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ABC's $100 Million
Rack Jobbing Wing

By MIKE GROSS

NEW YORK — A rack job-
bing division that accounts for
more than $100 million annually
has been formed by ABC Rec-
ords. The division, to be known
as ABC Record and Tape Sales
Corp., will consist of threc re-
cently acquired companies and
four former acquisitions, making
one of the leading rack jobber

Slot IMIC 2
For Mallorca

NEW YORK — The second
International Music  Industry
Conference has been scheduled
for April 28-30, 1970, at the
Congress Palace of Palma de
Mallorca, Spain. IMIC 2 will
be sponsored by the Record Re-
tailer with an assist from her
New York-based sister publica-
tion, Billboard.

(Continued on page 4)

Radio Forum’s

NEW YORK—Some 1,400
of the major radio time buyers
will receive special invitations
this week to listen to the na-

RCA to Pop 2d
‘Pops’ Orchestra

By FRED KIRBY

PHILADELPHIA — RCA
Red Seal will introduce its sec-
ond major “pops” orchestra. In
the works is a recording of a
pops program with Henry Man-
cini conducting the Philadelphia
Orchestra.

(Continued on page 114)

operations in the industry.
The buildup of the rack job-
bing complex was initiated b
Larry Newton, president of AB
Records, about three years ago.
It was Newton'’s decision then to
put ABC money into the ac-
quisition of rack jobbing compa-
nies rather than into the ac-
quisition of acts. “Businesses last
longer than acts,” Newton said.
(Continiued on page 8)

GRT Mounting
A Global Thrust

By BRUCE WEBER

LOS ANGELES — GRT is
turning its tape sights to the
world market, according to Alan
Bayley, GRT president. Of prime
importance is Europe, where the
company already holds tape li-
censing agreements with several
record labels.

(Continued on page 8)

‘Sound’ Display

tion’s major radio stations dur-
ing the Billboard Radio Pro-
gramming Forum June 19-22 at
tbc  Waldorf - Astoria.  The
sounds of these radio stations,
all carefully sclected by Bill-
board magazine as being the
key radio stations in both pro-
gramming and ability to influ-
ence listeners to buy product,
will be on exhibit in a “Sounds
of the Times” exhibit in a spe-
cial hall of the Waldorf. Each
station will be showcased in a
booth area and a representative
of the station will be on hand
at specified hours to discuss the
station with time buyers and

(Continued on page 28)

SEVENTY-FIFTH YEAR

e $1.00

COIN MACHINE

PAGES 89 TO 94

The
International
Music-Record
Newsweekly

Multi-Mil Deal Royalty Rights
Gel Gov't Boost

By MILDRED HALL

Brings Pamper
Info Tree Qrbit

By BILL WILLIAMS

NASHVILLE — Tree Intes-
national has acquired the Pam-
per Music Co. in a multimillion-
dollar deal, and now claims to
be the world's largest country
music publisher.

Tree, which earlier had ac-
quired portions of Press and
Wilderness Music, purchased

Pamper’s 1,600 song catalog and
the contracts of all 39 of its
exclusive writers, giving Tree a
staff of 102 writers. Among
them are such composers as

(Continued on page 4)

This particular overnight sensation took five years, four
months. The Spiral Staircase was together that long before
they decided they could make hit records. And Columbia
agreed to let them try. Their first hit, "More Today Than
Yesterday” (4-44741), is currently high on the charts, an
album is on the way, and everything Is beginning to happen

WASHINGTON — The rol-
ler-coaster ups and downs of the
proposed royalty rights for per-
formers and producers of rec-
ords played for user profit,
zoomed to a new and hope-filled
high for the proponents last
week

Action came on two govern-
ment fronts: A conference of all
interested groups is expected to
mect under sponsorship of the
Senate copyrights subcommittee
to try to work out the controver-
sial Kinks in the Sen. Harrison
Willams (D-N.J.) royalty
amendment. And the Copyright
Office, in response to a query
from the record industry, has
again endorsed the principle of

performing rights for sound re-
cordings. But this time, the office
cndorses the principle of per-
former-producer protection as

(Continued on page 114)

Finley Buys
All of NAL

NEW YORK—Larry Finley,
president of North American
Leisure Corp., last week agreed
to acquire the 55 per cent in-
terest in NAL, owned by its
parent firm, Omega Equities

Corp. The transfer of Omega’s
(Continued on page 114)

fast. Like any good overnight sensation. On Columbia Records.

(Advertisement)

Wilson Pickett has another solid hit with his new single, “Born
to be Wild"” (Atlantic 2631). The single is from his new album,
“Hey Jude” (Atlantic 8215), which has become Wilson’s
strongest-selling LP to date. Both the album and single were
recorded at Fame Studios in Muscle Shoals, Alabama.

(Advertisement)

—ranr-americanradiohistorv.com

(Advertisement)
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BILLBOARD COVERS DISKS,
TAPEIN 2 YULE CATALOGS

NEW YORK—Following the successful decbut of the 1968
Christmas record gift catalog, Billboard this Christmas will roll
with two separate catalogs, one covering records and the other, tape.

Like last year’s catalog, the 1969 record version will contain
the top albums in all of the most-favored musical categories. Ad-
vertising pages will also be sold. However, unlike Billboard’s 1968
Christmas offering, all album cuts and captions will be editorial

matter.

Because of overwhelming sales last year,

Billboard is

guarantecing a minimum circulation of 750,000 copics to dcalers

and to record merchandisers.

Categories to be included are the top chartmakers of 1969—
vocals, the young sound and instrumentals, among others. In addi-
tion to mass volume dealer purchases, the catalog will be combined
in onc of Billboard’s late fall issues.

In another issue will appear Billboard’s ta

catalog. Making its

initial debut, the tape edition will be supplied to all major tape
retail outlets, including tape centers, discount houses, department
and music-record stores, camera outlets, high fidelity stores, auto-
motive retailers, etc. Guaranteed circulation is 300,000 copies.
The tape catalog will follow the same format as the record
edition, with cuts and captions based on the best-selling tape product.
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Dot Family Plans ‘Concept’ Push

LOS ANGELES — Albums
released in the future by Dot,
Paramount and Acta will re-
flect the “concept approach” of
the company’s new a&r vice-
president Jay Lowry.

