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O’Connell Views Qtly.
Inventory As Benefit

By EARL PAIGE

CHICAGO — Phonogram, Inc.
here, the new name for Mercury
Records Productions, has achieved
a marketing breakthrough wherein
home office administrative per-
sonnel can physically count dis-
tributor inventories each guarter.
a move that could bolster the role
of independent distribution, accord-
ing to Dave O'Connell, treasurer
and vice president.

Essentially, he said, the move
takes the guesswork out of cash
collections, estimating potential re-
turns and other contingencies of
labels not knowing how product
flows through distribution.

He said the system will have
greater potential once the industry
adopts Billboard’s MIC universal
numbering system initiated by the
International Music Industry Con-
ference,

"_MEHMAH SINGS MERMAN." A new LP—the first ever—that
highlights the legendary theater/film career of the inimitable
Ethel Merman. Included are songs like **| Got Rhythm,"” “Alex-
ander's Ragtime Band,” "It's D'Lovely,” “Therae's No Business
Like Show Business,” and “Everything's Coming Up Roses.”
This new London Records Phase 4 stereo LP was recorded
this summer in the Phase 4 Stereo studio in London, England.
Miss Merman is backed by the London Festival Orchestra and
Chorus conducted by Stanley Black. Incredible sound to match

Phonogram’s move also ties in
vitally with its already proven sys-
tem of computerized overnight
pressing plant shipment monitoring.
For some time, Phonogram,
through linkage with svstems in
use by its former parent, North
American Philips, has had morning
readouts of product movement to
distributors.
~ The move in quarterly monitor-
ing of distributor inventories was
tried three times in 1972 on a
shakedown basis, O'Connell indi-
cated. Its feasibility is aided by
Phonogram’s geographic location
here, an advantage often cited by
Irwin Steinberg, Phonogram presi-
dent. Jet air travel is also a factor.

O'Connell said that basically six
administrative people plus fill-in
help from regional staffers can

(Continued on page 6)
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Holzman Throws WEA's
Weight Behind Discrete

LOS ANGELES — The WEA
group of labels—Warner Bros.,
Elektra, and Atlantic Recerds—is
committing iiself to the discrete
guadrasonic system it has been
learned. Jac Holzman, president of
Elektra, is the head of a special
committee of engineers and execu-
tives from three labels which has
been researching guadrasonic and
last week told distributors and
executives at the label's second
annual sales convention in Phoenix
that a direction would be an-
nounced shortly. At one point,

the WEA group was on the verge
of going to the Sansui matrix sys-
ten and had called a press con-
ference to announce the fact, but
then called it suddenly off.

The main concern, according to
Holzman, was in providing poten-

that imcredible voice. “"MERMAN SINGS MERMAN"

sheer delight.

| Advertisement)

SAM NEELY 2, latest album from the young Texas singer song-
writer, has been described as having a “haunting beauty, both
musically and lyrically.” It's a superb follow-up to his chart-
bending LOVING YOU JUST CROSSED MY MIND. SAM NEELY 2
(Capitol SMAS 11143) contains the well reviewed single “'Rosa-
lie'"" (Capitol 3510), both produced by Rudy Durand.

| Advert zemeant

By CLAUDE HALL

tial guadrasonic record consumers
the very best system possible. Feel-
ing an enormous moral obligation
to the public, Holzman and his
team spent several months in re-
search. A valid reason, also, for
the research was to make sure that

M.C. Record
"12 Sessions

By BILL WILLIAMS

NASHVILLE — For the fifth
consecutive year the number of
recording sessions here jumped as-
tronomically, with an increase of
some 2,000 over the 1971 total.

In all, there were 15,031 sessions
held in the 53 recording studios
here.

Once more the annual Billboard
survey involved the cooperation of
the record companies, the studios,
and AFM local 257,

The 1971 figures showed a total
of 13,141 sessions, up from 8,452
in 1970. The sessions in 1969
totaled 7.454 and in 1968, 5,500.

{(Cantinued on page 55)

RCA Ups Sub-
Distr., Dealer $

NEW YORK—RCA, at press
time, confirmed a mounting rumor
that changes in the subdistributor
price structure were imminent. The
RCA announcement merely con-
firmed the changes, to be made
effective Monday (15) and stated
that pricing was applicable “to
those who qualify in those areas
where the company has its own
distribution.” RCA branches are
either called Music II or Music
Wesl.

The RCA announcement also
stated that the company “found
It necessary to effect a shight in-
crease in dealer prices for 1ts pop
record albums and tapes.”

Suobdistributors, contacted by
Billboard, indicated that RCA

(Continued on page §)

his group of labels also had the
best system possible. It is known
that he was under considerable
pressure from all of the wvarious
systems, both discrete and matrix,
to take the WEA group to quadra-
sonic.

Holzman was still refusing to
confirm at press time that WEA
would po discrete. Much earlier,
he had smid that because of the
weight of the pop hits created and
marketed by the WEA group, any
system the group chose might have
strong effect in the marketplace
toward swinging the industry to

(Cantintied on page 66)

Electronics to

‘Catch A Thief’

By ROBERT SOBEL

NEW YORK —Two old and
seemingly unrelenting foes of the
retail industry—theft and pilferage
—received some severe blows at
the National Retail Merchants As-
sociation convention, held Jan. 7-
10 at the New York Hilton Hotel.
Heading the attack were a new
closed-circuit television and com-
puter, special electronic tags. a
plastic wafer which sets off an
electronic detector, and Associa-
tion film and pamphlets explain-
ing the evils of shoplifting.

Two firms leading the elec-

(Continued on page 66)

Court Decision
On Drug Lyrics

By MILDRED HALL

WASHINGTON—A three-judge
panel of the U.S Court of Ap-
peals has upheld the Federal Com-
munications Commission's highly
controversial 1971 drug lyrics pol-
icy requiring licensees to avoid
airing lyrics that “promote or
glnri?y" the use of illegal drugs.
In the opinion, the court rejects
all arguments of appellant Yale

{Cantinued on page 66)

First, the Single (WB 7659)

From the Sound Track of Deliverance comes

i Advertisement |

And Now, the Album (BS 2683)

on Warner Bros. Records, Where It Wails.
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General News

Néw Gordy Parent Firm;
Abner Tops Record Diy.

LOS ANGELES—Berry Gordy,
who started Motown 13 years ago
while working in an auto assembly
plant, became president and chair-
man of the board of the new um-
brella firm, Motown Industries,
last week and E. G. Abner II,
who began as a presser at the now
defunct Armour Plastics, Chicago,
in 1949, replaced him as Motown
Records' president.

The move frees Gordy to con-
centrate on the other facets within
the Motown empire including mu-
sic publishing; motion pictures and
TV and Multimedia Mgt., where
Gordy retains the division presi-
dency. Gordy's revamping is un-
doubtedly due to the exceptional
box office success enjoyed by his
first film, “Lady Sings The Blues."

Abner, DePaul University grad-
uate and former president of the
now defunct Veelay label through
an era of hits by the Beatles, the
4 Seasons, Jerry Butler, the Impres-
sions and others, has been with
Gordy since 1964, functioning pri-

Col, Epic fo
Hold Regional
Sales Meets

NEW YORK — Columbia and
Epic Records have scheduled
regional sales meetings in New
York at the Americana Hotel
Monday (15) and Tuesday (16);
Geneva, Wis., the Playboy Club
Wednesday (17) and Thursday (18):
Dallas, the Fairmont Hotel Jan.
22-23; and Los Angeles, the Queen
Mary Jan. 25-26,

The meetings will feature a slide
presentation on Stax Records, a
showcasing of new product and
talks on Columbia's SQ-quad pro-
gram.

Along with the presentations, ad-
dresses by key New York person-
nel, Bruce Lundvall, vice president,
marketing, Ron Alexenburg, vice
president, custom label sales, Jack
Qrmgﬂ._ vice president, sales and
distribution, will be featured.
Newly signed artists will also in-
troduce themselves to the sales and
promotion teams in each city with
live performances.

Each meeting will be chaired by
the area regional director Paul
Smith, East, Don Van Gorp, Mid-
west, Del Costello, West, and Ar-
mand Ziegler. South,

Beegee Into
MOR, Gospel

LOS ANGELES—Beegee Rec-
ords has reorganized with owner
Byron Spears buying out all other
stockholders in order to change
the label's specialties to MOR and
gospel music.

Joining the Beegee staff are
Lionel Abraham, national sales di-
rector; Patrick Boyle, international
director; Jim Bryan, promotion-
publicity chief. First new Beegee
release is Shelton Kilby's “Yield
MNot,” a pospel jazz album.

NEW JACKET
FOR SQ LINE

NEW Y OREK-—Columbia
Records has created a new inner
sleeve jacket for its SOQ line
Beginning with January releases,
all the label's quadrasonic disks
will be packaged in a sleeve
containing photos and descrip-
tions of avallable SQ audio
equipment from a variety of
hardware brands. Also included
will be a “Record Collector’s
Guide to Quadraphonic Sound.”

marily in artist management. He
moved almost full time to Motown
about eight months ago. His lead-
ership has been manifest in the
increasing chart positions which
the Gordy family of labels has
achieved.

Gordy, a completely self-made
executive, has bwlt what many
consider the strongest corporate
entity constructed by a single black
man. With his success as executive

roducer of the Diana Ross movie,
e has proven himself in four im-
portant entertainment avenues.

WB Peak Yr.:
Sales Up 50%

NEW YORK—A 50 percent in-
crease in sales for Warner Bros.
Records highlights reports by Mo
Ostin, Joe Smith and other key
Warner executives citing 1972 as
“the most successful year in the
history of Warner Bros. Records.”

Ed West, Warner vice president,
described the increase as reflecting
a rise in domestic record and tape
sales as well as a parallel increase
in international sales by Warner
companies 1n the UK., Australia,
G:nna_n:.f and Canada, joint ven-
tures n Japan and France, and
independent licensees in Holland,
Scandinavia, South Africa and New
Zealand,

Other key factors in Warner
Bros,, performance during the past
vear include an “unprecedented™
24 pold records awarded to the
company by the RIAA and the
completion of three custom label
distnibution agreements with Cap-
ricorn, Bearsville and Chrysalis
Records, thus expanding the total
artists' roster.

Also noted was a 30 percent in-
crease in unit sales of B-track and
cassette tapes, sparked by Warner
Bros. Records’ reacquisition of dis-
tribution rights on their tapes, pre-
viously held by the Ampex Corp.

ABC / Dunhill
Atlanfa Bow

LOS ANGELES—ABC/Dunhill
has opened an Atlanta sales
branch which will cover the im-
mediate Atlanta area and handle
all of the firm's labels.

According to national sales and
advertising director Dennis Lavin-
thal, Skip Byrd will be the branch
manager and two promotion men
will work out of the area. The two
are Scott Jackson and Jim Francis.

The facility is expected to be
operational shortly, with the open-
ing following the creation of an
Atlanta A&R office to concentrate
?ETER&E product at the end of

FAIRR Fete
In Las Vegas

NEW YORK — FAIRR, the
Foundation for the Advancement
of Inmate Rehabilitation and Rec-
reation, will hold an awards lunch-
eon for participating members at
the Las Vegas Hilton Mondav (15).
according to Sidney A. Seidenberg,
secretary-treasurer of the organiza-
tion.

The awards ceremony will honor
a variety of major labels and Bill-
board for their assistance in pro-
viding entertainment and avenues
of rehabilitation for prison inmates,
B.B. King (ABC/Dunhill) and at-
torney F. Lee Bailey are co-chair-
men of the organization,

Budget Chain
Blueprints 1st
3 Brifish Stores

By JOHN SIPPEL

HOUSTON — Cleve Howard,
president-founder of the two-and-
one-half-vear-old Budget Tape and
Records 72-store chain (Billboard,
Jan. 20), intends to open three
stores simultaneously in London
approximately April 1. This would
probably be the first time that an
American retailer has ever opened
in the UK.

Howard will be in London Feb.
4 through 20 warking with British
audio industry executives in setting
up the first of the projected British
chain. Howard said he intends to
operate only owned-and-operated
stores in the UK. Dependent upon
the success of the British trial will
be Budget Tape and Record retail
putlets in France, Germany, Italy
and Spain.

Howard emphasized that the
marketing tenets which have made
BT&R stores successful in the U.S.
will be adhered to: 1) youth traffic
location; 2) a very selective, in-
depth rock hit LP inventory; co-
ordinated marketing support, such
as point-of-purchase merchandising
and vouth-directed advertising; and
discount pricing and weekly extra-
discount specials. Howard will staff
all stores with British personnel.
Howard said he will study mar-
keting support methods, in that he
will not have commercial radwo, a
medium which he favors in the
U.5. He will try to open 600-
square-foot stores.

Bay Chain Disdains
Discount Price War

By PAUL JAULUS

SAN FRANCISCO—The Bay
Area is currently witnessing a re-
tail price war that has forced rec-
ord prices 1o a level that is prob-
ably as low as anyplace in the
nation. Much of the price cutiing
in this markel is being blamed on
manufacturers, who, in order to
move massive guantities of mer-
chandise, have been responsible
for initiating a price war at the
retail level.

The first reaction against the
price war was the announcement
by the Banana Records chain of
six Bay Area stores that they will
no longer attempt to be competi-
tive on discounted merchandise.
All Banana Records stores will now
set a firm price of $4.79 on all
$5.98 suggested retail records. This,
while most other Bay Area re-
tailers are now discounting $5.98
merchandise in some cases to a
figure of just over half of the
suggested retail. ]

Banana Records president Pat
Bell and vice president Frank
Blackwell believe that super-dis-
counting of merchandise 15 no
longer feasible for their type of
retail record operation. Instead,
Banana Records will strive for a
firm position in the marketplace
with a specialized advertising and
merchandising agfr_nanh SITEssing
the high quality of its services, the
attractiveness of the stores’ decor,
special customer order facilities
and the cordiality and helpfulness
of their clerks. Record price will no
longer be mentioned in advertising

copy. '

Industry ‘On Attack’ Vs
Piracy; CBS Sues in N.}.

NEW YORK—The recording in-
dustry has “finally wrested the
initiative and gone on the of-
fensive against those who pirate
and counterfeit records and tapcs,"
according to Stanley M. Gortikov,

resident of the RIAA. “We have
ar to go before piracy is effec-
tively curtailed,” continued Gorti-
kov, “but we know we are hinder-
ing many operations, jeopardizing
the pirates’ profitability, and in-
creasing their risk of criminal pros-
ecution.”

In Concert’ TV
Series Extended

NEW YORK-—The ABC televi-
sion late-night rock series, *In Con-
cert” has been extended for a fur-
ther 24 specials. The series will
run twice a month on the network.

Don  Kirshner, president of
Kirshner Entertainment Corp., has
been named creafive consultant
for the “In Concert” series, He
supervised the production of the
first four 90-minute specials. All
shows will be simulcast on ABC's
FM stations, in stereo.

Clark ‘In Concert’

LOS ANGELES—Dick Clark’s
first two “In Concert” Friday night
TV sepments (Billboard, Dec, 30)
will team three of six acts he has
set for the taping: Logpins and
Messina; B.B. King; the Hollies:
the Guess Who; Melame and Billy
Preston. Clark’s ABC-TV segments
air Feb. 16 and March 9.

Clark has worked out a local
promotion with three radio stations
in giving out tickets for the three
mghts’ taping Jan. 28-30 at the
Santa Monica Civic Auditorinm.
KHI-AM: KLOS-FM and KEZY-
AM will give away one-third each
of the 7.400 tickets available
through spot contests. Clark 15 ex-
ecutive producer, with Bill Lee as
line producer and Barry Glazer as
director.

Meanwhile, a class action suit
has been filed by CBS, Inc. charg-
ing eight companies and a number
of individuals with piracy of tape
recordings. The suit was filed in
the Chancery Division of Essex
County Superior Court, N.J.

