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"New Feature to List B'wa

Mfrs’ Hot Disk Picks

NEW YORK—-A new Bill-
board feature, Product Poten-
tial Listing, will be inaugurated
in the Feb. 7 issue. The feature

—is designed to give the record

companies a “cradle-to-the-
grave” listing of their 'hot prod-

Mini-Moog fo
Be Unveiled

By IAN DOVE

NEW YORK — Synthesizer
inventor Robert Moog plans to
have Moog “performing instru-
ments” on the market within
three to six months, priced up
to $2,000.

Moog said that he was cur-
rently experimenting to get the
mini-Moogs ready. Part of the
experiments will be the synthe-
sizer in actual working condi-
tions — a series of invitational
performances starting Feb. 5 at
RCA’s recording studios, and a
Gershon Kingsley concert, pro-

(Continued on page 98)

uct from the time the sales
action is received at the record
company level to the time it
drops off the Billboard charts.

The Product Potential Listing
gives the manufacturer the op-
portunity to list the three new
singles that have not yet made
the Billboard chart which it
considers to be its top pros-
pects.

To obtain the listings on the
new chart, information must
come from the office of the
company’s chief executive, or a
designate. The information must
come in written form or by
wire addressed to Billboard’s
Chart Department. It should be
in the Billboard's offices by 3
p-m. Tuesdays.

The companies should supply
the title, artist, label and num-
ber of the three records to be
listed. In the event any of the
records received hit any chart
that week, they will be elimi-
nated from the listing, The rec-
ords to be listed should be based
on airplay, distributor orders or
reorders or station picks. For
the first issue, the information
should be received by the Chart
Department by Tuesday (27).
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y Rhythm Captures

Disks as 7 Enter Deals

NEW YORK—Theater mu-
sicals, both on Broadway and
off-Broadway will be getting a
broad record company spread
during the next several months.
Seven record companies and one
tape firm are already commit-
ted to 12 future productions
and deals are in the works for
several other major musical
productions.

Already lined up for original
cast album sets are “Gantry,”
“Minnie’s Boys” and “Joy” on
RCA Records; “Company” and
“A Raisin in the Sun” on Co-
lumbia; “Applause!” on ABC

By MIKE GROSS

Records; “Georgy” on Bell;
“Cherry” on Motown; “Mahog-
onny” and “Tamalpaias Ex-
change” on Atlantic; “Billy No-
Name” on Roulette, and “Pur-
lie” on Ampex tape. Ampex,
which is involved with “Purlie”
through a financial investment
in the production of the show,
only has the tape rights and a
separate deal for records is be-
ing worked out.

The disk action for the sec-
ond half of the theater’s 1969-
70 season begins Tuesday (27)
with “Joy” (RCA). It was com-
posed by Oscar Brown Jr., who

AFM Seeks to Tip Scale on
U.S. Cos.” Overseas Dates

By PAUL ACKERMAN

NEW YORK — Local 802,
American Federation of Musi-
cians, is blueprinting a drive to
block what it considers rampant
overseas recording by American
labels seeking to evade pay-

Atl's Memphis to Miami Raid

MEMPHIS — Jerry Wexler,
executive vice president of At-
lantic Records, is tapping the
musicians market in Memphis
to bolster his newly developed
studio facilities in Miami. Wex-
ler and Tom Dowd, Atlantic’s
vice president in charge of en-

By JAMES D. KINGSLEY

gineering, have already lured
several topflight Memphis musi-
cians to work in Miami exclu-
sively.

The musictans who have
moved from Memphis to staff
the Miami studio are drummer
Sammy Creason, bassist Tommy

Tape Cos. Bombard PX's

By BRUCE WEBER

LOS ANGELES — Show up
at any military post exchange
(PX) in the US. or overseas
these days and you'll see why
the tape industry is flirting more
and more with the military mar-
ket.

Not only are military per-
sonnel buying prerecorded tape,
blank cassette tape and players,
but they’re doing it in expen-
sive fashion and more tape com-
panies are becoming increasing-

ly aware of the lure their prod-
ucts have.

~ Ampex, for instance, sees
“military sales as a significant
portion of its total tape recorder
sales.”

Audio Magnetics, which spe-
cializes in manufacturing blank
cassettes, is taking aim at the
huge military market on a fully
developed program.

Craig and GRT have set up

(Continued on page 14)

McClure, guitarist Charlie Free-
man, organist Mike Utley, and
pianist Jim Dickinson. In addi-
tion, the Miami studio will have
Steve Bogard and Richard Ross
as writers. Also, Mrs. Sammy
Creason will operate and man-
age the Creasley Music Publish-
ing Co. in cooperation with At-
lantic Records.

Creason will continue to op-
erate as the drummer for sing-
er-composer-arranger Tony Joe
White who records for Monu-
ment Records in Nashville.
Creason, McClure, Freeman,
Utley and Bogard have in the
past played with the late Bill
Black Combo. They recently
completed the second Bill Black
Combo for Columbia at Lyn-
Lou Studios in Memphis.

The Miami-based musicians,
who worked for Atlantic in
Memphis and Muscle Shoals,
Ala., will also record for the
label in its New York studios.

ment of the American musician’s

union scale. Max Arons, presi-
dent of Local 802, said com-
plaints of loss of work here are
mounting by members of the
union. He added: “We want the
dates done here. . . . We want
to control the practice whereby
the arrangements and copy are
prepared in the United States,
then flown over to England,
Germany or Italy where an
American conductor records the
session with foreign musicians.”
Another frequently used tactic,
Arons said, was the recording
of a session overseas, with the
featured soloist overdubbed in
the United States.

Arons said American-based

(Continued on page 6)

is also featured in the cast.
Brown is also the producer.
“Tamalpaias Exchange” (At-
lantic) follows. It is a collage
of contemporary songs. The
producers are Stephanie Sills
and Parallel Productions.
After that it's “Gantry”

(Continued on page 10)

Rock Revival
Show Rolls

NEW YORK—The William
Morris Agency is hopping on
the music industry’s swing back
to the rock 'n’ roll sound. The
Morris office is setting up book-
ing dates for the “1950’s Rock
'n’ Roll Revival,” which will
tour the college circuit and key
cities beginning in mid-March.

Ralph Nader, executive pro-
ducer of the r&r production,

(Continued on page 8)

Artists’ Kickoff
On Gridiron TV

By ELIOT TIEGEL

LOS ANGELES — Music
personalities have found a new
medium of exposure: halftime
shows at football games.

During the recent holiday
period of nationally televised
bowl and championship games,
some 60 million persons
watched Al Hirt, Doc Severin-
son, Lionel Hampton and Mar-

(Continued on page 4)

Adult-Geared Morning DJs
Spur Middle-of-Road Sales

By CLAUDE HALL

NEW YORK — Although
there is a growing trend among
easy listening stations toward a
younger image in format, ra-
dio’s morning personalities
geared to an adult audience like
John Gambling Jr. of WOR
here and Bob Van Camp of
WSB in Atlanta are becoming

more important in influencing
album sales. They have become
especially effective in exposing
product by such acts as the
Johnny Mann Singers and other
choral groups, plus albums of °
instrumental music.
Other morning radio giants *
(Continued on page 98)
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General News

Goody Acquires
Disk, Tape Dept.
0f Bruno-N.Y.

