distributed in
Canada, where it is expected to
trigger in excess of $1 million
in sales through impulse buy-
ing alone.

The machine will go on the
consumer market by January
1970, with an initial output of
more than 10,000 units. A new
midwestern branch of NAL, lo-
cated in Chicago and headed
by Harold Pcase, has been set
up to deal with nationwide dis-
tribution of the machine.

The vender will be available
to rackers, distributors and re-
tailers, either on a lease agree-
ment or outright sale of less
than $1,000.

and the Hobbitts. PVI will be
the parent firm for Lee Harri-
dan  Productions, Perceptions
Productions, and the music pub-
lishing firms of Patrick Bradley
and Top Drawer.

The firm is acquiring a string
of name independent producers
for recording projects and is
opening up a Chicago office.

In between is given a good
idea of what jazz means to
Blue Note and in particular to
the founders of the label, Al-
bert Lion and Francis ** _..f. In
a liner note Wolff speaks of
those early days: “We could not
round up more than a handful
of customers for a while but
we garnered a good deal of
favorable publicity through our
uncommercial approach and un-
usual sessions like the Port of
Harlem Jazzmen and the Ed-
mond Hall Celeste Quartet.
Somehow we set a style.”

The sense of style has con-
tinued—on the three albums
top class jazz artists like Sidney
Bechet, Thelonious Monk, Tadd
Dameron, James P. Johnson,
Jimmy Smith, Horace Silver,
Ornette Coleman, Bud Powell,
Miles Davis, Sonny Rollins, Art
Blakey, John Coltrane, Clifford
Brown and others all appear,
given one track each.

It is not just a Blue Note
history, in some respects it is
a jazz history of 30 years. Al-
bums are: "Blue Note’s Three
Decades of Jazz 1939-1949 Vol.
1,” BST 89902 (S). “1949-1959,
Vol. 1.” BST 8803 (S). “1959-
1969 Vol. 1” BST 89904 (S).

IAN DOVE

Posts Gains

meeting heid at Plaza Sound
Studios Sept. 11.

During the ycar ended March
31, 1969, the sales and earn-
ings of the company, including
royalty income, amounted to
$788,418; while per share earn-
ings rose to 14 cents from 2
cents. For the first quarter
ended June 30, 1969, sales in-
creased 99 percent to $261,986
from $131,755.

One of the most promising
arcas of Audio Fidelity's ex-
pansion, according to company
president, Herman Gimbel, is
the tape market. The company
has renewed agreements with
its current licensees for the
production and sale of its music
in all four tape configurations.

It has also entered into agree-
ments with Ampex, RCA, In-
ternational Tape Cartridge Cor-
poration (ITCC), North Ameri-
can Leisure, Reader’s Digest,
GRT, Muntz and Mercury, for
the use of product with increases
in advance royalty payments.

Said Gimbel: “We are enjoy-
ing a substantial increase in sales
to the military market; and our
figures show a tremendous in-
crease in sales to the premium
market.

Robins Sales, Net
Up in Quarter

NEW YORK—Robins Indus-
tries Corp. realized 1969 sec-
ond-quarter sales of $656,100,
an unaudited net income of
$32,100, equivalent to 8 cents
a share on 405,133 shares out-
standing. The figures compared
with $628,900, $30,300 and
seven cents in the three months
ended June 30, 1968.

For the half year, sales were
$1,277,083, and unaudited net
income was $58,844, or 15
cents a share in 1969, and
$1,297910, $66,980 and 17
cents in 1968.

The second quarter went
ahead of last year’s despite de-
creasing sales in the company’s
Genarco subsidiary. Company-
wide sales continued to acceler-
ate through July and August,
and the midyear backlog for
consumer products was a record
high.
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Lawrence Reynolds

‘desus Is a Soul Man”

A single to celebrate.

On Warners (7522), where the nicest things happen.

Produced by Don Davis / Written by Lawrence Reynolds and Jack Cardwell.




ADVERTISEMENT — )

LEISURE
TIME
TIPS

by: Larry Finley

Last week's NARM Tape Con-
vention in Dallas was the “Con-
vention of Conventions” insofar
as the tape industry is concerned.
An all-time high attendance for a
NARM Convention was registered
and our hats are off to Mickey
-and Jules Malamud for a job
most certainly well done.

Starting Thursday night with a
cocktail party in the NARM Hos-
pitality Suite which was held in
honor of Art Denish, NAL's Vice
President in charge of Marketing
and Sales, the convention then
became a constant hub-bub of
activity starting early every morn.
ing and winding up late every
night.

The reaction and response to
NAL's new Tape Vending Machine
was even greater than the expec.
tations of this writer. (See story
elsewhere in BILLBOARD.) The
request for machines was so great
that NAL is delaying the showing
of the machine at the Friars Club
in New York. This showing as well
as Atlanta, Chicago and Los An-
geles will take place in approxi-
mately six weeks. The reason for
this is that because of the tre-
mendous interest, it is necessary
to work out production schedules
so that orders can and will be
filled on the due dates.

The reaction to the new car-
tridge and cassette releases from
NAL was equally as enthusiastic.
Heading the list of sales was the
new WINDFALL release of “LES-
LIE WEST-MOUNTAIN" which is a
real “Chart-buster” on the BILL-
BOARD charts as well as other
charts. This new release is being
shipped now by NAL on both the
Super Stereo 8 Cartridge and Cas-
sefte.

NAL proved that it is truly a
leader in the tape cartridge indus-
try by setting a pace that keeps
it far ahead of its competition.
The new fall, 1969, Check List
and New Release Order Form that
was distributed at NARM is now
in the mail to all NAL distribu-
tors.

If you are a distributor who is
now carrying Stereo Tape Car-
tridges and/or if you are a dis-
tributor who is interested in cash-
ing-in on this new explosive phase
of the music industry, contact
North American Leisure Corpora-
tion, 1776 Broadway, New York,
New York 10019. (212) 265-3340.
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Tape CARtridge

Hardware E quipment Unit Makers
WooRacks—GiveThemMore Action

DALLAS—More hardware
manufacturers are making their
equipment availabl to rack
merchandisers, especially with
low-end players in the under-
$100 category.

Most major record jobbers
who carried 8-track equipment
in the early days of the tape
explosion, are turning to more
players, particularly 8-track and
cassette portables, to supplement
their existing record-tape-hard-
ware lines.

In many outlets, racks are
establishing home entertainment
centers by merchandising rec-
ords, tape and players. The ma-

jor racks, including Handleman,
Heilicher and Schwartz, are
setting a pattern for ABC Rec-
ord & Tape Sales and Trans-
continental in the increased
hardware plunge.

National chains, including
Sears, Goodyear, B.F. Good-
rich, White Front, J.C. Pen-
neys, etc., are depending on the
rack jobber to solve many mer-
chandising - warehousing - in-
ventory-display headaches.

While racks always handied
8-track equipment and later cas-
sette units, the portable field
is ncw to both the consumer
and the rack merchandiser.

At least six hardware manu-
facturers had tables at the Na-
tional Association of Record
Merchandisers (NARM) con-
vention, with a variety of hard-
ware equipment on display. Bel-
air Enterprises, 8-track and cas-
sette portable manufacturer, has
done the biggest wooing job
on racks with its line of port-
ables.

It will have its equipment
merchandised in more than
1,000 Goodyear stores in eight
major markets via ABC, which
also supplies part of the Good-
year chain with tape. Belair also
merchandises its players through

Bayley Asks Rack Merchandiser
At NARM Meet to Broaden Base

DALLAS — If the rack mer-
chandiser wants to grow with
the 1ape industry, he cannot con-
fine his business to strictly pre-
recorded music, said Alan J.
Bayley, GRT president.

He urged rack jobbers to in-
vestigate the full tape market,
not merely the use of tape as
an entertainment medium. “Tape
will become, in the immediate
years ahead, more than Frank
Sinatra, Blind Faith or Tiny
Tim.”

Speaking at the National As-
sociation of Record Merchan-
disers (NARM) tape convention
here last week, Bayley told of
a new communications role for
tape.

“Do you think it farfetched
to anticipate selling cartridges
of educational worth to schools
or universities,” hospitals or
medical societies, courts of law
and foundations for the blind?

