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Capitol Sets New Dept. Polydor Eyes New Labels,

For Its Indie Servicing

By ELIOT TIEGEL

LOS ANGELES — Capitol
has created a new department
to exclusively service the inde-
pendent  labels 1t distributes,
Under the setup, division vice
president Charlie Nuoccio  has
eight ficldmen exclusively cater-
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ing to the sales, promotion and
merchandising aims  of these
labels.

The new department Is
geared 100 percent towird
warking with such outside con-
tracted companies as Apple,
Blue Thumb, Chips, Trump,
Fame, Harvest, Invictus, 1-2-3,
Crazy Horse and Shelter.

Ihis is the first time in
Capitol’s history that 1t has
created a department whose

main concern is merchandising
and selling product not  re-
corded by Capitol roster art-
Isls.

(Continwed on pape 94)

Racks, Distribs & Stores

NEW YORK—Polydor Rec-
ords will be expanding its activi-
ties in areas that include label
acquisitions, takeover of rack,
distributor and retail disk opera-
tions, and a move in the music
publishing scene. Jlerry Schoen-
baum, president of Polydor, is
already holding discussions along
these lines and expects to be
nailing down deals in the near
future.

It's Schoenbaum’s aim to build
Polydor into a “viable Ameri-
can record company.” “Qur

By MIKE GROSS

main thrust,” he said, “will be
acquisitions,”

Also part of Schoenbaum’s
builldup scheme 15 the product
from Polydor Records in the
U.K.. which is now contracted
to Atlantic Records, but which
will go to U.S. Polvdor be-
ginning Aprl 1972,

As far as moving into a dis-
tribution setup goes, Schoenbaum
expliined that he's looking into
the possibilities of opening Poly-
dor branches in all major mar-
kets depending, of course, on the

Sony, Philips Set CTV Program

LONDON—Philips and Sony
of Japan, the two market leaders
in the fight for domination of
Europe's cartridge TV market,
have joined forces on a develop-
ment program. The announce-
ment was made in London on
Sept. 28 by co-founder of Sony,
Akio Morila.

He revealed that an agreement
on a standard cartridge TV sys-
tem using magnetic videotape
would be announced soon, in
much the same way as Philips
laid down standards for its aud-
ocassette system when the com-
pany first introduced it in 1966,

The merger will make the two
companies the most powerful
video group in the world and
15 bad news for the rnival EVR
Partnership, which has invested

Rothfeld Urges 2 Prices

By CLAUDE HALL

NEW YORK — A two-price
suggested retail price system for
the record industry was pro-
posed last week by David Roth-
feld, divisional merchandise
manager for Korvettes, dis-

count department store chain,
Korveties accounts for some
£28 million 1 record sales
alone,

Pointing out that the major
rackjobbers are even now re-
luctant to stock albums by new

artists—because of the unpre-
dictubility of sales — Rothfeld
felt that an increase n sug-
gested retail price to $5.98
might severely hamper new art-
ist exposure. “The dealers might
be reluctant to take a chance
on 53.98 albums by new artists.
“But my feeling is that there's
no reason why the same artist,
once he has become established,
couldn’t demand a higher price.
(Continued on page H)

By RICHARD ROBSOMN

heavily in the rival cartridge
system using film instead of
videotape,

Although EVR is expected to
have its first TV playvers on the
market next April, the company
might be forced to bring its
launch date forward.

Sony has produced one of the
most sophisticated systems any
manufacturer has so far shown.

RCA's unprecedented low pricing on Red Seal and Victrola
product is going to make October the biggest Beethoven
manth of the year. We'll be featuring the complete Concerlos,
string Quartets, Piano Sonatas and the Violin
Concerto in D, with timeless performances by Rubinstein,
Heifetz, The Guarneri Quartet, Leinsdorf and The Boston

Symphanies,

Symphony, Toscanini and Claude Frank.

[t has two soundtracks and can
therefore produce stereo. The
twin tracks also enable a foreign
film or language program to be
played back in two different
languages—separately or simul-
taneously.

Unlike EVR. the Sony system
can record programs from a TV
set while the viewer is out for
playing back at a later date.

tialent.

students.

i Advertizement )

performance of the current dis-
tributors in each of these mar-
Kels.

Schoenbaum also  plans to
broaden the base of Polydor’s
artist roster. In explaining his
philosophy, Schoenbaum said, “1
don’t want to sell songs. [ want
to sell acts.” And. despite the
trade Cassandras who've been
downbeating the stite of the
classical music business, Schoen-
baum is bullish in this area. too,
and is looking forward to new
projects which will given the
Polvdor and DGG labels a
higger bite of the classical melon,
One of his projects is the team-
up of Arthur Fiedler and the
Boston Pops with name artists
on loan from other labels. “It's
Schoenbaum’s contention  thal
“marquee names sell classical
records.”

In anticipation of Polydor's
growing activity, Schoenbaum
has brought in Chuck Gregory
to act as the company's No. 2
man. Gregory will be coordinat-
ing the company’s sales and pro-
motion activities as well as work-
ing in the area of acquiring new
acts,

U.K. Campus Tours
Cradle Rock Bands

By ROB PARTRIDGE

LONDON—The
become the cradle for rising young rock bands.
With the demise of commercial clubs, the 800
colleges throughout the country have assumed the
role as catalyst for the development of new

British campus circuit has

I'he campus role is an obvious one. Colleges
usually have more money than most commercial
clubs, The annual entertainment budgets of some
major colleges can be as much as $50,000, which
is large by British standards.

The colleges can also offer at least nominal
facilities to stage rock concerts, and there 1s, ol
course, a large, responsive audience among the

Many of the commercial clubs, however, have
found themselves struggling.
are no longer a solid guarantee of a good audi-
ence. The rise of progressive rock
orientated at the singles charts

[he Top 40 names

music—nol
has caught many
(Continued on page 8)
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Tammy Wynette fans deserve awards of their own.

girl singer.

On Epic Records and Tapes

This year, they bought enough copies of "Tammy's Greatest
Hits" to make it the all-time best-selling country album by a

They helped three new Tammy albums reach both the
national and the country charts: “The Ways To Love A Man,"
“Tammy's Touch,” and a specially priced two-record set,

“The World Of Tammy Wynette."

They made Tammy their first lady. And that's why we made
Tammy's newest album “The First Lady."” Further, we've
declared this “Tammy Wynette Month."” Posters, store
displays, newspaper and magazine ads will tell everybody that
Tammy Wynette is the First Lady of our country.
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(PLACE EITHER A.OR B.HERE) 1 we figured you might want a little help tracking
the chart action of their latest single, "' Time
__________________ Waits for No One."” Of course, it can get a little
SMASH SINGLES astweex ;:Eéf& complicated, but there's no confusing the
= fact that it's a hit.
“TIME WAITS FOR NO ONE"”’
#74-0385
from their album
“WHATEVER”’
el
HFIIM[HEII"
" THE FRIENDS OF DISTINCTION i :
—- f}t
LSP-4408
Records PB85-1622
and Tapes PK-1622
|
——l
| TOP40 AIR PLAY R&B
F CITY CITY T CITY ( CITY CITY CITY
L. A 7 . N Y. R/cHMoND
Phil- ACK S __Boston an/d
o, qur&md e ATianTs
2 5/t Miam: | . F Seatt/e
LowsTonN L. PRocm, ( Los lousvi e
St.Lovis || Balt Thdiars.
K. C. Wash. vC .
WaAsH D.e- | 1| Detroit |
“5’:.5.7117&- [ tts
Spohane Cleve
Indir. |_Chicags
 Lowisville Milw. =
W <l o B _ 7 St. Lovis j_



www.americanradiohistory.com

General News

NGR Quits Distrib
Deal With Buddah

NEW YORK—National Gen-
eral Records is terminaling its
distribution agreement with Bud-
dah Records. Michael Klein,

Armstrong LP
For ‘Opry’ Fete

NASHVILLE — L.ouis
Armstrong country uthum. cut
with Nashville musicians who
commuted to New York, will
be released Oct. 15-17 during
the birthday celebration of the
“Grand Ole Opry” and Country
Music Association convention.

Armstrong also will appear
on the “Johnny Cash Show™ on
ABC-TV later in the month,
The show was scheduled for
taping Monday (5).

Because of his health, the al-
bum was produced in Arm-
strong’s home city by Nashville’s
Jack Clement and publisher Tvan
Mogull. The basis track was cut
there, then the two returned to
Mashville to add wvoices and
brass.

Titled “Louis ‘Country and
Western' Armstrong,” the LP
will be released on the Avco
Embassy label.

who has taken over as NGR's
acting chief executive, is in New
York from his West Coast base
to set up a distribution deal “on
more auspicious terms.” The
termination of the deal with
Buddah, according to Klein, was
caused by “philosophical differ-
ences with regard to product de-
velopment and distribution.”

In addition to becoming acting
chief executive of NGR, Klein
is assuming similar duties with
the publishing companies, Mon-
tage and Carthay.

Klein also has acquired the
tapes to the so-called “Chicago
7" trials which he is editing to a
three or four-hour presentation
to tour the nation’s campuses,
He also plans to issue the high-
lights of the trial as a two-LP
package under the National Gen-
eral Records banner.

Currently under exclusive con-
tract to NGR are Chariot, Riss
Potters, Dalton & James, Ameri-
can Trust Company, Body &
Soul, Alan Shayne, and Barbara
Mason. Of particular interest to
Klein is an all-male group, Love
Song, which will shortly cut its
first record under the aegis of
Star Flower Productions, a sub-
sidiary of NGR's music com-
pany's music firms, Montage and
Carthay,

ITA Adds Tape Giants
To Membership Roll

NEW YORK—Five giants of
the tape industry have joined
. the International Tape Associa-
tion. They are the Sony Corp.
of America, North American
Philips Corp. (Norelco), Audio
Magnetics, the Roberts Division
of Rheem and TDK Electronics.

These companies, along with
GRT Magnetic Media Corp.,
Avery & Elkins, Hitachi Maxwell
Ltd., Data Technology Corp.,
Cassette Cartridge Corp., Forbes

Allied Forms
Mgt. Subsid

LOS ANGELES — Allied
Management Company, sub-
sidiary of Allied Records, has
been formed with Bocci &
Laurito and Back Pocket, first
two acts signed to personal
management contracts.

Back Pocket is a four-man
country rock group and Bocci
& Laurito are a contemporary
rock duo, according to Bob
Keene, administrator of the new
company.

Both acts will cut for Allied
Creative Productions (ACP}, the
production arm of Allied Rec-
ords. Back Pocket has already
completed its first album ses-
sions. Bocei & Laurito will re-
cord at the end of October.

In addition to management,
songs penned by the two
groups will also be published
by Brave New World Publish-
ing Co. (BMI), Allied’s pub-
lishing house.

Boeeci is a former member
of the T-Bones, Liberty Rec-
ords’ group. To date, the group
has appeared at the Trouba-
dor and is currently at the
Ocean Toad, newly opened
club in Newport Beach.

Electronics and Memorex have
pushed the ITA membership

to 46.
The association now boasts
members from all areas of

manufacturing and production
in the audio and video tape
field.

Meanwhile, Oscar Kusisto,
president of Motorola Automo-
tive Products, and chairman of
the ITA's executive committee,
has added seven new members
to the executive commiltee.
They include Irving Katz, presi-
dent, Audio Magnetics: Jeffrey
C. Berkowitz, national tape re-
corder sales manager for Pana-
sonic; Robert Jaunich, manager,
consumer pl'l'_'!ljl]':[& MEH]DTEH
Corp.; H. Kawamura, vice
president, TDK  Electronics;

(Continued on pave 94)

Pickwick Sets
Expansion on
Refail Front

NEW YORK—Pickwick In-
ternational is expanding its re-
tail operations, The company
plans to open between |0 and
12 stores across the nation dur-
ing fiscal 1971, At least eight
of these are expected to be
completed by early November
next year. The new additions
will bring. Pickwick's Music-
land chain to 35 shops.

In revealing plans for ex-
pansion, Amos Heilicher, presi-
dent of Pickwick also disclosed
that the company had also
realized an increase in net in-
come during the first quarter
of fiscal 1971.

(Continued on page 94)

WB Expanding Its
Campus Field Force

LOS ANGELES — Warner
Bros. will expand its college
campus field force within the
next six months. From the
present 14 schools involved,
the company plans to sign up
Il more reps to be its eyes
and ears on campus.

Launched six months ago,
the program has campus rep-
resentatives reporting back mu-
sical trends to the home office,
promoting “appropriate”  al-
bums at college radio stations
and newspapers, seeing that
local area record stores are
stocked with product, meeting
artists and working with them
during their concert appear-
ances and suggesting whether
ads should be run in college
papers in conjunction with area
distributors.

Who's $4 Mil Sales
Spur Longer ‘Month’

NEW YORK—Decca Rec-
ords’ “Who Month™ promotion
—already an ‘“unprecedented”
success with sales far above

%4 million—has been extended
to Oct. 15, according to Tony
Martell, vice president of mar-
keting and creative services for
the parent firm of MCA Rec-
ords.

The 54 million retail-level
sales comes on the two album
sets “Tommy"” and “The Who
—Live at Leeds"” with the
ﬂthﬂ]’ four LP's also -::-:.perien-:-
ing “very healthy sales,” Mar-
tell  said. "It's unbelievable
what the guys out in the field
have done in the way of pro-
motion and sales effort on this
campaign. It's unparalleled in
Decca’s history.”

Decca is also placing heavy
emphasis on the Who's "See
Me, Feel Me" single, a remixed,
re-edited cut out of the
“Tommy"™ album set, hoping to
give the group their first gold
single; although they've had
gold albums, they have not yet
scored a gold disk million-sell-
ing single because most of the
singles are culled from hot-
selling LP's. The "Tommy"” LP
set has been on Billboard Top

Avco Embassy, Ampex in
Major ‘Sunflower’ Drive

NEW YORK—Avco Embassy
Records and Ampex Stereo
Tapes are teaming for a major
promotion, advertising and mer-
chandising campaign on the
soundtrack of the Joseph E.
Levine-Avco Embassy film,
“Sunflower.” Both companies
have set up a five-week trade ad-
vertising schedule which will op-
erate  simultancously with na-
tonal print advertising at the
local market wherever the film
is being showcased. Also, Avco
Embassy has set a national
radio-spot campaign through its
local distributors pitching both
the motion picture and the
Henry Mancini score.

One of the key factors in the
merchandising program is a na-
tional window display contest.
Ampex developed a center win-
dow display which “sells” both

the tape version as well as the
record version of the soundtrack.

Avco Embassy in turn has
printed four-color window
streamers, counter cards, and

supplied quantities of four-color
stills from the film. The mer-
chandising aids are the materials
used in developing full windows
on both the album soundtrack
and the tape configuration ver-
sions, Retail dealers are asked to
submit photographs of their win-
dows to Avco Embassy by Jan.
31, 1971.

A number of prizes will be
awarded to the winning entries
including an Ampex Stereo Mu-
sic Center for both second and
third-place prize winners. The
Ampex Music Center has a re-
tail value of over $600. First
prize will be a trip to Italy for
two weeks for two.

I.LP’s Chart 56 weeks and is No.
6 this week.

Decca has been giving deal-
ers free posters of the group
for every LP sold; many deal-
ers have been retailing these
posters at $2 and %3 and thus
reaping extra profits. The label
is now preparing the second
printing of posters as the first
printing of 350,000 s about
out.

Bill Levy. director of adver-
tising and creative services, de-
signed some 2,000 press Kits
used in the promotion. Radio
spots are also continuing in use
until Oct. 135.

Twice a month the reps muail
back reports to Ron Goldstein,
director of the compuany’s spe-
cial projects operation. Gold-
stein and his boss, marketing
vice president Joel Friedman,
will  select the additional
schools for the program.

Their criterion  will  be
whether the school actively
present  live  entertainment.
Schools in large wurban areas
are avoided since students have
access to that area’s media and
are thus exposed to Warner-
Reprise product.

Sophomores and juniors are
selected for the  positions
which pay a small monthly fee,
but for service “beyond the call
of duty,” they can receive
bonuses.

Goldstein and Friedman se-
lect the albums which are sent
to the college reps based on
music which will be of inter-
est to young people.

The collegiate field force is
meant to provide the label
with a means of developing a
base from which artists can be
developed.

The students are found
through a school's placement
office. Friedman points to
Black Sabboth's LP as having
been broken at Michigan Uni-
versity and San Francisco State.
“You see tangible results very
quickly,” he said,

Already working in the net-
work are the University of
Santa Barbara, Northwestern,
Michigan State, Cornell, Pur-
due, Unwerqlty of '['lnr.:lnn.au
Arizona, Wisconsin, Maryland,
Miami. NYU (downtown), Tu-
lane, Santa Clara and San
Francisco State.

Map City, De-Lite Merge—
N.Y. to Be Operation Base

NEW YORK — Map City
Records has merged with De-
Lite Records. The combined
operation will headquarter at
Map City’s present offices, 236
West 55th 5t. For the present
time, distributors handling the
respective lines will remain the
same.

The merger was effected fol-
lowing three chart records in a
row rung up by De-Lite prior
to its current hit, “Funky Man"
by Kool and the Gang. Other
De-Lite artists acquired include
the Realistics, the Electras and

Chappell Gets
Amos’ Print

HOLLYWOQOD — The Pub-
lication Division of Chappell &
Co., has completed an exclusive
long-term print deal with Amos
Productions. The agreement
covers music published by
Amos’ various publishing arms.
The deal is in line with Chap-
pell’'s recent policy of further
expanding its Publication Divi-
ston,

The first song to be released
under the new contract will be
“Heed the Call,” by Kenny
Rogers and the First Edition.
Other songs recently recorded
by Ray Charles, Dean Martin,
Eddy Arnold, and Nancy Sina-
tra, included in the Amos cata-
logs, will also appear in print

through Chappell.

Jimmy Angel, for whom a hefty
exploitation campaign is being
planned.

Harry Finfer, De-Lite execu-
tive, will assume a key role in
the dual operation, principally
in the areas of sales and pro-
motion. He will work with Map
City executives Frank Mell, pres-
ident, and chief administrative
officer; Vini Poncia, vice-presi-
dent, product; and Eddie Levin,
vice-president, sales and promo-
tion.

Dedicate Youmans

Memorial Plaque

NEW YORK — A bronze
plague, memorializing Vincent
Youmans, was dedicated out-
side Henry Stampler's Restau-
rant Sept. 27, the 72d anni-
versary of the composer’s birth.
Youmans was born on the site
at 61st St. and Central Park
West  here, where Stampler’s
and the Mayflower Hotel now
stand.

The informal ceremonies in-
cluded a talk by songwriter
Johnny Mercer. Dore Schary,
currently Commissioner of Cul-
tural Affairs for the city, also

(Continued on page 94)
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General News

Cost-Cutting Studio
Owned by Coast Act

LOS ANGELES — Members
of Morning, a new pop band,
are owners of a San Fernando
Valley recording studio designed
to combat expensive rental costs.

The facility, The Recording
Studio, is in Tarzana and is
owned by Jim Hobson, Joe Long
and Mathiew Hyde.

Long and Hobson started
building a recording studio in
their garage several years ago
used by neophyte rock groups to
cut demonstration disks.

A vyear ago they purchased
an old warehouse and began
constructing a professional fa-
cility. Their rental rate is 5235 an
hour—a fee they claim allows

Lib/UA Push on
Bobby Womack

LOS ANGELES — Liberty/
UA is spearheading a three-
pronged promotional drive for
Bobby Womack. The campaign
covers soul, Top 40 and under-
ground outlets and is centered
around his new single “Every-
body’s Talkin",” and his new
LP. “The Womack Live.” The
vocalist-composer will shortly
begin a cross-country personal
appearance tour, coordinated
by the label and the Interna-
tional Famous Agency.

new and young musicians to get
into an 8-track facility and not
be faced with paying Hollywood
prices.

Hobson and Hyde, a mixer at
Larrabee Sound in Hollywood,
built the 8-track console panel,
The studio uses Scully equip-
ment.

A mastering room and echo
chamber are under construction
and planned for completion this
fall in a building adjacent to the
studio.

Hyde is the staff engineer and
also the pianist with Morning,
which records for Vault, using
its own studio as its laboratory.
The three principal members of
Morning are Hobson, Jay Lewis
and Barry Brown. All have their
own production companies and
use their studio for their own
artists, There i1s no studio charge
for any of their own acts. “The
studio absorbs all costs,” Long
said, “because we want to have
a truly creative environment with
nothing holding back the artist.”
The studio is like an “extension™
of each member’s living room in
that there is carpeting on the
floor and red and green mood
lights throughout the room.

The studio makes 5 percent
profit on the $25 fee, which will
go to $35 when the other fa-
cilities are completed.

Audio Engineers Meet Set

NEW YORK — The 39th
convention of the Audio Engi-
neering Society, scheduled for
Oct. 12-15 at the New Yorker
Hotel, will have two registrants
from Eastern Europe. They are
Russian recording specialists,
V. Pakhomov, general director
of the Moscow studios of Mel-
odia Records, and A. Archinov,
his chief engineer.

The visit is the second for
Archinov who appeared on the
program last year as a guest
speaker. His talk then was built
around the history of recording
in the USSR.

Master
Deals

Paramount Records has pur-
chased the master of “Poquito
Soul™ from Gordo Records. The
disk was breaking soul in San
Francisco and Baltimore, and
Paramount is now working to
break it on pop stations. The
record 15 by 1G4+ 3.

AT TGRS

‘CRUISIN'" PKG
SPECIAL AIRED

NEW YORK—22 major mar-
ket stations have programmed a
six-hour special broadcast based
on Increase Records’ “Cruisin® ™
series of seven albums dealing
with the history of rock and roll
radio. The program, originally
conceived by Bob Scholz, presi-
dent of KHYT, Tucson, consists
of a taped narration by Ron
Jacobs, Increase Records presi-
dent, program cue sheets, se-
quences and running times. The
special is available free through
Increase Records, distributed by
Chess Records.

ORI ETERA ARSI
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Highlights of the four-day
convention will include semi-
nars on “Studio Recording
Techniques Today™; “Four
Channel Recording and Repro-
ducing Techniques,” "Disk and
Tape Recording,” and “Repro-
duction,” “Broadcasting” and
“Electronic Music.”

Although the convention 1is
open exclusively to members of
the AES and their guests, there
will be a special session on
Modern Recording Studio Tech-
nigques for the general public on
Tuesday (13). No registration
or admission fees will be
charged.

Speakers at this session will
be RCA recording engineer,
John Woram, and producers
Max Wilcox and Steve Schwartz.
Using pop and classical tech-
niques they will describe and il-
lustrate the techniques of multi-
track recording.

IMC Producing
Cap Track Sets

LOS ANGELES—IMC Pro-
ductions will produce t'ﬂur
soundtracks for Capitol Rec-
ords. Neeley Plumb, who pro-
duced “Romeo and Juliet™ for
Capitol, will produce the up-
coming quartet of soundtracks.

The product includes “Crom-
well,” siarring Richard Harris,

“His Wife's Habit,” “The Bird
With the Crystal Plummage”
and “Catch-22," starring Alan
Arkin.

Plumb earned a gold album
for “"Romeo and Juliet,” “The
Sound of Music” and "Bye, Bye
Birdie,” the latter two when he
was an  executive with RCA.
His previous three efforts for
Capitol included “Norwood”
and “True Grit,” both starring
Glen Campbell, and “Romeo
and Juliet.”

The soundtracks are pro-
duced through International
Management combine, formed
by Lenny Poncher and Bill
Loeb, and Soundtrack Produc-
tions, an arm of IMC. Plumb
directs Soundtrack Productions.

Amaret Builds
Licensee Deals

LOS ANGELES — Amaret
Records has made nine new
licensing appointments, includ-
ing two renewals with England’s
EMI and Mexico's Gammas,
S.A. Representatives of Gamma
will be in town next week to
discuss promo plans as well as
the first South American tour
for Crow, Amaret’s five-man
rock act.

Other licensees include Bell-
disc  Italiana (Italy), Sonet
Garmonfon (Sweden), Scandia
Musiikki (Finland), Arne Ben-
diksen (Norway), Dansk Gram-
mosonplandenforlag (Denmark),
Fabrica Venozolana de Discos
for Venezuela and Columbia.

With the European appoint-
ments, the label has virtually
completed its European repre-
sentation. Judy Hicks, Amaret’s
international chief, is currently
concluding negotiations with
Greece and lsrael. Once those
two countries are wrapped up,
the label will then go to the

{Continued on page 94)
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CHESS RECORDS held its first sales meeting in New York since moving
from Chicago. Attending, standing left to right, are Arnie Orleans, di-
rector of marketing; Fred Mancuso, West Coast promotion; Richie Sal

vador,
Jime Stevens, sales director,

executive vice-president; Harry Jacobs, sales director, East;
South; and Worthy Patterson, national

promotion manager. Seated, left to right, are: Jack Nelson, sales di-
rector, West Coast; Harold Gold, sales director, Midwest: Mike Papale,
Midwest promotion; and Guy Cameron, South and East promotion.

Steady Ties Up Distribution
Agreement With Tranquility

NEW YORK — Steady Rec-
ords will be the exclusive distrib-
utor for the Tranguility Corp.,
which recently acquired the rec-
ord and tape rights to the forth-
coming Broadway musical, “Ari."”

Tranquility 15 a newly formed
combine designed specifically to
acquire properties suitable to
the forthcoming cartridge TV
market. Steady will have ex-
clusive distribution of all Tran-
quility's product in the U.S. and
Canada.

Additional theatrical proper-
ties both from Broadway and
off-Broadway are being investi-

gated. Steady also has recently
acquired the worldwide righis
to the original film soundtrack
of “The Virgin and the Gypsy."”

In addition to the Tranguility
deal, Steady recently acquired
the Atman label for worldwide
distribution, Steady is also pro-
ducing its own properties such
as the pop-rock opera, “"Pirates
of Penzance” by the Spendthrift,
which has been well received in
the underground and college
markets., Steady has concluded
plans to produce “Pirates” ofl-
Broadway in December.

New Jazz Distribution
Urged at NARAS Meet

NEW YORK — An appeal
for a new distribution network
dealing exclusively with jazz
was made by Milestone Rec-
ords’ executive and pianist Dick
Katz, speaking at the New York
NARAS chapter’s meeting (o
discuss the state of jazz on
record.

Katz termed present arrange-
ments as a “brick wall” and
said that it was impossible to
reach most buyers. He added:
“There is a large audience that
feels deserted.”

The meeting attracted nearly

200 members and guests. Billy
Taylor acted as moderator over

a panel of jazz musicians, Chico
Hamilton, John Lewis and
Gerry Mulligan, and jazz pro-
ducers, Atlantic’s Joel Dorn,
Columbia’s John Hammond
and Flying Dutchman’s Bob
Thiele.

Hammond stressed that the
jazz market was, al present, nol
a young market. “The jazz mar-
ket 1s too old,” he said. “"We've
got to get jazz back to the kids.”
He cited Columbia’s success
with Miles Davis and with a set
of vintage blues material they
had just issued—all were prof-
itable, he said.

Thiele commented: “lazz is
healthier than ever. More
young black musicians are be-
ing recorded than ever before;
a jazz record can sell 25,000
copies today. But the jazz mu-
sician compares himsell with a
pop artist when it comes fo
dollars. He must he more realis-
te.”

Hamilton deplored lack of
television opportunity for jazz
people. “We have created our
own monsters, he said. “We
have not helped young talant.
Every conceivable pop - rock

group has been on the Ed Sul-
livan show, but where are the
jazz groups, apart from Mr.
Ellington or Mr. Basie? You
can't play to the kids because
you work in places where they
have alcohol.”

Audience reaction complained
of the lack of jazz albums in
the racks, failure of promotion
men to work on jazz correctly,
fatlure of the musicians them-
selves to grasp prospective au-
dience taste.

One suggestion was that ma-
jor companics release a  sct
amount of jazz product as a
“public service” each year.

But everybody agreed that
education about jazz—for both
record labels and audience—
was needed, New York Gov.
Mike Berniker commented: “We
should all get together under the
aegis of NARAS. Some of us
have gone astray into the pop
field and ought to come back so
that we can work together to
bring jazz back to the people.”

00 O Y YD GEATBTRI AT

‘GLORY’ DISK IN
DRUG DRIVE

NEW YORK—The Adver-
tising Council has selected Joe
Brooks “A Boy Bound for
Glory™ for wuse in its public
service advertising campaign on
drug abuse.

The song was released by
Metromedia Records early last
month, and met with immedi-
ate  success. The Advertising
Council’s campaign will break
in about six weeks and Metro-
media has given the organiza-
tion use of the song without
charge.

TTTIS IV FRERT TR TGOS ERTRYEFTR VOO RYRL TR ORI EPRIAND

OCTOBER 10, 1970, BILLBOARD

=


www.americanradiohistory.com

“Also available on tape

There always was Gary Puckett &
The Union Gap. In just four months, their
Greatest Hits album has already sold
over 350,000 copies.

In fact it's done so well, that Gary
Puckett has begun one of his own. And
that's what you have to watch. Because ,./
Gary Puckett has now released his first |
single on his own. It's Burt Bacharach's |
“TJust Don't Know What To Do With |/
Myself." i

But iheloctisthot Bary Budketidoes, -

Gary Pucketi.

“I Just Don't Know What To Do
With Myself’.

On Columbia Records=

This Ones
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Steinberg’s ‘No Returns’ Proposal
Sparks Rhubarb at Convention

DALLAS — Moercury Rec-
ords’ President Irwin Steinberg
precipitated a hot controversy
at the NARM midyear tape
convention here when he pro-
posed that the industry move to
a “no returns” basis. The sug-
gestion was made during a panel
discussion Monday (21) on the
subject of *Is There a Profita-
bility Gap?" Steinberg explained
that if there were additional
profit margins it would be pos-
sible to achieve a no returns
basis. Steinberg further pro-
posed that an independent con-
sulting firm be called upon by
NARM to make a study of the
matter.

Amos Heilicher, Pickwick
International president and pio-
neer distributor and rackjobber,
stated that he had studied the
European records markets al-
luded to by Steinberg; and that
whereas they had no returns,
they also did not sell records in
volume comparable to the
American market. To this Stein-
berg answered that Europe sells
less records but its record in-
dustry is essentially healthier
than the American industry. He

Rothfeld Urges
2-Price Plan

e Continued from page |

His second album certainly
could warrant a higher price
. . . and maybe the first LP
could then also be sold at the
higher $5.98 figure. Changing
prices in mid-stream is pracli-
cal."”

The two-price system makes
sense, he said.

“But 1 think it would be a
mistake to put a higher price
on new product, except on orig-
inal cast albums and special
things of that nature.” He
pointed out many of the albums
by major artists are already
selling at higher figures.

Theater Systems
Acquire Allegro

NEW YORK—Theatre Sys-
tems and Development Corp..
which has dealings in various
areas of the entertuinment and
theatrical business, has acquired
Allegre Sound Studios, Inc.
Bruce Staple will remain presi-
dent of Allegro and will also
retain - his  Omnications, Inc..
and World United Cable Corp.
The former company produces
equipment necessary for the
clectronic field, while the latter
company has recently developed
4 new system for remote re-
cording processes,

Westinghouse to
Buy Longines

NEW YORK—Westinghouse
Electric Corp. and Longines-
Wittnauer have agreed in prin-
ciple to the acquisition of Lon-
gines - Wittnauer by Woesting-
house, The deal would involve
an exchange of stock valued at
about $47 million.

Longines is involved in the
record business through its own-
ership of the Capitol Record

Club and Stereo Dimension
Records.

www americanradiohistorv com

By PAUL ACKERMAN

added that he saw no reason
why prices should not he raised
to the $5.98 level, and that such
a move would facilitate imple-
menting his suggestion. Steinberg
said that whereas Heilicher was
still pushing for a 100 percent
return privilege, the entire area
of profitability and returns need-
ed correction. [ think we need
some outside source for guid-
ance,” he added.

Al Chotin took the floor to
state his view of the rackjobber’s
case: “We can never live with-
out a return privilege . . . No
rackjobber can live that way
. . . they are living a pipe dream
overseas.”

Ira Moss of Pickwick Interna-
tional pointed to the growth of
NARM and its members as testi-
mony to the value of the present
mode of operation,

Dan Heilicher from the floor
stated that the wholesaler's ob-
solete product must go back
to the manufacturer. “Our profit
is not great enough to absorb
returns.” Steinberg countered:
“1 agree . . . but we must re-
structure so that you can absorb
it, and this would be possible
with additional margins.”

Al Levine, from the floor,
stated that the manufacturer was
irying to pass his problems onto
the rackjobber. He sugpested
that the manufacturer straighten
out his own affairs. To this
Steinberg answered: “We are not
looking for a confrontation . . .
| am saying that we should bring
someone in to help us all . . . 1
want a mutual resolution of the
problem . . . and we'll need ad-
ditional margins to achieve this
resolution.”

The session, which was mod-
erated by Al Bell, also included
panelists John A. Billinis, execu-
tive vice-president of Alta Dis-

tributing Corp.; Amnold Green-
hut, president of Transconti-
nental Music: Don Hall, Ampex
vice-president; Jack Loetz,
Decca Records executive vice-
president and Jay Jacobs, vice-
president of Knox Record Rack
Service. Al Bell, executive vice-
president of Stax/Volt Records,
moderated; and Jim Schwartz
was chairman of the evening.
The panel discussion was pre-
ceded by a talk on “Is There a
Profitability Gap” by David
Bovd Chase of the J. K. Lasser
Company. Chase noted that lack
of profit often results from many
factors, all of which embrace
management. And he pointed
out that these failings are never
apparent on the balance sheet,
He then told a tale of two
types of business executives.
One, named “Sam.,” was pic-
tured as a colorful entrepreneur.
aggressive, with an intuitive feel
for the market and a helter-
skelter approach to management.
As his volume grows he abdi-
cates responsibilities in theory
but not in fact, becomes a com-
munity leader, and finally can-
not give sufficient attention to
his business. His profit is af-
fected. Chase points out that at
this point In Sam’s career, 4 new
type of leadership is required—
a professional manager with per-
haps less color than Sam, but
certain skills and disciplines. He
is called “Roger.” Sam must
realize that he is now in a new
ball game, and Roger is a neces-
sity, Roger is pictured as articu-
late, a trained communicator,
adept at welding a team of peo-
ple as compared to Sam's
method of operating alone.
Roger has organizational ability
and allocates tasks correctly.
There is under his guidance a

(Continuwed on _page 8)

Executive Turntable

Charlie Nuccio appointed to the newly created post at Capi-
tol of vice president for independent labels. His responsibility
encompasses liaison with all the outside companies which Capi-
tol distributes. He was formerly the company’s vice president
for national promotion and has been with the label 10 Yyears
in the sales and promotion fields.

* & k

Barry Mitchell joins Liberty/UA as Los Angeles promotion
man. He was formerly with Record Merchandisers in promotion
and he replaces Larry Karp who has left the company. . . . Paul
Konik joins Warner Bros. as area promotion manager for South

Australia and Victoria.
* % *

Michael Braun has been appointed Midwest manager of
Audio Magnetics’ audio and special products. He will head-
quarter in Chicago and will work with sales representatives and

special accounts,
* ok k

Wyman Parker has been named professional manager of Ja
Ma Music and Madelon Music.

* * %

Don Keil named operations manager for Liberty/UA's Dal-
las Fulfillment Center. He was formerly operations manager with
the company’s St. Louis branch. . . . Lee Clark is the branch
manager, having transferred over from New Orleans. Don Sun-
deen has transferred to the new branch from San Francisco. Walt
Goldsmith, chief applications engineer, and Ted Inahara, national
audio sales manager, have left Certron. Other Certron changes
include; Richard Parsons has been named marketing director;
Michael Rutter, national sales manager of audio products; Leo
Imhoff, operations vice president; Ralph Cornuelle, marketing
vice president. Herb Gold, senior vice president, has left.

* ok ok

Billy Deaton joins Blue Book Music in Nashville as national
representative. . . . Tony Antonelli joins Muntz Stereo Corp. as
West Coast regional sales director. He was formerly with Martel
Electronics in a similar post. He replaces Jim Muntz who was
the regional sales director.
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Yes, We Have Another HIT!

The Assembled Multitude
"WOODSTOCK”

Arranged by Tom Sellers
Produced by Bill Buster & Tom Sellers (In association with John Madara Enterprises Ltd.)

Atlantic #2764

me e rirt o | JHE ASOEMBLED MULTITUDE

_WmwwTy B Z 60 0 0 000 0 2=
A. Nesuhi Ertegun B, Ahmet Ertegun [ [ WORRSTICH « WATRE THE WHADEAE TWIRETH « B0 » SWCAIENG JURE - MR PEPPERCIRN« | WANT Y08 ESHES 50 HEARY
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2. Jim Delehant 3. Bob Rolontz :

4. Guy Parneux 5. Manfred Bormann
6. Mark Schulman 7. Phil lehle

8. Vic O'Gilvie 9. Barbara Harris
10. Bob Karnheiser
11. Johnny Bienstock
12, Dick Kline 13. lerry Greenberg -

14. Shel Kagan 15. Mark Meverson
16. Jack Howe 17. Margo Knesz
18. Mavis Barton 19. Rick Willard
20, Micki Cochnar Z21. Ted Williams
22. June Harris 23, Bonnie Lang
24. Pat Mulligan 25, C.B. Buliard
26. Henry Allen 27. Karen Moskowitz
28, George Mullin 29, Bonnie Belville
30. llhan Mimaroglou 31. Tunc Erim

On Atlantic Records & Atlantic Tapes ?\S (Tapes Distributed by Ampex)
D!

SD 8262
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General News
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WANTED
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760 W. Peachtree, Atlanta, Ga. 30308

Young Rock Bands Find U.K. Campuses
Spawning Grounds, Financial Havens

o Continued from page 1

promoters unaware, until, today,
there are only a handful of na-
tionally recognized clubs cater-
ing exclusively for the rock
audience.

The pop package tour, too,
IS almost dead, It has been
killed by the public’s increas-
ing reluctance to see four or
five acts play for a maximum
of half an hour each. Today’s
audience demand a more seri-
ous approach to music.

So, colleges have inherited
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the title of circuit leader. What
used to be a Saturday night
dance with a local soul band
has now developed into a much
more sophisticated approach to
rock music. Working bands,
such as Colosseum, Daddy
Longlegs, Free, Yes, Pink Floyd,
Fairport Convention and Blod-
wyn Pig now find the majority
of their audiences in the col-
leges.

Yet the actual structure of
the campus circuit is still not
in the hands of professionals
—unlike its American counter-
part.

The purse strings of each
college are controlled by the
social secretaries, students who
are annually elected to the
positions.

The social secretaries are
thrown in at the deep end. The
retiring secretary usually gives
some sort of basic instructions
about current band prices and
the pitfalls that can be ex-
pected to crop up. But other
than that, the new social sec-
retary finds himself fending for
himself,

The remarkable thing is that
so few of them have actually
fallen for unscrupulous deals.
This 1s probably because of the
developing grapevine between
the secretaries. There has even
been an attempt to start a reg-
ular conference for social sec-
retaries to discuss their prob-
lems.

Own Magazine

More recently, students at
London's University College
have started their own maga-
zine, College Event, which, as
well as listing all the dates of
bands playing on the circuit,
also includes information about
booking agencies and adver-
tising.

The object of the magazine
is to get a regular stream of
information flowing between
the wvarious colleges. But the
success of the college circuit
ultimately depends, of course,
on the relationship between the
colleges and the agencies.

This relationship has been
greatly helped in recent years
by the growing number of for-
mer social secretaries entering
agency work when they leave
college. Wilf Wright, for in-
stance, who, last year headed
the college section of the Chrys-
alis agency, was the social sec-

retary at Hull University in
1967.
Men like Wright can ease

the problems encountered by
new social secretaries and can
give advice to many of the
smaller colleges. This inter-
mingling of the two sections
has been taken a step further
by College Entertainments, an
agency set up eight months
ago to cater exclusively for the
campus circuit,

The managing director of
College Entertainment is Pete
Saunders, who was the social
secretary at Brunel University.

The prices paid for bands
are usually in the $600-$800
price range. And this would in-
clude the two main bands in
the $300 price range with an
additional support band. The
maximum prices for bands sel-
dom rise above the $2,500
price and only the larger uni-
versities such as Leeds can af-
ford to spend 35,000 in one

evening.
Restricted

It is this low ceiling- limit
which makes the campus cir-
cuit unattractive for major
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bands. The Who, one of the
few really important bands still
playing on the circuit, have to
lower their prices to appear at
British universities. Impresario
Jack Higgins, with the Harold
Davison agency explained: “The
British college circuit is ex-
tremely restricted at the pres-
ent. 1 haven't made one book-
ing with a university for the
past three vyears.

“The social secretaries are
there for a year, and, as far
as [ am concerned, in many
cases they are far from pro-
fessional. And there are many
universities with nothing like
the facilities or the financial
respurces to stage major con-
certs.

“Where, for instance, would
you hold a major concert in
Oxford or Cambridge?

“In Britain, the finances come

from the students’ union and
in many colleges there are cer-
tain restrictions about carrying
any profit over from one term
to another. In those cases the
colleges can't build up a re-
serve 10 be able to afford some
of the major artists.”

So it is left 10 major venues,
such as London’s Royal Albert
Hall or the occasional [sle of
Wight and Bath Festivals to
attract the major talent—for in-
stance, Crosby, Stills, Nash &
Young and Creedence Clear-
water Revival have played in
Britain but both groups limited
their appearance to the Royal
Albert Hall.

The future of the campus
circuit is to continue its nur-
turing of new talent. But once
that talent grows, it will leave
the campus circuit for good.

Steinberg Sparks
Rhubarb At Meet

o Continued from page 6

periodic view of performance
and he innovates in merchandis-
ing, pricing, ticketing and market
research techniques. “While Sam
his having his troubles, Roger is
running a profitable business.”

Chase suggested that the
Roger type of management be
made available to the NARM
members, through arrangement
with a management firm; and he
proposed that the members have
available to them information on
tax problems, insurance etc.

The panel discussed some of
the ideas presented by Chase. In
answer to a question as to how
one goes about finding the Roger
type of executive, Jim Schwartz
answered: "“That is the $64 ques-
tion. . . . In our industry we
must develop these people. Our
company has acquired young
people and we are training
them."

Jack Loetz pointed out that
the “Sam™ type of executive
could call upon professional re-
cruiting services, inasmuch as
Sam was not a man to train
people. Loetz also mentioned
the possibility of recruiting at
the college level.

Both Schwartz and John Bil-
linis said that of the two types
of executives, Sam was the more
exciting, “and if it were not for

the Sams the growth of the rack
jobber could not have occurred.”

Greenhut added that “it is a
matter of finding people who
combine the characteristics of
both Sam and Roger.

Other segments of the panel
discussion considered methods
of expanding profits other than
by offering lower prices to a
competitor's chents. It was gen-
erally agreed that it was better to
sell service than price, although
Billinis pointed out that NARM
members had done much com-
promising on this matter, and
that “all of us, from manufac-
turers to retailers, have con-
tributed to our own mess.” He
said that the record is a fine
product and referred to its use
as a loss leader, adding: "We are
guilty of what has happened to
our product.”

Merc Promotes
Mystic Moods

CHICAGO—Mercury Record
Corp. has designated October
as Mystic Moods month in
honor of the Philips Record
group. To coincide, the group’s
new LP will be released shortly.
The program will include the
entire ystic Moods catalog,
backed with advertising and
merchandising campaigns.
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WOULD YOU
LIKE TO PRODUCE
AND HOST YOUR OWN
DAILY OR WEEKLY
RADIO SHOW

IN NEW YORK?

NO EXPERIENCE NECESSARY

WITHIN THE NEXT &0 DAYS 47 NEW PROCRAMS
will be added to the 131 shows we currently have
on the air. For Audition and Interview, Call

(212) 285-9519

Shows can be produced on either part or full-time basis.

The Coopers found
a paradise for the
entire [amily. Even Fido.

Vacation Valley, on Echo Lake in the
. Poconos ... only a two hour drive from
New York City or Philadelphia.

Dad loves Vacation Valley because
of the championship golf, tennis,
horseback riding, skeet shooting,

swimming, nightly star-studded enter-
tainment and, reasonable family rates.

Mom loves it because there's a super-

vised day camp to keep the kids out of

her hair, And no meals to cook or rooms
toclean, The kids love it because there's
so much to do. And Fido loves Vaca-
tion Valley because he can stay with
his family!

Accommodations include de luxe

- chalets, spacious cottages, and

.| huge rooms overlooking the lake.
Meals are delicious .. .and abun-

dant.
For reservations and information:

Call (Z12)..925-5185 or 925-7817;

(215) 92Z-2894; or (717) 421-5550.

-w Leon Stern's new

N ZACATION

ALLEY

on Echo Lake
in the Poconos
R.D. 1, East Stroudsburg, Pa. 18301
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NARM Board
Holds Meeting

WASHINGTON, D.C.—Jim
Schwartz, National Association
of Record Merchandisers, Inc,,
president, presided over a
meeting of the board of direc-
tors Tuesday (6) to discuss the
industry freight problems, an
evaluation of the NARM Tape
Convention recently held in
Dallas, pressing problems con-
cerning illegal tape duEllcatiun,
and the NARM olarship
foundation.,

Following the board of direc-
tors meeting, the 1971 NARM
Convention Committee met for
a planning session on the [3th
annual NARM convention which
will be held Feb. 26-March 3,
at the Century Plaza Hotel, Los
Angeles. Selection of speakers,
convention theme, plans for busi-
ness sessions and social events
and plans for the Scholorship
Foundation Dinner and the
NARM Awards Banquet were
discussed.

Bennett’s Pilot
Screening
In Las Vegas

NEW YORK—Tony Bennett
has produced what is believed
to be the first film by a major
entertainer designed specifically
for audiovisual screening,

The 40-minute pilot film will
be screemed Sunday (11) at
Caesar’s Palace, Las Vegas:
and the International Tape As-
sociation (ITA), actmg ﬂn be-
half of the entertainer who
will personally host the screen-
ing, is extending invitations to
all its members interested in
the medium to attend.

The film was shot on loca-
tions in Las Vegas, San Fran-
cisco, New York and London,
and is expected to pave the
way for similar projects by
Bennett.

Further details about the
screening and invitations are
available from Larry Finley,
executive director of the ITA at
(212) TR 3-5757.

Skye’s Petition
For Chapter 11

NEW YORK—Skye Record
Co. has filed a petition in the
U.S. District Court here for
Chapter 11 of the Bankruptcy
Act.

In his petition, MNorman
Schwartz, president of the com-
pany, lists his assets at $136,-
750 with liabilities running to
$280,000. He blamed the firm's
financial plight on the general
economic Iull in the recording
industry.

The company’s largest credi-
tors include A&R Recording,
the Harry Fox Agency, Monarch
Records, Globe Albums and
Trans World Airlines. Offices
are located at 40 W. 55th St.,
New York.

A&R Unveils

Vincent Studios

JACKSONVILLE, Fla. —
Vincent Sound Recording Stu-
dios opens here Tuesday (6), and
will function as one of the new
studios In A&R Recording's
newly planned network of satel-
lite studios across the country.
On hand for the opening will
be Ed Barsky, president of A&R
Records; Keith Textor, Warren
Marley and John Elmr, all A&R
Records artists.
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Market Quotations

As of Closing, Thursday, October 1, 1970
1970 Week's Vo). Wesk's Wesk's Wiek's

NAME High Lew in 100's Migh Lew Close Change
Admiral 1475 als 120 945 8% 9P +
ABL 39y 193 295 03 28 8% = &
Amer. Auto. Vending 1 Sta 40 s 6% Tla + Y
Ampex 48%e  12l4 3429 1% 19 0% + Ve
Automatic Radio 37l B4 &52 13 113 12 - 5
ARA 118 T&lg 22 107 104 1071 =+ T
Avnel 13% &l 1364 93 Bla Pl 4+ Y
Capitol Ind, 53%h  14la 1553 3% 20 22y 1+ 4%
CBS 497 242 185) a2 9% W0h + b
Cartron 18 &la 933 12 10 Me + T
Columbla Pictures 35 B% 1035 143 13%G 13% — Th
Craig Corp. 15 4% 296 Bl &%  Bla — 1
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EM| 7% 3% 302 43y Al 4% — 'a
General Electric B4l A0V 2034 BoTa B2 B4l + 2
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Hammeond Corp. &% Tlia 414 1% 2% 1 + %
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T s0Ve 30V 2435  4dla &3Va 44+ W
Interstate United 1534 435 273 1034 i e — 1la
Kinney Services 34 0%y 2414 e T g = 1%
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MCA 5% 12%e 1055 233 3% 13 -
MGM 2905 12VE 4] 184 16V% 7% — 34
Metromedia 21 P34 401 1834 1834 e — 1
a8 Mddg I 1262 a0 883 B7 - 3
Motorola 0% 31 1322 48 45y 44 - 2
Na. Amer. Philips 5434 18 FoF 285 24a 257% + 1%
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Superscope 40%% B 537 8% 5% 173 <+ 2%
Telex 257 Pie 15082 N 17 19 — 234
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Transcontinental 244 Ay 2236 B3 7% -] N
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Wurlitzer 17 7% 50 oy B3 9 + 4
Zenith I 2a 412 (% W 2% - W

e

As of Closing, Thursday, October 1, 1970

ovir THE countere Tkt WIek' Weeks | ower mue countene "Hinh’ "lew ' "Cleas
ABKCO Ind. &% LT T 1P Koss Electronics 3w e Als
Alltapes Inc. FE %M 4 Lin Broadcasting 73 63 6%
Amer, Program Bureau 25 23%a  24'4 Mills Music 8% 18 I8
Bally Mfig. Com. 14 1 14 MMC 434 4 e
Creative Management  9%2 817 9V National Tape Dist. &% 4% 5
Date Packaging Th T TR Perception Ventures  BY%2 7% 7
Faraday Inc. i34 10 4]
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GRT Corp. BS54 734 734 Recoton 5% 5 5
Goody, Sam 75 74 TM Schwartz Bros. 415 e Ale
Kirshner Enfertain, 4 a 4 United Record & Tape 47 45 44

"Over-the-counter prices shown are “'bid” [as opposed bo “asked”). Meither fhe bid nor the
asked prices of unlisted securities represent actual fransactions. Rather, they are a guide fo
the range within which these secunifies could have been sold or bought at the time of

eompilation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the Mew York Stock Exchange and all principal stock exchanges.

