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Backlash' Cuts Soul
On Top 40 Radio

By CLAUDE HALL

NEW YORK — The playing
of soul music on Top 40 outlets
has diminished, mainly because
of two developments, a psycho-
logical backlash regarding the
music, and the desire by audi-
ence management to achieve a
broader audience base. Record
companies are finding it more
difficult to get a new soul single
played on a Top 40 station. One
record man pointed out last
week that he now had to get
airplay on soul stations first and
create enough sales to ‘“‘force”
the local Top 40 station to play
a soul record.

Record promotion men taking
soul records to Top 40 stations
have been told in recent days,
“Serry, but I just added one,”
by program directors.

Another record company with
a soul-sounding white group
found itself drawing a blank
with all stations. “The record
was too soul for the Top 40
stations and the group too white
for the soul stations.”

All this is a recent develop-
ment. A few months ago, soul
records made up as much as
40 percent or more of the play-

(Continued on page 38)

Fifties Are Now as Buyers
Swing to Rock ‘n’ Roll Beat

NEW YORK — A surge of
nostalgia among record buyers
for the best-selling singles of

Contest for
Top Deejays

NEW YORK — Billboard is
launching a nationwide contest
to name the leading air person-
alities in the five major formats
—Top 40, easy listening, soul,
country music, and progressive
rock. Awards will be presented
to the leading air personalities
from the major 25 markets in
one category, the following 50
medium markets, and the small-
er markets,

This is believed to be the first
«time a national competition

(Continued on page 36

the fifties has sent record men
running for the vaults. Nearly
all record labels are rushing
new packages of old records.
Columbia Records will ship 150
double-sided singles of hits next
week with each record stamped
either with the month and year
it made the chart or the day
it was released. Ron Alexen-
burg, head of promotion, said
these records will range from
“White Sports Coat” by Marty
Robbins to “Big Bad John” by
Jimmy Dean . . . “all of the
great hits.,” A minimum of
1,000 stations will receive the
package, which comes complete
with an inveniory list. Alexen-
burg was preparing the list of
radio stations which will get
the singles last week.

One of the hottest “old” rec-
(Continued on page 10)

Fox Broadening
Canada Attack
Vs. Bootleggers

NEW YORK — The Harry
Fox Agency, under the direction
of Al Berman, is pushing its
fight against record and tape
bootleggers. Last week, Jobete
Music, Acuff-Rose Publications,
Tree Publishing, MCA Enter-
tainment and other U.S. music
publishers instituted suit in Can-
ada against Canusa Enterprises,
Inc., Compo Co. and Stereo-
dyne, Canada, Ltd., for infringe-
ment of various copyrighted
musical works.

(Continued on page 76)
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Music Rumbles-
Wall St. Tumbles

By MIKE GROSS

NEW YORK—A shaky stock
market, the rumblings of the
“bottom line” men and chilly
internal  divisional atmosphere
are causing many music indus-
tryites to take a long, hard look
at the state of the conglomer-
ate/ corporate “Colonization” of
the business.

Record labels acquired by re-
lated (entertainment) firms now
find they are the sole support
of the corporation as the parent
company staggers into economic
crisis. Labels acquired by con-
glomerates find the accountants
(“bottom line men™) of the par-
ent company unsympathetic to

Kool and

of a hit.

the Gang follow up their hit De-Lite single with
their first album release ‘Kool And The Gang” on De-Lite
DE-2003. LP includes their latest single, “Kool's Back Again”
and ‘“The Gang's Back Again’ which have all the earmarks

(Advertisement)

the occasional cold spells en-
dured by all labels. Effective
diskery tie-ins with . television
and films via parent companies
are sometimes held back by lack
of understanding .on both sides.
All the label acquisitions were
made for undisclosed amounts
of cash and stock with the em-
phasis on stock. This has given
rise to a “we’re rich” attitude
on the part of record labels, who
have financed more and more
product and are now forced to
release it on an already glutted
market.
“Everybody went for the
(Continued on page 8)

Eurovision Fest
In Swan Song

By MIKE HENNESSEY

LONDON—The 1970 Eurovision Song Con-
test, to be held in Amsterdam on March 21, may
be the last of these contests to be held. It will
almost certainly be the last in its present form.

For some years now, the contest has been
getting a scathing press in certain countries with
the “festival-type” quality of the songs, the ethnic-
bloc voting and last year’s four-winner fiasco all
coming in for heavy criticism.

With all the Scandinavian countries now out of
the contest, together with Portugal, with West
Germany, which has never won since the event
was inaugurated in 1956, known to be extremely
unhappy, the European Broadcasting Union is
planning a major re-think of the contest after
Amsterdam. Only 12 countries—DBritain, Belgium,
Erie, France, Germany, Holland, Italy, Luxem-
bourg, Monaco, Spain, Switzerland and Yugo-
slavia—will be competing in the 1970 event, four
less than last year.

(Continued on page 6)

(Advertisement)

- The San Sebastian Strings
have sold $7,322,906.
worth of albums and tapes.

You have to start somewhere. |

The Complete: Sea - three record set. With the never before released “The Soft Sea” album. Plus a book of 15 new Rod McKuen poems. In a deluxe box. Suggest retail price $13.45

Warner Bros. Records
3WS1827




Let's say you want to order some of these
Poppy Records and you don’t know who to call.

Just call youﬁRCA Distributor.

Townes Van Zandt,

Qur Mother the Mountain,

PYS-40,004.*

“He's a folk-rock

balladeer of importance,

and he'll make a

significant mark in the
pop recording field

—8Billboard.

Dick Gregory,The ~ pick cmrcony
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Light Side: The GHT SIDE: THE DARK SIDE

Dark Side
PYS-60.001.*
Live, two-1.F¥
concert. ' Quite
simply, itis &
masterpiece.
-New York Times

Blues Roots
PYS-60.003.

From one of the
finest catalogs of
blues artists,
including Big Mama
Thornton, Lightain’
Hopkins, Mance
{ipscomb.

*Available on Stereo 8 Cartridge Tape

| YRR msemtasce S AR QurAL

PYS-40,003.*

An important new rock group.

“In ‘Medium’ the group emerges as

performers of stellar calibre.”
~—Broadside/Free Press.

The Mandréke Mehpﬁai_'. Mediur

i~

Townes Van Zand:
PYS-40,007

His second LP, cut at
Bradiey's Barn, Nashville

Inciudes "“For the Sake of
the Song,” “Colorado Girl,
“Lungs.’

m, Shiri Milete PYS-40,005.

A remarkably gifted writerwho sings
with irtense feeling and very mucs

deservesio be heard. Includes
“Hell Walks the Street,”
] Vonder ¥ Canada’s Cold.™”

Lightnin’!
PYS-60,002.

Lightnin” Sam

Hopkins in adefinit ve,
two-LP set. Inciudes
“'Mojo Hand,” “What'd
| Say,” "Have You
Ever Had 2 Woman," more.
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General News

Vintage Jazz Via
ChessMailOrder

CHICAGO — The decision
to promote a blues archives
series through direct mail to the
consumer has proven so success-
ful that Chess Producing Corp.
will adopt the plan for a new
series of vintage jazz albums
being produced by Joe Segal.
The series will feature some of
the great jazz men whose works
Segal will comb from the Chess
vault of master tapes. Each LP
will have photos of the entire set
of six albums inside along with
a mail order form.

The mail order idea orig-
inated with Marshall Chess,
president, as a way of insur-
ing that consumers can find ar-
chives product in retail outlets.
“Our distributors realize that we
are not attempting to compete
with them,” said Dick LaPalm,
“and distributors have been be-
hind us on the blues archives
right from the beginning. As
for our part, we realize that
the archives material is directed
at a whole new market and
new promotion of it is essen-
tial. After all, the whole under-
ground scene did not exist until
recently and this type of mar-
ket makes the idea of reissuing
originals a natural.”

For the most part, the jazz
archives series will consist of
material never before on rec-
ords. The cuts will not be re-
channeled for stereo. “If these
cuts were originally in monaural
that’s the way people want
them today,” LaPalm said. Plans
are being set to use original art

work on the covers to help
create the authentic feeling of
the music.

Plans call for one album of
various artists saluting Charlie
Parker, another album saluting
Sonny Stitt and others built
around one instrument. For
example, Segal said an organ
album might feature Sam Lazar,
Don Patterson, Jack McDuff,
Odell Brown and Baby Face
Willette. Segal, who has con-
ducted jazz concerts here for 20
years, said the albums would be
ready by March 1970.

Fi

NEW YORK — George and
Sam Goldner have put together
the nucleus of a new artists
roster and are ready to roll with
their recently formed Firebird
Records. Firebird has eight acts
under its wing but the Goldners
have earmarked only Natural
Gas, a rock unit; the Will of
the People, a hard rock group;
and the Phase II, a duo; original
Crew Cuts for the label’s kickoff.

The new label, said the Gold-
ners, who have owned and
operated such record companies
as Redbird, End and Gone, will
have this theme in view: “Strong
manpower and production.”
George Goldner said, “We want
to develop record men just as
we did in the 1950% with Berry

Charles and ABC Call It Quits;
Singer Cites Personal Reasons

LOS ANGELES—Ray
Charles and ABC Records have
terminated their 11-year-old as-
sociation. The singer announced
that the split is being made for
“personal reasons that include
the desire to devote as much
time as possible to writing and
scoring and to taking a more
active part in the development
of the talent under the wing of
my Tangerine Records.”

Charles said that he would
continue to record. “But with-
out the pressure of certain com-
mitments, I will have the op-
portunity to become involved in
new areas,” he said.

The termination of the
CharlessABC  agreement was

e T

COL RACKS 3
GOLD AWARDS

NEW YORK — The RIAA
certified three gold album
awards to Columbia Records
last week. The albums which
racked up more than $1 million
in sales were Janis Joplin’s “Cos-
mic Blues,” Blood, Sweat &
Tears’ “Child Is Father to the
Man” and “Santana.”

The awards marked Colum-
bia’s 13th gold album disk for
the year.

T T T TR
R RO
For Late News
See Pages 74 & 76
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disclosed by Joe  Adams,
Charles’ manager, following
New York meetings between

the singer and Larry Newton,
ABC president.

Charles’ Tangerine Record
Corp., a Los Angeles-based label
founded in 1962, has been dis-
tributed by ABC Records from
the start. The company is con-
sidering distributior offers from
the other major labels, said
Adams. Charles first started re-
cording for ABC in 1959 when
he switched from Atlantic.

Charles’ latest single, “Claudie
Mae”—distributed by ABC—
was released earlier this month.

Charles is reported to be con-
sidering film scoring work and
he has also been invited by ma-
jor symphony orchestras in the
U.S. to appear as guest soloist,
says Odams.

Big Yule Seen
For Mini-Organ

CHICAGO—A pocket-sized,
electronic  transitorized organ
may be one of the biggest sell-
ing items during the Christmas
season, according to Milt Feld-
mar, president of the American
Stylophone Co. of Chicago.

The organ, known. as the Stylo-
phone, has been available in
England for some time, but is
just being marketed here. “If
our sales forecasts are correct,
Stylophone should be one of
the biggest Christmas items this
year,” Feldmar said. “If suc-
cessful, we plan to broaden out

(Continued on page 65)
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Firebird Gets W:
ies With New Artists

Columbia Greefs Yule Product

With a Massive Holiday Drive

NEW YORK — Columbia
Records has launched a mas-
sive holiday campaign for its
Christmas product. Bruce Lund-
vall, Columbia’s merchandising
vice president, said, “The ac-
ceptance of the program in the
field has been phenomenal.
Our early planning and execu-
tion of the program will re-
sult in the most successful fourth
quarter in Columbia’s history.”
He added that this has been
the most complete program ever
utilized.