“Will the rack merchandiser
broaden his base when tape be-
comes more than an entertain-
mene medium?”

Bayley told rack merchandis-
ers to logically and rationally
experiment with the merchan-
dising of tape in new locations
and learn firsthand the poten-
tials and pitfalls offcred by the
new tape challenge. “If you
don't” he warned, “others will.”

“I feel that tape is virtually
at the point where it can be
considered a true publishing
medium,” he said. “Entertain-
ment is only one of the uses to
which tape is being applied.

“Education, industrial, instruc-
tional and training are areas
which have been barely touched
by our industry. Today, thou-
sands of professional people are
subscribers to ‘periodicals for the
ear,” a development made pos-
sible by the introduction of the
audio-tape cassette.”

Bayley said that American in-
dustry has begun using the tape
cartridge as a salesman, prop-
agandist and feacher.

“Can you imagine a tape cas-
sctte devoted to current condi-
tions in the credit market, or
a tape describing the latest de-
velopments in medicine?

“The world is becoming ‘car-
tridgized.” Pcople are becoming
conditioned to cartridge tapes,
and this exposure and condi-
tioning can only help in the ac-
ceptance factor for other areas
beside entertainment.”

Though prerecorded tapes

have been responsible for GRT’s
growth, Bayley said “we (GRT)
do not plan to only restrict our
activities to this market in the
future. We plan to diversify into
allied arecas. We want to take
advantage of the new markets
for tape—both in audio and
video—as these markets ex-
pand. Will you be there with
us?”

Bayley urged rack jobbers not
to be cautious or hesitant about
the new role of tape. “Have
you pursued new mass merchan-
dising outlets, like industrial and

instructional; medical and judi-
cial; scientific and scholastic.

“Open your mass merchan-
dising doors to include scientists
and engineers, medical techni-
cians and computer program-
mers, salesmen and industrial
trainces,” said Bayley.

“Tape will literally be used
wherever people go—and, there-
fore, tape will eventually have
to be more widely available than
tapes are today. It would be
folly to assume you automati-
cally have the tape marketplace
sewed up.”

Ampex’s Hall Calls
NARM Meet Disgqusting

DALLAS — Don Hall, vice

president of the Ampex Corp.,
and genecral manager of its tape
division, has labeled the NARM
Tape Convention held here Sept.
5-7 as *“one of the most dis-
gusting conferences I have ever
attended.”

In a blistering attack on dis-
tributors, rack-jobbers and re-
tailers alike, Hall singled out
the problem of packaging, which
consumed much of the confer-
ence time, for special criticism;
and said that too much time had
been wasted on the subject.

Stressing that there were nu-
merous ways to bell a cat, Hall
told his audience, many of
whom stormed irately out of the
room, that putting the cartridge
in a massive 12" x 4” box was
not the answer to the industry's
problem: He said that the major
attraction of the cartridge and
cassette were their compactness.
“And now you want to put it
away in a 4" x 12" box,” he
lamented.

In his pull no punches, fare-
well address to the convention,
the Ampex policy maker urged
the greater use of security, ad-
ditional help, and closed circuit
cameras to help battle the prob-
lem of pilfecrage, which he ac-
knowledged as a real problem.
“But,” he said, “you must ac-
cept revolution in the music
business. You must accept mass
distribution. You must accept
innovations as this end of the
industry continues to expand,
but my personal opinion is that
the 4” x 12" box is not the an-

swer. To find the real answer
we must stop talking and get
down to business.

“One of the first things you
must do,” he continued, “is edu-
cate the people. Many people
still do not really know what
tape is, and continuity is the
answer, We also need to de-
velop new talent and help to
promote catalog product.”

Hall also urged his audience
to turn their attentions to the
accessory market, which he esti-
mated conservatively as a $50
million industry, which is almost
as large as the tape business it-
self, and which is as yet un-
tapped.

Work Begins on
New GRT Plants

LOS ANGELES — GRT is
breaking ground on a two-story
50,000 - square - foot corporate
headquarters facility in Sunny-
vale, Calif. The new plant will
accommodate the administrative
offices, enginecring and com-
puter facilities.

Site of the new building is
1287 North Lawrence Station
Rd., opposite GRT Tapes/ West,
the company’s Western pre-re-
corded tape  manufacturing
facility and temporary corporate
headquarters.

GRT has facilities in Los An-
geles, Chicago, Nashville, Fair-
field, N.J., Mamaroneck, N.Y.,
London and Toronto.

several Transcontinental outlets.

Rather than replacing its own
independent network of dis-
tributors, Belair is looking at
the rack jobber to supplement
distributors and reach the mar-
ket through mass merchandising
chains.

To protect its distribution net-
work, Belair will only use rack
merchandisers to service nation-
al accounts. “We're not trying
to put our distributors out of
business,” said Rod Pierce, Bel-
air marketing vice-president.
“Our goal is to enhance our

roduct in mass merchandis-
ing chains and still protect our
independent distributors.”

Many equipment companies
feel independent distributors
cannot supply national accounts.
By working with major racks,
hardware producers are able to
market product across the U.S.

Ed Mason, Belair president,
said racks can offer three im-
portant services in the merchan-
dising field: ordering, controlling
inventory and promotion-dis-
play. “Simply,” said Mason, “the
rack is able to offer a hardware
merchandising program to na-
tional accounts.”

Peerless Telerad, 8-track and
cassette manufacturer, is going
into the portable field with a
line of three 8-track units. The
New York-based company al-
ready merchandises parts of its
regular cassette and 8-track line
to racks. Other companies
represented with tables at
NARM included Automatic Ra-
dio, Tenna, Kraco and Belle
Wood. Other manufacturers
using rtacks are Craig, which
uses Heilicher Bros., Sharp, Vik-
ing, Concord, Philco-Ford and
Panasonic.

Bill Hall, Transcontinental
Music Corp. vice-president, feels
the rack jobber is able to offer
national accounts this:

“What a retailer gets is a
basic inventory service. Besides
not having to clutter up a ware-
house or stock room with hard-
ware, the retailer does not have
to spend time on ordering,
maintenance, inventory, display
or marketing.”

The advantages for the hard-
ware producers?

“In many cases, equipment
is shipped to warehouses be-
longing to rack merchandisers
who then ship to national ac-
counts,” said Mason. “The plan
saves shipping fees to individual
stores and allows hardware
manufacturers to use racks to
inventory product.”

In an effort to stimulate rack
merchandisers to play an even
greater role in the equipment
field, Don Hall, Ampex vice-
president, urged racks to con-
tinue their drive in equipment.
“Belair has taken the lead in
getting portable equipment to
the consumer via the rack mer-
chandiser,” he said. “It's time
the hardware manufacturer does
more. Belair has merged the
hardware field with softgoods
avenue for rack merchandisers.”
and created an exciting profit

Today, the market is being
flooded with low-end equip-
ment, much of it from Japan.
Many believe the role of the
rack merchandiser in hard-
ware is just beginning.

Record manufacturers agree
that the current proposed pack-
ages may not be the final

(Continued on page 16)
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The Rock Pile

THE BEALH BOYS
SURFIN USA

Capitol piles up the together in a big price leader:

most profitable rock sounds on tape. “Hit Makers, Vol. 3.”
Sellers. Like The Beatles, And then, Capitol designed
The Beach Boys, The Lettermen, window streamers to keep
The Kingston Trio and Jimi Hendrix. the customers streaming in.
Flawless performances by all. And then, Capitol designed
And then, Capitol put Glen Campbell, a new, groovy merchandiser
The Lettermen, Bettye Swann, for you to stack your rocks in. @
The Beach Boys’ Joe South’ And then, Capltol left it all to you.

The Kingston Trio, and Bobbie Gentry On 8-track cartridge, too! Capitol -
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Camera Eye’s View of NARM's Tape Convention

MORE THAN 500 members sit deep in thought as the problems of their business were discussed at a dinner meeting held
at the association's convention in Dallas.

: B o
ALAN J. BAYLEY, president of the GRT company,
delivers the keynote address at the beginning of the

NARM three-day convention. He is flanked by Amos
Heilicher, president of the J.J. Marsh Corp.

THE ROLE of tapes in the field of children’s enter-
tainment was a subject of great interest and lengthy
discussion. Here a contemplative group studies the
ramifications of the subject.

