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GRT to Give Blue Thumb Merger Key: Exec Hiring—

$$ & Marketing Backing

By ELIOT TIEGEL

LOS ANGELES — Gengral
Recorded Tape has signed an
agrecment with Blue Thumb
Records to finance the three-
month-old company, and is ¢s-
tablishing an exclusive sales or-
ganization to merchandise and
market Blue Thumb product.

This  association  between
GRT and Bob Krasnow'’s label
is the latest between the two
companies which began when
Krasnow awarded the tape du-
plicator exclusive rights to his
music for all configurations.

GRT has been widening its
influence in the music business
through its acquisition of Chess-
Checker-Cadet, several record
pressing plants, several tape car-

tridge duplicating facilitics, and
establishing a Canadian com-
pany and opening its own re-
tail tape centers.
Gets Graham
As a result of GRT’s provid-
ing Bluec Thumb with a quar-
terly operating budget, Krasnow
was able to lure Don Graham,
A&M'’s national promotion di-
rector for the past two years,
to become a partner and gen-
eral manager of Blue Thumb
Records starting March 10.
Another result of the newly
found finances will be the sign-
ing within the next few weeks
of a series of production dcals
with top young producers. Un-
(Continued on page 4)

Motorola Tunes in Cassette

By HANK FOX

NEW YORK—AnN ideologi-
cal revision in the marketing
philosophy of Motorola’s con-
sumer electronics division could
dramatically affect stereo 8's in-
roads in the home entertainment
field.

Billboard has learned that
Motorola will debut a cassettc
recorder/player for home and
portable use. [t is similar in

appearance to Norelcos Carry-

Corder portable and is believed
to be in the $60 to $70 price
range.

This move marks thec con-
sumer division’s first departure
from the 8-track system, which
its sister division, Automotive
Products, pioneered along with
Ford Motor Co., Lear Jet and
RCA record division in 1965.
(The automotive division also
builds a 2-track playtape unit

(Continued on page 18)

The Flying Burrito Bros.—Chris Hillman and Gram Parsons
on rhythm gultar and vocals, Chris Ethridge on bass and
Sneaky Pete on the pedal steel guitar. Their first album,
*The Guilded Palace of Sin” (SP 4175), will be released

next week on A&M Records.

{Advertisement)

Confab Lights Up Wall 5t.

NEW YORK — Big business’
romance with show business
(record companies, music pub-
lishers, independent producers,
etc.) will be further fanned in
the tropical setting of the Baha-
mas. Wall Strecters arc begin-
ning to enlist in the music/record
business safari to the Interna-
tional Music Industry Conference
co-sponsored by Billboard and
its London-based sister publica-
tion, Record Retailer, to be held
April 20-23 at the Paradisc Isle
Hotel, Paradise Island, Nassau,
in the Bahamas.

Wall Street’s intercst in the
Conference stems from the grow-
ing interest of the conglomerates
in music and record enterpriscs
and the mounting problems built
in with such takcovers. A re-
cent report made by the Ameri-
can Guild of Authors & Com-
posers showed that 12 American
industrial giants made up an
umbrella that took in |19 music
publishers, 59 record companies
and a number of music-oriented
enterprises such as tape cartridge
companies, record distributors

and rack jobbers.

Another problem facing Wall
Streeters interested in the music
record business is the hard look

(Continued on page 90)

Bobby Hatfield Is back on the Hot 100 with his new Verve
version of "Only You” (VK-10634). A fantastic hit in the
Fifties, the tune is grabbing a whole new generation of
record-buyers via Hatfield’s soul-stirring performance.

{Advertisement}
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NEW BRITANNIA
FOR OVERFLOW

NASSAU — The heavy de-
mand for bookings to the Inter-
national Music Conference here
April 20-23 may causc the over-
flow crowd to be taken carc of
at the new Britannia Hotel,
which is adjacent and adjoining
the Paradise Islec Hotel where the
Conference is being held. To
assurc the sccuring of air space
and accommodations, it is rec-
ommended that registration and
reservation be made carly.
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'Dames at Sea’
Anchors at Afl.

NEW YORK “Dames at
Sea,” the hit off-Broadway mu-
sical which has been the target
of hot record company bidding
for the past several wecks, is
docking at Atlantic Records. The
final details on the producers’
contracts with the cast mem-
bers are still to be worked out,
but Nesuhi Ertegun, vice-presi-
dent of Atlantic, has mapped
out the recording project.

“Dames,” which is styled
along the lines of the Holly-
wood musicals of the 1930,
was written by Robin Miller
and George Haimsohn (book and

(Continued on page 8)

Rawls Opens

NEW YORK — The latest
phase of the scramble by the
country’s conglomerates to grab
a share of the music and record
business is now targeted on ex-
ecutive personnel. More and
more frequently record com-
panies without album catalogs,
music publishing firms without
standards, and independent rec-
ord producers, working with new
rather than established acts, will
be taken over with attendant
hoop-la of “acquisition” head-
lines in finanical publications
and pronouncements to the
trade.

Insiders, however, figure these
conglomerate raids to be more
a case of “hiring” than *“acquir-
ing." [t's become apparcnt to
tradesters that the purchasc of
a firm without a catalog or its
equivalent is in rcality a long-
shot bet on the people who have
been successful with current ma-
terial and that they will continue
their winning ways.

Obviously, the conglomcrates
apply the same yardsticks of pre-
vious earnings and gross sales to
their potential music purchases
that they us¢ to measurc any
other buy and therein lics the
snag. [n a business predicated on
“hits" ‘and sudden swings in
public taste, it becomes increas:
ingly more difficuit to make an
acquisition as such unless you
can also buy a catalog of mate-
rial in thc company that has
proved ability to maintain sales
regardless of the reception ac-
corded new releases.

Prior “track record” may or
may not be applicable depend-

(Continued on page 90)

1-Man Record

Crusade for Ghetto Talent

By BRUCE WEBER

LOS ANGELES—Lou Rawls
has formed Dead End Produc-
tions to help ghetto youngsters
get a start in the record indus-
try
Dead End Productions will
record album and single prod-
uct from an artist roster made
up of “disadvantaged youngsters
—both black and white,” said

Tolbert, general man-
Rawls’ music enter-

Jimmy
ager of

prises.
The company will sign song-
writers and artists, produce
product, get arrangers to pro-
duce the acts and sell the mas-
ters to a major company, which
will distribute the product. “The
(Continued on page 8)
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PRODUCTION & SOUND BY BONES HOWE

THIS IS THE YEAR OF
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A HAPPENING NEW SINGLE
SOUL CITY RECORDS
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This is what happens
when you hear The Monkees’ new album
“Instant Replay:

This is what happens
when you hear The Monkees’ new album
“Instant Replay.”
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10 LP’s Bow Jubilee
Big Attack in Gospel

NEW YORK — Jubilee Rec-
ords launched its first bif ven-
ture into the gospel field with
10 LP's at regional sales meet-
ings at New York's Plaza Hotel
on Monday (17) and Atlanta's
Regency - Hyatt House on
Wednesday (19). A third meeting
is slated for Thursday (27) at
Los Angeles' Century Plaza Ho-
tel.