Supporting all of Columbia’s

ngs—

Gordy, Jr,, Russ Regan and Ted
Fagen, and we want to launch
new record acts just as we did
with Jackie De Shannon, Johnny
Rivers and Bobby Vinton.”

The Firebird roster will cover
all musical categories but the
Goldners will stress “hard rock
done with the feel of the rock
'n’ roll sound of the 1950%.”

Firebird already has an al-
bum by Natural Gas set to go.
The release will be tied in with
the group’s appearance at Chee-
tah in New York in mid-Jan-
uary.

Firebird will start to roll with
28 distributors around the coun-
try, an affiliation with Modern
Tape in Canada, and a tape
deal with Larry Finley’s NAL.

Sam Goldner is president of
Firebird, and George Goldner
is label’s secretary-treasurer. The
New York headquarters are at
1650 Broadway.

Empire State
Adds to Labels

NEW YORK — Empire State
Distributors of Long Island City
has added Audio Fidelity Rec-
ords and Chari Records 1o the
list of labels it is handling. Em-
pires State also has added” Char-
lie Morrison as branch man-
ager. Morrison previously was
with Audio Fidelity, where he
managed New York and New
Jersey distribution for Audio Fi-
delity and Chart. Before that
he was a retail manager and
buyer, with Mercury in sales
and promotion, and Paramount/
Dot in promotion. Morrison re-
ports to Mel Albert at Empire
State.

Christmas album and tape cata-
log is a gigantic advertising-
merchandising campaign utiliz-
ing radio and television spot an-
nouncements, dealer tie-ins and
displays and advertising in news-
papers, magazines and the un-
derground newspaper group.
Each category of music will
have its own individual cam-
paign geared expressly to that
specific market (e.g.,, country,
contemporary). One merchandis-
ing idea this year is a dealer
statement enclosure. This fea-
tures 60 best-selling, Christmas
and regular LP’s and tapes and
is done in full color. On the back
is an order form and dealers
will send these stuffers to all
their charge account customers,
for convenience in ordering rec-
ords for Christmas. Eight mil-
lion of these have already been
ordered and some dealers will
have them on counters as well
as for a direct mail piece.

Four color ads will also be
run featuring 36 best-selling al-
sets in 24 major city newspapers.

Underground Papers

Columbia will also be utiliz-
ing the underground newspaper
group and 20 major college
newspapers. The label will be
inserting a four-color, four-
page insert which will feature a
poster of an original painting by
artist Robert Foster. The picture
includes all of Columbia’s major
contemporary artists in a Christ-
mas setting and highlights 36
of the label’s top contemporary
product.

There will also be a heavy
radio spot schedule and some
television spots in many markets
as well. These will stress in-
dividual best-sellers, new re-
leases and current albums in the
catalog. These spots will run
through Christmas.

Department and chain stores
will be featuring display units
which  will include easels,
streamers, mobiles, slicks, etc.
Lighted displays and racks fea-
turing all categories of Colum-
bia product will be seen at
dealers throughout the country.

Complete local advertising
kits have also been sent out to
dealers across the country.
These will feature both album

and tape product. Disk jockeys
will be receiving a special al-
bum containing highlights of
Columbia’s all-time best-selling
Christmas LP’s in time for holi-
day programming.

Columbia’s 1969 additions to
its Christmas catalog include al-
bums by Johnny Mathis, the
Clancy Brothers, John Davidson,
Ray Price, an all-star country
album, and  one  entitled
“Christmas Becomes Electric by
the Moog Machine.” The la-
bel will also be featuring
a Johnny Cash Christimas al-
bum to tie in with his current
success in concert and on tele-
vision. Also released again this
year is the seven-million selling
Gene Autry single, “Rudolph,
the Red-Nosed Reindeer.” This
year marks the 20th anniversary
of the single’s release.

UA to Issue
h ree T FacC ks

NEW YORK — United Art-
ists Records will release three
soundtracks before the end of
the year—the James Bond film
“On Her Majesty’s Secret Ser-
vice,” with a score by John
Barry; “Gaily, Gaily,” featuring
the musical talents of Henry
Mancini; and “Happy Ending,”
keying in on the talents of Mi-
chel LeGrand. A single by Louis
Armstrong, “We Have All the
Time in the World,” has already
been released concerning the
latter film. Extensive promotion
on the soundtrack albums and
the films is being planned.

Nixon Will Hear
Hirt, Dimension

NEW YORK — Al Hirt and
the Fifth Dimension have been
lined up by the White House
to entertain at an official Pres-
idential dinner on Wednesday
(3). During the day, the artists
will take part in a series of
discussions, held at the White
House, on the problems of youth
and narcotics. Jerry Purcell put
together the entertainment pack-
age.

lHlinois Town Clears Way
For Music Festival Site

CARBONDALE, Iil. — Bull-
dozers are plowing an arena
on a 160-acre farm seven miles
south of here in preparation for
a music festival the sponsors are
sure will not reach the pro-
portions of Woodstock despite

A O A T

N.Y. NARAS TO DISCUSS
COPYRIGHT LAW REVISION

NEW YORK — The New York Chapter of the National
Academy of Recording Arts & Sciences will explore the topic of
copyright revision at a meeting in the Media Sound Studios Thurs-
day (4). The panel at the meeting will be headed by Stan Kenton,
Mitch Miller, Edward Eliscu, president of the American Guild of
Artists & Composers (AGAC), and Leonard Feist, executive vice
president of the National Music Publishers Association (NMPA).

Serving as moderator will be NARAS chapter's vice president,
Father Norman J. O'Connor. Representatives of RIAA (Record In-
dustry Association of America) and NAB (National Association of
Broadcasters) may also appear on the panel.

Admission will be free to NARAS members. Non-members will
be asked to contribute $2 at the door. Media Sound Studios is at

311 West 57th St.
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165 W. 46th St., New York, N. Y. T0036. Subscription rate: annual rate,
and at additional mailing offices. Current and back copies of
mes Square Station, New York 10036.

the number of big name re-
cording acts being lined up for
the May 8-9, 1970 event.

According to Pete Kost, head
of Harpetle, Ltd., a local group
which Is sponsoring the festival,
arrangements. are being made
to limit the number of specta-
tors that can attend to 125,000
each day. Fences will surround
the land, which Harpetle has
purchased. The audience area
is estimated at 35 to 40 acres,
with a second fence around that
area.

Ticket prices for the two-day
event have not been set, ac-
cording to Kost, but will be
sold only in advance beginning
Jan. 6, and only in two-day
blocks. No single day tickets will
be sold. Among the acts the
festival committee is negotiating
with are Creedence Clearwater
Revival, Led Zeppelin, Blind
Faith; Blood, Sweat and Tears;
the Band, and Crosby, Stills,
Nash & Young. About 40 acts
are expected to appear, accord-
ing to Kost.
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General News

Chess Meets to Star

abel, Pitc

CHICAGO — The debut of
a new English import label
called Head Records, the first
“Ramsey Lewis Month™ promo-
tion and an unprecedented
amount of new album releases
will highlight an elaborate series
of three Chess Producing Corp.
distributor meetings next month.
Chess, div., GRT Corp., will
consolidate its usual region meet-
ings and hold them Jan. 12 in
Los Angeles, Jan. 13 in Chi-
cago and Jan. 14 in New York.

We’re consolidating our meet-
ings out of consideration for the
distributors’ time,” said Dick La-
Palm, advertising and merchan-
dising director. “We realize that
January is a busy month for

‘them and we feel that with one

large meeting in their area the
distributors will be able to do
all their business in one day.”

The meetings were designed
with the competitive aspects of
today’s changing distribution
patterns in mind, acknowledged
Arnie Orleans, national sales
manager. “Our distributors have
many other lines. We will show
them that we represent much
more than just our product and
the incentives and that we have
the material wherewithall to jus-
tify their attention.”

LaPalm said that the theme
of the meetings will be “1970:
And the Music Goes On.” “The
company feels this year is a
halfway house in the history
of Chess Records,” he said. “We

Nocturne Signs
More-Harte Pact

LOS ANGELES — Nocturne
Records has signed a three-year
non-exclusive pact -with More-
Harte Production for six al-
bums per year.

The Dan Morehouse company
will record C. F. Schott and
Arthur Lee Harper. Helping
promote the new product will be
newly hired national promotion
director Kaye Dunham.

The company recently signed
a three-year, 36-LP contract
with Ampex for tape distribu-
tion. Ray Brockman is the la-
bel’s president; Harry Barbasin
its executive vice president and
Roy Harte its a&r administrator.

In addition to the More-Harte
acts, Nocturne will have prod-
uct by Steve Logan and the
Dirty Old Men. The produc-
tion activity marks a revitaliza-
tion of the company, which
dates back 16 years.

Bally Seeks Control
Of Automatimport

STOCKHOLM—Bally Man-
ufacturing Corp., Chicago, has
signed a contract proposal to
acquire controlling interest in
Automatimport, one of this
country’s largest distributors of
coin-operated equipment. In re-
cent months, Bally has acquired
Bally Continental, Europe’s
largest distributor of coin-oper-
ated amusement and gaming
equipment, and the Lenc-Smith
Manufacturing Co. and Midway
Manufacturing Co., both of Chi-
cago.

McCary Launching

Production Firm

HOUSTON—Ward McCary
is launching- an independent
record production firm here—
Warmack Productions. McCary
formerly operated out of Jack-
sonville, Fla.

4

‘Hartford, Conn.,

, LP’s

bu1lt the company on the strong
foundation of the late Leonard
Chess and his brother Phil, and
we are now branching off into
different types of music. We are
at a stage where we are go-
ing into any type of music we
feel we can produce well.”

The company is planning to
release a minimum of 18 al-
bums and possibly 21, accord-
ing to Orleans. Among the art-
ists slated to release albums
are: the Zeke Band (a Moog
Synthesizer album) and the
Operation Breadbasket Orches-
tra and Choir on Chess; Etta
James, the Dells, Odell Brown
and Woody Herman on Cadet;
Little Milton, the Soul Stirrers
and Martha Bass on Checker;
the Rev. C.L. Franklin Sermon
on Chess; Joel Vance and
Saloom Sinclair on Cadet Con-
cept; and Mighty Baby and
Harvey Matussa’s Jew’s Harp
Band on Head. Head is an
English label which Chess will
distribute in this country. GRT
will handle the tape configura-
tions.

Also slated for release are
three to six albums in the Chess
Vintage Blues Series. Albums by
Buddy Guy and J.B. Lenoir are
set in this series.

Chess will also announce
February as Ramsey Lewis
Month. Included will be two
albums, one of new material
and one of his best older ma-
terial. There will also be. em-
phasis on pushing the entire
catalog of Lewis albums with
special posters and counter dis-
play material. LaPalm said the
company expects to move $1,-
000,000 worth of Lewis albums
during February.

“We have put more time into
these meetings than any other
we've done,” LaPalm said.
“These will be our most expen-
sive shows and one of the best
anyone has done we think. In
addition to the product unveil-
ing, we will offer merchandising
aids such as mobiles, counter-
pieces and a special LP sam-
pler. We will also present the
actual radio spots and media
ads we will be using to pro-
mote the records.”

Handling the meetings will be
Marshall Chess, president Ritch-
ie Salvarod, executive vice-pres-
ident, ‘LaPalm and Orleans.
Attending the West Coast meet-
ing at the Continental Plaza
will be distributors from Las
Angeles, Seattle, Phoenix, Den-
ver, Salt Lake City, Dallas, San
Francisco, El Paso, and Hono-
lulu. Scheduled for the meeting
at the Conrad Hilton in Chi-
cago are distributors from Chi-
cago, New Orleans, Minneapolis,
Detroit, Nashville, Milwaukee,
St. Louis, Memphis, Cleveland,
and Shreveport, La. The East
Coast meeting at the Summit
Hotel will be for distributors
from New York, Charlotte, Va.,
Newark, N.J., Pittsburgh, Phila-
delphia, Washington, D.C., East
Boston, Miami
and Atlanta.