NEW YORK — Sam Goody
has entered distribution. Sam
Goody, Inc., is acquiring the
assets of the record and tape
division of Bruno-New York
and a new Goody affiliate,
Bruno International Recotape
Corp., has been formed. The
new firm's president is Jack Sil-
verman, formerly head of the
record division of Bruno-New
York. Bruno International Reco-
tape. a wholly-owned subsidiarv
of Sam Goody, Inc., has been
appointed an RCA" Records dis-
tributor. )

The acquisition involved an
undisclosed amount of cash and
stock in Sam Goody Inc.

Richard J. Harris and Arthur
Sarnoff, formerly members of
the firm of Bruno-New York
are directors of the new opera-
tion, along with Silverman, Sam
Goody and others.

Goody, late last week, said:
“This will be a strong distributor-
ship, and additional lines will
be added.”

JHn A

ADL HAS $7 MIL
GOAL FOR ‘70

NEW YORK — The Anti-
Defamation League has set a
$7 million goal for its 1970
drive which will be highlighted
by the fund-raising luncheon at
the Waldorf-Astoria Hotel on
Feb. 24. The event will honor
Clive J. Davis, president of Co-
lumbia Records.

Tickets for the luncheon can
be secured through the Anti-
Defamation League’s  New
York office located at 315
Lexington Ave.
T T T T

Pickwick,
Douglas Deal

NEW YORK—Douglas Rec-
ords has turned its distribution
to Pickwick International Corp.
Under the long-term agreement,
the Douglas label will be em-
phasized on college and FM
markets. The line will be
launched at the end of January,
with promotion including full-
page advertising in under-
ground newspapers.

There will also be a large
purchase of FM time. The first
albums scheduled for distribu-
tion include a Lenny Bruce al-
bum and an album by Timothy
Leary.

MR T

PEACE FEST IN
N.Y. JAN. 28

NEW YORK—A five hour
“Winter Festival for Peace” at
Madison Square Garden, Jan.
28 has been organized by pro-
moters Peter Yarrow and Sid
Bernstein. All proceeds will be
given to the Moratorium com-
mittee against the Vietnam War.

Artists donating services in-
clude Blood. Sweat & Tears,
Peter, Paul & Mary, Judy Col-
lins, Harry Belafonte, the Ras-
cals, Mother Earth, Dave Bru-
beck, Ritchie Havens and Ros-
co. Tickets are $4, $6 and $7.50.
The festival has an 8 p.m. start.
e A

Epic Mounts Biggest-Ever
Talent Development Program

NEW YORK—Epic Records
is swinging into the new vyear
with one of the most ambitious
talent development programs in
the label's history. According to
Larry Cohn, Epic's director of
a&r, the expansion program is
geared to building a roster with
contemporary talent that can
sustain and project over a num-
ber of years.

Cohn has been on the road
a great deal during the past few
months scouting talent, writers

Avco Embassy Meet
Unveils Six Albums

NEW YORK — Avco Em-
bassy Records introduced six al-
bums at its sales meeting here
Jan. 13. Included are three LP’s
by new groups and a set by
Della Reese. Miss Reese’s al-
bum is one of three being in-
troduced this month and will
draw a heavy promotion.

The other January titles
include Liquid Smoke, u North
Carolina group geared for un-
derground play, and an early
soul LP featuring Lightnin’
Hopkins, T-Bone Walker, Cal-
vin (Loudmouth) Johnson, John-
ny Winter and Clifton Chenier.

Planned for next month are
pressings by Vision of Sunshine,
a West Coast group; Bead
Game, a New England group;
and Reparata & the Delrons
singing early rock 'n’ roll hits
of the 1950’.

Bud Katzel, the label’s gen-
eral manager, explained that al-
bums in the two-month re-
lease will be exploited fully,
including appearances by the
artists involved, singles from all
but the soul album, color
streamers on Vision of Sunshine,
counter display cards, mounted
easels, give-away counter bro-

chures on Miss Reese and Li-
quid Smoke, and trade and con-
sumer advertising.

The consumer advertising
will include the underground
press for the three new groups
and Miss Reese, who also will
be pushed in consumer maga-
zines and in a special college-
oriented promotion and adver-
tising campaign.

Luigi Creatore of the pro-
ducing team of Hugo & Luigi
and vice president of Avco Em-
bassy Records withazHugo Per-
etti, presented the albums with
explanations on the makeup of
the new groups, such as the
hard rock of Liquid Smoke
geared for Top 40 play, the un-
usual instrumentation of Vision
of Sunshine. which includes
two flutes, a cello and a lead
guitar, and the strong rock of
Bead Game.

Joseph E. Levine, head of
the parent Avco Embassy Pic-
tures, also addressed the dis-
tributor meeting. A feature of
the meeting was a recorded mes-
sage by Sophia Loren, a star
of “Sunflower.” Henry Mancini
soundtrack will be a spring re-
lease when the Avco Embassy
film comes out.

Alpert Group Disbands;
Marimba Cancels PA’s

LOS ANGELES — The Ti-
juana Brass has been disbanded
and the Baja Marimba Band has
canceled all future public ap-
pearances.

The moves are the latest in
a series by A&M, which has
been watching its finances dur-
ing the past year.

Herb Alpert, who led the TJB,
will now concentrate on pro-
ducing records. The TJB re-
cently returned from a Euro-

Chess Slide Presentation
Shows 20-LP Package

CHICAGO — Using an elab-
orate slide presentation, Chess
Records announced the release
of 20 albums for January, plus
two Ramsey Lewis LP’s to be
released in February as part of
“Ramsey Lewis Month.”

The slide presentation fea-
tured a history of Chess Rec-
ords from its beginning in the
late 1940s. The concluding por-
tion featured sound and visual
tracks from the new January re-
leases.

Included in the 20-album

January package are five more
albums in the projected 36-al-
bum vintage blues series. In-
cluded in the blues series are
LP’s by Jimmy Rodgers, Low-
ell Fulsom, Buddy Guy, J. B.
Lenoir, and one album featur-
ing works by Johnny Shines,
Robert Nighthawk, Floyd Jones,
Honey Boy Edwards and Big
Boy Spires. Two other albums
of earty Chess recordings, “Pop
Origins” and “Souled Out,” were
also previewed. These two are

(Continued on page 8)

pean and domestic concert tour.

The Baja group is taking a
break because two of its mem-
bers have been advised to take
at least two months’ rest for
medical reasons.

Last year, A&M canceled
plans to develop a feature film
division after having hired Perry
Lafferty to acquire scripts. Two
of its major executives, Don
Graham and Ed Rosenblatt, left
for positions with new compa-
nies, Blue Thumb and TA Rec-
ords, respectively.

A&M has been concentrating
on the rock idom — a field it
has had trouble cracking until
Joe Cocker and Procul Harum
came along.

For years reports circulated
about the $14 to $30 million
which companies were offering
Alpert and his partner Jerry
Moss to sell out. The partners
remained firm against any sell-
offs. The TIJB was the label’s
mainstay act.
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For More Late News

See Page 98
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and independent producers. As
an example of his far-flung
scouting, Cohn has signed Cat-
fish in Detroit, Jo Ann Kelly in
England, Peter Ivers in Boston,
McGrath & Potter in Rochester
and a flock of artists in Mem-
phis alone.

