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Motorola’s Galvin to
Address Tape Forum

NEW YORK — Robert W,
Galvin, chairman of the board
and chief executive officer of
Motorota. Inc.. will cap the Bill-
board Publications, Inc., Tape
Cartridge Forum as the lunch-
eon speaker during the closing
meeting of the four-day confer-
ence.

The Tape Cartridge Forum
will be held Aug. 3-6 at the
Hotel Mark Hopkins, San Fran-
cisco, under the joint auspices

Col.Reissues
Reap Harvest

By FRED KIRBY

NEW YORK—Columbia is
mining catalog gold through its
numerous repackagings. Through
the end of last year repackagings
accounted for more than one
million units sold in a four-year
period. The last week in June
found 19 Columbia albums on
the Classical Chart, 10 of which
were repackagings.

All five albums in the new
composers’ “Greatest Hits"” series
have scored in sales (Johann
Strauss, Chopin, Bach, Mozart

(Continued on page 47)

of Billboard magazine, Mer-
chandising Week and Photo
Weekly. all weekly business
papers within the Billboard
Publications family, covering
their respective facets of the
tape cartridge industry.

Galvin heads one of the
world’s largest companies de-
voted exclusively to the manu-
facture of electronics products.
The firm will exceed the $800
million mark during 1969. His
address will embrace the chang-
ing world of electronics and the
challenges it holds for the fu-
ture.

He joined Motorola in 1944,
became the assistant to the vice-
president of the Car Radio Divi-
sion in 1946, and executive vice-
president in 1948, He was
named president in 1956, and
was elected to his present posi-
tion in 1964. Galvin is cred-
ited with leading Motorola into
becoming a major diversified
firm. He twice served the Elec-

(Continued on page 86)
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His millions of TV fans call him Bill Prentiss, but on and off
the record he's Gene Bua—star of CBS-TV's daytime serial,
“love of Life.” Gene's a romantic hero with a romantic
voice. And his brand-new Heritage album, "“Love of Life”
(HTS-35004), shows all the romance of success. From it this
great single, “Goodbye My Old Gal” (HE-816), soon to break.
{Advertisement)
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Radio Forum:Trendsetter
Awards & Black Job Plea

NEW YORK—The establish-
ment of a special series of
awards to honor trendsetters in
radio programming was an-
nounced Sunday (22) at the
final luncheon of the second
annual Billboard Radio Pro-
gramming Forum. The luncheon
wrapped up an intensive four
days of programming meetings
and educational roundtable dis-
cussion sessions attended by
more than 500 of the nation’s
leading radio experts. The next
issue of Billboard will contain
full coverage of the Forum.

In announcing the formation
of a Billboard Trendsetter
Award, Billboard  publisher
Mort Nasatir said that five sep-
arate awards would be pre-
sented in the category of radio.
Awards will be presented to a
station, a general manager, a
program director, a music direc-
tor, and an air personality—all
who have led the way in some
unique aspect of programming
during the past year.

These five radio awards will
be presented at next year's Ra-
dio Programming Forum which
will be held June 18-21, again
at the Waldorf-Astoria.

In addition, other Trendsetter

(Continued on page 4)

Bobbie Gentry is back from Nashville where she recorded her
latest album for Capitol, “Touch 'Em With Love" (ST-155).
Producer Kelso Herston has made the most of her hot country
bluesy sound and this album promises to be 3 smash hit
along with her single of the same name.

(Advertisement)
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SERVICE AWARD
GOES TO WDIA

NEW YORK — WDIA, soul-
format station in Memphis, re-
ceived the first annual Billboard
Community  Service  Station
Award Sunday (22) at the final
luncheon of the Billboard Ra-
dio Programming Forum at the
Waldorf-Astoria Hotel. Accept-
ing was Egmont Sonderling,
president and owner of the sta-
tion. The award for an individ-
val program went to WBZ in
Boston for its “T Group 157
show. Accepting was program
director Tony Graham. Special
citations for community service
went to WSB, Atlanta; WLIB,
New York; WLVA, Lynchburg,
Va.; WPOP, Hartford, and
WWVA, Wheeling, W. Va.

(s

By CLAUDE HALL

NEW YORK — Whitney
Young, executive director of
the National Urban League,

called upon all radio stations to
hire more blacks and spoke of
the need for a black on the
FCC. Speaking June 22 before
several hundred key radio ex-
ecutives at the final luncheon of
the Billboard Radio Program-
ming Forum, Young pointed out
that young people of today have
a deep commitment to social
justice and “white America de-
ceives itself in thinking only a
handful of people are behind the
recent disturbances.”

Suppression, he said, isn’t go-
ing to work.

“Your role,” he told the as-
sembly of station managers and
program directors, “is a crucial
one. There has been some em-
ployment of blacks at radio sta-

(Continued on page 4)

3M Creates 1,200-Selection
Background Music System

By PAUL ACKERMAN

NEW YORK—3M has de-
veloped a new background
music unit, holding 1,200 selec-
tions. The company plans to
test market the unit starting
Aug. 1 in three areas. It is an-
ticipated that national distribu-
tion will be achieved by January,

MCABackto
British Decca

By PHILIP PALMER

LONDON—MCA is planning
to return to a straight licensing
with British Decca after only
[7 months as an independent
British record company. The
deal is expected to take effect
Sept. 1.

MCA's managing director in
the U. K., Brian Brolly, is away
on a two-week holiday in Por-
tugal, but company secretary
Graeme Nixon confirmed that

(Continued on page 76)

1970, according to R. E.
Lindgren, Project Manager, 3M
Background Music.

The new unit, Lindgren
added, will be leased. It is two-
thirds the size of the current
3M background music unit, and
is called the 3M Cantata Mark
11. 3M’s current background
unit, which holds 700 selections
on a cartridge, is the 3M 700
Cantata. The latter is sold rather
than leased.

Lindgren noted that the new

(Continued on page 8)

Jazzmobile Gets
Atl. $2,500 Fuel

By MIKE GROSS

NEW YORK — Atlantic Rec-
ords has taken the lead in sup-
porting Jazzmobile’s campaign
for record industry backing. At-
lantic is contributing $2,500 to
the kitty needed to maintain
Jazzmobile’s administrative and

(Continued on page 86)
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lannucci Plans
'‘Now' Step-Up

By ELIOT TIEGEL

LOS ANGELES — Sal lan-
nucci, Capitol Records’ new
president, takes hold of the
company's remns next Monday
(7) after a month of what he
terms his orientation period.

lannucci's positive feeling that
Capitol has to become more
involved in the contemporary
music field is supported by the
coincidental debut of the com-
pany's new circular logo design
which replaces the old Capitol
tower identity.

lannucci wants the label to
be more aggressive in develop-
ing product which will land on
the national best seller charts.

The 4l-year-old executive,
whose background is business
administration, said he has no
plans to bring in any outside
executives. He stressed that Cap-
itol's growth will be attained by
utilizing present management,
which he says has helped Capitol
attain its successes.

Iannucci said he and Stan
Gortikov,  Capitol  Industries
president, think alike about many
matters, such as continuing to
open the door of opportunity to

We Just Can't
Find Jukebox

LP's: Buchman

CHICAGO—A communica-
tion gap between record manu-
facturers and jukebox operators
is widening where Little LP’s
are concerned. One national pro-
ducer-distributor is discontinuing
the seven-inch stereo album pro-
gram. Anpother national pro-
ducer-distributor ~ complained,
“We're just not getting the prod-
uct.” Operators sampled claim
jukebox albums fulfill a purpose
and are necessary. “We have
700 jukeboxes but could only
buy 30 Tom Jones albums,”
said Harold (Hap) Giarrusso,
TAC Amusement, New Orleans.

The firm discontinuing Little
1.P's, Garwin Sales Co. here,
must do so primarily because of
a pending merger (see separate
story). Oscar (Bucky) Buchman,
Redisco, Baltimore. however, is

(Continwted on page 61)

blacks and selectively look at
acquisitions in the rack-jobbing
distribution end of the business.

lannucci will look to the com-
pany's research staff for pro-
jections on growth and how
innovations like EVR will affect
the music business.

lannucci looks to his experi-
ence at CBS and National Gen-
eral as providing him with ex-
pertise in fields offering similar
situations to the record industry.

39 New LP’s, Catalog Flood Atl.
Meet With $4 Million in Orders

NEW YORK — Atlantic
Atco racked up more than $4
million in orders from distribu-
tors at the company’s summer
sales meetings held June 20
here, Chicago and Los Angeles.
The orders, which were the sec-
ond highest figure reached at
any Atlantic-Atco summer sales
meet, came from 39 new albums
and catalog product.

Ahmet Ertegun, Jerry Wex-
ler and Nesuhi Ertegun intro-

duced the firm's new LP release,
one of the biggest for Atlantic-
Atco, with 24 albums on At-
lantic and 15 on Atco. Among
the top-ordered arusts were
Aretha Franklin, Led Zeppelin,
Clarence Carter, Eddie Harris,
David Newman, the Sweet In-
spirations, Archie Bell and the
Drells, Joe Tex, all on Atlantic.
Among those featured on Atco
were Otis Redding, Cream, the
Bee Gees, King Curtis, the New
York Rock & Roll Ensemble,
and Cher.

Vanguard’s 4-Track System

NEW YORK — Vanguard
Records is preparing its first
“Surround Stereo” release: “‘a
new simultaneous track stereo
system, capable of reproducing
music and the acoustical proper-
ties of the auditorium in which
it was recorded.”

This system utilizes four speak-
ers: two in front of the listener
to the left and right as in nor-
mal stero, and two at the left
and right to the rear of the
listening environment.

Seymour Solomon, Vanguard
president, explained that his
company’s first release under
the new system was scheduled
for mid-September in a tape
CARItridge or cassette configura-
tion. He said he was conferring
with other record manufacturers
and equipment manufacturers on
the reproduction system that
will be used. Solomon said there
also was a possibility of the
three-dimensional recordings be-
ing available on reel-to-reel tape.

Among the major advantages
of “Surround Stereo” is the re-
production of the actual acousti-
cal properties of the auditorium
recorded in and of surrounding
the listener with the sound as
though he were seated in a con-
cert hall.

Under “Surround Stereo,” the
front two channels are recorded
as in conventional stereo. At the
same time, two additional chan-
nels are recorded through strate-
gically placed microphones di-
rected toward the rear and sides
of the auditorium.

In addition to catching the
reverberations of individual halls
the system can be used in large
works, such as the Berlioz "Re-

Heilicher Bros. Adds
9 Outlets in Midwest

NEW YORK — Heilicher
Bros.. a division of Pickwick
International based in Minncap-
olis, has signed leases for eight
new Musicland retail stores and
one Pickwick card shop, ail
located in the Midwest.

The eight stores will be lo-

HI i

W-7 MEET TO
BOW 30 LP’'S

1.OS ANGELES — Warner
Bros.-Seven Arts will unveil 30
albums  during its August re-
gional distributor meetings. A
local meeting on Aug. 7 at the
Sheraton-Umversal Hotel, begins
the program, followed by meet-
ings Aug. 9-11 at the Playboy
Club, lLake Geneva, Wis.: Aug.
11-13 at the Miami Springs Villa
and Aug. 14-16 at the New
York Plaza Hotel.
IR TR A m
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cated in large shopping malls.
Musicland, a wholly owned sub-
sidiary of Heilicher Bros., is a

chain  of retail music stores
carrying a diversified line of
records, phonograph players.

tape, sheet music and musical
instruments,

The scheduled opening dates
of the freestanding Musicland
stores are: Eastland Mail in War-
ren, Ohio (July): Southland in
Marion, Ohio (August); West-
land in Columbus, Ohio (Au-
gust): Apache Plaza in Roches-
ter, Minn. (October); Crossroads
Center in Waterloo, la. (Janu-
ary); Kennedy Mall in Dubuque,
la. (January). Beaver Valley
Pa. (February) and Valley West
in Bloomington, Ind. (Marc*\

Dan Heilicher. Heilicher Bros.
president, said that the company
has pending leases which “could
mean an additional six to eight
new stores annually for the next
three years.”

By FRED KIRBY

quiem,” which will be on the
initial release with Maurice
Abravanel and the Utah Sym-
phony recorded in Mormon
Tabernacle. This work utilizes
four brass choirs located in dif-
ferent parts of the hall. Each
choir is offered og, a different
track.

“Surround Stereo™ also has
impressive effects for pop mu-
sic with three of the initial tapes
in this area: “David’'s Album”
by Joan Baez, “llluminations”
by Buffy Sainte-Marie, and “The
Amazing Electronic Sound of
Jean Jacques Perrey.” Also
slated by Abravanel and the
Utah are Mahler’s “Symphony
No. 3" and "Symphony No. 9.”
Vanguard also will continue to
issue product on stereo and car-
tridges.

Solomon explained that Van-
guard was in a better position to
introduce this new sound system
than companies with large in-

U.K. Mirs. Drop
Price-Fix Bid

LONDON — In a surprise
move the British record industry
abandoned its case for Resale
Price Maintenance three months
before the hearing by the Re-
strictive Practices Court. The de-
cision was taken Thursday (26).

A statement by the British
Phonographic Industry trade as-
sociation said that the case had
been dropped after consideration
with legal advisors.

It is believed that the industry
felt that ultimate success over
RPM was remote and decided
to save legal costs which would
have been about $600,000. A
short term price war and the
entry on a major scale of super-
markets in the record business
is expected as a result of the
decision.

[T RO OO

RCA'S 4-WAY
GOLD THRUST

NEW YORK — RCA Rec-
ords hot streak on the charts
was topped off last week with
an RIAA authorization for four
gold record awards. RCA's new
million-selling singles are “These
Eyes™ by the Guess Who; “love
Theme From Romeo & Juliet”
by Henry Mancini: “In the
Ghetto™ by Elvis Presley, and
“Grazin® in the Grass™ by the
Friends of Distinction.

In addition, RCA has Zacger
& Evans’ “In the Year 2525"
coming up strong. The disk
jumps from 35 to 8 on Bill-
board's “Hot 100" chart this
week.

T T

vestments in pressing plants. He
doubted that ““*Surround Stereo”
economically could be applied
to disks.

Vanguard introduced the new
technique to the press at the
firm's headquarters here on
June 25. Assisting Solomon with
the presentation were Jack Loth-
rop, engineer, and Ed Fried-
ner, manager of Vanguard's en-
gineering department.

A basic theory behind the use
of the four tracks is that from
20-60 per cent of sound heard
in a concert hall is reflected
rather than direct, By repro-
ducing this reflected sound, it
might even be possible to iden-
tify the hall a recording was
made in through the differences
in reverberation.

TEC Plans

In addition to the unveiling
of new LP’s, a preview of new
Atlantic and Atco singles put
into the spotlight new disks by
Joe Tex. the Tuch, Donna Weiss,
Wilson Pickett and Crosby. Stills
& Nash.

At the meetings, the firm's
executives spoke about Atlantic’s
special summer sales program
and the large co-operative ad-
vertising budget tailored tor the
firm's new releases. The co-op
ad program covers both radio
and newspaper advertising for
qualified dealers. The co-op ad
budget supplements the large
trade ad campaigns already in
effect for the firm's new product.
Advertising aids, ad mats, dealer
window displays for Atlantic and
Atco were also shown at the
meetings.

All  Atlantic and Atco re-
leases introduced at the meet-
ings and all catalog product is
being offered at a special 15 per
cent discount with dated billing
for qualified accounts for the
duration of the firm's summer
program.

The Atlantic-Atco summer
sales meetings were conducted
by Ahmet Ertegun, Henry Allen
and Bob Kornheiser in Chicago;
Jerry Wexler, Jerry Greenberg,
Joel Dorn and Len Sachs in
New York, and Nesuhi Ertegun
and Charles Goldberg in Los
Angeles.

‘Modern’

Image Push on Hurok

LOS ANGELES — Trans-
continental Entertainment Corp.
will move to link the Sol Hurok
name with contemporary as well
as classical attractions.

TEC, which purchased Hu-
rok's concert booking company
last March, will form a record
company for Hurok, is planning
a television special on the im-
presario and will assign newly
hired vice-president Todd Schiff-
man to co-ordinate the booking
of outstanding popular music acts
through Hurok’s organization.

The TV project is in addition
to the recently completed CBS-
TV show. "S. Hurok Presents—
11I." TEC is co-ordinating the
special with Cobert Productions,
the TV packaging firm owned
by Bert Sugarman and Pierre
Cossette. The aim of the show
is to present the best of the
world of classical and popular
music, TEC president Mike Curb
sard

The record company, as yet
unnamed. will be used as the
repository for “album concepts
which bridge the gap between
the classical and the contem-
porary world,” Curb explained

Schiffman, as an over-all TEC
vice-president, will work on the
new Hurok label in a co-ordinat-
ing role. Schiffman’s background
as the chief of rock music de
partments at the Agency for the
Performing Arts and Ashley Fa
mous (now International Fa
mous), will be utilized i proj
ects tying Hurok Concerts to
artists previously unassociated
with his kind of classical agency

Hurok represents Andre Se-
govia, Artur Rubinstein, Van
Cliburn. Marian Anderson, Isaac
Stern, Jan Pecerce, Victoria de
los Angeles, the Bolshoi Ballet,
Moiseyev Dance Co., among
others,
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TEC hopes to begin carefully
booking top pop acts in prestige
locations, a projection which will
bear close watching. In addition
to working on the Hurok proj-
ects, Schiffman will talent scout
for TEC's Forward label as well
as for the seven production com-
panies it owns. TEC also has
financial ties with Together and
Aquaries Records and Savette
Productions. a rhythm and blues
company.

As an agency man, Schiffman
worked on dates for such groups
as the Jefferson Airplane, lron
Butterfly. Doors, Janis Joplin,
Big Brother and the Holding
Company, Country Joe and the
Fish, Mothers of Invention,
Canned Heat and Steppenwolf.

The expansion of TEC here
has resulted in the Transconti-
nental Investing Corp. division
purchasing the American Inter-
national Pictures Building on
Sunset Boulevard. TEC hopes to
move there within two months

A A

FILM SCORING
PROJECTS SET

LOS ANGELES — Newly
announced film scoring projects
are: John Stewart to write mu-
sic and lyrics for “Norwood,”
new Glen Campbell film for
Paramount; Kenyon Hopkins to
write the score for Paramount's
“The Downhill Racers”; Billy
Strange to compose the score
for 'De Sade” for American In-
ternational, and Ennio Morri-
cone to score “Two Mules for
Sister Sara™ for Universal

AR T SO R R



GRT's Pye Deal a Global Step

LOS ANGELES — GRT's
joint business venture with Pye
Records, Ltd.. of London, is the
initial step in a global thrust by
the American company.

GRT, tape-record-publishing
complex, is turning its sights to
the world market, said Alan J.
Bayley. GRT president. Of prime
importance 18 Europe, where the

company alrcady holds tape li-
censing agreements with several
record labels.

The initial step of that goal
was affiliating with Pye Records,
the last remaining major United
Kingdom record company with-
out its own organization n the
U. S.. suid Bayley.

Pye, a wholly owned subsidi-

U. K. Musicians Strike Back
—Slap U. S. With Same Ban

LONDON — The Musicians’
Union (MU) has banned Ameri-
can groups f{rom appearing on
British television shows as a retal-
iatory move following a similiar
embargo imposed by the Ameri-
can Federation of Musicians
(AFM).

First group to be affected by
the ban was Buddah’s Ohio Ex-
press, which had a booking for
BBC-TV’s “Top of the Pop’s”
canceled. The CBS combo Paul
Revere and the Raiders, who
had agreed to fly back from the
Continent to appear on the show,
also had to pull out.

The MU’s assistant gencral
secrctary, Harry Francis, ex-
plained that there was no quarrel
with AFM, but the American
action left the MU with no op-
tion but to follow suit. He
stressed that existing contracts
would not be affected unless the
AFM made a stand in this area
as well.

Many observers here feel that
Ohio Express was being used as
a scapegoat In a situation over
which it has no control and there
Is also surprisc in some quarters
that the MU had not objected
earlier to the BBC booking. Four
months ago, the MU, vexed that
the BBC had booked the Jacques
Loussier Trio for a TV show
contrary to its wishes, informed
the corporation that it would not
approve issue of TV work per-
mits for other than existing con-
tracts.

This ban has never been lifted.
although confusion exists both

Young:More

Black Jobs

o Continued from page |

tions . . . but you can do better.”
He suid he didn’t care whether
the reasons for hiring a black
were moral, patriotic, or the
self-interest of the station. "I'm
not worricd about the reasons,
as long as it gets done.”

To provide an incentive for
blacks at lower levels on the
staff, he advocated starting a
man at the vice-president level
This man would serve as a
symbol, he said, of inspiration
to other blacks, much as Jackie
Robinson did for black baseball
players or Bill Russell for black
busketball players. Earlier, he
pointed out that “only the hope-
less would dare claim this coun-
try is not in serious trouble.”