FRED RICE, extreme right, discusses innovations in tape packaging with
interested members of the industry.

ED WELKER (left), president of Car Tapes, Inc., and
James L. LeVitus of RCA Records Recorded Tape
Merchandising Division, put their heads together on
the thorny problem of packaging and its future.

STAX-VOLT
RECORDS

IN AN EFFORT to bring manufacturer and merchan-
diser together, NARM arranged a series of person-
to-person meetings, which were highly successful.
Here members of Stax-Voit Records talk with dis-
tributors and rackers.

EARL HOROWITZ, general manager of Liberty/UA Division, gives his views

A KEY issue was the problem of packaging. Allan
Wolk, president of United Records and Tapes, dis-
cusses another packaging innovation,

.\

Hi t
@

AMOS HEILICHER, president of the J.J. Marsh Co.;
David Rothfeld, divisional merchandising manager
of E.J. Korvettes, and Jerry Smith, vice president of
the Recco Corp., get their teeth into a discussion on
the packaging dilemma.

on the thorny problem of packaging.
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Isi't it about time somehody did something about

Somebody has.

Reprise. With a recorded in London
pop-rock super-session album (RS 6354).
From which comes her new single,
“Get Ready.”

Produced by Richard Perry
Written by Smokey Robinson

R 0850

ELLA is now on Reprise albums and tapes —
where she belongs.

«T)



Tape CARtridge

Unit Makers Woo Racks—

Technology Behind

Tape Gains: Doyle

DALLAS — The reason be-:

hind the dynamic growth of
the tape industry is that tech-
nology has produced better
equipment at lower costs, ac-
cording to Jack Doyle, Certron
marketing director.

Speaking at the National As-
sociation of Record Merchan-
disers tape convention here last
week, Doyle said the *avail-
ability of equipment in the $49-
$69 range has made it a mass
merchandising item.”

“What is equally impor-
tant,” he said, “is that manu-
facturers, distributors and deal-
ers maintain the same percent-
age of profit at $59.95 as they
did at $99.95. I would warn
distributors and decalers to be-
ware of the manufacturer who
tells you that to market a prod-
uct ‘we are all going to have
to take a little less.””

Doyle feels that it is this
kind of approach that could put
the tape industry into the same
condition as transistor radios.

“While some of the blame
(price-cutting) must be placed
on manufacturers,” he said, “it
can't happen if distributors and
dealers refuse to buy that kind
of merchandise.”

On the B8-track vs. cassette
configuration battle, Doyle feels
that the cassette will become
the dominant system within two
years.

The reasons Doyle cited are:
Cassettes are  smaller and
more convenient to store; cas-
settes have achieved a high de-
grec of acceptance in the port-
able and home stereo fields,
and that this will spread to the
auto field; music availability is
increasing in cassette configura-
tion; cassette hardware prices
are dropping; Fidelity of equip-
ment is improving but in the
long run doesn't play a major
factor, anyway; automatic re-
verse units will eliminate the

problem of “turn over.”

Doyle said, however, that
there are enough retailers that
are stocking and promoting both
8-track and cassette so that the
consumer has his choice, and
it is the consumer who will ul-
timately make the decision.

While the growth of the tape
industry has been comforiable,
the growth, too, has been dis-
torted by problems of product
shortage, quality problems and
system changes between 4 and
8-track and 8-track and cas-
sette.

In his speech, Doyle talked
in terms of a 50 percent in-
dustry growth rate per year for
the next five years. However,
he said, the predictions are sub-
ject to outside influences,
which are: The amount of dis-
cretionary dollars; how the con-
sumer wants to spend it.

“The first contingency de-
pends on the economy,” said
Doyle. *Our product is not a
necessity, it 1s a luxury and,
therefore, dependent on the
economy and how many dis-
cretionary dollars the consumer
has.

“The second contingency —
how the consumer will spend
dollars—depends on how much
he wants our products in re-
lation to other luxury items.”

Give Them More Action

o Continued from page 12

solution, but “it's the best we
have to offer, right now,” said
one.

While many record compa-
nies are designing packages to
fit present, existing display
bins, others are as confused on
the issue.

If 4x12 or 3x12 packages are
adopted, a distributor said,
what  happens to locations
which use racks and fixtures?

A distributor for several auto
outlets said: “The record man-
ufacturers have developed tape
packages to suit music stores
and record rack merchandisers.
They don’t care about auto
stores, camera outlets or spe-
cialty locations.”

Both the Record Industry As-
sociation of America (RIAA)
and NARM are working with
both the record-tape industry
and independent accessory pro-
ducers to solve a continuing
headache.

In short, before the industry
can look at the exploding
1970's, it best solve the pack-
aging dilemma in the 1960'.

How to solve the packaging
dilemma?

“One way,” said S. Harvey
Laner, president of Recco, is

for retailers to arouse the pro-
crastinating manufacturers to
deliver a product that allows
the freedom of sales.”

(Recco has developed a box
holder which fits into a brow-
ser bin, and becausc of its 4x12
size discourages pilverage.)

Warner Bros.-Seven Arts is
experimenting  with its own
forms of packaging, working
with two companies, the Pack-
aging Corp. of American and
the Container Corp. of America.

Joel Friedman, W-7 market-
ing vice-president, said he is
trying to develop a package with
some lasting value, with a W-7
package out within six months.
He acknowledges that a manu-
facturer would incur additional
production costs in handling
outer cases, but is willing to
pick up the cost.

Fred H. Rice, national mer-
chandising development man-
ager at Capitol Records, admits
tape packaging may change but
feels the 4x12 package is the
answer. “It allows full four-
color graphics and gives the
merchandiser full sales appeal.”

Atlantic’s Nesuhi  Ertegun
feels the 4x12 is suited for the
auto or specialty outlets. “We
need more research before we
settle on an industry-wide pack-

Dubbings Expands Berkshire Line

DALLAS — Dubbings Elec-
tronics is expanding its Berk-
shire budget line of pre-recorded
cassettes and will eventually of-
fer the line in 8-track.

Duplicated by Stereo Tape
Corp., a division of Dubbings,
the Berkshire catalog includes
about 120 titles of jazz, coun-
try, pop, Latin, background and
mood music. The line sells at
$4.95.

Jack Somer, Dubbings mar-
keting manager, said the exist-
ing Berkshire best-selling cas-
sette tapes will be duplicated
in 8-track by January.

The current library, exhibited
at NARM, has been culled trom
Mercury, Premier, Audio Fidel-
ity and Vox, among others, with
material also gathered from in-
dependent producers and pro-
duction companies. Somer is

Midwest Software Sales Up 100%

DALLAS — The sale of tape
cartridge software in the mid-
western United States soared to
more than twice its June 1968,
figures during the same period
this year.

By comparison, record sales
climbed to just over 50 percent
in the album configuration with
45's doing slightly better.

These figures were released
by Amos Hecilicher, head of the
J. J. Marsh Co., at the NARM
Tape Convention held at the
Fairmont Hotel in Dallas.

J. J. Marsh, one of the largest
rack-jobbing houses in the coun-
try, also revealed in its comput-
erized report that the sales of
both tapes and records fared
better in large shopping mall
locations than in any other con-
sumer buying area.

The 8-track configuration
turned out to be the best seller
with an estimated 25,610 units
moved off the shelves in May
this year. This figure represented
77 percent of the total mid-
western tape sales rung up by
Marsh. Its closest rival was the
cassctte 3,698 units or 11 per-
cent sold. Four track and reel
to reel lagged at the bottom of
the list with five and 4.5 per-
cent respectively.

December proved the best
month for the sales of both
records and tapes. Of the 40,770
tape cartridges sold during that
month 28,907 were 8-track and
5,274 were cassettes. Interest-
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ingly, reel-to-recl netted more
sales that 4-track with 3,739
units as opposed to 2,850 units.

Some of the most amazing
figures brought to light by the
J. J. Marsh computer included
the fact that the sale of tapes
between January and June 1969
soared to $1 million over the
same period in 1968. Figures
from January to June 1968
read $807,031 while those for
the same period this year read
$1,807,031.

