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U.K. Nostalgia Surge
Stirs Promo Drives

By BRIAN MULLIGAN
Staff Member, Music Week

LONDON-—Nostalgia on record
is due for heavy marketing activity
here during the autumn.

Two significant campaigns being
developed by K-Tel, the Canadian
firm which set the trend for TV-
promoted compilation hits albums,
and by RCA are aimed to focus
widespread consumer interest on
vintage recordings and further
stimulate the public’s growing ap-
petite for the music of the ’50’s.

The new K-Tel album, “20 All-
Time Hits of the ’50’s,” following
a successful test-marketing exercise
in the southwest, is available in
London in advance of nationwide
release, relying again on the same
kind of concentrated TV promo-
tion which brought sales of about
500,000 copies of the company’s
first “20 Dynamic Hits LP.”

Repertoire on the new album,
being manufactured by CBS whose
back-catalog forms the contents,
includes such yesteryear hits as
Guy Mitchell’'s “Singing the

Blake Obtains
Long Agency

By BILL WILLIAMS

NASHVILLE—Dick Blake, who
has been acting as general man-
ager of Hubert Long, Interna-
tional, for several months, has pur-
chased all of the Long properties
and will become president of the
organization.

Isom Long, brother of the late
Hubert Long and executor of the
estate, made the sale to Blake.
Blake also confirmed that he is
negotiating with Merle Haggard
for a contract to cover various
areas of his career. Blake is en-
gaged in booking, management and
publishing.

At the same time, Bill Goodwin,
former vice president of H-L-I, re-
signed and announced that he is
forming his own agency with
Bobby Brenner of New York. The
name of the agency is not known
as yet. Goodwin will take with

(Continued on page 68)

Blues” and “Heartaches by the
Number,” Frankie Laine’s “Jeze-
bel” and “High Noon,” Johnnie
Ray’s “Cry,” “Que Sera Sera” by
Doris Day, “Mack the Knife” by
Louis Armstrong and “Twelfth of

(Continued on page 49)

Caedmon in
Expansion

By ROBERT SOBEL

NEW YORK — Caedmon Rec-
ords is embarking on a new di-
versification program, which will
bolster its distribution, expand its
record club and change the club’s
name. The record club, previously
called The Theater Recording So-
ciety, which included the Shake-

(Continued on page 68)
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Successful it  MOA Firms 600-
ProgrammerList

By EARL PAIGE

Personalities
Reap LProfit

By CLAUDE HALL

LOS ANGELES—Record com-
panies are reaping bonus profits
from the built-in appeal that radio
air personalities have and albums
of radio shows are becoming wide-
spread. Hudson & Landry, a duo
team on KGBS in Los Angeles, will
soon have their third album out
and the first two LP’s each racked
up more than 200,000 sales, ac-
cording to Ron Landry of the
team. Gary Owens, air personality
on KMPC here, has a new album
on Pride (an MGM Records label)
called “Put Your Head on My
Finger.” Don Imus, morning per-
sonality on WNBC in New York,
sold around 40,000 copies of his
“1,200 Hamburgers to Go” album
on RCA Records. “Bill Ballance
and the Feminine Forum” was

(Continued on page 18)

“lLike to have them back next year, and probably will have
to add another zero to their price.” (Sepp Donahower, Pacific
Presentations, Los Angeles). FOGHAT (BR 2077), featuring
“I Just Want to Make Love to You” (BSV 0008) on Bearsville
records & tapes. Distributed by Warner/Reprise.

(Advertisement)
Records.

CHICAGO—For the first time
there is a definitive list of U.S.
jukebox programmers resulting
from a joint effort by Music Op-
erators of America (MOA) and
Columbia Records. MOA, accord-
ing to immediate past president
John Trucano, will make the list

Musicor Latin
Line to Artol

By JIM MELANSON

NEW YORK—Musicor Records
has sold its Latin catalog, some 30
LP’s, to the newly formed Artol
Records, Inc., according to Art
Talmadge, president of Musicor.

Musicor thus joins the list of
American labels which have li-
censed out or sold their Latin line.

(Continued on page 68)

JOEY HEATHERTON—singer, dancer, talented actress and one
of America’s most popular night club performers, has added
a new dimension to her fantastic career—recording star.
Joey’s first single “Gone” was a nationwide smash and her
debut album “The Joey Heatherton Album”—SE-4858—has
all the makings of a chart topper. Singer, actress, dancer,
super star, Joey Heatherton has definitely arrived—on MGM

(Advertisement)

of over 600 available to all labels
and one-stops.

At the jukebox convention here,
Trucano praised Ron Braswell, Co-
lumbia jukebox product coordina-
tor, for giving MOA over 350
names from the label’s own survey
following a similar poll by the
national jukebox business group.

“This is a step toward closing
the gap between operator and rec-
ord manufacturer,” said Trucano,
who originated the idea to deter-
mine the programmers of MOA
member companies. Trucano said
many samples are wasted because
labels have never been able to ad-

(Continued on page 47)

Impulse Becomes
All 4 Channel

By NAT FREEDLAND

LOS ANGELES—Impulse has
become an all 4-channel jazz line.
The ABC/Dunhill subsidiary is
now releasing all its product in
the Sansui QS matrix system. In
the process, Impulse a&r chief Ed
Michel has probably become the
most experienced 4-channel pro-
ducer in the industry, with some 20
albums under his belt.

Impulse has made no special ad-
vertising of its 4-channel releases

(Continued on page 68)

Stars Banding to

Back Nixon Drive
By ELIOT TIEGEL

LOS ANGELES—A number of
contemporary musicians have
formed Performers for the Presi-
dent to present an initial three con-
certs for young voters.

Mike Curb, MGM Records pres-
ident is chairman of the new group,
with Mike Viner, one of his MGM
associates, the co-chairman. Curb
and Viner produced two concerts
for the Republican Party during its
recent Miami Convention.

The forthcoming three concerts
are an outgrowth of those two

(Continued on page 68)
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General News

EAAAAAA I B

A&M Hosfs
Licensees: Sefs
Vidtape Show

In the beginning trumpeter Al-
pert . ..

LOS ANGELES — A&M cele-
brates its 10th anniversary this
month with business as usual. Li-
censees from 21 countries are at
the Century Plaza Hotel here Sun-
day through Thursday (24-28) for
an annual product meeting which
will feature color videotape presen-
tations to a greater degree than
ever used in the record industry.

Following will be the fall prod-
uct meetings with regional distrib-
utors as A&M’s top level of ex-
ecutives takes to the road.

More than 23 key executives and
department heads will be on the
road for the second annual series
of regional sales meetings. October
sessions are set for Los Angeles
(9), Chicago (10), New Orleans
(11), Washington, D.C. (12).

The meetings will not only in-
troduce A&M’s new fall product,
they will reminisce a bit on the
label’s first 10 years, according
to sales-distribution vice president
Bob Fead. Featured will be a
product film and audio/visual pre-
sentation.

In a decade, A&M has emerged
as the largest record-tape producer
selling through independent dis-
tributors rather than operating its
own branches. A&M has consist-
ently been a pioneering label,
among the first majors to issue its
own tape product imprint instead

Higbee's Selling CTV
Shows in Disk Dept.

By BOB KIRSCH

CLEVELAND-—Higbee’s, which
debuted Teledyne Packard-Bell’s/
Cartrivision system Sunday (24),
will sell hardware in the TV depart-
ment and software in the record
and tape department a policy simi-
lar to that recently announced by
Foley’s in Houston.

“The record department is di-
rectly adjacent to the television
department in all eight of our
stores,” notes merchandising vice
president Anthony Krodalski. “The
record buyer will be working di-

Ampex Video

CHICAGO—Ampex Corp. has
filed a patent infringement suit
against Avco Corp.. Sears Roebuck
& Co., Warwick Electronics, Inc.
and Admiral Corp. in U.S. District
Court here pertaining to a 1960
patent (No. 2,956,114) on a “Broad
Band Magnetic Tape System and
Method.”

In a three-point demand for
judgment, Ampex asked that its
patent be declared good and valid
and that it has been infringed by
the four defendants; that the de-
fendants be enjoined individually
from: “making, using or selling ap-
aratus embodying inventions cov-

LOS ANGELES — Hitmakers,
Inc. will begin a West Coast test
marketing on a series of four-color
photo cards of top rock, blues and
country artists within the next two
weeks.

The new firm, formed by Origi-
nal Sound Records president Art
Laboe, vice president Paul Politi
and Vern Bjelsand and Bo Dono-
van, plans to conduct the test using
poly bags containing 18 or 36
cards in about 150 free standing
record and tape outlets, record
departments of several chain stores
and in large drug stores.

Six hundred artists arc con-
tracted to appear on the three and

Billboard is published weekly by Biliboard Publications, Inc., 165 W. 46th St., New Yurk,

rectly with the television buyer in
purchasing software.”

Krodalski feels the record buyer
should be involved “because he can
probably offer a little better service
to the consumer than a man who is
used to selling strictly high-end
goods, and he is already familiar
with software merchandising.”

Higbee’s will display software
with the Cartrivision units and
there will be an adjacent sign say-
ing there is a greater assortment

(Continued on page 35)

Patent Suit

ered” by the patent or “aiding,
abetting or actively inducing or
contributing to the use of any
method in” the patent; and that
an accounting of damages be ‘in-
creased to three times the amount
found or assessed.”

~ The suit states the patent was
issued on application by Charles
P. Ginsburg, Shelby F. Henderson,
Ray M. Dolby and Charles E.
Anderson. It further states that
each defendant “had actual notice
of said letters Patent No. 2,956,114
but . . . has nevertheless willfully
and flagrantly infringed the same.”
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By NAT FREEDLAND

of subcontracting to a blank tape
manufacturer,

In recent innovations, A&M is
putting a strong campaign behind
quadrasonic releases, the debut al-
bum using the Sansui system is
Joan Buaez’s “Come From the
Shadows.” Also, A&M is setting
up a state-of-the-art videotape fa-
cility to keep atop the developing
videocassette applications for mu-
sic product.

Still another characteristic of the
label founded by ex-promotion
man Jerry Moss and musician-pro-
ducer Herb Alpert out of their
garages in 1962, is that there has
been practically no executive turn-
over. A&M’s three vice-presidents;
Gil Friesen (administration-creative
services), Bob Fead (sales-distribu-
tion) and Chuck Kaye (a&r-pub-
lishing) have been helping the com-
pany prosper for an average of six
years apiece.

During A&M’s first year of op-
eration, it grossed some $25,000
with Alpert’s Tijuana Brass single
of “The Lonely Bull.” After their
1966 heyday with TJB, the Baja
Marimba Band and Sergio Mendes’
Brasil ’77, in which Alpert’s rec-
ords alone sold 13 million copies,
A&M moved with public tastes

ABC/Dunhill
Fortifies Its
Sales Wings

LOS ANGELES—In an effort
to drive promising product to a
zenith, ABC-Dunhill has instituted
an in-house art department, an ex-
panded publicity department and
a strong liaison with secondary
markets through a full-time execu-
tive working countrywide,

Vice President Marv Helfer at-
tributes the beef-up internally for
the current chart success of such
recent LP’s as Jim Croce. Cashmen
and West, B.B. King, Three Dog
Night and the James Gang. Under
special services director Corb Don-
ahue. working with Helfer, the
publicity department has been ex-
panded and Ruby Mazur now di-
rects the internal art department
(see Executive Turntable). Steve
Resnick, who started partime in col-
lege radio with the label here sev-
eral years ago, ultimately winding
up as full-time college radio, has
been moved into a slot, where he
personally canvasses important sec-
ondaries, correlating radio promo-
tion and sales in these significant
areas.

To further accelerate global ac-
tivity, the label is instituting a
weekly wrapup, called “Probe”
which will convey to all foreign
licensees necessary information.
Publicity director Sue Clark shep-
herds this new function.
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and became a predominant force
in contemporary rock.

The label built a new all-star
roster of U.S. and English acts,
from Joe Cocker and Cat Stevens,
to the Carpenters and Carole King
—brought in by Lou Adler on his
Ode custom label.

Although A&M’s outlay has
grown drastically (the company
only had 30 employes during_its
1966 boom year), profits have
more than kept pace as the past
two years saw their biggest money
yet. All permanent A&M person-
nel share in the profits.

Based at a central Hollywood
studio complex first constructed by
Charles Chaplin in 1919, A&M is
constantly in a multimillion-dollar
building expansion, adding office
space, computer facilities and re-
cording studios to meet its grow-
ing needs.

One change that we shouldn’t
expect to be forthcoming from
A&M is any public stock issue or
sale to a conglomerate. According
to A&M president Jerry Moss; “We
are proud of being able to flourish
in competition against companies
with unlimited resources. We can
accomplish what we need without
any large influx of outside cash.
I'm convinced that it is easier to
get things done and certainly less
expensive to operate as a privately
held company.”

1 Y
Year-Old

10-
Label Builds
Top Pop Image

L e

. . . presently British folksinger
Cat Stevens.

12 Countries Entered
In Rio Song Festival

RIO DE JANEIRO—The direc-
tors of Rio de Janeiro’s Seventh
Annual International Popular Song
Festival are expecting a dozen
countries to participate in the con-
test to be held Sept. 30 and Oct. 1.

While the number of song-com-
peting countries is less than in
former years, each country is al-
lowed two entries instead of one
as in the past. In previous years,
as many as 36 countries took part.

The domestic competition to
select the Brazilian entry is being
held during the second half of Sep-
tember.

