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Bright Yule Is
Seen for U.K.

LONDON — Despite the
highest level of unemployment
since the war and doubts about
the British economy, the record
business is enjoying a present
rate of trade which bodes well
for the Christmas market.

A check around the industry
here has revealed satisfaction
with current business and cau-
tious optimism about the chances
of a bumper Christmas sales
period. Companies are finding
sales action right across their
catalogs, and a gratifying in-
crease in cassette and cartridge
movement and interest.

"We're on an upsurge and
doing particularly well,”” declared
Polydor sales manager Eddie
Webster. *We are moving a lot
of material. cspecially the easy-
listening type, and cassette busi-
ness is going nicely.”

(Continued on page 60)

Mfrs Step Up
Juke Promos

By EARL PAIGE

CHICAGO — Labels at the
Music Operators of America
(MOA) convention. held here
Oct. 15-17 to a record attend-
ance of 2,635, plan further di-
rect promotions to jukebox pro-
grammers. RCA, in fact, intends
to call directly on programmers
in some markets marking the
first such marketing program in
many years.

Herb Shucher of Shelby Sin-
gleton Corp. Said: “This is our
third yvear at MOA and we're
just now realizing benefits from
our direct promotions.” The firm
mails out selected samples (al-
ways with flip sides and thus
not radio samples) and a regular
newsletter.

(Continued on page 45)
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Studio Work Slides—Blame

Economy, Runaways, Lax Acts

By PAUL ACKERMAN

NEW YORK-—U.S. record-
ing studio work has declined
between 30 and 40 percent in
the past year, according to
highly placed musicians’ union
executives who are now involved
in a study of causes and possible
remedies. The situation deeply
concerns AFM president Hal
Davis, who is anxious to main-
tain peak employment for the
300,000 union musicians in the
U.S. Causes of the decline in
work, union executives feel, are

Piracy Rears

traceable to the unsettled state
of the national economy during
the past year and to “runaway
production,” that is, the com-
mon practice to record overseas
and return to the States with
product made under cheaper
wage conditions.

An AFM executive noted that
product made under such con-
ditions also is free of pension
payments to U.S. musicians.

AFM president Hal Davis

{Continued on page 70)

Ugly Head in

Canada; Gets 25% of Tape

By RITCHIE YORKE

TORONTO — Until recently,
the Canadian music industry was
relatively free of tape pirating.

Recent events indicate, how-
ever, that tape piracy may be
going through a mini-boom in
Canada at present. The latest
estimate is that 25 percent of
the total tape business in Can-
ada is being done by pirates.

Last weck, too, the Canadian
Recording Manufacturers’ As-
sociation launched a tape piracy
action in Vancouver.

On learning that a dealer was
selling pirate tapes in the Pa-
cific National Exhibition, the
CRMA obtained a sheriff's order
and caused a scizure to be made
at the fair grounds. The seizure
was given substantial media ex-
posure in Vancouver, and made
it clear to West Coast tape deal-
ers that the CRMA will not
tolerate any such infringements.

Under Summary conviction
in Canada, first offenders suffer
seizure and a possible fine for
every copy sold. A second of-

Rock’n’Rolligion Via ‘Messiah’

By ELIOT TIEGEL

LOS ANGELES—The Jesus
music movement with its pop
songs, has gone full cycle to in-
volve rock interpretations of re-
ligious works.

Although the marketplace al-
ready has the smash “Jesus
Christ Superstar” album and a

steady flow of singles extolling
Christ in a modern rock setting,
a movement seems afoot to use
authentic religious works in a
1971 sonic dress.
Dave Axelrod, the avant-garde
composer who created in 1967
(Continued on page 70)

fense brings imprisonment and
stiffer fines. CRMA executive
secretary, Bert Betts, attributes
the recent piracy activity to “the
impending legislation in the U.S.
to outlaw this activity.” (Now
law in U.S))

Betts said that “for the most

(Continued on page 60,

NEW YORK — Recording
costs for rock talent that soar
as high as $50,000 are the result
of lack of preparation by the
artist, said Terry Knight, pro-
ducer of Grand Funk Railroad.
“In general, dollars paid by art-
ists in the recording studio are
much too high,” he commented.

Grand Funk Railroad’s new
album “E Pluribus Funk,” re-
leased on their own Grand Funk
Railroad label (see separate
story) only cost $5,000 in studio
costs although it is the group’s
most expensive LP.

Knight said, “Usually we can
bring a Grand Funk album in
for about $3,000 but this time
we used the Cleveland Sym-
ovhony orchestra and recorded
in a concert hall.”

Knight uses the Clevelanad Re-
cording Co. to cut Grand Funk
product and also Bloodrock.
“Over 15 million units have
come from that studio alone,”
he says.

“When you hear of $50,000
being spent recorcding one album
for a new rock group, the whole

(Continued on page 70)
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AT&T fo CTV
As Train Tool

By RADCLIFFE JOE

NEW YORK — The Ameri-
can Telegraph and Telephone
Co. (AT&T) will allocate a size-
able portion of its whopping $8
billion project development budg-
et for 1972 to cartridge TV
hardware and software for in-
ternal training and communica-
tions among its one million em-
ployees.

This was disclosed Oct. 14 at
the First Video Cassette Pro-
gramming Festival, by George
Griswold Jr.. information di-
rector, research, planning and

(Continued on page 31)

New Lyrics Aid
U.S. Standards

By IAN DOVE

NEW YORK—In an attempt
to “revitalize” his standards cata-
log, veteran Stockholm pub-
lisher Lennart Reuterskiold,
head of Reuter and Reuter, has
produced an album of vintage
U.S. standards—but with new,
contemporary lyrics added.

(Continued on page 4)

Lighthouse means business. This is Lighthouse, the eleven-
man Canadian group whose musical excitement has taken the
country by storm. With “One Fine Morning,” their hit single,
a sure million seller, and their album of the same title moving
quickly up the charts, they are now ready for their first U.S.
personal appearance tour which kicks off in November. (Dis-
tributed in U.S. by Stereo Dimension/Evolution Records,
Evclution #3007—GRT Tapes—in Canada GRT records.)

3-miltion seller.

({Advertisement)

A Lad for All Seasons—Motown's Michael Jackson, of the
Jackson 5, really knows how to get “there.”” Last autumn
his work on the group’s “I'ly Be There” led the way to a
This fall Michael does it again with an
inspired job on his first solo recording, “Got to Be There."
With brotherly love, big brothers, Jackie, Tito, Jermaine and
Marlon have volunteered their time for promotional duty to
help bring it on home for Michael. Watch them all on the
“Jackson 5 Show" ABC-TV every Saturday morning.

(Advertisement)

their new album

ONE DOZEN ROSES

T-312L

Coming by popular demand, “Satisfaction.”
A new hit single from the album.

WWW-americanradiohistorv-com

T54211F

(Advertisement)
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General News

WEA Computerizes 4
Branches; Rest by Jan. 1

LOS ANGELES—The Warners-

Elektra - Atlantic  Distributing
Corp. (WEA) has computerized
four of its eight branches and
expects to have all its facilities
hooked into data  processing
Jan. 1.

The first locations working with
Minneapolis Honeywell compu-
ters are Glendale, Calif.; Atlanta;
Boston, and Cherry Hill, N.J.

Once all the warehouses are
using data processing. corporate
executives will be able to receive
information on direct. actual sales
from the distributorships to deal-
ers in 27 individual markets.

Prior to opening its company
owned branches, the three Kinney

Services Company labels (WRB.
Atlantic, Elektra), worked with
independent distributors. “Before

we had data processing, we only
knew about sales to distributors,
but we didn’t know if he sold
anything.” stated WEA president
Joel Friedman. “Now we havz
actual daily sales to dealers.”

As a result of this daily infor-
mation, “We can control our
product better; we can concen-
trate on our sales efforts better
and we can organize our promo-
tion and advertising because we
know where our merchandise is
going.”

WEA will spend around $300,-
000 a year to operate a full data
processing operation at all its

Blue Horizon
Product Deal

NEW YORK -— Blue Horizomn
Records will release product by
Pete Brown and Piblikto in the
US. and Canada, following an
agreement between Blue Horizon’s
managing director, Seymour Stein
and Derek Allen, product man-
ager for EMI International, who
hold the world contract on Brown.
Brown is songwriting partner with
Jack Bruce, and his first album,
“Thousands on a Raft” will be re-
leased by Blue Horizon in January.

Stein also concluded an agree-
ment with Philips Records (U.K.)
to release John Dummer’s Famous
Music Band on Blue Horizon. The
U.S. independent will release the
group’s first album, ‘“Nine By
Nine” in January. It includes the
title single which is a major hit
in France, Holland and Belgium.
The single will be released in ad-
vance of the album.

branches. Dullas is scheduled to
begin using its computer this week,
with Carlstadt, N.J.,, Cleveland
and Chicago following suit.

Each of the branches sends in

its sales movement information
to a computer at the Warner
Bros. Pictures headquarters in

Burbank. The information is
available the next morning.
“We are now involved with
our accounts at the local level,”
Friedman said.
(Continued on page 13)
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GRAMMY BIDS
DUE OCT. 29

NEW YORK—Voting members
of the Academy (NARAS) have
until Friday (29) to mail their
Grammy entry forms listing those
records which they wish to see
nominated in this year’s awards
balloting.

Recommendations by the record
companies were due in the mails
Oct. 22 though NARAS has an-
nounced that forms from compa-
nies that have difficulty in com-
pleting their lists will still be
honored if mailed within the next
couple of days.
AT

Funk to Release ‘E Pluribus’
On Own Label; Cap Distribs

NEW YORK — The sixth
Grand Funk Railroad album, “E
Pluribus Funk,” will be released
on the group’s own label, Grand
Funk Railroad, distributed by
Capitol Records.

Allen A. Davis, vice president,
marketing for Capitol said the de-
cision had been made ‘‘strictly as
a matter of courtesy and honor
to the artist. Capitol will also re-
lease future singles from the group
on the Grand Funk Railroad
label .”

Both Terry Knight, manager
and producer of the group, and
Capitol are mounting a major
marketing campaign for the “‘Plur-
tbus” album which will be re-
leased Nov. 15.

The album will be released in
a die-cut round jacket in silver
foil—designed to resemble a coin
—with the faces of the group
engraved on to the album. The
concept was designed by Knight
working with Craig Braun Inc.

In addition GFR Enterprises
the group’s corporation, is manu-
facturing and marketing cloth

Beverly Hills,
Jankowski Tie

LOS ANGELES — Through a
foreign lease deal with Global
Music, Stuttgart, Germany, Beverly
Hills Records has acquired records
by Horst Jankowski for the U.S.
First release on Beverly Hills, ac-
cording to label president, Morris
Diamond will include his world
hit, *Walk in the Black Forest.”
Ffankowski is on MPS Records in
Germany. Deal was made with
Peter Kirsten Jankowski’s asso-
ciate in Global Music. It calls for
three LP’s a year for three years.
The first LP is due within four
weeks.

Discrete Vs Matrix Battle
Is Spreading to Japan

OSAKA—The discrete vs mu-
trix four-channel battle currently
raging in the U.S. is spreading to
Japun. The industry’s mini-war
surfaced here recently when both
formats made their appearance at
the Tenth Japan Electronics Show
sponsored by the Electronics In-
dustries Association of Japan.

The show, which attracted more
than 300 exhibitors from around
the world, was dominated by
four-channel equipment manufac-
turers including Sony, Victor-
Japan, Pioncer Electronics, Nip-
pon Columbia Co., Matsushita
Electric Corp.. Sharp Electronics,
Mitsubishi  Electronics, Sanyo

L T A T T
For More Late News
See Page 72
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Electric, Tokyo Shibarra Electric,
and Onkyo Ltd., which demon-
strated both discrete and matrix
equipment.

Merchandising approach to the
equipment ranged from aggressive
by Victor Japan who has de-
veloped a discrete system, to con-
servative by Sony who has the
“SQ” matrix system.

Confused visitors to the show
were told by Victor that a four
channel system should be clearly
divided into four parts, and ar-
gued that the matrix system has
muny inherent problems in sep-
arating the tracks.

Sony’s counter-action was that
“SQ” is four-channel. It is an ex-
cellent system. It will be marketed
very shortly, and would be well
worth waiting for. The three-day
show held at the Minato Exhibi-
tion Center, attracted more than
90,000 visitors.
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jacket patches, belt buckles, neck-
laces, bottle openers, ear rings.
cufflinks, schoolbook covers and
stationery—each carries over the
“E Pluribus Funk™ design.

Davis terms the promotion the
“most total and comprehensive
marketing campaign the company
has ever undertaken—total com:
pany-artist cooperation. Capitol
has orders for more than one mil-
lion albums for the package.”

URC Sampler

To Compare
Matrix Units

LOS ANGELES — Technical
personnel at record companies and
electronic hardware firms will be
receiving free next week a specially
produced two 12-inch set, designed
to enable them to objectively com-
pare the Sansui, CBS, Electro-
Voice new compatible and Cooper-
Nippon Columbia matrix 4-channel
systems from Hilton 7. Bill Put-
nam, president of the URC com-
panies, United and Western record-
ing studio, Coast Recorders, and
United Recording Electronic Indus-
tries.

The two LP’s compare the four
matrix systems, utilizing music
from the forthcoming “Stan Ken-
ton Live at B.Y.U.” two-set pack-
age, to be released on Creative
World label early in November.
The matrix evaluation set demon-
strates the four systems using four

different excerpts from the Kenton

album. Putnam says he chose the
Kenton material to show off the
four concepts because “they con-
tain almost every imaginable re-
cording technique plus some real
no-no’s you don’t often hear.”

The demonstration opens with a
track that is a bearing localizer
tone burst signal series. Putnam is
also enclosing an instrument posi-
tioning program to indicate where
various players were recorded in
each session.

Camelot Bows
6 New Stores

NEW YORK-—Camelot Music,
a division of Stark Record and
Tape Service, Inc., based in North
Canton, O., is debuting six new
mall openings in Nashville, Mem-
phis, Lexington, Ky.; Lancaster,
Pa.; Lima, O.; and Springfield, O.
Paul David, president of Camelot,
indicated that these new units
which will all open in October and
November are a forerunner of
many new stores to be opened
under the Camelot Music banner in
the near future. Plans now call
for eight to 10 new Camelot Mu-
sic stores a year.

The Camelot Music chain of
stores now numbers 14 with eight
more openings planned by fall of
1972.

UDC Tie With Polydor
Product Off Smoothly

LOS ANGELES — The first
week of Polydor record and tape
product in exclusive national dis-
tribution by UDC, the distributing
company owned by United Artists
Records, has come off smoothly
and even showed a surprising spurt
of sales in Polydor's DGG classi-
cal line as UDC salesmen opened
up more small retailers for the
German-import DGG catalog.

The reason for one record com-
pany to sign up with a competi-
tor’s in-house distribution opera-
tion was precisely stated by UA
president Mike Stewart. “We fin-
ished putting together a national
distribution company this past year
and it was hungry for more qual-
ity product,” he said. “Polydor
is a company with a lot of growth
potential that needed a more con-
trolled distribution system.”

Negotiations for the unique dis-
tribution partnership of two inde-
pendent labels went on for some
nine months, beginning when Poly-
dor president Jerry Schoenbaum
dropped in on Stewart to discuss
mutual problems during a Los
Angeles visit. “I was high on the
idea of distributing through UDC
from the first,” said Schoenbaum.
“But as later meetings got more
serious I couldn’t make a commit-
ment until I was absolutely sure
were making going the right way.
You don’t want to go changing
your distribution set-up every cou-
ple of years, it could lead to enor-
mous problems in lost market
time.”

In essence, the cooperative dis-
tribution deal will have Polydor
selling records and tapes to UDC
at wholesale prices and UDC will
sell Polydor product on equal
terms with those of its parent
company, UA. UDC will be able
to adjust its prices to retailers to
compete with prevailing market
conditions and will have standard
return privileges. The basic UA-
Polydor-UDC agresment is to run
two years with option for renewal.

UDC removed all outstanding
Polydor product from the label’s
former independent distributor net-
work during a 48-hour period at
the start of the new set-up. Besides
DGG, the other Polydor label af-
filiates UDC will distribute are
James Brown’s People line, plus
Spring, Evening, Blue Horizon and
Sire. The UA labels handled by
UDC include Blue Note and UA
Latino, plus Poppy, Anthem, Sun-
set and Avalanche.

Polydor has moved Bernie
Wechsler from New York to be
West Coast operations director.
working closely with UDC during

the early phases of the new opera-
tion. With Wechsler in Polydor’s
Los Angeles office are Mel Price,
Western regional sales director;
Larry Heller, FM-underground pro-
motion chief, and Dale White, ad-
ministrative assistant. Polydor is
currently seeking a Western region-
al promotion director.

“Polydor wanted to go with a
national distribution company run
by a record company because there
isn’t any profit-or-loss factor in-
volved this way,” said Schoenbaum.
“An independent distributor has
got to be more concerned with
making some profit on every rec-
ord he handles than he’s concerned
about making full penetration of

his market for your product line.
We've gotten some excellent ser-
vice from certain independent dis-
tributors but with all the trans-
shipping that's going on today it's
impossible for a label to know
where a distributor is actually mar-
keting its records. And when a
big retailer is taking time to shop
around among transshippers all

(Continued on page 13)

‘Shaft’ Released
By Pickwick

NEW YORK — *“Shaft,” the
Isaac  Hayes-penned score from
the motion picture of the same
name, has been covered and re-
leased on Pickwick International’s
Pickwick/33 label, following up
the company’s first economy-
priced packaging of “Jesus Christ
Superstar.” Pickwick’s “Shaft” is
recorded by Soul Mann & the
Brothers.

Also for release on the label
is “Smile,” by the Funnies, which
features on its cover the bright
yellow smile which Pickwick
terms . “the merchandising sensa-
tion of the year.” The disk in-
cludes versions of “You've Got a
Friend,” “Put Your Hand in the
Hand” and "1 Woke Up in Love
This Morning.” The albums were
produced by Pickwick a&r direc-
tor Bugs Bower.

Make Productions
Forms BMI Pub

NEW YORK — Myrna March
and Bert Keys’ Make Productions
have formed a BMI publishing
firm called Forget Me Not Mu-
sic, Ltd. They will operate it in
addition to their ASCAP firm,
Make Music.

O O A O O

ITA CALLS 'SUMMIT’ MEET
ON ANTIPIRACY NOV. 28

NEW YORK-—The music industry’s antipiracy thrust gains
added momentum this week when such organizations as the RIAA,
NARM, AFTRA, the AFM, ASCAP, BMI, the Harry Fox Agency,
Federal Government representatives, music publishers, theatrical
agencics, record and tape industry leaders, and other interested or-
ganizations get together to thrash out the problem at a special meeting
to be held Thursday (28) at the Plaza Hotel.

The meeting, sponsored by the International Tape Association,
and designed to form a working committee which will investigate ail
aspects of the piracy problem, was triggered by an earlier meeting
(Oct. 13) held at the same venue, at which the Ampex Corp. pre-
sented a plan utilizing federal revenue stamps as a means of effec-

tively combatting the problem.

According to Larry Finley, executive director, the committee,
for which the tentative titlc of International Congress of Entertain-
ment Organizations has been established, will look closely at the
Ampex plan, and compare it with current legislation and other
industry ideas for solving the problem.

The meeting will run from 9:30 am. to 3 p.m. with a short
lunch break, and interested participants are asked to reserve seats
with the ITA well in advance because of the large turnout expected,

and the rclatively limited space available.

The ITA's telephone

numbers are 877-6030 and 873-5757.
L e T AT
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General News

Polydor 6-LP Fall Release;
Major Mayall Push Is Set

NEW YORK — Oct. 22 to Nov.
22 will be Mayall Month, ac-
cording to Polydor Records—a
major promotion centered on blues
artist John Mayall's new album,
“Memories,” which is part of the
company's six-album fall release.

The promotion coincides with
Mayall's current U.S. concert tour,

opening Oct. 19 in Lincoln, Ne-
braska.

Polydor is supporting the al-
bum—which contains scrapbook

photographs and a lyric sheet—
with trade and underground pub-
lication advertisements, radio spots,
flyers for retail stores and hand-
bills for tour spots.

E. Coast ASCAP
Member Meeting

NEW YORK—The semi-annual
East Coast membership meeting
of ASCAP will be held Thursday
(28) at the Park Sheraton Hotel.

At this meeting, reports will be
given by Stanley Adams. ASCAP
president, and other officials of
the Society.

i s,

EMERSON LAKE & Palmer are presented with an RIAA certified gold
disk for their latest album, ‘““Tarkus.”

In addition a 24 page. full color
booklet, previously included in the
“Back To The Roots™ album by
Mayall will be made available to
participating dealers to be given
away with any Mayall album or
tape purchase. Mention of the
giveaway booklet will also be made
in the radio spots.

Polydor will also work on their
entire Mayall catalog during May-
all Month.

Apart from the Mayall album,
the Polydor Fall release also in-
cludes product by Arthur Fiedler,
Mordical Jones (the second album
in the company's Link Wray
series), James Last, Charlie Brown
and newcomer Ron Cornelius.

Easel back displays highlighting
the six albums will be sent, as a
sales aid, to all retailers and there
will be heavy dealer cooperative
advertising plus radio spots, say
Polydor.

The company has also produced
a four color slick book, spotlight-
ing each album and containing the
history, background and sales di-
rection of each album.

Left to right are Greg Lake,

Cotillion executives Jerry Greenberg and Johnny Bienstock, Carl Palmer

and Cotillion executive Vince Faraci.

Swedish Publisher Updates
Lyrics on U.S. Standards

e Continued from page 1

In the U.S. on business, Reu-
terskiold said: “Like every coun-
try, in Sweden we have experi-
enced in the last several years a
drop in the market for evergreens
because of the trend for groups to
write and record their own ma-
terial.”

Reuterskiold chose 50 songs
from his catalog of over 200
standards — “I think we have
one of the world’s largest cata-
logs of evergreens,” he said —
and gave five of them to 10 of
Sweden's major lyric writers, ask-
ing them to choose one.

He then asked them to graft
a fresh, contemporary sounding
lyric on to the tunes. The result
will appear on a 10 track Philips
LP by Swedish singer Osten War-
nerbring, released this week.

The titles given new lyrics in-
clude “I Concentrate On You,”
“Don’'t Get Around Much Any-
more,” “All The Things You Are,”
“Deep Purple,” "You Were Meant
For Me,” “Moonlight Serenade™
and “Tiger Rag.”