GRT Earnings Rise—
Sales Soar by 104%

LOS ANGELES — GRT re-
ported increases of 23 percent
in earnings and 104 percent In
sales for the vyear ended June
30, 1970.

But both figures were some-
what below expectations, said
Alan J. Bayley, Ereaident. Tight
money, he said, kept inventories
of retailers and wholesalers at a
minimum and increased the
company's cost of the working
capital needed to support its
increased business.

Net sales for the period were
$31,147,992 and after-tax earn-
ings were 51,001,508, Assuming

conversion of all options and
warrants, earnings would be 34
cents per share on 2,956,481
outstanding shares, options and
Warrants.

These results compare with
fiscal 1969 sales of $15,298,799
and earnings of $813,852. As-
suming conversion of all options
and warrants, earnings per share
would have been 28 cents.

Reflected in this year's results
were the costs associated with
GRT's invesiment in the record
field, namely Blue Thumb Rec-
ords and the Chess-Checker-
Cadet family of labels.

Sundi Gives ‘Monday’ Disk
Seven-Day Promotion Blast

NEW YORK —Sundi Rec-
ords is rolling out a heavy pro-
motion barrage for its “Monday
in May” single by the Third
Condition. According to Gil
Cabot, label's executive vice-
president, Sundi is providing its
distributors with 18”"x24" pro-
motional posters for record shop
use as well as with thousands

with the killings of four students
at Kent State University, added,
“We have sent copies of ‘Mon-
day in May' to every college
radio station in the country, and
with each record we enclosed
some posters and bumper stick-
ers. Student rection has been
phenomenal.”

With the release of “Monday

of "Monday in May” bumper in May,” Sundi Records simul-
stickers. taneously established the M.L.M.
Cabot, who produced the {(Monday in May) Scholarship

record which concerns itself

(Continued on page 94)
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New Single 12946 FOR A FRIEND e
Album Coming Soon O
Produced by Hal Yoergier -
Written by Hirschhorn-KKasha o

Watch the Bugaloos Every Saturday on NBC
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Tape CARtridge
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AMPEX SUMMER PROMO
DUE FOR FALL REPEAT

NEW YORK—Ampex's summer tape promotion proved to be
a “Big Deal,” so the company is going to repeat it for the fall

season.

“Big Deal II" is an 8-track and cassette twin-pak utilizing the
long box (4x12) at $6.95. The original summer offer only pre-

sented B-track product.

The new promotion includes 60 new titles in a self-shipping
carton-that opens into an in-store display. The "Big Deal” package
contains two albums by different artists from assorted labels in

the Ampex library.

According to Jules Cohen, national marketing manager of Am-
pex Stereo Tapes, the company sold more than 200,000 units in its

initial ““Big Deal” offer.
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Modular Design Set
For Muntz Units

By ELIOT TIEGEL

LOS ANGELES — Muntz
Stereo Corp. 15 going into modu-
lar design for some of its equip-
ment. The company has had De-
sign Marketing.of North Holly-
wood, a product development
specialist, create modular elec-
tronic systems for a home unit
and a car player.

Andy Beck, Muntz's chief en-
gineer who contracted the firm,
is presently in Japan showing
the designs to Maruwa, which
will manufacture the units.

“We hope to display proto-
types at the auto show in Chi-
cago in November,” said Barney
Philips, Muntz's president.

Philips expects to have his
first samples by January with
full production in February and
the first units ready for sale
around March.

The modular design allows a
customer to add features to a
home console and to a car unit,
For the home, the Muntz Modulo
70 is being constructed. The
basic unit will house a straight
8-track player (probably retail-
ing around $99), but the owner
will be able to add a cassette
player and/or an AM/FM mul-
tiplex radio module. The top
price for a unit encompassing
all these features will run around
$199.

An additional feature, accord-
ing to Philips, will be the ability
to pull out the amplifier module
and insert a more powerful am-
plifier. Separate speakers will be
provided with the unit,

For its auto 8-track, the elec-
tronics has been separated from
the other features in the cabinet,
like the playback head, flywheel
and motor. The amplifier is
housed in a 2% -inch square box
which can be installed away
from the playback component
itself. There is a bracket which
hinges the two pieces together
if that effect is desired.

The plain 8-track car unit will

be sold for under $99; a compat-
ible 4 and 8-track car unit will
sell for around $109; and a car
model, incorporating AM/FM
stereo radio, will sell for around
$129.

Philips feels modular design-
ing allows a manufacturer to
build one basic model which al-
lows for additional features. "It
saves the manufacturer from
creating five separate models
and stocking up on spare parts
for all of them.” Philips said.
“*Modular design can also reduce
a store's inventory. All it would
have to carry would be a cer-
tain amount of modules which
they themselves could change.”

Don Slack, Muntz's executive
vice president, will develop a
marketing program for the mod-
ular units. Philips says the com-
pany decided to investigate mod-
ular design as a new engineering
feature for it and the cartridge
industry.

There will not be any modular
designs for Muntz's portable
unit, the Apollo 4 and 8-track
compatible, which is built in the
U.S. The company will have two
non-module portables made in
Japan, one featuring 8-track and
another B8-track with AM/FM
stereo radio. Both models are
now being shipped to the U.S.
for sale this month.

TGRSR ORI OR ORI

$14.95 UNIT AT
MUNTZ STORE

LOS ANGELES — Muntz
Stereo-Pak retail store here is
offering what may be the lowest
price on a 4-track machine in
the nation: $14.95.

The wunit, from Automatic
Radio, usually sells at $49.95,
The store also advertised Craig’s
$69.95 4-track unit for $29.95,
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Robins Reduces Prices

On Brand 5

NEW YORK — Robins In-
dustries Corp., has reduced the
prices of its Brand 5 8-track
blank cartridges by 15 and 20
percent, and has established a
1,000-lot scale for the line.

According to Jack Friedland,
vice president of the company,
the reductions have been made
possible for production econo-
mies and volume sales.

The reductions apply to the

12

Cartridges

firm's 8D30, 8D60 and 8D80
models which have 32, 64 and
80 minute recording times re-
spectively. The cartridges come
in a l2-unit standard pack
which can be combined for the
quantity discount,

The 1,000-lot schedule, ac-
cording to Friedland, repre-
sents a saving over old gross lot
prices of up to 25 percent.

Philips Ready to Unwrap
Its Cartridge TV System

LOS ANGELES — Among
Europe’s cartridge TV leaders,
it's agreed: NV Philips is still
king and a leader in the video-
cassette race.

But few people have seen
Philips' system. EKEE]J[ for iso-
lated instances, it has been kept
under wraps. Beginning in De-
cember, or no later than the first
quarter of 1971, all that will
change.

According to Gerald Citron,
marketing manager, industry
sales, North American Philips,
the company will unveil its sys-
tem both in Europe and the
U.S. in late December or shortly
thereafter.

As Philips prepares to shed
some light on its cartridge TV
system, Citron warned of dan-
gers that could eliminate a viable
market for the product: stand-
ardization.

“There are some facts which
can be stated at this point, and
there are a number of postulates
as well as some fictions which
can be identified,” he said.

First, the facts:

“Mass acceptance and market-
ing of the product will depend
upon the degree and timing of
standardization efforts now in
progress amongst the various
manufacturers,” Citron said,

Other points:

“The color video cassette re-
corder is a revolutionary new
consumer concept which has yet
to prove its viability as a con-
sumer product.

“In order to become a mass
market item, the device will have
to retail for no more than $500
to 3600 and ideally should re-
tail for $250 to $400,

“The cost per minute of rec-
ord/play time of the various
systemns or mediums will be of
tremendous importance in de-
termining the total size of the
market.

“The potential market will be
fractionated by different prod-
ucts which operate differently,
utilize different mediums.”

And Citron examines a few of
the postulates:

“A major stumbling block to-
ward the acceptance of a video
record/ playback system is the
requirement of educating the
consumer to the use of the new
reproduction medium of video,
while at the present, photograph-
ic methods have become cus-
tomary and acceptable.

“Pay TV, at long last, will
become a reality; CATV, too,
will compete for the TV view-
er's time.

“The presently attainable pic-
ture quality of projected low-
cost models of videocassette
models will be insufficient to at-
tract today’s more sophisticated
consumer.

“Playback only units as com-
pared with record/playback
equipment can co-exist in the
same market,

“The winner in the videocas-
sette sweepstakes will be the sys-
tem that provides the best pic-
ture, consistent with the lowest
initial hardware cost and the
lowest medium cost.

“The success of a recorder/
player medium depends in large
measure on the successful de-
velopment of a low-cost home
color-camera.

“The consumer will not wish
to be locked-in to prerecorded
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By BRUCE WEBER

software exclusively, but will
wish to create his own software
either from off-the-air recordings
or live camera recordings.

“An essential key to prere-
corded software is the develop-
ment of high-speed, low-cost
video duplicating methods.

“The television console-com-
bination market is the product
area in which videocassette will
compete. This market currently
represents between 4 and 10 per-
cent of the total color TV mar-
ket."”

Citron said he wants to make
the industry aware of potential
problem areas of competition,
and to point out that insufficient
market study and consumer be-
haviour studies have been done
so as to indicate a clearly de-
fined picture of the total po-
tential market for videocassette.

“So-called home video record-
ers have been around for several
years, but they haven’t really be-

come a marketing success,”
stated Citron.

“The price has been out of
reach of the mass consumer, and
it has been inconvenient to
thread or load the machines.

“But the real reason why more
have not been sold,” he feels, “is
because there have been no
standards.”

If retailers have problems
stocking 8-track and cassettes,
4-channel 8-track cartridges,
blank tape, Dolby and non-Dol-
byized cassettes and cartridges
and open reel, they haven't seen
anything, he contends. “Wait un-
til all the incompatible video
systems come to market.”

Citron said he isn't trying to
frighten the industry, but wants
to make it aware of some very
real possibilities, “If the industry
doesn't standardize,” he said,
“the product may never get off
the ground and the market will
be half over before it starts."

Cartridge TV Field
Draws Film Studios

LOS ANGELES — Motion
picture studios here are scram-
bling to get entrenched in the
cartridge TV industry.

Avco's subsidiary, Cartridge
TV, Inc., already involved with
United Artists and Avco Em-
bassy studios for programming
rights, has reached an agreement
for 15 American International
Pictures (AIP) feature films.

It's the latest move by film
studios to give noneXclusive dis-
tribution rights of their vintage
pictures to cartridge TV com-
panies.

Earlier, 20th Century-Fox and
MGM made deals with CBS's
Electronic Video Recording
(EVR), and Columbia Pictures
will make its product available
to Ampex's Instavision.

MGM's film library also is
being viewed by Deutsche Gram-
mophon, which is looking for
cartridge TV rights, among
other things.

A spokesman for DGG said
that the major prospecting area
is undoubtedly in the field of
cartridge TV. (It has been ru-
mored that DGG will make a
sizable financial investment in
MGM.) ‘

“We feel that in the cartndge
TV field, the U.S. will establish
the same lead in production,
marketing and merchandising
methods as it has in the record
industry,” the spokesman said.
“Therefore if we really want to
play an important role in car-
tridge TV we must establish our-
selves in the major market.”

The AIP-Avco agreement
makes available films made be-
tween 1956 and 1959. The non-
exclusive agreement will allow
AIP to eventually work with
other cartridge TV companies in
providing programming.

Avco has acquired rights for
50 to 100 United Artists films,
75 from Avco Embassy and 28
from Lion International,

On another Hollywood front,
the Congress of the International
Federation of Actors, which rep-
resents 27 theatrical unions,
passed a resolution that “per-
formers on videocasseties or TV

programs and films in cassette
form must be compensated on a
system of fees in perpetuity. The
payment system will be related
to the exposure, expanded audi-
ence and economic return of the
(video) cassettes,”

The Congress warned that un-
less the new medium provides
adequate compensation to per-
formers and protection against
the inherent abuse of repetitive
performances, the new medium
may be destructive of previously
ecarned gains and rights, and
must therefore be subject to
adequate control.

Sales Rise
At Motown

DETROIT — Motown's tape
sales are continuing its upward
trend despite the economic
downturn, according to Joe
Louis, national sales director.

Louis reports about a 25 per-
cent sales increase this year over
1969, although the label's cas-
sette volume has dipped from
20 to 15 percent. He projects
a 318 million tape year in 1971,

Motown, which phased out of
4-track, has four custom dupli-
cators;: RCA, all B-track and
cassette in the midwest, Eastern
Record Co., B-track in the east;
Certron, 8-track on the West
Coast; Ampex, reel-to-reel.

Louis is taking a wait-and-see
attitude on releasing quadrasonic
titles. “If we see a market,” he
said, “we'll jump in. Right now,
though, it's too premature.”

Muntz Launches

Trailer Mansions

LOS ANGELES—Earl Muniz
has opened Muntz Trailer Man-
sions, a trailer rental firm in
Van Nuys. His son Jim has
joined him in sales. Muntz sold
his interest in Muntz Stereo-Pak
last February. He founded the
company in 1963,
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BUILT FROM
SCRATCH
for mirror-perfect sound

The Gauss 1400 Professional Studio Master Recorder is
the first audio transport designed for 2” tape. It is
assembled on a massive, precision-machined casting
which stabilizes azimuth and tape tracking adjustments.
Look at these features:

» Complete flexibility in overdub and sync modes.

* Automatic monitor transfer to line from
sync/record.

* Monitor preview between line and sync/record.

 Instantaneous record/reproduce punch-in/punch-
out with no pops or ticks.

* Preset level control for both record and reproduce.
 Simultaneous local or remote control, all functions.
e |lluminates status indicators, local and remote.

« Two high level outputs: 1) Sync monitor; 2) Per-
manent reproduce output (exclusive with Gauss).

* No relays.
» Full edit capability without tape creep.

* Internal variable stabilized capstan speed control
obviates external power amplifier and oscillator.

» 3 forward/reverse wind speeds.

 All controls and adjustments for operation and
service are front-accessible.

Equipment that good has to be built from scratch . . .
by Gauss!

Gauss Electrophysics
An MCA Tech. Division
= 11822 W. Olympic Blvd.
S — Los Angeles, California 90064
oad (213) 478-0261
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Kraco Into New Areas

LOS ANGELES — Kraco
Products, auto tape player man-
ufacturer, is entering the porta-
ble and home player market, be-
ginning in November.,

The company is introducing
four portables, including one
cassette unit, and one S8-track

unit for the home. In addition,
it is offering a new mini 8-track
auto player, model KS-400, at
$49.95,

The portable line includes an
8-track with AM radio, an 3-
track with AM-FM multiplex,

(Continued on page 80)

AGL to Open 2d Retail Operation

PHILADELPHIA—A&L Dis-
tributors Inc., is expanding its
tape retail operations. The an-
nouncement comes as Sound
Track Inc., the firm's first retail
outlet located in Ardmore, Pa.,
celebrates its first birthday.

According to Al Maelnick,
president of A&L Distributors,
the new shop, scheduled for an
April 1971 opening, will be lo-
cated on the campus of Penn
State University, and like store
No. 1, will concentrate ex-

B14-5 8-track recorder
with AM/FM stereo and
speakers

And You'll Hear More From Telex

Stereo 8-track cartridge recorders are the hottest thing going in tape. We know. We
sold more 8-track recorders than anybody. So we expanded the line. From systems
to decks. With AM/FM stereo—or without. With power amplifiers or just pre-amps.
With speaker systems or without speakers. But each Telex recorder features four
logic circuits which control recording and playback totally. Automatically. Studio
quality recordings that sound as good as the original. That's why Telex 8-track
recorders sall. And stay sold. And build a reputation that brings more sales.

Telex B-track recorders are made in the U.S. The only 8-track recorders made

in the U.S. From $169.95 to $349.95.

And Telex B-track play-only models range from complete AM/FM stereo con-
soles or compacts to playback decks. From $59.95 to $599.95. Call, cable orfill in

the coupon.

“You'll Hear More From Telex

TELEX.

9600 Aldrich Avenue South - Minneapolis, Minnesota 55420

re

Mama

Mail to: TELEX, 9600 Aldrich Ave. So.,
Minneapolis, Minn.55420
I'm interested in the following:
[0 B Track Stereo Cartridge Recorders
O Stereo Headphones
0 Reel-to-Reel Recorders

Dealer

Address

City

State

Zip

r-_--- Lt _F N U 8§ § ¥
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clusively on the sales of tape
hardware and software and ac-
CessOries.

The second Sound Track store
will be spread over more than
2,000 square feet of space and
will carry in excess of 5,000
tape titles in B8-track, cassette,
mini-cassette and open reel titles,
as well as blank tape.

A third Sound Track outlet is
earmarked for Springfield, Pa.,
around the middle of 1971,
while a fourth, scheduled for a
late 1971 opening, is still on
the drawing boards.

Melnick said that the decision
to expand his retail operations
was based on the encouraging
success of the first Sound Track
store which skirted conventional
modes of operation and offered
self-service shopping In open
browers with a minimum of
supervision.

“Our concept of bringing the
goods out into the open coupled
with the fact that our store is
youth oriented and located in
a predominantly young area,
have been the Key to our suc-
cess,” said Melnick.

The Ardmore store employs
just two persons to supervise the
entire operation, and the new
outlet on the Penn State campus
will have about three.

Melnick’s ultimate aim is to
franchise the Sound Track tape
store concept. The four stores
planned for the next 12 months
will, however, be used as pilot
projects, before full-scale fran-
chising is undertaken.

“At present,” said Melnick,
“our real estate specialists are
researching sites to establish ad-
ditional Sound Track discount
sterec tape cassette and elec-
tronics outlets. Our marketing
specialists are also coordinating
and cooperating in these efforts,
so that we can project, not only
immediate sales, but a steady,
rapid increase in sales volume
as well,”

When Sound Track finally goes
the franchising way, Melnick,
who plans to personally hand-
pick his franchisees, will institute
an intensive program 10 ensure
that the new store operators are
fully equipped to make the ven-
ture a success.

“We will not permit a fran-
chise to go into business until
our managerial staff determines
that he is prepared to assume all
of the obligations and respon-
sibilities of his own retail store,”

gsaid Melnick.

Melnick continued, “When the
key is given to a franchisee, our
staff will immediately go to work
to help with a program for an
official opening, ideas and plans
for local advertising, promotions
and the recruiting of proper
personnel.”

Sound Track Inc. will also

‘undertake to install initial mer-

chandising displays and inven-
tory.

Meanwhile, Melnick has ap-
pointed his son Saul to ta
charge of A&L Distributors’ 70
rackjobbing operations in the tri-
state area of Pennsylvania, Dela-
ware and New Jersey.

Saul, a graduate of Temple
University, has had extensive
background in A&L's racking
and distributing operations. He
assumes his duties Monday (5).

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

fBh
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AWhole Lottal.ove
helped Led Zeppelin

rise to the top:

Isnit that a gas!

American Society of Composers, Authors and Publishers

“British fans have named the Led Zeppelin as the most popular music group in the country. Congratulations to Robert Plant, John
Paul Jones, John Bonham, members of ASCAP, and to Jimmy Page, a member of the British Performing Rights Society (PRS).

Dave Combs
575 Madison Avenue New York, New York 10022 (212) 688-8800

Ed Shea Herb Gottlieb
700 17th Avenue South Nashville, Tennessee 37202 (615) 244-3936 6430 Sunset Boulevard, Hollywood, California 90028 (213) 466-7681

www americanradiohistorv com
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under lock and key

pleasure

-_ SALES OFFICE

A (212) 353-5701

KARIATAFE

e First molded plastic professional type attache case
¢ Holds 27 cassettes (any brand, in their plastic boxes)

e Truly a perfect go-everywhere carry pac for business or

[ MODERN ALBUM, INC.

L 119-01 22nd Avenue, College Point, N.Y. 11356

# KA-27

Is yourc

yr&ﬁdy

for the billion dollar
boom in

VIDEO

Experts predict a billion dollar stream of programs for video
playback systems in homes, schools, industry by the end of the decade.
So if your company is in entertainment,/publishing /broadcast-

ing/education/advertising . .

. you'd better stake your claim now. Or

the competition may leave you behind.

To get the up-to-date information you need on developments
in the field, you are invited to a one-day briefing by some of the pio-
neers in video playback programming.

Conference on

Video Cassettes /Cartridges /Records

Friday, November 13, 1970

9:00 am - 7:00 pm

Hilton Inn, Tarrytown; N.Y.
{45-60 minutes from all N.Y. airports)

Some of the topics:
m How are software companies ap-
proaching the market?
® YWhat are the problems of standard-
ization?
» What impact will there be on formal
education? On occupational training!
s How can advertisers use the new
svsiems?
® Who will pay?

Among the speakers:

Creg Shuker {Time-Life Video): Sam
Gelfman (Cartridge Television Inc.):

Thomas Hatcher (Equitable Life); Staf-
ford Hopwood (Videorecord Corp.);
Carl Parsons (HVC Corp.); Herb Man-
eloveg (5.F.N. Media Buying Services);
Jlohn Culkin, S. . {Center for Under-
standing Media); Eliot Minsker (Knowl-
edge Industry Report).

All equipment manufacturers
have been invited to demonstrate
their wares. Also, examples of original
avant-garde programs produced espe-
cially for video cassettes will be shown.

Registration fees: include participation, luncheon, reception, portfolio of materials.
Hotel accommadations: not included in the fee. For reservations, phone the
Hilton Inn at (974} ME 1-5700.

To register, mail this form today. (Or call Michelle at (914) 428-5400.)

i—n ————————————————————————— -}
now e Indus ublications, Inc.
| Knowledge Industry Publications, I |
ept. itfany Towers, ite Plains, M.Y.
: Dept. BB, Tiffany T White Plains, N.Y. 10602 I
| Please register me for the TeeTen t |
| Video Cassette/Cartridge/ Name {please printy |
j Record Conference to be Fiile |
held at the Hilton Inn, l
| Tarrytown, N.Y. on Friday, Tompany/School
| Movember 13, 1970. | un- |
| derstand there is a $135 fee.  Address |
| O Check enclosed City State & Zip :
| O Bill my company Cancellation policy: Full refund given if written
| O Bill me notice of cancellation is received by Novem- |
| ber 2, 1970; 50%% refund thereaiter, I
L_ — S e S S U I S S— — | — __—_-———————!
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Certron Stepping Up
Drive on Two Fronts

LOS ANGELES — Certron,
blank tape manufacturer and
duplicator, is bolstering itself in
two areas: consumer oriented
products and techuological skills,

Ed Gamson, president, lists
blank cassettes and cartridges,
recorded product (disk and tape),
custom duplicating and internal
duplicating as areas where mar-
keting will be enhanced.

Toward that end, Certron has
made several management ap-
pointments, including Richard
Parsons, marketing director;
Ralph Cornuelle, marketing vice
president; Michael Rutter, na-
tional sales manager of audio
products; and Leo Imhoff, vice
president and general manager
of the West Coast division, was
named operations vice president,

The executive markeling
changes follows the resignation
of Herb Gold, senior vice presi-
dent, director and co-founder of
Certron. He will serve as a con-
sultant to corporate manage-
ment.

Al Kovac, general sales man-
ager, and Jim WNeiger, prere-
corded products, will work on
the “grass roots” level and act
as liaison between Certron and
Its customers.

Gamson said that as part of
the marketing realignment, the
record products division, which
encompasses rack merchandis-
ing, distribution, prerecorded
tape, records and publishing, will
be based in Nashville. The divi-
sion is directed by Aubrey May-
hew.

“"We're eager to build a strong
technological and production
base,” Gamson said, “especially
in the area of magnetic tape
manufacturing.

“Our research staff has de-
veloped a particle oxide formu-
lation that allows us to produce
a fine audio tape.” To capitalize
on the oxide formulation, Cer-
tron has installed a new coating
and slitting system.

“The coater incorporates the
latest advances in the state-of-
the-art, and many of its proprie-
tary features are best left unde-
tailed for competitive reasons,”
he said.

To compliment the coating
improvements, new slitting equip-
ment allows the company to slit
thin, narrow gauge tapes at high
speed with an absence of edge
damage, skew, stretched edges
and uneven tensions.

The area of high speed tape
duplication has also experienced
technological innovations, ac-
cording to Gamson. “Our en-

AUDIO DEVICES
SHIPS PRODUCT

GLENBROOK, Conn.—Au-
dio Devices, which is manufac-
turing a mod line of blank tapes
under the Capitol brand name,
is shipping the graphically dis-
played line beginning Oct. 1.

The blank tape will be offered
in B-track, 32, 40, 64 and B0-
minute lengths; cassette, 30, 60,
90 and 120-minute lengths; 5-
and 7-inch reels; and a cassette
three-pack, 30 and 60-minute
lengths.

The product features contem-
porary, 4-color graphics, with
packaging designs being changed
every six months. Audio is show-
ing a promotional package of
one B-track, cassette and 7-inch
reel.
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gineering group has devised and
implemented for the creation of
“master tapes” using digital sig-
nal analysis and computer proc-
I::ising," Gamson said.

“It's the first time a digital
computer approach has been ap-
plied to the preparation and pro-
duction of prerecorded tapes,”
he said.

Gamson feels technology will
provide the key for Certron
marketing gains, both in the
company's present areas (pre-
cision plastics, audio magnetic
tape and cassettes) and future
fields (home video cartridges and
compuler storage cassettes).

OB RREATATBTETPR T ERAFOCAA A

RCA PRICE ON
QUAD 8-TRACK

LOS ANGELES—RCA will
release its quadrasonic B-track
line at $7.98, according to a
company spokesman.

It is planning a major fall re-
lease of quad-8 titles in conjunc-
tion with Motorola's quad-8 au-
tomotive unit and its own home
line (two models).

RCA thus becomes the second
label to announce—unofficially
—a $7.98 price for its quad line,
Liberty/UA Records announced
last week a suggested listed price
for its “Sonic Spectrum Plus™

gquad repertoire (Billboard, Oct.
3).

OO AT AT TSROSO

Ampex to Distribute,
Sell Disneyland Product

NEW YORK—Kiddie prod-
uct never has been a big seller
on tape. But, Ampex's Jules
Cohen, national marketing man-
ager, thinks he knows why.

“It hasn't been properly mar-
keted. It's that simple,” he said.
Ampex will have an opportunity
to “properly market” children’s
product, beginning in October,
when it distributes and markets
Disneyland Records.

Ampex will offer Disney 8-
track and cassette titles at $4.98
in a new package complete with
children’s storyteller. The initial
release will be 10 packages, with
a new release in 60 to 90 days.
Ampex will also dip into Dis-
ney's catalog to release vintage
repertoire.

(Prior to its arrangement with
Ampex, Disneyland Records had
been duplicated by Liberty Tape
Duplicators in Omaha. At that
time, Disney did its own mar-
keting.)

Disney tapes, outfitted in
powder blue packaging, will be
sold only with the children’s
storyteller. When Disney first
offered its line, it came without
the book.

The arrangement with Disney-
land Records also gives Ampex
all tape rights to soundtrack al-
bums from Disney feature films.

Cohen plans marketing Kiddie
product in specialty outlets, in-
cluding children’s stores, toy de-
partments, mass merchandising
outlets, etc.

Product will be shipped in
self-contained cartons, utilizing
4-color graphics and caricatures
of Disney characters.

TRACK BLANKS

THAT WORK!

CHECK THESE FEATURES
v~ LEAR CARTRIDGE

w* FIRST QUALITY TAPE:
AMPEX & 3M

»* CUEING FOIL, ONE
SECOND PAST
RECORDING AREA

v UNCONDITONALLY
GUARANTEED

MAINTENANCE KITS
FOR TAPE CARTRIDGE
AND CASSETTE PLAYERS

FULL LINE OF CARTRIDGE
AND CASSETTE ACCESSORIES

For More Information Write or Phone
TAPE SERVICES INC.

P.O. BOX "H"
PEMMSALKEMN, M.J 08110
(B08) G65-3323

a U d | brings you

the world’s
best buyin
automatic
tape splicers
(shown here

in cassette
operation).

THE ELECTRO SOUND 200

AUDIDOMATIC CORPORATION 915 Westchester Ave., Bronx, N.Y. 10453 (212} LUS-3500/Cable: AUDIOMATIC
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Pink Floyd - Atom Heart Mother

u Distributed, Marketed &

HARVESTI Promoted by Capitol Records

SKAD-382
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BEST SELLING

Billboord

8-TRACK

(Licensee listed for labels which do not distribule own tapes)

This Last Weeks on
Week Wesk TITLE, Artist, Label & MHomber Chart

1 3 COSMO'S FACTORY .. .. ; e S e ettt 1 |
Creedence Clearwater Revival, Fanfasy 88402 (Ampex)
Columbis 18 BO D258

1 WOODSTOCK . .. ... .. . .. . oo AT

Soundtrack, Cotillion 3-500 & Ampex TES NN

CLOSER TO ROMIE ..........coiivianeisasnessasd

Grand Funk Railroad, Capitol BXT 471

......... [

MAD DOGS & ENGLISHMEN .. .. .. ..
DEJA VU . .. BopyeeTre .

Joe Cocker, ARM 8T 4002

Crosby, Stills, Nash & Young, Atlantic T5 7200 &
Ampex B7200

Who, Decca 62500

8 8 BLOOD, SWEAT & TEARS 3 . = YRRt
Columbia CA 30000
.................... 16

9 7 LIVE AT LEEDS . __. . ... :
Who, Decca &-9175
10 10

UESTION OF BALANCE
oody Blues, Deram M-24B03
REGISTRATION FORM 11 11 STAGE FRIGHT .. .. .
Band, Capitol BXT 425

S— E'DLD-- . P ow R TO N A
registra- Neil Diamond, UN| B-730A4

o A 8 W R
o, o

|
9=

™
MISES CO
P in this progr™

0CT

Start Date’

I enclose check or money order for §

the UNIVERSITY OF SOUTHERN CALIFORNIA for
tion(s) at $150.00 each including a copy of Recerd and Music 13 13 SWEET BABY JAMES ... ........ .. ... oo,
Publishing Ferms of Agreement in Current Use. (Persons who at- dames Taylor, Warner Bros. WM 1843

|

I payabie to 5
|

| ‘tend the Program en “The Mew Look In Music™ may enroll for 14 15 JACKSON 5 THIRD ALBUM
|

|

|

|

|

I

I

|

|

|

the fee of $125.00) " 5 EH;:L;E ‘Ir:ﬂ 8-1718
Rare Earth, Rare Earth 1514

NAME 16 14 JOHN BARLEYCORN MUST DIE
Traffic, United Ariists UB21&

17 17 ISAAC HAYES MOVEMENT .. . ... .........17
Enferprise EN B1010D

18 20 IT AIN'T EASY . ... . .. . ..... .... DR | -

Mall Ta: Three Dgo Might, Dunhill B8023-50078 GRT &

Entertainment Law Institute » The Law Center Ampex 85078

University of Southern California 19 16 McCARTNEY . e s |

University Park = Los Angeles, California 90007

W s O = W W

ADDRESS

FOR MORE INFORMATION, telephone Diana Miller, Pro-
gram Secretary, 653-08087 or write Enterftminment Law
Instituts, The Law Cenier, University of Southern Cali-
fornia, University Park, Los Angeles, Calif, 90007,

CITY STATE ZIP

Paul McCariney, Apple BXT 2353

20 19 GET READY .. ..., . Ty . |, |
Rare Earth, Rare Earth 507

CASSETTE

(Licensee listed for labels which do not distribute own tapes)

This Last Weeks on
Week  Week TITLE, Artist, Label & Number Chart

1 1 COSMO'S FACTORY ... ..... ... .................1¢0
Creedence Clearwater Revival, Fantasy 58402 (Ampex)
CHICAGD ..... ............0co00icininn, i+ 29
Columbia 1410 0858

WOODSTOCK . . ... . .. 15 e )
Soundtrack, Cotillion 3-500 & Ampex T55 NN
CLOSER TO BOME . ... ..... . .... ..l R [
Grand Funk Railroad, Capitol 4XT 471

MAD DOGS & ENGLISHMEN s o 5
Joe Cocker, A&M (5 &002

TOMMY . : I |
Who, Decca 7-32500

LIVE AT LEEDS . = . .. o 14
Wha, Decca 7-39175

10 DEIA VU R [ Iy ocF Troa b U e P
Crosby, Stills, Nash & Young, Atlantic 57200 (Ampex)
g SIREE FRMHT . ....coiviiiricnnrnrnsssnnesrens B

Band, Capitel 4XT 425

11 QUESTION OF BALANCE e
Moody Blues, Threshold 24603 (Ampex)

BLOOD, SWEAT & TEARS 3 ; - .12
Calumbia CT 30090

14 JACKSON 5 THIRD ALBUM : ATl SR
Motown M 75718

SR o L R B P IR |
Meil Mamand, Uni 2-73084

Jackson 5, Motown 75709
13 McCARTNEY . . .0
Paul McCartney, Apple 4XT 3343

W 0 ~ @ o = W M
= O w o m N W

e
R = D
b |

SOUND INVESTMENT

Whether it's moog, rock, soul, gospel, a mon-
ologue or school band, when PPTD puts it on
tape, it's your master that you hear. We're
specialists in the art of brilliant tape fidelity
aided by such technical greats as Scully and
Gauss plus our own emphasis on strict quality
control. Check our complete service from
labelling to warehousing. Prompt delivery on
orders for 25 or 25 thousand from one of the
country’'s most accessible delivery points.
When you're ready to make a real SOUND
investment . ..

pn el ]
e F-1 Lk
I

Billboard SPECIAL SURVEY For Week Ending 10/10/70

plastic
products

Tape Happenings

Tape Villa, a tape store in La-
fayette, La., has received an
award from the MNational Retail
Merchanis Assn. and the Radio
Advertising Bureau in a radio
commercials contest, . . . Ampex

ductions, New York, will produce
a series of sports instructional car-
tridge TV programs. It has signed
Gene Littler, Pancho Gonzales
and skier Billy Kidd for programs,

. Olin Corp., New York, is

plastic products co., 2845 Hangar Rd., Memphis, Tn. 38118

18
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has opened a product display room
and regional sales office in New
York for the consumer equipment
division. The office is at 919
Third Ave. . . . By-Buk Co., Los
Angeles, which recently introduced
an B-track )/splice, is now offer-
ing & wuniform pre-cul cassette
splice, . . . Theatre Systems Pro-

investing about $65 million in ex-
pansion to make the company a
major producer of polyester film,
principally for magnetic tapes used
in cassettes, video recorders and
compulters. . . . Ampex is offering
a blank casseite designed for
heavy duty classroom use, model

(Continued on page 94)
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The singing of Jerry Butler
on the title track of “Joe"
is a tough act to follow.
But somebody’s done it.

JERRY BUTLERS

NEW oINGLE
oPEGIAL MEMORY

Managed by W. Yale Matheson (312) 332-0114 (f131)
Public Relations by Henry Krieger (212) 683-8590
Booked through Creative Management Associates,

Irvin Arthur (212) 935-4000
Produced by Jerry Butler and Billy Butler

From The Mercury Record Corporation Family of Labels

Mercury = Philips * Smash * Fontana * Limelight « Intrepid
A Product Of Mercury Record Productions, Inc. —
35 East Wacker Drive, Chicago, lilinois 60601 Kt} N
A North American Philips Company JMerg, \]

N =

- |



www.americanradiohistory.com

NOW...
A TAPE
DUPLICATOR

Tape CARtridge

Cassettes Vs Disks

FoR cHampaeNe For Juke

TASTES & BEER
POCKETBOOKS

Ever wanted a slice of the bil-
lion-dollar-a-year tape dupli-
cating market? Here's your
chance. The new, high-fidelity
Gauss 800 16:1 Tape Duplica-
tor is designed for high speed
tape dubbing — 16 times the
original recording speed. Let's
you duplicate dozens of cass-
ettes in minutes. It's a gold
mine for any enterpreneur,
music organization or group to
duplicate and sell original
music to a music-hungry mar-
ket. Convenient front panel
controls permit easy operation
by anyone. It's the finest,
fastest machine ever devised
for Champaagne Tastes . . . and
Beer Pocketbooks. A quality
product . . . built by Gauss . . .
the leader in high speed tape
duplicating. Send for complete
information today.

-
»

Gauss Electrophysics

An MCA Tech. Division

11822 W. Clympic Blvd.

Los Angeles, California 90064
(213) 478-0261

r

You can be
sure if it's
Forbes...

Quality and reliability
in magnetic tape for
cassette loaders and
duplicators.

Forbes

Electronics,inc.

Mills Industrial Park
Middletown, New York 10940
Tel. 914 - 692.- 4451

when answering ads . . .

Say You Saw It in
Billboard
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ST. LOUIS—While much of
the attention given cartridge TV
is focused on education and
home entertainment, Rowe In-
ternational is shooting for the
mass market in public entertain-
ment with its Phonovue film
jukebox. In fact, Rowe's use of
8mm endless loop film cartridges
in its film jukebox during the
past few years is leading to more
serious speculation about a con-
ventional jukebox that will play
cassettes rather than disks.

However, the big question in
both cases is software, accord-
ing to Rowe president Harry
Martin.

A Whippany, N.J.-based sub-
sidiary of the giant construction
industry oriented Triangle In-
dustries, Rowe has been success-
fully marketing what it calls the
PhonoVue for some time. The
accessory unit fits above its con-
ventional jukebox and offers 20
film subjects that are synchro-
nized with various records on
the jukebox. The films are si-
lent but a sound track can be
added easily, claims engineer Ed
Piersma. Martin notes that al-
though at present the films are
adjusted as to length, so that
they end when the record does,
there is really no limitation as
to the potential length of the
film cartridges.

Beyond this, Martin will only
say: “We are investigating vari-
ous applications for PhonoVue
and its use in the educational
field is one of the general areas
we're investigating extensively.”

Martin admits that the appli-
cation of PhonoVue is “limit-
less.” Moreover, now that it ap-

ears that Triangle is increas-
ingly willing to back Rowe's
entry into more areas, Rowe
engineers indicate that more will
be done with the concept. It's
also interesting to note that
Martin only recently assumed
the presidency of Rowe after
having been a Triangle execu-
tive since 1961 and before that

Future

having a long background in
electronics with Sylvania and
RCA—nhis basic background is
in engineering,

Rowe showed what some
wholesale distributors of juke-
boxes found an exciting applica-
tion of PhonoVue during the
firm’s world premier of its new
Jjukebox line here recently.- Vari-
ous mechanical aspects of the
jukebox were filmed and the
audio explanation was recorded
on 45 r.p.m. disks. By pressing a
button on the jukebox, just as
though one were selecting a rec-
ord in a tavern, the educational
segment relating to a technical
problem or manufacturing proc-
ess could be viewed and audi-
bly explained.

Martin admits that from this
application it is one short jump
to producing 8mm films for
schools and the portion of the
jukebox not involved in audio
pairings for the films could
function as a regular jukebox
for entertainment during lunch
periods, school dances and so
forth.

Rowe’s film cartridges re-
volve in a carousel mechanism
that is mechanically proven. It
produces its own software (basi-
cally go go dancer girl type
subjects) with the films costing
operators $10 each. Martin says
that other producers Rowe “has
nothing to do with"” are making
more risque films adaptable to
the PhonoVue.

He seems excited about the
possibility of filming rock groups
as still another extension of the
PhonoVue, opening the concept
te the youth market.

He also admits that the suc-
cess of PhonoVue has been
“spotty.” While one St. Louis
distributor who knows operators
that merchandise PhonoVue says
collections from the 25-per-cent-
play film jukeboxes can range
up to $175 a week, the concept

(Continued on page 80)

Ampex Gets Rights
To Kerr Singers

LOS ANGELES—Ampex has
acquired tape rights to product
by the Amita Kerr Singers, who
are being released in the United
States and Canada by Happy

Tiger Records and throughout
the world on Philips Records.

The Happy Tiger Records
deal is for three years. Miss
Kerr, who has resided in Gene-
va, Switzerland, since February,
receives a yearly advance against
royalties from Philips. The rec-
ord company pays all production
costs which are then charged
against her royalties. Thus, Am-
pex and Happy Tiger receive
finished material and they have
to incur their own packaging
COsis.

Miss Kerr and her business
associate husband Alex Grob
have complete production au-
tonomy in the selection of artists
for their production company to
record, in the material to be
used and in the studios selected.

The vocalist-arranger’s first
Philips LP has just been released
in Holland and is a Simon and
Garfunkel songbook. The 12
songs were cut in London with
a new group of singers, which
has been broadened to include a
second tenor because the group

is striving for a more modern
harmony blending. Miss Kerr is
intent on moving her quintet
closer to the sound of con-
temporary rock groups which
lean heavily on more highs in
their vocal blend than on low
register vocal sounds.

Miss Kerr will provide three
singers LP’s for U.S. and Cana-
dian distribution. Philips gets
two out of these three for the
world. The artist will in addition
produce four Philips acts and
bring in six independent pro-
ductions.

Miss Kerr and her husband
plan several trips to the U.S. to
meet with Dick Pierce at Happy
Tiger and to visit publishers in
the major music capitals. She
will be in Los Angeles the end
of October and then head to
MNashville for two weeks.

To keep in touch with the
American market, Grob has or-
dered a service which delivers
records as they hit the charts.
They also receive monitoring
tapes of several radio stations,
like KH] and KMPC in Los
Angeles, in order to stay abreast
of the broadcasting jingles field
—an area which was quite lucra-
tive for Miss Kerr when she
lived in Los Angeles.
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You can rely on the nation's largest producer of metal
components used in Cassettes and Cartridges. Contact
us today!

* Constant Product Improvement and Development
« Lowest Prices

= Quality and Service

« Standard or Special Design Components

@ Dveﬂand PRODUCTS COMPANY

P.O. Box 6 = Ph. 402-721-7270

Fremont, Nebraska 68025
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Custom Music: The Complete Co.

ST. LOUIS — Importing its
own hardware, duplicating its
own software and recording its
own music, Custom Music Corp.
(CMC) here is unique. The firm
is into nearly every phase of the
music business from music pub-
lishing and managing artists to
direct mail hardware marketing
and advertising. In fact, the six-
year-old firm consists of 30 dif-
ferent corporations, 17 of which
are wholly owned stereo centers.

From CMC's very beginning
with one tape outlet, president
Byrle Northup has desired more
and more control of his product.
His assistant, Norman Barken,
talks in terms of “total vertical
integration.” But before you are
told too much about CMC, Bar-
ken makes it clear that he is not
going to discuss grandiose future
plans.

The onetime law career bound
Barken says: “We're constantly
amazed at the tape cartridge
firms that make grandiose state-
ments about their future. We re-
cently read about a firm that
planned numerous new outlets
so we did a little investigating.
It turns out that they are actu-
ally closing outlets and are near
bankruptcy.”

Morthup makes another point:
“*One reason little has been said
‘bout us is that some of our sup-
pliers have knowledge of our
financial position and have tried
to hike prices or have refused
to give us price breaks. We've
deliberately kept quiet about our
expansion plans.”

Barken adds that the con-
tingency of poing public also
mitigates against the type of
boastful statements he finds so
misleading and humorous. He is
certainly not talking about CMC
going public. Besides, just re-
viewing where CMC has been
and where it's at requires enough
of the busy executive's time.

Brief descriptions of the vari-
ous corporate enfities serves to
point up Barken's point about
vertical integration:

e US, Trading Corp. imports
hardware, The CMC 8-track
player line ranges in price from
$34.95 to $129.95.

e Allied Tape Corp. is set up
to duplicate 5,000 cartridges per
one shift day and is currently
producing CMC's own $3.05
priced budget line.

e CMC functions as a corpo-
rate entity in distributing soft-
ware to 83 stores.

e CMC Artists Management is
signing a number of groups,
among them Woodstock Band

representing an investment of
over $28,000.

14500 5o Broadway * PO Bae 140 « Gardena
Cahl 80247 = [213) 3216841 « Telex &TF-4311
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By EARL PAIGE

e CMC Music Publishing is at
this point basically an ASCAP
house.

e UMC Records & Tape 15 an
entity affording various record-
ing labels including disk record-
Ings.
o CMC Recording Studios will
probably move beyond music to
radio jingles and TV commer-
cials.
e North American Marketing
Corp. is a direct mail company
for hardware working through
finance companies, oil com-
panies and department stores.
* Allen Advertising Agency is
an in-house agency performing
various functions for CMC.,

All this, including a couple
of corporate entities the young
men aren’'t talking about, plus
the 17 incorporated stereo cen-
ters all but one of which fea-
ture the CMC design formats,
adds up to 30 corporations, De-
spite the fact that sales director
Mike Pallozola has 20 vears of
retail experience, the average
age of CMC’s management team
is 35.

CMC is into its second head-

quarters building here in the
Warson industrial complex on
St. Louis' west side (the first
building now houses the dupli-
cating plant and warehouse)
where it is constructing what
the firm's managers claim will
be one of the most modern re-
cording studios between New
York and Los Angeles. Designed
by Perception, Inc., the studios
will be one of only 12 in the
U.S. offering total equalization
capability.

As all this 1s being carefully
explained, the two young man-
agers receive a telephone call
from a rock group with a broken
down bus. “Rent-a-truck and get
rolling,” Barken tells the group’s
manager. Yes, such seeming rou-
tine problems filter up to top
management at CMC because,
as Northup puts it, he and Bar-
ken never close the door to de-
cisions even though they do
delegate important authority.

Northup adds: “We feel that
with young musicians particu-
larly it's important to let them
know we understand their prob-

(Continued on page 58)
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" New Tape
Cartridge
Releases

CAPITOL

Capitol

BUDDY ALAM—A Whole Lot of Somethin';
(8] BXT 592

BROTHERS UMLIMITED—Who's For the Young;
(B) BXT &00

GLEN CAMPBELL—The Glen Campbell Good-
time Album; (B8) BXW 493

Getting to Know MERLE HAGGARD'S STRAMN-
GERS: (&) 8XT 590

FERLIN HUSKY—Your Sweet Love Lifted Me;
(8] BXT 591

MIREILLE MATHIEU—Olympla; (8) BXT 493

BOB SEEGER SYSTEM—Mongrel; (B) BXT 499

GRT

Ashley
The Best of LEON ASHLEY; (8) B077-54001M

Blue Thumb
BUDDY & THE JUNIORS; (B) BO75-20M

Janus

JOHNNY WINTER—Early Times; (8] BO¥E-
3023M
DONOVAN: (B) BOBE-3022M

King
JAMES BROWN—Sex Machine; (8) 8032
ITI5N, (C) 5032-1115N
(Continued on page 58)

The only thing you'll ever get from
a bent horiiis a sour note.

Unless you're selling the best in tape, you can expect a lot of sour notes among the sweet.

One way to tell which is best is by looking at the guarantee. Ours is guaranteed unconditionally.
All Maxell tapes must perform to your standards or we'll replace them, pronto, with no

questions asked.

The Maxell name tells you it's a tape incorporating the highest professional standards of the
sound recording field, be it tape for cassette, cartridge, reel-to-reel or duplicating.

Amateur or pro, there's a Maxell tape for every artist who walks into your store. As they say,
sell the pro and the rest is easy. And that's about the sweetest kind of profit you can make.

& MAXELL ULTRA DYMAMIC CASSETTE TAPE—A superior lape for starso rf:cn_rdlng. A doubled
frequency characteristic of 20,000 Hz. SN ratio 5d8 higher than mos! tapes. Available In 60-

and S0-minute cassetias.

* MAXELL LOW NOISE CASSETTE TAPE—Pearlect lape for genaral use. Special relinemenis
prevent static, reduce aor eliminate noise, magnetic field copying. Avallable in 60-, 80- and

120-minute cassattes,

For details on the complete line of Maxell professional tapes, write

maxaeill.

Maxell Corp. of America » Dept. B-2, 501 Fifth Avenue, New York, N. Y. 10017
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HARD
CASH

We pay for Ex-US Master
Rights of your unplaced
cover various or original
material on tape & records
for the following type of
material:

Rock, Underground & Pop
Country & Western

Rhythm & Blues

Or optionally on a licensee
basis if that is more pref-
erable to you.

Send complete catalog,
list, photos, samples on
tape, record etc. as soon
as possible for our im-
mediate offer to:

POLYMAX AS

MNorupve] 28
Vidovre, Copenhagen
DENMARK

Say You Saw It in
Billboard
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Nero Offers Engaging
Work for All Ages

NEW YORK-—Peter Nero is
America's new peace spokes-
man, not simply in political
terms but in sociological as well.
Using "Anne Frank: The Diary
of a Young Girl” as the "book™
and as lyric foundation, Nero
presented the world premiere of
his work on Sept. 17 at Temple
Beth-El, Great Neck, and re-
kindled with compassion and
understanding the spirit and
faith of the young Jewish girl
who meets a tragic end.

Altogether, it is an engaging
and enterprising musical drama-
tization, embodied with a score
that accurately reflects and

Signi
Sergio Mendes & Brasil 66 re-
signed with A&M. . . . Paul Parrish
to Warner Bros. with Dan Dalton
handling production. . . . Roberta
Flack signed with Atlantic, where
“"Reverend Lee" is her new single

and “Chapter Two,” produced by

Joel Dorn, her album. . . . Sher-
wood Fleming to Kent with his

“Something About You,"” produced
by Morey Alexander, as first single.
. . . Barry Drake to Capitol. . . .
Chico Hamilton signed a long-term
contract with Flying Dutchman.
. . . New Glory to Mercury, where
Bill Schnee will produce. . . . Don
McLean with Mediarts. LW
Crowbar to Paramount Records.

