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Hansen Bows Major
Drive; Revives Keys

By ROBERT SOBEL

NEW YORK—In a major thrust
to broaden its sales base, Hansen
Publications has reactivated and
reconstituted its sheet music service
division, formerly known as Keys-
Hansen. The wing Keys Popular
Song Distributors, is being headed
by Aaron (Goldie) Goldmark, who
said that the operation will func-
tion as a full and complete service
company to print, promote and
distribute single sheet music on a
national basis from all publishers.
tinue to be conducted by Hansen
as previously.

“In our new operation, we have
set up some 35 leased counter lo-
cations in key markets. These in-
clude concessions in stores such as
Macy’s, New York; Wallichs Mu-
sic City, Los Angeles; Sherman
Clay stores in San Francisco; By-
erly’s stores in Peoria, Ill, and
others in the south and midwest.
Our goal is for some 120 large Keys
counters. All will be operated by
Hansen personnel,” Goldmark said.

On the promotion end, Keys
plans call for free display racks,

Phonogram to

Enter the U.K.
8-Track Mart

By RICHARD ROBSON

LONDON — Phonogram, and
Polydor have been given the go-
ahead by Polygram, parent com-
pany of the two firms, to move
into the U.K. 8-track -cartridge
market at the end of the summer.
At present, both companies are
only releasing albums for the tape
market on cassette.

Polygram leisure director and
chairman Steve Gottleib said sim-
ply: “Polydor and Phonogram will
enter the 8-track cartridge field
and the release date of the first
items will be Sept. 1, 1972.”

Neither company will be dupli-
cating the cartridges at their joint

(Continued on page 31)

banners and posters, and a flyer on
new sheet music prints. The latter
will be sent to a list of customers
supplied by the dealer. Some 100,-
000 have been sent out initially,
according to Goldmark.

In addition to the regular indi-
vidual sheet music, Keys will carry
the John Brimhall series, a line
specially geared to teenagers. The
edition includes piano and organ
sheets and teaching aids and tri-
chord sheets. Other series released
will be “Colour My World” and
“It’s a Small World.” The Brimhall
editions, Goldmark said, are most
popular with youth because of
their simplicity and new approach.
In this way, “we reach the edu-
cator and the amateur.” Keys will
also publish single sheets of the
“Golden Songs of Rodgers & Ham-
merstein,” through an agreement
with Sal Chiantia and MCA Music.

Keys plans to issue 10 new songs
in sheet music every two weeks.
Goldmark stressed that all sheet
music is returnable and may be

(Continued on page 13)

LOS ANGELE S—Original
Sound Recording Co. here will test
market its 12 volume “Oldies But
Goodies” series in a number of
West Coast supermarkets during
the last half of August, and will
test a gift box, containing all 12
disks, in selected stores in Septem-
ber.

“The test programs for the 12
individual records will be in super-
markets because this is an ideal
place for us,” said operations man-
ager Paul Politi. “We find a super-
market is good because the young
housewife who shops in these
places remembers our songs when
they first came out.

“Our product generally does bet-
ter all the way around if it is sold
outside the record department of a
large store,” Politi continued, “be-
cause it often doesn’t get the ex-
posure in that department.”

Drop in List Price

The series will be displayed in
step-down racks at $2.99. Normal
list on all of the Oldies But
Goodies product is $4.98. Distribu-

(Continued on page 94)

for their humor.

Warner Bros. is busting another new act under the charts with

TOWER OF POWER. The album (BS 2616) is echoing the sen-

sational sales success of the group's current single YOU'RE

STILL A YOUNG MAN (WAR 7612).

{Advertisement)

LOS ANGELES—The first six
months of United Artists Records
sales training program has seen
director Charles Bratnober spend-
ing full days in the marketplace
with over two-thirds of the UDC
distribution network’s 72-man sales
force. Bratnober plans to work
individually with each UDC sales-
man several times every year.

“It’s impossible to pinpoint credit
for something like this,” said Brat-
nober. “But last year we had to
recruit three branch managers from
outside within 90 days. But since
the training program started, we've
been able to fill all our branch
executive positions by promotion
within the company.

Cap Experience

UA'’s new program is inspired by
the sales training system Capitol
Records had during the 12 years
Bratnober worked there. Bratnober
had just been switched from UA
tape sales director to UDC western
regional manager. At a meeting
with UA president Mike Stewart
he suggested that branch system’s

Top Wits To Frolic
At Radio’s Summit

LOS ANGELES—Two of the leading air personalities
in the nation—Gary Owens of KMPC here and Don
Imus of WNBC, New York—will be presenters at the
awards ceremonies this year for the fifth annual Bill-
board Radio Programming Forum. Both men are noted

Imus will present awards to the winning air personali-
ties in the annual air personality competition. These
awards will represent the five major formats as well as
overseas entries and entries from religious stations.
Owens will present the winners in the first annual record
promotion men’s competition, for which the votes are
now being tabulated.

Several new speakers have also been lined up for the
three-day Forum, which is drawing registrations from all
over the world, including Canada, England, and South
America. About 70 percent of the registrations so far
are coming from radio station program directors and
general managers. The rest of the registrations are from
radio programming syndicators and the record industry.

More Name Speakers
New speakers just added to the roster include: Tom

(Continued on page 13)

executive needed a unified national
training program.

Within 48 hours, Bratnober
found himself a lame-duck regional
manager assigned to build a sales
training program from the ground
up. The heart of the UA system
is Bratnober’s one-to-one sessions
with each individual salesman.

But the new sales training direc-
tor’s first task was to prepare a
117-page sales manual. The manual
is bound in a looseleaf folder so
updated pages can be inserted
whenever necessary. In addition,

(Continued on page 8)

Daily’s Insert
Ups DGG Sale

By JOHN SIPPEL

LOS ANGELES — An unusual
classical LP promotion piece, in-
serted into 121,000 copies of the
western regional edition of the Los
Angeles Times Friday (7), resulted
in a 1000 percent increase in DGG
sales at Tower Records’ Sunset
Blvd. store over that weekend.

Fred Dumont, DGG’s director
of classics, arranged with Tower
chain operator Russ Solomon to
test a 30-by-14-inch insert in a re-
gional edition of the powerful local
daily. Dumont said the test mailing
proved out and that he will attempt
to go into more regional editions
of major metropolitan dailies, tie-
ing in with key dealers in the vi-
cinity covered by the supplement
insert.

Stan Goman of Tower said that
50 percent of the buyers, stimu-
lated by the supplement, actually
brought in the insert “to prove it’s
for real.” As an inducement, the
insert offered the “first 500 DGG
customers who buy a DGG LP or
set a free ‘Karajan Festival’ LP.”
Goman said the supplement classi-
cal buying surge lasted the entire
weekend.

Favors Friday Ads

“Normally, when labels run ads

(Continued on page 6)
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General News

Council Refuses
Orchestra League

WASHINGTON—The Cost of
Living Council has refused the re-
quest of the American Symphony
Orchestra League for exemption
from admission price controls, but
reminded the League that there are
ways to gain price increases for

service organizations in the “loss
and low profit” category. Also, the
Council says the League could seek
an exception from the Price Com-
mission if its regulations for deal-
ing with hardship do not solve a
particular problem.

The council also recently refused
exemption for symphony musicians’
wage ceiling, requested by the
American Federation of Musicians.
The AFM pointed out that the
symphony, ballet and opera musi-
cians employed by nonprofit or-
ghnizations were earning inade-
quate wages. Ironically, the Coun-
cil commented that any raise in
wage ceilings for musicians would
“increase the financial problems
that many symphony orchestras
are experiencing and would im-
pede the growth and development

of these orchestras.” (Billboard,
June 3, 1972)
The Council thus apparently

realizes that both the musicians

and the symphony associations
have “financial problems.,” but the
Council prefers to have them
solved by some lengthy tours
through the red tape of the Price
Commission and the Pay Board
procedures. Under revised rulings,
only organizations with 60 or fewer
employees qualify for a small busi-
ness exemption.

The symphony League had re-
quested exemption on the basis of
their similarity to educational or-
ganizations which are exempt from
federal income taxes. But the
Council said the basis for tax ex-
empt status is different from that
used in granting exemptions under
the Economic Stabilization Act.

RCA ‘Experience’ Keys Theme
Of Fall Product at Four Meets

NEW YORK—On July 10, RCA
Records launched here a city-a-
day marketing campaign for its
fall product under the theme, “The
RCA Experience,” and delivered
the RCA message to its marketing-
sales-promotion forces, with sub-
sequent meetings in Memphis, Chi-
cago and Los Angeles.

The meetings, encompassing all
RCA and its custom product, vis-
ually and sonically presented prod-
uct by an extensive roster of the
company’s artists. Also covered
were RCA’s plans to support the
product in the marketplace with
advertising, promotion, exploitation
and publicity.

Some 100 persons witnessed a
presentation by a task force, head-

ed by Mort Hoffman, division vice
president, commercial operations,
who then enplaned to Memphis
for the second of the four meet-
ings.

Biggest Sales Year

Hoffman opened the meeting by
asserting that RCA, which last
year had its biggest sales year, be-
cause of intensive efforts by its
sales promotion forces around the
country, had substantially increased
its sales volume over the last year.
“But we are not yet where we
want to be,” said Hoffman, “and
this product, some of the strongest
ever released by any company,
coupled with your increased sales
efforts, can put us where we want
to be at the end of the year.”

Chess Steps Up ‘Crossover’ LP’s

NEW YORK-—Chess/Janus Rec-
ords is stepping up its efforts to
broaden the audience for label
product, following the success of
albums by blues artists Howlin’
Wolf, Chuck Berry and Muddy
Water in reaching rock audiences.

“The Howlin” Wolf London
Sessions.” featuring the Chicago
blues artist performing with English
rock musicians, was given a mer-

RIAA Broadens Information
Horizon Vs. the Pirates

NEW YORK-—The RIAA has
launched a major education and
information campaign to apprise a
broad ~segment of the population
of the antipiracy problem. An
eight-page release on who the pi-
rates are and how they operate,
the role of record firms in fight-
ing the piracy problem, a report on
antipiracy laws, and a separate
consumer’s guide on how to spot
pirate tapes, are being sent to sev-
eral hundred newspapers, maga-
zines, radio and television stations
and consumer groups throughout
the country,

“Through this effort, we hope
to gain greater support from the
local and federal governments, law
enforcement officials, the media,
and- the consumer,” said Stanley
M. Gortikov, RIAA president.

“Record pirates will carry off
about $200 million of the total
$600 million that Americans will
pay for stereo music tape record-
ings this year,” he said. “It’s a big
business. Nearly one in three stereo
tapes sold in this country each
year are copies produced by pi-
rates.”

Gortikov pointed out that piracy
hurts the consumer; hampers re-
cording companies in their efforts
to offer a wide selection of record-
ings, to meet the public’s interest:
makes it more difficult for record
companies to invest in new artists.

RIAA investigators estimate

Pub Tax Study
Overseas Begins

NEW YORK — The National
Music Publishers’ Association
(NMPA) and the Association of
American Publishers (AAP) are
beginning a study of the tax struc-
ture in all major markets abroad
as they affect royalties earned
abroad by American mugic pub-
lishers. The study is being made
jointly with the AAP because the
impact of foreign taxes is the same
for book and music publishers.

A recently retired government
economist will make the survey.
which will be printed and dis-
tributed to NMPA members in the
fall. The study will be maintained
on a current basis by the periodic
distribution of information on
changes as they occur.

there are more than 20 large op-
erators, probably 50 smaller opera-
tions and hundreds of ‘mom and
pop’ establishments. The largest
operators, according to the RIAA,
work out of sizable plants, and
may employ as many as 100 per-
sons. Larger pirates have catalogs,
traveling salesmen and display
racks, Gortikov said. Most of the
pirated goods are tape recordings,
since these are easier to reproduce
than records. Some of the mer-
chandise moves through drug
stores, gas stations, barber shops.
In big cities, Gortkov said, pirates
sell merchandise on street corners.

Gortikov also pointed out that
record companies are fighting pi-
rates through legal means. He cited
several criminal and civil suits in-
stituted by the companies which

(Continued on page 10)

chandising treatment geared to the
rock audience as well as the artist’s
fans. New London session albums
by Berry and Waters continue this
trend, and current releases by
Funkadelic, the Dells, the Detroit
Emeralds and the Whispers are
also being directed to broader
markets.

Marv Schlachter, Chess/Janus
president, described the marketing
approach in terms of their experi-
ence with the Howlin® Wolf album.
Upeon joining the label, Schlachier
had learned of the tapes, and he
was instrumental in designing the
subsequent approach. That record's
success in boosting sales and gen-
erating interest in Chicago blues
artists resulted in the Waters and
Berry product, each of which, like
the Howlin’ Wolf album, featured
the artist playing with various Eng-
lish musicians.

“You have to understand that,
basically, T had not been involved
with blues per se when I came to
Chess,” Schlachter explained. "My
background was in product that
did not have a heavy blues catalog,
or a heavy black release schedule.

“In some respects, that may have
been an advantage, because I didn’t
know how blues was marketed,”
he noted. “The approach we had
with the Howlin® Wolf album was
to try and reach the broadest audi-
ence, to know how blues had af-
fected contemporary musicians,
and how the major proponents of
that field have related to artists
like Howlia® Wolf.”

Planning Approach

Implementing that campaign re-
quired an examination of the artist:
“What did we have? A blues artist
whose only exposure to date has

(Continued on page 94)

Bar-Will Records: How
Promotion Man Made It

NEW YORK—The formation of
Bar-Will Records here is a proto-
typical story of how a small label
gets under way, and how a record
man with a wealth of experience
in the industry makes the ultimate
decision to become his own boss.

Bar-Will, based in Harlem, is
three months old and is serviced
nationally by independent distribu-
tors. Barney Williams, president of

Buddah to Distribute
Audio/Print Magazine

NEW YORK — A bimonthly
“audio magazine,” combining a
stereo LP and a 10-page print
magazine, will be marketed through
record stores. Current Audio
Magazine will be distributed by
Buddah Records and will go on
sale Monday (24).

Buddah president Neil Bogart
said that Buddah will handle dis-
tribution, marketing and promo-
tion through its normal distributors.

Bimonthly

The format for the record-maga-
zine, which will not be licensed
for airplay, to provide full pro-
tection under the First Amend-
ment as a publication, will atilize
taped interviews, consumer reports,
humor and other news events. The
first edition will include an inter-
view with Mick Jagger, excerpts
from Elvis Presley’s New York
press conference and Angela
Davis’ departure from the court-
room following her acquittal.

List price for the package will
be $2.49, with each issue having a
two-month shelf life. The first issue
will be dated July-August.

Initial chains which will handle
the magazine include Korvette's.
Heilicher’s and “ Handelman, ac-

cording to Bogart. Initial orders
are expected to reach 100,000, and
other outlets are now being ap-
proached to handle the product.

Korvette’s has expressed inter-
est in displaying the Current Audio
browser unit in all store depart-
ments. While outlets other than
record stores may eventually be
sought, Jeff Kamen, editor of the
magazine, commented, “We're go-
ing with a record industry distribu-
tion because that’s the best kind of
distribution for this form of soft-
ware. It this medium, which
is basically audio-visual. works
through record stores, then all
audio-visual software can move
through those outlets.” Kamen
pointed to the eventual marketing
of video cassettes, which may also
be adapted to the magazine for-
mat.

Bogart noted that initial promo-
tion would include album give-
aways by selected stations in some
top markets. but radio promotion
would otherwise not be utilized.
and-the records would, of course.
not be programmed for broadcast-
ing.

Kamen pointed out that the

(Continued on page 13)

the firm, is excited about the com-
pany's first release. Gospel singer
Hazel Manley. who will appear
at Carnegie Hall on Oct. 8, has
recorded her debut Bar-Will album,
“Hazel Sings.” Miss Manley wrote
six of the selections on the LP. A
member of BMI, the artist has
been composing songs for three
years. She will tour the U.S. after
the Carnegie Hall Concert.

“I'm going to stress gospel at
the start,” said Williams, “and then
build from there into folk, country
and pop.” He is seeking pop artists
now, however, in order to expand
Bar-Will’s talent roster.

Williams has been active in vir-
tually every phase of the music
business for 19 years. As a local
promotion man for Portem Dis-
tributors here, he worked product
for Dionne Warwicke, the 4 Sea-
sons, the Shirelles and Chuck
Jackson. He was vice president of
Soul Maguzine.

When Allen Klein owned Sar-
Derby Records, Williams worked
as his general manager. Williams
also was national sales manager
for the Amy-Mala-Bell labels, then
part of Bell Records’ corporate set-
up. He started with Cambridge 15
years ago, one of the first black
men in promotion,

150 Mil Record
Pressing for Stax

NEW YORK—Stax Records will
mark the pressing of its 150 mil-
lionth record this month with the
release of the Staple Singers’ single
“This World.”

While planning future expansion
into television specials and motions
pictures featuring Stax artists, the
company will remain headquar-
tered in Memphis, according to ex-
ecutive vice president Al Bell.

Following Hoffman’s remarks,
an audio-visual presentation of
RCA product to be released in
August and September was made
to the group.

Bill Keane, RCA Records direc-
tor, market development and plan-
ning, then discussed the label’s
plans for advertising, merchandis-
ing and promoting the product
during the fall. “"We are going to
be on the streets, in the news-
papers,.on the air and in the stores
with our advertising and promotion
activities. We are aggressively going
after the customer where he is,”
Keane said.

New Artists

Keane told of product which
will be forthcoming from several
new and as yet unannounced art-
ists and stated that a big Victrola
push will be given to the Com-
posers Greatest Hits series on the
budget label. (Separate story.)

“RCA Records this fall will re-
affirm our strong commitment to
country music,” Keane said. “We
are developing exploitation pro-
grams at the consumer level where
appropriate, and will make inter-
views -available to radio stations.”

(Continued on page 6)

VidExpo Offers
Group Discounts,
One-Session Fee

NEW Y ORK—VidExpo 72,
Billboard Publications’ first inter-
national video marketing .confer-
ence, is offering group discounts to
encourage participation by com-
panies, organizations, etc., and a
special fee to accommodate those
who can make only one of the
three daily sessions.

