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FORE Acts to Spur
‘Black Experience’

By RADCLIFFE JOE

NEW YORK — The Fraternity
of Recording Executives (FORE)
will sponsor a series of record prod-
uct expositions in basically black
communities across the country, in
an effort to generate more black
dollars and activity in the recorded
music business.

FORE will supply booths and
personnel in the selected areas. and
lease these facilities at minimal
cost to record companies interested
in participating in the venture.

The project by FORE is de-
signed to expose black oriented
record companies to the communi-
ties to which they cater, and vice
versa, and is part of an overall
project designated *“The Total

Bell Oldies

In Expansion

By SAM SUTHERLAND

NEW YORK — Following the
initial success of a two-month pro-
motion on their “Flashback™ singles
series, Bell Records is contemplat-
ing release of a “Flashback’ album
line. The “Flashback” catalog, con-
sisting of 67 singles from the '60’s,
many of them by black r&b groups,

(Continued on page 3)

Library Royalty
Mulled in U.K,

By BRIAN MULLIGAN
Editor, Music Week

LONDON — The possibility of
composers being paid a royalty for
records and sheet music loaned by
public libraries in the UK. is now
under consideration by the govern-
ment.

This follows the publication of a
report by a working party set up
by Lord Eccles, minister with re-
sponsibility for the Arts. to con-
sider how to implement an amend-
ment to the 1956 Copyright Act to
incorporate a public lending right.

The working party, which got
together in March last year, was

(Continued on page 58)

Black Experience,” which FORE
is trying to develop for its mem-
bers and affiliates.

Officials of FORE’s N.Y. Chap-
er, where the idea germinated,
see thc concept of record product
exposition as a practical way of
developing a more meaningful
dialog.

FORE's N.Y. Chapter is also

(Continued on page 78)

Possible Aural
Monitor Delay

By MILDRED HALL

WASHINGTON — The latest
round in the battle over electronic
coding and monitoring of TV pro-
gramming may cause even more
delay in the long-awaited FCC
rulemaking for aural monitoring of
radio record play and other pro-
gramming, tested and requested by

(Continued on page 78)

Hansen to Key
VidExpo ‘72

NEW YORK — Congressman
Orval Hansen (R-Idaho), will de-
liver one of the keynote speeches
at the opening of VidExpo 72, the
first user-oriented video market
conference sponsored by the Bill-
board Publishing Group. Hansen
is chairman of the GOP’s Task
Force on Training & Education,
and a key figure in the push for
video industry standardization,

Also on the conference program
with Hansen are some two dozen
video industry experts culled from
organizations around the world
that are already financing pro-
grams involving the new video
technology.

Latest additions to the speaker
roster include Jack Craver, vice
president and general manager of

(Continued on page 38)
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Anticipate Inmediate Purchasing
Response at CES Audio Booths

CHICAGO — Consumer Elec-
tronics Show’s (CES) second out-
ing in McCormick Place here will
be a buying shcw, because for the
first time in recent years, items
heretofore mainly in prototype
stages (i.e., fcur-channel sound,

By EARL PAIGE

television cartridge players/record-
ers) are now in production.

The expected 30,000 delegates
will see, also for the first time in
CES's six years, an all audio show.
Many big TV manufacturers are
taking a pass—RCA, Zenith, Syl-

Radio & Promotion Execs
Select Radio Forum Topics

By CLAUDE HALL

LOS ANGELES—Potential top-
ics for the fifth annual Billboard
Radio Programming Forum are
now being evaluated by a panel
of radio and record executives and
a complete slate of topics will be
announced within the next two
weeks.

Selected to serve on an advisory
pangl for the Forum for a one-
year term were George Wilson,
general manager of WDRQ-FM in
Detroit and national program di-

rector for the Bartell Broadcasting
chain; Dale Andrews, program di-
rector of WCBM, Baltimore; Ro-
land Bynum, prograrm director of
KGF]J, Los Angeles; Jerry Stevens,
program director of WMMR-FM,
Philadelphia; Dick Starr, program-
ming consultant working out of
Miami; and Don Nelson, general
manager of WIRE, Indianapolis.
From the record industry are:
Steve Popovich, national promo-

(Continued on page 49)

vania, Motorola, Magnavox (some
will maintain Loop hotel suites
though but cannot show product in
them).

The show opening Sunday (11)
will find CES's sponsors (Consuimn-
er Electronics Group, Electronic
Industries Association) generally
satisfied with '71's shakedown
event. Thus CES will essentially
repeat the three morning industry
seminars starting 9 a.m. Monday
(12)—marketing, video, audio. Ex-
hibit hours are 9-6 p.m. Mon.-
Tues., 9-3 p.m. Wed.

Fireworks could erupt at the
Wednesday audio seminar because
at least one strong advocate of dis-
crete four-channel sound, producer
Brad Miller, promised Billboard he
was going to fire back at matrix
proponents. Miller said he will be
the only software panelist.

Everything about CES is bigger,
more space (300,000 square feet vs
220,000 last year), more exhibitors

(Continued on page 20)
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A Night On The Town—Brownsville Station Big Tree, BTS
2010 (Beil) Calculated mania on record. Original,

Driving . . . just plain Great!

Funky,
(Advertisement } .
Solid sales . .

McKendree Spring—*"A triumph of skill and energy” . . . “rock-
ing them to the rafters” . ..
for “McKendree Spring 3,” DL 7-5332 (Decca) Super group . . .
. Smash single “Down By The River,”

culling rave reviews in concert and

32961

(Decca) McKendree Spring—No longer ‘‘one of the best un-

known groups in the world!""

(Advertisement)
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Carroll O'Connor‘Remembering You’ On A&M Records.
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The actual excerpts from the
sound tracks of the smash
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General News

Nashville Writers
Sue Record Mfgrs.

By BILL WILLAMS

NASHVILLE — Twenty - five
Nashville songwriters and three
publishing firms have filed a
Sherman Anti-Trust suit against
17 major record firms, charging
breaches of contracts and seeking
$300 million in damages.

The suit, filed in U.S. District
Court here, was originated by at-
torneys Grant Smith, Ben Cantrell,
R.B. Parker Jr., James L. Roberts
and Jerry Jackson, CPA, on be-
half of the writers and publishers.

The suit contends that record
club selections are made on a spe-
cial rate deal with the writers,
then computers are programmed so
as to automatically reduce the
rate by 25%. It contends this is
in violation of the antitrust laws.

The suit says the record com-
panies have been “illegally under-
paying writers and copyright own-
ers for many years.” Tt claims that
the manufacturers have forced
songwriters to accept “minimal
royalties” for their songs, in direct
restraint of trade.

Referring to the 1909 copy-
right law which calls for a 2-cent

Bell Oldies

In Expansion

o Continued from page 1

has been active for some time, but
no concerted promotional effort
had been previously set for the
series. Original projected sales for
the May 1-July 1 campaign had
been 100,000 units, but. to date,
sales have already exceeded 128,-
000 units, according to Oscar
Fields, singles sales vice president.

“We initially felt that a promo-
tion on the records we have in our
‘Flashback’ line would result in
some extra sales over this two-
month period,” Fields commented.
“The reaction from our distributors
and retailers has been overwhelm-
ing. We anticipate doing over 250,-
000 units by the end of the month.”

Fields noted that the album re-
lease project now being examined
would begin with two, or possibly
three, albums to be released in the
fall.

Fields also noted that, with the
exception of a national title strip
mailing to one-stops, all advertis-
ing, promotion. marketing and even
the creation of special display bins,
browser and divider cards have
been initiated either by Bell’s dis-
tributors or by the retailers them-
selves.

In commenting on the enthusi-
asm for the series, Fields also
noted that individual orders from
disributors ran as high as 25,000
pieces.

The “Flashback™ catalog con-
tains titles such as “In the Still of
the Night” by the Five Satins,
“Story Untold” by the Nutmegs,
“The Letter” by the Box Tops, “La
La Means I Love You” by the Del-
fonics. and “Back Up Train” by
Al Green.

CORRECTION

The reprint service of the
Hot 100 chart carries an error
this week. The No. 1 record is
“Candy Man” by Sammy Davis
Jr. and the No. 4 record is “Oh
Girl” by the Chi-l.ites.

1oyalty payment, the suit con-
iends this has been circumvented
by the refusal of the record com-
panies to record a song unless the
copyright owner enters into a pri-
vate licensing agreement. It fur-
ther accuses them of “working in
eopllusion to cut  independent
writers and publishers out of the
business.” Contending that they
are trying to "monopolize the mu-
sic industry,” the suit says that
many of the record firms have
their “own significant publishing
companies” and can restrict and
eliminate the independent.

(Continued on page 78)

Gordy Labels
To Coast HQ

By CLAUDE HALL

L.OS ANGELES—Motown Rec-
ords is shifting the major emphasis
of its record activities to the West
Coast and a spokesman for the
firm said that the major reason
was in order to consolidate greater
manpower in Los Angeles where
the firm is already deeply involved
in motion pictures and other in-
terests. Several of the staff mem-
bers will be shifted to the Los
Angeles office and Phil Jones will
be in total charge of sales, starting
this week from Los Angeles.

At this time. according to Rob-
ert Gordy, head of Jobette Music.,

(Continued on page 10)

Sonny & Cher ‘Catalog’
Volume Bolsters Kapp

LOS ANGELES — Kapp Rec-
ords, which earns at least 20 per-
cent of its income from catalog
product, is currently experiencing
a boom from “instant catalog,” ac-
cording to label general manager
Johnny Musso. Even though the
“Live” album by Sonny & Cher
has been out since last August and
has sold beyond 360,000 copies,
it’s still selling at the rate of 1,000
copies a day, “so you really can't
consider it catalog material. At
least, not in the sense of a Roger
Williams, who has about 15 al-
bums which are still selling con-
sistently and well for us. But Son-
ny & Cher product seem to be in
a superstar category.”

He pointed out that Sonny &
Cher’'s “Gypsies, Tramps and
Thieves” album came out last

September and has sold more than
475,000 copies and is still selling
around 2,000 copies a day, while
their “All I Ever Need Is You” al-
bum has already received a Gold
Disk award from the Record In-
dustry Association of America for
a million dollars in sales and it’s
still selling between 4-5,000 copies
a day.

“If you can establish an act of
this superstar status, they’ll con-
tinue to sell,” Musso said. “It’s
like having instant catalog.”

Musso, who took over as general
manager in 1970, has been respon-
sible for establishing acts such as
El Chicano, John Rowles and Son-
ny & Cher, and is now seeking to
break Tony Christie in the U.S.
Christie’s single, “Is This the Way

(Continued on page 8)

London’s Person-to-Person
Meets a Success: Goldfarb

By DAN BOTTSTEIN

NEW YORK--London Records’
series of informal person-to-person
meetings with its independent dis-
tributors has been an unqualified

success, according to label pres-
ident Herb Goldfarb.

“On London’s twenty-fifth anni-
versary,” said Goldfarb, “we have
put new vitality into the family
relationship between the manu-
facturer and independent distribu-
tor. We have had a fantastic re-
sponse from the principals and
personnel of the operations we
visited.” At the get-togethers, held
at major hotel in the markets of
London’s independent distributors,
activities include cocktails, dinner,
and roundtable rap sessions. No
product is presented. Personnel
from the distributor attending in-
clude virtually all job functions
within the organization, including
salesmen, promotion men, racking
specialists, field men, accounting
personnel from both receivables
and payables, IBM statisticians,
pickers, packers, counter people,
return specialists and just about
everyone in the shop, office or
warehouse.

Goldfarb said that this kind of
wide contact is impossible at trad-
itional  sales conventions. He
stressed his conviction that inde-
pendent distribution will continue

CBS/Electro-Voice Agree

NEW YORK-—In a definitive
move towards matrixed four chan-
nel sound equipment compatability,
Columbia Records and the Electro-
Voice Corp. have agreed in princi-
ple, to exchange, on a non-exclusive
basis, patent rights and technology
related to their respective four
channel disk systems.

Billboard is published weekly by Billboard Publications, Inc., 165 W. 46th St., New York,

Columbia Records manufactures
the SQ disk system, while Electro-
Voice manufactures the FElectro-

Voice Stereo-4 system, developed
by Peter Scheiber.
The agreement was spawned out
of industry’s realization that com-
(Continued on page 36)

as a major factor in the record
industry.

London and its independent dis-
tributors have gathered at Univer-
sal Distributing in Philadelphia,
Robert Distributing. in St. Louis;
Heilicher Bros. in Minneapolis, and
ABC Record and Tape Sales in
Seattle. Meetings are scheduled in
Houston, at H.W. (Pappy) Daley’s
operation, and Big State in Dallas.

RCA Opens Branches
To Serve South, SW

ATLANTA—RCA has opened
depot branches and sales offices
from Nashville south to Miami
and west to Dallas.

The new RCA

GE Requests
FCC Review
Of ‘Quadcast’

WASHINGTON--General Elec-
tric has formally entered its dis-
crete quadrasonic system as a
contender in the 4-channel trans-
mission sweepstakes and has further
petitioned the Federal Communi-
cations Commission to make an
extended inquiry into all aspects of
the new-found technique. The com-
pany said it endorses the new ad
hoc Quadraphonic Radio Commit-
tee of the Electronics Industries
Association, which will study all
aspects of 4-channel broadcasting,
and will recommend standards to
the FCC.

The G.E. 4-channel system is
now in more direct competition at
the commission with the Darren
Quadraplex system, which was pro-
posed by James Gabbert, president
of KIOI-FM, San Francisco. Both
are discrete systems which would
carry the 4-channel transmission
directly to the listener, as opposed
to the matrix system which blends
four channels into two, and decodes
them back into an approximate of
four channels at the receiver.

General Electric recommended
three main goals for the FCC in a
full-scale inquiry into the new sound
development: One, to determine
both public and industry interest in
the new sound for broadcasting;
two, to check such aspects of the
new quadrasonic sound as quality
and performance standards, need
for additional frequency alloca-
tions, and the impact on the FM
service's SCA’s. (These are the Sub-
sidiary Communications Authoriza-
tions presently used by FM’s in
background music and store cast-
ing.)

General Electric had previously
submitted results of quadraphonic
broadcast tests made under FCC
authorization, on its FM station,
WGFM-FM, Schenectady, but took
the further opportunity to plug its
system on several grounds. G.E.

(Continued on page 8)

distribution

points, all of which are called Mu-
sic Two, are rooted in warehousing
branches in Dallas and here. The
local stocking branch, which is
headed by Charlie Smith, veteran
in the Victor operation having been
years in Memphis, supplies orders
for the entire South. Sales offices
and their managers, supplied from
here, include: Nashville, Jack Dill;
Memphis, Larry Gullagher; and
Miami, Freddie Love. Charlie Hall
is supervising the entire southern
operation from here.

Dallas is being managed by Tom
McCusker, with Walter (Bug) Pug-
lieri overseeing the southwest op-
eration.

Victor also has branches in Los
Angeles and Cleveland.

20th-Fox Eyes
Disk Return

LOS ANGELES — The motion
picture firm of 20th Century-Fox
plans to launch a new record label
sometime in the near future. Years
ago. the company was quite active
with 20th Century-Fox Records
and this label was distrbuted by
ABC Records until recently. A
general manager for the label will
be announced in a few weeks.

Already, the firm has began
building up its music publishing di-
vision under Herb Eiseman, who
until recently operated the West
Coast office of Jobete Music.

Mpls. Promo Firm
Sues FOP & War

LOS ANGELES—War and its
management, Far Out Productions,
has been sued for a total of $160,-
000 in Federal District Court here
by Variety Theater Productions, a
Minnesota-based concert promotion
firm. The suit claims that War
never showed up to play a nine-
concert tour they contracted for.

The Midwestern tour was to be
booked by Variety Theater Produc-
tions, with War getting paid $11,-
000 per show. Concert dates were
to be set in Feb. and April of
1972.

Hayes, Stax Top Music Awards

MEMPHIS-—Presenting a fast-
paced show spiced with an abun-
dance to top entertainment, Mem-
phis Music, Inc., offered its sec-
ond annual awards show in great
fashion.

(See Memphis award pictures, page
12)

Stax Records, generally, and
Isaac Hayes, specifically. were the
big winners at the black tie affair
at the Rivermont, where a capacity
crowd of 1,560 witnessed an array

TOP 10 LP’'s

NEW YORK—Crosby, Stills,
Nash and Young are together
again. Crosby, Stills, Nash and
Young are the first members of
dishanded recording group to
have their solo LP’s in the
top 10 of the Billbcard Top
LP chart at the same time.

“Manassas” by Stephen Stills
(Atlantic) is at 4 while “Har-
vest” by Neil Young (Reprise)
is at 9 and “Graham Nash/
David Crosby”™ (Atlantic) is
at 10,

By BILL WILLIAMS

of talent on stage matched only by
that in the audience.

Hayes, already a big winner in
1972, won awards for outstanding
songwriter, outstanding single rec-
ord of the year, best album, out-
standing musiciar, and a special
trustee’s award for his contribu-
tions toward membership. Most of
his awards centered around
“Shaft.” He not only was the
most frequent winner. but ob-
viously the most popular.

Also from the Stax organization,
Mavis Staples, one of the Staple
Singers, was named outstanding
female vocalist. Outstanding male
vocalist was Al Green of Hi Rec-
ords.

Jim Stewart of Stax Records
was named Outstanding Executive
of the year. Other awards were:
Album Cover Design: Black Moses
(Larry Shaw); Outstanding New
Artist: Cymarron (produced by
Chips Moman); Outstanding In-
strumental Group: Booker T. &
the M.G.’s; Outstanding Engineer:
Ronnie Capone; Outstanding Vocal
Group: The Staple Singers; Out-
standing Producer: Willic Mitchell
and  Outstanding non-Memphis
Record Company, Atlantic.

Several special trustees awards
were given. Recipients were Al
Bell, for his many contributions to
the industry; Mrs, Estelle Axton,
for her faith an¥ concern with
Memphis music; Hugo Dixon, for
his work with the arts in Memphis
and Buster Williams of Plastic
Products. for his help to the in-
dustry in general over the years.

George Klein of WHBE received
the first Dewey Phillips Media
Award, and a special symphony
award was given to Mrs. Russel
Weiner, voted by fellow members
of the Memphis Symphony.

Mrs. Frances Preston, vice presi-
dent of BMI, presented special
citations to Isaac Hayes and Jim
Stewart of Stax for their million-
performance with “Shaft.”

Entertainment literally rocked
the ballroom. First on the bill was

(Continued on page 8)

More Late News
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General News

UA Preparing Fall
College Concert Trek

By NAT FREEDLAND

LOS ANGELES — The United
Artists Acoustic Road Show is cur-
rently in preparation for a 10-city
college tour in mid-September. The
road show will be a free concert
series featuring UA non-amplified
talent. Artists projected for the
tour are Spencer Davis, Doc Wat-
son, Townes Van Zandt, George
Gerdes, Eric von Schmit, and Chris
Smither.

UA will cover all transportation
costs and artist fees. The label is
asking colleges to provide an audi-
torium for the free concerts and
get behind on-campus promotion.
Among the locations being final-
ized for the tour are Brooklyn Col-
lege, Ohio State, Michigan State
and Loyola. A potential audience
of 300,000 could be reached on
Acoustic Road Show stops.

UA had a $1 concert at Holly-

wood Bowl last year and Warner
Bros., Mercury, and Capitol have
been among the major labels sub-
sidizing their newer artists on low-
admission tours. “It's economically
feasible to send a lot of artists on
our Acoustic Road Show because
we don’t have to transport large
groups and a lot of amplifiers,”
said Martin Cerf of the UA cre-

ative services department. The tour
will probably include a bass-drum
duo to back the acoustic guitarists.

Phillips Opens
Tupelo Studio

MEMPHIS — Sam Phillips is
building a new recording studio at
Tupelo, Miss,, and expects to be
in operation within 120 days. Plans
have been completed on the build-
ing, and all equipment is being
customized. Phillips is owner of
Sun Records and Phillips Record-
ing Services here.

