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Fit or Unfit for Radio?
FCC Seeking Test Case

By MILDRED HALL

WASHINGTON—Some four-
letter words spoken by Jerry
Garcia, leader of the Grateful
Dead, in an interview over
WUHY-FM, Philadelphia, have
brought on a crisis in language
censorship policy at the Federal
Communications Commission.

In an admittedly ‘“‘unprece-
dented” action, the FCC has
decided the Garcia language was
“indecent” and proposes to fine
the noncommercial station $100.
The commission frankly hopes
to bring a court challenge from
the station, with resulting guide-
lines handed down by federal
courts on the use of ‘“patently
offensive”™ language over the
air. Legally the FCC cannot
censor program content, but the
U.S. Code sets penalties of fine
or imprisonment for broadcast-

ing “obscene, indecent or pro-
fane language.”

FCC chief Nicholas Johnson
immediately blasted the majority
decision as discriminatory cen-
sorship. He charged that the
FCC has decided white middle-

(Continued on page 10)
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BLACK & WHITE
GOSPEL PARLEY

DETROIT—BIlack and white
gospel artists will get together
at the national convention of
the Gospel Music Workshop of
America to be held in St. Louis
Aug. 16-21. Already set as
“special guest” is J.D. Sumner
and his Stamps Quartet.

Sixteen workshops are
planned for the St. Louis meet.
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Muntz Co. Teams to Open
Business Doors to Blacks

By ELIOT TIEGEL

LOS ANGELES — Muntz
Stereo-Pak and two black men
are teaming to generate busi-
ness opportunities for blacks in
the tape cartridge industry.

Involved with Muntz are The
Discotape, a chain of coopera-
tive tape product centers and

Gortikov Scores Radio's,
Disks’ Communication Gap

By CLAUDE HALL

CHICAGO—Pointing out the
lack of attendance of record men
at the National Association of
Broadcasters' annual convention
here, Stanley M. Gortikov, pres-
ident of Capitol Industries, said
that he'd never attended an NAB
convention and perhaps this was
“symptomatic of the unforgiv-
able lack of dialog between our
two separate but interdependent
industries.

Asher’s Goal

NEW YORK—Dick Asher,
recently appointed vice presi-
dent of Eastern operations for
Capitol Records, is giving the
office here a style of its own.
He’s in the midst of wrapping
up deals with several top New
York-based independent pro-
ducers, wooing new artists to
the label, and mapping out
plans to move to larger quar-
ters within the next year so that
the New York staff can handle
the increased activity.

It's Asher’s belief that ‘cre-
ativity loses something with dis-

“I know we are truly in differ-
ent ‘sister’ businesses—you in
radio and I in recordings. But

we certainly come together
through a common role in en-
tertainment.”

Speaking on a panel devoted
to black radio, Gortikov said that
the recording and radio indus-
tries had something else in com-

(Continued on page 34)

Capitol East

tance,” so he's made sure that
every move the New York of-
fice makes doesn’t have to wait
for a green light from Capitol’s
West Coast-based headquarters.
“Our moves will be coordi-
nated with the Tower,” he said,
“but artists and independent
producers here can now get de-
cisions made for them right
here while the fire of their in-
spiration is still hot.”

He added that Capitol's East-
ern operation had done little
more than housekeeping chores

(Continued on page 12)

a new music-management firm,
Soul Is My Witness, located in
south central Los Angeles.

The Muntz company’s partic-
ipation in the program encom-
passes several objectives, Bar-
ney Phillips said, the new
president of the hardware com-
pany.

Muntz will donate 20 4-track
slaves to Soul Is My Witness
as the first step toward helping
the company become a dupli-
cator of gospel and soul music
for its own label. Muntz will
donate personnel and time to
teach neophytes how to operate
the machinery.

Muntz has also named the

(Continued on page 16)
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‘Censors’ Hurdled on
Questionable Product

By MIKE GROSS

NEW YORK — The blocks
that self-appointed industry cen-
sors have been putting between
“controversial” product and the
market are being surmounted.
Douglas Records, for example,
has been finding new avenues to
surpass the censors of its two
new album releases, which are
distributed through Pickwick
International, Lenny Bruce’s
“To Is a Preposition: Come Is
a Verb” snd “The Last Poets.”

Among the blocks facing
Douglas in the promotion and
marketing of the Bruce and
“Last Poets” LP’s were:

1. Three Boston distributors
refused outright to handle the
Bruce LP, despite the fact that
community interest in the al-
bum was indicated by under-
ground media attention to it
within Boston itself.

Spotlight on
TOM JONES
See Center Section

Salute to Academy
Awards/Soundtracks
See page 24

Another Command creative concept: Move Me, O Wondrous
Music—Modern Gospel according to The Ray Charles Singers.

On Command/Probe Album 949S.

(Advertisement)

2. One major New York
outlet refused to stock the
Bruce album for fear of

“offending” customers.

3. Douglas also had run-ins
with WNEW-FM and the Fill-
more East. WNEW-FM deemed

(Continued on page 82)

Tape Faces
New Breed

By RADCLIFFE JOE

NEW YORK—The tape in-
dustry, mighty mite of the re-
cording business, is undergoing
an unusual metamorphosis. En-
tering the decade of the 1970’s
with a roar of confidence, the
industry has found itself con-
fronted by two uncharted de-
velopments—an unsettled econ-
omy, and a highly educated and
discerning  (quality-wise) con-
sumer.

These somewhat
dented developments, though
not endangering the actual
growth of this industry phenom-
enon, have created demands,
which have, in turn, precipi-
tated a stringent ‘“‘operation

(Continued on page 20)
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Beatles Doing Own
Things: Paul Quits

By PAUL ACKERMAN

NEW YORK—The Beatles, the symbol of the
British influence on the global music industry and
the catalyst of what came to be known as “the
British Years,” are no longer a group. Paul Mc-
Cartney issued, through Apple in London, a state-
ment saying he was leaving the Beatles for per-
sonal, musical and financial reasons—preferring
home life. He also said he would not write again
with John Lennon. Mc Cartney’s first solo album,
titled “McCartney,” wherein the artist sings and
plays 14 of his own compositions, is scheduled
for release Friday (17).

Increasingly, it is believed, the members of the
act have grown apart artistically, with each show-
ing an inclination to pursue his own creative
path. Ringo Starr, for instance, has his own
album out now, “Sentimental Journey.” He is
also featured in the film “The Magic Christian.”

(Continued on page 10)

(Advertisement)

IME & TIAR TURAER



GIANT RINGS OF VALUES
_ EVERYACTACROWD PLEASE

e B el %

RED) SEAL

THE GUARNERI QUARTET
BEETHOVEN
THE FIVE LATE QUARTETS

ond the Groese Fage

FLYTNG GURRNERS

Speed! Precision! Unparalleled artistry! High-strung
excitement from the internationally famous Guarneri
Quartet, masters of the high wire and low bow. Aided by
that master of composition, Ludwig Van Beethoven.

A 4.LP set.

VCS-6418
Suggested
List Price This Set: $12.98

(L ()] RED SEAL

o
arthur fiedier/boston pops

RED SEAL

JULIAN #%
BREAM

Don’t leave the grounds without seeing

LEDLER FLN L

All of you—man, woman, boy and girl, will be enthralled
and delighted with the greatest film music of all time! Cry
with Doclor Zhivago, shout with Oklahoma! and be swept
away by Gone with the Wind. The Fiedler flickers are
movie music at its best—The Keystone Pops in a 2-LP set.

VCS-7056
Suggested
List Price This Set: $6.98

JULIAN BREAM,
GUITAR TAMER

The fearless Julian Bream tantes the tempestuous Spanish
guitar in a dauntless performance of the art of Flamenco
music to soothe the fiercest breast . . . Bream from Bach to
Britten on two LPs.

VCS-7057
Suggested
List Price This Set: $6.98

PRICL...
IS ALWAYS RIGHT

With or without a crystal ball Madame Leontyne Price
knows all and sings all of the miraculous music of the opera.
Her haunting voice is clairvoyant, performing the

greatest Verdi arias in opera. A revelation on 2 LPs.
VCS-7063

Suggested

List Price This Set: $6.98

THE MIRACLE
OF LANZA

The fiery and immortal voice of Mario Lanza is once again
featured in a special three-record package of
highlights from his incredible career.

VCS-6192(e)
Suggested
List Price This Set: $9.98

RED SEAL

=i

{
LEONTYNE PRICE  *
\erdi Hervines

[NHIS GREATEST BITS FROM OPERETTAS
AXD MUSICALS-36 SELECTIONS FROM 20 SEOWS




General News

East to Head EMI in  KYA Revamps
Australia; Others Set

LONDON—Ken East, man-
aging director of EMI Records,
has been appointed managing
director of EMI Australia Ltd.,
and takes his new post in Oc-
tober. East came to the U.K.
in 1963 as commercial man-
ager EMI overseas division, and

Record Plant in

New Expansion

NEW YORK — The Record
Plant recording studios have
entered the acoustical design
and test field. The first facility
is already in operation at the
firm's Los Angeles location.

The center, headed by Tom
Hidley, director of research
and technical engineering, has
the capacity to test free air
response curves in loudspeak-
ers and microphones, and is
equipped with a full complement
of the latest B&K acoustical test
equipment.

The new plant will also be
available as design consultants
for all sound installations, and
will have a full inventory of
sound equipment available.

Christian Heads
NAFMB Board

CHICAGO—Lynn Christian,
president of Dawson Communi-
cations, has been elected chair-
man of the board of the Na-
tional  Association of FM
Broadcasters. Others elected
during the annual convention
here April 3-5 at the Palmer
House were president John
Richer of WFIL-FM, Philadel-
phia, vice president Jim Gab-
bert of KIOI-FM, San Fran-
cisco; vice president Alex Smal-
lens of ABC radio network;
secretary Ed Kernehan, treas-
urer Morton Marks.

was appointed managing direc-
tor of EMI Records in Febru-
ary 1967. Philip Brodie, man-
aging director, EMI Interna-
tional Service Ltd., moves into
East's post July 1. Brodie has
previously headed EMI’s affil-
iate company in the Argentine
and Spain, and recently has
been involved with EMI’s inter-
national operation in Scandina-
via, Africa, the Far East and
South America.

Ron White, EMI director of
popular repertoire, is appointed
assistant managing director of

EMI Records in London, be-
ginning July 1. White, who
joined EMI in 1941, has been
general sales manager, EMI

Records, for several years and
was elected to the board of
EMI Records in 1968. J M.
Burnett, present chairman, and
chief executive of EMI Austra-
lia Ltd., retires in April 1971,
when East will become chief
executive from that date. Bur-
nett will then become non-exec-
utive chairman.

lts Survey

SAN FRANCISCO—KYA,
Top 40 radio station here, has
revamped its survey, reports
program director Dick Starr, to
reflect “an apparent tendency
for retail sales in the Bay area
to be dominated largely by the
sale of albums and tapes and
for singles sales to drop off
sharply after an established top
six or seven bestsellers.”

Sherry Smith, programming
assistant, has informed all local
retailers that report sales to the
station that KYA seeks a list
of the 10 bestselling singles, in
order of sales; a list of the top
five bestselling albums, taking
into account 8-track and cas-
sette tape sales; plus up-and-
comers.

The station is volunteering
to help out via copies of its
playlist for distribution to rec-
ord customers, telephone infor-
mation on specific records, plus
aid in getting better record
service from manufacturers and
distributors.

Atlantic’s Winter of
Content: $12 Million

NEW YORK—Atlantic Rec-
ords’ winter sales program,
which began Jan. 17 and ended
March 27, racked up gross
sales of more than $12 million.
Sales covered both new and
catalog merchandise, both rec-
ords and tapes.

Atlantic released 55 albums
at the firm’s sales convention
in Palm Springs, Calif., last
January. Fifty percent of these
releases became bestsellers: One
of them “Led Zeppelin II” be-
came the bestseller in the U.S.
and England as well as other
countries around the world. Al-
bums by Aretha Franklin,
Dusty Springfield, Wilson Pick-
ett, Lulu, the MCS5, Brook Ben-
ton, Lord Sutch, Taste, Les
McCann, Ronnie Hawkins, and
Herbie Mann on the Embryo
label, Bee Gees, Mongo Santa-
maria, and Cold Blood on the
San Francisco label.

Atlantic followed the Palm
Springs convention release in
February and March with strong
sellers including “Deja Vu” by

RCA to Use Roll to Get Rockers

NEW YORK — In its new
drive for rock groups under the
direction of Gary Usher, who
has taken over as vice president
of the rock division, RCA Rec-
ords will be untieing its purse
strings to get into the competi-
tive bidding. “There will be
nothing standing in the way of
our purchasing acts,” Usher
said.

In his search for new rock
acts, Usher said that he doesn’t
want a group or producer that
can't compete with any label.
“Second to none will be my
policy,” he emphasized.

Usher said that he’s already
holding conversations with sev-
eral new acts and has begun
talks with groups whose options

Parrot Raising Prices of
Jones, Humperdinck LP’s

NEW YORK-—London Rec-
ords’ Parrot label is raising the
price on all LP product by Tom
Jones and Engelbert Humper-
dinck by $1 effective May I.
All catalog and new product by
these artists will henceforth
carry a $5.98 manufacturer's
suggested list price. Catalog des-
ignation is to be XPAS, which

Merc in Pitch on
4 Seasons’ Single

CHICAGO — Mercury Rec-
ords is mounting a massive pro-
motion campaign to spearhead
the release of the first single by
the Four Seasons in more than
a year. The single, “A Patch of
Blue,” is included in the group’s
new LP, “Half and Half.”

The single, released in a four-
color sleeve, is the act’s first
since signing a five-year contract
with Mercury. To help promote
the single and LP, the Seasons
will appear May 10 at Carnegie
Hall in New York, and will play
the International Hotel in Las
Vegas from June 3 to 30.

LT SR TSRV
For More Late News
See Page 82
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replaces the former PAS tag
for the original $4.98 series.

Jones’ catalog contains 10
LP’s of which six are gold
award winners. A new Jones
album is due this month, tying
in with his 1970 tour, which
began April 2 at New York’s
Copacabana.

Humperdinck's catalog con-
tains five albums of which four
have been certified as gold rec-
ords. A new LP is due May 1,
in conjunction with the start of
Humperdinck’s U.S. tour.

The price of singles by the
two artists will remain the same,

Columbia Bows Program to

are coming on at other compa-
nies.

Usher said that his rock divi-
sion will get into everything
that's current so that “‘we’ll
have a piece of the action when
it happens.” He explained, “If
a company is consistently into
everything that’s happening it
will share in the payoff, and it
won't, if it just follows trends.”

Usher, who came to New
York last week from his West
Coast home to take over the
new assignment, will headquar-
ter in the East Coast for the next
three or four months getting his
new RCA house in order. He’ll
be evaluating the present RCA
staff with whom he’ll be work-
ing and he’ll be considering
new young producers to bring
into the fold. He also expects
to be active in Los Angeles,
San Francisco, Nashville, Lon-
don and “Wherever the action
is.”

Usher will report directly to
Rocco Laginestra, RCA Records
executive vice president, who
characterized Usher as a “shirt-
sleeves creaton:-as opposed to a
desk executive.” He added that
Usher is expected to be in-
volved in everything from ac-
tive acquisition of both recog-
nized and unrecognized talent,
to development of new person-
alities and creation and mer-
chandising-marketing of prod-
uct.

Usher, who is 31, has been
in on the music business trends
from surf music to acid rock.
He’s recorded such groups as

Train Pop A&R Producers

NEW YORK--Columbia Rec-
ords has instituted a new trainee
program to groom candidates on
the East and West Coast for po-
sitions as pop a&r producers.
The program will be headed by
Jack Gold, label’s vice president
in charge of a&r, and will be co-
ordinated by Gerry Kamm, of
CBS’ management resources de-
partment.

The trainee program will ex-
pose its participants to all as-
pects of the music business. They

will work in every phase related
to the making of a record and
will also have a lot of supervised
studio activity. They will also be
asked to evaluate new masters
submitted to the company and
will be visiting the various Co-
lumbia facilities to learn about
the sale and manufacturing of
records as well as the recording.
In addition, the program’s
participants will be assisting
seasoned producers on new prod-
uct and eventually will be given
their own sessions to head.

the Beach Boys, the Hondells,
Simon & Garfunkel, the Byrds,
Taj Mahal, Chad & Jeremy,
Spiral Staircase and Fireside The-
ater. In 1968, he established To-
gether Records for Transconti-
nental Investment where he was
responsible for over-all admints-
tration and activities of the label,
created label design and art work
and produced 15 albums in 10
months.

Crosby, Stills, Nash & Young
which has earned both gold and
platinum records for sales of
over $2 million, and an LP
by Delaney, Bonnie & Friends.

Nesuhi Ertegun, Atlantic’s
executive vice president, noted
that over 35 percent of all

sales during the program were
tapes;, 8-track or cassette.

NMC Widens

Operations

DETROIT — The NMC
Corp. has acquired 7,500 square
feet of office and warehouse
space for expansion of the com-
pany’s operations in.the Midwest.

According to Ted Shapiro,
vice president of the company,
“Increasing rack jobbing activi-
ties in the Midwest, along with
potential for expansion have
made possible the opening of a
Detroit warehouse.”

This is the first time NMC
has had a sales office and ware-
-house in Detroit, and the fourth
time in 18 months that the
company has expanded through
the opening of a warehouse
outside the New York metro-
politan area. NMC now oper-
ates distribution centers in
Oceanside, N.Y; St. Louis, Mo.,
and Gardena, Calif.

The Detroit warehouse will
be headed by Stan Byrd, and
will, initially, service NMC’s
present customers including 11
Topps Stores of the Interstate
Chain.

Motown & Davis in
$ Multimillion Deal

NEW YORK—Berry Gordy,
president of Motown Record
Corp., and Sammy Davis Jr.
have worked out a multimil-
lion-dollar alignment with a new
music industry complex that in-
cludes a record company, a mu-
sic publishing venture and mo-
tion picture and television pro-
duction.

The new label® will be Ecol-
ogy Records, which Motown
will distribute throughout the
world. The new music publish-
ing companies are Ecology
Music (BMI) and Synergy Mu-
sic (ASCAP). In the blueprint
stage are plans for motion pic-
ture production, TV and legiti-
mate theater presentations for
concerts and nightclubs.

Jobete Music, the music pub-
lishing arm of Motown, will be
the worldwide administrator for
the copyrights of the two newly
formed publishing companies,
Ecology and Synergy.

Davis will assume the top
creative post in the new align-
ment. He is also the first artist
to sign an exclusive deal with
Ecology. The first album in
which Davis and Motown joined

M’'Media Names

Outlet for Spain

NEW YORK — Metromedia
Records Inc. repertoire will be
handled in Spain by Fabrica de
Discos Columbia, S. A. as ne-
gotiated by Ivan Mogull for
Metromedia, who also was rep-
resented by Jay Morgenstern,
Enrique Garea represented Fa-
brica de Discos Columbia, S. A.

forces is “Something for Every-
one,” on the Motown label,
which was completed before the
final papers with Ecology were
signed. The initial album to be
released under the Ecology label
will be “Sammy Davis Jr. at
Carnegie Hall—Live,” a record-
ing of Davis’ recent concert.
Negotiations on the deal were
handled by Ewart Abner Jr.,
vice president of International
Management Co., the personal
management arm of Motown,
and Sy March, Davis’ partner.

Musicor Will
Handle Vance
Label in U.S.

NEW YORK-—Musicor Rec-
ords will distribute Moonbeam
Records, new label created and
wholly owned by Paul Vance,
an independent producer.

The agreement covers distri-
bution of all Moonbeam record
product and tape configuration
throughout the U.S. Overseas
distribution will be shared on a
mutual basis, but is separate
from those licenses currently
handling the Musicor and Dyna-
mo product. According to Art
Talmadge, Musicor president,
those licensees will be offered
the Moonbeam line on a first
refusal basis, and not be in-
cluded as part of any existing
agreement.
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In1969 Billboard
the Number-One Position

Up until recently we were always
known as the album company.
But then Billboard’s Market Research
showed that Columbia became
#1in singles too.
Competition is heavy in
this industry and we knew
that 1969 would be a hard act for
another record company
to follow. So we’ve decided to
take the pressure off every-
one else. By doing it again.
And from the looks of last
week’s singles charts we’re well
on our way to succeeding.
It's kind of like starting at
the top and working your way up.
Here’s what the Columbia Branches
were distributing this week!
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21 Santana—"“Evil Ways”
13 H -
Bridge Over Troubled Water” Still holding its own after 12 big weeks on
4-45079 the charts.

After six towering weeks as the #1 single, it's now
approaching two mitlion units.
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Simon & Garfunkel— aChicago—“Make Me Smile’..s; 42 Marty Robbins—
“Cecilia s coms T g St e Top P “My Woman,
From their two-and-a-half-million-selling ailbum . 1)
comes the incredible follow-up to “Bridge My Woman, My Wlfe

Over Troubled Water.”* National Breakout. A new big pop single for Marty. 4-45091
e ry

L
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69 Jerry Naylor— 87 Charlie Rich—
hpy .- 1] 66 ’
But For Love’ s July 12, 19392. 0565 (Epic)
Columbia breaks a new artist with a The stark shattering impact of the
single that quickly established him as a lyrics and Charlie's brilliant reading
definite star for the future. have made this an important single

for him.
®"COLUMBIA, 'EMARCAS REG. PRINTED IN U S.A.



awarded Columbia
in Singles and Albums.

27 The Hollies— Ray Stevens—
11 . -
He Ain’t Heavy, He’s My Brother” Everything Is
5-10532 (Epic) i 4
One of the truly great English groups prove their preeminence BeaUtlfUI zs7 2011 (Barnaby)
with another smash single that's been high on the This incredible single has come
best-seller list for months. from out of nowhere to go halfway

up the charts in only two weeks.
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—Johnny Cash-“What Is Truth” s1Gary Puckett and The Union Mark Lindsay—

4-45134 13 ’ . ITYH R 9
Instant explosive single in the tradition of “A Boy Gap' Let S G'Ve Adam and Mlss Amerlca 4-45125
Named Sue.” A powerful statement from John. 1] A compelling lyric and melody and a great
National Breakout. Eve Another Chance”. s iollow-up to “Arizona.

One of the truly consistent hit-making groups in recent
years has come up with another big single that's
now in its sixth week on the charts.

Columbia Records®

x ¥ Branch Distribution
110 Janis Joplin— 112 Mac Davis—
“Maybe’’s..s:20 “Whoever Finds This, | Love You”
already on the charts. his own right as an artist with his first single as a

recording artist



General News

Billboard

The International Music-RecordTape Newsweekly

Billboard Publications, inc., 165 W. 46th St., New York, N.Y. 10036

IBP Area Code 212, PL 7-2800 Cable: BILLBOARD NEWYORK

President, WILLIAM D. LITTLEFORD
Vice President of Business Publications, HAL COOK
Publisher: MORT L. NASATIR

Associate Publisher: LEE ZHITO

EDITORIAL

EDITOR IN CHIEF: Lee Zhito EXECUTIVE EDITOR: Paul Ackerman

DEPARTMENT EDITORS

COUNTRY MUSIC: Bill Williams (Nash)
GOSPEL MUSIC: Bill Williams (Nash)
SOUL MUSIC: Ed Ochs

CLASSICAL MUSIC: Fred Kirby

MUSIC EDITOR: Paul Ackerman
ASSOCIATE MUSIC EDITOR: Mike Gross
RADIO & TV: Claude R. Hall
TAPE CARTRIDGE: Bruce Weber (L.A))
COIN MACHINE WORLD: Earl Paige (Chi) TALENT: Mike Gross
MUSICAL INSTRUMENTS: Earl Paige (Chi} CAMPUS: Bob Glassenberg
INTERNATIONAL NEWS and SPECIAL ISSUES EDITOR: lan Dove
ART DIRECTOR: Virgil Arnett COPY EDITOR: Robert Sobel
CHARTS: Director, Andy Tomko; Manager, Ira Trachter
REVIEWS & PROGRAMMING SERVICES: Director, Don Ovens

EDITORIAL NEWS BUREAUS
CHICAGO, ILL. 60601, 188 W. Randolph. Area Code 312, CE 6-9818
Bureau Chief, Earl Paige

LOS ANGELES, Calif. 90069, 9000 Sunset Blvd. Area Code 213, 273-1555
Bureau Chief, Eliot Tiege!

NASHVILLE, Tenn, 37203, 1905 Broadway, Area Code 615, 244-1836
Bureau Chief, Bill Williams

WASHINGTON, D.C. 20005, 733 15th St., NNW. Woodward Bldg., Rm. 533.
Area Code 202, 393-2580. Bureau Chief, Mildred Hall

EUROPEAN EDITOR: 7 Carnaby St.,, London W.1. Phone: 437-8090
Cable: Billboard London, Mike Hennessey

FOREIGN CORRESPONDENTS

AUSTRIA: Manfred Schreiber, 1180 Wlen XVIII ITALY:
Kreuzgasse 27, Austria. Tel: 43.30

BELGIUM: Rene VanDerSpeeten, Grote Baan
148. Herdersem (bij Aalst), Belgium. Tel: Argentina: Ruben Machado. Lavalle 1783,
(053) 29591 Buenos Aires, Argentine.

IRAZIL Henry T. Johnston, Av. Rlo Branco Mexico: ~ Enrique Ortiz, Nueleo Radio Mu
Rio de Janeiro, Brazil. Tel: 23-4977. Insurguntes Sur 1870, Mexico 20, D.
cANAoA Richie Yorke, 32 Spencer Ave.. ::lert: Rtlco Antonio Contreras, 26 Genrums

Toronto 3, n: b : ol 51, St.. Santurce.
Doronte /3, “Canada. Tel: [(416) 1368-785i1 Urlguay: Carlos A. Martins, CX8 Radio
CZECHOSLOVAK(IA: Dr. Lubomir Doruzka, Sanandiy jMontevideo, JUruguay.

