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Piracy

NEW YORK—Nineteen mu-
sic publisher principals of the
Harry Fox Agency, under the
direction of Al Berman, filed
suit for copyright infringement
last week in the LULS. District
Court for Connecticut against

Handleman

In New Push

NEW YORK — The Handle-
_an Co., leading record mer-
chandiser, is expanding. Last
week negotiations were con-
cluded whereby the company
acqguired the record segment of
Mainline Cleveland, pioneer
distributor in the Cleveland

(Continued on page 62)

Mongrel is a bitch, But more than that Mongrel was written
by Bob Seger, who is one of the most underrated song-
writers In the country today. Capitol's Mongrel album SKAD-
499, by the Bob Seger System, is making you aware on
Billboard's LP Chart, in its second week, at position 177

wilhh a star.

|4 defendants operating from
Bridgeport, Conn., to Tulsa,
Okla. The complaint charges
defendants with the manufacture
and sale of bootleg tape record-
ings reproducing more than 31
copyrighted musical works. The
complaint also charges that de-
fendants “acted in concert in
perpetrating” the illegal acts
and “pursuant to an organized
conspiracy to infringe plaintiffs
said copyrighted musical
WwOorks.”

The plaintiffs are Jondora
Musi¢c Publishing Co.., Ludlow
Music, Inc., Cromwell Music,
Inc., Essex Music, Inc.. Hill &
Range Songs, Inc., Anne-Rachel
Music Corp., Elvis Presley Mu-
sic, Inc., Blues Seas Music,
Inc., Croma Music, Inc., Big

(Continued on page 16)

| Advertisement )

oard

Fox Agency Presses AR Will Enfer
War in Suit

y PAUL ACKERMAN

2-Step Distrib
Via New Line

By LEE ZHITO

MELROSE, Mass—Automatic
Radio will enter two-step dis-
tribution with a new line of
tape CARtridge playback equip-
ment called Artisan-50. The hne
will be unveiled at Chicago’s
APAA show., This was re-
vealed last week by George
Lyle, AR’s vice president in
charge of marketing, The move
marks the giant after-market
equipment manufacturer’s first
major effort in two-step dis-
tribution,

The two-step line 1s in addi-
tion to AR's one-step lines, Ti-
tan and AR-Automatic Radio.

Artisan-50 will feature seven
(Continued on page 16)

“41"_—g new album by Sonny lames, who holds the record
with 23 consecutive #1 country songs. "#1" contains the
ten all-time top country hits. Sonny's active television sched-
ule includes the Glen Campbell Goodtime Hour November 28
and the Andy Willlams Show December 3.

{ Advertisement )

COIN PAGES 35-39

HOT 100 PAGE 54

TOP LP's PAGES 58, 60

Curb Stirs Heat

—Morals or $9%?

By ELIOT TIEGEL

LOS ANGELES — MGM
president Mike Curb’s anti-drug
artist program has exploded on
the music industry. Companies
and individuals have expressed
divided opinions to Curb's ac-
tion of not recording any acts

which advocate hard drug
usage.
Curb said he has received

favorable comments from Bill
Gallagher, president of Para-
mount Records, Jules Malamud,

executive director of the WNa-

tional Association of Record
Merchandisers, the McLendon
radio chain and independent

roducer Jeff Barry.

The Wards and Woolworth
chains have told Curb they will
support his campaign by putting
up MGM's poster on drug
abuse and that they will sell an
anti-drug LP being created,

Malamud told Curb that

(Continued on page 10)

Kusisto, Munves, Usher See
Quad-8 as Sound Wonderland

By MIKE GROSS

NEW YORK—The “blanket
of sound” offered by Quad-8
“will give us the opportunity to
sell the repertory all over again,”
said Peter Munves, director of
classical music at RCA Records,
and “be especially effective on
special pop projects,” said Gary
Usher, RCA Records vice-presi-
dent for contemporary rock.

“Quad-8." said Munves, “is a
re-creation of the fifth harmonic
and since the illusion of space is

(Continued on page &£0)

Capitol High
On Classical

By FRED KIRBY

LOS ANGELES — Viewing
the market picture for Angel
Records as extremely bright,
Brown Meggs, vice-president for
classics and international and
assistant to the president of
Capitol Records, estimated his
firm will wrap up $10 million in

(Continued on page 40)

By EARL PAIGE

CHICAGO—Recording art-
ists will exercise more aesthetics
direction in guadrasonic 4-chan-
nel music than they did when 2-
channel stereophonic was in its
infancy, according to Oscar P.
Kusisto, pioneer in quad-8. “The
differing philosophies of record-
ing 4-channel music will shake
up the industry,” he said.

The president of Motorola
Automotive Products here says
that 4-channel opens up entirely
new vistas: “A lot of mixing
engineers may be forced out of
a job. Recording artists nearing

(Continued on page 20)

Soviets Beckon
U.S. Recording

By RADCLIFFE JOE

NEW YORK—Melodiya Rec-
ords of Russia has invited John
Woram of the Citizens Ex-
change Corps to host a record-
ing session at the company’s
Moscow studios during the

(Continued on page 10)

Simvie Wordz!
SOME TAY AT CHRISTMAS
(13- 281

[ Advertisement]

Here Comes Motown’s Soulful Sa nm\:’.-.;—
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Rick Elyhasamessage

for his fourteen million followers.

Rick Ely's new single
“Circle Game”

It comes 1n the form of
the single “Circle Game”
(#74-0389) by Jont Mitchell,

from Rick Ely, the star of ABC’s
“The Young Rebels.”” There’s also
a longer message in the form of

an album (LSP-4443). And with
13.9 million people following Rick
S T R 2% cach week on his show there should be a
SNNGINE T Vi lot of people watting to hear what he has to say.

PRODUCED BY: TOMMY CATALANO

Records
and Tapes
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THE BEST KEPT SECRET IN THE WORLD:

“THE MOST DYNAMIC VOCAL
GROUP ROCK HAS PRODUCED:"

The best kept seeret in the world is no more, 1t was
kept for five vears. Now, it’s leaking out.

It involves a musical group which recently changed
from one record company to another, For good reason, the
group feels.

The group’s old record company told everyone they
were just surfers, doing surfing music. Hot rodders, doing
car music, That helped keep the secret,

After all, who, in 1970, wanted surfing hot rodders?

The group helped, too. It
shrugged off offers to play the
festivals with “the real heavies’
The secret kept well.

People devoted to great
music, regardless of its appear-
ance, helped by buyving the
group’s albums late at night.
Just before the stores would
close. (They'd sandwich this
group’s albums between some-
thing by Joe Cocker and one by
Crosby, Still, Nash & Young. So
no one could see what they were
buying.)

A.nnth&r big blow to this
“best kept secret” came from
the people. When the group fi-
nally decided to play out in the
big open (at the Big Sur Folk
Festival, to be exact) they must
have been sure no one would

second show.
That was early October, 1970,

The secret’s getting out now.,

And the eritics aren’t helping.

THE CRITICS:

ROCK magazine didn’t help at all when they called the
group’s new SUNFLOWER album, “A delicate but almost
perfect balance, like whipped
eream and nuts!” Or when they
said It’s About Time from
SUNFLOWER is a “classic.’

And ROLLING STONE
didn’t help by calling SUN-
FLOWER *“superb” and ‘“‘with-
out a doubt (their) best album
in recent memory.’

FUSION magazine's critic
also just sounded the alarm:
“...for the soulless few who
refused to admit their exist-
ence these eight years, for
people like me who have
waited since the promise of
Smile for them to deliver the
masterwork they were capa-
ble of. It’s here.

“The record is a veri-
table see-how-they-do-it
treasurehouse, affording an
action closeup of the most
dynamic vocal group rock
has produced.”

notice,

At first it looked like
they’d be right.

Before they went on you could hear peeple murmuring
mean about “surfing” and “low riders!” So everything
looked okay.

But things went wrong. People began clapping their
hands. Grooving with the music. Swaying back and forth to
the sounds. Even jumping up into the aisles. The screams
of “More! More!"” forced the group back to do an entire

Y}u may as well know:
The Beach Boys have sold more records than any other
American group in record history. 65,000,000, So far.

Their secret new album is on Brother /Reprise Rec-
ords, and Ampex-distributed tapes.

“Don't pass this one up on any account,’ says Fusion,
speaking of SUNFLOWER.

The secret's out.

www americanradiohistorv com
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Without a definition, rock rambles on in a state
of grand indifference to matters more serious, matters
that the music just doesn't assuage. The poetry of rock
is down three points, its powers of description are dim
lights drawing blanks, as too many untrue voices,
further diminished in the perfectly electronic studio,
rave on regardless. To this, wars, drugs and others
blights without and within, the business end of rock
answers with more rock, heavy as stone, repetitious
as rock is repetitious as rock is repetitious. Depart-
mentalizing these pressing realities outside the con-
sciousness and conscience of the industry, and making
the consumers pay for it, has thrown a cold, probing
light on rock. Mot even the great Spiro Agnew could
give rock a new importance by warning that he does
not dig the music, for rock has been coming to nothing,
teemless, for some time now, Once seeded with the
magic of a jumping bean, the dry rattle of consumption
pressed into its grease-black grooves, all Kinds of groovy
grooves, all that the industry has managed in response
has been: you can play this record on today’s mono
record players with excellent results, and play this
record very loud. But buy the record first.

Spiro and 1 agree that there hasn’t been too much
to dig, though he’s not exactly out to encourage better
rock. Even without his kind of help the Beatles have
hissed and fizzled like fat on the fire, many rock
thrones glare empty, rock heaven bristles like boot
hil. Mick Jagger is in the movies, the Stones are
dangling conversation and the beat at Fillmore sounds
like the decline of the big bands, waning and lagging
to the Ed Sullivanisms of Bill Graham & Friends. The
industry is sailing down the same river it sold rock,

the same Lethe-like river of forgetfulness inta which
drugs flow; already polluted with the vinyl flotsam and
jetsam of planned obsolescence and escape: all into the
goldfish bowl of pop music. Of the product that slides
through Billboard's review department each week—200
singles, 150 albums—almost all of it is “chewing gum
for the mind,” while much of the good merchandise
grows more and more misunderstood and mismanaged
by an industry with a self-serving myth about self-
censorship. How unmusical! Rock is censored all the
way down the line, from dawn to distribution, even
censoring itself mindlessly, as kulture kids dream-believe
that they, of course, order tastes and fashions, and only
have to snmap on the radio.to relate.

NOVEMBER 14, 1970, BILLBOARD

By ED OCHS

There are gaps between the gaps that keep rock
music from filling the gaps, from being at peace.

Facing the Music

The realities of rock are its by-products, often
dismissed as more suitable grist for protest songs, and
vet they have “survived” the commercial wars to be-
come parasitic conflicts of interests and lessons of bad
business. They have also brought “serious rock™ and
the recording industry to the point of mutual estrange-
ment, An establishment that controls rock but does not
speak for it, that shrink’s from Agnew’s rather “old
news”’ and half-true connection of rock with drugs
and revolution; that more and more shifts responsibility
for the end product over to the rock artists and culture
as soon as the sale is completed, costs are recouped
and profits added—only confirm’s Agnew's complaint
that the industry is lax. The industry has lax ideas on
the subject of rock, and at this point must either
reconcile the music with the lifestyle, support it, or
ironically deliver rock to the only ones who can seem
to live with it. Manufacturers have over-advertised rock
product to the point of diminishing returns, shaking
down the consumer then boring him, while wishing to
attract as little attention as possible to what they would
like to eall a straight business deal. But it might be
too late. Or just in time. Rock is no longer the great
roar of the melting pot, the playful leveler, the irresisti-
ble hybrid of blacks and hillbillies that integrated popu-
lar music back in the 50's. And in the sheer numbers
of rock talent on label rosters, FM radio, disk profits
and throughout the industry in general—all plugging
for self-determination—it may now be argued that the
time when the rock generation truly speaks for rock

may be nearing.

Rock Then

To the loyal consumer, rock is a tick on the atten-
tion span, anything you want it to be, a soft pillow
to rest your weary mind, an alarm clock to wake up
to. But now, if for no other reason but to protect them-
selves from the bankruptcy of incessant consumption,
loyalties have switched. With their sophisticated fleec-
ing devices, the “modern”™ manufacturer attacks the
money market like a vacuum cleaner, and even those
children of nowness who find peace with their rock,
the electric shock and constant motion, in the vinyl
cycle of being played in and played out, are themselves

- www americanradiohistorv com

exhausted. But greed for the sounds is tantamount to
a craving for mental rape. Dylan! Do it again! Broke
and bored, the only direction is home, and rock swings
back to the root people to satisfy the appetites for new
trends, new faces, new grooves. Rock now is filled
with rock then, and while revelations of authenticity
have shocked some hard rock heads out of their addic-
tion to Led Zeppelin and John Mayall, it has also
encouraged a new breed of tuned-in and educated rock
musicians to play it better, more honestly, than before.
The fresh accents on blues and jazz have quite naturally
converted some rock buffs to the instincts of Willie
Dixon, Mississippi John Hurt, Otis Spann, Miles Davis,
Gary Burton, Tony Williams and Sun Ra, and though
in more ways than one rock is more dead than live
at it sources and as an issue, it continues with incredibly
cnergy—backwards, So, as a grand misnomer, rock
seems about ready for a more significant eclipse than
since, perhaps, the birth of rock. About to disintegrate
as it incorporates other labels, other sounds no longer
considered pop, rock emerges not as a conglomerate
of musics smaller than itself, but as an offspring of a
larger, more creative plan that also recycles private,
individual invention in what will become the new lan-
guage spoken in the New Music.

In New York they are losing interest in rock in
their mid-twenties and getting younger. New York is
a tight fist, walls within walls soak up the impact of
time passing change. People live and work from news-
paper to newspaper, suspended in weird columns of
vertical space, and like the California sun, hung in the
sky like a juicy berry. it affects the brain in strange
ways. In the record business, cocaine freaks and record
execs in full dress mingle, grate and burn on each
other with the futility of fire, In the capitols of rock,
fewer and fewer of the changes inspired by rock are
real, there are few real underground radio stations left,
not very much is real about rock today at a time when
facing reality is good business. Perhaps a new optimism
lies on the other side of Vietnam, on the peaceful side,
when we can get down to the serious pursuits of life,
liberty, happiness and rock 'n’ roll. "Rock now™ is not
only the most basic change in rock’s continuous “now
revolution,” it is unremarkably the only shape that
rock really comes in at all, I'm sure that with very
little effort we can change it all with just a double
shot of rock in the right places.

R-3
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If we werent number one in Rock,
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we wouldnt be number one.
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Ballin’ Jack C 30344 Dreams C 30225 Compton & Batteau C 30039

Ballin' Jack presents their “By the second selection of John Compton, acoustic

own exciting brand of brass- the set, the audience had guitar, and Robin Batteau,

rock in this debut album. absolutely no cool left to violin, have recorded one of
blow. They were screaming, the prettiest albums of the
jumping, eating out of Dreams’ VEear.

hand."—Rock Magazine
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group Ed Leimbacher of intricacies—orchestral, how Mashmakhan got to be
Rolling Stone described as structural—make most of the one of the biggest groups in
having a "primitive, hyp- month’s crop of records Canada. It includes their
notic, beautiful backwoods sound as bland as bubble- American hit, “As The Years
sound.” gum."—Jazz & Pop Go By."
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Running Down The Highway, TracdiSonsl Order
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“On this album, the group "I believe that it is destined . the whole album is
concentrates on combining to become one of the most fnbulﬂus and you're an idiot
various genres of pop music, important albums of the past if you don't run out and buy
rock, soul, blues and jazz. few years."—Ed Ward, it right now."—Jazz & Pop
They are overwhelmingly Rolling Stone
successful."—Zygote
On Columbia and Epic
'-H‘
/ ‘Wmum'"
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The sound wove through the second floor of the
Fillmore West and down the stairs to greet a group of
long-haired youths. With the exception of the musicians
on stage (Miles Davis and his latest group) and the site
itself, it could have been 1965 and not 1970.

It's been a little more than five years since the first
dance-concert was held by the Family Dog at the Long-
shoreman’s Hall. In one way 5an Francisco 1970 doesn't
differ from San Francisco 1965 (the freedom is still
there), and in other ways the changes that have gone
down are radical. And changes are still occurring.

Both the old Avalon and Fillmore ballroom are
closed. In their places now are the Fillmore West (the
old Carousel) and Winterland, a large building noted
for ice shows and in recent vears rock concerts. About
18 miles north of the Fillmore, Pepperland, yet another
ballroom, is operating.

A battle is shaping up for the dollars of the concert-
goers. Bill Graham, the much-maligned man who has
done more for San Francisco than any other person,
is battling his former helper, Paul Baratta, now pro-
moting concerts at Winterland. Pepperland, in surbur-
ban San Rafael, is hoping to avoid the conflict by ap-
pealing to the people in outlying areas.

“I broke with Bill (Graham) because of a growing
disenchantment. We just went our separate ways,” says
Baratta. “Winterland was poing to waste, and the owner
called me and said they were going to do rock shows
and wanted to know if I was interested in helping them.
| had been thinking of going into the theater, but this
intrigued me. Rock concerts can be theater too."”

Baratta doesn’t speak bitterly of Graham, although
he does think the Fillmore West head was foolish not
to have taken Winterland. Graham had a lease on the
building for first options on rock shows, but finally let
this expire, paving the way for weekly shows at Winter-
land.

“Winterland has a good chance of succeeding,” says
Baratta. "In fact, both the ballrooms can succeed if they
just promote shows when they are available.”

kT

San Francisco Revisited
-A State Of Flux

By GEORGE KNEMEYER

Graham is noncommittal on whether both the Fill-
more and Winterland can succeed, but draws an anal-
ogy between operating ballroom and running a butcher
shop. “If one butcher shop does good business, but
another opens up across the street, there won't be twice
as much business. They will split the business. With two
ballrooms, an act can be offered $5,000 by me and
then 56,000 by somecone else. The act then comes
back and says 'Gee, Bill, we want to play for you. Just
offer us $7,000." Pretty soon the price is $10,000 and
the person who gets the act poes out of business.

“This isn’t to say that competition is not healthy,"”
Graham continued. Using the butcher shop analysis
again, Graham said that if a store is charging out-
rageous prices and a new store opens with fair prices
across the street, the first store will have to bring its
prices down to compete.

Pepperland is taking the attitude that what happens
in San Francisco will not affect them. “This was the
opportune time to open,” states Nat Shind, who along
with Bill Blatt, operates Pepperland. “The people in
Marin County (site of the ballroom) do not want to go
into the city to see rock concerts. We think we have a
different audience from the San Francisco ballrooms.”
Pepperland itself is different. It is designed like a sub-
marine and employs a quadrophonic sound system,

If the ballroom situation is in a state of flux now,
the entire scene is going through changes. Despite all
the talent that has come out of the Bay area, very few
record companies have opened offices here. Tom
Fogerty of Creedence Clearwater Revival, the biggest
group to come from the city, thinks that is an advan-
tage. “They crushed the scene with their money,”
Fogerty says of the record companies. “They ruined
what existed here but things still grow here in the
future because they didn't open offices. It's better that
the companies didn't settle here.”

Bob Todd, A&R man for Mercury Record Corp. in
Los Angeles, says the reason San Francisco hasn't
developed as a record center “is because it is so close to

JEFFERSON AIRPLANE—seminal San Francisco sound
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Los Angeles. When San Francisco exploded, there
weren't that many available studios and backup musi-
cians. All the television exposure was in Los Angeles
too.™

Only one record company exists in the Bay area,
Fantasy Records, a small label whose claims to fame is
Creedence. President of the company Saul Weitz says
he wants to keep the company small. “"We can talk to
an artist and move fast. He comes in here and doesn’t
have to wait for a call to New York. Another thing is
that in a larger company, the hierarchy jealously pro-
tects their domain, such as the engineers that don't talk
to anyone else.” Fantasy is preparing to move into a
new building in November, but the staff won't be
doubled, just a few more technicians. They are trying
to keep a family fecling.

Ed Denson, manager of Country Joe McDonald
and the reformed Big Brother and the Holding Com-
pany, thinks that violence has played an important role
in the changing scene. “Since 1967, there have been
bombings and riots and an emphasis on violence. At the
first Be-In in 1966 the violence was there, but was just
ignored. At Altamont, the emphasis wasn't on the fact
300,000 got together with minimal trouble, but that
someone was murdered.”

The Be-In was called one of the first gatherings of
the San Francisco tribes by Ralph Gleason, then
columnist for the local Chronicle and now vice presi-
dent of Fantasy Records. Gleason has lived in Bay
area for 24 years—vyears which he calls “a gas”

“San Francisco is what the rest of the U.S. ought to
be,” Gleason says. “l think that in San Francisco a
structure has evolved which is a superior apparatus for
the exposure of new talent than anywhere else in the
country. There are a number of clubs peripheral to
central San Francisco which regularly run audition
nights. A band can come to the city and be heard in the
clubs which allows an audience to grow and gives the
record companies a chance to hear the band,

(Continued on page R-8)

GRATEFUL DEAD—gsiill closely identified
with the Baviown boom
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"hen we released
“Green-Eyed Lady”
there were some people
who laughed at us.
““Come on,"” they said,
without even the cour-
tesy to laugh up their
sleeves where we
couldn’t hear, “what
chance does an un-
known group from
Denver...Denver!...
have towards Top
Forty-dom?”

Well, some small
amount of time has
passed, and now those
doubters are telling us
how they knew all along
what an obvious hit we
had in “Green-Eyed
Lady.”

|} - H-
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“Now,"’ people are ask-
ing us “what are you
going to do next?”

Here's our answer.

Sugarloaf’s second al-
bum promises to be
even more of a triumph
than the first one, which
has a comfortable posi-
tion on the charts.

IN 1970
WE
BROUGHT

YOU
SUGARLOAF.

NOW IT’S

“PUT UP
!

SHUT UPY
TIME.

In 1971 you can look
forward to more great
things from Sugarloaf.
And we'll be bringing
you Sweet Pain, be-
sides.

In addition, we've got
a new group, one which
we think has as much
potential as Sugarloaf.
Those who have seen
the new group seem to
agree with us, and can
hardly wait for the re-
lease of their first al-
bum. The name of the
group is Sweet Pain. If
you haven't heard them
yet, just be a bit patient.
You will, soon.

‘I"' 'I-I! ol e ™ '-I

SWISS
FSI

Sugarloaf and Sweet Pain are produced by Frank Slay for Frank Slay and Dennis Ganim’s Chicory Productions.

Their albums, singles and tapes are brought to you by Liberty/UA, Inc.
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You are the sound man for a rock group.
And within a moderate budget you must
provide high-level reinforcement of both
instruments and vocals. But this is no
ordinary rock band. In addition to the usual
guitar-bass-drums, the group has a second
drummer plus trumpet, trombone, and
french horn.

There's more. You must also be able to
cleanly reproduce english horn, clarinet,
bass trumpet, saxophone, oboe, and flute.
Because this rock group also plays the
classics: Bacn, Lully, Debussy.

An awesome problem:

A most unusual group, the Symphonic
Metamorphosis. Eight top-rank musicians
from the Detroit Symphony. With a creative
approach to the generation gap: *'fusion
rock’ that mixes classical music and hard-
driving rock on the same program.

It makes a serious sound problem. From
ear-splitting rock to a delicate flute solo.
And it all must satisfy the critical ears of
eight symphony musicians. Despite acoustic
environments that range from beautiful
symphony halls to atrocious meeting
rooms. Or worse!

The Symphonic Metamorphosis
records for London records.

The Symphonic Metamorphosis bought
Electro-Voice. Not on the basis of what we
claim, but rather on what they heard.
Using RE-11 and 635A microphones and
just a pair of Eliminator | loudspeakers.
They heard remarkable clarity, excellent
separation of instruments, wide dispersion
of sound, and the ability to reproduce the
full dynamics of their unusual musical
style. In short, the sound system fully

a GULTON subsidiary

ELECTRO-VOICE, INC., Dept. 1108RN,
621 Cecil Street, Buchanan, Michigan 49107

e simple solution:

complemented their serious approach to
music.

Not every rock group will make
such uncompromising demands for sound.
But all can benefit from the resources built
into every Electro-Voice microphone and
speaker. It would be a shame to offer
them less.

Electro-Voice sound products for musicians distributed by

fuDwrirg
28 S TRONn s

DIVISION OF LUDWIG INDUSTRIES
1725 N. Damen Ave., Chicago, lllinols 60647

A BILLBOARD SPECIAL REPORT
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San Francisco Revisited
—A State of Flux

Continued from page R-6

“A band with a good tape can get exposure on
KSAN or KMPX (two local progressive FM’ers), it
can get written about in the underground press, the
Chronicle and Examiner. You can get on a bulletin
board in a sense if you have something that is going to
£0,” he continued.

Among the clubs available to groups are the Lion's
Share, the Matrix, the End of the Beginning, the New
Orleans House, Mandrakes, the New Monk, and a
couple of coffeechouses. There is also a Tuesday night
audition at the Fillmore West.

Gleason feels that one of the most overlooked
aspects of the San Francisco scene is the fact that
urban renewal hadn’t destroyed old buildings, so that
ballrooms and clubs still existed.

“The physical elements were present in Los An-
geles, Chicago, but not in Boston and New York. | mean
the old ballrooms, clubs, the possibility of communicat-
ing to the youth-hippie-university audience quickly and
in an open way.” Gleason points out. “What has hap-
pened in San Francisco hasn't happened in any other
city. 1 don't think it could happen elsewhere. The Bay
area has a peculiar homogenious nature and the radio
Is open.”

The groups themselves have a certain loyalty to the
city. When asked if he would live or work elsewhere,
John Fogetry of Creedence answered blunt “no’s" to
both questions. The rest of the group reflects his
his thoughts. “Recording out of the city means being on
the road, which is work in itself,” Stu Cook says, “we
like to be close to home so you can go home at the end
of the day.”

John Fogerty thinks that the scene could start all
over, “if good groups came along again. The first
wave of bands had years to develop. Finally when the
public eye was thrust on it, it was all ready. Now |
don’t think it is ready as much. There aren’t groups
laying around here that have been together five years.”

“The groups are being discovered here, but they
don’t necessarily have to live here,” adds Tom Fogerty.
“A group from the Midwest can come out and play
third on the bill at the Fillmore and if they're good—
ham—everybody talks about them."”

Unlike Gleason, who says a San Francisco band can
get heard quicker by a record company, John says
that it means nothing to be a San Francisco band,
“except for the early groups. It never became a heavy
thing with us.”

The audiences in San Francisco have come under
fire recently by the same groups who have played in the
city as being a bad audience. Some groups who have
said the audiences just sit and stare, showing little
enthusiasm.

“I think the audiences here think they are more
selective,” states John of CCR. "They think they reject
bad stuff quicker now, but certain groups can come in
and snow people for a while.”

“*The audience reads more about groups now than
they did before,” said Tom. “They used to go to the
Fillmore and judge for themselves. Now they read
about a group and it has the audience won or lost
before it walks on stage.

Doug Clifford says simply “The Fillmore is not a
select high class audience by any means.” Stu adds:
“They haven't learned as much as they should have for
the talent they have,

Denson offers another reason why the enthusiastic
audiences of 1966 and 1967 are gone. “The audiences
that were at the early rock shows are now going to the
small clubs. It began with a Paul Butterfield or Muddy
Waters coming in and this was a striking event. Now it
has got to be grind with several big acts here at once.
The audiences have just gotten passive.”

Gleason concurs basically with Denson, adding,
“The audience at the Fillmore have changed from the
so-called family to a more diverse type group. The thing
has to change. The tribute to the whole thing is that the
music being turned out is still good."”

The San Francisco scene is in a state of flux right
now, as is much of the record industry. The audiences
are lifeless, the ballrooms are battling, and no San
Francisco group has made it big since Santa burst on
the national scene last year, The calm in the city seems
to be waiting for another storm. Some scenes die very
quickly when a calm sets in, but when you're five steps
ahead of everyone else, you can sit back and wait
without worry for the storm. And chances are, it will
happen again.

NOVYEMBER 14, 1970, BILLBOARD
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THE THE LEE
GUESS WHO GRASSROOTS MICHAELS
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CARP SPENCER DUNN & GYPSY MORNING SMITH
DAVIS McCASHEN

SPIRAL SUNDAY’'S TRUK GARY
STARECASE CHILD WRIGHT

THE
FELLEDL-FISCHEL
AGENCY

EXCLUSIVELY REPRESENTS THESE OUTSTANDING
CAMPUS AND CONCERT ATTRACTIONS. FOR SPECIFIC
PRICES AND ITINERARIES CALL 213/278-4787 OR WRITE
@121 SUNSET BLYD,, SUITE 203, LOS ANGELES, CALIF. 20069
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Los Angeles is probably the only city in the U.S,,
possibly the world, which could spawn such diverse
groups as the Beach Boys, the Doors, and the Mothers
of Invention. The Beach Boys wrote about “California
Girls,” Jim Morrison of the Doors wrote of the bloody
red sun of fantastic L.A., while Frank Zappa of the
Mothers wrote about the plastic people who roam Sun-
set Strip at night. And all were right in what they wrote.

The city has been called plastic, and not too many
pecple here will disagree. In fact, L.A. was one of the
first, probably the first, plastic city. In that sense, ac-
cording to Dave Axelrod, independent producer, “Los
Angeles was the first of the plastic cities and so it is
authentic. Everything has become plastic. Plasticity has
become real. The city always was ridiculous. Now it is
authentic because every city is following it. It's a
leader. Right now, L.A. is the ‘hippest’ environment in
the country.”

Next to San Francisco, Los Angeles is the hub of
young rock musicians. They come from all over the
country to make it, although very few do. It isn't just
the idea of the record companies being here. Some-
times it is the glamor of Hollywood and the motion
picture industry that lures them.

“The reason 1 settled in Los Angeles was that 1
wanted to be a movie star,” according to Eric Burdon,
leader of War and enjoying a huge comeback. “1 was in
Hollywood when 1 realized I was being screwed by
nearly everyone. | had a house here and not England,
so it was kind of an accident that I settled here. When
I first saw L.A. I conciously flipped out, though.

“L.A. offers studios, engineers, and one is both in
the city and country if you have a big enough back
yard,” Burdon continued.

Another group that migrated to L.A. is Bush, origi-
nally from Canada. “There is a lot more going here
than in Canada. There is a lack of everything in
Canada,” says Don Troiano, guitarist for the group.
“The bad thing is that groups get lazy because the air
makes you lethargic,” says Roy Kenner of the group.
“Groups come here partly because a lot of the record
industry is here, also there is an aura of the freak out.”

The record industry within recent years has become
firmly entrenched in the city. Labels based here include
Warner Brothers/Reprise, Uni, Liberty, Capitol, Blue
Thumb, MGM, A&M and Vault among the more well
known. Almost every other company based either in
New York or Chicago has an office in Los Angeles.
The consensus of industry people here is that it is a
necessity to have an office here.

The hype image of the indutry seems to be an
extension of the whole plastic image of Los Angeles,
but at least one record company executive thinks the
bad hype is on the way out,

*“I see an end to the con days in the record industry,”
states Don Graham, vice president of Blue Thumb Rec-
ords. “If you want 1o become involved in the record
industry, you damn well better be honest. You better
be valid or you won't make it.”

While rock music sells more to the American public
than any other type of music, Mike Curb, president of
MGM Records, says it is difficult to make money from
rock. “The groups ask too high a price to sign and
then they either break up or die. The groups play the
game of big advances. They come in with a tape and
ask for huge advances. $100,000 is nothing for a
group to ask for. They don't understand the business
side of music.”

If an act has trouble signing with a major, there
are several smaller companies here. Among the more
famous is Vault Records, who originally had the Cham-
bers Brothers. Jack Lewerke, president of Vault, thinks
a small label sometimes has an advantage.

“An unknown act will go to a major company, but
will probably get lost there. At Vault, groups know who
to call for assistance, With a big record company, you
have to worry whether the group will get thrown
together with everything else and ignored by the major,”
according to Lewerke,

But some of the majors don't have it too bad. Stan
Cornyn, vice president of merchandising for Warner
Bros./ Reprise, says the company is besieged with groups
contacting it. “Our posture is artist oriented, and 1 think
people, the artists, know this,” he pointed out. “We try
to make sense to an act. Sometimes we have to turn
him down, but we try to treat everyone as people. In

R-10

Los Angeles:
Plastie Authentieity

the age of hype, we try to be dulcet. Apparently this is
working, since some of the groups are saying nice things
about the company.”

The places that a group can get exposure in Los
Angeles are limited, which means the chances of getting
heard by a record company are sometimes slim. Places
showcasing rock music partially include the Ash Grove,

Greek Theatre, the Troubadour and the Whisky-a-
Go-Go.

The Whisky is the most famous, starting in 1963
with an unknown singer called Johnny Rivers. He
became a smash and the Whisky was on its way. Even-
tually the Whisky, formerly all adult, opened to the
young people, and its success is bigger than ever.

The owner of the Whisky is Elmer Valentine, who
has probably seen more groups go from poverty to
success than anyone else. For examples, his house bands
have been the Doors, Iron Butterfly, Buffalo Spring-
field and Chicago. "I love my work and it keeps getting
better,” says Valentine. “The big thrill is seeing a group
in rags one day and in a Rolls-Royce tomorrow. It's
great to see the success happen to these groups and
know it would happen.

“Of all the pop stars, Jimi Hendrix was the nicest
guy,” Valentine continued. *We tried to book him after
Monterey in 1967, but price was too high. But one day
he announced he was coming to jam with Sam and
Dave and we had one of the biggest houses yet.

“The Whisky means something, which is why we
get big groups to play for a small fee,” he pointed out.
“While Chicago was commanding a big fee last winter,
the group played here for scale because they remem-
bered the exposure the club gave them. The groups
remember what is done for them.”

Other clubs will open soon, including Thee Club,
which closed about two months ago, but is trying again,
and the Bitter End West. One reason advanced why
club and ballrcoms haven’t succeeded here is that there
are concerts in larger auditoriums available.

One of the biggest promoters of concerts in the area
1s Concerts Associates, headed by Steve Wolff and
Jim Reismiller. They promote shows in the L.A. Forum,
the Santa Monica Civic Center, Anaheim Convention
Center, and several other places.

“We don't like to do a show unless it is a good
show,” said Wolff, “We use UCLA athletes for our se-
curity force at concerts. The reason we do this is that
the kids are used to fighting police. But a 16-year-old
calling a 19-year-old a pig just doesn't work.”

“There is room for more promoters in this city,”
Reismiller thinks. “There are five or six in New York
and they do all right.”

One promoter who just moved in and is planning his

schedule is Cy Arden of National Entertainment Corp.
He is opening in Los Angeles “as a matter of necessity.”

-

CHAMBERS BROTHERS—started our on the Vault label,
“no chance of getting lost,” says president Jack Lewerke.
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He has been promoting concerts for some time in Dallas
and the surrounding area, but decided to broaden the
company's horizon, “We came here because of the
public relation and just general contacts one can make
]'l{:_[:IE that have benefits beyond Los Angeles,” Arden
sa1d.

Several of the management firms are located here,
among them Lennie Stogel who says the best thing he
did was to move to California. “In the past couple of
years everything has come here,” Stogel said. “There
is much more freedom here than in New York.”

Stogel is interested in the possibilities that television
offers rock music. He is currently negotiating a deal for
one of the acts he handles to host a TV show. “With
television and movies here, the percentage is greater
that a group can get exposure to more people than
anywhere else.”

While television is on everyone's mind, Micky
Kapp, vice president of a&r for Capitol Records,
the oldest Los Angeles company, thinks movies are a
more viable medium for rock than television. “TV has
one small speaker so the audio is not too good, Second,
the commercial time might not be sold. Could the
Band attract enough people willing to buy a Buick so
that Buick would be interested in sponsoring the pro-
gram? TV makes everything small so that some of the
impact of the music and the performers are lost. A
closeup on a movie screen is more effective than a TV
closeup,” he pointed out,

But TV or movies is usually the last problems that
managers have to worry about. The main concern of Pat
Colecchio, manager of the Association, is touring. “We
move 14 people and 24 tons of equipment around,” he
stated. The Association, brought together in L.A. and
still out of here, never tours for less than two weeks.
“With that much equipment, just weekend dates aren't
worth it.”

Gabrial Mekler, head of Lizard Productions and
formerly producer for Steppenwolf and Three Dog
Might, says that tours can be unbearable for groups. "A
group is overworked to death when they are successful
and it is sometimes hard for a 19-year-old to realize
that he doesn’t know as much as he thinks he does.”

“To see a group make it on stage is the biggest
thrill,” according to Dee Anthony, manager of Joe
Cocker and Traffic. “The financial remuneration comes
if you work at it, but seeing a group make it night after
night is really what counts.”

Los Angeles is indeed a gathering for people from
all segments of industry, and a little of the madness
here affects everyone. “Another reason why the groups
come here is that the top men in the industry are here
and the decisions are made here,” said Les Brown Jr., a
producer with Hobbit Records. “Most of the musicians
who comes here come to find other people to play
music with."”

The madness is especially reflected in some of the
publicity and press agents here. They have their own
organization, HYPE, which stands for Hollywood
Youths Promotion Entertainment. “We'll recommend a
group that isn't ours if we like them,” said Bob Gibson
of Gershman & Gibson, “It's a very informal thing.
We just rock and roll and do our thing.”

Although there is a certain madness m L.A., it
seems to have matured in the past few years. “This city
is definitely more mature than when I came here four
years ago,” said Ely Bird of Liberty Records. Another
person from Liberty, Bill Roberts, points out that an
L.A.-based company can have an edge on signing groups
from this area. “l think the fact Canned Heat was
based in L.A., and we were too, helped us sign them,”
Roberts said.

Roberts also said that Los Angeles is one of the
hardest places to break a record by a new group. "It
is hard to get them accepted on a programming level.
On some records by local groups we have to get out of
the city to get exposure for the record.”

It's tough to break a record here; it's tough to break
a group here. And vet the groups keep coming. As one
person remarked, “It is easier not to starve in warm
Los Angeles than in cold New York."

The mystique of the groups who have made it big
from here (Beach Boys, Doors, Byrds, Association),
continues to draw more groups here, each looking for
that pot of gold records at the end of that “far out”
rainbow on Sunset Strip.
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Just look at the expression

on Eric’s face and you will
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his new Ovation.
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Midwest Report

Ho Hum Attitude

The Midwest continues to make noise in the record
industry, despite a ho-hum attitude by most record
companies. Many rock houses have sprung up recently
and several Midwest groups are making it on the
charts.

Only one major record company is located in the
Midwest, Mercury Record Corp. Detroit once housed
Motown Records, but it has packed and moved to
Los Angeles. Chess Records, once a major force in
Chicago, has moved most of its staff to the East Coast,
keeping a minimal office functioning in the Windy City.
Several small labels, such as Curtom and Dakar, are
in Chicago, but the thrust for these labels is soul and
not rock music.

Logically, there is no reason for record companies to
shy away from Chicago, although logic has never been
a strong suit of people who run the record labels. For
marketing albums, there is no stronger place to be. As
Irwin Steinberg, president of Mercury, once said: “In
Chicago, you are within 700 miles of reaching 75
percent of the record buying public.” That talent is
herc cannot be denied, witnessed by Chicago, Flock,
Illinois Speed Press, Mason Proffit, and from Detroit
comes SRC, Bob Seger and Third Power and Minne-
apolis has Litter, Crow and White Lightning. All the
above named groups have strong local followings, much
akin to the early days of the San Francisco rock
SCEne.

The sad part is that a rock group almost must
go to one of the coasts to get attention of a record
company. This was the case of Chicago and the Illi-
nois Speed Press. Most of the other groups have stayed
almost exclusively in the Midwest and either have no
recording contract or a record or two out that bombed
except in the Midwest.

The rock ballrooms in the Midwest give limited

exposure to local acts, but their main concern is getting

top draw acts to get the kids in, and this has also
created problems. Sometimes, the groups just won't play
much in the Midwest.

“The overall problem is that the club circuit is
established,” said Charles Gottlieb, one of the oper-
ators of the Scene, a 1,500-capacity ballroom in Mil-
waukee, soon to expand to 2,300. "You can’t get on
the circuit and because of that, you can't get a good
price for groups. The agents of the groups hit for
concert prices in clubs, and we just can't pay the con-
cert price. Except for Chicago and Detroit, the Mid-
west is just a stopover for most groups.”

Gottlieb, who has been invelved in the Midwest
rock scene for several years, continues: “The Midwest
kids are starved for music. The festivals in the Mid-
west have drawn well considering the talent lineups.
Practically no big names. But there is so much talent
here. Hell, Steve Miller and Mother Earth both came
from this area.”

Bob Rudnick, a deejay for WEAW-FM in Evans-
ton, a Chicago suburb, points up another problem:
“There just isn't anywhere for local groups to play.
Scott Doneen at the Aragon (in Chicago) did a good
job of booking one or two local acts each show, but
this was just one night. There were free concerts in
Lincoln Park sponsored by the Yippies early in the
summer, but this was stopped by the city government
after the riot at the Sly and the Family Stone con-
cert. It was funny about that. We had no trouble at
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the Lincoln Park concerts, and drew about 7,000 to
10,000 per concert. The trouble came at a city-
sponsored event.”

The only place a local group can play now is
Alice's Revisited., Beavers and Lally's, two clubs that
offered both small national acts and local groups,
are both closed temporarily, with no date set for re-
opening. Some clubs along Rush St. offer a chance
for local groups, but the groups must know the Top
40 and can perform very little original material, some-
times by order of club owners.

The Aragon is operating sporadically, after a sum-
mer of varying success. The Aragon has also been the
victim of Chicago politics.

In contrast to the harassment in Chicago, Middle
Earth in Indianapolis has experienced no trouble from
the city fathers, according to Jim McSweeney, owner
of the place. “Knowing that towns have run other
places out of business I was a little worried. But we
took steps and approached the city and police. We
said that the Middle Earth wasn't going to harbor a
disease. We were serving a need and it wasn't a front
for a dope pushing service. We have had great re-
lations with the city so far. A ballroom is a place
where the culture is reinforced and the administra-
tions usually do not like this.”

Minneapolis has the Depot, which runs concerts
intermittently with name acts. The Depot is hurt some-
what by a policy allowing liquor to be served, thus
stopping anyone under 21 from entering. Other clubs
employing local talent include the Prison, Barn and
New City Opera House. Detroit has the Eastown and
Palladium for rock concerts, plus some small clubs.
Detroit has been the center of activity in the Midwest
for a while, spawning national groups such as Grand
Funk, MCS5 and the Stooges.

The other major cities in the Midwest, such as
St. Louis and Kansas City, hold periodic rock con-
certs, but have no weekly shows such as at the Scene
and Middle Earth.

MC S5—mixture of rock and revolution from Detroit
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Disasters-Pedce,
It's Wonderful

There have been many disasters in the Canadian
rock scene (the lack of a scene being the major disaster

for many vyears) but few could rival the ill-fated
Toronto Peace Festival.

Announced earlier this year by John and Yoko
Lennon, the Peace Festival was to have been the biggest
people event in history. Through some of its proceeds,
there was to have been a new country, a lot of anti-
war propaganda and the most significant vouth-
initiated changes in history.

It gathered headlines internationally, and even
Prime Minister Trudeau was involved.

It was the first time that the Lennons—probably the
most politically-oriented of all rock artists—had come
into direct contact with the decision makers and they
were tremendously excited about likely repercussions.

I personally spent five weeks travelling 52,000 miles
to tell the world more about the project. There was
going to be an enormous vote for peace, with an
anticipated return of 20-million votes which would be
handed to the United Nations.

There would be Telstar linkups with Festival cover-
age, and the world of youth would observe a peace day
larger than any of us could even imagine.

It looked pretty good.

But that was before John and Yoko dropped out
and the provincial police dropped in. Karma Produc-
tions, which was to have organized the Peace Festival,
went under to the tune of about $200,000. John
Brower, the main power behind the project, dropped
out of sight for a while until he returned with the much
smaller, but still acceptable Utrawberry Fields Festival.

On the way down, the Toronto Peace Festival
brought to light more unsavory incidents. There was
incredible police repression and rumors of political
scandals.

It was clear that powerful forces were at work to
prevent the Peace Festival from becoming a reality,

When it finally sank, a few of us wondered if it had
contributed in some small way to the breakup of the
Beatles.

The Toronto Peace Festival, planned to totally

obliterate Woodstock, was in the end nothing but a
dismal disaster.

Canada’s Rock Radio—
An American Satellite

One shudders to think what other forms of Canadian
media would be like if they followed the lead of radio
stations in this country.

If it wasn't for the fact that Canadian radio station
call letters start with C and not W or K, you could
easily imagine you were still in the U.S. when first
tuning into loecal radio stations.

There is so little imagination or native intuition at
work in Canada radio that a newcomer is positively
amazed.

With the exception of the occasional new Canadian
hit, local stations follow the same playlists as their
counterparts in Boston, Houston or Los Angeles.

If ever there was a mail strike and phone breakout,
Canadian program directors would be like a pilot with-
out an aircraft. They follow U.S. trade charts, tipsters
and programming consultants religiously, as though any
form of individuality might spell instant rating dives.

There are a few exceptions. CKOC in Hamilton has
demonstrated much innovation in its programming. But
Hamilton is a secondary market, and major market
stations don’t listen to secondary market results unless
there is U.S. action to boot.

Following the American trend, several FM rock
stations have crept onto the scene. They, too, are U.S.
satellites. There is far too little valid discussion, and
far too much imitation,

Even when an occasional global hit does start from
Canada (witness “A Song of Joy,” by Miguel Rios)
some Canadian stations practice a form of desperate
asochism. CHUM in Toronto, for example, wouldn't
play “A Song of Joy” when first released because of
no U.S. action. When its competitors made the record
a hit and this success spread into the States, CHUM
still refused to admit it had made an honest mistake.

This may sound trifling, but it is indicative of how
everything must receive the U.S. stamp of approval be-
fore it can be presented to the Canadian public.

It follows that as in the U.S., Canadian Top 40
stations sound dreary and detached from the main-
stream of contemporary rock music. They seem deter-
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mined to hold on to an era which has all but passed,
embracing it like a mother of a missing child.

Hard rock albums like Led Zeppelin 11, regardless of
staggering local sales, are considered unsuitable for AM
play. The only tracks that get played on a new Crosby,
Stills, Nash & Young album are the ones that have
been released as singles,

The one small difference between U.S, and Cana-
dian radio is the Maple Leaf System. But with the
increasing trend toward a Canadian sound on the U.S
charts, you can virtually hear the same records on U.S.
radio as MLS selections.

Formed as a master plan to (a) expose Canadian
talent with (b) great image building before the Canadian
Radio-Television Commission which was just about to
announce legislation for enforced Canadian content, the
MLS has definitely contributed to the growth of a
domestic music scene, but only by default.

Several major market stations have announced
plans to combine rock albums and singles on the AM
airwaves, but nothing significant has taken place. Al-
though stations such as CKFH in Toronto and CIVN
in Vancouver are playing heavy album cuts (thus
attracting the over 18 audience) they continue to pro-
gram the likes of Bobby Sherman and the Monkees,
thus losing all but the under 18's.

Because no U.S. chart or tip sheet separates first
and second generation rock singles, AM Top 40 stations
play them all. And until some U.S. station comes up
with a workable AM album-single format, Canada
will stay the same.

All Take, No Give

Just 18 months ago, Toronto had a flourishing con-
cert scene. Each weekend, the Rock Pile would present
a big-name act, and the Electric Circus wouldnt be
far behind.

Now there's nothing. Not for the big names, and
not for the struggling young local groups. The only
scene is the occasional one-nighter,

The downfall of Toronto as a key stopover on any
North American tour came about for much the same
reasons behind the current sag in the one-nighter scene
across the continent.

The Rock Pile started with everything going for it.
Groups were not only going out for reasonable prices,
but they were keen to work. The exposure made it
worthwhile to appear for next to nothing if need be.

Take Led Zeppelin, which went on to become one
of the leading concert attractions in the world. The
group first played the Rock Pile for $1,250 for two
shows. Next time around, the price was $7,500.

That was the night the Rock Pile closed.

With percentages, Zepp walked away with an
excess of $10,000. The place was packed for two
shows, but its capacity was a meager 2,000 jammed in
like earthworms,

With two sold out shows, the Rock Pile still
couldn’t cover its costs. So it closed, and Canada's
most valuable medium of exposure for non-Top 40
group was gone,

A BILLBOARD SPECIAL REPORT

www americanradiohistorv com

It had lasted for a year, and gave God knows how

many progressive groups a chance to reach the young
album buying audience.

The Electric Circus was a similar story, vet slightly
more predictable. While the Rock Pile had been almost
identical to the Fillmore East (without the seats), the
Electric Circus was an architectural bow! of spaghetti.

Following on the success of the New York Electric
Circus, the owners thought they'd be a cinch to score
fast bucks in Toronto.

They sunk at least $200,000 into an elaborate
McLuhanesque discotheque. But the Circus never made
it with the Kids. It was too plastic. At first, the talent
was merely local bands, hardly known outside Toronto
and sometimes not even known locally.

Then with the Rock Pile cutting a big hole in
revenues, the Circus started bringing in bigger U.S.
names. But even with headliners ke Creedence, the
Circus stayed up against the wall.

With mammoth debts to try and overcome, new
management took over earlier in the year. They strug-
gled for a few months but the Circus never got on its
feet. Finally it fell.

Its atmosphere—super hip and ultra far out—never
quite made it with the Kids, and the older crowd didn’t
turn onto it either because booze wasn't available on
the premises,

The Hawk's Nest—a small downtown club with an
800 capacity—tried to pick up the slack, but it was
soon crucified by accelerating artist prices.

In many ways, the Toronto scene was destroyed by
U.S. agents who squeezed out all they could, with no
thought for the morrow. The inevitable result of all
take and no give came to the usual finale—the whole
thing fell apart.

Vancouver ig little better, and Montreal worse. The
big names still come in for one-nighters, but nothing
regular is happening.

It's been a particularly bad summer for Canadian
groups. Work has been scarce, there has been a lot of
bad checks and even when bands do get paid, it isn't
much.

You'd have to be an eternal optimist to expect
Toronto to return to its rock concert hev-days of a
couple of years ago.

Yet the kids are still out there. They're still buying
records (more than ever), They're still listening to radio
and buying newspapers with good rock critics. They
still roll out in large numbers to the occasional concert,
They all say there's nothing to do anymore.

A Bootlegger Speaks

The ex-bootlegger was talking about how he and his
friends launched the entire bootlegging phenomenon of
the past few months with Bob Dylan's “Great White
Wonder” album.

“We were just a bunch of street people who liked
rock a helluva lot. We used to go to each other's pads
and listen to tapes of all sorts of things.

“l guess I'd heard the Dylan tape at a dozen differ-
ent places before someone had a flash about releasing
them."

But it wasn’t really the profit motive that initiated
their move into making the Dylan tapes available to
the public.

According to our friendly ex-bootlegger (who shall
remain nameless for numerous reasons), they knew that
Columbia had no plans to issue the Dylan tape and they
felt that there was an obligation to music fans to make
them available.

"We went to see a lawver to find out if there was
any way to get the tapes onto the market. He looked
into the copyright laws and found a loophole. You
could legally release any tapes as long as the artist’s
name was nolt on the record, and as long as they
weren't previously released masters. It was a big flaw
in the copyright laws, which has since been changed.

“There was nothing illegal about it. When it did
become illegal, we all dropped out.”

It was intriguing to find out that the original boot-
leggers were not foisting their product on dealers at
inflated prices,

Just the opposite.

“We intended the albums to be really cheap. We
sold them to stores for between $1.30 and 51.40 apiece,
but they pushed the counter prices way up. That's where
the profit was being made.

“"Our lawyer advised us to set up bank accounts for
artist royalties, which we did. We weren't out to deprive
the artist of his livelihood,

*Nor did we do any heavy business trips. We were
incredibly naive. We had a couple of people in Europe
getting the product around, but there were no big deals
going down,

(Continued on page R-18)
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Offers lighting Acwccssories
to Complement Everything
from Bach to Rock
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Whatever your taste in music, CosCo has quality lighting

equipment tailored to your requirements. Five years in de-

sign and manufacture of the finest musical lighting pro-

ducts available guarantees a name you can trust for perform-

ance, reliability, and service. CosCo can supply a complete line, including high output
strobes, multi-channel color controllers, and six different light displays.

Mega-Strobe—available in 3 differ- CL-3 (rightl—a 3 channel light column
ent models. Up to three of these that fits in anywhere. Attractive styling
powerful new units can be syn: and built-in controls adapt this unit for
chronized simultansously to pro- any application, C2000 (below) — Use
vide an experience you'll still be yvour imagination and design unigue light
feeling two days later. displays around this four chamel fre-

quency analyzer. A 3200 watt total out-
put capability combinad with high sensi-
tivity make this unit extra versatile,
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CosCo products are performing all over the world. Jump up and send for
our free color brochure showing all the quality CosCo lighting products.

Dealer inquiries invited.
CosCo Research, Inc.\T/

P.0O. Box 17, Colorado Springs, Colo. 80901 Phone 303 / 473-1950

A Bootlegger Speaks

Continued from page R-16

“These cats were into it just to get the stuff out into
the market. We weren't into putting anything out. We
wanted only quality.

“For example, when we put together the ‘Liver Than
You'll Ever Be' set with the Rolling Stones, we flew all
around the country taping their performances with a
2-track Sony tape recorder.”

That album sold about 250,000 copies, but only
100,000 were distributed by our man. The rest were
by cover versions of the bootleg album,

“A lot of people got rich on bootlegging, and they
weren't into quality at all. They'd go in and buy one of
our albums for $2.98, then tape it and bring out their
own record. Quality? They couldn’t care less about it.”

Other product which came out of this original con-
cern included a couple of other Dylan albums and a
Jethro Tull release. They didn’t touch the Beatles” “Let
It Be” LP.

“By then it was illegal and we just dropped out. We
were left with 70,000 albums, which meant none of us
made any money out of the deal in the end. We'd been
following Billboard for news on the new copyright laws,
and when they were passed, so did we.

“Evervone thought we were really shrewd. The
funny thing is that before we were just flogging the
L.A. Free Press on street corners, and that's what we've
gone back to,

*A lot of other cats have got into bootlegging since.
You'd be amazed who. Some of the best-known people
in the music industry. It's incredible.

“But, as 1 said, we weren't into it the way they are,
We were s0 naive you wouldn't believe it.

“At first, we were giving stores 90 days credit on
our product. We were just a bunch of long-haired kids
who wanted to have a record company,

“The people who are doing it now are taking a big
risk, and they aren't into it for the music.”

Seeing they made no money in the long run, 1 won-
dered if there had been any satisfaction in launching
the bootlegging racket,

“Hell, yes, our big trip was to be able to fly into
New York from the West Coast and see our product in
the stores there, That was really far out. We really got
off on that.”
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JEAN-LUC GODARD, center, built whole sequences around the Rolling
Stones in his film, “Sympathy For The Devil"

FILMRECA

There has been a good deal of rhetoric concerning
the use of rock music in films.

The major film companies have become aware
that their audience consists mainly of people 25 years
or younger; and while the film theaters were empty,
the rock palaces of the country were doing capacity
business. Putting two and two together, the movie
maker decided that perhaps there is something to pop
music after all. A feverous search was begun for young
composers or the contemporary rock artists to score
films whether their style of music fit or not. Upon hear-
ing what the young composer had supplied him with, the
film producer turned the music over to the more
standard screen composer for adaptation into the film.
He generally orchestrates or adapts out everything
that makes “rock and roll"” music rock and roll.

There is a basic lack of understanding on the
part of the film community as to what rock music is
and why people enjoy listening to it. Rock music can-
not be served to its audience in any form, and the
public has very definite ideas of how and under what
conditions they like their music played. So when peo-
ple didn’t flock to the theater or did not up and buy
these warmed-over soundtrack albums, Mr. Producer
started saying why there is nothing to this rock and
roll!

We're going to go back to Alfred Newman.

For rock to be used properly in films, the film-
maker, as well as the composer, must have a respect
for the integrity of rock music as an art form and com-
municating medium in its own right and realize that
this music cannot necessarily be translated into back-
ground music for action; in fact it may be very undesir-
able to do so. It is important in deciding what type of

MDY AT = O

Contemporary music, which encompasses as wide
a spectrum of emotions as any music form, was well
entrenched in our society before Madison Avenue began
using it in commercials, according to David Lucas, head
of David Lucas Associates, Inc., which until recently
specialized in producing commercials.

“It took about 15 years for the people who were
raised on rock 'n’ roll to grow up and become product
customers,” said Lucas. “The Madison Avenue regime
could not see or realize there was an adult cult that
also liked rock music but had the same consumer tastes
as those people who did not catch on to the new thing.
Madison Avenue felt that anyone who matured, auto-
matically adopted most of the ‘adult’ standards and
automatically grew out of their like for rock 'n' roll.”
In fact, Lucas feels that in order to reach today's 30-
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By PETER L. KAUFF

music is “right” for a film to make sure that whatever
it is the music is in keeping with who your characters
are, with what your film is about, and what the style
and tempo of the movie is. Rock and roll is not a cure-
all; it doesn’t transform a film automatically into in-
stant hip.