Ray Harris, former partner in
Hi Records, will be general man-
ager and vice president of the
Tupelo operation. He previously
produced Ace Cannon, the Bill

(Continued on page 8)

High Court Tests Piracy Laws

By JOHN SIPPEL

LOS ANGELES—The U.S. Su-
preme Court sometime this fall or
winter will decide whether unli-
censed tape duplicating can be
made illegal by a state law,

The Supreme Court granted a

Sales, Chart Boom
For Famous Complex

NEW YORK—Famous Music
Corp. is experiencing its greatest
sales and chart success since the
company’s inception in 1970, says
Tony Martell, president of the
company, Sharing in the upsurge
arec Famous Music’s satellite la-
bels, Neighborhood and Blue
Thumb.

Martell commented: “Our philos-
ophy is to avoid large releases
for the sake of false volume and
pick records with potential and

ITA Suggests
Vidtape Might
Nip Skyjacks

By RADCLIFFE JOE

NEW YORK-—The International
Tape Association is advocating the
use of videotaping facilities by air-
lines in an effort to cut down the
high incidence of air piracy.

The idea which embodies video-
tape surveillance of air travellers
from major airports across the na-
tion, suggests videotapes and voice
prints of travellers as they pass
through embarkation gates.

The suggestion was outlined to
the Federal Aviation Administra-
tion by the ITA in a recent letter
to FAA administrator John H.
Shaffer.

The letter, signed by Larry Fin-
ley, the ITA’s executive director
tells the FAA that the magnetic
tape watchdog organization does
not believe the measure would con-
stitute an invasion of privacy, as
long as the tape is not viewed or
used except in the event of an
actual hijacking.

The ITA’s letter further suggests
that the tapes can always be de-
magnetized and reused, thereby
making the experiment an eco-
nomic one.

It continues, *“Videotaping is
likely to discourage a hijacker who

(Continued on page 78)

then back them with advertising,
press and exploitation.”

Melanie has achieved her biggest
selling single ever, “Brand New
Key,” on the Neighborhood label.
Commander Cody & His Lost
Planet Airmen, on Paramount,
went Top 10 with “Hot Rod Lin-
coln.” The Crusaders’ Blue Thumb
album. “Crusaders 1,” is on the
chart, and the Brady Bunch is
also on the lists with their Para-
mount LP, “Meet the Brady
Bunch.” Chart activity has been
generated by Mitch Ryder (Para-
mount) and Murk-Almond and
Dave Mason, both on Blue Thumb.

Particularly successful in re-
cent months has been Dot Records,
the country arm of Famous Music.
said Martell. The label has Donna
Fargo's “Happiest Girl in the
Whole U.S.A” at the top of the
country chart. and the record has
also crossed to the pop listings.
Recently, Tommy Overstreet had
the No. 1 country single, also on
Dot.

In consolidating its operations,
Famous Music has made four ex-
ecutive appointments.

Bob Krasnow, of Blue Thumb
Records, has been named vice
president of a&r for the Famous
Music complex. He will supervise
a&r for the Famous Music family
of labels from newly enlarged
facilities in Los Angeles. While
continuing to administer Blue
Thumb’s flow of product. Kras-
now will direct the company’s
over-all creative efforts on the
West Coast.

Sal Licata, formerly vice presi-
dent of sales for Blue Thumb. has
been appointed vice president of
marketing for Famous Music and
general manager of the consoli-
dated West Coast offices. Chuck
Gregory, formerly director of mar-
keting for Famous Music. also
has been appointed vice president
of marketing. He will be based
in New York. Carmen La Rosa
has been named director of sales
for all Famous labels. Herb Gor-
don, director of promotion. and
La Rosa and their staffs will re-
port to Gregory.

Audio Magnetics Suing
Unlicensed Duplicator

LOS ANGELES — Audio De-
vices, a devision of Capitol Indus-
tries, has filed suit against Donald
Koven’s Mobile Stereo in Superior
Court here, claiming $9.497 owed
for merchandise since Feb. 1971.
The suit alleges Mobile Sterco
should have known it was insolvent

4

and unable to pay for the goods.

Koven is a central figure in sev-
eral litigations here, one of which
is the basis for a Supreme Court
hearing on whether state law mak-
ing unlicensed duplicating a crimi-
nal violation are constitutional (see
story on page one).

writ of certiorari to two defendants.
Don Koven and Don Goldstein,
principals in a local unlicensed
duplicating firm, in a case which
goes back to a raid on their Mo-
bile Stereo operation in March
1971. The city attorney’s office
obtained a search warrant, based
on state statute 653H. which made
unlicensed duplicating a crime in
California. The raid resulted in
a  municipal court case, which
found the defendants guilty of
violation of the law. They ap-
department of Superior Court
here. Their hearing was denied.

When defendants have exhausted
their state appeals. under the fed-
eral law they can petition the
Supreme Court directly for a hear-
ing. The defendants’ local attorney,
Arthur Leeds, known nationally
for his pioneer representation of
unlicensed  duplicators  through
southern California  (Billboard,
Feb. 19) so petitioned the Supreme
Court. He was informed last week
that a writ of certiorari was
granted. Leeds has been notified to
supply the court with his petition
by July 15, while the plaintiff, who
will probably be represented by
Deputy City Attorney Dave Mar-
gulies, must file their objections
45 days later.

The Supreme Court will shortly
adjourn. with hearings to renew in
October. Becuuse the writ was
granted late in the court’s current
session, it will probably be one
of the last hearing’s calendared.

When the exact date of the hear-
ing is set. principals in both sides
and possible friends of the court
will assemble before the court in a
one-day hearing. Both sides are
normally limited to 30 minutes of
discussion each.

The Supreme Court’s decision
would not only affect the Califor-
nia anti-piracy law. but similar
laws passed in Tennessee. Arkan-

(Continued on page 78)

Virginia Law
Vs. Pirates

NEW YORK—The state of Vir-
ginia has passed an antipiracy
statute.

The new Virginia law makes it
unlawful to manufacture. distrbute
or wholesale any recording with
knowledge that the sounds have
been transferred without the own-
er’'s consent as well as to retail or
possess, for the purpose of retail-
ing, any recorded device that has
been produced, manufactured, dis-
tributed or acquired at wholesale
in violation of the statute.

The statute further provides for
the true name of the manufacturer
to be placed on the package of
every recorded device sold, trans-
terred or possessed for the purpose
of sale. In cases of violation it calls
for the confiscation of all recorded
devices that do not conform to the
provisions of the statute.

Virginia is the 10th state to en-
act  antipiracy legislation. The
other states alrecady having anti-
piracy laws are New York. Cali-
fornia, Arizona, Arkansas, Tennes-
see. Florida, Texas, Washington and
Pennsylvania.

www.americanradiohistorv.com

Executive Turntable

ALES KEANE

Barney Ales, executive president of Motown Records, has
resigned effective immediately to devote full time to his invest-
ment portfolio. . . . Also leaving Motown are Chuck Young, Al
Valenti, Gene Scurty, Kevin Cummings and several others. . . .
J. K. (Mike) Maitland has becn elected a vice president on the
Board of Directors of MCA Inc., the parent firm of MCA Rec-
ords. Maitland is president of the record company. . . . Col. Tom
A. Parker has been named assistant to the president, Barron
Hilton, as promotion and talent consultant for the entire Hilton
hotel chain. Parker will headquarter on the fourth floor of the
Las Vegas Hilton and will not keep specific office hours. . . .
Samuel Burger, former vice president, tape manufacturing for
Columbia Records, has becn promoted to vice president, and
will direct all record and tape manufacturing. John Ryan, vice
president, disk manufacturing, will direct disk manufacturing
operations at the Pitman, Terre Haute and Santa Maria plants.
Bruno Fontana has been promoted to director, administration
and planning. He will be responsible for planning, budgets and
capital project control for disk and tape. Richard Billiar, for-
merly manager, plastics engineering and injection molding, has
been promoted to director, plant engincering. Stanley Nimiroski
becomes director, national quality control, and will be respon-
sible for product assurance programs at all manufacturing loca-
tions. Charles Giambalvo has been named manager, industrial
engineering.

* kK

William (Bill) Keane has been appointed director, marketing
development and planning, for RCA Records. In the newly
created position, he will have direct charge of merchandising,
planning, advertising, sales promotion, editorial services, product
art and photography. Keane comes to RCA from CBS and Colum-
bia Records, where he was most recently director, product man-
agement. . . . Bill Heard has been promoted to regional pro-
motion manager, Southern region, Epic/Columbia Labels. He
was formerly the Dallas branch promotion manager for Columbia
and Epic/Columbia Custom Labels, and was cited as Promotion
Man of the Year in the South by both Columbia and Epic/
Columbia Custom Labels. Before joining the company, Heard
was a musician and vocalist with the New Christy Minstrels. . . .
Bob Krasnow, of Blue Thumb Records, has been appointed vice
president of a&r for the Famous Music complex; Sal Licata has
been named vice president of marketing and general manager;
Chuck Gregory becomes vice president of marketing; Carmen
La Rosa is director of sales. (See separate story.) Marty Thau
has resigned as vice president of a&r and operations for Famous
Music. He will announce his plans in September.

* Kk *

Phil Rauls, previously Southwest regional promotion man-
ager for Atlantic Records, has been promoted to Southeast re-
gional promotion manager and artist relations manager for the
South. Stanley Chaisson, formerly the Warner-Elektra-Atlantic
promotional representative for Memphis and Nashville, has been

(Continued on page 78)
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Thereneverwasa bet.ter time for
orabetteralbumbyEricAndersen.

Eric Andersen has just
given us his best album ever.
Nine exciting and
beautiful songs that tell you
who Eric Andersen is. Today.
Listen carefully.
It may well be one of the best
albums of the year.
New Eric Andersen.
“Blue River!).....

On Columbia Records«
and Tapes

The first reviewis in:

“You could tell from the way Eric
Andersen walks, talks and carries
himself lately that he has finally
gotten his butt together. Yes he has!
His forthcoming album is
astoundingly beautiful and
infectious. Not since the likes of
JamesTaylot’s ‘Sweet Baby James,
and Carole King’s “Tapestry’does an
album hit that perfect balance
between the commercial and the real
like Eric’s new one. It is a warm joy

to listen to it.” N .
—rock critic, Al Aronowitz

Produced by Norbert Putnam
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General News

UA Forging Strong
Black Talent Image

LOS ANGELES—United Artists
Records has never been particular-
ly known as a soul label, but un-
der its current administration UA
has become a force in marketing
black artists.

The proof was on last week's
Billboard Hot 100 chart, with War’s
“Slippin’ Into Darkness,” Corneli-
us Brothers and Sister Rose's “Too
Late to Turn Back,” and Bobby

Womack’s “Woman's Gotta Have
It” all represented. Monk Higgins
is also Bubbling Under with “Got-
ta Be Funky.” Each of these re-
leases is prominent on Billboard's
Soul charts too.

“Aside from having been for-
tunate enough to sign some great
black artists, | think the reason for
UA’s breakout in this field is that
we don’t have any r&b depart-
ment,” said Mike Stewart, president
of the label. “UA has been going
out of the way to hire more minor-
ity staffers, but we dont assign
blacks to working exclusively in the
soul market or anything like that.
Our main Los Angeles promotion
man is a black woman, Gerri
Miller, and some of our most ef-
fective promotion people at deal-
ing with black stations are white.”

FM Assistance

UA doesn’t have any “hard r&b”
product, according to Stewart. And
all the label‘s black artists are mar-
keted exactly as any other pro-
gressive rock acts. UA has achieved
more breakouts for its black artists
on FM than on soul stations. Stew-
art said.

Ike & Tina Turner got the first
gold record in their long career on
the UA release of “Proud Mary,”
the label claims. And Rick Hall,
the Muscle Shoals producer who
pioneered the city’s success as a re-
cording center with a series of
black artist hits backed by country
session musicians, states flatly that
a main reason he chose UA to dis-
tribute his own Fame label is their
track record with black artists. The
first Fame-UA release features

Rushing, Jazz
Singer, Dead

NEW YORK — Jazz singer
Jimmy Rushing died here Thurs-
day (8) after a brief illness. He
was 68. He started his singing
career in California in 1925 before
returning to his hometown, Okla-
homa City, to join Walter Page’s
Biue Devils. With Page he met up
with the band’s pianist. Count
Basic and (after a brief period
with Bennie Moten) became singer
with Basie’s first band in 1935 in
Kansas City. He remained with
Basie until 1950, led his own seven-
piece band at the Savoy Ballroom
in New York for two yeuars, then
worked as a single.

Rushing’s hard-driving singing,
touched with much blues. was re-
corded by Decca. Columbia. Van-
guard. Colpix, Master Jazz, Im-
pluse Bluesway. and RCA. His last
album was released earlier this
year by RCA. Material closely as-
sociated with Rushing—"Mr. Five
by I“ive” was his nickname—in-
cluded the classic “Sent for You
Yesterday™ and “Goin® to Chi-
cago.”

Audio Fidelity

In Expansion

NEW YORK — Audio Fidelity
Records, a division of Audiofidelity
Enterprises, Inc.. is expanding its
custom producing and premium de-
partment.

Under the supervision of Harold
Drayson, executive vice president,
Audo Fidelity will utilize its cata-
log of over 500 records to increase
the sule of custom record and tape
packages.

Candi Staton and is beginning to
pick up airplay.

“Earlier in my career | ran a
Harlem record store und managed
black artists,”” Mike Stewart said.
“I’'m convinced that the black mar-
ket is going the same way as the
rest of the music business, with a
trend toward writer-artists who
have something to say. Most of the
people we're signing have a track
record as writers or producers,
even if they never recorded as art-
ists before.”

Among the new black artists
signed by UA with upcoming prod-
uct are Leon Ware and Z.Z. Hill,
both mainly known as soul writer-
producers, songstresses Gerrie
Granger and Lea Roberts, and
West Coast Revival.

London Bows
‘Them’ Park

NEW YORK-—London Records
has released a 2 LI bonus-Pak by
"Them” featuring Van Morrison.

With increasing the sales of their
entire bonus-pak in mind, London
is planning a promotional cam-
paign which will include covers for
window display, print and radio
spots and newly-designed catalogs
for trade and consumer use.

The bonus-pak line. which has
a suggested list price of $7.98, in-
cludes: “Stan Kenton Today”
(Phase 4 Stereo). John Mayall’s
“Through the Years” (London),
“Spectacular Les Reed” (Chapter
One) Frank Chacksfield's “Ebb
Tide and Other Million Sellers”
(Phase 4 Stereo), Roland Shaw's
“The Return of James Bond” (Lon-
don) and “The Best of Willie
Mitchell™ (Hi).

Letters To

he Editor

‘Live’ Monitor Music
Dear Sir:

Sincere appreciation for the front
page article. I am convinced of the
concept and believe it a new form
of entertainment for network radio.

I can certainly attest to the im-
pact of Billboard. Since the article
appeared, | have received offers
from a 24-hour rock concert to
engincering services to our own
affiliated stations wanting more in-
formation.

Since we talked, we have now
sold. to Buick, two three-hour
MONITOR segments, Saturday and
Sunday, July 8 and 9, from 7 to 10
p.m., for the Newport Jazz Festival
in New York.

Thank you for the accurate re-
port of our doings.

With best regards.

Cordially,

Robert Wogan

Vice-President, Programs

NBC Radio Div., New York City

Birmingham Boost
Dear Sir:

| just finished rcading the letter
from Rick Davis of WAIJF, De-
catur. Alabama, in which he con-
demns radio in north Alabama. In
the first place, it sounds as if Mr.
Davis is cither a beginner, amateur,
or & man who nurses sour grapes.
I have left several stations under
adverse conditions, but not once
have 1 written a derogatory letter
about those stations to a national
columnist, complainiag about pay,
working conditions, or profession-
alism. On the contrary, [ have
gone out of my way to praise even
the worst of stations. One never
knows when he may need a refer-
ence or some help from a former
cmployer.

As to Mr. Davis’ second point
regarding the “sound” of stations
in north Alabama: I disagree.
Birmingham radio has undergone
many wholesome changes in the
past year, and is about to undergo
more. We are awaiting FCC ap-
proval of our sale to Screen Gems
Stations and WBRC is about to be
sold to Mooney Broadcasting from
Nashville. When these changes be-
come cffective, I think Birming-
ham will be on its way to the front
of the radio ranks in the South!

Other markets sound remarkably
competent, taking into account
their small size: Anniston, Tusca-
loosa, Gadsden, and Huntsville. |
think Mr. Davis should get in his
car some weekend. drive through
the northern part of the state, take
the cotton out of his ears, and turn
the volume on his car radio up as
loud as he can stand it. In the
meantime. I hope he is happy in
Decatur, a city with a population
of 38.044. which is located in a
county with a population of 77,306
——according to the last U.S. Cen-
sus.

Sincerely,

Greg Prymak
WYDE Country
Birmingham, Ala.

Classics And Jazz
Dear Sir:

On behalf of a station which
seems to have grabbed hold of a
stick with two short ends, I'd like
to add a postscript to the response
to George Sinton’s letter on promo-
tion of Jazz records. WBFB has
broadcast 100% classical music un-
til quite recently when we intro-
duced six hours of primarily black
jazz, six nights a week. [ must say,
I was astounded at the response
which Roger Brock. the jazz an-
nouncer, got to his pleas for rec-
ords to form a basic library. Com-
pared to our classical librarian, he
was swamped! And he was getting
just about the sort of response
which George Simon complained
about! This should give you some
idea of the tough time any classical
station has getting records. There
are exceptions. They know who
they are, and the consequent ex-
posure 1S given just because theirs
are all we have to play.

Let’s hope that classical revivals
spurred by “Clockwork Orange's”
Beethoven, Emerson. Lake &
Palmer and some of the others will
lead to some promotion to show
the record buyers what an un-
tapped resource the field of classi-
cal music is!

Sincerely,
Simon Pontin
WBFB, Philadelphia, Pa.

NARAS Meet
Honors Dizzy

NEW YORK-—NARAS honored
trumpet player Dizzy Gillespie dur-
ing a combination membership
and fund-raising meeting at the
A&R Studios, June §.

George Simon produced a “Pic-
torial Roast” of Gillespie who
performed with Bobby Hackett,
Bobby Brown. Poland Kirk and
Jimmy Owens.

The Gillespie function is one of
a series to foster membership in-
terest and aid the NARAS scholar-
ship. Father Norman O'Connor
presented a plaque to the musician
and chapter president Phil Ramone
gave o short speech.

WB Pub Gets
NFL Song

NEW YORK -— Warner Bros.
Music Publishing has acquired the
official song of the National Foot-
ball League.

Ed Silvers, WB president, said
that the song will be played during
half-times of all NFL games and
that copies will be mailed to music
directors of high school and college
marching bands. WB also plans a
commercial record release by one
of the NFL teams.
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The British Are Comlng

A 12- Hour Radio Rockumentary

The greatest hits of the sixties by the most successful British talent of that decade.

NOW AVAILABLE IN YOUR MARKET SEND FOR DEMO

The British are Coming: a 12 hour rockumentary For exclusive broadcast rights in your market, contact:
Created & Produced by: Clifi Wayne Radio Services Division, Film House International, Inc.
Narrated by: Terry McManus No. 16 Oakway Mall
Eugene, Oregon 97401

(503) 686-9371
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Weston Activates Label

LOS ANGELES—Doug Weston
is activating his Troubadour label,
formed two years ago and distrib-
uted by Capitol.

Weston has obtained his first
LP featuring Bob Lind and is now
remixing the tapes. He has also
recorded a group and plans having
an initial release of from three to
five albums by fall. He claims six
labels are talking distribution deals
with him and has not made any
commitments.

Weston plans to sign other acts
to the label, using his club as a
means of showcasing artists. The
Troubadour’s Monday night hosts
will provide one outlet for the de-

M.C. NARAS

Renews Jones

NASHVILLE — Frank Jones,
producer and sales executive for
Columbia Records here, was re-
elected president of the local
NARAS chapter by acclamation.

The board also named three new
governors to fill vacancies existing:
Roger Sovine, BMI; Chuck Glaser,
Glaser Brothers; and Terry Wood-
ford, Muscle Shoals Sound.

Other officers elected were: John
Sturdivant, first vice president; Joe
Talbot, second vice president; Don
Gant, third vice president; Mary
Reeves Davis, secretary, and Bill
Denny, treasurer.