In addition to the regular $175
registration for the Aug. 21-24
Conference & Exhibits at New
York’s Hotel Roosevelt, five or
more persons can register from one
organization at the same time for
$600. This includes all sessions
and exhibits, five subscriptions to
VidNews, biweekly video newslet-

(Continued on page 94)

Pickwick to
Hold 3 Meets

NEW YORK—Pickwick Inter-
national will hold three sales meet-
ings this month in New York, Chi-
cago and Los Angeles. Advertising,
promotion and merchandising plans
as well as LP and tape product will
be shown.

The first sales meeting, Tuesday
(18) will be held at Madison
Square Garden; the Chicago pres-
entation, Thursday (20), set for
the Regency Hyatt House; and the
Occidental Building for Los An-
geles, Wednesday (26).

GORDY JOINS
NARAS UNIT

NEW YORK-—Berry Gordy,
president of Motown, is the
15th record company executive
to join NARAS' President’s
Advisory Board. according to
NARAS president Wesley Rose.

Rose said that he will con-
tinue to enlist top record ex-
ecutives for positions on the
board.

More Late News
See Page 94
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Genera News

Bell Restructures Its
Promo, Marketing Wings

NEW YORK-—Bell Records, has
consolidated all marketing func-
tions of the label and has coor-
dinated the sales of all singles and

Metronome Inks
As GSF Link

NEW YORK-—Larry Newton,
president of GSF, Inc., has reported
that Michael Gusick, director of
international operations, signed a
long-term  licensing arrangement
between GSF and Leif E. Kraul,
managing director of Metronome
Records, GMBH, Hamburg,

Metronome will represent GSF
in Austria, Germany, Switzerland
and Scandinavia. Other affiliations
with foreign licensees are expected
shortly.

LP’s under a new department, ac-
cording to president Larry Uttal.

He said that the move was mo-
tivated by “the need for constant
emphasis on all product in order
to maintain the total development
and stature of Bell artists. The new
department will be headed up by
vice president Gordon Bossin, a
five-year veteran of the firm.

Irv Biegel, executive vice presi-
dent, said that the coordination of
singles and LP’s sales is “a big
move” for the label that can “only
enhance our image.” He said that
the department will be headed by
vice president Oscar Ficlds, also a
Bell veteran. An increase in per-
sonnel is anticipated.

National promotion director
Steve Max has been promoted to
vice president in charge of pro-
motion in the reorganization move,
said Uttal.

GB Sues Famous for $25 Mil.

LOS ANGELES — Charles
Greene: president of Greene Bottle
Records, has sued Famous Music
for $25,723,000 in Superior Court
here. The suit claims that Famous
breached an Oct. 1971 oral agree-
ment to fund Greene Bottle Rec-
ords at $667.108 annually for five
years in exchange for 80 percent
of the stock. This agreement al-
legedly included a $50,000 annual
salary for Greene, an early pro-
ducer of Sonny & Cher, Iron
Butterfly, Bob Lind, Steven Stills
and Neil Young.

According to the suit, as of June

Gilkeson Hits
Sex Lyrics

NEW YORK — Rod Gilkeson,
folk singer, will continue his cam-
paign against “preverted sex and
violence” in pop music with radio
appearances on “Rapping” (WAEB-
Allentown, Pa)) July 15, “Open
Mike" (WKAP-Allentown) Aug. 8,
and “Focus” (WEEX-Easton, Pa.)
Aug. 9.

Gilkeson, while disavowing the
role of a “do-gooder,” claims that
much of today’s music, along with
LP advertising and packaging, car-
ries a “message of perverted sex
and violence in glamorized tones.”

He cited “Bloodrock U.S.A.”
(Capitol) and Alice Cooper's “Kill-
ers” and “School’'s Out.” (Warner
Bros.) LP's as examples of the
“‘perversion-oriented  atmosphere”
in the recording industry.

12 this year, Famous stopped all
payments to Greene Bottle and
refused to issue the agreed stocks.
In addition, Greene chuarges that
Famous didn’t manufacture and
distribute his custom label product
according to professional standards.
Still another claim is that un-
named executives of Famous false-
ly represented to the parent com-
pany that Greene was “uncreative”
and was “defrauding” his label.

. Greene’s artist roster currently
includes Buck D.D. Black, Gary
Richardson, Candle, the Chesa-
peake Juke Box Band, Ronnie
Barron and Fischer & Epstein,
Greene said he expects to accept a
new distribution deal by the end
of the month.

GFR Figures
In 8,000,000
Contract Suit

FLINT, Mich.—Willard Kehoe
of Delta Promotions Inc., Bay City,
Mich., filed suit here recently
against Terry Knight, Donald G.
Brewer, Mark Farner, GFR (Grand
Funk Railroad) Enterprises, Ltd.,
and Melvin Schacher, seeking $8
million in damages.

The complaint, filed in Circuit
Court here, charges breach of con-
tract. Kehoe included with his
complaint a copy of a contract,
dated April 19, 1968, which was
for six years with a two-year op-
tion, which pact called for a sliding
scale of payment from 15 to 40
percent. Suit charges that the de-
fendants Brewer and Farner agreed
that Kehoe and Delta would “rep-
resent and manage them exclu-
sively in contracting engagements
and otherwise representing them in
all phases of the entertainment
field.”

It is alleged that after February,
1969, Brewer and Farner failed to
live up to the agreement. Delta
seeks a temporary injunction halt-
ing the two from working for any
other person or corporation. It also
asks an accounting of all monies
received by the two as members of
Grand Funk Railroad. Knight is
charged with inducing Brewer and
Farner to reach their Delta con-
tract. Schacher is also charged with
inducing Brewer and Farner to
breach the pact with Delta.

The Delta suit continues a series
of multimillion-dollar litigations in-
volving Grand Funk Railroad and
Knight. Previously, Knight sued
the act and the act then counter-
sued Knight.

Spark Being Sparked

NEW YORK-—Israel Diamond,
manager-administration, for Spark
Records, is visiting all Spark dis-
tributors to present upcoming prod-
uct on the label.

For the first time, the Spark
catalog in the U.S. will be strength-
ened with direct imports, initially
from Italy (Spark Ttaliana), and
subsequently from England. Swe-
den and Spain. In its drive to as-
semble in America the flavor of
its global tabel product, Spark has
also formed operations in Ger-
many, Canada and Australia. In
addition, Discos Monica, Peer-
Southern’s Latin label, is being
pressed in Mexico and Argentina
and will be recorded in Brazil,
Honduras and Puerto Rico.

Diamond said that he will issue
a Sparrow single in August as a
followup to “Rain Sun Song,” the
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group’s first release. The Sparrow
disk will include a B side from
the act’s forthcoming Spark album.

Peer-Southern, owner of Spark
Records, is rushing to complete
its studio facilities at its new world
headquarters here.

Fania Track
Out on ‘Thing’

NEW YORK — Fania Records
has released the LP scundtrack re-
cording from the filmed musical
documentary “Our Latin Thing.”

The LP, utilizing the “salsa”
rhythms of Latin artists in New
York, features Ray Barretto, Willie
Colon, Johnny Pacheco, Roberto
Roena, Hector Lavoe, Ismsel
Mirands, and Adalberto Santiago.

Fania will distribute the album
as well as initiate a special promo-
tion campaign throughout the U S.
and Puerto Rico. The film pre-
miered Wednesday (19) and will
be distributed nationally.

Also released were “Fania All-
Stars,” Vol. I and H.

Gold
Awards

Columbia’s “Joplin in Concert”
has received gold certification
from the RIAA. The album is
the fourth gold album for the late
Janis Joplin.

* * %

Melanie has won RIAA gold
certification for “Gather Me,” her
first LP on the Neighborhood
label, manufactured by Famous
Music Corp.

Executive urn’rable

TELLER DeVITO BLANCH

Columbia Records has made five executive appointments.
Alvin Teller has been promoted to the newly created position
of director of merchandising and product manager. Teller will
supervise the product management group and continue to ‘be
responsible for all national and retail advertising, sales promotion
and new artist development. In addition, he will be responsible
for the overall supervision of Columbia’s advertising agency,
Gotham Advertising. Teller was most recently the label’s director
of merchandising. Don DeVito has becen promoted to director
of product management, and will direct the activities of the entire
East Coast and West Coast Columbia product management
group. He was previously director of East Coast product man-
agement for the company. Reselind Blanch has been promoted
to director of merchandising and product manager, administra-
tion. She was formerly Columbia’s director, merchandising ad-
ministration. Barry Reiss, previously a partner in Steingarten,
Wedeen & Weiss law firm, has been appointed director, business
affairs for Columbia. Finally, Christopher Wright has been named
assistant to the vice president of marketing. He was formerly
advertising specialist for the Oxford Paper Co.

\

T b
KOPPELMAN

REISS

In a move reflecting the expansion of April/Blackwood, the
publishing wing of CBS Records, Charles Koppelman has been
appointed vice president, general manager of the company. Before
joining April/Blackwood, Koppelman had been head of Koppel-
man-Rubin Music which was acquired by Commonwealth-United.
... Russ Regan has resigned as general manager of Uni Records,
an MCA label, to become chief of 20th Century-Fox’s new
record operation. . . . Dede Sparico, who came to Atlantic Rec-
ords in 1970 as assistant to Pat Mulligan, head of the label’s
international department, has been promoted to foreign produc-
tion. . . . Ed Kaminski, former national promotion director with
Mega Records, has joined Million Records as national pop pro-
motion chief. . . . Hideo Eguchi has replaced Donald Mann
as Billboard’s bureau chief in Tokyo. . . . Jacques Amann has
been named national promotion director for MGM/Verve Rec-
ords. Amann, who promoted records in Canada for many years,
held cxecutive and promotional positions with London and Capi-
tol Records prior to joining MGM. . . . Don Swengros, previously
a salesman in the St. Louis market for RCA Records, has been
appointed sales manager for that city area as well as the Kansas
City market.

*x K %

Marvin Wolfberg, controller of Chappell & Co., has been
elected a vice president and treasurer by the firm’s board of
directors. . . . Steve Jack, East Coast sales and promotion man-
ager for Metromedia Records for the past year, has been named
southern sales and promotion manager. . . . Joe Petralia has been
appointed to Groove Merchant International Records’ promotion
staff. For the past 12 years Petralia headed his own independent
promotion organization. . . . Elliot Chaum, vice president of
business affairs for Capitol Records, has resigned to enter private
law practice in Los Angeles. Replacing him will be Charles H.
Tillinghast, who was most recently assistant general counscl in
charge of artist contracts. . . . New appointments at Morse Elec-
tro Products Corp.: David H. Karron has been made assistant to
the president, Angelo Cannamo is general sales manager, Metro-
politan branch; Theodore Kushner has become Electrophonic
national sales account manager, and George Oswald has becn
designated manager, portable electrdnic products. . . . Terrance
P. Longyville has been named advertising manager for Telex Com-
munications Division.

x K %

Leonard Korobkin has been appointed vice president in
charge of business affairs for ABC-Dunhill. He was formerly
with the American Broadcasting Co., New York, as general
attorney for ABC pictures, the record labels and ABC Record &
Tape Sales. . . . James M. Hall, previously California super-
intendent of banks, has joined MCA as an officer, with executive
duties in management and financial affairs. . . . Joseph J. Casale,
vice president, electronics division, Zenith Corp., has resigned
for reasons of fundamental policy disagrcement, a Zenith an-
nouncement stated. . . . Henning Jorgensen and Herb Wolfson

(Continued on page 94)
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. OnSaturday, July8, .
Mother Night’s new album got screaming, stomping,
rave reviews from a quarter of amillion people.

’Long Pond, Pa.

’ A steaming hot soul group
called Mother Night tore the lid off
Concert 10 as rock started promptly at
1 o’clock this afternoon at the Pocono
International Raceway.

““Spurred on by ariffing section of
five horns, Mother Night came on stage

like a team of wild horses and kept the
energy level high through a well- was the surprise of the Pocono Festival.
played set of hard-rock soul music. Kind of like the group who played latin
It wound up a jubilantly successful set rock to an audience that never heard
with a Sly Stone-styled jump number of them at Woodstock.

called ‘We Got More Soul.””
Don Heckman, The New York Times

For 250,000 people, Mother Night

A Great New Group Explodes Qut of the Pocono Festival.

KC 31304

‘ Also available onftape

Mother Nygre

SCutfle/ e Nixon, é;?c/Ud,',, o
)

i3 '
/Group/e /Foo/sAre You

‘Mother Night:

first single:*“Scuffle.”

ring their fu
elumbia Records «
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General News

Letters To

The Editor

Big Band Boom
Dear Editor:

The news item in Billboard re-
ferred to my promotion of big
bands at Dania Jai-Alai Palace with
dancing on the 9.000-square-foot
Playing Court. The first was the
Jlimmy Dorsey Orchestra under the
direction of Lee Castle. featuring
Bob Eberly. The second Ray Mc-
Kinley and His Orchestra with
guest Bea Wain and next on the
agenda is Vaughn Monroe and His
Orchestra. Each show draws a few
hundred more big band enthusiasts
and we expect over 2.000 for the
forthcoming Vaughn Monroe date
July 22. T also intend to present
jazz. concerts shortly in this area.

Alan Grant
WMIR-FM
Fort Lauderdale. Fla.

Daily’s Insert
Ups DGG Sale

e Continted from page 1

they run on Sunday and we get a
bigger mail order. but not this kind
of three-day surge. We got lots of
new. older faces in the store. We
figure they averaged out threc
DGG LP’s or more. We found that
some people brought other classicul
LP’s to the register and when they
were told of the free Karajan LP.
they substituted a DGG TP with
the same title.” Goman stated.

The supplement itself was a
three-fold of the actual “Metropoli-
tan Opera Gala” LP cover and
backliner. The reverse side was im-
printed with the special $3.88 per-
LP sale of all DGG product. The
Tower ad carried &1 different LP
and set titles from the DGG cata-
logue. Dumont said that partici-
pating dealers would have respon-
sibility for printing the reverse side
IQf the full-color covar and back-
‘ner.

AGM lIssuing
Groucho LP

LOS ANGELES — A&M Rec-
ords will release the live recording
of Groucho Marx's recent Carnegie
Hall one-man show. Release will
be early this fall. to coincide with
Groucho's  performances at the
Music Center here and in a San
Francisco auditorium.

Hammerstein,
Rodgers Plaque

NEW YORK-—ASCAP will un-
veil a plaque. celebrating the initial
collaboration of Richard Rodgers
and Oscar Hammerstein (1. at the
Barberry Room cof the Berkshire
Hotel. according to ASCAP pres-
ident Stanley Adams. The collab-
oration resulted in “Oklahoma'™

The unveiling, to be attended by
Rodgers. Adams and Mrs. Dorothy
Hammerstein. will be Tuesday (18).

PRICE-CODING
SET BY GSF

NEW YORK-—With its first
[P and tape releases set for
mid-August. GSF Records will
adopt the price-coding system.
according to Len Sachs. vice
president in charge of sales and
promotion.

Total running time will ap-
pear on both 8<rack and cas-
sette configurations. and the
code will appear on the spines
cf LP's and cassettes as well as
on the liner of &-track car-
tridges.

Price Commission Grants
TA Price Hike Privilege

WASHINGTON — The Price
Commission has granted Trans-

america freedom from pre-notifica-
tion of price increases by its sub-
sidiaries, including United Artists
Records, United Artists Corp.. and
United Artistse Television, Inc.

Pre-notification of price in-
creases is generally required of

Tier [ firms (with over $100 mil-
lion a year income). but the com-
mission allows certain multi-indus-
try firms with subsidiaries making
less than the $100 million within
any industrial group to adjust
prices without prior commission
approval. The firms must submit
quarterly reports of price increases.
however

Book Covers Big Band Era

The Wonderful Era of the Great
Dance Bands by Leo Walker. Pub-
lished by Doubleday & Co. Ltd.
List Price: $6.95,

One-time sideman-singer with
“territory bands™ Leo Walker has
written an inspired tome about the
rise and fall of regional (territory)
and nationally-popular big bands in
the U.S. The 315-page (11.5 by
8.5”) book breaks down into two
basic sections.

The first is o chronological his-
tory of bands, starting with such
names as Wilbur Sweatman and
Earl Dabney. who started it all
around 1910, and progressing
through the late Fifties., with Si
Zentner and Peter Duchin. Walker
writes with gusto. He not only re-
searches the bands, but he provides
a fountain of information about
bookings offices, prices and other
interesting personal data. For in-
stance. he has a picture of a Paul
Whiteman 36-person 1928 payroll.
showing arranger Ferde Groffe and
trumpeter Henry Busse topping the
over $4.500 payroll at $375
weekly. The entire book is easily
readable and an excellent reference
work with a nine-page index.

The second section concerns it-
self with influences on the big
band era. such as recordings, radio
and TV, movies. a more thorough
study of booking offices. contribut-
ing publicity and vocalists.

Graphically. the Walker book
fills much of the previous void.
Walker spent years in gathering
photographs from persons inter-
ested in that era, ranging from the
leaders themselves to fans. Un
fortunately. many personnels of
bands are not identified in the cap-
tions.

The book and its pictures would
make an excellent foundation for
a syndicated radio series and one
or more TV specials. Though most

GGL Suit Asks
ABC for $67,500

LOS ANGELES — The Gillin
Group Limited. producer and man-
ager of Andwella, has field suit
against ABC Records in Superior
Court here. seeking $67.500.

The suit claims that ABC with-
held a final payment of $17.500
for Andwella’s third album, deliv-
ered in Feb.. 1971, as per contract.
It also alleges ABC is not honoring
4 commitment to accept two more
Andwella albums at $25,000 each.

of his artwork is black-and-white.
the nostalgia-heavy photographs
would prove of great interest,
especially to an over-30 audience.

JOHN SIPPEL

RCA Keys Theme

o Continued from page 3

Subsequently, Herb Linsky, di-
rector of Camden product. and Jack
Kiernan, director of custom label
marketing, outlined sales and mar-
Keting strategy for their respective
lines. Part of RCA's sales and
marketing plans during the fall
will involve pre packs of records
and tapes.

