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Met Asks Unions to B'way Musicals Get Early
Share Electronic Pie

By PAUL ACKERMAN and LEE ZHITO

NEW YORK—The Metro-
politan Opera Association has
proposed a precedential joint
participation plan to the Ameri-
can Federation of Musicians and
several other unions whereby it
will share income with the unions
to be derived from an increased

B'casters Eye
Classical Ties

By ROBERT SOBEL

LENOX, Mass. — Some 40
concert music broadcasters from
both major and small markets,
meeting at the Holiday Inn from
Aug. 6-9, made a dramatic ap-
peal to record labels for closer
cooperation in the servicing of
promotion records and in sup-
porting the product with ample
advertising and promotion,

The conference, a unique dia-

(Continued on page 47)

number of electronic reproduc-
tions of Met performances. The
plan calls for splitting revenue
with the unions coming from
disks, television, tape cartridge,
videotape for theatrical exhibi-
tion, and cartridge TV.

According to the Met's pro-
posal now being considered by
the unions, “the preeminence
of the Metropolitan Opera
Company constitutes an asset
of great potential value. The
only way the large cultural re-
sources of the company can be
made available to a broader
audience 1s by expansion of
that audience through elec-
tronic means.”

The participation plan calls
for the formation of a com-
mittee consisting of representa-
tives of the unions and the
Met. The committee will con-
sider wvarious projects which
will lend themselves for com-
mercial use. The Met will strive

(Continued on page 94)

NATRA’s Dixon Promises
Better Scene for Labels

By CLAUDE HALL

HOUSTON — Alvin Dixon,
president of the National Asso-
ciation of Television and Radio
Announcers, promised a more
cordial atmosphere to the rec-
ord industry at this year's con-
vention here Aug. 19-23. He
also pointed out that the 15th
annual convention, which will
be held at the Roval Coach Inn,
has more workshops and semi-
nars scheduled than ever before.
Most of the seminars slated at
past conventions never came off,
but “this year, as never before
we'll be paving attention to
business.

“And there will be record
company parficipation as in con-
(Continued on papge 47)

NEW YORK — Five big mu-
sicals are warming up for the
new Broadway season but only
two are reported to have origi-
nal cast album deals. The
Richard Rodgers musical “Two
By Two,” which stars Danny
Kaye, is said to be going into
the Columbia Records hopper,
and “Cherry,” a musicalization
of William Inge's “Bus Stop,”
with a score by Tom Baird and

Start But Disk Deals Lag

By MIKE GROSS

Ron Millar, has
mitted to Motown,
The three uncommitted mu-
sicals are “The Rothschilds,”
“MNo! No! Nanette” and “Lovely
Ladies, King Gentlemen,”
Capitol Records had the in-
side track on “The Rothschilds”
the musicalization of the Fred-
erick Morton biography of the
same name by Sherman Yellin
(book) and Jerry Bock and

been com-

Kinney Lists Distrib
In Cleveland by Oct.

By ELIOT TIEGEL

LOS ANGELES — Kinney
Mational Services will open a
record distributorship in Cleve-
land in October and is moving
swiftly to open a joint venture
company in Japan by the fall,

The Cleveland branch will
service Kinney's company-
owned labels, Warner Bros./
Reprise, Atlantic/ Atco and
Elektra. The new branch fol-
lows by over one year the
opening here of a company
owned branch, which recently
took over distribution of the
Atlantic family of labels.

The Cleveland branch as

First Elvis Tour Since ‘58

By JAMES D. KINGSLEY

LAS VEGAS—Elvis Presley
is going on tour. It will be
Presley's first personal appear-
ance tour since 1958, even
though he did play a three-
day engagement at the Astro-
dome in Houston last Febru-
ary.

The personal appearance tour
will begin in Phoenix on Sept.
9, and go on to Detroit, Sept.
10; Miami, Sept. 11; Mobile,
Sept. 12, Tampa, Sept. 13, and
St. Louis, Sept. 14,

The Phoenix and Tampa

(Continued on page 8)

well as the local branch are
being mutually administered by
Joel Friedman of Warner
Bros.,, Dave Glew of Atlantic

(Continued on page 93)

Sheldon Harnick (score) to an
earlier tieup with producer
Hillard Elkins who owes them
two musicals for original cast
album release. The Capitol
deal with Elkins called for
three musicals but Elkins thus
far has supplied the label only
with “Golden Boy." The deal
with Elkins hit a snag when
a co-producer, Lester Oster-
man, came into the picture.
Capitol hasn't been counted out
of the running vyet, but the

(Continued on page &)
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Realistic Games Sound Out
Extra Dollars for ‘Centers’

By EARL PAIGE

CHICAGO—America’s juke-
box operators are bucking the
sluggish economy by establish-
ing recreation centers in nation-
al department stores where cer-
tain of the new amusement
games featuring audio effects
are grossing over $100 a week,
Store managers are clamoring
for games with 8-track tape
players built in. Other pgames
feature dynamite explosions and
screaming missiles. One motor-
cycle pame has wind blowing in
the plaver's face. The new busi-
ness in realistic games will be
the subject of a seminar at [he
annual jukebox show here where
for the first time the speeches

will be made available on tape
recordings.
The realistic games have
opened up vistas in huge apart-
(Continued on page 70)

Filmation Again

Joins With RCA

By BRUCE WEBER

LOS ANGELES—RCA and
Filmation, producer of ani-
mated TV programs, are team-
ing again to spring another
TV-berthed group for the rec-
ord market.

(Continued on page 93)

Try picking up this Light album.

[ Advertisement )

It’s really heavy.

Over 1,000 radio stations are now featuring
the fantastic, new sounds of Enoch Light's
‘“‘Permissive Polyphonics''. Phenomenal

sales grabber and chart potential. 5 X !E
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THIS IS the hot promotion package for August release
THIS IS 2-record albums you can offer at a special price
THIS IS best-selling product by best-selling artists
THIS IS backed by heavy advertising and promaotion support
including point of sale displays, distributor support
in ads, radio, local promotion, and ad mats on all product
as well as individual albums.

And that's that.

“c" Records and Tapes
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General News

Capricorn Sefs Atlantic, WB, Exchange Talent;
Crossover With Elektra Next

Album Deal
With Ampex

MACON, Ga. — Capricorn
Records, headed by Phil Wa}dan
here, has signed a production
deal calling for at least four al-
bums a year with Ampex. Am-
pex will release the product on
both records and tape. First re-
lease, due in September, will be
an album featuring the Sun-
down, a group composed of
musicians from Alabama, Ten-
nessee, and Georgia. Another
album will feature the jazz rock
group of Bethleham Asylum.
Paul Hornsby of Capircorn pro-
duced the Sundown, the Beth-
leham Asylum produced them-
selves. The deal was negotiated
by Frank Fenter, managing di-
rector of Capricorn’s parent or-
ganization of No Exist Music,
with Larry Harris, president of
Ampex Records.

LOS ANGELES — Atlantic
and Warner Bros. have com-
pleted their first cooperative
creative venture involving At-
lantic's Jerry Wexler, Tom Doud
and Arif Mardin working on Pet
Clark’s next LP.

The WB artist was recorded
in Miami at Criterion Studios,
utilizing a specially put together
rhythm section which works on

other Atlantic projects in
Florida.
“Jerry, Arif and Tom had

talked about working with Pet,”
said Joe Smith, WB's executive
vice president, “and she showed
a great interest in the idea.”

Six sides were cut at the re-
cent session, with two tunes,
“The Song Is Love” and "Time
and Love"” being rushed as a
single. Miss Clark will return to
Miami in early October to com-
plete the LP.

“It seems we might be able

Kirshner Teams With
ATV on Music Flrms

NEW YORK—Don Kirsh-
ner, president of the Kirshner
Entertainment Corp., and Sir

Lew Grade of Associated Tele--

vision Corp. in England, have
teamed up to form a world-
wide publishing company. The
company will incorporate all
the music companies owned by
ATV, including Welbeck Mu-
sic, Ltd., but with the excep-
tion of Northernm Songs, Lid.,
and its subsidiaries.

The new company will man-
age and oversee the interests

Lib/ UA Salufes
Ventures' 10th

LOS ANGELES — Liberty/
UA celebrates the Ventures
10th anniversary in September
with a double pocket LP. There
will be 23 songs encompassing
the instrumental group’s top hits,

The material will also be
available in an B-track and cas-
sette  twin packs. The label
plans to push eight of the
band's catalog LP’s during the
run of the promotion, starting

{Continued on page 94)

of Maclen Music Inc,

Northern  Songs' subsldmr:-,r
which has the publishing rights
to the John Lennon and Paul
McCartney copyrights in the
U.S. and Canada, Mexico and
the Philippines. The contract
between Maclen Music Inc.
and Dick James Music Inc. has
terminated, but Dick James
Music Ltd. continues to man-
age Northern Songs in Great
Britain and all other territories.

The ownership of Maclen
Music Inc. and Northern Songs
and its other subsidiaries re-
mains exclusively the property
of ATV,

The new company will also
embrace all the music com-
panies of Kirshner Entertain-
ment Corp. excluding the Alan
Jay Lermer interests owned by
it.

Northern Songs has a cata-
log of over 200 Lennon and
McCartney songs, including
such Beatles hits as “Michele,”
“Yesterday,” “Let It Be,” “The
Long and Winding Road"” and
“A Hard Day's Night”

Kirshner will manage this
new Anglo-American publish-
ing venture which will also im-
mediately take over all of the
existing music publishing rights
of the Kirshner Corp. and Wel-
beck Music Ltd.

Allied Launches Subsid
Label for Pop Music

LOS ANGELES—AIllied Rec-
ords, custom manufacturer, is
going into the pop music field
via Allled Creative Productions,
a newly formed subsidiary label,
Daken Broadhead, Allied’s presi-
dent, has appointed Bob Keene
to head ACP, First act signed by
ACP is Back Pocket, a three-
man rock group.

Working with Keene will be
Heidi Robinson as the label's
creative director. Keene said
first sessions for the act will be
in late August. Pat Robinson,
one of the members of the group,
has composed all-original ma-
terial for the first LP and will
adr the album along with Keene.

Billboard is published weekly by Billboard Publications, Inc.,

Robinson has also been signed
to Brave New World Publishing
(BMI), which Keene will ad-
ministrate as well. Keene said
that ACP would concentrate on

contemporary rock product. A
label logo is being designed and

will be unveiled on Sept. 15.

ACP is interested in signed a
half-dozen acts initially and
Keene will leave on Monday (17)
for an East Coast talent search.
Plans call for Keene to “listen
0 as many contemporary acts
as possible during the next few
months.” Keene also said a mer-
chandising director and photo
chief would be appointed by
Allied in the next few weeks.

By ELIOT TIEGEL

to cross lines more in the future
in terms of producers and art-
ists,” Smith said.

WB and Atlantic and Elek-
tra, are all, of course, owned
by Kinney National Services. Bill
Harvey, Elektra's veteran gen-
eral manager-art director has
met with Smith and Stan Cor-
nyn, WB's credative services vice
president to discuss packaging
and presentation of new artists
—opening  still another area
for cooperative participation
among Kinney companies.

“Elektra has pioneered many
techniques in the merchandis-

Buddah Keys
New Product

To Sales Meet

NEW YORK—Buddah Rec-
ords will hold a series of re-
gional sales meetings with dis-
tributors to  introduce the
label's fall product, according
to president Neil Bogart. Trav-
eling with Bogart will be Jerry
Sharell, head of pop promo-
tion; Joe Fields, director of LP
sales and promotion, and Bill
Walsh, head of progressive
rock promotion. Buck Rhein-
gold will visit distributors on
the East Coast, Johnny Lloyd
in the South, Jack Hakim in
the Midwest, Abe Glaser on
the West Coast. Product in-
cludes the Impressions, Brook-
lyn Bridge, Curtis Mayfield,
Mutzie, Dennis Coffey & the
Detroit Guitar Band, Priscilla,
Captain Beefheart & His Magic
Band, Edwin Hawkins Singers,
Dorothy Morrison, Willie Bobo,
Barbara Mason, and Little
Richard.

ing, packaging and promotion
of albums, so we want to ex-
change some ideas with them,"”
Smith added.

WB and Atlantic have al-
ready begun discussions about
promotional techniques, with
Wexler and Henry Allen, At-
lantic’'s promotion chieftain, be-
ing credited by Smith with as-
sisting in the exploitation of Lit-
tle Richard's recent single,
“Freedom Blues.”

Assisting each other in pro-
motional matters “wouldn't be
a regular occurrence,” Smith
points out, “because we are all
capable of promoting our own
records.

“We are not one company;
we are three individual compa-
nies, but certainly a flow of
ideas is healthy.”

This flow of communication
is maintained through a music
committee consisting of Smith,
Mo Ostin (Warners/Reprise
president); Ahmet and Nesuhi
Ertegun, Jerry Wexler and Jac

(Continued on page 93)

Records Gef
New Postal

Rafes in 5 Yrs.

WASHINGTOMN—The spe-
cial book and record mailing
rates now in effect will phase
out in a five-year period under
the new postal structure re-
cently approved by congress
and sent to the White House
for signature last week. Rates
now subsidized by congress for
fourth class educational ma-
terials will go up by 20 per-
cent each vear of the phase-
out, until it reaches the self-
support level prescribed by the
new Postal Service.

Records, books, films and
other educational materials are
at least assured of ‘uniform
rates nationally—there will be
no extra zoning charges. Spe-
cial library rates for nonprofit
mailing of educational materials,
records and films, will have to
reach their self-support level in
a 10-year period of annual
raises.

CBS-TV, ASCAP Agree
On $4 Mil Yearly Rate

NEW YORK — An interim
blanket licensing rate of $360,-
000 per month, or $4,320,000
per year has been agreed on
by CBS-TV and the American
Society of Composers, Authors
& Publishers. NBC-TV pays the
same rate under its interim li-
censing pact with ASCAP.

The agreement was sealed on
Aug. 10 in San Juan, Puerto
Rico, where New York Federal
Judge Sylvester J. Ryan is vaca-
tioning. In 1969, both CBS-TV
and NBC-TV paid ASCAP $6
million.

No decision has been made
as yet with respect to Broad-
cast Music, Inc., which has re-

Flatt Leaves Col; Starts
Negotiations for New Deal

NASHVILLE—Lester Flatt,
in a guick succession of moves,
has quit Columbia after 18
years, recorded an interim al-
bum and single with a smaller
label, and said he is negoti-
ating with another major label
for a long-term contract,

The surprise action, all cul-

Master Deal

The master of Bobby Ry-
dell’s “It Must Be Love,” pro-
duced by the Jaggerz, has been
purchased and released by
RCA Records.

AR A TR

COCKER'S LP
SHIPS 31 MIL

NEW YORK—Joe Cocker's
A&M album, “Mad Dogs and
Englishmen,” went into market
with an initial shipment in ex-
cess of $1 million, which qual-
ifies it for “instant™ gold record.

The album is a two-record
set containing “The Letter” and
highlights from performances of
his recent cross-country tour.

B OO OO ATR AR OO BT

minated in a few days, rein-
forces the break Flatt made
more than a year ago with Earl
Scruggs, his partner for nearly

years, who remains with
Columbia.

After submitting his resigna-
tion to Columbia, Flatt hurried
to the Nugget-studios in Good-
lettsville, Tenn., and cut an al-
bum of “old songs,” those he
originally recorded with Earl
Scruggs in 1949-50. In addi-
tion there was one new song
which he pulled from the LP
and released as a single titled
“"Drink That Mash and Talk
That Trash."”

However, there iz consider-
able confusion over the “in-
terim label” and its distribu-
tion.

Fred Carter Jr., president of
Mugget, said Flatt had re-
corded his album for Nugget.
He said that all his product
would be distributed by Pick-
wick International.

Flatt, however, denied this.
“I have signed no contract with
anyone,” he said, “and this al-
bum was recorded for Pickwick
not Nugget. We merely used
the Nugget facilities.”

ceived no network money this
year. On the basis of the past
performance of its songs, BMI
requested the court set its li-
eral Judge Morris Lasker is ex-
pected to be made shortly.

ITA Adds 3

Companies

NEW YORK—Three record-
ing companies joined the Inter-
national Tape Association last
week — Elektra, Polydor and
Project 3—bringing the month-
old ITA’'s label roster to 10.
Also, ITA added BASF Sys-
tems, Inc. to its membership
ranks last week with Tom
Dempsey, BASF vice president,
to serve on its executive com-
mittee.

ITA disclosed a list of indus-
try executives who will address
the association’s luncheon to be
held here at the Plaza Hotel on
Wednesday (26) honoring Mrs.
Virginia H. Knauer, President
Nixon's special assistant on con-

sumer affairs. These include
Oscar Kusisto, president, Mo-
torola Automotive Products,

who will serve as chairman of
the meeting; Tom Bonetti, vice
president and general manager,
GRT Music Tapes; Alice Don-
nenfeld, counsel, Time - Life
Video; Jim Gall, vice president
of marketing, Lear Jet Stereo;
Paul Nelson, vice president and
general manager, North Amer-
ican Philips Corp.; John Jack-
son, manager, Technical Ser-
vices, BASF; Irv Stimler, presi-
dent, Optronics Libraries.

Those interested in attending
should address reservations to
Larry Finley, executive director,
International Tape Association,
315 W. 70th St., New York,
N.Y. 10023, Telephone: (212)
873,5757.

OO ARV GTEI AT A TATEO0
For More Late News
See Page 94
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INTRODUCING
MISS DIANE KOLBY.

One of the nicest human beings on works on her album, listen to “Holy
earth also happens to sing like a bitch. Man.”
Diane’s got one of the funkiest and See if you can imagine what she's
most powerful voices we've ever heard. got in store for us in months and years
We signed Diane last month, as soon to come.

S W ard the fantastic range of . ’ row g
0 e e fantaetc ange S 1 «HOLY MAN-"wio
rccurél u.nulc.l 1t kﬁnckéd us out, (And we DIANE KOLBY'S NEW SINGLE.

ot ON COLUMBIA RECORDS =

were somewhat prepared.) While she L LURD
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- INTRODUCING
COMPTON AND BATTEAU.

Only in America, 1970, could an ‘ Compton & Batteau
album as quiet and pretty as this one | In California
cause so much excitement. (People- including;
coming-in-from-the-halls-to-listen etttz
excitement that's the sure sign of a

winner around sophisticated Columbia Q

Records.) John Compton sings and

plays guitar, Robin Batteau sings and

plays violin. Their sound is unique in

its own, quiet way. And somehow it
touches a nerve in these frenzied times.
Be among the first to hear them.

ON COLUMBIA RECORDS =

’ . = 1' 8 B - ""
. } : "‘-I"I_'; ‘ .'_- : This One

- A i " *
- Laas v A
' v g M 'S .
» ™ Sk A 485F-YAS-W1EU
. & R.
F- - ¥ A Tou e W ARE R REG PRINTELD LS A
eve : * b 4
*' ¥ . c' '-: 2 [ 4 '
. o ) - ¥ | L]



www.americanradiohistory.com

General News

Billboard

The International Music-RecordTape Newsweekly

Billboard Publications, Inc., 165 W. 46th 5., New York, N.Y. 10034
Area Code 212, PL 7-2800 Cable: BILLBOARD NEWYORK

President, WILLIAM D. LITTLEFORD
Vice President of Business Publications, HAL COOK

Publisher: MORT L. WASATIR Associate Publisher: LEE IHITO

EDITORIAL

EGITOR IN CHIEF: Lee Fhito EXECUTIVE EDITOR: Paul Ackerman

COUNTRY MUSIC: Bill Williams (Nash)
GOSPEL MUSIC: Bill Williams (Nash)
SOUL MUSIC: Ed Ochs

CLASSICAL MUSIC: Fred Kirby

MUSIC EDITOR: Paul Ackerman

ASSOCIATE MUSIC EDITOR: Mike Groms

RADIO & TV: Claude R. Hall

TAPE CARTRIDGE: '-FI.H:I WIbﬂ’ EL,A.]' TALENT: Mike Gross

COIM MACHINE WORLD: Earl Paige (Chi) CAMPUS: Bob Glassenberg
INTERMATIONAL MEWS and SPECIAL ISSUES EDITOR: Jan Dove
ART DIRECTOR: Virgil Arnett COPY EDITOR: Robert Sobel

CHARTS: Director, Andy Tomko . Ira Tracht
REVIEWS & PROGRAMM nn"rumr_' Don Ovens

EDITORIAL NEWS BUREAUS

CHICAGD, ILL. 50501, 188 W, Randolph, Area Code 312, CE 49818
Bursav Chief, Earl Paige

LOS ANGELES, Calif. 90049, 9000 Sunset Blvd., Area Code 213, 273.1555
Bureaw Chief, Eliot Tiegel

MASHVILLE, Tenn. 37203, 1905 Broadway. Area Code &15, 327-21
Bureau Chief, Bill Williams o -

WASHINGTON, D.C. 20005, 733 15th 5t., NW. Woodward Bidg., Rm. 533.
Arsa Code 202, 393-2580, Buresu Chief, Mildred Hall
LONDON: 7 Carmaby 51., London W.1. Phone: 437-8090
Cable; Billboard London, Bureau Chief, Mike Hennessey
MILAN, Piazzle Loreto 9, Milan, Italy. Tel: 28.29.158., Bureau Chief, Daniele Prevignano lonio

TOKYD, Shin-Nichibo Building 2-1, 1-Chome ku-Cho, Chiyoda-Ku, Tel: 294-76-
Bureau Chief, Malcolm DEH:_ Aaru {5 L 22,

FOREIGN CORRESPONDENTS

AUSTRIA: Manfred Schreiber, 1180 Wien XVIll, Kreuzgasse 27, Austria, Tel: 43.30.974.
BEL&IUM: Rene VanDerSpeeten, Grote Baan 148, Herdersem (bij Aaist), Belgivm, Tel: (053) 29591.
BRAZIL: Henry T. Johnston, Av. Rio Branco 25, Rio de Janeiro, Brazil. Tel: 23-4977.

CAMADA: Ritchie Yorke, 15 Austin Crescent, Toronto 4, Ont. Canada.

ﬂl%}““1 Dr. Lubomir Doruzka, Vinohradska 2, Praha Vinchrady, Crechoslovakia, Tel:

EIRE; Ken Stewart, Flat 5 141, Rathgar Road, Dublin &, Eire, Tel: 971472,

FAR EAST:
Japan: Malcolm Davis, Shin-Nichibe Bullding 2-1, 1-Chome Sarugaku-Cho, Chiyeda-Ku.
Mew Zealand: 1. P. Monaghan, c/o Box 7%, Wellington, Mew Zealand,
Philippines: Oskar Salazar, 1032 Matimyas St., Sampaloc, Manila.

FIMLAND: Kari Helopaltio, Perttula, Finland, Tel: 27.18.3&,

FRAMCE: Michael Way, 41, rue des Favorites, Paris 15, Tel: 532.81.23,

GREECE: Lefty Kongalides, Hellinikas Vorras, Thessaloniki. Tel: 48,000 and 43.329.
HOLLAND: Bas Hageman, Hymnestraal 9, Apeldoorn, Holland, Tel: 19447,

WUNGARY: Paul Gyongy, Derek Utca &, Budapest, Hungary. Tel: 35-88.90.

ISRAEL: Avner Rosenblum, B Gezzer 5t., Tel Aviv, lsrael. Tel: 23.92.97.

LATIN AMERICA:
Argenting: Ruben Machado, Lavalle 1783, Buencs Aires, Argentine,
Maxice: Enrigue Ortiz, Mueleo Radio Mil, Insurguntes 3ur TB70, Mexico 20, D, F,
Puerta Rice: Antonio Contreras, 286 Gerfrodis 5., Sanfurce.
Urvguay: Carlos A, Martins, CXB Radio Sarandi, Monfevides, Uruguay.

POLAND: Roman Waschko, Warszawa 45, Magiera ¥ m 37, Poland. Tel: 34.35.04.

Hﬂ;g}?y (Demmark and Morway): Espen Eriksen, Bestumveien 21d, Oslo, Norway. Tel:

SPAIN: Joaquin Lequi, Donoso Cortes 58, Bapo €, Madrid 15, Tel: 243,96.60.

SWEDEN: Kjell Genberg, P.O. Box B4, 137 01 Vasterhaninge, Stockholm, Sweden. Tel: OF5022455,

SWITIERLAND: Bernie S5Sigg, Rebbergstrasse 74, 8102 Oberengstringen, Switzerland. Tel:
(5] 98 75 72,

UNIDON OF 5. AFRICA:
Peter Feldman, 51 van Riebeeck Awe., Alberton, Transvaal, South Africa.

WEST GERMANY:
Munich: Ursula Schuegraf, Prinzegentenstrasse 54, Munich 22, West Germany. Tel: 29.54.32.

Hamburg: Coin: Walter Mallin, 334 Wolfenbuttel, Hermann-Lons-Weg &, West Germany. Tel:
(05331) 3247.
YUGOSLAYIA: Borjan Kostic, Balkanska 30, Belgrade, Yugoslavia, Tel: £4.56.92.

SALES

DIRECTOR OF SALES: Ron Carpenter ADVERTISING MAMNAGER: Ronald E. Willman
PRODUCTION MAMNAGER: Bob Phillips PROMOTION DIRECTOR: Murray Dorf

CLASSIFIED ADVERTISING MANAGER: Miles T. Killoch (New York)
CIRCULATION DIRECTOR: MiHon Gorbulew (New York)

REGIONAL OFFICES

PETER HEINE, Manager of Regional Office Operations, Loz Angeles

CHICAGD: I1l. 50401, 188 W. Randolph, Area Code 312, (k &-7818

Tom Herrick, Regional Publishing Director
MNASHVILLE, Tenn. 37203, 1905 Broadway. Area Code 615, 327-2155

Robert Kendall, Regional Publishimg Director
LOS ANGELES: Calif, 90069, 9000 Suntet Blwd. Ares Code 213, 273-1555

Willis Wardlow, Regional Publishing Dirsctor
LONDOM: 7 Carnaby 5t., London W.1,, Phone: 437-8090

Andre de Vekey, Regional Publishing Director

IMTERNATIOMAL SALES

United Kingdom: Andre de Vekay, Billboard Publications, 7 Carmaby 51., London W.I.
Phone: 437-8090, Cable Billboard, London

Italy: Germano Ruscitto, Billboard Gruppo sri., Plzzale Loreto 9, Milan, Tel: 28.29.158
Spain: Rafael Revert, Ponzano 26, Madrid 3, Spain. Tel: 234.71.30

Benelux, Czechoslevakia, France, Humgary, Poland, Scendinavia, West Germany.
Johan Hoogenhout, Smiroffstraat 40, s-Hertogenbosch, Holland, Tel: 475688

Japan: Shin-Nichibe Building 2-1, 1-Chame Sarvgaku-Cho, Chiyoda-Ku. Tel: 294-76-22,
Mexico: Enrigue Ortiz, Muelea Radio Mil, Insurguntes Sur 1870, Mexico, 20, O.F.

Puerte Rice: Antonio Contreras, 256 Gertrudis 5t, Santurce, Puerto Rico

Yensxwela:; Christian Roux, Radio Exitos 1090, Calle El Retiro, Qta. Vilma, El Rosal,
Caracas, Yenezuvela

Subscription rates payable in advance, One year, $30 in U. 5. A, [except Alaska, Hawaii and
Puerfa Rice) and Eana:la., or $50 by airmail. Rates in other foreign countries on request.
Subscribers when requesting change of address should give old as well as new address,
Published weekly. Second-class postage paid at Mew York, N, Y., and ai additional mailing
offices. Copyright 1970 by Billboard Publications, Inc. The company also publishes
Amusement Business, Discografia Internazionale, Gift & Tableware Reporter, Merchandising
Week, Record Mirror, Record Retailer, Vend,
World Radip Television Handbook, American
Artist, Hi Fidelity, Madern Photography,
Photo Weekly, Postmasier, plesse send Form
3579 to Billboard Publications, inc., 21680
Patterson 5t., Cincinnati, Dhia 45214,

6

¥ol. 81 No. 34

Group A Ent.
Markets Col's
Kiddie Line

NEW YORK—Columbia Rec-
ords will market its Children's
Books and Records and Lancelot
Press through Group A. Enter-
prises. The appointment of
Group A stems from Colum-
bia's belief that there is a vast
and heretofore untapped poten-
tial for the sale of children’s
books and records through out-
lets in children's apparel depart-
ments and stores. The tieup will
begin with Group A Enter-
prises’ marketing of Columbia's
“Sesame Street” package.

Group A  Enterprises s
headed by Ron and Bud Gil-
bert, who have been prominent
in the ular-priced children’s
merchandise field for the past
several years. With Group A
Enterprises, they will be spe-
cializing in non-apparel items
for children's departments and
stores.

Isley’s “Thing’
Film Debuts
N.Y. Aug. 20

NEW YORK — The Isley
Brothers’ movie, titled “It's
Your Thing” based on their re-
cent hit single, will premiere
simultaneously in New York,
Chicago, and Los Angeles. Ap-
pearing in the full-length film
are Kelly, Ronnie and Rudolph
Isley, Ike & Tina Turner, the
Brooklyn Bridge, the Stairsteps,
The Edwin Hawkins Singers,
Clara Ward, the Winstons, and
Moms Mabley, among others.
The Isley’s record label, T-Neck
Records, will release a sound-
track album from the film.
Showing in New York will be
Aug. 20 in conjunction with a
benefit for the Mayors Com-
mission on Youth Physical Fit-
Nncss,

Scott Forms Firm

NEW YORK—Buddy Scott
Enterprises, an independent rec-
ord production and promotion
firm, has been opened here by
Buddy Scott, former eastern re-
gional manager of Starday-King
Records. He'll continue to pro-
duce Pat Lundy and the Man-
hattans for Starday-King. His
first account for promotion is
Tangerine Records for Ray
Charles Enterprises.

B T AT ATBOATATRTRTMTN SR

WOMEN'S LIB
ON DECCA DISK

NEW YORK—Discobook has
just completed negotiations with
Decca Records, for release of
the theme of the Women's Lib-
cration movement “Liberation
Now,” sung by a female group
called “Hope of the Future.”
Decca has rushed the record out
to coincide with the Women's
Liberation national strike sched-
uled for Tuesday (25). The song
was written by Betty Friedan
and Jackie Reinach and is owned
by the publishing arm of Rene
Enterprises, Claro.

www americanradiohistorv com

Executive Turntable

Norman Racusin has been shifted from his post as pres-
ident of RCA Records to staff vice president of program assess-
ment of RCA Corporate Planning, and Rocco Laginestra has
been promoted to president of RCA Records. Laginestra joined
the record division in October 1969, as executive vice president.
He had been NBC vice president of financial planning and treas-
ury operations. Racusin, who has been the record company’s
president since October 1969, joined RCA in 1950 as a budget
analyst for the record division and then came to the record divi-
sion in 1960 as vice president in charge of operations. He was
named division vice president in January 1967.

* * %

Al Levine appointed vice president with responsibilities
for supervising rack operations for NMC Cor-
poration (OTC), in New York, Detroit, St.
Louis, and California. He was formerly a vice
president of ABC and one time owner of New
Deal Record Service. Margo Knesz promoted
to coordinator of national sales and promotion
of GRT Records. She will work directly with the
sales and promotion staffs of all GRT Records
distributors.

* * %

Harlan Kleiman, producer and theatrical consultant, named
executive producer of the video cassette division :
of Teletronics International. He will be respon-
sible for over-all development of video cassette
programming material. Jacques R. Chabrier,
president and executive officer of Chappell &
Co., has been named managing director of
Chappell & Co., Ltd., the London-based office
of the publishing firm.

KNESZ

* * *

Bruce Gedman joined the staff of Rolling Stone Magazine
after leaving his associate publisher position at Go Magazine. He
will be based in New York. Robert J. Swanson has been named
division credit manager for the consumer equipment division
of Ampex Corp. He was formerly area credit manager of Motor-
ola Consumer Products Inc. Eldon Gunter named vice president
of corporate development of the distribution division, Nitengale-
Conant Corp., a producer of motivation and communication
programs for business and individuals. He was formerly director

of home study courses for Hearst magazines.
* * *

Saul R. Maslan named staff auditor for American Guild
of Authors & Composers. He was formerly
division controller in charge of royalty and
accounting functions for Leeds Music (MCA
Music). William Firestone named vice president
in charge of Gotham Recording Co., a sub-
sidiary of Telegeneral. He was previously a

e g #j designer and builder of magnetic tape high
SRR = speed duplicator equipment for A and B Dup-
MASLAN  licators, a Bell Sound subsidiary.

* * %

ASCAP has made the following appointments to man-
agerial posts at the Society’s out-of-town offices: Daniel A.
Tekulve (formerly manager of the Boston office) to district
manager of the San Francisco office; Robert L. Williams, who
served as field representative in the Cincinnati and Syracuse
offices, to acting manager of the Syracuse office; John P. Klo-
berg, Jr., formerly manager of the Syracuse office, to district
manager of the Boston office.
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NEIL YOUNG earned his gold album on the day
of release for AFTER THE GOLDRUSH

(Reprise #6383). A pleasing triumph for the
Crosby, Stills, Nash & Young star. Backed by
$40,000 in time buys.

THE GREATEST HITS is just what it says: solid
gold performances ranging from The
Association's ""Windy" to Norman Greenbaum’s
“"Spirit in the Sky." 12 smash singles, together
for the first time on Wamer Bros. #2558,

DEEP PURPLE re-enters the hard rock
field after their dally with the

Royal Philharmonic. DEEP PURPLE IN
ROCK should give you no rest.

It's Wamer Bros, #1877.

SAMMY DAVIS JR. rings all the right bells
on his newest collection of hit-styled
singles of | Gotta Be Me" caliber. The
whole show's called SAMMY STEPS
QUT, on Reprise #6410.

DEAN MARTIN breaks through for Reprise
with a smash, All-new recordings
produced by Dean’s long-time hit master,
Jimmy Bowen. MY WOMAN, MY

WOMAN, MY WIFE is Reprise #6403.

LITTLE RICHARD walils well, and In his first
Reprise album, THE RILL THING, he regains his
crown as king of Rock & Roll. The album contains
his two latest hits, “Greenwood Mississippi"

and "Freedom Blues." [t's Reprise #64086.

ROD McKUEN continues his winning ways with
Volume Two of his GREATEST HITS. America's
most popular balladeer, in characteristically
poignant performances. Warner Bros. #2560
will be backed by large-scale advertising.

ALTERNATIVES brings together some of our
most valuable players: Hendrix, Joni Mitchell,
Grateful Dead, Jethro Tull, Neil Young, James
Taylor, John Sebastian, Aro, Mothers,

Van Morrison and more. Warner Bros, #1873
is our first over-the-counter sampler.

OTIS REDDING AND JIMI HENDRIX broke
up the 1967 MONTEREY INTERNATIONAL
POP FESTIVAL. Their historic perfformances
at last can be released, thanks to producer
Lou Adler. Demand Reprise #2029.

GLENN YARBROUGH constantly moves the
hearts of young America, both in his arduous
string of college one-nighters and his con-
sistently hit LP product. His newest is JUBILEE,
on Warner Bros. #1878, recorded live at

one memorable one-nighter in Loulsiana.

MANCE LIPSCOMB is so popular his first
Reprise album has become an underground
classic. Reprise responds to many requests
with this ungarbled re-issue, #6404,

called TROUBLE IN MIND.

FRANK ZAPPA AND THE MOTHERS

OF INVENTION have brought forth yet
another Bizarre treat, this one with the
savory title, WEASELS RIPPED MY FLESH
(Bizarre/Reprise #2028, no less).

THE SAN SEBASTIAN STRINGS continue the
incredibly popular combination of Rod
McKuen's words and Anita Kerr's music with
THE SOFT SEA. In-store displays to kick

this one off. Warner Bros, #1839,

PEARLS BEFORE SWINE is mostly lead singer-
writer Tom Rapp, and Rapp's newest album,
THE USE OF ASHES, is already pushing

the Pearls into the mass-pop area of appeal.

A masterpiece is Reprise's #64065.

THE VOGUES, through a remarkable string of
singles hits, have established an enormous
market for themselves. Producer Dick Glasser
leads the quartet through THE GOQD QLD
SONGS with customary gusto, Reprise #8395,

THE BEACH BOYS, after initiating
more musical trends than we can
remember, present another first, this
onea their Brother/Reprise debut

{ #6382) called SUNFLOWER.
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General News

B'way Musicals Get Early
Start But Disk Deals Lag

e Continued from page |

final contract has still to be
signed despite the fact that the
show began its out-of-town
tryout in Detroit on Aug. 10.
It's scheduled to open on
Broadway on Oct. 18. Fea-
tured in the cast are Hal Lin-
den, Paul Hecht, Alan Gruet
and Timothy Jerome.

John Patrick's “Teahouse of the
August Moon™ with a score by
Stan Freeman and Franklin
Underwood. The musical be-
gan its lengthy pre-Broadway
tour in Philadelphia Tuesday
(19) The Broadway opening is
slated for Dec. 28. It's under-
stood that Levin is mulling the
possibility of holding on to the
original cast album rights and

Another  producer who's leasing the masters to a record
weighing original cast album company.
potential 1s Herman Levin with “Cherry,” the Motown prop-

“Lovely Ladies,
men,” the

King Gentle-
musicalization of

the Broadway musical

erty, is scheduled to kick off
5eason

specialty.
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when answering ads . . .
Say You Saw It in the Billboard

on Oct. 5. Featured in the cast
are: Paula Wayne, David Cryer
and Art Lund.

“Two By Two,” which is re-
ported to be a Columbia cast
album, although official word
has not yet been given out, is
slated to open on Broadway
Oct. 29. The tryout run will
begin in New Haven on Sept.
14, The show marks Richard

Rodgers' first collaboration with
lyricist Martin Charnin. It is a
musicalization of Clifford Odets
play, “The Flowering Peach.”

The only other musical set
for the first half of the 1970-
71 season is the revival of
“MNo, No, Nanette.” The Vincent
Youmans (music)-Irving Caesar
(lyrics) musical is set for Dec.
10 opening on Broadway. It
will begin its tryout tour in
Philadelphia on Oct. 27. The
show will star Ruby Keeler
and Hiram Sherman.

Although none of the cur-
rent season’s musicals are on
the Billboard Top LP’s chart
this week, the record com-
panies continue to hope for a
deal that will bring them an-
other “My Fair Lady"” (Colum-
bia) which has sold more than
eight million copies since its
release in 1956, or another
“Hair" (RCA) which is still on
the Billboard Top LP’s chart,

two years after its Broadway

Lucas Productions Opens
New Recording Studio

NEW YORK—David Lucas,
of David Lucas Productions,
well known for their work in
production of commercials for
television, has opened up a new
recording studio, the Warehouse,
All of the equipment has been
specifically designed by Bruce
Martin of Martin Electronics to
meet Lucas’ needs and the
needs of recording artists and
engineers.

Martin designed the studio
after Lucas expressed his spe-
cific needs for a studio which
could be used for video produc-
tion as well as recording of
artists. Martin has built the stu-
dio and equipped it with one
B-track tape machine which can
be converted to a 16-track de-
vice when needed, two 2-track
machines and one monaural
tape machine. All the tape ma-
chines are made by Scully. The
studio contains the first 2-inch
Scully machine in New York,
There are also 20 microphones,

and Martin Audio amplifiers
built to Lucas’ and Martin's spe-

cifications. All components are
specially suited 10 the Martin
equipment.

The console, designed and
built by Martin is described by
Lucas as being “the most com-
pact and easiest to operate |
have ever seen.” Each dial was
specially ordered for the con-
sole and fits a specific need.

The studio also includes two
solid state EMT echo cham-
bers, their latest model, rotary
and slide faders, three cueing
systems, an equalizer, limiter,
varispeed controllers for 8 and
2-track recordings, a complete
click-track system and com-
plete video tape equipment for
playback of fi

The first artist to record at
the studio is Charlie Brown, for
whom Lucas is producing a
second album on the Polydor
label.

First Elvis Tour Since ‘58

o Continued from pape |

dates will be guided by Col.
Tom Parker, Presley’s long-time
mentor. The Detroit, Miami,
Mobile and St. Louis dates are
being guided by Jerry Weintraub
and Martin Kummer, of Man-

opening, and which has sold
worldwide more than five mil-
lion records and tapes.

agement Three, in conjunction
with Terry Bassett of Concerts
West.

Presley also revealed that he
expects to make a worldwide
tour next year. However, Col.
Parker declined to comment on
the possibilities of the global
junket.

Presley will wind up his cur-
rent engagement at the Interna-
tional in Las Vegas on Sept. 7.

MCA Brmgs It Togel'her

IT WAS AN an massa turnout of MCA axecutives—the first such meeting of all labals at one time. In back,
from left: Herb Gordon, MCA Records national promotion director; John Walsh, Decca a&r; Mike Maitland,
MCA Records president; Jack Loetz, executive vice president of MCA Records; Pat Pipolo, Uni national

promotion director; Tom Morgan, Decca director of pop aér;
Rick Frio, Uni national sales manager; Dick Broderick, vice president of MCA Records
International; Gil Rodin, Kapp vice president; Marvin Paris, MCA Records sales director;

manager of Uni;

Russ Regan, vice president and general

MNorm Winter,

director of press information for Kapp and Uni; Jerry Fischer, Uni controller; Harry Garfield, executive vice

president of Kapp; Tony Martell,

MCA Records vice president of marketing and creative services. In

front, from left: John Musso, Kapp general manager; Ellis Massour, Decca director of artist relations; Carl

Maduri,

MILT RACKMILL, board of directors of MCA Inc.,
From left: Kapp vice president Gil Rodin, Rackmill,
freiidl::nt Mike Maitland, and MCA Records executive vice president
ac oetz.

was also on hand.
MCA Records

AUGUST 22,

Kapp national promotion manager, and Vince Cosgrave, Kapp's national sales manager. .

JACK LOETZ, executive vice presi-
dent of MCA Records, discusses
the new Young Blood Records
deal with Young Blood president
Miki Dallon, right. MCA’'s Decca
label has just released five al-
bums produced by Dallon in
Britain.
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R I =™

www americanradiohistorv com


www.americanradiohistory.com

Distributed.
Marketed and
Promoted by

Capitol Records

(s}

Capitol.

Snowbird

Anne Murray
Cap 2738

Neanderthal Man

Hotlegs
Cap 2886

Stand By Your Man

Candi Staton
Fame 1472

Going to the Country

Steve Miller Band
Cap 2878

| Can’t Be You

Glass House
Inv. 9076

Un Rayo De Sol

Los Diablos
Crazy Horse 1325

Everything’s Tuesday

Chairmen of the Board
Inv. 9079

Closer to Home

GFRR
Cap 2877

Long Long Time
Linda Ronstadt
Cap 2846

Song From MASH

Al De Lory
Cap 2811

Two Little Rooms

Trella Hart
Cap 2881

Too Much Foolin’ Around

Tams
1-2-3 1726

—
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Financial News

Steed Stays In Para Fold

NEW YORK—Steed Rec-
ords, whose principal is Jeff
Barry, has continued its pro-
duction and distribution agree-
ment with Paramount Records
on a long-term basis. Barry
will continue producing acts,
not on the Steed label through
existing commitments, but all
future Barry production agree-

ments will involve Steed prod-
uct.

The Paramount-Steed rela-
tionship has resulted in chart
successes by Andy Kim, the [I-
lusion and Robin McNamara.
Acts Barry will continue to
produce for other labels include
the Monkees for Colgems and
the Archies for Kirshner. Para-
mount is a division of Famous
Music Corp.

e ———

- FOR SALE

T e e — e e e pew—

PHONOGRAPH |
~ RECORD PRESSING
PLANT

| CLIFTON, NEW JERSEY

10 min. from N.Y.C. Ideal leased building of 80,000
sq. ft. with 12 years to go on very favorable terms.

|
|
| Facilities available:
/

22 presses that can accommodate 7', 10" or 12" |
pressings interchangeably |

Two 200 H.P. boilers

Print shop for labels

Storage racks, bagging equipment, etc.

Inside truck entrances

Completely trained crew available now

All reasonable offers considered.
Open for inspection.

Reply to Box #792
Billboard, 165 W. 46th, N.Y. N.Y. 10036
i or call: 516/589-0462

Principals only. |

Small New York - Los Angeles agency needs
CREATIVE DIRECTOR to provide overall guid-
ance in advertising, sales promotion, merchan-
dising and packaging for our clients in the music

industry.

Strong graphic arts background essential. Apply
only if your portfolio is HEAVY! Salary open.

Reply Box 790
165 W. 46th St., New York, N.Y. 10036

Insiders Report

By MILDRED HALL

WASHINGTON — The Se-
curities and Exchange Commis-
sion's June official summary of
“insider" transactions reports
trading by officers and directors
and other holders of stock in the
following companies of direct
or related interest to Billboard
subscribers. (Unless otherwise
noted, transactions are in com-
mon stock, and Exchange stocks
are reported first, followed by
over-the-counter.)

ABC—E. H. Erlich sold 5,500
shares, leaving him 899,

American Automatic Vending
Corp.—R. S§. Reitman bought
1,000 shares, giving him 1,200
held personally, 138,578 by wife
and 1,301 as custodian.

Ampex—A. M. Adams bought
$38,000 of 52 percent converti-
ble debentures, giving him a total
of this amount.

Capitol Industries, Inc.—C. P.
Fitzgerald bought 1,600 shares,
giving him a total of this amount.
G. R. Jones bought 3,000 shares,
giving him 9,439,

General Electric—L. 1. Wood
sold 1,000 shares, leaving him
1,677,

Gulf & Western—C. G. Bluh-
dorn bought 16,024 shares, giv-
ing him 409,000 shares held per-
sonally and 472,892 as corpora-
tion. He also sold 2,000 war-
rants, leaving him 67,500 war-
rants. F. 5. Levien reports wife
bought 7,000 shares, giving her
a total of 22,000.

Hammond Corp.— J. A.
Volkober sold 1,819 shares,
leaving 9,524 held personally,
and 1,248 by wife.

Kinney National Service—S.
L. Lewis bought 10,000 shares,
giving him this amount held per-
sonally; wife bought 5,000 shares
giving her this amount, and son
2,000 shares, his total. Lewis
also reports 13,065 shares held
as partnership. Morton Rosen-
thal reports holding 168,804
shares, and sale of 1,000 shares
held by wife and brother as
trustee, leaving 95,620 in this
account.

MGM—G. L. Killion sold
1,900 shares, leaving him 19,100.
Benjamin Melniker sold 1,000
shares, leaving him 17,013,

Metromedia — A. T. Birsh
bought 1,000 shares, giving him
2,022 shares.

RCA—D. L. Mills sold 6,500
shares, leaving him §,976.

Tenna Corp—H. H. Stone
sold 1,000 shares, leaving him
none.

Goody Paying
6¢c Dividend

. MASPETH, New York—The
board of directors of Sam
Goody, Inc., has declared a six
cents quarterly dividend payable
Sept. 25, to stockholders of rec-
ord Sept. 24, 1970. Sam Goody,
Inc., presently operates a chain
of eight retail audio and record
stores. They also distribute rec-
ords, tapes and accessories on a
wholesale basis.

Cap Industries
Net 834 million

LOS ANGELES — Capitol
Industries, Inc., reports a net in-
come of $8,715,000 or $1.91
per common share for the fiscal
year ending June 30. Sales ac-
counted for $178,119,000, rep-
resenting a 26 percent increase
in earnings over the previous
yvear, when the earned net was
$6,561,000, equal to $1.52 per
share on sales of $153,104,000.
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Transamerica — J. R. Dant
bought 1,500 shares, giving him
10,158. W. J. Holcombe exer-
cised option to buy 3,202 shares,
giving him this amount held
personally and 513 shares in
savings plan. Henry Salvatori
bought 1,000 shares, giving him
8,369.

Insider transactions in over-
the-counter stocks:

Creative Management Associ-
ates—L. M. Rosenthal reports
buy of 23,850 shares and sale of
975 shares by L. M. Rosenthal
& Co. trading account with total
of 38,869 shares in this account.

National Tape Distributors—
reports no trading, but month-
end holdings are reported by the
following officers and directors:
Ralph Kaffel, 90,487 shares; Al-
hert R. Bramy, 26,250; W. D.
Pavalon, 26,280; Eugene E.
Reske, 28.800; L. M. Rosmarin
84,375 ‘held personally, and 42.-
187 as estate; Stella Terr, 73,489
shares; J. J. Tiedjens 280,362
shares held personally, 128,808
by family; Harold P. Thomson
4,950 shares; A. C. Valerio 26,-
250 shares; Robert E. Well, 96,-
660 held personally, 18,540 by
family; and James R. Young

Sarex Company
Files Chapter 11

BERGEN, N.J. — The Sarex
Corp., manufacturer of blank
loaded  cassettes, accessories
and parts, has filed Chapter 11
of the Bankruptcy Act in U.S.
District Court, New York,

The company has listed its
assets at $681,366, with liabili-
ties at $243923. Principal
creditors include Capitol Ther-
mo Plastics, Anco Tool & Dye,
Damascus Tool Co., and Watt

Transport.
Sarex is the sixth tape com-
pany in the New York/

New Jersey area to file Chapter
11 since the beginning of this
year.

MCA Inc. Reaps
$6.3 Mil Profit

UNIVERSAL CITY, Calif.
—MCA Inc.—which includes
MCA Records’ Decca, Kapp,
and Uni — grossed $138,419 -
000 during the first six months
of 1970, according to president
Lew R. Wasserman. Unaudited
net income for the period was
$6.342,000. Net income for the
same period in 1969 was

7,200 shares.

57,898,000,

Market Quotations

As of Clesing, Thursday, Avg. 13, 1970

" : ek's Weak's Week's Not
NAME l-llll:'mi.m“.;: 1:;]: m:hh l-l'l'l'l".t El:ﬂ Change
Admiral 1475 &y 100 L &l 6k — W
ABC 3914 1934 159 24 2% 228 — 158
Amer. Auto. Vending i 5 20 57 5% 3% Unch.
Ampex A% 12% 1134 1434 12% 13 — 1
Automatic Radio 274 514 50 Alh & 8% — 4
Auto. Ret. Assoc. 118 e 194 B9Y: B4 B85 — 3
Avnet 1334 614 348 634 &l 6% — W
Capital Ind. 53 15 £33 223 15 15 = T
CBS 9% 244  FO08 MG 2556 255 — 1
Certran 1814 &l 134 Ll Bla Y — 3a
Columbia Pictures a1 B3 443 104 Fia e - W
Craig Corp. 1570 5 T S 5t 5% — &
Disney, Walt 158 B899 1421 105 B97 925 — B3k
EMI 754 33 522 414 F1rA 4% - Y
Ganeral Electric 777 60%a 1139 Tely TV TV -— 174
Gulf & Wastern 2034 9l 449 12 123G 1N%H — W
Hammand Carp. 1634 Tl 392 8% 7Ta T — A
Handleman 473 1935 430 24 213 24 + 13
Harvey Group 1234 k| 27 FRE 4 44%2  unch.
ITT 60%e 30Va 1848 /e 38s 36 — T
Inferstate United 1534 PR &9 7 64 8l — 3B
Kinney Services 3% 0% 1279 24 207 214 — 3
Macke 19 Bt 25 Pl B7% 2%  unch.
MCA 2534 1134 39 14% 1334 1334 — A4
MGM 29 13va 124 1334 127 123 =— T
Metromedia 21 Q3  Al& T4l 123 123 - 138
aM (Minn. Mining Mfg.) 1743 71 1057 B43dqg M4 794 — 13a
Motorla 70%a a1 422 3934 814 38T — s
Mo. Amer. Fhilips 5435 8 399 25%a 2415 24T — 58
Pickwick International 5435 20V 27 25%: 243 24T —
RCA 4%y 18%s 3003 237 N 2% — VY
Servmat 3134 12 By 14%7 13%e 13% wunch.
Superscope A0% B 57 11 1055 1086 — 14
Telex 25% 10 5087 12V 10 e — 134
Tenna Corp. 0% 4a 238 S5l 4% AT — h
Transamerica 263, 113 1185 13%s 12V 123§ — Sh
Transcontinental 2415 45 515 Sl 414 4% = M
Triangle 17V 1034 17 14 1334 13% 4+ W
20th Century Fox 20z & 460 R Fi 7% — A
Vendo 1714 id 1% 12 Mg 1M — 14
Viewlex 25445 534 a7 2] 748 748 — 3%
Wurlitzer 15 Bg 20 A B Bl -
Zenith a7 N4 449 JH34 3004 I wnch,
As of Clasing, Thursday, Awg. 13, 1970
] o ¥ i 0 L]
OVER THE COUNTER® Mg Low® Clote | OVER THE COUNTER® "High' 'Low®  Ciote
ABKCO iInd. A dla 434 Media Creations 114 1% 1%
Alltapes Inc. i b R | Merco Ent. Wt e 4
Arts & Lwmisure Corp. 2% g NA Mills Music 15 14 Td
Avdio Fidelity 14 1 134 Monarch Electronics 2 134 134
Bally Mfg. Corp. 10 9 10 Music Makers Inc. ALy 2y 13
Cameron Musical . ¥ - MM It 2 234
Casselte-Cartridge 134 e 1 Mational Musitime 1va T 14
Creative Managemant 714 &la &lg Mational Tape 41y 45 4%
Data Packaging 6% 53 & Newell 2 1% 15%
Dict-0-Tape 214 134 2 Perception Ventures bl s B
Faraday Inc. 9 B2 @ QGatron Carp. Ve 3 s
Fidelitone 3 e A Rainbo Phota Coler 1 E
Gates Learjet S5l 43 5 Recoton &4 4% 5%
GRT Corp. 514 4% 5 Robins Ind. Corp. 1% 1 |
li.'tru‘-:ugv. Sam 1??2 ﬁiﬁ lﬁ% Schwartz Bros. s b 111 3&
. Telepro Ind. £l +a
éﬁ;lﬁnlﬁmn;m f"‘i iﬂ iiﬂ Trans. Nat. Communica. 34 Va L]
Lin Broadcasting 515 4l 4 Kirshner Enterfainment 414 4 4
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TOP SOUL LP’s

Pos.
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TOP SOUL RECORDS, ARTISTS AND LABELS

The information compiled for these listings was based on the weekly Soul Singles
and LP's charts. These listings, as well as the weekly charts, do not reflect actual
sales figures. The ratings take into account the number of weeks the disk was on
the chart, plus the weekly positions it held during its chart life. Each weekly po-
sition was assigned reverse order points (i.e., No. 1 received 50 points, No. 2 re-
ceived 49 points, etc.). The listings cover the period from the lan. 3 through

TOP SOUL SINGLES

FOR 1st 6 MONTHS OF 1970

the June 27 issue of Billboard. These listings were compiled by the staff of the
Billboard Music Popularity Charts Department, under the direction of Andy Tomko.
NOTE: Where two artists shared a record, and each is known in his own right, the
paints were divided equally between the two artists, for that particular recording.
In cases where two records were tied in total points, the record attaining the higher
chart position was listed first.

TITLE—Artist (Label)

THANK YOU (Falletin Me Be Mice EIf Agin)—

Sly & the Family Stone (Epic)

RAINY NIGHT IN GEORGIA—Brook Benton (Cotillion)
LOVE ON A TWO WAY STREET—Moments (Stang)
TURN BACK THE HANDS OF TIME—Tyrone Davis (Dakar)
PSYCHEDELIC SHACK—Temptations {(Gordy)

CALL ME—Aretha Franklin (Atlantic)

DIDN'T | (Blow Your Mind This Time)—

Delfonics (Philly Groove)

ABC—Jackson 5 (Motown)

| WANT YOU BACK—Jackson 5 (Motown)

THE THRILL 1S GONE—B. B. King (BluesWay)

UP THE LADDER TO THE ROOF—Supremes {Motown)
THE BELLS—Originals (Soul)

HEY THERE LOMNELY GIRL—Eddie Holman (ABC)

DO THE FUNKY CHICKEN—Rufus Thomas (Stax)
YOU'RE THE ONE—Little Sister (Stone Flower)
COLE, COOKE & REDDING/SUGAR SUGAR—

Wilson Pickett (Atlantic)

LOVE BONES—Johnnie Taylor (Stax)

IT'"S A NEW DAY—James Brown (King)

GIVE ME JUST A LITTLE MORE TIME—

Chairmen of the Board (Invictus)

GOTTA HOLD ON TO THIS FEELING—

Jr. Walker & the All Stars (Soul)

YOU NEED LOVE LIKE | DO (Dom't You)—

Gladys Knight & the Pips (Soul)

TO THE OTHER WOMAN—Doris Duke (Canyon)
CALIFORNIA GIRL—Eddie Floyd (Stax)

OPEN UP MY HEART—Dells (Cadet)

AND MY HEART SANG (La La La)—

Brenda & the Tabulations (Top & Bottom)
BROTHER RAPP—IJames Brown (King)

CRYING IN THE STREETS—George Perkins (Silver Fox)

SOMEDAY WE'LL BE TOGETHER—
Diana Ross & the Supremes (Motown)

MOON WALK—PART 1—Joe Simon (Sound Stage 7)
| CAN'T LEAVE YOUR LOVE ALONE-—Clarence Carter (Atlantic)

LOVE LAND—Charles Wright & the
Watts 103rd Street Rhythm Band (Warner Bros.)

TITLE—Artist (Label)

SWISS MOVEMENT—Les McCann & Eddie Harris (Atiantic)

| WANT YOU BACK—Jlackson 5 (Motown)

HOT BUTTERED SOUL—Isaac Hayes (Enterprise)

STAND—Sly & the Family Stone (Epic)

COMPLETELY WELL—B. B. King (BluesWay)

PUZZILE PEOPLE—Temptations (Gordy)

DELFONICS' SUPER HITS—{Philly Groove)

THIS GIRL'S IN LOVE WITH YOU—Aretha Franklin (Atlantic)

GET READY—Rare Earth (Rare Earth)

WALKING IN SPACE—Quincy Jones (A&M)

CREAM OF THE CROP—Diana Ross & the Supremés (Motown)

DIANA ROSS & THE SUPREMES' GREATEST HITS, VOL 3—
(Motown)

TODAY—Brook Benton (Cotillion)

AIN'T IT FUNKY—James Brown (King)

PSYCHEDELIC SHACK—Temptations (Gordy)

SANTANA—(Columbia)

FEELIN' GOOD—David Ruffin (Motown)

TOP SOUL SINGLES ARTISTS

Pos.