Mercury Chief at
Inter. Meeting

CHICAGO — Mercury Records’
growing ties with the parent Euro-
pean firm were reviewed during
the trip to Stockholm last week by
Irwin Steinberg, Mercury president,
for the Phonogram International
Advisory Committee meeting.
Steinberg, expected back this week,
was the only U. S. representative.

Areas of discussion included a
summary of U. S. development and
activity and a catalog review of
master deals with small European
labels that have no U. S. distribu-
tion ties. Steinberg was met in
Sweden by Billy Gaff, manager of
Rod Stewart and several Mercury
acts.

Tape _
Cartridge

velopment of artists for the roster.

The club recently firmed up a
recording equipment deal with Far
Out Productions, whereby Weston
can use their remote 16-track
equipment.

Memphis Awards

e Continued from page 3

Cymarron, followed by the Staple
Singers, Al Green, Jose Feliciano,
Jackie De Shannon and Isaac
Hayes. The Memphis Music Or-
chestra, under the direction of
Ernie Bernhardt, did the show.

Direction of the show was
handled by Marty Lacker, presi-
dent of Mempro and executive di-
rector of Memphis Music, Inc.
From lighting effects to pacing,
the show came off without a hitch.
Next year, Lacker indicated, the
show would have to move to
larger quarters, to accommodate
hundreds who were turned away.

One of the more touching mo-
ments of the evening occurred
when Sam Phillips, introducing
Billboard's executive editor, Lee
Zhito, paid a special tribute to
Music Editor Paul Ackerman.

Phillips Opens
Tupelo Studio

o Continued from page 4

Black Combo and Jerry Jayne at
Hi.

The new studio will be located
at the Natchez Trace Inn. It will
be self contained and will utilize
musicians from the Tupelo area.
including the Tupelo Symphony for
string sessions. No name for the
studio has been selected yet.

Sonny & Cher

o Continued from page 3

to Amarillo,” sold more than a
million copies overseas, but didn’t
happen here. Musso has faith
though that his “Don’t Go Down
to Reno” will establish him as a
major U.S. act. In the meanwhile,
catalog product of Freddie Hart,
Bob Wills, the Waikikis, Mel Til-
lis, Roger Williams, and others
continue to sell.
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Studio Track

By SAM SUTHERLAND

Since Parrish and Gurvitz, the
British composing and performing
duo, were in New York for a date
at the Bitter End, their producer
decided to fly in for the first night’s
performance.

That producer is George Martin,
former A&R director at EMI’s
Parlophone, formerly producer for
a well-known English quartet, and,
more recently, the guiding force at
AIR Studios in London. Since the
inception of AIR, Martin has de-
voted most of his energies to the
studio, but his production work has
included the last two albums by
Seatrain and work with the Paul
Winter Consort.

While Martin’s visit was brief,
he agreed to talk about his recent
activities, his experiences in pro-
ducing the Beatles, and his overall
approach to record production,
and, while he was certainly not
suffered from a dearth of exposure
in recent years, his comments re-
mained relaxed and informative.

Martin’s current production ac-
tivities reflect his attitude toward
music: there are a variety of styles,
artists and commercial possibilities
inherent in the projects he has
been involved with recently, and he
will be the first to concede that
some of those works aren’t in the
mainstream of pop. He still pro-
duces old friends Gilla Black and
Matt Monro, pop vocalists who
still have an English audience but
are rarely heard from over here.
And the Paul Winter Consort, an
instrumental ensemble whose A&M
albums have freely drawn from
many different periods and styles,
has defied popularity because their
style “is not compartmentalized,”
in Martin’s words.

Martin has also recently com-
pleted the score for “Pulp,” a new
film with Michael Caine and
Mickey Rooney. Which, together
with his other projects and his con-
tinued involvement with Parrish
and Gurvitz, represents something
of a spread for a man who claims
he doesn’t have that much time
for production.

“I don’t have any boundaries,
really,” Martin stated. “I don’t
want to sound too facile, but the
only real boundaries are between
good and bad. I find, if T listen
to too much of the same music, I
begin to get very tired.” Which, in
turn, pushes Martin from Leon
Russell to the Berlin Philharmonic.

For Martin, “Pop music doesn’t
have any single force.” The lack
of any single, globally dominant
artist is, he feels, a reflection of
the extent to which rock music,
and pop music in general, has be-
come far more technically com-
petent. “We’ve become blase, be-
cause the music has gotten in-
credibly good.”

Like most producers, Martin
varies his production techniques to
suit the artist, but he does see his
contributions to their work as any-
thing but passive. “You have to
listen to what they have to offer,
and see how you can bend it to
what your own tastes are,” he ex-
plained. “Often you can’t bend it,
because they won’t accept it, and,
in those instances, you don’t. But
you have vyour influence while
they’re in the studio, and, after
the first few sessions, you learn
how to work with one another.”

Martin does not view such an
approach as tyrannical, “I think
you should do what you feel is
right,” he stated, and, while he
recognizes the possible liabilities of
changing a musician’s style, he
feels his own orientation toward
recording production enables him
to choose responsively. “You can’t
be dictatorial,” he summarized.

Martin cited his initial produc-
tion work with spoken word (the
infamous Goon Shows, which an-
ticipated much of the free-form
sensibilities and media-orientation
of Firesign Theatre), his back-
ground in classical music, and, of
course, his involvement in pop
music as essential to the develop-

ment of his “perspective,” that
being his subjective awareness of
the mix as a whole. Martin de-
scribed that approach in terms of
an aural picture, and, if that ap-
proach seems theoretical, his suc-
cess with it, particularly in his
more ambitious projects, does lend
support.

At present, Martin is looking
toward the production of “a family
of medieval and renaissance instru-
mentalists,” the second Parrish and
Gurvitz album, and an album of
his own which, he modestly ad-
mits, will probably touch many
bases.

As for AIR, Martin is encour-
aged by the studio’s recent activi-
ties, conceding that studio business
in London, as elsewhere, has felt
the impact of tighter budgets. Still,
with testimonials from folk like
Marc Bolan, who brings most of
his mixing there (he records out-
side England for tax reasons),
Martin is pleased.

* *x K

From Silver Springs, Md., Track
Recorders has noted activities there.
That studio was D. C.’s only 8-
track facility when it opened two
years ago, and, last November,
they became Washington’s first 16-
track facility. A custom-designed
board built and designed by the
studio’s personnel, uses API and
Suburban Sound components. The
16-track machine is 3M, and both
the main studio (there are two
rooms, but the second is incom-
plete) and the control room have
been redesigned acoustically, with
modifications now underway.

Founders Cotter Wells, Bill Tate
and Jim Jermott have been aiming
the studio at the area’s local
musicians, but they are now
broadening their work to include
outside artists, and in-house pro-
ductions are also being considered.
Chief engineer and “small owner”
(his words) Cory Pearson reported
sessions by the Masked Man, pro-
duced for Musicor Records by
Jim Burston; Carr-Cee Productions
recording the Soul Searchers for
Sussex; Van McCoy’s productions
for Whitehouse Productions and
Mike Auldridge,
Takoma album.

* * X

Eastern Sound, in Toronto, has
reported sessions there that reflect
the continued expansion of Cana-
dian music. Capitol’s Anne Murray
has been in, produced by Brian
Ahern for Happy Sack Produc-
tions, with Chris Skene engineer-
ing. Ahern has also brought in
John Allan Cameron and Paul
Grady, with Skene again engineer-
ing those dates. Eddie Cevasco has
been producing Miles & Lenny for
Taktus Records, with John Stewart
engineering.

Stewart himself has been han-
dling productions for J. J. Stewart
Enterprises, and has booked ses-
sions for September, Rose, and
Em. Stewart himself engineered
the sessions for September and
Em, with Tom Brennand handling
the Rose dates.

Also at Eastern: Midnight Spe-
cial, produced for Columbia by
Jim McHarg, David Stock engi-
neering; and Hagood Hardy, with
Hardy producing and Stock engi-
neering.

working on a

* * *

Short shot: One of the more in-
teresting unsolicited testimonials
for a studio man has originated
with John Lennon. Lennon has
been using Sam Feldman at View-
lex/Bell Sound Studios for all of
his mastering, beginning shortly
after Lennon’s departure from that
other band.

Lennon’s choice of Feldman for
exclusive mastering was neatly en-
capsulated by the artist when he
described Feldman as a “. . . . .
genius.” Considering Lennon’s con-
siderable weight as a recording
artist, that's quite a feather in
Feldman’s cap.

A&M PICNIC
DIAMOND TIFF

LOS ANGELES—A&M Rec-
ords will have its annual staff
and artists picnic June 25 at
Calamigos Ranch in the Mali-
bu Mountains. Highlight will be
the fourth yearly softball con-
test between A&M East and
A&M West. A strong eastern
contingent is on hand, due to
the label’s national promotion
convention which also takes
place that week.

GE Requests
FCC Review
Of '‘Quadcast’

e Continued from page 3

said its system is compatible with
present monaural and stereo re-
ceivers. Although the system can-
not use the normal SCA frequen-
cies of either 41 or 67 KHz,
“theoretical investigation indicates
these (SCA) communications may
be carried on below 100 KHz.”

G.E. also claimed the system’s
distortion factor is “well within”
the existing FCC requirements for
broadcast equipment. Due to the
additional information transmitted
in the 4-channel mode, there is a
loss of seven db in signal-to-noise
ratio. G.E. said this may be com-
pared with a 23 db loss incurred
when going from monaural to 2-
channel stereo transmission.

Another feature claimed for the
G.E. system is automatic switching
in 4-channel receiving equipment,
which is provided by a low-level
pilot signal.
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FROM UNITED ARTISTS FOR JUNE

GHARLIE GHAPLIII

g w,;__]\: (“JV)/_JU\J MODERN TIMES. This is the
score Charlie Chaplin wrote
for the last film in which he
played “the little framp.” It
contains the original version of
"Smile" and comes during a
| great popular revival of

his works.
/ X

SPENCER ORUIS MOUSETRAP. This album firmly
MOUSETRAR establishes a new direction
R for Spencer's music. The man
. who made “"Gimme Some Lovin"
now makes clean, simple, and
mosily acoustic music, with
help from prodiucer,
Sneeky Pete. AS-558(
= ’K »A ASS
GRANT GREEN THE FINAL COMEDOWN. This
THEFINALCOME DOWN | s the first film track
for jazz guitarist Grant Green,
and the first soundtrack
album ever released by Blue
Note Records. It's strong music
from a strong film, soon to be
- seen and heard all over.

2%

CASS K-9066

SUGAR. The uproarious,
captivating, engaging, and old-
fashioned musical romp is back
on Broadway. It's “Sugar,’ the
musicatl version of “Some Like It
Hot" and this is the original cast
aibum, for those who like it
sweet. [P UAS-9905, 8 TRK U-3066

JUE TURNE
BLUES BOOTS

TURNER

L)Y

BLUE ROOTS. This is the album

lke Turner didn't want released.
It's lke with time on his hands,
piaying with his past, not thinking
about making an album. The
fapes were so personal we

had to talk him into

lefting them out. LP UAS-5576

THE BEGATTING OF THE PRESIDENT

ORSON WELLES .
THE BEGATTING OF THEPRESIDENT_ | Mir. Orson Welles, as a Biblical
. W | newscaster, narrates the events
- | leading up to our last presidential
election. We're making it
- i~ available in this election year so
: that people may profit from
: the past. [P UAS-5:
8 TRK U- 03U‘\ CASSK-0305

BOBBY WOMAGK

UNDERSTANDING. Bobby
Womack's newest album follows
his very successful last

release, “Communication.”

"Woman'’s Gotta Have It",

one of the songs from the album,
is already climbing the charts.
“Understanding” comes edsy after
"Communication” | P UAS-5577

8 TRK U-8381, CASS K-0381

...AND FROM POPPY FOR JUNE

ERIG UON SCHIMIDT

]‘ Contact your UDC representative.

UNITED ARTISTS RECORDS

1 2ND RIGHT 3RD ROW. “Here
is @ man who can sing

the bird off the wire and
the rubber off the tire. He
can separate the men from
Il the boys and the note

from the noise”

| —Bob Dylan

§i 8 TRK 11105, CASS 12505




Financial News

Market Quotations

As of closing, Thursday, June 8, 1972

NAME 1972 Week’s Vol. Week’s Week’'s  Week’s Net
High Low in 100’s High Low Close Change
Admiral 27 8 285 212 18 1834 — 23
A&E Plastik Pak Co. 12748 3% 153 612 6Va 6% - Y
American Auto Vending 1534 67 18 12/ 112 1% - %
ABC 76V 25 327 72% 673% 68 - 33
Ampex 25% 7 569 77 72 72 — V4
Automatic Radio 1414 5 346 812 6% 8 + 14
ARA 178 117 371 169Va 162 162% 173
Avco Corp. 207 122 485 16 145 1454 — 1k
Avnet 1558 8l 650 127 12V4 12% + Vi
Bell & Howell 70Va 32V 135 67Va 657 6638 + 3B
Capitol Ind. 217% 6Va 165 7% 634 634 — 3
Certron 8% pavy 249 4 334 3% — 53
CBS 5778 30 845 5478 5034 52 = &
Columbia Pictures 17% 6% 912 1234 115 N7% + V4
Craig Corp. 9 254 66 454 4Yg 414 + Ve
Creative Management 17% 7% 87 14% 14 1414 -
Disney, Walt 196 77 474 188% 183% 1833 —
EMI [} 3 194 478 4V 4 - V4
General Electric 70V4 527 2344 6954 6658 66548 — 234
Gulf + Western 44% 19 792 7% 40 401 -1
Hammond Corp. 137% 812 256 7% 87 9% +
Handleman 47 29 129 317 29V 29V, — 24
Harvey Group 878 3% 68 6V4 54 5Va =
Instruments Systems Corp. 12 45 2159 5% 5 5V Unch.
ITT 67% 457 2113 5874 574 577% - Y%
Interstate United 1312 6 623 9 7V 7% -1
Macke 16142 8% 99 1558 15V 15Va - V4
Matsushita Electric Ind. 28% 16V 3324 28%8 2614 26V + 68
Mattel Inc. 52Va 1854 960 2553 24% 2434 - %
MCA 35% 17%4 350 29% 28V4 28% = h
Memorex 792 194 1082 3158 29 29Va — 2V
MGM 2678 1512 66 18% 177% 177 — V2
Metromedia 39 173% 220 39 37Ve 37Vs — 1%
M 1582 95l 497 155% 14934 150 — 34
Motorola 114V 511 1151 115 108 10912 — 3
No. American Philips 39% 217 197 37Va 354 36 — 1
Pickwick International 51/ 32 159 5012 4814 50 - W
Playboy Enterprises 258 1634 194 22V4 2053 20545 — 133
RCA 45 26 2696 3678 35 35 — 15
Servmat 40V 25V, 1281 313 28% 314 + 212
Sony Corp. 441, 144 1856 41 37Va 377% - 15
Superscope 32% 98 306 16% 1478 15% +
Tandy Corp. 49 30% 1182 41 37Va 37% — 2
Telex 22% 7% 2945 1% 954 10 — 3
Tenna Corp. 1142 4V 17z 878 834 834 + U
Transamerica 232 14% 1783 2012 19% 19Va — 1V
Triangle 22% 1434 130 172 16% 16348 — 25
20th Century-Fox 17 7% 2939 122 1012 107 — Vs
Vendo 188 9% 123 1758 17 1712 + Vi
Viewlex 1278 5% 226 878 8Vs 8Vs + s
Warner Communications 4758 257 1077 47V 46Va 46% + 3%
Wurlitzer 20V4 108 136 15V4 1434 15 - Y
Zenith 5473 3634 624 46 4434 45 - S8

OVER THE COUNTER* Week’s Week’s Week's

High Low Close
ABKCO Ind. 7 ) 618
Bally mfg. Corp. 55V 513 52V
Cartridge TV 35 3358 35
Data Packaging 834 818 88
GRT Corp. 5 44 4l
Gates tearjet 15% 154 154
Goody, Sam 7% 7V 7Ve
Integrity Enter. 8142 7/ 7

"Over-ine-counfer prices snown arz “'bid’’ (as opposed to “‘zsked’’). Neither the bid
asked prices of uniisted securifizs represent actual transactions. Rather,

As of closing, Thursday, June 8, 1972

Week’'s Week’s Week's

OVER THE COUNTER® Hich® “Low  Close
Magnetic Tape Eng. 8 7Va 7%
M. Josephson Assoc. 1518 1434 15V
Mills Music 1142 11 1MYs
Perception Ventures 3% 21 3%
Recoton 3% 3% 3%
Telecor, Inc. 341 32 32

Teletronics Int. 142 1312 1312

United Record & Tape 34 2% 3

nor the
they are a guide to

the range within which thesz securities could have been sold or bought at the time of

compilation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the New York Stock Exchange and all principal stock exchanges.

MCA Earnings Increase 20%

LOS ANGELES-—MCA Inc,
which includes MCA Records and
its various labels, achieved 20 per-
cent higher earnings in the first

quarter of 1972 as compared with
a year ago, according to corpora-
tion president Lew R. Wasserman.

Mike Maitland is
MCA Records.
Net income for the three months
ended March 31 was $5.318,000;
gross revenues were $80.227,000.
For a similar period in 1971, net
income was $4,444.000 and gross
revenues were $78,868,000.

president of

vinyl formulation

exceptional sound qualit

meet

ABLE
RECORD
PRESSING CO.

... it's the new name in record pressing
.. new ideas . . new products
.. new concepts in customer service
Now is the time to investigate the many exciting pos-
sibilities for improved 12" records using our superior
.. “SUPER 4", a quality pure vinyl,
specially processed to produce light-weight records for

ies.

For the discriminating user, our 45 RPM records are also
produced from the highest quality pure virgin vinyl.

For personalized and dependable service, contact:
HERB BREGMAN

ABLE RECORD PRESSING COMPANY

1135 West Elizabeth Ave., Linden, N.J. 07036 - 201-925-0600
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"High Voltage’
Infringement

LOS ANGELES — Robert Els-
ton, Russel Harding, John Baker
and Greg Gellman, all members of
a group, founded in Portland in
May, 1970, and still based there,
filed suit in superior court here
against Columbia records and sev-
en named defendants, secking an
injunction against the defendants,
forbidding them to use the group
name, “High Voltage.”

In their complaint, the Portland
quartet list engagements from May,
1970, through May, 1972, wherein
they worked as "High Voltage.” It
is charged that Columbia has en-
tered into an agreement with de-
fendants Fred Allen, Lalomie Rob-
bins, Bobby Watson, Tony Maider,
Billy McPherson, Mark Williams
and Jerry Rush, calling for an al-
bum wherein defendants would be
billed as “High Voltage,” which
would also be the album name.
Suit charges that prior to May 15,
1972, Columbia had knowledge of
the plaintiff’s prior usage, but con-
tinued on the album project.

Suit asks damages in excess of
$5,000 to be determined by the
court and the injunction. Burton 1.
Rosenberg of Cohen and Rosen-
berg represents the plaintiffs.

WCI Files
Stock Notice

WASHINGTON — SEC has re-
ported filing by Warner Communi-
cations, Inc. of a registration state-
ment May 22, seeking registration
of 525,691 outstanding shares of
common stock, and 50,268 shares
of common issuable upon conver-
sion of certain outstanding con-
vertible indebtedness. These shares
may be offered for sale from time
to time by the holders or recipients
at prices current at the time of sale
($43.13 per share maximum, as
estimated for purpose of comput-
ing the registration fee).

SEC also reported filing by
Teleprompter Corp., seeking regis-
tration of 1,700.000 shares of com-
mon to be offered for public sale
(at $35 per share maximum, as
estimated for purpose of comput-
ing the registration fee). The com-
pany, which is principally in
CATYV, plans to use $12.5 million
of the net proceeds of its stock
sale to repay a note due June 30,
and the rest for cable TV construc-
tion, program origination plans,
and additional working capital.

In another area, the RCA Corp.
has been awarded a Defense Sup-
ply Agency firm-fixed-price
$1.851.196 contract for the supply
installation and acceptance test of
a color TV production and distri-
bution system, following a two-
step formal advertising. DOD said
the work will be performed in
Camden, N.J., and West Point,
N.Y.. and contract is being issued
by the Sacramento Army Depot,
Sacramento, Cal.

