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South & Midwest
Retail Sales Spurt

By EARL PAIGE

CHICAGO—Record/tape re-
tailers and wholesalers here re-
port increased sales of 10 or
20 percent over a comparable
period a year ago and an up-
surge over normally draggy sum-
mer months just passed. How-
ever, reports on singles, albums
and tapes are not uniform.

Montgomery Ward buyer Al
Giegel said volume is up 40 per-
cent “since April, and, in fact,
running all the way back to Feb-
ruary.” He said disks and tapes
are even but credits much of the
rise to accessories which offer
45 to 50 percent profit. Ward’s
also opened 25 new stores this
year for a total of 389.

Singer One- Stop president
Fred Sipiora credits his 15 to
20 percent jump in volume to

(Continued on page 74)

L.A. Is Off

LOS ANGELES — Southern
California’s combination of rel-
atively high unemployment and
the ever-growing number of ag-
gressive retailers utilizing price
leaders to lure record buyers
cause this area to be the only
one nationally to report busi-
ness off generally since April.
All other areas report a pattern
over the past 90 days, with the
basic graph showing a steady
upward trend.

(Continued on page 74)

New York: Up

NEW YORK — How has
business been? “Exceptionally
good,” said Dave Rothfeld of
Korvette’s, “By the very fact
that we've spent a lot of money
on our own and plugging rec-
ords on prime time TV. This is
something no other retailer has

(Continued on page 74)

By BILL WILLIAMS

NASHVILLE — Tape sales
have zoomed in Tennessee in
the past three months, actually
skyrocketing in some areas, due
rot only to the economic thrust
tut to the strongest tape-thiev-
ery law in the land.

Distributors, rack jobbers and
tuyers in many areas told of
this surge of tape sales. And,
while admitting that the econ-
omy is a strong factor, a great
deal of the credit is given to the
law passed by the state legisla-
ture which makes pirating a
felony punishable by stiff fine
and imprisonment.

The fact that record sales also
are up considerably (although
nothing compared to tape) is an
optimistic outlook, however.

Hutch Carlock, president of
Music City One-Stop, credited
the new law on the books for
sending tape sales soaring in the
past three months. So does Sam
Morrison, of Knox Racks in

(Continued on page 74)

e,
L:
Q

CARTRIDGE TV _PAGE 14

HOT 100 PAGE 66

TOP LP’S PAGES 70, 72

Talks on Rock Store-Opening
Spree Underway

By BRUCE WEBER

Fests Planned

MINNEAPOLIS — Midwest
promoter Harry Beacom, fol-
lowing the cancellation of his
third Open Air Celebration rock
festival in St. Paul by civic
authorities, is planning to hold a
conference in New York in late

(Continued on page 8)

LOS ANGELES — Proof of
renewed vigor at retail can be
seen in this: At least four com-
panies, including two rack mer-
chandisers, are opening music-

U.K. RCA Beats Unofficial

Importers to ‘Bark’ Punch

By ROB PARTRIDGE
Staff Member, Record & Tape Retailer

LONDON — Following a
growing concern about unoffi-
cial importers benefitting from a
delay in the British manufacture
of major U.S. albums—a con-
cern which is being felt through-
out the British record industry,
RCA has imported 5,000 copies
of the Jefferson Airplane album
“Bark” from the U.S.

“The sleeve on the Jefferson
Airplane album is complicated
and it is virtually impossible to

R’'n’R Revival Rides High;
24-City & Foreign Tours

By IAN DOVE

NEW YORK—The rock re-
wvival continues to thrive. Rich-
ard Nader, whose Music Produc-
tons Consultants, Inc. started
the Rock and Roll Revival
Shows, is celebrating his second
anniversary with a Madison
Square Garden concert in Octo-
ber and has had a rock revival
package picked up by Columbia
Artists Management for a 24-
city tour in November.

Nader is also planning a
European rock revival tour
headed by Jerry Lee Lewis.

“The 24 dates set by CAM

brings the total number of rock
revival concerts we have pro-
moted to just over 100,” said
Nader. “The Madison Square
Garden dates alone over the
last two years — the October
concert is volume seven—have
grossed $750,000. Not bad for
somcthing that was called a
flash in the pan when we first
opencd.”

The revival show picked up
by CAM marks the first ven-
ture into rock by that organiza-
tion. They have previously con-

(Continued on page 4)

produce it in time to release
simultaneously with the Ameri-
cans,” explained Geoff Hanning-
ton, RCA marketing manager.
“It’s difficult enough to pro-

(Continued on page 58)

tape-electronic retail stores.

Pickwick International is
planning to open about 15 re-
tail stores during 1972, accord-
ing to a company prospectus.
Each store will require an in-
vestment of about $100,000,
the report stated.

Sometime this year or early in
1972 Rational Tape Distributors
will open two retail stores, one
in the Midwest and the other on
the East Coast, said Jim Tied-
jens, chairman. Both out_lets will
be full-time stores, carrying tape
and record accessories, tape
player equipment, records and
tapes, instruments, among other
items.

(Continued on page 4)

$3 Mil in Counterfeit Tape
Grabbed in N.Y.; 12 Arrested

By RADCLIFFE JOE

NEW YORK — In what is
believed to be the biggest single
seizure of allegedly counterfeit
recordings ever made in this
country, detectives from the
New York district attorney’s
office seized more than $3 mil-
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NOTE TO RADIO
& RECORD COS

LOS ANGELES—AII records
(singles and LP’s) for review
should be sent to Record Review
Dept., Billboard, 9000 Sunset
Blvd., Los Angeles, Calif. 90069.
All radio stations, please send
station lists to the Charts Dept.,
Billboard, at the same California
address.
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lion worth of product in a series
of raids carried out in New
York City and on Long Island.
The raids, undertaken Sept. 8,
resulted in 12 arrests and a rec-
ord haul of more than 400,000
8-track tapes, and equipment be-
lieved to be pirated and coun-
terfeited. Investigations leading
up to the arrests had been
going on for several months.
According to Jules Yarnell,
special counsel to the Recording
Industry Association of America
(Continued on page 74)

Salute to
Dick James
see page 15
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General News

Vanguard in 50G
Push on Baez Disk

NEW YORK — Vanguard Rec-
ords has allocated $50,000 for an
all-out promotion and publicity
campaign for the new Joun Baez
LP. “Blessed Are . . ..” They have
further proclaimed the month of
September as Joan Baez Month.

Dealer incentives, including con-
tests for best displays and local
promotions have been set up across
the country. Also included in the
extensive merchandising campaign
are special posters and in-store dis-
plays.

According to Herb Corsack, vice
president of sales and promotion,
“the enormous success of Miss
Baez's single, with sales now near
the 1 million mark, has created
the largest advance order of any
of Miss Baez’ previous 13 albums
for the label.” Her single, “The

Night They Drove OIld Dixie
Down,” has been out for several
weeks.

A large advertising schedule is
being placed in conjunction with
Ampex tapes, which released the
LP in all tape configuration si-
multaneously with the Vanguard

Stones Tour
Is Delayed

LOS ANGELES — The Rolling
Stones, who were scheduled to tour
the U.S. in November, have de-
layed that junket to “February or
March,” according to a spokesman
for the group. The group is record-
ing and may utilize the tour to pro-
mote the next album, which might
be out at that time, dependent
upon how the recording sessions
go. The group is still probing the
possibility of closed circuit TV
on a regional basis as part of the
promotion during the tour.

Atlantic Holds
Sales Meetings

NEW YORK—Atlantic Records
will hold sales meetings with the
Warner/Elektra/Atlantic Distribu-
tors (WEA) in Boston, Cleveland.
Chicago and Atlanta on Wednes-
day (22), announced Dave Clew
album sales chief. Meetings will
also be held in New York. Phila-
delphia, Dallas and Los Angeles
on Thursday (23).

Atlantic executives will make
the presentations, headed by Clew
and including Sal Uterano, Jerry
Greenberg, John Bienstock, Bob
Rolontz, Bob Kornheiser, Rick
Wiltard, Mark Schulman and Mark
Meyerson.

Atlantic field men Larry Yasgar,
Ralph Cox, Hal Kaplan, Jim
Stevens and Tom Davies will alse
be present at the various meetings.

LR T

‘GOURMET'S’ 1st
ALBUM IS SET

NEW YORK — Although nc
retail distributor has yet been set.
Graham Kerr, television's Gallop-
ing Gourmet, will have his firs:
album issued by the Freemantle
Corp., which is responsible for the
production. distribution and mer-
chandising of the Gourmet pro-
grams.

“We do, however, have a pro-
posed mail order campaign and
major sponsor commitment, said
Wilbur Freifeld, Freemantle vice
president.

The album has Kerr discussing
recipes for a “Festival Meal.” and
will contain on the album jacket
all the receipes for the meal.

NIRRT R AT
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LP. Heavy emphasis is being
placed on radio commercials in
key FM markets across the coun-
try and ondealer co-op advertising.

Upon her return from Europe,
Miss Baez will appear at San Diego
State College, Sunday (19), and in
New York at Carnegie Hall Sept.
2L

AOM Meeting Draws

LOS ANGELES — A&M Rec-
ords held its annual international
affiliates meeting Wednesday
through Friday (8-10) here, with
representatives from more than 30
countries participating.

David Hubert, A&M’s interna-
tional director, described the ses-
sion’s purpose as “‘to present our
new artists and new product to
our affiliates, to share packaging
and promotion ideas and to orient
affiliates to the latest creative de-
velopments at A&M.”

Most of the meetings took place
at a specially decorated A&M
soundstage.  Presentations  were
given by A&M president Jerry
Moss; sales promotion vice presi-
dent Bob Fead; Lou Adler of Ode
Records; tape sales director Bob
Elliott; publishing director Chuck
Kaye; operations director Gil Frie-
sen. and chief publicist Bob
Garcia.

Clarence Avant presented the
new product from his Sussex la-
bel, which is distributed overseas

HHE AT AT AR

RAZED STORE
BACKIN ACTION

FLUSHING, N.Y.—The Records
Spectacular Shop has been com-
pletely rebuilt and put back into
operation following a major fire
that destroyed the old shop. The
newly built store handles stereo
components, instruments and post-
ers as well as a complete line of
records and tapes.

IR TR AT

by A&M although Buddah han-
dles distribution nationally.

A&M international personnel
who also made presentations were:
Larry Yaskiel, European director;
John Leacon of A&M England
and Gerry Lacoursiere of A&M
Cuanada.

Over 40 A&M artists were
showcased in a special film by
Chuck Braverman, who has won
several major awards for his
flash-image technique. Lou Adler
also screened a video tape featur-
ing his Ode artists Carole King,
David T. Walker, Merry Clayton
and A&M'’s Billy Preston.

Two separate evening concerts
were put on, the first featuring
Sussex’ Rodriguez and Faith, Hope
& Charity, and the second with
Billy Preston and Chilliwack.

International representatives at-
tending included: Ramon Villa-
nueva, Argentina; Allan Hely and
Phil Mathews, Australia; D. Win-
ston Leach, Barbados; Mario-
zinho Rocha, Brazil, Guillermo
Diez, Colombia; Mike Von Win-

UA Nat’'l Sales Meet
Intros 42 New LP’s

LOS ANGELES—United Art-
ists Records’ national sales meet-
ing held here Wednesday through
Friday (8-10) introduced 42 new
albums.

Soundtrack albums for “Fiddler
on the Roof” and the new James
Bond movie, “Diamonds Are Fore-
ever,” with Shirley Bassey singing
the title song, were featured along
with Frank Zappa’s soundtrack al-
bum from his 200 Motels” film.

Another 30-minute visual pre-

sentation showed highlights of
UA's 99-cent Hollywood Bowl
concert.