The gospel albums were part
of a 22-album program, which
also included four comedy press-
ings. Among the comedy disks
was one by Wild Man Steve. the
first release on the new Raw
label

The theme of the sales meet-
ings is “*New Dimensions in '69,"
which stressed the variety of
Jubilec’s diversified product. A
distributor contest also was an-
nounced with boats as awards.
The contest is being based on
percentage of sales over pro-
posed quotas,. Jerry Blane, chair-
man of the board of Jubilee
Industries, noted that the firm
is moving into medical instru-
ments with Jubco Medical Di-
vision.

Among the Jubilee pop al
bums are two “Super Golden
Hits” volumes. Also ready are
LP's by Alisa Kashi, the Coro-
nados, the Racket Squad, Autry
Inman, Charles Coleman and
Jimmy Ricks.

Among the Jubilee comedy
titles is an on-campus pressing
by Al Capp and an LP by fe-
male impersonator Lee Sutton.
The other comedy release is a
Will Jordan set with guest ap-
pearances by Rusty Warren,
Jackic Vernon, Saucy Sylvia,

Croma, Pourcel
Deal With Blue

NEW YORK-—Franck Pour-
cel, French conductor-arranger,
has been wrapped up by Robert
Colby and Ettore Stratta's
Croma Music for disk release
in the U. S. on Blue Records.
Croma will produce Pourcel's
recordings for the American
market. Pourcel is relcased by
EMI around the world with the
exception of the U. S,

Pourcel’s previous U. S. out-
lets have been Capitol Records
and Liberty Records. The Blue
label is distributed by Atco Rec-
ords in the U. S. Pourcel’s first
single on Blue is scheduled for
the end of February.

Davis Group Starts
U. S., Canada Tour

SAGINAW, Mich. — The
Spencer Davis group begins a
U. S. and Canadian tour here
on Thursday (27). After a Fri-
day (28) date in Bradford, Pa..
the United Artists’ quartet plays
a week in Canada. Other stops
include Notre Dame University
on March 12 and Cornell Uni-
versity on May 3.
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BIGGER OFFICE
IN NASHVILLE

NASHVILLE — Billboard’s
officc here moves to its new
enlarged quarters Saturday (1).

The new facility, approximate-
ly doubling the present office
space, is located at 1905 Broad-
way, directly in the music area.
Billboard will occupy half of
the second floor.
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Lec Tully, Inman, and Richie
Brothers.

Artists in the initial Jubilee
Train Series titles are Novella
Williams, When Singers Meet,
Inc.; Gospel Majors of Louis-
ville. Jesse McDaniel, Music
Masters, Jr. Dynamics, Church
of the Living God, Temple No.
18; and Della Reese’s Medita-
tion Singers with Ernestine
Rundless under gospel; the Rev.
Mozelle Sanders under sermon,
and the Innerlights under spirit-
ual,

Steve Blaine, Jubilee Records
president, also announced there
would be product by Enzo Stu-
arti and the Rev. Alex Brad-
ford.

Disk Stars Hold Dialog
On Performance

WASHINGTON — A parade
of recording stars came here
last week to attend a reception
given by Stan Kenton and the
National Committee for the Re-
cording Arts (NCRA). It was a
quiet get together with legisla-
tors, to talk about the perform-
ers’ hope of a royalty for their
recordings that roll up close to
$!1 billion of radio money an-
nually, and are put to thousands
of commercial uses daily—but
bring the recording artists noth-
ing on performances.

Stan Kenton, who hosted the
reception, eschewed cameras
and fanfair at the request of

MGM Distrib Meets
Rack Up 2M in Sales

NEW YORK — MGM Rec-
ords racked up more than $2
million in sales at a series of re-
gional distributor meetings in
16 cities just concluded. accord-
ing to president Arnold Maxin.
The product included new al-
bums on MGM, Verve, Heritage
and Verve/Forecast, as well as
popular material now available
for the first time in sterco. The
stereo conversions included three
LP’s by Hank Williams, while
one of the new MGM albums
features Hank Williams Jr, with
“Songs My Father Left Me.”

New product also included al-
bums by Connie Francis, the
Orpheus, Pop Stoneman, Eric
Burdon, Bill Medley, Sheb Wool-
ey, the Velvet Underground,
Bobby Laurel, Cowsills, the
Corporate Body, Pat Williams,
Mothers of Invention, Arthur
Prysock, Howard Tate, Right-
eous Brothers, Bill Evans, Kenny
Burrell Laura Nyro, Tim Har-
din and the Blues Project.

Making the sales tour were
marketing director Lenny
Scheer, MGM album sales man-

ager Sol Greenberg, Verve al-
bum sales manager Art Denish,
and program manager Mike
Becce. Cities visited included
Boston, San Francisco, Miami,
Dallas, Atlanta, New Orleans,
Nashville and St. Louis.

By MILDRED HALL

some stars. Even music was
omitted, to permit a quiet dialog
about the performers’ hopes
that the Williams - Murphy
amendment to give recordings
a performance royalty will be
kept in the Copyright Revision
Bill.
Some Who Attended

In the Mayflower Hote!l re-
ception room were Bing Crosby,
Artur Rubinstein, Herb Alpert,
Edic Adams, Phil Harris, Mitch
Miller, Henry Mancini, Mrs. Nat
King Cole, Skitch Henderson,
Don Cornell, and others.

As sought after as the re-
cording stars were the stars of
the Senate 1967 Copyright Sub-
committee  hearings on the
Copyright Bill. Present was Sen.
Quentin Burdick (D.-N. Dak.)
who chaired many of the hear-
ings when Sen. McClellan
(D.-Ark.) could not attend. The
gathering hoped for a glimpse
of the Copyrights Subcommit-
tee chairman, but McClellan
was unable to attend.