Delegations from the competing
countries have been announced to
include the following representa-
tives: U.S.: David Clayton-Thomas,
artist and composer; Lee Zhito,
judge. ARGENTINA: Astor Piaz-
zola, artist and composer; Amelita
Balthar, artist; Santa Barbara,
artist; Horacio Ferrer, composer;
Fernando Falcon, composer; Equi-
les Rogero, writer and arranger;
Alain Debray, judge. AUSTRAL-
TA: Wilma Reading, artist; Ku-
mahl, artist; Tony Batch, com-
poser; Maggie Fitzgibbons, judge.
CANADA: Christopher Kearney,
artist, composer and author; The
Stampeders, artists. FRANCE: Gil-
bert Montagne. artist, writer and
composer; Bernard Bogard, artist;
Paul Mauriat, composer; Jean

. [

one-half by four and one-half inch
cards, with a total of 36 of the
artists featured in the test. Artists
are divided into four categories:
rock and pop; rhythm and blues;
country, and behind the scenes.
The last series will feature pro-
ducers and studio musicians.

Each card features a biography
of the group members or artist as
well as astrological signs and in-
struments played.

“We've had 180.000 cards printed
for this initial test.,” Politi says.
“and while our first exposure will
center directly around records and
tape, it is possible we may even-
tually get invovled in confectionery

© Music Acts Showcased on Color Cards

gutlets and even with premium
eals.”

Politi says the 36 card test pack
will retail for about $1 and adds
that he is marking Christmas as
the target date for national ex-
posure.

Hitmaker will also be sending
complete sets of cards to radio sta-
tions throughout the country. and
plans also call for the possibility
of stations adding their disk
jockey's photos to some of the
series.

“We're aiming at the collector
with this series,” Politi says. “Hope-
fully their size will remove the
cards from the strictly bubblegum

AN
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type market, though we are cer-
tainly interested in these consumers.

*This is also a new vehicle for
artist’s record and tape affiliation
mentioned on the back of each
card.”

Hitmaker will act as its own
distributor, and will also act as
retailer in some cases. There is a
standard contract for all 600 art-
ists. whereby they will receive five
per cent of whatever the firm re-
ceives in its particular capacity.

Artists in the test series include
Three Dog Night, The Carpenters.
Charley Pride. Hal Blaine, John
Lee Hooker, Bo Diddley. Canned
Heat. Bread and Curtis Mayfield.

Claude Brially, judge; Eddie Bar-
clay, Isabelle Kahn-Schrieber.
U.K.: Humble Pie, artists; Clodagh
Rogers, artist; Les Reed, writer;
Richard Harris, judge. GER-
MANY: Mary Ross. artist; Charles
Level, writer; T. Ouzana, J. P.
Festi, composers; Su Kramer, art-
ist; Mischa Kleineu, writer; Gun-
ther Moris, composer; Joachim
Berendt, judge; Dr. Richartz, editor
of Burds. GREECE: Georges Rou-
staki, composer; Nicoletta. artist;
Denis Roussos, singer, composer.

ITALY: Enio Morricone, com-
poser; lLucio  Battisti, writer;
Christy, artist; Formula Tre,

Group, artists; Virna Lisi, judge;
Mario de Luigi, editor of MUSICA
E DISCHI. ISRAEL: Mike Brant,
artist; Esther Calil, artist, com-
poser and author; Dahlia Lavi,
judge. JAPAN: Kiyoshi Hasagawa,
artist and composer; Rei Taushima,
author; Zhoichi Yui, judge. POR-
TUGAL: Paulo de Carvalho, art-
ist; Pedro Osorio, composer; Jose
Afonso, artist. MEXICO: Jose-Jose,
artist; Armando Manzanero, com-
poser.

Managers Fete

4 Personages

LOS ANGELES — The Confer-
ence of Personal Managers West
honored four personages at their
yearly banquet at the Beverly Hills
Hotel here Thursday (21).

Flip Wilson was named Enter-
tainer of the Year; Norman Lear
and Bud Yorkin of TV were in-
dustry Men of the Year; and Re-
nee Valente, veteran TV talent
buyer, received a special award.
Show producer and chairman was
Mimi Weber.

Bullets Durgom was elected
president of the group for the next
year. The west wing of the na-
tional management association now
has 153 members.

For More Late News
See Page 66
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House Committee
Approves Extension

WASHINGTON — The House
Judiciary Committee has approved
a resolution extending the life of
expiring copyrights for another
two years to December 31, 1974.
An early House floor vote is ex-
pected on the legislation, S.J Res.
number 247, which has already
been passed by the Senate.

The bill, probably the last in a
series of such extensions, would
preserve copyrights in their second
term from falling into public do-
main, while Congress concludes its
long overdue revision of the 1909
copyright law. The revision will

give the extended copyrights added
years for a total of 75 years from
the date of first registry, in line
with longer terms of life, plus-
fifty to be given new copyrights
under the revised law.

The extension affects thousands
of musical copyrights that would
otherwise expire. A two year ex-
tension was provided to give the
upcoming 93rd Congress time
needed to finalize action on a con-
troversial and complex overall re-
vision bill. The Judiciary Commit-
tee report was not available at
presstime.

Tape Arrest at Fairgrounds
Seizes Bootlegged Tapes

NASHVILLE—A raid conducted
by local and state authorities at
the State Fair here resulted in the
seizure of 1,130 alleged bootleg
tapes and the arrest of three
persons,

The tapes were labeled “Tape
Consultants of America, Inc., Okla-
homa City, Okla.”

Assistant District Attorney Gen-
eral Rick McCully, who led the
raids, said the tapes, were being re-
tailed at three for $10.

Knight Starts
New Diskery

LOS ANGELES—Terry Knight
has titled his new label, Brown
Bag Records, and will announce a
worldwide distribution deal this
week. The graphics image of the
company, was designed by Craig
Braun and Tom Wilkes.

Each album cover will be printed
on biodegradable plain brown bag
paper. Artists signed to Brown Bag
include John Hambrick, Cleveland
Robinson, Wild Cherry and Mom'’s
Apple Pie. First product will be
out in October.

The raid was conducted after
Attorney Richard Frank, a leader
in antipiracy legislation and en-
forcement, purchased some of the
tapes at ‘the fair. He described
Diversified Distributors as one of
the largest of the nation’s tape
pirates.

Those arrested in the raid were
Russell Wing, 19, Indianapolis, who
wus charged with wholesule selling
of illegal tapes, a felony in Tennes-
see, Ann Margaret O’Briant, 24,
Dallas and Ira Ware, 37, also of
Dallas, both of whom were charged
with selling the tapes retail, a mis-
demeanor punishable by sentence
of 11 months, 29 days. The felony
charge carries punishment of from
one to three years in prison and a
$25,000 fine for the first offense.

General Sessions Court Judge
John M. Lynch set bonds of $500
for all three.

Frank, who called the selling of
the tapes at the fair a “bad scene,”
promised there would be other
crackdowns soon.

Frank explained that Wing was
charged with the more serious of-
fense because he is an employe
of the manufacturer of the mer-
chandise.

Tables to Davis Fete Go Fast

NEW YORK—Clive Davis,
president of Columbia Records,
will be the guest of honor at the
Oct. 6 American Parkinson Dis-

ease Association Dinner to be held
at the Waldorf-Astoria. Highlight-
ing the event will be the awarding
of the Ed Wynn Humanitarian
Award to Davis.

One-hundred tables selling at
$1,000 each (10 to a table) are
rapidly being reserved. One thou-
sand people are expected to at-
tend.

In recent years, Duke Ellington,
Johnny Mercer, Norman Racusin,
William (Bill) Gallagher and Wil-
liam B. Williams have been recipi-
ents of the award.

Brud’s Bash

When
Maurice (Brud) Oseroff of Mobil
One-Stop throws his annual in-
dustry bash, executives turn out.
Sam Shapiro and his buyer
James Grimes (left) represent the
35-store Shapiro's chain in four
states. Below, Oseroff is flanked
by RCA's Gene Settler and Vito
Blando.

Pittsburgh merchandiser

General News

Producer: FCC
Edict Damaged
Disk’s Chances

WASHINGTON—An anti-drug
lyric recorded in 1971, at first
welcomed by press and radio sta-
tions in the Hartford area, but
killed by the FCC’s warning on
drug-oriented lyrics, is the subject
of still another petition at the com-
mission, for a retraction of the
policy. Petitioner Mrs. Madeleine
Sophie Large, producer of the rec-
ord, “No, Thank You Mr. Pusher,”
charges violation of the first
amendment right of free speech.

She also charges that the FCC’s
controversial notice to broadcasters
to sift out lyrics tending to “pro-
mote or glorify use of illegal
drugs,” deprived her of the right
to compete for recognition and
profit through radio play—the
same radio play available to com-
posers and authors of nondrug
related musical compositions.

The controversial March 1971
notice by the Federal Communica-
tions Commission majority (Cmnr.
Nicholas Johnson vehemently dis-
senting), made licensees responsible
for reviewing records to be aired,
either directly, or through person-
nel. The notice and a later “clarify-
ing” statement have been the sub-
ject of numerous protests and peti-
tions—one by the RIAA—and are
currently being challenged in the
U.S. Court of Appeals here. (Bill-
board May 20).

Mrs. Large’s petition, itself a
ballad of the independent new
recorder’s struggle against over-
whelming odds, tells how the song
was first aired over WTIC, Hart-
ford, in the spring of 1971. WTIC
interviewed the young composer,
eleven-year-old Edward W. Large,
and aired the song, which was later
played by WDRC and WPOP,
Hartford, Conn., and also praised
in the local press.

Response Encourages

In view of the heavy mail re-
sponse, Edward’s mother, who was
then starting her own record com-
pany Here and Now Records put
aside all other commitments, pro-
duced a commercial stereo record-
ing of “No, Thank You Mr.
Pusher,” and arranged for distribu-
tion.

The petitioner says she was un-
aware of the FCC directive until
one of the distributors told her
about it. Because local reception
and air play of the record had been
good, he attempted distribution
anyway, but gave up when radio
stations began turning it down.

The distributor pointed out that
the stations viewed the notice “as
a directive not to play compositions
with drug lyrics.” Without air play,
there would be no way of “gener-
ating commercial sales,” especially
for a new label and a record fea-
turing new artists. The musical di-
rector of the station that had origi-
nally aired the lyrics during an in-
terview with the young composer,
refused to broadcast the commer-
cial recording, in light of the FCC
warning.

Petitioner says the FCC’s notice
of “license responsibility” to re-
view records is equivalent to cen-
sorship, intimidation and threat,
since the commission has life or
death power over the license. The
FCC is compared to a “Godfather”
who makes licensees “an offer they
cannot refuse,”—namely, do it their
way or risk “serious questions” of
performances in the public interest,
at rencwal time.

In its 1971 petition, RIAA
pointed out that some of the indus-
try-government planned anti-drug
recordings made for the National
Institute of Mental Health were
barred from the air, ironically
enough, *“‘because of licensee mis-
understanding of the notice.” Its
prophecy has come true, as this
latest petition indicates: “Through
misunderstanding, the notice may
drive off the air records that con-
vey anti-drug themes.”

Executive Tumtable
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MANDEL

McCARRELL

HANDWERGER

SMITH

Appointments in the field of audio products for Columbia
Records include Stanley Mazur, director of product operations for
masterwork audio products, Mel Hunger, director of marketing
for masterwork audio products, Ron Ehrle, Central, Bob Hauk,
South, Shelly Rudin, East, and Harvey Schneider, West, field
sales managers, and Ed Trudnak, manager of sales administra-
tion. . . . Bob Mandel has been promoted to promotion manager,
N.Y., for Epic/Columbia custom labels. He recently served as
promotion manager in the Washington, D.C. market. . . . Ron
McCarrell and Arnie Handwerger have been appointed to the
positions of manager, college promotion, and supervisor, college
promotion, respectively, for Columbia Records. Both will be
responsible for the overall direction of the label’s college
representative program and the formation of college merchan-
dising programs. . Leroy Smith has been named regional
r&b promotion manager for special markets at Columbia. He will
be responsible for the promotion and marketing of r&b singles
and LP’s on the West Coast. . . . Julian Rice has been appointed
director of merchandising planning at Columbia. His duties
will include the development and implementation of new mer-
chandising and retail advertising concepts and the supervision
of the merchandising services and retail advertising department.
... Frank Shargo has been appointed associate product manager
at Columbia. He will be responsible for coordinating LP releases
and creating merchandising and advertising concepts for various
artists.

GARNER BAILENSON

DENIS HYLAND has joined Gene Wolfe & Company, Inc.
an advertising and sales promotion agency, as an account execu-
tive. Along with his account responsibility, Hyland will supervise
the firm’s research subsidiary, Management Research Associates,
Inc. Hyland was previously director of publication services and
corporate research operations for Billboard Publications, Inc.
Spiros J. Culuris has been named vice president, warehousing and
distribution, for Jack Grossman Enterprises, Inc. At the same
time, Elliot Setton has been named as director of operations
for Grossman. He will report to Irving Freedman, vice president
of operations. . . . Guenther Hensler, has been appointed assistant
to Robert E. Brockway, president of Polygram Corporation.
He had been in charge of head office regional management for
North America at Polydor International. . . . Emmett J. Garner
has been named national r&b promotion manager for London
Records. He will be responsible for the promotion of all London
and Hi r&b product and will report to Sy Warner, director of
national promotion, and Dave Marshall, national promotion
manager. . . . Ruby Mazur, who headed his own graphics com-
pany in Los Angeles, has joined ABC/Dunhill as chief of the
label’s first in-house art department. He will be assisted by Alan

(Continued on page 66)
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RCA Q" Disk
Adds 5 Min.

NEW YORK — RCA Records
has developed a discrete channel
disk which carries as much as 25
minutes of information on each
side. The LP, which is being
shipped to the firm’s distributors,
is also being demonstrated at the
New York Hi-Fi Show, Sept. 28-
Oct. 1.

The new information capacity of
the RCA quadrasonic disk is five
minutes more than the firm was
able to store on a single side of a
compatible 4-channel record when
the system was introduced last
year.

At that time, John Pudwell, di-
rector of new-product development
for RCA Records, said his com-
pany was aiming for 25 minutes of
information per record side, which
is considered an industry norm for
stereo records.