“For a long time the standards
have been the backbone of a pub-
lisher's catalog and should still
continue to be. Even in Swedish
however, some standards, such as
‘White Christmas’ and ‘My Blue
Heaven' are firmly wedded to the
lyric that it would be foolish to
change them. But I believe that
there are many evergreens that
would benefit from this new look
in various languages,” said Reuter-
skiold.

In New York

4

Reuterskiold

also placed several compositions
and instruction courses by Swedish
guitarist Ulf Ahslund with G.
Schirmer. He was also accom-
panied by Swedish pianist Bengt
Hallberg who is preparing a similar
piano instruction course for Reuter
and Reuter.

Shearing Files
§300,000 Suit
Versus Capitol

NEW YORK — Pianist George
Shearing, and his wife, Beatrice.
have brought a $300.000 suit
against Capitol Records and artist
Emil Cadkin, for alleged conspir-
acy and breach of contract by
producing recordings deliberately
simulative of his style and music.

The suit brought in Supreme
Court here also charges that Capi-
tol deliberately labeled and identi-
fied the recordings with Shearing’s
name, and with the phrase “Shear-

ing Sound” and sold them as part

of Capitol’s Production Music
Series to at least 672 subscribers
including TV stations. advertising
agencies. recording studios and
other organizations utilizing music
for commercial purpose.

The suit also claims that the
production and sale of the record-
ings were accomplished by Capitol
with the knowledge and intent that
they would be taken to contain
performances by Shearing and
would be used by the subscribers
as background music for com-
mercial advertisements, and other
purposes of a commercial or ex-
ploitive nature.

“As a result of these breaches
of contract, the demand for Shear-
ing’s music has been impaired,
and his prospects for obtaining
remunerative opportunities in the
field of advertising have been
damaged,” the suit charges.

In addition to the $300,000
damages Shearing is asking, the
suit is also seeking costs and dis-
bursements of the action., such
exemplary damages as the Court
may see fit to award, and a total
accounting of allegedly illegal un-
dertaking.

Hugo & Luigi
Push 2 LP’s

NEW YORK—Hugo Peretti and
Luigi Creatore, Avco Records
chiefs, will take off on a cross-
country tour to introduce to their
distributors their new new album
releases for November and to ex-
plain the promotion and sales and
merchandising plans that will be
initiated to support the product.
The LP's feature the Stylistics and
the Glass Bottle.

Both albums will have point-of-
sale material for store display as
well as saturated air-play and 60
second spots for radio advertising
campaign.
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Studio Track

By BOB GLASSENBERG

Nashville 1s a word on many
lips lately. It seems as if there is
more and more recording being
done there. And new studios are
being built at a relatively surpris-
ing rate. The most recent to my
knowledge was a new studio under
the auspices of Jack Clement.

“The major point of the studio,”
said Clement, “is that it must com-
pete on the basis that Nashville is
a national recording center.” This
means that the studio had to be a
cut above the rest in style and
equipment just to make a dent
in the recording market. “There
are many really god studios here
beside ours,” Clement continued.
“So to get enough business for
us and everyone else, Nashville
itself is going to have to attract
artists and producers who have not
been here before. We used this
reasoning when we designed the
new facility.

An equipment rundown is not
necessary. Suffice it to say that
Clement’s new works are geared
for quadraphonic recording with
360 degree panning on each micro-
phone. The place is small and dead
accoustically and provides much
separation. “This is perfect for the
smaller groups who over-dub a
lot with one or two tracks at
a time. There is no leakage,” said
Clement.

What Clement and many other
people have been talking about
with regards to the new facility is
the decor. There seems to be a
slight discrepancy here between
opinions. For example, within the
space of four days, I got one de-
scription from friends who have
seen the place. And while Clement
and his interior decorator and de-
signer, Jim Tilton like to call it
“early theatrical,” the more de-
scriptive adjective floating from
people’s lips seems to be “heavy
brothel.” Now that's quite a draw.

Charlie Tallent, studio manager,
and Clement both knew the fa-
cility had to be different. “Totally
unlike a recording studio. Some-
thing comfortable, which would
make the musicians feel at home
and not as if they were in a me-
chanical recording environment,”
said Tallent.

Tilton, who designed the sets
and was art director for Clement’s
first film, “Dear Dead Delilah,”
had the idea to take the studio,
which in his words is a “very
strangely shaped room,” and divide
it into several different areas so
that each area had a different feel.
There are also various textures of
draperies over the control room
windows, so the people in the
control room can see the musicians
in the studio, but the musicians
in the studio have a hard time see-
ing into the control room. “We
even have a closed circuit televi-
sion camera and monitor to allow
the producer and engineer to view
the musicians as unobstrusively as
possible,” said Tilton. Finishing
off the room are an assortment
of antiques, a sofa from India, a
marble fireplace and an antique

gas chandelier. The walls are cov-
ered with crushed velvet and there
are large reproductions of oriental
rugs on the floors.

In short, the studio is geared
for extended use. Groups will soon
be able to actually live in the place.
A cook will be available to pre-
pare meals for the visiting mu-
sicians and the staff musicians who
are recording two or three ses-
SiOns In a row.

It's the talk of Nashville, this
new recording/living unit. And
Nashville should be proud of it.
True Southern hospitality is hard
to come by these days.

* kK

There has been a good deal of
studio activity in Nashville of late,
although the city is still digging
out from Country Music week. At
RCA Floyd Cramer is being pro-
duced by Chet Atkins. . . . Danny
Davis and the Nashville Brass
produced by Bob Fergurson. . . .
Lester Flatt and Mac Wiseman are
also under Fergurson’s direction.
. . . Willie Nelson is being pro-
duced by Felton Jarvis, Elvis Pres-
ley’s producer. . . . And Nat Stuck-
ey is being produced by Jesse
Bradley.

At Music City, Pete Drake, who
has just completed a production
deal with Dot Records, produced
G-Hawl Jones, the Kendalls and
Dave Kirby. These are his first
three out of five for Dot—all sin-
gles.

And at Monument Studios, Den-
nis Weaver is doing an album. So
is Kris Kristofferson. And Bill
Walter is finishing up a soundtrack
for a new flick, “Going Home,”
starring Robert Mitchum.

* Kk K

The Village Recorder, Los An-
geles hosted Kindred for Warner
Bros.; Little Richard and Henry
Gross. Also in for Dunhill were
Clifford Coulter and Michael
White with his quartet. John Lee
Hooker brought his son Robert
in for a session for UA Records.
Then John went in with producer
Ed Michel to finish up an LP for
Dunhill.

* Kk

Criteria Recording, Miami, have
two of their engineers, Howie and
Ron Albert, teaching a course in
audio engineering at the University
of Miami. Meanwhile, Jesse Davis
came in to finish off an album for
Atco. The Alberts and Carl Rich-
ardson engineered. And Bill Wy-
man was on the sessions with
Stephen Stills.

*x % Kk

ON LOCATION: Ellen McEll-
waine, Polydor Records latest find,
is being recorded live at the Bitter
End in New York by the Heider/
Record Plant East Mobile unit.
Petcr Segal is producing.

The Fedco crew has just com-
pleted dates on the Flying Burrito
Brothers with Ed Kramer from
Electric Lady engineering and Jim
Dickenson producing. Next up for
Fedco is Al Kooper who will be
caught live in Ipswich, Mass., for
Columbia.

ROCK FLOWERS will soon bloom compliments of Wes Farrell, producer
of their first LP for RCA. Rindy Dunn, left, Ardie Tillman, Farrell and
Debbie Clinger talk about their recently completed project in the RCA
studio control room in New York.
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Thenew
Sweathog sir
is happen
thisfast:

At KHJ in Los Angeles they’re playing an

acetate. (It went on the cir directly from the studio.)
At WRKO in Boston they played a tape of an acetate.
At WKNR in Detroit, KGB in San Diego, WMEX

in Boston, KJR and KOL in Seattle, and KRLA in

Los Angeles they're playing test pressings.
AND NOW, HERE COMES THE RECORD:

rush released for cbvious reasons:

“Hallelujah” by Sweathog.

(Just as they’re performing it in their current tour
with Grand Funk Railroad.) 72
The fastest breaking single of the year,

on ColumbiaRecords- #

B

-
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TAMMY WYNETTE receives con-
gratulations and a platinum disk
from Columbia Records president
Clive Davis for her million album
seller “Tammy Wynette's Greatest
Hits.”” The presentation was made
at the recent Country Music As-
sociation Show at Nashville’s Mu-
nicipal Auditorium. Lynn Ander-
son received similar honors for
her LP, ““Rose Garden."

BOOK REVIEW

"Wunnerful’ Is
‘Winnerful,’Fills
A Missing Gap

“Wunnerful, Wunnerful!” (The
Autobiography of Lawrence Welk)
—by Lawrence Welk and Bernice
McGeehan. Published by Prentice-
Hall. Price $7.95.

A needed addition to the
growing book shelf of big band
history comes from the Champagne
Music master in that the book is
the first to cover the Midwest-
emanated polka band, territory
band and “mickey” sweet big band
era, which started after World
War I and began its descending
plateau after World War II. His-
torically, the book furnishes a
missing link in the chronology of
the big band.

Actually the territorial band was
the embryo of most sweet big
bands and Welk manifests an
amazing memory of this important
1925 to 1940 era. His remem-
brance of hardships and fun with
an under-10 man band, especially
during the Depression, is must
reading for musicologists. Welk re-
veals much of his success formula,
with his continuous references to
band booking and pricing and his
constant questioning of ballroom
owners to achieve the program the
operator wished. For the under-
30 reader, the book contuins in-
teresting photos of that now torn-
down memory, the ballroom.

The 292-page book covers an
amazing number of people, from
within his organization to people
who fostered his career. It is per-
haps the most anecdote-filled book
ever on modern music which cov-
ers just one musical aggregation.
The book is easy reading and
touching all the way because it is
Welk talking from his heart. For
the first time, he reveals many
insides about his career, including
his side of the Lennon sisters’ de-
parture. JOHN SIPPEL

Superstar Prod
Opens Mo.Office

LaDUE, Mo. — Superstar Pro-
ductions, headed by Ken Lipsitz
and vice president George Beuu-
det, has opened offices here at
8860 LaDue Road. The firm will
offer various services to out-of-
town show promoters, including
ticket outlets, promotion, and pub-
lic relations. In addition, Rick Lee
will head Progressive Media, a sub-
sidiary handling advertising. Super-
star Productions Ltd. has been
promoting concerts in the St. Louis
area for over a year and recently
promoted a series of concerts
hinging on “‘Jesus Christ, Super-
star.” Beaudet is also the new gen-
eral manager of KADI-FM, St
Louis, also a progressive rock
station.

Executive Tumtable

PIENIEK RUBINO

CAIN HUNT

~ Tobias Pieniek appointed manager, business and talent rela-
tions, RCA Records. He was formerly associated with the busi-
ness affairs department, International Famous Agency and William
Morris. Don Whittemore appointed Los Angeles field promotion
representative, RCA Records. He was formerly district promotion
manager, Capitol Records in Cleveland. . . . Tony Rubino named
to the newly created post of director of marketing administration
and budget control, Columbia Records, responsible for all sales
and profit forecastmg, establishment and control of marketing
budgets and specifically assigned marketing studies.

Joe Cain named director of Roulette’s Latin labels, Tico and

Alegre. He was previously with Seeco and his own independent
production company. . . . Frank Scinlaro personnel manager,
joins Sidney A. Seldenbergs SAS Inc. He brings the NBRQ
group into SAS and will supervise them with Seidenberg.
Joe Hunt named music instructor with the percussion department,
Berklee College of Music. At present he works with the Gary
Burton group. . Alan M. Leeds, for two years tour director
with James Brown has left James Brown Productions, following
the company’s move from Augusta to Cincinnati. He joined
as publicity director.

x k ok
Chris Saner named vice president, sales, Soulmate label,
New York.
*x Kk K

Lloyd Burke has replaced Ethan Caston as chief of records
and tape at the Wallachs’ Music City chain of nine stores.
Caston has left that organization. . Dave Chackler, last at
Happy Tiger label as national promo chief, has joined Oak
Records as vice president, promotion-merchandising.

x *x X

Edward A. Cote has been appointed sales director of Con-
cord Communications Systems Division of Benjamin Electronic
Sound Co.

*x Xk X

Jerry Dumas has been named merchandising chief of
Im’press Records, LLos Angeles. He had previously been in charge
of merchandising at Century City. Dumas is president of L.ammas
Organization Inc., a children’s consumer education firm, and
is partner with Dennis Weaver in publishing and creatives
services.

x x X

Herb Wolfson has returned to Mercury records home office,
this time as controller. He was previously with Mercury in the
accounting department, and most recently, he spent two years
in the accounting department of Tamla-Motown, Detroit. Anthony
P. Cunha has been appointed president of EMITAPE, an inter-
national tape marketing company formed by EMI. Other
EMITAPE appointments were William Dalgish, Jayme de Barros
and Jorge Vargas, all regional marketing directors; and Phil
Cantore, dircctor of technical services.

* * *

Jack Nelson left as MGM singles promotion director to
become marketing vice president of Ray Ruff’s new Lone Star
label. Macey Lipman has left Mr. Bones Productions as
marketing director, partner in the firm with Bones Howe.
Jack Ross joins the Mendes/Graham Assn. as college promotion
dircctor. He was formerly with Blue Thumb.

Gorson, Cohen Form Music
Business Complex: No Soap

NEW YORK—Arthur Gorson
and Julian Cohen have formed a
music business complex to be
known as No Soap Music Ltd.
Arthur Gorson will be president,
and Nick Casey, vice president.
Cohen is president of No Soap
Radio, production firm radio com-
mercials and television sound
tracks.

The new firm will be housed in
a Greenwich Village town house
which will contain a recording
studio facility for use by No Soap
Music's artists.

No Soap Music will be active
in the arcas of record production,
publishing and management. The
firm's professional staff includes
Mary Crist, as Gorson’s assistant,
and George M. Ewing, chief en-
gineer in the studio who will also
work on publishing activities. Whale Records for pressing ser-

Acts currently signed to No vices during the past four vyears.
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Soap Music are Tidbits, White
Lightnin’, John Herald and Fred
Click.

No Soap artists will be repre-
sented in the U.K. and Europe by
Class International Ltd. In line
with this tie, “Jean Harlow” re-
corded by Tidbits has been re-
leased in England on the Fly label.

Gorson, who has headed Arthur
H. Gorson Productions, has been
involved in management, produc-
tion and music publishing.

Monarch in Suit
Vs. White Whale

1.LOS ANGELES-—Monarch Rec-
ord Manufacturing Co. has filed
suit in Superior Court here claim-
ing it is owed $34,352 by White



JAZZ :s..

EDDIE HARRIS exploring the outer limits of the

electric saxophone and coming up with music that is inno-
vative and funky.

ROBERTA FLACK singing with such pure and di-
rect honesty and such controlled emotion that people don’t
even call her a jazz vocalist.

RAHSAAN ROLAND KIRK sounding like a

quartet at all times and a big band when he wants to and
never doing the same thing twice.

THE MODERN JAZZ QUARTET swinging

like hell within the structures of a form, and still improvising
on formality.

YUSEF LATEEEF playing the blues on instruments
that never played the blues before and coming up with scunds
and colors that you have never seen or heard before.

KEITH JARRETT, ¢ young man whose ideas are

new, but who approaches the piano like a lot of the old timers
... with two hands.

Atlantic Records putting

Jazz is

express themselves the way they want to.

MONGO SANTAMARIA who was the first to

combine the elements of Latin, jazz and the blues to come up
with a combination that a lot of people have followed.

MOSE ALLISON being folk, rock, underground, jazz,
blue eyed soul and all those other things long before the terms
ever existed.

MAX ROACH, cver the innovative drummer, coming

up with exciting new concepts within his explorations into
time and time signatures; an area where he was forerunner.

DAVID NEWMAN, who has a patent on soul.
ORNETTE COLEMAN taking music to new lim-

its while never forgetting the basic roots.

YOUNG/HOLT UNLIMITED, ¢ trio who built

a trio around the bass and drummer rather than the pianist
and have the abulity to make everything they do sound catchy
and appealing.

time into albums that let its artists
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QUIET FIRE
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THE MODERN JAZZ QUARTET
PLASTIC DREAMS
Atlantic SD 1589

THE BEST OF
RAHSAAN ROLAND KIRK
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YOUNG-HOLT UNLIMITED
BORN AGAIN
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General News

Labels Step Up Rep Drive on
Campus to Bust Sound Barrier

LOS ANGELES—Faced with a
“sound barrier” at more and more
Top 40 radio stations, record com-
panies are relying heavily on col-
lege student promotion forces to
break new artists. Latest record
firm to launch its own force of
promotional representatives on col-
lege campuses is United Artists
Records, which put 11 college stu-
dents to work this week. CBS Rec-
ords has a staff of 49 college stu-
dents working under Kate Buckley
and Rick Dobbis. A&M Records
has a staff of 12 college represen-
tatives working under Andy Meyer.
RCA and ABC-Dunhill Records
has been sponsoring a series of
seminars for college radio students
as a method of building a better
rapport at the college level. Bob
Brownstein at Elektra Records has
an excellent rapport at the college
level. Mercury Records is also
ready to announce a test college
field force. And, of course, Sol
Handwerger with MGM Records
and Paul Brown, independent rec-
ord promotion man, have long
been active in the field.

Tape _
Cartridge

By CLAUDE HALL

“We know that a lot of the new
groups we have will have to be
broken at the college level,” Jim
Saltzman, chief of national pro-
motion for UA, said. UA has 42
albums in release and is signing
several new British groups.

Reporting to Ann Moore at UA,
who heads college promotion, the
student promotion force will be
responsible for more than just their
own campus. They will be ex-
pected to work with campus radio
stations, campus bookstores, and
the record stores frequented by col-
lege students in a region around
their own campus. Their responsi-
bilities will include providing in-
formation to UA headquarters as
soon as action begins to develop on
any particular album.

The college promotion setup was
first suggested by Marty Cerf,
head of creative services at UA.
Saltzman decided to go ahead with
the project after a recent field
trip.

As to whether extra sales will
be created by the new college pro-
motion setup, Saltzman said he
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couldn't predict, “It all depends
on how fast we can react to their
college promotion.” But he did
feel that it would be a vital fac-
tor in helping break new groups.
Once action is shown on any par-
ticular LP on campus, the regular
promotion staff of UA can con-
centrate effort on it to bring it
home.

Dobbis at CBS Records said
that the label’s college promotion
force is “working out. If worked
right, a college promotion opera-
tion can do a lot for you.” He
pointed out that it gives college
students who want to make a ca-
reer in the music industry their
first chance in the business.

Meyer, A&M Records, said he
could point to several instances
where college promotion boosted
sales on specific LP’s. “But the
philosophy at A&M is not one of
dollars and cents . . . it’s one of
having extra men in the field.” He
said that A&M has made valuable
use of the college representatives
to test product. In addition, there
are certain groups, such as the
Flying Burrito Brothers, who do
well in public appearances on cam-
puses and the college reps help
promote these appearances. “The
college promotion men for A&M
are a system within a system,”
Meyer said. A major college push
is now on for Mary Clayton.

Ron Saul, national promotion
manager of Warner Bros.. has
stated that the label’s college rep-
resentatives “didn’t offer the re-
sults we’d hoped for.” So, the War-
ner Bros. rep force has been dis-
banded, although Saul hopes to
name a director of college promo-
tion in the near future. He feels
that professionals who know the
market and the college scene can
do a more effective job of college
promotion.
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No Foolin’.

JOE SOUTH'S

“FOOL ME”
is a
Capitol Records
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Stay any 3 days and 2 nights.

..| At the Master Hosts Inn or the El

Cortez Hotel. You'll get a wel-
come margarita. A comfortable
¢ room. 2 continental breakfasts.
¢ A gourmet dinner.
L Play unlimited golf on the
same course where the Andy Wil-
liams San Diego Open Pro Am is
played.

But don’t leave the family at
home. While you're playing golf,
they can enjoy a San Diego Fun
Fiesta. Which is Sea World, the
San Diego Zoo, a Harbor Excur-
sion and much more.

If all this sounds good to you

Iy
MASTER HOSTS INN

950 Hotel Circle, San Diego,
Calif. 92110, (714) 298-0511

see your travel agent or write
for our free brochure, “2
Great Vacations. 2 Great
Hotels.” Better yet, write
or call for your reservations.

" EL CORTEZ HOTEL
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7th & Ash Streets, San Diego,
Calif. 92101, (714) 232-0161
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SCHWARTZ BROS. recently opened a Harmony Hut retail outlet in
the Columbia Mall, Columbia, Md. Above is exterior view of the store.
Below, in foreground, left to right, are Bert Schwartz, secretary and
senior vice president, and Stuart Schwartz, chairman of the board
and executive vice president, Schwartz Bros., at company’s new
Harmony Hut.

Duchin Plans 3-Front Attack

NEW YORK-—Peter Duchin, or-
chestra leader, pianist and Bell

Records artist, is planning a large- . ) /
scale music thrust which will en- is the composing of the music for
“Journey Inside,” a new and orig-

compass three areas. On the draw- inal ‘“head revelation” musical
ing board is a collaborative effort which he hopes to debut around
with choreographer Arthur Mitch- Christmas at an off-Broadway site.
ell on an original jazz ballet, to The work was created by Jack
which he’ll write the score. The Dreifort froc}} a novel by Dr. Ar':
ballet is based on Mark Twain’s thur Janov, “The Primal Scream,
“War Prayer,” and will be per- which attempted to depict a jour-

formed by Mitchell's troupe some- ney to the soul.
time in January in Washington, ac-
cording to Duchin. Performances
will be limited and there will be
several performances in New York
as well.

At present Duchin is forming a
production company with Emmy-
award-winning producer Michael
Hill for a weekly half-hour edu-
cational television program. The
show, “The Wonderful World of
Mr. McEasel,” will be geared for
children, and will combine ani-
mation with live action. Duchin

wi]l write the music and oversee
production.

Another project he’s involved in

" P
moving?
Please let us know

5 weeks in advance before
changing your address.

To expedite service,
place magazine address
label here and print

Merc Mangione
Push on Campus

CHICAGO—Mercury is mount-
ing a drive to get racks and re-
tail outlets near campus com-
munities to stock Chuck Man-
gione’s new double packet “To-
gether” LP, recorded live with the
Rochester Symphony Orchestra.