Wamed as defendants in the suit
are Melody Recordings, Tnc,, and
Al Cecci, also known as Al Cohen;
American Copyright Research,
Inc., and Joseph Barone; U.S.
Tape, Inc., and George Tucker;
National Cimematape, Inc.; Amer-
ican Cartridge Recordings, 2 di-
vision of National Communications
Arts, Inc., and Alexander Magosci,
Ir.; Telecor Industries, and Charles
Gellert and Harold Davidow; Au-
diotape, Inc., and Elias Saka, also
known as Lou Saka; and Diamond
Sounds, Inc.

Elsewhere, police in Pasadena,
Calif. seized approximately 1,000
pirated B-track tapes, several hun-
dred master tapes, catalogs, labels,
sleeves and a shrink wrap ma-
chine. Arrested in the seizure, and
charged with obtaining property
under false pretenses, were Gary
Fdward Stokes, 29, and Sandra
Kay Jones, 23, both residents of
Pasadena.

Realizing that a turnaway from
mass merchandising methods could
result in the sale of a lot less
records, both Bell and Blackwell
still are firm in their conviction
that this approach will result in
higher profiis for the Banana Rec-
ords stores while, at the same time,
cuiting costs.

Besides rem o v in g themselves
from the competitive pricing war,
Banana Records management 18
also streamlining the operation by
a cuttimg of overhead through a
reduction of labor budgets and by
becoming highly cost conscious
throughout, Tn addition, further an-
ticipated store openings have been
postponed to late in the vear.

Blackwell noted that “We now
believe that Banana Records will
become a model service and
profit chain as a guide to the na-
tion's record retailers.”

RCA Produces
King Benefit

NEW YORK — RCA Records

*will produce the second annual

Martin Luther King Jr., Birthday
Benefit in Atlanta, on Monday,
Tan. 15, at the OMNI Convention
Center. Proceeds from the concert
and a rovalty from sales on a
projected recording of the event
will go to the Center For Social
Change, founded by the late Dr.
King.

Scheduled for the 44th birthday
of the slain civil rights leader,
talent for the benefit will include
Flip Wilson, and RCA artists Fim-
mf; Castor Bunch, Jose Feliciano,
The Friends of Distinction, Linda
Hopkins, The Main Ingredient,
Mother’s Finest and Wilson Pickett.

At a press conference announc-
ing the event, Mrs. Coretta King
praised RCA Records for ifs
“Meaningful participation in pro-
moting the work of Dr. King.”

Belwin-Mills,
Marks in Pact

NEW YORK—Edward B. Marks
Music Corp, has signed a long-term
agreement with Belwin-Mills Pub-
lishing Corp. whereby Marks will
utilize the warehouse, shipping,
billing and sales and promotion
facilities of Belwin-Mills.

Joseph Auslander, president of
Marks, said that with the agree-
ment Marks will "now concentrate
on expanding its printed catalog in
the U.5. and Latin-American mar-
kets, as well as a wider adaption
of paperbacks related to music and
point-of-purchase counter items.”

The agreement, signed by Aus-
lander and Martin Winkler, presi-
dent of Belwin-Mills, iz effective
Aprl 1, 1973,

Court Sets 20G’s in Fines
For Retailer and Distributor

NEW YORK-—Final judgments
have been passed against a retailer
and a distributor named in a copy-
right infringement suit. The judg-
ments, handed down by Chief
Judge M. Joseph Blumenfeld of
the U.S. District Court for the
[hstrict of Connecticut, awarded n
total of $8.250 to Jondora Music
Publishing, et al. in the action
against Tape Center, Ltd. and Ra-
mona A. Cortese and a total of
$12.250 against distributor Matty
Ballaro, named in the same aclion.

The action, filed by a number of
Harry Fox Agency publishers, was
based upon the increased penalties
provided by the enactment of the
Federal antipiracy bill in October,

1971. The court awarded the stat-
utory minimum of $250 for in-
fringement of each musical work,

Plaintiffs in the case were Jon-
dora, Ludlow Music, Inc., Elvis
Presley Music, Inc., Blue Seas Mu-
sic, Imc., Jac Music. Inc., Black-
wood Music, Inc.. Croma Music,
Inc., Big Seven Music, Corp., Es-
sex Musie, Inc., Damilia Music,
Inc., Pat Zach Music, Inc., and
Gideon Music, Inc.

More Late News
See Page 66
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General News

ABC/Dunhill Produces Logo Changes Gold Clef Awards Show
Lowery Publishing Rise

LOS ANGELES—In a recent
series of sales and promotion meet-
ings, ABC/Dunhill president Jay
Lasker reported an institution of a
two-fer series, cited the reactivation
of the Bluesway line, announced

Elektra’s 7
For Early ‘73

LOS ANGELE 5—Elektra's
seven albums in its January-Febru-
ary release debuted at its recent
sales convention, are being shipped
to accounts through the Warner,
Elektra, Atlantic Distribution or-
ganization. These LP's include:
Mickey Newbury's “"Heaven Help
the Child”; Judy Collins’ “True
Stories and Other Dreams"; “Best
of the WNew Seekers”; Curt
Boetcher’s “There's an Innocent
Face”; “Veronique Sanson™; “"Dana
Cooper,” and “Billy Mernit.”

These LP's were debuted in a
46-minute 16mm motion picture.

several signings and unveiled a new
logo for the firm.

The series of double two-fer al-
bums are set to retail for $5.98,
and the LP's will be pulled from
catalog material. The records,
seven of which make up the initial
release, will be on the ABC label.

ABC will also reactivate the
Bluesway catalog (Billboard, Jan.
13), with 15 releases and one sam-
pler, with five of the LP's in 4-
EI;:?EM]. The LP's will list for

Other releases will include
fifteen classical disks on the West-
minister Gold label, the label's
first country LP's and several soul-
oriented disks.

BORTEARE
R E € © R D B

Lasker also reported the signing
of Dusty Springfield to an ex-
clusive contract for the U.S. and
Canada, and said the first LP will
be out this month.

The new ABC/Dunhill logo de-
signed by art director Ruby Mazur
features a series of wooden blocks
which spell out the company name.
There are three logos, one each
for ABC and Dunhill and one
combined logo. Blocks are of as-
sorted colors.

Rock Concerts Score at L.A. Forum

LOS ANGELES—Concerts at
the 18,699-seat Forum arena here
drew audiences of 391,781 in 1972,
second only to the attendance for
the world champion Lakers basket-
ball team. And the Lakers 50 home
games pulled nearly twice as much
as the 26 music events held at the
Forum last vear.

The Jack Kent Cooke-owned
Forum is one of a handful of
profitable large-scale arenas in the
U.S. Eleven of its concerts were
sold out in 1972, including appear-
ances by Jethro Tull, the Rollin
Stones, Elton John, Leon Russell,
Jackson 5, Black Sabbath, Joe
Cocker, Grand Funk Railroad,
Smokey Robinson and the Mir-
acles, Led Zeppelin and the Moody
Blues.

Thus, rock and soul concerts out-
drew all Forum sports except NBA
basketball. However, arena man-
ager Jim Appell said that the total
of 1973 concerts at the Forum
will not rise above 1972's music
shows., “Our commitments to the
basketball and hockey seasons plus
the circus, ice shows and other
sports simply don't leave enough
open dates,” he explained.

Although arena floor seating al-
lows for a larger audience at con-
certs than at most sports events,
concerts are more expensive 1o

resent than sports. The municipal-

ity of Inglewood, where the Forum
is located, has ruled that some 100
police must be on hand at all pop
concerts, "“We have to pay each
policeman $15 an hour, according
to city ruling,” said Appell, "Our
police costs are about forty times
as much for a concert as for an
athletic event.”
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By NAT FREEDLAND

Concert scale at the Forum is
generally $3.50-$6.50, with an
occasional act setting a top of
$7.50. The five-year-old facility
has increased its total annual at-
tendance each year.

Mot only does the Forum pro-
mote some of its own concerts, last
year they promoted the Jackson 3
in San Francisco and the Tempta-

tions in San Francisco, San Diego
and Sacramento. Appell explained,
“A lot of times I'll be able to buy
a show for the Forum at a better
price by taking two or three addi-
tional dates which we'll promote
elsewhere. In 1973 we will promote
a half dozen shows. Mostly rock
shows. Maybe a couple of, soul
shows too. 1 think soul is becoming
very viable.”

Record, TV Surge

On Porter

NEW YORK—Chappell and Co.
are experiencing a boom in the
works of Cole Porter, with in-
creased record and television ex-
pOSure,

Columbia is releasing a special
Porter concept album, co-produced
by Tom Shepard, director of
Masterworks and original caster
a&r for the label and Robert Kim-
ball, author of the book, “Cole.”
It will feature Porter talking, sing-
ing and playing piano, several
original cast segments and Porter
singing material from an early
show that 1s available commercially
for the first time.

Two major clubs, Columbia
Record Club and Book of the
Month, are both offering the
“Cole" book and a three-record set
from Columbia Special Projects as
a joint offer.

Calif. London

Into Denver

NEW YORK—London Records
of California, one of London Rec-
ords' seven factory branches, 1s
now servicing the Denver market.

Herb Goldfarb, vice president of
sales and marketing for London,
has set up the headquarters at
Mile High City, where resident
sales and promotional personnel
will base operations covering all
of Colorado, Utah, Wyoming and
New Mexico, That territory in-
cludes major markets Denver, Salt
Lake City and Albuguerque.

The Denver operations will be
supervised by Bob Baker, who will
handle sales, and Joe Triscari, pro-
motion man. Denver now joins San
Francisco as the second satellite
wing of London Records of Cali-
fornia. All product is to be ware-
housed in the London Los Angeles
branch in suburban Gardena, Calif.

Illusion Formed

NEW YORK—Dennis J. Bou-
chard, president of Commercial
Ventures, has formed Illusion Rec-
ords, to be based in Bangor, Me.
The label's first single is “In Love
Apain,” by Cherry Opera, and is
set for release in the next few
weeks., Distribution is being han-
dled by Park Records, East Hart-
ford, Conn., firm.

Songs

On Jan, 17, NBC television will
screen a one-hour, all-music for-
mat, “Cole Porter in Paris" spe-
cia, featuring Perry Como,
Diahann Carroll, Connie Stevens,
Louis Jourdan, Twiggy and Charles
Aznavour.

Producer Norman Rosemont has
obtained television rights to three
Porter musicals, "Silk Stockings,”
“High Society,” and *Can Can.,”
all of which are slated for tele-
vised production.

Chappell's “Words and Music of
Cole Porter” is into its third print-
ing and is the largest work printed
by the company.

Playboy U.S.
Sales Meets

LOS ANGELES—Playboy Rec-
ords executive vice president Larry
Cohn leads a key staff team cross
country for four regional meetings
with the label’s 26 independent dis-
tributors Monday through Friday
(22-26). In the party will be mar-
keting director Tom Takayoshi,
merchandising director Rocco Ca-
tena, product director Joe Ruffino
and publicist Ed Ochs.

Meetings are set for Miami (22),
Great Gorge, N.J. (23), Chicago
{24) and Los Angeles {26). Key-

noted will be Playboy's four-album
January release, label's first mul-
tiple release since Cohn was
brought in to head it last summer.

Weiss’ OWM Inks
Shad and Stevens

LOS ANGELES—Bobby Weiss'
One World of Music has signed
to world-wide representation of
Bobby Shad’s 600-title Mainstream
Records and associated catalogs in
the jazz, blues and classical fields.
In addition, One World of Music
will represent overseas sub-publish-
ing for Ray Stevens's Ahab Music
for all countries where he is not
already contracted (Billboard, Jan.
13).

Weiss, who is also vice presi-
dent/general manager of Daybreak
Records, founded his new consulta-
tion agency to arrange interna-
tional licensing and merchandising
of records and publishing catalogs.
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ATLANTA—BIill Lowery writ-
ers, in the past 4 vears, have writ-
ten 30 songs which have either
gone to the top 20 in the Hot 100
charts, or to the top 10 mn the
Country, Soul or Easy Listening
charts.

This phenomenal record of hits
has been made apparent by Low-
ery's annual Gold Clef Awards,
instituted in 1969. At that time the
publisher was quoted as saying that
“if singers get awards, I think the

vs who write the best sellers
should be honored as well.”

In these four years, 42 such
HRLE W
writers and now, for the first time.
to a nonwriter.

With a staff consisting of such
writers as Joe South, Buddy Buie,
I.R. Cobb, Freddie Weller, Tom-
my Roe, Robert Nix and Ray
Whitley, Lowery has been able to
reach not only the top listings in
this country, but abroad as well.
There have been numerous interna-
tional awards.

Twenty-six of the songs have
?B?]de it into the top 20 of the Hot
The annual Golden Clef Awards

1
(13

JOE SOUTH, the most honored

songwriter, received two Ea.h:l |H

also have brought numerous un-
planned accolades for Lowery. In
1969, the Atlanta Variety Club
gave him the Showmanship Award.
BMI honored him in 1970 and
again this past vear, both for his
million-performance records and
for his excellence in three fields
of music, the first publisher so
honored.

Roe has been cited for 10 years
of service to the business, while
South was just cited on his 20th
anniversary of songwriting.

In the most recent awards show,
which noted Lowery's 20 vears in
the business, he was given a col-
lection of events, in scrapbook
form, denoting the entire history
of his publishing firm.

Ken Nelson of Capitol Records
was the recipient of a special
award, given personally by Low-
ery. It was Nelson who talked
Lowery into going into the pub-
lishing business after having found
success in other areas of the enter-
tainment field.

A special Silver Clef was given
to Mary Tallent, vice president of
the firm, as the employee who con-
tributed the most to the company's
SUCCEess.

Awards and a BMI| Citation of Achievement, stands with Bill Lowery,
left, who presented the Gold Clefs to writers whose songs rank among
the top 10 of the country. Third from left is Capitol's Ken Nelson,
who received the first clef ever given to anyone other than a writer.
At right is Capitol's vice president Wade Pepper. It was Nelson who
encouraged Lowery to go into the music publishing business.

——_ b WO

._-.:'::' “ '. !_.
JOSEPH A. "COTTON" CARRI

E. center,

i

gén eral professional man-

ager of the Lowery Group, presents Lowery and his wife, Billye, with
a scrapbook depicting their 20 years in the industry. Looking on at
right are Mary Tallent and Mrs. Terri Lowery Hall. Big winners this
yvear were Buddy Buie, Jery Weaver, and Joe South.
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PUBLISHER BILL LOWERY is joined at his Golden Clef Awards in At-
lanta by Dennis Yost, MGM South, who entertained with the Classics
IV; MGM president Mike Curb, and Lowery Group writers Stephen
Hartley Dorff and Milton Brown.
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Introducing
Sruce Springsteen:

I'he most important

new voice of \sbury >ark,
New Jersey.

And perhaps the'70

as well.
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SBruce opringsteen’s debut album.,
On Columbia.
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General News

Executive Tumtable

DORN

SCHEFFER MARLOW

Len Sachs has announced his resignation as vice president
of GSF Records, where he was responsible for sales, distribution,
promotion, product evaluation and acquisition of product. Sachs,
who spent nine years with Atlantic Records as vice president of
marketing and merchandising, said he is considering new material
suitable for placement and releases. . . . Joel Dorn has been
named a vice president at Atlantic Records. Dorn has been a
producer for the label since 1967. . . . Stephen Scheffer has been
appointed executive vice president at Polydor, Inc. He will be
responsible for administrative, financial and legal operations for
the firm. Scheffer comes to Polydor from Network Cinema Corp.,
where he was vice president and treasurer. . . . Sussex Records
has expanded its promotion staff with the appointments of
Bobby Robinson and Michael Gleaton. Robinson will cover the
New York area, while Gleaton will work out of Los Angeles.