Newest releases from Ike & Tina
Turner, the Nitty Gritty Dirt
Band, War, Bobby Russell, Del

ITA Sets
3 Meetings

NEW YORK-—Two Meetings of
the International Tape Association
(ITA) are scheduled for this week
1ere, while a third will be held in
Chicago on Wednesday (22).

According to Larry Finley, exe-
cutive director of the ITA, the
association's general meeting will
be held on Thursday (16) at the
Plaza Hotel here; while a stan-
dards meeting will be held at the
same venue one day earlier. The
Wednesday (22) meeting in Chi-
cago will be chaired by Arthur
Anderson of Wabash Tape Corp.

Meanwhile. the 3M Co.. and
Celanese Plastics are among four
new companies to join the ITA.
The other two are Irish Magnetic
Tape Co., and the P.R. Mallory
Co.

In announcing the new members.
Oscar Kusisto, chairman of ITA,
disclosed that Dan Denham of 3M
will assume an executive position
with the company. and that Paul
Anderson, also of 3M, will play an
active role in the organization.

Reeves, Slim Whitman and Bobby
Hutcherson were showcased.

UA ulso showed off newcomers
to its fold: Don McLean, Jamene
Eiller and George Gerdes. New
relecases came from Ferrante &
Teicher, the 50 Guitars of Tommy
Garrett, Bobby Womack, Vikki
Carr and Jimmy McGriff.

Long John Baldry and Fats
Domino reissues were heard, as
well as new releases by Family,
Buck Wilkin, Damnation, Los
Blues.

Blue Note jazz releases came
from Elvin Jones. Grant Green,
Miles Davis, Lou Donaldson, Reu-
ben Wilson, Groove Holmes and
Gene Harris & the Three Sounds.

Products from the Poppy and
Anthem labels, distributed nu-
tionally by UA were also heard.

Felix  Satkin’s “Hoedown"” is
being reissued. UA will also re-
lease a “Greatest Hits of 1971”
package and the soundtrack album
to “The Anonymous Venetian,”
one of the biggest-grossing films in
Europe this year.

Graham Sets

Fillmore Folio

NEW YORK-—The rights to a
music folio titled, “Live at Fill-
more,” has been licensed by Biil
Graham. It will contain music by
various artists who performed at
the popular rock showcase over
the years.

Musicians represented in the
folio are Crosby, Stills, Nash and
Young; Elton John, Aretha Frank-
lin; Joe Cocker, Leon Russell and
the Band. Warner Bros. Music
will publish the book which will
shortly become available.

Meanwhile Graham plans to
write a book on the Fillmore
years which will be published by
Atheneum Press. A yet to be
named writer will collaborate with
Graham on its preparation.

Grass Roots’ Mgr
Pays in Key Rule

By NAT FREEDLAND

LOS ANGELES-—A major new
ruling by the California Labor
Commission spotlights once again
how shaky is the legal status of the
personal manager in this state’s
huge entertainment industry.

Labor Commission attorney

Int’l Reps

terfeldt, Far East; Colin Hadley,
Engtand; Miss Luce Staleng,
France;, Monti Lueftner and
George Naschke, Germany; Jan
Van Schlkwijk and Robert van
Beek, Holland, Belgium and Lux-
embourg, and Luigi Mantovani,
Ttaly., Minoru Suzaki and Horkazu
Aihara, Japan; Ivan Nordstroem,
Denmark, Norway and Sweden;
Fernando Montilla. Puerto Rico;
Luis Calvo, Spain, and Ernesto
Aue, Venezuela.

Arthur Stahl ruled that the Grass
Roots contracts with companies
operated by Joel Maiman are void
because Maiman did not have em-
ployment (booking) agency and
artists’ manager licenses as re-
quired by the state’s Labor Code.
Maiman did business with the
Grass Roots group under the cor-
porate titles of Macilious Melodies
Publishing, Cobbler  Publishing
and New London Investment Cerp.
Under the Labor Commission’s
ruling. which Maiman has the right
to appeal in court, the manager
is required to return to the Grass
Roots $70,454 he collected from
them in commissions and song
royalties. In addition, the ruling
held that the Grass Roots ure not
responsible for repaying any
money spent by Maiman on their
behalf.
At present in California, only
artists” managers, who directly pro-
(Continued on page 74)

ASCAP Names Top
Pop Writers, Acts

NEW YORK — Nashville
writers Jerry Foster and Bill Rice.
Memphis artist Rufus Thomas,
jazz artists Ornette Coleman and
Billy Taylor and rock writer-per-
former groups Black Sabbath,
Chase and Led Zeppelin all re-
ceived ASCAP Awards for the
1971-1972 distribution year in the
pop section.

Steven Schwartz. writer of the
rock musical “Godspell” and col-
laborator with Leonard Bernstein
on the Mass used to inaugurate
the John F. Kennedy Center for
the Performing Arts, also received
an ASCAP Award, designed to
recognize and encourage the con-
tinuing contribution of ASCAP
members to contemporary music

New groups receiving awards
include Mandrill, If, Hammer as
weli as established groups such as
Cactus, War and Mountain.

New awards recipients include
Jacob Brackman, co-writer of
“That’s The Way [I've Always
Heard it Should Be” with singer
Carly Simon, who also received
an award; James Doris (for “Oh
Me Oh My"™); Janis Gwin, Linda
Martin  (“Chick-a-3oom™), Doro-
thea Joyce (“Love. Lines, Angles
and Rhymes”); Livingston Taylor
(“Carolina Day”).

Kent Lavoie (“Me and You and
a Dog Named Boo”); John Den-
ver, Bill Danoff, Taffy Nivert
(“Take Me Home Country Roads");

Gary White ("Long Long Time”);
Paul Williams, Roger Nichols
(“Rainy Days and Mondays”).

Boz Scaggs (“We Were Always
Sweethearts”); Sid Wayne (“It's Im-
possible”); Warner Weidler (“Love
Means . . .); Terry Cashman, T. P.
West (“California on My Mind”);
Rupert Holmes (“Timothy”); Harry
Compton (“How Much More Can
She Stand”), (“Pine Grove™); Tom

(Continued on page 74)

Presley Sets Final
U.S. Tour of 1971

LOS ANGELES—Elvis Presley
mounts his final U.S. tour of
1971 when he opens a 12-city
junket Nov. 5 in Minneapolis. Jer-
ry Weintraub of Management III,
who promoted the first two Pres-
ley swmgs i1s promoting this long-
est itinerary. Dates include: Con-
vention Center, Cleveland, Nov.
6; Fair & Expo Center, Louisville,
7; Spectrum, Philadedphia, 8; Civ-
ic Center, Baltimore, 9; Boston
Gardens, 10; Cincinnati Gardens,
11, Hofheinz Pavillion, Houston,
12: Auditorium, Dallas, 13; Uni-
versity of Alabama Fieldhouse,
Tuscaloosa, 14; Auditorium, Kan-
sas City, 15, and Salt Palace, Salt
Lake City, 16. Joe Guercio will
probably direct the supporting
band. Supporting acts will be
chosen soon.

R A

TUMBLEWEED RECORDS
WITH FAMOUS MUSIC

DENVER—Tumbleweed Records has been officially established
here by Larry Ray and Bill Szymczyck, both formerly of ABC/
Dunhill. Artists signed to the label include Albert Collins, Arthur Gee,
Danny Holien, Pete McCabe and Dewey Terry.

Szymczyck, who has been working at the West Coast Record
Plant with Collins and other Tumbleweed artists, while a studio is
being built in Denver, will probably continue to produce most of the

Tumbleweed artists.

Tumbleweed will be affiliated with Gulf and Western through

Famous Music.

The company will be based in Denver in an effort to keep

away the “big city hassles”

which other record companies suffer,

according to Szymczyck. Tumbleweed also plans an extensive cam-
paign to explore the arcas of local talent which the city of Denver

and other surrounding areas afford.

Maximum exposure of each artist with a limited amount of
product release will be onc of the major goals of the company.
“When a record is released, we will not be finished with the artist.
We will just be starting,” said Ray. The first albums are due for

October relcase.
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General News

Studio Track

By BOB GLASSENBERG

A new Rahsaan Roland Kirk LP
will be out on Atlantic Records
soon. It will probably be called
“Blacknuss.” Kirk calls it his com-
mercial LP and Joe Dorn the At-
lantic jazz wonder producer calls
it a semi-R&B album. Mostly stu-
dio musicians were used. People
like Richard T. Bill Salter and
Cornell Dupree. Dorn said that
the sidemen flipped when Kirk
took a police whistle solo in the
middle of a straight funk vamp.

The new Roberta Flack LP will
be called “Quiet Fire.” Out in a
few weeks. In about 10 days ex-
pect a new Roberta Flack and
Donny Hathaway single. No selec-
tion has been made on the cut yet,
but according to Dorn, it will be
either his selection, “a sure top
18," or one other cut, “a sure top
50."

Also in the Atlantic Studios was
Yusef Lateef LP with some two-
year-old track and new tracks as
well. Dorn has also been cutting
Harold Griffiths, a vocalist who
Dorn describes as a “cowboy, folk
wise guy kind of singer.”

* k%

Alice Cooper’s next cerebral stim-
ulatory squeezer for Warner Bros.
is called “Killer.”” Bob Ezrin is
producing the LP for Nimbus 9 at
RCA Studios, Chicago. The LP
features a nine-minute cut called
“"Halo of Flies,” which is guaran-
teed to produce some buzz in the
industry.

* ok x

Sandy Bull is returning to the
surface of the underground via a
new LP which he is currently
working on at Vanguard Studios.
New York. It will. of course, be a
solo LP on which he will play all
instruments. Step aside. Mr. Mc-
Cartney, Bull was doing this while
you were still a bug. A new artist,
Marc Jonson, is also in producing
his own LP for Vanguard. And
Gary and Randy Scruggs are work-
ing under the direction of Neil
Wilburn. Jack Lothrop, producer
in residence at Vanguard, New
York. is producing the first LP
for Ellen Warshaw, a 16-year-old
vocalist. He also did the new Doc

16-Track Recording
Studio for Sale or
Lease. All or part.

Los Angeles’ newest
and most attractive.

Very attractive
deal to experienced

party.

For appointment,
call:

213/381-2821
213/271-5703

Watson LP which is due out be-
fore the end of the month.
* K ok

Elektra Records’ Bob Zachary,
whose credentials include Paul Sie-
bel, the Quinaimes Band and the
Rainbow Band, is now mixing
Crabby Appleton’s second LP,
“Rotten to the Core,” at the rec-
ord plant. Tt will be out in Oc-
tober. Across the ocean, at Island
Studios, England, Stan Schnier,
24-year-old boy wonder, is pro-
ducing the Incredible String Band’s
new LP. He is also playing bass

and pedal steel guitar for the
group’s new offering.
* Kk X

Electric Lady Studios is busy
with Cactus, the Winter Consort,

Edwin Birdsong, Cat Mother,
Dion, and Jobraith.

*  h
Criteria  Studios, Miami, hosts

Jack Jones for overdubbing on a
new RCA release . . . and Jackie
Davis for a new LP. Also the clan
at the studio, including Mack Em-
erman, president, is celebrating
their three new gold records which
they received for Aretha Franklin’s
version of “Spanish Harlem.” Eric
Clapton’s “Layla” LP and also the
“Stephen. Stills I1” album.
* kK

Mago is a friend of mine who
does this thing he describes as
Country/Latin music. That ain’t
country like Nashville or Mem-
phis. It’s more like the country of
Cuba, Puerto Rico, Africa with
American lyrics. “There is an Af-
rican concept of togetherness rare-
ly found in the records over here,”
Mago said. “Yes, there are a few
groups which a lot of people know
about, but there are many more
who have the European influence
of rhythm over the African influ-
ence of rhythm. With me it is the
other way around. T am influenced
first by Africa through Cuba and
that’s over the European thing
with my music.”