Buddah Gets Master

MILWAUKEE — The TP
Records master of “Picture of a
Man” by Maj. Hershel Gober
has been purchased by Buddah
Records. Marty Thau, head of
promotion for Buddah discov-
ered the master; Neil Bogart.
vice-president of Buddah, con-
cluded arrangements with Dan
Liebhauser, head of TP. Major
Gober is a recruiting officer
here; he recently returned from
Vietnam.

Studio Complex
Jpen in Texas

HOUSTON — A new studio
complex featuring 16-track Am-
pex equipment and a 24-chan-
nel console has been opened
here by Nashville Sound Inc.
Aball Productions is the inde-
pendent record production firm,
Pubit (BMI) is the publishing
arm. Principals in the opera-
tion are chairman of the board
Jim Johnson and president Joel
Johnson, brothers.

The 1,400-square feet of
carpeted studio will be made
available to independent pro-
ducers and record companies,
said Joel Johnson. Videotape
equipment is available. Play-
back speakers were built by
J. B. Lansing.

Aball Productions will be pro-
ducing everything from country
music to progressive rock, the
Johnsons said. Future plans call
for one or more record labels,
plus a branch studio and office
in Denver.

Prople Forms
People Label

MONTREAL — People Rec-
ords has been formed by Prople
Enterprises, Inc. Art Young's
Trans-World operation here has
been appointed sales and pro-
motion agent for the new label.

Trans-World’s eight-man field
promotion force will cover all
of Canada for People product
as well as markets in Detroit,
Buffalo and Syracuse. People
Records also will make a con-
certed drive for Canadian tal-
ent via Capri Productions. Peo-
ple’s first two singles are
“Danger!  Heartbreak  Dead
Ahead” by Kim Weston and
“You Goin’ Wrong” by the
Everyday People. Norman Kurtz
heads People Enterprises.

Amos Forms

Id Records

NEW YORK — Amos Rec-
ords has launched a subsidiary
label—Id Records—for release
of avant-garde product, an-
nounced Amos president Jimmy
Bowen. Bruce Hinton is general
manager of Amos Records and
the new Id label. First release
features the Voices of Ananda
with an album, *“After Love.”
It was produced by Bowen in
association with Tom Thacker
and Russell Steagall. The dou-
ble-fold jacket comes with a
nude art study booklet and re-
tails for $7.98.

Robins Earnings
Gain 24 Percent

NEW YORK — Robins In-
dustries Corp., reported a 40
percent carnings increase in the
third quarter of 1969 on a 24
percent gain in sales. This
brought unaudited net income
for the nine months.  through
Sept. 30, 1969, to $104,505,
or 26 cents a common share,
up 5 percent from the vyear
carlier period; ‘and sales to
$2.004,194, a 6 percent in-
crease. Comparable figures for
the first nine months of 1968
were $99,472 or 24.5 cents, and
$1,884,991 respectively. Shares
outstanding in  both  years
totalled 405,133,

Harry Anger rejoins RCA Records as manager, special
products sales. Anger left RCA six months ago
to work in the documentary film field. He was
previously RCA Records manager, popular and
Red Seal advertising, having first joined the
company’s advertising department in 1966.
During his leave of absence one of ‘the films he
was associated with, “The Ultimate Achieve-
e 1N ment” won a gold medal at the 12th annual
ANGER International TV and Film Festival, New York.
Ray Sacher appointed to the new position of
manager, communications sales, reporting to
Anger. He joined RCA as field salesman in
1955, and was named district sales manager in
1958. In 1959 he was appointed regional sales
representative for special markets. Previous to
his present appomtment he was manager, ed-
ucational sales. Frank Genovese named na-
tional promotlon dlrector Kapp Records and

- Four Corners of the World labels.

SACHER
Sony
% Kirshen appointed director of national sales and

-r marketing, Roulette Records. From 1961-64
7 Kirshen was Midwest regional sales and promo-
tion director for Mercury, and was previously
director of marketing, United Artists Records.
Henry Rosenburg appointed national sales

dlrector Allison Audio Products Inc. He was
GENOVESE previously general manager Abbey Records

Corp. and Connoisseur Records.
* Kk %

Jack Dichtenberg named to the newly created post of product
manager, Grundig Electronic Sales Inc. He joins the company
from North American Philips Corp., where he was technical
commercial manager of hi-fi and radio products. Artist-
writer Terry Stafford joins Don Perry Enterprises, music produc—
tion firm, Hollywood, to head the company’s newly created
country music department. . . . Gail Buchalter joins the New
York publicity department of Mercury Record Corp. She was
formerly with”both Mercury and Richard Gersh in a secretarial
capacity. . . . Gil Nelson named artists relations director, Ambas-
sador Records. He has been in personal management and was

executive vice president at Willard Alexander Inc.
* ok x

Bill Grady named vice president of operations, Decca Rec-
ords. He joined the company in April as director of facilities.
Before Decca, Grady was general manager, Dymo Products,
Augusta, Ga., and was previously associated with Columbia
Records for 16 years, vice president of manufacturing for the

last six years.
* kK

Joseph Agresti named manager, scheduling and coord1nat10n
CBS Records. He joined CBS in 1963 as man-
ager, releasing and listing and was named man-
ager, coordination in 1968. Manager. product
coordination for the company, Peter Goldsmith
appointed manager, a&r administration. Gold-
smith joined the company in 1967 as manager,
new releases scheduling. Evelyn Hollen named
manager, coordination, custom labels. Miss
Hollen has been with CBS nine years and most

AGRESTI
recently was manager, record services with Epic
and Custom Jlabels sales and distribution. Mari
Jo Johnson named manager, singles, Columbia,
Date and Epic. She joined the company in 1967

and was recently supervisor, a&r adminis-
tration for Epic and Okeh. Before joining the
company she was liner coordinator, Mercury

L “Records, Chicago. . . . Walter A. Hess joins the
GOLDSMITH sales staff of Rozinante Electronics Cory Plym—
outh, Mich. Tom Morgan has resigned as = = =

vice premdent of Eastern operations, Capitol |
Records and will open offices at 1501 Broad-
way, N.Y. Morgan joined Capitol as salesman *
in 1951 and became Eastern operations head gg
in 1965. He was appointed vice president in
1968 and served as chairman of the executive §
committee of RIAA for the last three years.

Elliott Basch has been named senior vice
premdc.nt of finance and secretary-treasurer of

. MORGAN “
Audio Magnetics. John Campbell has been appointed controlle:

of the blank tape manufacturer and duplicator.
* ok Kk

Wally Peters, formerly tape director at Paramount/Dot,
has joined GRT as regional sales manager. He will base in Los

Angeles. . Terry J. Geffency joins Audio Plastics as national
sales mandger The company is a subsidiary of Certon. He was.
formerly Western regional sales manager for Celanese Plastic
Co. . . . Robert Lockhart jcins Symbohc Records as visual
director. The new Los Angeles company is owned by Quincy
Jones, Harold Robbins and Ray Brown. . . . Sherwood M. Zwim
has been appointed corporate counsel of Interstate United Corp.,
one of the nation’s largest professional food management organi-
zations. . . . Dan Gagliardo was named southwest regional man-
ager of the same firm. . . . Edward Barsky was picked as executive
vice president of Ampex Records with primary responsibility
for marketing.
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General News

Cap, Farrell in
Production Tie

NEW YORK — Capitol Rec-
ords has wrapped up a record
production agreement with in-
dependent producer Wes Far-
rell. The deal was negotiated
in New York by Herbert Chey-
ette, Capitol’s eastern business
affairs manager, and Richard
Roemer, representing . Farrell’s
Coral Rock Productions.

Farrell has produced records
for such rock artists as the
Everly Brothers, the Cowsills,
Elephant’s Memory, Beacon
Street Union, Brooklyn Bridge
and Every Mother’s Son. Most
recently he has worked with
Paul Anka.

BOOK REVIEW

‘Encyclopedia’
Rocks All Bases
In Telling Style

NEW YORK — Lillian Rox-
on’s “Rock Encyclopedia” (Gros-
set & Dunlap, $9.95) is the defin-
itive album liner note for the
whole genre. It tells everything
and it tells it in an informative
and personalized way.

Miss Roxon is a rock fan but
she’s not taken in by myth or
arbitrary standards. She has the
groups, super-groups and solo-
ists pegged pretty good, and she
lays it on the line with neat
verbal strokes.

The book runs 811 pages and
it'll be worth its weight in gold
to anyone concerned with the
rock phenomenon. The biogra-
phies and discographies them-
selves will be an invaluable aid
to researchers in years to come.

Also included are lists of top
albums from 1960 to 1968 and
Billboard’s No. 1 weekly hits
from 1950 through 1967.

Billboard’s Book Shelf has ac-
quired the sales rights to the
“Rock Encyclopedia” for sale
within the industry.

MIKE GROSS

Jubilee, Wisner

Productior Deal

NEW YORK — Jubilee has
signed a production agreement
with Jimmy Wisner. The first
product under the deal is “Don’t
Start Something You Can’t
Finish” by the Coronados. The
negotiations for the agreement
were conducted by Mickey
Eichner, Jubilee’s vice president
and director of a&r and national
promotion.

Eurovision
o Continued from page I

Said Clifford Brown, head of
the Eurovision Program Service,
“The majority of people feel
that a new formula must be
found. One major problem is the
language barrier, it is natural,
for example, that the Scandina-
vian countries tended to vote for
one another’s entries because
they understand the lyrics. There
is also natural dissatisfaction on
the part of those countries which
have never won the contest
since its inception.”

The Eurovision Contest com-
mittee is expected to meet after
the Amsterdam event to decide
what form the contest whould
take if it is to continue.

By ED OCHS

Making a comeback in pop music is like trying to appeal
an easy fly ball to the outfield. In this game, when you're out
—you're out. Next batter. Then there are the old crooners and
rockers who don’t quite fade away, they just become producers,
too pooped for pop. In fact, the mortality rate of pop artists
is so high that the quickest way to the exit is through the main
gate; popularity is a promitory with a clear view of the bottom. For
when an idol falls from a great high he lands with a terrible crash,
while tumbling for an also-ran is like falling out of a basement
window. In a contest where trends and fads smile kindly on bad
poets and good producers, comebacks are usually a chance for an
ex-limelighter to cut one more record and for a promoter to record
one more cut. The so-called rock ’n’ roll revival has nevertheless
flushed out some old dogs performing new tricks, and some old
dogs performing old tricks in a new light, a new day.

For Example. . .