Extensive service to campus sta-

your new address below.

tions and publications along with Place your
a Mangione poster and personal
calls on campuses, are part of the old

campaign. Print and radio advertis-
ing budgets are set and other mer-
chandising aids are being devel-
oped.

mailing label

here.

Coast Distrib Is

Sued on Back Rent

LOS ANGELES—Suit has been
filed against Southern California
Record Distributors Co. in Superi-
or Court here for $8,460 in office
rent and realty taxes claimed owed
since April. The record distribu-
tion company has been occupying
a building owned by the now-
bankrupt V & H Electronics Corp.
and the back-rent suit was filed
by the receivers.

name

address
Rene Plans More

Europe Sessions

NEW YORK-—Joe Rene, inde-
pendent producer, is scheduling a

city

state zZip 4344

www americanradiohistorv com

return to Europe in mid-November
for additional album sessions. He
recently recorded the “Galloping
Gourmet™ album in London, Mu-
nich, Rome and Amsterdam.

Mail tao: Billboard, Subscriber
Service, 2160 Patterson Street,
Cincinnati, Ohio 45214
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STEVENS
NEW SINGLE.
PEAGE TRAIN

Licensed by Istund Records Limited, London

It's Cat’s new single from his even newer album, “Teaser and the Fire Cat.”
Peace Train, AM1291 on A&M Records and Tapes.

PRODUCED BY PAUL SAMWELL-SMITH

www.americanradiohistorv.com



Rnancial News

UA Records Lose $2.6 Mil
Through 9-Month Period

LOS ANGELES — Transameri-
ca’s record-tape division, United
Artists Records, lost $2.6 million
through ninc months of this year
—$1.1 million in the third quar-
ter—as it continues its reorganiza-
tion program.

The performance by UA Rec-
ords failed to offset strong efforts
by Transamerica's financial insur-
ance and real estate groups. Rec-

NEW
PROGRAMMING
AID

Assess the popularity of every hit
record.

It's so easy. A record’s success can
instantly be seen from a graph of
its week-by-week rankings.

Our up-dated publications

* help you program (10,000 records
are graphed)

help you evaluate your library

* are loaded with additional facts
for the Dee Jay

are just plain interesting

For information write

( Convex Industries

4720 Cheyenne » Boulder, Colorado 80303

ord nine-month operation profit
jumped to $45,646,000, or 70
cents a share on $4,300,000 average
shares. from $26,329,000 or 41
cents a share on 63,400,000 shares
last year.

Sales volume was $1,194,900,-
000 in the nine-month period ended
Sept. 30 compared to $1,100,600,-
000 in the period earlier.

The company’s third quarter op-
erating profits increased to $16,-
539,000, or 25 cents a share from
$3,221,000 of 5 cents a share last
year.

Transamerica’s entertainment
arm, United Artists Corp., contin-
ues to run on the credit side despite
the down performance by UA Rec-
ords. However, John R. Beckett,
president and chairman, feels the
record division will turn around
following the reorganization pro-
gram.

Cap Industries
Reports Profits
For Quarter

LOS ANGELES—Capitol In-
dustries (Capitol Records and
Audio Devices) reported a slight
turnaround in the first quarter of
fiscal 1972.

The company, which is 70 per-
cent owned by EMI Ltd., England,
posted an operating profit of $76,-
000, or 2 cents on 4,610,000 aver-
age shares outstanding, compared
to a loss of $809.000. or 17 cents
a share on 4,630,000 shares, in the
first quarter last year.

Sales for the first quarter ended
Sept. 30 fell to $27,565,000 from
$34.101.000. The first quarter re-
port includes an extraordinary gain
of $2,438,000, or 53 cents a share.
from the sale of Pickwick Inter-
national stock resulting in an after-
tax gain of $7,100,000.

Bhaskar Menon. president and
chief executive officer of Capitol
Industries, told shareholders at the
annual meeting Oct. 19 that the
return to profitability was due to
new cost control measures, in-
cluding a 30 percent reduction in
personnel.

Insiders
Report

meforapproval

Name

COMETD
THEMOUNTAIN
ON43THSL.

We appreciate your patronage and offer you Vesuvios hospitality
and superb cuisine 365days a year with your personal Vesuvio
credit cardat no cost. Completethe coupon below and mailit to

The gourmetshaven for ltalian cuisine

Please sendme my personal Vesuviocreditcard.

Your host,

V.D NEREREREy

163 West48Street.
Newvork 10036~ W

Title

Firm

Address

EEEEEEmERy

City

State

Zip
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WASHINGTON — The SEC’s
September summary of insider
transactions reports trading by of-
ficers and directors and other hold-
ers of stock in the following com-
panies of direct or related interest
to Billboard subscribers. (Unless
otherwise noted, transactions are
in common stock. No significant
insider transactions for over-the-
counter stocks of interest to Bill-
board readers were reported in the
September summary. The following
are in Exchange stocks.)

ABC—The following exercised
option to buy stock: S. H. Clark
4,500 shares, giving him 9,300
shares; E. H. Erlick 3,125 shares,
giving him 4,024 shares; D. J. Ful-
ton 200 shares, giving him this
amount.

Bell & Howell Co.—L. Howe
exercised option to buy 1,500
shares, giving him 2,605. W. J.
Pietenpol bought 750 shares, giv-
ing him 3,750.

Capitol Transamerica—J. C.
Beck bought 1,723 shares, giving
him 7,523.

Creative Management—D. Beg-
elman sold 3,000 shares. leaving
him 110,982. R. A. Shepherd sold
1,000 shares, leaving him 19,804
shares.

Walt Disney Prods.—D. B.
Tatum sold 1,300 shares, leaving
him 2,016. F. Waldheim exercised
option to buy 1,000 shares, giving
him 3,340.

General Electric—R. H. Beaton
sold 1,588 shares, leaving him
1.450. E. H. Malone sold 1,666
shares, leaving him none. L. E.
Wengert sold 1,482 shares, leaving
him 2,200.

Gulf & Western—W. M. Flatl_ey
sold 2,000 warrants, leaving him
4,375.

Harvey Group—B. H. Green
sold 2,300 shares, leaving him
4,855 shares held personally, and
5.000 by wife. )

ITT—H. G. Miller, Jr. exercised
option to buy 1,334 shares, giving
him 10.500. A. J. Schmitt exer-
cised option to buy 1,600 shares,
giving him 7,000.

Mattel, Inc.—S Adler sold 3.500
shares, leaving him 13,000. C. W.
Jacobs sold 1,262 shares leaving
8.000 shares held personally and
2,735 shares held by wife as
custodian, leaving 140 shares in
this category. B. Loomis sold
3.000 shares, leaving him 8,700.
D. B. Peters sold 1,800 shares,
leaving him 1,100. A. S. Spear
sold 8,780 shares, leaving him
31.860. H. W. Willinger sold
4,466 shares, leaving him 60,177.

3JM—R. L. Westbee sold 1,000
shares, leaving him 23.268 shares
held personally and 2,241 by wife.

Pickwick Int1—S. Leslie sold
75,000 shares, leaving him 114,-
607. C. T. Winant sold 5,625
shares, leaving him 2.763.

RCA—M. B. Seretean sold
6.000 shares, leaving him 1,471,-
703 shares held personally, 4,000
by wife and 65,536 in trusts.

Superscope—1. P. Tushnisky sold
125.000 shares, leaving him 301,
000. 1. S. Tushinsky sold 125,000
shares leaving him 301,150. N.
Tushinsky sold 22,000 shares, leav-
ing him 62,200.

CMA Income
Dips Slightly

NEW YORK — Creative Man-
agement Associates reported net
income for the third quarter ended
Sept. 30 was $334,104 on revenues
of $2,704,722 compared to $336,-
588 on revenues of $2,997,889
during the same period last year.
Based on a lower number of aver-
age shares outstanding. net income
per share was 34 cents compared
to 30 cents in 1970’s third quarter.

For the nine-month period
ended Sept. 30, net income was
$396,830 or 41 cents per share,
compared to $584,651. or 53 cents

Market Quotations

As of (Closing Thursday, October 21, 1971

NAME 1971 Week's Vol.  Week’s Week's  Week's Net
High Low in 100’s High Low Close Change
Admiral 21 8 177 16% 1512 152 — 1Vg
A&E Plastik Pak Co. 127/ 454 104 5% 5Va 5Y2 — s
Amer. Auto Vending 112 67 47 102 Q%4 10 — 55
ABC 48 25 1578 45% 42 42 — 2%
Ampex 25% 132 822 15 13% 1414 1}
Automatic Radio 14V 6Va 109 A% 6Va 6Va - %
ARA 1472 117 335 143 138 13958 33
Avco Corp. 18% 12V 500 17 15 158 - 17
Avnet 1558 8Ya 469 I 1054 103 - Ya
Bell & Howell 53 328 442 45V 42V/2 45V + Va
(8BS 497 30V 436 4578 432 432 — 2%
Capitol Ind. 2% 8 125 1058 9% 108 V8
Columbia Pictures 17% 92 233 E2) 92 958 - %
Craig Corp. 9 32 66 4 3% 3% - %
Creative Management 17% 7% 36 9% 8% 9 - Va
Disney, Walt 12878 77 1540 103% 95Ys 103% + 8
EMI 5Vs 3 578 4Va 3% 3% Unch.
General Electric 657 5278 3676 62%3 59 592 — 2V
Gulf + Western 31 25% 870 27%s 26Va 27 — Vs
Hammond Corp. 13% 8% 254 10 9548 % +  Va
Handleman 47 33 162 36V 3334 33% — 278
Harvey Group 878 3% 30 5 434 4% —
Instruments Sys. Corp. 123% 55 449 5V 55 6 Unch.
interstate United 1312 758 1nz 9 8 88 - Y
ITT 67% 49 6477 53% 5054 51% - 1V
Kinney Services 39% 2814 633 3378 317 33 -1
Macke 14%8 838 156 1234 11 112 — 14
Mattel Inc. 52V 23% 458 25% 24Vs 25Vs - V2
MCA 30 21% 195 27 25 25%8 = &
Memorex 792 25% 1503 333 30V2 31 = o
MGM 2678 1512 240 22% 1758 17% — 4
Metromedia 3078 17% 570 25V 2254 24V — 1V
3M 126% 958 704 124 118V2 120 — 3%
Motorola 893% 512 895 77Va 722 75 — 238
No. Amer. Philips 3178 2178 208 24% 23% 243 + 7
Pickwick International 38 32 15 38 36% 37% + 78
RCA 40% 26 3169 343 322 33 — 1%
Servmat 40V 252 483 38% 3558 36V - 2%
Sony Corp. 2518 14V 1331 1638 1554 16 = Vo
Superscope 32% 1258 165 13% 1278 13 — V4
Tandy Corp. 38Va 30% 800 342 31 Vs 3134 — 3%
Telex 22% 1% 993 12V2 1134 178 -
Tenna Corp. 12 5Va 148 6Vs 5V 5% - %
Transamerica 20 15Vs 1396 17% 16% 17V + s
Transcontinental 11 5% 346 6Ys 5% 5% — Va
Triangle 22% 14% 24 17 157 16 — 1V
20th Century Fox 1578 854 537 93 854 ? Unch.
Vendo 17V2 107 119 1158 1078 11 -
Viewlex 10% 6Vs 201 634 6V 62 - Va
Wurlitzer 172 10Vs 36 1434 14V 14/ — 5
Zenith 547  36¥% 494 47V 44 44V, — 3V

OVER THE COUNTER* Week’'s Week's Week's

High Low  Close
ABKCO Ind. 43 3% 3%
Alltapes 4% 4Vs 458
Bally Mmfg. Corp. 333% 32 33
Cartridge TV 218 182 18V2
Data Packaging 7% 72 72
GRT Corp. 354 3Vs 3V
Gates Learjef 8 7V 72
Goody, Sam 62 [} [}
Integrity Entertain. 103% 812 878

As of Closing Thur;i‘ay, October 71, 971

Week's Week’'s Week’s

OVER THE COUNTER* High Low Close
Kirshner Entertain. 52 434 434
Koss Electronics 8 78 7Vs
M. Josephson Assoc. 8B 678 818
Mills Music 1312 11 1

Perception Ventures 5% 412 512
Recoton 3% 32 32
Schwartz Bros. 78 634 678
Teletronics int. 6V 5 6

NMC 10% 8% 834

*Over-the-counter prices shown are “bid’’ (as opposed fo “‘asked’). Neither the bid nor the
asked prices of unlisted securities represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of

compiiation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the New York Stock Exchange and all principal stock exchanges.

Avnet Seeks to Register
3 Million Common Shares

WASHINGTON — Avnet has
proposed registration of 3 mitlion
shares of common, of which
1,500,000 would be offered for
public sale by the company. and
1,500,000 (outstanding shares) by
the holders. The New York elec-
tronics firm's registration statement
with SEC estimates the price at
$15 per share maximum.

Of the sale proceeds, $5 million
would be applied to retire a debt
of that amount incurred to pay
the purchase price of a 70 percent
interest in a Mexican record-
playing equipment manufacturing
company, SEC reports. The re-
mainder would be used for general
corporate purposes, including pos-
sible acquisitions.

Other recent offerings registered
with the SEC were:

K-Tel International, Inc., of
Minneapolis, Minn,, filed a state-
ment seeking registration of 300,-
000 outstanding shares of common
to be offered for public sale by
the holders at $15 per share maxi-
mum. The company merchandises
a line of specialty products includ-
ing record albums and personal
and household items.

Inter-Theater Controls, Inc., of
New York, would register 300,000

per share. Revenues for the nine-
month pertod were $6,952,091 com-
pared to $8,105.749 for the first
nine months of 1970.

shares at $10 per share maximum,
The company told the SEC it pro-
poses to engage in interrelated en-
tertainment and recreational and
educational films, principally in
development and filming of pre-
recorded videocassette programs.
Of the stock sale, $550,000 would
be used to produce the video-
cassette programs, and the balance
for working capital and corporate
purposes.

TIC Cuts 1st
Quarter Loss

NEW YORK-—Transcontinen-
tal Investing Corp., parent com-
pany of Transcontinental Music
Corp., a subsidiary, reported a
first quarter net loss to $1,363,-
000 from $2,664000 a year ago.
Gross through Aug. 31 was $22.-
674,000 from $22,900,000.

The company’s music wing is
showing a better performance,
thus contributing ‘a narrower loss
to the parent firm, according to
the company.

Earlier figures are restated since
the company changed its fiscal
year from Dec. 31 to May 31.

Transcontinental recently an-
nounced a 1970 loss of $5,598,-
000, with the deficit attributed to

reserves and nonrecurring  ex-
penses in the transcontinental
Music Corp.
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A new album from the people
who first brought you the Original

Castalbum of “Sesame Street”

The Frog Prince cc 23530
A fairy tale with frogs and real people, witches
and songs, featuring Kermit the Frog and
Robin the brave. Watch Jim Eenson’s Muppets,
the original TV cast, when they star once again
in The Frog Prince special on Ciecember 15.
Sesame Street Original Cas! Album s 1069*
The kiddies album that sold a million

copies and still going as strong as ever.

The first Original Cast LP, featuring all the

TV regulars from Susan and Gordon, Ernie and
Bert to the Cookie Monster, Big Bird and all

the rest of Jim Henson’s fabulous Muppets.

Not long ago, an album about numbers,

As creator Jim Henson says about

trash and toys sold over a million copies. “The Muppet Alphabet Album”:*“The

“Sesame Street”’became the first children’s
album to receive a gold record. And

“Rubber Duckie,’ the single from that
album, climbed the charts usually filled
with“more mature” sounds.

The Muppets, the floppy puppet
starslike Big Bird, Ernie and Bert, the
Cookie Mons-er, Oscar and Grover,
six of “Sesame Street’s”most lovable
characters, taught millions of tiny TV
viewers all there was for a kid to know.
And now their new ABC album is
even more exciting than the“Sesame
Street” LP they turned to gold.

idea isvery simple—a little song or skit
about each of the 26 letters....I thought
it would be great if we could give a
child a few clues that would make
lezrning to read just a little easier

and a bit more fun.”

“The Muppet Alphabet Album”
comes with cardboard letters for diddling
and fiddling, a tote bag to hold them all,
a klackboard and chalk, a genuine
fuz=zy make-a-letter bender,and a
record to follow along.

“Thke Muppet Alphabet Album’is the
teacker that millions of kids will love.

“The Muppet Alphabet Album.*

Starring Jim Henson’s Muppets from“Sesame Street”
- On Columbia Records

*Also available on ta P€ @ coiumsia B MARCAS REG. PRINTED IN U.S A,
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Presentipg
American Airlines
Endless Summer.

There are places in this world where winter is just a word.
Where any day of the year you-can walk outside and cast a warm
shadow.

The breeze-there is a caress and rain a nice change of pace.

These are the lands where summer never ends.

And now American Airlines flies to many of them.

: Tropical lands like Acapuico, Samoa and Fiji. Cr desert lands
like Arizona and Southern California.

: Tiny islands like Aruba and Curacao and the Virgins. Bigger
islands like Puerto Rico and New Zealand. And bigger still island-
continents like Australia.

To Haiti which is part of an island. Or Hawaii which is lots of
islands. :

3 But we'll do more than fly to these places. We'll make getting
to each a little easier than it was before.

With ournew, ratherremarkable“Endless SummerVacations.”

These are vacaticns for every budget, carefully designed to
give you more than you expected for the money. And you can prove
it without it costing you a cent. !

By sending for our free Endless Summer Vacations book. it’s
a lavishly-illustrated, full-color 84-page book full of details on each
specially-planned vacation. And on the lands where you'll spend
your vacation. Just write to American Airlines, Endless Summer
Vacations, Box 1000, Bellmore, N.Y. 11710.

Or ask your Travel Agent for a copy when you're discussing
your vacation plans with him.

In either case, our American Airlines Endless Summer Vaca-
tions book is free. Which may be the only thing that keeps it from
becoming a best seller. :

I’s good to know you’re on American Airlines.

wwww- americanradiohistorvy . com



General News

WB to Issue 2d Cast LP of
‘Sesame Street’: Book Included

NEW YORK-—The second orig-
inal  cast album of “Sesame
Strect,” the award winning chil-
dren’s educational series, will be
released by Warner Bros. It will be
called “Sesame Street 2.” The first
original cast album of ‘Sesame
Street” was issued by Columbia
Records last year.

Featured in the WB album are
Matt Robinson, Loretta Long, Will
Lee, Jim Henson’s Muppets and
Carroll Spinney, among others.

The album is to be comple-
mented by a packaging concept
featuring a  24-page full-color
book, which includes lyrics to every
song on the album, pressure sensi-
tive labels based on concepts from
the songs and pop-out die-cuts of
the “Sesame Street” sign.

The project will be coordinated
with the Children’s Television
Workshop. There will be a com-

UDC, Polydor Deal

e Continued from page 3

over the country for his best price
on your record, there can be bad
delays getting into a market where
your promotion man has knocked
himself out to get airplay

“The unfortunate fact is that
even the best independent distribu-
tors are getting caught in a credit
squeeze from big retailers with
tight-money problems more and
more often,” added Stewart. “There
have been instances recently where
an entire metropolitan area was
practically closed to new product
because the local distributors
wouldn’t deliver any more until
they got paid by the retailers. I
think you’re going to find that
more and more of the bigger rec-
ord companies have to start oper-
ating their own distribution.”

When they ask you to tell
them about love, what do they

really mean?

patible advertising campaign in
print and radio on both national
and local levels.

The 17 songs on the album were
created by CTW musical director
Joe Raposa and “Sesame Street’
head writer Jeffrey Moss. The al-
bum was produced by Raposa and
Moss. Ole Risom is the art director
for the project with Mike Smollin
contributing the cover design.

Computerizes
Four Branches

e Continued from page 3

Kinney established its own
branch operation in less than one
year. There are sales offices in
San  Francisco, Seattle, Denver.
[Detroit. Minneapolis, St. Louis,
and Miami. WEA  numbers
around 400 persons.

As part of its program to get
to know its customers, WEA is
instituting breakfast meetings with
large user chains. Branch man-
agers of the 12 store warehouse
chain last week met with WEA
officials, with the latter asking
the retailers how they can best
be helped in selling Kinney
product.

WEA is planning a second
meeting with West Coast Sears
record department managers to
learn about their attitudes and
problems in selling its products.

This information is vital, Fried-
man emphasizes, because WB.
Atlantic and Elektra sales and
promotion people are now directly
working with retailers. “In the
past, our independent distributors
handled those retail programs.”

CBS/Epic Accents S.F. Market

SAN FRANCISCO--Does San
Francisco still remain a prime
market for the discovery of new
recording talent?

CBS/Epic Records believes it
does and that it will become even
more important in the future. The

label established their main West
Coast creative a&r offices here in
July, instead of in Los Angeles as
most of the other majors have
done, and they have appointed vet-
eran recording executive Larry
Cohen as director a&r West Coast.
From this base, Cohen directs all
CBS/Epic’s recording activities for
the entire area west of Chicago.
In addition, the label maintains a
complete recording studio in this
city with Roy Halley, producer
of Blood, Sweat & Tears and Simon
& Garfunkel, in charge with a
staff of engineers.

In explaining CBS/Epic’s rea-
soning in establishing their main
West Coast creative office in San
Francisco instead of Los Angeles
Cohen noted that “the label feels
San Francisco is still a very live,
creative, vital area for recording
talent.” Cohen further said, ‘‘there
is an abundance of places for both
name and new recording talent to
appear, in fact probably more than
in any other city in the country.
While the area continues to be a

Merc Reservicing

Stations on Jazz

CHICAGO—Mercury is reser-
vicing stations with nine jazz al-
bums previously out on Mercury
and Limelight and comprised of
works by Dinah Washington, Ro-
land Kirk, Buddy Rich, Max
Roach, Cannonball Adderley, Clif-
ford Brown, John Coltrane and
Charles Mingus.

particular draw for talent from
every part of the country due to
its climate and creative atmo-
sphere.”

Up to now CBS/Epic remains
the only major. except Fantasy
Records which was started in this
city, to maintain their main West
Coast a&r headquarters and re-

cording studios in San Francisco,
but Billboard learned last week
that MCA, the parent company
for the Decca, Kapp and Uni
labels, is looking to either buy
or build a full recording studio
in this city and will appoint an
executive a&r producer to be based
at this projected studio.