Vinohradska 2, Praha Vinohrady, Czechoslo. POLAND: = Roman = Waschko, Warszawa 45,
vakia. Tel: 22.09.57. Magiera ¥ m 37, Poland. Tel: 34.36.04.
EIRE: Ken Stewart, Flat 5, 141 Rathgar Road. SCANDINAVIA (Denmark and Norway): Espen
Dublin 6, Eire. Tel: 97.1 Eriksen, Bestumveien 21d, Oslo, Norway.

FAR EAST: Tel: 55.71.30.
Japan: Elson Irwin, Entertainment Editor, SPAIN: Joaquin Luqui, Donoso Cortes 586,
Stars & Stripes, APQO San Francisco, Calif Bajo C, Madrid 15. Tel: 243.96.60.
New Zealand: J. P. Monaghan, c¢/o Box 79. SWEDEN: Kjell Genberg, P.0. Box 84, 137 01
Wellington, New Zealand Vasterhaninge, Stockholm, Sweden. Tel:
41.73.90.

Daniele Prevignano Ionio, Piazzale
Loreto 9, Milan, Italy. Tel: 28.29.158.
LATIN AMERICA:

Philippines: Oskar Salazar, 1032 Matimyas
St., Sampaloc, Manila

FINLAND: Kari Helopalho Perttula, Finland.
Tel: 27.18.3

FRANCE: Michacl Way, 41, rue des Favorites,
Paris 15. Tel: $32.81

GREECE: Lefty Kongahdes Hellinikos Vorxas
Thessaloniki. Tel.: 48.000 and 43.32

HOLLAND: RBas Hageman, Hymnestraat 9. Apel
doorn, Holland. Tei: 196

HUNGARY: Paul Gyongy. Derek Utea 6, Buda- 29.51.32.

pest, Hungary. Tel: 135.88.90. Hamburg: Coin: Walter Mallin. 334 Wolfen.

INDIA: Hugh Witt, P.0. Box No. 524, New buttel, Hermann-Lons-Weg 6, West Germany.
Delhi, India. Tel: 46176. Tel: (05331) 3267,

1SRAEL: Avner Rosenblum, Rf Gezzer St., Tel YUGOSLAVIA: Borjan Kostic, Balkanukn 30,
Aviv, Israel. Tel: 23.92.97 Relgrade, Yugoslavia. Tel: 64.58

SWITZERLAND: Bernie Sigg, Im Winkel 7,
ﬁﬁ()l) Hubondorf Zurich, Switzerland. Tel:

UNION OF s. AF
Clive Calder, 38 Carnshrook St., Sydenham,
Johannesburg, South Africa.

WEST GERMANY:
Munich:  Ursula Schuegral, Prinzregentens
strasse 54, Munich 22, West Germany. Tel:

SALES

DIRECTOR OF SALES: Ron Carpenter ADVERTISING MANAGER: Ronald E. Willman
PRODUCTION MANAGER: Bob Phillips PROMOTION DIRECTOR: Murray Dorf
CLASSIFIED ADVERTISING MANAGER: Miles T. Killoch (New York)

CIRCULATION DIRECTOR: Miiton Gorbulew (New York)

REGIONAL OFFICES
PETER HEINE, Manager of Regional Office Operations, Los Angeles

CHICAGO: tll. 60601, 188 W. Randolph. Area Code 312, CE 6-9818

Tom Herrick, Regional Publishing Director
NASHVILLE: Tenn, 37203, 1905 Broadway. Area Code 615, 244.1836

Robert Kendall, Regional Publishing Director
LOS ANGELES: Calif. 90069, 9000 Sunset Blvd. Area Code 213, 273-1555

Willis Wardlow, Regional Publishing Director
LONDON: 7 Carnaby St., London W.l., Phone: 437-8090

Andre de Vekey, Regional Publishing Director

INTERNATIONAL SALES
United Kingdom: Andre de Vekey, Billboard Publications, 7 Carnaby St., London W.I.
Phone: 437-8090, Cable Billboard, London
Italy: Germano Ruscitto, Billboard Gruppo sri., Pizzale Loreto 9, Milan. Tel: 28,29.158
Spain: Rafael Ravert, Ponzano 26, Madrid 3, Spain. Tel: 234.71.30
Benelux, Czechoslovakia, France, Hungary, Poland, Scandinavia, West Germany.
Johan Hoogenhout, Smiroffstraat 40, s-Hertogenbosch, Holland. Tel: 47688
Japan: Kanji Suzuki/Japan, Trade Service Ltd., Ikejiri 3-1-1.1008, Setagaya-ku, Tokyo.
Tel: 413-2871
Mexico: Enrique Ortiz, Nueleo Radio Mil, Insurguntes Sur 1870, Mexico, 20, D.F.
Puerto Rico: Antonio Contreras, 26 Gertrudis St., Santurce, Puerto Rico
Argentina: Hector Chaponick, Paraguay 776—8° B y (, Buenos Aires, Argentina
Brazil: Joan Luiz de Albuquerque, Rua Bulhoes Carvalho, 524 c.l, Copacabana ZC 37,
Rio de Janeiro—GB—Brasil
Venervela: Christian Roux, Radio Exites 1090, Calle El Retiro, Qta, Vilma, El Rosal,
Caracas, Venezuela

Subscription rates payable in advance, One year, $30 in U. S. A. (except Alaska, Hawaii and
Puerto Rico) and Canada, or $50 by airmail. Rates in other foreign countries on request.
Subscribers when requesnng change of address should give old as well as new address.
Published weekly. Second-class postage paid at New York, N. Y., and at additional mailing
offices. Copyright 1970 by Billboard Publications, Inc. The company also  publishes
Amusement Business, Discografia Internazionale, Gift & Tableware Reporter, Merchandising
Week, Record Mirror, Record Retailer, Vend,
World Radio Television Handbook, American y

Artist, High Fidelity, Modern Photography, —

Photo Weekly. Postmaster, please send Form ABP QSCMP

3579 to Billboard Publications, Inc., 2160 ey gaet ecanign

Patterson St., Cincinnati, Ohio 45214,

Vol. 82 No. 16

Tt Subscription Order Form ~~~~~""""""7"< i
1 1
! 4063 |
1 BILLBOARD, 2160 Patterson Street, Cincinnati, Ohio 45214 1
: Please enter my subscription to BILLBOARD for :
1
| O 1 YEAR $30 ] 3 YEARS $60 0] New 0 Renew 1
1 [ Payments enclosed [J 2 EXTRA issues for cash [J Bill me later :
: Above subscription rates for Continental U. S. & Canada. :
1 1
: Overseas rates on request. 1

1
: Company :
: Name. :
: Address :
L}
: City. State & Zip. :

1
: Type of Business. Title :

6 1

Chicago Truck
Strike Hits Disk,
Tape Delivery

CHICAGO—The truck strike
has cut off shipments of records
and tape to warehouses here as
much as 30 percent and whole-
salers are utilizing bus compa-
nies and looking for other
means of delivering goods.

“Certain hit product is very
difficult to keep in stock,” said
Fred Sipiora, Singer One-Stop.
“The strike is hurting.”

“The strike isn't affecting us
now, but it may get worse,”
said Stew Gershbaum, ware-
house manager for All Tapes
Distributing, Inc. “The trucks
are coming in, although we are
sometimes forced to use differ-
ent lines than we normally
would. We are also using Grey-
hound buses to get records to
outlying areas.”

“There has been a 30 per-
cent drop in getting merchan-
dise into the warehouse,” said
Ralph Kick, sales manager for
M S Distributing Co. “The

strike is especially hurting our
customers in Wisconsin who are
unable to come and pick up the
records and tapes. As of yet,
we haven’t gone to other means
of delivering.”

A spokesman at the Ampex
Corp. said the company has
been hurt very little by "the
strike.

Pincus-Gil in
New Deal

NEW YORK—The Pincus-
Gil publishing group, headed by
George Pincus, has negotiated

a number of new producer-
writer deals both here and
abroad.

In the states, Pincus set a
copublishing deal with producer
Larry Fallon, and a producer-
writer deal with Steve Schlacks.

Ambassador Music, Pincus’
European operation with head-
quarters in London, has signed a
deal with a number of writers,
producers and artists such as
John Hetherington (now on the
RCA label), and John Small
(on Paramount Records).

‘Clover’ Stores
Set in Phila.

PHILADELPHIA — Records,
radios and other sound equip-
ment will be included among
the limited items to be carried
by the proposed chain of limited-
service stores to be opened
throughout the area by Straw-
bridge & Clothier, one of the de-
partment store giants here.

Proposed limited-service stores
will carry the name of “Clover”
stores. Two stores will open
early in 1971 and additional ones
will go into service throughout
the area at the rate of two or
three a year. The stores will be
approximately 125,000 square
feet and all on a single floor
with self-selection and quick
check-out facilities. Sites will be
selected in areas related to
population growth and consumer
needs.
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Len Levy named president of the newly formed GRT Rec-
ord group, which includes responsibility for
Chess, Janus, Blue Thumb and GRT Records.
In September 1969 Levy resigned as president
of Metromedia Records. Before Metromedia he
was vice president, Epic Records. Levy will
be based in New York. Woody Howard
joins Transcontinental Music Corp. as mer-
chandise manager of the international division.
Howard was previously with the purchasing

LEVY
division of the Army and Air Force Exchange System. Lennie
Tetze joins the New England region promotion department of
Trancontinental Distributing. He was formerly with Capitol

Records in a similar capacity. . . . Terry Fletcher appointed to
handle promotion out of Memphis and Dallas for Elektra Rec-
ords. He was formerly handling southern promotion for Decca.
Former A&M promotion man in Cleveland, Bill Able will
handle promotion for Elektra in key Midwest cities. . Rick
Theise, David Demers, and Marty Mooney appointed local pro-
motion managers in Miami, Hartford and Cleveland respectively
for Columbia Records. Theise worked previously with WSB-FM,
Atlanta and WPNX, Columbus, Ga. Demers worked at sales
and promotion for Eastern Record Distributors, East Hartford.

Mooney has been with Columbia for two years.
* Kk %

Larry Lighter assigned the additional duty of head of copy-
right department, in addition to being manager of business af-
fairs, Decca Records. He was formerly a member of the MCA
legal department. . . . James C. Kellner named account executive,
licensing and development department, CBS Enterprises Inc. He
joins CBS from Columbia Special projects where he was account
executive in the premium division.

* K %

Mrs. Baby Taylor promoted to supervisor of accounts
Motown Record Corp., from her post as internal auditor. She
joined the company in 1966 as a bookkeeper. Mrs. Pauline
Faniel promoted to supervisor of payroll with Motown, from a
bookkeeping position in the finance division of the company.
She joined Motown in 1965. William Hayes named supervisor
of general ledger, moving up from a general accounting position
in the finance division. He joined the company in 1968.

* Kk K

Jules L. Sack appointed vice president of marketing and
sales, Stereodyne. He is a former director of marketing and
sales for Bell and Howell magnetic tape company and was
product marketing manager for Audio Devices, N.Y.

* Kk K

Harold Childs named A&M’s East Coast operations director.
He will oversee all the company’s sales, distribution, promotion
and publicity activities on the East Coast. He was formerly
national sales and promotion director for Creed Taylor products
released on A&M. Childs joined the label in December of 1967
as album field coordinator. He was formerly regional promotion

manager for RCA Records.
* k%

Joseph Buzzelli joins Superscope as general manager of its
marketing operation. He was formerly a vice president with a
medial products manufacturing firm, and before that was a vice
president with Thomas Organ. Buster Smith named West
Coast professional manager for Metromedlas publishing firms
Sunbeam and Valando Music. His previous publishing experience
includes stints with Famous Music and Elvis Presley Music. . .
Marshall Blonstein joins Ode '70 Records as national promotion

(Continued on page 82)
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General News

Merc Sees Single Alive & Well

CHICAGO—Despite some in-
dustry opinion that the single is
headed for extinction, Mercury
Records regards the 45 r.p.m.
not only as equal in importance
to the LP but also as the key
building block for the time when
multiple distribution is a way of
life in the industry.

Mercury is not into multiple
distribution, but a radical re-
structuring of its marketing phi-
losophy instituted recently by
Irwin H. Steinberg, president, is
evolving to a point where the
company will be prepared for
any distribution shakeouts.

This philosophy is being

shaped by Bob Scherl and John
Antoon at the national promo-
tion level here where both men
handle LP's and singles, respec-
tively.

The fate of the single 1is
spelled out in different ways.
RCA Records president Norman
Racusin predicts that the 12-inch
LP *“will be the ‘single” sometime
in the '70s.” A 12-inch single
(one song on each side recorded
at 33%5 rpm) priced at 98 cents
is being test-marketed on the
West Coast. Jukebox operators
in Ohio are, on the other hand,
adapting jukebox type music
systems to play regular 12-inch
albums at S0 cents per side.

RCA’s Major Ad, Promo
Drive to Bow Fresh, LP

NEW YORK-—A major ad-
vertising, promotion: campaign
has been set by RCA Records
to introduce the group called
Fresh and its initial album
Fresh Out of Borstal.” The LP
is about life in Borstal, En-
gland’s  juvenile reformatory
system.

The print advertising cam-
paign, which has already be-
gun with double page spreads
in the music trades, will now
be extended to key underground
publications. Beginning Thurs-
day (16), a concentrated un-
derground radio campaign. of
various 60-second spots will be
spread over such major Top 10
markets as New York, lLos
Angeles, Chicago, Philadelphia,
Cincinnati, Boston, Detroit, San
Francisco, Pittsburgh, Mem-
phis and St. Louis. In addition,
a 50-second dealer version of
the spots will be supplied to all
distributors.

A press kit has been pre-
pared containing a biography
of Fresh, as well as background
information of the LP’s two
independent  producers, Ray
Singer and Simon Napier-Bell;
a 24 x 24 blowup of the album
cover for use as a poster; three
different 8 x 10 black and
white pictures of the group: a
black and white striped round
adhesive insignia patch with the
word “Borstal” imprinted on it;
as well as a copy of the al-
bum. The Fresh kit will receive
a mass mailing to underground
and key radio stations; college
radio stations as well as college
newspapers; underground press
as well as the general music
reviewers nationally; with bulk
shipments of the kit going to
distributors.

In  an unusual approach
towards the national sale of the
album, an eight-week incentive
program  has been devised
whereby the district manager,

Ad, Editorial Art
Medal to Lib/UA

NEW YORK — Liberty/ UA
Inc.’s Advertising/Merchandis-
ing Department won the Zeller-
bach Medal in the Los Angeles
Art Directors Club’s 25th an-
nual competition for outstand-
ing advertising and editorial art.
More than 5,000 entries were
submitted this year.

The winning entry was a
nine-part mailer introducing the
boss-rock act, the Carnival. The
project was supervised by Dick
Hendler, creative director of the
company’s advertising/ merchan-
dising department, with Jim
Novy, creative associate, and
Ron Gray, artist.

promotion man and fieldman
actually controls and directs the
approach that is taken to pro-
mote and expose the LP in his
individual area.

All field and sales personnel
for the eight-week period which
began on March 20 and goes
through May 17 are considered
inmates who in order to gain
their freedom must submit
weekly diaries of their daily
activities to promote the album.
Weekly “release” money in the
form of U.S. Savings Bonds
in denominations of $25, $50,
$75 and $100 are being awarded
and a grand prize of an 18-
inch RCA color portable tele-
vision will be awarded to dis-
trict manager, fieldman and
promotion man who in the
opinion of the “parole board”
did the best over-all job during
the period of the program.

UA’s Deutch in
Nashville Meet

NEW YORK — Murray

Deutch, United Artists Music
Group’s executive vice pres-
ident and general manager,

leaves for Nashville Tuesday
(14) for a series of meetings
with the firm’s professional
manager of UA’s Nashville of-
fices, Jimmy Gilmer. Accom-
panying Deutch will be Jack
Lee, firm’'s national professional
manager. During the week-long
stay, they will also meet with
other Nashville-based labels and
artists discussing upcoming mo-
tion picture songs and scores.

Bell & Farrell
‘Partridge’ Deal

NEW YORK—Bell Records
has signed a production deal
with Wes Farrell to create and
produce all recordings for “The
Partridge Family” ABC-TV se-
ries which goes on the air next
fall. Bell Records will distribute
all records of the Screen Gems
production show. The half-hour
series features Shirley Jones as
a widow who forms a rock
group with her five children. A
new song will be introduced
each show. The show’s execu-
tive producer is Robert Claver.

Pleasurama Net
Doubled Over ‘68

LONDON-—Pleasurama Ltd..
the British amusement complex,
made a net profit before tax of
$816,000 in the year ended Sept.
30, 1969—more than double the
previous year's surplus. (Details
in Coin Machine section.)

(Billboard Jan.
and March 28)

“I don’t share the philosophy
that the single will become ex-
tinct,” said Antoon. In this, he
agrees with Scherl, who once
bought singles for five retail
stores and handled both L.Ps and
singles at Mercury until Antoon
was brought in here. “Some re-
cording acts are strictly singles
groups, such as the 1910 Fruit-
gum Company kind of act
There are acts such as Vanilla
Fudge that are strictly LP acts.
Beyond this, the single is defi-
nitely a vehicle for the album,”
Antoon said.

“Without the success of ‘Na
Na Hey Hey Kiss Him Goodbye’
as a single,” Scherl added, “our
‘Steam’ LP would never have
achieved the kind of sales it
did.”

Both men are satisfied that
only through establishing an ag-
gressive, corporate approach to
promotion, can the groundwork
begin for a marketing strategy
that will carry through the un-
certain distribution patterns now
taking shape.

“It was difficult to psyche
promotion men into working on
albums while I was handling sip-
gles and albums,” Scher] said.
“After all, there are just so many
minutes you can spend on the
phone. With singles, you have
chart positions to compare, radio
lists to coordinate and you just
don’t get around to LP’s. Now,
John can direct all his efforts
toward singles.

“It’s getting more and more
important for the promotion man
to present cuts from an album
just as though he were talking
about a single—especially at
easy listening stations., As for
progressive rock stations, the
important thing is to know the
deejay since each programs for
his own show generally. The sta-
tion may have 250 to 300 al-
bums to choose from but only
25 or 30 will be pulled for a
show.”

10, March 4

Lib Gives Massive Selling
Push to lke & Tina Album

NEW YORK-—Liberty Rec-
ords is unleashing every facet
of its merchandising facilities in
behalf of lke & Tina Turner's
first LP for the label, "Come

Together.”
According to Liberty general
manager Bud Dain, the pro-

gram has been tailored to reach
as broad an audience as possi-
ble. Announcement mailers in
color and with details about the
LP have been sent to radio
programmers, disk  jockeys,

Nonesuch Keys
To Original

Productions

NEW YORK — Nonesuch,
Elektra Records’ classical label,
will concentrate on the creation
of original productions rather
than licensing foreign material,

according to Jac Holzman,
Elektra president.
The emphasis on original

productions this year is part of
Hoizman’s plan to expand
Nonesuch’s scope. The low-price
label also will continue to spe-
cialize in new recordings of
works, which may have been
cut by other labels, but inad-
equately or not in stereo.

An example was last fall's
release of Elliot Carter’s “Cello
Sonata™ and “Sonata for Flute,
Oboe, Cello and Harpsichord,”
which were newly recorded un-
der Carter’s direction.

The Nonesuch Commission
Series also is important in the
label’s contemporary activities.
Included is the recent release
of Eric Salzman’s “The Nude
Paper Sermon.” which features
the disk debut of the Nonesuch
Consort. The label is under
the overall a&r and produc-
tion supervision of Teresa
(Tracy) Sterne.

Williamson, Golden in
Children’s Repertory Tie

NEW YORK — Williamson
Music, Rodgers & Hammer-
stein’s publishing company, and
Golden Records are joining
forces to present on records the
Pixie Judy Troupe, a musical
comedy repertory for children.

Marking Golden Records’
first move to stereo and a higher-
priced line will be the release of
the first three Pixie Judy records
in the series, *“The Littlest
Clown,” “The Marvelous Mar-
quis of Montrechat” and “The
Thief of Bagdad.” The records
will be out in June in conjunc-
tion with the Troupe's summer
tour. The suggested retail price
will be $3.98.

The Pixie Judy series will also
inaugurate Golden’s newly cre-
ated Theatre Division. In a de-
parture from the regular LP
line and Golden Book and rec-
ord sets, Golden will move into
original cast albums and movie
soundtracks on a full-scale basis.
A new record label, Golden
Repertory Series, is scheduled
for the division and will be
premiered with the Pixie Judy
series.

The Pixie Judy Troupe,
originally discovered by Rich-
ard Rodgers, is the largest in-
dependent producer of children’s
musical theater in the country.
It was chosen by the Theatre
Guild to be sponsored by sub-
scription.

The record series, which will
eventually include all 15 shows
in the Pixie Judy repertoire, are
produced by Williamson Music
Inc., publishers of the music, in
association with Judith  Ann
Abrams, producer of the Troupe,
and Chappell & Co., William-
son’s publishing associate.

Morrison’s WB

racks and retail outlets. Display
material in the form of a full
color 30-inch x 36-inch poster,
album cover blowups and easel-
backed point of sale marketing
aids have also been distributed.
The posters and collateral ma-

terial have also been placed
with clothing stores, barber
shops and other high-traffic
stores.

In addition to trade and con-
sumer print media advertising,
spot radio has been selectively
on pop, underground and r&b
stations in many major market
areas.

A press kit containing recent
interviews and feature articles
has been circulated as a further
sales and promotion aid to
field men. Special promotions
have been arranged with se-
lected major rack operators
and key retailers and further
concentration is being aimed at
the college market. Plans are
also being made to extend the
promotion internationally to co-
incide with an upcoming over-
seas tour booked for the Tur-
ners in late summer and early
fall.

Fete Introduces
Glass Bottle

NEW YORK — Avco Em-
bassy introduced the Glass Bot-
tle, its new pop group, at the
Playboy Club here recently.
Invited were key promotion
representatives, who attended a
special label promotion meeting
the night before, as well as dis-
tributors, key one-stop. general
and trade press, radio personnel,
deejays, and booking agency
representatives. “‘Love for Liv-
ing,” the sextet’s first single,
will follow their album. The
group will make a major promo-
tional tour to push the LP.

Father O'Connor
Show in 5th Yr.

NEW YORK—"Dial M for
Music,” local show on WCBS-
TV here, hosted by Father Nor-
man J. OConnor, the music
priest, returns to the air for its
fifth season. The series, pro-
duced in association with the
New York City Board of Educa-
tion, surveys the music scene
and features guest artists, usually
from the jazz field. It is also
seen on other CBS-TV stations
in other markets via an exchange
basis.

‘Moon Dance’

Tunes Draw Artists’ Disks

NEW YORK—Warner Bros.
Music is picking up extra
mileage from the songs in Van

Morrison’s WB album, “Moon
Dance.” In addition to Morri-
son’s own single of “‘Come
Running,” the music firm has
set “Into the Mystic” with
Johnny Rivers on Imperial;
“Brand New Day” with Miram
Makeba on WB, and “Crazy
Love” with the Happenings on
Jubilee.

In addition, the firm is riding
high with *“lLoveland” by the
Watts 103rd Street Band on WB;
“Love Minus Zero” by Turley
Richards on WB; “First Im-
pressions” by Nancy Michaels on
on Reprise, and Gardland Jef-
fries' new Vanguard album,
“Grinders Switch.”

Besides the Top 40 market,

Henry Marks, firm's professional
manager, reports action on such
motion picture songs as “Theme
From the Damned” recorded
by Vinnie Bell on Decca, and
“Butterfly Mornings” and “To-

morrow Is the Song 1 Sing” by
Don Costa on the WB label.

O’Neal Twins Honor
Pact, Court Rules

ST. LOUIS — The O’'Neal
Twins fulfilled its obligations to
Peacock Records, according to
a decision just handed down in
the circuit court of the city of
St. Louis. The court ruled that
the contract and renewal were
valid, but that the artists had
fulfilled it and it expired May
31, 1968.

APRIL 18, 1970, BILLBOARD



GIVE ME JUST A LITTLE MORE TIME
'YOU'VE 60T ME DANGLING ON R STRING
BLESS YOU

PATGHES

. -
- '-_- Y.y -
- b r
§ (Y 2wes b el
e R
£ [Vl Ll TR

distributed by Capitol Records Distributing Ccrp.

THE PRODIGIOUS CREATIVITY OF
HOLLAND-DOZIER-HOLLAND, ING.
BRINGS YOU

CHAIRMEN OF THE BOARD

ALBUM ST-7300

Invictus Records

record and tape
(and all it took was just a little more time)




General News

S

CES Show Lures
200 Exhibiting Cos.

NEW YORK — More than
200 exhibitors have registered
to participate in the Fourth An-
nual  Consumer  Electronics
Show scheduled for June 28-
July 1 at the Americana and
New York Hilton hotels. The
influx of exhibitors to this edi-
tion of the exposition has re-
sulted in an early sellout of all
exhibit space.

According to Jack Wayman,
staff vice president of the Con-
sumer Products Division of the
Electronics Industries Associa-
tion (EIA), sponsor and pro-
ducer of the show, this year’s
exposition is of special signifi-
cance as it marks the golden
anniversary of the consumer
electronics industry.

He disclosed that the show
will be the largest ever both in
number of exhibitors and total
exhibit space, and added that
product exhibits and allied
events, which together will com-
prise  Consumer  Electronics
Week in New York City, will
provide an appropriate tribute
to the industry during its golden
anniversary year.

Allied activities at the show
will include an all industry re-
ception and banquet to be held
in the Grand Ballroom of the
Waldorf-Astoria Hotel on the
evening, of June 28; a govern-
ment/industry symposium which
will focus on emphasizing the
consumer in consumer elec-
tronics; an audio components
seminar, which will be co-spon-
sored by the EIA Consumer
Products Division and the In-
stitute of High Fidelity; and a
tape equipment conference that
will take the form of a panel
discussion among manufacturers.
distributors and retailers with
audience participation.

Products to be displayed at
the show include radios, tele-
vision sets, phonographs and
tape equipment and accessories.
It is anticipated that attendance

to this year's exposition will ex-
ceed that of 1969 when more
than 28,000 people, including re-
tailers, distributors, sales rep-
resentatives, and manufacturers
from all 50 states and 34 for-
eign countries, visited the dis-

plays.