Among other artists who
have been added to the Epic
roster are Redbone, a new quar-
ter; Johnny Otis, a soul singer;
Shuggie Otis, vocalist and mul-
ti-instrumentalist; Orange Blos-
som Sound. a British group;
Fuse, a young rock group from
Illinois; the Mother Love, vocal-
instrumental combo; Jim Fac-
tory, an instrumental-vocal sex-
tet; Philamore Lincoln, a bal-
ladeer from England; Susan
Carter, vocalist - writer; singer
Bobby Hebb, and Johnny Win-
ter’s brother, Edgar.

In a recent trip to Mempbhis,
Cohn signed the Rhodes Sisters;
arranger - producer Charlie
Chalmers; Gene Simmons,
George Parks, Johnny K. Wiley,
Johnny Robinson and Brenda
Patterson.

The artists signed in Memphis
are now handled by Bettye Ber-
ger, president of Continental
Artists  Booking Agency, and
Donnie Dortch, the firm's vice
president.

Cohn will concentrate on re-
cording his Memphis-based art-
ists at the Sun Record Co. for
the present time.

Cohn’s a&r staff consists of
Barry Kornfeld and Sandy Linz
in New York; Billy Sherrill and
Glenn Sutton in Nashville: and
Pete Welding and Mark Cohn in
Los Angeles. He also uses inde-
pendent producers and has had
production deals with Wiilie
Mitchell, who records for Hi,
and Sir Douglas who records
for Mercury. On his recent
trip to Memphis he had talks
with Isaac Hayes, who’s in the
Stax/Volt complex, about pro-
ducing dates for Epic.

In addition, Cohn said he
works closely with Columbia’s
a&r department and that he
leans heavily on John Ham-
mond for consultation and ad-
vice.

Folsom of RCA
Is Dead af 75

SCARSDALE, N.Y. — Frank
M. Folsom, former president of
the RCA Corp., died here Jan.
12 after a short illness, at the
home of his daughter, Mrs. Ed-
ward L. Leslie Jr. He was 75.

Folsom was president of
RCA from 1949 to 1957 and
was chairman of the executive
committee of the Board of Di-
rectors from 1957 to 1966. At
the time of his death, he was
a director and consultant to
RCA.

During the era of the 1950’s,
a period of great expansion for
the record industry, Folsom—in
addition to other duties—main-
tained a keen interest in the op-
eration of the RCA Record Di-
vision.

Folsom was a leading Roman
Catholic layman and served as
permanent representative of the
Holy See to the International
Atomic Energy Agencv. A Pon-
tifical Requiem Mass was cele-
brated by His Eminence, Ter-
ence Cardinal Cooke at St. Pat-
rick’s Cathedral, Jan. 16.

In an effort to develop a
closer liaison between a&r and
Epic sales - promotion force,
Cohn has begun issuing a bul-
letin which will cover informa-
tional data on new acts, a run-
down on production projects
and general a&r information
which he feels can assist the
Epic sales-promotion team in
the szlling of the product.

Metro-Handled
Labels Go to
Futura Distrib

NEW YORK—Futura Dis-
tribuiors Corp. has taken over
the Jdistribution of labels for-
merly handled by Metro Dis-
tributors of New York. Metro's
sales staff has been retained by
Futura, including David Seid-
man, former sales manager of
Metro, who will act in the same
capacity for Futura.

Record company labels for-
merly distributed by Metro in-
olude MGM, Buddah and Elek-
tra. In addition Futura will dis-
tribute RCA Records product
nationally,

Futura is based at 536 Broad
Hollew Road, Melville, L.,
New York.

300 See Eight-
LP Release at
Dunhill Meet

LGS ANGELES — Dunhill
presented its eight new January-
February LP release to 300 per-
sons at a product showing Jan.
18 at the Sheraton Universal
Hotel.

Distributors from all over the
country and Canada attended
the gathering conducted by Dun-
hill executives. New groups in-
troduced were Jamme and Pure
Love and Pleasure. The other
LP's were by Richard Harris
Steppenwolf, Three Dog Night,
John Phillips, Coliseum and a
special box set of Mamas and
Papas songs, packed with dia-
log from their recording ses-
sions.

Following the product show,
Jamme and Pure Love and
Pleasure were presented in con-
cert form.

Nat'l Gen’l
Records Set

LOS ANGELES — National
General Records has been
formed by National General
Corp. with Al Kasha named
its vice president, general man-
ager. He recently joined the
company to set up a music opera-
tion.

Ten LP’s are planned, in-
cluding the soundtrack from the
NGC film, “A Dream of Kings,”
which features Alex North’s
score. NGC’s two music firms
are Montage Publishing and
Carthay Publishing.
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General News

RCA Unwraps Chicago Studio—
Gives Co. Coast-to-Coast Sites

CHICAGO — RCA Records
unveiled its new ‘“Mid-America
Recording Center” here Jan.
15. According to Norman Ra-
cusin, RCA president, “‘the new
Chicago studios join RCA's new
facilities in Nashville, Hollywood
and New York to supply our
artists and our Custom clients
with convenience of recording
locations throughout the na-
tion.”

The new Chicago studio will
provide producers of records,
tapes and radio, television and
motion picture soundtracks, fa-
cilities and engineering talent
equal to those of the Hollywood
and New York recording cen-
ters, said W. F. Reilly, Chicago
manager of RCA Custom Rec-
ord Sales.

J. F. Wells, manager of Chi-
cago Recording, revealed that

RCA’s new Chicago recording center features an ultramodern control
room with a 16-track console.

Acts Kick Off on Gri

e Continued from page 1

guerite Piazza perform during
the half of the Super Bowl on
CBS-TV.

When NBC televised the
American Football League’s
championship game, the Fifth
Dimension performed in a mini-
concert.

During the Orange Bowl pa-
rade in Miami, lke & Tina
Turner got off a float and per-
formed two songs, “I've Been
Lovin' You Too Long™ and their
current Blue Thumb hit, “Bold
Soul Sister.” The label had pro-

IS R

BLOOD & TEARS'
3D GOLD DISK

NEW YORK — Blood, Sweat
& Tears have gained their third
gold record for one million sales
of a single, from their Columbia
album bearing the group’s name
The latest gold disk is for “And
When I Die,” written by Laura
Nyro, the third single to score
from the LP, which reportedly
has sold more than 2.5 million
copies. The other big sellers in
the set were "You've Made Me
So Very Happy"™ and “Spinning
Wheel "
T TR

vidled NBC with tapes of the
songs for the telecast.

During Sunday's Pro Bowl
Jan. 18 telecast on CBS, Johnny
Mathis and Don Ho were the
featured headliners. And on
the Senior Bowl, the World’s
Greatest Jazz Band performed.

“Halftime shows today are
really aimed at the television
audience because the sponsor
paying big money for the TV
rights wants to keep his au-
dience,” explained Tommy
Walker, who produced the Su-
per Bowl pageant in New Or-
leans.

Walker has been a pioneer
in developing entertainment
shows for the New Orleans’
Saints pre-game and halftime
periods. He has been putting
on extravaganzas in New Or-
leans for the past three years,
and he commutes regularly from
his Anaheim, Calif., office to a
second set of offices at the
Roosevelt Hotel in New Orleans.
Walker has been packaging
shows since leaving Disneyland,
where he had been its enter-
tainment director.