Unsurpassed in Quality at any Price

s
GLOSSY

PHOTOS
9‘/2? “N 8x10

000 LOTS
$13.95 per 100 %

Post Cords
1,000

£55 per 1000

MOUMNTED Bx10 COLOR
EMLARGEMENTS S'I Ts _un
20" x30°" §46.50 3,000 Postcards
30" 'zdD" 19 .50 $120.00
Special Color

Procems
w

-+

tnqrnplir{

A Divisiem of JAMES ). KRIEGSMAN
165 W. 46th 5t., N.Y. 36 PL 7-0233

The Gourmets Hiven for Ialinn Cuisine

163-55WEST 48TH ST, NEW YORK.NY. 10036
245-6138

uthor & Composer For
g Stage, Screen & TV |

# Chners Cluty e menican Exprecs oL arie Blarei=e

closely aligns itself with Miss
Frank’s hopes and optimism for
people of different generations
to understand each other. Nero's
blending of sounds, both rock
and traditional with part sym-
phony thrown in, achieves this
“togetherness” purpose while
capturing Miss Frank's innocence
and strength in a society over-
wrought with pain, oppression
and the Nazi holocaust.

Collectively, the music is
compelling and appealing and
although an occasional dab of
stickiness seeps through from
overenthusiasm, it has strong
commercial possibilities. For ex-
ample, “They Don't Understand
Us" and “What, Oh, What Is
the Use of War?" are two out-
standing contemporary rock
numbers, and “In Spite of Every-
thing” has a melody that is both
haunting and tender.

On the other side of the ledg-
er, the production needs tighten-
ing and would have had stronger
impact if Miss Frank’s role were
read by an actress rather than
by a student of the religious
school. However, the 22-voice
children's chorus, also mem-
bers of the school, fared much
better and romped through the
rock-beat tunes with true espirit
de corps. The 40-piece orchestra,
which consisted of some top mu-
sicians, and the adult chorus
were especially assembled for
this work. All excelled and shone
with expertise throughout.

The work was written specif-
ically for the dedication of the
Temple’s new sanctuary. It
marked Nero's conducting debut
with a full orchestra. He im-
pressed in this role, showing
gentleness while commanding re-
spect from his fellow artists.
Megotiations are under way for
a Philharmonic Hall date and
for the work to be recorded by
Columbia Records.

ROBERT SOBEL

‘PEOPLE" FEST
SEEKS ACTORS

NEW YORK — The New
York City Department of Cul-
tural Affairs, under the direction
of Commissioner Dore Schary,
is looking for young actors who
would like to act as master of
ceremonies to introduce acts,
etc., for its week-long festival,
“The People, Yes!"” The festival
will run from Sunday (11)
through Oct. 18.

4th R'n'R
Concert Set

NEW YORK—Richard Nader
and Madison Square Garden
Productions will present the
fourth Rock 'n" Roll Revival
concert in the Main Arena of

Madison Square Garden, Oct.
30, at 7 p.m. Included on the
bill are Chuck Berry, Jackie Wil-
son, Little Anthony & the Im-
perials, the Five Satins, the
Drifters, the Skyliners, the
Coasters, the Shirelles, Hank
Ballard & the Midnighters, the
Belmonts and Joey Dee & His
All-Star Band. Scott Muni, air
personality at WNEW-FM, will
be master of ceremonies.

More than 60 rock artists
will appear in what is billed as
the largest rock 'n’ roll revival
show yet.

Judy Collins Tour
On a New Run

PHILADELPHIA—Judy Col-
lins' extended national tour be-
gins at the Academy of Music
here, Thursday (8), followed by
the Onondaga County Audito-
rium, Syracuse, Saturday (10).
The tour runs into next year. In
conjunction with the tour, Elek-
tra Records is releasing Miss
Collins' 10th album for the label.

From The

Music Capitals
of the World

DOMESTIC

LOS ANGELES

A&M has released its first single
by Herb Alpert and the Tijuana
Brass since the band came off the
road several months ago. The two
sides are “Jerusalem"™ and “Strike
Up the Band.” A chorus is used on
the “Jerusalem"™ “A" side, a crowd
on the flip.

Certron Records is releasing a
recreation of Black Panther Bobby
Seale’s confrontation with Judge
Julive Hoffman in an LP called
"Gagged and Chained.” Ben
Yereen of the local “Hair" cast
porirays Seale; KFI's Frank Evans
plays Judge Hoffman, and Jack
Donner plays defense attorney Wil-
liam Kunstler, Denny Shanahan
produced the LP, and is donating
25 percent of his royalties to the
Seale Defense Fund.

Little Richard played piano with
Jefferson Airplane on an original
tune by drummer Joey Covingion.
The tune will be included in the
group’s future releases.

David Frye's next Elekira LP
will feature material by Mickey
Rose, Donald Ross and Norman
Steinberg. . . . Maury Dell will
compose the score for the film
“The Cycle.” ELIOT TIEGEL

NEW YORK

Deram’s Ten Years After plays
Madison Square Garden, Nov. 13.

The show iz being presented by
Howard Stein and his Capitol The-
ater (Portchester, MN.Y.) staff in
association with Chrysalis Artist
Lid. . . . Also at the Garden, Bell's
Julie Budd will appear at the Har-
vest Moon Ball Finale, Wednesday
(7), sponsored by the New York
MNews Charities. . . . [taly’s Milva
performs at Carnegie Hall, Sunday
(4). . . . The Knockouts and Rio
Janeiro appear at Leon Stern's new
Vacation Valley, Echo Lake, Fni-
day (9). . . . Singers Mike & Judy
Callahan are opening a club, Scor-
pio, in Stony Brook, LI, N.Y,
Flying Dutchman's Leon Thomas
gives a Town Hall concert, Mon-
day (5). A son was born to Thomas
and his wife, Lorraine, recently.
. - « "Yellow Sunglasses” has been
written by Jeff Barry and L&R/
MGM's Bobby Bloom for inclu-
sion in the ABC-TV special “The
Klowns,” which airs Nov. 15. . . .
The Eddie Hazel Trio returns to
Gulliver's, West Paterson, N.JI.,
Friday (9) for four weeks. . . .
RCA's Eddie Arpold appears on
the “Glenn Campbell Show,” Nov.
15; the “Jim Nabors Show,” Dec.
3; and the “Kraft Music Hall,”
Dec. 23. . . . Monti Rock has been
held over at Barney Google's. . .
Stax's Staple Singers appear at
?jﬂtrmi‘a Masonic Temple, Nov.

(Continued on page 32)
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Talent In Action

CLOUDS
MUNGO JERRY
STEVE MILLER

Fillmore East, New York

An evening of varied music was
the bill for the Fillmore East as
three different groups took the
stage and turned it into a multi-
sound medium. Clouds on Deram
Records led off the evening with a
sel which featured long organ
solos, piano accompaniment, blues
harmonica and guitar with good
drumming as an added attraction,
The three-man group was quite
entertaining and energetic as they
played tunes from both their first
and second albums,

Mungo Jerry, Janus Records
artists, were quite unassuming Bas
they played their British version of
jug band blues. The kazoo and
harmonica were used extensively
by the group, as they played their
way through many old blues tunes
including "Keep Your Hands Off
Her,” “Have a Whiff on Me"
“You've Got Me Dizzy," and “Dust
Morning Blues." All were done
with British taste and in the best
instrumental style, utilizing a har-
monica duet with “You Got Me
Dizzy.” “In the Summertime” was
fast and light with a strong vocal
and catchy beat, for which the
group has become famous. The
group’s encore was “Midnight Spe-
cial,"” further pointed to the fact
that Mungo Jerry might have a
hit Top 40 tune, but can relax
with the d 1 of blues.

Steve Miller ap after his
side men sang “Traveller of the
World,” a tune composed by Mill-
er's guitarist, Ross Valarie. Miller
was casual throughout the set, lay-
ing down good guitar solos and
playing a 12 string guitar as if it

were an appendage. “Cal Cal Cal-
culator” featured good harmony
while *“Hut" featured a Miller

harmonica jam that filled the air
with energy. Miller and friends
also played “Good Morning,” from
the No. § album as well as “Chil-
dren of the Future,” “Come Play
the Drum,” “Goin' to the Coun-
try,” and “Space Cowboy.” Al-
ways subtle and unassuming, Miller
displayed a constant musicianship
with a group of equally cumgemnt
musicians. BOB GLASSENBERG

JOHNNY WINTER

TIN HOUSE
Aragon Ballroom, Chicago

Johnny Winter has few equals
as a technician of the electric gui-
tar, but unfortunately, he tends to
get somewhat overbearing with
solos. Winter and his new group,
made up of former members of the
McCoys, made its debut here Sept.
25.

The albino Texan, who records
for Columbia, s exciting to watch
as he jumps around stage and
simulates battles with the other
members of the group. His solos,

ERROLL GARNER, center, maps out campaign for his new tie-up

for the most part, are constructed
to bring the maximum audience
response, but the solos tend to run
on without end. Still, there is no
denying his ability to play the
uitar. He 1s one of the best, and

i5 backing group is more forceful
and alive than his former one,

Tin House led off the evening,
and the pguitar-bass-drums trio
show promise for the future. The
group's numbers are usually short
(around three minutes) and very
tight and precise. Tin House is loud
but despite some equipment prob-
lems, impressed most of the audi-
ence here. The group has an album
forthcoming on Epic Records. Also
on the bill was the Flock and
Truth. GEORGE KNEMEYER

MOODY BLUES

POCO
Felt Forum, New York

Epic’s Poco, a grinning collegiate
version of the Byrds and acoustic
cousins to the late Buffalo Spring-
field, polished off a live LP at the
Felt Forum, Sept. 23, while the
Moody Blues Space Orchestra
E?ﬂﬁ'ﬁd back their greatest cosmic

its for enthusiastic earthlings who
sold out the date to hear popular
Poco and the Moody's latest trip,
“A Question of Balance.”

As always, the Moodys were en-
ergetic and beautiful to hear. Un-
fortunately, they are a pop act
who take themselves too seriously,
mistaking sound effects for musical
literature, and coming out from be-
hind their elite disk image they ap-
pear obsessed as pompous artis-
tocracy with their “statementi.”
Packed into Mike Pinder’s mello-
tron all the pop-mystical bursts,
rushes and echos exquisitely re-
corded into their colorful Deram
and Threshold albums, as Justin
Hayward’s brave, probbing vocals
illustrated the high sentimentality
of “Question,” “Never Comes the
Day,” “Nights in White Satin,”
and others, No mistake about it,
though, the know-it-all Moodys
have a schmaltzy gimmick — a
sound—and they devotedly crank
out beautiful cosmic rock, sym-
phonically splendorus, rock’s classi-
est light-heavyweight and easiest
listening. ] P

Despite a slick streak of imita-
tions, Poco has the musicianship
and total group harmony to de-
liver more meaningful music. A
young group of veterans, Poco
dilly-dallied over some plastic pop
songs before hitting their groove
on “You Better Think Twice” and
“You're the One,” and especially
instrumentals driven hard by the
brilliant steel, pedal and dobro
guitar work of Rusty Young.

ED OCHS

PINK FLOYD
Fillmore East, New York

Pink Floyd, long one of the
most inventive of British groups,
(Continued on _page 32)

with Mercury Records at the label's Chicago office with, left to right,
Denny Rosencrantz, national LP promotion manager; Irwin H. Stein.
perg, Mercury president; Lou Simon, senior vice-president for sales
and marketing, and Jules Abramson, national sales manager. Garner's
first LP for Mercury is titled "Feeling Is Believing.”

OCTOBER 10, 1970, BILLBOARD
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rorida will now be known for more than
oranaes, sunshine. palm trees and Disnev World

The sunshine state now has another big attraction. Vincent Sound Re-
cording Studios, Inc. It's a&r's newest recording studio located in Jack-
sonville, Florida, The perfect place. Florida provides the warm, easy-
going, healthy atmosphere. Jacksonville offers you a convenient location
for creative people from all over the country to film and record (it's a
lot closer than Miami). And Vincent Sound Recording Studios, Inc. pro-
vides you with sophisticated recording facilities, plus their talent and
experience.

You know the saying that, wherever J Wexler stops to
record, a new recording center springs up.m;;}vrlt Memphis. Then
Muscle Shoals, Now Jacksonville. Land of Vincent Sound Re-

cording Studios, sunshine, oranges, palm trees, fresh air and
Disney World.

VINCENT SRS

Vincent Sound Recording Studios, Inc.
A division of A & R Recording, Inc,
4551 Browne Ave., Jacksonville, Fla. 32207

wrrn - americanradiohistorv com
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Only
Fidelitone
builds

sound
% LIEIlI

from diamond tip
to plastic grip!

Fidelitone is the only needle
manufacturer who makes a com-
plete diamond needle controlling
quality throughout production.
Fidelitone also provides you with
the most effective merchandising
program in the industry.

Yes, we Make It Easy for you to
sell more Fidelitone needles and
make more money at it, but it's
not easy to make diamond
needles,

First, we grind the diamond
points (a) to exacting tolerances
+ .0001" (1/10,000 of an inch).
We are now the world's leading
producer of diamond points!

The needle shank (b} is hollow
aluminum tubing only .02" in
diameter that must be cut,
crimped and drilled.

We compound and mold our own
rubber bearings (c) to unique
dynamic performance specifica-
tions.

We also mold plastic lever arms
and grips (d). Everything is made
and put together in our Chicago
plant. After thorough inspection,
it goes into the Fidelitone plastic
needle box {we make these, too!).

The complete Fidelitone story is
easily summed up . . . stick with
the leader! Fidelitone is the
leader . . the only American
company to make a complete
diamond needle . . . the only
needle line to offer a complete
merchandising program  that
Makes it Easy for you to buiid
sales and profits.

Fidelitone

Advancing Technology and Merchandising
with...THE TOUCH OF MAGIC
E415 M. Revenrwood Avenua, Chicago, [llinods 60626

Ly TOP QUALITY

% 8X10
" PRINTS

LITHOGRAPHED QN HEAVY KROMEKOTE
BLACK & WHITE PRINTS

500 —— 520,75 1000 — $31.75
COLOR PRINTS
1000 —— 3200.00

Send for a sample 8X10 color
print and black & white 8X10

plus prices for other sizes in .
black & white and full details

on ordering.

e PICTURES
' 317 N. ROBBERSON
l SPRINGFIELD, MO. 63806
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Blue Note's Horace Silver
Quintet and Polydor's Roy Avyers
Ubiquity do a jazz concert and
dance at the Marc Ballroom, 27
Union Sqguare West, Saturday {10).

. Capitol's Tony Dalli has a
Nov. 22 Carnegie Hall concert.
e+« MGM's Hank Williams Jr.
will appear in the MGM film “Go-
mg All Out,” in which he will sing
two original songs. . . . Avco
Embassy's Glass Beottle is appear-
ing at Port-'0-Call, San Juan,
Puerto Rico, through ©Oct. 19,
Other bookings include two weeks
at Cleveland’s Saints & Sinners
beginning MNov., 3. Shepheard's
here, Nov. 30-Dec. 26; Saints &
Sinners, Jan. 4-16; and King's
Castle, Lake Tahoe, Jan. 27 for
three weeks.

Columbia's Chicago, Polydor’s
Charlie Brown and Columbia's
llinois Speed Press play the Capi-
tal Theater, Tuesday (13). Slated
for Wednesday (14) are Colum-
bia's Santana and Fillmore's Elvin
Bishop Group, The bill Friday
(16) and Saturday (17) is Bizarre's
Frank Zappa & the Mothers of
Invention, and RCA's Fat. . . .
Warner Bros. J.J. Jackson will sing
two Jack Ellioti-Norman Gimbel
songs in the U.A. film “Where's
Poppa.” . . . Polydor's Country
Funk plays the Coliseumn, Colum-
bus, Ohio, Friday (16); Coliseum,
Indianapolis, Saturday (17)% Cin-
cinnati’s Music Hall, Sunday (18}
the Stonehendge, Ipswich, Mass.,
Oct. 23-25; and Johnson (Vt) Col-
lege, Nov. 1.

Flying Dutchman’'s Chico Hamil-
ton opens a one-week Bitter End
engagement, Oct. 21. . . . Van-
guard will release the soundtrack
of “Quiet Days in Clichy,” which
features songs written and per-
formed by Vanguard's Country Joe
McDonald. . . . Danny Holgate,
the music director of the forth-
coming off-Broadway “Love, Love,
Love,” created the arrangements
for the Mickie Grant score in
“Don't Bother Me, I Can't Cope,”
a new revue Yinnette Carroll’s Ur-
ban Arts Corps is performing in a
city-wide tour, Glory Van Scott,
Alan Weeks, and Prof. Alex Brad-
ford & the Bradford Singers are
featured.

Polydor's Irene Reid opens at
Philadelphia’s Agua Lounge, Mon-
day (5) for six days. She also plays
Lurlean's, Chicago, Oct. 14-25.

Metromedia's Cates Gang and
Elephant's Memory open at the
Village Gate, Thursday (8) for
four days. . . . Blue Horizon's
Chicken Shack plays Detroit's
Eastown Theater, Friday (9) and
Saturday (10). . . . Elly Stone gives
a Carnegie Hall concert, Nov. 6.
. . . Polydor's Haystacks Balboa
performs at Wagner College, Staten
Island, Saturday (10); Wilkes-Barre
{Pa.) High Schoocl, Monday (12):
the Eastown Theater, Friday (16)
and Saturday (17); Milwaukee’s
acene, Sunday (18); and the Boston
Tea Party, Oct. 22-24. . . . Robert
Guiliaume, the first alternate in
“Jacques Brel Is Alive and Well
and Living in Paris,” has returned
to the show as leading man.

FRED KIRBY
MIAMI

The San Francisco Opera House,
new production company, present-
ing a series of concerts at Miami
Jai Alai Froton. Scheduled are:
Pacific Gas and Electric, Buddy
Miles Express and the Skin Blues
Band, Friday and Saturday (16
and 17); Chambers Brothers, Ilio-
sion, Atlantian and Driftwood, Oct.
24 and 25: Byrds, James Gang and
Flying Burrito Brothers, Oct. 30
and 31; and Eric Burdon and War,
Great Jones, and NRBQ, Nov. 6
and 7. Dan Burns “Filmore Lights”
show will be featured at each per-
formance.

“Sounds of Nashville"—country
music special was held at the Dade
County Auditorium, Sept. 26 with
the Porter Wagoner Show, Daolly

Parton, the Jim Ed Brown Show,
Gems Band, Del Reeves Show,
Good Time Charles Band and
Speck Rhodes and the Wagon
Masters Band.

Another country show booked
into Ft. Lauderdale’s War Me-
morial Auditorium, Saturday (10).
This one features Buck Owens, The
Hagers, Susan Raye and the Bucka-
rogs. The American Scene appear-
ing at the Crossway Airport Inn
through Saturday (10), followed
by The Four Lads for a week's
booking.

Hyperbolic Records (Lauderdale)
recently placed Pershing Arbogast's
“Manual of Protest” with Royal
American Records. . . . Jessica
LeYiness' recording of “God's
River Child" went to Widget Rec-
ords (Muscle Shoals). The firm's
John Archer and Mike Rodgers
produced station [.D. package for
WRBD. . . . Criteria Recording
Studios report that Lulu is return-
ing to do her second album at the
Miami facilities and Petula Clark
coming back to finish her first
album. . . . The Hump at the
Marco Polo has booked the Kim
Brothers, Oct. 23-Nov. 5; Mike
Nesmith and the First National
Band, Nov. 6-12; Clarence Carter,
Nov, 20-27; Classics 1V, Dec, 4-11
and The Mob, March 2-20 (1971).
. . . Jazzman Joe Rico, formerly
associated with WOCN-FM and
WGBS-FM, has joined the staff
at WBUS-FM (South Florida's only
full time a.m. business station with
a show business evening schedule),

Bill Stith, Trip Universal ex-
ccutive producer, recently signed
Steve McCorvey, rock-contempo-
rary singer to the Trip label. . . .
Young singer, pianist-organist Jim
Taylor performing nightly in the
lounge of the Carriage House.

SARA LANE

LAS VEGAS

Petula Clark, Harry Belafonte
and Anthony Newley have signed
new three-year contracts with
Caesars Palace, Miss Clark’'s next
appearance in the hotel's Circus
Maximus will be Thursday (15
through Oct, 28. Belafonte returns
Oct. 29 through Nov. 18, with
MNewley following him,

Sandler & Young, one-time Las
"Jegas production singers, opened
a four-week headline engagement
at the Flamingo Hotel Sept. 17.
. . . Diana Ross opened Oct. 1 at
the Frontier Hotel, . ., . Sergio
Mendes and Brasil 66 have signed
a two-year contract with Caesars
Palace, The contract calls for four
weeks of performances per vear,
which began with the group’s one-
week engagement that concluded
Sept. 16, . . . Tony Benneft and
the Golddiggers opened Thursday
{1) at Caesars, Other Thursday
openings were Vic Damone and the
Leland Four at the Frontier Hotel's
Circle “F" Theater and Bettye
Swann and Jim Ware and the
Motive at the Mint Hotel.

The Four Tunes who have three
gold records to their credit are ap-
pearing in the Mint Hotel's Casino
Theater. . . . The Riviera Hotel
has signed Liza Minnelli, Dean
Martin, Barbra Streisand, Buri
Bacharach and Engelbert Homper-
dinck for its upcoming winter
season. Liza Minnelli headlines
Oct. 21 followed by Martin Nov,
11 and, in turn by Barbra Streisand
on Nov, 27. Bacharach makes his
Las Vegas bow Dec. 11 headlining
a show which will feature the Es-
tablishment.

Connie Francis opened Wednes-
day (30) at the Landmark Hotel.
Her gig runs through Nov. 4. | | .
Frankie Laine has signed a3 new
contract with the International
Hotel for four one-week engage-
ments in the lounge starting May
5. 1971. Prior to then, Laine head-
lines there Nov, 18, to complete his
previous contract with the hotel.

Juliet Prowse is starring in the
International Hotel's production of
“Mame.” Supporting cast includes;

(Continwed on page 34)
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struck new ground at Fillmore East
with a 25-minute avant-garde work,
with the assistance of a 10-piece
brass ensemble. a mixed choir of
20, and a conductor, Peter Phillips.

The work, "The Atomic Heart
Mother, supplies the title and one
side of Pink Floyd's next Harvest
Records album. It occupied the
second half of two shows, Sept. 27.
In the opening segment of the firsi
show, the four handily overcame
technical problems, which could
have been disasterous for less ex-
perienced groups, which rely so
heavily on equipment.

Lead pguitarist Dave Gilmour
performed yeoman service al one
point, when the elaborate keyboard
of Rick Wright, including electron-
ic apparatus, went out. Bass gui-
tarist Roger Waters was agam
briliant on gong and also joined
drummer Nick Mason on cymbals.

“The Atomic Heart Mother.”
scoring with a young hip audience,
proved far more interesting than
many contemporary works fed
classically-oriented audiences. The
brass work was fine, while the
chorus. individually, grouped or
all together tackled their difficult
seclions, maostly wordless, excel-
lently.

The four proup members were
exceptional, a tall order for so
talented a foursome. For example,
al one point, Mason played the
ﬁtring;; of a grand piano, striking
and plucking, while Gilmour aided
Wright with a tricky electronic
effects. The piece combined rock,
jazz, soundtrack, classical and
other elements. Pink Flovd con-
tinues a unique musical experience.

FRED KIRBY

TONY BENNETT
Philharmonic Hall N.Y.

Tony Bennett is a proven mas-
ter, And he continues to prove il
with every performance. In the first
of two concerts at Philharmonic
Hall Sept. 26, the Columbia Rec-
ords artist simply wowed them.
The packed house didn't seem to
mind that he'd go off on an oc-
casional low note or thalt he was
needleessly rushing through “Little
Green Apples.” He was Tony Ben-
nett all the way, Backed by the big
band sound of the Louis Bellson
orchestra, withh Ruby Braff fea-
tured, Bennett was at his best with
the smooth ballads that have been
associated with his career. An ex-
pected highlight was *1 Left My
Heart in San Francisco,” but un-
expecled was a large screen in the
background projecting scenes of
Bennett wandering through San
Francisco as he sang the song,
which then blended into I Wanna
Be Around” and “Come Saturday
Moming.” His material was wisely
chosen and offered Bennett in a
variety of moods from a lively
“They All Laughed” to a melan-
choly medley of “One for My
Baby” and "It Had 1o Be You.”

. opened

He left the audience begging for
Mmore. Tag dancer Bunny Briggs

the show, followed by
Louis Bellson. They got things off
to a good start. JOE TARAS

JOE WILLIAMS
Black Knight, New Orleans

“Worth Waiting For,” is what
they're calling Joe Williams® first
album in three vears and this is
just what he was opening Sept.
25 at the Black Knight. WNew Or-
leans is starved for solid, class en-
tertainment of the type Williams
delivers and the suburban Black
Knight is one of the few spols in
the city that consistently provides
it.

Backed by the brassy sound of
Jimmy Muzzo's band, Williams
dipped into the oldies he's identi-
fied with — “Smack Dab in the
Middle,” and the powerful, bluesy
“Every Day,”—but he also revised
some overdone popular favorites
like “What the World Needs Now,”
and "Too Good to Be True,”

The rich, full-bodied voice ac-
counts for only part of his success,
It's his phrasing, which is effort-
lessly meaningful that sparks these
numbers. )

The most interesting offering in
his performance was “You Send
Me,” which he gave a stock "50's-
sound send-off, veering smoothly
into a more bluesy vein. Surprising-
Iy, he ended the number with a
satire of the style in which 1t was
begun.

“Young Man on the Way Up”
pulsed with excitement, born of an
excellent arrangement and superb
delivery. “Waich What Happens”
was subtly sensual. It's fascinating
to experience this man working in
the flesh, launching a song like
“Little Girl,” delicately, with a
tinkly music-box piano and bass ac-
companiment and switch delivery

in mid-stream to something harsh-
Iy beautiful. DAVID CUTHBERT

CHAMBERS BROTHERS
Carnegie Hall, New York

“A winner® could best describe
the Chambers Brothers' g:rfﬂnﬂ-
ance at Carnegie Hall on Sept. 27.

A pinch of blues, a dab of gos-
pel, and rock all blend into the
Chambers Brothers style.

The brothers (Willie, Lester,
George, Joseph and Brian) started
off with "Let's Do It Together”
and went on to “People Gel
Ready” to Sam Cooke's gospel
composition “Jesus, Be a Fence
Around Me,” and “Time Has
Come,” (their first big hit) and
Lester's rendition of I Can’t Tumn
You Loose,” which had the audi-
ence dancing in the aisles and on
the stage as well.

They also sang a few songs
from their forthcoming Columbia
album, which may be titled, “The
MNew Generation.”

BILL COLEMAN

{(Continued on page 34)

Rock Now. Rock Here.

Pulsating rhythms emanate never-ending sounds to the
purple people. Billboard reports systematic orb-like nar-
rations of allusions telling all about all. Gemlike offspring
deliver pence and other barter unto the disc people without
grief. Disc influentials, noting the petlike manner in which
Billboard gratifies such motif should acquire announce-
ments concerning their particular creations.

"WELL SAID: THAT WAS LAID ON
WHH A TROWEL" . . .Shakespeare.

In other words, advertise in the Rock Now
Issue of Billboard (November 9th)

AD DEADLINE: OCTOBER 26
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Jane Connell, Anne Francine and
Mark Savage. Joe Guercio and his
orchestra back the company. . . .
Stilroc has joined Stark Naked &
the Car Thieves in the Flamingo
Sky Room. LAURA DENI

CHICAGO

Dick Cassen and 22nd Century
Productions will kick off its fall
season with Epic’s Poco and Atco's
Livingston Taylor Saturday (10) in
the Auditorium Theater. . . . An-
other 22nd Century venture, the
Syndrome, opens Oct. 16 headlin-
ing with Capitol's Grand Funk
Railroad, A&M's Humble Pie, Trif-
fany's Brethremn and Chase. . . .

INFORMATION! ASK THE MAN WHO KNOWS

. . what phono needles will sell and how
you can merchandise diamond and sapphire
needles at extra long profits . . .

Planatichl
FACTORY-TO-YOU SALES REPS.

KNOW and will help you arder . . . provide
inventory control and other valuable know-how.

PFANSTIEHL #2088 Nois 80085

WEBT COABT: 14THT-1 § OEMANG &f =

WARN RMUYE Cal wedon

Billboard magazine.

Consider our Rock Now issue
a Rock Conference

A conference with over 34,000 participants. Where every
phase of Rock music will be represented. From rack job-
bers to Rock jocks. From performers to producers. From
manufacturers to management. (Over 2,500 entertainment
managers of colleges and universities.) So come and par-
ticipate. Meet your friends in the November Sth issue of .

Advertising closing:
October 26th

Rock Now. Rock Here.

Pulsating rhythms emanate never-ending sounds to the
purple people. Billboard reports systematic orb-like nar-
rations of allusions telling all about all. Gemlike offspring
deliver pence and other barter unto the disc people without
grief. Disc influentials, noting the petlike manner in which
Billboard gratifies such motif should acquire announce-
ments concerning their particular creations.

"WELL SAID: THAT WAS LAID ON
WITH A TROWEI..". .. .Shakespeare.

In other words, advertise in the Rock Now
Issue of Billboard (November 9th)

AD DEADLINE: OCTOBER 26
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Bell's Sarah Vaughan ends her two-
week engagement at Mister Kelly's
Sunday (11). . . Songstress
Barbara McNair and comedian
Jack Carter recently completed an
eight-show engagement at the Mill
Run Theater. . . . The Legend of
Time and Chesty Max recently ap-
peared at Elysian Fields. . . . Mer-
cury's Second Coming recently ap-
peared at Rush Over, followed by
Truth and Ask Refus. . . . Beavers,
a small club that in the past has
given exposure to local groups and
several national acts that later be-
came famous, has reopened on a
nightly basis. . . . Cadet's Ramsey
Lewis appeared in nearby Evanston
recently. . . . Atco’s Jerry Jeff
Walker appeared at the Quiet
Knight, followed by Atlantic’s
Loudon Wainwright 111 who ended
a week there through Wednesday
(7). GEORGE KNEMEYER

CINCINNATI

The nudie stage play, “Oh! Cal-
cutta!” had its closed-circuit TV
showing live from off-Broadway
at the Shubert Theater here Mon-
day night (28) despite efforts by
local officials and Cincinnati at-
torney Charles Keating Jr., presi-
dent of the Citizens for Decent
Literature, to block it via court

action. Common Pleas Court

Judge Ralph B. Kohnen denied
the injunction at a hﬁann\?( Mon-
day afternoon but granted keating
the riﬁht to tape the show, Keating
said he will use the tape to re-
quest that courts ban all future
showings of the production in this
state. With admissions pegged at
£10 and $12, the local showing
attracted 1,100 viewers. Of the
90-0dd theaters slated to show the
TV wversion, only five canceled
out, including Louisville and Lex-
ington, Ky.

Bob Braun, standard-bearer of
the *“50-50 Club” heard Monday
through Friday over WLW-T and
Avco Broadcasting's four-city net-
work, was in Nashville last week-
end to cut his first album for the
new Wrayco label. Release i1s slated
for November. Braun has enjoyed
considerable success in the past on
United Artists with three albums
and some 15 singles, including
“Till Death Do Us Part" and
“Sweet Violets.,” . . . Deejay
Johnny Tea has shifted from
WIRE, Indianapolis, to local
WCLU, . . . Chuck Collier, for-
merly with WSAI here, has joined
WGAR, Cleveland., as music di-
rector.

The breach-of-contract suit by
singer Vivien Della Chiesa for
$554,000 against Avco Broadcast-
ing for cancellation of her TV
show, “Vivienne,” was dismissed
in Hamilton County Common
Pleas Court by Judge Frank Gus-
weiler, who ruled that Miss Della
Chiesa had no legal basis for filing
the suit, Attorney for Avco de-
nied the company had violated
the contract by canceling her show
but said she was merely reassigned
to other shows to do commentaries.
Miss Della Chiesa resigned Sept. 5.
1969, following the cancellation of
the program. . . . ¥Yan Morrison
and the Moody Blues pulled a sur-
prisingly good three-quarter house
to the 11,000-seat Cincinnati Gar-
dens with a two-hour rock con-
cert Sept, 25, . . . Walt Molony
has left local country music sta-
tion WCLU to hitch onto WEXI-
FM, rock outlet ~t Arlington
Heights, TIL.

Nick Clooney, who heads up his
own TV seg bearing his name on
WCPO-TV, was at Rusty York's
Jewel Recording studios last week
to cut 8 new album backed by the
Rhythm & Brass Band. . . Quentin
Welty, of WWVA’'s “Jamboree,”
Whee]!ng. W. Va.. was another re.
cent visitor at Jewel to do a string
of overdubs on "“Jamboree's” band-
leader-singer Bud Coutright. . . .

(Continued on page 63)
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ROCK ISLAND
Ungano's, New York

Rock Island is a new group on
the Project 3 label and featuring
B.J. Taylor, lead vocals; Cobb
Bussinger, organ and vocals; Frank
Srhalis, drums and vocals; Mike
Kennedy, guitar and wvocals; and
Tony Curcio, bass puitar and danc-
ing. The group's total energy was
apparent at the beginning of the
set as they opened with a fairly
loud yet harmonious tune which
featured good musicianship on the
paris of Kennedy and Bussinger,
while Taylor sang in the blues
style,

Many musical changes were
heard throughout every number, in-
cluding a tune "It Feels Good."
culled from their new album, It
felt good all evening as the group
exploded with every number and
finished the set with an outstand-
ing arrangement of “Season of the
Witch,” with Curcio jumping all
over the stage as he laid down
subtle bass puitar riffs. The group
quickly changed into “Feelin® Al-
right,” and went through classical
as well as blues solos by each
member. BOB GLASSENBERG

SERGIO FRANCHI
Philharmonic Hall, New York

Performing for the 25th Anni-
versary Benefit of Boys' Towns of
Italy, Sergio Franchi delivered a
“marrone” (his phrase) gamut of
contemporary and Italian favorites
to a clamoring Philharmonic Hall,
Sept. 27. With accompaniment by
Skitch Henderson's Orchestra and
musical direction by Cal Custer on
piano, the redoubtable Franchi's
more unusual numbers were “A
Song for You," the 1968 San Remo
winner: his new single on United
Artists, “Love Is All," and the im-
passioned “Mamma” and aria from
“Tosca.” The latter could well have
been rendered sans mike by the
powerful tenor, as he's proved in
past concerts. Then, inevitably,
Franchi closed with “Al Di La" as
one of his two encores.

Providing a hilarious ethnic in-
terlude, comic Ronnie Martin was

an excellent entre’acte to the pro-
gram. ROBIN LOGGIE

BOFFALONGO

MUSIC ASYLUM
Village Gate, New York

John Coltrane-type progressions
between the organ and drum leads
backed up by drumming and bass
playing highlighted a Sept. 24 set
at the WVillage Gate, The unan-
nounced appearance of the Music
Asylum turned out to be an un-
expected surprise. The two four-
man groups, both on the United
Artist label, displayed joyful har-
mony, intricate melody and swift
guitar changes of mood and tempo.

In “In My World,” the Music
Asylums’ first piece, a climax be-
gan instantly and continued for 15
minutes. “Garbage,” a topical piece
about the environment, and also a
cut from their album “Commit
Thyself,” was another enjoyable
song that came after a fantastic
jam that featured the guitar and
organ lead mixing il up in an old-
fashioned music battle.

A short break brought Boffa-
longo to the stage, with their bare-
footed bass player, Doc Robinson,
leading the set off with a Blues
Magoo bass lead into “Thousand
Dollar Week." "Hard to Keep
From Crying” featured the drum-
mer. Pete Guisante, in a solo
ranging from heavy rock-pounding
to an exotic jazz beat that sent
the house in motion. But nothing
during the evening compared with
their “Fear Gaze,” a number that
was all topether with great melody
being surpassed by greater har-
mony being surpassed by even
greater solos by piano player
Sherm Kelly and lead guitarist
Larry Hoppen.

RON STANCHFIELD

DANA VALERY

Fairmont-Roosevelr Blue Room,
New Orleans

In her first New Orleans ap-
pearance, Dana Valery is one of
the most interesting, multi-faceted
young performers (o come this
way In some fime.

She sings “For Once in My
Life,” in a clear, unaffected style.
She does "Lonely i1s a Girl With-
out Love,” first a chorus in Italian
and then English and the effect is

(Continued on page 43)
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JERRY SCHOENBAUM, third from left, president of Polydor Records,
hails the label's newest recording duo, Birdsong (Edwin Birdsong—far
right) and McClure (Doug McClure—second from left) after their
recent opening at the Bitter End in New York. With them is their

producer, Ted Cooper.

CHICO HAMILTON, right, goes over new recording projects with Bob
Thiele, head of Flying Dutchman Reécords.

OCTOBER 10, 1970, BILLBOARD
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More Beethoven recordings
will be sold in the next 12 months

than ever before in history...
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Ludwig—

A Message, Artistic, Commercial, For Today

Although he died in 1827, Beethoven clearly has a
message for today—a message translatable in commer-
cial as well as artistic terms.

The “Ode to Joy,” the finale of the “Symphony No.
9 (Choral),” has inspired pop versions through the
years, but it was this vear that Miguel Rios gained a
Gold Record for the “Song of Joy" on A&M Records,
his version of the Beethoven classic.

The avant garde also took to Beethoven this year
with two Deutsche Grammophon albums offering disk
premieres of pieces based on that composer’s themes.
Performances of Beethoven works are eagerly sought
out by devotees of his music.

Among the countless examples are the all-Beethoven
program, which opened the season for Eugene

oo FPOM

Ormandy and the Philadelphia Orchestra with pianist
Rudolf Serkin featured, a new Metropolitan Opera
production of “Fidelio” conducted by Karl Boehm, and
a piano trio series by the Stern-Istomin-Rose Trio. This
summer's Casals Festival in San Juan was completely
devoted to Beethoven, whose music has been a staple
for the festival in the past.

But this only tells part of the story as virtually
every Beethoven specialist has performances scheduled.
Many artists, not previously associated with that com-
poser, also are featuring his work this vear.

The DGG sets, inspired by Beethoven, are Karl-
heinz Stockhausen’s “Opus 1970" and Mauricio Kagel's
“Ludwig Van." Kagel explains the avant garde’s attrac-
tion to Beethoven, “Beethoven’'s modernity is not de-

pendent on the mood or feeling of the listener, but is
fundemental modernity of relationship.” His composi-
tion is a montage, while, in Stockhausen's piece, elec-
tronic tape continuously reproduces fragments of Bee-
thoven's music.

The “Song of Joy' success has prompted repack-
aging of earlier Beethoven recordings, such as London
Records’ use of a Woodstock Festival cover for Ernest
Ansermet’s version of the "Symphony No. 9" with the
“Song of Joy” title prominently displaved. Columbia
Records and other labels are using stickers and repack-
agings to point out that the choral symphony is the
source of Miluel Ries' hit,

From pop to classical to avant garde, this is
Beethoven's vear and “you ain’t heard nothing vet.”

Red Seal And Masterworks

BEETHOVEN specialists with impartant packages this year included Elqudin
Arrau, Daniel Barenboim, Hans Schmidt-lsserstedt, and Arthur Grumiaux.

Columbia Masterworks and RCA Red Seal this month
are devoting the bulk of their releases to Beethoven,
including three complete symphonic packages. The
RCA list, completely Beethoven, also includes an 11-
record package of the complete quartets and “Grosse
Fuge” with the Guarneri Quartet and a 12-LP Vic-
trola package of the 32 piano sonatas plaved by Claude
Frank.

The two complete symphonic sets by Columbia
brings to six the number of such packages available
on Columbia and Odyssey, while the seven-LP Red
Seal package by Erich Leinsdorfl and the Boston Sym-
phony is RCA's first stereo set of the complete sym-
phonies.

Columbia's symphonic sets, in seven LP's cach, in-
clude a specially priced package by George Szell and
the Cleveland Orchestra. The set, discontinued from
Epic, will list for the price of four disks. The other
package, available on the lower-price Odyssey line, is
a stereo set with Bruno Walter and the Columbia
Symphony.

A five-LLP package by Columbia last month has the
Stern-lIstomin-Rose Trio in the complete Beethoven

piano trios. Isaac Stern, Eugene Istomin and Leonard
Rose will be performing them in New York and else-
where this season,

Red Seal has a five-record package of the five piano
concertos with soloist Artur Rubinstein and the Boston
Symphony, Erich Leinsdorf conducting. Rubinstein's
version of the “Concerto No. 2" has not previously
been recorded,

“Calm Sea and Prosperos Voyage,” Op. 112, a short
cantata, gains its first recording with Pierre Boulez
and the New Philharmonia Orchestra and the John
Alldis Choir completing a new Columbia recording of
the “Symphony No. 5.

Another Columbia set has the *Missa Solemnis™ with
soprano Martina Arroyo, contralto Maureen Forester,
tenor Richard Lewis, bass Cesare Siepi, the Singing
City Choirs and the Philadelphia Orchestra, Eugene
Ormandy conducting.

Leonard Bernstein and the ]\fe'w York Philharmonic
have an overture pressing, while Louis Lane and the
Cleveland Orchestra also have a Beethoven LP. Pianists
Glenn Gould and Gary Graffman also have Columbia
albums.

The quartets package by the Guarneri Quartet com-
pletes that group's Beethoven project, which has re-
sulted in three sets of the early, middle and late quar-

tets, the first of which is a three-LP set this month.
Red Seal also has new Beethoven albums by pianist

Jacob Lateiner. Victrola also will have sets by violinist

ARTISTS with key Beethoven sets this year for RCA and Columbia Records include the
Guarneri Quartet, Leonard Bernstein, Erich Leinsdorf, Glenn Gould and Claude Frank.

Jascha Heifetz and the conductor Arturo Toscanini,
pianist Ania Dorfman with Toscanini and the NBC
Symphony, pianist William Kapell and the NBC
under Viadimir Golschmann, and pianist Artur
Schnabel with Frederic Stock and the Chicago Sym-
phony.

Major promotions are in progress by both RCA and
Columbia on their new and catalog Beethoven product.

London also has a 10-record package of the piano
sonatas with Wilhelm Backhaus. Pilar Lorenger is fea-
ured in a complete “Egmont”™ with George Szell and the
Vienna Philharmonic. Westminster has put out a four-

LP package of the 10 violin-piano sonatas with Robert
Gerle and Marilyn Neely, Other labels, too, have drawn
on the wealth of Beethoven material and “you ain’t
heard nothing yet.”

Angel next month will have a five-record package

of the piano trios and clarinet trio with violinist Pinchas
Zukerman, cellist Jacqueline du Pre, Barenboim and

clarinetist Gervasse de Peyer, as well as “Christ on the
Mount of Olives” with Cristina Deutekom, WNicolai
Gedda, Hans Sotin, the Bonn Theater Chorus and Phil-
harmonic Chorus, and the orchestra of the Beethoven-
Halle, Bonn, Volker Wagenheim conducting,

Seraphim will have the complete Beethoven Society
recordings by pianist Artur Schnabel next month. The

16 monaural LP's will be in five packages.

-

ARTUR RUBINSTEIN, whose package of the five Beethoven piano concertos, is
being released this month by RCA Records, contentedly listens to a playback during
a recording session.
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EMIL GILELS, pianist, and the late George Szell prepare their recording with the
Cleveland Orchestra of the complete Beethoven piano concertos for Angel. The
concertos were issued as separate pressings this year.
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Some oldies but goodies never leave the charts.

Like the music of Ludwig van Beethoven.

The hits of 1800 are still the hits of today.
New and exciting interpretations of his music are
being performed every year. The charts show that.

For Beethoven’s 200th Anniversary, we're

- featuring a selection of his major works performed
by the artists who help keep them contemporary
classics.

We have a feeling that Beethoven’s music is
going to be around for a long time,

Check the charts 200 years from now.
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1770 - 1970

Philips are proud to be able,
200 years after Beethoven’s birth,
to bring to ever-new generations

music that is ageless,
through techniques
he never dreamt of

and pertformances of quality,
sympathy, and respect.”

IIIII

*The complete symphonies - Eugen Jochum and the Concertgebouw Orchestra, Amsterdam
The complete piano concertos - Claudio Arrau and the Concertgebouw Orchestra under Bernard Haitink
The Late String Quartets - Quartetto Italiano
The complete string trios - Grumiaux Trio
The complete piano sonatas - Claudio Arrau
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HERBERT VON KARAJAN and Christoph Eschenbach.

AMADEUS QUARTET

A 76 Album, 12 Yolume
Beethoven Set From DGE

Deutsche Grammophon Records is going all out
for the Beethoven Year with a 75-LP, 12-volume set,

which is listing for $299.50. The albums, actually 76
records, can be obtained through dealer orders sent
directly to the company. DGG will ship the volumes
directly to purchasers.

Albums also may be purchased individually from
dealers’ inventory, but the price would be higher, list-
ing for $448.50 as individual volumes. Also, the com-
plete edition will be accompanied by a 275-page, bi-
centennial volume of the composer’s life, a $25 value.

Single volumes are being issued, three a month, The
August release included: Volume I—the nine sym-
phonies with Herbert von Karajan and the Berlin
Philharmonic; Volume [ll—chamber music for winds
with members of that orchestra; and Volume IX—
the Masses.

The September three were: Volume II—the con-
certos; Volume IV—string quartets and quintet with
the Amadeus Quartet and violist Cecil Aronowitz; and

KARL BOEHM

Volume XI—music for the stage with soprano Gundula
Janowitz, Karajan and Berlin Philharmonic.

This month's three packages are: Volume V—the
string trios and serenades with Trio Italiano d'Archi;
Vol. VIill—works for piano with Welhelm Kempff,
Geza Anda, Joerg Demus and Morman Shelter; and
Vol. X—"Fidelio” conducted by Karl Boehm. Winding
up next month will be Vol. VII—violin sonatas, cello
sonatas and variations with Kempff, Yehudi Menuhin,
and Pierre Fournier; Vol, VI—piano trios, piano quar-
tet with Kempff, Henryk Szeryng, Fournier, and
Amadeus Quartet and Christoph Eschenbach; and
Volume Xll—lieder and choral music.

In addition to the artists cited, the package also in-
cludes the Crole Quartet, Gwyneth Jones, Theo Adam,
James King, Edith Mathis, Franz Crass, Martti Talvela,
Ferenc Fricsay, David Oistrakh, Ferdinand Leitner,
Eugene Goosens and Karl Richter.

DGG has a heavy promotion going for Beethoven
Edition 1970 with consumer and trade ads, promo-
tional and display material.

Beethoven material by Fred Kirby

OCTOBER 10, 1970, BILLBOARD
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Beethoven...

On The
Charts

Columbia Records has scored most heavily with
Beethoven titles on the Classical Chart so far this
year. Both Columbia and Deutsche Grammophon con-
tinued runs by eight-LP complete symphonic sets early
in the year as Columbia hit with Leonard Bernstein
and the New York Philharmonic, while Herbert von
Karajan and the Berlin Philharmonic continued an
impressive chart run for DGG.

Karajan and the Berlin also registered carly with
the “Symphony No. 9," which also spelled chart action
for Leopold Stokowski and the London Symphony on
London Phase 4 and Andre Cluytens and the Berlin
Philharmonic on Seraphim,

Beethoven collections had a key hand in Colum-
bia's listings as “Beethoven's Greatest Hits” and “Happy
Birthday, Ludwig” settled down for long runs. Bern-
stein and the New York Philharmonic also continued
a long-term string with the “Symphony,” which, teamed
with Schubert’s “Symphony No. 8 (Unfinished)” proved
a chart item for Seiji Ozawa and the Chicago Sym-
phony on RCA Red Seal. Red Seal also hit with the
late quartets and "Grosse Fuge” in a five-LP package.

Soviet
Celebrations

To organize celebrations of the Beethoven Bicen-
tennial a special committee headed by composer Dmitri
Shostakovitch was established in Moscow.

First meeting was held Aug. 20 with representatives
of Moscow Philharmonic, The Bolshoit Theatre, Muzyka
State Publishers, Melodiya, Central Radio & Television
attending.

It was decided Moscow Philharmonic will carry
out concert series with prominent Soviet conductors
Yevgeny Svetlanov, K. Ivanov, N. Rakhlin and K.
Kondrashin participating through 1970/1971 concert
SEAS0N.

Muzyka State Publishers had already issued two
bhooks of Beethoven's piano sonatas, as well as ten
cello sonatas and sonatas for violin (edited by David
Oistrakh and L. Oborin), Muzyka will also issue first
Russian publication of Beethoven's letters, and book
“The Beethoven Music Form Principles” by V. Proto-
pOpOV.

Melodiya special releases will include Beethoven’s
nine symphonies, performed by famous orchestras and
conductors. Central Radio & TV will prepare special
Beethoven programs; at Glinka Music Museum will be
a Beethoven exposition will be opened; in December a
Beethoven conference will be held with ten reports
submitted by prominent Soviet musicologists.

Christmas
With Ludwig

Key classical labels are strong for major packages
this year to commemoriate Beethoven's bicentennary.
Promotions on these sets will be especially heavy for
Christmas. London has two new symphonic packages.
Early in the year the Stereo Treasury Series came out
with a package with Ernest Ansermet and |'Orchestre
de la Suisse Romande. Joan Sutherland was among
the soloists in the “Symphony No. 9.7

A new London package has the symphonies with
Hans Schmidt-Isserstedt and the Vienna Philharmonic.
A Philips symphonic set featured Eugen Jochum and
the Concertgebouw Orchestra of Amsterdam.

Angel filled a ten catalog lack with a 14-LP set
of the 32 piano sonatas played by Daniel Barenboim.
Arthur Grumiaux and Clara Haskel are featured in
a new Philips package of the complete violin-piano
sonatas, while Claudio Arrau is continuing his sonata
serics for that label. Also continuing is the Philips
quartet series by Quartetto [taliane.

a1
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HE“I World Premiere Recording of the Llﬁzl Hungﬂnan Rhapsody for Violin and Piano
. "

HEAR!
WORLD PREMIER
RECORDING OF

THE LISZT
HUNGARIAN |
RHAPSODY

FOR VIOLIN =
AND PIANO -

DISTRBUTED BY =~~~
AMPEX RECORDS
8913 SUNSET BLVD.