Naturally, Mago is philosopher,
as most starving musicians are. He
is also somewhat of a seer. And
he wonders why there has not
been greater acceptance of the
Santana sound, closely akin to his.
“The rock thing is looking for a
new direction. The concert thing
is kind of jumbled with chaos and
Kick seekers. We need to cool out
the audiences and make them re-
member their roots. And that’s
what this music is all about.” The
music, which Mago calls the Latin
Underground, also the unofficial
name for his group, is made with
an electric organ, congas. timbali,
bass, flute and the voice. It tastes
just wonderful and 1 wonder how
long it will take for one of the
quicker record companies around
to pick up on the sound. Now we
have all heard about Reggae and
that whole trip. This is a new one
which has no relationship to any
of that. Have you ever heard the
peasant songs of Cuba? Mago has.
And so have Efri, Victor, Tony,
Cuca, Cuco and Art.

* Kk *x

Stevie Wonder is still at the Vil-
lage Recorder in West Los An-

(Continued on page 74)

and The Jackson Five

Wally
Remote Recording Truck.

IMMORTALIZE
YOUR NEXT
CONCERT

George Harrison, Ravi Shankar & Friends,
Stephen Stills, The James Gang,

Immortalized theirs with the
Heider/Record Plant

RECORD PLANT 321 W. 44th Street, New York, N.Y. 10036 - (212) 581-6505

ADiv. of TV Communications Corp.
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PREMIER TELLS
ITS OWN SIDE

NEW YORK — Premier Al-
bums will continue business as
usual despite the police raid Sept.
8, in which an estimated 250,000
allegedly counterfeited and pirated
tapes were seized from the com-
pany.

According to Phil Landwehr, a
principal of Premier, and one of
the three persons to voluntarily
surrender to the district attorney's
office, his company is not guilty
of the accusations made against it
by the D.A’s office, and will con-
tinue to service its many customers
until a court decision is made.

Landwehr claims that a great
part of the seized merchandise
was bought at a legal sale held by
the Federal Courts, while the rest
was purchased through legitimate
channels.

HEER T AR R AT EL R A

Atl to Bow ‘Family’ LP

NEW YORK—The CBS TV
series, “All in the Family”—
which starts its second season,
Saturday (18)—will appear in al-
bum form, released by Atlantic
Records.

Atlantic is planning a major pro-
motion and merchandising cam-

paign around the original cast
comedy album, set for a fall
release.

The deal was signed in Holly-
wood by “All in the Family” pro-

ducer Norman Lear and partner

Bud Yorkin of Tandem Produc-
tions and Atlantic president Ahmet
Ertegun. The album’s producer,
Atlantic a&r staffman, Shel Kagen,
originally conceived the idea of
turning the TV show into an
album.

Kagen will coordinate the post-
production campaign with Tandem

and Atlantic.

The Robert Stigwood Organiza-
tion is also involved with the pack-
age. Through a Stigwood affiliate,

R'n’R Revival Rides High;
24-City & Foreign Tours

e Continued from page [

fined themselves to MOR material
(Mantovani, Guy Lombardo) and
spectaculars (Scots Guards Band),
plus some jazz.

CAM has an option on two
more Nader tours and is thinking
about a rock revival show for the
State Fairs circuit next year, said

Blues LP’s by

Jewel Records

SHREVEPORT, La. — Jewel
Records will release French-re-
corded blues LP’s by John Lee
Hooker and Memphis Slim, and
are the first to be issued.

In addition, Stan Lewis, presi-
dent of Jewel, has signed Buddy
Ace, Roscoe Robinson, Bobby Pat-
terson, Sunnyland Slim and Fon-
tella Bass, plus comic Pigmeat
Markham, to the soul music divi-
sion of the label.

In the gospel field, Revs. C.L.
Franklin, Clay Evans, C.L. Moore,
Brooklyn Allstars, Meditation
Singers, and the Fantastic Violin-
aires have been signed by the
label.

New Store-Openings

e Continued from page 1

Integrity Entertainment Corp.,
parent company of The Where-
house, a 12-store chain of tape
and record stores. is opening two
new stores in Southern California,
one in Granada Hills and the
other in Lakewood.

The Wherehouse began in Sep-
tember with a six-store chain and
have plans to have 18 stores in
operation by December, according
to Leon Hartstone, chairman and
president of Integrity Entertain-
ment.

Allied Radio Shack has opened,
in Garden Grove, Calif,, its 1,000th
store. The opening marks an in-
crease of over 42 percent in the
number of Allied Radio Shack
stores from 700 outlets one year
ago.

When originally acquired by
Tandy Corp. in 1963, Allied had
only nine stores in the Boston area.
There are now stores in 49 states
and in Canada,

The new Garden Grove store
also serves as the company’s west-
ern regional offices and warehouse.
Allied Radio Shack plans call for
1,500 stores by 1973.

T T TSR
For More Late News

See Page 74
O O

title, Rock
Show, said: “The market for these
revival shows is still growing—it
can be seen in the reissuing of
oldies material from the catalogs
of major companies, such as At-

CAM'’s Charles Jones, who is co-
ordinating  the
Nader.

packages with

Nader, who has copyrighted the
and Roll Revival

lantic, Decca, Buddah and Roulette

over the last two years, since we
started these revivals.”

Nader works closely with Rou-

lette and Buddah in his revival
promotions. He

sends advance
press kits and albums of oldies
from Roulette and Buddah to radio

stations in cities where the revival
shows play. “Any oldies airplay is

almost a plug for these shows.
What hurt us most in the past
were markets without a station
that played oldies material. Now

the situation is much much brighter

in this area also,” he commented.
Appearing in the Madison

Square Gardens concert, titled a

“Rock and Roll Spectacular,” are
Chuck Berry, Bo Diddley, Shi-
relles, Chiffons, Coasters, Bobby
Rydell—making his first revival
appearance — and Rick Nelson,
making his first concert appear-
ance in New York as special guest.
Bobby Comstock’s band will sup-
port.

For the CAM tour the lineup
includes Berry, Bill Haley, Did-
dley, Shirelles, Dovells, Gary U.S.
Bonds and the Comstock band.
Dates have already been confirmed
in Boston, Providence, Hariford,
Hershey and Toronto.

Associated London Scripts, the or-
ganization represents script writer,
Johnny Speight, who wrote the
UK. television show, “Till Death
Do Us Part” on which the US.
serics is based.

The Stigwood Organization re-
ceives a royalty from CBS for the
show and will receive a non-direct
royalty for the album.

Producer Ruff

Forms Label

LOS ANGELES — Ray Ruff,
former executive producer at
Happy Tiger Records, has formed
his own label, Lone Star Records,
headquartered at 6430 Sunset
Blvd. However, the company will
not release Ruff’s $100,000 twin-
disk album of Bible stories set
to rock music, “Truth of Truths.”
Offers from several major labels
to purchase “Truth of Truths”
rights are being weighed, accord-
ing to Ruff,

First Lone Star release will be
“Little Latin Loop De Lo” by
Tascosa, a new group assembled
by musicians who worked on
“Truth of Truths.” Ruff expects
to sign a number of the singers
who appeared on his Bible pack-
age for Lone Star.

Music Courses
At S. Calif U.

LOS ANGELES — Two sepa-
rate courses will be offered by the
University of Southern Califor-
nia's Entertainment Law Institute
in the second such sessions slated
by the school. Last year’s first
classes averaged about 130 partic-
ipants, most of whom were prac-
ticing attorneys.

Instructors in the Practical As-
pects of the Music/Recording In-
dustry will be Jay L. Cooper of
Cooper and Hurewitz and Irwin
O. Spiegel of Irwin O. Spiegel
Law Corp. Show Business Litiga-
tion will be taught by Anthony
E. Liebig of Lillick, McHose.
Wheat. Adams & Charles. for
the defense, while Spiegel will rep-
resent the plaintiff. Courses begin
Sept. 22 and 23 for 10 consecu-
tive Wednesday and Thursday
evenings. Tuition is $140 per
course.

Miguel Masters
To Rare Bird

NEW YORK-—Rare Bird Rec-
ords has acquired masters featuring
Nito San Miguel through Texas
sources. His original songs, “In-
dian Outecry,” and “Walking on
the Beach,” both recorded with a
full orchestra are scheduled for
immediate release, to be followed
with a complete LP on the new
artist.
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The people who've loved Barbra for years,
and the people who juststarted loving her,
both have a dazzling newalbum.

Some of the songs she’s
doing are strong, up-to-date and
get-down-to-it tunes like the
ones that captured a whole new
audience for her on*Stoney End”:
her hitsingle, " WhereYou Lead” and

“Beautiful,”both by Carole King;
and “Mother,” a brilliant and
moving song by John Lennon.

At the same time, some of
the songs are the kind that've
made her a favorite for years:

“Since I Fell for You,” " You’ve
Got a Friend,”and “One Less
Bell to Answer/A House Is
Not a Home.”

So sometimes Farbra
is right up front, and some-
times she weaves her way softly
through a 43-piece orchestral
background. Which means that
she reaches both her audiences.
Or, should we say, both of yours?

OnColumbiaRecords« and Tapes

3AR3RA JOAN STREISAND

including:
Wrere You Lead/ The Summer Knows
Since | Fell For YoufYouve Got A Friend
One Less Bell To Answer-A House Is Not A Home

And itincludes a beautiful
new poster of Barbra.

TR ° R
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London Sefs
Promos for

U.K. Arfists

~ NEW YORK-—London Records
IS mounting a major artist tour
tie-in merchandising campaign fol-
lowing the full staff sales meeting
to be held at the Warwick Hotel,
Monday and Tuesday (Sept.
13-14).

Coinciding with a one-week en-
gagement by Tom Jones at the
Westbury Theater, Westbury, Lon-
don, will begin a campaign on the
Parrot artist's new album, “Live
at Caesar’s Pulace.” The company
will also tie in with Engelbert
Humperdinck’s Royal Box, New
York nightclub appearance.

The company’s sales and promo-
tion team will be involved in pro-
motion plans around the current
U.S. tour by Savoy Brown and the
upcoming 10-day West Coast tour
by the Moody Blues.

Thompson
Forms Firm

LOS ANGELES—Sunstone Pro-
ductions has been formed by Bill
Thompson, president of the Beau-
tiful People Co., and manager of
Capitol Records Artists Larry Mc-
Neely.

The new company will be de-
voted to independent record pro-
duction; the development of new
artists; independent television pro-
gram development and production,
and road management and concert
production.

Thompson has been road man-
ager and producer for Glen Camp-
bell's concerts. He was also associ-
ate producer for the “Glen Camp-
bell Goodtime Hour” and the
“Smothers Brothers Summer
Show.”

Huskey, Bass
Player, Dies

NASHVILLE — Roy {Junior)
Huskey, one of the best-known
bass players here for the past two
decades, died of a heart attack
Wednesday at the age of 44.

Huskey, one of the “first team”
sidemen, had just concluded two
sessions and returned to his home
when he was stricken. He died at
a local hospital.

As a teenager, Huskey had per-
formed in radio in Knoxville, ap-
pearing with Chet Atkins and
others. Later, moving here, he be-
came one of the most proficient
musicians in the business. He had
played on literally thousands of
sessions, and was a regular per-
former on Saturday nights at the
“Grand Ole Opry.” He also owned
his own production and publishing
companies.

Executive Turntable

Gold
Awards

Freda Payne’s lInvictus single,
“Bring the Boys Home,” and the
Eight Day's “She's Not Just An-
other Woman” on the same label,
are certified by the RIAA as gold
records.

*x ok Kk

Donny Osmond’s MGM single,
“Sweet und Innocent,” certified a
gold record by the RIAA, “Signs,”
by Five Man Electrical Band
(Lionel) has also been certified as
a gold record. Lionel is distributed
by MGM.

