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Youth Unrest Cuts
Disk Sales, Dates

By BOB GLASSENBERG

NEW YORK—Many campus
record stores and campus pro-
moters across the country are
losing sales and revenue because
of student political activity. “The
students are concerned with
other things at the moment,”
according to the manager of the
Harvard Co-op record depart-
ment in Cambridge, Mass., The
record department does much
business with students in the
Boston area. Most of its cus-
tomers attend MIT, Harvard, or
Radcliffe. “We are running sales
promotions but the students are
not buying. Now that MIT has
closed down for the duration of
the semester, sales will probably
be even lower." During the last
student strike in the Boston area,
the department manager said,
sales had actvally increased.
“But this time, the students feel
a little closer to the situation.
They are living the lyrics of
some of the records which we
sell. Why should they buy
them?”

The same holds true at
Memphis State University, where
Larry Coyne, a student, works

at Pop-I's Record Room. *“The
strike has definitely affected our
sales, Most of the students have
gone to the demonstrations in
the city and don’'t have new
records on their minds at the
moment, They are deeply moved

(Continued on page 40)
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FCC Probing New Pa

WASHINGTON—When re-
cording stars perform on a TV
show, but their appearances are
in fact paid for by a record
company or music publisher, is
it enough for the station to an-
nounce that the appearance was
“arranged by" the company—
or should the stricter legal word-
ing in the anti-payola law be re-
quired, namely, “paid for or
furnished by" the company?

This question may get a final
answer at the Federal Com-
munications Commission, where
a payola issue will be included
in the contest over renewal of
New York's WPIX-TV. The
Channel 11 station spot is being

Granz Joins Bronfman in

Bidding for Buy of Verve

LUGANO, Switzerland —
Norman Granz is eyrring a re-
turn to the ownership of Verve
Records. It's understood that
Granz is looking to get into the
acquisition of the Verve label
with Sagittarius Productions, a
film company backed by MGM
shareholder Edgar Bronfman.

It's been already reported in
Billboard (April 25) that if the
deal 15 completed, the label will

change hands in exchange for
Bronfman's 18 percent share-
holdings in MGM. Ron Kass,
former president of MGM Rec-
ords, is now international direc-
tor of Sagittarius,

Granz, who's been headguar-
tering in Switzerland for the
past several vyears, sold the
Verve label, which he founded,
to MGM in 1961 for about %3
million,

Fun & Games, 8-Track Way

By EARL PAIGE

HIALEAH, Fla. — The
world's first coin  operated
amusement game utilizing pre-
recorded music on 8-track CAR-
tridges is being developed here
by Allied Leisure Industries. The
game, a motorcycle driving ma-
chine, is the natural followup
to the now popular automobile
driving machines:

e Two U.S. games manufactur-

ers have been here trying to ac-
gquire Allied, or at least rights to
produce the game,
® Another firm that makes cabi-
nets for Allied’s competitor has
refused to make Allied’s cabinets
and the firm is now doing its
own woodwork.
® Orders are piling up daily
from distributors who have
(Continued on page 45)

By MILDRED HALL

challenged by Forum Commu-
nications, Inc., which accuses
WPIX, among other things, of
failure to identify sponsorship
properly when performer pay-
ments on the Clay Cole show
were made through a “check-
swapping" arrangement with

Global Top 40
Radio Show Due

By CLAUDE HALL

LOS ANGELES — Water-
mark Enterprises Inc. will launch
the first worldwide commercial
syndicated Top 40 radio show
July 1, it was announced here
last week by Tom Rounds, presi-
dent of the firm. Rounds, Water-
mark chairman Tom Driscoll,

(Continued on page 30)
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MCA-Decca in

2-Coast

NEW YORK — The MCA-
Decca Records complex will be
established as a two-Coast com-
pany, Mike Maitland, MCA Rec-
ords president, said last week.
“There are no home bases any-
more for the progressive record
company.” He pointed out that

yola Issues

record and music publishing
companies.

WPIX-TV has acknowledged
that there was a ‘‘check ex-
change arrangement,”" but told
the FCC that appropriate an-
nouncements were made. WPIX
operations manager Leavitt J.
Pop said that under the “ar-

(Continued on page 78)

Thrust

Decca was already well-estab-
lished in Nashville.

In line with this theory, Kapp
Records is being moved to the
West Coast as of May 15. Sev-
eral employees have been
shifted from Kapp's New York
pperation into the Decca fold
and Decca will continue to be a
New York-focused firm. The
shift of Kapp to Los Angeles 15
a ‘“rather modest change,”
Maitland said, as part of the
operation was already located
on the West Coast.

Maitland, who has been com-
muting every third or fourth
week from the Coast to New
York, left last week for Europe
to complete some business
deals. He said that Kapp would
continue to be a vital label n
the MCA operation.

Harry Meyerson, a&r pro-

(Continued on page 6)

TRO Accents Now Mood
In 25-Tune Youth Pkg

By MIKE GROSS

NEW YORK — The Rich-
mond Organization (TRO) is
rolling out its catalog to meet
the youth market's growing de-
mand for songs of substance
and meaning. Al Brackman,

Oliver Is Drug-Buster in
U.S.-Backed Radio Show

By ELIOT TIEGEL

LOS ANGELES — Pop vo-
calist Oliver has narrated a half-
hour radio documentary on
drug abuse. The program was
prepared by the House Select
Committee on Crime as a re-
sult of its lengthy hearings in
Washington into crime and
narcotics traffic.

The program has already
been aired on about 400 sta-
tions, Oliver said, with a great
number of these outlets college
broadcasters.

The government committee
selected Oliver (whose full
name is William Oliver Swof-
ford) after one of its members
saw him perform on a national
television show.

Oliver taped his narration

while in New York doing re-
cording work. He says he wel-
comed working on the project

(Continued on page 8)

TRO vice president, has pack-
aged 25 songs, in lead sheet and
print matter form, from the
firm's catalog, for presentation
to record company a&r men,

independent  producers and
artists.
The songs, according to

Brackman, deal with civil and
human rights, and have antiwar,
antipollution and antidrug
themes. In the TRO catalog are
such songs as “We Shall Over-
come,” “If 1 Had a Hammer,”
“Leave Them a Flower," “Nee-
dle of Death,” "Waist Deep in
the Big Muddy™ and “What If

(Continued on page 10)

Philippines Flip Pirates

MANILA—For the first time
in the Philippines, the three
major recording companies
here are uniting to fight the
manufacture of fake records.

The firms, Mareco-Filipanas,
Dyna Records and Super Rec-
ords, known as the Big Three,
placed ads in major newspapers
and magazines, hitling pirates.

“If this cannot be curbed,”
said Manuel P. Villar of Mareco-
Filipinas,” it will kill the legiti-
mate Philippines record indus-
try. We would be like Taiwan
and other Asian countries
where only pirate records exist.
Piracy has to be stopped, by all
means; to allow the illegal man-
ufacturing and importation of

(Continued on page 64)
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Three of our most respected album artists are
now on the verge of breaking onto the singles
chart Nina Simone, with her“Black Gold”album

“ on the charts and an upcoming
appearance at the Fillmore East,
deserves all your support for her new
5 smgle,“Whatever I Am(YouMade Me)”

]ack Jones has a new, top-40 flavored single,
“Sweet Changes” %, ‘1 Wish We’d All Been Ready

Both sides are powerful. From the g

Danny Davis and the Nashville

Brass album,“You Ain’t Heard

Nothin’Yet” comes “Columbus

Stockade Blues” /w“Wings of a
Dove” The first side is a catchy 1:52 instrumental.

The new RCA ‘quug_j loods single 1s on the

charts where it belongs. *“Darkness, Darkness
the current Yc}ungblt}ucls hit, was released from
thElI’ year-old album

“Elephant Moun-
tain." Watch for
the single to go all
the way, the album

Roger Whittaker in America.
Whittaker is a big star in Belgium,
France, Holland, Mexico, and
England. Now we're releasing his
new album, “New World in the
Morning™" in America. Get into
the composing, singing and
whistling of Roger Whittaker.

to begln selling “"Hair™ in Seattle and 7
again, and a new s : Detroit. Lately youcansee | =
RCA Youngbloods & 5% i “Hair” almost anyplace.
album (rE:r:DrdE:d live). . The recent Seattle and
Discoverer wanted Sumebudy s going to begin  Detroit openings are being
playing * Ge:ttmg Straight™ by P. K. Limited, supported by RCA
from the sound track of the Records with local radio
I new Columbia movie starring and print advertising,
Y S Elliott Gould and Candice window displays, program

-#l Bergen. Be the first in your city.  ads, etc. Each new opening contributes to the
album’s constant sales.

A constant market seems to
be developing for “"Oliver!™,
just as it did for “The Sound

of Music.” -

Records
and Tapes
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General News

RCA Cuts Off Returnsto Infermesh O

July 31 in Strike Peril

NEW YORK—Owing to the
impending strike against RCA
Eressing plants, the company
as notified all record and tape
distributors that no exchanges
or returns will be permitted
from May 8 through July 31,
1970, Should it become pos-
sible to accept exchanges and
returns prior to the end of July,
RCA will notify its whole-
salers.

In anticipation of the ex-
pected strike, RCA recently
had_a discount program, giving
distributors 7 and one-halt per-
cent off on catalog product—to
move product out of the fac-
tory into warehouses. Hot prod-
uct, it is expected, will be
given 1o outside pressing
plants. RCA is also arranging
to give distributors their nor-
mal discounts on prompt pay-
ments, inasmuch as there may
be some dislocation owing to
the expected strike.

CHICAGO—The impending
strike against RCA pressing
plants hits Chicago area whole-
salers and dealers at a time
when the effects of the pro-
longed trucking strike have
compounded their problems.
“Not only is it extremely diffi-
cult to get new goods in,” said
Singer One-Stop's Fred Sipi-

ora, “we're wating and wait-
ing for credit on goods we've
returned because the distribu-
tors can't move this returned
merchandise back to the fac-
tory because of the strike.”

“Tommy' Overture
Bought by Atlantic

NEW YORK—Atlantic Rec-
ords has purchased "Overture
From Tommy"” by the Assem-
bled Multitude, formerly on the
Philadelphia label, Eric. It is an
instrumental version of a song
from the Who's rock-opera,
“Tommy,” and was produced
by Bill Buster of American Rec-
ord Sales, who negotiated the
deal with Atlantic promotion
chief, Jerry Greenberg.

LOS ANGELES—Eight Cap-
itol departments are now “inter-
meshed” as part of an opera-
tional design formulated by
label president Sal Innuceci
when he joined the company
nearly one year ago. Don En-
gland, the recently named vice
president and general manager
of the label's distributing cor-
poration (CRDC), oversees the
*meshing” of the departments
which are vital to each other.

During the past year lannucci
has been working to coordinate
various departmental functions
so that there is “a coordinated
plant flow from product incep-
tion until it is sold to the con-
sumer.” England’s appointment,
lannucci said, caps the drive for
a new product flow system,

Reporting to England are:

Art, headed by director Mar-

WB in 75G Push on

LOS ANGELES — Peter,
Paul & Mary's 10th anniver-
sary as a team will be com-
memorated by the biggest art-
ist promotion campaign in the
history of Wamner Bros. Rec-
ords. The campaign starts the
third week in May under the
theme, “Ten Years Together.”
The program will be built

Outlying Areas Hit as Chicago
Truck Strike Enters 6th Wk.