LOS ANGELES 90069
AND - o
555 MADISON AVE [ESsaiiea ©opee

RESERVE NOW

FOR YOUR PLACE IN THE SUN
TOMORROW MAYBE TOO LATE!

Palais des Festivals et des Congrés
CANNES, FRANCE

JANUARY 17 - 22ND, 1971

CONTACT:-
IN PARIS IN LONDON
XAVIER ROY ROGER WATKINS
42 AVE. SAINTE - FOY 26 FAIRLAWN AVENUE,
92 NEUILLY - SUR - SEINE BEXLEY HEATH

KENT
TEL: 722 3612 TEL. 01-303. 8138
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Talent

Talent In Action

o Comtinued [rom page 34

altogether charming. Her 1 Will
Wait for You" builds from a sim-
ple finger-snapping bass and cym-
bal accompaniment to a lush big
band sound effortlessly,

She can offer a very command-
ing dramatic stage presence, 100, as
she proves in “Something,” but the
pestures never get out of hand—
never too frantic—always just
right. Her songbag, with the ex-
ception of an African number, 15
standard pop. But whereas most
singers of her caliber tend to over-
arrange these “instant standards”
Miss WValery sticks to simplicity,
injecting herself as the new element

Do your
thing

with

an AKG.

It will

sound
better!

For complete information on
AKG quality performance
at prices ranging from
$40. to $75. net. See your
qualified dealer or write to:

MICROPHONES - HEADPHONES

oV Ly T [ ()
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il M &ET dfvm SVEEET, S ve oOiden. sgill vy vEF M IS

ARG ERAERE ¢+ DIP1RiEe OF poulnd DiRMGRE D1{fiFede sl + SERNQOROUCH, DHTANIF

and the result is most pleasing,
She concludes with an exuberani
“You Made Me So Very Happy”
that pulsey with exuberant life,
high spirits and sexvpal tension.
She is an intriguing, beguiling
voung talent.
DAVID CUTHBERT

SECOND COMING
Rush Over, Chicago

With the recent glut of groups
using a1 brass section, it is good 1o
hear one that has the potential to
top all the ones currently in exis-
tence, The Second Coming, a mine-
piece homegrown group, played
with finesse not often seen in rock
groups during its recent stay here.

Second Coming's music is tight
when it needs to be and free when
the songs call for it. Leader is
Buddy Stephens, who is wvocalist
and doubles on trumpet and drums.
His voice is powerful and was well
showcased as the group did several
numbers from its Mercury Records
LP. Les King is a slandout on
drums, as he pushed, shoved and
drove the band through the songs,
never allowing a letup. The horn
section (Jack Kramer on trumpet,
Bill Dinwiddie on trombone and
Dick Rudolph on sax) was punchy,
with Bob Penny on guitar, Ernie
Seil on bass, Tom Palmer on bass,
and Dave Miller on organ each
leading the right amount of sup-
port. The strong scloing talent of
the group was showcased during
“Ain't It Funky," a 20-minute piece
that was all too short. Put simply,
this group is dynamite.

GEORGE KNEMEYER

SECOND ORIGINAL
ROCK & ROLL SHOW

Acadermy of Music, New York

Twelve acts, count ‘em, 12,
leaning heavily towards the New
York groups. were put together
(and judging by lack of rehearsal,
apparently at the last minute) to
make up this second vintage and
veteran show. It was the mixture
as before—the revivalist audience
greeting the revived. For instance,
the Marcels were greeted raptur-
ously for this early Sixties “Blue
Moon"” (The final decadence of
the doowop sound) but not so for
their version of the 1970 “Hey
Jude.” The oldies were certainly
the goodies.

Apﬁcaring, parading their hits
and the B sides and an occasional
modern item, were the Jive Five,
Crests, Jesters, Marcels, Solitaires,
Elegants, Channels, Lloyd Price
{who topped the bill with a short
set, plus big band), Paragons,
Harptones, Moonglows (possibly
the bigpest applause of the eve-
ning), Lee Andrews and the Hearts,

IAN DOVE

CROWFOOT
Bitter End, New York

Crowfoot, led by Russell Da-
Shiell, had a strong first set at the
Bitter End, Sept. 27, on a bill
headlined by Jake & the Family
Jewels, Polydor's fine new group.
Capitol’s David Buskind, a prom-
ising folk artist, opened the hill.

Crowfoot's four-man strength,
with lead guitarist Sam McCue and
bass guitarist added since DaShiell
and drummer Rick Jaeger cut their
initial Paramount album, displayed
talent and intensily with good
blues-oriented material, They bear
watching. FRED KIRBY

ENGELBERT

HUMPERDINCK
Roval Box, New York

Engelbert Humperdinck returned
to the Royal Box of the Americana
Hotel, Sept. 30, strong voiced, ami-
able, sensuous and effective. Open-
ing an engagement of more than
two weeks, with soldout houses as-
sured throughout, Humperdinck
ranged through standard pop, rock,
Latin and, of course, country.

With a large backup orchestra
of well over 30 pieces, Humper-
dinck sang all numbers with effect,
uptempo and ballad, He even
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brought a teen-age girl to the stage
from the audience and sang one
number to her. The high points
were many, including “My Way”
and “If Ever | Should Leave You.”
The importance of country mu-
sic in Humperdinck's career was
apparent as he sang his latest Par-
rot Records single, "Sweetheart,”
“There Goes My Everything” and
his closing, "Release Me,” the song
which catapulted him to the fore-
front. “My Marie,” a recent single,
also scored. “Spanish Eyes” and
“Quando Quande Quando"™ were
the top Latin-styled songs.
Throughout, Humperdinck was
engaging, vocally effective, and
physically suggestive. *A  Man
Without Love” was but one of a
series of numbers that displayed
this magnetic performer at his best.

Laurie Holloway was his arranger
and conductor. FRED KIRBY

JOSE FELICIANO
Walforf-Astoria, New York

Jose Feliciano packs a lot of
power in his vocalizing and nsiru-
mentalizing—and he doesn't hold
back in either department. The
RCA Records artist debuted at the
Waldorf-Astoria’s Empire Room
Sept. 28 and poured out close 1o
90 minutes of musical drive. It's a
long pull but Feliciano held the
audience all the way.

His repertoire is a neat mixture
of uptempo and ballad material
like “High Heeled Sneakers,”
“Once There Was a Love,” “"Hey
Jude,” “California Dreamin’,” and
“Light My Fire,” among others.
His imstrumental treatment of
“Malaguena” was especially exci-
ing and the highlight of the eve-
ning. MIKE GROSS

Miles, Stewart
Hit the Road

CHICAGO — Two Mercury
Records acts, the Buddy Miles
Band and Rod Stewart, are em-
barking on cross-country tours.
Stewart, backed by Warner Bros.
Small Faces, has major dates at
the Boston Tea Party (5-7); East-
town Theater, Detroit (16-17);
Santa Monica Civic Center
(30); Fillmore East (Nov. 10),
and the Syndrome, Chicago
(13). Miles dates include the
Fillmore East (Oct. 2-3); Sugar
Shack, Boston (5-11), and Ac-
tion House, Long lIsland (Nov.
13-14).

New Tour for

Rock Ensemble

NEW YORK—Columbia Rec-
ords and Abbt Music have de-
signed another West Coast tour
to promote the New York Rock
Ensemble’s new LP. Dates®so
far confirmed are. Fillmore
West, San Francisco, Oct, 22-25;
Stamford University (Oct. 30),
the Wiskey a Go Go, Los An-
geles, (Oct. 26-27), Oklahoma
Fair Grounds, Oklahoma City
(Nov. 1)% Ungano's, New York
(Mov. 26-29).

Okun Songbook
Out on Oct. 12

NEW YORK—"Great Songs
of the Sixties,” a collection of
&2 of the most popular songs of
the decade edited by arranger-
conductor Milton Okun, will be
published by Quadrangle Books
Monday (12).

The book, which is the first
to be published by the New
York Times under the Quad-
rangle title, will be distributed
by Random House. The book's
price is $14.95 before Christmas
and $17.50 thereafter.
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TONY BENNETT

Starring Al

(aesar's Palace

Las Vegas, Mev.

Oct. 1 1o Ock. 14, 1970.
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BEL AIR SANDS
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RESORT MOTOR MOTELS on
SUNSET BLVD. and SAN
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Movie and TV Stars
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‘Larry Kane Show' Heading for il

Syndlcatlon Via Crosby’s Firm

HOUSTON — “The Larry
Kane Show,” an audience-
pleaser and key exposure me-
dium for record artists for more
than 12 years, is now shifting
into high gear for nationwide
syndication, starting the first of
the year. Bing Crosby Produc-
tions out of Chicago will distrib-
ute the syndicated hour version
of the show and Ed Broman has
lined up more than 30 markets
already. The Houston wversion,
telecast on KTRK-TV, will con-
tinue as an hour-and-a-half
wegkly show.

The format of the hour syn-
dicated wversion, which begins
taping the first part of Decem-
ber, will devote greater concen-
tration on live guest interviews,
Kane has always used about
four artist interviews on his
show and may use four or five
on the hour syndicated show
. « . 'because live guests are
very important; the people want
to see the groups or artists with
the chart hits.” He said that the
bandstand dancing will be cur-
tailed somewhat on the hour
syndicated version.

Countless record acts have
been interviewed over the years
by Kane, who produces as well
as hosts the show. One inter-
view he remembers fondly was
with Dionne Warwick. “"We just
rapped for 15 or 20 minutes;

By CLAUDE HALL

it was the first time she had
been down here, but we had a
good rapport. Then she sang
several tunes. I want to do more
of this sort of thing on the syn-
dicated show, if the artist’s stat-
ure demands it." He also said
very popular interviews were
done with the Three Dog Night
and with the Friends of Distinc-
tion.

Jeanne Jones is talent coor-
dinator of the Saturday show
and has helped line up such art-
ists for past shows as Vikki Carr,
Paul Anka, Tony Joe White,
Rufus Thomas, Kenny Rogers
and the First Edition, Glen
Campbell, Sonny James, Ray
Price, and Buck Owens for the
show, as well as the Supremes,
Kane's first broadcasting experi-
ence was on KULP in El Campo,
Texas, while attending high
school. He then moved to KNUZ
for four or five years as an air
personality. He started with the
TV show in 1958 and, while
most TV bandstand-type shows
have a high mortality rate, the
Larry Kane show has managed
to grow and prosper. The show
is always sold out and brings in
a large number of listeners be-
tween 18-35 years of age as
well as teens. The reason the
show pulls a large crowd of old-
er demographics, Kane said, “is
that I always integrate a more

KONE Hikes Power
& Shifts to Country

RENO — KONE, managed
by Dave Newman, has switched
fo a country music format and
boosted power to 1,000 watts.

The 24-hour station previously
featured a format focusing on
top 40 and golden oldie rec-
ords.

Al Gordon, the new program
director, said the playlist of
KONE will hinge on 40 rec-
ords, plus 10-15 pick singles
each week, and selected cuts
from the top 10 selling albums.
Jerry Shaffer, who is joining
the station from KLAK in Den-
ver, and Gordon will pick the
music for the station. Gordon
just arrived at the station after
two years as program director

‘American

Top

of KGAY in Salem, Ore., and
previous to that saw KATA in
Eureka, Calif., progress from
a “howdy, friends and neigh-
bors type of country music sta-

tion to a modern approach,”
he said.

Other air personalities on
KONE include Dale Scott,
Chris Mitchell, Jeff Richards,
Bob DeYoung (the former pro-
gram director), and Dick Fra-
SET.

Reason for the format change,
Gordon said, is that Reno had no
full-time country music station.
The station will play some of the
middle-of-the-road-type country
records, but depend mostly on
solid country product in its pro-

gramming,
40’

Gets 26 Stations

LOS ANGELES — Twenty-
six stations have launched
“American Top 40," the weekly
series of specials produced by
Watermark, Inc., reported Wa-
termark president Tom Rounds.
The three-hour series features a
countdown of Billboard's Hot
100 Chart and is rush-released
to the stations so that it arrives
in advance of the Billboard.
The show is designed to be
broadcast on Sunday afternoon.
Casey Kasem is host.

Stations now featuring the
show include KJR in Seattle,
KJOY in Stockton, Calif.;
KRUX in Phoenix; KEYN in
Witchita, Kan.; WGAR in
Cleveland, WAIR 1in Winston-
Salem; WFLI in Chattanooga;

WNOX in Knoxville; WCBM-in:
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Baltimore; WMEX in Boston:
WPGC in Washington; WVIC in
Lansing, Mich.. WKBR in
Manchester, N.H.; KMEN in
San Bernardino, Calif.; KACY
in Oxnard, Calif.;, KHYT in
Tucson; KCPX in Salt Lake
City; KQEO in Albuguerque,
N.M.; KINT in El Paso; KTSA
in San Antonio; KNUZ in Hous-
ton; KIRL in St. Louis; KEYS
in Corpus Chrisii; KPOI in Ho-
nolulu, and WWWW.FM in De-
troit.

All these stations are already
carrying the show—free to the
top 100 radio markets—or are
slated to launch it this week. In
addition, at least 10 more sta-
ions will begin carrying the
weekly specials in the next three
weeks,

sophisticated artist along with
the heavier current-hit groups.
I'll feature a Boots Randolph
every other show."

The reason for the show's
constant overall popularity, Kane
thought, is because of constant
change. The show uses no re-
hearsal. Directed by Kerry Rich-
ards, the show opens dirfrf)n(erem!y
every week. “One week, we
might open with a great artist
walking in from the prop room
and just have him or her start
singing; another week we might
open the show at the swimming
pool and patio here at the TV
station.” With a young, creative
production crew, the Kane show
does its “damnest” through
guests and special effects to keep
the show fresh and different.
“The only static thing about the
show is yours truly,” Kane said.
“I'm not 17 years old and I
don’t try to act 17 years old.
What makes the show different
from other shows around the
nation is that the show is differ-
ent each week.”

Lipsycs at Minimum

Lipsycs are kept to a mini-
mum and live performances are
not sought after. “We've had
some artists that performed live,
but we've never been entire]g
happy with the sound, althoug
I think the sound in this studio
15 as good as anywhere in the
country. It's just not a recording
studio. However, if an artist or
group wants to do a live per-
formance and is willing to come
in early so we can set up the
mikes and adjust the sound
levels, we're willing. The thing
we prefer, though, is that the
artists bring in the band tracks
and sing live over them. More
and more artists, fortunately, are
doing this. It gives the show a

ROY ROGERS,

second from right, takes time off from his co-host

duties on the Mike Douglas show to visit Philadelphia's country music
station WRCP, to promote his new Capitol single, “Money Can't Buy
Love,” and his soon-to-be-released album, "The Country Side of Roy
Rogers." With Rogers are WRCP “good guys'” Dave Stanley, left; Don
Paul, pregram director; and Nick Reynolds, right.

Letters To The Editor

Defends Trade

In reply to the disk jockey
who could not find a high-
enough-paying announcer job,
and said so in Billboard Sept.
19, page 24. | hope this is
only one of many letters in de-
fense of a great industry that
provides several thousand em-
ployees, a decent livelihood . . .
employes who contribute their
(undiscovered) talents lovingly.

I'm Wayne Denis, 31 years
old, and since 25, program di-
rector of WRERB in Holyoke,
Mass., father of five children
and husband of a working wife.
That's right, my wife MUST
work. Someday, she won't have
to. Anyone who cannot find a
position in a trade he loves,
doesn't want one bad enough.
Talent waiting to be discovered,
waits in a line that forms at the
rear. Wayne Denis has several
talents in programming, copy-

sportscasting, presently being

developed . . . and one day

Wayne Denis will go get the job
he wants.

Wayne Denis

WREB

Holyoke, Mass.

Money Matter

In the Sept. 19 issue of Bill-
board on page 24 there was an
editorial concerning a profes-
sional jock who was leaving the
trade at 30 years of age be-
causé of the lack of salary op-
portunities that would decently
support a family, etc.

The editor's note following
the article was the most truthful
thing I have ever read. Here is
some information to go hand-
in-hand with what your editor
had to say and you have my
permission to print any or all
of it anyplace in your fine
publication.

(Continued on page 50) writing

and production and

(Continued on page 53)

KWFC-FM Has the Right Ticket

SPRINGFIELD, Mo.—A “ticket" and a re-
quest line are the keys to KWFC-FM's program-
ming success. What makes the station unique,
however, is not that it uses the programming
tools, which are common for top 40 stations,
country music stations, and even some easy listen-
ing stations, but that KWFC-FM uses in-depth rec-
ord research through the ticket and telephone
requests and even record store calls by the sta-
tion's staff to pinpoint a playlist for gospel music
programming.

The request line ticket asks people telephoning
the station to play their favorite record for their
name and address, title of the record and artist.
There's also a blank for the library number of the
record.

Jim Price, program director of the 100,000-
watt stereo station, said that listeners cooperate
almost 100 percent in giving this information and
that the station has two reasons for seeking these
details: “"We build our mailing list from the re-
guest line in anticipation, among other things, of
a pgospel music publication.” Also, repeat calls
within the same period the request line is open
are not tabulated in the day’s sample.”

Deejays—including Larry Alford and Bill Jef-
fers—frequently mention the name of the listener
on the air, unless they do not want their name
mentioned.

Operators take the tickets and look up the
library number of the records and then the deejay
takes the tickets to pull his own record for his
show, making substitution when necessary, but
informing listeners that they'll try to get the real
lhi_tl'j_ﬁ if at all possible.

is causes some difficulties. Price said that
he called a Decca Records representative in the
area and told him that Jimmie Davis’ “The Three
Nails” could be really big in the town, the repre-
sentative finally said: ng'mt’s that?” and, an RCA
Records- promotion:- man- calmly- assured---Price
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that RCA didn’t have any gospel record product.

“Maintaining my composure — KWFC-FM is
the voice of Baptist Bible College—I reminded
him of RCA's many releases by the Blackwood
Brothers, the Statesmen, and George Beverly
Shea, to name a few. [ was sure that he would
be enthusiastic about two current Billboard-pick
albums—1Jake Hess' “Everything Is Beautiful” and
Shea’s “There Is More to Life.” He wasn't. To
give as much credit as is due, he did say that he'd
send me ‘some’ records.”

Yet KWFC-FM is creating considerable impact
in the area. A Sept. 18 concert promoted with
the help of the station drew more than 4,000 fans.
Featured in the concert were the Blackwood
Brothers, the Statesmen, the Oak Ridge Boys,
the Dixic Echoes, J.D. Sumner and the Stamps
Quartet, the Thrasher Brothers, the Gateway Boys
and Donna, and the Lester Family. Hovie
commented that it was the biggest gospel singing
that he had seen in Springfield in 15 years.

From the tickets, a tabulation is kept daily and
local record sales are made weekly. In the final
tabulation for the monthly printed playlist of the
station, a record sold counts as the same value as
five telephone request tickets. The monthly
printed playlist, called “KFC Sacred Stereo®),”
features the top 15 songs, detailing title, artist,
label, and record number. The list also shows the
top 10 acts of the month and the hottest items.
In September, the list showed that a tape of a
song called “The King Is Coming” was the favor-
personal appearance by the Speer Family with a
ite. A note followed that the record was not out
yet. “Bring Back the Springtime,” by Steve San-
ders on Canaan Records was also listed as hot.
No. 1 on the playlist was “Jesus Is Coming Soon,”
by the Oak Ridge Boys on Heart Warming Rec-
ords. Manager of the Gospel music station is W.F..
Askew.

OCTOBER 10, 1970, BILBOARD::
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CHARLIE $&

Y know, the way people talk about the
young folks these days, you'd think that
the kids have no kind of respect for their
elders, That's why I'd like to tell you what
some young friends of mine have done.

These young uns—call themselves
the Nitty Gritty Dirt Band, whatever that
means—have put together a record album
that’s sort of dedicated to me. And I think
that's real nice.

You'll hear all kinds of songs on the
album. Some of them, I can’t really
understand. There’s something called
“Rave On" that they say is a “rock and
roll” song. I don’t know much about
music, but it certainly does have a beat!
Then there are some old-time country
numbers like we used to play and sing
back thome. And, the boys have even
included a recording I made with my
world-famous singing dog, Teddy. That’s
his (Teddy’s) picture with me, on the
COVer.

Then, after they put the album
together ( and the cover s real nice, too! )
the boys got their friends at Liberty to
come up with a bang-up publicity and
promotion campaign. There's special
radio spots ( I thought Spot was a name
for a dog until I heard these! ), advertise-
ments in college and underground news-
papers and a specially-designed press kit
with a 78 r.p.m. record. In fact, the boys
tell me that if enough people want the
record, maybe they’ll put it in the Sears
& Roebuck catalogue!

I just wanted to tell you about the
record album because it's so nice and
because the boys were so good in putting
it together. I think that a whole lot of peo-
ple will like it, and we'd all be much
obliged to you if you'd make it easy for
them to get at.

Thank you.

An Enteriginmeni Service of
Tronsaomerica Corporniion

Liberty/UA, Inc. w
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Tw ive
eard of iust made one of

the timeliest comments
youlll ever hear.
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d these guys

will see that you do.

That's when Capitol’s entire promotion staff will be out

introducing ““Alright In The City” to programmers all over the country.
Expect one to see you. It could be the most important

meeting you’ve had all year.

www americanradiohistorv com
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WLLL-FM on the Air—
Simulcasts With Sisters

LYNCHBURG, Va.—A new
station, WLLL-FM, has gone
on the air here — simulcasting
with its sister station WLLL, a
daytimer. The new FM station
features a Top 40 contemporary
format 24 hours a day because,
“there was no nighttime Top
40 in the market and the audi-
ence in this area deserve to hear
what they want all of the time,”
said Stan Jayson, program direc-
tor.

“Our AM had been broad-
casting for seven years now dur-
ing the daytime. We have al-
ways received good response,”
said Jayson. “So we decided to
do the same thing on FM,
simulcasting with the WLLL
daytimer and then going into the
night to fill the hours when
there is an audience but no
music."”

The stations program from a

40 record playlist with 15 extras
and a great amount of gold—
every third record, to be pre-
cise. Music is chosen from sur-
veys taken in record stores
throughout the Lynchburg area,
trade charts and by running sur-
veys on what students from the
four colleges in the area are
listening to. “We play anything
that 1s popular including under-
ground cuts if the response is
big enough,” commented Jayson.

The air personalities add
relevant comments to the music
but keep talk to a minimum.
Personnel at the station includes
Bruce Hopkins, midnight - 6
a.m.; Dave Freer, 610 am.;
Dan Marks, 10 am.-2 p.m.;
Stan Jayson, 2-6 p.m., and
Wayne Bersch, 6 p.m.-midnight.
On weekends Gary (Lee Ram-
sey) Crouch and John Leebrick
join the staff,

Selling Sounds

By BOB GLASSENBERG

An album of the Ann Arbor Blues Festival has been mixed for
Warner Bros. at Elektra Studios. John Fishel, who was instrumental
in coordinating the festival, produced the album. It should be out
near Christmas.

At National Recording Studios, the Stone Cufters are in with
Clairol. The Maysle Brothers are mixing a film on the Rolling
Stones (Altamont). Hyman and Garsto are producing Swanson
Dinners music spots for Needham, Harper & Steers. Franco Ameri-
can jingles being done by BBD&O. United Artsts Records is pro-
ducing new Ferrante & Teicher album. Ted Bates is supervising
Galaxy Candy Bar jingles. The Connecticut Bank & Trust Company
is having music spots produced by Hal Sarra. Jack Urbant is record-
ing for Agent Rainbow Post. Ted Bates is recording jingles for
Trident. And Telpac is producing political spots for Governor
Rockefeller.

Criteria Recording studios in Miami is busy this week with
Atlantic Recording artist Sam the Sham., Where has he been lately?
Tom Dowd is producing the session. The DuPonts of Atlantic Rec-
ords have been taped as of Sept. 25. Producers were Brad Shapiro
and Dave Crawford. Frank Penn, a singer from Freeport, Bahamas,
is in to tape and produce a session for his own label to be distributed
in the Caribbean, Pet Clark will be in to finish off her new album
for Warner Bros. Arif Mardin will produce it. Dee Dee Warwick will
be in for Atlantic with Crawford and Shapiro producing,

* * *

At Electric Lady Studios, New York, are Sir Lord Baltimore,
Carly Simon, and Zephyr. Also in the studio is Tax Free, with
Lewis Merenstein, producing for Inherit Productions and Ron
Johnson as engineer. Ray Paret Productions has Red Eye in for a
session with Paret producing and Kim King as engineer. Diamond
Rio is a new group with Tom Edmunston Productions and Edmuns-
ton producing and King as engineer.

SRS studio in Ft. Lauderdale, Fla., has just finished a new
single by Truth, “Do You Really Have a Heart?" produced by
Mike Birzon Productions. The song was written by Paul Williams
and Roger Nichols,

* * %

At Media Sound, Harry Hirsch is in the studio for WNational
Airlines with “You're Gonna Have a Great Flight," for Telpac.
Doria Steedman producing with the synthesizer., Hirsch is also doing
a Jergens Lotion spot for Cunningham and Walsh with John Held
producing. Also being produced is a Breck Creme Rinse commercial
“Billiards,” for SSC&B with Stan Noble producing. John Held is
doing a Yellow Pages commercial for C&W,

Then there is an Alcoa 60-second animated commercial for
Stars and Stripes Productions with Carmine Desarlo. Young and
Rubicam is doing an Eastern Airlines spot with Alice Powers pro-
ducing. Jim De Barros producing a spot for Volkswagen “Golden
Staircase."

* % W
Vardi & Hambro Productions of New York and Los Angeles
have recently scored music for three various 60-second spots for
Tastyvkake. Lewis & Gillman is the agency and Richard Calabrese is
the producer. One of the spots utilizes opera stars Gabor Corelli,
tenor, and Joan Sena, soprano. There is also a “rock and roll type”

with George Benson the puitarist and a folk spot with Tom Picardo.
* * %

Bob Sherwood has joined Reeves Production Services in the
sound studio. Sherwood comes to his new post from Manhattan
Sound Studios where he was a mixer. He was also chief sound
engineer at Titra Sound. He mixed the tracks for “Midnight Cow-
boy,” and “Z." Reeves has uvir 2;]' yn*ars‘ experience in the business.

Shield Productions has opened new offices in Chicago at 161
East Grand Street. They create and produce radio and TV com-
mercials.

{Continued on page 50)
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DEE-JAY JOB
SERVICE SET

NASHVILLE — An air per-
sonality job placement service
has been launched here by Jim
Powell, former news and pro-
motion director of WENO, lo-
cal radio station. Powell said he
is seeking airchecks from air
personalities coast to coast, in
confidence, He will also counsel
beginning air personalities. The
name of his firm is Disc-Jockey
Placement Service.

CKRD-FM to
Country Play

RED DEER, Canada —
CKRD-FM, stereo radio sta-
tion located here, has switched
to a country music format, re-
ported Harv B. Hillman, who
says that the station is the first
stereo country music station in
Alberta. The station has fea-
tured a good music format with
limited talk for the past six
years, Station includes Barry
Bergh, Reid Berguist, and Hill-
man, with Wayne (Clint Camp-
bell) Peterson due to join the
station soon from CFGP in
Grande Prairie, Alberta.

Stu Morton, the music direc-
tor, is seeking stereo product
now in order to build a country
music library for the station.

Records are played in clusters
of two-to-four records. Music
ranges from Buck Owens rec-
ords to tunes by Jane Morgan
and Al Martino that are country
in nature. The AM affiliate
plays easy listening in the day
and Hot 100 chart records at
night. Deejays included Ron
Henry, Stan Phillips, Fred Steele
and Louise Woodthorpe, with
Gord Lewis and Rob MacGregor
doing weekend work. CKRD-
FM plays 12 hours of country
music daily; only variance in
format is for some jazz pro-
grams.

Vox Jox

By CLAUDE HALL
Radio-TVY Editor

Walt (Baby Lome) Love is now

on WOR-FM in New York:; he'd
been with CKLW in Detroit. . . .
Also heard Johnny Michaels on
WCBS-FM, filling in for a man
on vacation; Johnny had been on
WMCA; both stations are in New
York. . . . A letter from Dave
Boliek, program director of
WCHL, Chapel Hill, N.C.: The
Smiles Associates Clinic was to-
tally out-a-sight. Bob Raleigh,
Norman Suttles, Martin Street and
thew hole Smiles bunch can be
proud of the fact that they have
given to an industry that needs
gifts of the calibre of last week-
end’s program clinic. The Hamil-
ton, Bennett, Broussard, Cook,
Sherard, Wigglesworth, Canada,
Stone panel was great, but better
was their willingness to share
with other guys on the way up.”
. . . John Anthony, program di-
rector of WKEKE in Ashville,
N.C., also wrote praising the
Smiles meeting.

One of the things mentioned at
the Smiles meeting was the need
for a programming society. I've
been bouncing this off people for
about two years. Now, I'd like to
know how all of you feel about a
society for program directors and
air personalities. Main objectives:
To improve the professional status
of both program directors and air
personalitics, perhaps establish
some criteria of stability in the
field, to foster higher standards of
professionalism among all people
in radio programming, and maybe
set up retirement benefit pro-
grams, placement services, and
unemployment fund programs. In
general, I feel the best way to go
about organizing this society i1s to
form an advisory founding board
of program directors and maybe
a couple of air personalities, Their
duty would be to contact 10 other
program directors each to re-
search and augment laws and by-
laws and submit these before a
general meeting of program direc-
tors for approval. At that time,
dues could be set and rules estab-
lished. To be a valid and worth-
while organization. it must be or-
gnnl:erl by program directors and
air personalities, not by me or
another outside force. I am now
attempting to swing some support

KSPD Voids Void
With Hip Rock Play

BOISE, Idaho—There was
void in radio between hubble-
gum and non-rock station in the
area and KSPD had filled the
void, according to Gary Daniel,
program director. “There were
no stations playing progressive
rock in the area, so we thought
we would have to do it,” said
Daniel. The station, which was
formerly KDST, plays all rock
sounds and ‘begins with the
softer in the morning,

WKEE Tags
Oldie to News

HUNTINGTON, W. Va—
WKEE here is now using an
oldie record to come out of the
news, according to music direc-
tor Jim Mack. The newscaster
ends the news with the state-
ment such as: “That's news to-
day, Sept. 29, 1970." The next
thing heard on the air is a spe-
cially produced cartridge that
tells listeners: “Music yesterday,
September 29 . . ." and tells
the year the oldie was a hit
The intro to the oldie record
is accompanied by a tympani
roll.
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gradually building to heavy pro-
gressive rock by sign-off at
8 p.m.

“We use about 75 cuts on
our automated carts,” said
Daniel. But the station is live as
far as personalities go and they
generally play whatever they
want with oldies and the No. 1
tune, according to local surveys
and listener response once an
hour. *l1 find that the carts
which are equipped with auto-
faders, keep the format tighter,”
Daniel said.

The aim of the station, ac-
cording to Daniel, is to capture
the 18-35 year-old, audience
*It’s that simple. We used 12
promotions in our first four
weeks of new programming and
call letters. We are also very
much involved In community
activities,”" Daniels commented.
The 1,000-watt station's air per-
sonalities include, Gary W.
Daniel, program director, 6-11
a.m.; Fred Schumaker 11 a.m.-

- music director Rick
Ulcfenbﬂg 4-8 p.m. signoff.
Chris Colt is production super-
visor and fills in as personality
when needed and Paul Ryder
is soon to be added as a full-
time air personality.

behind this organization—if you
Want it. I'm willing to do some
of the legwork—such as contact-
ing about 50 program directors n
the initial step. I'll keep vyou
posted on further developments,
But, if you want to be a part of
this, let me know.
* * *

Mike Button has been pro-
moted to program manager of
KNBR, San Francisco, and Don
Anti, former music director of
KFl in Los Angeles, now takes
over as production coordinator of
KNBR, Mike's old position. Anti
is also music director. . . . NOTE:
I got a heap of phone calls and
letters about “End of the Line."”
Can't print most of them, of
course, because some of the guys
would get fired. However, thanks
for all the commenis.

* * *

A letter from WUNI program
director Mike Malone, Mobile:
“First of all, thank you for your
kind words about WUNI in the
Sept. 26 edition of Vox Jox. I
would, however, like to make you
aware that salaries have improved
substantially since yvou last heard
from us. Qur daytime men now
make $165 weekly. Also, we do
remotes gquite frequently on the
weekends (only) and they are paid
%6 hourly talent for this, with in-
creases expected in the future. As
far as I know, and I am pretly
certain of this, salaries at WUNI
are higher than any station in
town. Enjoy your column. Tell
Ken Dowe hello.” Then follows a
separate letter from WUNI news
director Gregg Prymak, quoted in
part: “But more important than
the superficial niceties is the
working atmosphere. Everyone al
the station (from general manager
Rocky Reich down 1o the secre-
taries) works efficiently, and most
important, pleasantly together,
There are no major staff prob-
lems because management respects
and cares about its employees.”

* * %

Jarrett N. Day reports in from
WLYN in Lynn, Mass.: he'd been
operations manager of WMLO in
Beverly, Mass,, but is now
WLYN's morning air personality
and music director. WLYN's staff
includes program director Bob
Merman who does weekends at
WEEI in Boston, Chris Claussen
who also puts in time at WHDH
in Boston, and John Foley. Jar-
rett says that “everybody from the
WMLO staff has safely evacuated
to stations elsewhere. Morning
Man Don Lewis is now doing
housewife shift at WFEA in Man-
chester, N.H., has W.C. Churchill
and Penrod Rideout, who was do-
ing afternoons at WMLO is doing
mornings at WFEA, Weekend man
Dave MacDouggal went to a Port-
land, Me. station, but I'm not sure
what station. If you ever get up to
WFEA territory, give them a lis-
ten., They have a WFIL-type for-
mat. The program director Bob
(Granny Goose) Leonardi is an-
other WMLD graduate."”

* W

Jerry Sttphtns has joined
WHNCR-FM, Cleveland, a progres-
sive rock station; he'd been with
KFRE in Fresno, Calif., as assist-
ant program director. Jack Thayer,
general manager at WNCR-FM as
well as WGAR, hired Stephens
after all six deejays walked out of
WHCR-FM. Station s using su-
pervisory personnel and freelance
deejays. J. Robert Wood at
CMUM in Tnmntu 15 looking for
a deejay with production experi-
ence. , . . William R. James, gen-
reral manager of WIR in Detrou,
has been named execulive Vvice
president in charge of operations
of Fairchild Publications. . .
William C. Chadwick has been
named general manager of KRDS
in Phoenix; he'd been general
manager of KBNO in Houston.

* * *

Ken Griffin has been trans-
ferred from WDRC in Hartford,
Conn., to sister station KGIL mn

(Continued on page 50)
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PERSONALITY PROFILE

WMAL’'s Grant: More Than DJ

WASHINGTON — Television
began by being heralded as the
intimate medium, but the truly
intimate medium today is radio,
according to Felix Grant, air
personality at WMAL, who pro-
grams his own show and helped
to introduce Brazilian music to
this country, “There is a certain
closeness between the true air
personality and his audience,”
said Grant.

Grant notes the difference be-
tween “air personality’ and “disk
jockey.” "“Disk jockey has a
dreadful connotation to me,”
Grant explained. “It connotes
someone who plays the top 20 or
40 records and probably knows
little about the music. There are
many such people in the industry
today and it i1s mainly due to
the rigidness of radio stations
and their preoccupation with
trends and hits. How many times
can a single be played before

the audience gets tired of it?
This is not fair to the artist and
not fair to the audience. The

good air personality knows his
music, he is in touch with his
audience and has little to do with
trends. I hope he is interested
in playing new tunes as well as
old, established tunes. [ think
that giving exposure to the artist
should be the primary goal of
every air personality. There are
thousands of groups that record
companies have, but do not get
exposed, ‘because our audience
wants to hear the hits.” Well,
you can give them the hits but
you can also give them the un-
knowns and let them make up
their own minds.”

Research the Key

Grant has been at WMAL for
17 years and has programmed
his show from the start. *“I find
that research is the key to this

3l
3

JIM LANG, left, air personality at KMPC, Los Angeles, talks with
Richard Wess, arranger and producer of “Percussion for Lovers,” on
Uni Records, during a contest Lang devised to name the unusual
instrument Wess used in one of the LP cuts, “This Guy's in Love

With You."

Yesteryear's Country Hits

Change-of-poce programming from your librarion’s shelves, featuring the disks
that were the hottest in the Country field 5 years age and 10 years ago this week.
Here's how they ranked in Billbeard's chart at that time.

POP SINGLES—10 Years Ago
October 10, 1960

1. Mr. Custer—Larry Verne (Era)

2. Chain Gang—Sam GCooke
(RCA Victor)

3. My Heart Has a Mind of Its Own—
Connie Francis (MEM)

4. Save the Last Dance for Me—
Drifters (Atlamtic)

5. Twist—Chubby Checker (Parkway)

6. A Million to One—Jimmy Charles
(Promo)

7. S0 Sad—Everly Brothers
{(Wamer Bres.

8. Devil or Angel—Bobby Vee (Liberty)

9. | Want to Be Wanted—Brenda Lee
(Decca)

10. Kiddio—Brook Benton (Mercury)

POP SINGLES—5 Years Ago
October 9, 1965

1. Yesterday—Beatles (Capitol)

2. Hang On Sloo cCoys (Bang)

3. Treat Her Ri oy Head
(Back Beat)

4. Eve of Destruction—Barry McQuire
(Dunhiil)

5. The “In" Crowd—Ramsey Lewis
Trio (Argo)

6. Catch Us If You Can—Dave Clark
Five (Epic)

7. You've Got Your Troubles—Fortunes
(Press)

8. Baby Don"t Go—Sonny & Cher
(Reprise)

9. You Were On My Mind—We Five
(AzM) .

10. Do You Believe in Magic—
Lovin’ Spoonful (Kama Sutra)

SOUL SINGLES—5 Years Ago
October 9, 1965

1. | Want To (Do Everything for You)
—Joe Tex (Dial)

2. Papa's Got a Brand New Bag—
James Brown (King)

3, The “In" Crowd—Ramsey Lewis
Trio (Argo)

4. These Hands (Small But Mighty)—
Bobby Bland (Duke)

5. Treat Her Right—Roy Head
(Back Beat)

6. Respect—0tis Redding (Volt)

7. Simce | Lost My Baby—
Temptations (Gordy)

8. The Tracks of My Tears—Miracles
(Tamla)

9. Cleo's Back—IJr. Walker & the
All Stars (Soul)

10. Soul Heaven—Dixie Drifter
(Roulette)

COUNTRY SINGLES—

5 Years Ago
October 9, 1965

1. Behind the Tear—Sonny James
(Capitol)

2. Is It Really Over—lJim Reeves
(RCA Victor)

3. Only You (Can Break My Heart)—
Buck Owens {Capitol)

4. Truck Drivin' Son-of-a-Gun—
Dave Dudley (Mercury)

5. Helle Yietnam—IJohnny Wright
(Decca)

6. Green, Green Grass of Home—
Porter Wagoner (RCA ¥ictor)

7. The Belles of Southermn Bell—
Del Reeves (United Artists)

8. | Wouldn't Buy a Used Car From
Him—NMorma Jean (RCA Victor)

9. Yakety Axe—Chet Atkins
(RCA Victor)

10. Gonna Have Love—Buck Owens
(Capitol)
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type of programming," said
Grant. He plays every type of
record imaginable, from Shuggie
Otis to Charles Aznavour. “1
have been listening to music and
researching music for vears. |
try to tell my audience about the
artist. Perhaps some of the
things 1 mention are trivial, but
the audience seems to enjoy all
the facts | can relate to them.
This is important and keeps me
away from that jukebox syn-
drome.”

Albums are another key to
the 17 years of success that
Grant has enjoyed. “Hit records
are fine. But when only one cut
out of perhaps eight cuts on
an album is played, the audience
does not get what it deserves,”
Grant noted. “An artist deserves
full treatment of his album, not
just one single cut which hap-
pens to be a chart hit. [ am not
really concerned with charts, I
am concerned with good music
whether it sells or not. I ask will
the audience like it? 1 also try
to avoid cliches and obvious fads
while programming not just for
the 18-35 year old market, but
for perhaps the 15-80 year old
market."”

Competition Stiff

Competition is stiff for Grant.
“There is the Top 40 station
with its demographic and hit
tune, and the MOR stations, the
all-news stations, and every
other type of format imaginable.
This is competition and this is
stimulating to me. It means that
I must research into the lives of
artists every day. My job is not
just my air slot from 7:35 p.m.-
midnight every day. I work at
home with a wvast amount of
reference books written on mu-
sicians. T try to put together a
show that is cohesive, informa-
tive, and broad in its approach
to music. Best of all, [ get no
orders from the station about
what to play. This is most im-
portant.”

Grant has been in radio for
25 years, breaking in with
WWDC, before WMAL. His
fondness for music and relation-
ships with various dignitaries led
him into explorations of music
from other countries. Eventually,
he became involved with the
Brazilian Cultural Institute in
Washington. This was after he
ran across some Louis Bonfa
and Maysa tunes that he im-
mediately began programming.
“The movie ‘Black Orpheus’
really got me going on Brazilian
music. [ began gettmg record-
ings from Brazil and airing the
music nightly., 1 don't know
exactly how heavy a role I
played with introducing the mu-
sic." But he received the Order
of the Southern Cross from the
Brazilian government for his ef-
forts.

Whatever role Grant has
played with introducing various
sounds to the Washington audi-
ence and perhaps to the entire
U.S. audience, he stresses the
fact that none of it would have
happened if it were not for the
fact that he had and has freedom
of programming on his show,
perhaps an anachronism in to-
day's radio programming. “[t
works because the air personality
has to know his music and his
artists, He has to have an open
mind and always play what he
feels the audience will be in-
terested in, but never overplay a
record. I use LP's exclusively so
an artist can get exposure for
more than just one recording. It
works and, hopefully, will con-
tinue to work.”

www americanradiohistorv com

RADIO-TU MART

If you're a deejay searching for a radio station—or
a radio station searching for a deejay—Billboard is
the best buy. No other trade publication is read by
so many air personalities and program directors.
And all of the sharp programming-oriented general
managers read the magazine, too! Best of all, Bill-
board classified ads achieve better results than any
other publication in the field. General managers re-
port that a Radio-TV Job Mart can draw five times

the results of the next leading radio-TV industry pub-
lication. The cost is $15—in advance—for two times.
Box numbers will be used, if you wish. Send money
and advertising copy to:

Radio-TV Job Mart
Billboard
165 W. 46th St.
New York, N.Y. 10036
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gtation. Professlonals only. At least 8 years' experience, P, D, experience,
3 years’ commercial radlo experience seeks P. D. job with station that is
lnd super prnduﬂﬂﬂﬂ ability. Send contemporary or plans to be in medi-

Ll chesk, ompite femme fog sl | | gm Eagtern mackel Box No."S00
P.D., WSPR, Springfield, Mass, 01103, et ol s

An equal opportunity employer.

Experienced announcer looking to

WHNOW, York-Lancaster and Harris- break into 8 medium to major-sized
burg’s only modern Country Music market. Honest and reliable, with a
gtation, ls seaching for & i‘irut-nh well-rounded  beackground. Former
alr nality ‘Fh: Min_ we radle news director, uhﬁ;mu talk
ln-nklp.ne"{unr is I pProver rnftlllnu.n] show host and disc jockey th Rock
£ resume and and MOR). Will esonsider all dp&n
E} Station H'.III B, %ﬂw ings In each cate Third
ok B A coual | | et slliny Sepolit, ol B
.-umn-rtunltrInlphrﬂ Y'.Nm
';H'Im ¥l H-huhl.:.r Hnﬂer-: Country - —
usie Station Georgla's 2nd larg. First phone with experience in Call-
est city . . . Is seeldng 2 jocks. Send fornia rl-cl.tu working in Top 40 with
ia J'I:md rnum- t-:.-: ']I'um i}'HEli. pa'ﬂnnd t:-.hE." bean d ﬁu Mv
Box olumbus, oon strong market.
3190Z. All tapes “':‘-ﬂ be answered. :rm ;:rln old. Unlimited nuft'

with great potential and a soun

m— that's uiﬂl.u I'm Imun!“fnr large

t or m market
DJ with first ticket, modern country wanting person trTup-I{lurp-:r-
format, should be t'-tmm: on prndlm T"nu \ El: mnt-mnﬂrlrx MOR Jock.
tlomn a...d prumu-u-:m oriented for is Hﬂl-rl‘l..'ﬁ mlt PH‘I![-!
hmsehw:rh to work with and a decent
L‘P?I‘E.U Room 1115 1st Natignal Bank fir chesk and resumie upan requs
~Cinginnati, Ohlo 45302, Hox Radio-TV Job Mart, Hu.t
nd I:m-ard... 185 W. 46th S5t., New York,
N. Y. 10034,
Soul Vir-
& Dot “ﬁ‘éﬁt e ma,
rience necessary. No. 1 'm-l'kﬂt Available immediately . . . MOR per-
hﬁtgﬂﬂm'" ‘“ﬁﬁ“‘ n son '!ri.’éh Emp%mﬂ‘knn:]n
fringe ben Mile MO Ddies An
P.D. WANT, Richmond, Va., or tele- phone e Tant haraciared i wanrs
phone T03—843B366, [ need you Medium Marke! as Assistant Pro-
yesterday. gram DMrecior, Production Director,
and Afternoon Drive. alo wri
e - - wesekend Te 2 Talk Music
e s e e g 1o
We are pée M.O.H. and 40 e M.
air ;:-ur-unl tes In the m.&’ﬁ' to ?ﬁﬂﬁ ?rmig%mﬂ E-ﬂl'llr%, f
nm,mn “fa%u Send tape and ‘ n!l::- orman ﬂl-lﬂ-‘-ﬁ:
Mﬂd Crlnu.nul h’ uN;L mcnf- Telephone: 14f3— .
gan Ave., , Tl. 50611, No fee.
California markets only . I hawve
Dise Jockey and MNewsman wanted. 4 ars’ rience as foll charge
wmsi 5'““ “"“F 't““‘fﬂ'-‘“ Program Ditector &t Southern Ver
working. con mmﬂnm efits, . Send TRAnE ey, AN one year previcus
tape and resume ’t.u- ﬂ-rnt Hallnn. :!]FI’ F ;:Tdncunnm?w
Box 2546, Baton Rouge. married, super rellable and loohn
ﬂ:nr security not stardom, Heawvy h-.
— , NEWE copy and lmthr
oin Rochester’s No, 1 FM d"hu s Bk o Ay ur:ﬂ“’
i W L B
wmt tn :c-ﬁdupﬂdun- pen. F.C.C. 3rd. Let me han
tlun man, bmva in muu!lu your control room. Write R
can do a good lﬁm 2535, Tuluca Lake Sta., Nnrthlinu:
orders, you might 'Em uu man fn-r wood, Callf. mm{ or :ﬁu collect
this growing chain opera Mall (213) 080-8581, 275-1605. 1 prefer to
tape resume llmnmdiltalr ‘to Bob settle within 150 miles of L.A. or 8.F,
Oliwer, FM 79, 350 East Ave.
T, 14604, No phone e e ———
calls,
Hadio pro with f{irst phone. Pro-
mall market ge ﬂﬁ‘gfd ey
' now § n Nl | L il g™
Wanteq: Lontmmporary. MR v Married and draft exempt. Solid Alr,
ticket. 6-10 AM alrshift with one of Production, Programming, Sales,
Indiana®s best small market stations, Copy, Play by P EI'EHEE'I"H Per-
Pogition s stable, salary i3 well nml intcrrltwu at D. “m‘rﬁu“
Hetal. My SaralnE iy, WADAS 5 1oy for offer with a future. Pro.
sales I'm all for it MNo begin- ﬁﬁmlnlnmmt w.
ners. JIlIl’l!' you're good, send tape. "' Job 1'3.; "
Bunnl_ Hn, _ﬂhm l-“i 1“ w |..| Hﬂw I:I:I't. N- "a
f benefi W Crawfords-
ville, Ind. 31 Need wou
¥E8
e ¥f1':“t* Imﬂt m}du-u.'m;d et
- n aAvie, BATT HE
Emf u'}ntemu“u]m;.“an ;&?.ud'ﬂ: agtle. Prefer MOH formai in Dela-
Must be tight, have a 1st phone, lnd ware Valley or N, Y. Me litan
willi to accept responsibility. Area, Canada, I could come you
possible, mdﬁﬁ;“ with ta ﬂnd Ll!' the '!.Fﬂu is right. Tlu name Is
resume. Bo o, 314, Radio- Johb Rowe, 58 N. Holly Ave.,
Mart, H!.I.tl:n:_m 165 W. 46th SL., New H-l'lil-l.‘ Shade, N, J, 08052,

York, N. 10038,

And the tapes just keep on coming.
I have heard from every fake—Drake
—jock and hmﬂcm ll:'hﬂﬂl raduate
in the ml.ﬂ Bt have
;Nﬂ:]dtmu jm:pﬂ}“ d#:rt:i:;'ﬂ.r m””
n W e
aks that make the g

ADVERTISING IN

1 g



www.americanradiohistory.com

Radio-TV programming

Selling Sounds

o Continued from page 48

Location Recorders (Billboard 10/3) has gone into the com-
mercial production business, using their remote 16-track facilities
for a Delco Battery commercial recorded under Niagara Falls, and

the “Love,” celebrity spot for the New York Urban Coalition,
* ® *

Roy Cicala has taken over operation of the Record Plant’s
facilities in New York. He has six years’ experience as an engineer
in the industry and has engineered spots for Coke, Clairol, Kent,
and Pan American Airways, as well as engineering records for the
Rascals, Arlo Guthrie, Frankie Sinatra, and the Everly Brothers.

The Record Plant has just completed total acoustic redesign
of their facilities, including installation of new consoles, tape ma-
chines, and control boards designed and manufactured py the Rec-
ord Plant under the supervision of Tom Hidley.