ARTIST—Label (# of Records on Chart)

JAMES BROWN—King (5)

JACKSON 5—Motown (3)

ARETHA FRANKLIN—Atlantic (3)
MOMENTS—Stang (2)

BROOK BENTON—Cotillion (3)
TEMPTATIONS—Gordy (2)

B. B. KING—BluesWay (2)

BRENDA & THE TABULATIONS—Top & Bottom (2)
DELLS—Cadet (2)

JOE SIMON—Sound Stage 7 (2)

LITTLE MILTON—Checker (2}
DELFONICS—Philly Groove (2)
ORIGINALS—Soul (2)

SLY & THE FAMILY STONE—Epic (1)
CANDI STATON—Fame (2)

JR. WALKER & THE ALL STARS—Soul (2)
GLADYS KNIGHT & THE PIPS—SOUL (2)

TOP SOUL LP ARTISTS

Pos.
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ARTIST—Label (# of LP's on Chart)

TEMPTATIONS—Gordy, Motown (5)

DIANA RO3SS & THE SUPREMES—Motown (5)
ISAAC HAYES—Enterprise (2)

JAMES BROWN—King (5)

JACKSON 5—Motown (2)

ARETHA FRANKLIN—Atlantic (2)

B. B. KING—BluesWay (2)

SLY & THE FAMILY STONE—Epic (1)
DELLS—Cadet (2)

DELFONICS—Phiily: Grove (1)

GLADYS KNIGHT & THE PIPS—Soul (2)
RARE EARTH—Rare Earth (1)

QUINCY JONES—ALM (1)

DIONNE WARWICK—Scepter (3)

JERRY BUTLER—Mercury (3)

BROOK BENTON—Cotillion (1)

SMOKEY ROBINSON & THE MIRACLES—Tamla (3)
SANTANA—Columbiz (1)

JR. WALKER & THE ALL STARS—Soul (2)

AUGUST 22, 1970, BILLBOARD

Pos. TITLE—Artist (Label) Pos. TITLE—Artist (Label)
32. REACH OUT AND TOUCH (Somebody's Hand)— 67. . THE CAT WALK—YVillage Soul Choir (Abbott)
Diana Ross (Motown) 68. THESE EYES—Ir. Walker & the All Stars (Soul)
33. IF WALLS COULD TALK—Little Milton (Checker) 69. THE LOVE YOU SAVE—Jackson 5 (Motown)
34. CHECK OUT YOUR MIND—Impressions (Curtom) 70. DEEPER IN LOVE WITH YOU—O'Jays (Neptune)
35. SWEET FEELING—Candi Staton (Fame) 71. LOOK-KA PY PY—Meters (Josie)
36. NEVER HAD A DREAM COME TRUE—Stevie Wonder (Tamla) 72. | COULD WRITE A BOOK—IJerry Butler (Mercury)
37. BABY | LOVE YOU—Little Milton (Checker) 73. ONION SONG—Marvin Gaye & Tammi Terrell (Tamla)
38. FARTHER ON DOWN THE ROAD—IJoe Simon (Sound Stage T) 74. WHAT YOU GAVE ME—Marvin Gaye & Tammi Terrell (Tamla)
39. I'M JUST A PRISONER—Candi Staton (Fame) 75. (GOTTA FIND) A BRAND NEW ME—
40, POINT IT OUT—Smokey Robinson & the Miracles (Tamla) Sweet Inspirations (Atlantic)
41. LET A MAN COME IN AND DO THE POPCORN—PART Il— 76 GOTTA SEE IF I CAN'T GET MOMMA (To Come Back Home)—
James Brown (King) Jerry Butler (Mercury)
42. THE TOUCH OF YOU—Brenda & the Tabulations 77. I'LL NEVER FALL IN LOVE AGAIN—Dionne Warwick (Scepter)
(Top & Bottom 78. UHH—Dyke & the Blazers (Original Sound)
43. IT'S ALL IN THE GAME—Four Tops (Maotown) 79. GUESS WHO—Ruby Winters (Diamond)
44. OH WHAT A DAY—Dells (Cadet) 80. COME TOGETHER—Ike & Tina Turner (Minit)
45. AINT IT FUNKY NOW—James Brown (King) 81. WALK A MILE IN MY SHOES—Willie Hightower (Fame)
46. LOVE OR LET ME BE LONELY—Friends of Distinction (RCA) 82. | LOVE YOU—DOtis Leavill (Dakar)
47. IF YOU'VE GOT A HEART—Bobby Bland (Duke) B3. MY HONEY & ME—Luther Ingram (Ko Ko)
48. OOH CHILD/DEAR PRUDENCE—5 Stairsteps (Buddah) 84. LAUGHIN' & CLOWNIN'—Ray Charles (ABC)
49. BAND OF GOLD—Freda Payne (Invictus) 85. I'M SO GLAD | FELL FOR YOU—David Ruffin (Motown)
50. LOVELY WAY SHE LOVES—Moments (Stang) B6. LOVER WITH A REPUTATION/IF LOVE RULED THE WORLD—
51. SHE DIDN'T KNOW (She Kept on Talking)— Bobby Bland (Duke)
Dee Dee Warwick (Atco) 87. THE SLY, SLICK AND WICKED—Lost Generation (Brunswick)
52. CHICKEN STRUT—Meters (Josie) 88. MORE THAN | CAN STAND—Bobby Womack (Minit)
53. AINT THAT LOVING YOU—Luther Ingram (Ko Ko) 89. WHO'S GONNA TAKE THE BLAME—
54. S0 MUCH LOVE—Faith, Hope & Charity (Maxwell) Smokey Robinson & the Miracles (Tamla)
55. GOOD GUYS ONLY WIN IN THE MOVIES—Mel & Tim (Bamboa) 90. MESSAGE FROM A BLACK MAN—
56. 3 MINUTES 2 HEY GIRL—George Kerr (All Platinum) Whatnauts & the Whatnaut Band (A&I)
57. THE GHETTO—Donny Hathaway (Atco) 91. YOU 60T ME DANGLING ON A STRING—
58. KEEP ON DOIN'—Isley Brothers (T-Neck) Chairmen of the Board (Invictus)
59. SPIRIT IN THE DARK/THE THRILL IS GONE— 92. WESTBOUND #9—Flaming Ember (Hot Wax)
Aretha Franklin (Atiantic) 93. HOW CAN | MY MOM & DAD—Lovelites (Lock)
60. 350 EXCITED—B. B. King (BluesWay) 94. STEAL AWAY—lohnnie Taylor (Stax)
61. BALL OF CONFUSION (That's What the World Is Today)— 95. FUNKY DRUMMER—James Brown (King)
Temptations (Gordy) 96. IF HE CAN YOU CAN—Isley Brothers (T-Neck)
62. BOLD SOUL SISTER—Ike & Tina Turner (Blue Thumb) 97. TAKE IT OFF HIM AND PUT IT ON ME—
63. IS IT BECAUSE I'M BLACK—Syl Johnson (Twinight) Clarence Carter (Atlantic)
64. VIVA TIRADO—E! Chicano (Kapp) 98. GET DOWN PEOPLE—Fabulous Counts (Moira)
65. FRIENDSHIP TRAIN—Gladys Knight & the Pips {Soul) 99. IF | LOSE YOUR LOVE—Detroit Emeralds (Westbound)
66. HOW CAN | FORGET YOU—Marvin Gaye (Tamla) 100. COUNTRY PREACHER—Cannonball Adderley Quintet (Capitol)
Pos. TITLE—Artist (Label) Pos. TITLE—Artist (Label)
18. LIKE IT 15—Dells (Cadet) 35. DOWN HOME STYLE—Brother Jack McDuff (Blue Note)
19. LOVE AND HAPPINESS—Chambers Brothers (Columbia) 36. ON BROADWRY—
20. GRITTY, GROOVY & GETTIN' IT—David Porter (Enterprise) Diana Ress & the Supremes & the Temptations (Motown)
21. ICE ON ICE—Jerry Butler (Mercury) 37. THAT'S THE WAY LOVE I5—Marvin Gaye (Tamla)
22. WHAT DOES IT TAKE TO WIN YOUR LOVE— 38. NITTY GRITTY—Gladys Knight & the Pips (Soul)
Jr. Walker & the All Stars (Soul) 39. STEVIE WONDER LIVE—{Tamla)
23. COUNTRY PREACHER—Cannonball Adderley Quintet {Capital) 40. MEMPHIS UNDERGROUND—Herbie Mann (Atlantic)
24. FOUR IN BLUE—Smokey Robinson & the Miracles (Tamia) 41. ILL NEVER FALL IN LOVE AGAIN—Dionne Warwick (Scepter)
25. GLADYS KNIGHT & THE PIPS' GREATEST HITS—(Soul) 42. SOUL ON TOP—James Brown (King)
26. ISAAC HAYES MOVEMENT—(Enterprise) 43. BLACK GOLD—Nina Simone (RCA)
27. TOM JONES LIVE IN LAS VEGAS—(Parrot) 44. ARETHA'S GOLD—Aretha Franklin (Atlantic)
28. BABY I'M FOR REAL—Originals (Soul) 45. AT HOME WITH 0. C. SMITH—(Columbia)
D e W o & It
= ! cepter x - i
L et R0 0 L
33. LOVE 1S BLUE—Dells tmdﬂ}uur ops: ) 49. LET IT BLEED—Rolling Stones (London)
34. REAL FRIENDS—Friends of Distinction (RCA) 50. IT'S A MOTHER—James Brown (King)
Pos. ARTIST—Label (# of Records on Chart) Pos. ARTIST—Label (# of Records on Chart)
18. EDDIE HOLMAN—ABC (2) 35. IMPRESSIONS—Curtom (3)
19. CHAIRMEN OF THE BOARD—Invictus (2) 36. LUTHER INGRAM—¥Ko Ko (2)
20. JOHMNNIE TAYLOR—Stax (2) 37. STEVIE WONDER—Tamla (2)
21. TYRONE DAVIS—Dakar (1) 38. GEORGE PERKINS—Silver Fox (1)
22. WILSON PICKETT—Atlantic (2) 39. DIANA ROSS & THE SUPREMES—Motown (1)
23. SUPREMES—Motown (1) 40. CHARLES WRIGHT & THE WATTS 103RD STREET RHYTHM
24. RUFUS THOMAS—Stax (1) BAND—Warner Bros. (1)
25. LITTLE SISTER—Stone Flower (1) 41. [ISLEY BROTHERS—T-Neck (2)
26. MARVIN GAYE—Tamla (5) 42. DIANA ROSS—Motown (1)
27. CLARENCE CARTER—Atlantic (2) 43. FOUR TOPS—Motown (2)
28. DORIS DUKE—Canyon (2) d 44. MEL & TIM—Bamboo (2)
29. IKE & TINA TURNER—-Blue Thumb, Minit, Liberty (3) 45. FRIENDS OF DISTINCTION—RCA (2)
30. SMOKEY ROBINSON & THE MIRACLES—Tamla (2) 46. SYL JOHNSON—Twinight (3)
31. METERS—losie (3) 47. DYKE & THE BLAZERS—Original Sound (2)
32. BOBBY BLAND—Duke (2) 48. FREDA PAYNE—Invictus (2)
33. EDDIE FLOYD—Stax (1) 49. 5 STAIRSTEPS—Buddah (1)
34. JERRY BUTLER—Mercury (3) 50. DEE DEE WARWICK—Atco (1)
Pos. ARTIST—Label (# of LP's on Chart) 0 SOUI' SINGLES I'ABEI'S
2. FRIENDS OF DISTINCTION-—RCA 2 Pos. LABEL (4 of Recots on  Pos. LABEL (& of Recors an
2 g et s oo e
A otown (1)
24.  EDDIE HARRIS _llanic (1 L Morows ) 1A, DARAR (2)
CHAMBERS BROTHERS—Columbia (1) 2. ATLANTIC (13) 15. TOP & BOTTOM (3)
3. SOUL (6) 16. CADET (2)
TOP SOUL LP LABELS s o I7. SOUND STAGE 7 (2
:- ﬂfuﬁ:; 18. CHECKER (2)
Pos. LABEL (# of LP’'sonChart) Pos. LABEL (# of LP's on Chart) (3) 19. PHILLY GROOME (2}
1. MOTOWN (12) 9. CAPITOL (9) 7. INNETS (3) 200 EPIC (1)
2. ATLANTIC (11) 10. BLUESWAY (2) 8. STANG (3)
3. ENTERPRISE (4) 1. EPIC (1) 9. GORDY (3) 21, CANYON (3)
4, SOUL (5) 10. FAME (4) 22. BRUNSWICK (6)
5. GORDY (3) 12. CADET (3)
11. COTILLION (3) 23. SILVER FOX (5)
6. COLUMBIA (7) 13. PHILLY GROOVE (1)
7. TAMLA (8) 14. RCA VICTOR (4) 12. ABC (3) 24. ATCO (5)
B. KING (5) 15. AEM (3) 13. BLUESWAY (2) 25. STONE FLOWER (1)
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The World of SOUL

00l Radio Must Serve Community Needs

By BERNARD E. GARNETT

(Pleave note that the opinions expressed in this article
are those of the author and do not necessarily reflect
the opiniony of the Race Relations Information Center,
hv which the author is employed.)

“Black disk jockeys waste too much time spinning
records by white ‘rock’ music artists trying to cop on
the ‘soul’ sound, when there are so many black artists
with the genuine article.”

The statement was made in Nashville recently, by
a young, Black public relations representative from the
record industry. His Music City stop was part of a cross-
country juncket to promote several new soul releases
from his company.

Last spring, the owner of a fledgling soul records es-
tablishment criticized Black deejays who ignore the of-
ferings of struggling artists—until they become hits—to
jump on the bandwagons of already established stars,
for the sake of boasting to their listeners, “You heard
it first, right here.”

Spoken like true Soul Brothers, one might say.

Or, one might suspect that both of these men had
ulterior motives. After all, the more air time devoted
to publicizing “acid” or name performers, the less itme
spent peddling the wares of these two record men.

But whatever their intentions, both the publicist and
the recording entrepreneaur cited one of the main faults
of Soul radio, the disk jockey.

Much too often, the Black disk jockey is no more
than a mercenary, a programmed robot who couldn't
function without his sales charts. He imagines himself
a king maker, a celebrity, or a Don Juan of Soulsville,
He permits a white employer with no feeling or knowl-
edge of the black community to convince him that his
people prefer nothing but “soul”—a misnomer for what
once was called rhythm and blues—when he knows that
his listeners are much more versatile, ("Soul,” as a
substitute for r & b is challenged because of the impli-
cit sugpestion that Gospel, Jazz, Native Folk, and other
Black music forms are not soulful.)

Then, the Black disk jockey is likely to broadcast
soul with a seventh-grader’s mentality—hooping and
shouting through the same 20 to 30 records, 24 hours
a day, From station to station, state to state, East to
West, these overplayed 20 to 30 numbers are “Hit No.
on this week's Soul Survey,” or “Pick Hit of the
Week," or “Golden Blast from the Past.” The pattern
varies only slightly.

For “Golden Blasts,” some Black disk jockeys sim-
ply pull a few old records from the (inadequate and
poorly maintained) record files. Seldom do they re-
search further into the past than five years (those who
research at all). Classics of rhythm and blues and
other black music styles are more likely to be played
by white jocks, on white priented or general market sta-
tions, than by Black DIJs.

Little Planning

Obviously, some “soul jocks" plan very little in ad-
vance, except maybe a new nonsense rhyme they'd like
to try on their audiences. This writer has heard too
many disk jockeys stumble over simple passages, leave
dead spots on the air, ramble the same phrases over and
over again—and heard them too many times from the
same announcers—to be convinced that the majority
of Soul Radio’s disk jockeys enter the studios early
enough to prepare their programs, When a jock in the
South suddenly had to leave the air on an emergency,
his substitute had no guideline but records that had
been played an hour earlier. So, they were played—in

By CURTIS MAYFIELD

President, Curtem Records

Music like any thing else requires a lot of hard
work and self discipline. It's a funny thing about art-
ists, the ones who seem to “make it overnight.
Every artist thhat 1 know of that’s an overnight
success has been out there struggling and paying his
dues for gquite some time. In the last few years with
the advent of stereo equipment, the record industry
seems to be 50 times bigger than it was say—ten
years ago, Where is all this leading? Are Black artists
getting lost in the shuffle? Where is music today going?
Popular music, commercial music? Let's face it, music
will always be here. As it spreads out and takes In
more and more, of course, a lot of people are not
going to be as strong or aren't going to be prepared
for it.

But of course, the strong always survive and those
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the very same order. Some adequate planning would
have averted this.

One would not believe it, but there actually are
Black disk jockeys in 1970, who are proud of their
abilities to ramble trite, nonsensical, hardly intelligible
rhymes, that do nothing but perpetuate white myths of
“fun-loving coons.”

[t was nearly two decades ago that white would-be
comedians, dressed in zoot suits and porkpie caps or
wide-brimmed hals, ended that degrading practice of
shuffling across stages and talking jive the way they
thought all blacks did. Today, however, rhyme-and-
rhythm disk jockeys do it for them.

Here’s the real tragedy: criticize the Black disk
jockey for his disservice to the community, and he will
invariably argue, “People like 1t.” They claim to possess
hundreds of letters and numerous survey results to sup-
port their claims. Often, however, there are other im-
portant factors, such as contests that might have at-
tracted listeners, lack of competition from rival Soul
stations, etc. Some broadcasiers have hinted that others
inflate or tell half-truths about their audience figures.

Many Soul stations never have conducted an honest
poll to determine community tastes. They couldn't.
First of all, broadcast reformers contend that they have
caught many broadcasters inflating their survey claims
at FCC license renewal time.

Secondly, if most Soul stations honestly sought to
determine the tastes and interests of the communities
they profess to serve, they would know that a signifi-
cant percentage of the black community does not prefer
Soul music. Many do not even like it.

In everyday conversations, news interviews and com-
plaints to the stations, many have protested the all-Soul
music format. Many blacks find Jazz, black comedy.
show tunes featuring blacks, etc., refreshing changes
from the “24 hours of James Brown™ syndrome that
one Washington, D.C, reformer has criticized. In fact,
a MNashville TV-Radio citizens' coalition has said as
much in its effort to change some policies of WVOL
in Nashville,

What most Soul stations pass off as Black-interest
news and public affairs programming is pathetic. Sever-
al offer packaged network news services that don’t even
pretend to serve the black community., The ol’ faithful
teletype machine is still the mainstay of most Soul news-
rooms, not for background or supplementary material,
but as the primary source of news. Sometimes, the al-
legedly public service programming is more of a dis-
service. At WSOK in Savannah, Ga., for instance, two
public affairs programs feature addresses by Ga. Gov.
Lester Maddox and Sen. Herman Talmadge, both well-
known foes of racial progress.

Though advancements have been made in Soul radio
over the past ten years—very, very seldom out of the
goodness of the broadcasters’ hears—the medium still
has yet to live up to its full potential. Management
must bear most of the blame, of course.

[t is management, usually white management, that
milks a station and the community it attracts of all
possible profit, invests as little as possible on meaning-
ful, professionally presented programming, often ac-
cepts advertisementys from unscrupulous merchants, and
does skip-rope to dodge FCC,

But the Black disk jockey who sits and does nothing
but play the white man's game is doing much less than
he can to help. (The Black manager or executive who
does nothing 1s even worse; he becomes an actual ac-
complice in the wanton exploitation of the Black com-
munity, a Black Quisling.)

The Black deejay should read and understand news
developments . . . In newspapers, magazines, books—

that think young and are hip to what's happening
are the people who are the heart of the music industry.
Music is going to be here as long as you and I,
if we¢ come back a hundred times! I've heard some
artists say, you know, like they feel kind of uptight
that the record industry is almost kind of monopo-
lized by the youth movement. Well, it is what's hap-
pening in everything. Maybe some of the older artists
have forgotten how it is to be voung. You know we
were all young once! The whole thing is youth, Let’s
face it, youth is the heartbeat of the whole world.
The only label that has ever bothered me was one
particular label and that is r&b which tends to break
down an individual or a group or whomever it may
be as being Black. Folk rock, acid rock, 1 can under-
stand it to some extent because there are certain in-
gredients, there are certain recipes that make up these
different sounds, so | can see where they can be
labeled. But r&b and pop are two labels that 1 feel
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the black press as well as general media. He should
check trade publications for current developments and
trends, something besides hit charts.

He should endeavor to become an expert in his
profession and to gain some knowledge of related fields.
With this knowledge, he could develop a number of
ways of serving his commumity more effectively.

For instance, he could offer his listeners more than
record label readings. 1 Want You Back,” “The Love
You Save,” and "ABC" are only parts of the Jackson
Five story. Who are they? Where do they live? How
did they get into show business? What famous record-
ing artist discovered them? And this knowledge should
be gathered and passed on to the listepers . . . about
every noteworthy performer. Jazz and classical music
announcers tell themr listeners more than, “The name
of this song 1s . . . 7 Aren't Soul listeners entitled to
the same?

The informed announcer averts the stupid mistake
made by one jock several years ago, when “Hello Dolly™
was the most talked about musical on Broadway, He
plaved Lous Armstrong’'s recording of the title tune (at
least, that much was commendable) and informed his
listends, in effect, “You teenagers may not remember it,
but 1 think that was a big hit when your parents were
young.”

The informed deejay should develop an awareness
of community. He should establish a rapport in which
the Black community considers him a friend, and vice
versa. He must realize that serving the community en-
tails more than emceeing dances and live music shows.

He could engage in youth work, or aid community
efforts against racism. He could assure that his on-the-
air conduct never embarrasses or insults his audience.
In fact, his sense of community should make him want
to render the most effective, entertaining, imformative
job possible.

When this awareness of community and the kKnowl-
edge gained are combined, it can have tremendous re-
sults. Suddenly, the Black D) realizes that as long as
“Top 40" and other general market outlets wish to stifle
the advancement of Black art in a racist backlash
scheme, it is incumbent upon him to place the artistic
survival and endeavors of his Brothers and Sisters over
any silly sense of “fairness.”

Hec also realizes that every record judged as pos-
sessing commercial possibility should be presented to
his listeners, and that he is acting unfairly to himself,
his community and the recording mdustry when he
favors certain performers over others, strictly for selfish
motives.

He evolves from “jive-talking” disk jockey to “per-
sonality” jock, with a colorful and entertaining style
that won't insult the Black community. And his “Golden
Oldie™ presentations have some legitimacy.

The Black disk jockey should seek relevant and
progressive programming and fair employment. If all
his efforts fail to persuade his bosses to respond favor-
ably to the Black community, he should do whatever is
necessary to correct the injustices—even if it means
aiding the community efforts against stations, boycotting
sponsors, or striking, among tactics employed by an-
nouncers at many stations.

Of course, there are many disk jockeys who serve
the needs of their communities, no matter what actions
their employers take. These are the true professionals.

The jock who fails to join these commendable few
hastens the day which FCC Commissioner Nicholas
Johnson warned of at the NATRA convention of 1968,
when the Black disk jockey becomes a “modern day elec-
tronic Nero, playing recorded fiddle music while your
own Rome burns.”

WWhole New Thing

have no foundation; other than one tends to say, well,
that's the Impressions, they're r&b.

No matter how deeply they get into Beethoven
or in the symphony, that's an r&b product and pop
that's the white artist.

1 feel that there should be no such labels, espe-
cially in today's market, simply because, you listen to
B.B. King and he's got a symphony behind him and
he's doing beautiful things., so what does it matter
what color he 187 As a matter of fact, there are more
white artists doing r&b than there are Black artists, if
yvou want to label it. There could be a switchdown,
pop could be r&b and r&b could be pop.

“Check Out Your Mind,” the Impressions’ new single,
has incorporated the elements of these new sounds
that are good and pleasing to the ear and at the
same time it maintains the beat and a kind of feeling
that is unique and Kind of different. Every idea for

(Continued on page 16)
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They’ll give you something to
talk about at the next NATRA convention.
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The World of SOUL

A Whole New Thing

o Continued from papge 14

each tune is different and it comes in so many dif-
ferent ways. You just wouldn't believe how you come
up with a tune, and even after you come up with
it you still don't know how vyou're going to lay it
out. Sometimes you don’t actually come with the final
bit of the recipe until the last five minutes in the
studio. It just happens that way sometimes. That's
why | can never take all the credit; you never know
what's going to come oul in the same manner, | can
never say where the Impressions are going. [ don't
yet know! Because | don't know where the world is
going! It's very difficult for me to say—all 1 can
say is that 1 know one thing that will always be, with
masses of people, of course, there's always going to be
the way out minorities, and the minority that has
their own way of thinking, but for the masses sim-
plicity is of the utmost importance.

So I do know that through whatever my ideas may
be, I must be able to simplify it in such a manner as
to where the masses can understand it and pick it
up and dig it. The ear of the public is definitely
becoming more sophisticated. In other words, for you
to take care of business right, particularly if you're
thinking commercially, you can't have that individual,
that personal selfishness.

Tricky Lines

Music should communicate a message to the over-
all public, considering they're the ones that have to
buy it. You must be able to simplify things and 1
think that is what basically hurt the jazz movement.
Simply because, what does it mean, you're an A-|
musician and I'm an A-1 musician and when you play
some of those changes and some of those tricky lines
it gasses me because our minds are equal, but just
for the regular layman who is spending the bread,
when he comes in there he's got to have something
basic that he can groove with, You might be tre-
mendous, you might be a genius, but what does it
mean if the other thousand people sitting in there
don't understand it because they're not musicians?

I'm a musician not a politican. But if you're Black
and out front in any mannner you just simply have
to be involved. We should all realize that there is no
one leader. I had a lyric where 1 started, “Every
brother is a leader and every sister is a breeder,” it's

just a matter of every body getting themselves to-
gether and going on and playing their part.

This will come as quite a surprise to a lot of
people, but I'm moving from Chicago, South! Not
back down South because I'm a native Chicagoan.
I'm moving to Atlanta. Atlanta, as you probably know,
is a very progressive city for the Black man. I've been
travelling back and forth to Atlanta for years before
| picked up on it really being a sensational town for
an individual getting ahead. 1 went to Atlanta one
day and | found many things happening, many things
that I was very proud of on their part and very
ashamed on my part, me, supposedly to be in big
business, living in Chicago, being somewhat of a celeb-
rity and earning big-time money . . . one would think
that I'd have it made, and yet, I could see a lot of
Black people in Atlanta, their annual earnings some-
times might not be as much as mine were for one
week! Still, they were doing better than 1 was. 1
was rather proud of that fact that so many people
in such a small area could and were doing it.

It made me realize that. . . WOW! Maybe this is
where I ought to be, among the people that want to
be! Maybe this is where it's at! In Atlanta you've
got a different kind of price about being Black, but
there, Black people are doing their thing. They may
not be as hip, you know, into the up-to-date happen-
ings and what people are talking about but, where it
truly counts, the meat of moving ahead and being
stable and really using the vote or whatever's neces-
sary to get them ahead as a mass community. | would
think that they are probably first. Not to degrade or
make the Black people in the North feel that they're
not doing their thing, but all I'm saying is for one
small town if everybody could look upon Atlanta and
sort of lay out their thing in the same manner, we
would go much further,

Down South

It is my opinion, the way | see it, for the many
Black people who want to do their thing, they should
migrate back down South.

Having never lived South in my life I'm moving
to Atlanta. That's how much I believe in its people.
Of course, I've got my gripes about the governor and
Georgia itself, but I've got my gripes about this whole
country. Just “laying in the cut” up North doesn't
mean that I'm any more free, as a matter of fact, the
best way for me to do my thing is know the enemy
direct, and in Georgia I'll be able to do this. With that

understanding, [ realize that the name of the game is to
be as successful as possible.

You have the Memphis sound and we're going to
create the Atlanta sound. The Atlanta sound is going
o be basically the Mayfield sound. The sounds of
Camad Media Productions, the sound of Curtom Rec-
ords.

We're putting in my next dream, other than living
in Atlanta, we're going to open a recording studio,
but not for commercial purposes. When 1 say not for
commercial purposes it means that I won't be renting
or leasing it out to different record companies just to
record their tunes. It will be basically a production
company, the studio being an asset only to the people
who are part of the production staff. We hope to
work into it 12-16 hours a day doing nothing but
turning out masters for the entire music industry. In
such a town as Atlanta there are a great many gquali-
fied Black people that can really be able to get a
chance to really do their thing, as part of what
were trying to do. Being located in the heart of the
country, 1 will be able to take in guite a few Blacks
as well as white people who just would not have
the chance to display the talents that they have. On
the other hand, 1 feel it will be something truly bene-
ficial to the community and we're going to try to lay
it in there in that manner. I didn't go downtown
Atlanta, as a matter of fact, 1 went right to the heart
of the Black area, right in the Atlanta College Com-
plex area and this is where we're going to make
things beautiful.

I think our greatest problem today, as far as Black
people are concerned is Black people. In other words,
we value only material things and we have very little
value for the things that are even more important
such as, this being our country, at this point let’s face
it, we can still be completely wiped out and it
would hurt no one. We fail to realize that in rooting
ourselves we will not only be strong within ourselves,
but we will build allies. Once you become rooted
into the ground, to pull up one root is to hurt an-
other, and to pull a community up is to hurt the next
community. So. you automatically make your white
community your allies because they don’t want to get
hurt either. We haven't picked up on that but 1
think it's coming very rapidly. And that’s what we’re out
to prove. The only thing we can say to Black people
who want to know what soul is, is . . . Check out your
mind!

Notice More Black Youth In My Audience

By B. B. KING

I think soul, and especially to the Black people, is
something to hold on to. A word that we can be
proud to use because we feel that we do have soul. |
think sometimes the word maybe overused; but 1
believe that evervbody has “soul.” Honestly 1 believe
everybody has soul, but a lot of people may not dig
some of the soul that we do here, but as far as the
music is concerned, | think it is a great thing. It's
a great thing because then people really when they
mention the word “soul” they try to put themelves
into what they are doing, which is something that
a lot of us have done all of our lives, that is put all
we have in it. A lot of the young people are now
beginning to do it and it reminds me of going back
to church again. We used to get the same feeling
that we call “soul” at that tme when we were going
to sanctified churches. To me it seems like it is sort of
revolving back to that. This is good, because then
when a person sings, they mean what they are sing-
ing, they feel what they are doing and they are really
living it at that time.

Sometimes to me | get the feeling like I'm back in
church and seems like whatever burdens that have
been holding me down seem to lighten a bit. That's
my conception of soul, the real fecling. 1 do think
that this going to help not only the blues but it is
going to help music as a whole; because it is hard
for anybody to sit and sit still while somebody is
singing soulfully.

I think soul has had a definite effect on the Amer-
ican public, Black and white. 1 personally don't dance,
but when 1 feel like moving | feel like most of
America also feels like moving. When you see the
youth start to singing the soul music and moving
about with it, you feel like moving too. So soul has had
a lot of influence on America as a whole, Black,
white or what-have-you.

I think music has brought the races closer to-
gether which it has always done.

I think now more so because the one thing that
has been needed is for the youth of the world to get
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together. 1 notice when we play colleges, underground
concerts and concerts, I can see a Black head move
and a white head move. In fact 1 notice that they
even dig me, what I'm doing.

B.B. KING
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In the immediate past and now | notice that my
audiences have increased in white participation to a
ratio of about 70 percent white whereas 1 used to
play to predominately Black audiences. The margin
of while participation seems to be even widening but
I do notice now that we are beginning to pull in
more of the young Black youth. For a long time we
hadn't been appealing to them at all. Now that the
change has started | have had a lot of the Black
vouth come up to me and say that we haven't liked
the blues, but we like you and this is a sign for me
because this hadn't happened for a long period of
time. We noticed about two vears ago that all of a
sudden we had a young white following and now we
also notice that it has started to integrate into the
white adult following. 1 have always had a Black
adult following but now we seem to be picking up
more even in this category.

Whatever additional success that 1 might have
attained | think can be attributed to the European
groups who took notice of the American Black singers,
studied the Black music and started their own thing
domg what we Blacks have been doing all of the
time and they re-imported this music back to America.
It seems that the American white youth, being so
crazy about the European groups, took notice to the
blues type of music and opened their eyes and ears
to what the American blues artists were doing. |
have had white youth come up to me and say, “We
have heard your name before but we did not pay any
attention to it. but now we realize that we have been
really missing something.” Some of the youth have
mentioned myself, Muddy Waters and Jimmy Reed
and others and say we are playing music of truth.
It is the basic form of music that America was built
on and they feel this can help to get America back
to truth. That 15 why they say that they identify
themselves with my music.

In closing 1 should like to say that 1 like the
audiences that we get now, | love to play to people,
not to white people, not to Black people, but to
people. And | hope that we can get more “people”
together.
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Radio Programming Profile
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The World of SOUL

The recording industry may take the jukebox for
granted and in some instances totally ignore it, but not
in the area of soul music. At least not in Chicago. The
fact is, all of the record distributors in Chicago call
on JW. Strong at South Central Music Co., and many
record manufacturers’ representatives rely on his judg-
ment in areas such as deciding which single to pull
from a soul LP. Strong is literally wired into what is
happening in soul music in this city, which boasts a
black population approaching two million. During his
23 vyears, South Central has seen some dramatic
changes.

Strong, who with his brother-in-law Lewis Simpkins,
owned two local record labels before he came to the
jukebox business, speaks slowly as he traces the evolu-
tion from jazz, sentimental music, music with mean-
ingful lyrics, early rock and roll, rock and finally to
the point where his soul locations play music by such
artists as Tom Jones, Tony Bennett and Glen Campbell.

A confessed jazz buff, Strong reels off names such
as Earl Bostic, Ella Fitzgerald, Miles Davis, Sarah
Vaughan, Dinah Washington and Billie Holiday. “A lot
of records by these artists are still on our jukeboxes
today and we could use more of this type of music—
especially on Little LP’s (seven-inch versions of regular
albums with three songs per side).”

“A song used to need a lot of drive. This is what
makes lena Horne's ‘Watch What's Happening' so
good. This 1s alse why ‘More Today Than Yesterday’
by Charley Earland is doing so well on the jukeboxes,”
he adds, mentioning a record that is strictly a big juke-
box hit, “These records convey a certain feeling.”

Feeling is all part of Strong’s definition of soul and
also part of why he feels that the jukebox has such an
important role in motivating the purchase of records.
Strong gets into this by way of explaining that, at first,
he had difficulty programming records by the Tempta-
tions and the Supremes. At first, soul locations would
not accept their records even though they were selling
well in stores—especially to young people who brought
the disks home and ultimately influenced their parents.

“B.B, King was one artist that the locations never
would request a record from even though vou could
put them on 35 percent of the machines and they
would be played,

A Mood Thing

“Actually, 1 think music is a mood thing,” Strong
explains, “You can be sitting at home and hear a
record and you might not appreciate it, but when
voure out in a tavern or lounge there's a different
mood, a different feeling—this is what you're talking
about when you talk about soul music. In other words,
the mood people are in when they feel a certain way,

“Soul music tells a story, it tells of a feeling. A
lot of times people try to hide their feeling, but it's

{he doul Jukebox

there.” He thinks the jukebox fits into this from the
standpoint of its ubiquity.

“If you're at home and hear a record on the radio,
you're less apt to want to go out then and try to buy it
but if yvou hear something in a tavern or lounge on
the jukebox, you will often try to buy it on your way
home or look for it as you pass record shops.”

By the same token, Strong believes that the jukebox
exposes music to people in an entirely different way.
"I can remember when Aretha Franklin's *Respect’ was
50 hot. You could walk down the street in the summer
and never miss a word of the lyrics because the song
was coming out at you from every location vou passed.”

Dealing with locations is something difficult and
requires a certain brand of patience and tact, Strong
never forces a certain record on the location owner.
When he first heard the Four Tops' “It's All in the
Game,” he ordered 150 copies from Allstate Distrib-
uting, Soon he received a phone call from a woman
location owner who wanted it taken off. “A couple of
weeks later we brought it back because someone had
requested it. We just reminded her that she had asked
to have it taken off.”

Strong counteracts this sort of thing in various
ways. FFor one thing, every song on a jukebox registers
a playmeter when it plays. Locations learn to appreciate
this, But since he adds three to six new records each
week, some songs do not get a chance to play im-
mediately.

“We have a svstem whereby 1 will have the route-
man file the record away if the location asked to have
it taken off. Each time he calls on the location he will
be carrying this record and can put it back on im-
mediately. A lot of times the location people who are
around when the routeman calls are not in the place
when a certain record gets played. So watching the
playmeter constantly allows us to be sure about which
records to leave on or really take off.”

Company Service

Strong's company stresses service. Every location
is checked out every week, and Strong, who also doubles
as a technician, is often on call anywhere from 9 a.m.
to 2 am.—3 a.m. on Saturdays. He is often called at
home.

“We have this real good location, The Swinger,
which actually closes at 1:30 a.m. T live close by and
one night the owner called me at | a.m. after first call-
ing the all-night service number, 1 went over there and
I took care of it.”

He says that when he first started 23 vears ago he
had little knowledge of how a jukebox worked, although
he had background in electronics. “l filled in on a
Sunday and from then on | was in the mechanics of
this. Now I even receive requests from distributors and
other operators to come over and fix a jukebox."

Black Music Is Getting Intellectual

By JERRY BUTLER

I have been involved with music and ['ve never
really tried to classify what I do as soul music or any
other kind of music. 1 try o do “people” music, music
that people want to hear, music that relates to my own
personal situation, to what 1 feel about what is happen-
ing throughout the world. [ think that a lot of what
the music of today is, is based upon what people
experience, what's happening, what they think is im-
portant to talk about. Curtis Mayfield has a record
that is out now "Check Out Your Mind,” which 1 think
is kind of pathetic in a sense that we are dealing
with people and dealing with the mind. It used to be
all physical in the sense of the “Black™ man. Now
Black music is becoming something that’s dealing with
more than just sex and love and muscle power. It's
starting to get into the trend of thinking. 1 think Black
music is becoming more intellectually honored in a
sense. [t's getting into politics, it's getting into things
that really touch people other than just the things
that just effect them in their homes. I've always felt
that “soul” music was “people” music. The Kind of
music that everyhody could relate to. Very much the
same as country music. This is the kind of thing that
people can relate to because it is so “earthy” and so
“now."”

Now with the advent of the “acid rock” things and
the stuff coming back from Europe vou find a lot of
the Black groups are turning away from what we
used to term soul trying to make a “pop” record.
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They are not trying to make “pop” records anymore.
Now they're trying to make just good “funky' records.
Records that say what they want to say. The adr
men used to bastardize soul music. They tried to make
it sound good enough so that it could be played on
white stattons. Now we're into a situation where the
white barriers are coming down on those stations. What
they will play and what they won't play is not as
stringent as it used to be and consequently the music
15 starting to become more honest.

Sly Stone, 1 think, is a pgreat exponent of what
Black music is doing in a sense that he is doing gospel
and blues and still it comes across as a universal music
rather than just geographical location music. Like
Memphis, Miami or Atlanta or Nashville. 1 think all of
the music now is getting away from sounds so much.
Even the Motown thing which was basically geared
toward Detroit. Now they're cutting Motown any place
they feel like cutting it.

As far as the paraphrase of the word soul I used
to think in terms of things soulful. It was to me like a
joke. A guy could be soulfully ugly, a woman could be
soulfully beautiful. It all adds o do in which context
vour use it, Black slang in America has always
had a kind of double meaning. Like for instance,
yvou say “man that cats bad,” that means very good in
what he did. We used to say “uptight,” “hey man we're
uptight,” that meant that we were really together and
we were really doing our thing. Then whites took the
word “uptight” and made it mean nervousness, ten-
sion, uncertainty.
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Turning to his role as programmer, he says that a
lot of his ideas come from reading Billboard. *1 will
pick up the magazine and scan it from page one on,
not even turning to the coin machine section or the
record reviews and charts until later.” Other ideas
occur to him at odd hours while listening to WVON
or some other station or from listening to LPs in his
own extensive collection.

He claims that a record “has to grow™ on him. He
picks up Isaac Hayes' LP, which a distributor just
mailed to him, and says: “I've had this for sometime
and have been trying to gei the company to release
‘1 Stand Accused’ as a single.” It's a long cut, but long
recordings do not bother Strong. “It’'s what keeps the
jukebox running that counts.”

Strong explodes a lot of jukebox programming
myths. The very fact that he buys only from distrib-
utors and not one-stops and purchases his own title
strips explodes the myth that all operators buy from sub-
wholesalers. He also explodes the myth—if indeed it
has not been long exploded—that only black artists
can be programmed successfully in soul type locations.

Describing the repertoire at The Swinger, he says
the jukebox there has “all kinds of records.” He ticks
off such artists as Frank Sinatra, Ella Fitzgerald, Tony
Bennett, the Supremes, all types.

Though it may surprise some jukebox operators
and record people, Strong has good success with such
numbers as Glen Campbell’s “By the Time I Get to
Phoenix™ and Tom Jones' “I'll Never Fall in Love™
He uses many of the Beatles' records. In fact, his use
of the song “Something™ explodes vet another myth—
that jukebox operators stay completely away from using
duplicate titles on a given machine,

Strong first bought 150 copies of Count Basie's
“Something™ as a routine record, although “Come To-
gether” was supposed to be the best side. “Then 1 used
the Beatles’ version of ‘Come Together' with ‘Some-
thing' on the back and finally bought the Tony Bennett
version—we have boxes with all three of them on”

Turning to how the appearances of artists ties in
with what's used on jukeboxes, Strong points out that,
in most cases, if an artist is appearing in a club or loca-
tion the chances are “We already have his records on
the machine.”

He does try to use records by unknown artists and
the joke around South Central that goes back many
yvears involves such an instance.

“I remember when Joe Williams was out pushing
his *Everyday 1 Have the Blues.” He was in here play-
ing the record when the boss walked up the stairs. The
boss asked who it was and said that it was out of tune—
that the band and the singer weren't together. Then
he asked who the singer was and Joe Williams replied,
‘It's me.’

“Williams has never let us forget this."

Involved

the word “soul” to me referring to music, is
basically, 1 think, in the Black interpretation of it

It would mean soul music would be anything having
to do with Black.

Like soul jazz, or soul ballads. All things were soul
influenced, so they were all called “soul” music. Now
the way 1 see the music is that “soul™ itself and we
start talking about the definition of “soul™ it 15 the
untouchable thing inside of a person. The ability to
communicate that thing which we cannot touch. This is
why when people sing you get tears. There's an em-
pathy for what is coming from the person, an under-
standing of what that person is talking about.

That's why girls get goose pimples and scream and
holler. Because it says something to their inner being.
The wvibrations that they get from what is happening.
I've found that sometimes while out on the street and
I see a beautiful woman [ get butterflies in the
stomach and that Kind of thing. Well, all of that to me
15 soulful, that is what “soul”™ is. The thing that you
can't see. but that yvou can feel, the thing that you can’t
touch, hut vou feel. To me that is what the music is.

I know that when 1 hear Aretha Franklin sing, she
can just be moaning and | can feel what she's moan-
ing about because I've been there. To me that 1s what
the “soul” music is. [ think that thing can be had by
almost any person that's doing music well. [ don’t think
it is something that is just restricted to Black people. 1
get into a bind sometimes by saying this but that’s the
way | see it and 1 just say it the way 1 see it.
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STAND! |
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*Also avallable on Tapes.

A | INCLUDING:
| OYFORD GRAY
|| BOOTIE COOLER

o | FUNKY
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Funky Feet/Kansas City | Shp Away
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On Epic Records &=

And these are other great artists:

The limmy caStor B““Ch (Kinetic Records)
Ferguson, Davis and Jones
George Freeman (oken Records)

Azie Mortimer (Okeh Records)
Salt and Pepper

The Steelers
Bernice Willis (oken records)
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The World of SOUL

Lhicago-
{0 Buile

A Creative
Soul Center

Although he is noted for his cool composure, one
detects a trace of cynicism when “Iceman” Jerry Butler
starts discussing the history of soul music in Chicago.
He has deep convictions. So does Gene Chandler. And
s0 does Irwin Steinberg, Mercury Record Corp. presi-
dent who is determined that the two writers, producers,
singers and veteran performers will build Chicago into
the kind of creative center people believe it should be.
Also figuring into the plans for Butler and Chandler is
attorney and advisor W. Yale Matheson, who rivals
even Butler and Chandler when it comes to championing
Chicago and blasting its detractors.

Matheson sets the scene for what he promises will
happen in Chicago when he states: “The difference now
when compared to what has happened before in Chicago
15 that you have a half dozen, already established art-
ists, as well as writers and producers, all of them with
the possible exception of Jerry, under thirty—Gene,
Curtis Mayfield, Bobby Miller who produces the Dells,
men like this—who are determined to build themselves
within this environment in Chicago. They've all had
marked success and they're not anxious to leave this
town, they have faith in the talent potential, and are
well financed and well organized and absolutely deter-
mined to do everything from here.”

The environment, as Matheson describes it, revolves
around a flurry of activity. There is a black writers’
workshop, plans for film productions involving both
Butler and Chandler, Chandler's Mr. Chand label to
be distributed by Mercury, a reach-out for talent from
other midwestern cities, and, of course, Butler's and
Chandler’s own efforts for Mercury where Steinberg
is promising the veteran music men they can do “their
own thing.” But this is only the nucleus of what is going
on.

It is extremely difficult to get the four men together
for a brief luncheon. Chandler and Butler both have
their own offices. Chandler is involved with the Soul-
mobile project which is bringing soul music to Chicago's
steaming ghetto streets this summer. Butler is anxious
to get back to a recording session,

Chandler, explains: “I've been trying to take a two-
week vacation for a long time, but 1 get so involved. 1
figure that is good, because if I'm not busy then I'm
not making money.”

Older Heads

Formerly involved with the Brunswick label where
he had some bitter disappointments before coming to
Mercury, Chandler says he has been doing everything—
“producing, managing artists, and running two com-
panies’” (he has the Bamboo label besides the one Mer-
cury will be distributing for him).

Steinberg listens as Chandler says: “The thing that
has hurt talent in Chicago is that it was always hard to
get through to the older heads with certain talent—
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JERRY BUTLER, Mercury recording artist (third from left), geis together with several members of the writers workshop he
and Gene Chandler started. Others in the photo, from left, are: Terence Callier, writer; Larry Wade, member of Billy Butler
and Infinity group; three members of Brown Paper Bag proup (standing); Billy Butler; and Chuck Jones, writer and singer.

they wanted to go with the basic, sure things. Motown
made it by going with young people, by trying a differ-
ent thing that other people wouldn't take a chance on,
sounds and different little gimmicks, and the kind of
freedom that lets you not pronounce a word correctly
if that's your idea."

Steinberg cuts in: “But we're willing to take the
shot with you and Jerry."

Both of the young musicians start to answer and
Steinberg finishes his point: “I think you're absolutely
right about allowing artists and producers complete
freedom to be creative. 1 think that once you sit tight
on what you're successful with the ball game's over—
this thing is so ever changing."

Chandler nods and makes a point about the Beatles:
“They came in with long hair, funny dress and made
millions. Before, everybody was always told to dress
sharp and appear nice. You had to wear a tie—now you
have an open shirt, it's opening up, people are being
for real now."”

Butler adds a point about the youth influence in
soul music: “There's a whole thing with youth in the
communications industry. Most program directors and
librarians are under 30 years of age and don’t have
locks on their minds like the guys we had ten years
ago, The problem with Chicago was that the companies
were always geared to not being aggressive enough to
say we're going to run with something that we're going
to have difficulty getting played on the air.”

Matheson interrupts to remind Butler that Mercury
did go with “Je T'Aime . . . Moi Non Plus,” the sexy
Jane Birkin and Serge Gainsbourg Fontana recording.

“Listen, that was a minor miracle,” Steinberg says:
“We sold 150,000 copies. Most of our trouble came
from the disk jockeys in the midwestern cities and guys
calling up and deciding that they were the aristocracy
and that we were part of it and we should keep every-
body’s mind pure—Ilike we were in a position to decide
what was good.”

Steinberg went on to say that he thinks Chicago
15 ready for the same kind of artistic honesty Mercury
had in approaching “Je T'Aime . . .” but Matheson
wants a word.

“Chicago, because it burned down once, i1s the
youngest major city in the country. Because of this, the
society page in Chicago papers doesn’t occupy near as
much attention as in other cities, there is less a rigid
class structure, it has never been a city where a person
could stay entrenched on top with the possible excep-
tion of our mayor—and that's political, not social—
and we don't have as rigid a show business community
that freezes out new talent trying to come up.

Far More Open

*The attitude of people in Chicago 1s far more open.
The creative people don’t really compete with other

wwWw americanradiohistorv com

creative people; they only compete with themselves.”

Steinberg commented about how Chicago was once
a center of creative activity, Matheson went on to point
out that RCA building a major studio here is a delight-
ful sign that things will happen here again.

Then an discussion ensues about the “Chicago
Sound.™

“Actually,” Matheson says, “there has never been a
Chicago sound in the sense this term has been used in
other cities. This is because, unlike other cities, Chicago
has had such a rich history in music, from various dif-
ferent sounds. There was Chicago jazz, Chicago blues,
rock, ré&b—this is why people like Jerry and Gene and
Curtis Mayfield are drawing from jazz, blues and rock,
drawing from anything they think is valid for the par-
ticular project they're working on.”

Again, more talk about Chicago. Then Matheson
confirms that one of the projects he is involved with
along with Jerry and Gene is a television program. He
says negotiations are underway with people involved
in networks. “We will definitely go into syndication if
a network thing deesn't work out—it will all center in
Chicago.”™

Someone mentions that Chicago is the center of the
transportation industry—crossroads of the nation. “This
Is very important, we're the byway through which every-
body passes. We're located where we can draw on talent
from many areas,” Matheson says.

Memphis-Chicago

He explains that he and Jerry have established a re-
cording studio in Memphis involving a quarter of a
million dollar facility and have another writer's work-
shop involving 20 writers. “We're branching down into
the South trying to develop a Memphis-Chicago axis.”

Chandler, who was born on Chicago’s predominently
black south side, doesn’t want acts such as the Jackson
5 to escape from the market. “"How did we let the
Jackson 5 get away from Chicago? It's the same thing
that shouldn't happen—we tried to get into doors and
everybody looked funny because it's not a big act—
already. Well, vou have to start from a point. Motown
got them from here; but they already had two or three
singles on the Steel Town label named after Gary,
Ind., where they were formed.”

The subject of companies that ignore the Chicago
market, of how too few people ever “come to Chicago
to0 make a deal,” and how companies had better decen-
tralize in the way that Mercury has if they are to succeed
sparks the conversation.

"We do have offices in New York, Los Angeles,
Nashville—it’s easy to get access to our company,”
Steinberg points out.

But Butler, who knows about the migration of many
soul artists from the South because he also was born in

(Continued on page 22)
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This iIs Reggie Lavong.

...a realistic, a straight-talker and ...a man whose title (Vice- and merchandising of all Capitol
-thinker, a man who sees thingsin  President/Marketing—R & B) R & B product.

perspective. “One thing I've means less to him than his ...a man whose belief—in himself, in
learned, in 16 years in this function. He, with his staff of 14 his work, in the artists whose records
business...you take your job people, is responsible for the he handles—is communicated
seriously; but never yourself.” sales/distribution, promotion in all that he does. And that’s a lot.

Capitol.
where rhythm, blues and Reggie Lavong are at home.
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Ine World oF nsrue

Chicago—To Build
A Creative Soul Center

o Continued from page 20

Mississippi and moved with his family to Chicago during
the late Depression years, has some more comments
about artistic freedom:

“We came very close to having it here when Chess
opened its studios, It was a relaxed atmosphere where
yvou could go in and mess around if you wanted to.
When you go into a studio and have to start looking
at a clock right away, that takes away a certain percent-
age of how creative vou're going to be. Then you say,
okay, let’s go with it now, but if I had another three
hours it would be out of sight—but let's go with what
we have."

Otis Redding

It's Butler's view that too many companies have
not really believed in artists.

“Otis Redding was a giant, but | remember when if
he sold 50,000 of a record it was a big thing. They
lived with Otis even when he was getting air time on
only about one station—WLAC in Nashville—but they
never gave up and when it finally happened Otis had a
base."

Chandler, who can at times disagree with his co-writer
in the 10-man Chicago writer's workshop, nodded agree-
ment. “There was a certain direction | wanted to go in
and Brunswick wouldn't allow it—whoever was the
chief had to call the shots. When [ finally got away and
came over to Mercury 1 was allowed to do my own
thing and right out of the box we had a smash. If that
hadn't happened, if maybe the second time I didn't
make it, I would go to someone who could help me, but
I was able to prove I could do it."”

Someone mentions Aretha Franklin and Butler
warms up. “They recorded here at Columbia with the
greatest song songwriters could write, with the greatest
arrangements arrangers could find, and they never got
a dub. Jerry Wexler took Aretha Franklin and a beat-
up piano, and a cat playing drums and somebody play-
ing bass and said ‘Aretha, go." He allowed her to be
creative,”

Chandler, who really launched his career in 1969
with the “Duke of Earl.," wanted to talk about how
a&r men tried to keep him in the same bag: “They
wanted me to come back with a take-off—Walk On
With the Duke'—and I hated it. Finally it came out and
hit 100 on the charts and went away. The ‘Duke’ was a
novelty, something you don't come up with every day,
and they wanted me to stay at that point. That's mer-
chandising, and selling and the numbers for you,” he
says. Chandler, who grew tired of touring two years ago
and poured $18,000 of his own money into reviving
Bamboo Record Co., says: “Allow me to go into my

UK. ool

By CHARLIE GILLETT

It’s been an unhappy vear for people trying to sell
soul records in Britain, as the public has grown tired of
the old arrangements but hasn’t yet adapted to the new
ones.

The only label that has been satisfied with its per-
formance is EMI's Tamla Motown. Stevie Wonder has
been one of the country’s most consistent hit-makers;
the Four Tops made the top ten with a reissue of their
1963 hit, 1 Can't Help Myself” and with “It's All in
the Game,” and the Temptations and the Supremes
(first with, then without Diana Ross) have had hits. And
Britain has taken to the Jackson Five.

But even Motown has not managed to reproduce
its U.S. success completely. Smokey Robinson and the
Miracles, Gladys Knight and the Pips, Edwin Starr, and
the Originals have not had hits,

Motown has been able to consolidate its chart sue-
cess with frequent visits by many of its star acts. Stevie
Wonder, the Supremes, and the Temptations made well-
received appearances at the “Talk of the Town™; Ed-
win Starr, Wonder, Jimmy Ruffin, and Junior Walker
made successful national tours of the bigger dance halls
and theaters, while the Four Tops usually make sure they
back up their Litest single releases with appearances on
the TV show, “Top of the Pops.”

Apart from Motown, the story of soul this vear is a
list of records that didn't make it. And it wasn't always
because nobody tried. A few companies, notably At-
lantic, did all they could to promote their U.S. hits,
but the problem was lack of exposure on radio.

Wide Play List

In contrast to US Top 40 formats, Britain's only

pop program, the BBC's “Radio One,” operates a
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GENE CHANDLER

own bag and [ still might get you those same numbers.”

“They used to have a term in the record business—
"‘Give us another one like the other one™—Butler chimes
in. “If someone had told the Beatles that, they never
would have grown.”

Finally, the two angry young men grew silent as
Steinberg brought the long discussion back to a state
of reality by explaining how Chicago is a hot city for
booking talent shows and how it is a great center from
a merchandising and marketing point of view. He is
giving Butler and Chandler free rein with no strings and
they listened:

Market Time {

wide play list. Even the records that are picked by the
station as likely hits get played only a few times a day,
which means that in order to attract attention the rec-
ords must have very obvious hooks that are remembered
after only one or two hearings. This counts against most
modern soul records, such as Brook Benton’s “Rainy
Night in Georgia" or Tyrone Davis' “Turn Back the
Hands of Time™ (both on Atlantic), whose arrange-
ments are relatively subtle and require repeated hear-
ings before they become familiar.

50 those records by Benton and Davis, million sell-
ers in the U.S,, didn't even make the Top 50 in Brit-
ain. Mercury’s Jerry Butler, despite coming over to
make TV appearances to promote the reissued “Western
Union Man,” didn’t make the chart. And there was no
luck either for R.B. Greaves' “Take a Letter Maria"
(Atco) or Eddie Holman's “Hey There Lonely Girl”
(Stateside).

And while soul was kept off the radio as mood
music or entertainment by home-grown sing-along
chants, 1t was nearly pushed out of the discotheques
by West Indian reggae music. Several reggae records
made the best-selling charts, including a few with hard
bump-and-grind rhythms such as “Return of Django”
by the Upsetters (Trojan), and others with a more lilting
beat and string arrangements like Bob and Marcia's
“Young, Gifted, and Black™ (Harry 1.).

There was a reaction in the discotheques against
soul records whose even rhythms followed the patterns
set in the mid-60's in Memphis and Muscle Shoals, but
the funky beat was accepted, and Rufus Thomas' “"Do
the Funky Chicken” (Stax) was one of the rare non-
Motown soul hits. James Brown, who hasn't made the
British charts since “It's a Man’s World” in 1966, has
a steadily increasing following among dancers who did
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JERRY BUTLER

“The guy in New York 1s three hours ahead of the
guy in California and the guy in Los Angeles is there
hours behind New York and two hours behind Chicago
—they have a hell of a time administering sales and
promotion with this disparity of time in a business where
every minute counts. It's no wonder that every major
manufacturing company has a plant within a 200-mile
radius of Chicago. If vou draw a 800- or 900-mile radius
out of this area, you reach 75 percent of the market
potential in the U.8.”

Jerry Butler and Gene Chandler liked the sound
of that.

Lange

the Popcorn throughout last winter. The Meters' *Looka-
Py-Py" and Sly and the Family Stone’s “Thank You"
(both on Direction) were among the other soul records

that never got near the charts, and scarcely got played
on the radio, yet sold well to dancers.

Despite soul's lack of mass appeal, British compa-
nies have gencrally considered it worthwhile releasing
the product, relying on the specialist market to pass the
word after hearing a record in a discotheque, or on Mike
Raven’s Sunday evening “R & B Show,” Radio One's
only concession to soul fans.

But although they put out records by companies
already licensed to them. the British companies have
been much less willing to invest in the new labels that
have sprung up in the soul field over the past year. EMI
have just acquired Invictus and Hot Wax, and should
be rewarded with hits from the Chairmen of the Board
and Freda Payne. But there is no UK outlet yet for
Canyon, the West Coast label whose records by Doris
Duke and Swamp Dogg have restored the story-line to
soul, a quality that British audiences value more than
pure “emotion.” Also unrepresented in the U.K. are
Harvey Fuqua's Tri City, Sylvia's Stang (which has
meant no release in Britain of the Moments' million-
selling “Love on a Two Way Street”™), Twinight, and
Tiger.