DAVIS

SCHEIN TELLER

CAVIANO

Clive Davis, president, CBS Records group and Harvey L.
Schein, president, CBS/Columbia group have been elected direc-
tors of CBS Inc. Davis joined Columbia Records in 1960 and
has been president of the division for the last five years. He was
appointed president of the CBS Records group in July 1971, and
is now responsible for CBS’ foreign and domestic recording in-
dustry operations. Schein joined Columbia Records as general
attorney in 1958 and has been responsible, since 1961, for CBS’
international operations most recently as president, CBS Inter-
national. He was named president of CBS/Columbia group in
July 1971. The group includes the Columbia house division
which comprises the Columbia record and tape clubs, the CBS
musical instruments division and creative Playthings.

* * *

Alvin Teller named to the newly created position of director,
marketing development, Columbia Records. He was previously
assistant to the president, Columbia Records and most recently,
director, corporate development, Playboy Enterprises. Robert
M. Rice named CBS senior vice president, finance and develop-
ment. He joined the company in 1970 as vice president, finance
and later became vice president, finance and development.

* Kk K

Ray Caviano named to head the new underground promo-
tion and merchandising effort at London Records. He was
formerly national sales manager, Rock Magazine. . Jerry
Goodman named Southern regional promotion director, Bell
Records, based in Charlotte, N.C. He worked in promotion for
Polydor, Chess and Mercury before joining Bell. . . . Daniel D.
Hoffman appointed Nashville professional manager, Sunbury/
Dunbar Music Inc. He was formerly with Al Gallico Music and
is a former WENO disk jockey in Nashville.

* kK

Al Coury appointed executive producer, a&r department,
Capitol Records. He joined Capitol three years ago to create the
artist relations department. Stan Silverberg is now Capitol’s
director, pop repertoire. Previously he was Artie Mogull’'s a&r
assistant. Mogull is vice president, a&r. Chan Daniels named
director, a&r marketing services for Capitol, coming to Los
Angeles from New York where he was a&r coordinator, Eastern
operations. Steve Stone is named Hollywood country music pro-
ducer and Earl Ball transfers to Nashville as full time in-house
producer there for Capitol. Hap Wilson, formerly of Tree Inter-
national, named administrative director in Nashville of the offices
of Central Songs Music and Capitol—the offices have been
merged.

* Kk Kk

Steve Schulman named national promotion and production,
Musicor Records. . . . Dee Breland named creative director of
Candy Leigh’s Tomorrow Today, the Everything Agency, super-
vising the organization’s art department.

* ok K

Lizard Records executive appointments include: Tom
Kennedy, former general manager, Colossus Records, named di-
rector, marketing, based in Philadelphia; Fred Rector appointed
national promotion director; Howard Shapiro, national sales
manager, a position he held with the Ampex Tape Division;
Chris Clay is Lizard’s UCLM. . . . Tom Nash named national
promotion director, ESP-DISK and W. J. Weidenbacher ap-

pointed production manager with the firm.
* * K

W. Stewart Pope, managing director, Boosey and Hawkes
Inc. named to the ASCAP board of directors. William P. Gal-
lagher and Henry Mancini have both resigned from the board.
... Paul R. Ginther named vice president, marketing director,
Schaak Electronic. . . . United Artists named William Weinzier
director of the royalty department. UA has also promoted
Dorothy Lider from Western credit manager to national credit

manager.
* Kk

Robert F. Adams named president of the RCA Service
Company, succeeding Edgar H. Geriffiths, executive vice presi-
dent, services, RCA. . . . Tony G. Armstrong named vice presi-
dent with Pepper and Tanner Inc., Memphis, broadcast services
supplier.

Kris, BMI in New Pact

NEW YORK — Kiris Kristof-
ferson has renewed his affiliation
with Broadcast Music Inc. (BMI).
Kristofferson wrote the winning
song for the Country Music Asso-
ciation Song of the Year Award.
“Sunday Mornin’® Comin’ Down,™
in 1970.

Other writers who have recently
renewed their contracts with BMI
include Sonny Bono; James Brown;
Hank Cochran; Jan Crutchfield;
Bobby Goldshoro: Tim Hardin;
Curtis  Mayfield; Laura Nyro;
Harry Nilsson; Tommy Roe; and
John Sebastian.
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General News

Capitol in a Major
Promo on Joy Wagon

NEW YORK-—Capitol Records
1s tieing in with a two-month 20-
city tour of Joy Wagon, featuring

ATTORNEY

Seeks Challenging New
Position

Six years heavy experience in
record industry (acquisitions,
talent, music publishing, trade
regulation and licensing) tele-
vision, radio and motion pic-
tures; two years prior broad-
based general private practice
background; presently em-
ployed by major entertainment
conglomerate; excellent refer-
ences; $30,000.

Box 724
Billboard
165 West 46th Street
New York, N. Y. 10036

Joy of Cooking, Leo Kottke and
Joyous Noise, which opens with a
free concert, sponsored by the city
of Boston at Boston Common.
Sept. 8.

“This tour is a major fall pro-
motion for Capitol,” said Al
Coury, director, artists relations.
"It reflects a positive result of our
company becoming small so that
marketing and a&r can follow proj-
ects through in their original
form.”

Fifteen people will travel with
Joy Wagon and print and radio
advertising will be bought over and
above what a local promoter would
buy, said Coury. Capitol is also
making large time buys on AM,
FM und college stations—the tour
is mainly to colleges and off-cam-
pus halls—and posters, fliers and
programs are available.

Ad kits for promoters and press
kits are being supplied—with graph-
ics by San Francisco artist, Randy
Tuten, known for his Fillmore
posters—to support the Joy Wagon
Tour.

(Continued on page 74)

“Lesley Duncan is about to change
the face of the British music scene.”

—Disc

“Lesley Duncan should turn into a
leading songwriter/performer who
deserves to be at the front.”

—Melody Maker
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1 Ex-Monkees
Sue SG, Col

LOS ANGELES — Former
Monkees David Jones and Mickey
Dolenz have filed a $20 million
suit in Superior Court here, charg-
ing that Columbia Pictures, Screen
Gems-Columbia  Music, Colgems
Music, Screen Gems, Colpix Rec-
ords, Colgems Records and Ray-
bert Productions withheld money
due to the performers for their
TV series, records, personal ap-
pearances and merchandising tie-
ins.

The suit claims that the Mon-
kees grossed in excess of $40 mil-
lion to date but “excessive, errone-
ous and unauthorized deductions”
were made from the performers’
shares and a proper accounting has
not been made.

The other two ex-Monkees, Mi-
chael Mesmith and Peter Tork are
not taking part in the suit. In a
separate action, David Jones last
month filed suit here for $2 mil-
lion against his former business
manager, Lawrenc Spector Associ-
ates, charging improper handling
of Jones’ funds.

EOA Slates
Meet Clinics

MINNEAPOLIS—The spiraling
problems of no-shows, prohibitive
costs of booking live acts, and ‘he
high demands of contract riders
will be among music industry prob-
lems discussed in special work
clinic_sessions to be convened by
the Entertainment Operators of
America.

Decision to convene the work-
shops, which will feature discus-
sions with bandleaders and book-
ers developed out of growing con-
fusion among EOA members over
how to come to grips with prob-
lems inherent in today’s musical
trends.

The workshops will be tied into
the EOA’s annual convention
Sunday-Wednesday (19-22) at the
Hotel Radisson.

Wooden Nickel

Plans 1st Release

NEW YORK—Wooden Nickel
Records which was formed three
months ago, has scheduled its first
release, two albums, to be shipped
in September. B

RCA Records, which manufac-
turers and markets the label, plans
extensive campaigns behind “David
Patton” and “String Cheese.” The
campaign will utilize all forms of
print and media advertising at
both the national and local levels.
There will also be in-store mer-
chandise material.

Stock

Restrictions Put on Canadian
Opera’s ‘Superstar’ Staging

LOS ANGELES—Federal Judge
E. Avery Crary allowed the Cana-
dian Rock Opera Company to stage
its version of “Jesus Christ Super-
star” to open Thursday (9) at the
Aquarius Theater here, but placed
a long list of restrictions on the
performance and its promotion in
his ruling granted Wednesday (8).

Ruling in the complaint filed by
Robert ~ Stigwood Group Ltd.,
against the theater and Richard
Mayo, leasee for the engagement,
Crary outlined his restrictions
thusly: 1) the performers be al-
lowed the “small rights” accorded
through the ASCAP license, as

Talks on Rock
Fests Planned

e Continued from page 1

October to discuss the problems
of the rock festival—both in-
door and outdoor.

Beacom has already ap-
proached Terry Knight's organi-
zation (Knight is manager of
Grand Funk Railroad), and ex-
ecutives of Associated Booking and
APA, plus several rock artists,
with a view to meeting to discuss
the problem of promoting rock
festivals.

Said Beacom: “It is not just a
case of open air rock events being
canceled and more — the indoor
events are now being threatened.
This is very bad for the music
industry because the open air fes-
tival, contained in a metropolitan
area, with proper security, lasting
for one day, is still the best show-
case for the music and the artists.
If things carry on, all we will be
able to promote will by Guy Lom-
bardo or Lawrence Welk.”

Beacom plans to outline, at his
meeting, a concrete proposal out-
lining minimum staging and secu-
rity requirements for events and the
need for financial responsibility
for both artists and promoters.

Beacom hopes that ‘“‘the result
of the members’ combined knowl-
edge will prove to be acceptable to
city officials and law enforcement
agencies in the country’s major en-
tertainment markets.”

The promoter organized two suc-
cessful Open Air Celebrations at
Midway Stadium in St. Paul before
he found himself without a facility
for his third show when the sta-
dium contract was canceled and
his alternative site rejected.

Police officials cited “the poten-
tial for danger” and refused to
allow their men to work off duty
at outdoor rock events in the area.

Beacom is involved in a law
action, brought by himself, over
the event.

Folkways

records

and take
your share
of today’s ™"t

youth

market.

Charity Bailey,
Bialil,

Leadbelly,
Nancy Brown,

unique, unusual,

original & traditional

music recorded
by: Pete Seeger,
Woody Guthrie,
Ella Jenkins,
to name a few.

There are over 1,300 albums of more than
709 peoples available. The catalog includes

Jazz, Children’s,

Literature,

Blues and

Country. Available from Folkways Records,
701 7th Ave., N.Y.C.,, N.Y. 10036. Write
for a complete listing of 1,300 albums of
Folkways, Asch, RBF, Broadside, Pioneer.

opposed to the *“grand rights,”
with the judge ruling that the cast
“can’t perform songs accompanied
by words, pantomime, dance or
visual representation of the work,
but works may be rendered with-
out words, dialogue and costume
and unaccompanied by stage action
or visual representation;” 2) no
more than 12 of the 22 songs in
the opera can be used; 3) six songs
must be performed before inter-
mission and six after; 4) no encores
may be done of any “Jesus Christ
Superstar” songs; 5) three consec-
utive songs from the opera must
be broken by insertion of non-
opera music; 6) radio spots pro-
moting the performance cannot use
music from the opera; and 7) all
advertising must specifically carry
the wording: “selections from
Jesus Christ Superstar.”

WB'’s Silvers
To Europe

NEW YORK—Ed Silvers, pres-
ident of Warner Bros. Music Pub-

lishing, will negotiate new and
continued sub-publishing agree-
ments, as well as look for new

material during a four-week tour
of Europe. Warner Bros. executive
will also interview prospective ap-
plicants for the key position in
PECF Music Publishing Co., in
France—a recent WB acquisition;
and will take time out to acquaint
himself with the personnel of the
various Kinney offices.