By GEORGE KNEMEYER

CHICAGO—The truck strike
that began here six weeks ago
is affecting dealers in outlying
areas but not the ones in the
city. Wholesalers report that the
strike has not worsened business
past the initial impact, but ad-
mitted the situation could grow
worse with a prolonged strike.

“We're out of more top 40
numbers than we usually are,”
said Fred Sipiora, owner of
Singer One-Stop. "New albums
are sometimes difficult to get
and various accessories are very
hard to get. We're trying to use
air or the trucking companies
that aren’t striking. If the strike
persists it will definitely get
worse, although the record and
tape industries haven't been hit
as hard as others.”

“The store owners in outlying
areas who are unable to drive
in are being affected the most,”
said Stew Greshbaum, ware-

Racusin Heads
Intl Division

NEW YORK—Norman Ra-
cusin, president of RCA Rec-
ords, will take over the direc-
tion of the RCA Records Inter-

national Department until re-
placements are set for Dario

Soria and Bernard Ness. Soria
is leaving as division vice presi-
dent, Records International De-
partment, and Ness resigned as
managing director, Record Di-
vision, RCA Ltd., London.

Racusin indicated he will
temporarily act in both capaci-
ties and will spend a substantial
amount of time in the immedi-
ate future on-the-spot oversee-
ing the operation in Great Brit-
ain.

house manager for All Tapes
Distributing, Inc. Stores 200 to
300 miles away are feeling
about a day delay in getting
merchandise. All Tapes has had
no trouble getting product in,
but getting to stores outside of
Chicago is difficult. We're using
air freight, Greyhound buses
and other means. It costs more,
but has to be done.

Dealers within Chicago gen-
erally agreed that the strike was
affecting them slightly. “If the
distributor or one-stop has the
record, we can get it easily,”
said one store owner. Potential
big sellers were hard to get
occasionally, some said.

John Sippel of Mercury Rec-
ords said it is affecting advertis-
ing and promotion, “The com-
pany doesn't know if the rec-
ords we are promoting are in
stock, It has been extremely
tough. It also has been difficult
to service radio stations with
our product.” He said also that
radio stations he has contacted
with are having a difficult task
assembling accurate surveys
since dealers sometime are hav-
ing trouble getting a hot prod-
uct which normally would sell.

around a special anniversary
album shipped in mid-May and
titled “The Best of Peter, Paul
& Mary/Ten Years Together."
The LP comprises 13 of their
biggest hits,

Among the titles in the al-
bum are “Don’t Think Twice,"”
“Blowin' in the Wind,” “Day
Is Done,” "Puff (The Magic
Dragon),” “Leaving on a lJet
Plane,” “I Dig Rock and Roll
Music,” “Lemon Tree,” “If 1
Had a Hammer," “Too Much
of Nothing," “For Loving Me,"
“Early Moming Rain™ and “500
Miles.”

The promotional campaign,
which will cost approximately
$75,000 to launch and runs
from the third week in May
through the last week in July,
has a number of features de-
vised by the Warner Bros. ex-
ecutive team:

e Specially designed tape dis-
play units to be shipped to
outlets across the country.

* An extensive consumer and
trade press campaign running
through the period, stressing the
entire Peter, Paul & Mary cat-
alog of albums on WB and
with appearances during their
current concert tour.

e A group of AM and FM
radio spot buys heralding the
anniversary for the U.S. and
Canada. The anniversary pro-
motion will be staged on a
worldwide basis following the
end of the domestic program.
e A disk jockey and press mail-
ing of special press kits.

e Distribution of advertising
kits to the company’s dealers,
rack jobbers and promotion
men, who have all met in re-
gional pget-togethers on the
campailgn.

® Special billboards and post-
ers which have been printed

By ELIOT TIEGEL

vin Schwartz; merchandising,
headed by vice president Rocky
Catena; promotion headed by
vice president Charlie Nuccio;
rhythm and blues marketing
headed by vice president Reggie
Lavong; special products headed
by Oris Beucler, market re-
search headed by Bill Burkhal-
ter and advertising headed by
manager Dennis Kaillees.

While some departments have
always been within the CRDC
structure, Catena and Beucler
used to report to Jannucci.
Schwartz used to report to Karl
Engemann, the a&r vice presi-
dent. Burkhalter used to report
to Ed Khoury the vice presiden-
tial controller.

lannucci doesn't feel this is
overburdening England because
“each facet is inexplicably
linked together.” lannucci said

P, P&

for distribution to outlets
around the country and in Can-
ada.

Advance sales for the album
and tapes are reported to be
250,000 units. Cumulative sales
of Peter, Paul & Mary prod-
ucts account for almost 15 mil-
lion albums and tapes.

In connnection with the trio’s
current concert tour, two spe-
cial engagements will be the
focus of regional junkets and
promotions by WB: two con-
certs at Carnegie Hall June 8-
9, and a Chicago Opera House
concert June 24,

Peter Yarrow, Paul Stookey
and Mary Allin Travers were

(Continued on page 8)

Stark Service
Centralized at

New Warehouse

NEW YORK—Paul David,
president of Stark Records Ser-
vice, Inc., has centralized the
firm's activities in its new
27,000 square foot warehouse
facilities in the North Canton,
Ohio, Industrial Park. The com-
pany formerly had an opera-
tion in Cleveland known as
Stark Records, Inc., of Cleve-
land, which no longer exists
under this name. The WNorth
Canton firm is engaged in mer-
chandising records, tapes and
related items throughout the
Midwest and Southern areas of
the U.S.

The company operates a
chain of stores under the trade-
mark name of Camelot Music.
Camelot plans to add approxi-
mately 40 small type stores un-
der the Camelot music banner
within the next five years.

Local Rejects MBA on Racial Quotas

LOS ANGELES—Musician
Union Local 47 has rejected
a suggestion by the Black Mu-
sicians Assn. (BMA) that racial
quotas be established for jobs
in the various entertainment in-
dustries.

While noting that the local
“continues to stand against
racial or any other discrimina-
tion in the employment of pro-
fessional musicians,” its presi-
dent John Tranchitella said the
union also opposes “the sug-

gestion by some of our black
members that. a racial quota
be imposed on all employ-
ment. We believe that talent,
ability, and performance must
be the criteria for employment,
as long as all musicians enjoy
an equal opportunity to that
employment.”

The suggestion that more
black musicians be given em-
ployment was broached by
members of the BMA at an
informal meeting with Local 47
on May 10.

During the three-hour ses-
sion, BMA charged that there
is “tokenism” in employing
black musicians, citing the
Academy Awards telecast or-

chestra as only employing four
blacks out of 50. The BMA
wants a 25 percent quota sys-
tem invoked in the entertain-
ment fields, or it might file a
suit through the NAACP.

Bill Henderson is the leader
of BMA. The organization num-
bers some 100 musicians.

peration 'Go’

that when he first joined the
company he felt the challenge
facing him was to develop a
system whereby sales could be
maximized for the established
artist as well as the new ones
being developed. “We had a
very sound structure, but I had
to bring in manpower and then
galvanize and motivate people,”
lannucci said.

England, a former Columbia
Records executive, now oversees
a meshed, coordinated sales and
marketing operation.

A campaign for an LP now
begins with the cover, which
Iannucci feels “lays the basis that
our marketing director Marvin
Schwartz used to report to the
adr department head, but now
he is under England's aegis to
allow for a closer flow of ideas.
Rocky Catena, the merchandis-
ing vice president, formerly re-
ported to Iannucci, Catena's
project managers work with
Karl Engemann’s a&r depart-
ment in formulating merchan-
dising and marketing plans for
albums.

“Our marketing philosophy,”
lannucci said, “is that you work
on the artist, not his product.
And we just don't work on an
artist for one month just be-
cause his album comes out
then.™

Under Iannucci’s hand, Enge-
mann has restructured his a&r
department and given responsi-
bility to department general
manager Mickey Kapp and exec-
utive producers Mauri Lathower
and Artie Mogull, which frees
him to spend more time with
artists and outside producers.

“We've been u?:ng to bring
different kinds of people into
a&r because we can't just be
one face to the industry. There
are all kinds of people and all
kinds of music which have to be
catered to.”

As an example of "a -new
face,” Reggie Lavong, the vice
‘president of a new position,
marketing of rhythm and blues
product, works with England
and Engemann and Mogull are
presently in London establish-
ing ties with EMI, the parent
firm, for a greater flow of
English product into the U.S.

A seasoned veteran of televi-
sion and film negotiations while
with CBS, Iannucci was responsi-
ble for forming Capitol’s new au-
dio/visual department which is
now into TV series develop-
ment, both live and animation.
In that field, Capitol will be de-
veloping music for Hannah-Bar-

{Continued on page 78)

EMI Dickers
For Big 3

NEW YORK — Negotiations
were under way last week for
acquisition of The Big 3, in-
cluding the key ASCAP cata-
logs of Robbins, Feist and
Miller, by EMI

Acting on behalf of EMI was
John Reed, chairman of the
board. During midweek Reed was
on the West Coast, talking to
principals of MGM, parent of
the publishing firm.

The Big 3 1s one of the tradi-
tional giant ASCAP publishing
operations and also has a BMI
affiliation, Hastings Music.

Other principals are seeking
to raise money to acquire the
Big 3. The price is between $15
and $20 million.

Billboard is published weekly by Billboard Publications, Inc., 1465 W. 4bth S5t., Mew York, M. ¥. 10034, Subscription rate: annuval rate, $30; single-copy price, $1. Second class postage pald
at New York, M. Y., and at additional mailing offices, Current and back copies of Billboard are available on microfilm from 3IM/IM Press, P.O. Boax 720, Times Squara Station, Mew York 10036,
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General News
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ROGER WILLIAMS, left, and Tom Dekker demonstrate computer con-

sole system.

Piano, Organ Course
By Computer Offered

NEW YORK—An automated
teacher will be giving piano
and organ courses in more than
200 outlets around the country
before the end of the year via
a music center chain sponsored
by pianist Roger Williams.
Other principals in the chain,
which will be known as Roger
Williams International Music
Center, are Tom Dekker, inven-
tor of the automatic electric
teaching system, and three
Texas businessmen: Sam Evans,
Dick Powers and Sam Beck.

The computer console system
was unveiled recently at the
first Roger Williams Music
Center in Greenville, S.C. The
demonstration drew 10,000 to
the Center. Plans are under way

SESAC Exec on
U.K., Europe Tour

NEW YORK — W.F, Myers,
director of international rela-
tions for SESAC, is on a 10-
week tour of Europe and Great
Britain to further expand the
firm's involvement in the in-
ternational market.

Myers will visit some 13 coun-
tries including Norway, Sweden,
Finland, Denmark, France, Italy,
Switzerland, Germany, Austria,
Spain, the Netherlands, England,
and attend the CISAC XXVII
World Congress of Authors and
Composers in the Canary Is-
lands. He will return to New
York in early July.

to open centers in other cities
under company-owned or inde-
pendently owned arrangements.