MO

DISK CO. SET
BY SHOWSBILL

NEW YORK—Showbill Mag-
azine has formed Cherry Rec-
ords, which will be manufac-
tured and distributed by MGM.
Cherry will debut with singles
and albums by singers Al Vino
and Alex Beaton. Jerry Bruno
is the label’s a&r man.

i

Nat’l General Records Gives
Its Tape Rights to Ampex

NEW YORK — The Na-
tional General Records Corp.
and Ampex Stereo Tapes (AST)
have signed a long-term agree-
ment giving AST the tape rights
to all product released by NGR.
AST will manufacture and dis-
tribute all the record company's
disk product, both in this country
and in Canada. The material
will be available in all tape
configurations.

National General Records is a
newly formed subsidiary of the
National General Corp., a Cal-
ifornia-based company with wide
interests in the entertainment
and leisure-time industries.

Al Kasha, NGR’s vice presi-
dent, said that the agreement

with Ampex gives his company
the best merchandising outlet
in the tape business. He added
that Ampex is capable of giving
his company’s artists solid pro-
motion and publicity, so essen-
tial to the merchandising of re-
corded music.

NGR, through an agreement
with National General Produc-
tion, Inc., a motion picture sub-
sidiary of the parent company,
will release, in May, the movie
soundtrack from “Grasshopper.”
It will also release the music
from “Cheyenne Social Club,”
starring Jimmy Stewart and
Henry Fonda. NGR expects to
release 15 to 19 albums to AST
this year.

Gospel

Scene

By EDWARD

Myrna Summers of Washington,
D.C., along with the interdenom-
inational Choir of Washington,
D.C., and Baltimore, who recorded
Miss Summers’ composition, “God
Gave Me a Song,” which is on
the charts across the country, has
signed a long-term exclusive con-
tract with Atlantic Records for
a large undisclosed amount of
money. The famous Richard Simp-
son, known throughout the gos-
pel world, is Miss Summers’ per-
sonal manager. Under the Bish-

Music In Print

(No. 5 in a series of marketing analyses.)

ALAN STOLOWITZ

Problem
Since we've raised the question of defining the market, let's also at-
tempt to define the product. It would be simple, and incorrect, to dismiss
the issue by naming it. It is more, much more, than it is. It is what it
does. Rather than considering what sheet music is, why not ask what

it does?

As Charles Revson, head of Revlon, once remarked: “I don't sell
cosmetics; I sell hope.” If cosmetics are, in fact, bottled hope, what is
music? Packaged truth? Beauty? Joy? Ecstasy? Whatever it is, let’s see

what it does.

The first point is that we drop the adjective: sheets are something
you sleep between or buy in a stationery store. Music is something you
love: on paper, tape or disk. It does something to you and you do some-

thing with it.

The relationship between you and music is unlike any other. This
relationship does not allow for passivity nor greed. You seek ot the
sound and bring it home. You sit down with your instrument, turn on
your machine and make music. As the circle of sound widens and folk
are drawn into the fold, there is communion, born on the carrier-wave
of a very common chord. Call it music, call it love.

Those of us in the music business love the music first, it is said.
So why can’t those of us with this very common interest practice music
first and business second? Why can't we make the very best music we can?

Who will come forward and give up the rights for The Right? Whom

among you will come together?

An Answer

To promote their Concert Band Music, Warner Bros. sends compli-
mentary recordings, by professional bands, to band directors throughout
the country. A reduced-size copy of the printed score is included to wrap
up a well-packaged selling tool of sight and sound.

News

Stanley Adams, president of the American Society of Composers,
Authors and Publishers, announced the publication of a new (1970)
“ASCAP Concert and Symphonic Band Catalog.” Containing more than
2,000 entries, the works listed are essentially classical and will be dis-
tributed to licensed educational institutions.
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M. SMITH

op’s leadership, look for Miss
Summers and the Interdenomina-
tional Choir to hit the top in
the gospel field. Atlantic, as -in
the past, has once again hit upon
something big. Look out for Miss
Summers’ own arrangement of the
134th psalms. It's great. If you
don’t have it, get it. It's fresh
and different. The Rev. James
Cleveland has also recorded it with
the Southern California Communi-
ty Choir.

The Motor City Golden Gos-
pel Show, here in, Detroit, CBS-
Channel 2, of which I am the
host and co-producer, is still go-
ing strong. My mail is increasing
more each week. Even in our
monthly auditions, the black com-
munity has responded tremendous-
ly. The first audition was held
in January. Twenty-three groups
auditioned. The total number of
people present was over 300. The
second audition was held in early
February. Twenty-two groups au-
ditioned and the total amount pre-
sent was over 500. So the Motor
City Golden Gospel Show is popu-
lar in this area and it is my hope
and desire to syndicate the show
and go nationwide. For I feel that
a gospel show should be on na-
tionwide.

I don't mean a show called
“soul” for those that have been
aired included all and everything.
What I mean by a gospel show is
a wholesome, intelligent type of
gospel show which would serve
to enhance the gospel music field,
not wreck it.

Rev. Masceo Woods along with
the Christian Tabernacle Choir of
Chicago, Ill., were in concert with
Charles Nicks Jr., along with his
St. James Young Adult Choir, at
the Ford Auditorium. It was a ca-
pacity crowd and a beautiful con-
cert. Rev. Woods along with his
choir recorded the famous “Hello
Sunshine,” which hit the charts,

Alfred Bolden, the world’s great-
est gospel organist, is ill. I am
certain that, you his fans, would
like to send him cards of “Get
Well.” If you wish to do so, you
may send them in care of my
address and I shall see to it that
Alfred gets all the mail.

Please send all gospel news and
information to Bro. Edward M.
Smith, 3908 West Warren, De-
troit, Mich. 48208. I look for-
ward to hearing from you.

Fit or Unfit for Radio?
FCC Seeking Test Case

e Continued from page |

class swear words may be heard
over the air, “But those of the
young, the poor, or the blacks,
may not.” He warned all who
are interested in preserving civil
liberty that the commission has
embarked on a “new and un-
tested area of federal censor-
ship.”

The station argued that the
program was not indecent, be-
cause the basic subject matters
discussed by Garcia (ecology,
music, philosophy. etc.) were
“obviously decent,” and that
the challenged Ilanguage ‘“‘re-
flected the personality and life
style of Mr. Garcia.” (This case
will have perhaps deadly signif-
icance for interview programs
with other progressive rock
spokesmen who use the offend-
ing words almost as often and
as unconsciously as soldiers and
marines.)

The FCC agreed that the
program was not obscene or
one that pandered to purience,
but it disagreed with the “life-
style” argument as justifying
the “indecent” language. FCC
holds that there is a difference
between such things as movies
and books, sought and bought,
as against radio which pours
into the home and is heard by
all without advance warning of
content.

For whatever reason, the
FCC has chosen to get itself

Beatles Doing

o Continued from page |

Too, George Harrison and
John Lennon have each gone
into his own orbit. Harrison has
an album out with Billy Preston,
Eric Clapton and others and
Lennon has a Plastic Ono al-
bum upcoming.

The Beatles’ last album, “Ab-
bey Road,” contains few cuts
recorded together. It has also

been noted that in “Abbey
Road” Lennon and McCartney
received separate credits on
songs.

In the past, of course, groups
have split up and occasionally
regrouped. Conceivably, this
could happen in the case of the
Beatles. It is reported, however,
that presently there are no plans
for the Beatles to record as a
group. An observer on the Brit-
ish scene remarked: “Once they
stopped recording live together,
it was natural for them to go
their separate ways.”

The new McCartney album,
to be released April 17 through
McCartney Productions via Cap-
itol on the Apple label, is un-
usual. All the songs were writ-
ten, arranged and produced by
McCartney. Also, every sound
was made by McCartney—both
in vocals and instrumental ma-

&S \“’& #, .
:

PAUL McCARTNEY
-4

court blessing or court guide-
lines (if the station wants to
challenge), rather than recom-
mend use of the procedure
common to TV—bleeping out
of offensive or unwanted mate-
rial by voluntary decision of
network brass which apparently
feels no need of a court test to
establish its right to do this. A
majority of the FCC recently
upheld the ABC network’s right
to black out remarks of singer
Judy Collins, which contained
no “indecent” language, but
were comments on the Chicago
7 trial.

The station licensee, Eastern
Education Radio, has written the
FCC that the producer of the
“Cycle II” program containing
the interview, did not clear the
taped program with the man-
agement. The producer has
been fired and the show sus-
pended, pending review by
management—which includes a
number of Philadelphia civic
leaders on its board of direc-
tors. They can decide simply to
pay the fine—or challenge the
commission’s $100 fine in fed-
eral court of appeals.

The FCC, realizing it is on
very thin ice in this proceeding.
has assured the station that
there is no question of revoca-
tion or suspension of license
involved in this instance, which
is admittedly a test case—"a
matter of first impression,” the
FCC said apologetically.

Own Things

terial. McCartney'’s wife, Linda,
contributed  harmonies  and
helped Paul in the design of the
cover. McCartney sings and
plays bass, drums, guitar, piano,
organ and other keyboard in-
struments, and percussion.

The package containing 14
songs has been in production
since  December 1969, and
marks the first major produc-
tion of McCartney Productions,
which is wholly owned by the
artist. An upcoming project of
McCartney Productions is a fea-
ture length animated film of
“Rupert,” the English classic to
which McCartney has acquired
film, TV and merchandising
rights.

John Eastman, of Eastman and
Eastman, attorneys and repre-
sentatives of McCartney, said
that none of the album cuts will
be issued as singles.

Szeryng Cited
By Phila Mayor

PHILADELPHIA — Violin-
ist Henryk Szeryng received a
special citation from Mayor
Jayes H.J. Tate after performing
at the Philadelphia Musical
Academy’s Centennial Series of
Concerts last month.

The Philips artist also re-
ceived an honorary Doctorate
of Music bestowed by Joseph
Castaldo, president of the Phil-
adelphia  Musical Academy.
Szeryng performs Tuesday (14)
with the Minnesota Symphony
at Carnegie Hall, New York,
and with violist Walter Tramp-
ler and Musica Aeterna, Satur-
day (18) at the Grace Rainey
Rogers Auditorium of New
York’s Metropolitan Museum of
Art. Both concerts will feature
works Szeryng will have out on
Philips: Bartok’s “Violin Con-
certo No. 2”7 at Carnegie and
Mozart’s “Sinfonia Concertante,
K. 364" at the museum.
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Financial News

WANTED

Insiders Report

EXECUTIVE—CREATIVE

‘Unusual ground-floor opportunity
with national music complex in
following positions:

WASHINGTON — The  Se-
curities and Exchange Commis-
sion’s February official summary
of “insider” transactions reports
trading by officers and direc-
tors and other holders of stock
in the following companies of
direct or related interest to Bill-
board subscribers. (Unless
otherwise noted, transactions
are in common stock, and Ex-
change stocks are reported first,
followed by over-the-counter.)

ABC—Jack Haussman, jointly
with brothers, sold $40,000 of
5 percent convertible subordi-
nated debentures, leaving their
joint holdings at $26,000, and
$30,000 of the debentures held
personally by Jack Haussman.

1. National Sales Manager

2. National Promotion Manager
3. Creative Services, Graphic Arts
4. National Publicity Director

5. Record and Tape Salesmen

Plus: Music and Record People in
all areas of the business.

We are placing aggressive, fresh
people with-know-how and initia-

tive. American Automatic Vend-
ing—1Louis B. Golden, trading
Send accurate, recent resume as  Golden Investment Co.,

bought 2,000 shares and sold
1,200, leaving 800 in this ac-
count, with 178 972 shares held
personally by Golden, and
186,107 by Mrs. Golden.

to Box 775
165 W. 46th St.
New York, N. Y. 10036

Ampex—William E. Roberts
sold 11,662 shares, leaving him

TOP RECORD EXECUTIVE

Desires change. Available immediately or upon
agreement between both parties. Experienced
“HEAVY" in both major and independent opera-
tions. All phases domestic and foreign—covering
distribution, sales, promotion, manufacturing,
acquisition. Profit

negotiations and product
oriented—highest references. New York head-
quarters only.

Write to
Box #774
c/o Billboard Magazine
165 West 46th St.
New York, N.Y. 10036

RETAIL
GENERAL MANAGER

LOCATION: TORONTO, CANADA

Our expanding chain of Company operated and franchised music stores
and leased departments requires a General Manager to take full charge
of all merchandising and musical instruments, radios, record players,

cassettes and related home entertainment items.

This senior man, reporting to the V.P. Group Marketing, will be totally
responsible for the profitability of the retail division. Initial attention
would have to be given to the establishment of aggressive merchandising
policies and developing a well functioning retail team, all in preparation

for further expansion.

Preference will be given to those who have supervisory experience with

a music store chain specializing in discounting and promotional activities.

Replies, which will be treated in confidence, should
include education, work experience, salary require-

ments, and personal data. Address replies to:

Director of Administration

Capitol Records (Canada) Ltd.

3109 American Drive, Malton, Ontario

(&

Capitol
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By MILDRED HALL

12,520 held personally, 5,000
by wife after her sale of 350
shares, and 7,268 held as trusts.

Capitol Industries—Glenn E.
Wallichs sold 1,000 shares, leav-
ing him 46,000.

Columbia Pictures—Chester
I. Lappen bought $26,000 in
Convertible Debentures (due
11/1/94) giving him $76,000
in this category.

Craig Corp.—Martin Stone,
exercised option to buy 18,750
shares, giving him  19,050.
Sydney J. Rosenberg bought 700
shares, establishing holdings in
that amount.

Walt Disney Prods.—Roy O.
Disney sold 1,600 shares, leav-
ing him 98,457 held personally,
51,423 as Edna F. Corp., 51.-
423 as Roy O. Corp., and
111,640 as Redna, Inc.

Gulf & Western—J. Robert
Baylis bought 1,000 shares, giv-
ing him 1,424, Charles G.
Bluhdorn bought 27,500 giving
him 392,817 shares held per-
sonally, and 472,892 as cor-
poration. John H. Devries exer-
cised option to buy 1,538
shares, giving him 27,249 shares
and acquired 5,625 warrants.
Oliver C. Carmichael Jr. re-
ports personal holdings in SV2
percent convertible subordinated
debentures at $376,700; sale of
$250,000 of wife’s holdings in
this category, leaving her $3,-
633,700; sale of $22,800 family
holdings, leaving family $7,680,-
100; and $1,895,300 in the de-
bentures held as foundation.

ITT— A.E. Cookson exer-
cised option to buy 1,334 shares
giving him 12,472. H.S. Geneen
exercised option to buy 66,666
shares, giving him 172,664. L.
C. Hamilton Jr. exercised op-
tion to buy 4,000 shares giving
him 11,000. James R. McNitt
exercised option to buy 2,000
shares, giving him 10,500. H.
Perry exercised option to buy
3,333 shares, giving him 25,217
shares. Robert M. Rice exer-
cised option to buy 2,000 shares,
giving him 6,000. Robert J.
Theis exercised option to buy
6,668 shares, giving him 13,000.

Kinney National Services—
Allan B. Ecker exercised op-
tion to buy 2,000 shares, giving
him 6,600. Marc J. Iglesias ex-
ercised option to buy 4,000
shares, giving him 13,682 shares
held personally and 4,000 as
trustee.

Macke Co.—C. Wesley La-
Blanc bought 47 percent
convertible subordinated deben-
tures in the amount of $5.000,
giving him total of $50,000 in
debentures.

MGM — Ira Guilden sold
1,764 shares, leaving none. John
L. Loeb Jr. sold 1,500 shares
leaving him 2,500 held per-
sonally and 1,325 as trust.

3M — Richard S. Priebe
bought 3,000 shares, giving him
4,037.

North American Philips —
Wallace E.J. Collins exercised
option to buy 3,000 shares, giv-
ing him 3,068. F.L. Randall Jr.
sold 1,000 shares, leaving him
9,000.

RCA—Delbert L. Mills sold
5,198 shares, leaving him 19,-
758.

Superscope Inc. — Nathan
Tushinsky sold 2,000 shares of
Class A common, leaving him
104,500.

Transcontinental Investing—
Robert K. Lifton sold 1,600
shares, leaving him 362,553.
Howard Weingrow sold 2,800
shares leaving him 346,729
shares, and his wife (as custo-

(Continued on page 82)

arket Quotations

As of Closing Thursday, April 9, 1970

NAME 1970 Week’s Vol. Week’s Week’s Week’s  Neot
High Low in 100’s High Low Close  Change

Admiral 14% 10 201 118 10 10 =1
ABC 3914 3% 355 33% 312 327% — Va
American Auto. Vending 1 7% 32 7% 7% 7% — Va
Ampex 4812 3158 1095 37 3158 32 — 5%
Automatic Radio 272 13% 108 14% 13V 18 - %
Auto. Ret. Assoc. 118 98 344 107 100 102 — SY%
Avnet 13% 9% 313 10Ve 9% 9% — Va
Capitol ‘ind. 532 4012 57 44% 42 424 — 2%

(8BS 497 434 576 45 43V 43V —
Certron 18V 12V 182 16 12V 12V — 3%
Columbia Pictures 312 215 451 24Ya  23% 23% — Wa
Craig Corp. 15V 8 78 Vs 8Va 8%2 — %
Disney, Walt 158 125% 563 152 138V 139%2 —107s
EMI 7% 5% 184 5% 554 5% — Va
General Electric 77% 675 1904 76% 74 75% + 1%
Gulf & Western 2034 153 870 17 15% 15V — 14
Hammond Corp. 16% 102 965 M2 10% 11 — Ve

Handieman 47% 38% 431 44 38% 38% — 5
Harvey 12% 7% 38 8% 8 8 - Va
ITT 608  51Vs 1859 54% 51% 52V — 13
Interstate United 15% 10 144 0% 10% 10% — Vi

Kinney Services 36 27 1572 36 33 35Va + 1
Macke 19 14% 53 15% 14% 14% — 3%
MCA 25% 19% 198 23% 22% 3% — V2
MGM 28% 203 186 26V 25 252 — V2
Metromedia 21 152 854 20% 19%2 20 - %

3M (Minn. Mining Mfg.) 114% 995 821 1065 1027 103% — 3
Motorola 14134 106Va 775 17 106Vs 106V —12V4
No. Amer. Phillips 543 33V 193 36Va 33%2 35 -
Pickwick Internat. 54%4 40% 119 4314 42 42 - 12
RCA 3453  29Va 1407 30% 29% 297 — Vs
Servmat 3% 21 176 25V 23% 2378 —
Superscope 40%s 228 109 25 22% 22% — 27
Telex 1592 90Va 2779 1372 130 130 — 7%
Tenny Corp. 20%4 8% 182 Y 8% 8% — 18
Transamerica 26%  19% 3925 225% 208 208 — 2%
Transcontinental 242 14 359 15%; 143% 1453 — 1B
Triangle 17Va 1478 25 1658 16 16 -
20th Century Fox 20/ 15 459 172 168 16V — 1%
Vendo 17V 14V4 57 15V 1458 147% + s
Viewlex 25% 17 108 195 17% 17% — 17
Wurlitzer 15 112 40 122 1% N¥% + W
Zenith 37% 292 381 347% 33% 33 — 1%

5, orna rent
over THE counTer® Mieoh® Wenwt Miees

11V 2 9

ABKCO Ind.

Alltapes Inc. 812 7% 8
Arts & Lleisure Corp. 68 5 5
Audio Fidelity 1% Ve 1%
Bally Mfg. Corp. 17 153 15%
Cameron Musical 258 2 2
Cassette-Cartridge 15 12V 14%2
Creative Management 1214 12 12
Data Packaging 202 19 19Va
Dict-0-Tape Inc. 27 2% 23
Faraday Inc. Q? 8 9
Fidelitone 4Y2 Va4V
Gates Lear Jet 13%2  10%2 103
GRT Corp. 18 15Y2  15%
Goody, Sam 13 12 12
1TCC 3% 3 3
Jubilee 7Va 4% 4%

*QOver-the-counter prices shown are

As of Closing Thursday, April 9, 1970

Week's Week’s Weok's

OVER THE COUNTER® High Low Close
Koss Electronics 3% 3V 3
| vin Broadcasting 91/2 7%  9Va
Media Creations 5% 5Ys  5Va
' Merco Ent. 317 293 2934
[ Mills Music 202 19Va 19%2
Monarch Electronics 32 2% 2%
Music Makers Inc. 62 5% 5%
NMC 8% 8%a 8%
National Musitime 1 Y Vs
National Tape Dist. 13% 12 12
Newell Vs 62  6Y2
Perception Ventures 7Va 7 7
Qatron Corp. 578 5% 5T
Recoton 5 V2 4%
Robins Ind. Corp. 3% 32 32
Schwartz Bros. 64 6Ya 6%
Telepro Ind. 1% 1Y 1%
Trans. Nat. Communica. 378 3% 3%

'bid"’ (as opposed to “‘asked’’). Neither the bid nor the

asked prices of unlisted securities represent actual transactions. Rather, they are a gqide to
the range within which these securities could have been sold or bought at the time of

compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc,,
member of the New York Stock Exchange and all principal stock exchanges.

Asher’s Goal: Capitol East

buildup of the New York base
are Alan Davis, marketing co-
ordinator; Herb Cheyette, busi-
ness affairs, and Noel Sherman,
a&r administration coordinator.

“The East is a comparatively

e Continued from page 1

heretofore, but that now it will
be a full-fledged recording busi-
ness operation.

“We're now going first class
in every respect,” Asher em-

phasized. The New York office
has been allotted more funds
to carry out full-scale cam-
paigns on merchandising, pro-
motion and advertising levels.
Asher plans to bring in inde-
pendent art and public rela-
tions people when the occasion
calls for a special-emphasis
campaign. He’s already brought
in Bob Cato, former vice presi-
dent in charge of creative ser-
vices at Columbia Records, as
an art consultant on a free-
lance basis and he has other
artists waiting in the wings for
assignment,

Asher pointed out, however,
that the New York office
would still marshall support for
its East Coast-originated cam-
paigns from the Tower head-
quarters and that New York,
in turn, would support the West
Coast drives. “"We'll avoid a
shotgun effect,” he said, by
coordinating the efforts of both

Coasts for a concentrated im-
pact.”
Supporting  Asher in his

fresh area for Capitol,”

said

Asher, “so the territory is wide

open for us.”

Recoton Profit
Soars by 81%

NEW YORK-—The Recoton

Corp. has showed an 81

per-

cent increase in profits on a sales
increase of 52 percent over the

previous year, according

to

record sales and earnings for
the year ended Dec. 31, 1969.

According to Herbert
Borchardt, president of
company, net sales for
totaled $2,716,653,

H.

the
1969
compared

with $1,792,546 for 1968. Net

income for 1969 was $110,460
or 43 cents a share based on a
weighted average of 256,111
shares outstanding during the
period, compared with $60,860,
or 24 cents a share on 250,000
average shares for 1968. All
figures include the results of
Eldeen Manufacturing Corp., a
wholly owned subsidiary.

APRIL 18, 1970, BILLBOARD



In March we told you about Burt Bacharach Month.
Now comes the best part:

April, featuring two Academy Awards!

Congratulations to both of

our Oscar Winners:

Burt Bacharach. .\ .

And %
*Butch Cassidy And The Sundanc Kid? §

ORIGINAL SCORE COMPOSED & CONDUCTED BY

Burt Bacharach

BUTCH CASSIDY AND
THE SUNDANCE KID

Also available by Burt Bacharach on A& M Records: &
“Reach Out”(SP4131) and “Make It Easy On Yourself" (SP4188).

-~ and a single, “Come Touek the Sun”
b/w Ralndrops Keep Fallin’ on My Head” 1152.
RECORDS
®
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ADVERTISEMENT

LEISURE
TIME
TIPS

by: Larry Finley

(in Los Angeles)

This column is being written in Los
Angeles where the writer is con-
summating an agreement for one of
the top lines in the country. This
will enable North American Leisure
Corporation to become an even
greater factor than it now is in the
Stereo Tape Cartridge business.

Last night Lawrence Mirken, Execu-
tive Vice-President; Karl Baumgart-
ner, Executive Vice-President in
charge of Operations for NAL, and !
flew to Los Angeles from New York
on TWA’s Flight Number 1 on the
giant 747.

En route, we had an opportunity of
spending some time in the plane’s
mammoth lounge which seats fifteen
people. While there, | had a chance
to renew acquaintance with Jack C.
Sayers, Vice-President of Walt Disney
Productions. Sayers told us of the
Disney plans for Disney World which
will open in Florida in approximately
15 months (this is to be a giant
vacation and amusement center of
28,000 acres). During the discussion,
the matter of Stereo Tape Cartridges
and Cassettes entered into the con-
versation. Inasmuch as this is a very
intimate lounge (and everyone very
congenial) in a matter of a few
minutes the writer was surprised to
discover that seven of the fourteen
people there had either an 8-Track
unit or a Cassette unit. This was an
It indicates
that the public is not only becoming
more familiar with the Stereo Tape
concept but that they are purchas-
ing units for their homes, cars and
boats and that the industry is grow-
ing by leaps and bounds.

astounding disclosure.

One of the points of discussion was
the complaint of not being able to
buy the type of music they truly en-
joyed, and that they were finding it
more difficult to buy tapes that
were not in the “Top 40 Charts.”

Distributors and rack jobbers are ac-
tually holding back an even greater
growth because of the fact that they
are not paying attention to this de-
mand for “better music” appealing
to people in an older age bracket.
NAL has available for its distributors
this “better music” as well as the
“Chart music.” If you are a dealer
who is getting calls for ‘“better
music” may we suggest that you
contact your NAL distributor so that
they can realize the profit potential
of stocking Stereo Tape Cartridges
and Cassettes in greater depth.

If you are a distributor who is in-
terested in increasing your profits
through the sale of this ‘“better
music” Tapes, or if you are a distrib-
utor who is interested in jumping
on the bandwagon by becoming an
NAL distributor, call Joe Berger, Na-
tional Sales Manager, North Ameri-
can Leisure Corporation, 1776 Broad-
way, New York, New York 10019
(212) 265-3340.
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1.LOS ANGELES—Many an-
alysts specializing in tape securi-
ties see a softening tape industry
trend over the next three to
six months.

