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See CTV Co- Existing 
With Commercial TV 

By RADCLIFFE JOE 

NEW YORK -Cartridge TV 
will not displace commercial 
television, now or in the fore- 
seeable future. This is the feel- 
ing among leading CTV trade - 
sters in the country. 

Agreement on this issue comes 
in the wake of recent comments 
by Julian Goodman, president 
of the National Broadcasting 
Corp. Goodman, in a memoran- 
dum to his staff, expressed con- 
fidence that cartridge TV will 
ultimately offer valuable sup- 
plementary services to those 
who can afford them, but will 
not replace broadcast television 

Output Snarl 
Hits Melodiya 

MOSCOW - Melodiya, Rus- 
sian record company which pro- 
duced 100 million records in 
t 970, is having difficulty supply- 
ing its pressing factories with 
raw materials. 

The suppliers, part of the state 
chemical industry, provided just 
5,000 of the 12,000 tons of 

(Continued on page 10) 

which caters to a mass audience 
without charge. 

In agreeing that broadcast 
television and CTV could co- 
exist, officials of the Electronics 
Video Recording division of 
CBS pointed out that CBS presi- 
dent, Frank Stanton, stressed 
this point when the first EVR 

(Continued on page 70) 

Japan Paper, 
Billboard Tie 

TOKYO - Music Labo, 
Japan's leading record -tape in- 
dustry newsweekly magazine, 
will enter into a joint venture 
operation with Billboard in 
Japan -subject to the final ap- 
proval of the Japanese govern - 
ment -to become Billboard - 
Japan /Music Labo. It will be 
published on a weekly basis, 

Negotiations, assisted by 
W.D. Littleford, president, Bill- 
board, and Peter Heine, Far 
Eastern director of operations, 
were completed between Bill- 

(Continued on page 6) 

Who Move to What (Films), 
How (As Indie Producers) 

By MIKE GROSS 

NEW YORK - The Who, 
English rock group, will be mov- 
ing into the motion picture field 
on two fronts. On one front 
they'll be represented by their 
rock opera, "Tommy," which 
has been optioned as motion 
picture to Jerry Gershwin, and 
on the second front they'll in- 
dependently produce their own 

film which will be distributed 

and financed by Universal Pic- 
tures. 

Gershwin, a film producer 
who recently prepared an adap- 
tation of "Treasure Island" for 
the CBS film division, also ac- 
quired the synchronization rights 
to "Tommy," which has been 
released here in album form by 
Decca Records. The album, a 
two -LP package, has sold more 

(Continued on page 10) 

Billboard Bows 

'Fastest Mover' 

Singles Chart 
NEW YORK - Billboard is 

introducing a new chart in this 
week's issue, Next Week's Fast- 
est Movers. The chart, which is 
based on a programmed com- 
puter run and the business judg- 
ment of the Chart Department, 
will predict the fastest moving 
records of the coming week. 

It must be understood that 
Billboard does not guarantee that 
these records will, in fact, be 
the fastest movers, or that they 

(Continued on page 6) 
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Fight Stations' Entry 
Into Disks in Canada 

By RITCHIE YORKE 

TORONTO -To counter the 
rising move of radio stations 
entering the record business, sev- 
eral of Canada's leading inde- 
pendent producers have formed 
the Canadian Independent Rec- 
ords Producers' Association. 

Citing "unfair competition and 
questionable practices by some 
Canadian radio stations," a 
CIRPA spokesman said that the 
independent production scene 
had become so grim in recent 
weeks that it had become a "do- 
or -die" situation. 

Canada's new local content 
laws in broadcasting take effect 
on Jan. 18. All radio stations 

Pubs Seek Interest From 
Users on Delayed Payout 

By PAUL 

NEW YORK - Publishers 
have contacted the Harry Fox 
Agency with a proposal that 
music users be charged inter- 
est in the event they are un- 
duly delayed in their royalty 
payments. 

The move reflects tight 
money conditions in the econ- 
omy generally and in the mu- 
sic- record business specifically. 

The publishers' proposal, 

Labels Scouting 
Viable Distribs 

ny EAR /. PAIGE 

CHICAGO - Labels are 
searching for viable independent 
record -tape distributors, accord- 
ing to Edward Yalowitz, presi- 
dent of All Tapes, Inc. here. All 
Tapes' Royal Disc subsidiary 
just took on ABC and now ships 

(Continued on page 10) 

ACKERMAN 

termed by one highly placed 
industry executive as "very 
touchy indeed," is being stud- 
ied by the Fox Agency, pub- 
lishers' representative. 

(Continued on page 12) 

will then be required to program 
at least 30 percent Canadian 
content. In what CIRPA de- 
scribed as "an attempt to cash 
in on what some naive people 
see as a moneymaking bonanza," 
some individual Canadian radio 
stations and the broadcasters' 
trade body, the CAB, have be- 
gun producing records. 

Some of these stations have 
(Continued on page 57) 

'No- Show,' 
Late Acts Hit 

By CLAUDE HALL 

NEW YORK - Unless the 
majority of rock groups and 
their managers begin to act 
like professionals, the music in- 
dustry may suffer irreparable 
damage, said Bud Prager, man- 
ager of Mountain, one of the 
nation's leading rock groups. 
Prager is also partner in Wind- 
fall Records and Windfall Mu- 
sic with Felix Pappalardi, pro- 
ducer and bass guitar player of 

(Continued on page 12) 

FCC Bares Programming, 
Licensing Cost Figures 

By MILDRED HALL 
WASHINGTON - For the 

very first time, music licensing 
and other programming costs 
of interest to the music and 
record industry have been sep- 
arated in the annual financial 
report on AM -FM radio put 
out by the Federal Communi- 
cations Commission. 

In its financial report on the 
1969 programming costs of the 
billion- dollar radio industry re- 

leased Monday (14), music li- 
censing fees reported for the 
AM service on over 4,000 sta- 
tions came to $26,860,000. 
Costs of records and transcrip- 
tions (largely music) were $4,- 
568,000. In the FM service, 
music license fees came to 51,- 
078,000, with records and tran- 
scriptions costing $413,000. 

The total 1969 AM -FM radio 
(Continued on page 70) 
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Introducing the beginning of the Archies' 
next greatest hits album. 

«Together We Two'Á63-5009 

Introducing The Archies' first. 

KES-109 
P8K0-1008 
PKKO-1008 

New byTeArchies. 
"The Archies' Greatest Hits" is available 
at a very good time. The beginning of the 
Christmas season. It's an excellent gift 
idea. And will prove a most valuable asset 
in your Christmas inventory. Need we say 
more? 

Produced by Jeff Barry. Music Supervision by Don Kirshner. 

A 0101010001 

AIRSBNER ENIERIAINMENI CORP 

[N R H N E R 
Manufactured and Distributed by RCA Records 

m 1970 Archie Comic Publications, Inc. 
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General News 

FBI Raid Nets Man, 
'Counterfeit' Set -Up 

NEW YORK -The FBI has 
broken up an alleged record 
counterfeiting operation here, 
arresting one man and im- 
pounding a large supply of 
"counterfeit" records, labels, 
jackets and packaging equip- 
ment. The FBI acted upon in- 
formation of the Recording In- 
dustry Association of America, 
and with assistance from Apple 

'Pendulum' by 

Creedence Hot 
SAN FRANCISCO -The in- 

itial shipment of Creedence 
Clearwater Revival's newest 
Fantasy album, "Pendulum," 
which was released last week, 
totaled more than one million 
units aside from tape and has 
qualified for an instant RIAA 
platinum award. This brings to 
five the number of consecutive 
platinum disks Creedence has 
earned for its Fantasy albums. 
An RIAA audit is currently in 
progress at Fantasy's new 
Berkeley headquarters. 

"Pendulum" was released na- 
tionally Dec. 9 and released in 
over 40 countries by Dec. 11. 

Records and United Artists 
Records. 

John F. Malone, assistant di- 
rector of the FBI's New York 
office, announced the arrest of 
Salvatore DeChristopher, of 
Brooklyn, who was charged 
with violating the Federal Stat- 
ute outlawing interstate traffic 
in counterfeit labels for record- 
ings. The complaint charged 
that the "bootlegged" record- 
ings were transported between 
New York and New Jersey in 
September 1970. 

The FBI also raided De- 
Christopher's warehouse on East 
26th Street in New York, and 
recovered, they said, more than 
20,000 counterfeit records al- 
ready packaged and ready for 
shipment, more than 100,000 
counterfeit labels, close to 15,- 
000 album covers and machinery 
used to shrink -wrap the albums. 

Most of the impounded rec- 
ords were allegedly copies of 
the Beatles' "Let It Be," and 
Paul McCarneÿ s "McCartney" 
album. 

DeChristopher was arraigned 
before the U.S. Commissioner 
for the Southern District of 
N.Y., and released on bail pend- 
ing further hearings. Malone 
said the FBI was continuing its 
investigations. 

Beatles Pub Firm Alleges 
$12 Mil. Underpayment 

By PHILIP PALMER 

LONDON - Maclen Music 
(U.K.), a Beatles publishing 
company, is alleging that North- 
ern Songs has reneged on its 
agreement and has underpaid 
royalties by $12 million. This 
latest dispute follows last Sep- 
tember's attempt by Maclen to 

London Plans 

Staff 'Summit' 

Meet Jan. 6 -1 
NEW YORK -London Rec- 

ords' annual staff meeting and 
January product presentation is 

set for Jan. 6-7 at the Summit 
Hotel here. 

The full New York execu- 
tive sales and promotional staff, 
headed by D.H. Toiler -Bond, 
the company's president, as 
well as all branch personnel 
from London's factory branches 
in New York, Chicago and Los 
Angeles, and all regional and 
district sales and promotion 
personnel will participate. 

Herb Goldfarb, London's na- 
tional sales and distribution 
manager, explained that the 
sessions will center on new di- 
rections and policies for the 
London complex in this decade. 
Goldfarb and Walt Maguire, 
national pop a &r manager, will 
present new product. A ban- 
quet hosted by the home of- 
fice is scheduled for the eve- 
ning of Jan. 6. The meetings 
will kick off London's 24th 
year in business. 

secure a full audit of Northern 
Songs' accounts. 

The John Lennon solo album, 
issued in the U.S., crediting 
Maclen (Music) Ltd. (U.K.) as 
publisher of the songs, is seen 
as an attempt to force Northern 
Songs into action. But EMI in 
the U.K. has released the Len- 
non album on Apple and credit- 
ed Northern Songs as the pub- 
lisher. 

It is understood, however, 
that a meeting of the board of 
Northern Songs was held on 
Dec. 7 to discuss what action to 
take in response to the Maclen 
move, initiated by Allen Klein. 

In the past, songs written by 
Lennon and McCartney have 
been subpublished in the U.S. 
by Maclen Music, Inc., which 
was previously managed by 
Dick James Music Inc. It is now 
controlled by the Don Kirshner - 

(Continued on page 70) 
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BROADMOOR, 
LEAR TIE OFF 

CHICAGO - Any plans 
toward the acquisition of Lear 
Jet Stereo, Inc., Detroit, by 
Broadmoor Industries, Ltd. here, 
are off, according to Ted Col- 
lins, Broadmoor vice president. 
"We're not about to buy Lear 
Jet." 

In fact, Collins indicated 
that talks really never pro- 
gressed very far at all. "I can 
hardly comment on the acqui- 
sition when it never developed 
in the first place. Nor can I 
comment on what Lear Jet has 
said- that's up to them." 
IIIIIIMIIIIIIIIIIIIIIIIIIIHIIIilnlIIIIii )11181III1181IB6 11111111 0 

New Device Speeds 
Radio Play Reports 

LOS ANGF.1 FS - Record 
companies will be able to ob- 
tain swift reports on radio play 
through a new monitoring sys- 
tem developed by Sound Sig- 
natures, Inc. 

The new company will offer 
its electronic monitoring system 
to labels as an adjunct to ex- 
isting field monitoring reports 
from promotion men, explains 
Voyle Gilmore, a former Capi- 
tol executive, now senior vice 
president with the new com- 
pany. 

Sound Signatures is having 

Diana Ross TVer Bows 
Motown $15 Mil Project 

NEW YORK - The Diana 
Ross television special, sched- 
uled for the ABC Network in 
March 1971, will launch Mo- 
town Productions Inc.'s outlay 
of $15 million for various proj- 
ects in different facets of the 
entertainment industry. Motown 
Productions is the TV- theatrical 
arm of Motown Records. The 
special is entitled "Diana!" and 
headlines Bill Cosby, the Jack- 
son 5 and Danny Thomas. 

Prior efforts of Motown Pro- 
ductions included partnership in 
joint ventures with Schlatter- 
Friendly in two NBC -TV spe- 
cials. "Diana!" will be Motown 
Productions' first major televi- 
sion show on its own. 

Sheldon Roshkind, vice- presi- 
dent of Motown, pointed out 
that an option for a weekly hour 
series is tied into "Diana!" and 
that the series will be a Motown 
Productions presentation. 

In addition, Motown will 
create and produce one or two 
90- minute made- for -TV original 

movies for ABC -TV. Other 
items on Motown Productions' 
schedule, Roshkind said, are an 
animated series and a summer 
series of hour variety shows. 

Berry Gordy, president of Mo- 
town, will be the executive pro- 
ducer on the "Diana!" special. 
Kip Walton, formerly with the 
Dick Clark organization, has 
been set in a TV executive post 
with Motown Productions and 
one of his first assignments is 
to direct "Diana!" Bernard 
Rothman and Jerry McPhie are 
co- producing. Writers include 
Martin Ragaway, Jack Wohl and 
Mark Shekter. Creative consul- 
tant is Suzanne De Passe. 

Roshkind added that Motown 
Productions in financing the de- 
velopment of a theatrical motion 
picture script for Diana Ross. 
He indicated that it is possible 
that Motown Productions will 
bring this vehicle to Broadway 
prior to theatrical release. Sev- 
eral other legitimate theater pos- 
sibilities are on the drawing 
board, he said. 

Copyright Extension 
Is Passed by House 

WASHINGTON -The House 
last week voted to extend for 
another year, to Dec. 31, 1971, 
the copyrights that would expire 
in 1971. The resolution to ex- 
tend has already passed the 
Senate, and now needs only the 
President's signature. 

During House passage there 
was only one dissenting voice, 

Who Preparing a 'Mini -LP' 
NEW YORK - The Who, 

English rock group, is prepar- 
ing a "mini -LP" for release 
here on the Decca label. The 
disk will include four new 
tracks and the price, which has 
still to be announced, will be 
about $1.49. According to Peter 
Kameron, one of the owners of 
Track Music, which directs the 
affair of the Who, the record 
is being called a "mini -LP" and 
not an EP, which also has four 
tracks because it will be given 
the some "class" production 
treatment in the packaging as a 
regular LP. "It's our aim," said 
Kameron, "to give the con- 
sumer value for money." 

Track Records, disk division 
of Track Music in England, IffillillIIIIIIItIIIItilIIIItlUIIIIIN11111111111111011IIUUIIIIIIIIIIIINII 

dropped the price of some of 
its records and the test proved 
highly successful. The Who's 
"mini -LP" is scheduled for re- 
lease here early next year. 

The Who's next regular release 
here on the Decca label will 
be a two -LP set which will in- 
clude a number of the group's., 
single hits as well as new ver- 
sions of some of its earlier re- 
cordings. It is scheduled for re- 
lease in February. 
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For More Late News 

See Page 70 

that of Rep. John Dingell (D., 
Mich.), who has objected to 
this and to five other extensions 
voted to save the life of copy- 
rights while Congress struggles 
with copyright revision legisla- 
tion. More than 56,000 music 
copyrights are at stake. 

Rep. Celler (D., N.Y.), spon- 
sor of the extension resolution 
in the House, and Rep. Edward 
Hutchinson (R., Mich), do- 
fended the interim measure de- 
signed to give the owners of ex- 
piring copyrights a chance at 
the longer term in the hoped - 
for copyright revision. 

Rep. Celler pointed out that 
the extension is needed to avoid 
discriminating between holders 
of the expiring copyrights and 
the new copyright owners who 
would gain many added years 
over the present two -term 56- 
year limit. The revision gives 
new copyrights life plus 50 
years, and those in renewal 
would get an additional 19 
years, giving them a total term 
of 75 years. 

Celler, who is chairman of 
the House Judiciary Committee, 
promised that this will positively 
be the last extension. In Jana - 

(Continued on page 4) 

its system built by Tracor, Inc., 
an Austin, Tex., manufacturer 
of sound equipment. Its main 
reporting facility will be con- 
structed within the next 18 
months in this area. Telephone 
answering services around the 
country will be set up as lis- 
tening posts, taping specified 
radio stations and sending in 
these audio tapes to a central 
point where they will be con- 
verted into digital signatures on 
a tape disk. 

Once a bank of songs is de- 
veloped and each title has its 
own sound identity, the air- 
play tapes will be matched 
against the signature tape to 
print out which station is play- 
ing the song and at what time. 

Gilmore points out that if 
the proposed provision of per- 
formances receiving royalties is 
incorporated into any new copy- 
right law, record companies 
and artists will need accurate 
reports on airplay exposure. 

"The airplay reports would 
indicate to a label which cities 
are playing the songs and 
would let a company deter- 
mine how many copies to press," 
Gilmore said. 

A client could either receive 
the airplay information on a 
computer printout or on a tape 
which could be run through 
its own computer. 

Goldman Invention 
The monitoring device was 

invented by Robert Goldman. 
The system involves 8 -track 
reel tape recorders spinning at 
176 inches per second (eight 

stations per 8 -track machines) 
which are locked into specific 
radio stations. A processor con- 
verts the sound impulses into 
digital signatures. A standard 

(Continued on page 4) 
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CERTRON MUSIC 
IN A SHAKEUP 

NASHVILLE - The offices 
of the music division of Cer- 
tron Corp. is undergoing an 
extensive reorganization pro- 
cess, according to reliable in- 
formation reaching Billboard. 

The shakeup has resulted in 

the resignation of at least four 
of the firm's key executives in- 
cluding vice president Aubrey 
Mayhew. 
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Davis to Key 
NARM Meet 

PHILADELPHIA - Clive 
J. Davis, Columbia Records 
president, will keynote the Na- 
tional Association of Record 
Manufacturers 12th annual con- 
vention which will be held at 
the Century Plaza Hotel, Feb. 
26 -March 2, 1971. 

Davis will speak on the 
theme, "Decade for Decision," 
which will open the conven- 
tion's first general session on 
Feb. 27. An audiovisual pre- 
sentation will accompany his 
address. 

An estimated 1,200 industry- 
ites are expected to attend. 
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General News 

Col Rolls 75 Titles in 
21- Market Bus Drive 

NEW YORK - Columbia 
Records has purchased the en- 
tire interior advertising space in 
over 2,100 buses in 21 major 
markets to display album covers 
from 75 titles from Columbia, 
Epic and Custom labels, The 
bus campaign will run through 
December. 

Bus routes for the advertising 
splurge were selected, Baltimore, 
Boston, Buffalo, Chicago, Cin- 
cinnati, Cleveland, Dallas, De- 
troit, Hartford, Houston, Kansas 

Radio Play Reports 
Continued on page 3 

computer matches up the sig- 
natures. 

The company has demon- 
strated its process to both 
ASCAP and BMI at Transcor's 
headquarters. EMI's board will 
meet Tuesday (IS) and ASCAP 
board meets Thursday (17) to 
discuss using the monitoring 
service. 

Gilmore, because of his 24 
years with Capitol, is requesting 
sound reproductions of songs 
from labels and publishers to 
build up a library. The other 
partners in Sound Signatures 
with him are Mickey Katz, his 
son, Ronald, Lewis Sackin (the 
president) and his brother, Stan, 
who operates several telephone 
answering services. 

Copyright Extension 
Continued on page 3 

ary, it will be up to the Senate 
to take over the push for the 
general revision bill promised 
early action by Sen. John L. 
McClellan (D., Ark.). 

Hutchinson reminded fellow 
member Dingell that there was 
no disagreement over copyright 
duration in the revision bill, 
only over such controversial 
issues as CATV (cable televi- 
sion). Rep. Hutchinson said "It 
would be unfair to fail to pro- 
vide for an interim extension at 
this time, causing thousands of 
copyright holders to lose their 
copyrights simply because the 
other body cannot resolve an un- 
related issue." 

City, Miami, Milwaukee, Minne- 
apolis, New Orleans, New York, 
Philadelphia, Pittsburgh, San 
Francisco, Seattle, and St. Louis. 
Transit reports estimate the 
average bus ride to be about 23 
minutes to assimilate the in- 
terior ads. 

The New York branch 
launched the New York bus 
campaign with a special bus, 
equipped with balloons, Mr. and 
Mrs. Santa, rolls and coffee, and 
assorted gifts, which visited all 
the major retailers and dealers 
in the Metropolitan area. The 
bus made its rounds on Dec. 
2 -3. 
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A LABEL FOR 
AIRPLANE? 

SAN FRANCISCO - The 
possibility of a label being 
formed by the Jefferson Air- 
plane is still being checked out, 
according to Augie Blume. The 
group, at present on RCA 
Records, and Blume was on a 
coast -to -coast promotion tour 
last week promoting "The 
Worst of Jefferson Airplane" 
album with dealers and dis- 
tributors. "There's a lot of talk 
about the label and when it's 
formed, I want to be a part 
of it. But right now we're just 
doing a lot of checking with 
distributors and manufactur- 
ers." 
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$5 Mil Entertainment 
Complex Set by PaLino 

MIAMI - Lino Gori, presi- 
dent of PaLino Productions, 
Inc., is planning a total enter- 
tainment complex for Miami 
and South Florida at a cost of 
$5 million. The five -year over- 
all plan will include a record 
production company, recording 
studios, artist representation 
(booking and management), mu- 
sic publishing firm, and a movie 
studio complex with facilities for 
production of major feature- 
length movie and television 
films. 

The PaLino record production 
company is already in produc- 
tion, with a half dozen albums 
being released within the week. 
Artists recording the LP's are 
Los Tizjas (guitar duo), vocal- 
ists Charla and Chamaco Gar- 
cia, both of whom are backed 
by the Lino Gori band, and 
Huo Liera and his orchestra. 

been developed by Gori, who 
produced the LP's. "The heavy 
Cuban influx in South Florida 
and the area's proximity to Cen- 
tral and South America provide 
a valuable market for a more 
ethnic Latin sound, although we 
are not confining ourselves to 
Latin American music," Gori 
stressed. "We will be recording 
all types of contemporary ma- 
tenal and present a variety of 
artists." 

A drive to become an inter- 
national label is under way, with 
plans for producing local artists 
In foreign countries. Gori leaves 
this week for Venezuela, with 
trips to England, France and 
Spain scheduled for later this 
month and for January 1971. 

PaLino's Miami headquarters 
are at Dukoff Recording Studios, 
14120 N.W. Seventh Ave. Gori 
will be directing development 
and production of all artists on 

A new Latin -soul sound has the new label. 

Jackson 5 Non -Disk Products 
To Be Marketed Nationally 

LOS ANGELES - Motown 
Records has joined with Fred 
Rice Productions, a national 
merchandising company, in an 

agreement whereby the Jackson 
Five will have products othe 
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than records merchandised na- 
tionally. 

Rice's company will put out 
19 different products in Janu- 
ary, including a 64 -page, four - 
color fan book to launch the 
campaign. In addition there will 
also be J/5 posters, buttons and 
pictures ant. a 1/5 wardrobe 
designed at a cost of $8,000 by 
Hollywood designer Boyd Clop - 
ton. The project will go into 
licensing for the manufacture 
and sale of clothing and toys 
as well. 

Merchandising of hit acts is 
limited, points out Rice, to those 
"artists who appeal to the 15 
and under age group." He cited 
the Beatles and Monkees as two 
prime acts which netted $17 and 
$11 million, respectively, for 
their merchandising. Rice, who 
was involved in the Monkee 
merchandising, says the 1/5 has 
the same ingredients that both 
The Beatles and Monkees had - 
the "innocent look" and "family 
appeal." In addition, the group's 
sales have been tremendous: 
four singles, each over the 2 
million mark ( "I'll Be There," 
the latest, has topped 3.3 mil- 
lion); and three LP's each with 
more than $2 million in sales. 
In addition the group has been 
selling out concerts across the 
country. Last summer, they 
broke the Forum (Inglewood, 
Calif.) attendance and gate rec- 
ord. 

Studio Track 
By CLAUDE HALL 

The new 16 -track Scully may 
revolutionize the recording indus- 
try, according to Bill Lobb, chief 
engineer for Syncron Studios in 
Wellingford, Conn. The reason, 
he said, is that the new Scully is 

less than half the price -513,000 
-of any other similar unit on the 
market "and in the second place 
it's two times as good. When 
clicking, it has less noise level 
than any machine I've ever seen. 

Syncron gets delivery of a Scully 
unit next month. But the major 
mason the new 16 -track Scully may 
revolutionize the recording industry, 
Lobb said, is that any group, after 
their first hit, will be able to 
afford to buy their own 16 -track 
recording machine and install it 
in their basement. This could lead 
to the recording studio taking on 
an entirely different role in the 
music industry. At Syncron, for 
example, recording sessions by in- 
dividual groups have fallen off. 
"The rock group cannot support 
a private session anymore," Lobb 
said, "and individual business by 
groups has tapered off to practi- 
cally nothing." So Syncron has 
gone more and more toward in- 
house production for Poison Ring 
Records, which is affiliated with 
the studio. The label bas produced 
three albums in the past two 
months or no and is working on 
five more at present. As a result, 
Lobb is putting in no less than 
12 hours a day in the studio. And 
the studio is also keeping two 
other full -time engineers-Danny 
ZeUman and Riehk Robinson- 
busy, plus two other part-time en- 
gineers. "When we started out two 
years ago, there was only me," 
Lob, said. Until that new 16 -track 
Scully arrives, Syncron is pro- 
ducing full- steam -ahead on 0- 
tracks. 

* * 
At the Mayfair Recording 

Studio in New York, Bill Davis 
has just produced a new series of 
spots on Miller Beer for McCann - 
Erickson and a new Lenny Wekh 
single for Roulette Records. Eddie 
Smith engineered not only the 
Miller spots, but a 16 -track session 
on Coppertone and Q.T. with 
Sherman -Kahan Associates produc- 
ing for Richard Finnic Inc. Lou 
Fortunate also produced last week 
at Mayfair a children's album 
called "People of God" for Wm. 
H. Sadlier Inc. I remember the 
Mayfair a few years ago when 
Tom Wilson producod a mention on 
Frank Zappa and the Mothers of 
Invention. Whatever happened to 
Tom Wilson? 

* * * 
Hidden away in the wilds of 

New York State is the Woodstock 
Studio and hidden away at the 
Woodstock Studio for awhile is 
Jackie Lomax- John Simon is pro- 
ducing an album on Lomax for 
Warner Bros. Records, slated for 
release in March. 

* * * 
That Canadian boom in produc- 

tion continues. The Flower Travel- 
lin Band is up in Toronto at GRTs 
Eastern Sound Studio working on 
an LP. Yaya Uchida and VImtie 
Fusco are producing the session. 
Uchida is head of Rock'n'Roll Rec- 
ords in Japan. Jim know is presi- 
dent of the label, and headquarters 
in New York. Vincent Fusco, 
chairman of the board of the 
label, said the group is preparing 
for a U.S. tour shortly. 

* * 
Down in Miami at producer 

Jerry Wexkr's summer hangout 
when he isn't deep sea fishing - 
Criteria Recording Studios has 
pianist Henry Cabmen recording 
an album backed with a string sec- 
tion. organ and drums. Mice Vetro, 
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a Miami artist, was dubbing and 
mixing last week. Organist Ray 
SIndooi was working on an album. 
Atco Records' Iron Butterfly did a 

three -day session produced by Arl 
Mardi... Duane Allman and the 
Allman Brothers worked on an 
album with Tom Dowd producing. 
Atlantic /Atco producer Ar6 Mar- 
din and Criteria engineer Ron 
Albert also mixed a new Mule 
Clark album for Warner Bros. 
Recorda over the weekend, while 
Tom Dowd was also mixing a new 
Jim Dickinson album. Between all 
of this activity, the Suntones Bar- 
bershop Quartet came in and taped 
an album. 

Vamoose Reco rding Studios in 
West Orange, N.J., has Nick Maul, 
and ex- member of the Four Sea - 
sons, as engineer. Last week. Blast 
Productions, headed by Steve Metz 
and Charlie Conrad, was in record- 
ing the entire "Touch" score, using 
members from the off- Broadway 
production. 

* * * 
Location Recorders, which spe- 

cializes in remotes, cut Love at 
the Filmare East for Blue Thumb 
Records and will do another 
Mountain taping for Windfall 
Records Dec. 30-31. What's inter- 
esting about the Mountain is that 
Felix Pappakardl, producer and 
bass guitar player in Mountain, 
had recorded some live perform- 
ances but couldn't come up with 
the sound he wanted. Location Re- 
corders, owned and engineered by 
Aaron Baron and Larry Dahls m, 
seems to be doing the trick with 
their 16 -track mobile unit. Felix 
has already mixed cne side of an 
LP. They've put Traffic at the 
Electric Ladyland and Jefferson 
Airplane at the Filmare East re- 
cently on tape, plus Neil Yonne at 
Carnegie Hall last week and on 
Dec. 19 a concert by Judy Collins 
at Carnegie Hall, New York. You 
may see all this taping on albums 
one of them days. 

Harvard Session 
Names Geldbart 

ATLANTA - Jack Geldbart 
vice president of the Country 
Music Association and board 
member and past president of 
NARM, has been chosen by 
the Harvard Graduate School 
of Business to attend a special 
one-week session at Harvard in 
January. 

The session is designed to 
utilize the Harvard case -book 
method in examining various 
phases of American industries 
in a humanities context. 

Geldbart was chosen by 
Harvard and the Young Presi- 
dent's Organization to repre- 
sent the distribution segment 
of industry. 

'Superstar' Set in 
Double Pocket 

NEW YORK - Because of 
the enormous demand for the 
"Jesus Christ Superstar" album 
set, Decca Records has tem- 
porarily began shipping the two - 
album set in a double-pocket 
LP jacket. The factory is still 
making the fancy boxes for the 
album, but they just can't be 
manufactured fast enough, re- 
ported Tony Martell, vice presi- 
dent of marketing and creative 
services. The LP net is now 
pushing 500,000 in distributor 
orders, and the set will be 
available in fancy box form as 
soon as enough boxes are man- 
ufactured. 
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I Can Hear It Now /The Sixties Written &Edited by 
Fred W Friendly 

and Walter Cronkite 
Narrated by 

Walter Cronkite 

M3X 30353 

lO years of horror, sha e, 
hu i 9e,f_ear, sorrow, preju e, 
innovation, joy, pride, hate, insanity, 
love, guilt, music &you on 3 records. 

The actual recordings of 
some of the most sorrowful 
and some of the most joyous 
events of the most explosive 
decade in the history of 
mankind. 

Hear over 75 historic re- 
cordings of the major social, 
political and cultural events 

of the '60's including the 
assassinations of John and 
Robert Kennedy,the first Moon 
landing, Bob Dylan,the riots in 
Watts, Newark,and Detroit (from 
the streets), the Cuban missile 
crisis, The Beatles, reports 
from the Vietnam War (under 
gunfire), Martin Luther King,the 

Chicago convention dem- 
onstration and Woodstock. 

Hear these historic 
recordings narrated by 
Walter Cronkite, the man 
who makes history into news 
And news into history. 

It took 3,650 days to make. 
And you can hear it now. 
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I Can Hear It Now 'The Sixties Written &Edited by Fred W. Friendly and Walter Cron kite On Columbia Records 
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Bell, Sullivan 

Produet'n Deal 
NEW YORK -Bell Records 

has signed a production deal 
with Sullivan Productions, pro- 
ducers of the "Ed Sullivan 
Show" Sunday nights on CBS - 
TV network. Sullivan Produc- 
tions was previously associated 
with Columbia Records. Bell 
president Larry Uttar, who set 

the deal with Bob Precht of 
Sullivan Productions, said that 
the singles and albums would 
be distributed on the Bell 
label. 

Sullivan is seeking new art- 
ists, writers and producers, in 

an expansion move. Iry Hiegel, 
vice president of Bell, will co- 

ordinate activities with Vince 
Calandra, talent coordinator of 
Sullivan. Bobby Brenner will 
consult for both firms and act 
as liaison. 

Billboard 
Chart Set 

Continued from page J 

will have a "star" in next week's 
Hot 100. It is Billboard's feeling, 
however, that the new chart will 
come up with the records which 
have the best chance of showing 
strong upward action. 

After several months of test- 
ing the validity of this kind of 
projection, Billboard has found 
that it can establish the ac- 
curacy of the new chart at about 
75 percent over a period of 
time. Each week's prediction 
will indicate the chart's accuracy 
for the previous week, in order 
to demonstrate the range of re- 
liability of the selections. 

Kirshner, Minsky 
Form Film Co. 

NEW YORK -Don Kirshner, 
chairman of the board of 
Kirshner Entertainment Corp., 
and Howard G. Minsky, pro- 
ducer of the soon- to -be- released 
"Love Story," have formed 
"Minsky- Kirshner, inc., a mo- 
tion picture company, with pro- 
duction slated to begin by mid - 
1971 on "Gangster," their first 
property. 

"Gangster," an original screen- 
ploy by 

Thomas 
Thompson, will 

be followed shortly by You 
Show Me Yours, and I'll Show 
You Mine," an original screen- 
play by novelist George Men- 
doza. 

Billboard Paper 
Continued from page J 

board Publications Inc. and Mu- 
sic Labo Inc. 

Billboard -Japan /Music Labo 
will be circulated on a paid 
subscription basis to record 
dealers, manufacturers, broad- 
casting and electronics industry 
executives, publishers and 
others in related businesses. 

Ben Okano, music journalist 
and critic, is president and pub- 
lisher of the new corporation. 

Pending Japanese govern- 
ment approval, the joint venture 
publication will begin early in 
1971. 

Executive Turntable 
Roy Battocehio joins RCA Records as manager, artists rela- 

tions, based in New York. He has been with 
Capitol Records for 12 years and for the past 
year has been based on the West Coast as West- 
ern artists relations manager. He was also Capi- 
tol's national singles, promotion manager and 
New York promotion manager. . Richard 

r 'I Robinson named managing director, CBS Rec- 
.. ords, U.K. and Maurice Oberstein named to the 

BATTOCCHIO newly created position of deputy managing direc- 
tor. Robinson joined as CBS' U.K. financial controller in 1966, 
became a director in 1967, and was responsible for manufacturing 
operations. More recently he was in charge of business affairs 
for the company. Previous to CBS he worked for ATV and Pye 
Records. Oberstein was deputy managing director for CBS U.K. 
and he was previously marketing director. . Tony Lane, 
formerly art director at Columbia Records and Holiday Magazine, 
joins Fantasy Records in mid -January as creative director in 
charge of albums and advertising design. 

David J. Mullanoy named executive vice president- treasurer 
of Creative Electronic Musical Industries, Pittsburgh, and head 
of its New York offices. Norman Wieland, vice president promo- 
tion head, and John (Mack) MacGillivary, vice president, com- 
mercial sales director, have left the company. 
Louis Spose becomes head of commercial sales, 
John Abbott appointed vice president, com- 
mercial and record production.... Fred Saxon 
named vice president, a &r and production with 
GM Records and GM Productions, Detroit, ... 
Jay Wright promoted to assistant director, na- 
tional promotion, Epic and Columbia Custom 
labels. He was formerly account executive, CBS WRIGHT 

Reditune.... Bob D. Sullivan appointed manu- 
facturers representative, TEAC consumer prod- 
ucts in Arkansas, Louisiana, Oklahoma and 
Texas, except El Paso. . . Lester Boles has 
joined Hudson Bay Music, the company newly 
formed by Freddy Bienstock, Jerry Leiber and 
Mike Stoller, as comptroller.... Jose Antonio 

ans Reynes III named advertising manager for the 
SULLIVAN home entertainments products division, North 

American Philips Corp. . . Carl Gates has been appointed 
marketing vice president of Califon /Roberts division of 
Rheem Manufacturing. He succeeds Charles Klein, who has 
been named vice president of marketing development and 
planning.... Eric T -K. Chow has been elected vice president of 
Far East operations for the Tenna Corp. Before joining Tenna, 
he was corporate purchasing manager for International Telephone 
and Telegraph Corp. . . Perry Jones and Diana Balocca to 
Warner Bros. Jones will head up soul promotion. He was former- 
ly with Transcontinental Distributing of Denver. Miss Baloeea 
will act as a media coordinator in the creative services department 
buying advertising time. 

* * * 
Arthur Grossman named to the newly created post of manager 

of administrative services for Capitol's New York operation. He 
joined the label in July, 1969, as an artist royalty accountant in 
Los Angeles.... David Keklikian promoted at Bible Voice to 
executive vice president. He had been vice president, general 
manager.... John Romain has been appointed sales promotion 
manager of Craig Corp.... Pat Boone named to the board of 
directors of Bible Voice. . . Tony Lawrence joins Gershman 
and Gibson, Los Angeles PR firm. 

BARNEY ALES, left, Motown executive vice-president, accepts a gold 
record inscribed "Believer," from Rare Earth artist R. Dean Taylor In 

recognition of Ales' faith in steering "Indiana Wants Me" to the top, 
Ales reciprocates with a gold record for Taylor. 
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Financial News 

Nixon Backs Curb 
Anti -Drug Drive 

LOS ANGELES - President 
Nixon has supported MGM's 
anti-drug record campaign. In 
a communique to MGM's presi- 
dent Mike Curb, Nixon said it 
was with "satisfaction and hope" 
that he learned of MGM's anti- 
drug decision. 

Your forthright stand against 
drug abuse is a responsible con- 
tribution to the welfare of your 

gantry 
a 

d specifically to the 
millions of young Americans 
who buy records," the President 
wrote. 

"I have tried to enlist the 

Hagen Into Disks 
With Gospel LP 

NASHVILLE - Chet Hagen, 
former NBC producer and own- 
er of the Colin Group, has 
entered the record business with 
the National Gospel Band, an 
instrumental unit aimed at the 
contemporary market. 

Hagen, who has produced all 
of the Country Music Associa- 
tion television award shows on 
NBC, has now produced an LP 
with Mundell Lowe. Recorded 
in Los Angeles, the LP contains 
11 million- selling songs of the 
gospel field done in contempo- 
rary instrumental fashion, and 
an original song by Hagen, who 
also is doing his first bit of 
songwriting. 

voluntary support of television 
and radio to include constructive 
drug related programming and to 
reduce the amount of air time 
which includes pro-drug music 
themes and talk. Many people 
have suggested that some rock 
music and some rock performers 
are a factor in youths' use of 
drugs. Therefore, I am most 
pleased to hear of your action 
and I congratulate you on your 
initiative." 

The company has received 
over 10,000 supporting letters 
from grassroots America, said 
MGM's special projects direc- 
tor, Mike Viner. 

A special anti-drug narrative 
album which MGM is preparing 
should be ready within the next 
week. There are 20 persons mak- 
ing statements, ranging from 
Bud Wilkinson, a presidential 
advisor, to Bobby Bloom, Sammy 
Davis and Oliver. The label is 
pressing 3,000 copies for free 
distribution 90 radio stations and 
several hundred schools, which 
have read about the MGM pol- 
icy and written Curb. MGM is 
also preparing 100,000 copies 
of its drug abuse poster for free 
distribution to stores and educa- 
tional outlets. 

The label is also pulling the 
song "Gun" from Eric Burdon s 
new LP and releasing an ab- 
breviated version for radio play. 
The song has anti-drug refer 
ences. 
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TV Blamed for Not Making 
The Most of 'Now' Artists 

LOS ANGELES - To create 
the proper setting on television 
for a contemporary music act, 
Burt Zell has negotiated a de- 
velopment contract for Linda 
Rosstadt with Screen Gems. 

Screen Gems has one year 
to develop a format, either musi- 
cal or situation for the pop 
vocalist. Zell, who handles a 
number of pop acts, feels tele- 
vision has failed in providing 
a proper setting or environ- 
ment in which pop acts can be 
showcased. Harold Cohn and 
Joe Bum of the Johnny Cash 
TV show are the executive pro- 
ducers on the project. 

Zell blames the TV industry 
for a lack of understanding of 
the contemporary musician. 
"Television has made some 
feeble efforts towards present- 
ing coatedlporary music. That 

MCA Dividend of 
75 Cents Declared 

NEW YORK -The board of 
directors of MCA Inc. have de- 
clared a quarterly dividend of 
15 cents per share on the MCA 
Inc. common stock outstanding, 
payable Jan. 12, 1971, to stock- 
holders of record Dec. 28, 1970. 

industry will be in a lot of 
trouble if it doesn't get with the 
contemporary people because 
the advertisers aren't selling 
enough of their products. The 
young audience isn't watching 
and isn't buying." 

Zell says that 80 percent of 
the personal appearance gigs are 
for young acts. not the middle 
of the roaders. "Television real- 
izes that contemporary artists 
dominate but it doesn't know 
what to do with it. Cartridge 
TV could force free TV to get 
with the times." 

Young people today are not 
really interested in seeing an 
artist sing his hit song, Zell 
believes. "They're interested in 
what the performers listen to 
at home, their own tastes about 
things." One of Zell's clients, 
Frank Zappa, turned down a 
syndicated TV deal because he 
felt the packager didn't know 
"how to sell it." 

The difficulty in developing 
a show for a now act "is to 
find a format which appeals to 
that artist's following while also 
luring people who generally 
watch TV and may not be 
familiar with that performer's 
work," he said. 

Burial Rites 
For Gurlek 

KNOXVILLE - Burial ser- 
vices for Morris Gurlek, 68, 
were held Were last week. Gurlek 
a partner in Roulette Records 
and the Big 7 music publishing 
firms, died in New York Dec. 
5. Burial services were held at 
the Riverside Church in. New 
York Dec. 7. 

Gurlek, survived by his wife 
and a son, Richard, who works 
for Roulette Records, helped 
found the label with Morris 
Levy. He was a vice president 
in the firm. However, Levy and 
Gurlek had been partners in 
various business ventures for 24 
years. Knoxville is his wife's 
hometown. 

Quarterly Payout 
By Handleman. 

DETROIT -A regular quar- 
terly dividend of 17 cents a 
share was voted by the board of 
directors of Randleman Co., 
payable Jan. 4 to stockholders 
of record Friday (18). 

Sinatra Disk of 
Anke's 'My Way' 

NEW YORK - The Paul 
Anka tune, "My Way," was re- 
corded by Frank Sinatra and 
not the Spanka Music song, 
"Mysterious People" as erra - 
tummed in last week's Billboard. 
Sinatra's "My Way" has become 
the longest running hit of the 
British charts. 
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There are ltw® things f®r sure this Christmas® 

One is Christmas.The other is Carpenters. 

Merry Christmas, Darling 
A new hit single from A&M Records. 

Produced by Jack Daugherty 

AM 1236 
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BROADCAST STUDIO 
Available of 

415 MADISON AVE. 
(At 49th St.) 

ENTIRE 13th FLOOR 

9500 . 
Available March 1971 

Presently occupied by a major 
radle Italian. 

Recording Stodlne already 'Welled. 

s 

Om* m* call 
Jack Rafferty or Tool Ruling 

Rudin Management Co., Inc. 
945 Park Ave., M.Y. 596.9915 

WE'VE GOT 
MORE THAN 

CHICKENS 
IN OUR 

BARNYARD 
WE'VE GOT 

COUNTRY MUSIC 
AND LOTS OF IT 

BARNYARD 

)PRODUCTIONS 

.1001,1410E. 

all% 
From talent to tape cartridges, merchandising records to manu- 
facturing hardware and software goods, BILLBOARD PUBLI 
CATIONS specialize in covering all facets of the international 
entertainment industry. Each week, you get the full message, 
subscribe to the magazines of your specialty. 

AMUSEMENT BUSINESS 
1 year 

The newsweekly for mass entertainment and (51 lies) facility managers. Covering fairs, funspots, 
$15 U.S.A. arenas, circuses, c cuses, carnivals. Re- 
$16 Canada ports on performing talent, grosses and 

$24 outside bookings. Developments in entertainment 
U.S. & Canada facilities. 

DISCOGRAFIA INTERNAZIONALE 
1 year The Italian sent- monthly for merchandising 
(24 issues) and marketing in the music industry. Re- 

porting the international record scene to the 
$15 U.S.A. wide market throughout Italy. 

MERCHANDISING WEEK 
1 year The only newsweekly for the home electron. 
(50 issues 1cs, housewares and majór appliance indus' 
including tries. Serving manufacturers, distributors. 
Annual Stet wholesalers and retailers. Reporting in'depth 
Meal Report) on audiovisual equipment, tape hardware 

and software, statistics on shipments of key 
$8.00 U.S.A. products, industry trends, merchandising 

techniques, sales training programs. 

RECORD MIRROR 
1 year The weekly color newsmagazine for England's 
(52 isSues) pop /rock audience. Publishing exclusive pho. 

tographs and interviews with recording art. 
$20.50 U.S.A. isls. charts on top soul singles and albums, 
& Canada top country singles and albums, to UK al- 

bums, top U.S. singles and albums, radio 
news. reviews, and all significant happenings 
on the scene. 

RECORD RETAILER 
1 year The United Kingdom's leading business paper 

industry. issues plus serving the music -leisure ndustry. Each 
Year Book) week, RECORD RETAILER issues the British 

Market Research Bureau Charts -Top 50's, 
$40 U.S.A. Top LP's: dealer reports; talent coverage; 
and Canada publishing news; singles releases; reviews; 
airmail studio happenings; and music industry re- 

ports from Ireland, Europe and the U.S. 
Latest trends and insights into the British 
recording industry. 

Please check off the magazines which you would like to receive 
and mail coupon to: 

ILS MOON PObIICoIIanS IOC. 
2160 Patterson Street Cincinnati, Ohio 45214 

Name 

Address 

City State Zip 

Type of business Title 

Group subscription rates available upon request. 5040 

10 

General News 

tWILLIAMIS who Moving Into Films 
HEAD OF LOCAL 

LOS ANGELES - John 
Tranchitella was defeated by 
Keith Williams for the presi- 
dency of Musicians Union Local 
47. Williams rode to victory on 
a promise of "creative change." 
Tranchitella had been president 
since 1958. The unofficial tally 
was 3,020 votes to 2,525, mark- 
ing the most votes registered by 
local members in many years. 
Max Herman, the current vice 
president, retained his post. 
Williams has been a music 
preparation representative. The 
two -year terras begin Jan. Il, 
1971. 
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Continued from page J 

than 1,200 units in disk, cas- 
sette and tape form. 

Track Music (BMI), which 
owns the rights to "Tommy," 
has licensed more than 70 pre- 
sentations of the work. It's been 
done by the Canadian Ballet, 
which now has in its repertory, 
and by the Seattle Opera Co., 
which also has it included a 
permanent part of its repertory. 
The Young Vic in London is 
planning a theatrical presenta. 
tion of the work as is a theatri- 
cal producer in Toronto. Track 
Music is also mulling several 
offers for a Broadway presen- 
tation from theatrical producers 
here. 

AL BERMAN. left, Harry Fox Agency chier, rieins a question.and.answer 
period at the NMPA open house with Sal Chiantia, president of the 
NMPA, and Leonard Feist, executive vice -president of the NMPA. 

Output Snag at Melodiya 
Continued from page 1 

vinyl resin necessary for manu- 
facturing 100 million records 
this year. Substitutions of non- 
standard ingredients have made, 
which led to chemical dispropor- 
tions, and resulted in production 
of low quality records. 

Andrei Maslov, Melodiya chief 
engineer also said that only 
1,200 of the 5,000 tons delivered 
by the suppliers could be used 
for manufacturing high fidelity 
records for symphony music and 
operas, both monaural and ster- 
eo. Even these 1,200 tons are 
not always homogeneous since 
the producer, Kaprolaktam 
Chemical Co., often suffers 
breaks in production processes. 
Other components, utilized for 
manufacturing records (e.g. 
soot), are sometimes below 
standard. 

The state chemical industry 

intends to put into operation 
two new plants producing vinyl 
resins during 1971 -72, although 
according to earlier plans, the 
plants should have started work- 
ing in 1965, which will cover 
all of Melodiya's needs. A new 
brand of resin, BA -15, has been 
specially developed for the rec- 
ord industry. 

The majority of the songs in 
the 23 -song score for "Tommy" 
were written by Who member 
Peter Townsend. The remainder 
of the songs were written by 
Who members John Entwhistle 
and Keith Moon. The stepout 
song from the score has been 
"See Me, Feel Me," which has 
been released by Decca as a 
single from the LP and which 
has sold more than 700,000 
copies. Other songs which have 
received wide disk coverage 
have been "Pinball Wizard," 
"I'm Free" and "Overture From 
Tommy." 

The deal with Universal Pic- 
tures calls for the package to 
be produced by the film pro- 
duction wing of Track Music. 
It will have a film score by 
Peter Townshend and will star 
the Who. The film, which has 
the working titles of "Your 
Turn in the Barrel" and "Bar- 
rel One, Barrel Two," will be 
developed from an original idea 
by Townshend. The co-owners 
of Track Music, Peter Kam - 
eron, Chris Stamp and Kit Lam- 
bert, will head the production 
team for the film. A director 
and a scriptwriter have yet to 
be lined up. 

In addition to Townshend, 
Moon and Entwhistle, the Who 
includes Roger Daltry. The four- 
some have been together as the 
Who for six years and are equal 
partners in the group's activi- 
ties. 

Free Design to Aid 
Yule Tree Lighting 

NEW YORK -The Free De- 
sign, Project Three Records art- 
ists, will appear live on NBC - 
TV's Christmas tree light- 
ing ceremonies in Rockefeller 
Plaza Thursday (10). They will 
sing two songs from their cur- 
rent LP, "The Free Design 
Sings for Very Important 
People." 

Labels Scout Viable Cos. 
Continued from page I 

MGM from here into Cleveland 
and ships Deutsche Grammo- 
phone into Detroit. 

A rack, one -stop and distribut- 
ing firm dating to the 1964 part- 
nership of Yalowitz and Kent 
Beauchamp (now chairman of 
the publicly owned firm), All 
Tapes also ships MGM into the 

Billboard 
The Internallows! Music -Record Newsweekly 

Now in its 76th year of industry service 

Subscribe Now! 
Just mall request order today' 

977 

BILLBOARD, 2160 Patterson Street, Cincinnati, Ohio 45214 
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Above subscription rates for Continental U. 5. & Canada. 
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City 
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State & Zip 
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Minneapolis area. "We're distrib- 
uting more labels in more and 
more markets. It's an evolution 
growing out of the fact that la- 
bels are discovering they are not 
distributor oriented and cannot 
sustain branch operations. 

"There are also hundreds of 
record -tape boutiques opening 
that require independents that 
can react fast." 

All Tapes has a branch in Dal- 
las, a budding operation in Los 
Angeles and does have national 
expansion plans, Yalowitz ad- 
mitted. The facility here is being 
expanded to 50,000 square feet 
of warehouse space with another 
6,000 marked for offices. 

Yalowitz said one key to indie 
growth is that today's sophisti- 
cated distribution is still "people 
oriented." As examples in his 
own organization, he cites Iry 
Rothblatt, a 17 -year industry 
veteran, who came over to han- 
dle ABC. Ron Bernstein, with 
James H. Martin for 17 years, 
handles all sales. Joe Mandel, 
controller at Mercury for 6 
years, is All Tapes' controller, 
and Rich Kudola, general man- 
ager, starred with All Tapes in 
1964. 

Veterans such as Sherman 
Lieberman (Cleveland) and in- 
dependent sales and promotion 
chief Al Abrams (Minneapolis) 

when answering ads ... Say You Saw It in the Billboard atio t P i rg loZatb:i 1ái 

DECEMBER 19, 1970, BILLBOARD 

www.americanradiohistory.com

www.americanradiohistory.com


MORRIS 
GURLEK 

from 

those who loved him 

and 

will miss him. 
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General News 

BEST BETS FOR CHRISTMAS 
Below is a list of the best -selling LP's and best -selling singles to date. As the 

sales of Christmas product increases so too will the number of best -selling 

Christmas LP's and singles reported in this special chart-in accordance with 
sound research practices in terms of sufficient retailers reporting significant 
sales on specific records. This chart will run for the next issue as a special 

buying and stocking guide. NOTE: Many new Christmas releases have not 

yet had the full opportunity to be reflected here. 

CHRISTMAS LP's 

Pos. TITLE- Artist, Label & Number 

1. CHRISTMAS ALBUM -Jackson 5, Motown MS 713 

2. CHRISTMAS ALBUM -Bobby Sherman, Metromedia MD 
1038 

3. ELVIS' CHRISTMAS ALBUM -Elvis Presley, RCA Camden 
CAL 2428 

4. CHRISTMAS ALBUM -Andy Williams, Columbia CS 8887 

5. JIM NABORS' CHRISTMAS ALBUM -Columbia CS 9531 

6, THE CHRISTMAS SONG -Nat King Cole, Capitol SW 1967 

7. A CHRISTMAS ALBUM -Barbra Streisand, Columbia 
CS 9557 

8. THE TEMPTATIONS' CHRISTMAS CARD -Gordy GS 951 

9. A CHRISTMAS FESTIVAL- Arthur Fiedler & the 
Boston Pops, Polydor 24 -5004 

10. CHRISTMAS IN MY HOME TOWN -Charley Pride, 
RCA Victor LSP 4406 

11. MERRY CHRISTMAS -Bing Crosby, Decca DL 78128 

12. CHRISTMAS ALBUM -Perry Como, RCA Victor LSP 4016 

13. THE SEASON FOR MIRACLES -Smokey Robinson & the 
Miracles, Tamla TS 307 

14. CHRISTMAS SPIRIT -Johnny Cash, Columbia CS 8317 

15. GIVE ME YOUR LOVE FOR CHRISTMAS - 
Johnny Mathis, Columbia CS 9923 

16. LITTLE DRUMMER BOY -Harry Simeone Chorale, 
20th Century-Fox 3100 

17. CHRISTMAS ALBUM -Herb Alpert & the Tijuana Brass, 
A &M SP 4166 

18. FOR CHRISTMAS THIS YEAR -Lettermen, Capitol ST 2587 
ST 2587 

19. MERRY CHRISTMAS -Andy Williams, Columbia CS 9220 

20. PEACE ON EARTH- Various Artists, Capitol STBB 585 

Compiled by the Billboard Music Popularity Chart Department for Issue Dated 12/19/70 

21. CHARLES BROWN SINGS CHRISTMAS SONGS -King 775 

22. CHRISTMAS ALBUM -Dean Martin, Reprise RS 5222 

23. HERE WE COME A- CAROLING -Ray Conniff & the 
Singers, Columbia GP 3 

24. THAT CHRISTMAS FEELING --Glen Campbell, Capitol 
ST 2978 

25. CHRISTMAS ALBUM -Paul Mauriat, Philips PHS 600 -255 

26. MERRY CHRISTMAS -The Supremes, Motown MS 638 

27. MERRY MANCINI CHRISTMAS -Henry Mancini, 
RCA Victor LSP 3612 

28. CHRISTMAS WITH DANNY DAVIS & THE 
NASHVILLE BRASS -RCA Victor LSP 4377 

29. SOUNDTRACK: SCROOGE -Columbia S 30258 

30. SOUL CHRISTMAS -Various Artists, Atco SD 33 -269 

CHRISTMAS SINGLES 

Pos. TITLE -Artist, Label G Number 

1. SANTA CLAUS IS COMING 
Jackson 5, Motown 1174 

2. MERRY CHRISTMAS DARLING -Carpenters, A &M 

3. PLEASE COME HOME FOR CHRISTMAS - 
Charles Brown, King 5405 

4. SILVER BELLS -Earl Grant, Decca 25703 

5. JINGLE BELL ROCK -Bobby Helms, Certron 10021/ 
Decca 30513 /Kapp 719 

6. RUDOLPH THE RED NOSED REINDEER -Temptations, 
Gordy 7082 

7. SANTA CLAUS IS DEFINITELY HERE TO STAY - 
James Brown, King 6340 

8. MERRY CHRISTMAS BABY -Charles Brown, 
Hollywood 1021 

9. THE CHRISTMAS SONG -Nat King Cole, Capitol 3561 

10. LITTLE DRUMMER BOY -Harry Simeone Chorale, 
20th Century Fox 429 

11. CHRISTMAS IN MY HOME TOWN -Charley Pride, 
RCA Victor 47 -9933 

12. LONESOME CHRISTMAS -Lowell Fulsom, Hollywood 1022 

13. BLUE CHRISTMAS -Elvis Presley, RCA Victor 47 -0647 

14. WHITE CHRISTMAS -Bing Crosby, Decca 23778 

15. SILENT NIGHT -Bing Crosby, Decca 23777 

TO TOWN- 

1236 

Publishers Seek Interest Throws Rocks at No -Show Acts 
Continued from page I 

A decision cannot be im- 
mediately arrived at because 
the legalities are complex. Un- 
der present practice, publishers 
can take action against users 
who are tardy in payments by 
filing suit in Federal Court and 
seeking treble damages in addi- 
tion to the principle. A top 
publisher spokesman explained, 
however, that the imposition of 
an interest charge places the 
publisher -user relationship in 
another light. He said: "The 
matter then becomes a con- 
tract situation. The user may 
pay his monthly interest charge 
and still fail to pay the prin- 
ciple, in which case the pub- 
lisher can sue, but not in Fed- 
eral Court. He may sue in state 
court, but he cannot claim 
treble damages." 

Thus, according to this view, 
implementation of the pub- 
lisher's interest -charge proposal 
would have the negative effect 

12 

of dissipating the publisher's 
powerful position under the 
protection of the Copyright 
Act. 

It is also pointed out that 
adoption of the interest pro- 
posal would complicate the 
royalty - dispensing procedure 
inasmuch as publishers would 
have to pay writers their share 
of the interest as well as their 
share of the principle. 

Too, some question the legal- 
ity of the theory that interest 
can be charged on royalties 
owed. 

The proposal that interest be 
charged the users mirrors the dif- 
ficult money problems of many 
of the latter. Record manufac- 
turers, during the last year, have 
had increasing difficulty in col- 
lecting from their distributors - 
so much so that the problem sur- 
faced at the NARM convention 
in March. Since then, some 
key manufacturers have found 
it necessary to realign their 
distribution arrangements in key 

Continued from pace I 

Mountain. The management 
firm of Windfall also manages 
Mylon, a gospel rock artist on 
Cotillion Records. 

"Some groups evidently think 
it's the privilege of fame to be 
an hour late for a concert. But 
this is inexcusable in more than 
90 percent of the cases, as is 
a no- show," Prager said. One 
of the damaging side effects is 
that it grows into a chain re- 
action as upcoming groups 
think lateness and no -shows are 
expected of them, he said. 

"So far as l know, the En- 
glish groups are less guilty of 
this; they have a superior sense 
of responsibility. What some 
U.S. groups don't realize is that 

markets to assure themselves a 

more consistent schedule of 
payments. 

many concert halls and audi- 
toriums not only have union 
regulations, but that curfews 
exist or have been recently set 
up. 

"Because of riots incited or, 
at least, festered by various 
rock groups, many auditoriums 
are banning rock acts alto- 
gether, as have a couple of 
campuses. If this spread to 
other campuses and auditori- 
ums, it could be very detri- 
mental to the music industry, 
not only for live performances 
but record sales." 

By the end of the year, 
Prager said that Mountain will 
have done 168 concerts. "We 
only had to cancel two be- 
cause of illness of one of the 
members and were only late 
for two shows. The group was 
late for one of the shows be- 

when answering ads . cause of the airline strike; we 9 
chartered a bus and drove for Say You Saw It in 
several hours to get to the con- 

Billboard cert." 
DECEMBER 19, 1970, BILLBOARD 

The economics and logistics 
of operating a group are stag- 
gering. Mountain requires 2,000 
pounds of music instruments, 
1,000 pounds of sound equip- 
ment, two road managers, Mick 
Brigden and Sheldon Rose, 
two sound equipment men, 
Mike Lynch and Tom Lyle, 
and four men in the group, 
Felix Pappalardi, Leslie West, 
Corky Laing and Steve Knight. 

"But the group is booked in- 
telligently by Gary Kurfirst, 
and the group gets every bit 
of information they need. An 
information sheet for each per- 
formance tells them what flight 
they fly on, how to get from 
the airport to the hotel, who 
to call at the concert hall or 
club, what time to appear. 
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According to Variety, 
our two new releases 
are already smash hits. 

Variety keeps track of the top -grossing 
films in the country. And according to 
their chart, "The Owl and the Pussycat" 
and "Little Fauss and Big Halsey" 
have been near the top for weeks. 

"The Owl and the Pussycat" is the 
Barbra Streisand /George Segal comedy 
that Pauline Kael of The New Yorker 
called, "the only good romantic comedy 

of the year." Wanda Hale of the 
New York Daily News said, it was "a 
non -stop laugh -in. Barbra Streisand is an 
outrageously funny comedienne." The 
box office appeal of "The Owl and the 
Pussycat" was immediately proven. And 
the Original Soundtrack album will be 
equally successful. It contains an hour of 
hilarious Streisand /Segal dialogue, 
and music composed as well as performed 
by Blood, Sweat & Tears. 

"Little Fauss and Big Halsy" stars 
Robert Redford and Michael J. Pollard. 
And the young people who are flocking to 

see it are hearing some great new Johnny 
Cash and Carl Perkins songs in the 
process. (Including, for the first time, a 
studio version of Cash singing Bob 
Dylan's "Wanted Man,'a favorite selection 
from "Johnny Cash at San Quentin. ") 
The appeal of the Cash /Perkins sound- 
track should be as obvious as the appeal 
of the Redford /Pollard movie. 

Comedy Hi lights and Music i r,; 

The [wl andthe1: 
N,-!. 

Barbra 
Streiand 

GenrgesSegal 
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Buds 

l 

A Columbia Pictures, 

and RPa star 
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y, ' ç Performed by 
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tears 

nHAMOUNT PICTURES PRESENTS 

ROBERT REDFORD 
MICHAEL J. POLLARD 

E FAUSS AND BIG HALSY 
AN ALBERT S. RUDDY PRODUCTION 

s y h> JOHNNY CASH 
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New Original Soundtracks on Columbia Records's. and Tapes 
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PRECISION TAPES TO USE 'What We Need Are Sales, 
SOME DOLBY PRODUCT Not Technological Ideas' 

LONDON -Precision Tapes will use the Dolby B -type circuit 
for duplication of certain product. The company has taken delivery By BRUCE WEBER 
of a Dolby unit which has been installed at the company's Chadwell 
Heath, Essex, manufacturing plant. LOS ANGELES - What the feels there is some demand, sattes, even those which have 

First Dolbyized cassettes to be released by the company will be tape industry needs is a good however small, to Dolbyize a been recorded with the Dolby 
available on Jan. 8. They are two classical albums, "Pastoral and a Dolbyized cassette? few select classical titles so that process. have been "de- Dolby- 
Knot of Riddles" by the London Chamber Orchestra and the Brach- "What the industry needs there will be some product to ized" to make them compatible 
ner Machler choir and "Mahler's Symphony No. 1 in D" by the now is cassette sales volume- play on the new Dolby cassette w i t h conventional cassette 

New Philharmonic Orchestra. stereo equipment sales in the recorders. equipment. 
Also scheduled for Precision's January release are the first middle to high price range and (Contrary to Ampex press re- However, a cassette deck with 

cassettes and cartridges from World Record Club, and "John Peel prerecorded tape sales in any lease announcing its intent to a noise -reduction circuit can 
Presents Top Gear," edited highlights of some of Peel's Radio price range," asserts many buy- Dolbyize its entire tape catalog, yield increased frequency re- 
One shows which is being issued by BBC Enterprises. The album era. The industry isn't ready, an official for the company sponse on recordings made on 
features Bridget St. John, Sweet Marriage and Welfare State. right now, for a new cassette stated, in fact, only selective it-an increase of from 12,000 

IIIIItIIIIIIIIIIIIIIIIIN111111dIItlIIII11111I1I@ III01@ IIIIIAt1111111tl1ItaIIIIIAIIIIIIIIII11tlatlIIIIIIIAIIIIIIIIIIIIIIIIII11p1111111111IIIIIIIIIIXIIPIIIAlI1WAala 
t a p e technological break- titles would be Dolbyized.) to 15,000 Hz, or almost half an 
through." All the players with built -in octave. Only one section of the 

In down times, many admit, Dolby systems also include a spectrum in the cassette, the 

M o to ro 1 a Auto the consumer isn't likely to 
spend dollars for luxury break- 

"defeat" switch whenever "con- mid-high to high end, will be "con- 
ventional" playback is needed. Dolbyized, where most of the 

throughs. Playing a non -Dolby cassette noise is found. 
However, others contend that with the Dolby circuit in action Naturally, a prerecorded cas- e r o d u e t Goal ceny has srong corn- could result in loss of high ire saute, to take advantage of the 

mitment to 
o 

keep the e state of the Agency response, many feel. Dolby circuit on playback 
art advancing, and that at last Actually, the cassette units units, must be "electronically 

By EARL PAIGE there are solid reasons for op- outfitted with the Dolby system stretched" with the proper 
timism in the cassette vs. stereo don't realize the low -noise capa- Dolby characteristics. 

CHICAGO - The consolida- three years and that he is con- 8 configuration tug-of-war. bilities, because commercial cas- (Continued on page 161 
tion of Motorola's automotive fident Detroit will offer quad- To some, it is still conceive- 
sound products will mean, rasonic but probably not until ble, though hardly likely, that 
among sign that 

long-range 
"1 "N 

with the 
the industry 

wait 
f simply grit Lib /UA Seeks SalesCopy acts designed for long -range "Now, with the ability to en- teeth and wait for better times 

OEM use in automobiles now ter the market directly with Mo- before introducing Dolbyized 

N.C. 
will be available faster to deal- torola branded products, we (the prerecorded cassettes on a mass 

Ban C Dis} t ri bs era, according to Oscar Kusisto, automotive products division) scale. 
vice president and general man- can provide distributors with A Gimmick? 
ager of Motorola's automotive new technological innovations Retailers, anxious to hypo a LOS ANGELES - Liberty/ arrests in El Cajon and Spring 
products division. along with creative styling in sluggish economy, are more UA Records is seeking an in- Valley, both in San Diego 

Motorola -brand products will short time frames." wary of confusing consumers. junction in Superior Court in County. 
be marketed through the auto- Gentry explained what it all Too, they say, where is the Charlotte, N.C., to prohibit two The San Diego sheriffs office motive products division, here- means to distributors: (Dolby) equipment to support distributors from copying or sell- and two units of El Cajon police tofere primarily OEM-oriented. "Our competitors are special- what may be labeled a new ing its tape product. cited suspects under section 53 - Directing the sales and market- ists," Gentry said. "So, the pri- gimmick? Defendants are Eastern Tape H (California penal code). 

Mo orolaobrands 
for the 

been transferred n h to cutomo- (HarmanKardon, Fisher and Corp., its president, J.M. Pettus, (Section 653-H deals with Advent's cassette decks are and G & G Sales. The complaint sound recordings. It reads, in Gentry, tive products division is because newly introduced high quality contends the defendants distrib- 8' 
One aspects of the move will it has the specialized talents cassette recorders incorporating uted and sold tapes to retailers. 

part, "Every 
misdemeanor 

who is goin of 
be that Kusisto's division, which necessary to develop products, a built -in Dolby noise reduction Robert B. Rosenn. Liberty/ a who: Knowingly ce 
enjoys a major role in long range policies and programs for dis- system.) UA attorney, said he brought the 

and willfully red 
any 

or 
sounds 

re- 

OEM planning, can now con- tributors to obtain a considerably But the evidence clearly action against Pettus and the 
de transferred any sin re- OEM 

on the aftermarket, as larger market share than we cur- points to Dolbyized prerecorded two companies to test a North 
corded on tape with intent 

owner well. "Until now, we have not rently capture. cassettes-on a selective basis. Carolina state law in regard to for without consent of owner 
been franchised to sell Motorola Few Changes The controversy over the infringement. 

for prof,[." etc.) 
branded products directly. This Gentry said the current Mo- value of Dolbyized cassettes An attorney for G & G. Fran- In am more than 

arrests. 
eset 

meant that, regardless of how torola automotive sound product isn't likely to persuade tape cis M. Pinckney, outlined the 
were impounded in the 

innovative our ideas were, we distributor net -both full line companies, both electronics statutory provision (66 -28) in a San 
the six arrests, according 

were subject to the design de- and automotive only -will con- manufacturers and tape dupli- letter to Rosene. He said, in part, San Diego Police, 22 different 
cision and long lead times die- tinge. "Only in those individual cators, from producing cassette "... that North Carolina has a 

manufacturers and I supplier 

tatted by the car manufacturers," cases where we do not get the were identified. In addition, one 
y Se units erec rdedin Dolby systems a provision which 

law 
foreign manufacturer, Lonso Kusisto said. necessary interest and attention or prerecorded cassettes utiliz- pressly abolishes all common law 8 

He said such equipment lead will we consider a change, and ing the Dolby process. rights attaching to phonograph Company, 
by 

was 

time often is two-and-a-half to (Continued on page 201 Ampex, among a few others, records and electrical transcrip- packages. 
by markings on tape 

lions. In light of this unequivo- 
cal expression of state law in 

El Cajon police also reported 

North Carolina, G A G will op- 
of open booth sales (of illegally Cassette Players Tapes to Make pose any unwarranted attempt 
duplicated product) on a un(- 

by Liberty/ UA to assert monop- 
versify campus in San Diego. 

Czech Bow -S u p ra p h o n in Deal olistic 
rthe Rosen- has rstarted IIIIYIIIIIIIIIIIIIIIIIIIIIIIIUmlllullullullllllllllllululllulmmulllllAp 

an educational program aimed at KINNEY RENEWS LOS ANGELES - Cassette Although it will be many tion, record clubs, tape organ- teaching law enforcement agen- 
players and prerecorded tapes years before tapes reach the nations, etc. His Czech catalog, cies the "in and outs of tape 
will be introduced in Caecho- prominence they seem to have which is distributeed in the U. S. pirating." PIRACY ATTACK 
Slovakia beginning this month, 

achieved ce the U.S., Seda said, 
by CBS, is doing well, he said. He spoke to a group of 75 LOS ANGELES - The Kin - 

according to Jaroslav Seda, pres- especially in classical music. police officers, agents and dis- any family of labels, Warner 
fident of Supraphon Records, a he believes the concept is begin- His agreement with CBS has trier attorneys recently in San Bros., Atlantic and Elektra, re- 
Czech -based label, who is on a ning to blossom in his country. expired, however, and he is Diego outlining the problems iterated its policy to wage an 
visit to the U.S. More and more young people studying several companies for faced by the recording industry. open war against record and 

Players will be manufactured are becoming aware of tapes a new partner. He will continue He also spoke to the district tape piracy. 
and distributed in Czechoslo- and are seen in the streets car- to impon records into the U. S. attorney's office in Ventura Distributors and dealers run vakia by Tesla, a Czech com- rying portable players," he said. He also wants to place Czech County and is planning to bring the risk of being cut off and 
pony, while prerecorded cassettes singer Karel Gott with an Amer- his educational program to of- 
will be distributed by Supmphon. Seda plans to distribute tapes ¡can label for distribution. ficials in Orange County, both 

denied product should they be 
in more than 180 retail stores involved in the sale or 

material, 
bu- 

Seda said his company will Supraphon distributes 20 dif- governmental agencies in South - 
issue pop and spoken word prod - awned by Supraphon, the largest ferent American -owned labels in ern California. 

tion of unauthoried material, ac- 
record manufacturer in Czech°- cording to a statement signed 

act on cassette, but will hold off 
Slovakia. Testa players also will Czechoslovakia. "Many law enforcement agen- se Mo Ostia, president of War - 

releasing classical albums. There be sold in the retail network, Seda said the music market cies are not really aware of tape net Bros.; Ahmet presi- 
are no ;lens by Supraphon to in Czechoslovakia is in an excel- pirating," Rosen- said. The at- dent of Atlantic, and Jac Holz - 
issue 8 -track cartridges. Tapes will be distributed lent creative and financial state. torney brings pirated tapes to 

"There is little interest in 8- through Supraphon's record "Business is growing very quick- his demonstrations and points 
man, president of Elektra. 

track in Czechoslovakia, pri- club, which also has foreign cat- ty, and in the last three years the out differences between legally The companies are cooperat- 

martly because few people own slogs, including DOD, Polydor, market has more than doubled duplicated repertoire and boot- ing with the Federal Bureau of 

automobiles." Seda said, through CBS and Verve. for records." legged product. Investigation, the Attorney Gen - 

interpreter Pavel Smola, direr- Seda is in the U. S. to discuss He reports 'the singles market The meeting in San Diego erais of their respective states, 

tor of ARTIA, Czech's foreign licensing agreements and is tour- is declining very rapidly in the brought immediate results. Po- local district attorneys and pri - 

trade corp. for the import and ing the U. S. to study American face of increased interest in lice, acting on tips and now vate investigative agencies. 

export of cultural commodities. methods of retailing, diatribe- albums. aware of bootlegged tapes, made IIIIIIilitaiIIIIIIIIIIIIIIicgslIIIIIIIIIlusIIIIIIIIIIIIIIIIIIIIIIIIIIIIII III[ 

14 DECEMBER 19, 1970, BILLBOARD 

www.americanradiohistory.com

www.americanradiohistory.com


ad itio 

"Lava's 
Ihu e 

from the MG Motiorp 
re"Doctor 

Z iv a go" 

An°tl, 
er 

MaUriCe Jaffe i-lit 

Rosy's 
Ittercle 

from 

<< Ity aY,V at te e 

from Pa-vid 
Leap's 

filro.' 
<gyan 's D a u g r ter 

An 1\liGNI, 

Prese ntat*°n 

#K-142° 

cl Uóted 
b9 

rrarged and 
con 

A Don Costa 

www.americanradiohistory.com

www.americanradiohistory.com


Tape CARtridge 

Wally's Develops 8 -Track Auto Unit What We Need Are 
Which Plays Through AM Radio Sales, Not Technology 

NEW YORK -Wally's Stereo 
Tape City has developed an 8- 
track automotive tape player that 
plays through the AM radio of 
any car. 

The unit, manufactured exclu- 
sively for Wally's by a leading 
firm of Japanese home electron- 
ics manufacturers, attaches to 
the antenna leads of the car 
radio, and utilizes existing speak- 
ers, thereby eliminating the need 
for cutting into the car's uphol- 
stery. 

The unit, which lists for an 
introductory price of $24.95, 
was designed by Wally's to boost 
the sale of its staggering 50,000 
piece tape inventory. According 
to Harold Wally, the firm's 

By RADCLIFFE JOE 

chief executive, the unit is being 
sold at cost, "because we are 
primarily software retailers, and 
are in hardware mainly to stim- 
ulate sales of our units." 

Wally said the player is ideal 
for car owners who would like 
the luxury of having a tape 
player in their automobiles with- 
out the hassle of complicated 
and expensive installation. "Our 
unit can be installed by almost 
anyone using a spanner and 
screwdriver," he said. 

The unit, which got its first 
sneak preview at the recent 
APAA show, has already re- 
ceived large consumer response, 
with more than 1,000 pieces be- 
ing sold through Wally's two 

Tape Equipment Sales in 3rd 
Quarter Show Big Advance 

NEW YORK -The sales of 
tape equipment in the United 
States showed significant ad- 
vancement during the third 
quarter of 1970, according to 
figures released by the Con- 
sumer Electronics Group of the 
Electronic Industries Associa- 
tion. 

Total U.S. sales of tape re- 
corders were 2.391,659 during 
the third quarter of 1970, as 
compared with 1,924,460 during 

the same period of 1969. Tape 
players of all configurations 
climbed to 1,705,895,,a marked 
increase over figures for the 
same period in 1969. 

During the first nine months 
of 1970, 5,878,122 tape record- 
ers were sold in this country, 
as compared with 4,665,753 sold 
during the same period of 1969. 
The sale of tape players was also 
up to a significant level above 
that of 1969. 

locations on 11th and Green- 
wich Avenues in New York City. 

Although Wally's is, at pres- 
ent, involved in negotiations 
with automobile dealers and 
distributors across the country 
for the merchandising and mar- 
keting of the product, sales will 
be confined exclusively to the 
company's two New York out- 
lets, at least until mid -1971. 

Said Wally, "This move is 
designed to build a slow but 
steady market for the product, 
rather than overstock it and 
face the problem of dumping 
later on." 

The Wally's executive stressed 
that consumers should not be 
misled by the low cost of the 
unit, which is not indicative of a 
cheaply developed product. "We 
are working with one of the 
finest electronics companies in 
Japan, and they, in turn, are 
using the same components 
found in their higher -priced ma- 
chines." 

The unit, which is small 
enough to fit into the glove 
compartment of the average 
automobile, carries an initial 
one -year unconditional guaran- 
tee. "But," said Wally, "we hope 
to eventually change this to a 
lifetime guarantee." 

Production capacity on the 
player is 100,000 units a month, 
and a home version is already 
on the drawing boards. 
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2- CAN DO ALBUMS, SINGLES, 
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In the main, though, most 
record companies and tape du- 
plicators are being cautious 
about releasing Dolbyized cas- 
settes, even knowing that the 
quality of prerecorded cassettes 
will have a fuller fidelity range. 

Most record manufacturers 
are not convinced of the com- 
patibility of the Dolbyized cas- 
sette, and that there is enough 
equipment on the marketplace 
to justify making "stretched" 
cassettes. 

Professional recording studios 
now almost universally use a 
Dolby noise reduction system to 
keep tape noise down. 

"You gain maximum advan- 
tage if you record with Dolby 
right in the studio, then decode 
in the cassette deck," said Marc 
Aubort of Dolby Laboratories, 
"But even if you start with a 
conventional recording," he add- 
ed, 'you save 3db in noise for 
every tape transfer. In the case 
of prerecorded cassettes there 
may be as many as three or 
four steps from the original 
master tape to the cassette copy. 

A Warning 
He warned that "you can't 

gain anything that wasn't there 
before you used Dolby, but you 

can make sure that everything 
you have stays with you through 
the loudspeaker." 

There will be two forms of 
Dolbyized cassettes on the mar- 
ket, when the time is right, those 
coming from Dolby tape mas- 
ters and those coming "after - 
the- fact." "Those coming from 
Dolby tape masters will show 
the greatest difference over con- 
ventional cassettes," Aubort 
said. 

(Some industry sources be- 
lieve Dolby cassettes sound bet- 
ter on less expensive equipment, 
and that better equipment gives 
Dolbyized cassettes a sound un- 
naturally bright. The latter can 
be compensated for by turning 
down the treble control.) 

Ampex has scheduled a lim- 
ited supply of Dolbyized cassette 
-several operas from London 
and repertoire from Phase 4- 
and Vox has issued four titles. 
Deutsche Grammophon (DGG) 
plans no Dolby cassettes, but 
has been Dotbyizing its records 
and releasing them with con- 
ventional equalization. (Vox, 
London and Phase 4 releases 
are Dolbyized from Dolby tape 
masters.) 

Vanguard is making plans to 
release Dolbyized repertoire, 
perhaps in January. 

MCA Wing Opens a Tape 
Duping Plant on Coast 

LOS ANGELES -The manu- 
facturing arm of MCA has 
opened a tape duplicating plant 
here to service the West Coast. 

The 10,600 -square -foot plant 
in North Hollywood has five 8- 
track and five cassette slaves 
turning out product for the 
MCA family of labels, including 
Decca, Kapp, Coral, Uni and 
Vocation. 

The facility, h1CA's second 
duplicating plant in the U.S., 
the other in New York, has 
a capability of producing 5,000 
cartridges and 3,000 cassettes 
daily. It is o raliug at 60 per- 
cent capability, according to 
Dick Rock, general manager. 
with plans to acquire some cus- 
tom duplicating work. 

Originally set up to improve 
service on the West Coast and 
to increase duplicating capacity, 
plans were set in motion to es- 
tablish a new plant in December 
1969, when MCA was doing 
customwork for Atlantic Rec- 
ords. Since then, Atlantic (and 

Warner Bros.) decided to dupli- 
cate /market through Ampex. 

Outfitted with Gauss equip- 
ment, the plant is duplicating 
only 8 -track and cassette. Reel - 
to-reel, plus stereo 8 and cas- 
sette, is being done at MCA's 
New York facility. 

Rock said the plant was pro- 
ducing "some blank tape, but 
only for internal utilization, not 
for the retail market." Cassette 
and 8 -track blanks are being 
used in several MCA divisions 
and subsidiaries. 

Following the industry pat- 
tern, MCA is duplicating more 
8 -track than cassette, almost at 
a 4 to I pace, Rock sail. Reel 
business is too small to outfit 
the West Coast facility with 
equipment. 

Although the custom duplicat- 
ing market has bottomed out 
this year, Rock believes the 
MCA labels "wilt keep us pretty 
busy." He doesn't anticipate do- 
ing custom work in the non - 
music areas. "It's not our spe- 
cialty," he said. 

Tape Ha ppenings 
Data Packaging, Cambridge, 

Mass., has earned Slr Saks, of 
Roslyn Heights, Long Island, as 
its manufacturing representative 
for the New York Metropolitan 
area. Sir Sales will market the 
Dynasaund line of blank cassettes 
and cartridges.... Allied Creative 
Productions, a subsidiary of Allied 
Records, Los Angeles, is opening a 
tape divisan to handle marketing 
and sales of its own products. 
Louise Moore will direct the divi- 
sion. . Sunset Recants is re- 
leasing six budget 8 -track titles in 
January.. . The Double Sixteen 
Co., Wheaton, III., has introduced 
the Dods cassette carousel which 
stores 25 tapes. There are two units, 
$9.95 and $11.95, available in three 

cartridge TV rights to a "Country 
Music Caravan'" series from Car 
noway Productions and 12 30. 
minute cook shows.... Supropka 
Corps Helen Neushaefer division, 
College Point, N.Y., has intro- 
duced a cassette carrying case at 
54.95. Conan Industries, Glen 
Head, N.Y.. assembles the case. 

Scully Recording Instrumenta 
has introduced a high - speed 
8 -track winder, model CC -8. 
United Record Si Tape Industrial 
has named Kofoed Public Rela- 
tions Assoc., Miami, as its public 
relations counsel. . Schwann 
Catalog now lists 8.track and cas- 
sette titles and will change its 
name to Schwann Record and Tape 
Guide... . Custom Musk Corp. 

styles.... Optmula has acquired has opened a store in Atlanta. 
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IflTRDDUCING: 
THE STAPIIE SWIAGERS 

The Staple Singers have always performed with a 

power and spirituality that is rare. They've always sung 
hard. Now they're swinging just as hard as they sing. 

Their new single LOVE IS PLENTIFUL is more than 
- just an extension of their own spiritual feelings. 

hove Is 

It's a fantastic blending of contemporary arranging 
and production. It's a song full of brass and rhythm and 
love. The flip side is a Jeff Barry /Bobby Bloom tune 
HEAVY MAKES YOU HAPPY (Sha -Na -Boom Boom_ ) 

Either one should have you dancing in the street. 

Plentiful (STA- 0083) 
From the forthcoming album, THE STAPLE SWINGERS (STS -2034) 

Stott Records, 98 North Amon. Memphis U.S.A. Distributed in Canada by Pelydor Records Conodo Ltd. 

. 41. _...4111,210 
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Tape CARtridge 

Cartridge TV 
CBS Develops 
Advanced EVR 

STAMFORD, Conn. - CBS 
Laboratories has developed an 
advanced version of its EVR 
player that features a color pho- 
tography addition for use with 
a portable camera, capable of 
taking either still or moving pic- 
tures in full color, while using 
black and white film. 

WITII A 

NAME likE 
FORbES 

IT'S gar 
To bE 
good! 
Forbes makes fine mag- 
netic recording tapes for 
cassette loaders and 
duplicators. 

Forbes 
Electronics,Inc. 

Mills Industrial Park 
Middletown, New Yolk 10940 

Tel. 914 - 692 - 4451 

The unit, described as the lat- 
est advance in cartridge TV 
technology, is capable of record- 
ing up to 18,000 still pictures on 
a single reel of film. 

Dr. Peter Goldmark, president 
of CBS Laboratories, said the 
unit was designed in order to 
create a system of electronic 
color photography, married to 
the principles of the CBS Elec- 
tronic Video Recording System 
(EVR). 

He added that the two are 
totally compatible, and con- 
ceived so that a color movie or 
color stills made with the new 
camera utilizing standard black 
and white film, could be played 
through an EVR player, and 
seen in full color an an ordinary 
color television receiver. 

Although the unit has already 
been patented through the U.S. 
Patent Office, Goldmark stressed 
that it is still in its research 

stage, and that developments for 
production design and market 
feasibility studies are yet to be 
undertaken. 

Without Power 
The unit could be operated 

without electric power, and 
color coding is accomplished 
through a special arrangement 
of fixed optical filters placed di- 
rectly behind the camera lens. 

"The unit," said Goldmark, 
"would be equipped with a shut- 
ter lever for still pictures, and 
a crank for moving film." 

He added, "When played 
through an EVR system hooked 
to a television set, the EVR 
player retrieves the optical cod- 
ing on the film electronically 
and registers them for color 
playback. 

In the EVR system now in 
use, a color signal is fed into an 
electron beam recorder where a 

coded color signal is produced 
in monochrome. Release cas- 
settes are then produced through 
high -speed multiple printing. 

The new color photography 
addition to the system offers 
the same end result with a pho- 
tographic motion picture cam- 
era designed on the same prin- 

(Conffnaed on page 54) 

Forming of 2 Cos Seen 
Boosting CTV in U.K. 

LONDON - The U.K. car- 
tridge TV market will get a shot 
in the arm with the formation of 
two new British -owned software 

Overland PRODUCTS COMPANY 

You can rely on the nation's largest producer of metal 
components used in Cassettes and Cartridges. Contact 
us today! 

Constant Product Improvement and Development 
Lowest Prices 

Quality and Service 
Standard or Special Design Components 

Overland PRODUCTS COMPANY 

IV PO. Box 6 Ph. 402- 721 -7270 

Fremont, Nebraska 68025 

SAME DAY 
SHIPMENT 
OF ALL 
ORDERS! 

ASK THE MAN WHO KNOWS 
.. how to make the extra profits with 

record care items, adapters, stereo head 
phones and other accessories ... 

Pirwatidil 
FACTORY -TO-YOU SALES REPS. 

KNOW and will explain the One points 
in accessory selling for your profit! 

PFANSTIEHL 0)pÚ N EGAIÑBILLÌÑbr0060085 
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production companies. 
The new firms are offshoots of 

the Thorn Electrical complex, 
which already produces color 
and monochrome TV receivers, 
and Crown Cassette Communi- 
cations,-a consortium set -up by 
Crown Agents of London, the 
Longman Penguin Publishing 
group, and the Industrial Com- 
mercial and Finance Corpora- 
tion. 

The Thorn company, which 
expects to go into program pro- 
duction in the first half of 1972, 
has opted for the magnetic tape 
cassette format and preliminary 
negotiations have been con- 
cluded with Philips in Eindhov- 
en for Thorn to use the Philips 
VCR color standard. 

Philips, along with the Jap- 
anese contenders in the cartridge 
TV race, is developing a video- 
cassette system. 

Initially, Thorn will be pro- 
ducing programs for the educa- 
tional and industrial training 
fields before going into the do- 
mestic market in the mid -1970'x. 

Crown Cassette Communica- 
tions, which will be producing 
its first material next year, is 
also setting up a distribution net- 
work. 

A central part of Crown will 
be Television Recordings, a com- 
pany in which Crown agents 
have a stake of more than 40 
percent. TVR has no airtime of 
its own but provides record- 
ings and transmission services 
for broadcasting organizations. 
Crown will process existing ma- 
terial for cassette as well as pro- 
duce its own programmes spe- 
cifically for audio -visual systems. 

George Wightman, chief ex- 
ecutive of the new company. 
commented last week: 'The 
successful development of cas- 
settes is a more difficult matter 
than certain bandwagon opti- 
mists imagine." 