In the New York studios of the Record Plant, the Four Seasons
are in for Mercury Records, with Bob Gaudie producing. Brook
Benton is also there, recording for Atlantic. At the West Coast
Record Plant, Mediarts has Magpie; Demian is recording for ABC;
Roger Tillison for Atlantic; Turley Richards for Warner Bros.; and

Edu Lobo for Phillips.
* * *x

Gavin & Woloshin Inc. finished a 60-second TV spot lor the
Lincoln National Life Insurance Company. The lyrics were written
by Kevin Gavin and Sid Woloshin and arranged by Joe Renzetti.
The spot is entitled “"Gift of Love,” and the agency is Bonsib Ad-
vertising from Ft. Wayne, Ind.

* * *

Dave Mullaney of CEMI finished a City Bond Issue spot for
Philadelphia. He also composed and arranged it, Merry Flershem
who is in the off-Broadway production of “You're a Good Man,
Charlie Brown,” sings the spot. Gray & Rogers of Philadelphia is
the agency.

* % *

Allegro Sound Studios is probably the most innovative studio
in the city at the moment. They did the “Left Over Wine,” album
for Buddah. It's a live Melanie concert at Carnegie Hall, New
York. All Bruce Staple brought with him to the concert in the way
of equipment was a “little black box,” which fed the sound through
cables, at the proper levels back into the Allegro studios about
eight blocks away. The quality of the recording is excellent.

Vox Jox

o Continued from page 48

Los Angeles. . . . Berry Burks,
program director of American
Forces Korea Network, P.O. Box
156, APO San Francisco 96264,
wants Jay West of KRIO, McAl-
len, Tex., fame to write him. . . .
Available: Arthur Takdall, soul
jock, mihtary veteran; limited ra-
dio experience, but a hard-work-
ing, dependable man. (301) 263-

3780.
* k *

I just attended a radio meeting
in Raleigh—an excellent meeting
of more than 70 program direc-
tors and general managers. 1 don't
think I could praise Norman J.
Suttles, president of the broad-
casting chain of Smiles Associates,
enough. Suttles paid tribute to L
Raleigh (Bob Raleigh) Gaines, na-
tional program director of Smiles,
for conceiving the wdea of the
meeting, but it was Suottles who
icked up the tab. The entire
miles operation bent over back-
ward to provide an educational
atmosphere to advance radio. Even
the competition was invited—and
came, And Suttles was always on

45 rpm RECORDS
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hand, along with his general
managers and program directors.
Everyone came away from the
day-and-a-half meeling very grate-
ful to Suttles and Smiles. In my
opinion, Smiles is a very progres-
sive broadcasting operation and 1
just wish other operations would
also sponsor this type of meeting.
* * *

Dave Kapp, who says he started
out in Cheyenne 10 years ago and
“it's nice to have finally pgot a
foot in the door of the big time,”
will be doing a weekend talk show
on WMCA in New York under
the mame of Jerico. He does a
daily progressive rock show 1-6
p.m. on WMMR-FM in Philadel-
phia and admits that he's into the
music and having fun. . . . Bill Dal-
ton, general manager of KLAC,
which goes to a country music for-
mat Oct. 1, called to say his lineup
will include Jay Lawrence, music
director/assistant program director
Bob Kingsly, Charlie 0'Donnell,
Deano Day, Tony Taylor and

Newman, who moves over
from KBB(Q), which is also in Los
Angeles. Jingles were being cul
last week in Dallas at PAMS. Art
Holt is working with the station
to help it launch its new format.

* * W

Bob Sherwood sends in the June
1970} Pulse of Sacramento (his first
as program director of KROY, a
top 40 station). KROY ties KRAK,
a country station, im men & am.-
midnight and ranks third behind
KGMS 17, and KRAK 16 in wom-
en with 13, but shoots far ahead in
teens fo lead the total shares with
23, followed by KRAK and KX0A
with 14 and KGMS with 12, Sher-
wood reporis that KROY has
doubled its mid-day ratings and
went up in every other time slot
and this is the highest total share
for the station in several vyears.
It’s interesting Lo note that KXOA,
supposedly an easy listening sta-
tion, was second in teens in the
market with about 23, Now this
figure represents the work of Jack
Thayer, Don Lund and Don Imus
—all three of whom are in Cleve-

{(Continued on page 52)

Partridge TV
Series Off o
Fast Start

NEW YORK—The Partridge
Family got off to a good start
Friday night (25) in its debut
of the new ABC-TV half-hour
series—""The Partridge Family”

—as well as the Bell Records

group.  Actually, the record
wis released in advance of the
TV show and is already getting
considerable top 40 airplay, ac-
cording to Bell's national promo-
tion director Steve Bell.

The show revolves around a
situation comedy plot involving
a mother—Shirley Jones—and
her children who form a rock
group and tour the country.
They sing as they go. The rec-
ords are produced by Wes
Farrell and the show appears
to be a perfect showcase for
product and has a natural ap-
peal to the voungsters who buy
singles.

CLAUDE HALL

Clark, Randal
Form a Firm

LOS ANGELES—Dick Clark
and Ted Randal have teamed
to form a radio consultant firm.
Their new company, Ted Ran-
dal, Dick Clark International
Radio Consultants will offer
three services: programming and
personnel consultency for rock,
easy listening, and country sta-
tions, a 2,000 hits library service
mveriﬂg 1956-70; and an FM
service In conjunction with Alta-
fonics, an automated syndicated
programming supplier.

Randal continues to operate
his own consultation firm and
Clark continues with his own
television programming activi-
ties.

WNEW-FM

Simulcast

NEW YORK — WNEW-FM
at 10 p.m. Oct. 11 will simulcast
in stereo an hour rock show
taped at Fillmore East which will
be televised on WNDT-TV
here, according to WNEW-FM
program director Gary Palant.
An attempt had been made to
broadcast the show in quadra-
sonic sound. The National Edu-
cational Television show, hosted
by Bill Graham, will feature the
Byrds, the Shanana, Albert King,
Van Morrison and Elvin Bishop.
Other NET stations coast-to-
coast are expected to carry the
TV show. WNEW-FM is the
progressive rock flagship station
nll: the Metromedia broadcasting
Chaln.

Larry Kane Show

o Continued from page 44

‘produced record’ sound so far
as the music is concerned, but
also the freshness of a live per-
formance.”

The Kane show is flexible so
that artists passing through
Houston during the week can
arrange to have their appearance
on the show videotaped in ad-
vance, Kane said.
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Campus News

By BOB GLASSENBERG

College radio stations and campus entertainment committees are
taking survevs of students to find out what artists people would like to see
on campus. According to the survey, Rick Sallinger and his staff at
WPGU., University of Illinois. Champaign, said, Simon & Garfunkel were
the most wanted artists, Other artists included, in order of preference,
Crosby, Stills, Nash & Young, Three Dog Night, Peter, Paul & Mary, the
Jefferson Airplane and Led Zeppelin, Responding to the survey were
5.960 students.

Another survey is being conducted at Purdue University, Lafayette,
Ind., through the Student Entertainment Coordinator, Dave Schwartz.
They have an auditorium seating 7.200, and are conducting the survey
through the campus newspaper, Schwartz feels this is the best way to
keep in touch with the students.

Come Together

Janis Schoeider Associates, independent record promotion firm in
Chicago, 15 setting up a conference to bring together representatives of
various labels and college radio broadcasters Oct. 31, in Chicago. The
objective of the session will be to foster a direct line of communication
hetween the record industry and the radio stations on the campuses, Any-
one nterested should call (217) 344-3667. Written inquiries should be
addressed (o Rick Sallinger, 1107 South Third Street, Champaign, IIL

From the Head

Lance Freed, head of A&M’s campus promotion department, has just
returned from an extensive tour of the country, where he met with repre-
sentatives and discussed plans for the fall. *“Major emphasis this vear will
be on merchandising and visual promotion,” said Freed. A special samplér
of A&M’s progressive artists will be released to campus stations soom,
Included in the album are cuts by Joe Cocker, Procol Harum, Leon
Russell, Move, Tyrannosarps, Lee Michaels, the Burrito Brothers and
Captain Beefheart.

Freed is also revamping his national promotion list “considerably.”
All program directors wishing to have their station placed on the new
list should write to Freed at A&M Records, 1416 La Brea Ave., Holly-
wood, Calif. 90028,

Bob Brownstein, the college ?rumminn man for Elektra, has sent
out surveys to campuos stations, If you do not receive a survey by
November, write him or call him. You must return the survey to receive
records from Elektra. They are also in the process of mal};’jn A new
mailing list and the surveys are a must, The address is 15 Lgolumhus
Circle, New York, N.Y. 10023, Call (212) JU 2-7711.

Pat West is no longer affiliated with Campus Artists Consultants,
Ltd., or Patrick West Associates, Inc. Peace, brother.

Needing Service |

WBUC, Bellarmine-Ursuline College, Louisville, Ky., is getting flack
from the administration. Dick MeCormick, program and music director,
writes that they are on their last leg in a battle with the administration
which allegedly is trying to close the station down because of “lack of
material,” namely new and old albums that fit into a free form format
which relies on Top 40 and underground mainly. Record Companies, the
address is 2000 Norris Place, Louisville, 40205, Please help them out.
They reach many people. Campus stations, if you have any dupes send
them along. It means a great deal to the people at the station, in the
community, and it should mean something to you!

WECU, East Carolina Umiversity, Greenville, N.C. 27834, is a com-
mercial campus station reaching about 10,000 listeners, They need record
service, Other stations with large audiences that have written to me
requesting help include WUNF and WUNF-FM, University of North
Carolina, Asheville, N.C., 28801; WVSU-FM, Samford University, Box
1168, 800 Lakeshore Drive, Birmingham, Ala., 35209; KUOP-FM, Uni-
versity of the Pacific, Stockton, Calif,, 95204, and WYBC, Boston College,
Boston, Mass. A list of this type will be printed from time to time to let
everyone know who has what and who needs what.

Campus Dates

Miles Davis, Columbia's Prince of Darkness, appears at UCLA,
Saturday (10), as the first guest in the University's “MNow" series of
concerts this year.

Cold Blood, San Francisco Records Artists, appear with Leon Russel,
who records for Blug Thumb, and Sea Train, on A&M Records at the
Umiversity of Oregon, in Eugene, Friday (9),

Lee Michaels, A&M recording artist, appears at Lehigh University,
Bethlehem, Pa., Friday (9). The James Cotion Blues Band, Verve record-
ing artists, appear at Boston College, Saturday (10). The Temptations,

Gordy Records artists, perform at Central Michigan University in Mount
Pleasant. Monday (12).

_ The Buiterfield Blues Band, Elektra recording artists, appear at Wil-
liam & Mary College in Williamsburg, Pa., Saturday (10). Mountain,
Windfall Record artists, perform at Utica College, Utica, N.Y., Sunday
{11). McKendree Spring, Decca rc:::::rding artists, appear at Oberlin College,
Oberlin, Ohio, Thursday (8); the Umiversity u]i? Delaware in Newark
{Slﬂziilrdﬂ}' (10), and the University of Pennsylvania, Philadelphia, Monday

WSRM, University of Wisconsin, Madison, Bruce Ravid re{arling:
“Time to Kill,” Band, Capirtol; 1 Saw Her Standing There,” Little Richard,
Reprise; "Cry Me a River,” Joe Cocker, A&M; "Gypsy,” Uriah Heep,
Mercury . . . WUNH, University of New Hampshire, Durham, Dave
Corey reporting: “Time Waits for No One,” Friends of Distinction, RCA;
“Lola,” Kinks, Reprise; “City Breakdown,” (LP cut, Z00), Zoo, Mercury
. . . KRUS, University of Southwestern Louisiana, Lafayette, Russ
Bordelon reporting: “I'll Be There,” Jackson 5, Motown; “Deeper and
Deeper,” Freda Payne, Invictus . . . KRC, Rockhurst College, Kansas City,
Mo,, Pete Modica reporting: “Marshall Wind,” John Stuart, Capitol; “This
Is My Love Song,'” the Intruders, Gamble; “Captain of a Love Ship,”
Peyton Hogue, Barnaby; “I'm Better Off Without You,” The Main iln—
gredient, RCA,

WGVLU, Dubugue University, Dubugue, lowa, Doug Towne reporting:
“Green Eved Lady,” Sugarloaf, Liberty; “All Right Now,” Free, A&M;
“Empty Pages,” Traffic, UA; “Rock and Roll Queen,” Mott the Hoople,
Atlantic; “Natural Sinner,” Fairweather, RCA; "“Wild World,” Jimmy
Cliff, Island . . . WCPR, Stevens Institute of Technology, Hoboken, MN.J.,
Ron Harris reporting: “Time Waits for No One,” Friends of Distinction,
RCA; “Baby 1 Need Your Lovin',” O. C. Smith, Columbia; “Baby Don’t
Take Your Love,” Faith, Hope and Charity, Maxwell; “If This Was the
Last Song,” Dee Dee Warwick, Atco . . . KSMU, Southern Methodisi
University, Dallas, Tex.; "Fire and Rain,” James Taylor, Warner Bros.;
“All Right Now,"” Free, A&M; “Ohio,” “Flip," Crosby, Stills, Nash and
Young, Atlantic; “Country Road,” Merry Clayton, Ode; “Memo From
Turner,” (LP Perfermance) Mick Jagger, Warner Bros. . . . WNIU,
MNorthern Illinois University, De Kalb, Curt Stalheim reporting: “Super
Bad,” James Brown, King; “Somebody’s Been Sleeping,” 100 Proof, Hot

(Continued on page 58)
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ON DAKAR
The Hits Come In Pairs

'_I'\CRON E DAVIS
“Let Me Back In”

Dakar #621
Produced by Willie Henderson

DAKAR
RECORDS

Distributed by Cotillion Records

OTIS LEAVILLE
“Love Uprising”

Dakar #620 | . av
Produced by Willie Henderson L . g ; :

DAKAR
RECORDS

Distributed by Cotillion Records
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Soul Sauce

BEST NEW RECORD
OF THE WEEK:

‘| AM
SOMEBODY"

JOHNNIE TAYLOR
(Stax)

By Ed Ochs

SOUL SLICES: Douglas Records, indirectly busy in the news
recently with the death of Jimi Hendrix and escape trip of Timothy
Leary (both had recorded for the label), is readying a new album
by The Last Poets, as kids memorize the words of Abiodun Qyewole,
Alafia Pudim & Omar Ben Hassen. . . . Gene Chandler, jumpin’
with his new Mercury LP, “The Gene Chandler Situation,” should
put himself in with the new breed of soul stars, and the young
singer-producer-executive can't say enough about his arranger, Tom
Washington. Chandler says he can't blow it, because Tom Tom’s
“the one.” . Concerned Members of the Record Industry have
saluted Leroy Little as their first annual “Man of Tomorrow.”
Little is also NATRA’'s promotion man of the year. . . . From
Curtis Mayfield’s big LP, look out for “If There's Hell Below” b-w
“Darker Than Blue.” . Marvin Figgins and Arnold Wright, two
Detroit producers, have kicked off their Grand Junction label with
“Red Moon,” by Fugi, In addition to Fugi, who penned "I'd Rather
Go Blind" for Etta James and his own “Mary, Don’t Take Me on
a Bad Trip,” the label's roster includes Little Rena Scott, Gaslight,
Gwen Owens and Rod Lumpkin. The label is a subsidiary of Uptight
Productions. . . . Cotillion will distribute the Chimneyville label of
Jackson, Miss., owned by Tom Couch and Mitchell Malouf. King
Floyd’s “Groove Me" is a good starter. . . . On stage at the Apollo
till Oct. 6: Gladys Knight & the Pips, Kool & the Gang, the Little
Pips, the Originals and Willie Tyler. . . . Smash verdicts are already
in on James Brown, Temps, Friends of Distinction and Johnny
Taylor’s "1 Am Somebody.” Loud and clear are pop swingers from
Wilson Pickett and the Isleys. . . . If it's as popular here as it 1s in
England, Smokey Robinson's “Tears of a Clown” is his next top 10
disk. . . . Stax's senior vice-president of a&r has two gold disks to
his credit. That's Isaac Hayes, naturally, . . . Will Jerry Wexler
build a new studio—and soul capital—out in Freeport, Long Island?

. Jewel Akens produced Ted Taylor's biggest bid yet, “Funky
Situation.” . . . Fame is working with James Govan’s "Something”
and Willie Hightower's “Time Has Brought About A Change,” and
don't forget Spencer Wiggins’ “Double Lovin'." It's a hard-workin’
hit. . . . Quincy Jones will produce Valerie Simpson for Motown.
She's featured on his “Gula Matari” LP for A&M and co-wrote with
Nick Ashford the top record in the coun ifi
cent “Ain't No Mountain High Enough.” It's a real shame that the
kids who paid and made Diana Ross so popular can't afford to see
her in person. That’s only the privilege of spenders who can pay
their way into the Empire Room at the Waldorf-Astoria.

* * K

TID-GRITS: Not only does Motown research manager Ralph
Thompson read Soul Sapce, but he suggests that we devote a part
of Soul Savce to regional hits. “Then,” he says, “perhaps more
artists could receive national exposure through national distribution
by a major label. We cannot pick up masters we don't know about.”
You're right, Ralph, and we’ll be glad to feature more local soul.
So soul stations be sure to send us your charts and local picks &
plays, and you can be sure that Motown, for one, is listening and

(Continued on page 53)

ARETHA FRANKLIN and Tom Jones rehearse in Hollywood for his

ABC-TV show on Oct. 9 which promises toc be wonderful. Soul Sister
Mo, 1 will do several of her Atlantic hits and then duo with Jones.
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BEST SELLING

% STAR Performer—Single’s registering greatest propartionate
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1ISoul Singles
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o Continued from page 50

land on WGAR and will be using
the same format they wused at
KXO0A.

* Kk X

Just wonder f WNEW-TY
people read this column; 1 was
watching a movie a Sunday ago
—a Gregory Peck equiped with
spies in Italy. So, WNEW-TV had
this bright, happy music over the
movie logo: conflicted heavily with
the plot of the movie. That set
me (o thinking and now I realize
that TV is just about where radio
was 20 years ago—pretty sloppy
and poorly programmed, . . .
Steve Taylor: Always read the
news before you go on the air

with 1t
* * *
Al Bell of Stax Records, Joe
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Smith of Warner Brothers Records,

Bill Summers of WLOU in Louis-
ville and Mark Blinoff of KMPC
in Los Angeles have joined the
roster of the Bill Gavin Radio
Program Conference set for Nov.
20-22 at the Century Plaza Hotel
in Los Angeles. Smith, with Gavin,
will direct an open forum of
“Radio: Today and Tomorrow™
which will touch on subjects rang-
ing from problems in evaluating
music and record programming 1o
format changes and audience demo-
graphics. Ken Dowe, Willis Duff
and Ralph Emery were previously
announced. Modus operandi of the
conference this vear will be “en-
counter” sessions, whatever that
means. With some of the nation’s
most talented radio programmers
on hand—guys like Dowe, Duff,
Summers and Blinoff (and Joe

P

Smith is still very hip in radio.
too) the conference should be quite

educational.
* * *

Wade Johmson at WEED in
Rocky Mount, N.C., wanted me
to remember him. . . . George
Cooper is now doing the 10 am.-
2 pm. stint at WOAI in San
Antonio; he'd heen program direc-
tor of WINZ in Miami. . . . Don
Howard at KOGO, San Dlegu
has moved into sales. Rick Martel
takes over Howard slot and Allen
Scott moves into Martel’s late-night
slot from an engineering and pro-
gramming position. . . . Joe Wald-
man, formerly with WKRC in
Cincinnati, is now the afternoon
personality on WHIO in Dayton,
replacing Winston Hoehner, who
has been morning radio news edi-
tor.
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GLEN CAMPBELL

best wishes from your friends.
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InOne Word-

onesty

By Ron Tepper

in the entertainment industry today. Each a superstar and each, in his own way,

different; with a different appeal; different audience.

Elvis brings with him a legion of early rock fans from the '50s plus a new
following that discovered him in Las Vegas. An entertainer who has always been
removed from his audience.

Cash. The tragic troubador of the '50s who survived a series of misfortunes to
make a spectacular comeback and achieve fame in the '70s, The kind of guy you
listen to in bars over a 25¢ beer.

Jones is the Elvis of the middle-aged set. His pumping torso has made him the
darling of the ladies although Pop isn't sure whether he digs him or not.

Then, Campbell. Reams of copy have been written about Glen to try and explain
what there is about him that has made the young man from Delight, Ark., 2 household
word in less than two years.

Perhaps, the best answer is with one word—honesty. More than any entertainer
around Glen not only has it but projects it to his audience as well.

In many large metropolitan areas, the sophisticates look upon Glen with an eye
of suspicion—as if no entertainer could be that straight and down-to-earth. Even in
many of the stories written about Campbell there is often an underlying theme and
feeling that the writer is saying well "this guy may fool the rest of the country, but
he's not fooling me. . . nobody can be that straight. . ."

But across America, 200 million people look upon Glen like he's the boy next
door; the kid who mowed the lawn for two-bits; the son any mother would love to
have; the guy who is loyal to his friends; the loving husband and devoted father; the
citizen who is a loyal American.

For one man, particulary an entertainer, to have all those qualities, without
them being pasted on like wash-off decals is almost unbelievable. Yet, Campbell does
and they are not the produet of any pre-conceived campaign or rehearsal. They
belong to Campbell and are part of his natural personality. That's what America sees
when they look at Campbell. The honest face and the fine attributes. A man they can
trust.

“I'm honest with what | do,” Glen explains, ''and people can sense that. They
know if you're a phony: if you're rehearsed. You lay your guts out and say ‘this is me'
and they know if it's really you or if you've been rehearsing it all week."

G Rated

Campbell's appeal isn't to any one particular audience and that's what makes
him—potentially—a bigger star and draw than any other entertainer in the country.
He's the "G" rated or Family Man of the entertainment world. Parents can tune him
in with their kids and have no fear that anything ‘‘blue” will ever be said on a Campbell
TV show, recording or (in future) motion pictures.

The meteoric rise of Campbell has done little to change his personality and
behavior. He's still the same easygoing, easy-to-get-along-with guitar player and
singer who toured as a Beach Boy (in place of Brian Wilson for a summer), and before
that with the Champs, a one-shot, one-hit rock group that made it with a song called
“Tequila' a decade ago.

Glen still digs golf more than anything and his TV taping schedule has been re-
arranged so that he can compete in 2 number of March (1971) tournaments. (This
year, in fact, there'll even be a Glen Campbell Los Angeles Open, replacing -the old
L. A. Open with Glen hosting the celebrity portion of the tourney.) The real change
isn't Glen but in the people around him.

“People,” Glen says thoughtfully, “‘used to come up and slap me on the back
(pre-success) and say ‘how the devil's it goin." Now they hesitate, Kind of stand
back and look at me like I've changed. | haven't, they have.”

Gle-n Campbell, Elvis Presley, Tom Jones and Johnny Cash. The four hottest names

Fan Magazines

The biggest change, of course, has been in the notoriety Glen and his family
receive. The fan magazines in particular, have singled out the Campbells as a family
that all America wants to read about—whether the reading is true or false. At first,
Glen and Billie (his wife) were extremely cooperative and gave interviews as often
as possible. Then (apart from lack of time), the gross inaccuracies of the stories
(and the headlines) became too much, About 18 months ago, Glen decided to give
up all fan magazine interviews. It still hasn't stopped the stories.

“Interviews,” Glen feels, "are fine. It's just those jerks that do the interviews;
take down what you say and then write exactly what they want—no matter what
you had to say. It's those kind of people who make it difficult for the legit writers."

Naturally, the Campbells’ home life has changed somewhat. The yearly visits to
Delight have been abandoned (''‘when we go there,' says Billie, "it's like a home-
coming for the whole State') and, instead, the Campbell clan will come to California
this Thanksgiving. “It's a lot easier with much less hassle,” says Billie. However, the
Campbells will be visiting London for a Command Performance before the Queen.
That is about the extent of the travels for Glen and Billie. Otherwise it will be home-
cooked meals in Laurel Canyon.
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"Actually,” laughs Billie, “we're bores. Once in awhile we go out to dinner but
most of the time we stay home." Going out to dinner used to include the local ham-
burger stand. “We can't exactly go to MacDonald's for a burger but at least there
hasn’'t been any effect on the neighbors. They've all known Glen since we moved
here seven years ago and to see him out in the morning with his golf clubs or coming
home at night from a TV rehearsal is nothing special. They know him and their kids
do as well since the Campbell pool has always been the ‘community pool,’ *'

Glen has always been a homebody, “Give him a golf club," says Bill Thompson,
a long-time Campbell friend and the announcer on the Goodtime Hour, “and he's
happy. He's not one for the phony Hollywood scene or parties, That's always been his
personality, He's a plain, honest guy."

Thompson, who was once program director of KGBS (a former Country music
station in Los Angeles), was one of the earliest Campbell boosters. “We programmed
his records and used him on country concerts. Everyone in the business knew he had
to happen one day but Glen got so used to hearing people say it that when it did
happen he didn't believe it."

“I'd given up,” says Glen, "and was going into commericial work with Chuck
Blore and then it happened. | feel like I've been living in a dream world and one day
I'm going to wake up and find myself back in the studio playing guitar."

What made it happen? Aside from the hits, Glen, himself believes that ''there's
something about a guy sitting around and playing guitar that appeals to Americans.
It'’s like the kick | get out of seeing my kid playing his ukulele. Lots of people have
asked me—and advised—that | go on-stage without a guitar. Why? Those peaple
out there came to hear me sing and play. They expect to see me with my guitar.”
Glen a_ls-:r feels that while right now it's his turn, in another few years the entertain-
ment industry might be looking at another guitarist with the same star status. "It
happens, he theorizes, “about every 10 years."

Fame, of course, has not been without its financial rewards. And some of
those finances will enable the Campbells to build their dream home. Last May, Glen
and Billie found a seven acre site, not far from their present home on which they
intend to build. For Glen it will still only mean a 10-15 minute drive to CBS or
Capitol. The initial problem was in finding an architect. Both Billie and Glen have
definite ideas on what the house should look like (“we want it to look like a Billie and
Glen home, not the architect's'”). A few weeks ago, Billie finally found one, but not
without a great deal of difficulty.

“If I'm introduced as Mrs. Glen Campbell, people aren't as honest with me as
they normally would be. That's one reason | try not to use Glen's name if | call
someone | don't know. | was particularly careful when | looked for an architect.”” With
the architect now in the fold, and if things go as scheduled, the Campbells’ new home
(complete with driving range and putting green) will be ready within the next two
years. In the meantime, Glen will continue a work pace almost equivalent to the one
he's keeping today—television, some concerts, record production, through Glenco,
his company, and, if the "right script’” comes along, another motion picture.

“Glen,” says Nick Sevano, his manager, ''has put about five years work into
the last two, He's entitled to a little slower pace and a little more time off for golf.
That's why we'll cut down somewhat on the concerts and p.a.'s.

“Glen could retire today,” says Stan Schneider, Glen's business manager, “if
he wanted to." Schneider, who met Glen eight years ago when Campbell paid him $25
to do an income tax return, has guided Glen's business investments for the past six
years. Most of it is in real estate and he’'s also in partnership with several of his
brothers in @ Houston business venture.

“What few people realize,”” Schneider says, “is that Glen made it when the
economy was going to pot. That's the amazing thing." Figures on Campbell's net
waorth are tossed around all the time. Suffice to say that it is considerable and he
could retire if he chose. Glen, however, doesn't look towards retirement at all. Instead,
with the added responsibility, he has become more secure, more sure of himself,
particularly where television (see separate story) is concerned. More than anything,

Glen lives his TV role and he's learned the business from both ends—production and
mechanics to performing.

Cornball Side

Much of his humor, both in concert and on TV, is on what some would consider
the cornball side. Nevertheless it fractures the audience, an all-for-Campbell-crowd.
One of his favorite gags (“and he can go on for about 45-minutes without stopping,”
says Thompson) is the one about the letter from his Mom in Delight telling him that
there was a fire in the bathroom but “luckily it didn't spread to the house."

Only a short time ago (New Year's Eve, 1968), they were paying Glen $500 a
night to tell gags like that in a bar (Cisco’s) in Manhattan Beach. Six months later,
or shortly after the summer show came on the air, the price was up to $35,000.

The money end of it has never phased Glen. He's aware of the investments but
lets Schneider handle the finances. Letting people handle the things they're supposed
to is a trait of Glen's. He delegates responsibility and trusts people. And, perhaps
it is his faith in other people that has, in turn, helped people believe in and trust
Campbell, the superstar who is still very much an ordinary human being.
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YOU AND I GO BACK A LONG WAY,

AXD SINCE THOSE EARLY SESSION DAY,

YOU'VE COME A LONG WAL

| BELIEVE THAT MORE THAN ANY OTHER SINGLE
PERSON, YOU HAVE BEEN RESPONSIBLE FOR
MAKING COUNTRY MUSIC UNIVERSALLY ACCEPTED,
AXD THAT'S AN ACCOMPLISHMENT TO BE PROUD OF.

YOUR FRIEND,
BUCK OWENS
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THE GLEN CAMPHEELL
GOODTIME ALBLMW

Clelole
mes
are petter
than ever

The new Glen Campbell
Goodtime Album is full of the
magic that millions experience
each Sunday night on CBS TV!
Music from the show, the

Glen Campbell Goodtime way.

“It's Only Make Believe'—
Glen's newest smash single—
is from The Glen Campbell
Goodtime Album, too!
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PLAYBACK TIME and a critical Glen listens to himself. GLEN

or awhile, it looked as if the team of Glen Campbell and Jimmy Webb would go on

forever singing and writing their way from “Phoenix,” "Galveston' and ""Wichita"

to every city in the country. But, like all good things, it eventually came to an
end with “Honey Come Back,” the last (and the least successful) song penned by
Webb for Campbell. The parting was not without sorrow. Al de Lory, Glen's producer
since the “Gentle on My Mind"” days, felt that the Webb tunes the songwriter had
written for Glen were “the best Webb ever did . . . he had a real flow going and we're
sorry to see it and."

It ended when Webb changed his style of writing. Nevertheless, de Lory and
Campbell are now looking for another streak. "“It's Only Make Believe,”” the old
Conway Twitty tune which is currently on the way up the charts, is the first in what
de Lory and Campbell hope will be another string. Whether it is or noi, Glen intends
to “pay more attention to my recording career in the future. | think I've been re-
leasing too many LP's. This year we'll have four but | think two is more ideal. There's
too much product on the market now.”

The overflow comes from *'Norwood,” a soundtrack, and "“Oh, Happy Day,” an
inspirational album that Glen wanted to do for some time. Number four is “The
Goodtime' album, released this month, and an LP that should earmn an 11lth gold
record for the singer. "Norwood’ was an LP Capitol was committed to releasing and
“"0Oh, Happy Day" (which Glen did not want titled that way nor a single released from
it) is one of those special projects Campbell has in mind. His next special project will
be a country album—sometime after the first of the year—containing newer country
tunes and done much in the same vein as Ray Charles did several years ago. “l've
wanted to do that kind of an LP for a long time, even before Ray did it."”

Glenco, Glen's production company, is also getting involved with its first act, an
album by Larry McNeely titled "Glen Campbell Presents the Two Sides of Larry
McNeely''—side one displays McNeely’'s instrumental ability; side two his vocal talents.
McMNeely, who has been on the concert segment of the Campbell show for two years,
will have his LP produced by Bill Thompson. Glen's involvement will be only as an
“‘executive producer.”

The de Lory/Campbell team has been about the most successful in the industry
during the past three years. It's interesting to note that de Lory was the last of many
producers that Capitol put Glen with—none had really found the right niche. With
de Lory and Glen there is a unigue combination. Both are musicians and played to-
gether on sessions long before they got together. De Lory is a master at “sweetening”
a record and the strings and lush background on the Campbell hits are products of
de Lory's inventiveness.

Glen is a master in another way. After thousands of recording sessions he's
learned some valuable lessons.

“One year | did about 580 sessions and out of all those sessions we only had
three hits. What made those three different? I'm convinced it was the material more
than any arrangement or the singer."

AND producer Al DeLory discuss a musical point.

GLEN; CAPITOL president, Sal lanucci,
and Bobbie Gentry.

ore Pressure,Challenge Now

Usually, once the material is decided upon, Glen goes into the studio and puts
down the rhythm tracks with four or five other musicians. There's nothing fancy
about a Campbell session and most of his LP's are among the most reasonable (cost)
produced in the industry.

“Where a lot of guys goof is that they don't have everything in mind before they
get into the studio,” says Glen. "You've got to know what you're going to do before
you get in there. If you don't all you're going to do is make mistakes and run up
costs.""

Glen's recordings are planned well in advance. ""Gentle On My Mind," the LP,
one of his ten gold records, was produced at a cost of about $10,000, a figure that
is often the price of a single session today. Most of his LPs seldom run more than
$15,000-$18,000, a moderate figure in today’s market. Mot all of the tunes Campbell
has cut are original and his feeling is that if he "can't cut them at least as well as
the original there's no sense cutting at all."” As for Glen as a writer, there's been little
time for him to even attempt it. Glenco, however, does have both a BMI (Glen
Campbell Music Inc.) and ASCAP (Kay Tee Kay) publishing arm.

Record sales are greatly aided by Campbell concerts. This year there were about
18 with a sale of 5,000-10,000 additional LPs in each of those markets around
concert date. Glen will also hit the Arkansas Livestock Show (Oct. 3-4) and a concert
in Albugquerque (Oct. 17) before the year is out. Next year the dates will be down to
eight or ten and most of those, by necessity, will be in large markets.

More Pressure

While Glen is in town, both he and de Lory are working at finding fresh material.
“It's Only Make Believe' was one of six songs Glen recorded and the one—in both
his and Al's opinion—that would make the best single. Oddly enough, de Lory feels
there is more pressure now to come up with a hit than in the pre-hit days. ""Once you
release a single and it shows signs of becoming a smash you've got to find something
equally as good—or better—to follow with. That's been the case for the past three
}l'EEf51-”

That pressure, however, is far removed from the studio. "Glen is about the
easiest guy in the world to work with,”” says Al. ""We discuss the material honestly and
openly and it's easy to do with Glen because he remembers how it all began. If you
can't be frank with each other you stack the odds against coming back with
another hit."

For Glen the hits began about eight years ago with “Turn Around, Look at Me,"
a hit single which, Stan Schneider says, "Glen hardly made anything from." For the
next six years there was a drought which was finally broken by “Gentle On My Mind,"
the John Hartford classic,

Glen's success has been a boon to the career of de Lory as well. He has three
instrumental LPs of his own on Capito!l ("'Glen Campbell Songbook,"” '""Midnight Cow-
boy" and “Song From M.A.5.H.") plus he's the writer of the “"Norwood'' score.

THE CAMPBELLS—Glen and his wife, Billie.

DISCOGRAPHY

SINGLES ALBUMS
Gentle On My Mind/Just Anothér Man ..5939 Too Late To Worry—Too Blue To Cry. . ; ST-18B1
By The Time | Get To Phoenix/You've Got A Place In My Heart 2015 The Astounding 12-String Guitar of Glen Eamphell ST-2023
Hey, Little One/My Baby's Gone . .. .. 2076 Burning Bridges MRS . SRS ...5T-2679
| Wanna Live/That's All That Matters A *Gentle On My Mind ... .. ... N .......57-2809
Dreams Of The Everyday Housewife/Kelli Huednwn 2224 *By The Time | Get To Phoenix. AT 57-2851
*Wichita Lineman/Fate Of Man - .. ..2302 *Hey, Little One T R MR N AR e - & 1 ¥ 1+
Less Of Me/Mornin' Glory (Campbell & Eentry}l s T A A New Place In The Sun - 8T-2907
There's No Place Like Home/Christmas Is For Children 2336 *Bobbie Gentry and Glen Campbell ; ST-2928
Let It Be Me/Little Green Apples (Campbell & Gentry) . . . . 2387 That Christmas Feeling A — : ..5T-2978
*Galveston/How Come Every Time-l ltch, *Wichita Lineman = O TP I AEP . « 1 (. -
| Wind Up Scratchin’ You 2428 e : = . eT.910
Where's The Playground SuziefArkansas . ... _.......... 2494 True Grit . 0 . ... sT283
True Grit/Hava Nagila ... 12573 *Glen Campbell “Live" .. ... .............. 1 . .STBO-268
Try A Little Kindness/Lonely My Lonely Friend . .. .2659 “Try A Little Kindness n . N SW-389
Honey Come Back/Where Do You Go .. 2718 Oh Happy Day .. .. - o _ SW-443
All | Have To Do Is Dream/Less Of Me (Campbell & Eantr_ﬂ 2745 Narwood L EMATS
Oh Happy Day/Someone Above = ... ... weloamm - 2787 The Glen Campbell Goodtime Album. .. ............. .. SW-493
It's Only Make Believe .2905

*Gold Record Cerfification by the Record Industry Assoclabion of America,
OCTOBER 10, 1970, BILLBOARD
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We are proud
to be associated
with you

Nick and Stan
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MY BOY...
MY BOY...

YOU ARE UNREAL!

Yo Ole Luob);
MFRRY FREEL

E w’—% Jeffrey S. Kruger
Jimmy Henney

: E Hal Shaper
F =
\ IN AMERICA: 9171 WILSHIRE BLVD. / SUITE 540 / BEVERLY MILLS, CALIF. 90210 / CABLE: KRUGENT-BEVERLY HILLS / PHONE: (213) 274-0874

c-8 OCTOBER 10, 1970, BILLBOARD
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CBS Television Network
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Campbell’'s Real Home

n Sunday afternoon, CBS Television City in Hollywood is a fortress. Two guards
0 stop and screen all visitors and performers headed for Studio 41, the second

floor taping facility that the “Glen Campbell Goodtime Hour' uses each week.
Outside CBS, Campbell's audience is forming. Some have waited for six months
or longer in order to obtain a pair of seats for either the dress rehearsal (4 p.m.) or
regular show (7 p.m.). Others wait in hopes that someone with tickets won't show
and they'll be able to grab one of the 340 seats available for each performance. Seldom
does anyone not sh.w~. For those who have waited in vain, the nework often passes
out tickets for the following week's show.

This is Campbell's third season on television (counting his summer replacement
show for the Smothers Brothers) and the first that he is in complete control. This
year it will be all Campbell-hired writers, producers and directors. The first summer
show was, of course, a production of the Smothers Brothers and the writers were
composing material for a Smothers Show, not for a summer replacement named
Glen Campbell.

“In the beginning,” says Bill Thompson, Glen's announcer and the associate
producer of Glen's first summer show, "the writers didn't know Glen and couldn't
possibly write anything for him. It's taken time for Glen to make the transition
from the Smothers format to his. The audiences have changed as well. At
first they were all Smothers, out-of-town visitors and few Campbell fans. Today,
they're all Glen's fans and they just hang on every word he says.”

The Campbell audience is broad. They range from young adults to middle-aged and
older. If network policy permitted there would probably be an equal proportion of six
and seven year olds. Such is the appeal that Glen has. Just as his audience has
grown, so has Glen. He no longer relies on Thompson to keep the crowd humored
between set changes, Glen, himself, steps out; gags with the crowd; answers questions;
tells jokes; talks about things he is doing. He becomes human and real to the crowd.
That same feeling is present when the show is filmed and aired. Glen has always relied
on the audience. He's said no to laugh machines and insists on using a live crowd.

Glenco, Glen's production company, is in charge of turning out the weekly show.
Al Rogers and Rich Eustis, two former Dean Martin writers, have joined Jack Shea
on the production side. Six other writers prepare the weekly material.

Glen is involved but not to the extent that Tommy Smothers was in the Smother’'s
Show. ““The big difference," says Thompson, “is that Glen has confidence in the people
around him. He lets them do things. If a guy gets too involved in the production
end of the business as well as the performing end he can burn himself out."

“I tell our people,” Glen says, "what | like. They write and organize it. If they
don't come off, we don't use it. It's great to have reliable people around you. . . .
When you do you let them function in the areas they're supposed to . . . our writers
write and our producers produce. | don't try to tell anyone how to do their job.
When they're reliable they know how.' _

Glen, admittedly, wasn't too happy with the show last year. "It wasn't well-

rgu?gﬂd enough. To me, a variety show should be just that. Maybe a pop act, and a

country artist and a rock artist on the same show. That, to me, is variety. Too many
shows around don't showcase the artists properly, especially the country artists.
They just throw them out there and have them sing and that's it.”

Politics Out

One of the biggest changes in the '"'Goodtime Hour" is with the comedy. Before
Glen was only involved on the periphery., Many of the skits didn't meet with his approval
but it wasn't his show, Now it is and Glen's trademark is there—he's not only involved
in the skits but the social and political controversy, so often the focal point of the
first year's comedy skits—are gone.

“My life is entertaining,” he says, “and I'm not interested in getting mixed up
in politics.”

When Glen does feel strongly about something, he will say something about
it on the show. MNearly always, however, it's nonpolitical: "Write your congressman
about pollution.'”

Maturally, the high rating the show has garnered has made it more of a focal
point for CBS, Sets are more elaborate this year and Glenco is building a number of
permanent ones as well. Glen's success on television has caused him to look at it with
even greater interest than before. He's found a home and he likes it. He sees
Glenco becoming more involved in TV. The company will develop a summer replace-
ment for next year and it's likely that the new face will be that of Jerry Reed, a talented
young singer/guitarist who is on the show with Glen this year. Reed's background is
similar to Glen's, He was Nashville's top guitarist, much as Glen was Hollywood's,
before.turning to television. Glen may produce the summer show himself. There's also
a possible TV special from Russia. A joint venture between CBS and Glenco, it would
be:-done next spring if the details can be worked out.

Whereas Glen's record training came basically from the thousands of sessions
he did as a studio musician his television training comes primarily from many of the
things he saw Tommy Smothers do. Certainly, today, he's developed his own methods
but initially he learned from Tammy. One of the most important of Smother’'s attributes
was involvement. "A performer should take an interest in his show. Unless he does he
could be gone the next day if things don't work right.'’

“Glen learned,” Thompson says, 'to speak up from Tommy.” Tommy was
deeply involved whereas Glen looks at things on an overall basis—that is, instead of
supervising every move made by writers and producers Glen just looks at the results.
If they match up to what he expects then he's satisfied. If not, he becomes more in-
volved, Thus far, things have measured up.

This year, Campbell viewers will see an increase in country acts in addition
to Glen being more involved in the comedy. Most of Glen's time will go into his
show and there won't be any time off (with the exception of some recording, two or
three concert dates and a few holidays) between now and March.

“To me,"”" he says, "“television is more important than any other media I've been in.
. « . When you get 35-40 million people watching each week that's a bigger audience
than any motion picture ever gets—unless, of course, it happens to be on TV."”

OCTOBER 10, 1970, BILLBOARD
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Congratulations
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(Uhen
youre happy,

weTre happuy.

Jack Shea, Fick Eustis, Al Fogers

I WISH 1 COULD

TAKE THIS WHOLE BOOK
T0 TELL YOU HOW 1 FEEL
ABOUT YOU.

YOUARE THE BEST.

Sty
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CONGIRATULATIONS GILENY
MARTY PAICH Musical Director “Glen Cambell Goodtime Hour”

We've worked with Glen
for the last four years.
Before PHOENIX
Before GENTLE ON MY MIND

Funny he's the same guy
“THE GANG"

BOB/DENNIS/BILL/LARRY/BOB/DENNIS/BILL/LARRY/
BILL/LARRY/DENNIS/BOB/BILL/LARRY/DENNIS/BOB/
DENNIS/BOB/LARRY/BILL/DENNIS/BOB/LARRY/BILL/
LARRY/BILL/BOB/DENNIS/LARRY/BILL/BOB/DENNIS/

()

Dear Glen,

Congratulations on television’s longest runnin
d g g

summer show.

By the way, let’s sponsor Bobby Doyle on the
PGA next year. He'll make more money than

that other guy.

Regards,
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Congratulations

Glen

CANOPY MUSIC, INC.

ONGRATULATIONS

GLEN

DUKE

Glen:

You're beautiful
people. Thanks for
everything!

Bill Thompson

and

The Beautiful People Company
8200 DelLongpre Ave,, L.A. (213) 654-0444

Associates
Steve Ozark — Chris Priestly

Exclusive Representation
in all fields
for

LARRY
McNEELY

“Glen Campbell Presents the
Two Sides of Larry McNeely”

Produced for Glenco Productions
By Bill Thompson

Arranged and conducted by Dennis McCarthy
Agency Representation

J. L. Caufield Co. — 144 West 57th St
New York, New York (212) 246-3445
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No Rigid Forma

he house lights dim. With a rousing overture the Joe Guercio orchestra offers a sound
T portrait of Glen Campbell. In the darkened room a figure walks on stage. As the

lights go up, howls from the audience greet Dean Martin as he introduces Glen
Campbell, ballyhooed as the "only performer on the Strip with the Good Housekeeping
seal of approval.”

Campbell, wearing a virgin white suit, sang songs, told jokes and played the guitar.
One had the feeling he was trying too hard to be Jack Armstrong, All American Boy.

Two months later Campbell returned for the second half of his split, month-long
engagement. The orchestra saluted Campbell’'s hits. On stage wearing a dark suit, self
assured, grown up, Campbell was a no-doubt-about-it man. A superstar in his own right,
he didn't need anybody leading him on stage. The audience paid to see him and the
applause indicated he was worth the tab, It would have been easy to see his show sev-
eral times and not get bored.

Las Vegas is viewed by many as the most important test of an entertainer’'s appeal,
It is a hurdle that each must pass before entering the select inner circle of superstars,

Before the first appearance, Campbell’'s comments seemed a bit apprehensive.
“Though it was my first appearance in Las Vegas, | had been going there for years to
watch entertainers and to see what it was about them that made the audience re-
spond,” he said.

“One of the things | learned from those visits is that you can't just walk out on
stage, sing your hits and expect an audience to fall all over you. Singers can get away
with that in some cities, but in Las Vegas the audiences are used to seeing the cream
of the crop and they expect to be entertained. I've seen some big record sellers fall
fiat in Las Vegas.”

After Campbell’s first time around he felt a little more relaxed and self assured.
“I'd always heard that Las Vegas was the supreme test. You had to be very cool,
very show biz. That's not quite true. Honesty counts the most. This town in changing
from a rich man's town. People are getting on junkets in Tampa, Fla., and having a
vacation in Las Vegas for a very cheap price. | see a lot of people in my audience
from Texas and New York. My wife and | came here to get married in 1959. We stayed
for three days and the total room bill was only $58."

During his first International engagement, it took a few nights for Campbell to get
his show the way he wanted it. "It is funny how little things make a difference,” he
summarizes. ‘““For instance, | opened the first few shows with 'Gentle on My Mind’.
But instead of holding a guitar | held a hand microphone. On that song, there isn't
much you can do with your hands and | was quite stiff. As soon as | began holding a
guitar, the opening went much smoother.”

Campbell credits Buddy Hackett and Totie Fields for some of the changes. "I
talked with both Totie and Buddy. They really helped me a lot. Buddy made me
realize that in the end I'm the one doing the show. He told me always to remember
that I'm the one walking the last 13 steps to the microphone. That made a lot of
sense and I'll never forget it. You have to do what you feel is right. It's up to you
and the audience, not what you were told backstage. You have to take whatever is
told you with a grain of salt. You're it, not the manager or the writers.”

Refreshingly, Campbell is a genuine, nice person. According to one hotel official,
Campbell went to the cashier’'s cage of the hotel to cash a check. The girl behind
the cage didn’t recognize him and asked Campbell if he had a card. According to the
official, Campbell didn't comptain that he wasn't recognized and got an official to
vouch for him at the capge.

Campbell isn't a patsy who gets pushed around. He picks his own material and
sets his own program. “In picking my material 1 loock at what the Iyric has to say.
Or, | might throw in a rock number for feel. | like composers like Jerry Reid, Jimmy
Webb and Ray Stevens. Reid is my favorite. Basically people want to identify. If you
can win their confidence, get them on your side and make them feel part of the show,
then nine out of ten times you'll have a successful show.”

C-16

In his dressing room before the dinner show, Campbell sat relaxed with a drink

n;l hthe table. His warm, easy manner is easily conveyed and he makes you feel right
- | ame.

He assumes @hat what he wants to see in other performers is what the public
wants t‘:'" see in I'urnl, and he is probably right. "l think people want to hear hit songs.
| was disappointed in Bobby Rydell because he only included in his act one of his hit

songs. | think | would be cheating the audience if | didn't sing 'Gal :
‘Wichita Lineman.' g ‘'Galveston’ and

“Really I'm a product of the times. A song makes a sin r, a singer ;

@ song. Joe Sleck if he had recorded a song t?m right way \E:ufd be ﬁug:::;ﬁ r;:nt'!t
:::unstder myself a country singer, | don't like categories. | identify with the American
image. I'm not big in Japan, for instance, but I'm growing in Europe.”

Campbell doesn't have a rigid format. *) don't have a set routine of jokes, You
have to feel the audience out. If | feel a joke will go over then | tell it, or if | tell a
joke and it doesn't go over well then | cut it out.” He leaned back in his chair, “The
other evening during the second show | got so hot the sweat was dripping off me,
and | don't usually sweat. | looked at those hot lights, the band and the audience,
'_ThEn | said, '_The last time | was this hot | had a kid." It wasn't planned, | just said
it and boy did it die. Everybody in the front row sat there straight faced. Thera
were a couple of snickers from men in the back, but that was it."” He laughed
remlamhering the incident. *'I won't tell that joke again. | don't want to cheat 'thu'r
au-_::':en::e or myself. That's why I'm not going to do any more movies, at least for
quite a while. Then only 2 movie with a ‘G' rating. | don't want to be ashamed to
take my kids or my parents to it. | just don't feel comfortable doing movies, To do

another one I'd really have to feel that | could cut the part, It may sound trite, but you
have to do what is honest and what you feel like doing.”