There still is a substantial hard-core audience for
soul in Britain who turn out for live appearances for
reliable entertainers like Arthur Conley, Ben E. King,
and the Invitations, regardless of recent chart per-
formance. But in order to recapture the mass market,
companies with soul to sell look forward to the return
ol commercial radio and the chance for more intensive
exposure of subtie soul. Britain may yet come o appre-
ciate the charm and control of Tyrone Davis.
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LYNN FARR
FRANKIE & THE SPINDLES
DANNY HOBBS

TIFFANY BOLLING
CHUCK CARBO
MARC COPAGE

RANDY DIAMOND THE VISITORS
SWAMP DOGG WALTER WANDERLY CHOSEN FEW
DORIS DUKE JEAN WELLS LEE MOSES

KING ERRISON

Distributors

SOUTHLAND RECORD DISTRIBUTORS
1073 Hull Road, M. W.

Atlanta, Georgia 38318

{404 351-4821

GENERAL DISTRIBUTORS
2328 Pennsylvania Ave,
Baltimore, Maryland 21217
(301) 6BO-6411

MASSACHUSETTS RAECORD DISTRIBUTORS
633 Massachusells Ave.

Boston, Massachusatis 02118

{817} 266-1002

BEST & GOLD RECORD DISTRIBUTORS
1800 Main Streat

Bullalo, New York 14203

(716) BE2-0427

BIBE DISTRIBUTING COMPANY
126 W, Morehead

Charlotte, Mo, Carolina 28201
(704) 372-2032

BROTHERS RECORDS
J224 Payne

Cleveland, Ohio 44114
1216) 896-2133

SUMMIT DISTRIBUTORS INC.
7447 M, Linder Ave,

Skokie, lilinois G00TE

{312) 463-1833

PFAN AMERICAM RECORD DISTRIBUTORS
77 Kalamath Streat

Denver, Colorado B0223

1303) 255-2021

CANYON RECORDS INC., 1242 N. HIGHLAND AVENUE, HOLLYWOOD, CALIFORNIA 20038

DEE IRWIN

RUDY LOVE &
THE COMPANY SOUL .

GLORIA LYNNE

MONITORS

OVEN

SANDRA PHILLIPS

JIMMY REED

ROSCOE ROBINSON &
THE OHIO BLIND BOYS

WILLIE ROUNDTREE

NINA SIMONE

MEMPHIS SLIM

RAW SPITT

BLISS DAKOTA STATON

IRMA THOMAS

ARLENE TIGER

STANLEY TURRENTINE

SHIRLEY ZWERUS

MERIT MUSIC DISTRIBUTORS
15761 Wyoming

Detroit, Michigan 48208

{313) BE3-B118

SEABOCARD DISTRIBUTORS
275 Park Avenue

East Harlford, Connecticuil 06108
{203) 289-9361

MUSIC CRAFT DISTRIBUTORS
636 Qu=en Street

Honolulu, Hawaii 88613

(808) 533-1233

WENDY DISTRIBUTORS
37 William Street

Newark, Mew Jarsey 07102
[201) 623-5845

RECORD SERVICE
614 Dennis Sireat
Houston, Texas TTO06
(713) 528-5521

AECORD MERCHAMDISING COMPAMNY
2580 Waest Plco Blvd.

Los Angeles, California 90006

{213) 385-8161

RECORD SALES

J000 Fleetbrook Drive
lemphiz, Tennessee 38116
{801) 332-9650

CAMPLS AECORD DISTRIBUTORS
7250 M. W, 361h Street

Miami, Flarida 33166

{305) 691-3140

HEILICHER BROTHERS INC.
7600 Wayzata Blvd.
Minneapolis, Minnesota 55426
(612) 544-4201

MUSIC CITY

127 Lafayette Street
Mashville, Tennessea 37212
(615) 255-7315
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RECCHROE

CLARENCE PAUL &
THE MEMBERS
McKINLEY TRAVIS

KIM WESTON

JIMMY PRESCOTT

1970

design by the imagesmith

FULLER BROS.
SUGAR PIE DeSANTO
THE WHISPERS

DISPO

BILLY EASTON

FAMOUS

DOUBLE EXPOSURE
WYNFIELD PARKER

McDOMALD SALES

5500 Jeflerson Highway

MWew Orleans, Louisiana 70123
(504) 733-BE53

DOME DISTRIBUTING CORP.
43-42 Tenth Ave.

Long Island City, New York 11101
(212) 7B6-9637

B & K DISTRIBUTORS

128 N.W. 23rd Strest

Oklahoma City, Oklahoma 73103
(405) 525-7509

UNIVERSAL RECORD DISTRIBUTING CORP.
818 North Broad Strost

Philadelphia, Pennsylvania 19123

[215) 232.3333

A R C INC.

2029 M. Black Canyon Hwy.
Phoenix, Arizona B5008
(802) 252-4013

FIKS DISTRIBUTORS
2150 Hamilton Avea,
Claveland, Ohio 44114
{216) 696-3156

ROBERTS RECDRD DISTRIBUTOR
1815 Locust Street

5t Lowis, Missouri 63103

(314) B21-7171

H. R. BASFORD

800 Mariposa

San Francisco, California 94107

(415) 626-5494

ABC RECORD & TAPE SALES CORP.
728 South Fidalgo

Seattle, Washington 88108

(206) T63-BB00D

STAN'S RECORDS

728 Texas Strest
Shreveport, Louisiana 71102
(318) 422-7182

(213) 469-8317 / 469-8322
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John Lee Hooker, who has “emerged” after vears of working in

the blues idiom, jams for a Bluesway sesxion,

Jazz oriented blues vocalist Jimmy Witherspoon seeks a new
misical posivre in the studico,

L0s Angeles

Charles Brown. a new bines performer, directs his side-
mmen during o Los Aneeles recording session,

Who Will Own The Soul /057

By ELIOT TIEGEL

There is a strange paradox which clouds the present
state of blues music in America. In an environment
which is strongly Black blues originated, and one in
which Caucasian young people are listening to and
significantly playing blues in their own adoptive ways,
blues remains a hard-sell form of recorded entertain-
ment.

Blues, like jazz, remains a stepchild in the ladder
of corporate concerns and consequently merchandising
and promotional efforts are laggard. “The average run
of the mill jazz album will sell better than the average
run of the mill blues album,” claims Ed Michel, a&r
head of Impulse and Bluesway, ABC's two aggressive
jazz and soul lines respectively,

“If the jazz album sells 10,000 copies, the blues
album will sell 6,000. If you're a realist, you can make
money on blues albums by spending £3,000 to record
an album. With some promotion and sales efforts you
can go to 20,000 to 25,000 copies. Jazz stations will
play blues albums. Underground stations will more

readily play blues than jazz. Soul stations are entirely
different in each city.”

Blues and jazz LP's are “work projects,” in Michel's
opinion. If a company dumps a blues LP out it might
sell 3,000 copies. With a minimum of exposure and
corporate concern, that same album can reach between
6,000 and 10,000 sold copies. “There’s an audience
which will buy blues and jazz provided it knows the
album exists,” Michel feels,

Working closely in the blues and jazz fields, Michel
is a constant listener to what the competition is doing
and where the state of the art is. “I don’t think con-
temporary black music i1s blues. | think it's a long
way from John Lee Hooker to Motown. There's a big
difference between Aretha Franklin and Lightnin® Hop-
kings. Blues is now contemporary Black music. When
B. B. King gets a hit record, he's not playing his basic
music. He and Jimmy Witherspoon (the singer who
is being given a new musical direction—the way King
was shown the path to pop riches by producer Bill
Szyczymk) can adapt to new musical ideas.”

There is a definite market for traditional blues
styles and interpreters, Michel feels. College kids and
surprisingly voung rock players are looKing back into
traditional forms to explore where today's music came
from, he explains.

“Kids who started on John Coltrane are now getting
around to Charlie Parker.” When thinking about creat-
ing blues products, Michel thinks about a broad expanse
of blues styles, not just the 1970 version of someone
interpreting what went down vears ago in the style
of years ago.

Energy Music

“The young blues musicians are very much into
rock and jazz ‘energy’ music.” That latter term was
formerly called the “New Thing"” in jazz several years
ago. “It's not so much what the musicians are playing.”
Michel says, “but it's the force with which they play.”

The producer hears a wide spread of blues de-
velopments such as:

e traditional albums that could have been made
25 years ago.

e musicians playing like they did 25 years ago but
with contemporary rhythm sections.

e contemporary rock musicians who are playing
and adding blues riffs to their arrangements.

There is definitely a cross over of musics, Michel
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feels, when you can hear white kids playing like Robert
Johnson and Elmore James. Or when vou hear kids
playing Robert Knighthawk licks.

The nation’s blues consciousness has made all per-
formers “realists.” Explains Michel: "I don't think
anybody makes a record anymore and doesn’t want to
sell to a mass audience, The old guys like Sonny Terry
and Brownie McGhee are realists. They're always
gigging, But they know they won't have an LP that'll
go 300,000, But they can have an LP that'll go 25,000."

Why can't Sonny and Brownie have a 300,000
seller? Michel said: “Their albums aren’t promoted or
exposed the same way a Three Dog Night package is
hustled around.”

Still, ABC is strongly represented in the blues idiom.,
There are around 10 acts on Bluesway, but reports
that ABC was considering phasing out this line cloud
the future of a strictly blues line,

Because of the times in which young whites have
been digging blues for the past five years, Michel feels
he has “no illusions that it's Black music he's creating,
But it's selling to the white, urban audience.

While there are acts which break out through
traditional Southern outlets, like singer Charles Brown,
for the most part, ABC sells its blues to the in crowd
which is tuned into Mike Bloomfield and the British
blues bands.

Michel has been reducing his recording activity this
year because he has a backlog of material cut last
year. He has LP’s in the can by Brownie and Sonny,
Earl Hooker, Jimmy Witherspoon, Jimmy Reed, Little
Andrew (Blues Boy) Odom and Roy Brown.

Liberty/UA is working on a project pairing John
Lee Hooker with Canned Heat, a first effort of this
nature for the white blues band which has captured
the raw urgency of Black music.

Dave Pell, Liberty/UA’s a&r administrator, ac-
knowledges the aura of blues consciousness and the
irony of not selling blues music. He believes one reason
lies in white youth's rapport with the pop “poets” like
Bob Dylan and Donovan. “0Old blues don’t appeal to
kids,” Pell says. "It doesn't hit home. They may listen
to it, but that's not what they’ll buy. They're going after
the poets, The blues writers are not capturing what
the kids feel.”

Most of Liberty/UA’s blues is derived from the
Blue Note line, which releases around 75 percent jazz
blues. Liberty/UA has six additional blues anthology

Twao blues artists who have broken out into the broad main-
stream: Canpnonball Adderley and Low Rawls. Their instru-
mentad and vocal sivles have successfully been welded inro
the hip pop audience, while retaining their roots with the
Black communiry.
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LP’s planned, but they have not been scheduled. Bob
Hite, lead singer with Canned Heat, worked with Steve
LeVere on the initial six released last year.

Does a white company feel it has certain problems
to overcome in selling blues, especially in an environ-
ment in which Black awareness and pride motivate
people?

Blue Thumb Records has been slowly building a
blues catalog and its executive vice president Don
Graham answers that question. “We haven't encount-
ered that problem. because our artists have made valid
statements. There's a pride stride involved in our being
in the blues market. “Recording blues is a two fold
venture for us. We feel a pride in being associated
with this music and we feel a responsibility to record
i.”

“Blues is historical validity,” adds Bob Krasnow,
the label's president. Krasnow believes the label's double
pocket LP, “Memphis Swamp Jam™ will have historical
villue 25 years from now. Several of the oldtimers who
played on that date last year for the first time in a
stereo studio are now dead.

The historical significance of that LP was the first
time teaming in a jam situation of a large number
of rural Southern blues musicians. But like other blues
LP's i1ssued by sundry other blues labels, sales of the
LP were small.

The Blue Thumbers continue to hope and record.
They recently released “Buddy and the Juniors,” a
triumvirate consisting of Buddy Guy, Junior Wells
and Junior Mance playing such traditional numbers as
“Hoochie Coochie Man,” "Rock Me Mama" and
“Riffin.” Other blues artists in the Blue Thumb catalog
include Clifton Chenier, Sam Lay, ke and Tina Turner
and the Chicago Bluestars, featuring Charlie Musscle-
white.

Lonpevity Albums

Like Blue Thumb, Prophesy, another small West
Coast company, sees “longevity” in blues albums.
Prophesy has five LP's in a blues series which were
recorded in Houston by Roy Ames. Preceding each
track is a short discussion by the artist because the
company feels there is historical value in the explana-
tions of the musicians. The first five LP's sport music
by Lightnin® Hopkins, Clifton Chenier, Billy Biser,
Calvin (Loudmouth) Johnson and T-Bone Walker.

There is also “historical™ significance 10 Vault Rec-
ords’ recent deluxe package of “The Chambers Brothers
Greatest Hits,” a compilation of top tunes from their
first recordings out of the gospel idiom, whence
they came. Vault, the label now owned by National
Tape Distributors, has had a small blues releasing
program. with products by Lightnin" Hopkins and
Alexander (Papa) Lightfoot and seems to be looking
out for select material, The reason for the continued
search for blues—of all styles—is reflected in president
Jack Lewerke’s comment that “blues are a vital facet of
music, not only in its relationship to jazz, but also as
a stimulus in the rock scene.”

In the case of the Chambers Brothers album, this
material is during their hard, gutsy blues period before
theyv discovered that psychedelicly flavored music could
gel into one's soul,

There is a new kind of soul sound being developed
for the 1970°s which Reggie Lavong, Capitol's vice
president for r&b marketing, feels will allow a com-
pany to gain more sales. This broader base sound will
be a mixture of hard rock, psychedelic sounds and

(Continued on page 26)
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Chicago’s Chess-Moving Out To New York, Los Angeles

By EARL PAIGE

Everything is changing at Chess Records in Chicago
—but not in the way many of the city's soul artists
think. Because the founder of the over 25-year-old
company died and the label was sold to the huge GRT
Corp., a West Coast-based tape duplicating giant, art-
ists such as Jerry Butler have expressed concern, In
recent months, Marshall Chess, son of the founder,
resigned as president. More speculation about the role
of Chess Records in Chicago. The fact is Chess Records’
doors are open wider than ever to the world of soul
music and the wveteran creative people who are the
fabric of the legend that Leonard Chess buiit up in soul
music are now being turned loose as never before.

To begin with, there is Ralph Bass. He is the new
executive producer but he is not new at Chess. Bass
has been around the huge, old building at 320 E. 2lst
Street and around Chess long before the firm occupied
the eight-floor structure—20 years. He is responsible
for many artists such as Moms Mabley, Pigmeat

Markum and almost the entire gospel catalog. When
peaple talk about the beginnings of soul music, Bass

can talk about the Midnighters and songs such as “Work
With Me Annie,” which was originally “Sock It to Me,
Maimie”—too risque for radio play back then.

And then there is Willie Dixon, the huge, powerfully
built blues writer who has written hundreds of songs.
Willie is being turned loose on a new project involving
recording old material in a new style as a showcase for
Howlin® Wolf and Muddy Waters.

But there are newer producers, too, staff producers
such as Bobby Miller, producer of the Dells; Gene
Barge, producer of the Operation Breadbasket Choir
album who is now working on a new package; Charles
Stephany, the quiet creator of charts for the Dells,
Rotary Connection and artists such as Phil Upchurch.
There are newer producers than this in the persons of
people such as Cash McCall and many independent
producers such as Calvin Carter and Richard Evans,

Seated behind a big desk on the main floor, Richard
Salvador, the new executive vice president of Chess,
explained what some of the changes at Chess mean. He
has heard the rumors about Chess no longer being a
factor in Chicago and nostaligic mention of how relaxed
it used to be in the Chess recording studios—how, as
Jerry Butler puts it—"you didn’t have to watch the
clock.”

“We want to keep it that way,” Salvador begins.
“It’s been difficult with all the new faces around here
and the new regime that's in here. Some people would
like to have everything on paper but you can’t run the
record business on paper.”

Right away it's easy to like this veteran of the record
business who cannot possibly be as young as he looks,
who started as a record shipper at David Rosen’s huge

jukebox and record distributing complex in Philadelphia
in 1952,

Open Door
“Is it still possible for a Chuck Berry to walk in off
the street as actually happened in the old Chess days?"
“Oh, yes. I want to maintain an open door policy.
This is one of the reasons Ralph Bass was named execu-
tive producer over all the producers upstairs. Ralph is

already auditioning new talent and has signed a number
of acts such as Baby Washington."”

Salvador explains also that there have been dramatic
moves subsequent to the recent acquisition of Chess by
GRT and some of these involve a centralization. Para-
doxically, however, there is decentralization in a way
unprecedented in the Chess history.

While it is true that Chess’ parent company is
centralizing its billing, order service, creative depart-
ment, art department and sales and promotion activities
in the J. C. Penny building in New York City, the
Chicago operation will actually be expanded in other
ways, Beyond the emphasis on creativity in Chicago, all
Chess product and that of other GRT brands will be
warchoused and shipped from Chicago—in time even
the tape cartridge merchandise may be shipped from
Chicago.

But more than this, he points out, artists now have
access to Chess in New York and for the first time in
Los Angeles at the 9000 Sunset Blvd. office where
producers are being hired.

“There’s just more talent out there in New York
and Los Angeles and we've been missing it. There's
great talent here in Chicago, too, but if we want to
expand we have to have access to talent on both coasts,
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BEN BRANCH, artist responsible for the Operation Bread-
basket music and choir albums (center), shown signing a
contract for a new package, At left, Richard Salvador, ex-

coutive  vice-president, Chess Producing Corp. Ar right,
Giene Barge, producer of the albums.
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THE DELLS—all of them, a top soul group from Chicago.
At lefi, producer of the Dells, Bobby Miller and (right)
Richard Salvador, executive vice-president, Chess Record
Producing Corp.

But we're here to stay in Chicago. I'm never going to
move out of Chicago as far as I'm concerned—Chicago’s
too valuable.”

More Than Soul

Some of the things going on in Chicago involve
more than soul music, and Salvador, who had a stint
with Reprise Records before going back to Rosen and
then joining Chess five years ago, gquestions people’s
definition of soul.

For starters, Gene Barge has signed a new contract
for a second Operation Breadbasket Choir album to be
produced by Ben Branch of the Southern Christian
Leadership Conference. Willie Dixon is involved with
both the Vintage series of old blues material which will
be continued and with new recordings of Wolf and
Waters. The Rotary Connection has been rehearsing
every night for months. Minnie Ripperton, the talented
female vocalist of Connection, has been working on her
own solo album for nine months. Bobby Miller has
signed a new group he discovered in Chicago called
the Shades of Brown. Yes, Salvador points out, there
are new groups every day.

“Cash McCall just found a new group he’s so
excited about that when he called me he forgot to men-
tion the name of the group. I gave him the studio time
and said to go ahead.” Since Calvin Carter is one of
the independent producers working out of the Chess
building, this kind of excitement harks back to the old
Vee Jay era when Carter saw the possibilities of “For
Your Precious Love"” and launched the career of the
Impressions. It can still happen in Chicago, Salvador
VOWS.

“All of our artists use our studio free for rehearsals.
They can work out their night club acts there. Ramsey
Lewis is in the studios constantly. Muddy and Howlin’
Wolf are up there now,

“Howlin' Wolf just came back from England where
he recorded an album with English super stars (Salvador
prefers not to mention the names). The stars requested
that he come over. He was too sick really, he had had
two heart attacks. But the English musicians regard
Howlin® Wolf and Muddy Waters as idols.”

Salvador recently presented many of the Chess
artists with gold record awards and pulls out a pile
of glossy photographs. “Many of our artists live here
in Chicago—the Dells, Rotary Connection, Ramsey,
Muddy, Howlin® Wolf, Odell Brown, Maurice and Mack
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—they've been with the label three years and live here
in Chicago,” he says of the latter group.

Phones ring, a marketing director walks in, some-
one wants a studio opened up, and the slim, quick
acting Salvador who has been commuting each week
to Chess from Philadelphia for two years, explains that
personal contact means everything in today's record
business,

“This company was founded on personal contact—
that's the way Leonard Chess operated. The record busi-
ness is not the shirt business where you manufacture
shirts and have 150 Arrow stores around the country—
records have to be sold by personal contact. You can
come into a radio station with an Elvis Presley or a
Beatles and unless you have a relationship built up you
are not going to get them played.”

Artists often say they fail to understand the day-to-
day frenzy of record distribution, radio promotion, stay-
ing on the one-stops—the whole thing Salvador learned
from the shipping department up.

“¥Y¥ou have to cause a demand for even the very
best material artists produce,” he says. “The basic thing
[ look for in an independent distributor is the pro-
motion staff—one that is on top of the radio stations
and the one-stops. Money is so tight. If you walk in
with 11 new albums they're going to cherry pick you
and buy three, Unless vou create a demand for the
other eight you're not going to get them on the shelves
and this goes for the racks, one-stops, record shops and
even the distributors,”

Salvador may surprise some people in the industry.
For one thing, he likes jukeboxes. I think that today
jukeboxes represent 75 percent of the singles business—
that’s why we have four regional promotion men and
four regional salesmen calling on the one-stops.”

The subject of soul caused Salvador to mention the
Dells and Ramsey Lewis, two acts he wants to get on
the annual Chicago jukebox trade show banquet and
both that have crossed over into a wider market. “Soul
—Eugene Ormandy has it. So do the Temptations who
sell all over the chart. 1 call it music.”

Who Will Own the Soul 70's?

o Continued from papge 24

meaningful lyrics. It won't be the “l love you and you
love me” type of song. The music will have a relation-
ship with Black and white kids. “The social revolution
of today is making Black kids more aware of the total
world,” Lavong feels. “The Black sound of the 70’ is
going to be accepted I feel by the general public. Mo-
town owned the 60's. It's open as to who will own the
70'." This new soul sound will be easier to sell,
Lavong believes, and hence the paradox situation will
be greatly alleviated. “With Black music, the expansion
of its base is now possible because of the desire of the

young white to get the truth about what is beautiful in
music. Lavong cites B. B. King's interpretation of “The

Thrill Is Gone™ as “a perfect example of African
rhythmic quality and European melodic quality.”

Capitol's own r&b efforts revolve around such acts
as Junior Parker, the recently signed performer who
is a hardcore blues attraction, plus Cannonball Adder-
ley and Lou Rawls. Adderley’s recent LP, “Country
Preacher,” cost less than $20,000 to record, promote
and merchandise, and it has sold over 127,000 copies
in LP and tape forms, representing over $90,000 in
sales. Thus Lavong seconds Ed Michel's comment about
how low recording costs (in comparison with some of
the absurdities run up by hirsute rock bands) can help
turn a profit for a blues LP.

Lavong has his own staff of Black salesmen (there
are five, with 12 an optimium figure) and they are to
be placed in large Black populated cities. Lavong tells
Capitol people that “Black product can put dollars in
your pocket. I'm trying to create the atmosphere of
profit and incentive [or the salesman, so he will think
that Black product can help him make his quota.”

Lavong has been with Capitol one year in charge
of helping it grow in the soul market. “My challenge
is to get the powers that be to recognize the dollar
potential of r&b; to make them truly cognizant of what
its potential is. The horizons are so broad for what a
major company can do.

“*Motown owned the 60's. It's open as to who will
own the 70's." The company with the belief in its
Black product and the money to support that belief
will win the coveted prize.

AUGUST 22, 1970, BILLBOARD: -
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DISTRIBUTORS:

Empire Stale Record Sales, Long Island City, N.Y. Laval Record Distributing, Kalamazoo, Mich.

Joseph M. Zamoiski Company, Bailtimore, Md. Tone Distributing, Hialeah, Fla.
Eric Mainland, San Francisco, Calil. Massachusetis Record Distributing, Boston, Mass.

Record Merchandisers, Los Angeles, Calif. Mills Morris Automotive, Jackson, Miss.
United Record Distributors, Chicago, lll. Music Cily Record Distribuling, Nashville, Tenn.

All South Distributing, New Orleans, La. Music Town, Inc., West Hartiord, Conn.

Big Siate Distributing Company, Dallas, Tex. N.M.C. Corporation, St. Louis, Mo.
Recco, Inc., Kansas City, Mo. Mational Auto Sound, Overland Park, Kan.

Pan American Record Supply, Denver, Col. S & L Sales Company, Waycross, Ga.
Sians Record Disiributing, Shreveport, La

Gold Record Distributing, Buffalo, N.Y. 5
Essex Record Distributing, Newark, N.J. Marnel Distributing, Philadelphia, Pa.
Fortune Records, Detroit, Mich. United Record Distributing, Houston, Tex.
Hot Line Record Distributing, Memphis, Tenn. RECORDS Charlolie, N.C.
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The World of SOUL
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Spoken Here!

Stop Taking Away
Soul’s Natural Resources

By LEROY LITTLE
National Promotion, Cotillion Records

I was asked recently where 1 thought soul music
was headed. Well, 1 feel that soul music will be
around as long as I will. However, now without the help
and support of us in the record business to whom this
type of music is still something special. The support
has to come from men in promotion like myself, from
producers, from radio stations and the artists them-
selves. If we can pool the support from each in-
volved faction, then soul music will be in great shape.

Some say that soul music is at low ebb. Perhaps
soul music is not the potent force in the record busi-
ness now that it was a few years ago. Part of the
reason for that, certainly not all, is that we in the
soul area have altered our approach to writing, pro-
ducing, promoting and merchandising it.

When soul finally began to sell to whites and
began being imitated by whites, it became big busi-
ness.

I don’t know If any of us are completely certain
about why soul became so important so quickly to the
general record scene, but few of us will deny that
much of it happened because of the white imitators:
Georgia Gibbs, Pat Boone and that crowd for example.
It was after the “imitation” period that soul or r&b
began being accepted into the mainstream of “pop"
music. And, it was after that period that we who
were deeply involved in the music began to lose our
perspective regarding our own music. Producers be-
gan more and more to try to relate the music to the
“pop" sound and the “best selling charts” and, sadly,
imitating the imitators.

We began to help dilute our own music.

Trying too hard for the “pop™ hit, we forgot that
it was r&b or soul music in its original form that first
appealed to the imitators and then to the white public.

The point I'm getting to is this: We've changed and
diluted our music so much that today many Black
artists, artists who might have become important in and
to soul music, are being taken into the studios and
are recorded in the best pop tradition, often covering
a pop record recorded by a white artist. Earlier when
I mentioned the need to support soul music, I meant
that one of the things we must stop doing is taking
away the natural resources of the music. It's like taking
the natural resources from the ground and wondering
why things stop growing.

I don't mean that every Black artist must sing
r&b, I understand that a man must decide himself
what he wants to do and should not be pushed into
something else. What 1 do mean is that some of our
producers are looking more at the “charts” and the
dollars they may bring than at the direction of the
music wherein their soul lay.

Pure r&b, pure soul music, when done right will
sell in any market. Soul has not become passe. It
has not become outmoded. It is still potent, timely,
commercial and an extremely important slice of the
lives of many of us. The only thing soul music needs
in order for it to be as strong a force in the record
business as it ever was is to be treated with the re-
spect it deserves. We have to again sing, produce, re-
cord and promote pure soul. And then we won’t have
to worry about where the music is poing; we'll be
laying the road for it. Once we begin to predetermine
the destiny of soul music we won't even have to worry
about “charts,” because they'll follow.

Soul music has simply gone around in a complete
circle. We're at the beginning again, so its now a
matter of starting all over. That’s where soul music
I5 going.
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Finally Recognized

By LARRY WILLIAMS
Operational Director, WAAA, Winston-Salem

On Oct. 28, 1950, WAAA went on the air in
Winston-Salem with a program format of gospel and
spiritual programs with the greater part of the day
devoted to what was then known as rhythm and
blues but mow called soul mqsic.

WAAA was the first station in Morth Carolina and
the third station in the nation with such a format.
Plans are now in the works to have a big “Soul

Party” for the public during that anniversary week of
Oct. 28.

~ Since 1 was a “disk jockey" with WAAA on that
Oct. 28, 1950, I feel I can speak with some authority
as to the influence of such programming in a com-
munity which has a rather large Black population

and for the past years has tried to serve this specific
audience.

The pgospel and spiritual music is still a great in-
fluence in our community and it is our opinion that
this influence is felt in the so-called soul music con-
cept. This is also true of the soul music influence on
today’s popular or rock music field. It is not only an
influence of musical concepts, it is a powerful influ-
ence of a race culture long ignored, but finally rec-
ognized for what it is—a singularly powerful influ-
ence of art and creativity of our people.

As director of operations of this station it is my
privilege to work with the community in trying to
bring them the best of what they deem the most im-
portant. It is here we learn that soul music is not only
rhythm and blues—it is gospel, spiritual and in this
day and age, much of our popular music and artists
are very definitely influenced by it.

Soul music is not only an art form, it is a musical
heritage of the Black, Afro-American, or Negro race,
whichever you choose, and it is a heritage that will
go down through the ages as an influence and culture
of which we may all be proud.

Hear the Music

By RUDY RUNNELS
General Manager, WHIH, Norfolk, Va.

The entire soul music concept is a barometer of
“things to come.” The writers and artists are sort of
H. G. Wells types who musically predict what the
not-too-distant future holds for the American society
and, most assuredly so, the broadcast media. In the
huge and vast Norfolk-Tidewater area, an often over-
looked one million-plus market, both real and emu-
lated soul music is the “whole nine yards.” The 16
or more stations in this market include 30 to 40 per-
cent of soul music in their daily programming; con-
sequently, the two basic Black stations should be
happy that this is occurring because it incites the
creative area of these two stations to be different.

Record product of today is 90 percent all good,
both sides. Therefore, radio programming people must
really listen to all records and not rely on “safe play”
decisions and play only names with track records,

Music supervising is a full-time job within itself
and should be assigned to a mature and intelligent
individual who is able to weigh the merits of the
product; i.e., lyric content, clarity, method of delivery,
promotion report look good insults the audience. For
record in simply because someone wants to make his
promotion report look good insults hte audience. For
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example, | know of certain music control people who
determine the merits of a record by the “beat” of the
tune. They never listen to a lyric. This has prompted
a number of stations to hire women as music directors
because they are more sensitive to lyrical content.

Today’s audiences are an intelligent lot. They lis-
ten for sincerity in Iyrical content. Gone is the era of
the one-line lyric record, screamed and shouted over
a heavy, redundant rhythmical background. The
screamer type vocalists are rapidly finding their prod-
uct less acceptable. To emphasize this point, at
WHIH we feature an album promotion each week,
giving away twenty-five copies of the album to our
listeners. Cuts are played around-the-clock for seven
full days. When the album is of the upgraded type,
we have to put in extra time reading letters from
listeners to determine their sincerity in composing
letters that will win them an album. When we fea-

ture the screamer type albums, we have 1o scounge
for winners.

What the audience wants in music should tell
“the media” that we should implement changes to con-
form with the times. This is seriously affecting the
economy and people are losing jobs because they don't
hear the music . . . businesses are folding because
they don't hear the music. Tt’s all there if you'll
listen. Soul music says it all. Funny thing, the people
who don't hear the music are the very ones who supply
the lyrics.

How Soul Music Affects Audiences

By NOBLE V. BLACKWELL
Vice Presidens, general manager WVOL, Nashville

Despite the controversy, the criticism, positive and
negative constructive, and oftentimes meaningless, in-
flicted on soul music, its popularity increases with each
passing record spin. Names like James Brown, Diana
Ross, the Jackson Five are household words in most
every town where soul music flourishes.

WWVOL, located in the country music capital of the
world, Nashville, Tenn., is totally accepted by the
masses, for WYOL consistently commands a strong Mo,
2 rated position in the general market surveys.

The psychological effects of soul music on society,
particularly soul society, are phenomenal, especially
where the very young are concerned.

Moral and social attitudes are established and not all
of them are positive. One wonders at what effect a
song like Betty Lavette's “He Made a Woman Out of
Me" will have on the countless young girls who ring
our telephone to hear it played.

But, for a radio station manager who has been on
guard for years against selling time to certain self-
styled prophets, evangelists, healers, who come to
town frequently and always with the idea of leaving
with a pocket full of cash . . . a song like Paul Kelly's
*Stealing in the Name of the Lord™ brings a ray of hope.

Soul music is the conscience of our society and is
one means of bridging the racial gap through a common
interest.

For the Black Man soul music is one way of getting
his message heard . . . oftentimes what is not said in
conversation, meetings, etc., is understood and ac-
cepted more readily through soul music.

WWVOL programs soul music because it 1s the music
of the people, it is what the community wants. We
feel soul music effects the Nashville audience in estab-
lishing attitudes positive and negative. It stimulates
racial pride . . . and helps to establish a moral standard.
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Soul—New Orleans

By ROBERT D. HUDSON JR.
General Manager, WYLD, New Orleans

WYLD Radio in Orleans is a prime facie ex-
ample of a Black radio station participating in the
emergence and recognition of soul music. For the past
16 or 17 vyears, we have seen the transition of r&b (or
race music) which was identified with a Black listener-
ship only, to Soul Music which is now a music that has
emerged to the acceptance of all people repardless of
race, color or creed.

Just as other ethnic groups have contributed to the
cultural melting pot which is America, the Black man
has contributed his music which expresses his desires
and fears, loves and hates, good times and tribulations.

We are happy to see that the country in its musical
taste has become sophisticated enough to understand,
listen to, and enjoy the music of a highly talented and
deeply emotional group of people.

Houston Comment

By GEORGE NELSON
Operational Manager, KYOK, Houston, Tex.

In the portals of slave ships, African music kept
frightened Africans alive. In between rows of cotton
in 90 to 100-degree weather, sad spirituals kept the
wearied slaves alive. And in 1970 America, soul music
is and will be the lifeblood for the contemporary Black
Man.

There is a certain beat, a certain rhythm that assures
soul music a long life in the Black community. Black
people, regardless of their geographical location, are
holding on to the music which contains the last vestiges
of a long and dramatic history. The ordinary listener
may not be aware of the reason that he digs soul music,
but he does understand that there is very little in his
background that allows him to relate to advanced
psychedelia, country music, or Lawrence Welk.

Soul music is here to stay because Black musicians
have created an art in telling it like it is. Songs tell
stories of unfaithful wives and husbands, pleas to a
woman from her man, and tunes reveal ranges in
emotion from a desire for love, to an intense yearning
for freedom. But regardless of the tale, the music is
constructed so that the listeners will feel the vibrations
that indicate a bond, and that bond is soul—feeling,
emotion, hurt, pain, a little joy, and a lot of love.

The Black Community has said “yes” to soul music.
The choice is almost entirely unanimous, and the deci-
sion was not made by people with no other choice.
Black people in the Houston area have been offered
every conceivable form of music, and they have said
“yes" only to soul.

‘Infinitesimal’ Difference

By DOUG EASON.
General Manager, KATZ, 51. Louis

I feel that soul music is being integrated rapidly to
the pop or rock field. On a Sunday here in St. Louis
when our r&b stations are playing gospel, the Top 40
stations (on Sunday) sound like soul stations. During
the weekdays they play about 30 to 40 percent r&b.

It is my personal belief that in the next five years
the only way to tell a so-called soul station from a
so-called pop station is one will lean a little toward the
blues and one a little toward rock. The difference will
be infinitesimal. There may be more soul (blue or
brown eyed) on the stations than any other kind of
music.

Therefore, it is my belief that soul music (whether
it be Black or white) will become the dominate music
in the country.
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Destiny Depends On Black

Program Directors, Who . . .

By ALVIN DIXON
Prexsident, NATRA

Soul music has been adulterated, castigated, reno-
vated, analyzed, televised, utilized, used, abused, con-
fused, directed, reflected, selected, collected, protected,
affected, taken and forsaken.

Where does soul music go from here?

The destiny of soul music depends upon the
Black broadcaster who has the knowledge, expertise
backbone and who is black enough to continue to
program the real Black soul music to restore the
music formats, the jazz that ethnic appeal station
owners and manager have systematically taken from
the ears of the Black people. To recognize again our
great blues artists by giving back to the people the
pleasures of listening to the blues that they once
enjoyed.

The destiny of soul music depends largely upon
the program directors who will now wake up and
dare not embarrass, insult, neglect, or ignore the
creators, writers, composers, arrangers and artists of
soul spirituals and gospels, by leiting station owners
and managers across the country use them in Uncle
Tom positions, giving them the title to program, but
telling them what to program, and thus keeping gospel
music from their format,

Unless Black program directors, Black broadcasters
and station managers wake up and realize that soul
music is genuine, that soul music is part of our so-
ciety, that soul music is our own thing—soul music
is going to hell.

Old Style Black Radio Will

Live Only Few More Years

By JAMES L. KELSEY
WOL, Washington

Today's soul music has never been better because
of the vast amount of equipment that is being used to
produce it. Years ago it was one rehearsal and that was
it. Today much pride is being put into this. As a result,
not only are we getting a good sound but quality as
well. We can also distinguish the good from the bad.
For example, back in the earlier days most records
were “‘shoo-be-doo” records, but today’s records are
telling a story of the everyday man and of the Black
man. What | am trying to say is that every record has

some kind of message for someone in our listening
audience.

Many people say that r&b music will fade out in a
matter of time or end up being psychedelic or hard
rock. I really cannot believe this basically because r&b
or Black music has been here so long and has made
such a dent in the record market that it will live for
many, many, many more years. They may change the
name of it, but 1t will still be soul-country-church music.

Most of our Black radio stations are just Black
radio stations. What [ mean by that is they have Black
deejays who play Black music and that’s it. This type
of station will live only a few more vears because we
cannot truly say we are a Black-oriented radio station
until not only do we have Black deejays but Black
traffic directors, Black music directors, Black opera-
tion managers, Black sales managers and even Black
managers.

Then we as a Black radio station will be able to gel
involved with the problems in our community. | believe
that a Black radio station should not only scratch the
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surface in community involvement but get down to the
“nitty gritty” of it

We are very proud here at the Sounderling Broad-
casting Company to say that we are truly whole heart-
edly involved in the communities in which we broad-
cast. Our records are wide open for everyone to see
and we are proud of this.

It's Here, It's Now

By LES ANDERSON
Program Director, WDIA, Memphis

W.E.B. Dubois had this to say about the music of
the Black Man:

“Little of Beauty has America given the world save the
rude grandeur God himself stamped on her bosom; the
human spirit in this new world has expressed itself in
vieor and ingenuity rather than in beauty. And so by
fateful chance the Negro folk song, the rhythmic cry of
the slave, stands today not simply as the sole American
music, but as the most beautiful expression of human
experience born this side of the seas. It has been
neglected, it has been and is half despised and above
all it has been persistently mistaken and misunderstood;
but not withstanding, it still remains as the singular
spiritual heritage of the nation and the greatest gift of
the Negro people.”

What has happened to the great soul artists of the
50's, the rock 'n’ roll era? There. were many such as
Little Richard, the Dells, B.B. King and Bobby Bland
to name a few. | mention these artists because they
are around today doing better than ever before. During
the rock 'n' roll era when music really started to
change they were regarded as rhythm and blues artists
and never were given the exposure that today we call
Top 40. Keep in mind now that these artists and their
brothers and sisters of the time were “monsters” in the
Black Community,

Strong soul roots were also established by such
greats as Charlie Parker and Buddy Johnson whose
creative ideas can be heard in basic rhythms and
melodies today.

However, it took the emergence of four long haired
gentlemen from England to wake most of us up to the
fact that there is truly great beauty in the blues. In
countless numbers of interviews they told the world
who they worshipped and idolized. They went on to
emulate the likes of Muddy Waters, B.B. King and
others.

Although the basic rhythm pattern of our soul
artists was in their music their sound was different.
They and many after them, personified the basic ele-
ments electrically, using fuzz tones, Moog synthesizers,
wah-wah peddles, and reverb.

What happened? Jimmy Reed became a folk singer,
B.B. King an underground singer; Aretha Franklin,
with her gospel background, a pop singer; the Dells
sweet soul or pop singers; etc.

No one can say Little Richard is not the same
Little Richard I knew in Junior High. As a matter of
fact none of the mentioned artists have changed.
They've finally been accepted.

Soul Music today wears many disguises. It comes to
us in the form of pop music subsidized by jazz. Just
give a listen to Blood, Sweat & Tears or Chicago; a
gospel record breaks pop for folk; a jazz artist makes
a commercial tune with classical arrangements. Make
no mistake, label it the way you want, it's still soul
music. Where is it going? I'd say wherever music is
played. It's here, it's now, and will always be.
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Soul Music, RIP

By JOE JONES
Of “You Talk Too Much” Fame

Before a person could intelligently answer the
question—What is the future of soul music—I would
have to ask or define what is soul music? | assume we
are talking about songs that are sung by Black artists.
If my assumption is right there is no more future to
soul music.

Soul music is dead as far as the Black artist is
concerned.

To give you a capsule of my analysis: We realize
the Black figureheads in our business will tell you that
the future is great. As a musician, band leader, artist,
arranger, manager, publisher, producer and booking
agent for the last 24 vyears, I have witnessed the “no
future” from the inception. When Roy Brown recorded
“Good Rockin® Tonight” in 1947 and Fats Domino
recorded “The Fat Man™ in 1948, when we had no
Black radio stations, that music was called or identified
as race music,

In the early Fifties Madison Avenue realized the
amount of money that was being made from “race
music,” and at the same time there was a boom for
Black illiterate speaking men to bring this music into
communication to the Black community. When this
happened Madison Avenue decided to change the title
of that music and called it “rhythm and blues.”

S0 much money was made from that title, that Madi-
son Avenue again decided to change the color of that
same music by calling it rock 'n’ roll, and giving one of
its own the credit by letting him, Elvis Presley, sing that
same race music written by a Black man, but calling it
rock 'n’ roll.

If you think the future of true soul music 15 not
dead just remember we do have the blue-eyed soul
brothers, the Righteous Brothers, and then it really
ended with Tom Jones.

[f you are No. 1 in the Top 100 you could have
sold from 1 to 6 million records. If you are No. 1 in
the Soul Single Top 50 you are lucky if you sell
200,000 records. Have you ever tried to find a black
radio station in Programming Aids?

Soul music isn't going, soul music has gone to the
white race.

My opinion of soul music is not necessarily a Black
artist singing a Blues, but anyone that is expressing
himself is really expressing his soul. Therefore, I would
say, soul music is anyone expressing themselves by
playing or singing music.

The New Sound

By CHRIS A. TURNER
Assistamt Program Director, WDIA, Memphis
President Mid-South Chapter NATRA

Soul music is a form of expression that allows the
artist to get across his message to a large Black follow-
ing. This expression may come in the words of a song,
the feeling of the music, or even the introduction of
the record by the jockey.

Soul radio has grown into a new thing.

We have learned to get the clean tight sound that
Top 40 radio has had for so long. By doing this we
have much more time to play the records and sell com-
mercials. In Memphis | found three years ago when |
first got here, the change just beginning from the old
to the new Black radio. WDIA has been No. 1 for
many years. WDIA has been through the change and
still stands first in not only Memphis, but in the Mid-
South.

The fact that we at WDIA have the new sound
enables us to not only express our soul to other blacks,
but also to many “turned on whites.”

Of course we all know about the Memphis sound.
We at WDIA are a part of this sound. We try to
express it not only in the music we play, but in the
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manner in which we deliver this music to the public.
The Memphis Sound is saying something and WDIA
is saying something.

The Black Memphian can well be proud of the
Memphis Sound, and he can really be proud of the
Memphis Sound WDIA, WDIA is the kind of radio
station that a Black doctor can have on when some of
his white friends are around and not be ashamed of
the music or of the jock, commercials, etc. WDIA is
also the kind of station that a Black brother from the
ghetto can be proud to turn up when his white class-
mates are around.

As president of the Mid-South Chapter of NATRA
I try to help our local members to be as Black and
together in their work and thinking as possible. | tell
the members of the Mid-South Chapter of NATRA
to try and instill pride in their audience. To all others
who are really concerned with the future of Black
radio, 1 say to you remember that what you play, what
you say is heard by people just coming out. So let what
you play and what you say have feeling of soul, for
soul is together., As for now and always RIGHT ON,

Soul Radio: Faster And Richer

By SPIDER HARRISON
Program Director, WTLC, Indianapolis

Soul Radio is faster -than ever and getting faster
and richer. Soul disk jockeys are getting younger, plus
getting in the field with much more education than
those of the past. However, soul radio is really not that
old, to me it just started. New ideas and new Black
people making the ideas work, making the ratings go
up—and beating out Top 40 stations in many markets
across the country. Black people are not in all cases
running the successful operations, but it is done with
their techniques and talents.

Today, a Soul Radio station is respected and recog-
nized in every market across the nation by its com-
petition. (You can run—but you can't hide.)

Soul Radio stations across the nation are also gaining
large white audiences. The main reason being the music
(at least I think so). Playing the right records at the
right time can do it. Example: Rare Earth, etc.

I think Soul Radio must go in the direction of Top
40 radio, but still 100 percent, identify with the Black
listener. Example: WWRL, N.Y., and Jerry Boulding.
Also, 1 fecl Soul Radio stations should concentrate on
Black news. In this market we are very successful and
we proved it. We are FM and we are Kicking from
underground, everybody in the nation knows where we
are. Fast. Black, Clean and Good and will get better.

Promotion;: One Man’s Meat

Being a salesman, public relations man, musician,
amateur psychologist and diplomat are all requisites for
the job of record promotion man; but it's a job that
Weldon Arthur McDougal IIT thrives on. McDougal is
artist relations & promotion director for Motown Rec-
ord Corp. and operates on a nationwide basis in his
work.

“Most people think a record promotion man's job
is pretty easy; just plopping a record down on some
deejay’s desk now and then,” he said. “But there's more
to it than that.” According to McDougal, who's been
promoting for the Detroit-based record giant for seven
yvears, not only does a promotion man have to know
the music trends in each area he travels but he has to
know the people and effectively deal with their related
problems.

A veteran of 18 years in the recording business,
McDougal started out as a member of a singing group
in his home town of Philadelphia.

“l1 became a promotion man out of necessity,” he
revealed, explaining that he went around to the various
local disk jockeys trying to promote his own group's
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recordings. | had no training for the job," McDougal
added, “but working in Philadelphia gave me a broad
background in the business and a balanced outlook on
the musical scene.”

McDougal's reputation as a promotion man spread
and he was soon doing production work for other
artists in the area. He became so involved in promotion
that he decided to pursue it full time and was hired as
a local promation man for a prominent Philadelphia
distributor.

McDougal believes he was the first Black man to
hold such a position in a major American city.

McDougal’s association with Motown began as a
local promotion man working with the various Motown
labels. Four years later he assumed his present position
with the company, traveling from coast to coast, sell-
ing people on the “Motown Sound.”

“To be successful |1 have to constantly travel and
talk to the people who are playing our records,”
McDougal explained. “It's not just the cities, but the
rural areas; it's not just deejays and distributors, but
night club owners and fans, as well.

“A promotion man today has to know music
because the music directors and the disk jockeys have
to be a lot more selective in the music they play. There
are no hard and fast rules for promotion, but it's a
highly specialized job just the same. The people | deal
with have to believe in my product and my sincerity
when I'm promoting that product.”

People Problems

McDougal’'s biggest problems are what he calls
“people problems™: personal ties, egos, prejudices,
whims and all the little individual idiosyncrasies of the
people he deals with. It requires good public relations.

“A certain local personality might feel hurt when
he is unintentionally slighted by one of Motown’s artists
visiting his town,” McDougal said. “Or one radio station
might get its copy of a new record before another
station gets it, They're all individual things, but they're
the types of incident that affect someone’s attitude
toward an artist, a recording, or an entire record
company.”

Friction sometimes develops between a militant
Black group and the white owner of a night club
where a Motown act might be appearing, and as a
promotion man, McDougal may have to act as a liaison
between both groups, or assist Motown’s public rela-
tions people in smoothing things over. “In cases like
that,” McDougal said, *you can’t just shrug off
anybody.”

Another aspect of his job is traveling with the acts
into new territories and having the artists meet with
local promotion and radio people; even meeting their
family in many cases. McDougal's latest assignment in
this regard was traveling with the Jackson 5 for their
enormously successful concert appearances recently in
San Francisco and Los Angeles.

“I was there promoting,” McDougal said. "I even
acted as a kind of bodyguard for the boys. | always
have to answer thousands of questions from the fans
about these and Motown's other artists wherever | go.”
But McDougal's main dealings are with the disk jockeys.

‘Message' Songs

“Recently, we've had problems when music direc-
tors or disk jockeys read meanings into songs that just
aren’t there—like drug and revolution messages. Music
is a brainwashing of a kind,” he said, “which makes
this very sticky.

“A disk jockey is an important person in his partic-
ular area and his word on music is often regarded
very highly, So what he likes is often what his listeners
come to like.”

Using this influence to his own advantage, Weldon
MeDougal is one of many Black record promoters who
have helped Black artists gain recognition in the pop
music scene on a national and even international scale.

(Continued on page 34)
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“It still isn't 100 percent fair," he said, “but it depends
a lot more on how the records are presented and pro-
moted than anything else,” he noted.

McDougal explained that Motown promoters
attempt to create interest in a record by selling it first
to Black-audience radio stations and Black disk jockeys,
then showing the other pop stations how well a tune is
doing there. And their success in overcoming the reluc-
tance of white-audience pop stations to play Black
artists’ records has had a profound affect in the past
decade.

Another very important aspect of promotion is
recognizing the difference between a musical trend and
a fad. “A fad may take over for a time,” McDougal
admitted, “but when the fad dies out, as all fads do,
the trend will assert itself, and good management, good
records and good promotion will have more bearing in
the long run.”

And good promotion depends directly on men like
Weldon McDougal; a loner always on the go, vet
always with people.

“You can’t really be a family man with the constant
travel,” he said. "Yet successful promotion means
being at ease with all kinds of people, including their
families. You have to be able to listen as well as talk,
and be knowledgeable about your field.” And, Mc-
Dougal acknowledges, the job has its rewards.

*The greatest pleasure I get from all the traveling
and people meeting and problem solving is knowing
that when an artist or a record makes it to the No. 1
spot that I had a part in helping them make it." And
for Weldon McDougal III, it's a familiar feeling.

The Psychological

Resistance To Soul

By REGGIE LAVYONG
Vice Presideni R&B Marketing, Capitol Records

I would like to paraphrase Justice Oliver Wendell
Holmes: “The use of language carries responsibility.”
Rhetoric has a significant and catalytic effect of its
own, so words should be chosen wisely and with great
care. 1 cannot tell you how to combat the continuing
reaction against soul music because I am not sure in
my own mind there is such a thing; and if so, whom
do I specifically confront? 1 shall attempt to give you
my views of what can cause a backlash if, in fact,
there is one.

The psychological resistance to soul music in our
industry is by no means a new phenomenon. By our
industry I refer to both the record industry and the
radio broadcast industry. Prior to the advent of Black
Radio, few Black artists were exposed that were not
accepted by the affluent unightclub patrons, the Nat
Coles, the Louis Armstrongs, the Inkspots, and the
Mills Brothers, etc. The occasional race record artist,
as they were called in those days, broke through on
rare occasions,

Black music garnered great popularity among the
white youth of America, reflected by phenomenal rat-
ings in the general market in the early and mid-
1950s. This phenomenon became a rather consistent
occurrence in the Pulse and Hooper ratings services.
The pressures of the ratings game forced formerly
conservatively programmed radio stations to include
Black artists such as Fats Domino, the Drifters, the
Platters, Frankie Lyman and the Teenagers and others
to their play lists. The general market stations had to
play the hits to maintain their audience. The building
and maintenance of audience was a primary concern
of every radio station then, as it is now. Soul music
of every variety and type is being performed by in-
tegrated groups, all Black groups with material
written by whites and the recording session produced
by whites, and all white groups with material written
by Blacks and with sessions produced by Blacks. This
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being the case, “For whom does the bell toll?"

The public is open to the acceptance of new
names and new sounds regardless of the ethnic label.
Once established patterns of the 70°s are recogniz-
able and relevant, the acceptance of the music on its
merit will, 1 believe, reflect a judicious percentage of
Blacks being represented on the charts.

Backlash Soul

My feelings are that it is unfortunate that the
phrase backlash is being used to describe this fluctua-
tion in our industry. This is not to say there are not
inequities in our industry; however, in the lexicon of
our troubled times, the meaning can be easily mis-
construed and cause more harm than good.

The alleged resistance or attempt to do away with
Black music by the general market radio stations is
as unrealistic as attempting to send all Blacks back to
Africa. Black music or soul, if you prefer, is the
cornerstone of the pop music of teday. Be it per-
formed by a white American or white Englishman,
the genesis is Black. Elvis Presley, the Beatles, and
Tom Jones filtered the sound of soul through their
white experience and made it acceptable and profit-
able.

The rhythmic pattern of speech employed by
Blacks was recognized by white lyricists and authors
in the 19th century. This rhythm was the beautiful
end product of African dialects and colloquial Eng-
lish spoken by Americans. Soul music is America's
music. Soul, r&b, or race records sold exceedingly
well during the depression to Blacks and all sensitive
people. Music was as needed for sustenance as the
apples and soup dispensed from the welfare kitchens.
Soul music is the fusing of African rhythms and
European melodies. Through the years the two have
become inseparably and irrevocably wed. It saddens
me that the human orchestration is not as attuned.
The tension created by the cross purposes and inter-
facing of whites and Blacks made possible the Ameri-
can style of literature, comedy and politics as well
as music, All the social and economic restrictions
visited upon the Blacks has not disuaded us Blacks
from entering the cultural mainstream of our society,
and indeed it is our society. Whatever America is to-
day culturally, racially, or economically, Blacks have
been great contributors.

To the individual or indivuduals who might, in
fact, be responsible for or responsive to this backlash
theory, I say that you are trapped by a nagging sensa-
tion that is a whisper now, but I hope will soon
become a deafening roar deep in vour psychological
fiber that will eloquently communicate to you that
whatever the true American is, that somehow, someway
he is also Black. To those of you who advocate or
promulgate the reactionary view of a music backlash,
[ implore you to think of the Black man's talent, both
creative and performing, on the broadcast level and
the record industry level; I amplore you to think of
the Black man’s intellect; 1 implore you to think of
the Black man's desire for achievement in the posi-
tive terms of inclusion in our society as opposed to
the negative terms of assimilation. I believe if this
were to come to pass, that the necessity for me to
bore you with the preceding rhetoric would not exist,

Badly chosen words are as destructive as a bomb.
These words, like a bomb, lack specificity. Their
meaning can be as scattered as a bomb’s debris. 1 hope
that [ wes not a bomb in every sense of the word.

Proven Hits Only

By BUDDY LOWE

NATRA Western Regional Chapter President
XERB Radio, Los Angeles, Calif.

Los Angeles, Calif.—called the City of Angels—
i$ the leader in this state in Black population, with a
boasted total of 617,100 out of a million-plus state
total (SRDS figures, June 12, 1970 issue), many of
whom are migrants primarily from Texas, Louisiana
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and other southern states and who surprisingly know
more about soul music than Los Angeles natives,

The reason is quite simple. Although much of
soul music is produced in fabulous studios here, the
major soul radio station in this area will air only
proven hits. In other words, an independent producer
has to market his talent and product in other areas
like Chicago, Baltimore-Washington, Philadelphia and
San Francisco—and first prove it to be a soul hit on
the charts before it is even considered marketable in
Los Angeles, Thus, listeners in markets such as Los
Angeles and New York are treated only to what
everybody else in the country has been hearing for
some time.

To evaluate the definition of soul in Los Angeles,
we interviewed individuals representing all phases of
record production—from talent scout to disk jockey and
including arranger, producer, station manager and
program director.

In cases where the young Black potential stars
are concerned, soul in Hollywood begins with a
strictly legitimate company from whom talent gets the
true word. This is Hollywood Creative Artists Center,
headed by the energetic Sandra Lane, who picks up
where the Better Business Bureau slacks off. She has
great faith in the voung Black artist, saying, “Al-
though Blacks were enslaved from the inception of
their role in American history, they were free enough
of emotional hang-ups to express themselves unin-
hibitedly in music—music descriptive of their lives,
work, loves, etc.” To her, then, soul is the essence of
an emotion transformed into music.

From owner of Las Vegas radio station KVOV,
Sy Newman, comes this definition: "It is music with
individual expressions. I do believe that soul is color
blind, Mahalia Jackson is my own prime example, of
course, but such people as Frank Sinatra, Peggy Lee
and Janis Joplin also fulfill soul in their singing art.”
Mewman is confronted with a problem in trying to air
soul in the Vegas market. "Oddly, whites do not sup-
port our station since we ‘went soul’; yet, we con-
sider ourselves a community station—we're not for
Blacks only. Currently, we're sponsoring a commu-
nity talk show—'Do Dreams Come in Black?' Partici-
pating are disk jockeys Rocky Alluns, Lee Cross, Jerry
Pinckney and Foster Johnson. It's the first time in
history any radio station has sponsored such a pro-
gram.

“QOur station was the only recent cut in the hotel
budgets. We're not available on their room sets—nor
do we benefit from their advertising schedules, al-
though we have 42,000 listeners, a good 13.8 per-
cent of the market. It's an interesting fact that, even
though a good 50 percent of the Strip’s entertainers
are Black, the hotel owners will not take advantage
of reaching that particular soul market,” concludes
Newman.

Rewarding Radio
By AL BELL

Executive Vice President, Stax Records

The nature of ramke teday is particularly rewarding
to anyone who wants to make %ms contribution toward -
a better world. Contemporary radio provides many
opportunities for community service.

The campaign against youthful drug addiction is the
most recent example of how radio can be useful in
fighting the evils in our midst. Radio personalities also
have the forum to inform their audiences and help
protect them against rent gaugers, excessive time pay-
ments and over-priced household goods.

As a former radio announcer, I can say from
personal experience that radio can be the first step
towards advancement in other fields of communication.
Careers in the record industry, concert promotion and
television await the talented announcer.

MNow, more than vver, the announcing field beckons
voung men and women with a commitment to their own
careers and to the listeners they will be serving.

AUGUST 22, 1970, BILLBOARD
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ouul Artist Directory

ABBREVS: PM: Joe Morgan—{ombe Assocs.
Ba: BPI.

ACE, BUDDY {Ace); BA: 0ick Boane.

ACKLIM, BARBARA ([Brunswick): B8A: QBC.