August Release

RCA albums scheduled for Au-
gust release include 18 from Vic-
tor, four from Camden, three TMI
packages, one Wooden Nickel set
and six Red Seal LP's.

RCA’s September release is com-
prised of 28 Victor albums, one
Wooden Nickel set, one Kirshner
disk. one Chelsea LP and six Cam-
den packages. The c¢ompany's
September release also includes 30
Red Seal albums and six Victrola
LP’s.

Attending the meetings from
RCA’s home office were Hoffman;
Gene Settler, division vice presi-
dent. marketing; Skip Byrd, direc-
tor, commercial field sales; Joseph
Kleinhandler, director, distribution
and operations administration; Jack
Burgess, division vice president,
customer relations; Linsky; Kier-
nan; Keane; Frank Mancini, direc-
tor of promotion; Marvin Wuofsky,
senior attorney; and Ed Scanlon,
director of industrial relations.

Ultra-Sonic in
Expansion Plan

NEW YORK-—Ultra-Sonic Re-
cording Studios has formed a mu-
sic production and a publishing
company. according to president
Witham 1. Stahl.

He said that Ultra-Sonic Pro-
ductions  will be a broad-based
company with interests in jazz,
rock. folk and pop. It will be
headed by independent producer
Fohn Linde.

Peach-Beach Music, the publish-
ing compuny. will be seeking mate-
rial  frem  self contained groups
and individual  songwriters.  said
Stohl

Both new companies are lo-
cated in Hempstead. N.Y.

X ey

Playboy records hosted its Los Angeles and San Francisco distributors
last wcek with a Tim Rose awards dinner, during which Alan Hyde,
extreme left, and Roger Scott, both from London’s Los Angeles branch,
took top prizes. Scott took top prize, a week’s vacation for two, all ex-
penses paid, at the Playboy Lake Geneva, Wis., resort, while Hyde walked
off with a clothing gift certificate. Guess where the girls are from?
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XYM Records.

With aTop 10 album, a rising Top 20 single
and sold-out concerts all across the country,
Procol Harum looms very large.

.....
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Other mastertul works by Procol Harum




General News

‘UA Tutors New
Branch Forces

e Continued from page 1

Bratnober is putting out a monthly
sales newsletter.

The UA sales manual defines
terms as specialized within record
merchandising as the “space cap-
sule,” the pocket-sized weekly list
of product being plugged nationally
by the label. There are instructions
on how a salesman should route
his territory and a complete check-
list for briefing new personnel
during the first days on the job.

Because of the influx of DGG
classical product now being sold
by UDC due to its exclusive U.S.
distributorship of Polydor, the final
sections of the sales manual amount
to an outline introductory course
in the vocabulary of classical mu-
sic.

The manual explains in detail
the use of all the basic UDC sales
forms. There is also a complete
glossary of trade terms from
“across the board” (“Selling the
full line of products”) to “will call”
("“An order placed by telephone
or mail for later pickup at the dis-
tribution center”). In addition,
there is a separate glossary of tape
terms.

Three-Month Effort

Current schedules of discount
and return privileges get a chapter

LITTLE ELMO
IS COMING

®

Walch This Magazine

Charis

of their own. The entire manual
took Bratnober over three months
of full-time work to write.

“Basic communications is one of
the main services of this program,”
said Bratnober. *“The fact is that
a new employee of UDC doesn’t
know who Mike Stewart or any
of the other key label executives
are.”

The training director will be
spending a week at each of the 16
UDC branches several times a
year, The evenings are devoted to
regional meetings or to individual
seminars with the salesman Brat-
nober has accompanied that day.

“I expect it will take about three
years till we get a truly unified
sales approach nationally,” said
Bratnober. “But by that time we
hope that all executive sales posi-
tions can be filled by promotion
from within.”

Branch managers also fill out
monthly reports about their unit’s
performance and Bratnober con-
sults regularly with each manager.
“It’s often not that easy for a suc-
cessful salesman to move into ad-
ministration,” he said. “Our pro-
gram is also designed to help them
make that transition.” A separate
manual for branch managers is
nearing completion.

Bratnober, a 26-year veteran
of the music business, has been
with UA for three and a half years.
Among his upcoming responsibili-
ties as UDC training director is
preparing branch personnel to ad-
just to computerization of the six
regional branches, which will be in
operation this fall. In addition
Bratnober is helping put together
a new incentive program for UDC
sales reps and managers.

L.A. NARAS Picks

5 New Trustees

LOS ANGELES — The local
NARAS chapter has elected five
national trustees and six alternates
to the national board. The five
include Bones Howe, Lincoln May-
orga, Christopher Whorf, Mike
Melvoin and Tom Bahler. The al-
ternates include Dick Bogart, Stan
Farber, Larry Levine, Dave Pell,
Ruth White and Paul Williams.
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Studio Track
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By SAM SUTHERLAND

Progress has bzen known to
move quietly. And, ia the case of
Sound Ideas, a sfudio operation
that has been operaiing in midtown
New York on Broadway, progress
may be viewed in the completion
of a second, larger studio a few
blocks south of the original
facility.

Sound Ideas’ new Studio A is
located on the second floor of the
old Capitol Records facility, a few
doors down from Billboard’s N.Y.
office. George Klabin, chief engi-
neer and part owner, with Harry
Lookofsky, conducted a short tour
of the new room, and, in short, the
studio's decor alonme deserves
mention.

Initially, the rcom, with its
asymmetrical shape and padded,
colored walls is reminiscent of the
trip through the arteries in “Fan-
tastic Voyage”: Sections of padding
are in biomorphic shapes, and,
with brightly colored carpeting and
yet another of the currently popu-
lar, extremely flexibie lighting sys-
tems, the atmosphere of the fa-
cility can be controlled to create
surrealistic recording conditions.

All of which might, on paper,
smack of mere gingerbread. In the
case of this facility, the padding is
acoustically functional. And the
layout of the room incorporates a
sectioning concept which allows
different acoustical properties for
different recording applications.
Designed and built by a New Jer-
sey carpenter, Lamont Haggerty,
the room has a large, sealed drum
booth with a lid-like roof that can
be raised or lowersd to provide
nearly total isolation; a moderately
live vocal booth that is also de-
signed for brass sections; and a
hard wood string booth designed
to augment instruments through
the resonance of the wooden
surfaces.

“We believe in trying new equip-
ment,” Klabin stated. “We were
the first studio to use the new
AKG echo chambers.” Klabin also
pointed to the use of the Berwin
Noise Filter, a real-time device
which, he noted, is a simpler
format for noise reduction.

Control Room

In the control room, an Auto-
mated Processes consoie has been
installed, incorporating flexible
echo confrol over signals, separate
mixes for four sets of headphones,
flexible echo-to-monitor and echo-
to-cue controls, and a producer’s
desk which provides a separate
monitoring mix with its own set of
faders.

Five limiters, Kepex’s, and Gain
Brain's are also used. The tape
machine is a 16-track Autotec,
which Klabin described as ex-
tremely reliable and simple in
design.

The studio’s staff includes, in
addition to Klabin, Rick Rowe,
formerly with Electric Lady, and
Bob Townsend, and mixer and syn-
thesizer specialist who has helped
conduct training sessions for
various types of synthesizers.

* K %

Radcliffe Joe has reported that
the Fairchild Sound Equipment
Corp., has published an engi-
neering data sheet to assist audio
engineers in creating their own
consoles.

Utilizing a “menu” format, the
new sheet is a form of columnar
function flow chart of standard
Fairchild/Robins units that can be
assembled into four console con-
figurations: channel medular, re-
mote control, building block or
combined systems. The selected
modules can be assembled either
by the customer or by Fairchild/
Robins.

The chart permits an engineer to
determine whether or not he can
use Fairchild/Robins full channel
components; if not, he is advised
to continue to the building block
procedure, where unusually com-
plex needs, or cost saving, can be
accommodated.

Functional modules can then be
selected in terms of power-supply
compatibility and individual pref-
erences, and other necessary items
for completion of the system are
also listed.

* * %

Down along the coast, Harry
Chipetz has tried to fill in the gaps
regarding activity at Sigma Sound
Studios in Philadelphia. Chipetz
proudly noted that six Top 100
records were recorded there in
recent months, those being sides by
the Stylistics, Harold Melvin &
The Blue Notes, 0Jays, Joe
Simon, Trammps and Barbara
Mason.

Atlantic’s Dave Crawford and
Brad Shapiro are in the studio
with Wilson Pickett, shooting to
surpass the success of Pickett’s last
visit to the studio. Jesse James is
producing an album for Buddah;
Skip Drinkwater and Dennis Wilen
of WMMR-FM are producing an
album for Good God on Atlantic;
Ronnie Baker, Norman Harris and
Earl Young are working on a new
single; Gamble and Huff are com-
pleting an album by the O’Jays for
their own Philadelphia Inter-
national Record label; and Thom
Bell has just completed his second
Stylistics’ album.

Recordists for the sessions were
Joseph D. Tarsia, Carl Paruolo
and Jay Mark. And, Chipetz
noted. Don Murray hit the coast
for his vacation.

* * %

At Van Gelder’s Studios in
Englewood Cliffs, N.J., Ozzie
Cadena has reported his production
of a new Houston Person album,
recently completed. Cadena re-
ported the sessions covers tunes
by Randy Newman, Smokey Rob-
inson, Webber-Rice, Jerry Jeff
Walker and John Lennon.

Personnel included Joe Wilder,
Victor Paz, Hubert Laws and Buzz
Brauner, among others, with charts
by Billy Ver Planck.

Rudy Van Gelder handled all
engineering.

* * X

Steve Smith, a veteran of session
work at Muscle Shoals, has been
living in England for several
months, where, with his brother
Tim, and Wayne Perkins, he re-
corded his first album for Island
Records. Smith-Perkins-Smith was
the first American act for that
English label, and the two Smiths
handled a bit of the engineering
as well as the playing, after the
Muscle Shoals fashion.

Steve Smith stopped by, and
compared his experiences recording
that group’s second album at
Island Studios in London with en-
gineer Brian Humphries. Smith
confessed that the relaxed atmos-
phere at Island wasn’t exactly a
radical change after three years at
Muscle Shoals.

Guitarist and keyboard artist
Smith, whose brother handles
piano and guitars, noted that he
would probably be doing the re-
mix himself, suggesting that the
legion of engineer-artists is steadily
growing.

* Kk %

At L A’s Larrabee Sound,
Lenny Roberts has reported recent
work at the Hollywood facility.
Cher’s new aibum, and a new
Sonny & Cher single, both for
Kapp, have been in the works.
For Epic Records, Roberts noted
that Captain Kopter, that being a
Randy California (guitarist and
crazed presence formerly with
Spirit) album, is underway; Brian
Wilson and the Beach Boys have
been in; and a John Rowles single
and Johnny Mann album. both
also for Epic, have been recorded.

Jim Paris of Heatherstone Pro-
ductions has also reported sessions
with Will Pate. produced by Rob-
erts for Wednesday’s Child Produc-
tions at Larrabee.

Palmer Debuts
Mini-LP Builf
For Qperators

NEW YORK—Palmer Records,
a subsidiary label owned by the
Handleman Company, has re-
leased a mini-LP designed for juke-
box operators and radio program-
mers.

The LP, “Touch Them With
Laove” with rock-pianist Joey Welz,
will be mailed to 1000 top 40 and
MOR stations as well as jukebox
operators, to generate interest in
the new product.

Joey Welz, president of Dawn
Productions which distributes
Palmer, said that the concept be-
hind the product is to give “ex-
posure” to the newer recording
artists and to facilitate the use of
their material in the varied formats
of some stations. The jukebox op-
erator will also benefit, he said
because the mini-LP could provide
a variety of music on the same
record.

With a 60 cents cost. the mini-
LP will retail for $1.00.

Levinson & Ross

Incorporate

NEW YORK — Levinson and
Ross, public relations organization.
have announced their incorpora-
tion, with Robert S. Levinson
named president and Al Ross ex-
ecutive vice president of the firm.

Leon Levitt and Barbara A. Du-
pree have been elected as vice
presidents.

- P4
moving:
Please let us know

5 weeks in advance before
changing your address.

To expedite service,
place magazine address
label here and print
your new address below.

Place your
old

mailing label

here.
name
address
city
state zip 4344
Mail to: Billboard, Subscriber

Service, 2160 Patterson Street,
Cincinnati, Ohio 45214

JULY 22, 1972, BILLBOARD



=

WL
- Jul 7
Juhy 8
July <@
Juty 11
Juiy 12
July 16
July 18
July 20
July 21
July, 22
July 28-29
Jubhy 30
August 2
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August 4
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August 7
August 8
August 10
August 11
August 13
August 15
August 17-18
August 19
August 20
August 22
August 23

August 25
August 26
August 27
August 29
August 30
August 31

IN CONCEKRKY

Savannahn, (Georgia
NMacon, Georgia
Nashville, Tennmnessee

Jacksormville, Flornda
Fayetteville, North Carotiima

Dexs NMoimes, lowa
Columbia. South Carolimna

Atlanta, Georgia
Tampa, Florida

NMiami, Florida

New Orieans, Louisiama
Pittsburgh. Pennsylivania
Houston, Texas

Sanmn Antonio, Texas

Dallas, Texas
Oklahoma City, Oklanoma

Kansas City, NMissouri
Denver, Colorado
Seattle, Washimgton
Portland, Oregon
Spokane, Washington
Salt Lake City, Utah
Berkeley, Califormia
Bakersfield, Califormia
San Diego, California
Tucson, Arizona

Las Vegas, Nevada

San Bermnardino, Califormia

AnNnaheim, Califormia
INnglewood, California
Phoenix, Arizona

Albuqquerqque, New Mexico

El Paso, Texas

S

SHELTER RECORDING COMPANY, INC. /5112 HOLLYWOOD BLVD.,, HOLLYWOOD 90027




Rnancial News

AUC'I'IO Selling on

the premises
East Lancaster at Collard. Fort
Worth, Texas, 2 p.m. Thursday,
July 20, Panther Hall and other
fine property.

NEW YORK—The Board of Di-
rectors of Ampex Corp. has re-
viewed and ratified a long term
loan agreement with its financiers.

(1) OWNERS SAY LIQUIDATE. The undisclosed sum will provide
... 31,000 Sq. Ft., modern working capital for Ampex during
PANTHER HALL BUILDING,

fiscal 1973.

According to Ampex officials
the agreement will give Ampex
] ] much of the leverage needed to
Eq“rgpme”f-.au'é%'.fgg Wf“‘d have recoup lost ground triggered by
AT I CECIELS GRS the $89,660,000 net loss experi-
ALSO SELLING MANY OTHER enced during fiscal 1972.
gékﬂ%@;&éngl%%RTlEs, s Meanwhile, Arthur H. Hausman,
the company’s president, has re-
vealed that through the first half
of the first quarter of the current
fiscal year, Ampex’s order input
was much better than its plan in-
dicated at the start of the year.
“This,” he said, “is an encour-
aging sign, since it is out of this
input of orders that we subse-
quently ship the product which

Famous Country Music Palace.
5.8 Acres, plenty parking. Seat-
ing for 2,500 or more. 225-tons
air-conditioning and many other
fine features. Est. $40,000

{(2) 10 Commercial lots on East
Vickery, 3400-3500 block, Avg.
50 x 195’. Light industrial,
warehouses.

(3) 3300 blk. E. Lancaster. Com-
mercial buildings with excellent
occupancy. Also duplex building
at corner Mclean and Liles.
Total rentals of $940 monthly.

(4)‘Choice Turnpike land in Fort
orth . . commercial. 10.6
Acres and 3.9 and 10.6 acres,
zoned multi-family. Just 600 ft.
east of Branch Street.

(5) Commercial 8.9 Acres at Eliz-
glzjgfh and Cravens, near Loop

(6) Corner Lot with tavern. Brings
$150 mo. rental on East Lan-
caster.

WASHINGTON—A merger is
in the making here between Waxie
Maxie's Quality Music Co., and
Schwartz Bros., Inc., owners of
both District Records, Inc., a dis-
tributing and rackjobbing opera-
tion, and the Harmony Huts retail
chain. Although no formal an-
nouncement has been made, and
negotiations are not yet completed,
a merger possibly by Oct. 1 of this
year appears fairly certain, barring
unexpected developments.

Veteran Washington retailer
Max Silverman, president of Qual-

Golden Crest
Shows Climb

NEW YORK — Earnings of
Golden Crest Records, Inc., for the
fiscal year ended March 31, in-
creased to $279,639 or 30 cents
per common share compared with
$247,619 or 26 cents per share for
the previous year.

Sales for the latest period were
$3,226,186, compared with sales of
$3,137.755 for the fiscal year, end-
ing April 2, 1971.

GENE TRACY
Comedy Star in the &
e N

TRUCK
STOP

SERIES

{(7) Speedy Car Wash, equipment,
and lots at Panther Hall Brings
$250 per month.

(8) Panther Annex businesses and
Collard Inn; brings $425 mo.

YOU SET THE PRICE:
WRITE FOR FREE BROCHURE.
Hear LIVELY Entertainment e

Inquire for Terms
on Specific Properties.

“ Insured - Bonded - Licensed
Auctioneers : Appraisers. Consuitants

G.C.WALTERS
& ASSOCIATES

AC/214 4509 North Central Expressway
5288972 T Dallas, Texas 75205

when answering ads . . .
Say You Saw It in Billboard

1 ATRUCK STOP IS THE BEST
PLACE TO EAT

2 69 MILES TO GENE TRACY'’S
TRUCK STOP 2 -

3 GENE TRACY
SERVES YOU
TRUCK STOP 3

4 ANIGHTOUT WITH
GENE TRACY'S
TRUCK STOP 4

5 GENE TRACY'S

TRUCK STOP'S
NO. 5 IN ENGLAND F v f 5, ,
also e s
o [ TIME
FUNNY MAN - -
PRODUCTIONS
P.0.BOX 1574 CHARLOTTE, N.C.
. 28201 PHONE  704/392-0223
10

Ampex Board OK's
A Longterm Loan

yields the revenues for the corpora-
tion as the year progresses.”