In introducing the new disk,
Pudwell said, “We have achieved
our goal of additional information
capacity, and this gives us an inter-
changeable stereo-channel disk with
optimum sound, complete channel
separation, and finally, sufficient
playing time for all our releases.”

RCA’s first release on the 25
minutes per side 4-channel disk is
“The Fantastic Philadelphians,
Volume 2.” It contains perform-
ances of the great classical dances
played by the Philadelphia Orches-
tra conducted by Eugene Ormandy.

According to Pudwell. the 25-
minute per side disk is ideal for
the 4-channel recording of classi-
cal masterpieces.

RCA recently began recording
all its new product in four-channel
sound. and the company hopes
that by mid-1973 all new releases
will be compatible stereo-discrete
4-channel recordings sold at a
single price.

Jackson &
Maximus Pact

NEW YORK — Billy Jackson,
songwriter and producer, has
signed an agreement with Music
Maximus, Ltd. whereby the firm
will administer and co-publish all
previous, current and future ma-
terial written or published by
Jackson.

While now operating in a free-
lance capacity, Jackson was with
Columbia Records’ a&r depart-
ment, where his production credits
included works by Ronnie Dyson,
Aretha Franklin, Mongo Santa-
maria, Peaches and Herb, the
Tymes and Patti Austin.

His latest production, “Must Be
Going Out Of My Head,” by Fer-
guson, Davis & Lee has been pub-
lished by Dramatis Music, Inc., a
subsidiary of Music Maximus.
Jackson’s immediate plans include
the musical supervision of the
Broadway production, “The Black
Wiz of 0z.” as well as writing
songs for the production.

Negotiations for the agreement
were handled by Jackson and Jay
Morgenstern, Frank Military and
Nan Pearlman of Music Maximus.

Davis Show
Aids Charity

PARIS — Sammy Davis Jr. is
bringing his show to Paris Sept. 25
for a charity performance at the
Olympia Theater, promoted by the
UN  educational and children's
agency UNESCO.

Proceeds will go to the purchase
of books in Braille and other edu-
cational equipment for blind chil-
dren in developing countries.

Mecanwhile, after a stage and
disk absence of three years, top
French folk singer Georges Bras-
sens (Phonogram) is to play a sea-
son at the Bobino theater starting
October 19.

Phonogram will record a new
Brassens album shortly afterwards.

General News

PUSH Expo Seeks to
Broaden Gospel Mart

CHICAGO — The Fourth An-
nual PUSH Expo, the black trade
exposition now underway at Chi-
cago’s International Amphitheatre,
will host an array of top black
acts during the closing days of the
affair. Underlying the entertain-
ment will be a major push to
broaden the gospel market.

The talent lineup will begin
Wednesday, Sept. 27 with Roberta
Flack, Quincy Jones, George Kir-
by, the Newark Boys Choir and
Curtis Mayfield, while perform-
ances on Thursday (28) will in-
clude Sammy Davis, the Staple
Singers, Gladys Knight & The
Pips, The Chi-Lites and the Inde-
pendents. On Friday (29), Motown
talent will be showcased, featuring
Thelma Houston, the Supremes,
the Temptations and Smoky Rob-
inson, who will emcee the event.

Saturday (30) will begin with a
matinee performance by the Jack-
son Five, while the evening con-
cert will feature Bill Withers and
Ramsey Lewis.

Sunday morning (Oct. 1) will
be devoted to gospel music which,
according to PUSH musical direc-
tor Gene Barge, will be receiving
strong promotional support from
the organization. The Rev. James
Cleveland will conduct a combined
choir of 300, while the Rev. Billy
Jones and the Rev. Milton Bruns
will also participate. Among black
pop artists joining in the gospel
service will be Roberta Flack and
Johnny Taylor, while the Soul
Stirrers and a number of “sur-
prise artists” are also expected to
perform.

T he exposition’s entertainment
will conclude Sunday night with
performances by Isaac Hayes, Nan-
cy Wilson, Luther Ingram and
Cannonball Adderley.

Orchestral support for the acts
will come from Quincy Jones, who
is organizing an orchestra featuring
a number of noted session men,
and from Barge, who will conduct
his own 22-piece group.

MGM Expanding Custom
Label Distribution Deals

LOS ANGELES — MGM ex-
pands its number of custom labels
when it shortly begins handling
product from the Barnaby label,
owned by Andy Williams and in-
itially distributed by CBS.

The company has been aggres-
sively broadening its musical capa-
bilities by signing artist/distribu-
tion deals over the past several
months.

Most recently it bought Kenny
Myers Amaret & label, set up dis-
tribution for the Osmond Brothers
label, Kolob, signed the First Edi-
tion and set up distribution for
their Jolly Rogers label, formed
MGM/South in concert with Bill
Lowery of Atlanta, and signed
Tony Bennett to MGM/Verve.
Bennett is supposed to have his

own production credits on his
MGM/Verve product.
In addition to these Ilabels,

MGM also operates the Lion label,
a recently formed subsidiary to in-
vestigate progressive rock.

MGM also distributes product
from Richie Haven's Stormy For-
est label.

All of MGM’s product is dis-
tributed domestically by UDC
through regional warehouses in Los
Angeles, Chicago, Cleveland, At-
lanta, Dallas and Union, N.J.

The parent MGM operation is
being guided by president Mike
Curb through a soulful middle of
the road 1mage, bulwarked by
Steve and Eydie (who have their
first hit single on MGM “We Can
Make It Together” with backing

Knight Sues

NEW YORK—Terry Knight, on
behalf of himself, as a share-
holder of GFR Enterprises, Ltd.
and in the right of GFR Enter-
prises, Ltd., and on behalf of all
other shareholders of the corpora-
tion, similarly situated, has filed a
$3,000,000 suit charging trademark
infringement and unfair competi-
tion against Levinson and Ross,
Creative Management Associates,
Inc., Robert Levinson, Al Ross,
Robert Salmaggi, Vincent Romeo,
Roy Silver, Andrew Cavaliere and
GFR Enterprises, Ltd.

The suit filed in the United
States District Court for the South-
ern District of New York, calls for:
enjoining the defendants from
promoting, advertising or using the
service marks and trade names
“Grand Funk” and “Grand Funk
Railroad™; the enjoining of the de-
fendants from representing that
Mark Farner, Donald Brewer and
Melvin Schacher have rights to
“Grand Funk” and “Grand Funk
Railroad” other than for the bene-
fit of GFR Enterprises; inducing
Farner, Brewer and Schacher to
breach any agreement that they
have with GFR Enterprises; the

support from the Osmonds), Sam-
my Davis Jr., the Mike Curb Con-
gregation and Lou Rawls. Donny
Osmond singularly and -the Os-
mond Brothers collectively provide
MGM with its key artistic success.

Robert Hall,
Grossman Dedl

NEW YORK—Jack Grossman
Enterprises of Woodbury, N.Y.,
in association with Joseph Berlin,
president of Robert Hall Clothes,
Inc., will operate record and tape
facilities in all Robert Hall Village
units.

Robert Hall Villages, a new divi-
sion of Robert Hall Clothes, is ex-
pected to open between 15 and 20
outlets in metropolitan areas across
the country by the end of next
year. The first Village opens in
mid-October in New Orleans.

Buy Gosh Theme

LOS ANGELES— Greene
Mountain will introduce its new
artist Bobby Gosh with a promo-
tional campaign based on the
theme “Buy Gosh.” Gosh’s first
single and LP will be released
shortly. He formerly released two
LP's on Polydor. The company’s
roster also includes Jessie Hill,
with several additional signings
forthcoming. Gosh’s debut LP is
slated to coincide with a planned
personal appearance tour.

for $3 Mil

granting to GFR Enterprises of
an accounting to determine dam-
ages for the wrongful activities of
defendants; and the turning over
of all moneys to the court clerk,
to be held in escrow, which has,
in the past, and will be received as
a result of any performances by
Farner, Brewer and Schacher, car-
ried out under “‘Grand Funk” and
“Grand Funk Railroad.”

Cap Sues ABKCO

LOS ANGELES—A temporary
restraining order has been issued
in the U.S. District Court, South-
ern District of New York, enjoin-
ing ABKCO Records, Inc. and all
persons dealing with them from
manufacturing and selling their
“Mark, Don & Terry” album.

Capitol Records, has, at the
same time, instituted suit against
ABKCO for a permanent injunc-
tion and $5 million in punitive and
compensatory damages. The in-
junction and suit were initiated be-
cause of the ABKCO’s “virtually
identical jacket to the Capitol
Grand Funk Railroad LP, “Mark,
Don & Mel.”
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LOS ANGELES — Just about
every analyst in entertainment/lei-
sure is quick to acknowledge that
the Handelman Company (NYSE)
is having some woes. Most, how-
ever, are considering the record-
tape distribution firm a “worth-
while buy given a good market en-
vironment.”

Even cautious traders admit the
stock is likely to return to a re-

anging your address.

r new address below.

spectable posture in the near term.

Then what happened to Handel-
man last July 17 when the stock
opened over 40 percent below its
previous close, following release of
poor fourth fiscal quarter earnings
of two cents a share compared with
29 cents?

(The nose-dive was a 42.2 per-
cent decline, dropping 94, to close
at 125 on July 17. The year’s
peak was 42))

Analysts figure that Handelman’s
dip was triggered by slower music
industry growth in the record and
prerecorded tape business—about
five percent—which brought about
higher prices and widespread un-
authorized tape duplicating.

One institutional buyer, who un-
loaded the company’s’ stock after
hearing Handelman’s disappointing

WALL ST. SAGES
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name

LOS ANGELES—For years
the sages of Wall Street have
been reciting a basic, overriding
- theme: Pickwick International

address

Inc., has a lot going for it.
In fact, Pickwick has posted
earnings gains for 77 consecu-

city

tive_ quarters. Seymour Leslie,
chalrm.an of Pickwick, expects
the string to continue.

state

Mail
Service, 2160 Patterson Street,
Cincinnati, Ohio 45214

A CERK At the company’s current
pace, although it is still early in
the quarter, it will post an
earnings record in the fiscal
second quarter ending Oct. 31.

If early predictions are achieved

to: Billboard, Subscriber

for the second quarter, it will
be the 78th straight period in
which net topped the year-
earlier period.

For the second quarter a
year ago, Pickwick posted net
income of $1.7 million, or 41
cents a share, on sales of $32.8 |
million.

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

Radio-TV

Programming

(another good reason for subscribing to the =1 newsweekly
of the international music-record-tape industryt)

Billboard e 2160 Patterson Street e Cincinnati, Ohio 45214

O
O

Oo0oaoag

Please fifl me in on your exclusive Radio-TV Programming coverage and .
‘authoritative coverage of all phases of the international music industry first '
thing every Monday. l
1 year $40 1 3 years $90 ] new [] renewat
payment enclosed (] bill me later .
above subscription rates for Continental U.S. & Canada .
Please check nature of business .
1. Retailers of Records, Tapes [J 6. Schools, Colleges, Libraries, .
Playback Equipment Audiophiles
2. Distributors, Operators, One- [] 8. Music Publisher, Songwriter, .
Stops, Rack Jobbers Unions .
3. Radio/TV Management & [] 9. Writers, Reviewers, Newspapers &
Broadcasters Magazines .
4. Mfrs./Producers of Records, l
Tapes, Equipment .
5. Talent-Artists, Performers, Other
Agents, Managers (please specify) .
Name .
Company Address =
City State & Zip !
Type of Business Title #6200 '

"------ [ [ [ [ [ ]

4

&
aesessssnsssesesssnes®

Handelman's Future
—Analysts Optimistic

fourth quarter, said, “A bum quar-
ter can be disastrous to a high-
multiple stock. This is a prime ex-
ample.”

He went on to admit that the
“institutional investors were ner-
vous (about Handelman.) There
was a slight sign of earnings weak-
ness, so we got nervous.”

At Handelman itself, the poor
fourth quarter may indicate its
loss of the Warner-Atlantic-Elek-
tra (Warner Communications) dis-
tribution contract, and some talk
indicates several mass merchandis-
ers are considering buying records
and tape direct from manufactur-
ers.

When Arnold Bernhard & Co.
Inc., New York, reviewed Handel-
man for the first time about nine
months ago, it found the “com-
pany’s growth record and the
stock’s performance both impres-
sive.”

It projected continued earnings
expansion to 1974-76, but said
“the stock seems to be overpriced
as a performance commitment for
the three-to-five-year pull.

(Handelman is a wholesale mer-
chandiser principally to chain
stores, where it derives around 84
percent of its sales and about 97
percent of pre-tax profits.)

See “Firm Company”

Many on Wall Street agree with
long-range predictions that label
Handelman “a firm company.”

Some state that “beginning with
the third quarter (this fiscal year)
comparisons (with last fiscal year)
should be more favorable, and for
the full fiscal year, Handelman
could come in with earnings of
around $1.45 a share, compared
with $1.22 last year.”

At one time, Handelman had
planned equity financing by selling
250,000 shares with the proceeds
designated for retiring short-term
debt and bolstering working capi-
tal. Plans then were to have share-
holders, primarily members of the
Handelman family, selling 665,000
common shares that were already
outstanding.

The equity financing and the
offering was withdrawn, and many
believed the postponement was due
to price weakness of Handelman
shares at the time. The proposed
stock sale had an indicated value
of about $36.3 million.

In the most immediate future,
the company announced that sales
for the first quarter ended July 31,
1972 were $24,100,000 compared
with $22,304,000 a year ago. Earn-
ings for the quarter were $903,000,
or 20 cents a share, compared with
$1,318,000, or 30 cents a share,
last year.

David Handelman, president,
said the earnings decline in the
quarter was due primarily to prof-
it margin pressures and changes in
the mix of products sold.

He felt confident, however, that
if the sales trend enjoyed in the
first quarter continues for the re-
mainder of the year, earnings for
the second quarter would be rea-
sonably close to the 39 cents a
share earned during the quarter
last year, and that earnings for the
last half could show increases over
the corresponding period last year.