. that there are tremendous
gaps in the standard of living
between white and black peoples
and ‘“black Americans are not
only aware ot this gap, but
aware that it’'s man-made.”

Rapping those elements call-
ing tor law and order. Young
pointed out that the greatest
law and order of all was created
by Adoll Hitler. “Why s it
that in America we react to
Crisis . never act on the basis
of intelligence?” What's really
at stake, he said, i1s the question
of “what kind of human being
are you 1f you can't react to
the plight of the black?”

4

among agents and  within the
BBC. since there docs not ap-
pear to be any clearly defined
instructions from the MU on
the subject in existence.

ary of Associated Television
Corp., and GRT, traded over-
the-counter, will form & new.
jointly owned U. S.-based record
company. The label will have
its own organization but with
over all management direction
coming from GRT
A name for the GRT-Pye fi-
nancrally underwritten firm and
a president will be named short-
ly. Tom Bonetti, manager of
GRT's recorded products divi-
sion, will provide the new com-
pany with its basic direction.
The new firm will market the
avatlable Pye Records catalog.
and also will record American
artists. The company will release
more than 50 albums and about
100 singles per year. including
(Continued on page 76)

Autry Back in Saddle
As a Co-Owner of Complex

1.OS ANGELES — Gene
Autry rides again. The million-

aire sportsman and veteran mem-
ber of the Country Music Asso-
ciation is returning to the music
business after an absence of sev-
eral years.

Autry will be a partner with
country music publisher Charlie
Adams in the development of a
recording and publishing com-
plex here.

Autry has bought the shares
in Ridgeway Music formerly
held by Pee Wee King and Mrs.
J. L. Frunk. Adams retains the
remaining stock in this old-line
19-year-old company. Its copy-
rights include “You Belong to
Me,” “1 Will,” “Slow Poke” and
“Angels in the Sky,” among
others.

The two principals have
moved into offices in the old
KMPC studios at 5939 Sunsct
Boulevard. Autry owns KMPC,
which moved to new quarters
eight months ago.

Plans are to build a record-
ing studio in the building,
which will be the headquarters
for the following firms: Repub-
lic Records, Majestic Records,
Cathedral Records, Melody
Ranch Records, Ridgeway Mu-
sic, Golden West Music and
Camarillo Music.

Adams and Autry will use
outside producers 10 create
product for the labels which
will be broken down into musi-
cal schools. Republic will func-
tion as the main country line,
with Fabor Robinson working
on a&r. Cathedral will be the
religious label; Majestic will

specialize in pop and rhythm
and blues, using such producers
as Jimmie Haskel and Alvino
Rey; Melody Ranch will func-
tion as a second country label.

Autry, who recorded for Co-
lumbta and owned Republic
Records, will cut modern songs.
Adams said. The company plans
releasing 10 albums of standard
material.

Trendsetter
Awards Set

® Continued from page |1

Awards in the music field for
sound, composer, etc., will be
presented at another function
to be decided.

The Forum, held June 19-22
at the Waldorf-Astoria Hotel.
was hailed as the most educa-
tional event of its kind in radio.
It follows by a few wecks of an
International Music Industry
Conference sponsored by Bill-
board and Record Retailer mag-
azine, England, for record and

publishing e¢xccutives in Nas-
sau. The third annual Tape
CARtridge Forum, sponsored
by Billboard and Merchandis-
ing Week magazine, will be
held Aug. 3-6 in San Fran-
CI8CO.

Plans are already under way
for next year’s Radio Program-
ming Forum and leading radio
men  coast-to-coast are being
asked for suggestions on topics
and speakers.

Cap.’s Closer Indie Policy

LOS ANGELES — Capitol
is developing new management
responsibilities for dealing with
indcpendent labels it distributes.

Newly named director of in-
dependent labels, Ken Mansfield,
has been set up as the contact
man for these outside companies.
Mansfield will be the liaison man
in arcas of sules, promotion,
merchandising, manutacturing.
artist relations for such com-
panies as Apple, Zapple, Fame,
1-2-3, Invictus. KEF, Harvest,
Colossal and Crazy Horse.

Kaplan Sets Up

NEW YORK — EMKO Tal-
ent Associates Corp. has been
formed by Ed Kaplan at 47§
Fifth Ave. An independent nro-
duction firm, EMKO also is in-
volved in publishing through
EMKO Music (BMI), manage-
ment, commercials, TV produc-
tion and specials, and supplies

He has been acting as the
Beatles' contact mun in the Capi-
tol Tower.

Muansficld’s new position lends
support Lo the efforts of a&r
men John Paladino and Wayne
Shuler who maintain liaison with
the labels tor product releases.

Manstield’s background with
the company has been in the
national promotion and sales
merchandising areas. and he will
use this expertise in working with
firms already being distributed
plus any ncw labels.

EMKO Talent

a placement service for acts.

The firm's first act 1s the
Warner Brothers, whose debut
disk. produced by EMKO. is
due early this month on Jubilee

The four-man group is perform-
ing in Switzerland before taping
a London TV show

Executive Turntable

Ronald S. Kass named head of MGM’s music activities—in-
cluding MGM Records and Robbins Music Corp. Kass will have
the title of president of MHM Records. (Kass' takeover of the top
spot at MGM was reported in Billboard. May 31.) Kass. 34, spent
the past decade in Europe, holding executive posts in recording and
publishing: most recently he headed the Beatles’ music and recording
interests and organized both Apple Records and Apple Music Corp.
Prior to his association with the Beatles. he was overseas directo:
for Liberty Records.

* Kk Kk

Bernard Burman appointed manager, Victor and Red Seal ad-
vertising. by RCA Records. Burman was previously sales promotion
manager, CBS Records, joining the firm in 1962 as manager, sales
administration . Joel Hochdorf named to the newly created
position of artist relations manager. Decca Records. acting as liaison
with Decca and Brunswick artists in promotion and publicity. For
the past year Hochdorf has been manager, publicity and promotion
for MCA Records. International. Marty Torbert promoted to the
newly created position of national promotion co-ordinator., Decca
Records. acting as liaison with the company's promotion executives
at distributor level. Torbert joined Decca as staff assistant in the
promotion department. . . . Sammy Vargas, castern director of a&r.
Tower Records. named head of a&r for the label. replacing Eddie
Ray who has resigned as vice-president in charge of a&r. Ray is
joining the newly formed CoBurt Corp. Vargas joined Tower
in 1967 after being sales and promotion manager for New Deal
Records in New York. He will be based on the West Coast.

* Kk &

Evan Cooper named associate publicist for Tetragrammaton Rec-
ords. He was previously office manager in Tetra’'s New York head-
quarters. . . . Seymour Spiegelman promoted vice-president. Ran-
wood Records. He continues as director of eastern operations. . .
Lisa Kellie appointed vice-president at Damo Productions and the
Sound Factory, two firms owned by Dave Hassinger in [Los Angeles.

. Edward A Wanisko named vice-president of Bart Records.
Miami. Previously he was general manager of George Vending Co..
Inc., and George Wanisko Cigarette Co., Hollywood. Fla.

* x K

Gary Blair, former director of special projects for Kragen.
Smothers, Fritz, Inc.. has joined Marge Johnson Munagement as vice-
president. He will be responsibie for the TV endeavours. of the
firm's flients. . . Neil H. Buist of Nashville has joined Russell-
Cason Productions and music publishing companies as head of
promotion. . . . Jerry Ruderman joins Screen Gems-Columbia Pub-
tishing as house counsel after two years with Columbia Pictures
where he worked in contracts. . . . Owen M. Barrett named assistant
director of international operations, Automatic Radio, Melrose. Mass.
Previously he was export division supervisor with C. H. Powell.
Boston. . . . Irving Freedman and Beatrice Post named vice-presidents
of Merco Enterprises, record merchandiser. Freedman has been
with Merco for nine years and most recently was assistant to Sol
Gleit, vice-president, operations. Mrs. Post was previously vice-
president of the Merco/Collegiate division. She will now act as vice-
president for the parent company

* Kk K

Andy Danzico, ITCC's national accounts manager, has been
named national sales manager for the firm. Replacing him will be
Bob Spencer, formerly with Capitol and Dot Records. ITCC's Mid-
west representative will be Bob O’Connell, who was previously with
Decca and Dot. In New Orleans, ITCC will be represented by Jeff
Fontz, ex-Delta Records, N. O. Leslie Hudson, previously with
Certified Electric, is the company's sales representative in North and
South Carolina. Lou Flax named national promotion manager for
ITCC’s record division.

* k *

Marty Wekser appointed a&r co-ordinator for Polydor, Inc. Wek-
ser recently resigned as head of Epic Records’ a&r administrative de-
partment. . . . Janis Murray named publicist for Jerry Ross Produc-
tions Inc., working on the Heritage and Colussus labels.

Leslie Uggams TV’er to
Zoom in on Black Culture

LOS ANGELES — “The
l.eshe Uggams Show™ debuting
on CBS-TV Sept, 28, will re-
flect black contributions to
American entertainment. Sched-
uled as the fall replacement for
the “Smothers Brothers Comedy

black woman, will present satiri-
cal humor and incisive probes
into black life and its musical
runoffs.

Miss Uggams, a veteran TV
performer as a result of her
years with the Mitch Miller
Hour.” canceled bYy the net- singalong show, will not be
work in April, the new enter- totally locked into a black for-
tainment show will seek to book mat. She will function as an
several of the Smothers show entertainer-hostess.
artists who were censored by Ernie Freeman, the veteran
CBS. record producer, will be mu-

The brothers claimed that sical director. The show will be
CBS would not allow them to  taped at Television City
present minority viewpoints or
political commentary

So a recent comment by one
of the Uggams show’'s co-pro-
ducers. Saul lson. that there
would be no blue penciling by NEW YORK—Atlantic Rec-
the network has brought some ords has purchased the master
skepticism from local musicmen of “Blue and Green” by the

The Uggams show, which Touch from Frank Leanza, Lou
will be the first network TV Verrico and Vincent Castellano.
variety program hosted by a owners of Lecasver Records.
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In 1960, Percy Faithtook the
theme from the movie ‘A Summer
Place,” added a backbeat and turned
itinto the year’'s most popular song.

Now, in 1969, another arlist has
recorded the song instrumentally and
is getting airplay. Percy immmediately
got to work. He recorded a new
version, a vocal version, with a
chorus and the sound of todav.

Percy wants his song back and
when you hear his branc new record,
you'llimmediately know why P=arcy’s
going to get his way. And why t1is is
the one for all time that will belong
to him.

PERCY FAITH’S NEW
THEME FROM
“A SUMMER PLACE’...

ON COLUMBIA RECORDS®

=" cotumein, B MARCAS REG. PAINTEDINUSA.




Seminar Spotlights Black Music

BLOOMINGTON, Ind.—The
subject of black music in high
schools and colleges was the or-
der of business at a conference
held at the University of Indiana
between June 18 and June 2|
organized by Dominique Rene de
Lerma. It attracted more than
100 composers and educators
from all over the country and
it was the first seminar of its

By JOHN HAMMOND

kind held in the United States.
Among the subjects covered
were Black Music in Church and
School, Liturgical Uses of Jazz,
Black Composers and the Avant-
Garde, Negro dance and Its In-
fluence on Negro Music, The
Signiticance of Black Music in
University Curricula, and The
History and Futurc of Black-
American Music Studies.

AUDIO) 11 s orie s an it agd /iam il w B ni e o ne ok 60
CLEASSICAL g 5: 0. 5. 550 58 o8 5y ox% 56 858 X8 8 scflbn o 47
CLASSIFIED ADVERTISING .. ... ... . ... . ... ... 56
COIN MACHINEWORLD .. .. ... . ... ... ..... .. 61
COMMERCIALS . .. . . .. . 30
COUNITRY 5p w5k .ot e 8% T% smbie # #8005 55 0% Rugad | 44
COSPEL iacrssse sar=aibtts ciidie By s mmm v n o sa K6 52
INTERNATIONAL . ...... ... . . i 73
MUSICAL INSTRUMENTS & FOLIOS . . .. .. ... . . .. 58
RADIO .5, - #5 #2 5. Bc® b8 52 2t ¢4 300 fiwae o 05 A% 19 35
RHYTHM & BLUES. .. ... ... ... .. ... ......... 40
TALENT .. ... ... ... .... ) TR R B eI B (238 23
TAPE CARtridge .., 6 5.6 00 6. &% (e %a® i 8% 9% 55 n @5 § 12
FEATURES Hits gf the World 77
. Hot Country Albums 46
Stock Market Quotation 10 .
T o sempwonapereses - 30 (18] iy, SMGIAE el
New Album Releases ; 49
CHARTS Tape Cartridge Releases 8
Best-Selling Classical LP's 47 Top 40‘Easy Listening 60
Best-Selling Folios S8 Top LP's 82
Best-Selling Jazz LP"Sb z%
Best-Selling R&B Album
Bzzf-s:‘ ing R&B Single: 40 RECORD REVIEWS
Breakout Albums 71 Album Reviews 68. 71
Breakout Singles 71 Single Reviews 80
Published Weekly by
14 Billboard Publications, Inc.
Blllboard 2160 Patterson St., Cincinnati, 0. 45214
Tel.: Area Cade 513, 381-6450

EDITORIAL OFFICE: 165 W. 46th St., New York, N. Y. 10036. Area Code 212, PL 7-2800
Cable: BILLBOARD NEWYORK

GENERAL ADVERTISING OFFICES

Director of Sales: Ron Carpenter
Advertising Manager: Ronald Willman
Promotion Director: Herb Wood
Midwest Gen, Mgr.: T. L. Herrick
Midwest Sales Director: Dick Wilson
west Caast Gen. Mgr.: Willis Wardlow
Nashville Gen. Mgr.: Robt. L. Kendall

EDITOR IN CHIEF: Lee Zhito
EXECUTIVE EDITOR: Paul Ackerman
DEPARTMENT EDITORS, NEW YORK
Music Editor: Paul Ackerman
Associate Music Editar: Mike Gross
Chief Copy Editor: Robert Sobel
Radio-TV Programming: Claude R. Hall
Classical and Specials Editor: Fred Kirby
International Editor: lan Dove
R&B Editor: Ed Ochs

DEPARTMENT EDITOR, LOS ANGELES
Tape Cartridge Editor- Bruce Weber

ART DIRECTOR: Virgil Arnett
DEPARTMENT EDITQRS CHICAGO

Audio, Coin Machine and Musical
Instrument Editors: Earl Paige &
Ron Schlachter

U. S. EDITORIAL OFFICES
Chicago, Midwest Editor: Ear| Paige
Washington Bureau Chief: Mildred Hall
Los Angeles Bureau: Eliot Tiegel,
Bruce weber
Nashville, Southeast Editor: Bill Williams

SPECIAL PROJECTS DIVISION

General Manager: Andrew J. Csida
Research Director: David Luxner

Mgr. Record Market Research: Andy Tomko
Director, Reviews and Charts: Don Ovens
Manager, Charts: [ra Trachter

PRODUCTION MANAGER: Bob Phillips

ASSOCIATE PRODUCTION MANAGER:
Joe Clarke

CLASSIFIED ADS, NEW YORK
Classified Mgr.: James Flatley

CTRCULATION SALES, NEW YORK

Circulation Manager: Milton Gorbulew

U. S. BRANCH OFFICES

CHICAGO, |!l. 60601, 188 W. Randolph
Area Code 312, CE 6-9818

LOS ANGELES, Calif. 90069. 9000 Sunsel
Blvd. Area Code 213, 273-1555

NASHVILLE, Tenn. 37203, 1905 Broadway
Area Code 615, 244-1936

WASHINGTON, D. C. 20005, 733 15th St.
Manager Record Source Int’l: Joe Taras N.W. Woodward Bldg., Rm. 533. Area Code
Supervisor, Print Services: Robert Gerber 202, 393-2580
PUBLISHER: Mort L, Nasatir, New York Office
ASSOCIATE PUBLISHER: Lee Zhito

INTERNATIONAL OFFICES

EUROPEAN DIRECTOR: Andre de Vekey, 7 Carnaby St., london W.). Phone: 437-8090
Cable: Biliboard London

EUROPEAN EDITOR: Mike Hennessey, 7 Carnaby St., London W.l. Phone: 437-8090
Cable: Billboard London

UNITED KINGDOM: Graeme Andrews, 7 Carnaby St., London W.1. Phone: 437-8090
Cable: Billboard London

GERMANY, SCANDINAVIA, FRANCE, BENELUX: Johan Hoogenhout, Smirnoffstraat 40, s-Hertogen-
bosch, Holland. Tel: 47688

ITALY: Germano Ruscitto, Galieria del Corso 2, Milano, Italy. Phone: 70.15.15

JAPfgﬁasinii Suzuki/Japan, Trade Service Ltd., Ikejiri 3-1-1-1008, Setagaya-ku, Tokyo. Tel:
4 -

MEXICO: Enrique Ortiz, Nueleo Radio Mil Insurguntes Syr 1870, Mexico 20. Phone 24-28-68
Subscription rates payable in advance. One year, $25 in U. S. A_ (except Alaska, Hawaii and
Puerta Rico) and Canada, or $45 by airmail, Rates in other foreign countries on request.
Subscribers when requesting change of address should give old as well as new address
Published weekly. Second-class postage paid at New York, N. Y., and at additional mailino
offices. Copyright 1969 by Billboard Publications, Inc. The company also publishes Record
Retailer, Vend, Amusement Buysiness, High Fidelity, American Artist, Modern Photography,
merchandising Week. Postmaster, please send Form 3579 to Billboard Publications, Inc., 2160
Patterson St., Cincinnati, Ohio 45214.

Vol. 81 No, 27

Speakers included the com-
posers. Thomas J. Anderson of
Tennessee State University, Wil-
liam Hale Smith, Olly Wilson,
David Baker, and the octoge-
narian William Grant Still; Leon-
ard Feist of the National Music
Publishers’ Association, Russell
Sanjek (BMI); John Hammond,
Columbia Records; Richard Tur-
ner, Fisk Universtiy; O. Ander-
son Fuller, Lincoln University;
Lena McLin and Verna Arvey
Still.

In addition, there were night-
ly concerts of music by black
composers. David Baker, profes-
sor of music at Indiana Univer-
sity, was represented by his Audi-
tory Black America; to the mem-
ory of Martin Luther King, per-
formed by the U Jazz Ensemble
and soloists conducted by the
composer. A fascinating cello
sonata was played by Michael
Pcebles, a superbly talented black
student of the cellist Janos
Starker, head of the IU Cello
Department. Gunther Schuller,
conductor-composer and head of
the New England Conservatory
of Music, was one of the musical
celebrities attracted to the pro-
ceedings. After each lecture there
were lively question and answer
periods, frequently acrimonious
and always interesting,

The seminar was well organ-
ized and paved the way for the
inclusion of black music studies
in hundreds of colleges and high
schools throughout the country.

One of the objectives of the
conference was to make available
for study the hundreds of seri-
ous compositions by black com
posers, relatively few of which
are available in current record
and publishing catalogs. There
was also tremicndous interest in
the heritage of blues and jazz
available. The seminar was
made possible by Indiana Uni-
versity, with financial support
from the Irwin-Sweeney-Miller
Foundation, whose headquarters
are in Indiana.

Music West to
Handle RCA,
Merc. in Calif.

SAN FRANCISCO — Music
West has been awarded exclu-
sive statewide distribution rights
for tapes and records by RCA
and Mercury. The company,
created March | by Calectron,
also will distribute both lines in
Western Nevada and Arizona.

Beginning June 30 for Mer-
cury and July | for RCA, Music
West takes over Southern Cal-
ifornia distribution from com-
pany-operated branches in Los
Angeles. Only Pulsar from the
Mercury line will still be handled
in L. A. Music West began dis-
tributing  Mercury labels in
Northern California on May 26.

Other labels handled by Music
West are Vanguard, Vox, Fiesta.
Stop and Azteca.

William Goetze, formerly
president of Calectron and now
chairman of the board and chief
executive officer of Music West.
predicts Music West’s sales this
year will top $17 million.

Motown Moves

LOS ANGELES — Motown
has moved to new offices on the
Sunset Strip. The record label
is now hecadquartered at 9255
Sunset Boulevard. It was previ-
ously at the corner of Sunset
and Vine, Hollywood

A OO A OO SOOI R

COPYRIGHTS REGAINED
IN PRECEDENTIAL RULING

NEW YORK—In a precedential decision, the American Arbi-
tration Association has assigned six copyrights back to their com-
poser after default of payments by the publishers involved.

The action, brought by the American Guild of Authors and
Composers on behalf of writer Mark Barkham, involved the rights
to “Live Like a Lion,” “Through This Doorway,” “"Homeless Heart.,”
“So Much to Live For,” “Once a Thief, Twice a Thief,” and “My
Blue Tears,” all of which have enjoyed recording activity.

The AGAC action invoked a clause in the Guild's contract,
which provides for the revesting of copyrights in default of pay-
ment. Five of the copyrights had been with Meager Music, while

“Through This Doorway"™ was with Amajay Music.