* * n

At RCA Records, Bruce Marlow has been appointed man-
ager, merchandising and product management and Richard
Birnbaum has been appointed manager, commercial operations
administration. Marlow will be responsible for coordinating all
merchandising functions for RCA’s commercial and custom
labels. Prior to the promotion, Marlow was manager, product
and market planning, Birnbaum formerly was manager, sales
administration. . . . Skip Byrd has been named as branch manager
for the ABC/Dunbhill branch facility in Atlanta. Jim Francis and
Scott Jackson will operate as promotion men out of the area. . . .
Patti Wright has joined Capitol Records’ publicity department,
as national press assistant. She will report to Lew Segal, national
publicity manager, and will be responsible for coordinating and
distributing press and public information. . . . Also at Capitol,
George Dobson has been named manager, inventory accounting.
He has been with the firm since 1967 and his most recent
position was supervisor, cost analysis. Dobson replaces James
Bowman, who has left the company. Also at Capitol, Dennis
Herbers has been appointed to contract administrator, royalty
and license. He was formerly payroll supervisor. Henry Michel
has taken over that position. . . . Berry Gordy, founder-president
of Motown, has announced that he will head the new Motown
Industries, parent firm for recording, music publishing, motion
pictures and television. Replacing him as president of Motown
Records is Ewart Gladstone Abner INI, who joined the organiza-
tion six years ago as chief of Multimedia Promotions, the man-
agement arm of the firm. Abner, who managed VeeJay Records
for 10 years, previously was executive vice president of the label.

(Continued on page 49)

O’Connell Views Quarterly

Stax Closes
Record Year

NEW YORK—The Stax Organi-
zation reported a landmark year of
achievement in 1972. “The en-
trance of our company into the
Gospel Truth, the Broadway stage,
comedy records and the develop-
ment of the new Ardent label has
put us heavier into the entertain-
ment field than ever before,” said
Fﬁl:ﬁl chairman of the board, Al

ell.

He also stressed the company's
current emergence into the motion
gicture field and the association of

tax Films with David L. Wolper
on the production of the film,
“Wattstax,"” which has been set as
the opening film attraction at the
Cannes Film Festival on May 10.
Out of the “Wattstax™ film, cen-
tering on the seven-hour concert
held last ﬁugust in the Los Angeles
Coliseum, will emerge at least four
record albums.

Bell also noted the Stax Organi-
zation is moving heavily into the
television musical wvanety Ffeld,
which it began with a new con-
cept of special Merv Griffin shows,
the first one taped last December
in Las Vegas and now In prepara-
tion for national syndication.

The economic growth of Stax
has enabled the label to get in-
volved in community relations, Bell
noted, In this area, Stax joined
with Isaac Hayes and other black
businessmen and personalities to
put together a major new housing
project for black people, initiating
the project at St. Croix, Virgin
Islands.

NARM Slates

Ad Seminar

NEW YORK—As part of the
business program at the 1973
NARM Convention, a seminar on
the problems of the music mer-
chandiser in the field of advertis-
ing business in all media, will be
held on Feb. 27 at the Century
Plaza Hotel in Los Angeles. Mor-
ris Baumstein, vice president of
Wunderman, Ricotta and Kline,
advertising agency will conduct the
Session.

o Continued from page |

complete the count in 10 days.
Only box quantities are counted
(LP’s, singles and tapes). Open
reel tape, distributed by Ampex,
15 not counted.

The possibility exists, said

Distr., Dealer $

o Confinued from page |

salesmen were hinting at a $2.84
wholesale price, a 13-cent hike
from the present $2.71 price for
$5.98 list LP's. They knew noth-
ing of a subdistributor hike for
tapes, Dealers had no idea of what
the RCA increase might be in their
area, when canvassed.

The rumored hike to $2.84
would put RCA at the bottom of
the majors’ subdistributor pricing.
Other typical prices include: Co-
lumbia and MCA, $2.86; WEA.
$2.88, and UA, $2.89.

B.H. Oldies Bow

LOS ANGELES—Beverly Hills
Records 15 launching an oldies se-
ries under the banner of “Golden
Encore.” Label president Morrns
Diamond said labels will feature
gold backgrounds. First releases
include singles by Horst Jankow-
ski with “Walk in the Black For-
est” and Art and Dottie Todd with
“Chanson d'Amor." Series is in-
tended primarily for nostalgia
shops and jukebox operators. Ship-
ment will be within two weeks.

www americanradiohistorv com

O'Connell, for even greater so-
phistication. For example, each
box could have affixed to it an
electronically energized tag that
could trip off a counter device in
the distributor’s shipping room. In
effect, each box would be a com-
puter card. This could lead to
over-night readout of actual dis-
tributor sales.

O'Connell pointed out that
knowledge of distributor flow is
not as vital to labels owning their
own distribution, such as Warner
Bros., Elektra and Atlantic (WEA)
or Columbia. “But it is virtually
important to labels with independ-
ent distribution.”

Also important 15 the fact that
the monitoring does not interfere
with Phonogram’s day to day mar-
keting procedures. “We used ad-
ministrative personnel primarily be-
cause this is after all an adminis-
trative function. We want our pro-
motion and sales people to work
uninterrupted.”

Regional staffer only work &
count in markets where the home
office personnel cannot reach ef-
fectively.

Daniels, Sibit Co.

NEW YORK—Ty Daniels, head
of Daniels Records, and Chuck
Sibit, Mod-Art Record Co. presi-
dent, have formed a distributorship
in Chicapo. The new firm, Maod-
Art Distributing Co., claims it has
already signed 20 labels.

LAWYER WANTED

Interested in engaging lawyer
with 3 to 5 years record and
music publishing experience.

Also should be able to co-
ordinate litigation with outside
counsel. Excellent potential for
growth in small but active de-
partment. All replies confiden-

Box 1021

Billboard Publications
9000 Sunset Boulevard
Los Angeles, Calif. 90065

Its got life.
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Expert Likes Chances
For Rosey TV Tape Fate

LOS ANGELES — The video-
tape industry is finally coming of
age, believes Arthur E. Rockwell,
a research analyst with Sutro &
Co., Inc.,, San Francisco.

He also feels that Cartridge Tele-
vision Inc., although it faces many
hazards, has a good jump on the
competition. Sutro’s research re-
port regards the company’s shares
as “attractive to those willing to
accept a high degree of risk."

Rockwell anticipated that Car-
tridge Television’s fiscal year end-
ing Nov, 30 would show a deficit
on the order of $1 a share. How-
ever, revenues could reach as high
as 5100 million on earnings of
about $1 a share in fiscal 1973.

Among the hazards facing CTI:
—Severe competition.

—A need to develop wide dis-
tribution of prerecorded tapes.

“The company appears to have
a lead on competitors of at least
six and possibly 18 months in in-
troducing its system to the con-
sumer market,” Rockwell said.
“CTTI's initial strategy is to get as
many major television manufac-
turers to adopt its system.”

To date, the report notes, Ad-
miral has placed an order for
10,000 umits and holds an option
to purchase an additional 10,000,
Sears has given an order for 3,050,
while Teledyne Packard-Bell has

ACCOUNTANT-CPA

A fast growing CPA firm
is looking for an enter-
tainment oriented CPA
to assume a responsible
and challenging role
with our interesting and
varied clientele. The fu-
ture holds a great po-
tential for a partnership
to the right individual.
Resumes held in strict-
est confidence,

Billboard, Box No, 748
165 W. 46, NY 10036
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an order for 1,000 units and an op-
tion for an additional 9,000.

14,000 Unit Goal

Overall, states the report, the
company expected to deliver 14,000
units this fiscal year ending No-
vember 1972 and had options for
the delivery of 19,000 additional
units,

In the software area, CTI ex-
pects to produce about 450,000
cartridges in the current fiscal year,
of which 100,000 will be for rental
use, To date, Rockwell states, only
about 2,000 demonstration car-
tridges have been shipped. For fis-
cal 1973, it hopes to produce about
3 million cartridges, including
200,000 for rental.

In manufacturing, CTI has no
plans to establish its own produc-
tion facilities, but expects to con-
tract with domestic and foreign
television manufacturers to produce
and market the units for their own
account on a nominal royalty or
royvalty-free basis.

Cartridge Television's production
facility in San Jose, Calif., has the
capacity to produce more than
200,000 blank and prerecorded
Cartrivision cartridges a month.
“The need for quality control and
a continuous supply of video heads
dictated CTI manufacture the
heads only at its own facility,”
Rockwell said.

Avco Corp., which owns about
32 percent of Cartridge Television,
has contracted to manufacture the
VTR units for CTI. Electronic as-
semblies for the units will be pro-
duced at Avco's Huntsville, Ala.,
plant, and mechanical components
will be produced (and tape decks
assembled) at Avco's Richmond,
Ind., facilities.

CTI's investment in the Avco fa-
cilities is about $8.5 million. The
present contract calls for Avco to

provide 25,000 VTR's, with CTI
h:}ldmg an option to purchaaa up
to 175,000 units.

“So far,” Rockwell said, "CTI
has been a development company
with no income. It has deferred
on the order of $16-%17 million
of research and development costs
W‘fl}iﬂh must eventually be written
off.

“Although the exact formula has
not been determined,”" it is likely
that CTI will go on an operational
basis for accounting purposes by
the end of July when at least 2,500
VTR's and 25,000 cartridges have
been sold.”

Rockwell believes that a three-
year amortization period will be
used and that charges against ac-
tual production will be based on
an estimate of production during
this period.

“In addition to the obvious un-
certainty as to the actual demand
for the products, supply will be a
serious near-term constraint,” ac-
cording to the research analyst.
“The peak production at Avco for
the VTR is 240,000 units an-
nually.”

For the fiscal vear to end No-
vember 30, 1972, CTI expected
that it would ship some 30,000
VTR'’s at an average price of $300
a unit.

Revenue Outlook

The report notes that expected
revenues for the current fiscal vear
would be the following:

VTR's, $9 million, 1 million
cameras, 5 to 6 million cartridges
and $15 million revenues,

“There is virtually no profit ex-
pected from the sale of the VTR's,
and for the full fiscal year the
company is likely to have a pre-
tax deficit somewhat in excess of
$2 million, or $1 a share,” Rock-
well states,

“For the fiscal year ending No-
vember 1973, the company expects
to have sold at least 210,000 VTRs
and 3 million cartridges (366 mil-
lion in VTR's, 36 million cartrnidges
and $102 million in revenue.) “On
this volume, CTI should be able
to generate earnings of $1 a share
for its first full year as an operat-
ing company,” Rockwell said.

www americanradiohistorv com

Market Quotations

As of closing, Thursday, January 11, 1973

Week's Yal, ‘Weeks Weeks Werk's Net

HARE I'EIIE‘E3 Low .I': "IH': High Low Close Change

Admiral 27 135% 386 1734 1644 1645 -
ABC 81l 514 B Bt 78 e — 13
AAV Corp. 5% 9 &7 12V% 107 115 -
Ampex 1545 5 578 678 6l &34 - 14
Autematic Radio B%a 5 23 At &% &% - 3
Avco Corp. 0% 137 T 155% 1445 15V — V4
Avnet 15%  10% &10 1275 12Va 124 i
Bell & Howell T3 47V Ja2 5435 A7V A75%% - 43§
Capitol Ind, 1434 .10 28 T 72 FE - la
cas &3 4514 1843 52 51 5114 - 3
Calumbia Pictures 147 8% 238 LT % 9l = W
Craig Corp. RN 334 152 3l =17 5% — W
Creative AManagement 15%5 7T 185 By 7 7l = 1Va
Disnay, Wall 247 13234 1647 23834 22004 223 =344
Efdl & 4 354 5 4% 435 + 34
General Electric 7434 5814 3341 757 7% 73% + 3
Gulf + Western d43: I8 1255 J4%% 33545 3414 Unch,
Hammond Corp. 1434 Big 302 15 1414 14Va -
Handleman 4218 10%5 B5G 1470 12 13 = 14
Harvey Group 7 334 33 434 45 dlsy - 34
Instruments Systems Corp. 778 Ala 230 378 334 354 = La
ITT [T L0 4515 2718 54 581/ 581/ -
Matsushita Efectric Ind, 3534 18la Jans 343p 2914 g - 25
Mattel |nc, 343  105& 1292 T4 12 1214 - 1%
MCA 357 234 538 3275 3z alg — 134
Memarex d814 1504 583 1874 1454 17\n — 34
MGM 2% 1634 1946 24 214 2214 — 134
Metromedia 9 2714 447 N il 30 — 1%
IM BALY  Fdly 1304 8834 Balg 8a + N5
Motorola 138 80 957 ;] 130%a 13514 =+ 434
Mo, American Philips 394 2443 &0 3435 a4 a4 - 1
Pickwick [nternaticnal 51 3934 |25 5034 4% 494 — 154
Playboy Enterprises 230 1435 166 1878 18 184 - 38
RCA 45 32%a 532t 3& 35%h 3574 — 134

Sony Corp. ddle 214 J05%9 714 83145 853 + 2
Superscope 251 11 Loy 25 20%h 217 - 13
Tandy Corp. 49 32 1077 46145 4254 4335 — 254
Talex 1474 5% 717 & LT Shi - 1
Tenna Corp. 1074 44 &8 =10 434 5 Unch,
Trancamerica 23154 1854 2909 1714 1454 1& % — Oy
Triangle 20 14 69 16%E 15V 153 + 14
20th Century-Fox 17 B 573 1214 11 11%% = 34
Viewlex 127 4% 140 Sl Fire 45 - W
Warner Communications 5014 3104 B17 38T 3435 3534 — s
Wurlitzer 20 1434 58 17 163 T -
Zenith 565 394 7ol a5 534 54 - Ta

As of clesing, Thursday, Janvary 11, 1973

Week's Week"s Week's

OVER THE COUMTER* High Loew Close
ABKCO [nd. Bl (1%} 7

Bally Mfg. Corp. 6934 68 6924
Cartridge TV 6% 12 12

Data Packaging 5% 538 538
Gates Learjet 1332 12%: 1314
Goody, Sam 415 415 FAR

Week's Week's Waak's
Low

OVER THE COUNTER™'yioi Close
Koss Elettonics 147 158%g 1534
M. Josephson Assoc. 18 144 184
Mills Music 11 11 11
WML 4k 454 4
Recofon 4l/a 4 4
Schwartz Bros. & 5% 5%

*Over-the-counter prices shown are “bid” (as opposed to “asked”), Meither the bid nor the
asked prices of unlisted securities represent actuval transactions. Rather, they are a guide to
the range within which these securities gould have been sold or bought at the time of

compilation,

The aboye contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Mambers
of the New York Stock Exchange and all principal stock exchanges.

| Off the Ticker

JERVIS CORP., Lake Success,
MN.Y., manufacturer of high fidelity
components, 15 making available a
combination public offering of
280,000 new shares by the com-

any and an undetermined amount
rom shareholders. The offering
will be listed after the company’s
earnings figures for the six months
ending Feb. 28 is available. . . .
BELL & HOWELL CO., Chicago,
sold its Rochester (MICA) film di-
vision for an undisclosed amount
of cash and notes to ANKEN IN-
DUSTRIES, Mornstown, N.J. . . .
MGM INC., Culver City, Calif.,
reported a dip in revenues and
profits for the first quarter ended
MNov. 25, 1972, Operating income
in the latest 12-week period de-
clined to $2,159.000, or 36 cents
a share, from $%2.550,000, or 43
cents a share a year ago. Rev-
enues dipped to $33,517.000 from
$35,566,000. The company re-
porled an exiraordinary gain from
the sale of its British-based music
publishing company, AFFILI-
ATED MUSIC PUBLISHERS
LTD., to EMI LTD., London. The
extraordinary income was from the
sale, $3,746,000, or 63 cents a
share, bringing net income in the
latest guarter to $5,905,000, or 99
cents a share. According to MGM,
it is negotiating the sale of its
wholly owned subsidiary, ROB-
BINS MUSIC CORP., a music
publishing firm. . . . WALLICHS
MUSIC & ENTERTAINMENT
COMPANY INC,, Los Angeles,
reported a net loss of $55.325, or
a loss of § cents a share on rev-
enues of $3,349,697 for the six
months ended Nov, 30, 1972, This
compares with a net income of
$17.442, or 1 cent a share on rev-
enues of $3.359,557 a year ago.
Clyde O. Wallichs, president, views

JANUARY 20,

year-end results “optimistically.”
Sales were up about 10 percent in
December over last year and prof-
its should follow, he said. Wal-
lichs also reported completion of a
franchise with Sylvania to sell the
company’s television line.