Reading Sues
Frank Zappa

LOS ANGEILES-—Noel Redding,
former Jimi Hendrix bassist, has
filed suit against Frank Zappa for
$25,000 and medical expenses in
Superior Court here. The suit
stems from a full Redding took on
an exterior staircase at Zappa’s
home while a guest there in Sept.
1971.

Redding’s claim alleges that
Zappa and his household negli-
gently maintained a hazardous
condition on an improperly lit
staircasc with an insufficient hand-
rail. The suit states that Redding
has been unable to work since the
injuries from his fall.

Insiders Report

WASHINGTON-—The Securities
and Exchange Commission’s April
summary of insider transactions re-
ports trading by officers and di-
rectors and other holders of stock
in the following companies of di-
rect or related interest to Billboard
subscribers. Unless otherwise noted,
transactions are in common stock,
and exchange stocks are reported
first, followed by over-the-counter.

ABC-—E. H. Erlick sold 3,000
shares, leaving him 1,024. L. H.
Goldenson exercised option to buy
37.500 shares, giving him 130,937.
In an exchange transaction, R. H.
Rule acquired 611 shares of com-
mon, giving him 14,865, and dis-
posed of $26,500 in 5 percent con-
vertible subordinated debentures,
leaving none in this category.

ARA Services—D. J. Davidson
sold 11,000 shares, leaving him
46,456.

Bell & Howell—W. B. Graham
bought 4,000 shares, giving him
8,000. D. N. Frey bought 2,000
shares, giving him 2,100.

Disney, Walt—The following ex-
ercised option to acquire stock:
W. H. Anderson 510 shares, giving
him 24512; M. L. Bagnall 2,899
shares, giving him 3,328, R. W.
Miller 9,667 shares, giving him
29,890; D. B. Tatum 9,667 shares,
giving him 11,723.

Gulf & Western—0. G. Carmi-
chael Jr. disposed of $735,000 in
SV percent convertible subordi-
nated debentures, held as
leaving him $5,502.400 in the de-
bentures as trust, $2.020,000 held
by wife, and $364,500 of the de-
bentures held personally, with
$460,000 held as charitable fund &
foundation.

Metromedia—A. L. Schwartz ex-
ercised option to buy 1,040 shares.
giving him 1,488 held personally
and 500 by wife.

3M—W. L. McKnight reported
holdings of 2,440.712 shares per-
sonally, sale of 9,600 shares by
wife, leaving her 1,607,782 shares.

Merc Samples

LOS ANGELES—Mercury Rec-
ords is ladling talent from the bur-
geoning talent pot on the Coast
through recently uppointed local
manager Denny Rosencrantz.

He has signed three acts in his
short stint here and sees the office
blossoming into a creative center
as busy as the label’s Chicago
home office.

“Flash Cadillac and the Conti-
nental Kids were signed because I
feel their sound has great appeal
and, equally important, they are a
veteran group, who right now are
booked consistently five months in
advance. I feel they can sell rec-
ords with their oldies’ audience and
have an excellent chance of com-
ing up with a single of their own,”
Rosencrantz said. The deal was
made with Peter Rochman, their
manager here. Kim Fowley will
probably produce the quintet.

In another negotiation like the
Rod Stewart Mercury affiliation,
while his back-up group, Fuces, is
on Warner Bros., Dominic Troi-
ano, lead singer-guitarist with the
James Gang, who record for ABC-
Dunhill, was signed. Both labels
will release product by the two
talents, with the two labels com-
bining in their marketing effort
behind the talents, especially at the
concert level. Troiano produced
his own LP, with members of the
James Gang and Geronimo Black
backing.

Jerry Peters, black writer-pro-
ducer-singer who wrote “You've
Got Me Going in Circles” and
other hits, is currently working on
his first Mercury session, with
backing by Stevie Wonder and
Donny Hathaway. Peters was
brought to Rosencrantz by Jerry
Butler.

Rosencrantz is also working with
Buddy Miles and Stewart. The
Stewart album, due in July, will
contain  primarily  self - written
songs, plus “Angel” and a first-

trust,’

M. H. Patterson sold 2,750 shares,
leaving him 10,000 shares. R. L.
Sheppard bought 1,000 shares, giv-
ing him 7,540.

Motorola Inc.—E. P. Vander-
wicken sold 4,000 shares, leaving
him 2.000.

Playboy Enterprises—J. Mastro
exercised option to buy 14,000
shares, and sold 3,500 shares, leav-
ing him 14,000.

RCA—W. D. Scott sold 6,000
shares, leaving him 4,047. M. B.
Seretean sold 13,500 shares, leaving
him 1,363,103 shares held per-
sonally, 4,000 by wife, and 65,536
shares held by wife and parents as
co-trustces. R. L. Werner sold
13,170 shares, leaving him 16,830.

Telex—J. L. Quick bought 57,-
100 shares, giving him 114,500
shares held personally and 24,550
held by family, and 7,030 by wife.

Warner Communications—W. V.
Frankel reported holdings of 171,-
114 shares owned personally,
51,386 as co-trustees and 8,000 as
foundation.

In over-the-counter stocks:

Bally Manufacturing — I. Kaye
sold (not on the open market)
6,100 shares, leaving him 221,556
shares, and S. W. Klein similarly
disposed of 1.100 shares, leaving
him 293,800 shares held personally
and 226,650 as trustee. W. T.
O'Donnell, also disposed of 2,600
shares (not on open market), leav-
ing him 336,205 shares.

Cartridge TV—T. Kolle Jr. re-
ported no personal holdings, but
holdings of 34,404 shares by Horn-
blower & Weeks Hemphill Noyes
Trading account, after sales of
169,382 shares and buys of 188,163
shares, in February.

Data Packaging—F. Burgess
bought 1,688 shares, giving him
6,750. E. Morningstar bought 1,000
shares, giving him 11,950.

Telecor—H. Greenberg sold
2,000 shares, leaving him 238,772
shares. H. A. Haytin sold 2,300
shares, leaving him 159,210.

Coast Talent

time-ever-released song by Bob
Dylan. Rosencrantz has also
worked out a deal with Joe Sara-
sino, local producer, to do the

Pepsi commercial, “You’ve Got A
Lot To Give,” which has been re-
written as “Love Is A Way of
Life,” with a new group, Michaels.
The beverage firm is working out
a astional promotion with Rosen-
cranty.

Gordy Labels
To Coast HQ

o Continued from page 3

the publishing firm will stay in
Detroit, where a skeletal staff will
also be maintained in the record
division. Another spokesman for
the record firm said that sales and
other promotional activities of the
record labels would be headquar-
tered in Los Angeles where Mo-
town president Berry Gordy has
made a home for some while.

Mike Roshkind, Motown vice
president. said at press time that it
was true that “expanding motion
picture activities and other West
Coast interests will draw some of
our manpower from Detroit. But
any move is absolutely rumor at
this time. Pm not sure myself
what the details of the move will
be.” He felt that personnel
changes would be announced in a
week or so. It is already known
that Barney Ales. executive vice
president and general manager of
Motown Records, is resigning to
pursue other interests. Gordon
Prince. head of record promotion,
will be transferring to the West
Coast in the near future, as will
Joec Summers. Leaving the firm
are such record men as Chuck
Young, Al Valenti, Gene Scurty
and Kevin Cummings.
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.16 best 2 minutes
and 30 seconds of “breaking up”
gver put together!

The Newest Single Recorded By

THE PARTRIDGE FANVILY

Starring SHIRLEY JONES « Featuring DAVID CASSIDY

"BREAKING UP IS HARD T0 DO"

Produced by WES FARRELL for Coral Rock Productions
BELL#45,235

BELL RECORDS

A Division of Columbia Pictures Industries, Inc.
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Talent

Merchandising, Contests
In Cooper Promotion

NEW YORK — Warner Bros.
Records 1s mounting an extensive
month-long marketing, merchan-
dising and promotional campaign
for “School’s Out.” the newest al-
bum release by Alice Cooper. In
forming the campaign, the com-
pany is concentrating on the
group’s theatrical approach to per-
formance, following the success of
recent live concerts and RIAA cer-
tification of their previous album.

Working in conjunction with the
band, Hal Halverstadt, director of
merchandising, has prepared a va-
riety of merchandising and promo-
tional tools for the campaign. Fol-
lowing the theme “School’s Out,”
the album package will simulate a
school desk, and an edible press kit
with penny candy on the cover will
be included, containing a report
card for grading the album. Stick-
ers, Alice Cooper tattoos and T-
shirts will also be used, along with
a car antenna slip-on, panties that
are also used as the album’s inner
sleeve.

In-store displays comprising a
giant suspended pencil will be uti-
lized, und roadside billboards, print
and radio advertising will push
both album and single on both the
national and local levels.

Alice Cooper “School's Out”
contests are being conducted
throughout the country via selected
radio stations, with stations asking
for listener participation and win-
ners receiving cassette recorders
and all Warner/Reprise album re-
leases for one year. The national
winner, along with ten friends and
chaperones, will be flown to los
Angeles to attend the Hollywood
Bowl concert by Alice Cooper
July 23.

The national winner will also
win the First Annual Warner/Re-
prise Radio Scholarship Award,
with local stations expected to give
smaller scholarship awards to their
own winners. These awards repre-
sent a first for the record and ra-
dio industries, and Warner/Reprise
plans to schedule such scholarships
annually.

From The

Music Capitals
__of the World

DOMESTIC

NEW YORK

Three Dog Night's “Tour of
Tours™ kicks off on Friday (16) at
the Rubber Bowl in Akron, Ohio.
Other dates for the Dunhill group
include the Boston Gardens, Sat-
urday (17); the Spectrum, Phila-
delphia, Sunday (18); the Forum,
Inglewood, Calif., July 14; return
engagements at the Dallas Cotton
Bowl and Atlanta Braves Stadium,
Aug. 19-20. . . . Billy Preston and
It's a Beautiful Day appear at
Blossom Music Center, Cuyahoga
Falls, Ohio, on Wednesday (21).
Leon Russell, originally scheduled
for that date, cancelled due to re-
cording conflicts.

“ Evolution group Lighthouse
drew a “reply: negative” from the
U.S. Coast Guard in answer to its
bid to purchase the Point Fermin
lighthouse in San Pedro, Calif. A
Lighthouse representative had
made a formal bid of $25.000 for
the property. “We thought it
might be nice to have our own
lighthouse and save the historical
structure from being torn down,” a
Lighthouse spokesman said. He
added that the group is now con-
sidering an appeal to the Coast
Guard’s parent agency, the De-
partment of Transportation. . . .
Stan Getz will appear on the Mon-
santo television special devoted to
the music of Michel Legrand. Also
on the program. now taping In
Hollywood, are Lena Horne and
Jack Jones. Getz flies East after
taping the show to tape a segment

), TOP QUALITY

8X10

“4," PRINTS

LITHOGRAPHED ON HEAVY KROMEKOTE
BLACK & WHITE PRINTS
500 —— $20.75 1000 — $31.76

COLOR PRINTS
1000 — $200.00

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in
black & white and full details
on ordering.
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1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803
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of the Mike Douglas Show on
Monday (12). He will be at the
Celler Door in Washington, D.C,
from Monday-Saturday (12-17).

Faces will tour again with the
World's First Rock and Roll Cyr-
cus package. Badfinger and Raz-
mataz will join the tour as opening
acts. Cyrcus includes jugglers, aeri-
alists, clowns, high-wire acts, tra-
peze artists, balancing acts, and a
round of three-ring attractions. The
itinerary includes Boston Gardens,
July; the Spectrum, Philadelphia
(2); Rubber Bowl, Akron, Ohio (3);
Chrysler Arena, Ann Arbor, Mich.
(5); War Memorial, Syracuse (6);
Mt. Pocono Raceway, Mt. Pocono,
Pa. (8); Civic Arena, Pittsburgh
(9); and Dillon Stadium, Hartford,
Conn. (10). . . . Another Mercury
act, Uriah Heep, will tour, coinci-
dent with the release this month of
their latest LP, "Demons & Wiz-
ards.” Stops include Pittsburgh, Fri-
day (23); Toronto, Saturday (24);
l.ondon, Ontario, June 25; Asbury
Park, N. J., (26); Long Beach,
Calif. (30-July 1); San Diego, July
2; Edmonton, Alberta, Canada (7);
Vancouver (8); Wichita, Kan. (9);
Oklahoma City (10); Grand Rapids,
Mich. (11); Virginia Beach, Va.
(13); Orlando, Fla. (14); Holly-
wood, Fla. (15); Jacksonville, Fla.
(16); Atlanta (19); Louisville (21);
Chicago (22); New York City (26);
Canton, Ohio (28); Staten Island
(29).

The Mills Brothers are at the
Maisonette in New York's St. Re-
gis-Sheraton until Saturday (17).
.. . Vocalist Juanita Ellington and
pianist Prince Cooper are at Skips
Pub in Chicago until June 29, . . .
Charisma will perform on Friday
(16), at the Pick-Congress in Chi-
cago for the National Association
of Music Manufacturers, when
their sponsor, C. G. Conn Ltd.,
introduces a new line of guitars,
... The White Wine group are at
the Chateau Louise restaurant in
Chicago until Monday (19). . . .
Steve Reinhardt is in San Francis-
co, rehearsing music for the up-
coming production there of “God-
spell,” opening at the Geary The-
atre on Sunday (18). . . . Scepter’s
Beverly Bremers married producer-
manager David Lipton on June 3
in Dobbs Ferry, N. Y. ... Al Ham
will be the music supervisor of
“Stop the War,” a filmed rock con-
cert set in Miami. . . . Two radio
commercials for Drainz, a septic
tank cleaner, were recently re-
corded at Ultra-Sonic Recording
Studios. DAN BOTTSTEIN

(Continued on page 16)

Signings

Peter Cofield has signed with
Metromedia, His first single for
the label. "What Exactly Is a
Friend” b/w ~Taking Some Time
Wiith a Bottle of Wine.” will be
released shortly. An album, “What
Eractly Is a Friend.” produced by
King James for Golden Bough
Productions. is also upcoming. . . .
McKendree Spring has signed for
personal management with Ameri-
can Tulent International. .
Isaac Hayes has signed to create
the overall theme music for the
new ABC Television Network tril-
ogy, "The Men."” which premieres
Sept. 21. . . . Art Blakey and his
Jazz Messengers have signed with
Prestige. The veteran jazz drum-
mer's debut LP for the label is now
in production at Rudy Van Gel-
der’'s New Jersey studio. . . . Bev
Spaulding, writer-singer-flutist, has
signed with independent producer
Ron Kramer. She is managed by
Joe X. Price. . . . The Heywoods,
currently touring with the Os-
monds, have signed a three-year
contract with Family Productions.
Their first single is “Special Some-
one.” . Eddie Holman has
signed with GSF Records. The
singer’s initial single for the com-
pany is “I'll Call You Joy” b/w
“My Mind Keeps Telling Me That
1 Really Love You Girl.” . . . The
Mighty Shafts of Soul, an instru-
mental  group, has signed with
Tahiti Records International. They
have completed their first Tabhiti
single with Anita La Shon, recently
signed to the label. . . . Flaming-
Embers has signed with Wee-Two
Management Co. of Detroit.

Funky Qtrs
A Hot Club

SAN DIEGO—Funky Quarters
has become this area’s leading tal-
ent showcase. The nearly two-year
old c¢lub books top names in the
rock, blues and jazz fields, coop-
erates with KDEO on a weekly
stereo broadcast, and plans having
a TV series aired this fall.

The TV series is called “Funky
Quarters Live” with England’s
Mark/Almond videotaping the in-
itial program.

Cal Tjader's next Fantasy LP
was cut in the room which seats
100 persons at tables and booths
and another 75 on pillows.

Since December, management
has invested around $40,000 in ren-
ovations, with the desired mood of
being in someone’s home not a
nightclub.

This month’s bookings include
Seals and Crofts, J. J. Cale, Cheech
and Chong. the Mahavishnu Or-
chestra, Les McCann, Dr. Hook,
Weather Report, and Albert King.

Initially, the club booked local
acts, but in January of 1971, the
name policy began with Jimmy
Smith launching that program.
Among the acts who have played
the room are T-Bone Walker,
Muddy Waters, Lightnin’ Hopkins,
Shelly Manne, Gabor Szabo, Har-
vey Mandel, Sugar Cane Harris,
John Klemmer, John Fahey, Bole
Sete, Willie Bobo, Buckwheat.
Ballin® K Jack, Elvin Bishop. Mose
Allison, Merry Clayton, and Log-
gins/Messina.

‘Fillmore’ to
Open June 14

NEW YORK -— *“Fillmore,” a
20th Century-Fox filmed record of
the final week at Bill Graham's
Fillmore West is now scheduled
for opening on Wednesday (14) at
the Plaza Theater here.

Directed by Richard T. Heffron
and produced by Herbert F. Deck-
er, “Fillmore,” originally stated for
a May premiere, had been delayed
in the opening pending an appeal
of its “R” rating with the MPAA.

Talent In Action

NASHVILLE
AT THE GARDEN
Madison Square Garden, N.Y.

Country music came to the city
for its second visit and was greeted
affectionately by an audience hun-
ery for the sounds of rural Amer-
ica.

Conway Twitty (Decca), resplen-
dent in a kelly green suit with a
white stripe and white patent leath-
er shoes. opened the program. Ac-
companying himself on electric
guitar, he sang “Fifteen Years
Ago,” "Proud Mary.” “Hello Dar-
ling” and ~It’s Only Make Believe,”
and the crowd responded with ap-
preciative recognition.

Jim Ed Brown (RCA), singing
smoothly to his own acoustic gui-
tar accompaniment, delighted the
assemblage with velvety, caressing
vocals, which included “Pop a Top
Again.” “The OId Lamplighter”
and an uptempo 1 Was Looking
Back at You and You Were Look-
ing Back at Me.”

Loretta Lynn's appearance
stirred the crowd to euphoric
heights. The Decca artist, in such
selections as “Coal Miner's Daugh-
ter.” one of her big hits, displayed
the urgent, resonant voice that is
the very essence of country soul.
She teamed with Twitty on her
new single, “Here- I Am Again,”
and “God Bless America Again,”
and was superb in the 1971 Gram-
my winner, “After the Fire Is
Gone,” for which she shared a
Grammy wtih Twitty in 1971.

Decca’s Jack Greene and Jean-
nie Seely presented some choice
country favors, including “Don’t
Touch Me If You Don’'t Love Me,
Sweetheart,” for which Seely won
a 1966 Grammy for Best Female
Country Performance, and ‘‘Much
Obliged.” Seely closed the duo’s
segment with a feelingful rendition
of “"An American Trilogy.”

Lynn Anderson (Columbia)
seems the epitome of the country
girl next door. Her vocals are pert
and perky, and she was pleasing
in two of her huge singles, “If I
Kiss You, Will You Go Away”
and "I Never Promised You a Rose
Garden.”

Sonny James (Capitol), fondly
known as the Southern Gentleman,
borrowed a page from hard rock
theater by having his fiddle ex-
plode, and was professional enough
to have his act take off from that
high point. “Running Bear,” “Only
Love Can Break Your Heart” and
“It Takes a Worried Man” were
just a few of the songs that James
flavored with his honeysuckle
charm.

Country music found New York
a nice place to visit and, to its
fierce admirers, it even lives here.

DAN BOTTSTEIN

BILL WITHERS
Troubadour, Los Angeles

Bill Withers is still telling us
about the differences in his life
since he stopped working in a fac-
tory and became a recording artist.
But once he tires of this, I'm sure
he won't have any difficulty find-
ing more themes to rap about be-
tween his songs. Withers is one of
the most charming and personable
singers on the contemporary scene.

His second Troubadour engage-
ment was notable for being one of
the first public showcases for a live
performance of “Lean On Me,”
with Withers on piano, displaying
the simple but telling technique he
has learned on his new second in-
strument. His driving, back-up
band, staffed by alumni of the
Watts 103rd Street Rhythm Band,
also deserves high praise.

The show opened with a gamely
effective set by Billy Joel, reviewed
in Billboard March 4, who was
pulled out of the club on doctor’s
orders due to post-surgical com-
plications several nights later.

NAT FREEDLAND

MANDRILL,

ELLEN McILWAINE
Carnegie Hall, N.Y.