The decision also provided for the payment of royalties to
Barkham as well as interest at the rate of 6 per cent a year
figured from the date of default. An unusual aspect of the case is

that Barkham's co-writer was not

involved. Linden and Deutsch

were the attorneys representing AGAC.
TR OO R O RSSO L0

Songwriters Hall of Fame
Rolls Continuing to Climb

NEW YORK — More than
100 Life Memberships have
been received by the Song-
writers Hall of Fame from a
host ot glamour names in the
songwriting business, and, the
recently instituted corporate
membership, has resulted in
membership subscriptions from
Capitol Records, MCA’s music
interests and the Metromedia
Music firms. Corporate membet-
ship is based on a minimum
subscription of $500, with the
size of the total subscription to
be determined by the company
itself. Individual life member-

ships are $100, while regular
members pay $10 annual dues.

Pledges for substantial annual
gifts have also been received
from both ASCAP and BMI.
In addition, the individual mem-
bership rolls include more than
300 writers.

Abe Olman, managing direc-
tor of the organization, said that
a major new invitational mails
ing 1s about to go out to more
than 3,000 composers, which is
expected to result in a sub-
stantial increase in the already
brisk pace of memberships now
being received.

Levine-Resnick-Berkman
Forms Earth, a New Label

NEW YORK—The Levine-
Resnick-Berkman music com-
bine has formed a new inde-
pendent label to be known as
Earth Records. The label's first
single will debut in early Au-
gust,

Producing and writing for
the label will be Artie Resnick
and Joey Levine. Jimmy Cal-
vert and Norman Marzanao,
whose Reservation Music com-
plex was acquired by Levine-
Resnick-Berkman last month,
will also be producing and
writing for the Earth label.

A distributors’ meeting is
scheduled to be held here July
22 at the City Squire Inn, at
which time Earth’s first prod-
uct will be showcased and dis-
tributors will be introduced to
the principals of the label and
the new recording talent debut-
ing on Earth Records.

The Levine-Resnick-Berkman
combine is a division of TEC,
a wholly owned subsidiary of
Transcontinental [nvestment
Corp. In addition to Earth, the
trio distributes their Harbour
label through Buddah Records.

Fete in Memphis to Mark
Hi’s 10th Yr., Meet Opener

MEMPHIS — A grand open-
ing at the Rivermont Hotel is
slated for the evening of July
17, the start of Hi Records’ 10th
anniversary celebration. The ban-
quet will be entertained by Wil-

Merger OKd
With Craig

LOS ANGELES Share-
holders of Magnasync/ Moviola
Corp. Tuesday (24) approved the
company’s merger with Craig
Corp., tape player manufacturer.

The new company will be
called Magnasync Craig Corp.,
and will be traded over:the-
counter.

Terms of the agreement call
for one share of Craig common
stock to be issued for each share
of Magnasync/Moviola’s 1,549.-
642 outstanding common shares.

Net income for the combined
enterprise for the eight months
ended Feb. 28. would be $1.191 -
562 on sales of $31.451.040. The
new company projects annual
sales of about $46 million.

Monogram Industries, which
owns 54 per cent of Magnasync/
Moviola's common stock, would
retain about 25 per cent of the
merged firm

lie Mitchell and Ace Cannon,
and newer Hi artists Ann Peebles
Don Bryant and Al Greene.

Eight new albums will be in-
troduced during the convention’s
first business session the follow-
ing morning. Also planned for
July 18 are riverboat excursions
on the Mississippi and an out-
door barbecue supper.

On July 19, London Records,
which distributes Hi. will intro-
duce a major LP release under
the direction of Herb Goldfarb,
London national sales and distri-
bution head. More than [50
record executives, sales and pro-
motional personnel from the
U. S, Canada and England are
scheduled to attend the conven-
tion, which will begin with spe-
cial airport greeting festivities
lined up by Joe Coughi. Hi
president.

Lib./UA to Release
Vault in England

LOS ANGELES—Vault Rec-
ords has signed with Liberty/UA
in England for British distribu-
tion of its products.

The first three LP’s slated for
English release are by the Float-
ing Bridge, the Chambers Broth-
crs and Larry Bunker.
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ON THE LEFT, the 3M-700 ‘‘Cantata’ (capacity, 700 selections) and,
on the right, the new 3M *“*Cantata’ Mark Il (capacity, 1200 selections).

Judy Garland Dies at 47—
Singing and Acting Great

By ROBERT SOBEL

NEW YORK — For Judy
Garland, life was a rainbow
forever out of reach. Officially,
her death on June 22 in her
home in the Belgravia district
of London was attributed to an
accidental overdose of sleeping
pills. But in truth she died a
victim of an unrelenting psycho-
logical disease which pounded
and hounded her for being one
of society’s entertainment chil-
dren.

Born Frances Gumm on June
10, 1922, in Grand Rapids,
Minn., the youngest of three
daughters of Frank Avent and
Ethel Marian Gumm, she be-
came a living stage commodity
at only 30 months when she ap-
peared in a bill with her par-
ents, a vaudeville team. Her

Song in ‘Cowboy’
Written by Neil

NEW YORK — In the re-
view of the soundtrack album
of "Midnight Cowboy" appear-
ing in Billboard, June 14, it was
inadvertently stated that Nils-
son was the writer of the song,
“Everybody’s Talkin".” The song
was written by Fred Neil and is
published by Third Story Mu-
sic and Coconut Grove Music.

Era to Be Handled
By Happy Tiger

LOS ANGELES — Newly
formed Happy Tiger Records
will handle national and inter-
national distribution for Era
Records. Upcoming product
from Era includes Herb New-
man and Co., Jewel Aken, Bob
Young's Young Bunch and an
[.LP of Beach Boys' hits.

singing and acting talents were
so extraordinary that by the
time she was !5 she had be-
come a big MGM film star.
At 17, she played the pig-tailed
Dorothy in the “Wizard of Oz,”
singing “Over the Rainbow” and
capturing America’s heart.

[t was during these carly days,
when the pressure was vast, the
money secure ($150,000 a pic-
ture), and the discipline rare
(diet of pep pills and tranquil-
izers, administered to her by
movie-mad moguls) that the fan-
tasies began to overcome real-
ity. What followed were suicide
attempts, breakdowns, ‘“unde-
pendability” and five marriages.

Yet even in her later years
when the appearance road got
tougher, when the voice sput-
tered and failed, her cult fol-
lowed her everywhere; just her
appearance electrified them. The
feeling and the love appeared to
be mutual as she poured out that
buoyant, belting voice with the
trace of a teardrop, and drenched
them in pools of emotion, and
identification.

Her biggest selling albums
were “Judy at Carnegie Hall”
on Capitol; "A Star Is Born”
on Columbia; and “The Wizard
of Oz” on MGM Records.

Some 20,000 people filed past
her body June 26 and 27 lying
in view in Campbell’s Funeral
Chapel, after it was flown from
England June 25. A private serv-
ice was held on June 27. Actor
James Mason delivered the 40-
minute eulogy. She will be in-
terred at the Ferncliff Cemetery,
Hartsdale, N. Y., where a mau-
soleum will be built.

She is survived by Mickey
Deans, her fifth husband, and
three children, Liza Minnelli,
the singer and actress, and Lorna
and Joey Luft.
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3M's 1,200-Selection Unit

o Continued from page 1

unit will run at the same speed
as the current unit—one and
seven-eights inches per second
The new unit is a onec-half inch
tape with 10 tracks; the current
unit is one-tourth inch with four
tracks. The 3M Cantata Mark 11
has superior fidelity, Lindgren
added, owing to advances engi-
neered by 3M in the field of
magnetic tape. Additionally, the
unit will drive up to 50 speak-
ers under normal background
music conditions; and it con-
tains an input for a microphone
and a message repeater. The
cartridge can be snapped into
the unit and removed without
turning the unit off.

Another feature is selectivity,
which will give the location
great flexibility in testing and
determining what type of music
1s needed.

Variety Package

By Aug. |, Lindgren said,
complete cartridges will  be
available with five types of

music. One of these cartridges
will be a variety package of dif-
ferent musical categories, includ-
ing melodic pieces with strings,
rhythmic selections, country ma-
terial, symphonic and dance se-
lections. This variety cartridge
will be placed in a location on
a free trial basis. This, together
with the selectivity feature, will
enable the location to test and
choose the type of music it re-
quires, and to obtain this type
via a 1,200 selection cartridge.
Thus, users such as country
clubs, hotel dining rooms, cock-
tail lounges and others will be
able to zero in on their exact
needs. “The music,” said Lind-
gren, “will fit the location.”

In preparation for this, 3M
has already produced 1,000 sc-
lections of new music by Phil
Green in London. The material
was obtained via deals with
publishers who are new to 3M.
These include Irving Berlin,
Famous Paramount, Big 3, War-
ner-Seven Arts and others. The
production of more recorded
music is planned.

3M has performance rights
agreements with ASCAP, BMI
and SESAC. These deals pro-
vide for an annual payment per
location per year. In the case
of ASCAP the royalty is $24
per location annually. The me-
chanical royalty arrangements
provides for payment to pub-
lishers directly or through the

Lib./UA Opens
French Firm,
Adamis Head

LOS ANGELES — Liberty/
UA has opened a French record
company in Paris, its third such
in three years.

The new company, with Eddie
Adamis as managing director,
is structured along the same con-
cept lines as Liberty/ UA's firms
in England and Germany.

All three companies operate
central service offices tied in
with local manufacturing and
distribution pacts. The French
company’s manufacturing and
distribution pactee is Pathe-Mar-
coni, which will now handle all
the Liberty/UA lines in France.

Adamis, who has been han-
dling Liberty/ UA's publishing
interests, is presently setting up
his promotion and a&r staffs.

There are no immediate plans
to open additional company-
owned firms in other foreign
nations.

office of Harry Fox, agent and
trustece. These fees are $5 per
selection per year, which is the
traditional figure. In both in-
stances—performances and me-
chanicals, the 3M fees are
comparable to what has been
standard for such companies as
Muzak and other leased music
systems, Lindgren said.
Lindgren added that 3M’s
dealers will continue the out-
right sale of the current unit,
the 3M 700 Cantata, and give

the location the ultimate choice
of obtaining the new one.

3M has been in the back-
ground music ficld since Au-
gust 1965 and now has its 3M
700 Cantata in 40,000 locations.
“In the years ahead,” Lindgren
said, *“we hope to build the
leased music business with the
new unit to an equal figure.”

He concluded that the price
of the new unit would be com-
petitive with other leading back-
ground music services.

Monument’s Weiss Off on
Latin Licensee Tour

LOS ANGELES — Monu-
ment's international vice-presi-
dent Bobby Weiss left Sunday
(6) on a two-week trip to sign
up licensees in five Latin na-
tions. Weiss is also planning to
secure sub-publishing pacts in
five nations.

No Monument product has
been released in Brazil, Ven-
ezuela, Chile, Peru and Colom-
bia since January 1967 when
the label’'s pact with British
London expired.

One and a half years ago
Monument signed on with Pro-

CMF Officials
On Study Trip

NEW YORK—The officials
of the Country Music Founda-
tion are studying the setup of
the Lincoln Center Library in
conjunction with its plans for
expanding the Library and
Mecdia Center at the Country
Music Hall of Fame and Mu-
seum in Nashville. The group
was given a specially guided tour
of the Lincoln Center Library by
David Hall on Tuesday (24).

The group was told how Lin-
coln Center stores and protects
its holdings of records, tapes,
cartridges, books and periodi-
cals, how acquisitions are made,
etc. At a meeting later, prelimi-
nary plans for expansion of the
Hall of Fame Library and
Media Center were presented by
Drs. Edwin Gleaves and Frank
Grisham, consultants.

Attending the sessions were
Hal Cook, Grenlun Landon,
Harold Hitt, Juanita Jones,
Frank Jones, Roy Horton, Hu-
bert Long, Wesley Rose, Ben
Rosner, Bill Denny, Jack Loetz,
Frances Preston and Jo Walker.

Vibrant in
Youth Kick

LOS ANGELES — Vibrant
Productions, a fledgling reli-
gious company, is gearing prod-
uct to the youth market. Owner
Don Ziegler has recorded singer
Joyce Landort with a contem-
porary rhythm background and
the New Americans, a 50-voice
choir from Portland.

Vibrant Records also offers
the Velvetones Trio and humor-
ist Charles Stuckey. [ts first LP
featured former Angel's baseball
star Albie Pearson singing with
the Ralph Carmichael orchestra.
The label plans setting up na-
tional distribution when it goes
to the Christian Booksellers an-
nual convention in Cincinnati
later this year.

disa for coverage in Argentina
and Uruguay.

In the publishing field Mon-
ument’s combine of firms has
been represented in Brazil and
Argentina by Fermata.

All product on the label’s
subsidiaries such as Sound Stage
7 and Rising Sons will appear
under the Monument monicker
in Latin America.

Monument’s publishing firms
include Combine, Vintage, Mu-
sic City Music, Songs of the
World and Wide World of
Music. Prior to leaving, Weiss
said that several Latin nation
radio stations had obtained
copies of Monument product
thereby creating consumer in-
terest.

Spector Plans
Moving Back
To Production

LOS ANGELES—Phil Spec-
tor, who is just completing the
Checkmates' first A&M album,
plans returning to the record
production field. Once the LP
is all wrapped up he will fly
to New York to negotiate pro-
duction pacts.

Spector, who has been ‘‘re-
tired” for the past several years,
is also considering starting a
record label again, having for-
merly operated Philles.

He has been spending all his
time on the Checkmates proj-
ect, blending 60 strings and
brass and 48 voices with the
quintet which is enjoying its
first single hit, “Black Pearl,”
produced by Spector.

One side of the group’s LP
will feature a “Hair” medley.
Spector has been working on
the arrangements with Dee Bar-
ton, the jazz arranger, whose
music has been recorded by
Stan Kenton.

Okun President
Of N. Y. NARAS

NEW YORK—Milt Okun has
been elected president of the
New York chapter of the Na-
tional Academy of Recording
Arts and Sciences (NARAS).
Also picked at the board’s
monthly meeting Wednesday (25)
were Father Norman J. O'Con-
nor as first vice-president; Phil
Ramone as second vice-presi-
dent; John Hammond as secre-
tary, and Johnny Pate as treas-
urer. All were selected to serve
(Wo-year terms.

Hungerford Dies

CHICAGO Thomas B.
Hungerford, executive director,
National Automatic Merchan-
dising  Association {(NAMA),
died here Friday (27) following
a period of hospitalization. He
was 66.
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Pilferage Stemmed by
Jefferson Package

NEW YORK — As the pre-
recorded tape field expands, an
increasing number of retailers
are coming up with solid mer-
chandise tactics to reduce pil-
ferage and give the product
proper display. Harold Brown.
merchandise manager of Jeffer-
son Stores—which includes three
stores in Miami and one in Fort
Lauderdale. with two more
scheduled for West Palm Beach
and Fort Lauderdale—has the
following views:

“We learned two years ago
that we should not lock up the
product . . . the customer must
be able to touch and handle
the tapes. Because of pilferage
we had to devise a means
whercby the tapes could be
handled with a minimum of pil-
ferage risk.

"By triai and error we de-
vised a 7 by 10 inch size
heavy cardboard package vary-
ing in thickness from 80 to 100
mils. Both sides of the cardboard
are exposed, and the tape car-
tridge is affixed to the card-
board with heavy staples. This
package is inexpensive, costing
less than 7 cents, and the con-
sumer can see both sides of the
tape product. Because the pack-
age is large and cumbersome,
there is little risk thut the pack-
age will be folded or opened.”

Brown said it is an error to
seek to construct a merchandis-
ing package based on old fix-
tures. He added that the pil-

ferage rate of the Jefferson
Stores is now within normal
limits—1 or 2 per cent. He

also said that the initiative for
packaging rests with the manu-
facturers, who have the finan-
cial resources.

As tape sales grow, Brown
said, his stores add more fixture
space to the present record area.
“In a five-foot section we can
display 320 tapes . . . and we
display a total of over 1600.”

With regard to records,
Brown's philosophy is that a
successful business cannot be
bascd on hits alone. “We favor
a total record concept.” With
this concept we may cut down
the turn on any one item, but
wc are training our sights on
the 25-50 age group. They are
affluent and like good music . . .
such a consumer comes in for
one item and buys several.”

Brown said that service, not
price, is the important ingredient
in record retailing, because peo-
ple today want the best and can
afford to pay.

Brown also stressed that the
retailer must have knowledge of
his product. “How else can you
guide the consumer?” he asks.

Brown feels classical sales can
be increased if more attention
was paid to novelty elements in
the recording—such as the use
of a cannon years ago in the
Antal Dorati version of the
“1812 Overture.” Brown also
says that classical music should
not be recorded with the idea of
duplicating concert hall repro-
duction; rather, it should be en-
gineered for the home enter-
tainment unit. Brown added that
by giving classical music more
of a novelty treatment, this mu-
sic is exposed to a larger audi-
ence—and this is advisable even
if the purists are irritated. Once
the mass exposure occurs, the
consumer become interested and
can accept classical music in its
pure form.

Targ & Dinner, Wholesaler,
To Be Bought by Pickwick

NEW YORK — An agree-
ment in principle has been
reached for Pickwick Interna-
tional to acquire the assets of
Targ & Dinner. The agreement,
which is subject to the approval
of the Pickwick International
board of directors, was made
for an undisclosed number of
Pickwick common shares.

Targ & Dinner, which is pri-
vately held, is a 50-year-old
wholesaler of musical instru-
ments and accessories. In addi-
tion to its headquarters in Chi-
cago. the firm is represented in
the Southwest through a subsi-
diary, Maxwell Meyers in San

Antonio, Tex. Targ & Dinner
will function as an autonomous
entity of Pickwick International
with no changes in manage-
ment or operation contemplated.

According to Ira Moss, ex-
ecutive vice-president of Pick-
wick International, Targ & Din-
ner, in conjunction with Barth-
Feinberg, a wholesaler of mu-
sical instruments and accesso-
ries, acquired by Pickwick Inter-
national in June 1967, will have
sales in excess of $7 million
annually. The combined com-
panies will form Pickwick In-
ternational Music Instruments
Division with Edward Targ as
president.

Pendulum Swings Distrib
Productto Forward Records

LOS ANGELES — Forward
Records will distribute product
from newly formed Pendulum
Records, a branch of newly
opened Pendulum Productions.

Owner of Pendulum is Harley
Hatcher, who has resigned as
president of Sidewalk Produc-
tion, a Transcontinental Enter-
tainment Corp. firm.

Hatcher's first single product
for Forward distribution spot-
lights the Nightriders and Paul
Wibier on “Is It Better to Have
Loved and Lost.”

Hatcher's first LP product
will be the film soundtrack from
“The Satans.” He is scoring this
tfilm as well as “Justice Cain” for
which he also has the sound-
track rights.

Music from films will be
published by Pendulum's Leo
the Lion Music firm.

Pendulum  plans

10

releasing

five soundtracks during the first
year. Hatcher will continue
airing dates for artists for Side-
walk through Pendulum, in-
cluding Jerry Naylor (Colum-
bia), Max Frost and the Troop-
ers (Tower), Saturday Review,
Don Depperson (RCA) Doug
Brookes (Imperial)

Hatcher's Marquee manage-
ment firm has worked out a
deal with Kendell Associates, a
motion picture production com-
pany, to have Don Epperson
work in four films over the next
two years. Epperson recently
completed “Wild Wheels” and
is presently working on “Justice
Cain.”

Hatcher had joined Sidewalk
in 1966 and worked on some
40 soundtracks for Mike Curb.
He had been president of Side-
walk since last May when
Curb sold the firm to Transcon-
tinental Investing.