Earnings
Reports

ABKCD INDUSTRIES INC.
Yr. to

Sept. A0 1972 1971
Revenues . ..5 11,210,000 § E.935,000
Income . ... .. srm.um 559,000
apecial r:r:dil cAE9 000

el income 1,399,000 S50, 00
Per share a4l

i a.68

a—Based on income before special
credit. b—Equal to 51.05 a share. c—
Consisting of 5710,000, net gain resulting
from disposition of outstanding differ-
ences between the Ralllnﬁ Stones, a for-
mer producer of the Rolling Stones, and
the company; reduction of income laxes
of 591,000, resulting from utilization of
capital loss carry-forward; less net loss
of §312,000, on sale of company's invest-
ment in MGM. e—Adjusted to reflect
two special 3 percent dividends paid in
February and September of 1971,

METRO-GOLDWYN-MAYER

OQir. o
Mov, I25: 972 1971
Revenues .5 33,511' 000 § 35,566,000
Income ... 2,159, 550,
Special credit bj,?iﬁ,mn

el income 5,905,000 2.550 nuu
Per share a.3a

a—Based on income before spe:ia]
credit, b—From sale of Affilisted Music
fﬁjhlishtn Lid. c—Equal to 99 cents a
are.

WALLICHS MUSIC &
ENTERTAINMENT CORP.

& months to

Nov., 3 1972 1971
Revenues . § 3349697 § 3350557
Income (loss) (55.325) 23,442
Met income (55,325) 17,442
Per share

(loss) (.05) 01
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www.americanradiohistory.com

2

o F = .......n.ﬂ..”hllu.".

o T e gl e L

o .....-_._.ﬂh.u.n. -
o L N T T g e R B
ety T LI T B €8,

¥

3
itaxt

a
-

W
=

g e
l_;"_'__ i
i
e B

'-."'
%
= e

S

- - Lo
¥
|:'1|*

. s o
‘ d
£ : . |III
Produced by Steve Barri, Rob Grill and Warren Entner

...OF COURSE

N
T
-
ER
£
mT
1=
FI
il
=2
E_I.
A,
160
<
P
< 5,
~
nsS
|
2
L]
T
T

AT In...H.

m_a-._ -.fr-_ . 1

b S T L ] - i L [

anrachiaoloacta
e e mem———————

WANVW-—SHREEHE


www.americanradiohistory.com

Talent

From The
Music Capitals
of the World

DOMESTIC

NEW YORK

The 22nd Annual Greater New
York Cerebral Palsy Telethon, pre-
sented on the weekend of Jan.
27-28 over WOR-TV, will be
talent-hosted by singer Paul Anka
(Buddah). Anka served in the
same capacity for the first time
last year. Song duo Steve Lawrence
and Eydie Gorme (MGM) will
handle similar chores on the
Hollywood remote portion. . . .
Atlantic Records hosted press par-
ties in Washington at the Water-
gate and in Chicago at the Con-
tinental Plaza for singer Margie
Joseph. . . . The Raspberries (Capi-
tol) of “Go All the Way" fame
have been invited to perform at the
MIDEM Gala in Cannes. . . .
Singer Al Green (Hi) will appear
at the first annual Professional
Black Announcers of New York
(PBA) dinner in the Rochdale
Village Ballroom on Feb. 23,

Funds raised from the event will
be used to begin a broadcasting
school for voung people.

Major recording act signing on
the dotted line at Buddah. . . .
Austrian singer Christa Lodwig
makes her debut as Lady Macbeth
at the Metropolitan Opera on Feb.
13. . . . Writer Gladys Shelley has
updated her 10-vear-old hit, “Miss
American Teen-Apger” for singer
Steve Clayton (Monmouth-Ever-
preen). The tune was originally
done by Rod McKuen {(Warners)
on the Spiral label. . . . On May
23, at a black-tie dinner in the
Starlight Roof of the Warldorf-
Astoria Hotel, stage, record and
screen star Jack Cassidy will re-
ceive an honorary high school
difplnrnﬂ from Richmond Hill High
of (Queens,

It's Frank Sinatra (Reprise) Week
on the 4:30 Movie Monday (15)

(Continued on page 13)

In the Center

of the

i |

Entertainment
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KB Management’s Newest Office Building
The Sunset Vine Building
Now Renting — Immediate Occupancy

With major recording companies, studios, producers
and publishers within walking distance to this newest
addition to the Hollywood skyline...many recording
firms and entertainment industries have already re-
served space in the building...

The Sunset/Vine Building has all of the deluxe business
and convenience features of a KB Building including...
Banking and Restaurant Facilities IN the Building

Custom Designed Suite

S

Convenient Freeway Access

Ample Parking

Daily Custodial Services

Reasonable Rental Rates

If your company is part of America's music and enter-

ment industry . ..

The New KB Sunset/Vine Building is the Best Home

Your Business Can Have

KB Managemenl

6430 Sunset Boulevard

Los Angeles, California 90028
(213) 466-5333 or (213) 657-2340

Signings

Wilson Pickett has signed with
RCA for a reported advance of
over $2 million. The deal runs
three years with two additional
vearly options and is set as a mas-
ter- urr:hasigg arrangement with
Pickett's production company. The
soul singer was formerly with At-
lantic. . . . Vegas Music Interna-
tional has signed for overseas
worldwide representation by United
Artists Music. . . . Art and Dotty
Todd, whose big hit was “"Chanson
D'Amour,” have signed with Bever-
ly Hills Records.

Atlantic Records’ The Spinners
have signed with Buddy Allen
Management, Inc. . . . Orchestra
group Land of Sunshine, headed
by Richard Rome, signed by Mu-
sicana Corp. to a five year con-
tract. Second release by orchestra
18 the soundtrack from the motion
picture “It's Snowing in New
York.” . . . Female band The Black
Mlusions have been signed to re-
cord for Tahiti Records. First re-
lease will be "Don't You Know
"Fl'hat‘_s: Love" b/w “Music That's

Lme.

Thom Bell has completed a deal
to produce New York City, for
Wes Ferrell's Chelsea Records. . . .
Reggie Vincent has signed for man-
agement with Blue Sky Music of
Detroit, to launch a solo career
after a year with Alice Cooper. . ..
Brian Richards signed to Amaret
Records, distributed by MGM. Ac-
tor-singer-writer currently holding
down male lead in “Oklahoma” at
Las Vegas Union Plaza Hotel.

Larry Coleman has signed tele-
vision personality Steve Allen to
an exclusive personal management
pact. Allen, host of CBS-TV's “T've
Got a Secret,” is currently writing
a score for the new musical
“Rondal.” Author-composer-pianist
Coleman has optioned two musical
properties for production this year.

Unsurpassed in Quality

GLOSSY | 2%

EACH IN

PHOTOS >

1000 POSTCARDS 5500
100 8«10 $1395

CUSTOM ¥
COLOR PRINTS ’“31:5“

COLOR LITHO
LOR CARDS

MOUNTED
ENLARGEMENTS

$175

par 1000

$120

000

2030 30" X40"
$7.50 $10.50

A Division of JAMES ). KRIEGSMANN
165 W. 46th St., N.Y. 10036

ve12) PL 7-0233

leaves vou breathless.

FEBRUARY I6th
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Song Festival Set
For U.S. Composers

SARATOGA SPRINGS, N.Y . —
The first American Song Festival,
the first event of its kind in this
country, will be presented via four
evening concert programs on Aug.
30-31 and Sept. 1-2, at the Sara-
toga Performing Arts Center, Sara-
toga Springs, N.Y.

Lawrence W. Goldblatt, chair-
man of the board and president of
the American Song Festival Corp.,
and Craig Harkenson, general man-
ager of the Saratoga Performing
Arts Center, have revealed the
budget as set at $1,150,000.

The festival will be the first in a
series of projected annual Labor
Day competitions between songs
written by U.S. composers and
authors, both amateur and profes-
sional. The final evening’s concert
will be internationally televised and
a souvenir album containing per-
formances of all songs competing
in the festival’s finals will be re-
leased following the event.

Attendance for the festival is
expected to reach over 300,000.

Open to all U.S. composers, the
competition will present the 36
semi-finalist songs to a selected
panel of judges drawn from all
areas of the music/entertainment
world. The festival's producers an-
ticipate hundreds of thousands of
entries prior to the June 15 sub-
mission deadline.

A grand prize of $25,000, plus
a concert grand piano with a gold
commemorative medal affixed, will
be awarded to the composer whose
song 15 judged best overall.

With three songs to be chosen
on each of the first three nights,
the Iilim: finalists will receive $5.000
each,

From the expected volume of
entries, 36 songs will be selected
by the festival’'s board of directors
for semi-finalist competition. The
36 semi-finalist composers will each
receive §$1,000 round-trip travel
for two to the Saratoga Springs
site, and first-class accommodations
for the duration of the festival as
its guests. s

Those songs will be performed
in preliminary conceris during the
first three nights of the festival.
The nine finalist songs will be per-
formed and judged in the final,
televised concert on Sept. 2.

Composers may perform their
own semi-finalist songs, or they
may designate appropriate singers
to interpret their songs for the
competition. The festival's pro-
ducers will assist nonperforming
composers in the selection and con-
tracting of singers.

Each of the three preliminary
concerts will be hosted by a recog-
nized American composer/per-
former, who will present a small
concert of his or her most recent
compositions prior to the evening's
semifinal showcase and judging. All
three artists will co-host the final
concert.

The hosts are to be announced
by festival's producers at a later
date.

Entry forms for composers are
being prepared, with negotiations
now being made with a major
manufacturer of blank tape cas-
settes for distribution of an entry
kit, slated to include the entry
form, a tape cassette, and a com-
posers’ handbook designed to assist
novice composers in the prepara-
tion of their entries.

' WHO-WHEN—WHERE |

ARTISTS ITINERARIES

BADFINGER (Apple):
The Aragon, Jan. 19,

ROBBIE BASHO (Vanguard): St
Cloud, Minn., St. Cloud Univ.,
Jan. 16; Minneapolis, Minn.,
Univ. of Minnesota, Jan. 18-20:
Oshkosh, Wis., Univ. of Wiscon-
sin, Jan. 23.

BEA BENJAMIN: New York,
Studio Rivbea, Jan. 27.

DAVE BRUBECK (Atlantic):
Princeton, N.J., Princeton Univ.,
Jan. 19; Boston Symphony Hall,
Jan. 20; Orlando, Fla., Municipal

Aud,, Jan. 27.
(Atlantic): Chi-

Chicago,

RAY BRYANT
cago, London House, Now-Jan.
23: Rochester, Monticello Room,
Jan. 29-March 4; New York,
Michael's Pub., March §.

“TWO GENERATIONS OF BRU-
BECK": New York, Philhar-
monic Hall, Feb. 16.

JULIE BUDD (RCA): San Diego,
De Coronado Hotel, Jan. 27.

SANDY BULL (Vanguard): New
York, Folk City, Jan. 23-27.

CHEECH & CHONG (Ode): Pas-
gaic, N.J., Camitol, Jan. 27; Bing-

hamton, N.Y. Brooke Tech,,
Feb. 4; Rochester, N.Y., Univ. of
Rochester, March 2:; Ithica,

MN.Y., Ithaca College, March §;
Westbury, L.L, Westbury Music
Fair, March 16-17.

MERRY CLAYTON (Ode): New
York, Kenny's Castaway, Jan.
24-26.

“AN EVENING OF COLE
PORTER AND OTHER FA-
VORITES™: New York, Alice
Tully Hall, Feb. 24.

LARRY CORYELL (Vanguard):
I:‘Llilzaldelphia, Grendel’s Lair, Jan.

JONATHAN EDWARDS (Atco):
Philadelphia, Academy of Music,
Jan. 21; Springfield, Mass,
Springfield College, Jan. 26;
Boise, Idaho, Umv. of Idaho,
Jan. 27; Los Angeles, Feb. 6-11.

WHITE ELEPHANT (Just Sun-
shine): New York, Alice Tully
Hall, Jan. 18.

"PIANO EVOLUTION": New
York, Village Gate, Jan. 22,

VIRGIL FOX (Decca): Baltimore,
Lyric Theater, Mar, 10.

GRAND FUNK RAILROAD
(Capitol): Shreveport, La., Jan.
20: Lowsville, Ky., Jan. 21;
Mobile, Ala., Jan. 26; Nashville,
Tenn,, Jan. 27; Evansville, Ind.,
Jan, 28,

STAN GETZ (MGM): New York,
Rainbow Grill, Jan. 15-Feb. 5

AL GREEN (Hi): Miami, Fla,
Marco Polo Room; Jan. 19-25;
Washington, D.C., Constitution
Hall, Jan. 27; Oakland, Calif.,
Oakland Coliseum, Feb. 2; Los
Angeles, Forum, Feb. 4; Denver,
Col., Feb. 10.

CAROL HALL (Elektra)y New
‘;’;:-rzkl. Max's Kansas City, Jan.

EDDIE HARRIS (Atlantic): Chi-
cago, Stardust Green Supper
Supper Club, Now-Jan. 31.

PROCOL HARUM (A&M): West
N.J., Seton Hall, March 31;
Paterson, N.J., William Patter-
son College, April 1;-Utica, N.Y.,
Memorial Auditorium, April 6.

PRESERVATION HALL JAZZ
BAND: New York, Philhar-
monic Hall, March 16.

GARLAND JEFREYS (Atlantic):
Akron, Ohio, Civic Theater, Jan.
21; New York, Alice Tully Hall,
Jan. 27; Boston, Jordan Hall,
Feb. 3.

WAYLON JENNINGS (RCA):
MNew York, Max's Kansas City,
Jan. 17-21.

ERIC JUSTIN KAZ (Atlantic):
Cambridge, Mass., Passims, Jan.

11-14; Harrisburg, Pa., Penn
State.
LORI LIEBERMAN (Capitol):
Pasadena, Calif., Ice House,
Jan, 23-29,

HEREBIE MANN (Atlantic): Chap-
el Hill, N.C., Univ. of N, Caro-
lina, Jan. 18; Charlotte, N.C.,
Univ. of N. Carolina, Jan. 19.

CHARLES MINGUS (Columbia):
?I"Igﬂw York, Carnegie Hall, Jan.

CHET NICHOLS: Washington.
D.C., Cellar Door, Jan. 15-20.
(Continued on page [3)
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Talent

From The

Music Capitals
of the World

& Continwed from page 10

through Friday (12) on ABC-TV.
. . . Edgar Winter (Epic) appears
on the fourth ABC-TV “In Con-
cert"” special set for Feb. 2 at
11:30 pom. . . . Organist Richard
Hyman (Project 3) and flutist Panl
Horn (Epic) have had their first
published folios i1ssued this month
by Edward B, Marks Music Corpo-
ration. . . . Pianist Susan Starr
(RCA) has been invited to appear
in the Soviet Union for the third
time since placing second in the
Tchaikovsky competition in Mos-
cow in 1962. . . . Grin (Spindizzy)
will release their third album, “All
Out,” on the Columbia Records
custom label. David Brige pro-
duced. . . . Soul group The Spinners
(Atlantic) perform on NET-TV's
“Soul" program Wednesday (17).
Al Green's (Hi) Soul appearance
was recently broadcast.