The method in which film are scored should be
reexamined; the type of music which should be used
should be dictated by the content of the film, not by
some predecided merchandising plan,

It also should be borne in mind by both the com-
poser and the filmmaker that contemporary music
does not necessarily mean rock and roll. “Bonnie and
Clyde" was scored in contemporary style even though
the music was not considered rock and roll. "The
Graduate” is another example of the use of middle of
the road music and it certainly had wide appeal.

The primary development in film scoring which
will make rock music possible for films centers around
the shift in emphasis of why and how music should be
used. In the past, the song began at the opening credits
and ended at the closing credits, getting louder and
softer as the action dictated. The only time music with
Iyrics was ever used was either when a song was being
sung by somebedy in a cocktail lounge or in the case
of Gene Kelly and Judy Garland when they were
singing it themselves.

This was basically the only way lyric music was
ever employed. Films like "The Graduate” and “Easy
Rider” have indicated a new and valid method in
which songs with lyrics instead of scoring can be em-
ployed. It is no longer necessary for anybody to be
pictured singing whatever the song is. The audience
does not require it, And while the subject matter of the

By BOB GLASSENBERG

year-old market, advertising needs rock 'n’ roll, 2 broad
terms, and its subdivisions.

Lucas considers himself very lucky because he was
able t0 see the need for contemporary music in adver-
tising and also because he was able to fill a void
between the advertising world and the consumer.

Lucas grew up with jazz and popular music, yet he
also became rock-oriented. This gave him an inside
influence of a wider range of music.

“One of the main reasons for rock’s tardiness in the
advertising field was that the professional musicians
who usually made the soundtracks for commercials
were not fully aware of rock music. The amateurs in
terms of advertising were rock musicians who had full
command of the genre but not of the advertising media
and could not relate fully to the commercial gig.
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MICK JAGGER—in the recording session
featured in “"Sympathy For The Devil."

song may have nothing to do with the action, the mood
evoked by the music is the same as that which is being
evoked cinematically.

Dennis Hopper, in choosing the music for “Easy
Rider,” borrowed from many rock musicians in order
to get the kind of music that Captain America would
be hearing, the way he would be hearing it, It wasn't
necessary to have anybody playing it, it wasn't neces-
sary to have it coming from a jukebox or radio. The
music was in Captain America’s head as it was in the
audience's head. There is no doubt that it worked, The
soundtrack was a million seller and the music was
certainly one of the best things in the film.

In thinking about the future, rock music in films,
it is curious to note that the “musical” which was prob-
ably the most popular form of film in the 30s and
40’s has, with some very few exceptions, completely
disappeared from the film theaters of the world. It
seems that while music, record sales, and interest in
music is at an all-time high, this form of film has been
completely neglected.

There is some experimenting being done in an ef-
fort to marry rock and roll or contemporary music
with films in order to create this new type of musical.
In some ways, “Easy Rider” fits this description. Cer-
tainly “Woodstock™ can be called a record set to film.
Being able to watch both the music industry and the
film industry search for a viable formula, it is inter-
esting to note that each one is searching separately.
Perhaps if there were more cooperation between these
two medias, rock films would come about.

Peter L. Kauff is president of Cannon Music and
vice president of the Cannon Group, Inc. He was
formerly vice president at Premiere Talent.

Bl

“They did not really understand film or advertising
but had a good feeling for the music.

“The two had to come together,” recalled Lucas.
“Those were the hectic days and days of frustration.
The producer of the commercial knew or thought he
knew what he wanted but the musicians felt other things
were needed and did not really understand the
commercial concept.”

Mad. Av. Tumaround

Soon the people who understood the concept from
both ends surfaced. “There was a complete Madison
Avenue turnaround,” Lucas said. "Youth appeared
very quickly on the scene and advertising production
work went to the art directors and writers who carried
their concepts through to the end. The producers, at the

(Continued on page R-32)
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Four Gold Albums
in four months
(and twelve days).

Oh well,
it seems all Railroads

are running late these days.
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Business Head
N . Of all the heads the fantastic new rock |

— : culture has bred, none is as important fo
——— \ music as the business head.

W N \ That's Ampex Stereo Tapes...the business

head that keeps a steady stream of

—\\\ ‘ ROCK HITS coming into your store on stereo

- tape while they’re still top hits.

e :._\\ " See your Ampex Stereo Tapes distributor.
T — : : He's a business head. And that's
good business.

AMPEX
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How The Music Industry
Can Combat Drug Abuse

By DAVID E. SMITH, M.D.

Music—particularly popular music—tends to be a
reflection of the times and what's going on. It's very
questionable what comes first: does rock music in-
fluence drug taking or do people that are already par-
ticipating in the use of drugs like to listen to music.
With more traditional psycho-active drugs such as
alcohol, it 15 well Known that people get into recrea-
tional or festive moods and like to listen to music. Tt
increases their enjoyment,

To say that contemporary music is causative of the
current wave of drug abuse, I think is very questionable
judgement. It seems gquestionable when there are more
obvious targets individuals in the advertising industry
have as their expressed objective to get individuals to
use psycho-active drugs., For example, in advertising
in the alcohol and tobacco field, they use a variety of
techniques of ahstract peep group pressures such as
the Marlboro Man and the Virginia Slim Girl, etc., to
try to induce people to take particular drugs for second-
ary social gain. It seems to me much more reasonable
for the Vice President to have attacked a dominant
culture drug advertising. [ think the reason that he
avoided this was because of political reasons. He at-
tacked rock lyrics because this is politically safe terri-
tory.

I think also the current trend in censorship of rock
lyrics and attempts to censor the underground station
has potentially very dangerous ramifications.

For example political protest could be censored and
stifled in this way whereas the traditional conservative
political opinion which comes out over the same radio
and musical media is not censored. The Vice President
talks about censoring rock lyrics but says nothing about
censoring political and drug viewpoints expressed in
country music, for example, which present an exactly
opposite and more traditional viewpoint.

I think more importantly it would be advisable to
focus on the positive things that the music industry
has done in resolving the drug problem,

For example the Haight-Ashbury medical clinic,
which has treated over 50,000 drug users in three and
a half years of operation without any city, state or
federal aid, has received regular support from the music
industry through benefits and other sources. The Mon-
tercy Pop Festival gave $5,000 to the Haight-Ashbury
clinic. Bill Graham at critical intervals over the last
three years has held benefits to solve crucial financial
problems. Bill Graham, Creedence Clearwater, and
KSAN recently co-sponsored “H-Week" with the Haight-
Ashbury Clinic, which dramatized the growing heroin
epidemic in the San Francisco area it dramatically in-
fluenced legislation, not only gaining financial support
for the Haight-Ashbury Clini¢c in acquainting potential
users of the dangers of heroin but also helping to gen-
erate support for other programs it was influencial for
example in influencing the board of supervisors to ap-
propriate money for methadone maintenance clinics,
etc.

In the early days of the Haight-Ashbury Clinic
1967, Janis Joplin, who has been attacked by the ad-
ministration of being representative of the heavy drug
involvement of the industry as a whole, was the prin-
cipal singer with Big Brother and the Holding Company
at three critical benefits in support of the Haight-Ash-
bury clinic.

I think a much more positive attitude on the part
of the administration would be, rather than to attack
the music industry and the vouth culture, to encourage
it to facilitate the positive use of the media. One of
the outstanding examples here is Tom Campbell and his
“¥outh Line" on KYA where he regularly opens up
lines of communication and has a question-answer rap
with youth in the entire Bay Area and atlempts to give
them a vehicle for expression,

[ think that rock music is a means of expression
for young people. It's a way of, in many cases, con-
structively channeling their energies and letting off
steam, so to speak. I think that the main reason the
administration has attacked the negative aspects in this
industry rather than supported the postive aspects is
that it is safe territory,

One of the mounting problems in the whole U.S.
is the growing use of drugs in industry—from execu-
tives on down the line to assembly line workers. But
if an executive in a trucking industry, for example, be-
comes an alcoholic or an assembly line worker or truck
driver gets strung out on diet pills, the administration
does not call for a censorship of the trucking industry.

It does not call for curtailment of the massive
overproduction of amphetamines via legitimate busi-
ness. I consider the current attack on the youth culture
- and rock lyrics as not being an expression of concern
over the tremendous problem of drug abuse nor a posi-
tive proposal for regulations of the problem of drug
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abuse, but rather being surely a political tactic, playing
on the hysteria of the dominant culture in this area.
Song Relationships

Drug using youth likes rock music—non drug using
vouth likes non rock music. There is no causal rela-
tionship between the two, but rock music is the current
popular form of music for young people. Certainly the
patients that we saw in the clinic liked rock music but
I've had opportunity to lecture and consult all over
the country. I've found that youth in general has a
great attraction for this current musical form whether
they use drugs or not. Just like in the 1950's they liked
rock 'n’ roll music. In the 1940's they liked the popular
music of that era.

I think the major thing the music industry could
do to combat drug abuse is to try to generate support
for local community based drug treatment programs,
particularly those that involve youth. The negative
pronouncements by the administration have tended to
compromise community support for those agencies,
such as the Haight-Ashbury clinic that attempt to in-
volve youth in the treatment process. The philosophy
of the Haight-Ashbury clinic is to provide an alternative
for drug use for the young person, to make him part of
the solution rather than part of the problem.

The music industry could develop support for com-
munity based agencies making the community aware
of their importance and also help develop benefits and
financial support to get them owver the financial crisis
that they always seem to come into. For example a tape
benefit at a particular time may save an entire program.
You may be waiting for a long term public grant but
getting short term seed money can get the program
started or save a program during a particular financial
crisis and if it survives, Then it can get in line for
longer term support. It's hard to keep qualified staff
in the drug area. This is why this financial crisis situ-
ation can be very beneficial.

In addition T think that the media can play a very
powerful role in communicating with youth. For ex-
ample recently there has been a dramatic orientation
among the alienated youth towards amphetamines,
speed & other drugs of obvious potential such as heroin
and have noted that certain rock stations such as KSAN
have come out against these drugs. There are rock songs
that put down drugs of higher abuse potential. 1 think
that they should be encouraged to do this as much as
possible.

I think their primary roles would be in the areas of
vouth education and developing community and fi-
nancial support for youth oriented community based
drug programs.

Pro Drug Songs

Any drug pattern of the complex interaction be-
tween chemical personality and social factors. There is
no question that certain songs may tend to glamorize
the use of a particular illegal drug just as certain songs
about alcohol such as “One For My Baby" and all those
SONgs.

This positive effect relates primarly to drugs of
lower abuse potential such as marijuana. Certainly the
administration has great concern about marijuana, but
actually the drug has a much lower abuse potential
than the drugs such as amphetamines, barbituates and
heroin which the songs come out against. T don't feel
that the rock lyrics which, without question in certain
cases, may glamorize the effects of marijuana, warrant
the invocation of political censorship. If you do accept
political censorship (which it may come to) then T would
demand that songs dealing with alcohol be censored.
Alcoholism is a far bigeer drug problem than marijuana.
There are seven million alcoholics in the country and
80 million people that use the drug. If the administra-
tion is going to censor songs that are pro-marijuana
then T would demand that you censor songs that are
also pro-alcohol.

Without a balanced approach what you are going
to do is further facilitate the generation gap and dem-
onstrate the hypocrisy of such a political approach
where the dominant culture takes its social drug and
whitewashes it and then takes a politically safe target
such as marijuana and blasts it.

A critical point: A person doesn’t become an alco-
holic because he hears a pro-alcohol song. He hears the
same pro-alcohol songs as does the social drinker or
the non alcohol user and whether he becomes a drug
abuser or not is not determined by the music he listens
to but primarily by personality characteristics.

Editorial note; Dr. Smith is medical director of the
Haight-Ashbury medical clinic, consultant on drug
abuse at the San Francisco general hospital, assistant
clinical professor of Toxicology at the San Francisco
medical center, University of California, and lecturer
in criminolgy at the University of California, Berkeley.
He also edits the Journal of Psychedelic Drugs.
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GREAT MUSIC

UNMATCHED
VISUAL ACTS

College Concert Winners,
Priced Right

ALICE COOPER
AMBOY DUKES
BOB SEGER
BROWNSVILLE STATION
CATFISH
FRUID PINK
MITCH RYDER
MUTZIE
ORMANDY
PARLIAMENTS-FUNKADELICS
POTLIQUOR
TEEGARDEN & VANWINKLE
SAVAGE GRACE
SIEGEL-SCHWALL
SRC
STOOGES

DMA

Diversified Managemeni Agency
(313) 886-3880

WHMC

Radio Free Washington—
1150 AM

Heavy Roelk Musie Authority
For Washington, D.C. Area

Now in third year of programming progres-
sive rock music—24 hours a day.

Summer ARB shows WHMC as third rock
station out of 8 at certain times of day.
Average audience 125,000 per quarter hour.

WHMC Radio

20201 Watkins Mill Road
Gaithersburg, Maryland 20760
301; 948-9400

Manager Nick J. Chaconas, Sr.
Sales  Nick J. Chaconas, Jr.
Program Barry Richards
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A lot of energy . . - a lot of love. ... a lot of leadership

BRIAN JONES

JANIS JOPLIN

JIMI HENDRIX

AL WILSON

Listen to the Musice=1Do It Now

Jimi Hendrix, Janis Joplin, Brian Jones and Allen Wil-
son of Canned Heat are dead. Each of them repre-
sented thousands of kids who died unnoticed outside of
a small circle of friends. A lot of energy, a lot of love
and a lot of leadership went with them. We needed
those four people and we needed the thousands who
went before them. There's something happening Mr.
Jones and which way it goes depends on the people
Dig itr—what's happening now needs every freak in this
country. For every person strung out or dead, subtract
from the number of people available. I know you have
heard enough about dope, but listen to the music and
read the following article.

Three children, an off-white shaggy dog and a dozen
and some odd long-haired freaks in a converted night
club filled with desks, typewriters, filing cabinets and
assorted odds and ends of pure trash comprise the head-
quarters of the Do It Now Foundation in Hollywood.
These are people from the street who have become tired
of seeing the mind pollution and body rot caused by the
abuse of hard dope and they know a hell of a lot more
about the street than the people who just drive by and
look at it.

The Do It Now Foundation know's what’s happen-
ing in this country and knows that rock music is the
last uncensored method of reaching the people—that
rock musicians have become by default the only reliable
sources of drug information,

Do It Now tells it like it is with a little help from
their friends. Their friends include the people on a col-
lection of music called “First Vibration." “First Vibra-
tion” is a stereo LP with the following cuts: “Nowhere
Man"—The Beatles, “Sunshine Superman”—Donovan,
“Somebody to Love"—Jetferson Airplane, “Ampheta-
mine Annie"—Canned Heat, *The Pusher’—Hoyt Ax-
ton, “Artificial Energy™—The Byrds, “Red House"—
Jimi Hendrix, “Flying on the Ground Is Wrong"—Buf-
falo Springfield, “Dhun”—Ravi Shankar, “Progress
Suite Movement #3"—Chad and Jeremy, “The Long
Road"—Genesis, “When 1 Was Young"—Eric Burdon
and the Animals, "Roses Gone"—Peanut Butter Con-
spiracy, “Dancer”—Things To Come,

How did this bunch of freaks put together 14 differ-
ent cuts from nine competing record companies?

They knocked on the door of RCA and said: “Grace
Slick sent me, She wants to donate ‘Somebody to Love’
so that kids all over the country will know what the
Jefferson Airplane thinks about speed and speed freaks.”

After a year and a half of this, “First Vibration”
was ready to press. Something that couldn’t be done had
been done. The recording industry was co-operating
within itself for not motive or profit except the safety
of Kids across the country, The message—speed really,
really does kill people. It has killed rock musicians,
broken up groups and hit home hard in the gut of the
San Francisco scene,

Haight Street was bYecoming Hate Street—speed was
there—the scene was collapsing. And it spread from
San Francisco to every large city and then to the small
towns.
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By HARRY RICHARDSON

Behind the beat of the songs on “First Vibration" is
a message that warns about speed, It is one thing to
read about the well researched and substantiated side-
effects of amphetamines, it is another to hear Bob (The
Bear) Hite, lead singer of Canned Heat, give the sicken-
ing description of “Amphetamine Annie:

“But Annie kept on speeding, her

health was getting poor.

Saw things at the window, she
heard things at the door.

Her mind was like a grinding-mill,
her lips were cracked and sore.

Her skin was turning yellow, I just
couldn't take it no more."

Annie's visions at the window are typical of the
paranoid ideation that develops in the Speed Freak.
Delusions of reference ("Are they talking about me?”)
and persecution (“They're out to get me') make him
suspicious, headstrong and blind.

“He's as blind as he can be,
Just sees what he wants to see,
Nowhere Man, can you see me at all?”
—The Beatles, “Nowhere Man"

In later stages the speed-user becomes self-righteous,
convinced that he knows what's happening and every-
one else is mixed up:

“Do you think it's really the truth
that you see?
I've got my doubts, it's happened
to me."”
—The Byrds, “Artificial Energy”

Eventually, his obstinacy leads to obnoxiousness

and the loss of friends:
“Tears are running, running down
your breast.
And your friends treat you like a
guest.”
—Jefferson Airplane, “Somebody to Love"

One of the best cuts is by an unknown group,
Genesis, who wrote “The Long Road” especially for
this album. Under the cross-phasing and feed-back, they
paint a dismal picture of the rapid deterioration of the
speed freak:

“He had the heart, the eye of an eagle.

His hands were quick and his mind as well.
Now he just quivers and clings to his needle.
He's on the wrong road, the long road to hell.”

Speed is a long road, and the natural thing is to
stay on it until you come to the end, which is death,
Death is an uncomfortable thing to talk about, much
less sing about, but rock poets like Hoyt Axton con-
front it directly: "I seen a lot of people with tombstones
in their eyes. If they don't get the hard stuff, you know
they're gonna die." (The Pusher) Or, as Canned Heat
sing about Amphetamine Annie: “She wouldn't hear
my warnin’, Lord, she wouldn’t hear what 1 said. Now
she's in the graveyard and she's awfully dead.”

“Artificial Energy,” by Roger McGuinn of the Byrds,
is perhaps the most provocative song in the collection,
It starts by describing the speed addict as he shoots
up: “Sitting all alone now, I take my ticket to ride.
Just & matter of time now, 'til I'll be up in the sky,
Comin' up on me now, I'm king for a night." But the
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compulsion and exaltation of the rush are soon colored
by the death theme: “Artificial Energy is messing up
my mind. I've got a strange feeling I'm going to die
before my time."”

The song ends with a surprising bring-down, a
reminder that paranoid thoughts—such as trusting no
one and feeling watched and threatened by the most
unlikely people—can easily produce insane, frightening
behavior. “I'm comin’ down off amphetamine,” says
the speeder at the end of his trip. “And I'm in jail
‘cause | Killed the queen.”

One treat in the album is Hoyt Axton singing his
songs, “The Pusher"—this is the only recording avail-
able. When Axton sings “God damn the Pusher” he
expresses the hostility and frustration that every dope
addict must feel toward the peddler who keeps him
alive:

“If I were the President of this land
I'd declare total war on the Pusher-man.
I'd cut him if he stands and I'd shoot him if he runs,
I'd kill him with my razor and my Bible and my gun.”

In another verse of “The Pusher” Axton asserts
that marijuana should not be classed with opium, heroin
or speed. To drug users, speed is so clearly different
from marijuana, gives such a different “head,” that
suppliers of these drugs are seen as totally different
characters, with different names:

“You know the dealer is a man with

love-grass in his hand,

But the Pusher is a monster and not
a natural man.

The Dealer take a nickel-give you
lots of fine dreams,

But the Pusher take your body and
leave your mind to scream.”

For the last year, rock music radio stations have
been giving a lot of public service time to the collection
of opinions recorded by musicians for the Do It Now
Foundation., Most of these short statements are the
personal opinions of people like Frank Zappa who
says, “. . . Speed rots your mind, rots your heart, rots
your liver, rots your kidneys. In short, it makes you
just like your mother and father.” Or Grace Slick who
says, "One pill makes you larger, one pill makes you
small, but if you shoot speed you won't be here at all
because you'll be dead, baby."

These statements are available to any radio station
and a second series of statements concerning heroin
and barbituates will be coming out soon. The “First
Vibration” LP contains only music, no rapping. Tim
Leary, Allen Ginsberg, Mrs. Aldous Huxley, Dr. Hippo-
crates, Ray Bradbury and cartoonist Art Crumb are
a few of the people who have joined the growing ranks
of the underground people bad-mouthing hard dope,
Hard dope includes amphetamines, barbiturates, opiates,
narcotics and the “sniffing spectrum™ of petroleum
related products.

It's all there if you listen. It's in the music; it's in
the air. Next time you hear people doing it in the
road, think about reds and smack and speed.

Edior's mofe; “First Vibration" is only available by mail from the
Do It Now Foundation, P.O, Box 3573, Hollywood, California $0028.
It costs $3.00 and it"s a good trip. These people can give you the
straight information about dope; they don't sell out,

NOVEMBER 14, 1970, BILLBOARD
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In the early 50’'s the G+W building did not overlook Columbus Circle.
In its place was a building that housed a radio station. WINS
And on that station there appeared a deejay. Allan Freed
And rock & roll was born and named and lived.
Today Paramount Records is alive and well on this very spot.
And today Paramount is righton. Living in the good vibes that were planted here.

Digging them. Rocking.

X THISISTHE NEW
7 PARAMOUNT RE@@BI@

Paramount
nﬁecords

Cowira

A D
FAMOUB MUBIC CORP,
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THE REVITALIZATION

OF AMERICAN MUSIC-

It is to the everlasting credit of the independent
record labels of the late 1940's and early and middle
1950’s that they set the groundwork for the develop-
ment of rock. These labels were mostly in the rhythm
and blues field and produced records for the Negro
market. From an administrative and structural point
of view, these labels were generally examples of owner-
management—in the case of each label a very few men
attended to all tasks—signing artists, producing records,
handling promotion, lining up indie distributors. In-
asmuch as r&b song material was not generally avail-
able from the well-known Broadway publishers, these
labels also set up their own publishing wings—such
a publishing operation being regarded in early years
as nothing more than a “drop" or repository for the
copyrights. Often, the copyrights came from the artists
already signed to the label, inasmuch as blues artists,
like country artists, traditionally are folk-oriented and
do considerable writing.

Examples of such labels were Atlantic, whose key
personnel included, in addition to Ahmet and Nesuhi
Ertegun and Jerry Wexler, Herb Abramson; Chess
Records in Chicago, headed by the brothers Leonard
and Phil Chess, a spate of West Coast labels including
the Bihari Brother's Modern, Lew Chudd's Imperial, Art
Rupe's Specialty, Leo and Eddie Mesner's Aladdin,
Leon Rene's Exclusive; Excello in Nashville, Savoy in
Newark, King in Cincinnati and many others around
the country.

Regarded as a “specialty field,” records on such
labels were expected to sell only in the blues field; in
fact, when an r&b record—or for that matter a country
record (also a specialty field), had pop overtones it was
regarded as likely to bomb. Such a record was termed
a “hybrid.”

But a new era was at hand, and the barriers sepa-
rating the musical categories were to be largely erased.
There was various socio-music reasons for the onset
of the new day. They included:

1} Improved communications: Increased travel and
radio broadcasting were giving the broad pop market
some familiarity with rhythm and blues, which hereto-
fore had been a self-contained cultural entity. Deejay
Alan Freed was a giant factor.

2) Population migrations: Southerners, black and
white, during the war vears moved into large northern
industrial areas to work in defense plants; they brought
with them their love of Southern rural blues. Urban
blues was also reaching beyond its normal black
market and reaching the pop audience. These popula-
tion migrations were also stepped up by developments
in agricultural and mining, which motivated many
Southerners to seek residence in large industrial cities.

Meanwhile, in the world of pop music, a subtle
change was taking place: The band business, once the
most glamorous facet of the pop music field, had al-
ready virtually collapsed. Tastes were changing and
there was a shift in interest from the band to the
vocalist. In addition, the band business had become
uneconomic and “"risk” money was not so readily avail-
able for a field no longer lush,

Jazz, too, had entered a culturally important phase
—the bop era, with such prophets as Charlie Parker,
Thelonious Monk, Dizzy Gillespie and Charley Chris-
tian. But while bop had its fanatical devotees and was
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a major contribution on a musico-cultural level, it did
not sustain itself as musical fare for the mass market.

Thus, a vacuum existed in the pop field. This was
quickly filled by the exciting music of the MNegro.
Records like Willie Mabon’s “I Don't Know,” Chuck
Berry's “Maybelline,” Little Richard's “Long Tall
Sally,” Ruth Brown's “Mama,” and dozens of other
records by Fats Domino, the Clovers, the Drifters,
Clyde McPhatter (once the Drifters’ lead singer), Billy
Ward's Dominoes, spilled over into the pop field.

The dam was broken and the pop music field was
thrown into virtual chaos. The new wave was fought by
the entire pop establishment, including critics, a&r
men, so-called professional songwriters and publishers.
They regarded the new music as repetitious and cheap;
but they were powerless to stop its expansion because
the chief arbiter was the youngster with a dollar in his
pocket and he knew what he wanted. And what he
wanted was definitely not the “big ballad” done by
a traditional artist to the syrupy accompaniment of
strings.

The time was now ripe for another major develop-
ment in the history of rock: White artists, seeing the
success of r&b in the pop field, began to cover r&b
tunes—for instance Perry Como cut “"Ko-Ko-Mo,” Ten-
nessee Ernie Ford cut “I Don’'t Know™ and even
country artists began to cover r&b as manifested by
such sides as Ernest Tubb's version of Chuck Berry's
“Thirty Days.”

A corollary development to the above also oc-
curred: Black artists, having a taste of the broader pop
market, sought to become more pop.

Thus, a hyrid, rock 'n’ roll, was born. Often, such
records were inferior to the pure product; and purists
such as Ahmet Ertegun were well aware of this and
regarded it with some sadness. But they realized that
this pollenization brought an incompardbly rich vein
into the pop field.

The final clincher to the early development of
rock came about as a result of the vision and talent of
Sam Phillips of Memphis, founder of Sun Records.

SAM PHILLIPS, left, radically changed the music scene
via his Sun label in Memphis, with Johnny Cash and Carl
Perkins, who both recorded for the label years ago,
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Phillips had become interested in Negro blues. He
opened a studio and recorded such key artists as Muddy
Waters, whose masters he turned over to Chess. He also
recorded B.B. King, and he turned out a smash, “Rocket
88" by Jackie Brenston,

Fully aware that many white Southern artists dug
the blues, Phillips expanded his roster to include white
vocalists. In the course of a relatively short span of
years he discovered Elvis Presley, Jerry Lee Lewis,
Johnny Cash, Carl Perkins, Roy Orbison, Charlie Rich,
as well as releasing such instrumentals as Bill Justis'
“Raunchy.” Phillips accomplished this prior to the cur-
rency of the term “blue-eyed soul™; and through this
accomplishment he radically changed the entire music
scene. For his artists “tied it all together,” infusing the
pop market with elements of blues, country and gospel.
Presley, who was acquired by RCA Victor in 1955,
quickly became known as the “greatest rocker of them
all.” His great early disks on Sun were gut blues, such
as “Mystery Train,” “"Lawdy Miss Clawdy”—sides which
reflected the influences of Arthur (Big Boy) Crudup.

The Sun artists also were vital in bringing the
country influence into the rock 'n' roll field, for every-
one of the aforementioned vocalists were steeped in the
country tradition. Presley’s first hit, in fact, was Bill
Monroe's “Blue Moon of Kentucky,” originally a hit
for the father of bluegrass. Similarly, Jerry Lee Lewis
coupled his Sun rocker smashes, such as “Great Balls of
Fire"” with such country classics as “You Win Again."

Just as the invasion of Negro blues was fought by
the pop field, the success of the great Sun artists was
resented not only by the pop field but also by a large
segment of the country field. The reason was simple:
These artists, notably Presley, were scoring on all the
charts—pop, r&b and country. On the latter chart these
artists, notably Presley, were displacing artists associ-
ated with “Grand Ole Opry." And Presley did not
come up through traditional “Opry"” channels. The ir-
ritation reached a high point one day when Billboard
was asked to delete Presley from the country chart, “be-
cause this is only nigger music.”

Much encouragement was provided to the field of
rock 'n’ roll by Broadcast Music Inc. Organized in 1940
by the broadcasters who wished to set up their own
music licensing organization BMI was faced with the
necessity of creating a pool of music. It found fertile
areas which had been neglected heretofore—namely,
ré&b and country. Today, of course, BMI has gone into
all music areas, but it maintains its leadership in these
root areas.

Such is the background of Rock. The British Years
and other manifestations represent a later era and a
later development. The early years saw the introduction
of the basic American music forms to the mass market.
And the fact that the new music survived massive op-
position was a tribute to the validity of the material. It
was also a tribute to indie record labels who, although
never representing more than approximately 15 percent
of the industry’s total dollar volume, proved to be great
innovators. They brought many advances to the indus-
try, including the stereo record (introduced by Audio Fi-
delity's Sid Frey)—but perhaps their chief contribution
was the revitalization of American music, and much of
the pop music of the world, with rock 'n’ roll.
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Brethren music is city music and country blues with some pentacostal church threw in...

Dr. John

Brethren on Tiffany
Distributed by Scepter Records
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SOUND by McCUNE
“Concert Closeup”

Sound and Video Rentals
for
—Tours, Goncerts, Shows—

In San Francisco In Los Angeles
960 Folsom Sireel 1420 West 9th Street

San Francisco, Calif. 94107 Los Angeles, Calif. 90015
415 982-1863 213 385-8238
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Madison Ave.—Musicwise

Continued from page R-20

agency, who knew the good film and sound producers,
were phased out. This left the writers and art directors
vulnerable because they did not know who the best
people were to produce the films or the sound. There
was a void between the agency and production house,
affecting the professionalism of the entire process.”

The change in the nation’s economy within the last
18 months has also affected the transition of contem-
porary rock in commercials.

“The recession really hit advertising, which is inse-
cure in the first place,” Lucas said. “It greatly increased
the mass insecurity problem within the profession. It
effected the commercials which in turn effected the
quantity and quality of production which affected the
film and music producers.”

At this time there is much sifting in advertising and
in music for the advertising business. We are left with
the most talented or the fastest talking people. As long
as the fast talkers and the talented people do not mix,
there will be two main types of commercials:

The commercial with integrity which may or may
not work; and the commercial with vitality which may
or may not work. It is still hit or miss with more rules
to follow.

“"Hopefully there is less nonsence.,” said Lucas.
“There will be less time and money wasted now. This is
a time when we cannot afford to waste money. There
should be less ego trips and more trust as we all try to
ascend to a higher level of understanding ourselves
and each other,” Lucas added. “There will, of course,
always be glass bottles and hula hoops.”

Commercials can make the commercial consumer
type music group happen. Commercials, can sell any-
thing, from sleeping aids to alcohol with which to take
the pill, to anti-drug conditioning, which cannot work
when the other things mentioned do work. We must
remember that we deal with a consumer consciousness
rather than the collective cosmic consciousness.

Lucas sees slight differences between commercials
with music on television and those with music on radio.
Music has a primary role when there is not a picture,
as in radio spots, or other voice in the commercial or
part of the commercial. Its secondary role occurs when
there is a lyric involved with the melody. The third role
of music is as a background to support the announcer
or film emotion. If the music stands out in this case, it
defeats the purpose of the commercial or scene. Excep-
tions to this rule are things like the old Winston com-
mercials where the jingle was the catch phrase. There
are many such instances. It's something like the jingles
radio stations use to identify themselves. It is made to
stick in the mind of the listener. In radio, music must
create the vision, if there are no words involved.

The Writing Challenge

Now, everyone wants to participate in commercials,
because of the money involved. Consequently, jazz
artists “sell out” so they won't starve, and rock musi-
cians are looking to see where a buck can be made
in commercials. Because of the insecurity of Madison
Avenue, some groups have become famous or at least
semi-famous. Most musicians like the exposure and the
re-use payments. There are others, such as Chico Ham-
ilton, who considers it a challenge to write a piece of
music 10, 20, 30, or 60 seconds long that is explanatory
and vivid, fitting in with the context of the idea being
sold.

Lucas has been a singer, musician, composer and
record promotion man. He finally decided to settle in
MNew York, taking a job with his cousin, Dan Elliot,
who also runs an advertising production house. It was
from Elliot that he learned film and advertising tech-
nique before setting out on his own and helping to
introduce Madison Avenue to the youth and rock-
oriented commercial. Recently, Lucas has expanded
into feature film and documentary film scoring, as well
as artist production with Polydor Record artist Charlie
Brown,

In the prediction department, Lucas said, “Rock will
get better and wider in scope, hopefully. Right now, the
music is suffering a small recession just as the nation
feels. Perhaps it will go wherever the executives who use
demographics to find out what color underwear a
young person likes, will take it. I hope the music, as
well as the advertising, gets more . . . honest.”

NOVEMBER 14, 1970, BILLBOARD
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a new album

John Mayall is one of our
most important artists not
only in terms of sales but in
terms of talent as well. USA-
UNION is John's new album.
Here's the story behind it in
John's own words: “As there

“Sugarcane" Harris .
Vialin was a panic on at Polydor to

come up with a new LP, | had
to get on the telephone and
pretty quickly round up a new
band. | was very fortunate in
that the three musicians |
wanted were available. | was
: e equally as excited because
L-B.”"_l' T-E:]"FDT ) this would be the first time
Bass Guitar working with a band made up
enlirely of American musi-
cians. The album was re-
corded on the nights of July
27th and 28th and the follow-
ing 2 nights were spent In
é mixing and putting it all to-

gether to hand over to Poly-

Harvey Mandel dor who breathed a sigh of
Lead Guitar relief in New York." John Mayall

(24-4022)

pPolvdor

Folydor Records,

Casselies and B-Track Canridges
in the WSA by Polydor Inc;

in Canada by Polydor Canada Lid.
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.Keep On Rollmng

It used to be that come hell or hit records, a group
would stick together. Now, to paraphrase an old sports
adage, “You can't tell one group from another without
the liner notes." This literal game of musical chairs
began in the mid-1960's and is currently in non-stop
progress. The most prevalent place of this upheaval
(with name stars) is in England, where it is not un-
commen for one group to break up with the members
forming two or three other groups.

Three groups were responsible for much of the
shuffling that started it all: John Mayall's Bluesbreakers,
the Graham Bond Organisation and the Yardbirds.
And perhaps not so coincidentally these groups had a
more lasting influence on music worldwide than any
others except the Beatles and Rolling Stones.

The influence of Mayall, Bond and the Yardbirds
are readily seen by just looking at the people who
performed as members of the groups: Ginger Baker,
JTeff Beck, Jack Bruce, Eric Clapton, Aynsley Dunsbar,
Peter Green, Jimmy Page and Mick Taylor. The list

goes on and the musicians employed in these three
ETOUPSs Never ceases to amaze,

The three groups all had their starts in small British
clubs. It is fortunate that some of the music laid down
by the groups during this period of rapid change from
1963 through the present has been recorded (both live
and in the studio) so the styles of the musicians and
the quality of the groups can be seen.

The original Yardbirds of 1963 featured Keith
Rglf on vocals and harmonica, Eric Clapton on lead
guitar, Chris Dreja on rhythm guitar, Paul Samwell-
Smith on bass, and Jim MeCarty on drums,

The Bluesbreakers' first records featured Mayall
on vocals, harmonica, keyboards and guitar, Roger Dean
on guitar, _Inhn McVie on bass and Hughie Flint on
drums. Nigel Stanger, a member of the group for
one mmﬁhn was featured on four cuts of the first
British LP, “Mayall Plays Mayall,” recorded live at the
now-defunct Klooks Kleek club Dec. 7, 1964.

Some of the first recordings of Grahame Bond's

group were released in the United States by Warne
Bros. Records. Entitled “Solid Bond," the LF?r fcaturﬁ;
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MAYALL,

ZEPPELIN,
FHITAH.

By GEORGE KNEMEYER

Bond on organ, Jack Bruce on bass, Ginger Baker on
drums and John McLaughlin on guitar for three cuts
recorded live at Klooks Kleek, The rest of the double-
LP features work by Bond recorded in 1966 with Dick
Heckstall-Smith and Jon Hiseman, who will be dis-
cussed later.

The Yardbirds' first recording, strangely enough,
did not feature Keith Relf on vocals. The album was
recorded in autumn of 1963 at the Crawdaddy Club
in Richmond, Surrey. It featured blues harpist Sonny
Boy Williamson Il (Rice Miller) and it was more or

CREAM WAS named because that was how each member
felr about the other's musical contribution 1o the group. The
three-man British group, left to right, Ginger Baker, Iack
Bruce and Eric Clapton, made many successful tours, play-
ing in basic Blues parterns with much improvisation. They
featured what had 1o be one of the loudest sound systems
for their time in rock history using no less than 12 speakers
at each engagement. Bruce has since joined the Tony Wil-
fiams Lifetime and settled into a jazzier vein, while Baker
remains fairly inactive after a stint with Blind Faith & Air-
force. Clapton still is one of the most prolific musicians
around, playing with the Plastic Ono Band for a while,
being one of Bonnie and Delaney's Friends, and now fouring
with his own Derek and rhe Dominoes. He recently went
back 1o Criteria studios in Miami 1o record an album with
Junior Wells, Buddy Miles and Buddy Guy, reverting to his
blues roots where he feels most comfortable,
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less a jam session. The LP has recently been re-released
by Mercury Records and is of historical value if nothing
else.

The first “solo” LP by the group was in 1964, en-
titled “Five Live Yardbirds,” recorded at the Margee
Club, London. Although recorded in monaural on poor
equipment (by today's standards), the album is one of
the most exciting ever recorded. Several critics have
hailed it as the best recorded material by the group.
The LP contains old Chuck Berry, Howlin® Wolf and
Eddie Boyd tunes. Four of the LP cuts are available
in the U.S. as side two of the “Rave Up" album.

As the Yardbirds moved closer to rock from their
r&b roots, dissension hit the group. Eric Clapton be-

came dissatisfied, wanting to still play the blues. He
cut several studio numbers (available on the “For Your
Love™ LP) and then left the group, saying he didn’t
like the groups turn to “commerciality.” When Eric
left, an unknown guitarist joined the group. Jeff Beck
soon made his presence felt in the group's many hit
singles, however,

Clapton soon joined Mayall, replacing Jeff Kribbit,
who was with the Bluesbreakers only two months. Al-
though with Mayall only 16 months, Clapton recorded
quite profusely. Nearly 20 songs of his work with the
Bluesbreakers are available, 12 on Mayall’s first Amer-
ican LP. Also appearing on some of the cut iz Johnny
Almond, who officially joined the group in 1969. Other
songs are available on anthology albums on London
and Immediate Records.

Clapton eventually moved to the much revered
Cream, but before he left, Mayall cut one concert with
Jack Bruce on bass. One single was released, “Stormy
Monday,” which is available in the U.S. as part of
the “Looking Back™ LP.

Bruce had come to Mayall from the Bond Organi-
sation, where he worked for about four years. Also in
the group when Bruce split was Ginger Baker on drums
and Dick Heckstall-Smith on sax. The group cut two
albums, neither released in America. They are “The
Sound of '65" and “There's a Bond Between Us.” The

(Continued on page R-40)
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As our story opens, we find JOHN MAYALL sitting by the river fishing for more new ideas
with a guitar string. ELLIOTT RANDALL, waiting to cross the river finds all boats in use. So
he walks across. Further upstream MANFRED MANN reads up on the use of brass in Rock.
He gets to Chapter Three, chuckles and disappears. JAKE HOLMES, meditating in his tree
house, considers turning sadness into music and whips out an album to that effect. At the
local bird sanctuary, Melodious Maggie Bell proceeds to STONE THE CROWS with her
magical birdseed and in the Spanish Moss section of the forest, SABICAS AND JOE BECK
delight a crowd of admirers with still another Rock Encounter. GENYA RAVAN suggests
that TEN WHEEL DRIVE take us to CAT MOTHER’S house where AREA CODE 615
introduces us to some down-home COUNTRY FUNK and vice-versa. THE TONY WIL-
LIAMS LIFETIME comes drumming in through an open window with THE WILD THING in
hot pursuit aboard a fire-breathing unicycle. VICTOR BRADY steeldrums and rocks in the
attic and HAYSTACKS BALBOA goes slightly berserk in the basement. "This is a pretty
strange house,” someone says. "'No doubt about it,"" exclaims JOHN MURTAUGH, step-
ping out of a nearby light socket, "'But, you ain't heard nothin’ yet.” ODETTA appears
through a trapdoor in the ceiling and proceeds to sing the blues, the blacks, the whites and
the Stones. Meanwhile, on the veranda, DAVE VAN RONK gargles with gravel and laugh-
ingly tunes a musical chair. We hit the road once more and are swept along in a STEEPLE-
CHASE with everyone riding electrical dreams over musical hedges. Later that same minute,
JAKE AND THE FAMILY JEWELS pass by riding upon their Tennessee Stud and towing an
oxcart filled with THE AMBOY DUKES. They all wave to ANDY PRATT and CHRIS FAR-
LOWE who are having a truth contest under a flowering juniper. P.J. COLT swings past on a
clinging vine and says they both win. MISSISSIPPI RAIN begins to fall so we split back to
the halls of Polydor. ""That was some trip,’ a voice says, "'I'm sure glad we had the recorders
with us.”

polvydor

-

POLYDOR INC.. 1700 Broadway, New York, New York 10019

Paolydor Hecords, Cassettes and B-Track Carthigdoes are chsiributed in the USA by Palydor Inc: in Canada by Polydor Canada L
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bove sitting on her ‘a’) at (213) 478-8227 1616 Butler Avenue, West Los Angeles, California 90025 il

For information, call Barbara (sean a

STOP THE RAPE OF
THE ROCK INDUSTRY

Drastic measures must be taken to halt the gross over-pricing of rock groups

to the extent that theyre running out of promoters and placas to appear.
Dont buy a show just because the price is high.

THIS CAN BE STOPPED ONLY BY YOU

Join AJA—-San Franciscos new FULL SERVICE agency.
Contact us for the details and become a member of our ever
growing list of satisfied clients through-out the entertainment world.
Watch us grow——— BIG things are happening in San Francisco.

ATA IS DESIGNED TO PROTECT YOU
AMERICAN TALENT ASSOCIATES

THOMAS WIGGINS (President)
857 MONTGOMERY STREET/SAN FRANCISCO, CALIF. 94133
TELEPHONE (415) 781-7193
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JOHN MAYALL was and continues to be the focal point
for the best of the English musicians, His Blues Breakers
featured such artisis as Eric Clapton, Jack Bruce, John
McVie, Duster Bennetr, Mick Tavlor, Larry Taylor and
Harvey Mandell, Mayall continues to be the center of
groups which continually disband and from which many
musicians have poene on to become superstars in their

own right.

ERIC CLAPTON, Steve Winweod, Ginger Baker and Rick Gretch, left ro right, all came

from other groups to form Blind Faith, pur our one album, make one U.S. tour and dishand. .
Te most people the group was an extension of the Cream, adding Winwood for balance
on organ and for his ability as a writer, after Winwood left Traffic. Greich was added
from Family, mainly because the group needed a bassist and everyone knew Gretch would
fill the bill. Clapton and Baker had worked together in Cream and Blind Faith was to be
the Super Group, according o first reports. Winwood calmed the group down to a sound
that was slightly lower than Cream on the decibel scale, bur Blind Faith once again proved

to be dogma, even though each member is a fine musician in his own right.

Yardbirds, Mayall, Cream, Bond, Beck, Zeppelin, Faith . . . Keep on Rolling

songs were basically British r&b, although one number
“Traintime,” eventually became a Cream standard.

During the summer of 1965, Bond was playing
several of the major jazz festivals in Europe and de-
veloping quite a reputation, His festival appearances
were filmed and shown on the U.S. television show
“Shindig.” Bond also introduced to the world the mello-
tron (now employed heavily by the Moody Blues).

Also in 1965, the Yardbirds were becoming a major
group in Britain and enjoying limited success in the
U.S. The group with Beck had several singles which
were highlighted by the then-incredible sounds of Beck's
guitar. His use of the instrument would be called
“psychedelic” in a few vears.

John Mayall was continuing to come up with un-
known people who eventually achieved stardom. After
Bruce left the group, John McVie returned. Bruce
joined Manfred Mann for a short period. Clapton was
replaced by Peter Green, who is heard on Mayall's
“Hard Road" LP. Also heard on the LP is Aynsley
Dunsbar, who replaced Hughie Flint on drums. Flint
joined Savoy Brown for a short time.

Dunbar split in March of 1967 to join Jeff Beck
in his new group and later formed the Aynsley Duns-
bar Retaliation. He was replaced by Mick Fleetwood,
who appeared on only one English single during his
three months with the group.

Toward the autumn of 1966, the Yardbirds were
experiencing some growing pains. Paul Samwell-Smith,
the bass player, decided he wanted to go into producing
so he left the group. He was replaced by Jimmy Page.
The group did a short sequence in the Michaelo An-
tonioni movie, “Blow Up,” which featured the Yard-
birds doing “Stroll On,” a reworking of an earlier num-
ber, “The Train Kept a Rollin."”

Beck left the group in early 1967 to form his own
group. Page took over lead guitar chores. This group
did only one more album and disbanded by early 1968,

By this time Eric Clapton and Jack Bruce had
gotten together with Ginger Baker, from the Grahame
Bond Organisation, to form Cream., As Bruce said:
“We met at Ginger's place, set up equipment in one
of the rooms and jammed for two hours on ‘Spoonful.’
After that we thought we could be a pretty good
group.”

Cream cut an LP in the fall of 1966 and Atco sat
on the record about six months before releasing it in the
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L.S. With the release, however, Cream was established.
The trio came to the U.S. and proceeded to impress quite
a few people. Marty Balin of the Jefferson Airplane said:
“Until the San Francisco groups saw Cream, we didn’t
think anyone could touch the music that was coming
out of the city. After hearing them, we were worried."”

By summer of 1967, Peter Green decided to leave
Mayall and form his own group, Fleetwood Mac. He
took with him another Bluesbreaker, Mick Fleetwood.
Mayall was then faced with the task of putting together
almost an entirely new group for an LP. His flair for
finding good unknown talent again shown through as
he picked 18-year-old Mick Taylor for guitar, Keef
Hartley for drums, and for the first time, added a horn
section officially to the group. Tapped were Chris
Mercer and Rip Kant on saxophones. His next LP,
“Crusade,” became the first Mayall album to reach
the Top LP charts in Billboard, rising to 136. Mayall
also cut a solo album at that time, on which he played
all the instruments except drums,

Following “Crusade,” McVie left to become bassist
in Fleetwood Mac and replaced by Paul Williams and
then Keith Tillman. Kant also left in August of 1967
to become a member of the Vagrants. He was replaced
by Dick Heckstall-Smith, gleaned from Bond’s group.

This aggregation stuck together for two live albums
recorded late in 1967, initially just released in England.
In addition to music, interspersed were comments by
Mayall, interviews with group members, and a hilarious
version of the British national anthem. Volume I of
“Diary of a Band" was released last year in the U.S.
while Volume II is only available in England. The ma-
terial for the albums was taken from 60 hours of live
recordings made on a two-track machine with a tape
speed of 334 inches per second. By contrast, most live
recordings now are done on 8-track machines with the
tape speed at either 15 or 30 i.ps,

The early April of 1968, Keef Hartley quit and was
replaced by Jon Hiseman, another Bond alumnus,
Hartley formed his own group eventually. For Mayall's
next album, Henry Lothar was featured on cornet and
violin and Tony Reeves on bass. Reeves had replaced
Andy Frazer, who eventually became a member of
Free. After “Bare Wire,” Lothar joined the Keef Hart-
ley Band,

Early 1968 also saw the rise of Cream to the top
and the last breath of the Yardbirds. Cream’s “Disraeli
Gears" album sold over one million copies and a sin-
gle, “Sunshine of Your Love,” became a hit twice in
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six months. The group played sellout concerts which
paved the way for their double-LP, “"Wheels of Fire,"”
featuring one record with live recordings of the group.
It was an instant million seller, and Eric Clapton then
announced that Cream was splitting. The group’s final
concert in November was filmed for BBC television
and later released in this country.

During Cream'’s existence, Bruce recorded an album
with guitarist John McLaughlin, who had played with
him in the Grahame Bond Organisation. Bruce, who
gained a reputation as the loudest (and perhaps best)
bass player while with Cream, used only an acoustic
bass. The LP was never released, however.

By this time Jimmy Page had scrapped his idea
for a group billed as the New Yardbirds featuring
Jimmy Page, and formed a group with the self-conflict-
ing title of Led Zeppelin. Its first LP was released in
February of 1969 and was an instant smash. The group
eventually outsold the Yardbirds, having three two-
million-selling LP’s and one-million-selling single. Zep-
pelin commands around $60,000 for ecach personal
dppearance.

In August 1968, Mayall abandoned his group and
moved to Laurel Canyon in Southern California. He
stayed there a few months and recorded an LP (“Blues
From Laurel Canyon™) of his experiences. Working
with him were Mick Taylor, Stephen Thompson on bass
and Collin Allen on drums. Allen later formed Stone
the Crows.

The rempants of the old Bluesbreakers, Jon Hise-
man, Dick Heckstall-Smith and Tony Reeves formed
Colosseum and Chris Mercer joined Wynder K. Frog
and later Juicy Lucy.

By early 1969, the Jeff Beck Group was ready to
go the way of Cream. Concerts were being canceled;
Beck had fired the original drummer, Micky Waller,
and hired Tony Newman; Ron Wood, the bassist, was
fired and rehired almost monthly; and there was just
an overall tense feeling in the group. Of his days with
Beck, Wood says: “It’s all so foggy. It's like a dream.”
Wood also pointed out that in the beginning of the
group, he was playing guitar and Dave Amberg was
on bass.

By mid-1969, it was all over for the group. Nicky
Hopkins, who joined the group after first LP, quit
and the other soon followed. Stewart and Wood are
now part of the Small Faces with Stewart also doing solo
work for Mercury, Beck tried to form a group with

(Continued on page R-42)
NOVEMBER 14, 1970, BILLBOARD
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LED ZEPPELIN broke into the record industry in 1969 with their first LP, "Led Zeppelin.” The motivator in the
group, in fact the musician primarily responsible for the group's formation, was Jimmy Page, right, ex-Yardbird
looking for that old acid sound with an English rwist. The formula worked as Zeppelin continues to receive
gold LP's as soon as a new album is released.

THE JEFF BECK group featured many now famous musicians including Rod Stewart and Nicky Hopkins.
Beck was the guitarist who replaced Clapton in the original Yardbirds.

Yardbirds, Mayall, Cream, Bond, Beck, Zeppelin, Faith . . . Keep on Rolling

two members of the Vanilla Fudge, but this fell through
following an auto accident involving Beck. Later this
year Beck was still searching for sidemen—even re-
cording in Motown's studios with Motown musicians.

That same period saw three groups rise from dredges
of other groups. Blind Faith featured Eric Clapton,
Ginger Baker, Steve Winwood of Traffic and Rick
Grech of Family. Mayall got together a group without
drums (“"Each instrument is its own rhythm,” he said)
with Stephen Thompson, Jon Marks on acoustic guitar
and Johnny Almond on reed instruments. Keith Relf
and Jim McCarty of the Yardbirds started Renaissance
with Keith's sister Jane, John Hawken on piano from
the Moody Blues and Louis Cennano on bass, It had
a classical sound much removed from the Yardbirds.

Blind Faith became the biggest and shortest lived
of the groups. One record, one tour and a split. The
members made a million dollars however.

Mayall’s drumless group was his most successful,
His “Turning Point” LP, recorded live after the group
had been together only four weeks, has stayed on the
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Billboard charts for one year through early September.
Early in 1970 he added hornman Duster Bennett and
bassist Alex Dmochowski to the group. In August of
1970 he re-formed yet another group with ex-Canned
Heaters Harvey Mandel on guitar and Larry Taylor
on bass plus Don (Sugar Cane) Harris on violin.
Mick Taylor, with Mayall for two years, left in June
of 1969 and was asked by Mick Jagger to join the
Rolling Stones, replacing Brian Jones. Taylor accepted
and became an instant star. Jones died one month later,
After Blind Faith split, Clapton joined Delaney and
Bonnie and Friends, who had toured with Blind Faith.
Winwood, Baker and Grech helped form Ginger Baker's
Air Force, also including Chris Wood, another ex-
Trafficite, and the man who gave Baker his first big
break, Grahame Bond. The group recorded a double-
LP, did several gigs in England and the continent, and
then fell apart, although it still exists in limited form.
Winwood decided to do a solo LP and got another
ex member of Traffic, Jim Capaldi, to help with the
drumming. Wood came by during some of the sessions

A BILLBOARD SPECIAL REPORT
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and eventually Traffic was officially re-formed minus
only Dave Mason. Mason had split in 1968 and joined
Delaney and Bonnie for a few tours, He recorded a
solo album and helped Clapton form a group titled
Derek and the Dominos. Clapten also released a solo
LP in the summer of 1970.

After his solo LP in mid-1969, Jack Bruce formed
a group known simply as Jack Bruce and Friends. It
featured Larry Coryell (formerly with jazz great Gary
Burton) on guitar, Mike Mandel on organ, and Mitch
Mitchell (of Jimi Hendrix fame) on drums. The group
lasted for one tour, and Bruce joined John McLaughlin
in the Tony Williams Lifetime in June of this year.

Even now as you read this, some well-known group
is breaking up or very close to it. Recent events make
this a likelihood. Groups, after becoming successful,
tend to be a hit and miss affair, with the music of
variable quality (witness the Beach Boys). Moving
around keeps the musicians alert and ready to play
their best at all times. After all, nobody likes to be
shown up, even if it is for only one album.

NOVEMBER 14, 1970, BILLBOARD
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Led Zeppelin uses Shure Unispheres to get themselves together for some of
the heaviest sounds anywhere. The Unisphere handles it all — without feed-
back, without audience noise, and without annoying breath noises and
close-up “pop.” It all happens with a true unidirectional response and a set
of built-in filters that knock out the noise and let the Zeppelin sound come
straight through — non-stop! Now music-stoned audiences from coast to

coast hear Led Zeppelin as they really w.
sound — naturally! Shure Brothers Inc., i! Sk—~_J_RE
222 Hartrey Avenue, Evanston, lll. 60204. y
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BDS-5069, ' KSBS-2024 .

I'd 1like to hear the telephone ring- TNS-3006., Ronnie, Rudolph The music's gotten a little freer, # HA=-TOL, "Somsbodyts

ring. 1'd like to make a record and O'Helly (yeah, O'Kelly) Isley littls more country, Mick Gravenites Been Sleeping’ woke everybody up.

sing-sing. I guess I'm just a get Into thelr thing again, Contalns as the preducer and a lineup of It!s.in this Hot Wax album from

Hollywood ding-a-ling dein'! my do- Girls Will Be Girls", "Keep On masicians that includes Jerry Carcia Detrolt. Under the supervision of

your-own-thing thing. Doin!," "Bleas Your Heart." With of The Dead, Danny Cox and Mark Eddie Holland. Aged In soul - af
that big beautliful band behind them. Naftalin. "Tarkio Road i3 a mother, " courael

Get into something - the Isley way.

K5BS- 2020,

K5B5-2025. Great Scott, AnS-50T0. Buddah's Xmas "Stabat Mater" is & Moog Mass. Or K3BS-2026. Tneredible volce of Jlmmy
it's unadulterated sound! With all present, Alpo In case you wore cut maybe it'as church rock. Or maybe Beaumont leads the Skvlinars back to
the exuberance of Hackamore Brick. your Tirst copy, here are The Edwin theatre rock, Or maybe rock opera, the bigtime., Produced by The Jaggerz.
Froduced by Richard Robinson, which Hawkineg Slngers at thelr raw, pure So stralght 1t's freaky. Or so Rap, rap, rap and roll rﬁrluaL_ |
isn't saying azs much ‘ag the first best., With Dorothy Morrison. Amen! freaky that 1t's gtralght. And when ' ; £
sentence did, wiag the last time you had & talk

with The Man Upstalrsf?

| 3 | | BD3=5071. An upstate hard- BDE-R065, Johnny
BIS-5007. The quality she lent to BOS-5068, This album has been put rock trio comes to the eclty and shows Maegstro and agsociates continue to
the Edwin Hawkins Singeras!' "Oh Happy together step by step by satep in- that good thinga come 1in threes, expand the bridge to new musical
Day " comes pouring out in this albums cluding thelr very best hits, "World Produced by Stan Vincent, who knows horizons, Cuts like "Down By The
Produced by the man whoe brought of Fantasy," "Ooh Baby, Baby," : how, River," "NWight in White Satin” and
Van Morrison and John Cale to promin- "Don't Waste Your Time," and thelir their new single "Day 1z Done™ will
ence, Lew Merenstein. An incredible million selling "0-0-H, Child." It's show you what we mean,
albuml 8 musical history of the Stalrsteps,

Dohy o0hs
- ' :

BDS-21=5K. BDS-19-8K, -
Goes back to his South American roots. "Tjader-Ade” will give you & 1lift ! BDS-18-5K. Huge excite- BDS-20-5K. Jazz?? Jazz musiofl
A heaady, wild, mixture of sounds, through both sides of this album. ment with the album, first planned by mugici MUSICII: A collectlon of
acratches, burra, purrs and throbbing Not a moment of let down. Speciglly Skye...8 getting together of the Gabor Szabo'’s most emotional tracks
rhythm. The masterful Sivuca Joins formulated and prepared from the best world's foremost Gallican gultar from his Tfabulous Skye recordings,..
in the willd party. cuts of his Skye works. player and The Lena Horne, an Amerlican blow some new smoke while Gabor
original, It ceme oll sensatlionally ?:ubu plaks &t your mi*i ag e
. =« NIOW Avallable only through Buddah '‘olows some old emoke.
Fecords.
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ElS-3600, Bert
Sommer was in Halr and at Woodstock.
This album includes his single "Welre
All Flaying in the Same Band' Get

L]
Bert Scmmer - 1t wlll feel s0

Smilel

inglda
frdsls s

BDS5-5060. We won't insult you hy
writing anything about this album -
you already know,

CRE-H005 ,

We guote Cashbox: "and now ﬁiﬂ first
releace as a solo artist.” me of
the most important albums of the

vear"., "All eight tracks are Mayfield
-penned. , Curtis may become a musical

landmark'. What more can we say?

