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EDITORIAL

sounding board.

industry.

NARM’s 14th annual convention at the Hotel Amer-
icana, Bal Harbour, Fla., opens against a backdrop of
industry change and flux. Virtually every segment of the
record business—from manufacturer to wholesaler to
retailer—as well as the music publisher and artist facets
of the industry, are in a period of change and develop-
ment, At such a crucial period, it is fortunate that in-
dustry leaders and participants have the opportunity to
attend such an all-embracing forum which serves as a

Many questions having to do with the immediate
and long-range future are being mulled by many in the

Which way will the prospering manufacturer go? Will
he take the path of independent distribution, or decide

to go via a conglomerate, or through branches?

What is on the horizon for the wholesaler? In this
area it appears that a battle of the giants could be
developing, with more warehouses opening up and dis-
tributors and rack jobbers competing with increased ser-
vices. Guideposts along the way are such developments
as Musical Isle’s expansion moves (see separate story)
and the recent sharpening of RCA Records distributing
operation via additional satellite warehouses (Billboard,
March 4).

What is in store for the retailer? It is no secret that
the past several years has seen a burgeoning of an en-
thusiastic, bullish retailer, operating full-inventory outlets
in shopping malls and other high traffic centers across
the nation. As against this optimistic facet of the retail

NARM: A Forum to Reflect Vision, Change, Action

scene, there still exists the network qf small deale;s,
many of whom feel they are not getting sufficient in-

dustry attention.

TV? Print?

today.

What to do in the field of advertising and promotion?
Which media are most productive of sales? Radio?

What new profit areas may be opened up in overseas
areas? What are the coming musical trends?

What will happen in pricing of records?

How to cope with the inroads of pirates?

These are but a few of the questions, problems and
controversial areas facing the collective industry mind

It is a time for discussion and decision; a time for
straight thinking and leadership.

Fox Files $500,000 Suit Grossman Into 2-Month Sales Up
Vs. Duplicator Network  New Expansion

By RADCLIFFE JOE

NEW .YORK—Fifty-nine pub-
lishers of the Harry Fox Agency
have filed suit for about $500,000
in Maryland Federal Court against
a group of ‘duplicators alleged
with a coast-to-coast network of
operations.

The suit, filed by Fox’s attor-
neys, Abeles & Clark, culminates
several months of intensive investi-
gations by the firm.

Defendants include Deeds Elec-
tronic Co., of Maryland; Deeds
Music Co. Inc. of Delaware; Leon-
ard H. Lockhart, a Maryland at-
torney; Leonard R. Jackson, sev-
eral John Does, and Catherine W.
Deaver.

Plaintiffs in the suit include
Chappell & Co.; Acuff-Rose Pub-

Youth Vofer
Regisiration
Report

See Page 30

lications; Blackwood Music; Screen
Gems-Columbia; Hill & Range
Songs; WB Music Corp.; and other
companies. The suit charges that
the defendants conspired to deprive
plaintiffs of rights in copyrighted
musical compositions of which the
plaintiffs are proprietors.

The suit charges that the defend-
ants, in concert with numerous
other individuals, organized a na-
tionwide syndicate to engage ex-

{Continued on page 10)

By PAUL ACKERMAN

NEW YORK—Jack Grossman
is rapidly setting up a major record
merchandising complex under the
aegis of his firm, Jack Grossman
Enterprises. The executive, shortly
before taking off for Bal Harbour
to fulfill his duties as president of
NARM, stated he had signed a
lease for warehouse facilities and
offices at National Crossways In-
ternational Plaza, Woodbury, N.Y.

(Continued on page 6)

U.K. Steps Up Antipiracy
Drive; Bill to Parliament

By BRIAN MULLIGAN
Staff Member, Record & Tape Retailer

LONDON-—Moves to stamp out
the activities of bootleggers in
Britain have now reached the
Parliament.

If, as is expected, approval is
given to a bill now before the
House of Lords to amend the
Performers’ Protection Act, legisla-
tion enabling the courts to inflict
heavy fines and imprisonment

Tony Mottola / Superstar Guitar. On Project 3 label, new
super-seller (5062SD) starring America’s greatest pop guitar-
ist, Tony Mottola. Gavin Report ‘piks” in past three weeks.
Piks on stations throughout country. Sensational performances
on ‘“Love,” “Superstar,” “l Don’t Know How To Love Him,"
“Windy,” ‘Volare,” ‘“‘Spanish Harlem” plus 6 more in this

chart-bound, dynamite album.

(Advertisement)

could become law in about six
months.

The bill, proposed by Arts Coun-
cil chairman Lord Goodman and
seconded by Lord Shawcross, an
EMI director, has already been
given a first reading. It seeks to
increase the maximum fine for
making or selling records without

(Continued on page 72)

When Patti Dahistrom first signed with MCA Records’ Uni
label someone asked where she was from. Drawled the charm-
ing Miss D.: “Texas.” Said the questioner “Well, we're going
to try and give Texas something eise to brag about.” It won't
be hard. Patti emerged from the studio with an album of her
own compositions which has to be heard to believed. Soft songs.
Happy songs. Laid-back songs and songs which are so up-
front they lay you out! Be the first on your block to beat
Texas to the punch. Get ahold of Patti’s album and then brag Inc.
a little. (Uni 73127)
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—Bullish on Year

By MIKE GROSS & DAN BOTTSTEIN

NEW YORK—Record and tape
sales for the first two months of
1972 are moderately to substan-
tially ahead of the similar period
of the preceding year, according
to a check of sources nationally.

IST FRAGRANT
DISK TO UK.

LONDON—Polydoris
launching Britain’s first “frag-
rant” record with the release of
Melanie’s “Garden in the City”
next week. The sleeve depicting
a garden scene set against the
background of New York is
impregnated with the fragrance
of flowers.

Polydor told Billboard, “This
process has been feasible for
some time, but we have waited
until we had a sleeve which
lent itself to this treatment. The
fragrance is actually perfumed
oil and, previously, it had to
be sprayed over the surface.
But we found a company, Auto-
screen, which could silk-screen
the fragrance on the sleeve.”
Only UK. copies of the album
will contain the fragrance.

(Advertisement)

The outlook for the remainder of
the year is bullish.

David Rothfeld, divisional mer-
chandise manager of E.J. Korvette,
said that sales of records and tapes
for January and February were
substantially ahead of 1971. Roth-
feld pointed out that sales were
“exceptionally strong” in January,
“fair to good but not exceptional”
during the first three weeks in
February, and “good” during the
last week in February. Rothfeld
also noted that the top sellers dur-

(Continued on page 14)

Parley Probes
Selling Sounds

NEW YORK—Sounds that sell
are basis of the record industry,
but what is known about the
sounds that enjoy the greatest com-
mercial appeal?

“What are the most saleable
styles in Rock, Contemporary,
Country, Latin, Soul, Jazz? What
are the new trends in these cate-

(Continued on page 90)

“Don’t Turn Around”—or you might miss the sales and great
music on Black Ivory's already breaking Today album, “Don't
Turn Around” (TLP-1005) and the current single from it, “You
and 1" (T-1508), produced by Patrick Peter Adams. The Black
Ivory is Leroy Burgess, Stuart Bascombe, and Russell Patterson,
Perception/Today Records, a division of Perception Ventures,
(Advertisement)
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General News

EDITORIAL

during the year.

A Show to Support

The appeal for all Grammy Awards’ nominated finalists to
attend the Grammy TV show is no conventional organizational
statement from NARAS. Billboard agrees that the awards show is
an important, prestigious shop window for the over-all industry
and joins in wishing for a total turnout at the telecast, beamed
nationwide from New York for the first time on March 14.

The Grammy Awards show is the recording industry’s equiva-
lent of the Oscar or Emmy presentations and is probably more
competitive than either, considering the weight of product released

A Grammy is a genuine honor. It must be supported.

Diamond Eyes Symphonic Field

LOS ANGELES—A(fter his per-
sonal appearance tour lasting
through the end of summer, capped
with a quadrasonic sound perform-
ance this fall at the Greek Theater
here, Neil Diamond is withdrawing
from public appearances for per-
haps a year to launch the third
plateau of his music career—sym-
phonic music.

“This next stage is very impor-
tant to me . . . I want to do some
symphonic work with a large or-

S Grammy Galas Set to Swing

NEW YORK—Grammy Awards
ceremonies swing into high gear
on all five Record Academy
chapter fronts this week, climaxed
by a nationwide live telecast over
ABC from the Felt Forum on
Tuesday (14). Sixteen awards will

Award Fefe
For Ackerman

NEW YORK-—Paul Ackerman,
music editor of Billboard, will be
presented with the Third Street
Music School Settlement’s Annual
Award for Distinguished Service
to American Music at a luncheon
to be held in his honor on May
17 in the Plaza Hotel, New York.

The luncheon is sponsored by
the Recording and Allied Indus-
tries, and proceeds will be used to
provide scholarships to the Third
Street Music School Settlement for
children of underprivileged and
low-income families.

Proceeds from last year’s
luncheon, which honored Hal
Davis, president of the American
Federation of Musicians, provided
30 scholarships to the school.

Disneyland 7"
3373 RPM Line

LOS ANGELES — Disneyland
Records has discontinued its 45
rpm product and is launching a
new FS series of 7-inch records at
33%5 rpm. The new series has a
suggested retail of 49 cents and
includes four complete songs on
each record.

Among the 25 titles in the first
release of the new series are “Bed-
knobs and Broomsticks,” “The
Mouse Factory,” “The Aristocrats,”
“Mary Poppins” and “Bambi.”

be announced on the show; 28
more will be revealed at individual
chapter ceremonies following the
telecast.

Two chapters, Chicago and
Nashville, are holding parties hon-
oring the nominees on Tuesday
(7); Los Angeles and Atlanta are
wrapping up plans for their own
ceremonies on the night of the
telecast, while the buildup of top
talent for the TV show itself and
the ensuing Celebration Supper-
Dance in New York continues.

Set at press time (with more to
come) to appear as performers on
the telecast, hosted by Andy Wil-
liams, are the Carpenters, Bill
Evans, Isaac Hayes, B.B. King,
Gordon Lightfoot, Freda Payne,
Jerry Reed, Three Dog Night and
Tammy Wynette, plus the cast of
the musical “Godspell.” Appearing
as presenters will be Kris Kristof-
ferson, Loretta Lynn, Henry Man-
cini, Anthony Newley, Ed Sulli-
van, the Temptations and Conway
Twitty.

The  post-telecast additional
awards in the Statler-Hilton Hotel
will feature Bobby Rosengarden’s
band, while in Hollywood Pat Wil-
liams will conduct the orchestra
for the awards banquet at the Cen-
tury Plaza Hotel, where members
and guests of the chapter will also
see the telecast over closed-circuit
at the time it is being presented.
Program chairman Dave Pell is
currently lining up entertainers
and presenters who will hand out
Grammys to those winners of
the non-telecast categories who will
be present in Los Angeles.