Senate Subcommittee counsel
Tom Brennan was there with
staff administrator Steve Huas-
er. Sen. Marlow W. Cook
{R.-Ky.) of the Senate Judiciary

Royalty

Committee, and Sen. Howard
H. Baker, (R.-Tenn.) attended,
although his father-in-law, Sen.
Everett Dirksen could not.
The appearance of Burdick
and his friendly air indicated an
open mind, and it cheered the
performers in spite of recent
assurances from both broad-
casters and jukebox people that
there would be no let-up in
their hard lobbying against the
record performance royalty in
the Copyright Revision Bill.
Burdick, who was not be-
lieved to be very receptive to
the record royalty idea during
the hearings, has something of
a swing vote on the vital Copy-
rights Subcommittee. Members
Scott (R.-Pa.) and Fong (R.-Ha-
waii) are definitely regarded as
on the side of the record roy-
alty. together with a core of
supporters in the full Judiciary
Committee.
Other Faces
Other familiar faces from the
record royalty campaign in-
cluded Alan Livingston, former
president of Capitol Records
and launcher of the fight for the
record royalty in the ecarly
(Continued on page 8)

Buddah LP’s Touch All Bases

NEW YORK — Buddah Rec-
ords will reach simultaneously
into the gospel, jazz, blues and
spoken word fields, in addition
to its contemporary pop, under-
ground and sou! product, with its
21-album release which it is un-
veiling at the NARM Conven-
tion in Los Angeles Feb. 28-
March 3.

Signaling 360 Degrees of
Music™ as the promotional flag,
Neil Bogart, the label’s manager,
figures it is ready for total out-
put.

Included in the release are
LP’s by the Brooklyn Bridge,
the Elephant’'s Memory, the

Tetra to Issue 10 LP’s in
Date Tie With NARM Meet

LOS ANGELES—Tetragram-
maton is issuing its first exten-
sive album release Saturday (1)
—10 LP’s—to coincide with the
opening of the NARM conven-
tion here.

The general release includes
two double-LP packages by Bill
Cosby and the Kingston Trio,
a triple-LP original cast album,
Pat Boone’s initial Tetra LP and
follow-up albums by Murray and
Biff Rose.

Cosby’s initial product for his
own company, “8:15 & 12:15.”
was recorded live at Harrah's in
Lake Tahoe and will include a
poster. The Kingston Trio
double LP was recorded live in
a farewell concert at the hungry
i in San Francisco. Both albums
will retail at $6.98.

The original cast album, “The
Great White Hope,” is a boxed.
three-LP spoken word sct to re-
tail at $14.98. The package will
come with a script booklet.

Other albums feature Mark
Slade, Murray Roman, and Sum-
merhill, a rock group from lLos
Anecles; Elyse Weinberg; Tom
Ghent, a folk-country singer,
and Biff Rose.

Tetra also will release two
soundtrack albums April 1, “Les
Biches” and “Grazie Zia,” under

an agreement with C.A.M. Rec-
ords of laly,

The company will spend about
$250,000 to advertise, promote
and merchandise the 10 albums,
with special emphasis on the
Cosby, Kingston Trio, Rose and
“White Hope” products, said
Art Mogull, Tetra president.

Stereo Dimension
Expansion Deals

NEW YORK—Sterco Dimen-
sion Records has expanded with
overseas licensing agreements
and three new artist signings.

The new licensing agreements
include pacts with London Rec-
ords of Canada: Festival Records
(Australia); Hispavox (Spain
and Portugal); Gamma (Mexi-
co); Mareco (Philippines); El
Palacio de la Musica (Vene-
zuela); and Anvers (Belgium and
Luxembourg). London Records
will release in Canada all Stereo
Dimension product of the firm’s
Evolution and Athena labels.

Through Loren Becker, pres-

ident of the Longines-backed
company. the label has also
signed artists Larry Santos,

D.D. Phillips, Gloria Loring and
producer Norman Petty.

Naked Truth, the Eire Apparent,
the 1910 Fruitgum Company,
and Yesterday's Folks.

On the Curtom label, a sub-
sidiary of Buddah, are the Im-
pressions, the Five Stairsteps and
Cubie.

Introducing the Buddah Late
Night line are “The Very Best”
series featuring Jerry Butler,
John Lee Hooker, Jimmy Reed
and an album titled “Sculpture”
by Eddie Harris.

The Buddah Sunday series
bows with the Five Blind Boys,
the Harmonizers and the Staple
Singers.

Mersey Pubs
Begin Buying
0f Copyrights

LOS ANGELES—Bob Mer-
scy’s two publishing companies,
SIW (BMI) and Pamela
(ASCAP), have begun buying
copyrights. The emphasis is on
writing material for groups.

The first six titles in SJIW are
by the German team of Man-
ferd and Earnst. Mersey is just
completing their debut album
for Columbia. “The Flower
Krauts,” which is a pastiche of
German rhythms with American
folk and country influences.

Pamela's first two songs are
by Robbic Leff, with guitarist/
vocalist Lance Wakeley record-
ing the material for his debut
Cyclone LP, which professional
manager Sloan Price is produc-
ing.

The publishing companies are
taking a secondary seat to Mer-
sey’s recording activity for his
Ampex-financed Cyclone Rec-
ords. New to the label are r&b
vocalist Maurice Long and Mon-
ty Dunn and Karen Cruz, a vo-
cal duo. Sloan is also finishing
up production of the first LP by
Friends, a five-voice group spe-
cializing in multiple harmonies.

Billboord is published weekly by Billbaord Publications, Inc., 165 W, 46th St., New York, N. Y. 10036, Subscvi.plian rote:
onnual rote, $25; single-copy price, $1. Second closs postage poid at New York, N, Y., and at odditional mailing offices.