ADAMS, BOBBY [Hometown),

ADAMS, JOHNNY (555 [at'l}.

ADDERLEY, JULIAN "'CANNOMNBALL" (Capi-
fall; FM: John Levy,

AD LIBS [Sharel.

AKENS, JEWEL |Jewel-Paula)

ALEXANDER, ARTHUR (Sound Stage 7.

ALEXANDER, 1.W. [Thrysh).

ALEXANDER, MOMNTE; 24: Bennel! Morgan,

ALLEN, DORIS (Minaret),

ALLISON, MOSE; BA: Bennef! Morgan.
AMBASSADORS, THE [arcticl; PM. 1A
Bishop-—-Fenguin  Arfist: BA: 0QBC,

AMBASSADDRS OF SOUL [Qvide).

AMMONS, GENE (Prestigey BA: B&E,

ANDERSON, JESSE (Thomai).

ANDERSOM, JOHN W. (Capitol).

ANDERSON, VICK! (Xing).

AMNOREWS, LEE, & THE HEARTS: BA; Banneft
Margan,

ANDREWS, RUBY (Zodiac).

ARKANSAS, TIM (Southside); BA: Sound Inc.

ARMETRONG, CHUCK (Sound Stage 7); PM:
Jack Calmes; BA: Showcno,

ART-FORMS LTD. (RCA); PM: Lee Magid;
Ba: William Moreriz,

ARTISTICS, THE [Brunswick);, BA: QBLC,

BUSTIN, PATTI |[United Artists); PM: Henry
Romm.,

BABY MUEY & THE BABYSITTERS (Curtom};
PMi: Mary Stuart—5tate & Madison:
BA: CASK.

BABY KING (Cooli; PM: &lfred Poole; BA:
Lr. Coal.

BAGDADS, THE |Double Shot); PAM: Sure
Shot; BA: APA

BALLADS, THE ([Sussex); PM: Lu Vason:
BA: Aries.

BALLARD, FLOREMCE (ABC),

BALLARD, HANK [Silver Foxj,

BAR-KAYS (Valtl; PM: Sandy Newmarn-
Great Memphis; BA: ABC, Continental
Arfists,

BARMES, 1.J. [Woitl; PM: Eli Fonlaine,

BARRY, LEN; BA: Gitco.

BASIE, COUMT ([Happy Tiger); B&: Willard
Alozander,

BASS, FOMTELLA [Vesuwius)

BATAAM, IDE (Uptire).

BECOAT, BILLIE JDE [Fantasy),

BELL, ARCHIE, & THE DRELLS [Aflanticl;
PM: Skipper Lee Frazler; BaA: AR
BELL, REUBEN, B THE BELTOMNES [Murco,

Silver Faoux),

BELL, WILLIAM [Stax]; PM: Henry Wynn—
Belwyn Mgmt,; BA; Continenfal Artists,
Universal Attractions,

BENSON, GEORGE [A&M); BA: B&R.

BEMSON, JO JO, & PEGGY SCOTT (535
Int'l}; PM: Ed Mendel; BA: Universal
Aftractions.

BENTON, BROOK (Cotillian}; BA: Willlam
Morrls,

BERMNSTEIN, MEL: PM: 3andy HNewman—
Grest Memphis,

BERRY, CHUCK [Chess!; BA:
Attrachiom.

BETHEA, HARMOM (Musicor): PM: BBC: BA:
Claiborne Agency.

BIG DAMIEL BODME; PM: AMred Poole; BA:
Dr. Cool

BISHOP, ELVIN, GROUP (Fillmorel; PM:
Fillmore Mgmt.: BA: Millard Agency,

BISHOP, JOHNM, & TRIO (Tangerine); PM:
Racer Personal Mamt.; BA: William
Maorris.

BLACK & BLUE (Mercury); PM: Game
Artista; BA: BP|, Hif Attractions.

BLALCK BODE [(E-Town); BA: ABA,

BLACK, CODY (Ston-Roc); PM: Ted White.

BLACK, HEATHER (Double Bayou],

BLACKWELL [Astrol.

BLAKEY, CARDLYHN (King).

BLAND, BOBBY "BLUE"; BA: ARC,

BLINKY [Motown); PM. 1ML, i

ELOOD, SWEAT & TEARS (Columbiaj; PM:
Larry Galdblats,

BLOSSOMS, THE (Bellh; PM: Patterson &
West,

B, EDDIE (Scram).

BONDS, GARY U.5, (July); BA: Universal
Attractions,

BOOKER T. & THE MG (Stax); BaA: ABL.

BOOME, IESS5E, & THE ASTROS (Souwl-Po-
Tion},

BOUSCHELL, GLORIA (Mercury); PM: Gene
Ehdr’ldl!!’;-ﬂnﬁ.: Qac

BOX TOPS, THE [Bell)

BOYS IN THE BAMD (Springl; PM: Guardian
Artists,

BRAGGS, AL TNT, REVUE {Duke/Peacock);
PMi: lack Calmes; B&: Showca.

BRAMDIMG IROM; PM: Pervis Staples,

BRENDA & THE TABULATIOMS (Diomn, Top
& Boftom); BA: QBC,

BROCKINGTOM, ALFREDA (Phil-L.A. of Sout),

BROOKS, CHUCK (Valt); PM: We Three.

EROTHERS OF LOVE, THE (Intrepid); PM:

Universal

Jesse  James — WIM; BA: Universal
Altractuang,
BROWN DUST (RCA); PM: Lee Magid.
BEROWN, JAMES (Kingl; BA: Universal

Attractions,

BEROWM, MANINE [(Commonweslth United);
PM: loe Fonfana.

BROWN, RUTH (Impulsel; PM: Basch &
Mallan,

BROWNM, SAYOY, BLUES BAND: Ba: ABRL.

BREUTE FORCE (Embryol; BA: Bennett Mor-
gan.

BRTANT, DOM (Hij.

BRYANT, RAY [Cadet); BA: Bennett Morgan,

BULL & THE MATADORS (Toddlin® Town],

EURKE, SOLOMOMN (Bell}; PM: Raymond
':-H!; BA: CMA.

BURMETTE, DORSEY [Happy Tigeri.

BURRELL, KEMNY: 8A: Baonnett Morgan.

BUTLER, BILLY, & THE INFIRITY (Mercuryl.

BUTLER, JERRY (Mercuryl; BA: America
Talent, CMA, DMA,
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BUTTS, HINDAL (M-5),

I'I'II!I:I-. CHARLIE I:l:ﬂ'|l.lrﬂhld]; P Pater
Lambrog; BA: PHL Azsocy.

BYRD, DOMALD (Blue Maofe),

C & THE SHELLS (Cotiflionj; PM: Murray
Becker—G.W. Purcell,

CADILLACS, THE; PM: Jolly loyce,

CALLOWAY, JESSIE; PM\: Alfred Poole; BA:
Or, Cool,

CAMPBELL, LITTLE MILTON, see listing
under L.

CANDY & THE WRAPPERS: BA: Sound Inc.

CANMON, ACE [Hi).

CAPITOLS, THE (Karen),

CARLTOM, CARL (Backbeati; PM: William
Webh: BA: DMA,

CARR, JAMES [Goldwanx),

CARTER, CLARENCE [At|laniic]; BA: Walden
Arfists,

CASH, ALWIN (Toddlin® Town).

CASTOR, JIMMY, BUNCH ([Xinetic); PM:
Danny Lewittes; BA: CHLWA,

CATALIMAS; BA: Hit Artractions

CHAIRMEN OF THE BOARD [Inwvictus): BA:
American Talent.

CHAMBERS BROS. (Columbial; PM: Charles
LaMarr; BA: APA, Dolot,

CHANDLER, GEME [Checker); BA: QBL

CHANTELS (RCA),

CHARLES, LEE {Bamboo}; PM; Gene Chan-
dler; BA: QBC

CHARLES, RAY (Tangerine).

CHARLES, SONNY [AZM); BA: CMA,
CHECKER, CHURBY (Buddah); PM: Jolly
Joves; BA: Usmiversal Atfractions.
CHECKMATES, THE: PM: (ombo Asgocs.;

Ba: BPI,

CHECKMATES LTD., THE [a&M)

CHICAGO BLUES ALL-STARS (Saba); PM:
Babert Messinger,

CHI-LITES (Hrunswick); Ba. QBC.

CITY COUNCIL; BA: BFI.

CITY LIMITZ (Virtuel; PM: VYirtue/Stiles;
BA: Universal Attractions,

CLARE, BILLY, & BAND (Dynamo, Gama);
Pvi: Claiborme:  BA:  Circle  Artists,
Claiborne Agency.

CLARK, DEE [Liberty).

CLARK, ROBERT; PM: Alfred Poole; BA:
Or. Canl,

CLAY, JUDY (Atlantich; BA: QBC.

CLAY, OTIS [Cotillien); BA: Waiden Artists,

COASTERS, THE [Afco, Rouletta); PM: Jamas
Evang: BA: Dick Boone, Benseld
Margan, QBL.

COCHRAN, WAYME (Kingl; BA: ARBC

COCKER, JOE [AEM): PM: Bandana Ents.;
BA- Premier Talent,

COLD BLOOD {5an Francizce]; PWM: Fillmore
Mamt.; BA: Millard Agency.

COLD GRITZ [Montel): PM: Sam Montel—
Great South; BA: Great South,

COLE, JAMES (3pectraj; PAM: lim Hollings-
worth—Artist  Direction,

COLLIER, MITTY (Peachtree); FPM: Henry
Wynn—Belwyn Mgmit,

COLLINS, ALBERT (Liberiy); PM: Racer Per-
sonal Mgmi.; BA: ABC.

COLLING KEHWYA [IRTLC].

COLLINS, ROGER [Galaxy)

COMPLEXTIONS, THE (Chess): PM/BA: Wil-
liam Sandy Johnson,

CONLEY, ARTHUR (Atco); PM: Phil Walden;
BA: ‘Walden Arvisis,

CONSTELLATIONS (Sonday),

COOLETTES, THE; PA: Aifred Poole; BA:
Or. Cool,

COPELAND, JOHMMNY (Wet Soull.

COPELAND, VIVIAMN [D°Oro).

CORNER BOYS (Mepfune),

CORTEIZ & THE EMTERTAIMERS (Your Town);
PN tacamil,

COTTOM, JAMES, BLUES BAND (Capitel);
PM: Grossman-Glotzer; BA: [FA,

COYAY, DON [Atlantic).

CREEDENCE CLEARWATER REYIVAL ([Fan-
tasyl

CROWM PRINCE; PM: Alfred Poole; BA:
Or, Coal.

CRUDUP, ARTHUR “'BIG BROY"™ (Delmark);
Fi: Richard Waterman,

CURRY, CLIFFORD (Elf}; BA: BPI, Hit
Attractions,

CURTIS, KING, & THE KINGPINS (Atco);
B&: American Talent, 5am Coplin Thea-
trical Emts., QBC.

GAVIS, LARRY {Kent).

DAVIS, MILES, QUINTET (Columbial.

DAVIS JR., SAMMY (Ecologyl; PM: Sy
Marsh; BA: QBC.

DAVIS, TYROME (Dakar}; PM: Carl H. Davis—
Dakar-Brunswick; BA: QBC

DAWKINS, LITTLE JIMMIE (Delmark); PM:
Robers Messinger,

DEACONS, THE (Shamal.

DEE, KIKI (Tamla).

DELFOMNICS, THE (Philly Groowej; PM: 3an
Watsan; BA: DMA, GBC.

DELLS, THE (Cadet); BA: DMA, QBLC.

DETROIT EMBERS {Westibound),

DETROIT EMERALDS [Westhound); BA: DMA,
GBL.

DETROIT 'WHEELS; PM: lolly Joyce.

DEVONS, THE [King).

DIAMOND, GEME (Tangerine); PM: FRacer
Parsanal Mgmi.

BICKERSDON, CLYDE {Jonettal; BA: Claiborne
Agancy.

DIDDLEY, BO (Chess); BA: DMA, Universal
Affraciions,

DILLARD, FRANKIE & WARD (Generation);
PM: Desperate Measures; BA: Rusfon
& Brenner,

DIXOM'S, WILLIE, CHICAGD BLUES ALL
STARS (Columbial; PM: Ed Winfigld-
Seul Pred'ns; BA: IFA.

BOCTOR COOL (Thunder); PM: Alfred Poole;
EA: Dr. Coof.

DR, COOL & HIS FAMODUS SAPPHIRES
(Thunder): PM: Alfred Poole; BA: Dr.
{oal,

DR. COOL & HIS MUSTANGS: PM: Alfred
Poole; BA: Dr, Cool,

DOCTOR FEELGOOD & THE INTERNS [Colum-
tliﬂ.:l,' Ba: ABA,

DR. JOHM THE NIGHTTRIPPER ([&tcal: PM.
Charles Greene; BA: ABC,

DOGGETT, BILL [Xing); BA: Dick Boone.

DOMINO, FATS [Reprisa); BA: ARC,

DOMINDG, RENALDO (Twinight);
William Sandy Johnsos,

DONALDSON, LOU (Blue Meotel: BA: B&B
Dick Boone,

DORSEY, LEE (Bell); BA: Waiden Arfists

bOTS, THE (Mercury); PN/BA:  William
Sandy Johnsan,

DRAKE, TONY (Brunswick); PM:
Lewis; BA: QBC.

DREW, PATTI (Capitell; PM: Pefer H.

PM/BA:

L]

Leonard

Wright.

DRIFTERS, THE {Atlantic); PM: Mrs, Faye
Treadwell — Drifters Ine.; BA: Dick
Bagne, @B

DUFF, BRENDA (Volume),

DUKE, DORIS (Canyon); PM: Curfis Huff;
BA: Walden Arfists.

DYKE & THE BLAZERS (Originai Sound); BA:
Urniversal Atfractions,

DYMAMICS, THE (Corillion); PM: Ted White,

DYSON, ROMMIE (Columbia),

EARLAND, CHARLES (Prestigel; BA: BE&B,
Universal Aftrachions.

EARTH DISCIPLES, THE (Liberty!; PM; Skip
Tayler; BA: ABC.

ECHOES OF HARMONY (GCPi; BA: Robert
L. Owans,

ECKSTIME, BILLY (5tax]; BA: Coast Arfisis,

EL CHICAND (Kapp); PM: AE. Sullivan; BA:
Universal Atfractions,

ELECTRIC INDIAM [United Artists),

ELIJAH & HIS PROPHETS [Your Town): PM-
lacomil,

ELLISON, LORRAINE [Warner Sros.)

EMBERS, THE (Aftantic, Forward); BA: BPI.

EMORY & THE DYNAMICS |Peachtrese); PM:
Belwyn Maomf,

EMOTIONS, THE (Stax]; PM: Perwis Staples;
BAa: Continental Arfists, GBC.

EMPIRES, THE {Peachiree); PFM: Belwyn
Mgme,

ENDEAVORS, THE {Stop); PM: John Thomas
Ir.; BA: Key Talent,

EMMIS, ETHEL; BA: QBCL,

ESQUIRES SOUL REVUE; BA: BPI.

ETHICS, THE (Vent),

EVERETT, BETTY (Unil; PM:
BA: Dick Boone,

EVERETT, LIL JAMES (Ride); PM/B&: Fats
Washington,

EXCITERS, THE [(RCA); PM: James Evans,

FABULOUS COUMNTS [Moira, Pavilien).

FABULOUS EMTERTAINERS (Capital)l; BA;
Bodaers Agency.

FABULOUS FIESTAS [(RCA)

FARULOUS FIVE: BA: BPI.

FABULOUS JADES (Liberty); BA: Lee Craver,

FARULOUS PLAYTERS; Pm: lJolly Joyce.

FABULOUS PLAYBOYS, THE (United Artists);
8a: Consolidated Talent.

FAIR, YVONNE; PM: Tavlor Cox—IMLC,

FAITH, GEME [Virtue); PM: Wirtwe/Stiles;
BA: Universal Aftractions.

FAITH, HOPE & CHARITY (Maxwell)

FALAMA, LOLA [Amoz); PM: Sy Marsh; BA;
William Marris,

FAME GANG [Fama).

FANTASTIC FOUR (Soull; PM: IMC.

FANTASTIC JOHNNY C ([Kama Sutra); PM:

Leo Ausrell;

Jesse  James — WIM; BA: Univerzal
Attractions.

FEARS, BOBBY LEE (Bell/Carousal); PM:
Kurt Diefel.

FELICIAND, JOSE (RCA); PM: Greif-Garris;
BA: Chartwell,

FERGUSON, LITTLE GARY [Mathers); PM:
Jack Calmes; BA: Showce,

FESTIVALS (Colossus).

FIDELS, THE (Ventura); BA: Lee Craver.

FIELDS JR,, EENIE, & CO. (Capitol); BA:
ABA.

FIFTH DIMENSION [Bell}; BA: CMA.

FIVE FLIGHTS (TA)

FIVE STAIRSTEPS, THE [Curtom); BA: Ameri-
can taleni.

FLACK, ROBERTA (Atlanticj; PM: John Levy;
BA: Americen Talenf, Music & Drama.

FLAGSTOME; BA: Hit Attractions

FLAMING CHARGERS (Peachtres); PM: Bel-
wyn Mgmi.

FLAMING EMBER [Mot Wax); BA: American
Telent, DMA,

FLAMINGOS, THE (Polydorl

FLARES, THE; BA: Hit Attracfions.

FLEMING, BUDDY (Cool); PM: Alfred Poole;
BA: DOr, Coni,

FLETCHER, DARROW (Uni).

FLINK NIKS [Buddah); PM: VIM.

FLIRTATIONS, THE [Deram).

FLOYD, EODIE (Stax); PM: Alan Walden—
Hustiers; BA: Walden Arfists.

FORD, JOHN, & THE SOUTHERN DUKES; BA:
BAB.

Fl:il.ll'llil-.llul'II:II'IS-r THE (Uni).

FOUNTAIN, JAMES (Peachtrae); PM: Belwyn
Mgmft.

FOUR TOPS (Motown); PM: Taylor Cos-
IME; BA:  IFA.

FOXX, INEI (Dynameo); BA: QBC.

FOXY (Double Shot)

FRANKIE & THE SPINDLES (Rock-Ker); BA:
Saund Ineg.

FRAMKLIN, ARETHA (Atlanta); PM: Rev. Cecil
Franklin; BA; Q8L

FRANKLIN, CAROLYN (RCA}; PM: Irving
Siders: BA: CMA, OBLC.

FRANKLIN, ERMA (Brunswick); BA: QBC

FRAMKLIN, MARIE (Tangerine); PM: Racer
Personal Mgmt.; BA: William Morris.

FREDERICK, BOBBY (fooll; PM: Alfred
Pogle; BA: Dr, Cool,

FREEDOM; BA: Hit Attrachoni,

FREEMAM, BOBBY (Double S5hot]; PM: Lu
Vason; BA: AMB, Aries,

FRIENDLY PEOPLE (VMP),

FRIENDS OF DISTINCTION (RCA); Ba: CAWL,

FULSOM, LOWELL {lewel); BA: Dick Boone,

FUNKADELIC (Westbound); BA: DMA,
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GARRETT, VERMOM (Kapp); BA: Ares,

GAYE, MARVIN (Tamla); PM: IMC,

GENTLEMEN FOUR {Sondav).

GILES, EDDY (Murco, Silver Fox!

GLASS HOUSE {Invictus)

GLOVER, ROY (Evolution)

FODFREY, RAY (Springl; PM.
Artists.

GOE, REED & THE INMATES; BA: BPI.

GORDON, LARRY "'T-BIRD'; PM/BA: Fats
Wazhingtan.

GREAT CREATIONM, A (Scarler): PM: Stan
Pat.

GREAYES, R.B. [Arco).

GREEM, AL (Hil; BA: Walden Artists,

GREEM BERETS (Uni],

GREENE, LAURA (Mercury): PMY: Victar
Salupo—La Gren; BA: Willlam Maorris,

GREEN, GARLAND (Revue, Uni): BA: GQBC.

GREEN, GRANT (Blue MNote); BA: BE&B,

GREY, DOBIE [White 'Whalel; PM: Inferna-
fional Mgmi, Combine,

GRIFFITH, JOHNMIE (Triple "B'"); PM: HAM.

Guardian

GWAMEBA & JOWAS (AGPY; BA: Bennett
Mirgan,

HAMMOMDS, BREVERLY (De-Lifel; PM: Ed
Mendel,

HARMONICA FATS (GA1): BM: Bob Price;
Bh: Promofion Assois.

HARRIS, EDDIE (Atlantic); PM: Pilgrim
Mgmt.; BA: Dick Boone, Bennett Moar-
gan, Music & Drama.

HARRI5, LEE, & THE TEARDROP REVUE
{Swan); BA: ABA.

HARRISON, WILBERT (Sue).

HARTFIELD BROS. |[Boola-Boolal; PM: Lo
Vazon; BA: Aries,

HART, "'CAJUN" RAMDY (Brunswick); PM,
Lee Magid,

HATHAWAY, DONNY (Atco),

HAWKINS SINGERS, EDWIN (Pavilion); BA;
CHAA,

HAYES, ISAAC (Enterprise!; BA: ABC, Conti-
nental Arfists,

HAYWOODB, LEOM (Capitol).

HEAD, ROY (ABC/Dunhill).

HEIGHT, DOMNALD ([lubiles).

HELMS, JIMMY (Oracle),

HENDERSON, WILLIE ([Brunswick],

HENWDRIX EXPERIEWCE, JIMI [Reprise).

HEMDRIX, JON; BA: Bennett Margan.

HEHHT, CLARENCE; 8A: Universal Atirae
tions.

HEMRY, RUSSELL; PM: Alfred Poole; BA:
Br. Ceol,

HIBBLER, AL (Decca); PM: Lee Magid.

HIGHTOWER, WILLIE [Fame); BA: Universal
Atfrackions, Walden Artists.

HILL, BOBBY (Lolaj.

HILTON, DAISY MAE; PM: Alfred Poale;
Ba: Dr. Conl.

HIMES, ERMIE [Stax)

HODGES, CHARLIE (Calla}.

HOLIDAY, JIMMY Minit)

HOLLAND, EDDIE, & BAND (TA); PM: Larry
Phillips; BA: Talent Aftractions,
HOLLYWOOD ATTRACTIONS (Bell]; BA: lee

Craver.

HOLLYWOOD SPECTRUM .Cotiflion).

HOLMAN, EDDME (ABC); PM: Frank Yirtue—
Virtug/5tiles; BaA: Chartwell.

HOLMES, ELDRIDGE ([Deesu),

HOMEY & THE BEES (losie}; PM: LA, Bishop
~Penguin  Artist; BA; OBL,

HONEY COME {Hot Wax).

HOOKER, JOMM LEE; PM: Robert A
Messinger; BA: ABC, DMA, Unlversal
Attractions.

HORME, LENA (RCA, Skyel.

HOUSE, THE (Liberty); 8&: Rodgers Agency

HOUSTON, CI55Y (Commonwealth United);
BA; [MA,

HOUSTON, THELMA [Dunhilll; PM: Marc
Gardan

HOWARD, BAREBARA [5R).

HOWLIN' WOLF; fA: ABC,

HUBBARD, FREDDY (CTI].

HUGHES, FRED {Cadst}: BA: Lee Craver,

HUGHES, JIMMY [5tax); BA: Walden Artists.

HUNTER, INORY JOE; PM: Beftye Berger;
BA: Continental Artists,

HUNT, TOMMY; BA: QBC

HYMAN, DRICK [Command};
Hyrmarn.

IKEYTES, see lke & Tina Tumner Revue.

ILLUSTRATION {Janus; BA: Rodgers Agency.

IMPRESSIONS, THE {Curtom); PM: Marv
Stuart—>5tate & Madison; BA: QBC

INGRAM, LUTHER (KoKo); PM: Johnny
Bavlor; BA: Continental Artists.

INTRIGUES, THE (Yew); BA: Girca, GQBL.

INTRUDERS, THE (Gamble); FM: Ksnny
Gamble; BA: QBC,

ISLEY BROS. (T-Meck); BA: American Talent,

J B's, THE (King).

JACKSOM, CHUCK (VIP).

JACKSON, DEOM (Afco).

JACKSOM 5 (Motown]; PM: 1M BA: Wil
liam Morris.

JACKSON, GEDRGE [Fame); PM: Alex I
Migliara,

JACKSON, J, J. [Perception); PM: The Con-
cart House.

JACKSOM, MARILYM (Ride); PMSBA: Fals
Washington,

JACKSOM, MELVIN [Limelight]; PM: Pilgrim
Maomt,

JACKSON, REV. JESSE (Stax/Voli).

JACKSON, WALTER (Cotillion}; BA: QBC.

JAMES, ETTA (Chess); BA: Universal Aftrac-
tions,

JAMES, JESSE (Zeo): PM: ABA Artists; BA:
Aries.

JAHUARY TYME (Enterprise]; PM; Sandy
Mewman—Great Memphis.

JAY & THE TECHNIQUES (Smash).

JATI CRUSADERS (Chisa),

JEANNE & THE DARLINGS (Volt},

JEHKINS, ROBERT; PM: éifred Poole; BA:
Dr. Cool,

JERRY 0 ([White Whale),

JOHNA, JOE; PM/BA: Fats Washimgion.

JOHW, ELTOW {Uni).

JORNSON BROS., THE (Your Town): PM:
Jacamil,

JOHNSON, GOLDIE (Vault),

JOHNSON, LIL' ERMIE (Ride}; PM/BA: Fats
Washingtan.

JOHNSON, MARILYN; BA: QRC,

JOHNSOMN, STL [Twinight); BA: Dick Boones,
QBL,

JOLLY GEQRGE {ldella); PM/BA: Fats Wash-
igean,

JONESES; BA: Ruston & Brenner,

JOMES, JOHMNMNY (Pesachiree); PM: Belwyn
Agmt,

PM:  Dick

JOMES, LINDA (Warner Bros.); BA: QBC.

JONES, MADELIME; PM/BA: William Sandy
Johnson,

JOMES, QUINCY (ALM),

JONES, TAMIED (Atlantic).

JONES, TOM [Parrot),

JOPLIN, JAHIS (Columbial; PM: Grossmas-
Gloteer.

JOSEPH, MARGEE [Volt),

K-DODE, ERMIE (Duke),

JUNE E DOMMIE (Curtom).

KALABASH CORP.; BA: Hir Attractions,

KARL, FRANKIE, & THE DREAMERS (DC).

KASANDRA, JOHN (Respect): PM: Jess Rand,

KELLY, PAUL [Mappy Tiger).

KERR, GEORGE (A0l Platinum).

KING, AL (Romn),

KING, ALBERT (5tax); PM: Sandy MNewman
—Great Memphis; BA: ABC, CMA.
KING, B.B. (Blueswayj; PM: Sidney A,

Jeigenberg; BA: ABL.

KING, BEN E. (Maxwell}; BA: Dick Boane,

KING, FREDDIE (Atlantich: PM:  Jack
Calmes; BA: Showco,

KLEMMER, JOHN, QUINTET {Cadeil,

KLDSS, ERIC (Prestigel: PM: Dr. Alton G
Kigss,

KMIGHT, FREDERICE [1-2-3)

ENIGHT, GLADYS & THE PIPS ([Soull; P
Crarles Graziano; BA: CMA.

KOOL & THE GANMG: BA: American Talent,
HaC.

LABELLE, PATTI, & THE BLUEBELLS; BA:
GBL.

LANCE, MAIOR [Curtoml; PM: Mare Stuart
~State & Maditon; BA: BPI, CASK,
EBL.

LAST POETS, THE (Douglas!

LAURA & JOHMMY [Silver Fox).

LAVETTE, BETTY (Capital)

LEARY, CALVIN [Biue Fox),

LEAVILL, OTIS (Dakar); PM: Car! Davis-
Dakar-Brunswick; BA: QBC.

LED ZEPPELIN [AHantic); BA: Premier
Talent,

LEE, LAURA [Cotillign] Ba: Universal Attrac-
tions,

LEQGM'S CREATION (Studio [0); BA: Ares,
LEWIS, BARBARA [Enterprise); BA&: Hit
Afteactions, Umiversal Aftraclions,

LEWIS, RAMSEY {Cadet),

LIL WELSOM (Ride; PMW/BA: Fats Washing-
1o,

LINTON, REV. JOSEPH, & THE PROGRESSIVE
BAPTIST CHURCH REC'G [Hob).

LITTLE AMTHONHY & THE IMPERIALS (United

Artistsl

LITTLE BEOMN [Brunswickl; B&: Rodgers
AGENCY.

llT‘Il.EE CAESAR; PAM: Alfred Poole; BA: Dr.
oal,

LITTLE CARL CARLTON, uee Carl Carlton.
LITTLE CECIL (Pearitone); PM: Jacomil.
LITTLE EVA [5pring); PM: Guardian Arfists,
LITTLE JOE BLUE [Jewel); BA; Dick Beoone,
LITTLE MILTON CAMPBELL [(Checker): PAG
Jackie Sutfon; BA: Dick Boone,
LITTLE RICHARD (Reprisel; BA: ABC
LITTLE RONNIE & THE IMPERSOMATIONS;
BA: Sownd Inc,
LITTLE SISTER (Stone Flower); BA: Gilco,

LITTLE  SOMMY  (Enterprisel; FM:  Bill
Williams.

LOADING ZIOME, THE (Umbrella); PM: Ban
Barnett,

LORENMIO'S SOUL TREATMENT [AMinit],

LOST GEMERATION (Brunswickl; PM; George
Williams—Dakar-Brunswick; Ba; QBC,

LOVATIONS, THE (CapCity),

LOVE, CAMDICE [Aguarius).

LOVE CHAIN, THE: BA: QBC,

LOVELITES, THE [Unil

LUNDY, PAT iDeluxel: P#: Buddy Scoft;
Bé: Universal Affractions.

LUV BUGS [Ston-Roc): PM: Ted White.

LYNM, BARBARA; BA: Univerzal Aliractions,

LYNNE, GLORIA (Canyon); FM:  James
Arnold; BA: Dick Boane, QBC.

M €-5 (Atlantic/Alca),

MABLEY, MOMS [Mercury).

MAD LADS, THE (Stax/Walt); PAM: LA,
Bishop — Penguin Arfist; BA: Aries,
Qac,

MAGHIFICENT MEN (Mercuryl,

MAIM INGREDIENT (RCAL

MAJOR LAMCE, see listing under L.

MAKEBA, MIRIAM {Reprisel; PM: Robert
Schwaid—Schwaid, Merenstein, Thau,

MALIBUS, THE [Duke}; BA: Lee Craver,

MANHATTANS, THE (Deluxe); PM: Hermi
Hanlin; BA: American Talent, Dick
Boone,

MANN, HERBIE (Atiantic, Werve]; BA, Ben-
neft Morgan, Music & Drama.

MARCEL, VIC [RCA); PM: Andrew B. Stroud.

MARKHAM, PIGMEAT {Chess); BA: Universal
Atiractions,

MARKS, MICK (Gama); PM: Lillian Clair-
borne; BA: Clalborne Agency.

MARKS, RICHARD (White Whale).

MARLEDROS, THE; BA: Hit Arfractions.

MARR, HWANK (Kingl,

MARROW, ESTMER [Flying Dutchman); BA:
1FA,

MARTIN, DEWEY, & MEDICIMNE BALL (Uni};
Phi: Rocer Persomal Mogmi.; BA: William
Maorris.

MARVELETTES, THE (Tamla); PM: IMC; BA:
GBC.

MARY LOU [Cotillion),

MASEKELA, HUGH {Chisal.

MASON, BARBARA [Mational General); PM:
LA, Bishop—fenguin Artist; BA: Q8L

MASQUERADERS [AGP); BA: Sam Coplin
Theatrical Ents,

MASTERS OF SOUL (Dvide].

MATHIS, JOHMKWY (Columbia),

MATTHEWS, MILT [(Commonwealth United,
RCA)L.

MAYFIELD, CURTIS (Curtem); PM:  Marv
Sluari—Slate & Madison.

MAYFIELD, PERCY (RCA); PM: Andrew B.
Stroud.

MeCAIN, JERRY (Royal American},

McCANM, LES (Atlantic); PM: John Levy.

McCOY, VAN (Maxwell),

McCRACELIN, JIMMY [Mimit)

McDUFF, BROTHER JACKE (Blue Mote); PM:
The Cancert House; BA: Dick Boone,

MeGHEE, BROWNIE, see Sonny Terry,

MeGRIFF, JIMMY (Minit).

MeLAUGHLIN, JIMMY (Douglas),

MEDLEY, BILL (MGM}; BA: CMA.

MEL & TIM (Bamboa); PM: Gene Chandler;
BA: QBC,
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MEMPHIS HORNS (Cotillion).

METERS, THE (Josie) BA: QBC.

METROS, THE (1-2-3); BA: Bill Lowery.

MICKEY & THE SOUL GEMERATION (Max-
wall).

MIDDLETON, TONY (Mr. B); PM: Basch &
Mallon.

MILES, BUDDY, EXPRESS (Mercury).

MILLER, ART JERRY; PM: Matalie Rosen-
berg.

MIMMS, GARMETT (Verve).

MISS SEXY WAY; PM: Alfred Poole; BA:
Or. Cool,

MR. JAMO (555 Int'l).

MITCHELL, BILLY, GROUP (Calla).

MITCHELL, WILLIE (Hi); BA: Continental
Artists,

MOD SQUAD (RPM); BA: Lee Craver.

MOFFETT, PIGLEG (Peachfree]; PM: Belwyn
Magmt,

MOMENTS, THE (Stang); BA: American Tal-
ent, QBL, Universal AHlractions.

MOODS, THE (Wand)

MOORE, BOBBY, & THE RHYTHM ACES
[Checker]; BA: BPI, Circle Artists, Hit
Attractions.

MOORE, DEACON JOHN (Bell]: PM: Stanley
Chalsson; BA: SAL,

MOORE, MELBA (Mercury).

MOORE JR., PHIL (Atlantic}; PM: Pilgrim
Mgmt.

MOORE, RUBBY R. (Kent).

MORRISON, DOROTHY (Buddah).

MORTIMER, AIIE (Okeh).

MOSES, LEE (Front Page),

MOSS, BILL (Bell).

MO55, EARL (Spectra); PM: Jim Hollings-
worth—Artist Direction,

NASH, JOHMNY (Jad); BA: Bennett Morgan,

NATURAL FOUR (ABC); BA: Lee Craver.

NEVILLE, AARON (Bell).

NEW PERSPECTIVE (Maxwell).

NEWSOME, FRANKIE (GWP),

NEWTOMN, BOBBY (Infrepid); PM: Jesse
James=VIM; BA: Universal Atfractions.

NOBLES, CLIFF, & CO.; PM: Jesse James-—
ViM: BA: Universal Atfractions.

NORTH, FREDDIE (Abet).

ODDS & ENDS, THE (Today).

ODOM, JOE (1-2-3); PM: H. Robert Honey-
cutt; BA: Bill Lowery.

O'JAYS, THE (Meptune); BA: GQBC.
O'KAYSIONS, THE (ABC, Aflantic); PM:
Game Arfists; BA:; Hit Atfractions,

OLATUMNJI; BA: Bennett Morgan,

OLLIE & THE MIGHTINGALES (Stax); BA:
Universal Atfractions,

OLYMPICS, THE (GAl); PM: Bob Price; BA:
Prometion Assocs.

100 PROOF AGED IN SOUL (Hor Wax),

125th STREET CANDY STORE (Uptite).

ORIGINAL DRIFTERS, see Bill PFinkney.

ORIGINALS, THE (Sowll; PM: Taylor Cox-—-
IMC; BA: IFA, QBL.

ORLOMS, THE; BA: Bennett Morgan.

OTIS, BIG "TELL DADDY'; PM: Alfred
Poole; BA: Dr. Cool,

OTIS, JOHNNY (Epic); PM/BA: Johnny Otis.

OWENS, GWEMN (Josiel.

PACKERS, THE (Imperial),

PANIC BUTTON (Gamble).

PARIS {Uni).

PARKER, EDDIE (Triple "'B*"); PM: HAM.

PARKER, JUMIOR {Capitol); BA: Dick Boone,

PARKER, RICHARD [Lommomnwealth Unifed).

PARLIAMENTS, THE (Union Jac); BA: DMA,
Joni Agency, GQBC,

PATTERSON, BOBBY |[Jefstar); PM: Bankers
Mgmt.; BA: Abnak Theatrical.

PATTERSON, BRENDA (Epici; FM: Betlye
Berger, Don Dorich; BA: Continentfal
Artists,

PAUL, BILLY (Weptune),

PAYNE, FREDA (Invictus); BA: APA, DMA,

FEACE CORE; BA: Hit Attractions.

PEACHES & HERB (Date}; BA: Universal
Attractions.

PEARLS, THE (Lamp).

PEEBLES, ANN (Hi).

PERKINS, AL (Atco).

FERKIMNS, GEOQGRGE (Siiver Fonr); BA: Univer-
sal Attractions,

PERRETT, DAVID LAWRENCE (Chess).

PERSIANS, THE [GWP)

PERSON, HOUSTON, TRIO (Prestige).

PETERSON'S, LUCKY BLUES BAND (Chess);
PM: Ssul Prad'ns.

PHILLIPS, ESTHER (Atlantic); PM: lack
Hocke,

PICKETT, WILSON ([Atlantic); PM: James
Evans; BA: Dick Boone.

PINKNEY, BILL, & THE ORIGINAL DRIFTERS
[Game); PM: Game Arfists,

PORTER, DAVID (Enterprise); BA; Continen-
tal Artists, ABA.

PORTER, MNOLAMN (Lizard),

PRESIDENTS, THE (Sussex),

PRESTON, BILLY (Apple): PM: Racer Per-
seronal Magmt.; BA: William Marris.

PRICE, LLOYD (Turnfable),

PROFILES, THE (Bamboo); PM: Gene Chan-
dler; BA: QBC.

PRYSDCK, ARTHUR (King); PM: Den Palmer;
BA: Bennett Maorgan.

QUEBEC, MADLYN (Sussex).

QUOTATIONS, THE; BA: ABA.

RADARS, THE (Yew).

RAELETTS, THE (Tamgerine); PM: Racer Per-
sonal Mogmt.; BA: William Morris.
RAINEY, 5SUE (Peachtree); PM: Belwyn

Mgmt,

RARE EARTH (Rare Earth).

RASCALS, THE (Atlantic, Columbia).

RAWLS, LOU (Capitol}; BA: ABC, CMA.

REALISTICS, THE (De-Lite).

REAL THING, THE (Double Shot); PM. Sure
Shot; BA: APA,

REESE, DELLA ([Avco Embassy); PM: Lee
Magid.

REEVES, MARTHA, E THE VYANDELLAS
(Gordy); PM: Charles Graziano; BA:
William Maorris,

REID, CLARENCE (Alston); BA: Music Talent,

REID, IRENE; BA: QBC.

REVELATIDNS (Spectra); PM: Jim Hollings-
worth—Artist Direction.

REYNOLDS, LAWRENCE (Warner Bros.).

RHODES, DONMA (Epic); PM: Bettye Berger,
Don Dortch; BA: Continental Arfisis,

RHYTHM REBELLIOH (Tangerine); PM: Racer
Persanal Mgmt.; BA: CMA,

RICE, MACK (Ston-Roc); PM: Ted White.

RICHARD & WILLIE (Dooto); BA: Lee Craver.

RIGHTEOUS BROS. (Verve).

ROBERTS, JOHM (Duke).

ROBERTS, LEA (Minit).

ROBINSOMN, ANN (Virtue); PM: Frank Virtue,
Jobi  Gooding—Virtue/5tiles; BA: Uni-
versal Attractions,

ROBINSOM, DENMMNIS (TA); PM: Larry Phil-
lips; BA: Talent Aftractions.

ROBINSON, ED (Cotillion).

ROBINSOM, FEMTON (Sownd Stage 7).

ROBINSON, FREDDY (World Pacificl,

ROBINSON, JOMMMY (Epic, Okeh); BA: Con-
timental Arfists,

ROBINSON, J.P. (Alston); BA: QBC.

ROBINSON, ROSCOE (Fame); PM: Ed Men-
del; BA: Universal Attractions,

ROBINSOM, SMOKEY, & THE MIRACLES
(Tamial; PM: IMC; BA: CMA.

ROBINSON, SYLVIA (Stang).

RODGERS, MAURICE (Double Shot); PM:
Sure Shor; BA: APA,

ROGERS, LEE; PM: Ted White.

ROSS, DIANA (Mofown); PM: IMC; BA:
William Morris.

ROS5, JACKIE ([Fountain); PM; Englewood
Magmi,

ROYAL, DUKE (Montel); PM: Sam Montel—
Great South; BA: Great South,

RUBY & THE ROMANTICS: PM: Peter
Martell; BA: QBC, George Solana.

RUDY & JUDY (T-Meck).

RUFFIN, DAVID (Motown); PM: Charles
Graziano; BA: CMA,

RUFFIN, JIMMY (Soul); PM: IMC,

RUSHING, JIMMY [Warner Bros.); BA: Ben-
netf Morgan,

RYAN, RDI (Stax): PM: Eli Fontaine,

SAINTS E FIVE WHEEL DRIVE; BA: BPI,

SAMSON & DELILAH (A&M); BA: BAA.

S5ANDERS5, PHARAOH (Impulse); BA: B&B.

SANTAMARIA, MONGO (Atlantic); PM: Jack
Hooke; BA: ABC.

SANTAMNA (Columbia); PM: Fillmore Mgmt.;
BA: Millard Agency.

SATISFACTIONS, THE (Lionell.

SCOTT, FREDDIE (Probel.

SCOTT, MOODY (Sound Stage 7L

SCOTY, PEGGY, see Jo Jo Benson.

SCOTT, SHIRLIE (Atlantic); BA: BA&B.

SENOR SOUL (Whiz); PM: Sure Shot; BA:
APA,

SHA-RAE, BILLY (Triple "B"); PM: HAM.

SHARF, DEE DEE; BA: QBLC.

SHIRELLES, THE (Unifed Artistsi; PM: Lawis
Harris; BA: Universal Attractions.

SHOWMEN, THE (Imperial); BA: BPI.

SHY, JEAN (Dakar); PM: George Williams—
Dakar-Brunswick,

SIMONE, NINA (Canyon, RCA); BA: Bennet?
Morgan, Music & Drama.

SIMON, JOE (Sound Stage 7); PM: Guardian
Artists; BA: Universal Attractions.

SIMTEC & WYLIE (Shame),

SISTERS & BROTHERS [Uni); PM: 35Sam
Montel, Ron Shaab—Great South; BA:
Great South.

SISTERS OF LOVE (A&M)

61X (Stone Flower); BA: Gitco.

SEILLET & LEROY (Laffl.

SKIiN DEEP (Generation); PM: Desperate
Measures; BA: Ruston & Brenner,
SLEDGE, PERCY (Atlantic); PM: Phil Wal-

den; BA: Walden Artists,

SLY & THE FAMILY STONE (Epic); PM:
David Kapralik.

SMITH, FLOYD (Dakar),

SMITH, LONMIE (Blue Mote); BA: B&B,

SMITH, MRS, AMBER [Your Town); Jacomil.

SMITH, 0.C. (Columbial; BA: CMA.

SMITH, PHYLLIS {Yew)

SOUL CHARGERS (Feachtres}; PM: Belwyn
Magrnt,

SOUL CHILDREM (Stax); PM: Morman West;
BA: Confinental Arfists, |FA.

SOUL DYMAMICS (Peachtree); PM: Belwyn
Mgmi,

SOUL SENSATIONS; BA: ABA.

SOUL SURVIVORS [Atco); FPM: Breakoul
Magmt.

S0UL TORNADOES (Burt).

SOUND STAGE NO., 1 (Scarlet); PM: Stan
Pat.

SPANIELS, THE {Calla).

SPEMCER, RICHARD, & THE WINSTONS
(Metromedia); BA: Rodgers Agency.

SPINNERS (VIP); PM: IML

STAIRSTEPS, see the Five Stairsteps.

STAPLE SINGERS, THE (S1ax); PM: Roebuck
Staples; BA: Continental Artists, QBC,

STAPLES, ROEBUCK ""POP'" (Stax).

STARR, BRENDA (Polydor).

STARR, EDWIN (Gordyl: PM: IMLC.

STATOM, CAMDI (Fame}; FMu
Carter; BA: Walden Artists.

STATON, DAKOTA: PM: James Arnold; BA:
Dick Boone.

STEALERS, THE (Date].

STEELE, JOHNMNY (Fame}

STEVENS, TENSION (Aries).

STEWART, BILLY [Chess).

STRIDELLS, THE (Curtom),

SUNSHIME; PM: Ray Hrando.

SUNSHINE, SMOKE & FIRE; PM: Game
Artists,

SUPERLATIVES, THE (Westhound).

SUPREMES, THE [Motown]; PM: IMC; B
William Maorris.

SWAMP DOGEG (Canyanl

SWAMM, BETTYE, & BAMD (Canyen): BA:
ABA.

SWEET DADDY; FM: Alfred Poale; BA: Dr.
Cool.

SWEET IMSPIRATIONS, THE [Aflantic); PM:
Henry Allen. BA: QBC.

SWORDSMEN, THE (RCA); PM: Andrew B.
Stroud.

T N T BAND (Cotigue].

T & U TORWADOES BAND (Stax) PM/BA:
Frazier-McKay.

TA) MAMAL (Columbia); BA: ABE.

TAMS, THE (ABC); BA: Bill Lowery,

TATE, GRADY (Skye); BA: Sam Coplin Thea-
trical Ents., Benneft Morgan.

TATE, HOWARD (Turntable).

TAYLOR, BOBBY (VIP); PM: IMLC.

TAYLOR, DEBBIE (GWP).

TAYLDOR, GLORIA; BA: QBL

TAYLOR, JOHMMIE (Stax); PM: Phil Walden;
BA: Walden Artisfs.

TAYLOR, KOKO (Chess); PM: Soul Prod'ns

TAYLOR, LITTLE JOHNNY (Ronn); PM: MNat
Margo: BA: Dick Boone,

TAYLOR, TED (Ronn); PM; Nat Margo; BA:
Dick Boone.

TEEMAGERS- {Scepter).

TEMPESTS, THE; BA:; Hit Attractions,

TEMPTATIONS, THE (Gordy); PM: IMC; BA:
William Morris.

Clarence
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TERRY, CLARK; PM: Basch & Mallen.

TERRY, SOMHY, & BROWNIE MeGHEE (Blues-
Wayl; BA: Tom Rosz—APA.

TEX, JOE (Dial, WVolt}; BA:
Attractions,

THOMAS, CARLA ([Stax); PM: Sandy New-
man—Great  Memphis; B&: ABC, Con-
tinantal Artisis.

THOMAS, IRMA ([Canyon): BA: AMB.

THOMAS, RUFUS (5tax); PM: Bettye Berger,
Don Dortch; BA: Continental Arfists.

THOMPSON, GINGER (Capricorn);  PM:
Comba Assocs.; BA: BPI,

THORNTON, BIG MAMA; BA: DMA,
Messinger  Arfist.

THREE DEGREES, THE (Rouletie),

TIL, SOMNY (RCA); PM: Andrew B. Strowd.

TIMDLEY, GEORGE (Wand).

ToDD, SCOTYY; PM: Combo Assocs.: BA:
BFI.

TOLBERT, JOHNMNY (Jasman].

TOMMY & THE FABULDUS DERBY REVUE;
BA: ABA.

TOMEY JR., OSCAR ([Capricorn); BA: Walden
Artists,

TOP SHELF (Lolo).

TOUSSAINT, ALLEM (Tiffany).

TOWER OF POWER (San Francisco); PM:
Fillmore Mgmt.; BA: Millard Agency.

TOWNSEND, ED (Paolydar).

TRAVIS, McKIMLEY (Pride, Soultown); BA:
Lee Craver.
TROY, DORIS [AppleL
TURKES, THE; BA: BPI,
TURNER, IKE & TINA, REVUE (Liberty}; PM:
Rhonds Graam; BA: ABA, ABC, Spud

1r"|k_!i

TURNER, JOE (BluesTime); PM: Lee Magid.

TURMER, SONNY, & SOUND LTD. (Musicor).

TURMER, SPYDER: BA: QBC

TURRENTINE, STANLEY (Blue Mote); BA:
BAEB.

TYMES (Columbia); BA: Gitco, Bennett
Margan.,

UNIFICS, THE (Xapp).

UPTIGHT SOUND CREATIOM; BA: Sound Inc.

VAN DYKE, EARL (Soul); PM: IMC.

YANGUARDS, THE (Lamp).

¥AN PEEBLES, MELVIN (A&M).

YARISCO, PAUL (Date); PM: Stanley Chais-
son; BA: SAC

VARMADD, LYWM (Scarlet); PM: Stan Pal.

VAUGHAN, SARAH; BA: ABC,

VIERATIONS, THE; BA: QBC.

YICTOMES, THE PM: Bobby Robinson.

VILLAGE S50UL CHOIR (Abbatt).

YINSON, EDDIE ‘'CLEAMMEAD™ (BluesTime);
PM: Lee Magid.

VOICEMASTERS (Bamboo); PM: Gene Chan-
dlar; BA: GQBC.

VOLCANDS; PM: Virtue/Stiles; BA: Universal
Attractions,

WADE, BOBBY (Deluxe); PM: L. Johnson;
BA: Wayout Ents,

WAHLS, SHIRLEY (Giant).

WALKER, DAVID (Revue).

WALKER, JR., & THE ALL STARS {Soul]; BA:
Universal Attractions

WALKER, T-BONE [BluesTime); PM: Lee
Magid.

WALLACE, WALE (Brunswick); PM: Carl H,
Davis—Dakar-Brunswick,

WARWICK, DEE DEE (Afco); PM: Jean
Harcourt Powell; BA: GBC.

WARWICK, DIONNE (Scepler); PM: Paul
Cantor — Wand Mgmt,; BA: William
Marris,

WASHINGTON, ALBERT (Fraternity).

WASHINGTON, BABY [Cotillion); PM: James
Evans; BA: Dick Boang,

WASHINGTOM, ELLA (Sound 3Stage 7); BA:
Universal Atiractions.

WATERS, MUDDY, BLUES BAND: (Chess];
PM: Robert A, Messinger; B&: ABC,
(LT

WATKINS, LOVELACE: BA: OBL

WATTS 103rd 57. RHYTHM BAND {Warner
Bros.); BA: Bennett Morgan.

WEATHERS, OSCAR (Top & Bottom); BA:
Walden Artists.

WELCH, LENNY, & REVUE (Commonwealth
United).

WELLS, JEAN (Canyon).

WELLS, MARY (lubilese); BA: BPI, Universal
Attractians,

WESTON, KIM [Pride).

WHATHAUTS, THE ([A-1, Stang),

WHISPERS, THE (Soul Clock); BA: Aries.

WHITHEY, MARVA (King);*BA: ABA.

WIGGINS, SPENCER (Fama)

WILDARE EXPRESS [Brunswick).

WILDMAN STEVE: BA: Universal Alfrac-
tions.

WILLIAMS, FRANK, & THE ROCKATEERS
{PRil-L.A, of Souwl); BA: ABA.

WILLIAMS, JEAMNETTE ([Backbesat).

WILLIAMS, JOE (Liberty); PM: John Lewvy;
BA: ABC.

WILLIAMS, MAURICE, & THE IODIACS
(Veep, 440 Plus); BA: BPI, Hit Atfrac-
tions,

WILLIAMS, OTIS; PM: John Thomas Jr.;
BA: Key Talent.

WILLIAMS, SUNDAY (Chess); PM/BA: Wil-
liam  Sandy Johnson,

WILLIS, BERNICE (Okeh).

WILLIS, TIMMY (Jubiles).

WILSON, AL (Bell); PM: Marc Gordon; BA:
CMA.

WILSON, JACKIE (Brunswick); BA: ABC.

WILSON, NANCY (Capitel); PM: John Lewy;
BA: Chartwall.

WINSTONS, THE, :ee Richard Spencer.

WINSTOMN, STAMLEY [lewel).

WINTERS, RUBY ([Diamond); PM/BA: Intar-
state Talent,

WITHERSPOON, JIMMY (Everest, Kent); BA:
Bennedt Morgan,

WOLFMAN, JACK (GAI); PM: Bob Price; BA:
Promotion AsSocs.

WOMACK, BOBBY (Minit)r BA: IFA.
WONDER, STEVIE (Tamla); PM: Charles
Graziano: BA: Willlam Morris.
W0O0D, BRENTOMN [Double Shot); PM: Sure

that; BA: Tom Ross—APA,

WOoOoD5s, REV. MACED (Volt],

WRIGHT, BETTY {Alston}; BA: Music Talent.

WRIGHT, 0.V. (Backbeat); BA: Dick Boone.

YOUNGHEARTS (Minit); BA; Lee Craver.

YOUNG-HOLT UMLIMITED; BA: Bennatt
Maorgan,

YOUNG VANDALS (T-Meck].

ZEBRA; PM: loe Donahghy; BA: Ruston &
Brenner.

Universal
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Soul Radio otations

ALABAMA

® Birmingham
(Area Code 205)

WENN, PO Box 1449. Zip: 35201. Tel:
A24-10264.

WILD in Homewood, 10%¥ MW, 1% 5t Zip:
35203, Tel: J24-3448,

WILN-FM, 109 N. 1% 5t. Zip: 35203, Tel:
324-3448,

® Huntsville (Area Code 205)

WEUP, 2609 Jordan Ln. NW. Zip: 35806.
Tal: 5380713,

® Mobile (Area Code 205)

WGOK, Foot, of Gum 51, Zip: 344803, Tel:
432-BA41.

WMOD, PO Box 1967. Zip: 36601, Tel:
432-0595,

® Montgomery

(Area Code 205)

WAPX, PO Box 2028. Zip: 36103. Tel:
263-3459.

WRMA, 135 Commerce 5t., Zip: 38104, Tel:
264-4440,

® Tuscaloosa

(Area Code 205)

WTUG, PO Box 1896, Zip: 35401, Tel:
759-1204.

ARKANSAS

® Conway (Area Code 501)

KCON, PO Box 310. Zip: 72032, Tel: 327-
7701.

® little Rock (Area Code 501)
KALD, 2919 W. Markham. Zip: 72205, Tel:

b44-2525,
KOKY, 723 W. 14 St. Zip: 72203. Tel:
372-0391,
® Pine Bluff (Area Code 501)
KCAT, PO Box 5201. Zip: 71601. Tel:
534-5000.
CALIFORNIA

® Bakersfield
(Area Code BOS)

KUZZ-FM, 333 Union Ave. Zip: 93307. Tel:
327-4401,

® Fowler (Area Code 209)

KLIP, PO Box 573, Zip: 93625, Tel: B34-
3000,/ 3456,

® Inglewood (Area Code 213)

KTYM-FM, &B03 West Blvd, Zip: 903032,
Tel: &78-3731,

® los Angeles

(Area Code 213)

KGFJ, 4550 Melrose Ave, Zip: 90029, Tel:
NO 3-3181.

® Oakland (Area Code 415)

KDIA, PO Box B432. ZIip: 94808, Tel:
B34-4252,

® San Diego (Area Code 714)

XKERE in Tijuana, 4007 W. Sixth 5t., Los
Angeles 0005, Tel: {213) 385-5117.

® San Francisco
(Area Code 415)

KSOL, 150 Eighth 5t. Zip: 94103, Tel:
&26-5585,

COLORADO
® Denver (Area Code 303)

KPBI-FM, 2314 Brosdway. Zip: 80205, Tel:
255-B&67.

® Littleton (Area Code 303)

KDKO, PO Box 418, 9000 Samia Fe. Dr.
Iip: B0120. Tel: 794-4211,

CONNECTICUT

® New Haven
(Area Code 203)

WYBC-FM, PO Box 242.A, Yale S5ta., Zip:
06520; 145 Elm S1. Zip: 046518, Tel:
B&5-T451.

® Winsor (Area Code 203)

WKND, PO Box 1480, Zip: 0a095. Tel:
46B88-6221,

DISTRICT OF COLUMBIA

® Washington
(Area Code 202)

WOL, 1680 Wisconsin Ave. NW. Zip: 20007.
Tel: 338-5800.

WOODK, 5321 First Pl NE. Zip: 20011, Tel:
882-2500,

WUST, B15 Vee 5. NW, Zip: 20001, Tel:
HO 20011,

FLORIDA

® Fort Pierce (Area Code 305)

WOVV.-FM, PO Box 3192. Zip: 33450. Tel:
484-5812.

® Jacksonville

(Area Code 904)

WOBS, PO Box 4437, Iip: 32202, Tel:
A55-8411.

WRHC, PO Box 24467. ZIip: 32203. Tel:
J8Y-1111.

® Marianna (Area Code 305)

WTYS, PO Box 777. Zip: 32446, Tel:
HU 2-2131. >

® Miami Metropolitan Area

(Area Code 305)

WBUS-FM, PO Box 1740, Miami Beach
33139, Tel: 532-6347.

WMBM, PO Box 1740, B14 First 5., Miami
Beach 33139, Tel: 532-8347,

WRIZ in Coral Gables, 777 NW 54 5t
Miami 33137, Tel: 737-5701.

WWOK, PO Baox 577, Shenandoah Sta. Zip:
33145, Tel: 445-8521.

® Orlando Area
(Area Code 305)

WOKE In Winter Garden, 1011 5, Division
§t., Orlando 32805, Tel: 425-1432.
WTLN in Apopka, PO Box 2448, Orlando

32802. Tel: 889-2505.

® Pensacola (Area Code 904)

WBOF, 111 N. Baylen. Zip: 32502. Tel:
438.7543,

® Perry (Area Code 904)

WPRY, PO Box B21. Zip: 32347, Tel:
458-1400,

® Pompano Beach

(Area Code 305)

WRED, 4431 NW 52 Ave., Fort Lauderdale
33133, Tel: 731-4800,

® Quincy (Area Code 904)

WCNH-AMAFM, PO Box 630, Zip: 32351.
Tel: &27-6700/6800,

® Tampa (Area Code 813)

WTMP, PO Bex 1101. Zip: 335601, Tel:
626-4108.