BDG-5066,

ON STAGE, naked, alone for the world

to gee = ag millione have seen her at
Woodstoek, Powder Hidge, and concerts
throughout the world.

BDS-5063. Back by
popular demandl] [Rolling Stone called
it "one of the forgotten classies of

rock and roll history". Includes
such all-time favorites as "Yellow
Brick Road" (Remember?) "Sure 'Huff

' Yezs I Do" and others.

SARS=-T0O02, Now you understand the
"sex" in "Buseex". A sexy, sultry
Volce Fowerful lyrice, most of
which Priscllla wrote hersell’s GShe

& with her husband Boocker T. Joneg,
on Lana Turnerls

old ranch.

EXBS-TODU.
Dennls Coffey has sometldlng really
unusigal here: the ultimate evolution
of the guitar. Hard to believe that
gome of the sounds are made wlthout
the help of a Moog.

Fdwin Hawkins
rich
hae made
Eroup.

The

BDS-5064,

Singers perform for you with the

thelr sound that
top gospel

taxture of
them the world!'s

SXBS-T003,. Willie

Bobo 13 a real pro, and it shows on
every oit, Some have a gtrong Latin
rlavor, others are rather cool jazz,
Mugicians: Jimmy Smith, Heggle
Andrews, Victor Pantoja, Ron Sterr,
Barry Zwelg, Steve Huffsteter &
Ernle McDaniel.

ESBE=-2010, st off vour
white bucks and vour black tapered
trougers, Rock "™n Boll 1= here to
stay, with volces you thought were
buried in the past. Oh, baby, you
know what I 1ike! Dig them in the
Woodstock moviel

OR5-8006. We quote Cashbox: "Coming
off the singles chart with "Check COut
Your Mind," the Impressions are headed
;ight back on with their current LP...'

Dﬂsﬁlﬁeﬂ 0 be one of thelr biggest
yat, Curtis Mayfield wrote and pro-
duced the album,

"MTAr . l
! 2|

el bl bl Bl L7

n'! 5j ESBS 2011,

i BEemember the good old days? When
Captain Beefheart; The Innocence,
The Trade Winda; the Sopwith Camel
and the Lovin' Spoonful were all on
Sigh... This

album features John Sebastlian at hils

lovin! best.

K8B5-2016,
This is a natural sounding album. It
sounds Bs if Brewer and Shipley are

dolng what they llke to do.
Bloomfield - Naftalin - Kemin - Kahn
- Huberman - Jones - Olson - "Red"

Hhodes = Green - Andion, Produced by

Gravy.

Musliecliansg:

KSB3-2021.%
Swinging sounds by & group that's
really hep to the jive. GSome numbers
are definitely Jltterbug muslic, others
are in the cheek-=to-cheek category.
An album to listen to while you're
polishing up the old Model T. Get
it and bop.
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LOS ANGELES cast of "Hair'—"A watered down version
of whar's really going on,” says Creedence’s John Fogerty.
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“HAIR' IS not for kids,” say John Fogerty.
“Ir's the exploitation I object 10. . .

re

Creedence’s Fogerty:

"HAIR”

Is Not Wherelt’s At...

“The Broadway musical ‘Hair’ is such a watered down
version of what is really going on that I can't get behind
it at all,” exclaims John Fogerty, the lead voice and
driving force behind the Creedence Clearwater Revival.

Contacted in his San Francisco office, Fogerty had
just awaked after an all night recording session. He took
exception to “Hair” which rose to critical acclaim the
world over and now has 22 companies performing the
nude scene musical in New York, Los Angeles, Las
Vegas, Cincinnati and in 13 foreign countries. A pro-
duction in Rome, Italy, opened in September and the
Japanese company reopens in November,

“Hair" 1s reaching a mass audience and that’s the
most that I can say for it,” Fogerty says. “It is bringing
rock music to a lot of people who wouldn't listen before.
There are so many things in the way of motives as to
why the show was written. It's a Broadway produc-
tion. It's not for kids." It was written by Broadway
writers for a Broadway show, the same as ‘My Fair
Lady.' "

Fogerty, who has never seen “Hair,” admits to being
somewhat bias against Broadway musicals.

There are too many gimmicks in Broadway musi-
cals. Somebody sings a line, then a chorus comes out
and repeats the line several times. Most of the songs
in “Bye Bye Birdie” and “Hair" weren’t legitimate rock
songs, but Broadway songs.

“Hair"” has given us an aura of youth, the music and
attributes of the young, meaning hair and clothing and
maybe some of the philosophy that the younger genera-
tion has nowadays. But | had the impression that here
is a bunch of people who are saying, “Here is where it’s
at” and I don't buy that. I don’t like shows that try to
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jam a feeling down my throat without giving me
enough credit for having enough intelligence to realize
that all it is is one man’s opinion.

“A person who is actually in rock 'n’ roll would see
‘Hair® differently. In writing that show we would have
been more concerned with seeing that it was a real
rock show. ‘Hair' has the same thing the matter with it
that '‘Bye Bye Birdie' had wrong; people who really
arent in rock 'n’ roll music writing rock songs,”
lamented the author of 5 albums and 10 single hits,
“There are very few profound thinkers under 30 writ-
ing philosophical songs. I wouldn’t attempt to write like
that. I don’t think 1 speak for 50 or 60 million people.

“l hope that there are more rock shows on Broad-
way," the Fantasy Record artist continues. “Rock shows
on Broadway can only get better. Competition makes
people strive for more quality. You can’t really expect
the first show or two to be perfect,

“What really turned me off about ‘Hair' was the
exploitation of the show on topics that didn't have any-
thing to do with the musical. You could see some guy
on TV saying, ‘I'm from the cast of ‘Hair' and I use this
face product or I drink that brand of soft drink.’ It was
the exploitation that made me not want to see the show.
The same thing is true of the movie 'Easy Rider." All of
the commercials that have nothing to do with the play
really turn me off."”

Fogerty is concerned about an honest message in
today’s songs, which don't insult the listener's intelli-
gence. He feels the main message in today's songs is
frustration at the way things are right now. Part of the
music he writes shows frustration, and he doesn't know
what to do about it. He feels it has gotten to the point
where it has all been said.

A BILLBOARD SPECIAL REPORT
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“I want to take a different slant on things. I think
a lot of rational people are beginning to see that things
are wrong. Basically, rock is for the young people. Most
adults in my mother’s day and today think all rock
sounds alike, [ really don’t care if the 30-to-40-year-old
adults like the music,” exclaimed the 25-year-old.

The young composer liked the music of the '50's. He
felt it was honest and basic with none of the pseudo-

sophistication involvement prevalent in present-day
music. Fogerty feels we are in an era of trying to
involve music mechanically, which to some degree may
have damaged the guality.

“Today there is talk and more talk, but nothing is
being done. I liken that to just more rain. Even I don't
have the answers, but at least I realize that one of the
problems is too much talk and not anything being done
about it.

“I realize that my songs are successful and [ feel
like I'm in a weird paradox. Maybe someday I'll feel
the weight of that responsibility and do something about
the legitimate theater, but certain conditions would have
to be met first. I really would have to think that I had
something to say and that it couldn’t be done better
any other way. The entire show would have to be not
only something that I believed in, but all of it would
have to be believable. Above all the show wouldn’t be
exploited. That is what detracted from ‘Hair." The show
did open a form of communication, but it ended there.
The over commercialization ruined any other good
points the show may have had. If 1 took on the
responsibility of a Broadway show, I'd want it to be
honest.”

NOVEMBER 14, 1970, BILLBOARD
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we don't want to mince words. *heritage;’the first album by our new

group, christmas, is simply devastating.
a production of love, for daffodil records [sba-18002], distributed
in canada by capitol.

p.s. the single is “don’t give it away'’[daffadil dfs 1002]
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Pop Heros As Con Artists

Bill Graham, the 39-year-old terse, voluble modern-
day Sol Hurok of rock music, has decided to get out
of pop music presentations. Graham, operator and
owner of the Fillmores in San Francisco and New York.
was founder of modern rock music staging, and pro-
vided critical exposure for new and established acts.

Today Graham says: “Rock doesn't hold for me what
it did a few years ago.” With those words Graham will
slowly back away from the Fillmores and into the
world of producing movies, TV specials, and theatrical
works.

Graham feels the big prices asked by the super-
stars are killing the business. He was the first promoter
to forecast trouble before Woodstock. He grumbled
that the “thing rising in the Catskills, staffed by the
cream of the underground tech crop,” most of them
Fillmore proteges, was to be “the Frankenstein that
would destroy either him or rock or both."”

“When a group asks $5,000 for a concert,” he
argues, “you can charge $3 or $4 for a ticket, but when
it demands $40,000 guaranteed and insists on $35,000
up front, you have no choice but to raise the ticket
prices. Then the damned ticket buyers get mad at me!
I've been called a filthy capitalist pig!" Graham ex-
plodes. “But then, it's easier to attack me than it is to
attack their damn — — — idols,

“The mass public is stupid. They should stay away
from festivals when they charge $10 a ticket. Their
goddamned heros have raised the prices, not the
promoters. It's unfair to everyone. Neither the pro-
moters nor the group should make that much money.
Everyone is on the gravy train, but no one will admit
it and that's dishonest. Those damned super heros
are nothing but con artists. The guy walks out wearing
nine tons of beads, sings his nine hits, waves the peace
sign, gets into his limousine, has his driver take him
to his helicopter which flies him to his chartered jet,
He's a con artist, nothing but a goddamned money ma-
chine and the people go for it. Now, that's not right.”

Graham is a man in the middle.

He is the archetypal rock businessman. He knows
that nothing lasts in this country unless it pays for
itself, a truism that escapes a good number of the peo-
ple he sells tickets to. He is far from becalmed. With
his right hand, he is fighting off the real or imagined
interference with the police and the scorn of the regu-
lar music establishment, people who think rock music
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BILL GRAHAM—backing away from . the Fillmores

By LAURA DENI

is depraved or possibly illegal. With his left, he caters
to a group of insolent neophyte consumers who are
periodically encouraged by radicals to liberate one of
Graham’s theaters and fall upon the promoter him-
self with a kind of affectionate ferocity. Graham does
many benefits and runs ads condemning the Vietnam
war and repression. But, he believes in counting the
tickets.

The montetary cutting edge at present for all pro-
moters is a 6 percent top for an evening of rock
music. Anything over 6 doesn’t go down well, although
vouth is nothing if not versatile. At New York's Fill-
more East, tickets for a series of Crosby, Stills, Nash
and Young concerts in June sold out hours after they
went on sale at $6.50, a buck higher than Fillmore's
usual rate, Hippie scalpers were getting $25 a ticket.

Life Span

“I realize that the life span of a star i1s short and
that they want to get all they can while they can. I
sympathize with them on that point. But, in the past
five years the average price of booking an act has

risen 500 percent. The price of tickets over the same
period of time has only gone up 20 percent.

“The tragedy is that what has happened to rock
is that it has gone the way of all business. It's like the
first hoola hoop. The original guy had to conform to
not necessarily better competition, but just competition.
Competing not for better acts or a higher level of music
but competing just in a survival way.

“Even the great acts who once played to 2,000,
5,000 or 10,000 people now demand to play to 20,000,
To get the acts to perform for you yvou either have to
raise your prices or hold the concert in some huge place
like Madison Square Garden. As far as I'm concerned,
that Garden should be used to film ‘Ben Hur." The
guy in the 49th row there really can't see or hear,"”

Graham first established Fillmore West and then
opened the Eastern location. Through the years Gra-
ham has provided a launching pad for super stars and
a second career for established musicians. Graham is
keenly aware of his own sens¢ of value and the power-
ful influence he has over the music industry. The one
thing Graham respects is a talented musician. But, he
treats his paying public with the condescending at-
titude of a father shoving a flavored vitamin down a
child’s throat.

“l listen to a lot of records and 1 look at the
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charts,” Graham explains. I have a good working re-
lationship with musicians. I have great respect for them.
I book acts because they are good and hopefully they
will draw. 1 don’t give the public what it wants, but
what I think it wants."

Through Tuesday night auditions three new groups
are given exposure in the club which is a second home
for musicians, booking agents and recording executives.
The price for admission is $1. Open jam sessions are
held for any musicians who happen to be in the neigh-
borhood. Graham has brought to stardom groups like
Rig, Beautiful Day, Santana and Aum through these
auditions. Graham works on a one-night deal for which
the artists are paid scale, Unlike some promoters Gra-
ham has no contracts for fledgling acts. If Graham feels
the act has strong potential and the group is without
any management, Graham might work with the artists
to further their career through his Millard Agency.

Whether they ask for it or not Graham exposes his
public to other than rock music and in doing so has
given a second career to a number of talented musi-
cians. “Young people should be exposed to good music,”
Graham insists. “Rock is only 10 years old. Jazz has
been around since time began. Jazz is used in all rock.
Take B.B. King, half of all guitar players have copied
his style for years, but no one ever heard of him. You
can’t just give a kid a great musician. They wouldn't
know a great musician if they heard him. First you
let the kids see their rock group. Then you put on peo-
ple like B.B. Rock isn't everything, you know. It's like
making the kid eat meat before getting the ice cream.
I'm trying to raise their level of music appreciation,
communication and respect. It's like the kid who is
always asking for chop meat. Okay you give him the
chop meat, but you also make him eat the corn, too.
Pretty soon the kid likes the corn better than the chop
meat."”

With Graham leaving the rock scene for the tele-
vision-movie scene, he will wield more power than
ever before, Millions of people are glued to the “vast
wasteland™ nightly, Graham will be offering to new
and established musical talent a far wider exposure in
a shorter period of time than could ever be afforded
in two nightclubs. For the viewing public, Graham
will cram down their throats, in a most pleasant way,
not only the hard rock groups but talented musicians.
The result could make the name Bill Graham a house-
hold word.
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“I'M TRIPPIN’
ALONE"

Ash 2002

A DRUG
ABUSE SONG!

Ash Records
A/C 713, 946-8258
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BIG AL DOWNING
THE BROTHERS
SOLOMON BURKE
BRENDA BYERS

THE CARL THOMASON

REVELATION
CONNIE & VIKI
COUNTRY COALITION

DAKOTA STATON &
THE NORMAN
SIMMONS TRIO

DICK CONTINO &
ORCHESTRA

EARTH LIGHT
EVERYDAY HUDSON
GOODNESS & MERCY
CLAY HART

LENNY McDANIELS &
THE SOMETHINGS

THE MANHATTANS &
TRIO

MEDUSA

v

MIKE CURB
CONGREGATION

JERRY NAYLOR
ORSA-LIA

0.V. WRIGHT &
HIS ORCHESTRA

RICH MOUNTAIN
TOWER

ROBERT LYNN BROWN
& THE WHITE
ELEPHANT BAND

JOEY SCARBURY

SEAN NEAL & TRIO

SIMON T. STOKES &
THE NIGHTHAWKS

CHRIS SIMPSON

SPIKE JONES JR. &
BAND

BOB SUMMERS

TED TAYLOR &
HIS ORCHESTRA

JOHNNY TILLOTSON

ROYAL TALENT, INC.

806 16th Avenue Sauth, Suite 211
Mashville, Tennessee 37203
A/C 615—244-4792

TONY SADLER AND RALPH YOUNG
Exclusively for Fairr BooKings

Management:
VAL IRVING

424 Madison Avenue, New York, N.Y. 10017
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FLAMIN' GROOVIES—started out heing sald in the alternative marketplace

Rock Music—Consider the Alternative

By RICHARD ROBINSON

During the past year an alternative music business
has arisen across the country which many young musi-
cians, producers, and managers believe will eventually
prove a major threat to the existing record industry.
While the move toward the bootlegging of name artists
by revolutionary elements of the rock culture was the
initial indication of a total dissatisfaction with the record
industry, the most important aspect of this new alterna-
tive system is the decision of many groups to record
and release their own records on their own labels rather
than deal with established record companies and lines
of distribution.

Under such highly original labels as Snazz, Sun-
dance, Saturn Research and Real, musicians who be-
lieve that the sole purpose of a record is to make their
music available to as many people as possible have
begun to record their own music and distribute it.
Many of these efforts are singles and 10-inch EP’s and
a number of the bands who were early pioneers in this
field have since gone on to record with major labels.
But from the trailblazing attempts of groups like
Country Joe and the Fish have come a number of
groups who believe that the young people who live by
the music will eventually rise to support these revolu-
tionary independents who want nothing to do with the
machinations of the record industry.

“That's the problem with making records, there's
an industry you have to deal with, an industry that
doesn't really understand the music or care about it
except in placing a dollar and cents value on particular
pieces of plastic . . . is the most common complaint
among many of the young musicians who have had deal-
ings with record companies.

The Flamin' Groovies, a San Francisco band who
have recorded albums for both Epic and Kama Sutra,
began their recording career with “Sneakers,” a 10-inch
EP which has sold more copies than either of their
subsequent albums while giving the record buyer a
relatively inexpensive record. '“'Sneakers’ was more
than an introductory gesture,” says Danny Mihm,
drummer for the group. “We made our music available
to the people in San Francisco in a direct, uncompli-
cated fashion.”

More recently, Up, a Detroit-based band of the
Youth International Party, have released a first single
on their Sundance label. On red plastic and packaged
in a sturdy cardboard folder, the Up single has proved
an inspiration to many young musicians across the
country. “Hey people, this is rock and roll, this is the
People’s music, this is what gives us life and power!"
writes prisoner of war John Sinclair on the liner.

Detroit Central

“Detroit has become the center for the revolutionary
record labels,” says rock critic Lenny Kaye who has
written a number of major pieces on the Motor City,
“I think the reason for this is that probably the Detroit
bands are the most uncompromising and consequently
the hardest to control in the nation today. Eventually 1
believe this will lead to the creation of a whole new
breed of self-dependent groups, each capable of dealing
directly with the people who are interested in their
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music, and each answering to no one but themselves.”

Other signs of Detroit leading the group-label
phenomenon are Jeep Holland’s A2 Records, a label
which released singles by many of the local Detroit
groups before they achieved national prominence in-
cluding The Rationals and The MCS, and Palladium
Records which recently released a first album by a hard-
driving rock and roll group called Brownsville Station.

Rock 1s not the only area where musicians are
attempting to find direct, non-capitalistic methods of
reaching the listeners. Sun Ra has been making his own
records on his Saturn Research label and a number of
other black and jazz figures have begun to do the same.

In a recent 1ssu¢ of Jazz and Pop magazine, John
Sinclair outlined the political and philosophical rational
for this move away from the record industry by saying,
“Self determination is not what's happening on the pop
scene, except in the most harmless sense—harmless to
the controllers, that is, not to the people who are
managed by it.”

Mystery Men

Opinions vary as to the major reasons why groups
are choosing to record and release their own records,
but the reasons cannot simply be written off as
revolutionary spirit. Many of the young people involved
with rock music believe that the present systems of
promotion and distribution exploit both the artists and
the audience involved without providing any benefits,
This has led to the phenomenon of bootlegging by
mystery men such as The Rubber Dubber who makes
sure that his double album bootlegs of groups such as
Crosby, Stills, Nash & Young and Jimi Hendrix are sold
for less than the price of a concert ticket to these
artists performances.

The actual mechanical aspects of the distribution
and promotion of these independently done records
varies. Many groups such as Soup have turned to the
rock and underground publications to advertise their
records by mail. Others sell records at concerts and at
local head shops in their area. Some groups are involv-
ing themselves in distribution deals with musically valid
record companies such as Flying Dutchman. As for
promotion, FM rock stations are only too happy to
play the music of the people. In other words, rock
radio is as available to these revolutionary groups as it
is to the major record labels.

What this will mean to the record industry in the
future is difficult to forecast. As artist-musicians be-
come more involved in the business of making music
rather than the business of super-stardom, the con-
sciousness may change enough so that the new music
of the 1970's just won't be available from the majors.

There is a major difference between music and the
music industry. That is what the music industry seems to
forget and which the young musicians are just begin-
ning to discover. You don’t need a record company to
make music. But a record company needs you to make
a profit. One can only echo the words of John Sinclair,
former manager of the MC5 and now in Marquette
Prison,” . . . Long Live Rock and Roll. May it change
us forever!”
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On its first anniversary the Catero Sound Company of San Francisco is proud to reflect on the
accomplishments of its Chief Engineer, Fred Catero:
Cold Blood — San Francisco
Love, Peace, Happiness — Chambers Bros. — Columbia Records
Secret of The Bloom — Victoria — San Francisco Records
Shiva’s Headband — Capitol Records
Lay Down — Melanie — Buddah Records
Elvin Bishop Group — Fillmore Records
Resurrection — Aum — Fillmore Records
Hammer — San Francisco Records
Street Singer — David Lannan — San Francisco Records

But we’re equally proud of our chief Producer/Engineer, Fred Catero, and his current projects:
ABRAXAS . Santana . Columbia Records . (Congrats Fred,
3 weeks and RIAA certified gold)
Valley of the Moon . Lovecraft . Reprise Records

Sisyphus . Cold Blood . San Francisco . Cross Between . Lamb.
Its A Beautiful Day’s 3rd LP. Columbia Records

Because, after all, Fred just can’t rest on his Laurels (RIAA Million Sellers):
.Blood Sweat And Tears . Columbia Records .
Child Is The Father to TheMan.B,S&T
Cheap Thrills .. Big Brother. Columbia Records.
CTA Chicago ..Columbia Records
Time Has Come Today . Chambers Brothers.
Columbia Records

a division of Fillmore Corporation 1548 Market Street, San Francisco, California 94102 (415) 626-0910 E
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VAULT STEREO 138

VAULT RECORDING CORPORATION / A SUBSIDIARY OF NATIONAL TAPE DISTRIBUTORS, INC. / 6430 SUNSET BLVD. / HOLLYWOOD, CALIFORNIA 30028 /(213) 464-7571

The Heller-Fischel Agency/9121 Sunset Bivd./Los Angeles, California/(213) 278-4787

.“_

Pete Marino, Jr. Introduces

THE
WINFIELD
TRUST

their first single

“KEEP RIDIN'HIGH"

o
LONG RECORDS
Phone (415) 369-4080

Distributed by
MELODY SALES CO. INC.
PQO. Box 2646
324 Harbor Way
South San Francisco, California 94080
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Reb Foster

Associates

manage to fill the
Forum twice a year.

Steppenwolf and Three Dog Night.

Reb Foster Associates provides management,coordination of record companies and producers, liaison with promoters,
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HEAVY BREAD—S5ly and the Family Stone, a 315,000 guarantee plus 60 percent of the
gross of $30,000.

Following the Texas International Pop Festival on
Labor Day weekend, Billboard Magazine printed an
editorial applauding “the strength and power” of pop
music festivals in serving youth. “Despite some financial
difficulties and gawking townspeople,” it pointed out,
“the net winners were the youth, a youth brought to-
gether by the spell of music.”

Mow, it appears that if the recent events in Texas
are any indication of a rising trend, rock music—in
the form of public concerts and/or festivals—may be
fighting for its survival. And, in this case, survival
isn't a commeodity that is doled out to the fittest.

Bill Graham, owner of the Fillmore East and West
auditoriums, has run into the problem which many
promoters today face: an immensely popular group is
in town for one show during a 30-day tour that hits
29 cities. He can either put the group in a huge con-
cert hall, sell out and possibly invite violence with the
massive crowds, or rent a smaller place, sell out and
risk outside violent activity brought on by people who
could not get tickets. Naturally, the decision is tough
for any promoter. This problem of violence is not only
brought on by large crowds, but by those who cannot
afford to see the act. Why should one stay home and
let the others (who can pay the exorbitant $6 or so
to see an act that will stay on one hour) enjoy something
that he has an equal right to see? This happens, then
the kid gets mad. Violence occurs.

During a recent Sly and the Family Stone concert
held in Dallas, persons who couldn't get tickets (the
show was a complete sellout with posters indicating
such at the box office) threw bricks and bottles through
Memorial Auditorium’s plate glass windows, result-
ing in $3,000 worth of damages. This incident and
others like it are naturally prompting a city council to
consider or pass ordinances banning rock concerts.

Could it be that what may cause the demise of
concerts and festivals began peacefully in the summer
of 1967 with the first festival at Monterey? And Wood-
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HATEVER HAPPENED
THAT LOVE GENERATION

By MARGE PETTYJOHN
and JAYNE FERGUSON

stock won't happen again. As one Dallas concert-goer
observed, “It's getting to be a far cry from the peace
and harmony of the Woodstock festival.,” Is it probable
that that kind of peace and harmony is no longer
possible? Who's to blame?

Why don't promoters lower their ticket prices so
everyone can get a fair share of entertainment? Many
people fail to realize that it is the groups who ask over
$12,000 fee plus 60 percent of the gate that make the
promoter charge outrageous prices.

Bill Graham will vouch for that.

Consider income versus expenses: insurance, money
that must be put up for possible damages, auditorium
rental fees, police, ticket printing and distributing costs,
advertising expenses and, of course, the group's fee.
(For their Dallas show, Sly and the Family Stone
earned $27,000; the promoter got less than $10,000.
According to National Entertainment Corp. president
Cy Arden, Sly had a $15,000 guarantee plus 60 per-
cent of the gross over $30,000; auditorium rent was
$4,000; police, $1,000; ushering, $500; sound system,
$650—all of which come out the gross ticket sales.)

Total blame cannot go to either the promoters or
the kids who attend concerts and/or festivals, Bill
Graham, in an open letter ad in the June 27 issue of
Billboard, remarked: “The cost of talent, along with the
existing political strife, has crippled the concert and
ballroom business to such an extent that a great number
of locations have either filed bankruptcy or closed for
the summer months.” He went on to urge managers
or agents to "not only be aware of the situation at
hand but must do everything in your power to insure
against the death of the visible and audible rock scene.”

The agents, groups and managers who organize
tours book shows nightly.

Why isn’t it possible to go on tour and play a
town for two nights at a medium-sized arena rather
than try to cram everyone who wants to see the group
into a hall for one night? Certainly, it stretches tours

A BILLBOARD SPECIAL REPORT
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out s0 they are long and tiring, but maybe if the band
wouldn’t go gallavanting the.night away with groupies
and other hangers-on, they might be fit to do a show
the next night without being exhausted. And who says
bands have to hit 29 cities in 30 days? If bands stayed
longer in town, agents and managers would have to
make the tours shorter so the group wouldn't be on
the road 364 days out of the year. If the act went on
a month-long tour hitting big cities for two nights each,
rested a month, recorded a month or two and then went
out on the road again, it would still bring in the money.
It takes longer, sure, but if they are part of the “love
generation” won't these people do something to help
prevent violence? Is it too much of a hassle to try to
save people from getting hurt?

As for the cops, it may be hard to believe that
they are a necessary accompaniment to concerts and/or
festivals, unless you consider what 10,000 people (and
more) are capable of doing en masse. They are paid
for protection of the majority, the teeming masses of
rock enthusiasts, not to mention the small minority, the
group or groups who come to entertain, not to have
their clothes ripped off or their bodies maimed by
overzealous fans (it has happened, brothers).

Dismissing the news media (the daily locals) who,
after all, do need a little sensationalism (what's so
newsworthy about a peaceful gathering?) and as a result
have stamped a stigma on festivals and concerts that
will be hard to erase. Truth may be stranger than fic-
tion, but oftentimes in this case, the publicity is stran-
ger than both of them.

What ever happened to the “love generation”? Who
or what causes people to become unduly irate because
the tickets are all sold out? Or when fans, overcome
by excitement, storm the stage? Or to spit at the nearest
cop just for the hell of it? Or the people who still
haven't learned to keep their trips at home? It's not
one damn thing after another, it's the same damn
thing over and over.

The question is: Is this trip really necessary?
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Onstage were Dick Schory and his Percussion Pops Orches-
tra. Over 200 percussion instruments. Plus soloists Gary
Burton, Paul Horn, and Joe Morello.

Backstage was an Ampex MM-1000 recording the total con-
cert—Ilive—on 16 channels all at once!

Result—some of the cleanest big band sound ever recorded
in live concert, soon to be released in a sparkling new album.

Dick Schory and his engineers chose the MM-1000 for one
reason: proven dependability. It's the machine that started
the multichannel revolution, and has led it ever since. Provid-

ing more flexibility and creative accessories than any other.

The multichannel revolution is here—now. And the MM-1000
is recording more hit records than all other 16's combined.
If you're planning some recording breakthroughs of your
own, you'll want an MM-1000. It's the one machine you'll be
able to keep up-to-date—by adding on the latest multi-
channel innovations as they're developed for you by Ampex.
Lease/Option and pay-as-you-use plans are readily available.
Call (415) 367-4400. Or write Ampex Corporation, Professional

Audio Products Division, M.5.7-13,
Redwood City, California 94063. ! ANVIPEX i

APRIL 7,1970
The debut of 16-channel live concert recording: Ampex MM-1000 at Carnegie Hall.
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With the advent of rock there also emerged on the
music scene a number of innovative aids that have gone
a long way toward complementing the “new” music
and -are destined, inevitably, to play a major role in
its perpetuation.

In the forefront of these musical ministrants are
electronic synthesizers, nmagnetic tape in its various
configurations, the exciting 'syndrome of quadrasonic
sound, and the newer than new medium of cartridge
TV.

To date, prerecorded tape cartridges and cassettes
have, with the possible exception of their disk counter-
part, done more to ensure the longevity of rock than
any other available format.

The tremendous potential of magnetic tape car-
tridges as a carrier of prerecorded music was discovered
and developed by Earl Muntz, who, with the clair-
voyance that propelled him into the industry spotlight,
introduced prerecorded four track tapes to the auto-
mobile, and in so doing triggered a whole new dimension
in audio entertainment.

The subsequent arrival of the B-track cartridge did
much to enhance this early innovation, but it was the
cassette, a development of the Philips Corp. of Holland,
that gave an additional thrust to the new markets tape
was forging for the music industry.

Almost overnight young America discovered it
could take the freaked out sounds of Blood, Sweat and
Tears, Led Zeppelin or Joe Cocker with it wherever
it went . . . and so was born the concept of portable
rock.

As an entity unto itself, the prerecorded audio
tape medium could continue to play a major role in
immortalizing progressive sounds, but the innovative
cycle never ends and the creative minds that shape
the future of the industry are once more involved in
the development of new techniques designed to bring
the total sound experience to the listener.

By RADCLIFFE JOE

A new breakthrough in this direction was achieved
with the evolution of the four-channel or guadrasonic
sound concept, and the exciting field of home oriented
cartridge TV.

With both concepts already a reality, industry
experts foresee a further and certainly more meaningful
extension of the applicability of today's music.

In some areas, industry pessimists are asking the
question, “Will cartridge TV and the concert hall
ambience of quadrasonic sound lure youthful audiences
away from their favorite live rock concerts?”

Most impartial analysts feel the answer is “"Nol!"
Quadrascnic sound may bring the musical ambience of
the concert hall to the living room, while cartridge TV
may supply the visual effects of the entertainer in
action. However, neither medium is capable of pro-
viding the feeling of total involvement a rock fan gets
through his physical participation in a Fillmore con-
cert or a Woodstock-type festival.

However, youthful consumers see the advent of
both quadrasonic sound and cartridge TV as a natural
and indeed exciting extension to the rock concert.

The consensus of a cross-section of young music
lovers is that the new developments will get over-
whelming support from idolizers of the rock sounds,
desirous of preserving the memories of their concert
experiences and immortalizing the images of their
idols in action.

They envision almost instant success for cartridge
TV packages featuring memorable concerts by de-
ceased superstars like Janis Joplin and Jimi Hendrix.

The fact that the market potential of rock program-
ming for cartridge TV and quadrasonic sound will be
fully exploited is already fully apparent from the
growing number of software companies which are
gearing their operations for the expected demand.

Hardware of ruture Rock

The RCA Corp. has already developed a com-
patible Quad 8 cartridge playable on both standard 8-
track players and special four-channel players developed
by Motorola Systems. In addition most other record
companies, including Mercury, Liberty/UA and Van-
guard are known to be quietly stockpiling a quad-
rasonic catalog for consumer use.

Radio stations in various parts of the country are
also becoming involved with this new medium. And
several stations in the New York, Boston, Los Angeles
area have already teamed up to bring their listeners
experimental programs in this format.

Cartridge TV programmers are also heavily in-
volved with the development of rock programming
for what is expected to be a billion-doliar market in a
few short years.

In addition to those catalogs being created by manu-
facturers of the various systems as an important ad-
junct to their product, there is a growing number of
companies devoted exclusively to the software end of
the industry.

These include several underground organizations
including Video Freaks, the Global Village and the
Broadside Free Press of Boston whose employees,
working mainly with hand-held Sony video cameras,
are following most of the rock groups, taping their
concerts, and either storing them for future use in
cartridge TV formats; showing them to closed circuit
television audiences, as in the case of Global Village;
or offering them on reels for play on reel-to-reel video
machines, as the Broadside Free Press is doing.

At least two of the major contenders in the car-
tridge TV video race—Ampex Instavision, and Avco
Cartrivision—are also offering integrated record sys-
tems, and optional cameras with their systems. These
innovations are expected to offer additional incentives
to the market, and turn consumers on to the virtually
limitless potential of cartridge TV,

THE GREAT ROCK CONCERT CONTROVERSY

LLas Vegas, with its flashing spirals of buzzing color
and taunting entertainment palaces, has caught the
imagination of rock concert promoters. There has been
a giant entertainment void for the under 21 age group.
Local teens generally can afford a $10 ticket to a con-
cert. In spite of a 10 p.m. curfew, due to a 24-hour
working shift, local youths have less parental super-
vision than in other cities.

The result has been teen-agers with pockets full of
money and nothing to do.

Amid this setting, the “great rock concert contro-

versy'' caused a furor in this desert funspot this sum-
mer as city officials have staunchly opposed the de-
velopment of rock concerts proposed by beth local and
outside promoters. The result of the imbroglio between
the rock proponents and the “elders” among the polit-
ical fraternity, has been a series of ordinances which
observers feel will now make it possible for teen-agers
to enjoy rock concert settings.

Initially in an attempt to fill the entertainment gap
for kids, local radio stations KENQO, KLUC and
KVOV started sponsoring teen concerts. KENO got
the ball rolling by sponsoring concerts which featured
Everyday Hudson, Terrocotta, Stilroc, St. Clair and
Steel Wool. Held in Dusty's Playland, a converted
bowling alley, WENO imported talent from Los An-
geles as well as using acts currently appearing in the
strip lounges and hotel skyrooms.

KLUC radio teamed with promoter Dick Kanellis
and Tarus Productions to offer local teens Led Zeppelin
and Jethro Tull. Cy Newman, general manager of soul
staiifnn KVOV brought in James Brown and Steppen-
wolf.

Things began looking up for the entertainment-
starved teens when Janis Joplin, B.B. King, Country
Joe and the Fish, the Youngbloods and Illinois Speed
Press were signed for an outdoor concert July 16 at
Cashman Field. Gary Maseef, the talent buyer, an-
ticipated 30,000 attending the six-hour concert in 105
degree heat at §7.50 per ticket,

Cashman Field has parking facilities for 1,000 cars.
On the busiest night of the annual Helldorado festivi-
ties 8,000 people have managed to squeeze into Cash-
man Field, which is adjacent to the Elks Club and
across the street from a mortuary, Qutdoor toilets are
located on either side of the field.

Promoted by GANA Productions, the talent budget

R-56

By LAURA DENI

for the Joplin concert was $29,000 with an extra $12,-
000 for promotion and pre-production.

Hot on the heels of GANA Productions, the Fried-
man brothers of Peacerock Productions in Ohio ex-
pressed interest in staging a rock festival in Las Vegas
with a half-million-dollar talent budget.

The "Great Rock Concert Controversy” erupted
like an electronic blast. The rumpus began when the
city commissioners took emergency action July 1 to
halt the Joplin concert. The city fathers feared that
California publicity would result in thousands of “un-
desirables” coming into Las Vegas, which would present
a law enforcement problem for the 300 local city poiice.

Hal Miller, former operator of the Teenbeat Club
for six years, predicted the rock concert would “draw
a lot of people in here to sell narcotics.” Miller labelled
the rock concert “a big promotion for somebody to
make a quick buck.”

It was pointed out that Janis Joplin has a following
among the Hell's Angels crowd. Promoter Jay Sarno
offered to post a $100,000 bond to protect private
property in the community in conjunction with the
festival,

Hotel and gambling operators in the downtown
Casino Center vehemently opposed the Joplin concert.
The question arose as to whether the same objections
would have been made had the concertgoers been over
21 and able to patronize the gambling facilities offered
by the city casinoes.

Joining a national movement to down rock festivals,
the city attorney’s office read into the record statistics
of deaths, assaults, robberies and narcotic arrests made
in other cities during similar rock festivals.

District Attorney George Franklin staunchly op-
posed the rock festival. Four days later he reversed his
opinion. Attorney for the rock enthusiasts publicly de-
clared that “Franklin was on their list.” The youth, soon
to be of voting age, would be encouraged to vote
against Franklin.

The city passed an ordinance so general that all
outdoor music, even traditional symphony park con-
certs, were restricted.

Local lovers of rock music, with some justification,
rose up in verbal arms to protest the adamant ordi-
nance. Local youth converged upon city hall and in
rebellion held a rock concert on the University of Ne-
vada at Las Vegas campus. The campus lawn was
covered with students and youth enjoying the music
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of five different groups, including John Steling, Copy-
wright 2000, Uprising, Who's the Father and Odyssey.
All performed without charge. The concert, sponsored
by the Legal Defense Office, was free but donations
were collected to defray $20 in expenses. By the end of
the concert $60 had been collected. The remaining
profit was given to the free breakfast program for
children sponsored by the Clark County Neighborhood
Council.

Bob Jasper, president of the Young People for
Justice Commrttee, spearheaded a drive to. amend the
restrictive ordinance.

On Aug. 5 Deputy City Attorney Ian Ross drafted
a new amendment to the controversial ordinance.
Ross explained that the amendment loosened restric-
tion on local rock concerts where less than 8,000 per-
sons were expected to attend, but tightened restrictions
on larger rock concerts.

Jasper expressed satisfaction with the new amend-
ment. “Tt is a good compromise,” said Jasper, adding,
“it is strict but we will accept it and be happy we got
what we got."”

The ordinance divides outdoor rock festivals into
three categories: (1) up to 2,000 spectators; (2) 2,000
to 8,000, and over B,000. The City License and Rev-
enue Director and City Managers are given the author-
ity to issue a license in the first two categories without
a public hearing and without approval of the City
Commission if certain specifications are met. They
include: tickets must be sold exclusively in Clark
County; no advertising outside of Clark County; the
rock concert be held on a single calendar day for not
longer than a 12-hour period and that it not take place
between the hours of midnight and 6:00 a.m. and that
certain health and safety provisions are met,

For events of 2,000 and under, a bond of not more
than $10,000 is required, for 2,000 to 8,000 it requires
a bond of “more than 550,000,

Applications for events of under 2,000 are made 10
days before the event and issued within four days;
for 2,000 to B,000 the application is made 15 days
prior and issued within six days.

The city ordinance amendment tightens restrictions
for events of over 8,000 providing for a bond not less
than $5100,000. The City Commissioners will have to
approve any concerts of over 8,000 while city spon-
sored or co-sponsored outdoor festivals are excluded
from the ordinance,
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Talking About My Generation

“The long-hair girls and boys—many in scraggly
beards—marched through the countryside with banners
and placards, their voices raised in songs of love and
peace. They had set out to do with love something their
elders had not been able to do with force and violence."

This is how one paper once described the Children's
Crusade in the early 13th Century. And however rele-
vant it may or may not seem, that's the way it is
today. (So what else is new?)

So you aren't concerned about music in the past,
just what's happening now, today, But how can you
go about projecting on the future without reflecting on
the past? How can you deliberate on rock music with-
out getting involved?

What might happen in the future to rock is natural-
ly a subject of considerable importance—and discus-
sion—to a great many people who have attempted to
map out the future for rock. Predicting the future,
however, seems as arduous a task as explaining ex-
actly whar rock is. Strictly a means of expression, it is
an individual thing, with people on both ends sending
and receiving.

Our generation is the first (with the exception of
black people) to have grown up with music in our ears.
The older generation, of course, frowned upon rock 'n’
roll as a cacophony of distorted noises and clearly as-
sociated it with juvenile delinquency.

In the beginning, rock 'n' roll music became in-
teresting and enjoyable for its own sake. It was simple,
not covering a wide gamut of styles and emotions, but
it was unpretentious, vigorous and compelling. Nobody
had to tell you to get up and dance to it.

A lot of the music’s popularity probably stemmed
from the fact that the young audience refused to ac-
cept what was offered to (and expected of) them, which
had been the lot of the audiences of the '30's, '40's
and early '50's, The younger generation insisted on de-
fining—and boldly sticking to—its own tastes,

Mow, folks, blues, rock 'n’ roll, acid rock and even
bubblegum music are all powerfully absorbed into the
mainstream of what we consider modern music, rock

Theodore Bikel

came flying out of his folk-ethnic cocoon and

landed feet first in the Pepsi Generation
in his opener at the Troubadour.. And he did it with great
style intensity and meaning. It was a triumph of talent..

— Los Angeles Times

"Multi-talented Theodore Bikel opened at the Troubadour. .

“"Theodaore Bikel was welcomed by a full house of enthusiastic followers as he turned o contemporary
songs ranging from Beatles products to Donovan and Jacgques Brel. Blkel has instant rapport with
— Dally Varigly

audience, bullds his act carefully and with laste.”

"Bikel may speak softly, and sing gently, yet there is always profound strength in the communication
. All of the singer’s interpretations are excellent and he has perhaps the strongest and richest
voice of anyone working in the genre. It is hard for a Brel fan like me lo decide on the high point of
the evening. No—it's clear: Peter Yarrow's 'The Great Mandella® was the lop. But Bikel followed

this with an expression of hope, Jacques Brel's 'If We Only Had Love.""
— Los Angeles Herald-Examiner

"The Vienna-born performer is making one of his rare visits this week and the beneficiary is the Cellar
Door. .. From the moment he squats down on a stool in front of the audience, nods, smiles and
begins plucking his acoustical guitar, Bikel's magnetism is at work —effort|essly
guitar work is delicate and polished as is the cohesive trio behind him. This week's show

— Washington, D.C. Evening Star

becomes one of the year's best."”

“Following James Taylor is no easy job no matlter who you are. Theo Bikel manages
to meet the challenge and emerge a decided winner. His approach is warm . .. He
presents the best of contemporary music in a manner only termed rewarding. ..
Theodore Bikel's presence amounts 1o an occasion. He will keep the premises ina
state of thrall thru Saturday. By the way, it's "A New Day'’ on the Reprise label

— Washington, D.C. Daily News

for Theo. A knockout."”

:l WWILLIAM MORRIS AGENCY

.and the audience is still cheering."

[HEODORE BIKE

By MARGE PETTYJOHN

today. But is rock music—as some have declared—
retreating? Is it going back to its beginnings, its roots,
and picking up the pieces? No, it's called progress.

Once it was referred to as “the rock revolution.”
But a revolution, by strict definition, is a sudden, radi-
cal or complete change. Or the overthrow or renuncia-
tion of a set of standard theories, rules or practices.
But it is also progress. By comparison, an evolution is
a process of change in a particular direction or the
process by which, through a series of steps, something
attains its distinctive character. In other words, growth,
Art itself is intrinsically evolutionary.

As always, the search for something new, for fresh
extensions, in rock music is a continuing process, for
no art form remains constant nor does it necessarily
revert to past forms or patterns.

It is almost ironic to presume that rock has run
its complete cycle. How can it, as long as it remains
with us, as part of our lives? Rock music, unlike many
other types of music, is in itself the essence of change.
That is its mode of survival.

“Forms and rhythms in music are never changed
without producing changes in the most important po-
litical forms and ways,” said Plato. And it’s lucky for
us that bad-mouthing can't kill. The counter-revolts
against rock music are as strenuously pursued today as
they were in 1955 when radio stations broke records
on the air and organizations like Houston's Juvenile
Delinquency and Crime Commission banned some 50
songs a week,

It’s still a hang-up, you know. Like the quip, “It's
a sure sign that someone has been thinking about you
when you find a tack in your chair.” The tack, in this
case, is still sitting in the chair of youth.

Two examples. The blasts against “drug connota-
tions” in “our” songs. We'll defend our end, but who
will defend the older generation? Or the one before
that, before the moon-spoon-June-croon craze — spe-
cifically, the blues when, in the years right after World
War I, “the habit" was very widespread (and not very
legal) and references to it showed up in many of the

— The Hollywood Reporter

... Hiz own
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most popular blues songs. And certain lines alluding
to narcotics could also be cited in popular songs of
the period by Irving Berlin, Cole Porter and others.
And, of course, the wonderful Johnston-Coslow tune
“Lotus Blossom” was originally entitled “Marihuana.”

People are usually down on what they're not up on,
and the fact that today’s young people are the biggest
and wisest generation of Americans, They're better edu-
cated, they have more energy, more dedication, more
will power, more spirit and determination than any gen-
eration before them. The 12 million young people, 21
to 24, who constitute the newest generation of voters
represent roughly 10 percent of the American elec-
toraet, reported Look Magazine in 1968, adding,
“Freed of economic anxiety, stuffed with knowledge,
urged on to more social awareness, they've responded to
America’s era of rapid mass communication.” This,
then, is the real “youth power,” yet the older genera-
tion never bats an eye over lifting sociological motiva-
tional forces from today’s energetic youth, picking up
everything it can, from avant-garde art to fashion.

Where are we at? Back to the subject, sort of.

So what motivates rock music? Why is it so easy
to pass it off as abominable, as a malicious force cor-
rupting youth? Why is it hard to get into?

The key is involvement. Too many are concerned
with the debate over whether the music is serious,
whether today's songwriters are dealing in poetry, verse,
statements, propaganda, manifestoes, pretensions or
just plain old song lyrics. Too concerned to get involved.
Sure rock is serious business. But it's also involvement
—with the world, but on our own terms.

Rock, like its blues root, is, first and foremost,
feeling. It's truth. It's problems. But try, for once,
listening to the music, not the categories. Too many
have wanted more to find out what it's trying to say
instead of just listening, forgetting that the way to
understand is to listen, And the more you listen the
more it begins to fit together.

So rock music will go on doing what comes natually.

Don't follow leaders.
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jazzrockjazz—the transition

One of the standard lines for musicians today is:
“I just play music, I don't try to classify it." Jazz is
rock and rock is jazz. That is simple enough—and true
enough. In fact, the musician's favorite phrase becomes
more applicable every day. There are few weeks that
pass when at least one album comes out from an
established group or name that does not feature impro-
visational phrasing. This is what used to be known as
jazz, or bop, according to whom one is listening.
Actually, many musicians today, especially those who
are into what is considered more sophisticated music
without the standard lyric lines, have been greatly in-
fluenced by the traditions of jazz. And many jazz
musicians have taken to electric instruments—probably
an influence of what is called rock.

Rahsaan Roland Kirk, a reed man who has invented
many wind instruments, once said, “Those rock musi-
cians are stealing my licks and calling it original.” On
the other side of the fence, drummer Chico Hamilton
admits that, “There 1s no new music. We (musicians)
have been influenced all our lives by listening to music,
We have digested it and perhaps turned it around or
inside out and given it our own interpretation as indi-
viduals. But the music, the lines, the licks aren’t new,
only the interpretation is new."”

The fact is that there are many crossover musicians
in the music of today, Pharoah Sanders calls his
rhythmic music music of Africa and of the spirit.
Santana uses the music of Africa and Latin America
and sells LP's on the pop charts. Manfred Mann does
the same with Chapter Three. This is primarily im-
provisational music. At least it seems to sound im-
provisional, but jazz musicians who have seen
Mann’s group perform, or any group of this type per:
form, question his understanding of the music. “Any-
one can pick up a saxophone and get a freaky sound out
of it,” says Eddie Harris, one of the first improvisational
musicians to use an electric saxophone, “But if they
do not have the background, do they really know what
they are playing?”

One musician who has enjoyed popularity of sorts
on both sides of the fence is King Curtis, who has
played saxophone with major jazz artists and has his
own Memphis sound with the Kingpins. He also uses
amplification on his instrument but claims not to be
influenced by rock, although Memphis and Nashville
were dark horses in the rock genre while Curtis was
helping to develop the Memphis sound along with

people like Jr. Walker and the All Stars and Booker T.
and the MG’s,

Wes Montgomery was a jazz guitarist who re-
corded pop tunes and became famous, something which
generally excludes one from the jazz fraternity. Pick up
one of Wes' albums and more than likely there will be
at least one pop tune included. “A Day in the Life” by
the Beatles is probably the most remembered cuts that
Mongomery recorded.

The argument here is that Curtis, Walker, and
Montgomery are soul men. The fact is that they all
began with jazz. The influence can be heard. A more
relevant question is where did Bill Haley and the
Comets come from? It is generally accepted now that
early rock and roll musicians, including Elvis, got their
licks from black musicians, blues men or otherwise.

There was once a piano player around Chicago
named Ramsey Lewis. His trio consisted of Eldee Young
on bass, Red Holt on drums, and Lewis. A very
popular jazz group among the audiences at Chicago's
Sutherland Lounge, Mister Kelly's, London House, and
Club Di Lisa, as well as more obscure places throughout
the city. These three musicians had a distinctive jazz
background. No doubt about that. But they sold very
few albums in those days. So Lewis went to a more
popular style with LP’s like *In Crowd,” *“Mother
Nature's Son,” and “Wade: in the Water.” He also
made a few singles with relative success. Young and
Holt split from Lewis to form their own trio. The
reasons are still not clear, but the feeling was that
Lewis wanted a large portion of the income from the
new sound, and also that Holt and Young did not
want to be that commercial. Later, came Young Holt
Unlimited and “Soulful Strut.” They have remained on
the fringes of pop and rock ever since. Both groups had
better years after their transition, but their music is

not “heavy enough” in most cases to sell to a rock audi-
Eence.
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By BOB GLASSENBERG

Perhaps the most successful LP from a jazz musi-
cian is “Memphis Underground,” by Herbie Mann. The
LP has been on the charts for 76 weeks. Actually,
Mann has opened the door for other jazz artists, making
jazz arrangements for tunes such as “The Battle Hymn
of the Republic’ and *Hold On I'm Comin"" Al-
though neither of these tunes is strict rock, Mann has
drawn the rock crowd by using an improvisational type
of arrangement and instrumentation. This is important
when one considers the general close-mindedness of
today’s Fillmore audience.

Miles Davis played the Fillmores and sold more
“Bitches Brew" LP's than any of his other, more under-
standable albums. He has also incorporated white mu-
sicians into his group. And yes, they understand jazz,
all music, for they all have a rich background in music
—and they have all suffered in one way or another—
something that is an unwritten prerequisite for a jazz
musician. So now Miles is a pop star, really billed as
“the Prince of Darkness,” but he plays the same type of
music whether at the Fillmore or at a jazz club in
Harlem—he does not compromise on the musical level,
but has been accused of compromise in his group's
personnel and his dress, although Davis has always
dressed in the styles of the day and to suit his own
comfort. Now he is having a sound system built for
his trumpet—not to distort it, rather to display it, in
all the splendor of its day-glo colors.

Davis' recent group included two electric pianos,
a percussionist, a bass player who also plays cello and
Fender bass, and a white saxophonist who tock the
place of Wayne Shorter, who was preceded by Hank
Mobley, the latter two being strictly jazz musicians but
having a full understanding of music, as most jazz
musicians feel they have.

Tony Williams used to be Davis’ drummer. He now
has Lifetime, a group composed of Larry Young, Jack
Bruce from Cream, and Jahn MecLaughlin, a jazz gui-
tarist whose spacy sound has made him popular among
rock enthusiasts. Williams also uses Chick Corea, a
pianist, at times on his LP's. Corea is a jazz pianist
who is strictly an improvisational musician with a total
awareness of music. He lives music, as most real mu-
sicians do, and he understands the rock audience and
what they want in the way of improvisation. Perhaps
this is the reason that both Davis and Williams respect
him and use him,

Al Kooper started another sound in the rock field.
A sound which has grown into a monster due to Blood,
Sweat & Tears, an extension of the old Blues Project.
Blood, Sweat & Tears is big band rock, according to
the classifications of the critics. What this means on the
surface is that there are arrangements made for a group
of musicians who use electric instruments and brass
as an integral, if not total, part of their style. BS & T
is certainly well integrated and has tight arrangements.
They have bred, most indirectly, Chicago, Flock, and
Illustration, all of which use the big band formula of
full music with good arrangements. Perhaps one of
these groups is more rock-oriented than another, but
they all have the same roots despite their talk about
having no jazz background at all

And Buddy Rich is still around. So is Dizzy Gilles-

MILES AND CLIVE DAVIS brought new energy into jarz
and rock when Clive persuaded Miles to play the Fillmores
East and West. Miles plaved regular jazz club sets, Even
if the Fillmore audiences did not understand Davis' music,
his latest LP, "Bitches Brew," has sold more than any other
Miles Davis product during a specific time period. His
quintet recorded in the studio throughout the summer of
[970 and a single was even contemplared.
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pie, who once played with Charlie Parker, and now
uses a funk-type back-up. One of the fathers of bop
has become a brother of rock improvisation,

At the Monterey Pop Festival in 1966, there was
a group led by John Handy, a saxophonist who was
perhaps the first group leader to use an electric violin-
ist. There was also a guitarist in the group named
Jerry Hahn. Handy's group received much recognition
from the Monterey audience. Now, four years later,
Jerry Hahn has the Brotherhood, a jazz group that
reaches rock audiences.

Life Force

Another guitarist who has recently adjusted to rock
is Larry Coryell, who got his first breaks with Chico
Hamilton and Gary Burton. The albums Coryell has
done cannot be called rock, but represent an in-between,
a common ground reaching back to the blues but slight-
ly more refined. This is not the Mississippi John Hurt
blues, nor the blues of jazz guitarist Kenny Burrell. It
is a music too new and different to be classified in an
old category and too transitional to be understood in a
rock category. It is a life force music, often reflecting
the chaos of the '60s and the new decade ahead. A
group of such life force artists includes Coryell, Mc-
Laughlin, Williams, the Soft Machine, Nice, Jerry
Hahn, and perhaps even Pharoah Sanders, Eric Kloss,
Albert Ayler, Sun Ra, who has been into the life force
for quite a while, McCoy Tyner, and probably hun-
dreds of other musicians who are unknown but play
the way they feel and live to play.

Don Ellis has been around for quite a while with a
big band. When he made “Electric Bath,” Ellis be-
came a rock artist of sorts. He had experience of a big
band and of electric augmentation. The LP was superb
as a large ensemble assimilated into the vein of elec-
tricity and chants. The beat was stronger than any
other big band, but the arrangements were just as tight.
This too was an artist in transition, an artist who re-
mains in much of what is left of the underground, but
an artist who has made his transition and is now wait-
ing for his audience to catch up.

“That is really the problem today,” said one jazz
musician. “Sure we steal and they steal. They gave us
electricity and we gave them improvisation. As soon as
the audience begins to open their minds and view things
objectively, there will be only music and non-music.
The Sir Douglas Quintet plays music and so does
McCoy Tyner. Why doesn't McCoy get recognition?
He is not listened to. He is not heard on the famous
‘underground radio' where artists are supposed to be
exposed and where there is only good music and no
classifications, He is a jazz musician and most rockers
won't, | mean refuse, to understand jazz from a jazz
musician. They do understand the big rock bands and
the Nice and all of that, which is really a lesser by-
product of major forms of music. I'll never understand
the close mindedness of the record buying public. And
they will never see that they have closed minds.”

Then problem of selling an LP is great. As one
independent producer put it, “Many record company
executives do not understand what they are buying.
They package it as rock because they know rock sells
and jazz does not. They want the money and most mu-
sicians do too, whether or not they admit to this fact.
So rock is the route to travel these days. [ blame every-
one who packages and sells an album and T blame my-
self for not standing up and saying ‘Listen to it a while.
Try to be objective and take your head away from the
facts and figures. What counts is the music." "

The producer also said that the public does not make
a record. They are told by way of radio and advertis-
ing what is hip to listen to. “The audience loves to be
sheep. They follow the leader who is really following
some paid-off disk jockey or some over-egoed self-
declared leader of the fad pack. How many times can
someone listen to a faddy rock LP that's No. 1 on the
charts before the listener can sing the song, complete
with every change, by memory. Let them try it with
John Coltrane. A rock record is made to become obso-
lete quickly, but Bird lives.”