Screamin’ Jay Hawkins, “What That Is!” (Philips). Far
out, eh? Wait till you see the album. The cover is Hawkins’ eerie
vision of his own comeback, a picture not only worth a thousand
worlds, but also suitable for framing. One hand on the open hatch
of his expensive coffin, Hawkins—in his finest mod suit—peers
from the bier like a man tired of playing dead. Like Count Dracula,
another well-known vampire of his culture. The back jacket is a
closeup of Hawkins' death-face—one eye open, of course. Creedence
Clearwater’s John Fogerty would vouch for Screamin’ Jay’s vitality
and presence. His magnificent -revival of Hawkins’ “I Put a Spell
on You” is the yardstick for today’s white soul singers. Nina Simone
and Arthur Brown (The Crazy World Of) would certainly second
the measure. A black satyr and part-time demon who devils his
music with a deep, leering baritone and a bump-and-grind beat
accelerated to ramming speed, Hawkins blends the best of Jackie
Wilson, James Brown and Dr. John the Nighttripper. The title song,
“What That Is,” is Hawkins’ rousing declaration that “what that
is"—is me, Screamin’ Jay Hawkins! “Ask Him"” answers the question:
Can a gospel disk be a top 40 hit? More commercial than the
Edwin Hawkins Singers’ “Oh Happy Day” classic, Hawkins’ pop-
gospel ballad makes rock 'n’ roll out of a sax and guitar and a
Baptist hymn. Blessed and sanctified by the glorious Billy Watkins
Singers, “Ask Him” could put religion in jukeboxes—where it
belongs. Black deejays and gospel fans who objected to the sac-
riligious beat in “Oh Happy Day” would have an unhappy day trying
to sit stilt for this foot-tapper. Among his other bags, Hawkins is
also a dramatic jazz singer—an artist—who once sang “Temptation”
and “Swing Low, Sweet Chariot” better than Frank Sinatra could
fantasize. A victim of rock 'n’ roll's emasculation of black singers,
Hawkins' voice is still as big and real as life, and beautiful in almost
a standard way, a restless talent amid non-talent eager to conform
to commercial success. There hasn’t been a lack of honest men in
the music business. but they are getting two outs to the inning while
the hustiers are taking four. And though the ball game is not over
yet for Screamin’ Jay Hawkins, it's a rigged ball game. So enjoy.

Return of the Native

More than a comeback, “What That Is” is the real Screamin’
Jay Hawkins—for the first time. Loose, liberated and lurking Haw-
kins is a one-man rock 'n’ roll revival, though he’s not as black
and proud as, say, Elaine Brown (“Seize the Time,” Vault Records)
or even James Brown. But Hawkins is a rip-roaring realist, a
hard swinger whose intentions are strictly honest provided you see
things his way, and a mindbiower who groans his grossout, “Con-
stipation Blues,” by dropping his soul into his colon and recording
his agony with the shock Tteverb of a microphone in a wound.
“Feast of the Mau Mau” is Sardonic Jay Hawkins cackling like a
cannibal at a cave-in at the Marquis de Sade’s place. So prepare
to hear Screamin’ Jay Hawkins scream, because he’s heavy and
heady, and like Chuck Berry, he’s not shy. In fact, he gropes for your
guts right out of the grooves—Screamin’ Jay Hawkins, the wooly-
bully man. With the sense of humor of a fox and the charge of a
bull. On the cover of the album, an American flag hangs to the
left of his coffin. And producer Milan Melvin, in his liner notes,
dedicates the album “to President Nixon, whose efforts to re-
capture the era of the early 50's do not pass unnoticed.” As Buck
Owens sings, “Beware of the Tall Dark Stranger,” for the black man
is back and looking over your shoulder. I hope I didn't put a spell
on you.

varris Head

LOS ANGELES — MCA
has transferred Pete Garris here
to operate newly reactivated
Congress Records. The label's
first single, “Smile a Little Smile
for Me” by an English group,
the Flying Machine, is a major

f Congress

The company will work with
freelance producers like Hillary
Johnson of Chicago who
brought “It’s Real” to the label.
Jimmy Bowen, head of locally
based Amos Productions, has

chart record, with the label's  just cut his first Congrees act,
second release, “It's Real” by Duane Eddy doing “Freight
Tomorrow’s Men, in the soul — .
Ty Train.

Congress, originally formed

by Kapp, has been inactive for
the past two years. Garris had
left Dot Records several months
ago to join Kapp in New York
as its director of a&r and pro-
motion. Now he reports to Russ
Regan, UNI's vice president,
general manager.

Assisting Garris  with  West
Coast promotion is newly hired
Ernie Farrell. Garris is handling
both national sales and promo-
tion.

Belwin-Mills Gets
‘Jazz Wave' Rights
NEW YORK — Belwin-Mills

Publishing Corp. has acquired
publishing rights to all new ma-

terial  written especially for
Sonny  Lester’'s 1969 Jazz
Wave,” an all-star jazz and

blues package, which begins a
10-day European tour on Sat-
urday (6).
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~ The Archies
aren't stopping at
three million.

Their single “Sugar, Sugar” has sold almost
three million copies. Not to mention another
million internationally
Their new single “Jingle Jangle”is heading for
a million just on advance orders and early airplay.
Their new album “Jingle Jangle” has just
been released
The phenomenal acceptance of The Archies
sound on TV, radio, and records specaks for itself
Especially with Christmas four weeks away.
Like we said, The Archies aren't stopping
at three million.

"Jingle Jangle” %, "Justine” #63-5002

K[TIRISIHINER] A DIVISION OF
. KIRSHNER ENTERTAINMENT CORP.

K1 /RISHINER]

usic Supervision Don Kirshner
Available soon on Stereo 8 Produced by Jeff Barry Manufactured and
Cartridge Tape and Cassette Tape ©1969, Archie Comic Publications Distributed by RCA Records



General News

Music Industry Is Rumbling
While Wall St. Is Tumbling

e Continued from page |

money,” said one industry ob-
server. “The labels thought they
were worth a million dollars be-
cause they had a million dol-
lars worth of stock. Wall St
had a big love affair with the
music business but now the
bloom is off the rose and Wall
St. is pulling back. The market
is in terrible shape anyway.”
The stock “bubble” has also
enabled many labels which
would not have done so other-
wise to join in the now-fading
“big money up front” for new
groups. Armed with the latest
Dow Jones figures, labels went
into the field and signed every
group available. Expensive studio
costs were aggravated by per-
former high-jinks. Often a group
that cost thousands to sign and
thousands more to record has
broken up even before their

Goody Declares
Stock Split

NEW YORK — Sam Goody,
Inc. has declared a two for one
stock split, as well as a cash
dividend of 12 cents per share
on the original stock, which rep-
resents a 20 percent increase
over the last dividend on an
adjusted basis.

The stock split and cash div-
idend are payable Dec. 29,
1969 to all holders of record
of the company’s common stock
on Dec. 8, 1969.

product appears, and labels are
thus left with lame-duck prod-
uct to sell.

“There’s been a race between
labels to see which one could
spend the most,” said another
industry observer. “Now they’re

finding out that they spent
money they never really had.”
The cherished autonomy

granted to acquired labels will
be modified and finally dis-
missed if the parent company is
having hard times and wants a
30 percent growth rate from
their record label division, no
matter what. “Bookkeepers,”
said the industry observer, “don’t
understand the delicate relation-
ship that exists between the
merchandisers and the creators
of the music business. The
merchandisers and executives
will feel the pressure from the
parent company, and they’ll put
the pressure on their creative
people. The creative people
won’t be able to work in that
atmosphere. They’ll leave. The
executives, too, will finally have
had enough. Corporate politics
and pressures will keep them
from being what they are—
record men. So they’ll leave,
too.”

Should that happen, many of
the hottest labels will suffer
from the departure of their ex-
ecutive, promotional and crea-
tive departments, and the parent
companies will be the owners
of white elephants. “Some of
these labels are really one-man
or two-men operations. Other

labels are riding high because
that’s the rhythm of the busi-
ness and it’s their turn. But if
they can’t sustain it, they’ll get
cold and it’Jl be a long time
before it’s their turn again.”

Reaction has already set in.
More and more independent
labels are being formed with in-
dependent distribution setups,
headed by executive and inde-
pendent producers who have
fled from the corporate/con-
glomerate scene.

“The record business,” he
said, “is an individual’s business.
There has to be room in it for
a man to move. The corporate
scene is too confining, no matter
how much money is involved.
The industry has grown up a
little too fast and gotten in over
its head. Wall St. and the music
business are two different ways
of life. They’re incompatible.
Record people are beginning to
find this out and they’re going

back to being their natural
selves. Wall St. can’t hear a
hit.”

Zenith Radio Sets

‘New Sales Record

CHICAGO — Sales in the
third quarter of 1969 set a new
record for the period for Zenith
Radio Corp. Sales for the quar-
ter were $179,509,000, com-
pared to the previous year’s
third quarter sales of $175,044,-
000. Sales for the nine months
of the year down over $25 mil-
lion from 1968 to $24,336,000.

This announcement is neither an offer to sell nor a
solicitation of an offer to buy any of these securities.
The offering is made only by the Prospectus.

NEW ISSUE

110,000 Shares

ssrparation

Common Stock
{Par Value $.20 Per Share)

Price: $5.00 Per Share

Copies of the Prospectus may be obtained from
the undersigned and from such other dealers
as may legally offer these securities in this state.

HERBERT YOUNG & CO., INC.

cofD
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'Market Quotations

As of Closing Wednesday, November 26, 1969

1969 Week’'s Vol. Week's Week's Week's Net
NAME High Low in 100's High Low Close Change
Admiral 22V 14V, 272 1658 15Va 15% — 7
American Auto. Vending 20%4 102 56 1218 10%2 1 -1
American Broadcasting 76V 45V2 146 562 53V2 562 + 2
Ampex 4978 32Y2 723 45%3 42 45% + 2
Automatic Radio 43 20% 286 34% 32% 34}, t+ W
Automatic Retailer Assoc. 122V2 97V2 29 118 116% 118 + 1%
Avnet 36V N7 594 13 12V2 12% — ¥
Capitol Ind. 56Va 29 103 51 47V 50% + 2%
Chic. Musical Inst. 33% 23 239 28V 25V, 25% — 2%
CBS 59'/; 41% 780 5036, 48% 48% — 1%
Columbia Pic. 42 25 252 293, 27V, 29% + 34
Craig Corp. 24 17 343 197% 18 19Va Unchg.
Disney, Walt 124V 6978 497 124%3 112% 124V4 + 8
EMI 8% 5 806 7 6% 6% — Ve
General Electric 98va  80Va 1726 81% 80Va 81 — 1l
Gulf & Western 5014 19 2389 217, 20 20 — ¥
Hammond Corp. 23 14 257 21Va 20%  20% — Vs
Handleman 40Y2 29 1895 383% 35V2 38 — Y
Harvey Group 25V 11%e 44 141  12% 13 = |
Interstate United 35 My 207 15% 133 15% + 34
T 602 46Va 2521 572 56Y8  57% + s
Kinney Services 9%, 19 965 29% 28V 29% — Vi
Macke Co. 2914 14Y2 151 18Vs 16Va 17 — 1%
MCA 44Y2 2012 324 22% 212 22%2 t+ 14
MGM 44V, 25 158 3Va 297 0V — Y
Metromedia 53% 17V 409 218 19V 19% — 1Va
M 118V, 94 434 114% 112V4 113 — 1V
Motorola 166 10234 1424 1412 131V, 132V — 3%
North Amer. Phillips 59%  35Ya 207 56 52Y% 55V t+ 2%
Pickwick Int. 55V 32 447 51V 48Vs 51 — Y
RCA 482 35V, 996 38% 37% B — V2
Servmat 49Va  27% 63 29%, 28%2 282 — 1V
Superscope 5435 17 508 413% 3% 39 + 2%
Telex 90%  20% 2332 87 71V  86% +12Va
Tenna Corp. 30% 16% 385 26Ys 23% 25% t+ Vs
Trans Amer. 38% 23 1632 27% 25% 26% -— Y
Transcontinental Invest. 27%  13% 1224 23%  21%  23Va + 1%
Triangle 7% 17V2 44 19% 18% 18% — 3%
20th Century-Fox 41% 16Y% 736 19% 18% 18% + 3
Yendo 32% 16 141 17ve 16 16Vs — 1
Viewlex 35V, 22%, 127 25%  24% 25Y4  Unchg.
Wurlitzer 23Y, 147 36 15%, 15 158 — W
Zenith 58 35% 551 38Va 37% % — W
As of Closing Wednesday, November 26, 1969
Week’'s Week’s Week's
OVER THE COUNTER* High Low Close
ABKCO Ind. 5% 5 5%
Audio Fidelity 3% 3V2 32
Cameron Musical 2% 2%, 2%,
Cassette-Cartridge 152 142 15V,
Certron 25 223% 2234
Creative Management 12V 11% 1134
Data Packaging Corp. 28Va 263 27V
Fidelitone 43 42 4,
GRT Corp. 26 24Y, 25
Goody, Sam, Inc. 27Va  26% 26%
ITCC 10V2 82 8V
Jubilee Ind. 112 102 112
Lear Jet 25 23 23
Lin Broadcasting 113 10 10
Media Creations 7 6Va 6Va
Merco Ent. 32 3012 32
Mills Music 23 22V2 23
Monarch Electronic Ind. 8% 8l 8Va
Music Makers, Inc. 123 11V 11V2
NMC 84 7V2 7Va
National Musitime 1V 1V 1V
National Tape Dist. 42 37 37
Newell 213, 18V 18%2
Perception Ventures 6Ya 6 6Va
Qatron Corp. 7Va 6%, 6%
Robins Ind. Corp. 6Va 5% 6Ys
Schwartz Bros. 10V4 Vs oVa
Telepro Ind. . 154 1Va 1Va
Trans Natl. Communications  3V2 2% 3V

*Qver-the-counter prices shown are

been sold or bought at the time of compilation.