‘The uncertainties and strain
of the economy has included
most situations and, for the first
time, affected most tape com-
panies one way or another.

Although the tape industry
continues to catch Wall Street’s
fancy, an analyst feels, it is
wise to issue a warning to in-
vestors: Be wary of a number
of the newer and smaller con-
cerns in the tape field—notably
those with thin capitalizations
and whose stocks have climbed
on the basis of quick participa-
tion in tape.

Just about cvery analyst in
consumer electronics was- quick
to acknowledge that the hottest
growing segment of the busi-
ness was tape cartridge.

That was seven months ago.

Today, much of the talk is
about a “shakeout” in the tape
industry.

What
months?

Nothing, really, just a “shake-
out” period, predicted as early
as last year, has finally ma-
tured.

D.S.C. Gets Pact
On Tape Design

NEW YORK—The Cassette
Cartridge Corp. has awarded a
contract for the industrial de-
signs of 30 million compact tape
cassettes a year to the Connecti-
cut-based firm of D.S.C., Inc.
The designs will be used by the
new $2.5 million duplicating
complex of Cassette Cartridge
Canada Ltd.,, a wholly owned
subsidiary of Cassette Cartridge.

D.S.C., headed by Herman J.
Muller, specializes in industrial
design and automation. Long-
term arrangements are being dis-
cussed between the two compa-
nies for additional services. Cas-
sette Cartridge Corp. is headed
by Larry Press. The Canadian
complex will go into production
this summer.

happened in seven

Cassette Corp of

Amer. Expands

CARLSTADT, N.J. — The
Cassette Corp. of America has
opened an additional plant in
Edison, N.J., to keep pace with
the industry’s growing demands
for high quality performance
tapes. The new plant is fully
equipped with research and de-
velopment labs, and product
manufactured will be used both
for Cassette Corp.’s preleadered
and blank cassettes and whole-
saling to duplicators.

A spokesman for the new
company disclosed that in spite
of the newness of the company,
production demands already in-
dicate a sizable increase in staff,
and a three-shift operation will
soon be instituted.

The SIGN of greal reading
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Caution Sign Up on Tape Stocks

By BRUCE WEBER

“"We see a shakcout spurred
by heavy price cutting,” said Gil-
bert Kiggins, a partner in Horn-
blower & Weeks, Hemphills
Noyes. “The situation will force
many of the smaller companies
to run for cover, and possibly
some of them could be run out
of business.”

The official also cites such
generally depressing factors as
a declining economy and the
trend toward lower corporate
earnings.

The behavior of most tape
industry stocks indicate a neg-
ative situation, like:

Of 16 companies—tape pure-
breds—<charted since Dec. 24,
1969, all but two showed a
stock decline as of April 2,
1970, with one (Fidelitone)

holding steady and the other
(Cassette Cartridge Corp.) gain-
ing {'2points. Of 25 companies
charted since Jan. 29, 1970,
all but three dipped on the mar-
ket as of April 2, 1970.

Nor does the end appear to
be in sight. The view in some
quarters is that the pattern is
likely to continue over the next
three to six months.

The key question for inves-
tors is which stocks, if any, do
you buy in light of their run-up
in price and the market un-
certainties.

As many investors will attest,
some of the smaller companies
with “big multiples” are run-
ning for cover. And big firms,
although they continue to map
record capital spending pro-

grams for
tiously:

An analyst for Merrill Lynch,
Pierce, Fenner & Smith summed
up the tape industry this way:

“"While most publicy owned
companies have been walking a
tightrope, the tape industry has
managed to stay atop the perch
without feeling the depressed
market. Until now, that is.
Now it's beginning to wobble,
too.”

The tape industry is being
forced to wrestle with various

tape, do so cau-

problems, like piracy, pricing
and packaging.
Simply, admits the Merrill

Lynch specialist, the blue-hued
companies in the tape industry
can join the crowd of demoral-
ized publicly owned firms.

New Muntz Co Is Shaping New
Image, Starts With Name Change

LOS ANGELES—A new
Muntz company is starting to
take shape. With the formal
takeover April 1 of the com-
pany by its new management
team, the days are numbered
for the old company's image.

Barney Phillips, the succeeding
president to founder Earl Muntz
reports that his management an-
ticipates unveiling the new name
Muntz Stereo Corp. of Amer-
ica, in time for the June Con-
sumer Electronics Show in New
York.

Five investors own the com-
pany, all Americans, Phillips
claims. These investors, accord-
ing to Phillips, are all persons
who have invested in the com-

pany in the past. Although he
would not specify any of the
persons, lrving Green, former
Mercury Records president, is
among the names reported as
backing the company.

Muntz Stereo-Pak’s Japanese
suppliers have extended credit
to the company for eguipment
purchased by the former owner.
Phillips estimates he has 40,000
car and home players on hand,
which gives him a two-month
inventory. The majority are 4
and 8 compatibles or straight
8-tracks, with very little 4-track
units. Phillips claims within the
next 45-60 days he will have
paid the Japanese companies for
all the machines.

Quality Accent Makes
Qualitape Growth Soar

RUNNEMEDE,N.J.—Among
the new breed of quality dupli-
cators emerging on the tape scene
is Qualitape Duplication Labs,
Inc. Headed by an innovative
group of young men whose aver-
age age is 29, Qualitape went into
production three months ago,
and has already found itself with
a production demand that out-
strips its supply.

The company, strategically
located near major airports and
highways, turns out 5,000 pieces
of prerecorded tape in its 6,000
square feet of production space,
and is aiming at a production
output of 10,000 pieces by July
1. To achieve this the company
is adding a second shift to its
work force by Monday (20) with
a third shift to be added shortly
thereafter.

The secret of Qualitape’s
meteoric rise lies in its ability
to produce top quality product
far below the cost of other pre-
recorded material manufactured
by many other duplicating com-
panies.

The company, headed by
Thomas Steele, a graduate in
electronics theory and business
administration from Temple
University, and assisted by
Michael Flood, vice president
and chief engineer; Joseph Tar-
sia, secretary and audio engineer,
and Wayne Wilfong, treasurer
and audio engineer, has de-
veloped all its own equipment,
using Ampex components.

This move has resulted in

many major advantages for the
fledgling organization. Accord-
ing to Dick Martin, vice presi-
dent and general manager of
the company, “Our staff of en-
gineers has built a system that
has thoroughly impressed us and
other knowledgeable people in
the industry with its high stand-
ard of quality and performance.

Features of the custom-built
equipment include reversible
cassette and 8-track quality con-
trol machines, a winding/splic-
ing machine that works auto-
matically and eradicates the
bugbear of tightly wound tapes,
the major cause of product re-
jection, and a streamlined as-
sembly line which requires fewer
handlers and reduces labor costs
to a minimum,

Said Martin, “The nerve
center of any duplicating facility
is without doubt its high speed
duplication system. After careful
study of all systems available,
our board of directors decided to
build a system of our own
design.”

He continued, “We have cre-
ated completely flexible pro-
gramming and editing rooms
for producing programmed in-
termasters of the highest engi-
neering standard. We have Am-
pex and Scully recorders of all
formats from Y4-inch 2-track to
2-inch 16-track tape with all
necessary equalization, rever-
beration and mixing equipment.”

In its mastering department,

(Continued on page 20)

He acknowledges that one
week before he came into the
picture (some trade sources
claim as a watchdog for the
Japanese hardware companies
which recognized the financial
troubles the company was in)
Muntz Stereo-Pak was in very
difficult straits. “There was
not too much of a cash flow
and cash flow is an absolute
necessity.”

Phillips calls the Japanese
suppliers’ move an extension of
time in which to make pay-
ments, rather than being the
financial forces behind taking
over the company.

In addition to having em-
ployees select the firm's new
name, Phillips has two addi-
tional names which were sug.
gested via an employe contest,
with which he wants to develop
spinoff firms. With the name
Muntz Stereo Systems, he is
thinking of going into a joint
ownership of a speaker cabinet
factory.

Phillips has closed down
Muntz’ speaker factory across
the street from the headquarters
building in Van Nuys, with its
foreman, Joe Fedele, setting up
a cabinet shop in Costa Mesa.
Phillips will either be a cus-
tomer with Fedele or work up
a joint cabinet company.

He hasn’t come up with any
concrete third company to match
the other suggested name,
Muntz Industries.

Joining Phillips’ team is his
brother Al, who is handling ac-
counts payable and going out
into the field to collect money
and also sell off such items as
used and returned tapes ($1.25
to $1.50 to $2) plus blank tapes
(80 cents filled or 32 cents for
an empty case).

Phillips has established a re-
turn policy for 4-track prere-
corded tapes which maximizes
at 10 percent of the purchase.
He is only discounting the old
tapes and is keeping his price
stable on new titles.

Phillips’ recently named mar-
keting director Charles Balderas
is formulating plans for the
company's first network of war-
ranty stations. At present, cus-
tomers must ship units pre-paid
from all over the country to
the firm's Van Nuys factory.
Local warranty stations will
eliminate this procedure and re-
ceive reimbursement for all
labor and parts.
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.Aftér 22 weeks on the charts, six-figure sales and a Grammy. B .

. ..‘Award, it figures that a single from this album would happen.

It's happening.

“KILLER JOF”

QUINCY JONES
A&MT163

From the album “Walking In Space”
(SP-3023).

QUINCY JONES
WALKING
IN

Call your local A & M distributor for immediate stock.
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See Blank Cassette Sales Hitting
$450 Mil at Mfr Prices by 1975

1.OS ANGELES — Industry
figures reveal that blank tape
may account for sales of about
$450 million by 1975 at manu-
facturer prices for blank, unre-
corded cassettes.

Most executives at Audio
Magnetics feel that tape is, and
will become in the immediate
years ahead, more than just
Frank Sinatra, Blind Faith and
Tiny Tim.

From Irving Katz, president:
“Blank cassettes are leading a
revolution in communication for
American industry, education
and business.”

From Ray Allen, sales vice
president: “Blank tape, especially
for professionals, is succeeding
where it offers welcome relief
from an avalanche of paper-
work.”

From George Johnson, senior
vice president: ““The tape indus-

try eventually will see “not only
encyclopedias on tape, but stock
market evaluations, medical and
legal material, stock quotations,
language courses and other
forms of recorded information.”

With little fanfare, and ecven
less ballyhoo, blank tape is be-
ginning to sound off—and ecdu-
cators, doctors, financial analysts
and lawyers are listening.

Prerecorded music is the name
of the game in tape cartridge
and cassette, admits Allen, but
the blank tape market®s growing
quietly and explosively in its
shadow.

(It’s not a shadow industry any
longer, claim many industry
executives. Seme believe that
blank cassettes outsell prerecord-
ed cassettes about [0-1 in the
U.s)

While Audio’s product can
be found in Sears, J.C. Penney,

Radio Shack, S.S. Kresge. West-
ern Auto, W.T. Grant, Thrifty,
among others, it also can be
found on university campuses
and in high schools.

"We are deeply committed to
the educational marketplace.”
says Sharyl Story, who guides the
company’s educational division.
Audio has recently established
a national network of audio/
visual dealers to call on educa-
tional institutions.

And although Audio services
10 major duplicators and six
traditional record manufactur-
ers worldwide, its product line
is being used by industry and
military, too.

“Entertainment is only one of
the uses to which tape is being
applied,” said Allen. "American
industry has begun using blank
tape as a salesman, propagandist

(Continued on page 20)
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He told her the music was groovy,

She said, when it jammed, you’re no smoothie.

If he’d bought our cassette
He’d have been in no sweat,
As it was they wound up at a movie.

World’s largest manufacturer cf precision-

molded cassettes and cartridges.

Unloaded, leader-loaded, or tape-loaded.
Data Packaging Corporation

)

EF e

205 Broadway, Cambridge, Massachusetts 02139 / Tel. (617) 868-6200 / TWX 710-320-0840
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Muntz Aids Blacks

In Tape Business

o Continued from page 1

bluck company as a distributor
of its car and home hardware
line, with the express purpose of
developing marketing programs
in major black communities of
the country. '

Phillips has been meeting with
Bishop George Scott, head of
Soul Is My Witness, to set up
the working arrangements, which
Phillips claims marks the first
effort by any tape company to
help blacks establish businesses
in the cartridge industry.

Scott’s company has a build-
ing in the central city and a
recording studio built  with
money donated from several
sources in the entertainment
industry. Soul has been signing
gospel singers for recording and
management purposes and plans
to expand into related musical
areas.

Once Muntz’ own engineers
have taught Soul personnel
how to operate the equipment,
they will back off, leaving all
future involvements to blacks.
The equipment is expected to
be given to Soul within the
next few weeks.

Soul will, additionally, de-
velop contacts in each of the
leading black communities to
find businessmen qualified to
get into the retail field. This is
where the Discotape chain en-
ters the picture.

The Ron Gordon-operated
cooperative franchise chain is
developing a program whereby

it will franchise blacks into the
chain through the Soul organi-
zation. The plan is to obtain
funds from the Small Business
Administration which would de-
posit monies in black owned
banks. The banks would thus
control the funds and pay any
fees to the Discotape chain.

Local chamber of commerce
officials would be contacted to
suggest black businessmen who
might be interested in getting ~
into the tape business, like a
music or record shop already
in the community.

Gordon is interested in open-
ing a pilot store in this city's
black community. Total financ-
ing for a Discotape store in a
black community would run be-
tween $10,000 to $15,000 ac-
cording to Phillips.

“Qur aim,” explains Phillips,
"is to open doors where we
have never sold our product
before. We are setting up a
real programmed marketing af-
fair. There will be no white
men involved.” Blacks will ob-
tain the music (initially Soul
Is My Witness will offer 4-
track tapes by its own roster of
people), sell it to black owned
tape centers and then sell the
Muntz line of compatible car
and home players.

Phillips said his company has
100 duplicators, many of which
have not been in use, so he can
spare the equipment. By selling
4-track instead of 8, blacks will
obtain music for $1 less than
the 8-track price he said.

Videotape Theater
Rolls in ‘Village’

By RADCLIFFE JOE

NEW YORK-—A new con-
cept in the use of prerecorded
videotape is creating more than
passing interest at both industry
and consumer levels here as
videotape application move into
hitherto untried areas.

In a sprawling loft on Man-
hattan’s lower East Side, a group
of progressive young technicians
have started Global Village I, a
closed circuit videotape theater
where video journalism reaches
the ultimate in existentialism.

Using hand-held Sony video-
tape cameras, the group, headed
by John Reilly and Rudi Stern,
follow newsworthy personalities
and situations, shooting high-
lights and off-beat sequences.
Socio - political - economic  vi-
gnettes are then woven into
highly  avant-garde  program
concepts in  the theater's
Broome St. laboratories. The
result is then shown to the
theater’'s audiences simultane-
ously on separate TV screens,
against a background of taped
folk, pop and acid rock music
which ranges from B.B. King
through to Janis Joplin and
Blood, Sweat & Tears.

Program contents are usually
blunt and radical, and some-
times even crude, but they are
also intimate, exciting and in-
novative. Audiences at either of
the four weekend shows—there
are two Friday night shows and
two Saturday night shows—
could find themselves exposed

to Martin Luther King’s 1 Have
a Dream,” address, Abbie Hoff-
man or Jerry Rubin voicing can-
did and colorful expressions of
the Chicago conspiracy trial,
Queen Elizabeth with her fam-
ily, the late Robert Kennedy's
election primary address, and a
couple making love in an open
field, all at the same time.

The result is a mind-expand-
ing experience which is draw-
ing many young people to the
theater each weekend in spite
of its out-of-the-way location.

According to Rudi Stern, au-
dience response has been so
good that the group intends to
open another theater at a dif-
ferent East Side location in the
very near future. Leasing ar-
rangements for this new outlet
have already been settled. A
Boston location is also being
viewed for the third theater,
and long-term planning calls for
additional theaters in all major
cities of the country as well as
in Canada and France.

Although major makers of
both video hard and software
are still cautious about involving
themselves with the venture,
many top executives from both
videotape and videoplayer
companies have found their way
to the small theater. Both Stern
and Reilly feel that active par-
ticipation by manufacturers is
possible as the theater's activi-
ties expand.
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QUICKSILVER
Shady Grove

Shady Grove—away froin smog and traffic—
clean air and peaceful vistas; a sense of
time and room to live.

Quicksilver Messenger Service takes you .
there with their new single. Shady Grove (#2800) ...
from their excellent album of the same name.
(SKAO-391).

Gleason, writing in the San Francisco Chronicle, *
exulted: “Everything seems to work...Itis
really a very impressive band ... (the QMS) is
going to be one of the biggest musical and box
office successes San Francisco has seen.”
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Ampex Develops Cassette B’cast
Videotape Recorder and Player

NEW YORK~—The Ampex
Corp. has developed a cassette
broadcast videotape recorder/
player capable of automatically
playing up to 25 commercials
or other programs ranging in
length from 20 seconds to 6
minutes. It is believed that the
unit is an industry first.

The new unit, Model ACR-
25, offers broadcasters and TV
producers convenience and op-
erating simplicity which, ac-
cording to Lawrence Weiland,

vice president and general man-
ager of Ampex video products
division, is comparable to that
of carousel cartridge systems
used in automated radio sta-
tions.

Said Weiland, “the ACR-25 is
an aid to distribution of spot
commercials that will greatly
expand the use of tape in TV,
and significantly reduce the op-
erating expenses of advertisers,
broadcasters and teleproduction
centers.

The recorder, which is also
suitable for programming seg-
ments of promotion, news and
sports clips, and brief TV fea-
tures, has two _tape transports.
While one transport is playing a
cassette, a second cassette is
automatically loaded and cued
on the second transport.

Each transport on the new
unit can rewind a finished pro-
gram and cue a new system in
less than 10 seconds. Weiland
explains that this permits the

in the CAYTRONICS ad which

number appeared

system to continuously play a

appeared in the March 28th issue. series of 10-second commer-
BEST SELL'NG cials, each recorded on a sep-
. arate cassette, without a roll
The correct phone number is interruption between cassettes.
(212) 683-7911 Run-up time between the acti-
‘ vation of the play mode and the
CAYTRONICS CORP. appearance of a color synchro-
240 Madison Avenue nous picture is two-tenths of a
second.

New York, N.Y. 10016 a rl es The transports operate at 15
ips, or 72 ips, and are vacuum-
loaded with tape from the Am-

X pex videotape cassette. Up to
* 8-TRACK 25 cassettes can be randomly
L t a u I (Licensee listed for labels which do not distribute own tapes) loaded on a rotating storage
e 4 This Last Weeks on carousel. R R
Week  Week TITLE, Artist, Label & Number Chart The Ampex video cassette is
put you | 1 1 BRIDGE OVER TROUBLED WATER ... ............ 8 2'2 inches high, 4 inches wide
. Simon & Garfunkel, Columbia 1810 0750 and 6 inches long. The rotating
|nthe tape 2 2 HEY UDE . ... ... ... 5 carousel can be programmed
. X 3 3 :ET)'IQZZSIE:;EILEII:XITI-SBS 2 through the ACR-25 memory
dupllcatlng Atlantic TP 8236 & Ampex 88236 Y (!ellver 25 cassettes to the
transports in any predetermined
. 4 4 SANTANA . ... .. .. . . 25
bUSlneSS Columbia 1810 0692 sequence. "
5 6 ABBEY ROAD ... ............................. 26 Said Weiland, “Once the
3 Beatles, Apple 8XT 383 carousel is positioned so that the
6 S EASY RIDER .......... ... . ... ... ... ..... 19 :
Soundtrack, Reprise 8RM 2026 (Continued on page 20)
7 7 CHICAGO .. ....... ... ... .. . . .. .. .. 8
Columbia 18 BO 0858
8 11 | WANTYOUBACK . ............................ 7
Jackson 5, Motown MS 8-1700
9 9 WILLIE & THE POOR BOYS ... ... .......... 17 Fnrbes
Creedence Clearwater Revival, Fantasy 88397 (Ampex)
. 10 8 HELLO, I'M JOHNNY CASH ........ .............. 8
A full program with all Columbia 1810 O
Electro Sound equipment, 11 10 WAS CAPTURED LIVE AT THE FORUM ... . ........ 17
installation and training, Three Dog Night, Dunhill-Ampex 850068 & GRT 8023-50068
; i ; 12 13 DEIA VU .. .. . 3
for top quality hi speed operations Crosby, Stills, Nash & Young, Atlantic TP 7200
AUDIOMATIC CORPORATION 915 Westchester Ave., Bronx, N.Y. 10459 (212) LU 9-3500/Cable: AUDIOMATIC 13 14 TOM JONES LIVE IN LAS VEGAS ... ...... ... ... 21 heller
Parrot M79831 (Ampex)
14 16 RAINDROPS KEEP FALLING ON MY HEAD. ... .. .... 3
8. J. Thomas, Scepter $-580 PS
15 15 MORRISON HOTEL .. .................... ... 3 Idea
Doors, Elektra ET 8-5007
16 12 TRY A LITTLE KINDNESS ...... ................. 6 [ ]
Glen Campbell, Capitol 8XT-389
% 17 18 LET IT BLEED ... ... .. ... ... .. . ................ 16
Rolling Stones, London M72167 (Ampex)
l‘ 18— AMERICAN WOMAN ... . .. . ... 1
uess o, RCA 74-0325
19 17 GRAND FUNK ................................ 3 You assemble the cassette,
Grand Funk Railroad, Capitol 8XT-406 we'll provide the tape.
a 20 20 THEBAND ...........ooooome 12
Capitol 8XT 132
~ F Forbes
CASSETTE ™ | Electronics,Inc.
(Licensee listed for labels which do not distribute own tapes) 19 Heyward Street, Brooklyn, N.Y. 11211
.\ This Last Weeks on (212) 855-0600
Week Week TITLE, Artist, Label & Number Chart
b 1 1 BRIDGE OVER TROUBLED WATER. . ... ........... 7
Simon & Garfunke!, Columbia 1610 0750 THE TOP GOSPEL H|TS ARE
% 2 2 HEVUDE . . .o 5 " CALVARY"
eatles, Apple 4XT-385
3 3 LED ZEPPELIN NI . ... .. .. ... .. .. ... 19 b
Atlantic CS 8236 & Ampex 58236 /W
4 S ABBEY ROAD . .......... .. ...... ... ........... 25 “TAKE YOUR BURDENS
“r e Beatles, Apple 4XT 383 "
- t . a 5 4 SANTANA 19 TO THE LORD
Weve B v 8 6 5 EASY mIDER. g Reverend Oris Mays
reserved * E = Soundtrack, Reprise/Ampex M 2026 ------------------ Jewel 147 &
i 7 9 TOM JONES LIVE IN VEGAS ..... ... ... ... ..... 16
|i|':('v ~ Parrot M79631 (Ampex) "MUST JESUS BEAR
' 8 8 WILLIE & THE POOR BOYS ... ... .. ....... . ..... 16 r
for Creedence Clearwater Revival, Fantasy 58397 (Ampex) THE (Ross AI‘ONE
D i 9 7 HELLO, I'M JOHNNY CASH .. ... ... ... 7 b/w
S Columbia 1610 0826 “SHADY GREEN PASTURES”
e+ el 10 10 RAINDROPS KEEP FALLIN' ON MY HEAD ....... .. 3 .
== N Sl (larence Founfain
1 N Tl P 2
Doors, Elektra 55007 lewel 150
M _“ h 12 12 ?LOOD, SWEAT & TEARS . ... ... ... . .. ... ........ 32 DJ's, write for sample on
olumbia 1610 0052 station letterhead to:
ore wi f € more 13 13 #AS gAP'I;}thEDDLIY‘E“AT THE FORUM S pnagpasees 14 "
ree Dog Night, Dunhill-Ampex 550068 & GRT 5023-50068 XS
LIVE ou GIVE 14 15 GRAND FUNK ................................. 3 1/
—— ® y Grand Funk Railroad, Capitol 4XT-406 ewe RECORDS
15 14 CHICAGO . ... . ... ... . ... ... ... ............. 4 vz
HEART FUND b i 355
Billboard SPECIAL SURVEY For Week Ending 4/18/70 SHREVEPORT. LA 71101 s
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When we heard that
ASCAP writers won this
year’s Oscar for Best Song,
Best Original Score, and
Best Score of a Musical
Picture, it was music
to our ears.

Best Song:
Burt Bacharach  “RAINDROPS KEEP FALLIN' ON MY HEAD”
Published by: Blue Seas Music Co.
Jac Music Co., Inc.
20th Century Music Corp.
“Butch Cassidy and the Sundance Kid”

Best Original Score for a Motion
Picture (not a musical):
“BUTCH CASSIDY AND THE SUNDANCE KID”
Published by: Blue Seas Music Co.
Jac Music Co., Inc.
20th Century Music Corp.

. Best Song:
Hal David  “RAINDROPS KEEP FALLIN' ON MY HEAD”
Published by: Blue Seas Music Co.
Jac Music Co., Inc.
20th Century Music Corp.
“Butch Cassidy and the Sundance Kid"”

Lennie Hayton Best Score of a Musical Picture — Adaptation
With Lionel Newman
Jerry Herman's “Hello, Dolly”

American Society of Composers, Authors and Publishers
575 Madison Avenue, New York, N.Y. 10022
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Qualitape’s Growth Soaring

e Continued from page 14

Qualitape, again using Ampex
and Scully equipment, transfers
the programmed intermaster
material to the final duplicator
running master. On all dupli-
cator formats the company uses
the finest available i-inch low
noise master tape to obtain the
benefits of low distortion, high
signal to noise ratio, better fre-
quency response and increased
channel separation.

Other key features include
push-button changeovers on the
8-track quality control ma-
chines, full playback head on

winding circuit, and the elimina-
tion of a full 7-inch piece of
tape at the point of each pro-
gram changeover to achieve a
tone-free change.
Looks to Future

Based on the successful per-
formance of its custom built
equipment, Qualitape is already
looking to the future and the
possibility of producing dupli-
cating equipment for the indus-
try’s markets. “There is a mar-
ket for top quality, low cost
equipment, and we feel we can
reap a share of that market,”
said Martin.