And as Bird, Trane and Hendrix and scores of other
improvisational musicians live on, rock rolls along, ask-
ing the jazz musician to repeat that last phrase once
more so rock can take it, repeat it millions of times,
and sell it to the all-powerful consumer.
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ROCK
SYNTHESIS

By PETER J. SHEFFIELD

That Muddy Waters can c¢ut an LP (“Electric Mud")
without modifying his style in the least, and have it
come out apparently sounding as hip and current as
almost anything around, tells us something significant
about the modernity of much of today’s Rock scene.
The addition of electronic “fuzz” to his guitar sufficed
to “modernize” Waters’ sound to the point where it is
indistinguishable from most “modern” Rock music.
Waters knows his way around the blues better than
most, though, so in fact he has an edge. But the point
is that the only important musical difference between
the majority of today's Rock and 20-year-old blues is
“f'l.l.ﬂ.”

One group whose publicity has made much of its
“synthesis” of Jazz and Rock is Blood, Sweat & Tears.
The method of this “synthesis” is most clearly demon-
strated in BS&T's recent rendition of Traffic's “Forty-
Thousand Headmen,” wherein Rock is “integrated” not
only with Jazz, but also with 20th Century European
music as well. The method employed is the alternating
quotation of Thelonious Monk's I Mean You"” and
the sixth of Bela Bartok's “Fifteen Hungarian Peasant
Songs"” (the Ballad), Thus, from borrowing stale riffs
from 1950's big band “neo-swing,” BS&T have advanced
to wholesale appropriation of material from other mu-
sical spheres.

Interpolation as a technique has considerable merit,
when done with taste and/or intelligence and/or humor
(e.g. Parker or Rollins in Jazz, and Ives in “serious”
music), and, most important, with restraint. It is this
last which is most lacking in BS&T's use of this device.
Presumably they obtained permission from the copy-
right holders of these pieces before borrowing them.

The occurrence in rock of borrowed material runs
along a continum from brief allusion through creative
modification to outright appropriation. In the first
category are Clapton's interpolations (e.g. his metrically
shifted “Blue Moon" in “Sunshine of Your Love"), the
Beatle’s amalgamation of *“In the Mood,” “Green-
sleeves,” “La Marseillaise,” “She Loves You,” at the
close of “All You Need Is Love,” which also includes an
approximation of Schoenberg's sprechstimme.

In the second category are any blues performance,
or any original interpretation of another’s tune.

Either in the second category or in the third,
depending on your evaluation of the taste/intelligence/
humor/ restraint present, as well as on the musical
justification and sense, are the BS&T case already
cited, the Doors making “All Day and All of the Night"
by the Kinks into “Hello, I Love You,” the Nice using
Brubeck's “Blue Rondo a la Turk” for their “"Rondo
69" as well as their incessant Bach quotations, Procol
Harum’'s use in “A Whiter Shade of Pale™ of .

A true synthesis of Rock and Jazz, if it is ever to
be achieved, will come through the efforts of groups
working along the lines of the Grateful Dead or the
Mothers of Invention (who, in fact, don't stop at jazz,
but don’t copy, either). The trick is to make the idiom
your own and work from inside it, rather than copy
riffs and phrases. Certainly, inserting whole compo-
sitions into a Rock tune is not the way, and I suppose
we owe BS&T a debt of gratitude for showing us that
fact, unmistakably.

Innovation in Rock has been an infrequent thing,
at best, the result of the efforts of a very small number
of artists.

It is found in such instances as the Beatles' “Sgt.
Pepper” album influencing the scene in a multitude of
ways—the electronic approach, the montage, the true
suite; Hendrix and his fuzz, although his virtuosity, like
Bird's, is beyond imitation; a general tendency to view
less suspiciously such “dangerous” techniques as poly-
tonality (the Stones’ *Satisfaction”), heterophony (“To-
morrow Never Knows" by the Beatles); polyrhythms
(Jethro Tull, the Beatles again), unusual metric struc-
tures (the Beatles' “Good Day Sunshine”), retrograded
passages (the flutes at the end of the Beatles' “Straw-
berry Field Forever,” incidentally my own personal
favorite among Rock compositions), double canon (the
Beach Boys' “God Only Knows™),—as may be seen, the
most frequent and successful innovators are the Beatles,
and it is my feeling, arrived at I suppose as a result of
viewing the commercial success of a group like Blood,
Sweat & Tears, that the Beatles’ enormous popularity is
in no way a function of their intrepid charting of new
(to Rock) territory.

Summing up, there is still plenty of room in Rock
for innovation, and for a more widespread adoption of
the innovations which have already taken place. On
the other hand, Rock has had more than enough of
appropriation in the manner of BS&T, a highly educated
(musically speaking) group of young men who certainly
should know better than to confuse appropriation with
innovation or synthesis.
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Something

There is an upheaval in the country’s economy and
probably due to this, the music of the country is wan-
dering aimlessly and going nowhere. This is Frank Bar-
salona's analysis of rock now. “Something must hap-
pen,” said the head of Premier Talent Agency, “The
soft sound is a viable force but 1 don't think it will
overtake hard rock. As is usually the case, the new twist
is here now, somewhere. We have to look for it and
find it and let it happen.”

Frank Barsalona runs a small vet highly successful
agency. He books almost every English act that tours
the U.S. and Canada. “When I quit GAC, after the first
Beatles tour, I had seen the potential for English groups
in this country. At that time, almost any English group
that appeared was almost automatically big. It was the
American groups that had to hustle. Now I think both
the British and American groups operate on the same
level. Now both are either good or bad, it doesn’t matter
where a group comes from."”

The reason for Barsalona's success as he sees it is
that he understands the problems faced by a British or
American group on tour, and can sort them out and
take care of them before they happen. “The British
groups are only allowed to play in this country slightly
less than six months out of one year. Consequently we
have to book them in perhaps 26 or 27 markets for a
one month tour. An American group can cover the
same ground in four months. We went to England to
establish ourselves because we knew that we would be
on the same footing as the larger agencies.” At the
moment, Barsalona not only handles the best acts from
England, but also Grand Funk Railroad and Mountain,
He also used to be the agency for Blood, Sweat and
Tears.

“Rock now is big business,” said Barsalona. "Some
people in the business want to get what they can from
a performer and get out. That is what I think happened
to Blind Faith and Ginger Baker's Air Force. This only
hurts the people involved, from the performer to the
agency and everyone in between. With Blind Faith the
money made them play in big places, they really had
no choice. This is incongruous with the fact that four
musicians could really play music. The big halls are
not set up for music however, so quality was sacrificed
for money. Now many groups carry their own equip-
ment, This is of course very expensive but I think the
musicians don’t want to play a big place unless everyone
can hear them well. 10 Years After will be in Madison
Square Garden soon. Their sound system transportation
will run around $10,000. They are also bringing a large
screen for projection purposes (a la Bill Graham). This
runs into money but they insist that their audience must
be fully satisfied and they feel that this is what it takes.”
It is obvious that the groups, alhtough they charge high
prices, are really not making that much money after
they pay expenses.

Sure, prices have risen drastically, but so has the
cost of performing,” Barsalona said. “Let’s be fair about
this. I, as an agent, have a lot longer to run in this
business than even the best of today’s musicians.
Tastes constantly change in music. Ad this to the fact
that most of these musicians have taken a few years of
hard knocks before being recognized. The money they
make now is very little when one considers the amount
of time over which it must last."”

But still Barsalona feels that a group can be over-
priced. “This really hurts a group. In fact, it usually
destroys them. I try to guide my groups and get the
best price 1 can, Whatever they deserve, If they want
more than I think they are worth, 1 try to reason with
them. If they will not relent, 1 try to get the price
they want. 1 really have no solution for the problem.
If the audiences feel they are paying too much, then
they should not go. If enough people stay away from
the concerts, perhaps the agents and managers will get
the message. But disrupting a concert or crashing the
gates is not the answer. There are usually enough
people who want to see the concert and are willing to
pay. Why should 200 people decide that the 8,000
people inside a concert hall are getting ripped off, when
the people inside are having a good time and really
feel the ticket price was worth it?"

Barsalona also mentioned a major difference be-
tween American and English groups. By nature of the
fact that an English group’s time is limited in the
LLS. performing in a secondary market is quite hard,
especially on the first tour. “There are about 15
major markets in the U.S. and probably three in
Canada. If we hit all of these on the first tour, we are
in good shape. On the second time around, the sec-
onary markets come into play. No matter what, we
try to place a group according to record sales, of their
LP, air play on local radio stations, and calls from
people in that particular market requesting prices on
the group. These are obvious but important factors.”

Barsalona said that who you know in the business
is very important. “We were handling Cocker for Chris
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Blackwell. Then he offered us Traffic. Then Free. We
got first pick because we were already handling one
of his acts, The fact that we rarely turn down on act
from someone who has already given us an act,”

“In the past, the days of real Top 40,” said Barsa-
lona, “the single and LP were more important than
the live performance of a group. Now the performance
of the group dictates the sales of the group's record,
s0 it is more important for us as agents to see how
the group performs live. I always try to catch a live
performance before we make a contract. Also, I always
try to talk to the group before they begin a tour.
We get along well too, since 1 am not as old as some
people believe.”

Barsalona has heard some interesting facts about
the youth in England and feels that this possibly applies
to youth in the U.S. as well. “I am told that the 10-13
year olds in the U.K. are rebelling against their older
brothers. The have a skin head and long hair phase
over there mow much like the old mods and rockers
thing. The young people want their own identity. They
aren't really appreciative of the 26-year-old lead singer.
In the States I think this is one of the reasons for the
popularity of a Grand Funk Railroad. They have been
put down repeatedly by the underground press but
the younger Kkids are not letting the press tell them
what to like., The audiences seems very happy with
them, so I don’t really think the kids really bother to
follow the underground’s suggestions anymore.”

Barsalona had a few comments on Bill Graham,
owner of the Fillmores and one of the first rock pro-
moters. “He is probably the finest promotion man in
the business. He brought a sense of professionalism
into the promotion business, Prior to Bill, the music
scene was not concerned with stage presence, It was
40 minutes and off. No light shows, no good sound
system. Graham made other promoters compete with
him, greatly raising the professional standards of that
end of the business. The Fillmore was the first to
try for that professional touch. He is fun to deal with
but no one will get rich by booking groups with him,
The fact is that groups want to play the Fillmore be-
cause of the audience and because of the professional
surroundings he has brought there.”

Barsalona sees no threat to live entertainment from
the video cassette industry. “When television first came
out, people were scared that the live entertainment field

Must Happen

was dead. As it turns out, the TV personalities went
into the clubs. It was healthy for the live entertainment
business. After the novelty of the idea wears off, I
think the same thing, essentially, will happen between
cassettes and live performances, Seeing an act on TV
or in the movies enhances the desire to see them live.

“Big agencies are too big and departmentalized,”
said Barsalona. “That is how they get hurt. If T was
at a big agency and wanted a TV date for a group, I
would have to go to another department. At Premier,
I do it all myself, or someone next door does it. Nothing
gets lost and there is less energy wasted,” This is the
secret of success as far as Barsalona is concerned, He
has worked hard to keep his agency small and at the
same time does the most for his artists,

Barsalona tries to get good talent in front of an
audience, build them up, keep them poing for as long
as he can. “We used to pget laughed at for the names
of the groups and all of that,” he said. “But as soon
as the money started to come in no one laughed in
our faces or the group’s faces anymore. It was an
educational process for the bigger and perhaps older
agencies.

“Is showbusiness only a contribution or is it a
business that takes people away from the ugliness of
everyday life and entertains them?" was Barsalona's
answer to the question of the white blues group's con-
tribution to society and the alleged “rip-offs” these
groups have done on the lesser known, purer blues
men of previous eras. “This business of you have to be
black to play the blues is nonsense. B.B. King says
that if it weren't for white rock groups giving credit
to the black man, he never would have made it, T agree.
If a group does the music well and a form of music
that should be brought out does come out then that
is good. Exploitation? I have never heard a young
person complain about the prices his dealer is giving
him for a weed that grows wild or for any other drug.
I wonder where the exploitation is coming from. They
only complain about a creative force that is the musi-
cian’s, not theirs. If they feel they are getting exploited,
let them not buy the seats for the concert. If they
want to hear it for free, let them turn on a radio. Let
them boycott the show. But let them respect the people
inside the theater who have paid to see the show and
enjoy themselves. Their argument is only good when
food. clothing and housing are free.
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A BILLBOARD POLL

THE EDITORS PICK
THE BEST OF ROCK NOW!

BLOOD, SWEAT AND TEARS—
“Child 1s Father ro the Man"—"2"

LOVIN' SPOONFUL—
“Hums of the Lovin'

Spoonful

ROCK

JEFFERSON AIRPLANE, “Surrealistic Pillow"” (RCA)

JEFFERSON AIRPLANE, "After Bathing at Baxter's”
(RCA)

THE BAND, “Music From Big Pink” (Capitol)

THE BAND (Capitol)

BEATLES, Collected Works (Capitol, Apple)

BLOOD, SWEAT & TEARS, "“Child Is Father to the
Man” (Columbia)

BLOOD, SWEAT & TEARS, 2" (Columbia)

ERIC BURDON & THE ANIMALS, "Best of” (MGM)

ERIC BURDON & THE ANIMALS, “Love Is” (MGM)

BYRDS, “Greatest Hits” (Columbia)

BYRDS, “Sweetheart of the Rodeo” (Columbia)

BEACH BOYS, "Good Vibrations” (Capitol)

BEE GEES, "Odessa” (Atco)

BUFFALO SPRINGFIELD, “Retrospective” (Atco)

CHAD STUART & JEREMY CLYDE, "Of Cabbages
and Kings” (Columbia)

CHICAGO, "Chicago Transit Authority” (Columbia)

JOE COCKER, "Mad Dogs & Englishmen” (A&M)

CANNED HEAT, "“Boogie With Canned Heat”
(Liberty)

CREAM, "Wheels of Fire” (Atco)

CREAM, "Best of” (Atco)

CREEDENCE CLEARWATER REVIVAL, “Cosmo's Fac-
tory” (Fantasy)

CREEDENCE CLEARWATER REVIVAL (Fantasy)

CROSBY, STILLS & NASH (Atlantic)

CROSBY, STILLS, NASH & YOUNG, "“Deja Vu"
(Atlantic)

DELANEY & BONNIE, “To Delaney From Bonnie”
(Atco)

DEEP PURPLE, “Shades of Deep Purple” (Tetragram-
maton)

R-64

JIMI HENDRIX—
“Are You Experienced"

THE BAND—"Music From Big Pink"

BOB DYLAN, "Collected Works” (Columbia)
JULIE DRISCOLL/BRIAN AUGER & THE TRINITY,

“Streetnoise” (Atco)
EASY RIDER, “Soundtrack” (Dunhill)
COUNTRY JOE & THE FISH, "Greatest Hits” (Van-
guard)
GRATEFUL DEAD, “Live/Dead” (Warner Bros.)
GRATEFUL DEAD, "Workingman’'s Dead” (Warner

Bros.)
ISAAC HAYES, “Hot Buttered Soul” (Enterprise)

IRON BUTTERFLY, “In-a-Gadda-Da-Vida” (Atco)
DR. JOHN THE NIGHTTRIPPER, "Gris-Gris” (Atco)
JIMI HENDRIX, “Are You Experienced?” (Reprise)
JIMI HENDRIX, “Smash Hits” (Reprise)

JANIS JOPLIN/BIG BROTHER & THE HOLDING
COMPANY, “Cheap Thrills” (Columbia)
LOVIN' SPOONFUL, “Humms of the Lovin’ Spoon-

ful” (Kama Sutra)
DAVE MASON, "Alone Together” (Blue Thumb)

VAN MORRISON, "Astral Weeks"” (Warner Bros.)
VAN MORRISON, “"Moondance” (Warner Bros.)
PAUL McCARTNEY, “McCartney” (Apple)

MOODY BLUES, “In Search of the Lost Chord”
(Deram)
SANTANA, "Santana Abraxas” (Columbia)

JOHN B. SEBASTIAN (Reprise)
HAIR, “Original Soundtrack” (RCA)

GRAND FUNK RAILROAD, "“Closer to Home"
(Capitol)

STEVE MILLER, “Children of the Future” (Capitol)

ROLLING STONES, Collected Works (London)

STEPPENWOLF, “Monster” (Dunhill)

QUICKSILVER MESSENGER SERVICE, "Happy Trials”
(Capitol)
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DAVE MASON—
“Alone Together”

ALBERT KING—
“"Live Wire/Blues Power"

TRAFFIC, "Mr. Fantasy” (United Artists)

TRAFFIC, "Best of” (United Artists)

TEN YEARS AFTER, "“Sssh” (Deram)

JESSE WINCHESTER (Ampex)

THE WHO, “Live at Leeds” (Decca)

THE WHO, "Tommy"” (Decca)

JOHNNY WINTER, “Second Winter” (Columbia)

NEIL YOUNG, "Everybody Knows This Is Nowhere”
(Reprise)

YOUNGBLOODS (RCA)

*WOODSTOCK, Soundtrack (Cotillion)

SIMON & GARFUNKEL, "Bookends” (Columbia)
THE DOORS (Elektra)

PROCUL HAREM, "A Whiter Shade of Pale” (Deram)

PROCUL HAREM, “A Salty Dog” (A&M)

LOVE, “Forever Changes” (Elektra)

LOVE, “Da Capo” (Elektra)

MIKE BLOOMFIELD/AL KOOPER/STEVE STILLS,
"Super Session” (Columbia)

LED ZEPPELIN, "I" (Atlantic)

JETHRO TULL, "Stand Up" (Reprise)

JOHN MAYALL/"”BLUES BREAKERS”/ERIC CLAPTON,
(London)

JOHN MAYALL, "Bare Wires"” (London)

FRANK ZAPPA, "Burnt Weenie Sandwich” (Bizarre)

THREE DOG NIGHT, "It Ain't Easy” (Dunhill)

RASCALS, "Greatest Hits" (Atlantic)

LEE MICHAELS, “Recital” (A&M)

LOVIN' SPOONFUL, "Best of” (Kama Sutra)

PAUL BUTTERFIELD BLUES BAND, “East-West"
(Elektra)

VELVET UNDERGROUND (MGM)

JOHN MAYALL, “Turning Point"” (Polydor)

JESUS CHRIST, “Superstar” (Decca)
*Me Longer
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HERBIE MANN—
“Memphis Underground”

\ L 'i{ _
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LOVE—"Da Capo"

FOLK IN ROCK

RICHIE HAVENS, “Mixed Bag" (Verve/Forecast)

RICHIE HAVEN, “Something Else Again” (Verve/
Forecast)

RICHIE HAVENS, "“Electric Havens” (Douglas)

INCREDIBLE STRING BAND, 5000 Layers of the
Onion” (Elektra)

INCREDIBLE STRING BAND, "Hangman's Beautiful
Daughter” (Elektra)

JUDY COLLINS, “"Who Knows Where the Time Goes”
(Elektra)

TIM HARDIN, “No. 3, Live in Concert” (Verve)

BILLIE JOE BECOAT, "“Reflections From a Cracked
Mirror” (Fantasy)

PETER, PAUL & MARY, "Album 1700" (Warner
Bros.)

JONI MITCHELL, “Clouds” (Reprise)

JONI MITCHELL, “Ladies of the Canyon” (Reprise)

BUFFY STE. MARIE, “"I'm Gonna Be a Country Girl
Again” (Vanguard)

JESSE COLIN YOUNG/YOUNGBLOODS, “Two Trips”
(Mercury)

JERRY JEFF WALKER, "Mr. Bojangles” (Atco)

JAMES TAYLOR (Apple)

JAMES TAYLOR, “Sweet Boby James”
Bros.)
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(Warner

RICHIE HAVENS—
“Mixed Bag”

ERIC CLAPTON—
Cream's "Wheels of Fire"
(seen here with Mylon)

o L )
INCREDIBLE STRING BAND—
“Hangman's Beautiful Daughter”

DONOVAN, "Donovan P. Leitch” (Janus)

DONOVAN, “Sunshine Superman” (Epic)

DONOVAN, "Hurdy Gurdy Man” (Epic)

TOM RUSH, "Circle Game” (Elektra)

JOAN BAEZ, "The First Ten Years" (Vanguard)

JOAN BAEZ, "One Step at a Time" (Vanguard)

LAURA NYRO, “Eli & the Thirteenth Confession”
(Columbia)

MELANIE, “Born to Be” (Buddah)

VAN DYKE PARKS, "Song Cycle” (Warner Bros.)

PHIL OCHS, "Greatest Hits"” (A&M)

PHIL OCHS, "Rehearsals for Retirement” (A&M

JIM KWESKIN JUG BAND, "Best of” (Vanguard)

BOB LIND, "Don't Be Concerned” (World Pacific)

STONE PONEYS & FRIENDS, "Vols. 1-3” (Capitol)

JOHN D. LOUDERMILK, “The Open Mind of"” (RCA)

ARL GUTHRIE, "Alice’s Restaurant” (Reprise)

JOHNNY CASH, “Greatest Hits, Vol. 1 & 2“
(Columbia)

SOUL IN ROCK

SLY & THE FAMILY STONE, “Stand” (Epic)

SLY & THE FAMILY STONE, “Greatest Hits" (Epic)
TEMPTATIONS, "Greatest Hits—Vol. 1 & 2" (Gordy)
JACKSON FIVE, "Third Album” (Motown)

MARVIN GAYE, “In the Groove" (Tamla)

www americanradiohistorv com

CREEDENCE ELE.-I RH"A TER REVIVAL—
"Cosmo's Factory"

ARETHA FRANKLIN, “Greatest Hits” (Atlantic)

ARETHA FRANKLIN, “Spirit in the Dark” (Atlantic)

ISAAC HAYES, “The Isaac Hayes Movement” (Enter-
prise)

EDWIN HAWKINS SINGERS, “Let Us Go Into the
House of the Lord” (Pavilion)

DIANA ROSS/SUPREMES, “Greatest Hits, Vols. 1-3"
(Motown)

ALBERT KING, “Live Wire/Blues Power"” (Stax)

JAMES BROWN, “Say It Loud, I'm Black and I'm
Proud” (King)

CHUCK BERRY, "Greatest Hits” (Chess)

BOOKER T. & THE M.G.'s, “Hip-Hug" (Stax)

BOOKER T. & THE M.G.’s, “Up-Tight” (Stax)
RAY CHARLES, “In Person” (Atlantic)
B.B. KING, “Live at the Regal” (ABC)

B.B. KING, “Live & Well” (Bluesway)

OTIS REDDING, “Otis Blue” (Volt)

OTIS REDDING, “Live in Europe” (Volt)
STAX/VOLT REVUE, “Live in London,” Vol. 1 (Stax)
CURTIS MAYFIELD, “Curtis” (Curtom)

MILES DAVIS, “Bitches Brew"” (Columbia)

MILES DAVIS, “In a Silent Way"” (Columbia)
ROBERTA FLACK, "First Take” (Atlantic)

GLADYS KNIGHT & THE PIPS, "Greatest Hits" (Soul)
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CHANGING THE image. Paul Revere and the Raiders, seen on a Smothers Brothers television show.,

ROGK-EGO TRIPS

Rock music has always had its school of hard

knocks. In the '50s, composers of easygoing music
said the rock styles of Elvis, Chuck Berry and Johnny
Ray would never last. Through the 60's we evolved
through many changes: pure rock associated with the
Beatles, rhythm and blues (with definite roots coming
from pure blues artists like Muddy Waters, Sonny Boy
Williamson, and Howlin® Wolf) brought to prominence
by the Rolling Stones, “teenybop™ music evolving with
Freddy and the Dreamers, Billy J, Kramer and the
Dakotas and the continuance of folk music with Peter,
Paul and Mary.

The critics of the "60s pinned down the music of
the day. They named the variations of rock, i.e., folk-
rock, bubblegum, psychedelic, and most recently, heavy.
Groups came and went, sometimes leaving their mark
with the “hip, young generation,” while most of them
hit the top 40 charts and quietly slipped back into
obscurity. The leaders—the Beatles, Rolling Stones,
Bob Dylan, the Jimi Hendrix Experience, Cream and
the Who—progressed and evolved to such stages that
in the latter '60s, people stopped tagging new LP',
songs and styles, Critics started listening to the music
instead of deftly trying to show their readers what the
deep, hidden messages were. Critics called Three Dog
Night heavy without really thinking about the tag. Led
Zeppelin brings "Oh wow, man, what a groovy trip
they're in" from our freak listeners of the day without
really thinking what they're saying.

Are you as into music as you were, say in 1966,
'67, or even '687

Are you still digging the sounds or again are we
waiting for another Beatles to come along? The so-
called good artists are continually selling albums even
though they seldom have top 40 hits.

Bill Graham, renowned leader of music concerts
today says that “rock 'n' roll stars are suffering from
a disease that is called 'too much too soon." They tend
to work on creating an image with their followers in-
stead of improving their craft.” The Beatles were caught
up in this bag until they decided to do what they felt
like with their music and appearance. ‘Sergeant Pepper”

R-66
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PAUL REVERE and the Raiders are now merely the Raiders, featuring Mark

Lindsay, seen here with Scorpio of the underground radio station, WGLD-FM,

Chicago.

By JAYNE FERGUSON

came along and suddenly there was a drastic change
in the music industry in the U.S.

MNeat suits were left behind when bands went out
on tour, Musicians appeared in public and acted as
they felt. Images were suddenly a thing of the past,
although unfortunately for some groups, images were
not easily shaken. The Who were at one time known
for their mod styles direct from the heart of Carnaby
Street,

It could be said that Bob Dylan did some introspec-
tive thinking during his 1B-month seclusion in his
Woodstock home and evolved out of his “angry young
man” image into one that is most evident on his “Nash-
ville Skvline” and “Self Portrait” albums.

Al Kooper, a drifter among musical circles, founded
and left groups as fast as he started them. Organizer
of Blood, Sweat and Tears, he decided after one album
that his place was not among the members of a group,
but as a sole musician who could claim full credit for
his work of writing, singing, and producing his efforts.

Although images are a thing of the past, ego trips
have brought many groups down the road of destruc-
tion. The musical ability and greatness of Cream was
overshadowed by its members feuding about who would
be considered leader, who would walk out on the
stage first, and who would be considered the innovator
of their music. Their fights finally led to a break-up
with two members teaming up to form Blind Faith
and again breaking up to go separate ways.

Petty jealousies over whose name would be star
billed occurred in many American groups as well as
English. The now defunct Buffalo Springfield met its
death in about the same manner as did Cream. Steve
Stills wrote the majority of the material for the group
and brought in Richie Furay as lead singer for the
Springfield. However, Stills possibly believed that since
he was writing the songs, he should sing them. With
such friction between Furay and Stills, and the other
members of the group that sided with either musician,
it was evident that the Buffalo Springfield would never
last as a band. As the year 1968 came to an end, so
did the Springfield.

Mark Lindsay, long-time featured singer of Paul

A BILLBOARD SPECIAL REPORT
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Revere and the Raiders decided in late 1969 to not
only start trying to change the group's image, but also
shorten the name of the band to just Raiders. He said
that “there is no longer a need for ego trips,” referring
to his title of “Featuring Mark Lindsay” that was tagged
onto albums, concert billings and television shows
throughout the past three years.

1970 has come along and it probably isn't wrong
in saying that many of the rock critics are at a loss
predicting where music is at, or even heading. Many
writers are grasping for labels that are no longer perti-
nent, or even fit for today's music. The young people
are no longer hung up on top 40 radio music pro-
gramming. This, however, is not to say the kids are
no longer listening or feel influenced by the music
played. Groups into their own music know that it will
be bought whether Joe so-and-so plays it on his radio
station or not.

James Taylor recently emerged into the public eye
after an unsuccessful recording bout with Apple rec-
ords. Although he is now being played on some top
40 stations with “Fire and Rain,” he received his public
acclaim by word-of-mouth. His first album was a bomb,
according to record sales, and usually when this occurs,
one is hesitant to buy a next effort. Taylor broke this
exception with “Sweet Baby James.”

Led Zeppelin could also be cited as a band that
found success without the help of top 40 radio. True,
progressive rock stations play their work incessantly
and some commercial stations give them airplay, but
the group didn't receive gold records for Led Zeppelin
and Led Zeppelin Il because of airplay.

There are many artists that are regional successes
such as Tom Rush, Poco, Livingston Taylor and Tim
Buckley who solely rely on concert dates and word-of-
mouth to promote themselves for album sales and
popularity.

Although images, ego trips (deflated, inflated or
otherwise) are not always the main problem with break-
ups concerning bands, it certainly is one of the more
prominent problems,

Growing up and breaking up is hard to do.
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JUSTA DUSTER JELLYBREAD OTIS SPANN BACON FAT
4804 4801 WITH FLEETWOOD MAC 4807
4802

With acts like FLEETWOOD MAC, CHICKEN SHACK, DUSTER BENNETT, [/ gz | s e o .
OTIS SPANN, JELLYBREAD and BACON FAT ) o

United Kingdom Office;
We find it hard to categorize their music. We simply prefer not to! ‘ 65 Parkway, London, N.W. 1
Distributed by D(’_’ﬁ or

The International Sound in Rock !

From England! From England!
BARCLAY JAMES HARVEST THE CLIMAX BLUES
e BAND PLAYS ON

From Holland!
IN AND OUT OF
FOCUS

97027

Also...MARTHA VELEZ, AUM, ANDREW LEIGH, PETER KELLY,
PAUL GEREMIA, JEAN RITCHIE, NEW DEAL STRING BAND,
TWINK, KILLING FLOOR, CLARKE-HUTCHINSON

All available on Sire Records 1eswest7atn street NewYork, N.Y. 10023

X Sire

Distributed by
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the association

Management : PATRICK COLECCHIO, 9124 Sunsel Bivd, Los Angeles, California 90069
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General News

Hanna-Barbera Sets
Return to Records

LOS ANGELES — Hanna-
Barbera is returning to records.
The film production company
meets with the board of direc-
tors of Taft Broadcasting (its
parent company) Tuesday (10)
to present a plan for develop-
ing a record label,

Hanna-Barbera has been out
of the record field for four
years. It had a three-year run

Polydor Gets
Spring, Event
Distrib Rights

NEW YORK—Polydor Rec-
ords has acquired worldwide
distribution rights to the Spring
and Event labels. Both labels
are owned by Julie and Roy
Rifkind.

With Spring's recent signing
of Joe Simon, Polydor has
strengthened its position in the
“soul field. Event is a pop-
oriented label whose roster in-
cludes the Buchanan Bros, and
Horatio. Spring also recently
signed Ray Godfrey. Both Simon
and Godfrey were signed as
writers as well as artists, John
Richburg, a Nashville disk
jockey, is Simon's producer.

Both the Spring and Event
labels are using such independent
producers as Cashman, Pistilli
& West, Bobby Feldman, John
Lombardo and Jerry Gross, Joe
Simon and Ray Godfrey.

The distribution pact with
Polydor will also include Gaucho
Music (BMI) and Sandbox Mu-
sic (ASCAP) with regard to in-
ternational publishing rights,

under Don Bohanan's direction,
primarily releasing children’s al-
bums and some leased rock
masters.

The new record company will
differ in a number of ways
from the old one, said president
Joe Barbera. First, the company
will not be named Hanna-Bar-
bera Records, the original name,
because the company now feels
its film name is too representa-
tive of children’s merchandise.
The brunt of HB Records LP’s
was material taken from its
TV series.

The name will have a more
contemporary flair and the em-
phasis will be on contemporary
music first and foremost and
then children's projects. “We
will start first with pop singles
and then albums and then move
back into the children's area,”
Barbera said.

He is interviewing candidates
for head of the label. That in-
dividual will have to build a
staff.

Hanna - Barbera's animation
wing has been working with
Don Kirshner on “The Globe-
trotters” series and David Mook
on the “Banana Splits” show of
several seasons ago.

MGM Builds
Studio Complex

LOS ANGELES—MGM has
built a three. studio complex,
with one room geared for quad-
rasonic recordings. The building
on Fairfax Ave., has been used
by Don Costa to record the
theme from “Ryan’s Daughter,”
an MGM film using Maurice
Jarre's score. The facility is the
first built and owned by MGM
outside its studio lot in Culver
City.

Ampex Entering Into Tape
Agreements with MGM

NEW YORK—Ampex Corp.
has denied entering into a tape
duplicating and marketing
agreement with Metro-Goldwyn-
Mayer, Inc.

In a statement issued Friday
(6), Ampex announced: * . . .
contrary to the article appear-
ing on page 14 of the Nov. 7,
1970 edition of Billboard, the
tape duplicating and marketing
agreement between Ampex and
MGM has not been renewed.”

However, m Los Angeles,

MGM has produced a signed

Radio Servicing
Cut by Lib/UA

NEW YORK — Liberty/UA
Records has cut back on servic-
ing records to radio stations and
will be servicing only certain
key stations in many markets.
In one region, it was learned,
50 Top 40 stations, 50 country
stations and 25 each easy listen-
ing and soul music stations only
will be served with free promo-
tion records. If a record shows
promise of becoming a hit, then
the policy will be to reservice
it to all stations, including the
smaller stations.
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For More Late News

See Page 62
0

contract from Ampex covering
the agreement. According to
MGM, the contract with Am-
pex is retroactive from July I,
1970 and concludes Dec. 31,
1971. It covers 18 months and
gives MGM 52.6 million.

Kennedy Single Bows

LOS ANGELES — Singer/
composer Ray Kennedy will
launch Al Bennett's Cream label
with the single, “She’s a Lady”
and “Bring Back the 0Old
Memories.” Dallas Smith, a
former Liberty producer, now in
independent production, brought
Kennedy to Cream.

Kennedy's single will be fol-
lowed by “Chain of Love
single featuring Clark and
Marilyn Burroughs., The two
disks will be released within the
next few weeks, then will be
followed by Kennedy's album.

The company will use inde-
pendent distributors and has al-
ready signed with London of
Canada for that area. Licensees
have yet to be-assigned inter-
nationally, although the com-
pany leans toward working with
one firm for the world.

In the tape area, a duplicator/
marketer will be utilized for the
first several vears. None has yet
been signed., The intention is to
concentrate on a small roster
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AUTO STEREO
UP AT APAA

CHICAGO — Automotive
stereo sound equipment exhibits
account for over 10 percent of
the Automotive Parts & Acces-
sories  Association (APAA)
booths this year, up significantly
from 1969, according to execu-
tive director Julian G. Morris.
APAA, which is holding its sec-
ond convention here at the In-
ternational Amphitheater Nov.
8-11, covers a $10.6 billion in-
dustry.

Morris said: “Not only do we
have 123 booths devoted to
auto stereo products, the booths
per manufacturer growth s
equally significant — some of
them are our top-budgeted ex-
hibits.” Over 30 auto tape equip-
ment - oriented exhibitors are
among the 600 manufacturers
using 1,000 booths. The show
expects to attract 11,000 buyers.
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NARM Aims Legal
Fight Vs. Pirates

NEW YORK—The National
Association of Record Merchan-
disers has pressed its war on
tape bootleggers, and a special
group of attorneys in the music
industry will meet Monday (9)
in Washington to map strategy.
These attorneys will meet to-
morrow {(10) with a full com-
mittee to report on possible
legislative maneuvers.

A special meeting of NARM
executives was called with lead-
ing record company representa-
tives here Nov. 2 by Jules Mala-

mud, executive director of
NARM in the face of what he
called “epidemic” bootlegging

problems plaguing the industry.
Jim Schwartz of NARM, head
of Schwartz Brothers distribut-
ing, estimated bootleggers are

Ampex to Distribute
Motown in Canada

NEW YORK—Ampex Music
of Canada and Motown Rec-
ords have signed a long-term
agreement giving Ampex rights
to the manufacture and distribu-
tion of the entire Motown cata-
log in Canada.

The pact gives Ampex of
Canada access to Motown's nine
labels including Gordy, Tamla,
Rare Earth, Weed and Chisa.
During this month, Ampex will
release more than 30 albums
from the Motown label in
Canada. They will first be avail-
able in various tape configura-
tions followed later by disk ver-
sions. Initial artists will include
Diana Ross, Stevie Wonder's
“Signed, Sealed, Delivered"”;
Jackson 5, the Temptations,
Rare Earth, and the Supremes.

Joe Pariselli, national market-
ing manager of Ampex Music of
Canada, said new releases will
be distributed simultaneously on
disk and tape once production
is established.

In a special promoetion de-
signed to boost the Motown
product on the Canadian mar-
ket, Ampex has named Novem-
ber “"Motown Month.” Special
merchandising plans include in-
store window banners featuring

of artists and build promotion
and marketing around these
names, Bennett has hired Lou
Stewart as his sales and promo-
tion manager; Pam Sklaar as
artist relations head; Si Zucker
as legal and financial director
and his son Wayne to coordinate
ad&r activities,

Wayne will produce dates and
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GRAMMY MAY
GO LIVE TV

LOS ANGELES — The Na-
tional Academy of Recording
Arts and Sciences is planning to
televise next year's Grammy
Awards live, CoBurt Corp. has
been given the assignment to
create a 90-minute live TV spe-
cial of the affair. Producers
Pierre Cossette and Burt Sugar-
man have been active in pro-
ducing music specials for na-
tional television.
RS T TE A A

many of Motown artists.

An additional thrust is expect-
ed to come from Top 40 radio
stations in Canada which have
been featuring as many as
six Motown singles. Canada’s
CHUM Charts have also been
highlighting Stevie Wonder's
“Heaven Help Us AlL" and “T'll
Be There,"” the Jackson 5.

Motown is the second major
record label within recent weeks
to give Ampex access to the
Canadian manufacture and dis-
tribution of its catalog. Van-
guard Records signed a similar
contract with Ampex less than
three weeks ago.

In other news from Ampex,
Peter- Young has been appointed
West Coast product manager of
the company’s Stereo Tape Di-
vision. He will be responsible
for co-ordinating new release
material from many California-
based record companies and in-
dependent production operations
under contract to AST,

Young will also provide mar-
keting information about new
releases to Ampex distributors
in that area. Gary Reasch re-
places Young as West Coast re-
gional sales manager for the
company,

Cream

the company will work with in-
dependent producers. A small
executive staff will be built and
it will all operate out of two
leased houses at 1112 Sher-
bourne off the Sunset Strip.
There are eight offices including
room in a guest house. Bennett's
office is in the living room.

The label has no plans for
immediately recording country
or soul music. The emphasis
will be on contemporary pop.
Bennett is waiting for the written
termination of his contract with
Transamerica, which owns Lib-
erty/ UA Records.

He has formed two publishing
companies, Butter (BMI) and
Churn (ASCAP) and Ray
Kennedy's works are housed in
Butter, which splits the royalties
with the singer's own Rayke
company and Smith's Old World
Music.

Bennett was associated with
Liberty 12 years and left while
president of Liberty/UA Rec-
ords.

stealing $100 million a year
from the record industry. Mala-
mud said bootleggers were cut-
ting into 25 percent of the
cartridge industry and 10 per-
cent of the entire record in-
dustry. Malamud presented a
receipt for $73.48 for 1B car-
tridges—all allegedly bootleg—
that he bought at a store in
Delaware. The problem is that
more and more legit firms are
dealing in these cartridges, he
said. One cartridge, obviously
bootlegged, had a label which
read on the edge: “All rights,
permissions have been paid.
Copy of this cartridge or con-
tents is prohibited.”

NARM will spearhead a cam-
paign against these bootleggers,
“and invite the full cooperation
of the rest of the industry.” It
was pointed out that the Re-
cording Industry Association of
America will sit in on all meet-
ings.

Named to a new Record &
Tape Industry Legislative Com-

(Continued on page 62)

N. Ertegun fo
Head Kinney
Intl Dept

NEW YORK—A newly cre-
ated Kinney Record label’s in-
ternational department will be
headed by WNesuhi Ertegun as
director of international opera-
tions, with Phil Rose as man-
aging director for the depart-
ment.

The international department
will represent the Warner Bros.-
Reprise, Elektra-Nonesuch, and
Atlantic-Atco-Cotillion  labels,
and will be run as a separate de-
partment. o

Ertegun, with Atlantic since
1955, has been in charge of At-
lantic’s international department
for many years, joining the com-
pany as director of albums in
1955. He also supervised the in-
troduction and marketing of Al-
lantic's tape product and is well
known as a producer.

Rose has been manager of the
Warner Bros.-Reprise interna-
tional department for the past
five years, joining from Can-
ada’s Compo Co., where he was
sales manager.

RCA Track
On 'Hamlet’

NEW YORK—RCA Records
will release the soundtrack of
“Hamlet,” the NBC-TV special
starring Richard Chamberlain.
The TV special, which will be
aired Tuesday (17), also features

Michael Redgrave, Margaret
Leighton, Richard Johnson and
John Gielgud.

The deal for the soundtrack
was made with Chamberlaine-Le
Maire Productions. George Le-
Maire is the producer of the
special which will inaugurate the
20th anniversary season of the
Hallmark Hall of Fame.

RCA will back the special Red
Seal release.with a heavy adver-
tising-promotion-publicity cam-
paign including network TV
spots during the special itself.
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General News

London Keys New
Artists to Singles

NEW YORK—The London
family of labels is gearing for
a new push into the singles
market with eight new acts and
three solo artists from Ger-
many, England and Memphis.
Walt Maguire, the company’s
pop a&r chief, wrapped up the
deals for the new artists on his
recent overseas junket,

In the line-up are a new duo,
Baskin and Copperfield; a
group, Sky Pony, both produced
through England’s Rama Pro-
ductions; Men, another new
group managed and produced
by Starlite Artists’ Peter Walsh
in London; the group, Current
Kraze, produced by Roger
Greenaway and Roger Cook, al-
ready assigned to the Deram
label; and another group, Quar-
tet, produced by Neil Slaven.

From Germany come two
groups and a solo artist, These
include Asterix, Les Humpries
Singers and Alfie Kahn. Also
from England is the group, Wal-
rus produced by David Hitch-
cock, and the group, Caravan
produced by Terry King, former
manager-producer of the For-
tunes.

Also from England
singer Billie Davis.

Representing Memphis will be
a new group called lota. The
group will be released on the
Mock label, a subsidiary of Hi
Records which is distributed by
London.

London will kick off its new
artists with a heavy promotional
and merchandising campaign in-
cluding a push by its regional
staffers across the country.

is girl

Chappell to Be Administrator
And Selling Agent for Tobey

NEW YORK — Chappell &
Co. has signed an exclusive
agreement with Tobey Music
Corp. to act as administrator
and sole selling agent. Tobey is
owned and operated by Harry

Poets’ Single
Takes a Hard
View of Drugs

NEW YORK—Few anti-hard
drug songs communicate with
the impact of “0.D." single a
realistic dramatization of a
heroin overdose recorded by the
Last Poets for Douglas Records,
distributed by Pickwick Inter-
national, A black street group
who pit ghetto poetry against
Afro rhythms, the Last Poets
have won acclaim throughout
the “underground” for their
artistic integrity and no-nonsense
tactics with issues affecting the
black community. Their first al-
bum for Douglas, titled “The
Last Poets,” is currently a best
seller on the pop, soul and jazz
charts. Excerpts from the lyrics
o "0.D.,)” on which Mercury
artist Budd}' Miles plays organ,
suggests why:

“I'm high!
I'm blind!
I'm wasted!
If 1 could only come down!
There i go, there i go
thereigo . . .
He slipped off into a nod
As the sounds became odd
And he could no longer
hear Train or Bird
He could only hear the loud
unspoken word
Get back! You're black!
No! But i'm beautiful, he
said
And then he suddenly
realized he was dead
And he was being lowered
into the ground
And his family and friends
were standing round
With their heads hanging
to the ground
Crying and carrying on
Cause their beautiful son
was gone
No! i'm not dead, his mind
said, don't bury me
Cause I didn't i didnt i
didnt’ ididn'tididn’t
And then he realized . . .
0D....0.D,...0.D.

Words and music by Alafia
Pudim, Douglas Music Corp.
(BMI).

4

and Henry Tobias and the estate
of Charles Tobias.

Henry and Harry Tobias will
both be actively engaged in
Tobey. Henry Tobias is launch-
ing his association with Chappell
via a Coast-t0o-Coast promotion
trip for Anita Bryant's “In God
We Trust” on Columbia. He
will also be introducing a new
album on the Capitol label en-
titled “A Selection of Best Song
Hits by the Tobias Brothers”
which includes cuts by Frank

(Continued on page 62)

Simon & Schuster to
Merge Into Kinney

NEW YORK — Kinney Na-
tional Service and Simon &
Schuster have reached an agree-
ment in Erim::iplr: to merge the
New York publishing house into
Kinney, in a tax-free transaction.

Each holder of 100 shares of
Simon & Schuster common
stock would receive two shares
of Kinney Series D stock and
13.6 shares of common stock.
Simon & Schuster has outstand-
ing 3,545,105 shares of common
and Class B stock, the Class B
stock being exchangeable for
Simon & Schuster common
stock on a share-for-share basis.

THE UNITED Jewish Appeal Music division broke both fund raising and
attendance records at the dinner held to honor Atlantic Records presi-
dent Ahmet Ertegun at the New York Hilton, Nov. 1. The event raised
$175,000 and attracted 1,100. Left to right, Bernie Block, Dome Dis-
tributing and UJA Ehﬂif’l‘l‘lﬂf‘l, Ertegun, Al Levine, Music Man Corp. and
UJA chairman, and Senator Jacob K. Javits who spoke at the dinner,

Barnaby’s Roster Is
Widened; Anka Pens

LOS ANGELES — Barnaby
Records is broadening its roster,
The two-year-old label has
signed Paul Anka, Claudine

Longet plus such new acts as
Peyton Hogue and Jimmy
Buffett.

The Andy Williams - Alan
Bernard-owned company will
get Anka to write songs for his
own recording dates. Bernard
noted that a more mature image
for Anka will be built into his

Epic Extends
Wynette Push

NEW YORK—Epic Records
has extended Tammy Wynette
month to include November, be-
cause the success of their intense
merchandising campaign for the
artist, that was launched in
October.

Consequently, Epic will re-
lease a new single, “Wonders
You Perform,” which was pre-
viously available as a special
bonus record in Miss Wynette's
“Inspiration” package. The
theme of the extended campaign
is “Tammy Wynette, the First
Lady,” the title of her new LP.
In addition to the new release
and the special “Inspiration”
package, her albums, “Greatest
Hits,” “Divorce,” *“Stand by
Your Man” and “"The Ways to
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first LP planned for release by
February.

Anka formerly recorded for
RCA, CBS distributes the Bar-
naby product, so the vocalist's
work will now be going through
CBS’ pipeline. Part of the reason
for Barnaby's new movement is
Bernard's participation. Besides
being the singer’s manager he
iIs now making production deals
for the label and giving it some
guidance.

Bernard brought Ray Stevens
to the label and just concluded
a deal with Monument for the
purchase of all of the singer's
early recordings.

Stevens’ “Unreal” album is
part of a three-title release now
being shipped. The other two
products are “We've Only Just
Begun,” by Claudine Longet
and “The Cricketts." new ren-
ditions of the group’s hits by the
priginal members of the band,

In Ken Berry, the television
actor, Bernard feels he has a
potential pop vocalist. “We've
sold 10,000 copies of his first
album and nobody knows he
records yet,” Bernard said.

The label has just released
two jazz titles from the Candid

(Continued on page 62)

Crow's 'King'
To Get Foreign
Simulrelease

LOS ANGELES — Amaret
Records” best - selling single,
“King of Rock and Roll,” by

Crow, receives simultaneous re-
lease from the label's licencees
on Monday (14). The simul-
tancous release by all countries
—a rarity in foreign markets—
follows the rapid acceptance of
the single in the U.S. market,
according to Kenny Myers. la-
bel president.

Myvers said that several coun-
tries, including Quality Records
of Canada, would also be re-
leasing “Midnight Sunshine,” by
Dave Antrell, another Amaret
artist, at the same time.

Along with the simultaneous
release, Amarect has also com-
pleted negotiations and renewed
foreign agreements with EMI
(England), Odeon (Argentina
and ChllEL Palacio de la Musi-
ca (Uruguay), Musik “‘ertrieb
(Switzerland) and Teldec (Aus-
tria and Germany).

Worldwide release plans for
Crow's new LP, being readied
by Dunwich Productions (Chi-
cago) on Dec. 1 are also being
completed. Material in the LP,
with the exception of the cur-
rent single, will all be original.

Westbound Pub

Exec Named

NEW YORK — Bridgeport
Music, Inc., the publishing wing
«f Westbound Records, will be
administered through Eguant
Music, Inc., the publishing divi-
sion of Janus Records. Dorothy
Schwartz has been named copy-
right and publishing manager,
responsible for administration
of Bridgeport. The Bridgeport
catalog includes compositions
from the Funkadelic albums as
well as the current single “God,
Love and Rock & Roll,” by
Teegarden & Van Winkle.

M’'media Adds Wrapper to
Sherman’s Yule Album

NEW YORK — Metromedia
Records which, along with Craig
Braun Advertising, has devel-
oped yet another innovative con-
cept for merchandising its new
Bobby Sherman Christmas al-
bum.

The LP of Yuletide songs is
packaged in eye-catching Christ-
mas wrappers for immediate
gift giving. According to Thomas
Noonan, vice-president and gen-
eral manager of Metromedia, the
package concept, developed by

Craig Braun, i5 in keeping with
his company’s plans to stay in
the forefront of the industry’s
merchandising trends.

He added that the Christmas
pack idea was specially designed
to save the consumer the hassle
of gift-wrapping the LP during
the rush of the holiday season.

Metromedia has already
shipped more than a quarter of
a million of the new LPs in their
bright holiday garb, and is plan-
ning a major marketing and
merchandising program to give it
additional thrust,

According to Noonan, the

company's policy of innovative
packaging has not only won it
several industry awards, but has
also helped to triple gross prod-
uct sales during the past fisczl
year,

Deutch to Coast
For UA Meetings
With Its Reps

NEW YORK — Murray
Deutch, executive vice-president
and general manager of United
Artists Music Group, heads for
the West Coast Monday (9) to
to join the firm's president, Mike
Stewart, for a week-long series
of meetings with the company's
top management from around
the world.

Representatives from the
Group's offices in England,
France, Germany, Japan and

Mexico will be attending to dis-
cuss United Artists films, pre-
viewing forthcoming motion pic-
ture scores and scores and songs,
evaluating the firm’s new music
publishing acquisitions and cur-
rent activity on material now in
release.
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BALLINJACK:
WE WON'T MENTION THE GROUPS
WHO REFUSE TO PLAY
ON THE SAME BILL WITH THEM.

3

It must be pretty Emharréssing. After all
Ballin'jack is a new gruup.Arf;imust of the
crowds they play for have come to see
somebody else. J

But those somebody-elses are dwindling.

- More and more groups simply won't play on
the same bill with them. °..

Ballin'jack has played 41 concerts over the
last few months. With incredible receptions
everywhere. Without an album.

Now you can find out for yourself what

. scares those supergroups.The Ballin'jack
album is here.

And soon youll be able to catch them at
the top of the bill

By the simple process of elimination.

ON COLUMBIA RECORDS =
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Orion Goes Info
Pop Music Field

LOS ANGELES—Orion Rec-
ords, which formerly has con-
centrated on classical material,
Is expanding to pop with a
single and album, "Bridging the
Cap,” the first of a series that
fuses classical and pop elements.

The initial album alternates
selections from Bach's “Well-
Tempered Clavier,” played by
harpsichordist Malcolm Hamil-
ton and the Classicats, a jazz
group, with saxophone, double
bass, electric guitar, clarinet,
drums and trumpet. Orion,
Giveon Cornfield, director, next
will issue “Rococoroe,” a rock
album of that period. Cornfield
plans to issue product with pop
orientation of other classical ma-
terial, including renaissance,
classical, romantic and opera.
The initial album alternates
hands of the same music plaved
by Hamilton and the Classicals.

Segovia Set Gets
Big Decca Push

NEW YORK—Decca Rec-
ards 15 supplving heavy mer-
chandising support to a deluxe,
double-fold package, being re-

feased this weck, by veteran
guiturist Andres Segoviu. The
Gold label set, “The Guitar

and 1" includes  biographical
reminiscences of Segovia's euarly
YEUrs.

The text was written and
spoken by the guitarist as the
disk’s narrative side carries Sego-
via into his mid-teens and in-
cludes basic guitar excrcises by
him. The second side has 12
studiecs by Coste, Sor and
Guiliani, all recorded for the
first time.

Giant Drive
On Phase 4

NEW YORK—London Rec-
ords is launching one of its big-
gest advertising campaigns on its
London phase 4 stereo line. The
drive is geared to the adult buyer
and employs the phrase, “ls this
how vou listen to music in your
house?” It shows a man with
fingers stuck in his ears to block
out rock sounds.

The campaign is running in
a broad section of consumer
media. The drive is scheduled to
last five months.

Intl Mgt Into

L]
New Expansion
1.OS ANGELES — Inter-
national Management Combine
continues its expansion into the
film industry with the signing
of British composer Kenny
Young. IMC will represent
Young in deals for film scores
and themes. IMC's co-owners
Bill Loeb and Lenny Poncher
will handle Young as a film
scorer and singer, Young's re-
cent hit was “Arizona.”

Young joins IMC's roster of
composer/ performers, Al De-
Lory, Neely Plumb, Bob Moline
and Artie Butler. The company
was formed originally to repre-
sent performers. Over the past
veir it has been representing rec-
ord producers and songwriters.
Plumb heads a secondary com-
pany, Soundtrack Productions,
which creates film music LP's
for record companies.
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xecutive Turntable

Music executive turntable Nov 6 am 11:40 . o

Nesuhi Ertegun named director of international operations,
Kinney Record labels, Phil Rose named managing director for
the department. (See separate story.)

ERTEGUN

ROSE BROWN ORLEANS

Arnie Orleans promoted to vice president, marketing, Chess
Records. He joined the company as national sales
manager and is director of marketing. He was
previously Midwest divisional manager, Mercury
Records. . . . Michael C. Berns named to the
newly created post of West Coast underground
promotion representative, MCA Records Dis-
tributing Corp. He was formerly with Kapp
Records. . . . Scott F. Ross named head of
Elektra’s West Coast sales division. He was
formerly sales manager, Western division, A&M Records.

Randy Brown appointed regional promotion manager, West-
ern region, Epic and Columbia Custom labels. Formerly with
Decca, Brown joined the company as North Western regional
manager.

John Mahan named West Coast professional manager, Vogue,
T. B. Harms and Von Tilzer Music. He was previously head of
RCA’s publishing operation on the West Coast. . . . Ira Bloom
named operations manager, classical division, Polydor Inc. He
was  previously operations manager, audio products, Decca
Records. . . . Peter Young named West Coast product manager,
Ampex Stereo Tapes (AST). He is Western regional sales man-
ager with the company. Replacing Young in this position is Gary
Raasch, who is tape specialist for AST. . Joey Michaels,
formerly promotion manager, London Records, will handle ad-
vertising for the Ron Rothman-Bob Scarnati Records Spectacular
chain of stores, N.Y. . . . William J. Matheson named district
sales manager covering Michigan, Indiana, Kentucky for Ampex
consumer equipment division,

Rudolph G. Kroupa, general manager, home entertainment
products division, North American Philips Corp., elected vice
president, New York Chapter, National Association of Service
Managers.

Dave Pell has left Liberty/UA where he has been the a&r
administrator. . . . Ted McQuiston joins the Fillmore Corp. in
San Francisco as national promotion director. He was formerly
with Chatton Distributors in promotion. . . . Christine Brooks
named publicity director for the Fillmore Corp. and its sub-
sidiaries. . . . Fred DeMann has left National General Records as
general manager.

Irving Deutch joins Wally Roker Music in Los Angeles as
executive vice president in charge of administration. . . . Steve
Stone named general professional manager for Beechwood and
Capitol Music Corporations. He was previously West Coast
professional manager for Central Songs, a firm owned by Capitol
Industries. . . . Neil Dillard named manager for Capitol product
released through Electrola Records in Germany. He was formerly
in Capitol’s international merchandising department.

Polydor Gears Program
To the Now Generation

BERNS

NEW YORK—Polydor Rec-
ords is putting together a pro-
motion staff and an operational
outline geared directly to the
now generation. Noel Love, the
label's director of national pro-
motion, has set up the following
guidelines for his staff to get
some of that youth market ac-
tion.

* A promotion man has to
be more completely knowledge-
able about his market and areas
and that takes more than just a
quicky approach. He has to go
to stores making sure that place-
ment of product 1s right, as well
as in-store displays and PA sys-
tems.

¢ He must see each distribu-
tor to be sure that the goods
aren’t just standing in the mid-
dle of the floor awaiting ship-
ment.

~® He has to check the rack-
jobbers individually to be sure
that the trades are petting ac-

curate accountings of sales ac-
tion to secure the listings, as well
as the normal monitoring of
stations reportedly playing Poly-
dor records.

“Tried and true theories are
no longer the only way to mar-
ket records, but instead, are in-
corporated along with innova-
tive ideas from a bright, dy-
namic and especially young staff
of field men,” Love said. Love
is assisted by Dave Chackler, age
25, who as national singles man-
ager functions as a mobile buffer
among distributors, stations and
regional men.

Working with them are: Rich
Tamburo, for the Philadelphia
area; Jerry Goodman, for the
Southern market; Gil Bogos,
regional West Coast manager;
Bud Hayden, for the San Fran-
cisco area; Mike Papale, for the
Midwest area; Steve Borkum,
for the New York area, and
Chester Simmons, as national
ré&b director.