The labels will still have al-
bums tying in with a hit single,
but in the main, the new empha-
sis will be on developing pack-
ages based on a specific con-
cept.

This concept, Lowry ex-
plained, will either be tied to a
sound or strong premise which
will allow the company’s sales
and marketing staffs to exert
their muscles,

Lowry is presently-evaluating
the 100-odd artist roster and

promises that changes will be
made. He intends to preen the
roster to only retain acts with
longevity and a commercial ap-
peal.

Lowry himself will not re-
cord anyone, relying instcad on
Dot’s staff producers plus out-
side a&r men. Artists will be
placed on the Dot, Acta and
Paramount labels on a situation
by situation basis. Paramount’s
Stax/Volt operation in Mem-
phis will not be affected.

While Lowry will meet with
sales and marketing people
every week, he will make his
own decisions on product re-
leascs. His role in the company
is to generate product by work-

Cosby Staying With
Tetra, Mogull Says

NEW YORK — Tetragram-
maton Records is continuing its
tie with Bill Cosby. Talk of
Cosby’s leaving the label was
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BRIEF RIAA’S
EXEC SECT'Y

NEW YORK — A scramble
of lines in the transmission of
the “IMIC Acts on Numbering
System™ story in last week’s
Henry Brief as executive secre-
tary of NARM, the post held
by Jules Malamud: Brief is the
exccutive secretary of the RIAA.
Both Brief and Malamud were
selected to be members of
the newly established Universal
Numbering System Action Com-
mittee’s U. S. force.
NIRRT T T LT

Buddah Will
Hot Wax in

NEW YORK—Buddah Rec-
ords has acquired distribution
rights in the U. S. and Canada
to the new Hot Wax Records rep-
resented by Eddie Holland,
Stagecoach Productions is the
production wing of Hot Wax.

Frederick Patmon of the De-
troit law firm, Patmon, Young
& Kirk and Pete Pryor of the
law firm of Pryor, Braun, Cash-
man & Sherman, represented
Buddah in the contract negoti-
ations,

The first relcase on the new
Hot Wax Records label is
“While You're Out There Look-
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denied Friday (2) by Artic Mo-
gull, president of Tetragram-
maton.

According to Mogull, Tetra-
grammaton has a “binding and
enforceable” contract with Cos.
by. Mogull added, *“We've been
in discussion to resolve our dif-
ferences amicably. Failing to do
so we'll seek legal recourse.” Mo-
gull also warned that if Tetra-
grammaton hears that any rec-
ord company is holding dis-
cussions with Cosby, it will hoid
that company liable for “induc-
ing breach of contract.”

Meantime, Tetragrammaton is
preparing to release its first
Cosby album within 10 days.
The album, titled “8:15-12:15,"
is a two-LP set recorded live
at Lake Tahoc.

Distribute
U.S., Canada

ing for Sugar” by the Honey-
combs is scheduled for immedi-
ate release.

Holland’s production credits
include such clicks as “Where
Did Our Love Go?" "I Hear a
Symphony,” “Baby Love,” "You
Keep Hangin’ On,” “Stop! In the
Name of Love,” "Ain’t Too
Proud to Beg,” “"Beauty’s Only

Skin Deep” and “Can’t Help
Myself.”
Involved in the acquisition

for Buddah were Artic Ripp.
Art Kass, Neil Bogart and Phil
Steinberg.

Atlantic's Profit Pace Continues

Upward Climb; Sales Go Up 28%

NEW YORK — Atlantic
Records continues to top itself.
Once again the label’s first quar-
ter report shows that it has sur-
passed the previous year's take
which has been the biggest in
its history. The figures for the
first quarter of 1969 showed
an increasc of 28 per cent over
the same period in 1968.

Ahmet Ertegun, president of
Atlantic, has already blueprinted
plans to help sustain the sales
momentum. “Over the next few
months,” he said, “we will be
introducing some of the strong-
est product we have ever record-
ed in the rock, pop, blues, juzz
and underground fields.”

Atlantic got off to a strong
start for its first quarter rackup
when it racked up orders total-

ing with artists and producers.

Lowry plans to hire very
shortly an a&r administrator
who will handie all business as-
pects of the department, from
co-ordinating releases to sched-
uling sessions to artist negotia-
tions. “This job will fall be-
tween legal, production and ac-
counting functions,” according
to Lowry.

Lowry’s staff producers in-
clude Tom Mack, Ray Ruff,
Milt Rodgers, Jerry Granahan
(in New York), Henry Hurt (in
Nashville) and Billy Vauehn.
Dot artist Bonnie Guitar also
contributes as a producer.

Among the independent pro-
ducers working for Dot are Tom
Wilson, Derek Lawrence, Mike
Nesmith, Buddy Killen and
Anita Kerr, who also records for
Dot.

Artists signed to any of the
Dot labels will be offered to
Paramount Pictures executives
for consideration for films. The
American Breed, for example,
has recorded the title song from
a forthcoming film, “The Brain.”

While Dot and Acta will con-
tinue to release pop product,
the new Paramount label will
be strengthened by the release
of several film soundtracks.
These include “Those Daring
Young Men in Their Jaunty
Jalopies,” “Where's Jack?”
“Once Upon a Time in the
West?” and "“Oh! What a Lovely
War.”