GAMBLE RECORDS

1650 Broadway, New York, New York

| BET HE DON’
LOVEYOU...

(A Gamble-Huff Production) (G-4016)

THE INTRUDERS

A Soul Chart Smash and Spreading Pop

Billboard Record World Cashbox

37 Soul BER soul 31 Soul

103 Pop Pop 99 Pop
IT'S ONLY THE BEGINNING!!!
THANK YOQU:
Washington, Baltimore, New York, Chicago, Memphis, Atlanta,
Los Angeles, St. Louis, Philadelphia, Miami, Charlotte, Dallas,
Shreveport.

212—757-2750

05-6015)
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A real pretty song by

The Emotions

Written and Prodiced by Isaac Hayes and David Porter.

From the new Emotions album,

UNTOUCHED"*
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Volt Recouds, A Division of Stax Record Inc.,
98 North Avalon, Memphis, U.S.A.
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Talent

MOA Gets a ‘Spotlight’ Rating
For Its Meeting’s Talent Show

CHICAGO—America's jukebox
businessmen have finally learned
how to put on a good talent show,
with the possible result that these
biggest single users of singles may
have to turn talent away next year.

This year's show. climaxing Mu-
sic Operators of America (MOA)
here, will be remembered as one
of the best-sounding tightest-paced
ever, combining top profession-
alism and a sort of spontaneity that
made it natural for a jukebox
wholesaler from Massachusetts to
jump up on stage and join in.

There were some ragged edges,
probably because producer Hirsh
de La Viez's shows in puast yeurs
have come under bitter attack for
being marathons, leaving every-
body with a feeling of weary ennui
—so Hirsh was pushing.

FROM ATLANTA
WITH LOVE

The Lowery Group

JL
//\’_IF/\

" 41 in’England

Soon to be
#1 in America.

“HEY GIRL A
DON'T BOTHER ME” A\
THE TAMS

D ,\\\\\\

How does
it feel
to be

“1?

You will soon know.
Let us distribute
Your Record

HANDYMAN RECORD
DISTRIBUTORS

1604 N. College Ave.
Indianapolis, Indiana 46202
Call: 1-317—923-2526 or 27

For reply, send record.

Unsurpassed in Quality at any Price

COLOR PRINTS
100—8x10
$89.00

8x10 COLOR
$175.00

3,000 Postcards
$120.00
Speciol Color
Process

MOUNTED
ENLARGEMENTS
20’30 $6.50
30"'x40°* $9.50

pyrf?r

'\otoqro hers

A Division of JAMES J. KRIEGSMANN
165 W. 46th St., N.Y. 36 PL 7-0233

By EARL PAIGE

Actually, one of the shows big
handicaps—no shows by highly
touted artists—worked in its fav-
or. Had the Buck Owens review
showed up, the event would have
stretched out well past midnight,
but, of course. nothing like the
sieges that have gone on until
dawn.

This was the best of any reason-
ably recent show, augmented by a
new sound system. was down in at-
tendance by about 150 tickets.
MOA officials blamed this on the
no-show talent problem, competi-
tion with another convention in
the city (the vendors across town
at the Conrad Hilton) and the tight
economy (MOA sales this show at
a flat $25 with no freebies, not
even to the business press).

Date Conflict

There was also the conflict of
dates with the Country Music As-
sociation just winding down in
Nashville. Without this (there will
be no conflicts with vendors or
CMA next September at the Hilton
where MOA is moving) tables pur-
chased by record companies would
have been numerous.

RCA and Columbia did have full
tables and RCA's Mort Hoffman
flew in from Nashville minutes be-
fore the show with award winner
Charley Pride who was cajoled
into performing in a surprising cli-
max that won a standing ovation.

Hirsh Ovation

Hirsh, who has produced these
shows for 23 years, also won an
ovation when he anounced the
crowd of nearly 800 would not
hear him this time. Instead, female
emcee Jerri Cox neatly tied the
show together along with pacing
by the Sutton Dancers and an acro-
bat family act called the Kelly’s.

Wills Originals

Saxophonist Tommy Wills, man
who likes jukeboxes so much he
changed his label to Juke Records,

Sands Hotel
Lounge Shut

LOS VEGAS — The celebrity
theater lounge of the Sands will
shutter and be turned into a KENO
lounge when Louis Prima finishes
his next stand. The remaining
Prima and Bill Medley commit-
ments will be played off in the
Sands Copa Room or in other
Hughes’ casino theater-lounger.

Although not closing, the Fron-
tier’s Circle “F” Theater will be
made smaller and more open.
Frontier lounge headliner Jerry
Vale will alternate in the lounge
starting Dec. 2. Vale is already
contracted for the Sands Copa
Room with Bob Newhart in Feb-
ruary plus two Frontier Music Hall
playdates with Newhart later in
the year. Vale may also star in the
Sands main room with Don Adams
in April.

Tour Set to Push
New Doors’ LP

NEW YORK—A national tour
has been set up to promote the
new Doors album. The three man
group will make 11 concert ap-
pearances to help promote their
first Elektra LP as a trio, “Other
Voices.” A Single, “Tightrope
Ride,” will also be released in
conjunction with their tour and
1P release.

Cities to be visited by the Doors
on their tour include Lincoln,
Nebraska: Minneapolis; Toronto
and Ottowa, Canada: Buffalo: De-
troit; Boston: New York; Phila-
ldelphizx: Los Angeles; and Berke-
ey.

led off with originals like “Sweet
Soul” and "Funky Sax™ and oldies
such as “Miety.” Then MGM artist
Cathy Carlsen displayed a wide
range of vocal styling from belting
Broadway show-type songs to bal-
lads like “Help Me Make It
Through the Night™ and a special
salute to Seeburg's top boss Louis
Nicastro and her usual closer. “For
Once in My Life.”

The 12-piece Frank York or-
chestra was slow in providing the
proper brass for the Ronnie Dove
review spotlighting soul singers
Gigi and Geri who led off with
“Ain't No Mountain High Enough.”
Dove, famous for “Mountain of
Love” on Diamond and now on
Decca, provided the only thing ap-
proaching rock in a show that real-
ly needed more rock. His rendition
of the Isley Bros." “Shout™ was
especially welcome.

An hour and 15-minutes into
the show, Browning Bryant, who
stole the whole thing last vyear,
showed top professionalism for not
missing a beat after picking up
a completely dead microphone.
His walking through the crowd in-
viting  sing-a-long  participation
warmed up the audience.

Award winner Lynn Anderson
did her big “Rose Garden” but
really scored when she lured See-
burg wholesaler Ed Claffey and
Jay Gianagu who works for rival
German jukebox maker NSM, to
the stage for a “Mama Sang Bass”
stunt song. The crowd was ready
for Boots Randolph.

Randolph, the Monument saxo-
phone artist and long a favorite at
MOA, mixed up numbers like
“Cottonfield” and “Oh, Lonesome
Me” with “Hey Jude” and a stand-
out “Proud Mary.” 1t was 10:55
when he promised he was “going
to get something going.”

Pride, who had earlier accepted
MOA’s artist of the year plaque
and said he wouldn’t perform,
popped on stage, apologizing for
not having his band. When he for-
got words to “Oh, Lonesome Me”
but made sure Randolph was play-
ing it in “E Flat,” the crowd loved
it. Then he went into a Hank Wil-
liams medley of “l Can't Help
it If I'm Still in Love With You,”
which he said he's never recorded,
and a show-stopping “Jambalaya”
that left the crowd limp.

It was MOA'’s last show in the
old Sherman House where the or-
ganization first formed 23 years
ago and people just couldn’t believe
it was over at 11:30. The bar
opened again and hospitality suites
swelled with jubilant jukebox peo-
ple who have rarely been so well
entertained.

Faces Delay
Start of Tour

1.0S ANGELES — The Faces,
featuring Rod Stewart, have been
forced to delay the start of their
tour from Nov. 5 (The Billboard,

Oct. 23) to Nov. 23, because of
the need for the Faces to finish
their next Warner Bros. LP. Sol.
Saffian of American Talent Intl.,
exclusively booking the group.
said the revised itinerary is as fol-
lows: St. Louis, Nov. 23: Canton,
0., (24). Madison Square Gar-
den, New ‘York, (26). San Diego,
(27); Tucson, (29). Seattle, (30):
Dec. 1. still to be set: Vancouver,
B.C., (3): San Bernardino, Calif..
(4): Omaha, (5); Syracuse, (6);
Detroit, (8); Toronto, (9); Mon-
treal, (10). Bangor, Me., (11):
Baltimore, (12); Williamsburg, Va..
(14); Charlottesville, Va.. (15);
Buffalo, (16): and Chicago, (17).

Saffian expects the group to re-
turn in February for a tour which
will primarily work college dates.

Talent In Action

BUDDY MILES,
EXUMA,

RORY GALLAGHER
Town Hall, New York

Soul-jazz drummer Buddy Miles
came together on the stage of the
Town Hall Oct. 18, with Exuma
and his primitive Afro-West Indian
rhythms, and Irish touring act
Rory Gallagher, to provide a loud.
but interestingly diversified eve-
ning of entertainment.

Miles, supported by Donnie
Beck on organ, Bob Hogins on
trombone, Charlie Karp on guitar
and vocals, David Hull on bass,
and Tom Hall on trumpet, dished
out a helping of funky, soul-jazz
sounds that had the small, but
enthusiastic audience literally danc-
ing in the aisles.

Miles, Mercury Records, is an
accomplished drummer, and. with
his small group of able musicians,
has put together an entertaining
act. The problem, however, is that
it is loud, much too loud. This. un-
fortunately, impairs the over-all
entertainment potential of the out-
fit.

Exuma, Buddah Records, despite
a switch in recording labels, and
a number of personnel changes.
maintains a basically unchanged
sound. His emphasis is on the rit-
ualistic music of primitive Africa
and the Caribbean. The sound
maintains its novelty and earthi-
ness, and continues to find favor
with audiences seeking the unusual.

Rory Gallagher is an Irish rock
guitarist making his U.S. debut.
Backed by Fender bass and drums.
he has developed a tight little act
which brims with so much youth-
ful enthusiasm that the other short-
comings are acceptable. Gallagher
is on Atco Records.

RADCLIFFE JOE

GILBERTO GIL
St. Clement’s Church, New York

Brazil has given the U.S. and
the music world in general many
interesting artists and music forms
throughout its history as a nation.
Perhaps one of the most interesting
is Gilberto Gil. a young man who
now resides in England and has
managed to blend the traditions of
Brazilian folk music with those of
the English blues scene.

His tunes, such as “Mamma,”
“Babylon” and “One o'Clock Last
Morning,” all from his recent Par-
amount Records release, have the
blend of a strong., bluesy voice
with the soft tones of the Brazilian
guitar style. Perhaps his most in-
teresting treatment of a tune is
*I Can’t Find My Way Home,” a
Stevie Winwood piece which he
tones down in melody and raves
up lyrically. Gil has a bright fu-
ture, probably as a nightclub en-
tertainer, but perhaps uas a true
pop artist. His main assets seem
to be his ability to articulate his
feelings musically and his off the
cuff manner of explanation. two as-
sets sought after by many more
well-known artists around today.

BOB GIASSENBERG

HARRY BELAFONTE
REVUE
Music Center. Los Angeles

Harry Belafonte's debut in this
opulent facility Oct. 19 was really
a reunion of old friends. The aud-
ience of non-teen-agers was totally
captivated by the headliner’s new
and familiar songs, rejoicing in
singing along with him on “Jamai-
can Farewell” and clapping heart-
ily on "Hava Nagala.”

The almost sold-out house
laughed along with him on
“There’s a Hole in the Bucket”
and was saddened and felt the
throb of his heart on the encore
number of “Abraham, Martin and
John.”

This yeur's touring package in-
cludes the marvelous South Afri-

can belter Letta Mbulu, the bril-
liant Brazilian accordionist-guitar-
ist Sivuca (who stood out whenever
he soloed). the 1l voices of the
Howard Roberts Chorale, a young-
ish 10-piece band led by John
Cartwright, and Ella Mitchell. a
nondescript rotund vocalist.

Belafonte spent the first half
of the show performing new songs
like “Mr. Bojangles™ and “There
Is Love.” The band was specific-
ally low keyed and subdued to al-
low Belafonte’s misty, romantic
voice to ride herd over all the
segments. The chorus lent power-
ful fills and calls and responses
on demand. “Try to Remember,”
with two guitars and Howard Rob-
erts’ tenor following him, was a
distinct remembrance.

Belafonte’s second half was the
calypso carnival and he began to
move and let the tempos flow
through his body. It was fun and
delightful and made all the more
enjoyable by Miss Mbulu’s smack-
‘em-hard voice, her distinct African
dialect and the click effects which
are incorporated into her tunes.
Sivuca was the lead melody in-
strument, playing beautifully ten-
der acoustic guitar for her on “A
Time for Us” and funky, exciting
accordion while harmonizing with
himself on “Don’t Stop the Car-
nival.” This last piece incorporated
an array of past calypso—Bela-
fonte love songs.

While the concert opened with
a blues chord and low growling
biues notes, the finale ended with
Belafonte's sad personal commen-
tary on the death of some great
men. ELIOT TIEGEL

VIRGIL FOX
Winterland, San Francisco

Picture a scholarly looking fig-
ure seated at a solo organ on stage
about to present a concert of all-
Bach music with Pablo Lights to
an estimated audience of 2,000
young rock music fans. This was
the opening scene at San Francis-
co's Winterland on Oct. 14,

From here on out Virgil Fox
was in complete control, through
his masterful musicianship and
showmanship. Those 2,000 young
rock music fans were still calling
for more J.S. Bach, even after the
fifth encore at the close of the
evening.

Fox first introduced this all-

(Continued on page 18)

Mike D'Abo, lead singer with
Manfred Mann’s group, to A&M
as a solo performer. . . . Glad-
stone, Texas duo of studio mu-
sicians Doug Rhone and H. L.
Volker to ABC/Dunhill. Robin
Hood Brians is producing. . . .
Former Fish Barry Melton to Co-
lumbia. . . . Singer Pat Shannon
to ABC/Dunhill. Steve Barri will
produce. Lambert & Potter will
supply the tune. . . . Kapp's Jake
Jones group to Belkin Productions
for personal management. . . .
Edgewood, [ M.I. group, to Noga
Enterprises. Beverly Hills, for per-
sonal management. Their “Ship of
Labor™ album, produced by Jimm
Johnson due for November release
by Columbia. . . . The Minimum
Daily Requirement to Mercury
with “Save the People,” produced
by Herb Bernstein. . . . Thelma
Houston to Motown's MoWest
label. . . . Methodist Minister Bill
Comeau to Poison Ring Records
for pop product. The Deacon and
friends are billed as the Incredible
Broadside Brass Bed Band. Single
from their LP is “Little Dead
Surfer Girl.” . . . BPS Revolution
signed to Lee Patton’s new Snoopy
label. Group's first single is “Fly
Away.”
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_ Remembered images
- and impressions captured
like the candid expressions
F”Y, in an old family album.

p—— Now recorded on a new album
_— with new music.

- | Memories/ John Mayall

John Mayall/ harmonica/ piano/ rhythm and 12 string guitars
Jerry McGee/ lead guitar/ dobro/ sitar/ steel pedal

Larry Tavlor/bass

Wiritten and Produced by John Mayall

&
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Polydor Records, Cassettes and 8-Track Cartridges are distributed
in the USA by Polydor Incorporated; in Canada by Polydor Canada Ltd.
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Meet Stylus Carnivorous, the vinyl cannibal
His eating habits can make you money.

Any of your customers who play records could fall prey
to Stylus Carnivorous, The Vinyl Cannibal. "Stylus”, as you'l
probably end up calling him  is a loveable but dangerous little
creature we've created to symbolize damaged and neglected
phonograph styli. And he serves as the main theme in a brand
new informative program cesigned just to make people aware
that diamond styli don't last forever.

We have free ad mats for you that remind customers
to come to your store for a free stylus check-up. And, if they
need areplacement, all you need is our new stylus merchandiser.
It holds an assortment of genuine Pickering styli for all popular

record players and compacts. It takes up little,
@ PICKERING

counter space, yet produces big profits. |

Call your Pickering rep or drop us a line. 7ertesewho can hear the diteronce”
101 Sunnyside Boulevard, Plainview, N.Y. 11803 {516} 681-0200

Talent

| From The |
| Music Capitals
of the World

NEW YORK

Those Cat Stevens dates in N.Y.
are Saturday (30), Kleinhans Audi-
torium. Buffalo, and Sunday (31)
at the War Memorial in Syracuse.
Nearby will be Jethro Tul, Satur-
day (30) in Rochester and Sunday
¢31) at Harper College, Bingham-
ton. . . . Columbia’s Ten Years
After kick off another U.S. tour
Saturday (30) at the Spectrum in
Philly. Boston is set for Monday
(1), Chicago for Wednesday (3)
and New York. Nov. (8. .
Elly Stone concerts at Carnegie

Hall, Nov. 6. . . . Jeff Beck, back
in action with his “Rough and
Ready” Epic LP, headlines for

1265...

When you need glossies of your photo-
graphs—for public-
ity or bookings or
whatever—and you
need super fast
service at rock bot-
tom prices, send
your prints or neg-
atives to  MASS
PHOTO COMPANY.
*Plus $3.95 for negative set-up, cap-
tions, postage and handling. Send your

check for $15.95 to
PHOTO

MASS -

P.0. BOX 125858 HOUSTON, TEXAS 77017

Singer, Symphonic, Toshiba, Bogen, Scott, Kenwood, K:L.H.. Sony, Columbia/Masterworks, Sylvania,

Display contains stylus replacements for reost popular models of B.I. [SLX Series), Fisher, Pilot,
Columbia, Concord, Harmon-Kardon, Panasanic.

INCLUDED N IS FORTHCOMIG ALBUM MANKIND 204

Also available in 8-track tape

A JERRY WILLIAMS PRODUCTION DISTRIBUTED BY NASHBORO RECORDS, 1011 WOODLAND ST NASHVILLE, TENN. 37206

www americanradiohistorv. com

L.LHLL

12007 Sinole

FROM HIS HIT ALBUM MANKIND 201

Also available in 8-track tape

- CHONING K
!

POLYDOR RECORDS = CANADA LTD.

Howard Stein at the 14th St
Academy of Music. Nov. 5-6. with
Tucky Buzzard and Redbone. . . .
Buddah's slick and shifty Sha Na
Na gig at Skidmore College, Sara-
sota Springs. Friday (29).

Benny Goodman swings again at

the Rainbow Grill, Rockefeller
Center, through Nov. 3. . . . Re-
prise’s Pentangle play Carnegie
Hall, Dec. 11.

Capricorn’s Jonathan Edwards
returns to Gerdes Folk City in the
Village for the Thanksgiving holi-
days. Nov. 23-27. Also on the bill
will be fellow Castle Music Pro-
ductions groups Orphan and Travis
Shook & the Club Wild. Edwards
appears with Carly Simon in Sym-
phony Hall, Boston, Sunday (31)
and at the State University, Stony
Brook, L.I., Nov. 6. . Jose
Feliciano’s lone upstate concert
this season set for Nov. 10 at the
War Memorial, Syracuse. . . .
Brown Dust, who record for Artie
Ripp’s Family Productions, have
picked up dates in L.A.. Vancou-
ver and Hawaii. . . . Columbia’s
0.C. Smith plays the King's Inn,
Freeport, Bahamas. for two nights,
New Year's Eve and Jan. 1, 1972.

Thirteen out of the top 25 songs
at the recent Latin-American Song
Festival in New York are pub-
lished by the Peer-Southern Or-
ganization. . Andy Williams
and Henry Mancini team for the
first time for a 20-city concert tour
next year, Feb. 18-27 and March
3-12. . . . Cadet soul singer Tim-
mie Rogers plays Rochester, Sat-
urday (30). . . . English group.
Ring Up and Cancel It, arec ne-

(Continued on page 18)
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NEW SENSATIONAL

CHRISTMAS CLASSIC

“Once you’ve heard it, gm ",__ 1
and come to love -
Little Jiminie, ’'m =
sure you’ll agree J
that Christmas '
would never again ;
be Christmas

without him. . . .” “Jiminie lives,

just as Santa Claus

& Rudolph live....”

0

Lk

iy The (hristmas Tree

SOLAR GLO RECORDS
A Division of
JIMINIE PRODUCTIONS INC.
508 Hacker Drive
Caledonia, Mich. 49316

DISTRIBUTED NATIONALLY (616) 891-8301
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TOP QUALITY

| 8X10
 PRINTS

LITHOGRAPHED ON HEAVY KROMEKOTE
BLACK & WHITE PRINTS
500 —— $20.75 1000 —— $31.75

COLOR PRINTS
1000 — $200.00

P

Send for a sample 8X10 color
print and biack & white 8X10
plus prices for other sizes in
black & white and full details
on ordering.

i PICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803

when answering ads . . .
Say You Saw It in
Billboard

Talent

Talent In Action

TALENT WANTED

For Traveling College
Concert Review

male and female.
Vocalists — Musicians
(you play and sing — Great!)

call between
10 am. and 5 p.m.

(212) 279-1885
(201) 863-4080

p.s. recording prospects, too!!

e Continued from page 14

Bach concert to a rock audience at
New York’s Fillmore East last
December and is on a concert tour
of the country with the organ and
the light show. If the Winterland
audience was any indication, then
Fox has surely found a ‘“new bag”
for the music of Sebastian Bach.

The evening covered a wide
range of Bach pieces including
“Prelude & Fugue in A Minor,”
“Toccata & Fugue in D Minor,”
“Passacaglia & Fugue in C Minor,”
“Fugue A La Gigue” and “Sin-
fonia, Cantata 29,” among others,
all interspersed by Fox with high-
ly professional comment and sto-
ries.

.Special mention should also be
given to the accompanying Pablo

light show, which added even fur-
ther to the over-all excitement of
the Fox concert.

MCA Records again taped this
show, as they did at the original
Fillmore East performance, for re-
lease on the Decca label. Is Horo-
witz a&r’'d this live recording as
he had in the East.

Fox established immediate rap-
port with his young audience right
at the beginning when he Said “I
believe J.S. Bach is glad that you
are here”—and from their reac-
tion throughout the concert I'm
sure they were also. Virgil Fox
could surely be a major force ush-
ering in a new wave of popular at-
tention to classical music.