GEORGIA
® Athens (Area Code 404)

WEFC, PO Box 1152, Zip: 30601, Tal:
543-3411,

® Atlanta (Area Code 404)

WAOK, 110 Edgewood Awve, Zip: 30303, Tel:
GB8-3773,

WERD, 330 Auvburn Ave. NE. Zip: 30303.
Tel: 524-08568,

WIGD, Georgian Terrace Hotel, Tip: 30383,
Tel; B75-8511,

® Augusta (Area Code 404)

WAUG-AMEFM, PD Drawer 3344, Zip:
30904, Tel: 722-1302,

WTHB, PO Box 1584, Zip: 30903. Tel:
BZ2-357%,

® Columbus (Area Code 404)
WOKS, PO Box 1998. Zip: 31902, Tel:
323-6660,

® Dawson (Area Code 912)

WwWDWwD, 110 N. Main 5t Zip: 31742, Tel:
WY 5-5844,

@ Fitzgerald (Area Code 912)
WEHB, Zip: 31750. Tel: 423-2077,

® Macon (Area Code 912)

WIBB, H30 mulberry 51, Tip: 31201, Tel:
F42-2505,

® Rome (Area Code 404)

WRGA, PO Box 1187, Zip: 30181, Tel:
232-97432.

® Savannah (Area Code 912)

W50K, 24 W, Henry. Zipr 31402, Tel:
233-1179.

® Valdosta (Area Code 912)

WGOV, PO Box 1207. Zip: 31601, Tel:
2424513,

WVLD, PO Box 1529, Zip: 21401, Tel:
242-4821.

® Waycross (Area Code 912)

WAYX, 1800 Carswell Awve, Zip: 31501,
Tel: 283-7100.
ILLINOIS

® Chicago Metropolitan Area
(Area Code 312)

WBEE in Harvey, Lincoln Towers, 75 E.
Wacker Dr., Chicaga &0&601. Tel: 724-
6842,

WGRT, 221 N. La Salle St. Zip: 60801,
Tel: 726-1932,

WMPP in Chicago Heights, Lincoln Hwy. al
Ellis Ave., East Chicago Heights 60411,
Tel: 758-1400.

WOPA in Oak Park, 408 5. Oak Park Ave,
Oak Park 60302, Tel: B48-5740, 378-
4653.

WYON in Cicero, 3350 5. Kedse Ave,
Chicage 60623, Tel: B47-2600,

® Sparta (Area Code 618)

WHCO, Hwy. 154 W. Zip: 62286, Tel:
443-2121.

(Continued on page 38)
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INDIANA
® Gary (Area Code 219)

WWCA, 545 Broadway. Zip: 46402, Tel:
HB6-9171,

® Indianapolis
(Area Code 317)

WGEE, 4800 E. Raymond St Zip: 44207,
Tel: 359-5591,

WTLC-FM, 1734 Villa Ave, Zip: 46201, Tel:
FRA-4470,

KANSAS

® Wichita (Area Code 316)

KEYN-FM, 3357 W. Ceniral. Zip: &7203.
Tel: 942-3204.

KENTUCKY
® lexington (Area Code 606)

WLAP-FM, 177 N. Upper 5. Zip: 40501,
Tel: 255-7751,
® Lovisville (Area Code 502)

WLOU, PO Box B278, 2549 5. Third 5t. Zip:
40208, Tel: 636-31535,

LOUISIANA

® Baton Rouge
(Area Code 504)

WXOK, PO Box 66475, Central Ciry S5ta.
Lip: 70B0&. Tel: 927-7080.

® Lake Charles

(Area Code 318)
KAOK, Drawer S. Zip: 70401. Tel: 494-7541

® Lake Providence
(no direct dial)
KLPL, PD Box 342. Zip: 71254, Tel: 834,

® Monroe (Area Code 318)

KLIC, 1800-1802 Farkview Dr, Zip: 71201,
Tel: 323-4417,

KNDE, PO Box 4067, KNOE Bldg. Zip:
71201, Tel: 322-8155.

KEYEA-FM, PO Box 547, 701 Parkwoeod Or.,
Wes! Manroe 71291, Tel: 3221491,

® New Orleans
(Area Code 504)

WBOK, 505 Baroone 5%, Zip: 70117 Tel:
524-5343,

WYLD, PO Box 19124, 29046 Tulane Ave.
Zip: 70119, Tel: B22-1945.

® Ruston (Area Code 318)

KRUS, PO Box 430, 105 E. Park Ave. Zip:
1270, Tel: 255-2530.

® Shreveport

(Area Code 318)

KOKA, PO Box 1754, Zip: 71102, Tel:
422-3122,

® Tallulah (ne direct dial)
KTLD. Zip: 71282, Tel: 1340,

MARYLAND
® Annapolis (Area Code 301)

WANN, PD Box 431, Zip: 21404; Bay Ridge
Rd. Zip: 21403, Tel: 249-0700.

® Baltimore Metropolitan

Area (Area Code 301)
WEBMD-FM, 5200 Moravia Blvd, Zip: 21206,
Tel: 485-2400,

WEBB, Clifton Ave. & Denison 5t Zip:
21216, Tel: 947-1245,

W3ID, 4340 Park Heights Ave, Zip: 21215,
Tel: 542.1021,

WWIN, 107 Light St Zip:
F27-1400.

MASSACHUSETTS
® Boston (Area Code 617)

WILD, 719 Boylsten 51, Zip: 02116, Tel:
267-1900.

MICHIGAN

® Detroit Metropolitan Aresd

(Area Code 313)

WCHB in Inkster, 32790 Henry Ruff Rd..
Inkster 48141, Tel: 278-1440.

WCHD-FM, 2994 Grand Blvd. Zip: 48202
Tel: B71-0590,

WGPR-FM, 21071 Gratiol Ave. Zip: 48207,
Tel: %]-3&33.

WiLB, 3100 David Broderick Tower. Zip:
48226, Tel: 965-2000.

® Flint (Area Code 313)
WAMM, 740 5. Saginaw Si. Lip: 48502,
Tel: 239-8831.
® Grand Rapids
(Area Code 616)

WERX in Wyoming, PO Box 9082, 841 34
3. 5W, Wyoming 4950%, Tel: 538-1530,

® Pontiac (Area Code 313)

WPON, Riker Bldg. Zip: 48059, Tel: 338-
D444,

® Saginaw (Area Code 517)

WWWS-FM, 2721 5 Washington, Zip:
48601, Tel: 752-71d&4,

MINNESOTA

® Minneapolis Metropolitan
Area (Area Code 612)

KUXL in Golden Valley, 5730 Duluth St
Minneapolis 55422, Tel: 544-3198.
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21202, Tel:

MISSISSIPPI

® Canton (Area Code 601)

WMGO, PO Box 1B2. Zip: 39044, Tel:
B59-2373,

® Clarksdale
(Area Code 601)

WROX, PO Drawer 1178. Zip: 38614, Tel:
&27-7343.

® Greenwood
(Area Code 601)

WLEF, PO Box 1349. Zip: 38930, Tel:
453-3881,

® Jackson (Area Code 601)

WOK), PO Box 3228, Zip: 39207. Tel:
2481515,

® Leland (Area Code 601)

WESY, PO Box 599, Greenville 38701, Tel:
J32-0770.

® Meridian (Area Code 601)

WDAL-FM, 410 21 Ave. Zip: 39301, Tel:
483-4891,

WalC, PO Box 5353, Zip: 39301, Tel:
483-9232,

® Natchez (Area Code 601)

WNAT, PO Box 768, 2 O'Ferral 51. Zip:
F9120. Tel: 442-4895,

® Vicksburg (Area Code 601)

WVIM, %0& Clay 5t Zip: 39180, Tel:
6341494,

MISSOURI

® Kansas City

(Area Code 816)

KPRS, 2301 Grand Ave. Zip: &4108. Tel:
471-2100,

KWKI-FM, 1724 Main. Zip: é4108. Tel:
474-9440,

® 5t. Lovis (Area Code 314)

KADI-FM, 32735 Bompart 5t. Zip: &3144,
Tel: 9611320,

KATI, 812 Olive 51 Zip: 43101, Tel:
241 -4000,

KXLW in Clayton, 2735 Bompart, 5t. Loufs
63144, Tel: 961-1320,

KWK, 500 Terminal Row, Zip: &63147. Tel:
B&B-6440,

NEW JERSEY

® Newark (Area Code 201)

WNIR, PO Box 1258, Zip: 07101, Tel;
BBB-I665;, NYC Tel: ([212) 964.3445,

NEW YORK

® Buffalo Metropelitan Area
(Area Code 716)

WUFD in Amherst, PD Box 1080, Buffalo
14221, Tel: 432-1080,

WBLK-FM in DOepew, Rand B8Idg., Buffals
14203, Tel: B52-3500.

® New York City

(Area Code 212)

WLIB, 310 Lenox Ave. Zip: 10027, Tel:
B31-1000.

WWRL, 41-30 58 51, Woodside 11377, Tel:
A35-1400,

NORTH CAROLINA

® Chadbourn
(Area Code 919)

WYOE, FO Box 124A, Rt. 2. Zip: 28431,
Tel: 654-3991,

® Charlotte (Area Code 704)

WGIY, PO Box 10083, Zip: 28201, Tel:
3330131,

WRPL, 2212 W. Trade. Zip: 28202. Tel:
372-1540,

® Durham (Area Code 919)
WSRC-AM&FM, PO Box 3885 Zip: 27702,
Tel: 477-7331,
® Fayetteville
(Area Code 919)

'I'HI}'I.I, M. Water 5t. Zip: 28302. Tel: 483
aill,
® Greensboro

(Area Code 919)

WEAL, 1002 Arnold St. Zip: 27405 Tel:
272-5121.

® Kinston (Area Code 919)

WISP, PO Box &06. Zip: 28501, Tel:
523-6161,

® Laurinburg
(Area Code 919)

WLNC, 721 Higgs 5t. Zip: 28352, Tel:

276-1300,

® Roeford (Area Code 919)

WSHB, PO Box &69. Zip: 28378, Tel:
B75-2148,

® Raleigh (Area Code 919)

WLLE, Maywood Ave. Iip: 27603, Tel: 833.
3874,

® Statesville (Area Code 704)

WSIC, Radie Bldg., Radio Rd., Zip: 2B&77.
Tel: BF2-6345.

® Winston-Salem
(Area Code 919)

WAAA, PO Box 11157, Zip: 27106, Tel
767-0430,

WAIR, PO Box 2099 Tip:
724-4911,

2702, Tel:

OHIO

® Cincinnati (Area Code 513)

WCIN, 105 Glenwood Ave. Zip: 45217, Tel:
281-7180.

® Cleveland (Area Code 216)

WABQ, 24644 S5t Clair Ave. Zip: 44114,
Tel: 241-7555,

WIMD in Cleveland Heights, 11821 Euclid
Ave., Cleveland 44104, Tel: 7951212,

® Columbus (Area Code 614)

WYKD, 1485 Henderson Rd. Zip: 43271,
Tel: 451-2191.

® Dayton (Area Code 513)

WDAD-FM, 1400 Cincinnati 51, Zip: 45408,
Tel: 224-1137,

® Toledo (Area Code 419)

WELR-FM, 3225 Arlington Ave. Zip: 435614,
Tel: 385-3343/2507.

OKLAHOMA

® Oklahoma City
(Area Code 405)

KBYE, PO Box 1937. Zip: 731001; 5508
N. Eastern. Zip: 73111, Tel: 427-6524.

PENNSYLVANIA

® Philadelphia
(Area Code 215]

WDIS-IIIM & FM, Belmont Ave. & Edgasly Rd.
Zip: 19131, Tel: 878-2000.

WHAT, 3920-40 Conshohocken Ave. Zip:
19131, Tel: 878-1500.

® Pittsburgh (Area Code 412)

WAMO-AMEFM, 1811 Blwd, of Allles. Zip:
15219, Tel: 471-2181.

WYDD-FM, Gateway Towers, Zip: 15222, Tel:
J&2-21 44,

SOUTH CAROLINA

® Beaufort (Area Code 803)

W5IB, 1210 Boundary 5t Zip: 29902, Tel:
S24-4700,

® Bennettsville
(Area Code 803)

WBSC, PO Box &39. Zip: 29512, Tel:
479-4051.

@ Charlesten

(Area Code B03)

WPAL, 1717 Wappoo Rd. Zip: 29407. Tel:
Th4-5584,

® Columbia (Area Code 803)

WOIC, PD Box 5&5, Zip: 29202: 830 Laure!
af. Zip: 29201, Tel: 25& 1551,

® Darlington
(Area Code B803)

WDAR-FM, PD Box 277. Zip: 29532 Tel:
393-4081.

® Florence (Area Code 803)

WYNN, PO Box 1586, 183 N. Colt St. Zip:
22301, Tel: &82.53544,

® Greenville (Area Code 803)

WHYZ, PO Box 4308. Zip: 29408, Tel:
244-144],

® 5t. George (Area Code B03)

WQIZI, PD Box 458. Zip: 29477. Tel:
563-4371.

® Sumter (Area Code 803)

WSSC, PO Box 1468, Zip: 29151, Tel:
7737349,

® York (Area Code 803)

WYCL, PO Box 398. ZLip: 29745. Tel:
GB4-4241 .

TENNESSEE

® Chattancoga
(Area Code 615)

WHNOD, PO Box 5156. Zip: 37404, Tel: 498
B&17.

® Knoxville (Area Code 615)

WIBE, PO Box 281, Zip: 37901. Tel: 548.
2210,

® Martin (Area Code 901)

WCMT, PO Beox 318, Zip: 38237, Tel:
587-2560,

® Memphis (Area Code 901)

WDIA, 2265 Central Ave. Zip: 38112, Tel:
278-4551.

WLOK, 343 5. Second 51, Zip: 28103, Tel:
527.9585,

® Nashville (Area Code 615)

WLAC, 141 Fourth Ave. N, Zip: 37219,
Tef: 255-D141,

WYOL, PO Box BOBS 13720 Brick Church
Pike, Zip: 37207. Tel: 228-3424.

TEXAS

® Beaumont (Area Code 713)

KIET, 4945 Fannet Rd. Zip: 77705, Tel:
$42-2210.

® Dallas (Area Code 214)

EVIL-FM in  Highland Park, Park Cities
Bank Bldg. Zip: 75205. Tel: 528-B464.

® Fort Worth (Area Code 817)

KNOK-AMEFM, PO Box 7115, 3401 Kimbo
Rd. Zip: 76111, Tel: B31-1278,

® Houston (Area Code 713)

KCOH, 5011 Almeda 51, Zip: 77004, Tel:
522-1001,

KYOK, 4613 Preston Ave. Zip: 77002, Tel:
222-2535.

e

® Longview (Area Code 214)

KLUE, PO Box 7100. Zip: 75807. Tel:
758-4496.

® Marshall (Area Code 214)

KMHT, 2323 lefferson Ave, Lip: 75870,
Tei: 938-4789, Yi5-7824, 7582273,

® San Antonio
(Area Code 512)

KAPE, 408 E. Travis 51, Zip: 7H205. Tel:
223.3877,

® Tyler (Area Code 214)

KDOK, PO Box 3007, Loop 323 NE. Zip:
75701, Tel: 593.2519,

KZEY, PO Box 1331. Zip: 75701, Tel:
593.1744,

VIRGINIA
® Danville (Area Code 703)

WILA, B&5 Industrial Ave, Zip: 24540, Tel:
J92-2133,

® Lynchburg (Area Code 703)

WUS-FM, B0l Main St. Zip: 24504, Tel:
BA7-6806,

® Norfolk (Area Code 703)

WRAP, PO Box 598, Zip: 23501, Tel:
484-5243,

® Portsmouth

(Area Code 703)

WHIH, 505 Washington 5t., Sulte 710,
Zip: 23501,

® Richmond (Area Code 703)

WANT, Third & Grace Sts, Zip: 23219, Tel:
543-8348,

WENZ in Mighland Springs, 111 N. Fourth
St., Richmand 23219. Tel: 643.7434,

® Roanoke (Area Code 703)

WTOY, 26 E. Church Ave. Zip: 24011, Tel:
343-5545,

WASHINGTON

® Seatile (Area Code 206)

KYAC, 1407 E. Madison St Zip: 98122,
Tel: 329.1457,

® Tacoma (Area Code 206)

KTNT, 17001 5. 11 51 Zip: 98405, Tel:
383-2561,

WISCONSIN

® Milwaukee Metropolitan

Area (Area Code 414)

WAWA-AMEFM in Elm Grove, 12800 W,

Bluemound Rd., Elm Grove 53122. Tel:
TB&-4541.,

WNOV, 208 E. Wisconsin Ave. Zip: 53202
Tel: 272-1272.

o0ul Personal Managers

A B A ARTISTS' MGMT., 4797 Telegraph
Ave., Suite 109, Dakland, Callf, 94609,
Tel: (415) 452-5844,

HENRY ALLEN, 1841 Broadway, New York,
MY, 10023, Tel: (212) PL 7-6304.
JAMES ARNOLD, 200 W, 57 5t Mew York,
NY, 10019. Tel: (212) B75-8722.
ARTIST DIRECTION INC. (ADI), PO Box 1288,
Lip: 75221; 6753 Patrick Dr., Dallas,

Tex. 75214, Tel: (214) B24-4950,

LED AUSTELL, 1321 5. Michigan, Chicago,
I, &0605. Tel: (312) 939.74846, Z8S-
T0&2,

B B C PROD'NS, zee Claiborme.

BAMNDAMNA ENTS. LTD., 1040 Park Ave,, New
York, N.Y. 10028, Tel: (212) 348-8133.

BANKERS MGMT. & SERVS. INC., B25 Olive
at Ross, Dallas, Tex. 75201, Tel: (214)
T42-4111.

RON BARMNETT, 5842 Vallejo 5%, Oakland,
Calif, 94408, Tel: {415) 658-8822.
BASCH & MALLOMN ENTS, TNC., 25 W. 45
5t MNew York, MY, 10034, Tel: (212]

584-3338,

JOHNNY BAYLOR, c¢/o0 KoKo Recs., %26 E.
Mclemore Ave,, Memphis, Tean, 38104,
Tel: (901) 278-3000.

MURRAY BECKER, zee GC.W. Purcell Assocs,

BELWYN MGMT. INC., 431 Glen lris Dr.,
Atlanta, Ga. 30308, Tel: (4D4) JA
1-2395,

BETTYE BERGER/DON DORTCH, ¢/o Conti-
nental Artists lnc, Mid-City Bldg., 201
5. Cleveland, Memphis, Tenn. 38104,
Tel: [F01) 272-1444,

LA, BISHOP, szes Paonguin Artist Mgmf,

BREAKOUT MGMT, CORP,, 3031 Long Beach
Rd., Qceamside, WN.¥. 11572, Tel: [31&)
Ta4-1313.

RAY BRONDO PROD'NS, PO Box 28542
Dallas, Tex. 75228,

JACK CALMES, 2800 Routh 5., Suite 225,
Dallas, Tex, 75201, Tel; (214} 741-1188.

FAUL CAMNTOR, see Wand Mgmi. Corp.

CLARENCE CARTER, 100186 Hill 5., Mont-
gomery, Ala, J&T108,

STAMNLEY CHAISSOM PROD'NS, 3000 Gentilly
Blvd., BSuite 181, Mew Orieans, La.
70122, Tel; (504) 944:3494.

GENE CHANDLER ENTS., 1321 5. Michigan
Ave., Chicage, Ill. 60605, Tel: (312
2F7-1047.

CLAIBORNE INC., 930 F 51, N'W, Suite &l15,
Washingron, 0.C, 20004, Tel: (203)
3473944,

LILLIAN CLAIBORNE, ses Claiborne,
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WILLIE ). CLARKE, 1481 NW 50 5t., Miami,
Fla, 33147, Tel: (305) 835-7485, BBS-
1685,

THE COMCERT HOUSE INC., 1562 W. 54 5t
New York, N.Y, 10019, Tel: (212)
2443303,

COMBO ASSOCS, INC., PO Box 3503, Wilsan,
H.C. 27893, Tel: (919) 237-4194,

TAYLDR COX, sec IMC.

DAKAR-BRUNSWICK, 144% 5. Michigan Ave,,
Chicago, NI, &0805. Tel: [313) 427-
0a28.

CARL H. DAVIS, See Dakar-Brunswick.

DESPARATE MEASURES INC., Chamberlin
Rd., Dak Ridguo, LY. Tel: (214
€L 5-2430.

MILT DEUTCH, 2B0 5 B8eéverly Dr., Beverly
Hilks, Calif, 20212, Tel; (213) 274-7321.

KURT DIETEL, 9000 Sunset Bivd., Los
Angeles, Calif, PO04%,

JOE DONAHGHY, 24 Milburn 51., Bronxville,
N.Y, 10708, Tel: (914) 779-8069.

DON DORTCH, see Bettye Berger.

DRIFTERS, INC., 141 W. 54 50, New York,
N.Y. 10019, Tel: (212) PL 7-6794,
ENGLEWOOD MGMT, AGEMCY, AJ0O0-0& 5
Peorig, Chicago, 11 &0&21. Tel: [(312)

224-1B48,

JAMES EVAMS, 200 W, 57 51, MWew York,
M.Y, 10019, Tel: (212} 245-3553.
FILLMORE MEMT, 1548 Marker &1, San
Francisco, Calif. 94103, Tel; (415) B&3-

20713,

EL! FONMTAIME, c/p Stax/Volt Recs., 924 E.
tclemore Awve,, Memphis, Tenn. 38106,
Tel: (907) 278-3000,

JOE FONTANA ARTIST MGMT., 141 W. 54
at:, New York, N.Y. 10019, Tel: {213)
Cl 7-3043.

REY. CECIL FRANKLIM, 3588 OQakman Blvd.,
Defroir, Mich, 48204,

FRAZIER-McKAY PROD'NS INC., 1831 South-
more Bled,, Howston, Tex, 77004, Tal:
(713) 52B-288%,

SKIFPER LEE FRAIIER, se¢ Frarier-McKay.

KENNY GAMBLE, 250 5 Broad 51, Phila-
delphia, Pa, P02, Tel;, (2185)
Kl 5-4914,

GAME ARTISTS, PO Box 6524, Greensbore,
M.C. 27405, Tel; ($19) 273-B4584,

GITCO MGMT., PO Box 73, Clifton Heights,
Pa. 19078, Tel: (215y &32.5777,

STAN GITT, see Gitco.

LARRY GOLDBLATT ¢ /o Blood Sweat & Tears

Lrd., 120 E. 56 S, New York, N.Y.
(U002, Tel: (212) 355-6154,

J0BI GOODING, see Virtus/5tiles,

MARC GORDOM PROD'NS INC., 1022 N
Palm Ave., Los Angeles, Calif, 90049,
Tel: {213) &59-0055,

RHONDA GRAAM, 4263 Olympiad Dr., Los
Angeles, Calif. 90043, Tel: (213} 295.
4557,

CHARLES GRAZIAND, 157 W. 57 51, MNew
York, M.Y. 10019. Tel: (212) 541-7350.

GREAT MEMPHIS SOUND INC., 54 W, 55
5t., Mew York, N.Y. 1001%. Tel: (2132
265-2940.

GREAT SOUTH ARTISTS, PO Box 2306, Baton
Rouvge, La. 70821, Tel: (504) 344-0514.

CHARLES GREENE, 7033 Sunuel Blvd., Holly-
wood, Calif. 90028. Tel: (213) 874
7710,

GRIEF-GARRIS MGMT., 8447 Beverly Blvd.,
Los Angeles, Calif. 90048, Tel: (213)
&53-4780,

GROSSMAN-GLOTIER MGMT, CORP., 75 E. 55
st Mew York, MN.Y. 10022, Tel: (212}
F32-8715.

GUARDIAN ARTISTS DIRECTION, 201 W. 54
8., New York, N.Y. 10019, Tel: [(212)
581-5398,

HERMI HANLIN, 18 E. 17 5f., Hew York,
NY. 10003, Tel: (212) 242-1928,
LEWIS HARRIS, 171 W. 50 5., Mew York,
M.¥. 10020, Tel: {212) C1 7-2620,

JIM HOLLINGEWORTH, =zes Artizt Direction,
H. ROBERT HOMEYCUTT, 709 5. Layton Ave.,

Bunn, M.C, 28334, Tel: [(919) 892-3034,

JACK HOOKE, 300 W. 57 5b, Suite 11E,
Mew York, N.Y. 10019, Tel: (212) 745
0540,

CURTIS HUFF, B&0S Reicher 51, Landowver,
Md. 20785 Tel: [301) 932-B343, 771-
G491,

HUSTLERS INC., 1019 Walnut 5t., Macon,
Ga. 31201, Tel: (912) 742-0932.

DICK HYMAN, 144 W. 57 51, Mew York,
N.Y. 10019, Tel: (212) 265-0447.

I M T [International Mgmf, Cs.), 2457
Woodward Awve., Detroit Mich, 48201,
Tel: (313) 2659275,

INTERMATIOMAL MGMT, COMBIME, &430
Sunset Blvd., Hollyweod, Calif. 90028.
Tel: (213} 461-2835.

INTERSTATE TALENT, BOODS Pulaski Hwy.,
Baltimore, Md. 21237, Tel: (301) &87-
G300,

JACOMIL ENTS. INC., B0 MeClellan 5t
Branx, N.Y. 10452, Tel: (21) 992-7749.

JESSE JAMES, see VIM.

L. JOHNSON, 1956 E. 55 51, Cleveland,
Ohio 44103. Tel: (216) 391-0436,

AUGUST 22, 1970, BILLBOARD
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WILLIAM SANDY JOHNSON MGMT, 2140
5. Maorgan, Chicago, I, &0&820, Tel:
(312) B846-0276.

DAVID KAPRALIK, ¢/ o Stone Flower Prod'ns,
1777 N. Wine 5f., Hollywood, Calif.
90028, Tel: (213) 4d6-3227.

RAYMOND KATZI ENTS. LTD., 9255 Sunset

Blvd., Lot Anggles, Calif. S00&8. Tal

(213) 2734210,

DR. ALTON 6. KLOS5, 4107 Bigelow Blvd.,
Pittshurgh, Pa. 15213. Tel: (413} &21-
oo,

LA GREN INC., & E. 48 5t., Apt. 4A, MNew
Yark, N.Y. 10017, Tel: {212) PL 3-2673.

CHARLES LaMARR, 1497 Broadway, New
York, N.Y. 10019, Tel: {212] 526-4850.
Branch: Bewverly Hills, Calif,, 280 5.
Baverly Dr. Zip: 90212, Tel: {213)
2751139,

PETER H. LAMBROS, see PHL.

JOHN LEVY ENTS. INC., 8487 Beverly Bivd,,
Los Angeles, Calif, 90048, Tel: [213)
&51-0783.

Branch: Mew York, M. Y., 1712 W, 57 &1,
Zip: 10019, Tel: [212) €1 5-2489,
LEONARD LEWIS PROD'NS, 345 W. 58 5t
Mew Yark, MY, 10M% Tel: (212)

a81-4877,

DANNY LEWITTES, 133 E. 15 51, New York,
MY, 10003, Tel: (212 &73-3778.

LEE MAGID IMC, 5750 Melrose Ave,
Hollywood, Calif. 90038, Tel: (213)
4563-2353,

NAT MARGO, 200 W, 57 5t., MNew York,
MY, 10019,

5Y MARSH LTD., 9000 Sunset Blvd., Suife
1212, Loz Angeles, Calif. 900489, Tek
[213] XF3-B554.

PETER MARTELL, c/o George Solamp, 220
W. 24 5t Mew York, N.Y. 10011,
Tel: {212] 9EP-6286,

EL MENDEL PROD'NS, PO Box 1351, Colum:
bus, Ga, 31902, Tel: (404) 561-6356.

MESSINGER ARTIST MGMT, 2 Orchard 5t
Verona, MN.1. OF044. Tel: {(201) 239
1131,

ROBERT MESSINGER, =zee Messinger Arfist,
ALEX J. MIGLIARA, 202 Adams, Mamphis,
Tenn. 38103, Tel: (901) 5236-5476,

S4M MOMNTEL, =zee Great South.

JOE MORGAM, ses Combo Assocs,

SANDY MEWMAN, see Great Memphis,

JOHMNY OTIS, 12228 Arbar Pl., Los An-
geles, Calif, 90048, Tel: {213) 757
2264,

P H L ASSOCS., 1100 17 51 NW, Suite 402,
Washington, D0, 20034 Tel: (202)
293.7837.

DOM PALMER PERSOMAL MOGMT., 211 W. 53
St., Mew York, N.¥. 10015, Tel: (212)
247-0554,

STAMN PAT ENTS., 1680 M. Vine 5t., Holly-
wood, Calif. 90028, Tel: [203] 4543-
4213,

PATTERSON & WEST ASS0CS., &725 Sunsef
Blvd,, Hollywood, Calif. 90028, Tel:
(213} 463-23086,

PENGUIN ARTISTS MGMT., 1334 W. Girard
Ave., Philadelphia, Pa. 19123, Tel: {215)
FaE5-2005,

LARRY PHILLIPS, 614 Morthwestern Bank
fldg., Asheville, N.C. 28801, Tei: (704)
253-4141.

PILGRIM MGMT, PROD'NS INC., 200 W, 57
St New York, MY, 10019, Tel: (212)
581-52764,

ALFRED POOLE, 22 NE Fifth 5r.. Miami,
Fla, 33101, Tel: {305} 373.5953.
JEAN HARCOURT POWELL MGMT., 300 W,
85 St., Mew York, MN.Y. 10019, Tel:

(212] 757-7450,

BOB PRICE, General Audia Ind’l Bidg., 4007
W. Sixth 51., Los Angeles, Calif, 90003,
Tel: [213) 3832991,

G.W. PURCELL ASSQCS, LTD, 150 E, 52 5,
Mew Yark, HN.¥Y, 10022, Tel: {213)
753-7&00,

Branch: Hellywood, Calif.,, 4359 Selma
Ave, Tip: 90028, Tel: (213) 444-4439.

RACER PERSOMAL MGMT. CO, [div. of Ray
Charles Ents.), 2107 Washington Blvd.,
Los Angeles, Calsf, 900718, Tel: {213}
J32-0171.

JESS RAMND, 143 5 Beverly Or., Beverly
Hills, Calif. 0212, Tel: (213)
CR 5-6000,

BOBBY ROBINSON, 301 W. 125 51, MNew
York, M.Y. 10027, Tel: (212) B&4-9132.

HARRY ROMM, 400 E. 58 5t., New York,
M.Y. 10022, Tel: {212} 752-2411.

NATALIE ROSEMBERG, 241 Chelsea Ave.,
Memphis, Tenn, 38107, Tel: ($01] 524
7ABA,

VICTOR SALUPD, see La Gren.

SCHWAID, MERENSTEIN, THAU, 10 W, &b
51, Suite ZB-298, MNew York, HN.Y,
10023, Tel: {212) 787-5200,

ROBERT SCHWAID, see Schwaid Merenstein,
Thau,

BUDDY SCOTT ENMTS., c/o Stardey-King Recs.,
477 Madison Ave., New York, N.Y.
10022, Tel: (213) 593-3307.

SIDMEY A, SEIDENBERG IMC., 1414 Ave. of
the Americas, Mew York, MN.Y. 10019,
Tel: (212) 421-2021,

RON SHARAB, ses Great South,

IRVING SIDERS, 250 E. 63 5t., New York,
M.Y, 10021, Tel: (212} 751-2680.
SOUL PROD'MS, 7711 5. Racine Awve., Chi-

cago, |1 &0&20. Tel: (312} 4B8-B047.

ETAPLE MUSIC, 8125 5. Cotfage Grove, Chi-
cage, I 60419, Tel: (312) 994-7724,
G51-0554.

PERYIS STAPLES, see Staple Music.

ROEBUCK STAFLES, see Staple Music.

STATE & MADISON MGMT., &&77 N. Lincaln
Ave,, Chicage, (Il &0645 Tel: (312)

673-1630.
ANDREW B, STROUD, see Stroud Prod'ns.

STROUD PROD'NS B ENTS, INC,, 507 Fifth
Ave., New York, WY, 10017, Tel (212)
682.3280,

MARY STUART, 5See State & Madisan Magmi,
A.E. SULLIVAN, 2922 Warthen Ave., Los
Angeles, Calif. 90039,

SURE SHOT INC, 65485 Sunset Blvd., Suite
223, Hollywood, Calif. 90028. Tel:
1213 461-3471.

JACKI SUTTOM, ¢/o Chess Recs., 320 E. 21
8., Chicago, 1l. &0616, Tel: (312)
225-8802,

(Continued on page 40)
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SYL
JOHNSON

Was
OUR FIRST ARTIST

Then Came
THE

DYNAMIC
TINTS

and

RENALDO
DOMINO

The Excitement is Just Beginning

at

TWINIGHT RECORDS

166 East Superior Street, Chicago, lliinois 60611
(312) 6649119
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OWENS

(212) 757-2800

Appeadring
In The

BILLBOARD
SPOTLIGHT

SEPTEMBER 5th ISSUE

The International Star of Country Music

With the increasing international importance of Country Music,
Billboard feels a SPOTLIGHT ON BUCK OWENS is long overdue.

This in-depth section acknowledging Buck's contnibutions to
the industry will cover the entire spectrum of this top
recording and TV artist's career:

@ BUCK'S RECORDINGS WHICH HAVE SOLD OVER 7 MILLION,
® BUCK'S HOSTING THE HIT TV SHOW “HEE-HAW.”

® BUCK'S PERSONAL APPEARANCES THROUGHOUT THE
WORLD.

@ BUCK'S OTHER DIVERSIFIED INTERESTS INCLUDING
MUSIC PUBLISHING, RECORDING STUDIOS, TALENT
AGENCIES, RADIO STATIONS, ETC.

Your message in this section offers recognition of the artist and support
for Country Music.

If you haven't been contacted yet on participating in this salute, contact
your nearest Biliboard office for details.

AD DEADLINE: AUGUST 20th

Make Your Reservations Now!

NEW YORK CHICAGD NASHVILLE LOS ANGELES
165 W. 46 5. 1BB W. Randolph 1905 Broadway 9000 Sunset Blvd.

(312) 236-9818  (615) 327-2155 (213) 273-1555
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SKIPF TAYLOR PROD'NS, 6331 Hollywood
Blwd., Suite 211, Hollywood, Calif,
S0028. Tel: (213) 464-4159.

JOHN THOMAS JR., 2027 28 Ave. N., No.
H-3, Washwville, Tenn, 37203, Tel: [(615)
254-3618.

MRS, FAYE TREADWELL, see Drifters Inc,

BEMJAMIN M. TUCKER, 380 First Ave,, MNew
York, N.Y. 10010. Tel: (212) 228-6777.

¥ I M INC., PO Box 128, Worcester, Pa.
19490, Tel: (213) 272-1703.

LU VASON, zee ABA Artists’ Magmt.

FRANK VIRTUE, see Virtue/Stiles.

VIRTUE/STILES PROD'NS, 1418 N, Broad
5., Philadelphia, Pa, 19121, Tel: (215
PO 3-2825, PO 9-94709

ALAN WALDEM, see Hustlers.

PHIL WALDEN & ASS0CS., 535 Cotton Awve,
Macon Ga. 31201, Tel: (912) 745-8511.

WAND MGMT., 254 W. 54 5t., New York,
M.Y. 10019, Tel: [212) 245-2170.

FATS WASHINGTOMN, PO Box 268128, Dallas,
Tex, 75241, Tel: (214) 225-3137.

RICHARD WATERMAN, 1634 Lombard, Phila-
delphia, Pa. 19148, Tel: (215 545
h24a3,

STAN WATSOM, 285 5. 52 5t., Philadelphia,
Fa. 19139, Tel: (215) 54 B-1401.
WILLIAM WEBB, 447 Algonguin 5f., Detfroif,
Mich. 48215, Tel: (313) VA 1-8431.
HORMAMN WEST, c/o0 Stax/Volt Recs., 926 E.
Mclemore Awve,, Memphis, Tenn, 38108,

Tel: (901) 278-3000.

WE THREE, c/o Stax/Volt Recs., 726 E.
MclLemare Ave.,, Memphis, Tenn. 38106,
Tel: [901) 278-3000.

TED WHITE MGMT. INC., 17187 Wyoming
Ave., Detroil, Mich. 4B221. Tel: (313)
B&3-8440,

BILL WILLIAMS ENT., 30140 Annapolis Terr.,
Inkster, Mich. 48141. Tel: (313) 278-
1440,

GEORGE C. WILLIAMS, see Dakar-Brunswick.

ED WINFIELD, see Soul Prod'ns.

WARREN WINSTON, PO Box 5170, Beverly
Hills, Calif. 90210,

PETER H. WRIGHT ASSOCS., 166 E. Superior,
Chicage, L. &0611. Tel: (312) &64-
6054,

HENRY WYNN, see Belwyn.

Soul Booking Agents

A B A (America’s Best Attractions), 1800
Burlington 5t., Swite 2001, North Kansas
City, Mo. 64116, Tel: (B1&) 421-1124.

A B C {Associated Booking Corp.), 445 Park

Ave., New York, MY, 10022. Tel: (212)
A27-5200,
Branches: Bewverly Hills, ©Calif.,, 2477
Brightan Way, Zip: 90210, Tel: (213}
CR 3-5&00--Chicago, 111, P19 N, Michi-
gan  Ave  Zipr A&0&11, Tel: (31D
PL 1-2000-Miami, Fla., 54460 Biscayne
Bivd. Zip: 33138, Tel: (305) PL B-2511
—Las Vegas, Nev., 1B20 E. 5. Louis
Ave, Zip: BY105, Tel: (702) EV 5-2505
—Dallas, Tex., Lee Park Bldg., 3511
Hall 5t Zip: 75219, Tel: {214)
LA B-B2%&,

A M B (Artists Mgmt. Bureau Inc.), 8533
Sunset Blvd,, Los Angeles, Calif. 900479,
Tel: (213} OL 2-4200.

& P°A (Agency Ter the Perfoerming Arfs), 120

W. 57 5t., New York, N.Y. 10019, Tel:
(212) LT 1-B8&0,
Broanches: Los Angeles, Calif.,, %000
Sunsel Blwd,, Swite 315. Zip: 900&%.
Tel: {213) 273-0744—Miami Beach,
Fla., 7430 Biscayne Blvd. Zip: 33138.
Tel: [305) 758-8731—Chicaga, ., 445
M. Michigan. Zip: 80611, Tel: (312}
&64-7703,

ABNAK THEATRICAL BOOKING AGEMCY, B25
Olive al Roszs, Dallas, Tex. 75201, Tel:
[214) F43-4111.

WILLARD ALEXAMDER INC., &80 Madison
Bve, MWew York, N.¥, 10021, Tel; {212}
F51.1070,

Branches: Beverly Hills, Calif,, 315 5.
Bevarly Dr, Zip: 90210, Tel: {213} 273-
4323 —Chicaga, Il1., 333 M, Michigan
Ave, Zip: &D&01, Tel: (312} 234-2440.

AMERICAN TALENT INTL LTD., 300 W, 55
5t., New York, WY, 10019, Tel: {212)
TE5- 189,

ARIES BOODKING AGENCY, 4797 Telegraph
Ave,, Suire 107, Oakland, Calif, 94809,
Tel: [(4£15) 454-41417,

AVALOM PROD'NS, 1634 Lombard 5t., Phila-
delphia, Pa. 19146, Tel: {213 545-
G262,

B E B BOOKING AGEMCY, 1474 Broadway,
Suvite 5089, New York, MY, 10019,
Tel: (212) 765-5790.

E P | {Bewmar Proed'ns Ing.), PO Box 3503,
Wilson, HN.L. 27893, Tel: (919 237
G194,

DICK BDONE AGENCY INC., 200 w. 57 51,
Suite 305, New York, N.Y. 10012 Tel:
(212) 581-5226.

C A 5 K ATTRACTIONS, &&477 M. Lincoin
Ave., Chicago, 11, 60645 Tel: (312}
&73-14633.

C M A (Creative Mgmt. Assocs.) 600 Madison

Ave., New York, N.Y. 10022, Tel:
(212} 935-4000.
Branches: Los Angeles, Calif,, 8899

Beverly Blvd., Zip: 90048, Tel: {213)
278-8899 —Miami, Fla, 7630 Biscayne
Blvd. Zip: 33138. Tel: (305) 754-2603

—Chicage, Ill., 211 E. Chicago Ave,
Zip: &0&11. Tel: (312} 943-7100—Las
Vegas, Mev., 2745 5. Highland, Zip:

B9102, Tel: (702) 735-0528.

CHARTWELL ARTISTS LTD., %720 Wilshire
Bivd., Beverly Hills, Calif. 90212, Tel:
(213) 273-6700,

Branch: Mew York, MN.Y., 1345 Ave of
the Americas. Zip: 10019. Tel: (212)
FE5-5900,

CIRCLE ARTISTS, 200 W. 57 St Suite 207,
Mew York, MN.Y. 10019, Tel: (212}
PL 7-4868.

CLAIBORME AGEMCY INC,, 930 F. 5t. NW,
Cuite &15, Washington, D.C. 20004, Tel:

(202) 347-3944.
COAST ARTISTS, 16286 N. Yine 5t, Holly-
wood, Calif. 90028, Tel: (213) 46&-
1411,
CONSOLIDATED TALENT CORP., 606 Rock 5t.,
Little Rock, Ark. 72202. Tel: (501)

374-1376.

CONTINENTAL ARTISTS INC., Mid-City Blda.,
2001 5. Cleveland, Memphis, Tenn.
38104, Tel: (901) 272-1646.

SAM COPLIN THEATRICAL EWTS. INC., &10
Stemmons Tower West, Dallas, Tex.
75207, Tel: (214) A3B-10010.

LEE CRAVER PROD'NS, 1752, W. Adams
Bilvd., Suite 16, Loz Angeles, Calif.
QO018. Tel; [213) 734-0&40.

b M A (Diversified Mgmt. Agency], 18431
Mack Ave., Detroit, Mich. 48234, Tel:

(313) B8&-3880.

DR. CODL PROD'MS, PO Box 1331, 22 NE
Fifth 51., Miami, Fla. 33100, Tel:
(305) 373-5953.
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DOLOT INC., 1697 Broadway, HNew York,
WY, 10019, Tel: (212) 5B85-4850.
FRAZIER-McKAY PROD'NS INC., 1831 South-
more Blwd,, Houston, Tex. 77004, Tel:

(713) 528-2889.

GITCO INC., PO Box 73, Clifton Heights, Pa.
190018, Tel: [215) &22-5777.

S5TAM GITT, sea Gitco.

LARRY GOLDBLATYT, c/o Blood, Sweal &
Tears Lid, 120 E. 56 S51., New York,
M.Y. 10022, Tel: (212) 3556154,

GREAT SOUTH ARTISTS, PO Box 230&, Baton
Rouge, La. 70821, Tel: (504) 344-0514.

H A M (House of Arts Talent Mgmt.), 4057

Whitewood 5t., Detrait, Mich. 48210,
Tel: (313) B8%4-5741,

HIT ATTRACTIONS |INC., PO Box 682,
Charlotte, N.C. 28201. Tel: (704) 372-
3955,

| F & {International Famous Agency), 1301

Ave, of the Americas, New York, N.Y.
10019, Tel: (212) 95&-5800.
Bramches: Los Angeles, Calif.,, 9255
Sunset Blvd, Zip: 90089, Tel: (213)
273-8811—Chicage, 1., 166 E Su-
perior. Zip: &0&11. Tel: ([312]) 944-
2800,

INTERSTATE TALENT, B005 Pulaski Hwy.,
Baltimore, Md. 21237. Tel: (301) &87-
6500,

WILLIAM SANDY JOMMSON ATTRACTIONS,
8140 5 Moergan, Chicago, 111, &0&20,
Tel: (312} B44-0276.

JOLLY JOYCE AGENCY, 58 W. 48 &1, MNew
York, MN.Y. 10038, Tel; (212) 7570334,

[0 5-9847,
Branch: Philadelphia, Pa,, 2028 Chest-
nut St Zip: 19103, Tel: (215
LD 4-0982,

JOMI AGEMWCY IMC., 1122 Bardufown Rd,,
Lovisville, Ky. 40215, Tel; [502) 587-
0809,

KEY TALENT AGEMNCY, 1531 Demonbreun 5%,
Mashville, Tenn, 37203, Tel: [515) 242-
2441,

Branch: Hollywood, Calif.,, 1408 N,
Argyle 5., Suite 104, Zip: 90028, Tel:
(213) 461-3424,

BILL LOWERY TALENT INC., PO Box T8E1,
1224 Fernwood Circle NE, Atlanta,
Ga, 30319, Tel: (404) 237-6317,

MEMPHIS COMTINENTAL ARTISTS, see Cone
tinental Artists,

MESSINGER ARTIST MGMT., 2 Orchard 5t
Verona, MN.J. 07044, Tel: (201) 239-
1131,

THE MILLARD AGENCY, 555 California 5t.,
San Francisco, Calif. 94104, Tel: (415)
FRI-7564.

Branch: Mew York, MW.Y., 105 Second
fve. Zips 10003, Tel: (212) &77-8%50.

THE BENMETT MORGAN AGEMCY, 133 5 36
3., Suite 218, Philadelphia, Pa. 19104,
Tel: (215) 382.9856.

WILLIAM MORRIS AGENCY INC,, 1350 Ave.

of the Americas, New York, N.Y. 10019,
Tel: (212} 584-5100,
Branches: Boverly Hills, Calif,, 151 EI
Caming Dr. Zip: 90212, Tel: (213) 274-
7451, 372-4111—Chicago, I, 435 M.
Michigan Ave. Zip: 60611. Tel: (312)
4671744,

MUSIC & DRAMA ASSOCS., 118 W. 57 51,
Mew York, NW.Y. 10019, Tel: (213}
247-3730,

MUSIC TALENT ASSOCS., 495 SE
Hialeah, Fla. 33010, Tel:
4053,

NATIOMAL ARTIST ATTRACTIONS, & 5. Danny
Thamas Blvd., Memphis, Tenn, 38103,
Tel: (901) 525-8341.

ROBERT L. OWENS, 12346 Bedford Ave,
Brooklyn, MY, 112148 Tel: (213
MA 25997, B57-7459,

PHLASSDCS, 1100 17 S, NW, Suvite 402,
Washington, D.C. 20034. Tel: (202}
2937837,

PREMIER TALENT ASSOCS. INC., 200 W, 57
§t., New York, WY, 10019 Tel: (212}
T57-4300.

PROMOTION ASSO0CS. INC., General Audio
indl Bidg., 4007 W. Sizfh 5t., Los
Angeles, Calif, 0005, Tel: (213) 385-
2991,

@ B C (Queen Booking Corp.), 1450 Broad-
way, Suite 1210, New York, N.Y.
1009, Tel: (212) 265-3350.

THE RODGERS AGENCY, 1314 Ellsworth
Indl Dr, NW, Atlanta, Ga, 30318. Tel:
(404) 351-B050.

TOM RO35, see APA-Calif.

RUSTON & BREMMER ASSOCS, INC., 24 Mil-
burn 51, Bronxville, MY, 10708, Tel:
(414} 779-B0&2.

§ A C AGENCY,
Orleans, La,
Ja49h,

SHOWCOD [INC., 2800 Routh 5t,, Suite 225,
Dallas, Tex, 75201, Tel: (214) 741-
1188,

GEDORGE SOLAND, 220 W. 24 5f., Mew York,
MY, 10011, Tel: {212] 989-4285,
SOUND INC. BOOKING AGEMCY, 203 Court-
land Ave., Baltimore, Md. 21204, Tel:

(201} B28-1303.

SPUD “NIK" BOOKING AGENCY,
Olympiad Dr., Los Angeles,
0043, Tel: (213} 395-45487.

TALENT ATTRACTIONS, 414 Morthwestern
Bank Bidg., Asheville, N.C. 28B01. Tel:
(FO4) 253-4181,

UNIVERSAL ATTRACTIONS INC., 200 W, 57
St., New York, WY, 10019, Tel: (212)
582-7575.

WALDEW ARTISTS & PROMOS,, 535 Cotfton
Ave.,, Macon, Ga. 31201, Tel: (912}
745-8511,

FATS WASHINGTON, PO Box 26126, Dallas,
Tex. 75241, Tel: (214) 225-M137.

WAYOUT ENTS., 1964 E. 55 5t, Cleveland,
Ohio 44103, Tel: (214) 391-0436,

10 Ct.,
(305) 8a7.

417 NBC
f0122.  Tel:

Bidg., Mew
(504) P44

4263
Calif.

Seeh and find. BILLBOARD'S TAPE DIRECTORY is where if's at.
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Talent

Talent In Action

SANTANA
VOICES OF
EAST HARLEM
BALLIN' JACK

Fillmore East, New York

Santana is probably foremost
in the Latin-Afro rock field, and
the group solidified its position
anew il Fillmore East on Aug. 10.

Carlos Santana (lead guitar) and
his %ruup played most of their Co-
lumbia Records winners, with the
exception of “"Evil Ways.” The
performance of the Woodstock
treat “Soul Sacrifice”™ had the near-
capacity crowd on its feet cheering
for more,

Sharing the bill were the Voices
of East Harlem and Ballin' Jack.
The Voices, who recently signed
with Elektra, are a very spirited
group with many excellent lead
singers. Out of this 2l-member
singing ensemble could emerge
another Aretha Franklin or
Michael (Jackson 5). Their rendi-
tion of "Choose Your Seat (Walk
All Over God's Heaven)” with its
driving gospel force, was the best
vocally performed number of the
evening.

Columbia Records’ new group,
Ballin® Jack, making their Fillmore
debut, drew an enthusiastic re-
ception. BILL COLEMAN

ELVIS PRESLEY

International, Las Vegas

With an emphasis on singing to-
day's music rather than gyrating
down memory lane, Presley made
his annual summer visit here Aug.
10 a pleasant musical experience.
His act is actually a concert done
on a grand scale in which his mu-
sical concerns show his basic blues
roots while revealing his taste for
the prettier, lyrical songs.

On stage for the performance
filmed by MGM for theatrical re-
lease were iwo singing groups—
the Imperials and Sweet Inspira-
tions (soul and sweet Nashville vo-
cals integrated)—Presley’s own sex-
tet and the 30-piece Joe Guercio
orchestra.

Dressed in whiter than white
work togs, Presley presented an act
which differed this year from last
vear in being more gentle on every-
one’s mind. The vocalist worked
less at  wiggling his body and
strumming his guitar and concen-
trated instead on interpreting his
songs. His voice was more softly
appealing than raw edged, although
that quality was evident, especially
on “You'e Lost That Lovin® Feel-
ing,” which was alternately full of
want, heat, frustration and anger.

Presley opened his performance
in a rockabilly mood with “That's
All Right Mama”™ and maintained
a last, rhythmic flavor through his
second medley tune., “Mystery
Train/Tiger Man,” He broked his
energy with I Cuan’t Stop Loving
You,” which led into a new song.
“The Next Step Is Love.”

Presley’s appreciation for non-
country bhlues songs encompussed
“Something,” “Sweet  Caroline.”
“Bridge Over Troubled Wauater,”
“I've Lost You"™ (his new RCA
single) and “1 Can’t Help Heliev-
ing,

His stage demeanor was delight-
fully  friendly—accepting  hisses
from young ladies—and joking
about the filming for the docu-
mentury film. His avoidanee of old
themes which toduy sound dated
in - contrust  with  current  Iyricul
ideas, ullowed his show a greiter
fluidity of contemporary thoughts.

ELIOT TIEGEL

CHICKEN SHACK

Uneano's, New York

Chicken Shack, led by Stan
Webb, had an auspicious opening
at Ungano's, Aug. 10, Webb, on
vocals and guitar, was in top form
as the British guartet. in the U.S,
on an extended tour, their first.
stressed  blues.  including  several
numbers from their current Blue
Horizon album.

“Diary of Your Life" and "Tell-
ing Your Fortune” were among
these as the group handily sur-
passed their Aug. 8 New York
debut at Fillmore East. Webb's
fellow musicians also were solid:
Paul Raymond on organ. Dave
Bidwell on drums and Andy Sil-
vester on bass guitar.

“Wild About My Woman™ was a
good finale as Webb, with extended
guitar cord, went into the audience,
even sitting at one of the tables
in the rear, while playing all the
time. His guitarmanship proved
exceplional. This 10-week tour will
probably have #a successor without
too much delay. FRED KIRBY

R. B. GREAVES
Copacabana, New York

R. B, Greaves works his way

through his act at first, doing
contemporary standards ("Always
Something There To Remind Me™)
and Some Blues 'n' Gospel (“Little
Red Rooster,” “Ain't That News,™)
pauses and then introduces his hit,
“Take a Letter Maria,” So far it's
a conventional soul-type singer,
smooth, supple and rhythmic,
_ Then suddenly the Atlantic art-
ist whips in not one but three Hank
Williams standards and ends with
an emotive “Tennessee Waltz" no
less. And you have a country-soul
edge that lends distinction to his
Joe Guercio-produced act.

True he switches “Tennessee
Waltz” into a stomp halfway
through with a Sam Cooke tribute
but the whole effect is a mature
singer who knows how to work

his act, his audience and the room.
IAN DOVE

UNSPOKEN WORD

STEVE BARON
Wheely, New York

Backed by a druidic mass of
speaker columns, the smoothly-
hewn blues of the Unspoken Word
careened into Wheels, Aug. 3.
proving Lo be an unpretentious and
hard-hitting sound.

Collaboration on the Atco
group’s malerial is represented by
an impossible anagram of their 5
names, although most of the shap-
ing is directed by Zheyna Stashuk
on electric guitar with Paul Glanz
on a Hammond B-3 organ, Les
Singer on drums and Greg Buis on
bass guitar, while Dede Puma,
their female lead vocalist, matches
their energy with an understated
mobility,

Some of the best resulis of this
sonic mobility were “Pillow,” “Put
Me Down Easy” and “Healthy,
Wealthy, Wise” from their new
album.

Accompanying the group on the
bill was Steve Baron, formerly of
the Steve Baron Quartet on Tetra-
grammaton; using acoustic guilar,
his sensitive jazz treatment of
“Bill's  Baby's  Blues,” “Three
Losers” and "Shadow Man™ from
their album, “The Mother of Us
AlLL"™ was highly effective, with a
vocal assist by Jeff Lowell on elec-
tric guitar. ROBIN LOGGIE

NANCY SINATRA

Caesary Palace. Lay Vegas

The Sinatra Clan helped Caesars
Palace celebrate its fourth birthday
Aug, 6, with Nancy headlining in
the main showrocom and the rest
of the family attending a three-day
gala celebration., The hotel was
also celebrating the opening of its
new I4-story 222 room addition.
with the city’s Tirst “floating™ night-
¢lub, Cleopatra’s Barge, featuring
the Lutin rhythms of Pupi Campo.

All these events helped lure
patrons to the hotel over the week-
end, Miss Sinatra, in making her
debut at Caesars (she worked the
International last year), brought in
a fully developed wvariety show
which ran for | hour-20 minutes
at the opening dinner show.

Very reminiscent of a vaudeville
bill, the show featured Miss Sinatra
performing in segments, with slots
allotted to  her associgtes, the
Blossoms and Osmond Brothers.

(Continued on page 44)
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Record Firms Plan Promotional
Assault for Wight Festival

LONDON—Only a year after
the Isle of Wight Festival's dra-
matic birth it has already be-
come one of the major events in
pop music. With over 30 of the
world’s top rock acts on the bill
this year, the festival offers a
promotional playground of which
several firms are taking utmost
advantage.

And it is quite likely that the
Isle of Wight Festival will be
the last major such event ever
held. The explosion of the pop
festival concept this past sum-
mer both here and in North
America has resulted in more
outright disasters than successes.
Isle of Wight organizers, Fiery
Creations, are implying that this
will be the last festival to be
held under their administration.

While many of the U.K. rec-
ord firms are strongly promoting
their acts which will perform
before an estimated audience of
a quarter of a million young
record consumers, there are just
as many companies which aren’t
s0 certain about it.

Undoubtedly the uncertainties
in setting up promotion schemes
on the site derive from the
high charges being levied by
Fiery Creations Ltd. for conces-

Hoffman Sets
British Films

NEW YORK—Jay K. Hoff-
man Presentations Inc., has ac-
quired the exclusive U.S. rights
to two mnew British-produced
properties, “Supershow,” a 93-
minute all-star jazz and rock
music show, and “Now That
the Buffalo's Gone,” a color
documentary on the “terrible
past and hopeless present”™ of
the American Indian.

Included in the "Supershow™
film are Eric Clapton, Roland
Kirk, the Modern Jazz Quartet,.
Steve Sills, Led Zeppelin, Dal-
las Taylor, Colosseum, Buddy
Guy and Duster Benett, among
others.

“Mow That the Buffalo's
CGone™” is narrated by Marlon
Brando and has music by
Buffy Sainte-Marie.

By BRIAN BLEVINS

sion and display areas. No less
than 51,200 is reportedly being
charged for rental of land plots
measuring 20 square feet. And
a full page advertisement in the
festival program, which will be
a hard cover full-color book
selling at 60¢, 1s going for 5840.

S0 there is little wonder that
several of the companies are
taking a lot of time to formulate
plans as to the extent and nature
of their promotional efforts.

Polydor Campaign

Polydor, with nine acts on
the program, was still ironing
out details.

But the company is under-
stood to have developed ™“a
spectacular campaign.” The en-
tire Polydor marketing and pro-
motion department will attend
the festival to carry the cam-
paign off, and field salesmen
Ron Drew and Chris Kewbank
will be on the site from the
Tuesday preceeding the festival.

At the time of the festival
there will be album releases by
company artists Richie Havens,
Cactus (Atlantic), Melanie (Bud-
dah), Cat Mother and the All
Night Newsboys (Polydor). The
company has also budgeted for
advertising in the festival pro-
gram and in the special supple-
ment to be published by the
London Evening Standard.

Tied in with Polydor is Elek-
tra, whose act the Doors is
topping the Saturday night bill
and whose Voices of East Har-
lem are making their European
debut at the festival. Elektra has
had its plans fully formulated
for three weeks now. The firm
has secured an exclusive arrange-
ment with proprietors of the
four ferries which will transport

Sweet Rolle Sets
Dates With Burdon

NEW YORK—In conjunction
with Lionel Records’ newest re-
lease, “Squares & Triangles™ by
Sweet Rolle, the group has been
set for dates with Eric Burdon
at the Chicago Pop Festival and
the Whiskey in Los Angeles, and
is currently on one-nighters tour-
ing Canada.

The single was produced by
Jim Hilton. who recorded the
Iron Butterfly.

JOHNNY RIVERS, who brought fame to the Whiskey A Go Go in Los
Angeles several years ago, recently worked a special engagement
there. On hand for his performance were from the left: Ron Bledsoe,
vice president and general manager of Liberty/UA Records; UA singer
Bobby Goldsboro and Mike Lipton, Liberty/UA's vice president and

assistant general manager.

www americanradiohistorv com

festival-goers to and from the
island, and each ferry will carry
two 30-foot banners promoting
the new Doors double album
“Absolutely Live.”