Market Quotations

As of Closing Thursday, June 26, 1969
1969 Week's Vol. ~Week's Week's Week's Net

NAME High Low in 100% High  Low Close Change
Admiral 21% 15 330 17% 163  16% - 3
American Braadcasting 76Va 56V 171 65 624 64 +
Ampex 44% 32V, 764 41% 37Va 4158 +1%
Automatic Radia 413,  20vs 1431 37% 30% 33 -2%,
Automatic Retailer Assoc. T7Va 99 126 105V, 102% 105%% +2%
Avnet 36Va 147 868 16% 15% 15% Unchg.
Capital Ind. 52 29 202 44V, 40% 42y, +2
Chic. Musical Inst. 33% 24 21 24% 24 24V, T Y%
Cc8s 59, 44% 719 52Va 481 52 + 3
Calumbia Pic. 42 29% 1052 3Bl % 33 +1Vs
Cammanwealth—United 243, 10%s 1982 113 10% 11 + U
Disney, Walt 86%a 69% 245 76 72V, 73Va -2Vi
EMI 8% 5% 1025 Y2 % Y% -
General Electric 98Ya 85V 1958 913% 88% 89, -1
Gulf & Western 50V 24 2592 26% 24 24% -1
Handleman 48% 352 409 38va  35% 361, -2
Harvey Radia 251, 16%8 35 7Y, 16% 17 + v,
Kinney Services 39V, 26Va 710 29 27% % + Vi
Macke Ca. 29V, 15% 150 18V  15% 17Vs -4
MCA 44va  29% 133 3% 29% 30% - %
MGM 44Y,  27Y% 373 30% 27%a  27% -2%
Metramedia 53% 231, 390 26% 2% 5% + 1%
3M M2va 94 583 105% 103% 103 - %
Motarala 133Va 102% 425 16 110 11414 +21,
Narth Amer. Phillips 45Va  35Va 467 44% 38Ys  44% T2
Pickwick Int. 65 40 145 58Y4 56Y 56V -1%
RCA 48Ys  40%) 2015 425% 403 41V, - %
Servmat 492 322 86 32% 32%  32%,  Unchg.
Superscape 543,  35Va 366 42 38%s 39 -2%
Tenna Carp. 62% 408 198 46% 40Vs 42V -2%
Trans Amer. 38% 28% 697 31 38% 29% - %
Transcantinental Invest. 27% 16V2 1850 19% 16V, 17 -1%
Triangle 7% 26Va 55 27%  26Va  26Y, - %
20th Century-Fox 41% 21% 1064 2435 2% 22 - %
Venda 32% 9% 117 202 19% 19Va - 33
Viewlex 35V, 24% 292 28V 26Va 28 +13%
Warner Bras.-7 Aris 64V,  39% 366 49% 48 48V, +. 1V,
Wittaker Carp. 32% 21 964 23% 2 213 —1%
Wurlitzer 232, 7V 36 17% 7% 7% - Y%
Zenith 58 4% 719 45Vs 42V 4433 -1

As af Clasing Thursday, June 26, 1969
Week's Week's Week's

OVER THE COUNTER* High Low Close

ABKCO Ind. 8 6Va 6Va
Audio Fidelity 4V 3% 4Va
Certron 42V, 40 41
Creative Management 15 14 15
Data Packaging Corp. 24y, 21 21
Fidelitone 5 4 4%
Sam Goody, Inc. 143, 13 14,
GRT Carp. 20 18%2  19%
ITCC 12 93 10
Jubilee Ind. 26 20 20
Lear Jet 27Va 252 26
Lin Broadcasting 1M3% 10% 113
Magnasynic-Maviola 19 15 15
Merca Ent. 26 28Y, 22V,
Mills Music 33% 32 32V,
Monarch Electronic Ind. 1034 10 10
Music Makers, Inc. 14 12% 14V,
Natianal Tape Dist. 64 55 55
Newell 28V, 25V4 251,
NMC 11 9% 10
Omega Equity 3 2% 2%,
Robins Ind. Corp. 9 7% 8
Telepro Ind. 2V 2 2
Trans Natl. Communications 7 6Va 6Va

*Over-the-counter prices shown are “bid” (as opposed to “asked”). Neither the
bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are o guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the New York Stock Exchange and all principal stock
exchanges.

TEC Acquires Grand Prix

LOS ANGELES -— Jerry
Stvner’s Grand Prix Productions
has been acquired by Transcon-
tinental Entertainment Corp.
The six-months old pop music
firm joms the list of seven
other production companies
operating as subsidiaries of TEC.

as others he is assigned.

Styner got into film scoring
with American International Pic-
tures in 1963 as an arranger-
orchestrator. He has worked on
a number of AIP soundtracks.

TEC’s other company owned
record production firms are Po-

Styner has production ties seidon, Sidewalk, Pint Size, At

with the following acts and com- tarack, Levine-Resnick, and Jer-
panies: Stony Brook People on den.
Columbia; Susan Hart on Tower;
Jamie and the Jury on UA;
Richard Williams and the Uncut
Version on Forward (TEC's own
label).

Styner, 27, is scoring the
film “Five the Hard Way” for
John Hall Productions. His
Checkered Flag Music (BMI)
will publish this score as well

Pickwick Approves
259% Stock Payoff

LONG ISLAND CITY, N. Y.
—The board of directors of
Pickwick International Inc., has
authorized a 25 per cent stock
dividend payable Aug. 5 to

Blue Thumb
Cover, Poster
Go ‘Arty’

LOS ANGELES — Two
Blue Thumb items—an album
cover and a poster—are being
exhibited at the New York Mu-
seum of Modern Art.

The poster is from the new
Tyrannosaurus Rex LP “Uni-
corn.” It featurcs a large black
and white photo of the animal’s
head. Inserted in the skeleton's
eye is a color photo of the two
members of the British rock
group. The poster was designed
by Tom Wilkes, who also
worked on the LP cover in con-
junction  with  photographer
Barry Feinstein.

This latter item is the [ke
and Tina Turner LP of “Quta
Season,” which shows the hus-
band and wife in white face
cating watermelon. The idea be-
longs to label president Bob
Krasnow.

Last year, the Blue Thumb
cover on Captain Beefheart's
“Strictly Personal” LP won the
best graphic design category in
the Art Directors Guild of
America competition. The LP
was designed like a fourth-class
mailing envelope.

2 Cos. Issuing
Stereo Singles

LOS ANGELES—Two Coast
companies are releasing new
product in stereo single form.
Cyclone Records, operated by
Bob Mersey, will debut its first
stereo single featuring a vocal
group called Friends doing
“Friends” and ‘Velvet Daven-
port.”

Mersey has been in the studio
for the past several months
preparing a backlog of new LP
releascs and is now setting up
his national and overseas dis-
tribution.

The second label going into
stereo singles is Blue Thumb,
which has rush released “The
Hunter” by lke and Tina Turner.
The single is the main theme
from the duo’s forthcoming LP
for the Bob Krasnow-Don
Graham label.

Infonics Into

‘Public’ Arena

LOS ANGELES — Infonics,
manufacturer of tape duplicat-
ing equipment, has gone public
and is being traded over-the-
counter.

The Santa Monica-based com-
pany will be traded as Informa-
tion Dynamics, Inc. Officers
are Peter N. Stanton, president,
Phil Cervantes, vice-president,
and Paula Neclson, secretary and
sales manager.

Infonics will continue to be
the operating name.

Polydor Moves to
Larger Quarters

NEW YORK — Polydor Inc.
will move to larger quarters on
the 38th floor of 1700 Broad-
way on Monday (30) from the
new American label's 57th
Street offices. All of the firm's
divisions, including the Polydor
label and the Classical Division,
consisting of Deutsche Gram-
mophon, Archive and Heliodor,
will be housed in the new of-
fices, whose new phone number
will be (212) 245-0600.

stockholders of record as of
July 22, according to Cy Les-
lie, board chairman.
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There once was a time in the
music business when the
word “country” meant simple
folk with simple tastes in
music. But today, more and
more artists are going to
Nashville to record and draw
on the unique talents and
sounds of the musicians there.
The Nashville Strings
didn’t go to Nashville to
record. They started there.

They’ve got
the country sound
that’s sweeping the country.
This new album has tunes
that are popular around
Nashville—some new, some
traditional. But all of them
big hits. And they’re all done
with the distinctive Nashville
Strings sound. A sound that
they’ve had all along. But

a sound that more and more
people are demanding.

And it’s about time too.

On Columbia Records @

Nashville

econd
fiddle
lymore.
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ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

For almost five years the writer
of this column has been stating that
Stereo Tape Cartridges would open
new vistas and new outlets for the
music industry. This has been borne
out by the fact that many automo-
tive and electronic distributors and
dealers who never before handled
pre-recorded music of any type have
now become a very integral part of
the music industry.

On June 14th, another new type
of outlet was opened in Greenville,
South Carolina, when CELEBRITY
HOUSE launched its first food and
music outlet. CELEBRITY HOUSE is
a fast-food operation and a tape and
record retait store in one roadside
unit, featuring "‘Celebrity Burgers,”
tapes and records.

They feature a 49¢ ‘‘Celebrity
Burger,” a 22¢ hamburger, pizzas,
soft drinks, milk shakes, French
fries; and under the same roof, a
customer can buy the very latest in
stereo tape cartridges and cassettes
as well as stereo records. There also
is a large stage area for live appear-
ances by music celebrities.

At the opening, those munching
on a hamburger were treated to
in-person  appearances by Gary
Lewis, Sam and Dave, the Hubbles,
and other celebrity guests.

This outlet in Greenville, South

Carolina is the first of six CELEB-

RITY HOUSES which will be in
operation during this year. According

to a spokesman for CELEBRHY
HOUSE, sales of stereo tape car-
tridges and records far exceeded
all expectations.

While this type of a music outlet
might seem unusual for our readers,
it is interesting to note that at the
NAL exhibit at Consunier Eiectronics
Show, inquiries were received from
operators of bpowling zlleys, radio
and electronic distributors, many
distributors whose sole business is
tape, automobile deaiers, airports,
drug and food distributors, photo
and camera distributors, radio and
TV distributors, seat cover distribu-
tors, tire companies, marinas, major
gasotine and oil companies, hobby
house distributors, auto supply dis-
tributors, concessionaires in theatre
lobbies and drive-in theatres, motel
operators and others.

There is a great ‘thirst for ctereo
tape cartridges and cassettes with
industry estimates of w2ll over a
half-billion dollars in tape sales this
year. If you want to get your share
of this market, may we suggest that
you contact your nearest NAL dis-
tributor who can offer you America’s
best merchandised line of Super-
Stereo 8 Cartridges and Cassettes in
some of the fastest selling titles
available.

For the address of your nearest
NAL distributor, write NORTH AMER-
ICAN LEISURE CORPORATION, 1776
BROADWAY, NEW YORK, NEW YORK
10019.
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Tape CARtridge

8-Track RecorderPeril to Cassette?

By BRUCE WEBER

LOS ANGELES—Many feel
that the emergence of 8-track
cartridge  recorder/player en-
ables 8-track manufacturers to
compete openly with the cas-
sette concept.

Not so.

Several manufacturers, nota-
bly Lear Jet, believe the emer-

gence of 8-track recorder/
player is merely “window
dressing” and not a “dollar

threat to the cassette.”

Bell & Howell

Bows Cassette
Unit for Auto

LOS ANGELES — Bell &
Howell will introduce its first
auto stereo cassette player in
January. The unit will be the
under-$100 price range.

The company which unveiled
its 1970 cassette and reel-to-
reel line Tuesday (24) at a re-
gional distributor-dealer show
here, is planning to expand its
dealer network in metropolitan
Los Angeles from 100 to 220
outlets.

It also plans to market 23
cassette and 12 reel units in
several major discount and de-
partment store chains in South-
ern California. It will be the
first time Bell & Howell prod-
uct will be available through
major department store chains
here.

Lon Hettick, regional man-
ager of Bell & Howell’s con-
sumer products division, said
the company also is expanding
its merchandising kits and
branching into new marketing
programs.

Three merchandising Kkits—
Swing It, Road Runner and
Record-All — each received re-
tailer acceptance and will be
repeated in other forms, he
said. Each kit is packaged with
a player (either models 299,
294 or 2345) and accessory
items.

The cassette tape sports li-
brary, a “how to . . " series,
will be expanded to include
baseball, fishing and football,
said Hettick. The initial pack-
age in the series was “How to
Play Golf,” by Julius Boros at
$9.95.

Bell & Howell is branching
into refated merchandising areas,
said Hettick. The program in-
cludes agreements with Thomas
Organ, Lowry Organ and Kim-
ball Piano to supply cassette
units (Model 294) to go with
“how to play” tapes, music
sheets and instructional book-
lets.

Ed Campbell, Lear vice-presi-
dent, feels the 8-track recorder/
player shows the market that
the “8-track can do anything
the cassette can do,” but admits
there is only a 2.5 per cent
market for the 8-track record-
er/player.”

While 8-track recorders may
be only “window dressing,”
some retailers believe the de-
velopment of the units signals
a response to the cassette boom
and may temper predictions
that the cassette is destined to
kill the market for 8-track.

Room for Both

Most manufacturers, retailers
and importers still feel, however,
there is room for each system,
with each carving out a distinct
market for itself.

The 8-track recorders did
cause a stir at the recently con-
cluded Consumer Electronics
Show, though, as five manufac-
turers exhibited 8-track equip-
ment.

Panasonic, Telex, Sony, Craig
and Lear Jet, which introduced
both an auto and home 8-track
recorder/players, all believe
there is a market for 8-track
recorders, however small.

A spokesman for Craig said:
“While the 8-track configu-
ration has not exactly suffered
from the lack of a recording
capability, this deficiency has
developed into a major draw-
back since the successful emer-
gence of the cassette recorder/
player in 1965.”

Craig is marketing a recorder/
player deck (model 3302) at
$139.95. It features automatic
level control and selection of
one, all, or repeat of all pro-
grams.,

Other manufacturers in the
field are:

Lear Jet is offering a mon-
aural auto unit (model A-260)
at $13995 and a recorder/
player home deck (model H-
360) with matching speakers at
$289.95.

Sony introduced a stereo re-
corder deck (model TC-8) at
$129.50.

Telex introduced a unt
(model 811-R) at $189.95.

Muntz Stereo-Pak will be of-
fering a home deck that can
record and playback both 4-
track and 8-track at about $225.

Concertone has two units
with record capabilities (model
CC-8-D and model CC-8-R).
The first is a deck unit, and
the other is a step-up model
with a built-in amplifier and in-
puts for a phonograph and AM/
FM stereo tuner at $279.95.

And both Automatic Radio
and Panasonic indicated they
plan to enter the market with
8-track recorders.

While several manufacturers
are skeptical about consumer
acceptance of the 8-track re-
corders, there are enough that
feel the system has taken away
one of the advantages of the
cassette.

Tape Trade Scores Anew in
Canada as 'Sam’ Goes Public

TORONTO — The tape in-
dustry in Canada gets another
shot in the arm this month when
the “Swingin’ Sam” line of chain
stores goes public on the To-
ronto Stock Exchange.

The company, which is the
largest retailer of tape and tape
equipment in Canada, has pro-
posed the issuance of 190,000
public shares at $5 a share.

The six-store chain business
also hopes to have at least 100
shops in operation by June 1971,
through franchising. Three of
these will be opened to the pub-
lic by the end of this month, with
a further 26 added by mid-
1970.

Gordon L. Hammond, the
company’s managing director,
said that his organization be-
lieves that independent business-
men, linked in a chain of mer-
chandising strength, can pro-
duce more profit at less cost and
wasted effort.

“Swingin’  Sam's" originally
went into business as a com-
pany owned furniture shop. In
1964, Hammond and Ross Reib-
ling, the company’s president,
decided to integrate tape equip-
ment with their furniture busi-
ness, and secured the franchise
to distribute auto stereos across
Canada.

For the next year their opera-
tions in the tape business con-

Automatic Radio Drops Its
Suit Vs. 3 Tape Companies

CHICAGO—Automatic Ra-
dio Manufacturing Co., Inc., has
dropped “infringement of pat-
ent” charges against three other
tape cartridge corporations.

The suit, which had been filed

in the Federal Court, had
charged Educational Dynamics,
Inc,, of Illinois; Kinematix,

Inc., and Leonard Fish of Chi-
cago with making tape players
which infringed on Automatic’s
patent for a tape cartridge insert
and trademark.

Automatic  had  contended
that the defendants made, used
and sold tape players that em-
bodied the invention claimed in
its Patent No. 3,401,944, or n.
duced others to infringe.

It had also charged that they
used without consent the trade-
mark “Gidget” in connection
with the sale of tape players for
use with adaptors for cartridges.

Educational Dynamics, which
agreed to the dismissal, had de-
nied the charges.

sisted of a Tape City bar in
existing furniture shops in Re-
gina, where their headquarters
are located. Business grew and
in 1966, they added yet another
tape outlet in Moose Jaw.
Gradually furniture was
phased out and a complete line
of consumer electronics was
added to the tape stock. Today
the company has outlets in Sas-
katoon and Vancouver and gross
sales have climbed from $80,-
000 to $1,000,000. Projected
gross sales over the next two

years are expected to top $15
million.

Hammond feeis that expan-
sion through franchising will
offer new economic power to
“Swingin Sam’s” and enhance
the chances for survival of inde-
pendent music and sound re-
tailers. “These businesses will,
because of their new merchan-
dising strength, achieve greater
corporate and personal success,”
he said.

At present, “Swingin Sam’s”
does its greatest volume in the
8-track automotive tape equip-
ment business, but the company
will also be promoting 4-track
and cassettes.

Consumer Electronics

A 35 Billion Industry

NEW YORK — Consumer
electronics have grown from a
$10 million fledgling industry
in 1920 to a $5 billion giant
last year, said Jack Wayman,
vice-president of the consumer
products division of the Elec-
tronics Industries Association.

Speaking on the “Challenge
of the 70’s” Tuesday (17) as it
effects retailers, Wayman traced
the growth of the industry from
its inception to the present.

The biggest growth of the in-
dustry has been in tape equip-
ment, which rocketed from 300,-
000 wunit sales in 1960 to
9.500,000 units last year, he said.
This figure is expected to ex-
ceed the 11,000,000 unit mark
bv 1970

John P. Thompson of Arthur
D. Little, Inc., predicted that re-
tail sales in hardware will in-
crease from $350 million this
year to $700 mullion by 1975.

“The real growth,” he said,
“will be in the cartridge and
cassette player areas.” Thomp-
son also predicted a decrease
in reel-to-reel sales from $200
million last year to $150 million
in 1975. “However, there will

be a continuing market for reel-
to-reel tape recorders for audio-
phites,” he said.

Thompson sees the continued
growth of prerecorded tape
sales in cartridges and cassettes,
and estimates that sales will
jump from $300 million in 1968
to more than $650 million in
1975. “This will bring the total
retail cartridge and cassette busi-
ness to well over $1 billion in
1975.”

On new products, Thompson
said that electronic video record-
ing (EVR), total optical color
systems, video disks, videotape
recordings and slide and movie
systems will account for $1.4
billlon of the total projected
$4.5 billion sales increase be-
tween 1968 and 1975

Also appearing on the panel
was Jim Swallen of Time Mag-
azine who said that with the
consumers increasing affluence
and awareness, the manufac-
turer and retailer will have to
cope with a greater consumer
restiveness, and urged that closer
attention be paid to the com-
monplace consumer problems of
packaging, grading, credit, serv-
ice and safety.
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TODAY, 510 OFF
THE NORELCO
CARRY-CORDER.

Starting today, we’re taking $10
off the suggested retail price of the
Norelco Carry-Corder® without
taking anything off the Carry-
Corder. It’s now $54.957

Ever since we introduced the
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Norelco Carry-Corder, 1t’s been
the world’s largest selling cassette
machine. And this new price will
keep it selling.

And $8 off our Carry-Player,’
too. It's now $21.957 Which will

]
/%fe/co@

The Re-inventor of Tape Recording.

have even greater appeal for every-
one, particularly the allimportant
youth market.

Stock both the Carry-Corder
and Carry-Player. Now, it costs
less to sell more.

¥Price change effective July I, 1969. Manufacturec's suggested retail price.

A share-the-cost co-op adva tising program is availabie to all retailers. Contact your distributor.
North American Philips Corporation, High Fidelily Products Department, 100 East 42nd Sireet, New York, IN.Y. 1017, Dther Products: Eleciric Shavers, Rembrandt Square Lotions, !nstant-Hairsetters, Mini-Saunas, Hearing Aics, Radios, Audio-Video Tape
Recorders, Dictaling Machines, Eleéctronic Educational Kits, Training & Educational Produclts, MedicaHdDental X-Ray. Electronic Tubes, Tommercial Sound, Closed Circuit Tv, TV Studio, Motion Picture, Cryogenic and Telephone Equipment



REGISUER NOW FELR

BILLBOARD PUBLIGATIONS'

SEATAR

3 GARURID
FORUM

Sponsored by Billboard, Merchandising Week & Photo Weekly
August 3-6, 1969

at Hotel Mark Hopkins, San Francisco, California

PROGRAM

THE 3RD NATIONAL TAPE CARTRIDGE FORUM

SUNDAY, AUGUST 3

3:00 p.m. - 8:00 p.m.
REGISTRATION

MONDAY MORNING, AUGUST 4

9:00 a.m. - 12:00 noon

Session 1 The Future of the Industry—How Can It
Best Reach Its Growth Potential

Talk A The Manufacturer's Point of View
Talk B The Wholesaler’s Point of View
Talk C The Retailer's Point of View

Session 2 Resolving the Packaging Dilemma

MONDAY AFTERNOON, AUGUST 4

12:30 p.m. - 1:30 p.m.
LUNCH
2:00 p.m. - 5:15 p.m.
CONCURRENT CONFERENCE SESSIONS

These sessions are concurrent. Each session will be
held in a separate room and repeated. Every registrant
will select two of the sessions, attending one at 2:00
p.m. and the other at 3:45 p.m.