PAUL JAULUS

NEIL SEDAKA
Bitter End, New York

His voice and bounce have
changed little since the days of
“"Oh Carroll,” and “Stairway to
Heaven.” His hair is a bit longer.
yet just as styled. But Neil Sedaka
can still thrill a crowd with his
strong melodies, now for the Sev-
enties, with his creativity and
bright personality, not to men-
tion his voice and piano.

“One More Mountain to Climb,”
“Sing Me"” and “Superbird,” all
from his new “Emergence,” LP on
Kirshner Records. gave one the
feeling of hearing a man who
could deal with more than one
idiom of music. Sedaka’s fine three-
piece back-up group held on to
his style and enhanced him great-
ly. It looks as if there is a second
coming for an artist who has never
really been gone.

BOB GLASSENBERG

From The

Music Capitals
of the World

o Continued from page 16

gotiating for a label deal through
Gil and George Pincus. . . .
Frank Kosky, Eastern sales man-
ager for Edward B. Marks Music,
has retired after 52 years with the
firm. . . . Joe Louis will be hon-
ored by the Rineydinks, Inc., mu-
sic business women, at the Ameri-
cana Hotel, Nov. 28. . . . Dunhill’s
Gayle McCormick, backed by the
Underhand Band, is touring with
Three Dog Night through Saturday
(30) in Detroit. ED OCHS

LOS ANGELES

Ratchell, new group signed by
MCA for one of the heaviest ad-
vances in years, has been relaxing
from recording their first album

by playing musicales for select

members of the music press at the
secluded Ramirez Canyon hide-
away of ex-Steppenwolf lead gui-
tarist Larry Birom. Larry assem-
bled Raichell with some Alabama
childhood buddies, two of whom
were members of TIME.

Dorothy Berry replaces ailing
Estella Yarbrough in the Raylettes.
. . . Buddah Records prexy Neil
Bogart gifted Bill Withers with a
gold toilet seat because the “Ain't
No Sunshine” recording star left
his job making toilets for Boeing
747's to enter music full time. . . .
The Doors concert debut minus
the late Jim Morrison set for Lin-
coln, Neb., Nov. 12. Vocals will
be shared by Ray Manzarek and
Robbie Krieger. . . . The first L.A.
International Film Festival goes
Nov. 4-14 at Grauman’s Chinese

NEW LONDON RECORDING CENTER.....

Is proud to announce the opening of our new completely equipped 16 track quadraphopic studio. W.ith
the completion of the new Randy Richards album produced by Randy Richards and erygmeered by Rick
Heenan (Marvin Gaye, Jackson Five, The Mama's and the Papa’s, etc.) featuring Michael Toles (Hgt
Buttered Soul, Rufus Thomas' Funky Chicken and Shaft) also legendary Memphis musicians; David
Weatherspoon, Don Hines, Edward Lester, Ben Calley and the Memphis horns.*

Also an album by John and Paul.
Our thanks to the many people who have come to our new facility.

For information call (205) 871-4221

NEW LONDON RECORDING CENTER, INC.

Homewood, Ala. / Memphis / Los Angeles

“The personnel listed above are now New London staff and are available for your sessions.
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Theater and the County Art Mu-
seum.

Former No. 1 private club in
town, the Factory, auctioned off
the furniture Sunday (24). .
Two Warner Bros. artists current-
ly have slim volumes of verse out,
John Hartford’s "Word Movies”
and Mark Bolan of T. Rex with
“Warlock of Love.” . . . Mexican
Pop Music Festival at L.A. Sports
Arena changed date to Nov. 6-7.

Cyrus Faryar finished his first
Elektra album since the Modern
Folk Quartet broke up and is re-
hearsing for a tour in Hawaii. . . .
Moms Mabley will have a Mercury
live album from her Greek The-
ater stint with Ike & Tina in Sep-
tember.

Chicago’s live Carnegie Hall al-
bum will contain a youth voter
registration chart showing ballot
laws in all 50 states. . . . "T. R.
Baskin.” the new Candy Bergen
film, scored by Jack Elliot. . . .
New King Crimson album will fea-
ture Sadler’s Wells Opera soprano
Vanessa Lucas.

Chris Malcolm and his electric
autoharp have an A&M single,
“Yes They All Came Around.” He
was formerly with a top Australian
group, the Avengers. . . . Following
his current U.S. college tour, Cat
Stevens will produce an album for
accompaniment guitarist, Alun Da-
vies, . . . The Guess Who now have
their own studio in Winnipeg.

Jethro Tull will get a platinum
record for “Aqualung,” . . . Lib-
erace started his round the world
tour in Tahiti, Australia and South
Africa. NAT FREEDLAND
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Fill your Christmas
stocking early this year
with the Brady Bunc
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See the
Brady Bunch
every Friday
night on
ABC-TV

.
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“Merry Christmas from the Brady Bunch?’ pass026

Available on Paramount Records and Tapes.
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Radio-TV programming

Volunteer State Markets
Offer Exposure Bonanza

CHATTANOOGA — Tennessee,
with the advent of a new Top 40
station in this market, is fast be-
coming a hotbed of rock radio and

a key area for exposing new rec-
ords. Chattanooga, within about a
week or so, will have three key
Top 40 stations—WGOW, WFLI,
and WDXB. In Knoxville, with the
switch of WROL to rock about a
month ago, there are three rock
outlets. The other two are WNOX,
considered to be the No. 1 station,
and WKGN which has just ac-
quired a new program director and
is intending to wage war. To be
specific, WROL is leaning a little
heavier into albums than the other
two stations, but all three are going
to be sharply competitive—a fac-
tor that is usually beneficial to the
record industry—in days to come.
In Memphis, WMPS usually has a
playlist of about 40 records, plus
three or four hitbounds and a few
extras that are hits in other mar
kets and just waiting to make the
regular playlist. Across the street,
WHBQ plays 30 records, three-to-
four hitbounds, and six or seven
album cuts. Then there’'s WMC-
FM. which plays album cuts and
singles.

In Nashville, WMAK has been
playing 40 records and three-to-
five new records of which three
will be hitbounds and one will be
a daytime extra and another a
nighttime extra. However, the
scene is nervous since WKDA gen-
eral manager Al Greenfield has
just hired a veteran Top 40 pro-
gram director and air personality
to program the country music sta-
tion, once the market’s key rocker.
But Greenfield has no plans to
change WKDA at the moment
because WKDA-FM is doing so
well in a rock format under pro-
gram director Ron Huntsman; in
fact, WKDA-FM is now in the

45 rpm RECORDS

oldies by mail

OLDIES
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to
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All original artists.

For complete catalog send $1.00
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By CLAUDE HALL

process of increasing wattage in
order to give the station a better
signal.

WDXB has been a middle-of-the-
road station. But Bob Todd, known
in the market as Chickamauga
Charlie, has just left WGOW.
where he has become almost a
legend, to become vice president of
programming and a part owner.
He expects to use a tight playlist,
probably about 30-35 records, add-
ing three-to-five records a week.
The station will use a “more
music” approach, but with per-
sonality. “More Jim Hilliardish
than Bill Drakish,” Todd said.
Todd will do the 6-10 a.m. stint.

As for his previous station: “I
wonder . . . obviously, I built that
station. If anybody can beat my
own format, I can.” On his morn-
ing show on WGOW, he had been
playing oldies, recent hits, and cur-
rent hits in an equal ratio. He
doesn't intend to change the show
for WDXB at all. But the rest of
the day on the station will be
Top 40, maybe getting heavier and
into album cuts after the afternoon
drive show.

“There will be a playlist and a
definite format. The best one or
two cuts of albums will be played
on the night show and we'll prob-
ably format that, too, though I
haven't decided how yet.”” Singles
will still be played at night, too.

_ Biggest problem at the moment
is record service and Todd wants

to be put on every mailing list
for records.

General manager of the new
Top 40 operation in Al Smith,
who'll also be part-owner. He'd
previously been with Turner Com-
munications and head of their
radio operations. Turner owns
WGOW.

In Chattanooga, WGOW’s new
~rogram director is Bill Scott. wh
replaces Allen Dennis, who went
to WKDA in Nashville. Dave
(Cleveland Wheeler) Randall is
new music director. The playlist
varies from 29-33 singles, with five
new records added each week.
Randall will be making record
store calls on Monday and Tues-
day, with the playlist going to the
printer on Wednesday and going on
the air at 3 p.m. Thursday. The
playlist does not list a number for
the records, but puts them into
super hits, hits, and hit bounds
categories.

Johnny Eagle is program direc-
tor of WFLI and Robert Beens
music director. The station has a
playlist of 45 records and adds
four-to-six new records a week,
sometimes taking a chance on new
artists “if we feel like it’s going to
be a monster,” said Eagle. Every
record is slated for the deejays on
a rotating system. Eagle feels that
WDBX will be beneficial to him
“T figure that WDXB and WGOW
will split the old WGOW audi-
ence.” He said that he had some

(Continued on page 24)

FCC Fines Durham’s WTIK
For Improper Spot Logging

WASHINGTON — Durham
radio station WTIK faces a fine
of $2,000 by the FCC for air
plugs of two North Carolina State
Fair entertainment productions
without disclosing owner-interest
of a station deejay-salesman in the
show, and failure to log the an-
nouncements properly.

The Federal Communications

Commission said its investigators
ascertained that Austin Rigsbee,
an announcer-salesman for the
North Carolina station had prof-
ited by over $4,000 on the Fair

-

LARRY KANE, host of the ‘‘Larry
Kane Show' syndicated by Bing
Crosby Productions, welcomes the
Friends of Distinction to his show,
which originates in Houston. The
RCA Records group performed
their “Down | Go’ single on the
television show. Kane is second
from left.

Ex-Pro Gridder Hits Promo Line

LOS ANGELES—Program di-
rectors coast-to-coast have become
“gun shy,” said Ben Scotti who
has just been named vice president
of MGM Records. Scotti, chief of
record promotion, said the reason
is that program directors “have
been hyped by very frightened rec-
ord promotion men.”

He said that record promotion
*has made monsters out of radio
program directors because ‘we’ve
lied to them in terms of ‘this is a
hit’.

“We don't work under fear here
at MGM Records. Promotion men
work under the old basic phi-
losophy of getting great product
and developing it and presenting it
to program directors.”

Regarding the term “monster,”
when you constantly lie to some-
one, it changes his personality and
makes him “anti” and makes him
look “as a robot . . . that the
boss said for you to go to the
radio station and say this . .
that you’re lying for the sake of
the company. We do not do that at
MGM, believe it or not. Every-
body hypes something, but if
there's such a thing as “lying less’,
I believe we do it. The hypes we
do are minor hypes. If we sold
200,000 on a Lou Rawls record, I
might say 210,000. That’s all I care
about. Because the business is
based on excitement and if you
can’t get someone excited over
something that’s good. . . .”

“You can't get excited about
every record, of course. But we're
looking for the program director
that says yes,” he said, adding that
if a program director said no to
one of his promotion men it wasn't
the end of the world, but that he
expected the promotion man to
take the record across the street
to the other station instead of put-
ting his tail between his legs.

The “ruler” of this industry is
promotion, he said. No matter how
good the product is, you have to
have an organized effort behind it.
An artist may have been dead for
two years 4nd all of a sudden
there’s a spark from a record in
Birmingham or Augusta or El
Paso. You never know when a

program director is going to say
yes. That's a matter of chance. It's
part of the gamble of the business.
You have to be fortunate enough
to have the right record at the
right time that a program director
likes. This is why you have to have
a lot of good artists. And backing
the program director up with prod-
uct is part of the job. General
manager Bud Fraser can assure a
radio station of product within two
days. Sol Greenberg, director of
sales, moves quickly, according to
Scotti.

All of this helps build validity.
One of the reasons program direc-
tors were “running scared” in the
first place, Scotti said, was they
wanted to be backed up with prod-
uct in their markets.

Most program directors in the
top S0 major markets today are
more prone to wait on exposing
new product. Scotti said he only
knew of eight program directors
who would play a record by a new
artist if they liked it. On his own,
he has a rapport with “enough”
program directors to get a record
exposed. “And those that I can’t

call, I'll find someone else who can
get through to them. I have no
ego hangup about a program direc-
tor not returning my call. I don’t
want to burden a program director
with my call. They get enough calls
from record company presidents,
producers, publishers, promotion
men, managers, agents, fans, rela-
tives. I’'m going to call them only
when it means something.” He
said that if the program director
talked to his man in the market,
the information he wanted would
get back to him.

“And these eight must /ove the
record. They will play it regardless
of trade listing or the name of the
artist. Thank God, we have these
eight.”

If the company believes in a
record, Scotti said that he’ll go
with it until “I find a yes. And
because this is the land of oppor-
tunity, there’s someone in this
country somewhere, maybe the
smallest market, who’ll say yes

. and then becomes the most
important program director in the
nation to me. We need the major

(Continued on page 22)

productions. Rigsbee allegedly had
aired at least 19 announcements
over WTIK without telling the
licensee of his stake in the dances
and enteretainment. The station
owner. W&W Broadcasting Co.,
let the matter slide, even when
told of Rigsbee's activities, the
FCC found. The result was “an un-
truthful response to commission
inquiry” about Rigsbee’s “‘engaging
in a form of payola.”

Because of failure to supervise
employees’ activities, failure to log
the plugola announcements prop-
erly, and failure to investigate and
report the matter properly to the
FCC. the commission proposed a
$2.000 fine and promised another
look at the situation at renewal
time. The station has 30 days in
which to pay or contest the fine.

San Fran Studio
To Syndicafion

By PAUL JAULUS

SAN FRANCISCO — Golden
State Recorders, one of Northern
California’s leading independent
record production outfits and cus-
tom recording studios, has
branched their operation with the
establishment of a radio program-
ming service. Golden State’s pro-
gramming service will produce ra-
dio shows for international syndi-
cation under a separate but as
yet unnamed subsidiary of the
parent company.

John Stone, well known radio
personality, has been tapped to
head up his new Golden State
radio production subsidiary as ex-
ecutive producer for the opera-
tion. Stone has been a program di-
rector and disk jockey for the past
12 years in such major market
stations as KLIF, Dallas; WNOE.
New Orleans; KJR, Seattle; KRLA,
Los Angeles; and most recently
with KMPX-FM, San Francisco.
With his new affiliation he will
report directly to Golden State’s
president Leo de Gar Kulka and
to Herbert P. Haas, executive vice
president and general administrator
of that company.

Stone noted that two shows have
already been produced and are
currently being offered for weekly
radio syndication. A pop music
show titled “San Francisco Scene,”
offers a basic format of what is
happening in pop music in this
area with interviews with recording
artists, local music executives and
the introduction of released and
unreleased material of San Fran-
cisco and bay area talent and
writers. Though the show will con-
centrate on the San Francisco
music scene, Stone is planning to

(Continued on page 22)

Disk Exec Starts Bolivian Watter

LA PAZ, Bolivia—This city’s newest radio station,
Radio Panamericana, is set to begin broadcasting at
the end of November with the promise from its
owners that “we will have the best record pro-

gramming in the country.”

The station’s three owners are Mr. and Mrs.
Miguel Dueri, and Mario Castro. Dueri, who heads
the Lyra Record Co. and the Discolandia Record
Stores and is president of the Bolivian Record Asso-
ciation, will serve as the station’s general director,
while Castro will be the administrative director.
Enrique Araoz has been named program director.

“The equipment for the station is now in cus-
toms,” explained Dueri. *We purchased it from RCA
in New York for $44,000 FOB and we are going to
have to pay another $10,000 to get it out of customs.
This will be the only station here using RCA equip-
ment. All the others are using Philips from Brazil.”

The station also will be Bolivia’s strongest, op-
erating at 10 kilowatts. Two other stations in La
Paz have the same kilowatt capacity, but are operat-

ing at half of their potential.

By RON SCHLACHTER

“We want to receive all types of promotion rec-
ords because our station will be devoted to playing
new records,” said Dueri. “No longer will the young
people have to wait two months to hear a record that

is popular in another country and with the material

line.”

that we have, Panamericana will be the best pro-
grammed station in the country. It should be a great
boost for the record industry here.

“As for our policy, it will not favor any political
party. Its object will be to defend the interests of
Bolivia and to serve all the people of the country.
The station will hold to a strict nationalist, democratic

Dueri explained that the station’s daytime pro-
gramming will be devoted to the Bolivian youth
while the evening hours will cater to the music tastes
of adults. News, public service and civic campaigns
also will be included in the programming. Dueri
added that the station's employees will have the
option to buy stock in the company.

Panamericana will be in competition with 17

other radio stations in the Bolivian capital.
OCTOBER 30, 1971 BILLBOARD



Make a Joyous Noise

JOYOUS NOISE—a new crescendo A subsequent appearance at the A circus of sound cuiminatiang in

from Capitol Records . . . Marc Hollywood Bowl . .. an electrifying  the Capitol caravan . . . the Capitol JOYOUS NOISE

McClure ... Lee Monigomery . .. joyous musical presentation . .. Joy Wagon. Hoping that the world P e ot 4 o
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Ex-Pro Gridder Hits Promo Line

e Continued from page 20

market program director to push
a record over the hill in sales,
but ‘Chickaboom’ started at a
little station in Cypress Gardens.
Fla. When they called to tell me
they were getting as many phone
requests for ‘Chickaboom’ as ‘One
Bad Apple,” we started to move
with the record. Fortunately, I've

FROM ATLANTA
WITH LOVE

The Lowery Group

JOE SOUTH

wrote it.
THE RAIDERS
make it a hit.
“BIRDS OF A FEATHER”
; on
%, Columbia Records.

had a good rapport with some key
programmers and was able to relay
that information to them and they
were kind enough to give the rec-
ord a chance.”

Small Market Helps

“We cannot survive without the
small market radio stations. It was
WORYV, Hattiesburg, Miss. a soul
station, that started the Lou Rawls
record of ‘Natural Man’. A man
called me up and said, ‘Brother, a
lot of people are calling in on it.’
And when a station that small calls
me up, you'd have thought it was
KHJ, the excitement I had. Be-
cause it was honest. Thanks to
CKLW, Detroit, which was the
first major pop station on that rec-
ord, the record went wide open.
But it was WORYV that started it.
And Rosalie Trombley at CKLW
was the only one in the pop field
who liked it enough to give it a
chance.”

Personally, Scotti likes the tight
playlist being used on most sta-
tions because it gives any new
record they add enough concen-
trated exposure to see if the rec-
ord has hit potential. He said that.
in order to make this determina-
tion, it was often better to have a
new record by a new artist on the
30-record playlist of a smaller
market station.

Scotti credits his being in the

Chester Thompson @
Powerhouse

Rudolph Johnson
Spring Rain

in Los Angeles, KDAY,

...everywhere!

stations alike.

breaking out
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record business today as a result of
the faith his brother Tony Scotti,
a performer now on MGM Rec-
ords, had in him. Scotti, an ex-
professional football player with
four major teams, had been re-
leased from the San Francisco
49ers Sept. 1965. In a bar called
Mothers, San Francisco, he ran
into football fan Bob Mitchell.
then part owner of Autumn Rec-
ords. Mitchell hired him as pro-
motion and collection manager.
The label was owed about $150,-
000 at that time. “I hit very hard
when I played football and 1 de-
cided the only way was a hard-
hitting approach. I proceeded to
collect in six months about $75.-
000. T was a combination of a
James Bond, Al Capone, Billy
Graham, Popeye the Sailor .
whatever it took.” A year and a
half later when the label folded,
Mitchell helped him get a job
which lasted a month with Bill
Drake, (“the RKO General people
felt I was too much of a promoter
and record man”) and Scotti be-
came manager of his brother
who'd just signed a contract to
record for Liberty Records and a
movie contract with 20th Century
Fox. Scotti ended up promoting
for Soul City and World Pacific,
and Soul City grew hot with the
Fifth Dimension about that time.
He eventually ended up at na-
tional singles manager for Liberty/
UA Records for a year. Harold
Berkman brought him to MGM
Records. His first achievement at
MGM was to take a record that
had been around about six months
“Burning Bridges” by the Mike
Curb Congregation—and turn it
into a million-seller. But he gave
credit to his regional promotion
men Frank Sciarra and Mike Mar-
tin and Cliff Gorov, as being part
of the reason for his success. All
country product is promoted from
Nashville.

Automator Sold;
Ezell to Direct

LOS ANGELES — Alto Fonic
Programing, Inc., a leading sup-
plier of prerecorded programming
and music libraries for radio, has
been acquired by Dental Dynamic
Systems, according to DDS presi-
dent Alan Clark. The firm has
changed names to Alto Communi-
cations, Inc. Jack Mann is new
vice president of marketing for
the firm. Alto Communications
also supplies music for several air-
line in-flight entertainment. Wil-
liam Ezell is the new general man-
ager of Alto Fonic Programing
and In-Flight Divisions.

Texas Watter

Switches to Country

GRAHAM, Tex. — KSWA will
switch to a country music format
as soon as “‘possible,” according
to program director Ken Bullock.
The 500-watt daytime station is
located in north central Texas and
has been featuring a mixed format
of MOR and country records “but
find that the audience has not been
too receptive toward it,” Bullock
said. He assures record companies
that “their records will be played
and not stacked up to become piled
with dust” in the new format. “Our
biggest need is for albums.”

San Francisco Studio

e Continued from page 20

produce subsequent shows in other
music centers such as Los An-
geles, New York, Nashville, Mem-
phis, etc. tieing in these cities with
the local music scene.

Along the same format as the
pop show, the company has also
readied a classical music show.
The classical music show, “Sound
Theatre Of The Air,” offers a
general wrap-up, local guests and
recordings by San Francisco and
bay area classical artists. Other
radio shows are in the works.

Yox Jox

By CLAUDE HALL
Radio-TV Editor

e

Guessing game of the week:
Who are going to get the annual
Bill Gavin record promotion men
awards? Campaigning is fast and
furious and the real winners won’t
be announced until the awards
banquet held during the Nov. 11-
14 radio program conference in
New Orleans at the Roosevelt
Hotel. Let me tell you what one
national promotion man did one
year in his campaigning for one of
the awards. This hombre, who
shall remain nameless, was seen by
program directors in Louisville,
Cincinnati, Dayton, and Columbus
and then had dinner that same
night with John Rook, then pro-
gram director of WLS, Chicago.
He was moving on! I understand
he’s planning a similar trip this
year. If you haven’t made plans to
attend the Gavin conference yet,
write Gavin at 114 Sansome St
San Francisco, Calif.,, to make
reservations. Registration fee is
only $100. If you'd like, you may
register the evening of Nov. 11 or
the next day at the hotel in New
Orleans. But please plan to come
if you can. Just learned the Chuck
Renwick, national program direc-
tor of Storer Broadcasting, will
head up one of the programming
panels. Ted Atkins, conference
chairman, is keeping the rest secret
from me. But, I can assure you
that all of the panel members will
be top-flight men and the confer-
ence should be a worthwhile event.