Pinpointing causes for the drain
during fiscal 1972, Hausman said
that the loss figure was primarily
a reflection of past problems and
the major adjustments which re-
sulted from them. He cited discon-
tinued operations, such as the Con-
sumer Audio Division and Ampex
Records, as well as provisions re-
quired in connection with settle-
ment of the Warner Communica-
tions contract with Ampex Music.

Other reasons included provi-
sions for unearned royalty guaran-
tees to various record- companies
which hold contracts with Ampex
Music, and the requirement to
establish reserves against doubtful
receivable accounts, changes in
lease-accounting practices, inven-
tory writedowns, and other reserve
and asset revaluation in a number
of divisions of the corporation.

Mergerin Negotiation Between
Schwartz Bros. & Super Music

ity Music Co., said last week that
many details have to be ironed out
before the boards and stockholders
of both companies reach final
agreement. But he indicated that
both sides had just about arrived
at agreement on the amount of
stock transfer to be involved “if”
and when the merger gces through.

Both firms have been expanding
rapidly in the District-Maryland-
Virginia area in recent years, both
have reported rising sales and earn-
ings, and both have gone public.
There are 12 Quality Music stores
in the area, with two more on the
way, most in suburban locations
and shopping malls. The Schwartz
firm, now in its second year of
retailing, has a chain- of 6 Har-
mony Huts, and is planning to add
three more retail outlets, bringing

the total to 9, with expansions.

planned for the smaller stores
(Billboard, July 1). The merger
would be a record retailing block-
buster in this area. involving ap-
proximately 23 retail outlets, plus
the Schwartz Bros. distribution and
rack jobbing operation.

Silverman, a record retailing in-
stitution in this area, said that
although the merger had a way to
go to final completion, he is very
happy with the prospect, “And so
are our principal stockholders.”
He said both companies feel the
move will be an asset: “It will be
good for me, because we are pri-
marily a retail operation, and good
for Schwartz because he has whole-
saling and rackjobbing.” The Qual-
ity Music Co. president indicated
that he and Schwartz would be the
major stockholders in a merged
firm.

Quality Music will eliminate its
warehouse and buying departments,
and the Quality Music stores will

(Continued on page 81)

RIAA Vs. Pirates

o Continued from page 3

resulted in government raids
against pirate plants. Gortikov said,
however, that a company often
must spend thousands of dollars in
expenses just to have a pirate hit
with a small fine; “then the pirate
opens for business somewhere else
in a few days,” he said.

In 40 states and the District of
Columbia, piracy is fought by civil
suits. “Civil suits have been insti-
tuted against approximately 500
defendants under state unfair com-
petition laws and last year record
firms aided in getting Congress to
consider as emergency legislation.
a bill extending federal copyright
provisions to sound recordings. The
bill is now law.

The ten states with the criminal
law against piracy are Arkansas,
Arizona, California, Florida, .Penn-
sylvania, Tennessee, Texas, Vir-
ginia, New York and Washington.

Market Quotations

As of closing, Thursday, July 13, 1972

NAME 1972 Week’s Vol Week's Week's  Week's Net
High Low in 100's High Low Close Change
Admiral 27 8 97 20 1812 18% - 1V
A&E Plastik Pak Co. 127% 3% 153 6% 5% 5% Unch.
American Auto. Vending 15% 6% 30 14V 13% 137% -
ABC 78 25 490 78 7412 75 - Y
Ampex 25% 7 471 7% 7Vs 7V - %
Automatic Radio 4% 5 40 7% 7 Va - %
ARA 178 17 135 170% 164% 166 — 4
Avco Corp. 207% 122 379 16 14% 14% -1
Avnet 1554 8Va 339 1% 11Va 113 - 34
Bell & Howell 72 328 287 72 6814 68V - 1
Capitol Ind. 217 6Va 51 7% 6% 634 - W
Certron 8% 2Vs 122 32 3% 3Va - B
CBS 57% 30 1079 5512 53% 54 - 7
Columbia Pictures 17% 658 636 127% 115 1153 - B
Craig Corp. 9 28 652 7% 634 678 - ¥
Creative: Management 17% 758 97 13 1 112 — 1%
Disney, Walt 196 77 624 195 182 184V —10%
EMI -3 3 62 4Y2 44 4Ya — Va
General Electric 70Vs 527 3880 o7Va 6334 64 — 2%
Gulf + Western 4434 19 1716 37% 3234 343 — 28
Hammond Corp. 137 812 145 9% 938 9% -
Handleman 47 2154 249 25 21% 2156 - 1%
Harvey Group 878 3% 70 6 5V 5V - 3%
ITT 67% 457 3307 5234 5134 517 - 2
Instruments Systems 12 434 445 478 4% 433 - T
Interstate United 1312 6 182 8% 7% 7% - A
Macke 1612 8% 83 14Y%8 1258 13 — 1
Matsushita Electric Ind. 28% 16Va 1817 24% 2378 24Vs — Va
Mattel Inc. 52V4 185 1011 23% 222 23 Unch.
MCA 35% 17% 290 27V 26 26% - 3%
Memorex 79v2 19V 1346 26V2 23% 2412 — 28
MGM 2678  15V2 55 1734 17% 17% -
Metromedia 39 17% 508 34V, 327 337% Unch.
M 83% 74% 1290 82 77 78V — 2
Motorola 122% 512 718 12234 114% 113 — 812
No. American Philips 39% 217 205 35 348 34V )
Pickwick International 512 32 203 47Vs 43 43% — 3%
Playboy Enterprises 25V 16% 128 19 18% 182 - %
RCA 45 26 2680 35 328 32% — 2
Servmat 40V 252 160 32 31% 317 -
Sony Corp. 44Vs 14V 1504 39 ki:17) 3812 + W
Superscope 325 9% m 1458 13% 137 — B
Tandy Corp. 49 30%- 1000 41% 36% 37 — 3%
Telex 22% 7% 1345 8% 81 82 Unch.
Tenna Corp. 112 4V 231 8Vs 7Ve 72 - Y
Transamerica 222 137% 4431 188 16Va 17 - 1
Triangte 22% 14% 4] 1638 1558 15% - 2
20th Century-Fox 17 7% 699 10 9% Y2 -
Vendo 19V2 9% 147 18% 1678 17 - 1V
Viewlex 127% 554 145 8 7 7 =1
Warner Communications 50Va 257 2371 48% 432 445 — 4
Wurlitzer 20V 10Va 29 17 162 16V2 - %
Zenith 54% 36% 410 46V 432 43% — 134

As of closing, Thursday, July 13, 1972

Week's Week’s Week’s Week's Week’s Weok's

OVER THE COUNTER® " ® o e [ OVER THE COUNTER® Wih® "Low Clese.
Magnetic Tape Eng. 6 5% 5%
ACKED Epd, £ V4 2y 1 M.gJosephso: Assogc. 158 15 15
Bally Mfg. Corp. 51 442 45 Mills Music Nva 1% 114
Cartridge TV 26% 23% 23 NMC 9% 8% 9%
Data Packaging 6Va 6V 6Va Recoton A% Vs A
GRT Corp. 3% 3% 3l Schwartz Bros. 87 812 8%
Gates Learjet 15%  14%  14% Telecor Inc. 312 30%  30%
Goody, Sam 7Vs 678 678 1 Teletronics Int. 124 MY2 N2
Koss Electronics ML 102 N United Record Tape 3 2 3

*Over-the-counter prices snown are ‘‘bid’’ (as opposed to ““asked’’). Neitner the bid nor the
asked prices of unlisted securities represent actual rransactions, Rather, they are a guide to
the range within which tnese securities could have been sold or bought at the time of
compilation,

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, inc. Members
of the New York Stock Exchange and all principal stock exchanges.

CBS Sees a Net Increase

NEW YORK-—CBS Inc. esti- For the first six months of 1972,
Platey second quarter net income consolidated net income is esti-
of $20.5 million on estimated net mated at $32.8 million on esti-
sales of $318.8 million, compared o
to 1971 second quarter net income mated net sales of $642.6 million.

Comparable 1971 results were

of $16.3 million on net sales of
$285.8 million. $22.9 million and $570.8 million
Estimated second quarter earn- respectively. Estimated six months
earnings per share are $1.13, com-

ings per share are 71 cents, com-
pared with 56 cents for the sec- pared with 78 cents for the first
half of 1971.

ond quarter of 1971.

MUSIC PUBLISHING EXECUTIVE

A proven winner with amazing credentials and proven track record. Years of
experience with expertise in every phase of music biz. Unbelieveable inter-
national contacts.

Activities cover everything from professional to administration. A must for
East Coast firm looking for West Coast manager or for West Coast organ-
ization looking for top drawer executive.

P.O. Box 1021
BILLBOARD MAGAZINE
9000 Sunset Boulevard, Suite 415
Los Angeles, California 90069
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Captain Beyond

APPEARING ON TOUR:
Conventlon Center, Louisville, Kentucky JULY 8;
The Shell, Memphis, Tennessee JULY 9;

Dillion Stadium, Hartford, Conn. JULY 10;

The Spactrum, Philadelphia, Pa, JULY 12;
Gaelic Park, New York Cily JULY 13;

Ector County Colgsseum, Odessa, Texas JULY 14;
County Colosseum, El Paso, Texas JULY 15;
Firebird Raceway, Base, Idaho JULY 18;
Concourse, San Diego, Califoynia JULY 22;
Hollyweod Bowi, Los Angeles, California JULY 23;
Minneapolis, Minnesota JULY 27;

Chicago, llinois JULY 28;

Central Park, New York City JULY 30;

Boston Commons, Bosion, Mass. JULY 31;
Tampa, Florlda AUG. 10;

Jai Alal Fronton, Miami. Florida AUG, 11}
Colosseum, Juc‘uonv;uq, Ftorlda AUG, 12:
Musical Audltoriumy, Atlanta, Georgla AUG. 14,

J g - i
- = .

PE. App Now On Capricorﬁ "Rﬂe_,bfds |

Digtributo d oy ™urmes Hrow, Mecords

Bobby Caldwell

Tomorrow Came Sooner Than Expected




And the eyes of the music industry are looking back!

Because in typical Texas fashion there's something BIG happening in music from Dallas to
San Antonio. That's why Billboard's August 12th issue places the spotlight on Texas and its music.

This is the first complete story on the Texas music scene and Billboard is providing in-depth
reporting of this booming music industry with stories on:

The Publishers.

The Songwriters.

The Music Conglomerates.
The Pressing Plants.

Highlighted in this issue is the emergence of Chicano music in Texas:
Its beginnings and where it's going.

Billboard's Texas spotlight will also touch on the recording studios, the unusual
story of distribution in Texas and the radio stations where records break out.

It’'s all in Billboard’s August 12th issue. Everything from the involve-
ment of Texas millionaires to the growing industry of movies
and sound tracks.

it's the issue you'll be proud to be a part of. It’s an issue that's so
big the yellow rose of Texas would turn green with envy.

Time is short. If you're a part of the Texas music success story, then
it's about time you showed the entire industry what you're doing.

AD DEADLINE: JULY 28
ISSUE DATE: AUGUST 12

Remember the eyes of Texas. .. they’re looking for you in
@ Billboard’s Texas Spotlight.

Contact Bill Moran “The Billboard Man’’
at the Royal Coach Inn in Houston, Texas
through July 18th.

L
S



General News
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PERFORMING LIVE at the Tower Records Store, Los Angeles, is
Geronimo Biack, a Uni Records group. Group now has a single called
‘Let Us Live' released from their latest LP.

Taylor Sues Car Tapes Inc.

LOS ANGELES—Creed Taylor
Inc. has filed suit against Auto
Music’s Car Tapes Inc, in Superior
Court here, asking an end to Car
Tapes’ use of a CTI trademark
on its line of phonographs and
cassette players.

Taylor’s suit claims he has used
CTI as the name for his Man-
hattan-based jazz record label since
1967, four years before Car Tapes
also adopted the initials for their

Radio’s Funsters

o Continued from page 1

Donohue, general manager of
KSAN-FM, San Francisco; Tom
McMurray, operations manager,
WBT, Charlotte; Betty Brenner-
man, music coordinator, RKO
General Broadcasting; Alden
Diehl, program director, CKLW,
Detroit; Roland Bynum, program
director, KGFJ, Los Angeles; Bob-
by Vinton, Epic Records artist;
and George Burns, programming
consultant.

Final addition to the speakers’
roster will be announced within the
next couple of weeks, as well as
the chairmen for the sessions.

The Forum will be held Aug.
17-19 at the Century Plaza Hotel
here. Registration fee is $135 and
should be sent to: Radio Program-
ming Forum, Billboard Magazine,
9000 Sunset Blvd.,, Los Angeles,
Calif. 90069. Early registrants will
receive a discount on their hotel
rooms.

Hansen Bows Drive

o Continued from page 1

exchanged within six months of
delivery. Hansen has licensed print
rights to over 1,000 songs. Sheet
music will cover the pop, sacred
and classical fields. The latter is
being printed in editions which
make available a supply for the
new interest in classical music, ac-
cording to Goldmark, who also
said that Keys will launch a spe-
cial August national sheet music
month promoting all the material.

Distribution will be handled at
the six Hansen warehouses lo-
cated in prime market areas across
the country. A total of 50 em-
ployees are involved in the new
operation.

Hansen’s gross has jumped from
$4 million in 1966 to $11.5 million
this year, Goldmark said.

Disk & Publ Pact

o Continued from page 3

magazine is owned by Current
Audio Corp., an independent com-
pany. Buddah will handle record
distribution in the U.S. Tape rights.
foreign rights, and newsstand
rights are being negotiated.

_ In addition to Kamen. the staff
includes art director Michael Ka-
minski and publisher Michael
Goldstein.

JULY 22, 1972, BILLBOARD

trademark. Taylor seeks $500,000
damages and permanent injunction
against Car Tapes using a CTI
trademark,

(o

For 500 rooms comparable to any-
yet less expensive

Come to Chicago and

t yourself

You'll be in for some pleasant surprises. Like gracious
personal service from skitled professionals — afl in
the Sherman tradition. Like beautifully decorated
sieeping rooms. Modern faciltities. Five world-famous
restaurants. (t's all at the Sherman House. The inde
pendent hotel to serve you dependably

Put yourselt in Chicago’s action center, too. That's
where the Sherman House is. Just steps from great
sightseeing . . . great theaters . . . great shopping

We know what people want from a hotet. Our
understanding comes from putting ourseives in your
place. A good reason to come to Chicago and put
yourself in ours

SHERMAIN HOUSE
Randolph and Clark Streets  Chicago 60601
Reservations: 312/FR 2-2100

ER THE

I.ET-/DAVID ROSEN MAKE YOUR NEXT HIT

If You're Tired of Getting a Lotta You-Know-VWhat
Instead of Sales in the PHILADELPHIA MARKET . ..
Get DAVID ROSEN To Distribute Your Record Label!

Stop kidding yourself, Mr. Manufacturer, while the re-
turning cartons of records keep stock-piling in your
warehouse. Ask yourself if you're getting a fair share of
this ever-booming Philadelphia Market. Ask yourself if
you're really getting the SALES—SERVICE—PROMO-
TION—EXPOSURE it takes to sell records in this ever-

profitable market.

And if it's ‘“‘getting’”’ you want, you'll want to do busi-
ness with DAVID ROSEN . . . and DAVID ROSEN wants
to do business with you. We've been pioneers in the
independent record distributing field for over 35 years.
We've been tops for over 35 years—and we're still tops!

WE HAVE BEEN THE
“HOUSE OF HITS”

XEXXXXXXENXEXE XXX XXX

FOR MANY OTHER LABELS!
WE'LL BE THAT FOR YOU!

Since we “hit”’ with ‘‘A-Tisket A-Tasket,” the
House of David Rosen—under the direction of
HARRY ROSEN—has been the ‘‘House of Hits."”
And with over 35 years of sales, service and
promotional know-how that can’t be beat, we're
still making hits. And HARRY ROSEN is still with
us. So, Mr. Manufacturer, send us your product.
We'll sell it for you. We welcome you to our

house.

DAVID ROSEN inc.

LEADING RECORD DISTRIBUTORS FOR OVER 35 YEARS

855 N. BROAD ST. - gPﬂllﬂ., PA. 19123 - (215) CE 2-7906
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Talent

Osmond Foundation

Aids Deaf,

NEW YORK — The Osmond
Foundation has been formed to
develop educational programs for
deaf and sightless  youngsters.
George V. Osmond, father of the
performing Osmonds. will serve as
president

A nonprofit organization. the
Osmond Foundation will head-
quarter in Provo. Utah, although
it will be directed by Osmond from

Unsurpassed in Quality at any Price

PHOTOS

100—8x10
1000—8x10 . .
1000 Postcards .
COLOR PRINTS
100—8x10

1,000

8x10 COLOR
$175.00

3,000 Postcards
$120.00
Special Color
Process

opyier

'\oloqropher.r

A Division of JAMES ). KRIEGSMANN
165 W. 46th St., N.Y. 36 PL T-0233

A COMEDY ALBUM OF PURE CLEAN FUN!!!

SANFORD

For 50 million television fans.
Selling big in racks, supermarkets,
discount houses, department stores, etc.

The finest collection of impeccable humor by television’s
hottest comedian. Hilarity packed and especially edited
for the mass family market. Airplay and sales guaranteed.

Heading for the charts!
Dee Jays, send for your copy!

*(Not based on the TV Series ''Sanford and Son.”)

Blind

Los Angeles. Contributions from
the public to support the Founda-
ton's work will be tax deductible.

The Osmond Foundation's ac-
tivities will include: the support of
research programs involving forms
of deafness, their cuuses and
methods for relief; development
and distribution of prerecorded
audio cassettes for the blind. cov-
ering a broad field of educational
and inspirational subjects; involve-
ment with video cassette programs,
toward creation of a visual educa-
tion plan for the deaf; the dissemi-
nation of public service informa-
tion about the damaging effects of
alcohol and tobacco consumption.

The prerecorded audio cassettes
are being made available to the
Foundation through Knowledge
Unlimited Inc.. Provo. Utah, on
a nonprofit basis. The Osmond
Foundation can be contacted
through P.O. Box 1155, Provo,
Utah 84601.