TOP 

Tape 
Cartridges 

(Based on Best Selling LP's) 

TF 477 
WMeek week mle, Anlst, Label In-Tr. a Caeene Nor 1 (D'rliator) 

1 I ABRAMS 
Santana, Columbia (CA 30130r R 30130) 

2 5 GREATEST HITS 
Sly B the femlly Stone, Epic (KO 30322; ET 30325) 

3 2 LED ZEPPELIN Ill 
Atlantic (TP 7201; CS 7201) 

4 7 STEPHEN STILLS 
Atlantic (Ampex M417202; Ampex 5.57202) 

5 - AU. THINGS MUST PASS 
George Harrison, Apple (BXWB 639, 4XWB 639) 

6 3 CLOSE TO YOU 
Carpenters, ABM (at 4271, CS 4271) 

7 S 

Gtef d Funk Railroad, Capitol (B)(WW 633; SKWW 6331 

8 at THIRD ALBUM 
Jackson 5, Motown 008-1718; M 75718) 

9 to IEsase CHnRIST. DSUPERSTAR 
73 -2c6) 

10 4 SWEET BABY MMES 
James Taylor, Warner Bros. (8WM 1843; CPA 1843) 

11 11 THE PARTRIDGE FAMILY ALBUM 
Bell (06050, 56050) 

12 14 TO BE CONTINUED 
Isaac Noyes, Enterprise (ENB 1014; ENC 1014) 

13 15 TAP ß110T MANUSCRIPT 
Neil Diamond, UN1 (0-73092; 2- 73082) 

14 12 COSMOS FACTORY (,Ines Clearwater Revival, fantasy (88402; 58402) (Ampex) 

15 16 CHICA60 
Columbia 118 BO OB58; 1610 08581 

16 18 MLA 
Derek 8 the Dominos, Alo (Ampex M.82704; Ampex M.52704) 

17 13 AFTER THE GOLD RUSH 
Neil Young, Reprise (BRM 6383; 56383) (Ampex) 

18 4 NEW MORNING 
Bob Dylan, Columbia (CA 30290; CT 30290) 

19 22 STEPPENWOLF 7 
ABC/Dunhill 015090; 550901 (Ampal 

20 19 GET YER YAYA'S OUT! 
Rolling Steno, London (M72176/ M 57176) 

21 - NATURALLY 
Three Dog Night, Dunhill (82088; 55088) 

22 24 GOLD 
Neil Diamond, UNI (8.73084; 73084) 

23 25 ELTON JOHN 
UNI (8- 73090; 2- 73090) 

24 33 BUCK SABBATH 
Bros. Warner l; slant 

25 17 W00DSTOCK 
Soundtrack, Cotillion (Amw, T85 NN, 155 NN) 

26 28 CURTIS 
Curtis Mayfield, Canoe AS 8005; M5 8005) 

27 29 WHALES A NIGHTINGALES 
Judy Colllu, Elektra (ET 8 5010; TC 5 3010) 

28 34 NO DICE 
Radfinger, Apple (Bat 3357; Ad 33671 

24 40 WORST OF 
Jefferson Airplane, RCA Victor (PBS 1653, PK 1653) 

30 20 SHARE THE LAND 
Gums Who, RCA Victor (P85.1590; Pe 15901 

31 35 GREATEST HITS. VOL 2 
Temptations, Gordy 108 -1954; 07 -59541 

32 26 TOMMY 
Who, Demo (62500; 7.32500) 

33 - FOR THE GOOD TIMES 
rte. Columbia (CA 30106; CT 30106) 

34 36 DEIA W 

Ámpéx' 
Stills, Nash Young, Atlantic rip 7200 8 

35 32 CLOSER TO HOME 
Grand Funk Railroad, capitol (551 471; Axr 471) 

36 - WATT 
Ton Years After, De,am IM 77850: M 77650) 

37 - THAT'S THE WAY IT IS 
Elvis Presley, RCA Victor (PBS 1552; PK 16521 

38 23 I (Who Have Nothing) 
Tam Jones, Parrot IM 79843; M 79643) 

39 21 MAD DOGS & ENGLISHMEN 
Joe Cocker, ALM (& 6002; C5 6002) 

40 41 (UNTITLED) 
Bords, Columbia (GT 30127; GA 30127) 

41 30 A QUESTION OF BALANCE 
Moody Blues- Threshold 124803; 34603) (Ampex) 

42 31 INDIANOLA MISSISSIPPI SEEDS 
B. e. King. ABC (8713; 57131 

43 27 WITH LOVE, BOBBY 
Bobby Sherman, Metromedia (8901032r 5901032) 

44 42 BLOOD, SWEAT & TEARS 3 
Columbia (CA 30090; CT 30090) 

45 47 JOHNNY CASH SHOW 
Columbia (CA 30100; CT 30100) 

46 46 JOHN BARLEYCORN MUST DIE 
raffic, United Artists (0 8216: K 0216) 

47 48 ERYTHING I S EVERYTHING 
M 757241 

48 38 IDLEWILD SOUTH 
Allman Brothers Bend, Also (Ampex 0.835442; M-533-842) 

49 49 BAND OF GYPSYS 
Joni 11,56515, Buddy Miles B Billy Cox 
Capitol (8X1 473; 451 477) 

50 39 SUGARLOAF 
Liberty (9091; C 1091) 

ailaaN SPECIAL SURVEY For Week Ending 12/19/70 
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BREAD 

FOREVER RISING 
WITH THEIR NEW 

RISING SINGLE 
"LET YOUR LOVE GO" 

(B /W "TOO MUCH LOVE ") 
EKM-45711 

AND THANK YOU FOR A TERRIFIC YEAR 

BREAD 

EKS -74044 
ON THE WATERS 

Also available on Elektra 8 -track and cassette EKS -74076 

Available through the Elektra Corporation 15 Columbus Circle New York City 10023 582 -7711 
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tt11 
Amberg 
put a little 
something 
extra in this 
unique 
cassette case 

The extra ingredient ... style. 
Styles that communicate with 
the young people who are the big 
market for cassettes. This case is 
compact, yet has the look of 
luxury. Has a stylish loop handle 
that sets it apart. Holds ten 
cassettes. Is equipped with brass - 
plated hardware. Covered with 
rugged but beautiful gold and 
black material used on 
luggage. Interior is fully lined. 
Keeps cassettes dust -free. 
Protects against scratches. 

Send today for information 
and literature on this 
and the complete cart- 
ridge carrying case line. 
Write to Amberg File & Index 
Co., 1625 Duane Blvd.. 
Kankakee, Ill. 60901. 

Tape CARtridge 

AtI Entering 8 -Track 
Market in England 

LONDON -Atlantic Records 
is entering the U.K. 8 -track car- 
tridge market. The American in- 
dependent already releases cas- 
sette product in this country 
through Polydor and last week 
signed Ampex Stereo Tapes to 
manufacture and distribute car- 
tridges. 

The label's first 8 -track re- 
lease will be made this month 
and will comprise nine albums, 
including a tape version of the 
Woodstock festival soundtrack 
which will be issued as a two - 
cartridge set. Other items in the 
issue are: 'Led Zeppelin 11', 'Led 
Zeppelin Ill, ''Deja Vu' by Cros- 
by, Stills, Nash and Young, the 
two samplers 'Age of Atlantic' 
and 'This is Soul,' 'History of 
Otis Redding,' Lulu's 'Melody 
Fair' and 'Don't Play That Song' 
by Aretha Franklin. Further re- 
leases will be made "as and 
when product is available." 

Normal cartridges will retail 
at $6.74; the Woodstock pack 
will sell for $15.76. 

Commenting on the two - 
cartridge set, Berge Eccles, 
AST market planning manager, 
pointed out that it would now 
be cheaper to buy the tape ver- 
sion of the soundtrack than the 
three -album disc pack released 
by Atlantic earlier this year. 
Eccles added: "Although we 
have managed to get all the mu- 
sic onto two tapes, there is in 
fact the equivalent playing time 
of three normal cartridges. In 

view of this, $15.76 for the set 
is a very reasonable price." 

Auto Product Goal 
Continued from page 14 

then only after every effort has 
been made to solve the problem," 

Gentry spelled out a plan to 
beef up the distributors' ability 
to go after auto sound business. 

"The automotive products di- 
vision has been expanded. A 
sales manager will spend a mini- 
mum of 75 percent of his time 
with distributors, and there will 
be two major account managers 
and six automotive only regional 
sales managers. There will be 
an advertising and a sales pro- 
motion manager." 

In addition to the benefits of 
a combined rather than dual 
engineering team in two divi- 
sions, Kusisto also mentioned 
the "multinational" manufactur- 
ing capabilities behind Motor- 
ola, which has automotive divi- 
sion facilities in England, Can- 
ada, Taiwan and Japan (the En- 
glish and Japanese facilities have 
their own engineers). 

After January 1, Motorola 
distributors will receive a new 
major account program. New 
products will be introduced, 
probably in mid -March. Kusisto 
already has said that the firm 
will be producing a cassette 
player for Chrysler. 

We want to prove 
how CM we can 
deliverÜi c LLL CC- fi t -e- cassettes 

Why let poor delivery and quality hold up your cassette loading and output? 

Here is a better deal from GME: 

GME cassettes are completely I Prices keenly competitive. 
trouble -tree. Proven reliability - I The first part of any order 
millions in use throughout the supplied from stock. 
world. 

I Library cases supplies 

Send now for sample GME Compact Cassette. 

Write to 

; G'N@RALAGNGTIC t eL@CTRONICS L 
London A 

-. Telephone: 01-629 
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take off 
from work 
and get down 
to business 

...with pleasure 

IMIC -: 
MONTREUX SWITZERLAND 

JUNE 6- 12,1971 
Announcing the Third International Music. 
Industry Conference. The most significant 
opportunity for businessmen from all over 
the world, all phases of the industry, to 
meet, discuss, exchange views, learn, pre- 
pare for developments, help each other and 
enjoy. 

In only two years, IMIC has established 
itself as the world -wide communication 
seminar for individuals involved in the inter- 
national music business -records, publish- 
ing, personal management, law, performing 
arts, mechanical licensing and performing 
rights societies, radio, TV, audio -video tech- 
nology. In 1969, 600 music men participated 
in the first international music industry con- 
ference on Paradise Island, Bahamas. The 
second conference in Palma, Mallorca drew 
900 registrants. IMIC has become a vital ele- 
ment in the successful workings of the inter- 
national music industry. Over 1,200 partici- 
pants are expected to convene in Montreux, 
Switzerland for IMIC 3 in June. Register now. 

THE BUSINESS 
Program Format and Speech Translations. 
Sessions will be held every morning 0900- 
1200, Monday through Friday. Speeches in 
the plenary sessions will be translated into 
English, French, German, Italian and 
Spanish. 
Company and Association Meetings. IMIC 
3 affords organizations an excellent oppor- 
tunity to hold special meetings with execu- 
tives from principal countries, with 
licensees and sub -publishers, associations 
and other companies. After the stimulation 
of the morning conference sessions, the 
afternoons are a perfect time to hold com- 
pany meetings and seminars. Complimen- 
tary rooms will be provided for any of these 
meetings. Secretarial help as well as audio- 
visual equipment is available. Write: Meet- 
ing Coordinator, IMIC 3, Suite 900, 300 
Madison Avenue, N.Y., N.Y. 10017. 

Registration Fees. Because of the growing 
attendance at IMIC conferences, partici- 
pants should register early. 
Special pre- registration fee: If you take ad- 
vantage of this first announcement of the 
IMIC 3 conference and register NOW, the 
fee for the entire conference is $210 per 
person. The fee includes attendance at all 
sessions, opening cocktail party, closing 
dinner dance and all work materials. (It 
does not include hotel rooms.) A check 
made out to the International Music Indus- 
try Conference should accompany regis- 
trations. Please use the coupon below or 
send the requested information on your let- 
terhead. A check made out to the Interna- 
tional Music Industry Conference should 
accompany registrations. 
Regular fee: $235 per person. Effective af- 
ter January 1. 

THE PLEASURE 
Hotels. Early registrants have their choice. 
IMIC 3 registrants will enjoy accommoda- 
tions at the five leading hotels of Montreux: 
Eurotel, Excelsior, Swiss, National and Pal- 
ace. A special rate has been arranged for 

the Music Industry Week from Sunday 
night, June 6th, until Saturday, June 12th. A 
limited number of suites and singles rooms 
are available. Hotel and room choices will 
be allotted on a first -come basis. Meals can 
be included at your option. The IMIC 3 Con- 
ference Office in Montreux will write each 
registrant to determine individual needs. 

Ladies Invited. Last year, 250 women at- 
tended. Different tours are available each 
morning. In addition, IMIC 3 will have an 
opening cocktail reception on Sunday eve- 
ning and closing dinner dance on Friday 
night. Registration fee: $30 per person. This 
registration fee does not include the 
women's attendance at the conference 
sessions. 

Travel and Transfer Arrangements. SWISS- 
AIR will be jetting you to IMIC 3. Registrants 
traveling by plane will be contacted by 
Swissair and offered the services of their 
worldwide organization. Special schedules 
have been arranged for IMIC 3 registrants 
to facilitate travel. Buses from the Geneva 
Airport to Montreux have also been set up 
specifically for IMIC registrants. 

ADVANCED REGISTRATION FORM. FOR BUSINESS AND PLEASURE 
The Third Annual International Music Industry Conference. 
Sponsored by Billboard, Record Retailer and Discografia Internazionale. 
Advanced Registration Fee: $210 (£87 -1s.) per person. $335 (£97 -2s.) after January 1.1971. 

Fee Includes attendance at all sessions, 
work material,. It does not Include hotel 
accommodations. Please make your check 
payable to the international Menlo Industry 
Conference. Check must accompany your 
registration. 

It check Is In dollars, send to: 
International Music Industry 
Conference - Ninth Floor 
300 Madison Avenue 
New York, New York 10017 

It cheek Is In starling. send to: 
International Music Industry 
Conference - Record Retailer 
7 Carnaby Street 
London, W.1, England 

Please register the following people to attend the 1 M IC. Check to enclosed for all reylstronrs. additional 
names can be sent in a separate letter. PLEASE PRINT THE FOLLOWING INFORMATION. 

Name of Each Registrant Title Address 

Your Neme and Title 

Full Address 

Wile's name 

Company 

Please enclose $30. for each woman registered. 
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STORMY FOREST 
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Amerka 
in the 60's 
Our industry 
has put it 
on record 
GREAT SONGS OF THE SIXTIES 
is a compilation of 82 songs - representing the most 

significant messages for America's generation in the 
last decade. For the music industry, this book provides 
insight into the historical, political, social and 
cultural attitudes of our society. 

82 explorations into our time 
Every relevant song of the decade is included in this spiral -bound volume -from the kaleidoscopic 
messages of Lennon and McCartney to the complex charms of Bacharach and David, from the imagery 
of Paul Simon to the realities focused on by Bob Dylan. The words and music of all 82 songs are printed 
in full, providing complete material for analysis and reference. In addition, GREAT SONGS OF THE 
SIXTIES has been "decoded" and reconsidered in the light of America's generational, technological 
and racial crisis by producer -musicologist Milt Okun and political expert Tom Wicker, associate editor 
of The New York Times. 

America experienced many significant moods in the last decade. Our industry put it on record. That's 
why GREAT SONGS OF THE SIXTIES is a major reference source for all concerned with the time, the 
people, the place and their product: music. 

Order your copy today. Just fill out the coupon below. (For sale in the U.S. only.) 

¡EXTRA: 
:Sent without charge. 
IA professional "Demo" disc with the 

first 800 advance orders received. 

A 10 -inch record of 
the kind prepared 
by performers and 
composers to dem- 
onstrate their tal- 
ents. It contains 15 

songs played ac- 
cording to the ar- 
rangements in the 

t. 

brook -7 on piano and 8 on guitar. A fas- 
cinating bit of the music scene than can- 
not be purchased anywhere. 

BILLBOARD BOOK SHELF, 165 West 46th Street, New York, N.Y. 10036 

Please send me GREAT SONGS OF THE SIXTIES (82 songs, 320 pages, 9 "x11 "; 
durable spiral library binding). Also, include the special "Demo" record if this is one 

of the first 800 orders received. 

copy(ies) @ 814.95 per copy before December 24, 317.50 per copy after 
December 25. Enclosed please find my check for GREAT SONGS OF THE SIXTIES 
S (total). (Add applicable tax and 300 for postage and handling.) 

ame 

city 

signature 

state Zie 

8024 

Complete words and 
music of the decade's 
most significant songs, 
including: 
Alfie Alice's Restaurant Aquarius 
Blowin' in the Wind Both Sides Now 
Bridge Over Troubled Water By the 

Time I Get to Phoenix Cabaret The 
Dangling Conversation Do You Believe 
in Magic? The Dock of the Bay Down- 
town Eleanor Rigby Everybody's 
Talkin' Gentle On My Mind Georgy 
Girl The Girl From Ipanema Gale' 
Out of My Head Hey lude Honky 
Tonk Women I Want to Hold Your Hand 

I Will Walt For You I Wish I Knew 
How it Would Feel to be Free If 1 Were 
a Carpenter If You Go Away The Im- 
possible Dream Is That All There Is? 
It Was a Very Good Veer King of the 
Road The Last Thing on My Mind 
Leaving on a Jet Plane Let The Sunshine 
In Let's Get Together Light My Fire 

Like a Rolling Stone Little Boxes 
A Man and a Woman Marlette Mel- 
low Yellow Monday, Monday Moon 
River Mr. Tambourine Man Mrs. 
Robinson My Way Never on Sunday 

New York Mining Disaster 1941 Ode 
to Billy Joe On a Clear Day Papa's 
Got a Brand New Bag People Quiet 
Nights of Quiet Stars Raindrops Keep 
FaBln' on My Head Respect San Fran- 
cisco Satisfaction Say It Loud, I'm 
Black and I'm Proud Society's Child 
The Sound of Silence Spinning Wheel 
Strangers in the Night Sunny Sunrise, 
Sunset Suzanne A Taste of Honey 
There But For Fortune Those Were The 
Days A Time For Us The Times 
They Are a- Changin' Try to Remem- 
ber Turn! Turn! Turn! Up, Up and 
Away La Valse à Mille Temps Waist 
Deep in the Big Muddy Walk on By 

We Shall Overcome The Weight 
What Now My Love What the World 
Needs Now Is Love Where Have All the 
Flowers Gone? The Windmills of Your 
Mind Yesterday You've Last That 
Lavin' Feelin' 
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Talent 

Talent In Action 
JOHNNY CASH 

Madison Square Garden, 
New York 

That Johnny Cash-Columbia 
Records -will go down in the an- 
eats of country music history as 
one of the most talented, enter- 
taining and charismatic artists of 
the medium, is inevitable. 

Cash is unpretentious, credible 
and a stickler for professionalism. 
His audience never tires of him, or 
his repertoire, which, though it 
varies little from show to show, 
possesses a quality of originality 
that refreshes and stimulates. 

It is, therefore, easy to under- 
stand why the artist's annual per- 
formance at Madison Square Gar- 
den is an eagerly awaited, and en- 
thusiastically welcomed occasion. 

This year's date on Dec. 4, as- 
sisted by his regulars, Mother May - 
belle Carter and the Carter family; 
his wife, June Carter Cash; the 
Tennessee Three, the Statler Bros., 
and Carl Perkins, Cash's perform- 
ance to his near-capacity audience 
ran like a two-hour album of his 
greatest hits. His repertoire ran the 
gamut of the Cash songbook from 
"Big River" and "Folsom Prison 
Blues" through "Orange Blossom 
Special," "John Henry," "The Bal- 
lad of Ira Hayes," "Daddy Sang 
Bass" and "A Boy Named Sue" 
M literally brought down the 

house at its tumultuous climax. 
RADCLIFFE JOE 

SEALS & CROFTS 
Gaslight, New York 

Excellent as they may sound on 
their two T.A. albums, Seals & 
Crofts are at their absolute best on 
stage. When they opened at the 
Village Gaslight Dec. 9, the con- 
cert tamed into a warm and glow- 
ing celebration, just because a 
couple of musicians and a 
squashed roomful of people were 
so completely happy to be to- 
gether. 

It was all gentle and joyful. 
Seals & Crofts are gentle even 
playing rock 'n' roll or square 
dance tunes. And the quite num- 
bers are soft and gentle as feath- 
ers, enveloped in intricate har- 
monies. Dash Crofts uses his elec- 
tric mandolin to produce sounds 
both sweeter and more biting 
than we are used to hearing from 
guitars. Meanwhile, Jim Seals 
switches from guitars to fiddle to 
jazz alto sax and back, leaving no 
room for boredom or for anyone 
to catch his breath. The gifted 
young man is also able to sing 
two notes at the same time, but 
that is a rare skill handed down 
through generations. 

It was not too surprising that 
the audience at the Gaslight went 
a little wild. NANCY ERLICH 

CANNED HEAT, 
EARTH DISCIPLES 

Whisky A Go Go, Los Angeles 

Canned Heat's brand of blues 
energy set off excitement sparks 
on Nov. 25 as the quintet made its 
first appearance in Los Angeles 
with its new guitarist Joel Scott 
Hill. Hill in replacing the late 
Al Wilson displayed a grainy, blues 
voice on two songs. 

Leader- vocalist Bob Hite was 
the generator for the band's energy 
which clicked and sputtered in its 
traditional blues fashion, much to 
the dancing and listening delight of 
a packed house. 

During the course of an hour's 
workout, the band's devotion to 
black blues and 12 her phrases 
proved stimulating, even to the 
point of three guys coming up on 
stage to vocally jam on a number 
which allowed Harvey Mandel to 
get some guitar licks in and a 
second drummer take over the 

ps, eo 

treLead guitarist Henry Vestine, 
p 

Bloom expends a lot of energy 
bassist Tony Olaff and drummer (Continued on page 26) 
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Adolfo (Fico) De La Parra were 
in good spirits and their playing 
was full of fun and enthusiasm. 
Canned Heat records for United 
Artists. 

Enthusiasm, too, marked Earth 
Disciples set. The quartet does some 
interesting things, notably a three. 
pan suite called "Portrait of Amer- 
ica," calling upon jazz runs from 
the guitarist, who is the lead in- 
strument. Organ /electric keyboard 
add tops and bottoms to the music 
which is laced with rock beats and 
psychedelic guitar licks. This band 
is not for dancing; ifs a listening 
group. ELIOT TIEGEL 

CARPENTERS 
Cinerarna Reef Towers, 

Honolulu 
The Carpenters are youthful 

musical craftsmen who build their 
act on a solid foundation called 
talent. The A &M Records group 
hammered out their hits in their 
local debut. 

Karen Carpenter is a delight, 
running the show from her perch 
behind the battery of eight drums. 
She thumps out the tempo with as 
much flair and precision as that 
Starr, Ringo. Her brother, Richard, 
mare the electric guitar, and Karen 
and Richard form a nice comple- 
mentary vocal team. 

Naturally, they nail out "Close to 
You," "Were Only Just Begun," 
"Ticket to Ride," plus an inventive, 
intriguing Burt Bacharach -Hal Da- 
vid medley. During the three-day 
gig, the Carpenters also unveiled 
their new Christmas single, "Merry 
Christmas, Darling." 

WAYNE HARADA 

KINKS, LOVE, 
QUATERMASS 

Fillmore East, New York 
Contrast "You Really Gat Me" 

with its simplicity and Jimmy 
Page -riff with 'fop of the Pops," 
which is off the current Kinks' 
Reprise album, and you get some 
idea of how far along Ray Davies 
has traveled. He seems involved 
in writing detailed non- fantasy, 
works in miniature, about his own 
surface existence, never straying 
far from the rockbeat lifeline. 

"Vintage rock" was announced 
from the Fillmore East stage but 
it was much more despite the out- 
crop of idiot dancers when "You 
Really Got Me" was at full steam. 
Davies' humor is quirky -he was 
hung up with Merle Haggard and 
Cash, and treated everyone to 
"Lily of Laguna," a British music 
hall song of respectable vintage. 
The originality is there. 

Arthur Lee and the new -old 
Love (Blue Thumb) were hit by 
instrument trouble That bugged Mr. 
Lee. They presented a conventional 
rock set, as did new British group, 
Quatermass, Harvest artist, al- 
though they moved occasionally 
into the jazz arena. IAN DOVE 

BOBBY BLOOM 
Whisky A Go Go, Los Angeles 

Bobby Bloom, the - Montego 
Bay" kid, came to town Dec. 7 
and was thoroughly delightful in 
his West Coast debut. Not only 
does he possess a Strong emotion 
packed voice but his backup band 
of four pieces plus three really top- 
notch girl soul shouters was super 
excellent. 

There were two weak points in 
Bloom's presentation, but otherwise 
everything went down first rate. 
Bloom needs to develop stage pres- 
ence and movements to go with his 
strong voice, which falls into the 
Ray Charles -Bill Medley sound 
school on fast songs and like Neil 
Diamond on slow ballads. And he 
should announce his songs since 
his material may be new to many 

ATI Sets Up 
Supershow Tour 

NEW YORK -Concert dates 
are being set by American Tal- 
ent International (ATI) for a 
"Rock Package Supershow" fea- 
turing Savoy Brown, Small Faces 
with Rod Stewart, and the 
Grease Band (without Joe 
Cocker). The tour, being coor- 
dinated by Ira Blacher of ATI, 
will open Feb. 5. 

Stops have so far been sched- 
uled for Fayetteville, N.C.; 
Boone, N.C.; Salem, Va.; Bos- 
ton, Mass.; Raleigh, N.C.; Mi- 
ami, Fla.; New York City; Chi- 
cago; Minneapolis; Portchester, 
N.Y.; Vancouver; Detroit; 
Knoxville, Tenn.; New Orleans; 
Baltimore; Los Angeles; Berke- 
ley, Calif.; Fresno, Calif.; Sacra- 
mento; Denver; San Diego; Port- 
land, Ore.; and St. Louis. 

'Touch' Touches All 
Entertainment Bases 

NEW YORK -"Touch," one 
of the most engaging shows to 
hit this city in some time, is de- 
lighting audiences at the Village 
Arena Theater. It is one of the 
few shows running off -Broadway 
during the Actors Equity strike 
because the musical is an offer- 
ing of non -Equity Plowright 
Players. 

The performance is disarm- 
ing with the kind of spontaneity 
that is too rare these days. The 
nine principals all are developed 
carefully as they portray the be- 
ginnings of today's youth com- 
munal life. 

Although the music is an in- 
tegral part of the story and 
character development, it too is 

From The 
Music Capitals 

of the World 
DOMESTIC 

The rock record producer Jimmy 
7,111er, who just signed to bring 
new talent to the RCA label, is 
the son of BBI Miller, Flamingo 
and Hilton Corp. entertainment 
chief, ... TropLana's Lou Rawls 
jetted into Los Angeles for huddles 
with producer Tons Stem about 
possibilities of co- starring in the 
film "Clay Pigeon.' It would be 
Rawls first feature film.... Local 
musician Bo Ayers went to Los 
Angeles for rehearsals with Elvis 
Presley. Ayers plays the piano on 
Presley's 10 days of one- nighters 
which began in Oakland. 

LAURA DENI 

LAS VEGAS 
Perry Como headlining the In- 

ternational is tieing Elvis Presley's 
attendance records. Como will put 
together a new album which will 
include songs taped at the Inter- 
national. He'll overdub additional 
material, probably in New York. 

. Following Como into the In- 
ternational for one week is Glen 
Campbell. If Campbell's TV sched- 
ule makes it impossible for him to 
extend his engagement an addi- 
tional five days the hotel will go 
dark until Barbm Stamen d opens. 

The Los Blues, Si Zente', 
George Smith, Hoyt Henry and 
Tommy Russell bands supplied 
music for the Culinary Union's 
charity ball.. . . The Ink Spots, 
Dawn Porter and the Charlie Ven- 
tura Trio appeared at the annual 
benefit dance for the NAACP. 

Louis Armstrong signed by 
Maynard Sloate to do two weeks 
at the Tropicana Blue Room start- 
ing Dec. 26.... The Irish Ditties 
returned to the Desert Inn lounge 
for their second gig in Las Vegas. 
They will appear here for eight 
weeks.... Connie Stevens opened 
at Kings Castle Thanksgiving 
weekend. 

Norman Kaye, Nevada's Poet 
Laureate, autographed his "Nevada 
Song Book" at Wonder World 
stores.... Stark Naked & the Car 
Thieves returned to the Flamingo 
after performing at the University 
of Utah. 

Sonny and Cher recorded their 
new single "Play Me a Song" for 
Atlantic at United Recording... . 

Burt Bacharaeh, who has a Dec. 
11 -17 date at the Riviera, is mulling 
a musical version of "Lost Hori- 
zon" the prewar film classic. The 
Riviera is typing in its annual an- 
niversary party with Bacharach's 
premiere and is flying in a pre- 
ferred guest list for the occasion. 

Elaine Britt entertains nightly in 
Dines Den at the Riviera. 
Pat Boone recently recorded an 
album with his wife and daughters 
entitled 'The Pat Boone Family 
Album." Composer Evangelist 
Seward has a Warner Bros. single. 
"Everybody's Looking for an An- 
swer," written by the artist. Pat 
Boone recorded the number in his 
new album. . Rod Brewing, 
Salem Ludwig, Joan Shea, Paul 
Stets, Elsa Raven and Bess Myer 
son's daughter Rana Grant opened 
with Art Carney at the interna- 
tional.... Ray Anthony, starling 
his 25th year in show business, re- 
turned to the Frontier's Circle "F" 
Theater. Flamingo regular 
Neben BardeW is at the Princess 
Hotel in Bermuda. 

CHICAGO 
Folksinger Pete Seeger recently 

appeared for one show at the 
Auditorium Theater for Triangle 
Productions.... Leo Knitkc, who 
recently signed with Capitol, just 
finished an engagement at the 
Quiet Knight. He followed A &M's 
Cat Stevens at the club.... The 
Melon- Forrest Stage Group, a 21- 
piece rock orchestra. makes its 
television debut Friday (18) in a 

half -hour special devoted to the 
group's music. It will appear on 
WTTW -TV, Channel I1 here. The 
show will eventually be syndicated 
through the Public Broadcasting 
system for nationwide viewing. 
Wilderness Road and the road com- 
pany of Second City recently 
played at the Second City Theater 
for a concert.... Embryo's Herbie 
Mann recently appeared at the 
Illinois Institute of Technology. 

Bobby (Blue) Bland recently 
played three days at the High 
Chaparrel, and was followed at 
the club by Lowell Folsom. . 

The Oils Rush Blues Band, now 
featuring Sant Lay on drums, ap- 
pearing regularly at Alice's Re- 
visited. GEORGE KNEMEYER 

NEW YORK 
Columbia's Miles Davie and 

Dreams, also on Columbia, will be 
featured at Art D'Lugoffs Village 
Gate on New Year's Eve. Appearing 
at the Top of the Gate will be 
Atlantic's Junior Mance Quartet 
and the Children of God.... Bell's 
Rodney Dangerfield will be hon- 
ored by Babylon, L.I., his borne 
town, Sunday (13), which is being 
proclaimed "Rodney Dangerfield 
Day." The comedian appears on 
the "Ed Sullivan Show," Jan. 3 
and at his own club nightly. . . 

Steve Meta has formed Catalyst 
Management, Ltd. with Kenn Long 
of off -Broadway's "Touch" and 

(Continued on page 26) 

deceptive with several numbers 
that can probably be extracted 
as solo pieces. Kenn Long, one 
of the principals, wrote book in 
collaboration with Amy Seitz, 
music with Jim Crozier, and 
lyrics. 

Scenes between Gerard S. 
Dorf, his songwriting buddy in 
the script, and Long are dra- 
matic high spots. Simplicity is a 
keynote in songs and perform- 
ances, especially characterized 
by the good numbers of Nor- 
man Jacob, including "Good- 
byes" and "Guineas, Woman," 
The latter is sung to Barbara 
Ellis, whose "Reaching, Touch - 
inn" with Jacob and the cast is 
a strong first -half closing. 

Other vignettes also stand out, 
including performances of Phyl- 
lis Gibbs and Peter J. Mitchell. 
"Watching" by Miss Gibbs was 
another fine simple number. Ava 
Rosenblum, Dwight Jayne and 
Susan Rosenblum are the other 
excellent principals. Four other 
young artists ably assist as do 
three musicians not in the cast. 
Several members of the cast, in- 
cluding Long, also play guitar. 

The production, directed by 
Miss Seltz, utilizes the entire 
small arena -style theater with 
the group vocals frequently sur- 
rounding the audience as mem- 
bers of the cast often are in 

(Continued on page 26) 

Unsurpassed in Quality at any Pace 

6LOSSY 
PHOTOS 

IOB -8r10 $13% 
1000 -8x10 MAO 
1000 Postcards í55A0 

COLOR PRINTS 
!90 -sau 

$89.05 

MOUNTED 
RRWIaEMfarS 
20"a30" $630 
30"a40" se SO 

Tr000 
Salt; COLOR 

$175.00 
3,000 Parhardr 

$170.00 
spaeiol Caler 

Prawn 

haár rr 
A Division of JAMES I. IRIEGSMANN 

165 W. 46th St., N.Y. 36 PL 7-0233 

.----1011R HOST: TORY 
Tre Lnum.ai Marto for !whorl Cuisinr 

163651NrSI AST FIST M 1COS t 10036 
245 6138 

ß1$11L1ü'E3R, 

SCOTT BURTON 

Program Director 
Radio Station W.D.G.Y. 

Minneapolis, Minn. 

25 

www.americanradiohistory.com

www.americanradiohistory.com


I 

Talent 

TOGETHER 
QUALITY CLOTHING FOR 
LADIES AND GENTLEMEN 

we MR lapels 
Opdale Your Old Suil! 

451 N. La Cienaga Blvd. 

L.A.,California 90048 
Telephone : á59 -0320 

when answering ads , 

Say You Saw It in 
Billboard 

From The 
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DOMESTIC 

Barnabys Paul Anke opens at 
the Fontainebleau Hotel, Miami 
Beach, Saturday (26) and at 
Caesar's Palace, Las Vegas, Jan. 
28. 

Polydor's Elliott Randall opens 
a three -night stint at the Village 
Gate Tuesday (22). He plays Los 
Angeles' Whiskey A -Go-Go, Jan. 
20 -24. Opening at the Gate 
Wednesday (16) is Vanguard/ 
Apostolic's Larry Coryel, ... Mi- 
chael Sabi composed and con- 
ducted the music for "Lightning," 
a short family film set for fall 
release. The film was written and 
produced by Leon Prochnik.. . 

Philips' Frankie Valli & the 4 Sea- 
sons play El San Juan Hotel, 
Puerto Rico, Dec. 25- 31.... War- 
ner Bros. Bobby Scott appears on 
the "Dick Cavett Show" Tuesday 
(15). . The Cheetah's Joe Ca, 
allaro has returned from England, 
where he signed several new acts 
for his club. 

Columbia's Laura Nyro will ap- 
pel at Bill Graham's Fillmore 
East on a one- show -a -night basis 
with Jackson Browne Tuesday (22) 
through Thursday (24). Scheduled 
for sot concerts from Dec. 26- 
31 are Windfall's Mountain and 
Cotillion's Mylon. . . Metro - 
media's Julius LaRosa appeared 
at Holmstead Golf Club, Spring 
Lake Heights, NJ., Dec. 18... . 

Polydor's Irene Reid opens a two- 
week stand at the Club Baron 
Tuesday (22).... Epic's Sly & 
the Family Stone appears at Los 
Angeles' Forum Dec. 28. . 

Gene Kievan, WNEW disk Jockey, 
is on a two -week European trip 
to study pop music trends and to 
meet with publishers and record 
companies. FRED KIRBY 

Continued from page 25 

Beverly Amt Brewers as his first 
management clients. Charlie Cal - 
lelo has finished a recording ses- 
sion with Miss Bremers, a mem- 
ber of the cast of "The Me Na 
body Knows." 

Vanguard's Gary & Rustily 
Scruggs open a six -night engage- 
ment at the Village Gaslight 
Wednesday (16). . Melina 
Marconi has cut her first album 
for Paiydar, her first as a solo 
vocalist. The LP's songs were writ- 
ten especially for Miss Mercouri 
by Joe Mashy French pop singer. 
. Columbia's Eloise Laws will 
appear with Make Dougta at the 
Chicago Broadcast Advertisers' 
Club Christmas Thursday (17) at 
Chicago's Conrad Hilton Hotel. 
Steve De Pam, Lou Alexander, 
Rio Innern and Bernie Allen will 
beat Leon Stern's Vacation Valley, 
East Stroudsburg, Pa.. for the 
Christmas -New Year holidays.... 

JOEY J(AY 
"A dynamite gal with a dynamite 

style!" 

International Recording Star 
now on 

TRIP UNIVERSAL RECORDS 
Miami, Florida 

Lr 

NEW RELEASE 
COMING SOON! 
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LOS ANGELES 
The Ike & Tina Tumer show has 

left for concerts in Japan, Siam, 
Manila, Hong Kong, the Philip- 
pines and then back in time for 
the Christmas holidays. They will 
play the Hilton Hawaiian Village 
for eight days after Ian. I. 

Composer Joe Pantelle and pro- 
ducer Rudy Durand have formed 
Miranda Music, with the sound- 
track from 'Cactus in the Snow" 
Parnello's fint score. . Albert 
King has cut half a Shelter LP in 
San Francisco with Don Nix pro- 
ducing. The second half will be 
done in Leon Russell's studio... . 

Stu Phillips has written the score 
and title song from "The Red, 
White and Black." new independent 
film. 

The Nifty Gritty Din Band tapes 
the Glen Campbell TV show 
Wednesday (16) for airing Jan. 24. 

Eogelhen Humperdinck has 
taped "Changing Scene" for CoBurt 
Productions which airs on ABC 
Jan. 7. He is also set for an Ameri- 
can personal appearance tour with 
dates in Las Vegas, Anaheim, Hol- 
lywood, Fla., San Juan and Wind- 
sor, Ontario. 

American Bandstand will salute 
hits of 1970 on its Jan. 2 outing 
over ABC. . General Enter- 
tainment Corp. has moved to larger 
offices at 9000 Sunset. The firm 
represents over 30 rock acts.. , 

Jim Horn's first Shelter single will 
be "Jennifer Juniper." Capitol dis- 
tributes Jan. 2. . Jack Elliott 
and Alyn Ferguson will write and 

(Continued on page 37) 

Hitting All Bases 
Continued from page 25 

the aisles and behind the seats. 
Music direction is by David 
Rodman, who also plays guitar 
and organ. "Touch" is an effec- 
tive portrayal of today's hip cul- 
ture, and most effective because 
of the illusion of disarming sim- 
plicity. FRED KIRBY 

EMMIS, a new rock group, meets with Bob Skaff, seated left, United 
Artists Records vice -president, and Peter Lane, seated right, label's 
East Coast director of business affairs, to map out their debut re- 
cording due in February. 

Talent In Action 
Continued from page 25 

and therefore ought to be leas stiff 
at the microphone. His first two 
numbers were done in a flashing, 
joyous style and then he sang his 
MGM single hit. The band is built 
around a percussive sound, with 
congas, regulation traps, two gui- 
tars, bass and electric keyboard 
(which adds pretty fills and vamps). 
And the girls wail with a clear in- 
tensity not normally heard in the 
Whiskey where ' strements gener- 
ally overshadow backup singers. 

ELIOT TIEGEL 

ROBIN McNAMARA 
EXILES 

Ungano's, New York 
Robin McNamara, a personable 

young artist with a good, strong 
voice, gave a fine opening set at 
Ungano's, Dec. 8. The Paramount 
Records artist was backed by the 
Exiles, a promising group whose 
own set opened the show. 

McNamara had fine variety in 
his material, which included "Hang 
In There Baby," his new single. 
In this, and in other numbers, he 
had excellent vocal support from 
members of the Exiles. Much of 
his material, including his new 
single, are in his first Paramount 
album. Included were two good 
numbers with strong bearing on 
McNamarás background: "Lost in 
Boston' and "Beer Drinkin' Man." 

Let the Sunshine In" with its 
preceding "The Flesh Failures" 
from "Hai," which McNamara is 
appearing in here, was an effective 
number for McNamara and the 
Exiles, one that should be consid- 
ered in his future recording activ- 
ity. McNamara's voice proved good 
regular and in near falsetto. And 
he showed he can put over original 
and other material. 

In (heir regular set, Jimmy Stok- 
ley of the group, was a fine lead 
singer for the Exiles, who demon- 
strated considerable Top 40 poten- 
tial. A strong asset was the blend- 
ed vocals of Stokley with trum- 
peter Billy Luzon, organist Bernie 
Faulkner, lead and bass guitarist 
Jimmy Pennington and pianist 
Burry Comelison. With drummer 
Mack Davenport. the Ruiles of- 
fered good unified instrumental 
work. Cornelison also played trum- 
pet. Their version of the Rascals' 
"It's a Beautiful Day" was imagi- 
native and good. FRED KIRBY 

BREWER & SHIPLEY 
Bitter End, New York 

Kama Sutra's Brewer & Shipley 
returned to the Bitter End on Nov. 
2 and made some beautiful un- 
electronic music. As musical gad- 
flies to the establishment, they 
shine with some great- sounding 
guitar work and vocal harmonies 
and ingratiating chatter. Their 
gentle protest is of the persuasive 
kind, and although not at all subtle, 
the melodic, almost singalong ma- 
terial takes out some of the sting. 
"One Toke Over the Line" and 

"Oh Mommy," from their current 
"Trkiti" album, with their provoc- 
ative themes and country style 
meludies, were audience favorites. 
Their closing number, "Witchi Tai 
To," from their earlier "Weeds" 
LP showed how well the duo 
work together, both musically and 
vocally. 

Preceding them was Stuff, a 
new group looking for a record 
company whose electronic ruck 'n' 
roll and pretty material deserves 
the attention of talent. hunters. 

IRA TRACHTER 

KAREN WYMAN 
Persian Room, New York 

Karma Wyman is in a rather 
enviable position. She stands on 
the threshold of a career that 
promises to spring her into the 
record and the club hall of fame. 
An illustration: her fine perform- 
ance at the 'Plan Hotel 0e Dec. 9. 

The Decca Records singer is just 
l8 years old, a not -so-young one 
in a business filled with teen -agers 
who make their money and run. 
But there's nothing helter -skelter 
about her. Her product is longev- 
ity, the true criterion, with which 
she will challenge Streisand and 
Garland. 

Dressed in a white, low -cut Em- 
pire gown, Miss Wyman looked 
like the girl at the school prom with 
a slight dash of promiscuousness. 
A refreshing change. indeed, in 
appearance from other young 
singers. But she stands in a sepa- 
rate class in a more important and 
the most important area. Talent. 
A voice which can hold, embrace, 
lift and belt. She was poised but 
not polished, certain her nut ag- 

ressive. nervous but never awk- 
ward. 

Tunes she sang included "Junk." 
"Night and Day," "Someday My 
Prince Will Come, Tea for Two," 
"After You've Gone," and "I Don't 
Know How to Love Him." single 
from the "Superstar" album. A 
"hat" sequence was full of fun and 
good taste. David Frew, television 
personality. introduced her. 

ROBERT OBEL 

NEIL YOUNG 
Carnegie Hall- New York 

Neil Young. his spotlit face 
shining out from a haze of fallen 
hair, spirited a loving audience 
through the wide-open eye of his 
tear -clear visions, Dec. 4 and 5, 
greeting every silent and shouted 
request with a breathless run 
through his tunes, working them 
to sound as simple and self- explan- 
atory as any truly natural per- 
formance. Young, who records for 
Reprise, completely possessed the 
crowd with the magic of his effort, 
and they in turn, spilled and filled 
the aisles to embrace the face of 
the poet from Toronto. 

Very much at home with his,gui- 
tar, which seemed to grow out 
from his passions like a wing, 
Young raised his rich, shameless 

(Continued on page 28) 
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cry to meet the emergencies of 
The Loner," "Helpless" and 

"Down By the River." He per- 
formed all his own material, alone, 
except for a piano, which he 
turned to in relief from the drain 
of communicating so intensely 
with the guitars, and even after 
encores temporarily cured the 
withdrawals wails of an audience 
high on his creative energy, it was 
hard to believe that one man with 
a guitar could build such a total 
environment and to take it with 
him. ED OCHS 

BALDWIN & LEPS 
Bitter End, New York 

Baldwin & Leps moved indoors 
Dec. 9 to open a one -week en- 
gagement at Paul Colby's Bitter 
End with excellent results. The 
duo, Michael Baldwin and Richard 
Leps, have a first album due on 
Vanguard Records, who signed 
them for the biggest sum in that 
company's history, a reported 
$280,000. They have built a con- 
siderable reputation as street per- 
formers. 

Wednesday, however, was their 
first regular club appearance. 
Their material was folk -style pop, 
performed directly. Baldwin, with 
a good strong voice, handled vo- 
cal lead effectively often aided by 
Leps on vocal harmony. Leps, 
playing the fiddle, also sup- 
plied interesting vocalizing effects, 
such as in "The Dealer," which 
followed "Hannah," a good vocal 
for Baldwin, who played acoustic 
guitar. "Cousin Brenda" was an- 
other good number. Much should 
he heard from this able duo. 

FRED KIRBY 

GLEN CAMPBELL 
International, Las Vegas 

In making his third appearance 
at the International this year, 
Campbell offered an entirely new 
show from songs to formal. 

His distinctive voice was in good 
form, especially with the poignant 
songs "Didn't We" and "If You 
Go Away." 

After the first segment of songs 
sideman Larry McNeely made his 
first solo appearance in a night 
club. The banjo player delighted 
the crowd with "Nola," "Angie," 
and "Beth." 

Campbell, who records for Capi- 
tol, resumed to the stage to be 
joined by other sidemen, Billy 
Graham and Bob Felts. They 
offered the blue grass song "Rocky 
Top." 

The distaff side of the Goodtime 
Hour Singers had also changed 
their style from previous appear- 
ances with Campbell. Gone were 
the little girl, brown uniforms. The 
ladies sported sexy yellow rhine- 
stone outfits for their "Women's 
l.ib" production with Campbell. 

Campbell did a stirring "Wichita" 
medley featuring some of his hit 
songs, backed by the string section 
with a flute solo by James 
Mulidors. LAURA DENI 

NRBQ 
Village Gate, New York 

"Accentuate the Positive' -as 
ono of their most telling rendi- 
tions, describes NRBQ's perform- 
ing caliber and stylistic range that 
can seduce the nostalgic into pul- 
sating rock, with lead singer Frank 
(huller projecting both as the big 
hand crooner born too late (al- 
though, with his extraordinary 
vocal quality, he could effect a 

revival obsession of that era), and 
the rock and blues better who 
makes other prominent stage strut- 
ters look like they've lost their 
rhythmic turnkey. 

At their Village Gate set, Dec. 
3, the new rhythm and blues quin- 
tet also riveted attention with 
"Ain't It Alright" and "The Lord's 
Got a Hold on Me "; hands poised 

in two- octave ranges, Terry Adam 
at the piano exemplified the 
group's controlled abandon which 
along with Jody St. Nicholas on 
Mass, Tom Staley on drums and 
Steve Ferguson an lead guitar, 
made NRBQ also humorous and 
endearing. ROBIN LOGGIE 

FRANKIE VALLI & 
FOUR SEASONS 

Copacabana, New York 
The oldies, "Sherry," "Walk Like 

a Man," "Big Girls Don't Cry." 
"Dawn," get the most applause 
when presented midway through 
the Four Seasons' act at the Copa 
cabana. But it's a mistake to re- 
gard the Seasons as revived 45's 
because they remain a tight, 
controlled, well-equipped group. 
Equipped enough to get enough 
hush for a moving contemporary 
"Maybe We Can Make It To- 
gether." 

Valli is the dominating force on 
stage (as Bob Gaudio is off) and 
he soars into falsetto land easily. 
using it properly and for fun (as 
in "Don't Think Twice "). 

As ever, the highspot is their 
gymnastic treatment of "I've Got 
You Under My Skin," which was 
as impressive a record production 
as Spector's "River Deep, Moun- 
tain High." And the Semons with 
only an orchestra manage to get 
in close to the recorded sound. The 
Philips group is 8 years old and 
unflagging. IAN DOVE 

ROY AYERS UBIQUITY 
Village Vanguard, New York 
Roy Ayers Ubiquity, featuring 

Ayers on vibes, percussion and 
vocals; Harry Whitaker, piano; 
Clint Houston, Fender bass; and 
AI Monzon, drums, offered a bal- 
anced combination of jazz over 
funky rock on Dec, 8. The set 
opened with drummer Mouton 
alone on stage. Gradually, the rest 
of the musicians joined him in a 

strictly jazz interpretation of 
Charles Tolliver's "Ruby's Heart." 
"Hummin'," was the next tune 
and Ayers' vocal was very light 
but appropriate. The Ubiquity 
then played several tunes from its 
new Polydor release including 
"Fuzz," "Climax," "I Can't Help 
Myself," and "Raindrops." The 
Bachrach tune was tastefully done 
as Ayers began with the usual 
melody on vibes and then took 
off into a total improvisational 
style. 

All Ayers' musicians are accom- 
plished and contributed greatly to 
the set. The bass was constant and 
Mouzons drumming rose and fell 
appropriately with each tune and 
solo. The piano of Whitaker, which 
was plugged in, greatly enhanced 
the entire set and his solos were 
outstanding. 

BOB GLASSENBERG 

FRANKIE LAINE 
International, Las Vegas 

Frankie Laine provided a de- 
lightful hour of entertainment by 
offering a trip down memory lane 
as well as presenting new Amos 
Records releases in the lounge of 
the International. 

Laine has added a lot of body 
movement and personal audience 
contact. He threw the show open 
for requests then proceeded with 
his rehearsed performance. 

Backed by a 12 -man orchestra 
which included Glen Campbell's 
piano, bass, guitar and trombone 
players, Leine opened with his old 
favorite, "Wild Game." 

New tunes offered were "If I 

Didn't Believe In You." the power- 
ful "Going to Newport" and his 
new release of the rock gospel 
song "Put Your Hand in the Hand 
of the Man From Galilee." Laine 
was particularly impressive with 
his version of "Lord You Gave. Me 
a Mountain," then closed with his 
hit, "Jeochel." LAURA DÉNI 

(Continued on page 44) 

JOHNNY MATHIS welcomes Clive Davis, second from right, president 
of Columbia Records, Mrs. Dive Davis, right, and WNEW music librarian 
Gertrude Katzman at the Waldorf -Astoria after his recent opening there. 

Signings 
Freddie Hubbard signed a long- "Saturdays Only" with an album 

term pact with CTI Records. which due soon. The Jubals' initial angle 
has issued his "Red Clay" Album. is "The Bomb." ... Lee Ofman 

Rufus, a Chicago group, to signed with Soundville Recording 
Epic, where their debut disk is Studio of Houston, which will issue 
'Brand New Day" and "Read All his first album, -Lee Ofman Sings 
About It." ... Metromediti s Jon- Lee Ofman," early next year. 
athaa Edwards signed with Asso- 
Rutsd Booking Co. Writers 
Rase Turner, Walker and 
Bobby Hall to Green Apple Masic. 11ná Century 

Michael Dees joined Wednes- 
day's Child illohni where 

Grosses 350G Jackie Mills will haandlle so . w 
Shadows, formerly known as the 
Shadows of Knight, signed with 
Campus Artist Group for Personal 

In Fall Season Campus 
Artist 

and up for a oral 
dunions, Inc., for public relations. 

Jim White, lead singer with the 
Sattalites. to Cherokee Enterprises 
of Pomona. Calif.... The Allan - 
tics, a Brooklyn soul group. signed 
with Lodi Management. Joey Day 
and his Power House Productions 
are working jointly with MCA and 
Leeds Music on their first disk.... 
Tim Rose to Zell Enterprises In- 
ternational for representation in all 
fields. . . The Nashville String 
Society, a 12- member instrumental 
group, signed with GWP Records, 
which is issuing their first album 
this week.... Freak Fanelli and 
the labels both to Beverly Hills 
Records. Fanellïs debut disk is 

Owens in Country 
Show for Room 

LOS ANGELES -Buck 
Owens brings in a country 
show to the Now Grove, Jan. 
25 -30, marking the first major 
country attraction in the reno- 
vated room. Working with 
Owens and his Buckaroos will 
be Susan Raye, Buddy Alan and 
the Bakersfield Brass. Owens 
will then play two weekend 
dates at the Nugget in Sparks, 
Nev. in February. 

Acts Unlimited Is 
Formed by Long 

HOUSTON -Acts Unlimited 
has been formed. It will com- 
bine a booking agency, produc- 
tion company and independent 
record promotion company. 
Steven Long is president Cur- 
rently under contract with Acts 
Unlimited are 1900 Storm, 
Thursday's Children and an 
eight -piece group called Sam. 
The company will be booking 
groups primarily in the Texas 
and Louisiana areas. Their ad- 
dress is 1511 Taft St. 

Another Sellout 
For Funk at MSG 

NEW YORK - Grand Funk 
Railroad, Capitol Records group, 
has sold out its second show at 
Madison Square Garden. The 
group is appearing there Friday 
(18) in addition to its Dec. II 
show. The attendance for the 
two performances is estimated 
at 40,000. 
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CHICAGO - Thirteen acts 
enabled 22nd Century Produc- 
tions to gross almost $350,000 
for its fall season, Over $180,- 
000 was earned in five shows 
at the Syndrome, a rock ball- 
room, and over $150,000 was 
earned in concerts held at the 
4,000 -capacity Auditorium The- 
ater. 

Last fall season, 22nd Cen- 
tury grossed $250,000, accord- 
ing to Dick Gassen, head of 
22nd Century. "Both the begin- 
ning and end of this season had 
the best shows. Poco and Liv- 
ingston Taylor opened the sea- 
son and the Grateful Dead 
closed it. These were both con- 
certs with music for the people," 
Gassen said. 

Gassen also said that the ex- 
periment of establishing the 
company's own ticket outlets 
was a success. 

His Winter /Spring schedule 
has not been set yet, although 
he is looking towards establish- 
ing an outdoor facility for pro- 
moting summer concerts. 

Only one concert, with Leon 
Russell, lost money, and Gassen 
said he hopes to bring him back 
soon for another show. The big- 
gest concert was Ten Years 
After, which drew 13,000. The 
average attendance at the Syn- 
drome was nearly 7,300. 

TOP QUALITY 

8X10 
PRINTS 

LITHOGRAPHED ON HEAVY KROMEKmE 

BLACK & WHITE PRINTS 
500 . -- $20.75 1000 -- 531.75 

COLOR PRINTS 
1000 -- s200.00 

Send for a sample 8X10 color 
print and black & white 8X10 
plus prices for other sizes in 
black & white and full details 
on ordering. 

PICTURES 
M7 N. ROa9ntSON 
SPRINGHELD. MO. 0806 
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back iN . 
busiNESs 

<OPPiMA\ 

SAN FRANCISCO 

761 Atherton Avenue, 

HISI8973434 
Lewis Perles 

DARLIN COMPANION 

DAYDREAM 

DID YOU EVER HAVE TO MAKE UP YOUR MIND 

DO YOU BELIEVE IN MAGIC 

DON'T MAKE PROMISES 

IF I WERE A CARPENTER 

IT'LL NEVER HAPPEN AGAIN 

(SITTIN' HERE) LOVIN' YOU 

MISTY ROSES 

NASHVILLE CATS 

RAIN ON THE ROOF 

(FIND A) REASON TO BELIEVE 

YOU DIDN'T HAVE TO BE SO NICE 

YOUNGER GIRL 

SHE'S A LADY 

DARLIN' BE HOME SOON 

THE LADY CAME FROM BALTIMORE 

YOUNGER GENERATION 

BOREDOM 

-R B \ \ 
HAPPY TOGETHER 

THE PIED PIPER 

SMALL TALK 

ME ABOUT YOU 

SUNNY DAY GIRL 

SEE THE LIGHT 

MAGICAL CONNECTION 

HOW HAVE YOU BEEN 

YOU'RE A BIG BOY NOW 

RAINBOWS ALL OVER MY BLUES 

I HAD A DREAM 

CELEBRATE 

AMY'S THEME 

WHAT SHE THINKS ABOUT 

HANG ON TO A DREAM 

LAST SWEET MOMENTS 

RED EYE EXPRESS 

BABY DON'T YOU GET CRAZY 

NEW YORK 

110 Fog 59th Sneer, 

(2121 826.0894 

LOS ANGELES 

1694 MermenlAeenue, 

1213) 6563143 

Bruce Wendell 
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WHO SAYS 

BILLBOARD'S 

CAMPUS 

ATTRACTIONS 

IS SO 

GREAT? 

Campus Talent 

Buyers from . . - 

George Washington University 

Swarthmore College 

Purdue 

University of Chicago 

University of Illinois 

Princeton 

Duke University 

City College of New York 

Yale 

Oklahoma State University 

Colorado State University 

Faideigh Dickinson University 

University of Minnesota 

Cornell 

Temple University 

University of Florida 

University of Arizona 

University of Texas 

University of Michigan 

University of Utah 

Dartmouth .. . 

to name a few! 

Ad Deadline: 
FEB. 20, 1971 

Issue Date: 
MARCH 20, 1971 

CUT IT OUT! 
(We have more to tell you.) 

Ron Willman 
Advertising Manager 
Billboard 
165 West 46th Street 
New York, N.Y. 10036 

Please send me information 
on Billboard's Campus At- 
tractions. 

Name 

Address 

City 

State lip 

Name of Co 
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Campus News 
ORTF Gears to U.S. Youth 

By MICHAEL WAY 

PARIS -U.S. campuses and 
youth radio are primary markets 
of a new French promotion fea- 
turing hitherto unrecorded works 
-mainly of contemporary mu- 
sic- specially recorded by the 
French State radio /TV network, 
ORTF. 

Barclay Records has full world 
rights to distribute the catalog. 
Each disk is complete with bi- 
lingual sleeve notes. Release date 
of the first six disks was Nov. 
30. ORTF's promotion execu- 
tive, Martine Pavie, was in close 
liaison with Barclay's interna- 
tional division. 

Heading the production is 
Charles Duvelle, who recorded 
the OCORA series of African 
and Asian ethnic music, hen- 

College Concert 
Managers Meet 

NEW YORK -The Associa- 
tion of College and University 
Concert Managers is holding its 
annual meeting at the New 
York Hilton Hotel, Sunday 
through Thursday (13 -17). The 
program covers all aspects of 
presenting the performing arts 
on campus, including a look at 
the sociology of rock music dis- 
cussed by Dr. Richard A. Peter- 
son, Department of Sociology 
at Vanderbilt University; Charles 
Sober, editor of Downbeat Mag- 
azine and several rock musi- 
cians. The discussion will be 
chaired by Dr. James W. Hall, 
assistant university dean for uni- 
versity -wide activities for the 
State University of New York. 

Also scheduled are panel dis- 
cussions on unorthodox pro- 
gramming in a changing society, 
the music critic on the college 
campus as well as a general 
panel discussion on federal en- 
tertainment programs; on op- 
portunities for careers in arts 
administration; and discussions 
of publicity needs, equipment 
requests for pop concerts, con- 
tracts, dance and film program- 
ming and intermedia and new 
music. 

died worldwide by Barclay dis- 
tribution outlet CED. 

Duvelle announced there 
would be an annual release of 
about 12 records - the next 
batch is expected early in the 
New Year. All works featured 
in the first release were recorded 
this year and are due to be trans- 
mitted on ORTF radio wave- 
lengths. Special promotion is 
also to be carried out on the 
British, German and Japanese 
student markets. 

The first six records are: 
French music of the 15th and 
16th centuries; Symphony by 
Louis Vieme; works by Claude 
Ballif (on whom a special world- 
wide promotion will be made); 
The Choirmaster (Le Maitre de 
Chapelle), an opera by Fernando 
Paer; works by Janos Kimives 
and Alain Bancquart, and works 
by Jean Rivier. 

This is ORTF's first venture 
into record production, although 
it backed the OCORA catalog 
and recording program. 

Evangel Music 
Dept Accredited 

SPRINGFIELD, Mo. - The 
music department of Evangel 
College has been granted asso- 
ciate membership status, the 
equivalent of professional ac- 
creditation, by the National As- 
sociation of Schools of Music, 
the agency responsible for ac- 
creditation of music canicule in 
higher education. 

A comprehensive self- survey 
of curriculum, purposes, per- 
sonnel, facilities, finance and 
other aspects of the Evangel 
music program was submitted 
by the music department as part 
of the application for member- 
ship. "Our music curriculum 
from the first year of the college 
has been based on standards on 
the N.A.S.M.," said Dr. J. 
Nicholson, head of the fine arts 
department of the college. Evan- 
gel offers a Bachelor of Music 
Education Degree. There are 72 
students at the college currently 
majoring in this area. 

ACU -I to Hold '71 Meet 
March 21 -24 in W. Virginia 

W H I T E S U L P H U R 
SPRINGS, W. Va. -The 1971 
meeting of the Association of 
College Unions -International will 
be held here at the Greenbrier, 
March 21.24. The theme of this 
year's conference is "Reach 
Out." It is hoped that the meet- 
ing will not only stimulate the 
membership of the conference, 
but will offer constructive views 
of events at college unions 
around the country. Speakers at 
the conference include Dr. 

There's a 

World 01 

C00111111 

Music! 

BIII g8ustinr 

Chester Barry, executive direc- 
tor of the Association, who will 
speak on the growing impor- 
tance of college unions, and Dr. 
Samuel Proctor, former presi- 
dent of North Carolina A &T 
and Virginia Union University; 
Associate director of the Peace 
Corps and Dean of Special 
events at the University of Wis- 
consin. The Scholar in Residence 
at the meeting will be Dr. Hip- 
pocrates, Gene Scoffield. 

Besides the exhibits, there 
will also be workshops on drugs; 
sex; international programs for 
unions, creative arts and book- 
ing. The White Roots of Peace. 
a group of Indians, will present 
a multimedia illustration of the 
problems of the Indian in to- 
day's culture. 

For exhibitor information. 
write to Jack H. Overman, ACU- 
1 Products Exhibits Coordinator, 
Kansas State College, Pittsburg, 
Kan. 66762. All other inquir- 
ies should be directed to Dr. 
Chester A. Barry, Box 7826, 
Stamford, Calif. 

What's Happening 
By BOB GLASSENBERG 

"Feedback," a multimedia participatory environmental produc- 
tion presented by composer- critic Eric Salzman, opened at Syracuse 
University, Syracuse, N.Y., Dec. 5. The production incorporates 
films, slides, multitrack playback, and visual elements created by 
Stan Vanderbeek, a filmmaker and artist in residence at M.I.T., 
Boston. Artists participating included the Jam Factory; Baba Bey's 
African Rhythmic Experience and Folk Jazz Trio; the Woodwind 
Octet, brass ensemble and string quartet of the Syracuse Symphony; 
The Syracuse University Chorus and String Ensemble; Phyllis Bryn - 
Julson, soprano soloist; Don Sutherland, organist; and improvisa- 
tional dance groups of Ruth Frawley and Lorraine Havercroft. It 
was the opening event at Syracuse University's 1971 Festival of 
the Arts. 

Jerry Grotowski, the avant -garde film director and founder of 
the Polish Laboratory Theatre, lectured and answered questions 
based on the topic, "Misconceptions About the Grotowski Method," 
under the auspices of the School of the Arts of New York Uni- 
versity. The event took place at 12 midnight, Saturday (12). 

(Continued on page 44) 

The Head Count 
(Editor's note: The first in a series surveying Head shops throughout 
the country.) 

Mothers' Music Emporium in Atlanta, Ga., sells a complete line 
of records, tapes, stereo components and comic books. They also 
run an equipment repair shop for stereo and tape systems. The 
manager, Staven Arnold, said that Mothers' tries to operate in a 

relaxed atmosphere, "where a customer can come in, sit down, have 
some peanuts and listen to new sounds." Their best selling 8 -track 
tapes include "Johnny Winter And," "Blows Against the Empire," 
"Stephen Stills," "Get Yer Ya Yé s Out," and "Brave New World," 
by Steve Miller. Its top selling LP's include: 

1. "All Things Must Pass," George Harrison, Apple. 
2. "Blows Against the Empire,' Jefferson Starship, RCA. 
3. "Stephen Stills," Stephen Stills, Atlantic. 
4. "After the Gold Rush," Neil Young, Reprise. 
5. "Abraxas," Santana, Columbia. 
6. "American Beauty," Grateful Dead, Warner Bros. 
7. "Watt," Ten Years After, Deram. 
8. "Change's Revenge," Frank Zappa, Bizarre. 
9. "Potlatch," Redbone, Epic. 

10. "Mad Shadows," Mott the Hoople, Atlantic. 

Campus Dates 
James Taylor, Warner Bros. re- 

ording artist, appears at Queens 
College, Flushing, N.Y.. Saturday 

19). Bert Sommer, Eluthra Rec- 
ords artist, appears at Lehman Col - 
ege, Bronx. N.Y.. Wednesday 123). 

The Brooklyn College Dance 
Workshop will perform at Brook - 
yn College Friday and Saturday 
18 & 19). The Butterfield Blues 

Band, Elektra Records artists, ap- 
pear at San Jose State College, 
San Jose, Calif., Thursday through 
Monday (17 -20). 

Happy and Artie Traum, who 
record for Capitol Records, per- 
form at Onteora H.S., Woodstock, 
N.Y., Saturday (19). The New 
York Rock Ensemble, Columbia 
Recording artists, appear at The 
State University of New York 
at Buffalo Tuesday (15) and 
Schnectady Community College, 
Schnectady, N.Y., Friday (I8). 

Livingston Taylor, who records 
for Atco, performs at Suffolk 
Community College, Selden, N.Y., 
Friday (18). 

DON ELLIS, center, Columbia Records artist, flanked by Harry Beacom, 
right, president of Beacom and Associates, and Timothy Kehr, regional 
promotional manager for Columbia, discuss the recently completed 
Midwest tour of the Don Ellis Band, a 23.piece group. Highlight of the 
tour was a halftime performance at the University of Nebraska vs. 
Kansas State football game. The tour, which included seven campus 
concerts, was arranged by Beacom and Associates, Minneapolis. A 

more extensive tour by the Ellis band in March and April is planned. 
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A DIVISION OF FOUR STAR INTERNATIONAL. INC 

PROUDLY PRESENTS 

ITS FIRST ALBUM 
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Quad Records, 6290 Sunset Boulevard, Hollywood, California 90028 

Phone: 462-0725-Alfred Perry Executive Vice President, Fred Benson Vice President. 

Distributed by MGM and supported with heavy promotion by 

Mike Borchetta in Hollywood, Joe Petralia in New York, Riley 

Kincaid in Ohio, Ed Penny in Boston and Paul Gallisin Chicago. 

f 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


Radio -TV programming 

WFBM Plays Music of Today for 
Listener of Today -PD Sorbi Says 

INDIANAPOLIS -Easy lis- 
tening radio stations can't play 
"tomorrow's music because we 
don't know what it is yet . . 

we can't play yesterday's music 
because that has limited appeal. 
So, that leaves us with the music 
of right now," said Jack Sorbi, 
program director of one of the 
leading easy listening radio sta- 
tions in the nation -WFBM. 

While admitting that he was 
in a sense fighting local Top 40 

'Calebration' 

Is Extended 
NEW YORK -"Calebration," 

a television musical experiment 
in quadraphonics, which proved 
successful when introduced in 
San Francisco at KPIX -TV last 
July, will be extended to four 
other Westinghouse Broadcast- 
ing television stations this month 
and early January. 

The 90- minute rock show fea- 
turing Linda Ronstadt, the 
Chamber Brothers and Boz 
Scaggs with visual effects by 
Jerry Abrams Head Lights is 
to be .presented by WBZ -TV, 
Boston; KYW -TV, Philadelphia; 
WIZ -T V, Baltimore; and 
KDKA -TV Pittsburgh, in co- 
operation with two FM radio 
stations in the respective cities. 
"Calebration" was produced by 
John Goldhummer and directed 
by James Crum. Associate pro- 
ducer was K. Reynolds with 
William Jackson the executive 
producer. 

CHUM 'Beatles' 
For Syndication 

TORONTO - CHUM, local 
Top 40 station, is syndicating its 
15 -hour documentary on "The 
Story of the Beatles," according 
to program supervisor J. Robert 
Wood. The program was aired 
on three consecutive days in 
November not only on CHUM, 
but its sister stations of CFRA, 
CKPT, and CJCH. It will be 
available in both the U.S. and 
Canada in early 1971, Wood 
said. 

By CLAUDE HALL 

competition by playing their 
music "in a more adult way," 
Sorbi also pointed out "we play 
as much of the popular music 
that appeals to all ages . 

and let the Top 40 station play 
the hard rock. We're not as 
aggressive, so far as music is 
concerned. 

"I think the typical so -called 
middle -of -the -road station has 
become more and more liberal 
in music programming. Easy 
listening stations are forcing 
themselves to be more exciting. 
Radio is going back to the com- 
municators. Thanks to the ex- 
citement that To 40 radio 
created, MOR stations are pro- 
moting and drawing people 
through the same techniques, 
then trying to keep these listen- 
ers with generally contemporary- 
sounding music. We're playing 
the music of today to get the 
listener of today. 

"I'd venture to say there's lit- 
tle being produced today in 
records that's not in a contem- 
porary vein. So where else are 
you going to get music to play?" 

Sorbi felt that the typical Top 
40 station has thus become a 
"victim of its own format . 

for example, it does very little 
news as a rule. On the other 
hand, with Top 40 stations drift- 
ing into album cuts for pro - 
4ramming material, I don't be- 
lieve there will be the wide 

KVI MUSIC LIBRARIAN Laverne 
Drake receives a plaque from 
Terry Easter on behalf of Elektra 
Records for helping break "I Can 
Make It With You" by the Bread. 
Miss Drake is a nine-year veteran 
with the Seattle radio station. 

ODIE CLONEY, center, accepts a plaque from two members of the 
Sugarloaf for helping break their Liberty Records "Green -Eyed Lady" 
single. Bob Webber is at right, Jerry Corbetta at left. Joel Brandes, 
manager of the group, lives n Denver. 
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separation of sound that there 
was before. The idea of the pure 
Top 40 station is gone." The 
value of an easy listening sta- 
tion of today is that, in compari- 
son to the typical Top 40 station, 
the easy listening station has an 
expanded playlist to include mu- 
sic from all sources, listeners 
can hear a wider variety of mu- 
sic. Last week, the WFBM play - 
list included such records as 
"My Sweet Lord" by George 
Harrison, "Morning" by Jim 
Ed Brown, and "Nice 'n' Easy" 
by Charlie Rich. Harrison, of 
course, is a former Beatle. 
Brown is a country artist. Rich 
is steeped in both country and 
blues. But, while Neil Dia- 
mond's "He Ain't Heavy .. . 

He's My Brother" gets played, 
so does "It's Impossible" by 
Perry Como and "Song of the 
Sabia" by Frank Sinatra and 
"Sweet, Sweet Reason" by Ed 
Ames. 

For 'Big Apple' 
All radio stations are "going 

for the big apple," said Sorbi. 
(Continued on page 34) 

WPUB Debuts in 
South Carolina 

CAMDEN, S.C. -A new 
1,000 -watt daytime station, 
WPUB, has gone on the air 
here. The format features coun- 
try music until 3 p.m. and then 
rock music until sign -off, The 
air personalities include station 
manager Cecil Bowers, formerly 
heard on WAGS in Bishopville, 
S.C.; Darrell Cooke, and Norm 
Wiseman. The station will in- 
clude gospel records in its coun- 
try music programming seg- 
ment. 

WNCR -FM CONTINUES to give listeners live shows featuring major 
record acts. Here, the Badfinger visit the progressive rock station to 
rap about their record. From left, WNCR.FM's Dave Spero, Walt 
Tiburski, Badfinger's Tor Evans, WNCR -FM's Lee Andres, Capitol 
Records promotion man Don Whitimore, Badfinger's Joey, WNCR.FM's 
Jim Allen, Badfinger's Michael, and, sitting, Badfinger's Peter. 

How WNCR -FM Became 
A Showcase 'by Accident' 

CLEVELAND- WNCR -FM, the local progressive rock station, 
bas become one of the most valuable showcases for artists and 

records in the city, with groupe featured such as the Blood, Sweat 

& Tears, and Crosby, Stills, Nash & Young going on the air live, 
as well as the Byrds, Badfinger, Moody Blues and Emmit Rhodes, 

Poco, Three Dog Night, Dewey Martin, and the James Gang. 
According to Walt Tiburski of WNCR -FM, the "showcase" image 

developed inadvertently. Crosby, Stills, Nash & Young were in town 
last July 3 for a concert sponsored by a local AM radio station. 
At the concert, rapping with members of the group, some WNCR -FM 
personalities invited them to the station. The group went on the air 
for about an hour. The next morning, WNCR -FM taped about an 

hour of conversation with the group over breakfast and edited 
portions were used throughout the next week between records. The 
response from that one experiment was so good, Tiburski said, "that 
we followed up the next week with the Three Dog Night live. Inci- 
dentally, the appearance of Crosby, Stills, Nash & Young on the 

station heralded the change of the format to progressive rock on 

July 6. Since that time, the image has grown, however; no when 
Neil Young was in town recently for a benefit concert, he immedi- 

(Continued un page 34) 

KLEO's Key: Listens to Itself 
WICHITA, Kan. -One of the 

major things wrong with most 
Top 40 radio stations across the 
country could be that the pro- 
gram directors and the air per- 
sonalities are not listening "to 
their own station," said Bob 
Roberts. program director of 
KLEO here. 

"We're now trying to air- 
check each air personality here 
three times a week, then sit 
down with him and discuss his 
show, I've had guys who've 
applied for jobs with KLEO 
from fairly large stations and I 
was surprised that they never 
did this. 

"But plain hard work is im- 
portant. If a man doesn't want 
to become involved in the busi- 
ness, then he shouldn't be in 
radio. I once talked to a pro- 
gram director who said some- 
thing about a salesman fouling 
him up on something while 
that very program director 
didn't even know what his rate 
card was. Program directors 
should spend an afternoon a 

week on the street, finding out 
what's wrong with their own 
station from the clients' view- 
point ... and I encourage the 
air staff, too, to talk constantly 
with people, those people either 
who're listeners or potential lis- 
teners, about music." 

air personalities -the thing that albums than on the rest. In mid - 

makes them want to get better day, the ratio is two LP cuts 

-Roberts said that "there per hour; the heavier LP cuts 

wasn't a man on the staff who are restricted from airplay until 
didn't want to go to a larger late evening. The normal mom - 

market and wouldn't kill them- ing and mid -day pattern of pro- 

selves trying to get there. gramming is four solid hits per 

"Actually, KLEO is fairly hour, two hit bounds, two easy 

lucky to have a good staff now listening or country records, two 

. everybody has some pro- fill records that are either es- 

gramming or music director ex- tablished records or records on 

perience." For the future, Rob- way down chart, and no less 

errs refers young people who than three oldies (no more than 

call about a possible job to four) per hour. In the morning 
small market stations in his (Continued on page 34) 
general area. "That way, the 
manager of those smaller market 
stations are not so mad if I take 
someone from them because l'as 
constantly sending them new 
talent." 

For KLEO, Roberts tries to 
have believable people on the 
air. These men include Don B. 
Williams 6-10 p.m., himself 10- 
noon, Bob Coleman noon -3 
p.m., Ron Huntsman 3 -7 p.m., 
Mike Miller 7- midnight, and 
Rick Gannon midnight -6 a.m. 
Coleman worked at KFJZ in 
Fort Worth before coming to 
KLEO and Huntsman at KOMA 
in Oklahoma City, Miller at 
KOIL in Omaha, and Gannon 
at KOAM in Pittsburg, Kan. 

55 Singles WRCP PROGRAM director Don 

KLEO plays 55 singles, plus 
Paul, right, pins the station's 

cuts from 30 different albums. 
T Guy badge on Ernest Tubb. 
Tubb performed at a show 

Incentive Plan The station concentrates more hosted by the Philadelphia coun- 
As for the incentive to his attention on about five or six try music station. 
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Radio -TV programming 

Vox Jox 
Looks like Tom Clay will be 

laying with WWWW -FM in De. 
roil; the ratings were good. . 

Note from WKAK program di- 
ector Vent A. Welss, Kankakee, 
II.: "Johnny Cash's 'Little Faust 

and Big Haley' LP cut is the most - 
equested tune here after two days 

of airplay. Also, Dave Hensen has 
dropped out of the Chicago bus - 
le to join our staff and is pulling 

afternoons, We're now publishing 
a weekly record survey and it's 
available to other stations upon 
request. * * 

Music director Larry Jackson. 
WIXI, Lancaster, Ky. 40444, needs 
bath country music and rock rec. 
orde.... William D. Pride writes 
in that he's been named produc- 
tion manager at KSUD in West 
Memphis, Ark., a Memphis area 
country station; Pride handles an 
afternoon air stint.... Bill Kauff- 
man reports in from WAHT, Leb- 
anon, Pa.; he's been at WCOY 
in Columbia, Pa. WANT staff con- 
sists of Fred Williams, Kauffman, 
Keith Henry Waltman and week- 
enders Frankie Dee and Don Scott. 

* 
Ken London, news director of 

KDON in Salina, Calif.. is going 
to produce two five -minute pro- 
grams a week "of strictly good 
news." Only problem is it's diffi- 
cult to find any good news: he's 
asking anyone with happy news to 
write him.... Lineup at WNOW, 
country music station in York, Pa.. 
now includes Phil Gardner, Jack 
North, Bart Holiday, Lou Dark, 
and Bob Peters. . . WENE in 
Binghamton, N.Y., is one of those 
stations that, unfortunately, fall in 
the path of the WABC, New York, 
signal. But the station pulls a 29 
at night compared to WABC's 7. 
WENE, in fain, leads the market 
with a 30 from 6 -10 a.m., 29 from 
10 a.m.-3 p.m., 34 from 3 -7 p.m. 
and that 29 at night. Closest com- 
petitor is WNBF with 25, 26. 17, 

By CLAUDE HALL 
Radio -TV Editor 

and 14. Then you have WKOP 
with 10, 12, I1, and 6. WNBF- 
FM has 6, 9, 10, and 15. WENE 
program director Charlie Brown 
says that the Sept. /Oct. Pulse 
shows WENE No. 1 for the eighth 
consecutive year. Rest of WENE 
staff includes John Ryan, Guy 
Nichols, Doug Tracht, and Jim 
Stevenson. 

* * * 
Paul Dion.. returned to his morn- 

ing music -variety show en WLW. 
TV, Cincinnati, on Dec. IO, re- 
covered from his Aug. 24 heart 
attack.. . Funniest thing going 
on at the moment is a guy who 
used to work on a couple of small 
market radio stations in Oklahoma 
and a record company and is 
holding "clinics" and telling people 
how much he knows about radio 
and records. 

Susan Kaufm an wrote in asking 
me to mention Chip Hoban's 
name. Chip is doing the 7 -11 p.m. 
stint at WOKY in Milwaukee.... 
Tom Watson, just returned from 
Vier Nam where he was 7 -mid- 
night on AFVN in Saigon, is now 
with KMBY in Monterey, Calif., 
doing weekends. He's also the 
NCO in charge of radio-TV at 
Fort Ord., Calif., but will be dis- 
charged in April and hopes to go 
full time at KMBY because it's a 

"beautiful market" with "beauti- 
ful people." 

* * * 
KFJZ, top 40 station in Fort 

Worth. will sponsor 10 scholar- 
ships for blacks at the Elkins In- 
stitute, Dallas broadcasting school. 
Great move. Blacks interested in 
going for their first ticket should 
write the institute and apply for 
one of the scholarships. . . . A 
note from Jack Hayes: "Just saw 

Yesteryear's Hits 
Change.of -pace programming from your libroriañ s shelves, featuring the disk 

thus were the hottest In the Country field J years ogo and 10 years ago this week 

Here's how they ranked in Billboard's chart at that time. 

POP SINGLES -10 Years Ago SOUL SINGLES -5 Years Ago 
December 19, 1960 December 16, 1965 

1. Ate You Lonesome Tonight? - 
Elvis Presley (RCA) 

2. Last Date -Floyd Gamer (RCA) 

3. Wonderland by Night - 
Bed Kaemplen (Deere) 

4. North to Alaska -Johnny Horton 
(Columbia) 

5. Sailor (Your Home Is the Seal - 
Lolita (Kapp) 

6. Erodus- Ferrante A Teicher 
(United Artists) 

7. A Thousand Stars -Kathy Young & 

the Innocents (Indigo) 
8. Many Tears Ago -Connie Francis 

(MGM) 

9. You're Sieteen- Johnny Barnette 
(Liberty) 

ID. He Will Break Your Heart- 
Jerry Butler (Yee lay) 

POP SINGLES -5 Years Ago 
December 16, 1965 

I. Turn Tam Turn -Byrds (Columbia) 
2. Over A Over -David Clark 5 (Epic) 
3. I Got You (I Feel Gocd)- 

lames Brown (King) 
4. Let's Hang On -Four Seasons 

(Philips) 
5. I Hear a Symphony-Supremes 

(Motown) 
6. I Can Never Go Home Any More - 

Shangri -kas (Red Bird) 
7. Make the World to Away - 

Eddy Arnold (RCA Victor) 
8. England Swings -Roger Miller 

(Smash) 
9. Fever -McCoys (Bang) 

10. 1 Will -Dean Martin (Reprise) 

I. I Got You (1 Feel Good) - 
lames Brown (King) 

2. Ain't That Peculiar -Marvin Gaye 

(Iamb) 
3. Rescue Me- Fontella Bass 

(Checker) 
4. I Hear a Symphony- Supremes 

(Motown) 
5. Hole in the Wall- Packers 

(Pure Soul) 
6. Don't Fight It- Wilson Pickett 

(Atlantic) 
7. Hang On Sloopy- Ramsey Lewis Trio 

(Cadet( 
B. Seesaw -Dan Covey (Atlantic) 
9. Rainbow '65 -Gene Chandler 

(Constellation) 
10. A Lover's Concerto -Toys 

(DynoVolce) 

COUNTRY SINGLES - 
5 Years Ago 

December 16, 1965 
1. Make the World Go Away - 

(Eddy Arnold (RCA) 
2. May the Bird al Paradise Fly Up 

Your Nose- "Little" Jimmy Dickens 
(Columbia) 

3. Buckaroo -Buck Owens 6 His 
Buckaroos (Capitol) 

4. Giddyup Go- -Red bovine (Starday) 
5. II I Talk to Him-Connie Smith 

(RCA) 
6. It's Another World - 

Wilburn Brothers (Deere) 
7. What We're Fighting For - 

Dave Dudley (Mercury) 
8. More Than Yesterday - 

Slim Whitman (Imperia0 
9. Take Me- George Jones (Musicor) 

10. Siatin' on a Rock- Warner Mack 
Mecca) 

DECEMBER 19, 1970, BILLBOARD 

your note about Art Roberta and 1 

Am doing midday, not 10 p.m. 
3 a.m. as you printed. Not that i 

makes a lot of difference, but Les 
Thompson wasn't in Sacramento 
in 1965; I know, because I was. 
Les was in Santa Rosa, Calif." 

Lineup at WVIC in Lansing. 
Mich., now goes like this; Randy 
Martin 6 -9 a.m.. with Marty Lee 
and Dare Alexander doing news 
and sports; Dave Alexander, 9- 
noon; Tom O'Toole, Vahan Ryan, 
Mark Adams, Kevin McCarthy, 
and Tom Hartman, with Bill Lite 
and Dick Lee doing weekend work. 

. Buck Owens, who owns 
KUZZ in Bakersfield, Calif., has 
called in help for the sixth annual 
Toys of Tots Show he does every 
year. Handling the announcing du- 
ties this year will be Jimmy 
Thomason, host of his own KERO- 
TV show; KAFY vice president 
Gary R. Fuller, along with KUZZ 
program director Johnny Kaye. 
Buck Owens, the 'Wagers, Susan 
Raye, and Buddy Alan are among 
those who'll perform at the bene- 
fit show. 

Bruce Fox has joined WHLI. 
Hempstead, L.I., N.Y.; he had 
been at WDOE in Dunkirk, N.Y. 

. Joe Sherwood, program director 
of WWCO in Waterbury, Conn., 
writes: Joe Johnson, former mid- 
morning man at WWCO, is now 
doing 6 -10 p.m. at WIRY, Troy, 
N.Y. Dick Springfield leaves 
WGBB, Merrick. N.Y., to join us 
Dec. 14 for a 9 a.m.-1 p.m. trick. 
More Holland is back with us after 
two years in Viet Nam, same shift 
as before -5 -10 p.m. . Steve 
Tabb has been promoted to music 
director of WPNO in Auhurne, 
Me., and needs Top 40 records. 

* * * 
Dick Gilbert has come out of 

retirement to operate KXTC -FM in 
the Phoenix area. At one time he 
owned a bunch of stations and 
before that was an air personality 
on WHN, New York. Myron J. 
Bennett, a former Los Angeles 
radio-TV personality, is doing a 
5 -7 p.m. show on the station in ad. 
dition to serving as national sales 
director.... Phil Sanford, 314- 
993 -3829, needs an air personality 
job; married, one child, college 
graduate, references. . Barry 
Landers, formerly with the New 
York TV show "Disc -O -Teen With 
Zacherly," is now a producer at 
WMCA in New York. The Zach- 
erly show helped start the Loving 
Spoonful. Remember them? 

* * * 
The 1970 supplement to the 

Oldies Guide published by The 
Music Director, P.O. Box 177, 
Chestnut Hill, Mass. 02167, is now 
available, according ta Herbert H. 
Jackson; it's an alphabetical listing 
of over 200 MOR disks that hit the 
top 100 during 1970. . . . Les 
Marshaft has switched to mornings 
on WPIX -FM in New York... . 

George Orsattl has resigned as a 

deejay on KITE in San Antonio to 
devote full time to operating his 
beauty salon business (another den - 
jay who made good). 

* * * 
Gary Jackson has left KEXL. 

FM. San Antonio. . Roo 
O'Quinn has left KYA, San Fran- 
cisco, saying he was going back to 
Miami because he couldn't stand 
the San Francisco weather. . 

John Nolan, formerly the mid -day 
personality on WAMS in Wilming- 
lon, Del., is now known as Johnny 
Walker on WMVB in Vineland, 
N.J. Rest of staff of WMVB in- 
cludes Tim Haskell, Dale Roberts. 
Lou Pleas, and weekend-man Tam 
Collins 

(Continued on page 34) 

Campus Programming Aids 
WFOV, Fairfield University, Fairfield, Conn., Bill O'Neli report 

ing: "The Worst of the Jefferson Airplane," (LP), RCA: "Stained 
Glass Morning;" (LP), Scott McKenzie. A &M; "The J. Geils Band,' 
(LP), J. Geils Band, Atlantic; "The Begetting of the President,' 
(LP), Orson Welles, Medians; "A Pause in the Disaster," (LP), The 
Conception Corporation, Cotillion.... WWUH, University of Hart- 
ford, West Hartford, Conn., Charlie Horowitz reporting: "U," (LP) 
Incredible String Band, Elektra; "American Beauty," (LP), Grateful 
Dead, Warner Bro.; "Blows Against the Empire," (LP), Jefferson 
Starship, RCA; "Brinsley Schwarz," (LP), Bridsley Schwarz, Capitol - 
"Jo Mama," (LP). Jo Mama, Atlantic: "lamie Brockett Il," (LP). 
Jamie Brockett, Capitol.... KUTE, University of Utah, Salt Lake 
City, Steve Johnson reporting: "Stop the War Now," Edwin Starr 
Gordy; "Trapped in a Love," The Barrino Brothers, Invictas 
"Twelve Dreams of Doctor Sardonicus," (LP), Spirit, Epic; "You 
Song," Elton John, Uni; "Stealer," Free, A &M.... WVSU, Sam 
ford University, Birmingham, Ala.: "Stop the War Now;" Edwin 
Starr, Gordy; "Games," Redeye, Pentagram; "River Deep, Mountain 
High," Supremes & Four Tops, Motown; "D.O.A.," Bloodrock, 
Capitol; "Streets of Montreal," Farquahr, Elektra. . KBLA, 
California State at Los Angeles, Steve Resnick reporting: "Amos 
Moses." Jerry Reed, RCA; "Miss Ann," Delaney & Bonnie, Atco; 
"Revelation," Kin Vassey, Uni; "If I Were Your Woman," Gladys 
Knight & the Pips, Soul. 