For the Super Bowl show,
Walker was allotted 25 minutes
to put together the halftime
shows. During the pre-game pe-
riod, Walker had Severinson and
Hirt in a trumpet battle and the

Col Keeps Classical Chart

Lead—Strauss

NEW YORK — Columbia
Records last year continued its
lead in the Billboard Classical
Charts, but the success of “2001:
A Space Odyssey,” saw Richard
Strauss taking over the com-
poser's lead, just nipping Tchai-
kovsky, 157 to 156.

Colubbia had 44 album hits
for a total of 754 positions,
while RCA gained 450 spots
from 26 albums plus 29 posts
for seven Victrola titles for a
total of 479 posts. Angel Capi-
tol scored 267 times with 206
for Angel, 39 for Seraphim, 15
for Capitol, and seven for Mel-
odiya/ Angel. London followed

4

Top Writer

with 182 plus 10 on the Rich-

mond line, while Deutsche
Grammophon  totalled 148
spots.

Other labels were Westmin-
ster, 64, MGM, 52; Philips,.
34, Nonesuch, 15; Decca, 6;
Colgems, 4 and Turnabout 2.
The MGM totals came from
the soundtrack of *“2001: A
Space Odyssey,” while Colum-
bia gained from its collection of
music from the film, which also
hit for 52 weeks.

The Richard Strauss lead in-
cluded 152 mentions of six re-
cordings of “Also Sprach Zara-

(Continued on page 71)

the three studios have been
built with acoustical treatment
which offers a range of reverb-
eration times thus establishing a
precise atmosphere for every
kind of music and voice. Studio
A, 50 feet wide and 75 feet
long, is the largest studio in the
Chicago area devoted to sound
recording. Consoles using the
latest integrated circuitry are
available to mix as many as 33
microphones into 16 channel
recorders with extensive equali-
zation on each.

(Continued on page 8)

S

MUSICOR AND
NABISCO TIE

NEW YORK-—Musicor Rec-
ords has tied up with the Na-
bisco Co. on a promotion for
its single “Gingersnap,” by a
new artist called Jamie.

Art Talmadge, president of
Musicor, arranged for Nabisco
to supply 500 specially pre-
pared boxes of their Zuzu
brand gingersnaps for mailings
to key radio personnel around
the country along with a copy
of the record.

TR Ao

iron TV

New Christy Minstrels perform-
ing.

Professional football received
$2.5 million in TV rights from
CBS for the telecast, and from
this amount the Super Bowl’s
entertainment budget was es-
tablished. Walker is reticent
about stating exactly what
each artist received for appear-
ing on the national program, but
he said it in no way compares
with what an act can receive
for doing a regular standup ap-
pearance on the “Ed Sullivan
Show.”

Walker feels that the future
portends greater usage of ma-
jor name stars for nationally
televised sporting events. The
college football teams do not
have the budgets to hire big
name acts for halftime, Walker
says.

In a sense the utilization of
major music personalities is a
substitute for the traditional
marching band. Walker still
uses them during regular New
Orleans Saints games, but they
are no longer the end-all dur-
ing the break period.

Each of the 26 professional
football clubs has an entertain-
ment director whose job it is
to create variety fare for the
Sunday halftimes. Del Court-
ney, the Oakland Raiders enter-
tainment director, put together
the show starring the Fifth Di-
mension.

On New Year's Day, Walker
put together the first parade for
the Sugar Bowl in New Or-
leans, featuring that city’s na-
tive son trumpeter Al Hirt. Dur-
ing the Saints regular season,
Walker presented Hirt, Jimmy
Dean, Ella Fitzgerald and Carol
Channing during halftime pag-
eants. Locally, Jim Nabors has
shown his devotion to the Los
Angeles Rams by singing the
national anthem at their home
games.

With professional football set
for Monday evenings on ABC-
TV next season, observers are
wondering whether a full ar-
ray of stars will appear during
the break periods to keep au-
diences tuned in. Generally,
viewing dips during halftimes.

Executive Turntable

Tom Morgan named director of pop artists & repertoire at

. w Decca Records. Morgan’s main responsibility will
. be acquiring new talent for the label and main-
| taining the current artist roster. He reports to
Jack Loetz, executive vice president of Decca.
. Before joining Decca, Morgan had been vice
president of Eastern operations for Capitol
Records. . . . MGM Records has set its a&r
lineup. Michael Lloyd will operate out of the
West Coast, Jimmy Vienneau out of Nashville,
and Johnny Pate out of New York. Lloyd will handle Hare,
A.B. Skhy, the Righteous Brothers, Michael Parks, Bill Medley,
and Herman’s Hermits, plus LP packages out of the catalog.
Vienneau will supervise a&r on the country artists such as Hank
Williams Jr., Sheb Wooley, and Tompall and the Glaser Brothers.
Pate will do Jimmy Smith, plus special LPs from the catalog.

*x Kk *

Brad McCuen named president of RP.M., Inc.,, a newly
formed subsidiary of North Atlantic Corp. of Dowington, Pa.
Prior to joining R.P.M., McCuen managed the Nashville opera-
tions of Sunbury Music and Dunbar Music, music publishing
division of RCA. R.P.M. has acquired an option on property in
Nashville to build a headquarters for its multifaceted entertain-
ment business operation.

MORGAN
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Ed Beulike named vice president, administration—music
division, MGM Records. He will be involved in developing
budgets, projections, financial forecasts and checking cost
analysis and preparing efficiency studios. He joined MGM in
1967 as director of a&r administration and was also the record
division’s director, central controls. He was formerly with Co-
lumbia as a&r administration, pop and classical. He is a former
professional musician, playing with Charlie Spivak and Randy
Brooks. . . . Joseph P. Lyons, vice president, marketing, Celeb-
rity Systems, named vice president, marketing for Famous
Music Corp. Lyons resigned from Columbia Records in 1967 as
director, national sales. He joined the company in 1954 as sales
manager, Philadelphia. Famous Music was formed to consoli-
date the Gulf and Western record and music publishing opera-
tions. Robert L. Young named general counsel for Famous
Music. He is a former director of legal affairs for MGM Records
and a staff attorney with MCA.
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Johnny MacRae appointed general professional manager,
Screen Gems-Columbia office in Nashville. He joined the com-
pany in Nashville as a writer in 1968. . . . Len Smedresman
named creative director at The Music Agency. He is a former
assistant advertising and sales promotion manager, Ampex
Stereo Tape, and assistant director of public relations for ASCAP.
... Fabor Robinson, country a&r chief for Gene Autry's Repub-
lic Records, has resigned. . . . Edythe Lazarow joins the public
relations department of Morton D. Wax and Associates, New
York. She was formerly in the traffic department, Gotham
Recording.

*x Kk *

Former head of his own recording studios, Tom Nola has
left to join O-D-O recording company, New York, as salesman
and music mixer. Nola had his own sound studios for the past
24 years. . . . Regional managers appointed by National Sound
Marketing, Parsippany, N.J., are Ed Saucier (New England),
Andy Danzico (North East), Dave Zecha (middle Atlantic), Jack
Wall (South East), Charlie Ryckman (Mid West), Herb Rovner
(Central), Tom McConnell (South West), Kurt Orosz (Western).
Tony Lenz named national merchandising manager for the com-
pany. . . . Virginia Anderle named office manager, Richard
Gersh Associates, a newly created position. She joined the firm
three years ago as a secretary and became assistant to Gersh.