There will also be Elektra
posters mounted at all British
rail stations on routes leading to
the Isle, and the firm is ready-
ing an editorial campaign on the
Voices of East Harlem before
they arrive in Britain. Fifty

(Continued on page 46)

Thelma Houston

Back From O'seas

NEW YORK—Thelma Hous-
ton, ABC-Dunbhill recording art-
ist, has recently returned from a
three-week concert tour of
Hawaii and the Orient with the
5th Dimension. Miss Houston
is scheduled for a three-week
stint at King Castle in Lake
Tahoe beginning Sept. 23, and
will then perform at the Losers
in Dallas for a week. She will
then tape a “Glen Campbell
Show,” Nov. 1-5. After the tap-
ing she will appear at P. J.’s in
Hollywood beginning Nov. 19,
for one month. Miss Houston is
scheduled to make her first ap-
pearance in Milwaukee on Dec.
7, where she will perform at the
Pfister Hotel for two weeks.

Unsurpassed in Quality at any Price

x
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PHOTOS

DE

£12.95 per 100
Post Cards
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— THIS WEEK WE SALUTE —
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Talent

From The

Music Capitals
of the World

DOMESTIC

NASHVILLE

Barnaby recording artist Jimmy
Buffett has been working on new
material at Buzz Cason's Creative
Workshop studio in Nashville. Buf-
fett's first L.P., “Down To Earth”
was released recently.-. . . Alan
Bernard owner of Barnaby Records
will be in Nashville on the 15 for
meetings. . . . Jerry Wood of
ASCAP recently returned from a
trip that produced the signing of
the Bojangles to the ASCAP roster.
The group, who also recently
signed with Soundville records, is
the former back-up group for Liza
Minneli. . . . Kris Kristofferson is
on his way back to the coast, this
time accompanied by Norman
Blake, to open the new Trubador
Club in San Francisco. . . . Rick
Powell owner of Athena records
will do 36 sessions in two weeks
while he is in Europe. Before leav-
ing Powell had to complete 72
arrangements for the sessions. . . .
The Kelley Brothers have a new
release on MNashboro records en-
titled, “Not Enough Action™. . . .
Recent activity at the Fame record-
ing studio in Muscle Schoals in-
cludes the signing of Tommy
Tucker to the Fame label and the
completion of work on Little Rich-
ards new LP., “The Real Thing” on
the Warner Brothers label and a
new single entitled “Greenwood
Miss,,” written by Travis Wam-
mack and Junior Lowe. . . . The
Classics IV have completed work
on their new L.P, called, “Song".
. « - Billy Joe Royal has finished
recording his new single, “Only
You”. . . . The Swinging Medal-
lions have reached an agreement
with Don Carrol to begin as their
producer. . . . Richard Spencer and
the Winstons were in the Lowery
studio last week to work on new

material. . . . The Jefferson Air-
plane will be in concert in Atlanta
on Aug. 22. . . . New releases on

Starday-King include, “Faces" by
Billy Daniels; “No More Heart-
aches” by Viki Anderson; and
“Lord Is That Me"” by Aurthur
Prysock. TOM WILLIAMS

LOS ANGELES

Vikki Carr, Sandy Nelson, Al

Calola, Jerry Wallace, Mel Carter
and Les McCann are featured in
Sunset's September LP release. . . .
Kent is packaging Rudy Ray
Moore's comedy LP, “Eat Qut
More Often” in a brown wrapper.
. . . "Rock Festival” is the Young-
blood’s first LP on their own label,
Raccoon, which Warner Bros. is
distributing. The LP was cut at
several concerts and festvial in
Northern California. . . . Rita
Coolidge will utilize Booker T.
Jones, Steve Stills and Marc Benno
on her first A&M album.
_ The Four Tees debut Kent single
15 "Funky Duck"” written by group
member Ben Taylor. . . . Barbara
Mason and Chariot are the first
LP artists on National General
Records. Jimmy Bishop produced
Miss Mason; the Chariot produced
itself. . . . Alan Braunstein, for-
merly with the local “Hair™ cast,
will write the lyrics to Joe Par-
nello’s music for “Cactus in the
Snow," a feature film. . . . Don
Black and John Barry are collabo-
rating on the title song for “The
Last Valley" for ABC Pictures.
The pair's last assignment was
“Born Free" which won the 1966
COscar,

Oak Sign Productions has been
formed by Dave Swaney, with his
first artist Billy Olive. . . . Charlie
Greene has moved his music-record
companies to 7033 Sunset. . . .
The Fifth Dimension will appear
as U.S. representatives at the Inter-
national Jazz Festival in Warsaw
and Prague in October.

Neil Young has cut his third
LP for Reprise titled “After the
Gold Rush” which has advance
orders exceeding his previous ef-
fort, “Everybody Knows This Is
MNowhere.” Steve Stills of Crosby,

Stills, Nash & Young, performs
on the LP. . . . Capitol has
shipped Shova's Headband's LFP
“Take Me to the Mountains™ with
a four color comic book, de-
signed by artist Jim Franklyn in-
stead of a regular bio. . . . Sun-
s¢et Records has a Flip Wilson
LP titled “Flipped Out.”

Rondor Music will be admini-
strated in Germany by Altus
Musikverlag. . . . Dennis Wilson
of the Beach Boys makes his
film debut in “Two-Lane Black-
top” for Universal.

ELIOT TIEGEL

MIAMI

There's a double feature at The
Hump (Marco Polo) with Sweet-
water and Monopoly Ltd. Local
Tommy Strand and the Upper
Hand also on the the bill. . . . Jane
Kean, tenant Trixie Norton on
Jackic Gleason” Honeymooners,
went glamourous at the Miami
Playboy where she's headlining for
two weeks. . . . The Coasters into
the Seven Seas Lounge at the New-
port. Bethlehem Asylum, local
group on the move up, signed to do
an album on the Atco label. . . .
Anita Bryant recording tracks for
new radio and television campaign
for Friedrich Air conditioning at
Criteria. Vonda Kay Van Dyke
tracked new album at Dukoff
Studio, Aug. 7. . . . The Saints,
Miami-based group, just finished
recording tracks for Florida
Development Commission film.
They're opening at the Sheik’s in
Orlando Aug. 17 for two weeks,
Chicago's Arbors at Orlando for
Tupperware until Aug. 25,

Bobby Edwards, youthful Miami
Beach entrepreneur who success-
fully produced the original swing-
ing show at the 007%: and Pirate’s
A Go Go discotheques, has opened
his own discotheque—Time, in the
Barcelona Hotel. . . . Ace Music
Store, one of Miami's most success-
ful, is purchasing several Ham-
mond B-3 organs for leasing only.
Groups coming into Miami to re-
cord are specific in their demands
for the B-3, according to Abe
Rubin, owner of the store. Ace
does a strong business renting
equipment and instruments to out-
of-town musicians as well as local
Eroups.

Miami is receiving recognition
not only for its activity on the mu-
sic recording scene, but now as a
movie making center. Ivan Tors
has moved its entire West Coast
complex into its North Miami fa-
cilities with plans for full produc-
tion of major films, according to
Bill Grefe, president. . . . Pianist
Ahmad Jamal and his combo will
appear at Walter Gwinn's Van-
guard in November. The Eddie
Stack group just closed and now
the Three Sums led by organist
Joe Vento are on the Vanguard
bandstand. . . . Youngsummer 70
lawn concert setting attendance rec-
ords among the young, had Kane's
Cousins, Truth and the Lamars
for the Aug. 6 session. . . . Music-
Miami Productions currently nego-
tiating with a couple of Miami tele-
vision stations for their youth-
oriented show package. . . ., Main-
stream Records from New York,
hrnught_ Lion, a Columbia, S.C.,
group in for a taping session at
Criteria. SARA LANE

LAS VEGAS

Friends of Distinction were at
United Recording overdubbing for
their RCA album. . . . Osmond
Brothers in at United working on
a Japanese release while Murray
Amold recorded for Form Records
and Vic Damone did some Lin-
coln-Mercury spots. . . . Glen
Campbell overdubbed for Capitol
between International shows at the
local studio and remote recordings
at the Frontier Hotel for Frank
Sinatra Jr. were done by United.

“The Family" a single recorded
for Happy Tiger by the Grammy
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Award winning Kimberlys, starring
in the Stardust Hotel's lounge, 1s
moving on the charts. The vocal
group's latest album "The New
Horizons” was released two weeks
ago. While in town the group auto-
graphed records at Wonder World.
. . . Los Blues starring in the 5a-
hara Hotel's late night “Fillies de
Soul” revue have a new single
ready for release. ., . . A large con-

tigent of executives from Capitol -

Records attended Wayne Newton's
opening at the Frontier Hotel. In
conjunction with Newton's appear-
ance there, Capitol released his
latest album “The Long Winding
Road.”

The theme song from the “QOur
Thing" revue at the Aladdin Hotel
was penned by sonpgwriter-enter-
tainer Ron Rose who frequently
plays Las WVegas. Scherri
5t. James and Co. in town for
recording session, along with ink-
ing necessary papers for a pub-
lishing company headed by per-
sonal manager Pat Kelly.

Nick Russo who played trumpet
with the Cee Davidson band at
the Sahara and Dunes hotels has
cut an album entitled “"An Angel
Is Love.”" Russo has played with
the Sammy Spears orchestra on the
Jackie Gleason TV show. Russo's
bother, Las Vegas resident, John,
is the western representative for
Gentry Records, which cut the
album.

Pat Boone returns to the Fremont
Hotel in October. . . . Harry Bela-
fonte signed a new three-year con-
tract with Caesars Palace and re-
turns Oct. 29. . . . Abbe Lane has
been pacted to star eight weeks at
the Frontier Hotel in 1971, . . .
Bill Medley who was formerly one
of the Righteous Brothers, returned
to the Sands Hotel lounge for a
three-week engagement. . . . Little
Anthony and the Imperials re-
turned to Las Vegas after a three-
year absence. Coinciding with their
International Hotel gig the group's
latest Liberty single "World of
Darkness” was released.

Decca artist Mimi Hines in with
husband Phil Ford at the Flamingo
for a four-week stand. . . . Tony
Martin closed at the Casino Thea-
ter of the Flamingo Hotel. Patti
Page currently at the Fremont Ho-
tel and her waxing of “Tennessee
Waltz" top the eight-million mark.
It i1s the all time biggest selling
platter made by a woman vocalist.
Beverlee and Sidro with the Sneak-
ers close Aug. 26 at the Frontier
Hotel. They have been in Holly-
wood negotiating a recording con-
tract. LAURA DENI

NEW YORK

Polydor's Jake & the Family
Jewels opens a one-week engape-
ment at Paul Colby's Bitter End,
Wednesday (19). . . . Avco Em-
bassy's Glass Bottle is featured in
the film, “The People Next Door,”
which stars Eli Wallach and Julie
Harris. . . . RCA's Ace Trucking
Company has been signed for regu-
Iar guest appearances on “This Is
Tom Jones.” . . . Audio Fidelity's
Gershon Kingsley & the First Moog
Quartet will appear with Deutsche
Grammophon's Arthur Fiedler &
the Boston Pops on NET network
programs Sunday (23) and Wednes-
day (26).

Bell's Box Tops open a one-week
stint at Atlantic City's Steel Pier,
Sunday (16). . . . Columbia's
Pacific Gas & Electric will be fea-
tured in a one-hour syndicated TV
special, which is being produced by
Larry Schiller's Corda Productions.
Included will be the group's partici-
pation in the anti-hard-drug cam-
paign. . . . Bobby Callander’s
“Getting High on Life” has been
selected as the official theme for
the March on Drugs, and National
Drug-Out Day. Callander will re-
cord the song for Jubilee. . . .
RCA’s Los Indios Tabajaros will
visit New York nextsmonth to pro-
mote their “Dreams of Love" al-
bum.

Blue Note's Brother Jack Me-
Duff is playing Ike's Place, Bing-
hamton, N.Y., through Sunday
(16). He plays St. Louis’ Black
Eagle, Wednesday (19). Bell's Julie
Budd does the “David Frost
Show," Wednesday (19). . . . Paly-
dor plans a heavy promotion for
“So Close,” the single that will be
taken from Jake Holmes album set
for release next month. . . . Decca's
Karen Wyman has the following

TY dates slated: “Glen Campbell
Show,” Nov. 8; “Jim Nabors Show,”
Nov, 19; “David Frost Show,”
Monday (17); and “Carol Burnett
Show,” March 1. Bell's Blossoms
continue at Las Vegas' Caesars
Palace through Sept. 2.

TA's Seals & Crofts play the
Virginia Beach Dome, Thursday
(20) and the Tonawanda Theater,
Buffalo, N.Y., Sunday (23). . . .
Polydor's John Mayall has com-
pleted formation of his new group
with the addition of Donald (Sugar-
cane) Harris on electric violin.
Other members are guitarist Har-
vey Mandel and bass guitanst
Larry Taylor, both formerly with
Liberty's Canned Heat. . . . Dave
Mullaney has completed the score
for the film “Wanda." . . . Flor-
ence Henderson, whose first Decca
album is due this fall, will star in
the film version of “Song of Nor-
way,” which has its world premiere,
Nov. 4 at Radio City Music Hall,

The ASCAP Variety Workshop
will present, “Paper Trained,” its
second musical at the YWCA for
the Performing Arts in late Octo-
ber. J. Michael Bloom again will
direct. Proceeds will go to the Wil-
lowbrook Home for Retarded
Children, . Peter Matz and
Ken Greengrass of Greengrass En-
terprises will produce Karen Wy-
man’s next Decca’s album. . |, .
Steve Colt will be produced for
Vanguard by Brandon Harris for
Lil Paul Production. . . . Sidney A.
Seidenberg Inc. has retained Jay
Bernstein Associates of Los An-
geles to represent B.B. King, who
also is represented by Victoria
Lucas Associates of New York.

The Glass Bottle returns to
Cleveland's Saints & Sinners Club
for two-week stands beginning
Nov. 3 and Jan, 4. . . . Mike
Eisenkraft, Billboard advertising
account executive, and Mrs. Eisen-
kraft became the parents of Brian
David Eisenkraft, who was born
Aug. 11. . . . Mary Jane Gieger
has gone into partnership with
Fred Gershon and Barry Goldberg
in conjunction with the Cracker-
jack Group, replacing Michael
Hyland, who has formed his own
public relations agency. . . . Joe
Taras, director of Billboard's Rec-
ord Source International, and Mrs.
Taras became the parents of a
daughter, Barbara Taras, born Aug.

(Continued on page 56)
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Only
Fidelitone

builds

sound

quality. ..

from diamond tip
to plastic grip!

Fidelitone is the only needle
manufacturer who makes a com-
plete diamond needle controlling
quality throughout production.
Fidelitone also provides you with
the most effective merchandising
program in the industry,

Yes, we Make It Easy for you to
sell more Fidelitone needles and
make more money at it, but it's
not easy to make diamond
needles.

First, we grind the diamond
points (a) to exacting tolerances
+ .0001" (1/10,000 of an inch).
We are now the world's leading
producer of diamond points!

The needle shank (b) is hollow
aluminum tubing only .02" in
diameter that must be cut,
crimped and drilled.

We compound and mold our own
rubber bearings (c) to unigque
dynamic performance specifica-
tions,

We also mold plastic lever arms
and grips (d). Everything is made
and put together in our Chicago
plant. After thorough inspection,
it goes into the Fidelitone plastic
needle box (we make these, too!).

The complete Fidelitone story is
easily summed up , . . stick with
the leader! Fidelitone is the
leader . . . the only American
company to make a complete
diamond needle . . . the only
needle line to offer a complete
merchandising program that
Makes It Easy for you to build
sales and profits,

Fidelitone

Advancing Technology ond Merchandising
with...THE TOUCH OF MAGIC

G415 N. Revenawood Avenue, Chicago, lilinois BO6Z6

) TOP QUALITY

8X10

“ PRINTS

LITHOGRAPHED OM HEAVY KROMEKOTE

UNDER 3¢ EACH
IN 1000 LOTS

BD0—S18.86 1000--529.76

Frices [z Uloml Oomber e, TG

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in
black & white and full details
on ordering.

Ap PICTURES

SPRINGFIELD, MO. 65806
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WNEW-FM's JONATHAN SCHWART.Z, left, discusses a new single with
Gordon Lightfoot, right, called “"Mee and Bobby McGhee," during an on
the air interview at the WNEW-FM studios in New York. Lightfoot was
in town to promote the new single.

Harlow’s Goes to R’‘n‘R
With Nader as Consultant

NEW YORK — Harlow's,
Eastside discotheque, is under-
going a facelifting in decor and
entertainment policy. Beginning
Tuesday (25), the club will spe-
cialize in the rock 'n roll sounds
of the 1950, live and on rec-
ords. Richard Nader, creator of

Quesado Books
Folk Campout

NEW YORK— WNick Que-
sado, former production chief of
International Tape and former
vice president of A.V. Research
Corp., is sponsoring the First
Annual Folk Music Campout
for the music industry to be
held at El Dorado Hotel in Falls-
burgh, N.Y., on the weekends of
Aug. 29-30 and Sept. 4-7.

Quesado, who can be reached
at phone numbers 594-5059 and
914-434-4300, 15 planning to
showcase new acts for industry-
ites. Tickets are priced at $12
per person.

the “"Rock 'n" Roll Revival™
movement, has been engaged
as chief consultant to Harlow's
management. Nader will super-
vise the designing of special
1950's decor as well as the
booking of all the entertain-
ment.

Harlow’s new policy calls for
a mid-week (Tuesday through
Thursday) personal appearance
by one of the name entertainers
of the 1950's. Opening night will
feature Gene Vincent. He'll work
with the backing of Harlow’s
newly formed house band which
was assembled by Joey Dee.

Artists scheduled to appear
following Vincent include the
Five Satins, the Skyliners, Coast-
ers, Ivory Joe Hunter and La-
vern Baker.

Weekends at Harlow's will of-
fer the house band playing his
of the 1950, alternated with
“oldies but goodies” recordings.
Mondays will be reserved by the
club as a showcase for blues
talent,

Finns Get First Festival

HELSINKI—The Turku In-
ternational Rock Festival begin-

ning Friday (21) will be the first

such festival ever to be held in
Finland.

On the bill will be all the
major Finnish acts, plus a selec-
tion of international blues and
rock artists, not only from the
U.S. and Britain but also from
several East European countries.

Festival organizers expect a
total attendance of at least
15,000, the figure set as a limit
to cover budget. Tickets for the
three concerts—one per day—
will cost $1.50 per concert.

Scheduled to take place at
the Ruissalo National Park area,
the festival is backed by the Fin-
nish Cultural Ministry.

In addition to the Rock Festi-
val, a special rock seminar will
be held on the Friday and Satur-
day, with Andy Gray (editor of
“New Musical Express”), Pekka
Gronow  (music  researcher),
Pentti Kemppainen (disk jockey),
and Atte Blom (director of Love
Records), as lecturers. A series
of films—including “Rock Pretty
Baby," *“Privilege,” “A Hard
Day's Night" and “Help"—will
also be shown during the festival
{at the Kino Ritz).

Signings

Young-Holt Unlimited, vocal-
instrumental group, to Cotillion
Records. The group's first single
15 titled “Mellow Dreamin’.” Co-
tillion will release their album
later this vear. Young-Holt pre-

Walden Sets Tours
With Double ‘M’

MACON, Ga.—Alex Hodges,
executive vice president of
Walden Artists and Promotions,
and Mike Noble, president of
Double *M"™ Music in London,
have been negotiating contracts
recently to sign acis for inter-
national tours. Also in the
planning are tours for Walden
acts in Japan, Australia, and
South America.

Hodges also announced the
signing of Paul Kelly to an
exclusive agency contract.

viously recorded for Brunswick.
. . The Mongrels, a Canadian

rock group, to RCA Records.
Making up the gquartet of per-
former-writers are Duncan Wil-
son, lead guitar; Alan Schick,
rhythm guitar; Garth Nosworthy,
bass guitar; and Larry Rasmussen,
drums. The group's debut RCA
album is scheduled for fall re-
lease.

David Rea, formerly guitarist
for Gordon Lightfoot and Ian &
Sylvin, signed with Capitol, where
Felix Pappalardi will produce, . . .
Steve Colt, Boston-area gospel-pop
singer, to Vanguard, with Brandon
Harris producing his first album,
listed for October release. . . .
Mercury’s Linda Meadors signed
with BMS Inc. for management
and booking. . . CHff Richard
joined Monument with “Goodbye
Sam, Hello Samantha™ his initial
disk. . . . Victor Brady has begun
recording sessions for Polydor.

www americanradiohistorv com
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o Continued from page 41

The 10 Hugh Lambert Dancers
were an added ingredient as were
light drops which filled the stage
and flower decorated swings for
the girls to sit on, but nol swing
wilh,

Conducting the 30-piece Nat
Brandwynne orchestra and Billy
Strange, guitarist, business associ-
ate with the headliner. Kicking the
band along was Hal Blaine, Los
Angeles’ busiest studio drummer,

ELIOT TIEGEL

WE FIVE

Royal Inn, Las Vegas

The We Five, which started as a
folk group in 1965, has entered
the Las Vegas scene with a vibral-
ing contemporary sound, The solid
beat sound of the group comes
from four people, Jerry Burgen,
Mick Gillaspie, Pete Fullerton and
Debbie Burgan., Miss Burgan is a
strong lookalike for Mary Travis
of Peter, Paul & Mary, both in ap-
pearance, body movement and song
style.

Initially on stage with “Walk
On By,"” they went into “Cast Your
Fate 1o the Wind” and 1 Could
MNever Go Home Again.” The four
artists have nice personalities and
a charming audience patter. The
crowd particularly enjoyed their hit
song “You Were On My Mind,”
“Here Comes the Sun,” and the
tender love song “The First Time.”
The group then offered tempo
changers "MNever Going Back to
Mashville” and "Make Me Belong.”

Recently signed by Vault Rec-
ords, the group cut their first al-
bum under that banner: “We Five
Catch the Wind"” and also a single
“Many a Moon." Presently com-
posed of two puitars and drums,
they contemplate adding an elec-
tric kevboard. LAURA DENI

LOUDON WAINWRIGHT
Gaslight, New York

Folk singer Loudon Wainwright
has several influences: there's a
lot of blues in his guitar, some
old timey countiry (Jimmy Rodgers)
in_his approach and delivery, and
John Sebastian in his writing. It's
a nice package through, some en-
gaging titles that retain a com-
monsense level (“Movies Are a
Mother To Me,”) and when they
appear to be taking off into the
realm of pretension, Wainwright
swiftly deflates them to show you
he was only kidding, really.

His on-stand technique could
hardly be called relaxed but the
Atlantic artist manages to get a
whole lot of sincerity across, which
15 somewhat of a rarity today.

TIAN DOVE

ORNETTE COLEMAN

Village Vanguard, New York

The Ornette Coleman Quintet,
featuring Charlie Haden on bass,
Dewey Redman on saxophones,
Ed Blackwell on drums with Or-
nette Coleman playing trumpet,
reeds and violin, played five orig-
imal Coleman compositions display-
ing Coleman’s multifaceted abili-
ties as a musician and composer.

The entire set was based on a
West Coast musicians interpreta-
tion of what has come to be known
as avant garde jazz. Coleman, who
records for the Flying Dutchman
label, has been playing in this
genre for many years and his
experience was apparent, especially
during “What Reason Could 1|
Give,” which featured Coleman on
violin playing above and around
a melody and improvisation by
Redman. The Quartet was under-
standable for the most part within
the given genre and filled the room
with a strong, sometimes chaotic,
but understandable interpretation
of life. BOB GLASSENBERG

DAVE REA

Auditorinm Theater, Chicago

It's always tough for an un-
known rock band to go on before
a giant such as Mountain on a con-
cert bill, but it is even worse for a
folk singer 1o try to appease the
decibel-hungry crowd. But a funny

and gutty Dave Rea proved up 1o
the task Aug. 9.

Reux sang about drinking various
types of alcohol, women (both Chi-
cago 1ype and otherwise), and “a
funny little weed that used to grow
wild in our back yurd.” His deliv-
ery was nearly perfect and his gui-
tar work was astounding n some
parts, enough to warrant much of
the crowd wishing he would have
returned ﬁ.}r cll ENCOTE,

Credit must also po to Felix
Pappalardi, coleader of Mountain
and vice-president of Windfall Rec-
ords, for bringing Rea along on
the group's current tour. Rea is as
Pappalardi said, “One of the Wind-
fall (Artists Ltd.) family." Rea is
signed to Capitol Records.

GEORGE KNEMEYER

DON CRAWFORD
Bitter End, New York

Don Crawford, a gentle, bui
telling contemporary folk singer,
had an effective first set at Paul
Colby's Bitter End, Aug. 9. Ac-
companying himself on pguitar,
Crawford emphasized original ma-
terial including fine selections from
his current Roulette album.

His last two selections, both
from the initial album, were high-
lights. “Fire Island Saturday”
proved the most tender number of
the set and it was a beauty, sung
expressively. "1, TO0OO, Wanted
Peace,” Crawford’s usual closing,
which he introduced with amusing
tongue-in-cheek, was more rhyth-
mic and also proved telling, but
in a different way. “She's Gone
Now"™ was another good number
from the LP.

The newer material, which is
ecarmarked for the next Roulette
pressing, seemed to minor key
with more narrative. The eve-
ning also was the closing night of
RCA Records’ Ace Trucking Com-
pany after four weeks at the club
and the r improvisational comedy
quintet was as engaging as ever,

FRED KIRBY

ILLUSTRATION

Downbeat, New York

Hlustration is the first group to
perform at the Downbeat under
the club’s new policy of showcasing
rock groups at the supper and after-
theater club. The Janus Records
group performed a tight set featur-
ing much brass backing up lead
vocalist Bill Ledster. The group
maintained a big band sound
throughout the set while Fender
bassist Richard Terry laid down
some good rock beats. Among the
songs performed were “Spinning

(Continued on page 46)

The lavish costumes used
in the Desert Inn's musical
production of “Pzazz '70"
are now being offered for
sale. They may be viewed
on stage until September
?. A complete inventory

and pictures are available

upon request.

Ernie Nardini
Director of Purchasing
Desert Inn
Las Vegas, Nevada 89109
(702) 735-1122
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MEASURE THE VALLEYS
THE KEITH TEXTOR SINGERS

ARL 7100-001. Produced by
Scott-Textor Productions.

THE KEITH TEXTOR SINGERS RS

AAINDAOFS KEEF FALLIN ON MT HEAD
FIATENDAY WHAT THE WORLD NEEDS MOW |5 LOYE

MERSURE YALLEYS

THENEW LABEL.

All new and exciting,
the A&R label comes
from a merger of
great creative talents.
From attention, skill,
care and success in
choosing bright new
product and the right
means to market the
product. It all means
you'll be hearing a
lot from A&R,
Starting right now.

MEASURE THE VALLEYS
THE KEITH TEXTOR SINGERS

AR 7100-500. Produced by
Scott-Textor Productions.,

LOS ANGELES

AR 7100-501. Produced
by Phil Ramone.

Manufactured and Distributed by Mercury Record Productions, Inc., A North American Philips Company
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Talent

Record Firms Plan Promotional
Assault for Wight Festival

o Continued from page 41

thousand handbills are being pre-
pared to hand out to the music
pilgrims on the ferries and on
the site, promoting both acts,
and Elektra is also putting to-
gether a dealer campaign fea-
turing posters, photographs, al-
bum sleeves and stickers for
shops in London and the prov-
inces. Elektra director Jac Holz-
man will attend the festival from
the U.S.

The Polydor plans also em-
body the bulk of promotion by
its affiliate Track Records, but
a Track official told Billboard
the firm is mulling over a few
ideas on its own. Track artists
on the bill are the Who and
Jimi Hendrix. One of the Track
plans involves erection of a large
company logo in fireworks, to
be ignited as the Who take to
the stage.

WHAT 1§
HAWAIIAN FUNK!

1. Pop Hawaiian
Song

2. Down Home
Country Rhythm
3. The
LAS VEGAS
AMBASSADORS

SINGING

AND SO FOR NOW

ALOHA
KING RECORD #6321

A Four Star Pick
in %k

RECORD WORLD

But the Track spokesman ex-
pressed doubt as to the festival's
actual promotion potential. “We
feel the festival is overrated, and
with the high costs involved it's
doubtful that a massive promo-
tional campaign on the site
would pay off,"” he said. “Some
of the record companies seem
to feel that if they don't promote
their artists’ product at the festi-
val, the world will come to an
end," he mused.

Philips, with ostensibly only
one artist on the bill, that being
Joan Baez on the company’s
licensed Vanguard label, is look-
ing to the folksinger's appear-
ance to be a catalyst in boosting
album sales. The firm plans a
poster and display campaign with
dealers throughout the country,
but the focus will be on retailers
in London, on the Isle itself, and
in mainland cities opposite ‘the
island.

Baez 1s spending a month in
Europe, and last week Philips
people-were confirming with her
manager Manny Greenhill on
the exact schedule of her stay
in Britain in order to set up
press conferences and tv dates.
The BBC is reportedly interested
in -taping a Baez solo program.

Further, Philips will release
on Aug. 21 a special single by
an established group which will
appear at the festival but has
not yet been announced. The

The Record & Music
Industry Meet For
Lunch & Diriner At...

Gene Norman’s

RESTALURANT

A '|'I Vel |

WRITE FOR
YOUR FREE
CATALOG!

ASK THE MAN WHO KNOWS

. . . what's new in domestic and imported
cartridges . . . and how to identify what's

needed with Pfanstiehl's new cartridge catalog.

FACTORY-TO-YOU SALES REPS.

KNOW all about cartridges and will
simplify your merchandising problem!

PFANSTIEH

WEINT CDOART! ld'lIT-l'II ONSAND BT " wARM MUYE. CAL. BRED

3300 WASHINGTON 5T, = BOX 498
WAUKEGAM, ILLINOIS 60085

single, titled “Let the World
Wash In," will be played non-
stop during intervals between
performances at the festival.
Label credit lists the group as
I Luv Wight, but its true identity
will be revealed at the festival
itself.

CBS plans are fluctuating, as
new company acts are seemingly
being added to the bill every
day. Definite attractions now
include Chicago, Leonard Cohen
and the Army, Sly and the Fam-
ily Stone, Good News and Miles
Davis.

And it appears that additional
CBS acts Poco, Redbone and
Catfish will also perform. The
firm is preparing dealer display
boards with thestheme “Sounds
of the Seventies Go to the Isle
of Wight" which will emphasize
recent album releases and be
made available to select dealers
including One Stop Records, the
only retail firm allotted a con-
cession on the site.

Transatlantic's lone act on the
bill is Pentangle, and the firm
will distribute dealer displays on
the Isle and in coastline cities
including Portsmouth, South-
ampton and Bournemouth. The
company also plans to distribute
handbills on the docks from
which ferries depart for the festi-
val.

Decca, with artists Tony Jo
White, Ten Years After, the
Moody Blues and Arrival all
scheduled to perform, will ad-
vertise in the festival program
but apart from that details of its
promotion are uncertain. The
company's Colin Borland told
RR: “At the moment, we're still
finding out from festival direc-
tors what can be done. Qur plans
are very much in the melting
pot.”

Not so with Warner-Reprise,
which has booked a prominent
on-site location for its converted
bus, which will serve both as a
sales center and hospitality area.
In addition, managing director
lan Ralfini has acquired a 40-
berth yacht and press officer
Des Brown a 10-berth wvacht,
both of which will be moored
close to the festival site to ac-
commodate company friends.
Warner-Reprise acts set for [OW
appearances are John Sebastian,
Joni Mitchell and Family. And
the Grateful Dead, which will be
in England at the time engaged
in its “Caravan” film project,

also plans to be on hand al-
(Continied on page 55)
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Wheel," “Home Is Where,” and “I
Don't Want to Cry." Among the
better arrangements of the evening
was “For Once in My Life,” the
Stevie Wonder song sung by Led-
ster while the rest of the group
played around him. There were few
solos, coming mainly at the lead in
and close of each song. People
were dancing to the group between
courses which is the trademark of
the Downbeat.

BOB GLASSENBERG

ROUVAUN
Blue Room, New Orleans

Memory cannot recall an enter-
tainer who has come to New Or-
leans with more fanfare than Rou-
vaun, the Las Vegas tenor cur-
rently at the Blue Room,

A wisit to the Roosevelt Hotel's
supper club {which long ago
ceased to be “blue” but has re-
tained the name) indicates the
singer is worth all the frantic
drum-beating—almost,

The fact remains that there are
serious“lapses in Rouvaun's night-
club presentation, which could
probably be fixed nicely with a
little of the capital being lavished
on making his name well known.

Rouvaun has a “big" voice, al-
most operatic in quality, which he
puts to use from his first moment
onstage, with a “Pagliacci" aria.
He makes his entrance, inciden-
tally, in complete clown costume
and makeup.

The lights go down as he shucks
this Bozo drag and segues into a
series of the lusher, more roman-
tic pop tunes—"“This Is My Song,”
“Jean,” “On a Clear Day,” etc,

The trouble comes on two fronts,
Rouvaun has no prepared material
for chatter with ringsiders: he re-
lies on ad-libs and most of his “off
the top of my head™ stuff is simply
trite.

It is impossible, however, to find
fault with his voice. It is powerful
in the extreme, and his throbbing
arrangements give his ultra-high-
powered vocal cords a good work-
out.

His best momenis are with a
gospel-flavored “Let It Be" and
a robust “Granada.”

Leading the Leigh WNoble or-
chestra through Rouvaun's expen-
sive-sounding repertoire is conduc-
tor Buzz Adlam. A classy touch 1s
provided pre-show time with “the
Rouvaun overture.”

DAVID CUTHBERT

HANSEN'S
SERVICE

POPULAR

SHEET MUSIC

THIS IS YOUR ORDER FORM

BEST SELLERS . . .

(—_) They Long To Be Close To
You
(Carpenters)

() Make It With You
(Bread)

() In The Summertime
(Mungo Jerry)

(__) | Just Can't Help Believing
55- J. Thomas)

() 25 orbtod
(Chicago)

() Overture from “Tommy"
(Assembled Multitude)

{__) Hi-De-Ho
(Blood, Sweat & Tears)

(__) Summertime Blues

(Ber:-

(__) Big Yellow Taxi
(Neighborhood/Joni Mitchell

() Paper Mache'
(Dionne Warwick)

() Songs From M*A*S*H
é.l!u De Lory)

(—) Sing a Song for Freedom
(Frijid Pink)

BIG ONES COMING FROM
HANSEN

{(__) Joanne

(Michael Nesmith & the
First National Band)

() Closer to Home
(Grand Funk Railroad)

(—) That's Where | Went Wrong
(Poppy Family)
Featuring Susan Jacks

(__) Black Hands, White Cotton
{Caboose)

() Theme From “Borsalino”

(From the Motion Picture
"Borsaline™)

() Wonders of the Wine
(David Houston)

(__) California Rock 'n" Roll
(Crowfoot)

(—) Don't Play That Song
(Aretha Franklin)

() Spill the Wine
éErir: Burdon & War)

() Santo Domingo
(Sandpipers)

(—) My World Keeps Getting
Smaller Everyday
Eydie Gorme)

(—) Singer of Sad Songs
(Waylon Jennings)

(__) The Great White Horse
(Buck Owens & Susan Rav

() Grazin' In Greener Pastures
(Ray Price)

150 Carol Place
Moomschre, Wl G70TH

WESTERN EASTERN
Due to circumstances beyond our control the STATES STATES
PETER DE ROSE MEMORIAL CONCERT -
||:1:~m|:n:-51‘_‘r of "Dt-sp P'ur:p|E" and many n’rher-s.] ADDRESS
Held Each Year in
ASBURY PARK, N.].
STATE
Has Been Cancelled for 1970 -
ME ( )
We want to thank everyone in the Music Business, Radio and
TV Stations, coast to coast, for their fine co-operation. - _ :
Gratefully, JAY LASKER, president of ABC-Dunhill, right, shows Rosey Greer, GD'—D Mhn“ MSU{MTES
“Mrs. Peter De Rose left, and his producer Joel Sill the additions to the record company's PUBLIC RELATIONS
and Concert Committee new offices in Los Angeles, Greer has just signed with the company New York—Beverly Hills—Londan
and will release his first single before September.
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“I won't even let Vivian know where I am. This way
I have complete solitude to finish what I am doing.”

The speaker was Shelby Singleton. The “Vivian" to
whom he referred, Vivian Keith, is his private secretary.
Singleton was calling from “somewhere,” but virtually
no one knew where.

Shelby will finish what he is doing. That's one of
his trademarks. It will take him a few more weeks, If
it should take longer, he'll stay with it, When he fin-
ishes he'll be much wiser than when he started, which
is saying something; record men will tell you Singleton
rarely makes an unwise move.

What Singleton is doing now is research, a sort of
concentrated, comprehensive program of something he
does on a lesser scale all the time. He is searching for,
as Longfellow wrote, “the how, the why and the
wherefore” of what makes a record sell. Shelby be-
lieves there is a formula, and he is going to find it.

Not that Shelby Singleton has ever lacked his own
formula. He very likely has turned out more hits in a
short period of time than anyone in the business, has
made more successful acquisitions, and has built more
artists., But he has never rested on his laurels.

Mow Singleton is disecting the record market, re-
searching everything he can about every phase of what
is going on. This ranges from timing to mastering
quality, from double-meaning Iyrics to background
gimmicks, from special effects to the balance of instru-
ments, from harmony to names of musicians on ses-
sions. And so it goes. Some of what he already has
discovered disturbs him; some encourages him.

S0 far he has researched 200 singles, and is on his
second 100 LP's. He has learned a great deal not only
about Nashville, but about such recording centers as
Los Angeles, Detroit, New York, London, etc. In his
two months of seclusion, he has amassed a wealth of
material, which he will put to profitable advantage.

All the while, Shelby has supervised the production
of his records from his secluded spot, calling in infor-
mation to the Nashville studios, but of course there has
been less production while he has been away.

Singleton is disturbed that about 90 percent of the
product out of Nashville still is country-oriented. He
feels that the big pop market still is being almost un-
tapped from the city's standpoint, in that it hasn't really
been researched or studied properly.

While Nashville has but one “Music Row,"” it now

has several areas of music, spread into all parts of the
city. Shelby Singleton has established four of his own
MusiC TOW areas.

The first of these, from the standpoint of head-
quarters, is located at 3106 Belmont Boulevard, some

5
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WE. Hﬂ'nd in Memphis.

“Most recordings today—the good ones—are not cut
in three-hour sessions,” he said. “Those who are involved
are experimenting for days or even weeks before finding
the right combination. The kids know what they want.
They even know who is doing the mixing. This is the
market we must work for.”

Once Shelby has concluded his current research, he
plans to spend a month in the studios. “I'll be shooting
for the odds,” he said, “going for something big.”

Something big is no stranger to Singleton, who first
hit with “Harper Valley, PTA". He feels he could
take six hit acts in Nashville (non-country), and do a
$£30 million a year business with them.

Singleton has always thought big. It's his way,
Whether he's researching or producing or listening to
material or battling with distributors, or even negotia-
ting for an acquisition, his thinking is big.

His background in commercial music was, for the
most part, with Mercury. He credits this company a
great deal for his musical education, and has high
praise for many of the men for whom he worked.

But Shelby was always a man of destiny, and that
destiny was an independent operator in the business.
When he opened his office in New York and then in
MNashville, he knew what he wanted to do, and how to
do It.

Then he surrounded himself with capable men, and
listened to them, Always the final word on any major
decision, he nonetheless weighs the argument of his
division heads. None of them is a “yes" man. Singleton
15 known to clash now and then, but the situation is
always resolved, and a point carried through.

The fact that these division leaders, almost without
exception, have been with him from the start attests to
something, too. In this time, Singleton has moved in
many directions.

Currently Singleton is dealing with 18 separate
labels, and 15 of these are owned by him. The others
he distributes.

But the studio is “Shelby’s Playhouse,” the name
given it by his many employees. It is here he is at his
creative best, quietly (and occasionally loudly) putting
together the fruits of his thoughts and research, and his
artistic senses arise to the occasion.

Shelby Singleton and friends
at a NARAS gathering.

¥

It wasn't long ago that Singleton’s complex grew to
such an extent that the corporate president insisted every-
one who come in wear a badge, identifying him as a
visitor or employee,

“There just got to be s0 many people moving around
here I couldn't tell who worked here and who was
coming to see me,” he said. Singleton is inaccessible to
neither, but must—of necessity due to time limitations
—screen callers and visitors,

Since his employees feel an almost zealous devo-
tion to his well-being they help in this shielding process.

Just outside Singleton's office are three of the most
capable women in the field of music. One of these is
the aforementioned Vivian Keith, who has proven her
worth in many fields of music, including songwriting,
work with contracts, etc. Nearby is Peggy Shepherd,
who spent many years as secretary to musicians union
local 257, and its president, George Cooper. And the
third is Geneva Foster, who had years of experience
with the Country Music Association and then the Roy
Orbison organization. Singleton has not hesitated in
going after the cream.

Singleton, the man, is as complex as his organiza-
tion. He is self-assured, yet never arrogant. He is proud
of his accomplishments, but can always back up a
statement or claim with facts and figures. He is con-
sidered by some (usually the opposition) to be full of
himself. Yet he is one of the most concerned people in
the Nashville community in the city and its future,
and particularly its people.

He was among the first to sponsor a junior hockey
team, a Little League Team, and a women's softball
team. He has sponsored sports events and civic affairs
on local radio, and has been among the first of the
contributors to united funds and the like. He has led a
few drives on behalf of charitable and civic activities.

Singleton is less comfortable in a tuxedo or busi-
ness suit than in an open-collared sports shirt or T-shirt,
and he makes no bones about it. He is totally unpreten-
tious. Yet his lovely wife, Barbara, is among the finest
dressed of Nashvilie's elite, and also among the most
charming.

Shelby Singleton may be a paradox, and vet he
might be a very simple person who happens to know
exactly what he is doing,

Empire — Four "Music Rows'’

two miles away from the center of the city's music
industry. This complex of houses and studios contains
all of the administrative offices of the Singleton opera-
tion, the sales and accounting offices, the comptroller,
and the production center.

At 312 Jefferson Street, some five miles away and
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The Singleton portable unit.
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near what once was the oldest baseball park in America
Is the 18,000 square foot structure housing promotional
headquarters, the mail order and catalogue department,
and an in-house printing shop.

At 321 Wilhagen Road, in the southeast section of
the city near Interstate 40 is the headquarters for
Southern Graphics, about 12,000 square feet of this,
and the Belmont Advertising Agency. Here are the
complete graphic, art and photo shops.

And finally, at 817 16th Avenue South, right in the
heart of the established Music Row, is the Shelby Single-
ton Music publishing building, some 4,000 square feel
of area to house the various firms under this umbrella.

Back at the Belmont address, there currently are
some 10,000 square feet now, but it's only a beginning.
A new multi-level office building is planned there,
scheduled to get underway in June of 1971.

The cost of the pTl:%-:.-I'It studio was about $120,000
according to Joe Venneri, chief engineer. It was de-
signed for “convenience and atmosphere for today's
new groups,” he said. It is an 8 track studio with com-
plete facilities for any kind of recording. Plans call for
going to 16 track within the new three to four weeks.

The console was built and designed by Joe Venneri
and by George Schowerer, chief engineer at Mirror
Sound in New York. The studio room itself was de-
signed by Venneri and Shelby Singleton. It has an
glevated control room so that there is a full view of

Continued on page 5-9
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The Shelby Singleton Studio

Continued from page S-2

all participants at all times. According to Venneri, the
only similar room is at Motown in Detroit.

This is a basic studio, Venneri said, and will
eventually be used for mix down and overdubbing
purposes. Plans already are drawn for a new studio,
considerably larger, which will be built in about a year.

A remote unit just outside the studio has complete
4 track recording facilities, 20 mike inputs and a com-
plete video taping system. The concept here is lo take
the mountain to Mohammud, so to speak. Singleton
feels that there are groups, particularly in remote areas,
who do not get an opportunity to be seen and heard.
The unit will go into such areas, record and tape the
artists, and bring whatever potential they may have back
to the main headquarters.

All of this is beyond the planning stage, and well
under way. Things continue to move at all four loca-
Lons.

The Banker Who Turned To Music

Noble J. Bell was reared in one of the leading
music industry cities of America and educated in an-
other, but never had contact with it until he entered
the banking circles of New York.

Now he is almost literally married to it

“It's the only wile | have,” he explained, “and it's
a full-time marriage.”

Bell is a native of Memphis, having grown up there
while the cily was spawning such lalents as Presley,
Cash and Perkins and Lewis and Orbison. Little did
he know that one day he would be involved in a mass
purchase which included all those names.

At the end of his high school days, the scholarly
voung man moved to Nashville, where he attended
Vanderbilt University, right in the shadow of what
is now Music Row, but again had no musical expo-
sure.

Bell was recruited from WVanderbilt, where he
majored in business and finance, by the Chemical Bank
of New York., He went the routine way of young

Noble Bell

bankers, with two-year training periods in each of the
departments, then a working assignment in the credit
department for two years, and a year in the national
division. By now he was ready to launch his full-time
banking carcer, and was transferred to the bank's larg-
est branch, in Rockefeller Center,

“There my job was to build new business, and |
had to go look for it,” Bell said. He went through the
accounts at the bank, and found that many of these
were music publishers and production companies, and
nobody was really servicing them, or going after a big-
ger share of their savings. Bell decided this was as good
as any business in which to specialize. He began calling
on the music customers, and since most of the New
York accounts were handled through law firms, he
came to know the prominent music lawyers well,
Among those he came to know was Paul Marshall.

One of the good habits Bell developed early was
that of reading Billboard, and in doing so one day he
discovered that a man named Shelby Singleton was
leaving Mercury to form his own operation. Knowing
that Singleton was a client of Marshall, he had an

appointment set up, and managed to meet Shelby in
the bank.

“l made him a loan for his new business, I opened
a bank account for him, and right away a rapport
developed between us,” Bell recalls. “We seemed to

read each other right away. It wasn't long belore
Shelby asked me to work for him, and we made a deal
at once."

Shelby moved to Nashville in May of 1968 In
November, Bell severed all of his bank ties (he noi
only had built up considerable new business lor (he
bank in the music industry, but had worked oul lend-
ing arrangements for publishers based on their copy-
rights), and followed the company South.

Bell was moved almost at once to the post of exec-
utive vice president, and took over all of the adminis-
trative end of the total operation, This, he says, in.
cludes providing support of the staff, handling systems,
accounting routines, finance control of inflow and out-
flow, handling details of acquisitions, contrucl aspects,
negotiating all international licensing and sub-publish-
ing agreements, and doing whatever Shelby doesn’t do

“He is the creative one, | am the non-creative one,”
Bell said. Pressed, he explained that he has no yen to
do creative work simply because all of the other de-
tails—major and picayunish—require up to 20 hours’

Vivian Keith

work a day, and he simply cannot add to what he al-
ready is doing.

With this team of Singleton and Bell operating in
close harmony, the company's growth has heen phe-
nomenal. Sales have more than doubled each year. “We
have set ourselves a specific goal for the fiscal year
ending Sept. 30, 1972," Bell said. “It's an exceedingly
high goal, and we must maintain the current rate of
doubling. We know what we must do to attain it. We
must study carefully every acquisition, every artist we
sign, every staff member we add.”

When Singleton acquired Sun, virtually all of the
company efforts were channel in that direction. “Even
though that is probably the most important acquisition
we have made,” Bell said, “we now are drifting back
to a normal allocation of attention of all divisions of
the company.”

It is quite a company, and quite an administrative
task just to keep track. There are more than 100 art-
ists under contract to the various labels. There arc
more than 150 employees working in the varnious Nash-
ville locations alone, None of this seems to phase Bell,
who admits he can hardly recall what it was like back
in the days of the “bankers’ hours™ in New York.

It is fortunate for the Singleton corporation Bell
is married to his job. A wife at home probably wouldn't
put up with the hours,

Carlock: Distributor, Friend

A friendship and business relationship that began
in Shelby Singleton’s Mercury days continues today
with a distributor who has been handling his product
for more than 10 years,

E. Hutch Carlock, owner and president of Music
City Record Distributors, Inc., has more than one thing

in common with his long-time friend. Both do a multi-
million-dollar business annually, and each is now a

member of the board of directors of the Country Music
Association,

Carlock became acquainted with Shelby when the
latter came to Nashville as a representative of Mercury,
and Hutch was the Mercury distributor. He then, and
now, distributes for virtually every independent label,
covering the states of Kentucky, Tennessee and Ala-
bama.

When Singleton went into business for himself, it
wias Carlock who took over distribution of his product
immediately. He serves subdistributors, one-stops, retail
stores, and his own Music City One Stop sells to juke-
box operators.

industry Service Message Sponsored By The Shelby Singleton Corparation
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Carlock got into the business right after World
War Il with Jim Bulliet, the man who formed Bullet
Records and set up a pressing plant following the
phenomenal sales of “Near You™ by the late Francis
Craig. Working for Bulliet as a salesman, Hulch worked
through the various stages of distribution and, follow-
ing the close-down of the Bullet Record operation,
worked for a succession of independent distributors.
In 1953 he started his own company in partnership with
Jimmy Green, and bought out his former partner six
years ago.

Music City Record Distributors has been a corpora-
tion since 1958, and until recently, its biggest selling
record had been the Ray Charles version of “l1 Can’t
Stop Loving You.” Then, after Shelby moved into the
picture, along came “Harper Valley PTA" and outsold
everything, Carlock estimates that he alone in this area
distributed more than 100,000 copies, and still gets
orders.

It's a rare affair when a manufacturer and a dis-
tributor have such a long, cordial relationship. But these
are rare people.

AUGUST 22, 1970, BILLBOARD


www.americanradiohistory.com

R R R S e e S A S B S

£
£
53

L_-‘}!'ﬂ‘*{ﬁ_}fff ﬁ}j&_“‘;’i

]

S

H:.
Ak

AT

A company that carries within itself
the seeds of further development and
growth. We are proud to maintain a
close association with the Shelby 8.
Singleton Corporation.

Sam C. Phillips
Knox Phillips

Jerry Phillips
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To a great crew

When service,

guality and security
are needed

we are proud to serve.

(P.S. Heavy, baby, heavy.)

New York/212/765-4321

Hollywood/213/466-2481
Chicago/312/944-6000
MNashville/615/255-0371

COLUMBIA RECORD PRODUCTIONS =
A Custom Service of CBS Records

PRINTING/PACKAGING/DISPLAY /DESIGN

NASHVILLE

CHICAGO
LOS ANGELES

NEW YORK
DETROIT

NO MATTER WHERE
SHELBY SINGLETON
IS LOCATED WE'LL BE THERE
TO SERVE

cury nphr ],
Inc.

INCE STREET, SJE' 2) BBE-5600

CONGRATULATIONS | | CONGRATULATIONS
&

BEST WISHES
SHELBY

CERTRON CORPORATION
DUPLICATING DIVISION

CAPITOL RECORD CLUB
&
CAPITOL STEREO TAPE CLUB

PROUD TO BE SERVING THIS
DYNAMIC RECORD COMPANY

Congratulations
to the
SHELBY SINGLETON

CORPORATION

GADILEAG

1503 Broadway
254-0681

Nashville, Tennessee
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HUEANEAUX

MUSIC ENTERPRISES, INC.

9323 IRVINGTON BLVD. HOUSTON, TEXAS 77008
CRAZY CAJUN MUSIC PUBLISHING

PRETTY EYES PRODUCTIONS, LTD.

GRITS & GRAVY PRODUCTIONS, INC.
BAYOU STATE PRODUCTIONS

WET SOUL RECORDS
DOUBLE BAYOU RECORDS

es Shelby;
determination
also means

| finding away,

At The Nashville Bank, we always try
to find ways to do things better.

And to do better things.

One of the best things we've done

was to get to know Shelby Singleton.
And to get to know that an investment
in him is an investment in talent.

And business sense. And creativity.
And an investment that pays off.
Shelby said thanks to us

with this piece of gold.

Straight from Harper Valley.

Now it's our turn to express our

appreciation to him. From The
Nashville Bank. The determined bank.

e Nashville Bank The determined Bank.

The Nashville Bank and Trust Co. ® Main Office: 315 Union Street, 1125 Murfreesboro Road, {045 Nolensville Road ® Member F.D.1.C.

The MNushville Bank

Shelby &, Singletan; Jr.
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FABRICATION
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SINGLETON

MIDSOUTH FIECDFID PRESSING INC.

1110 48th Ave., N., Nashville, Ten
A PART OF GRT

CT RN S R

“PAPER PRODUCTS

FOR THE INDUSTRY”

BEST
WISHES

TO THE

_SHELBY-
“SINGLETON
CORPORATION
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SHELBY
SINGLETON
CORPORATION

“KNEELAND., WALTERS, FOX & C0.\

$5 WHITE BRIDGE RD. NASHVILLE, TENN. 37205

"\L Telephone: 356-0200 ‘/'

CONGRATULATIONS TO THE
SHELBY SINGLETON
CORPORATION

W.B. GAMBRON
& GO. ING.

GENERAL CONTRACTORS

% At the_A14——
b bl s bullops”

2323 CRESTMOOR
291-3135

NASHVILLE, TENNESSEE



www.americanradiohistory.com

ASCAP

is proud to join the music industry
in tribute to our publisher

Shelby S. Singleton
and his ASCAP firms

Green Owl Music, Inc.
Prize Music, Inc.

Dave Combs Ed Shea Herb Gottlieb
575 Madison Avenue 700 17th Avenue South 6430 Sunset Bivd.
New York, N. Y. Nashville, Tennessee Hollywood, California

(212) 688-2800 (615) 244-3936 (213) 466-7681

OUR PERSONAL CONGRATULATIONS ON
THIS EXCITING OCCASION SALUTING
THE SHELBY SINGLETON ORGANIZATION

CONTINUED SUCCESS

ARMEN BOLADIAN
JAMES BENNETT
CARL MOORADIAN
ANN M. WHITLEDGE
BERNIE MENDELSON
MICHAEL DUGGAN
ED DOUGHERTY

RECORD DISTRIBUTORS CORPORATION
14643 Joy Road

Detroit, Michigan 48228
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Vice president John Singleton

Publishing
Predates
The Record

Arm

The Shelby Singleton Music, Inc., the publishing
arm of the parent corporation, has a history that pre-
dlEltEE the formation of the record firm or anything
= b=

Originally it was the Dave Dreyer Music Corp.,
formed in the late 1940's, and Raleigh Music, Inc.,
formed in the early 1950's. Both of these companies
were originated by Dave Drever and his wife and
partner, Mynna Dreyer.

It was quite a catalogue, too. Drever composed
such hits as “Me and My Shadow,” “Back in Your
Own Backyard” and “There's a Rainbow 'Round My
Shoulder.”

In 1963, Dreyer retired, and he sold both publish-
ing firms to Shelby 5. Singleton Jr., who then was
vice president of A&R for Mercury. Shelby Ilater
changed the name of the Dave Dreyer Music Corp.
(ASCAP) to Prize Music, Inc. Raleigh was, and is, the
BMI firm.

Eddie Kilroy became the first professional manager
of the company in 1963, and expansion began at once.
A year later Cave Music, Inc., was firm, and in 1965
there were such companies as Hornet, Leatherneck, Day-
shel, Fingerlake. In subsequent years there were formed
Angus Music, Shelby Singleton Music, Green Isle and
Green Owl Music, Amusement Music, Fraulein Music
and Sumpter Music.

Bill O'Brian had succeeded Eddie Kilroy in 1964 as

rofessional manager, and he in turn was succeeded by

b Beckham, Ben Peters then ran the firm from
1966 to 1968, At that time Singleton moved his publish-
ing group to his new location at 3106 Belmont Boule-
vard, and John A. Singleton, brother of the president,
became general manager of all of the companies. John
later appointed Dave Olson general professional man-
ager of the group, a position he still holds, Royce Clark
was named assistant professional manager last year.

New publishing agreements have recently been
signed with Bob Robin of Crawdad Music and Finley
Duncan of Chu-Fin Music.

In June of this year, the Singleton publishing group
moved back to its original location at 817 16th Avenue
South, completing a cycle begun two-and-a-half years
ago, The move was made simply because of the need
to have the publishing arm in the heart of the in-
creased activity on Music Row.

The company also formed a West Coast publishing

3-10
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Left to right, Fred Borch of Green Isle and Green Owl Music,
Royce Clark, assistant manager of Shelby Singleton Music, Dave
Dlison, general manager, and Lawton Williams of Fraulein Music.

office in Hollywood, with Luchi DeJesus as professional
manager. The foreign publishing representation has
come, too. It includes Les Esitions Internationales Ba-
sart, in Holland & Belgium; Canciones Del Mundo,
Spain and Portugal; Festival Music Pty., Ltd., Australia
and New Zealand; Peter Maurice Music Co. Ltd., The
British Commonwealth; Sweden Music, Ab, Scandi-
navia; Edition Intro Gebr. Meisel Ohg., West Germany,
Austria and Switzerland; Toshiba Music Publishing Co.,
Ltd., Japan; Les Editions Pathe Marconi, France and
Luxembourg, and Clan Music Pty, Ltd., South Africa.

The company long has been a believer in the exclu-
sive writer policy. The top writers now, under the
mantles of the various companies, are Rex Allen Jr,,
Gene Evans, Jack Cahoon, Lenny & Lu Groah, Royce
Clark, Ray Riley, Margaret Lewis, Myra Smith, Steve
McNicol, Steve Singleton, Naomi Martin, Skip Oldham
and Tommy Williamson; all of Shelby Singleton Music;
Roy Saxon and Leonard Capello of Crawdad; Howard
Dinning of Green Isle; Don Hill of Green Owl; and Ben
Story of Prize.

Some of the past writers of merit include Ben Peters,
who turned out more than 100 recorded songs in little
more than two years for Shelby Singleton Music; Mark
Charron of Hornet, and Lee Emerson, Lincoln Chase
and Donnie Fritts, all of Raleigh.

The company has had more than its share of BMI
writer awards, too. They include “Cinnamon Sinner”
(Lincoln Chase); “Jim Dandy" (Lincoln Chase); “Got
You On My Mind” (Joe Thomas & Howard Biggs);
“Good Lovin' " (Leroy Kirkland, Danny Taylor, Ahmet
Ertegun and Jesse Stone); “Blues With a Feeling”
(Walter Jacobs); “Such a Night” (Lincoln Chase);
“That’s All I Need” (Lincoln Chase); “Kiddio" (Brook
Benton and Clyde Otis); “Pick of the Week" (Liz
Anderson); “Truck Drivin' Son of a Gun" (Dixie Deen
and Ray King); “Turn the World Around” (Ben Peters);
“The Girl Most Likely" (Margaret Lewis and Myra
Smith); and “Groovy Grubworm” (Harlow Wilcox and
Bobby Warren).