* * %

Bobby Dark, air personality at
WNYR, Rochester, N.Y., asks
when Billboard award winners in
radio will be receiving their plaques
and certificates. Soon, I hope,
Bobby. Because of my move to the
West Coast, | was delayed judging
all of the tapes until the morning |
boarded the plane to go to the
Billboard Radio Programming
Forum in Chicago. So, I was not
able to start production on the
certificates and plaques until I got
back. They're now in the works.
I read proof on the copy just this
past week. So, the certificates and
plaques should be going out to the
winners with the next three weeks.

* * %

Lineup at KUDL, Kansas City,
includes Ed O’Brien 6-10 am,
Bob Mitchell until 3 p.m. pro-
gram/music director Jim Morgan
3-7 p.m., Andy Barber 7-midnight,
and Chris Martin midnight-6 a.m.,
with Johnny Michaels and Chuck
Bassett laboring on weekends. Bar-
ber, incidentally, wants to thank all
of the record promotion men
who've been so helpful to the sta-
tion the past few weeks. Ah, hah!
See what I said about promotion
men campaigning for one of the
Gavin awards?

Butte's KXLF to
Countrypolitan

BUTTE, Mont—KXF, 5,000-
watt non-directional station here,
is switching to a full-time country
music format, according to station
manager Ronald V. Jones. The
station previously used to play
country music in the morning
hours, easy listening during the
day and rock at night. But now.
Jones said, “we plan a so-called
countrypolitan sound, playing mu-
sic from Ray Price, Lynn Ander-
son to Bert Kaempfert’'s ‘Proud
May" or the country-oriented Dean
Martin sound.”

Staff changes include program
director Herb Monk, Thomas
Brown, Bob Sky, Joe Boyle and
Terry Silveira, all newcomers to
KXLF within the past 60 days.
“We are shooting for an up-town,
personality approach,” Jones said.

Bill Gavin's)
bth
ANNUAL
~ RADIO

Y » PROGRAM

j GONFERENCE

The Sixth Annual Radio
Program Conference will
be held this year at the
Roosevelt Hotel,

New Orleans, on
November 12-13-14. Since
our first meeting in 1966
we have convened each
year in various cities to
exchange experience and
ideas covering the
programming aspect of
radio broadcasting. Specific
discussion areas have
included music, news,
formats, public service,
audience promotion,
program personnel, etc.

Our 1971 Conference
agenda will cover two
additional topics: the
proper relationship
between government and
broadcasting, and the
impact of accelerating
social change on
radio program planning
for the future.

Speaking inthe area of
government relationships
will be Federal Com-
munications Commissioner
Robert Wells. Social
changes and its
implications for radio
programming will be
explored by Ben Holman,
director of the govern-
ment’s Community
Relations Service and
William J. Goode, presi-
dent of the American
Sociological Association.

Other speakers and
panelists will include
Richard Moore, president
of KQED, educational
television and FM radio in
San Francisco;

Thomas Schattenfield,
legal counsel, Pacific &
Southern Broadcasters and
the Black Hawk Stations;
Allen Kramer, executive
director, Citizens
Communications Center,
Washington, D.C.;
Charles Renwick, regional
radio program manager
for Storer Broadcasting
Company; and additional
leaders of the radio and
recording industries.

Registration fees are
$100.00 per person, with
special discounts for radio
people from smaller
market and/or non-com-
mercial stations. In
addition to the regular
Conference sessions,
fees entitle each registrant
to two luncheons and the
Annual Awards Banquet.

Registration applications
are available on
request from
Conference Headquarters,
114 Sansome St.,

San Francisco, Calif. 94104.
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Exposure Via Volunteer State Mkts

e Continued from page 20

format changes — “very minor
changes"—in the works, but that
these changes have been in the
works some time.

WROL, Knoxville, looks like a
bright hope to record promotion
men. Eddie Beacon, the new music

POSITIONS WANTID

Warm, friendly contemp-MOR per-
sonality is READY! Military sve
complete in late November, college
grad, 1st phone. Married, 26 yrs. old,
no screamer. Experience: 4 yrs. col-
lege radio including PD job, part-
time AM & FM. Tight board; produc-
tion and network experience. Any
Midwest location considered; asking
$150 wk. For resume and tape, write
to Roger Chesser, 230 Main St.,
Florence, Ky. 41042. I'm ready to
work for you. 116

22, single, 7 years’ experience, first
phone, nilitary complete, Music-
Authoritative, desires All Night Gig
on Medium Market Rocker or Pro-
gressive Heavyweight. Give me a
good job and Good Bread and I’ll be
great asset to your organization. Can
Travel. Available November 15, 1971.
Write: L.E. Moore, 201 E. Alabama
St., or Call 713~-532-3800. 11/16

FIRST-PHONE WINNER WANTS
PROGRESSIVE MOR WINNER. Nine
years of communicating with sincer-
ity, wit, intelligence, good voice,
personality, and showmanship. Three
years with present employer. Mar-
ried, want to move up, can’t here.
Desire program or music director-
ship. Let’s Talk. Box 445, Radio-TV
Job Mart, Billboard, 165 W. 46th St.,
New York, N.Y. 10036. 10,30

Manager Position Wanted — Old
enough to be mature, young enough
to be aggressive; 36 and married,
two children, two years college. Ex-
perience all phases of Radio, Little
TV; Radio Programming Music, Sales,
writing & production, have first
phone. All experience in Medium
Market. Never managed before but
last boss says I’'m qualified. You may
ask him. Prefer South or Southwest.
Resume on request, or you pay, I fly.
Andy Carr Eldridge, 315 Bryn Mawr,
San Antonio, Tex. 78209. Phone 828-
4124. 10 30

I am looking for a good MOR (or
easy-listening) station in a larger,
small or medium-size market. I have
14 years’ experience and am ready
to move up. Will work hard to grow.
Have First Ticket. Prefer Califor-
nia, but all replies welcome. Box
443, Radio-TV Job Mart, 165 W. 46th
St., New York. N.Y. 10036. 10, 30

MATURE, MARRIED, and MOBILE.
Just completed M.A. in Sociology,
want to apply it to radio. Did Top
46, news, and programming on major
upstate New York City station way
back when. College experience in
station management, excellent refer-
ences. 3,000 1950’s oldies collection
and extensive old-time radio shows
collection. Looking for M-O-R to
create and relate in order to com-
municate. Have Progressive yet low.
keyed ideas for innovative program-
ming—Northeast or Midwest. All
offers considered. Box 444. Radio-TV
Job Mart, Billboard, 165 W. 46th St.,
New York, N.Y. 10036 brings tape
and resume. 10/30

director, is pleading for albums.
In the daytime, the station does
play some singles, but mostly these
were previously album cuts. He
mentioned “Peace Train” by Cat
Stevens. “And we’ll play some Top
40 product; just because the single
doesn't come from an album
doesn’t mean we’ll ignore it.” He

You need a good DJ/Announcer with
a First-Class License. He MUST have
an excellent voice and be good on
production. He must be talented,
mature & stable. AND he must want
to settle down. I WANT A JOB. If
you think about it, I have what YOU
want and you have what I want.
The only thing left to do, then, is
to get together and merge our assets
so we can build a great station. Box
446, Radio-TV Job Mart, Billboard,
165 W. 46th St., New York, N.Y.
10036. 10/30

Attorney, Yale 62, broad experience
music, TV, film, publishing, seeks
interesting opportunity. Box 7,
Radio-TV Job Mart, Billboard, 165
W. 46th St., New York, N.Y. 100/3:?.

10/30

POSITIONS OPEN

CONTEMPORARY ADULT ROCK—
KNDE-AM IN SACRAMENTO looking
for a man who has an entertaining
MOR-paced delivery, technical ability
and tightness of a Top 40 jock, and
musical capabilities of an under-
ground man. Job starts at $800 or
better. First Phone. Tave and
resume to: PATRICK MOORE, Radio
KNDE, P.O. Box 15184, Sacramento,
Calif. 95813. 10/30

Need a real Pro for dominant C & W
in Denver. Rock Jocks interested in
making a switch should also apply.
Send tape to Ev Wren, KLAK, 7075
W. Hampdon, Denver, Colo. 80227.

10/30

TOP FINE MARKET. Progressive
Station seeks fresh, professional and
production talent. Box 448, Radio-
TV Job Mart, Billboard, 165 W. 46th
St., New York, N.Y. 10036. 11'6

Immediate Opening for an experi-
enced, imaginative morning newsman
to work with a *““Different” concept
in newscasting. Professionals only,
please. Contact Norm Laramee,
WORC, 8 Portland St., Worcester,
Mass., or Call 617—799-0581. 116

HELP! 1 need a morning’s man morn-
ing man. A talent that can talk, get
involved with the community and bhe
=1 in the 45th market. For such a
man we offer excellent benefits, ex-
cellent living conditions and a real-
istic salary. If you are a dedicated
broadcaster, have a good set of pipes,
and intelligence, send tape and
resume to JAY CLARK, Program Di-
rector, WTRY, 92 4th St., Troy, N.Y.
12180. We are an equal opportunity
employer. Sorry, no tapes return:}d.

fn

Morning drive jock in Memphis.
Good pipes, must say something.
RKO Station, Drake format. Send
resume and photo tapes to George
Klein, WHBQ, 485 S. Highland, Mem-
phis, Tenn. 38111. 11/6
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said that the station is playing at
least one new album every night.
During the day, there is a list
of 24-30 singles played, but that
Cher’s “Gypsies, Tramps, &
Thieves” is “about as Top 40 as we
get.” Johnny Pirkle, previously pro-
gram director of WNOX, Knox-
ville, is program director of the
station and is planning a series of
radio specials built around live
concerts at the University of Ten-
nessec, Knoxville.

Bob  Baron, previously at
WHHY, Montgomery, is the new
program director of WKGN. Be-
sides doing his own thing, which
was fairly successful in Mont-
gomery, he said he was going to
maintain weekly contact on pro-
gramming advice with KCBQ, San
Diego, because he likes KCBQ pro-
gram director Buzz Bennett's rec-
ord research.

WKGH will be using a playlist
of 30 records, plus six new records
each week. At this point, all of the
new records will have to make it
somewhere else, though Baron said
he was breaking records in Mont-
gomery “and any record will have
a shot, but records we know are
winners will have a better shot.”
He felt that record men were cur-
rently looking to WNOX in the
market as the key record-breaking
station.

However, Baron also felt that
WNOX did not necessarily play
records that would be keyed on
the market as much as the new
WKGN. He felt that, as a rule of
thumb, he would be more con-
cerned with playing new records
at WKGN than he was at WHHY.

Eddie Roy is the new program
director of WNOX and Sam Gallo-
way is music director. They use a
playlist of 40 records, with a
couple of extras each week but
have no such thing as a pick hit.
Occasionally, the station will add
more than two extras. They usually
wait on records until the records
have seen action in another market.
Record stores arc called on Mon-
day and they pick the new rec-
ords that same day.

But it’s obvious that in both
Knoxville and Chattanooga, with
three competitors in each city. rec-
ord promotion men are going to
have little trouble finding some-
one willing to give new product a
chance. )

Joe Sullivan, program director
of WMAK, Nashville, has long
used a playlist of 40 records and
has often been willing to give new
product a valuable boost with ex-
posure. John Young is music di-
rector of the station. He makes
record store calls on Monday.

If WSM goes to a full-time
country music format—a persistent
rumor in the market that keeps
everybody on tiptoes — WKDA
general manager Al Greenfield
admitted that he might reconsider
about not going rock with WKDA.
But, for the moment, WMAK is
the power and the glory. )

In Memphis, WMPS program di-
rector Dave Laird also handles the
music chores as well as an air
personality stint. He sees record
men Monday through Wednesday,
preferably “on a call and come up”
basis. Records must reach the sta-
tion by Wednesday in order to get
on the playlist, which is put on
the air at 3 p.m., Friday. Occa-
sionally, a super-strong single will
be added as soon as it reaches the
station. But he says he hasn't
busted a new artist since arriving
at the station. . . . “I need proof
of some kind of action in another
market to back up most new rec-
ords added to the playlist.” He
said that WMPS doesn't try to be
first in the market on new record§,
but sometimes beats the competi-
tion.

The competition is WHBQ, a
station consulted by Bill Drake and
programmed by George Klein, a
veteran of the market. Dave Clark
is music director and sees record
men on Monday, calls record
stores on Tuesday and makes up
the new playlist, which goes on the
air at 6 p.m. Wednesday. New hit-
bounds, however, are put on the
air Tuesday night.

www-americanradiohistorv.com
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NEXT WEEK’'S FASTEST MOVERS

These records _have been selected by Biliboard’s Chart Depariment and the Biliboard weekly
computer rankings system to he these most iikely to show the sirongest gain in next week’'s
Hot 100 Chart.

THEME FROM “SHAFT” . . . Isaac Hayes, Enterprise/ MGM
IMAGINE . . . John lennon, Apple
PEACE TRAIN . . . Cat Stevens, AAM

INNER CITY BLUES (Make Me Wanna Holler) . . . Marvin Gaye, Tamla (Motown)
EASY LOVING . . . Freddie Hart, Capitol

HAVE YOU SEEN HER . . . Chi-Lites, Brunswick

EVERYBODY'S EVERYTHING . . . Santana, Columbia

QUESTIONS 67 & 68/I'M A MAN . . . Chicago, Columbia

TWO DIVIDED BY LOVE . . . Grass Roots, Dunhill

ABSOLUTELY RIGHT . . . 5 Man Electrical Band, Lionel (MGM)
BABY I'M-A WANT YOU . . . Bread, Elektra

WILD NIGHT . . . Van Morrison, Warner Bros.

BLESS YOU . . . Martha Reeves & the Vandellas, Gordy (Motown)
DON'T WANT TO LIVE INSIDE MYSELF . . . Bee Gees, Atco
ROCK STEADY . . . Aretha Franklin, Atlantic

TILL . . . Tom Jones, Parrot (London)

GRANDMA’'S HANDS . . . Bill Withers, Sussex (Buddah)

GOT TO BE THERE . . . Michael Jackson, Motown

TRCLLON

( NATIONAL BREAKOUTS )

SINGLES
ROCK STEADY . . . Aretha Franklin, Atlantic 2838 (Pundit, BMI)
ALBUMS
FIDDLER ON THE ROOF . . . Soundtrack, United Artists UAS 10900
THE DIONNE WARWICKE STORY . . . Scepter SPS 2596
VAN MORRISON = . . Tupelo Honey, Warner Bros. WS 1950

( REGIONAL BREAKOUTS

SINGLES
There are no Regional Breakouts this week.
ALBUMS
MOMS & DADS . . Rangers Waltz, GNP Crescendo GNPS 2061

(MINNEAPOLIS-ST. PAUL)

Bubbling Under The

HO,TX1,0,0)

TOTMOLENA . colfeiie /de Mhartnm. - D8 . - g bdlaauey a2 Don Nix, Elektra 45746
102. LOOKIN' BACK i s imgeag:  conss mmmmr: s mnesen Bob Seger, Capitol 3187
103. USED TO BE.,, . c- -« v i anads o . besann. law. Just Us, Atlantic 2831
104. 1| WANT TO PAY YOU BACK. . .. ................ Chi-Lites, Brunswick 55458
105. LOOK WHAT WE'VE DONE TO LOVE. .. .Glass House, Invictus 9097 (Capitol)
106. SHOW ME HOW . . .. ... ... ... . .. i Emotions, Volt 4066
107, MAMMY BLUE. . . ...... ... ... .... James Darren, Kirshner 63-5015 (RCA)
108. PLEASE MRS, HENRY . ... .. . ... ... ... .... Manfred Mann, Polydor 14097
109. PAPA WAS A GOOD MAN . .. . .. Johnny Cash & the Evangel Temple Choir,
Columbia 4-45460
110. SERENADE , . pui wucpui- o:ompp o san.ansas Shocking Blue, Buddah 258
111. 1 REALLY LOVE YOU. ... ... .. ... ... ... ....... Davy Jones, Bell 45-136
112, TELL MAMA CGuwvwdt thos 8. -Emidanias Savoy Brown, Parrot 40066 (London)
113. DOWN BY THE RIVER. .. .. .. ... .... Joey Gregoresh, Lionel 3219 (MGM)
114. ONLY THE CHILDREN KNOW ... ... ....... . Jeannie Green, Elektra 45742
115. SUNSHINE . ... ... ... ... ....... Jonathan Edwards, Capricorn 8021 (Atco)
116. WHITE LIES BLUE EYES. . ................... Bullet, Big Tree 123 (Ampex)

Bubbling Under The

201 Reflections, Bell 6065
202. EXUMA . ................ Do Wah Nanny, Kama Sutra RSBS 2040 (Buddah)
203. TOM PATCHETT & JAY TARSES. ... ... Instant Replay, Decca DL 75300 (MCA)
204. MOMS & DADS. .............. Rangers Waltz, GNP Crescendo GNPS 2061
205. DAVY JONES 280, . .8 gu o duba BE = mtt . 8 g me e se ttdam 4 i ....Bell 6067
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Tape Cartridge

Equipment Finds More Retai

Locations and Varied Pricing

LOS ANGELES—Tuape equip-
ment is moving into more diversi-
fied retail locations and is selling
at a greater variety of price ranges.

Mass merchandisers. department
stores, tape/audio specialists and
independent dealers are stocking
more tape equipment and are do-
ing heavier volume than last year
at this time.

Portable cassettes with playback/
record capability are selling in the
$19.95 to $39.95 range. portable
cassettes with playback/record and
AM-FM capability are moving
from $39.95 to $99.95. cassette

Lowest Prices

COLUMBIA

Records & Tapes

Reel to Reel ....... .$3.59
8 Track & Cassettes ...%$3.79
$498 LP’s ......... $2.55
$5.98 [-\P’s rerpz rmame $3.05
Singles . ............ $ .49

Entire Catalog Available
Including New Releases.

ANDY STRIPE

17 Alabama Ave.
Island Park, N.Y. 11558
(516) 432-0047-0048

Membe:r of

ER

RACKATAPE

decks are selling in the $100 to
$150 range, and convertible cas-
settes are showing average sales of
$100.

In 8-track, decks are selling well
in the $50 to $120 range, con-
vertible units are moving in about
the same price category, record/
playback units are averaging $99.95
to $149.95, and portable units are
showing an average sale of $50.

Retailers also stress that many
sales in tape result in a much
higher final total, particularly in
decks purchased as part of a com-
ponent and convertible units which
can be used in the car and boat
but are also used as part of a com-
ponent system.

They also contend that they are
moving toward a more even divi-
sion between 8-track and cussette—
planning strong display space and
advertising campaigns for both
configurations and for the various
divisions within each configuration
category.

The general upgrading of both
cassette hardware and software are
factors in stronger sales, and con-
sumers are now willing to spend
more for quality equipment.

Two-Price Auto Units

Automotive tape equipment re-
tailers are finding most of their
volume falling into two distinct
price ranges: low-end 8-track units
for under $30 and detachable
mounted units at $79 and up.

The majority of the profit, re-
tailers state, is coming from the
higher priced merchandise while
what dealers feel is too much of

BY I3

the business is being transacted in
the lower end goods.

Tape/audio specialty stores are
focusing their merchandising ef-
forts at around the $79 bracket.
Mass merchandisers have been tak-
ing the price route. ranging from
$25.95 to $29.75 for 8-track units.

Virtually ail auto tape move-
ment is in 8-track. with Panasonic.
TEAC. Bell & Howell, Motorola
and Kraco the brands most fre-
quently mentioned by buyers as
best sellers. One specialty dealer
estimated his §-track to cassette
volume in the auto market running
at 20 to 1, while another estimated
his cassette volume at 2 percent.

Many automotive retailers, how-
ever, feel that the growing number
of portable cassettes which can be
used in the home and in the car
will help spur auto cassette sales.

There is little action in the 4-
channel auto muarket, with most
dealers feeling its full impact on
the auto is about a year away.
l.ack of software is still cited as
the problem, but the higher price
tag was also mentioned.

The most immediate concern to
buyers is the import situation. both
as to availability and the pricing.

Dealers report, however, there
is adequate inventory of pre-
surcharge merchandise to last

through November.

Retail sentiment is mixed on the
topic of passing on the surcharge
to consumers. What will happen is
largely dependent on the retailer’s

(Continued on page 33)

recafon

Available in
three models:

125 TC
30 CAPACITY
6.50 Retail Priced

126TC
15 CAPACITY
3.95 Retail Priced

1277C
10 CAPACITY
2.95 Retail Priced

of high quality
economy-priced
| home
tape racks...
yours
exclusively

Featuring:

® Rigid steel

construction
m 100% black vinyl coating
® Mounted on walnut

plastic extrusions

m Packed with 3 color
advertising sleeves
to increase impulse sales

For full information contact your distributor or write:

from

recoton

RECOTON CORP., 46-23 CRANE ST., L.1.C., N.Y. 11101 (212) 392-6442

| Scott Executive Feels

Big 4-Channel Fall 72

MAYNARD, Mass. — “Quadra-
sonic s building slowly. but by
the fall of 1972 it will become a
mass marketable item,” believes
Jim Dhimos, marketing manager
of H.H. Scott.

He is confident that, by then,
most consumers will be well aware
of 4-channel, both discrete and
matrix, and dealers will be pre-
pared to properly demonstrate and
sell units.

Most importantly, though, Dhi-
mos feels that record manufac-
turers finally will be prepared to
offer a wide selection of quadra-
sonic music. “The software situa-
tion, or lack of enough music. is
slowing the sales curve of 4-
channel equipment,” he said.
“There just isn't enough incentive
for consumers to change over from
stereo to quadrasonic.’

By the fall of 1972, however.
Dhimos is confident two things
will happen to give 4-channel the
needed consumer push, particularly
at the mass merchandising level.

The executive lists a lower pric-
ing structure for quadrasonic sys-
tems and more software as the two
essentials for volume business.