“hid" (as opposed to "asked’”). Neither the
bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are a guide to the range within which these securities could have

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange and all principal stock

exchanges.

NMC Purchase Deals Called Off

NEW YORK — NMC Corp.
will not buy Royal Stereo Tapc,
Music Merchants, and Mobile
Music, all of Detroit, the firm
announced last week in its stock-
holders’ report. The rack and
distribution corporation reported
a sales increase of 27 percent

for the fiscal year ending July
31. Net income was up 45
percent during this period to
$464,576 on sales of $6,483,-
564. NMC racks and distributes
records, tapes and accessories
as well as owning several record
labels.
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General News

50's Are

- Continued from page 1

ords at the moment js “Get
Rhythm” by Johnny Cash on
Sun Records. It hit No. 60 with
a star this week on the Hot 100
Chart. This was produced by
Sam Phillips in 1956 and did
fairly well in sales. This past
week it was selling strong na-
tionwide with concentrated ac-
tivity in the Dallas and Chicago
areas. Roulette Records is ex-
periencing excellent sales in a
single by the Chantels called
“Maybe.” Morris Levy, Rou-
lette president, said airplay of
the single on soul-formated
WWRL in New York created a
sales demand and now several
Top 40 station had begun play-
ing the record. “This was a sin-
gle that was a hit 12 years ago
and sold in the millions,” Levy
said. He pointed out that Rou-
lette “has a wealth of material
like this in the vault.” To capi-
talize on the revival of interest
in rock 'n’ roll sounds of the
1950’s, Roulette will release 15
vintage albums before Jan, 1
of such artists as Buddy Knox,
Jimmie Rodgers, Little Anthony,
Ronnie Hawkins, the Chantels,

10

music.”

Now to Buyers

the Flamingos, Frankie Lymon,
and an album called “Alan
Freed's Memory Lane.”

These albums will sell at regu-
lar price whereas most were
available until shortly on End
Records at a budget price.

One of the key standouts of
the Roulette product will be the
tune “Gee” by the Crows, which
Levy said is “the absolute be-
ginning of rock ’'n’ roll—the
marriage of soul and pop
Levy once had the
copyright on the term “rock ’'n’
roll,” but said he couldn’t pro-
tect it because its use exploded
across the nation and around
the world too fast.

Atco Records will release two
“Rock Begins” albums in Jan-
uary featuring such a variety of
artists,.  The  Drifters have
“Money Honey,” the Coasters
have “Charlie Brown,” Ray
Charles has “Hallelujah, T Love
Her So” and ‘“T've Got a
Woman.” On the other albums
will be such artists as Joe
Turner with “Shake, Rattle and
Rol}” and Bobby Darin with
“Splish Splash.”

Ed Kushins, national sales di-
rector of Scepter Records, said

Musi and lics y ny Marks

that his label had perhaps sold
a million singles of oldies during
the past year-—"maybe more”
—in its  Scepter/Wand/For-
ever series.

“Louie, Louie” by the Kings-
men is a constant seller as well
as product by the Shirelles. “That
stuff sells every day. Maybe
not a whole lot, but it's steady
business,” Kushins said.

Musicor Records is respond-
ing to the demand for vintage

records with a new album
called “This Is Gene Pitney
Singing the Platters Golden
Platters.”

Decca Records will release a
series of six albums and tape
cartridges in January under the
banner of “Rock Survival,” said
Tony Martell, vice president of
marketing and creative services.
He pointed out that the Decca
catalog has many hits of the
late 50’s and early 60’s. The
initial release will feature such
artists as Buddy Holly, the Shir-
ells, the Flamingos, Billy Haley
and the Comets and Len Barry.

The revival of rock ’n’ roll
in its original form can be at-
tributed to many reasons. One

(Continued on page 74)

The TV Musical Special with Burl Ives, 6th annual
showing Friday, Dec. 5th, 7:30-8:30, NBC. Presented
by General Electric, longest running, highest rated
single sponsored special in the history of TV.

Original Sound Track on Decca

25th ANNIVERSARY

RUDOLPH THE RED-NOSED REINDEER

57,000,000 Record Seller U.S.
29,000,000 Foreign Countries

360 Versions

FRANK SINATRA

AND FRED WARING

| HEARD THE BELLS ON CHRISTMAS DAY

Ray Price, Ed Ames, Kate Smith, Bing Crosby, Harry Bela-
Jonte, Eddy Arnold, Burl lves, Bert Kaempfert, Fred Waring,
Chet Atkins, Dick Liebert, Carillon Bells (Decca), Sound
Spectacular (Victor), Lester Lanin, Dennis Day, Robert
Rheims, Johnny Kaye, Living Voices (Camden), Decca Con-

cert Orch., Longines Symphonette, etc.

BRENDA LEE

Sings the International Perennial Hit

ROCKIN' AROUND THE CHRISTMAS TREE

Decca

BURL IVES

Sings His Perennial Hit from the Rudolph Show

AHOLLY JOLLY CHRISTMAS

Dececa

ST. NICHOLAS MUSIC, INC.
1619 Broadway, New York, N.Y. 10019

Data Packaging Incomé,

Sales Spurt in 9 Months

CAMBRIDGE, Mass.—Data
Packaging Corp., has reported
sales of $10,450,000 for the first
nine months of this year, and
a net income of $860,000, or
55 cents a share, records for
the same period. This com-
pared with 1968 sales of
$5,087,000, and $399,000 net
income, or 23 cents a share for
the same period. Total sales in
the year ended Nov. 30, 1968,
were $7,779,000.

This growth follows the com-
pany’s recent expansion of its
plant facilities to permit the
weekly manufacture -and ship-
ment of 850,000 cassettes and
CARtridges. The company now

operates on 150,000 square feet
of manufacturing -and assembly
space.

Data Packaging which pio-
neered the snap-together concept
so widely used in the manu-
facture of cartridges and cas-
settes, was one of the first man-
ufacturers of pre-assembled cas-
settes and cartridges for dupli-
cators.

The company, anticipating
increased growth of the tape in-
dustry in the 1970s, plans to es-

~ablish a new plant with addi-

tional equipment to handle in-
creased production in  the
coming year.

UA Publishing to Give Yule
Sendoff to Films’ Singles

NEW YORK — United Art-
ists Music Group has an exten-
sive promotion campaign set for
the Christmas season, which will
concentrate on the exploitation
of major single releases from
UA films.

Topping the list are two songs
from the James Bond “On Her
Majesty’s Secret Service,” which
opens here at the DeMille and
86th Street East theaters, Dec.
18. Composer John Barry and
lyricist Hal David have written
the score, which includes “Do
You Know How Christmas
Trees Are Grown,” which has
been recorded by Jackie De-
Shannon for Imperial Records
and the Do Re Mi Singers for

Kapp Records, and “We Have
All the Time in the World,”
which Louis Armstrong has cut.
The score will be issued on
United Artists Records.

Barbra Streisand’s latest sin-
gle, “What Are You Doing the
Rest of Your Life” with music
by Michel Legrand and lyrics
by Marilyn and Alan Bergman
is from Richard Brooks' film
“The Happy Ending.”

Another UA film, “Gaily,
Gaily” with score by the Berg-
mans and Henry Mancini, which
opens here Dec. 16, includes
“Tomorrow Is My Friend,” a
Jimmie Rodgers single on A&M
Records.

Songs from current films be-
ing worked on include material
from “Midnight Cowboy,” and
“The Secret of Santa Victoria.”

Fran Allison
Cooks Up Fine
Dishes in Book

NEW YORK—Fran Allison,
the central character in “Kukla,
Fran and Ollie” and also known
for her Aunt Fanny portrayal
on the “Breakfast Club” radio
show, stars in a clever album
concept entitled, “Music to Cook
By.”

The deluxe boxed edition con-
tains an album of 14 selections
ranging from the “Dance of the
Cottage Cheese Dumplings” and
“Seaburger Discotheque” to
“Zucchini Hurdy Gurdy” and
“Chili Mexicali,” with Miss Al-
lison supplying the ingredients
and cooking directions to the
music of the Norman Paris
Quintet. The music, lyrics and
tecipes are the work of Gene
Bone and Howard Fenton, and
there's an excellent booklet fea-
turing 54 different (and unique)
recipes that sound as delicious
as the accompanying record.

The package has been created
by Stylist Records of Denver,
Colo., and if you can’t follow
the recipes, the rhythmic music
is excellent to exercise by.

JOE TARAS
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© 1968— Outof it came the goldsingle
“I Dig Rock and Roll Music.

1969 — Out of it comes th= gold single
“Leaving on a Jet Plang’

Refer, c?’au am) Miary
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Another lucky break for Warner Bros. Records
' (andtapes)

who can’t hardly wait for 1970/,




General News

Publicity Comes of Age

as Trade

Grows Bigger: Lib/UA’s Hoffman

NEW YORK—*"“Publicity has
come of age in the music busi-
ness.” That’s the opinion of
Marty Hoffman, Liberty/UA’s
director of publicity, who be-
lieves that the industry and the
majority of individual record
companies have become, in re-
cent years, increasingly aware of
the power of the printed word
and its potential for the promo-
tion of artists and their records.

Noting a number of reasons
for this, he said, “Although the
record business still looks to ra-
dio as the main revenue of ex-
posure, tight formats and re-
stricted playlists have forced the
industry to seek other routes.”
He added that with the tremen-
dous growth of the industry in
recent years, each company has
been placed in a more competi-
tive position and must work
harder to maintain its relative
dollar share of the increased
market.

Coinciding with the industry’s
growth has been the entrance of
conglomerate ownership, merger,
acquisition and similar conse-
quences of large scale investment
and return. The realities of pub-
lic ownership, Hoffman main-
tained, have made companies
more conscious of the image
factor, resulting in a more con-
certed public relations effort.

Changing Patterns

Pointing to changing pattern
of the record business as a key
element at both trade and con-
sumer level, he said, “Today we
are marketing our product to a
far more sophisticated buyer. He
may be younger, but he’s hipper!

He wants a more pleasing sound.
With so-called protest and mes-
sage songs making up so much
of the hit material and with re-
cording artists becoming aware
more and more involved as so-
cial forces, the young record
buyer is demanding in-print
elaboration of what his favorite
artists are saying through their
music.”

Hoffman credits the rise of the
independent producer as a strong
contributor to public relations
consciousness. With independent
deals often involving large pro-
motional commitments, an ap-
parent need has evolved on both
ends—for the producer to main-
tain his “image” and identifica-
tion in order to get the right deal
and often to propel him into
other facets of entertainment in-
dustry involvement; and for the
company, so that it can attract
and keep the right producers
and the talent it controls.