The Stones Add

Matinee Concert

NEW YORK — The Rolling
Stones, with increasing ticket re-
quests, have scheduled an addi-
tional concert at Madison Square
Garden for Tuesday (25) at 2:30
p.m., according to tour manager
Peter Rudge.

Tickets for the concert will be
selected by the same postcard selec-
tion system used for the previously
scheduled concerts. July 24-26 at
8 p.m.

AND

FOXX

Redd Foxx
DOOTO 853+

OTHER DOOTO HITS

NS

BUY 5, GET 1 FREE!

DTL 214

ORDER TODAY!

DOOTO PO RECORDS

13440 S. Central Ave., Compton, Calif, 90222

(213)774-0743

when answering ads . . . Say You Saw It in the Billboard
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- Signings

Dan Hicks & His Hot Licks,
Blue Thumb artists, have signed
with the William Morris Agency.
A tour is being planned from the
agency’s Los Angeles and New
York offices. Famous Music, man-
ufacturers of Blue Thumb, will
support the tour with print and
radio advertising, and a promo-
tion push. . . . Hicks will perform
in Fresno, Culif. on Friday (28)
with Cheech & Chong. . . . Gary
Lewis has signed with Scepter. His
first single for the company, “Then
Again Maybe,” was produced by
Lewcent Productions, whose prin-
cipals are Lewis and Rick Cent-
man. . . . Steven Stills has signed
for print and administration with
Warner Bros. Music. . Alan
Parker, most recently a Capitol
artist, has signed with Decca. His
debut LP for the label 1s "Band of
Angels.” Purker is managed by
Reb Foster Associates.

Leon Russell has assigned War-
ner Bros. Music print rights to his
new “Carney” album. . . . Andy
& David Williams, 13-year-old
twins. have signed with Kapp.
They're nephews of Andy Williams
and sons of personal manager Don
Williams. Pressit Limited,
London production company of
Robert Mandell, has signed with
JEMKL Records in Miami. . . .
Dixon, Chicago group, has signed
with  Internationally Syndicated
Agencies (ISA) for management.
. Pamela Polland, Columbia
artist, has signed an agency con-
tract with International Famous
Agency. . . . Ted Cooper has signed
with Metromedia. and will debut
for the company alias King Tip
Toe. His initial release will be (I
Love You Like a) Dinosaur,” writ-
ten by Michael Appel and Jim
Cretecos, b/w “Future Frequen-
cies.” The disk was produced for
Fiddler Ted Productions. . . . Les-
ter Pelemon has signed with PIP
Records as a member of Joe Fra-
zier’s Knockouts., Known as “Sweet
Les,” Pelemon. sings lead with the
Knockouts, whose first PIP relcase
1s “Sweet Potato, Collard Greens.”

. . The Sopwith Camel, pioneer
goodtime music group from San
Francisco, has reunited and signed
with Reprise. The act’s initial Re-
prise album is slated for full release
and is being produced by Eric
Jacobsen for Sweet Reliable Pro-
ductions. Jacobsen wus the group's
original producer

The Soft-Tones, a new vocal
act from Baltimore. have signed
with Avco Embassy. Their current
single for the label is “Any Street,”
and their second record, "My
Dream.” is scheduled for Aug. 1
release. The Soft-Tones. on a New
York to Canada tour, are produced
by Rod Armstrong and Ernie Don-
aldson of A&D Productions, Balti-
more. . . . Singer-composer Sami
Waymon has signed with Gerard
W. Purcell Associates for personal
management. Waymon, who s
Nina Simone's brother and has
served as her musical director. has
signed (o write the music for Kelly
Jordaw’s new film, “Guanta and

(Continued on page 18)

Monarch Into
Stadium Booking

NEW YORK — Warner Bros.
group, the Grateful Dead. will
headline  at Roesevelt  Stadium,
Jersey City. N. J. July 18, accord-
ing to John Scher of Monarch En
tertainment.

Monarch has a heavy booking
scheduled for late summer with
Alice Cooper. J. Geils Band at
Roosevelt Stadium Aug. 10, The
Beach Boys. the Kinks und Look-
ing Glass at the Srate Fairgrounds,
Hamifton Township (19),  Decp
Purple. Curved Air. at the Capito!
Theatre. Passaic 22), the Allman
Bros. Band at the State Fair-
grounds Sept. 2, David Cassidy at
the State Fairgrounds (3), Ginger
Baker und Buddy Miles at the Cap-
1ol Theatre (7). Leon Russell and
company at Roosevelt Stadium (17).

From The
Music Capitals
of the World

NEW YORK

United Artists’ Canned Heat will
top the bill Aug. 4 at the Aragon
in Chicago. Pure Food & Drug
Act, Epic group featuring Harvey
Mandel and Sugarcane Harris, and
special guests R.E.O. Speedwagon,
also on Epic, will round out the
program. . . . Southern Conspiracy,
which records for Karass Media
Productions, is on the road: Gas-
light Au Go Go. New York City.
Wednesday-Sunday (19-23). West
Haven Jr. College, Conn., July 30;
Niagara University. Elmira, N.Y..
Aug. 1. Carlton Theater, Red
Bank, N.J. (with Joyful Noyze),
Aug. 2; Stone/Phoenix, Boston.
Aug. 3-5; New Paltz, N.Y. (10):
Binghamton. N.Y. (12): Sports
Arena. Ft. Dix, N.J. (with Man-
drill, 17); National Student Asso-
ciation  Congress.  Washington.
D.C.. (18); Nantucket Island, Mass.
(25-27); Music Fair, Somers Point,
N.J. (29); University of Connecti-
cut (30); Easton College. Easton.
Pa.. Sept. 1; University of Pennsyl-
vania, Sept. 3; State College. Pa.
(5); Milligan College, Tenn. (15):
University of South Carolina (20);
University of North Carolina (22);
Madison, Wis. (30); Rutgers Uni-
versity, New Brunswick, N.J. Oct.
12; Manchester. N.H., Oct. 16.

Yvonne Elliman, who will play
Mary Magdalene in the Israeli
production of “Jesus Christ Super-
star.” married Bill Oakes on June
26. Oakes is personal assistant to
Peter Brown, president of the Rob-
ert Stigwood Organization, which
produces “Superstar” and manages
Ms. Elliman’s career. The couple
were married beneath a photograph
of Groucho Marx, in the offices
of Judge Irving Younger. The bride
and groom wore jeans and identi-
cal Mickey Mouse tee shirts from
Disneyland. Gaylin  McKinley,
stage manager for the Broadway
production of “Superstar,” was wit-
ness. . . . Jack Clement, principal
of JMI Records. Nashville. has
leased offices in downtown Atlanta
for the use of his Nashville execu-
tives during their visits to that city
and himself. Clements is proceed-
ing with motion picture distribu-
tion involvements with the Stewart
Harnell companies. Harnell 1s dis-
tributing Clement's film “Dear
Dead Delilah™ worldwide. The pic-
ture stars Agnes Moorehead, Will
Geer and Dennis Patrick. :
Black Sabbath headlines at the
Nassau Coliseum. Thursday (27).
The group moves on to New Jer-
sey's Asbury Park Convention Hall.
Saturday (29). . . . Jerry Lacroix
& White Trash appear at the Sun-
shine Inn, Asbury Park, July 30.
and play the Academy of Music.
Aug. S.

A Glenn Miller musical pack-
age. slarring Tex Beneke, Ray
Eberle and the Modernaires with
Paul Kelly, will be at Atlantic
City's Steel Pier unul Sunday (16).
Also featured are Jay & the Tech-
niques, Kindred, with a new
Warner Bros. album in the works
are on tour: Fairgrounds Building.
Kansas City, Kan.. Sunday (16):
Civic Center. Tulsa., Wednesday
(19). the Store. Emporia. Kan.,
Friday (21):; Cessna  Auditorium.
Wichita: Steel Pier, Adantic City.
Sunday-Saturday (23-29); Munici-
pal Auditorium. Atlanta, Aug. 3:
Coliseum, Macon, Ga.. Aug. 4:
Bowmun Field, Williamsport., Pa..
Aug. 7 . . . Trude Heller is cele-
brating her 15th anniversary at
her Greenwich Village nighispot.
Meanwhile, Frankie Paris, former
lead singer with Dawn, and his new
rock group opened a tour-week
engagement at Trude Heller’s on
July 12, with the Rosebud rock
act and the Trude Heller Duancers
1o featured Beverly Bremers,
Scepter artist, is at Bell Audito-
rium. Augusta, Ga., Saturday (22).
and at Kitten's Corner. Augusta,
July 31 Aug. 4 . RCA’s Julie
Budd performs at Grossinger's on

Saturday (29). . Steve Rein-
hardt will be assistant musical
director of the “Godspell” film.
. Celebration, Mowest group,
are booked into Albany, N.Y.s
Colonie Coliseum. Aug. 21-27. . . .
The Doors make their sole New
York summer appearance at Cen-
tral Park on Aug. 21. While in
Manhattan. the Elekira group will
guest on the Dick Cavett Show.
On the bill with the Doors at the
Schaefer Music Festival in Centfal
Park will be new Reprise group

Phlorescent Leech & Eddie.
DAN BOTTSTEIN

LOS ANGELES

David Clayton Thomas is the
official U.S. entry at the Rio song
fest. . . . Uni Records has their
first no. | Billboard chart album;
Elton John’s “Honky Chateau.”

Right after the fantastic Forum
sellouts of the Rolling Stones and
Jethro Tull, two concerts at the
Hollywood Bowl cancelled due to
slow advance sale—David Cassidy,
Dionne VWarwicke with Kenny
Rogers and the First Edition. . . .
First Edition manager Ken Kragen
hosted a hilltop party to celebrate
the group’s new Jolly Rogers cus-
tom label deal with MGM.

Sergio Mendex and Brasil *77,
Jose Feliciano, flamenco guitarist
Carlos Montoya headlining con-
certs at Santa Barbara’s Old Span-
ish Days fiesta. . . . Clive Barnes
had a lawn party to introduce new
artists Bill Quaytnan, Pamela Pol-
land, and the Bateau Brothers to
a hundred or so Columbia key
men.

Otis Williams of the Temptations
performed at their Now Grove
opening with a hand he broke in a
door en route to the stage. . . .
Top songwriters Johnny Mercer
and Harold Adamson added new
material to Alberto Sarno’s com-
edy musical film, “A Voice in the
Night.”

Dan Cassidy booked into San
Diego’s Funky Quarters. . . . The
Long Beach Fox has begun $1
admission Tuesday night jams.

.. Tom Harger's musical, “The
Puppet Master.” to be produced in
L.A. and then Broadway by the
Jaffe Company.

Ike & Tina Turner rained out
of the Evansville, Indiana Freedom
Festival before 30.000. Their new
“Feel Good” album concentrates
on original Tina tunes. . . . Rare
Earth on an eight-week tour as
headliners.

Creedence Clearwater drummer
Doug Clifford cutting a solo LP.

. Jethro Tull got gold bricks
from Warners for “Thick as a
Brick.” prior to their official gold
records.

Spirals and the Penny Arcade
at Point After. . . . Judy Kayhan
knocked them out at the Ash
Grove Clara Ward and the
Ward Singers commencing their
biggest tour ever.

James Taylor back in the stu-
dio’s. Also making a rare TV ap-
pearance on David Steinberg’s
summer show. Quincy Jones
musical director of Bill Cosby’s
new variety hour. . Phil Ochs,
writing a single for Raguel Welch's
roller derby film

NAT FREEDLAND

CINCINNATI

Freddie Meyer, who recently re-
lurned to this country after a suc-
cessful swing of Europe with his
own band. has framed a new
combo which made its debut at the
Reflections Club  here July 7-8.
AMeyer. who formerly pluyed drums
with Ivan and the Sabers and Salva-
tion and His Army. as wel! as other
rock groups. is stll working under
the guidance of Douglas A. Yeager,
who originally took him to Eu-
rope in 1968 Yeager and Prez
Tyus. of “I'm So Young” tame, hes
reorganized The Students and re-

(Continued on page 18)
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‘Vegas Hotel Rock
Experiment Success

LAS VEGAS — The Flamingo
Hotel’s extension of its entertain-
ment policy to include rock acts
in the hotel’s 2,500-seat convention
center has proved successful, ac-
cording-to hotel executive Jim Sea-
grave.

“The rock and- roll revival and
the Cheech and Chong concert
both worked out well for the
hotel,” said Seagrave. “With the

R. Springfield
In Debut Tour

NEW YORK—Rick Springfield,
Australian  composer - performer,
has been scheduled by Cupitol Rec-
ords for a nation-wide “eyeball-to-
eyeball” introduction tour begin-
ning later this month. He will be
introduced to Capitol personnel,
distributors and retailers.

Springfield has been tapped for
at least a two-dozen city tour dur-
ing a three week period. Cities
scheduled so far include Boston,
Hartford, New York, Philadelphia,
Washington, Baltimore, Charlotte,
Atlanta, Miami, Pittsburgh, Cleve-
land, Detroit, Chicago, Minneapo-
lis, St. Louis and Kansas City.

rock and roll revival we were look-
ing for two things; traffic and we
sell beverages both coke and li-
quor. We made out real well on
both.”

“Cheech & Chong had a young
crowd, not the type to visit the
casino. We were after the bev-
erage sales, which are a good
source of revenue for the hotel.”
he explained.

The hotel gave, not rented, the
use of the convention facilities to
Gana Productions who booked
Cheech and Chong. “We let them
use it because it was to our ad-
vantage to collect the revenue on
the beverages. We’d probably do
it again,” stated Seagrave.

According to Seagrave the sud-
den interest in a rock crowd clien-
tele in no way alters the other
hotel policies. The hotel still caters
to a class clientele who are high
rollers.

“The convention center of the
hotel is located in such a location
so that patrons can come and go
without going through the casino.”
Seagrave related. “The hotel is in-
terested in having any event in the
convention center be they beauty
contests or rock groups when there
would be a benefit for the hotel.”

ﬁ TOP QUALITY
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every record
to hit every Billboard
Hot 100’ chart
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Phila Folk
Fest No. 11
Set for Aug.

PHILADELPHIA — The Phila-
delphia Folk Festival, which
braved the rain, winds and quag-
mires of Hurricane Doris last year.
will return for its 11th season
during the weekend of Aug. 25-27.

Don McLean. John Prine. Steve
Goodman, Loudon Wainwright IIT,
Janis Tan, David Bromberg; John
Hartford., Sara Grey. Peter Yar-
row, Jean Redpath, the Trinidad
Steel Band, Diana Marcovitz, The
Princeton Ethmic Dancers, The
Country Gentlemen, The Otis
Rush Blues Band. Mance
Lipscomb, The Bears Family,
Maria Muldaur. Sara Cleveland.
The Balfa Freres, Libba Cotton.
Bonnie Raitt, Raun MacKinnon
and The Arthur Hall Afro-
Americarr Dancz Ensemble top the
list of scores of performers sched-
uled to appear at the three-day
entertainment.

The Festival will again be held
near Schwenksville. Pa.. nearby on
the Old Pool Farm where camping
facilities are also available. This
vear. the Festival has added a third
stage in order fo expand the num-
ber of workshops to 20. Among
the new workshaps are one on
women’s songs led by Alice Ger-
rard Foster. and one on “Songs of
Hank Williams” led by Keith
Sykes. In addition to the highlight
concerts on Friday, Saturdav and
Sunday evenings along with the
workshops. program includes crafts
exhibitions and special afternoon
concert.

Booking Firm
Set by Perry

NEW YORK-—A new booking
agency, PBP Productions. has been
formed by Don Perry Enterprises
inc., Hollywood-based production
company, and Jeffrey Berger and
Richard R. Perry. both of Sacra-
mento.

The new firm’s first two shows
are scheduled for CAL-EXPO at
the California State Fair in Sacra-
mento. Jerry Reed will headline
on Aug. 31. On Sept. 7, Rick Nel-
son, with the Stone Canyon Band
and Linda Ronstadt, will perform.

Talent In Action

LARRY CORYELL
MARC JONSON

CLEAN LIVING
Gaslight Au Go Go, New York

The payoff from the concentra-
tion level necessary for the works
of modern jazz guitarist-composer
Larry Coryell was high and heavy
in the _vibrant, driving runs of
Coryell on the keyboard and a
totally “together” accompaniment
with Steve Marcus on soprano sax,
Harry Wilkenson on drums, Mike
Mandel on electric piano, and John
Miller on bass.

Coryell (Vanguard) opened the
set with “Rumination,” and al-
though slightly contained. it set
the direction for things to come in
Wilkenson’s .original “Head Hop-
ping,” “Offering,” “Scotland,”
“Lady Coryell,” “Tuning Spread,”
and the guitar solo, “Gratitude”
(all Coryell compositions). With
Mandel a particular standout on
piano and Marcus magical in levels
of fractured energy on the sax,
+he sounds always came back to
Coryell driving home pure and in-
tense notes on the guitar. Coryell
is a dynamic artist-composer with
a distinct feel for the intensity and
demands of modern jazz. Special
mention also for Wilkenson’s
powerful influences on drums and
Miller substituting on bass.

Marc Johnson (Vanguard) is a
young folk singer with a good
sound and some poetically interest-
ing lyrics. He accompanied him-
self' on piano and guitar as he sang
his way through “Fly,” “Mary,”
“Rainy Dues,” and “Mulberry
Child.” He had a slight Donovan
sound, but his voice is rich and
moving in its own right.

Clean Living (Vanguard) com-
pleted the program. They are a
folk-rock group from the Amherst
area with a good root sound.

JIM MELANSON

ERIC ANDERSEN

CHI COLTRANE
Bitter End, New York

Draped along the wall behind
the stage was a brightly painted
banner proclaiming “The Eric An-
dersen and Chi Coltrane Show.”
Hardly a solemn gesture, yet the
enthusiasm behind the prop was
very real, reflecting the energy that
has been collecting behind Ander-

Fish Market Fest
Is Whale of Show

NEW YORK-—The Fish Market
Festival of theater, music and
dance concluded on a sun-splashed
Sunday, amidst the gentle breezes
wafting over the East River. The
final day of the weekend festival
was held on Pizr 15 at Fulton and
South Streets, adjacent to the
South Street Seaport Museum and
the Fulton Fish Market.