Buddah’s Black America se-
ries produced by Nathaniel Mon-
taque, owner of one of the larg-
est libraries of black history,
makes its debut with *“That Man
of Love — Dr. Martin Luther
King,” “James Baldwin—The
Struggle.” “The Black Verse—
Langston Hughes,” “The Black
Pace Setters” and “The Buffalo
Soldiers.”
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AMDIE'S IST
LIST ISSUED

LAS VEGAS—The first ex
hibitor fist to be released by the
American Music Dealers Indus-
try Exhibit (AMDIE), for its
upcoming show here May
12-15, is published in this week's
Musical Instrument section.
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Jamie/Guyden Will

Distribute Vent

PHILADELPHIA — Jamie/
Guyden has signed Vent Rec-
ords to a national distribution
pact. The first single features the
Ethnics with “Sad. Sad Story.”
Larry Cohen, manager of na-
tional sales and promotion for
Jamie/ Guyden, reports that the
single is getting action in Phila-
delphia and already breaking in
Detroit and Chicago. The Eth.-
nics recently had a regional hit
with another single.
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BILLBOARD IN
LONDON MOVES

LONDON — The London
office of Billboard Publications.
incorporating. Billboard, Record
Retailer, High Fidelity, Vend,
Merchandising Week, American
Artist, Modern Photography.,
Amusement Business, World Ra-
dio TV Handbook and How To
Listen to the World, is now lo-
cated at: 7 Carnaby Street, Lon-
don WIV 1PG. Tel: (01) 437
8090.
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Soul City Studio, Pub, Disk Spread

LOS ANGELES — IJohnny
Rivers' Soul City Productions is
building an 8-track studio and
expanding its publishing and
record operations.

Rivers will construct a $350,-
000 recording studio and a
mastering and dubbing room in
his headquarters as part of a

major building program there.
The studio will be built with
conversion to 16-track in mind.

To bolster Soul City Records
distributed by  Liberty/UA,
Rivers has signed two singers,
Bob Ray and folk-country art-
ist James Hendricks, to comple-
ment the Fifth Dimension and

FLORENCE GREENBERG, right, president of Scepter Records, points
out gold disk to B. J. Thomas, third from left, awarded for his million-
selling single “Hooked on a Feeling."’ Flanking Thomas, left to right,
are Steve Tyrell, Scepter's national promotion director; Sam Goff,
label's vice-president, and Marv Schlachter, executive vice-president.

Request Distrib Deal
With RCA Is Ended

NEW YORK—Request Rec-
ords, the international line
headed by Hans Lengsfelder.
has bowed out of its distribu-
tion deal with RCA Rccords.
Request assumes responsibility
for the distribution of the line.
In a note to all Request dis-
tributors, RCA notes that its re-
lationship with the label has
been cordial and the parting is
amicable. RCA also states
that Request Records has agreed
to work with any RCA distribu-
tors who wish to continue han-
dling the Request line.

The note adds: “"We are
hopeful that you will come to
an agreement with this firm,
which produces an authentic
and top cLunlily international
line. . Should you decide to
continuc  distributing  Request
Records, we are certain that the
label's president, Hans Lengs-
felder, a true cxpert in the
cthnic music field, will be happy
to assist you in increasing future
foreign record salcs.

Among RCA distributors who
have not entered into a dircct
distribution agrecment with Re-
quest arc Eastco, Boston; Fidel-
ity Northwest, Secattle; Ham-
burg Bros., Pittsburgh; Morris
Distributing  Co.,  Syracuse;
Radio-TV Corp. Ltd., Honolulu;
Record Distributing Co., Hous-
ton; Taylor Electric, Milwaukee;
and Scacoast, Hialeah.

Lengsfelder has also  ap-
pointed two previous Request
distributors, Alpha in New York
and A&L of Philadelphia.
Other distribution deals are
pending. Some rack jobbers,
who operated under a Camden
distributorship, have alrcady
notified Request that they will
continuc to deal directly with
the label. Lengsfelder, now in

Tetra Switches
Atlanta Distrib

LOS ANGELES—Tectragram-
maton Records has switched dis-
tributor in Atlanta. Southland
will handle the product line. Tet-
ra had used Godwin Distribut-
ing.

4

Europe, will soon fly to the
West Coast for the NARM con-
vention, where he will set up
additional distribution.

Request had been approached
by firms sccking mergers, but
the label's agreement with RCA
did not permit a change in
ownership. Merger possibilities
are reported alive again. in
view of the new arrangement

Al Wilson. Ray, who formerly
worked with Donovan, Hen-
dricks and Willie Hutch. will
write for Rivers' two publishing
firms. Rivers (BMI1) and Work
(ASCAP).

Initial album product for Hen-
dricks is the “Songs of James
Hendricks." recorded in Nash-
ville; Ray's first album is the
“Initiation of a Mystic.”

Rivers is looking for about
three more artists, iwo or three
songwriters and a producer.

The publishing operation now
has about 350400 copyrights,
including about 60 Jimmy Webb
tunes. Twenty have never been
released, Rivers may use some
Webb material in his next album
for Imperial, or assign some of
it to other Soul City artists.

l.abel product this year will
include five to seven albums,
including two Fifth Dimension
packages, and eight to 10 singles.

Also Rivers has formed a con-
cert production company, Con-
cert Promotions, to set up tours
for Soul City artists and out-
side acts. Gary Berwin, general
professional manager of the pub-
lishing firm, will promote and
schedule tours and concerts.

Rivers also plans to get the
company involved in film scor-
ing, feature film and TV pro-
duction.

Music—Sudded
Laundromats Set

CHICAGO—Continental Art
Galleries, a publicly held cor-
poration, expects to open 50
franchised Laundromat Disco-
theques across the U. S. this
year. The entertainment-oriented
centers will serve liquor, feature
jukeboxes and possibly, other
coin-operated Icisure entertain-
ment devices.

The idea for the laundromat
centers originated with Marvin

(Continued on page S51)

GRT to Give Blue Thumb
$$ & Marketing Backing

e Continued from page |

der this arrangement, Blue
Thumb will finance the forma-
tion of record production com-
panies for a select number of
producers, with the label hav-
ing first refusal on their prod-
uct. This is a key factor in both
Krasnow's and Graham's con-
cept on how they want to run
the label. "We will not relcase
any obligatory product,” c¢x-
plained Graham. Blue Thumb
will provide cach producer with
a major recording budget.

In sctting up a scparate sales
organization for Bluc Thumb
product, GRT will hire a prod-
uct manager to work fulltime
on Bluc Thumb merchandise.
Krasnow and Graham will con-
tinue to work through the label's
alrcady cstablished independent
distributors, who have relcased
four albums, but no singles in
the company’s short existence.

Bonetti Liaison

Tom Bonetti, manager of
GRT's newly created recorded
products division, will act as
lizison man betwecn the Sunny-
vale, Calif.-based company and
Blue Thumb, located in Beverly
Hills.

He underscores the key in-
gredient of acquiring exclusive
rights to all the products which
Blue Thumb creates. This is one
of the driving reasons why GRT
and Ampex have been signing

independent producers to cnsure
the continued flow of product in
the fact of record companies
choosing not to rencw their
marketing pacts with cartridge
duplicators.