Williams sees the computer
console system as a shot in the
arm for piano sales, which
racked up a lower figure in
1969 than in 1920. “The big
problem in getting people, es-
pecially youngsters interested
in playing the piano,” Williams
said, "is the lack of proper
teachers and proper instruction.
The computer console system,
which | call a ‘musical pinball
machine,” puts an end to that
problem.”

The computer console will
give a 39-week course, which
Williams said is equivalent to
a four-year course given by an
average teacher. Two courses
have been designed for the com-
puter console; one for children
up to the age of 11, and one
for adults. In addition to in-
struction in playing, the com-
puter console gives instruction
in arranging and composing.
According to Williams, after
only three weeks of instruction
from the computer console,
anyone can play “Autumn
Leaves."”

The computer console will
b leased to studios at $300
a month. The cost to the stu-
dent for the 39-week course will
be $225.

Headquarters for the Roger
Williams International Music
Center will be at 1000 Ex-
pressway Tower, Dallas, Tex.
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CBS Spurns
FTC Bid on
Reply Buying

NEW YORK — The CBS
Marketing Services Divison will
oppose the rule proposed by
the Federal Trade Commission

which, in effect, would ban
negative option and continuity
selling. The Division, which

operates the Columbia Record
Club and other mail-order busi-
ness, said that it takes pride in
its standards of operations,
which go far beyond the ordi-
nary guidelines for consumer
protection. ‘

The Division said that it
questioned whether the spe-
cific problems described by the
Commission exist to any mean-
ingful extent. The Division sug-
gested that before the Com-
mission formulates new rules
eliminating a practice that has
obviously appealed to millions
of Americans for more than 40
years, an intensive study of
those problems and an assess-
ment of all possible solutions
should be made. The Division
said that it will make every ef-
fort to cooperate with the
Commission in such a study.

UA’'s Stewart,
Deutch to Coast
For Meetings

NEW YORK—United Artists
Music Group's president Mike
Stewart and executive vice pres-
ident and general manager Mur-
ray Deutch leave for Hollywood
Tuesday (19) to attend a series
of meetings with the firm's
Coast staff, writers and pro-
ducers. They'll be discussing fu-
ture projects and will attend
screenings on forthcoming pic-
tures awaiting scoring assign-
menis.

Stewart will leave for Del
Monte Lodge in Pebble Beach,
Calif., Sunday (24), to attend
meetings held by Transamerica
Corp.,, UA's parent company,
Deutch will remain in Holly-
wood to continue meeting with
various record producers and
writers.

Bell Acquires

Track LP of
‘Elephant’ Film

NEW YORK—Bell Records
has acquired the soundtrack al-
bum of the motion picture, “An
Elephant Called Slowly.” The
film, which is being presented
by the Walter Reade Organiza-
tion and released by Continental
Films, stars Bill Travers and
Virginia McKenna, the husband
and wife team who were fea-
tured in “Born Free." Music for
the film was composed by
Howard Blake.

The film opens nationally
Wednesday (20). Bell Records
will release a single of the title
song prior to the national open-
ing and the album will be re-
leased in early June.

As part of its promotion, Bell
has arranged a Saturday morn-
ing screening for disk jockeys,
retailers, press and their children,
tentatively set for Saturday (23).

LT T T AT TR RG]
For More Late News
See Page 78
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WB’s Meet in L.A. to Draw
60 U.S.,Canada Promo Men

LOS ANGELES—Sixty pro-
motion men from the U.S. and
Canada will attend a national
staff meeting conducted by
Warner Bros. Records here on
Thursday through Saturday (21-
23) at the Century Plaza.

National promotion manager
Ron Saul will conduct the
meetings highlighted by sev-
eral guest speakers, including:
Pat O’Day, station manager of
KIR, Seattle; Al Newman, pro-
gram director of KSFO, San
Francisco; B. Mitchell Reed,
program director of KMET-
FM, Los Angeles; Pat Mec-

Mahon, program director of
KRIZ, Phoenix, and Kal Rud-
man.

All facets of promotion and
its involvement with various
radio formats will be discussed.
New fall product will also be
discussed. Speakers from the
record company will include
label president Mo Ostin; ex-
ecutive vice president Joe
Smith; national sales manager
Dick Sherman; marketing vice
president Joel Friedman; crea-
tive services vice president Stan
Cornyn and artist relations man-
ager Walt Calloway.

London to Stage 3 Distributor
Meetings on Metamorphosis

NEW YORK—London Rec-
ords will stage three special re-
gional distributor meetings in
connection with a promotion
and merchandising drive on
Symphonic Metamorphosis, a
new rock group consisting of
members of the Detroit Sym-
phony Orchestra.

The meetings of distributors
and their promotion staffers
will be held in New York,
Tuesday (26); in  Detroit,
Wednesday (27); and Los An-
geles on June 2. The sessions
will be helmed jointly by Herb
Goldfarb, national sales and
distribution manager, and Walt
Maguire, pop a&r manager for
the company.

The meetings come as a cul-
mination of the first part of a
grass roots promotion effort
currently being handled through
London’s regional promotion
executives. These include Sam
Cerami, out of Chicago; Stan

Terry in his Southern area op-
erations out of Memphis; Al
Mitnick in Detroit; Mel Turoff,
covering the Far West out of
Los Angeles, and Dave Marshall,
out of Boston.

The meetings have been
called to kick off the group's
first album. London released
the group's first single, “Crea-
tion” b/w “Reach Out,” a few
weeks ago.

Cotillion Acquires
‘What Can | Do’

NEW YORK—"What Can I
Do” by Cora Washington, on
the Los Angeles label, MJ, has
been purchased by Cotillion
Records following negotiations
between Cotillion’s vice presi-
dent, promotion, Henry Allen
and Lloyd McCraw of MJ Rec-
ords. The single is receiving
strong sales and airplay in the
Dallas area, said Allen.

Fla. Forum Slated to Help
Set Videocartridge Royalty

COCONUT GROVE, Fla—
The Underground Vegetables
will hold a summer forum to
aid in establishing royalties, per-
centages and rights associated
with the videocartridge indus-
try, at a time and place to be
announced.

The forum is designed to give
record and tape manufacturers,
artists, producers, composers,
scriptwriters and publishers an
opportunity to re-evaluate cur-
rent practices and make
changes where necessary.

Persons interested in helping
to create standards for future
non-commercial video products
are being wurged to forward

N.Y. NARAS in
Member Meeting

NEW YORK — The New
York chapter of the Record
Academy (NARAS) will have a
combination “serious” and so-
cial membership meeting Tues-
day (26) at 7:30 p.m. in the
A&R Studios, 799 Seventh Ave.

The main topic will be the
problems facing producers, ar-
rangers and engineers in the
recording studio.

Producers Mike Berniker and
Johnny Pate, heading the mem-
bership meeting committee,
will join with arranger Manny
Albam and engineer Brooks

Arthur in going over studio
problems. Father Norman J.
O'Connor will moderate the
panel.

their opinions and proposals for
change to Summer Forum, c/o
UVG, Box 434, Coral Gables,
Fla. 33134.

According to a source close
to the Vegetables, comments
will be analyzed and prepared
in a trend report to be pre-
sented before the forum. The
source added that new . percent-
ages and rovalties will be made
known to everyone through di-
rect printing on cartridge labels.
Label identification will also re-
flect the list price and percent-
ages paid to wholesalers.

Meanwhile, UVG has de-
velo a lightweight, portable
vidagcbgrtridgg playger thpal pro-
jects on walls. It will also pro-
duce 10 videocartridge releases
each month for use with the
player.
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PULITZER PRIZE
TO ‘ECOMIUM’

NEW YORK — Charles
Wuorinen's “Time's Ecomium™
for synthesized and processed
synthesized sound has received
the Pulitzer Prize for Music,
believed to be the first electronic
work gaining this honor.

The work was composed be-
tween January 1968 and Janyary
1969 at the Columbia-Princeton
Electronic Music Center here
on a Nonesuch Record commis-
sion. It was released on None-
such last July.
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And now he's got a new album, “Raindrops
Keep Fallin® On My Head"” featuring “Bridge

True, Andy Williams has 13 gold records. And

there are some people who think that’s unlucky. Andy Williams

Raindrops Keep Fallin’

Frankly we don’t. But we don’t mind Andy On My Head Over Troubled Water” by Paul Simon. And hit
taking a little superstitious advice. S I e T i songs by Burt Bacharach and Mason Williams.

LOGE TIME BLUES FSWEET MEMORIES
ROTH SIDES MOAW

He’s already got two albums well on
their way to becoming 14 and 15.

Which ought to be more than enough
to keep Andy Williams from getting
hung up on the number “13.”

This One

Lt

1 9WS2-UP2-B2TR
On Columbia Records«and Tapes.
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Super K fo
Revamp With
Brifish Accent

NEW YORK—5uper K Rec-
ords is being revamped and will
be serving as a springboard for
a new wave of British product,
according to general manager
Hy Gold. Jeffrey Katz and Jerry
Kasenetz, principals in  Katz-
Kasenetz Associates, have been
in England the past five months
signing writers and artists and
producing groups. Buddah Rec-
ords distributes the Super K
label.

“Fifty percent of the product
on Super K Records will be
British from now on,” Gold smd,
adding that Freddie & the
Dreamers, the lvy League, and
Graham Gouldman had been
signed, among other artists.
Freddie & the Dreamers and the
Ivy League had many hit rec-
ords a few vears ago, to bring
them back as current chart art-
ists, Katz, Kasenetz and Gold
are launching a promotion trip
themselves to visit air personali-
ties and distributors in key mar-
kets.

Meaux Sues
Thomas for

$1 Million

HOUSTON — Music Enter-
prises, Inc., headed by independ-
ent record producer Huey P.
Meaux, has sued artist B.J.
Thomas here in district court
for $1,050,000. This is the sec-
ond stage in a campaign that also
involves a lawsuit in the Su-
preme Court of New York
against Scepter Records and af-
filiated firms regarding B.J.
Thomas masters and copyrights.
In Houston, Meaux charges that
he had a three-year contract to
manage Thomas and had exer-
cised an option extending to Oc-
tober 1971, plus a recording
contract. Meaux claims Thomas
failed to live up to his contract.

In New York., Meaux is suing
for $1,250.000, plus an account-
ing of his share of the profits
on Thomas' records, plus return
of masters and wvarious copy-
rights,

2-Coast Thrust

o Continued from page |

ducer for Kapp, has been
returned to the Decca op-
eration. Other staff changes will
probably not be too extensive,

In  today's record scene,
Maitland feels the location of a
company is no longer as im-
portant as il was many yeuars
ago. “You could probably go to
Des Moines, although that's an
exaggeration, of course. Bul
there are excellent musicians
and recording studios every-
where today . . , and vou'll find
creative talent almost anywhere.
He said that he wanted to get
some new artists for the Kapp
label and “get it  going
stronger.”