4

C
STEVENS SCHULMAN GRIFFITHS
*x Kk X

Art Ross named vice president, general manager of sales,
Jerry Ross Productions. He has been with the firm since 1968 as
vice president. Steve Schulman, an independent promotion man,
joins the firm after three years on an independent level. Schul-
man has handled promotion in the Philadelphia, Baltimore and
Washington areas for Buddah, RCA, Decca, Musicor, Screen

(Continued on page 10)
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Chigago (the group) from Chicago (the town). Ard from Germcny:“A message
Whose first album, “The Chicago Transit fsom tomcrrow for today.”

Authority,” won a gold record and is still riding  The same Chicago that just released their

N the charts.

secand album, a speciclly priced 2-record set,

The Chicago that recently returned from their which includes a cclor pester. -
European tour where they knocked everyone It's their most brilliart effort to date.

out: “Chicago rock heats up the Albert Hall . . .

“The most inventive, hardest-blowing jazz-rock 3
orchestra I have ever heard” said Royston Remember Chicago now?

-

;i Eldridge, Melody Maker.
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It's called, simply, "“Chizago.”

They'll be hard to forget.
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93 LP’s, 64 Singles Hit Gold in ‘69

NEW YORK — The Record-
ing Industry Association of
America issued a record 157
gold record awards last year,
93 certifications for albums and
64 for singles. The previous high
of 120 was hit for 1968 when
certifications went to 75 LP’s
and 45 singles.

Columbia gained the over-all
gold record lead with 19
awards, nipping RCA with 18
and Capitol with 17. Columbia
was the album leader with 14
sets certified for $! million in
sales, while RCA led in singles
with 10 million sellers.

Scoring with albums for Co-
lumbia were Blood, Sweat &
Tears, two; Johnny Cash, two;

Humperdinck
Tie With Show

NEW YORK — In conjunc-
tion with the debut of “The En-
gelbert Humperdinck Show”
Wednesday (21) on ABC-TV,
London Records is launching a
promotion on Humperdinck cen-
tering on his gold disk albums.
“Engelbert” and  *“Engelbert
Humperdinck” have just been
certified by the Recording In-
dustry Association of America.
Humperdinck is on Parrot Rec-
ords.

Herb  Goldfarb, national
sales and distribution manager,
said that he expects the show
to create the same type of bonus
sales for Humperdinck as
“This Is Tom Jones” did for
Jones. Since Jones went on the
air, he has achieved six gold
disks for albums racking up
$1,000,000 in sales.

Retailers and rackjobbers will
receive a merchandising kit with
five-foot color posters and
streamers calling attention to his
TV show.

AFM Seeks
To Tip Scale

s Continued from page |

companies were using these
methods to avoid paying AFM
scale on both classical and pop
sessions.

At the AFM’s upcoming na-
tional convention in June. iIn
Houston, Arons will introduce a
resolution calling for the appli-
cation of all existing Federation
laws to police illegal evasion of
scale, and the passage of new
law in the event existing law is
not adequate. Arons is also con-
sidering the inclusion in the
resolution of a clause calling for
equalization of wage scales
through a world common mar-
ket setup.

“Years ago,” Arons said, "“a
conductor who wished to go
overseas to record with foreign
musicians required Federation
permission. Today, the conduc-
tor takes things for granted and
goes without formal permission.

“This is tantaniount to an im-
port of services, and calls for
protective measures on behalf
of our musician members.”

The musicians’ union execu-
tive also pointed out that many
such recordings cvade payments
to the Trust Fund, as well as
welfare and pension costs.

“We don't intend to let this
condition go unchallenged; and
in June we will use all our
energies to plug loopholes
whereby so much employment
is being lost by AFM men”
Arons concluded.

Ray Conniff, two; Gary Puckett
& the Union Gap, Bob Dylan,
Walter Warlos, Andy Williams,
Chicago, Santana, and Janis
Joplin, while RCA’s singles lead
was registered by the Friends
of Distinction, two; Elvis Pres-
ley, two; Guess Who, two;
Henry Mancini, Zager & Evans,
and the Youngbloods, plus an
Archies gold disk on Calendar.

Columbia achieved five gold
singles with Blood. Sweat &
Tears, two;, Cash, Gene Autry,
and the Zombies, the same
number as Capitol, where Glen
Campbell had two, and the Bea-
tles, on the Apple label, gained
three.

Tom Jones was the individual
leader with six Gold albums on
London’s Parrot label, which
helped the label obtain eight,
since Engelbert Humperdinck
had two. London had a total
of 12 gold disks as the Rolling
Stones gained two for albums
and one for a single, while Tom
Jones had a gold Parrot single.

Atlantic Records had 13
scores overall as Atlantic had
four gold albums (Led Zeppelin,
two; Rascals, and Crosby, Stills
& Nash) and two singles (Are-
tha Franklin. Clarence Carter),
Atco had five albums (Cream,
two; Iron Butterfly, Blind Faith
Bee Geces) and one single (R. B.
Greaves), and Dakar had a
gold single by Tyrone Davis.

Williams Gold

MGM was strong in album
gold with eight (Hank Williams,
two; Herman's Hermits, two;
“2001”  soundtrack, Connie
Francis, “How the West Was
Won™ soundtrack, David Rose)
plus a Verve LP by the Right-
eous Brothers. The Cowsills
added a gold single for MGM.

Capitol hit with 10 albums,

Show to Display
Art of 2 Elektra,
2 Nonesuch LP’s

NEW YORK-—The artwork
of two Elektra and two None-
such albums will be shown at
the 12th annual art show of
the Society of [llustrators Gal-
lery here, Feb. 10 to Feb. 27.

The society has commended
the Elektra Records art depart-
ment, headed by William S.
Harvey, executive vice president,
for its contribution to the field
of commercial art,

Featured at the show will be
the inside gatefold of the Doors’
“The Soft Parade,” which won
a special Award of Excellence,
and the art work from the
back cover of “Keep on Mov-
ing” by the Paul Butterfield
Blues Band. From Elektra’s
Nonesuch classical line will be
shown “The Art of the Ba-
roque Trumpet” and John
Cage’s “Concerto for Prepared
Piano and Orchestra.”

including three for Campbell
and two for the Lettermen.
Other album scorers were Nat
Cole, a Bobbie Gentry-Glen
Campbell set, Lou Rawls, “Ro-
meo and Juliet” soundtrack, and

the Band, while the Beatles
added two on Apple.
RCA's album scorers were

Presley, three; “Hair” original
cast, Hugo Montenegro, Ed
Ames, and Mancini, while the
“Oliver” soundtrack hit on Col-
gems. Columbia could add
Epic’s figures as Donovan had
a gold album, while Sly & the
Family Stone had a gecld album
and a gold single.

Liberty/ United” Artists was
another team with five gold sin-
gles as the 5th Dimension had
two on Soul City, the Classics
IV and Jackie DeShannon hit
on Imperial, and Jay & the
Americans scored on UA. Those
labels hit with three albums as
Liberty (Gary Lewis & the
Playboys, Imperial Johnny
Rivers) and Soul City (5th Di-
mension) registered with one
cach.

Reprise had five big album
sellers (Dean Martin, two; Ar-
lo Guthrie, Jimi Hendrix, Frank
Sinatra), while the companion
Warner Bros-7 Arts label hit with
three albums (Peter, Paul &
Mary, the Association, Bill Cos-
by) and one single (Peter, Paul
& Mary) for an over-all to-
tal of nine.