WQMC, Queens College, Flushing, N.Y., Ted Goldspiel report- 
ing: "Love the One You're With," Stephen Stills, Atlantic; "Gypsy 
Queen pt. I," Gypsy, Metromedia; "Take It Off Him and Put It 
On Me," (LP, We Got to Live Together), Buddy Miles, Mercury; 
"Amazin Grace," (LP, Whales and Nightingales), Judy Collins, 
Elektra; 'Truckin'," (LP, American Beauty), Grateful Dead, Warner 
Bros.... WGVU, University of Dubuque, Dubuque, Iowa, Mary 
Leicht reporting: "Lonely Days," Bee Gees, Atco; "Pay to the Piper," 
Chairmen of the Board, Invictos; "My Sweet Lord," George Har- 
rison, Apple; "Love Is Surrender," (LP. Close to You), Carpenters, 
A &M; "River Deep, Mountain High," Supremes and Four Tops, 
Motown. . . kUGR, Washington Stare University. Pullman; 
"(The) Cage," California License, Philips; "If There's a Hell Be- 
low ..." Curtis Mayfield, Curtom; "Lady Pearl," Current Craze, 
Deram; "Mixed -up Guy," Joey Scarhury, Lionel. . . WHCB, 
Lehman College, Bronx, N.Y., Terry Raskyn reporting: 'They Can't 
Take Away Our Music;" Eric Burden & War, MGM; "Lady Love," 
Andwella, Dunhill; "Your Song," Elton John, Uni; "My Sweet 
Lord," George Harrison, Apple; "Fire and Rain," James Taylor, 
Warner Bros.... WNTC, State University of New York at Pottsdam 
and Clarkson College, Pottsdam, N.Y.. Jon Wolfed reporting: "My 
Sweet Lord," George Harrison, Apple; "Get Me Down," Zen, Pip; 
"Who Needs Ya?" Steppenwolf, Dunhill; "Maggie," Redbone, Epic; 
"Satin Red and Black Velvet Woman." Dave Mason, Blue Thumb. 

WMMR, University of Minnesota, Minneapolis; "All Things 
Must Pass," (LP), George Harrison, Apple; "His Band and Street 
Choir," (LP), Van Morrison, Warner Bros.; "Naturally," (LP), Three 
Dog Night, Dunhill; "We Got to Live Together," Buddy Miles, 
Mercury; "Workin' Together," Ike and Tina Turner, Liberty. 

WJTR, Rochester Institute of Technology, Rochester, N.Y., 
Dave Melbado reporting: "American Beauty," (LP), Grateful Dead, 
Warner Bros.; "Just for You," (LP), Sweetwater, Reprise; "Reach 
for the Sky," (LP), Cowboy, Atlantic; "Jesse Winchester," (LP), 
Jesse Winchester, Ampex; "Blows Against the Empire," (LP), Jef- 
ferson Starship, RCA.... WSAP, St. Andrews Presbyterian College, 
Laurinburg, N.C., Craig R. Simmons reporting: "Streets of Mon- 
treal," Farquahr, Elektra; "Rose Garden," Lynn Anderson, Colum- 
bia; "Worst of the Jefferson Airplane," (LP), Jefferson Airplane, 
RCA; "Brownsville Station," (LP), Brownsville Station, Warner 
Bros.... WWGG, Gettysburg College, Gettysburg, Pa.: "Lonely 
Days," Bee Gees, Arco; "Gasoline Ailey Bred" Hollies, Epic; "The 
Shape I'm In," Band, Capitol; "Tears of a Clown," Smokey Robin- 
son and the Miracles, Motown.. . KSMU, Southern Methodist 
University, Dallas, Tex., Bill Harwell reporting: "Blows Against the 
Empire," (LP), Jefferson Starship, RCA; "His Band and the Street 
Choir," (LP), Van Morrison, Warner Bros.; "Jesse Davis." (LP), 
Jesse Davis, Atlantic; "Changing Horses," Fanny, Reprise. 

KFRH, Washington University, Clayton, Mo., Stan Denis report- 
ing: "Lola vs. Powerman and the Moneygoround," (LP), Kinks, 
Reprise; "Valley of the Moon," (LP), Lovecraft, Reprise; "Sum 
Pear," (LP), Sum Pear, Euphoria; "Don't Hold Back;" (LP), Sky, 
RCA; "For You," Jeffery Cain, Warner Bros.... WYUR, Yeshiva 
University, New York, N.Y., Nat Gottlieb reporting: "Does Anybody 
Really Know What Time It Is," Chicago, Columbia; "One Less Bell 
to Answer," Fifth Dimension, Bell; "Your Song," Elton John, Uni;. 
"My Sweet Lord," George Harrison; "Tears in the Morning," Beach 
Boys, Brother. . . KERS, Sacramento State College, Sacramento, 
Calif.: "Something in the Air," (LP, Hollywood Dream), Thunder- 
clap Newman, Track; "Hey Joe," (LP, Soundtrack from Joe), Dean 
Michaels, Mercury; "Miss Ann"/"Soul Shake" (LP, To Delaney 
From Bannie), Delaney and Bonnie, Atco; "Get Yer Ya Ya's Out," 
(LP), Rolling Stones, London; "I've Been Waiting for You," (LP, 
Wild Batter), Wild Batter, Liberty.... WNIU, Northern Illinois 
University, De Kalb, Curt Stalheim reporting: "Born to Wander," 
Rare Earth, Rare Earth; "Nobody's Gonna Help You," J.J. Jackson, 
Perception; "Poor Girl;" Savoy Brown, Parrot; "After the Feeling 
Is Gone," Five Flights Up, TA. 

WOCR, State University of New York at Oswego, J. Long re- 
porting: "Does Anybody Really Know What Time It Is," Chicago, 
Columbia; "Black Magic Woman," Santana, Columbia; "Carolina 
In My Mind," James Taylor, Apple; "Otte fias Bell to Answer," 
Fifth Dimension, Bell; "My Sweet Lord," George Harrison, Apple. 

(Continued on page 34) 
39 

www.americanradiohistory.com

www.americanradiohistory.com


(yea 
er 

kr 
Iseue orlentata'FM'er 

mna ema.eaeml.l. 

ñ°. v äi4eó."`wú óiid. assoñsläá: 
Reyly aoa 81. Rock lalantl. 111. B1Y01. 

Fors[ ph 9Ìa6 8 Yoar perlenni 
loh.`1P Program director or lö,aóáwait 
BIg 

en 

VVMp 

sales, 

ern9aa °°with n iork,but will listen 

ee .aWSnó6 Hlnen°nror V8 st..rvew QeM 

Radio -TV programming 

Campus Programming Aids 
Coninued from page 33 

. WLRN, Lehigh University, Bethlehem, Pa., Scott Hopkins re- 
porting: "Nothing Is the Same," Grand Funk Railroad, Capitol; "If 
There's a Hell Below," Curtis Mayfield, Curtom; "Sunlight," Three 
Dog Night, Dunhill.... WLUC, Loyola University and Mundelein 
College, Chicago, Ill., Walter Peas reporting: "Merry Christmas 
Darling," Carpenters, A &M; "Born to Wander," Rare Earth, Rare 
Earth; "Lola vs. Powerman and the Moneygoround," (LP), Kinks, 
Reprise; "All Things Must Pass." (LP), George Harrison, Apple; 
"Watt," (LP), Ten Years After, Derain.... KRC, Rockhurst Col- 
lege, Kansas City, Mo., Pete Modica reporting: "Miss Lady Loretta," 
Fargo, Paramount; "Rainy Day Bells," The Globetrotters, Kirshner; 
"Just a Friend," Lynx, Hare; "Love the One You're With," Stephen 

'Stills, Atlantic.... WMCI, Monmouth College, West Long Branch, 
N.J., Greg Monkowakl reporting: "Love the One You're With," 
Stephen Stills, Atlantic: "My Sweet Lord " / "Isnt It a Pity," George 
Harrison, Apple; "Steppenwolf 7," (LP), Steppenwolf, Dunhill. 
WSHIJ -FM, Sacred Heart University, Bridgeport, Conn., Carl Rossi 
reporting: "Jesus Christ Superstar," (LP), various artists, Decca; 
"Live," (LP), Grand Funk Railroad, Capitol; ' Steppenwolf Live," 
(LP), Steppenwolf, Dunhill; "Kiln House," Fleetwood Mac, Reprise; 
"Elton John," (LP), Elton John, Uni. .. . WRBB, Northeastern 
University, Boston, Mass., Donna Helper reporting: "Skid Row," 
(LP), Skid Row, Epic; "Maypole," (LP), Maypole, Colossus; "To 
Be Continued," (LP), Isaac Hayes, Enterprise; "Electric Holy Man," 
(LP), Henry Tree, Mainstream; " Rahsaan Rahsaan," (LP), Rahsaan 
Roland Kirk, Atlantic. 

How WNCR -FM Became 
A Showcase 'by Accident 1 

Continued front page 32 

ately came up to the WNCR -FM studios and sat in on the air 
from midnight until 2 a.m., playing records and talking. The Byrds, 
when they were in town, stayed on the air from 1.4 a.m., talking 
about topics ranging from sociology to politics. 

All of the groups have been receptive and polite, Tiburski said. 
"Evidently, they believe in what we're doing. The record people 
are also helping now; Don Whitimore, for example, helped line up 
the Badfinger for the station." 

The James Gang, a local group, telephoned back daily three -to- 
four minute reports about their recent tour with the Who m England 
and even got Peter Townsend on the line once with them. Later, 
after the end of the three -week tour, WNCR -FM put the group on 
live for a three -hour show. 

"The listeners were wild about the whole thing;" said Tiburski, 
one of the co- managers of the station who also heads promotion. 
"The whole thing was turned into an excellent showcase for the 
artists, their records, and a successful promotion for the station, too." 

WFBM Plays Music of Today for 

Listener of Today -PD Sordi Says 
Continued from page 32 

"So, we try to give our listeners 
the best of all worlds. The only 
problem is the difficulty in find- 
ing music of a middle- of -the- 
road nature. For example, how 
many songs did 'Hair' give us; 
after a while there's nothing to 
choose from. How much does 
'Aquarius' by Andy Williams 
differ from 'Aquarius' by the 
Fifth Dimension? Why should 
it play it by Andy Williams? 
That's not the hit. Anyway, is 

45 rpm RECORDS 
oldies by mail 

OLDIES 
from 
1955 

to 
1970 

All original artists. 
For complete catalog send $1.80 
(deductible km any subsequent ardan 

to: 

BLUE NOTE SHOP 
156 Central Are., Albany, M.T. 52206 
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Cilicagti s 'Does Anybody Really 
Know What Time It Is' really a 
Top 40 tune ?" 

Play Varies 
The pattern of record play 

varies on WFBM. "In the morn- 
ing. we have a high ratio of 
listeners over 25. They might 
not care for a Kenny Rodgers 
tune, but they will accept 'One 
Less Bell to Answer' by the 
Fifth Dimension. So, we temper 
records like this with disks by 
Jerry Vale, Ella Fitzgerald, and 
Les & Larry Elgart. 

"In mid -day, we go more 
contemporary. And we balance 
the music as best we can. Like, 
we may restrict Stevie Wonder 
to once in the mid -day and 
more often after 3 p.m. But we 
counter a Stevie Wonder record 
with a record that will take the 
edge off it." 

WFBM has a music meeting 
once a week; the records are 
picked by record librarian Mary 
Douglas, Sorbi, and 3 -7 p.nt. 
air personality Lou Sherman. 
The criteria is what records will 
not drive away listeners and 
might gain some. "We don't try 
to be a hero and break records, 
the way I understand some 
MOR stations are trying to do 
today," Sorbi said, but added 
that he was playing "Lady Love" 
by the Klowns. 

(Continued on page 35) 

SAMMI SMITH OF Mega Records 
delivers an extra copy of her 
single "Help Me Make It Through 
the Night," to WMGS in Bowling 
Green, Ohio. From left, WMGS 
morning personality Bill Thomas, 
Sammi Smith, WMGS program 
director Jeff Rice, and WMGS 
drive -time personality Scotty 
Michaels. 

KTBT -FM to 

Change Sound 
GARDEN GROVE, Calif. - 

KTBT-FM, stereo station here. 
will be changing its sound 
toward contemporary music on 
a gradual schedule between now 
and the first of the year, accord- 
ing to operations manager Jay 
Albright. Bill French is presi- 
dent of the station. Already "I've 
increased the airplay of both 
good new albums and singles," 
Albright said. The staff also in- 
cludes Larry Clark, Roy May - 
hugh and Chuck Matches. Aim 
of the station's programming 
will be toward young adults and 
adults. Albright said that the 
station is also increasing power 
and is relocating into new stu- 
dios in a shopping mall, the 
City. 

Avco LP 
On Special 

CINCINNATI -Avco Broad- 
casting's three television stations -all vitally concerned with 
original programming featuring 
live music-have issued u sound- 
track album based on "The Avco 
Hour of Stars," a one -hour mu- 
sical special seen live by 40,000 
at the record Ohio State Fair 
and later televised over WLW- 

(Continued on page 351 

Listens to Itself 
Continued from page 32 

and mid day, the air personality 
has the option to play a double 
gold feature -two fairly -short 
oldies back -to -back. After 3 

p.m., the country and the easy 
listening singles are eliminated 
from the playlist. 

"But it bugs me -that there 
are program directors at radio 
stations today who don't know 
what they want their station to 
sound like ... they don't know 
how their sound will end up." 

Roberts, who started in radio 
10 years ago on KRBI in Grand 
Island, Neb., has a rounded 
radio background. He first went 
to KLEO in 1966, then left for 
a year with an Indianapolis ad- 
vertising agency. When he re- 
turned to wichita, it was with 
KFDI, a country station, for a 

year. He then spent about a 
year at KEYN as a salesman. 

Incidentally, Roberts listens 
to KLEO, "but not because I 
have to ... I enjoy the station." 

Vox Jox 
Coninued from page 33 

Ken R. Deutsch, production di- 
rector of WCBN at the University 
of Michigan, Ann Arbor, Mich. 
46104, wants to buy a decent jingle 
package "for less than an arm and 
leg." Says he's willing to pay a 
reasonable sum and willing to do 
all gridding and splicing himself, 
but he needs help.... Tom Camp. 
bell and Chris Edwards teamed up 
for a two -man, eight -hour show in 
November to celebrate their birth- 
days. 

* * * 
Ted (Ted Allen) Bertot has been 

promoted to program director of 
WADS in Remelt, N.Y., succeed- 
ing Joe Mulvihill, who's left. Rest 
of staff includes music director 
David (C. Clyde Bickins) Honk, 

and part-timer Jack Moran.. . 

Lee Andrews is now acting pro- 
gram director of WNCR -FM 
Cleveland progressive rock station; 
Jerry Stevens headed back toward 
the West Coast somewhere. . 

For those of you who've visited 
the office here, you know abou 
the two feet of mail stacked in the 
corner. Drifting through some o 
it today, I found a note from Jim 
Synaott, former owner of WBUG, 
Ridgeland, S.C., telling me he's 
now with W BHC in Hampton, S.C., 
and has just put WJBW -FM on the 
air there and needs album service 
of all kind. P.O. Box is 666. Hope 
you record people can help Jim out. 
.. Also late: Morgan SL Germain 

is now program director of WGLD- 
FM, Chicago; he'd been at WHCN- 
FM, Hartford, Conn. 

Raoio -T11 maRr 
If you're a deejay searching for a radio station -or 
a radio station searching for a deejay-Billboard is 

the hest buy. No other trade publication is read be 

so many air personalities and program direct. , 
And all of the sharp progranmiivy- Ilii''tIni general 
managers read the magazine, too! BI -; of all, Bill- 
board classified ads achieve better results than all 
other publication in the field. General lollsgers 'r- 
port that a RadioTV Job Mart can di la five times 
the results of the next leading radio'l'1' industry pub- 
lication. The cost is $15-in advance -for two times. 
Box numbers will he used, if you wish. Send money 
and advertising copy to: 

Radio -TY Job Mart 
Billboard 

165 W. 46th SL 
New York, N.Y. 10036 
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Letters To 

The Editor 
Time Out 

Dear Sir: 
1 must write to you about an 

article that I saw in the Dec. 5 

Billboard on page 53 in the 
"Coin Machine World" section. 
A report was published stating 
that the music suppliers of Vir- 
ginia went officially on record 
"as strongly opposed to singles 
that play longer than three 
minutes," 

I, personally, am sorry to see 

that financial profits have be- 
tome more important than 
quality recordings. I also sense a 

quiver in my spine when I heard 
of a proposed resolution calling 
on all U.S. record manufac- 
turers to "cease producing rec- 
ords playing longer than three 
minutes" This means records 
like "Hey Jude" by the Beatles, 
"MacArthur Park" by Richard 
Harris and "I Heard it Through 
the Grapevine" by Creedence 
Clearwater Revival would be 
kept from the public's ear by 
eliminating them from juke- 
boxes. 

In a final note, the top- selling 
album in the nation today is 

Santana's "Abraxas" followed 
closely by some of the greatest 
artists pop music has ever heard. 
Their songs and most others in 
the Hot 100 are more than 
three minutes. It boils dawn to a 

simple question of which is 
more important or which is of 
primary concern: A jukebox's 
function or its financial profits. 

Bob Ray 
Program director 
WSAR Radio 
Fall River, Mass. 

P.S. This is an area, admittedly, 
which is none of my business 
but I had to let off some steam. 
Thanks! 

Avco LP 
On Special 

Continued front page 34 

TV here; WLWC -TV, Colum- 
bus, and WLWD -TV, Dayton. 
The LP features TV host Bob 
Braun,. Nancy Dawn, Jack 
Lescoulie, the Three K's, Col- 
leen Sharp, Marian Spelman, 
Dave McCoy, Bonnie Lou, and 
the Avco Orchestra under Cliff 
Lash. The LP is being sold over 
the air by mail through the 
Cincinnati station for $3.50. 

Plays Today's Music 
Continued Iront page 34 

The Klowns, Frank Sinatra 
and the new Charlie Rich rec- 
ord are records that can go 
any and all ways -pop, rock, 
and country -he said. 

The playlist at WFBM ranges 
in length, but it's around 70 
singles and about 125 album 
cuts. The LP cuts are used 
quite frequently as "program- 
ming relief" against the singles. 

But the boundaries of music 
between the MOR and the Top 
40 station of today have broken 
down, Sorbi felt, and that the 
MOR station in market after 
market would take on greater 
strength and dominate even 
more of the market than they 
do at present. In effect, MOR 
stations today are beating Top 
40 stations at their own game - 
exciting radio, but with person- 
alities. 
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Much More Than 
Just a Convenient 

Source of Records 

for Broadcasters 

Is 26 
Outstanding 

Programming 

Services 
RSI is 26 programming services made up of the best of 

today's records -the right-now hits as well as the 

soon -to -be hits, as selected by the industry's most 

potent programming combination, Billboard's own staff 

of reviewers and Billboard's chart research specialists. 

There are weekly and monthly subscription services 

that bring you audience -winning records on a regular, 

continuing basis all year round. There are catalog Album 

Packages that offer the best basic program materiel. 

And there are special services to fit just about any 

program format- Check the full line -up listed here, 

make your choices. then use the coupon for full details 

and prices. You and your listeners wil be glad you did. 

RSI (Record Source International) 
165 W. 46th Street 
New York, N.Y. 10036 

I am interested in the IìSI Programming Services checked 
below. Please Airmail full details and prices. 

1 

â 

Weekly Singles Services; 
Monthly Album Services; 

) Catalog Album Packages; 

1 RSI Italian Services; 
RSI Latino Services; 
Send me current 1970 1151 Catalog at once, and put 
me down to get a copy of the new 1971 catalog as 
soon as it is issued. 

My Name 

Call Lettera or Co. 

Address 

City State Zip 

4 WEEKLY SINGLES SERVICES 
... that bring you, automatically each week, 10 of the best and most 

promising records in each category. 

Recorda Records 
Service per Wk. per 'ir. 
HOT 100 SINGLES SERVICE 10 520 

EASY LISTENING SINGLES SERVICE 10 520 

SOUL SINGLES SERVICE 10 520 

COUNTRY SINGLES SERVICE 10 520 

5 MONTHLY ALBUM SERVICES 
.. a studied selection of 5 or more albums in each category, chosen 

from among the average month's 700 new album releases. Your choice, 
each month, of RSI's recommendations or your own selections, from BSI's 
specially prepared monthly mailing of new releases. 

Albums Albums 
Service per Mo. per Y. 
POPULAR ALBUM SERVICE 10 120 

ROCK ALBUM SERVICE 10 120 

CLASSICAL ALBUM SERVICE 10 120 

JAZZ ALBUM SERVICE 5 60 

COUNTRY ALBUM SERVICE 5 60 

14 CATALOG ALBUM PACKAGES 
. As many as 120 LPs per category package. Your choice of any 

total packages, or your own "picks" of 10 or more LPs. Top -grade basic 
programming material you'll be using week -in and week -out. Name 
artists . , . best -known songs .. 

Catalog Package 

1970 Catcha 1971 Cables 
LPs per Categ. LP. per Categ. 

Total Plisse. Total Pkge. 

EASY LISTENING- Instrumental ... 105 106 

EASY LISTENING -Vocal 63 64 
SINGERS- All -Time Favorites 118 117 

GOLDEN HITS 119 126 
BROADWAY ORIGINAL CASTS 50 50 

FILM SOUNDTRACKS 32 45 

HOT POP FAVORITES 120 127 
FOLK (Pop and Authentic) 39 38 

BIG BAND FAVORITES -For 
Listening or Dancing 50 50 

JAZZ 60 62 

COUNTRY FAVORITES 104 105 

CLASSICAL 52 64 
COMEDY 26 25 

SONGS OF FAITH 41 41 

INTERNATIONAL SERVICES 

RSI Italiano 

Service 

Full-Data Singles Service 
All are selections moving fast on the Italian 
charts, or judged ta have best sales potential. 
Full -data includes digest of lyric content high- 
light biography of artist, names and addresses 
of artist management firms, record labels and 
music publishers. An ideal package of labels 
and publishers in other parts of the world to 
judge appeal and acceptance of materiel and 
negotiate for rights. 

Records -Only Singles Service 10 120 

Same as above but with none of the detailed data. 
Excellent programming in Italian population 
centers throughout the world. 

Aver. No. Aver. No. 
Recorda Records 
per Mo. per Yr. 

10 120 

RS1 Latino (In Preparation) 

Service 

Full-Data Singles Service 
Selections moving fast in Mexico, Central and 
South America and Pueno Rico. Full data in. 
chutes digest of lyric content, highlight biogra- 
phy of artist, names and addresses of artist 
management firms, record labels and music 
publishers. Ideal for labels and publishers in 
other pans of the world to judge and negotiate 
for rights. 

Records -Only Singles Service 10 120 
Same as above but with none of the specific 
detailed data. Excellent programming in Latin 
population centers throughout the world. 

Album Service 10 120 
A subscription service that delivers, automati- 
cally each month, the beat -rated new LP releases 
from Mexico, Central and South America and 
Pueno Rico. Great for programming as well as 
label and publisher rights negotiations. 

Aver. No. Aver. No. 
Records Records 
per Mo. per Yr. 

10 120 
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Soul 

Soul Sauce 
BEST NEW RECORD 

OF THE WEEK: 

"SHOES" 
BROOK BENTON 

(Cotillion) 

By ED OCHS 

SOUL SLICES: Aged in soul, 100 Proof has hit a million for Hot 
Wax and Buddah with "Somebody's Been Sleeping." Not at Buddah, 
where everyone is wide -eyed with soul. . . The Whispers have 
jumped to Janus with "There's a Love for Everyone." Soul Clock's 
got'm too on "l'nl the One." ... The Dells are flipping to "Glory 
of Love" for Cadet. "A Whiter Shade of Pale" isn't working for 
R.B. Greaves either. . . No single, but Stax is picking up steam 
anyway on John KaSandra's "Color Me Human' album on the 
Respect label.... New from Gene (Chandler & Jerry (Butler) on 
Mercury: "You lust Can't Win." Maybe you can't.... Worth wait- 
ing for -Jackie Wilson's "This Love Is Real." Already showing up 
in a big way.... Chisa, distributed by Motown, has recorded live 
Hugh Masekela's new stage production, "Festival of African- Ameri- 
can Performing Arts," which features besides Masekela his seven - 
piece group, The Union of South Africa, sax & composer Calphus 
Semenya, Jonas Gwangwa on trombone, and Letta Mbulu, billed 
as "the first lady of African -American music." ... Last two days 
for the big blues show at the Apollo starring B.B. King, Jr- Parker, 
Bobby Blue Bland, Big Mama Thronton.... Curtis Mayfield will 
star on WOR -TV's (Channel 9 in New York) "Rappirs on the 
Roof" to be aired Dec. 19. . . . Little Richard says he is being 
treated for cancer of the stomach.. . Motown, which plans to 
stay soulfully in Detroit, will gross $39 million this year, a 30 per- 
cent increase over the firm's '69 gross income, according to general 
manager Barney Ales. 

Bond for Angela Davis? Aretha Franklin says she's ready to 
pay the way "whether its $100,000 or $250,000" if the courts allow, 
Is a well -known soul label, dedicated to serving Black people, pre- 
paring to record Miss Davis in jail? ... Soul Sauce picks & plays: 
Cassietta George, "Everything Is Beautiful" (Audio Arts); Brook 
Benton, "Shoes" (Cotillion); Laura Lee, "Wedlock Is Padlock" (Hot 
Wax); Originals, "God Bless Whoever Sent You" (Soul); Carl Carl- 
ton, "You've Got So Much" (Back Beat); Baby Washington, "Is It 
Worth It" (Chew); Freddy Robinson, "Carmelite" (Liberty); Patti 
Drew, "It's Just a Dream" (Capitol); Tony Owens, "Confessin' a 

Feeling" (Soulin'); Katie Love, "Lt Hurts So Bad" (Scepter); Nancy 
Wilson, "Now I'm a Woman" (Capitol): Johnnie Taylor, "Judy's 
Got Your Girl and Gone" (Sfax); Shack, Too Many Lovers" (Stax); 
Johnny Thunder, "Power to the People" (UA); Barbara Lewis, "Ask 
the Lonely" (Enterprise).. .. LP's from Bobby Byrd, David T. 
.Walker, Barbara Acklin, Chl- Liles, 100 Proof, Exciters, Letta Mbulu. 

. Soul Sauce makes a big impression on Curtis Mayfield. How 
'bout you? 

WHBQ PROGRAM DIRECTOR Steve Taylor and the station's music 
director receive plaques from Bell Records for helping break "Missis- 
sippi Queen" by Mountain. From left: Windfall Records national pro- 
motion manager Rich Totoian, WHBQ music director Robin Walker, 
Bell Records national promotion manager Jim Jeffries, independent 
promotion man Tim Riley, and Taylor, 
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Billboard SPECIAL SURVEY For Week Ending 12/19/70 

BEST SELLING 

Soul Singles 
* STAR Performer- Single's registering treat,,, p,apenionate upward progress WI, week. 

This Lot 
Title Artist, Label, No. 6 Pub. W hen Week Week Title Arliat, Lad, No. 6 Nb. 

W 
shad e 

1 

* ß 
* 

6 

7 

8 

9 

10 

11 

12 

13 

14 

16 

17 

18 

itt 

22 

23 

24 

25 

1 THE TEARS OF A CLOWN 9 
Smokey Robinson 6 The Miracles, 
Tesla 54199 (Jobete, BMn 

5Nemes, Moto n 

6 
upr Motown 1172 (lobate, BM 

7 GROOVE? ME hi435 11 
King 
(Maass /Raffignac, BMn 

6 PAY TO THE PIPER 6 
Chairmen of the Board, Invictus 9081 
(Gold Forever, BM!) 

17 IF I WERE YOUR WOMAN 4 
Gladys Sri9hr 6 the Pies, soul 35078 
lIckete, BMII 

3 SUPER BAD (Parts 1 & 2) 11 
lames Brown, King 6329 (toted, BMU 

2 HEAVEN HELP US ALL 9 
Stevie Wonder, Temla 54200 
(Stein 6 Van Stock, ASCAP) 

4 ENGINE #9 12 
Wilson Pickett, Atlantic 2765 
IAreura4, BMn 

9 (Don't Welty) IF THERE'S A HELL 
BELOW WE'RE ALL GOING TO GO 4 
Curtis Mayfield, forlorn 1955 
ICunom, BMn 

10 BORDER DEERSON (Holy Moses)/ 
4 YOU 

Ardis, Franklin, Atlantic 2772 
(James, EMI/Pundit, BMI) 

12 I CANT GET NEXT TO YOU , 7 
Al Green, Hi 2182 (1ebele, BM!) 

8 5-110.45. 25S(25-30 ars of Love) 13 
usses 207 

IMcCOy9nterior, BMn 

11 ACE OF SPADES 11 
D.V. Wright, Back Beat 615 (Wes, BM!) 

14 
Moments, 5017 laembi, PM 5 

27 (DR The) PUSH & PULL (Pad I) 2 
Rufus Thomas, Sfax 0079 
(East /Memphis, evil 

13 (N's) ALL IN YOUR MIND 5 
Clarence Caner, Atlantic 2774 
(Fame, BMI) 

16 I AM SOMEBODY (Part II) 30 
Johnnie 

Ile, Wpax 
aoje 

'5 CHAINS & THINGS 7 
LB.' King, ABC 11280 
(Pasco/Sounds of Lucille, BMI) 

29 PRECIOUS PRECIOUS 3 
Jackie Moore, Atlantic 2611 
(Cotillion, WI) 

25 KEEP ON LOVING ME S 
Bobby Bland, Duke 404 IGroevesville, BMI) 

31 ARE YOU MY WOMAN 5 
Chi.Lites, Brunswick 55442 
nulio'Brian, WI) 

18 STAND BY YOUR MAN 17 
Cand( Staten, Fame 1472 
Malliw, BM!) 

20 
Já kson 5, 

THERE 
re n 1171 llsb,re, BM 

13 

11 
19 BIG LEG WOMAN (With the Short, 

Short Mini Skid) 9 
Israel Tolbert, Warren 106 (Carwer, BMI) 

30 SOMEBODY's WATCHING YOU 4 
Little Sister Slone Flower 9001 
(Defy City, BMI) 

26 

28 

31 

32 

33 

34 

35 

36 

It! 

39 

40 

41 

44 

47 

48 

21 I DON'T MANNA CRY 
Ronnie Dyson, Columbia 645240 

RIVER 

EPn 

39 SuSte DEEP 
Four 

Motown 
1173 

2 

(Mother Bertha /Trio, WI) 

22 TO THE OTHER MAN 
Luther Ingram, coke 2106 
(Klondike, SM1) 

32 SIMPLY CALL IT LOVE 6 
Gene Chandler, Mercury 73121 
(Gathered, SMn 

35 ONE LESS BELL TO ANSWER 
Filth Dimension, Bell goo 
(Blue Seas /lac, ASCAPI 

26 1 CAN'T GET OVER LOSING YOU 7 

Bonny llber, Rare 
Bullet IDI 

34 YOUR TIME TO CRy 2 
Joe Simon, Spring 108 (Gentile, MI) 

33 WRAP IT UP 4 

(Easll/Mermohis,,t,s ro.15'BMi)relit 
270 

24 I'M NOT MY BROTHERS KEEPER 8 
Fleming Ember, Hot Was 7006 
Mold Forever, SMI; 

37 I GOT TO TELL SOMEBODY 2 

Betty Everett, Fantasy 652 (Roker, BMI) 

36 I'M STILL HERE 3 

Notations, TwiNight 141 (Midday,' BM/ 

46 THERE IT GOES AGAIN 2 
Barbara T. the Uniguss, 
New Chicago Sound 6971 (Myron, BMn 

43 THIS LOVE IS REAL 2 

Jackie Wilson, Brunswick 55443 
(Julia -Brian /ladan, 0M11 

28 CATHY CALLED- 6 

Veñu /SN9og ebu9 CASC 
7P) (Datum/ 

40 HELP ME FIND A WAY 

(la Say I Lore Yaa) 5 

United Aniet $0720 (Asserted,' SMI) 

41 WORKIN' 

BM 

T06ETHER 4 

NOW 

e B 

I'M A 

Tina Turner, Liberty 56207 

47 NOW WOMAN 2 
Nancy W Capitol 2934 
(Resorted, ern 
l'M SO ROU 1 
Mein IngrePdientD , ACA 744401 ICunom, 
BMII 

45 STEALING MOMENTS FROM ANOTHER 
WOMAN'S LIFE /IF IT HINT LOVE 6 
Glass Noun, Invinus 9082 
Mold Forever, BMI /Gold Forever, lull - A WOMAN'S WAY 1 
Rosetta Johnson, Clinton CO1 (Moon - 
song, BAn - BAD w 1 

Reel <US. IRC 1014 cumin, WO 
48 SWEET WOMAN LOVE 3 

seater David, House of Orange 2401 
(Notes of Gold, ASCAP) 

49 LET ME BE YOUR MAN 3 
Tyrone Ashley, PNIIAA. of Soul 342 
(Dandelion, BM) 

LOVE VI WRAer, TEA 

500005 (three 6 1 Clavid T, 
Three/Take Advantage. BMI) 

LOVE IS PLENTIFUL 1 
Staple Singers, Sfax 00113 IEast /Memphis, 
BMII 

New Group Bows LP Sound at Concerts 
LOS ANGELES - Edwards 

Hand, RCA and George Mar- 
tin's new group will bow its 
new LP sound at a series of 
debut concerts. 

A 22 -piece orchestra will be 
assembled by the group's man- 
agement firm, International 
Management Combine (IMC), 
for four initial concerts pro- 
moted by EEL, Ltd., a new 
firm. 

The orchestra will back up 
the two singers plus their three - 
man rhythm section at the Santa 
Monica Civic Auditorium, Jan. 
7; the Berkeley Community 
Theater, Jan. 8; the Chicago 

Auditorium Theater, Jan. 9 and 
the Boston Music Hall, Jan. 10. 

In addition, New York -based 
promoter Sid Bernstein will use 
the orchestra at his Carnegie 
Hall presentation March 14. At 
that concert, George Martin is 
slated to conduct the orchestra. 
Bernstein has associated with 
IMC's owners Lenny Pencher 
and Bill Loeb in developing 
East Coast concert dates. 

The small group will debut 
at the Troubadour here Dec. 22. 

IMC and RCA will work on 
the exploitation of the group's 
personal appearances. RCA will 
host press receptions on both 
coasts, will place ads in all 

spots, placing 15 per station 
on a minimum of three AM 
and /or FM outlets in concert 
cities. 

The label will also create 
window displays for major rec- 
ord shops per concert city and 
create posters of the "Stranded" 
LP cover, tying in the date of 
the concert in that city. 

RKL, Ltd.. is run by Ed 
Rhinehart, who has placed the 
Rascals and Ides of March on 
the bill with Edwards Hand. 

The British duo's LP is a 
reflective look at America. They 

forms of print media, will pro- have also written several new 
duce a series of 50- second radio songs for the concerts. 

DECEMBER 19, 1970, BILLBOARD 

www.americanradiohistory.com

www.americanradiohistory.com


www.americanradiohistory.com

www.americanradiohistory.com


i 
I 

1 

1 

TOSHIBA MUSICAL INDUSTRIES, LTD 
17, Akasaka 2 -2, Minato -ku Tokyo, Japan 

Liberty Records 

Canned Heat 
Classics IV 
Creedence Clearwater 
Sandy Nelson 
Ike & Tina Turner 
Ventures 

Blue Note Records 

Bobby Hutcherson 
Lee Morgan 
Wayne Shorter 
Jimmy Smith 

A 
DECADE 

OF 
HITS 

and currently 
the No. 1 record in Japan 

"Mandom" by Jerry Wallace. 

KING RECORD CO., LTD. 
12,20 Chome, Otawa Bunkyo -ku Tokyo, Japan 

United Artists Records 

Shirley Bassey 
Ferrante & Teicher 
Bobby Goldsboro 
Jay & The Americans 
Francis Lai 

World's Foremost 
Motion Picture Soundtracks 

The Ventures 
The most successful 

American group in Japan. 

The dynamic 
Ike & Tina Turner 

coming soon to Japan. 

1 
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JAPAN: 
A SPECIAL 

REPORT 
By MALCOLM DAVIS 

Japan is no longer the far Far East in this shrinking 
world. Seconds from Milan by telephone, a half -day by 
jet from New York, two leisurely weeks from Los 
Angeles by steamer -Japan is not really so far beyond 
the horizon as it once was. 

And the global tastes of a global culture are no less 
shared by Japanese than by Canadians, Spanish or 
Australians, and the same is true of the mainstream of 
business and industry, the wants, needs and aspirations 
of the man-in -the- street, the joys and fantasies of the 
children. 

Yet far from being "Americanized" or "western- 
ized," Japan and the Japanese are instead in a period of 
modernization, of a barely perceptible but dynamic 
revolution of nearly ever facet of the traditional pat- 
terns of life and living, commerce and enterprise, cul- 
ture and ideals. That the geisha has been replaced by 
the go-go girl or the jinriksha by the motorcycle is not 
the point. Japan retains an identity-and to many 
Westerners, an inscrutability - which, although modern, 
is unique and therefore exciting, challenging and 
rewarding. 

This Billboard "Spotlight on Japan" report is 
intended as a presentation of some of the facts related 
to the music, record and tape industries of Japan, 
including information on the changing patterns of daily 
life and attitudes toward business in general and leisure 
and entertainment in particular. We in Billboard's 
Tokyo News Bureau are indebted to a great many 
persons within those industries in Japan for their hard 
work and enthusiastic cooperation in helping us bring 
this report to you. 
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Japanese Record Market -1969 
Courtesy Mrs. George Thomas Foster & Associates 

Record Production in Japan has been increasing steadily since 1956. Pro- 
duction in 1969 approximately doubled that of 1964, reaching the figure of about 
60 billion yen ($167,000,000). At the retail level, this is equivalent to about 85 
billion yen ($236,111,111). 

ln conjunction with the intensification of the nation's leisure activities, gen- 
eral consumption in the field of music is increasing ever more. Although demand 
for recorded discs is undergoing internal changes in structure, and the production 
of musictapes is upsurging, it is certain there will continue to be steady develop- 
ment in the record market. 

Singles Stalemate 

Singles did not show any development in 1969 in comparison with LPs. 
Particularly affected by lack of growth were domestic singles in the popular 
category which account for about 30 percent of total record production. Single 
sales in Japan were 0.7 units per capita, while in the U.S. and U.K. they were 
about 1.0. 

Spiraling Production 

Especially noteworthy is the rapid growth of Japanese LP's since 1966. This 
growth was further enhanced in 1969 and finally came to exceed that of interna- 
tional LPs. Since 1964 the production of international LPs has climbed by 1.8 
times, but that of domestic (i.e., Japanese music /artists) achieved a surprising 
increase of 5.6 times. 

It is interesting to compare the growth of Japanese LP production with that 
of Japanese singles which are in stalemate. With the upward trend of the nation's 
leisure consumption in the background, and the efforts of recording companies in 
producing records to comply with the changing tastes of demand reflected, 
Japanese LPs are considered to make the most important hub of recording in- 
dustry in the future. 

RECORD PRODUCTION 

Rate Rate 
Size Unit against Factory Value against 

Prey. Year Yen Prev. Year 
Japanese 7" 64,404,435 + 1% 17,559,523,428 + 8% 

10" 1,549,878 - 32% 530,459,425 - 46% 
12" 17,501,313 + 77% 13,993,823,111 + 57% 

Total 83,455,626 + 10% 32,083,806,018 + 23% 
International 7" 20,388,128 

10" 91,685 
12" 14,546,427 

Total 35,026,240 
Grand Total 118,481,866 

+ 5% 
+ 40% 
+ 16% 
+ 9% 

+ 10% 

5,641,284,206 + 6% 
18,860,742 + 48% 

15,580,101,808 + 27% 
21,240,246,756 + 21% 
53,324,052,774 + 22% 

Yen 360 =$1.00 

Japanese Exports 

Because Japanese records have little possibility to sell in international markets, 
international records pressed in Japan are not permitted to be shipped abroad 
by contracts, and piracy of Japanese disks is rampant in southeast Asian countries, 
it is extremely difficult to make successful exports of Japanese records. Never- 
theless, exports slightly gained over the preceding year and could reach over 3 

million yen in 1969. 
Record Imports 

Now that records manufactured in Japan cover an extremely wide range 
involving almost all name labels in the world, imports óf foreign records are 
not deemed necessary for general public. 

Records that are currently imported are mostly for specialist music language 
and literary studies, handled by ordinary import firms and Japanese recording 
companies. Records imported in 1969 account for about 6 percent of total inter- 
national LP's pressed or about 3 percent of total Japanese and international 
LP's manufactured in Japan. Gross imports were a little less than 800 million yen. 

Phonograph Sale 

The number of stereo phonographs in use is steadily increasing year after 
year followed by the resultant demand for disks. The fact that the production 
of singles is not improving despite the increase of phonographs proves the chang- 
ing trend of demand. 27.3 percent of Japanese families own phonographs (as of 
February 1969), while 60 percent respectively of the U.K. and West German 
families and 36 percent of French families have the phonographs installed. Where 
the U.S. is concerned, almost all families have players. 

Transient Period 

Japan is now in a transient and revolutionary period. The present society 
is undergoing a change in a quick tempo. The recording industry is similarity 
undergoing changes in the midst of this social torrent. 

The astounding development of mass communications centering around 
electronics in recent years and the division of work urged by a sophisticated 
social structure have considerably affected the recording industry. On the other 
hand, related industries such as tapes have come to flourish. Tapes are new mer- 
chandise, but their production indicates a remarkable monthly increase. Strenuous 
efforts are also being made to expedite the development of the audio and video 
recording device. 

Sales Problems 

The recent growth rate of record production in Japan is phenomenal, at- 
tracting the eyes of the whole world and has climbed up to place Japan next to 
the U.S. Japan now ranks second in the world. However, due to the far greater 
population than those of European countries, the rate of record popularization 
in Japan is low yet with a large potential demand for disks left unexploited. 

In U.S. and European countries, the record distribution system is being 
revolutionalized gradually by adopting rack jobbing and others that act as a 

(Continued on page 142) 
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KING RECORDS organize a "Queen Club" for wives of retailers 
-seen here at lunch. 

TYPICAL RETAILER in the center of Tukyn 

ifferO 

PRESLEY DISPLAY at un Akasaka Tokyu 
shopping plaza in Tokyo. 

ifs - 1111111 

RECORD /INSTRUMENT stare run by 
Yamaha on the Ginza, Tokyo. 

MARKETING DISTRIBUTION 

Changes Taking Place 
Japan is becoming more and more avaricious in the 

production and sales of recorded product. Overall 1969 
production reached over 130,000,000 units and the 
1970 production is running even higher. 

There are nearly 125 different labels in Japanese 
catalogs, however, and as a result the retailer -and 
therefore the consumer -is often at a loss to keep up 
with the rapid expansion of the industry. Changes 
within the existing channels of distribution and market- 
ing are taking place, however, which are leading to 
improved control of the fate of a given recording. 

Manufacturers release new disks three or four times 
a month. Total new titles in 1969 was 10,258, including 
both domestic and foreign material. The releases are 
channelled to the manufacturers' branch offices in vari- 
ous districts -usually from 7 to 12 divisions of territory 
-and branch office personnel supply local retail dealers 
according to previous orders. By and large, the ac- 
counting and ordering systems used are computerized. 

The retail markup of the average product is 30 
percent and the "official" returned goods allowance is 
6 percent. While the record retailers' markup usually 
stays in the 30 percent level, the return allowance 
role is often ignored and returns can run as high as 20 
percent or even 30 percent in special cases. High re- 
turns cause manufacturers a great deal of problems. 

Prior to the release of a new title, salesmen from the 
record manufacturers' branch offices themselves visit 
retailers, promoting the release with sample tapes or 
disks, brochures and posters, catalogs and other sales 
tools. In keeping with Japanese traditions, the salesmen 
usually come to know the retailers quite well on a 

personal basis and a great deal of importance is placed 
on friendship and social activities. (King Records, for 
instance, has a "Queens' Club" for the wives of record 
retailers.) 

The average district route will take the salesman 
into each retail store at least once a week. 

Retail Burden 
Record manufacturers are quite interested in help- 

ing the retailer keep up with the changes in the public 
taste. Music fans in Japan are quite well informed 
about music through television, radio and the many 
excellent magazines and often know much more about 
records than the busy retailer. The retailer must keep 

track of as many as 1,000 new releases a month from 
12 record manufacturers and this a burden on him. 

The Record Retailers Association lists some 3,000 
shops as members. There are another 3,000 to 4,000 
retail shops selling records and tapes who are not 
members of an association. 

The average record retail shop serves some 17,124 
persons (4,701 households) in his area. Therefore, most 
record dealers are in the small to middle -size class. 
About 1,200 retailers are considered "big" and handle 
80 to 90 percent of total sales in Japan. In turn, only 
about one -third of these 1,200 make up 65 percent of 
total sales, although this is changing as the smaller 
stores are becoming more aggressive in their sales. 

The principal and motto of the Record Retailers 
Association is "Unification of Production and Sales - 
Coexistance and Co- prosperity." Those who join the 
association must follow the motto which includes the 
practice of always selling records at the price set by the 
manufacturer. There is no discounting or bargaining on 
record retail prices. Those who attempt to discount 
records are tried before a panel of Association mem- 
bers, even if the offender himself is not a member. 

There are no 78 rpm records manufactured in 

Japan today, although in 1960 they occupied about 
12.8 percent of the market. Likewise, the 10 -inch LP 
and the 7 -inch EP, which were so popular a few years 

ago, have almost disappeared from the shelves today. 

Overall record /tape production and sales is increas- 

ing by about 21 percent each year. At the same time, 
LP's are growing in importance, singles are leveling off. 
Music originating from other countries (on foreign 
labels) now captures approximately 40 percent of the 
overall market, but this is decreasing. 

Bookclubs and other similar companies are selling 
records and tapes and claim to occupy about 10 percent 
of the overall market. There is no independent whole - 
selling of records in Japan as such -no one -stops, no 
rack -jobbers, etc-and it is unlikely that there will 
be in the near future. Some 20 percent of the records 
sold are handled from the manufacturer through large 
dealers (approximately 12 different companies) who 
retail them through branch stores. The remaining 70 
percent of the product is sold by retailers who are 
supplied directly by the manufacturer. 

JAPAN'S RECORD DISTRIBUTION PROFILE 
Approx. share 

of market 

JAPAN 

RECORD 

MNFGS's SALES RECORD 

RETAILER 
CONSUMER - 70% 

MNFG. BRANCH 

(approx. 3,000 shops) 

DEALER RECORD RETAILER CONSUMER 

(approx. 12) (approx. 3,000 shops) - 20% 

CONSUMER BOOKSTORE 

10% SPECIAL SALES BOOKSTORES. 

ETC. 
CONSUMER 

ROUTES 

70% 
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Each new generation . o a for over 60 years ... has enjoyed records 

produced and distributed by NIPPON COLUMBIA ... records from 

pop to classical by Japanese and international artists. 

The newest 30cm stereo records recommended and sold by NIPPON COLUMBIA 

Jais YT lipases. Artists Classical Nesle by lapan.;, lapones. Pupin Sangs Contemporary Music of lapa. 
Artists f0enan Records) 

Tradnpul humes. Maue 

SENSATIONAL JAZZ' 70 

Toshiyuki Miyama & his New 
Hard Orchestre 
Terumese Hind (Trompell 

PS5-100254 

BEETHOVEN'S NINE 

SYMPHONIES 
Hiroyuki Iwaki conducting the 
WHO Symphony Orchestre 

OS-10074-N) 

BETSY & CHRIS ON STAGE 
Betsy & Chris CO.7001 

BALL ET'BUGAKU" MUSIC BY THE ENSEMBLE 
Toshiro Mayoaumi (Composer), NIPPONIA COMPOSED BY 
and others MINORU NIAI 
Hiroyuki Iwaki conducting the 'FRELIOE FOR SHAMUHACHI, 
NHO Symphony Orchestra KOTO, SANGEN & STRINGS; 

00.10050 and 01hers 
JM -ad 

BEETHOVEN'S COMPLETE 
PIANO SONATAS 
Tekahiro Sonoda (Piano) 

0S- 10081.91 

YOSHIKO; THIS GIRL'S 
YoshIko Goto CC -5022 

Japan's most popular singers under 
exclusive contract with 
NIPPON COLUMBIA 

M.le Artists of Nippon Columbia 

HibaO Mlsora, Harumi Miyaka, 
Kama FunAAi, Naomi ChIAti, 
Chlyoko Shlmak/na, Hiato 
Murata, Hide & Basana. 

YIIKARI'S NEW WORLD 
Yukarilta GD-5023 

PARAPHRASE 
AFTER ANCIENT JAPANESE 
MUSIC' 
Minoru Miki (Composer(, 
and others OS -10052 

TRANSFORMATION OF THE 

PIANO LIVING HERITAGE OF 

'PIECES FOR PREPARED ASIAN MUSIC 
PIANO & STRINGS Stereo romains, of Indien and 
Toshiro Meyuaumi (Composer), Middle East music EDS -1G "9 
and others OS -10055 

;.l.r;y.. e,,. 

MEMORIAL RELEASE, 

LOVELY POP SONOS ON 

PARADE FOR ONE CENTURY 
ADM- 1001.10 

SHIN- HOGAKU.ARRANGEMENTS 
FOR MOTO, SHAKUHACHI AND 
DRUM BY SEIHO MINEYA' 

ART OF MARIMBA CES -5001 
'CONCERTO POUR MARIMBA ET CES-5078 
ENSEMBLE A CORDES: CES-5100 
end others 
Keiko Abe Marimba)10 -9.11 

( dY:`{tliiiñl: -' ) dL 

SHIN- HOGAKU 
.SHICHIKU SYMPHONY' 
Bartel Folll (Composer) 

CES -5119 

SHIN- HOGAKU 
'ARRANGEMENTS FOR 

JAPANESE INSTRUMENTAL 
MUSIC COMPOSED 
BY ENSHO YAMAKAWA 

CL S5007 

The world's leading record labels represented by NIPPON COLUMBIA for Japan 
ALSHIRE BARENREITER- EVEREST HICKORY MUSICA ET LITERA MUSIDISC- EUROPE ROULETTE UNICORN 

ALVARES MUSICAPHON EURODISC IMPACT MELODIA PALETTE SUPRAPHON VOX 

AMADEO CANDIDE ERATO JANUS MPS PREISER STEREO TAPE VALOIS 

AUDIO FIDELITY CANTATE EMBER KAMA SUTRA MAINSTREAM PYE SYMPHONY TONE VIKING 

HAM CHART FESTIVAL LE CHANT DU MONDE MOZA PEERLESS TURNABOUT 

BUDDAH DISC AZ FOLKWAYS LYRICHORD MONITOR PELCA TURICAPHON 

BYG DA CAMERA HISPAV05 METROMEDIA MOULOUDJI ROCOCO T -RECK 

NIPPON COLUMBIA CO.,LTD. 
414.14 Akasake, Mineto-HA, Tokyo, Japan 

Write for license dotais. 
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PIONEER 

PIONEER 

Be ready for great new things! 
Warner Bros. Records (Japan) Inc. and Pioneer Electronic Corp., the great Japanese stereo manu- 
facturer, and Watanabe Production, the largest star -management Co. in Japan, have come together 
in a powerful Pacific hand -shake. Remember Jan., 25th, 1971 and watch out for exciting things on 
the big new Warner Bros.- Pioneer label. 

11 6d :.4 ' N. 
Mar'Henmi 
Chatming Star for 191,1 

WARNER BROS. PIONEER CORPORATION 

' 
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The TIGLES 

Top 

entertaining 
" 

organization 147 

Pt 
in 

COOL FIVE 

Japan 

°VI Matsu, Bldg. 40 . 1 -chorne yurakucho charoda-ko. Tokyo. Japan 

Phone. 502-0541 OAHU: PROWATANABE 

SCHOOL MATES 

The IrEANUTS 

WATANABE 

michlyo AZUSA 

A. 
..: 

,......,.. 

II 
a yo OKUMURA 

WATANABE PRODUCTION CO., LTD. 
President: SHI N WATANABE 

WATANABE MUSIC PUBLISHING CORP. 
President MISA WATANABE 
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A GUIDE TO 

Japan's Record Manufacturers 
CANYON RECORDS, INC. 
President: Tatsuro Ishida. Director of International depart- 
ment: Johnny I. Takasaki. Director of operations deport- 

: Tokayasu Yoshioka. Director of sales promotion 
dept: Yukio Iwasaki. Address: 33rd floor, World Trade 
Center Bldg., 3-5 Hamamatsu-cho, Shiba. Minato -ku, Tokyo, 
Japan. Telephone: (03( 4354946. Domenic label: Canyon. 
Foreign labels: none at present. 

Canyon Records was formed as 

a part of the Fuji -Sankei (television 
broadcasting and newpaper pub- 
lishing) Group on Aug. 1, 1970, 
with a capital of 10,000,000 yen. 
They released their first product 
on Oct. 10, 1970, a single, "Juke 
Box," which sold 50,000 copies in 
the first 10 days. Canyon, by way 

T. WHOA 
of the Fuji -Sankei Group, has strong 
connections with Pony, one of Ja- 

pan's largest tape software makers and distributors. The 
Fuji-Sankei group is Japan's largest mass communica- 
tions media group. It combines Canyon Records and 
Pony with radio, television and newspaper media, in- 
cluding the Nippon Broadcasting System plus 28 other 
radio stations, Fuji Telecasting Co. with 27 stations 
and the Sankei Shimbun (newspaper). The official fi- 
nancial backers of Canyon Records, Inc., are Pony 
(60 percent) and Nippon Broadcasting Systems, Inc. 
(40 percent). Canyon has branch offices (sales and dis- 
tribution) in Sapporo, Sendai, Nagoya, Hiroshima, 
Osaka, Fukuoka and Tokyo. 

CBS /SONY RECORDS, INC. 
President: Norio Ohga. General manager, International 
Repertoire: Tashi Nirazuka. Assistant tom nager: Tatsuya 
Nazaki and Tetsuo Omata. Address: 3 -17 -7 Roppongi, 
Minuta -ku, Tokyo, Japan. Telephone: (03) 385 -0411. Over - 

as Branches: C85 /5ONT HONG KONG. c/o Sony Corpora- 
tion of Hong Kong, Ltd., St. George's Bldg., 22nd floor, 
No. 2, Ice House St., Hong Kong BCC. Domestic label: 
CBS /SONY. 

N. OHOA 

CBS /SONY Records was formed 
March 1, 1968, with a capital of 
720,000,000 yen. It is a joint -ven- 
ture company between Sony of Ja- 
pan (50 percent) and CBS of the 
U.S. (50 percent), formed to pro- 
duce and merchandise records and 
recorded tape products. They re- 
leased (heir first product on Aug. 
21, 1968. As of September 1970 
the company lists over 2,000 items 

in its release catalog. CBS /SONY reports that they have 
exported some $91,480 worth of records and tapes in 
a year's time. Simon & Garfunkel's "Sound of Silence' 
is reported as their largest- selling record release in 
Japan to date. 

KING RECORD CO -, LTD. 
President: Kazumitsu Machijiri. General manaaen Naomi* 
Ogawa. Sales manager: Milne Masao. Foreign liaison 
dept.: Mamoru Suzuki. Address: 12-13, atoms, 2sbeme, 
eunkyo -ku, Tokyo, Japan. Telephone: (031 9414111. 
Domestic labels: King, Seven -Seas. 

King's history in the record busi- 
ness begins in 1930 when a rec- 
ord department was established 
within Kodansha, a major book 
publishing firm. In 1931 the first 
recorded product went on sale 
through a contract with Teldec 
Schallplatten of Germany and in 
the same year King began to re- 

K. MAC011O 
lease Telefunken recordings in Ja- 
pan. In 1942 King purchased 

Taihei Records and, in the following year, the masters 
of Ohira Boeki. In 1946 the Nippon Rokuon Kogyo 
Co., Ltd., was formed and King took over the record- 
ing business of Kodansha and changed its name to 
King Onkyo Co., Ltd. In 1951 the name was changed 
to the present form and a contract with Capitol Rec- 
ords was signed, lasting for five years. King's first 
stereo disk releases were in 1959, four -track stereo 
tape went on sale in 1966 and King's music cassettes 
and 8 -track stereo cartridges were first released in 1967. 
The top -selling pop group on the King label is Pinky 
& The Killers, a Japanese group. 

J-8 

Compiled by YOKO HONMA 

NIPPON CROWN CO., LTD. 
President: K. Arita. General manager: Mosanari Ito. Sales 

nager: retire Yoshida. Director: T. Kamei. Address: 
10-8, 2shome, Akasaka, Minato-ku, Tokyo, . Tele- 
phone: (03) 9524741. Domestic label: Crown, PANAM. 
Foreign labels: none. 

K. PITA 

Nippon Crown was formed Sept. 

6, 1963, with a capital of 25O,- 

000,0Ò0 yen. Present owners of the 
company include K. Arita, Mitsu- 
bishi Electric, Mitsubishi Bank, 
Mitsubishi Shoji, Gakushu Kenkyu 
Sha, Dai Nippon Kaihatsu KK, etc. 
Although they are known as spe- 

cialists in popular Japanese music 
recordings, the company also is ac- 

tive in motion picture production 
and sales, promotion and planning for radio and tele- 
vision broadcasting, music publishing, etc. A small 
portion of their product is exported to Okinawa, Honk 
Kong and Honolulu. Biggest record -selling star in 
Crown's stable is Saburo Kirajima. 

NIPPON PHONOGRAM CO., LTD. 
President: Kokichi Motsuno. Managing director: Nobuye 
Ile. Publicity & promotion: Secure kaki. International 
division: T. Sekiguchi. Address: Akasaka Tokyo Building, 
144, 2- rhoma, Neaatosho, Chiyode -ko, Tokyo, Japan. 
Telephone: (031 5811.3661. Domestic label: Philips. 

Nippon Phonogram Co., Ltd., was 
formed June 1, 1970, with a capi- 
tal of 100,000,000 yen. Until that 
time the Japan Philips label and 
the foreign labels now represented 
by Nippon Phonogram were han- 
dled together as a division of the 
Victor Co. of Japan (Nippon Vic- 
tor). That company now shares 
with Matsushita Electric the control 
of 60 percent of Nippon Phono- 

gram while Philips of Holland controls 40 percent. 
The Philips label in Japan is known for its many top - 
selling Japanese artists in the popular field, the best - 

known of which is Ryoko Moriyama. Nippon Phone- 
gram will soon move into its own office building in the 
Roppongi District of central Tokyo. 

Q' r 
K. MATRON, 

MINORUPHONE CO., LTD. 
President: Y. Token.. A&R: R. Haradu. Sales: K. Nakayama. 
Publicity and advertising: M. Kimura. Address: Dai -ichi 
Taihei Bldg., 45 -1, Tsenohazs, 2- chome, Shinjuku -ku, Tokyo, 
Japan. Telephone: (03) 862.1381. Domestic labels: Minoru - 
phone, HarVest, Mara. Foreign labels: none. 

T. TOKUMA 

Minoruphone was formed under 
the name Taiyo Onkyo K.K., Feb. 
1, 1965, in Tokyo with a capital 
of 25,000,000 yen. At that time 
they belonged to the Taihei Group 
and were engaged in the produc- 
tion and sales of audio instruments 
and in management of recording 
studio facilities. In February 1965 
the name was changed to its pres- 
ent form and in September of that 

year the first record, a 7 -inch LP, went on sale. They 
became independent from the Taihei Group in 1969. 
The largest -selling popular recording star on the Minoru - 
phone label is singer Masao Sen. 

WARNER BROS.- PIONEER CORPORATION 
Presidents Yens ó14.0k.. Vim-presidents Phil Rose. Manag- 
ing dinners Kasayashl Ohm. Addresss Roppongi Pull 
Bldg., 411 -10 Reppengi, MionNeke, Tokyo. Domestic labels 
Pioneer. 

Y.15111211111 

Warner /Pioneer is the newest of 
Japan's 12 major record manufac- 
turers, founded Nov. 6, 1970. The 
company is a joint- venture be- 
tween Pioneer Electronic Corp. 
(25 percent), Watanabe Productions 
(25 percent) both of Japan, and 
Warner Bros. of the U.S. (50 per- 
cent). The first Warner /Pioneer re- 
lease is scheduled for Jan. 25, 
1971. 

JAPAN -A BILLBOARD SPECIAL REPORT 

NIPPON COLUMBIA CO., LTD. 

President: T. Shabeli. Managing director: M. Heredo. 
General manager of i ional repertoire: S. Wert robe. 
Address: 4.14 -7, Akasaka, Minato-ku, Tokyo, Japan Tele- 
phone: S84 -6111. Oversees branches: Nippon Columbia 
Co., Ltd., 6, Fast 43rd St., New York, N.Y. 10017. Nippon 
Columbia Co., Ltd., Homburg Office, Kanfmannshans 1, 

Zimmer 126, 2 Hamburg 36, Gleichenbrueche 10, West 
Germany. Domestic labels: Columbia, Denan. 

Nippon Columbia was formed as 

Nippon Chikuonki Shokai K.K. on 
Oct. 1, 1909, with main offices in 
Tokyo's Ginza for the purpose of 
making and selling record players 
and needles. The first president was 
a foreigner, F. W. Horn. In 1926 
the company made contracturai ar- 
rangements with Columbia of the 
U.K. to release records and in the 
next year, the American Columbia 

joined in management. Their name was changed to its 
present form in 1946. Also in that year they purchased 
Nippon Denki -Onkyo K.K. (Japan Electric Audio Co.) 
and increased their capital to 360,000,000 yen, In 1966 
they moved into their main offices /studios on what is 
known as "Columbia Hill" in the Akasaka district of 
Tokyo. 

fID- 
T. SN,BWI 

TEICHIKU CO., LTD. 
President: T. Nanko. Manager, international division: !china 
Kinoue. Advertising and promotion: Mr. Arige. Sales man- 
ager: Kikuji Katsuuro. Address: (Main Office: 145 Tsuka- 

achi, Nara City, Nara Prefecture, Japon). Telephone: 
(0742) 22 -0465. Tokyo Office: 2 -1, Nishi-Shimbashi, Minoto- 
he, Tokyo, Japan. Telephone: (03) 502 -0531. Domestic 
labels: Teichiku, Union, Overseas. 

The Teikoku Chikuonki K.K. was 
formed on Feb. 11, 1934, to pro- 
duce and market records and rec- 
ord players in Japan. The first re- 
cordings were sold under the name 
Teichiku, an anagram of the orig- 
inal company's name. The first 
main office was in Osaka, later - 
in 1936- moving to Nara City. In 
1945 the company began to pro- 
duce records after having ceased 

production during the war. In 1954 the company's 
name was changed to its present form. In the 1960's 
the company began making license agreements with 
such foreign labels as those under the MCA roof, 
Scepter, Monument and others and in 1968 entered 
the prerecorded tape field. Teichiku's top -selling artist 
is Haruo Minami. 

VICTOR COMPANY OF JAPAN 
Presidents Y. Kitane. Vice president: Kenjiro Takayanegi. 
Inne.11ve managing di : Hidemasa Nishigaki. Man- 
aging director: Retsaeeri Kesolim . Address: (Main office: 
1 -1, 4shome, Nlhemboshi, Chuo -ku, Tokyo, Japan. Tele- 
phenet (03) 241 -7511. (Tokyo Akasokn Office: Akasaka 
Tokyo Bldg., 1413, Nagata-cho, 2shome, Chiyode -ku, 
Tokyo, Japan. Telephone: 1031 9814211. Domestic labels 
Wetar, Ora., Clty, ghiesekel. 

Victor Company of Japan, com- 
monly called Nippon Victor, was 
formed in September 1927. The 
original capital of 2,000,000 yen 
was invested by Victor of the U.S., 
later combining with RCA of the 
U.S. in 1929. In 1943, RCA with- 
drew its financial investments and 
the name changed to Nippon 
Onkyo K.K. In 1945 the name 
again changed -to its present form 

-and the capital was increased to 540,000,000 yen. 
In 1969 Victor finished its all -new recording studios in 
the Olympic Park section of Tokyo and the facilities 
are said to be the best outside the U.S. or U.K. On 
the company's domestic labels, blind guitarist Osamu 
Minagawa is their top -selling artist, having sold over 
2,200,000 records. Nippon Victor is generally con- 
ceded to be the largest record manufacturing company 
in Japan. 

(Continued on page J -13) 
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I f U i i LL; BEST SELLING RECORDS! 

Yoko Kishi 
"HOPE "(Kibo) 

Ritsuko Abe 
"BONDAGE OF LOVE" 

(Ai no Kizuna) 

Sarah & Melody 
"SOUND OF PACIFIC 

12 TRADITIONAL JAPANESE FOLK SONGS DEFTLY 
ARRANGED IN BOSSA NOVA IDIOM AND SUNG IN ENGLISH 
BY TWO CHARMING YOUNG GIRLS "SARAH & MELODY" 

KING RECORD Co.,Ltd. 
12,2 - CHOME, OTOWA, BUNKYO-KU, TOKYO, JAPAN 
Cable Address: KINGRECORD TOKYO Tel (941) 3111 * Telex : KINGRECD TK4963 

,1 

A Leading Japanese Music Publishing Company 

SEVEN SEAS MUSIC Co.,hd. 
<A Subsidiary' of KING RECORD Co., Ltd. and a Treasur. of Original Japanese Titles> 

Is Waiting For Your Immediate Contact 

12,2 - CHOME, OTOWA, BUNKYO -KU, TOKYO, JAPAN 
Cable Address: SEVENMUSIC TOKYO 
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SERVING TEA TO ALL OF YOU IS OUR WELCOME 

Serving also your record and publishing interests 
is making use of our: 

Aggressive Promotion 
Nation -Wide Sales Organization 
Creative Product Department 

Reliable and up to date Accounting 

This is our way in Japan. 

0 
Nippon Phonogram 

Akasaka Tokyu Bldg., 14 -3, Nagata -Cho, 2- 
Tal: (03) 5803661 Cable Address: 

Co., Ltd. 
Chorre, Chiyoda-Ku, Tokyo 100 

NIPHILOISC TOKYO 

Tokyo Music Publishing Co., Ltd. 
P.O. Box No. 13, Trade Center, Tokyo 105 

Tel: (03) 435 -5276 Cable Address: MUSICATO TOKYO 
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PHILIPS g' IF YOU HAVE A SOUND 
TO OFFER 
THE JAPANESE, 
TURN TO 
NIPPON PHONOGRAM 

Nippon Phonogram know the 
Japanese music market - the most 
dynamic and exciting market today - 
from the inside, as no outsider can. 

We advise effectively, act efficiently 
in recording, pressing, selling, 
distribution, and promotion as we are 
doing for Philips, Fontana, Mercury, 
Ri -Fi, Island, Vertigo, Charisma. 

We provide you with personal 
service. 

We appreciate your needs, 
your difficulties, your problems. 

NIPPON PHONOGRAM - 
the fastest -growing record 
company in Japan 
14-3, Nagata -cho 2- chome, 
Chiyoda -ku, Tokyo. 

on Phonogram are associated 
the Philips group of record 
panies. 

r new offices, right in the heart of 
kyo's entertainment centre, will 
opened in February 1971 on the 

lowing address: 
5 Roppongi, Minato -ku, Tokyo. 
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Covering Local and International Records, Tapes, Video -tapes and Music Publishing 

exve s ij= Qdeon 

IMMWDJATE' 

4eif 

V Awl+, 

MAJOR OM 
R E C O R D S 

LIBERTY 

CARNABY 

TOSHIBA MUSICAL INDUSTRIES LTD. 

TOSHIBA MUSIC PUBLISHING CO. LTD. 

TOKYO JAPAN 
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Japan's Record Manufacturers 

Continued /roan page J -8 

NIPPON GRAMMOPHON CO., LTD. 
President, 5. Irawa. General ,noeoger: K. morito. Sale. 
manager: M. Kosahore. Manager of international dept., 
W. Kimura. Director: W. Arming. Address: 1-a-4 Ohoshi, 
Meguro-ku, Tokyo, Japan. Telephone: (031 4624131. 
Domestic label: Polydor. 

Nippon Grammophon was formed 
as Nippon Polydor Co., Ltd., in 
1953 with a capital of 60,000,000 
yen. The capital doubled in 1954 

and the name was changed to its 
present form. Also in that year the 
company began to release its Japa- 
nese repertoire. In October of 1965 
Grammophon Genno Publishing 
was formed and the parent com- 
pany began work on new offices in 

Meguro, Tokyo, to which they moved in November of 
1967. Deutsche Grammophon GmbH of West Germany 
control 50 percent of Nippon Grammophon stock: 
Fuji Denki is the second largest shareholder with 24.5 
percent and the rest is held by various Japanese in- 
terests. The biggest -selling artists on their domestic 
Polydor label are The Tigers. 

S. IrAMA 

TOSHIBA MUSICAL INDUSTRIES 
President: Yasuke Saga. Executive managing director: N. 
Ishiraka. Publicity and advertising: K. 'rodeo. International 
department: M. Koto. Address: 2 -2 -17 Akasake, Mied o-ku, 
Tokyo, Japan. Telephone; (031 5854 111. Domestic labels, 
Toshiba, Express, Capital, Liberty. 

Toshiba Records was formed as a 

joint venture between Toshiba Elec- 
tric Companies and Capitol In- 
dustries, Ltd., in 1960. Early in 
the company's history, several key 
master licensing contracts were 
drawn with foreign labels includ- 
ing EMI, Capitol, Liberty, Trans- 
global, Warner Bros.-Seven Arts, 
etc. The official financial control 
of TMI is EMI, 25 percent; Capi- 

tol, 25 percent; Tokyo Shibaum Electric, 50 percent. 
The company's Liberty division has experienced re- 
markable sales of records and tapes in the popular field 
with The Ventures, while TMI's Capitol (Apple) label 
has prospered with The Beatles, etc. 

T. MICA 

Japan At A Glance 
Size: 369,662 sq. kilometers; slightly larger than the 

British Isles but smaller than France. 
Geography: Volcanic archipelago in latitudes rang- 

ing roughly from a corresponding point at the U.S: 
Canada border to the U.S.-Mexico border. Four major 
islands (Honshu, Kyushu, Shikoku, Hokkaido) and sev- 
eral hundred smaller islands and islets. Approximately 
85 per cent land area extremely mountainous. 

Population: 100,240,000 (1965 census). 
Gross National Product 43,116,700,000,000 yen 

(Official exchange: 360 yen - $1.00 U.S.). 
Average annual Income per household: 767,000 yen. 

Sise of average household: 3.78 persons. 

Age groups: (approximate) 
male female 

0-14 57,676,000 59,144,000 
15 -29 14,392,000 14,358,000 
30-64 19,437,000 20,974,000 
65- 2,942,000 3,725,000 

Total private automobiles: 7,681,801; Total (non- 
automobile) radio receivers: 57,421,053. 

Total television receivers: 22,485,831; (black /while) 
17,104,666; (color) 5,381,165. 

Average education: (male and female) 12 years. 

Government: Constitutional Democracy. 
Total annual exports (1969): 4,198,711,320,000 yen 

($11,663,087,000). 
Major exported products: 

1. Machinery $4,394,916,000 
2. Iron & Steel 1,272,432,000 
3. Metal goods 1,781,429,000 
4. Ships 982473.000 
5. Chemical goods 684,314,000 

Total recorded music production (1969): 
(approximately) 130,000,000 disks /reels 
(approximately) 56,000,000,000 yen FOB 

Export of recorded product: leas than 10 per cent 
including that to Okinawa. 

JAPAN 

16. 
SHINKO 
MUSIC PUBLISHING CO., LTD. 

2- chome, Tsukasa -cho Kanda, Chiyoda -ku, Tokyo Japan 
tel 129212861-8 
Cable Address 

SHINKOMUSK: TOKYO 

*MUSIC PUBLISHING DOMESTIC &FORBGN 

*PUBLICATION & DISTRIBUTION 

*MUSIC LIFE 

*YOUNG GUITAR 

*MASTER PRODUCTION 

*TALENT MANAGEMENT 

*MUSIC, RECORD & TALENT PROMOTIONS. 

SHEET MUSIC FOLIO, 
BOOKS & ETC. 

Pop Music Magozine for 
the young generation 

Pup Music Magazine for 
Guitar etthusosts & siudeOs. 

ATTENTION ! 

ARI YOU PLANNING TO START NEW BUSINESS IN JAPAN? 

LET US ASSIST YOU ! 

WE RECENTLYOPENED A NEW "ACCOUNTING SERVI- 

CE DIVISION" TO ASSIST YOU IN YOUR EVERY NEED. 

FOR ACCURATE, HONEST & SPEEDYACCOUNTING 

SERVICE AND TOPS IN PROMOTIONS OF YOUR MUSIC, 

RECORDS AND TALENT 

CONTACT "ACCOUNTING SERVICE DIVISION" AT ABOVE 

ADDRESS FOR FURTHER INFORMATION. 
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Sei And Do 

The Japanese As Music Lovers 
By KUNLHIKO MURAI 

President, Alfa Muria 

In discussing the character of the Japanese music 
market, one must first consider the nation's historical 
background, or rather, the origins of its people. 

Unlike some Oriental nationalities, Japanese are a 
mixture of diverse Asian peoples whose cultural back- 
grounds have been merged into one. This is especially 
true in the world of music. 

In Japan today we find descendants of the peoples 
of the South Pacific, Central Asia, China, Korea, Siberia 
and other areas. Likewise, the Japanese cultural roots 
are almost wholly borrowed. 

Perhaps what may be called the outstanding fea- 
tures of the Japanese is the rapid pace at which they are 
able to absorb foreign culture. Evidence of this can be 
seen in the introduction and the speedy absorption of 
Western arts at the time of the Meiji Restoration (1868- 
1912). The fact that the Japanese found no major 
difficulty in applying foreign customs to their way of 
life added a large amount of speed to their adaptation. 

What is now considered to be Japanese music was 
first implanted into the culture from outside sources. 
"Gagaku," which is considered to be the traditional 
Japanese music, and which is still played at all the im- 
portant occasions and ceremonies of the Imperial 
Palace, originally was introduced to Japan from India 
via China. Various adaptations and changes took place 
in the incorporation of this type of music, and the 
finalized form was the world's first symphony "Gagaku," 
produced by the hands of the Japanese. 

It is not music alone that was borrowed. The Indian 
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"sitar" took the forms of the "samisen" (pronounced 
"she- ah- mi -sen," a banjo -like instrument) and the "biwa" 
(similar to a lute) in the realm of Japanese culture. The 
"koto" (vertical harp), another traditional Japanese 
instrument, was also introduced to Japan by China in 
a primitive form. 

One can say that almost all outside influence upon 
Japan before the Meiji Restoration came through China. 
Therefore, all foreign music entered Japan via China 
also. It was only a century ago or so that Japan first 
encountered other and mainly Western cultures directly. 
The music of today would have taken quite a different 
form had the Japanese not opened their doors to the 
West at this time. Another major change in Japanese 
music took place after World War II. Thus, the Meiji 
Restoration and World War II marked two great pe- 
riods of change in Japanese music. 

Music Knowledge 
From the time of the Meiji Restoration up to the 

Second World War, the Japanese people had a scholas- 
tic attitude toward music. For them, "knowledge" of 
music was one of the prerequisites for being among the 
intelligensia. And the diligent nature of the Japanese 
was able to produce, in a very short period of time, a 

number of top -ranking musicians in the field of classi- 
cal music. 

This attitude of "music as part of education" still 
exists in present-day Japan. Most of the outstanding 
classical musicians here are at the same time expert 
educators. 

JAPAN -A BILLBOARD SPECIAL REPORT 

LIKE THE major world markets, Japan looks back on the 
78 rpm disk as an antique 

Another factor which shows the existence of such 
an attitude is the large enrollment of students in the 
Yamaha Music School. This school offers musical edu- 
cation to anyone, regardless of age. Some 300,000 of 
the number enrolled in the Yamaha Music School are 
children and adolescents ranging from three- year-olds 
to the higher teens. Parents, very eager to "educate" 
their children in music, do their best to send their 
children to such institutions. 

Pop Music 
Pop music did exist in Japan before World War II, 

and it did enjoy popularity to a certain extent, but 
only among progressive young people. It was only after 
the war that the Japanese began to feel that it was per- 
missible for the masses to simply be entertained by 
music. Once this attitude was adopted, it grew very 
rapidly, to the extent that today, the music in the 
minds of Japanese youngsters is Western. 

That is to say, they possess a Western outlook on 
music; they are fully aware of the methods of "enjoy- 
ing" music, and actually look at music as do other 
youths all over the world. 

Looking at Japanese music from a commercial point 
of view: that is, looking at the market, one cannot help 
noticing the power of the "Kayokyoku"; the amalga- 
mation of traditional Japanese popular music, "Dodo- 
itsa," "Koutu," and the Western technique of expres- 
sion. The market for the " Kayokyoku" was built up by 
Victor and Nippon Columbia over a period of 50 to 
60 years. These two largest record distributors of Japan 
produced this mixture of the Japanese spirit and West- 
ern technique for the Japanese record market. 

"Kayokyoku" has a large number of supporters, 
fans and lovers. One can safely say that a foreign 
firm will not be able to do good business in Japan if 
it tries to operate outside the realm of "Kayokyoku." 
For example, big hits in the U.S. and U.K. are not 
necessarily so in Japan, while French songs that are 
almost unknown in France make the top of the charts 
here in Japan. 

One noticeable occurrence in the history of Japanese 
music over the past five years is the birth of the "Wa- 
sei pops." The subject of the "Wa -sei pops." or "Japan- 
made pop music" was taken up at the 1970 Billboard 
Conference at Mallorca, and therefore some of the 
readers should be aware of it. 

The emergence of the "Wa -sei pops" was a result 
of various factors in Japanese society, but in my opin- 
ion, there are two big causes. One is the political factor, 
that is to say, the heavy pressure put on the Japanese 
record companies by foreign business concerns. The 
other is the dissatisfied Japanese youth. The youth de- 
manded more beat and more harmony from Japanese 
music, which they found was lacking in the "Kay - 
okyoku." 

However, like all other types of progressive music, 
"Wa-sei pops" resulted in being only one minor phase 
in the long history of the "Kayokyoku" which still con- 
tinues to dominate the Japanese record market as it did 
over half a century ago. 

One type of Japanese music lover is he who listens 
only to foreign music. This type closely resembles the 
"hip" French young man. The "hip" Parisian does not 
wear clothes that are made in France, neither does he 
listen to French music or radio. This youth lives in an 
"America in France." For the Japanese equivalent of 
this type, the music is modern jazz. Thus, in the Jap- 
anese market we can observe the high sales of the 
"Kayokyoku" on the one hand, and Miles Davis and 
Bill Evans on the other. In this country one can find 
the "peaceful coexistence" of the simple and the so- 
phisticated. 

Such was a brief description of the history of Jap- 
anese music and its lovers. I am sure that the readers 
of this article are puzzled by the fact that big U.S. hits 
are unknown here, whereas "unknowns" turn into big 
hits. To this, I myself a Japanese, cannot give a clear 
answer. I can only say that the Japanese intellect was 

cultivated in the Western way, while the spirit of the 
individual still remains to be Japanese. The Japanese 
spirit prefers "Sei" ( "stillness") to "do" ("activity "), 
and in the "sei" it tries to discover the "do," 

Lastly, if anyone of the readers would like to learn 
more about Japanese music and its lovers, or Japanese 
people, my advice is to study Zen Buddhism, Shinto, 
and "Jukyo," Japanese codes of behavior based on 
Confuscian principles. 
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United Artists Music (Japan) Inc 

Nuroyuma Building, 25 3-chame, 'aura, Azu&u 

Minal o -ka Tokyo, Japan 

Telephone: 585 -3480 PRESIDENT TATS NAGASHIMA 

MARUYAMA BLDG. 
25, 3- CHOME, IIKURA, AZABU 
MINATO -KU, TOKYO. 106 JAPAN 
TEL: 585 -3481 
CABLE: TAIYOMUSIC TOKYO PRESIDENT TATS NAGASHIMA 
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THE RIGHTEOUS BROTHERS -popular in Japan until they broke up. 

EXPO '70 attracted top Went from all over the world. The Fifth Dimension in nùd-perlar,,omcr. 

BRASIL '66-an appearance at Expo '70 in Japan. 

SINGER SHIRLEY Moe, part Ato rican, pan Japanese, 
working in Loth war lds. 
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MARIE ARLERICH with Wolfgang Armring, Nipprar 
Grammophon in lapin. 
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FOREIGN ARTISTS 

How Can I 

Be Successful 
In Japan? 
By WOLFGANG ARMING, 

Director, Nippon Gramnmophorr Co.. 
Japan Management, DGG. 

"How can I be successful in Japan ?" 
This question is put to me several times a month by 

artists, managers, producers and others from foreign 
Countries. 

The answer is not easy to phrase. although an answer 
obviously exists. Many foreign artists have been ex- 
tremely successful in the Japanese market and there are 
common denominators to be found in the way their 
success has been realized. 

To discuss this. however, it is perhaps necessary to 
first point out that the "Westernization" of Japan is, in 
my opinion, largely a myth. 

For instance, promotion of foreign artists in Japan 
is developed in three phases: record release: radio pro- 
gramming; personal appearances. Al first glance this 
may seem not to differ from any other country but in 
fact it does. The Japanese would say: "Dosho imu"-the 
same bed, but different dreams. 

A lot more time and understanding in Japan from 
the foreigners' side is essential to build up an artist. 

Japan, this modem industrial giant, emerged as the 
second largest market for pre -recorded music in the 
world, bypassing the U.K. last year. The market has an 
annual growth rate of 20 percent and it will soon pass 
the $200 million mark. 

Music is a vital part of the entertainment culture 
in Japan. Young people, in particular. are more than 
ever turning their attention to the communication media. 
radio, TV, records, etc. International material repre- 
sents about 40 percent. For foreign music companies 
it is a must to try hard to bring a good catalog and 
top artists into this market. This is reflected. by the 
way, by the many joint- venture record manufacturers 
established recently here. 

Following the usual trend of the Japanese younger 
generation, it is satisfying to know that pop music. 
artists. jazz from the U.S., as well as English rock and 
other material are of major interest among Japanese 
music fans. Faithful to their idols. they don't forget 
them quickly. Many foreign entertainers who may have 
a hard time selling their product in the U.S. or U.K. 
are still big sellers here. Although there is strong U.S. 
influence. Japanese also like French and Italian artists 
and their music. 

Long range policy and planning is necessary in pro- 
moting the foreign artist. It takes at least one year to 
make a foreign artist known here and another two 
years -if at all- before he becomes a household name. 
It doesn't matter, indeed, whether an artist is already a 
big one in the U.S. or Europe. In Japan, whoever it 
might be. how many millions of records he has sold 
elsewhere, he has to start from scratch. 

U.S. Pattern 
Since there is a tendency, however, to follow the 

U.S. pattern, it is of course a help if he is listed among 
the top ten on the charts in the U.S. or U.K. One 
should not be misled into believing that top-of-the-charts 
fame leads to automatic success in Japan, though. 

Who is going to explain this phenomenon to our 
partners, producers or the artists abroad? Sample records 
and foreign hitlists are studied very carefully by Japa- 
nese record companies. Let's assume the a &r department 
of a Japanese record manufacturer has made the deci- 
sion to release a record. They are somehow (I have yet 
to discover their "secret" formula for the decision) 
convinced that the release will appeal to Japanese fans. 
Once the release receives even a modicum of attention 
the artist is virtually guaranteed a successful career in 
Japan. In many cases he stays longer in the spotlight 
here than in his native land. 

Japanese are very faithful to entertainers they es- 

pecially enjoy. The Ventures. Astrud Gilberto. the Bee 

Gees (as a group and as singles), the Walker Brothers, 
Boots Randolph, many, many evergreen jazz men, 
Alfred Haase, just to mention a few, are not forgotten 
over here. They fill concert halls and still achieve 
remarkable sales. There are even cases in which the 
continuing popularity of an artist who has gone stale in 

(Continued on page 1 -18) 
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Eastern creates 
hearts of music 

REPRESENTATIVE OF 
ROBBINS 

LEO FEIST 
MILLER 

HASTINGS 
PINE RIDGE 

FRANCIS, DAY (I HUNTER 
DONNA 

B. FELDMAN 
ROBBINS, LONDON 

Publishing 
Record and Music Tape 

Exploitation 

Eastern Music 
Publishing Co., Ltd. 

Kyowa Bldg., 34, Shiba Kotohira -Cho, Minato -Ku, Tokyo, Japan 
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THE OTHER side of foreign talent in Japan -Stockhausen, 
during one of his appearances. 

CONDUCTOR HERBERT Von Karajan, right, makes reg- 
ular Japanese appearances. 

ANOTHER EXPO appearance -Sammy Davis Jr. in action. 

JAZZ TRIO led by George Omaha, resident at the Ph Inn. 
Shinfuku, Tokyo. 
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How Can I Be Successful in Japan? 

Continued from page J -J6 

his own country has helped him make a "comeback" at 
home. 

If a Japanese record company finally has decided to 
represent an artist, a long -range plan -usually a three - 
year program -is set up. The release and promotion 
policy is hammered out; the company makes sure to 
have at least four of five singles and two or three LP's 
available for the firs) year. 

At the same time they start promoting the product 
via radio. The response of the audience is of great 
importance, and is the basis for all future planning. 

There are now some 48 commercial radio broad- 
casters in Japan with 157 stations spread over the 
country (which is about the size of California. don't 
forget). More than 34 million radio sets are in use. or 
1.4 sets per household. According to the latest surveys. 
classified by time band, sex, age group, etc., people 
listen to the radio, in many cases, more frequently than 
they watch TV. 

The largest segment of female listeners, for instance, 
is in the age group of 20 to 24. There is a general 
emphasis on programming for young people here -tailor 
made for the music promoter. 

Music and entertainment programs are by far the 
most popular with all groups of radio listeners. "Mid- 
night" programs (10 or I I p.m. to dawn) are regular 
listening for teen -agers and students. According to a 

survey, 43 percent of the buyers of a new single, heard 
it first on radio, 16 percent on TV and 13 percent read 
articles in magazines and thereby got the impulse to hay. 

Japanese record companies, fully aware of the 
importance of radio plugging, have their own sponsored 
radio programs, in which they concentrate on those 
artists they want to back up. Many of the broadcasters 
have direct corporate affiliation with record manufac- 
turers as well as with other media. 

One Year 
As I mentioned before, it usually takes one year to 

make an artist well known. There is no rule without an 
exception: The Shocking Blue with "Venus" had a 

smash No. 1 on the charts within ten weeks. And this 
was without the help of a personal appearance in Japan 
by the group. Such exceptions are rare. however. 

Radio programming together with an intense promo- 
tion in the popular magazines is launched for the new 
artist. Japanese by nature are very eager readers. Re- 
flecting the elevation of living standards, diversification 
of hobbies and pastimes, magazines devoted to golf. 
automobiles, fishing, music. guitar playing -you name 
it -have gained extensive popularity. There are some 
ten popular music magazines with a circulation of ap- 
proximately 80.000 each. These feature full four - 
colored pages with artists, their personal data and other 
relative information, as well as extensive and often quite 
academic and serious discussions of the music and the 
musicians. Such magazines are. in effect, "trade or 
"business" magazines edited for the compleat fan. 

By the constant impact of the radio and magazine 
media, the market is being prepared for the new artist 
( "new to the Japanese), and at this stage of promotion. 
the next step is being planned. This step -and it's a 

big one--is the bringing of the artist to Japan for 
personal appearances. 

There are many important peculiarities to he con- 
sidered in such a step but suffice it here to say that 
the key point is the cost. You will hardly ever find a 

promoter in Japan who will risk an expensive tour 
without seeing to it that the preparation for such a 

visit is handled entirely by the record company. It's 
a good example of two closely -related parts of the busi- 
ness supporting each other for the benefit of both. 

Concerts are very well organized in general; the 
houses are packed. For an artist from abroad it is a 

pleasure to have a schedule -once fixed -adhered to 
faithfully. But the visiting artistes time is imposed 
upon -to good effect -with TV shows. guest shows. 
radio program appearances, sign parties (autograph 
parties at record shops. etc.) and newspaper and maga- 
zine interviews in addition to his concerts. This time 
is the most decisive; will the artist make a break- 
through in the Japanese market? If yes, then it means 
he will make sales for many years to come. 

Tour influence 
One can only make an instinctive guess as to the 

exact amount of influence a personal appearnce will 
have on any given artist's sales in Japan. Following 
what seems to be an international trend, the release of 
l,P's versus singles is increasing. If an artist moves 
50.000 to 100.000 singles per item during his first year 
of radio promotion in Japan it's likely he'll be invited to 
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make a concert swing through the country. His intin- 
erary will include, probably. two or three concerts in 
Tokyo, one or two in Osaka and perhaps one in Kyoto 
and Nagoya. 

His successful single record becomes more and more 
a promotional medium than a straight revenue item. 
And a personal tour by the artist may very well raise 
the turnover of that hit single by around 20 percent, 
depending, of course, on the song itself. In this way. 
the tour and the record tend to reenforce each other as 

promotional as well as revenue producers for the artist. 
Live concerts in Japan determine a career of an 

artist and keep him in the spotlight. Ask The Ventures 
or just take a look at the foreign hit singles here.. 