The challenge is to extract beau-
tiful music from two instruments
while touching only one. To an-
swer this challenge is Ellen Mec-
liwaine, who uses her fantastically-
ranged voice as an accompanying
instrument to her adeptly-fingered
guitar. They join to issue sounds
which delight the mind as well as
the senses. The melding of the two
to become a sitar was the eve-
ning's climax to Miss Mcllwaine's
guest set at Carnegie Hall. Her
brief performance, although it in-
cluded such moving numbers as
“Wade in the Water” and “We the
People,” was not enough for the
audience, whose pleas for more
went unanswered.

Had the promoters been wiser,
they would have encouraged their
guest to continue. The main at-
traction. Mandrill. began jamming
only after an unduly long delay,
and then it was without Lou Wil-
son. conga and trumpet player,
and Ric Wilson, saxophone, both
of whom arrived on the scene
shortly thereafter. Enthusiastic and
personable us they were, these
instrumentally  diversified musi-
cians amended their error by pro-
ducing some Latin rhythms that
had listeners rocking to *Ape Is
High,” “Rollin® On” and others.

A good balance of brass and
drums was complemented by key-
boards and three guitars. Some-
times. Four members of Mandrill
played musical instruments as if
playing musicial chairs. The fleet-
fingered bongo player. Carlos Wil-
son, also used the flute, trumpet,
trombone and guitar. Claude Cave
even worked in some tamborine
shaking, as in “Git It All," when
he wasn’t on his organ, piano or
vibes. Fudgie Kae was good on
bass, and Omar Mesa. the lead
guitarist, deservedly had his own
cheering section. They and the
drummer, Charles Padro, are the
cohesive core in this group, high-
lighted by the varied talents of
their remaining members.

ABIGAIL LEWIS

WILLIE BOBO
Donte’s, Los Angeles

With the great success of San-
tana and Malo in reviving Latin
music with slight rock overtones,
one wonders if the root masters of
this music are going to get their
deserved place back in the spot-
light—as the giants of 1950's rock
‘n’ roll are now finding.

Willie Bobo has been playing
the timbales and leading bands that
combine jazz, Latino and pop in al-
most the same way as today's hot
Latin-rock groups for nearly 20
years. He is a great showman, with
fantastic followings in Los An-
geles, his home for the past eight
years, and at his former base of
New York.

Willie sings in an offbeat whis-
pery voice and always has top
young horn men in his groups. He
is now packing them in every
Wednesday at Donte's, doubling
with a weekend gig at the Pasta
House in East L.A. Bobo is making
fine music, highly pleasurable and
as relevant as ever. He’s abetted
by sax. trumpet, guitar, electric
bass and piano plus a drum trio
featuring Cuban conga master Or-
lando Lopez, who also leads his
own Latin band around California.
Far more people should be turned
on to Willie Bobo's delightful
sound. NAT FREEDLAND

GLADYS KNIGHT &

THE PIPS
Royal Box, New York

It isn’t until you see Gladys
Knight in person that you realize
what an incredible talent she is.
Backed by her family in soul, the
Pips, the Soul artist unloosed her

(Continued on.page 17)
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‘The Eagles Take It Easy'is simply the
best sounding rock single to come out
SO {Or ThIS yeOr” Bud Scoppa, Rolling Stone

Bernie leadan, Randy Meisner, Don Henley and Glern Frey are Eagles. Four
veterans of the L.A. country-rock scene who play the cleanest, tightest, most life-
affirming music around today.

Their debut album has prompted Rolling Stone reviewer Bud Scoppa to comment,
“they’ll stand proudly right next to the best recordings of the Byrds, the Buffalo
Springfield, Burrito Bros. and the other premiere Los Angeles groups.”

Their debut single, “'Take It Easy,”” has received chart comments like these:

46 *Billboard, 23 * Cashbox and 37 *Record World.

Eagles. A breath of fresh air on Asylum Records and Tapes.

Use the
Power

S

R SRRl
VOTE | hsnum s,




THE BILLBOARD BOOKSHELF

RECOMMENDED BOOKS FOR BILLBOARD READERS

e Revised
’i':? A BLLB0ARD 300K ang
gy Enlarge

) Edition

THIS
INESS
SMUSIC

DESEIEG LY RISV SEIIL

ANEN E
RERY

SAVS NOWIS ,!

N IOS
IS FHL

——
GAV-S1H

GREAT SONGS OF THE SIXTIES Edited by Milton
Okun. Introduction by Tom Wicker. This volume is a
compilation of 82 songs (words and music)—repre-
senting the most significant messages for America's
generation in the last decade. For the music indus-
try, this book provides insight into the historical,
political, social, and cultural attitudes of our society.

320 pages. 9 x 11. 82 songs. $17.50

THE SOUND OF SOUL By Phy! Garland. Spirituals,
the blues, hard rock, and their foundations—depriva-
tion and discrimination—these are the stuff of

Sound of Soul.

The

What emerges is an account, both

entertaining and informative, of a cultural force that
is also a multimillion dollar business. It is destined
to remain the standard authority for years to come.

246 pages. 5% x 8% . $5.95

THE WORLD OF SOUL By Arnold Shaw. The Evolu-
tion of American black music. Among the book’s
highlights are the author’s analysis of each stage in

our musical growth, the how and why of

style

changes that have occurred, plus touching insights

into the
volved. 306 pages. 5% x 8%2. $6.95

MAIL TO:

BILLBOARD BOOKSHELF
2160 Patterson Street, Cincinnati, Ohio 45214

Please send me the following books:

lives and personalities of the artists in-

THIS BUSINESS OF MUSIC
Revised and Enlarged Edition

By Sidney Shemel and William Krasilovsky. Ed-
ited by Paul Ackerman. A practical guide to the
music industry for publishers, writers, producers,
record companies, artists, and agents which The
New York Times calls “a bill of rights.” This new
edition has been updated to include all facets
of the contemporary music scene with eight new
chapters and fully one third more material. “A
magnificent job in presenting the body of knowl-
edge of such a dynamic industry as music and
recording.”—David Leanse, National Administra-
tor, National Academy of Recording Arts & Sci-
ences (NARAS). “A veritable gold mine of infor-
mation.”—John K. Maitland, Vice President,
MCA, Inc. 544 pages. 6% x 9% . 180 pages of
appendices. (Federal and International laws, stat-
utes, contracts, agreements, etc.). $15.00

SIMON SAYS

The Sights and Sounds of

the Swing Era 1935-1955.

By George T. Simon. Selected from Metronome
magazine, this book contains the best writing
of George T. Simon on the bands, singers, and
musicians of the Golden Age of popular music
and jazz. Included in this volume are over 225
rare photos; in-depth portraits and interviews
with the greatest singers, leaders, arrangers, and
musicians; orchestra reviews and histories; Rec-
ords of the Year, 1936-40; a massive index of
4,000 people, songs, and recordings; and much,
much more. 492 pages. 9% x 12%. 225 photo-
graphs. $19.95
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ROCK ENCYCLOPEDIA By Lillian Roxon. Biographies,
Discographies, Commentary, Analysis, Photographs,
Miscellany . . . the only reference work available
on rock and its roots. 1,202 rock stars in over 500
alphabetically arranged entries. Discographies with
over 22,000 song titles, album tracks, singles, flip
sides, and release dates. The most complete rock
book ever assembled. 611 pages. 6% x 9% . $9.95

THE NASHVILLE SOUND Bright Lights and Coun-
try Music By Paul Hemphill. The definitive descrip-
tion of what Country and Western music is, where it
came from, where it's going, and what it means to
the tens of millions of Americans who listen to it
and to the several thousand people who make their
livings off it. 289 pages. 5% x 85%. $5.95

RECORDS IN REVIEW 1971 Edition. Reviews of new
classical and semi-classical records from High Fidel-
ity. 544 pages. 5%2 x 8Vs. $9.95

THE RECORDINGS OF BEETHOVEN. These critiques,
originally published in High Fidelity cover all the
available recordings of the works of Beethoven. 184
pages. 5% x 8%2. $6.95

THE 1972 WORLD RADIO-TV HANDBOOK. A com-
plete directory of international radio and television
stations. 384 pages. 6 x 9. Paperback. $6.95

Payment MUST accompany order.

Title iSE
$ Name
B - $ Address
$ City
$ State Zip
Applicable sales tax ¢
Total $ oo
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Talent

From The
Music Capitals |
of the World

e Continued from page 14

LAS VEGAS

Diana Ross makes her Caesars
Palace debut plus Shipstads &
Johnson Ice Follies *73 opening
Thursday (15). . . . Liberace’s Hil-
ton debut opening Thursday (22)
will be his 38th local engagement.
. . Johnny Carson and Phyllis
McGuire appearing at the Sahara.

Russ Morgan Orchestra with
Jack Morgan returned to the Dunes
on Friday (23). . . . Jack Jones at
the Flamingo beginning Thursday
(22) while the same date has Bob
Newhart and Jerry Vale opening
at the Frontier. . . . Roy Clark
opened Wednesday (14) at the
Landmark. . Wednesday (21)
will be Carroll O’Connor opening
the Riviera.

Judy Lynn scheduled to play her
first engagement of this year at
the Flamingo opening Oct. 12 for
four weeks. . Sidro and the
Armada will be back for another
four weeks in the Sahara’s Casbar
Theater starting Aug. 15. . . .
Curly Morrison vice president of
Trans-American Video flew in to
confer with Pete Barbutti about
the TV pilots written by the Sahara
lounge star.

Landmark’s Florence Hender-
son starting filming Friday (16)
The Brady Bunch series in Hawaii
where the series will be located for
three episodes. . . . Marty Robbins
leaves the Fremont for the Land-
mark opening Nov. 22. . . . Liza
Minnelli and Joel Gray open at the
Riviera Oct. 18.
~ TAHOE TOPICS: Bobby Vinton
into Reno Harrah's with Jerry
Le_:wis June 26. . . . Jan Murray
will co-star with Steve Lawrence
& Eydie Gorme at the Sahara Ta-
hoe Tuly 25-Aug. 7. . . . Rita Tan-
ner and her quartet are at Harolds
Club Reno through July 10.

LAURA DENI

LOS ANGELES

Jackson Browne is forming a
travel band and will forgo the
solo acoustic route in future live
appearances. Lou Rawls
played a special high school mat-
inee for 200 at the Century Plaza
Westside Room Wednesday (7).

Ed Thrasher's WB art depart.
ment is in for a sure Grammy
nomination with the new Alice
Cooper “School's OQut” album. It’s
a near-lifelike school desk. . . .
Young John Cowsill back on the
road after a month with mono.
Big brother Bob Cowsill parented
a boy meantime.

David Bromberg sounded so
good at his Malibu Colony party
that the rock press even broke up
their beach volleyball game to
listen. Bob Royer, former
Bread member and Oscar-winning
lyricist of “For All We Know,”
co-scripting “The Black Angel” for
American-International.

~Uni is sending out 5,000 talking

biographies for in-store retailer
promotion of the “Geronimo
Black” album. . . . Stan Kenton’s
Orchestra headlines the 15th Mon-
terey Jazz Festival this year for the
first time. Scheduling conflicts al-
ways prevented Kenton’s appear-
ance at the fest in the past.

Neil Diamond donated $3,000
apiece to the L.A. Free Clinic and
New York’s Phoenix House. . . .
Jose Feliciano was able to bring
his banned Playboy Mag into
South Africa because it’s in Braille.
. . . Albert King’s two-hour *T'll
Play the Blues for You” show
touring the West.

Captain Beefheart’s free con-
cert at the Santa Monica Civic
Auditorium had every seat filled.

Elton John has returned to
Norm Winter’s Totem Pole pub-
licity office. English group Icarus
has an album about the Marvel
Comics heroes, such as “Spider-
man” and “The Hulk.”

Leon Russell takes to the road
this summer. . . . Osmonds off the
concert trail as Alan and Merrill

are down with virus. . . . Cheech
& Chong playing Chino Prison.
. . . Lighthouse had its $25,000
bid for the Los Angeles port light-
house turned down by the Coast
Guard.

A subsidiary of Capitol Rec-
ords, Tower Pictures, is market-
ing a new 3-D movie process called
Space Vision. . . . Marty Paich is
music director of the 19-hour Dem-
ocratic Telethon set for July 8-9
on ABC. The Nashville segment
will be produced by “Hee-Haw’s”
Frank Peppiatt and John Ayles-
worth.

Isaac Hayes writing theme for
three-part TV series, “The Men.”
. . . Jack Ritzsche penned sound-
track for “Greaser's Palace” by
Robert Downey. . Spirit In
Flesh appears on “60 Minutes”
Sunday (18). . . . Jimmy Haskell
comes back as “Doris Day Show”
musical director for another sea-
son.

Fanny touring Japan and Aus-
tralia with Grand Funk RR in
July. . . . Judee Sill and the As-
sociation double at Troubadour.
. . . Jethro Tull moves on from
U.S. tour to Far East. . . . Chicago
is already down thataway. L
Wilson Pickett headlines the Lin-
dy Theater June 23-24,

NAT FREEDLAND

MEMPHIS

The Jeff Beck group wound up
its latest tour in Memphis and
recorded its newest Epic album at
Trans-Maximus, Inc., with Steve
Cropper producing. Beck appears
to have found a recording home
at TML. . . . Singer-guitarist Jose
Feliciano, a suprise guest at the
Memphis Music Awards, is at
TMI for a two-week session. The
Puerto Rican-born singer will have
Cropper as his producer and Ron-
nie Capone as engineer. He will
use studio staff musicians on the
session. . . . A highlight of Mem-
phis State University’s homecom-
ing weekend will be an Oct. 13
Coliseum show by Don McLean.

“Sitting on the Dock of the
Bay,” the song co-written by Steve
Cropper and the late Otis Redding,
became the first Memphis-origi-
nated tune to receive a BMI certi-
ficute for one million radio broad-
casts. Leo Le Blanc, the
steel guitarist from Waltham,
Mass.. who signed a contract with
TML in April. is now working at
the studio. Jerry Williams, presi-
dent of TMI, says his steel guitar
is so vocal, it's hard to call the
sides cut on Leo instrumental. . . .
Al Green of Hi records has opened
at New York's Copacabana. . . .
Kris Kristofferson appears at the
Auditorium June 16. . . . ZZ Top,
a blues-rock band from Texas,
shared the Coliseum stage with
Bo Diddley last week.

The music of W.C. Handy, Elvis
Presley und Isaac Hayes was fea-
tured in a trilogy of ballets put on
by Creative Arts Ballet Co. in a
“Concert for Everyone” at Mem-
phis State University. The ballet
is a rock, hot buttered, bluesy,
ballet tribute to the three Memphis
artists.

WOLA Radio will pay tribute
to its own at the station’s Star-
lite Revue at the Coliseum July 1.
The goodwill show, to raise funds
for various community projects,
will feature Isaac Hayes, B.B.
King, Soul Children and Rufus
Thomas. . . . Edgar Winter brought
his rock-jazz-blues band to the
Overton Park Shell for a gig. ...
A pospel singing conclave billed as
a Summer Quartet Spectacular and
as the Blackwood Brothers Home-
coming, occupied two nights and
a matinee at the Auditorium. ...

Bobby Doyle is working on an
album at Sam Phillips Studio for
Bell Records. Also working at
Phillips is Eddie Banks, a new
R&B artist trying for a single with
Juddy Phillips producing. . . .
Jerry Lee Lewis plans to perform

(Continued on page 17)
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Granz Bows Twin Bill:
Disks and Jam Session

LOS ANGELES — Impresario
Norman Granz provided two
shockers at his Friday (2) concert
starring Ella Fitzgerald and Count
Basie. One, he announced he was
going back into the record busi-
ness with new und repackaged al-
bums. And secondly, he surprised
the Santa Monica Civic Auditori-
um crowd with close to 90 min-
utes of jamming by nine unan-
nounced all stars in a happy re-
creation of the famous Jazz At
The Philhlarmonic open blowing
concept.

Granz, who normally lives in

Stax Hits With
In-Person Dates

NEW YORK-—Stax Records.
with more than 30 of the com-
pany's major recording solo per-
formers and groups engaged from
coast to coast, is experiencing the
heaviest concert and night club
bookings in the company’s history,
said Al Bell, Stax vice president.

Among the 30 performers on the
road are: Isaac Hayes on a 21-city
tour, starting June 11 in Saratoga.
N.Y.; Ben Atkins, the Emotions
with Sons of Slums, Albert King
on a nine-city tour ending June
26-30 in San Diego; the Staple
Singers on a 30-city tour ending
at the Fairgrounds, Richmond, Va.;
Frederick Knight on a eight-city
tour ending June 23-24 in Jack-
sonville, Fla.. and Billy Eckstine
at the Persian Room, N.Y., with
a July 21-30 date at the Loser’s
Club, Dallas, Tex.

Stax is providing special mer-
chandising and marketing pro-
grams to promoters for press,
radio and TV coverage.

Spark in Rush
On Michell LP

NEW YORK — Spark Records
has mounted a major promotion
campaign in support of Keith
Michell’'s album, “Keith Michell
Songs of My Time/Henry VIII
Songs of His Time.”

Under the direction of Israel
Diamond, manager-administration
for the label, the effort focuses on
Michell’s 1972 Emmy Award for
Outstanding Actor in “The Six
Wives of Henry VIIL™ All Spark
distributors have been informed of
the promotion and have been sent
stickers.

To tie in the point-of-sale cam-
paign with television exposure,
Spark is forwarding to distributors
the call letters of stations which
are airing the Henry VIII series
locally. The number of stations
showing the syndicated series is
snowballing. Twelve outlets have
added the program for a current
total of 34. Easel back displays,
featuring Michell in Henry VIII
costume, are being made up for
retailers.

Michell is recording another al-
bum in London for Spark, and is
completing a feature film on Henry
VIII for theater exhibition.

New Phoenix

PHOENIX — The Celebrity
Theater will open in October here
as a year-round concert theater.
The facility will seat 2,700 in the
round and no seat is more than 80

Banner Talent to

Give Rock Revival

NEW YORK — Banner Talent
Association will present a ‘“rock
revival” at the Stardust Inn in Wal-
dorf, Md.

The eight-day engagement (June
23 through July 1), will feature the
Five Satins, the Dovells, the Crys-
tals and the Vegas Wildcats.
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Geneva, acted as host for the
concert, and stated he was record-
ing Miss Fitzgerald (whom he man-
ages) for a new label he will de-
velop. She last recorded for Re-
prise.

Then after the Basie Band had
played an opening 25 minutes,
Granz thanked the adults for sup-
porting the concert and stated he
had a “few surprises” for them.
Out came drummer Ed Thigpen.
bassist Ray Brown, guitarist Fred-
die Green, tenormen Stan Getz
and Eddie (Lockjaw) Davis, trum-
peters Harry (Sweets) Edison and
Roy Eldridge and trombonist Al
Gray.

The audience which had been
foot tapping with the Basie Band’s
smoothly flowing bag of standards,
shouted and cheered each of the
guests.

The jam session took these in-
dividual stylists through “In A
Mellow Tone” and “Cottontail,”
with Eldridge playing strongly and
reaching and hitting high C’s and
D’s. Suddenly Oscar Peterson ap-
peared and added his firebrand
style of piano playing on “Makin’
Whoopie.”

The 70-minute set produced the
first of three standing ovations.
After the intermission, Granz of-
fered an “apertif” to precede Miss
Fitzgerald— Oscar Peterson and
Ray Brown jamming on “You Are
My Sunshine.”

And then Ella came out with the
Tommy Flanagan Trio fitting in
with the Basie Band and for one
hour, Ella showed how to interpret
lyrics. those written 20 years ago
and those written eight months ago.
The slant was decidedly in favor
of a nostalgic trip (“Begin the Be-
guine,” “Indian Summer,” “Night
and Day”), but she also shocked—
literally shocked the stilled audi-
ence with “You've Got a Friend”
and “What's Going On.”

Her skillful scat singing punctu-
ated each song. She sang 14 tunes,
chatting and appearing less ner-
vous and uncomfortable than we
have seen her in the past.

And then the all stars came back
and Ella traded fours with them
on “C Jam Blues,” hitting the high
notes and going down to the rock
bottom low ones. She scatted fast
and sure and it broke up the mu-
sicians and crowd alike.