Atlanta Party

Atlanta members of NARAS
will be watching the telecast on
a dozen receiving sets spaced
throughout the Standard Country
Club. The evening will begin with
Glenn Miller nostalgic music by
the Singers and Swingers, followed
by dinner, and climaxed by the
telecast, announcements of addi-

EDITORIAL

vation, operators say.

plants.

regions.

heartily support this.

Defective Singles Hurt

One-stops and jukebox programmers are screaming about the
widespread problem of defective singles, some believing it has
reached crisis proportions. (Please see separate stories on defec-
tive singles in Jukebox Programming section.)

While suppliers will of course credit jukebox operators for
defectives just as retail stores will make good on complaints from
customers, the problem with jukebox people is different.

A hit single with a poor lead-in groove or any of apparently
dozens of other possible defects, creates a trouble call for a juke-
box operating compnay. It often costs at least $14 to send a me-
chanic to a bar or restaurant, but the cost in mileage and labor
can run far beyond this. Trouble calls are just part of the aggra-

We are publishing this week a gallery of photographs showing
various defects in singles. Brand identification in the pictures is
obliterated because any given hit single may be pressed by various

Thus, a hit record may be defective in only one region while
quantities of the same record play perfectly on boxes in other

Moreover, jukebox industry people report that the problem
is so universal no brand is blameful—or blameless.

Several jukebox industry spokesmen have suggested the for-
mation of a liaison committee to study the problems and we

tional awards and dancing to Ray
McKinley’s Orchestra.

At Chicago’s Marriot Hotel,
Smokey Robinson will host and
the Second City cast will act as
masters of ceremonies. The c¢n-

(Continued on page 10)

By CLAUDE HALL

chestra and, in order to do this, I
will have to study music theory
and composition. I want to develop
as an artist. I want to write a great
symphony. The mere thought of
just doing songs for the next 10
years is not enough.”

Diamond, currently hard at work
on his next Uni Records album in
Sound Recording Studios here, said
that he would also like to write a
Broadway musical—the whole
thing, book, music, lyrics—but this
project may take him another three
years to complete.

His European tour starts May
22 and ends June 22, but his tour
activities will also include a series
of performances in the U.S. The
big finale at the Greek Theater is
reportedly a first for a concert of
this type. Diamond’s concert sound
system has been supplied by Stanal
of Kearney, Neb., the past two

VidExpo to Explore
Systems’ Potential

NEW YORK—The potential of
video medium systems in manage-
ment, education, vocational train-
ing, industry and finance will be
explored at VidExpo 72, Bill-
board’s Second International Car-
tridge TV, Videocassette/Disc Con-
ference and Exhibits, scheduled for
Aug. 21-24 at the Hotel Roosevelt.

The conference, which is being
sponsored by the Billboard Group
and VidNews (formerly Cartridge
TV News Digest), is designed as
a marketing, user-oriented meeting.

Among the speakers who have
agreed to address the various work-
shops so far are: Max Fuller, di-
rector of training, Maytag Corp.;
Richard Van Deusen, audiovisual
manager, Prudential Insurance Co.;
James Damon, manager, audiovis-
ual/broadcast/design services, IBM
World Trade Corp.; John W.P.
Mooney, general manager, High
Fidelity Cable Television; Edward
di Sciora and Walter Dahl, Port
Washington (N.Y.) Public Library;
and Herbert Wolf, assistant vice
president, corporate communica-
tions New England Life Insurance
Co.

National Expositions Co. will
handle the exhibit area of VidExpo
72, which will feature hardware
systems now being, or about to be

Grobart Sells
Chain Shares;
Opens Agency

LOS ANGELES—Art Grobart,
veteran marketer in various phases
of the wholesale and retail record
business, has been bought out by
his partners in the 10-store Califor-
nia state chain of Discount Record
Center stores and will shortly open
a consultant and advertising busi-
ness.

Grobart left Decca, with whom
he had been employed since 1939,
to open his first store here in 1961,
partnered with Sammy Ricklin,
longtime record one-stop operator.
The chain has since expanded to
five greater Los Angeles stores,
with individual stores in Santa Bar-
bara, Fresno, LaMesa, San Diego
and Montclair. The chain, which
was managed by Grobart, became
well known for its innovative con-
cepts in marketing.

Grobart sold his SO per cent in-
terest to AK Enterprises, corporate
entity in various phases of the disk
business headed by Ricklin and Sid
Talmadge, veteran distribution fig-

(Continued on page 4)

marketed, and software program-
ming and distribution systems.

VidExpo 72 is an outgrowth of
the first cartridge TV conference
held in Cannes, France, last spring.
That convention drew some 600 in-
dustry executives from 31 coun-
tries.

The Billboard Group includes
Billboard Magazine, Merchandising
Week, Photo Weekly and High Fi-
delity in the U.S., Record & Tape
Retailer in England, Discografia
Internazionale, Italy, and Billboard
Japan/Music Labo, Tokyo.

years and last year’s Diamond con-
cert at the Greek Theater was in
stereo. This year, the sound equip-
ment will allow fans attending the
concert to hear the event live in
quadrasonic sound. And the concert
will be taped for possible record
release, Diamond said. Diamond
is managed by Ken Fritz.

Last week, Diamond was in
Sound Recorders working on a
tune called “High-Rollin® Man.”
Tom Catalano was producing the
tune, Armin Steiner was engineer
on the session. Musicians included
Hal Blaine, drums; Larry Knechtel,
piano; Louie Shelton, guitar; Rich-
ard Bennett, guitar; and Gary Cole-
man, percussion. These men were
among those on Diamond’s “Tap
Root Manuscript” album, a mil-
lion-selling LP, and, in fact, are
used frequently on his sessions. As
of last week, Diamond had not yet
written the lyrics to the tune. Us-
ing a hand mike, much as he might
on stage, he stood behind the con-
trol board in the studio beside
Steiner singing bits and pieces im-
promptu of the song that he had
in his mind while the musicians in
the outer recording chamber
worked and re-worked on parts of
the melody, seeking “the feeling”
that Diamond hears but which can-
not be transmitted into notes on
paper. Catalano has the melody
laying across the panel of the con-
trol console, but doesn’t look at it;
the musicians, Catalano, and Dia-
mond already seem to know it by
heart. When the session ends, the
rhythm track is still unfinished.
But Diamond said he was ‘*‘close”
and the next. recording session
would pin it down.

“Studio time is a learning proc-
ess. Studio work has always been

(Continued on page 10)

Musical Isle Bows
Expansion Drive

NEW YORK—Musical Isle of
America, merchandising division of
United Artists, is launching a
major expansion drive involving
all six of its current locations.
Keyed to the drive into new busi-
ness areas is the establishment. of
a new national buying operation,
to be helmed in St. Louis by Nor-
man Hausfater, who doubles as
general manager of Roberts Rec-
ord Distributing Co. in St. Louis.
Roberts is one of Musical Isle’s
owned network of independent
distributors. Norman Weistroer,
vice president and general man-
ager of Musical Isle, is also based
in St. Louis and will be working
closely with Hausfater on the
project.

Hausfater pointed out that Mu-
sical Isle racks close to 10,000 lo-
cations in more than 20 states. In
addition, the company owns Lei-
sure Landing, a retail chain in
Louisiana.

Musical Isle operates out of Chi-
cago, Memphis, Kansas City, New
Orleans and San Francisco, in ad-
dition to St. Louis. The Kansas
City branch is a satellite depart-
ment of the St. Louis headquarters.

“Our aim in central, national
buying,” said Hausfater, “is to
increase the business for our own
locations of course, and to build
sales for the manufacturers as well.
We can provide coordination and
control of our locations through
the home office. We know the
potential of each market and, of
course, we are also aware of the
constantly shifting tastes in each
of those markets.

Branch Interaction

"Our hot lines between branches
are constantly in action, trading
information and product and mar-
ket conditions. With the kind of
knowledge we can gather and have
at our fingertips, we can become

(Continued on page 4)

NMC Ogles Natl. Tape Distrs.

MILWAUKEE — NMC Corp.
Oceanside, N.Y., has an agree-
ment in principle to acquire Na-
tional Tape Distrs., rack-jobbing
entity based here.

Matt Betley, NTD president, and
Jesse Selter, NMC president, an-
nounced the agreement Wednesday
(1). If the deal is consummated.
NTD stockholders will receive .05
of a share of NMC common stock.

The agreement, subject to ap-
proval by the directors and stock-
holders of both firms, calls for
NMC to issue an aggregate of
110,000 shares of its common
stock for the assets of NTD and
NMC will assume all liabilities of
NTD except for certain contingen-
cy claims. The pact calls for NMC
to deliver to NTD 70,000 shares

with the remaining 40,000 shares
to be placed in escrow, pending
satisfaction of NTD representa-
tions and warranties, both Selter
and Betley stated.

NTD has branches in Los An-
geles, Dallas, Houston, Oklahoma
City, Milwaukee, Linden, N.I.
and Atlanta, servicing over 2,000
retail accounts with records, tapes
and accessories. The firm was
started in the late ’50’s by Jim
Tiedjens.

More Late News
See Page 90
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Far Out Sues To End Burdon Pact

LOS ANGELES — Far Out
Prodns., production office here
headed by Steve Gold, and Eric
Burdon, one of his clients, have
filed suit in Superior Court here
against MGM records and Metro
Goldwyn Mayer, seeking over $1
million damages and out of their
MGM recording pact.

Complaint claims that MGM
entered into a recording pact with
Far Out and Burdon Jan. 1, 1970,
which pact called for MGM to
purchase record jackets for Bur-
don’s recorded performances from
the production firm. Between Feb.
1, 1970, and Sept. 30, 1971, suit
charges that MGM purchased
600,000 jackets, failing to pay for
300,000 jackets.

Suit charges that failure to pay
for jackets by Oct. 15, 1971, ter-

minated Burdon’s performance
agreement with MGM. Suit states
that MGM has interfered with
Burdon’s attempt to sign with an-
other label. Suit further charges
that MGM has interferred with
ords to distributors; 2) failed to
promote and advertise Burdon’s
records; 3) “purposely harmed” and

“destroyed” sales of Burdon’s rec-
ords; and failed to distribute Bur-
don’s recorded perforniance on
tape.

An invoice, filed with the court,
shows that 304,000 jackets were
shipped to two different locations
by Far Out Prodns., at a cost of
85 cents per jacket.

Weston/Stafford Form Label

LOS ANGELES—Paul Weston
and Jo Stafford have joined the
small list of artists opening their
own maijl-order labels. The Wes-
ton-Stafford company is called
LSM Industries and has just re-
corded “Jonathan and Darlene
Edwards in Paris.”

Chappell Into Gospel
With Nashville Signing

NEW YORK—Chappell & Co.
will mark its first major move into
the gospel music field via a world-
wide print agreement with Nash-
boro Records’ publishing company,
Excellorec Music.

The agreement with the Nash-
ville-based Excellorec, publishing
affiliate of one of the largest black
spiritual labels in the world, in-
cludes an enormous catalog of
gospel and blues classics. Included
are such standards as Slim Harpo’s
“Rainin’ in My Heart” and “I'm a
King Bee,” and Maurice Williams’
“Little Darlin’.”