Other big hits out of the publishing companies have
included such outstanding tunes as “The Wedding
Cake,” "Reconsider Me,” “lI Almost Called Your
MName,” “Soulshake,” “San Francisco Is a Lonely
Town,” “Billy and Sue,” “Revenge,” “Chains of Love,”
“Before the Next Teardrop Falls,” “If the Whole World
Stopped Loving,” “There Never Was a Time,” “He

Industry Service Message Sponsored By The Shelby Singleton Corporation
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Dave Olson, general manager
of the publishing firm.,

Made a Woman Out of Me,” “Shiney Red Automobile,”
“That’s a No No,"” “From Heaven to Heartache,” "“The
Day After Forever,” “Cry, Cry, Cry,” “A Lifetime of
Regret,”” and “I'm Only a Woman."

The publishing company complex has no intention
of standing still. John Singleton says it plans to buy
more existing publishing companies and to form new
companies, Additionally, he and Dave Olson are con-
stantly on the look for new writing talent.

The next step is a demo studio, and ultimately the
firm hopes to Ee the biggest—and best—publishing
group in Music City.

Olson, who holds a degree in music, came into the
publishing business in an unusual way. From Los An-
geles State College he went directly into radio, and
was one of the original full-time country music disk
jockeys. Spending 13 years in country music, he went
to WIEF, in Grand Rapids, where he re-formatted
the station, then as program director at WMGS, Toledo/
Bowling Green, Ohio. From there he moved into a
similar capacity at WINN in Louisville.

Although Olson had never written a song (and still
has not), he was selected for the post because of his
ability to pick hits while doing air work. He was one
of the original Gavin country music correspondents,
acted in the same capacity for Billboard, and later for
other groups.

The move of John Singleton into the company is
even more unusual. An aero-space engineer by profes-
sion, he had worked in this capacity for 5% years in
Dallas, and had no intention of getting into music
despite his brother's urﬁing. By mid 1968, however, after
Shelby had gone into business for himself and hit with
“Harper Valley PTA,” John decided it was time for a
change.

Like Olson, he has never written a song, nor pro-
duced one, nor does he have ambitions to do so. “My
job is that of administrator primarily,” he said, “and
that's probably the direction I'll keep going since I have
no desire to write or to produce.”

With two non-writers heading the pack, the success
has been unusual.

Working with John and Dave are Mary Frances
Wright, in administration; Lois Jenson, copyrights; Fred
Burch, who oversees Green Isle and Green Owl, and
Lawton Williams, who heads Fraulein Music.
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Congratulations
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- Putting Shelby

SHELBY R first

SINGLETON .
CORPORATION keeps us first

NATIONAL SOUND -
MARKETING. INC. E‘i‘.'ﬂ,‘.';'&iﬁ

35 Liberty Road ALL-AMERICANS

Bergenfield, New Jersey ‘ . '

07621
600 MURFREESBORO ROAD 244-4424

New » Used *» Leased

(201) 384-1850
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Congratulations
T0 The Entire

Shelby
Singletion

Organization

FROM

Southland Records
Distributing Company

1073 Huff Road, N.W.
Atlanta, Georgia 30318

You Keep
Making Em
and We’ll Keep
Mailing Em

HOWARD ALLISON,
PRESIDENT

NASHVILLE, TENNESSEE
(615) 227-5837

B "ﬁn:f FROM ALL YOUR FRIENDS IN

NEW
OBLEARS

HENRY HILDERBRAND

ALL SOUTE

i o —
(] 1w
| At b i)
pras DISTTRIBUTING
t e
L 5

1924 LaFAYETTE STREET
NEW ORLEANS, LOUISANNA
(504) 522-1157

MUSIC CRAFT
DISTRIBUTORS OF HAWAII
636 QUEENS ST.
HONOLULU, HAWAII 96813

CORPORATION

HOT LINE DISTRIBUTORS, MEMPHIS, TENN.
5886 LANE AVE. 901 / 525 / 0756
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CONGRATULATIONS
TO THE

SHELBY SINGLETON
CORPORATION

BEST-GOLD
DISTRIBUTORS

TRANSCONTINENT
RECORD SALES

1790 Main Street
Buftalo, New York

(812) 423-6422
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X

CONGRATULATIONS TO

THE SHELBY SINGLETON CORPORATION

BIG STATE DISTRIBUTORS
1337 CHEMICAL DALLAS, TEXAS

H. W. DAILY INC.
314 EAST 11TH STREET
HOUSTON, TEXAS

b/
S'II‘ANS CONGRATULATIONS TO THE
SHELBY SINGLETON

RECORD SERVICE | Your grewth CORPORATION

728 TEXAS

cuneveranr cousanna N 1S beautiful
USE Z” sound. We BENNETT'S

Congrats | congratulate FLOWERS INC.

TO THE youl o0 a
SHELBY SINGLETON Your studios i T

CORPORATION are from 2015666
FANTA SOUND. -

we thank you.... Pensonaliged Senvice

FANTA
SOUND
1811 DIVISION ST., BOX 50148
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CONGRATULATIONS TO THE
SHELBY SINGLETON CORPORATION

Before You Buy
“Always See Us First”

Headquarters for MacGregor and Rawlings
Equipment—School Sweaters—Jackets—Gym
Clothing—Athletic Shoes—Bowling Shirts—
Jr. Pro Football Equipment

Also:
Home of Evinrude Motors and Marine Hardware

Nashville’s Largest
Sporting Good’s Store

WALTER NIPPER'S

NASHVILLE SPORTING
GOODS COMPANY

169 8th Avenue, North
Telephone 256-1547 — 256-7378

New Green Hills Store
4105 Hillsboro Road 2970774

Ray Ellis
Don Chapman

Joe Bingham

(ONGRATULATIONS
SHELBY

DAVIS SALES CO.

4555 Kingston 5t.
Denver, Colo, B0239
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SAMPUS

THRANKS

Shelby S. Singleton, Jr.

RIGHT OGN,
SHELBY

CAMPUS RECORD DISTRIBUTING CORP.
MIAMI, FLORIDA

to

SHELBY

from all of us at

PHILIPS RECORDING
COMPANY, INC.

609 FIFTH AVENUE, NEW YORK, N. Y. 10017
PHONE 212 486-9614

A NORTH AMERICAN PHILIPS COMPANY

We're grateful to the

SILVER FOX

murking us part

SHELBY'S team

Jack W hite
Seymour Greenspan
Harold Davis

Deek Atkins

Frank Giuliano

SUMMIT
DISTRIBUTORS,

7447 North Linder Ave.
Skokie, Il 60076
{312) 677-1621

INC.

211 East 4th St
Cincinnati, Ohio 45202
(513) 241-6361
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Congratulations

to

SHELBY SINGLETON

From
ALL OF US AT

APEX-MARTIN
RECORD DISTRIBUTORS

Joe Martin
Apex-Martin Record Distributors
467 Mundet Place

Hillside, New Jersey 07205
201 923-7474

Best Wishes
and

Continued Success

PRIZE MUSE L'.

SH FLBY SINGLETON "i"';“fs..:;;;
ﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁ
We Are Proud To WL;%

(BMI)

Represent, Print and Distribute s

SH ELBY SINGLETON —

Sheet Music and Music Folios

00N

Distributed hy/ The Big 3 Music Corporation

Congreatusecliord
Shelby Singleton

Bedno-Wright Associates
Chicago, Illinois 60611

:oooooo
'ﬂf‘% ®
oﬁ%‘"

YOU'RE THE GREATEST

BEST WISHES
TO

® || SHELBY SINGLETON

FROM
JOHN HALONKA
and

All The Gang

at
BETA RECORD DSTRIBUTORS

HERB ROSEN

. SEE YOU AWHILE AGO. .

BETA RECORD DISTRIBUTORS

599 10th Avenvue
New York, N.Y. 10019
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MUSIC CITY
RECORD
DISTRIBUTORS

INCORPORATED
25 Lincoln Street
Nashville, Tenn. 37202

(615) 255-7315

MUSIC CITY
ONE STOP

127 Lafayette Street
Nashville, Tenn. 37202
(615) 256-4115

“WE GAIGH
THE HITS”

Best Wishes

Shelby

from the entire staff

at

ALL STATE RECORD DISTRIBUTING (0.

Serving the independent manufacturer
with aggressive promotion, sales and
merchandising on POP, R&B, C&W,
Singles & LP's.

ALL STATE RECORD DISTRIBUTING (0.

3035 W. 47th Street
Chicago, Ill. 60632

SUPREME DISTRIBUTING CO.
1000 BROADWAY AT COURT

CINCINNATI, OHIO 45202
TEL.: 513-421-0747

CONGRATULATES THE
SHELBY SINGLETON CORPORATION
ON ITS SUCCESSFUL GROWTH
AND IMPACT IN OUR INDUSTRY.
WE LOOK FORWARD TO
WORKING CLOSELY WITH YOUR
ORGANIZATION IN THE YEARS AHEAD.

MARVIN GINSBURG
&
The Crew At

SEABOARD DISTRIBUTING,
INC.

Salutes

SHELBY SINGLETON

SEABOARD DISTRIBUTING, INC.

275 Park Avenue
East Hartford, Conn. 06103
203-289-9361

www americanradiohistorv com
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The growth of

TDC

i
I
is due in no small way !
i

fo great guys like

' SHELBY
SINGLETON

Dick Fitzsimmons

TRANSCONTINENTAL DISTRIBUTING CORP.

30 Nashua Street
Woburn, Mass. 01801
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PROVERB
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RECDHDS LIMITED

380 BIRCHMOUNT ROAD, SCARBOROUGH, ONTARIO, CANADA
PHONE: (416) 698=551 |

“From Madrid:

CANCIONES
DEL i

MUNDO

CONGRATULATES |
SHELBY —

NIPPON GRAMMOPHON CO. LTD.
- 2INSLETON ARl .

Meguro-ku, Tokyo, Japan
FOR THEIR | * Arigato means “thanks” in

CONTINUED Japan. And Japan, of course,
1; SUCCESS.” means success in any tongue!

Dear Shelby,

Congratulations! Your wonderful and successful
development is astounding!

el

We are proud to represent your heart-beating, hit-making
repertoire in Japan. Arigato!*

e

e e e

- e —-‘J
S Sy S Sy S
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Japan's Foremost and
Most Progressive
Music Publisher ...

TOSHIBA MUSIC

PUBLISHING CO., LTD.

A Trait

fuom
W/ 'ﬁo/

Japan’s
Exclusive
Representatives

TONHIBA

PLUS

SHELBY
SMINGLETON

EQUALS

SUCGESNS
IN JAPAN

TOSHIBA
MUSIC PUBLISHING
CO., LTD.

President: N. Ishizaka

Akasaka Bidg., 32 Akasaka 4-1
Minato-ku, Tokyo
JAPAN

CABLE: TOSHIBAPUBLISH TOKYO

K. P. M.
Music Group

Congratulate

SHELBY SINGLETON
INTERNATIONAL

and Wish Them

Continued Success

K.P. M. Music Group
21, Denmar k Street

London, W. C. 2.
Tel.: 01-836 5501 & 3B56
Cables: Marutunes, London, W.C.2.

Philips
Records
London

will start
distributing

in Britain
this fall.

Thanks Shelby!

PHILIPS

GISA°D TO“BE WITH YO°U
B°ASART
‘PUBLISHING GRQUP

B°ENEEUX
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A
LIFE OF
CONTRAST

A three man sales staff that spends 509% of its
collective time on the road is what keeps the product
moving in the Singleton organization.

Headed by Dick Bruce, the staff also has Lynn
Shults and Leland Rogers. All of the sales are co-
ordinated with Buddy Blake in the area of promotion.

Bruce and Singleton have been together a good
many years, most of them in the *“old” days with
Mercury. Recognizing his abilities from way back,
Shelby brought him to the Nashville operation and,
after the Sun acquisition, placed him directly in charge
of pushing that particular product as well as overseeing
the entire sales operation as a vice president,

Shults migrated into the record business by “being
bounced on Billy Vaughn's knee." A native of Gallatin,
Tenn., his bovhood home was next door to Randy's
Record Shop, a mail-order company then headed by

Sales staff, Lynn Shults, Lelan Rogers, and vice president Dick Bruce.

Randy Wood, a musical genius who later was to become
president of Dot Records and now president and owner
of Ranwood.

“Being so close to music, | was naturally drawn
into it,” he said. Lynn went on to work for years with
Acuff-Rose, then briefly with Starday before moving
into the Singleton swing of things. He now is general
sales manager of the 58S and Plantation labels and
three of the smaller lines. He also handles records on a
production deal Singleton has with his old-time friend,
Huev Meaux.

Few people know that Leland Rogers is the older
brother of Kenny Rogers, lead singer with the First
Edition. This is because Leland has made such a strong
name for himself in the field of soul music, with his
own label for a time, with A&M, and in many other
arecas. He is proud of his brother, of course, but has
made a name in his own right.

When not on the telephone, the sales people are
generally on the road, following up the air play of
Singleton records . . . going after the distributors and
sub-distributors, the rack jobbers, and the one-stops.

The one-stops are considered the start of record
action, the most important of those called on. For
example, Shults pointed out that he recently sold 35,000
copies of a Harlow Wilcox record to one-stops which
did not reflect at all in the charts because it went
through no retailer and did not receive substantial air
play. The Singleton corporation moves a tremendous
amount of country product through the one-stop outlet.

Shults said his life is one of contrasts. Just recently
he spent a Friday night at Fillmore East in Chicago
and the following night at the “Grand Ole Opry” in
Mashville. And the first person he saw backstage at the
“Opry” was Herb Shucker of his own organization,
fraternizing with a visiting artist.

PROMOTION, PUBLICITY —
GILBERT BLASINGAME?!??

If the real Gilbert Blasingame were to stand up,
hardly anyone would recognmize him, To the record
industry, he is Buddy Blake, senior vice president of the
Shelby Singleton organization.

Just as s0 many others in the music business did,
Blake got his start in radio, and thus the change of
name, That radio life took him away from his native
Little Rock to Washington, D.C., then on to Victoria,
Texas, then to Houson, to Shreveport (where he pro-
duced his first record, and it was picked up by Ka p),
to Knoxville, then Charleston, W. Va,, New York g r
and Nashville.

This circuitous career included picking up a radio-
TV drama major along the way, working as a disk
jockey at KEIL, working on a regional consumer paper,
then in the mail order record business, then to WNOX,
then work as a silk screen printer, on the WCAW as
F.T”Er.ﬁr“ director, and finally joined Shelby Singleton
irst in New York and then in MNashville. The two had
become acquainted originally in Shreveport.

So now Buddy Blake (or Gilbert Blasingame)
handles promotion and publicity, mailing and shipping,
and a few thousand other assorted things in his Single-
ton job.

He's sort of a dreamer and doer, which is almost
unique; but this is what makes his operation special.
His key people in promotion are Bob Alou, Mike Suttle
and Don McGregor, Publicity is coordinated by Jackie
(Jacqueling) Monahan, while mailing and shipping is
overseen by Paul Martin. There also is an inside mail
order music firm, ingluding books and records, looked
after by Phil Earhart. All of these people answer to
Blake, including those in the closed printing shop there
which serves the entire corporation,

It's a rather staggering job, but since things have
AUGUST 22, 1970, BILLBOARD

reverted to normal following “Harper Valley,” Blake has
had more time for his creative promotions. They have
been, to say the least, attention getters. To publicize a
song titled “Green Door,” he mailed full-sized, green-
painted doors to several stations across the nation. He

Vice President for promotion, Buddy Blake.

Industry Service Message Sponsored By The Shelby Singleton Corperation

sent one promotional piece out in what appeared to be
a “final-notice-before-the-lawsuit-papers-are-filed enve-
lope.” Everyone opened that one.

Blake has just instituted a regional promotion sys-
tem, headed by former disk jockeys with about 40 years
combined experience in the business.

In his office, Blake handles all products on all the
labels, with the exception of Silver Fox, which is taken
care of completely by Leland Rogers.

Blake's policy is to promote with taste. His concept
is to complement good product with good promotional
pieces.

“First of all, the record itself should make the in-
dividual want to open the envelope,” he said. “And I'm
trying to add to that something useful or entertaining
that also will make him want to read or look at what
else is in there, It might be a calendar, it might be a
list of his near-future personal appearances, it might be
something biographical, or it might be something en-
tirely different,” he added.

Currently Blake has been inserting fold-overs which
he feels will be useful to the on-the-air man.

His office currently is filled with T-shirts, promot-
ing a record. In the past there have been simulated fire-
crackers, and boxes of all sizes and shapes loaded with
SUrprises.

Blake admittedly would not be happy if he could
not create. He 1s constantly thinking ahead, not just to
the next record, but to the years ahead when current
ideas will be taking form. And those ideas will take
form, They simply don't remain dormant around Buddy
Blake's office, not if Gilbert Blasingame has anything
to do with it.

S-21
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Shelby’s Advertising Man Began With Jim Reeves

Herb Shucher is an unlikely person to be heading
the graphics and advertising end of the Shelby Single-
ton operation. But then, some might have thought he
was an unlikely person to have managed the late Jim
Reeves, or The Browns, or to have been the producer
of a major overseas package show,

Unlikely as it all may have seemed at ong time, il
became reality, because Herb Shucher is the sort who
does a job right whatever it may be.

In the first place he's from Boston, and nobody
from Boston ever made it big in the country field.
But, working first in radio, he made some music ties
which led him into association with Jim Reeves, and
in 1955 he became manager of the great RCA artist.
Few had heard of Reeves at that tme, and 1t was
Shucher who moved him to the top, up through his
multimillion-seller, “He'll Have to Go."

Two vyears later, still handling Reeves, Shucher
tried his hand at something new. He packaged and
produced the largest overseas contingent of country art-
ists ever assembled under the auspices of RCA. The
cast included Reeves, Hank Locklin, Del Wood and
Janice Martin, plus the Reeves band which included
Tommy Hill (now an executive with Stop Records),
Loui¢c Dunn (now an executive with the Hubert Long
Agency), Leo Jackson and Hilly Harlan. RCA used

the results of this shop to develop country activities in
the European market.

The trip also led to another management pact, Herb
took over The Browns (Jim Ed, Bonnie and Maxine),
and managed their affairs during their top-selling days
with such records as “The Three Bells,” *“Scarlet Rib-
bons,” and *The Old Lamplighter.”

Shucher then moved into diversified fields, asso-
ciating himself with Dub Allbritten in talent manage-
ment activities, including the promotion of artists such
as Brenda Lee and Red Foley.

Still looking for diversification, Herb worked in an
A&R promotional capacity for Imperial Records when
owned by Lew Chudd, and produced numerous record-
ings by Slim Whitman, including “Valley of Tears”
and the “Twelfth of Never.”

When the Shelby Singleton Corp. moved to Nash-
ville, Shucher became an integral part of it. Dealing
at first with advertising through the company-owned
Belmont Agency, he was promoted to vice-president
and placed in charge of Southern Graphics when that
firm was purchased by Singleton last Feb. 20. He also
took over supervision of the agency, which headguarters
in the Southern Graphics building.

Suddenly, Herb Shucher was in a whole new line of
business. Southern Graphics is a commercial printing

house with its own in-house facilities, handling every-
thing from art to graphics, with a laboratory and full
printing facilities. The agency has complete photo-
graphic facilities, and owverall the firms employ 35
people,

Southern Graphics does everything for the parent
company: labels, album jackets, any printing needs for
tape, etc., and a great deal of outside commercial busi-
ness both in and away from the record industry. Among
other things, it prints labels and album jackets for
Hickory, Mega, Sinchord, Word, Worldwide and others.

It does book printing of covers, prints for the Co-
lumbia Record Club, for Longines, catalog printing,
and a large amount of “out of town work.” The plant
currently is operating at three full shifts.

As if this were not enough to keep a man busy,
Shucher also handles such things as special events for
the company, ranging from the planning and carrying-
out of parties to catering to whatever may cross Shelby
Singleton’s mind,

He, of course, handles all the company advertising,
and the publicity of the company itself.

Married with four children, Herb still likes to
reminisce about everything from the carly days ol
Boston to the management days with Jim Reeves. But
his mind is generally on the luture.

Amazon Recording (subsidiary)

Blue Fox}

DIVISIONS

SSS, International (distribution, selling and billing of all product)

Playground Productions (Florida studios)

Promotions Systems and Methods (wholly owned subsidiary in
Memphis, a radio programming consultant)

Share Record Co. (budget label)
Silver Fox Records (subsidiary with two labels: Silver Fox and

CORPORATE STRUCTURE OF THE SINGLETON OPERATION

Parent firm: The Shelby Singleton Corporation

Sun International Corp. (subsidiary, formed to acquire the Sun

material)

ground City)

Southern Graphics
Shelby Singleton Music

Balmont Advertising Agency

Underground Development Corp. (A firm contracted to build,
promote and manage a development known as Under-

American Talent Inc. (personal management)
Shelby Singleton Studios

9-22

Industry Service Message Sponsared By The 3Shelby Singleton Corporation
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Radio-TV programming

NATRA's Dixon Vows
A Cordial Atmosphere

¢ Continued from page [

ventions before last year. The
record people who've had a lot
to do with the progress of
NATRA will be welcome.” He
said that last year's convention
atmosphere was not a good one
for record people.

He promised that all meetings
at the Royal Coach Inn would
be open Lo everyone.

This year, as never before, in-
vitations have been sent out to
both members and potential
members to attend the conven-
tion, Dixon said, including “‘the
deejays who've never thought of
attending and former members
who've dropped their NATRA

Rosko's Show
Info College

NEW YORK—Radio Syndi-
cation, Inc., a division of College
Marketing Corp., will syndicate
WNEW-FM's Rosko show in
100 college radio markets and
9 major commercial radio mar-
kets. The show will be offered
free of charge to radio stations
with Radio Syndication keeping
four minutes of commercial time
per hour on the commercial sta-
tions. Rosko will be heard in
Boston, Providence, Philadel-
phia, Washington, Chicago, De-
troit and Los Angeles and nego-
tiations are under way with
commercial stations in  San
Francisco and Cleveland. Col-
leges will give six minutes of
commercial time per hour to the
company in exchange for the

show. It will be heard five hours
per week for at least one hour
a day in each market. Rosko has
a non-compete clause in New
York only.

relationship the past couple of
years.”

‘On Heels'

The 15th annual convention
comes on the heels of a vast re-
organization of the whole
NATRA organization. "“We have
adopted different goals, ideas,
philosophies. *We've had to do a
lot of revamping and, because of
all of the work involved, our
plans for a better NATRA are
just now being initiated.”

Executive director Lucky Cor-
dell, assistant general manager
of WVON in Chicago, and
NATRA chairman of the board
Kae Williams, Philadelphia, and
Dixon mutually agreed this will
be the most productive NATRA
convention in history.

Among those who'll be speak-
ing this year are the Rev, Jesse
Jackson of Operation Bread
Basket, Asst. Secretary of the
U.S. Dept. of Labor Arthur
Fletcher, State Sen, Barbara Jor-
dan, Lt. Gov. Ben Barns, and
the Rev. Leon Sullivan, Phila-
delphia,

Dixon praised the work of con-
vention chairman Bob Garner
and his convention committee,
saying that he was “more than
impressed” with the arrange-
ments for the convention.

*Special Emphasis’

“A special emphasis will be
placed on the workshops and
seminars,” Dixon stressed, “We
feel that new men hoping to
carve a career in radio, as well
as those who just want to im-
prove their position, will benefit
by these seminars.” Thursday,
Jerry Boulding, national program
director of Sonderling Broad-
casting, will guide a workshop
on production, Other workshops
include one on music, selecting
and charting, which will be
spearheaded by Doug Eason,
general manager of KATZ in St.
Louis. Rudy Runnells, general
manager of WHIH in Norfolk,
will guide a workshop on em-
ployment possibilities for blacks
in general market radio. Kitty

Broady of WEBB in Baltimore
will head up a seminar on com-
munity involvement. Ken Haw-
kins of WIMO in Cleveland will
lead a workshop session on
“Gospel and News—How Im-
portant” to soul radio. Richard
Oppenheimer, general manager
of KYOK in Houston, will head
a panel session on radio ' manage-
ment, Dixon promised that other
station managers would be on
the panel.

Several record artists have in-
dicated they will be atending the
MATRA convention this vyear,
including: Lou Rawls, Nina Si-
mone, the Temptations, Dionne
Warwick, James Brown, Johnny
Taylor, Stevie Wonder, Gene
Chandler, Sammy Davis Jr., and
Dick Gregory.

Appeal for

e Continued from page |

log begun by serious music
broadcasters for the purpose
of airing common problems,
focused its sights on a wide va-
riety of subjects ranging from a
demonstration and discussion of
a new 4-channel system using
2-track material to methods of
selling concert music. Of par-
ticular interest to the broadcast-
ers was the session on record
company relationships, moder-
ated by Leonard Marcus, editor
of High Fidelity Magazine. On
the panel were Lloyd Gelassen
of Deutsche Grammophon, M.
Scott Mampe of Mercury/
Philips, Peter Munves of Colum-
bia Records, Don DeLacy of
RCA Records, and Tracy Sterne
of Nonesuch Records.

Each panelist made short
opening remarks and outlined
future product activity. Included
in Miss Sterne's remarks was a
plea for a “person to person re-
lationship™ between manufactur-
er and radio station, During the
question and answer period,
some of the smaller ‘market
radiomen scored what they con-

Programming Clinic in N.C.

RALEIGH, N.C.—The First
Annual Tri-State Programming
Clinic will be held here at the
Holiday Inn Sept. 18-19. The
two-day open meeting on pro-
gramming is being organized by
Norman J. Suttles, executive
vice president of the Smiles
broadcasting group which owns
and operates radio stations in
North Carolina and WVirginia,

WRNC in Raleigh will be the
host station and program direc-
tors and air personalities and
general managers from South
Carolina, North Carolina, Vir-
ginia and elsewhere are being in-
vited to attend.

Guest panelists who have al-
ready indicated they'll attend the
meeting include Sebastian Stone,
program director of WOR-FM

WEZS-FM Bows Format
Of Mantovani, Hirt, Faith

RICHMOND, Va.— WEZS-
FM, stereo station owned by
E.Z. Communications, has
dropped classical music in order
to program a wall-to-wall music
format. The station is managed
by Mr. and Mrs. Bill Golden
and operations manager is Ken-
neth R. Booton. The change in
format was spurred by the suc-
cess of a sister station—WEZR-
FM in the metro Washington
drea.

Artists being programmed on
WEZS-FM include Frank

Chacksfield, Ray Conniff, Roger
Wilhlams, Floyd Cramer, Man-
tovani, Al Hirt and Percy Faith.
Commercials are clustered at
the quarter-hours. Starting Dec.
5, the station will feature the
Metropolitan Opera Network
broadcasts, but Booton said this
would be the only deviation from
format. Booton and Henry
Waleczko are handling announc-
ing chores. Booton formerly
produced “The Bwana Johnny
Show™ on KUDO-TV, San Fran-
cisco.
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in New York; Jay Cook, pro-
gram director of WFIL in Phil-
adelphia; Carl Wigglesworth,
program director of WKLO in
Louisville; Skip Broussard, pro-
gram director of WOKY in Mil-
waukee; Buzz Bennett, and Bob
Canada, program director of
WROYVY in Roanoke,

There are many radio stations
in the tri-state area which can-
not send personnel to the vari-
Ous programming conventions,
Suttles said. Therefore, in the
interest of better broadcasting
for the area, his stations are
bringing in leading programming
people to talk. Bob Raleigh,
head of programming for the
Smiles chain, said there will be
no formal speeches . . . the
audience will be allowed 1o
throw guestions at the panelists,
An added feature of the clinic
is that program directors can
bring airchecks of their stations
for critiquing by the other pro-
gram directors.

Fee for the two-day meeting
will be $60 and includes motel,
meals, and a cocktail session,
For further details, talk to Bob
Raleigh at WRNC in Raleigh.

www americanradiohistorv com

DEWEY HUGHS, left, of WOL, Washington, interviews producer Guy
Draper for a Voice of America show. Draper has produced Ten Wheel
Drive and Rhinoceros and manages a group, Face of the Earth, to
debut soon on Dionne Warwick's new label Sonday with a single
“Sign of the Times."

Disk Cooperation

sidered to be inadequate service
on promotion records. Miss
Mampe called the problem an
economic one and said that she
tried to fill all service requests
unless the “album has been de-
leted from the catalog or is out
of print."”

DelLacy said that promotion
records are taken from the local
distributor’s stock, and suggested
that local promotion men be
called regarding requests. But,
he said, “it is the distributor who
dictates which station gets rec-
ords.” Other broadcasters voiced
similar complaints. Richard
Kaye, WCRB executive vice
president and general manager,
said that he considered RCA
and Columbia labels as being
the most helpful but character-
ized shipments by other manu-
facturers as “sporadic.”

‘Too Cheaply’

In the session on selling con-
cert music, Ray Nordstrand,
WFMT-FM president, and Pat
Patrick, WCLV-FM president
and genmeral manager, discussed
audience demographics, coopera-
tive selling approaches and sales
promotion methods. In his open-
ing comments, Nordstrand as-
serted that “we are selling our-
selves too cheaply. . . . we are
too willing to compromise our
advertising. We are a class me-
dium. We have a highly attentive
and serious audience and if we
defend our type of radio we can
come up with both local and
national advertising.”

He deplored the use of the

rock jingle and called it an in-
sult. He said that the live com-
rercial talks up to the listener
because it assumes he is intelli-
pent and could not be hyped.
He suggested that a sales cam-
paign should include the fact that
there are less commercials per
hour on classical stations,
thereby resulting in less compe-
tition by other advertisers; that
the salesman should state in his
pitch that the classical station is
a superior one and' that the
message is tied to this credibility;
that a story—a full presenta-
tion—be presented to the ad
agency. “We have a great fu-
ture,” he concluded.
‘Business Good’

Patrick began his comments
by saying that business “'is good.”
He said that industries have
slowed down but “our buying
power has remained.” He called
a banding together vital if “we
want to sell nationally,” and
offered advice on selling on both
the local and national levels.

Other sessions centered on
audience promotion at the con-
cert music station, chaired by
Harry Ward, WGMS, Washing-
ton, Ed Hill, WRR-FM, Dallas,
and Tom Bird, WNCN-FM,
New York: computer/data pro-
cessing applications; syndicated
programs, whose panelists were
William French, Boston Sym-
phony Transcription Trust, Rob-
ert Conrad, WCLV-FM, Cleve-
land, and Bird; a closed session
on personnel relations, headed

(Continued on page 34)
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EDITORIAL

Music That Talks

The Concert Music Broadcasters Conference held Aug. 6-9 in
Lenox, Mass., is indeed a giant and much-needed step in the right
direction, for it created a new dialog on the important problems
facing this vital arm of the radio industry.

Needless to say, it only scratched the surface. Much was left
unsaid; much was left undone; too much was spoken in private
rather than in session, The small-market radioman, though finding
the talks fruitful, wanted more attention given to his particular prob-
lems. Labels felt they did not receive adequate opportunity to explain
their positions more fully regarding cost factors, budgets and pro-

motion.

Nevertheless, all agreed the conference was enlightening and
informative. All agreed this type of meeting is essential. All agreed

the effort deserves high praise.

In conclusion we urge more participation by more labels. We
urge smaller stations who program serious music to participate. Most
of all, we urge a continuation of more such conferences.
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Gavin Conference
Centers on Rapping

LOS ANGELES — Everyone
will be encouraged to participate
in the fifth annual Bill Gavin
Radio Program Conference here
MNov. 20-22 at the Century Plaza
Hotel. Gavin, who owns and
operates a record news sheet
operating out of San Francisco,
said in-depth “encounter” ses-
sions will be used to tackle all
aspects of the record and broad-
cast industries. The traditional
speech and panel format of pre-
vious Gavin conferences will not
be used. The new format means
that any subject of general in-
terest can be discussed, Gavin
said.

George Burns, program super-
visor of the Pacific-Southern
Broadcasting chain, is the or-
ganizer behind the conference
this year, heading an advisory

committee from both the record
industry and the radio industry
on guidelines for the conterence.
But Gavin pointed out that
everyone can be an aclive par-
ticipant in the conference this
year with opportunity to intro-
duce topics, challenge view-
points, and guide discussions.
Highlight of the conference will
be an open-end midnight mara-
thon discussion session Saturday
which will continue as long as
necessary. Theme of the con-
ference this year will be "Radio:
Where Do We Go From Here?”
Topics discussed will include
changing patterns in record mer-
chandising, audience research,
and discussions specifically on
country music, soul, progressive
rock, easy listening, and rock
Musics.

Kansas City Gets
Progressive FMer

KANSAS CITY—Kansas City
has been waiting for a good,
free form sound for along time,
according to Bill Scott, program

director of KBEY-FM. *l came
to this city in 1968, said Scott,
“and felt there was a need for
a station that would bring the
people together. | started at
KUDL and then KUDL-FM
went progressive for a while but
some trouble developed and the
station switched it's sound.” Now
KBEY-FM is ready to try it
They have hired the ex-manager
of KUDL-FM, Steve Bell, and
are ready to enter into a total
free form format.

“We will play anything which
deals with rock in one form or
another,” said Scott. “The music
will be programmed in three
tune segments ending with a
commercial. There will be 10
commercial minutes an hour and
three minutes of relevant news
on the hour. Our music will be
played according to album sales,
both nationally and locally, the

happening groups in the country
according to the trade and under-
ground-press and much empha-
sis will be placed on requests.”

The station will be live three
hours a day with Scott hosting
the show. The other 21 hours
will be automated for a while,
until it catches on, according to
Scott. “The people are already
aware of the problems in this
country. We will not be politi-
cally oriented, but peace ori-
ented, trying to get everyone to
come together and help fight our
common problems. The music is
the main ingredient, however,
and the talk will be secondary
but there, nevertheless.” Scott
added that in order to play the
music they must have the music
and asks cooperation from all
distributors of rock and related
products.

Personnel at the station in-
cludes George Jenne, station
manager; Steve Bell, operations
manager; and Scott, The air
shifts will be handled by Scott,
Bell and Jim Bernard.

British Radio (?) Men
Ponder New Developments

LONDON—The government's
decision to give a go-ahead to
the BBC's 20 new local stations
has made some commercial radio
operators think again. Should
they gamble and try to run their
stations in opposition to the
BBC or should they go for less-

B A O G AR AN L

PROGRESSIVE
FORMAT UPSET

CORPUS CHRISTI, Tex.—
Shortly after switching to a pro-
gressive rock format, KZFM-
FM here received a shake-up
from a lady known as Celia, a
hurricane. Operations manager
Johnny Marks said more than
two-thirds of the Station’s library
was destroyed. The staff of the
24-hour stereo operation was
desperately trying to round up
enough albums to stay on the
air last week. Lineup includes
Dave Lawrenre Mirhnel Seoty
Johnny Rabbit, Don Flint, and
Pete Edwards. The station pre-
viously programmed good music.

0
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populated areas at present not
served by local radio?

The reprieve for the local sta-
tions — many corporation men
had privately thought the govern-
ment would halt the expansion
of BBC local radio—means that
all is now ‘go’ for London,
Liverpool, and Birmingham.

But the Minister of Posts
and Telecommunications, Chris-
topher Chataway, had little
choice. Staff and offices had al-
ready been set for Radio Lon-
don, and plans were well under
way for the other stations.

Commercial radio backers are
now hoping for medium wave
allocations for broadcasts. The
BBC stations are restricted to
VHF broadcasting, which carries
big disadvantages. VHF cannot,
for instance, offer road informa-
tion as, generally, car radios are
not equipped with FM/AM re-
ceivers. Commercial stations on
medium wave would offer a
dictinct advantage over the BBC
plan.

The first commercial radio

stations could be in operation
by January 1972.

KIKK-FM to
Go Own Way

HOUSTON—Due to the de-
mand of advertisers for expo-
sure, KIKK-FM has separated
its programming totally from
KIKK. Both are country music
stations programmed by Bill
Balley. KIKK is a day-time op-
eration, but has long been a
very major factor in the Houston
audience and lately has been
sold out. Leroy Gloger is presi-
dent.

Though KIKK-FM will be
playing country music, the for-
mat will feature a few more al-
bum cuts than KIKK, Bailey
said. To be precise, four more
an hour. Air personalities on
the FM include Rusty Gabbard,
Jim Black, Harvey Thompson,
Bud Smith, and Charlie Saey. It's
a stereo station that covers the
metro five-county area.

Yox Jox

By CLAUDE HALL
Radio-TVY Editor

Jerry Wexler of Atlantic Rec-
ords, whom [ consider one of
the greatest geniuses of them all in
producing records, said last week
that one of his favorite records of
the moment is “Maybe” by the
Three Degrees. It's not even his
record; it's on Roulette. And |
was so darn busy shooting the bull
with Jerry that | forgot to ask him
why he was recommending some-
body else's record. But that's the
kind of guy Jerry is—he lives and
breathes the record business; |
don't think he ever turns it off.

* %
Dan Clayton has resigned at
WPOP, Hartford. . . . New pro-

gram director of KGB in San
Diego is Charlie Yan Dyke. . . .
Bob Harper is back in radio—on
WIIN in Atlanta, a daytime Top 40
station. He's still doing a lot of
deejay work, too, on the "Now
Explosion” TV music program-
ming on WTTG-TV, Atlanta, . . .
Jefferson Lee 15 now on WIRL,
Peoria; he'd been with WGOW,
Chattanooga.
* % %

Mike Cloer, promotion man
down in Charlotte for Liberty/UA
Records, called in to say that
“Trician Tell Your Daddy" by Jay
& the Americans is No. 16 on
WFLB in Fayetteville and is getting
airplay on WIST in Charlotte and
WRMA-FM in Charlotte. He says
WRNA-FM is doing very good
with its progressive rock format.
The Jay & the Americans record
is controversial, but tasteful, he
felt. Cloer, a former air personality,
also  recommends “Green-eyed
Lady™ by the Sugarloaf. . . . Larry
Cohen, head of sales and promo-
tion for Jamie/Guyden Records in
Philadelphia, called to say that
“Look Away" by the New Hope is
being given good airplay on
WKBW in Buffalo and Best Dis-
tributors up there has reordered
the single twice. Cohen has just
picked up masters on “"You" by
the Los Vivos, a South American
group, and “It's You Girl" by the
Jordan Bros. Both have just been
released.

X x ¥

Lee Arbuckle, previously at
WAYS in Charlotte, is the new
program director of WKGN in
Knoxville. Funny thing is that Lee
had been all might personality on
the Top 40 station back in 1963,
. . . Art Penhallow is now on the
air live on WXYZ-FM, Detroit,
playing progressive rock 7-mid-
night; rest of format features the
q;.rndu:ahnn progressive rock mate-
rnal of ABC-FM. ABC-FM, inci-
dentally, has become a separate
division and Allam Shaw is now
vice president. I've been listening

(Continued on page 54)
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Selling Sounds

What's happening among the major music houses. Items should
be sent 1o Debbie Kenzik, Billhoard, 165 W, 46th Street, New York,

N.Y. 10036,

Week of August 10-14
By DAVID B. PERRY
Jimmy Wisner, who is riding high on the charts with his arrange-

ment of

“Why Can't | Touch You”

by Ronnie Dyson, just finished

up a Dentyne spot for Ted Bates Advertising. The vocal was han-
dled by Joe MecGovernowho records on Jimmy's Wizdom label under

the name of Cody Marshall. .

. The Tokens, who have been doing

commercials for years, are now signed exclusively to MPI1 for com-

mercial representation,
®

kS

Mational Recording Studios Hopping

Music a la Carte’s Curt Biever recording background music for
ABC’s American Sportsman, Chico Hamilton wailing for Chester-
field. Steve Karmen producing jingles for Beneficial Finance and
Gaines Dog Food. BBDO in with Right Guard music. Glenn Osser
conducting for Oldsmobile, Ted Bates producing Dentyne jingles.
Manana Music producing singles. J. f_unnmghﬂm Cox" Russ Tore-
son in from Philadelphia supervising music for Kisslings Sauerkraut,

Film Center:

SSC&B mixing Breck. Kim & Gifford mixing

Campbell's Soup. Stu Gellman in with Nytol. Needham Harper &
Steers mixing V-8, Dolphin mixing Pontiac. Forum [l mixing U.S,
Steel. McCann Erickson recording and mixing spots on the Bahamas
and Buick Opel. Stone Cutters mixing Clairol.

Kevin Gavin and Sid Woloshin of Gavin & Woloshin, Inc., cre-
ated four sixty-second spots for Richmond Bros., a chain of tailors,

whose slogan is

“T00 fussy tailors.”

Kevin Gavin wrote the theme

and Pete Dino wrote the arrangement. Spots were done for Long,

Fisher & Stashower of Cleveland,.

KPPC-FM to

LOS ANGELES—KPPC-FM
will boost its power to 50,000
watts when its new antenna site
is completed within the next
60 days. The station was a pio-

neer in the progressive rock field
and has been broadcasting in
stereo for over two years. The
lineup at the station includes,

Boost Power

Jetf Gonzer, 5-9 a.m.; Ron Inor,
9 am.-noon; David Pierce,
noon-4 p.m.; Les Carter, 4-8
p.m.; Steve Segal, B-midnight,
Tuesday-Saturday; Johnny Otis,
Mondays 8 p.m.-midnight; and
Mississippit Brian Wilson, mid-
night-5 a.m. Don Hall and Harry
Shearer work weekends along
with Elliot Mintz.

Yesteryears Hits

Change-of-pace progromming from your librarian’s shelves, featuring the disks
that were the hottest in the lond 5 yeors ago and 10 yeors ogo this wesk.
Here't hew they ronked in Billboard's chorts at that time.

POP SINGLES—10 Years Ago
August 22, 1960

1. It's Now or Never—Elvis Presley
(RCA Victor)

2. Itsy Bitsy Teeny Weeny Yellow Polka
Dot Bikini—Brian Hyland (Leader)

3. Walk Don't Run—Ventures (Dolton)

4. Twist—Chubby Checker (Parkway)
5. I'm Sorry—Brenda Lee (Decca)

6. Only the Lonely—Roy Orbison
{Menument)

7. Volare (Nel Biu Di Pinto Di Blu)—
Bobby Il (Cameo)

8. Finger Poppin' Time—Hank Ballard
& the Midnights (King)

9. Mission Bell—Donnie Brooks (Era)

10. Image of a Girl—Safaris (Eldo)

SOUL SINGLES—5 Years Age
August 21, 1965

1. Papa's Got a Brand New Bag—
James Brown (King)

2. It's the Same Old Song—Four Tops
{Motown)

3. The Tracks of My Tears—Miracles
(Tamla)

4. Since | Lost My Baby—Temptations
(Gordy)

5. In the Midnight Hour—Wilsen
Pickett (Atlantic)

6. Baby I'm Yours—Barbara Lewis
(Atlantic)

7. | Can't Help Myself—Four Tops
(Motown)

8. I'll Always Love You—Spinners
{Motown})

9. You're Gonna Make Me Cry—
0. V. Wright (Back Beat)

10. Ride Your Pony—Lee Dorsey (Amy)

AUGUST 22,

POP SINGLES—5 Years Ago
August 21, 1965

1. | Got You Babe—Sonny & Cher

(Atco)
2. Save Your Heart for Me—Gary Lewis
& the Playboys (Liberty)
Help—Beatles (Capitol)
California Giris—Beach Boys
(Capitol)
Unchained Melody—Righteous
Brothers (Philles) _
| Can't Get No) Satisfaction—
lling Stones (London)
It's the Same Old Song—Four Tops
(Motown)
Don't Just Stand There—Patty Duke
(United Artists)
I'm Henry VIII, | Am—Herman's
Hermits (MGM)
10. Down in the Boondocks—Billy Joe
Royal (Columbia)

- B o

o

COUNTRY SINGLES—
5 Years Ago
August 21, 1965

Priscella Mitchell (Mercury)

2, The First Thing Every Moming
(The Last Thing Every Night)—
limmy Dean (Columbia)

3. The Bridge Washed Dut—Warner
Mack {Decca)

4, Before You Go—Buck Owens
(Capitol)

5. Yakety Axe—Chet Atkins
(RCA Victor)

6. Tiger Woman—Claude King
(Columbia)

7. It's Alright—Bobby Bare
(RCA Victor)

8. The Other Woman—Ray Price
(Columbia)

9. Hicktown—Tennessee Ernie Ford

(Capitol)
10. Wild as a Wildcat—Charlie Walker
(Epic)

1970, BILLBOARD
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WMAL-FM Shifts

Slowly Progressive

WASHINGTON—Some peo-
ple are unaware of rock music,
according to Marty Conn, sta-

tion manager of WMAL-FM.
“They have no familiarity with
it and tend to classify it gen-
erally. They have bad images of
‘rock’ and do not give it a
chance,” said Conn. The station
is programmed for the 18-35
year old who keeps an opened
mind.

In May, Conn began to
change the image of the station
from MOR, “which was hard to
identify with,"” to a contempo-
rary sound. “There was experi-
menting with Top 40, but it
sounded like a jukebox,” said
Conn. "As | became more aware
of the music 1 began to under-
stand progressive. 1 also found
that in Top 40 the air personali-
ties had to scream. With a pro-
gressive format, the personalities
can be casual and comfortable.”
Conn summed up the entire
process of change from MOR
to progressive as “learning it
myself first, then educating the
people.”

Mary Jo Frohne, and Phil de
Marne, co-music directors, judge
a cut primarily on its music con-
tent but also lyric content, “We
play about 300 LP cuts a week
which are chosen after we judge
the lyrics,” said de Marne. “We
always keep aware of what fits
into the format and what
doesn’t.” Such artists as Neil
Young, Donovan, Traffic, Led

Zeppelin and Chicago are heard
during broadcast hours of 9
a.m.-1:45 a.m.

The station will go live for
nine of its 16 hours in Sep-
tember. The live segments will
be done by Len Maclntosh, 2-6
p.m.; and Ray Freeman 7:30

m.-midnight. The rest of the
shows will be taped for a while.
“We want to go on slowly, ex-
perimenting and gaining a large
audience. We are already known
by word of mouth. But as the
audience grows so grows the sta-
tion.” concluded Conn.

ALLISON STEELE, air personality
on WNEW-FM, talking with Alan

Lorber, independent producer,
about the recent opening of the
Canadian group lllustration, Jan-
us recording artists, at New
York's Downbeat. Lorber pro-
duced the group's first album
and Miss Steele hosted the open-
ing night festivities at the club.

Programming Aids

Programming guideslines from key, pacesetting radio stations, includ-
ing Best Picks, Best Leftfield Picks, Biggest Happenings, and Biggest

Leftfield Happenings.

EASY LISTENING

KTHO, South Lake Tahoe,
Calif., program director Bill King-
man reporting; BP: “Bluegreens
On the Wing,” William Truckaway,
Reprise; BH: “Rubber Duckie,”
“"Ernie” Jim Henson, Columbia;
BLP CUT: "Stone Flower,” An-
tonio Carlos Jobim (CTI).
WAYB, Waynesboro, Va., music
director Carolyn Clark reporting;
BP: “That's Where 1 Went Wrong,”
The Poppy Family, London; BH:
“Time to Get It Together,” Trini
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(£} WATERMARK, INC

Now being placed on qualifying stations in
the top 100 markets. For details call collect.

Tom Rounds
Watermark,
La Cienega Blvd.

931 N.

(213) 659-3834
Inc.

Los Angeles, California 90069

Lopez, Reprise. . . . WDEW, West-
field, Mass., program director Bob
Greem reporting; BP: “"For What
It's Worth,” Sergio Mendes &
Brasil '66, A&M; BH: "Rainbow,”
Marmalade, London; BLP CUT:
“Cecilia,” (Song of Joy) The Four
Score Pianos, Ranwood. . . .
WSPR, Springfield, Mass., pro-
gram director Budd Clain report-
ing; BP: "We're All Playing In the
Same Band,” Bert Sommer; BH:
“Hi-De-Ho,” Blood, Sweat & Tears.

COUNTRY

KBBQ, Burbank, L.A., Calif.,
station manager Bill Ward report-
ing; BP: “Watermelon Time In
Georgia,” Lefty Frizzell, Colum-
bia; BH: "The Taker,” Waylon
Jennings, RCA; BLP (This Is Bare
Country) Bobby Bare, Mercury.

. KFAY, Fayetteville, Ark., pro-

ram director & personality Dave
turm reporting; BP: “Put a Little
Loving On Me,” David Wilkins,
Plantation: BH: “Daddy Played
Ist Base,” Homer & Jethro, RCA;
BLP CUT: “Ramblin' Rose," (My
Love) Sonny James, Capitol, . .
KAYE, Puyallup, Wash., person-
ality Chubby Howard rapnrtmg
BP: “Advice of a Fool,” Eddie
Dean, Fabor; BH: “Biloxi,” Kenny
Price, RCA; BLP CUT: “All Cuts,”
(Best of Bobby Lewis—Vol. 1)
Bobby Lewis, UA.

HOT 100

WMCJ, West Long Branch, N.J.,
music director & personality Greg
Monkowski reporting; BP: “Closer
to Home,” Grand Funk Railroad,
Capitol; BH: "Signed, Sealed, De-
livered,” Stevie Wonder, Tamla:
BLP CUT: “Sister Liza Bookman,”

{(Continued on pape 54)

Campus News

KEYS Softens
Daytime Sound

CORPUS CHRISTI—Though
KEYS here has softened its day-
time sound somewhat, general
manager E. C. Stern Jr. said,
“We will still maintain our Top
40 image . . . | wouldnt want
to lose it."”

KEYS is pulling hard rock
records off its playlist during the
day, but adding them back at
night. Charlie Bright has taken
over the job of program direc-
tor, a position he Eeld somewhile
back. The programming changes
at the station were undertaken,
said Stern, in order to broaden
the demographic base of the
listening audience.
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By BOB GLASSENBERG

Black Music Center

The National Endowment for the Humanities has given a grant
to the University of Indiana, Bloomington, to establish a national
Black Music Center, which will document the entire history of the
Black culture, according to Wilfred C. Bain, dean of the 1.U. School
of Music,

The project will be launched in September under the directorship
of Dr. Dominigque-Rene de Lerma, bibliographer and musicologist,
and Professor David N. Baker Ir., jazz musician and composer, who
will be associate director. The center will develop an extensive col-
lection of books, journals, recordings, and other materials which
will document all aspects of Black musical expression. The project
will be supplemented by the 1.U. archives of Traditional Music, the
Latin American Music Center, the School of Music Library, and the
collections of music in the University Library, This project is a direct
result of research conducted by the University’s Black Music Com-
mittee which was formed after the death of Dr. Martin Luther King.
For more information, contact Dr. de Lerma at the School of Music,
Indiana University, Bloomingion, 47401.

Hotwire

Mational Talent Service, a film, lecture and live arts distribution
organization specializing in the college market and based in New
York, has established a promotional “"Hotwire” service for on-
campus exhibitors and booking agents. The service is a toll-free
open telephone line through which any college booking acts or
films from NTS can receive immediate specific promotional counsel.
This service will supplement the usual promotional and publicity
package that accompanies each booking.

Getting Ready

The Campus Section of Billboard Magazine will expand to a
full page soon. In preparation for this I would like to receive all
college dates for artists and volunteers for campus correspondents.
Send all information to me at Billboard, 165 West 46 Street, New
York, 10036. The music industry looks to the campus for informa-
tion on trends and new music. You can help them and yourselves
by keeping me informed. Thank you in advance.

Programming Aids
Charlie Parker would have been 50 years old Saturday (29). It
has been 15 years since Bird was on the scene but his music lives
on, naturally.
“The Begatting of the President,” an LP parrated by Orson Welles
which has been banned in its original form on many AM outlets
around the country, is, of course, being played on many campus

stations. Are you playing the LP? Let me know.

KSLA, California State at Los Angeles, Steve Resnick reporting:
“I'l Never Get Enough,” Robbs, ABC; “Fire & Rain,” Johnny
Rivers, Liberty; “Hummingbird,” B.B. King, ABC HluesWa}r: *Snow-
bird,” Anne Murray, Capitol. , . . WRMC, Moravian College, Beth-
lehem, Pa., Neil Kempfer-Stocker reporting: “Black Flower,” LP,
Mirvana, Metromedia; “Konekuf,” (LP cut), Manfred Mann Chapter
Three, Polydor; “Tomorrow Today,” and “World's Smallest Big
Band,” (LPs), Hardin/ York, Bell. . . . WCPR, Stevens Institute of
Technology, Hoboken, N.J., Ron Harris reporting: “Rubber Duckie,”
Ernie, Columbia; “l1 Who Have Nothing,” Tom Jones, Parrot;
“Long, Long Time,” Linda Ronstadt, Capitol; “Look What They've
Done to My Song, Ma,” New Seekers, Columbia. . . . KUSF, Uni-
versity of San Francisco, Terry Britt reporting: “A Song of Joy,"
Miguel Rios, A&M; "Close to You,"” Carpenters, A&M; “Teach
Your Children,” Crosby, Stills, Nash and Young, Atlantic; “Let It
Be," (LP), Beatles, Apple. . . . KRC, Rockhurst College, Kansas
City, Mo., Pete Modica reporting: “Green Eyed Lady,” Sugarloaf,
Liberty; “And You Deo,” Charade, Epic; “Knock, Knock, Who's
There,” Liv Maessen, Cadet Concept; “It's Gonna Take a Miracle,”
The Shirelles, UA, . . . WLUC, Loyola University and Mundelein
College, Chicago, Ill., Walter Paas reporting: “America, Communi-
cate With Me,” Ray Stevens, Barnaby; “Better Times,” Rhinocerous,
Elektra; “On the Waters,” (LP), Bread, Elektra; “Black Sabbath,"”
(LP), Black Sabbath, Warner Bros.; "l Wanna Take You Higher,”
(LP, Befour), Brian Auger & the Trinity, RCA. . . . WTUL, Tulane
University, New Orleans, La.,, Bob Stanton repumng: “Joanne,”
Michael Nesmith & the First National Band, RCA; “That's Where
I Went Wrong,” Susan Jacks & the Poppy Fam:hn London. . . .
WNIU, Northern Illinois University, De Kalb, Curt Stalheim re-
porting: “I'm Gonna Tell on You,” Jerry Jeff Walker, Atco; "Riki
Tiki Tavi,” Donovan, Epic; "Don't Play that Song,” Aretha Frank-
lin, Atlantic; “Sally,” Michael Parks, MGM. . WCHP, Central
Michigan Unwemt}' Mt. Pleasant, Ken Benson reporting: “God,
Love and Rock & Roll” Teegarden & Vanwinkle, Plumm; “Ain't
No Mountain High Enough,” Diana Ross, Motown; “Uncle John's
Band,” Grateful Dead, Warner Bros.; “Cracklin' Rosie,” Neil Dia-
mond, Uni, “Ramble Tamble.“ {LP eut, Cosmo’s Factory), Creedence
Clearwater Revival, Fantasy; “Hot Tuna,” (LP), Hot Tuna, RCA.
. . . KFTD, University of the Streets, Jimmy Zilber reporting: “Do
Your Duty,” (LP cut, World's Greatest Blues Singer), Bessie Smith,
Columbia; “I Am the Walrus,” Beatles, Apple; “Cooperate or Else,”
King Dickie, Ego Mania; “Orders Are Orders, (Two Over Easy),
John Martha, Robot.
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JOE LOUIS . ..

The greatest boxing champ of all time

is also one of the great Americans of
all time. He has helped so many causes
time and time again with benefits to
aid our peace and war efforts.

This great athlete is currently at the
Denver Veteran's Hospital suffering
from an emotional disorder.

To help him, a massive

“SALUTE TO THE CHAMP,
JOE LOUIS”

night was held in Detroit on August 12
at Cobo Hall. Bill Cosby, The Jackson
5, The Four Tops, Mahalia Jackson,
B.B. King, Redd Foxx and many other
stars topped one of the great evenings
of heartfelt tribute, including head-
liners from sports, music, motion
pictures and television.

If you couldn't be there . . .
you can still participate,
please send what you can spare.

Berry Gordy, Jr.

Honorary Chairman

“Salute to the Champ,

Joe Louis”

Please make checks payable to: ¢/o Bank of the Commonwealth
P. O. Box 3156

Detroit, Michigan 48231

wwWw americanradiohistorv com
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NOW AVAILABLE

A NEW ADDITION TO BILLBOARD'S
LIBRARY OF PROGRAMMING AIDS!

TOP 1,000 HITS
ALL 1 HAVE

WINC

I}r't - s I-ILE

& & gl R
1

]
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ﬂ.:{ D - Pa

SHE
'PLACE -

BIG

TEDDY BEAR

Lists based on Billboard’s Hot 100 1955 through 1969

s Over fifteen years of Billboard's singles charts have been tabulated to produce the
“*All Time" Top 1000 chart—singles with the strongest and longest chart action.

+ Additionally, a supplementary section offers a listing of the top 25 records for each
year.

 Still a third section ranks the top 75 artists over the same 15 year period based on
the total impact of all their hits.

Available immediately for $50.

This exhaustive compilation should be a must in every programming director’s library.

Other programming aids available from Billboard include the following lists:
Pop Singles Lists: No. 1 record week by week from 1941 through 1969: Top 10 records from
1947 through 1969 ; T B .. $25.

Pop Albums Lists: No. 1 album from 1947 through 1969: Top 10 albums from 1948 through

1969 . ST ; . ; Fr $25.

Country Singles Lists: ge: No. 1 record from 1948 through 1969: Top Ten records for same period
$25.

Country Albums Lists: ge: No. 1 album from 1964 through 1969: Top 10 albums for same period
...................... SRS . L

Mo. 1 record from May 1948 through 1969 except for Nov. 1963 through
Jan. 1965 when no charts listed, Top 10 records for same period . . . $25.