Three hours later it was obvious
that the all star jam session was a
resounding crowd-pleaser. The art-
istry of Basie and Ella also proved
there is a loyal audience for these
veteran entertainers.

ELIOT TIEGEL

Linda Ronstadt
In N.Y. Date

NEW YORK-—Linda Ronstadt,
recently signed by Asylum Rec-
ords, will play her first New York
club date in over three years when
she returns to the Bitter End, July

9-23.

Miss Ronstadt, signed by Inter-
national Fumous Artists for tele-
vision and films, will begin work
on her first LP for Asylum later
this month. East West Talent con-
tinucs to represent her for concerts
and club dates.

Theater

feet from the stage. Already
booked are Dionne Warwicke, Bill
Cosby, Diahann Carroll, Patti Page,
Roger Williams and the King
Family, according to the manage-
ment.

Owner Max Wexler, former
Chicago Lyric Opera Orchestra
concert master, is renovating and
expanding the TravelLodge Con-
vention Center for the new show-
room. More seating, parking and
box office facilities will be in-
stalled.

Managing director of the Celeb-
rity Theater is Herman Clebanoff,
Mercury recording artist for many
years with the Clebanoff Strings.

Talent

In
Action

o Continued from page 14

irrepressible spirit through songs
of reverberating joy.

“If T Were Your Woman (and
You Were My Man),” Gladys
sang, and if you were her man,
you would be lucky indeed. Fol-
lowing that opening number, she
turned to a dramatic interpreta-
tion of *“He Ain’t Heavy (He’s
My Brother),” from which she
segued into *‘Bridge Over Trou-
bled Water,” bringing an emo-
tional resonance to the song that
lent it sparkling freshness no mat-
ter how often you heard 'it.

“Help Me Muke It Through the
Night,” a single from the group’s
latest Soul album, “Gladys Knight
& the Pips—Standing Ovation.”
was given a soft-slow treatment
which approached heroic meta-
phor. Gladys infused “Friendship
Train” with pulsating down home
gospel rhythms. And a reprise of
“If T Were Your Woman” re-
emphasized the strength of the art-
ist’s astonishing voice, which rang
like a bell pealing tones of time-
less longing.

“I Don’t Wanna Do Wrong,”
written by Gladys and the Pips.
and their powerhouse hit, “I Heard
It Through the Grapevine.” ex-
emplified the group’s perfect
blending of song with stage move-
ment. DAN BOTTSTEIN

DAVE MASON

MICHAEL GATELY
Academy of Music, N.Y.

Dave Mason (Blue Thumb) is
undoubtedly one of the most in-
novative blues/rock guitarists on
the pop music circuit today, Re-
fusing to fall prey to mediocrity,
Mason is constantly reaching be-
yond the perimeters of his own
format.

His is the derring-do of the
genuinely talented. The same
power of positive thinking which
lead him from Traffic to the pro-
duction of “Alone Together,” his
first solo album for Blue Thumb,
and later to a brief gig with Cass
Elliott.

Mason is still the innovator,
working, on some numbers with a
chorus of voices, on others with
congas and acoustic guitars; and
always with a dramatic and pleas-
ing effect.

Sharing the bill with Mason at
the Academy of Music was Mi-
chael Gately, a Janus Records
act that is witty, cool and enter-
taining, despite a tendency toward
blandness at times. In spite of
his uapparent rapport with the
restive Saturday night crowd, his
set was too long, and created the
constant danger of a loss of audi-
cnce interest.

Jade Warrior, a British group
also billed to appear. did not show
up. No explanation for their non-
arrival was giveq.

RADCLIFFE JOE

PAUL ANKA
Persian Room, New York

A short history of pop music
was sung by Buddah artist Paul
Anka, from his own compositions,
including “Diana,” “Put Your
Head on My Shoulder” and “You
Are My Destiny,” to Kris Kristof-
ferson’s “Help Me Make It
Through the Night” and Anka's
“My Way,” which Frank Sinatra
made into a classic.

Other performers have taken
Anka’s material to the bank. Tom
Jones scored with “She’s a Lady.”
Engelbert Humperdinck hit with
“Do I Love You?” But his prolific
songwriting should not obscure the
fact that Anka is a scintillating
showman in his own right. His act
flourishes in the ambience of a

(Continued on page 66)

From The

Music Capitals
of the World

DOMESTIC

e Continued from page 16

at least one night a week at the
Night Lighters, the club he owns
with Billy Hill. He played two
nights last week to packed houses.
. . . Stax has released a number
of LP's: Melvin Van Peebles on
Stax; the Rev. Maceo Woods on
Gospel Truth, another by the Rev.
Woods and the Christian Taber-
nacle Cheir in Concert, and one
by Howard Lemon Singer.

Stax also has singles just released
by the Emotions on Volt and
Luther Ingram on Koko. Ingram
is now touring Europe. In Stax
studios working are Albert King,
David Porter, Newcomers and
Soul Children.

Mike Curb, president of MGM,
and Clive Fox anc¢ Eddie Ray
were in Sounds of Memphis Studio
during the Memphis Music Awards.
The studio is cutting on the Minits,
with Dan Greer producing. The
studio also is getting together ma-
terial for Sammy Davis and the
Osmond Brothers, although no de-
cision has been made on where it
will be recorded.

JAMES CORTESE

ATLANTA
Columbia’s Billy Joe Royal,
whose current single is Carol

King’s “Child of Mine,” has been
set for a June 20-July 30 engage-
ment at Lake Tahoe. . . . In ad-
dition to engineering sessions,
Rodney Mills will now manage
Studio One for owners Bill Lowery,
Buddy Buie, Paul Cochran and
J.R. Cobb. Producer Buie is using
the facility for a Dennis Yost and
the Classics IV session while Deep
Purple has reportedly booked
several weeks of July studio time.

The Atlanta Brass Quintet and
Martin Sauser’s String Quartet
were the featured entertainers at a
recent Atlanta NARAS member-
ship social that also included a
panel on “Contemporary Radio
Programming” or “Why Aren’t
You Playing My Record?” . . .
WSB Radio vice president Elmo
Ellis has been named the 1972
recipient of the Pionzer Broadcast-
ing Award by the University of
Georgia chapter of DiGamma
Kappa.

Capricorn Records will release
new albums during the summer
months from Captain Beyond,
Marty Mull & the Mighty Midget
Band, Wet Willie and Eric Quincy
Tate, . . . Chalice recording artist
Turner Rice, who has a new re-
lease called *“Shelter,” became
Mrs. David Lawton at recent Bel-
ton, S.C.. ceremoniss, . . . Eric
Sutoria has joined the staff of
Bang Records. . . . And, in what
may be a record, Chips Moman
shut down his American Studios
in Memphis on a Friday and was
functioning in Atlanta the follow-
ing Monday. SHELLY PISANI

SAN FRANCISCO

Bill Graham has announced that
all four Rolling Stones concerts
have been completely sold out. . . .
S.F’s Cow Palace is the site of
Smokey Robinson & The Miracles’

farewell appearance on the (16).
. .. Sergio Franchi the Circle Star
Theatre, San Carlos, attraction
(13 thru 18). The Temptations fol-
low (20 through 25). . . . The
Everly Brothers at the Masonic
Auditorium for one night (17). . ..
The Steppenwolf in Berkeley is
the latest Bay Area rock club to
switch to an all jazz policy.

Polydor’s Lily Toemlin into the
Venetian Room of the Fairmont
Hotel for three weeks. Frankie
Laine heads the bill at the plush
supper club June 29 through July
19. . . . All proceeds from the
Joy of Cooking and Youngbloods
concert at Pepperland, San Rafael,
went to the McGovern campaign
for the Presidency fund. . . . Ode
Records comics Cheech & Chong
make their only Bay Area appear-
ance this season at the Berkeley
Community Theatre (18). . . .
A & M’s David T. Walker set for
the North Beach Revival (22
through 24).

Merry Clayton, a co-headliner at
the recent S.F. McGovern concert,
into Chuck’s Cellar, Los Altos,
June 27 through July 1 and the
Boarding House, July 4 through 9.
. . . Drummer Art Blakey and his
Jazz Messengers have been signed
to a long-term contract by Pres-
tige Records. . . . Fantasy shipping
new albums by Duke Ellington,
Jim Post, Redwing and Rudy
Ramos. . . . Merl Saunders join-
ing Paul Butterfield for a series of
concert tours on the East and West
Coasts. . . . Kris Kristofferson at
Berkeley’s Community Theatre
(22). . . . Phyllis Diller with guest
conductor Skitch Henderson at
S.F’s Opera House (29). . . . Local
BMI representative Neil Anderson
back at his desk after meetings in
New York. PAUL JAULUS

NASHVILLE

Following two successful dates
on a bill with B.J. Thomas in Little
Rock and Shreveport, Natchez
Trace drew over 7,000 people to
Nashville’s Centennial Park in a
show sponsored by WKDA-FM.
Also on the bill was Diane David-
son. Natchez Trace has finished
recording its first album for Elek-
tra, and now is set for another
B.J. Thomas tour which takes them
to Columbus, O., Louisville, Ky.,
and Knoxville, Tenn. The group is
managed by Bert Bogash.

Andy Anderson has joined Gam-
bit Records as national promotion
director. The announcement was
made by Arnold Thies, president
of the label. Andy already has as-
sumed his duties. and will handle
promotion of pop for Gambit and
Gramm Records. . . . Bud Howell
and Freddie North of Nashboro
Records, along with Bob Tubert,
who handles their publishing, were
conspicuous visitors at the Mem-
phis Music Awards show. Same
for Frances Preston and Roger
Sovine of BMI and Ed Shea of
ASCAP. Nashville’s Music
Row refurbishing got final approv-
al of city council, and the go-ahead
will now take place.

BILL WILLIAMS

Lover,

Dol\'/gor
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Campus News

PERSONALS

WGSU-FM Puts on a Showing
On a ‘Local’ Blues Artist

The following article was con-
tributed by John Davlin, Station
Manager at WGSU-FM, New York
State University College at
Geneseo. Davlin is a full-time col-
lege radio professional, and, while
liis station programs more popular
forms of contemporary music, Dav-
lin and his associates have also
tried to open inroads for other
kinds of music.

By JOHN A. DAVLIN

Some three-and-a-half years ago,
I put together a series of radio
programs on the subject of the
Blues. Eleven in number, and each
an hour in length, the programs
traced the history of the idiom
from its origins to the present day.
While in the process of compiling
the materials for that radio series,
the name “Son” House turned up
frequently.

House, a contemporary of Rob
ert Johnson, Charlie Patton and
other seminal figures, was, himself,
an important figure in the history
of the Blues. Although recorded
in the °30’s, ~"Son” House was
nearly unknown outside America’s
Black culture until 1964 when -Al
Wilson of Canned Heat backed
him on a session released on Co-
lumbia as “The Legendary Son
House, Father of Folk Blues”
(CS 9217). For those unfamiliar
with the man's music, his are
country blues sung strongly and
accompanied by slide guitar.
House’s blues frequently are ex-

tended lamentations, running as
long as ten minutes.

The Columbia album revealed a
Rochester, N.Y. address but, partly
because I was in a hurry, and
partly because 1 simply assumed
he was no longer among us, I
remember mentally filing the in-
formation away under interesting-
but-probably-useless data while 1
returned to my research a mere
thirty miles away from that Roch-
ester address.

At Benefit

Then, about a month ago, I read
in a Rochester paper that “Son”
was, incredibly, performing that
weekend at a local benefit. A tele-
phone call confirmed that, indeed,
House was, at age 72, performing.
Yes, he would love to come to
WGSU for an interview and “in-
formal” performance. A date was
agreed upon and I got busy with
promotion for the event.

On May 12, then, I picked up
“Son” House from his home in
Rochester and drove him back to
Geneseo. The afternoon was spent
in WGSU's studios in informal
conversation, with the subject mat-
ter ranging from his association
with Robert Johnson to his year
spent in Purchman Farm for homi-
cide. That lasted two hours, pre-
served on tape so 1 would later be
able to compile programs (Ed.
note: Davlin will be making these
tapes available free of charge to
those interested. He can be reached
through the station, c/o S. U. C.
Geneseo, N.Y. 14454). After the

recording was completed, students

swarmed into the studio to meet

the man, to get his autograph on

their guitars, to simply be close to

his gentle, always polite presence.
SRD

After dinner at a local restau-
rant, “Son” House returned to the
campus with me for an informal
performance in a room meant to
accommodate some 100 persons
comfortably. By the time of the
performance, over a hundred stu-
dents and townspeople were crowd-
ed into that room and standing
outside. The only publicity had
been spots run on WGSU-FM that
previous week, and the turnout
was dramatic evidence of the scope
and diversity of WGSU’s signal
and audience.

The performance consisted of an
informal talk by “Son” House
about the blues, followed by a few
examples of his work. While the
students jammed into the room
and sat on the cushioned floor,
house carried on a running narra-
tion punctuated by some of the
most incredibly moving music I've
ever experienced. “Son” House, at
72, is no longer the guitarist he
was even eight years ago when the
Columbia recording was made. His
voice, however, is still as rich and
expressive an instrument as it ever
was, and with it he wrung wave
after wave of emotional response
from that room full of young peo-
ple.

By the half-way point in the

(Continued on page 66)

5 Students Get Job
Grants at WB Films

LOS ANGELES-——Five students
have been named as job scholar-
ship participants for the 1972 film
training program sponsored by
Warner Brothers, Inc., in coopera-
tion with the National Entertain-
ment Conference. Held at the
Warners' studios, the program pro-
vides participants with travel ex-
penses and a weekly salary.

Winners were announced by
Bruce Carlson, Chairman of the
NEC Film Committee, and John
Whitesell, National Sales Manager
for Warner Bros. Non-Theatrical
Division. Participants in the pro-
gram are Linda Ozag, a senior di-
recting and editing major from
North Eastern in Chicago; Philip
L. Jordan Jr., a senior advertising
major from Oklahoma State Uni-
versity, Stillwater; Otho P. Rink,
a doctoral graduate student in
audio-visual education at East
Texas State University, Com-
merce; Douglas A. Taylor, a junior
English major from Western Illi-
nois University, Macomb; and
Geoffrey M. Davis, a junior film-
making major at Grand Valley
State College in Allendale, Mich.

Scholarships are awarded to stu-
dents enrolled in universities or
colleges which are participants in
the Warner Bros.-NEC Film Proj-
ect. The session, which will be
held from Monday (19) to Aug.
11, is designed to permit students
to observe film production at the
studio. While active participation
is not expected of the students,
the program stresses the education-
al value of the experience, with
students rotated through various
phases of filmmaking to provide

them with a broad knowledge of
the film industry in general. Al-
lowance for areas of specialization
is also made.

Warner Bros. and NEC also
sponsor a Film Production Work-
shop during the summer, at which
12 selected students produce a
30-minute sound and color film.
Those participants are to be an-
nounced at a later date.

NEC Picks 6
New Directors

COLUMBIA, S. C.—The Na-
tional Entertainment Conference
has elected four students and two
staff members to its Board of Di-
rectors.

Students elected to serve for the
1972-73 fiscal year are: Glenn
Cassis, University of Connecticut
in Storrs; Sandy Kieser, Lenoir
Rhyne College, Hickory, N. C,;
August Napoli, Jr, College of
Steubenville, Steubenville, Ohio
and Richard Miller, East Texas
State University, Commerce, Tex-
as.

The two staff members named
are Gus Geil and Duane Truex,
IIT. Geil is the director of the
Union at Wittenberg University,
Springfield, Ohio, and most recent-
ly has chaired the NEC National
Travel Committee. Truex is assis-
tant director of Student Activities
at Oklahoma State University in

(Continued on page 66)

Quadrasonhic
[ssue

DISCRETE
vs.MAITRIX

A battle is shaping
up between the two
main Quadrasonic
systems. Read about
the “Quardrasonic
Issue’ coming soon
in Billboard’s
Quadrasonic issue.

JUNE 17, 1972, BILLBOARD



Tape/Audio/Video

4-Channel Units in Spotlight But. ..

The dominant trend in four-
channel equipment is the sheer
abundance of it. Very few hard-
ware firms are waiting. And while
some companies have one or two
models, others have as many as
10 new quadrasonic machines.

Another dominant trend. though,
is the battle between the disk
player manufacturers—those push-
ing the CBS" SQ. Sansui, Electro-
Voice type matrix system and those
going with the discrete “Quadra-
disc” system developed by JVC.
Panasonic and RCA.

By EARL PAIGE & RADCLIFFE JOE

While CBS has been lining up
S0 licensees for months, at least
12 hardware companies have com-
mitted to make discrete phono-
graph equipment: Harman-Kardon,
Toshiba, Hitachi. Nippon Columbia
trio (Kenwood in U.S.), Onkyo.
Sanyo, Sharp, Pioneer, RCA, JVC
and Mitsushita (Panasonic).

One more area of intense activ-
'ty is in four-channel adapters, de-
coders and systems for converting
two-channel to four-channel.

Tape equipment is not so af-
fected by the matrix vs discrete

Big Software Merchandisers
Wait For More ‘Q’ Hardware

By JOHN SIPPEL

LOS ANGELES — The classic
complaint about not stocking
blades because of the unavailability
of razors is manifest in a survey of
mass users of records and tapes in
the early stages of quadrasonic.

John Kaplan, vice president and
director of marketing for the
Handelman Co.. Detroit, summed
it all up with: “It’s under one per-
cent of our total volume. The CES
show next week could turn it all

Headset New
Audio Staple

By ANNE DUSTON

CHICAGO, Ill. — Headsets.
formerly considered an accessory.
are fast becoming an essential part
of audio systems, according to
Marvin Paris, director of market-
ing. Superex Electronics, N.Y.

That sales are expanding rapidly
from audio shops into the mass
merchandising and retail depart-
ment stores was supported by Russ
Molloy. director of marketing and
product planning for Koss Corp.,
Milwaukee, which developed stereo
phones in 1958 and pioneered the
electrostatic headphone.

In merchandising headphones, it
is imperative to have audio active
displays tied into components.
‘Listening through phones is a
whole new emotional experience.
superior to listening to speakers.”
Molloy said. “Dealers are using
headphones to demonstrate four-
channel sound. because it's much
easier than setting up four speak-
ers in the store display area,” he
added.

Superex has store displays with
five or six basic price points, and
varies the mix between electrostatic
and dynamic, depending on type
of retuailer and geographic location.
“People are trading up into the

(Continued on page 23)

around if our people see that man-
ufacturers of software and hard-
ware are getting it together.” Kap-
lan said that Handelman is stock-
ing 4-channel records and tape pri-
marily as a concession to some of
their mass merchandise customers
who need the software to back up
early inventorying of hardware in
their stores.

Al Franklin and Tony Birelli of
the four Franklin Music stores op-
erated by Raymond Rosen Co..
Philadelphia, said they are “demon-
strating quadrasonic. but finding it
difficult.” They noted the lack of
standardization has stymied their
hardware buying. “It's difficult to
demonstrate because of the need
for greater space for the four
speaker placement. We've had only
limited success. We are stocking
mostly Panasonic.”

Edward Yalowitz of All-Tapes,
Chicago. the national wholesaler
who is siowly going into free stand-
ing stores. said they do not and wili
probably not handle quadrasonic
playback. but will continue to pio-

(Continued on page 24)

While four-channel grabs the at-
tention of the industry there is still
business out there in ordinary two
channel, and for that matter, in
monaural. in the case of cassette
portables and even some 8-track
units.

Some trends:

® More competition in the auto-
motive market as giants such as
Panasonic. Pioneer and others ex-
pand their car lines. Some auto-
oriented manufacturers such as
Tenna. however, are expanding
into home products. But Muntz
and some other primarily car
stereo firms have pulled out of
home units.

e More sophistication in cassette
units. For example, Mikado’s

Marketers Rushing Into
Carrying, Storage Cases

By SAM SUTHERLAND

NEW YORK-—As the cartridge and cassette industry continues
to make new inroads, the field of carrying and storage case manu-
facture offers evidence of startling growth: the number of manufac-
turers and distributors has grown enormously, and the question of
their continued cocxistence has risen, prompted by the conflicting
claims of small, independent distributors who profess confidence for
the future and the belief of lorger firms that detect an oversupply.