This was, by comparison, a

phenomenal rise over the sales
of records of both 334 and
45 configurations over the same
period. Records albums sold
$5,814,013 in the January to
June period of 1968 as com-
pared to $6,230,058 in the same
period during 1969. An increase
of a merc $383,000. The 4S5,
too, did not do much better.
Its sales amounted to $1!,827.-
025 for the first six-month pe-
riod of 1969 over $1,443,031
over the same 1968 period. The
increase here was $383,094.

Modern Tape Kicking Off
A $3.98 Children’s Line

DALLAS — Modern Tape
Corp. is introducing an 8-track
children’s line at $3.98. The
cartridges are packaged with a
box of crayons and a 12-page
coloring book ina 4 x 12 box.

Initially, the Mother Goose
line will consist of 12 titles,
with another 12 titles available
in January, said Bob Demain,
executive with Modern Tape.

Demain plans to merchandise
the line through regular record-
tape channels and children's spe-
cialty outlets, especially toy
stores. Modern Tape is develop-
ing a 24-30 prepak browser to
display the tape.

The crayons and coloring

book are packaged in the 4 x 12
cartridge box, thus making use
of the “wasted” space in the
bottom of the nackage, said De-
main,

The Mother Goose line, both
instrumental and vocal, includes
“Music From Doctor Dolittle &
Other Animal Songs™; *“Chim
Chim Cheree From Mary Pop-
pins & Other Children’s Favor-
ites”; “Chitty Chitty Bang Bang
& Other Children’s Songs™;
“Music From Jungle Book™;
“Happy Birthday & Other Party
Songs™; “Song Stories for Little
Cowboys & Cowgirls”; “Chil-
dren’s Bedtime Stories™; Alice in
Wonderland & Other Stories”;

looking for new music, in the
rock and contemporary areas, to
duplicate on both cassette and
8-track.

New material will be dupli-
cated on both 8-track and cas-
sette, with the tapes also avail-
able for private labeling. Por-
tions of the Berkshire line are
available only in the U. S. and
Canada.

To introduce the line, Stereo
Tape Corp. is offering a sam-
pler which includes 12 artists
in a 40-minute variety program.
Also available are pre-paks (con-
tains 10 bestsellers) and special
artist combination packages.

In pre-pak, the company of-
fers five different packages, in-
cluding “Swinging Jazz,”
*“Around-the-World,” “Pops,
Pops, Pops,” “Top Sound” and
“The Latin Beat.”

The jazz pre-pak includes the
Dukes of Dixieland, Eddie Jack-
son, Peter Nero, Lena Horne
and Earl (Fatha) Hines and
Andre Previn. Sergio Mendes,
Perez Prado, Los Indios Taba-
jaras, Joao Gilberto and others
are in the Latin pre-pak, with
Brook Benton, the Isley Broth-
ers, Little Richard, Billy Dan-
iels and Kay Starr in the pop
pre-pak.

Artist combinations incfude
Hines and Previn, Mendes &
Gilberto and Benton and Dinah
Washington,

The Berkshire line includes
material by Dizzy Gillespie,
Quincy Jones, Lawrence Welk,
Oscar Peterson, Gerry Mulligan,
Pearl Bailey, Sarah Vaughan,
Lesley Gore, Nina Simone,
Jimmy Dean, Rusty Draper,
Louis Prima & Keely Smith,
Ray Charles, the Platters and
Vic Damone.

“Old MacDonald Had a Farm”;
“Favorite Nursery Rhymes”;
“London Bridge Is Falling
Down & Other Favorites”; and
*Mother Goose Favorite Songs.”

age,” he said. Atlantic will ex-
periment with several packages,
including the 4x12. “A draw-
back of the 4x12 package,” he
said, “is the wasted space in-
side the box.”

Joe Louis, Motown national
sales manager of tapes and al-
bums, and Joe Summers, gen-
eral manager of Earth Records,
said “Motown is committed to
the 3x12 cassette package and
4x12 8-track package, period.
We're phasing out of all pack-
aging except the 3x12 and
4x12.”

Mel Price, Columbia Records
national tape sales manager:
“The industry has to make an
interim move before coming out
for standardization. I'm not in
favor of an immediate pack-
aging step.”

Amos Heilicher of Heilicher
Brothers: “Allow the manufac-
turers to decide on packaging,
whether it be 4x12 or 3x12,
or whatever.”

Jim Schwartz of Schwartz
Brothers: “It's not up to the
racks, the distributors or the
dealers. It's up to the manu-
facturers to decide on a stand-
ard package.”

Bob Elliott of A&M Records:
“We need scparate packaging
for music stores and non-rec-
ord outlets. A&M is not com-
mitted to any packaging con-
cept and we won't be until we
are convinced there is a stand-
ard. We'll continue to use the
Norelco cassette box and the
8-track slip case.”

Jim Neiger, marketing direc-
tor of Certron’s duplicating di-
vision: “We're moving to a 4x
12 8-track and cassette package
with full four-color graphics for
our Vivid Sound line of budget
line tapes.”

Jerry Weiner, national sales
manager, and John Wood, pro-
duction manager at Disney:
“We're not committed to any
packaging concept. We feel
there has not been enough ex-
perimentation. We'll continue
with an 8-track slip on case
and a soft box for cassettes.”

Jerry Geller of Scepter: “I
favor a gradual change to the
long box (4x12). Before stand-
ardization, however, I would
like to sce NARM and the
RIAA evaluate all packaging
concepts before making a pres-
entation to the industry.”

Don Hall, Ampex vice presi-
dent: “The manufacturers will
go through a period of testing
before settling on an industry-
wide package. I don't under-
stand why, though, the industry
wants to put a cassette into
a 4x12 box.”

Bill Davis of Davis Sales Co:
“We need more research, more
and more innovations before we
settle on anything.”

Earl Horwitz, general man-
ager of Liberty/UA Tape: “I
thought NARM was ready to
reach a decision on packaging.
We've delayed the packaging
problem too long, and now
NARM is prepared to delay a
settlement again. [ feel the
4x12 is perfect for 8-track and
the 3x12 is ideal for cassette.”

Dave Rothfeld, divisional
merchandising manager of E.J.
Korvette: “For the present we
need packaging for the record
merchandiser and another for
the auto outlets. Whatever the
final package, we need full
graphics to capture the instant
buyer. The 4xI2 box for both
8-track and cassctte is attrac-
tive for merchandising pur-
poses.”
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Peerless Telerad Into
Stereo Portable Field

DALLAS — Pcerless Telerad,
8-track and cassette manufac-
lurer, is going into the stereo
portable field with a line of
three 8-track units.

The New York-based com-
pany introduced a prototype of
its first portable unit here at
the National Association of Rec-
ord Merchandisers (NARM) tape
convention.,

The firm’s initial 8-track port-
able unit (modcl PSP-444) has
two dctachable speakers, built
in AC, program selector and a
telescopic antenna for FM car-
tridge tuner. It will retail at
$69.95.

Its two additional 8-track
portables will be a low-end
$39.95 model and a model with
a sterco radio. The company
plans to distribute the portable
line through rack merchandisers
and regular distribution chan-
nels.

Pecrless, exhibiting at the
NARM show for the first time,
already merchandises its line of
six 8-track units and four cas-
sette models through racks, in-
cluding Heilicher Brothers and
ABC Record & Tape Sales Corp.
in Chicago and Des Moines.

Harvey Dyer, president of
Peerless, said the company will
introduce several new 8-track
units in January, including an
8-track with a changer at $199
and an auto 8-track with AM
FM stereo radio (model CP
242) at $99.95.

The Peerless line:

A cassette tape recorder

(CTD-200) at $39.95;, a cas-
sette recorder with radio (CIR-
400) at $59.95. and a cassette
recorder with FM radio and a
telescopic rod antenna (CRFM-
450) at $69.95. The 8-track line
includes an auto sterco player
(CS-801) at $79.95; a low-end
unit (CS-700) at $59.95; a
player with an FM tuner (CP-
242) at $129.95; a FM stereo
multiplex cartridge tuner (FM-
802) which fits both 8-track
auto and home units; an

track stereo music center with

Allied Opening
‘Custom’ Plant

LOS ANGELES Allied
Records is opening a tape du-
plicating plant here to custom
duplicate 4, 8-track, cassette
and recl-to-reel

The 8,000-square-foot tape
facility is adjacent to Allied's
record pressing plant in Vernon.
Jack Wagner, Allied vice-presi-
dent, will direct the tape divi-
sion.