Calmedia, New
Co-Op Recording

Firm, Formed

NEW YORK — Calmedia
Productions, a new co-operative
record production firm, has
been established by Mal Wil
liams, personal manager for
Lynn Kellogg, Sam Taylor Ir.
and Al Thomas. Under the new
venture, the artists will be joint
stockholders not only in the
production firm but the original
publishing firms of Kellanwill
Music and Allynsam Music As-
sociate. Williams will retain his
own management firm of Mal
Williams Associates,

Miss Kellogg was the original
female lead of “Hair.” She just
fimshed the “Charro™ movie
with Elvis Presley. Thomas, pre-
viously on Scepter Records, is
just finishing military service,
Taylor is a writer, producer.
performer; he'll write most of
his own material, plus produce
most of the sessions,

ing over $8 million at its Janu-
ary sales meeting in Freeport,
Grand Bahama Island. More
than 20 of the albums intro-
duced at that time moved high
up on the best-selling charts.
Among the artists sparking the
LLP spurt were Aretha Franklin,
Cream, the Rascals, Led Zep-
pelin, the Bee Gees, Dusty
Springfield, Wilson Pickett, Clar-
ence Carter, Brian Auger and
the Trinity, Eddie Harris, Yusef
Lateef, Buffalo Springfield. Va-
nilla Fudge, Sam and Dave,
Joe Tex, and Albert King.
Atlantic continued to lead the
industry during January. Febru.
ary and March in the singles
ficld. The company had over
10 singles on the charts, and
often as many as 15, in any
given week during that period.
A number of the firm's singles
were RIA A-certified million sell-
ers, including Aretha Franklin's
“See Saw,” Clarence Carter’s
“Too Weak to Fight,” and
Tyrone Davis’ “Can I Change
My Mind” on the Dakar label.
Since the January convention,
Atlantic has released a number
of additional best-selling LP’s
by such artists as Herbic Mann
and Yusef Lateef. On the Cotil-
lion label were strong scllers by
Otis Rush, Brook Benton, Lou
Johnson, and Danny Kalb and

Stefan Grossman. Also scoring
were Nazz on SGC; lke and
Tina Turner on Pompeii. and
Julie Driscol, Brian Auger and
the Trinity on Atco.

Ford to Defy
Union Pact

NEW YORK — Ford Rec-
ords stated last week that it will
not sign the new recording
agreement made last month be-
tween the major labels and the
American Federation of Musi-
cians (AFM), indicating it
could only force small independ-
ent labels out of business. Presi-
dent Sherman Ford Jr. said he
was conferring with other record
labels about forming a pool of
non-union men who would work
on a yearly salary.

He claims that it’s unfair for
the AFM to ask Ford Records
to sign an agreement “when we
were not notified that negotia-
tions were taking place nor were
we invited to attend.” Small
labels should have a lower rate
than large ones, he said. In fight-
ing the higher rates, he said Ford
may have to move overscas or
go underground.

Sylvania Throwing
Power Into Cassette

NEW YORK—Sylvania has
tossed its hat into the cassette
ring.

“We believe the future of the
tape recorder business is in
the easy-to-operate, cassette-type
units,” said Gordon C. Mac-
Donald, vice-president of mar-
keting.

The unit introduced is a cas-
sette recorder/player with a sug-
gested list price of $69.95. It
plays on household current or
with four C cell batteries, fea-
tures a six-push-button key-
board and has automatic re-
cording level. Sylvania said the
unit “is the first of a family of
such products to be introduced
within the next few months”
and a spokesman said a second
cassette unit will be unveiled
May 27 in Miami when the
firm’s 1970 line is introduced.
No pricing on the second model
is available.

The Sylvania move into cas-
settes is now coupled with a
recent decision by Motorola to
market its first cassette model
and RCA Record’s decision to
make its best-selling artists avail-
able on prerecorded cassettes.
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TV TO REVEAL
RECORD OF YR,

NEW YORK — The winner
of the Grammy for the "Rec-
ord of the Year” will be an-
nounced Monday (5) on NBC-
TV’'s “The Best on Record: The
Grammy Awards Show.” Up
for the award are the Beatles for
“Hey Jude,” Glen Campbell for
“Wichita  Lineman,”  Bobby
Goldshoro for *“Honey,” Jean-
nie C. Riley for *Harper Valley
PTA™ and Simon & Garfunkel
for “Mrs. Robinson.™
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Sylvania’s “family” of tape
equipment is expected to be
filled out by the end of this
year, and, although it is pos-
sible some non-cassette units will
be introduced, prime emphasis
for the time being will be on
cassette. Once ‘the full range of
tape units is in the line, they
will be supported with promo-
tions.

The first cassette (model CT
100W) is finished with walnut
grain sides, black top, and white
keyboard. Price includes a
microphone, listening earphone,
and leatherette carrying case.

Spar Sold to
Nat’'l| Growth

NASHVILLE — National
Growth Industries of New York
has purchased Spar Records and
its affiliated firms hcadquartered
here.

Bill Beasley, execcutive vice-
president of Spar, said this in-
cluded National Music Sales,
their distribution firm, Tennes-
see Music Publishing and, Sil-
ver Sands Music.

Beasley, in addition to his
affiliation with Spar, is a mem-
ber of the board of directors of
National Growth [ndustries,
and said he would rotate as a
board member during the next
five years with Allen Bubis,
Spar president.

During this five-year period,
Bubis and Beasley will retain
complete control of Spar’s op-
erations, and Beasley said there
would be no personnel change.

In addition to its recordings,
Spar is a heavy distributor of
tapes.
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NASHVILLE—An institutc on copyright law,
attended by some 200 members,of the legal music
professions from here and Memphis, was called
“the most successful venture of its sort ever” by
Vanderbilt University authorities.

The Institute on Legal Problems in The Music
Industry was sponsored jointly by the Vanderbilt
School of Law, the Nashville and Tennessee Bar
Associations, and the Nashville chapter of
NARAS. Attorney Richard Frank, lecturer in law
at Vanderbilt University, said the institute was
twice the anticipated size. “We are looking for the
day in the future when the entire masters program
in music law will be set up at Vanderbilt,” he said,
“and pcople will come from all over the world to
attend.”

Harold Orenstein, the lead-off speaker, detailed
the background of the copyright provisions, and
gave an explicit account of buying and sclling
copyrights for all arcas ranging from individual to
corporate.

Plan for Future

“A buyer must have a plan for a catalog’s
future,” Orenstein said. “He must study the suc-
cesses and fatlures of all of its songs.” He stressed
the relationship between a publisher and writer,
and detailed the current copyright revision pro-

sal. Orenstein also predicted that visual record-
ing is coming, and will be onc of the chief matters
of copyright in the future.