Taking note, too, of the
changing marketing patterns, he
observed that in industry days
of more widespread small retail
stores, these “mom and pop”
outlets bought according to in-
dividual neighborhood prefer-
ences or to their own musical
tastes, whereas today’s large vol-
ume users want concise, timely
information at the trade level in
order to more intelligently mer-
chandise their outlets. ‘“They
want help, not hypes,” he said.
“At the consumer level, impor-
tant and trusted newspapers and
magazine reviews can often
bring people into the stores in
the same way that a good the-

atrical notice can bring a line to
the box office.”
Self-Contained Artist?

Another factor listed by Hoff-
man was the rise of the self-con-
tained artist and the expansion
of the disk artist into other fields
calling for an interrelationship
of “spill-over” of appeal to the

layman. “There was a time,” he

said, “when anyone who made
records wanted to be a movie
star. Now all the movie stars
want to record . . . for some it’s
an ego trip, for some the fulfill-
ment of earlier ambitions denied;
yet there it is—artists making a
quarter of a million dollars a
picture or vast weekly sums at a
lLas Vegas casino—and their
overriding concern is whether or
not their disk is getting airplay
and reviews. But their concern
is a legitimate one if put in per-
spective. A hit record helps a
television show’s ratings, can
multiply a film’s box office take
or skyrocket a nightclub per-
former’s paycheck.”

The growing recognition of
public relations’ place in a com-
pany’s success, said Hoffman,
has been marked by most labels’
retention of publicity firms spe-
cializing in the recording or en-
tertainment client field or
through the expansion of internal
staffs. At Liberty/UA, for ex-
ample, he cited the recent growth
of his staff by over 50 percent
and the growing interrelationship
between publicity operations and
the efforts of promotion, artist
relations, sales and other areas
with the full support and encour-
agement of management.

PLANNING DETAILS ON the n

ew

album by the Ed Sullivan Singers

are, from left: Bob Arthur of Sullivan Productions, Bruce Lundvall of
Columbia Records, Teo Macero of Columbia Records, Bob De Cormier,
and Bob Precht, executive producer of Sullivan Productions. Macero,
Arthur, Cormier and Peter Genarro have been signed to create routines
and music arrangements for the group’s appearance on a Dec. 21 Ed
Sullivan special called “The Swinging, Soulful, Sixties,”” which will also
be the title for the group’s new LP. The song and dance group will
also appear on several Sullivan shows this season.

‘Rudolph the Reindeer’ Is
Still a Dear to All People

NEW YORK — Christmas
wouldn’t really be Christmas to

most children without songwriter
Johnny Marks, whose “Rudoph,
the Red-Nosed Reindeer” will
be heard on both record and
on television again this year by
millions of children . . . and
adults, too. The single, recorded
first by Gene Autry in 1949, has
sold more than 86 million cop-
ies. Autry sold 6,500,000. Sheet
music brought the song to an-
other four million individuals.
More than 350 artists have re-
corded the tune.

As for TV, the special based
on the song will once again
be sponsored by General Elec-
tric and telecast on Dec. 3
on NBC-TV and GE has re-

newed for another two Yyears.
Marks also wrote the music for
the GE commercials slotted dur-
ing showing of the special. The
Decca Records soundtrack will
be reissued in conjunction with
the showing of the special.

GRS AL R AR LED

GUESS WHO
STRIKES GOLD

NEW YORK — The Guess
Who have earned a gold rec-
ord for RIAA certification of
sales of more than one million
copies of their RCA Records
single “Laughing,” the Canadian
rock quartet's second gold rec-
ord.

A AT LA LR ARAARNRRLT AR

..JHANK YOU

BOB SCHERL ‘
GARRETT SCOTT

LOU SIMON

JOHN SIPPEL

GEORGE STEINER

JOHNNY MANN
FRANK PETERS
BOB RENO

BOB SARLIN

JULES ABRAMSON
TOM COLLEY
DALE FRASHUER
FRANK LEFFEL
PAUL LEKA

26 LOCAL GUYS

ROSS REGAN BETTY SPERBER

3OGART

JOE I

... and all others we may have forgotten
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General News

AM’'s 12-Vol.

'Zodiac’ Set

Movesin’Heavenly’'Groove

NEW YORK — Astrologers
tell us this is the age of Aquarius,
but what it really appears to be
is the age of the Zodiac, or more
precisely, the age of Zodiac al-
bums. A&M Records, in an at-
tempt to take advantage of the
renewed interest in the subject,
has released a 12-volume set of
Astrological album SP 4211/
22) entitled “Signs of the Zodi-
ac.” This follow, almost immedi-
ately, a similar release by GWP
Records.

The two

Moody Blues
Launch Label

NEW YORK — The Moody
Blues have formed their own
label — Threshold Records —
which will be distributed in the
U.S. and Canada by London
Records, said London a&r man-
ager Walt Maguire. British Decca
| will distribute Threshold else-
where. The new label will fea-
ture the Moody Blues, plus pro-
ductions by all five members of
the group—Graeme Edge, John
Lodge, Justin Hayward, Mike
Pinder, and Ray Thomas, in as-
sociation with Tony Clark, who
produces the group as a unit.

Trapeze has been signed to
ithe label and will be produced
by Lodge. Timon, a folk art-
"ist, will also be on the label.
The group was formerly on
Deram Records, a label dis-
tributed by London Records.

series are com-

pletely different in their ap-
proach. The GWP series is a col-
lection of instrumental albums,
while the A&M offerings are
narrative works, with the astro-
logical explanations more than
capably handled by Nancy Prid-
dy, John Erwin and Michael Bell,
and the accompanying electronic
music composed and expertly
performed by Mort Garson. The
narrators are dramatically effec-
tive in their readings of the
Jacques Wilson scripts, which
cover a variety of aspects, such
as  “Planetary = Motivations,”
“Numbers, Gems and Colors,”
and “Where Was Your Moon.”
In order to better understand
this last topic, each album comes
with a moon chart, which en-
ables the listener to determine
the position of the moon at the
time of his birth.

The album covers are smartly
designed, featuring a modern
approach to the various Zodiac
signs, and credit is due Allen
Stanton for this outstanding pro-
duction. JOE TARAS

Fipco Forms New
Disk and Music Cos.

NEW YORK—Moneta Rec-
ords, a disk and publishing com-
pany, has been formed as a
wholly owned subsidiary of Fip-
co Productions, which recently
completed filming of “A Time
for Dying.”

“Just a Dime” and “We Cry
All the Way,” arranged and
sung by Ray Welton, is the la-
bel’s first release. Lyrics are by
Audie Murphy, president of the
company,

Queen City Album
Adding to Plant

NEW YORK — Queen City
Album, Inc., Cincinnati-based
firm, has an expansion program
under way. Some 9,000 square
feet of building has been added
to the present plant and is
ready for use. It will house the
art and printing departments,
plus packaging, shipping, and
warehousing of records. Queen
City Album stocks for many of
the custom label customers.

Queen City Album has also
added new stereo mastering
equipment consisting of Neu-
mann lathe and a Westrex cut-
ting system. A new automatic
high-speed fabricating line will
start with the printed sheet and
the cardboard and will come off
the line completely trimmed
and 1cady for the record.

Blue Thumb and GRT
In Disk and Tape Tie

LOS ANGELES — Blue
Thumb has achieved simultane-
ous status for its tape and LP
product. The company’s recent
four LP release is its first co-
ordinated LP and tape program.

In the past, there has been a
30 to 60-day time differential
between records and tape, notes
Bob Krasnow, Blue Thumb’s
president.

The simultaneous status was
achieved through careful plan-
ning between the record com-
pany and GRT, its duplicator.
“GRT showed us how to close
the gap,” Krasnow says. If there
1§ a two-month spread between
record and tape, the initial im-

MAP CITY RECORDS signs TK Productions to a production deal for a

new group called We The People. First single will be *“‘If We Can Fly
to the Moon.” From left, front row: public reiations man Bob Gray,
Pete Anders of Map City, Landy McNeal and Thano Karris of TK
Productions, and president Frank Mell of Map City. From left, back
row: Vini Poncia of Map City and Ed Mathews Jr., Sherrie Graddie, Mary
Anderson, and Willie McEachren of the group.

Below is a list of the best-selling LP’s and singles to date. As the sales
of Christmas product increase, so too will the number of best-selling
Christmas LP's and singles reported in these special charts—in accord-
ance with sound research practices in terms of sufficient retailers
reporting significant sales on specific records. These special charts will
run for the next four issues as a special buying and stocking guide.
NOTE: Many new Christmas releases have not yet had the full oppor-
tunity to be reflected here.

CHRISTMAS LP’s

1951

687
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Pos. TITLE—Artist, Label & Number

. GIVE ME YOUR LOVE FOR CHRISTMAS—|ohnny Mathis,
Columbia CS 9923

3. MERRY CHRISTMAS—Bing Crosby, Decca DL 78128

5. LITTLE DRUMMER BOY—Harry Simeone Chorale, 20th Cen-
tury-Fox TFS 4100

7. JIM NABORS' CHRISTMAS ALBUM, Columbia CS 9531

8. SOUL CHRISTMAS—Various Artists, Atco SD 33-269

oard BEST BETS FOR CHRISTMAS

9. HERB ALPERT & THE TIJUANA BRASS CHRISTMAS ALBUM,
A&M SP 4166

10. THE DEAN MARTIN CHRISTMAS ALBUM, Reprise RS 6222

11. CHRISTMAS SONGS FOR CHILDREN—Do Re Mi Chorus,
Kapp S 3037

12. THE SINATRA FAMILY WISHES YOU A MERRY CHRIST-

MAS, Reprise FS 1026

CHRISTMAS SINGLES

1. WHITE CHRISTMAS—Bing Crosby, Decca 23778

2. ELVIS’ CHRISTMAS ALBUM—Flvis Presley, RCA Victor LSP
2. BLUE CHRISTMAS—Elvis Presley, RCA Victor 447-0647

Pos. TITLE—Artist, Label & Number

3. LITTLE DRUMMER BOY—Harry Simeone Chorale, 20th Cen-

tury-Fox 429

4. MERRY CHRISTMAS—Andy Williams, Columbia CS 9220
4. PLEASE COME HOME FOR CHRISTMAS—Charles Brown,

King 5405

5. THE CHRISTMAS SONG—Nat King Cole, Capitol 3561

6. SOUNDS OF CHRISTMAS—Ramsey Lewis Trio, Cadet LPS
6. SANTA CLAUS GOES STRAIGHT TO THE GHETTO—|ames

Brown, King 6203

7. ROCKIN’ ARQUND THE CHRISTMAS TREE—Brenda Lee,
Decca 30776

pact for the tape is lost, the ex-
ecutive feels. “So many tapes
get bootlegged because of this
time lag, that you have to be
right on schedule otherwise you
lose sales.”

The four new tapes bring Blue
Thumb’s cartridge representation
up to eight titles. The product
is by Ike and Tina Turner (two
LP’s), Love, Southwind, Anysley
Dunbar Retaliation (two titles),
Tyrannosaurus Rex, Albert Col-
lins and the two-tape.package of
“Memphis Swamp Jam.”

Surveying the market, Kras-
now feels that after Jan. 1 all
companies who control their own
tape marketing will have simul-
taneous releasing.

Vault Is Adding

O’seas Licensees

LOS ANGELES—Vault Rec-
ords has assigned its line to
Metronome in Scandinavia and
will use Liberty/UA in TItaly,
Asia and South America.