R&B Singles Lists:

No, 1 album from 1965 through 1969: Top 10 albums for same period
$25,

R&B Albums Lists:

To order, Write: Programming Aids
Billboard Publications, Inc.
Corporate Research Division
165 West 46th Street
New York, N.Y. 10036
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Radio-TV programming

RADIO-TU MART

If you're a deejay searching for a radio station—or
a radio station searching for a deejay—Billboard is
the best buy. No other trade publication is read by
so many air personalities and program directors.
And all of the sharp programming-oriented general
managers read the magazine, too! Best of all, Bill-
board classified ads achieve better results than any
other publication in the field. General managers re-
port that a Radio-TV Job Mart can draw five times

the results of the next leading radio-TV industry pub-
lication. The cost is $15—in advance—{for two times.
Box numbers will be used, if you wish. Send money
and advertising copy to:

Radio-TV Job Mart
Billboard
165 W. 46th St.
New York, N.Y. 10036

POSITIONS OPEN

Contlnue your education and t %l-
covered with our 10,000 watts. e
need Top lll] o I:k who would ke
Hd W.’l hl.t h Mﬁum*mnﬂhﬂw
in i.' B i} i
wesk % modern,
lﬂP—rl.t-Hl l.ll‘liﬂ'l‘ nnl.ln
ZI"II'I.I.III.E anr.‘l“p'l % il
rations Manager, KGGF, Coffey-
'nr e, Kan. §7337.

Experienced munl:n-' third, early
thirties, family man sires ﬁnﬂﬁnn
at station. More I.nf.ur“te graat
gound and at country musle than
ﬁnlit'l.u and false promises. Should
¢ in one of Amerlea’s more progres-
sive cltles. Currently P.D. In or
B.E. market. Would econsider B4,
top 40, MOR, A/E or TY. Salary in
ve 8 because that's what I*ve
been making. Box 297, Radio-Tv Job
Mart, Billboard.

|--'|.|
7 1 | L
H HAND 3
< ' - Bobby Le
')

A BELIEVER - Menkees {Colj

Beat the ety heat! Long Island’s
top-rated statlon looking for & crea-
tive copywriter. Good place, Food
EEDPIE. ood pa:r! Samples to Bl
olman ram DMrector WLIX, 309
Main St., , N. ¥, 11751,

WEEBQ AM/FM, Augusta, Georgia,
30003, 234 hour personality contem-
porary statlon, will soon have an
opening for a morning man. We
offer the best working condltions in
ﬂ'l! South, top equipment, and a
friendly rofossion atmosphere.
Small market men looking for a ;l.up
up and a chancée to learmm and im
prove should consider this npﬁn
tunlty. Only sinecere res Iu
broadeasters need apply.
number one Tiger Team s:nd tnr.u:
H‘I‘ai:! resume Lo Harley bﬂw, Box

Wanted: Creative Top 40 Jock for
TV-Now Explosion. ust he capable
of Inserting imagination and ereativ-
ity into Top 40 TV show and be tight
format expert. Send resume, it
ture, alr-check and salary req
ments 1o Larry Burroughs "-Ial.lnnal
Program DMrector. Turner hnmnmni-
eations Corporation, 1018 W, Peach-
tree MW, Atlanta, Ga. 30308, An
equal opportunity employer.

WHGN, Knoxville, Tenn., needs capa-
ble contemporary all- nlgm joek,
Beautiful new studios, excellent at-
masphere. Contact: Lee Arbuckle,
B15—573-2031.

Dedicated; wersatile radio profes-
sional looking for stable on-alr pogi-
tHon in a good location with good
working conditions, Able to handle
gll contemporary and MOR formats.
Experienced In all phases of radio.
Stable and respongible, married, ool-
I-u._ﬂj’u grad (radio & T"ir’}. draft ex:m;pt.

212—343.0528 or write Larry
Freed, Eﬂﬂl L-i.%dila 5t.; New Hyde
Park, ‘N. ¥

First phone. Four years' experience,
Completing military service late Se
tember, ant to work and fini
school In Southeast, medium market,
university town. Write Box
Radio-Ty Jobh Mart, Billboard.

It doesn 't seem possible, buat it's true.
I have completed my broadeasting
course and have my third-class 1i-
cense, Now I'm walting for my first
job In radlo, I have owver 10 .a.rs'
experience in the sales flel

single and willing to relocate. .P._I:I ]
nesd ls my first break inio this ex-
clting new profession. Wrlte to Don
Green, 6933 Oakland St., Phila., Pa.
19149, or call 215—RA B-8877.

Attention, Top 40, MOH or modern
country ersonalities. A EDup=
ownied or Midwest market opera-
tlon coald be looking for you. A
first-elags FCC Hoense Is preferred,
but not reguired. If you have an
adult approach to your air sound,
then send tape and resume with first
ﬂ_-i:L:.-' to Box 296, Radio-TV Job Mart,
Billboard. We are an equal oppor-
tunity employer.

‘I-’Irﬂln!a 125,000 market. Bright
Need mature personality to
do d-hour airshift and commercial
roduction. No heginners, please.

25/whk. Bend alrcheck. photo, resu-
me first letter. Box 285, Radio-TV
Job Mart, Billboard.

Now you too can hear the emotion
the laughter, the seriousness, and
creativity of Jim Ea.nd;erl' He will
make ¥ou ory Ifhirn:a.uau hn?en't

got hl.nﬂ laugh

with ef (he's sut a first phunel
and ju up and down for joy (he's
immediately avallable). Jim San qn'
MNow %afing for stations wril:l:g
23056 tar 5%., Canoga Park, Calif.
91304. Faster service availabla at
(213} J40-TR1G., Rated top 40 for audi-
gnces that swing.

Reeent broadeasting school graduate
seitks pogition as [DJ of staff an-
nouncer. Young, ambitious and ready
to take to yvour air waves with some
of the best of the brand new. Mili-
tary obligaton complete. 3rd en-
dorsed. Tape and resume upon Fe-
Etl-lﬂ!at L"all Ted Cuthrell (8180 725
3, or write 1986-0 Maryland Ave.,
Winston-Selem, N. €. 27101,

Contemporary program director for
hit-bound Indiana daytimer. Must
have successful pr amming experd.
:!_Inti and know au t;'n'l‘_'l.‘ annly .I :l'lzr
Al rs contemporary Jock,
?Dlye First Phone. Talk-show

t.}' he:lpfut. 31 7—H664-9486.

Isi Phone Announcer’/IDJ/Newsman,
well experienced,. avalleble now., Can
do elther straight news, DJ or combao,
Full time only, with no outside sell-
ing or maintenanee [Involved. Hard
working, honest, r.le endable. Also
would ke to try P gition. Wil
anly answer r]ll:a rom  stations
located reasonably close to New York
City (W.J., Conn., suburbia). Good
pay. Job n:::urltar a must. Currentl
WﬂrH!Ng for a S5kw near Philadel-
o problems—just want to bet-
myself. Try me, Box 201, oo
Bi!.ll;u.nl,

—

POSITIONS WANTED

Atiention, Billl Drake and all
size market radio stations
1,000 miles of Las Vegas: 11 years'
experience radio an sta E at
age 13, worked all formats. Desire
progroamming and/or jock work on a
clean Top station that requires
more than time and temp. along wim
Eﬂmresu-mrmlly oriented management.
with enginesring, ﬂnfle.
veteran, i’! welpome ;n:npun:!.bi
and work hard for a good salary.
months and 45% s& in uus
market. Belleve 1|1 ood Eramm
and good taste. Len Mitehell .'ID!':E!
Happy Hollow, Las vng:a.s Nev, 89106,

"t'ulirlﬁ n:r.prﬁenmd medium market
esire . or M.D, position in
medium -:rr :malll.r market. Fresh
ideas, first phone. Peace., Box =204,

Young pro with P.D, experience,
currently In drive slot at Tep 10
market rocker, is looking. Prefer
air wuﬂ: 1n mnﬂnr but will consider

. job in mediom.
5&“:_? netntiahle Bax =282, Bill.
board.

Moming Duo — Sucecessiul ma_mr
market track record. Person fo

B0, Trmpnrnr’il:-r in ].ltu.ri.r tuwn.
looki to return to million-plus

marke Production—play b
Contact Tom Gllbert (601) Bﬁ-&:ﬁﬂ

Radio-TV Job Mart, Billboard,

15t Phone Announcer knows nnd d.iig
rock music, rock groups and radio.
It's= o profession to me, not a jivh.
Emnd:uung Enhuul grad., mil.tt!l
complete, 2 years" experience. l:'.‘.nm:I
volee, hard work. a.nt: Tup ET
Will relocate anywhers g’ht
offer. Roger Wl!m: 213 E. lEth
Pawhuska, Okla. 74056,
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CONGRATULATIONS

On Your New Operation

BUDDY

Buddy Scott Productions, Inc.

New York City

we're with you all the way

WALT GARDNER-GARDNER’S ONE-STOP-CHICAGO, ILL.
WILBUR DEAN-DEAN’S HOUSE OF JAZZ-CLEVELAND, OHIO
GREG MOSES—-JAMES BROWN ENTERPRISES—-BALTIMORE, MD.
JERRY BOLDEN-SOUNDERLING BROADCASTING-NEW YORK CITY
GEORGE GILLESPIE-SOUL SHACK RECORD STORES—WASHINGTON, D.C.
WARREN LANIER
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Radio-TV programming

Vox Jox

® Continued from page 48

to Jimmy Rabbit of WABC-FM in
New York (he originates in Los
Angeles) and [I've got to admit
that, tape or not, Jimmy is strong;
[ think he's going to disturb this
market just a little bit more than
it already is.
* * &

A letter from Ken Dowe, na-
tional director of operations, the
MelLendon Stations, Dallas: “As an
old friend, may | offer you some
well-intended advice with regard to
many of the quasi facts you some-
times print? You should be very
cautious and self-assured of the
actual events surrounding circum-
stances before writing your opin-
ions. A pood case in point is this
week’s statement in Yox Jox on
Jim O'Brien. If you could contact
Bill Drake, |1 suspect that he'd tell
you he did everything possible to
stop Jim from resigning. More
than four months have passed since
Jim and [ first discussed his desire
to return to the air. His ability has
never been in doubt. But, lying
dormant was one of the nation's
best radio personalities. 1 know
that . . . Bill Drake knew that
. - . but you didn't. Therefore, your
innocent, but incorrect, comments
could easily harm the reputation of
a fine and talented broadcaster.
And, while I'm on the subject, it's
hardly fair to “tsk-tsk™ two of
Kent Burkhart’s stations as being
second to good music operations,
If you printed all the markets
where rockers take a back seat to
MOR or similar formats, vou'd
take up your entire column, So
you see, these aré nol innocuous
comments you make. | don't pur-
port that you adopt a policy of
apostasy; however, | know that
you are not a nefarious fellow,
but you're going to hold yourself
suspect in the eyes of many unless
you guard your pen. Think about
it. P.S. Print this if you like. Your
move.” Well, first | feel 1 should

defend myself: T am sort of nefar-
10us,

* & &

Jim O'Brien has joined WFIL in
Philadelphia as an air personality;
he’d been program director of KHJ
in Los Angeles. It's true that he'd
wanted out of KHIJ, but it's also
true that station 15 far short of
what it used to be. The program
director has to take the hlame.
I'm not even sure my old buddy
Ted Atkins, now KHJs program
director, can rebuild it to promi-
nence. | didn't intend to hurt
O'Brien’s career and [ seriously
doubt that 1 did; hell, | know at
least one programming job  he
turned down in order to pgo to
WFIL. As for what | said about
Kent Burkhart, that, too, was true,
Anytime a Top 40 operation takes
a backseat in any market, it's by
default. Having histened to WQXI
and the entire Atlanta market, |

i . .
1
" i

can assure you that | was correct
in my criticism, Anyway, other
rudio men have voiced the same
opinion. Next, Ken, a "guarded”
pen 15 an untruthful pen. My own
pen, like a sword, stays un-
sheathed. When, if ever, 1 have to
put the scabbert on, as of that
moment | will no longer be writ-
ing this column. It's not a matter
of apostasy as much as it is a
matter of honesty and | believe

m calling the action as | see it
I dont try to hurt people though,
as vou well know.

* % &

_Bill Bailey, program director and
air personality at KIKK in Hous-
ton, a country station, i preparing
a cassette of country music for
the next moon shot; the astronauts
took a tape of his on the last trip.
As Bill would say, country music
i5 zooming higher than ever. . . .
George Cooper, program director
of WINZ in Miami. has departed.
Jim Harper, production director,
has been named head announcer.
Steve Martin is music director now.

Meridee Herman's official
title is music coordinator of the

RKO Radio Division; she was pre-
viously - music librarian at WOR-
FM in New York, but her career
includes serving as assistant music
director of WINS in New York
when it was a rocker and working
with the Lee Eastman publishing
operations.

* Kk

- KZFM-FM, progressive rock sta-
tion in Corpus Christi, Tex., lost
two-thirds of its record library
during the Celia Hurricane. Could
some of you record people help
them out. It's a 24-hour stereo
operation. Talk to operations man-
ager Johnny Marks. . . . Bill Vick-
ers has pone into engineering full
ume at WINX, Rockville, Md.:
Frank (Douglas) Groff and Pierre
Eaton have taken over the music
director chores. . . . | suppose you
know by now that Tony Pigg has
joined the ABC-FM operation and
will work in New York on WARBC-
FM: he’'d been on KSAN-FM, San
Francisco.

* * %K

Gene Kelly has left Keys in Cor-
pus Christi where he was program
director., Charlie Bright has taken
back over the programming reins
on the Top 40 operation; he'd been
program director before, then
moved into sales, and currently
operates a recording studio in the
Gulf Coast city, . . . Johnny Can-
ton, music director and air per-
sonality of WDGY in Minneapolis,
writes that his wife Sandra got
banged up in a water-skiing acci-
dent. She’s in the Fairview-South-
dale Hospital, 6401 France Ave.
S.. Edina, Minn. 55435. Every-
body send her a get-well card.

. Elmer F. Smith is the new
general manager of WOAI in San
Antonio; he'd been president of
Areawide Communications,

Joel Chaseman is new senior
vice president of programming and
production for radio-TV at Group
W. New York:; he'd been president
of radio. . . . Hank Sommers,
formerly with WNBF in Bingham-
ton, N.Y., has joined WINR in the
same cily as music director and
air personality of the casy listen-
ing station. WINR needs more
L.Ps and singles and Hank is avail-
able to talk with record people
each Wednesday 9-10 am. . . .
D. Charles Hoffman is program
director now of WSIM in 5.
Joseph-Benton Harbor, Mich.: he'd
previously been production director
of KLWW in Cedar Rapids., lowa.
The lineup at WSIM include Hal
Martin, Van Allen, Brian Lebeaux,
Charles (Del Charles) Hoffman,
and Bill Robbins. The station pro-
grams Top 40 disks, with the
heavier stuff restricted to evening
play. Need better record service.

* * *

Dick Conrad has been promoted
to program director of WHK in
Cleveland and Paul King has been
named assistant program director.
Dick, a veteran deejay and pro-
gram director, had been director
of p:brnmulinn of the easy listening
station. Paul has been with WHEK
since 1966. . . . Will Preece, pro-
gram director of KNWA-FM., 29
E. Center, Fayetteville, Ark.. needs
casy listening albums. Station is
carried on CATY in parts of Mis-
souri and Oklahoma, so KNWA-
FM offers good product exposure.
.« None of Your Business” is a
new book by Carroll Carroll, pub-
lished by Cowles Book Co., which
delves into early days of radio,
talking about how radio programs
were conceived, promoted, written,
and produced; mentions Bing Cros-
by, Frank Sinatra, Eddie Cantor,
Al Jolson, Rudy Vallee.

E:_il:l Neilson, executive vice
president of MedicAir, Parsippany,
N1, writes: “Remember Klavan &
Finch, Pete Myers, Ted Brown, re-
member the real WNEW in New
York?" | won't print the rest of
Edd’s letter; | may be sort of ne-
farious, but I'm not cruel. s
Spotlight playlist of the week:
WLON, Lincolnton, N.C.: Pick
single—"Alone Together” by David
Mason, Blue Thumb., Pick album
“She Works in a Woman's Way,”
Edison Lighthouse, Bell. Starting
at No. 1 and going to No. 30—
“War,” Edwin Starr; “Patches,”
Clarence Carter; “Tell It All
Brother,” First Edition; “Closer to
Home,” Grand Funk: "Eric Clap-
ton.” Eric Clapton; *1 Know I'm
Losing You,” Rare Earth; “Every-
body's Got a Right,” Supremes;
“Julie Do Ya Love Me,” Bobby
Sherman; “25 or 6 10 4, Chicago;
“Make It With You,” Bread; "Cac-
tus; “Solitary Man,” Neil Diamond;
“Paper Mache,” Dionne Warwick:
“John Barleycorn,” Traffic; “Cop-
per Kettle,” Bob Dylan; “In
the Summertime,”

Mungo lerry;

TO_HONOR CHILL WILLS' 68th Birthday, KBBQ, Burbank, honored the country gentleman with a luncheon.
Holding one another up after the meal are, left to right, Nudie, Hoss Barnes of KBBQ, Chill Wills, KBBQ's

Corky Mayberry and Harry Newman.
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WLS-FM Shapes

Increase ‘Special’

CHICAGO—WLS-FM, pro-
gressive rock station here, will
broadcast a special on oldie rec-
ords and giant air personalities
Aug. 30. The six-hour special is
being produced by Ron Jacobs,
president of Increase Records,
and will focus on the “Cruisin™ ™
series of albums now being dis-
tributed by Chess Records and
GRT Tapes. The albums feature
“A History of Rock 'n' Roll
Radio” with not only 84 of
the leading songs from 1956
to 1962, but air personalities
such as Jack Carney, Hunter
Hancock, Arnie Ginsburg, and
others. The special will be six
hours long.

Idea for this type of special
came from Bob Scholz, president
of KHYT in Tucson, who con-
ceived and broadcast a six-hour

“Morming Much Better,” Ten
Wheel Drive; "Empty Pages,” Traf-
fic: “Song for Freedom,” Frnjid
Pink; “Green Eyed Lary,” Sugar-
loaf; “Groovy Situation,” Gene
Chandler; “Black Sabbath,” Black
Sabbath; “Rainbow,” Marmalade;
“It's So Nice,” Jackie DeShannon;
“Hi De Ho,” Blood, Sweat & Tears;
“Ecology,” Rare Earth; "Sugar-
loaf,” Sugarloaf; “All Right Now,"
Free; “Light/Back Door,” Creed-
ence Clearwater Revival: "Blood,
Sweat & Tears-3.”

Steve . Keeney, Capt., USAF,
15 leaving KINN in Alamogordo,
N.M., to pursue his master’s degree
in mass communications at the
University of Denver; he's hoping
to line up a job in Denver with
some radio station. . . . Ron Alex-
enberg, head of promotion at CBS
Records, says his big push records
of the week are “"Baby 1 Need
Your Loving™ by 0.C, Smith, “Sun-
day Morning Coming Down"” by
Johnny Cash, and the country
single “"Crying” by Arlene Harden.

* * &
Bob (). Walker) Neutzling,
formerly program director of

KYOS in Merced, Calif., has joined
KFIV in Modesto, Calif., as pro-
duction manager and 9-noon air
personality. KFIV's lineup now in-
cludes program director Bob De
Leon, Walker, Roy Williams, Tony
(Tony Townsend) Flores, John
Huey, and weckend personality
Warren (Lee Warren) Trumbley.
. . . Bob Pond is returning to
KRDS in Phoenix as program di-
rector, He says: “It's difficult to
put a label on what is the next
trend in country programming, but
K.RDS is to country what MOR 1s
to rock—nothing but the most well-
done non-offensive sounds which
fall in the basic framework on our
broad base of music with certain
border-line music discreetly added
to complement the overall sound.
Hope to see you at the Country
Music Association convention in
Nashville in October or the Gavin
Conference in Los Angeles in No-
vember,” Last year, Bob Pond, Bob
Todd, and John Randolph and |
got together one evening during the
CMA meeting. This year, | plan to
attend not only the NATRA con-
vention Aug. 19-23 at the Royal
Coach Inn, Houston, but the Octo-
ber CM A meeling, the First Annual
Tri-State Programming Clinic (see
separate story) in Raleigh, N.C.,
Sept. 18-19, and Bill Gavin's Pro-
gramming Conference at the Cen-
tury Plaza (see separate story) in
lLos Angeles in November,
* * *

WOR, New York, has added
“The Grand Old Gospel Hour”
Sunday mornings featuring evange-
list B, Sam Hart. . . . Gary Schae-
fer is now doing promotion work
for Dunhill/ ABC Records in San
Francisco; he used to be music di-
rector and air personality at KY A
in San Francisco until he decided
to enter the record business several
months ago. . . . Mike Mitchell
moves into the 9-midnight slot at
WEKIX, Raleigh; he just got out of
the Army and had been with
WTOB in Winston-Salem.

special Aug. 2. Less than an
hour after getting the idea for
the special, Scholz sold the en-
tire program to Pepsi. Scholz re-
ported that the special was a
phenomenal success, jamming
all of the phone lines during the
broadcast, and making the spon-
sor “very happy.”

The six-hour special to be
broadcast on WLS-FM will later
be made available free to radio
stations that want to use it
through Increase Records, Los
Angeles, Jacobs will be narrating
the component parts of the
show.,

Music Daily
On WICG-TV

ATLANTA — WTCG-TV,
channel 17, is now broadcasting
“The Now Explosion" music tel-
evision programming concepl
daily. Al Smith, an executive
with Turner Communications
Corp., said the music TV pro-
gramming is being broadcast
each weeknight and on weekend
afternoons—more than 28 hours
a week of music. In the pro-
gramming, developed by Bob
Whitney, records are presented
in different visual concepts and
an air personality introduces the
music off-camera. Bob Harper
has been doing the deejay work.
WTCG-TV was formerly known
as WIRJ-TV. R. E. (Ted) Turner
is president of Turner Communi-
cations and Larry Burroughs is
national program director.

Cooperation Appeal

o Conrinued from page 47

by Ron Irion of the National
Association of Broadcasters; and
a discussion of copyright prob-
lems by H. William Krasilovsky,
copyright lawyer.

Tom Mowrey of DGG Rec-
ords opened the conference with
a short welcoming talk as did
Thomas D. Perry Jr., manager
of the Boston Symphony. Fete
hosts included Boston Sym-
phony Transcription Trust, Dy-
naco Co., Columbia Records,
Cleveland Orchestra Syndication
Service, the Boston Symphony
Orchestra and High Fidelity.
The event was coordinated by
station WCRB Boston and the
Boston Symphony Transcription
Trust.

Programming
Aids

o Continued from page 30

(The Rig), The Rig, Capitol. . . .
WHNIV-AM, De Kalb, 1., music
director Curt Stalheim reporting;
BP: “Riki Tiki Tavi,” Donovan,
Epic; BH: "Signed, Sealed, Deliv-
ered,” Stevie Wonder, Tamla; BLP
CUT: “Bang, Bang,” (Real Mink)
Rlue Mink, Philips. . . . WSALU,
Albany, N.Y., station manager &
personality Keith Mann reporting,
BP: “Peace Will Come,” Melame,
Buddah; BH: “Patches,” Clarence
Carter, Atlantic. . . . KLOG, Long-
view, Wash,, personality Lee Mi-
chaels reporting; BP: “(I Know)
I'm Losing You,” Rare Earth, Rare
Earth: BH: "Green Eyed Lady,”
(LP Version) Sugarloaf, Liberty.

AUGUST 22, 1970, BILLROARD


www.americanradiohistory.com

OouU

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

“TURN ON

T0 ME”

IMPRESSIONS
(CURTOM)

By ED OCHS

SOUL SLICES: At the NATRA break, Aretha Franklin is tops
in pop & soul, while soul alone is high on Major Lance, Ted Taylor,
Al Green, Little Milton and Syl Johnson, none of which, in the
worst tradition of “popular” music, is rated among the Hot 100.
That's business, brothers. With better luck are Clarence Carter,
Diana Ross, Supremes, Spinners Chairmen of the Board, and Gene
Chandler, though his “Groovy Situation™ disk was a soul smash going
only halfway up the pop charts. Next to take that big corner from
soul to pop are Wilson Pickett's “She Said Yes,” R.B. Greaves'
“Georgia Took Her Back,” Freda Payne's “Deeper & Deeper,”
Isaac Hayes, "l Stand Accused™ and hard workers like Isley Broth-
ers, Major Lance, Originals and Joe Simon. Coming up strong with
picks & plays are: Lee Dorsey “What You Want” (Bell); Derek
Martin, “You Blew It, Baby” (Buttercup); William Bell, “Lonely
Soldier” (Stax); Mavis Staples, I Have Learned” (Volt) and Johnnie
Adams, "I Won't Cry™ (5S5). . . . Regionals going national: Beverly
Hammonds, “Darling Baby" (DeLite); Johnny Toelbert, “Take It
Off" (Jasman); Lee Bates, “Bad Understanding” (Instant); Erie &
the Vikings, “Vibrations” (Soulhawk); Whispers, “Seem Like I Gotta
Do Wrong” (Soul Clock); and other disks by Jesse Anderson, Dy-
namic Tints, Unlimited Four, Willie Mitchell, Chuck Carbo and
Margie Joseph. . . . Joe Tex will entertain at the 1970 Miss Black
America beauty pageant, Aug. 28, along with the Delphonics, who
will be playing the Apollo, Aug. 26-Sept. 2. On stage at the Apollo
till Tuesday: Stevie Wonder, the Chi-Lites, Main Ingredient, Nite
Liters and The Glass House. . , . Brunswick’s BRC label is making
it fast with Wales Wallace's “Talk a Little Louder.” . Decca is
out with Earl Grant's last LP and a fine comeback album by Clyde
McPhatter. He's better than ever, . . . New Little Richard: “Green-
wood, Mississippi,” on Reprise. . Count Basie songstress Irene
Reid has signed with Polydor. Horace Ott will handle the arrange-
ments. . . . New on Kent: The Four Tees, featuring Otis Taylor with
"One More Chance”; and Jimmy Bee with “I Only Have Eves for
You." The label's still scoring with B.B, King's “Worried Life"
from their LP, “Turn On to B.B. King.” . Pompeii Records in
Dallas will distribute soul from the Jackson Sound label and their
own C.S.M. label. Paul Kirk will handle soul production. . . . Buddy
Scott, now head of his own Buddy Scot Productions, will continue
to produce thc Manhattans and Pat Lundy for Starday-King, while
handling promotion & representation on the East Coast for Tangerine
Records. He'll also do promotion on his Starday-King product.
Buddy can be reached at 507 Fifth Avenue, Suite 1100, or by phone:
(212) 271-6337. Makin® smoke for Tangerine is “Universal Rhythm,”

by the Rhythm Rebellion.
* * *

TID-GRITS: FORE's proposed Sept. 12-13 “Heart & Soul Fes-
tival” has been pushed back, as has their membership convention,
originally set for Oct. 28-Nov, 1. They'll all be at NATRA, though.

. New 0.C. Smith: “Baby, | Need Your Loving,” (Columbia).

. Top Tips: TSU Tornados, “Play the Music” (Volt); Hank Bal-
lard: “Love Made a Fool Out of Me"” (Silver Fox); Five Flights Up,
“Do What You Wanna Do (TA): Sisters Love, “The Bigger You
Love™ (A&M): Jackie Moore, “Willpower” (Atlantic); Mary Lou,
“"Wish Someone Would Care” (Cotillion); Barbara Mason, “Just a
Little Lovin® ™ (Nat'l Gem); and the Crossroads, “Here 1 Stand”
(Atco). . . . Monk Higgin's Stonegood label debuts with an album
by Helena Hollins, “Name of the Game.” Other L.A. talent signed
includes Andy Butler, George Gentre and Dave Holden. . . . Other
new LP from: the Lovelites, Brook Benton and the Temps “Live at
London's Talk of the Town.” . . . New Melba Moore on Mercury;
“If 1 Had a Million Dollars,” the Gary William Friedman-Will Holt
song from "The Me Nobody Knoaws.” . Quincy Jones on UA:
“Call Me Mister Tibbs.” . . . New Bob & Earl: “Honey, Sugar, My
Sweet Thing,” on Uni. . . . From Chicago & Detroit: General Crook,
“Gimme Some,"” on Down to Earth. . . . New Four Tops: "Still

Water, Peace & Love," Motown. . . . Monk Higgins on Sack with
“I'll Be There.” . . . Boo Frazier, of Today Records, now working
with the Odds & Ends, reads Soul Sauce, Do you?
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This  Last
Week Week Title Artist, Label, No. & Pub.

BEST SELLING

Billboard SPECIAL SURVEY For Week Ending 8/22/70

1ISoul Singles

+ STAR Performer—Single’s registering greatest prepertionate wpward pregress this week.

Weeks on
Chart

SIGNED, SEALED, DELIVERED

(I'm Yours) . ................... B
Stevie Wonder, Tamla 54196 (Jobete, BMI)

GET UP | FEEL LIKE BEING A

SEX MACHINE (Parts 1 & 2) . 5
James Brown, King &318 {D'.rnaiune BMI}
WAR .. ... 6

Edwin Starr, Gordy 7101 (Jobete, BMI)

DO YOU SEE MY LOVE

{For You Growin T : o B
Jr. Walker & the all 5tars, Soul 35073
(Jobete, BMI}

PATCHES
Clarence Carter, Atlantic 2748 (Forever,
BMI)

DON'T PLAY THAT SONG .......... 2
Aretha Frankiin, Atlantic 2751
(Progressive, BMI)

THE LOVE YOU SAVE/lI FOUND

THAT GIRL . ;
Jackson 5, Mﬂnwn HM “ﬂhﬂ't BMII,-"
Jabete, BMH

I'LL BE RIGHT HERE ... .. ....... 8
Tyrone Davis, Dakar &18 [Julla-Brian/
ladan, BMI)

GROOVY SITUATION .. .. .. 8
Gere Chandler, Mercury 73083 f{achand.r'
Patcheal, BMI)

IT"S A SHAME . ]
Spinners, V.1L.P. 25057 {!nh-l&* I!.MI}
SIEAL RWRY oo ainnanisan 12

Johnnie Taylor, Stax 00&8 (Fame, BMI)

(If You Let Me Make Love to

Then) WHY CANT | TOUCH You? ... 7
Ronnie Dyson, Columbia 4-45110
[Chappell, ASCAPF)

AIN'T NO MOUNTAIN HIGH ENOUGH, . 2
Diana Ross, Motown 1149 (Jobete, BMI)

| LIKE YOUR LOVIN'

(Do You Like Mine) . .. 8
gmr'ilm Brunswick 55438 uulm B.rlan
STAY AWAY FROM ME

(I Love You Too Much) s
Major Lance, Curtom 1953 {Camul BMI)

MAYBE ... . 11
Three Degrees, Roulette 7079 (Nom, BMI)

EVERYBODY'S GOT THE RIGHT

LIRSl e 5
Swrem::, Motown 1147 (Think 5Stallman,
YOURS LOVE . . .. ceLwt 9

Joe Simom, Sound Stage T 15&4
(Wi Idumass BAIY

DON'T MAKE ME OVER .. .. ..., ey B

Brends & the Tabulations, Top &
Bottom 404 (Blue Seas/Jac, ASCAP)

DON'T NOBODY WANT TO GET

g 4
South Richmond, BMI, | o e
GIRLS WILL BE GIRLS, BOYS WILL

BE BOYS ... ... . . .. _ 5

Isley Brothers, T-Meck 921 (Triple Th
) (Trip ree,

THE SLY, THE SLICK & THE WICKED. 13

Lost Gm&mhnn Brunswick 55434
{Julio-Brian, BMI)

STEALING IN THE NAME OF
THE LORD . .. .10
Faul Kelly, Happy Tlgur 541 ﬁ'ru, EMI:

LOOKY LOOKY (Look At Me Girl) .
0°Jays, Meptuna 31 (Assorted, BMI)

Week Week Title Artist, Label, Mo. & Pub.

This  Laszi
25 23
% 12
27 28
28 30
o »
ﬁ 46
31 27
33 22
ﬁ e
5 24
3% 41
ﬁ L
ﬁ _
39 45
0 42
ﬁ e
42 43
a4 M
< -
45 49
ﬁ -
a7 47
& -
ﬁ e
50 50

O-0-H CHILD ... ... .........c.c..
Five Stairsteps, Buddah 145
[Duckstun,/Kama 3Sufra, BMI)

BALL OF CONFUSION

(That's What the World Is Today) .
Temptations, Gordy 7099 (Jobete, BH1}

LONG LONELY NIGHTS .. .. ... ....
Dells, Cadet 5672 (Arc/G&H, BMI)

HUMMINGBIRD .. ................
B.B. King, ABC 11248 (Skyhill, BMI)

EVYERYTHING'S TUESDAY ..... ......
Chairmen of the Board, Invictus $07%
(Gold Forever, BMI)

WE CAN MAKE IT BABY/

| LIKE YOUR STYLE ..............
Originals, Soul 35074 (Jobete, BMIS
Jobete, BMI)

SOMETHING STRANGE IS GOIN' ON

LB N —— 7

Ted Taylor, Ronn 44 (Respect, BMI)
IFIDIDNTCARE ................
Moments, Stang 5016 (Whale, ASCAP)
SOMEBODY'S CHANGIN' MY

SWEET BABY'S MIND .. ...... ....
Hnr; Miltan, Checker 1231 (Julio-Brian,
BMI

SHE SAID YES _ .. .. ... ...........
Wilson Pickett, Atlantic 2753
(Cotillion/Erva-Mikim]), BMI)

ONE WAY TICKET TO NOWHERE .
Syl Johnson, Twinighi 134
i adan/Midday, BMI)

RUNAWAY PEOPLE . .. .............
Dyka & the Blazers, Original Sound 26
(Drive-1n/Westward, BMI)

| HAVE LEARNED TO m

WITHOUT YOU ......._ .. .........
Mawvis Staples, Volt 4044
(Groovesville, BMI)

YOU'RE GONMA MAKE IT . A
Feativals, Colossus 122 I:Cnliun! ASI'.'_AP}

SET ME FREE .
Esther Phillips, Atlantic 2745
(Tree, BMI)

BLACK FOX
Freddy Robinson, Pacific Jazz 88155
(Agent, BMI)

I'M GONNA FORGET ABOUT YOU . ...
Bobby Womack, Liberty 5&1B&

(Kags, BMI)

60 MINUTE MAN/THE PREACHER &

THE BEAR ... .. ... . .............
Rufus Thomas, Stax 0071 {Lofs, BMI..-’

East/Memphis, BMI)

BORDER SONG {H{III Moses) ... ...
Dorathy Morrison, Buddah 184
(James, BMI)

HEY ROMED .
Sequins, Gold Star 101 (Ordens, BMI)

BRING IT ON HOME
Lou Rawls, Capital 2858 (Kags, BMI)

GIMME SOME ... ... . ............
General Crook, Down To Earth 103
(Merye-Earl, BMI)

| GOTTA GET AWAY

(From My Own Self) .. .. .. ... ..
Ray Godfrey, Spring 104 [(Gaucho, BMI)

(I Know) I'M LOSING YOU ... ......
Rare Earth, Rare Earth 5017
{lobete, BMI)

THE CHICKEN . ...
Jackie Lee, Uni 55204
{Suite A/Relnel, BMI)

MY GIRL .
Eddie F[n',ld Stax 0072 :Jn-huu, BMI}

Promo Assault
On Festival

o Continued from page 46

though it has not been formally
booked by Fiery Creations.

Pye's promotion will center on
the Dawn acts Donovan and
Mungo Jerry, but has not been
finalized as yet.
plans to utilize lapel badges and
banners, however.

And several firms are taking
advantage of a special supple-
ment to be published by the
Evening Standard about the fes-
tival and the artists to appear.
The supplement will be pub-
lished on the festival weekend
or just before it and in most
cases company cooperation will
take the form of providing copy,
but several firms plan advertising
support as well.

The company

Records,

www americanradiohistorv com

PETER RBIRCH,
lays a copy of the Realistics'

left, New England promotion manager for De-Lite
“Please Baby FPlease” on
WFIF deejay Wille Wright. The station beams from Milford, Conn.,
and Wright is no stranger to breakouts like "Please Baby Please.”
He sang with the Five Satins when they recorded “In the Still of the

Night."
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Soul

ISAAC HAYES is a popular man, and lines of believers curled around
the block in the rain when the king of psychedelic-soul recently played
the Apollo Theatre with Canyon songstress Gloria Lynne and KoKo's
Luther Ingram, of "Ain't That Lovin' You" fame:. The rain couldn't
keep the bill from selling out every show with S.R.0. Hayes records
gold LP's for Stax's Enterprise label.

From The
Music Capitals
of the World

7 8 ECOLOGY ... ................... 6 | Tamia T3 301
Rare Earth, Rare Earth RS 514 3
e Continued from pape 42 Three Dog Night, followed on 2 % ﬂfyf 3'.!' e 0 4012 7 '
Tuesday (25) by Ray Stevens plus ﬁ 30 DELFONICS . i 3 s o
12, ... A&R's Marian Love opens Valerie Holiday, Fayette Pinkney Philly Groove, PG 1153 33 35 McLEMORE AVENUE . 17
a 10-day engagement, Tuesday (18) and Sheila Ferguson:; Friday (28) Booker T. & the MG's, Stax 5TS 2027
at Miami's Fontainbleau Hotel by Charlie Pride, the Primo Fam- 9 7 PHYCHEDELIC SHACK .. .21 . 5
That label's Warren Marley did ily, Alex Houston and Elmer and Temptations, Gordy G5 947 34 E"‘J %WMHDHEKDFE';T e 3
his second “Tonight Show™ Aug. Johnny Duncan, and on Saturday 10 10 GET READY 1 kgl bt e
14, (29) by the stars of “"Hee-Haw"— Rare Earth. Rare Esrth RS 507 35 31 | WANT YOU BACK S o |
Guitarist Pat Dunadinfnpcns al Eﬂ-}’ dEla.lul'li, Arlq_:]hieh TEI::mphtIL : Jacksan 5, Maotown M5 700
Pips, Monday (17). . . . Cotillion"s randpa Jones, Han ompson 11 9 TURN BACK THE HA TIM
Mylon plays Howard Stein's Capi-  and His Brazos Valley Boys, Mary Tyrone Davil::, Dakar Syq*gi?m s ' * %# EEIELRI;:.'EMTHE? SD 23333 :
tol Theater, Portchester, N.Y., Taylor and Junior Samples. x
Sept. 11 and 12. . . . Eddie New- The roadshow company of 12 14 BLACK TALK .. .. .. T ling b 37 37 HOT BUTTERED SOUL .. . .59
mark, ad&r director of Audio Fidel- “Hair" is set for Memorial Hall, Charles Earland, Prestige PR 7758 Isaac Hayes, Enterprise ENS 1001
ity will be the supervisor of the Dayton, Ohio, Oct. 22-24, spon-
NBC-TV special “Looking Through  sored by Dayton promoter Jim 13 11 RIGHT ON......ooononmsvvis ponnill iz 4 Eﬂr EEEJEI]!:EI; BUTLER . 9
Super Plastic Elastic Goggles.” A Bridges and his American Theater upremes, Motown M3 704 ¥
group, called the Goggles, will be l.eague. House has been scaled 14 13 GREATEST HITS 13 33 39 EVERYTHING | PLAY IS FUNKY 5
featured. . . . Barry Oslander and from $4 to 510 for the engagement Fifth Dimension, Soul City §CS 33900 Lou Donaldson, Blue Note BST B4337
Don Oriolo produced the Carrot and early sales are reported heavy. ﬁ — COSMO'S FACTORY 1
Tree's “Dum Dum” for RCA. . . . . . . Don A. Herman has resigned 15 12 STAIRSTEPS . . ... ... .. 13 Croadance: Cjearwabar- Reviusl: R
A late August release is set for his post with the city school sys- Five Stairsteps, Buddah BDS 5041 Fantasy B40Z
Lon Ritchie’s single of Glady Shel- tem to return to WCKY Radio on
ley's “Clown Town" for Riparia a full-time basis, Fffﬂ'l:ll‘k‘l: Aug. 24, 16 18 STAND DUl W 69 41 24 JR. WALKER & THE ALL STARS
4'Oro. . Wheels disocthenic has He's beer pﬂl‘t-i-iil'l'lﬂ ncx&rsmgn al Ely & the Family Stons, Epic BH 24454 nuif‘E;; \ 14
instituted a Thursday night folk the station since June and prior 1o 17 17 VIVA TIRADO 10 Sou 725
alicy. FRED KIRBY his taking the school job in 1967 ; : ﬁ _
policy had been WCKY "E“E’IEIEEEIEEE_?; El Chicane, Kapp K5 3432 ELEE.E:;SEE?JD#Q TEARS 3 : 1
six years. 18 16 BAND OF GYPSYS = = 14
CINCINNATI Jimi Hendrix, Buddy Miles & Billy Cox, 43 23 YOU AND ME 18
Fraternity Records chief Harry MEMPHIS Chnitol AR A2 ST RIS Ny, 301008

Carlson and wife Louise returned - ) 19 g & — voonrerw 1
here Tuesday (11) after a week in ‘E]'.‘i"* 5?:1?1mh§:§ Q?EEE?EME:E £ SRUNY NN s 4 Brother Jack McDuff, Biue Note 84334
the Miami sector inaugurating ini- o IITI: E nl,_,u mlsa for his Chips 45 45 HAPPY & IN LOVE 4
tial promotion on the label's new 1 "GEC® i Foling distributed by 20 20 THISGIRLS IN LOVE WITH YOU ....28 Gloria Lynne, Canyon 7709
single, "Coal River," as done by FE:!'LU[I al i "I'I;ll%tm;' Coghill of Aretha Franklin, Atlantic 5D 8248 d
single, Codd B Hore. ‘apitol. . . . €y — LIVE AT LONDON'S TALK OF
re?eas::mnﬁi:}nu]?y rﬁ;ﬂﬂw lg:er:rlgﬁ American has completed an “""lém 21 21 I'LL NEVER FALL IN LOVE AGAIN ._ .17 THE TOWN . g |
Music Corp. “Coal River® was Ep t_llge. I.’-I:'su:m:'lhz;r IWIIIIE SEF-ilﬁ-ti}I_:}u:SE Dionne Warwick, Scepter 5P5 581 Temptations, Gordy GS 953
penned by Jim Belt, West Virginia 15 FTUERD. Manek Riao L 5
pianist-songwriter currently holding by Capitol. . . . The Miller Broth 22 22 HNOT ON THE OUTSIDE 13 _ 47 47 GET READY . ROURRERRR -

forth in his sixth week at Bea Mor-
ley's Mouse Trap in Miami. Carl-
son’'s promotional efforts in behalf
of “"Coal River" were climaxed by
a gala party honoring Belt hosted
by Capt. Ed Poor, financier and
yachting sportsman, at the exclu-
sive Carillon Hotel. Miami Beach,
Sunday (9). . . . Wayne Perry has
signed with Herman Griffith, of
Avco Embassy Records, New York,
for the release of his single, “Mr.
Bus Driver.” The platter was pro-
duced by Randy McNutt at Rusty
York’s Jewel Recording studio
here recently.

Ray Hill, Covington, Ky., pro-
moter whose three recent atlempls
to stage a rock festival in the area
were squelched when natives hol-
lored bloody murder, has come up
with another proposed site—this
one near Rexville in Ripley Coun-
ty, Indiana. Dates named are Aug,
28-30. Hill says he has a contract
on an B80-acre tract and that he
hopes to hold attendance to & max-
imum of 5,000 rock fans. But with
protests flooding in, it's unlikely
that Hill’s latest attemptl at a rock
fest will get off the ground.

The Heywoods, brassed rock
group, show their wares al the
Ohio State Fair, Columbus, Sept.
fi, their third stop there in three
seasons, They appeared recently
before the Red-Cards game as fea-
tures of the first Teen Rock Night
al the new Cincinnati Riverfront
Stadium which attracted a sell-out
crowd of 51,019. The Heywoods
are handled by Bea Danaldson.

The Kentucky State Fair, Louis-
ville, has lined up a solid array of
recording talent for its Aug. 20-29
run. In for Saturday (22) are the

ers of Memphis, who have been
playing the Golden Nugget in Las
Vegas, returned to Memphis for
a session at Sounds of Memphis
Studios. The group is handled by
Memphis Artists Attractions presi-
dent Billy Adams, who is working
with Jeannie Williams and Bill
Stroum for relecase. Their records
were recorded at Tom  Phillips,
Select-A-Sounds, . . . Larry Cohn,
vice president of Epic Records, con-
tinues to build the company's roster
of artists to work in Memphis
Studios. Brooklyn born country
singer, Yaleri Jay is working on
an album for the company that
groomed and sent Tammy Wynette
to the top in the recording indus-
try, Other artists controlled by
Epic that record in Memphis are
the Rhodes sisters, Donna Rhodes
and Sandra Rhodes, their mother,
Mrs, Dot Rhodes, Charlic Chal-
mers, Brenda Patterson, all of
Memphis; Johnny Robinson of
New York and Johnny K. Wiley
of Evansville, Ind.

Ron Dante, the voice of the
Archies multi-million selling singles,
“Sugar, Sugar,” and “Jingle Jangle,”
was in Memphis to visit radio and
television stations and newspapers
in a promotional and advertising
campaign for Kishner Records,
Knox Phillips at Sun International
15 completing a new single,
“Patches” for Charlie C. Freeman
to follow his “Saigon to Little
Rock™ single. . . . Rex Cramer
of A&M Records will work with
Liza Minnelli at Fame Record Co.
in Muscle Shoals, Ala.. with Mickie
Buckins and Sonny Limbo as enpi-
neers. . . . Rick Hall will produce
a session on Rick Nelson at his

Billboard

Moments, Stang 1000

23 15 IT'S A NEW DAY

24 19 WOODSTOCK

25 25 FUNKADELIC
Westbound 2000

Four Tops, Motown MS 704

James Brown, King K5 1092

Soundtrack, Cotillion 5D 3-500
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BEST SELLING

SoulLP’s

* STAR Performer—35ingle’s registering greatest preperticnate upward progress this week,

This  Last Waeks on This  Last Weaks on
Week Week Title Artist, Label, Mo. & Pub, Chart | Week Week Title Artist, Label, Ho. & Pub, Chart
1 2 ABC ... 1z | fy 3 eaporGo 2
Jackson 5, Mofown M5 708 \ Freda Payne, Inwvictus 5T 7300
27 26 COME TOGETHER PR - |
2 1 THE ISAAC HAYES MOVEMENT . 19 - :
Enterprise ENS 1010 e R L Gl Bl
LAST 40 MAYBE . . =
e 3 EE,EM q VRS . ﬁ Three Degrees, Roulette SR 42050 3
¢ & BITCHES BREW 15 | 2 28 THE DEVIL MADE ME BUY N
Miles Davis, Columbia GP 28 Elip Wilson, LI'l-lF-! l.J.al-;'id 7 III:I-I}IEII R T b
5 5 DIANA ROSS ... = = N 30 27 EXPRESS YOURSELF B
Motown M5 711 Watts 103rd Street Rhythm Band, Warner
Bros, W3 18464
b 6 STILL WATERS RUN DEEP .21

I 3l 33 WHATLOVEHAS . . . JOINEDTOGETHER .12
Smokey HRobinson & the Miracles,
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Fame Stodios in Muscle Shoals
later this month. Hall will also
complete a new single on Clarence
Carter. He is using the Rhodes
sisters and Chalmers as background
vocalist. Sandra will have her own
single out in two weeks, ftitled,
“Fire and Rain.” Larry Raspberry,
formerly with the Gentrys, has
formed a new group, Alamo, and
is completing an album for release
at Ardent Studios.

Jim Johnson is engineering a
single for Tom Dooley at Beautiful
Sounds Studios. Dooley is the art-
ist, writer and producer for the
song, “Gotta Get Back to Lovin’
You.” Dan Penn, president of
Beautiful, will produce a group,
Edgewood. . . . Red West 15 work-
ing on a single on Lee Porter at
American Studios for Chips label.
Isaac Hayes, who has sold two
milhon units of his "Hot Buttered
Soul” album and 15 approaching
the same number wilh the “Isaac
Hayes Movement.,” Jim Stewart,
president of Stax/Volt/Enterprise/
Respect complex, announced he will
have a single pulled from the
“Movement” album, titled *1 Stand
Accused” and the flip side will be
“I Just Don’t Know What to Do

www americanradiohistorv com

With Myself.” Haves is working
on his third album for the Enter-
prise label.

JAMES D. KINGSLEY

CHICAGO

Windfall’s Mountain featuring
Leslie West and Felix Pappalardi
were headliners of a rush concert
al the Auditorium Theater for 22nd
Century Productions, Publicity only
began 17 days before the show,
. . . American Tribal Production
has set  Parrot’'s Savoy Brown,
Litter, Amaret’s Crow, and tenla-
tively Elektra’s Rhinoceros for its
show at the Aragon Ballroom
Friday (21). . . . Columbia’s Blood,
Sweat & Tears due in town later
this month for two shows. . . .
Motown's Foar Tops were in town
for one show recently. . . . The
Four Freshmen start a two-week
engagement at the Playboy Club
here Monday (17). Oscar
Brown Jr., Jean Pace and Sivuca
star in the production of “Joy.” the
off-Broadway sensation. now play-
ing at the Happy Medium Theatre.
. . . RCA’s John Gary and come-
dian Sianley Myron Handlemen
played recently at the Mill Run

l'heatre. . . . Tamla's Smokey Rob-
inson and the Miracles, Gordy's
Edwin Starr, Soul's Originals, Dak-
ar's Major Lance, and the Chi-Lites
headline a big soul music show
at the Auditorum Theatre Satur-
day (22). . . . Brunswick's Jackie
Wilson plaved the High Chaparral
three nights recently.

The Scene in Milwaukee recently
had the Faces with Rod Stewart,
Soup and Cody. On 5Sunday (23)
they will have Savoy Brown, Blue
Horizon's Chicken Shack, and
Greece. On Auvg. 4-5 the Scene
has Blue Thumb's Love and Atco's
Allman Brothers Band. . . . Atl-
lantic's Yusef Lateef played two
nights at the Apartment recently,

. . The Chicago production of
“Hair” recently began its 10th
month here at the Shubert Theatre.

. Mountain Bus and Donna
LaDuc recently appeared at Alice's
Revisited. Folksinger Bob
Gibson played one week at the
Quiet Knight, . . . Checker's Little
Milton plaved four nights at the
Burning Spear. . . . Columbia’s
Janis Joplin drew a near record
crowd of 18,179 for her show at
Ravinia Aug. 5 in Highland Park.

GEORGE KNEMEYER

AUGUST 22, 1970, BILLBOARD
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S8waysto,
save moneyin

California.

Just fly American Airlines. And use our California Treasure Chest booklet. It
contains 58 discount coupons worth up to $100; they're good at leading
restaurants, shops, on tours and at other popular attractions. And if you want to
save money even before you get to California, ask your
Travel Agent about our low family fares and special excursion rates. If you're
the kind of person who will go a long way to save money,
here is your chance. Fly American to California.

It's good to know you’re on American Airlines.

www americanradiohistorv com
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Billboard _Album Reviews ... -

THE CUFE LR

FoP

THE CUFF LINKS—
Decca DL 75235 (35)

@

The Cuff Links who shet inte musical
prominence with “Tracy'" (5 consistently
good in this second album of original
tunes, The group has spontaneity and tal-
ent, and wutilizes both to advanfage, The
songs on fhis disk bear festimony fo this
fact.

CLASSICAL

@

TCHAIKOVSKY: SWAN LAKE
SUITE—Moscow Radio Sym-
pheny (Rozhdestvensky).
Melodiya/Angel SR 40137 (5)

Gennady Rorhdestvensky is at his vigorous
and refreshing best in these highlights. of
Tehaikovaky's "Swan Lake," Conducting the
Moscow Radio Symphony Orchestra, Rozh-
destvensky recreates the thrills, the ex-
citement and the profoundness of feeling
of this musical- masterpiece.

= 298

EARL GRANT—
Decca DL 75223 (5)

The late Earl Grant’s las? sessions mark
pot only the passing of a singar and
pianist-organist, but they mark a milestone
of contemporary taste and energy for this
truly durable artigt. Granf swings, Fflows,
grooves and mases Thmu?h "8 Brand New
Me " "My Cherie Amour,” "0Oh Happy lh{,“
“Yoy've Lost That Lowin® Feeling,” plus
two marvelous Regoaes. Grant is very much
ﬂlllirl: and appreciated on this warm fare-
well,

.@ CLASSICAL
PROKOFIEV: CINDERELLA SUITE

—Moscow Radic Symphony
(Rozhdestvensky).
Melodiva/Angal SR 40138 (3)

The- deep musical sensitivity of conductar
Gennady Rorhdesivensky, manifests itself
gnce mare in  these excerpts from Pro-
kofiev's “'Cinderella Suite.” Working with
the Moscow Radio Symphony Orchestra, the
composer gives & performance of great
beauty, authenticity and musical eloguence,

) GAS MASK—

Their First Album.
Tonsll T 4001 ([5)

Gas Mask, an elght-man qrm.rh!:l, has an
impressive debut album ~here. Very strong
in instrumental gualities, - Gas Mask "The
| Ching Thing'" and ""The Immigrant"’ are
among the cuts stressing instrumental work,
“Thenk You My Dear’™ and ""Mothing o
Do Today' are solid wocals and insteu-
mentals, The other six cuts also indicate
that this group- has a bright future,

LOW-PRICE CLASSICAL

THE ART OF CLAUDIA MUZID-—
Seraphim &0111 (M)

The legendary Claudia- Muzio Is offered
here in 13 of the 32 sides she cut for the
Columbia Co. of Milan in 1934.35 and
the results are gorgecus. The two  &rias
from Cilea and the "“La mamma morte'
are among the beauties here. ""Addic del
passate™  from Werdi's “lLa Traviata™ s
another outstanding aria by this  im=
mortal Italian soprano, Although she re-
corded extansively, precious few of this
soprano's performances have been reissuved
on LP, making this & true ftreasure.

@ FE
FRIENDS BY FEATHER-—

Columbia C 30137 (35)

This  new self-contained rock group s
making its mark with a single releaze titlad
“Friends’ and this followup album should
carry It still forward. The group has a ""fo-
gether” sound and a musical drive which
ives their material a strong base. The
ive boys in the group compose, write
and arrange their materlal and the pertonal
fouch they give 1o the songs shows fthat
they care,

JUOHMN .
JAGKSON e

Ie Earop

BLUES
JOHN = JACKSON-—

In  Europe, Wel. 3,

Arhoolie 1047 (5}
If youre into the blues scene, then, un-
doubtedly, you're also inta the expreszive
blues guitar of Johnm Jackson. In rthis al-
bum recorded last year in Germany, Jack-
son goes back to his childhood, his family
and old 7B records for his material. Tunes
Include, *'Graveyard Blues,” “Red River
Blues,” "Early Morning Blues™ and *"'Good-
bye Boopze,"”

SPECIAL MERIT PICKS

POP

THE BEST OF THE YOUNGELDODS—RCA
Victor LSP 4399 {ﬁi]

Included in this album are the Young-
blood's five popular singles and some of
their most popular album cuts, This disk
represents a history of the group from the
early sixties to the present, offering their
own brand of soft, persuasive sound.

?Eil_ll‘ll'll-l Will Survive. London PS 5764

Th’i! debut album - by the London Record-
ing grnup. Arrival, has & greal measure
af chart-riding potential. The wvoices are
well coordinated and the sound progres-
sive. With these major atfributes, as well
as  the creativity fo  write and arrange
much of their own songs, fthe group
should be able to etch a name for itself
in the world of music.

FEARLS BEFORE SWINE —The Use of
Ashes, Reprise RS &405 (5)

Pearls Before Swine, the sensitve sofi-
rock grovp whose name may ironically
describe the effect of their music an the
pop market, cast more of Tom Rapp's
mystical illuminations befare the charts,
this time with greater poetry and passion

ALBUM REVIEWS

BB SPOTLIGHT

Best af the album releases
of the wesk in all cate-
garies as picked by the BB
Review Panel for top sales
and chart movement,

SPECIAL MERIT

Albums with sales potential
that are deserving of special
consideration at both fthe
dealer and radio lavel,

FOUR STARS

% % % *Albums with sales pofential
within their cafegory of
music and possible chart
items.

58

fhan their previous disks. Mashville's finest
musicians enhance the beauty of “'God
Save fthe Child,” 'Tell Me Why' and
“Song About a Rose.” Can such gquality
remain  “undiscovered” much longer

JIMMY BUFFET—Down 1o Earth. Barnaby
1 30093 (5)

Jimmy Buffet is & welcome addition fo
the country-rock fold. He's got am in-
gratiating manner and a pgood sense of
material. Songs like '""(aptain Amarica™
and. “Aln't He Genius'' have the single
pullout potential that helps build album
sales. Buffet also works on guitar with
the aid of a strong backup group.

JOHMN HURLEY SINGS ABOUT PEOPLE—
RCA Wictor LSP 4355 [5]'
John Hurley's salute to “people’ gets a lof
said in strong musical terms. His vocals
and hiz compositions blend beautifully
and make the philosophical stafements easy
to take. ‘'Love of the Common People, '™
“Makes You Beautiful,” “Fellow Man' and
“Touch ‘Em With Love'' are some of the
songs that bear watching.

KEITH TEXTOR SINGERS — Measure fthe
Valleys. ARR ARL 7100-001 (5)

Keith Textor has- put together a choral
and instrumental package that rests easily
gn the ear. The sounds are rich and warm
and the vocal leads by Lesley Miller, Jull
Christman and Textor himself steer fthe
songs in the right direction. In addition
to such pop favorites as “'Raindrops Keep
Fallin® on My Head” “Yesterday”™ and
“Games People Play” there's a stirring
rendition of ‘“‘Measure the Valleys” which
Is from the upcoming Broadway musgical,
“A Raisin in the Sun,”

ATTILA—Epic E 30030 (5)

One guitar, one organ and a vocal add
vp to an exciting album with much chart
otential. Billy Jloel on nr?nn creates a
ull sound, duplicating &t fimes & guitar,
brass, and other instruments common In
many larger growps. Jonm Small’s  drums
are timaly and proper on every cuf, On
the- whole, an &mazing album froem just
two  musicians.

ANDREW LEIGH-="Magician.”" Sire 35ES5
oT025 EJ

From the underpraised Sire |abel, with
recent entries of special merit from Killing
Floor and folksinger Jean Rifchie, come
rocker Andrew Leigh, whose relaxed, rhyth-
mic opener offers the pop market another
eclectic talent not only as a singer-song-
writer-musician-producer but an original

rock stylist. The fitle tume communicates,
along with “‘Get Myself Together,” *Soli-
taire’” and nine-minute "“Up the U.5.A."
Have & listen,

CLOUDS—Up Above ODur 