He also predicted that if the revision bill is
passed, every catalog will increase in value by
some 25 to 30 per cent.

Allen Arrow, Orenstein’s law partner, dealt
with the matter of avoiding litigation in the sale
and acquisition of copyrights. “Litigation,” he
said, “results from frustration on the part of one
who fecls his rights have been denicd.” Arrow
outlined the many pitfalls involved in copyright
sales, concerning not only those individuals or
firms involved but the possibility of third party
suits. His strongest recommendation: make sure all
the facts are known; keep everything above
board.

Leo Strauss, of the CPA firm of Prager &
Fenton, concerned himself with international
copyright transactions, and said there is a lack

Cap. Lengthens

Seminaron Copyright Law Lures
200 ‘Freshmen’to Vanderbilt U.!

Sales

N

%

of communication in this area. Noting that there
is a “tremendous amount of money overseas,” he
said the way to maximize foreign income is to
cut records and tapes in foreign languages. In a
highly technical outline, geared primarily to the
law students, he set for the fimitations in foreign
agreements,
Afternoon Session

In the afternoon sessions, the organization, fee
structure and disbursing formulas of BMI and
ASCAP were discussed in relative generalities by
Edward M. Cramer and Stanley Adams, presi-
dents of the licensing groups. The noncontro-
versial but highly informative talks leancd on the
mechanics of collecting and distributing perform-
ance moncy.

The institute was concluded by Leonard Feist,
executive vice-president, National Music Publish-
ers Association, who combined wit and scrious-
ness to drive home his points on the present status
of the copyright revision bill. Feist expressed
fear that the so-called Williams amendment could
destroy the entire bill. He called for additional
study, and for carcful approaches to the re-
vision,

On the previous night (Thursday, 17), Oren-
stein had madc a plea for better semantics to
the Nashville chapter of NARAS. Speaking at a
dinner-seminar, he said there is a need for a def-
inition of rights, and that NARAS should under-
take the job of keeping abrecast of the new
terms and just what they mean, This, he said,
could create an area of understanding that might
well avoid lawsuits of the future.

After describing the definitions of small rights
and grand rights, he gave a vivid description
of the background of the theater and motion
pictures, their copyrights, their licenses to per-
form, and the movement of the recording com-
panics into the Broadway and movie fields in
order to acquire cast album rights.

Orenstein said Nashville writers and publishers
should acquaint themsclves of such rights be-
causc modern country songs could casily be ex-
panded into full-length scrcen stories. *“Nash-
ville has the capability now of doing what New
York did in the past,” he said.

Pamper Info

Push on Pop Product

LOS ANGELES — Capitol
has adopted a lengthier mer-
chandising approach for pop
product. Programs are now be-
ing designed to cover 90-day
sclling periods rather than the
normal 30 days in which the
company felt an album would
show indications of public ac-
ceptance.

The 90-day selling cycle is
part of a concept devised by
Rocky Catena, national mer-
chandising manager vice-presi-
dent, and Al Davis, pop product
merchandising manager.

As part of this concept, the
company is gearing its thinking
toward spending money to stim-
ulate consumers rather than fill-
ing stores with window banners.

Merchandising tools such as
radio ads and print media ads
are gcared toward the buyer.

Slot IMIC 2
For Mallorca

e Continned from page |

IMIC 2 will stress the inter-
national scope of the music busi-
ness and the “one world of mu-
sic” as its main theme. The first
IMIC mecting, held in Nassau,
April 20-23, drew a 75 per cent

S. representation, and it's
anticipated’ that the Mallorca
meet will draw a heavier inter-
national representation. The fa-
cilities at the Congress Palace
arc sct up like a “mini-UN.”
and lend themselves to a multi-
lingual conference.

A large number of registrants
attending the Nassau conference
have already requested registra-
tion forms for IMIC 2.

4

The nature of the subdistributors
dominant role in the marketing
of product has necessitated this
changing concept, Davis said.
Racks have minimal display
spacc for new product, so the
emphasis has turned away from
creating displays merely to have
displays.

The company is also working
up long-range programs utiliz-
ing a key theme under which
a number of albums may be
promoted. These programs are
regularly planned whereas in the
past campaigns were devised on
a much looser basis.

“Instcad of acting, we want to
react,” Davis said. “The theory
of reacting involves planning a
rescrve program for the final
60 days so we can move ahead
if the consumer reacts properly.”

The label’s recent “Goodbye
California™ promotion for seven
rock LP’s was an example of a
reaction program in that addi-
tional sales exploitation was
thrown behind seven titles which
were more than 30 days old.

Capitol has changed its con-
cept of preparing ads to break
at the time of release. Now the
company waits until the mer-
chandise has hit ahe bins and
then unleashes its merchandis-
ing. Davis feels too much time
was lost between shipment of
product to racks and then out
into the pipeline. Displays and
point of sale merchandisers were
ready but gathered dust for sev-
cral weeks until the product got
to the point of sale.

The company tries to tailor
displays to meect the demands
of racks, so there are still mov-
ing displays and strecamers, ctc.,

(Continued on page 114)

Tree’s Orbit

e Continued from page I

Hank Cochranc and Willy Nel-
son.

Unlike Press and Wilderness,
Pamper will ccase to exist except
as a branch of the Trec opera-
tion. Hal Smith, president and
principal owner of Pamper, will
work with the Trec organization
in an advisory capacity “for the
time being.”

Smith will retain his owner-
ship of Boonc Records, Hal
Smith Artist Agency and Renfro
Valley, but he said they would
be opcrated by his associates.
Smith gained control of Pamper
several months ago when Ray
Price sold his interest in the
firm. This is believed to be one
of the largest single music trans-
actions here.

Pamper was formed by Smith,
a_onc-time “Grand Ole Opry”
fiddler, in 1959, and enjoyed tre-
mendous  growth. Staffing the
firm with some of the (o
writers, Pamper cnjoyed hit
after hit, including such tunes
as "I Fall to Picces,” “Make
the World Go Away,"” “Little
Bitty Tear,” “Funny How Time
Slips Away,” “Hecartaches by
the Number™ and many others.