The Nashboro complex, whose
family of seven labels is headed by

Monarch Mig.
Files Suits

LOS ANGELES—Monarch Rec-
ord Mfg. here has filed two suits
in Superior Court here, seeking
payment of bills, allegedly past due
for manufacturing services.

The first suit seeks payment of
$87,023.31, which the complaint
charges is an open book account
over two years past due.

The second suit seeks payment
of $39,492.79, allegedly due for
manufacturing services, and an
additional $1 million in exemplary
damages against Happy Tiger rec-
ords, Wayne M. Hoffman, Rich-
ard Pierce, Eugene Crew and Fly-
ing Tiger Lines, Inc. The com-
plaint charges that the corporation
was under-capitalized, heavily in-
debted to creditors and not operat-
ing in compliance with the Cali-
fornia corporation code. The suit
further charges the label was a
conduit for conduct of the de-
fendants’ personal business and
was used to avoid individual
liability.

FACILE VOTER
REGISTER BID

Billboard has arranged with
Frontlash, a voter registration
organization, to send registrars
on request to any music in-
dustry office in California and
sign up eligible voters. Cali-
fornia is one of the states which
permits on-the-spot registration.

Music companies that wish
their staff registered to vote at
work may contact Frontlash in
Los Angeles by phoning Jim
Wood at 381-5611 and in
San Francisco by phoning Dave
Jessup at 986-3585.

Registration at 9000 Sunset
Blvd., the building which houses
Billboard and many other Los
Angeles music offices, will take
place at the Security Pacific
Bank branch in the lobby on
Friday, March 24, throughout
banking hours.

4

Nashboro, Creed and Mankind, has
a roster of artists and writers in
the r&b, pop and gospel areas, in-
cluding Freddie North, Z.Z. Hill,
Clara Ward and the Famous Ward
Singers, Doris Duke, the Swanee
Quintet, the Consolers, Rev. Cleo-
phus Robinson, Brooklyn Allstars,
and the B.C. & M. Choir.

In conjunction with Nashboro’s
recent release of LP’s, Chappell is
rushing out “God’s Love Is,” a de-
luxe folio containing Nashboro gos-
pel hits of 1971, including songs
by Rev. Robinson, Dorothy Love
Coates, Edna G. Cooke and Sul-
livan Pugh of the Consolers. This
initial book will be followed by a
complete program of sheet music
being organized by Tony Lenz,
Chappell’s merchandising director.

The agreement, concluded by
Charles Ryckman, sales manager
for Chappell, and Bob Tubert, pres-
ident of Excellorec, will be co-or-
dinated with the Chappell-Nashville
office, headed by Henry Hurt.

Musical Isle Drive

® Continued from page 3

a partner with the manufacturer
on specific product, particularly
work records. We set up coor-
dinated programs of newspaper
and radio advertising in the dif-
ferent markets and insure maxi-
mum exposure of the product in
all our locations.”

Musical Isle, through its new
buying structure, is also mapping
expansions of activity, not only
in albums alone, but in singles and
tapes, and accessories as well. The
firm is currently involved in a
standardization of its entire acces-
sory line, in the belief that simpli-
fication of inventory and stocking
procedures could produce a sizable
upswing of sales.

At least one additional major
location is expected to be opened
within a month, said Russ Bach,
vice president of Musical Isie in
the company’s headquarters in
Hollywood, and others are under
consideration for the future to pro-
vide an even broader geographical
spread of market coverage for the
firm.

Grobart Transactions

e Continued from page 3

ure. Grobart is opening Beverly
Hills offices as Arthur Grobart
Enterprises, which will be doing
consultation for the record indus-
try, and Advertising Communica-
tions Group, an ad agency which
will do radio advertising, produc-
tion of TV commercials and also
media buying for the industry.

Grobart started as a local sales-
man here for Decca in 1939, mov-
ing to assistant western division
manager before going to New York
for Decca, where he was national
sales promotion manager and later
national Gold Label classical man-
ager. He returned here in 1952 as
western division manager for Dec-
ca, the post he left to open his
first retail store.

The husband-wife duo previously
had two comedy LP’s on RCA un-
der the Jonathan and Darlene Ed-
wards name. On all the LP’s Wes-
ton plays bad piano and his wife
sings off-key, all within a very se-
rious musical frame.

Other mail-order labels in this
area are Sheba by George Shear-
ing, Creative World by Stan Ken-
ton and a label by the Four Fresh-
men out of Sepulveda, Calif.

According to Shearing, the
World’s Greatest Jazz Band is also
getting into the mail-order busi-
ness with a label in Manhattan.
Former disk jockey and network
TV host Les Crane is also reported
readying a label, with distribution
to come through Warner Bros.
Records.

Starday-King
Wraps Up Ross
Distrib Deal

NEW YORK—Mort Ross Pro-
ductions has wrapped up a dis-
tribution deal with Starday-King,
Inc. Under the terms of the agree-
ment, Starday-King will handle
American distribution of record-
ings for Ross' newly-formed Ca-
nadian Hopi label. All other
licensing agreements will be nego-
tiated by Hopi Records directly.

Artists presently under contract
to Hopi are James Robert Am-
brose, Artie Kaplan, Lana Can-
trell, Motherlode and Leigh Ash-
ford. Releases scheduled to be out
in two weeks are a single by Am-
brose which was produced by Mort
Ross, and a single from the Leigh
Ashford Group. Also due in the
near future are an album by Am-
brose, produced and arranged by
Teddy Randazzo, as well as re-
leases from Artie Kaplan and Lana
Cantrell. :

Prior to the formation of Hopi,
Ross headed operations at Rev-
olutions Records. At the com-
pany’s dissolution, several of the
Revolution artists transferred to
the Hopi label.

Brock Sues For
Pay, Furniture

NASHVILLE—RBIll Brock, long-
time producer and publisher here,
has filed two lawsuits against Black-
wood-Marshall Music, owned by
Ron Blackwood, James Blackwood
and Jack Marshall.

One suit, claiming a breach of
contract, calls for back pay. An-
other is a suit for payment on a
note for furniture.

The suits are filed in the Chan-
cery court of Chancellor Ned Lentz.
Attorney Howard Butler is repre-
senting Brock in the suit.

Brock contends he dissolved his
own publishing firm at the request
of Blackwood-Marshall and was
hired by the defendants to run
their publishing company.

Mayhams Collegiate

Distribution to IID

NEW YORK—International In-
dependent Distributors, of Fort
Lauderdale, Fla., has taken over
the national distribution of May-
hams Collegiate Records. Current
release on the label is “But the
Rock Rolls On” and “High Kicka
Zoomba Zoomba” by the Seaboard
Coastliners.

wwWw americanradiohistorv com

Executive Turntable

Marty Thau named vice president, a&r and operations,
Famous Music Corp., reporting to president Tony Martell. Thau
was one of the original staff members of Buddah Records and
for the last two years has been involved in independent produc-
tion. . . . Gerald E. Teifer named to head up Metromedia Music
publishing as president and general manager of the division. He
was previously president, general manager, RCA Music Publish-
ing and general manager CBS Muisic publishing.

- Y
TEIFER FIELDS

WILBURN KIERNAN

Joe Fields appointed vice president, marketing and merchan-
dising, Buddah Group. He was formerly sales and promotion
manager, Prestige, and was associated with Verve, London Rec-
ords, and Columbia Records. Fields’ previous Buddah position
has yet to be filled. . . . Buz Wilburn named executive vice presi-
dent, general manager, Chelsea Records, the newly formed Wes
Farrell Organization record label. He was formerly executive
director, a&r, Capitol Records, based in Los Angeles, joining that
company in 1965. He was previously associated with WSM
Radio, Nashville, and had his own artists management promotion
company. With Chelsea, he will be based in Los Angeles. . . .
Jack Kiernan named director, RCA Custom label marketing.
Before joining RCA in 1970, he was national sales manager,
Project 3 and was also associated with Kapp Records and the
Decca branch of MCA. Leon Sterling named administrator, press
and information, West Coast, RCA Records. He was recently
manager for the chain record store, Music Odyssey.

—

STERLING

PETZE WILLIAMS

Lennie Petze named North East regional manager Epic/
Columbia Custom labels, based in Waltham, Mass. He is a
former local promotion man for the label and was previously
associated with Transcontinental Distributors, Capitol Records

and Mercury.
* * X

Donald Williams named director, export sales, international
servicing, CBS Records International. He was previously man-
ager, export sales and international servicing, CRI.

* Kk *

Bob Glassenberg named in charge of campus activities for
Warner/Reprise Records, based in Los Angeles. He is a former
campus editor and assistant radio/TV editor for Billboard. Mike
Shavelson joined the Warner/Reprise promotion department,
based on the East Coast. He formerly held promotion positions
with Mercury and Buddah Records. . . . Tony Dalesandro named

(Continued on page 6)
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SPIRITIS BACK
AND MORE EXCITING
THAN EVER.
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e 3L Direct from our plant to you: Spirit’s latest album; ‘Feedback’’
Featuring Ed Cassidy, the man whose high-energy drums have
JOHN LOCKE always 2een the trademark of the group from the beginning. John Locke,
AMDTHE | the original Spirit member who plays a mean and brilliant electric/
STAEHELYBROS. o coustic piario.And the Staehzly brothers on bass and guitars,who bring
CHEIL!ELAUEII;LGSE beautiful en=rgy to Spirit’s pulsating, electrically-charged rhythms.
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Financial News

Disk Mfrs. Sued Over P’

LOS ANGELES—A federal dis-
trict court class action case, filed
here this week, asks that record
manufacturers shall in the future
be required to advise distributors,
duplicators and others mechanical-

Cash Wins Round 2

In Forest Fire Suit

LOS ANGELES—IJohnny Cash
has won the second round in a
lawsuit dating back to a California
forest fire nine years ago.

A Superior Court judge over-
turned a jury verdict which had
held Cash personally liable for the
fire which destroyed about 500
acres in Los Padres National
Forest.

The judge ruled that Cash was
covered by personal liability in-
surance which covered the $72,000
he was told by the jury to pay for
the fire, his legal fees, expenses
and. interest. The court ruling
awarded Cash a total of $108,000.

_ The insurance company has the
right to appeal the decision.

ly reproducing sound recordings
“by suitable means determined by
the court” of recordings which rec-
ord companies shall claim to be
fixed under federal law S 646 by
title and date.

Meri Grace, an unidentified
plaintiff, who stated in her com-
plaint that she is filing the action
on behalf of “‘herself and others
active in distributing and duplica-
tion, etc.,” charges that ABC,
A&M, Columbia, Atlantic, Capitol,
Buddah and Kama Sutra, Elektra,
Motown, Mercury, UA, GRT,
RCA and Vanguard and other
manufacturers unnamed should be
enjoined and restrained from mis-
labeling recordings with the en-
circle P. Suit claims practice mis-
leads her class in industry and the
general public.

Suit asks that defendants spe-
cifically identify every recording
that was “fixed” between Jan. 1,
1971, and Feb. 15, 1972, in order
that anyone seeking information as
to what is protected by the new law
can easily obtain such data. Suit
states that there is today no such
c%ntral information agency avail-
able.