Language Use 
His native language is the easiest and best for the 

artist to use, I believe. If it happens to be English, 
it's better still. French and Italian are also liked by 
Japanese. There is no demand for German songs and 
artists in the pop field. although one exception comes to 
mind: Vicky. She made the charts and stuck, hut used 
French lyrics. 

My advice to foreign artists: sometimes he may at- 
tempt to record a Japanese -language song. But don't 
overdo it. The Japanese usually don't like to many of 
their songs sung by a foreigner. It's hard to understand 
this situation at first; there is. in other fields. a trend 
toward the use of bilingual foreign comperes. foreign 
or mixed -blood models for TV, magazine illustrations, 
fashion shows. etc., and there are several foreigners 
among the galaxies of film stars. When it comes to 
songs. however, the public prefers its own. 

There are exceptions to this, too. Betty & Chris, 
two lovely blondes who hail from Hawaii, recorded 
several Japanese pop songs and became immediate hits 
about a year ago. They are still going strong and are 
regarded as "local" artists. 

Classical Scene 
The Japanese love music, especially classical. It 

represents 13 to 15 percent of the total: a relatively 
big slice of the cake, especially if you compare it with 
the U.S. (approximately 5 percent). 

Consequently, they admire classical artists of every 
kind. particularly those from Europe. Europe is still 
regarded as the cradle of classical music. 

Promoters organizing classical concerts can count 
on good turnouts. There is not a doubt that a high 
international reputation will help to convince a promoter 
to arrange a concert lour. But they also ask for a 

proper preparation of the market by the record manu- 
facturer. 

Music lovers and record buyers are retched through 
radio and a handful of specialized magazines. The re. 
views play an important part in promoting artists and 

records: the influence of a good review on record sales 

personnel and. therefore. the public is indeed strong. 
One can only appreciate this fact if he is familiar 

with the Japanese character. Japanese generally feel 
a certain insecurity when faced with culture streaming 
in from the West. They are prone to taking the opinions 
of their "leaders" quite seriously- teachers. critics and 
other opinion -leaders have great influence. 

Concerts which are usually sponsored by newspapers 
or broadcasting firms receive, naturally, a great deal of 
promotion. 

Some record manufacturers. including Nippon Gram - 
mophon, try to make full use of television for pre-tour 
publicity. Since it is becoming more and more exensive 
and diffficult to import classical artists and symphonic 
orchestras, we have started to film recording sessions in 

their hone countries. We distribute copies of the pro- 
motional films to TV stations in Japan, arrange per- 
formances for dealers. music critics and even for the 
public. 

In Japan. we had tremendous success with a film 
documentation of Karl Boehm conducting "The Mar- 
riage of Figaro." It helped to promote the conductor. 
to promote the record set and to increase the pace and 
size of sales considerably. 

The same is true for concert -films with H. v. Kar- 
ajan, a recital with Dietrich Fischer -Dieskau or re- 
cently a documentation about DGG's special Bee- 
thoven Edition. 

In conclusion I'd like to return to that question asked 
of as so often, "How can I be successful in Japan ?" My 
advice is this: have discipline, be patient, be friendly, 
keep your promises, tell the truth, don't change your 
mind or programs quickly. 

Maybe in Rome you can do as the Romans, but in 
Japan you must do as the Japanese, at the same time 
keeping your own individuality and personality. 
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PONY GROWS 
DIMENSIONALLY 

Our company is backed up by The Fuji - 
Sankei Group -Fuji Telecasting Co., Nip- 
pon Broadcasting System, Inc., and The 
Sankei Shimbun -which is the largest 
mass communication system in Japan. We 
have grown with this group and pioneered 
a new field -the audio -video industry. 
PONY PM, our music tape is a well 
known brand name and widely accepted. 
Our color video tape, PONYVIDEO is 

gaining wide acceptance abroad, as is our 
music tape. 
With our subsidiary Canyon Records, Inc., 
we are greatly expanding. 

G 

EO 46.1e71.11-. 

PON CRNYDN RECORDS, INC. 
INC. FUJI PONY, INC. 

World Trade Center Bldg., Hamamatsu -cho, Shiba Minato-ku, Tokyo 105, Japan 
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MUCH FOREIGN latent comes into Japan vin rho o/Jico, of IVUttu,e 

You see it on Japanese handbills, on posters, on 
television, on theater marquees. In huge, glittering letters 
is printed, "SO- AND -SO TALENT AGENCY PRE- 
SENTS!" followed by a skinny line of miniscule type 
containing the name of the particular artist appearing in 
whatever concert is being promoted. 

This is not always the case, of course. Established 
stars rate their own top billings. But its been a trend of 
the business in Japan of late to present as much new 
talent as possible to a public hungering for an all -new 
sound -something they can latch onto and call their 
very own. The Beatles might be groovy and all that, 
but the Japanese are crying for someone to deliver them 
from imported popular material, no matter how good, 
and to create a truly "Japanese sound" in creative, 
modern, popular entertainment. As a result, the giant 
talent agencies here are prone to launch new talent 
right and left, giving the newcomers the benefit of the 
giant's name and reputation. 

Thus the agent here often assumes the status of 
superstar. It's a strange world. 

The emphasis is on youth throughout the world, and 
Japan is no exception. Actually, it can be said that the 
accent on youth, especially in the entertainment world, 
is even greater in Japan than, for instance, in the U.S. 

An extreme example was the sale of 1,500,000 
records of "Kuroneko no Tango" (Black Cat Tango) 
sung by a six-year-old boy, Osamu Minagawa. Nippon 
Victor expects total sales to mach 2.5 to 3 million before 
the black cat ends its dance. 

With TV directors and producers obsessed with the 
idea that only youth can up their listener ratings, it is 

no wonder that the younger singers, many of them in 
their teens, are given the biggest exposure on TV. 

The main complaint concerning the programs on 
TV with emphasis on music is that the same singers 
appear too often -sometimes on two or three different 
stations at the same time-singing the same song daily 
for months on end. 

The biggest talent agency in Japan is Watanabe 
Production, which has seven companies under its wing. 
The singers, choral groups and bands as well as actors 
and actresses under contract to Watanabe Production 
total approximately 1,000, including most of the top 
popular singers and bands of Japan. 

The other talent agencies are all very small in com- 
parison, with staffs usually numbering 20-30. 

Watanabe Production operates schools in Tokyo, 
Osaka, Nagoya, Hiroshima and Fukuoka to train new 
talent. Periodically, about 50 new students are admitted 
to each school from among about 200 applicants. 
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TALENT SCENE 

Prorhrerions 

Agent As Superstar 
By SHIG FUJITA 

Columnist, Asnhi Evening News 

Talent scouts also recommend that promising girls 
and boys be admitted to the schools for training. 

After completing training in the schools -the num- 
ber of months or years in school depends on the indi- 
vidual's ability and efforts -potential talent enter the 
"Shinjin Yoseika" (New Stars Training Section) of 
Watanabe Production for further training. 

The next step is the "Seisakubu" (Production Depart- 
ment) where a project team studies the "new star" from 
all possible angles to decide what kind of songs he or 
she should sing and how he or she should be sold to 
the public. 

Investment Gamble 
During this training period, Watanabe Production 

bears the costs involved and even gives the trainees 
living expenses. This, of course, is an investment - 
actually a gamble, since there is no guarantee it will 
pay off -in the potential of the trainees. 

Consequently, it is only natural that a "new star" 
will not be paid too much in the beginning, for the 
talent agency must get back its huge investment. 

Shin Watanabe, 43-year-old president of Watanabe 
Production, pointed out, `There are cases like that of 
Eri Tsuruma, who just put out a record on the CBS/ 
Sony label. We have been training and taking care of 
her for six years, and now she is finally paying off." 

Watanabe believes that the older singers are not 
used more on TV because they do not adapt themselves 
to the musical tastes of the "today" world. 

New talent is also discovered through singing con- 
tests as in the case of chanson singers. The Ishii Music 
Office, which is run by Yoshiko Ishii, daughter of a 

former Cabinet Minister, runs a chanson contest each 
year with the co- operation of Air France. Winners are 
given a trip to France and a contract with the Ishii 
Music Office. Several singers have become stars as a 

result of this contest. 
The Yamaha Foundation for Music Education has 

begun to advance into the popular music field, and it 
started holding the Nemu Popular Song Festival at the 
spacious Nemu-no-Sato of Nihon Gakki Co. in Mie 
Prefecture last year. 

New singers are given a chance to sing new songs 
written and composed specially for this music festival, 
and those who make a good showing in the festival have 
a chance of becoming popular. 

Labor Law 
A labor law, which was promulgated back in the 

Meiji Era (1867 -1912), prohibits contracts of more than 
one year. 

JAPAN -A BILLBOARD SPECIAL REPORT 

President Watanabe of Watanabe Production points 
out, "Even Labor Ministry officials admit the law is 

outmoded, but they say nothing can be done about it 
for the time being. We feel that longer contracts should 
be permitted, for they will benefit the talent as well as 

the agency." 
Concerning the fact that Japanese agencies and 

artists are not as strict as in the U.S. concerning con- 
tracts, Watanabe says that this is due to the Japanese 

thinking and feelings. They consider contracts as gentle- 
men's agreements and feel that when inconveniences 
arise, contracts can be revised or abrogated through 
talks. 

As for why super talent agencies sometimes get 
bigger billing than the stars themselves, the simple 
reason is that the "stars" just don't have the ability to 
stand on their own feet. This is not always the case, of 
course, and there are some established singers who are 
acknowledged by everyone to be really good. 

As pointed out before, Watanabe Production has 
become a small -xnle conglomerate, operating talent 
schools, producing dramas and commercials for TV, 
managing copyrights, operating a recording studio, 
handling stage and screen actors and actresses, produc- 
ing music tapes, pressing and selling records and op- 
erating two jazz and pop bars. 

It has offices in Fukuoka and Osaka and plans to 
open another one in Sapporo early in 1971. 

President Shin Watanabe and his wife, Misa, who is 

president of three of the companies in the group, take 
turns going overseas to inspect the music world in other 
countries and get new ideas. 

Watanabe Production has recently gone into the 
business of bringing foreign singers to Japan, and it is 

internationally known that Misa was in charge of popu- 
lar music programs at EXPO '70 in Osaka in March - 
September 1970. 

The other talent agencies -some have been in exist- 
ence longer than Watanabe Production -are also spread- 
ing out and going into all facets of the entertainment 
world. 

These smaller agencies have also made great con- 
tributions to the popular music field by discovering and 
polishing new talent. 

It is a sincere hope that the talent agencies will go a 

step further and nurture Japanese singers and other 
artists who can win international reputations, not just 
because they are something Oriental and "exotic," but 
because they are really outstanding. 
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It GREATEST 

AND OLDEST 

MUSIC TAPE 

MANUFACTURER 

& DISTRIBUTOR 

JAPAN 

ojiolloit 
President : MISA WATANABE 

5,1 -Chome Wakaba, Shinjuku -ku, Tokyo, Japan. Telephone :TOKYO(25g)0191 

apollon. CORPORATION OF AMERICA 
606 N. Larchmont Blvd. Los Angeles, Calif. 90004 U.S.A. 
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TRADE ORGANIZATIONS 

Group Think And Face 
The Japanese seem neither to approve nor resent 

the term "economic animal" as it is so often applied 
to them. 

Some businessmen even take extreme pride in their 
abilities to channel their entire waking lives into their 
jobs- living for little else but the "good" of their com- 
panies. These are the salarymen, the nine -to -niners who 
join a firm upon graduation from college and stay with 
it- oozing their way up the corporate capillaries -until 
they are put to pasture at age 55 or so. Family life, 
personal vacations, after -hours recreations -all these 

are dominated by The Company, the Big Brother of 
post -war super- industrial Japan. 

Others, of course -especially the younger genera- 

tions -are forging a new style of life for themselves. 

one centered around individualism, around the fruits 
(mostly material) of their new -found affluence. 

Still, paternalism and "group- think" are long- estab- 
lished patterns of life in Japan. This is not mentioned 
as criticism but rather as a fact necessary to the under- 
standing of business activity in Japan. 

And just as the path of the average Japanese sal - 

aryman is mapped step by careful step by the business 
entity to which he's pledged his life, the individual 
company itself follows paths mapped by the combined 
wisdom of its peers. 

The concept of industry-wide associations or or- 
ganizations is not restricted to Japan, of course. But 
perhaps here more than in any other nation an asso- 

By MALCOLM DAVIS 

ciation or organization in a given field has a power 
and importance unmatched by any individual within 
that field. 

In any society as 'face"- conscious as Japan's, any- 
one who attempts to conduct his business outside of 
the recognized organizational structure must have not 
only a far better mousetrap but also a 100 percent 
guarantee that the paths to his door 're already a foot 
deep and clear of booby traps. 

The laws of Japan, as well as the deeply rooted 
and clearly defined traditions of commerce, are de- 
cidedly in favor of industry-wide wheeling and dealing. 
"What's good for my fellows is good for me and my 
country" is the by -word of most business firms. To 
some observers from other countries, this smacks of 
"restriction of trade," "suppression of free competi- 
tion." etc. Japan shrugs off these comments as easily 
as the salaryman ignores being called an "economic 
animal" however, and continues on her steady course, 
becoming more and more competitive in the world 
market, becoming more and more affluent at home. 

The key to the music business in Japan lies within 
her many industry-wide organizations and associations. 
These are called, generically. "kyokai" and -without 
going into the programs, policies or politics at play 
within them -the major ones are profiled as follows: 

NIHON RECORD KeOKA1 (JAPAN PHONOGRAPHIC RECORD ASSOCIATION) 
Maesewe 11I09., 41, Naaheberl, Chymku, Inka. 
TEL: Sanadas 
President: Yutaka Ande 
Established April SO 190 
Membership: Record tape n.nutantunn 

Music Publishing 

Music publishing as a separate profession within 
the music industry of Japan has a history of only 10 

years or so. 

This fact is largely due to two factors, the special 
relationships between record manufacturers and song- 
writers and the lack of understanding on the part of 
JASRAC (The Japanese Society of Rights of Authors 
and Composers) of the particular needs and wishes of 
music publishers. 

From 1959, about ten sheet music printers have 
entered the music publishing field by way of con- 
tracts with publishers in the U.S. and are licensed 
as copyright holders. 

With the appearance of such companies -sub- 
publishers of foreign works as well as domestic - 
JASRAC began to accept members from the publish- 
ing field and today has about 160 publishers as 

members. 

Despite the vulnerability of the music publisher in 
Japan, no union has been developed to help protect 
them. There arc, of course, two associations to which 
most publishers belong. One is called "NOSK" (Nippon 
Ongaku Shuppansha Kyokai or Japan Music Pub- 
lishers Association) and the other is "JAMP" (Japan 
Association of Music Publishers or, in Japanese, 
Zennihon Ongakusha Renmei). 

NOSK is about 10 years old and two of its officers 
were elected to the board of directors of JASRAC. 
JAMP is centered around publishing companies hav- 
ing direct connections with broadcasting companies 
here. 

Of the music publishers who are members of 
JASRAC, the following shows their major activities: 

1. Sheet Music: Ongaku no Tomosha, Zenon, 
Shinkogakufu, Nippon Broadcasting Publishing, etc. 

2. Sub -publishers: EMP, IMP, OMP, Suisei -sha, 
Toa, Ongakusha, To -on, Taiyo Ongaku, etc. 

3. Record Company-connected: Crown Music, 
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armata canai tram) ( ALWAPAN INSTRUMINT ASSOCIATION) 
Gessi Karen, 241141, Salakanda, Chiyada.Ku, Tokyo 
TEL: 2$1Ja45 
Prodded: senhid Kawakami 
Membership: Rasa frnt nt retailers, 

Maul in omemanf.nnesn and 

ZENKmU RECORD OROSNI nteeonAI (AIIJAPAN RECO20 DEALER Mauer. 
zarina) 

/a Tamara GAM Ca., 434, Gina, Chuo-ku, Tokyo 
TEL 3434051 
President, Manche Ilhare 
Membership: Rood wholesaler. and retailers 

2E100KV Recatasen KUMIAI neunmal (ALL-JAPAN RECORD DEALER 
UNION 

Sudeten 
ORGANIZATION) 

344 Fuliml, Chiyeda.ka, Tokyo 
TEL: 2444041 
Directors: Shloru Matsushita, Wm Noyade, Seidl Merekeml 
Membership: Record retailers 

NIPPON 
RIGHTS OF AU HORS AND COMPOSERS) 

JAPANESE SOCIETY 
OF 

lessee Bide., 7.13, ,shame, Nishl.Shimbasi, Minata-Ra, Tokyo 
TEL: 50224551 
Prodded: Kelso Heriusti 
Established 

p i.Pa^ne18only 
1939 

are 0151614): author, cmepeurs, mode 
publishers 

MRS. GEORGE THOMAS onoraR A ASSOCIATES 
Room 419 NIMya Park Bide., 1.1 Vankuehe, CMyda.ku, !dye 
TEL: 271-11184 

Membesrship:eM sis publishers, record manufacturers (entry rereise) 

NINON ONaAKU saaPPaNSNA KYOKAI (JAPAN MUSIC PVBLISHRRS ASSO' 
CIATION) 

Kyewe Bldyy., 54 KnakirasRO, Mlnetoiu, Tokyo 
TEL: SOI'tSdd 

bdant 
S a aa kb9 

41 

Membership: Publ{shm 

IENKOKU ONGAKaSHA RENMEI (JAPANESE ASSOCIATION OF MUSIC POI. 
USHERS) 

/e Richton TBS ana. 3340 Ak , Miaate.ku, Tokyo 
TEL: TEL: 
President: Sure Akme s 

se 

ynMembership 

Mode Publi shers 

One Man's View 
By SHOO KUSANO 
director, SHinko Music 

Grammophon Gaina Shuppan, Columbia Ongaku 
Gaino, Seven-Seas (King Records), Toshiba Ongaku 
Gaino, Victor Shuppan, etc. 

4. Production Company -connected: Gei -ei Ong - 
aku Publishing, Stonewall Publishing, Daichi Ongaku 
Publishing, Tokyo Ongaku Publishing, Nishino Pub- 
lishing, Manase Publishing, Watanabe Ongaku Publish- 
ing, etc. 

5. Broadcasting -connected: Nichion, PMP. Fuji 
Ongaku, Central, etc. 

6. Talent Promotion -connected: Ishihara Music, 
Gendai- Kikaku, Tanabe Music, Terauchi Music, Barb 
Music, etc. 

7. Composer -owned: All Staff Publishing, Oriental 
Music, Ai -Pro, Rhythm Music, Alfa Music, Good 
Music, etc. 

g. "Old Directors ": New Orient, S &T, etc. 
9. Instrument Manufacturer -connected: Kawai Mu- 

sic, Yamaha Music, etc. 
W. Foreign company -related: Aberback Tokyo, 

Walt Disney. etc. 
The above is by no means a complete list, nor 

are the categories exclusive. But it is an indication 
of the typas of connections existing between music 
publishers and the rest of the business in Japan. 

All publishers in Japan must make new contracts 
each time a work is published. No individual person 
may make application for collection of fees directly 
from the user. 

In this connection, strictly speaking, JASRAC is 

the only organization duly authorized by the Govern- 
ment to collect fees for performance, recording rights, 
publishing rights and others. 

However, just after WW II and during the Occu- 
pation, George Thomas Fabler began an agency for 
collection of royalties of mechanical use of U.S. copy- 
rights and was authorized by the Occupational Gov- 
ernment to do so. His widow now continues the office. 

As I mentioned earlier, JASRAC acknowledged the 

JAPAN -A BILLBOARD SPECIAL REPORT 
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existence of the publisher about 10 years ago and 
permitted music publishers to join their organization. 
But it was only until five years ago that publishers 
were admitted to the board of directors of JASRAC. 

At present there are 17 directors of JASRAC. Six 
come from the composers group, six from writers 
group, three from within JASRAC itself and the re- 
maining two are from the publishing side. 

A few words on the character of publishing in 
Japan and Japanese music may be appropriate here. 
In the past, foreign music took the lion's share of the 
local market. But when we look at the Hot 100 of 
Japan today, an average of only 35 tunes are foreign; 
Ilse rest are of Japanese origin, I believe that the 
reversal of trends is due largely to the efforts of 
music publishers in promoting their catalogs. 

Also, in the last two years or so, there has been 
a trend for music publishers to become producers. 
Roughly 30 to 35 percent of the hit songs currently 
on the charts here have been produced by indepen- 
dent publisher /producer companies. 

As for the future of music publishing in Japan, 
the most talked -about development is the new copy- 
right law which has been passed by the Diet and 
which will go into effect from Jan. I, 1971. Its most 
outstanding feature is that it will force radio broad- 
casting firms to pay performance fees for each record 
they play on the air. In the past, they had only to 
mention the name of the record and the label. How- 
ever, there is uncertainty here if the music publishers 
which are controlled by the broadcasting firms might 
not be depended upon more heavily by broadcasters 
in the future. 

Overall, however, the future for all music pub- 
lishing activity in Japan looks very good. As JASRAC 
becoming more effective, the publisher is beginning 
is becoming stronger and as the copyright laws are 
to come into his own in the Japanese market. 
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SEE! 
ACTION 

of 
ALL STAFF 

GROUPE 
Business Outline: 

Management of artists Planning and production of shows 
Motion picture production Production of film commercials 
Record production Music publishing service 
Coordination and management of song writers and composers 

Our company has consistently year-after-year produced million -seller records and artists under our 
managership are top-class in their fields in Japan. With tieup agreements with major Japanese 
companies we produce commercials and motion pictures, which are ranked top productions over 

all other like productions. Taku Inumi, president of our company, is one of the leading composers 
in Japan. In addition we have many superb composers exclusively contracted under our aegis. 

Our diversified business network is prepared to meet the challenge or requirement from any 

corner of Japan. 

NAOMI BAGARA 

(VICTOR) 

CUtt Q 

(LONDON) 

HIROKO VINCI 
(KING) 

ROKO NINJG 

(KING) 

NEI MATSUNAGA 

( VICTOR) 

k 
d1r-94P Ji -4 2 it 

JAMES TAKT 

(LONDON) 

SAWAKO KANA 

(VICTOR) 

SHUKO IZUMI MARI TANADA 

(KING) (UNION) 

TIME FIVE 

(KING) 

TAEKO KAYABE 

(PHILIPS) 
HIROSHI ISHIOKA 

(TOSHIBA) 

t'i 
KEIKO MURASE 

(MINORUPHONE) 

MIKAKO KODACHI 

(MINORUPHONE) 

EMIKO TAKEMOTO 

(CANYON) 
M. OKAZAKI QUINTET WORLD DANCERS 

ALL STAFF PRODUCTIONS, INC. ALL STAFF MUSIC CO., LTD. ALL STAFF MOVIES, INC. 

FONTAINE RECORDS, INC. NEW ORIENT MUSIC, INC. 
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As Known 

TORO MOVIE 
The biggest film - 
producing Com- 
pany in Japan. 

Now Creating a 

Great Sensation in the 

Record World. 

TOHO RECORDS 

For the best in result: 

Contact us for distribu- 

tion: 

TOHO RECORDS CULTO 
Head Office: 

14 -1-Chome, Yuraku-Cho, Chiyoda-ku, 
Tokyo. Japan Telephone : 591 -1211 

Branch Office: 
Toho International, Inc. 
1501 Broadway -New York, New York - 

10036 Telephone :10-3-5258 
834 South La Brea Ave. Los Angeles, 
California- 90036 

Telephone : 933 -5877 
C10 Representant De Towa Co.. Ltd. 
Queen Elizabeth Hotel 43. Av. Pierre - 

Ler-De- Serbie, Paris 8e 
Telephone : Bal -2293 

Mr. S. Oedo 
Via Reno 4,00198 Rome, Italy 

Telephone : 850617 

J-24 

COPYRIGHT CLEARANCE 

JASRAC and Folster 
Japanese record manufacturers, composers, authors 

and music publishers look to one official organization 
for the collection of rights and royalties related to their 
creative products. Likewise, their foreign counterparts 
have but one collection agency acting in their interests. 
These two organizations are JASRAC, the Japanese 
Society of Rights of Authors and Composers, and the 
Mrs. George Thomas Folster & Associates agency. 

JASRAC is a non -profit association incorporated 
under the Civil Law of Japan. It is the only musical 
copyright clearance organization in Japan officially li- 
censed by the Commissioner of the Agency for Cultural 
Affairs under the "Law on intermediary business con- 
cerning copyrights" for the conduct of intermediary 
business activities concerned with the copyrights of mu- 
sical works. (The Folster agency is officially licensed 
under a separate law.) 

The administration of JASRAC covers all the copy- 
rights of musical works, i.e., all the rights for their pub- 
lic performance, motion picture synchronization, me- 
chanical reproduction and publications. 

Fees and royalties are collected for the use of the 
musical works by JASRAC in accordance with the "Fee 
scales for musical works" which is duly approved by the 
government. 

JASRAC is entrusted with the copyrights of almost 
all (over 90 percent) Japanese authors and composers 
and, under the contracts it has signed with more than 
40 copyright licensing organizations in .over 30 coun- 
tries of the world, administers the rights of the works 
in the repertoires of these organizations. It is, therefore, 
an established fact that JASRAC does administer a 

broad and complete repertoire comprising the copy- 
rights of roughly all the musical works being used in 
Japan, irrespective of their origin. 

JASRAC was formally inaugurated Nov. 18, 1939. 
In 1960 it joined the MAC and in 1968 was admitted 
into full membership of BIEM. 

A total of the fees and royalties collected by 
JASRAC has surpassed the 4 billion yen (approx. $11 
million) level in fiscal 1969, as compared with the col- 
lection of about 30,000 yen made during the first year 
of its operation. 

Keizo Horiuchi is the president of JASRAC, pre- 
siding over a 17 member board of directors, two of 
which are representing the interests of music publishers 
in Japan. 

There are a total of 4,051 members in JASRAC 
(as of May 1, 1970) and are as follows: Associate 
members, 2,897 (including 130 music publishers); full 
members, 1,154 (including 29 music publishers). 

JASRAC has about 20 employees, and is located 
in central Tokyo in a brand -new building, "Jasrac 

MRS. GEORGE THOMAS FOLSTER -collecting for for- 
eigners in Japan. 

House" at 7 -13, 1- chome, Nishi -Shimbashi, Minato-ku, 
Tokyo, Tel: (03) 502 -6551. 

The Folster agency, also located in central Tokyo 
in the Hibiya Park Bldg., room 423, 1, 1-choose, 
Yuraku -cho, Chiyoda -ku. Tokyo (Tel: (03) 271- 6084), 
represents an impressive list of foreign music publishers. 
Now headed by the wife of the late George Thomas 
Folster, the agency was formed in the late 1940s to 
collect mechanical rights only. The following is a par- 
tial list of the Folster agency's main clients: Belwin- 
Mills, Big Seven, Boume, Daywin, Chappell (Inc. and 
Ltd.), Edwin H. Morris (Inc. and Ltd.), Famous (Para- 
mount), G. Shirmer, Gil, Irving Berlin Music, Lawson 
Gould. Lois, Michael H. Goldsen (Criterion), Mieles. 
Morro, Regent, Southern (World Group, Peer), Vogue, 
Burlington /Palace, Campbell Connelly, Dick James 
(Northern Songs), Lawrence Wright, Peter Maurice 
(Keith Prowse), etc. 

JASRAC HOUSE -headquarters for the Japanese local 
collecting society. 

JAPAN - A BILLBOARD SPECIAL REPORT 

CHECKING STAFF at JASRAC. 
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Listen!! Our Sound 

Call on 

EASTERN SUN 
ENTERPRISES CO., LTD. 

KyawaBldg.,34,Shiba Kotahira -Cho, Minato -Ku, Tokyo, Japan. 

THANKS TO 
AARON & FREDDIE ACHILLES & FRANK JOHNNY ALADDIN DON ALAN HERB ALPERT THE TIJUANA BRASS 

JAN AMES ANDRINI BROTHERS AUGIE & MARGO PAUL ANKA ANRITA & DIANE BOB ANTHONY THE APOLLAS 
LOUIS ARMSTRONG BARRY ASHTON REVUE THE ASTRONAUTS FRANKIE AVALON BARBARA BARR * 

SUSAN BARRETT BAYANI & ROMI THE BEATLES GILBERT BECAUD FREDDIE BELL VICKI BENET TONY BENNETT 
BROOK BENTON BERLINER BALLET BLUEBELL DANCERS PAT BOONE BOSSA RIO BROTHERS CAINE 

BROTHERS FOUR BUCKLEY & COLLINS BYRON & HOWARD BUDDY CAGLE CALENDAR GIRLS JO -ANN CAMPBELL * 
CARI SCOTT TRIO VIKKL CARR EDDIE CASH CARMEN CAVALLARO RAFAEL CENTENERA CHADONS CHAPEAUS 

JUNE CHRISTY CLARK BROTHERS ROY CLARK ROSEMARY CLOONEY NAT KING COLE THE CORONADOS JUDY CORRIGAN 
THE COUNTRY GENTLEMEN BOB CROSBY BOBCATS VIC DANA BIMBO DANAO DOROTHY DANDRIDGE 

BILLY DARE DAVE DEE DOZY, RICKY, MICK & TICH SAMMY DANS. JR. DELTA RHYTHM BOYS LEO DE LYON * 
TONY DIAMOND DONOVAN DANIELLE DORICE CARMEN D'ORO RUSTY DRAPER THE DURHILLS JACK EAGLE ,* 

RAY EBERLE - BILLY ECKSTINE EVERLY BROTHERS FABULOUS ECHOES THE FIFTH DIMENSION EDDIE FISHER 
ELLA FITZGERALD BOB FLETCHER SAM FLETCHER FLINTRIDGE SINGERS HELEN FORREST FOUR AMIGOS * 

FOUR LADS FOUR PREPS JOHN FRANCIS LAREE FRAZIER ARNOLD FURST GIG[ GALAN RUTH GILLIS .* 
DR GIOVANNI GOLDEN GATE QUARTET BOBBY GOLDSBORO BENNY GOODMAN EARL GRANT DIANE HART 

'ULNA HENDRIX THE HERITAGE SINGERS HONEYCOMBS MARY HOPKIN THELMA HOUSTON PERLIN HUSKY * 
THE INKSPOTS WANDA JACKSON BABY JANE CATHY JOHNSON COL JOY LYN KEATH BILL KENNY DICK KERR .* 

PATTI KIM - SAMMY KING KINGSTON TRIO. KIRBY STONE 4 EARTHA KITT FRANKIE LAINE DIANE LANDRY VICKY LANO 
JACK LARSON CINDY LAYNE GERRY LEADER DORIS LEE LEWIS & MARONE GEORGE LEWIS * 

NEW ORLEANS ALL STARS RUSS LEWIS ROBERTA LINN JULIE LONDON LOPEZ & POWELL NITA LOPEZ TRIM LOPEZ * 
LOS ESPANOLES LOS TRES DIAMANTES LOS VEGAS QUINTET HENRY MANCINI JOAN MANNING-JAYNE MANSFIELD ,* 

MAORI HACKAS MAORI HI FIVE PEGGY MARCH TANYA MAREE MARGARET & MAURICE MARGO THE Z -BOMB 
BOBM MARTIN IRIS MARTINE - JOHNNY MAIMS- PAUL MAURIAT- JOHN MAYALL BOB MCGRATH- CARMEN MCRAE 
MARILYN MAXWELL SERGIO MENDES BRASIL '66 GLENN MILLER ORCHESTRA MITCH MILLER - ROGER MILLER * 

MILLS BROTHERS - MODERNAIRES JONATHAN MOORE -THE MONKEES BOB MONTI MATT MONROE 
MONTOYA SISTERS MISTY MOORE PAT MORITA JERRY MURAD THE HARMONICATS RICK NELSON NEW GEMS * 
NEW KICKS NOELIA NOEL ODETTA MOM & POP ONAGER OLLIE & ART ORIGINAL CASTE ORMOND BROTHERS * 

PATTI PAGE DON PALMER LUIS ALBERTO DEL PARANA LOS PARAGUAYOS FREDA PAYNE EL ROY PEACE 
PETER PAUL & MARY - OSCAR PETERSON - PHOENIX SINGERS - PINKY & THE FELLAS- POLYNESIAN REVUEPONCIE PONCE 

PEREZ PRAM). FRANKIE RANDALL LOU RAWLS CLARA RAY JOHNNIE RAY BEVERLEE REED DELLA REESE 
MARTHA REEVES THE VANDELLAS JOHN REGIS CUFF RICHARD RIGHTEOUS BROTHERS MARTY ROBBINS 
MILL/CENT RODGERS TIMMIE ROGERS DICK ROMAN - ARTURO ROMERO DIANA ROSS THE SUPREMES BILL ROY 
BOBBY BYDELL SAM & DAVE MIL SEDAKA SHADES OF SOUNDS THE SHADOWS LEE SHARON SHIRLEY SHAW 
BOBBY SHERMAN DON SHERMAN ROBERTA SHERWOOD JAMES SHIGETA CAROL SKINNER THE SMART SET * 

CALIFORNIA SMITH JENNIE SMITH JIMMY SMITH KEEL? SMITH O. SMITH PAUL SMITH FRED SMOOT 
SOUNDMEN PIPPI SPICER KAY STARR SKIP STEPHENSON BEVERLY ST. LAWRENCE HARVEY STONE * 
BERME STYLES PAT SUZUKI THE SYLTE SISTERS MARY TAYLOR HANK THOMPSON SUE THOMPSON * 

THE THORNTON TWINS JOHNNY TILLOTSON TOKYO HAPPY COATS MEL TORME TRIO LOS PANCHOS BOBBY TROUPE 
MICKEY TURNER TWIGGY MIYOSHI UMSKI MANOLO VALDES RUDY VALLEE VARIETY FOUR BOBBY VEE THE VENTURES 

WALKER BROTHERS SCOTT WALKER WALLACE BROTHERS CLARA WARD SINGERS SUNDAY WELLS * 
DANNY WELTON MARGARET WHITING ANDY WILLIAMS TER WILLIAMS NANCY WILSON SPANKIE WILSON 

STEVIE WONDER BRENTON WOOD THE YOUNG AMERICANS - TRUMMY YOUNG and the many, may others that have supported 
as On Rage and off for sixteen years * 

IN JAPAN THEY CALL US THE ICHI-BAN YOBI-YA WHICH MEANS 

THE NUMBER ONE BRINGER -INNER OF FOREIGN ARTISTS. 

KYODO KIKAKU INC. 
PRESIDENT: TATS NAGASHIMA ** 

MAIL C. P.O. BOX 1152 TOKYO TEL:585 -1687 CABLE:KYODONAGA TOKYO 

* 

* * * * * * * * * * * * * * * ** ************ * * * * * * * * * * * * * * * * * * * * * * * * * * * * * ** 
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Popular Music 
Classic Music 

Japanese Songs 
etc 

Record, Tape 
Sales and Products 
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ORD COMPANY 
gast Market 
orld 

U. S.$ 180, 000. 000 

Victor's Annual Sales 

Whole Industry's Annual Sales 

( Excluding Music Tape 

In ten short years. Victor's sales in Japan 
have increased more than sevenfold, as 

compared with a trifle over sixfold sales 

increase for all of.Japan's Record Industry. 

1966 1967 1968 1969 1970 

SION) (MAIN OFFICE) 

EAGER K. KASAJIMA 

TOR RECORD K. ISHIGAMI 

A RECORD M. YASUKOCHI 

A RECORD A. TORIO 

MUSIC ENTERPRISE DIVISON 

AKASAKA TOKYU BLDG., 

14 -3, 2 CHOME NAGATA-CHO CHIYODA -KU, TOKYO 

fRLD GROUP RECORD-A. TORIO TOKYO STUDIO 

SLIC RELATION T. KOTO 21 -1, 2 CHOME JINGUMAE SHIBUYA -KU, TOKYO 
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For U. S. 

MUSIC PUBLISHING 

Increased Copyrights, Improved Income 
Japan is said to be the second largest market for 

recordings. Although there is little solid information or 
reliable statistics available, its relative position in over- 
seas earning for music publishers is undoubtedly lower. 

What is remarkable is that the royalties which are 
received from Japan are so large. The existence of a 

strong national musical output and a traditional native 
musical idiom completely different from our own re- 
duces what might be considered a "world average" use 
of U.S. copyrights. No similar situation exists any- 
where else in the world for, of all major markets, only 
in Japan do two musical traditions run along simulta- 
neously with completey different historical backgrounds 
of entertainment patterns and social custom. It is 

against this special situation that the experience of and 
markets for American music there must be measured. 

The first performance rights agreement between 
Japan and the U.S. goes back only to 1951 shortly after 
a performing rights society was established there. How- 
ever, copyright relations had existed long before -first 
through a reciprocal treaty and later by Japan's adher- 
ence to the Berne Convention under which American 
copyrights enjoy "back -door" protection. More recently 
membership by both countries in the Universal Copy- 
right Convention has further formalized and established 
the relationship. 

It is estimated that U.S. publishers and writers re- 
ceive as much as 25 percent of Japanese performance 
rights collections. As to mechanical royalty income, 
it is said to be about the same percentage. 

The collection of mechanical royalties for Ameri- 
can publishers was, like performance rights, first placed 
on an organized basis in the early 1950's. An American 
resident in Japan undertook to license and collect on 
behalf of American publishers. Later, in 1956, a group 
of American publishers indicated that they wanted an 
alternative method of licensing and collecting and at 
that time an agreement was made between The Harry 
Fox Agency and JASRAC, the Japanese licensing 
organization. 

As the Japanese market for American music de- 
veloped, U.S. publishers sought local representation 
and, in response to the need, the availability of com- 
petent local music publishers as agents expanded. Only 
a few American publishers have established their own 
firms in Japan. This is partially due to the existence 
of certain regulations and other complications in the 
local scene. 

The recent passage of a new copyright law in Japan 
will make some significant changes in the licensing of 
rights, both performance and mechanical. 

Under the old law, performance royalties were in 
practice paid only on live performance. Under the new 
law, to come into effect on Jan. 1, 1971, broadcasting 
companies, CATV and wired music will be obliged to 
pay royalties on performance of recorded music as well. 

Dancehalls, cabarets and other establishments which 
use recorded music to entertain their customers will 
also now be obliged to pay fees on the performance 
of the works concerned to the holders of the copyrights. 

By LEONARD FEIST 

This applies not only to the copyright proprietors but 
also to the recording artists and -the producers of the 
phonograph recordings used. 

Tearooms, called Ongaku -Kissu (music tearooms), 
which use recorded music as their "main feature" will 
also be required to pay a fee, but those tearooms where 
recorded music is merely a service will be exempt. 
Th amounts of the fees will be set in accordance with 
the size of the establishments concerned and the fre- 
quency of their use of the music. 

The mechanical provisions of the new law provide 
that, "when commercial phonograms have been sold 
for the first time in this country and following the ex- 
piration of a period of three years from the date of 
that first sale, a person who intends to make a sound 
recording of a musical work already recorded on such 
phonograms with the authorization of the copyright 
owner and thereby to manufacture other commercial 
phonograms may make that recording under the au- 
thority of a compulsory license issued by the Commis- 
sioner of the Agency for Cultural Affairs and upon pay- 
ment to the copyright owner of compensation the 
amount of which is fixed by the Commissioner as cor- 
responding to an ordinary rate of royalty, provided that 
such person requested the authorization to make a 

sound recording of the work from the copyright owner 
and failed to reach an agreement or that he was unable 
to enter into negotiations with the copyright owner." 

("Commercial records" are defined as "copies of 
records manufactured for the purpose of the sale at 
a market. ") 

No provision for a compulsory license had existed 
in the old Japanese statute. 

In the past, the rates on mechanical licenses were 
in practice first negotiated and then subject to the 
approval of the Ministry of Education. (There is a dif- 
ferential for different types of works.) When the new 
law comes into effect, the royalty rate for compulsory 
licenses may be fixed by the governmental agency 
which is also responsible for the regulation of rates 
charged for certain other uses of copyrighted proper- 
ties. (This applies, among other areas, to synchroniza- 
tion fees for the use of music in video cassettes which 
have just begun to be produced in Japan.) Whether the 
existence of a compulsory license and the possibility 
of the establishment of rates by a government agency 
will affect the present negotiated rates -up or down - 
remains to be seen. 

it is anticipated that the new fees for broadcast 
performance of recordings which are now for the first 
time made liable to payment under the new law could 
be of increasing significance. 

The impact on other areas which will now also be 

required to pay for the use of music will probably be 

rather modest at the beginning. The extension of rights 
in music will certainly increase royalty earnings some- 
what and, thus, U.S. publishers will benefit accordingly. 

The other factor on which greater earnings for 
American popular music in Japan will depend is the 
share of the market which it will enjoy in the future. 

COIN MACHINES 

There is a very lively creativity of domestic product in 
Japan. According to Wolfgang H. Arming of Nippon 
Grammophon, speaking at IMIC U at Majorca last 
spring, there are two kinds: the Ryukoka which has its 
roots in the old traditional Japanese folk music, and 
Wasei Pops which is an imitation of Western popular 
music. Thus far, with one noticeable exception, no 
Japanese songs from either of these two categories 
have had any real success in the American market. It is 

reasonable to expect that the lively interests of Ameri- 
can publishers in selling their product in Japan will 
be matched before long by an effort on their part to 
find and promote Japanese popular music which they 
believe may enjoy success in the United States. This 
would be a highly desirable development since inter- 
national commerce in music copyrights is healthiest 
when there is a reciprocal trade. 

Japan is also a market of great interest to American 
music publishers for the sale of printed music. A brief 
historical aside is worth noting in considering the de- 
velopment of Japanese interest in and consumption of 
Western music vis-a -vis their traditional music. In the 
1880's, one Luther Whiting Mason taught Western 
music in Japanese schools for a number of years and, 
in fact, our music came to be known as "Mason music." 
At the present time, music education in Japanese 
schools is devoted almost completely to Western music. 

A great many of the U.S. publications are reprinted 
in Japan by one or another of the several large pub- 
lishing houses and sales are considerable. On the other 
hand, the Suzuki Method for strings which was origi- 
nated in the Japanese schools has been enjoying re- 
markable success in the U.S. 

My curiosity concerning the development of West- 
ern music in Japan is whetted. When one realizm the 
first symphony orchestra concert took place in Tokyo 
as recently as the late 1920's or early 30's and was a 

complete departure from anything that Japan had ever 
known in terms of listening to music, both as to the 
presentation and content, one is fascinated with the 
rapidity with which Western music has taken hold. 
Compositions by several contemporary Japanese com- 
posers in Western idioms are being now performed 
by American symphony orchestras. Part of this and 
part of the creation of a great appetite for American 
popular song is, undoubtedly, due to the American 
occupation after World War II. Nevertheless, while 
tastes for alien things can be stimulated, they cannot 
be permanently established unless there is an appetite 
and the Japanese people have clearly demonstrated that 
this is the case. 

American music publishers look forward to in- 
creasing use of their copyrights in Japran and improving 
income under the new copyright law. They anticipate, 
too, the continuing expansion of Japan's own music 
publishing industry which could prove to be a stabiliz- 
ing force in the music business in the Far Fast. NMPA's 
communication with its opposite number in Tokyo has 
begun to be more meaningful and informative so that 
a closer relationship and cooperation is in process. 

Emphasis on Amusement 
Shortly after World War II, Japan's coin machine 

industry began what has been a strong and steady 
expansion. Prior to that time, few machines were to 
be found here, and all of those were imported from 
other countries and utilized in special locations only. 

In the late 1940's a great many secondhand pinball 
(flipper -type) machines and a few others, including 
jukeboxes, were imported from America or purchased 
from the U.S. through military bases here. 

As the demand increased, new machines were 
imported and a few local manufacturers began copying 
and adapting units for domestic use. SEGA and Taito 
were the major companies at the time, although several 
others have since gained importance in the market. 

At that time, and into the late 1950's, the average 
annual production was 200 units, beginning to grow 
rapidly only as recently as 1967 -'68. Annual production 
this year is expected to near 2,000 units, however, most 
of which are for local use. 

The Nihon (Japan)' Amusement Machine Manufac- 
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corers Association (NAMA) was formed in the mid - 
1950's and its policy then, as now, was to help keep the 

word "amusement" in the amusement coin machine 
industry of Japan. The present address of NAMA is 

4-6-1, Higashi- Gotanda, Shinagawa -ku, Tokyo, Japan. 
Very little of Japan's production of coin machines, 

jukeboxes included, has gone for export. SEGA and 
Taito began exporting slot machines in the early 1960's 
and are intensifying their efforts to export other, Japan - 
developed machines in the near future. 

Masaya Nakamura, president of Nakamura Seisa- 
kusho Co., Ltd., and current president of NAMA, 
estimates, however, that it will be two to four more 
years before Japanese machines are exported in signifi- 
cant numbers. Creative research and development of 
amusement machines began in Japan as late as 1965 
or so, says Nakamura, and the products of this creativity 
are now expanding in the domestic market so strongly 
as to make large -scale production for export difficult 
at the moment. At present, approximately 20 percent 
of arcade machines here are imported from the U.S. 

JAPAN -A BILLBOARD SPECIAL REPORT 

SEGA, headed by a team of Americana but a 

Japanese company, is the largest jukebox operator in 

Japan (and, so they claim, in the world). They have 

machines in over 5,000 locations. SEGA's 1,300 em- 

ployes work out of their main offices near Tokyo 
International Airport and from the 40 district offices 
throughout Japan. Rock -Ola machines, handled by 

SEGA here, represent just under 50 percent of Japan's 
total of 1 1,000 jukeboxes. SEGA stocks about I million 
records. only approximately 15 percent of which are 

of foreign origin. 
All coin machine manufacturers and operators in 

Japan are expecting continued growth of the market 
and are taking steps to insure that the policies of 
NAMA (to emphasize "amusement ") are adhered to 
marketwide. Increased leisure spending by the Japanese 
public and expanded manufacturing and servicing 
capabilities on the part of the coin machine interests 
present a bright future outlook in the Land of the Rising 
Sun. 
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HERE'S YOUR CHECKER FLAG ON PROFIT 
. _JAI ,r.I 

J RACER 

cE l® 

Features everything you need to stay out front in the race 

to make money -simulated speedway, right and left steering, brak- 

ing, and lightning bursts of acceleration. The race is on so- act'now, and 

finish first! Supplied to your coin specifications. 

NAKAMURA 
SEISAKUSHO CO., LTD. 2 -13, 2- chome, Tamagawa, Ota -ku, Tokyo 144, Japan 

Phone: Tokyo(03) 759 -2311 Cable: "GAMECREATER" TOKYO 

BILLBOARD 
The International 

Music -Record Newsweekly 
Now in its 76th year 

of industry service 
Subscribe Now! 

Just mail request order today 
976 

BILLBOARD, 2160 Patterson Street, Cincinnati, Ohio 45214 

Please enter my subscription to BILLBOARD far 

1 YEAR 630 3 YEARS 660 El New 

Renew Payments enclosed Bill me later 

2 EXTRA issues for cash 

Above subscription rates for Continental U. S. & Canada. 

Japanese rates 

I YEAR 655 (Jet Freight) 

Company 

Name 

Address 

City State & Zip 

Type of Business 

Title 
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SOME GREAT COPYRIGHTS: 
Our Successful Japanese Popular Songs 

Love You Tokyo /Yanagase Blues/ 

Jingi / Hakodate no Hito/ 

365 -Ho no March /Makoto/ 
Dai- Shobu /Hakodate no Ame wo Lila -iro/ 
Tokon /Jonetsu/ 

and many others/ 

Most , e Japanese Hit Song Maker: 

C OROWN 

CROWN MUSIC PUBLISHER, INC. 
AKASAKA, 2 -10.8, MINATO-KU, TOKYO, JAPAN 

JAPAN -A BILLBOARD SPECIAL REPORT 

KITAJIMA SABURO 

MAKOTO 
DC-501 

SAIGO TERUHIKO 

JONETSU 
CW-1100 

SUIZENJI KIYOKO 

DAISHOBU 
CW-11 

CROWN 
NIPPON CROWN CO., LTD. 

AKASAKA 2-10-8, MINATOKU, TOKYO, JAPAN 
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TOP HITS IN JAPAN 

TOP TWENTY HITS IN JAPAN -1970 
(Foreign and Local) 

TITLE Artist Labels Publisher 

I. KEIKO NO YUME WA YORU HIRAKU Keiko Fuji RCA /Victor - 
2. TEGAMI Saori Yuki Express /Toshiba All Staff 
3. HATOBA ONNA NO BLUES Shinichi Mori Victor Watanabe 

4. KYO DE OWAKARE Yoichi Sugawara Polydor J & K 

5. KEIKEN Mari Henmi Columbia Watanabe 

6. UWASA NO ONNA Hiroshi Uchiyamada RCA /Victor Watanabe 
& The Cool Five 

7. KIBO Yoko Kishi King All Staff 
8. Al WA KIZUTSUKI YASUKU Hide & Rosanna Columbia Fuji 

9. ONNA NO BLUES Keiko Fuji RCA /Victor Nihon Geina 

9. DRIF NO ZUNDOKO BUSH! The Drifters Toshiba Watanabe 

11. INOCHI AZURE MASU Keiko Fuji RCA /Victor Nihon Geino 

12. AWAZUNI AISHITE Hiroshi Uchiyamada RCA /Victor Watanabe 
& The Cool Five 

13. SHIROI CHO NO SAMBA Kayako Mori Denon P.M.P. 

14. KURONEKO NO TANGO Osamu Minagawa Victor Suisei.sha 

15. YOTTSU NO ONEGAI Naomi Chiaki Columbia - 
16. AI NO TABIJI O Hiroshi Uchiyamada RCA /Victor Watanabe 

& The Cool Five 

17. VENUS The Shocking Blue Polydor Aberbach 

18. SHIR01 IRO WA KOIBITO NO IRO Betty & Chris Denon P.M.P. 

19. ANATA NARA DO SURU Ayumi Ishida Columbia Geie, 

19. KOKUSAISEN MACHIAISHITSU Mina Me Victor Kikura 

FOREIGN HITS IN JAPAN 1960 -1969 
1960 

1. A Summer Place, Percy Faith Ork 
2. It's Now or Never, Elvis Presley 
3. Sava the Last Dance for Me, Drifters 
a. The Twist, Chubby Checker 
5. y Billy Teenie Bikini, Brian Hyland 
6. I'm Sorry, Brenda Lee 
7. Stuck on You, Elvis Presley 
B. He'll Have to Go, Jim Reeves 
9. Cathy's Clown, Everiy Brothers 

10. Running Bear, Johnny Preston 
11. Walk, Dont Ron, Ventures 

12. 
Evervl1bedy's Somebody's Pool, Connie Francis 

le. en Jean das a Mlne7 reel Its awn, Connie Francis 
15. Only the lonely, Roy Orbison 
16. Teen Angel, Mark Dinning 
17. El Para, Marty Robbins 
la. Chain Gang, Sam Cooke 
19. Kiddie, Brook Benton 
10. Please Help Me I'm Falling, Hank locklin 
21. Greenfield., Brothers Four 
22. Night, Jackie Wilson 
23. Good limiñ Jimmy Jones 
24. Baby (You Cot What It Takes), Brook Benton -Dinah Washington 
25. Wild One, Bobby Rydell 
26. Mr. Culler, Larry Verne 
27. Sink the Bismarck, Johnny Horton 
28. sweet 

Love, 
i, Brenda Lee 

29. Puppy love, Paul Anka 
nt 30.1 Wa o Be Wanted, Brenda lee 

31. Paper Rose, Anita Bryant 
32. Because They're Young, Duane Eddy 
33. AleeMOop, Hollywood s.Dantes Evergreens 
34. Way Dawn Y Orleans, In New Orleans, Freddie Cannon 
35. Why, Frankie Avalon 
36. Burning Bridges, Jack Scott 
37. Where or When, Dion & Belmonis 
38. Finger Peppin' Tlme, Hank Ballard 5 Midnig Mers 
39. Bobby Rydcll 
41. Deed Apartment" bbyme, Ferrante 8 Teic her 
41. 

Too 
or Angel, 

Much, 
Yee 

Q. Hou Talk Tao Much, Jde Jones 
43. 

Rodin' 
by the Number, Guy on hell 

. A 
Silver 

Brod Way, Brook Benton Cn 5 Dinah Washington 
45. White Sever Bill Bko k'z Combo b. Too Time te Cry, Paul 

Takes, 
AMar 

1. e Gin Whet Mery Johnson 
46. The e the World's, Jack Score 
49. The Big Hua, Tai Fisher 
50. Harbor lighN. Platters 

1961 
1. Exodus, Ferrante & Teacher 
2. Calcutta, Lawrence Welk Ork 
3. Will Yeu love Me Tomorrow, Shirelles 
4. Tessin' & Torahs', Bobby Lewis 
5. Wonderland by Night, Berl Kaemptert Ork 
6. Are Yeu lonesome Tonight, Elvis Presley 
7. Travelio Man. Ricky Nelson 
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8. Michael, Highwaymen 
9. Runaway, Del Shannon 

10. Last Nate, Floyd Cramer 
11. Blue Moon, Marcel. 
12. Ball -Weevil Song, Brook Benton 
11. North to Alaska, Johnny linden 
14. Pony Time, Chubby Checker 
15. 1DD lbs. of Clay, Gene McDeniels 
16. Mother -in -Law, Ernie K. Doe 
17. Raindrops, Dee Clark 
18. He Will Break Tour Heart, terry Butler 
19. Quarter to Three, Gary U. S. Bonds 
20. A Thousand Stan, Kathy Young 
11, Mining Scared, Roy Drbison 

37. Teks 4oed etare of My Baby, Bobby Vo, 
34. Wheels, Bill( Vaughn Ork 
25. Shop Around, Miracles 
26. Last Night, Mar -Keys 
27. Daddy's Hama, Shop 6 Limeli ten 
28. Cryin', Roy oybison 

Whore 29. Where the Boys Ate, Connie Francis 
30. Apache, tenon y 
31. 

Surrender, 
Worry, 

Elvis 
Marty Robbins 

32. 
33. 1 ve eTold Every Little 

Presley 
Linda Scott 

34. Mountain's High, Dick and Deedee 
35. Hats Off to Larry, Del Shannon 
36. Moody River, Per Boone 
37. Slay, Maurice Williams 
311. Calendar Girl, Neil Sedaka 
39. But 1 Do, enry 
40. Dedicated to the Ono I lave, Shirelles 
41. Poetry in Motion, Johnny Tillotson 
422. Yellow Bird, Lawrence Welk Ork 

44. NtewdOry leans: Gary EU K0in 08onas 
45. You're Sixteen, Johnny Barnette 
46. Angel Bahr, Rosie & the Originals 
47. Sailor, Lolita 
49. Bumf. Brenda Lee 
49. t like It Like Thal, Chris Kenner 
50. Rubber Ball, Bobby Vee 

1962 
I. Twist, Chubby Checker 
2. Stranger an Oho Shore, Acker Bilk 
3. Peppermint Twist, Joey Dee 5 Starlightero 
4. Mashed Potato Time, Doles Sharp 
5. Moon River, Henry Mancini Ork 
6. I Catit Map loving Mu, Ray Charles 
7. you'll Lose a Good Thing, Barbare Lynn 
B. The Birlepen, David ROO, Onk 
9. The and erer. Dian 

10. the lion Sleeps Tonight- Tokens 
11. JON rent' Angel, Insilo fabarei 
13. The One Who Really loves Tou, Mary Wells 
13. Hamblin' Rose, Nat Cole 
14. Hey Baby, Bruce Channel 
15. tirn, little Eva 
17. Duke of Fare, Gene Chandler 
17. Rotas Are Red, Bobby Vinton 

18. Bo TOO Love Me. Contours 
19. Soldier Boy, Shirelles 
20. Sherry, your Seasons 
21. Walk on by, Leery Van Dyke 
22. 1 Knew, Barbara George 
23. It Keeps Right an A- Nerlie', Johnny Tillotson 
20. Midnight in Macaw, Kenny Bell 
25. let Me ìn Sensations 
26. Monster Mash, Bobby Pickett 
27. Palisades Park, Freddy Cannon 
28. Can't Help falling In Love, Elvis Presley 
29. Twist and Shout, Islet' Brothers 
30. Twistirí the Night Away, Sam Cooke 
31. Swain' Saari, Beach Boys 
33. reeking up b to De. Neil S<tleka 
34. Rrs ro nion , BÉoy Vee 
34. Green Onions, Booker T. Ming 
35. 
6. 

Wolverton 
eLeiterss,,o Kelly 

Claude Kit' 

37. Town Without Pity, Gene Pitney 
38. Sheila, Tommy Roe 
39. lease Mr. Postmen, Maryelettes 
a0. Paley sat, Bent febrin 
at Patches, Dickey Lee 
02. Good Lusk Charm, Elvis Presley 
44. Big Bad John, Jimmy Dean 

M. 
Tell, 

0,4 Cruel World, James Darren 
M. Dear Lady Twist, Gary U. S. Bonds 
>. Party lights, Claudine Clerk 

40. Sealed With a Kiss, Brian Hyland 
49. She 
50. MernsCinedSue l Americans 

hompson 

1963 
1. Limbo Reek, Chubby Checker 
2. Go Away Little Girl, Steve Lawrence 
3. End of the World, Sleerer Davis 
4. Blue Wirer, Bobby Vinton 
S. Telstar, Tornados 
6. I Will 
7. Rherbmf ollvhe 

Hint look lrC 
scadno 

Marsh 

8. Can'i Get used Oe Casi o, Andy Williams 
9. Fingertips, little Stevie Wonder 

10. Return to Tender, Elvis Presley 
11. up on the Roel, Drifters 
12. So Much in l Tymes 
13. He's 58 Fine, Chiffons 
14. He Paula, Paul 6 Paula 
15. Big Girls Dan', Cry, Four Seasons 
16. Surfin D.S.A., Beach Boys 
17. Walk Right In, Rooftop Singers 
18. Walk Like a Man, Four Seasons 
19. IF You Wanne Be Happy, Jimmy Soul 
20. Easier Said Than Dane, Essex 
21. My Boyfriend's Back, Angels 
22. Mockingbird, Inez Foxx 
23. Our Bay Will Came, Ruby Si Romantics 
24. Puff the Magic Dragon, Peter, Paul 8 Mary 
25. Ruby Baby, Dion DiMUFi 

(Continued an page J -32) 
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Biggest plus Most Active 

N1CHION 
Subsidiary of TBS (The Foremost National Radio & TV Network) 
Representative for Warner Bros. Music, Inc., Campbell Connelly & Co. Ltd., and others 

Full Promotion of Foreign Songs 

Plenty of Japanese Hit Songs 
Music Publications 

Producing Master Records 
Merchandising 

President: SHIGERU AKIMOTO 
Address: TBS TV 2nd Bldg. No. 3 -50.5-chome. Akasaka. Minato-ku. Tokyo 
Cohl.: aPUBLISHMUSIC TOKYO' 
Phare: Tokyo (584)4711 

FROM JAPAN TTp BRAND NEW 
SUPER ROAD 7 
The latest drive game. A 
new road race. Different fea- 
tures. Free play included. 
Playing time adjustable. Ex- 
citing sound and light ef- 
fects. 

CINESCOPE 8 
Fully automatic movie 

viewer with sound. 

Accepts standard 8mm 

color cartridges. 

CYCLE RIDER 
The only one with all fea- 
tures. Sound, Wind,Music, 
Course Selection and you 
won't find a prettier cabinet. 
A true sensation for the 
player. 

AUTO VIEWER 
Table -top automatic coin operated 
slide viewer. Compact metal cabinet. 
40 color slides standard size, endless 

movement. Weighs 14 pounds. Loca- 
tion: anywhere. 

CALIBER 50 
Aircraft gun game 

with exciting sound 
and light effects. Free 
play feature. 

TAITO TRADING COMPANY, LTD. 
2.2.2. Uchisaiwai -cho, Chiyoda -ku. Tokyo. Japan Fukoku Bldg., 508 
Central P.O. Box 1164, Tokyo. 
Phone: Tokyo (03) 501.737115 Cable: "EPTRA" Tokyo Telco: TK2931 
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FOREIGN HITS IN JAPAN 1960 -1969 
Continued front page J -30 

26. Sud City, Jan 6 Dean 
27. I Love You Becena Al Marline 

. You're the Rena. I'm Living, Bobby Darin 
29. Sukiyaki, Kyu Sakamot0 
30, It's My Party, Lesley Gore 
31. The N,9LT Has a lbeuaad Fyn, gabby Vn 
32. Marne it w ne Bata Now, Eydi. Germa 
33. Pipeline, Chanteys 

1. Two Faces Have 1, Lou Christie 
5. You Can't Sit Dawn, Orteils 

36. Surfer Girl, Beach Boys 
37. lonely Bull, Tijuana Brai 
38 Hello Stranger, Barbara Lewis 

39. Blowing i he Wind, Peter, Paul & Mary 
40. Wild Weekend, Rockier' Rodels 

t'1. It I Nad e Namur, Triai Lapez 
. Heat Wave, Martha & The Mandolin 

W. Tell Him, (scitete 
Re My Baby, Ronetten 

15. Wife Sudari, 
47. 

From 
Rala a 

ling, 
en Me, Miracles 

47. 

Ltd?", 
Paul PMersean 

Ned Miller 

69. Bobby Girl, Marcie glane 
50. Candy Girl, Four Seasons 

1964 
1. I Went to Hold Your Hand, Beatles 
T. The Lees You, Beatles 
3. Hello, Dolly, Louis Armstrong 
4. Oh, Pretty Woman, Roy Orbìson 
5. I Get Around, Beach Bays 
6. Louie, Cools, Kingsmen 
7. My Guy, Mary Wells 
8. Woe Velvet, Bobby Vinton 

10. Evedryrybody LLoren 
One Clark 

Martin 
11. Demini,N, Singing Nun 
11. lhee Iva Said ABai., Bobby Vinton 
IS. Lire Me 09 Beane, 
la. Shé s e Fool, Lesley Gore 
15. Wean Did Our lore 6e, Supremos 
SB. Java, Al Hirt 
17. Pio is Baxtltra Streisand 

19. Slneea I feu F., y,,, Lenny y Welch 
20. Forget him, Bobby Rydell 
11, Under the Boardwalk, Drifters 
23. It's All Right, Impressions 
23. lore Me With All of Your Marl, Ray Charles Singers 

15. 
Chapel 
Little Children, Billy J. Kramer 8 Dakotas 

27. 
Imo 

Leaving I Up tte You,IyDale & Grace 
18. Dawn (Go Away), Four Seasons 
29. Rap Doll, Pour Seasons 
30. &Weldon, Terry Stafford 
31. PaMlrles A Icicles, Mumiaids 
32. Washlnaton SOvum, Village Stompers 
33. A World Wilhoet Love, Peter 6 Gordon 
34. Can 1 Get a Witness, Marvin Gaye 
35. I Can't Stay Mad at You, Skeeter Davis 
36. Wishin and hopin', Dusty Springfield 
37. Please, Please M., Beatles 
33. you Dent Have t0 He Baby a Cry, Caravelles 
39. Sugar Shack. Timmy Gilmer 
40. Baled, Ray Charles 
41. Welkin' the Dog, Rufus Thomas 
42. You Don't Own Me, Lesley Gore 
33. Her 

tittle 
Cobra, Rip Chords 

45. Feel, RushlaIn, Rick Nelson 
April Stevens 

46. Don't Let the Rae Come Down, Serendipity Singers 
47. Out of Limits, Market's 
4H. Walk On By, Dionne Warwick 
49. Shirley 

n 
50. Cry abY W tt imons 8 Enchanters 

1965 
1. Bads in My Ann And., Supremos 
2. Woolly Bully, Sam The Sham 6 Pharaohs 
3. Mr. lonely, Bobby Vinton 
4. I Can't Help Myself, Four Taps 
5. 

Downtown, 
Satisfaction, 

Clark 
eves 

6. 

1. You've Lost That Lorin' Malin', Righteous Bros. 
3. Corm We About 
9. TM " " Crowd, 

Me, 
msey Lewis 

10. You Wife On My Fend, We Five 
lt. Help, Beatles 
12. Crying in the Chapel, Elvis Presley 
13. Love 
14. Gat You Balm, Sonny 

Se 
(her 

15. This Diamond Rile, Gary Lewis É Playboys 
16. My Gld, Temptations 
17. King of 
I8. Nang Slaoyy 

d.MRCbo9yy Miller 

19. I Feel fine, Beatles 
20. The Birds 6 the be, Jewel Akins 
21. The Jerks, larks 
22. Can't Toe Hear My Heartbeat Herman's Hermits 
23. Mn. Brown You Have a Lovely Daughter, Herman's Hermits 
14. Stop In Me Name of love, Supreme, 
25. Ere of Destruction, Barry McGuire 
16. Mr, tambourine Man, Byrds 
27. What the World Need, Now Is Cove, Jackie DeShanron 
18. Shotgun. Jr. Walker 6 All Stars 
19. She's Not There, Zombies 
30. Net, Me Rhonda, Bach Boys 
Sr. Now Sweet It la Marvin Gaya 
32. Unchained Melody, ighteous Bros. 
33. Ringo, Lorne Greee 
34. Down in the Boendhdss, Billy Joe Royal 
35. The Name Game, Shirley Ellis 
36. Ticket to Ride, Beatles 
37. Going ON el My Head, Little Anthony 6 Imperials 
M. Like a MAIM. Stone, Bob Dylan 
39.1 Know a Place, Petula Clad 
40. Silhouettes. Herman's Hermits 
41. Red Roses fora BIN Lady, Berl Keempfert Ork 
42. l Never Find Another You, Seekers 
WCe . Cara Mia, Jay 6 Americans 
44. Kee, $Borten' Del Shannon 
45. Canal Me 1 Gary Lewis 6 The Playboys 
46. A Will In the glad Forest Horst Jankowski 
47. Goldfie gee, Shirley Busty 
W. I'm letting Yoe Non, Freddie 6 Drawlers 
49. It Ain't Me Babe, Turtles 
50. Jolly Green Went, Kingsmen 

1966 
I. The galled of the Breen Barre, Barry Sadler 
2. California Dreamier', Mamas 6 Paper 
3. Scuds of Silence, Simon 6 Garfunkel 
4. 

. Strarg 
by 

the Might, Frank Sinatra 
6. Too Can't Hurry Love, Suoremes 
7. A Groovy Kind of Love, Mindbenders 
8. 1 Gat You, James Brown 
9. Link Red Riling Head, Sam The Sham 6 Pharaohs 

10. See You in September, Happening, 
11. Good Lorin', Young Rascals 
12. We Can With It On, Beatles 
13. Up Tight, Stevie Wonder 
16. to Che Ken Viva Sena Te, Dusty Springfield 
15. Kicks, Paul Revere 6 Raiders 
16. liBllfnin' strike, Lou Christie 
1]. Cherish, Association 
18. Soul 6 Inspiration, Righteous Bras. 
19. 
20. 96 Tears, 

Peaky, 
Question Mark R Mysknaansy 

22. Last Tainato Clarksville, Mooke., 
23. Na Metter What Shape, T -Bones 
14. Cool Jed, Capitols 
25. Ain't Too Proud to Be, Temptations 
26. Sunshine Superman, Donovan 
27. These Boots Ara Made far Walking, Nancy Sinatra 
28. Daydream, lovis Spoonful 
29. When a Mae Lewes Woman, Percy Sledge 
30. Over 8 Over, Dave Clad Five 
31. A Taste of Morey, Her Alpert 6 Tijuana Brass 
32. Monday Monday, Mamas & Papas 
13. Paint It Black, Rolling Stones 
34. Tarn, Turn, 1,01, BYrds 
35. Bus Mollies 
36. MI le, or Poole Clad 
37. Keep On Dancing, Gentry, 
38. Whet Becomes at she Broken Muted, Jimmy Rollin 
39. 19th Nervous Breakdown, Rolling Stones 
at. Reach OM, 'll Be Thant Four Ton 

02. 
Summer 

a Rock 
the City, Lawn' 

rfunkelful 
43. Let's Nang On, Four Seasons 
44. Time We,í t let Me, Outsiders 
45. Papedack Writer, Beatles 
W. Barham Ann Beech Boys 
47. She's Jost fly Style, Gary Lewis 6 Playboys 
W. Bang Bang, (her 
4e. Crying Times, Rey arles 
30. Five o'CIOeR Weid, 

Ch 
Vogues 

31. Somewhere We Cave, Hey Conniff Binger. 

1967 

2. es Mdy Williams 

3. Winaester Cathedral, The New Vaudeville Band 
4. I Was Balser Bill's Batman, Whistling Jack Smith 
5. Th arpi the 

pLo 
Pxol Hamm 

7. San F ard seo, Scott McKenzie 
I. I Love you, The Zombies 
9. tun Wale, Engelbe0 H,ruperdnck 

IM 1 Dig Rork aed Roll Music, Peter. Paul I Maly 
11. Land of )000 Dances, The Walker Brothers 
12. All Toe Need Is Lore, The Beatles 
13. Halle eilte, The Rainbows 
14. Penny lane, The Beatles 
IS. Somebody to 
16. In My HO L OT, The Walker Brothers 

ere 

19. Words, 
Dale Dee 

uE The Monk,,, 
19. La La Le, The Shamrock 
20. Sommer Wine, Nancy Sinatra 
11. Inch' Alleb, Adamo 
22. Ruby Tuesday, The Rolling Stones 
23. Georgy Girl, The Seekers 
24. Last Train to Clarksville, The Monkees 
25. Baulifel Oren, Twiggy 
26. Wednesday's DIM, Mat Monm 
27. liMle Alen, Sonny & Cher 
OB. Le Gendarme de S.In.Teopee, Genevieve Grad 
29. Bevil With a BIN Dress On I Good Golly Mks Melly, 

Mitch Ryder 6 The Detroit Wheels 
36. Light My Fire, The Doors 
91. Is Golden, The 
32. Nappya Together, The Turtles 

Trameloes 

33. We Lea You, The Rolling Stones 
34. Walk Away Renee, Left Bank 
93. Good Vibration, Engel". Humperdlmk 

1968 
1. SaNd of Silence, Simon 6 Garfunkel 
3. Ney lade. The 1011,0 
3, Simon Says 1910 Fruirgum Company 
4. The Desk of Me Bey, Gris Redding 
5. t3 loon en France, Original Soundtrack 
6 Vallee The Monkees 
7. Lady Madonna, The Beatles 

9. 
Legend 
Jumping leeknFlasb The Rolling Stones 

10. No No Ne, The Human Heim 
11. Woman Woman, The Union Gap 
12. Twenty.Ten, Tinkabells' Fatrydusr 
19. Words, The Bee Gees 
14. Nothin' 6N Live, Jess 6 James 
I5. Massachusetts, The Bee Gees 
16. This Little BIM, Nancy Sintra 
17. Honey, Bobby Goldsboro 
18. L'Amour est Dieu, Peul Maude 
19. 11015 On I'm Coron', Sam 6 Dave 
SO. The Rain, The Par 6 Other Things, the Cewsills 
21. You Keep Ma Neongin' O., Vanilla fudge 
22. Holiday, The Bee Gees 
23. My Girl, The Temptations 
24. 1 2 3 Red Light. 1910 Frein Gen Company 
SS. BNgaloo Dawn Broadway, Paul Revere 6 the Raiders 
26. Milo Goodbye, The Beatles 

1969 
I. 13 loup En France, Soundtrack 
2. Thera Wen* the Days, Mary Napkin 
3. Mend/aster 6 Liverpei, Pinky 6 The Falla, 
6. (You) Keep Ma Hanging On, Vanilla Fudge 
S. 

6. Toth i, 01., 0 1, 
The Beetles 

7. Goodbye, Mary Hopkin 
I. Aquarius, Sth Dimension 
9. La Plotgia, Gi9liola Cinguetti 

10. Get Sad, The Beatles ll. Boner Simon 6 Garfunkel 
12. Ballad of John awl Yoko, John and Yoko 
13. In the Year 2525, Zager 6 Evan 
14. love Me lori M, Tom Jones 
15. Early to the Morning, (life Richard, Vanity Fare 
16. Aime Calla Awl Tatman, Daniel Vidal 
17. Time of the Seaton, The Zombies 
10. Come Together The Beatles 
19. Sugar Sugar The Arches 
20. Ney Jude, The Beatles 

221. 

love 
nI S. Mesh- Na, Soundtrack 

SuO mm 
TS. Barabaia,al, Donavan 
24. Hanky Tonk Women, Rolling Stones 
25. Beth Side Now Judy Collins 
26. Spinning Wheel, BloodyY, Sweat 6 Tears 

Roe 
28. Tomorrow To,oOleCw,nThe Bee Gen 

JAPANESE 'KAYOKYOKUJ (LOCAL `POPS') HITS 
(1960 -1969) 

1960 
I. IMO GASA, Yukio Neshl 
2. AR16656TA BUSN1, Hiroshi Moriva 
3. TSUKIKAOE NO NAPOLI, Kayoko Moriyama 
d. KANASHIKI 5H SAI, The Peanuts 
5. ITAKO MANATOME SAN, Kikue Heamura 
6. WOKS NO 111720111, Takeo Fuiishime 
7. TASSNADENA, Michiya Mihashi 
8. MITO CHAR Munk! Mr. Mr. 
9. MWTO NO UME, Mltsuo Segel. 

10. ASUZURI MUM, Hitiro Kamp 

1961 
I. 11E0 MUM ARMCO, Kyu Sekamota 
2. COFFEE RUMBA, Sachiko Nishida 
3. SUDARA BUSNI, Hiroshi Ueki 
4. AMENI SAKU NANA, Hiroshi Inoue 
5. KIMI 401101, Frank Nagai 
6. KITAGAMI YAKYOKU, Yukiko Tama G Mahlna Slam 
7. 10RY0 O0D0MPA MUSLIME, Mari Wito,iDe 
S. KAMA WA NAGARERU, Mik, Nakasone 
9. NUKKIKO 

10. TAMA NO MAMA, Three Graves 

1962 
1. ITSUDEMO YUME 0, Yukio Hashi 6 Scold 0050naga 
1. SOMUI ASA, 5a0Url YoshinaBa 
3. KAWAII BAIT (PRETTY LITTLE BABY) 
4. HAI, SOREMADETO, Mitnhi Held 
S. OSMO, Hideo Murata 
6. TAMAOF0K0 NO OTA, Dark Ducks 
7. TOKUE 111105, Jerry Follo 
B. KOI WA0KAMIYO NO MUNASHI KARA, Midori 'Wakayama 
9. HCRETATTE DAME YO, Mahina Stars 

10. SOWN WATARMON, Komadori Stimai 

1963 
1. KINNICNIWA AKACMN, Michiyo Stars 

2. KOKO SLNNENSEI, Reruo funeki 

J-32 

3. UTSUKU5N11 JT00A1, Akira Mta 
4. VACATION, Mieko Hirota 
5. MIAGETE GOWN TORO NO HOSNI 0, Kyu Sakemoe 
6. KIRINO NO TANGO, Frank Nagai 
7. OIIIMA NARA KWEYO NE, Midori SaNOki 
5. BAWLS WO JOHNNY, Gorge 
9. DAoGoKU KAM0E 01I0, Hiroshi Motive 

10. SMMASOD4CN1 

1964 
I. Al TO SHI D MITSUMETE, Kazuko Aoyama 
O. TOKYO GUR1N ON00, llama Minami 
3. SNIWOSENLRA TE 0 11T610, Kyo Sakamoto 
4. 000E NO WA, Yoko Kiehl 
5. LA 1100IA, Peggy Neyyama 

ANKO 
7. ROZAI 

TSMAKI WA 101 
ugarvmi 

Miyako 

O. 020521I01 KOMTA, Ketuko Matsue, Mahlna Stars 
9. SA$URAI Shigeo!, Karsumi 

10. MINA Nó SNU, Hideo Murata 

1965 
1. YAWARA, Hiberi Misora 
2. BUONA SERA 01 TOKYO, The Peanuts 
3. A15NITE AISNITE AISNICNATTA NO YO, Muyoko Tashiro, The Mahine Stars 
0. MAMMON! KWTA Yukiko Hinomiyyi 
S. NAMMAKUN SAYOtIARA 1600061E MR TEARS), Rye Sekamolo 
6. NAMIDA 0 EMMA WAIAROORI, Kiyoko SAeOtji 
7. SLYBNARA WA DANCE NO dTODE, Chieko Baisbe 
e. NANO MO IWANAIDE, Mari Sono 
9. NATSO NO NI NO IMBIBE, TeruRe Hine 

10. NOSNI MUSLIME, Teruhike Saigo 

1966 
1. MUOIO, Yukio Hashi 
2. HOMEMADE AISNITE, Takuya Jyyo0 

e. NIMI TO ITSUMADE MO, Tao Kayame 
4. 000 ODK0e0, Yoko Kishi 
3. TOME WA TORO MIRANO, Marl Sono 
A. NABODAIE NO MITO, Sebum Magma 

JAPAN -A BILLBOARD SPECIAL REPORT 

7. BARA GA SAITA, Mike Maki 
8. 0001 KASMIRA, ChiOoko Shimakura 
9. SARA NI 00501 GA AROY0N1, lehim Areki 

10. AIMAKU TE ARM TE, Mari Soso 

1967 
1. MN NO MEKICAN ROCK, Yukio Hashi 
2. MAMA NO edITO, Ribari Mima, Blue Comets 
O. KOTUBI NO MOM, Yukari Ito 
4. NUM COSO WÁ00 INOCNI, Hiroshi Mizuhat 
5. BLUE CHATEAU, Blue Comets 
6. IPPON 0000 NO Old, Kiyoko Sullenii 
7. ROI, Y , Jus! 
8. KOI NO HALLELUJAH. Jun Maymumi 
9. SNIRITAKO sal No. Mint, SuIawam 

10. SEKAI NO NMI KARA KONNICHIWA 

1968 
LOVE YOU TOKYO, Akira Kurosawa 6 Ross Primo, 
NAME RIVA YOPPGRA1, The folk Crosseders 
K01 No SNIZUNU, Yukari Ito 
TUNE NO HIMITSO, Temoke 0gawa 
NANA NO KUSIKOZAR,, The Tigers 
NOSNIKAGE NO WALTZ, Masao Sen 
TENSHI NO YUWAKU, Jun Mayuromi 
OTdRU NO NITOYO, Masaymhi 5su,uok, 6 Tokyo Romantica 

RIEL SI íMOSCOSr 
y0RU, Rim TMU %,Ire 

1969 
1. (MAIM SHMWISE KAI, Mltsuo Sagawa 
R. TOSNIUE NO NITO, Shinichi Mori 
3. MAMMA NO KISETSU, Pinky 8 The Killers 
4. BLUF LIGHT YOKOHAMA, Ayumi Ishida 
5. GOOD NIGHT BABY, King Tones 
6, H0150001 NO 
7. TORtNIW4 N4XAI NO MAIÑO NO YO N1, Cannon Maki 
8. NAGASAKI WA 00 MO AMR DAM, Hiroshi Uehiyemada 6 The Cool Eire 
9. IIIANAINO SNIAWASE MIABR, Naomi Segare 

10. SHIROI leIme K01111T0 NO IRO, Betty 6 Chris 
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CBS 9 
SUGAR 

thank you dear friends of 
KING RECORD 

for having made our artists 
so successful in your country 

GIGLIOLA CINQUETTI 
GIANNI NAZZARO 

RAYMOND LOVELOCK 
MASSIMO RANIERI 

KING RECORDS 
WE HOPE TO SEE 

"VOLANO LE RONDINI BY GIGLIOLA 
FIRST IN YOUR CHART SOON 

e/ e4.zio24 ea7 ONE JUMP AHEAD , /f 

GUN FIGHT 

CREATED BY 

SEGA, PRODUCERS 

OF THE DECADE'S 

MOST PROFITABLE 

GAMES 

SEGO 

SEGO 

MANUFACTURED BY 

sntsapaises 10. 
P.O. BOX 63 TOKYO AIRPORT POST OFFICE 

TOKYO 149 JAPAN Cable: Segastar 

WORLDWIDE AGENTS 

Club Specialty Overseas Inc. 
APARTADO 133 PANAMA 1, R. de P. 
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WHEN NIPPON GRAMMOPHON PRESENTS HER REPERTOIRE 

YOUR LIBRARY CAN BE COMPLETED ON THE INTERNATIONAL SCALE 

"Finale D'amore "(Toichi Suga ara) 
"Yoru" (Sacri Barri 
" Miren" (Mari Sono 
"Sakaribe-orma" (Shingo Sugi) 
"Promise for Future" (The Tigers) 

"Never Merry A Railroad Man" (The Shocking Blue) 
"Summertime Blues" (The Who) 

"Immigrant Song" (Led Zeppelin) 
"Seasons "(Earth & Fire) 
"Finale D'amore" (Malva) 

ce NIPPON GRAMMOPHON CO., LTD. 
GRAMN1OPHONPUBBwLISHING & PROMOTION K.K. 

ARSE 
g 

BILLBOARD 
The International 

Music -Record Newsweekly 
Now in its 76th year 

of industry service 
Subscribe Now! 

Just mail request order today 
976 

BILLBOARD, 2160 Patterson Street, Cincinnati, Ohio 45214 

Please enter my subscription to BILLBOARD for 

1 YEAR $30 3 YEARS $60 New 

Renew Payments enclosed Bill me later 

Fi 2 EXTRA issues for cash 

Above subscription rates for Continental U. S. & Canada. 

Japanese rates 

I YEAR $55 (Jet Freight) 

Company 

Neme 

Address 

City State & Zip 

Type of Business 

True 

DECEMBER 19, 1970, BILLBOARD 

ARIGATO 
THANK YOU 

TEICHIKU 
RECORDS CO. LTD. 

FROM 

BILL HALEY 
& THE COMETS 

OLA & JANGLERS 
JACKPOTS 

MAD IN SWEDEN 
TOMMY KORBERG 

BRETT MARVIN 
& THE 

THUNDERBOLTS 

tife 

Recording exclusively for 

SONET GRAMMOFON AB 
Stockholm 39, Sweden 

SONET PRODUCTIONS LTD. 
London W.1., England 

In Japan as in all other 

countries, The Peer - 

Southern Organization 

is proud to play a major 

role in the growth of 

the International Music 

Industry. 

Mrs. Monique 1. Peer, President 

Mr. Ralph Peer II, Vice President 

1 

, 

, 

t 

/ 
I 

, 

SOUTHERN MUSIC PUBLISHING CO. 

(JAPAN) LTD. 
119 Hibiya Park Building 

1 -1 Chome Yurakucho, Chiyoda -Ku 
Tokyo, Japan 

J-35 
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RECORDS 

HONDAS A WONDER 
ALFAS AN ASTOUNER, I. 

NO WONDER!! fi 
An Astounder possesses a lot of ideas. 

An Astounder is open to new ideas. 

An Astounder has the potentials to work out all the ideas. 

Try it. and you see what we mean. 

NEWLY STARTED MUSIC PUBLISER 

CLAIM MUSIC 
ROOM 

03-452-7976 1 0KCABLEAADDRESS:4ALFALF 

MITA MINATO -KU TOKYO. 

TEICHIkU IS PROGRESSING! 

RECORDS VIDEO TAPE CARTRIDGE TAPE CASSETTE TAPE MUSIC PUBLICATION 

TEICHIKU RECORDS CO.,LTD. 
Tokyo Main Office 
Address. No. 1, 2 -Chorre, Nishi -Shinbashi,Minoto- Ku,Tokyo,Japan Cable:TEICHIKU TOKYO President : TOYOJI NANKO 
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THE NEW Victor Studio in Tokyo-already in use. 

CONTROL PANEL in the Victor Studio. WIVES OF Japanese retailer., elan Kings recording studios. 

RECORDING STUDIOS 

Facilities Continually Improve 
In general, the size, facilities and quality of record- 

ing studios in Japan has improved remarkably in the 
last few years. Younger producers and musicians are 
still demanding improvements -some saying that Japan 
could use two or three 16- or 32 -track studios and 
as many as a dozen more 8 -track facilities. 

By and large, however- studio facilities here are 
as good if not better than those to be found in almost 
any country. The following article is intended as a 

guide to those wishing to investigate the equipment 
available and costs involved in recording in Japan. 

As to costs, as a matter of general principle all 
recording studios here for rent -the musicians, tune - 
smiths, arrangers and others involved as well -are 
members of their respective trade unions or other or- 
ganizations. But in fact, it is considered to be the real 
case that there is nothing but outward relationship 
which enables them to conduct necessary contacts and 
negotiations on charges- fees. etc. Although numerous 
trade unions with individual composers, copywriters, 
arrangers and musicians as regular members exist, such 
unions are not exactly useful in guaranteeing income 
to their members. The present situation is, in fact. 
that any musician is free to work for whoever and at 
whatever rate he can get. 

Nevertheless- there is an active movement by mu- 
sicians' unions and arrangers unions seeking such fixed 
guamnteesas the AFM royalty system now in practice 
in the U.S. Adoption of the AFM royalty in Japan 
in the near future is quite possible. In fact, some lead- 
ing arrangers are demanding the payment of fees for 
their arranging works apart from the original royalty 
on compositions. The number of such arrangers is 
steadily increasing. 

The royalties on arranging. as demanded, is one 
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By SHOO SCUSANO 
Shinka Munir 

yen to two yen per piece ($.0028 to $.00561. Further- 
more, the charge for buying a musical piece ranges 
from 7.000 yen to 25.000 yen (819.44 to $69.44), de- 
pending upon the reputation of the arranger. the kinds 
of musical instruments required and the size or scale 
of the orchestras required. 

The studio musician can be obtained under an 
individual agreement by the number of hours he is 
to be on the job or by the number of pieces he is to 
perform. The charges range from 2.000 yen to 20,000 
yen ($5.56 to $55.56), depending naturally upon the 
musician's ability and the instrument to be played. 

In most cases when a band of musicians is hired 
for recording, the charge is based on the per piece 
system -a sort of flat contract rate. The highest may 
be 100.000 yen ($278), the lowest may be 20.000 yen 
055.561. These charges naturally vary according to 
the size of the band. Some leading bands will not ac- 
cept recording dates unless royalties are included in the 
agreement. 

As regards vocalists and chorus, one must be ready 
to pay 5,000 yen (about $141 per piece per person 
for either male or female singers; group chorus charges 
are between 2,000 yen and 8.000 yen ($5.56 to $22.241 
per person per session. In addition, most vocalists de- 
mand royalty arrangements as they do in other 
countries. 

Two of the several agencies who can arrange studio 
musicians' bookings are: Shin Ongaku Kyokai, Taihei 
Bldg.. 3 -7 -7 Jingumae, Shibuya -ku. Tokyo, TEL: 404- 
2721; and ILK Shogei Honey Knights, Wada Bldg.. 
1 -11 Shirakawacho, Chiyoda -ku, Tokyo, TEL: 261- 
8774. 

The following is a brief rundown of the studios 
in the Tokyo area. Record manufacturers who have 
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their own studio are five: Nippon Victor Co., Ltd.: 
Toshiba Musical Industries; Nippon Columbia Co., 
Ltd.; Nippon Grammophon Co., Ltd., and King Rec- 
ords Co. There are a total of 21 member studios in 
the Rental Studio Industrial Union in the Tokyo metro- 
politan area alone. 

01 the independent studios, the most important 
include: 

AOI STUDIO 
I -1 Azaba Ju -Ban, Minato -ku, Tokyo 
TEL: 582 -7311 

AVACO STUDIO 
Christian Audio -Visual Center 
4 -4-13, Shibuya. Shibuya -ku, Tokyo, Japan 

KRC STUDIO 
International Radio TV Center 
8.6 -26, Akasaka, Minato -ku, Tokyo, Japan 

TEICHIKU KAIKAN STUDIO 
Teichiku Logro Co., Ltd. 
2 -1, Nishi- Shinbashi, Minato-ku, Tokyo, Japan 

THIKOKAN STUDIO 
Jolt Recording Co. 
1 -18 -1 Shinbashi, Minato-Ku, Tokyo, Japan 

TOKYO STUDIO CENTER 
9 -6-24, Akasaka, Minato-ku, Tokyo, Japan 

TOSHIBA STUDIOS 
Toshiba Musical Industries Ltd. 
2 -17, Akasaka 2- Chorre. Minato-ku, Tokyo, Japan 
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FON IT- CETRA' S 
TORINO - ITALY 

artists have been 
at home in Japan 
since 1964 

thanks to 

KING 
RECORD 
CO., LTD. 
TOKYO - JAPAN 

A-5 ,./.14.-13)1,J, 

Claudio Villa 
119hìFllAli. 