Tree, under the direction of
Jack Stapp and Buddy Killen,
grew to international propor-
tions, acquired other firms, suc-
cessfully operated Dial Records,
and opened branch offices in
IS foreign countries.

“We arc planning to acquire
morc firms,” Stapp said. He
noted that “this is just another
acquisition in our continued
growth pattern.”

Tree is about to embark on
the construction of new facilities,

WWW.americanradichistorvy com

Executive Turntable

Charles Goldberg appointed national album sales manager
for Atlantic Records and will be in charge of sales on LP product
for the Atlantic, Atco and Cotillion labels, plus outside product
distributed by Atlantic. Goldberg was previously West Coast
regional sales manager and was formerly with Liberty Records.
.. . Happy Anger has resigned as manager, Victor and Red Seal
advertising for RCA, to join Starbecker Inc., a documentary and
industrial film and TV commercials production company. Anger
becomes vice-president and member of the board of directors.
He had been with RCA for three years. . . . David Elwell named
to the newly created position of vice-president of service for
Sylvania Electric Products Inc. Elwell will also serve as president
of Sylvania Service Co., Inc. . . . Paul Abbey, audio p(oduct
division manager of Yamaha International Corp., has resigned,
and John Zielinski, musical instruments sales manager, is tempo-
rarily filling the position,

* ok k

Fred Demann has "resigned as vice-president and general
manager of Kent, Modern and Bright Orange Records (formerly
Power). DeMann was with the company 14 months, signed and
recorded the Pacific Gas and Electric group, Z. Z. Hill, and was
responsible for repackaging Kent’s blues catalog. . . . Billy James
joined Equinox Productions in Los Angeles as vice-president.
He will talent scout for the record label and music publishing
companies owned by Terry Melcher. James was formerly in
personal management. . . . Eddie Chandall joined John C. Brad-
ford Productions in Los Angeles as vice-president, general man-
ager. Crandall was formerly in talent booking.

* ok *

Barry Kittleson, previously with Rogers, Cowan and Brenner,
joined Richard Gersh Associates as account executive. Before
joining RC&B, Kittleson headed his own independent public
relations office in New York. . . . Harvey Lippert named pro-
fessional manager of Don C. Publications and Heldon Music, the
publishing division of Don Costa’s organization. Lippert will
also be involved in Fling Music, co-owned by Den Costa and
Dennis Lambert. Previously Lippert worked for April-Blackwood
in Los Angeles. With Don C., Lippert will concentrate on de-
veloping material from performing groups. . . . Casimir V. Swier
named general manager of publishing firms Memmon and Vimp,
and of Memmon Productions. . . . Robert Franklin named East-
ern regional vice-president for Sylvania Electric Products Inc. He
succeeds David Elwell, now vice-president of the company.

* o

Neely Plumb named a&r director for the pop music division
of International Management Combine’s record product division.

 * &

George Hartstone has left Hart Distributors, the Trans-
continental Investing Corp. distributorship in Los Angeles. . . .
Bob Carrell joins Sony/Superscopc to bccome manager of the
company’s forthcoming tape duplicating plant in Los Angeles.
- .. Abe Glaser named West Coast sales and promotion, popular
division representatives for Polydor Inc. He was previously
with Metro Distributors in Los Angeles.

* k&

Tom Zirnite, formerly marketing director of ARC Elcc-

tronics, joins Safetech Corp. as marketing and sales director.

Spanish Resort Mulled as

New Europe

Festival Site

By MARILYN TURNER

LUGANO, Switzerland — A
burgconing Spanish resort S0
miles from Madrid, Los Angeles
de San Rafacl, may become the
sitc of a new Europe-wide pop
music  festival, said Joaquin
Merino - Perez, international
manager of the Zafiro Record
Co., Madrid.

Mecrino-Perez stated that the
new resort, being built by pri-
vate capital, hopes to become
onc of Europe’s biggest and
most important summer resorts,
cvomplete with riding stables,
bridle paths, golf courses, sum-
mer skiing facilities and a nat-
ural amphitheater.

and the physical properties of
Pamper at that time will be inte-
grated into the Tree operation.
Meanwhile, the “branch” will
continue to function at its subur-
ban location.

The move, according to Stapp,
not only makes Tree the largest
country publisher in the world,
but the largest publisher of all
types of music in the South, and
onc of the largest over-all pub-
lishers in America.

The prajected European pop
music festival would be held in
the resort’s new 3,000-seat hall,
fully cquipped with closed-cir-
cuit TV facilities. It would be
onc of several planned major
attractions to focus attention on
the new resort, Merino-Perez
said.

Merino-Perez feels Europe can
absorb many morc pop music
festivals, provided they are well
organized. “As more and more
Europeans flock back home to
watch TV, I feel well organ-
ized international TV pop mu-
sic festivals arc just the kind of
thing that will take up the
slack as theater entertainment
declines,

“With the steady decline of
music halls, and the growth of
color television, Europe-wide
televised festivals will become
an increasingly important media
for bringing artists into *face to
facc’ contact with mass audi-
ences.

“Even in Spain, where we
have a tradition of living out-
doors in the evening, there has
been an accelerating decline in
the number of people on the
strects and in restaurants over
the past few years, as the usc
of tclevision sets has spread,”
Merino-Perez said.
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The Fireballs

“WATCH
HER WALK”

b/w “GOOD MORNING SHAME”

Afco 76678
Produced by NORMAN PETTY
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GRT Makes Thrust

e Continued from page 1

Its initial penetration in Eu-
rope will be in the tape market,
first in the entertainment field
with prerecorded tapes and,
ultimately, in the educationa)

tape market. GRT is exploring,

two arcas of internal growth
and outside expansion: duplica-
tion facilities and distribution
network and joint ownership
companies or  wholly-owned
subsidiaries.