Billboard

A BILLBOARD PUBLICATION
The International
Music-Record-Tape
Newsweekly

Billboard * 2150 Patterson Street ¢ Cincinnati, Ohio 45214
Please fill me in on your exclusive Radio-TY Programming coverage and
authoritative coverage of all phases of the international music industry first

thing every Monday.

[] 1 year $35
[] payment enclosed
[] bill me later

[ 3 years $75

] new ] renewal

above subscription rates for Continental U.S. & Canada
Please check nature of business

[0 1. Retailers of Records, Tapes
Playback Equipment

[] 2. Distributors, Operators, One-
Stops, Rack Jobbers

1 3. Radio/TV Management &
Broadcasters

] 4. Mfrs./Producers of Records,
Tapes, Equipment

] 5. Talent-Artists, Performers,
Agents, Managers

[] 6. Schools, Colleges, Libraries,

Audiophiles

{1 7. Music Publisher, Songwriter,

Unions

{7] 8. Writers, Reviewers, Newspapers

& Magazines

Other

(please specify)

Name

Company Address

City State & Zip

Type of Business Title #6199

Market Quotations

As of closing, Thursday, March 2, 1972

1971

Week's Vol.

Week's Week's  Week's Net

— High Low in 100’s High Low Close Change
Admiral 26% 8 1333 26% 21% 26%8 + 478
A&E Plastic Pak Co. 12% 3% 215 512 5 5Va Unch.
American Auto Vending  15% 678 303 15% 141 147 + %
ABC 66% 25 410 66% 6212 66% + 4
Ampex 2578 7 2017 10 9 9 —
Automatic Radio 14Va 5 211 8% 8 8 — %
ARA 167 117 595 165 162 16314 + %
Avco Corp. 20% 122 1696 19% 17% 19% + 1V
Avnet 1558 81/ 679 1414 1312 1312 — 3
Bell & Howell 65 32Ve 138 65 60%4 649 + 3%
Capitol Ind. 217 8 386 148 12% 13V )
(BS 557 30V 1626 543 5178 5434 + 2Vs
Columbia Pictures 17% 654 581 13% 12 13Vs + 14
Craig Corp. 9 2% 515 678 57 578 - Va
Creative Management 17% 7% 116 11Va 108 114 + 34
Disney, Walt 169Va 77 364 16912 165V 169V2 + 32
EMI 512 3 498 51/2 5% 5% Unch.
General Electric 662 5278 3569 59%4 58%3 6158 + 27
Gulf + Western 36% 19 978 3434 34 36 + 2
Hammond Corp. 1378 - 82 312 1034 102 MV, +
Handleman 47 245 33 3214 33% + 78
Harvey Group 878 3% 39 4% 412 4% - Va
Instruments ~ System 12% 4% 522 Ve 678 7% + V2
ITT 67%  4A57& 2758 64 612 612 — 2Va
Interstate United 1312 6 126 1178 11Vs N — %
Macke 1612 8% 385 162 15 1578 + 78
Matsushita Electric 237% 16V 5820 237 227 237 + 112
Mattel Inc. 52V 18% 785 31% 29% 2958 - Y%
MCA 33% 1734 494 33% 31% 33% + 1%
Memorex 79V2 19V, 4095 3312 28 28 — 42
MGM 2678 1512 145 20Vs 19V4 1914 - 7
Metromedia 35% 17% 222 3412 3334 35% + 1%
M 14134 958 669 14134 140V4 14014 Unch.
Motorola 98% 512 394 9612 91% 9612 + 3%
No. American Philips 3514 217 123 3478 3312 332 — 13
Playboy Enterprises 2378 16% 1568 237% 218 237% + 25
Pickwick International 45% 32 385 45% 4154 45% + 4%
RCA 4253 26 1714 42V 41/ 428 + Vs
Servmat 404 252 344 3134 30% 31% + 3
Sony Corp. 338 144 2784 32% 3178 32V — Va
Vendo 17V2 9% 79 1413 13% 13% -
Viewlex 127 5% 1682 12V 113 1134 - V2
Warner Communications  47%  257s 1991 47% 4454 45 - 1A
Wurlitzer 204 10V8 30 19 18% 1878 +
Zenith 547  36% 978 4914 47V 49V, + 112
Superscope 32% 98 489 18% 17V 17Va +
Tandy Corp. 49 44V 3611 49 44V 45 + 3%
Telex 22% 7% 1624 12 1134 123% + %
Tenna Corp. 112 FAA 147 678 6Va 6Va - 1
Transamerica 20% 14% 2239 20% 1934 2058 + Y%
Transcontinental 11 3 628 678 6% 678 + 3%
Triangle 22% 1434 233 18 17 18 + 12
20th Century-Fox 16 75 1422 16 14% 16 + 1

As of Closing, Thursday, March 2, 1972

. D D
OVER THE COUNTER* Week's Week's Week's

High Low Close
ABKCO Ind. 678 6la 6Va
Alltapes 3% 3 3l
Audiophonics 534 412 412
Bally Mfg. Corp. 393 38% 39%
Cartridge TV 36% 3214 3214
Data Packaging 9 7% 9
GRT Corp. 61/2 458 6Y2
Gates Learjet 14% 13% 13%
Goody, Sam 9% 8l 814
Integrity Entertain. 102 102 1012
Kirshner Entertain. 312 3 3

!

Week’s Week's Week’s

OVER THE COUNTER* High Low Close
Koss Electronics 15 14 14
Magnetic Tape Eng. 109 9 10
M. Josephson Assoc. 13Va 12V2 1212
Mills Music 152 152 1512
NMC 15% 14 15%
Perception Ventures 4V 3 3
Recoton 5% 458 4%
Schwartz Bros. 13 10% 10%
Telecor, Inc. 432 41V 432
Teletronics Int. 12% N7 17
United Record-Tape 4l 3 3

*Over-tne-counter prices shown are "'bid’* (as opposed to ‘‘asked”). Neither the bid nor the
asked prices of unlisted securities represent actusl transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of

compilation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Membere
of the New York Stock Exchange and all principal stcck exchanges.

Off the Ticker

Cost-cutting is turning Twen-
tieth Century-Fox Film Corp. into
a profit maker. The company re-
ported net 1971 profit of
$8,998,000, or $1.05 a share, in-
cluding extraordinary gains total-
ing $2.8 million, or 33 cents a
share. Extraordinary’ gains repre-

COMPARE YOUR GROUP INSURANCE
COSTS AND BENEFITS WITH THIS
MULTIPLE EMPLOYER PLAN

Serving Small and Large Companies in the Entertainment Industry Since 1965

Offering A

$50,000 Major Medical ® Life Insurance
Basic Hospital and Surgical Benefits ® AD&D

CURRENT ENROLLMENT PERIOD ENDS MARCH 31si.

Call or Write to:

The Enferfainment Industry Group Insurance Trust (TEIGIT)
551 Fifth Avenue, New York, New York 10017

(212) 867-4662
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sented the lease of old motion pic-
tures to television networks and the
sale of Fox’s 32 percent share in

Robbins Music Corp. to Metro-
Goldwyn-Mayer, Inc., during the
third quarter of 1971. ., ., . Morse
Electro Products Corp., Brooklyn,
N.Y., signed a $10 million loan
agreement with the Prudential In-
surance Co. of America, with $5
million being used to repay a $5
million 10% percent loan from
Prudential. The balance will be
used as working capital. The new
$10 million loan, due April 1,
1987, has a 9Y4 percent interest
rate, with an effective rate of 9
percent on the additional funds.
. . . Management of Allgemeine
Elekthicitaets-Gesellschaft (AEG-
Telefunken) said it will recommend
that the dividend for 1971 be cut
more than 35 percent from the year
before. Last June the payout
amounted to $1.685 on American
depositary receipts. AEG-Telefun-
ken is 11.69 percent owned by
General Electric Overseas Capital
Corp., a subsidiary of General
Electric Co., New York. In a ten-
tative report, AEG-Telefunken said
1971 profit fell considerably from
the equivalent of $28.9 million re-
ported for 1970. Sales in 1971 rose
10 percent to $3.1 billion. The
company attributed lower earnings
to increased costs, unsatisfactory
sales conditions and deterioration
of profit margins. AEG-Telefunken
said worldwide sales are expected
to rise about 6 percent this year.

Earnings Reports

Refail Giants
Show Profits

LOS ANGELES—Pickwick In-
ternational, Schwartz Brothers and
Integrity Entertainment (The
Wherehouse) all posted sales and
earnings gains.

PICKWICK INTERNATIONAL

3rd qtr. to

Jan. 31 1972 1971
Sales $36,691,663 $32,933,685
Net income . 1,840,799 1,479,809
Per share . 44 a.37

Nine-month

Sales 92,872,945 79,345,205
Net income 4,379,496 3,584,278
Per share 1.06 a.89

a—Adjusted for 3-for-2 stock split in
July 1971

SCHWARTZ BROTHERS
Year to
Dec. 31 1971 1970
Bales $19.901,341 $16,696,676
Net income 472,677 340,352
Per share .62 45
First Quarter

Sales 6,433,748 5,232,630
Net income 171,542 142,554
Per share 22 45

INTEGRITY ENTERTAINMENT

6 mos. to

Dec. 31 1971 1970
Net sales $ 3,665,630 $ 1,301,480
Per share .09 .02
Full dilution .09 .02

MEMOREX CORP.

Year to
Dee. 31 1971 1970
Sales $110,201,000 a$ 78,996,817
Net loss 13,390,000 b 3,183,000

Per share 83

a—Excludes $42,345,105 billed to ILC
Peripherals Leasing Corp., an affiliate.
h—Income. c—Restated.

WARNER COMMUNICATIONS
(Formerly Kinney Services)

Year to

Deec. 31 1971 b1970

Revenues $ 373,840,000 $ 300,949,000
Oper. income 41,211,000 34,098,000
Oper. per share 2.11 al.83
Net income 41,561,0 34,098,000
Per share 2.13 al.83
Full dilution 2.00 al.69

4th qtr. per share .55 .54
a—Fewer shares. b—For year ended
Sept. 30, 1970.

MATSUSHITA
ELECTRICAL INDUSTRIES

Year to
Nov. 30

Sales

1971

$3,075,718,000
Income 197,471,000
Special chg. d7,887,000
Nt. income c¢189,584,000
aPer share b2.18

a—Per American Depository Share.
b—Based on income before special
charge. ¢—Equal to $2.09 per ADS.
d—Losses on foreign exchange resulting
from changes in yen-dollar parity. e—Re-
stated to reflect changes in the yen-
dollar parity.

NMC Acquires
13 More Zody's

OCEANSIDE, N.Y.—NMC
Corp. strengthened its West Coast
business with the agreement to
handle the rack jobbing of records,
tapes and hi-fi accessories for the
additional 13 Zody’s stores. NMC
president Jesse Selter noted that
the Zody stores served by NMC
are now doubled.

NMC also rack jobs albums and
tapes for the Wallichs Music City
nine-store chain. Its retailing sub-
sidiary, L. & L. West, leases the
music departments of 37 White
Front stores in Oregon, Washing-
ton and California.