Sergio Endrigo 

7e: Bes t-,Staj ¡Sef ies 

SERGIO ENDRIGO 

ry 
.. ; 

Carmen Villani 
Gianni Pettenati 

e..akenzlxaaistg Ulg/Ntó riJfrea cyu-riX 

eve14' 

/9r 

ONGAKU-NO -TOMO SHA CORP. 
President:SANSAKU MEGURO Managing Director:SUNAO ASAKA 

92- fir .sa jirfr 
UIVN/r ri.loJ 

SUJSBI -SHA TOA MUSIC CO. 
Managing DÍrector:MIGHIKO SEKINE President:SUNAO ASAKA 

Address: Kagurazaka, 6 -30 Shinjuku -ku, Tokyo. Phone:268 -6151 -5 
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LIVE POP -a radio slow is progress at the TBS studios, Tokyo. RECORDED POP -a radio show being recorded at the TBS 
Radio studios. 

MOBILE POP -a radio mobile unir, manufactured by FILED POP - the retord Iibrn 
TBS Radio and used for parties. 

TRS Radio. 

RADIO INDUSTRY 

PROGRAMMED POP -radio scripts filed away at the TBS 
Radio studios. 

All Appeal Radio 
Japan keeps a close tag on what is allowed to zoom 

through the ether. Unlike the U.S., the Japanese version 
of the FCC -the Minister of Post and Telecommunica- 
tion- grants permission to broadcasting stations on a 

strict allocation system in accordance with the Govern- 
ment's broadcasting administration policy. 

To some. this has resulted in what they call a denial 
of the freedom of speech. To others, the policies are 
justified by their tendency to restrict a "flood of com- 
mercialism" 

However one views Japan's radio industry though, 
one must admit that the 100 million -plus population of 
these relatively small and very crowded islands is never 
without a diversity of air programming appealing to 
all interests. 

Conforming with the Government's policy, the Japa- 
nese radio broadcasting industry is dominated -as a 

matter of basic principle -by the Nippon Hoso Kyokai 
(commonly called "NHK" or. in English, the Japan 
Broadcasting Corporation. It is a semi- government body 
corporate under special obligation to nationwide broad- 
casting coverage. It is legally authorized to collect radio 
and television license fees from the receiver -owning pub- 
lic, similar to the BBC in the United Kingdom. There 
are no commercial programs allowed on NHK radio. 

In addition to NHK there are some 46 private radio 
broadcasting stations all over Japan. 

Because of such a unique broadcasting administra- 
tion policy, there are only six radio broadcasting sta- 
tions in the Tokyo area, the world's greatest city with a 

J -40 

total population of over t t million. They are NHK 
No. I: NHK No. 2: Far East Network (FEN- English): 
Tokyo Broadcasting System (TBS): Bunka Hoso or 
Cultural Broadcasting (JOQR), and Nippon Broadcast- 
ing (JOLF). The last three are private stations. 

Under such reasons mentioned hereabove. Japanese 
radio broadcasting stations do not adopt such special 
formats as America's Top -40 stations, all talk stations 
and all news stations but instead succeeded to main- 
tain their positions as a vital part of the nation's mass 
media system. 

In 1958 when television became extremely popular 
among Japanese households. business results of private 
radio broadcasting stations in Japan began to drop. As 
part of their effort to tide over such financial difficul- 
ties, Station JOLF, one of Tokyo's three private radio 
stations. developed its unique audience segmentation 
system or new radio program format, which resulted 
in a smashing success. 

Under this system 24 hours of a day are divided 
into four time -belts: pre -noon hours for the sake of 
salaried workers before leaving their houses for work 
and also housewives; afternoon hours for car drivers 
and evening -hours for the younger generation. In draw- 
ing up the broadcasting program, emphasis was placed 
on the aforementioned audience strata. This format at 
present is the most typical among Japanese private radio 
broadcasting stations. 

Private Radio 
For the reason of relatively small number of private 
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radio stations in Japan, each private radio station is 

rather large in its scale. For example. Station JOLF 
is operated by 300 staff members and its annual pro- 
ceeds reach the 6,000 million yen mark -a sort of big 
business enterprise. 

According to a survey by NHK, approximately 94 
out of every 100 households in Japan possess radio 
sets and about a quarter of the whole nation have radio 
sets, it is estimated. 

A survey on radio listeners for different programs 
is conducted regularly in different areas of the country. 
In the Tokyo area, Dentsu Advertising Ltd., the biggest 
of its kind in Japan. conducts the survey twice each 
year. The results of the Dentsu surveys are considered 
the most authoritative. 

As regards the FM broadcast, the Government 
allotted radio waves to different FM broadcast stations 
in the Tokyo. Osaka. Nagoya and Fukuoka areas 
earlier in 1970, after many years' experimental steps. 
Only two FM stations in the Tokyo area -NHK -FM 
and FM -Tokyo (a private station) were given the li- 
censes. There is little hope for further expansion in the 
immediate future as far as the nation's FM broadcast 
is concerned. 

The Dentsu survey for 1969, conducted nationwide - 
ly, showed that a total of 632.800 million yen was 
spent for various advertising media. Of this amount 
23.300 million yen was paid to radio advertisements, 
placing fourth among different advertising media, only 

(Continued on page 142) 
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maeanobu areye + tokyo = good music, ltd. 

simple arithmetic 

OMB 

It wasn't easy 
to design and build 
the world's finest tape deck 
The all new OTARI Professional 
MX7000 but then, OTARI has 

never done easy things 
Like the new 5000 series of ultra 

high speed audio tape duplicating 
systems that operate at 321 speed 

24 hours per day,7 days a week. 

Like the world's most widely 
used quantity control tape monitors 
to check the quality of prerecorded 
tapes. 

Like mastering the most com- 
plete line of high speed rewinders, 
and peripheral professional tape 
duplicating equipment. 
That's why the new OTARI Pro- 

fessional MX7000 offers such im- 

portant engineering contributions 
as, 

3 Speed Hysteresis Synchronous 
Motor. 3%, 7%, 16 ips. 

n Automatic equalization for all 3 

speed changes. 

Built in test oscillator 1KHz 
10KHz. 

Three motors 4 heads -10h" reels 
o Interchangeable head assemblies 

from full track single channel to 
4 track 4 channel stereo. 

It wasn't easy -- but, it will make 
better recording easier for all pro- 

fessional highest quality tape 
recording requirements. 
It is priced within reason - and 
available early in 1971. 

For more details write to 
Otani Electric Co., Ltd. 
Export Division 
Orari Bldg. 4. 29.16, Minemi Ogikubo, 
Suginami -ku, Tokyo, Japon 
Cable Address: OTARIDENKI TOKYO 
Telex: TK6604 OTRDENKI 

Otani of America Ltd. 
8295 So. La Cienega Blvd. Inglewood, 
Calif., U.S.A. 90301 

Otani Nanpo Electronic & Sound 
Industries IPTE) Ltd. 
3809.17, Block 1, Redhill Industrial 
Esrete, Jalan Buklt Merah, Spore, 3. 

Klarion Enterprises Pty. Ltd. 
Regent House, 63 Kingswey, South 
Melbourne 3205, Australia. 
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CONTEMPORARY CLASSICS 

Japanese Treasure House 
By Donald P. Berger 

Musk critic, The Japan Times; 
director, Musical Studies, American School, Japon 

in the opinion of many critics, myself included, 
Japan is by far the world leader in the field of contem- 
porary serious music. 

If any Japan-originated music is suited for direct 
"export" it is what we call "gendai ongaku," literally, 
contemporary music. This article attempts to introduce 
the highlights of the Japanese contemporary scene as 
background information for those seriously interested 
in investigating the best Japan has to offer to the inter- 
national world of music. 

It may seem tiresome to repeat the well -known fact 
that the world's listening public has always been notori- 
ously slow in accepting musical innovation. But, it is 
something to keep in mind when reviewing new music. 
Look how long it has taken for most of us to realize 
the worth of Alban Berg's "Wozzeck" -some 40 years, 
the usual par. At least that's the way it used to be. But 
in Japan, the outlook for an earlier recognition of the 
"now" sounds is more favorable. 'This is true in Japan 
despite the fact that the musical currents of the past 
are particularly strong. 

The name Beethoven is as familiar here as that of 
any local sports star. And, flipping the Beethoven side 
of the coin we discover (especially in Tokyo) a large 
audience for the new, contemporary music which is 
performed and recorded with more frequency than in 
the other musical capitals of the world. These sounds 
become a "new trip" for ears supersaturated with the 
(Western) past. 

Romper Crop 
Japan's current crop of composers -a bmper one at 

that -represents the great diversity in music here since 
the 1950s. All the trends, serial, aleatoric, electonic and 
the like are here, and many composers cross the dividing 
lines. 

Men like Toshiro Mayuzumi, Maki Ishii, Joji Iwasa, 
Kenjiro Ezaki and others have registered great successes 
in the new electronic music. And, there is still another 
group of composers who are attracting world -wide at- 
tention by casting the traditional music of Japan into 
new shapes and designs. The works of Minoro Miki, 
Toru Takemitsu, Mareo Ishiketa, Yoshiro Irino, Michio 
Mamiya and a host of others have emphasized the hu- 
man element -the man behind the horn, so to speak - 
presenting a fascinating amalgam of past and present. 

Their interest in the past (Japan's) indicates a shift 
in attitudes. The older generation of composers in Japan 
fashionably shunned their own musical heritage. Their 
music was in the time -honored symphonic tradition of 
Europe, but not so with the new breed. 

Recognizing the merits and weaknesses of both tra- 

dirions, these composers have found the best of two 
musical worlds and their definition of music correspond- 
ingly has a broader and more interesting base. 

More specifically, what are these composers doing? 
At this point it might be advisable to backtrack in time. 
The natural growth and development of Japanese in- 
digenous music came to a standstill in the 19th century. 
From that point on the stress was upon the perfection 
of performance within a form considered complete. 
Obviously it not possible to continue building on an 
art in which the finished state has been reached. So, 
today's composers who are reaching into the past search 
primarily for inspiration and musical materials to suit 
their new mode of composition. 

In no sense is there intention to ape the past. For 
the best superficiality is out. Any clever orchestrator can 
approximate the sounds of old Japan by using conven- 
tional means, but the artist knows that to attain any- 
thing artistically significant the essence of the past must 
be welded to the technique of the present. And, this 
has happened. A new, exciting and truly international 
music is being created. 

The traditionalists on both sides of the fence will 
decry this new approach as the death knell of the past, 
but for those who see things with a clearer vision it is 

obvious that any music with a big foot in the future 
also has a big one firmly planted in the past. Past and 
present reinforce one another and give a more solid 
footing to any artistic concept. 

Toro Takemittú s "November Steps" for "shako - 
hachi" (vertical bamboo flute), "biwa" (a lute -like instru- 
ment), and orchestra has attracted wide interest through 
its Victor recording of the Toronto Symphony with the 
colorful, Seiji Ozawa at the helm. Nippon Columbia has 
recently released `71íe Music of Minoru Miki," a 4- 
record, $20 album featuring Mini's compositions as per- 
formed by the Ensemble Nipponia. Nippon Columbia 
has a series of contemporary Japanese music on record 
and Victor in Japan also has an impressive album, 
"Contemporary Music for Japanese Traditional Instru- 
ments" with the works of many leading composers, in- 
cluding Toro Takemitsu, Michio Mamiya, Yasuji 
Kiyose, Osamu Shimizu and others. These recordings 
plus the concerts add up to one thing. If a composer 
can be given a decent hearing he stands an even chance 
of being understood. 

Can these works get beyond the point of novelty? 
Can Japanese music be introduced to the rest of the 
world in forms other than "souvenir records ?" Yes, 
again if we are willing to extend our ears beyond their 
usual frequencies. There is a treasure house of con- 
temporary music in Japan, 

Japanese Record Market -1969 
Continued from page J -3 

generator to exploit the market. These fresh methods are expected to be also 
employed in Japan in order to solidify and standardize record distribution. 

Since there still is an expansive area left unexploited in Japan, it is en- 
visioned that a revolutionary sates policy should be established this year for the 
purpose of exploiting such a left-out portion of the market. 

Music Tapes 

Since tapes debuted in the Japanese market in 1966, they have continued a 

marvelous development until 1969 when their production doubled that of the 
preceding year and shared a little over 20 percent of total production of disks 
and tapes. 

Cartridges account for about 90 percent of total tape production, and almost 
all are for cars. Therefore, they are selling in an entirely different field than 
disks, and no competition with disks is seen at the present stage. The advent of 
tapes expanded the area where recordings could be utilized. 

TAPE PRODUCTION 

(in Reels) 

Category 
Oct. 1967 - 
Sept. 1968 

Oct. 1968- 
Sept. 1969 

Rate ag't 
Prey. Year Share 

Cartridges 4,476,125 9,880,572 221% 91% 
Cassettes 431,647 560,819 130% 5% 
El' Cassettes 289,314 3% 
Open Reels 159,925 161,068 101% 1% 

Total 5,067,696 10,891,773 215% 100% 
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Group Think And Face 

Continued from pogo I -22 

NINON ONOAKU CNOSAKUKA make (JAPAN MUSIC AUTHORS /COMFOSerS 
ORGANIZATION) 
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TEL 
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NINON ON5AKU JISTOSNA mesas (JAPAN MUSIC SPECIALTY ASSOCIATION) 
Naka Ginza 111p., 1.114 Ginza, Chu.-lie, Tokyo 
TEL: 572.2671 
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Ertebllshed Marsh t963 

MamMnhlp: Promotion and publicity officers of nard msnah<tsnm 
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N INON AUDIO Krach! (JAPAN AUDIO ASSOCIATION) 
1341 Oedema, Senpeye.ku, Tokyo 
TEL: 4241965 

Establisked 1952 
Nak.ilm. 
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ELECTRONIC INDUSTRIES ASSOCIATION OF JAPAN 
TUA. 1ld%. 3 -14 Monmouth!, Chiyodska, Tokyo 
TEL: Mas 
Prnide.t: Muse 150Aya 

Mein errs p Japanese electronic annul /tauten 

TAMARA MUSIC FOUNDATION 
Sayoma nOs.. 1., Missed Ellin, Shibvyo-ku, Tokyo 
TEL: 1195172 
PresMxt: 6xithi Kawakami 
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NINON NOSO SAKKs 00101 (JAPAN BROADCASTING WRITERS ASSOCIATION) 
O:WSU 914 45.1 Ginza, Cheaku, Tokyo 

7F de. Rambo Imo 
Established 
M mbership:MTV heed raudio o writers, animators, etc. 

N INON 111/30 SEINORA KTOKAm DAPAN BROADCASTING TALENT ASSOCIA 
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D.W.0 ledç. 661 5Inea, Chnrk., YAye 
TEL: 572 -1920 
President: Tulle iuk.han 
E.hblbhed September 1963 
Membership: Acton end other hhol, sidle and TV 

NINON SAasTOKUKA notai (JAPAN COMPOSERS ASSOCIATION) 
Oenhe Bid .. 4,3-1 Glaze, Shuaku, Tokyo 
TEL: 571:523 
President: Mane s'a. 

Membership: Compuan confrected to retard manulttluren 

NINON KASNU MIKAI(JAPAN SINGERS ASSOCIATION) 
Salo Md ., 5.2411 G nes, Chue -ku, T.kye 
MIL: 3624966 
President: lam Shell 
Established 1963 
Membsnhip: Siegen ender cenna<l to record mnuhshnrs 

ONBAKU SHIPPITSUTNA 
TÌKae 

(lactic II, Maray.ma Bldg., 345 aAsi55, MlneM MUTokyo 
TEL: 565.451 
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OSAKA INTERNATIONAL FESTIVAL ASSOCIATION, TOKYO BRANCH 
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All Appeal Radio 

Continued from page J-4D 

after newspapers, television and magazines. From the 
viewpoint of the growth rate, radio commercials ranked 
the first, growing by 125 percent over the previous year. 
Newspapers ranked second, increasing by 120 per- 
cent from 1968. 

As regards the prices of radio commercials, JOLF, 
which was the most widely heard radio station in the 
Tokyo area during the past six years, charges 45,000. 
yen for a 20- second spot during the prime time and 
12,000 yen for a 20- second spot during less important 
hours -the cheapest of all. 

Radio listeners of the 15-25-year-old bracket are 
the biggest in the number as compared with listeners 
of other age brackets. Young listeners thus occupy the 
most vital factor as far as the sale of discs is concerned 
in the Tokyo area. When records of Japanese popular 
songs are marketed, television without doubt has a 

great influence, but radio broadcast is the most effective 
when records of songs and music by foreign artists are 
sold. Radio broadcast ranks first with an overwhelm- 
ing margin as the direct motive for Japanese rock 'n' 
roll and pops fans to buy such discs. Therefore, disc 
manufacturers are the best clients for radio stations 
here as they pay big money to buy "spot" commer- 
cials for their discs. 

Since two or three years ago, the so- called midnight 
radio programs, which are sent to the air from midnight 
till morning by local private radio stations, have become 
extremely popular, thus paving the way for the succes- 
sive births of popular disc jockeys or air personalities 
under an exclusive contract with respective stations. 
Among such air personalities who enjoy nationwide 
popularity are: Tetsu Imani (JOLF); Akinobu Kame- 
buchi (1OLF); Yashuhiro Saito (JOLF); Masaru Doi 
(JOQR); Nachi Nozawa (TBS) and Miss Mariko 
Ohmura (TBS). 

5415555.1 assistance, for aka section: Koh Abo, Teen.. Sato, 
creative department Japan CommeditY Cants. 
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VIDEOTAPE 

Into the VTR Age 
By NOVORU SATO 

Video Enterprises Dept. Pony KK 

With almost no forewarning, Japan finds itself deep 
into the age of videotape recording as the 1970's get 
underway. There is, understandably, a considerable 
amount of confusion and uncertainty to be found 
within Japan's huge electronics industry, but week by 
week it is being unscrambled and we are beginning to 
see exciting, encouraging patterns developing. 

The nation's electric appliance makers are devoting 
their best efforts toward developing VTR hardware, 
products which they believe will become potent mer- 
chandise in the post -color TV era. Makers of video 
software, too, have entered -one after another -the 
race to produce VTR hardware. 

People here have little doubt about the possibilities 
of this (VTR) industry for growth. Today the newly 
rising industry has become the object of public atten- 
tion not only in Japan but worldwide. VTR's of many 
different configurations are now available and more 
are being developed. 

The following four VTR formulae are being used 
worldwide and are the most prominent: The Japanese 
VTR; CBS (U.S.) EVR; RCA (U.S.) SV, and the Video- 
disk of West Germany. 

Speaking of VTR sales, the market, according to 
the industry's schedule, is developing into a mass con- 
sumer market as follows: Standardization of mono- 
chrome VTR magnetic tape formula, October 1969; 
standardization of color VTR toward the end of this 
year; introduction of endless cartridge types by Toshiba 
and Ampex in July, 1971; marketing of 3 inch cas- 
settes by Sony in the fall of 1971. 

The CBS EVR system is a film -type system and has 
only recently been introduced to the U.S. and European 
market. In Japan the same type of VTR, it is said, will 
be marketed in color in mid -1972. fly that time, a film 
processing plan is expected to be completed in Japan. 

The SV (RCA), a system using laser beams and 
vinyl film base, is scheduled to be perfected by the end 
of 1972. The Videodisk system follows the patterns of 
audio disks, is monochrome only in the version made 
public in June this year in West Germany, but may offer 
color if a scheduled color demonstration scheduled for 
the spring of 1971 is approved by the developers. The 
disk system is scheduled for the commercial market 
early in 1972. 

It looks as though 1972 will be the year in which 
most of the systems become available to the public on 
a commercial basis. It is difficult at this point to predict 
just which system will be the victor in the VTR race, 
but Japanese manufacturers are working closely with 
their overseas partners in trying to perfect each system 
as fast as possible. 

500,000 MBllon Yen 
Mr. Ishida, president of Pony Co., Ltd., originator 

of the musictape industry in Japan and a leader in the 
VTR race, has said: "The VTR industry will grow to 
be worth 500,000 million yen ($1,389,000,000) within 
a decade." 

lahida's statement was based on the fact that 
Japan's audio disk industry this year grossed well over 
60,000 million yen ($167,000,000) based on deliveries 
from manufacturers, and the musictape industry grossed 
about 30,000 million yen ($83,000,000) on deliveries, 
bringing to nearly 100,000 million yen ($278,000,000) 
the total audio recording sales. Projections indicate that 
this figure will reach 200,000 million yen ($556,000,- 
000) in five years and 400,000 million yen ($1,111, - 
000,000) in 10 years. 

The U.S. audio recording totals have already topped 
the 5,50 million mark just over 500,000 million yen. 
Needless to say, such a difference is mainly due to the 
difference in population. But when the existing differ- 
ence in income is considered, the comparison is even 
stronger. 

The official rate of exchange is 360 yen to SI. But 
the buying power of yen at home is closer to 200 yen 
to $1 (some say even less yen is required for the buying 
power of SI). 

Supposing that the annual turnover of Japan's audio 
recording industry will reach 400,000 million yen 
($1,111,000,000) in 10 years, it is not unreasonable as 
all to predict that the nation's VTR industry, which 
produces various software beyond simple music, will 
grow even larger. Pony's Ishida himself views that the 
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combined software industry in the publishing, audio and 
video fields will gross 1,500,000 million yen ($4,167,- 
000,000) in 10 years. 

The ever -growing VTR industry in Japan has had 
an influence upon at least five other businesses- broad- 
casting, motion pictures, publishing, disk recordings and 
newspapers. These five industries, systematically, have 
set about establishing new corporations -mostly from 
the beginning of 1970 -through which they can par- 
ticipate in the VTR business. 

Examples of some of these new companies are Pony 
Pak, Inc., Nippon Eizo Shuppan, Audio & Video, 
Video Pak Japan and Tosi Video. Of these new compa- 
nies, Pony -already a leader in the musictape field -is 
the most likely to establish a lead in VTR software. 
Pony is related to Sankei Shimbun (newspaper publish- 
ing), Fuji Television, Japan Radio Broadcasting Co., 
Canyon Records and others. 

Pony marketed 17 different kinds of full- fledged 
videotape recorded software on July 1, 1970. Since 
then Pony has placed 10 new items on the market each 
month, with the intention of bringing its catalog to 
100 by the end of this year, 200 by June 1972, and at 
least 300 by the end of 1972. 

This software covers various fields: motion pictures, 
documentary films, educational films, sightseeing films, 
cultural films, sports films such as on golf, skiing, bowl- 
ing and archery, films on cooking, beauty culture and 
dancing, popular songs, dramatic and musical entertain- 
ments, stage productions, famous juvenile stories from 
around the world, cartoons, medical films, "pink mood" 
films, fine arts and others. 

In addition to those films for public entertainment 
and/or instruction, Pony plans to market films spe- 
cially produced for business firms (such as sales train- 
ing, etc.) and for the public and /or private school 
systems. 

Sales Networks 
There are at present some seven trade and commer- 

cial outlets for sales of VTR software- department 
stores, shopping centers, bookstores, record shops, 
musictape specialist stores, electric appliance retailers, 
music shops, broadcasting companies and their subsid- 
iaries businesses, and motion picture exhibitors. 

Specialized packaging in the VTR software field is 

an area for careful thought and Pony and others are 
giving the problem full consideration. Books, charts and 
illustrations are included in packages for the educa- 
tional- instructional software, for instance. 

As the size of the VTR software market is still 
relatively small, retail prices are not yet geared to a 
mass audience. Under such circumstances, a 30 -minute 
color VTR tape is sold at around 30,000 yen ($83.40) 
and a 60- minute color at 50,000 yen ($140). Prices are 
certain to come down as the scale of the business 
increases. 

No complete figures are yet available on sales of 
VTR software, but here are some rough estimates: 

In and before 1969, when there was no standard- 
ized size, somewhere between 15,000 and 20,000 sets 
were sold. So far in 1970 an additional 15,000 to 
20,000 sets have been sold. This means, of course, that 
the standardisation resulted in a heavy increase in sales 
over a short period. 

The industry hopefully estimates the sales volume 
during 1971 to be 60,000 to 70,000 sets or four times 
the 1970 figure, mostly in color, as a consequence of 
the standardization of the specification for color VTR 
and development of cartridge type VTR. 

The VTR industry of Japan entered the limelight at 
the outset of the 1970's. VTR, as a powerful post -color 
TV consumer item, is very much the concern of all of 
Japan's large electronic industry. The nation's electric 
appliance makers, without exception, have seriously 
tackled the problems of production and marketing, of 
fixing a standard for hard and software, of developing 
and marketing cassette and cartridge types, etc. 

The country's software makers, too, plan to act in 
close cooperation with the hardware makers. With the 
broadcasting -related companies in the lead, all software 
makers are planning to expand their production of 
software enormously from the beginning of next year. 

Therefore, we estimated that, within two years, 
Japan will be very much into the "VTR age." 
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KUN1H /KO MURAL president, Alfa Musk Ltd. 

THE INDEPENDENTS 

Breaking Down The Traditions 
There is no radio or television station in Tokyo or 

Osaka that does not have its own music publishing 
wing. 

Further, there have been only a few hits on the 
Japanese charts which have been produced by someone 
not totally bound and obligated to a record manufac- 
turing company. 

But as the 'revolution" in the Japanese music mar- 
ket continues to ferment. independent music publishers 
and freelance or short -term contracted record producers 
are beginning to make significant dents in the traditional 
framework of the industry here. 

The independent music publisher and /or producer 
in Japan is helping to break the stranglehold tradi- 
tionalism has on the industry, but this doesn't mean he 
is always a roughshod rebel. Some highly respected and 
creative people in the business have dared to insist 
upon and get more freedom, and even some of the 
more conservative record manufacturers and broad- 
casters have had to admit that the results have pointed 
the way toward a better product and healthier industry. 

The process of turning out songs is totally different 
in Japan than, say, the U.S. Approximately 90 percent 
of the songs newly recorded for single release here are 
tailor -made. And it is not the independent publisher who 
cuts the pattern bitt the a &r man of the record manu- 
facturer. The "free" songsmith is the one to follow it 
to the last stitch. Many composers and lyricists, there- 
fore. do not have the freedom they want despite the 
fact that they can-if they prove to be adept at deliver- 
ing pm-programmed ideas -find regular freelance work 
with the record manufacturers. 

Masaharu Honio, chief of a &r at Nippon Phono- 
gram, explains that the control the record manufac- 
turers exercise over the writers is preferable to having 
to gather songs one by one from diverse publishers to 
end up with perhaps one gem in a barrel of trash. It 
also is preferable for the artists under contract to the 
record manufacturers in that they can insist that the 
material they are given to record is "suitable" to their 
talents. 

The songwriter is being forced into a situation 
wherein he can operate with success only as an inde- 
pendent who can deal with any music publisher. fn the 
majority of cases. that music publisher turns out to he 
one under the control of a record manufacturer and in 
many -not all -cases this means that his creative 
freedom is impaired. 

Another a &r man said to me: "Music publishers are 
troublesome." (He was referring to the independent 
publishers.) "All they do is claim 'rights, rights, rights.' 
Does any one of them realize lust where he fits into the 
overall record industry here?" 

A recent trend of the business in the U.S. is for a 

music publisher to make a demonstration record of 
his material and that the demo packages are becoming 
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By MASANOBU ARAYA 
Goad Music, Tokyo 

more and more elaborate. We also hear of certain 
songwriters who are able to have as much as 50 percent 
of their creations recorded. This kind of news could 
never originate from Japan, given the current state 
of the business here. 

While the independent music publisher in Japan 
who does have a few writers in its exclusive stable 
breaks his back trying to help them grow. the record 
manufacturers continue to turn instead to "free" sortg- 
writers, attracting them by saying that -since they have 
a vested interest in selling the record -the writer's 
efforts will receive much more attention. 

This is one of the factors one should keep in mind 
when looking at the membership situation of JASRAC 
(Japan Society of Rights of Authors and Composers). 
That organization lists only 159 music publishers as 
members (as of May 1, 1970) while it has nearly 3,9110 

other members. 
In the normal sense of the word, Japan's music 

publishing business started only a decade ago. Appear- 
ing on the scene then were companies who acted as 

sub -publishers of foreign, mostly American. songs. 
It is usually conceded that Shoo Kusano of Shinko 

Music was the first to recognize the existence as well as 

importance of music publishing irons his experience as 

a music magazine editor. He became one of the first 
successful sub -publishers. 

Kusano recalls, "Those days, Mrs. George Thomas 
Folster and her office were the sole agents for foreign 
compositions in Japan. I wanted to publish a song, and 
as a start concluded a sub -publishing agreement with 
Central Song. 'And So to Sleep Again,' recorded by 
Patti Page, and three other songs were among the first 
Even JASRAC was not co- operative then. They were 
not willing to get the songs registered and I had a 

hard time with them." 
Kusano has attained the No. 1 spot in the sub -pub- 

lishing business in Japan today. In addition to Shinko 
Music, he now also runs Essex Music of Japan which 
is a joint venture with Howie Richmond. 

Watanabe Productions 
As the number of songs Kusano sub- published in- 

creased, he needed more and more artists who could 
cut a local on them. Then, Mrs. Misa Watanabe came 
into the picture, accompanied by the huge talent roster 
of Watanabe Productions, the giants of Japan. 

She, together with Kusano and others, began record- 
ing foreign hits with her artists and gradually expanded 
into the publishing field. Watanabe Music- headed by 
this chic lady, has published over 1,000 compositions 
so far. It is reported that Watanabe makes more money 
than any other publisher in Japan. 

Most recent trends in the Japanese music publishing 
scene are to be found in the broadcasting field. The 
big radio and TV networks of Japan are emerging as 
owners of music copyrights. Most have formed sub - 
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sidiary music publishing companies and make full use 
of their promoting power in getting their product across 
to the public. As I mentioned. there is no radio or TV 
station in either of Japans two largest metropolitan 
areas -Tokyo or Osaka -that does not have its own 
publishing division. 

!chins Avaruma of Pacific Music, a subsidiary of 
Nippon Huso 1101.F -AMI, says, "We do not rely on our 
parent radio connections as much as we could. We sub- 
publish a lot and are in the process of forming our anon 

catalog with our own writers." Other publishers in this 
category -Central Music, Fuji Telecasting Music and 
Osaka Music Publishing. to name a few -think along 
the same lines. Their growth rate is fantastically rapid. 

There is no reason a music publisher who is able 
to produce songs and put them on the market -just as 

a record company sells records and artist management 
firm handles talent- cannot exist, A few independent 
songwriters have realized this fact in the last few scars 
and have formed their own publishing companies. We 
are still in the growing stage and are not yet a strong 
power, although the record industry is beginning to 
lake notice of this trend. II will just he a matter of 
time that such concepts as "catalog" and "exclusive" 
in the music publishing business will come into common 
use as in other countries. 

Shinko Music 
In the field of independent record production, a 

few individuals have distinguished themselves, blazing 
the trail for others to follow. 

The pathfinder in this case too was Shoo Kusano 
of Shinko Music. Several years after entering the pub- 
lishing field he began independent production and in 
the first year produced twelve singles for Philips in 

Japan. Not surprisingly, eight of the 12 hit the charts. 
Many music publishers have followed Shinko's lead 

and lately even artist management firms are packaging 
finished prcducts, using their own artists. 

Another leader in independent production is the 
phenomenal Kunihiko Murai, head of Alfa Music. A 
noted songwriter for years, Murai started life in July 
1969 as a multifaceted organization dealing in pub- 
lishing. promotion for artists and recordings, and in- 
dependent Jecord production. 

His experience as one of Japan's most consistent 
hit writers and arrangers has convinced him of the im- 
portance of an identifiable "sound " -as achieved 
through the techniques of overall production. Alfa has 

signed with the Liberty label (Toshiba) to produce rec- 
ords by Alfa -represented artists such as Suma no Arashi. 
The Red Birds, Hiro Yanagida, etc. Liberty reports that 
highly encouraging results have already been achieved: 
sales continue to grow and the " Kunihiko Murai sound" 
is spreading. 

If he succeeds, the 26- year -old Murai will he the 
first full- fledged independent record producer in Japan. 
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TAPE 

The Tape Market in Japan 
It was only a century ago that 

the great Thomas Alva Edison 

(1847 -1931) surprised the world 
with his new invention -the 
phonograph or, as some called 

it, "The Devil's Machine." 
Since then there has been a 

radical change in the form - 
cylinder to disk -and the qual- 
ity of fidelity. Nevertheless, 

mankind has continued to fol- 
low Edison' concept of making 
use of the mechanical vibrations 
of a needle point moving in a 

groove. 

The century-long, brilliant 
history of the phonograph may 
be divided into four stages -the 
cylinder age, the SP age, LP age 
and the stereo age, Each stage 
conferred increasing benefits on 
more people than before, but 1 

feel that this glorious history 
will come to an end in 20 to 25 
years from now. The advent of 
a new history evidently was wit- 
nessed or felt in 1964 when 
Philips of Holland introduced 
the cassette formula. 

In giving thought to the vari- 
ous merits and the future possi- 
bilities of the cassette, f cannot 
help coming to the inevitable 
conclusion that disk recordings 
will be completely replaced by 
cassettes in less than a quarter- 
century from today when the 
younger generation will take 
over the world. Thus the glori- 
ous history of the disk will be 
ended. 

It might have been this writer 
who, ahead of others in Japan, 
predicted an inevitable shift 
from disks to cassettes in this 
market. In fact, the tendency of 
adopting the cassette in Japan 
has been conspicuous in recent 
years and more and more peo- 
ple who once ridiculed my pre- 
diction began to admit the 
inevitability of switching to cas- 
settes. Such may be a world- 
wide trend at present. But unless 
one understands this very con- 
spicuous tendency occurring in 
Japan at the present, it is diffi- 
cult for him to be able to per- 
fectly comprehend the teste 
aspect of the tape market in this 
country. 

At present there are three 
kinds of music tapes that form 
the main current of the trade in 
this country. They are the open - 
reel 4 -track tape, cassette, and 
cartridge. 

The open -reel 4 -track tape 
was first marketed in 1965. This 
was followed by all conven- 
tional disk manufacturing com- 
panies and a few music tape 
manufacturers. Around the time 
when 4 -track tapes were first 
marketed, people frequently used 
the words "advent of the tape 
age," but the 4 -track formula 
failed to bring about the real 
tape age. Today only five man- 
ufacturers -King Records, To- 
shiba Musical Industries, Nip- 
pon Grammophon, CBS /Sony 
and Nippon Phonogram -place 
in the market several trifling 
tapes of this type each month. 
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In checking the list of new tapes 
marketed in October this year, 
it is noted that only 12 tapes of 
popular music and songs and 17 

tapes of classical ones-repre- 
senting only 7 percent of all 
music tapes marketed in Japan 
in the same month -were intro- 
duced in this category. 

The similar percentage for 

By AKIRA MITSUI 
Mace Corp. 

October 1969 or a year ago was 
16 percent comprising 20 tapes 
of popular music and 22 tapes 
of classical music. Taking into 
consideration the fact that the 
absolute quantity of the "tape 
population" markedly increased 
during the past one year, it is 
reasonable to conclude that the 
quantitative demands of 4 -track 

tapes show no marked fluctua- 
tions and the 4 -track tapes are 
being accepted as desirous only 
by the minority "hi fi maniacs." 

It was in 1965 when 8 -track 
cartridges were first marketed 
in Japan. The manufacturers' 
publicity campaigns for 8 -track 
cartridges were successful for 
the "home use" purpose and 

thus this type of tape rose stead- 
ily to attain a leading position in 
the car stereo age. During Octo- 
ber this year an amazing total 
of 184 tapes of popular music 
and 23 tapes of classical music 
(or 48 percent of all musical 
tapes marketed) were introduced, 
compared with 139 popular mu- 
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sical tapes (or 54 percent of the 
total marketed) in the same 
month of last year. Although the 
total percentage was slightly 
lowered in a year's time, one can 
realize that the demand in- 
creased sharply during the pe- 
riod, if the increase in the 
absolute quantity is taken into 
consideration. The cartridges are 
energetically produced and mar- 
keted by such record manufac- 
turers as King Record, Crown 
Record; Nippon Columbia Co., 
Ltd.; CBS /Sony, Teichiku Rec- 
ord, Toshiba Musical Indus- 
tries; Nippon Victor Co., Ltd.; 
Nippon Grammophon Co.. Ltd.; 
Nippon Phonogram, Minoru- 

The Tape Market in Japan Continued from page J-45 

phon and also tape manufactur- 
ing companies including Apol- 
lon, Pony, TBS, Clarion, Nik- 
katsu, Mecca, Echo and others 
which are operated against the 
backdrop of the abundant orig- 
inal recordings of the nation's 
private broadcast companies. 

It was in 1966 when the 
country's first musicassette tape 
was marketed. Because this type 
of tape was introduced later than 
the cartridge type tapes, rapid 
penetration into the car stereo 
market was difficult. However. 
this type is steadily getting pop- 
ular for home use instead of car 
use. 

Increase in the sale of the cas- 

sette type tapes is quite remark- 
able. The marketed quantities 
for October this year rose to 46 
percent of the total, comprising 
166 kinds for popular music and 
32 kinds for the classic. Such 
sharp increase is quite note- 
worthy. 

In October last year music 
tapes were marketed, but the 
number rose to 434 in October 
this year, thus approaching to 
the level of disks marketed dur- 
ing the same month (499 LP's). 

The strata of music lovers for 
the three above-mentioned tape 
types is quite distinct. The 
4 -track tapes are appreciated by 
the "hi fi maniacs," the cartridge 

type by car users and the cas- 
sette type by those who wish to 
use them for home use in place 
of conventional disk records. 

The print quality of Japanese 
tapes improves year after year. 
In particular, special tapes 
printed directly from the original 
tapes on tapes produced by West 
Germany's BASF and those 
printed on Fuji Film's superb 
tapes under the same method by 
Mace Corporation, are among 
the most favorable to Japanese 
hi fi maniacs. Toyodo's music 
tapes are printed by Nippon 
Victor Co., Ltd., while Mace 
Corporation itself prints its own 
tapes. Introduction of these spa 
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cial tapes greatly contributed to 
the improvement of the print 
quality of other manufacturers. 

It was for the cassette type 
tapes that the print quality 
showed the most remarkable 
improvement. Although musicas- 
sette tapes are produced and 
marketed by all the afore- 
mentioned cartridge makers, it 
is no exaggeration to determine 
that there is all the difference 
in the world between those mar- 
keted earlier and those recently 
produced an far as the print 
quality is concerned. Such rapid 
development is due to the con- 
tinuous improvement of the 
printing facilities, the quality of 
the tape and the printing tech- 
nique. When they were first 
marketed, the cassette type tapes 
were subjected to bitter criti- 
cism among the nation's hi fi 
music lovers. But today the cas- 
sette type tapes are accepted 
favorably. 

Because the cartridge type 
tapes are produced principally 
for the use in cars and to pro- 
duce the most effective quality 
tone inside narrow vehicles by 
more or less manipulating the 
quality tone at the time of print- 
ing, slightly unnatural sound is 
almost inevitable. Therefore, the 
cartridge type tapes are very 
seldom used for the home use 
purpose, although some hotels 
and restaurants use them for 
background music. 

The cartridge type tapes are 
mainly for car use at present. 
But for the future there will be 
a fair chance of the car user's 
interest switching from the car- 
tridge type to the cassette type 
tapes if a cassette player is 
equipped with automatic reverse 
or automatic changing devices. 
In fact TEAC recently marketed 
an automatic -reverse type cas- 
sette player, and this may pave 
the way for penetration into the 
car stereo field. 

Now let's turn our attention 
to the problems of the hardware 
of the tapes. At present most 
electric home appliance makers 
are marketing 4 -track tape decks 
using open reels in addition to 
such stereo makers as TEAC 
and Akai. The electric home ap- 
pliance makers referred to 
include Matsushita (National 
brand), Toshiba, Hitachi, Nip- 
pon Victor, Nippon Colum- 
bia, Sanyo, Aiwa, Sharp (Haya- 
kawa), Sony, Standard, Trio, 
Pioneer, Mitsubishi and other 
well -known manufacturers. The 
number of tape decks that can 
be found in the market now is 
more than 100 kinds and their 
market prices range from 20,000 
yen to 300,000 yen ($56 to S83) 
per deck. Each product has its 
special features and are so varied 
that one is often at a loss which 
model should be bought. 

According to the statistics on 
the national consumption made 
public recently by the Prime 
Minister's Office, in 1969, 39 
families out of every 100 pos- 
sessed tape recorders, including 
cassette recorders, as against 16 

families out of each 100 in 1964. 
The 1969 figure is very much 
close to the figure for stereo sets 
-42 families out of each 100 in 
1969. The figure for 1964 was 
27 out of each 100 families. 

This shows that the sales pat - 

(Continued on page J-48) 
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A penny saved 
can cost you a customer. 

If a cheapie cassette salesman tells you a penny saved is a 

penny earned, tell him to go fly a kite. 

The cheapie cassette may earn you a quick penny, but it's not 
worth it if you lose a customer in the process. 

Unsuspecting customers who have unknowingly purchased 
inferior cassettes may not come back to your store to 

complain, they just may not come back... ever. And that can really 
cost you dollars. 

Following Ben Franklin's philosophy of making a better product by 
paying strict attention to quality and reliability, Audio Cassettes 

have earned the confidence of both customers and retailers alike. 
They have a reputation for making customers happy and keeping 

them coming back... for more of everything you have to sell. 

You can trust Audio Cassettes, as do eight out of the top ten merchandise 
retailers in America as listed in Fortune Magazine. So, sign your declaration 
of independence. Order your Audio Cassettes now. From the world's largest 

manufacturer of compact cassettes. 

Remember... a customer saved is dollars earned. 

THE WORLD'S LARGEST MANUFACTURER OF COMPACT CASSETTES 
14600 So. Broadway P.O. Box 140 Gardena, Calif. 80246 )213) 321 -6841 Telex: 67-4311 

wholly owned subsidiary of Mattel. Inc. 
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TELEVISION MARKET 

Pop On TV 
The Japanese spend as much 

if not more time in front of their 
television tubes than the people 
of any other industrialized na- 
tion in the world. Also, there 
are more sets per capita here 
than in any country except the 
U.S. The Japanese are TV- 
minded, to say the least. 

Experimental videocasting was 
begun in Japan in 1949, four 
years after the end of World 
War II. And it was not until 
the beginning of January, 1953, 
that daily service was inaugu- 
rated by NHK (Nippon Hoso 
Kyokai or the Japan Broadcast 
Corp.), a non - commercial, 
viewer -supported radio and TV 
station network. 

The first daily broadcasts 
were for four hours a day. 

In other words, television in 
Japan has a history as short as 
17 years. 

Color programs, which now 
dominate the entire TV pro- 
gram range, were actually start- 
ed on Dec. 26. 1957, when a 

provisional license was given 
to NHK and NET (Nippon Ed- 
ucational Television Network). 
Ownership of TV sets rose rap- 
idly, too: the number of sets 
under contract with NHK ex- 
ceeded the million mark in May. 
1958. (In Japan, any TV set 
installed for use by a viewer/ 
viewers must be registered with 
the quasi -government NHK that 
collect monthly fees according- 
ly. Cost per year per color set 
averages 3,000 yen or about 
$8.34.) 

The ten -million mark was 

tern has expanded from high - 
income families to the middle - 
class income households - a. 

marked trend as far as con- 
sumption of tape recorders, in- 
cluding cassette recorders, is 
concerned. If the same rate of 
increase is maintained, every 
family in Japan would possess a 
tape recorder or cassette re- 
corder in 1982. The tape re- 
corder would reach the level of 

reached four years later, in 

1962. In other words, it in- 

creased by ten times in only 
four years. This fact clearly 
shows how rapidly the TV cul- 
ture has spread in Japan. At 
present NHK network covers 
well over 95 percent of the 
whole country. As it stands, it 
would be impossible to discuss 
today's Japan without giving 
thought to the influence of TV. 

What, then, sort of programs 
do we have in Japan today? 
There must be hardly any dif- 
ference from U.S. ones. News, 
variety shows, TV dramas and 
films. 

But there is at least one genre 
in which Japan must be quite 
different from other countries - 
pop music programs. Most of 
Japan's pop music programs for 
TV are composed chiefly of the 
current hits. Programs like "Ed 
Sullivan Show" and other types 
of "one -man" shows -a show 
centered around one singer -are 
very rare here, in fact, almost 
non- existent. There used to be 
some such shows but none 
gained enough viewer support 
to satisfy the sponsors. As a 

result they were all short- lived. 
Today Japanese TV pop mu- 

sic programs can be divided 
roughly into three types: variety 
shows such as NTV's "Soap - 
Bubble Holiday," programs 
formed around the current hit 
songs like TBS's "Pop Song 
Grand- Prix," and Fuji TV's 
"Hit Song Flash- Board," and a 

mixture of these two types- 

-Two Edged Sword 
By TSUTOMU ITOH 

shows centered around hits but 
also including variety -show ele- 
ments. The last type is seen in 
Fuji's "Hit Studio of the Night" 
and the "Festival of Songs" by 
NHK. 

Moreover, they start at 8 
p.m. Thus, during the 8.9 time 
slot, a "hit song show" type 
program is always seen on one 
of the six stations. 

These kind of programs natu- 
rally' aid record sales and are 
vitally important. So the demand 
to appear on these programs is 

considerable from artists, record 
companies, production compa- 
nies, etc. 

The performance fees for the 
singers are incredibly low. All 
the commercial TV stations - 
that is, excluding NHK -hold 
a meeting once a year on the 
guarantees for talents. Guar- 
antees are decided not by in- 
dividual stations independently. 
but by all of them at this meet- 
ing, where they reach an ac- 
cord on the year's common 
guarantees for various kinds of 
talents. For instance an artist 
in his first year will get, in most 
cases, no more than 3,000 yen 
'$8.34) apiece from a TV sta- 
tion. And this is true even for 
a new star singer with a number 
of hits made shortly after his 
first appearance with records 
enjoying big sales and who, as 
a result, may be getting 500,000 
yen ($1,400) per performance. 
Also very few singers could get 
more than 100,000 yen ($280) 
a song even with a long career 
and noteworthy achievements. 

The Tape Market in Japan 
the present demand for electric 
washing machines and refriger 
alors in 10 -odd years. 

Another statistic compiled by 

Electronic Industrial Associa- 
tion: the average monthly pro- 
duction from January to August 
this year topped the 1,100,000 
mark, an increase of 31 percent 
over the same period of 1969. 

Recently the quadrosonic tape 

So far no firm demand has 

been raised by talent manage- 
ment for revision of the present 
almost unreasonably low guar- 
antees. The reason is that the 
talent management regards per- 
formances on TV as public re- 
lations and promotion. 

To put it another way, the 
fact that performing on TV it- 
self makes for good PR for the 
singer means that not performing 
on TV affects the singer ad- 
versely in terms of PR. All the 
TV programs are re- examined 
every three months to see if 
they should be continued or 
revised. This period of time is 
called a "roars" and TV pro- 
ducers always think of the pro- 
grams in terms of this unit. 

The hit -oriented type of pop 
music programs showed a con- 
siderably high viewers' rate (ap- 
proximately 20 percent at the 
beginning. But the past year or 
two, the figure has been steadily 
going down, probably showing 
people have begun to feel tired 
of these shows in which no 
elaborate or original, unique ef- 
forts are found but only one hit 
song after another. Faced with 
the concrete fact -the sag of the 
viewers' rate -staffs of the TV 
stations have finally revised the 
programs. 

I stated earlier that the pres- 
ent hit -songs -oriented programs 
are a double -edged sword for 
the singer, production and rec- 
ord company. It is quite true 
in the matter of producing and 
maintaining a "hit." Especially 

Continued from page J -46 

entered into the limelight. The 
direct impetus to the audio 
world of Japan in this respect 
was the importing from the U.S. 
of open -reel 4- channel tapes 
marketed by Vanguard Corpora- 
tion. At present four models of 
the 4- channel tape decks are 
placed on the market by Sony 
and Nippon Victor. Very soon 
TEAC, Sanyo, Nippon Colum- 
bia, Matsushita (National brand), 

Pioneer and Marlax are expected 
to join in the race with their 
own products. On the other 
hand, King Records Co., Ltd., is 

marketing Vanguard -made 4- 
channel tapes, while Nippon Vic- 
tor, King Record, and CBS/ 
Sony also market 20 -odd tapes 
of their own, recorded in Japan. 
The sale of 4- channel stereo sets 
is still in the initial stages and 
there is no conspicuous move- 

for an upcoming singer, a 
chance to perform on TV is 
indeed a highly competitive 
"narrow gate" that leads to hit 
numbers. Therefore getting TV 
chances cannot be neglected in 
promoting a new song. Rather, 
it should be the center of the 
promotion tactics. But on the 
other hand a singer has to begin 
working for substance - reve- 
nues -only at the point when his 
hit has lost popularity. 

Since all the stations present 
some sort of hit song programs, 
the singers who sing the hits of 
the time as a result have to make 
trips Monday -Friday to the TV 
stations in Tokyo, one on one 
day. This is made possible by 
the system in which this kind 
of show is produced-video- 
taped or videocast live in one 
day. The system of going to the 
TV studios every day deprives the 
singer of the time to go on the 
road in order to get substantial 
revenue. This naturally means 
he has almost no income during 
the PR period. 

As has been described, in 
Japan record pop singers and 
the TV stations have managed 
to live by depending on each 
other -singers, for the sake of 
effective PR, and the TV sta- 
tions, in order to keep low their 
production costs. But such a sit- 
uation will not continue for 
long, 1 believe. As a malter of 
fact, on one side -sales of rec- 
ords-the sales of singles have 
been dropping, and the gap has 
been filled by the upward trend 
toward LPs. 

ment worthy of note. I think it 
is difficult for the 4- channel 
stereo to penetrate widely into 
the minds of the country's music 
lovers quickly unless a cassette 
formula is adopted. Although 
Nippon Victor has developed its 
own 4- channel stereo using disks, 
few people consider that the 
Nippon Victor formula would 
be accepted as one of the inter- 
national standard methods. 
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TAPE SCENE 

Rapid Development 

Japan's Tape Industry 
By AKIRA MITSUI 

In Japan, the magnetic sound recording tape indus- 
try has continued to develop beautifully over the last 
several years. In 1969, tape production totaled 
10,000,000,000 yen (approximately $27.8 million), 
some three- and -a -half times the 1964 figure. Production 
for this year will be about 40 percent higher still; about 
14,000,000,000 yen or roughly $38.9 million. 

It is clear that the rapid development of the indus- 
try has benefited from the enlargement of the general 
information industry with its developments in com- 
puters, etc., as well as upon the expansion and growth 
of consumer tape use for musictapes, cassettes and car- 
tridges. The availability of hardware at a broad range 
of prices "to fit every pocketbook" is not to be ignored 
in helping to create a large demand for raw tape and 
pre- recorded product. 

Its connection with this, the Japanese raw tape in- 
dustry is in debt to the radio broadcasters of Japan 
who constantly program music and allow magazines to 
print their schedules in advance. The listener buys blank 
tape and records his favorite music. This practice is 
increasing rapidly in Japan. 

Several years ago, LH (low- noise, high-output) tape 
made by BASF in Germany was imported to Japan in 
small quantities. Demand for it grew and today there 
is virtually a mania for LH product; Japanese makers 
are fond of printing "Low- noise, High-output" catch - 
phrases on their boxes. 

There are five major tape makers in Japan: Sony, 
Fuji Film, Hitachi /Maxell, TDK and Columbia. Sony 
has the biggest output capacity; its factory estab- 
lished in Sendai, north of Tokyo, is being expanded con- 
tinuously. It can produce 500,000 7 inch open reels and 
2,500,000 cassette (C -60) units per month at present. 

TDK also has a new factory and can produce 2,000,- 
000 cassette (C -60) per month. They are located in 
Nagano Prefecture. TDK has announced plans to ex- 
pand its open -reel production capacity. 

Fuji Film is known as the major producer of VTR 
tape in Japan. They are not yet strong in the audio -tape 
field but are expected to bring their extensive film and 
tape experience to bear in this market soon. 

The quality of audio tape has increased remarkably 

in the last few years. The range of selection among 
Japan -made product has become quite broad and the 
public has begun to get used to the concept of selecting 
a quality of tape based on their intended use of same. 

The pre- recorded musictape producers of Japan use 
Japan -made tape. But, to our regret, the tape used is 
not quite of the quality of such imported products as 
Scotch, BASF, Agfa, etc. Most studio engineers insist, 
still, in having imported products for studio use. 

All record manufacturers in Japan market music - 
tapes as well. But not all companies have their own 
duplicating equipment. 

Sony (CBS /Sony), Toshiba, Nippon Victor, Nippon 
Columbia, Pony and Apollon do their own duplicating 
and that for other companies' products. 

TDK, Fuji Film, Hitachi -Maxell and Sony are tape 
makers who specialize in duplication as well; TEAC 
and Akai -tape hardware makers -have duplication 
facilities; Otani Electric makes duplicating equipment 
and offers duplicating services; Chuo Rokuon and Toyo- 
kasei specialize in high- quality duplication with the 
latest equipment. With the rapid increase of demand 
for musictapes, all these are extremely busy at the 
moment and most of the tapes produced by the forego- 
ing firms are consumed within Japan, leaving little pro- 
duction facilities available for tapes for export. 

However, in the case of Sony, about 40 percent of 
the cassette tapes produced here are exported, mainly 
to the U.S. 

Cassette tapes are often in short supply in Japan - 
both blank tape and pre -recorded. As a result, imported 
cassette tapes such as those made by BASF, Agfa and 
others are taking their share of the market in Japan. 

Nowadays, the most remarkable thing to watch in 
the raw tape industry is chrome -dioxide tape. If chrome- 
dioxide cassette tapes are mass- produced in Japan in 
the near future we can expect the price to come close 
to the present type. And if this happens, cassette tape 
will surpass open -reel in market share. 

There is a general trend in Japan toward the re- 
placing of disk recordings with tape. As tape quality 
increases and the marketing channels become wider, 
this trend should continue. 

A MAJOR record store in Osaka devotes a large section to 
tape. 
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TAPE IN Tokyo -the tape business is to the middle of 
rapid development. 
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MUSICTAPES 

The Sales Picture 
By HIROSHI SASSA, 

Damps Shimburt 

Feudal systems die slowly. In Japan, however, the 
old lord -serf relationship between a manufacturer and 
his retail dealer has changed rapidly in most fields. 

While the sales patterns of disc recordings remain 
largely in the manufacturer -to- dealer -to- consumer cycle, 
the pm- recorded tape industry is forging ahead in creat- 
ing new and novel methods of getting the product into 
the hands of the users. The following is a brief look 
at these methods. 

In addition to conventional record stores, musictapes 
are being sold at and through an entirely new sales 
route -i.e., stores related to the automobile trade. This 
is the logical development of the business, as it has been 
estimated that over 90 percent of the consumers of 
musictapes are car drivers. Sales outlets include filling 
stations, drive -ins and auto parts shops, restaurants and 
rest stops serving the nationwide express highway sys- 
tem and similar points. In addition to these, special 
musictape centers have been set up along roads and 
highways which carry heavy traffic. 

Almost all musictape manufacturers are making full 
use of the "automobile route" in their sales pattern, but 
the most zealous among them have been Pony and 
Apollon Music Industrial Corp. Both companies, divid- 
ing the national market into several districts, have estab- 
lished separate sales companies, such as Kanto Pony 
(serving the Tokyo-Yokohama metropolitan area), 
Chugoku Pony, Hokkaido Pony, Kanto Apollon, Kansai 
Apollon (serving the Kyoto -Osaka -Kobe area) and 
Kyushu Apollon. These sales companies service the 
established record /musical instrument retail outlets as 
well as the special automobile route outlets. 

It is usually the case that an exclusive agencyship 
is granted to selectee wholesale dealers. Examples of 
these are Asia Vision in Tokyo, Iwai Kogyo in Nagoya 
and Hishiwa Shoko in Osaka. 

In selecting their regional exclusive wholesale deal- 
ers, due consideration is made so that there is no un- 
merited competition between the wholesaler dealer and 
the tape manufacturer's own sales companies. 

Record (disc) manufacturers such as Nippon Victor, 
Nippon Columbia, Toshiba Musical Industries and King 
Records also make use of these wholesale dealers in 
their efforts to increase the sale of their products. 

Shops selling musictapes are estimated to total 5,000 
to 6,000 musical instrument /record shops and approxi- 
mately 20,000 "automobile route" stops. 

Sales Promotion 

Each tape manufacturer spends some 10 percent 
or so of his total proceeds on necessary sales promotion 
and publicity. Although sales promotion efforts should 
be made in four different categories -consumers, retail 
shops, employees of tape retail shops and the tape 
manufacturers' own salesmen -it is usually the case 
that emphasis is placed on the efforts toward consumers 
and /or tape retail shops. 

In the course of sales promotion, campaigns directed 
to consumers often feature gifts, premiums and other 
sorts of give -aways, sometimes including contests in 
which all -expense -paid overseas trips are offered as 
prizes. Campaigns directed to retail dealers also feature 
contests and the like, as well as certain commission 
contests which bring in cash awards to the winners. 

For publicity purposes, tape manufacturers make 
use of television, radio, newspapers and the many 
monthly and /or weekly magazines, providing publicity 
material to the editors as well as supporting the media 
with advertising. Those media which are aimed at the 
youth market are the most important as Japanese under 
30 years of age are by far the biggest portion of tape 
consumers. In addition, trade newspapers in the music/ 
record /tape field such as "Music Labo," "Record Month- 
ly" and others are used to help stimulate interest in new 
products within the industry. 

Musictape manufacturers often give away tape 
accessories as sales incentives. Consumers are often 
surprised and pleased to receive such gifts. In special 
campaigns, tape dealers have been known to offer 
premiums of car stereo units, home units, cassette 
recorder /players and other audio hardware. 

Other premiums include special musictapes (not 
for sale), posters of famous stars (especially in the 
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The Sales Picture 

Continued from page J-49 

rock /pops fields), ball -point pens and the like. Toshiba 
made an impressive showing with the elaborate series 

of giveaways and premiums it offered during its recent 

10th Anniversary celebration month. During this special 
sales campaign, Toshiba invited 10 persons to take part 
in tours of Europe -free of charge -and presented 
color TVs, tape recorders and other gifts to holders 
of winning tickets of retail -store door -prize contests. 

Returned Tapes 

Manufacturers of pre -recorded tape products accept 

up to 5 percent returns on unsold goods. There are 
slight differences in the percentages from company to 

company, but the 5 percent rule is generally adhered 
to. The smaller shops stock between 50 to 100 tapes 
at a time (units, not titles). The average shop, how- 
ever, carries 500 to 600 units at all times. The reason. 
stocks are kept low is attributable to the high turnover 
in the stock. Music /record atores usually stock from 
300 to 600 units. Record and pre -recorded tape man - 
facturers are studying ways to make use of returned 
tapes. 

Manufacturers 

Pre -recorded tape manufacturers in Japan include: 
Nippon Victor Co., Ltd.; Pony; Apollon Musical In- 
dustries Corp.; Nippon Columbia Co., Ltd.; Toshiba 
Musical Industries; King Record Co., Ltd.; Teichiku 
Record Co., Ltd.; CBS /Sony Record Co., Ltd.; Nippon 
Crown Records; Nippon Grammophon Co., Ltd.; 
Minoruphon Musical Industries; Nippon Phonogram; 
Keibunsha; TBS Service; Mecca Records Co., Ltd.; 
Pack; Nikkatsu; Nippon Ongaku Kogyo KK; Embran; 
Asahi Music Service, etc. 

Wholesalers of pre- recorded tapes in Japan include: 

Automobile route specialists: Asia Vision; Iwai 
Kogyo KK; Hishiwa Shoko KK; Koshida Shako KK; 
Orient Tape; Nichiyu Sangyo KK; Asahi Music Service; 
Hinomaru Sangyo KK; Chuhatsu Hanbai KK; Nankai 
Denki KK; Meiji Sangyo KK; Hirose Sangyo KK, etc. 

Record -instrument shop specialists: Seikodo KK; 
Lucky Shokai KK; Nippon Tape Hanbai KK; Toyodo 
KK; etc. 

When Nippon Grammophon 

presents her repertoire 

your library can be completed 

on the international scale 
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PERSONAL APPEARANCES 

Talent Scene 
Has Changed 

By SHIG PUJITA 
Columnist, Asahi Evening News 

There was a time in Japan when any foreign singer 
or entertainer could command SRO crowds at concerts, 
and there were even eases where ticket scalpers ap- 
peared in large numbers in front of a hall where a 
Louis Armstrong or a Stan Kenton was to play. 

But this was in the days when the Japanese people 
were starved for good entertainment other than what 
their own culture had to offer. 

The Japanese were not so discriminating in their 
tastes then. They rushed to buy tickets to any and al! 
concerts featuring foreign artists; most were good, some 
were awful, but still they came. 

The situation has changed drastically in the last few 
years, however, and very few singers, even those who 
are internationally known and popular, now gather ca- 
pacity crowds without careful preparation by their 
promoters. 

Several factors make this so. One, of course, is that 
nationwide television broadcasting and improved radio 
programming have reduced the vast thirst for entertain- 
ment somewhat. Not to beforgotten, too, is the fact that 
Japanese people have become more and more affluent 
in the last half- decade and their tastes and their ability 
to select as well as pay the piper have improved con- 
siderably. 

Consequently, any artist intending to come to Japan 
has to study the Japanese market and take the neces- 
sary steps to insure that his or her concerts will not be 
sparsely attended. This means publicity, promotion, 
advertising and, above all, close contact with bookers, 
promoters, the Japan licensees of his or her record 
label, the international trade press, etc. 

Entertainers who have been to Japan know that in- 
ternational popularity does not guarantee fans crowding 
around them in Japan. They also know that if their 
records are selling well in Japan, they can look forward 
to full houses at their concerts. 

One of the first steps in planning a tour of Japan, 
of course, is contacting a professional promotion agency 
here. There are relatively few of these who handle 
foreign acts and by far the largest of these is the Kyodo 
Group. 

Jiro Uchino, president of Kyodo Tokyo, which is 
part of the Kyodo Group, gives the following advice to 
those entertainers hoping to come to Japan for the first 
time: "On your first trip, consider it an exploratory 
one to find out what the market is like here in Japan. 
The main thing, of course, is to get your name known 
here in Japan. The best way to spread your name here 
is through the sale of records. 

"Remember also that you may not be able to re- 
ceive the same fees you are receiving in your own 
country because conditions and prices are different in 
Japan. This is especially true in the case of your first 
trip." 

Japan, with its lower currency value, cannot afford 
to pay the fees, for example, which stars are used to in 
the U.S. 

Further, compared to several years ago, there are 
fewer nightclubs, cabarets and miltary clubs where 
singers and other entertainers can appear outside of 
their concerts. 

Now $5,000 for one night is the absolute maximum 
for any star, and frankly there are very few stars in 
the world today who can ask for and get that much 
from a nightclub here in Tokyo. 

The only two nightclubs in Japan which can afford 
such high -priced acts are the Copacabana and New 
Latin Quarter, both in Tokyo. There is one other club, 
the Golden Getsusekai, also in Tokyo, which takes such 
top acts at times. 

Military Circuit 
With the U.S. gradually reducing its armed forces 

in Japan, it is only natural that the number of military 
clubs at which singers and other acts can appear has 
decreased and is continuing to decline. Further, most 
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military clubs have ceilings for their shows, usually 
between $250 and $350. This means that singers and 
other entertainers have to agree to fees which are con- 
siderably lower than for nightclubs. 

Since the Japanese have become so discriminating 
and since it takes so much advertising at high expense 
to get people to buy tickets for concerts, the promotion 
agencies often play it safe and sell acts to the three 
music organizations with nationwide membership. 

The three organizations are: (1) Onkyo, supported 
by the Federation of Economic Organizations; (2) 
Minou, the organization created by the Sokagakkai reli- 
gious organization; and (3) Roon, the music organiza- 
tion of labor unions. 

The music organizations will take care of all the 
advertising and publicity and insure full houses for the 
concerts. The fact that the concerts are held in all parts 
of Japan means that the entertainer will get nationwide 
exposure, particularly among the younger people who 
cannot afford to pay the high prices now charged for 
regular concerts. 

Membership fees in these music organizations are 
small, while the tickets for the concerts sponsored by 
the music organizations usually cost about $1.10 -$3 as 
compared to the $1.50 -$10 for regular concerts. 

The major promotion agency handling foreign acts 
in Japan is the Kyodo Group headed by Tals Naga- 
shima, who is well known in international promotion 
circles. The Kyodo Group includes the above- mentioned 
Kyodo Tokyo, Kyodo Japan, Taiyo Publishing Co., Udo 
Music Office, Kyodo Osaka, Kyodo Akasaka, Sangyo 
Promotions and Kyodo Promotions. 

With 15 years of experience in handling the top 
entertainers of the world, Tats Nagashima has a well - 
deserved reputation for taking care, not only of the 
business side of things, but also of the leisure time of 
the entertainers who come to Japan. 

Carmen Cavallaro said to me on his second visit 
to Japan, 'I've toured the world playing the piano and 
have had many agents handle me in many countries. 
Many of them have been very efficient business -wise, 
but Tats is the only one who really takes care of you, 
even on personal matters." 

It is no wonder then that the list of those handled 
by Kyodo reads like a who's who of international stars. 
It includes the late Nat King Cole, Louis Armstrong, 
Sammy Davis Jr., the Beatles, Trini Lopez, Pat Boone, 
Johnny Mathis, Nancy Wilson; Peter, Paul & Mary; 
Carmen Cavallaro, Gilbert Becaud, Cliff Richards, Nini 
Rosso, Andy Williams, the Fifth Dimension and many, 
many others. 

Another strong point of Kyodo is that it has strong 
connections with clubs and promotion agencies through- 
out the Far East, including Hong Kong, Manila, Singa- 
pore and Bangkok. 

Kyodo not only handles foreign acts but it also 
publishes music scores, promotes promising Japanese 
singers and even runs a gym of Thai style kick boxers. 
The Kyodo Group has a total staff of 70. 

The other promotion agencies are much smaller with 
about 20 staff members at the most. Some of the more 
well -known ones with the acts they have handled 
include: 

Universal Oriental Promotions (Ray Charles, Woody 
Orchestra and Adamo) 

Shinnichi Promotions (Brenda Lee and Perez Prado) 

Gay Productions (mostly acts from the Philippines 
for "budget acts" for military clubs) 

B.B. Productions (Singers and acts from countries 
other than the U.S. for military clubs) 

Toa Attractions (Ray Anthony's Book Revue and 
Billy Daniels) 

Kambara Music Office (Count Basic's Orchestra. 
talent from Spain and Italy) 

Ishii Music Office (Yvette Giraud and other chanson 
singers) 
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THE MUSIC COMPANY IN JAPAN 

CBS /SONY RECORDS INC. 

CBS o 
SONY 

Ropponyi 3- 17,Minato -ku, Tokyo, 108 Japan 

Plane 585 -0411 
Cede CBSONYRECORD TOKYO 
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Congratulations 
from us to you. 

On behalf of RCA Records and our overseas affiliates, our warmest con- 
gratulations to RCA Record Division,Victor Company of Japan,for its outstand- 

ing achievements and leadership in the Japanese record industry in 1970. 
You've made gold record winners like: 

Keiko Fuji, 
Hiroshi Uchiyamada and Cool Five, 
Akiko Wada, 
Masaki Nomura. 

And other great new Japanese RCA artists like Takashi Honda and 
Mari Tsutsui among the most popular names in Japan. 

This kind of leadership has also brought about Japanese acceptance 
of RCA's catalogue of the world's greatest artists and helped make the RCA 

Record Division #1 in the Japanese market. 

Rcn Records 
and Tapes 
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Soul 

From The 
Music Capitals 

of the World 
DOMESTIC 

Foundation award for his efforts 
to get political leaders to back his 
"This Is America" disk on Re- 
prise, which pushes patriotism and 
national pride. 

Don McDlarmid Jr. has released 
four Hawaiian singles on his Hula 
label -all "country Hawaiian" 
sides. They include "Rain Kilikili- 
hune," by Auntie Alice and the 
Makatea Serenaders, "Maui Loa" 
by Bobby Kanuha, "He Aloha 
No 'D Waianae" by Larry Aside 
and the Tropical Serenaders, and 
"Ana Oluolu" by Llana, Lei and 
Hala. , Kealoha Kalama and 
her Hawaiian Echoes also have an 
auspicious disc debut on the Genoa 
Keawe label. Keatoha performs 
weekends at the Ulu Maum Village. 

WAYNE HARADA 

Continued from page 26 

conduct the score for "Support 
Your Local Gunfighter" which UA 
will release. 

The Ash Grove has set an in- 
formal blues festival by booking 
Lighhdn' Hopkins, Don (Sugarcane) 
Harris and Freddie King back to 
back through Sunday (20).... 17 
jazzmen join the Los Angeles Phil- 
harmonic and composer Lalo SehH- 
do in the world premiere of Schif- 
rin's "Pulsations for electronic 
keyboard, jazz band and orchestra" 
Ian. 21 at the Music Center. The 
jazzmen include Ray Trascuri, Bob- 
by Bryant, Gary Barone, Tony 
Teeren, LL Johnson, Tom McIn- 
tosh, Craig Kupka, Richard Leith, 
Bud Shank, Tom Scott, Don Men. 
ea, Tony Ortega, Jack Nimitz, Ray 
Brown, Larry Bunker, Emil Rich- 
ards, Howard Roberts. "Pulsations" 
was commissioned by Zubin Mehta, 
the Philharmonic's music director. 

Fred Myrow will compose the 
original score for Four Star Inter- 
national's 90- minute movie of the 
week, "In Search of America" for 
ABC- TV.... Del Reeves has gone 
back to a vocal trademark of his, 
the phrase "doodle- oo- doo-doo" on 
his new single, "Bar Room Talk" 
on Liberty /UA.... Sweet Marie's 
first Liberty /UA single is "Re- 
member Mary." . . Suerloaf is 
working on a second LP for Jan- 
uary release. . . Frank Fanelli, 
newly signed with Beverly Hills 
Records, is working the Elks Club 
in Seattle. He just closed at the 
Sahara Tahoe. Other label acts are 
Rye, which has been working in 
Anaheim, and Zekes, which will 
do concerts for KNAC -FM, the 
Long Beach station. 

ELIOT TIEGEL 

HONOLULU 
John Rowles, Kapp artist, is 

headlining at Duke Kahanamoku's. 
Iva Kinimaka at Cock's Roost, and 
John McCormick is at the Gauguin. 
Jimmy Barges is a newcomer at the 
Tiki Broil Your Own, Dick Jensen 
guested at the Outrigger Hotel's 
Main Showroom. 

Alex McAngus, starring in the 
Royal Hawaiian's Monarch Room 
Polynesian revue, may cut an al- 
bum for Blll Murata's Lehua Rec- 
ords. Talks are still on, but George 
Greeley, Warner Bros. pianist-con- 
ductor, was here to help helm the 
project. , Trummy Young has 
left his Hilton Hawaiian Village 
Shell Bar spotlight for two weeks 
for vacation but was set to cut a 
couple of sides for Billy May at 
Capitol Records. Jack de 
Mello's collection of Kul Lee tunes 
is off and running on the music of 
Polynesia label.... Kimo and the 
Royals have moved to Captain 
Memo's, a new discotheque. 

Comedian Bill Dana -now an 
Island resident -has signed an 
agreement with the Hilton Hawai- 
ian Village to produce and star in 
the hotel's Tapa Room, beginning 
Dec. 17 and running a minimum 
of 12 weeks. Dana, who hopes to 
shelve his Jose Famines image, is 
packaging a Polynesian show 
which will feature a lot of his 
original modem -day Hawaii songs. 
Already signed to the cast: Sonny 
'Remake, a veteran Island show- 
man, to head the musical group 
known as the Calabash Cousins. 

. The Society of Seven -Usti 
and Makaha artists -are homesick 
for Hawaii. They're due back at the 
Outrigger Hotel in mid- December. 

Jesse Kalima, Hawaiian singer, 
performs with his group-includ- 
ing two sons, Dana and Jesse Jr., 
along with pianist Sonny W'aiau- 
at the Waikiki Holiday Inn's Cata- 
maran Reslauant. . . Singer 
Palaoi Vaughan's new Hula album, 
"Hawaiian Love Songs," likely will 
establish him as the newest roman- 
tic voice -a possible successor to 
the late Alfred Apaka ... Don Ho 
may be nominated for a Freedoms 

PHOENIX 
RCA Records' Frankie Randall 

moved into the spotlight at the 
Colony Steak House Club for two 
weeks starting Nov, 23. Vic Caesar 
follows him on Monday (7) with 
Earl (Fatha) Hines set for an en- 
gagement beginning Jan. 7. The 
Junior Manee Trio was pencilled 
in for a March gig,.. , Disk pro- 
motion man Ron Johnson took on 
the added chores of platter- spinning 
the 10(1V -radio hot ones on the 
midnight -6 a.m. beat.. . Toni 
Rami and her band play the swing- 
ing band sounds of the '405 at Bob 
Anderson's Caliente Club of Dance 
World.... Wild Bill Moses plays 
nightly at his six keyboards. It all 
happens at his own Wild Bill Moses 
Club, Scottsdale. 

The Phoenix Symphony presents 
pianist Samuel Lipman performing 
Beethoven's "Emperor" and Mans- 
ke Abravahel guest conducting 
Prometheus" and "Eroica" Mon- 

day (14) at Grady Gammage and 
Tuesday (15) at Alhambra High 
School.... Billy Eckstine starring 
at the Phoenix Playboy Club 
through Saturday (12). 

PHIL STRASSBERG 

SAN FRANCISCO 
Creedence Clearwater Revival 

spent five weeks recording "Pen- 
dulum" LP, written, arranged and 
produced by lobs Fogerty.... The 
Jefferson Aleplane and Quicksilver 
Messenger Service were the stars 
of two rock TV specials produced 
by NET. Fantasy's Ralph Gleason 
and KQED's Bob Zagone co-pro- 
duced the shows. . . . Howard 
Wales has begun working on a 
new album for Douglas. . 'fhe 
New Riders of the Purple Sage are 
recording at Wally Heiders. . . . 

David Crosby has booked time 
there through the end of January. 

. Jefferson Airplane is at work 
on a new LP. . Boa Scagg's 
recently completed LP was cut 
here and mixed in London under 
the direction of producer Glyn 
Johns. . Lauro Nyro appears 
at the Berkeley Community The- 
ater Saturday (19). 

MARY TURNER 

MIAMI 
With the beginning of Miami 

Beach's season just around the 
corner (it officially starts Christ- 
mas week), hotels are announcing 
name acts booked into various 
rooms. The Fontainebleau signed 
Paul Anka for a Christmas engage- 
ment, and Z. Zsa Gabor for a 
March appearance. At the Eden 
Roc, Judy Carne will appear Christ- 
mas week, followed by Diana Ross, 
Shecky Green, Sergio Franchi and 
the Fifth Dimension. 

Among the name acts signed for 
the Doral are French singer Jean - 
Paul Vignon, Don Cherry and 
Chicago's The Arbors. 

The Playboy Plaza will be over- 
run with big names this season - 
Steve Lawrence and Eydie Gorme 
will launch the Christmas season, 
followed by Liza Minnelli, Tony 
Bennett, Diahahn Carroll. . . 

DECEMBER 19, 1970, BILLBOARD 

Billboard SPECIAL SURVEY For Week Ending 12/19/70 

BEST SELLING 

Soul LP's 
* STAR Pedormer Singlíe registering greatest proportionate upward Progrese this week, 

TRls 
Week 

1 

*, 
3 

4 

5 

6 

ß 
8 

9 

11 

12 

13 

14 

15 

16 

17 

18 

20 

21 

22 

23 

24 

25 

Lest Weeks on 

Week Title, Bala, Label, No. a Pub. Chart 

2 SLY & THE FAMILY STONE'S 
GREATEST HITS .. ........... 5 
Ems KE 30325 

4 TO.BE. 
CORN EnNUpDse ENS 1014 2 

1 THIRD ALBUM 12 
Jackson 5, Motown MS 718 

11 3 CUR11fMattleld, 
Co/tom cos was 

5 ABRAS S 10 
Santana. Columbia KC 30130 

12 6 SEX MACHINE 
lames Brown, King ca 7.1115 

10 EoVERYTTHI,NGMoISwEVERYTHING 4 

to MS 724 

9 CCHAPTERIaTWÁ 16 

tlanik 50 lse9 

8 STILL a WATERS RUNS DEEP a38 
704 

12 INDIANOLA MISSISSIPPI SEEDS .... 9 

B.8. King. ABC ABCS 713 

11 FREE YOUR MIND 7 
Funkadelic, Westbound W8 2001 

13 SPIRIT IN THE DARK 14 
Anrha Franklin, Atlantic SD 3265 

7 TEMPTATIONS' GREATEST HITS, 

VOL 2 12 
Gordy G5 954 

14 WE GOT TO LIVE TOGETHER 4 
Buddy Mites, Mercury SR 61313 

15 LAST POETS 26 
Douglas 3 

ION 5 18 IN SESS 
Chairmen of the nanA !micros SICAO 7304 

16 POCKETFUL OF MIRACLES a 

T am Geri 
Robinson a the Miracles, 

17 NEW WAYS BUT LOVE STAYS B 

Supreme., Motown MS 720 

NOW lint A WOMAN 
Nancy Wilson, Capital ST 541 

20 THE ISMC HAYES MOVEMENT 36 
Enierpr15e ENS 1010 

22 I AM MY BROTHER'S KEEPER 1 

Jimmy a Dav0 Ruffin, Soul SS 728 

23 BOOKER T & THE MG'S 
GREATEST HITS 5 
Max 5T5 2033 

25 BURNING 6 
Esther Phillips, Aslant., SD 1365 

24 WORMS' TOGETHER 4 
Ike & Tina Twiner, Liberty LS1 7650 

27 (If You Let Me Make Love to You 

Then) WHY .15 
yso atania 

5002223 

This last Wattle an 

Week Week Title, Artist, label, No. a Pub. Cited 

30 INTO A REAL THING 5 

David Poner, Enterprise ENS 1012 

37 GRAND FUNK LIVE 2 
Capitol SW88 633 

ICK7ED IN PHILADELPHIA 14 28 28 WILSON P 
Atlantic 

34 VERY DIONNE 2 
Dionne Warwick, Scepter SPS 587 

30 31 lUO ZLI 111 7 

M lantk 
EPPE 

s0 7N 201 

31 26 I (Who Hage Nothing) 3 
Tom lanes, Pelle' PAS 71039 

32 29 SHIRLEY BASSET IS REALLY 

"SOMETHING" 3 

United Artists ups e76s 

33 35 THE MAGNIFICENT 7 8 
supremos lour laps, Motown Mt 717 

fir 42 JOHNNIE TAYLOR'S GREATEST HITS 3 
Stax STS 2052 

35 33 S HIT 
MUPEanan 

R 
Gaye, 

S 
Tenia T5 300 

36 36 A MOMENT WITH THE MOMENTS 5 

Slang ST 1003 

47 OLD SOCKS, NEW SHOES .. . 

NEW SOCKS, OLD SHOES ..... 7 

Je,. Crusaders, Chico Cl 804 

38 39 COSMO'S FACTORY 19 

C,eedenceeClearwater 

acorn, 
Fantasy 

39 38 ECOLOGY 23 

40 19 16 
TByNi eroneer,LFDm IaDES 

l ED 

41 44 BAND OF GYPSYS 31 

stmt Hendry Buddy Miles & Billy Cox, 

Capital STAB on 

42 46 WHATEVER 4 
Pen do of Dnfnotion, eye tsp saes 

43 21 DIDNR 1 (BI1W Your Mind This Time) 20 
tellcni«, hilly Grooye PG 1153 

- BLACK DROPS 
Prestige PR 7815 

1 

45 45 ONLY FOR THE LONELY B 
Mavis Staples, Volt VOS 6010 

46 50 SOMEBODY'S BEEN SLEEPING 2 
100 Proof Aged In Soul, Hot Wax HA 701 

47 32 BLACK ETALKd 
Fromm PR Tito 29 

48 43 THEM CHANGES 9 
Ramsey Lewis, Ceder LPs Bad 

49 49 STEP BY STEP BY STEP 2 
Five 21,1,5teps, auddah BDS 5068 

*t - WHEN WE GET MARRIED 
Intruders, Gamble IPSO 5008 

The Temptations kick off the sea- 
son at the Deauville Hotel, Sammy 
Davis Jr. set for a long mid -season 
engagement and Hales, Hines & 
Dad, and Alles Kastei in February. 

The Newport lineup in its Seven 
Seas Lounge includes Ike and Tina 
Turner, Louis Prima, Chubby 
Checker, &B, King, Jerry Lee 
Lewis, and Jackie Wilson. 

The modish Hump Room in the 
Marco Polo is now featuring the 
Watts 103rd Street Rhythm Band, 
followed by the Classics IV, Iron 
Butterfly, the First Edition, Bill 
Medley and Gary Puckett and the 
Union Gap. 

Due at The Diplomat are Dionne 
Warwick, Kaye Stevens, Robert 
Goulet, Joey Bishop, Engelbert 
Humperdinck, Joey Healhedon, 
Dick Jensen, Joan Rivers, Lynn 
Kellogg, Sooty Mitchell, and 
Stanley Myron Handleman. . . 

Miles Davis and Buddy Rich will 
appear at a Miami Beach hotel 
during Christmas week and through 
New Year's. 

For the sixth year in a row, 
Criteria Recording Studios will be 
prerecording the Orange Bowl 

Parade (NBC -TV). Criteria engi- 
neers, Ron and Howie Albert ar- 
ranged, recorded and produced 
Trip Universal artist Joey Kaye's 
"Mama." The brother duo also 
remixed Bethlehem Asylum's LP 
on the Mapex label.... Musicrew 
Scotch on the Rocks moved into 
Pierre's at the Holiday inn. . 

The Common People opened at 
the Fontainebleau's Boom Boom 
Room and singer Jack Hilliard 
opened in the same hotel's Club 
Gigi. Feminine Touch, a self con- 
tained show and dance group, 
opened at the Tack Room (Diplo- 
mat). Love 'N Sound booked from 
Ian. 10 -20 and Brother Love play 

-the room Jan. 2I -30. 
The Flying Machine single 

leased to Jamie Records, was pro- 
duced by Bud Reneau for Trip 
Universal. Vocal by rock /singer 
Stephen Monahan. &G. Maurice 
Gibb in town to sit in on his 
wife, Lulu's LP taping session at 
Criteria. 

High Street Carnival debuted 
their new act at The Head Rest. 
They're scheduled for a booking 
at the Dream Bar (Miami Beach). 

The 

charts 

lell the slory- 
Billboard 
has 

THE CHARTS 

37 
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Cartridge Television, 
Videocassettes and Video Discs: 

Our industry ha s something 

THE FIRST 

INTERNATIONAL 

MARKET FOR 

VIDEOCASSETTE 

AND VIDEO DISCS 

PROGRAMMES 

AND EQUIPMENT. 

VIDCA provides the prime opportunity for communications ex- 
perts from all over the world. To attend the first and only 
world -wide market for videocassette and video disc pro- 
grammes. To meet, discuss and examine the tape hardware 
and software markets as well as view an exhibition of all the 
major videoplayback systems. 

As the First International Market, VIDCA will be the major 
meeting ground for all communications experts: 

TV & Film Producers 

TV Station Heads 

Distributors and Rental Companies 

Publishers 
Entertainment Interests 
Education Authorities & Teachers 
Training Officers 
Representatives of Medical and Scientific Industries 
Advertising Agencies 

Agricultural Interests 
Religious Interests 
Government Agencies 

Military Instructors, etc. . . . 

VIDCA. Take advantage of the opportunity to attend the first 
event entirely devoted to the videocassette and video disc 
market. Organised by Bernard Cheery, LeCommissaire General, 
VIDCA, MIP.TV and MIDEM. Far information, write today: 

VIDCA 
42, Avenue Sainte -Foy, 92- NEUILLY S /SEINE, France 

Phone: 722 -36 -12 - 624-22-08 - 624 -25.68 - 624- 42 -31. 
Roger Watkins 26, Fairlawn Avenue /Bexleyheath 
Kent Tel: 01.303.8138 England 
Or. Graziano Motta Via Lade 8. 20159 Milano, 
Rabe Tel: 68.86.195 Via Sistina 138.00187 
Roma, Italie Tel: 46.02.04 
New York Office: 250 W. 57th St., Suite 1103 - 
New York, N.Y. 10019 Tel: (212) 489 -1360 
Telex: 23 T 309 

ATTEND The First International Cartridge TV 
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`o talk about! 

,videocassette and Video Disc Conference. 

The International Conference is the first 
world -wide symposium concentrating spe- 
cifically on the new audiovisual frontiers. 
Businessmen from all over the world will 
have the unique opportunity to meet, dis- 
cuss, exchange views and prepare for 
developments in the field of audiovisual 
cartridges and records. 

The Participants: 
The conference enables hardware and 
software manufacturers, programmers and 
other professionals involved in all facets of 
cartridge television, recording and distri- 
bution to discuss trends, techniques and 
prospects on an international level. 

The Program: 
MONDAY, APRIL 19 
9:00 am.-1 / :00 a.m. 

Session 1 

What Is the Unique Place of Cartridge 
TV in Entertainment and Education? 
Talk A. As seen from the U.S. View- 
point 
Talk B. As seen from the European 
Viewpoint 
Talk C. As seen from the Japanese 
Viewpoint 

Session 2 

How Creators of Video Disc and Cartridge 
TV Programs View Their Function 
Talk A. The role of the film and TV com- 
pany in entertainment programming 
Talk B. The role of the Educational film 
producing company 
Talk C. The stake of the Recording 
Organization 
Talk D. The Place of the Book and 
Magazine Publishing Company 

TUESDAY, APRIL 20 

9:00 a.m.-11:00 a.m. 

Session 3 

Evaluating the Characteristics and 
Plans of Principal Systems 

French and English 
translation: 
All sessions will have 
simultaneous translations 
into both French and 
English. 

The No.1 Opportunity: 

This is a "first" presented 
in association with 
VIDCA, the International 
Market for Videocassette 
and Video Disc Programs 
and Equipment, and Bill. 
board Publications, Inc. 
Take advantage of this 
prime opportunity and 
register now! 

This session will detail the costs, oper- 
ating characteristics, and marketing 
plans of major cartridge TV and video 
disc systems that have already been 
announced. 

5:30 p.m. -7:30 p.m. 
Session 4 

How Big Are the Potential Markets for 
Education and Entertainment and 
What Are The Needs? 
Talk A. Appraising the Market in 
Schools and Universities 
Talk B. Looking at Cartridge TV Use 
for Industry, Training and Information 
Talk C. Evaluating the Applications for 
Home Instruction 
Talk D. The Home Entertainment Mar- 
ket 

WEDNESDAY, APRIL 21 

9:00 am.-11 :00 a.m. 
Session 5 

Distribution Patterns 
Talk A. Direct sales to the Educational 
and Corporate Markets 
Talk B. Problems and Profitability of 
Lease vs. Sale of Product 
Talk C. A report on the Japanese Ex- 
perience in Selling Cartridge TV 
Talk D. What are the Most promising 
retail outlets for Product sale? 

THURSDAY, APRIL 22 
9:00 am.-11:00 a.m. 
Session 6 

Key Considerations for Companies 
Entering the Cartridge TV Field 
Talk A. How and why companies are 
setting up a separate Cartridge TV 
Department 
Talk B. Principal factors in developing 
a saleable product line for Cartridge 
TV 
Talk C. Deciding on the Duplicating 
Facility: where, how many, Company - 
Owned vs. Outside Facility? 
Talk D. The alternatives of Industry 
Standardization vs. Competing 
Systems 

AT TILE PALAIS dES FESTIVALS 

ET dES CONGRES. 

CANNES, FRANCE. 

ApRil 19- 23,1971 

5:30 p.m. 7:30 p.m. 
Session 7 

Proprietary Rights, Residual Rights 
and Copyright in Cartridge TV 
Talk A. In U.S. and Canada 
Talk B. In Western Europe 
Talk C. In Japan and the Far East 
Due to the importance of the subject, 
this session will continue on Friday in a 
roundtable discussion with emphasis 
on royalties and related contractual 
arrangements. 

FRIDAY, APRIL 23 
9:00 a.m.-11:00 a.m. 
Session 8 

Creative Input for Successful 
Programming 
This session will show production meth- 
ods for audiovisual programs that each 
of the following creative forces believes 
should be produced for consumer sale 
with an explanation of why and to 
whom the product will be sold. 
Talk A. The Contribution of the Film 
Directors 
Talk B. The Output of TV and Indepen- 
dent TV Producers 
Talk C. The Creative Product Produced 
by the Record Companies 

11:15 a.m.-1:00 p.m. 
Session 9 
A Blueprint for Industry Action. 