Liberty/UA also handles
Vault in England. Jack Lewerke,
Vault’s president, plans signing
additional licensees at next year’s
MIDEM gathering. He already
has Byg in France and Hispovox
in Spain,

Liberty/UA has just released
two LP’s in England from Vault,
the Floating Bridge and the
Chambers Brothers.
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It’s easy to remember us.

We're a little smaller

but we make very good
duplicating tape too..

And because we'’re a little smaller
we work a little harder

to give you quality, service

and dependability.

We make 8-track and

C-60, C-90, C-120 cassette tape,
using only Du Pont tensilized Mylar.
We'’re a friendly company.

We'd like to hear from you.

You'll like us.

Magnetic Media

MAGNETIC MEDIA CORPORATION, 616 Fayette Street, Mamaroneck, N.Y. 10543

a subsidiary of BQT
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SUPERSCOPE,
SONY SETTLE
OUT OF COURT

LOS ANGELES — Sony
Corp. and Superscope, Sony’s
exclusive tape recorder distribu-
tor in the U.S., have settled
their differences out of court.

Sony had asked U.S. District
Court here to rule on distribu-
tion agreements between the two
companies, and Superscope’s ob-
ligation to use Sony tape in its
pre-recorded tape division. (Bill-
board, Aug. 9).

Under the settlement, Super-
scope renounced any claim to
tape recorders manufactured by
Aiwa, now controlled by Sony;
Sony agreed that Superscope has
exclusive distribution rights in
the U.S. to Sony recorders and
recorder radio combinations,
and Sony agreed that Super-
scope could use any tape of its
choice in its prerecorded tape
division.

e e T T

Hitti;

LOS ANGELES — Robert
Craig stood before stockholders
at Craig Corp.’s annual meeting
several weeks ago and spoke of
a banner financial year. He also
revealed publicly what most U.S.
companies are only whispering
about privately: clogged Japa-
nese factories.

At the same time Craig was
worrying about back-orders,
Harvey Dyer, president of Peer-
less Telerad, New York-based

hardware manufacturer, was
concerned about equipment
shortages.

In Chicago, executives at

Ampex and Bell & Howell were
studying the Japanese market,
trying to avoid product pitfalls.

(Ampex and ‘Bell & Howell
are now purchasing merchandise
from Japan, since Norelco dis-

roduction Pile-Up ’ i
g U.S. Cos.” Tape Sales

By BRUCE WEBER

continued selling cassette equip-
ment to them.)

In short, American hardware
producers are becoming increas-
ingly alarmed at Japan’s inability
to produce product fast enough.

Sales Double

Sales at Craig have doubled
each year for five years. “Pro-
duction capacities were not suf-
ficient to meet product de-
mand,” said Craig. “The inabil-
ity of Japan to produce fast
enough to meet consumer de-
mands in the U.S. is creating
major sales headaches for us.”

To help alleviate a backlog
proplem, Craig is chartering
four planes (at $25,000 each) to
haul equipment between Japan
and the U.S. Craig products are
manufactured in Japan by San-
yo, Pioneer and Japan Victor.

Bootleggers Hurting Muntz—

Turns to

L.OS ANGELES—Earl Muntz
faces one giant predicament.

Illegal duplicators are severe-
ly hampering his prerecorded 4-
track music business, he admits.
To keep his machinery going
he’s turned to manufacturing
blank cartridges.

It is these same blank car-
tridges, he acknowledges, along

with those made by several
other companies, which supply
these same illegal duplicators

with the basic cartridge into
which they are running off mu-
sic.

“I'd like to get out of the
music business,” Muntz admits.
“You can’t compete with the
bootleggers who don’t pay any
royalties.”

As a result of what Muntz
claims is major inroads made
into his business by the ‘“back-
yard entrepreneurs,” Muntz has
let go 100 production workers
over the past three months, he
admits. He still has around 220
persons working on a one shift
basis, and this is the lowest
work force he’s had since 1966.

Warns Vs Infringe:
)n Orrtronics Patent

TECUMSEH, Mich. — Fara-
day, which just acquired Orr-
tronics, is serving notice that it
intends to safeguard an Orr-
tronics patent against infringe-
ment by many companies in the
tape field.

The patent, covering a proc-
ess for lubrication of tape used
in endless loop magnetic tape
cartridges, was issued to Ber-
nard A. Cousino, formerly vice
president of Orrtronics and now
a vice president at Faraday.

Faraday has retained Bair,
Freeman & Molinare as trial
counsel in prosecuting actions
for infringement of the patent,
reports Frank M. Flack, Fara-
day chairman.

The Chicago legal firm has
rendered an opinion that the
patent—2,804,40]1—is valid and
is being infringed by those man-
ufacturers of tape cartridges in
which the tape is lubricated by

gniK

“The bootleggers have all the
business,” he laments. “There’s
no way to fight them. They're
turning out the hot product. In
fact, we’'ve stopped fighting.
They’re the king. They're mak-
ing all the money.”

Muntz, king of the 4-track
system and a pioneer in develop-
ing the continuous loop tape
concept into a mass appeal
item, seems resigned to current
conditions.

Ironically, some of the most
successful backyard duplicators
in the Southern California area
are former Muntz employes.
Just last week a number of for-
mer production line people were
out at Craig looking for jobs.
Muntz alumnus seem to be ap-
pearing all over the Southland.

Why is Muntz feeding the
people who are putting him out
of the music business? “We've
got the tools and dies,” he an-

swers, “and, besides, every-
body’s selling blank tape. If I
don’t sell it, somebody else

will.”” Muntz’s main interests in
blank tape are in the 4 and 8-

ient

a coating of colloidal -graphite
deposited from a fluid, accord-
ing to Fred J. Kluin, Faraday
president.

“It is the contention of Fara-
day that the Cousino invention
played a major role in commer-
cializing the endless loop tape
cartridge,” says Flack. Orr-
tronics does not manufacture or
process magnetic tape to any
appreciable extent.

The patent produces a ma-
terial amount of royalty income
to Orrtronics.

“Several major blank tape
manufacturers and duplicators
are paying royalty for .use of
the patent,” says Flack. “How-
ever, many are not.”

Flack feels that several man-
ufacturers may not be aware
of their patent infringement.
“In those cases,” he says, “we’ll
attempt to negotiate a standard
license agreement.”
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artridges

track configurations. He feels
the cassette industry doesn’t
need another blank tape sup-
plier, so he’s not getting en-
meshed in that field.

Muntz says it’s only been in
the last month that his blank
price has become competitive
with the other suppliers, Audio
Magnetics, Audio Devices, Chan-
nel Marketing. These are some
of the companies Muntz men-
tions as competing with him for
blank tape business.

“I don’t believe I've got 5
percent of the blank tape busi-
ness. If we had 30 percent, our
factory wouldn’t be able to turn
it out.”

Muntz sells both blank tape
cartridges and empty cartridges.
Blank tapes are outselling pre-
recorded ones eight to one
around the country, Muntz esti-
mates. “There’s plenty of plants
and facilities turning out that
stuff,” he says with a chuckle.

Starting out as the first major
duplicator to handle major li-
braries of music, Muntz is now
moving away from that facet
of the business. Several weeks
ago his contract with Capitol
ended, cutting off a major sup-
ply of music by such power-
house acts like the Beatles and
Glen Campbell.

The Warners-Reprise catalog
is Muntz Stereo-Pak’s leading
music supplier. But there is
enough Capitol merchandise to
cover some of his requests dur-
ing the holiday selling period.

Muntz is still very much in
the hardware field, offering a
strong line of 12-track compat-
ibles, as he calls his 4 and 8-
track machines. He even has
some cassette machinery sneak-
ing into the line.

But it seems a sad state that
Muntz Stereo-Pak is phasing out
of the music end of the car-
tridge industry. And moving in-
to blank tape business which is
one of the reasons for the
growth of ‘the non-royalty pay-
ing duplicator.

One wonders what would
happen if machines were made
for public usage which could
press singles and albums. Would
the suppliers of vinyl have as
much of a field day as do the
blank tape manufacturers?

Japan

“The unusually high backlog
of unfilled orders is expected to
be alleviated in the second quar-
ter and largely eliminated by the
third quarter of the current fis-
cal year,” feels Craig.

“How?” questioned a stock-
holder.

“Production is being expanded
materially at our factories in
Japan,” Craig responded.

With business ahead about
25-35 percent over last vyear,
Peerless Telerad’s Dyer believes
sales could be more than 50 per-
cent ahead if he didn’t have
equipment shortages. “We just
can’t get enough units from Ja-
pan,” he said. “Our factories are
oversold and its extremely diffi-
cult to get delivery on fast-mov-
ing items.” Peerless uses four
factories to produce its 8-track
and cassette hardware.

In defense of Japan, an ob-
server notes, many American
manufacturers placed their or-
ders too late to produce satis-
factory results.

Send Out Work
Some Japanese producers

-made an attempt to resolve labor

shortage  problems by subcon-
tracting work out to other com-
panies in Japan and to Taiwan,
Hong Kong, etc., where labor is
for hire at substantially lower
overhead.

But subcontractors and fac-
tories in Taiwan are not
equipped to produce sophisti-
cated players, and their man-
pewer lacks skills generally
found at major Japanese plants.

One Japanese manufacturer
said “Sure, we're after the
American market, but we're be-
coming more selective. We want
longer time to produce product
and we want larger orders.”

Another Japanese producer
feels that many American firms
have no knowledge of ‘“lead
time,” ordering, delivery, etc.”

Dumping Seen

The result of the inventory
backlog is clear to most Ameri-
can companies. A great deal of
product is likely to be dumped
on the American market early
next year. Most of it will be low-
end.

With the increased popularity
of cassette units (Japan is still
praducing more 8-track than
cassette units), Japanese produc-
tion will continue to
sharply. In 1966, Japan pro-
duced 5,620,000 tape recorders
and exported 3,360,000. A year
later it manufactured 6,960,000
and exported 5,650,000.

Tape recorder production in
1968 at Japanese factories to-
taled 9.2 million units at $298.5
million, a 25 percent increase in
quantity and a 30 percent gain
in value over 1967.

There are inherent year-end
dangers for retailers in the U.S.,
including inventory logjams,
product shortages and merchan-
dise pitfalls brought about by a
rash of low-end equipment on
the American scene.
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ALITYLE
To THE

LEFT FRED

We take a lot

of work off your hands.

If you like, we'll ship your Audiopak Cartridges apart —
so you won't have to take them apart. (What’s more,
we've designed them with fewer parts, so that when you
do put them together, it's a lot easier to do.) Or we can
pre-load and assemble the cartridges for you. Either
way, we'll be taking work off your hands and a load off
your mind, because you’ll be getting the cartridge that
works. (There is another advantage in having your
cartridges pre-loaded: they’ll be loaded with specially
formulated Audiotape. Think about it.) Whatever you

want, we'll work with you. And
make life easier for you.

Audiopak

Audio Devices Inc., Glenbrook, Conn,

A subsidiary of Ca-pilol lnduétries, Inc.

when answering ads . . .

Say You Saw It in the Billboard

FINEST

PLAY/RECORD CASSETTE

FROM THE

FINEST NAME IN MUSIC

As you'd expect from the Hammond tra-
dition, quality and performance in this

Starr System Cassette is extraordinaire.
Each unit is thoroughly inspected and
tested before leaving our distribution
center, assuring your customer of de-
pendable stereo music playback and
monaural recording of voice or music.
Study the photograph for all the features.
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RCA’s Horne and His Team
Make Creative Spirit Click

NEW YORK—Solidly con-
fident and justly proud of his
creative team, Elliot Horne,
RCA product planning manager,
was browsing through his
“bible.”

His “bible” is the RCA cata-
log. The team: Chick Krum-
packer, Len Magnus and Julian

Ross. Together, they select, edit, .

cut, adjust, fit and creatively

plan and program RCA’s care-

fully balanced tape product,
whether it be variety packs,
budget tape, premiums, etc.