FM/AM/FM multiplex (HSP-
25) at $149.95, and an 8-track
stereo music center with FM

(Continued on page 18)

SALESMAN WANTED

As part of our expansion program we
are looking for junior salesmen to
work under the jurisdiction of our
regional sales managers.

All replies will be confidential
Apply: Art Denish

NORTH AMERICAN LEISURE CORP.

1776 Broadway, New York, N.Y. 10019
or phone collect 212/265-3340

THE ORIGINAL ONE
THE QUALITY ONE

THE ONE. €22

TA-52 Deluxe Tape Cartridge Case
Holds 15 cartridges

TA-54 Deluxe Tape Cartridge Case
Holds 24 Cartridges

Distributor ! Jobber!

Custom padded top
The best vinyl

FULL LINE The only case with lock and key

OF TAPE Now., A New Concept in Color! The Two
Tone from Le Bo, the Only Two-Tone Color on

ACCESSMES the Market. Six attractive decorator colors done

in Black Crush. Alligator Black—Brown—Red.
And the All New Alligator Blue and Alligator
Green.

Once you See These New Colors All Others
become drab.

Contact your nearest
distributor or

Deluxe wood construction.
Genuine high pile rayon flocked interior.
Avallable in Two Sizes.

Products Co., Inc.

71-08 S1st Avenue, Woodside, N. Y. 11377

in tapes. Why?

Overnight service from 15 warehouses.
Local TMC specialist totell you
what's selling...the TMC computer to
keep your inventory up to date.

Complete merchandising service:

money-making promotions, displays,
department layouts, advisory service. Let
TMC help you become No. 1 in your area?

* For immediate service . . . phone collect (203) 289-8631

TMC HAS THE MOST OF WHAT THEY'RE BUYING!

TRANSCONTINENTAL MUSIC CORPORATION
201 East 42nd Street, New York, N. Y. 10017
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SPECIAL
SERVICE

for
Subscribers
in

Great Britain
and

Europe

if you are a subscriber
to any one of these
BILLBOARD publications

o Amusement
Business

o American Artist
o Rillboard
e High Fidelity

e High Fidelity/
Musical America

o Merchandising
Weelk

e Modern
Photography

o Vend

payment for your new
or renewal subscription
can be made direct

to our London office:

TELLTIME LTD.

7 Carnaby St.
London W1, England

Garrett, London
‘Indie’ Contract

LOS ANGELES—Snuff Gar-
rett  Productions independently
will produce eight concept al-
bums for London Records, with
tape rights for all configurations
going to Ampex.

The record and tape pack-
ages will be simultaneously re-
leased on London and Ampex,
with merchandising, promotion
and advertising  coordinated
through Garrett Productions.

Ampex and London have
worldwide rights to all concept
product.

Viva and Bravo Records, both
owned by Garrett, continue to
have product duplicated by
Ampex, GRT and North Ameri-
can Leisure.

Peerless Telerad

® Continued from page 17

AM/FM multiplex (HSP-70) at
$199.95. The Columbia Record
Club uses the HSP-25 for its
membership.

To promote its equipment,
Peerless uses tapes as giveaways
for both its 8-track and cassette
equipment. Columbia'’s special
products division duplicates a
demo tape, *A Time for Sing-
ing,” for Pecrless. The demo
package includes cuts by Bar-
bra Streisand, Steve Lawrence,
Ray Conniff, Johnny Cash, Jerry
Vale, Robert Goulet and Aretha
Franklin.

For its cassettc promotion,
Peerless, a wholly-owned subsi-
diary of Dero Rescarch & De-
velopment Corp.,, N. Y., gives
away a C-60 cassette. The tape
includes a 20-minute instruc-
tional message, 10 minutes of
background music, and a side
(30-minutes) of blank tape.

Tape CARtridge

Fairmont Creates Rack
That's Attractive, Tight

NEW YORK — The display
fixture division of Fairmont
Electronics has developed a new
browser rack designed to take
tape CARtridge product from
under lock and key and place it
once more within easy access
of the customer.

Working on the premise that
to achieve the best results in
merchandising the customer
must be permitted to touch the
product, the company has
waived the “pilferage” line of
argument and concentrated in-
stead on attractiveness of dis-
play, compactness of unit and
availability of storage space.

The new rack is designed to
display either records or tapes
and standard size model can
display as many as 1,100 records
and tape units with display fa-
cilities for 8-track, 4-track and
cassette configurations as well
as LP's and 45 records.

Bob Wortley, general sales
manager of Fairmont's Display
Fixture Division, said that re-
tailers must recalize that if they
have a product to sell they must
create sales conditions as close
10 ideal as possible, and putting
the product under lock and key
is reducing its sales potential.

“Retailers will have to put
more help on if they truly want
1o combat the problem of pil-
ferage,” he said.

The new unit retails at prices
ranging from $49 to $150, and
Wortley estimates some S2 mil-
lion worth of sales this year with
a 50 percent increase in 1970.

In spite of its avant-garde ap-

Fairmont is still catering for the
less adventurous retailer who in-
sists on locked display units. The
company has also developed a
locked display casec made of
plexiglass. “We have done this
in an effort to eliminate the high
incidence of breakage ecx-
perienced in the all-glass units,”
he said.

Chapman Begins
Handling Series

LOS ANGELES — Chapman
Distributing has begun haadling
the living language series of
cartridges. The series covers
French, German, Italian and
Spanish.

The series.is designed to teach
a foreign language in six weeks.
The retail price is $12.95 per
language. Covered are 40 les-
sons in two cassettes, a diction-
ary plus conversation manual
repeating each of the lessons.

WHY PAY MORE?

r s Get Pfanstiehl's oon cons csses conss essss

BLANK CASSETTES
¢ 48 8 TRACK

|ICASSETTES :::

e e AT NEW LOW PRICES! e e ssmmn

rllu. 3 s g | E o

WESY COABT: 14787%, OXNAXD STREEY °

WRITE FOR DETAILS!

BOX 498

WAUKEGAN, 1LLINOIS 60083
VAN NUYS, CALIPORNIA 91409

Do you put

proach to tape merchandising,

---1-

SPECIAL PREPRINT SERVICES
FOR BILLBOARD SUBS(RIBERS

NOVW . . . Advance Singles and TOP LP Billboard
Charts available in any quantity.

Great for:

RADIO STATIONS . . .

© for week-end chatter, trade information
and programming—available the week before
Billboard actually comes out

® as an early aid to developing weekly play
lists

® for blending national sales action with
local sales to produce locally distributed
Top 40 sheets.

DISTRIBUTORS . . .

® for earliest appraisal and use of data for
sales and promotion purposes

® in small bulk quantities for use of their
sales and promotion people

® for buying guidance . . . and as a selling tool.

RECORD MERCHAMDISERS AND ONE-STOPS . . .

® for window and in-store display in retail
outlets services

@ as customer give-aways or envelope stuffers
in retail outlets

© for their own buying guidance.
Services to suit your Music needs. Write for details today. Use the attached coupon.

000.000

Name Check box which applies:
Company, — — [ Radio Station
Address - O Distributor

City. State —Ip

Just fill in and send to:

Bob Gerber
Special Projects Division—Billboard

the cart
hefore the reel?

The reel
before the cart

The cassette
hefore hoth?

No matter. At Magnetix, tape dubbing is our only
business. Any kind of tape dubbing —
reel, cartridge or cassette. We guarantee
the quality of our work. Furthermore
we'll have it back in your hands
before you know it. Try us.

MAGNETIX

CORPORATION

P. O. BOX 15577, ORLANDO, FLORIDA 32808, TELEPHONE (305) 656-4494

|
i
|
[ Record Merchandiser l
i
i

165 West 46th St., New York, N. Y. 10036
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THE BIG SOUND IN THE I.I'I'TI.E PACKAGE

The big sound that sells mag tape cartridges

-

great tape base to put in your cartridges and

and cassettes is high fidelity. And Celanese P cassettes. Celanar. A Celanese polyester film.

can help give you more of it.