As reported m Billboard (July 1),
a major focus of the gala was on
bloc k improvisational musicians
working in New York. The entire
festival was recorded for later air-
ilr}gson FM stations throughout the

Acts caught were singer-guitarist
David Mowrey; composer-singer-
guitarist Gary Cooper: the Levitt
Family, an ESP jazz group; and
Jim McCarthy, who also records
for that label. Particularly out-
standing were the Levitts and Mc-
Carthy, who delivered three ro-
mantic, intense blues originals. ac-
companying himself on electric gui-
tar. The Levitt Family. a veteran
and accomplished aggregation, fea-
tures Stella Levitt, vocals, and her
husband Al cn the drums. The
group’'s music is cool, third stream
jazz, fronted on some selections by
Stella’s bossa nova styled singing.
She shone on *Yesterday.” which
Billie Holiday recorded, and lent
sensuous power to “The Night Has
a Thousand Eyes.”

Mowrey, who is based in Wood-

stock, opened the program with
“Dock of the Bay,” improvising
lyrics to fit the harbor scene of
the festival. A Portuguese ship.
Sagres, was docked at Pier 15, and
the visitors climbing aboard to
view the vessel became part of the
audience. Mowrey also sang Leo-
nard Cohen’s “Suzanne” and
showed that with more experience,
he could develop into a strong per-
former.

Cooper, another Woodstock art-
ist, interpreted “Into the Mystic”
nicelv and offered three of his own
compositions, the best of which
was a lilting, swaying “Swing and
Turn.” He gives promise of grow-
ing into an artist of striking orig-
inality. .

Bigger CMA

Post for Silver

LOS ANGELES — Roy Silver,
who left as president of Blue Pea-
cock Productions some four
months ago to take over the West
Coast music department of CMA,
is now also heading the concert
and public appearance department
of the agency. Silver has also ar-
ranged a CMA publishing outlet
with A&M'’s Irving-Almo Music.
Most new artists being signed with
CMA will now channel their pub-
lishing through Irving-Almo.

sen since his signing with Columbia
Records.

As Andersen began his set with
“Is It Really Love at All,” the
single from his first Columbia al-
bum, “Blue River,” the reasons for
that enthusiasm became tangible:
after two labels, seven albums, and
several shifts in direction away
from the emotional directness of
his earliest songs, Andersen has
emerged as a mature, balanced
songwriter. Traces of his earlier
experiments with electric music and
country tunes remain, but his own
emphasis on the songs themselves,
rather than their style, has clearly
produced results.

Andersen has cited Merle Hag-
gard, Hank Williams and Otis
Redding as three of the most in-
fluential songwriters, and his own
material now reflects the same kind
of unabashed romanticism, tem-
pered by concrete imagery, that
distinguished those writers. His
set drew largely from the album,
with “Sheila” and “Blue River”
among the most absorbing works,
while Haggard’s “Daddy Frank”
and “That’s All Right, Mama,”
provided moments of higher en-
ergy. particularly in the latter case,
where Al Kooper sat in to provide
clear, bracing piano lines.

Andersen’s backing musicians in-
cluded friends who had helped rec-
ord the album: Deborah Andersen
was alternately wry and delicate on
background vocals, pitano and gui-
tar; Andy Johnson played concise
electric guitar; Mark Spoor handled
bass, and Jim McEvitt played
drums. Aviva Gelman handled per-
cussion.

Also appearing was Chi Col-
trane, previously reviewed. Ms.
Coltrane’s set was more powerful
than her Central Park appearance,
suggesting that her style may, at
present, be better suited to the in-
timacy of clubs.

SAM SUTHERLAND
(Continued on page 18)

Fillmore East
Sold; To Reopen

NEW YORK—The Fillmore
East has been sold, and it will re-
open in early September, according
to new owner Frank N. Morgen-
stern.

He said that the theater will be
renamed and will be available for
rock as well as other arts perform-
ances.

Helmaley Spears, Inc. was the
broker for the sale.

BS&T Due
For U.S. Tour

NEW YORK—BIlood, Sweat &
Tears will return home later this
month from a seven country over-
seas tour and begin a tour, Aug. 1
at Temple University in Amber,
Pa.

Also set are a pair of New
York City appearances, the first
for the band since expanding to
10 members. BS&T will headline
Aug. 19 in Central Park, and the
following night at the Harlem Cul-
tural Music Festival.

Valley Music
Theater Reopens

LOS ANGELES—Valley Music
Theater, a 3,685 seat theater in the
round located in west San Fernan-
do Valley, will reopen Sept. 21
under new ownership.

The facility, which has shut
down several times since it opened
in 1964, is now operated by Mar-
quee Enterprises. The company
runs successful theaters at the Mill
Run. outside Chicago. and the Cir-
cla Star. near San Francisco.

Sammy Davis Jr. has been ap:
pointed a board member by Mar-
quee president Gerald Kaufman.
Don Rickles will reopen the.the-
ater Sept..21-24. Following will be
Ike & Tina Turner, Sept. 29-Oct. 1.
A double bill of Ray Charles and
Bob King is set for Dec. 5-10.
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“LLove Must BeThe Reason”
aNsSwers an important question.

“Why is James Last so popular all over the world?”
Because James Last performs the world’s hits in a way that makes them his hits.
His latest album is filled with some of the [reshest arrangements you're likely to hear.
Songs like Neil Young's “Heart of Gold”, Carole King’s “'It's Going To Take Some Time”, ““The Godfather”,
and “Summer Of '42” are given that distinctive LAST touch.
“Love Must Be The Reason” (PD 5509), by James Last, has all the musical answers.

JAMES LAST
“lLove Must BeThe Reason”

(PD 5509)
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News

" Whats Happening

By SAM SUTHERLAND

Gary Olsen, music director at WKUL-FM, Waynesburg College,
Waynesburg, Pa., reports that John Harvey has been appointed sta-
tion manager. Olsen also notes that broadcasting will continue during
the summer months, and he would appreciate regular service.

*x Kk X

PICKS AND PLAYS: Canada—Dal Radio, Dalhousie U., Hali-
fax, N.S., Harvey MacKinnon reporting: “Jesus Please Don't Save
Me Till 1 Die,” Murray McLaughlin, True North; “Make Me Do
Anything You Want,” A Foot in Cold Water, Daffodil; “Ask Me No
Questions,” Crowbar Daffodil. . . . Radio Western, U. of Western
Ontario, London, Ont., Tom Leparskas reporting: “Stand By The
Door,” Audience, Kinney/Elektra, “"We’re On Our Way,” Chris
Hodge, Capitol/ Apple; “Chi Coltrane,” (LP), Chi Coltrane, Columbia.
... U. of Toronto Radio. Toronto. Richard Morochove reporting:
“Bless the Lord, My Soul.” Canadian Rock Theatre, MGM; “The
Holdup,” David Bromberg, Columbia; “Jesus Please Don’t Save Me
Till I Die,” Murray McLaughlin, True North. . . . Radio York, York
U., Downsview, Ont. Lorne Lichtman reporting: “Brand New Sunny
Day,” James Robert Ambrose, Hopi;; “Chi Coltrane,” (LP), Chi
Coltrane, Columbia; “The Snake,” (LP), Harvey Nandel, Janus.

* K

EAST—New York—WGSU-FM, State U. College at Geneseo,
John A. Davlin reporting: “Carney,” (LP), Leon Russell, Shelter;
“American Gothic,” (LP), David Ackles, Elektra; “Upendo ni
Pamoja,” (LP), Ramsey Lewis Trio, Columbia. . . . WNTC, WNTC-
FM, S. U. C. at Potsdam, Betti A. Donley reporting: “Thunder and
Lightning,” Chi Coltrane, Columbia; “Good Feeling To Know,”
Paco, Epic; “Couldn’t I Just Tell You,” Todd Rundgren, Bearsville,
. . . WAER-FM, Syracuse U, Syracuse, Tony Yoken reporting:
“Live,” (LP), Carlos Santana & Buddy Miles, Columbia; “Wang
Dang Doodle,” Dr. John, Atco, “Good Feeling To Know,” Poco,
Epic. . . . Pennsylvania—WDFM, Penn State U., University Park,
Steven M. Weisberg reporting: “Mousetrap,” (LP), Spencer Davis,
United Artists; “The Age of Steam,” (LP), Gerry Mulligan, A&M;
“Don’t the Moon Look Fat and Lonesome.” Joy of Cooking, Capitol.
... WKDU, WKDU-FM, Drexel U., Philadelphia, Jay Meyers re-
porting: “Nice to Be With You.” Gallery, Sussex; “All the Time in
the World,” Bruce Roberts, Bell; “Something’s Wrong With Me,”
Austin Roberts, Chelsea. WPWT-FM, Philadelphia Wireless
Technical Institute, Philadelphia, Ed Cromwell reporting: “Brown
Eyed Girl,” El Chicano, Kapp; “You Don’t Mess Around With Jim,”
Jim Croce, ABC; “Long Cool Woman in a Black Dress,” Hollies,
Epic. . Massachusetts—WRBB, WRBB-FM, Northecastern U.,
Boston. Donna Hochheiser reporting: “Hold On To Me,” (LP),
Bonnie Koloc, Ovation; “Why Don’t You Try Me,” (LP), Earthquake,
A&M; “Moods,” (LP), Neil Diamond, Unt. . . . WTCC-FM. Spring-
field Technical Community College, Springfield, Peter Flynn re-
porting: “In the Quiet Morning,” Joan Baez, A&M, “Johnny B.
Goode.” Chuck Berry, Chess; “Could You Put Your Light On,
Please,” Harry Chapin, Elektra. . . . Connecticut—WHUS, WHUS-

(Continued on page 37)

Audience-Created Shows
Capture Group’s Imagination

By SAM SUTHERLAND

NEW YORK-—-Multimedia en-
tertainment formats and improvisa-
tional theater have both received
campus and professional exposure
for some time. but one group of
working professionals, the Respon-
sive Scene Theater. has begun to
examine the possibilities of com-
bining these techniques for commu-
nity-oriented and educational situa-
tions,

Duavid Shepperd. coordinator for
the project and a veteran of various
improvisational theater groups, de-
scribed the group’s activities over
recent months as encompassing live
workshops and performances for
college and school audiences, the
development of a handbook for
their techniques, and the produc-
tion of a regularly scheduled live
radio program. In detailing their
current activities. Shepperd also
pointed toward the group’s goal of
bringing their style of communal,
participatory theater to a broader
audience through records, video-
tape and other electronic media.

“The Responsive Scepe,” the
radio program which the group
conducts on WRVR-FM in New
York, provides an insight into the
ways in which Shepperd and his
associates hope to utilize those
media. Listeners are encouraged
to call in and “create the show™ by
providing basic situations for im-
provisations. The callers may then
direct and even act in these scenes,
which range from serious problem
solving to satire to situation com-

18

edy. Live material is mixed with
taped material, ranging from music
to news coverage that is taped and
then edited to fit the situation.
Radio Appearance Helped

A program originated with the
group's live performances before
community and school audiences
when audiences of various sizes
participated in “The Real Game.”
A radio appearance with Alex
Bennett over WPLJ-FM, during
which callers utilized that show's
phone lines, then brought a clearer
format to the group.

The group. which consists of
Shepperd as director, artistic di-
rector Jerome Howard and train-
ing director Penny Kurtz. has
stressed the educational aspects of
these ‘“‘role-playing™ games for
school groups and various rehabili-
tation situations, and the Respon-
sive Scene has functioned from the
outset as a training format for

children, college students, ex-
addicts. inmates at the Queens
House of Detention, and people
from a wide variety of back-

grounds.

College and public school ap-
pearances have been a staple of
their work, resulting in the estab-
lishment of continuing groups in
schools where the Responsive
Scene appeared. Churches und day
care centers have also hosted the
appearance.

At present, Shepperd is working
on a handbook for improvisational

(Continued on page 81)

Talent

Concerts Aid
Farmworkers

NEW YORK-—Benefit concerts
have been held in three different
Cualifornia cities to raise funds for
the United Farmworkers Organi-
zation's day care programs. Con-
certs in Sacramentc (June 30), San
Diego (July 1) and San Jose (2)
featured Malo, Tower of Power,
Ta) Mahul and Luis Casca. All
artists  involved donated their
services.

Warner/Reprise Records cov-
ered transportation costs for Malo
and Tower of Power, along with
a sound system for all performers.
The company also promoted the
concerts through radio spots and
flyers in each area.

Site for the Sacramento date
was Cal Expo; the other shows
were held at San Diego State
College Athletic Arena and at
San Jose State’s Spartan Stadium.
Each location handles over 18,000
people.

3 DOG NIGHT
IN HOT STAND

NEW YORK — Three Dog
Night, in their headline stand
(on 8) at the Pocono Speed-
way in eastern Pennsylvania,
took home $125.000 as its share
of $1,320,000 gross in what is
believed to be the biggest pay-
day for a single performance,
according to the the group’s
manager, Reb Foster.

Previous record for one show,
was $100,000 accredited to both
Elvis Presley and the late Jimi
Hendrix.

Muddy Waters
Four Dates Set

NEW YORK—Current perform-
ing dates sct for Chess Records
artist Muddy Waters include La
Bastille, Houston. Thursday through
Saturday (6-15); Talagi’s, Boulder,
Colo. (18-22); Playhouse, Aspen,
Colo. (23); Alice’s Revisited, Chi-
cago (28-30); Cellar Door, Wash-
ington, D.C. (Aug. 7-12); Pink
Elephant, Virginia Beach, Va. (13-
14); Frog & Nitegown, Raleigh,
N.C. (15); Hopkins Plaza, Balti-
more (16); Pall’s Mall, Boston (21-
27); and the Red Baron, Lawrence,
Kan. (Sept. 18-23).

Argent to Tour
Top U.S. Cities

NEW YORK — British group
Argent will go on tour of major
U.S. cities in Amgust and Septem-
ber. The tour, part of a promotion
campaign for their single, “Hold
Your Head Up.”™ will open in New
York Aug. 2, and will include
Chicago, Hollywood, Seattle, Phila-
delphia, New Orleans, Orlando,
I'ampa, Boston. and Detroit.

Steve Leber is the U.S. manager
of Argent; they are booked by
Ron Sunshine of CMA.

Signings

e Continued fram page 14

Hess,” under GWP management.
Waymon will also act and sing in
the movie. . . . Joey Welez, former
pianist with Bill Haley’s Comets,
has signed a praduction pact with
Dave Smith and Accent Sound Stu-
dios in Baltimore. Smith is pro-
ducing Welz’s new group, the Time
Machine, for Dawn Productions.
The act is at the Vista Club, Pasa-
dena, Calif., until Sunday (16) and
Eeturns the following weekend (21-
3).

Stewart and Faces
Draw 835G Per Gig

L.OS ANGELES—Rod Stewart
and the Fuaces completed a tour
Monday (10) whose grosses prove
the “superstar” appellation laid on
the lead singer and group are de-
serving. The American Talent In-
ternational-booked eight-date tour
averaged out well over $75,000 per
gig.

Tour, which featured the Rock
Cyrcus, a series of five circus acts
booked through George Hamid Jr.,
was a test by the group, trying to
use an unusual concept to perk up
a regular rock performance. Five
circus acts worked at the normal
intermission for about 40 minutes
at all dates except the Pocono
fete, where time and a heavy sup-
porting rock music cast did not
permit them to work.

Tour started July | at the Boston
Gardens, where a Sepp Dona-
hower-promoted date drew 17,000
capacity for $90,000 gross. Re-
mainder of the itinerary included:
The Spectrum, Philadelphia, Larry
Magid, 16,500 sellout, $90,000. 3;
Rubber Bowl, Akron, Mike Belkin,
18,000 capacity, $85,000, 3; Chrys-
ler Arena. Ann Arbor, Mich., Bob
Begaris, capacity, $80,000. 5; War
Memorial, Syracuse, N.Y., John
Scher, 90 percent of capacity,
$50,000, 6; Pocono Raceway Fes-

tival, Mt. Pocono, Pa., Art Fisher
200,000, $1.500,000, 8. Civic
Arena, Pittsburgh, Pat DeCeaser,
70 percent of capacity, $60.000, 9;
and Dillon Stadium., Hartford,
Conn.,, Shelly Finkle, 13,000,
$75.000. 10.

Ira Blocker of All said that Billy
Gatt, manager of the group, in-
tends, along with the group, to
present an unusual concept with
each tour. Planned for the next
tour, which begins Aug. 18 at the
Carolina Festival is a “Party for
Our Friends” at the Hollywood
Palladium here, wherein a special
select group will be invited to the
as yet undesignated date, where a
complete banquet and drinks will
be served after which the Faces
and Stewart will informally enter-
tain. Entire tour will also have
a motif and format yet to be de-
cided. TItinerary includes: Cotton
Bowl, Dallas, 19; Braves Stadium,
Atlanta, 20; Cessna Stadium,
Wichita, 22; Coliseum, Denver, 23;
Hollywood Bowl, 25; Sports Arena,

San Diego, 26; Stadium, Las
Vegas, 29; and Coliseum, Oak-
land, 30.

A November tour is also being
set by ATI, with the Madison
Square Garden, New York, Nov.
10, the only date thus far. Tour
will primarily cover the Midwest.

From The

Music Capitals
of the World

o Continued from page 14

cently presented three rock revivals
in the New York sector. The
Meyer ork hits the road following
its local stand.