Other album gold records
went to Elektra, three (Judy
Collins, two, and Doors, one);
ABC’s Dunhill label, three
(Three Dog Night, two, and
Steppenwolf); Decca, three
(Bert Kaempfert, two, and
Buddy Holly & the Crickets);
A&M, three (Sergio Mendes &
Brasil ’66, two, and Wes Mont-
gomery); plus one each for Dot

(Billy  Vaughn), Monument
(Boots Randolph), Scepter (Di-
onne Warwick), Disneyland

(Walt Disney), Stax’s Enterprise

(Isaac Hayes), and 20th Cen-

tury-Fox (Harry Simeone).
Buddah’s Singles

Buddah also garnered five
gold singles as the Ohio Ex-
press, Brooklyn Bridge, and
1910 Fruitgum Company all
scored on Buddah; the Isley
Brothers hit on T-Neck, and
the Edwin Hawkins Singers reg-
istered on Pavilion. ABC gained
four gold singles with two for
Tommy Roe, and one each for
Steppenwolf and Three Dog
night, the latter two on Dun-
hill.

Decca’s total was two with
Young Holt Ltd. on Brunswick
and Buddy Holly & the Crickets
on Coral, while Monument’s two
were for Joe Simon on Sound
Stage 7 and Roy Stevens. Also
hitting with two singles each
were Scepter (B. J. Thomas),
and Metromedia (the Winstons,
Bobby Sherman).

(Continued on page 98)

NAL Gets Tape Rights to
Cooley’s Last Hit Album

NEW YORK — The North
American Leisure Corp. has ac-
quired exclusive tape rights to
“Fiddler,” the last hit album re-
leased by the late Spade Cooley.
Tape rights to the album were
reached through un agreement
with Larry Finley of NAL and
Gene Autry’s Republic Records
which will be rereleasing the
disk.

An unusual feature of the
agreement is that NAL will re-
lease the tape in all configura-
tions prior to distribution of the
disk. Cooley, who etched a

name for himself during the
1950's as the king of western
swing, died last year shortly be-
fore he was due to be freed
from a long prison sentence.

Among other product manu-
factured by Gene Autry’s Re-
public Records, and due for im-
mediate release on the NAL
label, is Norm Forrest’s, “Fool
Such as 1.” NAL has signed a
long-term contract with Republic
Records, and will be releasing
all of that company product in
open reel, 8-track and cassette
tape configurations.
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Financial News

Nicastro Re-Elected CUC Chief

CHICAGO — Common-
wealth United Corp. (CUCQC),
the California-based entertain-
ment real estate and oil and
gas conglomerate, has again
elected Louis J. Nicastro as its
president and chief executive of-
ficer. The move marked a de-
cision by CUC’s directors not to
sell its entertainment division,
which involves the Seeburg
Corp., motion pictures, televi-
sion, music publishing and rec-
ords. CUC at the same time an-
nounced a new real estate ven-
ture.

Nicastro continues as chair-
man and president, Seeburg
Corp.,, and will headquarter
here. Nicastro resigned from the
CUC post last April.

George N. Friedlander,
CUC’s chairman and chief ex-
ecutive; Robert B. Friedlander,

president, and Roger Soderberg,
a board member, all resigned.
Elected to the board along with
Nicastro were Charles Koppel-
man, president, Commonwealth
United Music, Inc., and Wil-
liam Bartholmay, president of
Olson & Bartholmay, Inc., a
Chicago insurance company and
chairman of the Atlanta Braves
baseball club.

Nearly all CUC’s real estate
assets will be transferred to a
new venture held jointly by
CUC and Exeter International
Corp., the Boston-based firm
headed by George and Robert
Friedlander. CUC’s obligation to
employ Exeter as its financial
consultant at $3,000 per week
is canceled and Exeter will sur-
render warrants for 1 million
CUC common stock shares ex-
crcisable at $2 and $8 share.

RCA Unwraps Chicago Studio—
Gives Company Coast-to-Coast Sites

o Continued from page 4

Control rooms and tape mas-
tering rooms have been given
acoustic treatment similar to
the studios to permit moving
from one facility to another
without a change of sound. All
the studios incorporate the lat-
est refinement in sound repro-
duction and acoustical develop-
ment which were achieved in
cooperation with sound and
acoustic experts of the David

Sarnoff Research Center in
Princeton, N. J.
The new center also is

equipped with 16 and 35mm
film projection and magnetic
transfer equipment for use in
creating TV commercials and
other film services.

For Custom clients, the cen-
ter provides a teletype network
to RCA’s record and tape man-
ufacturing facilities in Indianap-
olis, Hollywood and Rockaway,
N. J. An air-expedited delivery
service makes it possible for
tapes recorded and mastered in
the Chicago studios to be con-
verted quickly to finished rec-
ord, Stereo 8 or cassette product.

WANTED

SECRETARY TO PRESIDENT
OF INDEPENDENT

RECORD COMPANY

SALES EXPERIENCE HELPFUL
TOP SALARY FOR TOP GIRL

Call: Larry Sikora
New York: (212) 486-1266

WANTED

SECRETARY TO PRESIDENT
OF MAJOR INDEPENDENT

RECORD PRODUCTION
COMPANY

Heavy Experience to
Match Heavy Salary

CALL: JERRY GOLDSTEIN
LOS ANGELES: (213) 874-1300

CUC also will not be obligated
on a $5 million loan from Ex-
eter (this will be paid Exeter
out of the proceeds from the
new venture after which CUC
and Exeter will share all pro-
ceeds).

The new CUC-Exeter arrange-
ment frees CUC of $700,000
annual intercst charges, the bur-
den of cash flow from its real
estate division and the collateral
obligation of 86,000 shares of
Perfect Film & Chemical Co.
shares which Exeter will release
to CUC.

CUC was named, along with
Delbert Coleman, former See-
burg chairman and Nicastro, in
a suit filed here by minority
stockholders (Billboard, Jan. 10)
and in another suit seeking $12.5
million damage filed by a New
York securities specialist. An-
other suit against CUC was filed
by stockholders in New York.

CUC’s executive board com-
mittee consists of Nicastro, Peter
A. Gettinger and Oliver A.
Unger. Other directors are Mor-
ton Shiowitz and Robert S. Sut-

ner, representatives of 1.0.S.,
Ltd, a substantial creditor of
CUC.

Rock Revival
Show Rolling

e Continued from page 1

shelled out $250,000 for the
six-act lineup. The acts include
Chuck Berry, Bill Haley & the
Comets, Bo Diddley, the Drift-
ers, the Coasters, and the Shi-
relles. According to Nader, in-
terest in the show has been run-
ning so high that several dates
have been set in front of the
official March 20 kickoff. Three
pre-tour dates have been set
with Phil Gernhard for his Flor-
ida circuit including Tampa
(Feb. 20), Orlando (Feb. 21)
and Jacksonville (Feb. 22). Also
set is a Feb. 27 date with pro-
moter Robin Seymour for the
Olympia in Detroit.

Already lined up for the reg-
ular tour are locations in Phil-
adelphia, Hartford, Chicago,
Fort Wayne, Houston, Boston,
Pittsburgh and Nashville.

Nader and the Morris offices
have worked out tie-in deals for
the show with Roulette Records
and Buddah Records to supply
radio stations in cities playing
the “Revival” with their albums.
Roulette will be servicing the
stations with “Vol. 1-19: Oldies
But Goodies” and Buddah will
be sending out its “First Gener-
ation” series.