In discussing the case industry, many company representatives
offercd differing views on just how so many operations can survive.
Certain basic facts do emerge: Arnold Kaminer, general manager for

ARA Sound Distributing, Inc.

a2 casc and tape accessories firm

situated in Cherry Hill, N.J.. described the market as controlled
by just a few manufacturers ard many scllers.

Kaminer noted that his own firm. formerly known uas Action
Tapes, has diversified into prerecorded tapes, partially because,
“On the street today. the business is soft.” What tends to perpetuate
the business at present is a combination of factors: high shipping ex-
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(Continued on page 26)

contest. because two-channel 8&-
track was established and had the
capability for four-channel; more
important. perhaps, dealers selling
huge amounts of 8-track prere-
corded cartridges did not hesitate
to stock four-channel -cartridges
too.

In other words, where 8-track
four-channel is concerned, the soft-
ware was set (though it is still not
in great abundance).

In fact, 8-track. never really em-
braced by audiophiles, now blos-
soms forth in hi-fi magazine spe-
cials on four-channel.

Compatability also helped; most
8-track machines are described as
combination two- and four-channel
units

Virtually every manufacturers
seriously involved in automotive
tape players has four-channel in
the line.

There are of course. many open
reel machines. But software. long u
problem in two-channel open reel,

(Continued on page 22)

Retail Buyers to
Stock Up at CES

By BOB KIRSCH

CHICAGO — Tape and audio
buyers from major retail outlets
are at Consumer Electronics Show
(CES) this week with an open-to-
buy attitude—and in contrast to
past years, most retailers are plan-
ning to do the majority of their
buying during or immediately fol-
lowing the show.

Four-channel is the major factor
behind this change in tactics. with
buyers feeling that as the dominant.
but at the same time the most con-
fusing item in the show. the con-
figuration bears special attention.

While buyers do not feel any of
the confusion revolving around the
lack of standardization will be re-
solved in Chicago. they do feel
four-channel will be stronger than
ever in the fall. For this reason.
they want to look at all available
product and try to spot some sort
of trend.

COATINGS NO WORRY

Other tape/audio configurations
will also play important roles at
the show, particularly components,
cassette decks. cassette blank tape
and 8-track equipment.

Buyers will be looking to com-
ponents which can be converted to
four-channel at a later date, adapt-
ers which can ease consumers into
the four-channel market, 8-track
equipment with four-channel capa-
bility and record feature and cas-
sette decks with more sophisticated
features such as Dolby system and
bias switches.

In these categories, buyers say
they are looking for quality mer-
chandise but are also going to be
watching for deals—which they
expect to find in abundance.

Four-Channel

“Four-channel will dominate the

show,” said the audio buyer for a
(Continued on page 27)

Blank Tape Market Extensive

CHICAGO —As many will attest. the market di-
rection for blank tape seems up. up and away.

The controversy over coating formulations (high
energy vs. chromium dioxide) and grades (promo-
tional vs. super quality) isn't likely
dealers to keep blank tape off their store shelves
nor consumers from purchasing product in record

amounts.

With casual nonchalance. many of the major
blank tape producers ure shrugging off the general
economic siowdown that has been vexing other phases
of the tape industry. It is indeed a bull market for
tape manufacturers. and it could well climb to peak

highs before the year is over.

At least. that’s the overwhelming consensus right
now in most companies flirting with blank tape.

to persuade

on their own business pace. So unanimously optimistic
are the industry’s majors that a consensus opinion
from 3M, Audio Magnetics, TDK. Maxell. Memorex.
BASF, Ampex and Norelco best sums up the state
of the business:

“We don't see any reason to pull in our horns,”
they maintain. “We in blank tape. the majors at least.

are pretty recession-proof.”

in general,

Sales figures from blank tape manufacturers lend
suppor! to that statement. Most companies immersed
in blank tape, or at least. diversified firms with blank
tape divisions. have outperformed the tape industry

This is not to say that all blank tape producers

have escaped

The reason is the recession has had little impact

... 2-Channel Hardware Still Viable

Model 2020 stereo unit features
tuner/amplifier, stereo cassette re-
corder and digitail clock with timer
that allows the user to record radio
material at a pre-set time without
anyone present.

e More convience in portables,
a case in point being Bell & How-
ell's Model 4500 TPS 8-track
adaptable for the home. Another
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FRAN STONE, one of a dozen
hostesses will welcome more
than 30,000 trade people to the
6th Annual Consumer Electronics
Show, McCormick Place, Chicago.
More than 300 exhibitors will
show over 25,000 products at
the four-day event.

WwWw.americanradiohistorv.com

example. Toyo’s Model 403 port-
able 8-track playsr and recorder
listing at $129.95.

e More versitility in 8-track
recorders. Symphonic’s Model
233301, for instance, has pause
control and two record meters.

e More features in compacts
such as Electrophonic’s Model TPL
23101 8-track with speakers that
light in synchronized response in-
dicators and a headphone jack.

e More combinations in com-
ponents. An example here is Toyo’s
Model 730 combination four- and
two-channel player with AM/FM
stereo.

AUTO UNITS:

Pioneer’s recent entry includes
seven models one of them four-
channel. Among the units: TP-
222E mini 8-track at $54.95; TP-
777E deluxe 8-track at $79.95;
TP-700E 8-track with FM/multi-

(Continued on page 25)

the business !
Certron. which diversified into the music and rack

doldrums. Some. like

(Continued on page 20)

Video Software
Product Ready:
List 5,000 Titles

By KEN WINSLOW

Video producers. packagers and
distributors are pulling together a
great variety of special interest
programs for release as they watch
closely the movement of video
player hardware into the hands of
program users. For the three sys-
tems currently being delivered —
Motorola EVR film, Sony 34-inch
U-Matic tape and Sears Y -inch
Cartridge Television tape — well
over 5,000 individual titles can be
found aimed mainly at the present
institutional market of schools,

(Continued on page 43)

Video Units Arrive

By ELIOT TIEGEL

CHICAGO — Amid the plethora of audio tape players and
recorders at CES this year will appear the distant cousin of these
electronic instruments, cartridge television player/recorders.

This newly emerging field in the home electronics business, with
immediate and concerned applications in the business and educational
markets, is still struggling for a breakthrough into the public market-

place.

But 1972 seems to be the year in the United States when cartridge
TV systems begin to finally make their appearance in stores selling

directly to the public.

During the past two years, the CTV firms have been signing up
clients in the non-consumer areas as a footing and indoctrination
move to gain some audience which could then be familiar with the
concept of instant creativity or instant instruction.

The U.S. market is destined to see the battle of the videotapes

(Continued on page 43)
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‘All Audio’ CES Focus on ‘Q’

e Continued from page |

(288 vs 261 as of last printed list).
However, it’s still mainly a hard-
ware event. Though software is
crucial to four-channel's growth,
the mass merchandisers of records-
tapes met previously at the Na-
tional Association of Record Mer-
chandisers (N A R M) convention
(Billboard, Mar. 18).

Nevertheless, at least one soft-
ware area will be well represented
—blank tape.

Other highlights buyers can ex-
pect:

® Modest increases in prices;

® Myriad accessories from car-
rying cases to “quad” needles;

® Many firms expanding lines;
going from compacts into com-
ponents; from home to auto units.

WITH
MR. TOPP TAPE IF

YOU WANT TO PAY LESS
THAN YOU NOW PAY
FOR ALL YOUR TAPES!

Guaranteed low, fow prices—
All major labeis. All tapes dup-
licated by licensed mfr. only.
Catalogues on request.
Complete line of accessories.
Lowest prices on LP's.

MR. TOPP TAPE CO., INC.
P.O. Box 71
Baldwin, N.Y. 11510
(516) 889-5355

"QUICK-VUE’

stereo tapes.
PROTECTED.
TRY “QUICK VUE".
SHOWING ALL MODELS.

Cartridge & Cassette Displayer

The “Quick Vue" Cartridge & Cassette Display is more than
safe. Its easy viewing flip through tape holders are fun and
simple to use. A new and different concept in merchandising
All tapes are completely visible and FULLY

As for prices, one barometer is

the recent introduction of TV sets.
Motorola’s new line shows list
price boosts of $10-$25. These pre-
CES introductions to distributors/
retailers are one reason as well why
the big TV set makers pass up
CES (though privately some say
CES is too dominated by Japanese
made product).

Paul Van Orden of GE's audio
division said GE’s audio items are
up from 1 to 4 percent and esti-
mated a general '72 hike of near
S percent.

Thus, there is reflection of Japa-
nese Yen re-evaluation and other
factors boosting prices. Also, the
U. S. Treasury announced recently
an investigation into possibly set-
ting countervailing duties on Japa-

(Continued on page 24)

S t h Recording
COLCTI

Scotch 1800 ft. 7” reel, 1 mil polyester
#150, factory fresh; Special $1.95
per reel, $22.50 dox., $!.75 in lots
of 48; $1.60 (500), prepaid.

=611, 1200 foot
AMPE X 11, mil acetate pro-
MAGNETIC TAPE fessional grade.

Factory fresh, $1.68 per reel, $18.00
(12); $66.72 (48); $120.00 (96}
(Ampex/Scotch may be assorted)
FAMOUS MAKE
*DOLBY CASSETTE DECK

Wollensak Model #4760
List $299.95, Dealer Price $197.96

SAXITONE TAPE SALES
1776 Columbia Rd., NW, Wash. D.C. 20009

no_stolen prof|t!

T8 11|
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'IH! H‘;H

WRITE FOR FREE 12 PAGE BROCHURE

U/Mﬂlﬁfw Store Equipment Inc.

Terrell, Texas 75160
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Dallas 214/226-7248 — Terrell 214/563-5869
VISIT OUR BOOTH #9208A AT THE CHICAGO

CONSUMER ELECTRONICS SHOW, JUNE 11-14

VIDEXPO SET

NEW YORK-—A dozen ex-
perts from worldwide firms al-
ready investing in television
cartridge systems will speak at
VidExpo ’72 here Aug. 21-24,
the first user-oriented TVC con-
ference. Earlybird registrants
may use coupon in this issue or
write VidExpo 72, 300 Madison
Ave.. Suite 900, N.Y.. N.Y.
10036 or phone (212) 687-5523.

Craig Pushing
Car Cassettes

LOS ANGELES — Craig is
mounting a drive on the cassette
field with five car models. “We
see cassette emerging in '72 as a
very definite factor,” said Loren
Davies, Craig’s sales manager.

These five units will be shown
at CES Consumer Electronics Show
along with 11 8-track players rang-
ing in price from $39.95 to
$139.95.

Davies breaks down the new cas-
sette models thusly:

® Model 3508 — an automatic
reversing player with an easy glide
quick mounting assembly for under
the dash assignment. The price is
$84.95 and there will be a small
home unit for $29.95 which hooks
into the speaker as a sister to this
auto unit. The unit is so small it
can fit into a briefcase.

® Model 3504 — a floor mount
unit with automatic reverse at
$129.95.

® Model 3505 — automatic re-
verse with fast forward in either
direction at $119.95.

® Model 3506 — recorder/
player with FM radio at $79.95.

The fifth model is under wraps
at the time of this story and will be
shown at the company’s booth.

Sylvania in TVC

NEW YORK—Sylvania plans
entering cartridge TV next year.
The company is studying both the
RCA MagTape and Avco Cartri-
vision systems, prior to making a
marketing decision. Both systems
have been aggressively seeking
licensees. Avco supports Va-inch
videotape; RCA %-inch tape.

CES SHOWCASE

‘Boman-Gibbs Competing’
Sparks Car Unit Jostling

By EARL PAIGE

CH1C A G O — The Consumer
Electronics Show (CES) will find
several auto stereo hardware giants
jostling for competitive positions.
That may seem strange for those
who think of the McCormick Place
extravaganza as other than an au-
tomotive products showcase. But
what’s even more odd is that two
of the car stereo firms are really
“one” company — Boman Astro-
sonix and Gibbs Sound Products.

Actually, the industry hasn’t
heard much about Gibbs since its
acquisition by Boman parent orga-
nization California Auto Radio,
Inc. just prior to last year’s CES.
And according to Stanley M. Sur-
low, vice president and general
manager of Gibbs, the low profile
was more or less deliberate. But
now he’s ready to talk about the
Janesville, Wis., based firm and
former Hammond Corp. subsidiary.

As a matter of fact, many in the
industry thought Gibbs would be
assimilated by Boman. “A lot of
Boman reps spread that idea,” said
Surlow, 40, an outgoing former
manager of a television picture
tube plant.

“CES didn’t even send Gibbs a
booth registration form,” said
Howard Sayre, Gibbs midwest
manager.

However, both firms will be
squared off in CES booths directly
opposite one another, a pure cir-
cumstance both men swear. And
since Boman and Gibbs reps butt
heads in many stores, things can
get a little confusing for buyers.

Surlow, who delights in a little
mystification, nevertheless is plain
spoken about the marketing strat-
egy of C.AR. and its dynamic
president, Bob Maniaci, who cata-
pulted the California firm from a
speedometer and radio installation
company 10 years ago into a lead-
ing auto stereo marketer with a
long range focus on home products
as well. Gibbs is part of that long
range plan.

Many hardware manufacturers/
marketers, of course, have gone

the two brand, two-step and direct
route, with varying degrees of suc-
cess. But Surlow believes C.A.R.
may be unique as a company with
two separate marketing forces (the
only areas of commonality are in
certain accessories where even so
Boman and Gibbs use different
packaging; only one rep organiza-
tion, Arnold Heltzer Sales Corp.
here, handles both brands, that be-
ing more a tribute to Heltzer than
anything else).

Some aspects of the Boman vs
Gibbs rivalry offer obvious ad-
vantages. For one thing, that’s two
marketing organizations out there
probing for business. Also, some
accounts accepting bids from a
number of marketers, may well
and sometimes do, end up with
Boman and Gibbs, which is just
great for C.A.R.

But the distinction is deeper.
Surlow sees Boman as a ‘“broad
based line, aimed at mass mer-
chandisers as effectively as tradi-
tional independent outlets.” Gibbs
he characterizes as a “short line, a
hard-hitting brand, aimed head on
at the mass merchandiser.” But
this isn’t all.

Gibbs’ other line, Hammond, is
designed as a “‘pure two-step brand”
for distributors. “No one has
really done a good job with dis-
tributors,” said Surlow, ““and there’s
an awfully lot of good distributors
out there. They deserve a protected
brand.”

As an indication that C.A.R.

(Continued on page 32)

Teldec Cassettes

HAMBURG — Teldec has
launched a special campaign to
draw more attention to the varied
repertoire available on musica-
settes. Special display cases which
hold up to 12 musicasettes are be-
ing delivered to retailers.

For months now Teldec has been
issuing musicasettes simultaneous-
ly with important LP-releases.

P. 0. Box 933'

Blank Tape Market Up, Up and Away

e Continued from page 19

jobbing-distribution areas, were adversely affected by
the recession. Other were too small to survive the
industry financial shakeout.

Forecast

To prove the marketplace is burgeoning for blank
tape, Ed Smulders, manager of Norelco’s cassette de-
partment, said:

“We expect an industry-wide blank tape market
in cassettes of 90 million units this year, an 18-20
percent gain over 1970. The cassette market is likely
to expand 18 percent annually for the next five years,
with blanks remaining at about the same proportion
of the total. This means by 1976 the industry will
have a blank cassette market of over 220 million units
with retail value at approximately $350 million.”

Carl Frederick, marketing director of Audio Mag-
netics, sees it this way:

“Blank cassette sales in the U.S. have increased
almost 600 percent in the last four years and are
expected to more than double again in the next three
years.

“The sales rise can be best described by looking
at our figures and projections for the industry. From
a start of 21.5 million units in 1968, we see the indus-
try barrelling ahead to new advances like this:

“1969, 47 million units; 1970, 82 million; 1971,
126 million; 1972, 172 million; 1973, 222 million;
1974, 265 million.”

Europe

On the international level, blank tape is ready to-

explode.

“The European market today is where the U.S.
market was three years ago.” said Bob Harris, vice
president and director of Audio’s export division.
“By 1975 the market in Europe could reach stagger-
ing numbers in both blank and prerecorded tape.

“When the cassette explosion arrives in Europe,
and it's still in its infancy, it could become a very
substantial segment of the industry’s business,” Harris
said.

Audio Magnetics markets in more than 70 na-
tions, including several behind the Iron Curtain, and
recently opened a manufacturing facility in Portugal
and a sales-marketing headquarters in Geneva.

“The worldwide cassette explosion is just begin-
ning,” many contend. “It’s just beginning in new ave-

nues, too, like education, business, government and
industry.”

On the theory that a healthy economy is bound
to heighten sales even more, a few companies have
been quick to introduce revolutionary tape products
and marketing concepts.

Catching the eye of industry executives are the
following revolutionary developments, both technical
and marketing-wise:

—A new high energy tape aimed at cassettes for
the consumer market, where cutting down recording
speed means using less tape and, therefore, reducing
the expense.

—A new particle called Cobaloy that will permit
more than three times as much information to be
crammed onto a roll of magnetic tape as currently
used particles allow.

—A formula called chromium dioxide with the
potential of greatly improving high frequency re-
sponse of any tape recorder modified to accommo-
date it (with a bias switch).

Minnesota Mining & Manufacturing Co. (3M)
announced its high energy tape which will permit
audio (and video) recorders to operate at slow speeds
without any loss in quality.

The new tape contains a small amount of cobalt
in each particle of the iron oxide coating that retains
the coded magnetic impulses, said Daniel E. Denham,
vice president of 3M’s magnetics division. “The high
energy tape could be used to gain twice the playing
time or to reduce the size of the cassette itself.”

Two manufacturers—3M and Audio Magnetics—
are putting their influence in the high energy corner.
Others are either straddling the fence or throwing
their dollars into chromium.

“Our position will be in the direction of cobalt-
doped high energy magnetic tape,” said Scott Conover,
sales vice president of Audio Magnetics. “At this
point,” he said, “we feel there is more stability in
that product and it can be used in existing hardware
with no special bias switches required.”

Supporters of chromium-coated tape feel their
formula has a dramatic advantage in helping cas-
settes achieve high quality sound because of better
high frequency and noise specifications than any iron
oxide tape (even though special bias switches are
required on equipment).

(Continued on page 30)
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New Catalog Released

SAN RAFAEL, Calit.—Tele-
Cartridge Inc. has developed a
library of 450 programs which it
lists in « newly published catalog.

sic and information shows. In-
cluded are 75 films from Sweden.

The local firm plans to distribute
and produce programs for the new

4-Channel Units in Spotlight But. ..

e Continued frone page 19

looms very large in quadrasonic.
Thus. Toyo's offer to provide 40

One area where four-channel has
not been a factor, naturally, is in
cassette. Compatuability with two-
channel is one problem, but again,

I'he catalog lists entertainment, in-
struction, training, cducation, mu-

22

president.

medium, E. M. Kettenhofen is its

tape selections from Ovation, Cap-
itol, Project 3 and Alshire P’resents.

DEAD.

The tape cassette has always had
its obvious advantages.

Unfortunately, it's always had one,
very not-so-obvious disadvantage.

Jamming.

After all, what good is a super-
sensitive, super-faithful tape if it's
going to get stuck on you just when
you need it most?

Introducing the BASF jamproof
cassette. The first tape cassette that's
actually guaranteed against

jfamming or we'll replace it-any time,
free of charge.

You see, every BASF SK, LH™
and Chromdioxid™ cassette now
comes with a special kind of tape
transport system that guidés the tape
through the cassette without its ever
snagging or sticking. It's called Spe-
cial Mechanics and only BASF cas-
settes have.it.

Variable tension is practically
non-existent-Which means you can

also forget about things like wow
and flutter.

And because it's the perfect tape
transport system you can bet your
sweet woofer there's an equally
perfect tape inside. _

The BASF jamproof cassette.
Because it'll never get stuck on you,
you'll always be stuck on it.

Write BASF Systems, Inc.,
Bedford, Massachusetts 01730.

Audio/Video Products &

software retailers would be less in-
clined to handle a double prere-

corded cassette inventory, experts
point out.