NMC, with the 13 additional
Zody departments, now serves ap-
proximately 420 retail accounts
from warehouses here, Detroit and
Gardena and Burlingame, Calif.

el970
$3,025,208,000
228,682,000

228,682,000
2.55

NMC OKAYS
STOCK SPLIT

NEW YORK—NMC Corp.,
record and tape rack jobber
and distributor, has authorized
distribution to shareholders of
one share of common stock for
each four outstanding, or a 5-
for-4 stock split payable April
14 to record on March 15.

The split will increase out-
standing shares to approximate-
ly 806,195 from 644,956.
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Alter four days of p|ay,

Bobby Sherman's new single is no.1
In request.

IFyou don't believe us, ask Tex Meyer

at WRITin Milwaukee -or ask Don Burns
at WKBW in Buffalo what's happening.

This record isa monster.
If you're hot on it you should be.
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General News

Fox Files $500,000 Suit
Vs. Duplicator Network

e Continued from page 1

clusively in the manufacture and
sale of bootleg recordings in the
form of tape cartridges.

It adds, “The syndicate system-
atically appropriates the most out-
standing recordings and extensively
reproduces them. These recordings
are being sold through the syndi-
cate for cash, at prices substan-
tially lower than the prices of legit-
imate tape recordings.

FAST

Top Quality
Meuman Lathe
Westrex 3D-|1 Head

STEREO

MASTERING
$25.00 per side/LP
$10.00 per side/7"

Metal parts also ovailable

AMERICAN MUSIC CORP.

123 Warer 5t
Sauvk City, Wisconsin 53583
{608) 5643-3304

selling records or
tapes by mail?

our automated plant
makes us the

most competitive

in the east.

write or call for our
mail order price list.

DISKMAKERS.
INC.

925 n. third street,
phila., pa. 19123
(215) 627-2277
(212)966-3158

the U.S.

Buyer.

(]

MIDWEST'S MOST COMPLETE ONE-STOP, RACK JOBBER AND DISTRIBUTOR
Orear 27,000 Square Feet of Acoord and Tape Know-how

“This,” the suit continues, “re-
sults in the material detriment of
the recording artist, recording com-
panies, music publishers and song-
writers, and damage to retailers
who sell legitimate recordings.”

The suit, which may have inter-
national implications as a number
of European publishing houses are
also named among the plaintiffs,
further charges that the syndicate
has utilized false addresses, and has
shifted operations through several
states from California to Maryland
in an effort to avoid detection.

Titles included in the suit in-
clude such present and past chart
riders as John Fogerty’s “Fortunate
Son,” “Proud Mary,” and “Run
Through the Jungle”; Burt Bach-
arach/Hal David’s  “Raindrops
Keep Fallin® on My Head” and
“What the World Needs Now”;
George Harrison’s “Bangladesh,”
"Here Comes the Sun” and “My
Sweet Lord.”

The defendants have 20 days in
which to answer the charges. The
suit was filed Feb. 28, 1972.

The suit represents the largest
number of publishers acting legally
as co-plaintiffs against unauthor-
ized tape duplicators thus far. Thir-
teen publishers filed against de-
fendants in the federal district
court in 1968 (The Billboard, Mar.
2). fifteen publishers filed against
two such defendants in Los Angeles
in 1969 (The Billboard, Jan. 4) and
twenty filed in Los Angeles against
fifty-one defendants in 1970 (The
Billboard, Mar. 21).

Grammy Galas

e Continued from page 3

tertainment will include perform-
ances by Grammy nominees Chase,
Donny Hathaway, B.B. King, and
Kris Kiristofferson plus Steve
Goodman, John Prine, Wilderness
Road and the Chicago Symphony
Brass Ensemble.

Nashville’s party in the National
Guard Armory will be emceed by
Ray Stevens, who will perform
along with Loretta Lynn, Mickey
Newberry, Freddie North, the
Statesman, Candi Staton, and Con-
way Twitty. There’s a possibility
that the Al Green Show will be
flown in from Texas for the
occasion.

LDTE

One of the largest, most
complete inventories of
45 rpm oldies in

All labels.. . hundreds of
hard-to-get items.

TO ORDER: Write: Attn.: Ron Warix,

List title and artist only,
state quantity desired. Complete
list furnished with first order.

SC| sound classics, inc.

5550 PROGRESS ROAD + INDIANAPOLIS, INDIANA 46241
317-247-84N

Singles

Studio
Track

By SAM SUTHERLAND

Intermedia Sound opened its
Boston studio only 18 months ago,
but during that period the studio
has succeeded in surviving the
pressures of an uncertain industry
and the growing pains of a new
studio,

While Boston has always been a
center of performing activity, only
recently has the studio business be-
gun to take hold there. Inter-
media’s experiences give evidence
of the possibilities that exist for
studios outside the handful of cities
generally considered centers of re-
cording activity. Recently, Dr.
Gunther Weil, studio manager, has
emphasized the importance of in-
house production and the possible
values of involvement with broad-
casting. through Intermedia’s activ-
ities in these areas.

FM broadcasts in collaboration
with WBCN-FM have focused on
Jerry Garcia & Howard Wales,
Douglas Records artists; the New
York Rock Ensemble, Columbia
Records artist; another new act
also on Columbia, Ken Loggins &
Jim Messina; and last week,
Canned Heat, simultaneously re-
corded for United Artists with
Skip Taylor producing. Bob Run-
stein has handled most of the en-
gineering on these dates.

More important to the success
of any studio is its ability to draw
promising talent from the local
community and to involve itself in
its development. Intermedia’s first
in-house production is Paul Pena
for Capitol Records and produced
by Gunther Weil with Adam Tay-
lor engineering, and Intermedia is
currently planning production of
Heikki Saramanto, the Finnish pi-
anist acclaimed at Montreux last
year.

Peter Casperson is an active lo-
cal producer and manager who
has been involved with Intermedia
since the emergence of Jonathan
Edwards, Capricorn Records artist
who recorded his first album there.
In addition to Edwards’ second al-
bum, due to begin production
shortly, Casperson has brought in
Marty Mull for Capricorn Records;
Swallow, produced by Jean Paul
Salvatori for Warner Brothers Rec-
ords with Richard Oullette; Or-
phan; Bruce McPherson: McKin-
ney, a splinter group from Ed-
wards’ previous band, Sugar Creek;
and a film semi-documentary fea-
turing Edwards in performance and
offstage.

* * *

AdVantage Sound, New York, is
involved in the first visual art cul-
tural program ever sponsored by
an American recording studio. A
display valued at $1 million, in-
corporating works by many of the
most influential surrealist artists of
the century, will be the first of
several exhibitions planned. Among
these will be programs dealing with
film, pop art, and still photog-
raphy.

Also at AdVantage is Todd
Rundgren, producing Libby Titus
for Bearsville Records. She’s the
wife of band drummer Levon
Helm.

Diamond Eyes Symphonic Field

® Continued from page 3

a torture to me. Because it’s al-
ways so hard to get reality out of
something I can
hear so well in
my head. And
time in the studio
is one of the lux-
uries I allow my-
self . . . not that
I want to waste
studio time. But
t if youassume
DIAMOND that you want a
song to be more than special, you
can’t limit it. It’s only right when
it’s right and that can take three
hours or three months. Creating a
record is like giving birth . . . you
go through the same labor pains.”

Diamond feels, and this word he
uses over and over in describing
his work, that all of his songs are
specific definitions of feelings that
he has or had. Although he usually
arrives in his office, which is
equipped with a 4-track Sony re-
corder, a piano, and several gui-
tars, about 11 a.m. each day, he
writes anywhere and everywhere.
“Kentucky Woman,” one of his
early hits, was written in the back
of a car while on tour in Ken-
tucky and he feels this was part
of his evolution as a songwriter.
“I consider myself a songwriter
more than a performer and always
have . . . if I'm writing well, the
records I make will be good. Some-
times, I may be working on 10-15
song ideas at once. They all de-
velop slowly and it depends on the
mood that I'm in as to which song
I may work on. Instead of writing
bits and pieces of a song down, I
may use the tape recorder. Having
to stop and make notations of a
song on paper reminds me of hav-
ing to stop making love to brush
your teeth. 1 used to do most of
my stuff on guitar, but now use
the piano more and more.” He
said he learned guitar when he was
managed by Fred Weintraub. then
owner of the Bitter End in Green-
wich Village, New York, and met
such people as Jake Holmes and
Tim Rose, plus all of the other
performers who passed through
Weintraub’s office.

Diamond’s first record deal was
on Shell Records, a label owned
by a dentist in New York. In those
days, he sang with Jack Parker, a
high school buddy, “and we were
singing the Everly Brothers.” One
of the tunes recorded was “You
Are My Love at Last.” But writing
was his real interest and he began
taking songs around to New York
publishers. A couple of years after
Shell Records folded. he signed
with Columbia Records and cut
“At Night,” but ‘“they came to a
quick decision I was not destined
for this business” and gave him
his release from the label.

Then came a period of working
as staff songwriter for such pub-
lishers as Sunbeam Music and
April/Blackwood, usually working
out a contract, which was not re-
newed. At that point, he got a
little office . . . “a storage room”
. . . above the old jazz nightclub
The Birdland, and began to write.
Working as a staff writer had been
educational—because he got to
learn how to work in the studio
on demo sessions and learned how
to work with musicians, but on his
own he began to develop as a
writer. And about this time Ellie
Greenwich and Jeff Barry got him
signed to his last staff-writing con-

.0
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and The Jackson Five

Remote Recording Truck.

IMMORTALIZE
YOUR NEXT
CONCERT

George Harrison, Ravi Shankar & Friends,
Stephen Stills, The James Gang,

Immortalized theirs with the
Wally Heider/Record Plant

RECORD PLANT 321 W. 44th Street, New York, N.Y. 10036 « (212) 581-6505

ADw. of T.v. Communications Corp.
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tract with Lieber and Stoller. Six
months later, they decided they
couldn’t do anything with him, Dia-
mond said, “But Ellie and Jeff still
believed in me and got me signed
to Bang Records. The first record-
ing session, we cut ‘Solitary Man,’
‘Cherry Cherry,” and ‘I Got the
Feeling,’ all three of which were
later released as singles. When
‘Solitary Man’ came out and went
to No. 92 on the charts, I couldn’t
believe it. There had been a period
of eight years of total rejection for
me. It was a very exciting time.”
He attributed a lot of that initial
success to Greenwich and Barry,
saying that they took his tunes and
“made them into acceptable rec-
ords.”

But after two years, he wanted
to experiment with more personal
songs. “Don’t misunderstand, I
loved those early songs like ‘Cherry
Cherry’ but I began to feel a little
restricted by that kind of format.
I wanted to grow.”

And Uni Records allowed him
total freedom. Often, the first
thing the record company knew
about his activities was when he
brought a finished album into their
office. “Actually, Uni Records and
I sort of grew up together, Russ
Regan and I. They gave me total
creative freedom and T gave them
the product.” As for the new album
that he's preparing for Uni, “I
shoot for every song on an album
to stand by itself, to have a life to
it and its own energy. All of the
next album will be my own tunes
and I'm working on some beau-
tiful songs. I want this album to
be symbolic of me.”