A Panel Summation of the results of 
the conference 

For conference information, 
call or write: 

VIDCA -BILLBOARD 

Conference 
Suite 900 

300 Madison Avenue 

New York, New York 10017 

(212) 687 -5523 

CONFERENCE REGISTRATION FORM 
THE FIRST INTERNATIONAL CARTRIDGE TV, VIDEOCASSETTE, VIDEO DISC 
CONFERENCE, PALAIS DES FESTIVALS, CANNES, FRANCE, APRIL 19 -23. 1971 
Sponsored by BILLBOARD PUBLICATIONS and VIDCA 

Registration ees: Registration for the VIDCA Exhibition is required of all conference registrants. 
1. To register for both the VIDCA Exhibition and the Conference: $137 or :57 or FF750 
2 If you have already registered for the VIDCA Exhibition as an individual and you want ro 

register for the Conference: $46 or T19 or FF250 
3. If you have already been registered for VIDCA under a company registration and you want to 

reoistor for the Conference: Sul or :38 or FF500 
Please reg.sle, the following people to attend the VIDCA- RILLBOARD Conference. Check is 
enclosed for all registrants. Please PRINT THE FOLLOWING INFORMATION: 

Name of each REGISTRANT TITLE ADDRESS CITY, STATE OR COUNTRY 

1. 

2. 

3. 

Company 

Your Name and Title 

Your lull Address 

City. State or Country 

Fee includes attendance at all sessions, work materials. II 
does not include hotel accommodations: a check for the 
appropriate amount (ravlaw charges above) must consonse 
this raRisiralian. 

Make your Cheek payable lo the VIDCA- BILLBOARD 
Conference. 

If check is In dollars, send le: BILLBOARD -VIDCA Conference 
Ninth Floor 300 Madison Avenue New York. New York 10017 
Phone (212) 687 -5523 

If check is in sterling or French Francs, send to: VIDCA - 
BILLBOARD Conference. d2. ay. Ste Foy 92 NEUILLY S /Salpe 
FRANCE Phone 722 36 12 

You will be Contacted aulomalioaily by the VIDCA 
Office for Hotel Reservations. Reservations can 
very be obtained through the VIDCA Office. 
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Country Music 

Singleton Studio 
Into Custom Field 

NASHVILLE - The Shelby 
Singleton recording studio, here- 
tofore utilized only for prod- 
uct of his labels, will be con- 
verted to a studio capable of 
custom work. 

"We plan to offer the facili- 
ties for the least expensive price 
in town," said corporate vice 
president Hert Shucher. He mid 
that rates for the studio would 
range as low as $15 an hour, 
plus tape, for demonstration ses- 
sions. "This is a 'leader' to bring 
in business," Shucher explained, 
"just to make the industry aware 
of what the studio has to offer." 

For mastering, studio costs 
will range from $20 an hour for 
monaural to $75 hourly for 
eight- track. Editing, splicing and 
overdubbing will range from 
$15 to $37.50 hourly. 

Shucher said there is a dual 
purpose in the move. In addi- 
tion to full utilization of the 
studio, he said, it will give many 
independents a chance to sur- 
vive. 

"Every major company and 
a few independents have their 
own studio now," he said, "but 
ifs difficult for most inde- 
pendents to get in at a reason- 
able price to do either demo or 
mastering work." Shucher said 
that it was once an "honor to 
have an office in Nashville. 
That's when most of the in- 
dustry was run from the lounge 
of WSM." 

Shucher has called on Johnny 
Rosen at Fanta Sound to make 
some adaptations so the studio 
will be readily adjustable to any 
custom demand. Fanta is doing 
a special acoustical study of the 

CMA Plans for 
NARM Meet 

NASHVILLE -The Country 
Music Association executive 
committee, meeting here last 
week, completed plans for the 
CMA presentation to the NARM 
convention in Los Angeles 
March I. 

Board chairman Richard Brod- 
erick and president Wade Pep- 
per also announced a broaden- 
ing of CMA's part at MIDEM, 
and said each of the major 
U.S. record labels would make 
available to the participants 
CMA materials. 

The organization also said that 
the next board meeting would 
be held Jan. 9-10-11 in Houston. 
Plans were announced for a 
membership luncheon in Hous- 
ton for industry people from all 
parts of Texas. 

The NARM presentation will 
involve a visual production, with 
additional live entertainment by 
Merle Haggard, CMA's "Enter- 
tainer of the Year." 

Not Mary's Brother 
NASHVILLE-Bob Summers 

is not the brother of Mary 
(Peter, Paul & Mary) as erra- 
tummed in last week's Nashville 
column. 
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control room and the studio, to 
"make whatever changes may 
be necessary." Rosen said he 
would immediately lower the 
control room ceilmg. 

He said he may add features 
to increase the isolation between 
instruments, but that everything 
in the system would be oriented 
around the musicians. LeRoy 
Duncan will remain as studio 
engineer. A great deal of studio 
time had been devoted to the 
transfer of Sun masters. 

TEXAS singer Irene Danner made 
her first appearance at Panther 
Hat in Fort Worth with RCA's Nat 
Stuckey. Miss Danner is with 
Danrite Records. 

Nashville Writers Hall of 
Fame Fete Set for October 

NASHVILLE - An annual 
Nashville Songwriters' Associa- 
tion Hall of Fame banquet will 
be held here the start of "con- 
vention week" in October, 
an Association spokesman an- 
nounced. 

Eddie Miller, president of 
NSA, said the event would take 
place Oct. 11, the Monday of 
the weeklong celebration of the 
"Grand Ole Opry" and the con- 
vention of the Country Music 
Association. 

By holding our banquet on 
the Monday of convention week 
we will not conflict with other 
awards banquets, such as those 
of the three performance or- 
ganizations," Miller said. 

He said the banquet last year, 
at which time 21 country song- 
writers were inducted, was a 

success. Miller said that Joe 
Talbot of SESAC would be the 
guest speaker at the Associa- 
tion s Annual Awards Banquet 
scheduled for Jan. 17 at the 
Holiday Inn- Vanderbilt. 

The banquet will honor songs 
selected by a vote of NSA mem- 
bers, a song need not have been 
a hit to win an award. 

Based on the vote, a Song- 
writer of the Year Award also 
will be presented to the com- 
poser whose songs received the 
largest number of votes. Last 
year's winner was Merle Hag- 
gard. 

Nashville Scene 
Mel Tiflis has a story of the 

drab economic times. He said that 
six of his last IS dates had been 
canceled at the last minute, and 
in four others he was paid in 
bad checks. Despite his regular ap- 
pearances on network, he is find- 
ing it difficult to keep his band 
together. . . . Earl Scruggs has 
another member of the family in 
the business. His 12- year -old son 
Steve is playing with the group on 
the road.... The Jean Shepherd 
household now includes two birds, 
seven poodles and a hound dog. 

.. Ende Ashworth has completed 
another movie. this one called 
"Valley of the Blood." Also in are 
Zeke Clement and Penny DeHaven. 
No singing. it's acting only. 

Hank Locklin will do his first 
session with Jerry Bradley at RCA. 
All of his past sessions have been 
with Danny Davis.... Stringbean 
is set for the next "Johnny Cash 
Show." ... Skeeter Davis, doing 
the George Hamilton IV Show in 
England, also did a duet with 
Celesta Jones, the famed jazz 
singer. The two hit it off beauti- 
fully.... Lester Flat has two more 
RCA sessions set, both with Bob 
Ferguson. . . Smiley Wilson of 
Atlas Artist Agency says the Os- 
born Brothers broke all attendance 
records at the Rockdale Jamboree 
in Ashland, Ky. ... Ernest Tubb 
and his Troubadores have sessions 
scheduled right up to Christmas. 

. Cliff Parker has signed new 
songwriter /singer Ron Collier and 
has booked him for a session in 
January along with Doug Levalley. 

. Harland Howard has cut an 
LP of his own material. 
Donnie Osborne Jr., 17- year -old 
protege of drummer Buddy Rich, 
is here to record. He's the son of 
Don Osborne of the Slingerland 
Drum. Co, in Niles, Ill.. .. -:Earl 
Owens has signed two new writers 
to his BMI publishing company, 

Little Super Chief Music. They're 
Ron Collier and Cliff Parker.... 
Gordon Terry is set to record in 
Los Angeles at the end of this 
month, and says his session will be 
produced by Glen Campbell.. , 

Pat McKinney has joined the Joe 
'Iáylor Artist Agency. 

Louise Scruggs has scheduled 
Jimmy Martin and his show for 
four concert dates at the McBurney 
Building in New York City Dec. 
19-20. Jimmy's son, Jimmy Jr., 
sings bass on his new single... . 

Johnny Darrell has produced his 
n LP, featuring his band, The 

Chain Lightning. He reportedly has 
broken his ties with United Artist. 

Nashville promoter -agent 
Dottie O'Brien is negotiating with 
a local label for release of an LP 
produced by Ed Hanser on the 
West Coast.... Webb Pierce has 
rescheduled his annual Yule party 
for his radio stations so he can 
tape the Cash Show. Sugar - 
hill's Jerry Brock and RCA's Dave 
Hall are booked solidly through 
Christmas, with semions and ap- 
pearances. . . Merv Shiner's 
"Greatest Christmas Kiddie Hits" 
on Certros is a big Christmas item 
in Nashville. 

Jan Hurley, on the Blue Boy 
Label, is getting strong political 
response for her "Richard Nixon 
Waltz," and it may be utilized na- 
tionally by the GOP.. . Dick 
Bruning has signed with that same 
label, centralled in Grand Island, 
Nebraska. . Iry Devore at 
WKBX, Winston -Salem, reports 
that the station has gone to 10,1100 
watts, clear channel, and is all - 
country. Operating a tight format, 
it's now the most powerful station 
in the Triad area. Disk jockeys 
include Leroy Woods, Corky How. 
ard,.Ed Snow and Skip Edwards. 
Iry says he'll put companies on 
the mailing list if they want it. 
It's a Sismal Epperson station.... 

Music Mart Pions 
Show Auditorium 

SMYRNA, Ga. -The Music 
Mart, the largest musical equip- 
ment store in the Southeast, will 
build an auditorium here for a 
weekly country jamboree, and 
expand other facilities. 

Don Howard, owner of the 
complex, said recent additions 
to the store include a complete 
electronic s e r v ice department 
and musical instrument repair 
department. There now is a full 
4-track recording studio, music 
teaching studio and other fa- 
cilities. 

The Mart reportedly contains 
$1 million worth of musical 
equipment stock. 

Four years ago, Howard con- 
verted the basement of his store 
into a makeshift auditorium 
which became a showcase for 
country music. Artists frequent- 
ly visit the Mart between per- 
formances at Atlanta supper 
clubs, or when just passing 
through. The shows were 
launched with an appearance by 

Waring Pact 
With Mega 

NASHVILLE -Fred Waring 
and his Pennsylvanians, having 
signed a contract with Mega 
Records here, will do un album 
this week at the Jack Clement 
Studio. 

The dates were set to coin- 
cide with Waring's appearance 
at half -time at the Liberty Bowl 
in Memphis. He will conduct 
the bands of Tulane and Colo- 
rado and the West Point Glee 
Club. 

The Nashville LP will be pri- 
marily country standards and 
will be produced by Dick Kent 
and Bill Blackburn. 

From the 
Music Capitals 
Of the World 

DOMFSTIC 

MEMPHIS 
Liza Minnelli will record an al- 

bum in Memphis in late December. 
Her husband. Rex Kramer, will be 
producer. The session will he at 
Fame Studios, with Sonny Limbo 
as engineer. Miss Minnelli recently 
recorded an album "New Feelin'" 
at Fame's Muscle Shoals, Ala., 
studios, with Limbo and Mickie 
Burkina as engineers, and Kramer 
as producer. For the Memphis re- 
cording date the band from Muscle 
Shoals will come to Memphis Dec. 
21 for a session that is expected 
to take about eight days. 

Guitarist - composer - producer 
Leon Russell has joined the long 
list of out-of -town producers to 
come to Memphis to record. He 
produced an album at Beautiful 
Sounds Studios on blues singer 
Freddie King of Chicago. 

Rare Earth will record at Fame 
with Limbo as the engineer and 
Grand Funk Railroad will produce 
a session with Limbo as engineer in 
early December. Sandra Rhodes 

(Continued on page 41) 

Troy Marlin, head of the Artists' 
Guild of America, has contracted 
veteran agent- producer Charles 

(Continued on page 41) 
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the Stoneman Family. The fol- 
lowing week, Mel Tillis ap- 
peared. Others who have fol- 
lowed include Merle Haggard, 
Del Reeves, Bill Anderson, Way - 
len Jennings, Lonzo and Oscar, 
Hank Cochran, Jeannie Seely, 
Dave Dudley, Jimmy Dickens, 
Jim Ed Brown, Tex Ritter, 
Dottie West, Jim and Jessie, 
Charley Pride, Jan Howard, 
Wynn Stewart, etc. 

Howard has reciprocated by 
coming to the rescue of artists 
who were in need of musical 
equipment for their shows. He 
also has done scores of record 
promotions in his store. 

Because of the continued 
success, and the growth of the 
Saturday afternoon jamborees, 
Howard plans to construct the 
new auditorium with 5,000 per- 
manent seats, with facilities for 
2 , 0 0 0 additional temporary 
seats. 

Mou: Youth 

New Target 
NASHVILLE - The country 

music producer and the record 
industry in general are becom- 
ing more aware of the impor- 
tance of appealing to the youth 
market and are making a big 
effort to break away from the 
traditional, according to Bob 
Moo, national country promo- 
tion director for Shelby Single- 
ton. 

Alou has been conducting a 
survey to determine trends in 
country music and its program- 
ming. 

His findings reveal "a failure 
of the country station to reach 
the under 25 -age bracket." In 
an effort to combat this short- 
coming, Alou said many sta- 
tions are becoming actively in- 
volved in community activities. 
In turn, they are relating these 
community oriented endeavors 
to their audiences. 

Alou said KSON radio in San 
Diego was a prime example of 
this movement. "By hiring a 
full -time editorial writer, they 
are taking definite stands on 
various community issues and 
are completely aware of what is 
happening," he said. 

The promotion man said the 
breakaway from tradition in- 
cludes an effort to move for- 
ward with new ideas in subject 
matter and methods. 

Chellman Buys 
Custom Distribs 

NASHVILLE - The Chuck 
Chellman Co., a firm dealing in 
record promotion, has acquired 
Custom Distributors, a company 
which deals in customized mail- 
ing service. 

Chuck Chellman, president of 
the firm, said this would enable 
him to offer a customer up to 
four country mailing lists, two 
for soul music, and a combina- 
tion of national pop or regional 
pop lists. 

Calling these "the most up -to- 
dale lists in the industry." Chell- 
man said they also would be a 

great asset to his record pro- 
motion business. 
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will record a single for Epic with 
herself and Charlie Chalmers as 
producers. . Chips Momaa of 
American Recording Studios is in- 
stalling a 16 -track board at his 
studio.... Willie Mitchell is pro- 
ducing a single on Oils Clay for 
Atlantic at Hi Records., and will 
also record a new single for Ana 
Peebles for Hi. 

The Temptations have won a 
student poll at the University of 
Tennessee to determine which pop 
groups are most preferred for cam- 
pus performances. They received 
52 percent of the votes and were 
followed by Johnny Rivers, Car- 
penters, the Association, Lettermen, 
Nell Diamond, Four Seasons, Rare 
Earth, Canned Heat and Delfoaira. 

, Jerry Lee Lewis will open at 
the enlarged Vapors Club on Sun- 
day (29). Roy Head is appearing 
at Fred Alfonso's Thunderbird 
Club and is expected to record 
while in Memphis. 

JAMES D. KINGSLEY 

NASHVILLE 
Kris Krlstoffersoa will finish 

work on his new movie on Thurs- 
day (17). plans are to begin a 
concert tour after a short rest.... 
Jimmy Buffett, who will begin a 
college tour through the West 
this month, is currently working 
on a new LP at the Creative Work- 
shop Studio in Nashville, plans call 
for the LP to be released some- 
time after the first of the year. 
This is Buffett's second album on 

the Barnaby Label.... Columbia 
records has released a new single 
by Billy Joe Royal, "Don't Let the 
Sun Set on You in Tulsa." Royal 
opened at the Kings Castle in Lake 
Tahoe on Dec. 9. . Freddy 
Weller has a new release on the 
Columbia label entitled, "The 
Promise Land." This is Weller's 
first recording with Billy Sherill 
who was producer. . - The Gen - 
trys, who recently returned from 
a trip to England where they dis- 
cussed the British music scene 
with various people are on mid - 
Western tour that will take up the 
remainder of the month. 
Iron's Ronnie Dove recorded a live 
pop LP at Roger Miller's King of 
the Road motor Inn. Bruce Kirby 
Sound engineers of L.A. handled 
the four -hour taping and Aubrey 
Mayhew produced the session... . 

Dkk Kent of WMAK radio in 
Nashville has joined the production 
staff of Mega records as an asso- 
ciate producer. Kent will remain at 
WMAK. The Borrowed 
Thyme recently completed sessions 
in Nashville for Ovation Records. 
The sessions, produced by Don 
Tweedy and engineered by Scott 
Moore, were done at Music City 
Recorders. TOM WILLIAMS 

CINCINNATI 
Nelson King, veteran country 

deejay, is recuperating at his home, 
4 Worthington Dr., Wyoming. Cin- 
cinnati 45215, following a major 
operation. He was for many years 
at WCKY here and more recently 
was with Iry Schwattz's WCLU 

local country outlet. In the early 
days of the Nashville country mu- 
sic convention, Nelson was voted 
the No. 1 country deejay for eight 
consecutive years in a poll con- 
ducted by Billboard among the 
nation's country record spinners. 
.. Country usic station WUBE 

has moved from Government Place 
to new quarters at 225 East Sixth 
Street. 

Nick Webster, assistant manager 
of the New York Philharmonic, 
has been named the new manager 
of the Cincinnati Symphony Or- 
chestra, succeeding Lloyd Halde- 
man. Webster joins the CSO in 
March 1971 with Haldeman leav- 
ing in June 1, 1971, to head up his 
own cassette distributing firm... . 

Grand Funk Railroad plus Damao. 
don set for a single performance at 
Cincinnati Gardens Dec. 26. . 

Creating a considerable stir in the 
area is the new Decca album, "Je- 
sus Christ, Superstar," as done by 
Lloyd Welsher and Tim Rice. 

BIL1. SACHS 

I'LL BET YOU 
NEVER HEARD OF 

BARNYARD 

PRODUCTIONS 
OR THAT C/W GROUP 

THE 

STAGEHANDS 

WELL, 

YOU WILL 

Nashville 
Scene 

Continued from page 40 

Wright in Dallas as southwest rep- 
resentative of the organization.... 
Linda Harle, the talented talent ca 
ordinator for the "Johnny Cash 
Show," now will have her big 
chance. She will appear on the 
show as an artist on the Christmas 
performance.... Linda Plowman's 
Tm So Lonesome I Could Cry" 

on Ambertone is said by a distribu- 
tor to have sold 1,200 copies in 

three days in Dallas. . Lynn 
Anderson (Sutton) and husband 
Glen Sutton have another winner. 
The 8 -pound girl, named Llsa 
Lynn, was born here last week. 

There's a 

world of 

country 

Music! 

Billboard 

CHOICE OFFICE SPACE 
FOR LEASE 

Approx. 1400 sq. ft. at 1905 Broad, Nashville 

$3.50 per sq. ft. 

Contact 

BOB KENDALL 

Phone: (615) 242 -1761 

There's a real'HOOKEA'in this hitI 

`COMMERCIAL 

AFFECTI OEN' 
MGM 14176 

Mel huís 
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CbEMtry Singles 
* STAR Performer- Sin91é c renisrerin9 greeted Pmpertlonat* opweed fiesta this week. 

Ms 
Week 

1 

Last Weeks an 

week Title, ANlse, Label, No. a Pub. Chart 

2 COAL MINER'S DAUGHTER 
Loretta Lynn, Data 32749 (Sun-Flee, EMI) 

This 
Week 

P 

4 ROSE GARDEN 7 

Lynn Anderson, Columbia 4.45252 
(Lowery, MO 

3 3 I CAN'T BE MYSELF/ 
SIDEWALKS OF CHICAGO 
Merle Haggard, Capitol 2891 
(Blue Book, BMI/Tree, BM!) 

11 

40 

4 1 ENDLESSLY 10 
Sonny lames, Copula' 2914 
(Vogue, BMII 41 

5 5 11 
Conway 

0eca 32742 si CoT 42 

6 6 MORNING 43 
Jim Ed Brown, RCA Vicor 47.9099 
(Show Six, BMI) 

7 7 WHERE HAVE ALL OUR 44 
HEROES GONE 
Bill Anderson, Dacca 32744 
11)41fon, CMII 45 

11 COMMERCIAL AffECFION 
Mel Tiels 6 The Stateside(' MOM 1417* 

7 

Cedarwood /Sawgnn, BMH 46 
9 9 I WOULDN'T LIVE IN NEW YORK CITY 

(If They Cave Me the 
Whole Dang Town) 
Buck Owens and the Buckaroos, 
Capitol 2947 (Blom Book, BMII 

7 

10 10 A GOOD YEAR FOR THE ROSES , 

George Jones, Moslem 1425 
5 

11 

(Chestnut. BMI) 

8 SHE GOES WALKING THROUGH 49 

MY MIND 
Billy Walker, MGM 14173 

9 

12 

(Forrest Hills, BMII 

12 ANOTHER LONELY NIGHT 
lean Shepard, Capitol 2941 

7 50 

(Pixie lane, /Twig, BMI) 

19 WAITING FOR A TRAIN 51 

(Peer Inteonalu Emit 

14 15 WILLY JONES .. 52 
Susan Raye, Capitol 2950 (Blue Book, 
BMII 

15 lb SOMETHING UNSEEN/ 
WRAPS 

kk Greene'EDecca 32755 (Tree, BMI/ 
53 

Hall -Clement, BMI) 

16 18 AMOS MOSES /THE PREACHER & 
THE BEAR 9 54 
Jerry Reed, RCA Victor 47 -9904 
(Vector, BMII 

17 14 I CAN'T BELIEVE YOU'VE STOPPED 
ME 

RCA Victor 47.9902 Charley Pride, 
13 

(Blue Crest, BMI) 56 
38 THE WONDERS YOU PERFORM 

Tammy Wynerte, Epic 5.10657 
Chestnut, BMII 

4 

57 

19 21 COWBOY CONVENTION 7 
Buddy Alan/ o, Rich, Capitol 2028 58 

20 
(Peer 

20 SOMETHING TO BRAG ABOUT 9 

Charlie to Ì5e(6 
MelB IMoMgomery, 59 

21 22 FOREVER YOURS 8 
Dottie West, RCA Victor 47.9911 
(Husky, EMI) 60 

22 13 AFTER CLOSING TIME 
David Houston & Barbara Mend's'', 
Epic 5-10656 (Algee, HMI) 

29 DAY DRINKIN' 

12 

6 
61 

Dave Dudley á Tom I. Hall, Mercury 
73139 INewkeys, BAN) 

62 

57 JOSHUA 2 

(Ówlépai tor. 
RCA Victor 47.9928 

25 27 SUSPICIOUS MINDS 6 
Waylan lenni000 á lesi Colter, RCA 
Victor 47 -9970 (Prem. BMI) 

26 
nn Anderson, Chart 5098 (Stallion, BMI) 

31 LET ME GO 
Johnny Duncan, Columbia 445227 

S 65 

(Wilderness, BMI) 

33 MART'S VINEYARD 
Claude King, Columbia 4 -45248 

7 
66 

29 
(Rose Bridge, IMO 

23 GONE GIRL .. 9 
67 

Tompall 6 Glaser Brothers, MOM 14169 
(lack, IMO 
FLESH AND BLOOD 1 

68 

Johnny Cash, Columbia 4.45269 (House 
01 AR 'BMH' 

34 SOCK 'EM OFF THE INTERSTATE, 
SOCK TO 'DA. P. BLUES S 79 Curless, Capitol Dick 
Country Sound, ASCAP 

32 28 COIN' STEADY 
Fames Voleo, Mercury 73112 

11 71 

(Central Song,, BMI) 

33 26 THANK rGOD 
pu&i)35UaND BM 

13 
72 

34 17 ITS ONLY MAKE BELEVE 14 
Glen Campbell, Capitol 2905 
( Marielle, BMI) 73 

35 39 BED OF ROSE'S 5 
Steller Brothers, Mercury 73141 
(House of Cash, BMI) 74 

36 35 SO SAD fro Watch Good Love Go Bad) 12 
Hank Williams Jr. 6 lois Johnson, 
MGM 14164 (ACUM-Rose, BMH 

43 THEmTTEARS ON FACE 
5 

cLINCOLN'S 
(Dalliers, BMH- 

kw West. ee 
Week Title. Miel, Label, No. a P.S. óa12 

44 (Don't Let the Sun Set On You) 
IN TULSA 3 
Waylon Jennings, RCA Victor 47.9925 
(Barton, MII - PADRE 1 
Mane Robbins, Columbia 4 -45273 (Anne 
Rachel, ASCAP 

40 SWEET CAROLINE 5 
Anthony Armstrong Jones, Chan 5100 
(Stanebridae. BMII 

32 TOO LONELY TOO LONG 10 
Mel Tiflis, Kapp 2103 (Sawarass, BMI) 

37 NICE 'N' EASY 9 
Charlie Rich, Epic 5.10662 (Shaw, A5CAP) 

30 
I WAKE 

UP INIUHEAVEN 10 

(Window, BMII 

45 MY 10Y 7 
Johnny Bush, Stop 360 
(Window, BMII 

36 I JUST CAN'T HELP BELIEVING 8 
David Fr -u 

ba a 

4.45238 nGems 
Col mi 

46 I STAYED LONG ENOUGH 4 
Billie lo Spoors, Copilot 2964 
( Gallico, BMI) 

52 GUESS WHO 2 

Slim Whitman, nited Astlsh 50731 
(Michelle, BMII 

' IN MT HEART 
Williams 

1 

tank W Jr., MGM Iá194 
(Eecellorn, BMI) 

49 BEER DRINKIN' HONKY TONKIN' 
BLUES 6 
Billy Mice, United Artists 50717 
IACUff -Rose, EMI) 

24 RUN WOMAN RUN 15 
Tammy Wynelle, Epic 510653 
(Algae, BMI) 

42 HOW I LOVE THEM OLD SONGS 12 
Carl Smith, Columbia 445225 
(Acuff -Rose BMI) 

55 SHE WAKES ME EVERY MORNING 
WITH A KISS 2 

6 BongriO teR(tent BMIÌ7- 
992919111 

53 OLD ENOUGH TO WANT TO 

(Fool Enough to Try) 4 
Norro Wilsnn,'Mercury 73125 
(Newkeys, BMI) 

54 WHAT ABOUT THE HURT 4 
Bob Lumen Epic 510647 
(Jack 6 Bill, ASCAP) 

70 FANCY SATIN PILLOWS 2 
Wanda Jackson, Capitol 2986 (Dixie 
Jane, BMII 

51 EARLY IN THE MORNING. 10 

Mac Curtis, GRT 26 (Poet, ASCAP) 

59 WHEN HE TOUCHES ME ._.. 3 

Lois Johnson, MGM 14156 
(Painted Desert, BMI) 

47 SOMEWAY 11 
Don Gibson, Hickory 1579 
(Acuff -Rose, BMI) 

56 YOU DON'T HAVE TO SAY YOU 

M e RCA Victor 47 -9916 Elvis Presley, 
(Miller, ASCAP 

62 Men MAN /GRENERATION1GOP65 2 

aedarwood, BMI /Shelby Singleton, BMH 

64 APRON STRINGS 2 
Peggy Sue. Delta 32754 (Coal Mines, EMI) 

63 PROMISED LAND 2 
Freddie Weller, Columbia 4-45276 (Are, 
BMI) 

II 

THE GOOD TIMES 21 
Ray Price, Colombia 445178 IBakhorn, 

HELP ME MAKE IT THROUGH 
THE NIGHT 1 

Semen( Smites, Mega 615.9015 ¿Combine, 
BM) 

71 BIG RIVER 3 
Johnny Cashs Sun 1121 (Hito, 1H1) 

60 IT TAKES IWO 7 

jJ nie Caton 
le Dave Peel, Chan 5099 

61 SITTIN' BULL 4 
Charlie Louvin, Capitol 2972 
(Sure -Fin, 1M1) 

72 BLUES SELLS A LOT OF BOOZE 4 
Hugh X. Lewis, GRT 28 (Gallic*, BMII - THE SHERIFF OF BOOZE COUNTY 1 
Kenny Price, RCA Vlore' 47.9932 (Hank 
track, BMI) 

75 IF YOU'RE LOOKING FOR A FOOL 2 
Tommy Overstreet, Dot 17957 (Crary 
Cajun, BMI) 

74 MISTER PROFESSOR 2 
Leroy Van Dyke, Decca 32756 (Wildemem, 
BMII 

65 I'M HOLDING YOUR MEMORY 4 
Jimmy Newman Decca 3270 
01 Star, BMI) 

73 IBF 

MI 

YOU 

) 

SEE MY BABY 2 
Johnny Caner, United Anisre 5713 pet, 

66 MAMA BAKE A PIE 
( CIN Chicken) 
George 

KI. 
M r 3 

(Newkron. BMI) 

WHEN NMnN ú1A0ó. 
47.9924 (Green- 

back, BMII 

42 

Còuntry LP's 
Billboard SPECIAL SIAM 
far Week Ending 12'19/70 

* STAR Peefemer -LP's ee.ialering pwpeniona1, upward progress this week. 

This Tart Weeks 0e 
weak Weak , Anbt, Label 6 number Part * 5 THE JOHNNY CASH SHOW 6 

Columbia KC 30100 

2 1 FOR THE GOOD TIMES 16 
Ray Price, Columbia C 30160 

3 2 THE FIRST LADY 9 
Tammy Wynete, Epic E 30213 

4 3 F16' IS 21 
Mee 9ITTINrl 999S010, 

E 
CapOF itol 

ME 
ST 451 

Ilk 16 15 YEARS AGO 3 
Conway Twiny, Dace DL 75248 

9 4 

7 4 BOODTI ALBUM 
Campbell, 

ALB91 
SW 493 

12 

26 A TRIBUTE TO THE BEST DAMN FIDDLE PLAYER IN 

THE WORLD (Or My Salute to Bob Wilk) 2 
Mello Haggard, Capitol ST 638 

9 10 eW 

Caánol 579 
12 

10 7 HELLO DARLIN' 26 
Conway Twilty, Deco OL 75209 

11 13 DOWN HOMERS 7 
Danny Davis A the Nashville Brass, RCS Vidor LSP 4424 

12 8 LIVE AT THE INTERNATIONAL, LAS VEGAS... 16 
Jerry Lee Lewis, Mercury SR 61278 

13 6 CHARLEY PRIDE'S 10TH ALBUM 22 
RCA Victor LOP 4367 

14 11 THE WORLD OF JOHNNY CASH 29 
Columbia GP 29 

15 12 I NEVER PICKED COTTON 19 
Roy Clark, Dot DIP 25980 

27 I WOULDN'T LIVE IN NEW YORK CITY 4 
845k Owens 6 HIS Buckaroos. Capitol ST 628 

17 19 ME 6 JERRY 11 
Chet Atkim 6 Jerry Reed, RCA Victor LIP 4396 

18 14 MORE 
Wagoner à Dolly Parton, RCA Victor LOP 4388 

16 

19 17 THE BEST OF CHARLEY PRIDE. 60 
RCA Victor LSP 4223 

20 20 OKIE FROM MUSKOGEE 43 
Merle Haggard, Capitol ST 354 

1* 44 BEST OF DOLLY PARTON 3 
RCA Victor L5P 4449 

34 SKIDROWOE- 
Dwn(e Ole 

gJ, 
RCA t 

Alley 
4 

23 23 SINGER OF SAD SONGS 4 
Waylon Jennings, RCA Victor LSP 4415 

24 15 BEST OF GEORGE JONES 9 
Musicor MS 3191 

25 I8 TAMMY WYNETIE'S GREATEST 11111 CA 
Epic BN 26486 

26 24 BEST OF JERRY LEE LEWIS 34 
Smash 553 67131 

30 LORERA LYNN WRITES 'EM AND SINGS 'EM 24 
D ecca EL 75198 

28 21 MY WOMAN, MY WOMAN, MY WIFE 30 
Marls Robbie, Columbia C5 9978 

29 40 THIS IS EDDY ARNOLD 7 
RCA Vim, VS1,6032 

30 25 A TRIP IN THE COUNTRY IS 
Roger Miller, Mercury SR 61297 

31 22 ALL MY HARD TIMES 4 
Roy Drusky, Mercury M 61306 

32 28 ELVIS' WORLDWIDE 50 GOLD AWARD HITS, Vol. I 17 
Elvis Presley. RCA Victor LPM6401 

33 29 WONDERS OF THE WINE 15 
David Houston, Epic RN 30108 

34 35 LIFE TO LEGEND 2 
Hank Wilhelm, MGM SE 4680 

35 36 BEAUCOUPS OF BLUES 4 
Ringo Starr, Apple SIM5 3368 

36 37 JUST PLAIN CHARLEY 44 
Charley Pride, RCA Victor LSP 4190 

37 33 GREAT WHITE HORSE 10 
Buck Owens A Susan Rave, Cerrito' ST 558 

38 38 ON STAGE- FEBRUARY 1970 25 
Elvis Purley, RCA Victor LSP 4367 

39 32 TAMMY'S TOUCH 31 
Tammy Wynelte, Epic BN 26459 

40 31 ONE NRIaGHT 

CSAoNl 
D 

S 

8 
543 

41 41 GEORGIA SUNSHINE 13 
Jerry Reed, RCA Victor LSP 4381 

42 45 THIS IS CHET ATKINS 2 
RCA Victor VPS-6030 

43 43 WORLD Of TAMMY WYNETTE 28 
Epic IN 503 

Soundttr ck /HahnnyF Cash, Columbia 8 30397 1 

45 42 MY LOVE/YOU KEEP ME HIWGIN' ON 22 
Sonny Jwnn, Capitol ST 478 
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if you feel left 
out for six days don't 
be surprised everyone 

will be at the 

MIDEM 
THE ONLY WORLDWIDE MARKET FOR THE POPMUSIC INDUSTRY 

CANNES - PALAIS DES FESTIVALS ET DES CONGRÈS 

17/22 JANUARY 1971 
commissaire général : BERNARD CHEVRY 

international representatives : X - ROY R. BENARROSH 

42. at Sainte-Foy, 92- Neuilly frame Tel. 624 .10.61 /13.98/22.62f25.B8/42.31 722.36.12 

R. WATKINS 

26 Fairlawn del Beeleyeeate . Neet -lel.: 01.3039138 

Or. O. MOTTA 

um Imo 6.20159 Milano Italie -Tel.: 09.86.195 /ria Sigma t38Á0.187 Rama Tel 46.0204 

New York Office : 250 W.57 th St -Suite 1103 - New York, N.Y. 10019 Tel : (212) 4891360 Telex : 23 T 309 

for information : NIOEM - 42, ay. Sainte -Foy, 92- Neuilly - France - Tél. : 824.10.61 13.98 22.08 25.68 42.31 / 772.36.12 

SAVE RUNNING AROUND THE WORLD, DO ALL YOUR BUSINESS IN 6 DAYS IN SUNNY CANNES 
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Listenin g 
Thre n bit em-on air singles rn rank from nmenai reten e la en°a radia u.NOn air play Nrud i nk ora W. 

O I 

TITLE, Artist, Label & Numher 
MS 

2 ITS IMPOSSIBLE 9 
P fry Como, RCA 74 -0387 (Sunbury, ASU ) 

}) 6 6 7 ONE LESS BELL TO ANSWER 9 `.! Fifth Dimension, Bell 940 (Blue Seas /lac, ASCAP) 

23 25 CANT STOP LOVING YOU 4 
T m lanes, Parrot 40056 (Foisted, SMI) 

3 5 STONEY END 9 
arbra Slreisand, Columbia 4 -45226 (Tune 

FM, BM!) 
7 13 DOES ANYBODY REALLY KNOW WHAT 

TIME IT IS? 5 
hicago, Columbia mbia 4.45264 (Aurelius, BMI) 

S 7 13 20 ROSE CARDEN 6 
Lynn Anderson, Columbia 645252 (Lowery, BMD 

18 - MOST OF ALL 3 
B. J. Thomas, Scepter 12299 (Low -Sal, NMI) 

5 4 4 4 HE AIN'T HEAVY, HE'S MY BROTHER 6 I`ll Nell Diamond, Uni 55264 (Harrison ASUP) 

OD 11 14 27 SILVER MOON 4 
S Michael Nesmith a the First National Band, 

RCA 74-0299 (Screen Gems -ColunHa, SMI) 
21 38 KNOCK THREE TIMES 4 

Dawn, Ball 958 (Pooketfull of Tunes /Jillbem/ 
Saturday, BM) 

2 1 YOU DON'T HAVE TO SAY YOU LOVE ME . 9 
EN), Presley, RCA Victor 47 -9916 (Miller, ASUP) 

THE GREEN GRASS STARTS TD GROW 2 
Dionne Warwick, Scepter 13300 (Blue Sear/ 
Craig, ASCA9) O 13 16 26 MR. BOJANGLES 7 

13 Nifty 
rrr Dirt 8 end, 

Liberty 56197 

14 17 30 31 FREE 
iTOn.0 

CARRY 
1oz7 Ulmo/Paeery ASCAP) 

4 

3 

(0 
® 

O 6 

15 19 38 - MY SWEET LORD 3 
George Harrison, Apple 2995 ( Herdsongs, BMI) 

16 
27 27 40 

i7 2s 

10 
IS 

MORNING 4 
Jim Ed Brown, RU 47.9909 (Show Bin, IMO 

29 - HOW ARE THINGS IN CALIFORNIA? 3 
Nancy Sinatra, Reprise 0968 (Mllis, ASCAP) 

5 3 WE'VE ONLY JUST BEGUN 14 
Carpenters, ARM 1217 (Irving, BM)) 

IS 
8 9 I THINK I LOVE YOU 10 

19 Pamld?e Family, Bell 910 (Screen Carta - 
Columbia, BM!) 

20 16 22 22 FFOR 

Price, 
GOOD aIME37B.(auckhnm, 

WI) 
19 

O 14 15 15 WHERE DID ALL THE 000D ONES GO 8 
21 DellIlle 

roar 
& the Classics IV, Liberty 56200 

11 10 AND THE GRASS WON'T PAY NO MIND 12 
Mark Lindsay, Columbia 445229 (Stanebrldge, 
ASCAPI 

19 14 I JUST DON'T KNOW WHAT TO DO 
WITH MYSELF 8 
Garyry Packell, Colombia 4 -45240 
14.0. á099s /el,e Seas /Jr /Belinda, ASCAP) 

25 33 Andyi 
AH &St ed 729 (Trio/Mother Bertha, BMO 5 

SING HIGH SING LOW 2 
ABMnne 

I) 
Murray, Capitol 29811 (All Saints Crusade, 

Theme From LOVE STORY I 
Nenry Mancini, Nis and Chorus, RCA n -992> (ramnus, ScsP) 

37 - THINK ABOUT YOUR CHILDREN 3 
Mary Napkin, Apple 1825 (Rak, WI) 
FLESH & BLOOD 2 
Johnny Cash, Columbia 445269 Meuse el Cash, 
BMI) 

39 - BLACK MAGIC WOMAN 3 
Santana, Columbia 445270 (Murbo, BMI) 

O32 34 37 CHERYLE ROAM MARIE 5 30 John Amides, Kapp 2102 (Raseb045r, BM)) 

OO31 31 35 00 R 5 
Nell Diamond, Bang 580 (Tallyrand, BMD 

WATCHING SCOTTY GROW 1 
Robby Goldsboro, United A9ata 50727 (BnB, BMD 

24 24 STONED LOVE 5 
wpremes, Motown 1172 (lobate, MI) 

15 

23 10 

24 25 

25 
37 

26 

32 - 

33 O 33 

Talent In Action 
Continued from page 28 

WORLD'S GREATEST 
JAZZ BAND 

Hong Kong Bar, Los Angeles 
It was a trip down memory 

lane. While they may not be the 
World's Greatest Jazz Band, as the 
group is billed, the Atlantic Rec- 
ords act comes close. 

The group is melodic, mellow 
and nostalgic as it swings through 
a nine -song set of solos, duets and 
full band (9- pieces) sounds. 

Mixing Dixieland with more 
subtle jazz, the World's Greatest, 
etc., came in full force with "Con- 
stantly" and "Jazz Me Blues," and 
then split into duets and solos. 
The band changed repertoire for a 
late set. 

Members of the group are Yank 
Lawson, trumpet; Bob Haggart, 
bass; Billy Butterfield, trumpet; 
Vic Dickenson, trombone; Bud 
Freeman, tenor sax; Gus Johnson 
Jr., drums; Ralph Sutton, piano, 
Eddie Hubble, trombone; and Bob 
Wilbur, clarinet/soprano sax, 

Wilbur and Freeman teamed on 
"Sunday," combining a soprano 
sax with tenor sax, and bassist 
Haggart joined drummer Johnson 
for "Big Noise From Winnetka. 
Solos included Wilbur's "Lazy 
Afternoon," Butterfield's "What's 
New," and Sutton's "California 
Here I Come." 

A late set did well with 
"Panama," "Limehouse Blues" and 
"South Rampart Street Blues," 
along with new solos by Wilbur 
( "Sunny "), Sutton ( "Hanky Tonk 
Blues") and Freeman ( "I Got 
Rhythm ") and duets by Haggart/ 
Johnson and Freeman /Wilbur. 

BRUCE WEBER 

JOE FARRELL QUARTET 
Village Vanguard, New York 
The moods of a recent evening 

at the Village Vanguard were split 
between controlled chaos and rela- 
tive serenity as Joe Farrell dis- 
played his mastery of the soprano 
saxophone, flute and tenor saxo- 
phone, backed by Joe Bonner on 
piano; Herbie Lewis on bass; and 
Billy Cobham on drums. Farrell 
opened his seat with "Circle in the 
Square," which featured fast- break- 
ing short saxophone notes above 
the multidlythms of Cobham's 
drums and a piano solo utilizing 
chord progressions and simultane- 
ous melodic riffs. 

Farrell then plugged in his Flute 
and settled things down a bit with 
"Mallon Glass," his own composi- 
tion culled from his new album on 
CFI Records. The number flowed 
easily and was appropriately 
named. After a brief interlude by 
Farrell's back up trio, Farrell re- 
turned to do "Motion." Here again 
Cobham excelled and Farrell's 
tenor saxophone wailed while Bon- 
ner and Lewis picked up the 
melody lines and bounced them 
back to the lead. Lewis' bass work 
was outstanding all evening as was 
Bonner's piano. Cobham's drum- 
ming underlined the quartet in 
each number, adding empnasis 
when needed, 

BOB GLASSENBERG 

CAL TJADER QUINTET 
Manne Hole, Los Angeles 

Cal Tjader's basic Latin jazz 

040 10 C1IROLIMA N 
format remains the same, only the 

34 3 personnel has been changed to in- 
still new enthusiasm into the music. 

Tice Fantasy artist's vibes are 
romantic, soft and warmly expres- 

Al Zulaica's electric key- 
board work and his improvisations 
on a standup piano are delightfully 
welcome in their aggressive style. 

Tjader used thick mallets for a 
vibrating sound throughout "Here," 
his opening tune during the set 
caught Nov. 3. His improvisational 
lines flowed right into Zulaica's 
electric piano and maintained a 
warm feeling as drummer Dick 
Berk built a Brazilian mood on his 
traps and cymbals. 

On the second song, "What Are 

IN MY MINO 
Crystal Mansion, Colossus 128 (Apple, ASUP) 

35 O 26 20 26 IF YOU WERE MINE 7 
Ray Chales, ABC/TRC 11271 (Tangerine, BMI) 

SWEET CAROLINE 1 el 
n exae 

mao 
A SUd P I 

arch., Dena 32772 

DON'T LET THE GOOD LIFE PASS YOU BY 1 
Mama Cass Elliot, Dunhill 4264 (Belton, ASCAP) 

I DIDN'T COUNT ON LOVE 1 
Jack Janes, RCA 47 -9934 (Glom Resets Paulo, BMD 

AIRPORT SONO 1 
Manna Cade, Dunhill 4257 (Wi,gate, ASCAP) 

(They Lang td Be) CLOSE TO YOU I 

Gabor Seal , Blue Thumb 7118 (aloe Seas /Jac/ 
U.S. Songs, ASCAP) 

niIIMand SPECIAL SURVEY For Week Ending 12/19/70 

You Doing the Rest of Your Life," 
Zulaica's roaming fingers set the 
pace for Tjader, with Berk setting 
up a cushioning effect via brushes 
on cymbals, shifting midway into 
a harder sound on slicks. This song 
showed the fusion of jara. Latin 
and rock rhythms. 

The band's two other members, 
Fender bassist Jim McCabe and 
congaist Michael Smith, perform 

their specialties adeptly. Smith is 
less showy than his predecesso , 

Armando Peraza, but he establishes 
an assertive pulse on his three 
drums. The two Latin numbers 
utilizing congas were "Mambero' 
and "Evil Ways,' for which Tjader 
brought the song into a more ex- 
plosive, fuller Latin groove than 
we have heard before with other 
versions. ELIOT TIEGEL 

What's Happening 
Continued from page 30 

Grotowski was brought from Poland to answer questions about his 
methods, which the director claims are only partially understood 
by theater people and critics. He was also scheduled to give two 
other speeches about his methods at the School of the Arts, New 
York City, Sunday and Monday (12.-13), Seats for these lectures 
were sold out well in advance. 

The New York State Council on the Arts has given Brooklyn 
College Performing Arts programs a $13,500 grant, part of nearly 
$2.7 million to be awarded to 172 arts organizations in New York. 
The State Council has specified that the Brooklyn College New 
American Playwrights Series, the Afro-American Theater Workshop, 
the Department of Music and the Poetry Series at the college be 
awarded the money from the grant. The State Council obviously 
realizes that in spite of interest and concern on the part of colleges 
for such efforts, most colleges and universities are unable financially 
to fully support these ventures. All the programs named as bene- 
ficiaries of the grant were in danger of being canceled or limited 
due to lack of funds. 

The first annual All- Scholarship Double Bass Orchestral Reper- 
toire Workshop will be held at the University of Miami, Coral 
Gables, Fla., June 13 -18. Lucas Drew, associate professor at the 
university and principal double bass with the Miami Philharmonic 
Orchestra, will head the clinic. Advance students and /or young pro- 
fessionals will be accepted as performing participants or auditors. 
Admission to the clinic is by audition, tape or recommendation and 
the deadline is May 1, 1971. A fee will be charged for room and 
board on the campus. The workshop will be a six hour a day 
intensive study of "Orchestral Excerpts for Double Bass," volumes 
one through five, compiled by Frederick Zimmermann. The purpose 
of the workshop is to perform and edit these volumes so that they 
might become a meaningful reference for the future. 

BEST 

z"z LP, 
This Last 
Week week TITLE, Artist, Label R Number 

Weeks a 

n Chart 

1 1 TO BE CONTINUED 2 
Isaac Noyes, Enterprise ENS 1014 

2 5 MILES DAVIS AT FILLMORE 3 
Columbia G 30038 

3 4 BITCHES BREW 33 
Mili, Dacia. Columbia GP 26 

4 3 CHAPTER TWO 15 
Roberta Flack, Atlantic SD 1569 

5 

B 

2 GUA 
t 

MAnTAR I 

AM SP 3030 
19 

6 THE ISAAC HAYES MOVEMENT.. 35 
Enterprise ENS 1010 

7 6 BLACK TALK 24 
Charles Festland, Prestige PR 7758 

8 9 DON ELLIS AT FILLMORE 7 
Columbia G 30243 

9 10 HOT BUTTERED SOUL 75 
Isaac Hayes, Enterprise ENS 1001 

10 13 THEM CHANGES .. g 

Ramsey Lewis, Cadet LP 844 

II 14 WES MONTGOMERY'S GREATEST HITS 38 
ABM SP 4247 

12 17 SUMMUN BUKMUN UMTUN 6 
Pheroah senders, Impulse AS 9199 

13 11 BLACK DROPS 3 

Charles Earland, Prestige PR 7815 

14 7 INDIANOLA MISSISSIPPI SEEDS 6 

B.B. King, ABC ABCS 713 

15 12 THE BEST OF JOHN COLTRANE -HIS GREATEST YEARS 5 

Impulse AS 9200.2 

16 16 THE LAST POETS ... 14 
Douglas 3 

17 15 BRIDGE nOVdERA6TROUBLED WATER 5 

SP 3032 

18 - BURNING 6 
Esther Phillips, Atlantic SD 1565 

19 19 DRIVES 3 
Lonnie Smith, Blue Note BST 80.151 

20 20 FEELING IS BEIJEVING 2 

Erroll Garner, Mercury SR 61308 

Billboard SPECIAL SURVEY Per Week Ending 12/19/70 
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Coin Machine World 
Jukebox Group Tests Disks; 
Hears Talk by Les Montooth 

MACON, Mo.- Jukebox pro- 
gramming topics and a sample 
audition session were program 
items during the Missouri Coin 
Machine Council meeting here 
recently. Les Montooth, Peoria, 
III., Music Operators of Amer- 
ica (MOA) president, also spoke. 

Art Hunolt, re-elected presi- 
dent, said the group discussed 
the "poor quality" of some rec- 
ords being programmed across 
Missouri and the "overly long" 
singles being released. "We have 
had problems with several rec- 
ords on the Bell label,' he said, 
adding that Bell has been very 
hot with recent releases. 

Record producer and artist 
Ben Wasson called Hunolt prior 
to the meeting and sent samples 
of "Room 333" and "Footsteps 
Through My Mind," both by 
Wasson and the Hard Times on 
the Caper label. The group also 
heard MGM's "M.I.A: P.O.W." 
one of several samples pre- 
viewed. 

Montooth Talk 
Montooth also touched on 

an jukebox programming in ex- 
plaining that one of the prime 
services of jukebox operators is 
"putting the right record in the 
right location." 

The Peoria businessman also 
explained MOA's plan to in- 
crease services under his rein. 

As for services the operator 
should perform, he said: "The 
jukeboxes are all the same, the 
records are all the same, but 
after that it's the operators who 
make the difference." He urged 

operators to do "the little things" 
and "before the location asks." 

"Tavern and restaurant own- 
ers are specialists and so are 
we," he said. 

Hunolt, who reported on his 
MOA trip, was surprised by the 
light attendance. The Missouri 
organization is unique in that 
it always meets the fast Tuesday 
night of each even numbered 
month. "Our perpetual calendar 
does help, but getting attend- 
ance and getting officers to 
serve is a real tough job," he 
said. 

Little LP 
In Retail 

THE WURLITZER Zodiac gets a 
final checkout from the Quality 
Control section of the company's 
North Tonawanda division. Pro- 
duction personnel there is up 
more than 200 since June. Vari- 
ous models of jukeboxes ranging 
from 100 to 200 selections are 
shown getting pre -shipment ap- 
proval. 

Pushed 
Program 

By EARL PAIGE 

CHICAGO -Robert Cheese - 
boro is giving little LP's a boost 
from an unexpected direction - 
in the retail store. 

Cheeseboro Products Corp., 
based in Los Angeles, is mar- 
keting a portable record player 
that plays both 45 rpm singles 
and the 7 -in. jukebox albums 
The player is being promoted 
in Montgomery Ward stores on 
the West Coast, in Kentucky 
O. G. Wilson stores and world- 
wide through PX's. 

A display occupying six 
square feet of floor space holds 
records and the player, which 
can be demonstrated on head 
sets. The Little LP's being 
used initially are from Baskase 

New Equipment 

Chicago Coin- player tripper game 
The new Cowboy by Chicago Coin features a giant size flipper five 
Inches long to help create more player control and action. The top 
bonus score of 1,000 is collectable three ways. The ball saver closes 
the opening between the two flippers and enables the ball to stay on 
the playing field for added action. The center hole on the field collects 
and builds up the bonus points and also kicks the ball up into the 
bumpers for additional scoring and action. When the top three lanes 
are lit, an extra ball is given. The match feature is available for either 
replay or an additional ball. Cowboy is adjustable to either three or 
five -ball play. 

DECEMBER 19, 1970, BILLBOARD 

Products here, and consist of 
merchandise Henry Baskin pur- 
chased when Garwin Sales dis- 
continued its album program. 

"The jukebox is my point of 
(Continued on page 48) 

ANNUAL SHOW 

Jukebox Assn 
COLUMIA, S.C. - Jukebox 

operators in this state are hunt- 
ing recording talent in an effort 
to make their 1971 convention 
a bigger success. Last year the 
South Carolina group put to- 
gether a talent show many said 
rivaled the one held at the an- 
nual Music Operators of Amer- 
ica convention in Chicago. 

The South Carolina Coin Op- 
erators Association will hold its 
annual convention and trade 
show February 20 -21 in the 
Sheraton Columbia Hotel, Co- 
lumbia, S.C. A.L. Witt, first vice 
president of the association, 
chairman of the convention and 
entertainment committee, told 
members at a planning session 
here recently that efforts are be- 
ing made to obtain top talent for 
the convention. 

Working with Witt on the 
committee are cochairmen Fred 
Collins, H.C. Keels and Kenneth 
Flowe. 

President B.T. Barwick added 
three members to H.H. Hack - 
ler's program book committee. 
They are Vester Jordan, Dick 
Daddis and Al Alligood. Already 
serving with Heckler were Jim- 
my Capps and Carl Poppell. 

Serving on the convention reg- 
'stration committee will be 
Royce Green Jr.. chairman: 

Executive 
Turntable 
Jack M. Slater has been elected 

executive vice president, Rowe In 
[emotional, Inc., subsidiary of Tri 
angle Industries, a past vacan 
since Harry Martin was named 
Rowe president. Slater joined Tri 
angle in 1949 and moves from a 
post as senior vice president. 

* 
John J. Zet, associate director 

of the department of government 
(Continued on page 46) 

Jukebox Samples Help 
Programmer in Virginia 

By RAY BRACK 

STRASBURG, Va. - Harry 
Fake, jukebox company owner- 
programmer, is listening to more 
records and enjoying it more. 

"I'm enjoying it because it's 
paying off," said Fake, who 
owns and programs the routes of 
Quick Music Co. here. 

Jukebox Assn 

Told of Drug 

Usage in S.C. 

COLUMBIA, S.C. - Almost 
any community anywhere is 
likely to have a drug problem 
a veteran police officer told 
members of the South Carolina 
Coin Operators Association at 
a recent meeting here. He urged 
jukebox operators to become 

(Continued on page 48) 

Hunts Talent 
Kenneth Flowe, co- chairman; 
H.C. Keels and Mrs. Helen 
Sikes. 

Fake reports that he's now re- 
ceiving samples from several 
major labels, "and I'm listening 
to every one of them." 

The veteran operator delighted 
MGM publicity chief Sol Hand - 
werger by reporting -during the 
recent Music Operators of Vir- 
ginia convention -that he has 

(Continued on page 48) 
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1NCOMA T PLAN 
By MANFRED SCHREIBER 

VIENNA - The success of 
the recent fourth International 
Coin Machine Ex h i b it i o n 
(INCOMAT) here resulted in 
the plan to hold the event every 
year instead of every other year. 

A total of 81 firms from ll 
countries attended. Admission 
was 40 cents a day or $1 for the 
three days. 

W. Groemmer, the Austrian 
Rock -Ola distributor, invited 
over 120 specialists. Groemmer 
and KG Nova -Apparato, Ham- 
burg, Ger. used the occasion of 
the 40th anniversary coopera- 
tion between A. W. Adickes 
and David Rockola to debut 
the furniture look Model 446 
jukebox. A number of new 
jukeboxes were shown. 

The 1971 INCOMAT will 
probably be in Berlin. 
mimnIIInshphbhlhIInnnittMlllllllllllllllllllllllllllnlllllllthlllsllll 

New Equipment 

Rock -Ola 445-100 Selection Jukebox 
The Model 445, 100 -selection companion to the Rock -Ole 444, offers 
everything the largest jukebox does with the exception that the "two 
for a quarter play" unit is an optional accessory. The 445 is compact in 
size, with the cabinet measuring only 53 -in, high, by 32 -in. wide by 
26 -in, deep. The new jukebox works with all the optional accessories 
including wall box, extension speakers and motorized volume control. 
Other features offered include: flip-down program holders for easy 
title strip changes; a program holder shroud for easy cleaning of the 
dame glass; single unit selection panel, price card, credit signal 
window and coin slot; swing out transistorized stereo amplifier with in- 
tegrated circuits; amplifier has AVC, machine speaker power control, 
stereo /monaural switch. The 445 also contains the Rock -Ola revolving 
record magazine and mechanism plus the "accu-Trac" tone arm with 
diamond stylus. The whole amplifier, power pact and credit unit 
assemblies are completely interchangeable between the 444 and 445 
to help reduce operator's inventory of spare parts. 
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Coin Machine News 

Executive 
Turntable 
Continued from page 45 

affaira for the National Automatic 
Merchandising Association 

(NAMA) has 
been appointed 
eastern manager 
and counsel with 
offices in Phila- 
delphia. He will 
direct state coun- 
cil activities and 
the managemen 
of legislative of 

ZEI fairs in the eus , 

in addition to being responsible 
for NAMA contacts in Washington, 
D.C. He succeeds Marc Brockman, 
who is entering private law prat 
lice, 

KING'S One Stop 

BARGAINS 

SC E myl lux 
p<r 0.49 

$3.90 

sa a. Luxe Mix 5.00 
se Inne M, 4.50 

104 Big Dice Mix 8,00 
10t Coon.. INx 7,00 
104 super Ben Mix 13.00 

Lenehdn Boob a Battens, ,1t.00 M 
tss leweltn Mix, tea Bag 

Vl er Vt 10.00 
10.00 254 02 Rubber Anlmalr 

Baceball Buttons for le 

T. i. KING & CO. INC. 
2700 W. L 

a á 
60611 

Phone: 
St., 

Intl Jukebox Survey 
AUSTRIA 

By MANFRED SCHREIBER 

VIENNA, Austria- Austria has no own jukebox manufacturing 
industry and therefore all jukeboxes are imported, mainly from the 
United States, West Germany, Belgium and France. The number 
of jukeboxes increased from 7,300 in 1968 to 12,000- 14,000 in 
1970. The number of operators diminished in Austria, however. 
because the jukebox location owners buy their own records. Once a 

month four -eight records are changed. 
The operators and jukebox owners are supplied with records by 

the distributors. Most of the owners which have only a small num- 
ber of jukeboxes buy the records in the normal record shops. The 
records are selected with the help of recommendations of the record 
dealers and of the business papers. The price of the records are $1.40. 
with only 10 percent discount. The operators who are members of 
the local organization get 30 percent off. If the operator buys about 
60,000 pieces per year he gets an additional 1 percent; with 90,000 
pieces 2 percent; with 150,000 3 percent and so on. The limit is 
B percent. The big operators have an average of 4-5 percent discount. 

Only single records, sometimes in stereo, are used in the juke- 
boxes. The jukebox owners have to pay entertainment taxes, which 
differ in each country, between 50 cents and $20 per month. The 
tax which the owner has to pay per month to the Performing Rights 
Society depends upon the size of the restaurant or bar and the 
number of the visitors. Small cafes have to pay $2.80, medium 
$5 and first -class cafes with a number of 2,000 persons per month 
pay $70. And for each additional 1,000 visitors the owner has to pay 
45 percent more per month. 

Although taxes are increasing, and there is less demand on the 
market, it is hoped that the sales of jukeboxes and records will grow 
by 5 percent -l0 percent per year. 

SWEDEN 

By KIELL GENBERG 

STOCKHOLM, Sweden - According to jukebox operators, 
Sweden is a peculiar country. It has no jukebox operators associa- 
tion or coin machine association. The sales to jukebox operators is 
rather low, according to the record companies' sates departments. 

The number of jukeboxes in Sweden is not very high. Summing 
up what the bigger operators have, it does not go over 3,000. One 
of the bigger companies in Sweden is Charles Danneman Automat - 

(Continued ore page 48) 

Chicago Coin's New 4- Player 

ROUNDS UP THE PLAY! 

NEW '`TEXAS SIZE" 
FLIPPERS! 

5 -inch flippers create more 

player control and action! 

rl 

2 SIDE LANES 

SCORE SPECIAL 

WHEN LIT, OR 

COLLECT BONUS 
SCORE 

MATCH FEATURE 

ADJUSTABLE: 
3 sr S -Bell Pier: 

Replay or Add.A -Bell 

BUILD -UP BONUS 
for Higher Scores -Top 
Boras Score of 1,000 
Collectable 3 Ways 

BALL SAVER 
Closes Opening Between 
2 Flippers and Keeps 
Ball On Playaeld 
For Added Action 

CENTER HOLE 
Called, and Builds Up 
Bonus and 
kith ball up into 
bumpers for additional 
scoring and action. 

EXTRA BALL 

WHEN 3 TOP LANES 

ARE LIGHTED 

MIMS. 'N... ALSO IN 

al' BI 
\ PRODUCTION 

PROVEN 3 CHICAGO COIN MACHINE DIV. 
PROFIT MAKERSÿ 

CHICAGO DYNAMIC INDUSTRIES, INC. 

GAYETY MOTORCYCLE 

N1931 lrt5 W. 01.05E7 BLVD.. CHICAGO. nu»on 60.614 . 
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What's Playing? 
A weekly programming profile of current and oldie 

selections from locations around the country. 

Arlington Heights, Ill.; Teen Location 

Wayne Hesch, 
operator, 

Bob Hesch, 
programmer, 

A.H. Entertainers 

Deadwood, S.D.; Teen Location 

John Trucano, 
operator, 

Pat Burns, 
programmer, 
Black Hills 
Novelty Co. 

Fertile, Minn Country Location 

Duane Knutson, 
programmer, 
Automatic 
Sales Co. 

Lafayette, La.; Country Location 

Dominic 
Menard, 

programmer, 
Gerald's 

Amusement 
Machines 

Current releases: 

"I Think I Love You;" Partridge Family. 
Sell 910: 
"Montego Bay." Bobby Bloom, MGM 
157: 
'c psY Woman' Brian Hyland, Unl 

5540, 

Carrent releaser: 

"Knock Three Times." Dawn. Bell 938: 
"My Sweet Lord." George Harrison, 
Apple 2995: 
"Stoned Love." Supremos, Motown 1172. 

Current releases: 
"The Toter," Woylen Jennings, RCA 
Victor 97-9085: 

There Must Be More to Love Than 
Thar' Jerry Lee Lewis, Mercury 73099: 
Out of My Mind" Webby Foley and 

Dixie Lee, M 50- 6sÌ14, 

Oldies: 
'Blues Bells o Lot of Booze;' Hugh X. 

"I Fall to Pisces,^ Pally Cline. 

Carrent releases: 
"So Sad," Hank Williams Jr. and Lay 
Johnson, MGM 14164; 

It's Only Make Believe," Glen Camp- 
bell, Capitol 2905: 

l'm Alright," Lynn Anderson, Chart 
5098. 
Oldies: 
"5wingìng Doors;' Merle Haggard: 
"All 1 Hove to Oiler You la Me," 
Charley pride, 

Missoula, Mont.; Country Location 
Currant releases: 

Eva Shelhamer, 
programmer, 

Montana 
Music Rentals 

Philadelphia, Pa.; Soul Location 

Mel Epstein, 
programmer, 
Blue Ribbon 

Vending 

Rock Island, III.; Teen Locaden 

Liz Christianson 
programmer. 

Johnson 
Vending Service 

Sterling, Ill.; Country Location 

"Flesh and Blood." Johnny Cosh, Co- 
tumble 4- 45269; 
"Rase Garden." Lynn Anderson, Colum- 
bia 

Freddy Weller, Co- 
lumbia 4- 45252. 
Oldies: 
"Pool Shark." Dove Dudley; 
"Rock Me Beck to Little Rock," Jon 
Howard. 

Cunene releases: 

"Border Soot." Aretho Franklin, Atlantic 
2772: 
"lt You Were Mine," Ray Charles, ABC 
112711 

"I Cori t Cet Next to You," Al Green, 
Hi 2102. 

Current releases: 

"Knock Three Times." Down, Bell 938; 
"Sliver Moon.' Mike Nesmith and the 
First Natianol Bond, RCA Victor 
79 -0399: 
"Be My Baby." Andy Kim, Steed 729, 

George 
Wooldridge, 

operator; 
Glenn Whitmer, 

programmer; 
Blackhawk 
Music Co, 

Carrent releases: 

"Rose Garden," Lyme Anderson, Colum- 
bia 45252: 
"A Good Year far she Roses," George 
Jones, Muslcor 1925: 
"Cool Miner's DaagMer," Loretta Lynn, 
Deum 32799, 

Trenton, Mo.; Country Location 

Olen Welch, 
operator, 
Automatic 

Music 

l 
Trenton, Mo.; Teen Location 

Art Hunolt, 
operator, 
Automatic 

Music 

Current releases: 

"Rose Gorden," Lynn Anderson. Colum- 
bia 4- 45252; 
"Cowboy Convention," Buddy Alan /Don 
Rich, Capitol 2028: 
"Drag 'Em Off the Interstate, Sock It 
to 'Ern, J.P. Blues," Dick Curless, Capi- 
tol 2999, 

Current releases: 

"Knack Three Times." Down, Bell 938; 
"I Think I Love You," Partridge Family, 
Bell 910: 
"Fire and Rain," lames Taylor, Warner 
Bros. 7423. 
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COMPUTE-A-FLASH 
RECORD NOW PLAYING INDICATOR 

SWING-011T COMPONENTS 

SNAP -OUT GRILL 

FLIP-DOWN 
PROGRAM HOLDER 

It's a smaller version of the 444, with all the features and quality of its 

big brother. But it fits in places where the 444 can't. That's what it's made for. 

It's got 100 selections and a smaller cabinet, but those are the only differences. It works 
with all the optional accessories and can be equipped for "2 ploys -2 bits." 

If you want a big Rock -Ola in a place where there's 
no room to put one, put in this little Rock -Ola to do the same big job. 

It's a little biggie. 

THE 

ROQ(OLAS 
LITTLE 

BIGGIE 

ii1111Ì1i11 1111111111i, 

111001001141 
THE SOUND ONE 

800 North Kedzie Avenue, Chicago, Illinois 60651 
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Coin Machine News 

Little LP Pushed Told of Drug 
Continued from page 45 

credibility," Cheeseboro said. 
"The 7 -in. album doesn't exist 
except in the jukebox world. 
We watch customers handle the 
albums. Invariably, they turn 
them over and see the original 
title strips and in most cases 
the Seeburg logo, and then they 
realize that Little LP's are not a 
new thing." 

Cheeseboro and Baskin de- 
cided to leave the packaging 
alone, which with the title strips 
and polywrap, distinguish Little 
LP's from singles in the display. 
The albums are list priced at 

$2.49 and discounted propor- 
tionately with 12 -in. albums. 

"We were careful to avoid a 
situation where Little LP's 
would be priced footballed out 
of the market." 

Cheeseboro has many more 
plans for the Little LP and is 
encouraging its development. 
Currently, the only U.S. firms 
producing them are Little LP's 
Unlimited, Northbrook, Ill.; 
Gold -Mor Dist., Englewood, 
NJ.; and Redisco, Baltimore. 
Some smaller labels such as Juke 
Records and Thunderbird Rec- 
ords are also producing mini 
jukebox disks. 

Association Digest 
MISSOURI 

MACON -All officers of the Missouri Coin Machine Counci 
representing jukebox operators throughout northern Missouri wer 
re- elected recently. They are Art Hunolt, president; Olen Welch 
treasurer; John Masters, secretary; Harley Tripp, vice president 

Re"ndition" SPECIALS Guaranteed 

g 

FA 

PIN BALLS - 
SALLY 
TRIO 
BAZAAR 
LOOP.THE -LOOP, 2 -PL ... 
SURFER 
OP- POP -POP 
ON BEAM 

WILLIAMS 
LUCKY STRIKE 
TEACHERS PE 
FULL HOUSE 
APOLLO 
HATBURNERS 11 

BOWLERS - ARCADE 
CHICAGO COIN 

5140 KICKER 5165 
165 RUN SMOKE, 2 -PL. 310 
190 SUPER SCOPE GUN 320 
260 APOLLO MOON SHOT 495 
350 MEDALIST 295 
ENO PARK LANE 995 

MIDWAY 
PREMIER 

915f LITTLE LEAGUE 
uó 

175 SPACE GUN 
22 FLYING SAUCER 3Ó 
450 

/ 

0 

-'t/ii,'=r 
e AMUSIC--tókagg \\ 2122 N. WESTERN AVE., CHICAGO, tEL 60047. 

Wdte for complet. Id of 
Phonographe, Vending and Gams. 

Established 1934 

TOP EARNINGS 
IN 

EVERY TYPE OF LOCATION 

EVERYWHERE 

when answering ads ... Say You Saw It in the Billboard 
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Usage in S.C. 
Continued from page 45 

concerned and work with au- 
thorities whenever possible. 

"We used to read about hard 
drugs in New York and we 
didn't know anything about it 
down here," said Captain Harry 
Snipes, Chief of Detectives for 
the Columbia Police Depart- 
ment. 

"We have a drug problem too 
now. It's just on a smaller scale," 
said the 29 -year veteran of po- 
lice work. 

"If it keeps growing the way 
it is now, it could be our num- 
ber one problem in another 18 
months," he said. 

"Right now alcohol is our 
number one problem and drugs 
number two," he said. 

The captain said there were 
50 drug -abuse arrests in Colum- 
bia in 1969 and there have been 
96 already in 1970. 

"We encounter very few poor 
children involved with drugs. 
The ones we see are usually 
from middle class or better 
families," Captain Snipes said. 

"The real dangerous ages are 
15 to 19," he said. `The young- 
est who has come to our atten- 
tion in Columbia was 14. We 
arrested one 14- year -old for 
selling three caps of LSD. 

"Some of our adults are re- 
sponsible for our children get- 
ting involved with drugs. They 
start out by using medicines 
from the medicine cabinet. We 
tell parents to get rid of the 
'uppers' and 'downers' in their 
medicine cabinets," the captain 
said. 

The need to support drug 
habits leads to other crimes and 
makes drugs a greater problem 
than just drug -abuse offenses, 
he said. 

"We captured font' young 
people in an attempted burglary. 
They were on hard drugs. Their 
arrests cleared 29 burglary and 
robbery cases we had," Captain 
Snipes said. 

He urged his audience to be- 
come concerned about the prob- 
lem and to support law enforce- 
ment in their efforts to combat 
illegal drug traffic. 

Letters To The Editor 
The Carbon Problem 

Dear Sir: 
To our regret, it is our hum- 

ble opinion that some of the 
important people in our industry 
are taking steps in the wrong 
direction. A few of our manu- 
facturers (bravo) have the in- 
sight to spend money on devel- 
opment of new ideas which in 
turn lead to splendid new ma- 
chines. On the other hand, some 
manufacturers spend money on 
photo film in order that they 
may copy a competitor's ma- 
chine, a great way to save 
money, and a great way to 
knock the hell out of this busi- 

in my mail, I noticed 
another brown envelope, and 
thought to myself, it must be 
another photo of a new machine 
with a new idea. Correct, I saw 
a picture of new motorcycle 
game! Another motorcycle game! 
Why, that is just what I need. 
Now my customers can really 
decide which machine they 
should buy, after all what can 
be better than a wide choice of 
motorcycle machines. 

Right now we have Allied 
Wild Cycle, P.R.W. Easy Rider, 
Chicago Coin Motorcycle, Mid- 
way Jet Rider, and coming to 
market real soon I hope a mo- 
torcycle game 'from SEGA. If I 
was a considerate man I would 
tell all my customers to wait 
with their orders, for I am sure 
someone somewhere will make 
another motorcycle game. Why 
not? The distributor will sell 
them, after all he has nothing 
else to do. 

How I got into such a mess to 
have all these machines on my 
showroom floor I really cannot 
recall. I have them, and more 
than likely here in Belgium as 
well as in other countries my 
fellow distributors have them 
also, and if he does not, he will 
surely have them soon. Some- 
where or someplace I tend to 
think that there is one too many 
motorcycles. 

Dear Manufacturer: 
Would it not be easier if you 

concentrated your efforts on 
manufacturing a copying ma- 
chine, one which copies other 
machines? Then you should go 

Intl Jukebox Survey 
Continued from page 46 

service i Umea, and they have around 200 jukeboxes to supply. 
The average change of records in the machine is every fifth week, 

and no statistics are available on what artists are most played. But 
the operators put in records that are on the three Swedish charts - 
Kvallstoppen (the sales chart), Tio i Topp (voted popularity list for 
foreign records) and Svensktoppen (voted list for songs sung in 
Swedish). It is said that jukebox programming closely follows the 
popular records on these charts. White Handwerger announced 

The jukebox operators buy their records from the aced corn- that MGM was ready to provide 
ponies directly. When they have big orders they receive the records promotional materials to opera - 
for retailer prices ($1 a single) but smaller customers pay a little tors, Fake urged the veteran rec- 
extra. ord promotion man to continue 

To play a jukebox in Sweden you have to pay IO cents for a to "stress the samples. This is 
record. If one chooses to play three records one pays 20 cents. Still helping me in my business. And 
in use are a few machines with 5 cents for one record and four it's helping your business too. 
records for 20 cents. I'm buying lots of records I 

The jukebox operators pay regular fees to STIM (Swedish Per- wouldn't buy otherwise." 
forming Rights Society). In every box there is a counter, telling Fake explained to Handwerger 
what records are most played, but instead of following that to and his fellow operators that he 
pay performing rights licenses, owners usually pay a yearly fee, is forced to pick his records care - 
according to the total revenue. fully because of the highly- local- 

In the jukeboxes there are only singles. Earlier there were stereo iced preferences of his location 
Little LP's in them, but as there are not so many Mini -LP's sold, patrons. "Sometimes the top five 
the operators chose to use singles only. Some singles are in stereo. rock tunes get no play in my 

It is said that the jukebox industry has been down for a while rock stops." he reported. 
since the Channel 3 with light music on Radio Sweden started. Where national chart and even 
But it is going upwards slowly again. local one-stop indicators do not 

Pour of the biggest jukebox operators in Sweden are: Charles apply, Fake said, "I'd be a stupid 
Danneman Automatservice, Umea; Bjuvex, Bjuv; Abata, Vanadisplan operator if I didn't play all these 
5, Stockholm; AB Johan Lindbergs Musikautomater, Sundsvall. samples." 

DECEMBER 19, 1970, BILLBOARD 

out and get a patent so that no 
other manufacturer can copy 
your copying machine. Or can 
it be that you have no faith in 
patents? Each time I see a new 
machine and read on the side or 
back "Patents Pending" with a 
whole bunch of numbers 1 won- 
der who is kidding who, if that 
is not the biggest laugh in our 
industry.... I approve of com- 
petition, but to get down to bare 
facts 1 think you boys am over- 
doing it a little bit. You are 
really going way out to stick it 
to us. It looks like a race at 
times who can copy who in the 
quickest way, and you fool us 
all the time. We get a machine 
which we think we can sell with 
a normal profit and then your 
fun game of copying starts. 
Everybody panics and prices 
drop and drop and drop. . 

It is starting to be a real alarm- 
ing situation. How many of the 
same machines can we sell to 
the same customer, plus think 
what it does to the trade in 
value of such machines? I un- 
derstand that you would like to 
make a profit when you manu- 
facture. The funny thing is that 
we would like to realize a profit 
also. 1 might add that at one 
time or other all the manufac- 
turers have copied machines, 
but now it has come to a trend 
where it is not stylish unless one 
copies. Sometime this bubble 
has to burst! It is my honest 
opinion that all of you should 
get together at some kind of 
meeting and discuss this prob- 
lem as sensible businessmen. 

Best Regards, 
Henry Grant 

Belgian Amusement Co. 

Disk Samples 
Hailed in Va. 

Continued from page 45 

been making large purchases of 
MGM product for his boxes 
strictly on the basis of his own 
experienced ear. 

A recent sleeper Fake picked 
for his own route from MGM's 
samples was "So Sad" by Hank 
Williams Jr. and Lois Johnson. 

"I played it and immediately 
ordered 150 of it," Fake said. 

"If all operators were picking 
for their locations like you do," 
Handwerger responded, "the rec- 
ord companies couldn't ignore 
you 

Fake said he greatly appre- 
ciated the appearance of Hand - 
werger at the Virginia meeting. 
"That's the first time I've got 
to talk to a record man," Fake 
confided. 
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A SOCIALGOOD 
The Haight -Ashbury Clinic is a non -profit tax -exempt California corporation supported 
by rivate donations. The Clinic acts as an outpatient medical service and 
referral uni+ linking +he main culture and the subculture. The Clinic, primarily 
working in the field of drug research, publishes a semi -annual 

Journal of Psychedelic Drugs 
The Journal, edited by David E. Smith, M.D., the director of the Haight - 
Ashbury Clinic, has as its objectives the compilation and dissemination of 
critical information on the use and abuse of psychedelic drugs, the LSD/ 
marijuana type, and other psychoactive drugs. It is must reading for 
anyone even remotely concerned with the drug scene. Information on laws, 
classification of drugs, experiences resulting from drugs, a history of 
marijuana and other aspects is part of these Journals. 

sot .. 
Journal of Psychedelic Dugs 

P.O. Box 27278 
San Francisco, Calif. 94127 

Please enclose payment with all Journal of Psychedelic Drugs orders. 

Psychedelic Drugs and the Law Vol. I No. I is $3.95 ea. 
Psychedelic Drugs and Religion Vol. I No. 2 @ $3.95 ea. 
Marijuana Past and Present Vol. 2 No. I $4.95 ea. 
Patterns of Amphetamine Abuse Vol. 2 No. 2 ( $4.95 ea. 
LSD: The Psychedelic Experience 
and Beyond Vol. 3 No. I Qa $4.95 ea. 
Drugs, Crime and Violence Vol. 3 No. 2 @ $4.95 ea. 

Name 

Address 

State 

400111110 

Zip 

_me1# 
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Billboard Album Reviews DECEMBER 19, 1970 

POP 

e N- 
Things Pas. 

Apple STCH 639 (SI 

George Harrison offers a new stroke f 
light and leadership for the scattered 
Beatles and their fans, mourning the 
breakup ith "long It a Pity" end going 
e from there to creole a masterful blend 
of 
mystickmood,, aedy, relief from the tedium of mystic 

r k. 
and 

all stars from Delaney 
S Bonnie, et a here, eo is "My Sweet 
Lord" and some 'Apple Jem." 

POP 

SERGIO MENUES & nun 66- SGUnees. 
ABM SP etie (S) 

Sergio Mendes has been getting his Latin. 
inspired hythms king for him again 
with such recent clicks Chelsea Morn- 
ing' and "For Whet It's Worth." These Iwo 
highly mineable items ere included here, 

such her snout potentials 
"Righters," "Sometimes In Wi Winter" né 

add te the ñé or 
Ills 

does the euren elfin 
vocal readings by Gcecinha. 

\bi 
POP 

DIONNE WARWICK - 
Very Dionne. 
Scepter SPS 587 (Sf 

There's na stopping Dionne Warwick when 
she's Mired with a Bacbarath -David tune 
but Mk album shows they she's also com- 

( "Yesterday 1. Ammtit VanenNnsen Johnny 
Burke ("Here's Thai 
Redeúogoger Nicholas ("Going 

Goingan Outedof 

My Heed "). Burt Bacharach produced, and 
he knows what to do with his own and 
with others. 

POP 

RICHE HAMS- 
Alarm Clock. 
Stormy Forest SFS 6005 (S ) 

Havens offen once again hie 
ra 

si I 

planation f existence through his rhyNh 
mic guitar and euphoric vocals. Backed by 
Paul Williams on guitar, Havens tours 
through explantiory, esoteric songs, which 

the 
Here Comes thheeh Sun" opens 

the LP end gives the listener a clue to 
what is in store for him. 

/9l POP 

M1\YY/ B. J. THOMAS - 
Most of All. 
Scepter SPS 586 (5) 

Currently riding high on the for 0 
harts with his "Most Of All" single, 0.1. 

Thomas a up with a fine hollow op 
LP that mould equal the sales success f 

those previous. He's selected some excellent 
material to perform ranging from "Rainy 
Night in Georgia" to ih country hit 
"No boo At All." Among the ther gems 
In the package are "Circle 'Round the 
Sun" end "I Don't Know Any Better." 

EeNEIYeEEw rlmneyy3kMIIEEMS karakalN 

Y 9eneMlbed 

®on WeTlendsfl WN onPRhapr BeraNr .!a. 

POP 

ELLIOTT RANDALL- 
Randall's Island. 
PolYdor 2425041 15) 

Elliott Randall should make a merk in 

the rock competition with Ms debut disk. 
He's an impressive guitarist'singer who's 
at home with an electronic uptempo heal 
as with a simple melodic balled strain. 
Stepout sides are "Sour Flower," "Lire In 

Wankel Gardens" and "All I Am's." 

POP 

Flekwe EKS yaoW IS) 

Th folk -rack, modern bluegrass, and just 
Plain contemporary sounds of Parquet pre 

tides 
one f the most entertaining and 

imetable LP's released in a IOng time. 
The group's material (all written by group 

ember B flow Farquahrl uni- 
formly excellent with highlights such as 

Hanging On Bye Thread," Noontide', 
their recent single "Streets of Montreal," 
and espectellY Just for Kings." 

COUNTRY 
sANt /R 

LYNN HoseRSDN- 

Columbia C 30411 f51 

Miss Anderson's second Columbia LP in. 
eludes "Rase Garden' which ,itl embably 
be her biggest hit single. Other pop - 
country flavored material like "Snowbird," 
"For the God Times;" "Sunday Morning 
Coming Down,' and "It's Only Make Be. 

!leer should affect hefty sales in both 
country and po markets. 

411, I'AASSjCAL 

LISZT FIREWORKS - 
Cherkassky / Berlin Phil- 
harmonic (Karalan). 
055 2538 077 (5) 

Tncle 7'4,1 ammpese's 
tehiesso 

k, 
Including 'Hungarian Rhapsodies No 2, 
d and 5" under the spirited direction of 
Herbert v Kerafan and the Berlin Phil. 
harmonic. 

von 
Ihr Pressing is the 

Xuoarine Fantasie,' another delight, with 
Shure Cherkassky s the admirable piano 
soloist. 

J* 

POP 

De0RB -5. 
Elekira BPS 74079 15I 

The shorter works of the Doors, packaged 
like their greatest hits, not only feature 
the flambouyence of Jim Morrison, but 
the writing A musical talents of the whole 
group. Guitarist Robbie Krieger penned 
"Eight My Fire" and Touch Me," while 
Ray Menzank on keyboards end John Dens- 
more drums light blaze of emotion 
and rhythm undo Backdoor Man," "Road- 
house Blues" and "The Unknown Soldier." 

v JOHN LENNON/ 
F PLASTIC FO BAND - 

Apple SW 5372 

Self determination music. intensely 
lyrical of 511 with production values kept 
doom t 

o 

the inu m allow them n. 
g to gtt through. Lennon sings, play 

guitar and piano and is accompanied by 
Ringo, drums; Klaus Voonnenn, bass and 
Yoko, with Phil Spector and Billy Preston 
on hvo cats. An album that will be as 

much analysed as "Sgt. Pepper" over the 

IBary'MaGi:esTheeoxv 

POP 

O 

SP- 77C05 70 
- 

$P -770D5 (51 

v rl ' first solo album is winner 

In nevery respect. Ne e ge9inglyy s rigs uch 
untry 

,respect. 
n and 

Don TDreams" 
plus 

Il Dán intra, 
"Sweet Dreams" plus e original 

Mia" Ind 
"My Baby," 

a "The Eyes of Astio" 
end My Baby;' ecc p yide himself on 

Pulls ltinuetlllilh brother kahe 
en o, Dof 

the best and most 'durable of young ens 
around. 

RICHTER 
ROSTROPOVICH 
SCHUMANN.. 

Plano Concerto. Cello Concerto 

CLASSICAL 

MANN: NANO CELLO 
[NCE TOS- Ri00wó 

r Philharmonic / Roa 

haryynnpñi IRnhdeilveewskvll 
WO 2595 025 (5) 

Richter's piano Warts are maim, es he 

displays here a grace and taste which 
are perfectly tilting for the concerto. He 

Is else elegant and render. In The cello 
work, Restrapovich weaves a thetming 
reading supported by lyrical beauty. 

ÿ SOUL 

",f ANN PEEBLES - 
Part Time Love. 

NI SHL 32059 151 

In addition to having lots of soul, Ann 
Peebles has lots of melody which gives 
her work here strong chances for a pop 
breakthrough. Her bluest' "Give Me Some 

Credit," her soulful "Pan Time wee" and 

"Its Your Thing," and her warm "I Still 
Love You" and "Steal Away" add up to 

vocal dynamics that dented attention. 

SOUL 

BOBBY BYRD- 
I Need Help. 
King KS 1118 (S) 

Prom the 
original Famous 

Show 
Fleures singer.ori Vaier Bobby Byrd, who broke the soul 

rket ide open 'th his I Need Help" 
hit. Byrd ds Ira hes "In for e big 

fop cul attraction the aise as a run 

"You 
popular longe f funk o 

Gis toou Got to Change dOVr Mind," 'Tou 

Down Need" successive hits. 
Mang UOS We 

CHRISTMAS 

THE TEMPTATIONS 
CHRISTMAS CARD - 
Gordy GS 951 (S) 

The Temptations bring their unique style 
of song presntetion to this album of 
favorite Christmas carols. With a special 
touch of seasonal isle de vivre, the group 

sets the Christmas mod with such tunes 

s "Silver Bells," "Little Drummer Boy," as 

Night," and "The Chrstmes Song." 

CHRISTMAS 

JAMES BROWN - 
Hey America. 
King K5 1124 (5) 

Here is a delightful bled of Christmas 
and soul, packaged and preunted the way 
only Soul Brother No. could do it. Into 
his Inimitable soul format, Brown has 
woven messages of peace, love and happi- 
ness that e ocg le, of only t 

Christmas, but throughout the yrr. The 
material here is all originel, writtem by 
Nat Jones. 

LA 

POP 

BARRY M000IRE b 

THE DOCTOR - 
Ode 70 SP.770Dd 

McGuire has become more Subtle since 

"Eve of Destruction," but he is still singing 

Ile message. This LP is a goad blend of 

Country. electric and acoustic blues. lee- 

ring 'The Doctor," Eric Hood, on guitar. 

McGuire asks for urban relief and sings 

of better Onus 

n 

the countryside. The 

lyric end music compliment his titles. 

RC[ {Tr: 

/I\ CLASSICAL 

ee PIANO [ oxC3Rp os. S,o 
NE. W 

VISIONS FUGITIVES- 
Sviatoslav Richter. 
OGG 2538 073 IS) 

This is choice merchandise. Richter's pian. 
ism - rs superb as he interprets these corn. 
positions f his noted countryman, who 

was also a marvelous pianist. Engineering 
and production velues of this disk are 
equal to the performances. 

a 
CHRISTMAS 

TRPKNIRACLÉSII-SON i 
The Season for ' 

r 

aales. 
Tamis TS 307 (5) 

Smoken Robinson L the Miracles eel. 
biota the season with a delightful holiday 
Mtkage. MI cis f "The Season for 
Miracles" noyful declerationo. "bis 

medleys 
If 

on 
the ca ails" with s "Bring oo ouch, 

Jeannette, Isabella" and "Away In a 
Manger' ' h "Coventry Carol." What a 
joyous Reebok.' 
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Tune in to the new 
David Steinberg comed album 

nd you don't have to wait to hear David Steinberg on 
The Dick Cavett Show (December 15) 

Laugh -In (January 4) 
The Flip Wilson Show (January 7) 

(January 11-as guest host) 

Now you can hear David Steinberg tonight and every night on his first 
Elektra album. "Disguised As A Normal Person." It's abnormally funny. 

Disguised As A Normal Person" /David Steinberg/ EKS- 74065 /Produced and Directed by George Sherman /Also available on Elektra 8 -track and cassette 

www.americanradiohistory.com
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Billboard Album Reviews DECEMBER 19, 1970 

CCNINTIIY 111 SINS 

s 

1j,. pa 
LIZ DAMON'S ORIENT 
EXPRESS -At the Garden Bar/ 
Hilton Hawaiian villas,. 
Makaha MS 5003 IS) 

tic Demon's Orient Express has already 
made Its merk in Hewaiì nd is now ready 
for a Sleteside breakthrough. The big 
our Is "1900 Yesterday" but her soothing 

of "Let It Be;' Close no YOU," versions 
Everything Is Beautiful," "Something" 
and "80e For Lave" are also highly n 
ommended. 