Silvers’ trip will take him to
London, Munich, Paris, Milan,
Amsterdam and Stockholm.

" P
moving:
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changing your address.
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place magazine address
label here and print
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Three Hits

Van Morrison has been laying back in Northern Califor-
nia since the release of his last powerhouse Warner Bros.
album — Van Morrison, His Band and the Street Chotir —
and its three smash singles: “Domino;” “Call Me Up in
Dreamland” and “Blue Money” Now Van’s up with a
new single, “Wild Night” (WB 7518), to continue the

streak and pave the way for his October album, Tupelo
Honey. Nobody needs to tell you “Wild Night” is a hit.

MOBY GRAPE

Moby Grape was born with a bang and died with a
whimper, but greatness never seemed more than a single
or an album away, Moby Grape was reborn with a whis-
per. The same membership, plus one. The same producer.
And greatness within reach in the form of an explosive
single, “Gypsy Wedding” (REP 1040),which is the kick-
off for the Grape’s greatest album, 20 Granite Creek,
new and now on Reprise.

“GYPSY WEDDING”

FANNY

Fanny has rolled and rocked across the country, pounding hell out of
ecstatic audiences everywhere and garnering fans and critical raves
with a pair of Reprise albums: Fanny and the new Charity Ball. That
last album has given birth to a single, the title track, “Charity Ball”

(REP 1033). It’s rolling and rocking on stations such as WIXY,
WCFL, WKNR. WCAR, KQWB, KOII,, KIOA, WHLO, WFUN, KLZ-
FM, KTLK, WCUE, KRLA, KFJZ, WFOM, KJRB, WALG, WDOL,
WRFC and WSGT.

“CHARITY BALL" =4

The hits and their respective LPs can be had on Warner /Reprise records (and tape albums, via Ampex).




Financial News
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SINGER-SONGWRITER Jack Schechtman,

who has performed ex-

tensively in the U.S. and Canada, has signed a recording pact with
Columbia Records. Schechtman, far right, is pictured here with, left
to right: Columbia East Coast director of contemporary music Allan
Strahl, Schectman’s managers Marvin Pearl and David Yager, and
Columbia Records president Clive Davis.

N\
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The Lowery Greup —/————

—
,BENSATIONAL
SUMMER
OF “71
2 Hitmakers with
2 Joe South hiis on
Columbia Records.
LYNN ANDERSON

“HOW CAN I

UNLOVE YOU”

THE RAIDERS
“BIRDS OF A FEATHER”
{ Thanks
l Bill Lowerv

CADA
Sound of Rhythm Production

is a new publishing member of
ASCAP
whose president is
CECIL DAVIS
artist and songwriter.
CADA, SRP has its own label
PAJARITO RECORDS

First single i3
“LET'S TANGLE BABY”
a spirited and exciting
rhythm of the merengue

Decca Ltd,
Flamingo Pact

MIAMI—Lester Sims and Sam
Coslow. co-owners of Flamingo
Music and Records here, have
signed a three-year recording and
production deal with British Decca
in the UK. and London Records
in the US.

The name of the lubel and pub-
lishing firm in the UK. will be
Fancibird Records and Fancibird
Music. British Decca’s Burlington
Music will have rights in France,
West  Germany, ltaly and the
Scandinavian countries.

Flamingo will have autonomy on
all product released. The first rec-
ords under the new deal are Welsh
vocalist Danny Street singing "My
Little Guy,” and the U.S. group

(Continued on page 61)

Mendes/Graham Expands
To Co-Production Deals

LOS ANGELES—The Mendes/
Graham Association is expanding
into co-production deals with other
companies. The Sergio Mendes-
Don Graham partnership is now
working in the areas of promotion,
marketing and production.

The MGA has associated with
Mobile Fidelity Productions, a
firm owned by Brad Miller on a
single by British vocalist Clare
called *“Saunders Ferry Lane.”
MGA has placed the single with
A&M for distribution.

The song was produced by Miller
and arranged by Don McGinnis.
Miller heard the vocalist while in
London cutting his Mystic Moods
Orchestra and had her cut several
sides.

He brought the finished master
to MGA for placement, Graham
said. MGA has also worked out a
distribution-production deal with
independent producers Hal Winn
and Maurice Rogers for Ray
Sharpe’s single of “Another Piece
of the Puzzle (Just Fell in Place).”

A&M is distributing the single.
Sharpe, who had a million seller
several years ago with “Linda Lou,”
lives in Fort Worth and is getting
back into the performance field.

MCA, MCA Tech
Sued for $42 Mil

LOS ANGELES—MCP Indus-
tries and Century Merchandising
Corp., of Covina, Calif.. have filed
a $42 million suit in Los Angeles
Superior Court against MCA, Inc.,
its subsidiary MCA Tech., Inc., and
Electrodyne Corp., a subsidiary of
MCA Tech, Inc. The suit alleges
breach of contract and fraud.

MCP and Century have asked
for actual and punitive damages re-
sulting from nondelivery of Record-
A-Tape Sound Centers and fraudu-
lently entering into contractual
agreements.

Columbia Records

Lesley Duncan

Lesley’s album is on its way to you from Columbia.
Including“Love Song/(written for Elton John),”Mr. Rubin”
(written for John Baldry),and a host of other phenomenal
songs, performed by the girl who wrote them. 8

While Mendes gets involved on
the production level, Graham is
working with companies on the pro-
motion and marketing levels.

MGA is itself recording a new
vocalist called Angelo. Mendes and
Mike Barrone worked on his initial
sides at Mendes' 16-track recording
studio in the San Fernando Valley.
These sides have not yet been
placed with any company. The stu-
dio is used by the company as a
workotit room and laboratory for
acts signed with MGA. Graham
points out.

(Mendes cut his newly released
A&M LP “Pais Tropical” in the fa-
cility. A&M has created several
dealer in-store aids for the LP, no-
tably a large blowup of the cover
for poster use and an easel back
standup cutout of the art work. The
covers show the enlarged eight-
piece band for the first time. Also
prepared are a press kit with bios
on the individual members pius in-
sight into the new sound and mu-
sical approach of Brasil 77.)

Mendes and Graham point out
they are working with other com-
panies in the follow-up efforts once
material is recorded. That concern
and involvement are basic to the
concept behind the MGA, Graham
explains. “It’s been an unintentional
expansion into the promotion and
marketing areas,” Graham said.
“People just started soliciting our
aid 1n those areas. But we are still
actively developing our own artist
roster and music publishing writing
staff.”

Maurice Rogers. who co-au-
thored the Ray Sharpe single, has
been signed to Sirdon Music,
MGA's new ASCAP firm. In addi-
tion to Sirdon, the MGA adminis-
trates a second new company,
Mendagram  Music (BMI). plus
Mendes’ own companies, Rodra and
Berna Music. The two new firms
will be used for copyrights by acts
signed to MGA.

Market Quotations

As of Closing, Thursday, Sept. 9, 1971

1971 Week's Vol.  Week's Week's  Week's Net
NAME Righ Low in 100’s High Low Close Change
Admiral 2] 8 278 19 17% 17% + ]
A&E Plastic Pak Co. 127 5Va 144 6 5% 52 - s
Amer. Aulo. Vending 102 678 27 93 87 V4 + 3
ABC 48 25 393 468 43V 44% + 134
Ampex 25% 137% 1216 18V2 16Y2 1634 + Va
Automatic Radio 14Va 6Va 88 8V 733 7% Unch.
ARA 1472 117 324 1412 138Y2 140 + 3
Avco Corp 18 12V 734 17% 1638 17V4 + %
Avnet 1558 84 1791 14V4 123 14 + 1Va
Bell & Howell 53 32V 500 48%3 46V 44% — 3
Capitol Ind. 2% 874 83 10 9% 9548 — Va
Certron 8% 3 78 4 3% 3% -~ B
(BS 493 30 767 46V 432 443 + 1V
Columbia Pictures 17% 9% 490 11 9% 10V +
Craig Corp. 9 32 45 478 4% 45 + Vs
Creative Management 173% 7% 157 11% 958 11 + 1Va
Disney, Walt 1287 77 404 17V 113 1132 — 13
EMI 5Vs 3 394 358 3V 3% +
General Electric 63Vs 527 2097 6578 633 6434 + 153
Gulf + Western 31 19 767 29Va 277 28V4 + %
Hammond Corp. 13% 8% 185 978 Vs 9% 4V
Handleman 47 35 124 4093 383 40 + 1
Harvey Group 87 3% 25 5V2 5Vs 5Va - %
ImT 67% 49 3856 60V 58 58 — 15
Interstate United 132 7% 258 10% 10 10Va + Vs
Instrument Sys. Corp. 12% 6 1582 8% 72 8 + V2
Kinney Services 39% 2814 266 352 342 342 Unch.
Macke 1454 8% 63 1158 1078 1078 - Va
Mattel, Inc. 52V4  26\8 566 29% 28 282 + W%
MCA 30 2% nz 26% 254 26 + 1
MGM 2678 15V2 266 2434 203 24% + 3%
Metromedia 307% 17% 170 2778 2678 27Va -
3M (Minn.Mining8&Mfg.) 1237 95 353 12134 1193 120% + 7
Motorola 893 5112 541 8812 854 85V4 — A
No. Amer. Philips 7% 27 381 24 225 24 + 1%
Pickwick International 3734 32 522 344 332 337 +
RCA 40% 26 2506 35% 333% 332 - %
Servmat 39Va  25V2 240 3812 355 3812 + 212
Superscope 3254 14Va 157 19142 18 19V + 1
Tandy Corp. 3814 302 2598 34V 3078 32 — 14
Telex 22%  12% 898 157 137 137% - Vs
Tenna Corp. 11V, 5% 171 6% 5% 5% - W
Transamerica 20 15Va 2579 2012 1974 1954 + Vs
Transcontinental 11 5% 588 612 6Va 6Va Unch.
Triangle 22% 4% 64 18% 17Vs 18V + 2
20th Century-Fox 1578 8% 793 11 108 104 + Va
Vendo 17V2 1134 63 13Va 12V 125 + Va
Wurlitzer 1742 10V 126 17Va 14V 1678 + 23
Viewlex 10% Vs 336 8 67 7% +
Zenith 547 36% 564 513 5034 5054 + Va

_Kof asing, Thurgday, Sept. 9, 1971

Week’'s Week’s Week’s

OVER THE COUNTER® "Wioh' "ow . “Close
ABKCO Ind. 6 512 512
All Tapes Inc. 3la 27% 34
Amer. Prog. Bureau 3Va 3 3

Bally Mfg. Corp. 282 272 272
Data Packaging 84 8Va 84
GRT Corp. 3% 3% 3%
Gates Learje? 6V2 534 6Va
Goody, Sam 8 7% 778
Integrity Entertain. é 5Vs 3

Kirshner Entertain. 612 6 6

Week’'s Week’'s Weok's

OVER THE COUNTER* "oy © 0Lt ooy
Koss Electronics 6V 57 6Ve
Josephson, Marvin 92 7% 92
Mills Music 132 132 132
NMC 104 Va 104
Perception Ventures 5Va 4 434
Recoton £V 42 412
Schwartz Bros. 6% 62 6V2
Teletronics Int. 5z 455 458

United Record & Tape 42 4V 4%

*Over-tne-counter prices shown are ‘‘bid”’ {as opposed to “‘asked’’). Neither the bid nor the
asked prices of unlisted securities represent actual transactions. Rather, they are a guide to
the range within which these securities couid have been sold or bought at the time of

compilation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the New York Stock Exchange and all principal stock exchanges.

Viewlex Agrees to Buy Keel

HOLBROOK, N.Y. — Viewlex
said it has agreed to acquire Keel
Muanufacturing Corp., Happaugee,
N.Y.. custom record presser. for
an undisclosed amount of Viewlex

stock.
The exchange of common
shares to acquire Keel will be

calculated by a formula based on
Keel's future earnings and the

price ranges of Viewlex shares
trading on the Anex. The acquisi-
tion is subject to receipt of Keel's
audited financial statements.