In some cases, Diamond cuts
many rhythm track versions of a
particular song. Many of these ver-
sions would be acceptable to most
other performers. He’ll eventually
decide, perhaps, on one of the ver-
sions and “add the sweetening. T
love the sweetening process, be-
cause the record is more than half
way home at that point.” On the
tune “High-Rollin® Man,” he felt
he might add horns and girls’
voices. “There are a dozen differ-
ent things T could do.”

But 25 percent of the time he

comes out of the studio unsatisfied
and may not use anything that has
been put on tape or anything “ex-
cept the knowledge gained, which
contributes to the occasion when
I go into the studio again.”
., Among present-day performers,
he digs Paul Simon, the Beatles;
Crosby, Stills, Nash & Young; the
lyrics of Jon Mitchell. Anything
the Everly Brothers do. Debussy
and, more and more, other classi-
cal writers. From his childhood
days, he still has a fondness for
Tito Puente and Tito Rodriguez
. .. "I love that kind of music.”
Gospel and African music, he was
into long ago.

One of his reasons for studying
music theory is also so he can do
his own arranging. “‘L.ee Holdridge,
an arranger I've worked with fre-
quently, is tasteful beyond his
years, but no one knows my mate-
rial as well as T do and being able
to write my own arrangements is
another freedom I want to have.”

The Beatles, in his opinion.
paved the way for writer-perform-
ers today. “They proved to the rec-
ord companies that songs could be
artistic and still make money.”

RECORDING ARTISTS
AND

PRODUCERS UTOPIA

Fantastic home and newly built re-

cording studio located in Mill
Valley, California on 3 wooded
acres with a running creek. Priced
to sell at $200,000.00, studio equip-

ment not included.

CALL: 213/276-4174

MARCH 11, 1972, BILLBOARD
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TOUR-WISE
BLACK SABBATH IS AT IT AGAIN

3/1
3/3
3/3
3/4
3/5
3/6
3/7
3/9
3/10-11
3/12
3/14
3/15

Fayetteville, So. Carolina
Miami, Florida
Jacksonville, Florida
West Palm Beach, Florida
St. Petersburg, Florida
Raleigh, North Carolina
Charlotte, North Carolina
Columbus, Ohio

San Francisco, California
Vancouver, British Columbia
Spokane, Washington
Los Angeles, California

3/16
3/17
3/18
3/19
3/21
3/22
3/23
3/24
3/25
3/26
3/27
3/28
3/30
3/31
41
4/2

0
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Tucson, Arizona

San Bernardino, California
San Diego, California

Las Vegas, Nevada

St. Paul, Minnesota

Detroit, Michigan

Quebec City, Quebec, Canada
Montreal, Quebec, Canada
Rochester, New York
Salem, Virginia

Pittsburgh, Pennsylvania
Huntington, West Virginia
New Haven, Connecticut
Charleston, West Virginia
Greensboro, North Carolina
Columbia, South Carolina
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Shes captured the hearts of

seven countries.

She broke a twenty vear attendance
record in Las Jegas.

She recewed ten standing ovations

at the Waldorf Astorw.

Shes touring America in concert
starting March 4

She has a new album,

“I Capricorn,”

Just released on Unuted Artists Records.
By Apri, she will have

captured one more country...

lours.

March |

Lyrte Theatre. Baltimore

March >

Academy of Music. Philadelphia

March 10

Civic Opera House. Chicago

March 11

Veterans Memorial Auditoritum. Columbus

March 12
Lincoln Center. New York

March 17
Municipal Auditorium. Louisville

March 18
Masonic Auditorium. Toledo

March 19

Klemhans Music Hall. Buffalo
March 21-23

O’keefe Center. Toronto

March 25
Jones Hall. Houston

March 26
MclFarlin Auditorium. Dallas

April 2
Dorothy Chandler Pavilion. Los Angeles

Shurley Bassey:
T he voice that looks as great as it sounds.

LINITEL» ARTISTS REOORDS
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Jack Grossman,
Jack Grossman

Jules Malamud
Executive Director

Enterprises NARM
NARM President

W

Amos Heilicher

J.L. Marsh Co.

NARM Board of
Directors

James Schwartz
District Records
Treasurer and
Director, NARM

NARM BOARD MEMBERS

SR

Peter Stocke
Taylcr Electric Co.
NARM Ecard of

Jack Silverman
ABC_ Recerd and
Tape Sales

e

George Souvall Harry
Alta Distributing Co.
NARM Board of

Directors

Apostoleris
Algha Distributing
(6

o.
NARM Board of
Directors

David Liebermran
Lieberman
Enterprises

NARM  Board of
Directors

David Press

D&H Distributing Co.

Vice President,
NARM

o Continued from page 1

ing the two-month period were al-
bums by Neil Young (Reprise).
Aretha Franklin (Atlantic). Robert:
Flack (Atlantic). Bread (Elektra).
Don McLean (United Artists). and
Paul Simon (Columbia).

Ben Karol, of King Karol
stated: “We had a modest increase.
the first two months of this year
over the similar period of 1971

about 15 percent over all.”
Karol added that tape sales cur-
rently are doing better than pre-
viously: “There has been a marked
increase and we hope it will be
continuous.” Karol stated that he
felt decidedly bullish about sales
prospects for the remainder of the
year. “We have a lot of promo-
tions scheduled.” he added.

Sam Goody reported that his
distribution operation was up 3
percent during the first two months
of the year. The retail sales for
the same period fluctuated and
fell by 3 percent. Goody said that
the ABCKO line of Rolling
Stones product was a big seller in
February.

Tom Seaman, of Record Hunter,
said that business for the first two

months  of this year has been
moderate: that product has not
been too strong. but is coming

through in greater strength now.
Seaman expressed the view that
the year would prove a good one.
and that a major factor in this
direction is the easing of the
money situation. He added that
tape sales are a strong percentage
of Record Hunters total volume.

Colony Can't Compare

Sidney Turk. of the Colony Rec-
ord and Radio Center. could not
compute the store’s sales for Jan-
vary and February to any degree
of significance. since the Colony
was closed for two weeks in Jan-
uvary while relocating to larger
quarters. But Nappy's. which the
Colony owns. enjoyed record and
tape sales during the first two
months of 1972 similar to the com-
parable period in the previous year.
Turk estimated that Nappy's sales
for January and February were up
by a few percentage points over
the same stretch during 1971. He
was hopeful about March. “This
summer weather could be a boon
to us,” Turk said. noting that the
Colony's sales depended on people
being out in the street in good
weather.

Jerry Cohen. of Apex-Martin,
Newark. said that the distributor
operation was a shade behind last
year's first two months. “but that
is because we were so hot one year
ago.” The firm’s one-stop operation
is ahead. with blues product par-
ticularly strong. He forecast that u
distributor with good product will
do well during 1972.

CHICAGO

By EARL PAIGFE.

CHICAGO—Changing distribu-
tion patterns and activity by mar-
keters of “unlicensed tape™ are re-
sulting in mixed reports on business
increases here compared to a year
ago. Some independent retailers re-
port software sales increases as
much as 10 percent while one-staps
claim sales are off that much.

Hardware business increases are
reflected by new store openings.
Playback. Inc.. a consumer elec-
tronics chain. just opened its sixth
outlet with founder Shelby Young
promising 18 tota! stores by June

14

Tech Hi Fi just opened its second
outlet.

A spokesman for a large inde-
pendent distributor said indepen-
dent stores are switching to buying
direct from distributors rather than
through one-stop type suppliers.
This distributor said combined Jan-
uary and February billings exceed
those of a year ago. though Feb-
ruary “was soft.”

Said John Galgano, manager of
Galgano Dist.. a firm servicing
many independent retailers: “Our
volume is up over 1971 mainly be-
cause we have more accounts. but
net eurnings are off. We're being
paid with return merchandise be-
cause dealers did a good business
prior to Christmas and then found
Fanuury sales fell through the bot-
tom.”

Tapes. which represent 25 per-
cent of Galgano's volume. are
“way off” he said. “This (unli-
censed tape™ is ruining the tape
business.”

Gus Tartol. manager of Singer
One-Stop, another firm servicing
small retailers. said business was
down more like 20 percent for the
first two months of "72 compared
with a like period last year. “Deal-
ers had a very bad January.” he
said.

Business is off 10 percent for
I atin music retailers. according to
Marshall Frenkel. co-owner of Pan
American Records, Inc. “"Our ac-
counts, receivables are down 25
percent. Much of the drop can be
blamed on tape. I'm to the point
of believing that you can no longer
survive in the honest tape business.
I am 1talking with the FBI and
their agents tell me they do not
know how to prosecute under the
so-called new anti-piracy legisla-
tion.”

Frenkel said he was contacted a
a tape marketer looking for Latin
product. “When I told him that as
a distributor I sell dealers at $4.16
less 10 percent less 2 percent for
cash, he broke up laughing. He
sard he was selling tape to retailers
at $1.65 and still paying sales
commissions and ‘making a big
buck.”

“"How can I pay labels such as
Musart $3.50 for an §&-track tape
and sell it to a retailer for 17-cent
profit base and still have to stand
behind defectives and guaranteed
sales?” Frenkel. who is going to
the National Association of Record
Merchandiseis (NARM) conven-
tion. said: “The shame of NARM
iIs going to be Jules Malamud's
(NARM executive director) state-
ment that the new legislation repre-
sents a victory. We need a tough
law like in Texas and Florida.”

Andersen Plugs 45’s

Independent retailers who are
aggressive in merchandising  are
achieving sales increases. Andy An-
dersen. veteran owner of the Rec-
ord Center. said his business for
January-February is up over 10
percent as compared to the first
two months of last year. One rea-
son is that he is selling increasing
amounts of single (price: 94 cents).

“The manufacturers are com-
mitting genocide with singles with
the result that so many dealers are
not handling them those that do
are gaining business by default.
Our fill on catalog singles has
dropped from the 60 to 80 percent
we enjoyed a year ago to some-
thing like 45 to 70 percent. Labels
are just not maintaining enough
catalog singles.”

Andersen. whose store stocks
over 10.000 singles. said the up-
surge is also due to the increased
list price of LPs. “Last year. 90

Secretary and Directers
Director, NARM
percent of the LPs were list
priced at $4.98. Now. about 70
percent are $5.98. so this results

in more dollar volume for dealers.
I would say our unit sales are
holding their own.”

The business picture s differ-
ent. though. in the city’s black
neighborhoods. however. dealers
who stock heavy are doing better.
believes Ben Pearson. Ben's Rec-
ords., now at 4337 W. Madison
after his original store was de-
stroyed in a fire he claimed was
a result of arsonists.

Pearson. whose business records
were destroyed, said he believes
sales are up around 15 percent
reflecting a like increase in stock.

However, competition is fierce.
“In my block. there are four shops
selling records. One is a cleaners.
There are two stores in the next
block. a large store two blocks
down Madison and several stores
off the corners.” Pearson is able
to maintain a $1 price on singles.
selis “all LP's™ at $4.95 and gets
from $2.99 to $6.95 for 8-track
tape. He is one of the most en-
thusiastic boosters of the fledging
independent Record Dealers As-
sociation organization here.