Also looking into the future,

IT NEVER RAINS ON
DRY DOCKCOUNTY.

the company is hoping that in
time it could develop its own
line of prerecorded tape music;
however, before these ideas can
be developed, Qualitape intends
to work toward meeting its cus-
tomer demands. To achieve this,
it hopes to have a production
staff of about 150 persons by
January 1971, with a produc-
tion figure in the vicinity of
20,000 pieces a day.

Tape Faces

e Continued from page 1

bootstrap” particularly in areas
of quality production.

The insistence of this demand
for top quality product at com-
petitive prices is growing in-
creasingly obvious, particularly
in the area of prerecorded tape
material. The result is a behind-
the-scenes shake-out of low-end
manufacturers on the one hand,
and the emergence of a new
breed of duplicator on the
other.

The low-end manufacturer,
disappearing off the scene with
the rapidity of a snowball in
the Sahara, is largely an enter-
prising speculator high on fi-
nancial reserves, but low on es-
sential technical know-how. His
new breed counterpart on the
other hand, is a man with the
technical knowledge to produce
the high quality product the in-
dustry demands, and the busi-
ness acumen to successfully

market it in this inflatory era
when just about everyone is on
economic tenterhooks.

Fer Music"OnThe-Gol"
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IN One tape case

Here's the ideal way to store 4- and 8-track tapes. This attractive case has 24
individual compartments to provide maximum protection for each cartridge.
There's no better way to keep them safe from dust and scratches. Deluxe
features include padded lid, twin latches and heavy plastic handle. The interior
is fully lined. Qutside is covered with rich blue or black plastic-coated,

moisture-resistant material. Economically priced at $8.95 retail.

Send today for information and literature on this and the
complete cartridge carrying case line. Write to Amberg File &
Index Co., 1625 Duane Blvd., Kankakee, tll. 60901.

Automated Marketing to Bow
Three Tape Venders at Show

CHICAGO — International
Automated  Marketing Co,,
manufacturer of vending equip-
ment, is introducing three tape
vending machines at the Con-
sumer Electronics Show in June.

The machines will be test
marketed in music locations,
department stores and super-

New Breed

This emerging revolutionary
of the tape industry is a tal-
ented, ambitious and innovative
young person who has come up
through the ranks. and has the
courage of conviction to pio-
neer the trend toward much
needed quality standards in the
industry.

Such men for example, in-
clude Larry Press of Cassette
Cartridge, Mike Daspin of Audio
Communications, Tom Hof-
bauer and Darrel Scholten of
Livingston, Thomas Steele of
Qualitapes and Arnold Maxin of
Cassette Communications, and
others who have spent most of
their working lives either on the
business or technological end of
the industry.

As a result, they are experi-
enced enough to structure their
companies along the lines that
the consumer demands. In the
case of Press and Maxin, they
bring several decades of practi-
cal experience in the recording

industry to their companies.
While men like Hofbauer,
Scholten and Steele supply in-
valuable technical knowledge

that is being applied to the de-
velopment of their own custom-
built equipment that is superior
in quality, innovative and low-
priced.

In the words of Press, whose
rapidly expanding company
handles custom  duplication
work for many of the major
producers of prerecorded tape
in the nation, ‘“there is no
longer any room for the monied
but inexperienced duplicator.
The emphasis now is on high
quality at attractive prices, and
no one, least of all the con-
sumer will settle for less.”

2 g00; 000
1,8808:680
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A MONTH

each with an
unconditional lifetime
guarantee
Audio Magnetics Corporation is
the leading manufacturer of
quality Compact Cassettes.
Made to the U.S. Philips specs.
Nothing left out. And still com-
petitively priced.

AUDIO
MAGNETICS
CORPORATION

14600 South Broadway - P.O. Box 140
Gardena. Calif. 90247 - (213) 321-6841

markets in the Chicago area,
beginning May 21.

One machine, which markets
only cassettes, is able to display
350 selections, with an additional
100 tapes in storage.

A second machine, an 8-
track only vendor, can display
350 titles and house an addi-
tional 200 tapes in storage. A
combination vending machine
is able to display 120 cassettes
and a like number of 8-track
cartridges.

The machines are equipped
to receive both $1 and $5 bills,
according to Bernard Lewis, an
executive of International Auto-
mated Marketing.

The vending company will
share booth space at the Con-
sumer Electronics Show with
Alltapes, a Chicago-based tape
rack merchandiser, said Lewis.
Alltapes is supplymg Interna-
tional Automated Marketing
with cassette and 8-track tapes
for the test marketing program.

New Ampex Player

e Continued from page 18

requested cassette is in front of
one of the transports, the cas-
sette automatically slides into
the transport, and the tape is
drawn into the tape path by the
vacuum loading method.”

Quadraplex System

The ACR-25 is a quadraplex
system designed to record and
play back conventional, trans-
verse-scan, two-inch wide tape
in all broadcast formats in-
cluding high and low bands,
color and monochrom and 525
and 625 line standards. The
unit can record from a live
camera or from another video-
tape recorder. It can be oper-
ated either manually or auto-
matically, and can also be re-
motely controlled through a
computer - operated program-
mer.

When properly programmed,
the ACR-25 will generate a
verification reading informing
the operator of the code num-
ber of the cassette ready to be
aired. The recorder utilizes in-
tegrated circuitry and the most
modern electronic component
arrangements for consistently
high performance. The unit is
priced at $165,000 and will be
available by mid-1971.

Blank Cassette Sales

o Continued from page 16

and teacher. The world is be-
coming ‘cartridgized.””

Audio Magnetics is looking at
getting blank tape in the hands
of business executives, super-
marketing housewives, bankers,
stockbrokers, students and, of
course, young people.

“No written communication
could compare with an audio ap-
proach,” believes Johnson. “Peo-
ple cannot carry a phonograph
and records around with them.
But they can carry a tape re-
corder and blank tape.”

An industry spokesman said:
“People are becoming condi-
tioned to cartridge tapes, and
this expesure and conditioning
can only help in the acceptance
factor for tapes other than en-
tertainment.”

Audio Magnetics, and other
blank tape producers, is proving
the blank tape boom is just be-
ginning.
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Now you can take
a beautiful place
coast to coast.

Now you can walk up a spiral staircase in first class. And sit
down in a beautiful cocktail lounge.

And fly. Coast to coast.

Because American Airlines flies there in an incredible new air-
plane.The American Airlines 747 Astroliner.

A plane with a coach section that has loads of stewardesses,
8 foot ceilings, bigger windows, bigger seats and two wide aisles.
And overhead storage racks.

A plane with six kitchens, giving you a choice of three Ameri-
cana entrees cooked on board in first class and in Sky Club Coach.

A plane that even has a no smoking section in both first class
and Sky Club Coach.

A quiet planethat carries you through the air in big, comfortable
rooms where you can sit back, relax and enjoy yourself.

Where you can listen to 8 channels of music or watch a full-
length movie.

But at American we don’t believe that a comfortable flight be-
gins and ends in the air.

So we have a service director who willmeet you in the boarding
lounge, be on the plane and stay with you until you claim your bag-
gage.

And to get your baggage fast, there’ll be two baggage delivery
systems instead of one.

The American 747 Astroliner.

Anincredible plane that’s more like a beautiful place that takes
you from coast to coast. And all for the same low fare.

Call your Travel Agent today.

American Airlines
Th%_Astroliner
77




Tape CARtridge

ew Tape CARtridge Releases

AMPEX

Atlantic/Atco

BEE GEES- Cucumber Castle; (8) M8327, (C)
M5327

LIVE CREAM; (8) M8328, (C) M5328

JOHN COLTRANE--The Coltrane legacy; (8)
MB1553, (C) M51553

EDDIE HARRIS—Come On ‘Down; (B) M81554,
(C) M51554

CHARLES MINGUS, The Best Of; (8) MB1555,
(C) M51555

CHARLES LLOYD, The Best Of; (B) MB1556,
(C) M51556

HANK CRAWFORD, Best Of; (8) MB81557,
(C) M51557
ORNETTE COLEMAN, Best Of; (8) MBI1558,

(C) M51558
VARIOUS ARTISTS—Jazz Super Hits, Vol. 2;
(8) MB1559, (C) M51559

Bluesway

COUNTRY COALITION; (8) MB6043, (C)
M56043

London

TED HEATH—The Big Ones; (8) M14140, (C}
M84140

Overture & Venusberg Music From TANN-
HAUSER/Suite from DER ROSENKAVALIER
Erich Leinsdorf/London Sym. Orch.; (8)
M95037, (C) M94037

STANLEY BLACK—Gems For Orchestra; (8)
M95045, (C) M94945

Original Sound

VARIOUS ARTISTS Oldies But Goodies, Vol.
10; {8) MBB&O, (C) M58860

Parrot

SAVOY BROWN--Raw Sienna; (8) M79836,
(C) M79636

Project 3

TONY MOTTOLA'S — Guitar
MB5044, (C) M55044

Red Lion
RON FRANGIPANE & HIS ORCH.—The Music
of Luara Nyro; (8) M8304, (C) M5304

ERNIE WILKINS & HIS ORCH.--Hard Mother
Blues; (8) M8305, (C) M5305

Factory; (8)

Swampfire

LES & LARRY ELGART—Bridge Over Troubled
Water; (8) M80207, (C) M50207

Enterprise

The ISAAC MAYES Movement; (4) X41010

Stax

BOOKER T. & THE MG'C- McLemore Avenue;
(4) X42027

GRT

ABC
BOLD; (8) 8022-705V, (C) 5022-705M
Bang

NEIL DIAMOND—Just For You; (8) 8011-
217V, (C) 5011-217M

Bluesway

B. B. KING—Live & Well/Completely Well;
(8) 8051-3137, (C) 5051-3137

Blueswa

COUNTRY COALITION; (8) 8051-6043V, (C)
5051-6043M

Cadet

RAMSEY LEWIS — Maiden Voyage/Another
Voyage; (8) 8035-8108J, (C) 5035-108)

THE DELLS—Always Together/Love Is Blue;
(8) 8035-8109J, (C) 5035-109J

Duke

JOHNNY ACE—Again
8055-71M

King

JAMES BROWN—Say It Loud/It's a Mother;
(8) 8032-4763, (C) 5032-4763

Johnny  Sings; (8)

Metromedia
BOBBY SHERMAN—Here Comes Bobby; (8)

The
char(s
(8l (he story —
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8090-1028M, (C) 5090-1028M visited; (8) 8044-18228J, (C) 5044-18228)

CHARLES AZNAVOUR — The Aznavour Way

Metromedia (French); (8) 8044-18135M
CHRISTOPHER; (8) 8090-1024M .
Musicor
Monument GENE PITNEY—The Platters Golden Hits; (€)
BOOTS RANDOLPH-—Yakety Sax/Yakety Re- 5063-3183M

Neptune _
THE NEW DIRECTION; (8) 8021-200M, (C)
5021-200M

Project 3
TONY MOTTOLAS—Guitar Factory; (C) 5068-
5044M

Ranwood

LENNON SISTERS—Diary of Favorites; (8)
8058-8066M, {C) 5058-8066M

Tangerine

PERCY MAYFIELD—Bought Blues; (8) 8022-
1510V, (C) 5022-1510M

White Whale
TURTLES—Mare Golden Hits; (8) 8050-7127V,
(C) 5050-71278

White Whale

TURTLES — Golden Hits; (8) 8050-1527 J, (C)
5050-1527

ORIGINAL SOUND

Original Sound
DYKE & THE BALZERS-—Dyke's Greatest Hits;
(8) 8T 8877, (4) 4T 8877, (C) Ct 8877
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Leading supplier of tape products to the Music Industry:
Cassette Tape * Cassettes » Cartridge Tape  Video Tape
« Calibration Tape » Mastering Tapes ¢ Instrumentation Tape pgediord, Massachusatts
» Duplicating Tape ¢ Disk-Packs « Computer Tape
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BASF SYSTEMS INC

BASF, Ludwigshafen Am Rhein, Wes: Germany



‘Academy Awards/Soundtrack Salute -

.Bacharach Racks Up
Oscar for Music

L.OS ANGELES—Burt Bacharach became the music Oscar Man
when he walked off with two statues in the 42d annual competition.
Bacharach’s score for “Butch Cassidy and the Sundance Kid” won
the best original score for a non-musical film category.

And the single from that score, “Raindrops Keep Fallin’ On My
Head,” already a hit on UA Records, brought Bacharach his second
Oscar in the best original song competition. Hal David, Bacharach’s
lyricist partner, shared the award with the composer.

B.J. Thomas, who had the hit on UA Records, performed the
nominated song during the ceremonies telecast over ABC and seen
by an estimated 22 million persons in the U.S. and overseas.

In other musical categories, Lennie Hayton and Lionel New-
man’s adaptation of the “Hello, Dolly!” music won in the best score,

original or adaptation category.

Several weeks ago the “Sundance Kid” score won a Grammy in

the original film music category.

The Importance of
Winning Oscar

Oscar song nominee Don
Black admits he was not aware
of the importance of the award
before he won one his his lyrics
for “Born Free.”

“When you come to the U.S.
you realize how important the
Oscar is,” he says in Los An-
geles. “It’s a fixation. People
just speak about the nomination.
It’s Oscarmania. In London
you're not aware of any of this.”

Now that he’s won one Oscar
and is presently in contention
for another with Elmer Bern-
stein for “True Grit,” he can
talk about the underlying feel-
ings toward the award. “It would
be lying to say you’re not think-
ing about the Oscar. It’s in the
back of your head, but you don’t
think about it when you're writ-
ing. If you did, you'd drive your-
self mad.”

“True Grit” is the Britisher’s
first Western for which he has
been hired to write lyrics. Is it
difficult for a foreign composer
to create music for a subject so
closely aligned with another
country? Black says no, adding
succinctly: “l never saw a lion
before ‘Born Free.'”

Black says there is no fine
difference in writing for a Brit-
ish or American film. “They
both want a commercial success.
The difference in film writing as
opposed to regular song writing
is that in films the lyric line is
determined by the film. You're
writing to order. You know what
you've got to say. When you’re
writing a regular song you can
say anything. In films you have
to get the whole idea into 32
bars.”

Five years ago Black began
writing for movies, with “Thun-
derball” his first project. When
he wrote the title song for “To
Sir With Love” it marked the
first time, he recalls, that he had
to refer to the film's story in the.
song. Mark London wrote the
music for “To Sir” which be-
came a major hit for Lulu and
was beaten out in the 1967 Os-
car Derby by “Talk to the Ani-
mals” from “Dr. Doolittle.”

In writing a title song the
author has to condense every-
thing so that it's all said in each
line. “You have to say every-
thing quickly, or rather to really
get it all together.”

Black is surprised to the de-
gree with which Americans have
adapted “Born Free” as a social
commentary. “Over here it’s
been taken to mean people being
born free. In BEngland, people
knew it was a song about a lion.”

24

Movie titles can play havoc
with a writer assigned to create
a title song. “ ‘True Grit’ is not
an expression you hear in En-
gland every day,” Black says. “I
saw the film to get the jist of it.
It means a man with particular
courage. | tried to lose the title
in the body of the song instead
of starting every verse with it
because it’s not easy on the ears
as a title. Originally Black and
Bernstein wrote a song with a
similar theme only titled “Eyes
of the Young,” but film pro-
ducer Hal Wallis wanted a title
song incorporating the film's
title.

No Change

Black says a producer will
listen to a suggestion for a title
change if the film’s title is “very
ugly,” but then the composer
admits he has never been able
to change any title songs.

Black and Bernstein recently
finished the title from “A Walk
in the Spring Rain,” which the
lyricist feels has a marvelously
expressive quality. “Thunderball”
is a terrible title, Black feels be-
cause there is no such word. “It
was a code name.” “Born Free”
is classified as “all right’ by its
co-author.

If a song is placed in the mid-
dle of a film, Black asserts the
audience will be listening more
closely to the word content, so
the writer has to be more exact-
ing. But when the song appears
over the title, the author can be
a bit more oblique because the
audience is not listening to every
word; it’s reading the credits.

Upcoming for Black are sev-
eral completed works. He and
Mark London have written a
musical for Columbia Pictures
which has 12 songs and is in-
tended as a vehicle for Lulu.
Screen Gems will publish the
tunes. He and Ron Grainer have
written the score for “In Search
of Gregory” with Georgie Fame
performing one tune, “Dreams.”
Black and London have again
collaborated on the title song
for “First Love” which will be
sung by a pop group.

Having given Matt Monro
“Born Free,” Black and Dennis
King have written “Two People”
for Monro to perform in “Satan’s
Harvest,” the vocalist’s first dra-
matic film assignment.

The biggest hurdle for the
film composer is to create some-
thing that works both in and out
of the film. Knowing the techni-
cal aspects of film writing has
helped Black achieve some of
this dual success.

Top Soundtrack LP's—1965-1969

(Based on Top LPs Recaps from Billboard’s

1965
Pos. TITLE (Label)

1. MARY POPPINS (Vista)

GIRL HAPPY (RCA Victor)

COENOUAWN

1

1966
Pos. TITLE (Label)

DR. ZHIVAGO (MGM)
MARY POPPINS (Vista)
MY FAIR LADY (Columbia)

HELP (Capitol)
SINGING NUN (MGM)

COUBNOLOAWN =

—

HAREM SCARUM (RCA)

THE SOUND OF MUSIC (RCA Victor) 3
MY FAIR LADY (Columbia)
GOLDFINGER (United Artists)

WEST SIDE STORY (Columbia)

A HARD DAY’S NIGHT (United Artists)
ROUSTABOUT (RCA Victor)

FERRY ACROSS THE MERSEY (United Artists)
. YOUR CHEATIN’ HEART (MGM)

SOUND OF MUSIC (RCA Victor)

ZORBA THE GREEK (20th Century Fox)
THUNDERBALL (United Artists)

FRANKIE AND JOHNNY (RCA Victor)

Top LP's Chart)
1967

Pos. TITLE (Label)
1. DR. ZHIVAGO (MGM)

2. SOUND OF MUSIC (RCA)
A MAN AND A WOMAN (United Artists)

4. WILD ANGELS (Tower)

5,
1968

NOO AW

1969

THOROUGHLY MODERN MILLIE (Decca)

Pos. TITLE (Label)
. THE GRADUATE (Columbia)
SOUND OF MUSIC (RCA)
CAMELOT (Warner Bros.-Seven Arts)
THE GOOD, THE BAD & THE UGLY
(United Artists)
JUNGLE BOOK (Disneyland)
DR. DOLITTLE (20th Century Fox)
. VALLEY OF THE DOLLS (20th Century Fox)

Pos. TITLE (Label)
1. FUNNY GIRL (Columbia)

NO oAwN

ROMEO & JULIET (Capitol)

OLIVER (Colgems)

2001: A SPACE ODYSSEY (MGM)
ORIGINAL SOUND TRACKS FROM HIS
GREAT MOVIES-—W.C. Fields (Decca)
YELLOW SUBMARINE (Apple)
CAMELOT (Warner Bros.-Seven Arts)

The Soundtrack Expert

Soundtrack albums and Neely
Plumb go together.

In the past year, Plumb has
become a specialist in the art of
transferring motion picture mu-
sic into the album form. As
head of IMC Productions rec-
ord division, Plumb now spends
more time listening to motion
picture scores than he has ever
done before in his entire career
in music.

Although he has produced
some 40 soundtracks—including
some highly respected gold rec-
ord recipients—Plumb’s present
day activities point up the close-
ness between the recording and
film industries.

Whenever he can, Plumb tries
to have an 8-track recording ma-
chine on the studio’s soundstage
when the music is being recorded
for the film, so he can obtain a
first generation of sound.

In working on the soundtrack
LP for “Norwood” (which stars
Glen Campbell), Plumb was able
to gather the music for the al-
bum on 8-track equipment.

Using separate recording
equipment allowed Plumb to an-
alyze ways of making the music
more significant for the album—
a facet of the project which only
a recording executive would have
been concerned with.

Noticing two persons playing
the same piano to create a honky
tonk effect, Plumb suggested
that two mikes be used on the
instrument, one at the treble end
and the other at the bass end of
the piano. “It won't make a par-
ticle of difference for the film,”
he says, “but for the album, we'll
have the stereo spectrum filled
with the low end on the left and
the high end on the right, with
drums in the middle.”

The trick to getting recording
equipment on the soundstage so
that the music doesn't have to
be transferred from magnetic
film to magnetic tape, is to sug-
gest the idea to the film’s pro-
ducer early enough.

Extra Takes

Plumb’s first experience in
working this way occurred in
1967 when Otto Preminger al-
lowed him to set his tape ma-
chine up during the scoring of
“Hurry Sundown.” *“Otto even
allowed me to make extra takes
if 1 said there was something
wrong,” Plumb recalls.

Usually, a record company is
called in to bid on a soundtrack
after the music has been re-
corded for the film.

So Plumb is delighted when-
ever the opportunity arises to

0 2

By ELIOT TIEGEL

get there first with his taping
equipment.

Soundtrack projects are much
more time consuming than work-
ing on regular pop albums,
which was what Plumb had been
doing up until one year ago
when he left RCA and personal
managers Bill Loeb and Lenny
Poncher made him head of their
new record production company.

Aware of Plumb’s talents as
the man who put together the
gold record albums of “Sound
of Music” and “Bye Bye Birdie,"
they negotiated a major dollar
contract with Capitol so that
Plumb became its exclusive
soundtrack expert.

As a result of this affiliation,
Plumb brought home the gold
album of “Romeo & Juliet” and
then developed additional albums
from the picture of music only
and music with some dialog.
Plumb’s background in film mu-
sic goes back to his pre-RCA
days when he was the music
editor at Primrose Productions,
which supplied music from Euro-
pean libraries for Screen Gems
films.

Plumb may be one of the few
persons in the record business
who has had experience as a
film music editor. Consequently,
he knows the ins and outs of mu-
sic when it goes into a film “be-
cause I've done it physically with
my hands.”

With his hands Plumb had to
assemble “units” of information
for the “Romeo & Juliet” sound-
track. A unit, Plumb explains, is
a reel of magnetic film encom-
passing either music or dialog or
sound effects.

In order to create an album
blending the dialog with music,
Plumb had to separate these vari-
ous ingredients into units so they
could all be synchronized for the
finished master tape.

What made the project diffi-
cult was editing down dialog.
“If you take it right off the
soundtrack there are action
pauses,” Plumb explains. “The
dialog had to be edited so it
sounded like a story. And when
you edit that down, you corre-
spondingly have to edit the sound
effects and music. So we were
recreating the picture in sound
without the benefit of the visual
impact.”

Proper Perspective

After making these film units,
Plumb next dubbed them onto an
8-track tape which could be re-
mixed and rebalanced for the
2-track stereo master tape.

Plumb broke his 8-tracks
down to three of music and one

each for dialog and sound ef-
fects. *'It all had to be remixed
so the music was in proper per-
spective.” Plumb added reverb-
eration to the music. “The whole
record business is founded on re-
verb,” he says wryly.

In the film theater, reverb is
lost in the giant speakers, but
for the home listener, the music
would sound very dull and drab,
Plumb feels, without the artifi-
cial booster.

Plumb finds that obtaining the
conductor’s score helps in his
putting the soundtrack together.
He follows the various cues on
the conductor’s parts, ‘“because
it enables me to put each theme
in a setting where it won’t be too
repetitious.” The conductor’s
score also allows Plumb to have
all the music at his disposal, so
he doesn’t have to rely on his
memory.

Many times pieces of music
can be made to fit by using a
device called the cross fade, in
which two tape machines are
piped into a third machine, with
machine A fading out as ma-
chine B begins.

Plumb thinks about placing
the music in the album in the
same sequence as it appears in
the film, but “it very rarely
works.” In the programming of
an album, he notes, “you try to
program with some contrast. It’s
a matter of getting good pro-
gramming and this is where a
lot of originality comes in. You
try to think of things to do.”
Like matching two songs in the
same key.

Another concern for the
soundtrack producer is to edit
music down to pleasant lengths.
“You can bring a seven-minute
chase in the film down to two or
three minutes. If you didn’t, it
would be terribly boring listen-
ing.”

Plumb averages three screen-
ings a week. He is glad to have
developed his soundtrack special-
ist's tag, because he admits:
“Rock groups aren’t going to sit
in the studio with a guy of my
generation.”