NOVEMBER 14, 1970, BILLBOARD


www.americanradiohistory.com



www.americanradiohistory.com

Financial News

Blue Thumb Planning
A Product Step-Up

LLOS ANGELES—BIlue Thumb
is expanding its artists roster.
This vyear, the label released
nine albums and six singles.
“Our ultimate goal is |8 albums
a year,” said Bob Krasnow,
Blue Thumb's president, "We
must increase our product re-
leases In order to maintain
consistent levels of sales and
promotion.”

Blue Thumb at present has
five acts under contract: Love,

Dave Mason, Joao Donato,
Southwind and Szaho.
Label wvice president Don

Graham is on a two-week trip
with general manager Sal Licata
to visit Capitol executives in
major Eastern markets to ex-
plain the label's new five-LP
release, the first through Capi-
tol's distribution setup.

These LP's are by Szabo,
Love, Donato, the trio of Buddy
Guy, Junior Wells and Junior
Mance and a sampler called

“All Day Thumb Sucker.”

Map City Execs
On Jays Best

NEW YORK — Map City
Records executives Eddie Levine
and Harry Finfer are on the
road o preview an album from
Map City's new group the Blue
Jays, for distributors and radio
programmers. The executives
will stop in Philadelphia, Hart-
ford, Providence, Boston, Chi-
cago, Detroit, St. Louis, Buffalo,
Dallas, Houston, New Orleans,
and cities on the West Coast.
The Blue Jays recently opened a
club in Providence, R.1. Their
record is due for release Friday
(20),

Graham says the trip is to
establish contact in the field
with Capitol's sales and promo-
tion personnel, Graham will
work with promotion people;
Licata with sales executives.
Graham will also visit radio
stations with the new product
and information about the label’s
plans for its expanded artist
roster. Krasnow has been meet-
ing with several established acts
about joining the company.

Capital's newly formed in-
dependent labels department is
working on the Blue Thumb
albums as part of its responsi-
hility to develop sales, promo-
tion and merchandising plans
for the outside labels it dis-
tributes and manufacturers.

Wallichs Co.
Reports Loss

LOS ANGELES — Wallichs
Music & Entertainment Co. re-
ported at its first annual stock-
holders meeting that the com-
pany's net was a loss of
$203,726 or 17 cents a share
for the fiscal year ended May
31. The income was $8,349 694,

Clyde Wallichs, president of
the retail, firm indicated that
the company will show a profit
for the month of October. The
company cut losses in Septem-
ber to half of what they were
for the same month last year.
The company was formed in
May 1970 by a merger of the
Music & Entertainment Co. of
Arizona and Wallichs Music
City. The company operates |1
retail stores in Southern Cali-
fornia and Arizona.

‘Freethe People’ Picking Up
Steam in Record Coverage

NEW YORK — “Free the
People,” song written by Bar-
bara Keith, is beginning to pick
up disk coverage. The song

rolled into national prominence
via Delaney & Bonnie’s single
on Atco. The duo also included
it in their latest LP, “To Bonnie
From Delaney.”

The song was also recorded
by Barbra Streisand for her next
Columbia album which will fea-
ture ‘‘the best of today's new
songwriters.” Miss Keith recent-

ly recorded the song for A&M
Records, and an album featuring
“Free the People” is also in
preparation by Miss Keith.

Big 3 Music is now em-
barked on a campaign designed
to further develop Miss Keith's
copyrights,

Miss Keith's recent appear-
ance at Fillmore East was fol-
lowed with appearances on Ca-
nadian television with [an &
Sylvia as well as local TV guest
shots in the US. A series of
college concerts is also planned.
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Record Plant

In $250,000
Expansion Plan

NEW YORK — The East
Coast Record Plant, headed by
Chris Stone, is on a $250,000
expansion program which will
provide its studios with closed
circuit television, 16 and 35mm
projection capability, and full
guadraphonic sound for record-
ing and mixing. They will also
be able to stabilize sound equip-
ment compatibility in all thrze
studios.

Studios A and B will be
acoustically redesigned under the
direction of Tom Hidley of the
Record Plant’s research and de-
velopment department. After
completion of the program,
Studio A will accommodate 48
musicians and will be equipped
with a new Spectrasonics custom
console. There will be a full
complement of MCI-RP tape
machines through 24 tracks.
There will also be capabilities
of complete isolation on indi-
vidual recording tracks during
live recordings.

Two of the three studios will

he operating during reconstruc-
tion.

‘Love Story’ Track Getting
Big Promotion by Paramount

NEW YORK—A major pro-
motional effort is being run by
Paramount Records on the
soundtrack of the forthcoming
film, “Love Storv,” which has
music by Francis Lai. Albums
by Billy Vaughn and Frank
Pourcel will both feature the
theme from “Love Story" as
their title songs.

A complete set of selling aids
will be serviced to distributors
and key racks, including buttons,
streamers, mounted covers, di-
vider cards, ad layouts, stills

Bally’s Earnings
Are Up 41 Percent

CHICAGO—Baily Manufac-
turing Corp., during the first
nine months of 1971, has ex-
ceeded total earnings for the 12
months of last year. Net income
after taxes rose 41 percent to
$2,001,311 from the $1.416,-
414 recorded for the first nine
months of last year. The total
sales for the nine months end-
ed Sept. 30 were $24.094,631,
and 18 percent increase over
last vear. Bally reported earn-
ings per common share of 77
cents, compared with 60 cents
per share for the first nine
months of 1969,
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from the film, a special issue of
Paramount’s “Instant Replay”
newsletter, and graphics. Also,
enclosed will be a series of con-
tests and tie-ins for local use plus
copies of the best-selling book
the film is based on.

Paramount will support the
merchandising package with con-
sumer and trade advertising,
radio spots and saturation of the
college market. Previews for key
record and radio personnel
throughout the country also will
be set up as part of cross pro-
motions between record distri-
butors and film exhibitors. A
single version of the theme from
the soundtrack album and tapes
of the soundtrack and WVaughn
LP’s also is slated.

CBS Acquires
Ohio Builders

NEW YORK—CBS has ac-
quired a 49 percent interest in

the Klingbeil Co., developers
and managers of residential
communities based in Colum-

bus.

Under the terms of the agree-
ment, CBS paid 55 million to
Klingheil for new and treasury
shares equivalent 1o a 24.5 per-
cent interest and %5 million to
present Klingbeil shareholders
for a 24.5 percent interest, CBS
also has an option to acquire
the balance of the Klingbeil
stock in [975.
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"Sublime”

RECORDING OF SPECIAL MERIT Rex ReEd
ROBERTA FLACK: Chaprer Two. Roberta

Flack (vocals and piano); instrumental accom- ReViews ROberta

paniment, Donny Hathaway and Eumir Deo-
daco arr. Rererend Lee: Do What You Gotta Do Reprinted from Stereo Review

Just Like @ Woman; Let It Be Me: and four oth- November 1970
ers. ATLANTIC SD 1569 $5.98.

Performance: Majestic mother lode
Recording: Excellent

I've never seen her. Bur it doesn't matter, be-
cause [ have a fantasy image of her: an angelic,
shining, pure, gentle, black madonna of the
keyboard. She sits at her piano and her head is
bent, Afro graciously nodding to the wizardry
of her fingers. How does she do it? She makes
the keys spill out all those graceful notes while
her easy-flowing voice rises over, under, and
above, begging the melody, just a little, to fol-
low her, instead of the other way around. Ev-
ery now and then she seems to let go of her
voice entirely and her fingers tickle the song
along. Who could possibly live up tw this day-
dream image of mine? Roberta Flack could and
does.

But don’t be fooled by this mental portrair.

Raberta is no slip of a violet-shy lady offering
her ralent up to one and all just tor easy listen-

ing. There is a small price to pay and it isn't the
price of the beer, or the record, or an admis-
sion fee. The fee is the total artention Miss
Flack demands while she's performing. You
hear it even over rthe recordings. . . the moxie
of a modern woman demanding equal time for
both her music and her rights, female and
black. Listen to Reverend Lee, the opening song
on this, her second album. The song is an
amusing, slightly snarky slam ar Southern Bap-
tist morals, bur instead of Roberta just throw-
ing it our way to be digesred as a quick snack,
she keeps one of her majestcally controlling
paws on the song, 50 we are forced to behave
like ladies and gentlemen even in the presence
of a little prurient humor, Listen to the reserve
she displays as she sings Jim Webb's Do What
You Gotta Do lyrics. . . “"Go on, go do what you
gotta do. .. Come on back and see me when
you can. . . och yeah"'—a woman smart enough
to know when to give out rope and when to
pull it back again. And then the very feminine
plea of Dylan’s Just Like a Woman, which she
suspends for six sublime minutes. All the while
a subtle string section augments the sound and
the percussion clips away like a sleepy surrey
winding its way home on a moonlit night.
And so it goes with this album, each song
swelling 10 a crescendo and then melting away
to become a cherished musical memory. Ro-
berta Flack 15 so good | can even sit stull when
she sings that most constpated of songs, The
Impaisible Dream. Another strain is the “mes-
sage’’ song Buimesi ai Uinal, which closes the
set. Bur Roberta Flack injects even the mun-
dane with energy and beaury. She names her

price and demands to be heard. Pay the lady
and listen carefully. Even her schmaliz and her
scoldings are thrilling. R.R.
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On Atlantic Records & Tapes
(Tapes Distributed by Ampex)
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General News

Curb Stirring Rhubarb

o Continued from page [

racks should get behind the
campaign and not stock albums
by drug-advocating groups. Re-
garding Curb’s remarks on
doped-up acts, Barry said that
he has faced some of the same
hassles and is of a mind not to
accept dates with acts under the
influence.

Mike Maitland, head of
MCA’s record division, feels
every company has to run their
business the way- they see fit,
“If 1 am totally aware that
something harmful was being
put into a lyric, I'd try to stop
it. Most of the time we don't
know when we are being put
on and that can go for the hip-
pest label. In many cases, peo-
ple are running around trying
to find something negative in
the lyrics. If an act is whacked
out, I wouldn’t be involved with
them. Economically, it's a stupid
move to get mvolved with those
kinds of groups. They are
undependable.”

Jay Lasker, president of ABC
Dunhill Records, said: “We don’t
want to be a party to anybody
advocates the use of drugs. If
ords. We are not going to sign
an act or put out a record that
advocates the use of drungs. If
a performer uses drugs in his
private life, that's his own busi-
ness. The only way we would be
concerned was if we were a
party to advocating drug
usage.”

Friesen Comment
At A&M, vice president Gil

help getting the impression that
it was more on the basis of
commercial rather than moral
stature that he (Curb) selected
those artists involved. Witness
that Eric Burdon, who has been
known to openly advocate tak-
ing drugs, has not been affected
by Curb’s sudden passion for
morality. We feel that his re-
ferring to the recent deaths of
Jimi Hendrix, Al Wilson and
Janis Joplin, while making this
move, represents a patently rep-
rehensible attempt to exploit
these tragedies.”

In New York, Columbia Rec-
ords president Clive Davis called
Curb’s action “irresponsible”
and a “grandstand play,” add-
ing: “They're doing the record
industry a terrible disservice.”

Gordon Mclendon, president
of the McLendon Stations, took
exception to Davis' remarks.

Refutes Davis

“It 15 not surprising that Clive
Davis attacked MGM’'s releasing
of the rock acts,” Mclendon
said in Dallas. “In a 1ecent ad-
dress in Las Vegas (before a
broadcasting - reecurd industry
group), Davis vociferously
pointed out that his company
will continue to produce and
market to the general public
records containing any lyrics
that are conducive to creativity.
He commented that he will ac-
cept even a vulgar four letter
word in any song if his artist is
of the opinion that the word is
pertinent to the poetic message
in the song. One might suspect

Friesen said: "One can scarcely that the importance of drug
BEST SELLER
BLACK SABBATH

British Quartet Takes

Black Sabbath is a lot of things —
British and the best selling new
rack group on Warner Bros. Rec-
ords, for starters. A couple of
things they aren’t though, and we
and they insist that no one lump
them In with wilches, warlocks,
werewolves or other black magic
by-products.

“Black Sabbath," the group's
first LP, has already earned the

off with Debut Album

group extensive followings on
both coasts with its eminently
massive sound. The quartet has
followed this impressive intro-
duction with an album — “‘Para- |

noid" — which jumped to the top
iof the British charis and which =

scheduled for momentary release
here by Warner Bros. Records
(and tapes, distributed by
Ampex.)

iie Diack man'g
Durdon ig

HBAUY

e

messages and vulgarity to Co-
lumbia varies with the profit-
ability or non-profitability of
same,

*Mike Curb and MGM's de-
cision is bold and unprece-
dented. MGM is the first major
record company to take a giant
step in joining broadcasters who
have steadfastedly refused to
air drug-oriented songs."”

Among executives who chose
not to be named, the impression
was that Curb’s action was a
smoke bomb to unload non-
selling acts, Eighteen acts were
dropped from the roster, Curb
revealed last week,

Al Bennett, the former presi-
dent of Liberty/ UA now setting
up his own Cream label, feels
that it is incumbent on a rec-
ord company to watch the lyric
content of songs which could
tend to influence a youngster to
use drugs. “You can't general-
ize; you have to look at each
Iyric. I don't believe, with some
exceptions, that rock artists
have contributed to the use of
drugs. Kids who go to rock fes-

tivals and smoke pot were
smoking pot before the fesitvals
began.”

If a stoned act came to his
company, Bennett would make
a “business judgment” as to
whether he would sign them
rather than a moral one.

Personal manager Alan Ber-
nard said: "1 don’t really agree
with taking acts off a label be-
cause they're stoned. If an act
shows up -and performs and
there aren't any problems and
they don't inflict their philoso-
phy, then that's their thing. I
don’t approve of an act advo-
cating hard drugs, but 1 dis-
agree with Curb’s policy, which
is a form of censorship.”

Hanna-Barbera films has taken
an anti-drug stand by producing
a feature film, “The Drug
Scene” for theatrical release
and four slide films on drug
abuse.

CHICAGO — "l don't think
we (record companies) have the
right to decide what is moral,”
according to Irwin H. Stein-
berg, president of Mercury Rec-
ord Corp. “The public should
decide what is good and bad.
We shouldn’t really question
whether or not a person uses
drugs in his private life. It is
similar to the question of a
long-haired football player. If it
doesn’t stand in the way of do-
ing his job, why object?” Stein-
berg added that Mercury has
no plans to follow suit with
MGM and dump artists who are
into drugs.

Music Minus 1
Studios Opened

NEW YORK — Music Minus
One has its own recording
studios ready for operation. The
facilities include 4-track, 2-track
and monaural Scully and Am-
pex tape machines; Dolby units,
a quad-8 track console; a vari-
able frequency oscillator; natu-
ral and electronic echo cham-
bers, and the latest microphones.
The air-conditioned studio, de-
signed for sel-sync multi-track
recording, has a Hammond X-77
organ, a Baldwin grand piano,
and a complete set of Slinger-
land and Rogers drums, bass
and guitar amps, The studio also
has a 4-channel Bose plavback
system.

The studio is located at 43
West 61st St.

wwwW=americanradiohistorv: com

Melodiya Invites CEC Aide—
Seen Cultural Breakthrough

e Confinued from page |

CEC’s 1971 annual music in-
dustry tour of Eastern Europe.

The invitation was extended
to Woram by V. Pakhomov,
general director of Melodiya,
and his chief engineer, A,
Archinov, during a recent visit
to the U.S.

Woram, who sees the offer
as a major breakthrough in
East-West cultural relations, is
hoping to get together a full
group of American musicians
for the trip. This, he feels,
would not only give the Amer-
ican artists an opportunity to
record a complete album In a
Russian studio, while getting a
close insight into Eastern Eu-
ropean recording techniques;
but would also expose the Rus-
sians to Western musical trends.

Woram also disclosed that
at the Russians’ request he will
host another synthesizer demon-
stration during his 1971 wvisit,
This time a mini-Moog machine
will be used. During the CEC’s
1969 visit to the Soviet Union,
the RCA recording engineer
demonstrated the workings of a
portable Moog machine to
Russian engineers. The new of-
fer stems from their interest in
the workings of that unit.

Meanwhile, the CEC 15 of-
fering a special $150 discount
to early registrants for the trip.

Chi NARAS

Sets Seminars

CHICAGO—A series of work-
shop seminars have been sched-
uled as part of monthly meetings
of the Chicago chapter of the
Mational Academy of Recording
Arts and Sciences (NARAS), ac-
cording to chapter President
Paul Roewade. These seminars
will feature new electronic mu-
sical instruments, techniques on
quadrasonic recording and play-
back, recording and mixing tech-
niques for films, and other topics.

Guest talent at upcoming
meetings will include Hollywood
composers Earle Hagen and
Fred Karlin and engineers Phil
Ramone, president of A&R Re-
cording in New York, and Jim
Cunningham of 8-Track Record-
ing in Chicago.

The chapter’s first meeting in-
cludes the unveiling of Ludwig
Industries modulon vibe, with
featured artist/performer Gary
Burton.

London Ties LP
Push to 10 Years’
Date at Garden

NEW YORK—London Rec-
ords is preparing a promotional
campaign in connection with the
concert appearance Friday (13)
in Madison Square Garden of
10 Years After. London has
bought radio time on AM and
FM stations in the New York
area, and has advertised in local
papers.

The company is reprinting in
a flyer a photograph of the
group culled from their recent
album, “Cricklewood Green,”
and is distributing the photo-
graph in local stores. Cover
mini-glossies of the same LP are
also being rushed to stores in the
Northeast. The push will center
in New York, since the Garden
concert will be the group’s only
metropolitan area concert of the
Seasonn.

According to Woram, the round
trip cost, hotel and other ex-
penses inclusive will go to
$1,168 after March 30, 1971.
However, for registrants apply-
ing before Jan. 15, 1971, the
old cost of 51,068 will be ap-
plicable along with an early-
bird registration discount of

$50.

Only
Fidelitone
builds

sound
quality...

from diamond tip
to plastic grip!

Fidelitone is the only needle
manufacturer who makes a com-
plete diamond needle controlling
quality throughout production.
Fidelitone also provides you with
the most effective merchandising
program in the industry.

Yes, we Make It Easy for you to
sell more Fidelitone needles and
make more money at it, but it's
not easy to make diamond
needles.

First, we grind the diamond
points (a) to exacting tolerances
+ .0001" (1/10,000 of an inch).
We are now the world's leading
producer of diamond points!

The needle shank (b) is hollow
aluminum tubing only .02" in
diameter that must be cut,
crimped and drilled.

We compound and mold our own
rubber bearings (c) to unique
dynamic performance specifica-
tions.

We .also mold plastic lever arms
and grips (d). Everything is made
and put together in our Chicago
plant. After thorough inspection,
it goes into the Fidelitone plastic
needle box (we make these, too!).

The complete Fidelitone story is
easily summed up . . . stick with
the leader! Fidelitone is the
leader . . . the only American
company to make a complete
diamond needle . . . the only
needle line to offer a complete
merchandising program  that
Makes It Easy for you to build
sales and profits.

Fidelitone

Advancing Technology ond Merchandising
with...THE TOUCH OF MAGIC

G415 M. Revenswood Avenus, Chicago, Ilinois S062G

Say You Saw It in
Billboard
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“MOSTOF ALL"

(Buie-Cobb)
Produced by Buddy Buie and Steve Tyrell ® Arranged by Glen Spreen
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On Scepter Records and Scepter Tapes
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Tape CARtridge

Auto Equipment Sales Seen
Growing With Trade's Thrust

NEW YORK — There is a
continuing industry thrust which
will give automotive tape equip-
ment added sales impetus In
1971, and through the new dec-
ade.

Tape equipment manufactur-
ers are seeing the decision by
Chrysler and General Motors
to offer cassette units as option-
al eguipment in their 1971
models as a major breakthrough
for this configuration, and many
have already taken steps to cap-
italize on this.

Ampex, for instance, will be
pushing its line of automotive
cassette units at the APAA
Show which opens in Chicago,
Monday (9). The company's
three regular meodels featuring
player only, recorder/player
and player with FM radio will
be on display, along with a pro-
totype model of a fourth unit.

A spokesman for Ampex
Consumer Products Division
said that although 8-track ma-
chines are still favored over
cassette, his company has high
hopes for the eventual success
of the cassette configuration in
cars.

He pointed out that new fea-
tures, like the Dolby sound re-
duction system, have helped to
give the cassette a much-needed
shot-in-the-arm. He disclosed
that the cassette configuration
as an automotive system is gain-
ing in popularity among older
people with larger cars.

He was hard-pressed to ex-
plain this unusual trend, but sug-
gested that it might be middle
America's way of dis-associating
itself from the young rock-
oriented set, with whom 8-track
machines have been identified.

Although Ampex sees a great-
ly improved future for the cas-
sette as an automotive system,
the company does not think it
will surpass its 8-track counter-
part in popularity. “Eventually
neither one will be an out and
out winner,” the spokesman ob-
served.

With this in mind the com-
pany refuses to over-rule the
possibility of an Ampex 8-track
automotive unit sometime in the
forseeable future.

There is also a distinct possi-
bility of an Ampex four channel
automotive cassette machine.
Blueprints for such a unit are
currently on the company's
drawing-boards, but production
costs at this point of the con-
figuration’s development is a
major consideration.

Selectron International will
also be pushing automotive cas-
sette units at the APAA show.
Among them will be an auto-
matic reversible cassette and
combination Aiwa 8-track model.

Selectron, which also manufac-
tures the Milovac line, is work-
ing on four channel units in
both automotive and home ver-
S10NS.

With 16 players in the Mil-
ovac line and 22 under the Aiwa
brand name, the company has
one of the largest catalogs in the
business. In addition to the com-
bination cassette-8-track machine
which will be unveiled at the
show, there will be an Aiwa
car cassette unit with record fea-
ture.

Within recent times there has
been growing industry emphasis
on miniaturization of car play-

12

By RADCLIFFE JOE

ers. In its efforts to stay in the
forefront of industry trends,
Selectron is offering two Milo-
vac mini-8 players at a $49.94

list price. Other new units which
will be shown at the APAA
show will include a Milovac

(Continued on page 14)

AUTO STEREO buffs who want to record their own B-track cartrdges
represent a growing segment of the market, according to Lear Jet
which has several players with record feature. This is the Model H-350
which lists for $189.95. The deluxe unit germits recording in four

pairs of tracks for 2-channe! stereo or in

tracks for monaural re-

cordings. It also has a fast forward tape in indexing control.

WITH COFTIOMNAL FIDON WUMF MOUTING BRACKEET

WITH QPFTIDNA]L WOME ADAFTEN BFEAKEN CANIMET

AUTO players now move from the car into the home such as this Lear
Jet Model A-55. The unit mounts and locks under the dash or over
the transmission hump and has a speaker enclosure for home use.

The basic unit lists for $69.95.

Certron Revamping
Marketing, Product

LOS ANGELES—Certron is
reorganizing its marketing and
manufacturing operations,

Ralph Cornuelle, marketing
vice president, has divided the
marketing division into three de-
partments: product management,
sales and marketing services, All
departments report to newly ap-
pointed Richard Parsons, mar-
keting director.

Product management, direct-
ed by Bob McClure (audio) and
Mark Roadarmel (computer),
will be involved in product de-
velopment, merchandising, pro-
motion and advertising. Sales
will be guided by Mike Rutter,
general sales manager of Cer-
tron’s Anaheim, Calif., operation
which accounts for about 60
percent of the company's sales.
Linda Wright, former corporate
controller of Certron, has been
named director of sales and
marketing administration = and
will head marketing services.

Parsons said the reason for
the reorganization is basic.
“Competitive factors are so
strong (in our industry) that we
had to define and redefine our
marketing strategy. It's time to
behave like a big company, and
that means changes in philoso-
phy, marketing procedures, prod-
uct emphasis, etc.”

Part of Certron’s program, ac-
cording to Parsons, is to improve
the company's image in the
audio field,

“We had been competing in
blank tape as a ‘low-end’ price-
conscious company,” Parsons
said. “That's changing. We're
developing a new image and will
compete in the ‘high-end’ market-
place.”

To this end, Certron will de-
velop its own product brand
name in blank cassettes in the
medium to high-end product
areas. To do this, Parsons feels
a marketing, promotion and ad-
vertising campaign will be
launched on Certron's brand
products, Certron also will con-
tinue its private labeling work.

Lib/UA to Release 4-Channel
Product for Yule; System Praised

LOS ANGELES — Liberty/
UA, which will release four
channel/8-track product in time
for Christmas, expects the new
system will provide additional
impetus to tape sales.

Charley Bratnober, new head
of Lib/UA’s tape department,
said, “We expect a good holiday
buying season in conventional
prerecorded cassette and stereo-
8 product, but our new Quad-8
catalog will bring an additional
sales lift.”

Bratnober will exploit the
company’s new quadrasonic rep-
ertoire (six titles), and is making
plans to market another six titles
in January.

Promotions already under way
will continue, with a major ef-
fort being made to promote
Liberty/UA's new sleeve-type
cassette box, the Eez-Ette. The
cassette can be slipped out of
the polystyrene box with one
hand.

Although Bratnober doesn't
see a mass market for quadra-
sonic just yet, he feels that

“software has to be available
when hardware producers mar-
ket machines.”

“It's simply a matter of time
before 4-channel becomes ac-
ceptable on a mass scale,” he
said. “We don’t want to be lag-
gards in that field when it finally
sells on a mass merchandising
level.”

Liberty/UA is selling its
“Sonic Spectrum Plus™ (4-chan-
nel) line at $7.98.

To bolster his department,
Bratnober has appointed John
lerardi as his assistant. Ierardi
will concentrate in packaging,
merchandising and repertoire,
while Bratnober will continue to
direct the sales effort,

Ampex Consumer Approval

CHICAGO — A consumer-
oriented tape recorder program
cannot be measured in terms of
“one-time" offers or pressure
as with push through dealer pro-
grams, according to Ampex's
E. Peter Larmer. Moreover, un-
like dealer oriented efforts, the
consumer approach must be ac-
cepted by dealer and consumer
alike.

Larmer, Ampex consumer
equipment division general man-
ager, outlines six areas his firm
is pushing: helping the consum-
er overcome confusion with
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formats; teaching salesmen to

ascertain consumer needs; con-

sistent fair trade pricing; provid-
ing bona fide money-saving
bonus with the sale of Ampex
equipment; revolutionary tape
recorder accessories; equipment
designed for strength and long-
term service.

“The consumer and dealer
alike have been discounted and
bamboozled to the point where
there is no trust in what anyone
says,” Larmer said in mention-
ing fair trade and its effect in

(Continued on page 14)

“We have to build and en-
hance our name,” he said.
"We've become aware of image
and brand identification. Qur
goal is to broaden our blank cas-
sette line and aim at the high-
end market.”

Line Broadened

The line will be broadened in
blank cassettes, 8-track cartridges
and reel-to-reel, with special
emphasis in cassette. Marketing
thrusts also will be directed in
audio plastics to OEM's cus-
tom duplicating and educational
blank tape. In two months, Cer-
tron will offer a complete line
of educational blank tape prod-
ucts,

The blank cassette line will be
in four marketing areas: promo-

tional, private label, deluxe and
standard.

“We want to maintain our
business in the low-price market,
but our chief thrust will be in
the medium to high-price range,”
Parsons said.

In the international market,
Certron recently opened a ware-
housing/sales operation in Lu-
gano, Switzerland, called Certron
International, S.A., and it con-
tinues to assemble cassettes in
Mexicali, Mexico,

As part of its program to
“turn its reputation around” in
the audio field, Certron recently
announced it was custom dupli-
cating product for two com-
panies, Motown and the Shelby
Singleton Corp.

It is custom duplicating 8-
track and cassette for Singleton,
while duplicating 8-track for
Motown.

DGG Double
LP Cassette

NEW YORK — Deutsche
Grammophon, in a continuing
effort to program complete
classical works on one side of a
cassette, has begun production
of a series of double LP cas-
sette packages.

Initial product in this format
includes “Virtuoso Flute Con-
certos,” “Russian Impressions,”
“Russian Ballet,” a cassette of
David Igor Oistrakh performing
“Bruch, Beethoven and Bach,”
and another of “Peer Gynt,”
“Carmen,” and “Coq d'Or
Suites.”

The two LP cassette concept
offers more than 40 minutes of
programming per side with an
almost negligible effect on the
sound reproduction, it is claimed.

Hailing the new cassette as a
big breakthrough in classical
programming, Lloyd Gellasen
of D.G.G. said it wouid eventu-
ally lead to the programming of
longer works on fewer cassettes.
This will provide consumers with
fewer side changes and breaks
between movements.

DGG has launched a major
merchandising program to intro-
duce the new cassettes, List
price of the new items is $10.95,
and shipment begins this month.

In addition to the new twin
LP cassettes, DGG is also of-
fering 12 regular cassettes as
part of its November release.
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BANDT

BREAKS
LOOSE!

*Band 1, Side 1, to be exact,
Of the group’s steadily chart-climbing
debut album by the same name,

M2D 1031

T he break-away band 1s

“G Part 1’
ypsy Queen, 2 oo
b/w*Dead and Gone.” .
It'swild.

HICD®Ey
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Merchandising Quad-8 Requires
2-Level Planning: Motorola Exec

CHICAGO — Merchandising
4-channel tape systems presents
a paradox, in the opinion of
C.J. (Red) Gentry, product man-
ager, Motorola Automotive
Products. The product will be
youth-oriented but it will be
premium-priced. Thus manufac-
turers have a greater obligation
to provide retailers with more
promotional tools.

“I'm certainly ready to ac-
cept more responsibility be-
cause I think the concept has
to be heard by the consumer.

This means we're going to have
to provide mock-ups of auto-
mobiles, special demonstration
rooms, special speaker hook-ups
—whatever—so that dealers can
actually demonstrate the differ-
ence.”

Gentry also believes that the
tape retailer must take a little
extra time to qualify the cus-
tomer. “In other words, take a
few seconds to find out if the
person digs the rock groups or
really likes something in the
easy listening line. Then vyou

Urdon I5

Bau

have an edge when you move to
the demonstration.”

At home recovering from a
broken leg, Gentry says he has
at least had some opportunity
to collect his thoughts about
4-channel and prototype car
units Motorola will introduce at
the Automotive Parts & Acces-
sories Association (APAA) show.

In terms of in-store merchan-
dising, he sees 4-channel equated
to the problems of vibrasonic
several years ago. "It was just
impossible to demonstrate re-
verberators in the store—ithey
had to be heard in the actual
surroundings of the car.

“This will be the ideal way
of selling 4-channel,” he said,
leading into still another para-
dox: few dealers are equipped
to take the customer outside to
hear 4-channel in a car.

“] know that personally, I
find 4-channel just as dynamic
as stereo was in the beginning
but it’s very hard for me to con-
vey this kind of excitement in
words. I don’t want to do it with
words. But if a demonstration
situation can position the cus-
tomer so that he hears the rich-
ness of sound and the depth
of sound then the words we use
will mean something.”

The one thing Gentry is cer-
tain about is the marketing di-
rection of 4-channel—youth.

“Since I have a house full of
kids, T certainly appreciate the
fact that they want sound wher-
ever they go and they are mo-

(Continued on page 18)

NOW, THIS OUTSTANDING
SEMINAR ON CASSETTE TAPE

“COMMUNICATING: MARKETING'S BIGGEST HANG-UP"

e When you talk, who listens?
® When you write, who reads ?

® When you need action, who moves?

BOB TOWNSEND
Best-Selling author, former

board chairman af Avis
Hant & Car, lformer sanior

V.P. of American Expriess,
and Dun & Bradsireef
Director. He'll shake you
out of your complacency,
rattle a few cages and

give you a few second
thoughts on how effective
yvour marketing
communicalions really are.

FREE BEAUTIFUL
12 POCKET
CASSETTE ALBUM

Yes, this beautiful, protective
holder for your cassetles.
Yours at no additional charge
with any cassette order.
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BILL GOYE

was such a8 graat
salesman for 36 that he
qult selling and s
devoling his time to telling
athers his farmulas far
succeszs, What he doesn'l
know about communi=
caling...and motivafing
salesman...lsn't

warth knowing.
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RAY CONSIDINE

e gat people
o “really’" listen.
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Please send me
Completle Cassetle Sels
($30.00 per set of four
one hour tapes each)

MName & Tille

is o sales training expert.
Communicating ... its
meathods, {2 resulis...ara
hias bag. Ha'll demonstrate
four technigues used

TYLER MAC DONALD

heads up one of the
West's major ad sgencies,
Ayer, Joergenson,
MacDonald. Communicating,
in every farm, Iz hils
business. A noled markel-
ing strategist, Tylar

heads an organization
which helps market the
products and services of
over 40 major companies,

Check enclosad [
pleasa bill my company []

Campany

Addrass

City State

Zip

D Make chacks payable ta

2040 North Towne Avenue
Pomona, California 91767
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PROPER PLACEMENT of speakers for Quad-8 in car,
Tarr Advises on
How to Sell Quad-8

NEW YORK—Demonstration
is the most important factor in
selling Quad-8, and the key to a
convincing demonstration—and
for that matter, to authentic re-
production of 4-channel 8-track
CARtridges—is assured by the
proper placement of the four
speakers. So said Irwin Tarr,
RCA vice president, planning.

The car provides the ideal
sound chamber, Tarr said, by
eliminating the problems created
by furniture placement, and dif-
ferences in room size. The
simplest method of demonstrat-
ing Quad-8 is in an automobile,
he said. If this isn't possible at
the dealer level, Tarr said, the
use of a standard vertical listen-
ing booth with speakers in the
four corners would suffice, He
said RCA has designed a mode
listening booth for demonstrat-
ing its home model.

Tarr cautioned car installers
against using the rear package
shelf in two-door cars for plac-
ing the two rear speakers. Con-
venience of installation there
tends to prompt speaker place-
ment in that area of two-door
automobiles. However, this leads

to distortion of sound. Tarr
said the sound bounces off the
adjacent hard glass of the rear
window and tends to overpower
the sound balance,

Tarr suggested that the two
speakers be placed on the op-
posite sides of each door and
that the distance between the
two speakers in each door is
sufficient to provide perceptible
sound separation. In a four-door
car, the speakers should be
placed in each door. Tarr said
that the rear seat will not block
the sound from the speakers and
thereby not interfere with well-
balanced four-channel reproduc-
tion.

Tarr stressed the fact that the
spectacular sound created by
Quad-8 in the car i1s the best
sales clincher.

The after-market side of the
automotive field will prove to
be the major launching pad for
Quad-8, Tarr said. Four-channel
sound is not expected to be fea-
fured as an OEM (factory-
installed) feature in the 1971
car models, and after-market
outlets have the field to them-
selves, he said.

Sales Growing With Trade’s Thrust

¢ Continued from page 12

cassette unit for the car which
lists at $74.95.

Jerold Peterson, marketing
director of Selectron feels that
cassettes and mini-8 units rep-
resent an answer to the preva-
lent theft problem. He sees more
glove compartment installation,
and a trend towards the lock-
mount and combination car-
home unit.

Mini-8

Lear Jet will be pushing the
mini-8 concept at the show. Top
of the line will be the company’s
4" x 6" unit which was intro-
duced at the recent National
Premium Show in Chicago.

Lear Jet's, Mike Sieler agrees
that mini-8 units are ideal for
glove compartment installation,
and for compact cars.

Despite the trend towards min-
iaturization, Lear Jet's Model A
55 which serves as both a car
and home unit is still one of the
company's most popular catalog
numbers. This unit which lists
for $69.95 fits under the dash
or on the transmission hump.

Other units in the Lear auto-
motive line include the deluxe
Model A-250 which features
AM/FM multiplex radio with
signal seeking operation, as well
as fast forward and cartridge
eject. List price is $225.

The firm also has a 4-channel
machine that features fast for-
ward tape controls and four sep-
arate volume controls.

Panasonic hopes to catch the
eye of APAA visitors with a
low-priced mini-8 player that
lists at $49.99, and a cassette
player, Model CX-121 specially
designed for either in-dash or
hang-on mounting. This unit
lists for $79.99.

Other top-of-the-line units in-
clude an automotive B-track
stereo player with hide-away
controls and eject button. This
Model CX-830 lists for $89.99,
There is also an 8-track player
with FM radio in which the
cartridge fits all the way into
the unit and is removed by an
eject button. This unit, Model
(C(Q-909, features a repeat but-
ton. List price is $119.99.

Consumer Approval
e Continued from page 12

building strong dealer relation-
ships.

Up to $79.10 worth of re-
corded or blank cassettes and a
$32.80 list cassette caddy rep-
resenting more than a 50 per-
cent savings are being offered
as in-store merchandising bo-
nuses with the purchase of any
of the company’s many casseite
units.

when answering ads . . .
Say You Saw It in
Billboard
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STRAGK STEREQ
GARTRIDGES
FOR THE PRIGE
OF REGORDS

Davis, Jr., Steve & Eydie, Buddy Holly, The
Ames Brothers (featuring Ed Ames), Lawrence
Welk, The Mills Brothers, Earl Grant, Pete
Fountain, Jo Stafford, The Ray Charles Singers,
Skitch Henderson, Jack Jones and many others.

At $3.98, you won't have to push these

== cartridges. All you have to do is ask for our new
W—2=" counterdisplay.

: =2 Andthentrytokeepitfilled.

VOCALIoN
RECORDS AND TAPES

A PRODUCT OF MCA, INC.

There are over 10,000,000 tape cartridge
players in the U. S. But up until now,

people had to pay around $7 for cartridges.
Which tempted them to make do with as

few as possible.

So Vocalion is introducing cartridges that

list for $3.98. That's a price the public is used
to. They've bought billions of records at it.
Vocalion cartridges feature Peggy Lee, Sammy

vocawlon
BTTACK SIEre0
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Quad: The System Which
Spans All Product Gaps

LOS ANGELES—The con-
sumer can now choose from a
wide variety of tape cartridge
equipment, the latest being 4-
channel 8-track.

Quadrasonic cuts across all
product categories and config-
urations, It is invading the home
in open reel and quad-8, and in
the auto in quad-8 cartridge
form.

Cassettes are said to be on the
way, too, most likely in a com-
patible configuration that will
allow the same cassette to pro-
vide either stereo or quad form,
depending on what playback
equipment is used,

Many believe the tape re-
corder industry will experience
a landmark year when the con-
sumer ultimately accepts 4-chan-
nel sound. Some, like producers
of high fidelity equipment, seem
to be accepting the idea that 4-
channel sound will be a commer-
cial reality in the not too distant
future.

The configuration breakdown:

The RCA-Motorola 4-chan-
nel, 8-track system has supplied
8-track with a promotional shot-
in-the-arm in its continuing bat-
tle with cassette.

Other manufacturers have
quickly followed the lead of
RCA (with two home units) and

Fox Agency
Presses Piracy
War in Suif

® Continued from page |

Seven Music Corp., East Pub-
lications, Inc., Jac Music Co.,
Inc., Blackwood Music, Inc.,
Cotillion Musie, Inc., Al Gal-
lico Music Corp., Damila Music,
Inc., Fat Zach Music, Inc., U.S.
Songs, Inc. and Gideon Music,
Inc.

The defendants are Matty Bal-
laro, The Cellar Boutique, Inc.,
Tape Center, Ltd.,, Ramona A.
Cortese, Music City Distributing
Corp., Executive Advertising,
Inc., Muntz House of Stereo,
J.H. Hargreaves, L. Hass Co.,
Inc., Glen Kruse, Charles
Sherry, B&L Enterprises, Ken-
neth Frank Schatra and Gene
Alan Pekar.

Ables and Clark, attorneys
for the plaintiffs, stated that
among the copyrighted works
are “Green River,” “Down on
the Corner,” “Bad Moon Ris-
ing,” “Fortunate Son,” “Who'll
Stop the Rain,” “I Believe,"
“Folsom Prison Blues,” “Lucre-
tia Macevil,” “Spinning Wheel,"
“In the Midnight House,” “The
House of the Rising Sun,” “I've
Gotta Be Me" and “They Long
to Be Close to You.”

With the filing of the com-
plaint, plaintiffs requested—and
were granted — an immediate
restraining order, They also
asked for a prompt hearing on
their application for a prelimi-
nary injunction pending final
determination of the action,

Al Berman, managing direc-
tor of the Harry Fox Agency, in
an affidavit in support of plain-
tiffs" request for immediate re-
lief, said:

“Recent  information brought

(Continued on page 62)
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By BRUCE WEBER

Motorola (with an auto model)
in the quad race. Four-channel
8-track is either available or soon
will be from Telex, Automatic
Radio, Muntz Stereo Corp.,
Cartapes, Toyo and Lear Jet,
which will market a home unit
with AM-FM stereo radio at
about $250,

RCA plans to have two 4-
channel 8-track units in its home
product line, including a promo-
tional model with two external

speakers and two internal speak-
ers at $199.95 and a step-up
version with four external speak-
ers at under $250,

But a 4-channel deck, be it
cartridge or cassette, won't de-
liver the desired results without
two separate stereo amplifiers
(or a 4-channel amplifier) and
four separate but equal speaker
systems.

Some sound aware consumers

(Continued on page 62)

Auto Stereo 8 Rides
High in '70: AR Exec

MELROSE, Mass.—Automo-
tive stereo-8 players gained
worldwide acceptance during
1970 more than at any other
period since their introduction,
according to Walter P. Semo-
noff, president of Automatic Ra-
dio International.

“This,” he said, “is indicated
by the growing demand for prod-
uct at both consumer and dealer
levels.

“The consumer’'s thirst for a
better and more sophisticated
tape player product tells us that
the cartridge and cassette sys-
tems of entertainment are being
given precedence over the nor-
mal car radjo.”

Semonoff based this trend on
several factors including the
over-abundance of commercials
used on radio. He also pointed
out that reproduction qualities
of a car radio are inferior to
those of stereo 8 players. “Also,”
he added, “the consumer quick-
ly learns that he can use the
same cartridge entertainment in
his home, thereby getting dou-
ble value and enjoyment for his
investment."

Comparing consumer accept-
ance of automotive stereo 8
players with that of their cas-
sette counterparts, the Automat-
ic Radio executive said the auto-
motive 8-track plaver still leads
in sales and popularity around
the world.

He disclosed that car cassette

AR to 2-Step Distrib

o Continued from page 1

car stereo models and one home
unit, The suggested list prices
range from $59.95 to $140.95.
According to Lyle, the com-
pany will start appointing Arti-
san-50 distributors immediately
after the Chicago unveiling.

According to Lyle, Artisan-
50 will be offered to dealers at
a 30 percent discount, retailers
a 42 percent markup. The new
line will feature an 8-track
playback unit with recording
capability listing at $139.95.

The Titan line, primarily au-
tomotive, will offer 10 models
with suggested list prices from
$59.95 to $139.95. AR-Auto-
matic Radio line will offer 10
models including its Quad-AR-
Matic 4-channel playback. Spe-
cial feature of the gattﬂr is a
lock-in bracket whith secures
the unit in the car prevent
theft while allowing |the con-
sumer fto play Quad-8 -car-
tridges in his home with the use
of a power supply adaptor
($32.95 list). Of course, four
speakers will be needed for
home use.

systems, although gaining in pop-
ularity, are not expected to equal
B-track cartridge units for many
Years.

His reasons include the su-
perior reproduction quality of
stereo-8, and the continuous loop
concept utilized in B-track car-
tridges which negates, the need
to flip the cartridge in order to
play the second side. Also, ser-
vice requirements of 8-track
players are negligible compared
to those of the cassette, he said.

Semonoff cited aggressive mar-
keting and merchandising cam-
paigns for 8-track players as
having played an important role
in the worldwide acceptance of
this configuration.

He added, “Contrary to the
normal sales pattern of car ra-
dios, automotive B-track players
can be purchased and installed
at almost any department store,
hi-fi and record shop, gasoline
itations, camera stores, furniture
and appliance stores and even
street markets.”

Semonoff continued, “Car
stereos today are designed for
quick and easy installation by
the purchaser, with no special
know-how or tools required,
This enhances the “over-the-
counter sales concept.”

MUSIC MATES, a new concept in home and car stereo units, will be
introduced at the APAA Show in Chicago. The Music Mates is a mobile
stereo unit, either B-track player or cassette recorder/player that can
be used in the car as well. Three models include the Futura (pictured),
with a walnut case and storage space for 12 B-track cartridges or 24
cassettes; the Contemporary, with a walnut cube-shaped unit with
matching speakers, and Danish Modern, with walnut speakers and
designer grille cloth, The Music Mates will retail beginning at $99.50
with an 8-track player included; with other music sources, Priﬂﬂﬁ
range to $159.95, Each system includes a lock-mount for auto use
into which the player slides and locks, The home units feature a
built-in power converter that changes 110 volts AC to 12 wvolts DC,
adapt the stereo unit for household power.

Gibbs Will Bow Auto Quad
Synthesizer; Lists at $39.95

CHICAGO — Gibbs Special
Products Corp. will introduce
an automotive, quadrasonic syn-
thesizer that lists for $39.95 at
the APAA Show. The unit is a
system which provides simulated
gquadrasonic sound while utiliz-
ing two-channel stereo program-
ming.

The Quad Synthesizer which
will be available in both home
and automotive versions, at-
taches to existing two-channel
stereo units and regenerates
sounds from two additional
channels, thus providing a four-
channel sound effect.

According to Herbert L. Gef-
vert, sales manager for Gibbs'
Hammond line of mobile sound
products, the new unit is de-
signed to effectively overcome
the problems the advent of four-
channel sound poses to the in-
dustry.

He continued, “Existing stereo
music libraries do not become
obsolete, and two channel stereo
equipment now in use would be
used with the Quad Synthesizer."

The Gibbs automotive four-
channel synthesizer will list for
$39.95 complete with speakers,
while the home unit will sell for
$149.95.

In explaining the technology
of the system, Gefvert said mu-
sic information on the two basic
channels of the stereo system
goes through the two front
speakers, while the two addi-
tional speakers, located at the
rear of the automobile or room
are wired directly to the syn-
thesizer. Through this system
music from the right channel is
regenerated and fed to the right
rear speaker, with music for the
left rear speaker undergoing a
similar process.

Gefvert stressed that while
the regeneration process does
slightly delay sound from the
rear speakers, it is not merely
reverberated sound. “The total
effect,” he said, “is the same
that one would have in a con-
cert hall, or any large room in
which live music is being per-
formed.”

Telex to Market 3 Quad-8 Units

MINNEAPOLIS—Telex will
market three Quad-8 players
and two consoles with Quad-8
features early in 1971,

The first player will be a play-
back only, compatible unit to
retail for about $199.95. It will
have four speakers. There will
be a deck version of this player
with a suggested list price of
$99.95,

The third model will sell for
about $349.95 and be equipped
to play and record both conven-
tional B-track cartridges and
Quad-8 cartridges.

In the Waters-Conley line, the
firm will introduce two console
models in the $40-$500 range
that will include Quad-8 along
with tuners and turntables. This
line under the Telex-Phonola
division has been combined
under the consumer products
division here.

In open-reel equipment, Telex
will have a Model 230 unit
priced at $550 and an open-reel
deck model to sell at $249.95,

Buoyed by Telex’s success
with B-track record feature ma-
chines, the firm believes there
will be two markets for Quad-8
units: play only and record/ play.
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By EARL PAIGE

“We're talking about premium
grade recording and playback
heads when we talk about quad-
rasonic players,” he says. “We
buy our heads from Nortronics
which is nearby but they are
still extremely expensive. Until
there is some real volume, the
cost of Quad-B equipment will
stay up and this goes for off-
shore components and equip-
ment, too.

“I've heard some off-shore
machines and the cross-talk was
terrible. The signal to noise ratio
was poor—they were cheap ma-
chines. This is an area that
could hurt quadrasonic.”

Molloy isn't too pleased with
some of the software being

Quad Records Deal

LOS ANGELES—Quad Rec-
ords has concluded a deal with
Ranwood Records for “Frozen
Sunshine,” by Rick McCellan, a
single originally recorded and
released by Ranwood a year
ago, Quad, which has signed
McCellan to an exclusive re-
cording contract, will remaster
the record and release it later
this month.

shown either. “I've had to do a
lot of editing of ta before 1
could come up with a suitable
demo tape for our machines.”
But he is very optimistic about
the enthusiasm shown by such
people as Enoch Light.

“Quadrasonic  presents the
composers and producers with a
whole new concept. This is why
I'm so0 excited about quadra-
sonic. I've heard a quadrasonic
tape of Blood, Sweat & Tears
and the sound just comes on like
a ton of bricks.”

It is Molloy's view that much
more attention must be paid to
creating quadrasonic recordings
than was so in the early days of
stereophonic 2-channel.

“The re-creation of the so-
called concert hall sound is fine
for that small rcentage of
people who appreciate the subtle-
ties, but the big market potential
is for the people who are inter-
ested in music a la rock.

A Market

“We know there’s a market
out there that wants the most
sophisticated in sound reproduc-
tion geared to contemporary
music. This is why we set up a

(Continued on page 20)
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Gass

Gauss Electrophysics

An MCA Tech. Division

11822 W. Olympic Blvd.

Los Angeles, California 90064
(213) 478-0261

PLAY-CHECKERS
FOR GAUSS FIDELITY

Tape duplication fidelity was just a buzz word until the Gauss
1200 Series made the scene. Gauss’' Model 1250 Reproducer
offers strict quality control verification of tapes duplicated in
either 1/7” or 1/4" widths. It permits examination of the tape in

real time.

Gauss’ Model 1270 permits visual functional measurement of the
tape duplicator throughout the duplicating process, thus per-
mitting examination of the tape at duplicator speed. As play-
checkers, they’'re necessary all the time.

They're quality standards set by Gauss.
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Merchandising Quad-8 Requires
2-Level Planning: Motorola Exec

e Continued from page 14

bility conscious. These two
things go together and are what
really makes 4-channel such a
natural for the people from 17
to 30 and up to 33."

He points out that perhaps
young people don't n to lis-
ten to sound as much as they
need environment, “It isn't
that they actually listen to these
E)l'tahlf: radios and phonographs

ut that's it's more just part of
their life-style. But they must
have sound.”
Different Unit

Motorola will be delivering
this sound in a new 1971 Chev-
rolet at the show—a different
autornobile and a different play-
er than seen previously in many
other Motorola demonstrations
(most recently at the National
Premiums Show heére where
RCA Special Products borrowed
a Motorola-equipped vehicle).

Turning to the question of
merchandising the units in cars,
Gentry is of the opinion that
the ideal installation for 4-
channel needn't necessarily be
four-door.

“1 think the two-door auto-
mobile with two more speakers

ADVERTISING IN
ﬂHp BUSINESSPAPERS
MEANS BUSINESS

mounted in the rear deck area
above the seats really makes for
an ideal installation. I like two,
very good quality 6-in. by 9-in.
speakers in the rear deck. There
is great resonance there.”

As with many auto stereo ex-
perts, Gentry sees a ghadual
transition to 4-channel on the
part of the consumer who 15 al-
ready into 8-track installations.
He doesn’t think the 4-channel
concept should be sold at the
expense of B-track, either,

“I would hate to see retailers
sell against B-track. It's much
better to sell the customer sound
right now—right when he’s in
the store. He should be walked
up the product line at $49.95,
$69.95, $99.95 and then shown
the very top of the line—d-
channel.

“We all want the deluxe busi-
ness and 4-channel will represent
this. But we want the other busi-
ness we have now, too. We
shouldn't put the consumer in
the frame of mind so that he
feels he must wait until he can
afford 4-channel.”

Gentry agrees that selling
against 8-track could send the
consumer out of the store to
become someone that could dis-
courage friends from buying B-
track, let alone, quadrasonic
sound.

“lI think there will always be
a basic B-track business just as
there is still an AM radio busi-
ness, an AM/FM radio business
and an AM/multiplex business.
The $49.94 B-track player is

going to be around for a long
time."

He also feels that because of
the basic compatibility of 4-
channel it will not detract from
such innovations as automatic
cartridge changers or 8-track
record feature. As for the latter,
he sees this new feature as basi-
cally aimed at the home tape re-
corder user.

“In my own limited surveys
as | travel around the country,
I've found very few consumers
who think about recording car-
tridges in the car. In fact, con-
sumers seem most excited about
the features we've already been
offering—such as channel in-
dicator lights.

He claims that generally con-
sumers have very little concep-
tion of what features will cost.
“] asked some kids in Los An-
geles what they thought about
automatic cartridge changers and
they indicated that the feature
was probably worth $10 or §15."

As for the cost of 4-channel
equipment, Gentry hopes he can
bring in units at 25 percent pre-
mium over comparable B-track
machines. “It will be difficult
and I'm afraid it might be more
than 25 percent,

“l see 4-channel as definitely
a deluxe piece of merchandise
for the present time. The prices
will level off. But the retailer
must approach it from the stand-
point of determining how much
sound the customer wants and
how much money he is willing

to pay.”

Certron Says It Expects
Loss in 4th Quarter

LOS ANGELES—The soft
economy is pinching Certron,
manufacturer of blank tape and
duplicator. It said it expects a
net loss of about 3500000 in
the fiscal fourth quarter ending
Oct, 31.

The company said the loss is
“due to significant adjustments
of inventories and slowness of
business in all of its activities.”

Certron manufactures audio
magnetic tape products, includ-
ing plastics, and duplicates pre-
recorded tapes for itself and
others.)

For the nine-month period,
ended July 31, Certron reported
operating earnings of $877.034,
or 32 cents a share, compared
with $894,907, or 37 cents a
share, in the year earlier period.
For the fiscal year ended Oct.
31, 1969, the company earned
51.4 million, or 56 cents a share
on sales of $§17.1 million,

In an effort to enhance its
position in both audio and com-
puter tape, and eventually to
springboard into videotape, Cer-
tron acquired substantially all of

the operating assets related to
computer tape of MAC Panel
Co., a division of Adams-Millis
Corp., High Point, N.C., in ex-
change for 125,000 shares of
Certron common. (Billboard,
Sept. 12, 1970.))

Non - relating (to magnetic
tape) assets of MAC Panel, are
not included in the sale agree-
ment.

0 T OGO CAC RGO

BELAIR BOWS
MINI 8 PUSH

~ LOS ANGELES — Belair is
introducing two automotive dis-
plays for its recently introduced
mini B-track auto line.

One display, model BA 103,
exhibits models 259, a 4 and 8-
track compatible; model 277, an
s-track with AM-FM radio; and
model 284, an 8-track with FM
radio. A second display, model
BA 101, is a portamount for dis-
plays and sales of model 261, a
straight B-track,

B Y TP 00 000 AR TR

Tape Happenings

More than 100 sales representa-
tives will participate in a Tahitian
tour Jan. 16-23, sponsored by
Gibbs Special Products Corp, . . .
The New York Mets hosted the
Telex Communications Division
at the end of the season. Telex also

announced the model RP-84, a
professional record and playback
preamplifier and the addition of
the 235CM-1 cassette duplicating
master transport. The system is
compatible with the entire Telex
235-1 duplicating system.
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Small Faces First Step'is a big one.

In England, they're known simply
as Faces. Here in the U.S., they've
kept the name near and dear to
them from "'ltchycoo Park' days
and that round Ogden’s Nut Gone
Flake album on Immediate.

Although the name is the same,
changes have been major.

Small Faces are on Warner Bros,
now.

Steve Marriot, once lead singer/
songwriter, has departed — and is
now plugging in his amps with
Humble Pie.

Of the original Faces, lan McLagen
(organ), Ronny Lane (bass), and

Kenny Jones (drums) are still on
hand — and to our ears better than
ever. Joining them, and more than
filling the Marriot gap, are slide
guitarist Ronny Wood and vocalist
extraordinaire Rod Stewart (the
one with the feather boa).

The new, improved Small Faces re-
leased their first album earlier this
year. Called The First Step, it has
been described by various mem-
bers of the hipper press as ‘''tight
and high powered,"” “filled with the
unexpected,’”” “'‘beautifully exe-
cuted,” "a classic rock album,” "a
brilliant maiden effort,” “instru-

mentally flawless,” "colossal, killer
and great."

Which is a |lot of superlatives.

But the reason for our clever head-
line.

Right now, Faces Rod, Ron, lan,
Ronny and Kenny are in the midst
of their second cross-country tour,
making a lot of friends and inspir-
ing a whole new bunch of high-

powered adjectives about their
brand of rock and roll.

But we’ll spare you those.

Instead, we'll use this space to sug-
gest that you try to see Small Faces
when they come your way. We sus-

pect you'll ba surprised, delighted,
and quite possibly inspired to run
out and buy the album.

If they don't get to your town, try
the album anyway.

The way we see it, any all-man
band with a feather boa has just got
to be good.

Small Faces can be heard
on Warner Bros,
album WS 1851

A
- » - _._-gr
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| R TR T, and on Warner Bros.

: >
. A 2 E,'. tapes disiributed by Ampex.
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WHO'S TWO JIMA?
. WHAT'S HE GOT TO DO
" I 1 I |
DO YOU THINK THAT THEY : WITH "FUTURE BLUES"272?
KNOW THE UPSIDE DOWN
FLAG MEANS WE'RE ALL
IN TROUBLE?

"FUTURE BLUES" IS
THE NAME OF OUR HIT(?) ALBUM

Cannen HEAT “FUTURE BLUES™

PRODUCED BY SKIP TAYLOR

CONTAINS THE HIT SINGLE—"LET'S WORK TOGETHER"

ALBUM: L5T-11002 @ 8 TRACK CARTRIDGE: 2060 @ CASSETTE: C-1060
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Cartridge TV

EVR’s Ist Unit to
Equitable Life Co.