In pricing, Dhimos sees a 4-
channel system, four speakers.
tuner/amplifier, receiver, etc., cost-
ing about $700 to the audiophile
market. It would not include a
turntable or cartridge deck, but
a complete system would be about
$900 to $1,000. To the mass
market, a system including a tape
deck, amplifier and four speakers
is likely to market for around
$400 to $500. he said.

“Pricing is difficult to predict,”
Dhimos said. “because of the in-
flux of off-shore products as com-
pared to equipment offerings of
domestic manufacturers.”

Scott has “drawing board™ plans

to broaden its line in early 1972.
perhaps to include some 4-channel
cartridge home players. There are
no plans to enter the quadrasonic
open reel field.

~ The company's 4-channel line
includes the following:

Model 443 home receiver at
$319.90 reproduces discrete pro-
grams from live or recorded
sources. [t has output/multiplex in-
put jacks to accept an adapter to
receive  quadrasonic  broadcasts
when the FCC establishes a for-
mat.

Model 444 AM-FM home re-
ceiver at $449.90 makes 4-channel
programs from any 2-channel
source using a built-in DvR matrix-
ing circuitry. It allows combining
four outputs into two for doubled
output power when model 443 is
used for standard 2-channel listen-
ing. It also has model 443’s output
multiplex input jacks to receive
quadrasonic broadcasts.

Model 495 amplifier at $349.90
and model 499 amplifier at 35
watts per channel at $459.90, com-
plete the 4-channel product line.

Concord Sued by
CFSC Over Pact

LOS ANGELES—Canadian Fi-
delity Sound Corp. has filed a suit
here in Superior Court against
Concord Electronics for more than
$1 million.

The Canadian company alleged
that Concord entered into a con-
tract to bring audio products into
Canada but failed to deliver mer-
chandise. According to the suit,
Concord also failed to obtain ap-
proval of the Canadian Standards
Association for all new imports.

Ampex Forages
InPremiumArea

CHICAGO—Scan the shelves of
many stores dealing in food prod-
ucts and cosmetics and what do
you find? Row upon row of Helene
Curtis and Kraft goods heralding
premium offers of prerecorded
tape by Ampex.

The latest move by Ampex Ster-
eo Tapes to pioneer new tape
routes in reaching consumers is a
program with Helene Curtis.

The Suave line of cosmetics is
offering prerecorded tape premiums
in two varieties: 4-tune cartridges
and cassettes and standard (regu-
lar length) cassettes and 8-track
tapes.

Ampex is making its catalog
available to special interest manu-
facturers to expose more tape prod-
uct in specialty locations and non-
music channels, said Shad Helm-
stetter, executive assistant to the
vice president and director of Am-
pex’s creative marketing depart-
ment.

The Helene Curtis/ Ampex pre-
mium program works this way:

Consumers send a brand name
from one of Suave's line of cos-
metics and $1.49 (plus postage
and handling charges) to Ampex
for either a 4-tune cartridge or
cassette.

To receive a standard length
cartridge or cassette. consumers
must send $3.95 accompanied by a
brand name to Ampex, which is
responsible for fulfillment.

When consumers order tape, a
hooklet for over 200 prerecorded
titles will be sent for reordering.
Ampex has established a fulfill-
ment department in Elk Grove
Village. Ill., to service all special
marketing programs.

The one-time fall offering by
Helene Curtis is the second major
tape premium promotion devel-
oped by Ampex Stereo Tapes. The
first was with Kraft, a division of
Kraftco Corp., to release prere-
corded tape utilizing neckbands of
Kraft’s salad dressing (Billboard,
Sept. 4).

Helmstetter has also innovated
a music-of-the-month prerecorded
tape gift package to inaugurate in
November.

The program is a direct mail
campaign, where consumers are
able to give 12 prerecorded tapes
as a gift over a 12-month span.
Tapes will be gift-wrapped, and
packaging will depend on the sea-
son’s holiday.

Gift senders will receive a bro-
chure of catalog titles, and for
$79.95 can order tapes to be de-
livered as gifts. Credit cards from
Diners Club, Bank of America,
Master Charge, among others, are
being used as part of the program.

Ampex Stereo Tapes has also
developed a prerecorded tape pro-
gram in conjunction with Radio
Shack, a chain of 1,200 specialty
stores.

Radio Shack will use a quadra-
sonic prerecorded tape sampler
produced by Ampex in disk. dis-
crete tape and matrix tape.

In addition to the 4-channel

sampler, Ampex is working on
promotional product for Radio
Shack in 2-channel prerecorded

cartridge and cassette for mass
retailing.

Radio Shack will sell catalog
tapes for between $2.99 and $3.99
in all its stores as a special pro-

(Continued on page 33)
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These won’t stay on the shelf long when your customers catch
the brilliant reproduction of our new Stereo 8 “TriplePlay” portable.
Integrated circuitry makes a big difference that your customers can hear!

P-590 with Stereo 8 Tape and AM/FM Stereo. Detachable speaker. AC/DC-
cigarette lighter-flashlight battery power. Recessed side tuning and slide
controls.

Also Available as P-570 Without AM/FM.

LEAIC &7



Tape Cartridge

Orbach Pledges 1972 Quadrasonic
Recorder/Playback Cassette Unit

NEW YORK—There’s nothing
wrong with the marketing efforts
behind quadrasonic that the rec-
ord manufacturers couldn’t cure.

And Gerald Orbach, marketing
manager of JVC America, is cer-
tain they will.

“However cautious the software
producers are,” he believes, “they
have to open up and begin re-
leasing product, and I don’t mean
a handful of titles,

“The hardware is out there so

We
doit dil.

Everything in custom record
pressing and tape duplicating
— 7", 10", 12" records . . . 4
and 8-track cartridges . . . reel-
to-reel tapes . . . and cassettes.
Complete studio and mastering
facilities. And we’ll fabricate
and print your jackets, labels,
sleeves and boxes too.

Coast-to-coast plants to serve
you — fast, economical service.

One call does it all
(212) 581-5641

Leisure Time Sales and Services
1700 Broadway, New York, N.Y. 10019

they can’'t complain about too
little equipment at retail.”
Orbach feels that hardware

manufacturers are fulfilling their
promise of delivering merchandise.
“Not only JVC,” he said, “but
everybody is pushing four-chan-
nel.”

JVC itself has introduced a
plethora of equipment in the quad-
rasonic category and has sched-
uled more models in late spring.

Its four-channel product lineup
includes the following:

Model 5444 amplifier-receiver
at $499.95 model 5100 home add-
amplifier at $199.95, model 5407/
MCA/V7E home integrated am-
plifier at $199.95, model 1400
home reel-to-reel player/recorder
at $399.95, model 1202 home car-
tridge player at $99.95, and model
1350 auto cartridge player at
$119.95.

Orbach expects to market ad-
ditional four-channel product in
late spring, including auto car-
tridge units, home cartridge mod-
els, receivers, integrated amplifiers
and compacts.

“We're planning to branch out
into the compact field in quadra-
sonic rather than in stereo,” he ex-
plained. “We're that confident of
the four-channel market.”

In all cases, JVC packages a
quadrasonic sampler with its equip-
ment as a giveaway to consumers.
The tape is produced and manu-
factured in Japan.

“Before any surge develops in
four-channel we need software—
plenty of it,” Orbach said. “Right
now, however, that’s just not hap-
pening.”

Awaits Philips OK

JVC is also planning a market-
ing campaign next year for its
four-channel cassette recorder/
playback system, but first must
await licensing modifications from
North American Philips Corp.,
which has rights to approve any
change or modification in the
standard cassette format.

The unit is compatible with
conventional cassette systems and
employs a noise eliminating cir-
cuitry, but not the noise reduc-
tion concept popularized by Ray
Dolby.

The width of the tape is 3.81
millimeters, the same as for mon-
aural or stereo cassettes, with two
sets of four-channel tracks. Sensi-
tivitey, noise and cross talk prob-
lems were solved by utilizing high
permeability tape on 8-track, 4-
channel ferrite cassette head and
noise-eliminating circuitry.

Specifications for the unit in-
clude the following:

Frequency response, 40-12,000
Hz; cross talk, over 23 db between
ad)acent channels, a signal-to-noise
ratio over 45 db: tape speed and
wow and flutter, the same as con-
ventional cassettes. The four chan-
nels are cut in one-half of the tape
width so that the cassette can be
flipped over when one-half is fin-
ished, as in the case of convention-
al cassettes

“A discrete four-channel disk sys-
tem will be also introduced in late
spring,” Orbach said. “and we’re
considering an entire system—
changer, FM/AM tuner. four
speakers, changer, etc.—for be-
tween $300 to $400.”

While all the talk is four-chan-
nel, JVC America is continuing
to market its family of products:
cassette player/recorders, car ster-
eos, compacts, tape decks and car-
tridge units, including a player/re-
corder deck at $149.95.

It will introduce a second car-
tridge player/recorder slightly low-
er than the existing model, a less
expensive open reel deck, and
probably four or five auto car-
tridge and cassette models, ac-
cording to Orbach. The company
now has two 8-track units in its
auto line.

He feels the auto market is
bound to improve for cassette
when “we can give the consumer

price, function and appearance.”

COMPLETE
INVENTORY
IN STOCK!
NGO WAITING!

ASK THE MAN WHO KNOWS

about recording tape and cassettes . . . and
how to merchandise from interior displays
for maximum sales profits . . .

Plrunatiehl

FACTORY-TO-YOU SALES REPS.
KNOW and offer you the know how that goes
with the profit line from Pfanstiehl.

PFANSTIEH

3300 WASHINGTON ST. « BOX 498
WAUKEGAN, ILLINOIS 60085

NO PILFERAGE!!!
NO LOST SALES!!

NEW—Front Service
WALL MODEL (W240)

NO GLASS FRONT! Q U1l C K=VUEKE

TN
]'l'li

LR
AR IlHl

Jigr
HF
!i‘iM 1 H"

MIHM‘”'?I
i’ri H 'H g

1 MR
ORE T AR BT A
a0

T X Qg AT
|§%*Iﬂ!j b BN MR

o ——

Dallas 214/226-7248 — Terrell 214/563-5869

PATENTS PENDING Cartrldge & Cassette Dlsp ayer

"QUICK-VUE”, a new and different concept in merchandising stereo tapes, allows
your customers to “FLIP” through all selections, see dozens of titles and pictures
at a glance, like reading pages in a book.

Interested in increasing tape sales? TRY “QUICK-VUE”
MODELS FROM $79.50 Inquire . . .

P.0. Box 381

Cheative STORE EQUIPMENT INC.

Terrell, Texas 75160
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1 International Tape

LONDON—Motorola has introduced its discrete quadrasonic
cartridge auto unit in the U.K. with four speakers at $184. Models
will be imported from the U.S., although manufacturing will be
switched to Motorola's Stotfold, Herfordshire, plants as soon as possi-

ble. The unit will play both standard and 4-channel tapes. . . .

In con-

junction with Motorola's introduction of its quadrasonic unit, RCA is
making available its first 4-channel prerecorded tape release to Mo-
torola dealers as well as normal tape outlets. Initially, RCA is lssumg
50 titles from its easy listening and classical catalogs. Tapes will be im-
ported from the U.S., but the company is hoping to establish a quad-

rasonic duplicating plant in the U.K..

. Philips’ series of spoken word

cassettes on sports will be released either at the end of this year or

early 1972 at about $7. .

. Precision has acquired the cassette and
cartridge rights in the U. K. to the Fly Records catalog

Sansui

will introduce its 4-channel matrix record system in the u. K at the

end of this year. .

. Precision Tapes plans to hike its prices, Nov. 1,

with the 28 percent dealer discount being increased to 30 percent

on all product.

EMI Chief Foresees
Aussie Tape Splurge

LOS ANGELES—The tape mar-
ket in Australia, primarily a cas-
sette stronghold, is fast becoming
a total tape market.

Ken East, managing director of
EMI Ltd. (Australia), believes that
8-track is beginning to make its
mark in the country and that the
entire tape industry is just now be-
ginning to blossom.

Tape represents only 5 percent
of the total music business in Aus-
tralia, but East predicts it will
climb to “not less than 20 percent
in two or three years.”

The influx of 8-track equipment,
better cassette players, and soft-
ware availability are factors in tape
growth, he said. *Consumers and,
most importantly, dealers are start-
ing to learn and accept tape as a
entertainment-communication me-
dium.”

East reasons that cassette got an
early jump on cartridge because
equipment producers were actively
promoting product imported from
Japan—"and that equipment was
cassette,” he said.

Currently, cassette outsells car-
tridge about five to one, with the
brunt of the sales in the monaural
portable field, the executive stated.
“Before cassette becomes a home
item, though, it must make some
technical advances like it has in
the equipment being sold in the
U.S. and Europe.”

The development of 8-track is
being spearheaded at the automo-
tive level for the first time. Ford
Motor Co. is offering cartridge
equipment as an option item, and

more prerecorded cartridges are
being duplicated to go along with
the expected increase in 8-track
business.

Although players are expensive
—average cost of a good cassette
unit is $79 to $100 (Australian),
a cheap unit at $49—East main-
tains the tape explosion is about
to happen.

EMI, which recently opened a
tape-record manufacturing facility
outside Sydney, is doubling its
capability by early 1972,

Among other manufacturing,
EMI is duplicating prerecorded cas-
settes, custom duplicating for other
music companies, and producing
cassettes for the Australian market.
Cartridges are being imported
from EMI's plant in Hayes, Mid-
dlesex. England, and from Audio
Devices, Glenbrook. Conn.. which
is 70 percent owned by EMI.

EMI (Australia) also distributes
blank cassettes manufactured by
EMI in England and Audio De-
vices, including Capitol Records’
mod line of cartridges, cassettes
and open reel.

“Sales of blank tape are just
fantastic,” East said. “There are so
many uses for it, like in education
and business.”

East also expects the prerecorded
market to spurt, even though tapes
are expensive—$6.95 (Australian)
—compared to disk—$5.95.

“Happily,” he said, “there is
little tape bootlegging in Australia.
There are strict laws forbidding the
practice and the laws are rigidly
enforced.”

Magtec Sets Expansive
Spoken Word Depart.

LOS ANGELES — Magnetic
Tape Engineering Corp. (Magtec)
is building a total cassette com-
munications structure aimed at the
educational, industrial/business and
institutional markets.

Although it is continuing its
prime function as a custom dupli-
cator to spoken word and music
accounts, Magtec has filed an ap-
plication to the Securities & Ex-
change Commission for a public
offering and formed Cassette Pro-
ductions, a wholly owned subsidi-
ary to produce, create and market
spoken word tape programs.

Cassette Productions will be cre-
ating programming in sales train-
ing, educational counseling, religi-
ous music, foreign language pro-
grams, taped seminars and tape
travel tours, said S. Gerald Stone,
chairman and president of Mag-
tec.

Magtec intends to use the net
proceeds from the sale of 150,000
shares of common stock in four
ways, according to a company
prospectus.

It will use $200,000 to retire
outstanding (8% percent) subordi-
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nated convertible debentures;
about $185,000 to expand current
duplicating facilities, including the
development and construction of
equipment for the production of
quadrasonic recordings; about
$515.000 for Cassette Productions
to market products and construct
a voice recording and editing stu-
dio for production of master tapes.
and the balance to be added to
Magtec’s working capital. In addi-
tion, about $50,000 will be applied
to research and development of
video tape duplication.

Stone said Magtec plans to de-
velop a proprietary line of prod-
ucts for Cassette Productions,
which is marketing a series of tape
tours of Los Angeles, Las Vegas,
San Diego, San Francisco and Ha-
waii. The test program is in part-
nership with Multi Media Com-
munications Corp. (Tapetours).

The tape tours will be conducted
with Budget Rent-A-Car, which
will serve as a dlstrlbutxon/renlmg
point. Cassette Productions is com-
mitted to provide up to $50,000
to the program.

(Continued on page 32)
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Lear Jet Car/Home Unit

Manufacture

TUCSON, Ariz. — Lear Jet
Stereo is doing more of its player
manufacturing in Mexico. said Fd
Campbell, president.

Its high-end automotive line and
all home units are being produced
in a 20.000-square-foot facility in
Nogales (Sonora) Mexico. The
company’'s portable players and
low-end automotive equipment are
still being manufactured in Japan.

Lear Jet is expanding to Mexico
to take advantage of the low labor
cost. and 1s looking for sub-as-
sembly work in consumer and in-
dustrial electronics, Campbell said.
The plant is equipped to assemble
tape and player products, radics,
televisions, etc.

To pursue manufacturing ac-
counts for it Mexico operation,
Lear Jet has appointed Jere Meyers
as industrial sales manager. “Cn
some items we feel we're able to
compete with the low cost of man-
ufacturing in Japan and southeast
Asia, but on the less expensive
items, because of tooling and as-
sembly. we are forced to produce
some models in Japan.”

The company is also pursuirg
business in OEM. premium and
direct mail (stamp catalogs) areas,
with the premium market receiv-
ing more attention.

“We increased our business
about 30 percent in premiums this
year,” Campbell said, “and we're
looking for additional revenues

to Mexico

after appointing Mike Gaddigan,
sales manager, to oversee that area.

Campbell also anticipates in-
creased strength in its internation-
al sales, with Europe being the
prime market. “Our sales have
doubled this year in the foreign
market.”

Lear Jet exports primarily to
four countries: Germany, England,
Greece and South Africa. It ships
to Latin America, but sales volume
there isn't strong. he said. Camp-
bell recently appointed Reggie Wil-
liams to direct foreign operations.

Tape
Happenings

Radio Shack’s 92-page electron-
Ic equipment catalog features 4-
channel equipment and conven-
tional audio components. .
Sparkomatic’s  Quadsonic  adapter
is designed to convert standard &-
track to 4-channel sound in the
auto. The company. based in Mil-
ford, Pua.. packages the adapter
two ways: individually or with a
pair of speakers. . Ampex is
issuing a brochure describing its
362  series extended frequency
blank cassettes.

Toshiba Striving for
More Car Player Units

NEW YORK—Toshiba America
is going after a bigger slice of the
automotive tape player market,
claims Philip Geygan, sales man-
ager.

He is designing a marketing pro-
gram to broaden the company’s
scope in the automotive field. To-
shiba is supporting the program
with at least two more auto units
to be added to an existing line of
three.

Convinced the bulk of the new
business will be in 8-track, To-
shiba plans to introduce in early

8 Arrested in Ist Texas
Tape Law Crackdown

BROWNSVILLE, Tex. — Eight
people were arrested and scveral
thousand prerecorded 8-track and
cassette tapes seized here Oct. 13 in
what is believed to be the first er-
forcement of the new Texus state
law making it a crime to pirate
phonograph tapes and records. The

3M & Sony Sign
I{gciprocal Pact

PAUL-—3M Company and
Sony Corp.. Tokyo, have entered
into a cross patent license agree-
ment involving the manufacture
and sale of magnetic tape and re-
cording equipment.

Sony will manufuacture and mar-
ket 3M’s “high energy” audio and
video tape worldwide. while 3M
will produce and sell the new
Sony ¥ -inch U-Matic videocassette
equipment.

3M’s high energy tape utilizes
a4 cobalt-energized ferric oxide

(Continued on page 3Z)

arrests and seizure of the tapes and
equipment were carried out at the
Texas Electronic Tape Co.

According to Brownsville police
chief Gus Krausse, more than
3,000 prerecorded 8-track car-
tridges and an undisclosed number
of cassettes containing allegedly
pirated versions of hit albums were
found in the raid. Also found was
a large store of blank cartridges
and duplicating equipment. Krausse
disclosed that the cartridges and
cassettes bore the “Imperial” label.

Arraigned in Brownsville court
were Luis Isuardi, owner of Texas
Electronic Tape; his wife, Juanita;
plant manager Ignacio Martinez,
and his wife Gloria, and four un-
identified Mexican laborers who
have since been deported as illegal
immigrants.

The Martinezes and Isuardis
were charged with unlawful repro-
duction and sale of tapes and rec-
ords, and have been released on
bail pending a further court hear-
ing.

Under the new Texas law, the
first offense is a misdemeanor.
Subsequent offenses are punishable
by up to five years in jail., and/or
a fine of up to $25,000.

LP.

Dear Mr. Distributor:

FIND Service International.

FIND can do it.

For more information, contart:

Bill Wardlow, President
Administrative Offices
FIND Service International
9000 Sunset Bivd.

Los Angeles, Calif. 90069
(213) 273-1555

Dear Mr. Distribufor:
Piease send me one copy
of Miles Davis' “Four and More"

—A Rochester Refailer

If you can't FIND the aibum, ask about the new

Coming October 1.

Dean White, Operations Manager
FIND Central Warehouse

FIND Service International

PO Box 775

Terre Haute, Indiana 47808
(802) 466-1282
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1972 a 4-channel auto cartridge
unit and an 8-track mini player.
Already in the auto line are model
CT 812 8-track at $89.95. model
CT 800D 8-track with fast for-
ward at $119.95. and model CT
412 cassette stereo player/mon-
aural record at $119.95.

“We're still in the brain-picking
stage on our automotive program,
but we plan to actively pursue the
field.” Geygan admits. Until the
program gets going, he said, it will
fall under his military and premi-
um department.

“I have established a sales or-
ganization for automotive and
plan to appoint representatives to
handle the line,” Geygan stated.
Toshiba now markets its auto line
through 2-step distribution to elec-
tronic outlets.

The company plans to broaden
its distribution of automotive prod-
ucts beyond electronic locations to
specialty stores and mass merchan-
disers. Toshiba also markets auto-
motive units through the military.
where it services more than 250
military bases in the U.S.

Toshiba is attending for the first
time the Automotive Parts & Ac-
cessories Show in Chicago’s Mec-
Cormick Place Nov. 15-17.

Qatron Seeks Global &
Background Music Mart

ROCKVILLE, Md. — Qatron.
which manufactures automatic 8-
track changers, is broadening its
scope in the international market
and in the background music field.

The company. which recently
sold its marketing and sales rights
to the cartridge changer in the
U.S. to Telex, has retained rights
to the product on a worldwide
basis.

Qatron plans to export the
changer (model 48DP) as well as
a second changer (model 48DM)
to the background music market,
said Daniel A. Honig, president.

Honig said initial shipments
have gone to England, Switzer-
land, Sweden, France, Kuwait and
Uganda. where Qatron is market-
ing direct to distributors.

The royalty arrangement with
Telex allows Qatron the overseas
market, with Telex selling chang-
crs to the U.S. consumer market
and the military (post exchange)
worldwide. Telex will continue to
manufacture Qatron’s changers in
the U.S.