‘ This year, _I:‘:amphelr will gross upwards of $4 million from his diversified enter-
tainment activities. Since his career blossomed less than three years ago, he already

has 10 gold records, two films, a string of concert attendance marks and a top rated
television series,

Before the big break in the singing department, Campbell was a top-notch guitarist.
Published reports have said he earned $100,000 picking the guitar. “The figure gets
higher all the time," he replies. "'| made a good living at it, but a figure like fifty or
seventy thousand is more like it."”

Even though he made a good living at it Campbell only includes one guitar
number in his act. During his first Las Vegas gig he played "Yakkety Axe™ and the
second time around substituted ''Classical Gas.”" "The guitar numbers don't go over
that well,” he offers. "To make the audience like a guitar number I'd have to work up
a gimmick, and that's pulling the wool over the public’s eyes. The guitar number |
include is simple and easy to play.

“I have a new Goodtime Hour album out that has songs on it from the television
show. | select all the songs | do, both on the show and on the album. We have five
days to tape one television show. The two shows nightly at the International gets to
be a bit hectic. Even Elvis is running and bike riding to get in shape for his show and
he doesn't open for weeks. | play here again next year and | want to do it this way,
two weeks at a time. A month is just too much.

“After | close I'm going up to ldaho and fish for anything that jumps on the line.
It's really hard work on stage,” he goes on. "l find myself getting out of wind when
| hit a B flat or a C. You need the wind and the lung power.”

Campbell isn’'t the brooding type. "l try not to worry about things and | don't
cry over spilled milk. | came in and left the sound where it was. It was working and it
seemed fine to me. |1 don't tape the shows and then listen to myself afterwards. What
good does that do? The minute | sing a song | know whether | did a good job or not.
If | didn't do a good job then I'd get out there and do it better he next time.”

OCTOBER 10, 1970, BILLBOARD
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GLEN CAMPBELL BY AL DELORY'
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Congratulations, Glen

Mac Davis

CONGRATULATIONS

TO A CLOSE FRIEND

WHO RICHLY
DESERVES

HIS SUCCESS.

BILL

i This space entitles Glen Campbell
g to one free golf lesson from Jim and Mike.

HOW CAN
1 EVER
THANK YOU
FOR YOUR
SMASKH
VEERSION

Or
“I'I"s
ONLY
MAKE
BELIEVE™

rrrrrrrrrrrrrr

Radio City Station
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Just A Handshake...

ndoubtedly, two hit recordings were the door openers
U for Glen Campbell. Yet, there is another facet of

the Campbell career, often overlooked, but just
as important to Glen's rise and status in the entertain-
ment industry today as anything else. That facet is
wrapped up in a bundle of energy named Nick Sevano,
Glen's manager and the person, more than anyone, re-
sponsible for the past three years.

True, nearly every big name entertainer has a man-
ager and yes, they too, contribute. Nick's contribution to
Glen's career has been on the same plane as Col. Parker's
to Elvis. That's a great deal of credit but Nick has earned
it.

“l remember the first time we talked business with
Nick,”” says Stan Schneider, Glen's business manager.
“"We were sitting at a kitchen table at Glen's house and
MNick said he'd work for nothing; on a try-out basis, and
that he'd make Glen the biggest star in America. When
he said that | kicked Glen under the table and we both
grinned.”

Nick did work for nothing. With a handshake, he took
over Glen's career in October 1967. He wasn't Glen's
first manager and, perhaps, that was the reason for much
of Schneider's and Glen's cynicism. Nick, however, was
a doer. Sevano was far from being a newcomer to man-
agement. He had successfully guided the careers of Vic
Damone and Jack Jones and was a partner with Frank
Sinatra in a management firm. Sevano understood the
importance of recordings and the necessity to move fast.
He was sold on Glen the minute he heard “Gentle on My
Mind" played on KMPC (a Los Angeles radio station) and
called Johnny Magnus, one of the station's disk jockeys,
to set up a meeting.

Movie People

Once the handshake was made, Nick went to work.
First, the Bishop show and then he convinced Tommy
Smothers to take a closer look at Glen. At the same time
MNick went to work on Hal Wallis. Wallis had never heard
of Glen.

“Movie people,”” Nick says, ""are strangely unaware of
recording artists and the millions of fans they have. Wallis
saw the potential because of Elvis. He knew what Presley
had done financially in films because of records and saw
that another music personality could possibly do the
same thing.”'

Before the announcement came that Glen would re-
place the Smothers for the summer, Wallis had already
signed him to a motion picture contract. At first, Wallis

was somewhat irrate about Glen doing the TV series, feel.
ing that television could kill the box office appeal for a
performer, Sevano convinced him otherwise.

Those two deals—the Smothers replacement and the
motion picture commitment—shot Glen to stardom. They
were consummated so fast that most people overlook the
work that went into them and the man behind the scenes.
For a better insight, one has to only look at the hit lists
today and the number of vocalists on it. How many, with
just two hits, will have their own TV shows and motion
pictures in the next year?

Today, Sevano still works at a breakneck pace for
Campbell. At Capitol he's known as the guy who haunted
the halls and told everyone that ""Glen would be a super-
gtar, . . ."

“People used to say 'Glen who' but | feit that he had
the same natural ability that guys like Dean Martin had
in their formative years and he would be a superstar.”

No Merchandising

Nick's predictions, of course, came true and with the
success the need to exercise caution, wherever the Camp-
bell name or picture was used became apparent. Sevano
has been offered dozens of lucrative merchandising deals
in which the Campbell name would be used. All have
been turned down because of Nick's belief that it “'cheap-
ens an artist to use his name on all kinds of gimmicks
and gadgets. Eventually we might endorse something but
it will have to be a top quality item."

While Glen feels that television is the most important
aspect of his career, Nick feels that the recordings are
still No. 1. "If you're continually hot in records your
career will go on and on . . . it's kind of a general rule
among artists who come up first as recording stars.
| think Glen will need a good 10 years before records no
longer become a determining factor.”

Sevano's high regard for the recordings was evident
from the beginning. Often he would question the value
of releasing a particular release. "Most companies,” he
says, "inadvertently want to put out more product when
an artist is hot. | don't blame them, it's only natural, but
we see it differently. Gien will probably have four LPs out
this year because of the ‘Norwood’ soundtrack but gen-
erally, | think that's too much."”

Motion pictures have also come under close scrutiny.
“He’ll never do a "sex’ picture or one that the family can't
see. Naturally, as he grows older he won't always be ‘Mr.
Nice Guy' but right now that's what the fans want. We
don't mind him kissing a girl on screen as long as the
kiss doesn’'t take place in bed.”

GOLF IS the game, Campbell is the plaver. His favorite relaxation.
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A Cautious
Campbell

WITH "NOQRWOOQD"” a different situarion.

sore point it would have to be motion pictures. “True

Grit" was the perfect introduction. It paired him with
an established star who had a built-in audience and was
a guarantee to introduce Campbell to millions of new
fans. Originally, Hal Wallis had signed Glen for “Nor-
wood'' with the idea to introduce him through “True
Grit."”

Glen feels “True Grit" was a definite help to him
because it gave him the opportunity to work with the
“pros."” Director Henry Hathaway, not noted for his
kindly treatment, gave both Campbell and Kim Darby a
rough time. Glen didn't mind the treatment he received
from Hathaway but did object to the director's treatment
of Darby, particularly some of the language that was
used. But, as with everything he has ever attempted,
Glen studied hard and learned. His performance was far
from a stunning success and Glen is the first to admit it:

‘“Let's say I'm getting better because | couldn’t have
gotten much worse."

With “Norwood" Glen faced a different situation.
Instead of the co-star he was the star, and the lead was
a perfect part for Campbell . . . a traveling troubador
just out of the service.

Although the filming of “Norwood” went smooth,
Glen was much annoyed by the finished product. "Half
the story,” he says, “‘was cut out."

Most of those who know and deal with Glen were
annoyed as well. “"When a guy," says one of Campbell's
associates, “has a built-in audience of 30 million people
and the motion picture is designed to appeal to that
audience, then there should be definite plans formulated
on how to sell and merchandise that picture."

Right Script

As it is “Norwood' has done well financially but it
has also made Glen more cautious about motion pictures
and dealings with studios.

I want to do another picture,’”' he says, "but it's a
matter of finding the right script. And, finding the right
script is like finding a Top Ten song. It's that difficult."”

Thus far, Glen and Sevano have looked at several
scripts, none, however, come up to what the two are
looking for. “"We want,"” says Nick, "'a family-type movie
. . . one that Glen's image can fit into. Not any sex-
oriented films or violent westerns but something that the
pecple who watch his TV show can go see.”

Hal Wallis, Nick said, who did Glen's first two pictures
for Paramount and is now at Universal, will probably do
Glen's next picture. At this point, the earliest film date
would be next spring, before Glen begins shooting his
TV show. The feeling, however, around the Campbell
camp is that there's no big rush about doing another
picture.

When the right script comes along, Glen will do it.
In the meantime, it's recordings, television, concerts and
then, firmly established in fourth position, motion
pictures.

:[I‘ there's any facet of Glen's career that has been a

OCTOBER 10, 1970, BILLBOARD
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“..a Superstar.’

ROBERT HILBURN, LOS ANGELES TIMES

(slen
Campbell

deslgn | stamman

personal managemend | nick sevano
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Thank You Glen Campbell

and a special thanks to you Nick Sevano.

Marvin Cane
William P. Gallagher

X
l i_,_ii'u
i .

Famous Music

Publishing Companies

' One Gulf+\Western Plaza
"«l New York, New York 10023

- Famous Music (ASCAP)
Ensign Music (BMI)

for these... h
many great hits
-felt “"Thank
from the

Capitol

Friends |

This Land

Fate of Man
Bowling Green

If You Go Away

Tomorrow Never Comes * Woman, Woman
Together Again - Let's Think About Living
Mary In The Morning » Blowin' In The Wind
The Impossible Dream « Wichita Lineman
Dreams Of The Everyday Housewife

Too Late To W
Without He

Less of M
Galvesto
SixteenTons

Hey Little One
Dark As A Dungeo
Love Me As Though T

Where's The Playground, Susie - Little Green Apples
There’s No Place Like Home - Kentucky Means Paradise
Once More With Feeling + By The Time | Get To Phoenix
My Elusive Dreams « Lonesome Jailhouse Blues + Cryin'
Scarborough Fair/Canticle « Through The Eyes Of A Child
Two Voices, Two Shadows, Two Faces + White Lightning

| Hang My Head And Cry - Take My Hand For A While

Long Black Limousine - The World | Used To Know

Turn Around And Look At Me -« Gotta Travel On
The Ballad Of Jed Clampett + Burning Bridges
Nine Pound Hammer - Green, Green
Gentle On My Mind - Birmingham Jail
What's The Reason « Arkansas
Sweet Betsy From Pike

|

|

— ——

lll

and all the

to come...a heart-
You, Glen!”

staff of the

Record Club "

|

|

Is Your Land
Let It Be Me

If This Is Love

I Arkansas Traveler

o Blue To Cry

John Henry
Didn't We

00 Miles

True Grit
Walk Right In
orried Man Blues
2 No Tomorrow - More

CLEM,....,.,,,, WE MISS YOU

hal blaine (my diamond is much bigger)
tommy tedesco (buy,,buy,,buy!!)

jimmy bond (sell,,sell,,sell!!)

carole kaye (k,k,k,k,i mean, i mean)
jerry cole (I'll do a solo there)

billy strange (BULL-$$#XX!!)

al casey (i was with duane eddy)

larry knechtel (i was too)

joe osborn (well 1 was with ricky nelson)
james burton (well so was i)

bill pitman (man, i know their tracking!!)
steve douglas (your mothers tracking!!!)

THE DIRTY DOZEN

Cc-22

Wwww americanradiohistorv com
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alveston

and now

Las Vegas

where

GUEN[GAMPBELE
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Soul

BEST SELLING

This  Lagt Week: on This  Last
Week Week Title, Artist, Label, No. & Pub. Chart

ﬁ 10 JACKSON 5 THIRD ALBUM
Mofown ME 18
2

ISoulLP’s

# STAR Performer—Single’s registering greatest proportionmate upward progress this week,

Billboard SPECIAL SURVEY For Week Ending 10/10/70

Weeks on

Week Week Title, Artist, Label, No. & Pub. Chart
.- 2 26 15 BLACK TALK . .. R | |

Charles Earland, Pres’r.ig-: PR 7758

3 SPIRIT IN THEDARK ... ........ & 27 23 GET READY .............0..0.000..38
Aretha Franklin, Atlantic 5D B265 Rara Earth, Rare Earth RS 507
3 2 THE ISAAC HAYES MOVEMENT .. .. 26 28 28 WwWoOoDSTOCK .. ... .. ......... .. 017
Enterprize ENS 1010 Soundtrack, Cotillion 50 3-500
4 d THE LAST POETS ................15 29 22 EBONY WOMAN . ... ............ 11
Douglas 3 Billy Paul, Neptunz NLPS 201
37 TEMPTATIONS GREATEST HITS, vOL 2 2 30 9 WAR & PEACE  ......... ....... B
Gordy G5 754 Edwin Starr, Gordy GS 948
1 DIAMA ROSS: :oonoonsonmuimg, 13 ﬁ — CHECK OUT YOUR MIND ... ... .. 1
Matown M5 711 impressions, Curfom CRS BOD&
7 6 ECOLOGY ... ... ............... 13 @ - vl
Rare Earth, Rare Earth R3S 514 Jr. Walkar & the All 5tars, Soul 55 724
. 12 STILL WATERS RUN DEEP ........ 28 ﬁ 43 GREEN IS BEAUTIFUL .. .......... b
Four Tops, Motewn M5 704 Grant Green, Blue Mote BST B4342
9 L I o o e e 34 35 RIGHT ON ................c00..08
Jackson 5, Motown MS 709 Supremes, Motown M5 704
10 11 DIDNT | (Blow Your Mind This Time) 10 k L 20 TURN BACK THE HANDS OF TIME _ .14
Delfonics, Philly Groove PG 1153 Tyrane Davis, Dakar 5P 9027
11 7 SIGNED, SEALED AND DELIVERED ... & 36 38 HOT BUTTERED SOUL ......  .....66
Stevie Wonder, Tamla TS 304 Inanc Hayes, Enterprice ENS 1001
B 32 You Let Me Make Love to You 37 27 ILL NEVER FALL IN LOVE AGAIN ... .24
hen) WHY CAN'T | TOUCH YOU? ... S5 Dionne Warwick, Scepter SP5 581
Ronnia Dyson, Columbia C5 30223
ﬁ — LOVE COUNTRY STYLE ... ....... 1
By s ocwererwo 6 Ray Charies, ABC ABCS 707
Roberta Flack, Atlantic 3D 1569
39 13 BITCHES BREW ... ... ........... 22
14 14 COSMO'S FACTORY ... .......... 8 Miles Davis, Columbia GP 26
Creedence Clearwater Revival,
Fantasy B402 40 33 GREATEST HITS . ................20
Fifth Dimension, Soul City 5C5 33900
ﬂ 30 SEX MACHINE . ... ............. 2
James Brown, King K§ 7-1115 41 41 HTIBR?EEEHEHIHI HENDRIX
EXPE i TR AR
* 21 GULA MATARI ... ... ........... 1 Reprise M5 2029
Quincy Jones, ALM 5P 3030
24 PSYCHEDELIC SHACK . ... . .. . 28
17 17 BAND OF GOLD ................. 9 Temptations, Gordy G5 547
Freda Payne, [nvictus 5T 7301
43 35 EXPRESS YOURSELF .. .. ... . . ....15
t 40 PATCHES e T e ey S s o 2 Watts 103rd Street Rhythm Band, Warner
Clarence Carter, Atlantic 50 B247 Bros, W5 1844
18 19 STAND . . . ... . .. ... 76 44 34 STAIRSTEPS . _ , .. 20
Sly & the Family Stanes, Epic BN 24455 Five Stairsteps, Buddah BDS 5041
20 3 LIVE AT LONDON'S TALK OF THETOWN B 45 26 THEM CHANGES . .. .. . .. ... . .. .10
Temptations, Gordy G5 953 Buddy Miles, Mercury SR &1280
21 16 MAYBE . ... ... . ... ..........10 46 48 BAND OF GYPSYS ... .. ._.......21
Three Degrees, Roulette SR 432050 Jimi Hendrix, Buddy Miles & Billy Cox,
Capitel STAD 472
22 18 FUNKADELIC ................... 29
Westhound 2000 47 47 ERIC BURDON DECLARES WAR ... 5
MGM SE 45653
44 WILSON PICKETT IN PHILADELPHIA . .
23 N e ‘ 8 29 HAPPY & INLOVE ... .. .11
Gloria Lynne, Canyon 7709
—  CURTIS TR e e P o |
W 9 S0 COMPLETELY WELL .28
25 25 MAD DDGS & ENGLISHMEN ... .... 4 ﬁ — EVERYTHING IS EVERYTHING R |
Joe Cocker, ABM 5P 40032 Donny Hathaway, Atco 50 33-332

Soul Sauce

Letters To
The Editor

!I ' [T ! - I LY o+

§ i.'. d :'. -'- AT S e T 1|
JACK PALANCE, center, Warner Bros. artist and actor, talks to WARM
listeners in the Wilkes-Barre/Scranton, Pa., area after dropping off a
copy of his new album at the station. Stephen Allen Scott, left, and
Jim Drucker, right, WARM “‘Good Guys," eavesdrop on Palance's con-
versation with WARM listeners which were broadcast over the air.

OCTOBER 10, 1970, BILLBOARD

® Continued from pape 44

As the 7 till midnight rock
D) on KODE radio here in

Joplin 1 understand from wvari-
ous sources that I am the high-
est paid jock in this city of
40,000. Here is my punch-line,
my salary is $2 per hour. (I
have three years commercial
radio experience.) My salary is
approximately $1 per hour less
than the average salary at area
factories which are within com-
muting distance of Joplin. At
25, I, too, am starting to feel
that I should get out of the
trade while | can do so easily.

Ken Rutherford
Cambridge Apts.
Joplin, Mo.

www americanradiohistorv com

o Continued from page 52

watching. . . . The Los Angeles-based Lionel label is making it
with the Satisfactions' “One Light, Two Lights.” . . . The Jackson
Five is unbelievable with “I'll Be There,” and now from their third
LP “Bridge Over Troubled Water” is too hot to hold down. . . .
The Four Tops' "Still Water” is super-selling. . . . The Hyperbolic
label, of Fort Lauderdale, is picking up play in S, Florida with “Last
Letter of Love,” by Joe Fisher & the Rotations. . . . From the
Voices of East Harlem: “For What it's Worth,” on Elektra. .

Marv Stoart’s State and Madison Management has opened new

offices at 6212 North Lincoln Ave., Chicago. He manages Curtis
Mayfield, Impressions, Major Lance, Patti LaBelle and Baby Huey.
. . . New Jerry Butler: “Special Memory,” on Mercury. . . . Ray
Charles is picking up steam with “If You Were Mine,” while Buddy
Scott is behind another winner for the Manhattans, “From Atlanta
to Goodbye.” . . . The Whispers are over 350,000, . . . Nashboro's
Rev. Cleophus Robinson can now be heard in New York with his
program, “Songs of Faith,” starting Oct. 11 at 8 a.m. on WOR-TV.
. . . The Presidents’ "'5-10-15-20" on Sussex is a hit all the way. . . .
New Lost Generation: “Wait a Minute,” from their LP on Brunswick.
. . . John KaSandra is on Stax’s Respect label with a new album,
“Color Me Human.” It's on a button, too. . . . New Stevie Wonder:
“Heaven Help Us"” & Joe Simon on 557 with "That’s The Way I
Want Qur Love.” . . . Soul Sauce picks of the week: Al Green,
“I Can't Get Next to You" (Hi); Lee Dorsey, “Yes We Can”
(Polydor); Jimmy McCracklin, “I Never Thought” (Liberty); Luther
Ingram, “To the Other Man" (KoKo); Jodi Gayles, “You Gotta
Push"” (Thomas); Sweet Inspirations, “This World” (Atlantic); Otis
Clay, “Pouring Water on a Drowned Man" (Cotillion); Philip
Mitchell, “Free For All"” (Shout); Jackie Lee, ""Your Sweetness is My
Weakness” (Uni). . . . Bound to be big: Emotions, Carolyn Franklin,
Lost Generation, Delphonics and Ann Peebles. . , . Dennis Coffey,
Motown guitarist and producer of Rare Earth, has a solid instru-
mental on Sussex with “Getting it On.”, . . , Bunky Sheppard and
General Crook are over 180,000 on "Gimme Some."” It's a monster
in Chicago. Bunky's next, on the LeMarr label, will be the Chimes
out of Chicago with “Exterminator Man.” . . . New Melba Moore
on Mercury, Bobby Scott’s “He Ain't Heavy"” hit, . . . The folks at
The House of Rhythm in Utica, N.Y. read Soul Sauce, and s0 does
Clifford Curry. Do you?

Get to the
top of therock.

By reaching recording heads around the world. By making impressions on
thousands of college and university entertainment managers. By moving in
solid with the music makers and the music takers.

Billboard supports you. In the ROCK NOW SPECIAL. A definitive survey of
the rock market—the rock people, rock groups and record companies,
rock geography, rock locations, the present shares of rock in the music
market and its prospectives for the future.

Published November 8th. You establish a firm foundation in the rock
markets with special distribution to over 2,500 college and university
entertainment managers—to help you establish an even firmer foundation
in your rock markets.

Move up to the top
in Billboard's
ROCK NOW SPECIAL
A first.

Advertising closing:
October 26th
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GOSPEL CONVENTION SPECIAL

Gospel Music Assn.
Promoting, Fostering

In October, 1964, an organi-
zation in Gospel Music was
formed to bring together the
members of the industry on the
same plane to discuss and solve
problems that plague the profes-
sion.

This organization was called
the Gospel Music Association.
The officers and directors for
the GMA were composed of
recognized leaders in the field
of Gospel Music,

Since 1964 the GMA has be-
come as much a part of the Gos-
pel Music scene as the all night
singings, Still there are many
who ask daily what the Gospel
Music Association is and its pur-
poses.

The purpose of the Gospel
Music Association is to promote
and foster interest among the
general public in Gospel Music,

The Gospel Music Association

is governed by an eletted board
of directors. The board of direc-
tors are elected for two-year
terms of office and are made up
of leaders within the Gospel Mu-
sic industry.

The Gospel Music Association
is a non-profit organization and
is 80 incorporated under a Ten-
nessee charter.

Each officer and director
serves on the board at his own
expense. They pay their own
travel expenses to Nashville three
times each year for quarterly
board meetings and also pay for
one quarterly board meeting
held in Memphis, Tenn. They
are not reimbursed for any of
these trips., The only paid em-
ployees of GMA are the exec-
utive secretary and the press re-
lations director. Both of these
individuals maintain an office

in the heart of Music Row lo-
cated in Nashville, Tenn,

The yearly membership fees
are $10 per individual. Organi-
zational memberships are avail-
able at the cost of $200 per year.
Lifetime memberships per in-
dividual are available at the cost
of $100. The membership cate-
gories are Artist/ Musician; disk
jockey;, record company; pro-
moter; publisher; trade paper;
performance licensing organiza-
tion; general (Fan); composer;
and radio-television.

For less than a dollar a month
the members have a profession-
al Executive Secretary, a Press
Relations Director and a board
of directors and officers working
for them to make the world
aware of Gospel Music. They
receive a GMA album featuring
15 Gospel Music groups: voting
rights in the GMA Dove

19691970 GMA
OFFICERS AND DIRECTORS

Pt o R e S e R SRS T i W. F. [Jim) Myers
First Vies-Prasident. .. .. ... oo iiiiiiiiinniannnnns Herman Harper
Second Vice=President. ... ......... ..cciiiincnancnrns Rick Powell
T L D R R PO A PR L i B Bill Gaither
TR D o an s s ainaan s drr p o e ambhsehssinemedsssesssis Marvin MNorcross
Artist-Musiclan. . ... .00 iiciiiiiiiitissai i ra s nans Brock Speer

Buck Rambo
DU e s eyt o L e i Mrs. Tillie Lowery

Miss Jan Cain
Record ComPamy . .onssasenerasnsessssssneeesssns Bob MocKenzie

Norman Smiddy
PrOMONNIE. . cc .. saeetinnsaridaviinesbbnanamessiienst Larry Orrell

J. G. Whitfield
Publishars. oo oo v iiiiisiaiiniaassssbsnansinies Ben Speer

Bob Benson
Radle-Televislon . . ......ccoivsvsrsisnannsnsnnssannsis Mrs. Lou Wills Hildreth

Maurice LaFevre
COMPOIIIE. + e o nssrsrssresaranssansss maressssressss J. D. Sumner

Mosie Lister
Parformance Licensing. . .......ccvive i iinniniinnnannas Edward J. Shea

Eddie Morgan
Genaral Membarship.........crouursvearssnrnrssnnns Ruby Moore

Travis Wolfe
Directors af Large. ............covv vunsrvanranasnnes Les Beasley

John Mothews
o ] T S e AR Gl A R e e A L LU iy G John Sturdivant

Bab Waltering
Choirman of the Board. ...........ccciiiviensnsnsas Bob MacKenzie

Cathedrals First Recorded
In Holyland

The Cathedral Quartet is
made up of four men dedicated
to the cause of Christ. This is
their profile:

George Younce, the bass
singer and M. C. for the group,
has been in Gospel music full
time since he was 1B years
old and is a veteran of the busi-
ness. Recently George has re-

————— o

THE DOVE
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leased some mew songs he has
written and the quartet has re-
corded several of them.

Glen Payne. Twenty-six years
in gospel music has made Glen
one of the most knowledgeable
about the profession. Glen
started singing with Frank
Stamps and the Stamps Quartet
of Dallas, Tex., when he was

17. He manages the quartet and
sings the lead part.

Mack Taunton, tenor singer
from Alabama, has been singing
full time for about three years.

George Webster. Piano player
and baritone singer is the newest
addition to the quartet.

The Cathedral Quartet was
the first Gospel quartet to go to

the Holy Land. Also the first to
record on location there.

For the past six years the
group has worked with Rev. Rex
Humbard and appeared on tele-
vision coast to coast and
throughout Canada every Sun-
day. The count of stations when
the quartet went full-time was

206, THE CATHEDRAL Quartet

GMA NOMINEES

Ernst and Ernst official Dan Van Sant released the final listing
of nominees for the 1970 Gospel Music Association’s Dove Awards
to the media after overseeing the mailing of final ballots to current
members of the Association, The winners, selected by the GMA
membership, will be announced on the 17th of October at the Dove
Awards Banguet to be held in Memphis, Tennessee’'s Holiday Hall
Rivermont at 4:00 P.M. More than 1,000 persons are expected to
be in attendance at the $10.00 per plate dinner.

Final nominees and their respective categories are:

GOSPEL INSTRUMENTALIST: Billy Blackwood, Tony Brown, Duke
Dumas, Dwayne Friend, Henry Slaughter.

GOSPEL RECORD ALBUM COVER PHOTO OR COVER ART: “Fill
My Cup Lord” (The Blackwood Brothers) Webb Studios; “Happi-
ness |s the Downings” (The Downings) Grine/New World; “Love
Is the Thing” (The Imperials) Mcore/MNew World; “The Old
Rugged Cross Made the Difference” (Speer Family) Grine/New

World; “This Is My Valley” (The Singing Rambos) Grine/New
World.

GRAPHIC LAYOUT AND DESIGN OF A GOSPEL RECORD ALBUM:
“The Fantastic Thrashers at Fantastic Caverns” (The Thrasher
Brothers) Jerry Goff; “Fill My Cup Lord” (The Blackwood
Brothers) Bob Jones; “Love Is the Thing” (The Imperials) Me-
Connell; “This Is My Valley” (The Singing Rambos) McConnell;
"The Old Rugged Cross Made the Difference” (Speer Family)
MeConnell.

BACKLINER ON A GOSPEL RECORD ALBUM: “Ain’t That Beauti-
ful Singing” (Jake Hess) Mrs. Jake Hess; “Fill My Cup Lord”
(Blackwood Brothers) Larry Scott; “James Blackwood Sings His
Favorite Solos” (James Blackwood) Lendon Parris; “The Old
Rugged Cross Made the Difference” (Speer Family) Bob Benson;
“This Is My Valley" (The Singing Rambos) Bob Benson.

GOSPEL TELEVISION PROGRAM: America Sings (The Thrasher
Brothers); Cathedral of Tomorrow (Rex Humbard); Gospel Cara-
van (Speer Family /The LeFevres); Gospel Jubilee (Florida Boys/
Steve Sanders/The Hoppy Goodman Family/The Dixie Echoes);
It's Happening (Oak Ridge Boys).
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GOSPEL DISK JOCKEY OF THE YEAR: Jan Cain, Windy Johnson,
Tillie Lowery, J. B. Mull, J. G. Whitfield.

GOSPEL SONGWRITER OF THE YEAR: Dwayne Friend, Bill
Gaither, Rusty Goodman, Dottie Rambeo, Donnie Sumner.

FEMALE VOCALIST: Sue Chenault, Ann Downing, Vestal Good-
man, Dottie Rambo, Reba Rambo.

MALE VOCALIST: Duane Allen, James Blackwood, Jack Hess,
Sherrill Neilson, Donnie Sumner.

GOSPEL RECORD ALBUM OF THE YEAR (RELEASED JULY 1, 1969-
JUNE 30, 1970): "“Fill My Cup Lord” (The Blackwood Brothers)
RCA VICTOR; "Happiness Is the Downings” (The Downings)
HEARTWARMING; “Love Is the Thing” (The Imperials) HEART-
WARMING; "The Old Rugged Cross Made the Difference” (Speer
Family) HEARTWARMING; “This |s My Valley” (The Singing
Rambos) HEARTWARMING.

GOSPEL SONG OF THE YEAR: “Had It Not Been"—R. Goodman;
“He Looked Beyond My Faults”"—D. Rambo; “He Touched Me"—
B. Gaither; “l Believe in a Hill Called Mt. Calvary”— B. Gaither;
“If That Isn't Love”—D. Rambo; "Jesus Is Coming Scon”—R. E.
Winsett; “The Night Before Easter’—D. Sumner/D. Friend; "The
Old Rugged Cross Made the Difference”—B. Gaither; "Sheltered
In the Arms of God”—D. Rambo/J. Davis; “Thank God I'm Free”
—McFall.

MOST PROMISING NEW GOSPEL TALENT: Sue Chenault,
Galileans, Reba Rambo, Rosie Rozelle and the Searchers, Donnie
Sumner.

MIXED GROUP: The Downings, The Happy Goodman Family,
The LeFevres, The Singing Rambos, The Speer Family.

MALE GROUP: The Blackwood Brothers, The Imperials, The Oak
Ridge Boys, The Stamps Quartet, The Statesmen Quartet.
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ON ATLANTIC RECORDS

THE NEW MAFSSASF

Marion Willlams

GOD GAVE ME A SONG
MYRNA SUMMERS &

The Interdenominational Youth Choir
ol Washington, D.C. & Maryland

Atlantic SD-8228
Mgt » Judith Liegner Artists

Cotillion SD-9023

On Atlantic Records & Atlantic Tapes (Tapes Distributed by Ampex)

All roads lead to
NASHVILLE!!!

ALBUM JACKET CENTER OF THE SOUTH
® COMPLETE LINE OF STOCK JACKETS

= =y T e

@ DESIGN, PRINTING AND FABRICATION

@ PROMPT, DEPENDABLE SERVICE

® WE MASTER AND DUPLICATE FOR THE
LEADING GOSPEL MUSIC RECORD COMPANIES

TRY US AND SEE!

-_— i
-
.

NASHVILLE RECORD PRODUCTIONS INCORPORATED

204 191th Ave. S

NASHVILLE, TENNESSEE 37203

Area Phone 615 — 327-3748
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GOSPEL MUSIC SPECIAL

Nashville’s Gospel Apple Corp.

Their music is called gospel
rock, and there is no compro-
mise on either. Their lead singer
was born a deaf mute, and
underwent an incredible religious
experience. One member of the
group is British, one is Southern
black. All of them grew up sing-
ing in church. They headquarter
in Nashville, and they are the
U.S. Apple Corps. More than
incidentally, they record on the
SSS International label.

The lead singer is Dennis
Bryant, born 18 years ago in a
town in North Carolina that
isn't even a town anymore.
Abandoned because of his in-
ability to communicate, he was
moved to an orphanage in
Georgia. It was here that Dennis
was taken to a tent revival, and
his affliction was healed. In due
time he was singing in the or-
phanage choir, and he found
solace in Gospel music. Later re-
joined by his mother and sisters,
and five step-brothers, he took
up music.

Then there is Cooky. That's
how she is billed, even though
her name is Shirley Cook. She
was born 17 years in Nashville,
weighs 98 pounds, plays the
congo drums, likes turnip greens,
digs Isaac Hayes, and wants to
be one of the top ten singers in
the nation. She could make it;
she's that good. Up to now, most
of her talents have been confined
to the church choir of a Nash-
ville ghetto. But they have found
a way to work themselves out.
Cooky is black, and beautiful.

Richard Morant is white and
British, and played with a band
called Yesterday's Children after
coming to America. He's the
elder statesman of the group, a
legal 21. His tastes run to Louis
Armstrong and B.B. King, and
he's a Mormon. He wanls to be
a farmer and teach music on the

side. And he plays guitar, key-
board and percussion.

Stanley Stewart, at the age of
18, wants to make enough
money to buy his parents a
motel so they can retire. The
organist and pianist of the
group, this young Baptist from
Alexander City, Ala., leans
toward Judy Collins and Dono-
van, sky dives a little, and com-
plements the group with his
abilities on the keyboards.

Steve Folsom plays drums and
percussion, and, like the others,
he sings. His leanings are toward
Mac Davis, a fellow Georgian,
and Dusty Springfield. He's also
18, a Baptist, and thinks only in
terms of being a musician, full-
time. He and Dennis conceived
the idea of the U.S. Apple
Corps.

Tommy WNorris, who is just
about in the process of turning
17, plays the guitar and har-
monica. He's an Episcopalian
who digs Aretha Franklin, wants
to make a change in the world,
and plans to spend some time
in the Peace Corps.

And finally there is Freddie
Fowler on bass. Born in Fort
Payne, Alabama, he rides a
motorcycle but would like a
Lincoln, prefers Arlo Guthrie in
his musical tastes, is a Baptist
whose father was killed in a
plane crash, and whose driving
ambition is to be a musician,

Now this is a hard rock
group, and it's young. But it’s as
Gospel and as reverent as any-
thing ever to come from a
church choir. And it's so differ-
ent it's startling. _

How did it happen? Call it
what you will, but things fell
into place. All of the individuals
were with different groups, or
weren't doing much of anything,
Getting away from it all in a
ﬂ:]ict. southern Alabama city,

ey were drawn together, at

LeFevres Started
50 Years Ago

The LeFevres started singing
50 years ago in the hills of mid-
dle Tennessee when they were
teenagers, It originally started
with Urias, Alphus and Maude
LeFevre, but when Maude left
the group for marriage, the boys
continued to sing and another
change came to the group.

Perhaps this was the most
significant change of all. Unas
married Eva Mae Whittington.
This marriage not only brought
Eva Mae into the group, but
four of the five children of this
union have at one time or an-
other, had an active part in be-
ing and participating in the gos-
pel singing group known as the
LeFevres.

Active and participating in the
Atlanta-based evres are
Urias and Eva Mae (Whitting-
ton), Alphus and Pierce LeFevre
and Rex Nelon.

Meurice LeFevre decided that
perhaps his abilities were more
adept in the administrative lines
and he has taken over the total
management of the LeFevre
Sound Studios.

Mylon LeFevre still sings. He
now records and performs as a
single act and his first album for
the Cotillion label simply en-
titled “Mylon"” picked up heavy
initial action and continued to
climb into the top 50 album
charts.

Pierce LeFevre joined with
the family group shortly after
graduating from college in 1958
and is now general manager for

the singing group and is admin-
istrator for all of their trans-
actions.

Each member of the LeFevre
group doubles in their roles—
Alphus sings first tenor, picks
up on lead guitar and also plays
violin and accordion, Rex Nelon
sings bass and plays rhythm
guitar and Urias sings lead and
can also double on rhythm gui-
tar. Pierce sings baritone, plays
the bass guitar and also plays
the trumpet. Eva Mae sings alto
and is the accompanist for the
group on the piano.

The longevity of this group
is and can be attributed to many
things—the multitude of talent
available within the group, the
fact that it is a family group
and ties are close, but perhaps
the most significant fact is the
sincerity of the group that is felt
throughout when they are per-
forming.

The group records on the
Canaan label and their television
show “The Gospel Singing Cara-
van" is syndicated into 35 mar-
kets and is viewed by 2,500,-
000 people each week.

The group averages 250 con-
certs and dates a year and four
days a week traveling in style
and comfort in a General Mo-
tors custom bus, equipped to
sleep six persons. And the Le-
Fevres can remember when a
horse, wagon or bugpy was a
plush, comfortable mode of
travel!

least some of them. The mag-
netic force of some sort pulled
them together, from many di-
rections, and the group was one.

Steve Singleton heard them
sing, and Steve has been around
the block a few times in the rec-
ord business, having learned it
first hand at home and in the
studio. He felt he had some-
thing.

So he and the kids went to
work. What they turned out
might be classified in many
ways. It's moving, for one thing;
the reiigiun is there, the feeling,
the basic honesty of the young.

The rock is there, that thump-
ing, almost shouting release of
tensions and rhythmic beat
which epitomizes the contem-
porary sound.

Yet it’s Gospel at its greatest.
The brand new LP—the only
one released by the group—con-
tains such standards as “Peace in
the Valley" and *Will the Circle
Be Unbroken." Traditionalists
might be a little shaken at first,
but even some of them will come
around . . . that is, if they can
refate to the young at all. “Down
By the Riverside” and “Swing
Low Sweet Chariot” are done as
nothing in this vein has ever
been done before.

And all of it is natural, totally
uncontrived. Most of these
youngsters are from the south,
the deep south, and they've
drawn the heritage of their re-
gion (white and black) into their
souls, and then let it all come
out.

The sound has excited the in-
dustry, and perhaps given gospel
new dimensions.

Buddy Blake, the idea man at
the Singleton factory, put out a
bunch of promotional pieces
prior to the release of the LP,
with nothing more than the
beautiful passages from the
spiritualistic messages contained
in the songs.

Herb Shucher followed with
one of the most impressive
album designs ever assembled.
The kids do the rest.

Jake Hess

30 Years
In Gospel

Jake Hess, a former member
of the Statesmen Quartet and
founder of the Imperial Quartet,
has a qualified record of bring-
ing three decades of experience
and history in gospel music to
all those surrounding him.

Hess, from a small farm in
Alabama, took giant strides to
the field of sacred music where
he has won the much sought-
after Grammy Award two years
in a row. “Beautiful Isle Some-
where” was the award-winning
title on the RCA label in 1969,
and 1970 found Hess winning
with the title song “Ain't That
Beautiful Singing” for the same
label,

Popular with concert and
stage audiences, he has addi-
tional audiences as well. For the
past three years, he has been
associated with WLAC featured
in “The Jake Hess Show" and
the “Old Time Singing Conven-
tion.” Both shows are live and
warm in content and are viewed
daily by well over a quarter of a
million avid Jake Hess and gos-
pel music fans.

Jake Hess is featured in con-
certs as a single act and some-
times performs with the “*Music
City Singers,”
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STEYE SANDERS

Steve Sanders Returned
To Gospel Music

All Steve Sanders has done in
the first 18 years of his life is:
star in a Broadway musical,
made a couple of movies, and
play 150 dates a year as one of
the leading gospel singers in
America.

For 13 of those 18 years the
Florida youngster has been per-
forming. From his home in Pen-
sacola, he now travels with the
Florida Boys, who usually per-
form on the same bill and then
double by doing backup for him.

It was the late Gov. Frank
Clement of Tennessee who was
instrumental in getting Steve an
audition for the part of “Jody”
in the Broadway adaptation of
“The Yearling.” He won the part,
over nearly a thousand others
who tried. Steve then followed
with a feature role in Otto Prem-
inger's movie “Hurry Sundown,”
and on it went.

But young Sanders felt the
need to sing gospel music, and
he returned to it. With his
father as his accompanist then
(his father now manages the act),
it was back on the road for more
of it.

His albums on the Canaan
label include “I'm Happy Now,”
“Little Steve Sings Big" and
“This Is My Valley."

A competent writer despite
his age, he has started his own
publishing firm which is titled,
appropriately Steve Sanders
Music, Inc.

With his father he undertook
a business venture of raising
quail, but had to give this up
because of demands of road ap-
pearances.

A strikingly handsome
youngster, it's considered that he
has one of the brightest futures
of anyone in the business.

Sunliters Tour
Courtesy State Dept.

Wendy Bagwell and the Sun-
liters constitute a trio which in-
cludes Jerri Morrison and Jan
Buckner.

Jerri sings lead and is known
for her powerful voice. Jan sings
alto and plays bass guitar and
doubles on several other instru-
ments.

Wendy and the Sunliters were
chosen along with another gospel
group by the State Department
in Washington, D.C., to make a
European tour. Their travels
covered Morocco, Spain, Hol-
land and Germany. And, they
played two shows, six days a
week for almost three months.
The shows were performed for
radio programming and stage-
shows throughout Europe. For
this tour, the group received an
award from the U.S. Govern-
ment for outstanding showman-
ship.

Wendy and the Sunliters have
also hosted the Air Force Re-
cruiting Show which is carried
into 2500 radio stations
throughout the United States.

Wendy, manager of the group,
sings baritone and plays lead
guitar and writes many of the
songs performed by the group.
An ex-marine and successful
businessman, he owns and oper-
ates Bagwell Sales Company, a
furniture and novelty store.

Bagwell will be entertaining
the gospel music industry at the
Dove Awards Banguet and Show
in Memphis on Oct. 17, with
his conversational spoof concern-

ing people and groups in the in-
dustry.

Wendy Bagwell has been in
the business for a long time, but
recognition just seemingly has
come of late pointing up his
many talents.

The most recent album and
one causing quite a stir in the
industry is the first gospel
comedy album. On the Canaan
label, “Wendy Bagwell—This,
That and the Other” which are
true stories of the Sunliters as
only Wendy can tell them.

One of the classics is “Here
Come the Rattlesnakes,” a take-
off on the snake handlers of the
Appalachian regions.

WENDY BAGWELL
AND THE SUNLITERS

OCTOBER 10, 1970, BILLBOARD


www.americanradiohistory.com

Who is the
BEST

GOSPEL

QUARTET

RECORD
Company!?

And they e

right proud
of their talent

Canaan has:
THE HAPPY GOODMANS
STEVE SANDERS
THE FLORIDA BOYS
THE BLUE RIDGE QUARTET
THE LEFEVRES
THE FOUR GALILEANS
THE LEWIS FAMILY
WENDY BAGWELL
THE THRASHER BROS.
THE CATHEDRAL QUARTET
THE HEMPHILLS

CANAAN RECORDS BOX 1790 WACO, TEXAS 76703 817 /772-7650

4600 SQ. FT.—I165 WEST 44TH ST.
CENTER OF THEATRE DISTRICT
I5TH FLOOR

SOUTHERN AND WESTERN EXPOSURES
OVER TIMES SQUARE

CALL 757-8635

Underground —
Folk, Soul, Rock Gospel

The Amageddon Experience, Arihur- Blessitt,
The Eiernal Rush, The Sound Foundation, The
Unknown  (reantily, Jimmy  Owens, The HNew
falk, The Committee, [ino, The VYoices 0f
Jerusatem, Tom Keene, The Specirums, The
Waisily The 'I.'.'l_-l‘||'wl'||||i_ The Torerfnets,
fustin Time, Hichard Wurmbrand, The 5o
journers, The Weckors, The New Lipht Smpers.

send lor catalog

CREATIVE SOUND,
G000 Sunsel, Hollywoad, Califorma 9GS

M) D ANl

Gospel Is Great!

m ® GREAT FOR PROFIT & PRESTIGE ¢ GREAT FOR NEW
FRIENDS AND CUSTOMERS e JUST SIMPLY GREAT!

Mustang Is Gospel!

IN FLORIDA:

YOUR EXCLUSIVE FLORIDA DISTRIBUTOR FOR:

SING, SKYLITE, TEMPLE, CHRISTIAN FAITH, SONGS
OF FAITH, HEARTWARMING, IMPACT, CANAAN,
TEMPO, LIGHT, SWORD, SACRED, SPAR, GOSPEL

GOSPEL LOVERS
Enjoy the Gospel Soul of

“ONE MAN

PERFORMER"
Alphonzo Thomas

Designer Recording Artist

A Legend, A Sweet
Singer, A Wonder

Singer and Performer
and Keyboard Artist.

Contact:

262 Cabot Street
Boston, Mass. 02120
Ph.: 617-427-5127

TIME, WORD, HYMNTIME RECORDS AND TAPES.

\

CHECK OUR LOW PRICES « WE SHIP ANYWHERE IN THE
U.S.A. » FOR FASTER SERVICE AND MORE PROFITS
WRITE OF PHONE

MUSTANG RECORD DISTRIBUTORS
432 N. 7th ST.
DADE CITY, FLA 33525
PHONE (904) 567-5479( €O

Will Sing Anywhere
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Say You Saw It in
Billboard
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(4-Star Pick Hit by Billboard)

GOLDEN HARP OF

Wanda Jones

I Walked Today Where Jesus Walked
Why Should He Love Me So
In The Beautiful Garden Of Prayer

=" bwm bw @  Saved By Grace

| I Asked The Lord

In The Garden
After
CSS 1512 Stereo
Creative Sounde® 9000 Sunset, Hollywood, Calif.90069

Wl bty

Overshadowed
Romance c
Day By Day
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Campus News

57.00. First line set all cops,

rule around all ads.

bax miumber and oddress,

prior to dote of issue,

Billboard.
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PROMOTIONAL SERVICES

NATIONAL RECORD PROMOTION AND
Publicity, Preéssing. No job too small.
Consultation; gquestions answered re: re-
rording, pub lu.f.' distribution. Morty
Wax motions, 1650 Broadway, N.Y.C.
CT 7-2158, L5417

NATIONAL RECORD PROMOTION

(You Record It —We'll Plug 1)
Distribution Arranged

Major Record Label Contocts
Dee Joy Coverage

Mogaozine ond MNewspaper
Publicity

Booking Agent Contacts
Public Relations Service
Record Prassing

Movie Promotion

Mosters Leased

Send all records for review to:

BRITE STAR PROMOTIONS
728 16th Ave. 5.
Mashville, Tenn. 37203
Call: Mashville: (615) ﬂ“—lﬂﬁ;ﬂ

MISCELLANEOUS

AFTER HOURS POETRY — READ
arpund the world. H%'hﬂ lilee it
Send Tl to Jake . Box 951,

lle, Tex. iKY |

a8 % 8

BEHOLD I'M GOING BROKE FROM AD-
vertising, I've written 200 songs and
racked of them. I may have a hit ﬂﬂ
—but 5250 defrays expenses. Ri

Grimes, 4300 Tejon Street, Denver, Colo-
rado BO211. ocld

BUY COSTUME JEWELRY DIRECT
from mfr. ﬂl&lﬁg ﬁ“lar hand.ll:g
Box Z3804, Phoenix, B5028, n

DISC-JOCKEY
PLACEMENT
SERVICE

MNeed a Gig,
Meed a Personality?

We Have the Service
That You MNeed.

Call

(615) 895-5240

Disc-Jockey

Placement Service
Box 1023
Mashville, Tennessee

Be zure Yo check with us ot
the Dl convention

Let's talk far future reference
ocll

HALLOWEEN SPOIOETACULAR 45,
seventh sear. Prepald — 10/86.00: 25/
$12.50, Bellaire, P. O, Box 125, Bellaire
Tex. 77401, oeld

—

MR, RETAILER: §2 A COPY BRINGS
¥ou the fast-selling (i@ $5.95) LP “Win
at Blacnv.r:ﬂ;tr" braised b *_W':I.ncﬁull.
Wilson a ¥ aming ormatan
Box 15246, Las Vegas, Nev. B9114. ocl?

FOSTEHRS, BLACK LIGHTS, INCENSE,
beads, patches, stiekers and deeals, Send
$F S0 Shndox. S, Srewion, B

utors, -4 « MLE., .
lanta, Georgla 303080, tfn

QGUALITY MASTERS FOR LEASE (ALL
El;ﬂftlﬁiﬂﬂll talent). Contact: Masters
x 823, Butler, N.J. 07405, ocll

RECORD MAGAZINES — OVER 15,000
back issues bought, sold, Latest Llst.
Willlam Haskett, Mooresviile, Ind. 45158,

aedl
SUNMMER PLAYHOUSE AVAILABLE
for 1971 season, pper Westchester
County. O 914y LA BATE0 or {Flﬂs
‘LA 8- 8 ool

1HOUR AIRCHECK OF ANY LOS AN-
geles stations, $10. Huffman, 4213 Hiver
dale, Anaheim, Calif, S2806, o

58

CHECK TYPE OF AD YOU WANT:

O REGULAR CLASSIFIED—35¢ a word. Minimum
Maome, oddress
and phone number to be included in word count.

[ DiSPLAY CLASSIFIED AD—One inch, $25.00.
Each gdditionel Inch In some ad, $18.00, Box

tional words and include 50¢ service charge for
DEADLINE—<CIoses 5 p.m. Monday,

CASH WITH ORDER, Classified Adv,

ADDRESS ALL ADS—BILLBODARD, 165 W, 46th
5t., Mew York, Mew York 10036, or telephone
Classified Adv, Dept,, 212/757=-2800.