Session 3 The Value of Tape Clubs in Expanding
Local Sales

Talk A How National Clubs Provide Plus Sales
and Expand (he Loca’ Markets

Talk B Profit Potential in Developing a Local
Club
Session 4 New Dimensions in D=aler Training
Talk A Basics in Selling Equipment

Talk B Training in Effective Merchandising
Techniques

Session 5 Pinpointing the Tape and Equipment
Market

Talk A The Consumer—Who Is He? What Does
He Buy? Where Does He Buy It?

Talk B Forecasting Equipment Sales—Porta-
bles, Home, Automotive

Session 6 Advertising Approaches to Develop Con-
sumer Traffic

Talk A When is Broadcasting Advertising Ef-
fective?

Talk B Getting Greater Mileage From Print Ad-
vertising

Session 7 Changes in Store Layout, Display and
Selling That Improve Turnover

Talk A Setting Up a Self-Service Section for Pre-
Recorded Tape

Talk B Effectively Displaying, Demonstrating
and Selling Equipment

Session 8 Trends in International Marketing of
Part A (See Tapes and Equipment

Session 21

for Part B)

Talk A Penetration in Far East
Talk B Status in Europe

TUESBAY, AUGUST 5

8:30 a.m. - 6:30 p.m.

FIELD TRIPS
Registrants will make a selection of two of these trips
for on-site visits to key tape operations in the San
Francisco area. Their visits will be preceded by presen-
tations of what these firms are doing, how they have




____________________________________________________________________________________________________________________________________

Complete refunds will be made for cancellations received before July 25. After that time,
a cancellation charge of $35.00 will be made.

overcome problems in operations, and what they have
found successful and what they have learned are not
successful. You will have a chance to ask questions
following the presentations as well as at the place of
business.

TRIP A

Session 9 Operation of an Installer of Tape Equip-
ment in Cars

Session 10 How an Auto Accessory Store Sells and
Displays Tape Equipment
TRIP B

Session 11 A Test Store for Trying New Marketing
Ideas for Tape and Equipment

Session 12 The Tape Cartridge Manufacturing Proc-
ess—Evolution of the Finished Quality

Product
TRIP C
Session 13 Operation of a Retail Record and Tape
Store

Session 14 An Inside Look at a Successful Distributor

WEDNESDAY MORNING, AUGUST 6

9:00 a.m. - 12:00 noon
CONCURRENT CONFERENCE SESSIONS

These sessions are concurrent. Each session will be
held in a separate room and repeated. Every registrant
will select two of the sessions, attending one at 9:00
a.m. and the other at 10:45 a.m.

Session 15 Impact on Tape and Equipment Market-
ing of Additional Retailers Entering Field

Talk A Rack Jobbers' Role in Setting Up and
Servicing the New Dealer

Talk B The Camera Store as a Tape and Equip-
ment Retailer

Talk C Experience of an Appliance Dealer
Entering the Tape Field

Session 16 Importance of Servicing for Building
Sales of Equipment and Tape

TAPE CARTRIDGE FORUM

Sponsored by Billboard Publications

The Tape Cartridge Forum will acknowledge your registra-
tion immediately upon receipt and will forward all details
pertaining to procedures.

Please register _____ people from our company to at-
tend the TAPE CARTRIDGE FORUM, August 3-6, 1969, in
San Francisco, California. Check is enclosed to cover all
registrants.

Company Name

Address

City, State, Zip

We are [[] manufacturers [] wholesalers [] retailers
[ distributors [] other

We are associated with the [] music-record industry
[} automotive field [] other

We are now in the tape cartridge field [ ] Yes [] No

Talk A

Talk B

Session 17

Talk A
Talk B

Talk C

Session 18
Talk A

Talk B

Session 19
Talk A
Talk B

Session 20
Talk A

Talk B

Session 21
Part B (See
Session 8
for Part A)

Talk A
Talk B

Responsibility of Manufacturer, Distribu-
tor, Retailer in Setting Policies on Re-
turns and Defectives

Profit Opportunities in Equipment Serv-
icing

New Techniques in Selling Pre-Recorded
Tapes and Equipment

Using a Store on Wheels

Finding Prospects Through Participation
in Exhibits in Local Area

Using Vending Machines to Sell Tape

The Role of the Auto Industry in the
Growth of Tape and Equipment

The Future for Selling to the New and
After-Market Car Buyer

The Experience of a Car Dealer in Selling
Tape and Equipment

Reaching Special Markets

Selling to the Teen-Age Market

How the Retailer Can Sell the Educational
Market

Promotions That Pay Off

Developing In-Store Promotions That
Make Sales

Off-Site Promotions That Build Sales

Trends in International Marketing of
Tapes and Equipment

The Future in Canada

Growth in Latin America

WEDNESDAY AFTERNOON, AUGUST 6

12:30 p.m. -

SPEAKER:

1:30 p.m.
LUNCH

A New Product on the Tape Horizon—
Electronic Video Recording

REGISTRATION FEE: $125.00 per person

Fee includes attendance at all sessions, work ma-
terials, and luncheons. IT DOES NOT INCLUDE
HOTEL ACCOMMODATIONS.

Payment Must Accompany Order.

Please Make Check Payable to:

Tape Cartridge Forum

—and mail to

9th Floor, 300 Madison Avenue
New York, New York 10017

Names of Registrants and their Titles:
(Additional registrants can be listed on your company letterhead)

£

Your signature and title
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COMPACT

CASSETTES

® Licensed by N.A.P. Made in US.A
» Pre-Loaded with our own FIDELITAPE.
6 standard lengths.
e Packaged 1n mailer or clear plastic boxes.
® Pre-Leadered or unassembled for duplica-

tors. Immediate delivery!
* Private |abeling available.

® 4 & § Track Empty and Loaded Cartridges
and Head Cleaners

For Rep in your area contact
wpusieits Jllincosrosaren

WORLD'S DLDEST AND LARGEST MANUFACTURER
OF CARTRIDGES AND CASSETTES

FINEST QUALITY

8track

makers of FIDELIPAC®
Cherry HHl Industrlal Center
Cherry Hill, New Jersey 08034

Phone: (609) 424-1234

stereo
cartridge
:stapes::

$Q99

retail

SOUTH'S LARGEST TAPE
ONE-STOP 4 AND 8 TRACK
STEREO CARTRIDGE TAPES

One day service.
Complete inventory all lines.

Al orders shipped same day.
Write, Phone, Wire or Call Collect.

Spar tapes

110 TWENTY-FIRST AVENUE, S
NASHVILLE, TENNESSEE 37203
PHONE (615) 244-1636

STAN'S

728 Texas, Shreveport, La.
(318) 422-7182

CASSETTE 60
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LABELS BOTH SIDES

LABB‘.S AUDIO INDUSTRY STANDAR
ECONOMiICAL LONG OR SHORT - RUN P¥

espo engineering corp.

5334 WEST 65th STREET « CHICAGO, ILLINOIS 60638
PHONE (312) 581-0123

WHY PAY MORE?

— Set Pfanstiehl's s
BLANK CASSETTES
® 4 & B TRACK

(CASSE 'l"l‘l*‘q

h s AT NEW LOW PRICES' s cEEmne SE———

WRITE FOR DETAILS!

*”‘"“"“!}
p CHEMICAL CORPORATION

3300 WASHINGTON ST, » BOX 498 + WAUKEGAN, ILLINOIS 60085
WEST COAST: 14737'/. OXNARD STREET * VAN NUYS. CALIFORNIA 91409
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Tape CARtridge

Sandy’s Spurts
With Tapes

HONOLULU — Sandy's Gift
& Camera Shop in the Hilton
Hawaiian Village Hotel derives
its second major source of in
come from selling Hawaiian rec-
ords and tapes.

The majority of the store’s
customers are tourists who drop
their film off for processing
notice the records and tapes and
impulse buy music.

“In many cases the tourist is
looking for music by an act
they've just seen,” said Harold
(Sandy) Colvin, owner of this
store and three others in Hil-
ton hotels around the State. “The
customer will usually ask’ the
clerk to recommend something
if he hasn't made up his mind.”

Cussette sales are starting to
pick up but 8-track is still the
leading cartridge selier. “The de-
mand for cartridge music here
exceeds the supply,” Colvin con-
cedes.

Colvin purchases most of his
tapes from the Craig Corp. and
he stocks whatever material is
available which has a Hawaiian
motif, such as the Webley Ed-
wards series and Don Ho.

CES Symposium on
Practices, Protection

NEW YORK—Emphasis on
fair business practices and con-
sumer protection was the high-
light of a three-part Consumer
Electronic Show symposium
Monday (16)

Keynote addresses were de-
livered by Sol Schildhause, di-
rector, CATV Task Force; Sen.
Charles Godell; and Paul Rand
Dixon, chairman, Federal Trade
Commission (FTC).

Dixon said that much could
be gained by the use of the
FTC’s guidance procedures as
a vehicle for the consumer elec-
tronics industry.

He warned, however, that he
was not referring to the type
of policing and zealous self-reg-
ulation which has led so many
industries into violation of the
antitrust laws. He urged the in-
dustry to consider, instead, the
type of self-regulation which is
a combination of education and
voluntary co-operation.

“Make efforts,” he said, “to
identify the problems which
your industry may have, and

NARM Plans Talk on
Packaging, Displays

NEW YORK — The sybject
of packaging and displaying
tape cartridges and cassettes will
be taken up at the dinner meet-
ing on Sept. 5 at the 1969
NARM Tape Convention to be
held at the Fairmount Hotel in
Dallas. Amos Heilicher (J. L.
Marsh Co.) will serve as general
chairman for the evening.

Conducting the business ses-
sion on packaging and display
will be Earl Horwitz, general
manager of Liberty Stereotapes.
Horwitz will kick off the session
with an audio-visual presentation
which will recap the develop-
ments in packaging and display,
bring the group up-to-date on
what is now being used. Follow-
ing the audio-visual presentation,
a panel made up of men who
are involved in packaging in-
novations and new methods of
display techniques, will discuss
some of the newest devices on
the scene. The panel will be con-
cerned with packaging and dis-
play fixtures, particularly with
certain new ideas that have not
received exposure to the indus-
try in general as yet.

The panel, which will be mod-
erated by Horwitz, will handle
questions from the audience, and
will be made up of representa-
tives of tape wholesaling com-
panies, of tape manufacturing
companies, of packaging com-
pany representatives, and of re-
presentative tape retailers. The
wholesaler members of the panel
will include Jerry Smith of Reco
(Kansas City); Allen Wolk of
United Tape Distributors (Hia-
leah); Herbert Sandel of Rapid
Merchandising (Anaheim); James
Levitus of Car Tapes (Chicago),
and Leonard Singer of Asso-
ciated Distributors (Phoenix).
Other panelists (manufacturers,
retailers and packagers) will be
announced shortly.

Among the packaging com-
panies attending the NARM

when answering ads . . .
Say You Saw It in
Billboard

convention will .be Shorewood
Packaging, Modern Album, Con-
tainer Corporation of America,
and Great National.

seek the FTC’s counsels for ways
to be rid of them.”

He also pointed out that the
surest way an effective program
co-operation could be main-
tained is through mutual ac-
knowledgement; and recognition
would be quickly forthcoming
when voluntary co-operation
breaks down or is abandoned.

Senator Godell also stressed
the need for fair business prac-
tices and consumer protection.
He said “the creation of elec-
tronics remain a blessing to man-
kind rather than turn into a
curse.

“New Horizons for Radio and
Television” was the subject of
Schildhause’s speech. He as-
sured seminar listeners that in
spite of controversy and appre-
hension, television, telephones,
CATV, etc., can flourish simul-
taneously.

He predicted that by 1970
the majority of American tele-
vision homes will have color
sets, and by 1975 it is likely
to climb to the record high of
75 to 80 per cent.

“There will be more stations,
too,” he continued, but they will
be primarily in the UHF band.
Technical developments  will
make UHF transmissions and re-
ception more nearly equal to
VHF.”

Schildhause also saw an im-
provement in program reception
on CATVY, and a widening of

(Continued on page 18)

Language, Music Mix in
Teacher-Produced Tape

HONOLULU — A psychol-
ogy teacher here has produced
the first in a series of cassette
tapes combining [anguage and
music.

Jay Clark, who teaches at
Roosevelt High School and Lee-
ward Community College, is re-
leasing a “study aid” language
tape—in Spanish—of “La Feria
de Sevilla” (“The Fair in
Seville”), a documentary by Joa-
quin Pelaez.

It is the first of a series on
International Language Tapes,
being duplicated by GRT. A
Radio Madrid company of ac-
tors speaks the roles with fla-
menco guitar interludes used as
background music.

The series is being marketed
with companion text-and-transla-

tion mini-booklets to augment
the taped program. Clark plans
to produce the series from Ha-
walii, with foreign language tapes
covering French, Spanish and
eventually Japanese.

The cassette retails at $5.95,
with the text-translation booklet
selling for an additional $2. Ny-
len Bros. is distributing the pack-
age in Hawaii.

Clark said the language tapes
are not meant to be a language
lesson, but merely a means to
educate via entertainment. “The
tapes are a way to educate stu-
dents by enhancing the lessons
with music and in an enjoyable
manner,” he said.

He plans to produce tapes to
cover plays and background mu-
sic with the packages accompa-
nied by Dual Language Books.

Melway Enters Tape Market
—To Use Monarch for Duping

HONOLULU—Local record
producer Jack DeMello is intro-
ducing his newly formed Mel-
way label to the tape market.
DeMello will use Monarch Tape
Duplicators of Los Angeles as
his custom house for 8-track and
cassette duplication.

DeMello will issue twin packs
encompassing 24 tunes from his
catalog which has been titled
Music of Polynesia. He is phas-
ing out this label monicker in
favor of the new brand name.

Among his forthcoming car-
tridge titles will be music culled
from his successful local series
of “Music of Hawaii” volumes
one, two and three, and the
music of Kui Lee.

DeMello is also getting in-

volved in contemporary music
projects out of the traditional
Hawaiian bag and these pop
groups will also be offered in
Melway tapes.

DeMello chose Monarch be-
cause the company already
presses his albums. He has not
yet set domestic or international
tape licensing rights.

Atco to Distribute
‘Funky Virginia’

NEW YORK—Atco Records
will distribute nationally “Funky
Virginia® by Sir Guy & the
Rocking Cavaliers. The single,
produced by Ben Smith, is on
the D.P.G. label, from Vir-
ginia.

JULY 5, 1969, BILLBOARD
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Tape CARtridge

New Tape
CARtridge
Releases

COLUMBIA

Columbia

ANDRE KOSTELANETZ'S Greatest Hits; (8}
18 10 0568

THELONIOUS MONK'S Greatest Hits; (8}

1810 0616

CARL SMITH'S Greatest Hits, Vol. 11; (8)
18 10 0636

BILLY WALKER'S Greatest Hits; (8) 18 10

064
ROBERT GOULET'S Greatest Hits; (8) 18 10

0656

MAHALIA  JACKSON--Right Out of the
Church; (8) 18 10 0666

JOHNNY CASH at San Quentin; (8) 18 10
0674, (4) 14 10 0674

(Ag; 6PERKINS‘ Greatest Hits; (8) 18 10

7
RAY CONNIFF’S Greatest Hits; (8) 18 10
0686, (4) 14 10 0686
CHARLIE BYRD—Aquarius; (8) 18 10 0690
BILL BLACK—Black With Sugar; {8) 18 10
4

069

TIM HARDIN-Suite for Susan Moore and
Damion-We Are-One, One, All in One; (8)
18 10 0710

VARIOUS ARTISTS—Chopin‘s Greatest Hits;
(8) 18 11 0112

VARIOUS ARVISTS—Johann Strauss’ Greatest
Hits; (8) 18 11 0114

ITCC

18

Audio Fidelity

BANDA TAURINA—Torero La Fiesta Brava;
(8) L16-5818, (4) F16-5818

BANDA TAURINA — American Military
Marches; (8) L16-5836, (4) F16-5836

LEON BERRY—Leon Berry at the Giant Wur-
litzer, Vol. 3; {8) L16-5844, (4) F16-5844

LEON BERRY—Leon Berry, Vol. 4; (8) Ll16-
5845, (4) F16-5845

DUXES OF DIXIELAND—Dukes of Dixieland,
Vol. 3; (8) L16-5851, (4) F16-5851

MOHAMMED EL.BAKKAR & HIS ORIENTAL
ENSEMBLE—Music of the African Arab;
(8) L16-5858, (4) F16-5858

DUKES OF DIXIELAND—Dukes of Dixieland,
Vol. 4; (8) L16-5860, (4) F16-5860

LEON BERRY—leon Berry, Vol. 6; (8) L16-
5904, (4) F16-5904

JO BASILE, HIS ACCORDION & ORCHESTRA—
Accordion Polka; (8) L16-5914, (4) F16-

5914

AL HIRY, HIS TRUMPET & DIXIELAND OR-
CHESTRA—AI Hirt, His Trumpet & Dixie-
Iar\d7 Orchestra; (8) L16-5927, (4) F16-

592

DUKES OF DIXIELAND—Piano Ragtime With
the Dukes of Dixieland, Vol. 1l; (8} L16-
5928, (4) F16-5928

JO BASILE, HIS ACCORDION & ORCHESTRA—
Rio With Love; (8) L16-5939, (4) F16-

5939
JO BASILE, HIS ACCORDION & ORCHESTRA—
Moscow With Love; {8) L16-5940, (4)

F16-5940
JO BASILE, HIS ACCORDION & ORCHESTRA—
Berlin With Love; (8) L16-5944, (4) F16-

5944

JO BASILE, HIS ACCORDION & ORCHESTRA—
Patachou Sings Hit Songs From Hit Broad-
way Shows In French & English; (8) L16-
5948, (4) F16-5948

JIM MESSINA & THE JESTERS—The Drag-
sters; (8) L16-7037, (4) F16-7037

Bell

JOLLIVER ARKANSAS—Home; (8) L78-6031,
(4) F78-603

THE  BOXTOPS—Dimensions; (8) L78-6032,
{4) F78-6032

SOLOMON BURKE—Proud Mary; (8) L78.
6033, (4) F78-6033

BOXTOPS, DELFONICS & OTHERS-Disl-A-Hit;
(8) L76-6030, (4) F78-6030

Douglas

LUTHER GEORGIA BOY SNAKE JOHNSON—
The Muddy Waters Blues Band; (8) L9-
781, (4) F9-781

PETE LAROCA—Pete Laroca’s Turkish Women
at the Bath; (8) L9-782, {4) F9-782

PANDIT PRANNATH—Earth Groove; (8) L9-
784, (4) F9-784

Itco

INTERNATIONAL ORCHESTRA — International
Orchestra Visits French; (8) L98-1001, (4)
F98-1001

INTERNATIONAL ORCHESTRA — International
Orchestra Visits Hawaiian; (8) L98-1002,
{4) F98-1002

INTERNATIONAL ORCHESTRA — International
Orchestra Visits Italian; (8) L98-1003, (4)
F98-1003

Kapp
THREE PROPHETS—Play Girl; (8) L52-3596,
{4) F52:3596

Laurie - -
GERRY & TVHE PACEMAKERS—Girl on @
Swing; (8) 136-2037, (4) F36-2037

(Continued on page 72)

Practices-Protection

e Continued from page 16

programming choices; common-
place transmissions by satellite;
an increase in non-commercial
educational television, and the
heightening of television’s influ-
ence by such refinements as
highly mobile equipment for
news film, miniature tape facili-
ties, and easily portable color
cameras.
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Weeks on
TITLE—Artist, Label Chart

BLOOD, SWEAT & TEARS

Columbia

HAIR

Original Cast, RCA Victor
IN-A-GADDA-DA-VIDA

Iron Butterfly, Atco
GALVESTON

Glen Campbell, Capitol
GREATEST HITS

Donovan, Epic

BAYOU COUNTRY

Creedence (learwater Revival, Fantasy
AGE OF AQUARIUS

Fifth Dimension, Soul City
JOHNNY CASH AT FOLSOM PRISON
Columbia

3 DOG NIGHT

Dunhill

HELP YOURSELF

Tom Jones, Parrot

CLOUD NINE

Temptations, Gordy

TIME PEACE/GREATEST HITS
Rascals, Atlantic

COWSILLS IN CONCERT
MGM
NASHVILLE SKYLINE

Bob Dylan, Columbia
HAWAIl FIVE-O
Ventures, Liberty

LIVE

Tom Jones, Parrot .