~ Producer Kim Fowley comment-
ing on his latest production Flash
Cadillac and the Continental Kids
(Epic): “It's not rock music. It's a
cross between punk-rock, schlock-
rock, rockabilly and rock 'n’ roll.”
What no glitter? . . . Lobo (Bell) in
town for publicity and promo-
tion work. . . . Elvin Jones (Blue
Naote) just concluded a date at the
Village Vanguard. . . . Earl “The
Pearl” Monroe of New York
Knicks fame moonlighting over at
Spring Records as director of spe-
cial services,

_Cashman and West (ABC-Dun-
hill) winding up production on
Willinm St. James—new folk-pop
group also recording for ABC-

Dunhill. . . . The Music Dept. of
the 92nd St. “Y," in cooperation

with the Billy Rose Foundation,
beginning their third season of
“Lyrics and Lyricists"—a series de-
voted to ‘“evenings" with noted
lyricists of the theater, motion
picture and recording world.
PHIL GELORMINE

LOS ANGELES

_ Mickey Spillane had such a good

time visiling spouse Sherri at the
Union Plaza Hotel production of
“Dklﬂhm_]lﬂ," that the pair may
co-star in “Guys and Dolls™ at
the Vegas hostelry, Meanwhile,
Sherri Spillane’s high quality vo-
calizing in “Oklahoma” is winning
her a raft of recording offers,
Radio-TV spots for the show as
were done by Gordon MacRae.

Murray Rand, father of music
veteran Jess Rand, died in New
York at 72. . . . Two Broadway
theaters pulled out the rug under
a planned Alice Cooper stand, now
tabled indefinitely.

Cheech & Chong to produce
their own movie with Lon Adler.
Work on the pair's third comedy
album getting underway. . . .
Stonegrm_md out of Warner Bros.
and talking to other companies.
. . . Arthur Lee and Love sat in
New Year's Eve at Rodney Bingen-
heimer’s English Disco.

James Taylor invades Japan for
the first time, with a Honolulu
concert on the way home. . . .
Pianist Hank Jones joins brother
Elvin's poll-winning jazz group on
Blue Note.

_ Chrysalis to hold an interna-
tional licensees convention at Lon-
don in February, Mick

(Continued on page 14)

WHO
WHEN
WHERE

e Continued from page 10

BREWER AND SHIPLEY (Kama
?utraij:d Houston, Astro Hall,
an. 14.

OREGON (Vanguard): New York.
Washington Square Church, Jan,
15; Goddard, Vermont, Goddard
College, Jan. 20.

BILLY PAUL (Philadelphia Inter-
national): New York, Carnegie
Hall, Feb. 11.

FREDA PAYNE (Invictus): New
'lt;mili_: 5t. Regis Maisoneite, Jan.

JIMMY PAYNE (Vanguard): St
Charles, Mo., Scarlet Queens,
Jan, 16; St. Charles, Mo., Scar-
let Queens, Jan. 26.

RASPBERRIES (Capitol): Chicago,
The Aragon, Jan. 19,

“CELEBRATION FOR EARL
SCRUGGS": Manhattan, Kan-
sas, Kansas State Umv., Jan. 20,

PETER SCHICKELE (Vanguard):
Buffalo, MNew York, Buffalo
Philharmonic, Jan., 19; Bloom-
ington, Ind., Jan. 29.

BROTHERS JOHN SELLERS:
New York, Josephson's Cookery,
Jan, 27,

THE SPINNERS (Atlantic): New
York, Apollo Theater, Now-Jan.

16.

MARY TRAVERS (Warners): New
York, Camegie Hall, Feb. 17.

RANDY WESTON (Atlantic):
Stony Brook, N.Y., SUNY, Jan,
21; New York, Philharmonic
Hall, Feb. 4.

PAUL WILLIAMS (A&M): New
g’iurk. Alice Tully Hall, March

TEDDY WILSON: New York,
Town Hall, Jan. 17.

THEATER REVIEW:

‘Rainbow’ Casts Shadow

“Rainbow,” at the off-Broadway
Orpheum Theatre, is a brave little
musical that makes up in en-
Ithusiasm what it lacks in original-
ity.

Written and produced by James
Rado (co-author of “Hair™) in
collaboration with his brother, Ted,
“Ramnbow™ is a sort of reverse
“Via Galactica” without the tinsel.

Utilizing the show within a show
format which worked success-
fully in “Pippin"—this season’s big
Broadway success—"Rainbow™ tries
to tell the story of a happy little
group of Rainbeams, from "“Rain-

bow" land, who bring their radio
show to earth in an effort to

spread happiness and goodwill.
One pgets the feeling that the
show was meant to be a tongue-in-
cheek backlash at the social and
political structure of our present
day society, for it does, somewhat
feebly, try to poke fun at every-
thing from God, religion, homosex-
uality, and the generation gap, to
the President of the United States
and the war in Vietnam. This
basically has been its undoing, for
in trying to be all things to all
men, it succeeds only in becoming
{(Continued on page 14)

GODSPELL MUSIC  NEW CADENZA MUSIC ® DRAMATIS MUSIC

1650 BROADWAY/NEW YORK, N.Y. 10019
(212) 489-9235

Thanks to all oue feiends for a
Great, Great Fivst Year
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Harvey M.Yates / 20227 Brentwood / Livonia, Michigan 48152 / (313) 476-5155

Her debut single #3479 from her debut album, FREE ST-11134

Written and performed by
EXCLUSIVE MANAGEMENT

LORI JACOBS

CONSTANT
- DISAPPOINTMENT

From the

Music Capitals
Of the World

o Continued from pape 13

Jagger reportedly appearing on the
next Yoko Ono album. . . . Bob
Taylor of Tulsa's Halsey Talent
Agency father of a girl, Christy.

Canned Heat and Rare Earth
teaming up for a lengthy tour. . . .
UA picked up the master of “Sa-
brocito™ by Rulie Garcia and the
East L.A. Congregation, which has
already sold 10,000 copies locally.
. - . Roble Krieger cutting a solo
album for children, minus the
other two Doors,

Grunt acts Black Kangaroe and
Fat Fandango played a benefit
for Vietnam orphans in San Fran-
cisco. . . . David Bowie to open
his Feb. tour at Radio City Music
Hall in New York. . . . Bernie
Wayne, composer of “There She
Is, Miss America” to direct music

for first Miss World Peace Beauty
Pageant in Bombay, India.

Don Ellis Electric Orchestra first
act set to perform at the Los Ange-
les Grammy Awards banquet. . . .
Bette Midler's first L.A. concert set
for Music Center Pavilion March
17. . . . Staple Singers represent-
ing USA at MIDEM opening gala.

Helen Reddy on the Flip Wilson
show airing Feb. B. . . . Mary
Travers returns lo Troubadour, . . .
Curtis Mayfield reunites with the
Impressions at Santa Monica Civic
Friday (26), NAT FREEDLAND

DENVER

Andy Williams and Bill Cosby
appeared at the Denver Coliseum.
The concert was a beneiit for the
Children's Asthma Research Insti-
tute and Hospital. . . . Johnny
Mathis and the Denver Symphony
Orchestra performed at the Curn-

an Exhibition Hall with Allan

iller conducting the performance.
The Symphony Orchestra opened
their season with conductor Aarom
Copland and guest pianist Alberto
Reyes and performed with Heri-
tage. Also scheduled to appear
with the Symphony Orchestra in
late Octiober is Benny Goodman.
. . . A "Vote Yes for Colorado”
concert was scheduled to help raise
funds to stop the 1976 Winter
Olympics from being staged in
Denver. Performers appearing were
Judy Collins, Batd and Rodney
and Willis Alan Ramsey. . . . Rod
McKuen and the Stanyan Strings
headlined a concert here, courtesy
of Robert Garmer. Garner pre-
sented Lily Tomlin and Buock
Owens and his Buckarcos with
special guest star Susan Raye sev-
eral weeks ago. Also scheduled are
the following performances: Jerry
Lee Lewis and Freddie Hart and
the Hearthests, and Dionne War-
wicke. The Owens and the Lewis
concerts were presented in con-
junction with KLAK radio and
Jack Roberts, The Warwicke con-
cert 18 co-sponsored by KHOW.
. . . Concert Ventures presented
Ginger Baker, Chuck Berry, Buddy
Miles and Nazareth at the Denver
Coliseum.

_ Recent performers at Tulagi's
in Boulder have been Herbie
Hancock, John Prine, Steve Good-
man, Linda Ronstadt, Stoneground,
the San Francisco gospel rock
group, and Mance Lipscomb, the
79-year-old blues singer. According
to Chuck Morris, Tulagi’s manager,
Dan Hicks and the Hot Licks and
F:nghnl will round out the club's
billings for October.

Miles Davis appeared at the
Draughthouse and then moved
on to Marvelous Marv's for
four days. ., . . Hometown fa-
vorite Frankie Rino took time off
;r_umu hult engagement at tIIL..a Place
igalle to appear on the Merv
Griffin television show, . . .
Denver's Johnny Paycheck has
been nominated by CMA for best
male vocalist of the year and ap-
gared in Nashville in the Colum-
ia Record Show.

DANIEL MILES
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Rogers Booking Keys
New Riviera Plans

By LAURA DENI

LAS VEGAS—The Riviera Ho-
tel, rapidly becoming one of the
leaders of contemporary entertain-
ment will have Kenny Rogers and
the First Edition making their
main room debut starting Jan. 19.

Previously the group had ap-
peared in the Hilton's lounge.
“They have done well in Las Vegas
in previous engagements and that,
of course, was instrumental in our
decision to bring them into our
showroom," said Riviera President
Ed Torres. “To an extent, it's a
gamble, but we feel we are moving
in the night direction.”

Four years ago Torres signed
Engelbert Humperdinck when he
was a virlual unknown. It was the
first time the hotel had booked a
contemporary entertainer and they
struck gold. Since then, they have
added several other acts in the
same musical bag with unusual suc-
Cess.

“There are three basic steps to
success in Las Vegas,” said hotel
executive Tony Zoppi, "“a hit rec-
ord which enjoys a lengthy stay at
the top of the charts; widespread
television exposure or a movie
which does a big box office. Al-
most every headliner who has
made it here in the past five years,
came via one or more of these
routes. Once they get here, it's up
to them to prove they can do a
good night club act. Generally un-
known is the fact that many of
them worked obscure night clubs
early in their career, so the trans-
formation really isn't that drastic.”

Still another reason why the
Riviera is placing increasing ac-
cent on vouth, as are many of the
other Las Vegas hotels, is the up-
coming generation of affluent ex-
ecutives who are rapidly replacing
the aging big spenders of 20 years
ago,

“These people grew up with El-
vis, the Beatles and the Mod
sounds,” Zoppi continued, “This
15 their kind of music, just as
swing and love ballads were part
of the immediate postwar scene.
They relate to Humperdinck, Liza
Minnelli, the 5th Dimension, and
several others who are now part
of the local entertainment scene.
The success of our policy is re-
flected where it counts most, at
the box office.”

Jim Murray, who represents Cre-
ative Management Association in
Las Vegas, booked the group into
the hotel and admitted that it
wasn't so much cracker-jack selling
that obtained the booking but the
fact that all of the hotels are basi-
cally beginning to take stock of
what they have to offer in the
rooms.

“"Caesars Palace booked Blood,
Sweat and Tears aboutl a yvear ago
and the engagement proved to Ig:e
very successful. In fact all of the
hotels that have booked rock or

contemporary acts have beesn very
gratified with the results,” Murray
related.

Rogers and the First Edition,
who record for Jolly Rogers, have
left the security of the lounge for
a gamble in the big rooms because
“it's a step upward, and who can
knock that?" said Rogers.

"We are very selective about our
appearances, especially in Las
Vegas and mulled several offers
before deciding on the Riviera,”
Rogers explained. "“We are com-
pletely revamping our act to appeal
to a wider cross section of fans
and feel we have a solid 35 min-
ute show which will please even
you."

‘Rainbow’ Review

e Continued from page 13

cluttered, confused, and lacking in
direction.

The music, too, lacks originality
running the gamut from old-
fashioned revival meetings and mu-
sical sounds of the Roaring Twen-
ties, to today’s rock and roll and
soulful funk.

“Rainbow"” is most redeeming
for its cast, which work energeti-
cally with the little material they
have to create a worthwhile eve-
ning of entertainment. Unfortu-
nately, their efforts alone are in-
sufficient,

“Rainbow™ has been called, in
some circles, the most likely suc-
cessor to “Hair.," However, with
forgettable music and a mish-mash
of a plot, its aspirations as “Hair"s"
successor seem doomed,

RADCLIFFE JOE

Columbia Promotes

1st Rock Concert

LOS ANGELES—The Columbia
Records West Coast branch pro-
moted jts first rock concert, almost
selling out San Diego Sports Arena
with Azteca and Earth, Wind and
Fire.

Azteca, latino-rock band, made

‘its first airplay break in San Diego

and the label wanted them to play
the city while they were hot, A
nine-day promaotion campaign came
only 400 short of selling out the
5.500-seat hall.

Banana to Cut

Lampoon Show

NEW YORK—"Lemmings," a
comedy show presented by the Na-
tional Lampoon, opened at the
Village Gate here Friday (12), The
show, scheduled to run through
February, will be recorded and
released on Banana Records, label
dii}ribulcd by Blue Thumb Rec-
ords,
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1/17 Loyola Fieldhouse,
New Orleans, La.

1/18 Houston Coliseum

1/19 Ft. Worth Tarrant
County Convention
Center

1/20 Municipal Auditorium,
San Antonio, Tex.

1/23 Long Beach Arena

1/24 Anaheim
Convention Center

1/25-26 San Francisco
Winterland

1/28 U. of New Mexico,
Albuquerque

1/29 Denver Coliseum

1/31 Kiel Auditorium,
St. Louis

2/1 Pittsburgh Civic Arena

TRAFFIC

ON TOUR

STEVE WINWOOD - JIM CAPALDI - DAYE MASON - CHRIS wOOD
RICK GRECH -'REEBOP KWAKL BAAH - IM GORDON

STEVIE WINWOOD
STEVIE WINWOOD

.

WELCOME TO THE CANTEEN

LP: UAS-5550
B-TRK: U-8323 (CASS: K-0323

WINWOOD

LP: UAS-9964
8-TRK: 04002 CASS: C-7002

s = ==

eYLop
A 4
& TRAFRIC Yy,
o SR
-

JOHN BARLEYCORN MUST DIE

LP: UAS-5504
8-TRK: U-B216 CASS: K-0216

BEST OF TRAFFIC

MR. FANTASY

LP: UAS-6651
8-TRK: U-B112 (CASS: K-0112

TRAFFIC

LP: UAS-6676
8-TRK: U-B128 CASS: K-0128

2/2 Philadelphia Spectrum

2/3 Baltimore Civic
Center

2/5 Aerie Crown Theatre,
Chicago

2/6 Kobo Hall, Detroit,
Mich.

2/8 Nassau Coliseum, L.1.

2/9-10 Academy of
Music, New York

2/11 Boston Music Hall

2/13 Municipal
Auditorium, Atlanta

2/14 Tampa, Florida
2/15 Orlando, Fla.

2/16 Hollywood Sport
Auditorium, Fla.