HANDELMAN
SELLS STORES

LOS ANGELES—The Han-
delman Company, Detroit, has
signed a preliminary agreement
to sell its chain of 29 Canadian
drugstores for an undisclosed
amount of cash.

A group of Canadian invest-
ors headed by Arthur Thomas
of Toronto agreed to purchase
the drug chain.

David Handelman, president,
said the company felt its invest-
ment in the drugstore chain
could be put to more profitable
use in other areas of the com-
pany’s operations.

Market Quotations

As of closing, Thursday, September 21, 1972

NAME 1972 We_elx’s Yol. Week’'s Week's  Week's Net
High Low in 100's High Ltow Close Change
Admiral 27 8 454 165 135 15% + 134
ABC 812 25 855 734 69 7V — 2%
AAZ Corp. 15% 67 26 1134 1034 107% - 3%
Ampex 257 5Va 2152 618 5Va 5% - 3%
Automatic Radio 14V 5 74 57 5% 5% Unch.
Avco Corp. 20% 122 257 15Va 142 1454 -
Avnet 1554 8Va 501 12142 113 112 - %
Bell & Howell 73% 324 1329 62 5434 55% — 64
Capitol Ind. 217% 6V 8 7% 7% 7% -
CBS 63 30V 871 57% 55V 55% — 1V
Columbia Pictures 17% 658 238 104 % 10 Unch.
Craig Corp. 9 254 125 5% 434 4% - 2
Creative Management 17% 7% 55 10V2 10 1012 + B
Disney, Walt 201% 77 563 180 177 178V2 - 8
EmI 6 3 69 4V 4% 4V +
General Electric 70% 527 135 65V 644 65 Unch.
Gulf + Western 4434 19 329 34V 33 33% - Y%
Hammond Corp. 14 812 350 13% 1254 13% +
Handleman 47 1034 394 13% 12% 123 - 3
Harvey. Group 878 3% 61 5% 4% 5% + %
Instruments Systéms Corp, 12 3% 208 4V 3% 4 -
T 67% 457 3459 52V4 51% 5158 -
Lafayette Radio Electronics 402 3134 279 35% 34V, 34%3 - 1V
Matsushita Electric Ind. 285 164 612 24%3 23% 24 + Vs
Mattel Inc. 52V4 12 1500 142 12 1234 - 2
MCA 35% 17% 584 25 23 25 + 14
Memorex 79% 16 786 1878 16 18% + 28
MGM 2678 15V 142 2134 218 2134 +
Metromedia 39 17%4 80 343 3312 34V4 + 4
M 8534 74% 656 80 77Va 77Va - 1%
Morse Electro Products 4058 3212 634 372 322 35% = 2
Motorola 129% 512 376 118 113 115V - W
No. American Philips 9% 217% 103 36 35% 3534 Unch.
Pickwick International 512 32 79 46%8 4454 4654 + 2%
Playboy Enterprises 258 16V2 219 18% 175% 17% - %
RCA 45 26 2590 3478 327% 33% - %
Sony Corp. 48V  14V4 852 44% 43 4433 +
Superscope 325 9% 100 14 13 13 - 3
Tandy Corp. 49 3033 1119 3454 33% 34 - %
Telex 22% 6 629 75 7 72 + V2
Tenna Corp. 112 4V 158 67 6Va 6% - Vs
Transamerica 222 13% 634 17% 17Va 174 - W
Triangle 22%  14% 52 16 1354 155 - %
20th Century-Fox 17 7% 307 1054 10Va 1012 - Va
Viewlex 127% 5% 225 7Va 6V 6V2 Unch.
Warner Communications  60%4 257 592 39% 37% 38 — 12
Wurlitzer 20V 1018 34 17% 17V2 1758 — W
Zenith 547%  36% 289 447 423, 43% — 1V
As of closing, Thursday, September 21, 1972
Week’'s Week’'s Week's Week’s Week’s Week’s
OVER THE COUNTER* High tow Close OVER THE COUNTER* High Low Close
ABKCQ Ind. 6% 5 5 Magnetic Tape Eng. 3V4 2% 3
Bally mfg. Corp. 56 48 56 Mills  Music 1212 128 12%
Cartridge TV 27V 26% 27V, NMC 9V 8% 8%
Data Packaging 5% 5V2 5V Recoton 3% 3% 3
Gates Learjet 143, 13V 138 Schwartz 8ros. 6% 68 68
Goody, Sam 6% 6Va 6Va Telecor Inc. 222 20 20
Integrity Entertain. 3 3 3 Teletronics Int, 13 Ny 114
Koss Electronics 12V 1158 12 United Record & Tape 3 2% 3%

*Over-the-counter prices shown are “bid’ (as opposed to ‘‘asked’). Neither the bid nor the
asked prices of unlisted securities represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of

compilation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the New York Stock Exchange and all principal stock exchanges.

Off the Ticker

Minnesota Mining & Manufac-
turing (3M) said it is well on its
way to a strong third quarter be-
cause of a strong U.S. economy
and expanding markets overseas.
. . . Schaak Electronics, Minneapo-
lis, is planning to open two more
retail outlets by the end of this
year, bringing the number of stores
to 16, It recently filed with the
Securities and Exchange Commis-
sion an offering to sell 90,000
shares of common stock, some
80,000 by the company and 10,000
by a selling shareholder. Capital
will be used to retire short term
indebtedness, leasehold improve-
ments and inventory, new sales
centers, and start up expenses for
a new manufacturing division. . . .
Tenna Corp., Cleveland, estimates

earnings before an extraordinary
item for the fiscal year ended June
30 were about $609,000, or 20
cents a share, up from the year-

earlier restated income of $560,875,
or 18 cents a share. Sales for fiscal
1972 were estimated at about $33
million, up from $30.7 million a
year ago. The company expects a
break-even profit of about $8,500
for the fourth quarter, compared
with a loss of $203,507 for the
quarter a year ago. Sales for the
quarter rose to about $8 million
from $6.9 million. . . . Taft Broad-
casting Co. has sold its WBRC
AM and FM radio stations in Bir-
mingham, Ala. to Mooney Broad-
casting Corp., Knoxviii¢, Tenn., for
$2,050,000.

FOR SALE and/or LEASE

FORMER

FILLMOREEAST THEATRE

with 4-story office building .
105 Second Avenue, New York City

® Seats 2,654
® Central A/C

® New clectrical wiring
® Large legitimate stage

Ideal for live concerts, plays, ballet, rehegrsals, record-
ing sessions, TV productions, film showings, lectures,

industrial and trade shows.

LORD MANAGEMENT CORP.

100 Merrick Rood
Rockville Centre, N.Y. 11570

Att: Mr. Joseph Creenberg
(516} 536-3030
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The group that puts the
a-h-h-h in a capella.

S¢e them on tour with Cheech & (hong!

Sept. 26-27 Philadelphia, Pa. Oct. 17 ~ Cincinnati, Ohio
Sept. 30 - Indianapolis, Ind. Oct. 18 Toledo, Ohio
Oct.1 i "1, Louisville, Ky Oct. 19 e = ' j Flint, Mich.
~ Oct.2 " Milwaukee, Wis. Oct.21 - Portalas, N.M.
Oct. 3 _ ~ Madison, Wis. % 22 - - Tucson, Ariz.
 Oct.4 -1 Oshkosh, Wis. Oct.23 o Phoenix, Ariz.
Oct. 5 I R St. Paul, Minn. - Oct. 25 Albuquerque N.M.
~ Oct. 6 ) ~ Allendale, Pa. Oct. 26 ~ ElPaso, Tex.
Oct. 7 B An_n Arbor, Mich. Oct.28 e “West Chester, Pa.
~ QOct.8 = e Faston n, Pa. ~ Oct.29 77 - Plttsburgh Pa.
Oct. 9 R, ‘Boston, Mass. Oct. 31 ~ Happy Halloween

Their new album “Spread ’ﬂle Word”

is now available...



Talent

New Prize Stirs Problems
For Sopot Song Entrants

WARSAW — The Sopot Song
Festival, held this year Aug. 23 to
26, posed a few problems for
would-be competitors. The orga-
nizers introduced a new prize for
“social and artistic values” while
at the same time retaining the
original idea of the annual event
as a commercially valuable festival.

This has resulted in entrants be-
ing ignorant of the type of songs
to present at the contest.

Winners this year were “One

Unsurpassed in Quality
at Low Prices

A Division of James ). Kriegsmann
165 W. 46th St., N.Y. 10036
(212) PL 7-0233

Step To Love” by Andreej De-
browski (Poland) and ““1 Did Not
Know Him” by Lew Leszecznko
(Russia) which was first in the new
category. Second prize went to
Britain’s Louisa Jane White with
Les Reed’s “That’s Beautiful” while
in the “social value” category
“Where Dreams Die” by Eva
(France) was second.

On the second day, where the
judges marked on performances
rather than songs, the first three
places went to Hector Cabrera
(Venezuela), Louisa Jane White
and Eva Mazikova (Czecho-
slovakia).

Doris Troy appeared as guest
star in a final night gala concert.

Mendes In Rio
For Scholarship

NEW YORK—Sergio Mendes
will fly to Rio de Janiero Oct. 10
to assist in the final selection of a
recipient for his, full tuition, one
year scholarship at the Berkelee
College of Music in Boston.

Flavio Cavalcanto, a Brazilian
television personality, has been
using his weekly three-hour pro-
gram to showcase applicants for
the scholarship and over the pe-
riod of the past ten weeks his of-
fice has received nearly 18,000
letters of inquiry.

Mendes will meet with a com-
mittee of music academicians who
will make the final choice for the
scholarship. Applicants are being
based on musical ability and fi-
nancial need.

BMI'
35,000

PEOPLE
HAVE

MOVED

TO 40 WEST 57th STREET, N.Y,, N.Y. 10019

TELEPHONE (212) 586-2000
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Signings

The Delfonics have signed a
new, long-term, exclusive recording
contract with Bell Records. The
group records under the Philly
Groove tabel. . . . Blanch Carter,
a Philadelphia school teacher, has
signed a long-term recording con-
tract with GSF Records. Her first
release is the single “Halos Are for
Angels.” . . . Frankie 13 has signed
an exclusive recording agreement
with Johnston Records. The agree-
ment calls for one LP and an
unlimited number of singles
through 1975. . . Gryphon, a
seven-piece brass-rock group, has
been signed by TEC’s Talun Stereo
label. The group’s first single is
due in October. . . . Margie Joseph,
formerly with Stax/Volt, has signed
a contract with Atlantic Records.
. . . Tret Fure has signed with
MCA’s Uni label and a single re-
lease is planned within a month.
. The Country Gentleman,
recently named the blue grass
group of the year at the Blue
Grass Music Festival in North
Carolina, has signed with Van-
guard Records. They will record
their first LP at the label’s studios
in New York.

Gladstone and Steely Dan are the
charter clients of Joel Cohen’s new
Beverly Hills management office,
Kudo I1I. . . . Sherwin Linton has
signed to record for American
Heritage and will be produced by
Little Richie Johnson. . . . Chris-
topher Milk has signed an exclu-
sive recording contract with War-
ner/Reprise Records. The group’s
debut album is due for release in
October. . Roxy Music has
signed with Reprise Records. The
group will follow the release of
their first LP with an American
tour in November. Roger
Powell, jazz synthesist, has signed
with Atlantic Records.

Natl Shows
Productions

NEW YORK-—National Shows,
Inc., with nearly 70 productions
scheduled from September through
December, expects to gross well
over $5 million for the four-month
period.

Among the productions still
scheduled are T-Rex in Charles-
ton, W. Va. (24), Yes in Rich-
mond, Va. (27), Sonny & Cher in
West Palm Beach Oct. 1 and Lake
Charles, La. (2), Roberta Flack in
Greensboro, N.C. (8), Issac Hayes
in Williamsburg, Va. (14), Jethro
Tull in Charleston, W. Va. (18),
Cat Stevens in Knoxville, Tenn.
(23), The Carpenters in Charles-
ton, W. Va. Nov. 12 and Procol
Harem in Greensboro, N.C. Dec. 1.

Black Oak To
Tour Colleges

NEW YORK — Following a
break from touring to record their
fourth Atco album, Black Oak Ar-
kansas will tour cities and colleges
in the South and Midwest.

First scheduled appearance for
the band is Sept. 26 at the Civic
Auditorium in Fargo, N.D., fol-
lowed by performances at the Civic
Auditorium in Rapid City, S.D.
(27); the University of Wyoming
in Laramie (28); Pershing Audito-
rium, Lincoln, Neb. (29); Central
College, Pella, Iowa (30); the Uni-
versity of Iowa in Iowa City on
Oct. 1; Public Auditorium in
Cleveland (8); University of Ten-
nessee, Martin (11); Municipal Au-
ditorium, Tulsa (13); Illinois Wes-
leyan University, Bloomington, IlI.
(14); Georgia Southwestern Uni-
versity, Americus, Ga. (18); Gaines-
ville Junior College, Gainesville,
Ga. (19); Coliseum, Jackson, Tenn.
80;; and Elon College, Elon, N.C.

1).