12 days

] Distribution Services

] Record Mfg. Services, Supplies &

Equi pment
] Help Wanted

[] Promational Services

Check heading under which ad is ho appear

[] Used Coin Machine Eguipment

[ Business Opporfunities
[0 Professional Services
[] For 5als

[] Wanted To Buy

[ Publishing Services

[0 Miscellaneous

] Box MNumber, cfo ‘BILLBOCARD, figure 10 oddi-

Enclosed is &

Dept.,
WAME

[} Check
PAYMENT MUST ACCOMPANY ORDER

[J Money Order.
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CITY

TELEPHONE =

LIF CODE

CARTRIDGES—TAPES

LEADING TAPE WHOLESALER WILL
il hlﬁl‘l:st chart tapes at lowest prices.
Top labels. Send for current list. Candy
Strlpe Records, 17 Alabama Awve., Island
Park, N, Y. 11358, (316) 432-004748. tin

CARTRIDGE/CASSETTE ONE-STOP

Economical Short Ron Duplicating
is our Specialty.

We manofacture and sell duplicitors
874500 and up. Hi-speed winders and
loaders 485,00 nup.

Cartridges 35¢, cassetles 404, casgetie
boxes T¢, cassette labels 14, P/& labels
for B-track cartridges 2¢, sllp/cases
¢, shrink fiim lesa than 1¢, G-splices
1%¢, RCA lube tape for B-track—
51.25 up 1B0D" reels,

We duplicate B-track and casseties az
low as di¢ each.

STARS, INC.

114 Tennessse M.E.
Albugquerque, MN.M. BF108
Phone: ) 2608-5ETD tfn

8-TRACK LOADED BLANKS
LEAR CARTS

100 lot: 3564M ....co0c00e00.. 8120
To BAM ......iaiunaasananians 1.50
1,000 Tot: FEEAM ....0vcvvaaneie 75
And to 84M ....... a2

Other tape accessories available.

PRIVATE LABELING FREE
with 1,000 lot orders.

GOOD NEWS
TAPE SERVICES, INC.

King and Chestnut Sts. N.W.
Jonestown, Pa. 17038

Phona: (F1F) 8454100 oel?

DISTRIBUTING SERVICES

HI

{xTeyzon, peooan oyecess

AVTE -] Arges L] ] O m

odics at 25¢ each, ﬁm
listings at promotional

Pl'l;:*EI. Hﬂipfnr IIEEE EF. .%]l n“}f;—ﬁ‘

AR LD e, [ b &n VOuE ne.

W. Ellzabelh Ave., Lﬁr s N J. 07036,

l
E&i

FSYCHEDELIC LIGHTING, ADVANCED
elecironics, rock concerts, nightelubs,

1 {eredited), world's Ia.rﬁ-
est ca : RockTronics, 22-BE Wendell,
Cambridge, Mass. 02138, Efn

SCHOOLS &
INSTRUCTIONS

o erican
Eﬁﬂdﬁ? Lebanon RHoad, Nashville, Tenn.
A7214. 615 —888-0469, ool

n.EL'S FAMOUS (5) WEEK COURSE
for the firat-elass Radlo Telsphone Li-
cense |5 the shortest, most effective
course in the nation. Owver 889 of H.E.L
graduales pass F.C.C. exams for first-
olags llppmes. Total tuition, $385. Jab
placement fres. Write for brochure,
Nadio Engineering Ineorporated Sehools,
1338 Maln 5St., Saraseta, Florids 33877,
or 2123 Gllilham Boad, Hansas City, Mis-
souri 64108, or 809 Caroline St., Fred-
ericksburg, Virginia 32401, or 635 E
Coloradoe St., Glendale, Calif. 81205, tfn

SITUATIONS WANTED

PURCHASING AGENT, CREATIVE, SL8
. pt. of porehase, litho,
complete est., will travel, will relocate.
Box No, 543, BILLBOARD, 165 W, 46th
Street, NMew ':.’m. N. ¥. 10038, oeld

COLORFUL POSTERS FOR

events. Lowest ces, Free delivery
enywhers, B nt colors, In =lzes
lax32, 17xhE, IIxi8. Order 50 or more.

Also fluorescent B Eirlps ln any
-Ehunt.'ltr. Eend for free colorful
ure. Hoyal Printing Co., 3117 M. Front

8t., Philadelphia, Pa. 16133, Phone: (215)
TIHA202 or 739-9263, ocdl
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4 SONGS ABOUT HOPE, COURAGE
AND FAITH FOR OUR TIMES

Where In the World
I'l Pray Today » One More Try
Look to Tomorrow

Box 5042, c/o Billboard
144 W, 44th 5%, New York, N.Y. 10034

JIMI HENDRIX TAPES: APPROX. 2
hrs, of original Jimi Hendrix  S-track
tapes and ft. of 16mm ecolor sine
gound films to be sold in m_ﬁﬂ
Sale by Oct. ZT, 1870 (other

featured). Contact: J, Wachtel (305)
+168-1882. ocll

leUSTIE fﬁuiﬁﬂ le p-a:'ﬁn.i eight
a ; sea ; amp i
miles from ty: bachelor quarters;
B20.000, $5.800 down, 5150 r month
Rall McCabe, owner, 1908

& Elrhre:
Colarado Springs, Colo. , (303 632
S0, oell

USED 8-TRACK DUPLICATOR
MASTER AND FIVE SLAVES

Capacity B0 Cartridge Loads
Per Hour—§1,985

STEREQ CASSETTE DUPLICATOR

Master and Four Slaves
Capecity 120 C-30s per hour

Like Mew, SUHIl In Warranty
$2,485

STARS, INC.

114 Tennessae M.E.
(505) 268-58T0

Albuguergue; M.M. BT108 A

SERVICES

CUSTOM RECORDING SERVICE TAPE
and dise, Stereo and monoe, Live and
copies. Editdng. Masters and pressings.
High guality at reasonable rates. Joseph
Giovanelll, Audio-Tech Laboratorie

E:t%llw-wnlrh Ave, Brooklyn, M. ¥ i

FREE LITERATURE: ADDRESESE LA-
bels, business cards pﬂmﬁnB‘ rubber
stamps. Jordan's, 552 West Connor,
Lima, Ohio 45801. tfn

PROFES5I/0ONAL SERVICES

RECORDING FOHR RADIC PRODUCERS,
ﬁenﬂu, muslelans. Mono and stereo.
BemooX Sotna Stidic, 1038 Hay Hiar:
Ave., Brooklyn, N. Y. (21D ﬁml}lgl.

T
oedl

SONGWRITERS: DONT SUBMIT YOUR
compositions to anyone untll you've had
them prooiftead by professionals. Our
B make all corrections from your
tape or dise (print lyries clearlyl and
Elve u a professional quality LEAD
5 for submission purposes, for the
low, low price of .50 per song. Enclose
money order only please, Donld Muosic,
1351 Grant Street, Santa Monlea, Call.
fornila SO0, acll

WANTED TO BUY

Y8'5., 45" and ILFP's. LARGE QUANTI-
-;"'Eel:':& Wm. Haskett, Hunru\r‘lﬁt. Ind.

COMEDY MATERIAL

FAET, FUNNY ONE-LINERSE FOR
Jocks, $230/vear, No junk. Huffman, 4213
Riverdale, Anaheim, Calif. 2804, oW

DJ,. ONE LINERS! WRITE FOR “FREE'
nmufle: and also recelve detalls om:
Ca -.'rm*ll. Adrcheck Tapes,
Volee D.J. Souree

IS TURN ON BEFORE YOU'RE
turmed off, 150 gags a month for 53,00,
Send for f

roe . Laggh service for
dise jockeya, F. . Box 612, Tuourmers
ville, IN.J. DBO1Z, ocl7

MNEW COMEDY! 11,000 RIOTOUS CLAS-
aified gar Unes. 510, Uneonditionally
Enr:ln 4. Comedy catalog fresa. Orrin
mund, Mariposa, Calif. 95338,

e Continuwed from page 50

Way; "Let Me Back In,” Tyrone Davis, Dakar; “Peace Song,” Jesse Colin

Young, Warner Bros.

WCSB, Columbia School of Broadcasting, Boston, Mass., Ted Hayward
reporting: “Watch Out Girl,"” Okaysions, Cotillion; “All Right Now,” Free,
A&M; “I Heard It Through the Grapevine,” Creedence Clearwater Re-
vival, Fantasy . . . WWUH, University of Hartford, West Haven, Conn.,
Charlie Horowitz reporting: LP's; “Almost Time,” J. F. Murphy & Free
Flowing Salt, MGM; “Full House,” Fairport Convention, A&M; "Hay-
stacks Balboa,” Haystacks Balboa, Polydor; “Right On Be Free,” Voices
of East Harlem, Elektra; “Part of What You Hear,” Timber, Kapp; “One
Step On,” Jody Grind, UA . . . WWAS, 5t. Francis College, Biddeford,
Me., “The Shape I'm In,” Band, Capitol; “Fool,” Blue Cheer, Phillips;
“Spill the Wine,” Eric Burdon and War, MGM; “Southern Man,” Neil
Young, Repriﬁﬁ; WIUM-FM, Western Illinois University, Macomb, Mike
Scheid reporting: “Do What You Wanna Do,” Five Flights Up, TA;

“Lola,” Kinks, Reprise; “Car
and Young, Atlantic; “I'm
After, Cotillion . .

On,” (LP, Deja vu), Crosby, Stills, Nash
oin’ Home,” (LP, Woodstock) Ten Years
. WIDB. Southern Illinois University, Jeff Svon report-

ing: “Gypsy,” Uriah Heep, Mercury: “You Better Think Twice,” Poco,
Epic; “Uriah Heep,” (LP), Uriah Heep, Mercury; “Mttr.:rmmiphasia.“ (LP),

Iron Butterfly, Atco .

. KFTD, Alternate University,

Immy Zilber

reporting: “Black Gold & Power Game,” Multicolor, Snow; “Action,
Action, Action,” (LP), Jackie McClean, Prestige; "Never Say Uncle,”
Martha & John, Narrow. WCHP, Central Michigan University, Mt.
Pleasant, Ken Benson reporting: “Lola,” Kinks, Reprise; “Natural Sinner,”
Fair Weather, RCA; “Stoned Cowboy,” Fantasy, Liberty; “Cactus,”
(LP) Cactus, Alco; “Vintage Violence,” (LP) John Cale, Columbia; “Five

Bridges,” Nice, Mercury . .

. WOMC, Queens College, Flushing, N.Y.,
Ted Goldspeil reporting: 1 Euwﬂ Her Sqtumdin 4 'IEI:I

Thing), Little Richard, Reprise; “Sly Stone M

There,” (LP, e Rill
ey,” (Woodstock) Cotil-

lion; “Jacob's Ladder,” Doris Troy, Apple; “After Midnight,” Eric Clapton,

Alco.

If your picks did not appear and you sent a
vou did nor circle those records vou desired to

fay list, ir was because
ve printed. Sorryv. BG

Custom Music: The Complete Co.

s Continued from page 29

lems and want to be invelved
all the way.”

As the discussion reverts
to the recording studios (there
will be three), Barken explains
how this fits into vertical in-
tegration. "“There will be all
kinds of fall out. We don't have
to depend on the studio, only
on its producing a reasonable
return. We will attract groups
passing through that might end
up on one of our labels or that
might want to do an in-store
promotion at one of our out-
lets. We're building to the point
where the public will identify
CMC in terms of music and
home entertainment.” It could
even go bevond this, consider-
ing CMC’s touring rock groups
and the possibilities, though
not acknowledged, for involve-
ment in auditoriums. Barken is
acknowledging, however, that
CMC's recording contracts cover
cartridge TV contingencies.

Duplicating Efforts

Certainly, CMC’s desire 10
control more than just the costs
of its products 1s pointed up in
its tape duplicating efforts, now
centered on packaging cover
versions of “Hot 100" singles
under the title “Super Singles.”
Northup would like to bring out
more contemporary budget ma-
terial and believes the softness
in budget lines derives from too
much material being offered that
i5 “nothing much more than the
Sinatras of 1952.”

As more and more product

INTERNATIONAL

EXCHANGE
_UNITED STATES

DHALERS — COLIACTOHRS — RARE
American 48 and LP*s 18 up.

Frawe
e

PAUL McCARTNEY'S NEW LP, ALSO
"Santimental Jnu.rn?f"' by HRingo, all
English Undergroun Groups, oOr Iﬂ'
other Eh&nh al'hu.mbe:_lﬁ.ﬁﬂ. alrmailed,
Singles Hepcord tre Lid., Nun-
caton, hn.ﬂlml.. oW

ANY ENGLISH ALBUM, OLD OR NEW,
airmalled $8.25. Single $2.00. Send now
for catalogpe—31.00, Mr. 5. Smith, 107
Bmall#:r Hoad, Birmingham 25, En-
T a

www americanradiohistorv com

goes on CMC labels, some might
end up on LP's, too, although
in terms of CMC stereo centers,
plans do not call for retailing
records. “We're identified with
tape,” Barken points out,

CMC's 80-page consumer
catalog prepared by its adver-
tising arm aptly demonstrates
how the firm competes with
every type of home entertain-
ment retailer from Allied-Radio
Shack to tiny tape centers.
Brands tell the story: Automatic
Radio, Lear Jet, Bell & Howell,
Tenna, Kraco, Craig, Ampex
and other lines in car and por-
tables to Sony, Pioneer, Fisher,
Marantz, Garrard and dozens of
hi fi component and television
brands.

In its 17 wholly owned stereo
centers, sales are equally divided
between home and auto mer-
chandise. An actual physical in-
ventory is taken each month.
This requires time, but Northup
and Barken believe time is
something they have plenty of.
Both were still busy when the
interview ended at 7 p.m. and
Northup was joined by his wife
and two children just before
heading off to pick up a new
drummer for Woodstock Band.

New Tape
Cartridge
Releases

e Continued from page 29

JAMES BROWH—3ex Machine Part 1, ([8)
BOAZ-11151M, gﬂ S5032-11151M

JAMES BEROWN—3ex Machine Part 2: (8)
BO32-11152M, (C) 5032-11152M

Project 3

SPECTRAS—And You Love Her; (C) SD&8-4004
ENOCH LIGHT—=Permissive Polyphonics; ([C)
S048-5048M

Sun

JOHWNNY CASH B JERRY LEE LEWIS—Sunday
Down South; (B) BO74-119V

JOHHNY CASH—Rough Cut King of Country
Music; (8) B8074-122V

White Whale

THE TURTLES—Wooden Head: (8) B050-7133V
Metromedia

GYPSY; (8) BOSO-1021M

BOBBY ERMAN—With Love, Bebby: (B)

BODO-1032M, (C) 5090-1032M

Musicor
Best of GEORGE JOMES; (C) S043-3191M

Ranwood

EXOTIC GUITARS—Exotic Country Music; (8)
BOSE-BORAOK

OCTOBER 10, 1970, BILLBOARD
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Coin Machine World

Mo. One Stop Racing Clock; |
Jukebox Hits Go to S. Pacific Neb. Jukebox

ST. LOUIS — Uptown Music
One Stop owner Harry Brock-
man here gives you the impres-
sion that each minute of the
business day is precious. He says
jukebox operators and record-
tape retailers are always in a
hurry for their merchandise, no
matter where they are located.
Many of Brockman's customers
are located in Missouri and
neighboring states but he has
some accounts as far away as
the South Pacific and their
orders get the rush treatment,
too.

On a recent Saturday morning,
Brockman had a few momenits
to reflect on the one-stop busi-
ness which he entered in 1944
while still a jukebox operator
himself at 4956 Delmar here.
Even though Saturday’s pace is
slower and he works alone with-
out his right-hand girl, Betty
Dorrin, Brockman was dashing
about because an operator in
Missouri's Boot Heel region
wanted an order put on a bus.

He says that since he moved
to 4703 McPherson he is picking
up his orders from the post
office at 8:30 a.m. instead of
9:30 which was the case in the
years he operated on Delmar
and several vears afterward on
Kingshighway near Delmar. He
also picks up merchandise him-
self because Joe Strele a long-
time employee died. *I get back
a lot sooner myself and if we

could get United Parcel Service
to come at 3 p.m. we could go
home,” he says.

One reason he can make the
rounds of distributors sooner,
of course, is that there are fewer.
He must order Columbia, for ex-
ample, from Terre Haute, In-
diana. Decca, which once rep-
resented a separate morning stop
15 handled by the giant Com-
merical Music Pickwick Inter-
national wholesale company and
RCA is now handled by Roberts
Record Distributing Co., a sub-
sidiary of Transamerica Corp.
“Roberts and Commerical pretty
well dominate the market,” he

Says.
As for UPS, Brockman is phil-
osophical. "We're lucky they

come at 4:30 p.m.—they used
to make us wait until 5:30.7
Another indication of how
precious minutes are during the
flurry of the morning activity
here is a small refrigerator and
coffee percolator in the order
room. “We don't even leave for
lunch now,” he says earnestly.
Every order is converted to
a number on nervous little
scratch sheets kept near his
phone. A Phonolog catalog is
well worn despite the fact that
Brockman is known for his
fantastic memory of stock num-
bers. Once, mentioning the dif-
ficulty of keeping up with the
fast pace of today's releases, he
(Continued on page 60)

HARRY BROCKMAN (left) and accountant Alan Millner chat outside
Uptown Music One Stop in St. Louis. Lack of identification on the
building is necessary because Brockman does no retail business. He
services jukebox operators and stores as far away as the South Pacific.
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N.Y. UJA Raises $67,000;
MONY Studies Jukebox Tax

NEW YORK—Members of Music Operators of New York
(MONY) and other jukebox industry people got the 1970 United
Jewish Appeal (UJA) drive off to a good start by raising 567,000
in cash at a recent dinner honoring Gilbert Sonin, In other MONY
activities, managinF director Ben Chicofsky says no action has
been taken on a closely watched move to make jukeboxes subject
to sales tax and that MONY will schedule its 1971 convention in
the Catskills (see Association Digest).

Over 400 people attended the Sonin tribute where comic Henny
Youngman and singers Chuck Wollery and Debbid Kelley enter-
tained. Sonin was honored for his “outstanding record of humani-
tarian achievement and his efforts on behalf of the coin machine
industry,” according to Albert Denver, chairman, Coin Machine
Division, UJA.

The UJA aim is to raise a record-breaking Israel Emergency
Fund to aid hundreds of thousands of immigrants in Israel as well
as 60,000 newcomers expected this year. Another aim is to provide
increased financing for programs of relief, rehabilitation, educa-
tion and migration assistance serving needy and endangered Jews
in 25 countries, in Israel, the U.S. and other havens, Denver says.

Chicofsky describes the sales tax situation as “very quiet.” A
resolution is before the New York city council to boost income by
making jukeboxes and other coin-operated equipment subject to
sales tax. The state legislature would have to add these to the list

of taxable items. However, jukebox operators in the state previously
won a long battle against sales tax.

O OGNS TETETSTRTSY TSNt
OCTOBER 10, 1970, BILLBOARD

Operators Hit
Direct Leasing

OMAHA—Jukebox operators
in Nebraska may resort to leas-
ing and selling jukeboxes and
other egquipment directly to lo-
cations because of competition
from at least three firms now
immvolved in such activity, accord-
ing to Ed Kort, president, Coin
Operated Industries of Nebraska
(COIN). Direct leasing and sales
topped the agenda of COIN's
recent meeting here where a rec-
ord 71 people attended a banquet
and honored industry leader
Howard Ellis,

Other highlights of the meet-
ing included an address by Ne-
braska attorney general Clarence
Meyers and talks by A.L. (Lou)
Ptacek, Music Operators of
America (MOA) president, and
Fred ™ Granger, MOA executive
vice-president.  Ellis, former
MOA president, was given a
surprise merit award for his
leadership. Every officer of
COIN was present and spoke
briefly.

Kort told COIN members that
at least three firms were now
active in direct leasing or selling
of jukeboxes, games and vend-
ing equipment: Omaha Vending,
U-Vend-It and Mid-States Leas-
ing. He introduced a kit which
contains reprints of Billboard
articles, a letter from an Illinois
jukebox location, a bulletin from
the South Dakota attorney gen-

(Continued on page 60)

6 Rowe Jukeboxes;
Insurance Program

By EARL PAIGE

ST. LOUIS — Rowe Interna-
tional for the first time intro-
duced a line of jukeboxes rather
than one model and is offering
operators a break-in/ vandalism
insurance program keyed to
Rowe machines equipped with
burglar alarms. Other new prod-
uct areas distributors were told
about during a two-day sales
convention here include snack,
lottery ticket and theater ticket
vending machines.

Rowe's new president, Harry
Martin, alluded to still other
new products during an exclu-
sive Billboard interview follow-
ing the Chase Park Plaza gath-
ering, but would only acknowl-
edge that Rowe intends to ex-
pand upon its PhonoVue film
unit that is coordinated with
Rowe's jukeboxes (see separate
story in Tape section).

The 1971 line of jukeboxes
will probably debut soon at vari-
ous distributor shows through-
out the country but will defi-
nitely be on view at the Music
Operators of America (MOA)
jukebox convention in Chicago
Oct. 16-18 at the Sherman House
Hotel. Though the basic inte-
rior of all six models is the same,
each offers a distinctive exterior
design and each can be modified
through switchable panels. The
overall profile of the Presidental
ling is about five inches lower
than last year’'s MM4 model.

The Presidental line includes
two furniture look models, two
machines with leaded glass-type

NSM Follows Volkswagen
In Jukebox Style Changes

LOS ANGELES—NSM, the
German jukebox manufacturer,
is [following the concept of
Volkswagen (VW), its counter-
part in the automobile industry,
and will limit 1ts major changes
to internal mechanisms when it
shows the line at the Music Op-
erators of America (MOA) con-
vention Oct. 16-18.

Harry Leyser of ACA Sales
& Service here said that the
company philosophy of avoiding
restyling but, instead, making
the machine as trouble-free as
possible will continue. Leyser,
who believes that there is too
much “artificial obsolescence”
going on in the industry because
of external changes, feels that
his company has made more
mroads and gone much farther
than others because of its VW
theory on style. “The important
thing,” he says, “is to make the
machine trouble-free and not to
make such drastic external

changes that last year’s model
suddenly becomes obsolete.”

Leyser said that when ACA
built its Console 120, a coin-
operated selective music system,
it was styled in such a way that
it would not be offensive to any
kind of outlet. “It was,” he said,
“built like a piece of furniture.
Consequently, we were ablz to
get into locations that have never
accepted phonographs—hotels
among others.”

ACA’s Prestige 160, its com-
mercial coin-operated model,
will also be on display at the

fronts, and two units with
glamour girl scenes.

Variations of cabinet theme
can be accomplished by switch-
ing two color coordinated, back-
lighted polycarbonate frames
that surround the selector and
coin receiving area on top, de-
signed to draw patron attention
to the larger selector buttons
placed in three rows. The en-
tire upper area is more ilumi-
nated, especially the title strip
panel.

Still more cabinet variations
can be accomplished by switch-
ing three different vinyl covered
bottom steel grilles. The two
upper frames, the three lower
grilles and the six fronts offer
numerous combination possibili-
ties. Basically, Rowe suggests
the Californian and New Or-
leans for the furniture look, the
Tiffany and Cathedral for lo-
cations requiring more lively
color and the Playgirl and
Beauty for operators wishing sex
appeal in a jukebox.

The basic jukebox lists 158
different features. As in past

models, the MM35 line is adjust-
(Continued on page 62)

MOA LABEL BID

CHICAGO — Some record
manufacturers are taking a sec-
ond look at that $52 million
singles market represented by
America’s jukeboxes, according
to Fred Granger, executive vice-
president, Music Operators of
America (MOA). Granger has
just signed up Thunderbird Rec-
ords which will join six other
labels at the Oct. 16-18 jukebox
show and he says he can ac-
commodate at least six more
labels. MOA expects an attend-
ance of 2,000 jukebox operators
and industry people.

MOA’s banquet talent show
is growing to marathon length
with 18 artists signed. Archie
Campbell, RCA Records artist,
was just signed making three
from that label.

Other late exhibitors include
Automatic Products, a cigarette
vending machine manufacturer.
The exhibit fee is $375 for the
first booth and $225 for each
additional booth.

Executive
Turntable

Tod Heyman has been appointed
regional manager of the central di-
vision of the business and industry
group of Interstate United Corp.
He will be responsible for food
service and vending programs in
the greater Cleveland area. He
formerly was president of Servo-
mation in Cincinnati.

wwWw americanradiohistorv com

(Continued on page 62) 00

Association Digest

KANSAS

MANHATTAN—The Kansas Amusement and Music Association
(KAMA) will meet at the Continental Host in nearby Junction City
Saturday and Sunday (10 and 11). KAMA members will take in
the University of Kansas-Kansas State football game on Saturday,
and meet for cocktails and dinner afterward. The business sessions
will be held Sunday.

NEW YORK

KERHONKSOMN—The brand-new Granite Hotel here will be
the site of the 1970 Music Operators of New York (MONY) annual
convention, according to Ben Chicofsky, managing director. The
date, May 14-16. Chicofsky says it is necessary now to make such
plans at least a year in advance.

MONY last spring decided to hold its convention in the Bahamas
but encountered much difficulty, “Obtaining a charter plane apd
reservations was a hassle,” Chicofsky says, “and going out of the
country creates problems, too. Also, I was surprised at the number
of people who had never flown and who were worried about flying.
We will do better in the Catskills and the Granite Hotel is very
nice.”
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Coin Machine News

Mo. One Stop Racing Clock:
Jukebox Hits Go to S. Pacific

& Continued from page 59

referred to an album as Tamla
301. "l don't know the title,
but I've been unable to get it
for three weeks."

He says jukebox operators are

spoiled by his service. “We have
some who say don’t ship us un-
less you have title strips. Then

World Wide Shows

CHICAGO — World Wide
Dist. here will hold a long show-
ing of the new Seeburg jukebox
Tuesday (6) and other new
amusement and vending ma-
chines. Refreshments will be
served.

SCOPITONES

Lowest Price Ever

also

SCOPITONE FILMS
and
SCOPITONE PARTS

Write or Phone:
Edward A. LaHeod
P.O. Box 127
Peorin, lllinois 615601
J309—4T73-9175

. A

we have to type up the strips
sometimes.”’

Many of his customers origi-
nally started buying from him at
the old Delmar address and have
kept on. Now and then, one will
quit, and they often call or write
a letter of apology,

He says that one morning
just before the end of World
War 11, a soldier in uniform
stopped in and said he had pur-
chased 10 jukeboxes in Chicago
and wanted five different rec-
ords for each machine, “He said
he had seen our advertisement
in Billboard. He left me a §1,400
check and said he would work
it off and that he was going back
to the South Pacific. He kept
ordering from us until a few
vears later when he wrote and
said he was selling out, He rec-
ommended us to the people who
bought his route and they started
with us.”

Then Brockman says he re-
ceived a letter from the ex-
soldier chlaining that he was
going back into business. This
worried Brockman because he
thought the new owners would
resent Uptown selling the ex-
soldier who would now be their
competitor.

“So one Thanksgiving morn-
ing I called. It cost me 3$44
but I understood things better.
Also,” says the 68-year-old one-
stop owner, “‘the new owners
were ordering things I thought
they could do without, T don't
like to see jukebox operators
and dealers buying things they
don’t need.”
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Neb. Jukebox

Operators Hif
Direct Leasing

o Continued from page 59

eral’s office, an example of
Kort’s own letter going to loca-
tions and a model letter an-
nouncing that jukebox operators
will offer to compete in direct
leasing or selling,

Many Nebraska operators,
Kort indicates, are now consid-
ering the possibility of leasing
or selling equipment and are
asking locations to contact them
first if the Ilocation is ap-
proached.

The South Dakota bulletin in
the kit refers to “blue sky™ as-
pects of direct selling: “A true
example of this scheme took
place in a central South Dakota
city, where an individual was
sold a machine for nearly five
times its actual worth. The cost
was to include servicing, but the
first time a repairman was needed
it was discovered that the given
phone number did not exist.”
The bulletin suggests that loca-
tions contact the South Dakota
Music & Vending Association or
the office of consumer affairs
in Pierre if they have questions
about direct sales approaches.

Another kit item is a letter
from the Davis Tap to Peoria
(1ll.) operator Les Montooth:
“{(Location owned jukeboxes)
doesn't take a great deal of
thought. The first and most im-
portant factor is that 1 am
now receiving far more revenue
from your equipment with my
commission than I had from my
own machine. I have no ex-
pense for records and no worry
about maintenance. My location
is serviced at regular intervals
by your routeman and as a di-
rect result of this I have more
professional selection of music
for my patrons. . . ."

The preparation of the COIN
kit advising operators how to
compete with direct leasing and
selling marks the second such
effort in recent weeks—the Illi-
nois jukebox operators also are
publishing a kit (Billboard, Oct.
3

)

Ptacek told COIN members
about his many travels around
the U.S. this summer and
Granger described the coming
MOA show and told the many
new state organizations of juke-
box operators.

30,000 Vendors
At Japan Show

Tokyo — Approximately 30,-
000 visitors are expected at the
Ninth Annual Japan Vending
Machine Show Wednesday
through Friday (7-9) at the Mu-
nicipal Industrial Hall here. The
show is sponsored by the Japan
Vending Machine Manufactur-
ers. There will be 74 exhibit
booths comprising nearly 15,000
sq. ft. A number of new tobacco
and beverage venders are ex-
pected to be shown.
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Whats Playing?

A weekly programming profile of current and oldie
selections from locations around the country.

MNorth Bend, Neb.;| Teen Location

Ed Kort,
operator,
Louis Reginald,
programmer,
Kort
Amusement Co.

Bud Hashman,
programmer,
Star Novelty Co.

Chicago; Soul Location

Moses Proffit

operator; 4
J. W. Storng, =
programmer;
South Central )
MNovelty Co. ‘Ci

Malta, Mont.; Couniry Location

Dorothy
Christianson,
programmer,

Christy's Music

Trenton, Mo.; Country Location

Olen A. Welch,
programimer,
Automatic
Music Co.

Current releases:

"Lookin' Out My Bock Door,'” Creedence
Clearwater Revival, Fantosy 545:

“Candida,” Down, Bell 903;

“I'n Be There,” Jockson 5 Motown
1171,

Current roleosas:

“Look What They've Done ta My Song
Ma," Mew Seskers, Electro 45699;

"It's Oniy Moke Believe,"” Glen Camp-
bell, Capitol 2905}

"Sundoy Moming Coming Down,"” Johnny
Cash, Columbia 4-45211,

Current releases:

“Seems Like | Gotta Do Wrong," Whis-
pers, Soul Clock 1004;

"Express Yourself," Charles Wright and
the 103rd Streat Rhythm Band, Warner
Brothers 7417 :

“1"ll Be There,” Jocksocn Fiwve, Motown
1171,

Current releases:

""Hard Travelin® Man," Dick Curless,
Capital 2B48;

“Big Wheel Canncnball,"” Dick Curless,
Capital 27E0;

“She's a Little Bit Country,” Ceorge
Hamilton V, RCA Victor 47-9829;

““Wonder Could | Live Here Anymore,'
Charley Pride, RCA Victor 47-9853,

Current releases:

| Can't Believe Thot You've Stopped
I‘#vln EME." Charley Pride, RCA Victor

"How | Cot to Memphis,"” Boblby Bare,
Mearcury 73097 ;

"Sunday Morning Coming Down,'" John-
my Cash, Columhbio $-45211.

Toms Rivers, N.J.; Teen Location

Pat Storino,
operator;
Anthony Storino
programmer;
S&S Amusement
Co., Inc.

Current releoses:
"Lola," Kinks, Reprise 0930

“Lucretic Moc Ewil,” Blood, Sweat &
Tears, Columbia 4-45235:

“"Cracklin® Rosie,” Mell Diamond, Uni
55230,

Haddonfield, N.J.; Adult Location

Bill Cannon,
operator;
Diane Kent,
programmer;
Cannon
Coin Machine

New Orleans; Soul Location

John Elms, Jr.
operator;
Henry
Holzenthal,
programmer;
TAC
Amusement Co.

T
ik
El Dorado, Kan.; Teen Location
Don Fooshee, \ -
operator, i L
="
-

Fooshee
Amusement Co.

Current releases:

“Sweetheart," Engelbert Humperdinck,
Parrot 40054 -

"Our House,'" Crosby, Stills, Maosh &
Young, Atlantic 2780

“El Condor Paso,"” 5imon & Garfunkel,
Columbia 4-45237.

Current releases:

"Groove Me," King Floyd, Chimneyville
435,

"Stand by Your Mon,' Condi Station,
Fame 1472;

“Groovy Situation,” Gene Chandler, Mer-
cury 73083,

Current releases:
“Candida,' Dawn, Bell 903;

“Lookin' Out My Back Door," Creedence
Clearwater Revival, Fontosy 645;

"Close to You," Carpenters, AGM 1183,

Kansas City, Mo.; Teen Location

Elmer (Red)
Howe,
operator,
Howe
Amusement Co.

Current relecses:

"Hi-De-Ho," Blood, Sweat & Tears, Co-
lumbia 4-45204;
"“Wigwam,” Bob
G-45199;

“Julie, Do You Love Me,” Bobby Sher-
man, Metromedia 194.

Dylan, Columbia
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Coin Machine News

6 Rowe Jukeboxes; Insurance Plan

o Continued from page 59

able for 100-, 160- or 200-rec-
ord selections, plays and mixes
45 and 33 r.p.m. stereo disks

KING'S One Stop

BARGAINS

Filled Capsule Mixas
All 250 per bag

5 Economy Mix ..._.......5$3.9%
5 Do Luxe Mix ............ E.00
5¢ Ring Mix .. ...vnnnnvunns 4.50
T10¢ Big Dice Mix ............ B.0O
10¢ Economy Mix ........... 7.00
¢ Super Ball Mix ......... B.0O

Lavgh-ln Books & ButHons., . 1200 M
25¢ Jewelry Mix, 100 Bag

Vior v2 ... P
i3¢ VI Rubber Animals......10.00
Bassbhall BuHons for 14

Vending ............. 12.00 M

Il I(ING ﬁ (D INC.

2700 W. Lake 5k, Chicago, 111, &04132
Phone: 31L/533-3302

and will accommodate the dol-

lar bill acceptor and dozens of
accessories. A five-year warranty
on any moving parts is another
carry-over.

Although Rowe is using es-
sentially the same mechanism it
has used for the past 10 years,
certain refinements include the
use of gold sintered contact
points, dry lubricants and three
less cam switches in the record
mechanism.

There are more significant re-
finements in the stereo sound
system. Engineer Ed Piersma
pointed out that there are now
two bass speakers instead of one
with a 33 percent increase in
cone area. A smoother transi-
tion between the bass and the
mid-high speakers was accom-
plished by redesigning the bass
speaker cross-over network. The
six-inch side speakers were
changed to provide greater
smoothness and better tone bal-
ance. The coupling capacitors on

FOR

TOP EARNINGS

EVERY TYPE OF LOCATION
EVERYWHERE

SEE US AT
BOOTH 13

$390-90 compiere

F.0.8. WODDBINE, 10WA
INCLUDES FEDERAL EXCISE TAX

GATES FOR ALL 3 | ="
OR 3; TON T
PICKUPS, SERVICE |
BODIES, AND MOST
ALL LATE

MODEL VANS.

HYDRAULIC LIFT ’f

$420‘uu PARELE F.0.B. WOODBIME, I0WA

Available at your Phonograph or Coin Operated Machine Distributor,
or contact:

WOODBINE SALES CO., WOODBINE, IODWA 51579
for name of nearest TOMMY GATE Distributor

NO CUTTING
OR WELDINE
REQUIRED TO
INSTALL THIS
HYDRAULIC

LIFT GATE.

Anyone or any Service
Man can install easily.

0

INCLUDES FEDERAL EXCISE TAX

62

the side speakers were changed
to give better balance between
mid-range and high frequencies.

Distributors were asked to tell
the difference between the MMS5
and an $800 Altech studio
speaker system both playing
Simon and Garfunkel's “Hi De
Ho" from behind closed cur-
tains and several indicated they
thought the jukebox had a big-
ger sound.

Rowe is again going with its
hybrid solid-state input and
tube-operated output amplifying
system and is offering as an op-
tion an all solid-state 100-watt
(RMS rated) amplifier. The
standard amplifier is rated at
50 watts (RMS). For the first
time, Rowe is using the Institute
of High Fidelity (IHF) ratings,
too, which make the two ampli-
fiers rate respectively, 136 watts
and 68 watts. Operations are,
however, advised to use the
RMS ratings.

In terms of serviceability, the
MMS35 includes full front door
servicing with removable door,
single key operation, one-hand
spring-assisted door opening,
plug-in components, flip-out title
strip racks, a service control cen-
ter and complete pricing flexi-
bility.

Styling, sound, serviceability
and reliability are the four
major themes of the line. There
are cross-over aspects such as
the use of rugged material and
special design in the cabinetry:
tempered safety glass, heavy
dual-nickel chrome, epoxy-coated
anodized aluminum, high den-
sity polystyrene plastics and
vinyl clad steel.

Martin explained that the in-
surance program would require
time in order to determine its
feasibility. It covers loss or
damage to the phonograph and
contents ‘as the result of theft,
fire, attempted burglary and so
forth and only applies to equip-
ment with the Rowe burglar
alarm. He says he believes it is
the first such insurance program
every offered by a jukebox
manufacturer.

NSM Follows
VW in Jukebox
Style Changes

¢ Continued from page 59

MOA. *“Even though the 160
was for commercial use we felt
the machine should look better,
more sophisticated than many
of its counterparts. We purpose-
ly avoided the chrome and
gaudy look."

Because of the approach taken
on both models, Leyser feels
that ACA will never have to
worry about restyling its ma-
chines. “We’'ll concentrate on
solving the operators' problems,
if any, within the machines.”

In addition to the 120 and
160, ACA will also be showing
new games from both Germany
and Japan. A number will be of
the “counter variety,” that is,
they can go on the wall, on
counters and fit into any kind of
variety store. “Big Strike" will
be one of the counter games and
it will be much on the order of
bowling. Another, “Football,"
will have the features of a foot-
ball game and will also incor-
porate the competitive factor for
matches between two people.
The games will be on display in
the MOA's game section.

Rowe Distributor Meeting

ROWE distributors listen attentively as the firm's new 1971 line of
jukeboxes is introduced at St. Louis.

PRESIDENTIAL Convention atmosphere prevailed as a logical way to
introduce Rowe's Presidential line.

HARRY MARTIN, Rowe president (left), Engineers Ed Piersma and
Scott Brown (right).

=\
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MYSTERIOUS characters invade the stage to hex the competition's
jukeboxes.

- ¥ g

FOUR distributors study technical concepts during a seminar.

OCTOBER 10, 1970, BILLBOARD
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Bubbling Under The SPECIAL gEap -
TO¥: MORDER O & i s oraE s B s S SR 2 Elton John, UNI 55246 o Continued from page 68 LIStmI n
102. HEED THE CALL............. Kznn',r Rogers & the First Edition, Reprise 0953
103, AMOS MOSES . .. .\« vsone s oereeenneneennns Jorry Reed, RCA 47-9904  KATE MART—yesterdsy & Today. Metro-
104, COUNTRY ROAD. . ... .. cvoiinervasiomsnsancsnes Merry Cloyton, Ode ‘70 Marking her disk debul, Kaye Hart offers There are bast ulllng middle-of-the-road singles compiled from
105. MONEY MUSIC. .. ......oonvunnensn Boys in the Band, Spring 106 (Polydor) a distinctive, fresh, smooth sound in & national retail sales and radio station air play listed In rank order,
106. MELLOW DREAMING. ..Young-Helt Unlimited, Cotillion 44092 [Atantic/ Atco) mpd fﬁﬂfimnﬂf I;l'l&ltr'r:L from yesterday o] 2] =
VO ARDGN . .o R R Neighborhood, Big Tree 106 gohande such  numbers 35 *Somerhing.” o o5 3
108. WE ALL 5UNG TOGETHER. . .........cc0c0us Grin, Epic 5-74000 (Columbia) "Get Oul of Town,” “Between the Devil gt Lot ol .
109. FOR YASGUR'S FARM . . . - .. o Mountgin, Windfall 533 (Bell) and the Deep Blue Ses,” and "The Loak of ¥ 2| & TITLE, Artist, Label & NHumber
110. WHY DON‘T THEY UNDERSTAND. ...Bobby Vinton, Epic 510851 (Columbia)  LOV& . Wofes of praise from Jack Benny
11T, ANIMAL ZO0 . .. v v et eeeennennraans Spirit, Epic 5-10648 (Columbia) :
112, MEASURE THE VALLEYS........... Keith Textor Singers, AGR 500 (Mercury) @ 5 9 29 WEVE ONLY JUST BEGUN . ............ 4
CLASSICAL Carpenters, AEM 1217 (Irving, BMI)
{2}3 3 4 EHJILI.‘.II.IH' ROSIE . .. RTTIT R
#Uglﬂ 'E Iﬂﬁ:“ “%ﬂz";”:if“ st @ Mei I:;;mund Uni ESE:DE:EP ur ] .
INCAras, [est0 v ; 7 B B IT'S ONLY MAKE BELIEVE . ... ... .. .....
N | .
T:;Ean:mﬁ:?rmir. ""I:!Ea:;'mg“’;:f ﬁ:: nilﬂg Glen Campbell, Capitol 2905 (Marielle, BMI)
I.'.FI'hFItI_!!H reprasen gre Whote recbgne- 1 1 1 SHW BIHD - 15
ol B B T P Mt il (“) Anne Murray, Copitol 2738 (Beechwood, BM)
garde, and all show great talenf, These LP's 4 4 5 LOOK WHAT THEY'VE DONE TO MY SONG, MA &
ecor S should give them much desarved exposure, @ pi;:-gqse'i!:!rs :F‘Pﬁafur}ﬁg Elllll iﬁri:asﬂJthhTr.
ama Rippa/Amelanie,
THORME: LIEBESROCK/ANDERSON: CHAMBER
SYMPHONY /BROZEN: 'Fm MEMORIAM—Rayal 2 2 3 JULIEDOYALOVEME . ... .... 11
Philharmonic (Dixon). CRI CRI 5D 258 (5) i Bobby Sherman, Metromedia 194 (Lucon/Sequel,
- James Dixom, an ouistanding young Amer- BMI)
SIHglES ican conductor, leads the Royal Philhar- 11 16 26 EL CONDOR PASA . s
manic in three difficull contempoary works, ® Simon & Garfunkel, [nl‘ulmhu 445:3? i
% NATIONAL BREAKOUTS I i i U AR Bty g 15 g AN G ,
s jam,”” hased T ;
CRY ME A RIVER . .. Joe Cocker, AGM 1200 (Sauders, ASCAP) Thornns b stk® upts Mive clodtic Dawn, Bell 503 (iitbern/
pibe sietan 5, e e o Pairlaf Toude, W
esira. "
% REGIONAL BREAKOUTS thasia. Aadions "ot Sy, 16 20 22 PIECES OF DREAMS . ... 5
BURNING BRIDGES . . . Mike Curb Congregotion, MGM 14141 (Hostings, BMI) Ing, {United Artists. ASCAP)
(New Orleans) 10 6 6 JOANNE . 8
Mike Mesmith & the Fi H IEI:IFICA
Albums F h Me S & Sht 1) Mot ied San
& 7 9 AINT NO MOUNTAIN HIGH ENOUGH i
% NATIONAL BREAKOUTS _rnm ;E @ Diana Ross, Motown 1169 (lobete, BMI)
i i 0
SAMIANA.; s iaman SSmEa RE20IA Music Cﬂpli’DIS 12 12 13 FOR THE GOOD TIMES . 3
B i : Ray Price, Columbia 4-45178 (Buckhorn, BMI)
JOHNNY MATHIS . . . Close to You, Columbia C 30210
DELANEY & BONNIE . . . To Bonnie From Delaney, Atco SD 33-34] Of the World @ 13 13 14 SUNDAY MORNING COMING DOWN . . . 7
MICHAEL PARKS . . . Blue, MGM SE 4717 Johnny Cash, Columbia 4-45211 (Combine, !MH
. 5 2 | (Who Have Nothin .. B
% ACTION ALBUMS « ‘Continued from page 34 (1a) * | (Who Have Nothing) ..............
BOB SEGER SYSTEM . . . Mongrel, Capitol SKEAD 499 g " 14 10 10 FOR WHAT IT'S WORTH _. R |
BLACK PEARL . . . Prophesy PR-5 1001 David Lubin, of Rolling: Stone @ Sergio Mendes & Brasil ‘66, ARM 1209
MAE WEST . . . The Original Voice Trocks from Her Greatest Movies, Decca DL TR176 magazine, accompanied by s (Ten Easthprlnmlm"EnHllmn BMI)
FANTASY . . . Liberty LST 7843 photographer, visited the Jewel 15 11 7 THAT'S WHERE | WENT WRONG .. . B
IMPRESSIONS . . . Check Out Your Mind, Curtorn CRS 8006 quarters recently to shoot back- @ Pﬂ-|:| G’gﬁuﬁlﬁm'ﬂnﬁrﬂﬂ Susan Jacks), London
NEIL DIAMOND'S GREATEST HITS . . . Bang 219 il s ety Pt by swEETHEAHT o,
LYNN ANDERSON ... Mo Love At All, Columbia C 3 ing article on the Rusty York ® Eﬁ:tﬁﬁ Hmﬁfﬁin;k Parrot 40054
operation. _Mm on deck for the 19 25 25 MELLOW DREAMING .. 5
photo session were Lydia Wood, @ Young-Holt Unlimited, Cotillion 44092
BEST SELLING “Cincinnati Joe” Spaulding, Fra- (Yo-Ho, BAI)
i p ng,
! 2 24 — — AND THE GRASS WON'T PAY NO MIND . .. 2
ternity’s Harry Carlson; Chuck Mark Lindsay, Columbia 4-45229 (Stonebridge,
Moore, formerly of Columbia Rec- ASCAP)
- ords and now in the music pub- 0 27 28 ngn mﬂﬁd TIE!ET T E TRt 5
lishing business here; Luke Bran- LUNOR | ROHSIRAL; AP
This  Last Waeks on don, and Arnold Powell, of An- @ 23 i UHE“HLEEEEIHE n!gtgﬁ&,ﬂﬁmu'muun 2
Week Week TITLE, Artist, Label & Number Chart Win Productions, umbia, BMI
: 6 28 30 EDI'IIETHIHE R L - |
1 1 BITCHES BREW R 2 BILL SACHS @ e Shirley Bassey, United Artists 50498
Miles Davis. Columbia GP 26 [Harrisongs, BMI)
2 2 THE ISAAC HAYES MOVEMENT . . .25 NASHVILLE ( ) 23 21 24 BABY, | NEED YOUR LOVIN'. . |
Enterprise ENS 1010 Sun recc:-rding artists. The Gen- 23 0.C. Emllh Columbia 4-45214 “nhﬂu Bhl'll-'ll
3 4 CHAPTER TWO .. . ... . . iiiiiinnnans - 5 have been in town to do 29 39 — WHY DON'T THEY UNDERSTAND .. 3
Roberta Flack, Atlantic 5D 1549 ::ﬂm otional work. . . . The Volces @ Bobby Vinton, Epic 5-10651 (TRO- Hollis, BMI} -
BLACK TALK ... 14 Ti iened di 17 17 20 SANTO DOMINGOD . . . . ... ... ..
. ” Eh.ur?eill Earland, Fruilg: PR 7758 :;ntrl:l:: \I::;}E I:LEm“:!BiiaT;:;?;E H;ﬁ (2-5) Sandpipers, ALM 1208 [Ealllcn, BMI)
5 3 GULA MATARI . . 9 Dallas. . . . The Chambers Broth- 27 32 19 EHE#ISI%EEH;I'I;IEW!?!LLET&E g bl |
ANy, Jonby: S o &l ers played the Warechouse in New (Blackwood, Raisin, BMI)
6 7 WALKING IN SPACE . 47 Orleans last week. . . . Jerry Wood @ 28 31 31 | CLIMBED THE MOUNTAIN .. ......... 4
Quincy: Jonés, M) 9000 annuonced the signing of the Ides (Every Litfle Tune, ASCAP)
7 6 SWISS MOVEMENT .. - of March to the ASCAP roster. = Gy R T0O ME 1
Les McCann & Eddie Marris, Atiantic SD 1537 v Jlm]rn].r HendLllF'!:k will be com- @ IE'I;“[:IJ ’E'EHIEAI;;EDI {51‘:!'1-:‘:! Gems-Columbia, BMI)
8 8 HOT BUTTERED SOUL . . . 65 mg up from Mobile soon to cut — THE SONG 1S LOVE . ...........icvuiss 3
lsazc Hayes, Enterprise ENS 1001 some “"E'm‘-! material at El{zz i ¥ EtliEulaEEIEi I\Eﬂfmrn!: 7422 (Pepamar, ASCAP)
Cason's Creative Workshop studio.
9 17 EXPERIENCE, TENSITY, DIALOGUES . e 8 . . . Mike Clark, executive ad&r 21 18 18 RAINBOW . ....10
Cannonball Adderley Quintet & Orch., Cspitol ST 484 director for 1-2-3 records has an- @ Marmalade, London 20058 (Walrus, ASCAP)
10 13 OLD SOCKS, NEW SHOES . . . NEW SOCKS, OLD SHOES 5 nounced the release of two new =
Jarz cmnﬁ'm Chisa C5 804 singles, “Rollin,” Rovin’ River” c/w @ 35 ﬂ?nE,iTHJ:I Wamner Bros. 7423 (Blackwoed/ ’
11 18 MEMPHIS UNDERGROUND 75 “Don't Let Your Feet Touch the Country Road, BMI)
Herble Mann, Atlantic $D 1522 | Ground™ by the Medallions (for- 34 35 37 OUT IN THE COUNTRY 4
merly the Swingin" Medallions) and Three Dog Night, Dunhill 4250 (Irving, BMI)
12 20 LAST POETS 4 “It Keeps Me Movin™ ™ ¢/w “Sweet — — — WOODSTOCK .. . 1
Douglas 3 Angel Child" by Joe Odom. R.B. Ausembied liiude, Atlntic 2764 (Sauomb,
13 19 THEM CHANGES .. 5 i, & ATk Lowers ;
Buddy Miles, Mercury SR 61280 nmea ﬁ:w gnﬂg[;:r ;?E{h:uﬂzl? M;t(::rt, @ — ~— ~— MAKE IT EASY ON YOURSELF 1
14 14 EVERYTHING | PLAY IS FUNKY 5 Cliff and Fd Thomss studio in Dionne Warwick, Scepter 12294 (Famous, .I.E{Z.lF:
Loy Dbomlign, Blve-Hoye BT gt Jackson, Miss, . . . The Wednesday @ 40 40 40 UNRAYODESOL ... ... .. .. . . g
15 11 KEEP THE CUSTOMER SATISFIED i (7) airing of the Johnny Cash show Los Diablos, Crazy Horse 1325 (Beechwood, BMI)
Buddy Rich Big Band, Liberty LST 11006 will introduce the title song of the 36 — — UP ON THE ROOF . ... e 2
soon to be released movie, “The Laura Nyro, Columbia 4-45230
16 10 VIVA TIRADD . 11 ; " w iScreen Gems, BMI)
El Chicano, Kapp K§ 3632 Racing Scene.” The song “Why
g Does a Man Do What He Has 38 — — OUR HOUSE ... ..... e e 2
17 16 WES MONTGOMERY'S GREATEST HITS . .. .. .28 to Do" is sung by Joe South and Crosby, Stills, Nash & Young,
ALM SP 4247 was written by Don Randi. . . . Atlantlc 2760 (Giving Roon, BMI)
" Rex Collier, former owner of — — — MONTEGD BAY . 1
8 1 EEiT 5?:1: ..%EEEIH MENDES & BRASIL °66 ..........11 C&M Sound Studio in Nashville, Bobby Bloom, LAR 157 {Unart/Cheereburger, BMI)
has joined the engineering staff of .
13 12 COUNTRY PREACHER . = Woodland Sound Studio, » - 3 | JUST WANT T0 KEEP IT TOGETHER ... 2
Cannonball Adderley Quintet, Clp]i'nl SKAD 404 Area Code 615 has r:umpll.'.ted H — — — KNOCK, KNOCK WHO'S THERE ...... .. ... 1
20 9 MUSCLE SHOALS NITTY GRITTY e d new LP for Polydor records en- @ Andra Willis, Paramount 0048 (Peer Interna-
Herbie Mann, Embryo 50 524 titled, “Trip in the E“-::-El.lmtlll'r.' {’:I"ha thonl,; B) k Ending 10,/10/70
album was cut at Nashville's Cin- Billboard SPECIAL SURVEY For Wee ng
Billbesard SPECIAL SURYEY For Week Ending 10/10/70 derella studio. TOM WILLIAMS
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For Week Ending

[

|

STAR PERFORMER-—LP's on chart 15 weeks of le3s regls-
tering greatest proportionate upward progress this week.