GRT’s thrust into Europe will
take place within 12 months,
said Bayley. The company,
traded over-the-counter and
looking to go on a listed ex-
change, is concluding a market-
ing study of the overseas scene.

e company’s marketing di-
rector, Chris Coburn, who set
up Fairchild and Hughes Air-
craf’s marketing programs in
Europe, is establishing GRT’s
guidelines on the Continent.

J. Apaka Waxes
In Father’s Steps

LOS ANGELES — Jeff
Apaka, the 22-ycar-old son of
the late Alfred Apaka, Hawaiian
vocalist, makes his record debut
on the Capitol single “Big Sur
Country” backed with “Young
Hawaii.” Apaka was recorded
by Capitol's Bill Miller. His
father recorded for Decca and
had three LP's released by Cap-
itol of material culled from
Webley Edwards’ “Hawaii Calls”
radio show.

The single will be followed
by an album of young Hawaiians
which Miller has just completed
in Honolulu. In both instances
the aim will be to offer a mod-
ern approach to Hawaiian mu-
sic.

RECORD RETAILER 7 Carnaby Si., London W.1, England
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Already based in Canada,
GRT of Canada, Ltd.,, with a
cartridge - cassette duplicating
facility, GRT is preparing a com-
plete tape product penetration of
Europe. “Our initial overseas ef-
forts do not include records-
publishing,” said Bayley. “How-
ever, we have strong ties and
agrecments in Europe through
licensing contracts with several
major labels.”

Initially, GRT’s concentration
will be “strictly tape,” but Bay-
ley deesn’t rule out other enter-
tainment—leisure time growth
areas.

Bayley places the European
market ahead of Japan in terms
of importance to GRT’s scope.
GRT’s plans to diversify into
new areas and new markets have
been outlined at several share-
holders meetings. GRT has es-
tablished a special services de-
partment aimed primarily at the
industrial and educational mar-
kets for tape products.

Silverware Mfr.

Expands to Disks
NEW YORK — Nick Ratftis,
president of Risto-Craft Indus-
tries, manufacturer of china
and silverware, has expanded
into the record business with
the formation of Raftis Records.
Already signed to the label
are Joe De Mare, Carol Miles,
Dick Behrke and Nat Pierce.

Jather Distributor

NEW YORK — Cclebrity
Circle Records inadvertently
omitted Jather Distributing Co.
of Minneapolis, and Alpha of
New York, from its ad in last
week's Billboard, which listed
distributors handling the label.

“Firm

Address

City

State T2

Nature of Business

Published every Thursday, RECORD RETAILER is
available by subscription only.

H
H
H
[}
H
H
[]
[ ]
H
E $30.00 per year; U. K., £4.16.0; Europe, £6.0.0.
[}
H
[}
H
1
1
1
]
'
1
(]
1
1
H

3089

- - - - -

O 1 YEAR $25
O Payments enclosed

Company. _—
Nomeo— - —

Address_

Billboard

The International Music-Record Newsweekly
Now in its 75th year of industry service
Subscribe Now!

Just moil request order tadoy
BILLBOARD, 2160 Patterson Street, Cincinnati, Ohio 45214

Please enter my subscription to BILLBOARD for

O 3 YEARS $50
O 2 EXTRA issves for cash

Above ubscription rates for Contlnental U. S, & Canada.
Overseas ratex on request,

O Renew
O Bill me later

[ New

__Siwgte & Tipe e

City
Type of Buisiness.

Y L L L L L

ABC's $100 Million
Rack Jobbing Wing

e Continued from page 1

The new ABC Record and
Tape Sales Corp. will headquar-
ter in Seattle. Louis Lavinthal
will be the division's president;
Stan Jaffee will be exccutive
vice-president, and A.K. Lanter-
man will be financial vice-presi-
dent.

The three companies acquired
to form ABC Record and Tape
Sales are Garmisa Distributing
Co. Inc., Selected Tape & Rec-
ord Corp. and Mid-State Distrib-
uting Co. of Des Moines, and
Beacon Record Distributors, Inc.
of Providence, R. 1.

Others Acquired

The four companies previous-
ly acquired are: Consolidated
Distributors, Inc. of Seattle, Los
Angeles and Dallas; Billinis Dis-
tributing Co. of Salt Lake City
and Denver; L&F Onec Stop
Record Service of Atlanta; and
New Deal Record Service Corp.
of New York, Chicago, Balti-
more, Philadelphia and Detroit.

The names of all the ac-
quired firms will be changed to
ABC Record and Tape Sales
Corp.

The organization consists of
offices and warehouses in all the
cities mentioned above plus some
additional warehouses and sales
offices in other areas. The com-

Command Sets
Series Debut

NEW YORK — Command/
Probe’s pop clectronic music se-
ries will bow early in June with
three albums, released simultane-
ously.

A new Dick Hyman album
will be among the first releases,
a follow-up to Hyman’s chart
album, *“Moog, The Electric
Eclectics of Dick Hyman” which
is already reported to be ap-
proaching 100,000 in sales. A
seven-minute single, *“The Min-
otaur,” has also been released
from this album.

Other electronic albums from
Command/Probe in the series
will be “The Copper Plated In-
tegrated Circuit,” by Walter
Sear, and an LP of Latin tunes
by Richard Hayman. Sear has
been retained as program con-
sultant on the albums.

Plans are under way to follow
these albums with other eclec-
tronic LP’s aimed at the under-
ground and rock markets,

Tribute Debuts
With Mission

NEW YORK — Tribute Rec-
ords, designed for a group called
the Mission, ships its first single
this week — “Let’s Get To-
gether.” The group is studying
for the priesthood. Tribute,
which will operate as a subsi-
diary of GWP Records, was
formed by the group and Jerry
Purcell, president of GWP. The
second release will feature an
album by Dizzy Gillespic —
“Soul and Salvation.” The Mis-
sion formerly recorded for War-
ner Bros. Records under the
name of the Montforte Mission.

Dot Hikes LP Price

LOS ANGELES — Dot has
raised the suggested list on all
albums distributed through its
company-owned branches to
$4.98.

www americanradichistory com

bined sales force numbers well
tjw:rS 100 and covers the entire

The main office has used data
processing for ncarly 10 years
and has a large wood-working
shop that manufactures its own
display fixtures. It also has a
complete print shop containing
three offset presses.