From The

Music Capitals
of the World

DOMESTIC

NEW YORK

Scheduled at Max’s Kansas City
are Thulcandra Monday (25) and
Tuesday (26), the all girl rock band
Fanny Wednesday (27) and Thurs-
day (28), the Hamid Hamilton
group Wednesday (27) to Oct. 1
and John Fahey Friday (29) to Oct,
1. . . . Ten Years After returning
to the U.S. will appear at the Nas-
sau Coliseum Sept. 29 and the
Academy of Music Oct. 1. . .
Procol Harum will begin a U.S.
tour at Loew’s State Theater in
Syracuse Nov. 1. Other dates on
the tour include the Palace Thea-
ter, Albany (2), Klainhans Audi-
torium, Buffalo (4), Queens Col-
lege, Flushing, N.Y. (6), and the
Academy of Music, N.Y. (8).
Seton Hall University, Newark,
N.J. (12) and C.W. Post College,
Long Island (14). . . . Merry Clay-
ton will be appearing at the Apollo
Theater Wednesday (27) through
Oct. 3. . The Plaza Hotel'’s
Oyster Bar will feature live enter-
tainment Monday through Friday
evenings. Singer Robert Miano will
kick off the new policy and will
be appearing through Friday (29).
. . . Phorescent Leech & Eddie will
be performing at the University of
Buffalo Friday (29). . . . Scepter’s
Beverly Bremers will be appearing
on NBC’s “The Everything Show”
Sasturday (30). . . . Hutton’s res-
taurant will feature a new policy
of nightly entertainment starting
Monday (25). Pianist Al Foster,
having led the orchestra at the
Copacabana for the last three
years, is the first act booked under
the new policy. . . . Al Ham is
producing the Hillside Singers first
Christmas album for Metromedia
Records. . . . Gregory’s will begin
a series of Sunday afternoon jam
sessions Oct. 1. Pianist-composer
Ellis Larkins is featured at the
club nightly. . . . Kenneth Bichel,
playing the ARP synthesizer, has
joined Beaver Harris’ 360 degrees.
The group will be appearing on
ABC’s “Like It Is” Oct. 8.

JIM MELANSON

LOS ANGELES

David Cassidy meeting his Euro-
pean fans for first time. . . . Rich-
ard Kaye now producing as well as
managing Tim Rose. . . . Silver-
head, 10-week-old English group
at Whisky, lived up to its name.
Lead singer Michael Desbarres
wore clown make-up with painted
tears. . . . Chicago broadcasting a
Voice of America special to Rus-
sia. . . . Berkeley’s Class of 62 at
St. Mary’s High School included
Paul Kantner of the Airplane, Tom
& John Fogerty of Creedence and
Carlos Santana. Far-out jam if
they all attend the 10th anniver-
sary reunion. . . . Lodestone Rec-
ords getting hot sales with an
early Sly & the Family Stone mas-
ter, “I Ain’t Got No Body.”

Staple Singers to headline the
Forum in October. . . Martin
Mull, Capricorn’s comedy singer-
writer, joins Andy Warhol and
other heavy painters in “Eat Art”
show at Cincinnati. . . . The Per-
suasions carried live from the Ash
Grove by KMET. . . . Rick Spring-
field carries his “Speak to the
Sky” plug tour to Canada, Eng-
land, France and Germany. . . .
Monk Higgins turned down a foot-
ball coach deal at Arkansas State
A&M to continue as a UA
artist. . . . Tony Joe White pro-
duced Memphis recording sessions
for James Brolin of “Marcus
Welby” TVer.

Osmonds drew 29,832 to Ana-
heim Stadium and will be ABC-TV
cartoons on “Here Come the Os-
monds” Saturday mornings. They
do ‘their own speaking parts as
well as singing.

Humble Pie grossed $134,000 in
four California concerts . . . Don
Rickles and Lou Rawls opened the
Valley Music Theater. . . . Black

Sabbath has to make good three
cancelled dates due to Ossie Os-
borne throat soreness. . . . Cheech
& Chong sold out the Hawaii Con-
vention Center and into studio for
album three. . . . Grouch Marx at
Music Center postponed till Dec.
due to illness. . . . Shel Silverstein’s
theme song for the anti-VD TV
special is “Don’t Give A Dose to
the One You Love Mos'.”

Wooden Nickel recording artist
Wolfman Jack guests on NBC’s
“Night Gallery.” ’’ * Bobby Golds-
boro’s weekly syndicated TV series
starts in January. . . . Perry Bot-
kin Jr. scoring MGM’s “They Only
Kill Their Masters.”

Crazy Horse back to solo tour-
iNBuia « 4 o Melanie making world
tour to benefit UNICEF cards. . . .
Bette Midler the Halloween book-
ing at Troubadour. . . . Gladstone,
If at Whisky. . . . Elton John start-
ing U.S.-Canada tour.

Birtha to Europe. . . . Dan Cas-
sidy at Funky Quarters. . . .
Johnny Mathis to sing with Den-
ver Symphony. . . . Flash Cadillac
at Universal Studios rockfest. . . .
Steely Dan at Ice House. . . .
Johnny Tillotson at Knott's Berry
Farm. . . . Paramount TV build-
ing a series for Mama Cass. . . .
Four Tops to Europe and the
James Gang to Japan. . . . Den-
nis Coffey and the Detroit Guitar
Band setting off to Europe.

NAT FREEDLAND

CINCINNATI

Cincinnati Gardens houses a 10-
hour rock show billed as “Guarden
Party” Oct. 14, with the following
talent featured: Barnstorm, with
Joe Walsh; Curtis Mayfield, Edgar
Winter, Mark-Almond, Niles Lof-
gren & Grin, Pure Food & Drug
Act, and the Mahavishnu Orches-
tra, with John McLaughlin, the
Phlorescent Leech and Eddie. It’s
a Belkin layout . . . Van Cliburn
appears in concert with the Day-
ton Philharmonic Orchestra at the
University of Dayton (Ohio) Arena
Oct. 11.

Ode Records’ comics Cheech &
Chong pitch their laughs at Music
Hall here Oct. 17, and the next
night at the Toledo Sports Arena,
in their only Ohio show dates this
season . . . John Gary wound up
a week's stand at Beverly Hills,
Southgate, Ky., Saturday (23), to
be followed in by Brenda Lee,
Sept. 29-Oct. 7, Jack Jonmes, Oct.
27-Nov. 7, and Roger Miller, Nov.
24-Dec. 2. . ..

John Anderson, vocals; Bill Bru-
ford, drums; Steve Howe, guitar;
Chris Squire, bass guitar, and Rick
Wakeman, piano and organ, make
up the English group Yes, which
Belkin Productions had set for a
single shot at Cincinnati Gardens
Sept. 19. . . . Veteran free-lance
record promotioneer Pat Nelson, a
frequent visitor here, is currently
working a new single, “The Old
Saloon,” a novelty drinking ditty
scoring handsomely in area juke-
boxes. It's on MHarry Carlson’s
Fraternity label and was etched
recently at Rusty York’s Jewel
Studios here.

Local Columbia Records boss-
man Bob Ewald and his able as-
sistants, Julie Godsey, Chet Miller
and Jack Lameier, converged on
the Lookout House, Covington,
Ky.., Monday night (11) to greet
Peter Nero on his opening there
for a four-day stand. Ed Winter,
Lookout House's new general man-
ager, announces upcoming book-
ings as Morey Amsterdam, Sept.
18-23; Jimmie Rodgers, Sept. 25-
30; Kaye Ballard, Oct. 2-14; Mel
Forme, Oct. 16-21; Minsky’s “Bur-
lesque Follies,” Oct. 27-Dec. 31.
~ The new Pops Concert series, be-
ing presented at Taft Auditorium
by promoter W. James Bridges in
association with WWEZ Radio,
kicks off Oct. 13 with the Big

(Continued on page 14)
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“GOOD FOOT
TAKES A
GIANT STEP.
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JAMES BROWN'S GOOD FOOT s
has already been CERTIFIED RIAA GOLD.

Now it's moving up to the No. 1 spot cnall pop charts. ““Good Foot-Part 1" isn’t ever gonna wear out its soul.

JAMES BROWN'’S SOUL-STEPPIN’ SMASH GOOD VIBRATIONS

FROM

GOOD FOOT-PART 1 (rp 14139 m
USE THE POWER (IB)REGISTER AND VOTE DO vdaor

Polydor Records, Cassettes and B.Track Stereo Cartridges are distributed in the USA by Polydor Incorporated; in Canada by Polydor Canada Ltd.




Talent

Q TOP QUALITY
< 8X10

Y
- .
-
““," PRINTS
o
o
LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500--$20.75 1000--$31.75

COLOR PRINTS
1000--$200.00

CHICAGO—The annual juke-
box convention show proves if
nothing else that the nation’s oper-
ator executives do not allow per-
sonal taste in music to influence
what goes on boxes. Thus, there is
no paradox in the fact that Music
Operators of America (MOA) at
the Conrad Hilton, gave two
awards for Isaac Hayes’ “Shaft™
but is perfectly content to have an
evening of music without one soul

N act. These ladies and gentlemen
PI l l]RE:S are in love with Nashville and
’ 1867 E. FLORIDA ST. nostalgia, pay passing tribute to

SPRINGFIELD, MO. 65803 MOR.and want no rock 'n’ roll.
While

SEND FOR SAMPLES AND PRICES

PRICES EFFECTIVE UNTIL OCTOBER 1972

the programmers back

MOA Convention Looks at
Music With Objectivity

home wait for Monday morning
and another week of sliding Rod
Stewart’s “You Hear It Well” into
those jukeboxes, their bosses are
bringing back Gordon McRae for
encore after encore. McRae? Yes,
and even he must be a little
amazed at the adoration but at
the same time scoriing points, be-
cause he’s about to record again
for Decca and let it be known the
sessions would be in Nashville.
Nashville and MOA have clearly
found each other and it’'s almost
with supplication that Freddie Hart
takes the country award and does
(Continized on page 14)

Talent In Action

GORDON LIGHTFOOT
DAVID ELLIOTT

The William Pattersorn College,
Patterson, N. J.

The features were slightly lined
beneath the curling beard, and the
man’s waist was a bit thicker. But
his muscles, musically and literally,
were - still strong and supple. Gor-
don Lightfoot has continued to
build a strong body of work, and
his power as their foremost inter-
preter has not diminished.

A college audience responded
quickly and warmly to a presenta-

- Guest Star.

You. When you stay at Chicago’s Hotels Am-
bassador. And the part is perfect for you.

Here you enjoy the same celebrity treatment
as the stars who wouldn’t stay anywhere else.
From a staff that numbers five hundred — almost
one for every room.

Speaking of rooms, you can dine in the
fabled Pump Room. Or go back 200 years for a
drink in the Prince of Wales. Or simply relax in
your room. Which you'll find 1s much more than
four walls and a bed.

All for a price that's not a bit astronomical.

12

Especially for a hotel on Chicago’s Gold Coast.
We’re at 1300 N. State Parkway, Chicago, I11.
60610. Phone (312) 787-7200. Telex (312) 253-272.
Next trip to Chicago, do yourself a favor. Stay
where people don’t act like they're doing you one.

HOTELS

The Star Treatment

tion of Lightfoot's best works
which from his earliest works (“For
Lovin® Me,” “The Last Time I
Saw Her Face”) to his more recent
Reprise offerings (“Summer Side
of Life,” “Cotton Jenny,” “Don
Quixote”). Terry Clements and
Rick Haynes provided a rich
framework with acoustic lead gui-
tar and electric bass, respectively.

Just as warmly received was
David Elliott, beginning a home-
coming tour of the States after
eighteen months of writing, per-
forming and recording in England.
Elliott’s first Atlantic album of-
fered promising songs, delivered in
an arresting, agile voice and sup-
ported by crisp playing courtesy of
some excellent supporting musi-
cians,

While that album is undeniably
engaging, Elliott is perhaps more
persuasive onstage, for there his
work is pared down to its essen-
tials, supported only by his clean,
resonant guitar work, some excel-
lent harmonica and a sadly brief
sampling of expressive piano. El-
liott emerges as a low-keyed but
very accessible, straightforward
personality, regarding his audience
with a level gaze and a slight,
warm smile.

His writing ranges from good
to very good indeed, with “The In-
visible Man,” “Down to My Last
Dime,” “Dear Mary” and “Better
for That” each revealing different
elements to Elliott’s style he is
equally comfortable with the me-
lodic richness of pop music and the
lonely, modal cadences of country
and folk.

Presentation is simple, direct,
mercifully fresh if still unpolished,
and Elliott earned his encores.

SAM SUTHERLAND

THE J. GEILS BAND
FRAMPTON’'S CAMEL
SLADE

Academy of Music, New York

Geils and friends have already
proven that they can energize a
crowd, but this date offered two
new tickets to ride with the world
premiere of Frampton’s Camel and
the American debut of Slade, rude-
ly raunchy English ravers.

Sparing the anxious the cruelty
of suspense, be advised that Peter
Frampton has lost none of the
subtlety and fire that characterized
his lamentably overlooked con-
tribubutions to Humble Pie.
Frampton has honed that edge
further and he’s is now more than
matched by the powers of Mick
Gallagher’s keyboards, Rick Wells’
sturdy but agile bass lines and
Mike Kellie’'s precise, explosive
drumming.

Their set was lean on theatrics,
relying upon the spectacle of
Kellie’s whirring sticks and that
facial ectasy that crosses Framp-
ton’s smile as his lead lines soar
powerfully over the band. Rough
spots were to be expected, but
even Frampton's staunchest ad-
mirers may be unprepared for the
startling stability of so young a
band. Their set drew primarily
from Frampton’s A&M album,
“Winds of Change,” with. “It’s a
Plain Shame,” “All I Want to Be”
and “Jumpin’ Jack Flash” all
exemplary exercises in overdrive
transport, and easily as compelling
as their superb, recorded versions.
More important, the restraint that
distinguished Frampton’s earliest
work with the Pie and the Herd is
shared by the entire band, and, as
they expand their repertoire to ac-
commodate gentler, acoustic num-
bers, the final impact should be
tasty indeed.

Slade? The reports were true.
First-rate raunch, delivered- with
expedient power and requisite sim-
plicity, packaged irresistibly in a
durable, highly visible outer coat
of pure flesh. Noddy Holder and
Dave Hill walk off with top honors
in Raw Vocals and Subliminal lead

(Continued on page 14)
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A& MY¥ Larry Levine & friends

You’ll find those friends in the midst of the action whenever Larry supervises
a recording session. They’re Shure microphones — and vital components
that contribute to the superb studio facilities and remarkable flexibility at
A & M Records. As director of recording, Larry had some interesting things
to say about his own microphone preferences: “We’ve been using the Shure
SM57 and 545 dynamics, and SM33 ribbon microphones for some time now
— and give them a real workout in every session”! As for applications, Larry
adds: “That SM57 is a terrific all-purpose microphone and we use it a lot for
vocal pickup. We use the SM33 ribbon on drums and low-frequency instru-
ments, and the 545 on guitars, bass and piano for brightness and defini-
tion.” Point is, there’s a problem-solving Shure microphone for almost every
recording application. Write for our new Professional Products catalog.