One immediate result of the
pact is the pacing of Blue
Thumb by GRT with Colum-
bia Records for all disk press-
ing.

Split Duties

Krasnow and Graham will
split their responsibilities. Kras-
now will operate in the creative
idea department while Graham
will concentrate on daily mat-
ters and his promotional spe-
cialty. Hired as a promotion as-
sistant, contact man between the
company and England, is Nick
Goodman, formerly of One-
Stop Records in London, an cx-
port specialty house. Yet to be
hired is the company's naticaal
sales director,

Bonetti points out that GRT
will work closcly with Blue
Thumb in the development of
product programs. A number
of new marketing programs are
being planned for this year,
Onc of Graham’s first projects
will be to oversee Aynsley Dun-
bar Retaliation’s initial 10 ¢ity
U. S. tour, starting March 10.
GRT's financial “muscle™ will
allow Bluc Thumb to get more
heavily involved in singles prod-
uct, through records cut by its
exclusive independent producers
and through master acquisitions.

Executive Turntable

William A. Levy appointed to the newly created position,

- director, creative services. Levy joins Decca
from Columbia and Epic, where he was in
charge of creative services for the special prod-
ucts division. . . . Sidney Kornheiser resigned
from Tommy Valando’s music firm's profcs-
sional department. Kornheiser, who worked with
Edwin H. Morris for 20 ycars, will continue to
work with writers in the musical theater. .
Hy Mizrahi Productions appointcd Bob Hamil-
ton as national promotion dircctor for their Remember and
Rama Rama labels. Previously Hamilton was national promotion
director with Roulette.

LEVY

* & &

Seymour Hoff appointed product assurance manager, General
Recorded Tape (GRT). Hoff joined the com-
pany in 1968, as rcliability manager. . . . Keith
Williams and Johnny Otis joincd Musician
Union Local 47, Los Angcles. Williams be-
comes business representative in the music
preparation department. Otis is business repre-
sentative in nightclub field. . . . Rene Block
named the Local’s casuals representative, re- '
placing Vince Di Bari, now local secretary. HOFF
.. . Hank Zarembski appointcd rcgional promotion manager,
Midwestern region, Epic Records. Working out of Cincinnati,
Zarembski, with Rick Blackburn, Epic’s regional sales manager,
will form the Midwestern sales-promotion team, reporting to
Richard Totoian, Epic’s director, national promotion.

* x &

Marlie Waak named to the newly crcated post of national
merchandising manager, National Tape Dis-
tributors, Inc. Previously he was national sales
manager. Maynard Spiegel appointed to the
firm's newly created post of national ficld sales
manager and Frank Rohloff joins the company
as director of purchase. Robert Fleck promoted
to branch manager for NTD's Linden, N. J,
5= distribution center. John Shipman made as-

WAAK sistant branch manager for their Rc¢no, Nev.,,
distribution center. . . . Louis A, Marrone joins
Flair/Fel Records as manager of their Chicago
division, with joint responsibility to Fel’s gospel
label and Flair's new country label, Flair. He
was previously with Intermedia Foundation,
producing documentary films. Frank F.
Kremsner and Gilbert ). Mintz elected vice-
president, Goldblatt Bros., Chicago-based chain
of 39 Midwest department stores. Kremsner is

» .
MARRONE
director of operations and Mintz director of sales promotion with
the company. . . . Joseph Davis appointed sales representative for
the Midwest for Merson Musical Products, with offices in Lyons,
I1l. His first objective will be to open several key-city Marshall
Amplifier dealerships in his territory. . . . Bob Demain promoted
vice-president, Modern Tape Corp., continuing as national sales

director. . . . Ronald Eckstine joins Jim Brown’s talent agency,

BBC, in Los Angeles as vice-president, gencral manager. . . .

Buddy Dee joins Universal Record Distributing Corp. local pro-

motion department, Philadelphia, with primary responsibilities

in the r&b field. Dee is son of disk jockey, the late Mary Dee.
* k&

Wilty Nelson joins McCulloch Music, Beverly Hills, as
professional manager, seeking new writers, material and screening
talent for Lamplight Productions. . . . Doug MacGibbon and
Honeya Thompson poins the newly formed Sax Records art
department. MacGibbon is ad-merchandising assistant, Miss
Thompson becomes assistant art dircctor. . . . Formerly with
RCA’s tape division in Indianapolis, Edward P. Koeppe joins
Audio Magnetics as director of manufacturing.

* x *

Pieter C. Vink elected president and chief executive officer,
North Amcrican Philips Corp. (formerly Con-
solidated Electronics Industrics Corp.), suc-
cceding Pieter Van Den Berg, who has becn
clected chairman of the board of directors. ¥
Additional officers clected include Matthew M. ) SSE
Dorenbosch as exccutive vice-president and oy
Russell G. Pelton as senior vice-president. Wal- o
lace E. J. Collins, sccretary, and Richard A.

Daunoras, controller, clected vice-presidents. VINK
Additional clected vice-presidents: Thomas J. Moore, John T.
Planje. Ralph W. Stultz, William M. Sharpless clected assistant
seeretaries.

* Kk K

John A. Schneider appointed to the newly created position
of CBS cxeccutive vice-president with responsibility for all the
company's operating groups records, broadcasting, publishing and
communications technology. Schneider was president of the CBS
broadcast group, which he headed since 1966. Before that he
was president of the network and general manager of CBS
stations in Philadclphia and New York. He joined CBS in 1950.

* Kk Kk 7

Stan Monteiro appointed administrator of promotion at RCA
Records. For the past three years he has been RCA's promotion
representative covering the New England arca. He'll work with
Augic Blume, RCA'’s national promotion manager, in co-
ordinating all information from and to the ficld foree
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The sound of
Gary Puckett and
The Union Gap is
fourteen- karat'

Four gold records in a row.

“Woman, Woman,"" ““Young Girl,"’

, ““Lady Willpower,” “‘Over You."
| And now their new single, |

sDon'tGiveln
| ToHim)

is already on its way

Gary Puckett and The Union Gap
on Columbia Records ®



Cap. Budget-Buster on Cassette

LOS ANGELES — Capitol
has allocated the largest mer-
chandising budget in its history

tor a “Cassctte Explosion™
campaign beginning Tuesday
4.

The national program lasting
four wecks involves tie-ins with
the 900 Thom McAn shoe
stores, top 40 stations in S0
major markets and Norelco.

Norelco will supply monau-
ral portable players to all of
the chain’s stores, with Capitol
providing 15,000 cassette packs

for a contest airing through the
rock stations.