The Secattle office and ware-
houses will move Friday (9) into
new quarters that will utilize the
latest developments in warchouse
mechanization.

Lavinthal named the follow-
ing men to be vice-presidents
of the new corporation with the
following position: Stan Sulman,
West Coast operation; John
Billinis, Southwest operation;
Leonard Garmisa, Midwest
operation; Jack Geldbart, South-
east operation; Al Levine, East
Coast operation; Harry Becker-
man, national tape sales;, Jack
Silverman, national director of
marketing; Milton Israeloff, na-
tional director of promotion and
merchandising, and Lou Klay-
man, national accounts sales.

Sulman, Billinis, Garmisa,
Geldbart and Levine will also
administer any ABC company-
owned branches that are in their
respective areas.

Roulette Suit

NEW YORK — Roulette
Records and its Big Seven mu-
sic publishing companies have
filed a $I.5 million lawsuit
against the Omega Equities
Corp. in the New York Su-

(T o R

COLUMBIA TOPS
SCHWANN POLL

BOSTON—Simon and Gar-
funkel’s Columbia album **Book-
ends” has won the 1968
Schwann  Catalog  Readers’
Award as the favorite popular
recording. The most popular
classical sets were London’s
package of Richard Strauss’
“Elektra” featuring Birgit Nils-
son with Georg Solti and the
Vienna Philharmonic, and Co-
lumbia’s “The Glory of Gabri-
eli” featuring organist E. Power
Biggs.

Winning in other categories
were:  count and western,
Johnny Cash’s “At Folsom Pri-
son” on Columbia; musical
show, “Hair” on RCA; folk, Bob
Dylan’s *“John Wesley Harding”
on Columbia; and electronic mu-
sic, “*Switched On Bach” on Co-
lumbia. The poll gave Colum-
bia five of the scven awards.

([T T T T

Smash’s ‘Long’
Lewis Month

CHICAGO — Smash Rec-
ords is extending ‘*Jerry Lee
Lewis Month” through May 17.
The promotional campaign fea-
tures a special pricing offer for
qualifying accounts on Lewis’
entire LP catalog and a major
print and radio ad campaign.

According to product man-
ager Sheldon Tirk, the program
is being extended because of the
tremendous response to the pro-
gram itself, and because of the
acceptance of Lewis’ two most
recent LP’s, Volumes I and (I
of “Jerry Lee Lewis Sings Coun-
try Music Hall of Fame Hits.”
The program originally was set
to run through April only.

Soap Opera

Star to MGM

NEW YORK — MGM Rec-
ords is moving in on TV’s soap
opera field with a new record
artist, Gene Bua. Bua stars on
the “Love of Life,” CBS-TV day-
time soap opera, and MGM
will release an album by that
title on Jerry Ross’ Heritage
Records label. A promotion
campaign, launched by MGM
sales manager Lenny Scheer,
will include everything from
co-op ads and mobile displays
to a cross-country promotion
tour by Bua to visit record de-
partments. In addition, songs
from the Bua album will be in-
troduced on the daily broadcast
of the soap opera as part of the
story. line. Bua plays a college
student who earns extra money
by playing guitar and singing
in the serial.

SRR LR

GOLD TO 2001°
COWSILLS DISK

NEW YORK — MGM Rec-
ords’ “Hair” single by the Cow-
sills and the soundtrack of
*2001: A Space Odyssey” have
been certified by the Record
Industry Association of America
for gold disk awards, represent-
ing a million sales of the single
and a million-dollar LP.

T T AT

Vs. Omega

preme Court. Rouiette president
Morris Levy and Morris Gur-
lek, owners of most of the
Roulette stock, claim Omega’s
failure to buy Roulette last year
damaged them to that amount.
This is the figure Levy and
Gurlek claim they could have
received for the label, had not
the Omega deal came along. In
addition, Levy and Gurick are
cach seeking $500,000 for poten-
tial salaries. One of the charges
is that Omega used the possible
Roulette purchase to “increase
the market price” of Omega’s
stock. Listed as defendants with
Omega are its executives—presi-
dent Jerry M. Tenney, Richard
S. Hull, Robert }. Bernard,
Jack Morganstern and Harry
Banks.

Sinatra Doubles
School Awards

LOS ANGELES — Scholar-
ship awards have been doubled
in the program involving the
Frank Sinatra Musical Perform-
ance Awards and UCLA.

As now structured in the
third year of their existence,
four scholarships worth $2,000
each and four second place
prizes worth $500 each will be
awarded. Categories cover pop
and classical music.

Competition is open to all
UCLA students and elimination
auditions are held during the
school year under the aegis of
the Fine Arts Faculty Commit-
tee.

Sinatra has just underwritten
his financial aid for a new
three-year period.

UJA’s Coin Wing
Will Honor Denver

NEW YORK — The Coin
Machine Division of the United
Jewish Appeal will honor Al
Denver, president of the New
York Music Operators of Amer-
ica, at their annual dinner, Satur-
day (10), at the New York Hil-
ton. Talent for the banquet in-
cludes comedian Jake Wakefield
and Epic artist T. D. Valentine.
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Vista Industries Buys
Abbey Records Assets

NEW YORK—Vista Indus-
triecs Corp., through its subsidi-
ary, Universal Abbcy Corp., has
purchased all the assets of the
Abbey Record Manufacturing
Co. The purchase includes a
complete record pressing plant
and inventory in Kearney,
N. J., the Connoisser Record
label as well as various rights to
records, tapes and other musi-
cal masters.

Abbey Record Manufacturing,
a division of Datronics, Inc.,
will be operated by Abbey
Record Corp., a wholly-owned
subsidiary of Universal Abby
Corp.

The purchase was made in an
exchange of 650,000 shares of
common capital stock of the
Universal Abbey Corp. to Da-
tronics. Universal Abbey has
issucd an oustanding 1,570,000
shares of common capital stock.
Of this amount, Vista Industries
Corp. owns 870,000 shares.