LED ZEPPELIN

Atlantic

ASSOCIATION'S GREATEST HITS
Warner Bros.-Seven Arts

FEVER ZONE

Tom Jones, Parrot

ROMEO AND JULIET
Soundtrack, Capitol
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Weeks on
TITLE—Artist, Label Chart

GALVESTON 3
Glen Campbell, Capitol
BAYOU COUNTRY
Creedence Clearwater Revival, Fantasy
IN-A-GADDA-DA-VIDA
Iron Butterfly, Atco
HAWAN FIVE-O
Ventures, Liberty
WICHITA LINEMAN
Glen Campbell, Capitol
HELP YOURSELF

Tom Jones, Parrot
AGE OF AQUARIUS
Fifth Dimension, Soul City

BEATLES ..
Apple

ROMEQ AND JULIEY
Soundtrack, Capitol

TOM JONES—LIVE

Tom Jones, Parrot

ASSOCIATION'S GREATEST HITS

Warner Bros.-Seven Arts

TIME PEACE/GREATEST HITS

Rascals, Atlantic

CLOUD NINE
Temptations, Gordy

MY WAY
Frank Sinatra, Reprise

GENTLE ON MY MIND
Glen Campbell, Capitol
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Weeks on
TITLE—Artist, Label Chart

BAYOU COUNTRY

Creedence (Clearwater Revival, Fantasy ‘
3 DOG NIGHT

Dunhili

BLOOD, SWEAT & TEARS .
Columbia

GALVESTON .

Glen Campbell, Capitol
NASHVILLE SKYLINE .
Bob Dylan, Columbia
GREATEST HITS

Donovan, Epic

AGE OF AQUARIUS

Fifth Dimension, Soul City
IN-A-GADDA-DA-VIDA

Iron Butterfly, Atco

LED ZEPPELIN

Atlantic

CLOUD NINE

Temptations, Gordy
Billboard SPECIAL SURVEY For Week Ending 7/5/69
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4 BIG HITS ON EACH

% JOHNNY RIVERS CASSETTE

Smm Rain
LollTY r Soul

-G ing Back To Rig Sur

JOHNNY RIVERS
Hey Joe + Summer Mn

Awtn o tour St - Gaee Tcn To By B

| Ne--0 1
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When Liberty Stereo-Tape | Tested and totally streamlined,
tested Big Little Cassettes (The only thing this sales-proven groduct is
in specific key markets, we IRELeglice) backed by an exciting mer-
wanted to be sure we had a $ chandising campaign includ-
winner, before going national. swgested etalpnce | ing prightly colored blister
Now we know we do! F packs stacked in an attractive,
Big Little Cassettes have four s | pre-packed merchandising
big hits on each Cassette. Big stars like unit, in-store promotions, national and
The Ventures, Vikki Carr, Jimmy Smith, local press and radio advertising plus a
Canned Heat, Johnny Rivers, The 5th hard hitting publicity campaign to con-
Dimension and 14 more popular artists sumer news media.

are making big sounds for an extremely New Big Little Cassettes—the only thing
profitable teen-age market, spending little is'the price. And that's no small talk.
big money for Stereo-Tape Cassettes. ...exclusively from Liberty Stereo-Tape.

llnharfty Stereo- Iapa ﬁr—




RYTHING'’'S TOGET
© Exciting New Alb

CLARENCE CARTER

TESTIFYIN'

ARETHA'S GOLD
ARETHA FRANKLIN
Atlantic SD 8227

LED ZEPPELIN TI
Atlantic SD 8236

ARCHIE BELL & THE DRELLS
THERE'S GONNA BE A SHOWDOWN
Atlantic SD 8226

SWEET INSPIRATIONS
SWEETS FOR MY SWEET
Atlantic SD 8225

Fwtllh‘ MAS LADY SOUL
ik Cranvford i

\\k

e

HANK CRAWFIRD
MR. BLUES PRLAYS LADY SOUL
Atlantic SD 1523

THE BEST OF CARLA THOMAS
Atlantic SD 8232

LUIS GASCA
THE LITTLE GIANT
Atlantic SD 1527

BARNEY KES3EL
HAIR IS BEAUTIFUL
Atlantic SD €235

CLARENCE CARTER
TESTIFYIN'
Atlantic SD 8238

THE NEW MESSACE
Marion Willioms

MARION WILLIAMS
THE NEW MESSAGE
Atlantic SD 8228

THE MAXY FACETS
OF DAVID NEWMAN
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EDDIE HARRIS
HIGH VOLTAGE
Atlantic SD 1529

JOE TEX
BUYING A BOOK
Atlantic SD 8231

ARIF MARDIN
GLASS ONION
Atlantic SD 8222

ARS NOVA
BWB“HIIM

THE MANY FACETS OF DAVID NEWMAN
Atlantic SD 1524

RUNE GUSTAFSSON
RUNE AT THE TOP

Attantic SD 8234

ARS NOVA
SUNSHINE & SHADOWS
Atlantic SD 8221

PHIL MOORE JR.
RIGHT ON
Atlantic SD 1530

ROBERTA FLACK
FIRST TAKE
Atlantic SD 8230
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DON COVAY
THE HOUSE OF BLU= LIGHTS
Atlantic SD 8237

‘

i

JIMMY ELLIS &

THE RIVERVIEW SPIRITUAL SINGERS
Atlantic SD R-024

Available on Record At
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R ON ATLANTIC-ATCO!

s For Summer Sales

D

o

AN LLA FUDGE
DCA & ROLL
tca SD 33-303

THE SUPER MITS

E SUPER HITS VOL. 4
tlartic SD 8224

ar * ‘? 4
NPPLE PIE MOTHERHOOD BAND
PPLE PIE
Mtlantic SD 8233

= RUNNING FOR MY LIFE

YUKNING FOR MY LIFE
tlantic SD R-025

LOVE MAN 7
OIS RE

OTIS REDDING
LOVE MAN
Atco SD 33-289

2R URER HALS

RAY CHARLES ~ EDDIE HARRIS
pign he

oaby

JAZZ SUPER HITS
Atlantic SD 1528

JERRY JEFF WALKER
FIVE YEARS GONE
Atco SD 33-297

THE TERMINAL BARBERSHOP
HAIR STYLES
Atco SD 33-301

BESTOF CREAM
AtcoSD 33-291

3614 JACKSON HIGHWAY
Atco SD 33-298

3ESTOF BEE GEES
AtcoSD 33-292

lwenis gjork rock & roll ensemble,

NEW YORK ROCK & ROLL ENSEMBLE
FAITHFUL FRIENDS

AtcoSD 33-294

FUSION
BORGER TOWN
Atco SD 33-295

FRANCK POURCEL
AQUARIUS
Atco 3D 33-299

1 8-Track Stereo Tape

KING CURTIS
INSTANT GROOVE
Atco SD 33-293

JKE & TINA TURNER
CUSSIN', CRYIN" & CARRYIN' ON
Pompeii SD 6004

BUT ANYHOW
Atco SD 33-290

&
-
 Q

o,

TASTE
Atco SD 33-296

BLUES IMAGE
Atco SD 33300




THIS IS OUR AD
INTRODUCING
OUR NEW LOGO.

THANK YOU.




Talent

Giant Music,
Arts Festival

For W. Coast

. SAN FRANCISCO — Plans
for a mammoth music and arts
festival—with a projected budg-
et of $150,000-$200,000, and an
expected draw of nearly 200,-
000 persons to Golden Gate
Park Aug. 22-24—have been

announced by the San Francisco.

Music Council.

The Council, a group of local
music industry artists and lead-
ers, has provided $11,000,
offices and a full-time staff
headed by Barry Olivier, found-
er-director of the Berkeley Folk
Festival,

The idea for the “Wild West”
festival was conceived by Ron
Polte, manager of Quicksilver
Messenger Service. Included in
the planning besides Olivier and
Polte is Tom Donahue, former

(Continued on page 42)

L. A. Rockfest
-Melee Free

LOS ANGELES — Name
groups were present but so were
too many young people without
the $7 admission, so the three-
day rock festival at Devonshire
Downs fairgrounds produced a
major non-musical melee.

Scores of youngsters tried to
crash the gate at the Sunday (22)
afternoon matinee, resulting in
67 persons arrested, several hun-
dred receiving minor injuries and
a number hospitalized.

Over 37 of rockdom’s elite
were lined up by producers
Mark Robinson and Paul
Scheibe for the two matinee,
three evening concerts.

Audiences inside the fair-
ground were orderly and atten-
tive, although a poor sound sys-
tem hindered the performances.

Among the acts working in
the outdoor field were Jimi Hen-
drix. Joe Cocker, Spirit, Taj
Mahal, Creedence Clearwater
Revival, Booker T and the MG's,
Steppenwolf, Eric Burdon, the

Rascals, Jethro Tull, Johnny
Winter, Marvin Gaye, the
Chambers Brothers and the
Byrds.
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»
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- e
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KENNY BURRELL, center, Verve Records artist, checks some arrange-
ments with Verve recording director Johnny Pate, right, and Warren
Stevens, Burrell's manager, at recording sessions in Chicago for an
album earmarked for release in the fall.

Webb’s Act Highlights
Connie Stevens Show

LAS VEGAS — Composer
Jimmy Webb came within inches
of completely dominating the
spotlight during a guest appear-
ance with the Connie Stevens
show at the Desert Inn.

With only about a half dozen
appearances behind him, Webb,
author of “Up, Up and Away,”
“Phoenix” and “Galveston,”
opened with a duet with Miss
Stevens of “Together, Didn’t We”
and then moved to a baby grand
for a medley of his songs.

Although miking was poor
and the Carlton Hayes Orches-
tra appeared a bit too brassy
for the guitar and string-ori-
ented melodies which Webb con-
structed, Webb mesmerized the
audience in the Crystal Room.
His ornate piano playing blended
in well with his soul approach
to r&b melodies such as
“Where's the Playground Susie”
and “Galveston!”

Miss Stevens began weak, suf-
fering from an apparent Las
Vegas throat and through deter-
mination and sheer will oveér-
came it as she lustily attacked a
dozen songs and medleys.

Webb and Miss Stevens ap-
peared to offer a generation
gap contrast with Miss Stevens
concentrating on old favorites

TOMORROW

Rock is getting itself together. Now that it has come full cycle,
we can see rock — that child of protest that sought to become
more than it is — coming home. And the homecoming should be
celebrated as rock solving its problems, having its fling at illusion,
then getting honest, rather than, in some circles, being eulogized
as ‘“the death of rock.” That kind of talk is so un-hip that it is
counter-revolutionary, planted perhaps by the old establishment, the
new establishment or neurotics who could never get into the music

in the first place.

Now that rock as come full cycle, we have learned that rock
is, indeed, revolutionary. Rock is change, shedding its own skin as
a way of life. It was born out of change, and subject to change, it
has undergone its very first cycle of perpetual maturation, coming
back to its beginnings. to Elvis, to Chuck Berry and to new pro-
tagonists of the original movement like Creedence Clearwater Re-
vival and, believe it or not, the Beatles. Every “‘evolution™ of rock
was really revolutionary rock 'n’ roll spiraling away from its orginal,
fulfilled self, revolutionizing itself not into colivion, thankfully, but
back to its naked needs, to its postwar and fear of prewar self,
so desperate. life-hungry, sexy and searching. It took more than
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(Continued on page 54)

and lead songs from Broadway
musicals. But together, they of-
fered a well rounded program
geared to any musical appetite.

TOM WILSON

Isleys Dazzle in

A Worthy Cause

NEW YORK — The Isley
Brothers proved conclusively
June 21 that they are one of the
hottest names in show business
today, by virtually bringing
down the house at a benefit
concert held at the Yankee Sta-
dium.

From the moment the “broth-
ers three” stepped on stage and
began the opening bars of their
first number, scores of admiring
teeny-boppers leapt screaming
from the stands and swarmed
the stage and the surrounding
grounds, begging for autographs,
craning to get a close-up
glimpse, reaching to touch their
garments.

It was a triumph for the
young singers, who had to be
escorted from the field sur-
rounded by a phalanx of baton-
wielding policemen.

The show, which was also
produced by the Isiey Brothers
to raise funds for the “Mini-Six
Summer Camp” and the “Charles
Biggins Fund,” featured a daz-
zling array of rhythm and blues,
gospel, rock and folk talent.

Top names in the potpourri
of soul included the Brooklyn
Bridge, the Edwin Hawkins
Singers, the Five Stair Steps,
the Sweet Cherries, the Cham-
bers Brothers, Judy White and
Moms Mabley.

Feliciano Lights the Fans’
Fire in Wide-Ranging Act

WESTBURY, N. Y. — Jose
Feliciano has a tight act — a

performer who has moved out
of the folk-blues bag to give
everybody something. And he
has it well programmed. His
awareness of entertainment was
rewarded, June 24 at the Music
Fair, with a couple of standing
ovations.

The RCA artist can switch,
without pause, from *“Hi Heel
Sneakers” to a straight “Mala-
guena,” “By the Time I Get to
Phoenix” and “Windmills of My
Mind,” without losing attention.
He injects comedy, always mu-
sically, and some flash is pro-
vided by guitar impressions of
various styles and instruments
(Hawaiian, double bass, drums)
and a percussive excerpt from

the “Black Orpheus” sound-

track.

“Light My Fire” was the in-
evitable closer. The sum of the
whole is perhaps better than
some of the parts, it still adds
up to an easy talented, refresh-
ing show.

Opening up the show were
Columbia's New Christy Min-
strels (a couple of years back
Feliciano used to open up their
show'), who present well-re-
hearsed scrubbed-clean versions
of Songs America Loves Best
and emerge as a classic MOR
folk group. Comedian — and a
good one — sandwiched be-
tween the Minstrels and Felici-
ano was Don Sherman.

The Feliciano show plays a

(Continued on page 52)

Co-Ordinator Stein Sets Up
Promo Tie for Tour Acts

NEW YORK—Howard Stein,
who will co-ordinate activities of
Music Fair Enterprises Inc.’s
music projects at the World's
Fair, the Singer Bowl Festival
and the Pavilion at the site Ox
the New York State Pavilion,
has put together a co-operative
promotion policy for performers
who want to promote their ap-
pearances at any of the events.
Stein has prepared press and
promotion Kits for the perform-
ers and their record labels and
booking agencies. The kits pro-
vide information on how to get
to the Singer Bowl and the Pavil-
ion, how to get inside, a pass
to take a truck into the ~ark,
and details on all policies which
affect the performers. All in-
formation regarding sound sys-

tems and dressing rooms will
be included.

In addition, Stein said that
his press office has prepared
logos in both mat and glossy
form for use by record com-
panies runnings ads for album
product. He said, “Any company
that will use our logo in their
ad will get their logo inserted
in ours. Our ads will be running
basically in the same publica-
tions that the companies will
use for the readers they want
to reach.

Stein pointed out that the
Pavilion is available on week-
days and Sundays for special
performances, press receptions
and other events related to the
music business. The kit was con-
ceived and executed by Stein’s
advertising and public relations
consultant, Dominic Sicilia.

From early evening, people
began pouring into the stadium,
and by the time the show got
under way at about 8:30, an es-
timated 20,000 was seated in
the stands.

And they lustily lapped up
every single mind-bending mo-

(Continued on page 42)

Woodstock Fair
Aug. 16 and 17

NEW YORK — The Wood-
stock Music and Art Fair, spon-
sored by Woodstock Ventures,
Inc., will be held in Wallkill,
N. Y. on Aug. 16 and 17, Fea-
tured at the two-day festival will
be rock acts: The Band From
Big Pink; Blood, Sweat & Tears;
Canned Heat; Creedence Clear-
water Revival; Crosby, Stills &
Nash; Arlo Guthrie; Tim Hard-
in; Richie Haven; Iron Butterfly;
Jefferson Airplane; Janis Joplin
Group; Laura Nyro; Moody
Blues; Sly & the Family Stone;
and Johnny Winter.

Co-ordinating the music fair
Woodstock Ventures, under the
directorship of Michael Land
and Artie Kornfield, executive
director and promoter, are pop
music veterans John Morris,
Chip Monck and Mel Lawrence.
Handling publicity for the fair
is Wartoke Unlimited.

Unsurpassed in Quality at any Price

§l4¢ %" 8x10

1000 LOTS
$12.45 per 100
Post Cards

$49 per 1000 1.000
’
8x10 COLOR
$175.00
3,000 Postecords
$120.00
Special Color
Process

MOUNTED
ENLARGEMENTS
20''x30" $6.50
30''x40"' $9.50

New York, N. Y. 10036
245-6138'

The Gourmet’s Haven
for Italian Cuisine

THIS WEEK WE SALUTE

UNITED ARTISTS
MUSIC GROUP

PRES.: MICHAEL STEWART
V.-P.: MURRAY DEUTCH

Diners’ Club
American Express
Carte Blanche
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MEDALLION ALENUE

There's a hoverin' haze of davn's unbofn
drops ofrain =

Hidin’ the warm light that comes with the day

1t descends with mystery to form sidewatk
river chains that run to wash away the
tatler friit of ‘ast nicht’s pley

Yeah!—There's a hovesin’ haza gf new
dawn dew

Daouig

SHANNON GIRL

Gone—she’s gone away—ms S
went away
gentle pity That dusty road—#hét dusty “oa
city—that e S ] my Shannon gidl 8way
g cdom—kng y The summer nighi8~—the city ligh
B g 1om kno 3 my Shannon gid eway
s Myam throug Now wno did care—.n my despee
1 was holding hes neartedzy?
urple mind g Her papa tried—he- mema e
hin—then end . They reachec to hold—but s
™ in 4 So deep my lova—J reached
y touch her zottly
Gone—she's gone awvay—my Shx
|  went to stay
W 'th stranger friemds—her s'rarad
Trey lilled her dreams with smg
The phantorm called—t-e ph
Her papa wept—har mama !
. jeme Her sister sighed—her bro
! {ull of ang_ish
d ” i ¥ . £nd ncw she’s gcie--she want
3 Sty —that [leS - ¥ my Shannon gid weng es:-ay
L‘e kingdo ™ Trat desty road—#het dJsty roa
d G, Chr'!tensz X my Shannon gid eway'.

Covyright ©1968, RidBart G Cor stense
Al rights reserved

Photographs by Slerling Joresof

People don't hear“Muve”



) - tay Jesse

one world o shh and just
aislay we gotta care
ywes @ peaceful man—he loved
ot ov'ry land. "
5 Na?ay of life 'n’ with @ sm le he'd
wes & kindly man—Tall like @ ¥
dhe stand ! N
elr best friend—Wo bad

~

-
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ol

men—be Clay
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MY TERRY GIRL

I was just driftin’ through the mis“y gray of my
lite one day~—tlooking for my hea——a heart that
could love and feel again—wih g2ntle purtty—
just one other—one other who ceuld be a
beacon for my meanderin’ cruise on the

deep sea of despair.

Then in the midst of my fioatin’ around —| iDeked
up into the blue heavens of mw mand. and in that
sky t couldn’t find any stars to guide me.

Then one day in the midst of the *0ggy dreams
of my season—| looked out on the sea of

people and there she was—my Terry girl

She was like a crystal dropiet of dawn dew— on
a tender leaf of spring—brigh- w th the mo-ring—
warmed by the sun and louched by neither the
winds of life or man

And as the droplet gem of purity-—-lay on i3
tender teaf—so did my Terry girl sleep soft cn
the phantom’'s bed—which.—likethe ieaf to he
droplet—was to offer her only a brief auture of
rest—and then the dread cold of eternat w nzer

Her years were but thirteen-—er smile—fu | of

courage—her tenderness—born =f pain - whch

was more than t00 much—her fai’h was deed M UVE

seeking—beyond the vision of mwr eyes. The Verses Of F\)|CHARD CH R|STENSEN
My Terry girl has gone away now—bul she leff10

me the star brightness of her be ag—which n Narrated by Richard Christensen
this moment shines vivid rays of Yope to a

heart that is within me—a heart t-at can fe2 With Music Arranged and Conducted by TARTAGLIA
again. So—| thank you Terry giri—t'll tend gour

bright flame-—so that maybe othews might

find their way on the deep sea 0 despair

I know now—the beauty of your fight is so very o
simple—the rest of us forget it—¥s just

pure love for the next human be ng ya meet =
Copyright | 1968. Richiired G Christans CapthL
All rights reserved

STAQ-246 Available on Records and on Tape.

They listen...and you profit.



Warner/Reprise Confesses Why

The Hot New Address In
The Record Business Is

69 New Oxford Street,London, W.C.I.

On July 1, the General Post Office of Greater London has something new
(and pretty damn sensational) to carry to:

Warner Bros.-Seven Arts Records, Ltd.

On July 1, a totally new company is born. Led by the Gold Dust Twins: Warners and Reprise.
Led, too, by a staff whose average age is 27 (and they’re proud of it). And led, ultimately,
by a young man named lan Ralfini; we’re still getting looks of envy for landing him.

Next time you’re on New Oxford St., drop by the all-new Warners. Ask our young man
lan how’s it going. If you can corner him for a minute, he’ll probably tell you about
the most aggressive talent acquisition, promotion, and record merchandising going on
in Great Britain.

QOurs. Warners.

Nice thing about our man lan is, we’ve never caught him in a lie.

w

Warner Bros.-Seven Arts Records, Ltd. London.
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‘Oklahoma!’ Is Still
A Theater Classic

NEW YORK — Much has
transpired in the American mu-
sical theater since “Oklahoma!”
first tossed its then-revolutionary
hat into the Broadway arena in
a gesture of friendship on March
31, 1943, that was to last through
2,212 performances, five years
and nine weeks. Since that time
the stage has been invaded,
emasculated and saturated by
social messages, audience partici-
pation, nudity and tribal rock,
just to name a few.