By RADCLIFFE JOE

NEW YORK — The CBS
Electronic Video Recording Di-
vision which promised release
of its first EVR units to the
cartridge TV market by early
November has kept that promise
and has delivered first product
to the Equitable Life Assurance
Society.

Presentation of the first units
wias made jointly by CBS and
Motorola, Inc., at special cere-
monies held at Equitable Life
headquarters here Nov. 4.

Present at the press confer-
ence and cocktail party were top
officials of the three companies
including Dr. Frank Stanton,
CBS president; Elmer H. Waver-
ing, vice chairman and chief op-
erating officer of Motorola, Inc.;
Robert E. Brockway, president
CBS/EVR; Llody Singer, Mo-
torola's vice president and direc-
tor of its Education and Train-
ing Products Division; I. Henry
Smith, president of Equitable
Life; Thomas F. Hatcher, direc-
tor of Equitable’'s Learning Sys-
tems Division.

A special plaque to com-
memorate the occasion was pre-
sented to Smith by Wavering.

The units will be placed in
Equitable’s 170 sales offices
throughout the nation and will
initially be used for special in-
structional and motivational
courses for the company's 8,000-
man sales force. “Later,” said
Hatcher, “we expect our entire

staff of more than 20,000 peo-
ple to benefit from the system."”

Motorola is expected to de-
liver an estimated 200 Tele-
players to Equitable by the year-
end; while CBS is committed to
processing 400 cartridges from
programs prepared in Equitable’s
own studios.

Meanwhile, Brockway has re-
iterated his company's confi-
dence in the future of existing
Hollywood film inventories
through EVR distribution. In a
special statement on CBS stand
on the processing and market-
ing of product from major film
studios, he said, “We will co-
operate heavily with the major
studios in the marketing of their
product on EVR cartridges.

“Our inguiries,” he added,
“have convinced us that hun-
dreds of millions of dollars in
new revenues will be derived
from the best of the backlogs.
This will come from audiences
that have never seen these films,
and from those who will want
to see them again, under con-
ditions and convenience factors
never before available.”

The EVR chief executive said
his company will not write off
the billion-dollar investment in
motion picture negatives as a
source for prime prerecorded
video programs, and predicted
that theatre lobbies would even-
tually be used as depots for
rental of earlier films by stars

Wi illiams’' Co. Views
CTV From Afar

By ELIOT TIEGEL

LOS ANGELES—Alan Ber-
nard, Andy Williams' manager,
business representative for Wil-
liams’ Barnaby Productions and
co-owner with the singer in
Barnaby Records, knows he will
get into cartridge TV but doesn’t
want to tape product now. The
home market is several vyears
away, Bernard feels, and he
thinks it is foolish to be think-
ing about taping musical pro-
grams to be sold several years
later when the machinery is
available to the consumer.

Artists who sign with Barna-
by Records give the label their
consent to be represented in
home cartridge TV, so that Bar-
naby Productions, the TV com-
pany which produces Williams’
weekly NBC TV series. has the
nucleus of names with which to
get involved in TV cartridges.
These acts include newly signed
Paul Anka, Claudine Longet and
Ray Stevens. There are several
other new names who have
joined the roster.

“It's very possible that we
will be recording music acts and
selling their cartridges like rec-
ords,” Barnaby said.

Williams himself is under con-
tract to NBC for one more year.
After that, Bernard can't say.
Ken Barry, a new singer on Bar-
naby, is under contract to CBS-
TV through the “Mayberry

20

RFD" series, so he is not im-
mediately available for car-
tridges.

Bernard, a veteran TV pro-
ducer through the William show,
feels cartridge TV is one form
of pay TV. “We knew there
would be a fourth network or
pay TV, and obviously this is
the way pay TV is going.”

Bernard feels there are too
many people “spinning their
wheels” now in getting into pro-
duction of material for the new
electronic baby.

He and Williams have.all the
videotapes of all the Williams
NBC shows. “But will anyone
want to sit down two years from
now and see an Andy Williams
or Dean Martin or Glen Camp-
bell show?"

Through Williams® association
with professional golfers (the
singer sponsors an open in San
Diego), Bernard and Williams
have been thinking about a se-
ries of golf instruction films.
“But you just don't know how
things will cost out,” Bernard
said. “Who can say whether pay-
ing $12,000 for a golf pro -is
worth 1t?”

Right now the “trick” is to
“tie things up,” the manager
feels. “The guys who are going
to do the best are tieing up mov-
ies, dirty movies, any kind of
movie,”

whose first-run hits are showing
in those theatres.

Brockway continued, “We do
not disagree with the RCA plan
to produce new product espe-
cially for the new medium, as
CBS is doing a considerable
amount of work of its own in
this direction; but the product
in the can has inestimable value
for specialized communities.”

Gold Key Into

Videocassettes

LOS ANGELES — Recently
formed Gold Key Entertainment
will enter the videocassette field
with feature films for use in
hospitals.

The plan is to send the films
into patients’ rooms via the hos-
pital’'s master antenna systems.
Each hospital would have a mas-
ter video cartridge player. Har-
old Goldman is president of the
new company, which plans to
use Technicolor's new Vidtron-
ics electronic process in the
manufacture of feature films,

Munves and Usher on Quad-8

o Continued from page 1

so thrilling it will work wonders
on the recordings of choral
pieces and operas.” Usher feels
that Quad-8 will be an interest-
ing and challenging new outlet
for rock because it adds another
dimension of sound, He admits,
though, that everything is not
suitable for Quad-8 but when
applied to special projects that
require lots of instrumentation,
the overdubbing and multiple
tracking “will make the heavens
fall out.”

Both Munves and Usher agree
that they'll be concentrating on
musical works that need space
in their Quad-8 programming
because it re-creates the spatial-
ity of a live performance, And
as far as actual recording goes,
they're both beginning to lay
out programs for their artists
on how best to achieve proper
sound balances for Quad-8 in-
terpretation.

“There are lots of sounds that
barely get heard in stereo,” said
Usher, "so Quad-8 now gives us
the chance to get it to all hang
together.,” Munves added,
“There’s an enormous differ-
ence bhetween the sound of ster-
eo and the sound of Quad-8
so even the classical ‘warhorses’

will sound fresh and different
in the Quad-8 form."”

Usher believes that Quad-8
today i1s where stereo was in
1955, so that once again it's a
new ballgame for producers and
performers. “The stereo era is
over,” said Munves, “but Quad-8
presents a new sound explosion
that will bring the youth market
our way and ring up a healthy
sales pattern.”

Muntz Bows
Quad Units

LOS ANGELES — Muntz
Stereo Corp. is introducing two
quadrasonic 8-track units, in-
cluding one for the home and
the other for the auto, at the
Automotive Parts & Accessories
Show, opening in Chicago.

Both are in prototype stages,
according to Don Slack, execu-
tive vice president of Muntz,
but can be produced in 90 days.

The quad-8 auto unit will re-
tail for around $%$129.95, while
the home model will be $§299.95,
Both are compatible with exist-
ing 8-track cartridges.

To demonstrate its units,

(Continued on page 62)

Kusisto Sees Quad-8 Opening

New Horizons in Aesthetics

e Continued from page |

the expiration of their contracts
may shop around for a label
they think has the correct philos-
ophy towards quad 8.

“*I have been receiving tele-
phone calls from such people
as Enoch Light and Henry Man-
cini, 1 think artists are going to
be much more involved in how
they sound in this new medium.”

Kusisto is also discovering
that industry experts heretofore
not too enchanted with B-track
cartridges or casseties are be-
coming curious about quad-8.
“One of the two largest pro-
ducers of hi fi components and
a company that never was ex-
cited about B8-track is now talk-
ing with me about quadrasonic,”
he said.

The Motorola pioneer in 8-
track also believes that the
premium price level on quad-3
players "“will gradually ease.”
He feels that quad-8's increased
price will not inhibit the growth
of such extra 8-track features as
record capability or automatic
changers.

“Quadrasonic will actually per-

petuate B-track and reinforce it.

We're not talking about ‘back-
ward compatibility’ in quad-8.
4Vhat .we have is ‘forward com-
patibility." We cannot compare
the advent of quad-8 with the
advent of stereo.”

It is Kusisto’s view that the
advent of stereophonic came at
a time when the consumer had
valuable collections of monaural
recordings. “Some were irre-
placeable and represented more
than just an investment in
Money.

“The consumer not yet ready
for quad-8 and the slightly high-
er price of both hardware and
software, can continue purchas-
ing 8-track cartridges with the
confidence that they will play
on quad-8 equipment. This is
the big difference.”

Other Differences
Other differences noted in-
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clude such factors as the way
homeowners and builders see
quadrasonic. When Kusisto was
in England recently addressing
RCA licensees he said an Aus-
tralian mentioned that home
builders there will begin con-

sidering installations designed
for Iguad-ﬁ.
“He said that living rooms

and other areas of new homes
could be expressly designed for
quadrasonic speakers enclosed
in the walls. This seemed to
him like an attractive idea and
one that could help close the
sales of homes.”

On the subject of quardasonic
in the home, Kusisto takes sharp
1ssue with the view that quad-8
can only be enjoyed if the listen-
er Is strategically positioned be-
tween the four separate sound
sources. He moved quickly to
his own player and enveloped
his office in sound.

He noted that when Enoch
Light demonstrated quad-8 re-
cently he deliberately had only
60 chairs in the middle of a
room for an anticipated crowd
of 150 people. “Enoch made the
point that you can certainly ap-
preciate guadrasonic from any
place in a room.”

“What is music but an emo-
tional experience?” Kusisto
asked. “Quadrasonic only inten-
sifies that experience. It will
definitely appeal to the youth
market -because it offers total
immersion in sound. But the
appeal of quad-8 goes far be-
yond the youth market.”

He said that quadrasonic
promises for the first time a
means of delivering 360 degree
sound. “Imagine a singing
troubadour walking around your
dinner table—this can be re-
created through 4-channel re-
production but certainly never
through 2-channel stereo.”

The wvarious philosophies of
recording engineers will be se-
verely tested as companies begin
producing quadrasonic software,
he said.

“The philosophy of using

microphones on each side of an
orchestra or combo and obtain-
ing a reflection of sound from
the back of the concert hall
really seems like a primative one
when you envision quadrasonic
techniques.”

As for the availability of
gquad-8 software, Kusisto said he
is certainly not discouraged by
the relatively small amount now
available or by the fact that
major labels such as Columbia
and Capitol have as yet to re-
lease material.

“After all, the hardware isn't
available yet,” he says. He does
foresee a flood of material from
catalogs due to the fact that
recording companies have long
been using 8-track equipment
in studios. But he expects a lot
of entirely new guadrasonic ma-
terial and additionally expects
the $1 increase in quad-8 soft-
ware to “level out.”

Telex Quad-8 Units

o Continued from page I6

demonstration at the Los An-
geles Hi Fi show and exposed
guadrasonic to the full traffic
flow of the event. Young and old
showed that they can appreciate
quadrasonic.

Molloy pointed out that quad-
rasonic sound comes at a time
in history when several genera-
tions of consumers have already
been exposed to stereophonic
music. “This is another big dif-
ference not always considered
when we think of quadrasonic
in terms of the evolution from
monaural to stereo.”

*The Quad-8 machines are
compatible—the consumer is not
going to be hurt this time,” he
said. “The way we are advancing
in tape equipment I wouldn't be
surprised that we will be offer-
ing John Q. Public 5-, 6- and
even 8-channel equipment in the
next five years. Certainly we
have seen this kind of advance-
ment in recording studio tech-
nology.”
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OCTOBER 1970, OLIVER JOINS THE FAMILY.

NOVEMBER 1970, HIS FIRST UNITED ARTISTS SINGLE...
“LIGHT THE WAY"” x50735

Produced by K. G. Arbry

'b/w “SWEET KINDNESS"
Produced by William Oliver Swofford

TWO VERY BIG MOVES!
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Edubusiness Publishes
Study on CTV Mart

NEW YORK—Edubusiness—
a bi-weekly management news-
letter devoted to developments
in the education and training
markets—will publish a study
later this month on the develop-
ing cartridge TV market.

The document was researched
and written by editors of
Edubusiness, and examines im-

portant aspects of the equip-
ment, software and prospective
markets of the industry.

Data for the production was
culled from interviews with
equipment manufacturers, soft-
ware producers and cassette
users; and according to an
Edubusiness spokesman, the
firm's staff has developed a

wide-ranging asscssment of the
video cassette's future in edu-
cation, business and communica-
tions, and home entertainment.

One section of the new study
15 devoted to a detailed com-
parison of the playback sys-
terns now available or under de-

velopment. Another section pro-
vides a company by company
report on software producers
and distributors.

The report also examines the
comparative costs of duplicating
software for each playback sys-
tem; comments on the growth

ATTENTION DEALERS!

THE MOST COMPLETE

TAPE & RECORD

ONE-STOP SERVICE IN THE WORLD!
INSTANT SERVICE! WE HAVE EVERYTHING!

ORDERS Especially items not found elsewhere!
PROCESSED DAY 8 TRACK e CASSETTES
RECEIVED LARGE OPEN REEL INVENTORY

LP'S AND POPS
COMPLETE CATALOG OF ALL
LABELS ALWAYS AVAILABLE
YOU NAME IT—WE'LL GET IT FOR YOU!

DON'T LOSE SALES
WE CAN SUPPLY ANY
ITEM-IMMEDIATELY!

OUR PRICES ARE LOW
OUR SERVICE & FILL
IS HIGH—

TEST US!

BUY ITEMS YOU'VE HAD
TROUBLE GETTING AND
SEE IF WE DON'T
CONVINCE YOU!

WE SHIP ALL OVER THE WORLD!
QUEENS, LONG ISLAND, ETC.

Same fabulous service available at

40-46 Main Street, Flushing

Open for pickups 10 a.m. to 8 p.m.
everyday except Sunday.

FREE “% o™

¥ KING KAROL
sranch: 444 West 42nd St., N.Y.C. 10036

HBAUY

WRITE FOR
YOUR FREE
CATALOG!

ASK THE MAN WHO KNOWS

. what's new in domestic and imported
cartridges . . . and how to identify what's
needed with Pfanstiehl's new cartridge catalog.

Plranatiehl
FACTORY-TO-YOU SALES REPS.

KNOW all about cartridges and will
simplify your merchandising problem!

PFANSTIEHL 820 18eTe Hois 9ads"

WAUKEGAN, ILLINGOIS 6008
WERT COART! 147TST-1 ] DEMARD BT ™ AN NUTE, CAL. WiaH
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BEST SELLING

ITape
Cartridges

8-TRACK

(Licansee listed for labels which do mot distribufe own fapes)
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This Last Weeks on
Week Week TITLE, Arfist, Label E Number Chart
1 1 LED ZEPPELIN W1 ... ...... . 4
Atlantic TP 7201
2 2 ABRAXAS .. ... ... 5
Santana, Columbia CA 30130
3 1E CHOSE T SDH oo s s L s o
Carpenfers, ASM B 427
4 5 JACKSON 5 THIRD ALBUM ... ... .. .............. 7
Motown M B-1718
3 3 COSMO'S FACTORY .. .16
Creedence Clearwater Revival, Fanras'f BB402 {hmpe:]
6 4 SWEET BABY JAMES . .. st .11
James Tayior, Warner Bros. BWM 15.43
7 6 GET YER YA-YAN'S OUT .5
Rolling Stones, London LEM 72176
8 8 CHICAGD . .. RO AR ..38
Columbia 18 BO nﬂﬁﬂ
9 7 WOODSTOCK .. R e
Soundfrack, Cotillion 3-500 & Ampu 85 NN
10 13 TOMMY ... .............. ..:.1B
Who, Decca 62500
11 12 A QUESTION OF BALANCE ..., B
Moody Blues, Threshold 24803 {Amp!::!l
12 9 MAD DOGS & ENGLISHMEN . e oy 1 |
loe Cocker, AZM BF A002
13 14 CLOSER TO HOME . ... T PSP T ARy L
Grand Funk Railroad, Enpl!nl Bxt 471
14 10 AFTER THE GOLD RUSH ........................ 5
Meil Young, Reprise BRM 4383
15 17 TEMPTATIONS' GREATEST HITS, VOL. Il 2
Gordy GB-1954
16 — SHARE THE LAND .. .. 1
Guess Wha, RCA PB5-1560
17 — EEIMWHIHE iR
James Brown, King 8032-1115 (GRT)
18— LIVE AT LEEDS 17
Who, Decca 65175
19 19 SUGARLOAF .. ... ... . .. ..., 4
Liberty S0
20 20 JOHN BARLEYCORN MUSTDIE .. ................14
Traffie, United Artists U 8214
CASSETTE
{Licensee listed for labels which do not distribule own fapes)
This Last Weeks on
Week  Week  TITLE, Artist, Label & Number Chart
1 2 LED ZEPPELIN M) oo inomisvnail 4
Atlantic C§5 7201
2 BLDEE TO- YO oo o s s R s S i 5
Carpenters, A&M (5 4271
COSMO'S FACTORY . . . B -
Creedence Clearwater F!evu.ral Faniasur 38402 (Ampex)
ABRAXAS . il
Santana, I.'u-lumhla cT Eh}mﬂ-
JACKSON 5 THIRD ALBUM . ... .. ... .. ......... 1
Maotown M 75718
SWEET BABY JAMES ... . . ... ... ... ... lli.. 2

Jlames Taylor, Warner Bros. CWX 1843

GET YER YA-YA'S OUT .. e, &
Rolling Stones, London M 57176

CHICAGO ; R TR S T R T 4
Columbia 1810 CIEEH
WOODSTOCK R EERE T SR
Soundtrack, Cotillion 3-500 & Ampex T55 NN

10 12 TOMMY T ey o (e L PO LR e |
Who, Decca 7-32500

11 13 CLOSER TO HOME . ... 19
Grand Funk Railroad, Fauu‘lnl Axt 471

12 14 MAD DOGS & ENGLISHMEN T TR TR P PEEORELr | |
Joe Cocker, ARM C5 6002

13 11 A QUESTION OF BALANCE ... . . I et o S J
Moody Blues, Threshold 24803 {Ampex)

14 10 AFTER THE GOLD RUSH ... . A
Meil Young, Reprise 56383 [Ampexj

15 15 NEIL DIAMOND GOLD . P— e 4
Uni 73-084

Billboard SPECIAL SURVEY For Week Ending 11/14/70
More will the more

LIVE

M)

you GIVE

HEART FUND
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potential of each segment of the
videocassette market, and the
role of secondary suppliers in
equipment selection and pro-
gram production,

The study will also trace the
routes open to software produc-
ers who want to enter the ex-
panding videocassette market,
and will explore the legal im-
plications of that market. Cost
of the study is $250 per copy.

TRACK BLANKS

THAT WORK!

CHECK THESE FEATURES
»* LEAR CARTRIDGE

»* FIRST QUALITY TAPE:
AMPEX & 3M

» CUEING FOIL, ONE
SECOND PAST
RECORDING AREA

» UNCONDITONALLY
GUARANTEED

MAINTENANCE KITS
FOR TAPE CARTRIDGE
AND CASSETTE PLAYERS

FULL LINE OF CARTRIDGE
AND CASSETTE ACCESSORIES

For Mare Information Write or Phone
TAPE SERVICES INC.

PO BOX "H
PENMSAUKEN, N.J. Q8110
|608) BEE-3323

1400 5o Broadway * P.D Box 140 « Gardena

Cahl 90247 « (203) 321-BB41 - Teles &H7-4311

the Forbes
generation

When you sell cassetles
with Forbes quality tape,
you'll generate a lot of
new business.

E Forbes

Electronics.Inc.

Mills Industrial Park
Middietown, Mew York 10040

Tel. 914 - 632 - 4451
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Talent

Talent In Action

JETHRO TULL,
McKENDREE SPRING
Carnegie Hall, New York

From the hordes of rock's re-
volutionaries, prophets and terribly
sensitive poets there arises just one
mad vaudevillian: Tan Anderson,
maestro of Jethro Tull (Reprise).
The evening of Nov. 4, Carnegie
Hall was full of eyes full of Ian
Anderson, who rniveted all attention
upon himself (occasionally upstag-
ing the music) even in the rare
moments when he was not doing
something outrageous, Looking like
a carnival magician gone wild. An-
derson used his extraordinary mag-
netism and unigue theatrics to add
interest to the program, particular-
ly to his strange, non-melodic flute
solos which could not have come
off so well without the visual im-
pact, The rest of the group were in
fine form, too, Musically, John
Evan's keyboard work was too
excellent to be overshadowed. But
the sizzling stops when Tan Ander-
son walks offstage, and it's all
high-tension thunderbolts the in-
stant he's back.

Opening the performance were
Decca's McKendree Spring, who
would be a pleasant and forget-
table trio without electric violin
player Mike Dreyfuss. The volume
and piercing intensity of the violin
parts tyrannized the whole group,
and Dreyfuss' overlong solo, a lock
at America, was a cacophonous bit
of boredom in imitation of Hen-
drix’s “Star Spangled Banner.”

The concert was a benefit on
behalf of the Phoenix House, an
organization that gives help to drug
addicts. NANCY ERLICH

LEE MICHAELS
CACTUS
JUICY LUCY
Fillmore East, New York

Lee Michaels, playing grand
piano, was strong in the Oct. 30
first of four weekend Fillmore East
shows. Michaels with drummer
Joe Larsen as his only support
musician, still came through as one
of today's best composer-perform-
ers, although not as heavy in sound
as previously. ]

actus proved the heavy high-
light of the evening. Standing out
was the combined work of Rusty
Day on vocals and harmonica and
Jim McCarthy on guitar, both
formerly with the Detroit Wheels,
and Tim Bogert, one of the best
rock bass guitarists, and drummer
Carmine Appice, both formerly
with the Vanilla Fudge. “Parchman
Farm” was a good and deserved
encore for the Atco Records quar-
tet.

Juicy Lucy, a British sextet who
also records for Atco, opened with
some good musicianship, although
more individuality would help. Va-
riety also would have aided Mi-
chaels, who ranged far in deliver-
ing his A&M material, even in-
cluding “"Heighty Hi" from the
third of his four albums. While,
not as sharp as he could be, Mi-
chaels still showed he had it.

FRED KIRBY

MAUDS

Beavers, Chicago

The Mauds, a local group with
several regional hits a few years
ago, used to be a semi-soul group.
The group still has the soul, but
the music has moved from the nar-
row confines of soul and are
now playing rock in all its forms.

Vocalist Jimmy Rodgers ex-
plodes on nearly every number,
from the gospel-linged “Satisfied”
to the group's reworking of the
fine Goffin-King number, “Man
Without a Dream,” the Mauds
current single for RCA Records.
Marv Jonesi plays some fine licks
on guitar, while Marc Koplun on
drums keeps the group moving.
John Hardy keeps a steady pace
on bass, while John Christy plays
organ that is both flowing and
driving at once. The lyrics, for the
most part, are meaningful without

trying to be pretentious or signifi-
cant, This is a band that will im-
press. GEORGE KNEMEYER

BUD SHANK QUARTET

Pilgrimage Theatre,
Los Angeles

Shank’s brand of melodic, beau-
tifully lyric jazz drew a full house
to this outdoor theater Nov. 1,
including scores of long-haired
youths.

_The altoist stayed close to iden-

tifiable melodies, but the improvi-
sation was first rate. The songs
included “Watch What Happens,”
“Here Comes That Rainy Day,"”
“Willow Weep for Me,” “Lover
Man,” “Bye Bye Blackbird.”

Shank alternated on alto and
flute, generating softly flowing
sounds, and which moved his
associates Vic Feldman on piano;
Chuck DeMonico on bass and
Johnny Garren on drums to mean-
ingful solo performances,

CGarren's druomming was mar-
velously clean, inventive and a
delightful asset. DeMonico's humor
came out on “Blackbird” when he
twisted notes and Feldman's strong
blues feeling was apparent in his
two-fisted runs on several selec-
tions. ELIOT TIEGEL

THREE DEGREES

Copacabana, New York

The Three Degrees is a close-
knit, well-coordinated feminine trio.

The Roulette Records group also
possesses a sense of humor which
literally destroyed opening night
audiences at Jules Podell's Copa-
cabana when they opened Oct. 29.

The repertoire which gave the
members an opportunity to work
individually and together included
“Band of Gold,” "Didn’t We,” “Big
Spender,” a number of tunes from
their album, "Maybe" on the Rou-
lette label, and a rib-tickling,
tongue-in-cheek collage of {unes
culled from the songbooks of
groups like the Supremes, the Len-
non Sisters and the McGuire Sis-
lers.

Sharing the stage with the Three
Degrees was Liberty/UA comedy
act Pat Cooper. Cooper draws
laughter with his rather bland
narratives of everyday happenings.

RADCLIFFE JOE

JOHN DENVER,

JO MAMA
Troubadour, Los Angeles

Denver 15 a folk troubador in the
truest sense of the term.

Denver, an RCA artist, works
primarily with 12-string acoustic
guitar and receives a subtle back-
ing from Dick Kniss on amplified
bass (the fourth member of Peter,
Paul and - Mary when they are
working) and Mike Tayler on un-
am?lliﬁizd %;:im;éh Dehrllrver works ap-

alin ro is own SOngs
E’ieavign?r{}n a Jet Plane” and "For
Baby" and then lends a distinctive
interpretation to such titles as "Go-
ing to Carolina,” “The MNight They
Drove Ole Dixie Down,” and “Am-
sterdam.”

Jo Mama, a quintet which has
been working together nine months,
includes such impressive musicians
as guitarist Danny Cooch and lead
vocalist Abigale Haness. Miss
Haness has a tender voice which
should be showcased more. The
band's volume 15 up too high too
much of the time. Their material
is primarily from their new At-
lantic LP and it is short, delight-
fully melodic and simply uncom-
plicated, Cooch and organist Ralph
Schuckett add vocal depth at times
to Miss Haness who Knows not to
shout everything to make her point.
Drummer Joel Bishop O'Brian’s
bright stick work plays off nicely
against Cooch’s tasteful single note
distorted lines. ELIOT TIEGEL

ODETTA
Bitrer End, New York

Odetta was better than ever in
her opening Nov. 4 at Paul

(Continued on page 25)
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Leveling Off of Stars’ Salaries in
Clubs Is Seen by Sands’ Entratter

LAS VEGAS—Salaries which
stars can command  have
reached the zenith, believes Jack
Entratter, show producer for the
Sands. “They will level off and
in some cases be reduced,” he
said.

“When the International and
Caesars Palace came upon the
scene they needed talent. To
attract entertainers, enormous
salaries had to be offered. Cae-
sars is owned by Lums and now
Hilton is in charge of the In-
ternational. When the new own-

May Blitz in
First U.S. Tour

DETROIT — May Blitz, a
British group being released on
Paramount Records in the U.S,,
opened its first U.S. tour at
the Eastown Theater, Nov. 6-7.
Their debut album has hit the
British charts on the Vertigo
label.

Among the other U.S. dates
already lined up are Dewey's,
Madison, Wis., Friday (13) and
Saturday (14); Magical Mystery
Tour Coliseum, Norfolk, Va.,
Friday (20) and Saturday (21);
Philadelphia, Nov. 22; Howard
Stein's Capitol Theater, Port
Chester, N.Y., Dec. 4-5; God-
dard College, Plainfield, WVt.,
Dec. 9; Indianapolis’ Middle
Earth, Dec. 11; Chicago's Syn-
drome, Dec. 12; and the Palla-
dium, Birmingham, Mich., Dec.
18-19,

By LAURA DENI

ers look at the figures, they'll
discover they don't balance.
Some of the hotels have really
been stung. Just how often can
you book Elvis Presley? You
must have names that will con-
sistently fill a showroom. Some
of the superstars aren't worth
half of what they are getting.”

Entratter feels there is a lot
of exaggeration about salaries.
He mentioned press agents who
get into the act and “publicize
figures that aren’t even close to
the truth.”

The operation of the Sands
enfertainment program hasn't
changed since the Hughes Or-
ganization took over. Entratter
books the acts identically as
when he was an owner of the
hotel. He gives his bosses a fi-
nancial report, but otherwise
handles the showroom as he
wishes,

Entratter denies that Caesars
“raided” the Sands to the degree
of published reports. “Sinatra
went over there, but on an en-
tirely different type of contract.
I wouldn't predict whether he'd
ever play here again. He's an
unpredictable man, Dean Martin
left for the Riviera because he
bought part of the hotel. The
only act we lost was Steve
Lawrence and Eydie Gorme.
Sammy Davis Jr. plays here next
month.”

Entratter calls his showroom
a supper club, not a show room,
which allows the entertainer to
work im a more intimate

Ashford & Simpson to Add
Performing to Pen Effort

NEW YORK—Nick Ashford
and Valerie Simpson, exclusive
writers for Jobete Music Co.
(publishing arm of Motown
Records) and producers for Mo-
town, will be breaking in new
ground shortly as artists in their
own right. In the works is Miss
Simpson's debut as an artist with
a single first, to be followed by
an album. Ashford also plans
to become an artist with an
album,

Meantime, they're producing
an album by Diana Ross for
Motown. They've produced her

last several  hits, including;
“Ain't No Mountain High
Enough,” "Reach Out and

Touch™ (Miss Ross’ first single
as a solo artist and her first solo
album).

They've also co-produced the
recently released “The Magnifi-
cent Seven” with the Supremes
and the Four Tops. They pro-
duced four songs on the album:
“River Deep, Mountain High,"”
“Reach Out and Touch” (which
they also wrote), “Ain't Nothing
Like the Real Thing,” (which

New Group Is
Formed by Auger

NEW YORK—Brian Auger,
English  organist-pianist, has
formed a new group, Brian
Auger’s Oblivion Express. Their
first RCA Records album is due
in January. The new group fea-
tures guitarist Jim Mullen from
Pete Brown's Piblekte, bassist
Barry Dean from Zoot Mooney,
and drummer Keith Bailey,
formerly with Graoah Band.
Saxophonist Alan Skidmore also
will join the group.

wwWw americanradiohistorv com

they also wrote) and “Stone
Soul Picnic.”

They're able to retain artistic
control by producing everything
they write. They are also back-
ground singers on every record
they produce because, they say,
“in this way we can obtain the
quality we want musically.”

Their debuts as solo artists
will mark their return to per-
forming. They began their
careers in show business as a
singing team.

Sheraton Cufs
Hawaiian Acts

HONOLULU—The Sheraton
Hotels is discontinuing Hawaiian
entertainment in its Monarch
Room in the Royal Hawaiian
Hotel.

Instead, the room will feature
a “big name" policy comparable
to the Las Vegas and Lake Ta-
hoe circuit, starting next Janu-
ary,
Martin Denny has been hired
as music and entertainment di-
rector. He'll coordinate the
bookings at the Royal Hawailan,
and also at the new Sheraton-
Waikiki set to open next July.

Kay Starr will launch the pol-
icy in the Monarch Room, ap-
pearing Jan. 14 through 24,

Most bookings will be for two
and three weeks.
Others: Roberta Sherwood,

Jan. 26 through Feb. 7; Ray
Anthony, Feb. 9 through Feb.
28.

environment. Entratter favors
singers who do songs he can
understand. He rarely books
rock groups and doesn't like
volume at ear shattering levels.

“The future of the Strip
looks good because our econ-
omy is tied to the rest of the
country. Stars will still earn
more in Las Vegas than in other
parts of the country, but salaries
aren't going to increase. Next
year, after some of the hotels
have gone over their books
and discovered they're losing
money, you can look for cuts
in entertainment salaries.”

Miss Ronstadt
Opens Tour

BOSTON — Linda Ronstadt,
Capitol Records artist, opened
her East Coast personal appear-
ance tour at Paul's Mall, Nov.
2. She is appearing here through
Sunday (8). Other stops include
the Main Point, Bryn Mawr, Pa.,
Tuesday (10) and Wednesday
(11); and the Academy of Music,
New York, Friday (13) and Sat-
urday (14). At the New York
date she will be featured with
Tim Buckley and Van Morrison
in a show promoted by Rock
Magazine. An ABC-TV "Dick
(‘avett Show" appearance, Fri-
day (13) also is set.

1,000

8x10 COLOR

A Division of JAMES J. KRIEGSMANN
165 W. 46th St., N.Y. 36 PL 7-0233
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Hawaii Is Caught
In a Club Slump

By WAYNE HARADA

HONOLULU — They're
singing “Blues in the Night" out
Waikiki way, because business
Is way, way down.

“It's bad,” one club spokes-
man said of the slack in wining-
and-dining spending. “The worst
slump since Statehood,” said
another. The situation is dismal
—at least until the Christmas
holiday, when more tourists will
be in Waikiki.

Here's the situation:

® Several clubs are up for
sale—including Gene's Port of
Paradise, which opened less than
three months ago within the Wai-
kiki Biltmore complex. It was to
have been Sterling Mossman's
“home."

¢ A few clubs already have
changed hands—Ilike the New
Frontier, a country room; and
the Jade East Lounge, a disco-
theque-bar.

®* More clubs are opening—
The Departure is a new dance
room in the Ala Moana Hotel,
the Kahili Bar reopened its doors
within the Princess Kaiulani
complex, another discotheque is
on the drawing boards at
Denny’s in Waikiki.

®* One chain, Spencecliff, is
toying with the possibility of
shutting down two operations,
the Waikiki Beef 'n’ Grog, and
the Merry Monarch, on week
mgdhts—and open only on week-
enas.

e Hotels are trying to beef
up entertainment slates to lure
more local residents to the clubs
—and are succeeding, in certain
instances.

® Even the Don Ho show is
playing to less-than-full houses
at the Cinerama Reef Towers
Hotel where localites can take
advantage of a $3 savings by
presenting the voting receipt
from the State’s primary elec-
tion.

Duke Kahanamoku's has been
successful in getting the Hawai-
ians in to see John Rowles, a
part-Maori singer.

The Outrigger Hotel's trying
to maintain momentum with a
series of solid bookings. The
Surfers and Sonny Charles were
recent co-headliners, followed by
Beverlee & Sidro With the
Sneakers and the Surfers. Mike
Hickey, who buys talent for the
room, also is set to open Dick
Jensen Oct. 27, and plans to
book the Reycards and Jimmy
Darren in November. Then the
Society of Seven, the “'resident”
group in the room, return for the
holiday season.

“All of us in Waikiki are be-
ginning to realize that we have
to turn to the local people for
support year-round,” said Hick-
ey. And that means we've got
to keep our prices stable. Erratic
entertainment charges are never
effective."

From The

Music Capitals
of the World

DOMESTIC

NEW YORK

United Artists’ Traffic, A&M's
Cat Stevens and San Francisco's
Hammer play Bill Graham’s Fill-
more East, Wednesday (18) and
Thursday (19). , . . ABC/Dunhill's
Thelma Houston plays New York's
“Soul" TV show, Wednesday (11),
and the "Mike Douglas Show™
Thursday (12). She also will ap-
pear at the Immage Awards por-
tion of the NAACP Banguet at
Los Angeles’ Ambassador Hotel,
Sunday (15) and at P.J.s, Los
Angeles, Nov. 19-29, . . . The
Doodletown Pipers perform in a
Christmas Day concert at the
King's Inn & Golf Club, Freeport,
Bahamas. . . . Polydor's Odetia
gives a concert at Mohawk Valley
(MN.Y.) Community College, Thurs-
day (12).

Columbia's New York Rock En-
semble opens a four-day engage-
ment at Ungano's, Nov. 26. . . .
Capitol's Cynara and Columbia's

S- -
Lester Flatt to RCA Records.
He's already begun recording his

first RCA product at the Nashville
studios.

Lotti Golden signed with GRT

- Records, who will release her first

album for the label this month.
. . . Tony Dalli, who records for
BMI in London, signed with Capi-
tol, for whom he's cut a single. . . .
Sweet Pain to Liberiy/UA through
Chicory Productions, . . . Luziana
Band to A&M. . . . Oliver
recently signed 1o Liberty/UA,
the agency for the Periorming
Arts, for representation in all fields.
. +« . I'he Australian Twins, Dot
artists, signed with the Roberts
Agency for personal management.

Miles Davis perform at Philadel-
phia’s Electric Factory, Sunday
(15). . . . Poppy's Dick Gregory
does an “Ed Sullivan Show,” Sun-
day (15). November 1 lecture dates
include St. Fidelis College, Her-
man, Pa. (16); St. Edward the
Confessor Church, Syosset, LI,
MN.Y. ( 17); University of Pittsburgh
(18); California (Pa.) State College
(19); and Edinboro (Pa.) State Col-
lege (20). . . . Polydor's Juke &
the Family Jewels play City Col-
lege of New York, Friday (13).

The Third Rail opens a two-
month stand at Downbeat, Friday
(13). . . . Decca’s Carmen Caval-
laro opens a three-week sind al
Atlanta’s Regency Hyatt House,
Thursday (19) following five-week
tour of Japan. . . . RCA's Eddy
Arnold tapes a “Kraft Music Hall”
the week of Nov. 21 for Christmas
showing, . . . Polydor's Ron Ayers
15 at Slug's Wednesdty (18) and
Tuesday (10) through Sunday (15).
. . . Atlantic’s Junior Mance opens
a one-week “Jazz Workship” in
Boston Monday (9). . . . Garry
Sherman will conduct his new
“Viet Nam Cantata” in a program
of his music, Nov. 22 at Town
Hall.

Capitol’'s Tony Dalli gives a
Carnegie Hall concert, Nov, 23,
. « - Motown's Supremes will ap-
pear on a "Festival at Ford's”
NBC-TV special, which will air
Nov, 26, Also appearing will be
Pearl Balley, Capitol's Tennessee
Ernie Ford, Capitol's Bobby Gen-
iry, Burl Ives, RCA's Henry Man-
cini and Scepter's Dionne War-
wick. The show 15 bemg taped
Wednesday (18) at Ford's Theater,
Washington. . . Hagashash of
Israel gives a concert. at the new
Regency Irvington Hotel, Lake-
wood, N.J., Nov. 28. . . . Lounge
Records is releasing the Soul Per-
suasion's first disk, “Play It Cool"
and “Hey World.” East Coast At-

(Continued on page 25)
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GARY USHER, left, division vice-president of rock music at RCA Rec-
ords, and Dick Moreland, third from left, manager of rock music on
the West Coast for RCA, meet RCA's newly signed the Sky, in Detroit.
The group was independently produced by Jimmy Miller. Between
Usher and Moreland is John Coury and to the right of Moreland are
Doug Feiger and Robby Stawinsky.

Phoenix House to Raise $$
Via Series of Live Concerts

NEW YORK — Phoenix
House will promote a series of
live concerts as a means of rais-
ing money. All proceeds will go
to combatting drug-abuse, ac-
cording to Richard Simon, new
director of entertainment for
Phoenix House. Simon previ-
ously was a vice president of
MBA Music, one of the nation's
leading production firms of mu-
sic for radio-TV commercials;
he was also active in producing
records for MBA Music.

First concert produced by
Phoenix House featured Jethro
Tull at Carnegie Hall Nov. 4.
Shortly after that, Phoenix
House will produce shows every
other Sunday at Fillmore East.
The Fillmore East is donating
use of the auditorium and, in
addition, the Pablo Light Show
will donate its services. Simon
is now seeking artists to con-
tribute time and effort to the
project. The sole aim is to
reach the kids and warn them
against the dangers of drug-
abuse. Last August, Phoenix
House promoted a festival at
Hart Island, New York, which

L ARG ATATATMTCACTRAR RO TRTGIETb

‘LOLITA" SET
AS MUSICAL

NEW YORK — Alan Jay
Lerner (lyrics) and John Barry
(music) are teaming for a mu-
sical adaptation of “Lolita.” The
musical is scheduled to be pre-
sented on Broadway later this
season by Norman Twain,

Lerner was last represented
on Broadway with “Coco,” while
Barry will be making his Broad-
way debut.

OO OO0 RO BTG ATATATGI IO T A

drew several thousand people;
another drug-free festival is
slated for next summer. Phoenix
House operates a series of cen-
ters around New York to cure
addicts.

Losers Club in
Memphis Opens

MEMPHIS — The Losers
Club, which has an operation
in Dallas, has opened it's first
Memphis club and expects to
open 15 more franchises.

The club, which opened with
the Coasters, will follow with
Samu Jo, a Batesville, Ark,,
singer. Other acts scheduled in-
clude Little Richard, Fats Domi-
no, the Sherrills, Timi Yuro,
Louie Prima and Salt & Pepper.

Denver, Atlanta and Houston
are other cities expected to have
a Losers Club in the next few
months.

The club is being managed by
Dee Herrera and Ricky Taylor,

Moody Blues in
A 10-Day Tour

PALO ALTO, Calif. — The
Moody Blues' first stop in a 10-
day pre-Christmas U.S. tour will
be at Stanford University here,
Dec. 3. Other December dates
for the Threshold Records art-
ists are San Diego International
Sporis Arena (4), Kansas City
Municipal Auditorium (5), Dal-
las Municipal Auditorium (6),
Austin _ Municipal Auditorium
(7), Oklahoma City (8), Sam
Houston Coliseum, Houston

(9), Arizona Coliseum, Phoenix
(10), Denver Coliseum (11), Los
Angeles Forum (12), and Car-
negie Hall, two shows (14).

GEORGE HARRISON, right, listens to playback of his latest Apple

album, "All Things Must Pass,” with producer Phil Spector, center,

and Pete Bennett, of Abkco.
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Talent In Action
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Colby's Bitter End. Possessing one
of the best of folk-pop voices,
Odetta 15 in a class by herself in
clubs. Now backed by a good in-
strumental quartet, Odetta did
several numbers from her new
Polydor album, all excellent.

“Take Me to the Pilot” by Elton
John and Bernie Taupin was a
strong moving number as mem-
bers of her ensemble joined in the
chorus, “Give a Damn"” was tell-
ingly performed, while her own
“Hit or Miss,” also in the album,
was striking. The audience joined
in her closing, "This Land Is
Your Land.” Odetta's full voice
and meaningful interpretations are
a distinctive pleasure.

POTLIQUOR
Village Gate, New York

Potliquor came on hard and fast
as they opened their set at the
Village Gate Nov. 2. Basically, a
hard rock group, they play tinges
of the Bayou country on every
song. Opening with “To Ball By,”
the four-man’s group's organist,
vocalist, percussionist, and harmon-
ica player, George Ratzlaff, ex-
panded his organ to the good
rhythms of drummer Jerry Amo-
roso and bassist Guy Schaeffer.
Lead guitarist Les Wallace added
complementary licks throughout
the set.

The group sang three songs from
their new Janus LP: “Riverboat,”
“Down the River Boogie,” and
“Driftin.“ They also plﬂ}red a ver-
sion of “Old Man River," culled
from their album, which featured
many muslcai and vocal changes,
underlining their stylistically
unique approach to happy time
music. The musicians cﬂmplement
each other with their instruments
and are a pood, energetic new

group on the pop scene.
BOB GLASSENBERG

BILLY ECKSTINE

Century Plaza, Los Angeles

Billy Eckstine combines a root
feeling for jazz with the beauty
of today's lyrical power and the
combination creales contemporary
concepts of music.

The singer's off-beat, behind the
beat, interpretation of “Mac-
Arthur Park™ proved the artistic
highlight of his show in the Hong
kKong Bar., Supported by Charlie
Persip on drums, his 22-year asso-
ciate Bobby Tucker on piano/
organ and Al McKibbon on bass,
Eckstine mamntained a flash, bang-
up pace on the Jimmy Webb song,
never floundering as his associates
strode straight ahead with their
own quick paced efforts, Eckstine

Canned Heat Opens
Rock Theater Nov. 5

GLENDALE, Calif.—
Canned Heat will open this city’s
first rock theater, Grand Old
Flag, Thursday (5). Working on
the bill will be Jerico and Earth’s
Disciples. The Room, a former
movie house, has 3,000 seats,
and is being leased by Jim
Colby and Bud Palmer. The
Thomas Edison Co. and Single
Wing Turquoise Bird have been
hired to alternately handle light
shows, The showroom is located
at 1018 E. Colorado Blvd.

Garner to Tour
Europe in 1971

LONDON — Erroll Garner
will make a European concert
tour in April-May, 1971, prob-
ably visiting the U.K., Germany,
France, Spain, ltaly, Scandina-
via, Switzerland, Portugal and
Belgium.

Garner’s first album release
in more than two years has been
released in the U.S. and Canada
on Mercury.
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remains a leading stylist, an ex-
pert in using his resonanl voice
in a way that captures his audi-
ence's complete attention.

ELIOT TIEGEL

FANNY

Whisky A Go Go,
Los Angeles

This s a gutsy, hard driving
all-girl rock band, They have
chosen to work on one level of
emotionalism:  screamingly  in-
tense, They avoid any of the soft-
ness and charm which comes from
love songs or sensual ballads.

But they do communicate in a
hard, explosive fashion and in
that sense, they are a fine band,
perhaps the most together and
professional girl rock band to
emerge in this city.

The group was formerly called
Wild Honey and now that it is
on Reprise, it sports ils new name,
and apparently a following among
single girls, who turned out in
force for the opening Nov. 2,

Lead guitarist June Millington
and her sister, bassist Jean, plus
Nicole Barclay on keyboard, are
the three main voices, with drum-
mer Alice deBuhr pounding out
bombastic patterns rather than

joining in the harmonizing.
ELIOT TIEGEL

JAYE P. MORGAN

Fairmont-Roosevelt Blue Room,
New Orleans

Jaye P. Morgan, in her first
mght::lu]:r appearance here in 10
years is a surprise of major pro-
portions. Miss Morgan's career has
been reactivated by a series of
“"Tomight” television show appear-
ances which have established her as
something of a wit. Her act is
now heavily seasoned with humor
of the Phyllis Diller-Totie Fields
self-put-down school of comedy. A
blues-flavored “Evervbody’s Talk-
in' " is her first selection,

A nicely understated “Look of
Love” sepued into “Watch What
Happens,” with her high point com-
ing with a pulsating “Don’t Leave
Me, Baby.” “Happiness is Just A
Thing Called Joe” was notable for
some remarkably pure, sweet notes
the singer conjured forth, She
wrapped things up by pulling out
all the stops on “Let it Be,” and
“Listen to the Music.”

Miss Morgan has everything she
needs to make it very big again in
records. DAVID CUTHBERT

OLIVER, NOLAN

Troubadour, Los Angeles

This was a dual debut in this
room for both acts. Oliver missed
artistically; Nolan succeeded.
_Oliver's new image of the folk
singer working clubs which cater to
young minds, was marred by his
sloppy guitar work and failure to
stay in key on several of his songs.
The last time he played in Los An-
geles he worked the Century Plaza
with a full orchestra for support.
On the Troubadour’s stage Nov. 3
Oliver's voice was naked and
dressed only by his own acoustic
work plus that of a second acoustic
guitar played by Chris Brooks.
Oliver recently signed with Lib-
erty/UA.

Without the large backing which
marked his records, Oliver's voice
sounds forced at times. When he
sings softly, as he did on Elton
John's “My Gift Is My Song,” he
did fine. When he sang “Windmills
of Your Mind,"” his pitch wavered
and faltered. “Jean” and “Star-
shine” were crowd favorites, but
“Walkin® Down the Line" was too
fast. “The Greater Manhattan Love
Song” proved a comedy relief while
“Lodi” was a good romp.

MNolan is a new singer who used
theatrics to advantage. He is a
dramatic singer, shaking, weaving
and bobbing while he sings, his
face exploding with expressions.
His voice is a pleasing combina-
tion of softness and funkiness and
Paul Humphrey’s sextet (congas/
timbales, two pguitars, organs,
drums, bass) supply the drive.

ELIOT TIEGEL
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From the

Music Capitols
Of the World

DOMESTIC
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tractions of Jersey City is hand-
ling the group’s bookings.
FRED KIRBY

PHOENIX

The Swingle Singers concertized
at Arizona State University's
Grady Gammage Auditorium Nov.
6. ... The Salute to Glenn Miller
Show, featuring Tex Beneke and
his orchestra, will take place in the
Sun Bowl on Nov. 22, . . . Soviet
violinist Viktor Tretyakov plays a
special concert at Grady Gammage
Nov, 20. . . . Frankie Randall will
follow Joe Williams into the Col-
ony Steak House late in November.
. . . JI)s reopened under new man-
agement with local rock acts. . . .
The Janacek Quartet highlighted
the Phoenix Chamber Music Soci-
ety’'s program at the Kerr Studio,
Scottsdale, Nov, 6-7 . The Don
Lampe Trio is in for an indefinite
stay at the Arizona Biltmore. . . .
Al Fike's modern minstrel show 1s
headlined at the French Quarier
of the Safari Hotel, Scottsdale,
through Nov. 28,

Confusion in the local radio
ranks: former WMCA, New York,
Gary Stevens is a new Valley of
the Sun resident and will serve as
station manager for KRIZ-radio
upon FCC approval of Doubleday’s
purchase of the station from the
previous owners. KRUX-radio has
a new voung disk spinner, Gary
Stevens, too. The former, however,
plans no return to platter-playing.
. . . The hardest working record
man in the Southwest: ARC Inc.'s
Ron Johnson, who doubles as pro-
motion man and salesman in han-
dling the distribution of some 150
labels—from ABC and A & M to
White Whale and Whiz. . . . Willie
Harris Jr. is general manager for
KIFM-radic, affiliated with the
Amigo Spanish Group. . . . John-
ny Johnson, program director for
KOOL-radio, also does the 4-6 p.m.
disk stint. PHIL STRASSBERG

CHICAGO

The Syndrome is preparing for
its third week of operation, head-
lining with Warner Bros. Small
Faces, featuring Mercury's Rod
Stewart, Fillmore’s Elvin Bishop
Group, Soup and Haystacks Balboa
Friday (13). On Nov. 6 they had
United Artists’ Traffic, Vanguard's
Siegal-Schwall Blues Band, Atlan-
tic's Mott the Hoople and Con-
queror Worm. The Syndrome open-
ing show in October drew 7,500,
headlined by Grank Funk Raillroad.
. . . 22nd Centry Productions has
“An Evening With Dick Biondi”
slated Friday (13). The show will
feature Chuck Berry, Bo Diddley,
Gary (US.) Bonds and John Lee
Hooker, 22nd Century recently had
Shelter's Leon Russell and Warner
Bros.” Torley Richards in for a
concert. . ., . Triangle Productions
recently had Philip’s Four Seasons
for a downtown concert. Philip’s
Paunl Mauriat also slated for a No-
vember concert downtown. :
Central Standard Time is now ap-
pearing at the Rush Up.

The Rush Over is closed for re-
modeling. A press party was
recently held tu unveil “A Pause
in the Disaster,” a Cotillion Rec-
ords LP written and produced
by the Concepiion Corporation,
whose members, Murphy Dunne,
Howard R. Cnheu, Ira Miller and
Jeff Begun, all from Chicago. . . .
The Hull House held a benefit for
charity Sunday (8) which featured
Seigel-Schwall, RCA's Mauds, the
Mclan-Forest Stage Group and Stu
Ramsey, The Mauds also appeared
at Beavers recently. . . . Mercury’s
Second Coming recently appeared
at the Chicago Circle Campus. . . .
Prestige’s Gene Ammons and Ili-
nois Jacquet recently played at the
North Park Hotel. . . . Warner
Bros' Glenn Yarbrough gave a
concert at Elmhurst College in su-

(Continued on page 46)
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WBBQ Makes Key Changes in
Programming—'Flashbacks’ Used

AUGUSTA, Ga. — WBBQ,
considered one of the most im-
portant radio stations in the na-
tion record jndustry for breaking
new records, has made some im-
portant programming changes.
Under the new policy of the ra-
dio station, a record from the
top 20 on the playlist will be
followed by a new record, then
by another top 20 record. The
air personality on duty will then
play a chart record which might
be a record leveling off in popu-
larity in the market or one not
climbing the playlist very fast.
After that, a “flashback™ record
will be played.

The former policy of the Top
40 radio station, programmed
by Harley Drew, largely hinged
on what many radio people call

By CLAUDE HALL

a "salt and pepper” theory. A
record by a white artist or pop-
sounding in nature from the top
of the playlist was followed by
a record by a black artist from
the top of the list, then a white
artist from near the bottom of
the list was followed by a soul
artist from the bottom of the
list. The ratio of white and black
was loosely maintained. Music
director Mike Randell pointed
out that the station was not
abandoning any black listeners it
might have; but as a rule, no
two black artists would be pro-
grammed back-to-back.

Randell, who started in radio
at WDXY in Sumter, S.C..
working under Dick Reus, then
music director of that station,
said that WBBQ now plays 40-

Petry Exec: Stations
Adverse to Change

NEW YORK — The major
preblem with advising most sta-
tions about their programming
“is that most radio stations don't
like to change,” said Bill Steese,
vice president of sales and pro-

WIXZ Shifts
lts Airplay

PITTSBURGH — After ex-
tensive research into the mar-
ket, WIXZ here switched to a
“Solid Rocking Gold” format
Sunday (1), according to Nor-
man Wain, president of West-
chester Corp., which owns the
5,000-watt station. The format
will consist mostly of oldies,
with the major-selling 20 rec-
ords weaved in,

Deejay talk will be cut to
absolute minimum; there will
be only four commercial inter-
ruptions an hour and only a
total of 12 commercials during
an hour. Wain said WIXZ pro-
gram director, Chuck Duna-
way, had researched the new
format in depth and, in addi-
tion, an outside research firm
had been hired to study the
market before this new format.
This format alteration leaves
KQV as the major exposure
medium of new records in the
market.

WGAR Push
On Deejay

CLEVELAND — WGAR,
easy listening station here, has
bought a half-hour on channel
5, local television station here,
to broadcast a show focusing on
promoting the station's morning
air personality—Don Imus. The
show will be broadcast at 11:30
p.m. Saturday (14). Herman
Spero, producer of the syndi-
cated “Upbeat” TV series, will
produce the special. Artists ap-
pearing on the show will in-
clude Gene Chandler and Jay
and the Americans. Imus will
host. The show was the idea of
WGAR general manager Jack
Thayer and falls during a rat-
ings survey period.
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motion at Edward Petry & Co.,
a national advertising represent-
ative firm. Petry, because better
programming equates to strong-
er ratings and thus a more-at-
tractive lure for advertising
buys, is vitally interested in the
programming of all the radio
stations it represents. Steese,
over the years, has advised many
radio stations on programming,
but confesses that many of them
also never followed the advice.
“"However, the last two stations
certainly did . . .” and with good
results.

KSO in Des Moines, for ex-
ample, put on an evening re-
quest show at Steese’s bidding.
Glenn Bell, the general manager,
told him that he had the office
girls and all of the deejays not
on the air handling the tele-
phone calls and all of them
finally staggered out of the of-
fice at 10 p.m. totally exhausted,
Steese said. "And this was a
radio station who'd never had
an audience reaction like that
before.™

Petry offers programming ad-
vice strictly as a service to its
stations. In the case of KSO,
Steese found that the station
was a “modified contemporary™
station that also played easy lis-
tening records and oldies. “But
the oldies were hits like ‘Uni-
corn’ by the Irish Rovers . . .
the deejays were counteractin
the effect of Top 40 hits wi
oldies of an easy listening nature
that just didn't blend in. Then
the station also added country
records because they felt coun-
try music was popular.

(Continued on page 29)

WEXI-FM Swings
To MOR Format

CHICAGO — WEXI-FM, in
Arlington Heights, has changed
its format from Top 40 to mid-
dle of the road to try and gain
an audience in the 24-50-year-
old bracket, according to Bob
Norland, program director.

The station is calling the for-

mat change a switch to “clean

air,” The music will be basically
instrumental versions of contem-
porary songs. Norland also said
it was an attempt to break away
from suggestive lyrics in certain
popular songs.

to-43 records. Its pattern of five

categories allows all of the rec-
ords on 1ts playbst 1o get re-

peated about every three-and-
a-half hours.

Flashbacks, or oldies, are very
important in adult time periods.
Randell, who started on the sta-
tion in the all-night slot a
little less than six years ago
but now does the housewife
show, said that he might go as
far back as “Jailhouse Rock™ by
Elvis Presley on his show, but
that Buddy Carr, who does the
morning show would probably
go no further back than 1964
in his flashback records. In
afternoon drive, the air person-
ality on duty—Harley Drew—
stays pretty current in his rec-
ords and his oldies are “‘en-
cores” (records that just dropped
off the chart) under the theory
that kids are home from school
and listening. At 5:30 p.m., how-
ever, Drew may reach back for
an older record occasionally un-
der the theory that adults are
getting off work and either head-
ing home or just getting home.
Regarding using oldies as a pro-
gramming tool, Randell said that
recently on a ratings survey,
the station came up weak in the
| 1-noon period and installed a
“golden hour,” which helped im-
mensely in bringing back
strength in listeners.

Randell, after working a year
at WDXY, went to Augusta to
work at WFNL, but joined
WBBQ shortly thereafter, work-
ing the all-night show three-
weeks before moving into the
morning show for three-
and-a-half years. He said that

(Continued on page 29)

ART PAGE, left, air personality at WEXT, West Hartford, Conn., re-
ceives an award for most popular country disk jockey in Connecticut.
In center is his wife, giving him the award is Dick Curless, country

artist.

WKTC Sheds Country

For ‘Inspirational’

By RUTH CASTLEBERRY

CHARLOTTE, N.C—
WEKTC has abandoned country
music in favor of a “contempo-
rary-inspirational” format which
combines religious “talk™ pro-
grams with inspirational music,
according to Bill Hicks, station
program director.

“Our purpose is to give folks
something in this area they can
listen to without objecting to the
lyrics," explained Hicks.