As’ a result of his success as
Capitol’s exclusive film music
seeker, his managers, Loeb and
Poncher, have formed a new
company, Soundtrack Produc-
tions, which Plumb heads. This
company does work for inter-
ested parties. “Whether I like it
or not, the soundtrack business
iIs upon me,” Plumb says, the
sun reflecting off the gold sound-
track albums lining his office
wall.
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Acade‘my Awards/Soundtrack Salute

Soundtrack vs. Original Cast

SOUNDTRACK LP's ON CHART—1965 TO SIR WITH LOVE............ Fontana 16 15 ORIGINAL CAST LP's ON CHART—1968
WILD ANGELS................ Tower 19 52 .
TITLE Mighest  #Wks. WILD ANGELS, Vol. 2 ........ Tower 94 18 Highest  #Wks.
Label Position on Chart YOU ONLY LIVE TWICE. ....... United Artists 27 25 TITLE Label N
FERRY CROSS THE MERSEY.....United Artists 13 20 YOU'RE A BIG BOY NOW...... MGM 160 5 CAMELOT o oo oo Colombia e 2
ROM RUSSIA WITH LOVE..... United Artists 131 3 ‘
GIRL HAPPY .. RCA 8 3l ORIGINAL CAST LP's ON CHART-1967 GEORGE M ..o or 1 Columbia 161 6
GREATEST STORY EVER TOLD...United Arfists 82 13 ) : D L e o & .
HARD DAY'S NIGHT .......... United Artists 5 27 Highest ~ #Wks. MAN OF LA MANCHA ... 17" Kapp 52 5
HAVING A WILD WEEKEND. ... Epic 15 20 TITLE Label Position on Chart
T R Capitol 1 18 APPLE TREE .................. Columbia 113 -3 ,
GOLDFINGER - o ovoonn, Unifed Artists 1 52 CABARET .................... Columbia 38 39 SOUNDTRACK LP's ON CHART-1969
PCRESS FILE ................. Decca 133 2 FIDDLER ON THE ROOF ....... RCA 31 52 ]
LORD JIM .........oovnnnnnn. Colpix 123 5 1BOIDO................... RCA ) 84 16 Highest  #Wks.
MARY POPPINS ........c.o... Buena - Vista 1 52 ILLYA DARLING .............. United Artists 177 8 TITLE Label Position on Chart
MY FAIR LADY............... Columbia 4 52 MAME ...................... Columbia 49 39 ALICE'S RESTAURANT ......... United Artists 63 n
ROUSTABOUT ....... e RCA 1 20 MAN OF LA MANCHA ......... Kapp 31 52 BARBARELLA ................. DynoVoice 12 1
SANDPIPER ..........covnn.-. Mercury 89 10 YOU'RE A GOOD MAN BUTCH CASSIDY AND THE
SHENANDOAH ............... Decca 147 2 CHARLIE BROWN ........... MGM 165 5 SUNDANCEKID ............ A&M 73 2;
SOUND OF MUSIC............ RCA 1 4 , CAMELOT ...onerniannns Warner Bros. 6
THUNDERBALL ............... United Artists 71 3 SOUNDTRACK LP's ON CHART—1968 CANDY oo, ABC 49 16
TOPKAPI .......coovvnnn... United Artists 150 2 Hichest  #Wks CHITTY CHITTY BANG BANG ..United Artists 58 20
UNSINKABLE MOLLY BROWN. .. MGM 89 10 HTLE ] e R DARK SHADOWS ............. Philips 18 19
WEST SIDE STORY............. Columbia 57 23 BARBARELLA Do Voice i t DR. ZHIVAGO ............... MGM 52 1
WHAT'S NEW PUSSYCAT.. .... United Artists 14 21 E AND CLypE T i ) i . FINIAN'S RAINBOW .......... Warner Bros. 90 13
YELLOW ROLLS ROYCE ........ MGM 82 10 Ll L LG 3 3 gB0aaa0ac CHUT LT FUNNY GIRL . ...o'veevnns. Columbia 12 52
YOUR CHEATIN' HEART. ....... MGM 16 37 e MCLLL LI LILIELE Ne arner Bros. 1) L W. C. FIELDS: VOICE TRACKS .. Decca 30 29
ZORBA THE GREEK............ 20th Century-Fox 26 35 (el AL ALEL AL SR G Y s GONE WITH THE WIND ....... MGM 191 3
(Sl L opoae e aas0 Sandnas RCA 6 9 GOOD THE BAD AND THE UGLY. United Artists 99 5
ORIGINAL CAST LP's ON CHART—1965 DR. DOOLITTLE ............... 20th Century-Fox 55 32 GOODBYE COLUMBUS ........ Warner Bros. 99 18
e ACLTITLLELLILLLE MGM e e GOODBYE MR. CHIPS ......... MGM 164 4
TITLE Highest  #Wks. FINIAN'S RAINBOW .......... Warner Bros. 93 13 GRADUATE ........'uevnnnnns Columbia 25 23
Label Position on Chart FISTFUL OF DOLLARS ......... RCA 147 7 HEAD .o inannnnns Colgems 45 13
BAJOUR .......oeunrnnnnnnns Columbia 143 2 p e T EIEXELEERELRLE Columbia L& U HELLO, DOLLY! ............... 20th Century-Fox 58 7
BAKER STREET ............-.. MGM 138 4 L DR EIELTE MGM 24 21 HELL'S ANGELS 69 ........... Capitol 186 3
CAMELOT ... . ooveinnnannn. Columbia 123 18 GOOD THE BAD AND THE UGLY. United Artists 4 47 LION IN WINTER ... ......... Columbia 182 7
DO | HEAR A WALTZ. ......... Columbia 81 9 35’2?2"35035‘&6@6 10 « - Columbia 1 42 MIDNIGHT COWBOY ......... United Arfists 19 21
FIDDLER ON THE ROOF. ........ RCA 7 52 BINNER N OLIVER . .'oovnenennnnnnnnn Colgems 20 52
HALF A SIXPENCE............. RCA 103 7 R = S = LT R L EEEEEELED Colgems 177 PAINT YOUR WAGON ........ Paramount 28 10
HELLO DOWLY ..o, RCA 13 45 HANG EM HIGH ............. Ul:llfed Artists 193 4 ROMEO AND JULIET .......... Capitol 3 4
| HAD A BALL....... . Mercury 126 8 :é‘:;"“ MILLIONAIRE ....... Z"l"’ :gg g SOUND OF MUSIC ........... RCA 53 22
MY FAIRLADY. ............... Columbia 29 52 TERlOD IR Sl £ 7Y S 20th Century-Fox 98 10
OUVER ............ e RCA 133 5 B WUCLLLELLELTILEEIE Colgems 136 ] SWEET CHARITY ............. Decea 72 22
ON A CLEAR DAY YOU CAN JUNGLE BOOK ............... Disneyland 19 34 2001: A SPACE ODYSSEY ..... MGM 68 52
SEE FOREVER .............. RCA 88 3 R LI TILLLEELLEE United Artists 188 7 WEST SIDE STORY ........... Columbia 156 6
ROAR OF THE GREASEPAINT— O N LEEITLE United Artists 43 34 WILD BUNCH ................ Warner Bros. 192 2
THE SMELL OF THE CROWD .. RCA 7 N MISSION IMPOSSIBLE .. ....... Dot 47 30 WILD IN THE STREETS . 000 Tower &S A
SOUND OF MUSIC............ Columbia 82 44 MRS. BROWN YOU'VE GOT A
, OUVER . ooeee L Caams 731 ORIGINAL CAST LP's ON CHART—1969
SOUNDTRACK LP’s ON CHART-—-1966 PLANET OF THE APES .. ....... Project 3 195 3 Mick i
. SOUND -OF MUSIC ........... RCA 7 52 ighest .
Tme Lobel Highest #g"‘"t SPEEDWAY .................. RCA 82 13 TITLE Label Position on Chart
e osition  on Char STAR ......iieieienn. 20th Century-Fox 118 10 BOYS IN THE BAND .......... (L L 3
BIBLE ........... s 20 Century-Fox 114 7 th Century-Fo _
BORN FREE ...ooovonennnss MGM 42 2 THOMAS CROWN AFFAR ..... United Artists 182 6 CANTERBURY TALES .......... Capito! 171 4
DR, ZHIVAGO ............... MGM 1 41 THOROUGHLY MODERN MILLIE. . Decca 84 10 DAMES AT SEA .............. Columb!u 195 2
....... TIME TO SING ...\ .o MOM 189 3 DEAR WORLD ................Columbia 128 8
R RCA o 20 19 TO SIR WITH LOVE ... .. ..... Fontana 22 7 FIDDLER ON THE ROOF ....... RCA 165 18
GOLDFINGER ................ United Artists 61 15 2001: A SPACE ODYSSEY 0g e 182 3 HAR RCA 1 52
HAREM SCARUM ............. RCA 8 16 : A SPACE ODYSSEY ......MGM 182 3 FAF .- R TG ULLLECC LD
HAVING A WILD WEEKEND. .. . Epic 120 1 VALLEY OF THE DOLLS ........ 20th Century-Fox 11 27 HAIR (Original London Cast) .. Atco 186 4
HAWAIS .. .....oeoeennnnn. United Arfists 89 7 WAR AND PEACE ............ Capitol/ MAGGIE FLYNN .............. RCA 185 2
HEWP .. .ooeniiniannnannns Capitol n 26 T c ?ﬂelzi"vu :;8 g MAN OF LA MANCHA ........ Kapp 122 13
MAN AND A WOMAN...... -« - United Artists 50 7 WILD ANGELS . . oumbia PROMISES PROMISES ......... United Arfists 98 12
MARY POPPINS .............. Buena Vista 1 49  WHDANGELS ................ Tower 159 7 . E—— 174 p
R R IAD TN Colombia o b WILD IN THE STREETS ......... Tower 12 25 BN 77 6 PP E R 'mbia
G URT AT in s RN " 20th Century Fox 118 / YOU ONLY LIVE TWICE .. ...... United Artists 167 1 ZORBA .........coooovnnn... Capitol 177 7
SANDPIPER .................. Mercury 93 5
SINGING NUN ............... MGM 23 25 °
SOUND OF MUSIC............ RCA 3 52
T Losers as Winners
THUNDERBALL . .............. United Artists 10 26
ax:sr::v;orysss;:;tﬁé...Umted Adists 143 ! Winning an Oscar doesn’t (1958); “More” (1963); “Alfie” River” from “Breakfast at Tif-
GIRLS - oo MGM 64 9 necessarily mean musical perpe- and “A Time for Love” (1966) fany’s (1961) became associ-
WHO'S AFRAID OF tuity. and “The Look of Love” (1967). ated with both Henry Mancini,
VIRGINIA WOOLF .......... Warner Bros. 119 5 While the list of 34 previous They are all Oscar losers. its composer, and Andy Williams
;2‘;‘\”:&“;&& """""" ;meéemu T g E Oscar grabbers is an impressive But in losing, these songs had who produced a hit record in-
““““““ it array of songs with familiar such a major affect on the mu- terpretation. . .
ORIGINAL CAST LP‘s ON CHART—1966 titles, there is no link between a sic business that their beauty In 1946 “Ole Buttermilk Sky,
song’s winning the award and has inspired many performers was a nomince from 'Canyo’n
Highest #Wks. its being given the gift of life. A into meaningful interpretations. Passage.” Hoagy Carm’lchae.l s
I\'L‘:IE GET YOUR GUN Label Position on Chart best song award was first intro- _ Winning songs have ranged music and Jack Brooks’ lyrics
(Lincoln Center) ........... e . - duced in 1934, seven years in quality and subject matter became the pianist’s theme.
APPLE TREE . oo oo " Columbia 125 3 after the Motion Picture Acad- from “Sweet Leilani” (1937) Through the years the num-
FANTASTICKS ................ MGM 135 3 emy began awarding Oscars. to “On the Atchison, Topeka ber of best song mominees has
FIDDLER ON THE ROOF........ RCA 37 52 Changing musical tastes on & Santa Fe” (1946) to “Zip-A- varied n le‘ngth" fr‘om three in
GREAT WALYZ ... ........... Columbia 18 4 the part of the public has af- Dee - Doo - Dah” (1947) to 1934—*"Carioca,” “The Conti-
MAME ...................... Columbia 23 27 fected the life span of a song, “Three Coins in the Fountain” nental” and Lg‘ve in Bloom” to
o LlAADYMANFHA“‘:::.:.g:ﬁJ‘:nbia o g Oscar or no Oscar. There are (1954) to “Gigi” (1958) to }1)4 in ’19‘}3\— A}cl:cen,t’u%‘t‘i th,et
ON A CLEAR DAY YOU CAN very few Oscar songs which C!‘l‘lm Chim Cher-ee (19@4’)’ ositive, nywhere,” “Aren
Sl OLEvE o RCA o > have retained their potency after to “The Shadow of Your Smile You Glad You're You,” “The
SKYSCRAPER ... ... Columbia 128 4 winning the award. ) (1965) to “Talk to the Animals” Cat and the Canary,” “Endless-
SWEET CHARITY ............. Columbia 92 16 A glance at the gold tinged (1967). }?': I Fall in Love Too Eﬁsllx,
Oscar list reveals several other A hardcore number of Oscar I'll Buy That Dream,” “It
SOUNDTRACK LP's ON CHART—1967 fascinating revelations about Os- songs have from their inception Might as Well Be Spring,”
Highest  #Wk car songs. Such as: been closely associated with spe- Linda, "Love Letters,” “More
ighes s. and More,” “Sleighride in July,”

e A number of songs have

cific performers. To wit:

;::_EE _____________________ 1‘.‘5’,’,,"@,,,“,,_;0:°1‘35°" on cslm" become the signature themes for “Thanks for the Memory” from “So in Love,” and “Some Sun-
CAMELOT ................... Warmer Bros. 31 8 artists. “Big Broadcast of 1938” is Bob day Morning.” .
CLAMBAKE .................. RCA 56 5 e A number of nominees Hope'’s theme song. “Over the Girls have been a major
DEVIL'S ANGELS .............. Tower 165 2 have become more meaningful Rainbow” from “The Wizard of theme in nominated songs.
DR. DOOLITTLE ............... 20th Century-Fox 94 12 standards than the winners. 0z” (1939) was closely linked “Swe?t Leilani” (1937); “Do-
g:bng?‘;ggmé “““ IARRRRE cﬂvsﬁ — ”g fg e Several composers and lyr- to Judy Garland. “White Christ- lores™ (1941); “Linda” (1945);
S OIS TDOLT s AN RO R L icists have spanned several gen- mas” from “Holiday Inn” “I've Got a Gal in Kalamazoo”
GONE WITH THE WIND .. . . .. .MGM 39 12 erations of musical styles. (1942) became a Bing Crosby (1942); “A Gal in Calico
GRAND PRIX . ... .. . MGM 76 28 Do these songs sound famil- classic, and certainly one of the (1947); “Mona Lisa” (1950);
HAWAN ........... . United Artists 85 9 iar? music industry’s standard titles. “Wilhemina” (1950); *“Sadie
HELL'S ANGELS ON WHEELS. . .. Smash 165 2 “I've Got You Under My “Mona Lisa” from “Captain Thompson’s Song” (1953); “Jul-
HOW TO SUCCEED IN BUSINESS Skin” (1936); “Youd Be So Carey, USA” (1950) became ie” (1956); “Tammy” (1957);
WITHOUT REALLY TRYING. ...United Arfists 146 4 Nice to Come Home To” a Nat Cole sensation. “Secret “Gigi” (1958); “Georgy Girl”
:':RT:YE :::198‘"" """""" S ) 153 2 (1943); “The Trolly Song” and Love” from “Calamity Jane” (1966); “Thoroughly Modern
TR NIGHT ook ted Artists R a3 “Tll Walk Alone” (1944); “So (1953) was a Doris Day signa- Millie” (1967); “For Love of
MAN AND A WOMAN ... ... United Arfists 10 52 ; Yy signa b i T
SOUND OF MUSIC. ... ... . ... RCA 4 52 in Love” (1945); “It's Magic” ture. “All the Way” from “The Ivy” (1968) and “Funny Girl
sSPINOUT ... oo RCA 28 22 (1948); “My Foolish Heart” Joker Is Wild” (1957) became a (1968).
THOROUGHLY .MODERN MILLIE. . Decca 16 38 (1949): “A Certain Smile” Frank Sinatra vehicle. “Moon (Continued on page 57)
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Talent

‘Applause’ Joyous,
Hand-Clapping Show

NEW YORK-—"Applause”™ is
a joyous musical entertainment.
Everything works, and works
brilliantly. The score by Charles
Strouse and Lee Adams, and the
book by Betty Comden and
Adolph Green are expertly wov-
en together, and the star, L.auren
Bacall, with bountiful help from
director - choreographer R on
Field and an exuberant cast,
wraps it all up into a happy
bundle. The show opened at the
Palace Theater March 30 and is
destined for a long run. ABC
Records should have a bonunza
in the original cast album.

It's not easy to take a hit
film property and make it work
on stage, as witness the unhappy
Broadway fate of “Georgie
Girl,” “Elmer Gantry,” “How
Green Was My Valley™ and
“East of Eden” to name a few.
But Comden and Green, and
Strouse and Adams have
whipped the problems and
shaped “Applause” into a worthy
adaptation of the classic movie,
“All About Eve.” The Strouse
and Adams score, especially in
the production numbers, and
the Comden and Green book are
about as lively a combination
that Broadway has had to offer
in some time.

Ron Field has his finger on
the production’s pulse and kept
the beat at a hot pace from start

Thomas Show
For Memphis

MEMPHIS — The Dunny
Thomas Shower of Stars at the
Memphis Mid-South Coliseum
to raise funds for St. Jude Re-
search Hospital will be held
May 30.

Frank Sinatra will fly from
Europe for the show and return
the same night following his ap-
pearance. Dinah Shore a former
Tennesseean has also agreed to
attend the show along with
Thomas' daughter., Marlo
Thomas.

All proceeds from the show
will go for the charity hospital.

Thomas is producing the
show.

Fred Gattas, Memphis busi-
nessman and coordinator of the
event, said. “"We will have other
name artists on the show, but
contracts are being worked out
with some of them.”

The show will be held in con-
junction with the first annual
Danny Thomas Golf Classic,
formerly the Memphis Open
Golf Tournament.

(R A RGN

SERVICE SET
BY BRACKMAN

NEW YORK-—George Brack-
man's “New Music for the
Sabbath Worship,” a folk-rock
service, will be presented by a
combined choir of more than
50 voices, soloists and contem-
porary chamber orchestra at
Congregation Beth Elohim in
Brooklyn on Friday (17). The
choir of the Union Church of
Bay Ridge (United Presbyte-
rian) will join forces with the
Temple choirs for the occasion,

HAE AT TR E O
APRIL 18,

1970, BILLBOARD

to final curtain. And yet, it's
lLLauren Bacall's star presence
that shines through it all. As the
“aging” actress who comes to
terms with herself when she gets
into the direct line of fire of an
aggressive ingenue, Miss Bacall
is a knockout. Acting, singing,
dancing, she lets it all hang out
an it hangs well.
The supporting cast, too, is
admirable, l.en Cariou, as the
hot-shot young director who's in
love with Miss Bacall; Penny
Fuller as the pushy ingenue: Lee
Roy Reams, as the star's effemi-
nate hairdresser confidante;
Brandon Maggart as the play-
wright; Robert Mandan as the
producer; Ann Williams as the
playwright’'s wife, and Bonnie
Franklin who shakes up the
house with a rousing rendition
of the title song, sustain the bril-
liance of the entire production.
MIKE GROSS

i

HERE’'S WHAT
DAILIES SAID

NEW YORK—"Applause,” a
musical based on the film “All
About Eve™ and the story by
Mary Orr. Book by Betty Com-
den and Adolph Green; music
by Charles Strouse; and lyrics
by Lee Adams. Opened at the
Palace Theater March 30. Fol-
lowing are excerpts from the
daily newspaper reviews:

TIMES (Clive Barnes): “This
is a musical play that is bright,
witty, direct and nicely punchy.
Miss  (Lauren) Bacall is a
honey.”

NEWS (John Chapman):
“Despite the almost overpower-
ing presence of Miss Bacall,
this is far from being a one-
woman show. It is the beauti-
fully coorinated work of many
fine talents—show business at
its best.”

POST (Richard Watts):

. it is so filled with enter-
tainment values that it is surely
destined to be a gigantic hit.”
T TR T

.

Southwest Peace Fest Ends
On a Losing $15,000 Note

LUBBOCK, Tex. — The
Southwest 70 Peace Festival
came to an end here on March
29 and it was estimated that
sponsors of the four-day event
might have lost as much as
$15,000.

It was said that at no time
during the four-day music fest
did more than 3,000 persons
gather at the farm site here.

The festival was forced to
move from its original site at
Dickens because of a county in-
junction and then was beset by
equipment problems, followed
by a dust storm, rain, high
winds and cold temperatures to
further plague the festival.

It was said that about 13,000
tickets were sold to the affair,
according to Minor Pounds, at-
torney for Southwest Festival,
Inc., sponsor. This was far be-
low the estimated attendance of
100,000 spectators.

It was estimated by the De-
partment of Public Safety that
the attendance on Sunday never
reached more than 750, festival
promoters set the figure at
2.000 and newsmen set the at-
tendance at around [,000.

The festival attracted one of
the biggest aggregations of
police in the state’s history and
the Texas Department of Public
Safety said 626 arrests were
made. Included in the police

Rock & Roll
Show for N.Y.

NEW YORK—Rock Maga-
zine and New Rhythm Produc-
tions will present a Rock & Roll
show at the Academy of Music
Friday (17) and Saturday (18)
with two shows a night. Among
the original million selling acts
of the '50%s slated to perform
are Danny & the Juniors, Sky-
liners, Del Vikings, Chantels,
Cleftones, Monotones, Cadillacs,
LaVerne Baker, Mystics, Harp-
tones, Fiestas, Bobettes, Don &
Juan, Sonny Til & the Orioles,
Dubs, Passions, and the Original
Alan Freed Band.

The 15 acts on the show have
reportedly sold more than 75
million disks. Every act includes
entirely the same personnel as
performed on their rock
classics.

were 277 from the TDPS, 18
from the alcoholic beverage
commission, seven from the
Parks and Wildlife Department
and numerous country and city
officers.

Officers were brought in by
state authorities from other
areas of Texas to bolster regular
staffs based on experience of
similar festivals of this type in
other sections of the country
and the one held at Lewisville
the past Labor Day weekend.

During the four-day festival
there was only one accident and
it occurred minutes before clos-
ing when a temporary light pole
fell and slightly injured a
woman.

According to the police rec-
ords of the 626 arrested, 233
were jailed. Charges included
25 driving while intoxicated, 30
for being drunk; 86 drug vio-
lations, mostly possessing mari-
juana; -126 alcoholic beverage
violations involving minors; two
indecent exposures; one carry-
ing prohibited weapon; one in-
terfering with arrest and 322
traffic violations.

2-Day Concert
Planned in lll.

BLOOMINGTON, IlIl. — A
Memorial Day weekend con-
cert aimed at drawing 50,000
people is being planned for a
300-acre farm site in Heyworth,
eight miles south of here. Al-
ready booked for the two-day
concert being billed as the Kick-
apoo Creek Concert, are Canned
Heat, B.B. King, Delaney & Bon-
nie & Friends, the Butterfield
Band and Smith. Negotiations
are underway for other major
acts plus as many as 27 local
groups.

There will be 160-acres avail-
able for free parking. Arrange-
ments are also being made to
handle sanitary facilities, food
concessions, sound systems and
the stage area. Promoters have
not experienced much resistance
from people in the area yet.

This is the second major con-
cert being planned for lllinois.
Th other, at Carbondale. is cur-
rently entangled in a lawsuit,
and its fate is unsure.

Talent In Action

SMALL FACES,
ILLUSTRATION
Ungano’s, New York

Small Faces. heavier with the
addition of vocalist Rod Stewart
and guitarist Ron Wood, proved
a major group in their strong set
at  Ungano's April 8 which
opened a two-day engagement. -
lustration, a serviceable 10-man
Canadian group. was driving in
its second set that night.

Stewart and Wood both sounded
freer and better than they had
with the Jeff Beck Group. Most of
their numbers came from Small
Faces' new Warner Bros. album,
including “Pineapple and the
Monkey,” a subtler instrumental
than usual, and Dylan's “Wicked
Messenger,” which three times
was stopped by blown amplifica-
tion, but, when finally done
through, was a good one.

Ronnie l.ane, bass guitarist,
who shared some vocals with
Stewart, drummer Kenny Jones,
and lan Mclagan, organ and pi-
ano, were solid throughout and
the packed club indicated that
Small Fuces is a major British
group. The performance bore this
out as Stewart’s distinctive voice
was exciting, while his amiable
comments indicated this act is not
beset by the pressure that often
afflicts other underground groups
in performance. Stewart records
for Mercury as a single,

Iflustration, who record for
Janus, was steady with its six-
man brass section and vocalist
Bill Ledster, but there didn’t seem
to be enough variety between
numbers as there had been with
Small Faces, who easily offered
driving and slower material. Most
of Ilustration’s numbers, from
their debut album, were driving.

FRED KIRBY

QUICKSILVER,
VAN MORRISON,
BRINSLEY SCHWARZ
Fillmore East, New York

Brinsley Schwarz is an unknown
British group that aroused interest
because over 100 U.K. journalists
braved a 12-hour trouble beset
trip from London to spend the
night of April 4 at the Fillmore
just to see the quartet. In fairness
to the group, signed to Liberty in
the U.K. it is a guitar-organ group
that performs tightly and politely
but without making it seem worth
the trip.

Van Morrison, another immi-
grant (Irish) followed. He runs a
good varied group and promotes
his own original material. The
fclmllldl‘ items were there, includ-
ing “Brown Eyed Girl” and the
Warner artist presents a consist-
ently maturing style. As Morrison
also started out with a group
called Them many years ago
which also performed well but
without distinction on their first
outings, perhaps there is hope for
Mr. Schwarz.

Quicksilver Messenger Service
toped the bill TIAN DOVE
TOM JONES

Copacabana, New York

The riot begins at 8:30 p.m.
when Tom Jones starts his first
show at the Copacabana and
doesn't let up until he leaves the
floor about 50 minutes later. At
the show caught April 3. Jones
stirred up the ladies in the house
to a fever-pitch reaction to his
songs and body squirms that
have become unparalleled in the
annals of show business.

Despite the female pandemo-
nium, Jones does manage to put
together a magical songfest. Work-
ing with an augmented Copa or-
chestra of 14 strings, Jones gets
a rich and exciting musical back-
ing to a songalong that's made up
of his Parrot label hits as well as
such  varied items as “Proud
Mary,” “Try a Little Tenderness,”
“If 1 Ruled the World™ and “Sat-
isfaction™ among others.

This Copa date is the third for
Jones in as many years and 1t's
SRO all the way. It also bodes
well for the rest of his US. tour
which lasts until Aug. 2.

MIKE GROSS

TOM PAXTON
Fillmore East

Unfortunately, in his latest and
most  ambitious attempt at the
elusive “hit,” folk singer Tom
Paxton has mistaken group thera-
py for progress. Formerly a one-
man show whose burlesque and
warm ballads tied together audi-
ence and material in a friendly
web, Paxton diffuses that spotlight
with a superfluous backup quar-
tet. Only pianist David Horowitz
complements  Paxtons  delicate
dreams and dramas, while lost is
the Elektra artist’s clean, crisp
guitar work and personal theater,
both drawn and quartered by the
extras. His familiar material, like
“Can’t Help But Wonder Where
I'm Bound,” and the newer “Who's
Garden Is This,” have by now tak-
en on a sameness in composition
and delivery. which his pop group
only commonizes more. One of the
more honest and genuine perform-
ers of our time. Paxton has in-
correctly diagnosed his “‘pop gap”
as a Fillmore appearance, instru-
mental support and overworked
material. We can only hope he
pulls the plug out soon. ED OCHS

B. J. THOMAS
Auditorium, Memphis
B. J. Thomas, famous for his
Burt Bacharach-Hal David song,
“Raindrops Keep Fallin® On My
(Continued on page 30)

Unsurpassed in Quality at any Price

6LOSSY
PHOTOS

9¢EACH 8 10

1000 LOTS
$12.95 per 100
Post Cards

$49 per 1000 1
,000
MOUNTED 8x10 COLOR
ENLARGEMENTS $175.00
10::130:: $6.50 3,000 Posteards
30''x40" $9.50 $120.00
Special Color
Pracess

A Division of JAMES ). KRIEGSMAN
165 W. 46th St., N.Y. 36 PL 7-0233

163-65 W. 48th St.
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The Gourmet’s Haven
for Italian Cuisine

THIS WEEK WE SALUTE

CATFISH

Featuring Bob Hodge
Recording exclusively
for Epic Records

e Diners’ Club
e American Express
e Carte Blanche
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ADVERTISEMENT

POWER-PACKED POPS . . .