Earth Island Inked
To Rare Magnetism

NEW YORK—Earth Island,
Philips recording group, has
signed an  exclusive publishing
contract with Rare Magnetism
Music headed by Kim Fowley.
Earth Island has more than 135
songs already published dealing
mainly with ecology.

Executive Turntable

Jay Lasker will be named president of ABC Records pend-
ing approval by the ABC board of directors. He will fill the
post vacated several months ago when Larry Newton was moved
into other areas with the parent ABC organization. Lasker has
been a part of the ABC family as vice president and general
manager of its Dunhill subsidiary. Lasker will continue to oper-
ate from the company's Los Angeles headquarters. Before
coming to Dunhill, he was associated with Vee-Jay Records.

* * K

Herb Eisman appointed general professional manager of
Jobete (BMI) and Stein and Van Stock (ASCAP) part of the
Motown music complex. Eisman is a former vice president of
BMI, West Coast and general manager of Frank Loesser’s pub-
lishing companies.

Vice president, Qatron Corp., Rockville, Md., R. Kent
White named president products division, which is responsible
for development and production of tape cartridge changers. . . .
Dick Rose joins Astro Sales, Cleveland, electronic and con-
sumer rep firm as a principal. . . . John P. Courtney appointed
credit manager, CBS EVR division, He is a former corporate
credit manager, Studebaker-Worthington Corp., New York.

* & %

Emil Cadkin, musical director and arranger of Columbia
Pictures and Screen Gems, has been appointed music director
of popular product at American Tape Duplicators. Jim Corn-
field, formerly of Everest Records, joins American Tape as
music director of classical product. Edward O. Praeger has been
named vice president of Ponder & Best's new electronics di-
vision. . . . Robert Gamm, public relations director at Sony/
Superscope, has left. . . . Jack Bratel has been appointed ad-
ministrator of sales projects at Liberty 'UA.

* o k

Joseph P. Gowan named vice president in charge of admin-
istration, GRT Record group, responsible for
administration of the group’s labels (Chess
group, Janus, Neptune and GRT). Gowan is
a former vice president, administration, Chess
Records and is a previous director of admin-

istration, Metromedia Records. Gowan also
/}d ' worked at CBS Records as director of ac-
V. counting.

GOWAN Sam Beasley named regional promotion
manager, east coast, rd&b, Columbia Records, based in Silver
Spring, Md. He is new to CBS and is a former
promotion manager, Schwartz Bros. Distribu-
tors, Washington. He also handled promotion
in the Baltimore-Washington arca for Para-
mount (Dot) Records. . . . Phil Carson appointed
European general manager, Atlantic Records.
He has been Atlantic label manager in England
for the last year, U.K. label manager is now
Roger Holt, who has been with the Polydor

="
-

BEASLEY
promotion department in London. Polydor is Atlantic’s U.K.

licensec. Robert Jamieson appointed regional manager,
north central region, Epic Columbia labels, based in Chicago.
He was previously promotion manager for Epic and the Co-
lumbia Custom labels in the Detroit area.

* * *

Clarence C. Rubin named manager of ASCAP's Portland,
Oregon office. He was previously associated with the society’s
Boston office. Richard J. McDonough named manager of
ASCAP’s Atlanta office. He is a former manager of the Newark
office. . . . Bob Spencer named national sales director of Audio
National franchise division. subsidiary of Music by Jupiter.
Spencer 1s a former eastern regional manager of 1TCC.

* ok ok

Nat LaPatin appointed New York field promotion repre-
sentative, RCA Records. A former RCA executive, LaPatin
joins RCA from regional promotion manager for MGM Rec-
ords. . . . Ann Purtill named account executive in the New York
office of Gershman Swaney and Gibson, publicity firm. She was
formerly in the feature department of Vogue. ., . . Lewis Roth
named managing director of publications for affiliates of Frank
Music Corp. He has previously been associated with Mills Mu-
sic, Shapiro-Bernstein, Sam Fox and most recently MCA Music

(Continued on page &)

MIO INTERNATIONAL RECORDS INC.

MIO INTERNATIONAL will shortly debut the new logo for its record
and tape releases. It will also be used on all advertising and promo-
tional material.

MAY 23, 1970, BILLBOARD
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Reprise leeringly invites you to win a T-shirt that will

DRIVE THE GIRLS WILD WITH DESIRE

You say that you're not making it with the local lovelies? That
when you make Paul McCartney eyes at alluring little honeys
in violet hip-huggers they respond by frowning and suggesting,
“Jerk off, loser””? That even the offer of a seat next to you at a
Led Zeppelin concert is insufficient inducement for a far-out
nubie to spend part of an evening with you?

Then, fella, whatchoo need is a SUPER-OUTTA-SIGHT-
JETHRO-TULL-T-SHIRT of the sort worn by the fullest-
handed rakes everywhere.

-
F

These eye-catching sartorial
groovies, which are guaranteed
to reduce even the haughtiest of
lovelies to a mound of hot pul-

.'l'-lﬂ'lﬂ'h i

-‘_-

sating flesh, are a divine shade of yellow designed to flatter even
the swarthiest complexion, are of the three-buttons-at-the-neck
style recently made all the rage by your sharper English groups,
appealingly reveal the wearer’s fashionably skinny arms (being
short-sleeved), and feature an enticing likeness of sexy Tull
leader Ian Anderson somewhere in the vicinity of the right boob.,
Available in the splendid sizes of medium and large, they may
be worn with equal success by members of any sex.

We, in our customary fiscally unsound way, are giving 1000
of these wonders away. Free.

All you have to do to win one for your very own is: (1) fill
out coupon below, and (2) get it back to us, complete down to
the exact playing time of the first side of

JETHRO
TULL

Jethro Tull's latest hysterically-acclaimed
album (surely you didn’t expect us to
give you something without first trying
to trick you into buying something
first), which information may be
gleaned from the album’s label,
which you have to remove the
cellophane to get to.

So why dontcha in one real
hurry send us the required so
that we can rush you a Tull
T-shirt that's certain to
transform yvou overnight
into a churning urn of
burning funk.

Allow 6 weeks for delivery.
Offer good in U.S.A.
and Canada ONLY,

Beau Brummel Dept.
Reprise Records

4000 Warner Blvd.
Burbank, California 91505

T p—

' Dear sharpies:

i The exact playing time of Side One of
' BENEFIT, which I obviously own, is
My size, in case I'm one of the first 1000
entrants, 15 [] medium, [] large.
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General News

Oliver Antidrug Campaign

e Continued from page |

because of his concern for the
growing drug epidemic and
after he realized the program
was not being “Moralistic or
chauvenistic in its approach to
drugs.”

The show is built around a
“fable and fact format." QOne
example Oliver offers is “the
fable that marijuana is an ad-
dictive narcotic. The fact is it
i5 not an addictive narcotic, In
which one suffers withdrawl
symptoms. But it may be psy-
chologically addictive like to-
bacco or alcohol.”

Oliver also read case histories
of drug use, followed by the
individual's own version of his
experience.

There is a reference to Art
Linkletter's daughter who com-
mitted suicide because of LSD.,
About the girl, Oliver says:
“Cause of death, a bad trip,”

then her father speaks out on
the dangers of drugs.

As a performer, Oliver re-
fuses to use songs with an overt
or a covert reference to drugs.
“A lot of pop groups have done
a disservice by glamorizing
drug usage,” he said. “Maybe
it didn't seem that way at the
time, but the whole drug scene
has been glamorized to a point
where a lot of young people
who can't cope with drugs have
triecd them and are petting
messed up.”

Oliver feels the flurry of
drug-oriented songs has hit its
peak, and he is aware of artists
now publicly campaigning
against drugs. He heard a radio
spot by Frank Zappa in San
Francisco, in which he raps
speed. | know some other acts
who have shown an indication
they might do antidrug com-
mercials.” Oliver feels the un-

Music In Print

By ALAN STOLOWITZ

The pop tune is one of music's marvels. A delightful thing, it
breaks on the air one day, spins wildly to an enchanted audience
and disappears in an instant. It's longevity, however fleeting, has
insured the survival of the industry.

_ The May Fly, one of nature’s miracles, is condemned from
birth and any struggle against its destiny is futile, Can we say the
same for the tunes?

By this time, we've come to recognize and rely on those very
special tunes that transcend their obsolescence. Through a curious
mixture, the tune is transformed into a Song. The Song, differentiated
from the song, leans progressively less and less on style. The owner-
ship of the song is given up, and as band, group, orchestra, sym-
phony, chorus and string-strummin amateur call it their own, the
Song rises Phoenix-like from the ashes of so many forgotten tunes.

The inevitable dilemma is that we are forced to choose: to opt
for the May Fly, whose light burns fast and furiously or for the
Phoenix, slow to rise but strong with endurance.

Shall we put our heads together? Brian Williams of Q-R-S
Music says yes. Do you?

News

From the Soviet Union comes word that “Muzika” (Music) State
Publishing House will publish a translation of Igor Stravinsky's
“Dialogues with Robert Craft.” The book is to appear on sale in
August with a first printing of 25,000 editions.

Good luck to recently-formed (January, 1970) North American
Publishers on their new relationship with Irving/Almo Music.

The following selections are from Kane's “Top Notch Picks of
the Week™ (May 11); “The Best of Tom Jones” Books One & Two,
“Let it Be Song Album,” “Frigid Pink,” and “Tommy Roe's Greatest
Hits." Songs on the rise include “Puppet Man,” “Roadhouse Blues™
and “Up Around the Bend.”

New Folios

Of timely interest are books for weddings. Big 3 has a new one
for C&G chord organs titled “21 Wedding Songs.” It has all the
traditional tunes and marches. Also available from Warner-Bros.
are 32 Wedding Songs” and a series of books called “To Have and
to Hold.” The series is available for all instruments and price is $2.50.

North-American has “Red Hot” a mixed folio of pop and
country chart hits and “Jimmy CIiff” including “Wonderful World,”
“Beautiful People,” “"Come Into My Life" and several others.

Chappell's new Ian Lake series of piano books titled “Music for
Young Pianists” is termed a forward approach to the keyboard.
It's available in three volumes, Grades A, B & C.

Cimino reports that a new Melanie folio is in production.

West-Coast’'s “From Broadway to the Charts" includes tunes
from “Finian's Rainbow,” “Paint Your Wagon,” "My Fair Lady"
and many more from the really big shows.

Big-3 covers several markets nicely with “Laurindo Almeida—
Contemporary Moods for Classical Guitar,” a very handsome book;
“Animal Alphabet,” a cute children's book; *Valhalla Music Book"
containing the songs of Mark Mangold & WValhalla and “21 Pop
Favorites,” including “Sunny,” “Proud Mary,” “Crimson and Clover,”
“*Groovin” and more.

New Sheets

Cimino reports that Melanie’s hit “Lay Down/Candles in the
Rain™ (34) is available. Additional arrangements include SSA and
SATV. Also available is “That Same Old Feeling” (98) by the
Fortunes and by Picketty Witch.

Warner-Bros.' new sheets include “Carry On" by Crosby, Stills,
Mash & Young,” “Come Running” (64) by YVan Morrison, “Cinnamon
Girl” (54) by the Gentrys and by Neil Young with Crazy Horse and
“If You do Believe in Love™ (81) by the Tee Set.