222 Harey Ave, Ev 4
222 Hartey Ave., Evanston, llIl. 60204 A SHHFHURE
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e Continued from page 10

Band Cavalcade, featuring Bob
Crosby and the Bobcats, Freddie
Martin, Frankie Carle and vocal-
ist Margaret Whiting. Other book-
ings are radio-TV comedians Bob
and Ray, Jan. 20; Ferrante and
Teicher, March 17; Frank Sinatra
Jr., the Nelson Riddle Orchestra
and impressionist David Frye,
March 29, and the Guy Lombardo
Orchestra and show, April 13. . . .
Sonny and Cher and David Bren-
ner display their wares at the Uni-
versity of Dayton (Ohio) Arena
Oct. 6 in a Belkins Production
booking.

Fraternity Records bossman
Harry Carlson and wife Louise
spent several days in Davenport,
Ia., last week as guests of Dr. and
Mrs. Charlie Flynn (Margie Mein-
ert)) who were celebrating their
23d wedding anniversary. Miss

Carlin Album
Offers ‘Caution’

NEW YORK—Comedian George
Carlin’s new Little David album,
“Class Clown,” contains a warning
printed on the label concerning one
cut, “Seven Words You Can Never
Say on Television.” Little David is
1distributed by Atlantic as a custom
abel.

LITTLE ELMO
IS HERE!

<

@

Eventide, we greet you all
angelic hosts of the realm of
reality and light. Abraham,
Edentia Host and Universal
Grande Emissary, welcomes
you this new and beautiful
dawning of Urantia; Emil of
Light everpresentand all
surrounding, enhances musi-
cally.

Peace. Peace. Peace. Para-
dise. All men together again
and Love prevails!

1, Julian of Edentia, the
Mighty Messenger of the
Realms of Paradise, do hereby
initiate the Proclamation of
Light unto planet number
606, Constellation 70 in the
Universe of Nebadon. Love
lays its hand and seal upon this
document of confirmation and
we in fact present ourselves in
joyous adoration of your com-
pleted mission.

Initially we employ living
ectoplasms for your apprecia-
tion! The change is repleat
with love-building rays and
embryonic hosts of prosperity.
Babes of Love are healed, and
reborn! The <hungry are fed;
the starving are nurtured to
health. Love abounds. Light
has come to surround Urantia.

Amen and Good Eve.

Julian of Edentia,

Hosts of Celestial Gardens

of Light and Life Carriers
1/12/72
¢.09 P.M.

“Prociamation printed with permission
of Littie Eime Putficetions.
2.2.2.2.2.2.¢.2¢.¢$.¢.¢0¢ ¢ 94
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Meinert, long prominent in the
music and entertainment fields as
an organist, was the artist on Carl-
son’s “Crazy Calliope,” a big seller
on the Fraternity label a few sea-
sons back. Margie s currently
holding forth at the Plantation
Club in Davenport. . . . An ad in
Sunday’s (10) Cincinnati Enquirer
amusement section, heralding the
appearance of Monte Hall and the
“Let’s Make a Deal” entourage at
Music Hall here Sept. 28, has been
branded a phoney. The ad, carried
in at least eight other major cities,
caught the eye of postal inspectors.
An investigation followed and a
suspect nabbed at a drop box in
Chicago was charged with mail
fraud. Gannat Productions, pro-
ducers of the “Deal” show, said
they had no knowledge of the man
arrested or of his alleged racket.
Bo Donaldson and the Hey-
woods, vocal-instrumental group
managed by Bea Donaldson, are
back in town after winding up
their summer tour with the Os-
mond Brothers at Anaheim, Calif,,
Sept. 8. The group’s new single,
“Special Someone” b/w “I Wish I
Could,” on Family Productions,
has hit the charts in the three
trade weeklies. BILL SACHS

MOA Convention

eContinued from page 12

“Easy Lovin” twice, once for his
encore.

Inevitably, though, some soul
and rock influence is felt as Billy
“Crash” Craddock jumps through
“Whole Lot of Shakin’ Goin’ On”
and Boots Randolph opens his act
with a rousing “Light My Fire”
behind a driving Frank York or-
chestra.

But it’s still a show that grows
too long, somehow and could do
without magicians turning handker-
chiefs into pastel pigeon and the
athletic antics of the Sutton Danc-
ers. Still, MOA loved it.

If there was any serious flaw it
might have been the inadvertant
impression that all records cut in
Nashville involve just the few
(though excellent) backup musi-
cians that stayed throughout the
nearly hour and a half middle por-
tion of Craddock, Hart, Charlie
McCoy and Randolph. There’s a
lack of stage excitement as McCoy
backs into the shadows to “intro-
duce” talented steel guitarist Lloyd
Green, who'd been there all along.

But Nashville stars are apprecia-
tive of backup men and it was a
showcase for bassist Johnny John-
son, guitarist Jimmy Wilkerson,
drummer Jerry White, pianist John
Propst, trombonist Bruce Water-
man and vocalist and arranger
Hershel Williams.

And MOA is appreciative too,
not allowing young Tanya Tucker
to apologize for an opening num-
ber slip, loving every minute of
Jethro Burns (who plays classical
mandolin too) and vibrant-voiced
Cathy Carlson, who also bowed
to Nashville with a bluesy version
of “Help Me Make It Through the
Night.”

That assistance, quite literally,
became the mission of McRae. But
before femme emcee Jerri Cox
thanked one and all there had been
plenty of Boots’ bouncy and bal-
lad style sax and an awfully lot
of country music, all of it, though,
awfully good.

Diamond Tour

LOS ANGELES—Neil Diamond
is warming up for his one-man
show in New York by playing the
Grand Ole Opry House in Nash-
ville Sept. 27 and 28. Among the
cities on his farewell concert tour
are Dallas, St. Louis, San Fran-
cisco, Portland, Oxford, Ohio. He
does two preview shows at the New
York Winter Garden Oct. 3 and 4
before his formal presentation the
next night.

Talent
In
Action

Studio Track

eContinued from page 12

Rhythm Guitar, respectively, al-
though Hill also pulls weight as
resident extraterrestial sex symbol
via his metallic suit and crown of
stars.

They shall most certainly deci-
mate future audiences, just as they
spurred the kids at the Academy.
They record for Polydor.

SAM SUTHERLAND

ROD STEWART &
THE FACES
BALLINJACK
Hollywood Bowl

Rod Stewart Esq., the bouffant
banshee from Britain, gave Los
Angeles its most purely enjoyable
rock concert since the Stones
passed through this spring. A
showman-minstrel at the peak of
his powers, Stewart owned the
SRO house from the first time
he slid onstage in his bare-midriff
silver lame suit, threw the micro-
phone stand in the air and caught
it in time for the opening notes
of one or another of his more
recent smashes.

With their freaky little dances
and their heavily dramatized guz-
zling from an ornate onstage bar,
the Faces are as entertaining a
band of rockers as one could wish
for in this era of bland, layback
non-acts. Although the lavishly
weird Stewart is the focus of the
show, the Faces are a particularly
impressive lot of musicians, most
especially lead guitarist Ron Wood.
“Twisting the Night Away,” closer
tune for the concert as well as the
current Stewart solo album, could
be adopted for the official anthem
of contemporary good-time rock.

Ballinjack’s opening set actually
got better as it went along. The
group’s heavily rocking musician-
ship gradually overcame their poor
first impressions of pretension and
unoriginality, keynoted by mad-
dening imprecations to clap those
hands and get it together.

NAT FREEDLAND

BOBBY DARIN

SHIRLEY BASSEY
Hilton Hotel, Las Vegas

Bobby Darin will be the next
performer to join the select rank
of what is termed a Las Vegas
Superstar. His Hilton outing is
probably the best of his career. His
personality is colorful; his music
ranging from his hits “Mac the
Knife” when he takes off his tie
after coming on stage in a blue
pin stripe suit to discarding the
coat and playing the harmonica
on “Midnight Special.”

It’'s Bobby Darin as his fans
have loved him and it’s Bobby
Darin that strangers will soon
learn to love. He offers his 1966
Tim Harden written hit “If I Were
a Carpenter” and then the 1969
song Darin wrote for Hardin “A
Simple Song of Freedom.”

All of his selections are with a
hard, steady beat. He is backed
by three female voices known as
The Last Chapter, The Joe Guer-
cio Orchestra.

Opening the strong bill is singer
Shirley Bassey. Her voice is dra-
matic, on key and powerful. Al-
though both Bassey and Darin are
singers they work well together,
each having their own styles, which
happen to be poles apart. Never-
the-less they compliment each
other.

Miss Bassey comes on singing
“On A Clear Day.” Her “Light
My Fire” lit up the audience and
raised the room temperature about
fifty degrees. She is an atmosphere
singer depending heavily on exten-
sive, well planned arm gestures.
Unfortunately for a drinking cafe
crowd she at times is too theatrical.

LAURA DENI

By SAM SUTHERLAND

Just what New York needs:
another recording studio. But,
pausing for a moment, it has to
be conceded that the studio in
question, Good Vibrations, appears
to be doing quite nicely. Formerly
the RKO Sound Studios on Broad-
way, this new facility has been
open since February, and, in seven
months, has already established
itself as one of the city’s leading
rooms for Latin sessions.

Owner-engineers Bernie Fox and
Alan Manger hadn’t really planned
on such prominence. When they
took over the RKO facility, their
interest was in effective use of the
complex’s flexible, comprehensively
interfaced magnetic film record-
ing facilities. As engineers at RKO,
Fox and Manger had been involved
with 35mm magnetic film record-
ings of artists such as Richie
Havens. They continued to believe
that magnetic film offered far
more flexibility in mixing and over-
dubbing than conventional tape.

While they are still hoping to
pull in more work for their Magna-
tec record-playback film recording
system, Fox and Manger appear
to be doing most sessions on their
16-track Scully. Fox noted that the
tape system, using an Audio De-
signs console, was certainly flexi-
ble, but he continued to cite the
film medium as more versatile.

Still, he didn’t appear upset at
Good Vibrations’ involvement with
the strong artist rosters of Latin
labels like Fanis, Caytronics, Al-
legre and Spanish World. Nor was
he exactly upset at the success of
“QOur Latin Thing,” the Latin life-
style-and-music film mixed at the
studio. Fox noted that Good Vibra-
tions had been instrumental in
helping Latin artists update their
recording techniques, while, work-
ing with several labels, Good Vi-
brations helped promote stereo
product to a community that has
been limited to mono product for
some time.

Good Vibrations does not in-
tend to remain a Latin studio,
however. While those sessions will
be an important area for the facil-
ity, Fox notes that he, Manger and
Leon Gast, third owner and di-
rector of film-related activities, are
now setting their sights on a broad-
er range of clients and applications.
With both a live studio and an
overdub studio at their disposal,
and all rooms integrated via con-
trol surfaces, they feel they have
one of the city’s most sophisticated
rooms, particularly for film work.

Session Man: Just in case any-
one still thinks synthesizers are
primarily a source of aural hygiene
or an cheaper alternative to a real
string section, note the recent ac-
tivities of synthesizer specialist
Kenneth Bichel, a Juilliard gradu-
ate who has been actively spicing,
sweetening and otherwise trans-
forming conventional tracks with
his electronic musical skills.

Bichel was the only other ses-
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sion man on Neal Rosengarden’s
first Atlantic album. Rosengarden
himself is that rara avis, the multi-
instrumentalist, and he plays all
other tracks on the work.

Other Bichel sessions included
Geoff Haslum’s production of Ann
& Margaret and Vinnie Testa’s ses-
sions with MGM’s Frijid Pink,
both recorded at Media Sound; as
well as front-line duty as a mem-
ber of the First Moog Quartet, who
recently completed an album for
Audio Fidelity at the Record Plant.

All of which Bichel rounds out
by conducting a weekly seminar
on synthesizers aimed at familiariz-
ing musicians, engineers and pro-
ducers with the capabilities of the
synthesizer.

Meanwhile, at AdVantage Sound
Studios in New York, Rich Postrel
has noted recent sessions with new
blood and old friends alike. Todd
Rundgren has been back, working
on a single for Bearsville, with the
Runt presumably calling all the
shots at both sides of the control
room glass. James Brown has been
in, working on a double-album for
Polydor with engineer Bob Colum-
bo, while James Brown Produc-
tions have brought in vocalist Lynn
Collins, also engineered by Bob
Columbo.

David Dashev brought The Per-
suasions in, producing some tracks
there, while Family Productions’
group, Wenchin, has been in with
producer Steve Nathanson, with
Columbo again engineering.

* K X

At Ultra-Sonic Rcording Studios
in Hempstead, N.Y., regular ses-
sions continue to be complemented
by the studio’s involvement with
the live concert series sponsored
by Dr Pepper and aired over
WLIR-FM. Upcoming acts include
Harry Chapin, Dan Hicks & His
Hot Licks, Tim Buckley, the in-
credible String Band. Shawn Phil
credible String Band. Shawn Phil-
lips and Kenny Rankin.

COME TO STOCKBRIDGE

FOR LOW COST

STUDIO TIME

S 16 or 8 track:

290 \W$ r.
45

* top engineers

* first rate mu-
sicians

* albums, scores

413) 298-3621  * commercials,
NYC 765-3707 demos

SHAGGY DOG

Studio: Stockbridge, Mass.
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Why the © 'system has become
the world’s leading quadraphonic system.

For asystem to become number
one, there are a few prerequisites. It
must have the support of the major
record companies. It must have the
support of themajor equipment
manufacturers. It must have the
support of the consumers. And it
must be superior, technologically.