While much of the talk these
days is about the configuration
squabble, pricing and packaging,
hardware vs. software and audio
vs. video, Horne and his team
are serene in their creative
world.

They are more concerned
about repertoire than about
pricing, more worried about
programming music than low-
end hardware, and more aware
of music flow and timing than
about configuration squabbles.

A rising stream of spending is
giving Horne more reason
to read his ‘“bible,” and cull
from it a steady flow of rep-
ertoire and ideas. An upward
buying trend is already apparent
in budget tapes and variety
packs, and the spending phi-
losophy is expected to continue.

Variety of Product

With an eye on the RCA cata-
log, and the other on creative
planning, Horne and his team
try to please the consumer with
a variety of product.

Assisting Horne is an a&r
tape ‘staff, independent of the
record division, to transform
LPs to tape. And merely du-
plicating an LP to tape to fit
a variety pack, say, is not
Horne’s intent.

“We don’t merely pick out
a few tunes from several al-
bums and throw them together,”

By BRUCE WEBER

said Horne. “That’s not crea-
tivity. That’s not a variety pack.”

Being aware of timing, musi-
cal textures, breaks, fadeouts,
flow, order of tunes, repertoire,
artists —  that’s creativity,
“Simply,” said Horne, “we cus-
tom create product.” Although
Horne’s staff often creates pack-
ages following. the release of al-
bum product, occasionally the
opposite is true.

After perusing the RCA cata-
log one day, Horne saw an op-
portunity to package a ‘“‘Best
of Rod McKuen” 8-track tape
and an LP.

He had Len Magnus, a mem-
ber of the Horne squad, examine
about six early McKuen albums
and repackage the repertoire.

Result: RCA released a “Best
of” LP and 8-track tape with
Magnus receiving credit as “a&r
coordinator.”

“I'm always looking and lis-
tening for new ways to cre-
atively package, merchandise
and market tape,” says Horne.
“I'm trying to make our variety
packs distinctive.”

He obviously is succeeding.
Many of RCA’s variety packs
are unavailable to record col-
lectors.

When RCA released Jose
Feliciano’s controversial ‘“‘Star-
Spangled Banner” single, Horne
again saw an opportunity to
offer a distinctive variety-pack.

He packaged “Soul Rock

(Continued on page 63)

LP-Tape Simulrelease
Plan Is Vital: Silvers

LOS ANGELES—Simultane-
ous record-tape releases are im-
portant, agrees Ed Silvers, vice
president of Snuff Garrett Pro-
ductions. But .simultaneous re-
leases of concept LP’s and tapes
are a necessity.

Silvers is developing a market-
ing concept to promote both
tape and record product simul-
taneously in merchandising, pro-
motion and advertising.

Because Snuff Garrett Pro-
ductions leans heavily on con-
cept repertoire, Silvers sees an
increasingly important role for
double exposure.

He would like all promotions,
point-of-purchase displays, re-
tail gimmicks, radio airplay and
merchandising aids to have ‘one
central record-tape theme.

“The idea,” says Silvers, “is to
unite the marketing efforts of

.
G
G

both the record manufacturer
and the tape duplicator/mar-
keter. It’s wrong for the record
producer and tape duplicator to
go separate ways in merchandis-
ing disks and prerecorded tapes.”

The Silvers merchandising
concépt will be initiated with
the Garrett-London Records-
Ampex independent production
arrangement. He will coordinate
with London and Ampex to de-
cide on a central merchandising
theme and simultaneous market-
ing campaign.

Silvers sees a healthy tape year
in 1970 for Garrett Productions
and its. two record companies,
Viva and Bravo.

He projects about a 150 per-
cent sales increase via an inde-
pendent production deal with
Ampex and from the company’s
regular ‘duplicators, GRT, Am-
pex and North American Leisure.

GlBBS SPECIAL PRODUCTS CORPORATION

Subsidiary of Hammond Corporation
450 North Main Street

Janesville, Wisconsin 53545

Area 608/756-1261
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Capltol cassetteand 8 track

- tapes, cassette. playersard

rebqrders are featured gifts on

. these popular ABC-TV network
- programs (with a combined
_ viewing.audience in the multi-

millions): during the months of

"~ November and December.

Our deluxe tape gift sets by Glen

Campbell, The Lettermen, Lou.
- Rawils, Jackie Gleason, The

BeachBoys. .. the Romea and

Juliet Soundtrapk .. .therock

gift package with Steve Miller,
The Quicksilver Messenger .
Serviceand TheBand . ., and

the Stars of Country MUSIC will

be headlined. Our cassette
plavers and recorders complete
the star-studded assortment.

Fantastic exposure. Weeklv

- exposure. The kind that cements

praduct identification, lgle

builds sales.
‘ 'Frcm Capitol, star of stage,
screen, cassette and 8-track.
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New Tape CARtridge Releases |

] GRT

Blue Thumb

SOUTHWIND—Ready fo Ride; (8) 875
(C) 575 13m

MEMPHIS SWAMP JAM-Bukka White, Piano
Red (twin pak); (8) 875 6000C, (C) 575
6000C

LOVE—Out Here (twin pak); (8) 875 9000J,
(C) 575 9000

Dunhill

STEPPENWOLF-Monster; (8) 823 50066M,
(C) 523 50066X

GRASS ROOTS- Leaving It All Behind; (8)
823 50067M, (C) 523 50067X

THREE DOG NIGHT—Captures at The Forum;
(8) 823 50068M, (() 523 50068X

VARIOUS ARTiISTS--Original Hits of Right
Now; (8) 823 50070M, (C) 523 50070X

13M,

MAMA CASS ELLIOT Make Your Own Kind of
Music; (8) 823 50071Mm, (C) 523 50071X

GRT

STEPPENWOLF--Monster; (8) 823 50066, (C)
523 50066

THE GRASS ROOTS—Leaving It All
(8) 823 50067, (C) 523 50067

THREE DOG NIGHT-Captured Live at the
Forum; (8) 823 50068, (C) 523 50068

THE ORIGINAL HITS OF RIGHT NOW; (8)
823 50070, (C) 523 50070

MAMA CASS ELLIOT Sings “Make Your Own
Kind of Music’”” & "It’s Getting. Better'”;
(8) 823 50071, (C) 523 50071

Behind;

Philly Groove

DELFONICS’ Super Hits; (8) 813 1152M, (O)
513 1152X

Roulette

The Best of TOMMY. JAMES; (8) 845 42040M,
(C) 545 42040

Skye
CAL TJADER—Plugs [n; (8)
536 10X

UNI

NEIL DIAMOND-Touching You Touching Me;
(8) 829 73071M, (C) 529 73071M

836 10M, (C)

JAY-GEE

Gross
DOUG CLARK & THE HOT NUTS—Freak Out;
(8) GST 8-8

Jubilee

FORD & REYNOLDS—Wadda Ya Gonna Do?;
(8) JST 8-2076
CHILD; (8) JST 8029

THE HAPPENINGS Greatest Hits; (8) JST
8-8030

Raw
WILD MAN STEVE—My Man, Wild Man!; (8)
RST 8-7000

' MUNTZ

Mercury

SPANKY & OUR GANG—Spank’s
Hits; (2) MC4 61227

THE NEW COLONY SiX—Attacking a Straw
Man; (2) MC4 61228

HORST JANKOWSKI-A Walk
green; (2) MC4 61232

MOMS MABLEY—Abraham, Martin & John;
(2) MC4 61235

Philips
THE MYSTIC MOODS ORCH.—Love Token; (2)
PC4 600 321

Rare Earth
LOVE SCULPTURE—Blues Helping; (2) RE A

505

THE PRETTY THINGS—S. F. Sorrow; (2) RE A
506

THE RARE EARTH—Get Ready; (2) RE A 507

Greatest

in the Ever-

FIGNT T Reck  STERESD TACR

7@/IKING fE—

The 811R Cartridge Recorder

Listen

Recorder. Designed to sell and sell and sell.

Records and plays 8 track stereo cartridges for ¢ ' : graf
or any tape recorder. Engineered for studio quality performance with exclusive logic cir-

cuits to eliminate timing problems. Exquisite styling and convenience features to captivate

your customers.

and you can hear the sound of profit. It's the 811R 8 Track Stereo Cartridge

car or home from Stereo FM, phonograph

is available now. We deliver immediately from stock. Hear the

Best of all, model 811R '
. and be ready for holiday sales. Model 811R. Made in the u.s.

sound of profit now . .
to sell for under $190.00.
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Contact Russ Molloy

PRODUCTS OF SOUND RESEARCH

TELEX.

COMMUNICATIONS O1VISION

9600 Aldrich Avenue South
Minneapolis, Minnesota 55420

THE RUSTIX—Bediam; (2) RE A 508
THE MESSENGERS; (2) RE A 509

Warner Bros.
VARIOUS ARTISTS—For Lovers; (2) 4WA 1795

LIVINGSTON AUDIO

Avant Garde

MEDICAL MISSION SISTERS—Joy Is Like the
Rain; (8) AV 101

VARIOUS ARTISTS—Praise the Lord in Many
Voices Part 1; (8) AV 102

VARIOUS ARTISTS—Praise the Lord in Many
Voices Part 2; (8) AV 103

VARIOUS ARTISTS—Praise the Lord in Many
Voices Part 3; (8) AV 104

MEDICAL. MISSION SISTERS—! Know the Se«
cret; (8) AV 105

ROBERT EDWIN-—Keep the Rumor Going; (8)
AV 106

JOHN YLVISAKER—Cool Livin‘; (8) AV 107

GERTRUDE STEIN—In Circles; (8) AV 108

EUGENE HOLMES—Holmes Sings Spirituals;

(8) AV 115
THE BERETS—The Mass For Peace; (8) AV
116

Livingston Audio

EDDIE JEFFERSON—Body & Soul; (8) PR8 6]

JOHN COLTRANE—The First Trane; (8) PR8
62

MILES DAVIS—Walkin’; (8) PR8 63

RICHARD GROOVES HOLMES—That
Feelin’; (8) PR8 64

BROTHER JACK McDUFF Plays for Beauwtiful
People; (8) PR8 65

GENE AMMONS—Jungle Soul; (8) PR8 66

RICHARD GROOVE HOLMES—Misty; (8) PR8

Healin’

67
MILES DAVIS‘ Greatest Hits; (8) PR8 68
RICHARD GROOVES HOLMES—Sou! Message;
{8) PR8 69
YUSEF LATEEF—Eastern Sounds; (8) PR8 70
JACK McDUFF—Screamin’; (8) PR8 71
GENE AMMONS—Jug; (8) PR8 72

Prestige

The Best of RICHARD GROOVE HOLMES; (8)
PR8 73

The Best of SONNY STITT WITH BROTHER
JACK McDUFF; (8) PR8 74

The Best of WILLIS JACKSON; (8) PR8 75

The Best of BROTHER JACK McDUFF—Live!;
(8) PR8 76

The Best of DON PATTERSON; (8) PR8 77

The Best of JOHNNY HAMMOND SMITH; (8)
PR8 78

The Best of FREDDIE McCOY; (8) PR8 79

The Best of SHIRLEY SCOTT WITH STANLEY
TURRENTINE; (8) PR8 80

The Best of GENE AMMONS—For Beautiful
People; (8) PR8 81

HAROLD MABERN—Rakin’ and Scrapin’; (8)
PR8 82 )

JAMES MOODY—Don’t Lock Away Now; (8)

in Rhythm; (8} PR8

84
ILLINOIS JACQUET—The King; (8) PR8 85

PR8 83
SONNY CRISS—Rockin’

Savo
BILLY ECKSTINE—Prisoner of Love; (8) MG

6052

BILLY ECKSTINE—The Duke, the Blues, Billy
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