Each of the McAn stores will
have its own cassette contest
display unit featuring five key
titles by the Beatles, Glen
Campbell, the Lettermen, Steve
Miller's Blues Band and the
Beach Boys.

Capitol claims its budget for
this progrant reaches $750,000.
The label's distributing organi-
zation held |7 district sales
managers’ meeting  Saturday
(22) to present the program via
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a slide presentation to its field
force. It was the [irst time in
the company’s history that a
sales meeting was devoted to
cassctte and no other recorded
musical form.

400,000 Cassettes

Capitol has duplicated 400,
000 cassettes for its “explosion,”
the first all-out effort by the
nmusic supplier since it began
duplicating casscttes nearly one
year ago. The company has been
sclling monaural cassette hard-
ware for only two months, with
two models, the KPR 15I
(portable playback/ AM radio)
and the KR 156 (portable re-
corder/player) destined for ex-
ploitation during the progran.

The emphasis for cassette in
no way reflects a changing at-
titude anent Capitol’s 8-track
involvement  which  special
products vice - president  Oris
Beucler says is moving along
strongly.  Capitol’s  president
Stan Gortikov points out that
album sales are very strong and
that the cassctte and cartridge
activity in no way represents
any significant displacement of
record sales.

For its “explosion” program,
a half-hour promotional tape is
being recorded for the Thom
McAn outlets. Each radio sta-
tion will arrange its own con-
test, with each winner receiving
a Norelco player plus five Cap-
itol tapes.

To make the cassette packs
casy to look at in the brows-
amatic display, the label has re-
designed its packaging, moving
all the major information to the
front of the plastic pack.

CLASSICS IV, Imperial records recording group, receive a gold record
award from Liberty/UA president Al Bennett for their million-selling

“Stormy.’* With group, left, is Imperial sales manager Eli Bird.

Dairy Assn. Offering EP’s
By Cowsills as Promotion

1.OS ANGELES—The Amer-
ican Dairy Association launches
a major pronwotion campaign
this month utilizing the Cow-
sills, MGM group, as a promo-
tion and marketing tool.

The association is offering a
premium EP package of three
original unreleased songs by the
Cowsills for 69 cents. The
songs, "All My Days,” "Nothing
to Do” and “The Fun Song,”
were written by Bill and Bob
Cowsill.

It’s the first time the Ameri-
can Dairy Association has used
the record industry as a source
for a promotion campaign. A
follow-up campaign next year
with the Cowsills is also
planned, with the drive to in-
clude a premium album.

B‘'way Recording Studios
Opens $250,000 Facilities

NEW YORK — Broadway
Recording Studios, recently ac-
quired by the Trans National
Communications Corp. (TNC),
will open $250,000 12-track and
8-track studios Monday (24).
Ellis E. Erdman, chairman of
the board of TNC, announced
that Pat Jaques, who founded
Broadway Recording Studios 15
years ago, will continue as pres-
ident. A new general manager
is expected to be named next
week. Fran White will be vice-
president in charge of produc-
tion.

Jaques, who designed the new
studios, believes they are the
only studios in the city that can
provide the same atmosphere of
a nightclub stage, including
black light, projector, spots. An
unusual feature of the larger
studio is a I6-track, custom-
designed console with double
controls, which will allow the
producer of a recording session
to hear how his record will
sound with echo and other elec-
tronic effects without affecting
the final product.

The modernized studios will
feature a wide range of services
including videotapc facilities.
Jacques, in the former studios,
recorded such artists as Connie
Francis, Aretha Franklin, Linda

London’s Maguire
Gets ‘Tunesmith’

NEW YORK — Walt Ma-
guire, national pop sales and a&r
chief for London Records, has
acquired “Tunesmith” by the
Bards, a West Coast group,
from Jerry Dennon’s Jerden Mu-
sic firm in Seattle. The song was
written by Jim Webb. The disk
is being released on the Parrot
label in the U. S. and Canada
and by British Decca through.
out the rest of the world.

Joncs, Jimmie Rodgers, and Les.
ley Gore. Both studios also offer
a wide range of music instru-
ments, including concert piano,
vibes, and amplifiers of all types.

Groove Sound
Studios Expand

NEW YORK — Groove
Sound Studios has expanded its
facilitics, adding a ncw mixing
and overdubbing room with
complete 8-track board. Art Tal-
madge, president of the studio,
also said that a 12-track board is
being custom-built for the pres-
ent . studio.

Groove was recently used to
record a Coke commercial. La-
bels such as MGM, Atlantic,
Musicor, and Warner Bros. have
also used the studios. Engincers
are Wylie Brooks and Geoff
Turner.

The current premtium cam-
paign begins this month with
the Dairy Association running

major consumer magazine ads
over a 12-month period, with
cach ad containing a tear-out
coupon for one EP. Look mag-
azine will kick off the promo-
tion with a story on the Cow-
sills

In addition to mailers plug-
ging dairy products and the
Cowsills, promotional flyers and
posters will be distributed to
markets, dairy chains and other
retail outlets offering coupons
for the EP. Booklets with career
information on the group als6
will be distributed with the rec-
ord product.

The EP, recorded here, was
produced by Bill and Bob Cow-
sill, who wrote a fourth tune
“The Milk Song,” which the As-
sociation will use in a series of
nationwide radio commercials.

BREAKING AN ALL-TIME attend-
ance record at the Singer Center
in Moorestown, N. J., is Tommy
James and the Shondells of Rou-
lette Records. James signs auto-
graphs for the 2,287 fans drawn
to the in-store promotion. Singer
on March 22 will have a promo-
tion in Houston featuring the Iron
Butterfly of Atco Records.

OO O 0 O A A OO S OO

BALDWIN'S ELECTRONIC
PIANO IN ‘GRAND’ BOW

NEW YORK—The Baldwin Piano & Organ Co. unveiled its
electronic concert grand at a reception for the press and record com-
panies at the Baldwin Showroom here on Wednesday (19). Lorin
Hollander, who debuted the instrument at a special concert at Fill-
more East on Sunday (23), demonstrated the piano at the reception.

The piano is played as any other concert grand, but contains
two additional pedals for making the tone louder or softer. Timber
and volume also can be adjusted by controls in a separate control
unit.