With reels, platforms, cores and wafers
molded in Celcon — an acetal copolymer resin
with special properties for the cartridge/cassette in-
dustry. Celcon has lubricity that protects against tape
wear. Prevents squeaks and squawks. Improvesfidelity.
And Celcon has great dimensional stability. Which

3 means it stays stiff and

% warp-free. Even under

the high temperatures

that can build up on an

auto dash in the sum-

mer sun. So there’s no

tape bind or grab. That’s

" why Celconisthestand-
ard of the industry.

And we also make a

With uniformly high tensile strength to pre-

\ | vent sound distortion caused by tape stretch.
il

' And consistency of gauge and composition. For

more fidelity. Let us help you put more profits in little
packages. Just mail the coupon. Now.

r
e\g Celanese Plastics Company

CELANESE Dept. BB-500
PLASTICS Box 629, Linden, New Jersey 07036

O Rush literature on designing and molding in Celeon. [J Send
list of Celcon molders in my area. [] Please have a sales repre-
sentative call to discuss [0 Celcon [J Celanar. (J Send data on
Celanar film.

Name
Company
Address

Celanese Plastics Company is a division of Celanese Corporation, Canadian Affiliate: Chemcell Limited. Export Sales: Amcel Co., Inc., and Pan Amcel Co., inc. 522 Fifth Ave, New York ,New York 10036
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THE NEW SON

JOHNINY CASH and JERRY LEE LEWIS
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AND THE TENNESSEE TWO

ORIGINAL GOLDEN HITS
_VOLUME 1
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ALSO AVAILABLE IN 8 TRACK, 4 TRACK CARTRIDGE AND MUSICASSETTE

0“4 COLDEN HITS

STEREQO ONLY

7 ~ SUN INTERNATIONAL CORPORATION
| A Division of The Shelby Singleton Corporation

__] 3106 Belmont Boulevard * Nashville, Tennessee 37212
! - (615) 291-2003 Cable: SHELREC
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c/Martino Meets Jean

Al Martino & Jean. Sound matchmaking on Capitol. Brought together on an album of important hits.

Everybody’s Talkin®
Yesterday When [ Was Youn
I'm a Better Mg
My Cherie Amot
This Guy’s ln Love With Ye
: nlf Tears Were Ros

b The ; e's No uch ing As Lo}
3 y Awhi

5

Don’t Miss the Reception on Record & Tape.

ST-379 Produced by Voyle Gilmore



BEST SELLING

iTape

Cartrid

€S

8-TRACK
This  Last Weeks on
Week Week TITLE—Artist, Label Chart
1 1 JOHNNY CASH AT SAN QUENTIN 7
Columbia
2 4 BAYOU COUNTRY 17
Creedence Clearwater Revival, Fantasy
3 6 BLIND FAITH 4
Atco
4 2 BLOOD, SWEAT AND TEARS 17
Columbia
5 5 BEST OF THE CREAM 7
Atco
6 3 IN-A-GADDA-DA-VIDA 17
Iron Butterfly, Atco
7 7 HAIR 17
Original Cast, RCA Victor
8 8 NASHVILLE SKYLINE 16
Bob Dylan, Columbia
9 9 SOFT PARADE 4
Doors, Elektra
10 13 AGE OF AQUARIUS 13
Fifth Dimension, Soul City
11 11 LED ZEPPELIN 17
Atlantic
12 10 3 DOG NIGHT 17
Dunhill
13 17 CROSBY, STILLS AND NASH 4
Atco
14 14 JOHNNY CASH AT FOLSOM PRISON 17
Columbia
15 12 ARETHA'S GOLD 6
Aretha Franklin, Atlantic
16 — TOUCH OF GOLD 3
Johnny Rivers, Imperial
17 18 SMASH HITS 3
Jimi Hendrix Experience, Reprise
18 15 ROMEO & JULIET 12
Soundtrack, Capitol
19 — GREEN RIVER 1
Creedence Clearwater Revival, Fantasy
20 19 SUITABLE FOR FRAMING 7
3 Dog Night, Dunhill
CASSETTE
This  Last Weeks on
Week Week TITLE—Artist, Label Chart
1 4 TOUCH OF GOLD 9
Johnny Rivers, lmperial
/4 2 BAYOU COUNMTRY 17
Creedence Clecrwater Revival, Fantasy
3 5 AGE OF AQUARIUS 13
Fitth Dimension, Soul City
4 1 ROMEO & JULIET 12
Soundtrack, Capitol
5 3 IN-A-GADDA-DA-VIDA 17
lron Butterfly, Atco
6 9 BLOOD, SWEAT AND TEARS 2
Columbia
7 8 GALVESTON 17
Glen Campbe!l, Capitol
8 7 ASSOCIATION'S GREATEST HITS 17
Warner Bros.-Seven Arts
9 6 THIS IS 8
Tom Jones, Parrot
10 10 BEST OF THE CREAM 5
Atco
11 11 BEATLES 17
Apple
12 — GREEN RIVER 1
Creedence Clearwater Revival, Fantasy
13 — BLIND FAITH 1
Atco
14 15 HAWAN FIVE-O 15
Ventures, Liberty
15 — HAIR 1
Driginal Cast, RCA Victor
4-TRACK
Thls  Last Weeks on
Week Week TITLE—Artist, Label Chart
1 1 BAYOU COUNTRY 17
Creedence Clearwater Revival, Fantasy
2 5 NASHVILLE SKYLINE 15
Bob Dylan, Columbia
3 3 JOHNNY CASH AT SAN QUENTIN 6
Columbia
4 2 ?LOOD, SWEAT & TEARS 15
olumbia
5 7 IN-A-GADDA-DA-VIDA 17
Iron Butterfly, Atco
6 6 SOFT PARADE 2
Doors, Elektra
7 4 3 DOG NIGHT 16
Dunhift
8 9 CROSBY, STILLS & NASH 3
Atco
9 10 BEST OF THE CREAM 3
Atco
10 — GREEN RIVER 1

Creedence Clearwater Revival, Fantasy
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Instant Cartridge
Just add tape.
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pressure pad,

and pressure roller

have been pre-assembled
in our sunlit kitchens.

But only you will ever know.
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® Licensed by N.A.P. Made i U.S.A,
® Pre-Loaded with our own FIDELITAPE.
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@ Pachaged in mailer or clear plastic boxes,
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tors. Immediate delivery!
® Private labeling available

®4 & 8 Track Empty and Loaded Cortrigges
and Head Cleaners
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You can rely on the nation’s largest producer of compo-
nents used in Cassettes and Cartridges. Contact us today!
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¢ Lowest Prices
¢ Quality and Service
* Standard or Special Design Components

WORLD'S DLOEST AND LARGESY MANUFACTURER
OF CARTRIDCES AND CASSETTES
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Cherry Hill Industrial Center
Cherry Hill, New Jersey 08034
Phone: (609) 424-1234

overland PRODUCTS COMPANY

P.O. Box 6 « Ph. 402 -721-7270
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Talent

Excitement MC5 Keynote
—Stooges Make N.Y. Debut

NEW YORK — While much
of the interest in the Pavilion’s
show of Sept. 5 centered on the
New York debut of the Stooges,
it was the driving MCS who
showed they rated their head-
line billing.

The erotic performance of
Elektra's Stooges was cooly re-

Mann Gives Out
Giant Playing
In a Short Set

NEW YORK — Atlantic’s
Herbie Mann, returning from
an outdoor stint playing youth
festivals, went indoors to a high-
er priced audience at the Plaza
9, Sept. 9. His material re-
mained uncompromising and
even swung table talkers
'round to bandstand attention.
It was a short (four-tune) sect
but each composition was given
extended treatment from Mann’s
quintet, contrasting neat swing-
ing with excursions into exotica.

Naturally the leader’s flute
playing received applause and
so did vibraphone player Roy
Ayers (also an Atlantic artist)
particularly on *“Look To The
Sky.” Probably the best. re-
ceived was the closing number,
“Hold on I'm Coming.”