SQistheonly system that fulfills
these requirements. And, not coin-
cidentally, SQistheleading quadra-
phonic system.

SQ is the leader in software.

Columbia, of course, was the first,
with dozens of the world’s greatest
artists released on SQ discs,
Santana, Andy Williams, Barbra
Streisand, Bernstein and others
were part of that historic first re-
lease. And the new SQ product was,
in many cases, specially mixed and
created for SQquad. These remarks
by Audio magazine about Bern-
stein’s “Mass” were typical of the
reviews, ‘“The dramatic use of quad-
raphonicsinthe CBS SQ record is
simply superb.”

And Columbia was soon followed
by otherlabels. EMI. Capitol. Van-
guard. And others. With artists like
John Lennon, Joan Baez, Enoch
Light, Stan Kenton, and more. The
list grows daily. Today, morethan a
hundred pieces of product are avail-
ableon SQ.

SQ is the leader in hardware.

Inthe beginning, it was just Sony
and Columbia Masterwork. Today,
50 brands are now committed to
produce SQ playback equipment.
Including most of the names you’d
think of if you imagined an honor
roll of the industry. Part of the
credit for the incredible support the
SQ system hasreceived from the
manufacturers stems fromthe
availability of the SQ integrated cir-
cuit produced by Motorola, one of
the world’sleading semi-conductor
manufacturers. The new IC makes
the job of incorporating SQ into
equipment easy and rather inexpen-
sive. So the SQ family grows and
2Trows.

SQ is the leader in air play.
SQis getting the air play because
SQ is the compatible system. And

SQ is technologically superior.

SQ (and only SQ) can make these
claims: SQiscompletely compatible.
It sounds greatin four-channel. It

' sounds great when played in stereo.

And it sounds greatin mono. The SQ
record playsaslong, asloud, and
delivers just as much treble as
stereo LP’s. The SQrecord hasthe
same signal-to-noise ratio as stereo,
doesn’t require a new stylus or car-
tridge, and can be broadcast quad-
raphonically asis. Inaddition, the
SQrecord can’t lose directionality
through wear. And record compa-
nies will appreciate the fact that it
doesn’t require slow-speed cutting.

SQ, the system of the future.
What you’ve justread hasbeen a
report on the present state of quad-

| raphonic art. But there are enough

facts tomakeit possible to predict

because the product available on SQ | the future, as well.

isin the superstar category. Radio
stations worldwide are program-
ming SQ because it’s as easy to

' broadcast in four-channel as it is

1n stereo.

SQ is the leading system
with the consumers.

By theend of the year, over halfa
million units capable of decoding SQ
will bein circulation. The product
list will have grown astronomically.
And hi-fi buffs as well asmusic
lovers will have converted to SQ
quadraphonic systems, becauseit’s
so easy forthemtodoit.

The SQ Family Audio Manufacturers

.Apoustic Research Connaught Harman-Kardon Lafayette Radio Nippon-Columbia
Aiwa Eico v Hitachi Lasky’s Onkyo
Arvin Electro-Voice Instruteck Marantz Olson Electronics
Audio-Sonic Emerson Kenwood Masterwork Pacific Electronics
Benjamin/Concord Fisher KLH Major Packard-Bell
Cambridge Audio General Electric Lloyd's Metrotec/BSR  Pilot

Morse Electro  Pioneer

i

|
i

Today, SQistheleading quadra-
phonic system. Tomorrow, it will
continue to be theleader, with more
hardware, more software, and more
airplaythanever.

ThereasonsthatmadeSQa
leader today apply equally well to
the future.

Radio Shack Sherwood Tele-Tone
Roland Sonic Telex
Rotel Sony Toshiba
Sanyo Soundesign V-M

Scott Standard Radio Waller

Servo-Sound Superscope Waters Conley

*Trademark of CBS Ine.



Campus News

What's Happening

By SAM SUTHERLAND

Capitol Records has reactivated its campus promotions, but this
time around, Ken Sasano, one of the label’s original campus repre-
sentatives, will be handling the direction of the department.

Sasano is seeking candidates for a new Capitol campus representa-
tive format. With one rep already working out of Denver, Sasano is
now looking to fill slots in Illinois, Ohio, Michigan, Massachusetts,
New York and Florida.

It should be noted that Sasano has received support and encour-
agement from other labels, notably from UA’s Marty Cerf.

Students interested in campus representation can reach Sasano
at Capitol’s Hollywood offices. His number is (213) 462-6252.

* K K

Bill Davids, formerr~entertainment editor for the Brooklyn
College Kingsman, has formed a new campus entertainment publica-
tion, Talkabout. The book has been designed as an entertainment
insert for N.Y. area campus papers, and is scheduled to be carried
on a monthly basis.

Talkabout’s 12-page format is expected to include interviews,
reviews and special features relevant to all the arts, with music and
records slated to comprise about 25 percent of the copy. With a
circulation base of 50,000, Davids hopes to eventually reach a local
campus audience of 100,000.

Davids will be releasing the prototype edition later this week,
and campus and publicity folk at the record companies should be
seeing it on their desks. While a final address has not been set, Davids
hopes to establish both reviewers’ service and advertising.

* Kk K

PICKS AND PLAYS: Canada—University of Toronto Radio,
Toronto, Richard Morochove reporting: “Season of Plenty,” Ray
Materick, Kanata; “Good Time Charlie’s Got the Blues,” Danny
O’Keefe, Signpost; “Sea Side Shuffle,” Terry Dactyl and the Dino-

saurs, UK Records. . . . University of Manitoba Radio, Winnipeg,
Willem A. Boom reporting: “God Loves You,” Billy Preston, A&M;
“You’re All I Need,” The Baron Knights, Penny Farthing; “Ursa
Major,” (LP) Ursa Major, RCA/Nimbus.

* K* %

MIDWEST—Missouri—KCLC-FM, The Lindenwood Colleges,
St. Charles, Chuck Lackner reporting: “Raw Velvet,” (LP), Bobby
Whitlock, ABC/Dunhill; “Autumn ’67, Spring ’68,” (LP), The Nice,
Charisma (Import); “Of Rivers and Religion,” (LP), John Fahey,
Warner Bros. . . . KRC, Rockhurst College, Kansas City, Pete Modica
reporting: “On and Off” Anacostia, Columbia; “California Man,” The
Move, United Artists; “Dialogue (Part 1),” (LP cut, Chicago V),
Chicago, Columbia. . . . Michigan—WKMX, Schoolcraft College,
Livonia, Dennis Jackson reporting: “Maybelline,” (LP cut, Foghat),
Foghat, Bearsville; “California Man,” The Move, United Artists;
“Mar y Sol Festival,” (LP), Various Artists, Atco. . . . WMUK-FM.
Western Michigan University, Kalamazoo: “Live at Soledad Prison,”
(LP), John Lee Hooker, ABC; “El Pampero,” (LP), Gato Barbieri,

Flying Dutchman; “Styx,” (LP), Styx, Wooden Nickel. . . . WCCH,
Catholic Central High School, Detroit, Richard Wyant reporting:
“Thanks for the Lesson,” Sheilah Rae, Wheel. . . . Illinois—WRSE-

FM, Elmhurst College, Elmhurst, Chris Kurth reporting: “Thunder
and Lightning,” Chi Coltrane, Columbia; “Midnight Rider,” Joe
Cocker, A&M; “Listen to the Music,” Doobie Brothers, Warner Bros.

* k *

EAST—Pennsylvania— WLVR-FM, Lehigh U., Bethlehem, Bruce
Toole reporting: “Radio Dinner,” (LP), National Lampoon, Banana/
Blue Thumb; “Rock of Ages,” (LP), The Band, Capitol; “All Good
Men,” (LP), Beaver & Krause, Warner Bros. . . . WRCT, Carnegie-
Mellon U., Pittsburgh, Brad Simon reporting: “Ambush,” (LP), Marc
Benno, A&M; “My Time,” (LP), Boz Scaggs, Columbia; “All Direc-
tions,” (LP), Temptations, Gordy. . . . WVBU, WVBU-FM, Bucknell
U., Lewisburg, Jim Morrell reporting: “The Guitar Man,” Bread,
Elektra; “Can’t. Find My Way Home,” Ellen Mcllwaine, Polydor;
“Let It Rain,” Eric Clapton, Atco. . . . WMUH-FM, Muhlenberg
College, Allentown, Dave Fricke reporting: “Everybody’s in Show
Biz,” (LP), The Kinks, RCA; “Extrapolation,” (LP), John McLaugh-
lin, Polydor; “Black Kangaroo,” (LP) Peter Kaukonen, Grunt. . . .
WDCYV, Dickinson College, Carlisle, David James reporting:
“The Rise and Fall of Ziggy Stardust and the Spiders From Mars,”
(LP), David Bowie, RCA. . . . WPWT-FM, Philadelphia Wireless
Institute, Ed Cromwell reporting: “Goodtime Charlie’s Got the
Blues,” Danny O’Keefe, Signpost; “It’s the Same,” (LP cut, John
David Souther), Yohn David Souther, Asylum; “Spaceman,” Harry
Nilsson, RCA. . . .'WKDU, WKDU-FM, Drexel U., Philadelphia,
Jay Meyers reporting: “Thunder and Lightning,” Chi Coltrane,
Columbia; “Good Time Charlie’s Got the Blues,” Danny O’Keefe,
Signpost; “I'm Walkin’,” Johnny’s Dance Band, Jamie. . . . New
Jersey—WFDU-FM, Fairleigh-Dickinson U., Teaneck, Tony Loving
reporting: “Silver Machine,” Hawkwind, United Artists; “White
Witch,” (LP), White Witch, Capricorn; “Soft Machine 5,” (LP),
Soft Machine, Columbia. . . . New York—WGSU-FM, State U.
College at Geneseo, John A. Devlin reporting: “Three Friends,” (LP),

(Continued on page 65)
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lllinois U. Area Has Disk Power

CHAMPAIGN - URBANA, Il
—During recent years, the devel-
opment of a musical community
at the University of Illinois has
involved the collaboration of stu-
dent musicians, promoters, man-
agers and radio personnel. As that
community has grown, a number
of local artists have received sup-
port and encouragement from the
music industry, reflecting the po-
tential power of campus music in
building viable talent.

The last year has seen a number
of Champaign-Urbana musicians
signing with major record labels.
The Ship, a five-piece acoustic group
drawing its name from an extended
work written by two group mem-
bers, signed with Elektra Records
and produced their first album,
now being released; REO Speed-
wagon went to Epic Records, re-
cording and releasing their first
album of rock originals; Dan Fo-
gelberg joined Epic Records as an
artist; and the Mormos, another
group including area talent, has
continued working with CBS Rec-
ords in France. No less than five
other acts have received exposure
and attention as potential national
attractions, further underscoring
the strength of the town’s musical
community in building talent.

While that school has always
boasted a strong music school, re-

Radio Forum
At College

MT. PLEASANT, Mich.—Cen-
tral Michigan University will be
the site for a college radio forum
co-sponsored by the school’s sta-
tion, WCHP, and WCBM at the
University of Michigan in Ann Ar-
bor. Representatives from various
Midwest campuses will convene
over the weekend of Oct. 14-15 to
discuss problems facing college
stations both regionally and na-
tionally.

Also slated for active discussion
is the proposed creation of
MICRON, or the Michigan College
Radio Network, a project first or-
ganized by Chip Lusko of WCHP
and Stu Goldberg of WCBN. Lusko
and Goldberg are also directing

the Mt. Pleasant forum, and Sun-
day’s meetings will focus on the
viability and practical mobilization
of MICRON.

Other seminars will examine Mu-
sic & Distributors, Programming
Formats, Sales Management and
Promotion, News & Public Af-
fairs, and Engineering.

Lusko notes that these seminars
will differ from previous inter-
collegiate radio conferences by
maintaining a focus on students:
“I’s not going to be a table with
the pro’s up front and the Kkids in
back.” Members of the professional
music industry will attend, and
Lusko notes that those professional
broadcasters invited will be avail-
able for comment and discussion.
The emphasis will be on informal-
ity and Lusko hopes that the semi-
nars can remain open enough to
make the forum “one big rap
session.”

Prior to Oct. 6, the ‘complete
registration fee will be $5.00. The
same fee will be charged to stu-
dents and professionals, to defray
the costs of Saturday’s banquet.
Several noted recording acts have
also been approached to perform,
although arrangements have not
been finalized.

Additional information on the
forum may be obtained from
Lusko at WCHP, Central Michi-
gan Univ.,, Mt. Pleasant 48858;
or from Goldberg at WCBN, 530
F. A. B., Univ. of Michigan, Ann
Arbor 48104.

cent activity on the campus re-
flects both the rise of the school’s
indcpendent, student-operated FM
station and the extra-curricular mu-
sical involvement of both students
and local musicians. The campus
station, a local coffee house and
several area musicians have all
been intimately involved in the
emergence of this Midwestern
community as a source of musical
talent.

Radio Station

The story of Champaign-Ur-
bana’s musical flowering may be
traced back several years, begin-
ning with the involvement of the
school’s radio station, WPGU-FM,
with local musicians. WPGU-FM’s
Rich Warren recognized the poten-
tial power of the community and
began monitoring the progress of
local performers through
“Changes,” a folk music radio pro-
gram aired as a specialty over the
3,000 watt station. While the sta-
tion had already begun moving to-
ward mainstream progressive rock
programming, Warren’s show in-
cluded tapes by members of the
Campus Folksong Club, as well as
by performers unveiling their work
at the Red Herring, a Unitarian-
Universalist coffee house.

While the campus radio station
helped those musicians reach more
students, additional support came
through recordings of those artists
made at the Red Herring and re-
leased locally as albums. Five Red
Herring albums followed, with a
local demo studio, RoFran Studios,
becoming the site for the mixing
of those albums as well as subse-
quent demo tapes by many of the
musicians involved. One perform-
er, Peter Berkow, moved from one
end of the mike to the other, vir-
tually moving into RoFran to work
with studio operator Roger Fran-
cisco.