Blacks’ Business

A little more modest business in-
crease was reported by Edgar Lu-
cas. buyer for four Met Music
stores in the black south side com-
munities—he put the increase at
4'4 percent. Met has stores at 328
E. 58th. 8225 Cottage Grove, and
1955 E. 75th and E. 71st. LP’s
are priced at $3.65. Lucas said
several solid LP's are largely re-
sponsible for the increase: “Stylist-
1cs.”  "Quiet Fire™ by Roberta
Flack. Aretha Franklin's “Young,
Gifted & Black,” "Moody, Jr,” by
Jr. Walker. War’'s “All Day Music”
and the Jazz Crusaders’ new album.

Suburban and out-state business
is generally down according to
Harry Losk. Susan Dist.. the rack
arm of Licberman Enterpiises. but
new accounts have “substantially
increased Susan’s billings.” he said.
He puts the figuie at between 10
and 20 percent. acknowledging
that Susan’s upsurge counters the
trend generally. “It comes from
new business.” Losk said.

Geigel Reports

Substantiating  other  reports.
Montgomery Ward buyer Al Geigel
said sales “are running about even”
with a year ago. An aggressive pro-
motion on the Warner Bros. group
Bread helped pull through a “very
good January” but February was
“a little slow.” Geigel was one
who disagreed that “unlicensed tape
copiers” are hurting tape sales.

The Bear promotion was paid
for and coordinated by Warner
Bros. and involved give-a-way mini
loaves of bread with pictures of
the group inside. all ballyhooed by
“Bread Girls” in hot pants in 13
area stores. Bread product was
priced at $3.77 an LP and sold
out completely in several stores.
The bread loaves were baked and
packaged by a suburban bakery.

Geigel's next promotion. with
Columbia this time. will center
on the group Sweathog and he
will be using piggy banks.

He does not feel tape retailers
have to capitulate and offer “un-
licensed™ product. “You don't see
this kind of merchandise in J.L.
Marsh Musicland stores and yet
people are in those stores buying
tape. It's merchandising and offer-
ing quality merchandise. Ward's
tape sales are going extremely well.
especially in 8&-track.

“This ("unlicensed”) tape is often
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inferior and they're using cheap.
nylon rollers. I think retailers who
handle it are just going to be hurt
in the long run.” As for price.
Ward's $4.98 tape carries a rec-
ommended list of $4.29 and gen-
erally is sold around $3.88: $5.98
tape is recommended at $5.19 and
sells  generally at S$4.88: $6.98
priced tape s recommended at
$5.94 and ends up at $5.79 or so.

Nevertheless, Auto Sound. a
three-store chain of free-standing
tape outlets. reports business sub-
stantially  down. “It stinks.,” a
spokesman said. More emphasis is
being placed on hardware too.
Best seliers include the Teac cas-
sette unit list priced at $129.95
not installed, the Sony TC20 at
$119.95 not installed and the Pan-
asonic &-track with FM that sells
for $129.95 not installed.

Stereo City. a nine-store chain
and involved in the Chicago Auto
Show (sece separate story), is also
emphasizing hardware. especially
home systems. President ~Herb
Levin said hardware sales arc up
and have increased “every year
while tape software has stood still.”

Rose Discount Records with two
Loop stores and a wholesale op-
eration. had its best February in
history. according 1o co-owner
Merrill Rose. Rose even reports
increased sales in classical records.
a specialty especially at the Wabash
store where large stocks are main-
tained.

Lowe's. a four-store chain re-
ported sales up substantially as
compared to last year. The com-
parison is on a store-by-store basis
however. Considering the raise in
retail prices, the spokesman said
business is up 30 percent. Lowe's
has stores in Glenview, Park
Ridge, Evergreen Shopping Center
and Hyde Park.

NASHVILLE

By BILL WILLIAMS

NASHVILLE—Record sales for
the first two months of 1972 in
this southeastern area range from
“soft but better” to up 12%.

The most optimistic report
comes from Charlotte. N.C., where
Joe Voyno says his Bib Distribut-
ing Co. is way ahead of sales a
year ago at the same time. “We're
up a good 12%,” Voyno said, “and
our singles are outselling every-
thing. especially in country and
soul. Qur pop sales at this time
are only fair.”

The distributor said the industry
nceds excitement now such as the
Beatles created in order to lure
people  back into the shops.
Country and soul, on the other
hund. has created new interest. and
people are buying. He is bullish on
the future.

In Knoxville. Sam Morrison of
Knox Record Ricks gave a differ-
ent picture. “Sales were way up for
the first seven weeks of the year.
but went into a severe slump in
the last week of February.” he
said. Overall, the market is better
than a year ago. but he is disturbed
by the current situation. He blames
it partly on this being income-tax
time. with many people having to
pay additional tax.

In Nashville. Hutch Carlock of
Music City calls the market still
soft. but definitely ahead of a year
ago. “Dollar wise we are still
ahead.” Carlock said. “but we are
carrying more product and having
to grind out the business” He. too.
cited an absence of top hit product
for the softness of the record mar-
ket.

LOS ANGELES

By JOHN SIPPEL
LOS ANGELES—Hit

months’ business in
(correct) to 30 percent
previous

reported.

Nick Beaver. manager of L. &
L. West. Gardena. which leases the
37 record, tape and accessory de-
partments in White Front discount
stores in Oregon. Washington and
California. said his record business
is up 30 percent. with tape up 20
percent. John Cohen. chief of Disc
Records. national store chain based
affirmed optimism
for the coming year. pointing out
that he feels his retail chain will
grow during the year. Better dis-
play. availability of product and
in a 6 percent
increase so far in 1972. He pointed
he has felt no
help on tape sales from federal
statute protecting copyrighted re-
antici-
pates help in the next 45 days.
Cohen said that catalog sales con-
tinue to be the bread-und-butter

in Cleveland.

stocking resulted

out that, as yet.

corded performances, but

basis for his volume.

Barrie Bergman. president of the
Record Bar chain. 14 store chain
primarily in the southeast. based
said he had
a very strong January, continuing
off a strong December, with the
first two weeks of February con-
tinuing good, but a tailoff during
the final fortnight. Bergman cited
a4 $10.50 retail promotion on the
LP for building
heavy traffic in the strong period.
He estimates that his stores sold
12.000 of the two-pocket LP. “"We
the Neil
Young “Harvest” album. We are

in  Raleigh, N.C,

“Bangla Desh”

picked up again with

using saturation six-to-eight

second radio spots three out of
seven days of a week to let cus-
tomers know of our leaders.” Spots
are produced at WKIX. Rualeigh.
over
he said. He has five
stores definitely opening in 1972.

he said. Stores are up 20%
last year.

Cleve Howard, founder of the
Budget Record and Tape fran-
chised store chain, whose total is
said his
12 stores which were in existence
in 1972, are up $3.000 monthly
He said his six
stores in Houston. for example.
sold 3.000 copies of the Young LP
the first four days it was released.

nearing S0 nationally,

over last year.

Pickwick Up
Cy Leslie. chairman of

board of Pickwick Intl.. Inc.. also
felt bullish about 1972. based on
the first two months’ profits. “Our
nine months of our fiscal
year show us ahead 20 percent on
18 percent on
sales and we are looking for a con-
he added.
store sales generally are
that
everything. including records and

first
profits and about
sistent fourth quarter.”
“Retail
up consequently we feel

tapes. will be selling better.

“Business is up. we are ahead
25 to 30 percent.” Edward Yalo-
wicz. president of All Tapes. rec-
ord and tape wholesaling entity.
based in Chicago. reported. “While
are ahead
of last year. we are surprised that
we didn’t do better coming Offh”Zie

ad.
I've heard it's the economy. there
was no real hot product. We are
feeling good results from the fed-

the first two months

tremendous December we

eral copyright statue so far.
MARCH 11, 1972, BILLBOARD

product
and sharpened marketing methods
at retail have booster the first two
1972 from §
over the
year’s opening January
and February, major retail sources
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If you haven't heard
the new STAPLE SINGERS album,
wed like you to hear
from some people who know

what its all about.

STS 3002

BILLBOARD

There is no group that comes closer to narrowing the gap in music than the Staple family.
Here you find pop, soul, gospel and, in Pop Staple’s guitar, a twang of country. This. their
latest LP, includes the meaningful million seller *‘Respect Yourself” as well as “I'll Take
You There,” “This World’’ and ““We the People.’ Geared to fit any format.—Mar. 4, '72

(ASH BOX

A profoundly religious, yet totally commercial offering, partly named after their million-
selling hit, and partly after verses from Matthew. Each tune is about the heavanly kingdom,
either obliquely or directly, yet each can be bocgied with. The Staples’ religious message
is directed at joy, peace and happiness and they fear nothing, including success. Airplay
will no doubt be directed at “‘I'll Take You There,” “Name the Missing Word’” and “Who
Do You Think You Are?” They were the first Jesus-rockers, and their appeal has crossed
the r&b-pop barrier for good reason.—Feb. 26, '72

RECORD WORLD

Album is released on the heels of what was probably one of the most important singles of
the year. New single is ““I'll Take You There,” and should do almost as well. Other fine cuts
include “This Old Town,” and “We The People,” but “Resgect Yourself” is far and away

the best.—Mar. 11,72
StuH

RCORS
Stax Records, A Division Of The Stax Organization, Memphis U.S.A.
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THE CONCERT FOR BANGLA DESH

Sales and Cost Comparison

on
600,000 Units

Apple Records’ Costs

Apple Sales Price Per L.P. To Capitol

Costs:

Pressing Costs $ 865
Book, Box, Cover, Sleeves, Labels 731
Inventory On Hand .652
Pubiishers Royalty .705
A.F.M. .165
Unicef Rovyalty: 5.000
Returns, Studio, Artwork, Freight &

other Overhead Costs .699
Cost of Concert .333

Total Costs Per Appie
Total Costs Per N.Y. Magazine

Loss Per Album to Apple

N.Y. Magazine Charge of Difference
Not Accounted For

NEW YORK MAGAZINE OMISSION AND ERRORS.

APPLE RECORDS, INC.

Costs Per New York Magazine

$ 8.135

9.150

(s 1.015)

1700 Broadway
New York, New York
(212) 582-5533

.865
.500

.500
130
5.000

$ 8.135

6.995

$ 1.140

Difference

$ -0
231
.652
.205
.035

.699
333
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THE CONCERT FOR BANGLA DESH

Sales and Cost Comparison
on
3,000,000 Units

Apple Records’ Costs Costs Per New Y ork Magazine Difference
Apple Sales Price Per L.P. To Capitol $ 8.135 $ 8.135
Costs:
Pressing Costs $ .865 $ .865 -0
Book, Box, Cover, Sleeves, Lables 731 .500 $ .231
Inventory On Hand 110 -0- .110
Publishers Royalties 705 .500 .205
A.F.M. .165 .130 .035
Unicef Rovyalties 5.000 5.000 -0-
Returns, Studio, Artwork, Freight
and other Overhead Costs 523 -0- 623
Cost of Concert .067 -0- .067
Total Costs Per Apple ___8.166
Total Costs Per N.Y. Magazine 6.995
Loss Per Album To Apple ($ .031)
N.Y. Magazine Charge of Difference
Not Accounted For $ 1.140
NEW YORK MAGAZINE OMISSION AND ERRORS. $1.171

APPLE RECORDS, INC.
1700 Broadway
New York, New York
(212) 582-5533
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Talent

Talent In Action

YES
MARK-ALMOND BAND
COMPOST
Academy of Music, New York

Yes have taken three years to
break, and, now that their Atlantic
albums are enjoying increasing ex-
posure, they are clearly determined
to establish themselves as a strong
live act. Translating the richness
and complexity of their records.
which rely on sophisticated studio
techniques for much of their im-

New for1972...