When WKTC was a country
music Sstation, it programmed
some religious broadcasts and
music. “The calls from lsteners
thanking us for the religious
programming led us to believe
we were headed in the right di-
rection,” Hicks continued.

The station, on the air from

sunrise to sunset seven days a
week, averaged 200 calls and

Oldies Are Foundation for
Format of WGOE in Va.

RICHMOND, Va. — Oldies,
not necessarily hit oldies either,
provide the foundation for the
format of WGOE, an easy lis-
tening station here. Program di-
rector Bill Cox said the format
consists of 50 percent oldies, in-
cluding some “though they were
never No. 1 on any chart . . .
just as long as they were well-

RICK ELY, left, of ABC-TV's new
series “"The Young Rebels,” talks
with LEI'IT Kane, after El!f made
his debut as a recording artist
for RCA Records on Kane's tele-
vision show seen on KTRK-TV,
Houston. The Kane show will
socon be in syndication.

wwWw americanradiohistorv com

known or performed by a well-
known artist.”

This way, he said, listeners
hear a lot of the middle-of-the-
road tunes that they grew up on
“that the rockers won't play be-
cause the songs are considered
too slow for their programming.”

WGOE had been a Top 40
station, but began the transition
to an easy listening format some
months back. Air personalities
include Wayne Keyser, Vic
Hines, and John Stevens. Cox
does the morning drive show on
the 5,000-watt daytime station.

Among the records being
played by WGOE are “Flowers
for My Pillow”™ by the Neon
Philharmonic and “No Escape”
done by a local group called the
East Winds, but Cox said WGOE
was also instrumental in break-
ing “I'll Paint You a Song” by
Mac Davis and “The Song From
MASH"” by M.A.S.H.

The only problems arising in
the format change, Cox said,
was that “we found most music
stores and one-stops in Rich-
mond cater only to rock music.
If a song isn't on the Top 40
charts, they don’t stock it. We
have requests from our listeners
for such singles as the ‘Where-
fore and Why' by Johnny Math-
is ., . . they can’t buy them . . .
I don’t know whether this is the
fault of the distributor or the
stores themselves.”

35 pieces of mail a day the first
two weeks as a “‘contemporary-
inspirational” outlet, and all
favorable, according to Hicks.

“The format encompasses
something for every taste,” Hicks
said.

Inspirational music is pro-
grammed from 6 to 8:45 am.
followed by a block of religious
broadcasts, including *“Back to
the Bible,” “Bright Spot Hour,"
and the “Jewish Voice Broad-
cast,” from 8:45 am. till 1:15
p.m. The block of religious pro-
gramming is broken twice, at
10:45 a.m. and 12:15 p.m., with
| S-minute segments of inspira-
tional music. Then from 1:15
p.m. until signoff inspirational
music is broadcast.

Hicks programs his music on
a ratio basis of the three types
he categorizes as: contempo-
rary, “young folks doing young
sounds™ (he cited Cliff Richard
as an example); “the gutsey
quartet sound™; and hymns by
artists like George Beverly Shea
and Tennessee Ernie Ford,
Hicks programs three contem-
porary, two of the heavy quar-
tet sounds and one hymn, in
that order.

The reaction so far i1s favor-
able. “Some listeners don't like
all the music but are pleased
that we're offering something,”
said Hicks. “And the young peo-
ple are surprised at the young
modern sound they hear when
they tune in.”

“We have tried to follow the
successful pattern of many sta-
stions who have done this
throughout the country already.
It's sort of like changing to a

(Continued on page 29)

WJR-FM to
‘Gold’ Play

DETROIT — WIR-FM, 24.
hour stereo operation here, will
launch the Solid Gold Rock
& Roll programming developed
by Drake-Chenault Enterprises
about Jan. 1. The syndicated
programming service 15 based on
the live programming theories
of WOR-FM in New York.

Dick Booth has been named
operations manager of the sta-
tion. The format shift hinges on
CKLW continuing on its present
track toward being a "Canadian”
station rather than programming
for the Windsor-Detroit market.
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Vox Jox

Rob Wayne has gone to WGH,
Norfolk, from WIXZ, Pittsburgh.
. . . Dave Williams is now doing
weekends on KROY in Sacra-
mento; he'd been on KOBO, Yuba
City, Calif. . . . Chuck Williams is
being swung out of CKLW in
Detroit to WRKO in Boston by the
Drake-Chenault consulting firm.
. . . The lineup at KEYN in
Wichita, Kan., now goes: Greg
Dean 6-9 a.m., Alan McKay 9-
noon, J. Robert Dark noon-3 p.m.,
Dave Biondi 3-7 p.m., Andy Barber
7-midnight, Tevis Mike all night,
and Dan Merrit, Carl Jackson,
Kent Charles, Steve Karry, and
Trey Palm on weekends. Barber
takes requests on his show, Top
request hit in October was “Closer
to Home" by Grand Funk Rail-
road; the show averages 565 calls a
night, using four phone lines,

* * &

Chris Chandler at KBOX in
Dallas reports that “I'm So Lone-
some I Could Cry,” Linda Plowman
on Ambertone Records is a sleeper
giant and could score in both coun-
try and pop fields. . . . Tommy
Smith, after a short recess after
leaving WWWW-FM in Detroit,
is now with WKLR in Toledo.

* * *

From Jon Bruce: “Just thought
I'd let you know I've moved from
KFXM, San Bernardino, Calif.,
where T was music director and
9-noon air personality for three
years, 10 country-formated KWOW
in the San Gabriel Valley area of
Los Angeles. I'd also like to know
what happened to Phil Knight and
Charlie Walters who were with
KFXM when 1 was there. Does
anyone Know where Bob Dayton
15, who left KRLA last week. In
my opinion, he's the best person-
ality on the air. Here's an observa-
tion you may care to comment on:
While in San Bernardino, a million-
plus'market, I was earning $122 a
week with six years' experience for
a 46-hour week on a No. 1 station!
| read this week that one can start
in Grand Island, Neb., for as
much as $135 a week.” And how
about the fact that some medium
market program directors earn as
much as the program director of
WLS in Chicago?

* & &

KDKA celebrated its Golden
Anniversary Nov. 2; attending the
ceremonies in Pittsburgh was Har-
old W. Arlin, the world's first full-
time radio announcer. In honor of
the anniversary, the station buried
a capsule to be dug up in the year
2000 containing six hours of tapes
of radio’s greatest moments.

* * *

WIRZ, Hackensack, had a fire;
destroyed most of its library of
records. Not a big loss, really, be-
cause Pacific and Southern will
change the station, which now fea-
tures country music, to a “salt and
pepper” format, Last FCC meeting
brought a tie vote (the swinging
vote to approve the purchase of the
station by Pacific and Southern was
out sick), but approval is expected
next month and a few weeks after
that the station will probably

KNLT-FM to
Accent 18-45

LAKE TAHOE, Calif.—
KNLT-FM went on the air here
Nov. 3 with a music format
targeted at listeners 18-45, ac-
cording to general manager
Deno Kannes. The 24-hour sta-
tion will preview new albums
on the midnight-6 a.m. segment
and, said Kannes, “since the
world’s finest entertainment is
featured by the casinos in this
area and all-night shows prevail
in the casinos, we feel that our
all-night show will be well re-
ceived. The station will serve
the Lake Tahoe and Reno area,
plus some 19 ski resorts in the
area.

By CLAUDE HALL
Radio-TV Editor

change formats, leaving New York,
world’s largest radio market, with-
out a country music station.

* % *

Dave Brin has been named pro-
duction director and deejay for
WLS-FM, Chicago. . . . Norm N.
Nite, WGAR, Cleveland, dropped
by last week; he was in town taping
for interviews for his oldie-aimed
show. . . . Bill Thompson has
joined KLAC mn Los Angeles as a
relief personality; he's the an-
nouncer on “The Glen Campbell
Goodtime Hour" CBS-TV network
show and was formerly operations
and program manager of KGBS in
Los Angeles. He now also operates
the management firm of Beautiful
People Co. and the film-TV pro-
duction firm of Bojangles Enter-
prises.

* k &

Billboard's Las Vegas correspon-
dent, Laura Deni, reports that blues
singer Joe Williams is hosting a
two-hour show five days a week on
KVOV, the local soul station. Wil-
liams who lives in Las Vegas, plays
“pleasant sounds, music that isn't
harsh but harmonizing. Jazz is
really improvisation on the part of
the artist. A feeling makes it sound
soulful.”

Williams doesn’t play anything
on his show which he hasn't
listened to, pulling the show to-
gether one hour before airtime
which starts at 1 p.m,

Williams plays Buddy Rich, Nor-
man Luboff, Blood, Sweat and
Tears and Perry Como’s “Father
of Girls." He finds jazz ingredients
in all these artists. His show is
developed apart from the station's
playlist.

Since he plays requests, he airs
cuts from his new Blue Note LP,
“Worth Waiting For” which will be
fﬂIIﬂ":‘-"ﬂd by an LP cut live at the
Tropicana.

A disk jockey for two months
(and a local resident for three
years), the biggest problem facing
Williams is when he gets calls to
travel, Then another staffer handles
the show. On a recent tour in late
October he played dates in Chi-
cago, Toronto and Phoenix. He
has been on his own nine years,
gaining prominence as an explosive
Iﬁ]ue; shouter with the Count Basie

and,

* % %
Ken Ball, program director of
WKOC-FM at Olivet Nazarene

College, Kankakee, IIl. 60901, is
interested in securing public ser-
vice programs and announcements;
guarantees airplay. . . . Chad Ches-
ter reports in from WGIG in
Brunswick, Ga. The station mixes
pop and country sounds. He'd
been at WPTW in Piqua, Ohio. . . .
Thomas W, Mathis, general man-
ager of WTLC-FM, Indianapolis,
writes: “With the direction and
programming of music what it
must be these days, I feel it's high
time an updating in name or desig-
nation 15 warranted. It is my opin-
ion, the position of music director
should be abolished and replaced
with a name much more descriptive
of the true activity involved, There-
fore, Spider Harrison, until now
known as music director, will be
called music researcher. Except
for extremely large operations
hung up in tradition, a so-called
record librarian would also seem
o be obsolete. The application of
record programming on any radio
station must be as scientific as a
chemical formula or algebra equa-
tion. Any lesser technical degree of
direction would be purely suicidal
for a station to follow, The per-
son at each station, responsible for
music programming, must depend
on technical research rather than
personal taste or the “feeling in his
bones.” This is our main line of
merchandise and must be as care-
fully selected and presented as
Macy's and Gimbels would choose
their merchandise. This does not
necessarily mean a shorter, tighter
playlist, unless that is warranted
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for a given station; if so, let it be,
Any station hoping to hold on to
its audience and revenue must make
all df_:::isiuns based on fact and not
emaolion,

* * &

Jim Harper, program/music di-
rector of WKMF in Flint, Mich.,
recommends “I Wouldnt Have
You Any Other Way" by George
Morgan on 5Stop Records; says
"Fifteen Years Ago" by Conway
Twitty on Decca is biggest hap-
pening record in the market. . . .
Manager Don Barrett and air per-
sonality Tom Clay are out of
WWWW-FM in Detroit. 1 person-
ally consider Clay one of the na-
tion’s super personalities; I guess
he just needs the right kind of
home,

Steve Clark has left WCBS-FM.,
New York, the latest in what
seemed 1o be a general exodus—
five air personalities that I know
of in less than a year. , . . Kris
Kay has joined WLEE in Rich-
mond, Va., from WKIX in Ra-
leigh, N.C., and the staff now goes:
Harvey Hudson, Terry Jordan,
Kris Kay, Randy Scott, Dick Reus,
Shane, and Jim Barton, with Bill
James taking charge during the
weekends, Program director Dick
Reus says: “Am very impressed
with some of the product on the
market today . . . the Turtles are
making a strong return with their
“Me About You" that is getting
good play here on WLEE. “Mag-
gie” by Redbone is one of our top-
requested night play records after
being exposed earlier through the
LP route. By the way, we are into
about a dozen albums in our 8-
midnight slot here on WLEE and
continue to be amazed at the over-
whelming response, We run a very
tight shi hart 20 singles, play
three full-time extras and about
10 limited play extras—and have
found the album material gives us
a good strong balance at night by
adding one or two cuts per hour
into our repgular format rotation,

* * %

Bob Collins was promoted to
program director at WRIT in Mil-

waukee; George Wilson, former
program  director, is looking
around. . . . Possun Riley, music

director at WKRC in Cincinnati,
wonders why no distributor in
town will own up to being the
Motown Records distributor; looks
as if the nation's 18th radio mar-
ket doesn't have a Motown Rec-
ords distributor and WKRC has
to ask for records from Detroat.
. . . Down at WWUN in Jackson,
Miss., there have been some
changes. Don Smith is the pro-
gram director; Bob Marshall has
joined the station from WRIT and
WMIL in Milwaukee; Bill Morgan
has just come in from Atlanta;
Charlie McCoy came from WKDA
in Nashville; and the rest of the
staff consists of Don Simon and
Jesse James, who'd been with the
Top 40 station. Weekend men in-
clude Scott Love, Wayne Edwards,
and Eddie Rabbit. Smith, inciden-
tally, worked with Sip Broussard
back in the old WKGN, Knoxville,

days.
4 * * *

Wayne Johnson, music director
of KCRG, First 5t. & First Ave.
S.W., Cedar Rapids, Towa 52404,
needs Top 40 singles and albums
and assures heavy airplay. KCRG
is a 5,000-watt operation. How
about you record men helping
him out. . . . Did I mention that
Steve Clark has left WCBS-FM,
New York? . . . Jim Walker, air
personality at WOWL in Florence,
Ala. 35632, needs Top 40 and pro-
gressive rock singles and albums,
Florence, incidentally, is the Mus-
cle Shoals area station and Jim re-
ports that Dee Dee Warwick has
just recorded “Cold Night In
Georgia” down there and he ﬁgma
it'l be a giant hit, . . . Ross
Thompson needs work; call (304)
429-2781. Married, one child; pro-
fessional.

* % *

The Bill Gavin meeting is Nov.
20-22 at the Century Plaza Hotel
in Los Angeles. I'll be getting in

(Continued on page 30)
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Campus News

By BOB GLASSENBERG

Alan Di Noble of Motown Records called last week for my list
of campus radio stations. He wants to begin supplying every campus
station he can with Motown and Rare Earth product. Send him a let-
ter with a description of the station and ask him for service. Alan Di
Moble, Motown Records, 2457 Woodward Ave., Detroit, Mich.
Phone (313) 965-9250. Be sure to write him on station letterhead
and please do not be greedy. It really is not worth blowing record
service for everyone else by ordering hundreds of records.

* * *

Perry Cooper, promotion manager for Empire State Record Sales
Corp., New York, is having a small get-together at his house Saturday
(14). Radio people from the area are invited, There will be no record
companies represented, no free records and no hype. The session
is to discuss, with trade paper people, what can be done about
record service and the theft of records from campus stations by some
station personnel. The over-all aim of the project is to foster com-
munications between New York area stations and to discuss problems
common to all campus radio. Call Perry at Empire State Records
Sales Corp., (212) 361-2700.

* ok &

KSFO, a good music station in San Francisco, will give college
students in the area a chance to play records in conjunction with
KSFO staff members. The program will be aired for one hour
weekly on Sundays through April 25,

* * &

Mike Franklyn of Concept Productions will make available on
an unlimited basis, “voiced” jingle packages for college stations only.
They will be personalized to the promotion patterns of each indi-
vidual station with a reasonable price tag on the jingles. Demonstra-
tion tapes and a general price list of the packages are available free.
Erit& -1521 FSrank]yn at Concept Productions, Box 103, Summit Lake,

is. 54485,

* * ok

Happy second birthday to WOCR, State University of New
York, Oswego.

* * K

Did you know there are 7,377,000 students enrolled in public
and nonpublic institutions of higher education. That's quite a listening
and record buying audience.

* * *

The poor pressing quality of some records, and radio censorship
dominated much of the discussion at the college radio broadcasters
conference in Chicago, Oct. 31, sponsored by Janis Schneider Asso-
ciates (Promotions Etc.), an independent record promotion company.

Representatives from approximately 30 colleges, mostly from
the Midwest, attended, along with representatives from six record
companies: RCA, Epic, ABC, Bell, A&M and Capitol. The labels
introduced some product aimed at the college audience. There were
also representatives from several stations, including Lee Morgan of
WMAQ, Lucky Cordell of WVON, Jim Stagg and Paul Christie of
WCFL, and Morgan Tell of WGLA, The disk jockeys discussed the
differences in formats and different approaches college stations
could use for college deejays to gain needed experience.

Campus Dates

The Band, Capitol Records artists, will appear at Indiana Uni-
versity, Bloomington, Saturday (14). The Butterfield Blues Band, re-
cording for Elektra Records, performs at the University of Virginia,
Charlottesville, Friday (13), and the University of Richmond, Rich-
mond, Va., Saturday (14).

Seatrain, A&M recording artists, appear at New Mexico State
University, Las Cruces, Saturday (14). Happy & Artie Traum, Capi-
tol Recording artists, appear with Tom Rush who records for
Columbia, at Boston College, Boston, Mass., Friday (13). James Cot-
ton Blues Band, Verve Recording artists, appears at Hobart College,
Geneva, N.Y., Saturday (14). At Alma College, Alma, Mich.,
Gordon Lightfoot, Reprise Records artist, will perform Sunday (15).

David Buskin, Capitol Records’ artist, appears at the University
of Minnesota, Morris, Thursday (12), and Moorhead State College,
Moorhead, Minn., Monday (16). Charlie Byrd, Columbia recording
artist, appears at the University of Maryland, College Park, Tuesday
(10); Cantonsville College, Baltimore, Md., Wednesday (11); Washing-
ton & Lee University, Lexington, Va., Friday (13), and Sommerset
Community College, Greenbrook, N.J., Saturday (14).

B.B. King, BluesWay Records artist, appears at Purdue Uni-
versity, Lafayette, Ind., Friday and Saturday (13-14). Glen Yar-
brough, Warner Bros. Records artist, appears at Central State College,
Edmonds, Okla., Thursday (12), and New Mexico State University,
Las Cruces, Friday (13).

Rod McKuen, Warner Bros. Records artist, appears at Texas
Christian University, Ft. Worth, Tex., Friday (13); the Temptations,
Gordy recording artists, appear at Louisiana Tech, Ruston, Tuesday
(10).

Dave Van Ron, who records for Polydor, appears at Skidmore
College, Saratoga Springs, N.Y., Friday (13), and Hamilton College,
Clinton, N.Y., Saturday (14). Chicago, Columbia recording artists,
appear at Central Michigan University, Mt. Pleasant, Thursday (12).

Campus Programming Aids

WAMU, American University, Washington, D.C., Mick Sussman
reporting: “Somebody’s Been Sleeping,” 100 Proof, Hot Wax; “The
Promised Land,” If, Capitol; “So Close,” Jake Holmes, Polydor;
“After Midnight,”” Eric Clapton, Atco; “No Matter What,” Badfinger,
Apple; “Shape I'm In,” Fat, RCA; “Nice Folks,” (LP, Fifth Ave.
Band), Warner Bros.; "Sally Green,” (LP, Alan Bown), Alan Bown,
Deram. . . . WSUA, State University of New York at Albany;

(Continued on page 29)
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Radio-TV programming

RADIO-TU MART

If you're a deejay searching for a radio station—or
a radio station searching for a deejay—Billboard is
the best buy. No other trade publication is read by
so many air personalities and program directors.
And all of the sharp programming-oriented general
managers read the magazine, too! Best of all, Bill-
board classified ads achieve better results than any
other publication in the field. General managers re-
port that a Radio-TV Job Mart can draw five times

the results of the next leading radio-TV industry pub-
lication. The cost is $15—in advance—{for two times.
Box numbers will be used, if you wish. Send money
and advertising copy to:

Radio-TV Job Mart
Billboard
165 W. 46th St.
New York, N.Y. 10036

Can »ou help? I need and want
and experience, something
more a single AM rock show per
week, after flve dava of syrup
and news. 1 have O¥Er a4 Year
Rock jock fed up with Top 40 irrele- In the business, a voles, a work-
vanee, Would ]I:n wtﬁet into news, Ing knowledge of production tech-
both writing and Three nigues, a mania for music, and an
gars’ u:meriam:e with 3rd class honest deslre to work. I'd prefer to
ﬂ would prefer the West get oot of New England, but I'm open
ﬂﬂﬂ l:u.t. will conslder all offers. to any offer, especially from medium
lease write: ma.ri:et rm: Erd or any progressive
Ave, 5W.. Radio-TV ..Inh l[ut
iﬁ“‘lﬂ" iﬁth St., New York, N

POSITIONS WANTED

For ta and resume,
Mike Bramble, 117 2n
Watertown, 5. D, 57201,

erfernced lst phone with good

malntenance re . Imagination and
most Importantly a good alr sound Frogressive rock only! Looking for

is looking for a dle merket or a super soft sell announcer whao
larger opening. Curren om  the writes and produces beautiful crea.

alr as night man till dnight in tive commercials, talks to his audi-

the M. H. coast area with what man- ences, not at them, while he pro-
agement calls the best sound they've grams what they really want to hear?

had at night. But the paycheck You !Ult found him. F!Intphune 23

doesn’t meet the compliments. If yrs. old, married. Box o-TV
you're looking, I'm trying, m let's iﬂi&rmﬁ?gr BJlIhunrﬂ IEE 1‘:’ -'IE-t]'l Bt.,

Fet together. All replies be

Letters To
The Editor

mlﬁT‘v Jot
W. 46th 5St..

answered, Box 331
Mart, Billboard, 165 W,
New York, N. Y. 10038.

First phone announcer - salesman, FﬂﬂﬂﬂHS UFEH

mature, smooth-voleed pro, college . - T
ﬁlg'me. Prefer east. E-tmt:mpurnnr
H. Jerry Pirll, 211 Elk St., Syra-
cuse, N. ¥. We're a stereo statlon which hates
automation. personality
—y —— made us number one In our market
(medium, e=ast coast). That's right
Working for professional radie peo- an aggressive, personallty-oriented
ple turns me an. If your staff needs MOR stereo Ffi![ We even hawve our
the announcing skills of a hard- own completely independent news
working Top joeck, then I'm your department ., . . they do no board
man. Presently programming a major shiifts, Stable staff, but we never
Northwest rocker, doing afterncon know when an opening will ﬂﬂ"!lolg
drive. lst phone, college, single. Will and we want to be nrnmre
relopate anywhere where opportunity Ence nEecessary 'ﬁlg 'ﬂﬂﬂ -'-"3“-
knocks, I'd be happy on a major Hadio-TV Job Mnr.t B n
market all-nighter. I know where 46th 5t., New "-lr'F'l'k
I'm headed in radig—my next assign-
ment is to be the most valuable single
asset to your staff. 1I'm ready to
self. Box 33%, Radio-TV Job

rove
If ¥ou're waiting for someone to dis-
%ﬁﬂ; M. '.t;mﬁ:;&,“ W. d6th 8., New cover your abilities and desires .

well, here we come. Wanted—hien
with a first-class attitude and a third-
class Heense, 2 Top 40 air shifts open
—early evening and all night on
24-hr. Stereo FM Giant, 100,000 watts.
Copy and salesx available if you de-
gire. Young, aggressive porporation
with several divislons. Salary com-
mensurate with your abllity. Send
tape, resume and recent photo, we're
ready to lsten. Mark tthew, Pro-
gEram I[Mreector, KGHRC adlo, Han-
nibal, Ma, 63401,

A=

Major market “Top 40 jock with
first phone and background In pro-
f‘runmlna'.‘ wanis to relocate. Look-
ng for stable medium market to
program or Ik slot in major market.
Salary n:ﬁnﬂabln but nn]:.f sinceore,
stable stations need apply, Box 328,
Hadio-TV Job Mart, Biliboard, 165 Y.
dbth St,, New York, N, ¥, 10036,
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WE FOUND OUR MAN

We employed Bill D'Antico, formerly
Terry Woods of Hartford, Conn.

We also employed Mike Fiizgerald of
WKIP, Poughkeepsie, N. Y.

We wish to thank all of you for your
response to our Help Wanted Campaign.
We hope it will be a long time before
we need additional manpower, but keep

in touch.
WTRY

Troy, N. Y.
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“Chosen’
Dear Sir:

Apparently you've been
chosen, Claude, as the forum
for a «uestionable attempt at
notoriety that has moved from
industry rumors, hate mail,
behind-the-back falsehoods and
obscene phone calls to public
rantings.

Usually I don’t reply to wild,
absurd, vicious allegations and/
or mudslinging, however , . . I
must be getting used to it. In the
three years that I have been in
Sacramento there have been
many administrations at KXOA.
Many have been good. Most
have predicted our impending
doom . . . that we were on our
way out . . . that they would
run Dwight Case (our brilliant
general manager) out of town.
They are gone. Dwight is still
General Manager and KROY is
still No. 1.

A lot of super-talented guys
have worked very hard for
KROY's success and it's in their
name that [ offer the following
information in response to the
letter from Lund.

We were (and are) indeed No.
1 with a 23 and KXOA and
KRAK are tied with a 14. As
far as demographics are con-
cerned, I've enclosed a complete
Pulse book for Sacramento for
any break-out you like (which
I only ask that you return when
finished).

As for promotion, we were
giving away money then (not for
the month of June). We are giv-
ing away money now. We are
always doing something on the
air . . . in ratings, or out. To
Mr. Lund's statement that they
were doing no on-the-air promo-
tion pre-:eedmg or during the
book . . . their ex-advertising
agency spent $25,000 in a three-
month period on television, bill-
boards, et al.

Finally . . . as to Lund's “re

(Continued on page 29)

KBOA-FM Goes

Weekday Country

KENNETT, Mo. — KBOA-
FM has launched a country mu-
sic format except on weekends.
On weekends the station will
simulcast KBOA, an easy listen-
ing station. Charles C. Earls, ex-
ecutive vice president of the
station, said that much of the
gospel music previously aired
on KBOA has been shifted to
KBOA-FM. The FM station will
continue to program news,
sports, and community features.

1000 T TATHY R

ALAMAC NEW
CONSULTANT

NEWPORT BEACH, Calif —
A programming consultant firm,
Alamac International, has been
launched here by Arnie Mec-
Clatchey, program director of
KEZY in Anaheim, Calif., and
Jack Alexander, a music pro-
gramming consultant. The ser-
vices offered will include a se-
lection-by-selection on program-
ming for a 24-hour operation
and stations will be set up with
a complete record library of
singles dating back to 1956. Per-
sonnel, promotional matenal,
and management consultation
will also be provided.

0T ST STV TRU

www americanradiohistorv com

Selling Sounds

By BOB GLASSENBERG

At Fame Recording Studios in Muscle Shoals, Ala., Fame Rec-
ords has completed a Willie Hightower LP and is overdubbing brass
on Candy Staton's new tapes. Diana Trask has completed an album
for Bell. MGM had the Osmond Brothers and Len Turner in to cut
albums and Liza Minnelli was in for A&M Records.

Dee Dee Warwick was also at Fame to record “Cold Night in
Georgia,” with Brad Shapiro and Dave Crawford producing. The
Allman Brothers have also done a few sessions there lately.

* * *

At Criteria Studios in Miami, Tony Joe White is recording for
Monument Records. Capitol's Jackie Gleason and his orchestra have
booked space with Dick Jones coming in from California to produce
the session. George Spear is handling the contracting and assembling
of musicians and George Williams arranging.

The Bruce Wescott Trio has taped an album for MGM. It was
recorded in a party atmosphere, inviting people to Criteria’s studio
A to watch him perform. Joe Cocker was in for A&M and Eddie
Floyd was recording for Stax.

Charlie Daniels and BSM productions have produced an LP for
Vanguard Records with Gary and Randy Scruggs, sons of Earl
Scruggs. This LP is contemporary but I'll bet they learned their
pickin’ from their father.

* Kk

A.LR. Studios London Ltd., whose directors include George
Martin, John Burgess, Ron Richards and Peter Sullivan have opened
new studios in London.

* * *

George Harrison, spent a good deal of time in Mediasound
Studios last week editing his soon to be released album, “All Things
Must Pass.” How well he knows.

* * %k

Last week, 1 reported the fact that the East Coast Record Plant
was hosting the production of a Spiro Agnew comedy LP for GRT
Records. Worthy Patterson of Chess called to say that the LP will
be released on the Chess Record label, a subsidiary of GRT.

* k &

Alice Cooper, Straight/Warner Bros. recording group, was in
Chicago’s RCA Studios where they completed five cuts for their
third LP. Nimbus 9° Productions’ Jack Richardson, who also does
RCA Records' Guess Who headed the operations. The Cooper LP is
planned for December release.

* * %

The New York Rock Ensemble, Columbia recording artists, were
in the Columbia Studios producing Frontier, a four man rock & roll
good times band. Also in Columbia Studios is Catfish, Epic Records’
artists.

* * =®

Brian MacLaine, formerly with Capitol Records is recording
with Rock’'n Roll Records and Vinnie Fusco. Also with Rock’'n Roll
Records is Harold Logan, formerly with Capitol. Logan is at Electric
Ladyland.

* * *

The International Radio and Television Society Radio Commer-
cials Workshop has been rescheduled for Jan. 19, 1971, “to allow
sufficient time for agencies and creative people in the industry to
plan for attendance,” according to Stephem Labunski, managing
director of WMCA, New York, and chairman for the event. It was
originally scheduled for Oct. 20 of this year. If you wish to register
or inquire further call the society at (212) 532-4546, or write them
at 420 Lexington Ave., New York, N.Y. 10017.

At Quadraphonic Sound Studios in Nashville, David Ackles is
recording a single for Elektra Records with Lonnie Mack and Russ
Miller, vice president of Elektra, producing.

Atlantic’s Rusty Kershaw is cutting a single under the direction
of Ben Keith. Roger Sovine, an artist and producer for Barneby Rec-
ords, is in for singles sessions.

All sessions were engineered by Quadraphonic’s chief engineer
Gene Eichelberger.

* * K

National Recording Studios hosts Chico Hamilton and his group
doing it for Ajax, Wink and Aquarius. Hyman-Garisto producing
musical spots for Singer Sewing Machines and Tall & Slim Cigars.
Audio Fidelity is recording the Clancey Brothers. John Hill is pro-
ducing jingles for Sleek Milk and Dare.

Herb Harris is recording background music for a film on the
Tulleries Gardens in Paris, France. Jerry Jerome is conducting for
the Consolidated Banks. Jack Urbant is producing his tunes for the
new musical “Stag Movie.”

* * *

Dick Lavsky, of the Music House, composed, arranged and
produced a series of 12 spots for Boston's State Street Bank, Bank-
Americard, in conjunction with Bresnick Advertising. There were 28
musicians used in the spots including a brass and reed section com-
posed of Walter Levinsky, Pepper Adams, Tommy Newsome, Joe
Wilder, Joe Newman, and Ernie Royal. The keyboard artist was
Roland Hanna and Max Hollander headed up the string section,

Agency producer was Ralph Carola,
* * *

Eumir Deodato, a composer-arranger from Brazil, has made
an agreement with CEMI to score commercials and films. Deodato
is a three-time winner of the European Poll as best arranger and
conductor in Brazil. His commercial credits include Falstaff Beer,
Standard Oil of New Jersey, Bromo Seltzer and Pepsi-Cola. He has
arranged and conducted albums for artists such as Frank Sinatra,
Roberta Flack, Luis Bonfa, Astrud Gilberto and Wes Montgomery.

CEMI has completed three radio spots for Dr. Scholl's Foot

(Continued on page 30)
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Campus News

o Continued from page 27

“Uncle John's Band,” Grateful Dead, Warner Bros.; “Only Love Can
Break Your Heart,” Neil Young, Reprise; “We Gotta Get You a
Woman,” Runt, Ampex; “Runnin’ Down the Highway,” New York
Rock Ensemble, Columbia; “Tapestry,” (LP), Don Maclean, Mediarts.
. . . WNFT, Slippery Rock State College, Slippery Rock, Pa., Dan
Hatfield reporting: “Fire and Rain,” James Taylor, Warner Bros.:
“Share the Land,” Guess Who, RCA; “Gallows Pole,” (LP, Led
Zeppelin 111), Led Zeppelin, Atlantic,

WRUW-FM, Case Western Reserve University, Cleveland, Ohio,
Sﬁ:w Rock reporting: “Woodsmoke and Oranges,” (LP), Paul Siebel,
Elektra; “Led Zeppelin II1,” (LP), Led Zeppelin, Atlanticc “USA
Union,” (LP), John Mayall, Polydor; “Fotheringay,” (LP), Fother-
ingay, A&M. . . . WSRM, University of Wisconsin, Madison, Bruce
Ravid reporting: “One Man Band,” Three Dog Night, Dunhill; “Had
Me a Real Good Time,” Small Faces, Warner Bros.; “Only Love Can
Break Your Heart,” Neil Young, Reprise; “It's About Time,” (LP),
Beach Boys, Sunflower. . . . WFAL, Bowling Green State University,
Bowling Green, Ky., Carl Navarro reporting: “As Years Go By,”
Mashmakhan, Epic; “Time Waits for No One,” Friends of Distinc-
tion, RCA; “He Ain't Heavy, He's My Brother,” Neil Diamond, Uni;
“l Don’t Wanna Cry,” Ronnie Dyson, Columbia; “Girl You Make
Me So Happy,” Possum River, Ovation. . . . WREK-FM, Georgia
Tech, Atlanta, R. Geary Tanner reporting: “Chunga’s Revenge,” (LP),
Frank Zappa, Bizarre; “The Climax Chicago Blues Band Plays On,”
(LP), Climax Chicago Blues Band, Sire; “Hammer,” (LP), Hammer,
San Francisco; “BC No. 5 The Original Blue Cheer,” Blue Cheer,
Philips; “Stoned in Saigon,” (LP, Fresh Today), Fresh, RCA: “Ivar
Avenue Reunion,” (LP), Ivar Avenue Reunion, RCA; “Looking In,”
(LP), Savoy Brown, Parrot.

WITR, Rochester Institute of Technology, Rochester, N.Y.,
Stephen Appelbaum reporting: “Untitled,” (LP), Byrds, Columbia;
“Abraxas,” (LP), Santana, Columbia; “Mad Dogs and Englishmen,”
(LP), Joe Cocker and Friends, A&M; “Sweet Baby James,” (LP),
James Taylor, Warner Bros. . . . WOCR, State University of New
York, Osewego, John Long reporting: “Fire and Rain,” James
Taylor, Warner Bros.; “"Somebody’s Been Sleeping,” 100 Proof, Hot
Wax; "It Don’t Matter to Me,” Bread, Elektra; “New Maorning,” (LP),
Bob Dylan, Columbia; “Stoned Love,” Supremes, Motown; “Run-
ning Down the Highway,” New York Rock Ensemble, Columbia.
. . . WWUH, University of Hartford, West Hartford, Conn., Charlie
Horowitz reporting: “Accolade,” (LP), Accolade, Capitol; “Elton
John,” (LP), Elton John, Uni; “Lie Back and Enjoy It,” (LP), Juicy
Lucy, Atco; "Climax Chicago Blues Band Plays On,” (LP), Climax
g!hicagﬂ Blues Band, Sire; “Feel It,” (LP), Elvin Bishop Group,

illmore.

KSMU, Southern Methodist University, Dallas, Tex., Steve
Rhea reporting: “Elton John,” (LP), Elton John, Uni; “Brinsley
Schwarz,” (LLP), Brinsley Schwarz, Capitol; “Uncle Charlie and His
Dog Teddy,” (LP), Nitty Gritty Dirt Band, Liberty; “No Dice,” (LP),
Badfinger, Apple; “Soapstone Mountain,” It's a Beautiful Day, Co-
lumbia. . . . WFPO, Florida Presbyterian College, St. Petersburg, Joe
Burnham reporting: “Led Zeppelin 111,” (LP), Led Zeppelin, Atlantic;
“Get Yer Ya-Ya's Out,” (LP), Rolling Stones, London; “Devotion,"”
(LP), John McLaughlin, Douglas; “ldlewild South,” (LP), Allman
Brothers, Atco (Caprocorn); “Tapestry,” (LP), Don McLean, Medi-
arts; “Maverick Child,” (LP), David Rea, Capitol,

WKUL, Waynesburg College, Waynesburg, Pa.: “We've Only Just
Begun,” Carpenters, A&M; “I Think I Love You,” Partridge Family,
Bell; “Je T'Aime Ma Non Plus,” Birkin and Gainsbourg, Fontana;
“Do What You Wanna Do,” Five Flights Up, Hot Wax; “Super Bad
Parts 1 2" James Brown, King. . . . WLPI, Louisiana Tech,
Ruston, Bob Wertz reporting: “Stoned Love,” Supremes, Motown;
“He Ain't Heavy, He's My Brother,” Neil Diamond, Uni; “King of
Rock and Roll,” Crow, Amaret; “Abraxas,” (LP), Santana, Colum-
bia; “Close to You,” (LP), Carpenters, A&M; “Whatever,” (LP),
Friends of Distinction, RCA. . . . WMOT-FM, Middle Tennessee
University, Murfreesboro, Tenn., Robert Mather reporting: “Elton
John,” (LP}, Elton John, Uni; “Hollywood Dream,” (LP), Thunder-
clap Newman, Track; “"Gypsy,” (LP), Gypsy, Metromedia; “Part of
What You Hear,” Timber, Kapp; "Tapestry,” (LP), Don McLean,
Mediarts; “James Taylor,” (LP), Apple; "U.S. Apple Corps, (LP),
U.S. Apple Corps, SSS International; “Valley to Pray,” Arlo Guthrie,
Reprise; “"Up on the Roof,” Laura Nyro, Columbia; “"Me About
You,” The Turtles, White Whale; “Smile,” Bert Sommer, Eleuthra.

WMMR., University of Minnesota, Minneapolis, Michael Wild
reporting: “Share the Land,” (LP), Guess Who, RCA; "Take to the
Mountains,” Country Coalition, ABC; “The Jucier,” The Sweet,
Paramount. . . . WNIU, Northern Illinois University, De Kalb, Curt
Stalheim reporting: “Substitute,” Who, Decca; “Jerusalem,” Herb
Alpert, A&M; “He Ain't Heavy, He's My Brother,” Neil Diamond,
Uni; “Stoned Love,” Supremes, Motown. . . . KRC, Rockhurst
College, Kansas City, Mo., Pete Modica reporting. "Down to the
Wire,” Yellow Hand, Capitol; “It Doesn’t Matter Anymore,” Michael
Allen, MGM; “"We Rockin’,” Moose and the Pelicans, Vanguard;
*“You Gave Me Reason to Believe,” Vic Dana, Columbia. . . . WPGU,
University of lllinois, Champaign, Rick Sallinger reporting: “Let's
Work Together,” Canned Heat, Liberty; “Stop! 1 Don't Wanna Hear
It Anymore,” (LP, R.P.M.), Melanie, Buddah, . . . WLUC, Loyola
University, Mundelein College, Chicago, 11l., Walter Paas reporting:
“You Can Get It If You Really Want,” Desmond Dekker, Uni;
*Teach Me How to Fly,” Rotary Connection, Cadet/Concept; “Rick
Sings Nelson,” (LP), Rick Nelson, Decca. . . . KUGR, Washington
State University, Pullman, Eric Kiddler reporting: “Along the Way."
Association, Warner Bros.; “"Break Your Promise,” Blossoms, Bell;
“Down to the Wire," Yellow Hand, Capitol.

KPGY, lowa State University, Ames, Bob Teig reporting:
“Stoned Cowboy,” Fantasy, Liberty; *Paranoid,” Black Sabbath,

(Continued on papge 31)
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WBBQ Makes Key Changes in
Programming—'Flashbacks’ Used

e Continued from pape 26

he thought he could do a house-
wife show better . . . “and we
have a very funny guy now In
the morning—Buddy Carr.”

WBBQ is a consistent No. |
in teens and adults in the mar-
ket. Regarding records, one
thing that worries Randell is
that sales of singles are off “and
yet many radio stations are still
programming their whole sound
toward sales of singles—a minor-
ity audience. | think radio sta-
tion should be growing more
aware of the singles sales prob-
lem."

WBB(Q), he said, started play-
ing more LP cuts a month back.
The station is now playing 15
LLP cuts, once a half-hour from
10 pm. to 5 a.m. In listening
to choose which LP cuts to play,
Randell said he only spot-
checks. “It's very tough to listen
to all the albums, especially
after listening to singles se-
riously all day. But you have
to listen . . ., you owe it to your
listeners.” He said he tried to

pick the best commercial cut

. . one which would blend in
with the sound of the radio sta-
tion,

As for singles, “we've been
very lucky. 1 have a policy that
if 1 like a record, I put it on
the air if 1 have room on the
playlist and nine times out of 10
I'll have room. 1 get excited
still about records and if it
knocks me out 1 want it on the
air that day.” As a rule, Randell
adds about five singles a week
to the station’s playlist.

Plays Unknowns

“But I believe that if you find
a good record by an unknown,
you shouldn't be afraid to play
it immediately. This station has
been No. 1 for a long time—in
adults, teens, everything. Even
with people over 45 years old,
we're No. 1. I've never been
hurt by putting on a record that
I believed in.

“You don't have to saturate
your show with new records,
because there's a time and place
to test any record,” and he

| etters o

The Editor

o Continued from page 28

minder” that 1 was not appoint-
ed program director until July,
that is totally incorrect. 1 was
program director before, during
and after the June book and
program director before and dur-
ing the current October Pulse
(and planning on ‘after’).

While on the subject, it might
be worth noting that nearly
everyone remembers vice presi-
dent and general manager Jack
Thayer and Don Imus, but no
one in town knew any John
Lund.

Jack Hammar was program
director before Thayer arrived.
He was replaced by Les Thomp-

Adverse to Change

e Continued from page 26

“My recommendation was to
go strictly to the Hot 100 Chart,
but play the easy listening rec-
ords in the time period until
8 a.m., pick up the pace a litte
after that, but not too hard until
3 p.m. Play everything after
3 p.m. and at 6 p.m. start taking
requests.”

What Steese did was merely
to go into the market for four
days and listen to the station
and write a 50-60 page report
in detail on what the basic prob-
lems of the station were, dowh
to and including comments about
deejays who needed to improve
their style.

Petry, he said, was more or
less offering programming ad-
vise “in self defense.” The sta-
tions that program better, reap
better sales, he said.

WKTC Drops Country

o Continued from page 26

country music format 10 years
apo. It was unheard of then,”
said Hicks.

Hicks admitted that the for-
mat change was a “good move
in the Bible Belt.” Christain
businessmen in Charlotte have
supported the station by adver-
tising.

www americanradiohistorv com

son, who is still there.

Hope this clears the air.

I imagine 1 should be offer-
ing sympathy to Bill Shepard at
WIXY in Cleveland . . . but,
he doesn’t need sympathy. He is
a professional.

Thank you, Claude, for the
opportunity to correct the er-
roneous statements. Thanks also
for the kind words about our
music list (It's a heckuva lot of
work and it's good to know that
it is well received).

Bob Sherwood
Program director
KROY

Sacramento, Calif.

Label Is Launched
By WJRZ Deejay

NEW YORK — A new rec-
ord label—Giro Records — is
being launched here by Ron
Dini, air personality on WIRZ,
local country music station.
First single was produced by
Vinni Gagliano; Dini  sings
“What Happened to My
Woman.” Dini said last week
that he hoped to find a national
distributor for the record.

pointed out that a new soul or
progressive rock disk would
more than likely be tested on
the air in the late evening and
certainly not during morning
drive time.

“But if you have some dee-
jays who'll work with you and
somebody to answer the phone,
you can find out very quickly
whether a record is good or not
by asking your listeners.”

Randell, in his research on
records, works closely with local
record shops, even telling them
the manufacturer’s number on
the record which he has added
to his playlist. In return, the
stores go out of their way to
feed him information, “One
store which doesn’t sell much
product, but where kids come in
and listen a lot, even tells me
what the kids are listening to."”

45 rpm RECORDS

oldies by mail

OLDIES
from

1955
fo
1970

All original artists.

For complete catalog send $1.00
(deductible From any subsequent order)

to:
BLUE NOTE SHOP

156 Central Ave., Albany, M.Y. 13306

Underground —
Folk, Soul, Rock Gospel

The Armapeddon Experence, Arthur Hlessidt,
The Etemmal Rush, The Sound Foondabion, Tha
Unknown Qoantity, lLimmy Owens, The MNoew
Folk, The Commitiee, Dmo, The  Voces UR
lerusalem, Tom Keene, The = Spectiums, The
Warsily, The Wedewood, The Fodefunners,
fustim Time, Richard Woermbrand, The 5o
jparners, The Yictoes, The New Light Singers

send Tor calalop

CREATIVE SOUND,
Q000 Sunsel, Hollywood, Cahferma SO06S

e black man's
Durdon I

Bau
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Soul Sauce

BEST NEW RECORD
OF THE WEEK:

“IF THERE’S
A HELL BELOW"

CURTIS MAYFIELD
(Curtom)

By ED OCHS

SOUL SLICES: Hottest act in the business? Aretha Franklin,
Back again better than ever with her next million seller “Border
Song.” Aretha will finish what others only started. Another quality
duet by Aretha and Jerry Wexler, who's more creative than any
artist he's ever produced. . . . Joe Simon, all through at Monument,
has signed with the Polydor-distributed Spring label where he'll
open with “Your Time to Cry." Ray Godfrey and the Boys in the
Band, and now Simon, will take the label higher. Polydor has more
mileage in Lee Dorsey, the “Yes We Can” man. . . . Yalerie Simpson’s
first solo LP for Motown, produced by Nick Ashford and Quincy
Jones, will feature some of Ashford & Simpson’s greatest hits, plus
some new members. The duo is the braintrust behind Diana Ross.

. . Jimmy & David Ruffin's ‘Stand By Me" is flipping fast to
“Your Love Was Worth Waiting For.” Jimmy's hit four in a row
in England, now with “It's Wonderful.” . At the Apollo till Nov.
11: Clarence Carter, The Staple Singers, Unifics, The Sequins and
Sad Sam. Looking ahead: Nov. 18-25, Voices of East Harlem; Dec.
9-16 features blues from B.B. King, Bobby Blue Bland, Big Mama
Thornton, Junior Parker and the Robert Patterson Singers. . . . David
T. Walker, a fine soul guitarist, debuts on Zea with his “Plum Happy™
LP and a single, “Love Vibrations.” . . . Steve Cropper’s got a new
label, Trans-Maximus (TMI), to go with his new studio in Memphis.

. Breakout of the week: Smokey Robinson's “Tears of a Clown.”
Not as famous but just as furious are 0.M. Wright, Flaming Ember,
B.B. King, Israel Tolbert, Ronnie Dyson and King Floyd. . . . More
blues: “The First Washington Blues Festival,” held last week at How-
ard University, was the first festival in the area to be produced by
blacks for the black campus. It also featured some of the hottest blues
acts today in Delmark’s J.B. Hutto, Arhoolie’s Mance Lipscomb and
John Jackson, not to mention B.B. King, Howlin' Wolf, Fred Mc-
Dowell, Junior Wells, currently recording at Criterion Studios for At-
lantic, and Arthur (Big Boy) Crudup. . . . Allen Toussaint’s first for
Scepter-distributed Tiffany label is “Sweet Touch of Love.” . . . All-
Platinum, coming on strong and soft with the Moments’ “All I Have"
and the group’s new album, has picked up distribution on Donnie
Elbert’s “Can't Get Over Losing You,” Eldridge Cleaver's “Soul on
Wax"” LP on the More label, and the Malcolm X disk, “*Message to
the Grass Roots,” on Charisma. Bobby LaCour’s single has flipped to
“Daddy Wants You Home.” AllPlatinum, all black. . . . Brook Ben-
ton comes to the Cellar Door in Washington Nov. 16-21. . . . Picking
up steam: Joe Simon, Intruders, Gene Chandler, Al Green, Martha &
The Vandellas, Eddie Holman, Chairmen of the Board. . . .
James Brown’s Christmas single and album to be titled "Hey Amer-
ica.” . . . Hot from the Jackson Five's LP, "How Funky Is Your
Chicken.” . . . Soul Saunce picks and plays: Paul Kelly, "Poor But
Proud” (Happy Tiger); Simtec & Wylie, “Everybody’s Got a Part to
Play” (Mr. Chand); Ramsey Lewis, "Do Whatever Sets You Free”
(Cadet); Raeletts, “Bad Water” (Tangerine); Bobby Adams, “Go On
Back to Georgia” (Hometown); Quincy Jones, “Bridge Over Troubled
Waters" (A&M); King Curtis, "Changes"” (Atco); Maceo Parker, “Gol
to Getcha” (House of Fox); Intrigues, “Tuck a Little Love Away"
(Yew); Little Eva, “Night After Night” (Spring); Brenda & The
Tabulations, “A Child No One Wanted” (Top & Bottom); Mirettes,
“Ain't My Stuff Good Enough™ (Zea); Exciters, “Life, Love &
Peace” (Today): Soul” (Paramount). Also new and chartbound:
Duponts, Archie Bell, Betty Everett, Little Milton, Bobby Bland,
Little Sister, Freddie Waters, Chi-Lites, Star-Tels, Gloria Taylor, Un-
employed, Gladys Knight and Bobby Patterson. . . . New Whatnauts
on Stang: “What's Left to Give.,” And on AllPlatinum’s Turbo
label: “Why Do You Want to Be a Junkie?" by the Universal
Messengers. . . . From the Supremes-Four Tops album: “River
Deep, Mountain High.” Also new hits from Junior Walker and the

Originals, . . . Lee Eldrid spreading on Archive with “Leave Me
Your Love.” . .. “The Leon Thomas Album” is ready from Flying
Dutchman. . . . Blue Thumb's Buddy & the Juniors (Wells & Mance)

album is hitting FM with “Riffin"." . . . Motown’s Tom Schelessinger
reads Soul Sauce. Do you? Then let us know about it.

30

(Gold Forever, BMI)

'
@ »
o

I'M NOT MY BROTHER'S KEEPER ... 3 | 40 40
Flaming Embar, Hot Wax 7008 |

{Pameco/Sounds of Lucifle, BMI]

Billbgard SPECIAL SURVEY For Week Ending 11/14/70

BEST SELLING

1ISoul Singles

w STAR FPerformer=Single’s registoring greates? proportionate upward progress this week,

This  Last Weeks on This  Last Weeks on
Week Week Title Artist, Label, Ho. & Pub, Chart Week 'ﬂ'llk Title Artist, Label, Mo. & Pub, Chart
1 1 FPLL BE THERE .8 ﬁ 39 STAND BY ME . . R
Jackson 5, Matown 1171 tjuhu!e H.'u'n] David & Jimmy Ruffin, 5qu- Eﬁ-ﬂ?ﬁ
2 2 SUPER BAD {F‘]rh 18 Ej 6 {Progressive /Trio/Afd., BMI)
' 26 28 LOSERS WEEPERS . .. B
Jamy Aoy, IR pRAR Luriteg BM” Etta James, Cadef 5476 {Huw EMI:l
3 3 ENGINE #9 ................. .17 ﬁ 35 WAIT A MINUTE 2
Wil Pickett, Atlantic 2745 e
T T et ek Sy S S
ﬁ 6 | AM SOMEBODY (Part2) ........ 5 ﬁ 41 GROOVE ME S
Johnnie Taylor, Stax 0078 King Floyd, Chimmeyville 435
(Groovesville, BMI) (Malaco/ Rufflgrac BMI)
5 5 5-10-15-20 (25-30 Years of Love) .. B 29 30 THE BEST YEARS OF MY LIFE . ..... 5
Presidents, Sussex 207 Eddie Floyd, Stax QOF7
{McCoy/Interior, BMI) -iEl:T"MEmPFuI- BA)
30 31 IF YOU WERE MINE . it e
O uopeveNeEPUS ML
(Stein & Van Stock, ASCAP) {Tangerine, BMI)
31 33 MAKE IT EASY ON YOURSELF . ... 5
7 8 I:‘IT FET:HIE- IﬁurviE”E AR SRSIESE -9 Dionne Warwick, Scepler 12294
(Cireca/Escort, BMI) [Famous, ASCAP)
ﬁ 14 THE TEARS OF A CLOWN 4 ﬁ 47 THAT'S THE WAY | WANT OUR LOVE 3
Smokey Rohinson & The Miracles, TG0 s, sl i s
Tamla 54199 (Jobefe, BMI} a STONED LOVE 1
9 L ?Tt"umﬂ TnF'.J:‘ 'ﬂ}!‘i Al T - Supremes, Motown 1172 [Jﬂb-ﬂl! EMIJ '
andi il
{Gallico, BMI) | 4 16 FUNKY MAN . . R |
10 9 UNGENA ZA ULIMWENGU (Urite the Keal A 9 Rorw, Butlel 5341
nmﬂéf _____________________ 3 35 38 LEAD ME ON . R
Temptations, Gordy 7102 (Jobete, BMI) Ifi*:;ﬂ Fﬁ‘ﬁfﬁﬂh Columbia 4-45214
11 7 STILL WATER (Lowe) . .11 ) B
Four Tops, Motown 1170 {Jobete, BMI) 36 # IBDEEE%-.EE LEIIE; E;ll,?]t “:ur?wldt {II:'IT}H} I
12 12 LETMEBACKIN .. .......... 1 oy — swevemLmove 1
Irunu Davis, Dakar 621 Gene Chandler, Mercury 73121
{Julic-Brian, BMI) (Cachand, 'ﬁ.'.'ﬂ]
— . 44 | CANT GET NEXTTO YOU ... ... .. 2
8 ?EE:EPEWE:,“EEEE; 2080 ’ ﬁ Al Green, Hi 2182 (Jobete, BMI)
(Boid. Ferever; B 39 42 | CANT GET OVER LOSING YOU ... 2
ACE OF SPADES . B Donny Elbert, Bullet
M L‘IE'E Wright, Back Beal 615 (Don, BMI) {Lawion/Couey, BMI)

YOUNG HEARTS GET LONELY, TOO .. 2
Mew Young Hearts, ZEA 50001
iThree & Three-Lenoir Music, BMI)

' 41 19 LOVE UPRISING o 11
15 %&Hsﬂpiidﬂgguﬁgﬂlm .12 | Otis Leaville, Dakar &20 Uulr-:ln Enﬁn EMI]
Hot Wax 7004 (Gold Forever, BMI) | 42 37 TIME 'ﬁ'{l.ITIE IFﬂl_l HIJEEHE ....... 5
27 wﬂﬂﬁfﬁam " Ei"t] . rl?i'r!;.‘ll‘?’:ef: EE:".EIT]IMHIJ“' RCA 74-0385
isreel Tolbert, Warren 106 (Carwar, BMI) 5 ﬁ - LI :ﬂ?ﬁ%{ gl-'!rEE %ﬂEndEmi. 1
13 EXPRESS YOURSELF . . Gardy 7103 {lobete, BMI)
Charles Wright & the Watts 103rd Strest 44 29 HEART ASSOCIATION . T
Rhythm Band, Warner Bros. 7417 (Warner- Emotions, Volt 4045 (Perv's, HM!J
Temerlane, BMI) 45 46 THIS WORLD . . 5
19 18 | DD TAKE YOU P, | | Sweet |I'I-5pIFETI¢}I'I!i- Atlantic 2750
Three Degrees, Roulete ?DHH (Sunbeam, BMI)
{Planetary /Make, ASCAP) ﬁ — CATHY CALLED - 1
T WANNA CRY 3 Eddie Holman, ABC 11276 (Damian/
o :RE';JEEE D'#%'r:mtﬂlumhia 4-45240 ;;E;: IS:th::E::E. H:EHN .
etalbin, ﬁ _ . e
I 6 JE'l'l"r Butler, Mercury 73130
21 21 ?':E' L}Fﬂﬂ' mEI Ii,linu;ns S (Butler ! [ha;}pell ASCAR)
aT15Fachi 'y
(Tattersall/Lan-tastic, BMI) 48 50 FSDEE l.t.jlzl'lhj s 2
rse '
25 THIS IS MY LOVE SONG = . 5 .:,:E,mmsar \"HMT:,? 2
Intruders, Gamble 4007 rntsurrud BMI:n m — PAY TD THE PIPER _ 1
23 24 TO THE OTHER MAN .. . .. ... . 4 El:t"nalngn af the JIii:luarl:l Imwichus mﬂl
e T R 208 ﬁ I:S‘:EAI.I:E“H:!D:'IE:!TE FROM
@y o crans AND THINGS | 2 ANOTHER WOMAN'S LIFE 1
B.B, King, ARC 11280 Glass Howse, Inwichus 9082
(Gold Forever, BAM)

Yox Jox

® Continued from page 27

there the afternoon of Nov. 19 and
Don Ovens, head of reviews for
Billboard, will be arriving some-
time during that day, too. Hope
all of vou men in the driving-
walking-crawling range can make
the meeting. Looks like its going
to be a gpood one. Latest people
announced for the panels include
Alan Ntwm:m, vice president of
programming for KSFO, San Fran-
cisco; Mike Curb, president of
MGM  Records; Frank Pollack,
program director of KXIV, Phoe-
nix; Robert Mooney, program di-
rector of WIND in Chicago and a
fond fan of Mexican food (and
anybody who likes Mexican food
can't be all bad, mght Bonne?);
Jerry Harms, KABL, San Fran-
cisco; Pat Whitley, propgram direc-

(Continued on page 31)
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elling Sounds

o Continued from page 28

Powder and Air Pillow Insoles. Two of the 60-second spots were
sung by Larry Weiss. Steve Jackson, of N.W. Ayer, Chicago, pro-
duced the campaign recorded at Aura Recording Studios.