No soundboard is used, but string vibrations are picked up by
ferroelectric cantilever transducers designed and patented by Bald-
win. The instrument is designed for large concert halls and amphi-
theaters where acoustics are not of the best. Hollander noted that the
volume also could be reduced for small hails,

Lucien Wulsin Jr., president of Baldwin, explained that the
instrumeént was not yet being produced for sale. Dr. Daniel Martin,
Baldwin’s rescarch director, explained the tcchnical makeup of the
piano.

L T e e T |
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Ozawa and Schuller Given

NEW YORK—Seciji Ozawa

and Gunther Schuller have been
appointed artistic directors for
Tanglewood's Berkshire Festival
and Berkshire Music Center be
ginning next year. Leonard Bern-

'Dames af Sea’
Anchors af Al

e Continued from page |

lyrics) and Jim Wise (music).
‘The production’s cast of six con-
sists of Bernadettc Peters, Sally
Stark, Tamecra Long, David
Christmas, Steve Elmore and
Joscph R. Sicari. The producers
arc Jordan Hott and Jack Mill-
stein; Neal Kenyon directed.

The grabbing of “Dames™ by
Atlantic marks the second off-
Broadway production of the sca-
son to go into the original cast
album groove. The other is the
Mart Crowley comedy “The
Boys in the Band,” which is be-
ing released by A&M Records
this month.

Chess Appeal
On Suit Set

CHICAGO — Chess Record
Corp. and Checker Record Co.
here, will appeal the decision of
U. S. District Judge Joseph Sam
Perry who last week awarded
a $350,000 judgment to Pca-
cock Records, Houston.

The suit concerns recording
contracts involving Rev. Robert
Ballinger, Dackson Harmoncers
and the Original Five Blind
Boys.

The judge ruled that the mu-
sicians had cxclusive contracts

with Peacock when they were
signed in 1959,

(UM DTR NS ONG DSORGB BTRU O

UA'S COVER OF
‘BIG SPENDER’

NEW YORK — United Art-
ists is latching on to the Uni-
versal Pictures “Swecet Charity"™
bandwagon. The label is the first
to release a cover version of the
film’s “Hey Big Spender.” The
instrumental rendition was re-
corded by UA a&r dircctor
Henry Jerome.

NIRRT TR CERMSEE LI O RRRERSR OO MR

stein will serve as non-resident
advisor.

Ozawa, music director of the
Toronto Symphony, will be in-
volved primarily with the Bosion
Symphony’s summer concert sea-
son of which he will be principal
conductor and other concerts of
the festival. He also will record
his first albums with the Boston:
a Stravinsky LP and Orff's
*Carmina Burana,” both for
RCA. Ozawa, an RCA artist,
has recording sessions with the
Chicago Symphony set for this
summer. He will become music
director of the San Francisco
Symphony in 1970.

Schuller, a composer and pres-
ident of the New England Con-
servatory of Music, has been a
teacher and then head of Con-
temporary Music Activitics dur-
ing the tenure of Erich Leins-
dorf, who has resigned as direc-
tor of the Center cffective after
this summer. Schuller’s principal
responsibilities at  Tanglewood
will be in the educational sphere.

Joseph Silberstein, concert-
master of the Boston Symphony,
will continue as chairman of the
faculty of the Berkshire Music
Center. Leinsdorf and William
Steinberg, who succeeds him as
the Boston’s music dircctor this
fall, will be among the guest
conductors in 1970.

o~
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ROBERT MERRILL signs copies of his new London Phase 4 album of

“Fiddler on the Roof” at E. J. Korvette’s Fifth Avenue store, in New

York.

Rawls Opens 1-Man Record
Crusade for Ghetto Talent

e Continued from page |

project is not geared to be
profit-motivated,” said Tolbert.
“Lou wants to get the kids to
stay in school and be career
motivated.”

Initial act on the Dead End

London Teams Promotions
With Touring Foreign Acts

NEW YORK—London Rec-
ords is again focusing its pro-
motional guns on tie-ins with
visiting artists on tour. All of
London’s sales and promotional
personnel on the regional level
as well as at the home office will
participate in the cffort.

Already in the U. S§. and
presently on tour is Savoy
Brown, a British group on its
first tour here. The group’s tour,
now booked through the end of
April, takes it to the Midwest,
East and West Coast arcas.

Also coming in from Eng-
land arc Ten Ycars After and
John Mayall. Their U. S. tour
kicks off at Fillmore East Friday
(28). Both acts will then play
cxtensively through the East,
Midwest and West Coast arcas
in concert halls, colleges and
clubs. Ten Ycars After has al-
ready accepted an invitation to
appear at the Newport Jazz
Festival, July 4, when they re-
turn to the U. S. following the
close of their current tour in
late April.

Also on the current tour pro-
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motion docket js Metropolitan
opera singer Robert Merrill, who
is traveling on behalf of the
London album, “Fiddlier on the
Roof,” on which he co-stars
with Molly Picon.

Schatz in Prod.
Deal With Date

NEW YORK Warren
Schatz, who handles creative ac-
tivities for WPN Music, has
signed a production decal with
two albums for Wilkinson Tri-
Cycle. Stephen Schlaks was set
as co-producer of the Tri-Cycle
and a new act, Banchee,

Schatz and his manager, Rob-
ert Golden, who also manages
Tri-Cycle and Banchee, are plan-
ning a trip to Great Britain for
talks with British record com-
panics intcrested in obtaining
rights to the first Banchee al-
bum.

roster is the Little Souls. a rock
group of three junior high
school boys that Rawls found in
a ghetto playground. First proj-
ect for the group will be an
album which H. B. Barnum will
produce.

“The only prercquisite wc
have in joining Dead End.” said
Tolbert, “is that youngsters be
in school. We won't touch
dropouts.”

Rawls has been visiting ghetto
schools,  neighborhoods  and
playgrounds in between concerl
appcarances and tour dates to

(Continued on page 90)

BOOK REVIEW

WB-7 to Open
A Distrib for
S. Calif. Mart

LOS ANGELES — Warner
Bros.-Scven Arts Records  will
open a local arca company-
owned branch March 7. The
facility. the first W-7-owned
distributorship, will service the
Southern California market.

The company has brought Ted
Rosenberg as branch manager,
with Rosenberg hiring his staff.
Rosenberg had been a manufac-
turer’'s representative, with pre-
vious sales experience at Colum-
bia and Dot. He had run Colum-
bia’s local branch before it
closed.

The W-7 facility will be lo-
cated at 209 S. Lake Street in
Burbank. Dick Sherman, W-7's
national sales director. under
whose acgis the branch falls.
claims the company has no inv
mediate plans for opening any
other company-owned distribu-
torships in other markets.