2/17 Jacksonville
Coliseum

LAST EXIT/TRAFFIC
LP: UAS-5500 LP: UAS-6702
8-TRK: U-8175 (CASS: K-0175 8-TRK: U-B154 CASS: K-0154

AND ON UNITED ARTISTS RECORDS &TAPES

LMITED ARTISTS RECORDG

CONTACT YOUR LOCAL U.D.C. DISTRIBUTOR

‘
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Talent In Action

GROUCHO MARX
Los Angeles Music Center

When the artist receives a stand-
ing ovation as he enters the stage,

it becomes clear that a unique oc-
casion 15 taking place. The

TOP QUALITY

= 8X10

“<4)" PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK
BLACK & WHITE Bx10s

500--$22.85 1000--%35.00
COLOR PRINTS
1000--5200.00

SEND FOR SAMPLES AND PRICES

i PICTURES

i867 E. FLORIDA 5T,
SPRINGFIELD, MO, 65803

Groucho Marx who sang eight
nonsense songs in a wispy but true-
toned voice and interspersed the
selections with surreal tales out of
Marx Bros. history, is not the rub-
ber legged triphammer-tongued
zany seen cavorting in the film
clips also shown during the show.

Whois
Meedom

Carroll
Grantham?

MORE

THAN AN

OFFICE
BUILDING

TOWER FLOORS
AVAILABLE
14,600 SQ.FT. EACH

JuliendJ.StudleyInc.

342 Madison Avenue
New York, New York

697-7788
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But at the age of 82, who would
bhe?

The maniac world-view of
Groucho the legend is still there,
as quick and biting as ever, even
when he's standing at a streamlined
lectern and reading his routines
from index cards. And when the
temptations to steer from the pre-
pared material and wander into a
world of Groucho memories
proved too strong, piano accom-
panist Arthur Hamlisch and assist-
ant Erin Fleming would steer him
back on the track without any
I;lealy-muuthr:d pretenses at sub-
tiety.

The packed Chandler Pavilion
was filled mostly with under 235s.
The entire performance was filmed,
so it should be around as a later
Groucho Marx treat permanently.

BOBBY RYDELL
Copacabana, New York

In the early sixties Bobby Rydell
recorded some of the bounciest and
happiest of the clean white rock 'n’
roll to come out of South Philly at
that time. With a peppy personality,
a pompadour a foot high and a
smile about as wide, the slender
singer soon veered into television,
nightclubs and eventually the mov-
1ES.

Now, almost thirteen years after
his initial success on the old Cam-
eo label with “Kissin' Time,” Ry-
dell is back at the Copacabana
with an act showcasing the per-
former as a pu]ishi:d young veter-
an. The hair is shortened and
styled, plus he's added a few
pounds, but the zest and enthusi-

' asm which has always marked his

work is still clearly in evidence.

A jazz-flavored “With a Little
Help From My Friends” opens the
show and he immediately estab-
lishes a friendly rapport with the
Copa high rollers. Rydell's voice
remains warm and expressive as
he re-creates his million-sellers
“Volare" and “Forget Hm." A
well-arranged medley spotlights
“Watch What Happens/A Man
and a Woman/Little Green Ap-
ples" to d effect and “Sway/
Old Black Magic” combine two
other sprite chart winners. The
Copa's band, helmed by Sal Sicar,
provided driving backup through-
out the set and especially kicked
on “A Lot of Livin' to Do,” Ry-
dell's featured number in the film
“Bye Bye Birdie."” )

The singer, now on Perception
Records, creates an intimacy by
playing to each corner of the club
and tying things together nicely
with genial comic patter. Perhaps
some of the impressions he used to
do, several of the older rock hits
and an updated song catalog might
have embellished the act for maxi-
mum results. PHIL GELORMINE

JONATHAN EDWARDS

HOD & MARC
Bitter End, New York

Over a year has passed since
Jonathan Edwards first impressed
both the elite and the man on the
street with his debut album and
single. In the interim, the more
caustic seem to have forgotten Ed-
wards, while others have suggested
he was a one-shot wonder,

That is a cruel suggestion in-
deed, particularly in view of Ed-
wards' fine, relaxed performances
here. A strong, warm performer
who writes soothing and often
moving tunes, Edwards is very
much the funky, urbanized cow-
boy alluded to in the title tune of
his most recent album.

Chief spice in the mix is his
voice, an instrument which bal-
ances a sweet and earnest vibrato
against the rough textures of
whisky and smoke. His acoustic
rhythm work was simple but di-
rect, providing a strong base for
the pedal steel and banjo of wvet-
eran MNew England hillbilly Ben
Keith.

Opening the bill was Hod &
Marc, a new duo whose debut al-
bum was released by Bell Records.

(Continued on page 18)
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Studio Track

By SAM SUTHERLAND

The Runt Bounces Back: After
months of relative silence from
studio virtuoso Todd Rundgren, a
few pieces of the puzzle are coming
to light just now, with more to
follow,

Rundgren dropped from sight
last summer when he began trying
to put together his own studio In
Viark Klingman's New York loft,
amid conjecture regarding just when
the room would be finished, how
it would be designed and who
would record there.

Well, the studio is finished. And,
while we haven't had a glimpse of
the room itself, everyone will soon
be able to hear its capabilities:
Rundgren's next Bearsville album,
recorded and mixed there, should
be out by the end of the month.
And, just to prove the studio’s no
toy, Rundgren has been producing
Fanny's next Reprise oceuvre there,
tentatively titled “Mother's Pride”
and headed for spring release.

* T W

Proverbial Hot Poop: This past
vear has seen an increase in stellar
sessions, with the Sahm sessions
receiving the most recent splash.

MNow romor reaches us of yet
another marriage of the powers,
this time centering around Barry
Goldberg and several of N.Y.s
top rank. No confirmation on
where, who or when, and one ob-
server of those sessions expressed
some doubts about whether the
tracks in question, reported to be
instrumentally explosive, would
ever see the light.

Also seen moving through N.Y.
rooms: Dave Mason, now with
Columbia, and hopefully laying
down tracks for his next offering.

* * *

Sara Lane has filled us in on
developments in Miami, where
Mack Emerman's Criteria Record-
ing Studios anticipates a hot month.
Emerman and friends expect all
three rooms to be rolling through-
out that period.

Atlantic Records has a new
band, that being Sage, and Mike
Piners, currently of Cactus, is pro-
ducing. Tom Dowd has also been
handling mixing sessions on tracks
by Black Oak Arkansas, the All-
man Brothers Band, Jackie De-
Shannon and Terry Reid.

Also in was Brad Shapiro, pro-
ducing sessions with Wilson Pickett.
Those dates were for overdubbing
and mixing voice, strings and brass
for the next wicked LP,

ABC/Dunhill’s Joe Walsh is re-
ported due in, presumably with
Bill Szymcyzk, as are the Chamber
Brothers, accompanied by producer
Bob Zimmerman of New Genera-
tion Productions. Michael Lang
and Just Sunshine Records are
bringing in the Fabulous Rhine-
stones, with sessions booked over
a three week period, while South
Eastern is bringing Mr. Pago's Los
Diplomaticos for LP sessions.

In the works is yet another al-
bum project with Rick Chapman,
gmdur:ed by Stan Webb of Cee

ee Promotions. Webb's score for
the film, “The Drifter,” was pro-
duced there, with a single from
that work slated to emerge this
month. No label mentioned as yet,
but the score is the first to be
totally produced in Florida.

Other recent work completed at
Criteria includes NBC’s pre-record-
ing sessions for the King Orange
New Year's Eve Parade, with
Milton DeLugg conducting an or-
chestra of Miami's session elite.
George Beckman and Walter Mil-
ler, executive vice president at
NBC, came in to oversee the ses-
sions, which also featured Bert
Parks, Vonda Van Dyke, Anita
Bryant and other smiling faces.

* * *

Meanwhile, out in Cleveland,
Agency Recording Studios appears
to be rolling along nicely. Studio
manager William C. Noyes has
given a brief glimpse of dates
there.

Agency i5 now involved in live
stereo FM broadcasts with WNCR-
FM. Recent dates included Argent,
Epic Records’ group, Asylum's
Batdorf & Rodney and Threshold’s
Trapeze. Also covered by series
was local band Wunderle, an 18-
piece “rock orchestra.”™

Other sessions have included
cutling & mastering for Maureen
McGovern's dates for the theme
from “The Poseidon Adventure”
a 20th Century-Fox production.
“The Morning After” is the theme,
with arrangements by Joe Hudson.
Belkin Prods.' Carl Maduri super-
vised.

Also in: John Bassette, local
rocker, has recorded there and be-
gun distribution of a “mini-album,”
already enjoying local sales. Tema
Productions’ Jimmy Testa also
trucked through, working on his
next single.

* K X

Out at Sunset Sound Recorders,
Bill Robinson is relaxing after a
MNew Year's spent with Guy Lom-
bardo and the traditional festivities
at the Waldorf. That job was a
remote, with Robinson joining
forces with Fedco Audio Labs and
CBS to handle the job. Fred Ehr-
hardt headed the Fedco crew.

At Sunset’s Hollywood studios,
work has begun on Richard Perry's
production of Andy Williams' next
album, engineered by John Haeny.
Haeny has also handled sessions
for Paul Williams, produced for
A&M by Michael Jackson.

James Brown has been mixing
there, working with Sunset’s Wayne
Daily, while Lou Rawls did ses-
gsions for The Navy Show there
with engineer Tom Harvey.

* *

Meanwhile, at Larrabee Sound
in Los Angeles, manager Lenny
Roberts offered a quick list of re-
cent and ongoing sessions in those
rooms. )

Johnny Mathis has been in with
Emducer Jerry Fuller, working on

is next Columbia project, while
Epic Records brought Bobby Vin-
ton in for a single and an LP, and
Randy California, still Kaptain
Kopter and still with Epic, has
been working on his next tracks,
Epic also brought Johnny Mann in,
produced by Jerry Frank.

Kapp Records’ Andy and David
Williams were in produced by Jack
Mills, who also directed proceed-
ings with The Brady Bunch, work-
ing on their next Paramount LP,
while Souff Garrett is producing
Paul and Jojo for GME-Bell there.

Another Kapp artist, that being
Cher, has been working with Mr.
Bono on her next album. And,
speaking of musical relations, the
Williams' kids weren't alone. Lar-
rabee was site for sessions with
the Boone Girls, produced for
MGM by Fred Werner.

Other shots: Tobi Allyn's next
Barnaby single, produced by Ken
Mansfield; 30 segments of Johony
Mann’s “Stand Up and Cheer,”
produced for Pierre Cossette Co.;
and pre-recording sessions for Lu-
cille Ball and MCA Universal
Television.

* * *x

School Days: The last few years
have seen an increasing number
of courses in studio engineering,
and one studio that has become
involved with recording seminars
during the last year is Seattle West
Recording. Their seminar in “Audio
Engineering and Recording In-
dustry” should begin soon, with
chief engineer Rick Keefer to
supervise during the six weeks of
sessions handled on three evenings
cach week. ]

Subjects to be covered will range
from basic audio theory and termi-
nolegy right through acoustics,
electronic music, audio systems de-
sign, recording techmiques, master-
ing, the industry itself and the
legal aspects thereof.

More word on that is expecied
from the folks at Seattle West.

‘Heartbreak Kid’
Track by Columbia

NEW YORK—Gary Sherman,
who composed original music and
conducted the score for the Palo-
mar Pictures release “Heartbreak
Kid,” has put together the original
soundtrack of the film for album
release by Columbia Records under
the supervision of Columbia's Tom
Shtﬂaard. Sherman's previous movie
credits include “Alice’s Restaurant,”
“Midnight Cowbovy,” “Money
Talks" and “Parades.”
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One of the country’s hottest groups, Carpenters, needed a portable sound
system that could give them recording studio control over the sound of things
like “Close To You” and “We’ve Only Just Begun” in live performances.
Solution? The Shure Vocal Master Sound System! The same system used on
tour by The 5th Dimension, The Lettermen, Sergio Mendes & Brasil '77, The
Association, plus hundreds of other groups. The Shure Vocal Master gives
them utter reliability, complete control over vocal effects and over feedback
—with 300 watts of peak penetrating power! Result? Audiences across the
U.S. are hearing Carpenters as they sound on their recordings — naturally!

Shure Brothers Inc. W
222 Hartrey Ave., Evanston, lil. 60204 i‘% SHURE
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Just what the world
8 . otl\'ervfi.:eof

greeting cards!

Send today for complete catalog
Kersten Bros.Co. PO. Box 1785 Scottsdale, Az. 85252

When Answering Ads . . . Say You Saw It in Billboard

CUNGRATFELATIUNS
GRAND FUNK RAILROAD

On Their ABC Television Special
January 19, 1973

WEST . . . Fabricators of the World's Finest Amplification
Equipment is proud that Grand Funk Railroad use our
Motengator Solid-State amplifiers and speaker cabinets for
Bass, Guitar and Keyboard.

The "Gut Sound” . . . Power . . . and Strength of West
Custom Made Amplification is undeniable! The reliability
and dependability of WEST is mandatory to any top group.

WEST MAKES IT IN SOUND, DEPENDABILITY
AND TOP LEVEL PERFORMANCE.

ATTENTION: Managers, producers, groups . . . If you're on
the way up, sooner or later you'll want to talk to WEST . . .
better make it sooner . . . you'll get there faster!

WEST LABORATORIES, division

CANFIELD-MARSHALL INC.

402 S. Washington Avenue
Lansing, Michigan 48933

“For really fast action call our design or
sales department today . . . 517-372-9600
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Talent In Action

o Continued from page 16

Hod provides the melodic under-
pinnings for Marc's intense vocals,
and the resulting mix is an un-
flinching romanticism that is pro-
jected chiefly through lyric images
of love struggled for and lost. That
approach may veer dangerously
toward melodrama at times, but
the duo’s professionalism should
still win many friends.

SAM SUTHERLAND

CHUCK BERRY
FLASH
THE PHLORESCENT
LEACH & EDDIE
Capitol Theatre, Passaic, N.J,

Something should be done about
these two shows a night deals.
Chuck Berry, the man who virtu-
ally lives on stage, was allowed lots
less than an hour to perform, leav-
ing the capacity crowd understand-
ably screaming for more—only to
be hustled out the side exits prior
to the late show.

The Phlorescent Leach & Eddie,
Warner Bros. group, alias Mark
Volman and Howard Kaylan
(former Turtles and Mothers of In-
vention), brought home a zesty set
of comical rock parody di in
good humor with zany theatrics
and the musicianship garnered
from their previous affiliations.

Flash, while occasionally ex-
citing, 10st momentum due largely
to the overlong length of their solo-
ridden arrangements. The guitar of
Peter Banks, core of the English
foursome, provided finesse, but the
Jagperish posturing of lead vocal-
ist Colin Carter appeared a ftrifle
dated although his vocals were
adroit. Michael Hough on drums
and Ray Bennett on bass gave
body to the band that records for
the Capitol distributed label, Sov-
ereign.

Getting back to Berry, the grand
old man of rock was again found
reeling, rocking and rolling to his
usual brand of sexually direct
rhythms of raunch with character,
arrogance and whimsy. Whether
strutting, sweating or swaying with
“Little Queenie” and “MNadine” or
slipping his tongue between the
silky strings of his guitar in a ges-
ture of true affection, Berry de-
picted the prime showman. But
alas, the Chess Records artist was
just riving up when Father Time
pulled the rog out from under him
as he duck-walked into the wait-
ing wings. PHIL GELORMINE

STEVE MILLER BAND

SEATRAIN
SPEEDWAY JOHNNY
Village East, New York

The Gangster was back, filling
the old Fillmore East with loose,
bluesy fire that demonstrated why
the Miller bands, for all their
changes in personnel and occa-
sional gaps in strength, have sus-
tained a loyal audience.

The current lineup finds Miller
reunited with bassist Lonnie Turner,
along with a fourth member, Dicky
Thompson, who provides a broad
textural base of organ for Miller's
excursions on lead.

The playing itself was loose but
right, with Miller concentrating on
puitar and easing off on vocals.
Blues were in the forefront, with
a brief but warming acoustic set
saved for the encore. The Steve
Miller Band records for Capitol.