Fidelitone’s Needle Replace-
ment Guide is more than a
Catalog...itis a true selling
tool. 1t contains more cross-
referenced entries. More
ways to find what you're
looking for. Saves time and
effort in determining your
customer’s needs. You lo-
cate the Fidelitone needle
number quickly and confi-
dently. It simply helps to
sell more needles!

The Fidelitone Needle Re-
placement Guide is just a
part of Fidelitone’s com-
plete make it easy merchan-
dising program that means
greater sales and profits for
every dealer.

Contact your Fidelitone Dis-
tributor or write...

Fidelitone

Advancing Technology and Merchandising
With THE TOUCH OF MAGIC
6415 North Ravenswood Avenue
Chicago, tilinois 60626

pact, into a live performance has
posed problems for them, since
they are forced to simplify their
music somewhat.

They have largely succeeded.
Their set began awkwardly, with
“Roundabout” suffering from a
looseness that undermined the
structural intricacy that is so cen-
tral to all their compositions, but
they soon recovered to coalesce
into a very exciting, much tighter
band. They h ave characteristic
English flash and glamor, but they
really can play: All are gifted, but
Rick Wakeman really stands out
on keyboards and mellotron, dem-
onstrating impressive technique
without overpowering the rest of
the band.

The Mark-Almond Band turned
in a vivid and varied set built
around a long, flowing, and con-
sistently engaging performance of
“The City,” from their first Blue
Thumb album. Their style remains
rooted in jazz and blues, with a
refreshing dynamic subtlety which
is often normally lacking in bands
booked into rock halls. Their
warmth and lyricism was positive,
as evidenced by the crowd’s re-
action.

Compost, a new group fronted
by Jack DeJohnette and recording
for Columbia, turned in a some-
what uneven set of strongly jazz-
oriented originals. All six members
of the band are very talented in-
deed, and their potential power is
enormous. SAM SUTHERLAND

LEVITT FAMILY
Ali Baba, New York

The large Levitt Family is repre-
sented by vocalist Stella Levitt,
who is the mother of seven; her
husband Al, drums; and son Sean,
16, on lead guitar. They were
backed by bass, sax and flute. And
they played some fine cool jazz.

Stella Levitt, who has toured
with Lionel Hampton, sang in
breezy, lightly swinging style, and
was winning in several bossa novas.
Sean, described as “The Phantom
of the Fillmore,” because of his
sitting in without credit with many
top acts at that shuttered rock em-
porium, expertly wove guitar lines
into a tight tapestry of sound. Al
Levitt’'s drumming was a solid,
surging ground upon which the
vocals and other instruments
flourished.

The overall sound of the Levitt
Family is reminiscent of the third
stream jazz which was especially
popular in the '50’s. But the group
has its own piquant flavor.

The Levitts record for ESP.

DAN BOTTSTEIN
(Continued on page 24)

Signings

Delaney & Bonnie signed to Co-
lumbia Records. Their first album
for Columbia will be released in
three to four weeks. The duo most
recently recorded for Atlantic.

Gerard W. Purcell has signed
Brenda Lee to a personal manage-
ment contract. Miss Lee has a
three-week date starting April 27
at the Fremont Hotel, Las Vegas,
then will leave for a four-week
tour of Japan.

Chandler Travis and Steve
Shook, a.k.a. Travis Shook and the
Club Wow, have signed with Asso-
ciated Booking Corp. Peter Casper-
son, manager of the duo, produced
its first album. The act is on a 30-
day promotional tour. . . . Stage
and screen actor Keith Carradine
has signed with Revelation Rec-
ords. . . . Marjorie McCoy has
signed with Capitol. . . . Warner
Bros. has signed Tower of Power,
a 10-piece soul band. . . . Bloody
Mary has signed with Family Pro-
ductions. Their initial LP is set for
March release. The label plans a

(Continued on page 24)

From The

Music Capitals

of the World

LOS ANGELES

Yes has engineer-producer Eddie
Offord along on their current U.S.
tour to cut a live concert album.
.. . A UA credit change now lists
Bobby Womack, Joe Hicks and
Musclie Shoals Sound as co-pro-
ducers of Womack’s “Communica-
tion” album. . . . Songwriter Bill
Newman of Ibiza Music has dedi-
cated his “Love of a Woman”
tune to a former date. Edith Irving
of the Howard Hughes fake bio-
graphy incident.

Ringo Starr to direct a film in
England starring Marc Bolan of
T-Rex. . . . Spirit, with new per-
sonnel, to break in at the Whisky.

. Joni Mitchell and Jackson
Browne in a strong Music Center
bill Monday (13). . . . A Grass
Roots concert is prize in a Care-
Free Gum concert.

TC Management in Dallas is
holding a week-long industry show-
case for its acts the first week in
April. . The debut Richard
Harris U.S. concert tour sold out
its first date at Cincinnati. . . .
Chicago to Japan for its second
Far East tour in a year.

Leonard Feather teaching “His-
tory of Jazz” at Marrymount Col-
lege. . . . Larry Taylor heads the
new Hollywood office for Frank
Military and Jay Morgenstern’s
Music Maximus. . Jesse Ed
Davis, former Taj Mahal sideman,
solos at the Ash Grove.

Honk writing songs for “Five
Summer Stories” film. . . . El Chi-
cano in the studios for album
three. . . . George Hicker running
Hollywood office for Gerard W.
Purcell Associates. . . . Sascha
Burland scored “Dirty Little Billy.”
. . . Cheech & Chong will be the
first comics to play London’s Rain-
bow Theater. NAT FREEDLAND

NASHVILLE

Bert Bogash, president of Natch-
ez Trace Productions, Inc., has
announced the opening of the
firm’s new offices at 1717 West
End Ave., Suite 416, Nashville,
Tenn. 37203 (615) 327-1321.
“There recently has been a great
influx in Nashville of pop and rock
talent,” Bogash said, “but most
of the music business here has been
country oriented. Thus we are fill-
ing a void by working with the
fine non-country talent that is
here.” One of the company’s acts
named Natchez Trace will be the
featured act at the opening of the
coffee house program at the new
Green Hills (Nashville) YMCA.
They are also booked for two
weeks, beginning May 3, at the
Quiet Knight in Chicago. . . . W.
Lee Trimble, formerly general sales
manager of H.W. Daily Co. Inc,
Houston, has been appointed Na-
tional sales manager of Mega Rec-
ords and Tapes, Inc., effective
March 1. ... Don Tweedy left last
week (Feb. 28) for a 19-day pro-
motion tour of his new Target al-
bum, “To Lovers With Love,”
which is being distributed by Mega
Records and Tapes. Tweedy will
tour the Washington-Baltimore
area, Philadelphia, New York, Bos-
ton, Pittsburgh, Cleveland, Cincin-
nati, Atlanta, Detroit, St. Louis
and Indianapolis. . . . Mega Rec-
ords is making its first major
thrust into the r&b field with its
new release by Pretty Purdie,
“Funky Mozart” b/w *“Artificial-
ness.” BILL. WILLIAMS

MEMPHIS

Singer Jerry Lee Lewis headed
the entertainment at the Vapors
Supper Club auction for St. Jude
Children’s Research Hospital, and
ended up with the winning bid
for a Tennessee walking horse.
He paid $3,000. The other enter-
tainers were Jack Stalcup and Ace
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Cannon. This was the second
straight Sunday for the entertain-
ment-auction spectacular for the
hospital, which raised close to
$100,000. Isaac Hayes will make
his network TV debut Apr. 23 on
ABC. He will appear with Rex
Harrison in the latest Burt Bach-
arach Special. The hour-long show
will be taped in London late this
month, and will be produced by
the team of Gary Smith and
Dwight Hemion.

Ed Horne is inaugurating a
series of Monday night jazz ses-
sions at Beale Street East in the
Sheraton Motor Inn. . . . O.B.
McClinton, the black country sing-
er who records for Stax, has re-
turned from Florida where he took
part in Senator Edmund Muskie’s
primary campaign.

Sounds of Memphis Studio,
which  distributes its  records
through MGM, has appointed Dan
Greer general manager. Greer
named Willie Bean, formerly with
Hot Wax, Invictus, Capitol and
Liberty, director of sales marketing
and promotion. Ernestine Wilson,
formerly of Stax, will become co-
ordinator of those departments.
.. . Jazz and blues sounds of the
Memphis Cotton Carnival are on
a new LP which is due for im-
mediate appearance in major rec-
ord shops. Presenting highlights of
the 1971 Carnival’s Jazz and Blues
Festival, the recording features
George Brunis, 72-year-old trom-
bonist of Chicago and New Or-
leans; Dan Havens, St. Louis
trumpeter; Danny Barker, Chicago
guitarist, and Jean Kittrell, pianist
and vocalist of Chicago. Produced
on Harry Godwin’s Jazzette Rec-
ords label, the recording was made
at American Studios.

Guy Lombardo will play a one-
nighter at Charles Foran’s Vapors
Supper Club, Monday (13), and
will be followed by Wayne King
six days later. . . . Herber “Little”
Shelton has completed a two-week
tour of England and France, ap-
pearing with Billy Fury. Shelton,
who records for Pye, will return
to Europe after a vacation in his
Memphis home.

Bob Harvey has a new single
recorded at Sonic Studios titled
“Ebony Eyes,” backed with “Love’s
Cheating Games,” on Starlite. . . .
Charlie Chalmers is completing an
LP on Sandy Rhodes at Sun In-
ternational. Mike Post of Los An-
geles is producing a single on June
Jackson and Jimmy Phillips. The
sessions are being engineered by
Knox Phillips, president of Sun.
. Don Nix is producing an
Electra album on Sid Selvidge, and
is turning out an album at Ardent
on the Muscle Shoals Rhythm
Band.

Leon Russell and Denny Cordell
are working on a new single for
their Shelter Record label on Willis
Ramsey. . . . Don Crews, owner
of Penthouse Records, plans to
make a lease arrangement with a
major recording company for his
label. Crews was formerly as-
sociated with Chips Moman at
American. JAMES CORTESE

ATLANTA

Billy Joe Royal, whose latest
Jerry Fuller produced single “The
Family” has just been released,
opens March 2 at Las Vegas' Fla-
mingo Hotel for a four week en-

COOPER SETS
PROD’N CO.

NEW YORK — Ted Cooper,
formerly of the Wes Farrell
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