E3 THE LESTCH DCNq11-n' LOVE CQATES 
6 

RELIGIOUS 

THE HEST OF DOROTHY LOVE 
COATES B THE ORIGINAL 
GOSPEL NARMONETTES, Vol. 2- 
Specialty SPS 2141 (S) 

Ooroshy lave Coetas as on of roe oar 
citing female vans ver introduced t 

the ganel sc . In this volume of ash 
selling hemrs sine share the sposls on with 
The aatinal Gripal Nyrnwnella such 
Iona "Every Dey Will 

Bea 
Sunday; 

Knows s All 
roll' nd 'lea 

COUNTRY 

VARIOUS ARTISTS- 

CoremÉta HC gib IS) 

Country artists close to the Lord and 
some of !heir hest 

dirk 
Marty Robbins, Robbins, Rae 

Price, Flan B Scruggs, Carl Smith, Chuck 
Wagon Gang, Jimmy 

Stnenrll Jackson, Car Butler and 
Pearl and Anita Bryant do Inspirational 
cones on this disk. A lot for the prie. 

r& "GaE '-NwalDn 

RELIGIOUS 

BROTHER MAT - 
Onenk Your aord for 
One More 
Specialty SPS 1149 151 

Brother Joe May i5 an outstanding In. 
sébational capacity for 

reaching AO 

singer 
His albums, old 

and new, e consistent in their quality 
of beauty. This o le a exception. In. 
eluded here 

h 

re, "Precious Lord " Doctor 
Jesus," Just Call His Bere, and "It 
Don't Cost Very Much." 

* * ** 4 STAR ** ** 
POPULAR **** 
TRUE -Colombia C 30005 (S) 
ASSERWLABE- Album. Warner Bros. WS 

2044 S) FRaaatC 
PAS 5012 

Theme from Lave Story. 
Paramount 

SAL SALVADOR UM-Close to You. Audio 
Fidelity AFSD 6242 (S) 

NOW FAITH -Expressions of Reverence in 
Contemporary Sound, Murbo MC5 6017 

WHALEFEATNERS -Nasty 9005 IS) 
VICKI Suxebr- nemintrcln9. Audio MN, 

ily AFSD 6145 (S) 
GYPSY QUEEN -After 99 Nauss, Vol. 2. 

Audio Fidelty AF50 6239 ISI 

COUNTRY **** 
10501E GUITAR - Allegany. Paramount 

PAS 5018 (S1 

CHARLIE RICH -A Time for Tears. Sun 
SUN 123 (SI 

CLASSICAL * * ** 
UNUSED, SGIONE/se106F, SONATA 

FOR CELLO A PIANO- 0.ostropoeieh /Britten. 
London CS 6649 IS) 

BACH: CANTATA, ENV 2 - Mathis /Huse 
fliger /Fischer- Oieskau /Munich Bach Otch. 
Chair (Richter). Archive 2533 049 IS) 

C.P.E. BACH: FOUR ORCHESTRAL SINEW 

ALBUM REVIEWS 

BB SPOTLIGHT 

Best of the 
a 

Ibum releases 
of the week In all cate- 
gories 

iewa Panel forbtoph sale 
and chart movement. 

SPECIAL MERIT 

mn gee Aaeroi o 

fgenrieiel 

en 
t eacmhe 

daan 
aro 

radio IHN. 

FOUR STARS 

* * * *Albums 'M sales potential 

within their category Of 
and possible chart 

items. 

CAS- Munich Bach Orno. (Richter). Arch 
2533 050 (S) 

VICTORIA: SACRED CHORAL MUSIC - Re- 
gensburg Domehot (SChrems), AtNir 
2533 051 (S) 

JAZZ * *** 
WINTER CONSORT - Road. AGM SP 4279 

RUSSIY BRYANT -Soul Liberation. Prestige 
PR 7798 S) 

MIKE WEOB5R00Ka CONCERT BANG-Mike 

Ì0Ói9 (51 eV 
na e`am 

BLUES * *** 
CLIFTON CNeNIER -Bayou Blues. Specially 

SPS 2139 (51 

SMOKET HOGG / ROOSEVELT SLICES / 
WILLIE 0100N -The All Star Blue World 
Of Spivey Records in Stereo. Spivey 
LP 1011 IS) 

COMEDY **** 
STAN NTON - Private Party. Greatly. 

World ST 1014 

GOSPEL * *** 
GOSPELAIRES -Ask in Sorg Can I Get 

a Witness. Peacock PLP 171 
(inner/mime) MARK LOWRY -1'm he Least 

he Eitpgdom. Impact HWS 3088 (SI 
PEHR 453ERS- Jesus. Take a He10. Halo 

HR 4020 ((51 

CHAPEL SINGERS WITH WILWR NELSON - 
Greet Devi Tempo TL 7011 ITL 

THE REGENERATION -Tempo TL 7013 (5) 

RELIGIOUS ** ** 
JACK PRICE-Do You Know My Jesus. 

Impact HWS 3090 

SPOKEN WORD **** 
GOLDSTEIN: SAE WOODS TURN RED-Ro- 

berta Goldstein. Asch AH 9709 b 

CHILDREN'S * * ** 
AMERICAN egley 

Caedteon IC H1205 IS)N. 
O- 

H 
TALL TALES Val. A: JOHNNY 

APPLESEED /PAUL BUNTAN -Ed Begle, 
Eaeemon TC 1311 IS) 

INTERNATIONAL **** 
EMILLIA CONDE-In a Pop Mood . . In 

a Latin Mood. Audio Fidelity AFSD 
6240 Di 

VARIOUS ARTISTS -Music of the Torauen 
Indians of Mexico. Asch AHM 4117 (M) 

IVAt`I,w.,.,a,.,,,,., 

JuZ 

THE LEON THOMAS ALBUM- 
Flying Dutchman fD5 132 (S) 

Good solid mixture of the Thorne talant, 

New York 
from small 

to big hand,ded arranged 
al e 

and nducted by Oliver Nelson. The sec- 
Tond nd side Is devoted entirely lo 'Pharas 

un The Journey)" and big band, corn. 

c meal y Ihhe eernener Of Aorror' styla. 
Good On hear a Ian singer working in 
so many Haas. 

CLASSICAL 

TCNNT: PIANO 
CONCERTO 

ylERPhilhaarmoon Dnais/ N. 
London Phase SPC 21056 (S) 

This reading of the famous Tchaikovsky 
plano c0ncerlo will appeal to cannois. 
seers for le has excellent production and 
and values Ivan avis, Dlua the Royal 

Philharmonic under the baton of Henry 

Lewis realise the emotional potnylial of 

the composition. 

SPECIAL MERIT 

POPULAR 

YONO ONO /PLASTIC ONO MUM - Apple 
SW 3373 

avant of The 
11 so lotethobBeetle became involved genuinely a 

Mat Aniim) baasher 
most fer oa ylblAtl 

áNting :::"Kt 
eY LennaO, golar; Pin o, 

r , us Osormains boat tO e 

wordless s t qqaa nst a backdrop 
Provided by a trackse noes quartet. 
The 

ñ 
of tacks a rehearsal tapes 

Oct 
Coleman 

concert 
are 

feature Coleman 
on trumpet Iene Ito), Ed Blackwell on 
drums, d two alas, David Iman and 
Charlie Haden. 

DON NIE -In God We Trust. Shelter SHE 
8902 (51 
Oon Nix, a pop writer- peducer for Slex/ 
Vol! in Memphis, seems and im- 
bibed 

and u to Shelter 
with the Leon 

just 
Russell fri. moving 

r 

happens Russell don his happy thing. 
The results are e ellent, as Nix pulls 
together the Muscle Shoals crowd, adds 
Barry Beckett an keyboards, Early Lewis 
on Hide guitar, and "rata e sop rock 

a 

soulful, good- 
liming "I'll Fly Awe Bure' d 
"I've 

One of the foremót` tlsts during the 
fifties' folk revival, Odette realms on 
Posyda perfonningg songs by some of the 

h01 
influential ntemny writers end 

er deep, troriS is il's to the 
fn's Among Me obese MS re ales 

Taylor's "Loa and Behold," Givera Damns 
and her own "MOVin' It On." 

GARY WRIGHT'S EXTRACTION - ABM SP 

4277 
Cary Wright really racks this rive-wire 
debut, leading another bend. of all-stars 

h Klas Varmann0y Alan hire 
Midi F Wrigght, psi a litalll 

the Hugh dnoed kwi panse all M, 

and provides the obviously top -notch 
Johns, 

melon for MN apparent labor of love. 
"Gel On the Right Road," 1 Know 
Piece" end The Wrong Time" ere bound 
to carry this disk lo the attention of 
rockers. 

ENOCN LIMIT L THE LIONT 1111000E- 
The Big and His of the Thirties. 
Project 3 PR 5049 SD (S) 
The palatine ananOre Df the big 

"tyotal send stereo" ara widower by Enoch 

Stiehl 
and the Light i rigade.a Coming 

e 
e 

elodrésn poeularia,d OH Glenn Miller 

Tommy Dorsey, Duke Ellington, Artie Shaw, 
Harry lama, Count Baie, Bob Crosby, 
Wood Herman, Denny Goodman and Claude 
Thornhill. 

RIFF ROSE- BUddah BPS 5069 (5) 
Rose's debut on Bdlt contains those 
provocative non thought songs 
that make him a unique artist on the 

contemporary scene. Sure ta gel Instant 

ai play especially from FM stations ere 
"Never Mind," "I'll Walk Away" and 
"Cimon Joe" 

RASTUS -GRT GET 30004 (5) 

makes' its album debut) with an' Impree`sssive 
two.LP 

dteNeida 
Extended numbers, 

CsomGoonHia 
h ne,Im". 

BlSa Cae 

BM s" 
t he 

a for k 
o 

it 
'mesl" 

:g.".7. 
M Mina. Ba, the shorter pieces, 

a 
as 

s 

a 

of Brian Car, 

bf 
evidence te this group', 

a 

billly, 
wrd. could ever u 

THE CARMEN CAVALLARO CAMP PLAYS 
THE 3 B's GWP ST 2011 (5) 
Carmen Cevallara's plan diversity is well 
served in this repertoire of c0 paitions 

'I' 

1GOSPEL 

DIXIE HUMMINGBIRDS - 
Ye Shall Know the Truth. 

Peacock PU' 169 (51 

The spirit is truly on this Drat group 

as they sing 'rye Shall Know the Truth," 

"I Have Found Him;" "A Tree" and 

others. Emotion and technical excellence 

era reflected in the sides. 

PICKS 

be the Beetles Bachand and Bach. The 
op Clever of the peaneo' "Eleanor Rigby," 

"Let It Be" "Yesterday" and B es, 

rech's 'Raindrops Keep F Ilan' My 
Head" and "I'll Neva Fall In Lave Again" 
"Gavotte' end "Mf for 0 String, 

CLANCT BROTHERS - Welcome to Our 
House. 

rothers shiftatioya new label and make 
fine Audio Fidelity debut with de- 

lightfully sung tunes. These Include Down 
the Glen," "Limerick Rake," Cafe by the 

Sa" and e shah ditty, "Beer Galore." 
They're all sung in robust and energetic 
style which makes them a superior And 
colorful group. 

MISS D.O. PHILLIPS- Evolution 2003 (51 
Miss 0.0. Phillips, a r to he 

dew 00t eatan letonbutita I exceptional collection 
recent hits and new items. She has e f icontrolle c l ange ana s Aualv 
o home with soft, sensitive ballads 

as 

well as 
re 

rhythm 
er treatments of ''Tke World 

of Thursday Morning," "Oon't Lock the 
Door, Love" and especially "This Girl Is e 

Woman Now." 

CLASSICAL 

HANDEL: SAMSON CHORUSES AND ARIAS - 
Vargo Artists /Munich Bach Ord.. (Richter). 
DOG 136.442 (5) 
Hare's en Impressive array of singing tel. 

1, all singing In fine style. Flagella, 

Arroyo, Shelia Armstrong 
ho Ané 

at 
giro h included d 

Alexander 
LP of arias 

Young, 
choruses worth then Pria 

this 

alone. Richter 
conductor. 

Me strong any know!. 

CAVALIERI, RAPPRESENTATIONE 01 AN. 
IMA, ET DI CORPO- 

IArtsts Mio"nia, eál :n2moñe, 
Italian baroque worn. to the catalog! 
Emilio del Covallerd, a ntemporann Of 

Perk and Caccini, composed this remark- 
able 

umusic nder Ment knowledgable 
This 

batona of 
Charles Maecenas, features a fine st 
headed by Tanana Troyanos and Hen 

prn Prey. Among 

r, 

Me other excellent lient 
is n cipals Teresa Zylia.Gare, Sylvia 

E9o,a a 
E dd da 

Pa 
Thde.* 

Adam' 
Kn 

MAENADT, LA MESSE DE 50515E eAME- 

54 (SI 
Art 015 (wanlinger). Archive 3573 

Here 
s 

a extremely ll.executed van 

don 
of Guillaume De Mabee', "Le Messe 

e Nosh Dame," written in the 13fh cen- 
tury, this historical 

ss 
i interpreted 

here by ve IetY of lading German P 

artists under the direction f August 
Wensinger. The recording gives only small 
samples of tM1Y osVower'strtandtal- 
ents, enough stimulate 

excite the listener. 

BACH: 3 SONATAS FOR VIOLA DA GAMBA 
-Wenainaer /Mueller. Archive 2533 055 151 

August Wencinger, long a viola da samba 
specialist, Is superlative in rho Program 
of Throb i sonatas 

obbligato harpsichord, WV 27 -9 . 
Eduard Assoi t,, beta, another out 
standing also excels. 

GMnce" especially ou 

SOUL 

CNBLITES -I Like Your Lavin' 
4Dv 

You 
Liks n,). Brunswick BL 7SHta3 MI. 
The four Ch) -lita almost duplicate 
the Temptations' d n "I Like Your 

Me 
Are You 

sound 
Woman" and IN 

Me Be the Man My Daddy Was." The 
yy p I odic ad. fplisrol :ri should 
tì'd 

some betters cuts) and 
s0ew 

he, 
nain, thew ring calants of Eugene 

uard and Cato Devis a e prominent on 
"Give It Away" end When. 

LEE! 
s, DORSET -Yes We Can. Polvdor 2 

with 
Toue snt New 

teams 
Orleans Innn 

r Allen ien 

back for the "Ye Ye" m who Iss still 
digging, shuffling and graving king_ in 
his patented swamp soul bag. The title 
tune wet the featured single, and Dorsey 
even goes a little Cajun with Snakln' 
Sally, "('dr 's Gonna Help Brother" end 

in OaneYou?" Narn tmessage l e soul. 
funk 

BARBARA ACKLIN -I Old It. Brunswick EL 

754166 15). 
Barbara Arklln has broken a dry mall 

th Eugene Recorda Did Il" and 
showcases her genuine talents on this a- 

oth platter of mixed moods. Blom, 
ballads, y funk and swing all thin 
her ch, and she reminds u of Me 
possibilities laid Into her inilal 'love 
Makes a Woman" disk. "Can't Do My 
Thing," "Mier You," "To Sire With Love" 

Chi sure 
"Living With 

back Into play. 
bring 

C190 NODSTON -lens ILS 3001 (SI 
lion Hoata. the great former lead voice 
of the Sweet InpiraiM s, witcheo 
J 

Bim f h ris e, l/ In 
ch 

impact recorded "Just nti Know 
1 to 

s. 

Myself." 
e 

ad 
others. Bu this 

Believe" 
still 

a 
rklhi, Pdacvor.datandaiaifedv`performw, 

"Any Guy" "Long and WindinRad" 
and "I'll Be Thee" features the enormity 
tM drive of City's Aetha.likena coal 

alents, 

DAVID T. WALKER -Plum Happy. Zee OLP 
1000 IS) 
Guitarist David T. Walker is a "less 
artist who's equally N home In Me soul 
hag and o rem* Lennon end Mc- 

CarMeYs "'CT. eiagethér," 011an's "Lay 

honky far his single," 
aaVibration." 

Alero with his group, Walker le a 11Bä 
performer whoa eporalion should make 
this disk rra 1000 an meeerc,. Den 
hops even e `breakihromh 

JAZZ 

S ORLRLSTao Live 

On 

T RREDLANDS UNIVERSITY- Creative World 

Now 
;re 

his goo Creative World label, Mia 
orchesta 

recirded 
of 

Kenton'sasen. 
s for students, In 

one of 
a Redlands. 

All ` the facets f Kernon's style are Mare 
-Me bows to 

of 
classicism, blasts 

of high energetic sound and technically 

were foists. The materiel veers from 
)11111110 Webb tunes to Kenlonie"Peanut 
Vendor," "Artistry in Rhythm." 

CHRISTMAS 

VARIOUS ARTISTS- Christmas Gift Rap. 
Motown MS 725 (S) 
Maown's Christmas sampler presents Diana 
Ross B the Supreme, Smokey Robinson 
8 the Miracles, Mevie Worrier, end Ihe 
Temptations offering t ditionel d nn. 

lP'sa`HlaGlipttts Incud, aOmoka COob nsaen 
B the Mira Ter "God Rá1 Ye Mere 
Gentlemen;' P.11the White Christ- 

Clar 
' Diana Ross B the Oopremn' "Sams 

o le Coming to Town.' d Salvia Wam- 
ders "Ave Maria:' 

E MIT HELMS- Lingle Bell Rock. Caron 
CS 7013 (S) 
Bobby Helms returns once again with his 
perennial (overlie for to holidays, IAie 

Continued 
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E.O.M. 
E.QY. 

Spectacular Clearance of 
Capitol /Angel bestsellers 

on disc and tape. 

Stock now for the December 26 rush: 
the very best of best -sellers! 

Announce this astonishing clearance with 
clean white in -store display and ad kits; 
celebrate the new year with a sparkling 

bright promotion designed to leave a ring 
around your cash register. 

See your dirty old Capitol -Angel rep. 
before December 25. 

And start cleaning up. 

Capitol. Allot 

www.americanradiohistory.com
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Classical Music 
1.8 Mil in Grants to 40 Orchestras DGG's 25 -Album Program 

Another Major Disk Effort WASHINGTON - A total 
of $1,820,000 in grants to 40 
symphony orchestras in 26 
states has been awarded by the 
National Endowment for the 
Arts. Last August, $1,680,000 
in grants were awarded to 34 
orchestras. The latest allocations 
consist of $333,000 provided by 
private sources with the rest 
coming from federal funds. 

Included were $200,000 each 
to the San Francisco Symphony 
Association, the Minnesota Or- 
chestra of Minneapolis and the 

St. Louis Symphony. Among the 
other grants were $100,000 each 
to the Detroit Symphony and 
the Baltimore Symphony. $99,- 
500 to the Symphony Society of 
San Antonio; $75,000 each to 
the Philharmonic Symphony - 
Society of New York (New York 
Philharmonic) and the Boston 
Symphony; $50,000 each to the 
American Symphony, Houston 
Symphony, New Orleans Phil- 
harmonic, and West Virginia 
Arts and Humanities Council for 
the touring programs of the or- 
chestras of Charleston and 

Grants Spur Premieres of 
3 New American Operas 

WASHINGTON -The world 
premieres of three new Ameri- 
can operas, one experimenting 
in new electronic and lighting 
techniques, have been made pos- 
sible by grants to regional opera 
companies by the National 
Opera Institute. 

Julius Rudel, chairman of the 
Institute, has announced these 
grants: The Center Opera Com- 
pany of Minneapolis will receive 
$7,500 to assist with production 
costs of a new music- theater 
treatment of the Faust Legend, 
"Faust Counter Faust," by John 
Gessner and H. Wesley Balk. 
This production will make use 
of experimental techniques in 
all areas, including use of both 
conventional and electronic in- 
struments for accompaniment, 
and the use of a variety of new 
lighting techniques. 

A grant of $12,000 will en- 
able the Faust opera to show in 
San Francisco in March 1971. 
The grant goes to the Spring 
Opera Theater of San Francisco, 
which will move into a new 

house this season and employ 
new methods of production, in- 
cluding a modified thrust stage. 

The St. Paul Opera Company 
will receive $35,000 to help de- 
fray production costs of "Sum- 
mer and Smoke," by Lee Hoiby, 
to be presented in July 1971. 

The Denver Lyric Opera 
Company will receive $7,500 to 
be applied to the production 
costs of "Colonel Johnathan the 
Saint" by Dominick Argento. 

Schuller Leads 
NEW YORK - The Ameri- 

can Symphony Orchestra, with 
guest conductor Gunther Schul- 
ler, appeared at Carnegie Hall 
Nov. 29 in a program that only 
briefly paid its respects to the 
music of past centuries before 
plunging into the sounds of 
modern composers. Soprano 
Jeanette Moody, called in at 
the last minute to replace the 
scheduled soloist, Red Grist, 
performed arias by Mozart and 
Strauss and won a prolonged 
ovation, both for her delicately 
controlled voice and for her 

Wheeling; and $75,250 to the 
Cincinnati Symphony. 

Other recipients were Denver 
Symphony, $43,510; Indian- 
apolis Symphony, $39,000; Mil- 
waukee Symphony, $36,500; 
Oklahoma City Symphony, 
$26,000; Tulsa Philharmonic, 
$25,800; North Carolina Sym- 
phony, Spokane Symphony and 
St. Paul Civic Philharmonic. 
$25,000 each; Youngstown 
(Ohio). Symphony and Rich- 
mond Symphony, $20,000 each; 
San Diego Symphony, $19,700; 
Nashville Symphony, $17,400; 
Oregon Symphony, $16,500; 
Greater Akron Musical Associa- 
tion, $16,000. 

Brooklyn Philharmonia, Flor- 
ida Symphony, and the Sym- 
phony Society of Greater Hart- 
ford, $15,000 each; Memphis 
Orchestral Society $19,900; 
Philadelphia Orchestra, $15,500; 
Springfield (Mass.) Orchestra, 
$13,800; Anchorage Symphony, 
El Paso Symphony, and Wichita 
Symphony, $10,000 each, 
Boston Philharmonic, $7,300; 
Shreveport Symphony, $6,400; 
and Birmingham Symphony, 
$5,000. 

The funds covered programs 
for youth, public programs and 
professional services. 

Concert 
bravado in agreeing to perform 
at such short notice. 

The outstanding personality of 
the evening was Schuller, whose 
works have been extensively re- 
corded. Included in the program 
were two highly descriptive or 
chestral sketches reconstructed 
by Schuller from the notes of 
Charles Ives, and Schuller's own 
"Contrasts for Woodwind Quin- 
tet and Orchestra." These "Con- 
trasts" comprised a rather im- 
posing aural collage, reminis- 
cent of a Braque painting in the 
apparent distortion of a coher- 

NEW YORK - Deutsche 
Grammophon Records, which 
earlier this year produced a re- 
cording monument with its 76- 
record special "Beethoven Edi- 
tion," has another disk monu- 
ment with a 25 -LP program of 
Schubert lieder in two volumes. 

Admirably performed by bari- 
tone Dietrich Fischer -Dieskau 
and piano accompanist Gerald 
Moore, this collection contains 
almost 400 of Schubert's some 
600 songs. They range from 
short pieces to "Der Taucher," 
which contains an entire side 
in the 13 -LP, 234 -lieder second 
volume. "Eine Leichenphan- 
sanie," another lengthy selection, 

also to Schiller's text, is another 
major work in the second pack- 
age (2720 022), which covers 
the lieder composed from 1811 
to 1817. 

The I2 -LP, 163 -lieder first 
volume contains pieces com- 
posed from 1817 to 1828, the 
year of Schubert's death at 31. 
Fischer -Dieskau, one of the 
most recorded artists in history 
(as is Moore), proves a sensitive 
Schubert interpreter in this 
recording monument. Moore, 
probably the century's finest 
accompanist, also is flawless. 
DGG again does itself proud! 

FRED KIRBY 

Miss Sutherland Makes Met 
'Traviata' Sing With Taste 

NEW YORK -Sterling per- 
formances by soprano Joan Su- 
therland, tenor Placido Domingo 
and baritone Mario Sereni en- 

livened Verdes "La Traviata" at 

the Metropolitan Opera Dec. 5. 

Miss Sutherland, who has re- 

corded Violetta for London, was 
in her glory in the title role, in 
an evening astutely conducted 
by Richard Bonynge, her hus- 
band and London Records artist. 

The evening also was Do- 
mingo's first Met performance 
as Alfredo and reportedly his 

ent structure. At times, the co- 
herence seemed fairly well hid- 
den, but Schuller's own en- 
thusiasm and intense interest 
made it clear that the piece de- 
mands repeated listening to be 

fully understood. 
NANCY ERLICH 

700th operatic performance any- 
where, quite a record for so 
young an artist. And, he was in 
firm, strong voice. His duets 
with Miss Sutherland were a 
feature of the performance. 
While most of Domingo's re- 
cordings have been for RCA, 
he also has recorded for London 
and Columbia. 

Sereni, who has appeared as 
Germont in Angel's "Traviata" 
set with Victoria de los Angeles, 
has always found the role one 
of his best, requiring the musi- 
cianship he has in abundance. 
A good performance of "Tra- 
viata," however, depends on the 
Violetta and Miss Sutherland, in 
excellent voice, carried the day 
brilliantly. Her "Sempre Libera" 
was a flashy gem. She also was 
effective throughout, as were 
Domingo, Sereni and the sup- 
porting artists, including Jean 
Kraft, Louis Sgarro, Robert 
Goodloe and Charles Anthony. 

SPECIAL MERIT PICKS 
Continued from pace 52 

time on the Cearon label. This current 
treatment of "li ogle Bell Rock" is more 
country oriented, as Is the halante of 
the package, but it till has much port 
appeal as well. His renditions of 'were 
Conn Santa Claus,- "silver Bells" and "1 
Wan na Go ta Santa Claus land" are 

standouts. 

BLUES 

VARIOUS ARTISTE -Swamp Blues. Excela 
suc B015/a016 (s) 
This two-record package contains pert orm- 

pa which are a colorful ana attractive 
as the 

e 

r. The 

as 

artists are silos Hogan, 
Whispering Smith, Clarence Edwards, Ar- 
Mir (Guitar) Kelley and Henry Gray. 
Their blues is full of honeny -gutsy in 

instrumental style and flavorsome in lyrics. 

SCOTT BBWAI -From Lake Mary. Mura 
Mode AMS 5eS 1 III 
Dunbar is 66 years old, Ilvn around 

lake Mary, south of Hatchet, is black 
and has been playing his blues for 50 

years. He ,rakes up material, gets them 
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word-of -mouth r learns them from records 

a ` 

radio. unable read. he keeps them 

tall 
i Isis head and on Mis album Is 

herefore able to give a wrsonal readies 
to familiar Items like "Vicksburg Plan," 
"Good Si 

` 

ioht Irene," a. Authentic nor- 
mal blue singing and playing. 

RELIGIOUS 

THE BEST Or THE PILGRIM TRAVELLERS, 
VM. E- Specialty SP5 2160 151 

The original Pilgrim 'Dewllers may be in 
eut Meir music rives on 

in 

this second volume f their unmet hits, 
the group brings back fond memories of 

their eta of papule r.tY with tunes like 
"I Want My Crown, "Wes ry 

us 
Traveller," 

"J and the Women al Me Wall," a d 
-Now Lord." 

SPOKEN WORD 

THE MAYOR AHD THE PEOPLE -Carl a. 
Stokes. Flying Dutchman Fos 130 ill 
An interesting aide approach ash t 

pp 

e spoken 

Stakes, m aof Cleveland, and 
black ms answering quotient, h 

second ide 
from 

Mayor "Stokessienarrains 
the ^poetry ̀  of Langston Hughes nand` ,Gil 
5eott -Heron ( "paint It Black-) while Oliver 
Nelson, a Wing 'ail or- 
chest rai sushi on 

g 
the 

vawteanroiive 
ma 

feria! and an impressive LP. 

ErlIHE[Q: THE lie PONT -Eli Wallach. 
(aedmon TC 2017 (1) 

Sleinbeck's dass is nory gets a charming 
and sensitive reading from a very lire 

then 

r. And al though the story is abridged, 
imponani 

` 
d colorful chants. have 

been r 'eel. Th is a two-LP set which 
both adults and children should embrace. 

"ÄNAGER" NMPA. Is 
NAMED FOR MET Most Pressing Need NEW YORK -Goeran Gen- 
tele, head of the Royal Opera 
House of Stockholm, will be 
the next general manager of 
the Metropolitan Opera. He will 
succeed Rudolf Bing, whose 
contract expires June, 1972. 
Bing has been the Met's gen- 
eral manager since 1950. 

Gentele, 53, has been gen- 
eral manager in Sweden for 
about 10 years, after joining 
the company in 1950 as a pro- 
ducer. He plans to stage and 
direct some Met productions in 
his new post. Gentele also will 
name a music director for the 
opera house here. 
AIIII111n1A11IIIIIAAIINsltIAIIIIAIIIIIIIIIIIIIIIIIIIIII ant 

Marin & Bataan 
Set Up a Label 

NEW YORK - Dynamite 
Records has been formed by 
Bobby Marin and Joe Bataan. 
Marin is a longtime producer 
of Latin /soul recordings, and 
Bataan is an artist on Fania. 

Their first release is by Mister 
Love & Company. The record- 
ing couples "If 1 Were a King" 
and "Coco -E." The new label 
is also preparing releases by Ray 
Rodriguez and his orchestra. 
Dynamite will be located at 15- 
49 Bell Blvd., Bayside, N.Y. 

NEW YORK - The music 
publishing industry's two spe- 

cific and pressing needs were 
identified by Leonard Feist, ex- 
ecutive vice- president of the Na- 
tional Music Publishers' Assn. 
as the long -sought revision of the 
copyright act and the revision 
of the international copyright 
conventions. Beyond these two 
major needs, Feist said that the 
NMPA would continue to press 
the attack against all types of 
printed piracy of copyrighted 
material, would continue its 
studies of various foreign mar- 
kets, and would seek proper rec- 
ognition of the rights of lyric 
adaptations and compensations 
wherever used. 

Feist made his remarks at an 
open house on Dec. 4 which 
drew more than 75 executives 
and key operating personnel 
from the country's major pub- 
lishing interests to the New York 
headquarters of the NMPA. The 
open house was staged jointly 
by the NMPA and the Harry 
Fox Agency. 

Also at the open house, Al 
Berman, Fox Agency chief, said 
that of the problem of boot- 
legging of tapes as well as rec- 
ords is of major importance. 
Plans are also in the works, Ber- 

man said, for a new type of li- 
cense to be issued by the agency. 
He added that continued atten- 
tion is being given to problems 
of collections posed in specific 
foreign areas, notably Hong 
Kong, the Philippines and Latin 
America. 

According to Feist and Ber- 
man, the association may under- 
take similar open house and 
seminar type affairs for its mem- 
bers in the Nashville area and 
Los Angeles. 

Advanced EVR by CBS 
Continued from pace 18 

ciples as existing amateur or 
professional motion picture cam- 
eras. Users of the new camera 
would have to forward used film 
to the. EVR Laboratories for 
processing. 

The advanced system, accord- 
ing to Goldmark, automatically 
combines sound and color pic- 
tures just as its present counter- 
part does. However, Goldmark 
pointed out that one advantage 
of the new system is that it of- 
fers permanence of colors. 

The new EVE color photog- 
raphy system will be compatible 
with world television standards. 

DECEMBER 19, 1970, BILLBOARD 

www.americanradiohistory.com

www.americanradiohistory.com


CHECK TYPE OF AD YOU WANT: 

REGULAR CLASSIFIED -350 a word. Minimum 
$7.00. First hne set all cops. Name, address 
end phone number to be included in word count. 

CI DISPLAY CLASSIFIED AD-One inch, $25.00. 
Each additional inch in same ad, $18.00. Ban 
rule around all ads. 

O Box Numtier, eh BILLBOARD, figure 10 addi- 
tional words and Include 509 service charge for 
box number and address. 

DEADLINE -Closes 5 p.m. Monday, 12 Heys 
prior to dare of Issue. 

CASH WITH ORDER, Closrlfied Adv. Dept., 
Billboard. 

ADDRESS ALL ADS -BILLBOARD, :55 W. 45th 
St., New York, New York 10038 telephone 
Classified Adv. Dept., 212/757 -2800, 

CI, ck beadle under which ad It re epena 

O Distribution Services O Bonness Oprott niries 
O Record Mfg. Services, SYpp Ns 6 Prefessienal 5emiess 

Equipment O FM Selo 
Help Wanted O Wanted to BuY 

O Used Coln Machine Egoism rat O Publishing Services 
O Promotional Services Miscellaneous 

Enclosed is S OCheck Money Order. 

PAYMENT MUST ACCOMPANY ORDER 
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ADDRESS 

CITY 

TELEPHONE 

STATE ZIP CODE 

PROMOTIONAL SERVICES 

EORDKaPRFbBWG NJ 
N. . C. ]0p18.°CI T-SIk9. 

NATIONAL RECORD PROMOTION 

(You Record It - Well Plug It) 
Distribution Arranged 
Major Record label Contas. 
De. Jay Coverage 
Megaeine and Newspaper 
Publicly 
looking Agent Contacts 
Publie Relations Service 
Record Pr.esing 
Movie Promotion 
Masten Leased 
Nashville Sessions Arranged 

Send all records for review tos 

BRITE STAR PROMOTIONS 
720 16115 Ave. S. 

Nashville, Tenn. 37203 
Cell, Nashville, (615) 244 -4064 

Mn 

FOR SALE 

JAZZ RECORDS FOR SALE. MANE 
Jas House. Box 

outstanding albums. pt, Asst P.O., Toronto, C.nAa. ans 

LARGEST ROCK RECORD COLLED 
Ron M USA. 1pa0 b 1970. AR N 
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PRIVATE LABELING FREE 
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Head Cleaners, 1/M . .40 
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GOOD NEWS TAP. SERVICES, INC. 
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ENTERTAINMENT FACILITY 
Available for merger or acquisition. 
Going concern. Substantial tex 50. 
earn Torun. available. 
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DISTRIBUTING SERVICES 
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NEXT WEEK'S FASTEST MOVERS 

These recardt bare keen sebned by Sillbeard', Chan Deoanmens and the ellbaerd weekly 
ompmtr rankings tp tom to be those moat likely to show the srr ties ga :r near week's 

Net IIO Eton. 

DOMINO ... Van Morrison, Warner Bros, 
FOR THE GOOD TIMES . . Ray Price, Columbia 
ONE MAN BAND ... Three Dog Night, Dunhill 
PAY TO THE PIPER .. Chairmen of the Board, Invidos (Capitol) 
STONEY END . . Barbra Stralsund, Columbia 
IT'S IMPOSSIBLE ... Perry Corso, RCA 
RIVER DEEP MOUNTAIN HIGH ... Supremos /Four Tope, Motown 
IMMIGRANT SONG ... Led Zeppelin, Atlantic 
G I WERE YOUR WOMAN ... Gladys Knight & the Pips, Soul (Motown) 
YOUR SONG ... Elton John, Uni 
LOVE THE ONE YOU'RE WITH ... Steve Sills, Atlantic 
LONELY DAYS ... Bee Gees, Atoo 
SILVER MOON .. Mike Nesmith E the First National Band, RCA 
STOP THE WAR NOW ... Edwin Store, Gordy (Motown) 
B ORN TO WANDER ... Rare Earth, Rare Earth (Motown) 

NATIONAL BREAKOUTS 
SINGLES 

STOP THE WAR ... Edwin Starr, Gordy 7104 (lobate, EMI) 

ALBUMS 

GEORGE HARRISON ... All Things Must Pass, Apple SICH 639 
DOORS 13 ... Elektro EKS 74079 
MERLE HAGGARD ... A Tribute to the Best Damn Fiddle Player In the World, 

(Or My Solute to Bob Wills), Capitol ST 638 

REGIONAL BREAKOUTS 
SINGLES 

YOU'RE A BIG GIRL NOW ... Stylistics, Avco Embassy 4555 (Avemb /Shoe,nook, 
ENO (Philadelphia) 

CHESTNUT MARE ... Eyrds, Columbia 4.45259 (Welcome /Patian(Blaekwood, BMO 
(Cleveland) 

D.OA.... Bloodrosk, Capitol 3009 (Ledgefield, BMO (Dallas -Ft. Worth) 
A ROSE BY ANY OTHER NAME ... Ronnie Milsop, Chips 2987 (Pocketful) of Tunes/ 

Jillbern, EMI) (Memphis) 

Bubbling Under The 

101. I GOT TO TELL SOMEBODY M1y Events, Tanmsy 652 
102. NOW I'M A WOMAN Nancy W(ben, Capitol 2934 
103. IF YOU COULD READ MT MIND Gordon Lightfoot, Reprise 0973 
104. REVIVAL (Lave Is Everywhere) Albion Brothers, Capricorn 8011 
105. HET AMERICA James Brown, King 6339 
106. THE MAN, THE WIFE E THE LITRE BABY DAUGHTER....Phil Flower, Bell 920 
107. FLY LITTLE WHITE DOVE FLY Bells, Palydor 15016 
SOB. TIMOTHY Buoys, Scepter 12275 
109. HOLLY HOLY Jr. Walker E the All Stan, Soul 35081 (Motown) 
110. DON'T LET THE GOOD LIFE PASS YOU BY. ...Mama Case Elliot, Dunhill 4264 
111. AIRPORT SONG Magna Cana, Dunhill 4257 
112. TEMPTATION EYES Gross Roots, Dunhill 4263 
113. SHOES Brook Benton, Cotillion 44093 
114. THERE IT GOES AGAIN Barbaro E the Unisons, Arden 3001 
115. SWEET MARY Wadsworth Mansion, Sussex 209 (Baddah) 
116. WATCHING SCOTTY GROW Robby Goldsboro, United Artists 50727 
117. I DIG EVERYTHING ABOUT YOU Mob, Colossus 130 
118. CAN'T YOU Poul Davis, Sang 501 
119. ONE BAD APPLE *mend Brothers, MGM 14193 
120. CHERYL MOANA MARIE John Bowles, Kapp 2102 
121. CHESTNUT MARE Eyrds, Columbia 4-45259 
122. LADY LOVE Klowns, RCA 74.0393 
223. WHERE HAVE ALL OUR HEROES GONE? 8111 Anderson, Deese 32744 
124. THE WONDERS YOU PERFORM....Tammy Wenett., Epic 5 -10687 (Columbia) 
125. FUNKY Chambers hackr,, Columbia 4 -45277 
126. WAY BACK HOME hue Crusaders, Chita 8010 (Motown) 
127. A ROSE BY ANY OTHER NAME Ronnie Milsap, Chips 2987 (Capitol) 
128. FOR A FRIEND Bugaloos, Capitol 2946 
129. ONE NIGHT STAND Magic Lanterns, Big Tres 109 
130. FREEDOM I'ley Brothers, T -Neck 927 (Buddah) 

ACTION 
Albums 

B AILIN' JACK . Colombia C 30344 
LAURA NYRO ... Christmas 6 the Beads of Sweat, Columbia KC 30259 
KINKS ... Lola vs. Pawerman e the Mon.ygoreond, Reprise RS 6423 
JAIME BROCKETT 2 ... Capitol ST 601 
ERIC BURSON B WAR ... The Black Man's Burden, MGM SE 4710 -2 
THE ARISTOCATS ... Various Anists, Disneyland 3993 
VAN MORRISON ... His Bard & the Street Choir, Warner leas. WS 1884 

SS 
Copyrighted material 
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International News Reports 
EMI Sees Cop Aiding 
The Profit Picture 

LONDON -Ina supplementary 
statement, issued as a followup to 
his annual report, BMI chairman 
Sir Joseph Lockwood, once again 
sounded a warning about the prob- 
able contributions from Capitol to 
the group's profit picture. 

Delivering the statement to the 
annual meeting on Dec. 4, Lock- 

CTI, Polygram 
In Distrib Pact 

NEW YORK -CTI Records has 
signed a three -year distribution 
arrangement with Polygram Rec- 
ords, Ltd., New Zealand and Teal 
Records, South Africa, for Rho- 
desia, Zambia, Kenya, Angola and 
South West Africa. In addition 
Philips Records will distribute CTI 
product in Mexico and South 
Africa. 

John Nathan, president of Over- 
seas Music Services, Inc., is in 
Europe making distribution agree- 
ments for C7I in Scandinavia, 
Holland, Germany, France, Italy 
and Spain. 

International 
Executive 
Turntable 

David Howells will leave his post 
as a&r album and intemationa 
recording coordinator of CBS 
U.K. this month to join former 
CBS colleague Derek Everitt in 
the reorganizatoin of MCA U.K. 
staff. 

Gordon Sutherland has become 
record promotion man for the 
Chrysalis label. Previously he has 
been an independent promoter for 
various acts and had also been 
promoter for Atlantic Records in 
Britain. 

Ricky Hopper, appointed pro- 
motions assistant at Transatlantic 
Records 'Like Hales, label 
manager of Elektra Records for 
the past 15 months, will remain 
with Polydor, present licensee for 
the label, when Elektra moves to 
Warner Reprise at the end of the 
year to become pan of the Kinney 
conglomerate in Britain. Halm will 
be placed in a new, as yet unan- 
nounced, capacity at Polydor as 
part of a restructuring of the 
Polydor staff. Elektra European 
director Clive Selwood remains 
with the label in its new 
affFion. 

Following acquisition of Inferno 
by Tigon Music Ltd., Tigon man- 
aging director has appointed agent 
George Webb managing director 
of Inferno Agency handling acts 
Mark -Almond, Steamhammer and 
Duster Bennett, among others. 
Webb has previously worked for 
Rik Gunnell, Star like and Western 
Promotions. He lakes singer Long 
John Baldry to Inferno with him. 

. Arthur Hayes, freelance ad- 
vertising consultant for whom CBS 
Records was the principal account, 
will terminate work for the label 
and will now handle the RCA and 
MCA UK accaants.... CBS has 
appointed Kenneth Bell as plant 
organization and methods manager 
at its Aylesbury Factory. A quali- 
fied engineer, Bell previously was 
a management consultant for As- 
sociated Industrial Consultants. 

Mike Fitzhenry, formerly produc- 
tion engineer for CBS, appointed 
producer for the label. He is cur- 
rently producing two acts for CBS, 
Chameleon, a new signing, and 
folk artist Noel Phillips. 

Terry Atkins, area supervisor for 
RCA in the Midlands and South- 
west has been promoted to area 
sales manager in the same region. 
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wood commented on Capitol's first - 
quarter losses and noted that the 
company "expected a return to 
profitability in the second quarter." 
However, he repeated a previous 
statement, that U.S. profits for the 
current year were unlikely to equal 
the previous level, when the pre- 
tax surplus in North America 
amounted to over 518,200,000. 

"To date," he continued, "the 
total group sales worldwide exceed 
last year's figure, and I am glad 
to any that in the U.K. despite all 
the increased costs, our profits to 
date show an improvement on last 
year. The same applied to over- 
seas countries outside of North 
America." 

Lockwood added that progress 
of business in the U.S. in the next 
few months would have an im- 
portant effect on overall prospects 
for the year which be felt would 
become clearer by the latter part 
of February when half -term results 
are amounted. 

Ml, a New 

Disk Firm, 

In Australia 
SYDNEY -A new record com- 

pany, M7 Records Ltd., has been 
set up in Australia with Allan 
Crawford, former head of the Lon- 
don office of Southern Music, as 
general manager. The company is 
a joint venture between the Mac- 
quarie Broadcasting Service, the 
Major Radio network, the Herald 
and Weekly Tima Ltd. and Amal- 
gamated Television Services. 

The group controls or is asso- 
ciated with Australia's leading 
morning, afternoon and Sunday 
newspapers and magazines, lead- 
ing capital city radio and TV sta- 
tions. 

M7 Records will build a factory 
here. 

Kamahl Cuts LP 
In Australia 

SYDNEY -Gold record award 
winner Kamahl has cut an LP 
"Peace on Earth," the proceeds 
of which will be donated to the 
Freedom From Hunger campaign. 

It was originally conceived as 
an EP, then the idea was extended 
to LP form. 

The LP is being marketed 
through BP service stations 
throughout Australia. 

Hungarian Act 
Scores in Japan 

BUDAPEST -The First Inter- 
national Song Festival held in 
Tokyo, brought great success for 
members of the Ortega Red Star 
beat group. 

Composer- pian'st Gabor Presser 
was awarded th rd prize for his 
song "Gyongyha u Lany" (Pearls 
in her hair), which has original 
lyrics by Anna Adamis, with En- 
glish lyrics by writer /drummer 
Laux. The song was performed by 
guitarist -singer Janos Kober. 

RCA Victor (Japan) made two 
recordings of the song with the 
three musicians, augmented by 
Japanese musicians. The third - 
place song as well as "Petroleum - 
lampa" (Petroleum Lantern) were 
recorded. Both songs were written, 
published and recorded in 1969, 
in Hungary, and since have be- 
come very popular hits. 
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RECORD FIRM 
INTO FILMS 

LONDON - Jeffrey S. Kruger, 
president of Ember Records, has 
formed Ember Film Distributor. 
Eric Greenspan, former general 
sales manager, Columbia Pictures, 
is named director of sales, 

The first film scheduled for 
presentation by the company is 
"From Nashville, With Music." It 
is set for a March 1971 release. 
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Elektra Into Pressing, 
Distrib Deal With CBS 

LONDON -In the first steps 
towards the closer alliance of the 
Warner- Reprise, Elektra and At- 
lantic labels in the U.K., the parent 
Kinney Corp., is switching Elektra 
pressing and distribution from 
Polydor to CBS. 

Elektra's present licensing agree- 
ment with Polydor, which has dis- 
tributed the U.S. independent in 

U.S. Drive Marks First 
Anniversary of Charisma 

LONDON- Charisma is mark- 
ing its first anniversary with a two - 
pronged drive to boost sales of its 
product in the U.S. market. The 
drive will combine heavy promo- 
tion through Charisma's U.S. li- 
censees and persona] appearances 
by Charisma acts. 

Charisma chief Tony Stratton - 
Smith said "Following the phasing - 
out of ABC's New York operation, 
we have renewed our contract with 
ABC on the West Coast giving the 
company an option to release prod- 
uct by Rare Bird, Van der Graaf 
Generator and Genesis on ABC or 
Dunhill. 

"Jay Laster will be launching a 
strong promotion campaign Jan. 9 
and we shall back this up with pro- 
motion tours by the groups in late 
February, March and April." 

Stratton -Smith said the second 

Bendiksen in 
15- Release Issue 

OSLO -For the first time in 
the history of the Norwegian rec- 
ord industry, one record company 
has issued 15 LP's simultaneously. 
And the release, at the same time, 
of a series of fairy tales on LP- 
re- recorded from BP's -means that 
Arne Bendiksen A/S has issued 
no less than 25 LP's during the 
first week in December. 

For this major event, the rec- 
ord company is producing special 
window display and promotional 
material, to be used m four dif- 
ferent ways. A competition among 
record retailers, for the best win- 
dow display, is also being launched. 

Self- adhesive labels are being 
sent from the Bendiksen company, 
now issuing local product on four 
labels- Triola, Flower, Flora and 
Country. 

The 25 LP's include a live re- 
recording of this year's Country 
Music Festival in Stavanger, Nor- 
way, recordings by Per Muller, 
Anne-Mette, Inge Christofersen, 
Freddy Lindquist, Lillian Aske- 
land, Triols- Koret, Jubilo- Koret, 
Knati Sparbon, and Finn Friksen. 
In addition, there will be a Christ- 
mas LP, a collection of local hits, 
another of Swedish hits, and two 
miscellaneous children's records. 
Finally there will be 10 albums 
featuring famous Norwegian ac- 
tors and actresses reading their fa- 
vorite Norwegian fairy tales. 

Faction Takes 
Finnish Contest 

HELSINKI -For the 10th time, 
the Finnish pop group champion- 
ships were held Nov. 30. The 
promotion was handled jointly by 
Pop Musicians ry. and Finnshow. 

Some 1,500 attended, a full 
house. Part of the 81,700 takings 
will be donated to Pop Musicians 
ry., a professional organization. 

Voted as best group out of 14 
finalists was Faction, which was 
awarded the new Gongi trophy. 
Second and third places went to 
the groups Isoiako and Elonkorjuu. 

prong of the attack would be 
through Mercury which is releasing 
product by the Nice, Every Which 
Way and Jackson Heights. The lat- 
ter two groups will also be making 
personal appearances. 

Charisma has appointed Honor 
Scott as its full -time artists' repre- 
sentative in the U.S. and her as- 
signment will be to keep FM sta- 
tions and underground papers in- 
formed about Charisma product 
and artists. She will also do liaison 
work with colleges and local pro- 
moters on live appearances, First 
major project will be a five -week 
15 -college tour by Rare Bird, Jack- 
son Heights and Audience in as- 
sociation with the International 
Famous Agency. 

Stratton -Smith goes to the U.S. 
shortly to work with ABC and 
Mercury on 1971 promotion. He 
said: "This is the first time we have 
made a concerted attack on the 
U.S. market It follows the con- 
solidation of our operations in 
continental Europe through Philips 
and in the U.K. through B & C." 

Gallo Pushes 
Are 'Successful' 

JOHANNESBURG - Gallo 
(Africa) held three successful pro- 
motions for their overseas artists 
during October and November. 

The Tom Jones LP "I Who Have 
Nothing" was released Nov. 23, 
and on the previous day Lourenco 
Marques Radio devoted their Show- 
case program to a live interview 
with Jones and the playing of cuts 
from the album. This was the first 
station allowed to play the Jones 
album over the air. 

The company also booked a 
page ad in a national Sunday news - 
paper. 

For the first time Gallo devoted 
one week's solid exposure to the 
Neil Diamond LP "Gold" over 
Springbok Radio teenage program, 
"Radio Record Club." Maximum 
exposure was also arranged for 
the Rolling Stones new LP "Get 
Your Ya -Ya's Out" released here 
Oct. 26 via special gimmick ties, 
hats and shirts and street parade. 

Korner Signed 
For Most Label 

LONDON- Mickie Most, who 
is in the U.S. to secure distribution 
arrangements for his Rak label 
with Columbia Records, has signed 
British blues veteran Alexis Korner 
to the label for most world terri- 
tories. 

The deal with Columbia brings 
to an end Most's difficulty in which 
contractual complications had pre- 
vented release of his product in 
U.S. over the past year. 

First Rak product by Korner to 
be released here in January is an 
album titled "Alexis" which was 
produced in Bermuda, as well as 

a single. The Rak deal for Korner 
does not include the U.S. or Can- 
ada, and Korner's manager, Phillip 
Roberge, is flying to the U.S. to 
arrange a label deal. 

this country since June, 1967, ex- 
pires at the end of this month and 
the new arrangements take effect 
from Jan. I, 

According to Ian Raffini, U.K. 
managing director for the Kinney 
group of labels, the deal has gone 
to CBS and not Pye, Warner -Re- 
prise's main outlet because the 
company is "already familiar with 
the Elektra catalog, having pressed 
the product for three years." Poly- 
dor has in fact only been manu- 
facturing for the independent for 
the past 18 months. 

Ralfini said that no definite time 
limit has been set on the CBS deal. 
The Warner Brothers and Reprise 
agreements with Pye run out in the 
middle of next year, the same 
time as the Valiant pressing and 
distribution contract, which is also 
with CBS. 

From the beginning of next year, 
the whole of Elektra's current cata- 
log of about 60 albums will be 
available through CBS. First re- 
lease of new product will be made 
in February and will include al- 
bums by Judy Collins, Doors, In- 
credible String Band, Tom Paxton 
and Farquar. 

The label's marketing and pro- 
motion will be handled by Kinney's 
newly- created U.K. arm and Euro- 
pean manager Clive Selwood will 
work from Kinney's New Oxford 
Street offices. 

Elektra's publishing companies 
are currently handled in the U.K. 
by Feldmain but it is understood 
the deal expires at the end of next 
year. In the U.S., the Elektra firms 
hold copyrights by the Doors and 
Judy Collins. 

Meanwhile, Warner- Reprise is 
launching the Dandelion label on 
Jan. 29 with a new logo and al- 
bums by Stackwaddy, Sven, The 
Way We Live and Principal Ed- 
wards Magic Theatre. 

As with Elektra product, Dande- 
lion's marketing will be handled by 
Kinney which acquired distribution 
rights to the outlet, owned by disk 
jockey John Peel and his manager 
Clive Selwood, from CBS earlier 
this year. 

Coinciding with the Kinney ap- 
pointments previously announced, 
former Apple press officer Derek 
Taylor joins the organization in 
January to be responsible for spe- 
cial projects while Carol Osborn, 
assistant to head of creative serv- 
ices Des Brown, becomes press 
officer for the Kinney group of 
companies in the U.K. 

Fonovox Product 
Set for Outlets 

HELSINKI - The independent 
Fonovox label, which started op- 
eration last October, will have its 
product in the racks before the 
end of the year. 

The distribution via racks, which 
are mainly placed in supermarkets, 
will be handled by Finnbroker, a 
wholesaler and supplier of super- 
market goods. 

Fonovox's talent hunt campaign, 
launched last October, is continu- 
ing. So far, the campaign has at- 
tracted more than 50 candidates 
who have been invited to cut a trial 
disk. The overall quality of these 
candidates has been good and 15 
singers and groups have already 
been signed to the label. 

The artist list includes former 
Blue Master artist, Arto Vilkko, 
Tuire Lehtimaki (ex- Sones), Tomi, 
formerly with Columbia, and new- 
comers Salomon, John & Green- 
wood, Long John, Anita Vinta and 
Raimo Piipponen. 

CBS Center Date 
PARIS -The French CBS distri- 

bution center (see Billboard story, 
Nov. 7) will not, in fact, be opened 
until Sept. 1, 1971. 
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Canadian News Report 

From The 
Music Capitals 

of the World 
TORONTO 

GRT's Everyday People's "You 
Make Me Wonder" has been re- 
submitted to Maple Leaf System 
chairman, Nevin Grant.... Kenny 
Harris of K.H. Productions has 
moved back to Bermuda, but will 
continue to record his BC acts in 
Vancouver and Toronto.... MCA 
making a special promotion effort 
on the "Your Song" cut by Elton 
John.. . The first Madrigal 
album, "Sunshine and Baked 
Beans," will be released in mid - 
December and will feature the 
group's hit single, "I Believe in 
Sunshine." Mike Watson is 
hanndling PR duties for Capitol's 
Edward Bear in Los Angeles.... 
Chicago booked to headline the 
Waterloo Lutheran University's 
Winter Carnival '71 on Jan. 27. 

Luke Gibson, former leader 
of the Kensington Market and 
Luke and the Apostles, has signed 
a contract with CAPAC -other 
young Canadian rock writers 
with CAPAC include Nucleus, 
Leigh Ashford, Madrigal, Wizard 
and the Perch County Con- 
spiracy. . Les Grande Ballets 
Canadiens interpreted the Who's 
"Tommy" on three nights at Place 
des Arts in Montreal recently... 

The Bella will appear at the 
Hotel Bonaventure Le Portage 
Room in Montreal Dec. 7 -23.... 
MCA's Allan Matthews launched 
a special promotion for the "Cana- 
dian Gold" album by Don Messer 
and His Islanders, and "Maritime 
Magic" which features John Allen 
Cameron, Oscar Brand, the Home- 
holders, Don Messer and the Men 
of the Deeps. . . . Mlles Dash 
drew an appreciative audience at 
Massey Hall this week.... Crow- 
bar at Toronto Sound Studios this 
week putting finishing touches to 
their new album, "Bad Manors." 

Western music directors and 
retail outlets complaining of poor 
service from Toronto record com- 
panies.... The Stratford Festival 
reported a profit of $13,745 for the 
1970 season.... CESO Montreal 
is proving to be a valuable outlet 
for Canadian talent.... London's 
Glen Russell reports that Chilli. 
wack will headline at Maple Leaf 
Gardens, New Years Eve, with 
Johnny Winter, Rare Earth, Sha 
Na Na, the James Gang, Poco 
and Simon Cr tan, ... Nimbus 9 

has released the first album by 
Noah, formerly Tyme and a Half. 

RITCHIE YORKE 

LONDON 
U.K, writers John Cher and 

Ken Lewis are leaving Southern 
Music hem after eight years. Car- 
ter and Lewis are to form their own 
publishing company. They will op- 
erate the company alongside their 
Sunny Records independent pro- 
duction unit. Carter is also plan- 
ning to form a publishing com- 
pany with another writer, Geoff 
Stephens.... Bobby Willis, man- 
ager and husband of singer Cilla 
Black, has joined the board of 
Nems Enterprises. The singer has 
renewed her agency deal with 
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GRT SETS UP 
ROCK CONCERT 

TORON 10-1n an unusual con- 
sumer promotion. GRT of Canada 
has organized a special rock con- 
cert to take place at the St. Law- 
rence Farmers' Market here on 
Dec. 20. 

Janus' Pot Liquor will fly from 
New Orleans to play at the charity 
concert, which will also feature 
Ronnie Hawkins & the Fedville 
University Collegiate Klan, and 
Everyday People. 
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Nems for a further five years. 
Willis will also become involved 
in record production at Nems.... 

Famous label offshoot of the 
U.S. Famous Music corporation, 
has rush- released a single by a 
group of old age pensioners. The 
record, produced by Simon Napier 
Bell and Ray Singer is "Give Me 
the Right To Live." All proceeds 
from the record will be donated 
to the Old Age Pensioners' Fund. 
The record ix a result of an ap- 

The one 

that Webster missed .. . 

Was, Morton D. (wàks, indrain 
d.) I. U.S- public relations/pro- 
motion executive 2. Head of firm 
of same name. 3. Expert at image- 
building for Artists, Independent 
Producers, Music Publishers, La- 
bels, Managers, etc. 4. Located at 
1650 Broadway. N.Y., N.Y. U.S. 
10019 (212- 247.2159) 

Syn. Talent, Originality, Verve 

pearance made by 79- year-old 
Maggie Nelson on one of David 
Frost's TV shows. . . The joint 
Philips. Polydor budget company, 
headed up by Dave Allwaod, has 
now moved into separate offices 
in London's St. George Street... . 

Which? a monthly magazine pub- 
lished by the Consumer Associa- 
tion, will publish a special report 
on cassette hardware early next 
year. The report, which will cover 
both the record and playback as- 
pects of the cassette system, will 
include tests on every major brand 
of equipment available in the U.K. 

April Music is planning to 
enter independent record produc- 
tion through its own offshoot, April 
Music Productions. The CBS - 
owned company will work on the 
soundtrack album from the forth- 
coming Topol film, 'The Rooster." 

. Lens Reed's Chapter One label 
has released an album, "Choirs of 
Britain" to coincide with the re- 
cent charity concert held by the 
Stars Organization for Spastics. 
The album features the 150 strong 
Epworth Choir. 

Album product on the U.S: Blue 
Note is now available through EMI 
Imports. EMI Imports, managed by 
Kink Van Hengel, has also ac- 
quired the contemporary Jazz and 
Goodtime labels from their U.S. 
office for distribution here. . 

Mite Smith, recently appointed a&r 
manager at CBS, returned from 
Poland last week. He was in War- 
saw at the invitation of the Polish 
cultural department and the Polish 
Artist Agency (PAGART).... Ra- 
dio Luxembourg is planning to 
open a new commercial recording 
studio in London early next year. 
The company has acquired an ex- 
isting studio in the Baker Street 
area. . . Disk jockey Emperor 
Rocks with his manager Henry 
Henriod and Milton Samuel's Bea- 

n Company, are launching a 
new label this week called Mother. 
The label has been introduced with 
two singles, une of which has been 
written by Rosko.. . Page One, 
which will he phased out as a 

label at the end of the month by 
the Dick James organization, is to 
become a production unit affiliated 
to the DIM label. Page One gen- 
eral manager Dennis Berger will 
continue to run the company in its 
new role and will be responsible 
for supplying masters to DJM. 

PHILIP PALMER 

LENINGRAD 
The Moscow Youth Music Rail- 

val, with classical, pop and rock 
groups participating, was held Nov. 
23 -25. The closing concert took 
place at Luzhniki Sport Palace. 

. "Mary Poppins" was the new 
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CIRPA To Fight Stations 
Continued from page J 

been programming their own rec- 
ords heavily, which has caused 
concern among independent pro- 
ducers without a broadcasting li- 
cense. 

CHUM Ltd in Toronto, which 
operates the rock station in To- 
ronto and controls stations in 
Ottawa, Halifax, Peterboro and 
Barrie, is cited as an example by 
CIRPA. 

CHUM Boy 
Earlier this year, CHUM pur- 

chased Summerlea- Winterlea Mu- 
sic of Montreal for a reported 
$20,000, and also set up Much 
Productions. a company which is 
nationally distributed by London 
Records. 

CIRPA claims that most of 
Canada's Top 40 stations pro- 
grammed these records because of 
CHUM's influence on Canadian 

McDonaII: Area 
Digs Rock, Too 

EDMONTON - According to 
McDonall of Damon Records, 
Easterners have a wrong idea of 
the Edmonton scene. Says Mc- 
Donall, whose company also op- 
erates a part -time 4 -track studio, 
"Edmonton is considered a coun- 
try music center, which is wrong." 

Certainly country records are 
produced there, but McDonall says 
that Edmonton is just starting to 
find its feet in the rock market 
place. 

Damon's studio has only been 
open for 12 months, and with Ed- 
monton's new I6 -track studio being 
constructed by Century II produc- 
tions under way, the city is estab- 
lishing itself as a recording center. 

Damon also operates a BMI pub- 
lishing affiliate, Petmac Music. 

Current hits from the Damon 
studios include Bob Smith's "Ode 
to Suburbia," which is a top - 
selling country single, and Jimmy 
(Arthur) Ordge's "The Ballad of 
Muk -Tuk Annie," on the Damon 
label. McDonall is negotiating with 
several Toronto -based companies 
for an independent production deal. 

Canada Releases 
TORONTO -The new Canadian 

releases this week include LP 
"Heritage" -Christmas- Daffodil 
SBA 16002 (no U.S. release); "Girl 
in Green -Good Grief -Freedom 
1993 (no U.S. deal); "Fronts " - 
Christopher Robin -Music World 
Creations MWC 1002 (no U.S. 
deal); "Houston " -Sally Bumper - 
Tuesday GH 103 (U.S. release 
through Sun); "Wonder Girl" - 
Nucleus- Freedom 1907X (no U.S. 
deal); LP "Make Someone Happy" 
-Tom and Judy -GRT 923-1000- 
T (no U.S. deal). 

Beetle, Tabloid, 
Debuts in Canada 

TORONTO -Canada now has 
its own national rock music news- 
paper. a bi- weekly, Beetle. The 16- 
page tabloid was unveiled this week 
by its founders, Archie Macdooell 
and Marty Melhuish. It is being 
distributed by Metro News. 

production of the Tallis Youth 
Theatre. directed by Kaarel Kllvert. 

. Another musical "My Friend 
Bembery' (after Oscar Wade's 
play "The Importance of Being 
Earnest "), music by German com- 
poser Herd Natchlaski was staged 
by the Estonia theatre, directed by 
Udo Valants . . Melodiya re- 
leased an album featuring Bolivian 
folklore ensemble Los Jalros which 
was booked by Gosconcert to tour 
the USSR in 1970.... The album 
"Melodies of Friends," featuring 
participants of the annual touring 
gala show -East European artists 

(Continued on page 59) 

programming trends, without real- 
izing CHUM's involvement. 

CIRPA claims that its members 
are not being allowed free and 
equal access to public airwaves. 

Acknowledging that some U.S. 
corporate structures house both 
record companies and radio and 
TV outlets, CIRPA points out that 
strict antitrust laws in the U.S. 
have prevented the development of 
a conflict of interest situation. 
However, Canada has no precedent 
because up until the Canadian 
content legislation, radio stations 
were not interested in playing local 
records, let alone making their 
own. 

CIRPA says its formation came 
about because of the "stony si- 
lence from the CRMA" -the Ca- 
nadian Record Manufacturers As. 
sociation - which is comprised 
mainly of chief executives of ma- 
jor labels, most of which are sub. 
sidiaries of U.S. and U.K. com- 
panies 

CIRPA alleged that CRMA had 
not been noted for its involvement 
in matters of controversy, particu- 
larly when radio stations are also 
involved and was not even repre- 
sented at the CRTC hearings of 
Canadian content. CIRPA noted. 

CIRPA said that it will "make 
up for the lack of media infor- 
mation coming from the creators 
of Canadian music" and that it 
will "stand up and be counted for 
the rights of independent record 
producers in the current conflict 
crisis." 

To Inform CRTC 
One of its initial courses will 

be to make the Canadian Radio 
Television Commission aware of 
the alleged abuse of the airwaves. 
CIRPA initially plans to contest 

the license renewal of CHUM in 
Toronto. 

Initial membership of CIRPA is 
comprised of Toronto-based pro- 
ducers. 

However, membership will be 
extended to all Canadian record 
producers without U.S. financial 
ties in coming weeks. CIRPA will 
also serve to disseminate pertinent 
information about lease deals, for- 
eign markets and related subjects 
within its membership. 

"But for now," said the CIRPA 
spokesman. "our most urgent pri- 
ority is to prevent the infant Ca- 
nadian music scene from degener- 
ating into a repeat of the abomi- 
nable pirate radio situation in 
England a few years ago. when 
the only way you could get play 
on a new artist was by giving the 
station your B side publishing." 

Ross Label & 
RCA in a Deal 

TORONTO -Revolver, the in- 
dependent label headed by Mort 
Ross. has signed an exclusive dis- 
tribution deal with RCA Records. 
The deal was announced this week 
by Jack Feeney, manager and ex- 
ecutive producer of RCA- Sunbar 
Productions, and Mort Ross, pres- 
ident of Revolver. 

Artists involved include Chimo! 
(who have a new album out in the 
U.S. on Epic), Leigh Ashford. 
Motherlode and Jam Jar. 

Initial releases include Chimo's 
first album and a single by Leigh 
Ashford. A new logo has been 
designed for the Revolver label. 
The label was previously dis- 
tributed by MCA. 

57 

www.americanradiohistory.com

www.americanradiohistory.com


58 

International News Reports 

Monte Carlo Intl Makes 
Geronimo Play Changes 

LONDON -Directors of Monte 
Carlo International, which will as- 
sume broadcasting on the old 
Radio Geronimo wavelength me- 
dium wave, has made changes in 
the English service programming 
since the switchover was announced 
last week. 

Transmission was to have begun 
on Nov. 13, with programs on 
Friday, Saturday and Sunday 
nights from midnight to 3:00 am. 
First broadcast now will not come 
until Dec. I, but the format has 
been expanded to daily transmis- 
sions. 

The station has been in existence 
since 1945, but this marks its first 
attempt at English programming. 
Monte Carlo managing director 
Maurice Gardett said the venture 
was being financially assisted by 
four London businessmen, but do- 
dined to identify them. 

In addition to commercial ad- 
vertising, the station will also be 
available for paid disk plugging, 
but artistic control remains with 
freelance U.K. disk jockeys Dave 
Cash and Tommy Vance, who will 

Close Down of 
Page One Label 

LONDON -Although its press- 
ing and distribution deal with 
Philips still bas until the end of 
October 1972 to run, the Page 

label will issue no more prod- 
uct after the end of this year. 

Director Stephen James told 
Billboard that selected product 
from the Page One catalog will 

forth- 
coming DIM 

reissued 
ud 

on the forth - 
get series, the 

Silver Line, next year. 
Silver Line is expected to be 

launched in March and will retail 
for $2.39. 

James added that the Page One 
label will remain dormant saying 
that it had been agreed with Philips 
not to use the Page One name for 
at least two years. 

James said that Page One acts 
like Vanity Fair and the Troggs 
would have their first releases on 
DIM in the new year. 

U.K. Gem Opens 
New York Office 

NEW YORK- Laurence Myers, 
managing director of the Gem 
group of companies, London, En- 
gland, op land has opened a New York 
office to coordinate the firm's 
growing involvement in U.S. 
market. The office is at 65 West 

Normand 
Stan New York, and attorney a a 

Norman em's will intervise and 
represent Gem's U.S. interests. 

Of immediate concern to Myers 
will be a promotion campaign on 
U.K. group, the Tremeloes via 
Epic. "This group is tremendously 
successful in the U.K. and in most 
countries around the world, but 
apart from one serious hit some 
years ago have never had any 
U.S. impact," said Myers. He will 
also work on the song, "Miss Me 
in the Morning" from the film, 
"Girl in My Soup," written and 
performed by Mike D'Abo on 
Bell. 

Gem's activities also include 
representation of songwriter Tony 
MacCauley's Mustard Music, sing- 
er David Bowie. Gale Music 
(original publishers of the Christie 
hit, "Yellow River") and others. 

ADVERTISING IN 

BU SINESS PAPERS 
MEANS BUSINESS 

when answering ads . , 

Say You Saw It in 
Billboard 

have freedom to reject plugged 
disks which they feel are sub- 
standard. Performing fees will 
work out at less than that paid by 
the BBC, and will in fact be paid 
to ASCAP in Monaco. The pay- 
ment scheme in that territory is on 
a percentage basis of annual revs 
nue. 

In a likely reaction to the forth- 
coming Monte Carlo broadcast, 
Radio Luxembourg is extending its 
daily hours from 2:00 a.m. to 
3:00 a.m., also from Dec. I. The 
extra hour will be devoted to pro- 
gressive pop music, presented by 
Kid Jemen. 

s 

6 

a 

a 
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ALAIN TROSSAT, general manager of Phonograns. Milan. Italy, presents 
Italian singer Orietta Berti with her second gold disk. The presentation 
took place in Trossat's Milan office. 

Single Hit 'Essential' for 
U.K. -Grand Funk's Knight 

LONDON -One hit single is 
"nearly essential" for the success 
of an American artist in the U.K., 
says Terry Knight, producer -man- 
ager of Grand Funk Railroad, who 
is also executive producer, Eastern 
operations for Capitol Records. 
Knight was in the U.K. to meet 
with Capitol's European label 
affiliates. 

Comparing sales of only 50 P ng d 000 
throughout Europe date by 
Grand Funk -the amount sold in 
a single day in New York, claimed 
Knight -he said that lack of air 
time. lack of album- oriented mar- 
keting approaches which in turn 
were due to lack of air play on al- 
bum- length selections and lack of 
personal appearances were respon- 
sible. 

"The U.K. consumer is still very. 
very singles oriented because of 
heavy air time given singles," he 
commented. "The pattern has been 
so solidly established across En- 

3.6 Mil Hear 
Luxembourg 

LONDON - About 3,600.000 
listeners in this country tune in to 
Radio Luxembourg every night, ac- 
cording to a recent survey made 
by the Gallup Poll. On Sunday 
nights, the figure reaches a peak 
of over four million listeners. 

The weekly audience is 9.7 mil - 
lion -one in five of the total pepu- The switch has arisen over a 
lotion of the contractual e U.K. and there 

who 
om dis ute between c me LONDON-Polydor has advised P 

Aá in to 
the 

regular listeners e 

more 
it companies 

Edmunds signed 
claims dealers not to stock the u "Live 

tune -in to the station three or more it still has Edmunds signed as a ized Jimi Hendrix album 'Live 
times per week. Luxembourg also member of Love Sculpture, the Experience 1967.68,' which is 
claims a penetration of 58 percent group that had a hit at the be- being offered in the London area. 
of the 12 to 15-year-old age ginning of this year, with "Sabre The album comprised mainly re- 
bracket, 70 percent of the 16 to Dance." In addition to the label cordings of tv and radio programs 
20 year olds and 50 percent of the change, EMI is also understood to on which Hendrix appeared. 
21 to 24 year olds. be taking some of the royalties for In a letter to the trade, Polydor s 

"I Hear You Knocking." legal advisor Keith Turner stated, 
"We are reliably informed that 
this recording has been produced 
without the authority and consent 
of the copyright owners." 

gland that it seems virtually impos- 
sible to change it without some sort 
of serious competitive programming 
between radio stations, such as 
that which evolved in the U.S. 
with the AM versus FM /album 
versus single competition." 

Knight announced that Grand 
Funk will begin preparing "spe- 
cialized product" for singles geared 
to the European market and mar- 
keting techniques involving radio 
would also be altered. 

Knight also criticized the U.K. 
Musicians Union for maintaining 
the one -for -one exchange scheme. 
where an American artist must 
literally swap positions with an 
English artist who must come to 
the U.S. "To equate music on sim- 
ply a mathematical basis is a 
threat to the welfare of the entire 
music industry," he said. 

Edmunds in 
Release Shift 

LONDON - Dave Edmunds, 
who has given the MAM label its 
first hit with his version of the 
Fats Domino song "I Hear You 
Knocking," is switching outlets. 
His records will continue to be 
produced by MAM but will be re- 
leased by EMI in all territories 
except the U.S. and Canada, where 
they will be handled by his pres- 
ent label. 

RCA to Make 

Only LP's in 

U.K.; CBS Deal 
LONDON -RCA will switch to 

album pressing only and will no 
longer manufacture singles. 

The switch, which took effect 
from Dec. I, gives responsibility 
for production of RCA singles to 
CBS under a longterm agreement. 

With a heavy commitment to 
Pickwick for the Camden budget 
label and the necessity to keep 
pace with the demands of the In- 
ternational midprice label, as well 
as cope with regular fuliprice and 
singles product, RCA's automated 
Washington plant has not per- 
formed with anything like the ef- 
ficiency originally expected. Output 
however, has been steadily im- 
proved recently. The transfer of 
singles to CBS will allow for 
greater concentration of produc- 
tion in areas where it is most re- 
quired. The new arrangement 
makes no change to RCA's dis- 
tribution. 

Another development within 
RCA is that some International 
product is being distributed by 
Keith Prowse Wholesale. 

Polydor Bans 
Hendrix LP 

Biggest audience increase for a 
single program occurred with Kid 
Jensen's late night progressive 
show "Dimensions" for which the 
listening figure has increased 30 
percent since the last survey. 

Typhoon Damage 

Meanwhile, MAM's annual profit 
figures are due, and are expected 
to be around 06 million. The 
forecast for the year was $4.8 
million. 

Parlophone Act 
Affects Industry Hot in Japan 

MANILA Typhoon "Young," 
which bit htis city Nov. 19, para- 
lyzed communications and business 
transactions. Heavily affected were 
radio and TV stations, pressing 
plants, printing presses and record. 
ing studios. 

Scarcity of money has also been 
a result of the typhoon "Young' 
and the continuous floating rate 
of the Philippine peso (6.45 pesos 
at interbank exchange and 7 pesos 
at blackmarket per U.S. $1). 

This is affecting the record in- 
dustry and it is predicted that 
record sales this month will register 
a record low. Recording sessions 
and record productions, conse- 
quently, have been considerably 
reduced. 

HELSINKI- Parlophone singer 
Jukka Kuoppamaki is the first Fin- 
nish artist since Jean Sibelius to 
get a foothold on the Japanese 
market. Following his Top Ten 
placing at the Tokyo International 
Song Festival, in November with 
"So Much. So Soon," he has had 
a new single release on Victor. 
Two of his songs have been pub- 
lished by Yamaha. 

On his way back to Finland, 
Kuoppamaki stopped off at New 
York and had discussions with 
Capitol's Eastern chief, Dick 
Asher. 

Kuoppamaki is currently taking 
part in negotiations with the or- 
ganizers of Argentinian carnival. 
festival, to be held in February. sleeve deliveries. 
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Creedence LP 
After Yule 

LONDON- Liberty -UA will not 
have the new Creedence Clear- 
water Revival album "Pendulum" 
available for the U.K. market until 
after Christmas. 

Parts for the album arrived in 
London from Fantasy in California 
Dec. 4 and manufacture has begun, 
but with an expected advance order 
of 100,000 copies sales manager 
Denis Knowles feels that only the 
smaller export market can be satis- 
fied before Christmas. 

Part of the pressing is being done 
at EMI and Knowles will secure 
services of other pressing firms to 
complete the order. Sleeves will be 
delivered by Garrnd and Lofthouse 
from Dec. 16.18. and Knowles is 
phasing production to coincide with 
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International News Reports 

From The 
Music Capitals 

of the World 
Continued from page 57 

SL Motor. and G. Kordov from 
Bulgaria; Z. Walendl from East 
Germany; G. Khan from Rumania; 
W. Droeeka, W. Antkovjak and 
the AllBabki group from Poland; 
E. Bigarinova and P. Linda from 
Czechoslovakia; G. Novak and M. 
Evremovitch from Yugoslavia; J. 
Roos. and the Express rock group 
from Hungary. Soviet pop 
singer Valer) Ohodzleaky has a 
four song record released by 
Melodiya. . French singer 

Christian Borers also released by 
the company. 

The Fourth Tchaikovsky Inter- 
national Competition's winning 
singers Elena Obrazsova (the 
Bolshoi theater) and Zamab SaOIi- 
lan (Tbilisi Opera and Ballet The- 
ater) were a success at Francisco 
Viñas International vocal cord. 
petition in Barcelona, Nov. 15 -22. 

Polish musical film "Impostor 
With a Guitar," directed by Ezy 
Passendorfer; featuring well -known 
Polish rock groups Skaldowi and 
Nlebesko-Czarny, was the hit in 
November. 

The Golden medal of the Royal 
Philharmonic Society was present- 
ed to Matbdav Rostropovitch in 
London. . A four -day jazz fes- 
tival was held in Gorky Oct. 25. 

The Novgorod Jazz Festival 
is scheduled for Dec. 11.13... . 

Melodiya released an album of re- 
stored recordings of Lidfye Rao- 
lermva, the most popular Russia 
folk song performer of the '30's 
and '40's. . Melodiya classical 
releases include an album of music 
played by a well known harpist 
Emilia Moskvitlna, literature re- 
cording -"Versa, and Lyrics of 
Vengeai Yevfushenko," featuring 
M. KrWainskaya, A. Fedorova, 
K. Shulzheoko, V. Trmhin singing 
and reading Yevtusheoko's poetry 
and I. Kobzon and L. Mondrus, 
singing current pop songs. 

Melodiya released a subscription 
series three -record set, "The Ait of 
David Oistenhb" On the first rec- 
ord Oistrakh- soloist playing First 
Concerto of Prokofiev and Second 
Concerto of Shostakovitch. The 
second disk represents Oistrakh as 
conductor in Berlioz' "Harold in 
Italy," with Rudolf Rashid solo- 
ing; the third record features the 
artist in ensemble with P. Bon - 
darenko, M. Takla and S. Knushe- 
isky performing Tchaikovsky's 

Quartet No. 1. 
VADIM YURCHENKOV 

SYDNEY 
Phil Rose arrived for a quick 

visit to Warner Bros.' new Aus- 
tralian setup and for discussion 
with Australian managing director 
Paul Turner. . . Al Martino is 
at the Chevron Hotel.... English 
group the Peddlers completed a 
successful tour of New Zealand 
and Australia.... Lee Mandell, 
executive vice president of Fantasy 
here, to supervise Australian oper- 
ations under Festival. . . Blood, 
swat and Tears tour confirmed 
for February; Johnny Cash in 
March.... Phonogram have their 
most successful three months of 
album sales ever, mainly due to 
their "heavy music" bag promo- 
tion. . Festival launching their 
first A&M promotion before 
Christmas featuring Lee Michaels, 
Miguel Rios, Burt Bachmach, Pro- 
col Harem and Humble Pie, 

DAVID ELFICK 

PRAGUE 
Karel Gott, Josef Laufer, Eva 

Pilarova and other top Czech art- 
ists left for appearances at the pop 
song festival in Cuba.... Helena 
Vondrackon (Supraphon), former- 
ly a member of the Golden Kids 
Trio, participated in the first 
Tokyo Pop Festival. She performed 
Bob Ondracek's song, "Treasure 
Islands." The original Golden Kids 
Trio is disbanding, and the final 

concert featuring two of its mem 
bers together -Helena Ondradcova 
and Veclay Neckar-is scheduled 
for this month.. . Singer Petr 
Spakny (Supraphon) has a No. I 

CZECHOSLOVAKIA 
CALLING! 

University student desires American 
phonograph records. Recognizes and 

appreciates good . 

In return. will render service or send 
whatever desired from Czechoslo- 
vakia. 

Ota Dolezal 
Kralova 45 
Brno 16 

CS5R 

hit -for the fourth week -with 
"Death of a Clown," and his 
Prague Lucerne concert was com- 
pletely sold out within a week. 

Karel Gott has a Czech cover 
version of Lee Hazlewood's "Good 
Looking Woman.' ... A national 
Country & Folk Music festival, an- 
nounced for Dec. 18 -20, is further 
proof of this music's growing pop- 
ularity in Czechoslovakia. The or- 
ganizers could not secure interna- 
tional participation, which at first 
they had announced, but in spite 
of this the festival is expected to 
be a success.. . Milan Droby 
(Supraphon) will probably repre- 
sent Czechoslovakia at MIDEM 
1971. Jbi Vinaeieky (Supraphon's 
head of International License 
Dept.) and Miss lides Fikezova 
(an executive from the same de. 
partment) will both be present, but 
Supraphon does not intend to book 
its own booth this year.... After 
its seven years of success, the 
Prague International Jazz Festival 
may receive a Government grant 
at the beginning of next year. The 
Czechoslovak Musical Instruments 
factory will continue to be this 
event's main sponsor. 

Music critics have attacked the 
only regular Czecho-Slovakian pop 
music show, "Small Hit Parade," 
produced in Slovakia, for concen- 
trating almost exclusively on hits 
from Austria or West Germany, 
and neglecting musically -interesting 
numbers from other parts of the 
world, including rock-oriented titles. 

LUBOMIR DORUZKA 

AMSTERDAM 
AMSTERDAM - Dutch elec- 

tronic accordion player John 
Woodhouse (Philips) received a 

Platina Disk last month to mark 
the sale of 500,000 albums -a new 
record in the Dutch music busi- 
ness... , Basant Records Interna- 
tional has introduced a new local 
label to the Dutch market -Purple 
Eye -which features new artists 
like the pop group Aagelfllghl 
Railways and female singers Linda 
Christine and Astrid.... The Fly- 
ing Burrito Bros., contracted for 
Holland by Mojo Productions, 
did live concerts here on Nov. 
27, 29. To tie in with the 
groups' visit, AriolaEurodisc/Ben- 
elux's Bob Holwerda produced a 

huge promotion campaign, featur- 
ing the Burritos' entire repertoire. 

PolydorNederland has re- 
leased the DGG Beethoven Edition 
on cassette. In all, there are 70 
cassettes, presented in 12 boxes, 
together with a book about the 
composer and the recording proj- 
ect.... Eric Burden's group, War, 
will make a one-concert appear- 
ance in Amsterdam on Feb. 19, 
1971. . Harvest group, Kevin 
Ayers, will do eight concerts in 
Holland between Dec. 11 -20... . 

Bovema has acquired the rights to 
the new Beach Boys label, Brother. 
First release from that catalog, in 
Holland, was issued late Novem- 
ber. . . BJ. Ward recorded an 
album in the Bovema studios dur- 
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ing November, in company with 
arranger Don Trenner and Bovema 
producer Joop Visser. The album 
-"Focalese" -will be released 
early in January. . . . The com- 
pany's classical department has 
started a special promotional cam 
paiga for a Christmas sampler re- 
corded by the Kings College 
Canterbury Choir.... Pink Floyd 
did two concerts in Holland early 
last month.... And Island group 
Free did three concert appearances 
here, also early in November.... 
Phonogram has sold more than 
100,000 copies of "To My Father's 
House," by the Lea Humphries 
Singers. The record has already 
been in the Dutch Top Forty 
charts for ten weeks, and during 
the last few weeks it has occupied 
the No. I position.. Golden 
Earrings received Gold Disk 
awards on Nov. 19 at a special 
press reception at Hilversum. The 
awards were made for the group's 
many successes on records and in 
person during the past five years. 
A third U.S. tour is planned by 
manager /producer Fred Mayen 
for the group which will make a 
special "Golden Album Concert" 
appearance in the Amsterdam Con- 
cert Hall on Dec, 12.... Negram 
managing director Ham L Keller 
man has been appointed a member 
of the committee of the CCGC 
(the foundation for record com- 
panies in Holland). The company's 
label manager, Hans Officler, vis- 
ited Belgium for talks with Rocco 
Grants of Cardinal Records... 
Negram group George Baker Se- 
Mellon is currently on a six -week 
South American tour. The group's 
latest single, "Over and Over," 
entered the Dutch Top 20 recently. 

BAS HAGEMAN 

PARIS 
U.K. Pye group Mango Jerry 

who topped one million French 
sales of "In the Summertime" were 
presented with gold disk by Vogue 
artist Penile Clark. Sales of later 
released Mango Jerry album in 
France reported at 30,000. . , 

Philips is promoting biggest record 
industry press campaign in years 
with three- angled publicity on high - 
fidelity equipment, cassettes and 
"book- disk" classical catalog with 
printed commentary aimed at 
young market. . . Most French 
pop groups appeared at 10-day 
fest in Paris's Les Halles, the for- 
mer market now a cultural center. 
Featured were Zoo (Barclay), just 
back from U.K. tour; Dynasty 
Crisis and Magma (Philips), Tri- 
angle and Les Variations ( Patire) 
and Titanic (CBS). . Henri 
Belalo, commercial and production 
director with Polydur, has formed, 
with associates R. Drouet and 
W. Nadege, his own publishing and 
catalog representation company 
Carabine- Music -- address 124, rue 
de la Boelie, Paris 8. Tel.: 
225.60.30. . Pathe Marconi 
first (Nov. 20) with tribute album 
to late Gen. Charles de Gaulle, 
featuring excerpts from the former 
president's speeches. 

Pamela Jackson, Edwin H. Mor- 
ris London executive, visited 
Michel Larmand, who handles cata. 
log in Paris, as part of organiza- 
tion revitalization program, which 
is particularly aimed at the pop 
market.. . Allo Music's Max 
Amphoox has signed co-promotion 
deal with Michel Delpeeh (Bar- 
clay), formerly published by Mu- 
sic Album. The Delpech ven. 
tare is titled Tilt Music. Allo 
executive Max Amphoux visited 
Japan accompanying Philips artist 
Herbert Leonard to Tokyo Song 
Festival.... Jean Christian Michel 
(Riviera), whose compositions for 
clarinet and organ quartet have 
dominated French album charts 
in past two years, performed to 
packed house at Paris' St. Roch 
Church Nov. 10-20. 

MICHAEL WAY 

MEXICO CITY 
Mario Freidberg, vice president, 

Discos Tizoc SA announced that 
the label will distribute the Italian 
line, Vedette and U.S.' Avco Em- 
bassy. The announcement was 
made at a reception that featured 
a slide and film presentation, at- 

tended by 300 industry people.... 
Jaime Diaz de Sandi named ad- 
vertising and promotion manager, 
CBS Records, replacing Victor 
Blanco.... Jaime Sanchez Rosaldo 
international a &r chief, Musant, is 
preparing a major campaign to 
introduce Liberty group, Sugarloaf 
to the Mexican market.... Argen- 
tinian singer Leo Dao currently 
writing for Mexican singers Sonia 
Lopez, Rosario de Alba, and Mag- 
da Franco. He will sign with CBS 
for future releases. . Cesar 
Costa returned from a U.S. tour. 

ENRIQUE ORTIZ 

COPENHAGEN 
In collaboration with the period- 

ical "Ude og hjemme," Marks 
Musikforlag is talent -hunting this 
month. . Danish singer Sebas- 
tian (Triola) has had his recording 
of "Babe I Can Carry Your Tomb- 
stone-his own composition and 
in the folk -rock style-issued in 
Canada (by Quality) and Germany 
(by Vogue). . Edition Con- 
tinental, Paris, has acquired local 
French recordings of some of the 
material by Amt Mary, an all - 
Norwegian pop group discovered 
by Nordisk Polyphon in Copen- 
hagen. First Aunt Mary song to 
be recorded -in French -is Did 
you notice." Dacapo is publishing 
the song in Copenhagen and has 
world rights. . Two old songs 
have just been recorded by top 
local talent. Bjorn Tidmand has 
recorded a new version of "Roses 
Are Red," the hit from yesteryear, 
on the Odeon label. Pedro Biker, 
singer and also speaker on Danish 
TV, has recorded an old Tommy 
Steele hit, "Dream Maker," for 
Polydor. Imudico is publishing both 
numbers. ESPEN ERIRSEN 

STOCKHOLM 
The British group Affinity (Ver- 

tigo) appeared at Stockholm's 
Golden Circle club, Oct. 20-24. 
Philips strongly promoted Affinity's 
first album, released in Sweden 
Oct. 19.. . Philips held a press 
party at its office in honor of the 
new local 'supergroup," Jason's 
Fleece, which has just finished a 
debut LP, on Oct. 22.. , . Bombs' 
Red Ivanhoe (Sort) visited Swe- 
den, Oct. 13.22, for radio per- 
formances and concerts. 
Metronome has signed the group 
Bohemia for release on its Mall - 
wax label. . , Sonet continues to 
release budget albums on the 
Grand Prix label. Latest releases 
have been by Johnny Winner, Ernie 
Englund, Country Joe & the Fish 
and Merit Hemmingson. ... With 
Christmas not for away, all the 
Swedish record companies are 
working hard on children's music 
releases. . . Tamia Motown has 
achieved its first big hit for some 
time with Edwin Starr's "War." 