Yes headlines at Hara Arena,
Dayton, Ohio, Aug. 10 and follows
the next night at the Rubber Bowl,
Akron. The group is on its third
tour of the US. . . . Jerry Lacroix
and White Trash booked for the
Allen Theater, Cleveland, July 28.
. . . Poco headline the rock festival
at the Ohio Theater, Columbus,
Ohio, July 25, with J.J. Cale shar-
ing the spotlight. In a novel bonus
wrinkle for advance ticket buyers,
a drawing will be held at half-time,
with the winning ticket holder re-
ceiving a roundtrip plane ticket to
New York and a choice seat to the
Rolling Stones concert at Madison
Square Garden Wednesday night,

July 26. . . . Belkin Productions
has the Osmond Brothers set for a
single shot at the Rubber Bowl.
Akron, July 21. BILL SACHS

PHOENIX

Dunhill’s Three Dog Night, most
of whom are locally born or bred,
were set for another Phoenix Vet-
erans Coliseum concert. . . . Mega’s
Sammi Smith, triple Grammy win-
ner an 1971, performed an SRO
one-nighter at Mr. Lucky's. . . .
Among artists appearing at the

newly-refurbished Celebrity The-
atre (formerly the Travelodge) in
the fall are Dionne Warwicke,
Diahann Carroll, Patti Page, Roger
Williams, The King Family and
Bill Cosby. Actor Forrest
Tucker’s singing protege, Karen
Dumont, will follow Randy Sparks
& The Back Porch Majority into
the French Quarter of the Safari
Hotel on Aug. 14 for a three-week
showcasing. . . . “Arizona’s Official
Balladeer, Dolan Ellis, bagan a
month’s run at The Golden Steer.
Former basketball star Rod Hund-
ley and a group of associates are
the new proprietors.

Nick Fink’s spot is featuring The
Barchanded Wolf Chokers Associ-
ated Old Time Dixieland Jazz
Band Incorporated, featuring Dave
Chaney. . . . Jana Mitchel & Vac-
caro is the musical attraction in
the Jug of Wine Room's switch to
an entertainment policy. . . . Capi-
tol’'s Tia Camarillo, wound up an
cngagement at the Desert Hills’
Orbit Lounge. . . . Danny Glenn,
formerly of the New Christy Min-
strels, is at the Rodehouse. . . .
Fran Wurren set for a weekend
showcasing at Pinewood Aug. 11-
12. . . . Hawaiian singer-guitarist
Moki Almond is appearing at the
Adams Hotel’s Flamenco Lounge.
. . . Led Zeppelin appeared at the
Tucson Civic Center.

PHIL STRASSBERG

Talent In

Action

o Continued from page 16

BLUES PROJECT
ALEX RICHMAN

Troubadour, Los Angeles

The Blues Project, headed by
original lead singer Tommy Flan-
ders, returned to Los Angeles with
a bang, to say the least.

Playing at a volume verging on
the intolerable for the size room
they were in, the Capitol Records
act still proved impressive, running
through standard blues numbers
and several original tunes. The
softer material, including Flanders’
“Plain and Fancy,” worked best
while the harder selections, such as

"Down Home Girl” and *“I'm
Ready” were fine musically but
suffered from the amplification.
Guitarist Bill Lussenden and bass
player Don Kretmar also suffered
from the volume, with their fine
playing overshadowed. The Blues
Project are basically a concert hall
act and hopefully will stay away
from clubs of this size in the
future.

Opening act Alex Richman was
a pleasant surprise. Miss Richman
showed instrumental skill, both on
piano and organ, as well as fine
singing ability on originals such as
"Go Back Upstairs” and the Bee
Gees' “To Love Somebody.” Dem-

(Continued on page 84)
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Radio-TV programming

FUTURE OF RADIO

Mixed Viewpoints on Formats' Fate

EDITOR’S NOTE: This is the
last in a series of articles devoted
to the future of radio. Here, some
of the best program directors in
the nation discuss various aspects
of all the major formats and their
potential for a continued existence.

Country radio stations may be
in for a seige of trouble, according
to Gene Pope, program director of
WVOIJ in Jacksonville, Fla., a mar-
ket leader.

“Everybody knows the number of
country music stations has tripled
in the last few years and that
country formats are scoring No. 1
and No. 2 ratings in many, many
markets. Unfortunately, a lot of
these stations fell into numbers by
default, when rock stations went
so far out on a limb with acid
rock, they left the masses behind.
Country stations rushed in to fill
the gap with uptown Nashville
sounds and rockers got caught with
their playlists down.

“Today, it’s a different game and
a lot of those country stations
who scored so easily before are
going to wake with a start to find
they’re trailing late in the game.
Rock’s done a turn-around and
out-smoothed MOR while, at the
same time, Nashville got hooked
on the “Help Me Make It Through
the Night” syndrome, except for
one or two of the smaller labels
who specialize in country versions
of rock hits.

“An overwhelming percentage of
new country releases sound more
MOR than country. Of course, you
can counter with album cuts and
oldies, as we do at WVOIJ, but

Humor Series
‘Amino Man’

LOUISVILLE, Ky.——A new se-
ries of brief bits of humor called
“Amino Man” has been launched
here by King Sound Productions,
a jingle/music production house.
The series revolves around ace
crime fighter John Cris, alias
Amino Man, who in his own way
is out to save the world from it-
self. The series is available, either
in 25 or 40 episodes, each of
which is about a minute and 45
seconds long.

WPIX, New York
WFAA, Dallas
KOB, Albuquerque
WBIR, Knoxville
KINT, El Paso
WCSC, Charleston
KCBN, Reno
KSLM, Salem
WCOD, Hyannis
KISM, Bellingham

— and many more every day
are coming to the

ROCK "N ROLL
REUNION

Get your ticket now to this 6-hour
non-stop music blockbuster, pro-
duced by Draper and Blore. 8
comml. avaiis per hour. Exclusive
in your market. How can you miss?

Call collect.
| 6430 Sunset Bivd.

_IGMJ Suite 621

.. Program Sales

Hollywood, Ca.
90028
(213) 463-3224

there’'s a limit. If the trend con-
tinues, country stations will lose
their identity and find themselves
locked in head-to-head competition
with  MOR and rock stations
(especially those rockers who fea-
ture a soft playlist during school
hours).
Community-Dominated

“There’s one big factor that takes
the control away from country mu-
sic programmers—the Nature of
the Nashville Music Community.
It's such a close community that
an a&r fad or trend dominates
the output of the industry.

“Only conscientious efforts from
Nashville can insure the diversity
of material necessary to keep coun-
try radio competitive. At WVOJ,
we only hope country music
doesn’t carry the trend toward
MOR as far as rock went with
acid . . . or well find ourselves
down. to the same dead end, and
just as before, there’s sure to
be someone there to fill the gap.”

Donell Edwards, program direc-
tor of KALO, Little Rock, said
that he saw a “clear pattern of
growth for all types of music in
the future. However, I see the
most rapid growth for soul, pro-
gressive rock, and Top 40 radio.
The music has been gradually, but
undeniably, getting to the point
of oneness; by that I mean: An
overall appeal to people from all
different social and economic
brackets, all ages, and all races.
This trend is due, in large, to
groups like Rare Earth, Santana,
Chicago, and was begun by the
Beatles.

“It is also due to the fact that
most black program directors and
music directors have awakened to
the fact that they have a responsi-
bility to their listeners to program
a variety of music. It is also be-
cause of the fact that television
has brought to the attention of
many of these same individuals the
fact that groups like Rare Earth
and Chicago have mass appeal not
only to white people, but also to
blacks.

College Radio Influence

“This trend has also been in-
fluenced by the role of the college
FM station, both of which have
taken the initiative to program mu-
sic that AM stations were afraid
to program. For example, the suc-
cess of Chicago largely is due to
FM airplay. And Tsaac Hayes was

first introduced to the public large-
ly on FM progressive stations. Cur-
tis Mayfield’s first album received
widespread acceptance due to pro-
gressive airplay. These same artists,
who were not accepted at first by
AM programmers, are now super-
stars who have a tremendous in-
fluence on today’s music scene.

“The music of today will con-
tinue to reach new heights because,
as never before, because of the
mass media, and especially tele-
vision, people in America and peo-
ple of the world are closer to-
gether. There are still problems.
there are still differences of opin-
ion, but the knowledge of one
another, the new awareness of one
another’s environments and cus-
toms has shown its effect in today’s
music. People are listening with

(Continued on page 29)
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WOLFMAN JACK, host of his own syndicated radio show and an air
personality on KDAY in Los Angeles, is made an honorary Temptation
by the Motown group on their visit to Los Angeles for an appearance
at the Ambassador’s Now Grove. From left: Temptations Otis Williams,
Dennis Edwards, and Melvin Franklin, the group’'s manager Don Foster,
Jack, and Temptations’ Richard Street and Damon Harris. Wolfman
Jack will be one of the chairmen of the Billboard fifth annual Radio
Programming Forum, Aug. 17-19, in Los Angeles.

Wilson Plays It for the People

EDITOR'S NOTE: This is the
second installment of an in-depth
interview with George Wilson, na-
tional program director of Bartell
Broadcasting and general manager
of WDRQ-FM in Detroit. The in-
terview was conducted by Claude
Hall, Radio-TV Editor of The Bill-
board.

HALL: The chain is now begin-
ning to put more and more of its
emphasis in FM, isn’t it?

WILSON: Well, we’ve felt . . .
actually, Dick Casper, who was
the head of Bartell when I joined
it, had always felt . . . far more
than most people I’ve known . . .
that FM was not on its way, as
everybody else thought, but fere.
He started the whole ball rolling,
as far as we’re concerned, with
WMYQ-FM in Miami. We pro-
gram not just for gross numbers
and, in this new ARB that just
came out, we did very well in the
areas where we were trying to
win. We feel we still have a way
to go, but we're very definitely al-
ready a factor in the market . . .
No. 1 in mid-day with women,
which is the most salable, No. 1
with teens at night which is a cate-
gory that’s most important. Over-
all. T think the station is rated
about top three, but I don’t have
the actual figures with me.

HALL: Where are your next FM
stations slated . . . I know that you
lost the Milwaukee FM you’d
planned to buy because of an up-
roar from classical music fans who
wanted to keep that particular sta-
tion classical.

WILSON: We're waiting on
Federal Communications Commis-
sion aproval now for a station in
St. Louis. And, of course, we just
recently took WDRQ-FM in De-
troit to a rock format. Dick Gal-
kin, who’s president of Bartell
Broadcasting now, believes that
FM radio is a viable force.

HALL: How come many broad-
casters still do not place much
value in FM, even today?

WILSON: I don’t know. I re-
member that last year at the Bill-
board Radio Programming Forum
someone asked Mr. James Storer
why he sold us his FM stations tn
Miami and Detroit . . . and his
statement if I remember correctly
was that he was in the broadcast-
ing business to make money. But
obviously if he were to check the
billings of WMYQ-FM in Miami
this year, he'd be rather shocked.
Because it's definitely making quite
a bit of money. But I can’t answer
why people still haven’t put more
faith in FM: people just have dif-
ferent opinions, T guess. If people
don’t believe in FM, maybe they
ought to call Jim Schulke. He

FORUM REGISTRATION LIST

EDITOR’S NOTE: The follow-
ing is a list of a few of the people
who've registered for the fifth an-
nual Billboard Radio Program-
ming Forum during the past week:

Keith James
CHED
Edmonton, Can.

Eddie Keen
CHED
IEidmonton, Can.

John Rosica
Director, West Coast
Bell Records

Harvey Cooper
Promeotion man
Bell Records

Steve Wax
National Promotion Dircctor
Bell Records

Jerry Greenberg
Atlantic Records

Dick Kline
Atlantic Records

Vince Faraci
Atlantic Records

Dei Hull
Program Director
KRNT

Des Moines, Iowa

Roberto Belmont
General Manager
Radio Atalaya
Lima, Peru

Mike Reed
CSR Radio
Poynette, Wis.

Tom Robertson
Program Director
KLUC

Las Vegas

Richard Good
Columbia School of Broadcasting
San Francisco

Dennis Wills
KRBC
Mt. Vernon, Wash.

Gerald Kendrick
Program Director
CHNS

Halifax, Can.,

Bob Mercer
Fantasy Records
Berkeley, Calif.

John Davis
National promotion man
Llektra Records

Bob Brownstein
National Promotion Coordinator
Elektra Records

Kent Burkhart

Vice President

Pacific & Southern Broadcasting
Atlanta

Sylvia J. Clark
Pacific & Southern Broadcasting
Atlanta

Bob Hamilton

National Program Director
Sheppard Stations

Grand Rapids, Mich.

Marlin R. Taylor

President

Bonneville Program Services
New York, N.Y.

Mickey Eichner
Columbia Records

Rob Edwards
Program Director
KOST-FM

Los Angeles

Margo Knesz
Evolution Records

Michael Haile
KWOwW
Pomona, Calif.

could give them some pointers.
He’s keeping the wolf away from
the door pretty well and via FM,
too.

HALL: In the stations that
you've programmed over the years,
how does the playlist differ then
and now? Was it longer in the old
days?

WILSON: I don’t think we’ve
ever had a definite number of rec-
ords. Even today, we don’t hold to
a given number at WOKY in Mil-
waukee or KCBQ in San Diego.
We do at the FM stations, because
of the nature of their formats. We
only play hits at the FM stations.
We don't try to play new records.
We let the other stations make
them hits first. That way we keep
a more familiar music sound on
the air. But in Milwaukee, we don’t
have a given set number of rec-

(Continued on page 71)

WRVQ-FM To
New Format

RICHMOND, Va—WRVQ-FM
is the new set of call letters for
the old WRVA-FM and the new
format is Top 40 under the direc-
tion of Bill Garcia, program direc-
tor. George Williams, national pro-
gram director of the Southern
Broadcasting chain; said the format
approach will be “hard, with a lot
of music and a limited commercial
load. The air personalities will be
very up. And we're treating the
entire operation as a radio station.”

Previously, the FM operation
was partly country music in format
and partly simulcast the MOR pro-
gramming of its affiliate, WRVA,
Playlist of WRVQ-FM will range
from 30-to-35 records.

TV Links With
FM for Special

NEW YORK—NBC-TV network
is tying in with several FM rock
stations to simulcast an hour rock
music special July 18 called “Good
Vibrations From London.”

While the audio part of the
show is on network TV, several
stations will carry the audio in
stereo. These stations include
KLOS-FM in Los Angeles, WNEW-
FM in New York, WBBM-FM in
Chicago, and KRLD-FM in Dallas.
Ron Delsener, Stan Feig, and John
Moffitt co-produced the special,
which features Elton John, the
Beach Boys, Sha Na Na, Melanie,
Joe Cocker, and Richie Havens.
The show was videotaped June 3
at the Crystal Palace Park naear
London before a live concert audi-
ence. Dr Pepper and Faberge spon-
sors the special.
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Solve YOUR Programin

PROGRAM

For

The Fifth Annual Billboard Radio Programming Forum

The Forum is the annual meeting on radio programming.

Aug. 17-19

Century Plaza Hotel, Los Angeles

It is attended by program directors and gencral

managers and radio station owners, as well as executives from the record industry. The objective is to take
a concentrated look at what is happening in radio and foster progress in and between both aspects of what
is mutually an entertainment industry.

Thursday, August 17

12 noon-2 p.m.

Luncheon—Opening remarks by Hal Cook,
publisher of the Billboard.

2 pm.-3 p.m.
Session 1
TRENDS IN MUSIC AND RADIO

Chairman: Claude Hall
Radio-TV Editor
Billboard Magazine

a- From the Piney Woods to Broadway.
Jerry Wexler
Executive Vice President
Atlantic/ Atco Records
New York, N.Y.

b. Great Radio—An Elusive Dream.
To Be Announced.

3 pm.-5 p.m.
Session 2
AN ARTIST LOOKS AT RADIO PROGRAMMING

Chairman: Don Ovens
Director, Reviews and Charts

Billboard Magazine
Mike Curb

Jackie DeShannon
Smokey Robinson
Sonny James

Jeff Barry

Bobby Vinton

5:30 p.m.-6:30 p.m.
COCKTAIL PARTY
Recording artists are invited to

attend and meet radio personnel,
compliments of The Billboard.

Friday, August 18

9:30 am.-10 a.m.

Continental breakfast in conference
rooms, compliments of Billboard.

10 am.-11 am.

Concurrent sessions—each registrant
has his choice of three sessions.

Session 3

MARKET EVALUATION FOR PROGRAMMING
DECISIONS

Chairman: George Wilson
National Program Director
Bartell Broadcasting
WDRQ-FM
Detroit, Mich.

Forum Schedule

a. Use of modern technology for
programming
Cathy Lenard
Director of Research
Metro Radio Sales
New York, N.Y.

b. Behavioral Psychographic Studies
on Records, Jingles, and Formats.
Dr. Tom Turicchi
Texas Women's University
Denton, Texas

Session 4

THE CHANGING SOUND OF MOR RADIO
Chairman: Tom Campbell
Air Personality
KLOK
San Jose, Calif.

a. Top 40 vs. Modern MOR.
Tom Murray
Operations Manager
WBT
Charlotte, N.C.

b. Oldies in a Format—How, Why,
How Much.

Bernie Armstrong
Program Manager
WTAE
Pittsburgh, Pa.

Session 5
GROWING INFLUENCES IN FM ROCK
Chairman: David Moorhead
General Manager

KMET-FM
Los Angeles, Calif.

a. The Future—or Death—of
Progressive Radio.
Tom Donahue
General Manager
KSAN-FM
San Francisco, Calif.

b. The FM Revolution.
To Be Announced.

11:15 am.-12:15 p.m.

Concurrent sessions-—each rezistrant
has his choice of three sessions.

Sesson 6
PROMOTIONS AS A TOOL FOR BUILDING
IMAGE AND RATINGS
Chairman: TBA
a. Public Service Can be a Programming
Asset.

Sonny Melendrez
Operations Manager
KTSA

San Antonio, Texas

b. An Analysis of Promotions; their
Power and Their Glory
To Be Announced.

Session 7
THE FUTURE OF RADIO STATION JINGLES

Chairman: TBA
a. Jingles—Past, Present, Future.
Bill Meeks
President
PAMS
Dallas, Texas

b. Creative Use of Jingles—How
When, Why.
Jim Long
General Manager
TM Productions
Dallas, Texas

Session 8

TOP 40 RADIO—WHERE IS IT GOING?
Chairman: Jan Basham
Director of Promotion
Record Merchandising
Los Angeles, Calif.

a, The Top 40 Revolution of the
1970’s.
Paul Drew
Programming consultant
Washington, D.C.

b. The Short, Short Playlist—Does
It Work?
To Be Announced.

12:30 p.m.
Luncheon.
Speaker: William B. Ray
Chief, Complaints and Compliances
Federal Communications Commission
Washington, D.C.

2:30 p.m.-3:45 p.m.
Concurrent sessions—each registrant
has his choice of three sessions.