Yet, caught in this frenzy for
change, this era of no-cornball,
no-shmaltz, no boy-meets-girl
book, “Oklahoma!” has been re-
vived at the State Theater of
Lincoln Center through Sept. 6,
and stands up again to be
counted as one of the most en-
dearing, tasteful and brightly de-
signed musical plays ever. And
it has weathered the change, too,
despite the fact that the only
“erotic” display comes from the
pages of Police Gazettes strung
along the wall in one of the
character's rooms. (Heavens to
Betsy!)

The production has been
faithfully followed and carries
with it a fine cast, down to the
last chorus girl. They're all
bright-eyed, fancy-free and pos-
sess good singing voices. Head-
ing the list were Bruce Yarnell,
who played an effectively rugged
Curly; Lee Berry was Laurey;
Spiro Malas made Jud a villain
to hiss; April Shawhan was de-
lightfully pixieish as Ado Annie;
Ted Beniades' Ali Hakim was
performed with finesse and ex-
cellent timing; Lee Roy Reams
showed zest as Will Parker;
and marvelous Margaret Hamil-
ton played Aunt Eller with pro-
fessional mastery. And those
Rodgers & Hammerstein songs
were, are and will remain en-
chanting: “Oh, What a Beauti-
ful Mornin",” “The Surrey With
the Fringe on Top,” “People
Will Say” and "Oklahoma!”
among others. The brilliant orig-
inal Agnes de Mille choreog-

raphy, as interpreted by Gemze
de Lappe, was stylish and neat,
as was the staging, costumes,
and John Kennedy's direction.

The 1943 play was considered
revolutionary because it marked
the first joint venture by Rodgers
& Hammerstein; it was the first
musical made into an original
cast album, released on Decca
Records; and was Miss de
Mille’s first ballet choreography
for a Broadway musical.

To sum up, this new version
is soothingly delightful theater
and, pardon the dirty words, a
family show.

ROBERT SOBEL

TR AR RO AR RO R

‘SUBS’ GAIN
PITCH AT BOX

NEW YORK — A last-min-
ute substitution by the Brooklyn
Bridge, Buddah group, has
earned them a booking at the
Americana’s Royal Box here.

The substitution took place
May 31 after a member of
the Fifth Dimension, who were
playing there, became ill. As a
result of their one-night appear-
ance there, the Brooklyn Bridge
have been scheduled for a two-
week date at the Royal Box
early 1970.

TSROSO RO

Signings

Abaco Dream signed with A&M.
. . . Michael Allen re-signed with
London for two years. . . . Neil
Diamond, Tim Buckley, Dion,
Frank Zappa and the Mothers of
Invention,. Procol. Harum, the
Moody Blues, and John Sebastian
to Zell Enterprises for representa-
tion. . . . David Thorne, formerly
on Riverside, signed with Tange-
rine Records. . . . Don Dunn &
Tony McCashen, writer-singers, to
Capitol, where their debut album
“Mobius” is due in August. . . .
The Vampire State Building joined
Roulette, where their first disk is

Woodstock Grants
To Ghetto Artists

NEW YORK — The Wood-
stock Outdoor Art Fair, being
held Aug. 15-17 in conjunction
with Woodstock Music Fair,
will present $2,600 in scholar-
ships to ghetto artists. Space
will be reserved for at least 100
exhibitors from ghetto areas in
New York, Newark and else-
where.

Sponsors are being sought to
contribute $60 toward the cost
of transportation and lodging
for such ghetto artists.

.rom The
Music Capitals
of the World

(DOMESTIC)

DETROIT

Motown’s Edwin Starr has been
added to the roster of performers
at the Toronto Pop Festival. . . .
The Band, Capitol artists, will re-
lease their second album, “Some-
time in July.” The album was re-
corded in a home in the Holly-
wood Hills, engineered and pro-
duced by the Band with John
Simon. . . . Tom Jones in the
same building July 4. . . . Dennis
Frawley has joined Bob Rudnick
at WABX-FM. The duo are on
Sundays from 6 to 1 am. . . .
Detroit rock group Brownsville
Station into the studios for the
first time. The band features old
time rock. The single is "Rock
and Roll Holiday.”

The Beatles’ new album will be
called “Get Back/Don’t Let Me
Down and 12 Others.” . . . “The
Wonderful World of Marvelous
Marvin,” is in the works as a
TV special for next season. Mar-
vin is Motown's Marvin Gaye.
... CKLW-TV will telecast open-
ing events of the 1ith Annual
Windsor-Detroit Freedom Festival
Tuesday (1). The Festival is the
event responsible for the Supremes’
first public performance many
years ago. . . . WIBK radio broke
ground recently to begin work on
its new studios. It will move to
Southfield, Mich., where the sta-
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tion's transmitter now stand. The
new studios won’t be ready until
1970.

Tiny Tim a recent visitor to
Detroit to plug his book, "Beau-

Sonny and Cher opened at Wind-
sor's Elmwood Casino June 19.
MIKE GROMLEY

LAS VEGAS

The Thunderbird Hotel returned
to a dinner-midnight show policy
by premiering "The Madame,” a
musical written by Roger Mac-
Dougall. It stars London musical
comedy performer Dolphi Law-
rence. The T-Bird also swings up
the curtain at 2 p.m. for Ray
Binney’s “Pardon My Can Can”
and a second review at 4 p.m. . . .
Caesars Palace plunged full into
the theatrical business by pre-
senting the off-Broadway hit “The
Boys in the Band™ in the hotel's
Roman Theatre. Unlike its earlier
theatrical offerings, the show will
be presented without drinks. . . .
Guitarist ‘Buddy Bohen began a
tour of major U. S. and FEuro-
pean cities last week after closing
out at the Frontier Hotel's Cab-
aret.

Dean Martin juggled his sched-
ule to extend his Riviera engage-

(Continued on page 52)

“Barnabas” and “I'm Bats About
You.” . . . East Coast Records
inked the Kadillacs, whose first
single is “Hard Times, Bad Times"
written by Tony Roccia and How-
ard Stein. . . . The Unusual We,
a 10-voice group, to Pulsar. The
group plays Las Vegas' Landmark
on Thursday (10), , , . Red Rhodes
& The Detours signed with Happy
Tiger Records. , ., . Kaleidoscope
to Pure Cand Management.
Even Stevens Productions signed
the Blues Crusaders, whose initial
Tower single is “Willy Jones ™ , , .
Horation, a six-member group, to
Event Records, where their first
pressing is “Age,” , .. Ron Holden,
the Rotations, Shirley Lorene and
Linda Hughes to VMC Records
through Every Day Productions of
Seattle. . . . Bob Jason to Cross-.
roads Management. He will record
for Dead End Productions, . ., .
Kim Milford of off-Broadway's
“Your Own Thing” to Mercury
through Weno Productions, who
also signed artist-writer Christo-
pher, which will be cut for Philips,
. Maggi & Marie, a comedy
duo, signed with Avenue South
Records, where their first release
is “This Younger Generation™ and
“Tell Me Mama,” ., Signed with
Marge Johnson Management for
personal management are Keith
Barbour, whose first Epic single is
due early in July; Aaron Williams;
Belland & Somerville; and Thelma
Camacho, who will record for
Warner Bros.-Seven Arts.

Shorter Sets

Euphoric &
Record Wing

NEW YORK—Rick Shorter,
independent producer and mu-
sical co-ordinator for the Broad-
way production of “Hair,” has
formed Euphoric Enterprises, a
management, production and
music publishing complex. Eu-
phoric will have a recording
wing, Traffic Records.

Traffic will release its first
album Tuesday (1) titled “Open
for Business” by a new group
called TCB. Other groups on
the label are Street, Pan and
Spree. The label has scheduled
10 albums for release this year.
Distribution agreements have
been reached with over 30 dis-
tributors.

Joining Shorter as vice-presi-
dent of Euphoric will be Barry
Lane, past national promotion
executive for Buddah and di-
rector of national singles promo-
tion for ABC Records. Heading
advertising will be Jay Anta-
bian, and public relations will
be handled by the Goldstein
Organization.

We're
pulling it all
together
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And so is
Lester Lanin
with his new album
“Narrowing
The Generation Gap
With Lester Lanin

and His Orchestra”

Featuring AQUARIUS; OB LA DI, OB LA DA;
LOVE THEME FROM ROMEO & JULIET;
LITTLE GREEN APPLES; THE BOXER

on
[ Metromedia Records
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Album: MD 1006/8 Track Tape: 890-1006

M Metromedia Records, 3 East 54th St., New York, N.Y., 10022
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Talent

Elves Group With Charisma

NEW YORK—The Elves, an
inventive rock group, gave an
impressive though uncven per-
formance in the opening set at
Steve Paul’'s Scene on June 25.
It was their first New York ap-
pearance since signing with
Decca. They have recorded a
single for the label. Sharing the
bill was a nine-member jazz
group, the Pazant Brothers.

Although the Elves were
hampered by equipment trouble
carly in the set, and had re-
occurring technical problems
throughout, they proved to be
one of the most refreshing acts
playing today. In a time when
SO many groups are sticking to
formulas and musical cliches,
the Elves offer a sound and
style which, while not always
successful, is their own. Influ-
enced by almost everyone, but
imitating none, their material
ranges from striking arrange-
ments of well-known works to
a handful of self-written songs
which are as good as the rock
standards they interpret.

The group consists of five
members, all of whom are ac-
complished musicians, and the
impression given was that of
five merging personalities rather
than any one outstanding star.
Ronnie Dio plays bass guitar
and sings the lead vocals while

David  Feinstein  and  Doug
Thaler play guitar for the
group and frequently join on
vocals. Rounding out the guin-
tet are drummer Gary Driscoll
who showed a flamboyant yet
solid percussion style, and Mi-
chael Soule whose electric pi-
ano is an essential ingredient in
the Elves’ unique sound.

As the set progressed, it
turned out that most of the
members had more than one
musical talent, as complex ar-
rangements shifted Thaler to
drums for a couple of numbers.
Then he and Dio casuaily
pulled out trumpets midway
through the set and added a
simple but together brass ring
to the group. They are clearly
a group that has been playing
together for a long time and
gave the impression of spon-
taneity throughout. Their ap-
parent  willingness to take
chances pays off more often
than not. A medley of top
songs didn't come off as Dio
doesn’'t have the voice to carry
the material, but a medley of
songs from “Yellow Submarine”
was a spectacular success. Here
the group flowed from song to
song with a fluidity equal in
prowess to the original ver-

sions, although distinct in con-
cept and in execution. Their
“All You Need Is Love™ was
perhaps the first time a live
performance of the work
cqualed the strength and joy of
the original disk. And while the
brass work on “Taste of Honey"
sounded a little too much like
a tired Herb Alpert, the group’s
exuberance pulled the piece
through.

Of the self-composed songs,
“Amber Velvet” was a standout.
They also performed their

forthcoming single, “Walkin’
in Different Circles,” which is
less striking but is faster and
perhaps more commercial.

The Pazant Brothers, led by
Ed Pazant on trumpet, Al Pa-
zant on alto, Jimmy Richards
on vocals, and John Dukes on
drums, proved to be a talented
and promising jazz combo. In
between several longer pieces,
they played their current single,
‘Work Song,” which is on the
GWP label.

DANIEL GOLDBERG

Rich & Band Move Through
Act Like a Roaring Train

LOS ANGELES—New faces
and new sounds came to the
Whisky A Go Go Thursday (19)
in the guise of Buddy Rich and
his roaring band. A $3 door
charge opening night did not
hold back Rich's fans who
packed the former discotheque
and applauded the master per-
cussionist’s every move,

Rich’s band, which now sports
several long-haired sidemen,
worked through a frantic open-
ing set which had the entire
room vibrating with the rhythm,
percussive brass and total de-
votion to jazz vibrations.

The club turned out to be a
good room for big band jazz.
Not that speakers were nceded,
but those strung from the ceil-
ing clearly amplified the soloists.

Rich was set up on a two-
ticred stage, high above the au-
dience. His excellent standards
of performance and the band's
total involvement in developing
a far-crying sound were standout
features of the evening. There
was hardly any pausing between
numbers. Rich worked heavily
on his array of cymbals and the
unison work of the five saxes,
three trombones and four trum-
pets built up a constant, aggres-
sive display of blowing power.
“Willow Crest” and “Ruth,” the

(IR

A NEW "HAIR'
ON W. COAST

SAN FRANCISCO-—A San
Francisco production of “Hair”
opens at the Geary Theater
Aug. 29. It will be presented
by the American Conservatory
Theater and produced by Mi-
chael Butler, Marshall Naify
and Tom Smothers.

Butler produced the Broad-
way production; Smothers is co-
producer of the Los Angeles
company and Naify is ACT's
third co-producer for the local
production.

AT T R

Blind Faith Off & Touring

NEW YORK — Blind Faith,
new Atco group featuring Eric
Clapton, Stevie Winwood, Gin-
ger Baker and Rick Grech be-
gan their first U. S. tour at
Newport on Friday (11). For
this engagement the group will
be supported by Booker T and
the M.G.'s, Delane, Ronnie &
Friends, and Free.

Playing three engagements a
week on a series of one-nighters
which will take them through
the end of August, Blind Faith
will follow Newport with a date
at New York's Madison Square
Garden on Saturday (12). Sub-
sequent engagements are the
Spectrum, Philadelphia  (16):

Varsity Stadium, Toronto (18);
the Forum, Montreal (19); Civic
Center, Baltimore (20), War
Memorial Auditorium, Kansas
City, Mo. (26); Amphitheatre,
Chicago (27); Sports Arena, Min-
neapolis (Aug. 1); Olympia Sta-
dium, Detroit (2); Kiel Au-
ditorium, St. Louis (3); Coli-
seum, Vancouver (8); Coliseum,
Seattle (9); Coliseum, Phoenix
(13); Oakland Coliseum, Qak-
land (14); Forum, Los Angeles
(15); Arena, Santa Barbara (16);
Mile High Stadium, Denver
(20), and Salt Palace, Salt Lake
City (22).

The group’s first Atco album,
now in the finishing stages. will
be released shortly.

latter with more than just a cas-
ual tinge of a commercial rhy-
thm & blues flavor were typical-
ly strong selections. World Pacif-
ic planned to record the band
during its 10 day engagement,
so the explosiveness of the en-
gagement will be preserved.
ELIOT TIEGEL

Crosby, Stills
& Nash Tour

NEW YORK—Crosby. Stills
& Nash, Atlantic’s new group,
will begin their first national
tour at the Fillmore East July
25-26. The engagement will be
followed by an appearance at
the Atlantic City Pop Festival
on Aug. 1; Kennedy Stadium in
Bridgeport on Aug. 9; Audi-
torium Theater in Chicago on
Aug. 16; the Woodstock Music
Fair on Aug. 17. They will play
the Greek Theater in Los An-
geles from Aug. 25-31. Addi-
tional appearance will be add-
ed to the tour later.

2 TOP QUALITY

) 8X10

‘&)~ PRINTS

LITHOGRAPHED ON HEAVY KROMEKOTE

UNDER 3¢ EACH
IN 1000 LOTS

500——S18.85 1000—-529.75
For larger quantities add $22.00 per 1000

ALSO AVAILABLE NOW:
8X10 COLOR PRINTS

1000 8X10s $175.00

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in
black & white and full details
on ordering.

:ifﬁ PICTURES

317 N. ROBBERSON
SPRINGFIELD, MO. 65806
{subsidiary of the Adverining Brochwre Co.)

PUBLIC NOTICE
10 THE INDUSTRY

The song,
"ON DAYS LIKE THESE,”

by Quincy Jones and Don Black,
from the PARAMOUNT Picture,

"THE ITALIAN JOB," starring

Michael Caine and Noe! Coward, is
RESTRICTED for Public Perform-
ance until Aug. 1, 1969.
Paramount Music
Publishing Companies

1619 Broadway, New Yorg, N.Y. 10019
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Commercials

Tucker: Spots, Times Should Mix

CHICAGO — Les Tucker,
whose firm produces commer-
cials, recordings, films and pro-
vides sound services, believes
his slow start here has not been
due to racial discrimination. “I
think it stems from the fact
that the commercials market is
dominated by so few and be-
cause people are afraid to try
some new person.” Tucker, a
pianist-performer for five yvars
at  Punchinello’s, also believes
that a musician has a natural
instinct for producing commer-
cials and said that too many
commercial producers don’t have
the musician’s awareness “that
sounds are changing today.

‘Write Song
For Hertz

LLOS ANGELES — Delaney
and Bonnie and Friends are en-
tering the commercials field with
special material for Hertz. They
have written a song, “Lonesome
and a Long Way From Home,”
which will back-stop the visuals
on the 60-second TV spot
through Carl Ally, a New York
agency.

The song was written by Bon-
nie Bramkett and Leon Russell.
Agency officials contacted the
group after hearing its Elektra
LP, “The Original Delaney &
Bonnie And Friends” on a New
York radio station.

—FOR SALE—

1948 GMC Bus customized,
1 8 bunks,
1 dividual

ments, private lights, ster-

rear lounge, in-
sleeping depart-
eo, new carpet, presently
in use. Excellent mechani-

cal condition. Bargain.

Terms if desired.

Contact:

MARK PARRISH
NASHVILLE DIXIE FLYERS
Municipal Auditorium
Nashville, Tennessee
(615) 242-3455

NOW APPEARING

"“THE GAMEKEEPERS"’

LUNCH -

DINNER
COCKTAILS
PRIVATE PARTIES
DANCING

9015 Sunset Strip « Resv. 273-3373

By EARL PAIGE

They're not changing with the
styles.”

Tucker 1s not acrimonious, and
with the opening of Puchin-
ello’s East, is involved in many
projects, including the duplica-
tion of cassettes and open reel
tape for the industrial market.
He would like to be doing more
commercials, he said.

At Pinn Sound, Tucker has
available a staff of 10 singers.
His most enjoyable commercials
project was a recent series of
spots for Hammond Organ Co.
“It was the first time a com-
pany ever used music to ad-
vertise  for workers,”  said
Tucker, who added that the
spots out-pulled print advertise-
ments and might have led to a
popular hit .recording.

“A commercials producer
must learn how a company
thinks. You must get the feel

of the company or product. I
met with Hammond’s board and
came back to the studio and
had the basic idea for the com-
mercial in two hours. From
then on it was just a matter of
polishing it. We used three girl
singers and 1 took the com-

mercial in live form out to
Hammond.
“It wasn’t easy. I cut the

organ portion on the B3 and
for a pianist this was like fly-
ing a bomber. We also did a
longer version and considered
releasing a record entitled ‘It
Happened at Hammond.’

“What so many companies
fail to realize is that too many
musicals are done synthetically.
I believe it's easier to make an
engineer out of a musician than
to make a musician out of an
engineer. A musician just hears
better.

“As an example, we were in
a terrific hurry one day and
had a bank of 10 cassettes to
synchronize. Normally we would
do this electronically with a
1,000-cycle tape. But this time
I just listened and told the
engineers which machines had
to be adjusted.”

Tucker’s long experience at
Punchinello’s, a popular night-
club frequented by a cross-
section of theater and club
performers, was recently dem-
onstrated here at a talent con-
test at Columbia College. A
contestant’s pianist did not ap-
pear. Tucker, a judge, filled in,
playing “Theme From Exodus”
without music and without a
foot pedal on a poorly tuned
piano. Then he resumed his role
as judge.

“We don’t stay in any one
bag at Punchinello’s,” he said.
“We have opera singers, rock

/ RICH mns\

pays tribute to

LERNER
and
LOEWE

JOHN DAVIDSON SHOW
FRIDAY

“Rich Little’s Broadway”

Kerr Records Inc.

999 N. Doheny, L.A. 90069
wibu'ed in Canada by Ry

musicians and every other type
of performer coming in. Music
will range from ballads and
show tunes right on through
folk music and classical.” A
fairly small club, the original
room contrasts greatly to
Punchinello’s East, which will
seat 300 people and feature live
performances. Tucker expects to
appear both places and record
various acts,

“They have a seven-foot baby

grand over there,” he said en-
thusiastically.

Tucker has just installed an
Ampex AG440 and has put in
a series of Viking 235 dupli-
cating units for his industrial
duplication work. One of his
more recent commercials was
for Sears. a “Susanne Shopper”
spot that was used nationally.
He is also producing a radio
show in the sports field and re-
cently completed a slide film
production for Abbot Labora-
tories.

Preferring the intimacy of his
nightly stints at the original
Punchinello’s, Tucker said being
involved with all kinds of mu-
sicians who stop in gives him a
familiarity with the changing
music scene. “Too many com-
mercials sound the same and
people seem to be afraid to try
new things. But it’s hard for
new people to break into com-
mercials because people think
you have had no experience.”