Big-3 has “Buffalo Soldier” by the Flamingos.

Hansen’s sheets include “You Make My Day™ by Trini Lopez,
“What I'm Saying [s True” by Steam, “Daddy Come and Get Me”
by Dolly Parton, “Backstage Babble” from the Broadway hit “"Ap-
plause,” “Mr. Moonlight™ by the Beatles and “Soolaimon™ (31) by
Neil Diamond.

North American’s recent releases include “Come Into My Life”
by Jimmy CIiff, “God Only Knows" by the Vogues and “Don't
Worry Baby" by the Tokens.

derground act or the act which
people associate with the under-
ground are good crusaders to
publicly downgrade hard drugs.

This Kind of performer can
reach persons who do not asso-
ciate with OQliver, he feels, for
his efforts in the radio show,
Oliver was presented a plague
by the Government on Dick
Clark’s “"American Bandstand™
show over ABC-TV.

Several weeks ago, while do-
ing college concerts, Oliver ran
into a flurry of questions from
collegiate reporters about the
radioc show. He doesn’t voice
concern over drug abuse when
working before an audience.
His prime concern is to be an
entertainer. But an entertainer,
he admits, has a platform from
which to meaningfully com-
municate on serious topics.

Should record companies get
invelved in creating antidrug
documentary albums? “I don't
feel record companies will start
spending money altruistically on
educating people about drugs.”

Broadcasters on the other
hand, can play the radio show
and develop their own studies,
he feels. Stations which would
like to obtain copies of the
Crime Committee's program,
should write to Steve Abrams,
House Select Committee on
Crime, House of Representa-
tives, Washington, D.C.

43 Seek Posts
On L.A. NARAS

LOS ANGELES — Forty-
three candidates are vieing for
21 upcoming vacancies on the
board of governors of the local
NARAS chapter. Members will
elect two from each classifica-
tion to serve two-year terms.
There will be three in the
classical field. The new electees
will be seated in June. The
candidates are:

Vocalists: Tom Kenny, Bill
Lee, Jackie Ward and Bob
Zwirn; conductors: Mort Gar-
son, Jimmy Jones, Mike Post
and Pat Williams, a&r pro-
ducers: Steve Barri, John Flo-
rez, Ted Glasser and Jackie
Mills; songwriters: Dick Ad-
drisi, Bodie Chandler, Jerry Ful-
ler, Graeme (Jeremy) Krons-
berg and Ric Marlow; engi-
neers: William (Pete) Abbot,
Dick Bogert (incumbent), Jay
Ranellucei and Dave Weich-
man (incumbent).

Also, musicians: Mike Barone,
Jules Chaikin, Clark Gassman
and Paul Humphrey; arrangers:
Bob Alcivar, Harry Betts (in-
cumbent), Artie Butler and
Gene Page Jr.; art director-
literary editor: Leonard Feath-
er (incumbent), Stu Langer, Ed
Thrasher and Tom Wilkes;
spoken  word - children’s - doe-
umentary-comedy: June Foray,
Milt Larsen (incumbent), Gary
Owens (incumbent) and Jack
Wagner; classical: James Decker,
Mario Guarneri, Edgar Lustgar-
ten (incumbent), Robert Myers
(incumbent), Dorothy Remsen
and Ken Watson.

P, P&M Promotion

o Continued from page 3

all performing professionally—
though separately — as folk
singers in New York in 1969, All
were brought to the attention
of personal managér Albert
Grossman, who put them to-
gether as a team in 1960. They
joined WB in 1962,
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By ED OCHS

YOU COULD pour over their faces, eyes bursting against their
cheeks and tunneling into rich tissues of thought, while the cameras
played upon their souls like an x-ray device with feelings. You could
inspect George's yellow teeth, caved across each other like fallen
tombstones, or Ringo's sheepish sentimentality, The camera was
cruelest to Paul, so vulnerable to his music and his vanities, while
honest John looked down his Roman nose, signal of the middle-
class thinker. And though “Let It Be,” the film, turns you on beau-
tifully to the Beatles, self-flattery becomes self-defeating in what
amounts to a pseudo-cinema verite attempt to canonize them. In
the end, what you have discovered about the Beatles becomes the
sole function and communication of the film, and what you learn
or contrive about the Beatles cannot be judged on whether you found
out enough, were given enough information or even liked what you
discovered. It is human and beyond review. “Let It Be™ just is.

Hello Goodbye

Consciously purged of issues, the film pretends to be just enter-
tainment, with about as many points as a live rock concert. It is
based upon that Beatle admiration, yet the film manages to end
brilliantly with the album, unseen by the Big Brother eye of the
camera, as all the many edited songs and broken, seemingly hopeless
communications are healed together in one svelte action. “Let It Be,”
in its own right (Lennon might say), is revolutionary, for not only
does the last act take place outside the movie theater, to linger in
the ritual that comes with every new Beatle record, but it also sig-
nals the day of filmed rock concerts, both of festivals like Wood-
stock and luminaries like Joe Cocker. A new movie rage, curiously
similar to the documentary, has probably been born from this “live”
farewell flick from that defunct British rock group, the Beatles. John,
Paul, George and Ringo reveal more of themselves in “Let It Be,”
a fit ending for the four moppet dolls who, for the good part of a
decade, have danced and squealed as the creative playthings of a
great mass who built an economy around their pleasant music.

Film of a Fall

The film opens up into a peaceful high, the Beatles enjoying
the obvious enchantment of their bodies and their music. They are
rehearsing in one and twos, then together, dropping out their tongues
as they sing in play. Tension gathers like a distant storm of rains to
come, when McCartney preaches a puffed-up sermon of past hits
and new theory to Harrison, who gets annoyed. In the spectral light
of the camera, McCartney is penetrated and betrayed by his fear of
the powerful glass eye; he sweats conceit as a shield and swoons
like a small-time ham, a reluctant Casanova. It seemed to be his rap,
and when he laid it on Lennon, his partner simply turned himself off
after failing with a word in edgewise. Yet Paul is a shining con-
temporary genius who can imitate and surpass, and although he has
drunk too deeply from his own exploits, tallying like an address
his old bags and big hits, he has a classical cleverness, a way with
sentimental swing and love calls. He can imitate all the romantic
styles that have preceded him, then better them, and though he
weakens and cannot look straight into the camera when he sings
“Let It Be." He is beautiful when his heart swells with his saintly
mother Mary. John is loyal and egoless to his music. Intensely into
his thing (“Dig It" with Billy Preston) Lennon is a rock talent the
equal of McCartney, and as if a compliment to Paul’s small sphere,
Lennon is hip, slick and worldly. Yoko pleases him with her all-
condoning countering pop-oriented games, and meditates heavily
between Lennon and McCartney like a statement of silent denial.
George is a wooden musician, a soldier in the service of his music
who never quite looks into the glass eye. Ringo fights like a sad-
eyed clown to keep his hair out of his eyes, and during “Two of Us
(On Our Way Home)" his eyes are lost in nostalgia and ernmmnzlhls
head tilted wistfully to one side, deep in the beat of feet marching,
marching home. I'm sure the making of the film changed them, and
if it contributed to their separation, to the loss of these per.snnalmes
gelling together, then “Let It Be” is not only the Beatles' last re-
cording session together, but a routine event that had resulted in
19 albums but this time ended in tragedy.

Executive Turntable

o Continued from page 6

(as director of publications). He is on the board of MPA and the
Music Industry Council.

* *k *

Arnold Gosewich named executive vice president and gen-
eral manager, Capitol Records (Canada) Ltd., a position va-
cated by Ron Plum who joins Capitol Industries, Los Angeles.
Gosewich was president and treasurer of Sherman Enterprises,
retail and rack operator that was acquired by Capitol in De-
cember, 1968. He is a former vice president, group marketing,
with Capitol (Canada). . . . Barbara Davies named director of
adr administration, Polydor Inc. She is a former secretary and
administrative assistant to David Kapralik, Epic Records, and a
director of east coast operations for Daedalus and Stone Flower

Productions.
* * %

Smiley Monroe joins Central Songs, a division of Beechwood
Music, as promotion manager. . . . Jack Warfield joins American
Records, Los Angeles retail chain as general manager. He was
previously Vanguard's Western regional sales manager. . . . Bob
Garcia named publicity director at A&M. He has been on the
company’s PR staff for several years. . . . Tim Lane joins
Prophesy Records as national director of sales and promotion.
He was formerly Atlantic Records assistant director of album
sales and marketing.
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Financial News

ABKCO's Earnings
Up in Six Months

NEW YORK — ABKCO In-
dustries had earnings of $1.19
per common share for the six
months ended March 31. Allen
Klein, ABKCO president, ex-
plained that this amount repre-
sents an operating profit of 74
cents per share or $827,000 as
contrasted with 6 cents per share

EXPERIENCE
COUNTS

25 years experience with
a major record company.
Complete responsibility

or $66,000 for the correspond-
ing six months ended March 31,
1969,

Anextraordinary item
amounted to 3500000 in the
current semiannual period as a
result of the utilization of tax
losses carried over from prior
periods. Extraordinary items for
the corresponding six months
ended March 31, 1969, aggre-
gated 5224000 resulting from
losses on securities of $140,000;
and an extraordinary gain on the
purchase of a long-term liability
of a subsidiary of $364,000 in-
cluding a reduction of federal
income taxes of §192,000 due to
the utilization of prior tax losses.
The company has now utilized
all prior period tax losses ap-

IRV TRV EREEE PO ATRTERERRTRTARTRART AR

‘COPS’ IN 5SS
PROMO CAPER

NASHVILLE — Officers in
uniform approached Top 40
and progressive rock radio sta-
tions in 30 key markets Mon-
day (18) searching for informa-
tion about an ex-convict named
David Allan Coe. The officers
asked to see the program direc-
tors by name and, in most
cases, actually induced the pro-
gram director to play the record
(which they'd just received) for
them in their “search.”

It was all a promotion stunt
arranged by Shelby Singleton,
president of Shelby Singleton
Productions, for a new artist
he's introducing on SSS Interna-
tional Records. The album is
“Penitentiary Blues” and David
Allan Coe is really an ex-
convict. The officers, of course,
were off-duty policeman hired

NAL in Chapter 11—
Looks to New Chapter

NEW YORK — The Morth
American Leisure Corp. (NAL)
has applied for bankruptcy
status under Chapter 11 of the
Federal Bankruptcy Act. The
application filed May 13, makes
NAL the second major tape
duplicator in the last three
weeks to apply for this status.
On April 21, the International
Tape Cartridge Corp. (ITCC)
of Fairficld, N.J.,, also applied

for and received bankruptcy
status.
Chapter 11 of the Bank-

ruptcy Act makes provisions for
a company to operate for a
period of 7 to 10 years while
in a bankrupted state, thereby
giving it an opportunity to
work out a satisfactory arrange-

Bros.-7 Arts, Starday/King Re-

cording, A&R Records, Bell
Records, Roulette Records,
White Whale Records, the

Shelby Singleton organization,
the Harry Fox Agency, Auto-
matic Radio, and Skye Record-
ing Corp.