One more area of rapid four-
channe!l growth however is in re-
ceivers and amplifiers. Some firms
stress the “all systems” theme;
Lafayette, for example, advertises
its LR-440 $369.95 receiver as
handling “all the new four-channel
program sources.” Of course, dis-
crete FM broadcasts are still ex-
perimental and await FCC sanc-
tion; Lafayette has provided a de-
tector output for this contingency.

Still another area where four-
channe! wili be promoted is in con-
soles. Motorola, which has an-
nounced it will push the console
market, has introduced a unit with
four-channel sound from one cabi-
net—five cabinet designs are avail-
able.

There are more sophisticated
combination units too. Philco’s
component system at $739.95
(M5780DWA) features four chan-
nel systems AM/FM stereo and
built-in cassette recorder.

A number of hardware manu-
facturers are constructing special
store displays and demonstration
promotions. Among them is Motor-
ola, which initially had a four-
channel player equipped automo-
bile at various shows and conven-
tions. The firm now has a “sound
paddle” allowing retail salesmen to
demonstrate everything from mon-
aural to four-channel.

Teledyne, for example, is offer-
ing dealers two four-channel dis-
plays, one eight foot tall and the
other see-over height,

Car Units

Pioneer, Bowman Astrosonix
and Afco are among those showing
four-channel auto stereo units. Pio-
neer’s QT-444E is a two/four chan-
nel machine at $119.95. Boman’s
BM-950 combines four-channel and
burglar alarm at $79.95 and BM-
1950 has AM/FM stereo radio at
$99.95. Afco Electronics is intro-
ducing a four-channel adaptor at
$20.

Other auto units include JVC’s
4AE1352, also a two/four channel
unit with burglar alarm at $149.95.

Craig 1s confining its 4-channel
representation to one 8-track car
unit and is holding back from any
home models. The company plans
to have some new 4-channel hard-
ware at the midwinter CES show
in January.

For the time being, however,
Craig’s one tape unit is the 3129,
which is offered with a Columbia
Records demonstration tape and
four speakers at $129.95.

This car unit which has been
available for the past year, has
been a “steady item,” according to
Loren Davies, the company’s sales
director. “We're {finding the move-
ment right on a predictable curve.
It still 1s a new concept and right
now we're filling the supply lines.
“Quadrasonic sound is still a con-
versation topic. Four-channel sound
in the 8-track market is still down
the road and we do see it as a po-
tential market.”

In the car field, Toyo has the
721 and 722 8-tracks both below
the dash installations at $139.95.
Already available as a home unit is
the 707 with input functions for a
QC decoder and phonograph and
tape decks at $179.95. Speakers
are additional.

C.T.L, Inc. (nee Car Tapes, Inc.),
will bow a four-channel 40-watt
8-track car unit with automatic
head cleaner, slide controls, pro-
gram lights, fine tuning and 28-
watt peak power, according to E.
Holtz, projects director. List is
$89.95.

Dyn Electronics, a pioneer wiih
innovations such as remote con-
trolled car units will only show
one model in four-channel: DS905
at $89.95.

Sparkomatic is among dozens of
firms with adaptors for cars; it’s
“quad-sonic” matrix adaptors range
$12-316.

Home Equipment

In home equipment, one of the
largest entries in four-channel is
Sanyo’s line that includes 10 units.
Highlight items are DXL-5485 with
AM/FM stereo, four amps, two-
and four-channel 8-track deck, four

(Continued on page 28)

JUNE 17, 1972, BILLBOARD



Tope/Audio/Video

Ampex Music Div. Headsef New
Reconstruction Set Audio Saple

By RADCLIFFE JOE

NEW YORK — Ampex Music
Division has launched a massive
reconstruction  drive,  siretching
from new marketing concepts tc
advanced sound duplication tech-
niques, in an effort to regain lost
footing in the business and finan-
cial world.

The company now under the
direction of William Slover, vice
president of Ampex Corp.. and
general manager of Ampex Music,
is utilizing a specially allocated
budget to restructure its entire
marketing network, as well as
bring the latest in sound reproduc-
tion techniques to its customers
and the consumer.

The new marketing and mer-
chandising thrust addresses itself to
involvement in the premium tape
business. Already Ampex is ser-
vicing such accounts as Kraft prod-
ucts and Bonus Photo.

The latter of the two agreements
ties in a special Ampex tape pro-
motion with the popularly known
Bonus Photo idea. Under the agree-
ment, Bonus Photo will offer,
along with its regular picture mer-
chandising concept, a full-length
prerecorded Ampex 8-track or cas-
sette tape, and a four-tune cassette.
Price tag on the special tape bonus
is $8.95, and Bonus Photo antici-
pates such favorable consumer re-
action that it has ordered an initial
supply of $250,000 cassettes and
cartridges from Ampex.

4-Tune Cassette

Slover is especially pleased with
this arrangement as it creates a
new market for the four-tune cas-
sette which never succeeded in
getting off the ground on its own
in the consumer marketplace.

Ampex Music is also paying
special attention to gas station and
truck stop sales, which Slover sees
as having tremendous potential for
development. At present the com-
pany is negotiating with major gas

Sparkomatic

MILFORD, Pa.—Sparkomatic is
introducing clear plastic overwrap
packaging for their line of stereo
and rear seat speakers. "It cuts
down pilferage and adds to shelf
life,” Dick Sable, vice president,
secretary, said. The company is try-
ing cube-shape packaging in the
stereo speaker line.

Sparkomatic will again show a
“quad-sonic” matrix adaptor for
car use. ranging from a basic $12
to $16 with speakers. “The con-
sumer needs a lot of education be-
fore the quad concept becomes a
household word,” he stated.

New for the Consumer Elec-
tronic Show is a line of home and
car tape cabinets for cartridges
and cassettes. The home style units
are vinyl wood-grain composition
in the $17-20 range have flocked
plastic shelves with smoked plexi-
glass door. Car cases resemble
valises, and range from $8 to $15-
16 for the deluxe model.

suppliers with the hope of using
their cross-country neitwork of sta-
tions to sell its prerecorded music.

Slover further disclosed that
Ampex Music was zeroing in on
direct-to-the-consumer sales, via
direct mail. This marketing con-
cept was test marketed last year
with open reel Ampex product,
and proved to be highly successful,
according to Slover.

The Ampex exccutive said his
company had already developed a
mailing list of 50,000 classical
product buyers, 400,000 pop tape
buyers.

Dolby 8-Track

Catching the market’s trend
toward Dolbyized cassettes, and
guadrasonic tapes, the company is
expanding its catalog in both these
areas, with product being released
at a rate that keeps pace with mar-
ket demands.

Slover said that although there
was, at this time, a relatively in-
significant demand for Dolbyized
&-track product, cassette and open-
reel releases featuring this innova-
tion are finding ready markets.

Another area into which Ampex
Music is putting much time and
effort is budget product. Slover
said a recent Ampex market sur-
vy showed that there was a signif-
icant market for budget lines.

“Budget product,” said Slover,
“does not have to be old or
mediocre material hashed out to
the consumer. We are convinced
that much more could be done to
muke budget lines attractive and
successful, and we intend to de-
velop our strategy along these
lines.”

Ampex Music has also estab-
lished a distributor relations divi-
sion headed by Marvin Harvey
Urman. Urman is the key liaison
min between the company and its
distributors.

Custom

Moving beyond the perimeters
of Ampex Music’s involvement
with prerecorded tapes, Slover
said the company was heavily in-
volving itself with custom duplica-
tion and the manufacture of non-
rusic tape products.

Slover said demands in these
areas were growing, and Ampex
tape duplicating facilities at Elk
Grove Village, Ill., were vast,
sophisticated and operating way
bzlow their maximum capacity.

Despite Slover's optimism about
the market, and his confidence in
his company’s rebuilding, the Am-
pex executive admits that. his ac-
tiviiies are still restricted by the
bootleg problem, and the absence
of an industry-wide decision to
merchandise tape as effectively as
it does records without the
shackles of locks, keys. and other

psychologically restrictive safety
devices.
“Until we have licked these

problems, tape will continue to
under-achieve its potential in the
marketplace,” he said.

Brother Intl. Large Line

NEW YORK, N.Y —Brother In-
ternational Corp.’s entry into con-
sumer electronics will encompass
a number of products according
to consumer electronics division
chief Falcon Davis, formerly with
Westinghouse product development
for 20 years.

A series of AM/FM tuner-amp-
lifier-receiver  components  with
built-in 8-track and synthesized 4-
dimensional  (*Quadtrix™) sound
will be ready for September de-
livery, Davis said. List price and
packaging details are not set.

The Domino and Encore series
(Models VX 70. 71, 72; and Mod-
els VX 73, 74, 75) have slide rule
dials and 25-watt peak power. The
Encore models have a mini-changer
with dust cover.
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The 25-watt Primus series (Mod-
els VX 76, 77) and the 60-watt

Charisma series (Models VX 78,
79) offer radar-style tuning dials
and zcoustic air suspension speaker
sysiems. The Charisma series has
full-size automatic record changer.

Eye-appeal models directed to
the youth market include a free-
form plastic AM/FM stereo tuner-
amplitier-receiver (Model VX 33)
with built-in 8-track and self-con-
teinec speakers, suggested list,
$149; an AM portable radio in
an abstract owl design, with sug-
gested list of $12.95; and a port-
able cassette tape recorder (Model
VX 59) with push button controls
and AC power adaptor, with sug-
gested list of $31.95.

e Continued from page 19

audiophile, superior sound quality
product,” Paris said, noting an in-
crease in sales of electrophonic
phones.

Superex makes two dozen dif-
ferent models of headsets, mostly
stereo hi-fi. The line includes a
wireless mono and wired mono for
communications and audio-visual
education.

People buy headsets for one of
three reasons, Molloy noted: to
listen in the privacy of the home
at any hour without disturbing
neighbors, to keep from disturbing
other household members, and to
appreciate the truer source sound
possible from headphones.

A lightweight stereo headphone
with foam cushion is being intro-
duced by Koss. Model HV-1 has
a high velocity driver and lists for
$39.95. It weighs 9 oz.

Also being introduced are three
quadraphones for either discrete
or matrix, with switch for 2-chan-
nel. Each phone has two drivers
in each cup and volume control on
front pair of drivers. Model PRO-
5Q replaces the popular PRO-4AA
and lists for $70; model KO-747Q
lists at $55, and model K-61CQ
lists at $39.95.

Superex Corporation, New York,
will show three new models at the
CES, the PRO-6, a dynamic head-
phone, lists for $60; model PEP
79, an electrostatic model with
control console, lists for $85; and
Model STV, a dynamic headphone
with volume control, lists at $30.

Superex is now developing car
passenger mono and stereo head-
sets.

and they're virtually dust procf and crush proof. They are
covered with tough, attractive vinyl. Albums stay closed.
Cassettes are held in place firmly, but pop out with the press
of a finger.

4,5, 6,8, 12, and 16 capacities in configurations to meet different [
requirements . . . including 8 and 16 capacity combined with a 3
ring binder. Also an 8 capacity cartridge ztbum and an 8 capacity .
album for cassettes in their outer case. Altums may be customized i
to meet your special needs. ;!m!:!i!'ﬂl!%

531 MATEO ST = LOS ANGELES, CALIF. 90013 « (213) 627-8061 | os svocies cur |

when answering ads . . . Say You Saw It in the Billboard

We're masters
of tape
duplication.

We can produce 12,000 cartridges in one day.
Ready to ship. Even at that speed, we're setting |
top standards of quality for the recording industry. '
Because we still take time for exacting quality
checks. In duplicating. In manufacturing

blank 8-track cartridges and cassettes. In

producing tapes under our own label,
CONTOUR. Every step of the way.

A better product might cost a little more. But |
it's more dependable. More economical |
in the long run.

Call us for masterful work and quick
availability. We make overnight deliveries
to most cities in the Southeast.

CARTRIDGE CONTROL. Providing

the industry with precision sound.

CARTRIDGE

CONTROL
CORPORATION

2091 Faulkner Road. N.E.
Atlanta. Georgia 30324
Telephone (404) 633-4577 |

23



the
book

that

SLLY..

230/ Mea??

Fdelitone

New for1972...

Fidelitone's Needle Replace-
ment Guide is more than a
Catalog...itis a true selling
tool. It contains more cross-
referenced entries. More
ways to find what you're
looking for. Saves time and
effort in determining your
customer’s needs. You lo-
cate the Fidelitone needle
number quickly and confi-
dently. It simply helps to
sell more needles!

The Fidelitone Needle Re:
placement Guide is just a
part of Fidelitone’s com-
plete make it easy merchan-
dising program that means
greater sales and profits for
every dealer.

Contact your Fidelitone Dis-
tributor or write...

Fidelitone

Advancing Technology and Merchandising
With THE TOUCH OF MAGIC
6415 North Ravenswood Avenue
Chicago, 1ilinois 60626

Tape/Audio/Video

‘Sound Enhancer’ Design
Reaches Average Buyer

NEW YORK—Robins Industries
has developed a line of “sound en-
hancers” designed to put profes-
sional sound shaping capabilities
within the reach of the average
consumer.

The six unit line, to be unveiled
at the 1972 Consumer Electronics
Show in Chicago, was developed
out of technology and equipment
acquired by Robins through the
recent purchase of the Fairchild
Sound Equipment Corp.

Top of the new Robins “Dy-
namic Sound Enhancer” line is the
Model R46002, for stereo phono-
graph or tape playback. The unit,
according to Jack Friedland, vice-

All Audio CES
—rFocuson Q"

e Continued from page 20

nesc-made electronics. But despite
all this, there will be show specials.

One area of CES that keeps
growing is accessories. There are
50 different firms marketing carry-
ing cases now. Many of the new
exhibitors at CES are accessory
firms, many with various products
to plug into or couple with units
to synthesize four-channel. Though
some familiar names are gone from
CES '72 (83 exhibitors did not re-
turn) the 113 new ones demonstrate
thc heady growth of consumer
electronics.

Though some exhibitors are well
known for, say compacts, buyers
will find them offering components
this year too. Examples of firms
brouadening lines and adding new
oncs include Pioneer’s entry in car
stereo and auto-oriented Tenna's
introduction of home units.

This kind of intra-product line
competition could hold prices
down too, but it will make buying
morc of a challenge.

One challenge, of course, will re-
late to the keynote items at CES—
four-channel. It will be everywhere.
However, there will be those firms
boosting matrix and others discrete
and many showing. units that com-
bine hoth (though for the most part
such combinations have matrix
disk capability and discretc tape
capability).

As for TVC equipment, CES’ lo-
cation here is all the more appro-
priate because retailers such as
Sears are showing units (as of Me-
morial Day, a spokesman at the
State Street store said 18 of the
$1,600 list units had been sold—
Sears has TVC at 18 stores lo-
cally).

For most exhibitors at CES, the
past weeks have been feverish and
in only another few weeks many
will return for the July 8-12 In-
dependent Housewares Exhibit at
Conrad Hilton.

AND SAVES$S$$
#54 STEREO CARTRIDGE CARRYING CASES

or

Holds 24 8-Track Tapes
48 Cassettes Covered in

handsome Alligator Vinyl Red

Flocked High impaqct Styrene
insert.

THIS MORNTH'S SPECIAL
50 pcs. $3.00 each

2.75 each
2.65 each

150 pecs.
500 pcs.

Cases packed 1.perbox and packed 72 pcs. to a skid.

Custom Case Mig. Co., Inc.

Wanted: Distributors,
State-wide

master distributors
and Reps.

5511-19 Bragg Bivd.
P.O. Box 5625, Fayetteville, N.C.

NO PHONE ORDERS —BY MAIL ONLY

Private
labeling
done

president of Robins Industries,
will offer up to 8 db of dynamic
expansion, and will serve to restore
dynamic range usually compressed
during the recording process.

The unit which carries a $30 list
pricc. works on a system similar
to the Dolby system expender, ac-
cording to Friedland.

Number two item on the list is
a solid-state stereo speaker pro-
tector powered by a small amount
of current from the speaker itself.

This unit is designed to protect
costly hi-fi speakers from overload
with an electronic fuse which au-
tomatically limits the output of an
amplifier without sacrificing tonal
quality.

The stereo headphone sound en-
hancer is a $20 gadget that adjusts
presence of individual phones to
suit personal tastes and improve
sound quality and listening enjoy-
ment.

Another of the sound enhancers
is a quadrasonic synthesizer which,
according to Friedland, derives two
additional speaker channels from
the existing recorded material by
making use of the differential
phase relationships. The adapter,
model no. R47010, retails for
$6.95, and must be used with two
additional speakers for the full,
synthesized four channel effect.

Model no. R47011 is a deluxe
version Model no. R47010. It re-
tails for $9.95, and features an in-
dividual control for each of the
two speakers.

The Robins “De-Esser,” also in-
cluded in the sound enhancers
group, is designed to eradicate hiss
in recorded speech and other sibi-
lant high frequency annoyances.
The unmit, Model R47003, is self-
powered and lists for $20.

Rounding out the line is the
stereo signal test generator with a
$25 price tag. This unit, accord-
ing to Friedland gencrates a low
distortion steady tone in two
ranges. “It can be used for bal-
ancing, aligning and trouble shoot-
ing stereo systems,” he added.

To ensure that the line of sound
enhuncers, along with the vast
catalog of other accessories manu-
factured and distributed by the
company, get the best possible ex-
posurc on the market, Robins has
devised the SAM (sound after-mar-
ket) promotion program.

The program concentrates on
what Friedland sees as the essential
audio aftermarket, which to his
mind, is as important as the auto-
nmotive, camera and other after-
muarkets.

Pegboards, colorful blister packs,
flyers, stickers and other promo-
tion aids are being utilized to
launch and maintain this poject.

Meanwhile, Robins new Over-
scas Corp. is moving its activities
into top gear with the emphasis on
sale and distribution of Robins
Eroducts on the international mar-
et.

The company’s new sales muscle
is a direct result of a major ex-
pansion program begun earlier this
year, with the acquisition of a new
50,000 square foot operating plant,
and the Fairchild Sound Equipment
Corp.

Meanwhile Robins has appointed
the Wes Alderson Co. of Culver
City, Cal., as the factory sales rep-
resentative for Southern California,
Southern Nevada and Arizona. Wes
Alderson will also provide Robins
with warehousing facilities to serve
customers anywhere within the
three-state area.

Longines Bows
Blank Tape Line

NEW YORK—Longines Sym-
phonette Society has entered the
blank tape field offering both cas-
sette and 8-track blanks in three
categories: music, voice and all
purpose. The tape, aimed at thc
mass merchandiser, is all calen-
dered. Cassette length: C-40, 60,
90 and 120; 8-track, 40-80. Price
was described as “competitive.”

Audio Magnetics Tape Line

CHICAGO — Audio Magnetics
will bow a nationally advertised
line of blank tape products called
Tracs aimed principally at high
school age and young adult con-
sumers. The company heretofore
was chicfly a private label manu-
facturer.

Tracs standard line is being mar-
keted in cassette, 8-track cartridge
and open reel configurations, and a
professional step-up line, Tracs
Plus, is available in cassette and
reel-to-reel.

The Tracs brand will be ad-
vertised nationally in virtually
every major market, with empha-
sis in radio and both consumer and
trade publications. A heavy fre-
quency of 60-second commercials
will be aimed at Top 40 radio, and
full page ads will appear in Play-
boy, Sports Illustrated and Rolling
Stone.

Dealers are receiving merchan-
dising aids and in-store promotions,
including counter carousels, racks,
posters, window streamers, etc.

The Tracs standard cassette line
is available in C-40, C-60, C-90
and C-120 minute lengths and will
be merchandised in a poly box for
easy storing or mailing, in blister-
carded format for impulse selling,
and poly-bagged in twos and threes
for multiple sales.

Tracs extends to the rapidly-
growing 8-track market, with 40
and 80-minute cartridges, and
open reel in a variety of sizes and
lengths. All tape is calendered to
reduce head wear, provide low
noise and high output.

Tracs Plus is cobalt energized
(high energy) in cassette format for
extended frequency without re-
quiring any special bias switches
and has a lifetime lubrication to
increase tape life and reduce head
wear.

The step-up cassette line is be-
ing marketed in a Philips box or
in a Philips box carded on a blister
pak in C-40, C-60, C-90 and C-
120 minute lengths. Tracs Plus is
also available in a variety of reel-
to-reel sizes and lengths.
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