In addition, Nader has pro-
duced two LP’s which he’ll tie
in with the touring show. One is
“Bill Haley’s Scrapbook™ on
Kama Sutra and the other is
“The Rock ’'n" Roll Revival”
on Buddah. The Haley album
was recorded live during his re-
cent engagement at New York's
Bitter End, and the “Revival™
LP is a disk version of Nader's
Nov. 29 *“Rock ’'n’ Revival”
show at Madison Square Garden
featuring the Five Satins, the
Mello-Kings, the Capris, the
Spaniels, Gary (U.S.) Bonds,
and Bill Haley & the Comets.

Nader and the Morris office
are already working on a sec-
ond edition of the “1950's Rock
‘n’ Roll Revival™ which will be
booked for dates in late spring.
The deals with the artists are set
through Nader’s own firm, Mu-
sic Production Consultants, Inc.
Connie De Nave will coordinate
national publicity for the tour.

MGM Records Has $17.9 Mil
Loss in Two-Year Period

NEW YORK — MGM Rec-
ords lost a total $17,967,000 in
the fiscal years of 1968 and
1969, Metro-Goldwyn-Mayer
Inc. president James T. Aubrey
Jr. told the annual stockholders’
meeting here Thursday (15).
Pointing to a total revamping,
the hiring of Mike Curb as la-
bel president, and the dropping
of 60 record artists from the
label’s roster, Aubrey said that
MGM would add eight new
subsidiary labels by the end of
the calendar year.

He also said, “we are put-
ting  original  contemporary
music into our films to create
residual values for our publish-
ing and record companies.”
Curb is overseeing the activi-
ties of the Robbins, Feist &
Miller publishing firms.

The reorganization of the rec-
ord label included cutting in half
the number of personne] at the
pressing plant and selling its
three distribution branches that
Aubrey said “accounted for
heavy losses last year.” Trans-
continental Distributing Corp.
now distributes the label’s prod-
uct.

MGM Records will be re-
packaging from its catalog, in-

cluding a new series called The
Golden Archives.

Aubrey reported a profit for
the parent firm of $328,000 for
the first 12 weeks of fiscal 1970.
This compares with a loss of
$2,519,000 for a similar period
last year.

Chess Slide Shows

e Continued from page 3

recordings of songs that have
been rerecorded by current rock
groups and early ghythm and
blues songs.

Other releasgs include albums
by Etta James, Woody Herman,
the Dells, Odell Brown, Joel
Vance, John Klemmer, Salloom-
Sinclair, the Zest Band, Little
Milton, the Soul Stirrers, and
Martha Bass. Albums by Mighty
Baby and Harvey Matusaw’s
Jews Harp Band will be re-
leased on Head Records, an
English label which Chess will
make.

The two Ramsey Lewis LP’s
include one with all new tracks,
and a “best of” album. There
will also be a push on the
entire Chess catalog of Ramsey
Lewis albums.

Market Quotations.

As of Closing Thursday, Jjanuary 15, 1970

NAME 1970 Week’s Vol. Week's Week's Week’s  Nef
High Low in 100’s High Low Close  Change
Admiral 32Vs 122 113 143 1312 132 —
American Broadcasting 9s 36 141 383 37% 38 Unchg.
American Auto. Vending 20% 8% 27 10%4 9% 9% — 1
Ampex 49%  32V2 459 46 44% 4S8 — W
Automatic Radio 43 20V 1152 272 202 2178 — 4VB
Automatic Retailer Assoc. 1222 97V2 97 116 13 N3y — 2%
Avnet 3612 1056 391 127% 113% 128 — %
Capitol Ind. 56Va 29 127 523 472 47V2 — A%
8s 591 415 760  48% 46a 47 — 12
Columbia Pic. 42 24%, 244 29 27%  29% — W
Craig Corp. 24 N% 158 3% 117 12V — 1%
Disney, Walt 1543 697 970 154% 134 148 +15
EMI 8% 5 1897 7% 678 Ve — W
General Electric 98Va  72% 1926 75Va 72% T743% — A
Gulf & Western 50Va 172 992 20 18V 1956 Unchg.
Hammond Corp. 23 14 292 15% 14% 147% — %
Handleman 45V, 29 366 441 412 43 — 5
Harvey Group 25V 9V 20 " 10 10 —
Interstate United 35 1g 274 147% 14V 14% — 3B
ITT 602 46Y4 1803 60 58 5858 — 1
Kinney Services 9% 19 1313 30 28% 287% — W&
Macke 292 142 77 18 17Ve 17% + VB
MCA 44V, 18% 309 23V 21 238 + 2%
MGM 44, 24 153 27 25V2  25% — 12
Metromedia 533% 17V2 383 19 7% 17% — V4
M N8, 94 667 1143 112 N2 — 12
Motorola 166 10234 218 131 126 1272 — 2Va
North Amer. Phillips 593, 35V 559 54 522 52% — 13
Pickwick Int. 552 32 23 542 53% 53% — B
RCA 48Y2 3112 2157 33 312 32 — 1A
Servmat 49 26 125 312 302 30% — V2
Superscope 543 17 282 405 38% 39% + 1%
Telex 12112 2034 3104 1212 10138 1202 419V
Tenna Corp. 3034  12V4 5198 16% 12V4  13Va — 3V
Trans Amer. 38% 23 1200 2454 232 237 — A
Transcontinental Invest. 27%  13% 4517 22% 20 21V — 1la
Triangle 37% 147 23 6% 168 16% — %
20th Century-Fox 413  14% 119 20% 18% 19 — %
Vendo 32% 15 83 V7V 15V2 162 + W
Viewlex 352 2038 308 242 23V 23V — 13
Wurlitzer 23% 13 8 15 4%  147% + B
Zenith 58 327% 525 352 33% 34% — %

Week's Week’'s Week’s

OVER THE COUNTER* High Low Close
ABKCO Ind. 0 8 8%
Arts & Leisure Corp. 9% Vs 9%
Audio Fidelity 3Vs 2 3

212 212 212
1612 15 16

Cameron Musical
Cassette-Cartridge

Certron 25% 232 2412
Creative Mgt. 10V 9 92
Data Pkg. Corp. 29 28 28V2
Fidelitone 41 4l Al
GRT Corp 242 223 22%
Goody, Sam, Inc. 13% 1212 13%
1TCC 6Va 62 6Va
Jubilee Ind. 2% 9 9

Lear Jet 21Va 19Va 1914
Lin Broadcasting 1078 92 10%

Asiof Closing Thursday, January 15, 1970

Week's Week's Week's

OVER THE COUNTER* High Low  Close
Media Creations 5% 43 5%
Merco Ent. 352 332 332
Mills Music 21 20 202
Monarch Electronic 5% 4% 5%
Music Makers, Inc. Va 82 83
NMC 1034 83 10%
National Musitime 14 3% Y%

National Tape Dist. 36 30 30

Newell 13 12V 12V
Perception Ventures 4% 4 434
Qatron Corp. 6 5% 5%
Recoton Corp. ? 63 8l4
Robins Ind. Corp. 6 5 6

Schwartz Bros. 8Va 7Va 7Va
Telepro Ind. 25 2 2

Trans Natl. Commcts. 2% 2V 2Va

*Qver-the-counter prices shown are “bid” (as opposed to “asked’’). Neither the bid nor the
asked prices of unlisted securities represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of

compilation,

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc.,
member of the New York Stock Exchange and all principal stock exchanges.
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‘Leavm On aJet Plane’:s just one of

eleven possible titles for the new Percy Faith album. We
could just as easily have named 1t‘Weddmg Bell Blues, or

‘Everybody’s Talkin) or —
‘Raindrops KeepFallin’
On My H€ad,,0r 4 HisOrchesra andCho

‘Something, or...