Mothers of Invention, with 
Frank Zappa, will be appearing 
in Stockholm on Dec. 1. . 

Dream Police ( Decca) came to 
Sweden, Oct. 21 -31. 

Ray Charles received mixed re- 
iews following his show in Stock- 

holm. But all agreed it certainly 
swung.. . Sonet has reactivated 
the U.S. label, Amara, and the 
British label, Reflection... Leo- 
na Gratin (Karuselt) has disbanded 
his old group, the Shames, and now 
uses the Cave Brass. , . Leila 
Westennnd (ScanDite) will repre- 
sent Scandinavia in the 7th Inter- 
national Song Festival, at Palma 
de Mallorca, Nov. 12 -13. She will 
sing "Tjolahopp Mallorca," by Len- 
nart Banning of Southern Music. 

Metronome has acquired the 
Swedish rights to represent the 
American jazz label CTA. . . . 

Anette Records has signed singer 
Joergen Svanteson.. Political 
organization Gamma Stockholm 
has started to sell records. 

KJELL E. GENBERG 

BELGRADE 
Earl Hines Quartet, Anita O'Day 

and the Charles Mingus Sextet ap- 
peared at Dom Sindikata Hall, 
Nov. 6. The entire performance 
was tele- recorded and the first hour 
of the concert was broadcast live 
via the main Radio Belgrade pro- 
gram.... Record sales of veteran 

Yugoslavian pop entertainer, Djaed- 
je Marjanovic, reached a total of 
one million here last month. Mar. 
janovic is also one of the most 
popular artists in the Soviet Union. 
He participated in this year's Opa- 
tija Song Festival -the tenth time 
be has done so- performing his 
own composition, Dugi dani, 
kratke noci" ( "Long Days, Short 
Nights), which is very popular.... 
It took three months for the win- 
ning song at the Split 70 Festival, 
Jimmy Cliff's "Where Did It Go," 
to reach the record shops here. The 
record was produced originally in 
London by John Kelly. At the fes- 
tival, the song was heard as "The 
Song We Used to Sing." . . . 

Among new releases by Jugoton 
are "Sweetheart" by Fogelberg 
Hnmperdinek "Melody Man" by 
Pemla Clark, "Sweet Inspiration" 
by Johnny Johnson & The Band- 
wagon and "I Ain't Got Time Any 
More' by Cliff Richard.. RTB 
has issued Heimje's first English 
recording -"I'm Your Little Boy." 

BORDAN KOSTIC 

WELUNGTON, N. Z. 
David Curds, age 13, youngest 

competitor on the Gold Disk 
award list, is scoring with "Wheel 
of Fortune." Curtis was discovered 
by HMV producer Alan Galbsalth 
and is claimed as a local equiva- 
lent of Heintje. An LP is being 
prepared. . New Zealand act, 
Bill and Boyd, have their first 
Australia -produced single, "It's a 

Small World" released.... "Jones, 
the Life and Death," a pop opera 
composed by Christchurch group, 
Flying Wild, will be given an out- 
door production. Group spokesman 
Jahn Fielding is negotiating a don. 
ble album to accommodate the 24 
songs in the work.... Viking Rec- 
ords rush- released "Finocchiti" by 
Maria Della. following an appear- 
ance on pop television show, 'Stu- 
dio One." , . Four Tops, follow- 
ing an Auckland appearance took 
back a Ray Columbus composi- 
tion, 'Travelling Singing Man" 
for possible Motown release. . 

HMV sales manager Graham B. 
Feasey accepted a gold disk for 
the Stateside label's "Easy Rider" 
album.. Due for a return tour 
-the Peddlers. Their latest Poly- 
gram release is "Day In, Day Out.' 

Budget album sales have out- 
stripped industry predictions that 
schedules have had to be made 
over four times to keep up with 
demand.. . Local group Zook 
will have "Long Life's Road" re- 
leased in the U.S by United Art- 
ists.... "Pretty Girl," Iota] chart 
entrant, is being released in the 
U.K. in the original version by 
Hogsnort Rupert Original Flagon 
Band.... Despite import restric- 
tions on cassette playing equip- 
ment, making them hard to ob- 
tain, sales of cassettes are report. 
ed to be extraordinary. Since pro- 
duction was geared up in April 
this year, 60 titles have been re- 
leased and sales are putting pres. 
sure on production lines. 

JOHN P. MONAGHAN 

Instrumental LP 
Aims Overseas 

HELSINKI- Scandia Musiikki 
has released an instrumental LP 
aimed specifically at overseas mar- 
kets. It is designed for Finnish 
immigrants living in places such as 
Canada, the U.S., Sweden, Aus- 
tralia, and West Germany, and for 
tourists. 

The album, "Koskis A- Go -Go" 
offers short -cut plays of 30 of the 
most popular and well -known 
Finnish compositions, played by 
Jaakko Salo's Orchestra. 

Included are German and Eng- 
lish language recipes for favorite 
Finnish dishes. 

ADVERTISING IN 

BUSINESSPAPERS 
MEANS BUSINESS 
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HITS OF THE WORLD 
AUSTRALIA 
(Cowley Goáal) 

Week 
1 LOOKING OUT MY BACK DOOR 

¡L¡I'G'HTYY7 
-7Cree ence CÌm Teter 

2 CRACKLIN ROSIE -Neil 
Diamond (MCA) 

3 JULIE DO YA LOVE ME -Bobby 
Sherman (Metromedia) 

4 IT'S ONLY MAKE BELIEVE - 
Glen Campbell (Capitol) 

5 CLOSE TO YOU- Cnrpentere 

6 YELLOW RIVER -Jigsaw (Fable)) 

CMpYi LéC BS): 
Autumn (Chart); 

7 SPILL THE WINE -Eric Burdon d 
War (Po !ydot) 

8 SONG OF JOY -Miguel Rios 

9 2OAfANNi -Mike Nesmith & the 
Fint National Band (RCA) 

10 IN THE) SUMnMcaERTIM -Mixtures 

BRITAIN 
(Courtesy Renard Reek» 

',Denotes local right 
This Last 
Week Week 

1 1 I HEAR YOU 

Francis Day (Dave Edmunds) 
2 6 

GONE - -(L) McCainn.,, 
Flier (Capito))- FPMmam 
(Gole lobe) 

3 3 CRACKLIN' RO31E -Nell 
Diamond (Uni(- Ardmore d 
Beeehwnnd (Tom Catalano) 

4 18 IT'S ONL 
apt -Glen Campbell (Coff- cla. Day & Hunter (Al L 

5 2 VOODOO CHILE -47ím1 
Hendrix Experience (Tmek) 

AS- chroeder 
Ulm. 

6 7 RIDE A WHITE SWAN - 
(T000 

Rex 
(Fly)-) 

Essex [nt7 

7 17 HOME LOVIN' MAN -Andy 
Williams (CBS) -Schroeder/ 
Mustard (Dick Glasser) 

8 5 YOU'VE GOT ME 
DANGLING ON A 
STRINO- Cheirmen of the 
Board -oer Hold()od Dti-ly ) 

9 4 INDIAN RESERVATION - 
'Don Pardon (Young Blood) 

A- cuff -Rase (Mile) Dalton) 
10 9 I'VE LOST YOU -Elvis 

Fresley( (RCA) -- Carlin 
11 30 NOTHING RHYMED - 

Gilóen 
prO'Satnven 

(Mam)- 
12 12 MY PRAYERCGer 

Mil q) 
Munroe (Chapter One) - 
FD & H 1Les Reed) 

13 15 I'LL B THERE-Jackson 

Jobete /Carlin (Hal Debla)) 
19 B JULIE DO YA LOVE ME- 

Warner Bros. (Omani- 
Wainer 

oo 
15 U SAN BERNARDINO- 

4Christk (CBS)--Chrbtabel 

16 24 LADY BARBARA - Peter 

17 32 Ad D -C nU 
rHns 

erm 

caits t 
(Columbia)-In Music (Ray 

18 19 WHOLE LOTTA LOVE- 
CCS (RataI- Warner Bros. 
Mlckle Most) 

19 10 IT'S R NDEa MtL-4) y 
JahrtrF//AdCarlin 

20 13 
WManwn)- lobate /Carlr1 -- 

21 11 W(OGDSfOCWhitfield) athews 
Southern 

n¡¡Comfort 
(Ute))- 

22 27 BLAME Fr OMatthews) T ONY 
EXPRESS-Johnny Johnson 
& His Bandwagon (BOB 
Mustard anno Macaulay) 

23 16 PATCHES- Clarence Carter 

24 25 MV WAY -Frank Snana 
Reprise} theD Bemeldn 

25 22 NEW WORLD IN THE 
MORNING -'Roger 
Crotreoo//Dembool(DmB 
Pre 

26 26 IT'S A SHAME-Spinners 
(Tamle /Motown)-J bete/ 
Carlin (Stevie Wonder) 

27 23 IN MY CHAIR -State Quo 
(0631 -Valley (John 

28 39 SNOWBIRD-Anne Murray 
((C pitotHKPM (Brian 

29 - YOU'RE READY NOW - ((( Ibs)- 
KPM Bob Cr ewe) 

30 35 BROKEN 
Dodd CH A 

31 2) T H WICH- ) Rattir 
(Deco)- Tracent era )/ 
H id Sikorski (Herb ert 
Hildebrand) 

32 - APEMAN -Kinks Pyeti 
Daviesj 

Raymond Dough 
33 38 BABY I WONT LET YOU - 

P ÌmheCn yeNHhhabb /arli 
Á Faod 34 29 BAND OGOLD-Freda 
Payne 
o ver (Holland /Dozier 

Holland) 
35 20 RUBY TUESDAY -Melanie 

(Buddah) -Mirage (Peter 
Schicke 

36 40 HEAVENS *HELP US ALL - 
Stark Wonder (Terma 
Motown)- Joberee /Carlin 
(Miller /Baird) 

37 34 THE TIP OF MY FINGERS- 
'Des O'Connor (Columbia) 
-Leeds (Norman Newell) 

311 36 THINK ABOUT YOUR 
CHILDREN -Mary Hoek. 
(Apple) -Rek (Mlckie Most) 

39 37 DEEPER & DEEPER -Freda 
Payne (Inv(musl -KPM 
(Holland /DOZkr /Hooand) 

40 44 LONELY DAYS -Bee Gem 
(POiydor Abl II (Robin/ 

41 Ill M) W Pyn quires 

Benutein) (NkakCy1E- Weelsh) 
42 49 AMAZING 

ns (kkcm)- HarumónY 

43 31 BLACK 
Abramson) IH Deep 

Purple (Hume -Hr 
(Deep Purple) 

44 28 ME AND MY LIFE - 
Tremelos (CBS) -Gala 

45 33 C Lag it O Y RU- 
(¡ 

(Jac f (lack Daugherkkache ) 
46 42 PARANOID 

(¡((RRVoOeggneeio) 

-ESe Incl. 

47 - JERUSALEM) Herb Alpert 
& 
Rondos (Alp ert%Moee/A M) 
Levine) 

48 43 MORE GOOD OLD ROCK 
'N' ROLL--Dave Clark 
Fire 
(Dave Clark)k)- 

Various 

49 - MONTEGO BAY -Bobby 
Bloom 
Ankle ( 

dBa Ueired 
Jett Barry 

50 41 MEMO FROM TURNER - 
Mick Jagger (Decca)- 
Mirage 

ITALY 
(Com(esy Olseoaralk Iotemcakaale) 

*Denotes Ioni origin 
This 

eeek Week 
1 1 ANNA/EMOZIONI -Huck 

Battisti (Ricordi) -Acqua 
2 3 NEANDERTHAL MAN 

Hmlcga (Fontana)- Francis 

3 2 L'APPUNTAMENTO - 
Ome^k Veno. (Arbton)- 

4 5 10 E TE DA SOLI -Mica 
(APDU)--PDU /AOqua 

kurra 
5 4 SPRING, SUMMER WINTER 

AND FALL-Aphrodite's 
Child (Mercury)-Alfiere 

6 6 AL BAR SI MUORE -Cimai 
Morandi (RCA) -RCA/ 

7 6 GIAm N GDOT 
Mm 

FOR 
YOU -Merril Gres (Map 

B 7 SOGNO 
FM 

ORE - 
Massim 

Z 
Ranieri (CGD) - 

Svi. echeni 
9 10 IN THE SUMMERTIME- 

84,77 
D'As 

IO 9 FLY ME TO THE EARTH- 
Wallace Collection 

PPdro 
-Von del 

Il 18 
M(Jokerr) -George Baker 

Joker)-Sear 
12 12 PARANOID -Black Sabbath 

(Vert' )- Ammendo 
13 13 YELLOW RIVER -Christie 

(CBCS((EBtxk 
11 17 MA 

MAESTRO SRefffaella 

Dlun 
(RCA) -Amici del 

15 19 ROOTS OF OAK /RIKI TIKI SAYIoler (Epic/- 
16 25 LEI MI DARA' UN 

BAMBINO- Camaleonll 
(CBS) -Melody 

17 II SYMPATHY -Rare Bird 
(Philips)-Melody 

18 -B>ADGIEOO 
-4So súß OÌ 

(Curd Erato}}-{[ d 
19 - MALATTIA D'AMORE - 

Come II Vento /Pe0- 
20 23 VIVO PER TE /DOVE VAI- 

))M D@ (Ricordo -Come 11 

Vento /Pe`aro -Curd 
21 22 CHIRPY CHIRPY CHEEP 

CHEEP- 41ally Stott 

22 20 BLACCK WIGHT rcDeepyPurple 

23 I4 IL SUO VOLTO IL SUO 
SORRISO -AI Bano 

Ó l PadrmPadrone)--Voce / /rirn 
24 - STAI CON ME -Rita Pavone 

(RCA)- Aberbach 
25 16 L IceYanerNCredenCI 

nor 
Revival (America) -Patate 

JAPAN 
(Courtesy Mask Labo Co., Ltd) 

Metes kcal eelgln 
This 
Week 

I MAONkDDOM- Jerry Wallen (Litany) 
2 KYOTO KO KO1- Yuko Naglsa 

3 NEVER MARRY A RAILROAD 
MAN -The Shoeking Blue 

4 HASHIRE KOTAtoR0- *Salty Suer 
(Victors- Nichion 

5 ONNA WA KOI NJ IKITEYUKU - Kelko Full (RCA) -Nihon 
6 GINZA NO ONNA -Shinichi 

Mori (Victor)- Watanabe /Ai 
7 AI NO KIZUNA- Bikuko Abe 

KlogRp)- We(anabe 
8 

ROleoos (Columbia)-Fuji 
& 

9 AI NO 
che Coeol Five 

)RCA) - Watanabe 

10 LES HOMMES OUI N'ONT PLUS 
REIN A PERDRE -Sylvia Verlan 
(RCA) -Victor 

11 ONNA 
alleele (Teichiku)Minami 

12 LET 
Tr 

BE- Beatles (Apple) - 
Fo 

13 N eAyuml 
Wilda -Gekl 

14 VOLANO LE R OND INE -G' 
P 

iota 

15 OTCCmO TOO NA NO 
P.M.. 

AZOUTA M 
i Hlyoshi 

Rm 16 USEDEMO IKAA- Chlyo 
Okumura (Toshiba)-Watanabe/A1 

17 HII¡TpTCHIN' A RIDE -Vanity Fare 

II QIJEa 5E8Á SERraMMary Hopkln 
(Apple) -FOBnr 

19 INOCHI AZURE MASO- 4141k0 

Ili 
C 

F 

sI(RCAN)n l lOo So n te- 
ri (Vanguard) 

MALAYSIA 
meek, Radio Malaysia) 

*Demotes local origin 

Week Week 

I 2 DO WHAT YOU GOTTA DO 
2 

4 CRACKLIN 
(CBS) 

Diamond (Universal) 
3 5 LAY 

THE 
CANDLES IN 

4 7 BLACK NIGHT -Deep Purple 

5 1 CLOSE TO YOU -Carpenters 
(ARM) 

6 8 AFTER MIDNIGHT-Erle 
7 10 AND 

Alen 

8 1 CAN)) DA Daum (St) ateside) 
9 - COME ON AND SA)Y) IT- 

10 6 MAKE ITkWITHYOU- 
Bread (Electra) 

MEXICO 
'nu 
Week 

1 Y VOLVERE -La Angeles Negros 
(Capitol) 

2 CARINO -Loe Babys (Peerless) 
3 EN EL VERANO -Mungo Jerry 

(Gamma) 
4 CRISTAL DE ROCA Sonia Lopez 

(CBS) 
5 RIO AMARILLO (Yellow River) - 

Chrbtie (Eyk) 
6 EN MI ONDA (Spill the Wine)- 

Eric Burdos & (MOM) 
7 CABANA DE 

) -Crow (Gamma) 
8 SUFRIR -Ls Solitaries (Parless) 
9 LA BANDA DOMINGUERA- 

10 
Milla (RCA) 

16 MI NINA -loom Jane (RCA) 

SINGAPORE 
(Coarta. Redittuske, SWnporel ate load oriel 

Week Weak 
1 I MONTEGO BAY -Bobby 

Bloom Haber) 
2 3 FIRE AND RAIN -James 

Taylor (Warner Bros.) 
3 7 I'LL BE THERE -Jackson 5 

(Motown) 
4 2 CRACKLIN' ROSIE -Nell 

Diamond Universal) 
5 10 GREEN -EYED LADY- 

Sugarloaf (Liberty) 
¡p 6 

4 GASOLINE BRED 
B 6 BAND 0FPOOLD -4Anita 

Sarawak (Columbia) 
9 - ME ANDea 

MY 
LIFE 

- 
10 5 CANDIDA -D (Stateside) 

SOUTH AFRICA 
(Courtesy Springbok Radio, EMI) 

Mk Lear 
Week Week 

I I CRACKLIN' ROSIE -Nell 
Diamond (MCA) -Ardmore 
d Beachwood, Gallo 

2 3 CHA LA LA 
(CBS)--Copyright 

I NEED YOU - 
Connllooi. G L ab( 

3 2 BURNING BRIDGES -Mike 
Curb Congregation (MGM/ 

Essex. T 
4 9 LOOKY, LOOKY OKY- Giorgio 

5 6 ALLaTHE 7EÁ&4 IN T 1HE 

WORLD -Dave Milk 

BI(- Mpaxnia. lo 

re 6 - B IHmmerrt)GFrandlss.eDay @k 

7 - W000StGCIK 
(Deep Purple) 

Comfort (MCA)-Frands. 
Dey A Huelen. Gallo 

PARANOID -Black Sabbath 
Ventggoo) 

9 5 MONTEGO BAY -Bobby 
Afom (Polydor)-United 

Bárryhe) 
Tmtone (aeon 

10 4 LIKE 1 DO- Barbara Ray/ 
Sib 
Bourne). Teal (Jody Wayne) 

8 - 

SPAIN 
(Courtes. of El Muskat) 

Denotes key ongle 

W ink week 
1 2 QUIERO ABRAZARTE 

TANTO -Tanto Manuel 

usicaF s Msl. Fontana 

60 DECEMBER 19, 1970, BILLBOARD 

2 1 N'A VEIRINA DO MAR - 
Ediolneee lMmicate Hlepanno 

3 3 YELLOW RIVER-Christie 
(CBS) -Grupo Editorial 

4 4 IN THE SUMMERTIME - 
nos M dCodones del re 

5 9 ARE YOU READY ? -Pacific 
Gee d Electric (CBS) -(Non 
Published) 

6 6 EL CONDOR PASA -Simon 
d Garfunkel (CBS) -Geyf 
Editorial Armonico 

7 7 CUANDO ME ACARICIAS - 
Mad Trini (Hispavoa)- 

Edidonee Musicales 
Hispevox 

8 8 TE QUIERO, TE QUIERO - 
Nino Bravo (Fonognm) 
Edlones Musicales 

F 
9 10 A LOS QUE HIRIO EL 

AMOR -Ped Ruyy Blas 
(POplandia- RCA)- Ediciones 
Symphaty 

10 5 NEVER MARRY A 
RAILROAD MAN - 
RCA)-- Edklormn Symphaly 

SWEDEN 
(Comer Radio Sweden) 

Weeek Week 
1 3 ABRAXAS (LP) --CBS 
2 2 WAR -Edwin Stan (Teen 

Motown) -Reuter A Reuter 
3 1 LED 

ZZpe(lncFedepinÁ añ- 
Syperhype 

4 4 ARE 
O Gas A Electric ( tlk 

HS)- 
Sweden 

S - CRACKLIN' ROSIE -Nell 
Diamond (Uni) 

6 - NEW MORNING (LP) -Bob 
Dylan (CBS) -Ale 

7 5 BRIDGE OVERTTROUBLED 

Garfunkel( (CBS}-Swtel 
8 6 BLACK NIGHT -Deep Purple 

9 - WS utherrn Comfort (Unti- 
Simmons 

10 B COSMO'S FACTORY LPN CredeP 
arwater 

Reviva Revival 
(Liberty)--Palace 

SWITZERLAND 
(Courtesy Radio Swinerleadl 

Thb Last 
Week Week 

1 I BLACK NIGHT -Deep Purple 

2 4 SANaB)ERNADINO- Christie 

3 2 COMME J'AI TOUJOURS 
ENVIE D'AIMER -Marc 
Hamilton (Cerrere /Pbllips) 

4 3 PARANOID-Black Sabbath 

5 6 OH, WAN)N KOMMST OU ?- 
DaBah Lave Polydur) 

6 5 A SONG 
AZOF 

JOY-Miguel 

7 7 WILD WORLD- Jimmy Cliff 
(Mlle) 

8 8 RACK HOME-Golden 

9 10 WIGWAM Dylan (CBS) 
10 - GANZ DE BAPPE -Trio 

Ewer (Tell Record) 

WEST GERMANY 
(Courts. Seabee e) 

Weeek Week 
1 - IN He l MEXICO i. (Columbia) -V. 

Klebe (Beehr) 
2 I A 

Rios (P lydr) --- JOY-Miguel 
Hispavna /SGAE /M. d. W. 

3 6 HIER 15T EIN MENSCH - 
Peter Alexander (Adoln)- 
Arbos EMI (Doven /Halves) 

4 3 LOOXIN' OUT MY BACK 

0000 në Revival 
(Bell pis -Balingtom/ 
Arendt 

5 2 SAN Jef eia 
Cris)abnl 

Christie) 
6 - ICH HAB' MEIN GLUECK 

GEFUNDEN-Howard 
1(Cetambia)- 

Inlro (Seeker) 
7 10 BLACK NIGHT -Deep Purple 

(Manua l-/FDH 
8 - ICH BICN 

aBnT G IN IE 
LIEBE-Chris 
Po) d LI no )Twardy/ 

9 7 JULIA-Flippere (P / n) Marino-Bk Me 
Hendrik) 

10 - ME AND MY LIFE - 
Tremep (Gale)- elakeky/ 

4600 SQ. FT. -165 WEST 46TH ST. 

CENTER OF THEATRE DISTRICT 

I 5TH FLOOR 

SOUTHERN AND WESTERN EXPOSURES 

OVER TIMES SQUARE 

CALL 757-8635 
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HEINTJE 

GOT THEN WHERE THEY LIVE! 
MILLIONS OF PEOPLE WATCHED CHEVROLET'S "CHANGING 
SCENE" LAST WEEK AND SAW THE EUROPEAN SENSATION SING- ING "MAMA." THOUSANDS OF REQUESTS FOR HEINTJE'S "MAMA" 
ARE POURING IN...AND YOU KNOW WHAT THAT MEANS! 

HEINTJE'S "MAMA" IK- 141831 IS FROM HIS FIRST 
MGM ALBUM "MAMA" ISE- 47391. 

MGM 
RECORDS 

www.americanradiohistory.com
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Singles 
NUMBER OF 

INIS WEEK 

146 

UMBER OF 

120 

°This record is predicted to reach the TOP 40 EASY LISTENING Chart 

1 Co] 4.1 . 7 I I [ I 
Spotlights Predicted to reach the top 20 of the HOT 100 Chart 

*ELVIS PRESLEY -THERE GOES MY EVERYTHING/ 
I REALLY DON'T WANT TO KNOW (2:58/2:45) 
(Writers: Frorir /Beenes.RObertson) (Blue Crest BMI / Hill & Ranee, 
IMO-From his forthcoming LP, Presley c up with two country classics 
certain to follow ash footsteps of "You ain't oHave to Say 
You Love Me:' First Is h them Dallas Frazier balled, a No. I hit for Jack 
Greene, end then the Don Robernorvxowerd Barnes a super Eddy Arnold 
hit of the past. RCA 47.9960. 

DIANA ROSS -REMEMBER ME (3:09) 
(Prod. Nickolas Ashford & Valerie Simpson) (Writer: Ashford- Simpson) 
(lobate, BMH -Hot on the heels of her No. 1 chart winner, "Amt No 
Mountain High Enough" co es driving rock ballad penned by Nick Ash- 
ford and Valerie Simpson. Headed right for the Top 20. Flip; (No informa- 
tion available), Momwv 1176 

BREAD -LET YOUR LOVE GO (2:15) 
(Prot. David Sete, together ith Griffin'ROteI) (Writer: Gales) (torno 
Gems .Columbia, IMI) -Group follows their coo top 10 wino , "Make N 

With You' and "It Don't Matter to Me" with another heavy rock ballad 
loaded with the same sales and chart potency, Flip: "Too Mush Love" 
(Olde Grog, BASIL Elettra 65711 

WHEN I'M DEAD AND GONE -McGUINESS FLINT 
(2:52)/BOB SUMMERS (2:45) 
(Prod. Glyn Johns /Bob Summers) (Writers: Gallagher-Lylel -Song is headed 
for No. I on the British chart via the original on Capitol. The infectious 
heavy ocker is picked Topes 00 here end raw the battle ix to hìrh 

should pugs it tatttheUttop rof the Hot 100. Capitol 3014 /MOMU14304 
one 

GENE & JERRY -YOU JUST CAN'T WIN 
(By Making the Same Mistake) (2:37) 
(Pled. Gene 

Outlerrrald( Gene Chandlernsteamn 
for a 

blocckb ster 
/Tetsuon 

loaded with Top IO 'potential, pop and soul. The driving rhythm 
session 

moves Isom start finish d will prove a grant, Flip: (No 
Information Available). Mercury 731631 

I CC ;WO :LC 4:1 i Cel 1 I 
Spotlights Predicted to reach the top 60 of the HOT 100 Chart 

is back in their familiar driving rock'alled and heavy selling bag with 
this entry, certain to return them to Top 40 programming and the charts. 
Flip: (No Information Available), Philip 40694 

JOHNNIE TAYLOR - 
JODY GOT YOUR GIRL AND GONE (3:05) 
(Prod. Don Davis) (Writers: Barker -Wilson- Davis) (Greereseille, RMI)- 
Taylor follows his "I Am Somebody" wi 

n 

n r with one of his strongest 

inI 
s. The blues balled with a heavy funky beat has so f that 

fecous flavor and feel of "I Heard It Through the Grayyn" Powerful 
entry. Flip: "A fool Like Me" (2:401 (Groovesville, BMI), tole 0085 

CANDI STATON -HE CALLED ME BABY (2:42) 

Your Man" 
" 

put 
Oher Howard) 

the Hot Sad tSouMCarts. This 
"Stand 

per 
heavy blues ballad, also e country classic, a penned by Harlan Howard, 
offert all of that chart potential and more. Powerful performance and 
Rick Hall production. Flip: "What Would Become of Me" 12:451 (Fame, 
BMI). Fame 1476 

MARK LINDSAY -PROBLEM CHILD (2:35) 
(prod, Jerry Fuller) (Writer: Davis) (Songpaintee, BMD -The Mac Davis 
rhythm ballad with strong lyric line serves as potent material for Lindsay, 
certain to fast lop his recent "And the Grass Wool Pay No Mind." Heavy 
Bill Justis arrangement and Jerry Fuller production. Flip: (Na Information 
Available). Colombie 4 -45386 

EDISON LIGHTHOUSE - 
IT'S UP TO YOU PETULA (2:52) 
(Prod. Chris 

group 
Arnold, 

batik 
ithticat 

by bufbblegum flavored b rhythm ballad 
will put them right up the Hot 100 once again, Flip: "Lot's Make It that 

ú" (2)451 (Dunbar. BMII. Bell 960 

4 SEASONS -WHERE ARE MY DREAMS (3:15) 
(Prod. Bob Crewe & Bob Gaudio) (Writer: Lime) (Floe Arts, WI) -Group 

EMITT RHODES -FRESH AS A DAISY (2:46) 
(Prod. 
5CAPI -The 

Rhodes 8 
performer) i(Wiiding 

Rhodes) 
Thera chart 

with his initial package from which this swinging rhythm ballad 
taken. Super single, it will hit the Hot IW with sales impact. Flips 
"You lake he Dark Out of the Night" 12,54) (Thirty Four, ASCAP(. 
Dunhill 4267 

BILL MEDLEY-WASN'T IT EASY (3:05) 
(Prod. Bill Medley) (Writer: Medley) (Orange Grove, IMO- Medley wrote, 
produced and performed this winger with an Important lyric line. Session 
builds into hand 'olepping sing'e.long a la "Give Peace a Chance." Has it 
all to pull him up the Hot 100. Should be heard through. Flip: (No 
Information Available). MGM 14102 

*LIZ DAMON'S ORIENT EXPRESS - 
1900 YESTERDAY (2:40) 
(Prod. 

h of ree.e 
1.0. 

io akbalted 
(Writer( 

that offers much of the feel and flavor 
of the Carpenters sv 

e 

s. A work record, it should break through her 
a heavy chart w . Not 100 and Easy Listening. Flip: ¡No 
Information Available). Whale 368 

*COUNTRY COALITION- KEEPIN' FREE (2:17) 
(Prod. Steve Barri & Joel Sill) (Writers: Karlin'WilsonJames) (Pamco, 
BMU -From the film "Lovers end Other Strangers" 

e5 

winning 
folk -rock ballad with a smooth vocal workout, loaded with top Hat 100 
and Easy listening potential, Composer Fred Karlin could have another 
"Come Saturday Morning" here. Flip: (No Information Available). ABC 11286 

itio/;1li7ANINFOlfoliximi 
Spotlighting new singles deserving special attention of programmers and dealers. 

BOBBY BLOOM-Where Are We Going 12:19) (Prod, John Linde, ginnie 
Testa, ALL, Leine) (Writers) Lane -Linde) Mama -Suva, 8M1)- Bloom. novo 

riding high on MGM v "Montego Bay." is heard here in earlier 
master 

s 

which potent ocker that could prove an important 
Pot 100 winner as well, Roulette 7095 

'ASSEMBLED MULTITUDE -Medley from "Superstar" (2:47) (Prod, Bill 
Buster & Tom Sellers) (Writers: Webber.Rice) (Leeds, ASCAP) -From the 

rock opera "Superstar," n ve climbing the LP chart, comes a medley 
by the people who proved a smash with their Overture from 'Tommy." 
Much chart and sales potential here. Atlantic 2780 

MYLON- COntemplatfon 12:41) (Prod. Allen Toussaint) (Writer: LeFevre) 

(1dec0re, BMD- Mylon's been touring with such super people as 

Traffic, Eric Clapton and Ten Years After which should help put 

this original folk ballad with a top yowl workout on the Hot IDO. 

Cetllllen 0100 

BLoOpeOCK- D.O.A. 14:14) (Prod, Terry Knight) (Writers: RutledIe.HHI- 
Grundy'Taylor- Dickens'CObb) (Ledgetield, POI) -From the Hot LP chart 

an comes item off beat rhythm ballad with a heavy lyric content 
that could make chart noise, Currently a regional breakout in the 

Oelles -n. Worth area. Cerina? 3009 

BARBARA LEWIS -Ask the Lonely 13:11) (Prod. 011ie McLaughlin) (Writers: 
Stevenson.Hunler) ( Jobete, 11011-A past Fool Tops ballad is updated 

in e groovy reading by the stylist and offers much potential for 
the pep and soul charts. ErWeo,rise 9027 

62 

IERRY SMITH -The Tay Piane (1:20) (Writer: Smirk) (Papa Joe's Music 
House, ASCAP) -A moving place of balled material with a 

c 

ompelling 
and on infectious piano solo leaded wish Easy listening narration 

s'han potential. gem 32769 

ROBIN GeEAN -Whe Would Have Thought 11 Would Be log? (2:50) 
(Prod. Robin Green' (Writer: Green) (September. ASCAP( -the bright 
performer sons s producer a 

s 

well a Opposer with a strong rock 
ballad that could easily put her up the Hot 100 with heavy sales. 

Strong commercial entry, Reamed WO 

EVERLON NEVERMOR -Ah Music 0:001 (Prod. Alan Milnick) (Writers: 
Daniels- Nelheoson.Fagienbaum.Fitcher) (Gel!, 101)-From the Michigan 

comes area a driving rock group that have the ingredients here to 

bring them to the Hat 100. Good Top 40 sound. Vanguard 35120 

MISS D.D. PHILLIPS -A(1r the Rain 11:X) (Prod. Robert Byrne) (Writer 
Dobbs) (Famous. ASCAP(- Fresh, s ooth and c vocal sound 

with a equally commercial piece of balled material c that builds into 
a rocker ocker and offers much for Top 40 and the Hot 100. 

Evolution 1032 

SAVAGE ROSE featuring Aenisette- Sunday Morning 13:46) [Prod. Savage 

Rose) (Writers: Koppel.KOppel) (Important, ASCAP) Hot European group 

could break here v a this initial single a solid rocker with a wild 
and unique lead voce!. Watch this one, it could prove a left field r smash. Label handled by RCA. Sre 71.0104 

(.IJ yz0111 
COUNTRY 

Spotlights Predicted to reach the top 20 of the 
HOT COUNTRY SINGLES Chart 

ARLENE HARDEN - 
TRUE LOVE IS GREATER THAN FRIENDSHIP (3:02) 
(Prod. Frank lonef) (Writer: Perkins) (Ensign/Cedar-wood, BMII -Carl Perkins wrote this exceptional ballad for the film "Little Faun and 
Big Hoop" and it is delivered in an equally top performance. This one has 
toy le possibilities rth a. heavy r to the pop market. Flip: No 
mlormatmn Availame). Corombla Ïdf451 

HAGERS -I'M MILES AWAY (2:36) 
(Prod. Kelso Herston) (Writer: McCoy) (Blue Book, 11M1)-The stars of 
TV's "Hoe Haw" did well with their recent n "Silver Wings." This astrong 
rhythm item has it to take them into the Top 20. Top performance and 
production wok by Kelso Herston, Flip: "Loony Caboose" 12:091 (Blue 
Book, HMI). Capitol 3011 

CHART Spotlights Predicted to reach the 
HOT COUNTRY SINGLES Chart 

JACK BARLOW- Dayton, Ohio 12:310 (Tree. MI). DOT 17366 

DICKEY LEE -Special 12:361 (Jack 3 Bill, ASCAP). RCA 474941 
RED SOVINE -The Unfinished Letter 13:091 (Arnel'NOrth Stete, ASCAP). 

STARGAY 9231 

BEIN MOORE -Put Tour Hand le the Hand (2:29) (Beachwood, SMI). 
CAPITOL 3013 

LUCILLE STARR -Sock It Ea Satan (2:15) (Tree, BM). 00T 17367 

JOHNNY SEAM- Annie's Going lo Sing Her Song (3:06) (Deep Fork, ASCAP). 
VIKING 1017 

IRA ALLEN- Family Problems (2:36) (Blender /Gold Book, ASCAP). CAPITOL 
2543 

(IJ ;'Z.IN 
SOUL 

Spotlights Predicted to reach the 
TOP 20 of the TOP SELLING SOUL SINGLES Chart 

GENE & JERRY -YOU JUST CAN'T WIN (By 
Making the Same Mistake) (See Pop Pick) 

JOHNNIE TAYLOR -JODY GOT YOUR GIRL 
AND GONE (See Pop Pick) 

CANDI STATON -HE CALLED ME BABY 
(See Pop Pick) 

ETTA JAMES -THE LOVE OF MY MAN (3:35) 
(Prod. Ralph Bass P. Gene Barge] (Writer: Bonds) (Heavy, PAD-Following 
up "Losers Weepers' is a powerful swinger and another wild vocal 
workout headed right lot the Top 20. Much pop appeal as well. flip: 
"Nothing From Nothing Leave Nothing" (3:20) (Heavy, BMIL Chess 2100 

SHACK -TOO MANY LOVERS (2:43) 
(Prod, Homer Banks -Raymond Jackson) (Writers: Banks -Jackson) (East/ 
Memphis, CMH -Out of the Memphis a ea comes heavy voc 1 workout 
on potent, funky beat balled a I that will spiral right up the 
Soul chart and move over to pope Blockbuster try is this super dins 
revery. p, (No Information Available). Volt 4051 

CHART Spotlights Predicted to reach the 
SOUL SINGLES Chart 

BILLY PRESTON -My Sweet Lord (3:21) INerrisongs, BMII. APPLE 1826 

CARL CARLTON - i Can Feel It 11:25) (COlfam /Teirl /Don, WAD. 
BACK BEAT 617 

WALLY cog-This Man (2:48) ICachand /Arinda, AMI). WAND 11233 

PAT SANDS AND THE PEEBLES -Hat Deg I Lore Him Se 12:25) (Nickel 
Shoe, BMI), SUSSEX 203 

THE PRETENDERS -I Call it Love 12:15) (SUnavan, BM), CARNIVAL 550 

JO ANN KING -(cat's lease It) This Lorin Way (3:061 (Easy Listening, 
ASCAP(, PNIL L.A. OF SUUI 00 

BEST OF THE 

NEW CHRISTMAS SINGLES LIST 
BOBBY SHEReAN -óo1:í Home (Sing a Song of Christmas Cheer) (3:14) 

(Green AppleiSeouael, Boil Metromedia 204 

HERB ALPERT 8 THE TIJUANA BRASS -The Bell That Couldn't Jingle 
12:19) IShemley, ASCAP). A6M 1237 

Ms CROSBY -A Time es Be sally 12:10) (Daybreak, OSCAPI. Daybreak 1001 

MEL TORME -The Christmas Song (Chestnuts Roasting O. ea Open Firs) 
13)11) (Morris, ASCAP). Columbia 445285 

JERRY LEE LEWIS -I Can't Have Merry Christmas, Mary (Witbew Teel 
(1:361 (DeCapo, BM!). Mercury 73155 

GEORGEnt 
HAMILTON 

IV-II 
474937d 

(The Nativity) (3:29) (Backwoods/ 

DECEMBER 19, 1970, BILLBOARD 
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Rare Earth 
Born toWancier" 

Born to be a hit. "0" 

"BorntoWander" is contained 
in the album "Ecology" (RS -514) 

Also incl"u(I des the complete version 
of the hic Know) l'm Losing You." 
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For Week Ending 
December 19, 1970 

"12 
a o 

m 

*STAR PERFORMER - Records showing ereatent increase In retell sales 

activity over Me previous weak, base o actual market reports. 

TITLE, Weeks On Chart 
tot 5 Artist ( Producer) Label, Number (Distributing Lebell 

1 1 THE TEARS OF A CLOWN 10 
Smoker Robinson a the Mirador (Henry Cosby a 

..Smokey "), Temla 54199 (MOIOrm) 

6 MY SWEET LORD /ISNT IT A PITY 4 

George Harrison (George Harrison /PMApI Spedct), 

ple 2999 

4 ONE LESS BELL TO ANSWER 9 
Fifth Dimension (Bones Howe), Bell 940 

4 2 I THINK I LOVE YOU 11 
Partridge Family (Starring Shirley Jones & A Featuring David Cassidy) (Wes Farrell), Bell 910 y 7 BLACK MAGIC WOMAN 6 

Santana (Fred Calero /Santana), Columbia 4.45270 

Q 20 KNOCK THREE TIMES 5 

Den (Tokens & Dave Abseil). Bell 938 4 12 STONED LOVE 7 

Supremos (Frank Wilson), Motown 1172 

8 9 DOES ANYBODY REALLY KNOW 

WHAT TIME IT IS? 7 
Chicago (James William Gue do), 

Columbia 4.45264 

9 3 GYPSY WOMAN 16 
Brien Hyland (Del Shannon), UHI 55240 

10 8 NO MATTER WHAT 8 
Badliingar (Mel Evans), Apple 1822 

11 10 SHARE THE LAND 
Guess Who (Nimbus 9 8 Jack Richardson), 

RCA 74.0380 

12 11 WE 'VE ONLY JUST BEGUN 15 
Cerpenten (Jack Daugherty), A&M 1217 

13 13 5-10-15-20 (25-30 Years al Lore) 12 
Presidents (Van McCoy). Sussex 207 (Buddah( 

14 5 I'LL BE THERE 14 
Jackson 5 (WI Davis), Motown 1171 * 22 DOMINO 6 

Van Morrison (Van Morrison), Warner Bru. 7434 

16 16 HEAVEN HELP US ALL 10 
Stevie Wonder (Ron Miller & Tom Baird). 

Tunis 54200 (Motown) 

17 19 BE MY BABY 7 

MO Mm OM Sorry), Steed 729 (Peramaunr( 

18 18 AFTER MIDNIGHT 10 
Eric Clanton (Men. Bremklt), At. 6784 

iC( 23 FOR THE GOOD TIMES 17 
Ray Price (Don Law), Columbia 445178 

20 21 HE AIN'T HEAVY ... HE'S 
MY BROTHER 7 

Neil Diamond (Neil Diamond & Tom Caleleno), 
Unl 55264 

21 15 FIRE AND RAIN 15 
lamas Taylor (Pater Asher), Warner Bru. 7423 

22 17 MONTEGO BAY 15 
Bobby Bloom (loll Berry), MGM 157 * 28 ONE MAN BAND 5 

Three Dog Nleht (Richard Podolcr), Dunhill 4262 

24 14 YOU DON'T HAVE TO SAY YOU LOVE 

ME /PATCH IT UP 9 
Ehv Presley, RCA Virtu 47.9916 

32 PAY TO THE PIPER 6 
Chairmen of the Board (H011M-ader.HCllend), 

Invietec 90181 (Capitol) 

26 29 CAN'T STOP LOVING YOU 5 

Tam Jones (Peter Solemn), Perrot 40056 (London) 

Qf 40 STONEY END 8 
Barbra Slrelesnd (Richard Perey), 

Colombie 4.45236 

30 GROOVE ME 9 
King Floyd IF. Walk«), Chimneyeille 435 

(Cotillion) 

34 IT'S IMPOSSIBLE 6 
Perry Como (Ernie ANschuler), RCA 744387 

35 RIVER DEEP -MOUNTAIN HIGH 4 
Supremo & Four Tou (Aihlud & Simpson). 

Motown 1173 

36 IMMIGRANT SONG 5 

Led Zeppelin (limmY Page), Atlantk 2777 

42 IF I WERE YOUR WOMAN 4 
Gladys Knight & the Pips (Clay 

M,M 8rÓ), y 

33 33 ONLY LOVE CAN BREAK YOUR HEART 9 
Neil Young (Neil Young & avid Briggs). 

Reprisa 0958 

x TITLE, Weeks 0n Chart 
] Adllt(PrVducerJ Abel, Isobel (Distributing Label) 

34 26 ENGINE NUMBER 9 13 
Wilson Pickett (Staff), MATtk 2766 

35 38 I'M NOT MY BROTHER'S KEEPER 10 
Yarning Ember (William Weethenpoon /Raynard 

Miner), Hot Was 7006 (Buddah) 

36 39 DO IT 7 
Neil Diamond Oaf Barra Olio Ureewloh), 

Bang 580 

41 BORDER SONG/YOU AND ME 5 
Arelha Franklin (Larry Wexler, Tom Dowd & 

Arif Nordin), Atlantic 2772 

49 YOUR SONG 4 
Elton John (Gus Dudgeon), UM 55265 

67 LOVE THE ONE YOU'RE WITH 2 
Stephen Stills (Stephen Slily), Munk 2778 

48 ROSE GARDEN 4 
Lynn Anderson (Glenn Sutton), Columbia 445252 

tar 56 LONELY DAYS 3 
Bee Gees (BAN. Gibb & R. 8ä0w ed), At. 6795 

42 44 IF YOU WERE MINE 12 
Ray Charles O. AdenN), ABC/TRC 11271 

43 25 SEE ME, FEEL ME 13 
Who (Kit Lambert), Dec. 732729 

46 WE GOTTA GET YOU A WOMAN 6 
Runt (Todd Rundgrm), Ampex 31W1 

* 50 GAMES 7 
Redeye (Al Schmitt), Pentegrem 204 (Vwa.MTA) 

46 47 MR. BOJANGLES 5 
Nifty Gritty Diet Band (William 

0. x8090' 

47 27 YELLOW RIVER 23 
Christie (Mike Smith). Epic 510626 (Columb4) 

48 37 HEED THE CALL 10 
Kenny Roger, 6 the Find EdNAn 

(Jimmy Bowen 6 Kenny Rogxs), Reprice 0953 

49 53 MORNING 6 
Jim Ed Brown (Bob Ferguson), RCA Victor 479909 

50 45 CHAINS AND THINGS 8 
B. B. King (Bill Seymcryk), ABC 11280 

51 51 IT'S ALL IN YOUR MIND 7 
Clarence Ceder (Rick Hall), Mimetic 2774 

Ill 66 STEALER 4 
One (Free), A&M 123D 

61 (Don't Worry) IF THERE'S A HELL 
BELOW WE'RE ALL GOING TO GO 5 

Curtis Mayfield (Curtis Mayfield), C.O. 1955 
(eu deist) 

54 55 ACE OF SPADES 6 
0. V. Wright (Willie Mitchell), Back Beat 615 (Dube) * 60 MOST OF ALL 4 

B. J. Themes (Buddy Buie le Steve Tyroll), 
Scepter 12299 

lit 59 SILVER MOON 4 
Michael Nesmith & the Dot National Band 

(Michael Nesmith), RCA 74-0399 

57 31 LETS WORK TOGETHER 11 
Canned Heat (Skip Taylor 6 Canned Heel), 

Liberty 56151 

58 43 AS THE YEARS GO BY 18 
M.hmaMMn (Billy Jackson), Epic 5 -10634 

(Columbia) r 65 THE GREEN GRASS STARTS TO GROW 3 
Dionne Wervnck (Burt Bachanch), Scepter 12300 

60 62 AMOS MOSES 8 
Jess Reed (Chet tokens). RCA Victor 47.9904 

61 63 BIG LEG WOMAN 
(With a Short, Short Mini Skirt) 8 

Isrul Tolbert (C. A Warren), Warren 106 

- STOP THE WAR NOW 1 

Edwin Starr (Norman Whitfield), Gordy 7104 

11, 83 BORN TO WANDER 2 

Hare Earth (Tom Baird). Rare (0Mh 5021 
(Motown) 

64 68 ALL I HAVE 5 
Moments (George Kerr & Sylvia), Slang 5017 

65 71 PARANOID 4 
Black Sabbath (ROdg« Hain), 

Werner Bros. 7437 

66 54 WHO NEEDS YA 6 
S eppenwoI (Richard Podalor), 119n11111 4261 

Record Indwery Assodetloe Of America 
su codification of es "million sellez" 

(Seat Indicaud by IANt.) 

yp,I TITLE, Weeks On Chart 
3 wi 401101 (Producer) Label, Number (Distributing Label) 

67 52 KING OF ROCK & ROLL 9 
Crow (bob Monaco), AMMM 125 

68 74 RUBY TUESDAY 3 
Melanie (Peler Schekeryk), Buddah 202 

78 PRECIOUS PRECIOUS 3 
Jackie Moore (David Crard.d), Atlantic 2663 

70 70 CAROLINA IN MY MIND 6 
James Taylor (Peter Asher). Apple 1805 

71 72 WHEN THE PARTY IS OVER 4 
Robert John (George Tobin), A4M 1210 

86 SOMEBODY'S WATCHING YOU 2 

Little Sister (Shy Stone), Stone Flower 9001 (Atlenik) 

73 76 AMAZING GRACE 2 
Judy Collins (Mark Abramson), Slekre 45709 

74 77 GYPSY QUEEN, Part I 3 
Gypsy (Enrico Rosenbaum. Jim Walsh Glen 

ace P), 
75 75 BLACK NIGHT 3 

Deep Purple (Deep Purple), Weider Bros. 7405 

76 81 FLESH AND BLOOD 2 
Johnny Cash (Bob Johnston), Columbia 445269 

77 79 I CAN'T GET NEXT TO YOU 5 
Al Greene (Al Greene.Wlllle Mitchell). Hl 2182 

(London) 

TA's 85 MEAN MISTREATER 2 
Grand Funk Railroad (Tart' Knight), Capitol 2996 

89 HEARTBREAK HOTEL 2 
Frigid Pink (Pink Unlimited 6 Wnny Testa), 

Perrot 352 (Leaden) 

- CHURCH ST. SOUL REVIVAL I 
Tommy lames (Tommy lames & Bob King), 

Roulette 7093 - YOUR TIME TO CRY 1 

Joe &mon (loan Richbourg 6 I. Simon), 
Soring 108 (Polydor) 

82 82 WHITER SHADE OF PALE 2 
R. 0 Greeves ( Ahmet Edegun), Mco 6789 

83 91 MAGGIE 3 
Radborte (Lout Vegas 6 Pale Welding), 

Epic 510670 (Cotumbial 

84 84 COAL MINER'S DAUGHTER 3 
Loretta Lynn (Owen Bradley), Dec. 32749 

85 88 SING HIGH SING LOW 3 
Anne Murray (Brian Ahem), Capitol 2988 - BRIDGET THE MIDGET 

(The Queen of the Blues) 1 

Ray Stevens (Ray Stevens), Bamaby 2024 
(Columble) 

100 EVERYTHING IS GOING TO BE 

ALRIGHT 2 
Teem., A Vmed.!. (Jim Casally/Teegerden & 

Vamrinkle), Westbound 171 (Loos) - THEY CAN'T TAKE AWAY OUR MUSIC 1 

Eric Burden & War (Jerry Goldstein). MGM 14196 

89 90 KEEP ON LOVING ME 
(You'll See the Change) 3 

Bobby Bland (Don Davis), Duke 454 - ARE YOU MY WOMAN 1 

Chi.lites (Eugene Record), Brunswick 55442 

91 92 WE GOT TO LIVE TOGETHER 2 
Buddy Mlles (Rabin McBride 6 Buddy Miles), 

Mercury 73159 

92 - (Do the) PUSH & PULL (Part I) 1 

Rulus Thomes (Al Bell & Tom Nixon), Stu 0079 

93 93 WRAP IT UP 2 
Archie Bell 6 The pelts (Dave Crawford 6 

B rad Shapero), Atlantk 2768 

94 - GOD BLESS WHOEVER SENT YOU 1 

Originals (Clay McMUrrey). Soul 35079 

95 96 FREE TO CARRY ON 3 
Sandpipers (Bob Alcìvr), A&M 1227 

96 98 PM SO PROUD 2 
Main ingredient (Sihester, Simmons, McPherson), 

RCA Vida 74.0401 

97 97 SATIN RED 8 BLACK VELVET WOMAN 2 
Dave Mason (Tommy Limp.), Blue Thumb 7117 

(Capitol) 

98 99 AFTER THE FEELING IS GONE 2 
Five Flights Up (oho Florae). T. A. 207 (Bell) 

99 - BURNING BRIDGES 3 
Mike Curb Cnpegalion (Perry TenIA. 

MGM 14151 

100 - THIS LOVE IS REAL 1 

Leckie Wilson (Paul Davis), Brunswick 55443 
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Per Week Ending 
December 19, 1970 

o o 
.1) 

Compiled from Nation.) RAMI 
Stores by the Music Pepulanty 

Than Department and the 
Record Madder Research 
Department of Billboard. 

66 

* 
tSeTAnR 9 

p9 L RR EpRr-ellePrt's ....,:1,:r. IaS 

d 
,,,,;01% 

fos 

r 

:lc: wreeeeal: 

Awarded RIAA seal for salts N 1 Millen dollars + 

I e 

ma aelu,e, leeel. R A seal 

audit available and optional to all ma.Nactwers. (Seal i 

z 
A indicated with red bullet). 

5 Title, Label, Number (Distributing Label) ; 

1 SANTANA 

Columbia KC 30130 

* 5 SLY & THE FAMILY STONE i8 Greatest lilts 
E91c KE 30325 (Columbia) 

3 2 LED ZEPPELIN III 
Atlantic SD 7201 

* 7 STEPHEN STILLS 
Atlantic SD 7202 

9 

4 

**- GEORGE HARRISON 
All Things Must Pass 
Apple STCN 639 

6 3 CARPENTERS 
Close to You 
AGM SP 4271 

14 

* 8 GRAND FUNK RAILROAD 
Live Album 
Capitol SWBB 633 

3 

8 6 JACKSON 5 
Third Album 
Motown MS 718 

* 10 JESUS CHRIST, SUPERSTAR 
Various Artists 
Dacca DOS, 7206 

13 

10 4 JAMES TAYLOR 

Sweet Baby James 
Werner BrOS. WS 1843 

41 

11 11 THE PARTRIDGE FAMILY ALBUM 8 
Bell 6050 

* 14 ISAAC HAYE * 
Ent Enterprise NS 1014 (Stex/VOh) 

3 

lg 15 NEIL DIAMOND 

"' Tap 
Root Manuscript 

UNI 

14 12 CREEDENCE CLEARWATER REYWAL 22 
Cosmo's Factory 
Pentasy 8402 

15 16 CHICAGO 
Columbia KGP 24 

45 

16 18 DEREK & THE DOMINOS 
Layla 
Ateo SD 2 -704 

B 

17 13 NEIL YOUNG 
After the Gold Rush 
Reprisa RS 63113 

18 9 BOB DYUN 
New Morning 
Columbia KC 30290 

14 

* 22 STEPPENWOLF 7 
ABC /Dunhill D50 50090 

5 

20 19 ROLLING STONE 
Get Yer Yo-Ve s Dull 
London NM 5 

30 

* 78 THREE DOG NIGHT 
W Naturally 

Dunhill DSK 50088 

2 

22 24 NEIL DIAMOND 
GOld 
Uni 72004 

18 

23 25 ELTON JOHN 
Uni 79090 

12 

33 BLACK SABBATH 
Warner Bros. WS 1871 

17 

25 17 WOODSTOCK 
Soundtrack 
Cotillion SD 3300 

29 

26 28 CURTIS MAYFIELD 

Conant CRS E005 ((Udall) 

12 

1 29 JUDY COLLINS 
8Y Whales 8 Nightingales 

Elektra EKS 75010 

3 

* 34 RADFINGER 
W No Dice 

Apple ST 3367 

4 

4` 40 JEFFERSON AIRPLANE 
7N Worst of 

RCA Victor LSO 4459 

30 20 GUESS WHO 
Share the Land 
RCA Victor LSP 4359 

31 35 TEMPTATIONS 
Greatest Hits, Vol. Il 
Gordy GS 954 (Motown) 

32 26 WHO 
Tommy 
Detta DXSW 7205 y 52 RAY PRICE 

W For the Good Times 
Colorable C 30106 

2 

10 

13 

66 

15 

34 36 CROSBY, STILLS, NASH B YOUNG 36 
Deja Yu 
Atlantic SD 7200 

35 32 GRAND FUNK RAILROAD 
Closer to Home 
Capitol SKAO 471 

24 

V 3 

r 
77 

*63 
NE 

38 23 

39 21 

40 41 

41 30 

42 31 

43 27 

44 42 

45 47 

46 46 

47 48 

48 3B 

49 49 

50 39 

51 37 

52 54 

53 56 

54 57 

55 59 

56 60 

64 

58 50 

59 51 

72 
3A 

61 55 

nt 75 

63 45 

64 68 

76 

66 62 

67 61 

0G 58 

1 81 
M'( 

70 53 

TRÌesle6el, Numb (Distributing Lobel) 

t 
á 

; 
1 1 

gA11113í Title, label, Number (gttribufinq labe 

TEN YEARS AFTER 
Watt 
Deem ODES 18050 

2 
Td[ 

82 SUPREMES 9 
New ays 

6 Motown tS 720 
Love e 

ELVIS PRESLEY 
That's the Way It Is 
RCA Victor LOP 4445 

2 72 44 FREE 16 
Fire Water 
A6M SP 4266 

TOM JONES 
I (Who Have Nothing) 
Parrot SPAS 71039 (London] 

6 73 73 JOAN BAEZ S 
The First 10 Years 
Vanguard vs0 6560 

JOE COCKER 
Mad Dogi & Englishmen 
AGM SP 6002 

16 74 65 ELVIS PRESLEY 5 
Almost in Love 
RCA Camden CAS 2440 

BYRDS 
(Untitled) 

G 30127 

10 ltt - DOORS -13 
Elaktra 505 74079 

76 69 FLEETWOOD MAC 
Kiln House 
Reads. RS 6408 

MOODY BLUES 
A Question of Balance 
Threshold TOS 3 (London) 

15 

77 43 16 
Stage Fright 
Copilot ST 425 

& B. KING 
Indianola Mississippi Seeds 
ABC ARCS 713 

30 

78 84 FIFTH DIMENSION 
Portrait 
Bell 6045 

BOBBY SHERMAN 
With Love, Bobby 
Metromedia KMD 1032 

79 66 JAMES TADY 12 

BLOOD, SWEAT & TEARS 3 
Colmnbie KS 30090 

23 

IM 67 NEIL DIAMOND 15 
Shin 
Bony 221 

JOHNNY CASH SNOW 
Columbia KC 30100 

6 

TRAFFIC 
John Barleycorn Must Die 
United Anise GAS 5504 

24 81 83 ANDY WILLIAMS SNOW 
Columbia KC 30105 

82 85 THE SESAME STREET BOOK & 

RECORD 22 
Original 1V Cast 
Columbia CS 1069 

DIANA ROSS 
Everything Is Everything 
Motown MS 724 

S 

ALLIRAN BROTHERS BAND 
Idlewild South 
Arco SD 33342 

9 
83 116 WHO 30 

Live at Leeds 
Dacca DL 79175 

114 70 RARE EARTH 24 
Ecotone/ 
Ram Firth RS 514 (Motown) 

TIMI HENDRIX, BUDDY MILES & 
BILLY COT 

yy55 

Capi of STA) 4472 

34 

85 80 YORNGBLOODS 
Rock Festival 
Warner Broa. WS 1978 SUGARLRAF 

Liberty LW 7640 
19 

86 74 BEATLE 29 
Let It An 
Apple AR 24001 ARLO GUTHRIE 

Washington County 
Repris. RS 6411 

7 

87 71 OTIS REDOING /JIMI HENDRIX 
EXPERIENCE 1 4 
Reprise MS 2029 SIMON & RARFUNKEL 

Bridge Over Troubled Wider 
Columbia KCS 9914 

45 

88 88 NITTY GRITTY DIRT BAND 3 
Uncle Charlie 8 His Dog Teddy 
Liberty ISI 7642 JOHN NATAL 

U.S.A. Union 
Polydur 24.4022 

9 

89 95 KENNY ROGERS & THE RRST EDTNON 8 
Tell It All Brother 
Reprise RS 6412 ROBERTA FLACK 

Chapter Two 
Atlantic 50 1569 

17 

90 92 
lu RA 

67 
al CS 9781 

BLOOUROCK II 
Capitol ST 491 

91 100 SMOREY ROBINSON & THE MIRACLES 9 
Pocketful of Miracles 
Tamia TS 306 (Motown) 

GLEN CAMPBELL 
Goodtime Album 
Capitol SW 493 

12 

92 93 RARE EARTH 54 
Get Ready 
Ran Earth RS 507 (Motown) 

PINK FLOYD 
Atom Hurt Mother 
Harvest SKAO 382 IC40011 

7 

93 96 THREE DOG NIGHT 34 
It Ain't Easy 
Dunhill DS 50078 

SAVOY BROWN 
Looking In 
Perrot MS 71042 (London) 

10 

ISAAC HAYE 
Movement 
Enterprise ENS HMO tStax/Valtt 

36 
S4 89 CHARLEY PRIDE 23 

10th Album 
RCA Victor LW 4367 

95 97 CANNED HEAT 15 
Future Blues 
Liberty LOT 11002 

GRATEFUL DEAD 
American Beauty 
warner Bros. WS 1893 

2 

96 103 FIFTH DIMENSION 32 
Greatest 

City 
Hits 

33900 (Libetry/IJneed 
Artists) 

FOUR TOPS 
Still Waters Run Deep 
Motown MS 704 

37 

EMITE RHODES 
Dunhill DS 50089 

2 97 90 CHICAGO TRANSIT AUTHORITY 84 
Columbia GP 8 

MME BROWN 
See Machine 
King ES 7.1115 

15 98 79 MEDIA FRANKLIN IS 
Spirit In the Dark 
Atlantic SD 8265 

JAMES GANG 
Rides Ag 
ABC ABC3 

ain 
711 

22 99 99 RINGO STARR 10 
Beauceups of Blues 
Apple SMAS 3366 

NANCY WILSON 
Now I Am a Woman 
Capitol ST 541 

4 300 87 IRON BUTTERFLY 17 
Metamorohos6 
Atoo SD 23339 

ANNE MURRAY 
Snowbird 
Capitol ST 579 

12 101 102 STEPPENWOLF 36 
Live 
Dunhill DS 50075 

BUDDY MILES 
Them Chengas 
Mercury SR 61280 

24 102 91 WILSON PICKETT 12 
In Philadelphia 
Atlantic SD 9376 

GYPSY 
Metromedia ORD 1031 

Il 
103 94 BREAD 20 

On the Waters 
Elektre ENS 74076 

DIONNE WARWICK 
Very Dionne 
Scepter SPS 587 

2 104 106 MELE HAGGARD & THE STRANGERS 22 
Eighth,' Side of Me 
C.oltol ST 451 

BUDDY MILES 
We Got to Live Together 
Mercury SR 61313 

6 
105 108 ERIC CUPTON 22 

Arco SD 33.329 

(Continued on page 68) 
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chartbusters 

SOMEBODY'S 
WATCHING YOU 

LITTLE SISTER 
Produced by Sly Stone for 

Stone Flower Productions Inc. 

-its'111111 VItati\MIll 9001 
Distributed by Atlantic Records 

PRECIOUS 
PRECIOUS 

JACKIE MOORE 
Produced by Dave Crawford 

IÌ ÑJ 
t231mEi 2681 
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Billboard 
Continued (rom page 66 

0 
POSITIONS 106 -200 

1 1 
AllTlff 

Ti1le, Ubel, somber (Distributing label/ 
' 
3 

11 

H 
eu 

ACTIST 
Title, Label, Number (Distributing Lebel) R 

lelf 

a,SUNI, Nlanber (Distributing Label) 3 

106 104 VENTURES 
lOth Mntversery Album 
Llbenl LST 39000 

136 150 CHARLEY PRIDE 
Best of 
RCA Victor LSP 4223 

00 170 174 EASY RIDER 6B 

Dunhill DOS 50063 gapes, Write 
61ÚA 20261 

107 111 ENGELBERT NUMPERDINCK 

P11NI PAS 71033 Loonndon) 

24 139 139 SEALS 6 CROFTS 
Down Home 
TA 5004 (Belli 

8 

171 170 DAVE MASON 25 
Alone Together 
Blue Thumb Ors 19 (Capitol) 

106 113 NEIL YWNO 6 CRAZY HORSE 
Everybody Knows This Is Nowhere 
ROOM RS 6349 

59 140 138 BEATLES 

Appley O3SO303 ( Capitol) 

82 

172 172 AL MARTINO 4 
My Heart Sings 
Capitol ST 497 109 98 MELANIE 

Leftover Wine 
euddeh DOS 5066 

13 
Y41 

- HENRY MANCINI 
Mancini Country 
RCA Victor LOP 4307 173 176 JOHNNY CASH 

World of 
Columbia CP 29 110 105 LED ZEPPELIN II 

Atlantic 00 8236 
59 DTJ 

167 HEINTJE 
Mama 
MGM 5E 4739 

3 

174 178 B. J. THOMAS 
Most of All 
4epler SPS 586 

111 110 PAUL MCCARTNEY 
McCartney 
Apple STA0 5363 (Capitol) 

33 143 147 11M NABORS 
Everything Is Beautiful 
Columbia C 30159 

16 

175 155 GRATEFUL DEAD 26 
Workingman's Dead 
Warner Bros. WS 1869 

112 112 BUTCH CASSIDY & THE 
SUNOMkE KID 
Burt Bacharach /Soundtrack 
AIM SP 4227 

56 144 140 THREE DOG NIGHT 
Wee Captured Uve at the Forum 
Dunhill OS 50068 

56 

176 185 JAKE HOLMES 
So Close, So Very Far to Go 
Polydon 244034 113 101 10E 6 TINA TURNER 

Workin' Together 
Liberty LOT 7650 

3 145 145 GARY PUCKETT 0e THE UNION GAP 

Greatest Hits 
Columbia CS 1042 

24 

1n'( 
194 MYSTIC MOODS ORCHESTRA 4 

foRVAns 
Phlips 

sh 
PNS 

Mut 
600.247 IMemaryl 114 114 BEST OF THE ARCNIES 

Kirshner KES 109 
4 146 143 PETER PAUL 8 MARY 

10 Years Together 
Warner Bros. BS 2582 

27 

178 154 DANNY DAVIS 8 THE NASHVILLE 
BRASS 8 
Down .Homers 
RCA Victor LSP 4424 

-al 
1W 

MERLE HAGGARD 
A Tribute to the Best Damn Fiddle 
Player in the World (Or My Salute 
to Bob Wills) 
Capitol ST 638 

t 
147 144 DIANA ROSS 

Motown MS 711 
24 

- JOHNNIE TAYLOR* 

Oros 

ISS 22003322 

1 179 182 THE GEIE CHANDLER SITUATION 8 
Mercury SR 61304 116 109 JACKSON 5 

ABC 
Motown MS 709 

29 

149 126 LINDA ROHSTADT 
Silk Purse 
Cephol ST 407 

9 180 183 QUINCY JONES 16 
Gula Meted 
/AM SP 3030 117 117 QUICKSILVER MESSENGER SERVICE 

Just for Love 
Capitol SKAO 498 

18 

150 152 MOODY BLUES 
On the Threshold of a Dream 
Remo DES 18025 (Loads) 

81 181 177 Fß1110 PINK 8 
Defrosted 
Parrot PAS 71041 (London) 118 118 THE LAST POEMS 

Douglas 3 (P.I.P.) 
27 

119 123 FRANK LAPPA 
Chonga's Revenge 
Binan / Reprisa MS 2030 

151 151 HAIR 
Original Cast 
RCA Victor LOC 1130 IMI; ISO 1150 Is) 

125 182 173 'CREEDENCECLEIRWATER REVIVAL 64 
Willy A the Poor Boys 
Fantasy 8397 

120 122 SLY 6 THE FAMILY STONE 
Stead 
Epic BN 26436 IColumb!el 

87 152 156 DONOYM P. LEITCH 
Janus 026 3022 

6 183 128 FOUR TOPS 10 
Changing Times 
Motown MS 721 

121 121 CROSBY /STILLS /)ASH 
Allende 50 1229 

153 162 IRON BUTTERFLY 
Ina -Gad daDa Vida 
Atoo SD 33.250 

127 
184 184 KLOWNS 2 

RCA Victor LOP 4438 

122 119 BURT BACHARACH 
Make It Easy on Yourself 
AGM SP 4109 

68 
IMI 

179 MMES DAVIS AT FILLMORE 
Columbia G 30003 

2 185 175 BEST OF BRETT SAINTEMARIE 7 

123 124 FOUR TOPS & SUPREMES 
The Magnificent Seven 
Motown MS 717 

10 
155 159 DIONNE WARWICK 

I'll Never Fall in Love Again 
Scepter SPS 581 

34 
186 125 RONNIE DYSON 16 

(If You Let Me Make Lova Ta 

Tou 
Ten) Then) Can't I Touch You? 

C 124 132 TAMMY WYNETTE 
The First lady 
Epic E 30213 (Columbia) 

156 148 GUESS WHO 
American Woman 
RCA Victor LOP 4266 187 146 DREAMS 4 

Columbia C 20225 
125 129 JETHRO TULL 

Benefit 
Reprise RS 6400 

33 157 157 CHARLES EIIRLAND 
Bleck Drops 
Prestige PAST 7815 

S 

188 190 I WALK THE LINE 2 
Soundtrack/Johnny Cash 
Columbia 530397 126 107 ELVIS PRESLEY 

Elvis' Worldwide 50 Gold Award 
Hits, Vol. 1 
RCA victor LPM 6401 

18 158 149 CONWAY TWITTY 
Hello Ondin' 
Cerea 0) 75209 

25 

189 192 REDEYE 
Games 
Pentagram PE 10003 (VIraA1CA) 159 

160 

166 

168 

MERLE HAGGARD 8 THE STRANRERS 42 
Okie From Muskogee 
Capitol ST 354 

127 135 GRATEFUL DEAD 
Vintage Dead 
Sunflower SUN 5001 (MGM) 

8 190 142 LIVGSTON TAYLOR 20 
Capricorn 

IN 
50 35.334 (Ateo) 

CREEDENCE CLEARWATER REVIVAL 
Green .River 
Fantasy 8393 

67 
128 115 NEIL DIAMOND 

Greatest Hits 
Bang 219 

30 191 141 TEMPTATIONS 18 
live at London's Talk of the Town 
Gordy GS 953 Motown) 161 160 MELANIE 

Candles In the Rein 
Budder BOS 5060 

33 
129 127 BLOOD, SWEAT 8 TEARS 

Columbia CS 9720 
99 192 - BOOKER T i THE Ms 4 

Greatest Hits 
Was Srs 2033 **- 

131 137 

132 133 

PAUL KANTER 6 THE JEFFERSON 
STARSHIP 
Blows Against the Empire 
OCA Victor LSP 4448 

43 

162 158 ISMC HAYES 
Hot Buttered Soul 
Enterprise ENS 1001 (Sert/VOW 

76 

193 193 100 PROOF AGED IN SOUL 2 
Somebody's Been Sleeping 
Hot Wan HA 704 

( Buddeh) 163 164 GRASS ROOTS 

More Golden Grass 
Ounh(II OS 50087 

0 
PUP WILSON 
The Devil Made Me Buy This Dress 
Lime David Lh 1000 

194 - PEGGY LEE 
Make It With You 
Capitol ST 622 164 120 FUNKADELIG 

Free Your Mind 
Deans) 

8 
GRAND FUNK RAILROAD 
Grand Funk 
Capitol 51fÁ0 406 

47 
195 197 FARQWHR 3 

Elektra EKS 74015 
165 130 STEVE MILLER BAND 

Number 5 
Capitol SKA0 436 

22 
133 116 SHIRLEY BASSET 

Is Really Something 
United Artists VAS 6765 

10 196 196 RAY STEVENS 
Unreal! 
earnaby Z 50092 (Co(umbie) 

134 134 BIG BROTHER & THE HOLDING 
COMPANY 
Be a Brother 
Columbia C $0222 

gW 
200 CHRISTIE 

Yellow River 
Epic E 30403 (Columbia) 

2 

197 
RCA Victor LOP 4457 

167 171 DEEP PURPLE 
In Rock 
Warner Bros. WS 1677 

15 

135 136 CHAIRMEN OF THE BOARD 
In Session 
Invlctus SKAO 7304 (Capitol) 

4 198 198 LAWRENCE WELK 2 
Candida 
Rermod 8093 168 180 ON A CLEAR DAY YOU CAN SEE 

FOREVER 
Soundtrack 
Colombia O 30086 

22 136 

*7W 

131 BOBBY SHERMAN 
Here Cores Bobby 
Metromedia MD 1828 

37 199 199 STAIRSTEPS 2 

Step By Step 
66 

By Step 
OU6000 BDS 50 - DAWN 

Candida 
Bell 6052 

169 169 DOORS 
Absolutely Uve 
Elektra ENS 9002 

20 200 - RYAN'S DAUGHTER 
Soundtrack 
MGM ISE 27 ST 

68 
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Late News 

1 CTV Is Seen Joining Hands 
Continued from page 1 Gelfman also sees coexistence 

between cartridge TV and the 
Tcicplayer was unveiled in De- movie industry, and suggests 
cember 1968. that CTV can help expand moo- 

The source said, "Dr. Stanton ies by improving the sophistica- 
believes that cartridge TV will lion of its audiences. 
be a welcome additive, not only Irving Slimier, president of 
to broadcast television but to Optronics Libraries, said, "Car - 
the movie industry as well. Be- tridge TV is a very personal 
cause of the diversified areas medium, while broadcast TV 
covered by both mediums there beams to the masses, and herein 
is every reason to believe there 
will be happy and peaceful co- 
existence " 

Richard Elkus of Ampex 
Cartrivision also endorsed Good - 
man's comments on coexistence. 
He said, "We believe that CTV 
will make its inroads in spe- Continued from page 1 

cialized areas like education, 
sports, How -to, and other similar 
projects. It will, however, take 
a back seat to commercial tele- 
vision in news and entertain- 
ment. 

Elkus further pointed out that 
broadcast television would play 
a major role in the success of 
record facilities found in some 
CTV systems. 

He continued, "The CTV in- 
dustry never envisioned the ob- 
solescence of either broadcast 
television or movies, and we 
think that all the mediums will 
live together, grow together and 
complement each other." 

Natural Adjunct 
Sam Gelfman, vice president, 

Avco Cartrivision, feels car- 
tridge TV can do a lot for 
broadcast television and vice 
versa. He sees one medium as 
being a natural adjunct to the 
other, and discounts as insig- 
nificant possibilities of overlap- It is interesting to compare 
ping of efforts. the music and record costs of 

lies the major difference between 
the two mediums. As a result 
one becomes a natural adjunct 
to the other." 

Slimier also pointed out that 
broadcast television culls the 
bulk of its audiences from peo- 
ple under 17 and over 30. "The 
cartridge TV medium will natu- 
rally address itself to this 17 

to 30 audience," he said. 

FCC Bares Programming, 
Licensing Cost Figures 

revenue was $1,085,000,000. 
Before tax, profits were 510,- 
800,000, and expenses totaled 
$985 million. FM revenues for 
1969 rose nearly 27 percent 
over 1968, reaching $67.4 mil- 
lion, but over -all, 69 percent of 
independent FM's reported 
losses. 

As a percentage, the music 
licensing fees for the AM ser- 
vice came to less than 3 per- 
cent of the total expenses for 
the industry, although the re- 
corded music programming is 
estimated to generate between 
at least 75 or 80 percent of 
radio revenues. 

The $4,568,000 costs of rec- 
ords and transcriptions in the 
AM service amounted to less 
than half of 1 percent out of 
the industry's total expenses for 
1969. 

Alleges Underpayment 
Continued on page 3 

ATV publishing company and 
this in turn has been contested 
by Dick James' U.S. company 
and at present is the subject of 
another legal dispute. 

Dick lames, whose Dick 
James Music company is re- 
sponsible for the management 
of Northern Songs here under 
a deal which expires in 1973 - 
as does the Lennon and McCart- 
ney writing contract with the 
company - declined to com- 
ment. 

A further wrangle over the 
Lennon album has developed be- 
tween EMI and Apple over the 
lyrics of the songs "Working 
Class Hero" and "1 Found Out" 

Although the U.S. album has 
the lyrics of all the songs print- 
ed on the inner sleeve, EMI 
plans to delete three words 
from the lyrics from the two 

songs which it considers to be 
in bad taste. In their place will 
be the legend "omitted at the in- 
sistence of EMI." 

Trousers Set for 
Fordham Date 

NEW YORK - Trousers, 
Happysad Records first group, 
will perform and preview their 
first LP on WFUV -FM, Ford - 
ham University, Monday (14), 
from 11 p.m, -I a.m, on the 
Jack Smith Show. The show will 
be filmed by David Seth Produc- 
tions. "We are placing the 
Trousers on FM college radio 
stations because we think this 
will give us the best exposure 
in the market we are going 
after," said Ed Fox, co-founder 
of Happysad Records. 

MIKE CURB, tell, president of MGM Records, greets Steve White of 
NBC's "Monitor." at a press party held at the Four Seasons, New 
York, to herald Chevrolet's ABC-TV special, 'The Changing Scene," on 
which Curb appears with the Mike Curb Congregation, 

70 

the billion- dollar radio broad- 
cast industry with other costs 
attributed solely to program- 

ing, in the FCC's historic 
breakout. Payments of perform- 
ance and program rights other 
than music came to $10,898,- 
000. Payments to outside talent 
were only $7,370,000 while 
payments to employees in pro- 
gramming (many deejays and 
others claiming talent status) 
were $182,478,000. A category 
listed as "all other program ex- 
penses" cost the AM stations 
$30,864,000 - which was al- 
most as much as music licens- 
ing and record - transcription 
categories together. News ser- 
vices cost $17.9 million, stations 
reported. 

The total program costs for 
the AM service came to over 
$281 million, with music licens- 
ing less than 10 percent of all 
AM programming costs in the 
service which brought in over 
90 percent of the $1,085 million 
in revenues. 

In separating out the AM and 
FM financial data, the FCC re- 
port includes in the AM service 
2,860 AM -only stations and 
1,334 AM -FM combination sta- 
tions. It excludes 179 FM sta- 
tions which are associated with 
AM's but reported financial 
data separately. 

Data for the 1969 FM service 
includes these 179 FM partners 
of AM's which reported sep- 
arately, and the 442 independent 
FM stations. 

In the FM service, program- 
ming costs for 1969 showed 
music licensing fees of $1,078,- 
000, and "other performances 
and programming rights" fees 
of $311,000. Costs of records 
and transcriptions were $413: 
000. (Note: FCC's report does 
not give exact breakout of just 
how much of this is in records, 
but staffers says, "Largely music 
recordings. ") 

Payments to outside talent on 
FM programming in 1969 were 
$200,000, and other program 
expenses not in music licensing, 
recording or talent or news 
(which cost $663,000), came to 
the substantial total of $1,176,- 
000, exceeding combined costs 
of music licensing and records. 
Total of all program costs for 
FM service in 1969. including 
employees in programming. to- 
taled $13,473,000. 

'Ryan's Daughter' 
Track Out on MGM 

NEW YORK -MGM Rec- 
ords has released the original 
soundtrack of "Ryan's Daugh- 
ter," which features the mu- 
sic of Academy Award -winner 
Maurice Jarre. MGM Records 
president Mike Curb is setting 
up extensive promotion in Los 
Angeles and New York record 
stores. Jarre also worked on 
the music for "Doctor Zhivagti" 
and "Lawrence of Arabia." 

By ED OCHS 

TO SAY that We -those who rock and those who do not- 
live in two different worlds is kind of an embarrassing apology. Of 
course, we live in one world, right? Not right now. And for many 
young bodies and souls and spirits, for those who believe, the 
essential desire to protect one's mind from being boxed in, squared 
off, occupied and finally taken away has become a steeper matter' 
of freedom, "a word I rarely use without thinkin'," sang Donovan. 
Short time has fooled, with the Beatles' parting ambiguity of "Let 
It Be" suggesting that for about 70 per cent of the record- buying 
public it probably means "Live and let live" and an angry "never 
the twain shall meet." The Soft Heads and the Hard Heads. It is 
into these tense corridors, Third World tunnels and auras, and 
changing emotions that the disk business passes and plunges, 
its neurological wires crossed, mixing the cerebral ecstasies of 
flowering rock with the inevitable agonies of taking, always taking. 
Let go! Sure, a trend of resurgence and rediscovery of American 
folk music forms may be the reason Columbia speaks from a pOsi- 
lion of strength (in brassy, but similar arrangements), and maybe 
the British influence on rock creativity has ebbed some back to 
England, for recharging perhaps. But together, the major manu- 
facturers all know, occasionally sweat out and usually hate, the 
fact that they are at once racing for some kind of economic 
survival, reproducing the cancer of debilitating competition, and re- 
enlisting in their own private hells. The hollow backlash coming 
on the heels of Agnew's criticisms and MGM's drug encore camou- 
flage sloppily the disk biz's naked need for rock, for honest self - 
criticism, even love. But it's still selling that rock music fast & 
furious, as rumors of major rock groups about to form their own 
labels are something else in the air. 

What in the World 
Visions of word -of -mouth utopias, biblic brotherhoods and 

the meaning of a sunburst are brighter now, crisper than grass, 
divorce and pop -time street people, as 'spaced, far out and right 
there' have moved in on 'stoned, heavy and right on,' while tapes 
and socialism are the wave of the future. The sound? Call it folk 
or country or pop if you prefer, "white gospel" is the local joke, 
for it often seems to be a complete synthesis, even a basis, of 
every endearing harmony. Yet different with the strength of re- 
newal in a new day, December, 1970, offering rare and healing 
sensations of destiny and design, beautifying the changes some 
people would call their indiscretions. The music. Enforced with 
a fresh, more complete understanding of mass media and how to 
use it for a new generation of spirit and soul together are Dylan, 
Van Morrison, George Harrison, "Snowbird" Anne Murray from 
Spring Hill, Nova Scotia, and Neil Young, who has mastered a 
genre of dynamic lyricism so pleasantly programmed it "turns you 
around." Dylan is a brilliant fact; Neil Young is the bright light 
of now, and it works beautifully! Thanks in advance to the "clean, 
clear" spokesingers (Gene MacLellan, Brent Titcomb, Bruce Cock- 
burn, Peter Cornell, Bob Carpenter, who David Briggs is recording 
for A &M) from Toronto to Vancouver, by which I mean Canada. 
All have the feeling to their souls that there's a song we all can 
sing. Even as Lennoñ s solo album, a grim, cathartic theatre for 
the revelations of psychiatry and the influence of Yoko Ono, cries 
"the dream is over,' it positively and personally confirms a new 
fertility from which dreams arise. Intense? No, hypnotic as the 
common chord, signaling that we all can and should make music 
picking, blowing, humming, moving, believing, sitting still and turn- 
ing anxiety into laughter. While listening or flying to these new 
ideas of heaven, here and now. So don't go away disappointed, hold 
on. The musicians are still playing, and laughing at our games, 
and even though this band is winding down on whatever medicine 
or madness, nobody's getting up to leave. But can all the King's 
horses and all the King's men ever put rock back together again? 
The anger of this rock generation has turned to hope, not for tem- 
porary peace from constant war, but for new bursts of creative 
energy to spread the word that everyone I know is doing what 
they can. 

Car Tapes, Alltapes Deal 
LOS ANGELES -Car Tapes, 

tape equipment manufacturer, 
and Alltapes, Chicago - based 

tape and record distributor. 
have set up a joint venture to 
service retail chain and inde- 
pendent dealers. 

Montgomery Ward will be 

the first national chain to take 
advantage of the cooperative 

sales and service effort. The 
co-venture will service the re- 
tail chain across the U.S. 

Alttapes will concentrate on 
tape, records. tape accessories, 
and in -store service, while Car 
Tapes will specialize in manu- 
facturing and distribution of 
auto 8 -track players and a 

compatible 8 -track / cassette 
unit. 

Burke Forms Label in L.A. 
LOS ANGELES - Sonny contemporary and middle -of- 

Burke has formed a record com- the -road fields. 
pony, Daybreak. The label was An office will be opened here 
Initially set up to record two early next year, with plans also 
Christmas songs by Bing Crosby. calling for sales and promo- 

Burke, who left Warner Bros.- tional personnel. Art Grobart 
Reprise, Sept. I after seven of Discount Record Center 
years, plans releasing 12 LP's stores and Iry Pinensky of 
next year and possibly 24 Hawaii are assisting Burke in 

singles. Product will cover the setting up record distribution. 
DECEMBER 19, 1970, BILLBOARD 
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Buddy Miles' new single 
"We Got To Live Together" (73159) 
from the album of the same name. 

SR -61313 
Musicasselle -MCR4- 61313; El-Track-MU-61313. 

Single: #92 on Not 100 Chart* 
Album: #14 on Soul LP Chart* 

#53 on Top LP Chart* 

'December 12,1970 Billboard. 

From The Mercury Record Corporation Family or Labels / Mercury Philips Smash Fontana Limelight Intrepid Peachtree Virtue Mister Chand 
A Product 01 Mercury Record. Productions, Inc. / 35 East Wacker Drive, Chicago, Illinois 60601' / A North American Philips Company 

Copyrighted material, 
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JOHN LENNON 
PLASTIC ONO BAND 

1. MOTHER + 
(John Lennon) 

2. HOLD ON 
(John Lennon) 

3.1 FOUND OUT 
(John Lennon) 

4. WORKING CLASS HE 
(John Lennon) 

5. ISOLATION 
)John L 

Produced 
,A 

end 

:.rirtie7 .. iiii 11 

1. MOTHER + 
(John Lennon) 

2. HOLD ON 
(John Lennon) 

3.1 FOUND OUT 
(John Lennon) 

4. WORKING CLASS HE 
(John Lennon) 

5. ISOLATION 
[John L npds 
Produced, 

MatIon IMuutl Ltd 
NrK/BM1 

1.MOTHER r 
(John Lennon) 

2. HOLD ON 
(John Lennon) 

3. I FOUND OUT 
(John Lennon) 

4. WORKING CLASS HE 
(John Lennon) 

E. ISOLATION 
(John Lennon) 
Produced 

and 
Reno 

JOHN LENNON 
PLASTIC ONO BAND 

Stereo 
SW 3372 

IS15 2.3332) 

Side Two 

1.REMEh1nno n4kI ÏÑ ¡Ó.,ÌÚ.r rnvi 
(John Lennon( 4:29 

2.LOVE 
(John Lennon) 3:1 

3.WELL WELL WELL 
(John Lennon) 5:52 J 

4. LOOK AT ME 
(John Lennonl 2:49 

5. GOO 
(John Lennon) 4:04 - 

MY MUMMY'S DEAD 
(John Lennon) 0:40 

Produced B and Yoko 
a 1 

Rec .n England 

1.REMEMBER 
(John Lennon/ 4.29 

2. LOVE 
(John Lennon) 3: 

3.WELL WELL WELL 
(John Lennon) 5:52 

4. LOOK AT ME 
(John Lennon) 2:49 

5.400 
(John Lennon) 4:04 
MY MUMMY'S DEAD 
(John Lennon) 048 

Produced B 
a Pe 

Roc Er 

ÑecÌSIw<Ì Ld..ÌU.rKJ BMI I.REMEMBER 
(John Lennon) 4:29 

2. LOVV E 

(John Lennon) 3 

SWELL WELL WEL 
(John Lennon( 5:52 

4. LOOK AT ME 
(John Lennon) 249 

0.000 
(John Lennon) 4:04 
MY MUMMY'S DEAD 
(John Lennon) 0:48 

Produced 

Rend 

Mnr.roli 1=.°iu rK°i áM 

YOKO ONO 

iTIC ONO BAND 

YOKO ONO 

PLASTIC ONO BAND 

1. WHY 
(Yoko Ono) SMI 5'30 

2. WHY NOT 
(Yoko Onol 

3. GREENFIELD MORNING I RUSKS 
BABY CARRIAGE ALL OVER 
(Yoko Onol BM: 5: 

Stereo 
SW 3373 
ISW1.33 n3) 

Side One 

1. WHY 
(Yoko Onol WI 5 00 

2 -WHY NOT 
(Yoko Ono) BMI 10:39 

3. GREENFIELD MORNING I PUSH 
BABY CARRIAGE ALL OVER T, t 
(Yoko Onol WI 5:40 

1. WHY 
(Yoko Ono) BMI 5,30 

2. WHY NOT 
(Yoko Ono) EMI 10:39 

3.GREENFI ELO MORNING 1 PUSFI 
BABY CARRIAGE ALL OVER 
IYOko Ono( OMI 5: 

Stereo 
SW 3373 
ISW .I .33731 

Side One 

Stereo 
SW 3373 

1545.2.33731 

Side Two 

1.AOS .7 
(Yoko Ono( 

2. TOUCH ME 
(Yoko Onol 

3. PAPER SHOES 
(Yoko Onol 1 

I. ADS 
(Yoko Onol 

2. TOUCH ME 
(Yoko Ono) 

3. PAPER SHOES 
(Yoko Onol 

t.AOS 
(Yoko Ono) 

2. TOUCH ME 
(Yoko Ono) 

3.PAPER SHOES 
(Yoko Onol 
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