Seatrain, now on Warner Bros.
Records, was clearly back on its
feet, following the recent departure
of Richard Greene. Those who fear
the band might lack strength with-
out the incendiary fiddle may rest
secure in the knowledge that the
band is, if anything, stronger. Bill
Elliott has been added on piano,
and a fine addition he is, freeing
Lloyd Baskin and guitarist Peter
Walsh to build some strong vocals.
Drummer Julio Coronado is pre-
cise and powerful, and the overall
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stability of the band was dazzling
from the first bars of “Watching
The River Flow" right through to
the end.

Opening the set was Speedway
Johnny, a young band that 15 prom-
ising despite its obvious inexperi-
ence. Imaginative playing more
than compensated for occasional
vocal roughness and rather uneven
material. More to the point, this
band is clearly growing, given the
distance traveled since their last

appearance here,
SAM SUTHERLAND

WILSON PICKETT
SPINNERS

COASTERS
Academy of Music, N.Y.

Although the Wilson Pickett
Show was more than an hour late
in starting, the soul caravan en-
sured that the small audience of
patient fans got its money’s worth
of entertainment.

Pickett — Atlantic Records —
backed by his “Midnight Movers"
orchestra, blended old favorites
with recent chart successes and
came up with a pithy potpourri of
soulful pop that ran the gauntlet
of chart favorites from “Proud
Mary” and “Mama Told Me Not
to Come,” to the perennial choice,
“The Midnight Hour."

Preceding Pickett was the Spin-
ners, new to the Atlantic label and
currently making waves with their
“I'll. Be Around.” An incredibly
well-coordinated,  well-rehearsed,
professional group, the Spinners
are not only visually appealing but
also musically proficient, as was
evidenced by their inimitable rendi-
tions of, “It's a Shame,” “Here 1
#n:] Baby.” and “That's the Way 1

E .I'Il

Also sharing the stage were the
Coasters, who have begun moving
towards a more pop-rock format,
but who !-:E[ remen:lli:[l:'::i Itim old
evergreens that propelle em 1o
fame durin ﬂ:nflI hﬁda}' of rock
& roll. Their evening offerings in-
cluded, Luther Ingram's “If Loving
You Is Wrong,"” "Love Potion No.
9" “Smokey Joe's Cafe,” "“Poison
Ivy," and “Charlie Brown." yoiis

RADCLIFFE A

THE FULL TILT
BOOGIE BAND

The El Mocambo Tavern,
Taronto

It's been two long years since
the Full Tilt Boogie Band (Janis
Joplins backing group at the time
of her death) have played any ser-
ous engagements and the loss has
most definitely been ours.

The five-piece ensemble (Clark
Pierson on drums, organist Ken
Pearson, Rick Bell on pano, gui-
tarist John Till and Buggy Maugh
on bass) made Toronto the gltr.':-nf
their return this week and it was
a highly auspicious occasion. It
was no surprise that the Full Tilt
Boogie Band chose Toronto for
their “comeback™ since a goodly
portion of the players come from
these parts.

On first hearing one is tempted
lo point out certain similarities
with The Band, a group with much
the same roots. But the Full Tilt
Boogie Band proceeds past s
Band-ish harmonies and laid-back
funkiness to inject a flavor and
feeling all its own.

Their repertoire is a combina-
tion of onginals (most of which
will be introduced in the group's
debut album due in January on
Bearsville) and some rock 'n’ roll
standards such as “Tears On My
Pillow" and Sam Cooke’s “That's
Where It's At." “Tears"” was given
the finest reading this reviewer has
ever had the pleasure of hearing.

The Full Tilt Boogie Band has
been “living in the woods" near
Woodstock, and it's obvious that
they've spent many. many nights
jamming together. Their music is
tight and positive, never faltering
in either direction or purpose.

RITCHIE YORKE

JOHN MAYALL
DELBERT & GLEN

TRANQUILITY
Cﬂrﬂe;g'ie Hall, New York

An extended evening of blues
awaited the youthful Carnegie
Hall audience as the show kicked
off at an unusually late 10:00
starting time, For rock fans though,
British band Tranquility led things
off with flash, bounce and high
velocity music. The colorfully clad
combo, manned by lead guitarist-
singer Terry Shaddick, stressed
four-part harmonies lifted straight
from The Beatles' “Abbey Road”
era. The anything but tranquil band
records for Epic.

Clean Records artists Delbert
MecClinton and Glen Clark fol-
lowed with a good if overlong ses-
sion of solid country-rock blues.
The Texas duo displayed clever
close harmonies as well as strong
individual voices while backed by
a hard-edged band. McClinton on
harp and acoustical puitar and
Clark on keyboards rendered songs
from their ﬂft-EluEgad album,
“Delbert & Glen. :

Polydor's John Mayall, bringing
to an end a l4-week tour, sur-
rounded himself again with the
finest of bluesmen. Each musician
—Freddie Robinson on guitar,
Keef Hartley on drums, Victor
Gaskin on bass, Richard Mitchell
on trumpet and Fred Clark on sax
—having developed by show's
close, in individual musical person-
ality thanks to the leisurely length
afforded them throughout to im-
provise on Mayall's basic blues
themes. : :

Mayall himself tied things to-
gether tightly with his gusty, al-
most black-sounding vocals and
charged electric piano and harp
work. By 2:45 the next morning,
he still had 'em in the aisles
clamoring for more,

PHIL GELORMINE

Hacienda:
Facelifting,
New Policy

By LAURA DENI

LAS VEGAS—In an effort to
make the Hacienda Hotel “the
spot” for locals as well as tourists,
new owners of that resort revealed
plans for a million-dollar renova-
tion of the casino and building,
new entertainment policy, im-
proved food service and a camper-
world park.

The new owners are Allen Glick,
chairman of the board which will
be headquartered in San Diego;
Gene Fresch, president and gen-
eral manager of the entire Hacien-
da operation- headquartered in Las
Vepgas. o .

Emphasizing that the Hacienda
operation “would be totally differ-
ent from past operations,” Fresch
said “I feel the hotel has been
dragging its feet and I hope in the
future to change that.”

A change in entertainment for-
mat, including the termination of
nude shows, will be the hotel's new
policy according to Fresch. “"Nude
shows are not within the type of
image we wish to have at the Ha-
cienda."

Until the new owners took over
a nude show titled “Love of Sex"
was being performed nightly in the
hotel's Jewel Box Lounge. Fresch
added, “We will have both lounge
and main showroom acts. Present-
ly, we are still forming our enter-
tainment policy which will for-
mally be ready on Jan. 15. It will
be an improvement compared to
acts which have performed here in
the past.”

The owners purchased the hotel
for approximately %5 million in
cash and assumed an undisclosed
amount of indebtedness, Glick said.
He said the name of the hotel,
built in 1955, would remain the
same.
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Latin Music

EDITORIAL

Time for Strength

Out of tragedy has arisen an opportunity for the entire Latin
music industry—the musicians, singers, labels and distributors—to
show the strength and scope of their music.

Caytronics Corp. boss Joe Cayre plans to honor the memory of
the late Puerto Rican baseball star, Roberto Clemente, with benefit
concerts in Puerto Rico and New York—all proceeds going to
Roberto Clemente's Children's Sports Arena Fund.

Let us hope that the artistic and executive talent contained in
the Latin industry will support these events.

WCMQ Shifts to Top 40

By ART (ARTURO) KAPPER

MIAMI—Radio station WCMQ,
basing its format on a Latin Top
40 concept, has created a strong
interest in the 20-35-year-old lis-
tener here for contemporary Latin
music, according to the owner-
manager of the station, Herb
Dolgoff. The station has been in
operation for nearly three months.

Dolgoff cited the use of a Top

40} concept and the consistency of
product airplay generated by the
station, as opposed to the heavy
news and “soap opera"” formats of
other local stations, as the major
reasons for WCMQ's success, The
station’s call letters also provide a
natural promotion direction in this
highly Cubanized city, Dolgoff
said. At ome time, CM{Q was a
well-known station in Havana,
_ Dntgnft‘, an attorney, has been
in radio: management since 1957,
when he joined Storz Broadcasting.
Leaving Storz in 1966 to manage
WOAM for four years, he then
joined WWOK, a country music
station in Miami. WCMQ started
in 1972 when Dolgoff left WWOK
and purchased WLTO, then =a
Spanish easy-listening station,

Sharing the duties with Dolgoff
at the station are Tony Rivas,
music director, Pedro de Pool,
program director, Nirso Pimintel

sHot

and Ricardo Villa, newsmen, and
disk jockey Roberto Suarez.

Dolgoff further stated that
WCMOQ works with the theme *La
Epidemia Musical” (the musical
epidemic). He said the Latin mar-
ket is expanding as the new sound
of “salsa" permeates the Latin
community, especially with its ad-
ditional potential for a crossover
into the American market. The
key, Dolgoff said, is to program
contemporary Latin  music, and
lots of it, “for that's what the
listeners want to hear.”

Arts Series
For Cheefah

NEW YORK—Starting Jan. 29,
the Latin club El Cheetah will fea-
ture & weekly Monday night Latin
arts program, to be produced by
emcee and comedian Dizzy lzzy
Sanabria.

Sanabria said that the program,
conceived to “heighten the aware-
ness of Latin arts and to boost

community pride,” will combine
musical acts with poets, painters
and video tape demonstrations.
Scheduled for the opening night
are Charlie and Eddie Palmieri,
the rock group Seguida and singer
Bobby Schneider. Sanabria stated
that Tico Records plans to record
the first performance, with the
possibilities of a future LP release.

He also said that plans include
the auditioning of young Latin art-
ists for inclusion in the weekly per-
formances. “The main reason for
this program,” Sanabria continued,
“is to give the Latin community
here a greater awareness of itself
and to possibly educate the non-
Latin to our culture and music.”

Clemente Fund Concerts

NEW YORK—Plans are being
formulated here for two Latin
concerts for the benefit of the
Roberto Clemente Puerto Rican
Children's Sports Arena Fund, ac-
cording to Joe Cayre, president of
Caytronics Corp.

Cayre said that the benefits from
the concerts, with one slated for
Puerto Rico and the other for New
York, as well as record sales and
film rights will be “totally” donated
to the fund. Cayre stated that ne-
gotiations with Madison Square
Garden and the 20,000-seat Bit-
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horne Stadium in Puerto Rico are
under way.

“It is something which has to
be done,” said Cayre. “We, Cay-
tronics, will undertake it ourselves
if need be. But,” continued Cayre,
“direct involvement from other
Latin labels and music organiza-
tions is more than welcome.” Plans
are also in the works for a record-
ing of the concerts. Again Cayre
stated that “all Latin labels" are
invited to participate,

The Clemente fund for the sports
arena has been a long-time dream
of the baseball star, who was re-
cently killed in a plane crash while
flying to Nicaragua with Puerto
Rican donations for earthquake vic-
tims.

Latin Scene

NEW YORK

Art (Arfuro) Kapper has joined
Billboard's Latin section this week
as the Latin correspondent for the
Miami area. Having lived in the
area for nearly 15 years, Kapper
brings with him a wide experience
in the local Latin recording and
radio industry. . . . Argentinian
singer Palito Ortega has signed
with Fania International. The label
will soon begin distribution of his
product in New York and Puerto
Rico. . . . The film “Our Latin
Thing” will reopen at the Cinema
11 on Broadway Jan. 19, ., . Latin
emcee Dizzy Izzy Sanabria, fol-
lowing his appearance at the recent
Musica Concert here, stopped in
our offices to chat about the Latin
scene in New York. He has been
quite active, along with his emcee
duties, in the illustration and de-
sipn of Latin LP covers for some
of the major labels in the city.
One of his new directions will be
concert production (see separate
story). . . . Well, it is about time
we apologized in print to Tito
Puente (Tico). Through our unin-
tentional mistakes, he has been
seeing his name spelled in a variety
of ways within this section. Always
a provider of an exciting sound,
we also thank him for his patience.
. . . Ray Rivera (Zanzee) also got
in touch recently to let us know
that a BB story generated some
increased airplayv and magazine
coverage for his latest LP “From
Puerto Rico to Soulsville,” . . .
The Latin Dimensions, a new
group on Mericana Records, fea-
tures the singing of Roberto Torres,
Mike Martinez heads the group.
Mericana will soon release their
latest LP, with arrangements by
Ira Herscher and produced by
Ralph Lew. JIM MELANSON
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BMI Sets Latin Grant

NEW YORK—BMI has estab-
lished a Latin American copyright
studies scholarship. The grant,
£1.500 annually, will be admin-

istered by the International Con-
federation of Societies of Authors
and Composers (ICSAC) and will
be utilized to encourage the study
of administrative and legal copy-

right matters within the realm of
ITatIn American performing socie-
ties.

Edward M. Cramer, president of
BMI, said the licensing organiza-
tion will, at the end of a three-
vear period, make an additional
payvment to the council to defray
the cost of publishing the results
of the study.

2d Latin Concert Feb. 2

NEW YORK—Latin music in
concert, sparked by what Richard
Nader termed a “highly successful
first production last November, will
return to Madison Square Garden
Feb. 2.

The concert, tabbed the Second
MNew York Latin Festival of Jazz,
Rock and Soul, will be presented
by Madison Square Garden Pro-
ductions and Richard Nader Pro-
ductions and will feature Tito
Rodriguez, La Lupe, Willie Colon.
Joe Baton and his orchestra, El
Gran Combo. Ricardo Ray and
Bobby Cruz and the special guest
appearance of Dizzy Gillespie, per-
forming with Machito and Craciela.
Symphony Sid and Pacquito Na-

varro will share the emcee duties.

Nader said that promotion will
be “more diversified"” for this pro-
duction, in that a greater emphasis
will be placed on placing spots on
American market radio stations.
As for the last concert, spots will
be placed on all the local Spanish
stations—WHOM, WEVD. WADO
and WBMX.

Nader added that promotion and
publicity plans will also be directed
to the black community. He said
that he was encouraged by the
recent undercurrent of interest for
Latin music within the black mar-
ket. Tickets for the concert will be
sold through Ticketron and at the
Garden box office.

THE BEST

ON LATIN

AFRO CUBAN
AND

“SALSA™ MUSIC
IS ON

KUBANEY

RECORDS AND TAPES

We Still Have Territories Available

Write For Catalogs And General Information To:

South Eastern
Qeco’zas, 772 G- eo’zp.

4380 N.W. 128th Street
Opa-Locka, Florida 33054
Telephone: (305) 685-6211
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Radio-TV programming

Vox Jox

By CLAUDE HALL
Radio-TV Editor

First, Bob Collins couldn’t go to
WOKY-AM mn Milwaukee because
of his contract with WRIT-AM, so
he went to WYMQ-FM in Miami.
Then, surprise, Tex Meyer who just
joined WOKY-AM from WRIT-
AM, decided to take advantage of
the offer to become program di-
rector of WGOW-AM in Chatta-
nooga. So, there are probably a
couple of jobs around i1n the Bar-
tell chain. Talk to George Wilson,
national program director of Bar-
tell Media, New York. He's a good
man; has an amazing number of
proteges out in radio coast-to-coast.
. . . Do vou know that Lil Atkins
knows more about football than
Ted Atkins? . . . Ron Dennington,
previously with WOKY-AM, Mil-
waukee, has been consulting some
at KATZ-AM in 5t. Louis and will
be programming WHVY-FM in
Springfield, Mass, . . . Ron Jones
has left KLMS-AM, Lincoln, Neb.,
and is hunting a job in Los
Angeles. . . . Don Imus, morning
air  personality on WNBC-AM,
MNew York, has a new LP out on
RCA Records. It's called “One
Sacred Chicken to Go" and Rob-
ert W, Morgan, KHJ-AM morning

THE padlow

Radio Mystery Series
IS BACK ON THE AIR!