The company, headed by
Larry Finley, has indicated that
it is desirous of reorganizing
its structure and has listed as-
sets in excess of $1.5 million,
with on-hand orders topping
the $100,000 mark.

NAL was formed in 1968 by

Finley who also started ITCC
in 1965.

Ambassador Arm

: . plicable to ordinary income. : : - ment with its creditors, and,
Ifg;a?t;hs;t ai';?,n E?_:;E“zhneé ﬁccﬂrding to Klein, increased by Singleton’s local promotion hopefully, make a successful NIII'HEE ﬁl‘ﬂﬂ REP
SERaRe: ‘hath Earalan business management fees re- AL emergence from its financial NEW YORK—The Peter Pan
ey " g (Continued on page 78)  quinsmimmingausamammmmmimmmmmmg - predicament. Division of Ambassador Records
and domestic. NAL's petition, which has  has appointed Boyce, Hardin &

If you seek a mature man
familiar with artist con-
tracts throughout the
world, let's talk.

New York area preferred.

Write to: Box 783
Billboard Magazine
165 West 46th St.
New York, N.Y.10036&

been referred to court referee
Herbert Lowenthal, lists the
company’s liabilities in excess of
$2 million. An estimated 150
creditors have been named,
among such leading music in-
dustry organizations as Warner

Murray as exclusive representa-
tives in Texas, Oklahoma, Ar-
kansas and Louisiana. The
Boyce, Hardin & Murray organi-
zation maintains showrooms at
1840-41 Dallas Trade Mart,

Fisher Eyes Europe Expansion

NEW YORK — Dan Fisher,
who runs Fred Fisher Mausic,
Marvin Music and Danby Mu-
sic with his brother, Marvin,
left for London Sunday (17) to
look into the possibilities of set-
ting up U.K. companies for the
three firms. He'll be staying at
the White House in London.

Fisher will also be going to
the Continent to check out new
properties in France, Italy and
the Benelux countries. Dallas.
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We have Dizzy, Billy, Max, Milt, Yusef, Paul.

We have siudents with falent, inspirafion, abilify.
You have the musical insirumenis we need.

Jazzmobile's Jazz Workshop needs your Studios have contributed by donating their facilities

help. You have the drums, saxes, trom- for recording and sound technique instruction.
bones, clarinets, guitars, trumpets, pianos

which will enable our students to get it
together. You have the musical instru-

But, there's one hang up to this jazz education,
Practice makes perfect. And, during the week, the

ments that will make the jazz instruction students don't have equipment that's readily avail-
from pros like Dizzy worth it all in the end. able. That's why Jazzmobile's Workshop needs your

help. Your musical instruments will enable our
Maybe you know Jazzmobile's programs. groups to practice what the pros teach. We're asking
Free, live concerts to get neighborhoods for a little help from our friends.

in Harlem and Bedford-Stuyvesant groov-
ing in the summertime. Free jazz lectures
to stimulate public school children during
the school year. Now, there's a new
project: The Jazzmobile Jazz Workshop.

JAZZMOBILE JAZZ WORKSHOP

361 West 125th Street

Suite 406, Attn: Paoul West

Mew York, Mew York 10027

| would like to help the young jazz artists of tomorrow.
[] | have musical instruments to donate to your workshop,

1 | am enclusinfou check to contribute to buying musical
instruments r your young students,

[] Please contact me concerning what | can do to help.

Jazzmobile's Workshop is centrally based
at Intermediate School 201. Students can
meet here on the weekends to work it out
with some of the best jazz "professors’
around. Benny Powell, Joe Newman, Al-
bert Heath, Jimmy Heath, Paul West and

All contributions are tax deductible.

visiting artists such as Dizzy Gillespie and Name
Billy Taylor provide the lessons in instru- Kkl
mental playing, music theory, harmony
City. State Zip

and orchestration. Even A&R Recording
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DiscoTape’s
Sales Drive

LOS ANGELES — Fourteen
local DiscoTape stores banded
together in a “Grand Happen-
ing Sale” the first such mer-
chandising campaign attempted
in this area by the new buying
cooperative organization.

The 14 stores are all inde-
pendent stereo tape centers
which have affiliated with Ron
CGordon's DiscoTape chain. Gor-
don is signing stereo tape deal-
ers around the country to gain
central buying discounts from
music and player manufactur-
ETs.

In the hardware area, the
sale spotlighted Craig, Pana-
sonic, Gerron and Muntz units.
For example, the Craig 3206
8-track home deck with AM/
FM radio with two five-inch
speakers, sold for $169.95. It
normally sold for $199.59, the
chain boasted.

In the music field, B-track
and cassettes were offered for
$3.98. Music came from the
Capitol, Columbia and Apple
catalogs.

Wally New N.Y.
Outlet Ready

NEW YORK—Wally's Stereo
Tape City will open a new retail
outlet on 15,000 square feet of
space at 46 Greenwich Ave,,
Greenwich  Village. Opening
ceremonies are scheduled for
May 30,

According to Harold Wally,
president of Wally’s Stereo Tape
City, this will be the first time
in the city that a retail outlet
located in a prime shopping dis-
trict will be devoted exclusively
to tape and tape products,

The firm's chief executive
further added that the decision
to establish the new outlet at
this time, developed as a result
of forward strides made by the
parent company within recent
months. Sales at the original
Wally's Stereo Tape City at
Eleventh Avenue in Manhattan
are reported to have risen in the
first guarter of this year over
siles for the same period last
year.

LeVitus Looks to

CHICAGO — James LeVitus
is irritated because record-tape
manufacturers are  backing
away from their vow 1o sup-
port his firm's new concept for
packaging tape cartridges. “At
the recent NARM (National
Association of Record Merchan-
disers), people such as Warner
Bros." Joel Friedman said they
would give us a packaging al-
lowance—to date we have noth-
ing in writing from Warner
Bros. or from any of several
labels who seemed interested
in what we're trying to do."”

LeVitus, president of Car
Tapes, Inc., and Ed Swire, vice
president, are plunging ahead
with the packaging which costs
the firm about 7- to B-cents
per package. They are con-
verting 40 to 50 stores a week
to the new concept and have
recently converted all of the
Montgomery Ward automotive
centers across the country.

“Conservatively, the package
has resulted in increased sales
of at least 30 percent and pil-
ferage is down to between 2
and 6 percent,” LeVitus states.
At least 60 to 70 percent of
the software being shipped from
here are packaged in the 6-in.
by 12-in. blister pac unit, ac-
cording to Swire.

The blister unit is color-
coded for 10 music categories:
show tunes; female vocalist;
comedy & children; jazz; clas-
sical; rhythm, blues & soul; in-
strumental; male vocalist; pop-
ular  groups: country. Each
package is date-coded so buy-
ers have only to glance at the
blister pacs hanging on peg
board wall brackets to know
how current the product is.

The blister pacs have open-
ings in the back for viewing
titles and accommodate either
S-track cartridges or cassettes.

An opening at the top of
the package allows them to be
hung on peg board wire brack-
ets: a six foot section of peg
board wall space will accom-
modate 350 8-track packages.

Faster Turnover

LeVitus claims that the con-
cept allows retailers a faster
turnover with a shorter inven-
tory and does not assault the

ATD In Pop Expansion
—Enters Classical Mart

LOS ANGELES—American
Tape Duplicators (ATD) is ex-
panding its line of popular pre-
recorded tapes and catering the
classical tape market.

The company is planning to
duplicate popular, rock, jazz,
folk, country, show and soul in
cassette, B-track and reel. Emil
Cadkin, musical director and ar-
ranger for Columbia Pictures
and Screen Gems, has been ap-
pointed music director of popu-
lar products at ATD.

Cadkin will select titles and
get involved in programming.

"It is a continuing expansion
of our prerecorded tape lines
with a stronger emphasis in con-
sumer oriented entertainment
tapes,” said Warren Gray, ATD
executive vice-president.

In the classical area, Ameri-
can Tape will begin to offer
classical titles in both cassette
and 8-track, explained Gray.
The reel version will be in a
three-hour format under the
Tape-Mates banner.
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Gray announced that Jim
Cornfield, formerly of Everest
Records, has been appointed
music director of classical prod-
ucts.

In a major expansion move,
ATD also has hired Stanley M.
Harris for the newly created
position of national director of
consumer marketing and sales.

Harris, Cadkin and Cornfield
will operate out of ATD's ex-
ecutive offices at 5727 Jefferson
Blvd.

Gray feels there is a strong
market for prerecorded classical
titles. And instead of “stuffy”
or “high-brow” approaches to
classical tape merchandising, the
company is planning to market
classical tapes in a more “down-
to-earth™ contemporary way.

“We want to woo young listen-
ers to classical tapes,” he said.
“*The way to do that is to market
the product in innovating ways.”

The brunt of ATD's classical
repertoire  will come from
Europe.

customer's dignity, the latter a
factor he and Swire feel in-
hibits both the enclosed and
locked security case and the
type of case where customers
can stick their hand through
to examine the tapes without
removing them,

“The case where you are
forced to stick wyour hand
through a hole in plexiglass is
actually  degrading,”  Swire
charges. “This reminds me of
the old trick of catching mon-
keys with a coconut shell.”

Both men, along with Bert
Loeb, who is setting up the
display concept with retail out-
lets, believe that the so-called

spaghetti box (4-in. x 12-in.)
idea for packaging software
was wrong: “The cosmetics

were poor, there was no identi-
fication, you couldn’t really de-
termine the product inside ex-
cept for the title and the whole

package was just too bulky,”
[.oeb states,

“We didn't need a box with
a lot of air in it,” said LeVitus,
“and since we're not in the rec-
ord business the spaghetti con-
cept of utilizing record LP
browser bins was of no use
either.

“When you hear it all—the
disadvantages of the locked
security cases and the spa-
ghetti box—it's obvious that no
one packaging concept will
satisfy everybody at this point
in the state of the art.

“All we're saying to tape
manufacturers is that we can't
get any more money from re-
tailers, we're saving manufac-
turers the cost of a box—
please pass the savings on to us.
We're not going to take any
profit, we're going to spend it
on a package to help sell the
manufacturers’ product,

Package Backing

“Some have gone along
(Mercury here is working with
Car Tapes) but others are ad-
amantly refusing. The biggest
argument against us is that if
the tape manufacturer does
something for Car Tapes it has
to do something for everybody
else—I1 don’t believe that, and
I really don't care.

“There is a packaging allow-
ance within the bounds of the
FTIC if the allowance is actu-
ally being used and ours is,”
LeVitus says.

Swire said that an analogy
between manufacturers’ lack of
coordination in agreeing on
tape packaging closely paral-
lels the coordination in devel-
oping a ticketing system which
is ultimately being developed
by wholesalers.

“No three manufacturers can
get together on any one con-

(Continued on page 14)

Kusisto & Tarr See Quad-8
As a New Consumer Force

LOS ANGELES—The RCA-
Motorola 4-channel, B-track sys-
tem (Quad-8) will be a new
consumer force, according to
Oscar P. Kusisto, vice president
and general manager of Mo-
torola’s auto products division,
and Irwin Tarr, RCA Records
vice president.