L a Spot

Headliner

MANILA — JPL Interna-
tional, which was organized in
1957 as a record production
firm, is now one of the leading
producers of commercials here.
JPL services several advertising
agencies and its clients include
Esso. Honda, Fibisco, Exlan
Acrylic, Northwest Orient Air-
line, and Coca-Cola, among oth-
ers, reports general manager
Juan P. Lozano, the son of im-
presario Alfredo Lozano.

JPL International was former-
ly known as JPL Productions
and is involved in not only
jingles productions but artist
bookings, artist promotions, art-
ist management, and record pro-
duction. Its most successful rec-
ord so far is “Afterglow,” a
national breakou. for song-
writer-singer Jose Mari Chan.
For booking, the agency services
Asahi Kikahu Booking Agency
in Japan and several agencies
in Taipei.

PERSONAL SERVICE TO ALL
JUKEBOX OPERATORS
AND RECORD DEALERS

AVAILABLE

A complete line of
- Po .
R&B « Spmtual o CAW
Singles & LP's
— Plus —
o All Gold Standards e
(Oldies But Goodies)
FREE TITLE STRIPS

All Lines of 8 Track and 4 Track
Cartridge Tapes

and F-A-S-T ONE DAY SERVICE at

STAN'S RECORD SERVICE

728 Texas Street, Shreveport,
Call Collect (318) 422-7182

Selling Sounds

What’'s doing among the major music houses should be sent to

Debra Kenzik c/o Billboard Magazine, 165 W. 46th St.,

N. Y. 10036.

New York,

WEEK OF 21-25 JUNE

JULES CHAIKIN MUSIC SERVICES, Studio City, Calif.—
(213) 877-1078 (Jules Chaikin reporting)

® Kodak Instamatic for J.
arranger for these spots.

Walter Thompson;
It was recorded at Western Recording, Los Angeles.

lan Freebarin-Smith was the

® Borateem for McCann-Erickson; Donall Piestrup did the arranging and com-

posing for these TV spots.

® United Airlines for Leo Burnett Co.; lan Freebarin-Smith did the arranging

for these spots.

The production was done by Jules Chaikin Music Services.

It was recorded at Annex Studios in Hollywood.

LAURIE PRODUCTIONS, New York—582-2975

(Jack Mack reporting)

® Carling Brewing Co. ""Heidelberg Light Pilsner”
delphia; Bill Bopp was the producer.

for N. W. Ayer & Son, Phila-

It was a Radio-TV spot recorded at Aura

Studios, composed by Dave Mullaney & Lou Zerato, arranged by Elliott Green-

berg & Dave Mullaney.

® Rheingold (continuing campaign) for Grey Advertising; Peter Schwartz, Alan

Bernhardt and John Chervokas were the producers.

recorded at Aura Studios.

1t is a radio-TV campaign

THE ARRANGING FACTORY, New York—245-9837

® Texaco’s "Won’t You Fill Up Jack Benny”’

theme (to the tune “Won’t You Come

Home Bill Bailey”), for Benton & Bowles; Bill Fredricks produced these series

of spots.
Factory, wrote the arrangements.

Roy Eaton was the music director and Ron Roullier, of The Arranging
They were recorded at Finesound Studios.

® "Button Up Your Overcoat’’ for Contac, and ““The Best Things in Life Are Free”
for Chase National Bank have found new life in commercials.

NATIONAL RECORDING STUDIOS, New York—PL 7-6440

® Photographers, publicity men, excitement, and action was the scene at National
Recording Studios as Joan Crawford dld a recording for a Pepsi-Cola film

for Burnaford & Co.

Charles Burnaford was the executive producer.

Philip

S. Goodman wrote, produced and directed this film.
® Spats Restaurant for Lois, Holland and Callaway; written by Frank Behrecke

and Claibe Richardson.

It was recorded by Bobbie Short and Bib Osterwald.

® Dave Clark recording new Instant Sanka spots for Young and Rubicam.

LOU GARISTO PRODUCTIONS, New York—759-6210

(Frank Garisto reporting)

® New York Telephone for BBD&O; Bernie Haber was the producer.

They were

two TV spots recorded at National Studios.

® Vivarin for Parkson Agency; Don Blavhut was the producer.

recorded at National Studios.

It was a TV spot

MBA MUSIC, New York—MU 8-2847

(Richard Simon reporting)

® Paper Bikini (International Paper Co.) for Olgivy & Mahter; Bob Cox was the

producer. [t was a TV spot.

Recorded at National Studios.

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Whew! Am 1 pooped. But I'm
also feeling elated. I'm writing this
on Sunday, June 22. The second
annual Billboard Radio Program-
ming Forum was a success. Not
because of anything I did, in my
opinion. but because of the tre-
mendous effort of all of the speak-
ers and the chairmen . . . and the
audience. Really, you couldn’t call
them the audience, because every-
body attending particip~ted. It real-
ly pleased me to see the exchange
of ideas rippling in the atmosphere.
Radio men from Albuquerque
traded viewpoints with radio men
from Chicago and Louisville. [
think everybody had something
worthwhile to offer. And every-
body benefited. Full coverage of
the event will be in the next issue
—the July 12 issue. But I thought
I'd mention a few behind-the-scene
events like Bobby Rich of KSTT
in Davenport getting a telephone
call Saturday, June 21, from his
wife Judy saying he'd just become
the father of a baby boy named
Jeffery Lyle. Johnny Borders,
group program manager of the
Texas State Network Owned Sta-
tions, Fort Worth, brought up a
genuine counterfeit Texas Sheriff’s
badge, so, instead of giving Ted
Atkins a Purple Toadstool Award.
I got gifted with a sheriff’s badge.
Ted Atkins didn't come in; he had
deejay troubles and called me at
home a night or two before the
Forum to say he couldn’t make it.
I'm beginning to think he doesn't
deserve a full Purple Toadstool
Award, so I may cut it in half and
give the other half to Larry
O’Brien, WGH, Newport News.
All of you know Larry. Just got a

chance to shake hands with him:
wish we'd had opportunity to sit
down and shoot the bull. That
was the only problem with Forum
—not enough time to talk to every-
body. Did get to sit down for a
while with Jim West of PAMS
and Ben Holmes of Edward Petry
& Co., just to talk of little radio
mostly about who Dave
Klemm of Blair did or didn't in-
vite to his wedding reception at
his home June 21. Bill Meeks,
head of PAMS, and West came
up with the idea of sending him a
present—an elephant. But it was
rather difficult to come up with
an elephant at such short notice,
so the idea was abandoned after
another beer. Of course, there were
other things going on. too. Like
Paul Drew talking with Bill Drake
over many things for a long time.
Sort of wish I knew what they
were talking about. I'm seriously
thinking about bugging that suite
Drake-Chennault has here. Bet I
could find out a lot of things. I'll
discuss some other Forum things
in later Vox Jox columns. But,
I want to impress upon you the
quality of the Forum. Everything
evolved in a dignified, respectful
atmosphere during the four-day
event in spite of the nonsense at-
titude of this column. I really felt
proud to know you guys. And I
firmly believe in a bigger and
better future for radio. Be making
plans to attend next year, if at
all possible.
* Kk
Steve O’Brien, WPOP, Hartford
personality, is moving up to CKFH
in Toronto at much donero. This
(Continued on page 35)

JULY 5, 1969, BILLBOARD




ALL RIVERS TURN TO GOLD

JOHNNY RIVERS
Exclusively on Imperial Records

®

lllV:I:EHIAl

GREAT JOHNNY RIVERS
BEST SELLERS

#12264 ‘“AT THE WHISKEY
A GO-GO”

#12280 “IN ACTION"

#12284 ‘“MEANWHILE, AT
WHISKEY A GO-GO”

#12307 “AND | KNOW YOU
WANNA DANCE”

#12324 “GOLDEN HITS"
#12334 “CHANGES"
#12341 ‘“‘REWIND”
#12372 *‘REALIZATION"

RIVERS FLOODS THE MARKET
WITH:

National Radio Spots
Full Color Image Posters
In-Store Couriter Supplements

Custom Designed Johnny Rivers
Mobile

Complete National Underground
Coverage

Consumer Advertising in leading
National Publications

Ad-Mats for National Newspapers
on Rivers’ Product

imperial Records T

Entertainment from
Transanerica Corporation




STEREO LP-12427

JOHNNY RIVERS
A POUCH G GOlsD

THE TIME | GET TO PHOENIX « LOOK TO YOUR SOUL
SUMMER RAIN « POOR SIDE OF TOWN
ABY I NEED YOUR LOVIN' « THE TRACKS OF MY TEARS
DO WHAT YOU GOTTA DO « ABETTER LIFE
CITY WAYS « YOU BETTER MOVE ON
GOING BACK TO BIG SUR = ODE TO JOHN LEE



Radio-TV programming

ABC Tags Record
Show ‘Sneak Preview’

NEW YORK—The new ABC
Contemporary Network show
that premieres exclusive records
has becen named *Sneak Pre-
view.” The first show will be
aired Monday (30), Jim Coyne,
program director of the Net-
work, is producing the daily
show which is u teamwork ef-
fort of ABC-owned stations and
the network. The records, many
of which will be aired before
they're even on the presses, are
being collected by Rick Sklar,
program director of WABC in
New York; John Rook, program
director of WLS in Chicago; and
Mike McCormick, program di-
rector of WLS in Chicago; and
Mike McCormick, program di-
rector of KQV in Pittsburgh.
Host of the show is Chuck Leon-
ard. The show will be aired for
the time being at 10:25 p.m.,
but in September will move into
an 8:25 p.m. siot seven days a
week. Sklar is acting as co-ordi-
nator of the show.

The show is a prime example,
according to Walter Schwartz,
president of the ABC Radio Nect-
works, of the continuing co-
operation between the networks
and the ABC-owned stations. He
spoke of it as a “hand-in-glove™
form of teamwork and added
that every affiliate that he has

talked to has been enthusiastic
about the new show.

“You have to go to the very
heart—at least, in our philoso-
phy—of what a network does.
It does what the affiliate sta-
tions either can't do or cun't do
as well. We felt there might
be more new record releases
available here in New York. We
can supply the affiliates with
thesc new records either right
after they've been pressed or
maybe even before the final
mix.” He said the show would
probably not feature too many
new artists, unless their records
were exceptional, but would help
affiliate stations expose new
product by hot recording acts
first in their market.

WCRQ WCRB WCRX

ey T

.

.

.

WCRB, BOSTON, honors conductor Arthur Fiedler of the Boston Pops
Orchestra at a reception following his live broadcast of the 11th annual
WCRB Night at Pops concert. Shaking hands with the maestro is
Thirzah Bendokas, soloist at the concert. WCRB general manager

Richard L. Kaye looks on at right.

Taft to Bow Syndie
Daily Variety Show

CINCINNATI — Taft Brouad-
casting will launch a 90-minute
syndicated daily variety music
show, it was announced last week
bv Lawrence H. Rogers II, pres-
ident. Twenty stations have al-
ready bought the show, “The
Dennis Wholey Show,” and will

Programming Aids

Programming guidelines fromn key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Biggest

Leftfield Happenings.

HOT 100

New York (WOR-FM)
Sebastian Stone, Program Director

BP: “In the Year 2525, Zager and
Evans, RCA. BLFP: "“Feelin’ Alright,”
Joe Cocker, A&M. BH: *“Bad Moon
Rising,”” Creedence Clearwater, Fan-
tasy. BLFH: "Good Old Rock 'n' Roll,”
Cat Mother, Polydor.

Albany, N. ¥, (WSUA)

Jan Rosen, Music Director, Personality
BP:  “Get Together,”” Youngbloods,
RCA. BLFP: ‘“‘Good Old Rock and
Roll," Cat Mother and All Night News-
boys, Polydor. BH: ‘‘Sweet Caroline,”’
Neil Diamond, Uni. BLFH: *“Put a Lit-
tle Love in Your Heart,” Jackie De-
Shannon. Imperial.

Altoona, Pa. (WFBG)
John Antheny, Pregram Director

BP: “In the Year 2525, Zager and
Evans. BLFP: ‘“‘Abraham, Martin and
John.” Moms Mabley. BH: *Ballad of
John and Yoko,"” Beatles. BLFH: “Moon

Flight,” Vic Venus.

Babylon, L. 1., N. Y. (WBAB}

Mike Jeffries, Music Director, Personality
BP: “Dock of the Bay.” Sergio Mendes
and Brasil '66, A&M. BLFP: “Lay a
Little Love on Me,” Abraham and
Strauss. United Artists. BH: *“‘Spinning
Wheel,” Blood, Sweat and Tears, Co-
lumbia. BLFH: ‘Workin’ on a Groovy
Thing," Fifth Dimension, Soul City.

Burney, Calif. (KAVA)

Judy Camou, Music Director

BP: “The Fair 1s Moving On.” Elvis
Presley, RCA. BLFP: “San Juan.”
Reparata and the Delrons, Kapp. BH:
“Sitti® on the Dock of the Bay,”
Sergio Mendes and Brasil ‘66, A&M.
BLFH: “I Love You Because." Nash-
ville Brass, RCA.

Carthage, Mo, (KDMO)

Poul Bernstein, Progrom/Music Director
BP: ‘‘Crystal Blue Persuasion,” Tom-
my James and the Shondells, Roulette.
BLFP: “In the Time of Our Lives,”
Jron Butterfly, Atco. BH:

Love You.' Andy Kim, Steed. BLFH:
“On Campus,” Dickie Goodman, Co-
tique.

Hanover, N. H. (WDCR)
Poul Gomboccini, Stotion Manoger

BP: ‘“Abraham, Martin and John,”
Smokey Robinson and the Miracles,

JULY 5, 1969, BILLBOARD

‘Famla. BLFP: “One Night Affair,”’
O'Jays. Neptune. BH: “The Ballad of
John and Yoko,” Beatles, Apple.
BLFH: “In the Year 2525" Zager and
Evans, RCA.

Hutchinson, Kan. (KWBW)

Alan Johnson, Personality

BP: “Don’t Wake Me Up in the Morn-
ing, Michael” Peppermint  Rainbow.
LFP: “Sweet Caroline,”” Neil Diamond.

BH: “One.’ Three Dog Night. BLFH:
I Can’t Quit Her,” Arbors.

Indianola, lowa (KBAB)

Ron O'Brian, Music Director

BP: “willie and Laura Mae Jones,”
Dusty Springficld. BLFP: *“Big Bruce.”
Steve Greenburg. BLFH & BH: “In
the Year 2525," Zager and Evans.

Middletown, N. Y. (WALL)

Larry Berger, Program Director

BP: “Break Away,” Beach Boys, Capi-
tol. BLFP: ‘“Everybody’s Talkin' About
Me.” Neilsson, RCA. BH: “One”
Three Dog Night, Dunhill. BLFH:
“Ruby. Don't Take Your Love to
Town,”” First Edition, Illusion.

Patchogue, L. 1., N. Y. (WPAC)

Don Cannen, Music Director, Personality
BP: “Put a Little Love in Your Heart,”
Jackic De Shannon, Liberty. BLFP:
“Yesterday When 1 Was Young,” Roy
Clark, Dot. BH: "Bad Moon Rising,”
Creedence Clearwater Revival, Fantasy.
BLFH: ‘Quentin’'s  Theme,” Charles
Randolph Greane Sounde, Ranwood.

Phoenix, Ariz. (KRIZ)
Steve Martin, Personality

BP & BH: “In the Year 2525, Zager
and Evans. RCA. BLFP: *“Everybody
Knows Matilda.” Duke Baxter, BMC.
BI.LFH: *“Reconsider Me.” Johnny Ad-
ams. SS International.

Plymouth, N. C. (WPNC)

Horry Myers, Music Director, Personolity
BP: “Good Morning Starshine,” Oliver,
Jubilee. BLFP: “Crystal Blue Persua-
sion,” Tommy James and the Shondells,
Roulette. BH: “[t’s  Getting Better,”
Mama Cass. Dunhill. BLFH: “The Days
of Sand and Shovels,”” Bobby Vinton,
Epic.

San Angelo, Tex. (KWFR)
Donny R. Wilsen, Progrom Director

BP: “Forever,” Mercy, Warner Bros.-
Seven Arts. BLFP: “In the Ycar 2525
Zager and Evans, RCA. BH: ‘“Crystal
Blue Persuasion,” Tommy James and

(Continued on page 38)

be available in both hour and
hour-and-a-half versions. Whol-
ey, who hosted ABC-TV’s “The
Generation Gap,” starred in a
Cincinnati-originated daily hour
feature on WKRC-TV called
“The 12 Noon Show" for the
past year. The new show will
feature contemporary entertain-
ment, mixing the music with

(Continued on page 38)

KWMC Splits
Programming

DEL RIO, Tex. — KWMC,
represented by Gill-Perma, Inc,,
for national advertising, has
split its programming into three
segments to appeal to a broader
range of audience. Manager
Chuck Spaugh said the 250-
watt statton will now feature
country music 6 a.m.-noon be-
fore shifting into a Top 40 ap-
proach until 10 p.m. At 10 p.m,,
the station will begin broadcast-
ing Spanish music. Sign-off is
1 am.

KPOJ] Upgrades Format to
Zero In on Young Adults

PORTLAND, Ore.—KPO]J,
5,000-watt station managed by
R. M. Brown, has upgraded its
middle-of-the-road format to
“zero in on the young adult
autience 18 and over.” The sta-
tion will base its weekly playlist
on the Billboard Easy Listening
Top 40, according to program
manager Vern Mueller. In the
past, the station primarily ap-
pealed to older generation listen-
ers. But now Mueller said he
would augment the playlist each
week heavily with promising
new releases and even climbers
from the Hot 100 Chart.

vantage of a visit by Petula
Clark to record IDs commemorat-
ing the station’'s 50 years of
broadcasting. And Petula Ciark
took advantage ot the visit to
persuade them to listen to her
newest album. CFCF music di-
rector Bob Johnston cues the
record while Ron Hore, CFCF
director of advertising and pro-
motion, looks on.

Music will be featured 5:30
a.m. to 8:30 p.m., followed by
a talk show. Air personalities in-

clude music director Al Bishop,
assistant program manager Dick
Klinger, Dick Novak, and Keith
Allen. Ted Rogers handles the
talk. News has been cut to five
minutes on the half-hour. The
station is represented by Edward
Petry & Co.

WNOB-FM fo
Shed Mid-Road

CLEVELAND—Determined
to give the city a second Top
40 station, WNOB-FM here will
abandon its middle-of-the-road
format June 30 for a playlist
of 60 current records from the
Billboard Hot 100 Chart and a
slate of oldies. Program director
Tom McCormick said he hoped
to aim for a slightly older demo-
graphic audience than the AM
competition—WIXY.

WNOB-FM has been an MOR
format operation the past 10
years. General manager is Philip
M. Kerwin. The air personality
line-up will include Lee Andrew,
Jim Kelly, Bob Holland, Randy
Scott, Johnny Kay, and McCor-
mick on weekends. The station
will broadcast in stereo around-
the-clock and feature stereo ver-
sions of the tunes as much as
possible

Gardiner in
Consulting Co.

DALLAS—Juck Gardiner, one
of the nation’s most successful
country music program directors,
resigned last week from KBOX
to form the programming con-
sulting firm of Gardiner/Hud-
son Management with Bill Hud-
son. Hudson is president of Bill
Hudson & Associates, Nashville.

The new firm will specialize
in sales as well as programming
for modern country music sta-
tions. Besides the programming
of KBOX, Gardiner was re-
sponsible for setting up the for-
mats of WPLO, Atlanta; WONE
Dayton; KJEM, Oklahoma City,
among others. Gardiner will op-
erate from an office in the Bran-
iff Towers, Dallas, with Hudson
maintaining a Nashville office.
Hudson consulted WIRE in In-
dianapolis on management. To-
gether, Hudson and Gardiner
have helped several stations up-
grade their country formats.

X

DX

e Continued from page 30

comes right after CKFH tried to
hire Robert (Duke Robcerts) Stochr
from WIBG in Philadelphia and
the Toronto competition—CHUM
—bought him away for more loot.
So. things are getting pretty active
up there and this is going to be
an exciting radio market to watch.
. . . Another market to keep an
cye on is Detroit. Lee Baby Sims,
an oft-moving man, is now at
WIBK. Good, alive staff shaping
up at WIBK.

* k X

Johnny Day and Jim Wyasith
have been appointed music direc-
tors at KVIC, Victoria, Texas, and
Bill Spangler from Beaumont is
now doing the afternoon drive
show there. . . . Jim O’Bricn,
after a very brief stint at CKLW
in Detroit. has been shifted by
Bill Drake to KHJ, Los Angeles,
as program director to replace the
soon-departing Ron Jacobs.

Been some changes at WWTC in
Minneapolis. Randy Cook, morn-
ing air personality at the station,
has been promoted to operations
manager and Joel Larson, who'd
becn 8 p.m.-1 a.m. personality, is
now the music director. What hap-
pened to the former staff members,

I don't know. Wish I did.
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