Session 9

THE OBLIGATIONS OF ADVERTISING TO
RADIO
Chairman: Col. Robert Cranston
Commander
American Forces Radio and Television
Scrvice
Los Angeles, Calif.
a. Commercial Load Vs. Good Programming.
To Be Announced.

b. Turning a Loser Into a Winner.
Jack Thayer
General Manager
WGAR
Cleveland, Ohio



12 PROBLEMS NOW!

Saturday, August 19

9:30 a.m.-10 a.m.

Continental breakfast in each of the
conference rooms, compliments of The
Billboard.

10 am.-11 am.

Session 10

FORMATS OF THE FUTURE

Chairman: George Williams
National Program Director
Southern Broadcasting
Winston-Salem, N.C.

a. Psychological Factors That Will Affect Top 40 Radio.

Alden Diehl, program
Program Director
CKLW
Detroit. Mich.
b. The Evolution of MOR Radio and How You Can Help It
Grow.
To Be Announced.

Session 11
THE FUTURE OF RADIO AND RECORDS

Chairman: Joey Reynolds
Joey Reynolds & Associates
Los Angeles, Calif.

a. What If T Bring You a Record

10 Years From Now.

Don Graham

Director of Special Projects
Chess/Janus Records

Los Angeles

b. AM vs. FM 10 Years From Now.
To Be Announced.

3:45 p.m.-4 p.m.
Coffee Break

4 p.m.-5 p.m.

Concurrent sessions—each registrant
has his choicc of three sessions.

Session 12

THE RECORD PROMOTION MAN—A VALUABLE

ASSET TO PROGRAMMING YOUR STATION
Chairman: TBA

Steve Popovich

National Promotion Director

Columbia Records
New York

Pat Pipolo
Vice President
MCA Records
Los Angeles

Jerry Sharell

National Promotion Director
Buddah Records

New York

Ben Scotti
Vice President
MGM Records
Los Angeles

Harold Childs

National Promotion Director
A&M Records

Los Angeles

Session 13

ALBUMS AND THEIR CURRENT ROLE IN
MASS AUDIENCE PROGRAMMING

Chairman: TBA

a. How You Can Broaden Your

Demographics.
To Be Announced.

b. The LP Cut and How to Abuse It.

Bob Kieve
General Manager
KLIV

San Jose, Calif.

Session 14

HOW TO MAKE YOUR RADIO STATION MORE
INTERESTING TO THE LISTENER

Chairman: TBA

a. Pardon Me While You Laugh.
Dick Orkin
Chicago Radio Syndicate
Chicago

b. You, too, Can Be Hilarious in
Three Easy Lessons.
Tom Adams
The Electric Weenie
WIOD
Miami, Fla.

The Rest of the Evening Is Free

Concurrent sessions—each registrant
has his choice of the three sessions.

Session 15

MANAGEMENT'S GROWING ROLE IN
PROGRAMMING

Chairman: TBA

a. How to Turn a Program Director

Into a Manager.
To Be Announced.

b. Keeping the Manager Out of
Programming; How to Involve Him.
To Be Announced.

Session 16

FACTORS SHAPING TOP 40 RADIO TODAY
Chairman: Wolfman Man
Air Personality
KDAY
Los Angeles, Calif.
a. Can the Teen-Adult Music Mix
Work?

Pat O’Day

General Manager
KIR
Seattle. Wash.

b. Using Soul Records Effectively
in Top 40—The Dangers.

Roland Bynum
Program Director
KGFJ
Los Angeles. Calif.

Session 17

BUILDING A BETTER AIR SOUND

Chairman: Don Ovens
Director. Charts and Revicws
Billboard Muagazine
a. Motivating Program Directors and

Air Personalities.
To Be Announced.

b. Developing the Air Personality
in the Market.
To Be Announced.

11:15 am.-12:30 p.m.

Concurrent sessions—euch registrant
has his choice of three sessions.

Session 18

THE PLAYLIST IN FUTURE RADIO
Chairman: Don Ovens
Director. Charts and Reviews
Billboard Magazine

REGISTRATION FORM

Piease register me for the BILLBOARD RADIC
PROGRAMMING FORUM, August 17-19, Cen-
tury Plaza Hotel, Los Angeles, Calif. (If you
wish to register others besides yourself fron
your organization, please send names and
titles on your ietterhead and enclose payments.)

. Whatever Happened to the MOR

Record?
To Be Announced.

. Modern Criteria for Playing a

Record.

Betty Brenneman

Music Coordinator

RKO General Broadeasting
Los Angeles, Calif.

Session 19

PROGRAMMING TROUBLE AREAS

Chairman: TBA

. FCC Hot Spots in Programming and How to Avoid

Them.
To Be Announced.

. Relating to Your Audience.

Commissioner Ben Hooks o
Federal Communications Commission
Washington, D.C.

Session 20

TECHNICAL APPLICATIONS THAT CAN
IMPROVE YOUR ON-AIR SOUND

Chairman: Jim Gabbert
President
KIOI-FM

San Francisco, Cahf.

. Stereo on AM? Quadrasonic on

FM?

Lou Dorren

Director of Research
Quadracast Systems Inc.
San Mateo, Calif.

. Automation and its Effect on

Radio in the Next Year.

George Burns
Programming Consultant
Denver, Colo.

12:30 p.m.-3 p.m.
Awards Luncheon

Presenters: For Radio Awards

Don Imus

Air Personality
WNBC

New York, N.Y.

Awards will be presented to the best air personal-
ities in the nation., based on market size and
format. Winners of certificates will also be
announced.

For Records

Gary Owens

Air Personality
KMPC

Los Angeles, Calif.

Awards will be presented to the leading national
promotion director, the leading national promo-
tion man, and the four best local and regional
record promotion men as determined by a na-
tional poll conducted by thc Billboard. In ad-
dition, certificates of merit will be announced.

Registration Fee: $135.00 per person
Please enclose check and return registration
form to:

Radio Programming Forum

Suite 420—9000 Sunset Blvd.,

Los Angeles, Calif. 90069

(Please Print)

NAME

TITLE

COMPANY

ADDRESS

CiTY

STATE

ZtP

be refunded.

Complete refund will be made for cancellations received before August 10, 1972. After that date but prior to
the opening of the Conference, a cancellation charge of $50.00 will be made. After that, "'no-shows” cannot



Representing more than 29 of the largest population cen-
ters in the nation and Billboard’s correspondents for the
leading progressive FM stations programming new al-
bums. Artists are listed alphabetically, and the markets re-
searched include: BALTIMORE.: Pete Larkin, WKTK-
FM; CINCINNATI: Frank Wood, WEBN-FM; CO-
LUMBUS.: Lou Henry, WCOL-FM; DALLAS: Bart
McLendon, KNUS-FM; DAYTON: Bill Struck, WTUE-
FM; Jeff Silberman, WVUD-FM; DENVER: Bill Ash-

son,

Ken Reith,

houser,

ford, KFML-FM; HARTFORD: Ron Berger, WHCN-
FM; LONG BEACH: Ron McCoy, KNAC-FM; LOS
ANGELES: Jeff Gonzer, KMET-FM; MEMPHIS: Ron
Michaels, WMC-FM; MIAMI BEACH: Sandy Thomp-

WBUS-FM: MILWAUKEE: Steve
WZMF-FM; NEW ORLEANS. Hugh Dillard,. WRNO-
FM: NEW YORK: Dennis Elsas, WNEW-FM; PHILA-
DELPHIA: Carol Miller, WMMR-FM,; PITTSBURGH:
WAMO-FM; PORTLAND: Bruce Funk-
KINK-FM; PROVIDENCE: Jon Rodman,

Stevens.

These are the albums that have

been added this past week to the
nation’s leading progressive stations.
In many cases, a particular radio

station may play ali of the cuts on
a given album, but the cuts histed
here are the preferred cuts by most
of the statiens.

WBRU-FM; RACINE: Joey Sands, WRKR-FM;
ROCHESTER: Bernie Kimball, WCMF-FM; SAN
ANTONIO: Ted Stecker, KEEZ-FM; SAN FRAN-
CISCO.: Bob Cole, KSAN-FM; SEATTLE: Darryl
Despie, KOL-FM; ST. LOUIS: Shelley Grafman,
KSHE-FM; TORONTO: Benjy Karch, CHUM-FM;
TUCSON: Allan Browning, KWFM-FM; VALDOSTA:
Bill Tullis, WVVS-FM; WASHINGTON, D.C.: Phil
de Marne, WMAL-FM.

Hot Action Albums

EMERSON, LAKEZ AND PALMER,
“Trilogy,” Cotillion
Cuts: All.
Stations: WKTK-FM, WHCN-FM,
WCOL-FM, WBUS-FM, WRKR-
FM, WMC-FM, WMAL-FM,
WCME-FM, CHUM-FM, KSHE-
FM, KWFM-FM, KEEZ-FM,
WEBN-FM, KMET-FM, KOL-FM

CHICAGO, “‘Chicago V,” Columbia
Cuts: All.
Stations: WKTK-FM, KNUS-FM,
WRKR-FM, WNEW-FM, WCMF-
FM, KSHE-FM,  WEBN-FM,
WRNO-FM, KINK-FM, KMET-FM

HARRY NILSSON,

Schmilsson,” RCA
Cuts: All.
Stations: WCOL-FM, WBRU-FM,
WBUS-FM, WMC-FM KOL-FM,
WMAL-FM, WRKR-FM WCMF-
FM

LEON RUSSELL, “Carney,” Shel-
ter

“The Son of

Cuts: “Out in the Woods,"”
“Acid Annapolis,” ‘‘Magic Mir-
ror,” “Tightrope.”

Stations: WHCN-FM, WMMR-FM,
WCOL-FM, KNUS-FM, WTUE-
FM, CHUM-FM, WRNO-FM

MARK VOLMAN AND HOWARD
KALAN, ‘Phlorescent Leech and
Eddie,”’ Reprise
Cuts: All.
Stations: WNEW-FM, KEEZ-FM,
KINK-FM, KOL-FM, KFML-FM,
KNAC-FM, KMET-FM

DOOBIE BROTHERS, “Toulouse
Street,” Warner Bros.
Cuts: ‘“Listen to the Music,”

“Cotton Mouth,” “Disciple.”
Stations: WCMF-FM KWFM-FM,
KINK-FM, KOL-FM, KFML-FM,
KNAR-FM

FRANK ZAPPA, ‘““Waka Jawaka,”
‘‘Hot Rats,” Reprise
Cuts: “‘Big Swifty,” “Waka Ja-
waka.”’

Stations: WVVS-FM, WMC-FM,
KWFM-FM, KINK-FM, KFML-
FM, KNAC-FM

CAPTAIN BEYOND, ‘Captain Be-
yond,”’” Capricorn

Cuts: “Arnworth,” ‘“Myoicy-
oid.”
Stations: WMC-M, WCMF-FM,

KSHE-FM, WNEW-FM, KNAC-
FM

GEOFF AND MARIA MULDAUR,
‘‘Sweet Potatoes,’”’ Reprise
Cuts: All.

Stations: WCMF-FM, KINK-FM,
KOL-FM, KFML-FM, KMET-FM

TOM  PAXTON,
Come,” Reprise
Cuts: All.
Stations: WVVS-FM, KEEZ-FM,
WNEW-FM, KINK-FM, KNAC-FM

‘““Peace  Will

Also Recommended

DAVID ACKLES, ‘“American Goth-
ic,”” Elektra
Cuts: “American Gothic,”
“Family Band,” ‘‘Montana
Song,” ‘‘Love's Enough.”
Stations: WMMR-FM, WNEW-
FM, KEEZ-FM

CANNONBALL ADDERLEY, “Soul
Zodiac,” Capitol

Cuts: All.

Stations: WAMO-FM, KOL-FM

AMISH, “Amish,” Susses
Cut: ““Mr. Fantasy."”
Station: KSHE-FM

BANANA AND THE BUNCH, “Mid
Mountain Ranch,” Raccoon
Cuts: All

Stations: KEEZ:FM, KINK-FM,
KOL-FM
WILLIAM BELL, ‘“‘Phases of Real-
ity’’ Stax
Cuts: All.

Station: KFML-FM

JAMES BROWN, “There It
Polydor
Cut: “Public Enemy No. 1.”
Station: WAMO-FM

RANDY BURNS, “I'm a Lover Not
a Fool,” Polydor
Cuts: ‘““Hold On,”’ ““Lisa.”
Station: WHCN-FM

JOHN CALE, *“The Academy in

IS,"

Peril,”” Warner Bros.

Cuts: All.

Stations: KINK-FM, KNAC-FM
CAPABILITY BROWN, ‘Scratch
the Surface,” Charisma

Cuts: All.

Station: WBUS-FM
BRUCE COCKBURN, “Sunwheel
Dance,” ‘“True North”

Cuts: “Feet Falling on the

Road,”  “Fall,” “Sunwheel

Dance,” ‘‘Dialogue With the

Devil.”

Station: WHCN-FM

CURVED AIR, ‘“‘Phantasmagoria,”
Warner Bros.
Cuts: All

Stations: KINK-FM, KNAC-FM
SANDY DENNY & THE BUNCH,
““Rock. On,” A&M

Cuts: All

Stations: WEBN-FM, WVUD-FM,

CHUM-FM

DOORS, “Full Circle,” Elektra
Cuts: All.
Station: WVVS-FM

EARTHQUAKE, “Why Don't You
Try Me" (A&M)
Cut: “Train Ride.”
Stations: WZMP-FM, WRNO-FM,
KWFM-FM

FACES, ‘““Early Faces,” Pride
Cuts: All
Station: KNAC-FM

PETER FRAMPTON,
Change,” A&M
Cuts: ‘“Jumping Jack Flash,”
“The Lodger,”” ‘‘Hard,” “Winds
of Change.”
Stations: WKTK-FM, WZMF-FM

FRUJID PINK, “Earth Omen," Lion
Cuts: “Miss Evil,” *“Earth
Omen,” ‘““Rainbow Rider.”
Station: WVVS-FM

DIZZY GILLESPIE,
Jenny,” Perception
Cuts: All
Station: KFML-FM

“Winds of

“Portrait of

HEAVY CRUISER, “Heavy Cruis-
er,”” Family

Cuts: All

Station: WNEW-FM

JIMI HENDRIX, “Rare Hendrix,”

Tripp
Stations: WVVS-FM, KOL-FM

HIGH VOLTAGE, ‘‘High Voltage,”
Columbia
Cuts: ‘“Crazy,” “Roller.”
Station: WBRU-FM

IAN AND SYLVIA, and THE
GREAT SPECKLED BIRD, “You
Were On My Mind,”” Columbia
Cuts: All.
Station: WNEW-FM

JETHRO TULL,
Past,”” Reprise
Cuts: All
Stations: WBUS-FM, WRNO-FM,

CHUM-FM, WVUD-FM

“living in the

MARK JOHNSON, “Years,”” Van-
guard
Cuts: “Mary."”” “Mother Jane.”
Station: WHCN-FM

KING KRIMSON, ‘‘Earthbound,”
Island

Cuts: All.

Station: WMC-FM
LA BELLE, “Moon Shadows,”
Warner Bros.

Cuts: All

Stations: KMET-FM, KINK-FM

B. LANCE, “Rollin’ Man,” Atlantic
Cuts: All.
Station: CHUM-FM

SUN McGRATH, “The Rise of the
Morning Dove,” Adelphi

Cuts: All

Station: WEBN-FM

RONNIE McNEIR, “Ronnie Mc-
Neir,”” RCA

Cut: “Summertime.”

Station: WAMO-FM

HERBIE MANN ‘““Mississippi Gam-
bler,”” Atlantic
Station: WZMF-FM

CURTIS MAYFIELD,
Curtom
Cuts: All.
Stations: WNEW-FM, KMET-FM

JAMES MOODY, ‘““Heritage,” Pres-
tige

Cuts: All.

Station: KFML-7M

MOONGLOWS, “Return of the
Mgoonglows,”” RCA
Cuts:  “‘Sincerely,” “I
Wrong."”
Station: WAMO-FM

VAN MORRISON “Theme"” (Par-
rott).

Cuts: All

Stations: WZMP-FM, WRKR-FM

VAN MORRISON, “Van Morrison,”
Warner Bros.

Cuts: All

Station: KMET-FM

MOVE, ‘‘California Man,” United
Artists (Single)
Stations: WBUS-FM, WMC-FM

MICHAEL MURPHY, “Geronimo’s
Cadillac,” A&M

“Superfly,

Was

Cuts: “Gerinimo’s Cadillac,”
“Natchez Truce,” ‘‘Waking
Up L

Stations: WKTK-FM, CHUM-FM,
WRNO-FM

RICK NELSON, ‘“‘Garden Party,”
Decca (Single)
Station: WHCN-FM

NITZINGER, “Nitzinger,” Capitol
Cuts: ‘“Louisiana Cock Fight,"”
“L.A. Texas Boy,” *“Boogie
Queen,”’

Stations: WRNO-FM, WMC-FM

BUDDY HOLLY, “Rock 'm’ Roll
Collection,” Decca
Cuts: All
Stations: WMC-FM, WCMF-FM,
KEEZ-FM

HAROLD * OUSLEY,
Cobblestone
Cuts: All.
Station: KFML-FM

“The Kid,”

MICHAEL PERLITCH, “Keyboard
Tales,”” Atlantic

Cuts: All.

Station: CHUM-FM

BOBBY PIERCE, “Introducing
Bobby Pierce,” Cobblestone
Cuts: All.
Station: KFML-FM

POCO, “Good Feeling to Know,"
Epic (Single)
Stations: WHCN-FM, WRNO-FM

JIM PRICE, ‘‘Sundego’s Traveling
Orch.,” Dunbhill
Cuts: ‘‘You Got to Live,” “Open
Up Your Door,” ‘““Rock & Roll.”
Stations: WKTK-FM, WHCN-FM,
WBRU-FM, WNEW-FM

PURE FOOD & DRUG ACT,
‘“Choice Cuts,” Epic
Cuts: ““My Souls on Fire,”” “Do
It Yourself,” ‘“‘Eleanor Righy.”
Stations: WKTK-FM, WMC-FM,
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