Harry Vogel, president of
Vista, said that Universal Abbey
Corp. has sold $500,000 of its
7%2 per cent convertible notes

Zenith Earnings
Reach Qtr. Peak

CHICAGO — Zenith Radip
Corp. has reported record first
quarter carnings and sales. For
the three-month period ending
March 31, earnings totaled $11,-
966,000, or 63 cents per share,
which is a 7 per cent in-
crease over the previous record
first quarter carnings of $11,
146,000, or 59 cents per share,
carned last year. First quarter
sales were $185,469,000, up 2
per cent from the previous first
quarter record of $182,252,000
set a year earlier.

Budget Sound Is
Now Alshire Intl.

LOS ANGELES — Budget
Sound has changed its name
to Alshire International. Labcls
sold under this new name are
Alshire, Somerset, Sterco Fidel-
ity, AS, Audio Spectrum, Peter
Rabbit and Aria Senza Voce.

Pomegranate Set
Up by J. Porter

LOS ANGELES — Pome-
granate Records and Produc-
tions have been formed here
by Joseph Porter. Initially pro-
duced act is the Group for the
Pcte label. Porter acts as pro-
ducer for the act.

due March 31, 1984, to Bankers
Life and Casualty Co. of Chi-
cago. The notes bear no amorti-
zation for the first thrce-year
period and thereafter are to be
amortized in quarterly payments
over the rest of the term.

In addition to the assets pur-
chased from Datronics, and the
$500,000 received from the sale
of its convertible notes, Univer-
sal Abbey also owns 500,000
shares of the common capital
stock of Vista Industries which
is received from Vista as part
of its initial capitalization,

3M Registers
Gains in Qtr.

ST. PAUL, Minn, — The
3M Co. has reported first
quarter sales and carnings. Net
income, up 10.9 per cent, came
to $39,194,000, compared with
$35,337,000 in the first quarter
of 1968, while first quarter earn-
ings equaled 72 cents a share
compared with 65 cents a year
ago. World-wide sales totaled
$367,872,000, up 11.9 per cent
from $328,682,000 recorded in
the March quarter last year.

Meetings Called
By WB, Kinney

NEW YORK — Kinney Na-
tional Service, Inc. and Warner
Bros.-Seven Arts have set spe-
cial meetings of shareholders on
June 10 to approve the acquisi-
tion of the assets of WB-7 Arts
by Kinney.

The Kinney meeting will be
held in New York, and the WB
mecting will be held at Calgary,
Alta,, Canada.

Mcantime, Kinney announced
the completion of the sale of its
talent agency, Ashley Famous,
to Marvin Josephson Associates.

GRT’s Earnings
Rise in 9 Months

LOS ANGELES GRT
Corp. reports net earnings of
$575,677 or 30 cents a share
for nine months ended March
31, compared with $301,562 or
22 cents a share on a smaller
number of shares in the year
previous. Sales totaled $10.2 mil-
lion compared to $4.3 million
for the same period last year,

Market Quotations

As of Closing Thursday, Moy 1, 1969
1969

NAME

Admiral

American Broadcasting
Ampex

Automatic Radio
Automatic Retaller Assoc.
Avnet

Capitol Ind.

CBS

Chic. Musical Inst.
Columbio Pic.
Commonwealth—United
Disney, Walt

EMI|

General Electrlc

Gulf & Western
Handleman

Harvey Radio

Kinney Serviges

Mocke Co.

MCA

Metromedia

MGM

M

Motorola

North Amer. Phillips
Pickwick Int.

RCA

Servmot

Tenno Corp.

Trons Amer,
Transcontinental [nvest.
Triangle

20th Century-Fox
Vendo

Viewlex

Warner Bros,-7 Arts
Wurlitzer

Zenith

High

21%
76V
43%
38%,
17
6%y
52
55V
3%
42
24%
86%
8%
98
50V
48%,
25V
k4%
29V,
44
53%,
44V
106%
133
45V,
60
48%
49
5834
8%
26%
7%
a0y,
32%
K1DA
641
23%
58

Week’s Vol. Week’s Week’s Week’s Net
Low in 100’s High Low Close Change
15 853 21% 19% 2% +1
56% 379 7V 67 70% +1%
32V3 4836 4313 383% 43 +4%
20% 2012 38% 33% 38V +4%
100v3 105 112%; 106% 109% +3%
19 1374 20% 9 0% -%
29 554 52 44V, 52 +6%
44% 826 55V 544 54 -Va
24% 61 26V, 24% 26V +1%
29% 794 3% 32 35 +21
13 10514 15 13 3% + %
9% 239 843, 79V 8312 +1Y
6% 2682 8% 7 % + %
85% 2071 98 N 96 +3%
28V, 2998 34% 28V 32%  +2%
% 221 48Y, 45V, 48 +2%
19 37 2% 20% 2%  -1%
28Y4 705 4% 2 34 + 4%
17% 193 20, 17% 204 +2%
34 448 9y 35 36 +2
36% 753 9% 3% Y, *H1y%
32 415 5% 33% 34 Unchg.
94 797  1063% 100 106vs +6%
102%, 260 126% V9% 126Va  +6%
35Va 158 38% 35V 38Y%  +3VY
40 60 60 57 9%  +2%
41% 23%0 48 2% 4% +3y
8% 221 a8 8% 3w - %
46 428 58% 52 55+
32 a2 5% 33% 35 + %
0% 4212 26% 22% 267% +3%
30 107 32 0 al -%
312 1600 34% 32 32% Unchg.
23 219 25% 22%  24% Unchg.
2% 3 0% 27% 9% +2%
39% 1632 5414 48 52 +4W
Yy 50 20 L7 T 27
48Yy 866 53V 48% 52% 43V,

As of Closing Thursday, Moy 1, 1969

OVER THE COUNTER*

Data Packaging Corp.
Fidelitone

General Artists Corp.
Generol Recorded Tape
ITCC

Jubiles Ind.

Lear Jet

Lin Broodcasting

Merco Ent,

Mills Music

Music Makers, Inc.
Newell

NmC

Omega Equity
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