Viewlex, which recently closed
Belle Wood Corp.. a subsidiary
manufacturing consumer electron-
ics  equipment, traded at 6%
Thursday (2). Keel is a privately-
held company.

OOOOOOOOOOOOOOOOOOOOOO

% TALENT, AGENTS, PROMOTERS,

S THIS IS FOR YOU. o

CO00000000000O000000O OO

Albert G. Ruben & Company, Inc., leading
U.S. insurance broker specializing in the en-
tertainment industry, announces T.A.P., a new,
complete program of protection against non-

appearance risks.

Whether you are talent, agent or promoter,
it will pay you to call us and ask about the
T.A.P. Non-Appearance Program, as well as

your other requirements.

Albert G. Ruben & Company, inc. §
9601 Wilshire Boulevard, Suite 627
Beverly Hills, Calitornia 90210

112 East 61st Street, New York, N.Y. 10019

International service otfices: é
London, Mexico City, Rome & Jerusalem

In New York, call Bob Jellen, 212 755-9600:
in Beverly Hills, call 213 273-1101, and talk
with Scott Milne, Don Cass or Ernie Scanlon.

INSURANCE
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Love Means (You N ever Have to Say Yow're Sorry)
Wedding Song (There Is Love)
Maybe Tomorrow
Theme From “Love Story”
How Can You Mend a Broken Heart
Love
Am’t No Sunshine
Don’t Pull Your Love
Ji

I’'m Leauvin’
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Love Book could only be sung by The Lettermen, ST-836
and you'll find their great new single, “Love] written @
by John Lennon, definitely included. Capitol.




| A su

¢4 4 | Anadlyeardou
\ | R OOF ‘

KS-3654 - 7 Produced by Snuff Garrett for Garrett Music Enterprises




mer hi

‘| KS-3649

I

On Kapp records and tapes.

Anar opa oo oo diohicton . oo




Billboard Al

P_OP

BEE GEES—
Trafalgar.
Atco SD 7003

The Bee Gees follow their two No. 1 singles
with an LP that typifies their highly success-
fut lush rock sounds. In addition to the
recent miilion seller, ""How Can You Mend
a Broken Heart,” the LP features such
potential follow-up singles as ‘‘Don’t Wanna
Live Inside Myself,”” “‘It's Just the Way”
and ‘“Israel”” plus excellent Robin Gibb
solos, ‘‘Remembering’’ and ““When Do |.”

Poe

@ YARDBIRDS LIVE—

Epic E 30615

Recollections of days past when the Yard-
birds were one of the greatest groups on
the pop scene. This LP features Jimmy Page
who has since become a Led Zeppelin, It
is a live recording and there is much
energy and enthusiasm on this date. In
fact, there is more energy here, than
perhaps a good percentage of the live
recordings  since made. The Yardbirds
always had the charisma and this LP
proves it,

PO

TONY MOTTOLA—
Warm Feelings.
Project 3 PR 5058SD

The class guitar artistry of Tony Mottola,
coupled with the engineering excellence of
Project 3 Records, should make this album
another chart rider for this popular artist.
Included here are recent chart riders cou-
pled with some golden oldies. Among them
are "‘Tea for Two,”” ““Make [t With You,’
“Stardust”” and ‘‘Rainy Days and Mondays.”’

ik
LOW-PRICE_COUNTRY

LYNN ANDERSON—
A Woman Lives for Love.
Harmony KH 30760

While her current Columbia LP’s and singles
ride at the top of the charts and her Chart
Records prove hefty sales item, this low-
priced package on Harmony offers much the
same play and sales potential. Among the
standout cuts in the fine program are ‘No
Love at All,”” ‘“Honey Come Back,”” and the
title tune.

& =
U BARBRA JOAN STREISAND—
Columbia KC 30792

Three songs by C(arole King, two by John
Lennon, two by Bacharach and David, and
one each by Laura Nyro and Michel
LeGrand and Marilyn and Alan Bergman
comprise some of the fine material from
Miss  Streisand’s next hit album. Her

deliveries are in tune with the songs and
among the preferred cuts are her recent
hits, “Where You Lead,”” ’Mother,” ‘'Space
Captain’ and “Beautiful.””

EOP

DR. JOHN—
The Night Tripper.
Atco SD 33 362

Dr. John’s prescription here includes a
taste of Eric Clapton and his slide guitar,
a drop of Graham Bond and alto sax;
Bobby Whitlock, and Doris Troy, with Mick
Jagger on vocals, and much mixing of the
underworld to blow away the evil spirits
and get the body moving. This has to be
Dr. John’s best record to date and the
tunes are sure to cure whatever ails the
listener.

JERRY KENNEDY PLAYS—

With All Due Respect to Kris
Kristofferson.

Mercury SR 61339

Producer Jerry Kennedy (Dave Dudley, Roger
Miller, Tom T. Hall, Statler Bros., etc.)
comes up with a beautiful program of
heavy Kennedy guitar work and lush string
arrangements of Kristofferson’s gems! The
result should prove a top programmer for
both pop and country and wind up a heavy
heart item as well.

e

JERIY UlaLLACE

AfterYou

New Odeans InThe Rain
The Hands Of TheMan
1Cant Toke & Any More
The Greotest Love

inThe Mis!
gt
Sha'll Remeo

To GetToYou

e
The Morni

Mko’v‘ng

There She Goes

COUNTRY

THIS IS JERRY WALLACE—
Decca DL 75294

&

Wallace’s move to the Decca label has
proven a highly successful move with such
single hits as ‘’After You,”” ‘’She’ll Remem-
ber,” and the current “Morning After,’" all
of which are featured in this dynamite in-
itial package. Other standouts include his
classic, “’In the Misty Moonlight,” and a
fine treatment of Joe South’s '“The Greatest
Love.”

’ﬂ’

THE ISLEY BROTHERS—
Givin’ It Back.
T-Neck TNS 3008

On the strength of their rich vocal arrange-
ments, the lIsley Brothers turn to pop
material. The Isleys barely change the script,
yet they inject an ecstasy of involvement
that can only be described as ‘‘soul.” Neil
Young’s ‘‘Ohio,” James Taylor’s ‘‘First &
Rain,””  ''Spilt  the Wine,’ Bill Withers’
"’Cold Blogna,’”” plus their big ‘‘Love the
One You're With,”” are strong, substantial
chart material.

| THINK WERE ALL BOZOS ON Twis ingyg

THE FIRESIGN THEATRE
POP
&

THE FIRESIGN THEATRE—
| Think We’‘re All

Bozos on This Bus.
Columbia (30737

For their masterwork, the Firesign Theatre
merely rewrite the history of man, invade
the future and open the mind with some
of the finest writing on record. The steep
cerebralizing and high humor may lose the
less than devoted listener, but the group’s
comedy remains the sharpest, most creative
satire for the turned-on, tuned-in generation.
Their best yet!

P

& o
U BOBBI MARTIN—
Tomorrow.

Buddah BDS 5090

Miss Martin’s debut album for the label
should prove an immediate airplay winner
with sales following close behind. Her
initial single "’No Love at Al’ is included
as well as fine performances of ‘“'Let It Be
Me,’”” ““Written on the Wind,’” ’'Sentimental

Journey’” and her brand new release
“Tomorrow.”’ Henry Jerome’s production
work is exceptional.
e
.
@ SOUL
27  1HE BEST OF KoOL
& THE GANG—

Delite DE 2009

The Gang’s hits under one cover spell
heavy sales for soul that should spill over
pop as well. Featured is the initial hit,
Kool and the Gang,” “‘The Gang’'s Back
Again,”” '‘Who's Gonna Take the Weight”
and the new single “The Penguin.”’

WWW.americanradiohistorv.com

SONNY & CHER LIVE—
Kapp KS 3654

Timed just right with the husband and
wife team walking off with rave reviews for
their TV series, this package should hiy
hard with sales impact. Recorded in live
performance at the Century Plaza Hotel,
with strong backing from the Al Pellegrini
band, the LP captures all the excitement
and humor of their act which includes
their hit performances of ‘‘Beat Goes Or,'’
I Got You Babe” and “‘What Now My

e

The Johniny Maestro Story

&

THE JOHNNY MAESTRO STORY—
Buddah BDS 5091

Johnny Maestro has been the lead singer of
two highly successful groups, and this
coupling of their hits is sure to prove an
item that will appeal to collectors. The
Crests’ hits include ‘'Sixteen Candles,” '‘Step
By Step’” and ‘The Angels Listened In,”
while his hits with the Brooklyn Bridge
feature ‘‘Blessed Is the Rain”’ and “The
Worst That Could Happen.”

SOUL 10 50Ul

SOUNDTRACK

@ SOUNDTRACK—

Soul to Soul.
Atlantic SD 7207

Soul luminaries Roberta Flack, Eddie Harris
& Les McCann, Wilson Pickett, Staple Sing-
ers, |lke & Tina Turner and the Voices of
East Harlem jetted to Accra, Ghana, last
March 6 where 100,000 West Africans
celebrated Ghana’s 14th Independence Day
with an all-night concert which became
the basis for the hit film and now album.
lke & Tina Turner warm things up fer
Pickett’s electrifying “Funky Broadway.”’

heemctions

SouL

THE EMOTIONS—
Untouched.
Volt VOS 6015

The three Emotions enjoy the blessings of
Isaac Hayes, who wrote, arranged, pro-
duced and played on their latest single,
’Show Me How,”” co-written by David
Porter. The Hayes magic should be enough
to ignite ‘‘Love Is the Hardest Thing to
Find,”” which he also co-wrote with Porter,
and ‘’Love Ain‘t Easy Onesided.”” Once
inside the LP, thanks to Hayes hit-making
ability, the album moves sweetly.

&
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\_/ FERRANTE & TEICHER—

It‘s Too Late.

United Artists UAS 5531
The brilliant piano duo bring their own
fresh, unique touch to some of today's pop
hits. Outstanding performances include their
treatments of ‘‘Proud Mary,”” “You've Got
a Friend,’” “"Love Story’’ and the title tune

all tremendous for programming.

POP
\_) URIAH HEEP—

Look at Yourself.
Mercury SRM 1 614

Uriah Heep, British group, is determined
to break through with their third album
which bares a fake mirror cover asking the
title, “Look at Yourself.** The music inside
is also a mirror, as the hard rock five pro-
duce a driving, psychedelic flow that's
sufficiently hypnotic, controlled and groovy
to reflect the tastes of many youthful rock-
ers. Ken Hensley stars, with Mick Box on
lead guitar and David Bryon on vocals.

COUNTRY—

DAVID HOUSTON (2 LP's)—
Epic EG 30438

Here’s a blockbuster repackaging of some
of David Houston‘s finest performances. The
specially-priced two-record set includes ‘A
Loser's (athedral,” ‘’Honey,” “Gentle on
My Mind”" as well as ‘"Ramblin’ Rose,”
“’Danny Boy’’ and ‘’My Elusive Dreams’’ with
Tammy Wynette. Should prove another top
seller.

@ JAZZ
HUBERT LAWS—
The Rite of Spring.

CTI (T 6012

Laws is a flute master and this LP only
underscores that fact. His treatment of the
classical Brandenberg Concerto No. 3, both
the first and second movements, demon-
strates the improvisational artist’s abifity
to interpret and adapt other forms of music
into his reals of reality. The tight percus-
sion of Jack Dejohnette and the rhythmic
patterns of Ron Carter with percussionist
Airoo Moreira really sound off the tunes.
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It is just a happy coincidence thai the London head-
quarters of the Dick James Organisation is built over
a bank; thcrefore rumors that Dick had it incorporated
in the building so he'd have somewhere to keep his spare
cash are (entircly) without foundation.