Quad-8 has supplied the
8-track system with a shot-in-
the-arm in its struggle with the
cassette configuration.

Just when the automotive
manufacturers were lpoking at
cassette units to install at fac-
tory level, out pops Quad-8 and
its “surround sound.”

Fully compatible with exist-
ing 8-track cartridges, Quad-8
has been demonstrated to major
LS. car manufacturers. “There
is a high probability that 4-
channel sound will be offered
as a factory or dealer installed
option in 1972 or 1973 models,”
said Kusisto. “"Home plavers
and hang-on automotive units
will be available late in 1970.”

Tarr, who was instrumental
in the introduction five vyears
ago of the Stereo 8 system,
believes Quad-8 is a natural next
step system. “Quadrasonic sound
enables us to more nearly repro-
duce the ambience of the con-
cert hall or theater—the feeling
of actually being there — than
any previous reproduction sys-
Sein. "

RCA plans to have two 4-
channel, 8-track units in its
home product line in early fall:
a promotional model with two
external and two internal speak-
ers at a suggested list price of
$199.95, and a step-up version
with four external speakers at
under $250.

Auto Unit

A Quad-8 automotive unit,
which will be available before
the end of the vyear, will be
“somewhat more expensive than
Stereo 8, said Kusisto, *“al-
though costs are still being
evaluated.”

Record company officials at-
tending the International Music
Industry Conference in Mallorca
where RCA and Motorola in-
troduced the Quad-8, expected
companies to evaluate its music
repertoire for possible conver-
sion to quadrasonic sound,
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RCA 1s releasing about 30
4-channel tapes by September
and an additional 30 to 40 be-
fore the end of the year.

“The use of a new, slightly
thinner tape combined with re-
cent economies in tape coating
will permit the marketing of
Quad-8 cartridges at only a
modest premium over conven-
tional cartridges,” said Tarr.

He said that through develop-
ment of a new generation of
players capable of reproducing
both the new 4-channel car-
tridge and the conventional
stereo 8 cartridge with perfect
compatibility, no existing #-track
libraries would become obso-
lete,

RCA will make available a
complete assortment of catalog
and new tape releases in both
Quad-8 and Stereo 8 cartridges.

The Quad-8 cartridge is al-
most identical to the conven-
tional Stereo 8 cartridge tape in
that its tape is in a continuous
loop within the cartridge. At
the end of the first 4-channel
program, the tape switches to
the second 4-channel program.

The listener can change pro-
grams at any time.

The Quad-8 cartridge differs
in that there is a special sensing
slot molded into the cartridge
which allows the player to auto-
matically select the Stereo 8 or
Quad-8 channel mode of opera-
tion,

The 4-channel concept of
sterec has been generating in-
terest within the home elec-
tronics industry since last fall
when experimental demonstra-
tions using reel-to-reel tape
equipment began.

Harvey Stein, RCA's mer-
chandising manager for audio
products, said that RCA is work-
ing on several other areas of
4-channel systems. The com-
pany is investigating disk sys-
tems, as well as multiplex re-
ceivers which would be capable
of picking up four separate
channels of broadcast material
simultaneously.

The Tokyo, Matsushita Com-
munication Industrial Co. is in-
troducing a 4-channel, 8-track
auto stereo unit at $94.45
(domestic price), including two
speakers.
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NATL TAPE'S SIX RACK
DISTRIB COS GIVEN NAME

LOS ANGELES—National Tape and Records is the new
corporate name for the six rack jobbers which National Tape Dis-

tributors, Inc., owns.

The parent company has adopted the one name principle to
provide a continuity of service and image, explains James Tiedjens,

Mational Tape's president.

The companies were formerly Sound Marketing in Atlanta;
Record Distributing Co. of Houston; Music Merchandisers of Tor-
rance, Calif.; and National Tape's own two branches in Milwaukee
and Linda, M.J. The sixth location is a new company formed in San

Francisco.

Mational Tape has not changed the names of its eight com-
pany-owned distributors. These companies are Melody Sales in San

Francisco; California Record Distributors,

Hitsville, Merit and

United Tape Corp., all in Torrance; B&K Record Distributing in
Dallas and Oklahoma City; and Stereo South in Atlanta.

In the area of rack jobbing for mass merchandisers, similar
selling programs are developed by all the National Tape-owned
firms, so a uniform name is valuable. But in the record distribution
field, Tiedjens feels manufacturers need individual attention and
individual marketing penetration, so individual identities for the

companies makes sense.
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GRT Offering Giveaway

Artist Poster

LOS ANGELES — GRT
Music Tapes has begun a series
of artist poster promotions
geared to the consumer. Initial
promotion is with Dunbhill's
Three Dog Night.

Each cartridge and cassette
from Three Dog Night's "lt
Aint Easy” contains an order
label for a free 20 x 30 4-color
poster.

To obtain the “giveaway™ pos-
ter, consumers mail 25 cents for
handling to GRT Music Tapes.
“The poster offer is only avail-
able on tapes duplicated and

Promotions

marketed for Dunhill Records
by GRT," said Larry Finn, GRT
Music Tapes national sales pro-
motion manager.

In addition to the poster pro-
motion on “It Aint Easy,” GRT
is making other Three Dog
Night product available under
the poster “giveaway" promo-
tion.

“As we rerun Three Dog
Night (catalog) material,” said
Finn, “we will include the pro-
motional offer to the consumer.”

GRT is planning other con-

sumer programs to promote
artists and tape sales.

BASF Systems’
$2.5 Mil. Plan

BEDFORD, Mass, — BASF
Systems, Inc., has embarked on
a $2.5 million expansion cam-
paign that will add an estimated
100 employes to the company's
current work force of 650 peo-
ple. The building extensions are
slated for completion by the end
of 1970,

The new extension will in-
clude two buildings spanning
some 70,000 square feet of
space. One building will house a
40,000-square-foot storage and
distribution center for magnetic
disk packs, computer tape, audio
tape and cassettes, while the
other will be used to manufac-

(Continued on page 20)

Educ’tl Sound Develops
System for Voiceless

MELBOURNE, Fla.—Com-
puter equipment engineers work-
ing with Educational Sound
Systems, Inc., based here, have
developed a compact magnetic
tape teaching system for the
voiceless.

According to Charles F, West,
chairman of the board of Edu-
cational Sound Systems, the unit
offers computer tape handling
capabilities in a teaching tape
recorder for the first time.
“This,” he said, “permits selec-
tive, at will, read back of lessons
and recorded exercises.”
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What makes the
E-V Eliminator™

the most modern
speaker system

you can buy?

An ancient
musical idea.

The horn.
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The E-V Eliminator is louder —

for any given amplifier setting —
than any ordinary system that simply puts
a speaker (or two, or more) in a plain box.
Our horn system gives you more volume,
extended bass, wider dynamic range, and
better balance between bass and treble,
And because the Eliminator is loafing
where other speakers must flap wildly to
keep up, it lasts longer. Fewer burnouts,
less chance of mechanical breakdowns.

Here's why: Blow into just a trumpet
mouthpiece. “toot.” Now add the horn
and blow again...just as hard, “TOOT!"
A real blast. And that’s what happens
when we put an Electro-Voice SRO/15
speaker in the unique E-V Eliminator en-
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closure. Now the speaker can move more
air with less effort, create more sound
from your amplifier,

But a single horn can’t handle the en-
tire range efficiently. So we've added a
treble driver and horn to the Eliminator
I1. Plus two extra tweeters (horn-loaded,
of course) to the Eliminator 1. Both
models depend on the SRO/15 15" speaker
for bass.

For sound reinforcement of wvocals
or acoustic instruments the three-way
Eliminator [ is best. Its extended highs
(to 15,000 Hz) and wide-angle audience
coverage insures natural sound. $465.001,
For high-powered guitar work the two-
way Eliminator Il is tops with more

punch and power from its
special treble driver. $370.00%,
Both Eliminators are rated at
a conservative 100 watts®
- overall. And either one will
= put you far ahead of the
crowd. And we're not just tooting our
own horn!

Drop us a card for more technical in-
formation, or visit any E-V instrumental
sound specialist. Ask to hear the power-
ful E-V Eliminator. Then step back!

*Continuous RME whire noive shaped to the lead guitar
Spactrum,

tSuggested rexale prices. Zone 2 Elimingtor I, 348800 ;
Efirminator If, §354.0%0.

ELECTRO-VOICE, INC,, Dapt. S0BW

620 Cecil Streat, Buchanan, Michigan 42107

L ®
y {4/
microphones » musical instrument loudspeakers = sound rainforcemant products « high fidelity

A SUBSIDIARY OF GULTON INDUSTRIES, INC,
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The Sound Teacher, originally
designed for teaching students
of foreign languages, has been
coupled with speech models and
exercises created by James W.

Libby, a laryngectomee for 23
years and an eminent esophageal
speech Instructor.,

Said West, “Through the au-
tomatic execution of listen-re-
cord - compare routines, the
Sound Teacher allows persons
who have had speech organs re-
moved to speak again.”

He explained that when the
larynx has been removed, the
vocal cords and epiglottis, both
normally used in speaking, are
also lost. “In learning to speak
again the laryngectomee must
breath through an aperture in
the throat and speak through
the esophagus, a process that
sounds Euarse and gruntlike un-
less refined through practice and

comparison to normal speech,”
he said.

The new ESS portable re-
corder contains the most mod-
ern solid-state circuitry, weighs
11 pounds 9 ounces, and was
designed specifically to eliminate
the shortcomings of conventional
tape recorders in speech therapy
and language teaching by allow-
ing the listen-record-compare
sequence automatically and ef-
fortlessly, and permitting the
student to regulate pace with a
single lever movement.

The use of two separate elec-
tronically integrated tape units
located in a single housing per-
mits the listen-record-compare
actions. And, according to West,
a master instruction tape is used
in the reel-to-reel section utiliz-
ing special electronic circuits to
single out recorded lesson seg-
ments for replay and compari-
son with the lesson model.

He added, “In one mode the
unit plays a lesson segment of
tape, then pauses until the stu-
dent reacts. If he wants to hear
the model lesson again the mas-
ter tape is back-spaced auto-
matically and quickly to the be-
ginning of the lesson segment by
operation of a repeat switch.
This process can be repeated as
often as necessary.”

Libby's course for laryngec-
tomees includes instructions for
making basic sounds and pro-
gressively advancing through
syllables, words, sentences and
rhythm and control exercises.

Sound teacher tape recorders
are being used at the Florida
Institute of Technology in lan-
guage teaching. When used for
language and speech correction
purposes, the unit requires only
the effective utilization of exist-
ing foreign language tapes and
textbooks.

LeVitus Looks to
Package Backing

o Continued from page 13

cept of tape packaging,” he
said, “so 1 suppose it will be
up to the distributors.

“Actually, I have mixed emo-
tions about our concept. On
the one hand, it's so great [
would like to develop it pri-
vately. After all, who wants to
give the competition a great
merchandising idea. But I'm
practical—we can’t continue o
stand all the expense of pack-
aging tape. The manufacturers
have to help.”
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“Reach Out And Touch (Somebody’s Hand)?....