That's what everyone says about
the Hansen music sheets . . . and
they're POP-in" off the presses like
shooting stars!

Qur prime spotiight sounds begin
with another "“CASH" WINNER!
Johnny Cash wrote and recorded
this beautiful ballad that asks the
Music of Today—Brimhall Simple question o

by: Jude Porter WHAT 1S TRUTH?

This current chart-climber has all the ingredients to make NO. 1! It's
recorded by Chicago and produced by James William Guercio . . .
MAKE ME SMILE

Our TOP '70 Sounds continue with a list of songs that constitute the
SOUND OF MONEY for YOU!!
BROWN PAPER BAG (Syndicate of Sound)
EVIL WAYS (Santana)
BUT FOR LOVE (Jerry Naylor)
ONCE MORE WITH FEELING (Jerry Lee Lewis)
RHYMES AND REASONS (The Irish Rovers)
GOVINDA (Radna Krishna Temple) Apple Records
MR. PITTIFUL (Otis Redding)
From the Paramount motion picture, “The Lawyer” . . .
THE WINDS OF CHANGE
And . . . a new Famous Music Corp. entry . . .
LOVE THEME FROM “TROPIC OF CANCER" (Germaine)

Tony Joe White has two swingin' songs right up there and goin' great
guns . ..

Personality Song Books

M.asic

Chart Song Books

$4009 JudwnLsy] Y

HIGH SHERIFF OF CALHOUN PARISH
and
GROUPY GIRL

EVERYBODY'S OUT OF TOWN
This is another smash by Bacharach and David! Incidentally, S.M.I. con-
gratulates Hal David and Burt Bacharach for their Grammy Awards . . .
Best Score from an Original Cast Album—"Promises, Promises” . . . and
to Burt Bacharach for Best Original Score Written for a Motion Picture or
TV Special—"Butch Cassidy and the Sundance Kid"!!

This lovely song is the theme of the Glen Campbell TV **Goodtime Hour" . . .
PAVE YOUR WAY INTO TOMORROW

Here's a winning team . . . Elvis Presley and Bobby Russelll GO TEAM!
They got together and look what happened . . .

DO YOU KNOW WHO | AM?

MY WIFE THE DANCER (Eddie & Dutch)

RISE AND SHINE (Tommy Cash)

EVERYTHING IS BEAUTIFUL (Ray Stevens)

Look out . . . and make way for The Beatles . . . Again, Again and Again!
This week’s newcomer is entitled . . .
YOU KNOW MY NAME (Look Up The Number)—Apple Records

Last, but not least . . . this song is a SMASH! Climbing to the TOP with
record speed . . .! But how can it miss? It's written by Jon Mitchell and
recorded by Crosby, Stills, Nash and Young!

WO0DSTOCK

SOMETHING’S COMIN’ . . . SOMETHING GREAT!
Here comes another “can't miss,” sure-fire SMASH by the hit-making trio

of our times . . . Burt Bacharach, Hal David and Dionne Warwick . . .
LET ME GO TO HIM
And . . . as a special mention, may we extend praises and Bravos to

Dionne and Burt for their memorable “standing-ovation” performance at
NARM. Also to Dionne, Congratulations . . . for the Best Female Vocalist
Award from NARM!

BOOK PREVIEW
Brimhall does it again . . . with a brand new book entitled . . .
HOW TO PLAY BRIMHALL BIG NOTES
The book includes such current favorites as “Woodstock,” “Spirit In The
Sky,” “Let It Be” and many others . . . for the low, low price of $1.50!

NARM 1970 . . .

Hansen Publications, Inc., wishes to thank the NARM members and associ-
ate members for their patronage and personal visits to their lanai suite
and to their printing complex during the 1970 convention in Miami Beach.
As a result of this recent getting-to-know-you meet, we look forward to a
“more perfect union” with our Dealers, Jobbers and Rackers throughout
the country.

We are in business to SERVE YOU with the finest in printed music, and will
continue to do so on a much grander scale in the future . . . with YOUR
HELP!!

MUSICAL BLITZ ON LONDON . . .

it was a particular pleasure to meet Mr. Saul Zaentz (at NARM), the
“genius at the helm” of Fantasy Records in San Francisco. Saul's great
recording group, CREEDENCE CLEARWATER REVIVAL, arrives in England on
the date of this issue for their first personal appearance tour. First-hand
information has it . . . their reception will be record-breaking. The British
edition of their music folio, “Willie and The Poor Boys” will be ready for
simultaneous release, both here and in England. Good Luck!

ACADEMY AWARDS . . .
And the WINNER is . . . A Hansen Print . . . Naturally!! The “losers” are
WINNERS, too . . . and will forever be standards! Order them in quantity
COME SATURDAY MORNING
TRUE GRIT
JEAN

That's all for now!  e01y MARK ASSOCIATES

Public Relations
Beverly Hills—New York—London
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Lighthouse Rides Booking Crest
—Are Buoyant on Record Sales

NEW YORK-—It takes time
and patience to get a rock group
off the ground. The music world
is filled with notions that ap-
pear before their time and have
a long struggle to win success
and acclaim. An example is
Lighthouse, a Canadian musical
group, still waiting for a chart
hit record.

In early 1969, Lighthouse
brought a finished album to
RCA in New York. “The album
obviously was the result of a
great love, labor and talent, and
it justifiably created a stir of
genuine excitement among RCA
executives,” said Ernie Altschu-
ler, division vice president and
executive producer of pop a&r
at RCA.

A huge introductory cam-
paign was laid out to bring
recognition to  Lighthouse—
heavy trade and consumer ad-
vertising and expensive press
kits as well as a free concert

at New York's Carnegie Hall,
at which time copies of the al-
bum were given free to every-
one in the audience. But, the
record-buying public didn’t nib-
ble.

Later, Skip Pokop, former
drummer for the Paupers, and
head of Lighthouse, was to ob-
serve: “We went a little fast in
the beginning. Now, we realize
we have to take it a step at a
time. Once the kids have ac-
cepted what we’re doing, we
move on to the next step, but
we don’t want to lose the
people.”

“We didn't sell many records
that first time out,” an RCA
executive admritted. “The album
is a good one and we still have
faith in it, but when it came to
the Carnegie Hall concert, Light-
house proved that although tal-
ented enough to laboriously put
together a great record, it was a
group that had been together
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Harvest’'s Pink Floyd. plays Fill-
more East, Thursday (16), and
Howard Stein’s Capitol Theater,
Port Chester, Wednesday (22).
Slated for the Capitol Theater,
Friday (24) and Saturday (25) are
Polydor’s John Mayall and A&M's
Blodwyn Pig. Parrot's Savoy
Brown and BluesWay's James
Gang play there May 1-2. Fillmore
East has ABC’s Ray Charles, Dizzy
Gillespie and Atlantic’'s Mongo
Santamaria, Friday (17) and Satur-
day (18). Polydor’s Charlie Brown
has been added to the Capitol
Theater bill, Friday (17) and Satur-
day (18) with A&M’s Lee Michaels.
. .. Decca’s Karen Wyman makes
her nightclub debut as headliner at
the Shamrock Hilton, Houston,
Tex., June 18 through July 1.

Octave’s Erroll Garner gives a
Sunday (12) concert at the Carnegie
Music Hall, Pittsburgh, after a
Pittsburgh TV appearance. . . .
Reprise’s Sammy Davis headlines
at Morris Lansburgh’s Kings Inn
and Golf Club, Freeport, Bahamas,
Dec. 30-31, and Jan. 1, and at
Lansburgh's Deauville, Miami
Beach, Feb. 12-28, 1971. . . . Rick
Abramson, Command/Probe’s na-
tional promotion director, married
the former Ellen Baker, a depart-
ment head at Smith, Green and
Land Advertising, in a religious
ceremony in  Rochester, N.Y.
They will make their home in
New York City. . . . John Green,
Academy Award nominee with
Albert Woodbury for the score of
“They Shoot Horses, Don't They?”
has been signed for a return en-
gagement with the Atlanta Sym-
phony, May 23.

Columbia’s Good News opens
a four-day stint at the Main Point,
Bryn Mawr, Pa., outside of Phila-
delphia, Thursday (16) with Larry
Ahearn and Gregg Brownell. . . .
Leonard Rosenman will write the
music for the ABC-TV *“*Marcus
Welby, M.D.” as he did for the
past season. Metromedia’s
Him He and Me performs before
4,000 high school students at the
National Leadership Conference of
the Distributive Clubs of America
at Convention Center, Minneapolis,
Sunday (26). BluesWay’s
Country Coalition wiil cut two
songs for the soundtrack of ABC
Pictures “Lovers and Other
Strangers.” The songs were written
by Fred Carlin, Jimmy Griffin
and Robb Royer.

Frank Zappa is temporarily re-
convening his Mothers of Inven-
tion for a May 8-9, Mothers’ Day

weekend stint at Fillmore East, a
May 10 concert at Philadelphia’s
Academy of Music, and a special
May 15 concert with Zubin Mehta
and the Los Angeles Philharmonic
at the University of Southern Cali-
fornia. . . . London’s Michael Allen
headlines the Club Atlantis at At-
lanta’s Regency Hotel from QOct. 19
to Nov. 4. . . . Saturday Music's
Larry Brown and Ray Bloodworth
have produced a new single with
Peppi and the High Street for
Crewe Records. . . . Albert F.
Ciancimino, counsel for SESAC,
Inc., has been appointed chairman
of the American Bar Association's
Committee 301, Copyright Legisla-
tion, for the section year 1970-71.

Crewe’s Oliver opens a one-week
engagement at the Club Venus,
Baltimore, Tuesday (21). . . .
“New Music for the Sabbath Wor-
ship” and “The Ninety Eighth
Psalm: O Sing Unto the Lord a
New Song” will be offered by
Congregation Beth Elohim, Brook-
lyn, Friday (17). . . . Israel Dia-
mond, corporate systems co-ordina-
tor of the Peer Southern Organiza-
tion, gained first place in the
“Management Decision Simulation”
competition at the recent IBM
Executive Program at San Jose.
. . . Polydor’s Brownsville Station
is making appearances throughout
the South to promote their “Rock
‘'n’ Roll Holiday” single.

Fantasy's Creedence Clearwater
Revival headlines at Madison

(Continued on page 31)

too little time to perform con-
vincingly. The concert really
was something of a dress re-
hearsal, a preview before an
opening night. The group did
not even have its permanent
sound system.”

“The most positive thing that
came out of the initial RCA
campaign and concert,” said
Vincent Fusco, the group’s
manager, “was that it brought
us to the attention of a lot of
bookers, and we began to get
work. With 13 pieces and a lot
of salaries to pay, we had to
keep working to survive. Per-
formances became strong
enough to spring additional en-
gagements and return bookings.
Within a year, the group's repu-
tation had grown strong and
was getting bookings at bigger
prices, making it a profitable
entity.”

Fusco added that the group
was the first ever to be brought
back to play a second time at
the Monterey Jazz Festival. “We
got standing ovations at the
City Pop Festival and at Fill-
more West, and we went over
extremely well at Newport,” he
said.

Second Album

Meanwhile, RCA released a
another sweeping, across-the-
board campaign to sell the rec-
ord. Several cuts in the album
have been getting good airplay
but record sales have not yet
reached expectations, despite the
fact that, as Ed Rubin of Inter-
national Famous, the group’s
booking agency, put it. “Fusco
has established the group firmly,
and RCA’s promotion has cre-
ated acceptance for the name all
over the country. And, the group
now is a consistent money-mak-
er.

Fusco said that the band has
just recorded a third album,
called "Peacing It All Together,”
and that another major over-all
campaign will be waged to get
it across. Dominic Sicilia is serv-
ing as creative consultant on the
campaign representing Fusco
and working through RCA'’s ad-
vertising department and adver-
tising agency.

“At this point, success of the
album is more a psychological
than a financial need,” Fusco
said. “"We are heavily booked
through Septémber and each
major booking is expected to
be backed by tie-in advertising.
We're going to continue to do
business for promoters, but
we're in the record businss,
too, and hope eventually to
reach our potential there too.”

right, Melba Moore; Joe Abend, of Mourbar Music; Cleavon Little;
Larry Harris, president of Ampex Record Co., and Novella Nelson.
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IN 1000 LOTS
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Talent In Action

o Continued from page 27

Head,” packed in more than 1,000
persons at the Auditorium Amphi-
theatre March 27.

Although Thomas has recorded
in Memphis at American Studios
for several years it was his first
personal appearance in the city
with his own rhythm section.

The show was warmed up by a
Memphis-based group X-Caliber
who play in the Memphis Thunder-
bird Lounge most of the time.
After 35 minutes of warm-up,
Thomas appeared to run through
his full array of hits including
“Hooked on a Feeling,” “Eyes
of a New York Woman,” “Light
My Fire,” “This Guy's In Love
With You,” “I'm So Lonesome I
Could Cry,” and his latest hit,
“Everybody's Out of Town.”

Radio and television disk jockey
George Klein was master of cere-
monies for the show.

JAMES D. KINGSLEY

JOHN DENVER
Bitter End, New York

John Denver, the RCA record-
ing artist, is a special talent who
is on the threshold of stardom.
Denver’s opening night perform-
ance at the Bitter End April 8
was a smoothly coordinated pro-
duction, in which he cleverly inte-
grated the Beatles’ “When I'm
Sixty-Four™ into the set along with
Tom Paxton’s moving “Jimmy
Newman” and sprightly put-on
“Forest Lawn,” as well as his own
“Leaving on a Jet Plane” and cur-
rent RCA single “Follow Me.”
Denver was adequately backed by
Russ Savakus and Mike Taylor,
while he displayed his virtuosity
with both 6 and 12-string guitar.

Nancy Michaels, whose first

album is for Reprise Records,
opened the show, and seemed
slightly uncomfortable, but she
does show signs of progress. With
the exception of a lesser known
Lennon-McCartney tune, her ma-
terial was her own.

JOE TARAS

BOBBI MARTIN
Rainbow Grill, New York

Much can be said for Bobbi
Martin. She's a country music ori-
ented darling of & woman,
attractive, small, lemonade-colored
blonde, capable of delivering a
tune well on key, with a vibrato
ring as punctuated as Dean Mar-
tin's or Ringo's.

But talent goes a short way
when it's not supported by per-
formance. Nervousness and per-
formance are not bedfellows, and
instead of a relaxed spin, Miss
Martin’s act was marred by an
opening night (March 6) case of
jitters which showed up more than
her black sequins pants suit. In
place of a smooth ride through
her United Artists’ hit single, “For
the Love of Him,” and through a
country medley, she gave a fast
run-through which skirted neon
signs and billboards on the edge of
town. Only in “Everybody’s Talk-
in"” and “Lonesome Me” did she
achieve more than a tourist's view,
while accompanying herself on the
six-string guitar.

Remove the jitters (this will iron
itself out) and relocate the poorly
placed speakers, a handicap for
singers who don’t sing directly in-
to the microphone, and the eve-
ning could have been much bright-
er for the singer. Eventually, she’ll
be a club favorite everywhere.

ROBERT SOBEL

Musical Categories
Tumbling, Says Hyman

NEW YORK-—The barriers
between categories of music are
less and less valid, especially to
youth, according to Richard Hy-
man. Hyman explained that he
actually couldn’t characterize his
“Piano Concerto™” or “"Concerto
Electro,” a recent Command re-
lease, as pop or classical.

He noted that Bach performed

SERGIO FRANCHI
Royal Box, New York

Nearly eight years ago Sergio
Franchi made his American debut
at Carnegie Hall with a predomi-
nately classical concert. His open-
ing at the Americana's Royal Box
March 31 proved that he has come
a long way since then. His manner
is sophisticated and charming, and
his voice is powerful and rich with
a subtle warmth that seems to
caress each lyric. Franchi, who
records for United Artists, has
chosen an outstanding and diversi-
fied program that ranged from an
English-Italian treatment of “"Man
Without Love” to a medley of
songs from “Fiddler on the Roof”
with an aria from “Tosca™ added
for good measure. His brief charts
with the audience between num-
bers also worked well.

JOE TARAS

SY OLIVER BAND
Downbeat, New York

Sy Oliver's band continues the
vogue for putting large small
groups (or small big bands) into
New York's drink-dining spots.

(Continued on page 58)

AIR PLAY, SALES & BILL GAVIN* SAY

Robin McNamara

has a hit?

l

Robin McNamarais a star of today . .
and a super star oftomorrow . ..
*SEE BILL GAVIN’S RECORD REPORT #791

ISTEEn Steed Records, distributed nationally by Paramount Records,
PV BB | A Division of Famous Music Corporation, a Gulf+Western Company.

30

s

in jazz style, such as the Swingle
Singers. still was Bach. A future
work, slated for a Philharmonic
Hall premiere, May 29 and 30,
further points up the barrier re-
moval.

The Hyman piece. which will
include him at the piano, is a
suite for Andre Kostelanetz and
the New York Philharmonic,
with Joe Namath, New York
Jets quarterback, as narrator.
One movement also utilizes syn-
thesizer tape. Hyman hopes to
give more performances of his
“Piano Concerto™ and also hopes
other pianists will pick it up.

Hyman cited the popularity
of Erik Satie on campuses as
another example of hybridiza-
tion of music forms. “The walls
are tumbling down.” Hyman, a
Command artist, also records
with other artists on ptano and
arranges their sessions.

Signings

Gary and Randy Scruggs, sons
of banjoist Earl Scruggs, to Van-
guard Records. . . . Marie Frank-
lin, Gene Diamond, the Celebrity
Four and the Johmson 341 to
Tangerine. . . . Gulliver, a four-
member rock from the Philadelphia
area, joined Elektra. ... Skye Rec-
ords added composer-pianist-sing-
er Eddie Long and Brazilian per-
cussionist Airto to its roster. . . .
The Livewires to R.E.F. Records,
label based in Home, Pa.

s
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Record Plant Arm Added

NEW YORK — The Record
Plant, New York and Los Ange-
les-based recording studio, has
added a film service division at
their New York facility. It will

has handled the recording of
music for such features as “The
Name of the Game Is Kill,”
“Run Angel Run” and “The Gay
Deceivers.” The new film service
is scheduled to open May 1.

be headed by Jack Hunt who

IT NEVER RAINS ON
DRY DOCKCOUNTY.

R&B

Lowell Fulsom
“DON'T LEAVE ME”

Jewel 808

Stanley Winston

’NO MORE
GHETTOS IN
AMERICA”

Jewel 140

Ted Taylor
“] FEEL A CHILL”

Ronn 40

RECORDS

728 TEXAS ST.
SHREVEPORT, LA.

53228 ARRARR SRR Rl lalaaRaRRRRRRRRRRRERRRAENRRRRRENAREREDNSD]

OUR RECORD$ ARE S$ELLING NOW!!!

DJ's write for sample on station letterhead to:

ot @) e

POP

Family Tree

ELECTRIC
KANGAROO”

Pavla 329

Five By Five

600D
CONNECTION”

Pavla 328

John B. Ni;ble

“DADDY NEVER
BUILT A PLANE”

Pavla 1221

728 Texas Street
Shreveport, La. 71101
(318) 422-7182
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Square Garden, May 13, with
Stax’s Booker T. and the M.G.s
and Sue’s Wilbert Harrison. . . .
Gershon Kingsley’s score for the
Kodak exhibit at the fair in Japan
has been recorded by Junko
Kavwamura and will be released
as a single. Kingsley will present
his Moog Quartet in concert with
the Boston Pops, which will be
televised over N.ET. . . . Joey
Covington has replaced Spencer
Dryden as drummer with RCA’s

Jefferson Airplane. . . . Larry
Gensler’s first single on Warner
Bros. couples *“Street People,”

which he wrote, and “Texas Morn-
ing,” which Mike Murphy wrote.
Gensler also is writing new ma-
terial for Buddy Greco’s nightclub
act and will arrange and conduct
Greco’s next Epic album and the
Alii’s next LP on AML

Rosko will MC the Rhinoceros,
Ten Wheel Drive concert at Car-

negie Hall Sunday (19). . . . The
Stairsteps taped a segment for
the syndicated television show,
“Soul.” . . . . The Supremes begin

a two-week engagement at the
Copacabana Thursday (16). . . .
Blues Image, Atco group, appear-
ing Ungano's April 23-26. . . .
Chico Hamilton will be at the
Village Gate until Sunday (19).
.. . The Staple Singers, Stax/Volt
group, and Warner Bros. artist
Lorraine Ellison will perform Al
Kooper’s score for the upcoming
film “Landlord.” . . . . Creedence
Clearwater Revival, Booker T and
the MG's and Wilbert Harrison set
for a Madison Square Garden con-

cert May 13.
FRED KIRBY

CHICAGO

After recent gigs at the Fill-
more Auditorium in New York
and Five Stages here, Arf Arm
Artists Soup will appear at the
University of Wisconsin Ecology
Day Teach-In on Wednesday (22)
and the Aquarian Express Farm
Festival April 26, Madison, Wis.
. . . Mercury’s Mother Earth and
Hot Set Up worked Five Stages
April 4, while Columbia’s Illi-
nois Speed Press and Probe’s
Litter played the following night.

. Dunhill’'s Three Dog Night
gave two concerts for 22nd Cen-
tury Productions April 5. . . .
Baby Huey and the Babysitters
recently booked into the Holiday
Ballroom for cne night. . . .
Kiderian Records Corp. of Chi-
cago has released three albums by
Doctor Spivey entitled “Love,”
“Marriage,” and “Weight Con-
trol.” . . . The Chicago cast of
“Hair” will play its 200th per-
formance soon, . . . Chess
Howlin® Wolf and Corky Siegal’s
Happy Year Band appeared re-
cently at the Cellar. . . . Capitol's
Mississippi Red McDowell just
completed a four-day stint at the
Quiet Knight with Reprise’s Ram-
blin® Jack Elliot just starting a
two-week gig. Brunswick’s

Promotion Tour
For lllustration
NEW YORK — Janus Rec-

ords and Action Talent have
kicked off a promotional tour

for Alan Lorber's Canadian
group, [Mlustration, which will
include consumer advertising

and radio time buys. The cam-
paign will be tied in with ap-
pearances at Inside Out, Spar-
tanburg, S.C., Friday (17)
Davidson College, Davidson,
S.C., Saturday (18); University
of South Carolina on April 22,
23 and 25; University of North
Carolina in Chapel Hill, N.C,,
on May 1, 2, 3. In addition, the
group has been set for six guest
shots on Clay Cole’s “Scene
Seventy” television show.

Jackie Wilson appeared at the
High Chaparral April 3-5. . . .
Capitol's Lettermen gave two
shows at the Auditorium Theater
recently. . . . The Savage Rose,
on Polydor, and Bangor Flying
Circus, on Dunhill, recently
played short stints at Beaver’s,
GEORGE KNEMEYER

CINCINNATI
Sha-Na-Na, one of the top rock
groups in the East, who were

slated to appear here last week as
part of the University of Cincin-
nati's Spring Arts Festival, can-
celed out when two members quit.
Unit is presently regrouping and
hopes to be back on the track with-
in a few weeks. . .. Already signed
for the Cincinnati Symphony Or-
chestra's "8 O'Clock Series,” which
kicks off in October, are trumpeter
Doc Severinson, of the “Tonight”
show; Pete Fountain, Carlos Mon-
toya and Ferrante & Teicher,

Rock guitarist Jimi Hendrix dis-
plays his wares at Cincinnati Gar-
dens May 22, with Janis Joplin set
for the same spot June 5. . . .
Raymond P. Bruno, former general
manager of World Library of
Sacred Music, has formed his own
sacred music production firm,
Epoch Universal Productions, Inc.,
with offices at 4845 Glenway
Avenue here. Robert F. Roy, writ-
er, composer and folk singer, has
joined the company as vice-presi-
dent. The firm’s initial release is
by the Cincinnati Bible Seminary’s
Come-Alive Singers.

Michigan promoters Mike Quat-
ro and Russ Gibb, whose recent
12-hour rock festival at Cincinnati
Gardens attracted more than 11,000
payees at $5 a head, are planning
a similar venture for Cincinnati’s
new Riverfront Stadium late in
August. . . . Gregory J. Dixon,
19-year-old son of Paul Dixon,
veteran deejay and in more recent
years head of the show bearing his
name on WLW-T and the Avco
Broadcasting network, was Kkilled
here Friday night (3) when the car
he was driving struck a guardrail
on a viaduct. Avco staffers Jack
Lescoulie and Kenny Price are fill-
ing for Paul on his hour-long
morning show until he is able to
return.

WCNW Radio, Fairfield, near
Hamilton, Ohio, continues its all-
country format, with the deejay
stints handled by Glen Scott, Gary
Gabbard, Jimmy Skinner and
Pappy Tipton. WCNW is a 5,000-
watt daytime AM and a 29,000-
kilowatt, 24-hour FM station.