What /s incontrovertibly true, however, is that in
ten years Dick James has built up a highly profitable
and powerful group with worldwide ramifications and
an unswerving commitment to what Dick calls “crea-
tive publishing.”

What is also truc is that Dick himself fails quite
spectacularly to measure up to the conventional image
of the publishing tycoon. He is disarmingly modest,
makes no claims to have a dazzling flair for finance and
pays constant tribute to his business associates—and to
sheer luck—when it comes to cxplaining his success.

Dick James will wince at this—but all the many
people he can count as his friends in the business will
concur: he has succeeded largely because of his utter
integrity, his conscientiousness and dedication to high
aesthetic and cthical principles, soand common sense,
his great personal charm and, certainly not least, his
educated ear for a potential hit.

And the ten-year success story of the Dick James
Organisation can be summarized pretty strikingly like
this:

1961: Once company, two staff, three copyrights.

1971: Forty companics, forty staff (I.ondon alone)
and 7,000 copyrights.

Or take the case of the £100 company, Northern
Songs, which after seven years existznce and with fewer
than 200 copyrights, was sold for & 10 million.

Dick James's first involvement with the music in-
dustry dates from 35 years ago when he sang with a
North London dance band at the age of 15. He turned
professional at 17, working for $1.20 a night, and made
his first broadcast oin 1940.

Called for army service in 1942, Dick continued to
sing and make records and after the war appeared with
all the major British bands—Geraldo, Billy Ternent,
Cyril Stapleton, Stanley Black and many more.

“But by 1953 1 was ready to look for some other
kind of living,” says Dick. “l was 32 and couldn’t see
much future for a fat, bald-headed singer. It was a
choice between becoming an agent or becoming a pub-
lisher—and as songs can't answer vou back 1 decided to
become a publisher.”

So in the summer of 1953 Dick gave up touring
and joined the publishing house of Sidney Bron. He
continued to take on some singing engagements up to
1959, and in 1955 recorded the theme song (produced
by George Martin) for the Robin Hcod TV series—a
song which, he says, “made me one of the world’s most
famous unknown singers.” He got paid £100 for
recording the song and it eventually sold half a million
copics.

“Now,” says Dick, “I don't even sing in the bath.”

With Sidney Bron things did not exactly get off to
a flying start. “It was tough,” Dick admits, “and it
took me almost 18 months to pick up my first hit song.
That song wus ‘Idle Gossip” sung by Perry Como—
and once that one made it, things became much easier.”

In his eight years with Bron, Dick chalked up 28
hits, five of them No. Is—a record which convinced
him that he could make it on his own.

“I had enough money to stay in tusiness for a year
or 18 months provided that 1 took things casy,” Dick re-
calls. Of course, I couldn’t afford to pay any advances
or do any lavish entertaining.”

The value of making—and keeping—good friends
in the business was underlined on the very first day
(Sept. 18, 1961) that Dick James opened his office at
132, Charing Cross Road on the eorner of Denmark
Strect, London’s Tin Pan Alleyv.

“Tolchard Evans, a songwriter who had had a num-
ber of hits with us at Bron Music, came into the office
and threw about 20 manuscripts onto the desk. He
told me to take what I wanted anc to pay him the
royalties whenever I could. That was a really magnifi-
cent gesture in helping me get started.”

The Dick James headquarters at this time con-
sisted of two rooms. rented at $22 a week, in a suite
of offices, with use of the reception area.

“My secretary occupicd one recom and 1 had the
other,” says Dick. I also had the recording gear in
my room—a tape recorder, and a disk cutter which was
essential for demos. There was already a piano in the
room-——though I never found out whem it belonged to.
We really started on a shoestring.”

Another friend ready to offer a helping hand was
Dick’s former recording manager George Martin, whom
Dick knew to be a talented composer.

“I genuinely wanted to publish his material and to
develop it, but he was unassuming abeut it all and did
not rate his compositions very Aighly. Anyway, I
badgered him enough to get him to give me a composi-
tion called ‘The Niagara Theme' and with this and one
of Tolchard's compositions, ‘Wherever | Go’, I managed
to operate for several months.

"I even published some of my own songs—although
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The House That
James Built

I didn’t have much confidence in them. Quite rightly,
as it turned out, because nothing happened to them.
But I had empty filling cabinets in those duays—empty
not only of correspondence but also of songs. I had to
fill them with- something!”

With his eight years’ expericnce in publishing and
his sharp car for a commercial song, Dick James would
undoubtedly have gone on slowly building up the busi-
ness to give him “a day's living for a day's work™ even
without the phenomenon that was to come.

He says: “I never doubted that things would go
right—though things were tougher for a little Jonger
than I would have liked. The Tolchard Evans song was
quite a hit and while it didn’t sell many records, it did
well in sheet music form. In those days you could carn
ten times as much from a song copy as you could from
a rccord. This meant regular income every month
from the sheet music distributors.”

Enter the Beatles

But the real turning point in the history of the Dick
James Organisation came soon after the advent of what
Dick, with a rather felicitous turn of phrase, calls,
“those four magnificent components, the Beatles.”

And this is how Dick tells it:

“A young songwriter called Mitch Murray came to
me with some songs one day and there was one, ‘How
Do You Do It which [ very much liked. He'd been
walking it round Denmark Street for about six months
without success.

“I took the song and showed it to George Martin
who also liked it and said he’d try to get it recorded by
a new group from Liverpool. ‘What's from Liverpool?’
I asked, giving him a sick look. And George told me
about the Beatles. I agreed a little reluctantly to let
them try the song but when I heard their version both
George and I agreed it wasn’t very good.

“George offered to put it on the B side of ‘Love Me
Do, the first Beatles’ single, but I thought the song was
too good for a B side. So George said he’d try to make
it the A side of their next disk. After this, however,
nothing happened for about four months. Then one
day George called me up—this would be in late October,
1962, and that telephone call was really the turning
point. Though, of course, I didn’t know it at the time.

“Said George: 'I've got bad news for you.’ I told him
I was getting used to bad news by this time and he ex-
plained that the Beatles didn't feel they could do much
with my song. He also said they had some very good
songs of their own which were more right for them.
So I told George to forget about ‘How Do You Do it?’

“Then George gave me some good news. He told me
the Beatles’ manager, Brian Epstein, was looking for a
publishcr to work with him full time because he had
a number of other artists he wanted to launch. He
wanted a publisher who would really work for the song,
the artist and the record—and George had given him a
strong recommendation for me. Brian and 1 were then
introduced over the phone—and that was the start of it.”

The start of what must be one of the greatest pub-
lishing success stories of all time.

Epstein came to the Dick James office the next day
and played Dick “Please, Please Me,” the Beatles’ sec-
ond single. “And I hit the ceiling,” says Dick. "I said
‘That’s a No. 1 without any doubt’ and I then played
the record over the phone to Phil Jones of ABC-TV
who was then producing the weekly pop show, ‘Thank
Your Lucky Stars’ He flipped, too, and booked the
Beatles onto the show for Jan. 12, 1963, the day after
the release of the record.

“At this point I didn’t even have the song—but my
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enthusiasm apparently impressed Brian Epstein, and I
was certainly impressed by /his enthusiasm. So the deal
was done and we went to lunch.

“And over lunch Epstein told me that the Mitch
Murray song was going to be recorded by another of
his groups—Gerry and the Pacemakers.

“At last our faith in the song was justified. Not only
did ‘Please, Pleasc Me' make No. 1, but so did ‘How
Do You Do It? and, in fact, we went on to chalk up
seven No. I's in seven months—a record which 1 don’t
believe has ever been surpassed.”

The other No. I's were “From Me¢ to You™ by the
Beatles, “I Like 1t” by Gerry and the Pacemakers, “Do
You Waunt to Know a Secret?” by Billy J. Kramer,
“She Loves You” by the Beatles, and “Bad to Me” by
Billy I. Kramer.

With the proximity of the bank preferred to above,
Dick James docsn’t kave time to shed many tears on
his way to it—so perhaps he cannot give the time-
honored response to the cynics who see his success
entirely due to having had the luck to publish Lennon
and McCartney. He has the grace to recognize that the
Beatles played a tremendously important part in the
prosperity of his organisation; but he is not so fanatical-
ly selt-effacing as to deny himself any credit at all in
the hit-making heyday of the group.

“In the carly days,” he says, “Brian Epstein was
brand new in the business and knew virtually nobody.
So frem the moment when I picked up the phone to fix
the Beatles’ first television show, it became the order
of the day that I fix all radio and TV appearances. All
the business side was taken carc of by Brian and the re-
cording side of things was handled by George Martin,
That was the way things worked.

“Brian used my office in the early days as a Lon-
don base and while he was in London [ spent two or
three hours a day with him.”

With this spectacular breakthrough, Dick James
could now afford to expand and take on more catalog
deals.

James Subsidiaries

“It would have been easy for me—and this, I
think, is terribly important—to have taken the view
that I had now got it made and just put my feet up and
count the profits. But that would have been a very
short-termed outlook and, furthermore, it just did not
appedal to me because it was not creative. It was my
intention to create a very important music company.”

He opened up subsidiaries in the U.S., France and
Australia, but while the James copyrights—through re-
cordings by Petula Clark (“Please, Please Me”) and
Claude Francois (“Hew Do You Do 1t?")—did well in
France, it was tough to get a break in the U.S. It was
particularly tough to get it in the way Dick wanted it.

“I didn’t want cover records. I felt that we should
try to break British artists as well as British songs so as
to establish British talent in America. It may be good
publishing to get songs covered by American artists, but
it is contrary to my philosophy, which is based on the
kind of arrangement that existed between Brian Epstein
and myself, and it was only fair to George Martin as
the original producer.

“l was determined to break the artists as well as the
songs—and several publishers told me at the time that
I was out of my mind. I maintained that if we took
the Jong-term view and sought a breakthrough for the
artists as well, the rewards in the end would be far
greater.”

Ore publisher, whom Dick prefers not to name,
bet him £1 that he would not get the Beatles in the
U.S. Top 50. Dick answered that by betting that he’d
get the Beatles in the U.S. Top 20.

“That was optimistic enough and I had to wait a
whole year to win my £1,” Dick recalls. “‘I Want
to Hold Your Hand’ finally broke in the States and the
rest is history. British songs and artists started to reign
supreme.”

Brian Epstein and his artists, recording manager
Georgs Martin and publisher Dick James spearheaded
this historic movement and the James concept of co-
ordinated exploitation of song, singer and record be-
came establsihed practice.

James has always fought for British talent—partly
from patriotic pride and partly, as he readily admits,
because it makes good economic sense. He has also
shown an uncanny knack in the matter of predicting
hits, having prophesied No. [ spots for most of the 27
house copyrights that have achieved this status.

But it is typical of Dick that he is quick to admit
just how often he's been wrong. And he likes to tell the
story of when, as a rather green publisher many years
ago, he said to Saul Bourne, the founder of Bourne
Music. and, in Dick's view, one of the finest music
men who ever lived: *Mr. Bourne, how do you know
what a hit is?” And Saul Bourne answered: “If [ knew
what a hit was [ wouldn’t publish so many goddam
flops.”