Written and Produced by Ashiord & Simpson

Dwana Ross’ first single is on its way to the place
you'd expect...the top.

WA americantaciohistory com
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A single source
Jorall your tape anq

cassette accessories

85TC"
Deluxe
Tape
Cartridge Cases
Holds 24 tape cartridges. Avail-
able in black, blue, brown, white.
99TC" and 100TC* Holds 15 tape
cartridges. Available in 4 colors.

Holds 30 cassettes.
Available in brown and black.

*Daluxe Tape Cases feature solid wood
congiructon, vimyl alligator extarigr, al-
tractive red plush interior, lock and key.

All sizes
of Cassetie
and B Track
Blank

Cartridges.

Home Tape
Storage Cabinets
Modern walnut
finish swivel base
allowing easy
accessibility.
B2TC Holds 48
cartridges.

B4TC Holds 48 cassettes.

Tape-Stor Deluxe Storage Cabinets
97TC—Holds 30 Cartridges
98TC—Holds 36 Cassettes

Sliding styrene doors in walnut
finished cabinets protect tapes.
Individual tape compartments.

ATTENTION DEALERS!

ANNOUNCING
THE MOST COMPLETELY STOCKED
TAPE OPERATION IN THE COUNTRY!
WE SHIP ALL OVER THE WORLD—WRITE FOR DETAILS!

INSTANT SERVICE — ODRDER

WE CAN SUPPLY ANY TAPE
IN ANY FORM—IMMEDIATELY !

DONT LOSE SALES

PROCESSED DAY RECEIVED!

OUR PRICES ARE LOW ...
OUR SERVICE § FILL
15 HIGH=—

TEST US!

BUY ITEMS YOU'VE HAD
TROURLE GETTING AMD
SEE IF WE DON'T
CONYIMCE YOuU!

FREE = :Anoiing
ANYWHERE IN U.S.A.!

ONE-STOP

WE HAVE EVERYTHING!

Especially items not found elsewhere!

8 TRACK = CASSETTES

LARGE OPEN REEL INVENTORY

COMPLETE SELECTION BLANK TAPES
(All configurations) Scotch, Audie, etc.

YOU NAME IT-WE'LL GET IT FOR YOUI

FREE
KING KAROL

CATALOG AND PRICE LIST
SENT ON REQUEST

444 West 42nd ST., N. Y. C. 10036
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14600 Sa Broadway = PO Bon 140 - Gardena
Calil S024T = {213 32 1-5847 + Telgn &M-4371

Forbes only makes tape.

F Forbes
B | Electronics,inc.

19 Heyward Street, Brooklyn, N.Y, 11211
(212) B

Tape CARtridge

Canada Photo Is Moving Into
Cassette Accessories,

LOS ANGELES — Canada
Photo Products Ltd., a Toronto-
based importer and distributor,
is broadening its company in
Iwo tape areas: casselie acces-
sories and 8-track home players,

Jerry Stevens, president of
Canada Photo, said his com-
pany is getting involved in
8-track hardware and cassette
accessories for the first time.

The 8-track home line, im-
ported from Japan, will consist
of a straight-8 with speakers, a
deck and an 8-track multiplex.
The company now imports a
monaural cassette portable
player/recorder.

The accessory line includes
head cleaners, head lubricants,
splicers, racks, telephone jacks,
patch chords and carrying cases.
Initial outlet stocking Stevens’
accessory line is Sears.

Also on the horizon for Cana-
da Photo Products is a line of
B-track blank tape. Stevens ex-
pects a good market to develop
for that configuration in blank
tape when hardware producers
“get equipment on the market.”

Although B-track blank tape
doesn't have the potential of
blank cassettes, he said, the
market will support it—if plaver
manufacturers get hardware on
the market.

The brunt of Canada Photo's

8-Tracks

work in the tape software field
is in blank cassettes.

Stevens also sees an excellent
auto cassette after-market in
Canada when hardware manu-
facturers develop an automatic
reversible cassette.

Premium Show Star:
Tape, Tape Products

NEW YORK — Tape and
tape products emerged as key
premium items at the 32nd an-
nual Premium Show held re-
cently at the Coliseum. Of the
more than 1,000 suppliers rep-
resented at the four-day moti-
vational industry exhibition, a
sizable percentage were tape
hardware and software manu-
facturers and dealers.

Manufacturers included Phil-
co, Peerless Telerad, Magna-
vox, Panasonic, Admiral and
Webcor for hardware; Capitol,
Pickwick, Columbia and the
iM Co., for software, and Le-

20th-Fox to Give Some
Films for EVR Cartridge

NEW YORK—The board of
directors of 20th Century-Fox
Corp., has authorized the com-
pany to transfer selected films
in the Fox library to CBS for
release in the EVR CARtridge
system, The order extends only
to films in theatrical release for
five years or more.

The authorization follows a
proposal initiated by Fox's board
chairman, Darryl F. Zanuck, at
the March 24, 1970, unveiling
of the CBS color EVR system
held at the Pierre Hotel. At
this demonstration and press
conference, Zanuck told news-
men that he would recommend
to Fox the conversion of its
films to the EVR format.

With confirmation of the
recommendation coming from
Fox, an EVR planning com-
mittee has been set up to pro-
ceed with discussions on the
program. The committee com-

rises Jerome Strala of the Fox

ard of directors, Jerome
Edwards, Fox's vice president
and general counsel, and Hubert
Bragg, technical consultant.

Musicor Into
Own Distrib

NEW YORK—Musicor Rec-
ords has gone into distribution
of its prerecorded tapes, The
product is being offered on a
multiple distribution basis to
racks, one-stops and dealers,
either directly or through Mu-
sicor distributors,

Musicor tapes were originally
distributed by the International
Tape Cartridge Corp. (ITCC),
now operating under Chapter |1
of the Bankruptcy Act.

To highlight the change in
distribution, Art Talmadge. Mu-
sicor's president, has released
20 stereo § cariridge tapes con-
sisting of popular, country and
Latin albums from the Musicor
catalog.

Two of the company’s newest
package releases will be included
in this release. They are “Newies
But Oldies,” by the Royal Teens,
and “Jennifer Tomkins,” by the
Street People.
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The agreement places some
1,500 Fox films immediately at
CBS disposal for conversion to
the EVR format.

Commenting on the approval
Robert E. Brockway, president
of the CBS Electronic Video Re-
cording Division, said, “We are
very pleased that the Fox board
of directors has endorsed Za-
nuck’'s pioneering move into
EVR. We believe, along with
him, that the quality of color
EVR reproduction; the modest
rental price that will make mo-
tion pictures available to a mass
market; the built-in EVR safe-
guards providing defense against
unlawful piracy of product; and
the benefits that will accrue to
all segments of the film industry,
spell out a bright future for fea-
ture film exhibition at home
through EVR."”

Meanwhile, BNA Films has
placed an order for the con-
version of its 16mm motion pic-
ture series, “The Effective Ex-
ecutive,” to the EVR format.

The five-part film series, each
film 25 minutes in length, com-
prise one of industry’s most re-
spected training vehicles for ex-
ecutive management. The series
features Peter F. Drucker, a
major management consultant
for Sears, Roebuck; General

Motors, General Electric and
AT&T, and is based on his
book, “The Effective Execu-
tive.”

With Drucker on camera, and
through simulated consultant/
management situations, the series
presents major problems faced
by executives, and effective
guideposts for their solutions.

Commenting on BNA's deci-
sion to convert the series to the
EVR format, Arthur W. Burns,
marketing manager for the com-
pany, said, “We believe EVR
will bring these films within the
reach l::lg all corporations and
executives, and that this is just
the beginning of BNA's use of
this exciting new technology.

BNA Films is a division of
the Bureau of National Affairs,
Inc., headquartered in Rock-
ville, Md.

Bo Products, Recoton and Rob-
ins for accessories.

Although all tape configur-
ations were exhibited, the em-
phasis was undoubtedly on cas-
sette products, and many soft-
ware manufacturers offered a
package deal, which included
a cassette player, to potential
participants in  the premium
program. A number of the ex-
hibitors displayed, for the first
time, special lines of new prod-
ucts, designed especially for
the premium buyer.

Manufacturers and dealers
alike found it difficult to gauge
audience reaction to the show,
as market reaction to this type
of exhibition is not felt until
several months later. However,
all exhibitors felt that partici-
pation was worthwhile as it of-
fered a lucrative showcase for
their products.

Confirmation of this comes
from Jay Thalheim, president
of the Thalheim Exposition
Management Corp. which pro-
duces the Premium Show. Thal-
heim said an estimated 20,000

industry  executives attended
the exposition.
He added, *“As the show-

case for the motivational field,
the widespread appeal of the
Premium Show reflects the
growth of the industry, Exhibi-
tors responding to the annual
Premium Survey predict a sub-
stantial 21 percent average rise
in premium sales volume for
1970, as well as foresee an
average 14 percent increase in
profits from premium sales for
the same period,

Thalheim said the exhibitors
based their predictions on the
increasing number of premium
programs utilized by firms, as
well as the rising number of
new users of premiums and in-
centives each year.

“As our economy becomes
increasingly competitive, com-
panies continually look to in-
centive programs as a means 1o
achieve their marketing goals,”
Thalheim said.

The exposition covered some
300,000 square feet of space
at the Coliseum and featured
more than 100,000 incentive
items.

Looking for
Talent

Billboards

Iniernational

[alent Edition
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We thought you would. Which is why T e S
we named Ray Stevens new album L e P -
after that smash single of his.

And if that's not enough ready-made
sales potential for you, you might be
interested in the fact that Ray is going
to be Andy Williams’ summer replacement
on the tube. The show’s going to be called
“Andy Williams Presents Who's Ray Stevens?”

Who, indeed!

Ray Stevens/Everything Is Beautiful
On Barnaby Recards{(jﬁ} and Tapes

Distributed by Columbia Records
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we’ve broken a record. again. again. again.
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We'll help you break recnrd;x"m_ﬁ
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in your market.
Take out a personal subseription to
Billboard, today!

Billboard, I'm ready to break records.
O 1 year S30 (52 issues)

1 2 wears S50 (104 issnes)

7 3 years 860 (156 issues)

Please enter my subscription for the term checked below.
] payment enclosed [] bill me later

NAME ' ADDRESS
CITY

o

NATURE OF BUSINESS

Billboard

2160 Pailerson Sireet, Cincinnati, Ohio 45214

Again. Billboard is the leading paper

of the international music-record industry.
Paid circulation now totals 30308,
breaking last year's record for the same

3 months period by 1,950.

It figures.

&

When you're first 1o give members

of the industry exelusive editorials and
Features, first-hand reporis (and scoops).
insights into trends—and foresights,
authoritative charis, and analyses...when
you're first (o help members of the
industry break records of their own,

then they help you break records, too!

tJune 1969 Publisher's Siatement as filed with ABC.
Subject o andir.
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TUNE IN THE |

With the new, 1970 WORLD RADIO-TV HANDBOOK. The only complete reference
guide to international radio and television broadcasting. Indispensable for
broadcasters and listeners who want to identify stations and obtain maximum
enjoyment from their receivers.
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