Berkow became involved with
several of the artists, notably The
Ship. While he is obviously pleased
with his work there, and his suc-
cess in helping those artists to

reach the attention of producers
like Gary Usher and Rick Jarrard.
Berkow emphasizes the strength of
the community as a key factor in
the development of those talents.
Like Warren, he feels that the
community has definitely nurtured
this musical growth, and, like War-
ren, he is skeptical only on the
problem of exploitation: while
there is enthusiasm in this com-
munity, musicians, producers and
radio folk alike are wary that high-
powered record company “hype”
might attempt to make that town
the next San Francisco or Boston.

Berkow feels that “there are just
as many good musicians in sev-
eral other large campus towns
(Ann Arbor, Mich. and Madison,
Wisc., at least). These towns have
similar scenes because they are
more than just university towns.
These ‘mega-university’ towns, with
30-40,000 students, are literally
new youth cultural centers, draw-
ing as many as 5,000 to 15,000
non-students to the campus just
because of the scenes going on.”
Berkow stresses both the musical
appetites of such communities and
the consequent collaboration of
musicians as key factors in the
equation which, for Champaign-
Urbana, has apparently yielded
excellent results. The Ship includes
several non-students, while yet an-
other local hopeful, Rocky Maffit,
now working with Rick Jarrard, is
a native of the town who never
attended the university.

Whether other Midwest univer-
sity towns will produce such a
large crop of acts, Champaign-
Urbana is still very active, with
most of those artists still basing
their operations in the town, and,
as artists such as The Guild, The
All-Star Frogs, Mike McDonald
and George Hardy receive greater
exposure, Champaign-Urbana may
well capture more national atten-
tion, both as a source of talent
and as an example of the vitality
a campus-based musical commu-
nity can achieve.

Film Flashes

Billboard’s film coverage has now moved to its own corner. In
coming weeks, campus film will be reflected both in this column’s
listings and in stories about film on campus. Flashes will be biweekly
initially; news coverage will be provided as needed.

* X %

Budget Films, located in Los Angeles, has released yet another
supplement, in addition to a newly-revised rental catalog. The master
list is plump indeed, but a few highlights may be taken from the
supplement.

Fritz Lang is represented by two of his earlier directional efforts,
“Destiny” and “Fatal Passions of Dr. Mabuse,” while Jean Cocteau
is also accounted for with “Blood of a Poct” (Le Sang D'Un Poete).”
Historical significance and goose bumps both underscore the value
of Dracula’s predecessors, F.W, Murnau’s “Nosferatu” and Cary
Dryer’s “Vampyr.”

More recent works available include “Bullitt,” “The Committee,”
Richard Lester’s “Petulia” and Hitchcock’s “The Thirty-Nine Steps,”
Rodan, Flash Gordon, Godzilla and various other familiar figures
are also well represented.

* Kk X

Fall also finds Swank Motion Pictures, Inc., of New York, Boston,
St. Louis, Houston and Los Angeles, with a new 16mm catalog fea-
turing prints of many recent theatrical releases: Arthur Penn’s “Little
Big Man”; “Airport”; “Willard”; “Pocket Money,” with Paul New-
man and Lee Marvin; Howard Hawks’ “Rio Lobo.” with John Wayne;
“The Andromeda Strain”; “One Day in the Life of Ivan Denisovich,”
with Tom Courtenay; Michael Cacoyannis’ “The Trojan Women,”
with Katherine Hepburn, Vanessa Redgrave, Genevieve Bujold and
Irene Pappas; Peter Gimbel’s “Blue Water, White Death™; and John
Cassevetes’ “Minnie and Moskowitz” are among the attractions.

* Kk %

On the educational side, the non-theatrical division of Time-Life
Films, 43 West 16 St., in New York, has released two new films
about Japan: “The Immaculate Emperor,” co-produced by Time-Life
and BBC-TV, chronicles the life of Hirohito; while the BBC-TV
production. “The 51st Volcano,” examines the problems facing con-
temporary Tokyo.

* * %

The Video Tape Network has acquired the 1936 film “Reefer
Madness” detailing the horrors of marihuana (with an “h”), the film
has been doing brisk business in Greenwich Village movie houses.

VTN will now distribute the film via its campus network of video
programming outlets.
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Radio-TV programming

DJs Waxing As Owens, Imus,
Others Carve Disk Careers

e Continued from page 1

originally intended as a promo-
tional device, according to Ron
Martin, who produced the LP with
Marilyn Mitchell. Martin, program
director of KGBS in Los Angeles,
said that originally the idea was
that an album like this “would help
promote the Bill Ballance show to
advertising agencies and time buy-
ers in the east . . . the people who

Jesus ‘Rock’
On KDTX-FM

DALLAS—KDTX-FM, a 100,-
000-watt station here, will begin
broadcasting four hours nightly of
Jesus Rock music. Host is Paul
Baker, recently music director of
KEYN, a Top 40 station in
Wichita, Kan. Baker said that
about a fourth of most rock al-
bums now being released ‘‘carry at
least one song of a gospel rock
nature, whether or not the artists
are religious.” He pointed to such
singles as “That’s the Way God
Planned It” by Billy Breston,
“Speak to the Sky,” by Rick
Springfield, and “Love Lifted Me”
by Ray Stevens making the na-
tional charts.

He said that parts of the show
will be syndicated for nationwide
broadcast in the near future, thus
record companies will get extra
exposure for any product they send
him for airplay.

Barnelt Signs
Anifa Kerr,
KAB( & Bratil

Russ Barnett, President of
Programming Aids and
Services, has announced
an exclusive agreement
with Anita Kerr for the
production of Radio ID
jingles. Miss Kerr has pro-
duced jingles for Mr. Bar-
nett’s former station,
KMPC, as well as WLS,
wI0D, KMBZ and many
others. Negotiations are
under way through Mr.
Barnett with the Bonne-
ville Program Service. The
talented Miss Kerr is also
scoring a major Motion
Picture and is the first
woman ever to do so.

PA & S has announced a
consulting association
with Radio TOMOIO and
TUP! in Rio De Janeiro,
and Mr. Barnett has just
completed a consulting
assignment for KABC.
Further negotiations are
under way for consulta-
tion services with a major
U.S. Radio Chain.

PA & S

IS LOCATED AT
3620 Barham Blivd.,
Suite 4103
Los Angeles 90068
(213) 874-5411
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couldn’t listen to his show and thus
might not know about him. Later,
we figured we might make some
money out of the album as well.”

The album, a George Gara-
bedian Production, was distributed
in the Los Angeles area by Record
Merchandising and Martin said
that, based on his royalty check,
the LP probably sold about 10,-
000 copies. A new album is being
put together now featuring Bal-
lance, but Martin may not be in-
volved in it.

Russ Spooner, air personality
on WMAK in Nashville, is now
featured on a new album called
“You've Just Been Spoonerized”
on Hot Dog Records. “Best of the
Steve Kirk Put-ons” is the title of
an album featuring Steve Kirk,
morning air personality at WING
in Dayton. Bill Nance, creator of
the Kirk LP, said that the album
represents “over a thousand put-
ons that Kirk recorded over a
period of three and a half years.”
The Kirk LP was sold in record
stores in the Dayton area and via
mail.

All of these albums more or less
represent the actual radio show of
the personalities and the sales suc-
cesses range anywhere from the
“stiff” level to almost the Gold
Disk category. In fact, if you count
the “W.C. Fields Original Sound-
tracks” album on Decca Records
narrated by Gary Owens, then you
have a million-dollar-plus album
to consider. But actually Owens
only narrated on this LP and it
did not represent even closely his
radio show on KMPC. Owens,
though, is the king of the air per-
sonalities who’ve made records. He
has been on at least 14 albums
and these include the “Laugh In”

albums released by Epic Records
and Reprise Records, each of
which sold more than 100,000
copies. The Fields LP was the
biggest seller has has been associ-
ated with, but a similar LP on the
Marx Brothers soundtracks also
sold well and a “Roger Ramjet”
kiddie LP that Owens narrated has
been selling for years.

Owens admitted that, in his case,
he wasn’t involved in the albums
for money but for “fun” and he
cut an album a few years back
called “Song Pestoons” with all
proceeds going to charity. This was
the first record appearance of Mrs.
Miller, later to score a hit album
with Capitol Records. One of the
major attributes of an album,
properly promoted and merchan-
dised by a good record company,
he felt was that it helps you build
an image in markets where you
wouldn’t ordinarily be known.
Most of his albums were released
prior to his “Laugh In” show work
which, of course, has made him
an internationally known per-
former. “And it’s an ego trip, espe-
cially to walk into a record store
in another town and find several
of your albums on the shelves.”

The DJ record is not new.
Owens could recall when Frank
McCormick, a Chicago air person-
ality, had a hit record with “Shift-
ing Whispering Sands.” And Jim
Lowe, WNEW, New York, per-
sonality had a big hit with “Green
Door.” In the country music field,
Jim Reeves, Bill Anderson, Buck
Owens and countless others got
their start as music performers
while working as air personalities
and some like Jack Reno, WUBE
in Cincinnati; Bill Mack, WBAP

(Continued on page 19)

THE STAFF of WDAI-FM, Chicago, greets Birtha, an all-female group,
at a Playboy Towers party given by ABC-Dunhill Records. From left,
back row: WDAI-FM's Bob Brown; producer Debbie Silverman, program
director Jim Davis; Birtha's Rosemarie; WDAI-FM’s Roger Turnbeaugh,
general manager; Birtha's Shelley, WDAI-FM secretary Nancy Hurst;
Birtha's Sherry. Back row, left to right, are ABC-Dunbhill promotion man-
ager Mike Conwisher; Birtha's Liver; and Pam Barton of WDAI-FM’'s

programming staff.

ARP Syndicating
Martindale Show

LOS ANGELES-—American Ra-
dio Programs will syndicate the
weekly three-hour specials of Wink
Martindale, a veteran rock and
MOR air personality now on
KMPC here, has been producing
and narrating ‘specials” on his
daily show. Often, he has the art-
ist being featured—Neil Diamond,
the Carpenters, the Supremes—in
the studio with him.

American Radio Programs will

‘How to Be a Winning Loser’

CHICAGO—Former music di-
rectors have an advantage over
other people when they move to
the promotion side of the record
business according to Long John
Silver, national promotion, singles,
for Mercury Records and a for-
mer music director and air person-
ality at WAYS in Charlotte, N.C.

“There may be some things a
former music director would not
know about merchandising and
such, but he would have a better
shot at the actual promotion level,”
Silver pointed out. “He would be
able to converse with an air per-
sonality on a radio level because
he’d have been there. When I
moved from radio to promotion,
it was easier for me to understand
the problems that a music director
has to go through.

“It's a common joke in the in-
dustry that every station has ‘X’
number of copouts on why it
won’t play a record. I don’t think
a lot of people in the industry try
to understand that. If a guy says
‘I'm not going to play that record
because it doesn’t fit the sound of
the station,” I remember that I
said the same thing, too, but I was
wrong sometimes. So I'm still going
to promote that record. By being
in radio for 12 years, I think I
understand their problems.”

Silver started in radio while a
student in 1959 and within two
years was at WNOE in New Or-
leans, which was one of the most
copied stations in the early 1960’s,
He joined WAYS in 1965, became
a local promotion man for Mer-
cury in 1971 and was named to

the label’s national staff in Janu-
ary of this year.

“I came to Mercury when John
Antoon, (then national promotion
director) called me to see if I
knew of anyone to fill the Mer-
cury opening for the southeast pro-
motion man,” he said. “I didn’t
know of anyone, so I kiddingly
said, ‘Sure, me.” And Antoon said,
‘Okay, let’s talk.’” So, I became
local man for Mercury.”

Silver disagrees somewhat with
stations that stick to playing a
set number of records each week.
“I've always had a theory that
you don’t play 20 records or 30
records; you play hitr records. If
there are only 24 hits, then you
play 24 hits; if there are 34 hits,
you play 34 hits. This business of

(Continued on page 20)

Donahue Continues Experiments

SAN FRANCISCO—When Met-
romedia again appointed Tom Don-
ahue the general manager of
KSAN-FM here this past May,
San Francisco progressive radio,
and free form radio in general, had
turned full cycle. For it was Don-
ahue and his staff who had first
put KSAN-FM on a winning path

KIAK Hits Air
In Country Format

FAIRBANKS, Alaska — KIAK,
owned by the same firm that oper-
ates country-formated KYAK in
Anchorage, is gonng on the air
here with a country music format.
Richard Lobdell Jr. is the new
station manager. The 5,000-watt
station will operate 5 a.m.-midnight
daily. The owning firm is Big
Country Radio. Lobdell had been
program director of KYAK, which
is a 50,000-watt operation.

By PAUL JAULUS

in May of 1968 with a progressive
format following their now-famous
exit from KMPX-FM where “un-
derground” radio, as it was called
then, was born.

While with KMPX-FM, Dona-
hue and his staff brought a totally
new innovative dimension to radio
with the introduction of a format
that imposed few, if any, restric-
tions on the music programming
or on the air staff as long as they
did not violate any Federal Com-
munications Comm. rules against
obscene language. This “new” pro-
gramming format was called by
many names — progressive, free
form and underground radio—but
by any tag it proved instantly suc-
cessful and Tom Donahue was
and, still is, the “Big Daddy” of
it all.

Caught up in the now legendary
KMPX-FM strike, Donahue and
his followers found themselves as
a ship without a port. Moving over

to Metromedia’s San Francisco
outlet KSAN-FM, which was then
KSPR-FM a classical music sta-
tion, Dcnahue convinced his new
bosses on the commercial potential
of progressive radio and KSAN-
FM was born. And, as they say,
the rest is history as KSAN-FM
has gone on to become one of the
most successful radio stations in
any market today. Sometimes with
Donahue in direct charge, as now,
and other times when only con-
sulting presence was felt because
his many outside bu