While Dick James places great emphasis on the

(Continued on page 20)
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1963
*HOW DO YOU DO IT. .. ... ......... Gerry and the Pacemakers
*PLEASE PLEASE ME .. ... ... ... ... .. ............. The Beatles
*DO YOU WANT TO KNOW A SECRET........... Bilty J. Kramer
& The Dakotas
*FROM METO YOU ... ... ... ... ........ . civuin.. The Beatles
PUKEIT oo Gerry and the Pacemakers
*BADTOME ..................... Billy J. Kramer & The Dakotas
*I WANT TO HOLD YOUR HAND. ... ... ... ....... ... The Beatles
THE CRUEL,SEA . s 11 14 ne 1 st ol b D41 § 34w o sy The Dakotas
1964
*HARD DAY'S NIGHT .. .. ... ... ... .. ... ....... The Beatles
CANTBUY MELOVE ............coivvvionnnnss The Beatles
%1 EEELIEINE": o x2 5 055 86 5 23 0E 8 misitntod o £ id 4. BI5 &) (o £ Bl o The Beatles
A LITTLE LOVIN' .. . i, The Fourmost
FROM A WINDOW .. ... ... ... . Billy J. Kramer & The Dakotas
IT'S FOR YOU . ... ... . i Cilla Black
I'M THE ONE ...... ............... Gerry and the Pacemakers
FERRY ‘CROSS THE MERSEY ......... Gerry and the Pacemakers
WORLD WITHOUT LOVE ... ... ............. Peter and Gordon
1965
*TICKET TORIDE . ... ................... ........The Beatles
FHELP . e The Beatles
*DAY [TRIPPER ., gy v g g i 05 54T =1 4 Eret Wy =i s  bqqd The Beatles
EVE OF DESTRUCTION . ....... ... ............. Barry McGuire
YESTERDAY o s il ik wanm o5 ki 1 bk o Matt Munroe
BABY I'M YOURS ................... PR Peter and Gordon
1966
YMICHELLE| 3w apyw 2w @3 B 0% 6 @ 3 SEETR R ma D o nE 4 ST The Overlanders
*PAPERBACK WRITER . ... .......... S 57 TR, W The Beatles
YELLOW SUBMARINE  ssvw b s bihd s butinnnabosaasa The Beatles
HARD DAY'S NIGHT . j.es.cusn.vupasnssqranas Peter Sellers
GOT TO GET YOU INTO MY LIFE ... ........ ... .CIliff Bennett
ILOVEMYDOG . ......... ... ... ... i, Cat Stevens
*WITH A GIRL LIKE YOU . ... ......... ... .oono.nn The Troggs
| CANTLET GO [ gz o o § 5 e e § ool 6o 50 0§ 5 e The Hollies
STOP STOP STOP suwwsbl sponidompaninnsesnssin: The Hollies
WILD THING . ... .. ... . . i The Troggs
I CAN'T CONTROL MYSELF . ..... .. ... ........... The Troggs
MONDAY MONDAY ................... The Mamas and Papas
*ELEANOR RIGBY ... .. ... ... ... .. ... ... ...... The Beatles
1967
*PENNY LANE ... .. it The Beatles
*ALL YOU NEED IS LOVE . ... ... ... ... ... ...... The Beatles
*HELLO GOODBYE . .......... ... .. .. .. .. ... nn.. The Beatles
*SAN FRANCISCO . ....... ... ... ... .iiinnnn Scott McKenzie
ON A CAROUSEL ; . syssrsasvmammss s1aaesennasimms The Hollies
KING MIDAS IN REVERSE .. ...... ................ The Hollies
LOVE IS ALL AROUND .. ........... ... ... ...... The Troggs
ANYWAY THAT YOU WANT ME . ... ... .. ......... The Troggs
CARRIE-ANNE] vcciaan /dwsnaabehn s d 3o b ol s o ae The Hollies
CREEQUE ALLEY ...................... The Mamas and Papas
1968
*MAGICAL MYSTERY TOUR (EP.) .................. The Beatles
EHEYZIUDE v uaf it ki waa s vwnlln s As 5 s srasin s 48 @ @ The Beatles
*WITH A LITTLE HELP FROM MY FRIENDS .. ... ... .... Joe Cocker
LADY MADONNA ... .. ....................... The Beatles
STEP INSIDE LOVE .. ... . ... ... ... ..., Cilla Black
SOMETHING’S GOTTEN HOLD OF MY HEART....... Gene Pitney
JENNIFER ECCLES ........00civiivnvvenasissnnns The Hollies
*YOUNG GIRL ................. Garry Puckett & the Union Gap

A DAY WITHOUT LOVE ju.iisn omsnnmnssaciandn The Love Affair

1969
*GET BACK ... .. e The Beatles
*THE BALLAD OF JOHN AND YOKO ................ The Beatles
GIVE PEACE A CHANCE .. ... ... .......... Plastic Ono Band
GOODBYE p:. puppondenas s dewsan Jeammd b i Mary Hopkin
*OB-LA-DI, OB-LA-DA . ........ ............... The Marmalade
THE WAY ITUSED TOBE .............. Engelbert Humperdinck
ONEJROAD :wsz:fiiagall gl i iy gt 5 P00 . < s s Love Affair
CONVERSATIONS . .. ... ... ... .. ............ ..Cilla Black

GIMME GIMME GOOD LOVIN' ... ... ... ... ... Crazy Elephant

1970
ZLET IT BE . . - . cormucdedVi BTWITH [0 A s s 0 il The Beatles
COME AND GETIT ..................... T -, Bad Finger
GROOVIN’ WITH MR. BLOE .. ... ................... Mr. Bloe
MELTING POT . ... .. i Blue Mink
MY BABY LOVES LOVIN' ... ... ... ... ......... White Plains
GOOD MORNING FREEDOM ... ... ............... Blue Mink
GIMME DATDING . ... ... ... ... ... ... ... ....... The Pipkins
1971

ANOTHER DAY . ... ... ... .. ... ... ......... Paul McCartney
POWER TO THE PEOPLE .. ... ... ... ............. John Lennon
YOUR SONG gop g B 6= i 4 5F onnnaei s E Lt e Elton John
SOMETHING OLD, SOMETHING NEW ... ... ... . .. The Fantastics
HEY WILLY ... ... The Hollies
WHEN YOUAREAKING . ....................... White Plains

*—No. 1 in UK.
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Doing the

The record offshoot of the Dick James Organisation
was an entirely logical and inevitable development gen-
erated by Dick’s firm belief that each division of the
music industry should work hand in hand in breaking
talent and not act unilaterally and, as sometimes hap-
pens, to each other’s mutual disadvantage.

The DJO's first involvement in record production
was in association with Larry Page. Page One Records
was incorporated in November 1965 with Page as the
creative element in the partnership, deciding the direc-
tion the label should take.

Success came almost at once through a group called
the Troggs. Recalls Dick James: “Larry would come
to me to ask my advice about various songs and acts—
as he did with ‘Wild Thing’ and ‘With a Girl Like You.’
He asked me my opinion of the songs and I said, ‘You've
got two smash hits on your hands.'”

And so it proved. These two Troggs releases gave
the Page One label a flying start and the company con-
tinued on a successful course until August 5, 1969,
when Larry Page and Dick James parted company.

Meanwhile during the operation of the Page One
label, Dick James’ son Stephen, who had joined the
company in late 1963, had set up his own record oper-
ation—This Record Co.—because he wanted to put into
effect certain ideas which he didn't feel accorded with
Page’s approach to record production.

This Record Co.—the name is an anagram of
“hits"—was formed in January 1967. By this time
Stephen James had been in his father’s business for
three years and had been through the mill of messenger
boy, stamp-licker, song plugger and song activator
without deriving a vast amount of satisfaction from any
of these roles.

In 1964 the company had moved from its original
premises into the present building in order to accom-
modate its growing copyright and royalty departments.

Says Dick James: “We had 6,000 square feet and
at the beginning I had to let a floor. This still left
some unused space and it was this that prompted
Stephen to turn one of the rooms into a recording
studio.”

“I was definitely more into the record scene,” says
Stephen. “I used to go along to the Beatles’ recording
sessions where I would sit in the box and watch George
Martin and the engineers at work. That was what made
me decide to set up a demo studio at James House.”

So he bought a stereo tape machine and two mikes
for about $720 and began recording demos. Gradually
in the setup evolved, more sophisticated equipment was
added and the end result was a fully equipped 8-track
studio which runs 24 hours a day and which is used
for all the DJM artists except Elton John, who records
at Trident, where there are 16-track facilities.

It was Stephen James’ firm conviction by now that
the way to build a record company was to operate a
long-term policy. He saw no point in making masses
and masses of records in the hope that some of them
might click. He saw much more sense in first building
a top-grade artist.

“Let’s face it,” he says, “if you have a group like the
Beatles on your label, you don't really need anyone else.
I felt that it was necessary to find this super talent even
if it meant waiting for two years.

“Obviously you have to make other productions,
experiment with new artists and carry on talent spotting
—but you have to remember that there is a much
higher casualty rate in record producing than there is
in publishing, and it is much more costly as well.”

Zack Laurence

One of the first talents to emerge from This Record
Co. was Zack Laurence, a writer and arranger who had
had several compositions published by Dick James. He
made an experimental first album, trying for a different
instrumental sound, which was not a sensational success.

At about the same time a young musician called
Reg Dwight started coming into the studio to make
demos and both Stephen and his father were very much
impressed by the quality of some of his songs.

Steve Brown, who had joined the company from
EMI as a plugger, was also enthusiastic and he encour-
aged Dwight to write more songs, suggesting that he
should aim at being more commercial.

The major problem with the songs, however, was
that the lyrics were unimpressive. So Reg advertised
for a lyric writer—and that was the beginning of a
most fruitful partnership.

Dwight, who had now adopted the professional
name of Elton John, met Bernie Taupin and the two
began to make wonderful music together.

At this time This Record Co. had a lease tape deal
with Philips. Eiton John's first single, “Lady Samantha,”
went out through Philips and sold 7,000 copies.
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Job Magnificently

Says Stephen James: “lI felt this was a promising
debut and at least it made the business world aware of
Elton John. Reaction was good and I knew at once
that he had a great future.”

Around Christmas 1968, Stephen James set up a
new deal with Louis Benjamin at Pye and this saw the
birth of the DJM label in February 1969 through a
newly formed company, DJIM (Distributors) Ltd.

Among the early releases were two albums by Zack
Laurence and the first Elton John album, “Empty Sky,”
which was produced by Steve Brown

However, Stephen James was still a long way from
setting the Thames on fire. His record production oper-
ation had been in cxistence now fer more than two
years, but a really major hit was still eluding him.
However, the first success was just around the corner.

“In September 1969 I went to the States and while
I was in New York I hecard a vocal recording which had
been a hit in America. 1 had been thinking for some
time that if I could pick up some American masters it
would give the DJM label more prestige and this seemed
a likely picce of product.

“The label this recording was on had no represen-
tation in the U.K. so I tried to acquire thc master—
but the company wanted a fantastic price and a ridicu-
lous percentage, so I decided we’d cover it. By now
I'd also become familiar with the B side and I'd de-
cided that this would be the better side for England.

“Steve Brown madc a cover version with Elton
John on piano, Caleb Quaye on guitar, Dee Murray
on bass and Roger Pope on drums—but it didn't come
off. So Steve said to me, ‘You believe in this—why
don’t you produce it?’

“So I got Zack Laurence to score it out, hired some
session musicians and released the disk as ‘Groovin’
With Mr. Bloe in February 1970. It turned out to be
the biggest single hit we have had so far.”

Meanwhile Steve Brown had decided he would
rather coordinate Elton John’s recordings so James
hired Gus Dudgeon—and the two hit it right off from
the start. The second album, “Elton John,” was an elab-
orate exercise in quality, from the recording itself right
down to the antique board for the record sleeve. “Be-
cause we really wanted to underline the fact that we
have always placed the emphasis on quality rather than
quantity,” says Stephen James. “Since the label has
been in existence we have released only 50 singles and
18 LP's-—which is not a lot of product.”

The current setup of the recording arm of the
DJO is that there are two production companies—
This Record Co. and Page One Records—and a dis-
tribution company, DJM (Distrib<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>