BILL SACHS

LAS VEGAS

Smokey voice Julie London op-
ened in Hotel Tropicana’s Blue
Room in the good company of Si
Zentner and his band. . . . Song-
stress Sue Raney opened at Sahara’s
Congo Room. . . . Musica soul
group the Stones Throw, appearing
on the late shift in the V.LP.
Lounge of the El Cortez Hotel.
... Von Ryan’s Express opened in
the Casino Theatre of the Inter-
national Hotel. The group, which
blends rock, soul, pop, and original
music, celebrates the:r fifth anni-
versary while in town. . . . Frankie
Laine, celebrating 25 years in show
business, opened at the Internation-
al Hotel. . . . MGM artist Connie
Francis headlining the Riviera Ho-
tel’s Versailles Room. She runs the
musical gamut from the contempo-
rary “Ode to Billie Joe” to a cli-
mactic “Hava Nagila.” . . . Singers
Judy Ginn and Sam Kapa, discov-
eries of Don Ho, closed at the
Flamingo. Opening was the singing
sensation John Rowles and Bell
Record's Connie Stevens, . . . Tiny
Tim, appearing at 'the Fremont
Hotel, was honored by the Nether-
lands Flower Bulb Institute. The
Institute presented Tiny Tim with
a citation for “‘encouraging the love
of tulips throughout the world.”
.. . The Treniers, at the Flamingo
Hotel, will play Carnegie Hall in a

Miles Forms
New Band

CHICAGO — Buddy Miles,
former drummer with Jimi Hen-
drix and the Electric Flag, has
formed a new nine-man band
and has begun work on a new
album for Mercury Records.
The LP, his third for Mercury,
will be entitled “Them Changes,”
after his current single.

The original Buddy Miles Ex-
press split late last year after
being formed from the ashes of
the Electric Flag. Miles then
worked with A Band of Gypsies,
which also featured Hendrix.

The new Express will feature
Miles on drums and vocals,
Charlie Kapp on guitar, Andre
Lewis on organ, Mario Hander-
son on guitar and'bass, David
Hull on bass, Mark Williams on
tenor sax, Lee Keffofer on trom-
bone, Phil Wood on trumpet
and Fred Murphy on drums. A
tour will follow after the record-
ing session.

concert engagement with Sammy
Davis Jr. . . . Jack Morgan, lead-
ing the Russ Morgan band closed
at the Dunes. The band will engage
in a five month, mid-west tour of
one-nighters. . . . Robert Goulet
and Billy Eckstine participated in
the musicians’ union golf tourna-
ment. . . . The English Trio, the
Peddlers, playing in Nero’s Nook
in Caesars Palace, entertained more
than 50 youngsters at the Clark
County, Nevada Juvenile Detention
Center last Saturday. The Peddlers
threesome includes, Roy Phillips,
Trevor Morais and Tab Martin,
... Caesars Palace's Godfrey Cam-
bridge flew into Hollywood to
share the dais with Liz and Dick
Burton at the Century Plaza Hotel
luncheon for the Hollywood Pub-
licists Guild. . . . Bob Hope, Don
Rickles, Phyllis McGuire and Tiny
Tim presented a benefit program
for the athletic department, Uni-
versity of Nevada at Las Vegas.
... Led Zeppelin appears here later
this month. Songstar Dick
Roman’s wife, the former Honey
Merrill, expects a baby in October.
Roman, appearing in the Desert
Inn Lounge, is co-hosting “Cinema
Scene,” KORK-TV's late night
show. . . . Los Blues etched six
sides this week for a new album
at United Recording. . . . Ireland’s
Royal Show Band provided the
music for the baby shower given
“Miss Vicki,” bride of Tiny Tim,
... Singer Nancy Wilson, who has
recorded 27 albums, announced
her “simi-retirement.” Miss Wilson
will fulfill her newly signed con-
tract with Caesars Palace, but will
bow out of all other personal ap-
pearances. . . . Bill Miller, enter-
tainment director for International
and Flamingo Hotels is in Sunrise
Hospital with a pinched nerve. . . .
World Heavyweight Champion Joe
Frazier appearing with his group,
The Knockouts, at Caesars Palace,
was hospitalized at Southern Ne-
vada Hospital. He suffered a

(Continued on page 57)

Lib’s Heat for
Expo 70 Date

NEW YORK—Canned Heat,
Liberty Records group, has
been set for an appearance at
Expo 70 in Japan. The group
will take off for Japan on Aug.
15. Following their stay in
Japan, they will return to Eu-
rope for the Isle of Wight Fes-
tival. They plan to stay in
Europe until Sept. 20.

Their current LP, “Canned
Heat Cookbook,” is doing well
both in U.S. and Europe, and
a new album produced by Skip
Taylor titled “Future Blues,” is
being readied for release.
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Introducing FRESH.

g+

ROBERT GORMAN

' ROGERCHANTLER  KEVIN FRANCIS




They're introducing a new
kind of Love Rock.

Fresh is a new group with an album of new music. The
first music about love in Borstal—England’s reformatory system. :
Borstal is ugly and vicious. And so is “Fresh Out of |
Borstal.” In spots. .
It says things nobody’s ever said on an album. It says 1
things polite people don’t say at all. i
“Fresh Out of Borstal” was written by Jagger. Richard.
Napier-Bell. Singer. Among others. Freely. Vividly.
And Fresh knows how to color their material. All the way
from brute grey to the wildest streaks of lavender. |
RCA Records is excited about Fresh. They're going to |
hit big. But it's not a greedy excitement. It's the excitement E
you get when you're breaking new ground.
How are we going to break Fresh? Lavishly.
Jagger and Co. pulled out all stops writing the record.
Fresh pulled out all stops performing it. We can hardly do less. .
We're going to poster Fresh. We're going to Underground |
Press Fresh. We're going to Underground Radio Fresh. We're
going to tour Fresh. We're going to make Fresh heard. (They're
already being heard, you know. On Underground Radio.
Before we've even lifted a finger.) A
You don't just listen to Fresh. You face them. The way |
you face an indictment.
Fresh will move you.
Fresh will move.
“FRESH Out of Borstal.”

LSP-4328

“c Records
and Tapes
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KJR's O’'Day: Top 40 Radio Is
Lagging on the Youth Front

CHICAGO — A leading Top
40 station manager—Pat O’Day
of KJR in Seattle—told a record
attendance at the annual con-
vention of the National Associa-
otin of FM Broadcasters Sunday
(5) that it frightens him to see
the growth of FM radio in his
market. FM radio is driving for
“direct communication,” he
said. “I wish I was as en-
couraged by what I see in Top
40 radio as what I see in FM
radio,” he said, adding that he
thought AM Top 40 radio today
was doing nothing to enhance
its rating. He pointed out that
Ford never ran five-second
spots, while most radio stations
were content to advertise them-
selves with a five-second a cap-
pella jingle. “If Ford came to us
with a spot that just said ‘FORD,’
we’d try to tell them that our
station was a little bit better
than that, that we could tell the
listeners how good the car is,
how well it steers. . . .”

He also stated that most Top
40 stations today were not
answering the questions of the
young. He hoped for a trend in
the next few years that would
get Top 40 stations more con-
cerned about their listeners.

David R. Klemm, director of
marketing for Blair Radio, lead-
ing representative firm, felt that
upbeat middle-of-the-road radio
will become a “kaleidoscope” of
messages projecter electronically,
musically and vocally. He also
felt that the station of the '70's
would be programmed like a
game of cards, with the same

music never being dealt in the
same way twice.

You'll need new resources for
information—such as expanded,
customized research to help you
determine what needs exist in
your community.”

With an increased emphasis
in programming and production,
stations will “need a new ap-
proach to programming direc-
tion. Perhaps you’ll have three
or four program directors—each
handling a different phase of the
sound,” Klemm said. “One might
concentrate on preparing in-
formation vignettes . . . another
man may develop personality ex-
pression, much like the director
of a motion picture or play . . .
still another may program re-
search information into a com-
puter to determine what the
majority of people wish to hear
and what should be broadcast
that . . . there may even be some-
one who can direct the speed
and mood of a station sound
much like psychologists who de-
termine the tempo of MUZAK
to keep people alert.”

Speaking of progressive rock
radio, Craig Bowers, general
manager of WSL-FM in Chi-
cago, said that “demographically,
we were going after the 18-34
year olds. But those are invalid
boundaries. Psychographically,
we were concentrating on people
who were socially aware and
active, looking for progressive
change within our society. People
who were fed up with mediocre
products, services, and media.”
He added that he thought the

Century Panel: Spark,

CHICAGO — Though fire-
works had been expected—and
didn’t quite develop—the Mark
Century annual breakfast sem-
inar here Monday (6) produced
a few sparks as Ed Cramer,
president of BMI; Herman Fink-
elstein, counsel for ASCAP and
Sid Gruber of SESAC spelled
out detailed reasons for the ex-
istence of performing rights so-
cieties. The sparks developed
when a broadcaster from a small
market criticized ASCAP for
auditing his books. Finkelstein
countered with the comment
that ASCAP wanted to keep
auditing to a minimum and al-
luded to the potential of small
market stations paying for the
use of music on a different basis
from larger market stations, say-
ing this could be discussed. He
then stated that while some peo-
ple had the idea that ASCAP
wasn't as hip as it used to be it
represented writers such as Jim
Webb, Bobbie Gentry, and Rod

McKuen; he referred to BMI
signing writers to a big fee even
though they may never write an-
other piece of music.

Cramer countered with the
comment that BMI licenses more
than half of the music played
on radio today and that there
was “no gimmickery.’”

One man from the audience
said he resented paying SESAC
$300 under-a five-year contract,
when his station was no longer
a live music station, but now
used syndicated programming.
Gruber pointed out the prob-
ability that the station still used
SESAC music somewhere during
its broadcast day but suggested
discussions on the matter.

For the most part, however,
the seminar was quite tame.

Milton Herson, president of
Mark Century’s parent firm of
The Music Makers Group, mod-
erated the seminar, which drew
about 200 leading broadcasters.
Marv Kempner welcomed the

A A S O AT AR SO

ARMSTRONG AWARD FOR
MUSIC GIVEN TOWFMT-FM

CHICAGO—WFMT-FM received the first place Sixth Annual
Major Armstrong Award for music at ceremonies here during the
convention of the National Association of FM Broadcasters. The
award, presented Saturday (4), went to WFMT-FM, located in
Chicago, for its program “Fine Arts Quartet.” Among non-com-
mercial stations, WFCR-FM at the University of Massachusetts,
Amberst, received an award for its “‘Carlos Montoya” program.

A merit certificate went to WEFM-FM, Chicago, for “Musi-
cian of the Month—Pierre Boulez.” And the non-commercial station
of KXLU-FM, Los Angeles, received a certificate of merit for
“Broadway Songbook.” The progressive rock station of WDAS-FM
in Philadelphia received a news award for “Public Issues—The

Black Manifesto.”

A R R A L A A Ui
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days of the *“general practition-
er” in radio were gone; the day
of specialization is here. “This
is where AM is going to lose
to FM, because, we few ex-
ceptions, the more they try to
please everyone, the more medi-
ocre they get . . . the lack of
credibility becomes increasingly
apparent.’”

Robert Wells, of the Federal
Communications Commission,
predicted that because of new
rules affecting common owner-
ship of media in the same mar-
ket some FM stations “that have
bzen nursed along as a stepchild
of an AM operation will have to
justify their existence indepen-
dently for the first time. The
obvious result will be a good deal
more competition, That com-
petition will result in a stronger
industry.” He also pointed out
that he felt FM has had to over-
come “tough obstacles. It has
faced a lack of receivers and a

(Continued on page 40)

Gortikov at NAB: Hits

e Continued from page 1

mon. “We're both too damned
white.”

Stating that the panel had
been admonished by the NAB
to discuss what is being done,
not debated, by black radio, he
said he refused to do that. He
said that he was, “if anything,
a whitey do-gooder” and that
he’d sat on dozens of panels.

No Flash

broadcasters at the start of the
seminar. Herson, pointing out
that while no broadcaster, he

felt, was adverse to paying
royalities on the music they
used, that a conflict between

ASCAP and BMI “puts broad-
casters in the middle.” He said it
was ironic that BMI was now
fighting some of the people who
formed. it.
Cramer, stating that BMI was
a non-profit venture, spoke also
of how the organization en-
courage the growth of music.
creativity of Detroit, Memphis
. and get there first and en-
courage the growth of music.”
He pointed out that BMI Jooked
at its relationship with broad-
casters as a cooperative venture.
Finklestein said he shared the
view of Cramer and that ASCAP
was not “antagonistic” toward
the broadcast industry. He said
ASCAP learned a great deal
through the 1940 episode when
Broadcasters took ASCAP music
off the air for a year. Saying
that ASCAP had made many
mistakes in its early days since
it was launched in 1914, but
that it has been “trying to make
amends ever since.” He pointed
out that if the industry did not
have performing rights socie-
ties, the writers and publisher
would have probably banded
into a union. Suppose Bob
Dylan, Rod McKuen, and Jim
Webb and others got together
and decided to sell exclusive
rights of their music to a par-
ticular radio station, for example,
he said, and pointed out that
the costs would be fantastic.
Gruber related the various
functions of a performing rights

(Continued on page 59)

Letters To The Editor

In view of your recent in-
volvement in the drug thing, I
think you will find a recent ex-
perience of mine interesting.

While meeting with a group
of high school students I learned
something about anti-drug ad-
vertising that was really surpris-
ing. These kids, student leaders
all, said they knew of students
who had displayed no interest
in drugs who decided to try
them after hearing the spots
from the National Institute of
Mental Health, which we had
been airing since their release.
The panel members concurred
that hearing these spots made
young people they knew per-
sonally decide to see what the
fuss was all about.

In short, the broadcasting of
spots aimed at curbing drug
usage among the young actually
caused local drug experimenting
to soar.

While we still broadcast local
and national spots telling of the
dangers of drugs, that meeting

“Maybe this one will be differ-
ent, but if it is a repeat of so
many in my own industry, we
can assume that it will be sterile
and we’ll soon be up to our ass
in cliches and platitudes.”

He pointed to five things that
blacks were seeking in radio to-
day. One of these was fair com-
pensation. “They want their pay
to be the equal of whites doing
the same job in the same way.
Many want enough pay to be
able to resist the temptations of
payola. They don’t want pay-
for-play treated by station man-
agement as a restaurant owner
views waitress tips—as a wel-
come source of employee com-
pensation that he need not him-
self provide.”

He stated that blacks also
wanted their blackness—*they
want to be themselves.” Blacks
also want, he said, programming
attuned to the needs of their
community, own more black ra-

has caused us to look a bit

more cautiously at what we are

doing. 1 have no solution now,

but I thought T would share this
wierd experience with you.

Anyway, good luck with your

campaign,

Johnny Pirkie

Program director

WNOX

Knoxville, Tenn.

Agreed; whether or not it was
the music industry that turned
people on to the drug world is
irrelevant now. But now it is the
music industry which has the
massive power for campaigning
forcefully to conquer drug
abuse. A successful campaign
would overshadow any blame
for drug abuse currently attrib-
uted to the industry.

Billboard can accomplish this
by implementing its own re-
sources, yet untapped:

Undoubtedly the most widely

(Continued on page 36)

dio stations, be able to manage
and occupy positions of responsi-
bility and authority in black sta-
tions, and they want training.

He rapped the broadcasters
who use excuses such as “There’s
nobody qualified . . . the results
we get are not up to our pro-
fessional standards . . . we tried
it, but it doesn’t work™ as cop-
outs.

Criticizes Radio

He also criticized the radio in-
dustry for not being at the an-
nual conventions of the National
Association of Television and
Radio Announcers (the black ra-
dio organization). Record com-
panies were there, he said. “Why
were you willing to sit still, un-
moved and uninfluenced, and al-
low the relationship of NATRA
to exist dominantly with record
companies instead of dominantly
with your radio stations?

(Continued on page 40)

Ted Randal Calls
Magrs ‘Indifferent’

CHICAGO — Stating that
most radio stations are “winning
by default under the theory that
they didn’t have to be good . . .
just better than the competition,”
programming consultant Ted
Randal accused radio station
managers of being often indif-
ferent to the programming of
their stations.

Randal, speaking during a
panel session on programming
that featured leading radio men
Gene Chenault, Grahame Rich-
ards, Jack Thayer, and Tom
Campbell, Randal said he felt
programming should be on the
same level as sales.

Chenault, president of KYNO
in Fresno, Calif., also said he
felt that the salary of the pro-
gram director should be level
with that of the station manager,
that the program director should
be given complete creative au-
thority, the authority to program
commercials, and that the pro-
gram director should be free
from administrative changes and
be out in the general public sev-
eral hours a day. He said the

current challenge to the industry
is where to find 2,000 creative
program directors . . . “the age
of the program director is here.”
Programming consultant
Grahame Richards, starting off
with the comment that San
Francisco will fall into the
ocean, thus solving the ratings
race between KYA and KFRC
there, also predicted that FM
will replace AM as the No. |
spot carrier and showmanship
will come back to radio.
Mentioning that these are the
psychographic years, he felt that
in-depth evaluations of audiences
and how stations relate to these
audiences would be the most
important development of the
70’s. He laid in heavy plugs for
Bob Whitley's concept of Top
40 television, now running on an
Atlanta UHF TV station, and
Tom Campbell’s ability to re-
search and relate to his audience.
Campbell, KYA air person-
ality, stated that the radio station
of today “must really know its
listener and the best way to
(Continued on page 40)
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read trade publication, Bill-
board’s influence should avoid
any recognition of new pro-
drug releases. This will elimi-
nate another “White Rabbit”
which multiplies itself through
familiarity.

Billboard undoubtedly enjoys
advantageous access to record
artists. Taking a tip from the
commanding Tony Curtis spots
on TV which condemn cigarette
smoking, Billboard could pro-
duce voice-tracks of today's ma-
jor artists who condemn drug
abuse or, even more effective,
who want to publicize why they
discontinued drugs if they are
reputed to have tried them.
Some radio stations may have
such voice-tracks already which
they could contribute to Bill-
board’s efforts. These voice-
tracks could be issued on disk
to all subscribers in the same
special mailing method Bill-
board employs for Buyer’s
Guide, Campus Attractions, and
similar issues. Further no-cost
distribution would be available
via the “closed-circuit” network
feeds of ABC, CBS, NBC, and
MBS to their affiliates as public
service material. UPI-Audio
would be another possibility,
too. Virtually every station
could have this voice-track cam-
paign as a result. And it should
work.

William A. Kingman
KTHO
South Lake Tahoe, Calif.

Your signal has gone up, chief,
and we here at WPAR Radio in
Parkersburg, W. Va., would like
to help in any way possible in
the drug problem you spoke of
in your March 28, 1970, edition
of Billboard.

Drug and grass are every-
where, to say the least. May I
relate an experience about three
weeks ago at a record hop. A
young gentleman of a whole
nine years came over to talk to
me and before you know it he
is smoking grass and offering it
to me. I not only was shook,
but literally could not believe
the kid. Before long he wanted
to know why I didn’t smoke
grass or even smoke the regu-
lar cigarettes. In the ensuing
minutes I had this young man
in my line of thinking, of course
he was nine years old, and I
certainly believe he has estab-
lished himself with .a better
thought on life in general and
knows there’s more out there

IT NEVER RAINS ON

DRY DOCKCOUNTY.

than drugs, grass, etc. As you
stated, we in radio can do one
hell of a job if we set our goals!
Of course, 1 feel confined that
we cannot do more! We at
WPAR run PSA’s, talk about
it on the waves and do every-
thing possible, but this is not
good enough. I, like you, say we
should do more, but I cannot
for the life of me think what.

John Domenick
Program director
Parkersburg, W. Va.

Your plaintive column about
drug abuse touched a chord
very close to WCHL’s heart.

A couple of pieces of infor-
mation. Being a university com-
munity where drug use is sup-
posed to be high, not only in the
university, but also the high
school, we have worked closely
with experts in this field. Some
findings:

Addicts will not respond to
on-the-air appeals. This MUST
be a one-to-one relationship.
Users of non-addictive drugs
.. . like speed . . . will rarely
respond. This too, must be one-
to-one. Therefore, on the advice
of some of the best minds on
drug abuse, we have left these
people alone, to be helped by
doctors, as well as a center here
that is run by ex-users who
found out that drugs aren’t the
answer.

Under other headings: a
mass appeal can best be ad-
dressed to parents and students,
or kids, that have maybe experi-
mented once, or who are getting
to the age of experimentation.
Our nighttime personality, Jesse
Pike, is the head of a commit-
tee at the University of North
Carolina School of Pharmacy.
This committee’s dedication is in-
formation . . . they take it to high
schools, etc. Using his talent,
we prepared a series of one-
minute spots that we ran in
prime time that give a no bull
evaluation of drugs. For exam-
ple, we said that speed isn’t ad-
dictive, BUT that it’ll break
every blood vessel in your head.
This is truth. Kids now know as
much about drugs as doctors
and they respond to truth.

If your readers will write us,
we’ll send copies of our scripts.
They are simple, short, but
heavy exposure has brought
rave reviews from parents and
kids.

David L. Boliek
Program director
WCHL

Chapel Hill, N. C.

I am extremely pleased to see
Billboard taking an interest in
the drug thing among young
people. I as a program director
and in running two hops a week
have come in contact with the
drug thing directly. Many young
people today are using drugs
and they don’t know what they
are using. To help to educate
them I sent to the National In-
stitute of Mental Health, Chevy
Chase, Md. 20015 and re-
quested information and facts.
They so gratiously sent me 250
of each of their four pamphlets
on marijuana, LSD, Ups and
Downs and narcotics in general.
They also sent along some ter-
rific posters which I displayed
at the dances. Well to say the
least the posters were received
tremendously and the pam-
phlets went quicker than I
thought they would. The pam-
phlets stick out like a sore
thumb at the ticket table of a

By CLAUDE HALL
Radio-TV Editor

Bob Edson has left WEEL in
Washington, to become a record
promotion man with Capitol Rec-
ords, operating in the Washington
area . . . John Rook’s thing with
the Drake-Chenault Enterprises op-
eration will be president of Ameri-
can Independent Radio; former
AIR head Alvin Miller goes back
to being a lawyer for the parent
firm . . . Bob Jones has left WRNC
in Raleigh where he was program
director due to new management
and general reorganization. Don’t
have any further details at this
moment . . . Clifford M. Hunter
is the new program director of
WLW in Cincinnati; he’d been
general manager of the radio pro-
gramming division of Atwood
Richards Inc. in New York.

* Kk K

Fred Hardy has been appointed
program director of WVOQOI, Jack-
sonville country music station. Jim
Mann becomes music director, a
new position for the station . . .
Bill Watson of WQXR, New York,
will host a new program being
sponsored by American Airlines
—“Music in the Air.” It’s sort of
a replacement for the departed
“Music ’Til Dawn.” The hour Mon-
day-Friday show will be heard on
WQXR, WRR-FM in Dallas, and
KFAC in Los Angeles.

* Kk Kk

Ramblin’ Lou is leaving WWOL
in Buffalo, to join WMMJ, Lan-
caster, N.Y., pending his purchase
of WMMIJ. He’s still performing
(he and his band were on the
WWVA Jamboree April 4) and
promoting shows (would you be-
lieve a “Buck Owens Show” Sun-
day (12) at Buffalo’s Kleinhaus
Music Hall). . .. William N. Farlie
Jr. has been appointed administra-
tive vice president for broadcasting
of the RKO General stations; he’d
been with Group W . . . General
manager William Bosse of KOY in
Phoenix has been elected a vice
president in the Southern Broad-
casting chain . . . Program direc-
tor Dave Little, WCBR, P.O. Box
314, Richmond, Ky., needs MOR
and Top 40 records.

* Kk X

Chuck Wheeler, former news-
man at KLIF in Dallas, has joined
country-formated WTOD in Toledo
and is doing a noon-3 p.m. show.
. . . Charlie (Carolina) Wiggs has
returned to WCMS in Norfolk and
will resume his regular 2-6 p.m.

dance. Some of the kids don’t
want you to see them take the
pamphlets because they are
ashamed, but they do want the
facts. [ don’t think the pamphlets
do that much good for the ones
who are regular users but the
kids who have tried it a few times
and then get the facts by read-
ing the truth, I think it has a
tremendous impact. The posters
make a nice display with a
black light. With the number of
jocks out doing personal ap-
pearances in the country if some
or all of them could do what
we have done in one way or
another it would do a lot of
good. The kids believe what we
say, and they know we won’t
lead them astray. The institute
also has some very well-pro-
duced spots they can furnish or
you can do as we did. We took
the copy off the recorded spots
and personalized them with our
voices. We have actually got-
ten requests to play the spots.
The address again is the National
Institute of Mental Health, Pub-
lic Information Branch, Chevy
Chase, Md. 20015. We at
WHYL radio are pleased to see
your interest in this thing.
Ben Barber
Program director
WHYL
Carlisle, Pa.

shift . . . Colbert G. Wilkins, for-
merly with WABK in Gardiner,
Me., is joining WGAN, Portland,
Me. . . . A note from Bill Kelly,
now with WMLP in Milton, Pa.:
“T'd like to tell you I've worked in
small market radio for nine years
—six stations as everything from
bottle-washer to manager—and
never have encountered a more
comfortable, yet professional, small
market station than this one. You
might also be interested that this
is one of those scarce, almost ex-
tinct small stations that PAYS a
good wage for good people.” Rest
of WMLP’s lineup includes Jim
(J.J.) Jacobs, Paul Herbert, and
Al Jones.
* Kk

Harriet Brown has joined KRAK,
Sacramento country music station,
as traffic manager; she’d been traf-
fic manager of KZAP-FM, Sacra-
mento . . . Mikel Wunder is now
with  WRFC, Athens, Ga.; he'd
retired in 1969 from radio. But
radio is something that gets into
the blood and few real radio men
can stay away for long . . . The
lineup at KONO in San Antonio
(yes, the station has come back
to life), includes Howard Edwards,
operations manager Rick Reynolds,
Todd Stevens, B. Bailey Brown,
Vic Brandon, Gary Shannon, and
Rod Tanner.

* k

Charles E. Tuna is now on
WFBG, Altoona Pa. Who he really
is and where he came from, Tri-
angle Broadcasting isn’t saying . . .
Jack Gillen has left WAMS in
Wilmington, Del., to join WRCP
in Philadelphia. The general man-
ager and sales manager were let
go at WAMS recently. . . . Norman
Lewis, former general manager of
WMMW in Meriden, Conn., has
joined Mutual Broadcasting Sys-
tem<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>