Also finished are three new commercials for Carrier Air Con-
ditioning. Drave Mullaney arranged them and the spots were written
by Tom Figenshu and Phil Schulman.

* * %

The Carpenters, A&M Records artists, have recorded their
first commercial. It was done at the RCA studios in Toronto for
Morton's Potato Chips. Dick Behrke of Herman Edel Associates
wrote both the words and music. The production was supervised by
Susan Hamilton. The entire project was supervised by Paul Mullins
with Terry Ingram as agency producer for Glenn Advertising of
Dallas and Bob Berry as account supervisor.

NOVEMBER 14, 1970, BILLBOARD
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Billboard SPECIAL SURVEY For Week Ending 11/14/70
BEST SELLING
4 STAR Performer—Single’s registering greatest proportionate wpward progress this week,
This  Last Weeks on This  Last Weeks on
Week Week Title, Artist, Lakel, No. & Pub.  Chart Week Week Title, Artist, Label, No. & Pub.  Chart
1 1 THIRD ALBUM _................. 7 26 27 BLACK TALK ................... 24
Jackson 5, Motown MS 718 Charles Earlend, Prestige PR 7758
& scomns 6 ¢y 33 M MY BROTHER'S KEEPER ...... 5
Curtis Mayfield, Curtom CR3 BODODS Jimmy & David Ruffin, Soul 55 7328
3 3 STILL WATERS RUN DEEP _......... 33 28 28 GREEN IS BEAUTIFUL ............ 11
Four Tops, Motown M3 704 Grant Green, Blues Note BT 84342
4 2 TEMPTATIONS' GREATEST HITS, 29 26 THE MAGNIFICENT 7 ..........-. 3
- ; B 2 o et . 7 Supremes/Four Tops, Motown M3 717
rd L]
RAMSEY LEWIS, left, Cadet Records recording artist, has been elected Y 2N 30 29 PRTCMER . ...... . .cuiivsiss R
to the board of directors of Provident Hospital, Chicago, the oldest Y o SPIRIT IN THE DARK ... 9 Clarence Carfer, Atiantic 3D 8267
black-owned hospital in the country. With Lewis are Alvin J. Robinson, Aretha Franklin, Atlantic 50 8265
president of the Provident board, and Potter Palmer I, right, chair- ) (T (B 111 | P P | |
man of the board of Globetrotters Communications, Inc. E 6 :alnwm%m-i- S R 3 Siy & the Family Stens, Epic BN 26456
' 32 24 MAD DOGS & ENGLISHMEN ....... 9
7 4 THE ISAAC HAYES MOVEMENT ...... 3l Joe Cocker, A&M 5P 6002
Enterprise ENS 1010
33 15 OTIS REDDING/JIMI HENDRIX
Gmpus ews 8 8 SIGNED, SEALED, DELIVERED .. .. .. 11 EXPERIENCE ..................... 7
Stevie Wonder, Tamla TS 304 Reprise M5 2029
9 10 CHAPTER TWO .................. 11 34 38 HAPPY & IN LOVE ... ........... 16
Roberta Flack, Atlantic 3D 15&9 Glaria Lynn, Canyon 7709
* Eonied Trow b 23 10 7 SEX MACHINE ... 7 3 39 LVEAT LONDON'S TALK OF -
Warner Bros.; “Get Me Down,” Zen, Pip; “Holy Man,” Diane Colby, R e ' ne Gardy GE ogs Tt
Columbia; “Melody,” Ides of March,” Warner Bros.; “Let It Rain,” 11 12 DIANA ROSS .................... 18 VAR St oty By 908
Eric Clapton, Atco. Motown MS 711 ﬁ — THEM CHANGES ................. 4
WDCYV, Dickenson College, Carlisle, Pa., Hal German reporting: 12 14 H.IE Iau'gT POETS ................ 21 Koty brseit Comst N 009
“Doris Troy™ (LP), Doris Troy, Apple: “False Start” (LP), Love, Blue gas 48 THE GENE CHANDLER SITUATION ... 5
Pp
Thum%f"l_l;hrﬂﬁ Wislﬁs]" (LP, Special Songs), Cheryl Dilcher, Am- 13 13 Eﬂﬂﬂf ciﬁ?ﬂ A PTPIETETRTOtS 13 Mercury SR 61304
pex; “With a Lotta Help From My Friends," (LP), Junior Mance, ; 8403 .
Atlantic; "Bloodrock 2," (LP), Bloodrock, Capitol;, “Feel It," (LP), i ﬁ Eﬂﬁd:ﬂ?ﬁ“ﬂwﬂd'm'ﬁ'l """" 2
Elvin Bishop Group. . . . WIUM, Western lilinois University, 14 11 ECOLOGY ... .....c..o0oeien .18
Macomb, Mike Scheid reporting: “See Me Feel Me,” Who, Decca; e T 39 35 EXPRESS YOURSELF ............. 20
“King of Rock and Roll,” Crow, Amaret; “Share the Land,” (LP), 15 16 BAND OF GYPSYS ................ 26 STty JSard Steet Royin A, Sumar
Guess Who, RCA. . . . KSLA, California State at Los Angeles, BT EIAG g e B Bl S
Stt&fe Resnick reporting: “Pay to the Piper,” Chairmen of the Board, 40 34 BITCHES BREW .. ... ........... 27
Invictus; “Scratch My Back," Tony Joe White, Monument: “I, J. 16 18 El_lru Tiﬂ.ﬂf&&.ﬁ R 12 Miles Davis, Columbin GP 26
Fﬂﬂ.“ Norman Greenbaum, REPFiSE; “Sﬂ'InEﬂ'liI]g n Yﬂu," Manitoba, VLR M 41 44 LED ZEPPELIN W . ............ ... ?
RCA; "Border Song,” Elton John, Uni: “Domino,” Van Morrison, ﬁ 32 INDIANOLA MISSISSIPPI SEEDS .. .. 4 Atlantic 5D 7201
Warner Bros.; “Valley to Pray,” Arlo Guthrie, Reprise; “Do It," Neil B.B. King, ABC ABCS 713 o 2
Diamond, Bang. . . . WTAS, Hope College, Holland, Mich., Lee 18 19 DIDN'T | (Blow Your Mind This Time) 15 2 2 .tn:Emﬁ B e Rt ;
Dﬁggu‘:g trfl?jﬂn!'!{ng:ll "}::nmlgraut Song,” Led Zeppelin, Atlantic; Delfonics, Philly Groove PG 1153 ﬁ EUEHIHE' '
"Does Anybody Really Know What Time It Is?" Chicago, Columbia; 9 — BURNING . ............ aaatiaa
;Tlmc:-thyi_:: Fuﬂys, Scepter; “Black Magic Woman"/“Gypsy Queen,” B ey L RRUADRLPINE Exthor; Philkipe, Atlantic -SD 1545
antana, Co umbia; “Led Zepplin III,” (LP), Led Zepplin, Atlantic; 44 40 RIGHT ON BE FREE . .... AP |
“Untitled,” (LP), Byrds, Columbia; “Livingston Taylor,” (LP), Liv- 2 2 ?ummﬁfvﬁﬂﬂﬂl ﬂ'?mﬂlﬁ """ 3 Eﬁﬁﬁau&ga?ﬁrlum.
ingTstﬂn Taylor, Atco; “"Don’t Give Up Easily,” (LP), He Ain't Heavy, 21 23 CHANGING TIMES 4 .
He's My Brother), Hollies, EEI{:. _ S i W I ﬁ —_— “Eﬂ"rllnlﬂ' HIEEEE EEHE‘I: TTRRTRRRER
WRBB, Northeastern University, Boston, Mass., Donna Halper
reporting: “Josephus,” (LP), Josephus, Mainstream; “Black Drops,” 2 1 %'g 7“““."-# E‘A‘H,Hr'rﬂmlﬂgt‘!um" i 46 41 A GASSS ... .................. B
(LP), Charlie Earland, Prestige; “Any Woman Blues," (LP), Bessie Hopor i oo IS Lo 1L B ST Il e SO 230
Smith, Columbia; “Idlewild South,” (LP), Allman Brothers Band, 47 47 ONLY FOR THE LONELY .. ... ... 5
Atco. . . . WLVR, Lehigh University, Bethlehem, Pa., Jim Cameron 2 & SRR IS s s 3 Mavis Staples, Volt VOS5 6010
reporting: “Washington County,” (LP), Arlo Guthrie, Reprise; “Kiln : 48 50 SECOND TIME AROUND .. ... . ... 2
Il;lﬂut?rﬂ." Fleetwood Mac, Reprise; “Through the Eyes of Love,” (LP), ﬁ 46 ﬁaﬁﬁi HﬂEl‘ffn ssl:-l':IEEss il ; Spinners, V.I.P. V5 405
rost, Vanguard; “Rock Festival,” (LP), Youngbloods, Racoon, (War- |  — NEW oUGRS, DLD oRUEs ... ...
ner Bros.); “Gypsy Queen,” (LP), Priscilla Coolidge, Sussex (Buddah), & o Coukacaty,. Chisa| €b. w0 TRl - ey g R S
“Baby Batter,” Harvey Mandell, Janus. ... . WTCC, Springfield 30 POCKETFUL OF MIRACLES ........ 3
Technical Community College, Springfield, Mass.; Bill Caldwell re- guwkey. Robivadn: d 1ha | Mirsthg o - RETOR. (0 THE MARVERENIE. o 1
porting: “Handwriting on the Wall,” Novelty Poison Ring;, “Whose '
Garden Was This?" Tom Paxton, Elektra; "Carolina in My Mind,"”
James Taylor, Apple; “Valley to Pray," Arlo Guthrie, Reprise; “Tears
of a Clown,” Smokey Robinson and the Miracles, Tamia.
WGVU, University of Dubuque, Dubuque, lowa, Doug Towne
reporting: “Stoned Love,” Supremes, Motown; “After Midnight,” va Jox
Eric Clapton, Atco; “Sweetheart,” Engelbert Humperdinck, Parrot; -
*“Changes (Part I),” King Curtis & the Kingpins, Atco; "If You Look

Into My Eyes,” Proud As Punch, Stax; “Take Me to the Mountains,"
Country Coalition, ABC. . . . KTSC, Southern Colorado State Col-
lege, Pueblo, Jack Jennings reporting: “Dr. Dunbar's Prescription,”
(LP), Aynsley Dunbar Retaliation, Blue Thumb; “Yardbirds,” (LP),
Yardbirds, Epic; "No Dice,” (LP), Badfinger, Apple; “False Start,”
(LP), Love, Blue Thumb; “Gonna Have a Good Time,” Easybeats,
UA; “Train Kept Rollin"," (LP, Yardbirds), Yardbirds, Epic; “Funky
Music,” Kanyon, Mercury; “Valley to Pray,” Arlo Guthrie, Reprise;
“The Box," Kendrew Lascelles, Mediarts. . . . WSCB, Buffalo State
University, Buffalo, N.Y., Clayt Pasternack reporting: “Green-Eyed
Lady,” Sugarloaf, Liberty; "Gypsy Woman," Brian Hyland, Unit; “1
Don't Wanna Cry,” Ronnie Dyson, Columbia; “Time to Kill,” Band,
Capitol; “Only Love Can Break Your Heart,” Neil Young, Reprise;
“Sugarloaf,” (LP), Liberty; “Logking In,” (L.LP), Savoy Brown, Parrot.

WKUL, Waynesburg College, Waynesburg, Pa., "Lola,” Kings,
Reprise; “God, Love and Rock & Roll,” Teagarden & Van Winkle,
Westbound; “Super Band (Parts 1 & 2),” James Brown, King; “Gravy
Globetrotters, RCA; "Do What You Wanna Do,” Five Flights Up,
T.A. (Bell); “Let's Worth Together,” Canned Heat, Liberty. . . .
WCPR, Stevens Institute of Technology, Hoboken, N.J., Ron
Harris reporting: “Does Anybody Really Know What Time It Is?”
Chicago, Columbia; “Midnight Tango,” Steve Miller Band, Capitol,
“Carolina in My Mind,” James Taylor, Apple; “Black Magic Wom-
an” (LP, Abraxas), Santana, Columbia.
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¢ Continued from page 30

tor of WWDC, Washington; Dave
Klahr, WFIL-FM, Philadelphia;
and Gary Owens, KMPC, Los An-
geles. And, by the way, FCC com-
missioner Nicholas Johnson is go-
ing to submit to a question and

answer session and that should be

a fiery scene.
* * *

Andy Barber of KEYN, Wichita,
Kan., writes: “I would like you to
please print this letter in Vox Jox
g0 that Don Imus will understand
that I'm ftrying to communicate
with him. I've sent a letter and
made a phone call to him but Don
Imus has ignored Andy Barber.
Imus has so quickly forgotien old
friends with him at Don Martin's
in Hollywood. Andy Barber only
wanted to congratulate him on his
success, Thanks for yvour atiention
on this, Claude; Don Imus will
surely respond now!"

www americanradiohistorv com

LERQY LITTLE, seated, Atlantic Records promotion man, listens to
Isaac Hayes deliver a state of the soul message, at a banquet in
Memphis which recently honored Little as man of the year, man of
tomorrow. The dinner, sponsored by Concerned Members of the Music
Industry, featured tough, honest speeches about the role of blacks in
the industry, answering the evening's theme of “Ain't It Black Enough"'
with a resounding "No."”

31
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I"ﬁ'j STEPPENWOLF 7—
' ABC/Dunhill DX 50090 (5)

A no-nonsense rock outfit who can do i1
every time out, Steppenwolf continues fo
surpass the compebition with its sewventh
album and their best yet. John Kay & Co.
are together as never before, and without
frills get down to the business of 1ammln?
and creating the funky groove Steppenwaol
is famous for. 5pare, rugged, hungry ar-
rangements bring oul fthe grittiest of ''Fat
Jack,” "Rensgade™ and ‘“"Who Needs Ya'"
A dark beauty,

- POP
N4 JOHNNY TAYLOR'S
: GREATEST HITS—

dtax 3T5-2032 (5}

Johnny Taylor, the 5tax recording artist of
such chart-riding favorites as,  *'Steal
Away,” "“Who's Making Love' and “'1 Want
fo Testify,” haz put tfogether on this album
the tunes that catapulted him into musical
prominence, Taylor is a fine artist credible,
dynamic and musical, and his many fans
will welcome this production,

pop
sy
St HARVEY MANDEL—

Baby Batter.
Janus JLE-3017 (5)

This- LP is very strongly |azr-oriented, but
the jazz structures break down (or perhaps
bulld vpon) progressive rock concepls with
musical touches of blues and rock. "El
Stinger’' is good, as is “One Way Street.”
“"Morton  Grove MaMa™ and “Hank the
Ripper"' are biues-based,

IR IS LT

TR |

CLASSICAL

DEBUSSY: NOCTURMES
NO5. 1-3/RAVEL: DAPHNIS
ET CHLOE/PAVANE—

Mew England Conservatory
Chorus/Boston  Symphony
{Abbado).

DGG - 2530 038 (5)

Led by Joseph Silverstein's excellent work
on wiolin, this LP caontains some supreme
ml.rﬁii;'lansr'pip, both collectively and indi-
vidvally. Debussy’'s melodic towches and
contrasting color get delicate treatment,
especially in the finale,

JESUS CHRIST
SUPERSTAR

PO
YARIDUS ARTISTS—
Jesus Christ=Superstar,

Decca DXSA 7206 (5)

Thie brilliant musical portrayal of the last
seven days in the life of Jesus is destined

to become one of the most talked about
and provocative albums on the pop scene,
[t is basically an opera, according fo

individual connofation, featuring musicians
fram same of Britain's well-known groups,
85 well as an B5-piece orchestra and the
strings of the City of London.
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7oP
RUFFIN BROTHERS—
| Am My Brother's Keeper,

soul 55 728 (3)

Brather Jimmy is in Englang what David
Ruffin was to the Temptations when “Ain't
Too Proud Yo Beg" énd the like were the

scourge of the pop and soul charts. To-
gether, they are the first and last word in
dynamic soul, a5 two of the most exciting
and untapped rip-it-up wvoices in the busi-
ness double the power of “"He Ain't Heavy,”
“Stand By Me,” *Lo and Behold.” These

boys can get to the truth.

P
fan POP
e/ LOVE—
False Start.

Blue Thuemb BTS BEIZ (5)

Love has come up with a powerful album
that should prove one of their biggest in
gome time. Their solid driving treatments
of Flying,” "“Keep On Shining" and "Love
Is Coming' are standouts in thiz collec-
tion and should win much favor with pro-
grammers and bring them straight to the
best selling charts.

Denid Otrekh
Wity Rostropovich
Svisosiay Richier
Herbert von Kargen
Bty T Fipkd Conoaroin
T sl PhlfEeTone: Caohesnm

SR CLASSICAL

M’ BEETHOVEN: TRIPLE

i COMCERTD IN C—
Distrakh/Rostropovich/
Richtar/Berlin/Philharmoanic

[I{aralun},

>J&T3I7 (3]

Here's a quartet of falent which will be
hard to match on other LP's. The wonderful
part of it all is that the prin:igrl:- de not
steal or wander over each other's lines.
Most of the credit shouvld go to Karajam,
for he's good-humored and forceful, and
steers them along the right path.

Ange

MARVIN GAYE—
Super Hifs,
Tamla T5 300 (5)

Hera's an album that lives up fo ifs title,
fram Gaye's incredible wersion of | Heard
It Through the Grapevine” to “Can | Get a
Witness,” "'Hitch Hike'" and ‘'Chained.”
Million sellers abound in this album and
Gaye mixes them up with his distinctive
sound. His easy voice speaks for a bﬁuhunk
of soul history, as Jobete writers man
Whitfield, H-0-H, 5mokey Robinson and

Gaye himself contribute the classics.

IJ -?S

o 1

MGREATES]

Pop

BOOKER T & THE MES—

Greatest Hits,

stax 5T75-2033 (3)
Grovp's bigogest hits under one cover spelis
fop sales and a big chart winner . . . pop
and soull Included are such singles glants
at "Time I8 Tighl,” *'Hang 'Em High,”
“Soyl Limbo,” “Hip Hug Her,” "Mrs. Robin-
son,” and the recent chart item, "‘Some-
thing.” A heavy package Ffor programming
and sales.

eoP
THE KLOWHS—
RCA  Victor LSP-4438 (5]

Backed by a full promotional campaign
that includes a TV special, the Klowns
come on strong with - this debut LP, and
they shouwld make their mark on the charts
in a wvery short time, Along with their
initial single “Lady Love,”” the collection
includes topnotch performances of ""Yellow
Sunglasses,”” ""Hapey Bunny Day™ and "A
th:ﬁe Lotta Love.” Good wvocal blend and
smooth easy beat material make this a
WInAEr,

ot MAHLER Ay

SYMPHONY NO.6
oy oL RN G
GEDORG 5OLT

THE CH PRSI LR T TRA

CLASSICAL

MAHLER: SYMPHONY NO. &/
SONGS OF A WAYFARER—
MintensChicaga Symphony
{Solti).

London C5A-2227 (5)

%

Two striking albums, the Ffirst for the
Chicage Symphony with London, mark
Georg Solti's assumption of the music
directorship, Continuing his Mahler cycle,
Solti offers the *‘Symphony No. 4 a
recording of special note, and the "Sym-
phony No. 5 (CSA-2228).

www americanradiohistorv com

Bilboard Album Reviews

PO
TONY BEMMETT'S
“SOMETHING"'—

Columbia C 30280 (3]

Bennett's beavtifully languid singing makes
this ame of his best albums in some time.

While previous singles "“"Something®™ and
“Coco’’ will attract customers and radio
programmers, his inferpretation of Bacha-
rach and David's “"Make It Easy On Your-
self,'" amd Jobim's “Wave™ should be
sludied by any serious student of pop
singing,

ST POP
N’/ BADFINGER—
i Mo Dice,

Apple 5T 3367 [5)

Badfinger carries on  the rhythm-happy
tradition of the early Beatles, rocking to
the big beat without hang-ups or prefen-
sions of profundity, Pete Ham and Joe
Molland write most of the group's origina
material, but songs, as well as the Liverpoal-
type voices, cover the Beatles like a Zarax.
The catch is they're goed, and prove it
nicely on “No Matter What," ""Better Days,'’
"Without You™ and **| Can't Take 11"

POP
GOLDEM EARRING—
Dowiarf,

POLP 2000 (5LI)

One of the strongest groups in Holland, the
Golden Earring makes a powerful meve to

the label, The best cut is "I'm Going to
Send My Pigeons to the Sky,”" but nearly
all of the cuts are strong. "The Wall of
Dolls'™ keys on the LP cover, but perhaps
""This Is the Time of the Year™ and "'Big
Three Blue 5Sea™ are befter muosically, A
very excellent album, due for strong sales.
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P iy CLASSICAL

=e DEBUSSY: 3 SOMATAS-SYRINI—
Boston Symphony Chamber
Players.

DGG 2530 049 (%)

Abbado‘s masterful conducting on both sides
of this LP, perfectly captures both works,
The Debussy noclurnes are done with the
taste of a Frank Lloyd Wright as he shapes
and coaxes and builds the werk, The
Ravel piece, "Daphne et Chloe,’" is per-
formed in the original, withoul voices, and
it enhances the work,

HEMRY MANCINI—
Mancini  Country,
RCA Victor LSP-4307 (5)

Henry Mancini blends the sounds of Holly-
wood and Mashville on zome of The counfry
world’s most recent hits and emerges with
an unusually aftractive instrumental pack-
age. Songs like “Almost Persuaded,” *‘Re-
lease Me,'" "I Can’t Stop Loving You' and
“Make the World Go Away" take on new
luster with Mancini’s Hollywood towch and
Mashville shadings.

i
BIG BROTHER &
THE HOLDING C0.—

Be a Brother.
Columbia C 30222 (5)

Mick Gravenites and San Andrew share the
vocal chores and lead Big Brether through
the blues and rock genre, There are mes-
sages  in many of the songs including
“Joseph’s Coat,” and the title song "Be a
Brother,” and & good personality descrip-
tions of wniversal characters in  ""Mr,
Matural™ and “‘Funkie Jim."

CLASSICAL

IVES: THREE PLACES IN HNEW
ENGLAND,/SUN-TREADER—

Bosten  Symphony (Thomas)
DGG 2530 048 (5)

Thomas makes an  Impressive conducting
disk debut which should be the beginning
of huge record sales for him and DGG. He
wisaely chooses confemporary music by lves
and Carl Ruggles, for his leading is
resourceful, forceful and colorful in ap-
proach as well. The opening seélection is full
of the bright fall color which accempanies
Mew England this time of vyear.

1AL

GABOR SIABD—
Magical Connection,
Blue Thumb BTS 8823

Guitarist 5zabo has always had his eye oul
for the wider market, while retaining his
jazz integrity, and here he fakes maferial
from Steve 5iills, John Sebastian and Bach-
agrach-David and gets his own thing
together with it, Seme strings are added
to. the essenfially guitar-led small group
and the result is somewha! tasty, particu-
larly on Charles Lloyd's "Sombrero Sam.™
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@ FIVE MAN ELECTRICAL BAND-—
Good-Byes and Butterflies.
MGM SE-4725 [5)

Here is a bright, new group on the con-
temporary scene, Lead vocalist/guitarist Les
Emmerson wrote all the songs, and they
are tume imaoes of hiz life style and
experienices. The LP deserves heavy radio
exposure and among the best cuts are
""Signs,”" "Man With a Horse and Wagon,”
“All Is Right'"" and "Butterfly.™

AT THE FAMIBY IMM:

s0uL

fo iy
@ DANNY CONX LIVE AT
7 THE FAMILY DOG—
Sunflower SUNM 5002 (5)

There's a lot of “soul™ in Danny Cox but it
is also the kind of sound to get the pop
markél an his side, Recorded live ab The
Family Dog, a2 West Coast club, the disk
is paced with excitement and brings added
punch ta “‘Universal Soldier,” ““Agquarius/
Let the Sun Shine In,** “‘Hang Down Blues'
and “"Jelly, lelly.”” Gary Usher's production
sawwy gives it added spark.

= CHRISTMAS
A=) MERRY CHRISTMAS FROM
y THE BRADY BUNCH-—
Paramount PAS 5034 (5)

With the success of their TV show assured,
the Brady Bunch makes their recording
debut with & first rate collection of Christ-
mas carols and songs. Their bright and
appealing performances of “Jingle Bells,™
“Ssanta Claus [s Comin® to Town' and
"Rudolph, the Red-MNosed Reindeer’' are
complemented by warm readings of “"The
Little Drummer Boy,”™ ‘‘Silent Might'' and
“"The First MHoel.," Should prove a solid sales
item for thiz holiday season,
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CHRISTMAS

i)
=/ VARIOUS ARTISTS—
3 Peace on Earth.

Capitol 5TBB-585 (3]
This double LP zet which is specially priced
brings best wishes from the Lettermen, the
Beach Boys, Glen Campbefl, Ella Fitzgerald,
Nat Cole, Frank Sinatra, CGuy Lembardo,
Ermie Ford, Al Marfing, Fred Waring, Roger
Wagner Chorale, Wayne Newton, Sandler
& Young, Sonny James and Eddie Dunsteder
for good Iimning pleasure. With such
Yule favorites as “'The First Moel,” “Little
Drummer Boy," “'Silent MNight'* and “Joy to
the World,” this LP will surely be a favorite.

(o KonrRE - BKE JAL 5045

e

'& TONY KOSINEC—
r Bad Girl Songs.
Columbla C 30277 (&)

Tany Kosinec, latest discowery of Columbia
Recorde, may well develop into one of the
most  disfinctive new wvoices on the pop
music scene, He is talented and diversified
entaertainer with the capacity to hold the
listener's attention, His refreshing appeal
should auger well for his musical future,
with  this  well-produced  Pater  Asher
package,

‘@' THE LEFEVRES—
Canaan CAS-9684-LP (5)

A fine gospel package, loaded with excel
lent performances and outstanding song
material. "Im One of His Own,” “Broken
Pieces™ and “"He'll Understand’* are typical.

e e
A2

CHRISTMAS

.

A=/ TAMMY WYNETTE-

= Chrigtmas . With Tammy,
Epic E 30343 (5)

In the country music field, Tammy Wynstte
can’t miss anmd this LP, which features nob
enly some traditional tunes such as *'Silent
Might" and "White Christmas® also hits
the mark with salid fresher tones such as
“IMerry Christmas] We Moust Be Having
One” and "0ne Happy Chrizsimas™—boath
very counfry and potential hit singles for
the seazon,

CHRISTMAS

WAYNE MNEWTON-—
Merry Christmas to You.
Capital STHE-487 (5

o sl

Wayne Mewflon will be a strong contender
in this year's Christmas sweepstakey with
this deluxe holiday offering, The package
contalns 20 seasonal songs ranging from
the traditional **0 Haoly MNight™ to the
ewinging “lingle Bell Reck.” MWewton han-
dles them all with the proper spirit.
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LANCELOT LINK & THE
EVOLUTION REVOLUTION-—
ABC ABC3-713 (3)

“Bubble Gum®™ s back with a lot of
strength and Lancelot Link and the Ewolu-
tion Revelution make it even more power-
ful. They have & geod wvocal sound and
planty of easy beat material with *Sha-La
Love You' and “Yummy Love™ the stand-
outs, With the steady TV exposure, the LP
i$ sure tg,_ prove & solid sales item and
make its mark on the charts.

GOSPEL

@ GOOD TIMES WITH
j THE HAFPY GOODMANS—
Canaan CAS-9ARZ.LP ([5)

The Happy Goodmans, one of the great
gospel groups, live up fo their reputation
with this package, “I'm Living in Canaan
How,” “Born ta Die,”™ “"He et Me Fres”
are included, Great performances,

CHRISTMAS

(™
Mo/ CHRISTMAS WITH DANNY DAVIS

AND THE HNASHVILLE BRASS—
RCA Victor LSP-4377 (5)

The MWashville Brass' interpretation of

Christmas  standards is ‘brisk and bouncy.

Danny Davis® horn leads the way with a
test for the season and its song material,
The songs have been done many times
befare, but it’s like & first-time ftreat in
the hands of Dawviz and his Mashville Brass.

- CHRISTMAS
- LONDON S0UND 70 ORCH.
E 7 E CHORUS—

The Sounds af Christmas.,

Decca DER 7-7F (5]
The London Sound 70 Qrchestra and Chorus
has developed a tasteful blend of wocal
and orchestra arrangements for many of
the beautiful songs of Christmas. In this
three-LP album of 30 songs, some old,
some new, a delightfel ambience is created
as the ensemble goes through a repertoire
of deeply nostalgic tunmes like, "'I'll Be
Home for Christmas,' “'Silver Bells"” &nd
""White Christmas.”

Wwww americanradiohistorv com
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Monly Alexander
*Taste of Fr*ﬂ:dorg_'ﬁg

%

e

A=/, MONTY ALEXANDER—
Tazte of Freedom.
MGM  SE-4734 (5)

This LP has strong flavers ef jazz, but the
beauty of the music should give it wide
acceptance in the pop music field, espe-
cially on easy listening stations, Best cuf
by Monty Alexander is “Big Yellow Taxi,” &
persuasive instrumenfal., ""Let It Be" and
"Taste of Freedom’ are also strong cufs.

i— b EF

P i® I

GOSPEL

THE LEWIS FAMILY SING
IN GOSPEL COUNTRY—
Canaan CAS-94674-LP (5)

This LP_ tinged with bluegrass sounds, is
absclutely one of the best gospel albums
of the year. “Joshua™ features beautiful
vocal harmonizing, while “There's a Light
Guiding Me" and "He's Passing This Way"
reveal strong instrumental work. *Sunday
Christian™ is one of those tunes that could
last forever, especially if picked vp in the
country field,

CHRISTMAS
@ ARTHUR FIEDLER/
BOSTON POPS—

A Christmas Festival,

Polydor 24.5004 (5)
Arthur Fielder and the Boston Pop: go
together ke Santa and Christmas, and with
this light, joyful comparison in  mind,
maestre Fiedler takes the reins of the Pops
as they evoke a symphonic celebration of
Christmas. Leroy Anderson’s arrangements
af Yuletide thrlmﬂ, spatlighting "'A& Christ-
mas  Festival " ’Sh!thrd't Pastarale,”

“Waltz of the Flowers” and *"White Christ-
mas,” are classic delights.

-r" y
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CHRISTMAS

HOLLYWOOD BOWL

SYMPHONY—

Great Orchestral Music

of Christmas,

Capitol STBE-489 (5]
This two LP package offers rich orchesiral
performances by the Hollyweod Bowl Sym-
phony. Carmen Dragon conducts one disk
with such freasures as *'0 Tannenbaum,’
“The First Moel,” "“Joy to the World"” and
"0 Haly Mighf."'i The other LP, with Alfred
Wewman condocting, is replete with riches,
such as "A nghw Fortress |s Qur God”
and ""Hallelujah™ from Handel's *‘Messiah.*

Norma Jean

COUNTRY
@ ITS TIME FOR NORMA JEAN—
RCA Victor L5P-4446 (5)

This is must merchandise for counfry deal-
ers and must programming for country
degjays. Morma Jean iz distinctive in her
vocals and ftruly counfry in style. "Same
Old Story, Same Old Lie,” "The Midnight
Cowboy* and "Ever Since We Said | Do.™
are examples of the product.

CHRISTMAS

e’/ VARIOUS ARTISTS—
} The Season's Best,
Columbia € 30124 (5)

Here's an LP that will brighten any dealer’s
Yule sales. Andy Williams, Streisand, Con-
niff Singers, Tony Bennetf, Johnny Cash
and Kostelanetz and his  orchestra  are
examples of the all-star line-up giving out
with Christmas spirit. A heoliday message
for all and a fine gift,

CHRISTMAS

l& ROGER WAGMER CHORALE—
. Great Choral Music of Christmas,
Capitol STBB-488 [5)

These superb performances, 20 in all, in a
special  low-priced, two-record sef, 5 an
exceptional buy, and a must for holiday
programming. Az mentioned in the liner
nates, the program encompasses the magnif-
icence, the fun and the reverence that
is Christmas . . . from '‘Hark the Herald
Angeles Sing,”" to ““Jingle Bells,” 1o ""He
|s Born,’”

CHRISTMAS

-

sl THE ELISABETH SCHWARIKOPF
CHRISTMAS ALBUM—

Angel 536750 (3)

This remarkable voice is just the right peg
for Yule product, For Schwarzkopf's talented
soprang  fits perfectly here as she gives
out with “Stille Macht’’ (original wversion),
“The Firs? Noel,” "1 Saw Three Ships'" and
“Won Himmel Hoch,” among others. Her
volce is really ““angelic.”
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SPECIAL MERIT PICKS

POPULAR

IKE & TINA TURMER=Get It
Pompeii 5D &006LP (5)

ke & Tina Turner, swinging as hard and
soulful as ever, really gef down fo musical
business on “Beauty Is Just BSkin Deep,”
a4 cut packed with excitement. And the
mstrumental “Funky Mule' deserves heavy
airplay on both souwl and top 40 stations.
A very good album,

Together.

BILLY PRESTOM—Encouraging Wards, Apple
5T 3370 (%)

Billy Preston’s back with some éncouraging
words; namely, that George Harrison co-
produced this one, as well as wrote three
numbers from the eneérgetic singer-prganist,
Presion’s got fhat church feeling, and gos-
pel backgrounds ring out Behind his jazzy,
soulful and high revival treatments of the
Beafles” "I Got a Feeling,'”” "Right Mow"
and “‘Litile Girl." Preston i5 a complete
musician with a classy concept of gospel-
rock,

EING BISCUIT BOY WITH CROWBAR-—Off:-
cial Music. Paramount PAS 5030 (5)

Their contemporary adaptations of tradi-
tienal blues has made King Biscuit Boy &
Crowhar favorites in their native Canada.
Led by Richard “"King Biscuil Boy™ Mewell's
singing and harmonica playing they dem-
onstrate their musical experfise an “'Don’t
Go Further,” "Hoy Hoy Hoy.,' "“"Key to the
Highway ™ ““Shout HBama Lama,” and
Hewsll's own “Bisceit Boogie.'”

BILLY ECKESTINE=35tormy, Enferprise EN3-
1013 (5)

Billy Eckstine makes Rhis debul on Enfer-
prise and a fine collection it i5. He fturns
in Smooth performances of "My Cherie
Amour,” "1 Wanna Be Yowr Baby™" and
“Starmy,'’ and his many fans should make
this an impartant addition 1o their collec-
fions. He especially stands out in a beauti-
ful medley including *“Just a Little Lovin’
{Early in the Marning)'' and ““What the
World Needs Mow 15 Love.'

CATS—44 Lives. Rare Earth RS 521 (5)

Coming From musically fashionable Holland,
the Cats employ tight and melodic harmany
which has brought them great success in
Europe with such songs as “Marian™ and
“Magical Mystery Morning.” Both are n-
cluded in their debut LP along with “"Times
Were When'' and “Somewhere Up There,™
all with tap 40 possibilities in the U.5.

ALBUM REVIEWS

BR SPOTLIGHT

iy Best of the album releases
E of the week in all cate-
- gories as picked by the BB
Review Panel for top sales

and chart movement,

SPECIAL MERIT

Albums with sales pafential
that are deierving of special
eongideration at both the
dealer and radio level,

FOUR STARS

4 J %k HAlbums with sales potential
within their category of
music and possible chart
items,

E.?EIDI.IS ARTISTS—Gold Soul. Stax STS-2031

Some of Stax/Volt's most successful soul
[and pop) singles are combined inta one
LF aptly called "Gold Soul.” Among the
memarable songs and performers: Johnnie
Tayler's ""Wha's Making Love,' Isaac Hayes'
"By fthe Time | Ge! 1o Phoenix,” Booker
T .'I the MGs “Soul Limbe,” Rufus Thomas'
"Do the Funky Chicken,” and Eddie Floyd's
“|'ve Mewver Found a Girl"

VELVET UNDERGROUND- MGM GAS 131 (5)

The Velvet Underground's fhree albums on
MGM's YVerve label are the source for this
sampler of the group's “‘greatest hits” like
"White Light White Heart,”” "lesus,” ""Here
She Comes Mow'' and “"Herain.” For anyone
who missed them the First time owt, here's
Andy Warhol, Lou Reed, lohn Cale, Sterling
Morrison, Maureen Tucker and fthe incredi-
ble Mico, as the group rocks inm their one-
of-a-kind circus of sound,

YARIOUS ARTISTS = Undercurrent/Music
From the Undergrownd. Epic E 302346 (5)

“Beck’s Bolero”™ by Jeff Beck and ‘The
Hawk'® by Catfish, the later featuring some
subtie musical structures, are the two most
outstanding cuts on this wariefy LP, but
Donovan's “"Atlantis,”” a heavily exposed on
radic cut, i5s a born sales draw, as is
“Dance to the Music'™ by Sly & the Family
Stane. Poco’s ""You Befter Think Twice™ is a
good, solid rock tune,

MAURY MUEHLEISEN—Gingerbread, Capitol
ET-644 (5)

Muehleisen’s songs are ﬂﬁitiatl'.r poedic
and his gentle tenor and § stylish soft
rock backing are ideal complements 1o his
love songs: “Free fo Love You,” "That’s
What 1 Like” and "Lowe Is Just a Passing
Thing." “Eddie” and ''Mister Bainbridge”
are poignant narratives.

POOR BOYS—Ain't MWothin' in Our Pockets
But Lowve., Rare Earth RS 519 (5)

A combination of good pop harmony on
vocals wifh a rich instrumental background
gives this LP good airplay pofential, The
Iyrics are often more meaningful than their
selting describing mythical woyages as in
“Place Called Love,” and calling for free-
dom In "'Do What You Wanna Do The
three way mixfure of woices, often esoteric
Iyrics and music blend together well for
the Poor Boys. This new Rare Earth group
could do well on the charts, especially if a
single were released.

GOODMESS & MERCY—MGM SE-4730 (5)

Goodness and Mercy is cast in the same
mould that creafed groups like "Blood,
Sweat & Tears' and “'Chicage.” Using
frombones, trumpets and saxophones to ad-
vantage, the group has developed a power-
ful brass section; and with Bawve Talisman
offering a cohersnl and cohesive wvocal
callege, the end result makes for very
interesting listening. Tunes include "'Peddler
Sam,” “Dirty Annie” and “Thousand Pound
Woman, "

VARIOUS ARTISTS—Core of Rock, Yol. 2.
MGM SE-4718 (5]

MGMs 2nd volume of this series featluring
Eric Burdon and the Animals’ "Don't Bring
Me Down® and “See See Rider,” Richie
Havens' '"Handsome Johnny,” Tommy Ed-
wards' “It's All in the Game,’" and the
Blues Projects” “You Can't Catch Mo, all
important parts of rock music's histary,

KEEF MARTLEY BAND—The Time Is MNear.
Deram DES 1BD47 (5)

The Keef Harlle'i' Band is one of the better
British rock, blues and jazz outfits, yet
they haven’t received the recognition of
the Flashier sraihiﬂﬁ electric groups. Part
of the reason is the group's devotion to
their recordings, and evolution of style that
mow  Features ex-Mayall drummer Hariley,
Miller Anderson’s wocals, guitars and wrif-
ing. Dave Catwell’s harn work adds ta the
fitle excursion, “‘Change’ and ""You Can't

Plon I

Bal

Take It With You." This could be the one
ta |ift them higher.

POWER OF ZEUS—The Gospel According fo
Tevs, Bare Earth RS 516 (5)

Undoubtedly, this group is going to build to
bigger and better things; they know what
it's all about. Best cuts here include *‘Hard
Working Man" and *'| Lost My Love.'” The
LP was produced by Russ and Ralph
Tarrana,

BARCLAY JAMES HARVEST—Sire SES 97024
(5)

The Iyrics reflect a perception of dreams
and spirifual consclovsness and the wocals
add fo the reflection. The album |5 basically
soft in style and harmony with strang
music in places for emphasis and confrast.
“Good Love Child” has a strong beat and
moves rapidly as compared fo songs such
&% “Mother Dear,” “When the World Was
Woken' and “The Sun Will Never Shine."
This four-man group is relatively free of
classification, playing good music with
feeling. .

SUGARCANE HARRIS—Epic E 30027 (5)

Blues wielin is not heard often but Sugar
Harris has plans to change all that, The
album is a novelty in one respect but is &
good musical offering of funk and blues
with good arrangements, "Take It All OF,"
“Funk and Wagner” and “You Could've Had
Me Baby,” are good samples of Harris®
style and sincerity.

MAURICE CHEVALIER=You Brought a Mew
Kind of Love to Me, Monmouth-Evergreen
MES/T0O28 (5)

Maurice Chevalier is one of the greal
entertainers of the world and this collection
of his motion picture songs is am imporfant,
as well as entertaining addition the show
business memorabilia. Among the songs are
"Lowise,” “Mimi,” "My Ideal” and, of
course, "You Brought a Mew Kind of Love
ta Me.'

THE VISIT FROM BOB SMITH—Kent K5T-
551 (5)

This double record set offers a little bit of
everything from Bob Smith and friends,
Most of the ftunes are Ffilled well with
instrumentals with Larry Chapman offering
good expression with his vielin, The enfire
feeling evoked by the LP is one of contem-
plation. Some of the berter ftunes include
"Ocean Song,’” "The Path Does Have Forks"
and ""Can You Jump Rope.'

JAZZ

BOR CROSBY E THE BOB CATS—Mardl Gras
Farade. Monmouth-Evergreen MES/7026 (5
A further release from the Crosby smal
grovp that appeared at Mew York's Rainbow
Grill, With Yank Lawson, trumpet, and Eddie
Miller, temor sax, this is a hof melodic
jazz group that confines itself to familiar
items in the jarr lexicon, apart from a Yank
Lawson feature, "Smile.” Solid crisp main-
stream-Dixieland jazz,

CLASSICAL

HANDEL: MESSIAH=Various Artists/English
Chamber Orch. (Somary). Vanguard Cardinal
YOS-10090/1/2 (5)

This VWanguard recording of Handel's fime-
less and most inspirational Messiah features
the English Chamber Orchestra with Jo-
hannes Somary conduecting. Creatively ar
ranged and produced, the three-record set
Features Justine Diaz, bass; Alesander
Young, tenor; Ywonne Minton, contralia,
and Margare! Price, soprano,

TAVERNER: The Whale—Reynolds/Herings/
Lidell/Taverner/London  Sinfonietta & Cho-
res [Athertan), Apple SMAS 3389 (5)

An important addition to  recordings of
confemparary composers, “The Whale® won
Taverner 1st place at UNESCO's 1948 Inter-
natignal Rostrum of Composers, and this is
the T5f commercial recording of  his fantasy,
Iuﬁsilr based on the Bible's Jonah and the
Whale.

SOUL

DORIS TROY—Apple ST 3371 (5)

Doris Troy, like Billy Preston, seems o
hawve more confrol over her disks than she
had in the WU.5, as this soulful lady
produced her own LP, enjoying full con-
femporary rock and blues accompaniment
plus  material by George Harrison, Jackie
Lomax, Steve Stills, Klaus Vorman, all

with whom she collaborates. The blues are

(Contined on page 40)
LTIV TR

More Album
Reviews on
Pages 32, 33 & 40
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BEST SELLING I ,

This Last Weeks on

Week  Week TITLE, Artist, Label & Number Chart

1 2 THE ISAAC HAYES MOVEMENT .. . .. _ .. .30
Enterprise EN3 1010

2 1 BITCHES BREW ... .. .. 28
Miles Davis, Columbia GP 26

3 3 CHAPTER TWO . .. .. ... . ... ...... 10
Foberta Flack, Atlantic 5D 1589

4 5 BLACK TALK . ... ............ 19
Charles Earland, Prestige PR 7758

5 & HOT BUTTERED SOUL .. . .. .. i YPTR. | |
famac Haye:, Enterprive EN3 10010

(] 4 GULA MATARI e A 14
Quincy Jones, ABM 5P 3030

1 1 SWISS MOVEMENT o i , 49
Les McCann & Eddie Harris, Atlantic 5D 1537

8 9 THEM CHANGES .. .. 3
Ramsey Lawis, Cadet LP Bdd4

9 — DEAF, DUMB, BLIND g . T
Pharoah Sanders, Impulse AS-9199

10 13 WALKING IN SPACE ..
Quincy Jones, ARM 5P 3023

11 11 DON ELLIS AT FILLMORE ... ... ................ 2
Columbia G 30243

12 10 BLACK FOX ... ... ..... .. ..... e 4
Freddy Robinson, Woarld Pacific Jazzr 5T 20142

13 — INDIANOLA MISSISSIPPI SEEDS .. ... ... 1
B.B, King, ABC ABCS-713

14 8 THEM CHANGES ..... .. . .. .. . . ... 10
Buddy Miles, Mercury 5R &1280

15 20 WES MONTGOMERY'S GREATEST HITS ............ 33
ALM 5P 4247

16 16 EVERYTHING | PLAY IS FUNKY 10
Lou Donaldson, Blue Note BST B4337

17 19 TRANSITION ... ............... ..
John Coltrane, Impulse AS 9195

18 12 LAST POETS ................ i e

19 14 OLD SOCKS, NEW SHOES ... NEW SOCKS, OLD SHOES 10
larr Cruzaders, Chisa C5 BO4

BURNING .. .. . ...
Esther Phillips, Atlantic 5D 15&5

Billboard SPECIAL SURVEY For Week Ending 11/14,/70

*Akkx 4 STAR *dokxk

POPULAR rkak

VARIOUS ARTISTS—5ongs of the Humpback
Whale. Capitol 5t-630 ([5)

ANITA KERR SINGERS—A Tribute to Simon
& Garfunkel. Happy Tiger HT-101& (%)

THE CLIMAX BLUES BAND PLAYS OMN-—
Sire SES 97023 [5)

LOS MWATIOM—Paradise Lost, Rare Earth
RS 518 {5

GENE KRUPA-—MGM GAS 132 (5)

PRETTY THINGS—Parachute. Rare Earth RS
515 (5)

ARTHUR PRYSOCK—MGM GAS 134 (5)

WILLIE BOBO - Spanish Grease. MGM/
Latino LAT 10,007 (%)

FOUNTAINHEAD—GWP S5T-2028 (5)

CHERYL DILCHER — Special Songs. Ampex
A-10109 (5)

RITCHIE VALENS=MGM GAS 117 (M)

RAY NOBLE/AL BOWLLY—Volume e&. Man-
mouth-Evergreen MES/7027 (5

STBIL LEEE'S ASTROLOGICAL
TIONS—Tonka TLP 715 (5

COUNTRY Jokik

Flatt & Scruggs—Breaking Out, Celumbia
C 30347 (5)

DON GIBSON-=—MGM GAS 138 (5
BEN COLDER—MGM GAS 139 (S)

STRINGBEAN—Me & My 0Ole Crow (Got a
Good Thing Goin'), Mugget MRLP-102 (5)

CLASSICAL ki

MEMDELSSOHMN: QUARTETS, OP. 12 & 13—
La5Salle Quartet, DGG 2530 053 (5)

SCHUBERT: SOMATAS, OP. 42, 120-Lili
Kraus, Vanguard Cardinal VC3-10074 (5)

GERSHWIN: COMCERTO IN F/MacDOWELL:
CONCERTD NO. 2-=5isidon/London Phil-
harmonic (Downes). DGG 2530 055 (%)

BACH: WORKS FOR CEMBALO—Karl Richter.
DGG 2530 035 (5)

WERT: MUSIC FROM THE COURT OF
MANTUA—Jaye Consort/Academia Mante-
verdiana  Consort/Ambrosiana Singers
Eﬁs'r:ﬂnsj. Vanguward Cardinal WCS5-10083
]

LOW PRICE CLASSICAL

BACH: CANTATAS NO5, 36 & &4—Various
Artists/Westphalian Choir (Ebhmann). Van-
guard Everyman 5RVW-251 5D (5)

BOCCHERINI: QUINTET FOR GUITAR &
STRINGS/HAYDN: QUARTET FOR GUITAR,
VIOLIN, WVIOLA & CELLO-—35cheit/Vienna
Konrerthavs Quartet, Vanguard Everyman
SRV-Z95 3D (5)

DELINEA-

SOUNDTRACK “okirk
SOUNDTRACK—Gas-s-s. Air A-1038 (5)

JAZZ ki
STAN GETI/LAURINDO ALMEIDA — MGM/
Latina LAT 10,009 (S)

THE OTHER SIDE OF JIMMY SMITH—MGM
SE-4709 (5)

BING CROSBY/LOUIS ARMSTRONG — Bing
and Satchmeo. MGM GAS 137 (5)

BLUES *A ki

VARIDUS ARTISTS—C.)."s Roots of Chicage
Blues. Blue Flame BLP-101 (M)

GOSPEL ik

BLUE RIDGE QUARTET—Rize and 5Shinse.
Canaan CAS-D&85LP [5)

CATHEDRAL QUARTET — A Little Bt of
Everything, Canaan CAS-9&88-LP (5}

FOUR GALILEANS—Make It happen. Canaan
CAS-9683-LP (5)

THE MANY MOODS OF THE FLORIDA BOYS—
Canaan CAS9480-LP (3)

RELIGIOUS kk

NOW FAITH SINGERS—Expressions of Rev-
erence in  Confemporary Sound. Murbo
MCS &017 (5)

JESTER HAIRSTON
&016 (S5)

CONCERT—Murba MLS

COMEDY Jokirk

WEMDY BAGWELL — This, That and fhe
Dther, Canaan CAS-9G79-LP (5)

"l"ﬁﬂsl'ﬂll’i ARTISTS—Chicago, Duo D5-1600
(3]

SPOKEN WORD ik

BLACK WVOICES—0n the Streel in Watls,
Ala ALA 1970 (5)

INTERNATIONAL # ki

WALTER WANDERLY TRID—Cheganca, MGM/
Latina LAT 10,010 (5)

MIGDELITD VALDES — [nolvidables. MGMS
Latine LAT 10,005 (5)

CAL TJADER & EDDIE PALMIERI—EI Sonido
Muevo., MGMLatino LAT 10,008 (5)

FATATO & TOTICDO = MAGMN/Lating LAT
10,004 (5)

LOW PRICE
INTERNATIONAL *okk

YARIOUS ARTISTS—In the Shadow of the
Mountain/Bulgarian Folk Music, MNone-
such HW-72038 (5)

NOVEMBER 14, 1970, BILLBOARD
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Jukebox Operator Pushes
For 35¢ Pool, Tourney

By BENN OLLMAN

LAKE GENEVA, Wis. —
For over six months, jukebox
operator Kenneth (Red) Seaver
here has been pricing pool
tables at one play for 35 cents
instead of 25 cents as part of
an overall effort to obtain real-
istic returns in an inflationary
period. Now, he wants to push
further and hopes that a pool
table tournament will help
launch 35-cent pool in the area.

Such a proposed tournament

would involve perhaps six or
seven operators in a 100-mile
radius of northeastern lllinois
and southeastern Wisconsin, 128
locations and top prize money
of $5,000, he hopes. The tourna-
ment is being pushed by Empire
Distributors which scheduled a
planning meeting Nov. 7.
While many pool table tourna-
ments were scheduled largely to
combat location ownership of
(Continued on “page 36)

See 10,000 at
NAMA Show

CHICAGO — Nearly 10,000
people from the vending and
food industry were expected at
the 1970 convention and exhibit
of the National Automatic Mer-
chandising Association (NAMA)
here which began November 7
and runs through Tuesday (10)
at the International Amphithe-
atre and at the Conrad Hilton
Hotel.

There will be about 170 ex-
hibitors at the convention on dis-
play during the afternoon hours

(Continued on page 36)

Label Aims Adult 45s
Directly at Jukeboxes

NEW YORK — Musicanza
Records’ Al Rubin believes that
adult consumers have relin-
quished their rights to the single
recording with the result that
455 are now a youth-dominated
product in stores. Therefore, in
order to push an adult single
over what he calls the “market-
ing generation gap"” the product
must be aimed directly at juke-
boxes—the ‘real mainstay of
singles.”

Rubin, president of the new

International Jukebox Programming Survey

Billboard correspondents in various countries have been conducting a survey of the
jukebox market. The following survey is the first of a series.

ENGLAND
BY JOE BRONKHORST

LONDON—Mention jukeboxes to the average record company
executive in Great Britain and he will move away and turn up his
nose, as if you have just opened up a case of bad eggs. And their
bosses, the manufacturers themselves, not only do not want to know;
they are rude in their ignorance.

Consider the facts. There are approximately 50,000 jukeboxes
and coin-operated music systems in daily operation in Britain. Most
of these are 200-selection models.

So, at any one time there will be around five million records
“stocked” in the country’s jukcboxes, apart from a large number
constantly in the pipeline. Virtually all are singles, so this large
total represents a considerable percentage of total output of singles.

Those jukebox records are being turned over constantly. On an
average, five new records are inserted every two weeks by the collector
or by the owner, according to how the box is operated. This would
add up to 120 new records per jukebox per year, or a total sale to
jukeboxes of six million records per year, which at 78 cents a record
adds up to over $4,680,000.

New Equipment

Chicago Coin—&6-Player Puck Bowler

The new Gayety puck bowler features speed flash in which the flashing

lights travel twice as fast and strikes and spares score as indicated by
flashing lights on playfield. A strike In super frames three, six and

nine gives player a bonus score. The eye appealing cabinet comes with
walnut Formica sides. The stainless steel coin entry plate is replaced
by durable Formica. The play is faster with no waiting to shoot second
shot. The average game time is less than one minute. Gayety also has
a regulation beer frame light which comes on during the game. It also
has a larger money collecter with triple coin stainless steel entry plate
on front door. It comes set for 15-cent and two for a quarter play, but
can be adjusted. Gayety is 8 feet 10 inches long.

outgrew its building at 1850 W.
Division here, has moved into
new quarters at 4333 N. Ravens-
wood. A large, fully paved park-
ing lot is adjacent 1o the facility,

NOVEMBER 14, 1970, BILLBOARD

Logan Dist. Moves

CHICAGO — Logan Dis-
tributing Inc.,, which long ago

An average popular record in the charts will be played a dozen
or more times a day on a jukebox and will be heard each time by
a varying number of people, 30 on average, or 18 million people
per day. It's better than a daily Radio One plug (and lots of other
records of various sorts will be plugged to an average cross-section
of the populace as well). Popularity meters on the boxes keep rec-
ords of these plugs.

There are no national channels through which jukeboxes are
programmed and supplied. At least a dozen different arrangements
are in being,

The matter is complicated a bit by the ways in which jukeboxes
are owned and operated. By far the largest number are owned by
operating companies and are either rented at so much per week or
are installed on a percentage basis. But there are many locations
where the jukebox i1s owned by the site owner, the tenant or (in the
case of pubs) the brewery.

Some of the operators or owners buy their records from manu-

(Continued on page 37)

Forest Hills based label, claims
that Johnny Desmond’'s “Red,
Red Roses” is breaking in iso-
lated markets because jukebox
operators are buying it from
one-stops and radio stations are
“getting the word.”

“We just shipped 1,000 to
Davidson's One Stop in Omaha
where Joe Quartoroli is pushing
it—KFAB in Omaha is playing
it five times a day,” Rubin
claims. Rubin says the record is
being aired on WPXE in Stark,
Fla., WMDE in Greenshoro,
N.C., and in other smaller mar-
kets.

“But Johnny Halonka of Beta
Dist. in New York is also selling
the record without much airplay
at all.”

Rubin says Desmond is an
artist adults remember and that
the song, arranged by Richard
Rome and produced by Bob
Yorey, is a “natural for juke-
boxes."”

He says: “I hate to put it
this way, but the song just
naturally appeals to any woman
who has ever thought about di-
vorce—it's just the wvery thing
you expect to hear in a tavern
or lounge.”

The strong “jukebox flavor”
of the song and Rubin's phi-
losophy that jukeboxes are the
“mainstay of single records” led
to the label's concentration on
one-stops. But 1,868 country
radio stations were also serviced

(Continued on page 37)

Programmer:
‘Wait on Hits

New Equipment

& Move Fast’

By EARL PAIGE

HUDSON FALLS, N.Y—
Unlike a lot of jukebox pro-
grammers, John Powers doesn’t
jump on new records immedi-
ately and he gives them ample
time to “mature” on the boxes.
But each Tuesday when he does
decide what to buy, he's in such
a hurry that he has a one-stop
fly the order into nearby Al-
bany,

A programmer with the H.C.
Knoblauch & Sons firm for 21
vears, Powers is also unusual
in that programming jukeboxes
is a full-time task, although he
does operate a retail record shop
where many of the records re-
moved from the route are sold
to the public.

He says he has tried various
one-stops in the area and as far
away as Boston, but finally hit
upon buying from a mobile
one-stop driver, Vince Talbot.
Talbot is one of the far-flung
drivers for Mobile One-Stop
Service, Pittshurgh.

When asked about the criti-

Seeburg—160 Selection Phonograph

cism some jukebox program-
mers have concerning mobile
service—many claim that often
the drivers are out of hot prod-
uct—Powers said he doesn’t de-
pend on Talbot's stock.

“I phone in my order every
Tuesday and it's shipped by
plane into Albany.” He said Tal-
bot, who lives in nearby Sche-
nectady, picks up the order and
delivers it here.

Powers thinks that Talbot

(Continued on page 37)
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