In fact, we could’ve ’ Q,’ﬁ;{g”téai d
named it after any P Ta, ?tﬁifiigggmgm
song in the album- i S

just pulled one

out of a hat. Be-
cause they’re all
hits.Everylastone.
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C 1250 /18 19 08801716 10 03804

On Columbia Recordse
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General News

216 Stations in Sound Search

NEW YORK — With the
kickoff date nearing in the na-
tionwide Search for a New
Sound talent competition, 216
radio stations have been lined
up to participate. The promo-
tion, which hinges on finding
new record artists and groups,
is slated to start Feb. 1. Radio
stations involved will be recetv-
ing a kit of materials and sug-
gestions on how to run the pro-
motion within the next few
days. Several radio stations are
tying in the Search with local
events and local sponsors. One
station is working with the local
Chamber of Commerce and
other program director was lin-
ing up five Top 40 stations in
his area to produce not only
local winners, but a regional
winner.

Groups selected by the 216
Top 40 radio stations will be
vying for recording contracts,
cash prizes, a trip to the finals
at Washington, instruments, and
an appearance on a national TV
show.

Latest stations to join the
Search include WMEX in Bos-
ton, WFPR in Hammond, La;
WMCR in Oneida, N.Y.; KICR
in Iowa City, Iowa; KBOY in
Medford, Ore.; KOOK in Bill-
ings, Mont.; WDOT in Burling-
ton, Vt.. WDAS-FM in Phila-
delphia; WLCS in Baton Rouge,
La.; WNEW-FM in New York;
WVOV in Huntsville, Ala.;
KLMS in Lincoln, Neb.; WJON
in St. Cloud, Minn.; WJTN in
Jamestown, N.Y., and WQTW
in Latrobe, Pa. Most of the
major markets, aside from Pitts-
burgh, already have a station
participating in the Search.

The Search, conducted by
Billboard in association with the
Tea Council of the US.A., will
be in two stages. First, radio
stations will seek tapes (or con-
duct a “battle of the bands”
contest) in their market to lo-
cate the best groups. Winners
will be sent to Billboard for
judging. Fifty of the best tapes
will be selected and these
groups will receive professional
advice on how to produce a
better tape. The Tea Council
will pay $50 of recording studio
expenses of the group for them
to come up with a better per-
formance. All 50 of these

groups will receive ‘national
publicity, incidentally, and there
is a strong chance that many of
them may achieve national
fame. The six best tapes of
of these 50 that come out of the
second trip to the studio will be
selected by Billboard and a
panel of record producers and

executives. These six will re-
ceive an all-expenses-paid trip
to Washington for the finals at
the National Press Club. The ex-
penses of a representative from
the six radio stations that found
these groups will also be paid
to Washington. The six groups
will compete in Washington.

Ampex Will Expand
Promotion of Artists

NEW YORK — Ampex Rec-
ords is making commitments
with its artists to expand its ef-
forts and creative energies on
the promotion of their records
and expose them to the public.

The commitment was made
by the company’s president,
Larry Harris, during the recent
cross-country introductory meet-
ings with the distributors of the
newly formed company.

Speaking here in Chicago and
Los Angeles, Harris said, “We
don’t want our success to be
dependent on chance. He dis-
closed that his company shortly
will begin extensive advertising
in distributor and consumer
trade publications and the un-
derground press to ensure the
ultimate in exposure. In addi-
tion, Ampex will also provide
promotional packages, including
artists  background material,
mailing pieces and storefront
promotional posters to aid in
the introduction of the artists
in retail outlets.

Harris said that an important
phase of his commitment both
to the label’s artists and its dis-
tributors will begin later this
month when the company ini-

Shocking Sales for
Shocking Single
NEW YORK-—The Shocking
Blue’s “Venus” has registered
sales of more than one million.
copies on Colossus Records, ac-
cording to Art Ross, label’s vice
president and general manager.
Colossus has issued an album
by the Dutch group. The label
also has a new single, “Ma
Bell Amie,” by the Tee Set,
another Dutch group.
tiates radio advertising on Top

Music In Printﬁ

By JOE DI SABATO

(The numbers following the titles refer to current chart positions)

Once again the failure of publishers to cooperate with one another
for their mutual benefit has killed what could have been one of the
hottest folios of the year. Pete Cimino has been trying to get 12 pub-
lishers who hold the rights to 20 songs recorded by Joe Cocker to co-
operate in printing a Joe Cocker folio. Much to their credit. Gil Music
and Stranger Music agreed to license their songs to Cimino, but three
other publishers refused and so the folio will not appear. None of the
songs which were refused are strong enough to sell single sheets.
Approval was denied in at least two cases simply as a matter of “policy.”
The request for a license was not even considered. The result is that
none of the publishers will make any money and musicians will be
deprived of a Joe Cocker folio.

Publishers must begin to change with the times. They should follow
the example of some of today's record labels which are beginning to
allow their artists to record and jam with artists from other labels.
Would the first “Supersession” LP have appeared if Atlantic had refused
to allow Steve Stills to record on Columbia with Al Kooper? What
would have happened if the various labels involved had refused to co-
operate as a matter of “policy” when Blind Faith or Crosby, Stills.
Nash and Young were forming? Publishers must learn to cooperate;
they have nothing to lose and much to gain.

Sheets and Folios

Warner Bros. has printed the sheet for “She Belongs to Me” (33).

Hill & Range has sheets for the country hit “The Golden Rocket”
(60) and the new Ronmie Hawkins single “Down in the Alley.”. . .
Cimino has put out a sheet for “Baby Take Me in Your Arms” (31).

Musicals: Hansen has printed the folio for “Hello Dolly™ entitled
“Hello Barbra.”. . . Plymouth has the folios for “Oliver” and “Jimmy.”

. . Hansen also has a folio with music from the film “Goodbye
Columbus.”

Folios: West Coast has “The Classics 1Y Song Book™ which con-

tains their greatest hits (53). . . . Big Seven has the “Tommy James and

(Continued on page 80)
10

40 AM, FM and underground
stations in major market areas.

The disk company recently
named 27 distributors through-
out the nation and in Hawaii
to handle its product.

Deals fo Spread
Musicor Info

Global Mart

NEW YORK-—Musicor Rec-
ords will be spreading into the
global market through deals
with  independent companies
abroad. Art Talmadge, Musicor
president, is working out
arrangements for the distribu-
tion of Musicor and its affil-
iated labels in Europe and South
America.

Musicor now lists over 100
titles in its album catalog, fea-
turing such artists as Gene Pit-
ney, George Jones, the Platters.
Hugo Winterhalter, Xavier Cu-
gat and Inez & Charley Foxx.
The Musicor catalog is also
available on 8-track stereo car-
tridge tapes and cassettes.

The label’s country roster,
spearheaded by George Jones,
is being expanded by <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>