IAN DOVE

Unsurpassed in Quality at any Price

6LOSSY

PHOTOS
Blhe ' 8x10

1000 LOTS
$12.43 per 100
Post Cords
$49 por 1000
1,000
8x10 COLOR
$175.00
3,000 Postcards
$120.00
Speciol Color
Process

AR

otoqrorher.r

A Division of JAMES ). KRIEGSMAN
165 W. 46th St., N.Y. 36 PL 7-0233

MOUNTED
ENLARGEMENTS
20''x30"’ $6.50
30’240’ $9.50

YOUR HOST:

163-65 W. 48th St.
New York, N. Y. 10036
245-6138°

The Gourmet’s Haven
for Italian Cuisine

THIS WEEK WE SALUTE
MORT LINDSEY
AND ORCHESTRA

FEATURED ON
MERY GRIFFIN SHOW
C.B.S., MON. to FRI.

e Diners’ Club
e American Express
e Carte Blanche
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ceived by most of the over
2,000 in attendance. The group
also had the difficulty of fol-
lowing a surprisingly entertain-
ing set by Elektra’s David Peel
and the Lower East Side, who
are little more than a some-
times musical street gang.

The Stooges, led by Iggy
Stooge (That’s his billing'), have
an act that is geared to appecal
to all sexes. At times Iggy ap-
peared like an extension of Mick
Jagger and, at times, like a
burlesque parody of Jagger.
Iggy, clad only in cut-away
blue jeans, swayed and girated,
caressed and licked his mike
stand, flung in into the audience,
twice leaped into the audience,
scratched his bare chest to the
point of bleeding, rolled on the
floor with lead guitarist Ron
Asheton, among other things.

In the long finale, “1969,”
Asjeton and bass guitarist Dave
Alexander joined in the erotic
display. The stage activity took
precedence over the quartet's
music, which may be good.
With drummer Scott Asheton’s
solid support, the set did move.
The act probably goes over bet-
ter in the more intimate sur-
roundings of a small club.

The MCS, also a Detroit
group, were strong in volume
and performance. Most of the
material was hard rock and this
group can really pour it on.
Ron Tyner is a strong, exciting
vocalist, well supported by
guitarists Wayne Kramer and
Fred (Sonic) Smith. Excitement
is the MCS5 keynote, whether
singing material such as “Rocket
Reducer No. 62 (Rama Lama
Fa Fa Fa)” and their big hit
“Kick Out the Jams” from their
Elektra album or “Teen-Age
Love” and “Tonight” from their
pending album on Atlantic, their
new label.

Tyner also showed he could
handle the blues with a straight-
forward version of James
Brown’s “It’s a Man’s World.”
The group’s encore of “Louie,
Louie” was a lesson in how
this rock warhorse should be
performed. “The Human Being
Lawnmower  (Chop  Chop

Mike Difficulties
Hurt, But Jimi
Comes Through

NEW  YORK—Microphone
difficulties hampered Jimi Hen-
drix’s first set at Salvation on
Sept. 10, but the Reprise art-
ist’s guitar flair shown through.

Hendrix, with a capable back-
up quintet, opened with a series
of instrumentals before the
packed Greenwich Village club.
Some of his guitar display in
these was on its usual high
level, but other sections seemed
conventional with such standard
bits as having the rhythm' gui-
tarist take lead and having the
inevitible drum solo.

The mike was restored for
Hendrix’s last two numbers and
these numbers sounded more
like the Hendrix of old. The
amplification and excitement
seemed to go up and the blues
rock artist was in his top form,
using his voice as another in-
strument even to the point of
vocalese. In short order, he
should be back at the peak he
reached with the now disbanded
Jimi Hendrix Experience.

FRED KIRBY

Chop)” again was an inventive
gem. Drummer Dennis Thomp-
son and bass guitarist Michael
Davis also made valuable con-
tributions to the group’s big
sound.

David Peel and the Lower
East Side, often hampered by
an evident lack of profession-
alism, not only were together,
but fun as Peel screamed his
banter and his lyrics to such
familiar street numbers as
“Mother Where Is My Father?,”
“Up Against the Wall” and “I
Like Marijuana (Have a Mara-
juana).”

The program opened with the
New York debut of Moloch, a
Memphis blues quintet, whose
first album will be on Enter-
prise, a subsidiary of Stax. Their
set included the Spencer Davis
Group's “I'm a Man” and the
Bee Gees’ “To Love Somebody,”
but, although the ingredients of
success came through, the group
still lacks an individual style.

FRED KIRBY

Kings (Albert, B.B.)
Reign; Bland Bland

NEW YORK—Fillmore East,
that sullen auditorium where
rock gladiators wrestle with the
animal in their music, opened
its fall season, Sept. 15, de-
mured by the cozy, confiden-
tial blues of Bobby (Blue)
Bland, Albert King, and B.B.
King. Big Albert, a pipe see-
sawing on his lip, and B.B.
King, who was recording “live”
at the Fillmore, quickly relaxed
into their familiar grooves, leav-
ing the opening night anxieties
to Bland, a lumbering blues
balladeer from Houston.

Looming like a landmark over
his back-up band, the hulking
Bland squeezed and purred at
the tiny microphone like Bluto
cooing at Olive Oil. His lispy,
restrained voice skirted the real
sorrow in his songs, except for
an occasional soul gag from the
corner of his mouth. At his best
Bland was a gentle, sympathetic
weaver of moods, touching on
the sad ironies in “Chains of
Love,” a Joe Turner original,

Shankar Honors Ghandi in
A Memorable Performance

NEW YORK — Sitar virtu-
oso Ravi Shankar, accompanied
by Alla Rakha on tabla, played
the Fillmore East on Sept. 7
and paid a moving musical trib-
ute to Mahatma Ghandi in rec-
ognition of the 100th anniver-
sary of the leader’s birth.

The tribute was a Sitar solo
since the tabla is not used in
solemn music. It was the high-
light of an unusually long con-
cert by the master. The per-
formance was the last concert
of Shanker’s American tour and
he seemed to give it special
significance. The sitar solo was
only one of many pieces of-
fered. There were a couple of
evening ragas and a tabla solo
by Rakha, always a favorite.

Shankar is evidently tired of
giving his well known introduc-
tory course in Indian music, with
which he frequently preceded
his concerts. Saying that he
would not bother to explain how
the sitar is made because “there
is no use to it at this point,” he
showed a new respect for the
Western audience.

Campus
Dates

Columbia’s Johnny Mathis plays
Morchead (Ky.) State University,
Oct. 10; Ball State University,
Oct. I1; and Hlinois Normal Uni-
versity, Oct. 12,

Reprise’s Kenny Rogers & the
First Edition perform at East
Tcx)as State University on Friday
(19).

Atco’s New York Rock & Roll
Ensemble appears at Harpur Col-
lege, Vestal, N.Y., on Friday (19).
Liberty’s Gary Lewis & the
Playboys play lIdaho State Uni-
versity, Oct. 11, and Northern
Montana College, Oct. 17.

The Vogues, Warner Bros.-
Seven Arts artists, give a Texas
Christian University concert on
Friday (19).

Elektra's Rhinoceros plays the
University of Hartford on Friday
(19), Haverford (Pa.) College, Fri-
day (26), and Wagner College,
Staten Island, N.Y., Saturday (27).

Poison Ring's Pulse performs

The incredible mathematical
complexities of his music might
have eluded some of the Fill-
more throng but his unique
showmanship was not lost as
he ecstatically played his soul.
Rakha, meanwhile, played his
tabla, the Indian drum, with all
the pride and joy of a two-year-
old playing a tom-tom but with
the precision of a space age
engineer.

Shankar concluded with some
sitar-accompanied songs. The
evening was a fitting tribute to a
great man from a great musi-
cian. DANIEL GOLDBERG

“Gotta Get to Know You,” and
“Stormy Monday Blues.”

But Bland, unfortunately,
lived up—and down—to his
name, preferring not to soil his
slow, studied cool for the dirt
buried in the blues. He occu-
pied the stage like a buoy in still
water, clinging to his com-
posure although it reflected no
more warmth or commitment
than a jukebox. The only tell-
tale signs of his labors were
dew-like glimmers of sweat. In
the end, Bobby (Blue) Bland,
a giant stone statue modestly
doubled over with the pain of
the blues, is better left to the
more patient soul circuit or the
disk, and smaller clubs where
his stingy, but silky voice can
be heard. Bland records for
Duke Records.