Qatron is beginning its buck-
ground music program, “Moods of
Music.” by appointing distributors
to handle the changer package in
the U.S. and overseas.

I'he changer deck for buck-
ground music holds up to 16 car-
tridges and plays up to 16 hours
of continuous music before re-
peating.

The package includes the chang-
er deck, a monaural version,

Zenith Introducing
'Q' AdapterForSets

CHICAGO—Zenith Radio Corp.
is moving swiftly but cautiously
into audio equipment. It is adding
to an already beefed-up audio line
its first 4-chanmel unit, a« modular
matrix adapter system.

This new 4-channel concept
can be utilized with various modu-
lar and console units. which Ze-
nith has produced since 1965, the
firm’s new president, John Nevin,
pointed out. The list covers 120
consoles, 47 stereo/TV, modular
stereo and stereo phonograph sets:;

tape units, introducing its first
modular cassette system the AM/
FM Latham model listing at a sug-
gested $269.95.

There are now five portable
cassette units in the line: The
Venture (playback only at $19.95),
Deskmate (monaural/recorder at
$39.95), Collegiate (monaural/re-
corder at $49.95), Severen (mon-
aural/recorder with AM/FM at
$79.95) and Interlude (monaural/
recorder with AM/FM at $99.95).

There are two stereo cassette

I tuner/amplifier, and 11 console {Continued on page 32)
systems requiring a plug Kit.

An obvious effect of the listing
1s to assure consumers that present
2-channel equipment is not made
obsolete by 4-channel develop-
ments. Open listed throughout most
of the U.S., the unit will list in
Chicago at $169.95 (Zenith mar-
kets direct in Chicago and New
York City).

The 4-channel adapter Model
C9029W connects to the tape out-
put of main modular or conscle
units via patch cords which are
provided. It has a 2-channel am-
plifier, built-in decoder and two
front-firing air suspension speak-
ers. Zenith has not announced a

i i - PR
list price. )
separate bass / \\\\\\\\\\\\\\\\\w\y&\\\

The until has («(@W@

treble, balance and loudness con-
trols, an auxiliary radio-phono
switch and an on-off switch for
Tape Fans Love
Duotone Accessories.
So Do Dealers.

the decoder facilitating movement
from 2- to 4-channel material.
Dimensions: Cabinet 4% in.
high; speaker enclosures 10%
inches high by 12 inches wide by
7Y2 in. deep.
In a published fact sheet, Zenith
lists several criteria for the matrix No audio buff worth his Wag-
ner would be without Duotone’s
tape care products, from the
most complete line of accessories
this side of Valhalla. For that
matter, what dealer could resist
the heavenly profits they pick
up?

concept: 2-channel capability, mon-
aural capibility, media compata-
bility; signal quality and system
integration. The sheet notes: “Dis-
crete systems, for example, re-
quire more tape tracks or record
surfaces for a given album. Matrix
systems decode existing material

from regular stereo tracks or An industry leader for over
grooves.” 30 years, Duotone markets a
Zenith in recent months has broad selection, from blank cas-

nearly doubled the number of its settes . . . to care & cleaning prod-
ucts . . . to splicers & patches.
Everything the well-kept audio-
phile demands!

Free pegboard rack — floor
stand with purchase of estab-
lished assoctments. As always,
Duotone splits the profit percent-
age to your advantage.

After leading the phono ac-
cessory and diamond needle field
for three decades, it follows that
Duotone will out-strip the com-
petition in tape dollars too. Call
or write now and partake of the
profits!

Duotone
Company Inc.

Bogen amplifiers. and a “get
started” kit of prerecorded car-
tridges.

Qatron, which is traded over-
the-counter, owns a 56 percent in-
terest in Interstate Housing Corp.
(OTC). Rockville. Md.. a mobile
home marketing company, and 10
percent interest in TST Communi-

cations Inc. (OTC), in Maryland.
South Miami, Florida

BUY DIRECT

AND SAVESS$$

#54 STEREO CARTRIDGE CARRYING CASES
Holds 24 8-Track Tapes
or 48 Cassettes Covered in
handsome Alligator Vinyl Red

Flocked High Impact Styrene
insert,

THIS MONTH'S SPECIAL
24 pcs. $4.00
72 pes. - 3.50
144 pes. 3.00

Cases packed 1 per box and packed 72 pcs. to a skid.

Custom (ase Mfg. Co., Inc.

5511-19 Bragg Bilvd.
P.0. Box 5625, Fayetteville, N.C.
Phone: Area Code 919; 867-6165

Private
labeling
done

Wanted: Distributors,
State-wide

master distributors
and Reps.
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GRT SHUTTERS
CANADA PLANT

TORONTO—GRT of Canada
Ltd. has closed its tape duplicating
plant here to concentrate on sales,
promotion and creation of records,
prerecorded tapes and accessories.

The company has leased its
equipment to a contract duplica-
tor who is custom manufacturing
GRT’s product for the Canadian
market.

Since the move to streamline
GRT of Canada began, the com-
pany has received gold records
for a single, “Do the Fuddle
Duddle” by the House of Com-
mons, and an album, “One Fine
Morning” by the Lighthouse.

I AR A

Buyer Demanding
Superior Product

LLOS ANGELES—The tape in-
dustry is becoming more quality
oriented largely as a result of con-
sumer demand for better products.

While most retailers strive for
a low or “reasonable” price image,
the mass merchandisers are moving
rapidly in the direction of luring
what once was termed an audio-
phile market.

Consumers can find high-quality
goods and even separate tape/
audio listening rooms in discount
chains and department stores.

Another new development is

"Mr. Topp Tape” Says

Buying From
Overpriced Distributors?

Don’t buy another tape
until you speak to us.
Guaranteed low, low prices—
All major labels

Catalogues on request

MR. TOPP TAPE (0., INC.
P.0. Box 71
Baldwin, N.Y. 11510
(516) 764-5518

a u d | brings you

Ll

. i S

-L‘,

the world’s
most popular
tape winder,

= forcassettes

and 8-track.

THE ELECTRO SOUND 100-48C

AUDIOMATIC CORPORATION 915 Westchester Ave., Bronx, N.Y. 10459 (212) LU 9-3500/Cable: AUDIOMATIC

8-TRACK HIGH SPEED
IN-CARTRIDGE
DUPLICATOR _

PRICE: STM-1600 MASTER $1950.00

MASTER & SLAVE SHOWN & ONE
OPERATOR WILL DUPLICATE UP TO

— -~ 480 CARTRIDGES PER 8-HOUR
STM-1610 (SLAVE MODULE) SHIFT.

WRITE OR PHONE FOR THIS AND OTHER EQUIPMENT.

\NTRODUCING

SPECIAL FEATURES

o 8 TIMES NORMAL PLAYING TIME

o AUTOMATIC STOP ON ALL UNITS

e FOOTAGE COUNTER ACCURATE
T0 1 SEC.

e UP TO 10 COPIES SIMULTANE-
OUSLY

o NAB STANDARD EQUALIZATION

o MINIMUM 45 db CROSSTALK
REJECTION

o ALL TRACKS RECORDED SIMUL-
TANEOUSLY

STM-1610 SLAVE. . $1345.00

810

ELECTRONICS

WILMINGTON,
TELEPHONE AREA CODE 302-652-1303

EAST 13 TH STREET

DELAWARE 19801

the existence of more than one tape
department within the same store.
Some outlets are even setting up
separate tape boutiques within their
home electronics department.

Specialty outlets, always strong
on brand name high-end goods,
are moving toward establishing a
price as well as quality image. The
independent dealer is also changing,
often placing a random selection
of tape goods throughout the store
with a sound room.

Independents are also moving to
a broader selection of goods, of-
fering demonstrations and holding
special tape clinics.

The ways in which dealers are
moving more closely together in
tape/audio are type of merchandise
handled, space allocation and floor
display, and advertising.

In merchandise, the most notice-
able trend is toward components
and high-quality tape decks in all
configurations. Specialty outlets
have always carried this kind of
merchandise, but this is a relative-
ly new area for mass merchandis-
ers, department stores and inde-
pendent dealers.

Most store buyers agree that if
they have not already switched
emphasis from compact audio
products to components, they will
be making the switch soon,

In tape, buyers say the trend is
moving toward the better quality
decks 1n 8-track and cassette and to
cassette/radio  combinations  in
portables.

Four-channel is an example used
by many dealers to emphasize the
growing similarity between all
tape/audio retailers. Though spe-
cialty shops were the first that car-
ried quadrasonic models, mass
merchandisers, department stores
and independents are now featuring
4-channel and displaying it promi-
nently.

In space allocation and floor
display, tape/audio retailers are
also using similar methods.

Mass merchandisers are often
creating separate sound rooms for
their tape/audio products. Kor-
vettes is one chain which has been
successful with this type of ap-
proach, creating almost a “store-
within-a-store” situation. Depart-
ment stores, like Macy’s, are keep-
ing their leased tape/audio depart-

(Continued on page 33)

Roberts Out
Of Tape Mart

LOS ANGELES—Roberts, man-
ufacturer of high-end tape record-
ers, has phased out of the audio

industry, according to a spokesman

from Rheem Manufacturing Co.,
the parent firm.

The line, which included open
reel, cassette and cartridge units,
has been sold to several major re-
tailers, including White Front.
Roberts will maintain its warranty
program for a short time.

According to a corporate execu-
tive, Rheem decided to discontinue
its line of audio products after its
major Japanese supplier, Akai
Electric Co., Ltd., recently opened
its own operation in the U.S.

Roberts had earlier entered into
an agreement with Akai that would
have allowed certain Akai tape
products to be sold in the U.S.
under both the Roberts and Akai
brand names (Billboard, July 3).

“It became increasingly diffi-
cult to market under certain con-
tractual agreements,” explained
the executive. “Just like it is be-
coming more difficult for an
American company to exist in the
U.S. market competing with off-
shore manufacturers now estab-
lishing companies in the U.S.”

éTage
Cartridges

(Based on Best Selling LP's)

This  Llast
Week Week Title, Artist, Label (Duplicator) (8-Tr. & Cassette Nos.)

1 2 IMAGINE
John Lennon, Apple (8XT 3379; 4XT 3379)

2 1 EVERY PICTURE TELLS A STORY
Rod Stewart, Mercury (M(C 8-1-609; MCR 4-1-609)

3 3 SHAFT
Soundtrack/1saac Hayes, Enterprise/MGM (EN8-2-5002; ENC 2-5002)

4 4 SANTANA
Columbia (CA 30595; (T 30595)

S 5 TAPESTRY
Carole King, Ode ‘70 (A&M) (8T 77009; (S 77009)

6 8 TEASER & THE FIRECAT
Cat Stevens, A&M (8T 4313; (S 4313)

7 7 CARPENTERS
A&M (8T 3502: CS 3502)

8 6 EVERY GOOD BOY DESERVES FAVOUR
Moody Blues, Threshold (M24805; M24605)

9 9 RAM
Paul & Linda McCartney, Apple (8XT 3375; 4XT 3375)

10 10 WHO'S NEXT
Who, Decca (6-9182; (73-9182)

11 11 BLESSED ARE . . .
Joan Baez, Vanguard (186571; 156571)

12 12 BARK
Jefferson Airplane, Grunt (P8 FT 1001; PKFT 1001)

13 13 BARBRA JOAN STREISAND
Columbia (CA 30792; €T 30792)

14 14 SOUND MAGAZINE
Partridge Family, Bell (Ampex MB86064; M56064)

15 15 (For God's Sake) GIVE MORE POWER TO THE PEOPLE
Chi-Lites, Brunswick (Ampex M 84170; M 54170)

16 16 MASTER OF REALITY
Black Sabbath, Warner Bros. (Ampex M82562; M52562)

17 17 JESUS CHRIST, SUPERSTAR
Various Artists, Decca (6-6000; 13-6000)

18 20 RAINBOW BRIDGE
Jimi Hendrix/Soundtrack, Reprise (Ampex M82040; M52040)

19 19 ARETHA'S GREATEST HITS
Aretha Franklin, Atlantic (Ampex M88295; M58295)

20 21 WHAT'S GOING ON
Marvin Gaye, Tamla (T81310; M75310)

21 22 CAHOOTS
Band, Capitol (BXW 651; 4XW 651)

22 24 GOING BACK TO INDIANA
Jackson 5/TV Soundtrack, Motown (M 742 F; M 742 Q)

23 18 MUD SLIDE SLIM AND THE BLUE HORIZON
James Taylor, Warner Bros. (Ampex M82561; M52561)

24 29 HARMONY

Three Dog Night, Dunhill (GRT & Ampex 8022-30108; 5022-30108)
25 23 DONNY OSMOND ALBUM

MGM (GRT 84782; 54782)
26 38 WELCOME TO THE CANTEEN

Traffic, etc., United Artists (U8323; K0323)
27 26 AQUALUNG

Jethro Tull, Reprise (M8 2035; M5 2035)
28 31 GRATEFUL DEAD

Warner Bros. (Ampex M81935; M51935)
29 30 SURF'S UP

Beach Boys, Reprise (Ampex M86453; M56453)
30 25 5th

Lee Michaels, A&M (8T 4302; (S 4302)
31 28 THE SILVER TONGUED DEVIL & |

Kris Kristofferson, Monument (GRT 830679/530679)
32 48 CHER

Kapp (Ampex MB83649; M53649)
33 27 A SPACE IN TIME

Ten Years After, Columbia (not available)
34 33 POEMS, PRAYERS & PROMISES

John Denver, RCA Victor (P8S 1711; PK 1711)
35 37 TEA FOR THE TILLERMAN

Cat Stevens, A&M (8T 4280; (S 4280)
36 36 CHICAGO TRANSIT AUTHORITY

Columbia (1810 0726; 1610 0854)
37 39 TRAFALGAR

Bee Gees, Atco (Ampex M87003; M57003)
38 35 STICKY FINGERS

Rolling Stones, Rolling Stones {M859100; M559100)
39 44 NEW RIDERS OF THE PURPLE SAGE

Columbia (CA 30888; (T 30888)
40 40 HOT PANTS

James Brown, Polydor (8F 4054; (F 4054)
41 34 LIVE IN CONCERT

James Gang, ABC (GRT & Ampex 8222/733; 5022/733)
42 32 ONE WORLD

Rare Earth, Rare Earth (R-8-1520; R-75520)
43 46 FIREBALL

Deep Purple, Warner Bros. (Ampex MB82564; M52564)
44 41 CLOSE TO YOU

Carpenters, A&M (BT 4271; (S 4271)
45 43 4-WAY STREET

Crosby, Stills, Nash & Young, Atlantic (Ampex M82-902; M52-902)
46 49 LIVE AT FILLMORE EAST

Aliman Brothers, Capricorn {Ampex M82-802; M52-802)
47 42 ARETHA LIVE AT FILLMORE WEST

Aretha Franklin, Atlantic (Ampex M87205; M57205)
48 47 UP TO DATE

Partridge Family, Bell {Ampex 86059; 56059)
49 45 ANOTHER TIME, ANOTHER PLACE

Engelbert Humperdinck, Parrot (Ampex M 79848; M 79648)

50 — | THINK WE'RE ALL BOZOS ON THIS BUS
Firesign Theater, Columbia (CA 30737; (T 30737)
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Cartridge TV

FirstCTVFestViewsProgramsFrom22Firms

By RADCLIFFE JOE

NEW YORK-—More than 75 programs
especially created for the cartridge TV
medium were screened by some 22 CTV
software producers using Sony and EVR
players at the First Video Cassette Pro-
gramming Festival held recently at  the
Commodore Hotel.

Producer/exhibitors at the show which
was officially opened Oct. 15 by Dr. Peter
Goldmark, retiring head of CBS Labora-
tories, and developer of the CBS EVR
Teleplayer, included Motorola Systems;
CBS Electronic Video-Recording  Division:
the EVR Partnership. London; Mainichi
Broadcasting of Japan; Bellevue Pathe of
Canada; Ayerst Laboratories; Videorecord
Corp. of America: the Heart Assn.; Grove
Press, The American Bankers Assn.; Shell
Oil; and General Mills and Fleischmann’s
Yeast, among others.

Over 200-plus delegates and visitors saw
programming which spanned the spectrum
of education, training and marketing, and
included such titles as Motorola’s prize-
winning, “Shoot Don’t Shoot,” “Disturbance
Calls” and “Effective Decisions.” from its
police training program; “Apollo 15—Ride
On The Moon,” from CBS; “The River
Must Live,” an ecology-oriented program
from Shell Oil, Grove Press’ “Evergreen
Review” and “Cancer in the Early Stages™
by Mainichi.

The festival, sponsored by Knowledge
Industry Publications, Inc.. also featured sev-
cral workshop sessions and panel discus-
sions with such leading industry spokesmen
as Anthony Palms, director of marketing.
I'ime-Life Video; Lawrence Hilford, vice
president/general manager, Columbia Pic-
tures Cassettes, Dr. Stanley Gabor, asso-
ciate dean, School of Continuing Education,
New York University; Robert B. Walker.
director, videoplayer systems manufactur-
ing, Warwick Electronics: Peter  Ryan,
Motorola Systems and Warren Bahr, execu-
tive vice president. Young & Rubicam Ad-
vertising.

Varied Conferences

Subjects discussed included, “The Crea-
tion of Programming: Making Your Own
Audience,” “Communication—Art or Busi-
ness,” “The Video Cassette Muarket,” “Cas-
settes and Education,” “Program Marketing
and Finance,” "Cassettes and Alternative
Distribution Systems,” and “Program Pro-
duction and Design.”

Workshop panelists explored arecas of
problems and opportunities which present
themselves in designing and producing pro-
grams for the vidco cassette medium. They
Jooked at the video communications en-
vironment which CTV programmers and
marketers will eventually encounter, i.e.:

CATV. satellites, GCTV. broadcasting and
specialized common carriers.

Also discussed were the capitalization
of program production and distribution. and
an analysis of cassette sules and rental mar-
kets and strategies.

In discussing these areas. the panelists
looked at the fcasibility of special interest
advertising, ways and mecans of absorbing
network costs, defining affinity groups.
industrial and institutional applications, in-
home consumers, direct mail. libraries and
distribution  systems.

Hardware Surveyed

Among the programs which stirred up
most audience interest was the panel dis-
cussion on “Hardware Systems.”

Speakers on this panel were Walker Hil-
ford; George Griswold, Jr..  American
Telegraph and Teclephone: and Bernard
Browne, Ayerst Laboratories,

Walker noted that the ideal home car-
tridge TV unit would be one that would
be no lurger that a good hi-fi tape recorder;
had playback and record features, would
be serviceable in the home, cost less than
$100; would be a part of every manufac-
turer’s product line; play programs that are
as easily accessible to the consumer as
audio cartridges and cassettes, and not
licensed by any government agency.

The Warwick Electronics executive

would not disclose whether his company
was working on such a system. and ad-
mitted that no present unit meets all these
standards.

However, he predicted that such a system
would cventually be developed.

Looking at the problem of standardiza-
tion within the fledgling industry, Walker
said, I find no precedent which dictates
that standardization is necessary for suc-
cess. However. we do need standardization
of terminology for the performance descrip-
ticn of the players.

“The decision as to which device is best
for his needs should be left to the con-
sumer. He should. however. have fair and
consistent means of comparing that which
is available.”

Hilford stressed that his company will
avoid aligning itself with any individual
hardware manufacturer. but would instead
offer its product on all available systems.
He pointed out. however, that because of
the greuater program capacity of tape sys-
tems. Columbia Pictures would urge the use
of tape systenis with record cupabilities.

Hilford also stressed the need of porta-
bility of product. which. he said. was im-
portant to his company because his sales
programs were based on direct customer/
salesman contact; and, as a result. the sales-
man must be able to carry the player.

CPS Sells Series on

3M, Sony

Green Eye-Shades Survey

Executive Techniques

NEW YORK — Columbia Pic-
tures Cassettes will market a series
of executive level training courses
through the cartridge TV format
—designed to enable managers to
apply the latest instruction tech-
niques to their own organizational
problems.

According to Lawrence Hilford,
vice president and general man-
ager of CPC, the series, titled
“Turning Management On,” is the
first of a program of workshops,
coordinated by his company with
the help of leading business school
professors. The courses will be

Mills, Humperdinck,

Jones Gain Foothold

LONDON-—Management Agen-
cy & Music, the company operated
by Gordon Mills, Tom Jones and
Engelbert Humperdinck, has ac-
quired Crosby Audio Visual Pro-
ductions in a move to gain a foot-
hold in the forthcoming video-
cartridge market. MAM has al-
ready announced plans for the de-
velopment of a large commercial
complex off Trafalgar Square
which would house a legitimate
theater. In another expansion
move, MAM has formed a the
atrical production company, Wham
F.ptcrprlscs, which could tie in
with the CTV firm.

played through available CTU

hardware.

Speaking at the first Video Cas-
sctte Programming Festival held
Oct. 14-15 at the Commodore
Hotel, Hilford said the workshops
permit highly participative and
profitable learning.

“Managers will actually partici-
pate in discussions with the noted

professors who appear on the cas-
scttes, gaining new insights for
action within their own organiza-
tion from involvement in usual
case studies und other modern
training techniques,” Hilford points
out.

Subjects covered in the first
series of workshops include inter-
departmental conflict, meetings,
decision-making, motivation, plan-
ning, organizational change and
management budgeting.

The project, which will be
headed by Roger Golde, a recent
project director for President Nix-
on’s Advisory Council on Execu-
tive Organization, utilizes the ser-
vices of professors Larry Greiner.
Jay Lorsch, Alan Sheldon, Hugo
Uyterhoeven and Paul Vatter of
the Harvard Business School; pro-
fessor L. Richard Hoffman of the
University of Chicago Business
School, and professor Robert
Sprouse of the Stanford Business
School.

Goldmark Defends Production Lag

NEW YORK—Peter Goldmark
developer of the EVR Teleplayer,
feels there is nothing unusual about
a time lag between the concept of
cartridge TV and the actual pro-
duction of the units.

Speaking at a specially con-
vened press confercnce to mark

Videocassette Firm

HOUSTON—Illuminati, a new
corporation, has been formed here
to produce videocassette tapes.
Principals include Ken Branam,
formerly creative director at Good-
win, Dannenbaum, Littman and
Wingfield advertising; Miss Grady
Porter, once national ad director
for Slenderbolic; and Fred Mirick,
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