Poey Awarded RIAA seal for sales of 1 Million dollars at manufacturer's level. RIAA seal
3@ 5 audit available and optional to all manufacturers, (Seal indicated with red bullet]. .

Ociober 10, 1970 i ]
; T :
e [}
g H - | § & :
=] -
) - a & ARTIST ﬂ: 9 7 ARTIST JE
E 3 #m:.“uh.l, Number (Distributing Label] 2 = Title, Label, Number (Distributing Label) = £ 3 Title Label, Number 'mnnhu_hr-.q Labal) !
1 1 EHEEDFHEE CLEARWATER REVIVAL 12 36 33 l}f;{ﬂﬁ:Lﬁﬂa MESSENGER SERVICE &8 71 &0 ?_LE:FEH“E E}
EE:'T; suiaﬂ:t.mar B | Capitol SKAD 498 B Dunhill DSD 50075 ) =
2 3 JOE COCKER B 37 31 KING HIHSUH ] 5 72 73 CANNED HEAT
Mad Dogs & Englishmen . e Ay Tonlcen e 31 o0z
] we 50 8 3 roortors 27| 73 75 QUINGY JONES 6
* ! :Iﬂ&luﬂa:t:husfs Balance Still Waters Run Deep Gula Matari
Threshold THS 3 (London] | Molown M3 704 - g ARM 5P 3030 -~ e
UNDTRACK 19 | 39 39 ERIC CLAPTON 12 — GYPSY 1
¢ L ?ﬂ%ﬁﬁ%ﬂ:ﬁ% :EIII' i [ Atco 5D 330329 * Metramedia M20 1031 -
ofillion an u:_. co i a0 37 BEATLES 20 * = Jm.mm HM‘H'S 1
12 JACKSODN 5 3 Lat it Be o Close to You
LT"' ”,E‘;“;m Apple AR 34001 (Liberty/United Artists) Columbia L 30210 - o
e — - I:IELAHEI' & HHHHIE 1
§ 8 WHO 5 | % L T Lt ors 7 | oy To Bonnie From Delaney
my e S Ateo §D 33341
— ...EEE...E‘.'I“."_?”E"_ . _ | 2 & Eiﬁﬂd?" M1 77 63 MELANE | 23
74 Eﬁfﬁfﬁ' KGP 24 15 Rare Earth RS 507 [Motown] - Eﬂff aig ;g:nﬁam
i 43 44 THREE DOG NIGHT 24 Sl o paRNe o
Gy ‘ It At Eay o) W oG
Columbia KC 30130 I ' — MGM SE 4717
e = = 44 45 ROBERTA FLACK 7 vERE ELL 2
: ¥ m& :ﬂuggld Rush ‘ Ehlmf T'H"ﬂ 1 E:ﬂhﬁ“mum
et o 45 47 :::dp:nﬁs!f: B e et T
1 ’ - 13
10 11 JAMES TAYLOR 3 Elvis' Wnrldw'il:lu 50 Gold Award 5 & Iil]p:l#’#ﬂl;:d
Sweet Baby James Hits, Vol. Epic E 30125 [Columbla)
L Warner Bros. WS 1843 ) B . RCA 'H'I-l:'f’u!' LFM ﬁml "Emgﬁ_ﬂﬁmﬁnﬂlﬂm lﬁ-
11 5 BAND €8 46 49 GRATEFUL DEAD g ] B O
Stage Fright We M ppe
Ca Ff I STE-:EE Workingman's Dead Parrot PAS 71038 [London)
i I _ Warner Bros. W5 1889 P ||-'i'ﬁ||| 3.1
12 14 NEWL BIANND 8 | 47 45 DAVE MASON s | 82 @86 mm‘fhm s
Unil 73084 Alone Together Windfall 4501 (Bell}
I = 2 o a = Blve Thumb BTS 19 (Capitol) B 5 NEIL INGND = =
3. & SRARD PSR RAILROAD W1 48 35 ERIC BURDON DECLARES WAR 22 Shilo
Capitol SKAQ 471 WEM SE 4463 B Pag 20 —
14 15 CROSBY, STFLI.S NASH & THUHH 28 4% 50 BO8 DYLAN 15 84 78 BOBBY SHERMAN 27
a Vu ® Self-Portrait e Here Comes Bobby o
- ) o ) 3 B Columbla C2X 30050 | . Metomedampoza
28 CARPENTERS 4 | 50 53 STEVE MILLER BAND 12 8 76 MILES DAVIS 22
Close to You Number 5 Bitches Brew
A&M 5P 4271 _ Capitol SKAD 436 - ~ Columbia GF 26 .
16 g BLODOD, SWEAT I ‘FEAHS 13 51 54 SIMON & GARFUNKEL 35 86 79 SOUNDTRACK 52
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Billboard

OCTOBER 10, 1970

POP
KENHY ROGERS &

THE FIRST EDITION—
Tell It All Brother,
Reprise RS 6412 (5]

i)
=

Kenny Rogers and tha First  Edition have
proven ta be one of the hottest acts
arcund today with their siring of  hil
singles and albums, and this latest entry,
which includes bath “Tell 1t All Brother,”
and their newest single “"Heed the Call" is
sure fo keep them at the top.

TOMMY JAMES—
Roulette SR 42051 (5)

The first album by Tommy James without
the Shondells and it alsa shows the tight
rein that he has on his career—most of
the wmaterial comes from his pen, fo-
gether with Beb King he did the arrange-
menis and also produced fhe session, Ii's
typical of the heawy approach that Tommy
is now into—a mixture of rock and blues
["Midnight Train™ fs a good example).

=

M= SANTANA—Abraxas.
¥ Columblz KL 30130 (S)
L]

The special Santana sound is back again
with their second album featuring hard
driving muslc with multi rhythms, There
are many musical changes on the album,
but the appeal of body mowving rhythms is
still prevalent. The tightness of the group
remaing. & Santana frademark on  such
cuts as "Singing Winds, Crying Beasts,”
“S%e a Cabo," and ""Oye Como Wa," written
by Tito Puente, Here iz another big LP
for the Latin rhythm  kings.

ke
Partridge- Family

. Album

| It

Pt Ll Sl o BT T ol ot i

THE GEME CHAMDLER
SITUATION—
Mercury SR &1304 [9)

Gene Chandier's move to Mercury created
a "Groovy Sitvation for both, and now
perhaps the most striking and  original
pop-soul album in some fime, with a con-
sistenfly listenable sound to rival that of
Motown, Young, black and giffed—and a
soul veteran—Chandler features his  mil.
lion seller, plus ‘‘Hallelujiah, | Love Her
50, *Mot the Marrying Kind,' *'Bright
Light"'  and ethers.

POP

BOBEY GOLDSBORO—
We Cotta Start Lowin',
United Artizts UAS &FF7 [5)

Goldsbora’s charm continues fo make new
inroads as he sings these doren funes in
his  easy winning style. ""He Ain't Heavy,
He's My Brother,” rings with that efforr-
less manner; “Heaven on  Earth' is  re-
faxed; "We Gotta Start Levin',” is driving
and penetrating.

POP
SAVOY BROWHN—
Logking - Im,

Parror PAS 71042 (5)

Without Chris Youlden, Savoy Brown is anly
a ghost of its better days ("Blue Matter,”
"“Oro Step Further™), as the British blues
graug rallies hehind Llonesome Dawve on
vocals and  guitar, drummer Roger Earl,
Tone Stevens on bass and Kim  Simmonds
who handles theé songwriting chores as weli
as guitar and piano. The title song, plus
“Leavin’ Again' and "Take It Easy" re-
vive the origingl sound of Savoy Brown,

v

BYRDS—
[Uestithed).
Columbia & 30127 [5)

This two-LP set packs a |lot of sales power,
It features some of the best material the
Byrds have been doing In receni concerfs
incleding  “"Mr, Tambourine Man,* “Posi-
fively 4th Sfreet,” “So You Want fo Be a
Rock 'n® Roll Star,” ""Mashwille West'' and
""Eight Miles High™ which runs more than
& minutes, Roger McGuinn and his boys
can be proud of this® one.

COUNTRY

TAMMY WYNETTE—
The First Lady,
Epic E 30213 (5)

Another powerhouse sales ifem from the
heart and  seul stylist, With her recent
hit, ""Run, Waman, Hun' spaotlighted, she
alto adds her unigue touch to such fa-
yarites as the recent Pattl Page hif, "I
Wish | Had a Mommy Like You,”” and
compelling ballads suech as "My Daddy
Doll,” "I Mever Once Stopped Loving You,™
and “Buy Me a Daddy.” Top malerial with
paceptional performances,

rmm @R R L kg e P sre——
A T L o ===

PoP

THE PARTRIDGE FAMILY
ALBUM—
Bell BELL 4050 (5)

Having made their television debut, fhe
Partridge Family Ffeaturing Shirley Jones
and David Cassidy now makes their album
debuf, They've a well blended ssund, and
the impact of the TV series is sure fo
bolster sales of this LP, Alang with their
current single ™| Think | Love You,” fthey
offer top ftreatments of ""Singing My
somg,” "I Really Want 1o Know Yoeu™ and
"HBrand Hew Me,'"

iHi afic Hiﬁi:ams. B
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COUNTRY

HANK WILLIAMS JR.—
MGEM GAS 119 (5)

Currently riding high on the country charts
bath a: Hank Williamz Jlr., and Luke the
Drifter, the fine performer will fare heavy
an the charts with this ifem included in
MGM's Golden Archive Series. Material in-
cludes such strong original numbers as his
big hit "I Walked Out on Heaven,'” and
“I've Go! My Fulure on lce’ Powerful
merchandise,

POP
I...a' YOUNGELOODS—

i Rock Festival.

Warner Bros.—Racoon WS 1878
In this, their first album on thelr Racoan
label, which s being handled by Warner
Bros., the Youngbloods offer much of their
current  performance  material,  material
which has solidified their key posifion in
the underground market, Jesse Cofin Yeoung,
Jow Bawer and Banana score instrumentally
and vocally here. Young's version of Tim
Hardin's "'Misty Roses” and Banana's "'Fid-
dler a Dram* are among the high spots.
Instrumental selections also glow,

COUNTRY

JEAMNIE €, RILEY-—
The Generation Gap.
Plantation PLP V1 15)

with the Inclusien of her Iwe mosf recent
singles hifs, ""The Generation Gap! and
“Duty Mot Desire,”™ Mizss Riley has 8 sure
fire bet here for the top of the counfry
charts, She's in fine vocal form with other
gems a3 well, including “'Okie From Mus-
kogee,” "Games People Play'™ and "He
Made a Waoman Out of Me'

pPOP
@J B, B KING=Indiganola
Missigsippl Seads.

ABC ABCS 713 (5
Mot exactly old man river, 8.8, King keep

rolling “along anyway. This fima he take
2 step back, even backwards, as B8, re
vigits - the soll of his Firt seeds which

the past year have flowsred wnder 811
syimczyi's  masterful produckion. His  hit
"Humn -"I_]:_l."_1“ hri||-;|'_ the {ink ug 1o date
as fha Ling remembers You're Sl M
Woman, ‘G Undergrownd"™ and more
Leon Russell and Carale King are som

of B.B's fTrignds

—

THE GLOBETROTTERS—
Kirshner KE5 108 (5)

Clever salex merchandlse 5 this hot ik
age- of solid beat rock material.  fled

with the new CBS-TW car | +
Upaon the popular Globerrotiers. Wil
mercial numbers, most  written by Wedl
sedake, Howie Greenfield and Jeif Barry
the' package  should prove a hig . che
ilem, Soul and pop. HIY numbers  Ingluds
Gravy,” "'Rainy Day Bi o

Party.'"

Ig COUNTRY

= | YNN ANDERSON—
I'm  Alright,
Chart CHS 1037 (S}

With her recent hif, Rocky Top' fea
turgd, the top stylist offers anotf
ackane of gtrong material, wall pai
ormed. Bill Anderson weote the title fune
and. It s another standoul In the pmo
gram. Egqually strong are her [nterpreta
tiong of Glen Campball's t, "Tiy
Little Kindness,” ang the ballad bsauly
“"Love Me, Love Me.”

CLASSICAL

BEETHOYEM EDITION 1970—
Warigus Artasis
DGG (Na  Number)

This remarkable 7&LP sef commemorating
the hi-centennial celebration of Besthoven's
birth has the finest of arfists, including
Herbert von Karajan, Wilhelm Kempff, Karl
Boehme, the Amadeus Quartet and fThe
Berlin Philharmonic, in 12 elaborate vol
umes. (A more defailed review appears in
the Clazsical Section.)

CLASSICAL
*«h ——
E TCHAIKDWVSKY: 1812
OVERTURE/ROMEQ B JULIET-—
Los Angeles Philharmonic
[Mehta).
Londan C5 &&F0 (5)

Hera's a fine interpretation fthat could
gpill into the pop chart as well. Mehtfa
conducts  the overture from “Romeo &
Juliet'” with excitement and a drive, But it
is the "TBI12" that really moves, as
Mehta praoves forceful and gives it a spe-
cial Flavor that is absolutely delightful,

CLASSICAL

PABLD CASALS—
Various Artists,
Calumbia M5 30089 (5]

This five-LP limited edition is divided inte
two parts, Four records comcenfrate on his
recardings  from Famous festivals, And one
LP focuses on Casals the man, In which
he tells about his life in music and from
which is heard excerpts from classes. High-
light of the set is the recordings made |n
!I'i'ﬂ'ﬂrs and 30%, now om LP for the s
fime.

WWW americanradiohistorv com

CLASSICAL

BEETHOVEMN: THE 32
PIAND SDMATAS—
Wilhelm Backhaus,
London CS5P -2 [5)

Wilhelm Backhaus® masterful interpreta-
fions of the 32 Beethowen plano sonatas
arg now availlable in this special 10-record
set, Backhaus, who died [ast year, was
long regarded as ene of the foremost
Beethaven specialists of the century.

JAZT

-
DIZZIY GILLESPIE—
Soules Qut,

GWP 5T 2023 (5)
Gillespie like Miles Davis is alsa fryl

to reach & wider (and more youthFul
audience  these days but unlike  Mijes
Dizzy goey thears via the ul route. U

arrangements and material By Ed Bland
DiII"' gE'IE TaTH AT | SR e 11

rhythm e
ments, airl singers backl Him—the whali
treatment. And over it .ﬁ}, [ g £ e
his pristine clear trompet and  ldea |
bridge over the troubled waler:



www.americanradiohistory.com

Introducing

The Honolulu Express

Now American Airlines flies daily nonstop service from New York to Honolulu.

Every morning at 9:20 it's off to Honolulu for us. And we'll
get there in plenty of time for you to have the afternoon free Iin

Hawaii. Because we don't stop along the way.
After all, when you've got your heart set on Hawaii, landing

someplace else first can be a big letdown.

And speaking of ''along the way,"” we think we've come up
with a little more pleasant way to spend your time on a plane: our
new ''‘South Pacific Service.” It features dishes cooked from real
island recipes, served in an atmosphere that's straight from

somewhere south of Bora Bora. Of course, we're also showing a
full-length Astro-Color movie.

We've even got something for you before you go. For when
you get there. Our Hawaii Treasure Chest Coupon Book. It can
be worth up to $200 in discounts on things to do and see around
the islands.

And you get it free only on American Airlines,

Just ask your Travel Agent for one when you're buying your
Express tickets to Hawalii.

It’s good to know you're on American Airlines.

Call your Travel Agent. He can help you get the most for your money.

WWW americanradiohistorv com
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Billboard Album Reviews

OCTOBER 10, 1970

A WINDOW

2T, PR

I"‘lgl"" HARD MEAT-
Through a Window,
Warner Bros. WS 1879 (5]

There's & Tot of hard rock in Hard Meal
and it's all good. It's & logether outfi
ngw with Pete Westbrook (flute), Phil
Jump (kevboard), Mick Delan {guitar}, Sfeve
Dolan (bass and wocals) and Mick Carless
[percussion), They all pull together giving
this album a high sales potential.

GORDON LIGHTFOOT

FOLK
&)

L THE BEST OF
GORDON LIGHTFOOT—
United Artists UAS &754 (5)

This “Best ol album handily lives up 1o
its billing with 11 of Gordon Lightfoot's
fop songs, sensitively performed by the
singer-guifarisi-composer. ‘"Black Day in
July'™ hits the mark, while the extended
“Canadian Railroad Trilogy" is as effective
#5 ever. "Go Go Round,” “‘Softly” and
seven more of this “‘Best of* from one of
the “Best of" folk arbists,

M

ke - EOE

"-E"I FLEETWOOD MAC—
Kiln House,

Reprize RS &408 (5)

The English blves growp delves deep into
the roots of conlemporary rock, dwelling
on the sound of the 1950°s with such
tunes as "Station Man,'" and “"Buddy’s
Song,” written by Ella Holley, A fwinge
of counfry can alse be heard on “Blood
on the Floor,” with a mixfure of country,
blves and rock & roll on the Fat's Waller
tune ""Hi Hoo Silver."™

-

“OUGAR IN THE FLOWERS

PM,  COUNTRY

NS/ AMTHONY ARMSTRONE JONES—
} Sugar in the Flowers.
Chart CHS 10386 (5)

Jones  has  been riding steadily on  the
country charts for suite some time now,
and currently with his “Sugar in the
Flowers™ hit, With thai hit leading off
this latest album outing, he's sure fo
move right on fo the LP charts as well,
He turns in fine performances of "'Too
Much of You,"” "The Days of Sand and
Shovels™ and a beautiful “Whoever Finds
This, | Love Youw,'" among ofhers.

RARE MRD
AS YU MIND
FLIES BY

Ty POP

N rare siRD—
As Your Mind Flies By.

ABC ABCS 7l& (5)

A mixture of hard driving rock and emo-
tional tunes, both featuring good musical
changes within each cul ogives Rare Bird
d sound which is rapidly becoming popu.
lar among ftoday's pop groups. “"What You
Want to Know,” has a hard vocal and
good instrumental accompaniment s8tting
up the lyrics, “"Hammerhead” delves into
the misforfunes of war and the authority
which orders 7 and people thal condone it.

T
S s i
18 b el o w—
RLLERLLT 2 Sy

COUNTRY
THE BEST OF LEON ASHLEY-—
Ashley AYS 54001 (5)

The best of Leon Ashley may very well be
wite  Margie Singleton, who co-wrote
“Laura,” “"Mental Journey” and ‘‘Anna,”’
which Ashley performs in the duo's unique
country style, Hits abound, and that Ash-
ley-Singleton sound, rings wp the Flavor
of Nashwille on “Brace Up and Face It,"
“While Your Lowe Sleeps' and *'Birming-
ham' all penned by the country duo whao
can do it all,

SPECIAL MERIT PICKS

JALL

BEII.I-‘I" TAYLOR—-0OK Billy, Bell BELL &049
i3]

Extra impotus could be given fo this album
by the inclusion of a speken infroduction
by television personality David Frost; the
reason s simple: this is the band that
Taylor directs on the Frost TV show and it
is composed of fop session men, many of
whom, like Taylor himself, are highly re-
garded in jarz circles. Frank Wess, fenor;
Jimmy Owens, frumpet; Barry Galbraith,
guitar; Bob Cranshaw, bass and so on.
Freewheeling, shouting big band jarz.

ERMIE & EMILIO CACERES — Audiophile
AP 101 (S8

& good jazz violin player is hard to Find
—Emilio Caceres is one and iz here feamed
with his betier known brother Emie
(Miller, Dorsey, Goodman, Condon, Her-
man and the studios) who plays clarinet
and baritone sax, That's the front line,
the two brothers reworking & selechion
of familiar material (“Poor  Butberfly,"”
“oweet Lorraine’ efc). Emilio comes from
the Venuli school-plenty hot and mucho
romantic. Fine uncomplicated jazz and may-
be additional sales from the nostalia buffs,

SOUL

BOBBY WOMACK—The
Liberty LST 7&45 ([5)
Bobby  ‘Womack gives the live freafment
to some of his most successful pop-soul
workouts, cooking behind his fine band
with style amd feeling. “"California
Dreamin®,” “Midnight Mover” and “More
Than | Canm Stand™ are eéxlended inte deep
soul bag Womack is capable of exploring,
as the band backs him superbly on  this
high-energy crowd pleaser. At last & re-
cording of Womack and his "thing" af
their best,

JOHN KASANDRA—Color Me Human, Re-
spect TAS 2802 (5

Respect is 0ot only the label but the
message, and Kasandra, alias John Ander-
son, soul chanter with a righteous rap
thal he lays inte fTunky soul instrumentals,
spins more of his “Mose' line, plus some
new advice. Anderson finds his best groove
on “Tired Old Subject,”™ “You God" and
“Poor Black Woman,” getting across his
massage  for Stax’s 'tell it like i is”
label and for growing sense of Black
community.

Womack  “Live.”

BLUES

POPULAR

BESSIE SMITH—Any Woman's Blues. Co-
lumbia G 30126 (5 '

Part Two of the impressive series of re-
issuing all the Bessie Smith material, As
before this contains wvery early material
(1923-24) and later product (1929-30).
Eighi cuts Feature one of Bessie’s most
fruitful associations—with pianist James P,
Johnson, The classic “Nobody Knows You
When You're Down and Oub'' s here,
several examples of the double entendre
semi-blues and "My Sweetie Wenl Away'"
a8 comparatively rare example of Bessie on
a known pop song. Of historical imporfance
and also a set that gives sheer listening
pleasure,

CLIFTON CHENIER—Clifton’s Cajun Blues.
Prophesy PR-5 1004 (5)

Chenier is @ mixture: he can cut a della-
deep blues and then noodle away on that
Swlnp Era riff, "Iln the Mood." He can
do “Every Day 1 Have the Blues” in
French patois, revealing his bayou back-
ground, so thai i1 comes out “Tous Les
Jours® and get his sccordion digging deep
inta some light dance tune, Chenier calls
his  musie Tordico—ogood  time  eating,
drinking, dancing music, It's that and
more, Chenler’s accordion is an interesting
side frack [or bayou perhaps) on the blues,

VARIOUS ARTISTS—Power Blues, London
PS5 579 (5)

London Records’ stable of blues artists
have been put together on this "sampler
album™ to allow the listener a good taste
of the best in Englsih bBlues foday, Fea-
fured here are the Keef Hartley Band, Ofis
Spann, Ten Years After, Savoy Brown, and
the man who brought the English blues
scene fo public attention, John Mayall, All
of the cuis are good examples of the
artists’ styles and musicianship. The power
of the blues iz guite apparent and lavdable
after one listening.

SOUNDTRACK

SOUNDTRACK--R.P.M. Bell BELL 1203 (5}
Melanie s  fhe hig attraction ©n o this
soundtrack album which features an okay
confemparary score by Barry De Vorzon
and Perry Botkin Ir. Melanie s in top
form eon “Step! | Don't Wanna Hear It
Anymore” and “We Don't Know Where
Wa're Goin',’" and the wvocals by Chris
Morgan and Christopher have a lot going
for them, too. It's  Melanie, however,
who'll boost the sales.

HITTY GRITTY DIRT BAND—Uncle Charlie
& His Dog Teddy, Liberty LST 7442 (5)
The country-pop style of the Nitty Gritty
Dirt Band has come up with another good
album, An interview and old recording of
& Spanish fandahgo by Uncle Charlie are
featured, but this highly talented group
has many notable cuts here, including
their '"Mr. Bojangles’ single, Acoustically
or rhythmically, the BMitty Gritty  Dirt
Band is equally at home, The cuts are de-
lights wocally andfor instrumentally.

MIDAS TOUCH-Color My World With Love.
Decca DL 75240 (5)

The smooth blend of voices known as the
Midas Touch, under fthe direction of Al
Ham, come up with another winning pack-
age, lpaded with programming appeal and
sales for buyers of strong mood packages.
They add their wnigue fouch fo  such
Favorifes as “Make 1t With You,” ""Close
to. You ™ and "1l Just Can't Help Be-
liewin®,"" Egqual standouis are the ballad
beauty, “Color My World,” and “‘More
Today Than Yesterday.™

CHARISMA: BEASTS AND FIENDS—Roul-
ette 58 42054 (5)

Charisma has #t3 mast exciting album fo
date, strong snd wvnyielding instrumentally,
yet effective wvocally. The fitle selechion
runs  mare  than eéight minutes and s
power-packed. The fitles give some indi-
cation of this unit's far-out nature: “Biz-
wambi (Ritual Darce of the Repfiles)"' and
“"Pary for Lockjaw.” ""Street Theatre™ and
“Leapold’s Ghest' also are distinctive,

AMON DUUL—=Prophesy PRS 1003 (5}
Amon Duwl, has an  exciting U5 first
album here with some of the most relent-
lezs  inatrumental work  heard n some
time, Standouts Tor this new German wnif
are three lengthy numbers, especially “in
the Garden of Sandosa,” but (his group
can be just as powerful with sharter cufs,
such as “‘Bitterlings Transformation.'’ The
ather first-rate extended numbers are '"An
Extremely Lovely Girl/Dreams of 3andosa™
and  "Mama Ouvuel and Her Saverkraud
Band Bagin to Play.”™

REDBOME—Potlatch, Epic E 3010% ([3)

Funky funmes abowund in Redbones second
album with the use of good rhythm and
wah wah guitars. The funes range from
Iyrical protest and explanalion, especially
with “Alcatraz,” to a spirifual phophecy
sef fo & rhythmic base on “"Judgment
Day.” The group has made greal advances

www americanradiohistorv com

Ll
BILL COWSILL—

Mervous Breakthrough,
MGEM SE 4706 (5)

Bill Cowsill of the singing Cowsills, goes
it sole and he's right im  foday's heawy
selling bag with this initial, commercial
rock package, Mouch hit  potential for
singles in the program which includes his
own original  rocker, “When Everybody's
Here,” and a Top. 40 ifem, '"| Only Want
ta Be With You." Potent debut.

> LOUNTRY
Y LaWANDA LINDSEY
' We'll Sing in the Sunshine,
Chart CHS 1035 (%)

Here's a first rate LP by the young wvocal-
(st that revived Gale Garmett’s pop hits of
the past and furned (8§ inte a coundry
winmer, Jhe's showcased in & top program
that ranges fram & rhythmic "That's a Mo
Mo™ to a smooth ""Ways 1o Love a Man”
Miss Lindsey should soon be moving right
fa the LP charts with this one,

T, DON McLEAN—Tapestry.

Mediarts 41-4 ([5)
Pop-folk menm-perfnnmr impresses  with
this, his disk debut, based upon a com-
pelling program of his creative music , . |
some moving leve stories and some bitin
commenfaries on  the world situation o
today, With liner notes by Pete Seeger,
and words of praise by Lee Hays (Weavers),
Mclean is a bright new talent that could
bust through fast as a heavy chart artist.
“And | Love You 350, "Castles in the
Air,” and "'Tapestry” are among the stand-
out material.

. Fiw deibratline wFpmdy
Brmad wes. aaeer reommmd Eyhriw red Fees Tyl 21 106 ok ol b e peas

ALY

LOUIS ARMSTRONG—
Audic Fidelity AFSD 4241 (S)

This LP, recorded live in Chicago in 1959,
represents 10 fenes never before released
and displays Satchmo im  all his  regal
glory, His autharity, eloguence and spirit
carry  throwghout. Included  are ""Back 0O
Town Blues,' ‘'Bill Bailey'™ and “"Struttin’
With Some Barbequs,”

*%x%x% 4 STAR #irk%k

SOUNDTRACK ik
1037 (5)

POPULAR ik

REX ALLEN JR.=Taoday's Genaration. 555
International 555 1

CHILLIWACK —Parrot PAS 71040 (5)

WILD BUTTER—=Unifed Artists UAS &F&&

[3)

MUSIC ASYLUM—Commit Thyself, United
Artists UAS &FTE (5]

EILEEW FULTOM—=The SZame Old World., Fan
PA 1100 (5

THE SECOND DAMMHATION=United Artists
UAS &773 (S)

10DY GRIND=0One Step On. United Arfists
UAS &774 (%)

CLASSICAL ik

LAYTOM: STUDIES / SPIES: VIOPIACEM,
IMPROMPTU / WHITTENBERG: QUARTET
—Warious Artists. CRI CRI 50 257 (5]

THE BLACK COMPOSER IN AMERICA-
Oakland Youth Orch. (Hughes), Desta DL
71a7 (5

with their second album and holds great
promise through their perception and mu-
sicianzhip.

MEW DEAL STRING BAND = Blue Grass.
Sire SES 97024 [5) .
Blue grass music isn’t  wsually  falked
about in the same breath as rock, but
when the group is young and professional
and do Dylan's “One More Night and the
Stones” ‘Mo Expectations’ right along with
Bill Menroe and Jimmie Redgers, then
something's happening  here, Gene Knight
on banjo and Al MecConless on wiolin  are
two fine hlue grass swingers and the
whale group stars on “White House Blues,"
"Prisoner’s Song' and more.

TAMALPAIS EXCHANGE—Aflantic 50 82463
{3}

A new vocal group shaded with folk-rock
rhythms and easy listening lilt, Tamalpais
Exchange, Features fhe wvoices and composi:
tions of Mike Brandt and Michael Enight,
Three oguys and three girls, the group
offers driving, soaring harmonies fthat ig-
nite and beautify “Anthem,'’ “'Flying Some-
how,™ "“World,”" “"Understand 11" and others
all powered with pop zeal, performance
and material, Could hit high with a single
hit,

(Continted

SOUL “rirkk

MARIE (QUEEMIE) LYOMS—Soul Fever, De-
Luze DOLF 12001 (5)

RELIGIOUS %k

SHORBS—Pop Inspirations, Praise LP5 3080
(5

SPOKEN WORD ik

VARIOUS ARTISTS—The Lawrence, Aassa-
chuzetts Textile Sirike. WViewpaints on
American Labor F &17 (5]

CHILDREN'S ik

VARIOUS ARTISTS—Walt Disney Presenfs
The Story of Robin Hood. Disneyland
5T 3993 (M); STER 3993 (35)

INTERNATIONAL %k

LO5S HISPANDS=The Sound of Today. Musi-
cor M5 &052  (5)

POLKA *kdk

JIMMY STURR ORCH.—The Bin Band Polka
Sound, Star LP 502 (M

ALBUM REVIEWS

BR SPOTLIGHT

Best of the album relesses
of the week in all cate-
gories as picked by the BE
Review Panel for fop sales
and chart mevement,

SPECIAL MERIT

Albums with sales petential
that are deierving af special
conslderntion al both The
dealer and radie level,

FOUR STARS

4 % % dAlbums with salex potentisl
within their category of
music and possible char?
items,
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Apple
1822

Manufactured by Apple Records Inc.,
1700 Broadway, New York, NLY. 10019
An BOHED managed company
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ARTIST .
Title, Label, Number [Distributing Label)

Weaks on Chart

106 110

o

AL KOOPER

Easy Does It
Columbia C 30031

107 118

THREE DOG NIGHT

Was Captured Live at the Forum
Dunhill D5 50068

o

* 135

109 111

RAY PRICE 5

For the Good Times
_i:nFumhlu C 30106 —

BLOOD, SWEAT & TEARS 89
Columbia €5 9720 o

110 119

JR. WALKER & THE ALL STARS 2

A Gassss
Soul 55 726 {Mu_ruwﬂ} _

111 117

BLACK SABBATH 7
Warner Bros. W5 1871

112 94

113 115

SPOOKY TOOTH/MIKE HARRISON 9
Last Puff
ARM SP 4265

ANNE MURRAY 2
Snowbird
Capitol 5T 579

114 103

ORIGINAL CAST ' 115
Hair L ]
RCA Victor LOC 1150 (M); LSO 1150 ()

115 86

TEMPTATIONS 28

Psychedelic Shack
Gordy G5 947 (Matown)

116 98

117 128

PROCUL HARUM 14
Home
.l.-HlH SP 4261

Sy rms s e e s =

unumr BLUES 71
On the Threshold of a Dream
Deram DES 18025 [London} -

118 121

IRON BUTTERFLY ERETY

In-a-Gadda-Da-Vida )
Atce 5D 33-250

119 895

GRAND FUNK RAILROAD 37

Grand Funk L J
Capital SKAD 406

120 126

RAY STEVENS 18
Everything Is Beautiful
Barnaby 212 35005 (Columbia)

121 127

JAMES TAYLOR 2
Apple SKAD 3352 (Capifol)

122 125

BURT BACHARACH 58

Make It on Yourself
AEM 5P -IE::I

123 122

BEATLES 52
Abbey Road ®
Apple 50 383 (Capitol)

124 104

DEAN MARTIN 5
My wnman, My Woman, My Wife
Reprise RS

125 129

WILSON PICKETT 2

in Philadelphia
Atlantic 50 B27&

IT'S A BEAUTIFUL DAY 15

Marrying Maiden
Columbla C5 1058

127 106

THE JIM NABORS HOUR 16
Columbia CS 1020

ROD STEWART 17

Gasoline Alley
Mercury SR 61284

129 124

CREEDENCE CLEARWATER REVIVAL 57
Green River
Fanfasy B393

130 131

_Parameunt PM3 1001

SOUNDTRACK al
Paint Your Wagon

131 144

JOHNNY CASH 19
World of
Columbia GP 29

e

132 140

CONWAY TWITTY 15
Hello Darlin”
Decca DL 75209

133 133

FREDDY ROBINSON 4

Black Fox
World Pacific ST 20142

134 138

LETTERMEN 6
Reflections
Capitol 5T 496

CHARLEY PRIDE

Best of
RCA Victor LSP 4223

136 109

SUSAN SINGS SONGS FROM
SESAME STREET 11
Scepter SPS 584

137 139

Right On
Motown M35 705

70

Live
MGM SE 4720

THIS WEEK

POSITIONS 106-200

T WEEK

Weeks on Chart

E ARTIST
Title, Label, Number (Distributing Label)

139 146 JOE SOUTH'S GREATEST HITS 5
Capital 5T 450
140 136 SOUNDTRACK 12

141 134 ISAAC HAYES

On a Clear Day You Can See Forever
El_:lh.rmhia 5 300B&

Hot Buttered Soul
Enterprise ENS 1001 (Stax/Volt)

142 148 CREEDENCE CLEARWATER REVIVAL 44

Willy & the Poor Boys
Fantasy ﬂ:!'i":"_

143 150 FIFTH DIMENSION 23

Portrait
Bell 8045

144

145

108 B. ). THOMAS 4

Raindrops Keep Fallin' on My Head @
scepter SP5 580

123 POCO 19

Epic BN 26522 (Columbia)

146 114 TEN YEARS AFTER 26

Cricklewood Green
Demm DES 18038 (Londan)

147 143 nsm:s 311

ey lude
.Iq:pll SW 385 (Capitol)

148 156 ELTON JOHN 2

149

Uni 73090

116 FIFTH DIMENSION 72

uarius ]

Age of
S 92005 (Liberty/United

Soul City
Artists)

150

152 JOSE FELICIANO 20

Fireworks
RCA Victor LSP 4370

151

112 DIONNE WARWICK ET

I'll Never Fall in Love Again
Scepter SP5 581

152

145 JIM NABORS 6

Everything Is Beautiful
Enl:rrt'rhil E 0129

R e —

153 161 BEACH BOYS 3

Sunflower
Brother/Reprizse RS 4387

154 157 MOODY BLUES 40

To Our Children's Children's Children @
Threshald THS 1 {Lnndnn]

A —

155 113 CHARLES EARLAND 14

Black Talk
Prestige PR 7758

156 132

IRON BUTTERFLY 21
Live
Atco 5D 33318

157 120 JOHN B. SEBASTIAN 29

Reprise RS 8379/MGM SE 4554

) §

— SOUNDTRACK 1
2001: A S:uce Odyssey, Vol. 2
MGM SE 4 1B
— BOOTS Itl.llllﬂl.l“ll 1

Hit Boots '70
Monument SLP 18144

160 164 DEEP PURPLE 5

In Rock
Warner Bros. WS 1877

161 162 FIRESIGN THEATER

Don't Crush That Dwarf, Hand

Me the Pliers
Columbia € 30102

*..._

JERRY LEE LEWIS o 1

Live at the International, Las h*eiu
Mercury SR &1278

163 151 LIVINGSTON TAYLOR 12
Capricorn 33-334 (Atlantic/Afco)

164 173 ENGELBERT HUMPERDINCK 41
Parrat PAS T1030 (London) -

165 167 MERLE HAGGARD i3
Okie From Muskogee
Capitol 5T 384

166 137 MICHAEL PARKS 21
Long Lonesome Highway
MGM SE 4662 3

167 172 NEIL DIAMOND 44
Touching You, Touching Me
Uni 73071 S

168 152 THREE DO& NIGHT 66
Suitable for Framing [ ]
Dunhill DS 50058

169 166 SERGIO MENDES & BRASIL "66 15
Greatest Hits
ARM 5P 4252

170 165 BILL COSBY 3

“Live" Madison Square Garden Center
Uni 73082

www americanradiohistorv com
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172

| THIS WEEK

LAST WEEK

171

158

ARTIST
Title, Label, Mumber (Distributing Label)

. Weeks on Chart

E-2

ROD McKUEN

Greatest Hits, Vol. 2
Warner Bros. WH 2560

T'I]Hlil; JAMES & THE .SHI'.I'HDELLS 8

Best of
Roulette SR 42040

173

174

JOHNNY CASH 67
At San Quentin ®
L'ull.m'lhu 5 HE?

174

175

l?ﬁ

177

178

179

178

188

SOUNDTRACK 117
2001: A Space Odyssey ®
MGM SIE ST 13

IT'S A BEAUTIFUL Il.'t'f 70
Columbia C5 5768

TIHHT 'HTHEHE

Greatest Hits
Epic BN H-IE-E {Columbia)

0%

181

175

l:u! umbia €S 9896

ANDY \\'IIJ.IAHE 18
Raindrops Keep Fallin’ on My Head

HERB ALPERT & THE 'I-'IIHMII'L BRASS .':III

Greatest Hits
ALM SP 4245

179

180

163

180

CREEDENCE BLEAHWM'EH REVIVAL 87

Bayou Country
Fantasy 8387

JOHNNY CASH 122

At Folsom Prison ®
E-nlumhfl_ C5 9639

181

158

ARCHIES 3

Sunshine
Kirshner KES 107 (RCA)

182

182

RAY CONNIFF 25

Bridge Over Troubled Water
Columbia C5 1022

183

185

SOUNDTRACK

Fanny Girl
Enlu?nfb‘m BOS 3320

GRAND FUNK RAILROAD

On Time
Capitol 5T 307

170

DAVID HOUSTON 3

Wonders of the Wine
Epic E 30108 {Columbia)

186

154

JOHNNY WINTER 3
And
Columbia C 30221

187

147

BEST OF THE YOUNGBLOODS 6
RCA Victor LSP 4399

188

141

BOB McGRATH 9

From Sesame Street
Affinity A 10015 Hrla-re-u I'.'Ilmummn}

——

189

187

MOTHERS OF INVENTION 3
Weasels Ripped My Flesh
Bizarre/Reprise MS iﬂﬂ'ﬂ

e ———

SAN SEBASTIAN STRINGS 3

Soft Sea
Warner Bros. W5 TA39

191

PORTER WAGONER & DOLLY PARTON 1

Once More
RCA Vigctor LSP 4388

152

155

TOM JONES 48
Live in Las Vegas e
Parrot PAS ?!l:l':!l_ {London)

193

VOICES OF EAST HARLEM 1

Right On Be Free
Elektra EKS 74080

194

177

0. C. SMITH 4

Greatest Hits
Columbia C 30227

195

195

MONGO SANTAMARIA '70 2
Aflantic 5D 1547

196

VENTURES 1
10th Anniversary Album
L_Ihm" L5T 35000

197

NICE 3
Five Bridges
Nwecury: S S1393

198

199

198

YARDBIRDS 2
Epic E 30135 {Columbia)

199

URIAH HEEP 2
Mercury 5B 61294

THUNDERCLAP NEWMAN 1
Hollywood Dream
Track 5D B264 (Atlantic/Alco)

T OPXLIPS

A-Z (LISTED BY ARTiST}

Herb Alpert & the 1'1|.uuni Brass. .ccoznn
Archigs ....oc---- Vs III
Burt .Ithlrl!l‘l- 'I'!. 112
Band . B e 1
Baach ln'r: 0 F——— IH
Beaftles .... Hl. 'Iﬂ, 147
Black Elhl:lih e s M
Blood, Sweal & TIIH 'I-I,. 169
Bread ..... i AT R, -
James lruwn R s LR TN
Eric Burdon & 1I.I'I.Flr ..................... 4B
Cactus ... R R e
Glan tlmphﬂ R R I R R e L
conned Madt .......ciiecieissassannassss TR
CArpenters ... . ecovrncecssiccsasnnnacs I8
Clarence Carter ......coov-s- 55
Johnny Cash......c0000csss0sa 'II'I, l?.'i, 'Illl
Chicago .-.:.-icoveeravanranas b
Eric Clapton ....covvveeccccssnn== k]
JH :“k‘r - dd AT ATy ---lllll'r'|-|---|=. TH
Ray Conniff . PR e i | - |
Bill Cashy ... .. LAT8

l:rl!dlnn I-Ilt-lnluh-r ll'l'ill'll
. 'Il'l' 'Il-luu e

l:r-minl Stills & th ................... L[]
Croshy, Stills, Nash & Youn@.......c.... 14

Miles Davis ......c.irecrannnnssssessans BE

Deep Purple ... ....cccociieacsncicnnssao1Bl
Delaney & Bonnle ..........ccocceccnn-s T8
Delfonics ... -i.cuvasrasiaenan . Bl
Meil bllﬂ'll:m:l .................. 11. “J- ‘I-I-!I'
DOMOYEN - ..ccccicninissssnssamna . B
1 ORI P i e ¢ )
Bob DYIER ... .. iiiniisrsnrnssnassnnnnnn &9
Bonnie DWSOM .. ....ccccocecsascannsssss S8
Charies Earfand ......-..corevcorascasaa 158
Jose Feliciane .....ccivesivsssnsnnsnnnan 154
Fiftth Dimenslen ........ ...... JBE, 143; 14%
Firesign Thealer ........cccccinacnsnaa il
Roberts Flack ..... .+ cciicricasarnaiinaa 44
Aretha Frlnhlln e L e R T e ey -
Grand Funk llilrunll cawaas Valpg TR 154
Grateful Dead . R g g g e e

BUmEl WUBHD oo v e s dmn s me e e e s 5
GyYpsy . e P |
Merle Hnnrﬂ & the llr-lnllrl .78, 168
Ismae HEBY®E .......icctroeminnsnnsas I8, 141
Jimi Hendrix, Eulld'ir Mileg I. IiI'I'r Cox.. &3
Hot Tuma ........ccc0evas .
David Heuston .... Il.i
Engelbert Humnrﬂim:l T -Il 184
Iren Butterfly ..... " H, ‘I‘Il, 154
I¥s a Bsautiful I:Il-r £ 'Ill,. 178
Jackson 5 ...... oo R . A 1 |
James Gang .... X3
Tommy James & I'hl- IMHII!!“ ....‘I'.l'.l
I WUl L e e e e e e 1009
EHon JONN ..ovesrnnqioscsssssssnnnnssns 148
Quincy JOnBE .......cccvenrnrnscannsres BB
TOU JOPME o ovuinirasrnbsbsitorntnis 7. 172
King Crimson ........cocciicrsscsrnssss IF
Bl KooPEr ......00000capencssssnsnsnsss VG
Last Posbs ...c.ovvvcurmrrannanssnsannnss 41
Led Teppelln ........c0cucevuscnsancssns -1

LetHfermen ........cconcaocamavsasnassnss 1%
Jerry Lee I.l"n‘ll......-..,..............Iﬂ
Mark Lindsay .......icorenvosnnsntnarna 0
Dean Martin ....... . .ovnvceirvannarnns. 108
Dave Mason .........cosaccvssrmasanneas 87

Johnny Mathls .......ccicevmsrsnssanans 75
Curtls MayFfield .......ccicviurnssnsrinan L2
Paul McCartney ......cocveeebonnsnsnssnn &8
Bob McGrath .........ccorerrenmrrnmnans 188
Rod McKuen ,'I:I'"I
Melanie ..... - P
Sergio Ihndnl- lrnll -‘H R
Les Michaels . AN T EIR - |
Buddy Miles . siaaieiinitairannnes FP
Steve Miller llnﬂ e P
Jonk Mitchell .......ccccceevonissssnnsss a9

m.-h-’l A ma ..........:l. l'l?i- 1“
hhﬂurlu!irlnnﬂnn e |

Mungo JEFFY ......icciscirssesrssancans Bl

Anne MUFTEY .. ccciaonasesnnnsssasssnis 113
Jim Mabors. . R P Ry | R | - |
Thunderclap Hl'-rnin e |
Mice ...... ----...-_.....-..-‘-'I"
Original I:ul—l-lllr .
Original TV Cast—Sesame Street, . . 17
Michael Parks .......ccocuccnpesanns ?l. 166
Freda Payne ..... fakE e w e e aa
Peter, P-ullmrv e d e v A

Wilsen Plckatt ........v0ccvnerenrnens
e - S VR KL e R e L P ey [ |
Elvwis Pregley .. ...o.icvscsiiiiitaiinga
Ray Price . ........coviivncscsnnssnncss. il
Charley Pride .. ..........-..

Procol Harum _ ... _. P
Gary Puckel® B the I.Inlnn 'Ilv.lp T
Quicksiiver Mlulnallr Ilr'ﬂnl‘ 34

Boots Randolph . " LR |
Rare Earth .... .23, 42
Ofis llddlnl“lml Hlndri:r l:lnll'llm:l 17
Freddy Robinson ..... e T ..‘-IJ:I
Diana Ross . P N Ly o S |
San I-lll.llH]rl Eh'lm SRR T | ]
BandpipEFE . ... il a e L
Mongo Santamarls .. .. .. ... ... 0000000198
BEMEEPE - oo s i s e e 8 W7
John Ssbastian ............c00.-...128, 157
Bobby Bherman ..........cce0vnennnnnns 84
Simen & Garfunbel. . ... .......o00cunen n
Mancy Sinatre . ... .. ... ciiiiiiiiiaaan oo
Ely & the Family Stene . . . _ ... ... .0t 162
R i T | i e e AR St ST T4
Saund!racks:
ERsy RMIBF ... iovindsesmmnsasnetnds 73
Fummy GIrd ..o iisnanarnivsainnnny 183
Orn & Clear Day You Can See Forever..140
Paint Your Wagor. .. .....ccoovcnvuses 130
T007: A Space OdysseY.......ccivnvnnns 174
H00%: A Space Odyssey, Vel. 3... . ...... 158
Strawberry Statement ................ "
Woadstoek ... ..., . ... . .00 ieeiaeaan 4
B T | | R SR e Yt g LA, 139
Spooky Tﬂl‘h.’ﬁ“h Harrison. . .........1712
Edwin Starr . PR . |
Steppenwealf ., . .. .. ... .. inee i
Ray Stevens . . _ . _ ... . . .. . ... .iiecea..1D
Rod Stewart . ... ... i ntiininnrariees128
Soparfoal . ... .. .. ...t eeeesise e PR - |
SUPremMes ... ... .......ceeereereeneea. 13T
BRI o s o i i e r e b ma a 136
Jamss Tavlor ... ... . it T8, ™1
Livingston Taylor ... ... .....c iviicunns 143
Tomotatiens ... ... ........ aeea b8, 33, 113
Ten Years After. AT L AR e R T i [ T
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