W-7 has notified Hart Dis-
tributors, which has handled
the Warner-Reprise lines for a
number of years, that as of
March 14 it will lose the lines.
The W-7 warehouse will not
handle Atlantic/ Atco product,
although those companies are
part of the W-7 complex. They
will continue to work through
their own independent distribu-
tors.

Operating from the branch
will be two promotion men.
Russ Shaw and Walt Kalloway,
recently transferrcd from San
Francisco.

‘Scruggs & 5-String Banjo’
Gets Picked in U. S., Abroad

NEW YORK — Orders for
the book, “Earl Scruggs and the
5-String Banjo,” published by
PPcer International at $10.95 and
$12.95 for the soft and hard
cover versions, are coming in
trom overseas as well as all
areas of the United States. Ac-
cording to Roy Horton, Pcer-
Southern manager of albums and

specialty  repertoire, overseas
markets thus far heard from
include  England, Denmark,

Pucrto Rico/ Japan, Australia
and Canada. In the States the
book is available in music storcs
and in some¢ university and col-
lege shops, and distributors have
tecordered as many as seven and
eight times. The book will go in-
to a sccond printing very shortly.

Horton said that the demand

Disk Stars Hold Dialog

e Continued from page 3

House hearings, and Michael V.
DiSalle, counsel for NCRA. The
opposition counsels had been
invited and came — namecly,
NAB’s Doug Ancllo, and juke-
box manufacturers’ counsel,
Perry Patterson, both warily re-

sisting the show of charm
around them.
Bing Crosby made a very

short, but hard-hitting plea for
an c¢nd. 1o the “obvious in-
equities” in the copyright law
that deny the performer any re-
turn on the continuing play of
his hits. Crosby said that even
though he does not record much
these days, he is urgently con-
cerned  with  help for the
younger, newer performer.
Crosby cailed the money
madc out of repeated play of
hit records on radio “lLar-

cenous.” He was sure, he suid.
that the lcgislators will resist
the “permanent militancy” of
the broadcasters against the
goals sought by NCRA, because
this cause is just, honest and
fair.”

The cbullient Artur Rubin-
stein spoke only for a moment
—or rather led his audience
like a college cheer leader,
with waving arms and a big
smile — urging them to fight,
fight “in this good cause.”

The reception wound up with
a birthday tribute to Stan Ken-
ton, with a birthday cake in the
shape of a grand piano, and the
first music of the cvening—a
performance of “Happy Birth-
day to You,” with a cast that
would have cost thousands in
any other place, at any other
time.

for the book and a companion
instruction album illustrates the
impact of Flatt & Scruggs on
the contemporary music scenc.
Factors in this, of course. have
been their success on the col-
lege circuit, on the Beverly Hill-
billics show and the film, "'Bon
nie & Clyde.” Horton added
that he envisioned increasing use
of bluegrass material by con-
temporary records acts. “Up-
coming artists and underground
groups arc interested in this mu-
sical category,” he said.

The book includes chaplers
on the history and development
of the banjo. its various pirts,
and how to tune and play instru-
ment. There is an explanation of
Scruggs-style picking, and ex-
erciscs and songs. Another scc-
tion lells how to build a banjo,

The companion album. titled
“Earl Scruggs S5-String Banjo In-
struction Album,” was produced
by Scruggs and is sold by Earl
Scruggs and SONGS Inc. The
album follows the text of Chap-
ter 10 in the book. Several rec-
ord labels are known to be in-
terested in acquiring the album
for distribution.

PAUL ACKERMAN

ARA Services Has
15% Hike in Net

PHILADELPHIA — ARA
Services (Automatic Retailers of
America, Inc.) reports that its
net carnings, for the first quar-
ter cpding Dec. 27, 1968, in-
creased 15 per cent to $3,736,-
000. cqual to 86 cents per
share. Pretax income rosc 18
per cent to $6,851,000, while
total income increased to $135,
016,000.
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WHEW!
WHAT CAN WE SAY...IT'S 8 SMASH!

BY NEIL DIAMOND
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Woitch for His Great New Album
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Novo Industrial Co.
Acquires Americom

NEW YORK — The Ameri-
com Corp., developer of the new
Pocketdisc phonograph record.
has been acquired in a stock
exchange agreement by Novo
Industrial Corp. Pocketdisc is a
flexible 33%-rp.m. four-inch
vinyi record that is being test-
marketed in Scattle. Such major
labels as Capitol, Atlantic. Mer-
cury, ABC. Warner Bros./Re
prise, and A&M are represented
on Pocketdisc.

The agreement with Novo will
allow “us 10 follow through on
ceverything we planned,” said
Frederick L. Hyman, Pockeldise
president. “A leading national
record distributor and rack job-
er will be a wvending opera-
tion of Pocketdisc in 100 De-
troit area locations this spring.
Further national marketing will

W}ﬁi;.mmer
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LUNCH - DINNER
COCKTAILS
PRIVATE PARTIES
DANCING

9015 Sunset Strip ¢ Resv. 273-3373

be based on vending machine
availability.

Americom is also marketing
a radio/ phonograph set in Seat-
tle; the Toshiba-manufactured
unit will play the Pocketdisc even
in motion, allowing kids to play
records while walking.

Chester M. Ross. Novo presi-
dent, said that he felt Pocketdise
could “dramatically expand cur-
rent marketing of single rec-
ords. Present manufacturing fa-
cilities for 25 million Pocketdiscs
per year are being substantilly
expanded during 1969." Amer-
icom is also in the recording
and tape duplication ficlds. Novo,
listed on the American Stock
Exchange, has interests in air
freight, international torwarding,
specialized surface transport, and
educational and communications
services.

Ampex Sales
Net at High

LOS ANGELES—Ampex re-
ported record sales and carnings
for any third-quarter and nine-
month periods cnded Jan. 25.

Sales for the third gquarter of
fiscal 1969 totaled $74.678,000,
up 27 per cent from $58.934.000
a year cirlier. Net carnings were
$3.634.000, up 28 per cent from
$2,841.000. Earnings equaled
35 cents per share, up 17 per
cent from 30 cents per share.

For the first three quarters,
sales totaled $207,554.000, up

ST O D OM DTS RSOOSR 9T

PRICES RAISED
BY SINGLETON

NEW YORK--Shelby Single-
ton, president of Shelby Produc-
1ons, s adjusting the price list
on recording product of his sev-
cral lubels. The new price. which
will be 45 cents for single and
£2.50 f