The “King think,” already re-
corded with endless praisc via
reviews, interviews and person-
al appearances, capped Fill-
more’s fall opener like doubles
of dessert. Albert King, who re-
cords for Stax, was at his jovial
best, cleaning up applause with
a beautiful, vulnerable “The
Sky Is Falling” and Funky
“Crosscut Saw.” B.B. King, the
other half of the phenomenon,
is by far the slickest and most
creative master of the blues gui-
tar touring today. He has taught
his guitar, Lucille, how to ar-
ticulate his intelligent ideas on
blues and jazz like nobody’s
dummy, creating through his
guitar a popular mentality
which has modernized his blues
for the masses. Adding their
measure of respect for the
Bluesway artist were jazzmen
Dizzy Gillespie, Pharoah Saun-
ders and bass Ron Carter, who
jammed with King and his fine

ackup band, Sonny Freeman
and the Casuals.

ED OCHS

Turley Richards’ Debut
Disappoints in Village

NEW YORK — It might
have been microphone problems
as some people claimed it was.
It might have been opening
night jitters. Whatever the real
reason, Turley Richards’ first
night appearance at The Bitter
End left much to be desired.

The listener got the impres-
sion that this Warner Bros.-
Seven Arts, recording artist had
included songs into his reper-
toire which were not designed
for his vocal range and stylings.

The flat, unnatural, almost
straining tonal effect was most
apparent in his attempts to de-
liver folk-rock numbers like,
“You Gonna Make It On Your
Own.” On the other hand, how-
ever, one could detect a note
of real talent in his rendition
of more subdued tunes like “Hey
Jude,” “Eleanor Rigby,” and
“Just Like A Woman.”

Richards cannot be written
off as being just another one
of a mushrooming bunch of

at the University of Bridgeport on
Saturday (20).

Polydor's Ten Wheel Drive ap-
pears at Seton Hall University,
Wednesday (17); State University
of New York at New Platz, Thurs-
day (25), Alfred University, Oct.
5, Atlantic Community College,
Mays Landing, N.J., Oct. 10; St.
John’s University, Oct. 12; and
Suffolk County Community Col-
lege, Selden, N.Y., Oct. 25.

folk-rock-blues singers. The art-
ist has something going for him.
He needs, at this point of his
career, to clinically assess him-
self, decide finally on the exact
media of expression in which
he wishes to involve himself and
stick with his craft.

On the other hand, Poppy
Records recording artist Townes
Van Zandt, who shared the
stage with Richards, proved him-
self a master of his craft. He
conveys the impression of be-
ing more at home on stage,
under lights than he would prob-
ably be in his own bedroom.
Van Zandt is a woman’'s singer.
He wrings romance out of every
word, cvery syllable, every oc-
tave. He caresses his audience
with his voice, and one could
denote visible shivers of ecstasy
from the females in the crowd
as they cuddled closer to their
escorts.

Van Zandt sings folk ballads
in the great old tradition of
this fine musical form. He takes
tunes like “Snake Mountain
Blues,” “The Name She Gave,”
“The Ballad of Ira Hayes,” and
his own composition from his
new. album, “My Mother the
Mountain,” and adds feeling
and imagery to them in a way
so emotionally disturbing that
you are forced to relive the in-
cidents they project.

RADCLIFFE JOE
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Talent

From The
Music Capitals
of the World

(DOMESTIC)

CHICAGO

Artle Feldman of LymanFeld-
man Publishing, Inc., was a re-
cent guest of Scorpie on WGLD.
Feldman’s latest Aries recording is
“We Have Turned Away” b/w
“Wave a Banner.”. . . Franklin
David played. the title role in
“David: A Rock Cantata” at the
theater of the Center for New
Music of Columbia College. David
also had a feature role in “The

Civil War.”. . . Co-owners Don
Lally and Don Marion have re-
modeled the Rush Back where the
Pepper-Pots are on tap. . . . The
soul sound of Les McCann Ltd.
is heard nightly at the London
House. McCann’s new release,
“Much Less,” is his first on the
Atlantic label.

Ed Jakab and Goodie Sinjah’s
the Back Room is featuring Hue
on Wednesdays and Thursdays,
and the Michele Manne Trio on

Elvin Jones Gives London
Club Much to Swing About

LONDON — Despite the ob-
vious limitations of its line-up,
the Elvin Jones Trio which com-
pleted a two-week scason at
Ronnie Scott’s Sept. 6, is one
of the most enterprising, stimu-
lating and swinging trios on the
jazz scene.

Joe Farrell, on tenor, soprano
and flute, is a commanding solo-
ist who, though clearly infiu-
enced on tenor by Sonny Rol-
lins, is very much a stylist in his
own right, spinning off refresh-
ing lines, often short, search-
ing staccato phrases, with telling
effect. His flute playing on a
Portuguese folk tune was mel-
low and lilting in marked con-
trast to his fragmentary tenor
work.

Wilbur Little, an associate of
Jones in the J. J. Johnson Quin-
tet of 1957, is a powerful bas-

sist with a rich, warm tone and
a fine conception of the propul-
sive and harmonic roles of the
instrument in a piano-less trio.

But above ali it is the virtuoso
drummer Elvin Jones who fires
and stokes this trio. His loose-
wristed, subtly varied drumming
is a constant inspiration. Jones
really plays the drums, whip-
ping the top cymbal with tre-
mendous “lift,” and pointing the
climaxes with everbubbling ef-
fects which sometimes sound
like tropical rain falling on palm
leaves.

Playing opposite the trio is
the Affinity with Linda Hoyle.
It is a musicianly group and
Miss Hoyle’s singing has im-
proved since her last appear-
ance at the club; but she really
shouid get some new material.

MIKE HENNESSEY

DEXTER’S SCRAPBOOK

By DAVE DEXTER IJR.

HOLLYWOOD Roaring
into town from Lake Tahoe like
a Minnesota cyclone, the ag-
gressive but ingratiating vice-
president of Tahoe College
made the rounds of the music
industry raising funds for the
school, a four-year liberal arts
institution only three years old
and still seeking accreditation.

Some who entertained the
charming officer were unaware
that she is Maxine Andrews of
the Andrews sisters, who has
known her way around for 30
years. The college recentiy
upped her from dean of women
—although she has no academic
degree—to vice president in
charge of planning and develop-
ment.

“It's a whole new world,”
she said as she spent an hour
in the Capitol Tower. “Work-
ing and living and studying with
young people is the biggest kick
I’ve ever had. It beats a mil-
lion seller. But I need a mil-
lion or so to enlarge the campus
and augment our faculty.”

Don't bet she won't get it.

Our nomination for the most
courageous music man of the
decade is the indefatigable
George Wein. He booked a jazz
concert on a humid July evening
at the Coliseum in Houston and,
somehow, drew more than 7,000
paid. His competition that mem-
orable summer night was two
men walking around on the sur-
face of the moon.

Dinah Shore has seen them
come and go as long as Maxine
Andrews in the world of rec-
‘ords, but she’s more than slight-

ly puzzled these days about
some of the young men around
town.

*I like much of the new free-
dom in men’s apparel,” she
says. “The bold colors are great,
and some of the styling is mar-
velous. But men in sandais and
tight Fauntleroy suits give me
the feeling that someday, as |
once sang on a night club floor,
they will show up in basic black
with pearis.”

La belle Shore, tanned and
svelte after a summer of tennis,
says she won’t date a guy whose
hair is longer than hers. “Es-
pecially,” she grins, “if we go
to the same hairdresser.”

On a recent trek to Texas
for Apollo 1l recording chores
with Herb Heldt, we encoun-
tered the sad story of Floyd Till-
man, now 54, who resides in
Bacliff on the Gulf Coast. Back
in '38 he wrote “It Makes No
Difference Now,” sold it to a
“pal” for a quick $300, and
watched it ¢limb like a Saturn
5 rocket to No. 1 and sell a
million records for a rival singer.
He never got another penny for
his efforts.

But Tillman learned a lesson.
He later cleffed 1 Love You
So Much It Hurts,” “Slippin’
Around” and a couple more
smashes for which he still re-
ceives generous royalties. Even
Diana Ross and the Supremes
have recorded his music.

But Floyd, who just a few
weeks ago played to 35,000
fans and inmates at the Hunts-
ville prison rodeo, admits that
*It Makes No Difference Now"
still rankles. It does make a dif-
ference!
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Fridays through Tuesdays.

Tony Gregory is 2 new member
of the variety department of In-
ternational Famous Agency's office
here. He reports to Joe Higgins,
who is head of the division with
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