Mow available for local purchase:

CHARLES MICHELSON, INC.

45 West 45th 51 New York [0038
(22 PLT-06935

personality, Los Angeles, is fea-
tured on a cut lifted from a radio
show that Imus did with Morgan
back last August. They mention
my name on the cut, but vou have
to listen real close; anyway, you
bleep it out if you decide to play
it on the air.
* * *

Ted, how come your wife knows
more about football than you do?
. . . Whups, just got a message
about WGOW-AM in Chattanooga.
Three personahlities are |ooKing
down there, including Alan Moody,
Jason Bojohn, and Jack Wilks. You
can reach them, if you have an
opening, at 615-875-6607, . . .
Jack Klebba has just joined the
staff of WMIC-AM, Sandusky,
Mich. He'd been with WLEW-AM
in Bad Axe, Mich. Jerry Stump,
station manager of WMIC-AM,
reports that business 1s up 62 per-
cent over 1971 due to a complete
overhauling of programming and
new management. . . . James Pinks-
ton, KPEP-AM, San Angelo, TX,
15 looking for a program director
who can also do the morning show
and is good on remotes. Call him
at 915-655-8116. . . . Jere Sallivan,
music director of WERA-AM,
Plainfield, N.J,, writes: “Due to
the departing of our program di-
rector Don Nutting who bought a
motor home and has decided to
bum around the country and write
for a year, I am the new music
director. I'd aﬁprﬁ:iatﬁ anybody
with good MOR records to send
them my way. Guarantee to listen."”
Lineup at the station includes Bob
Cooper 1n the morning, Sullivan
in the midday slot, and Beb
Thomas handling the 1 p.m.-sign-
off show.

Sorry, Ted, but we've got to
clear this up: Who can punt a
football the furthest? . . . Mark
Edwards, Auburn, CA, writes:
“KAHI-AM and KAFI-FM have
cleaned up our sound and are
now programming progressive
MOR. Before, the station featured
a Harvey Wallbanger type format."”
But the FM goes country after §
p.m. at least for the time being, be-

(Continued on page 56)

Impromptu Web
Nets 35 Stations

MACON, Ga.—The radio net-
work set up by Capricorn Records
(Billboard, Dec. 30) to broadcast
a live night club concert from the
Warehouse, New Orleans, was
broadcast on 35 radio stations in
12 states, smid Dick Woceley, head
of promotion for the record label.
The show featured the Allman
Brothers Band and the Wet Willie
Band, It was broadcast New Year's
Eve,

Wooley set the network of radio
stations up, coordinating the show
with Madden Randall of WYVSL-
FM, New Orleans, which originated
the broadcast, in less than 10 days.
The success of the show has
spurred Wooley to start planming
future such network programs.

all time.

songs have gone."

everybody knows

"THE GREATEST HITS OF ALL-TIME"

is fast becoming the greatest moneymaker of

(check your Phila. & NYC ARB'S; 18-34, 18-49)

Now your station can be "where all the good
{live or automated) The
format's not free—the information is.

215-922-0607—Pro-Com Associates

20

INTERVIEW:

Bill Randle’s Top 40 Impact

EDITOR'S NOTE: This iz the
fifth installment on an in-depth
interview with Bill Stewart, a man
who playved a key role in the de-
velopment of Top 40 radio and
who today is operations manager
of WYOO-AM in Minneapolis.
The interview was conducted by
Claude Hall, radio-TV editor of
the Billboard.

HALL: Let's go back to the bar
in Omaha where Top 40 was
“born.” When you realized that
the barmaid was playing a record
over and over that had been vir-
tually worn out during the eve-
ning, what did you do then? Did
vou or Todd Storz immediately
cry: “Migod! Why dont we do
that." Or . . . well, what hap-
pened?

STEWART: No. 1, we were
kind of amazed at it. We were get-
ting sick of hearing it over and
over . . . [ guess 1t dawned on
us gradually that people wanted
to hear the records they liked
often.

HALL: When did you realize
this? The next day? A week later?
A month?

STEWART: | think it was very
soon. It was in the next few days
that we did something about it.
We'd already gone to a closed
music list. . . .

HALL: By “closed,” you mean
there was a list and everybody
played from that list?

STEWART: Right. Then we
originated the idea of taking a rec-
ord that was big and playing it
more often than the others, d
that was where the “Pick Hit"
started. In Omaha, Neb. Because
we started playing a pick hit once
an hour. And the No. 1 song once
an hour . . . that's where rhar
started.

HALL: Ah, you put in the ro-
tation pattern! Was that a Top 40
list or a Top 30 list?

STEWART: It was a 30-record
playlist. When I first got there,
the puys could play pretty much
what they wanted to play. Within
reason. | put in the closed list,
and if memory serves me correctly,
I think it started at 40 records and
we gradually got it down to 30
records, The tradition at that time
always was: The deeper the
trouble, the shorter the music list.
And it always seemed to work. If
the ratings went down, if you were
playing 30 records, you went to
20, I can remember when Johnny
Barnett was programming our sta-
tion WIIX-AM in New Orleans
and we got down to 15 records at
one time. And it worked. The full
reason that Top 40 radio came
about—and I'm not saying that I
was the instigator of all of Top
40 radio, but I was responsible for
a lot of the elements—in those
days, in the early 50's when 1 first
started in radio, radio was a very
strange thing . . . the mid-50%, I
guess I'm talking about . . . 1953
and 1954 . . . I taught speech and
English part-time at Emerson Col-
lege in Boston and I was working
as program director of this clas-
sical radio station . . . and I de-
cided 1 wanted to go out and sce
what made radio tick. So, I took a
trip to Cleveland around 1952 or
1953 . . . and Bill Randle was on
the air . . . he really owned the
city of Cleveland at that time . . .
and it was the strangest thing I've
ever heard, because those were the
days of cover records . . . most
guys in radio today don't even
know what cover records are, but
in those days the minute a record
sold 150 copies—T think that was
the magic number—then some-
body would cover it by recording
the same tune and a radio station
would end IEEE with maybe eight
versions of same song. Weil,
I went into Cleveland and spent
about three days because, besides
teaching English, 1 also had a ra-

dio class that 1 taoght. And the
students wanted to hear some of
the people that were good around
the country. And Randle was a
real hotrod. So, I spent several
days in Cleveland and that was
probably the first time that anyone
ever sat down and listened to a
radio station as do programming
consultants today. With a pen and
pencil, writing things down on a
vellow pad, And it absolutely
amazed me—what was happening.
If memory serves me right, Phil
McLain was doing the morning
show. The title may be wrong, but
the idea should get across to you,
he'd come on and play, say, “Ten-
nessee Waltz" by someone. Then,
I think Tommy Edwards was
doing the middle of the day show
at that time, would come on and
he had another version on a dif-
ferent label. And, of course, he
would say the record was the
greatest record of all time, be-
cause he'd got a hot dub of it. In
those days, guys would have their
own record boxes . . . records
they'd gotten from the record
companies . . . and when they
went off the air they'd lock up
their boxes in their closets so no-
body else could play those records
. . . anyway, Edwards would play
his version of the cover record
and then Randle would come on
the air with a third version of the
record. And his was the greatest
of all time . . . the greatest ever
cut. And whoever the evening guy
was might even have another ver-
sion. And the all-night guy might
even have a fifth version. And 1
said to myself, Wow, what kind
of believeability can radio have
with so many straining points?
And that's when I made up my
mind that if ever I got to a station
where 1 was given my head, I'd
eliminate those problems so there
would be some kind of credibility.
Those days were really the start
of an exciting era of radio and a
lot of people today don't give
credit to those days . . . or not
much credit. There's a guy who
didn't start Top 40 radio, but a
lot of guys don't realize what an
immense contribution he made . . .
a guy by the name of Bill Randle
made a big contribution to radio.
This guy was the first really ex-
citing personality in independent
radio., What he did was literally
what Bill Drake did many vyears
later. So, I've got to reverse my
early stand, It was Randle who in-
troduced the psychological effect
to radio. If memory serves me
right, he did the 2-7 p.m. stint and
he'd come on the air, introduce
himself, and say: “At 2:37 p.m.
this afternoon, they're going to
record a song at 1619 Broadway in
MNew York and it'll be called *Ten-
nessce Waltz' on Columbia and
Mitch Miller is going to personally
take this record out to LaGuardia
Field and put it on an airplane
and I'm going to have that record
here in my hands and play it at
4:47 p.m. this afternoon.” oo, ae
plays his records and does the
commercials and makes a piich
again: “Don't forget, I'm going to
play this new record this after-
noon. It isn't even cut yet, but [
know it'll be fantastic, because
Mitch Miller is doing it and he
told me." Randle would do this
after every record and he would
build up the suspense . . . it would
become almost like a fever, Then,
when 4:47 p.m. came, he would
say: “We were going to play this
new record, but some people have
phoned that they're just getting off
work and will be between their
office and home and asked me to
please not play it at 4:47 p.m. So,
we're not going to play it until
5:03 p.m, this afternoon.” And he
would keep building this up and
finally play the goddamned record,
whatever it might be, at 5:30 p.m.
and it might be the worse record
of all time and he would say:
“That's fantastic. That is the great-
est record of all time. Miich,

you're a genius. I'm going to call
him up and tell him that, too, But
first, 1 want to play the record
again." And he'd play the record
four or five times in a row. And
he might even play it a couple of
times later. Then, when he went
off the air, he'd put it in his box
and he had the only copy in the
world and the next morning the
distributor would have 5,000 or-
ders. And every day it was the
same thing—the greatest record of
all time and whatever record it
was, he'd build it up and up . . .
and the psychological factor really
worked, But, that was the place
where the idea for the closed mu-
sic list came because WERE-AM
was doing fantastically well in the
Cleveland market and Randle was
unbelievable , . . well, he was the
forerunner to Dick Clark . . . the
radio version . . . but it sounded
like you were listening to six dif-
ferent radio stations. Because
everyone had their own little hot
dub. So, that was the thing 1
wanted to avoid if ever 1 got the
chance . . . that if three versions
of a record came out, someone,
and it turned out later to be me,
made a decision about which of
those versions the radio station
would play. And that's pruh:{lzlr
the very reason cover records died.

EDITOR'S NOTE: Continued
next week.

Conn. Rustic
To Solid Au.

NEW HAVEN—WCD(Q-AM, a
1,000-watt daytime couniry music
station here, has switched to a
solid gold format, according to
program director Jack Scott. The
station is being consulted by Bill
Colman, now at WPOP-AM mn
Hartford. Ted Quale is president.

Al the moment, the station is
plaving oldies dating back from six
months off the Billboard Hot 100
chart to 1954. Although no new
product is being added to the play-
list at the moment, Scott said that
the possibility was the station
would work in some new records
later on, The air personalities se-
lect their own music from the
various categories—from 1954 to
1962, records from 1962 until
1968, and records that have been
hits between 1968 and 1972. Cur-
rently, no records are repeated
over a three-day period.

Air personalities include Scott
6-10 a.m., Paul Robbins until 2
p.m., Carl Rossi in the afternoons.
Chris Evans does weekend work.

Dixon Syndication

CINCINNATI—"The Paul
Dixon Show,” a variety-music tele-
viston show originating from
WLWT-TV here, went into na-
tional syndication Monday (15),
airing in Boston, Detroit, Provi-
dence, and San Diego. Cleveland,
Philadelphia, Kansas City, Syracuse,
and Peoria start the show next
week. The daytime show has been
part of Avco television stations’
programming for 18 years.

WSB-AM
4.5 HR. SHOW

ATLANTA—WSB-AM is ex-
panding its morning show called
“Merry Go Round” that fea-
tures show business personalities
as puest announcers. The three-
hour show, one of the unique
morning drive radio shows in
the nation, will become 4 hours
and 25 minutes long, according
to general manager Elmo Ellis.
The show has featured many
recording artists as guest an-
nouncer.
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h
bad spelling makes great English.

=S |t's their 6th consecutive hit to go
B Top 10 in England, and it’s all from

one blockbuster album called ““Slayed?"’,
which features the smash ‘‘Mama Weer All Crazee Now"'.

Say hello to “Gudbuy T’ Jane”
and put a sledgehammer in your sales.

“GUDBUY T’ JANE>.
‘1 Won’t Let It’Appen Agen?

m (PD 15060)
; ‘ IjD IV{_IG r | Polydor Records, Cassettes and 8-Track Stereo Cartridges

are distributed in the USA by Polydor Incorporated; in Canada by Polydor Canada Ltd.

(PD 5524)
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NEW OLDIE ALBUM::!

FROM IMMORTAL DOOTONE MASTERS

oOOTO DEY DTL BS5

H33AT GROYLS/ VAL

Penguins - Medallions - Meadowlarks - Romancers - Silks
Pipes + Calvanes « Pearls « Souvenirs + Crescendos

DOOTO 855 THE OLDIES-GREAT GROUPS VOCAL

“Junkman''—=Penquins, “*‘My Girl"’'—=Silks,
“"Magic Mountain''—Medallions are outstanding tracks
on this classic release of impressive oldies. The Calvanes

“Fleecowee,’” Souvenirs “‘Baby Doll" released here
for the first time are potential hits as singles. This prize
winning collection deserves instant acclaim.

OTHER CLASSIC OLDIES
o s

Earth Angel Vocal Groups In

pme nnd other hits

-

REDD FOXX NEW RELEASES
FOR THE FAMILY MARKET

e

REDD FOXX

DOOTO [E) RECORDS & TAPES
13440 South Central Avenue, Compton, Calif. 90222
(213) 774-0743

22

-

NEW ORLEANS: WRNO-FM, Doug Christian
NEW YORK: WNEW-FM, Dennis Elsas
PHILADELPHIA: WDAS-FM, Harvey Holliday
PORTLAND: KINK-FM, Bruce Funkhouser
ROCHESTER: WCMF-FM, Bernie Kimball
SACRAMENTO: KZAP-FM, Robert Williams
ST. LOUIS: KSHE-FM, Shelly Grafman

SYRACUSE: WOUR-FM
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TORONTO: CHUM-FM, Benjy Karch
TUCSON: KWFM-FM, Allan Browning
VALDOSTA: WVVS-FM, Bill Tullis
BALTIMORE: WKTK-FM, Pete Larkin
DALLAS: KAFM-FM, Jack Robinson
DENVER: KFML-FM, Harry Tuft
INDIANAPOLIS: KNAP-FM, Chris Conner

MEMPHIS: WMC-FM, Ron Michaels

ALEX KORNER AND SNAPP, "Ac-
cidentally Born In New Orleans,”
Warner Bros,

Stations: WRNO-FM, WKTK-FM,
WOUR-FM, KFML-FM, KNAC-
FM

BEACH BOYS, ""Holland,” Reprise
Stations: KWFM-FM, WKTHK-FM,
WIMF-FM, WNAP-FM, KINK-FM

Hot Action Albums

PAUL BUTTERFIELD,

Days,"” Bearsville
Stations: WKTK-FM, WOUR-FM,
KINK-FM, WVVS-FM, KWFM-FM,
WNEW-FM, WRNO-FM, KAFM-
FM, KNAC-FM

DEEP PURPLE, ‘“Who Do We
Think We Are,” Warner Bros.
Stations: WVVS-FM, WKFM-FM,
EEHD-FM. WKTK-FM, WNAP-

“Better

RALPH MCcTELL, "“Not Til To-
morrow,' Reprise
Stations: WVVS-FM, WNEW-FM,
KAFM-FM, WOUR-FM, KINK-FM,
WEBRU-FM

DOUG SAHM AND BAND, “Doug

Sahm and Band,” Atlantic
Stations: WNEW-FM, WZMF-FM,
WNAP-FM, KFML-FM, KNAC-FM

THE GUESS WHO, "Artificial Para-
dise,"” RCA
Stations: WCMF-FM, WVVS-FM,
WRMNO-FM, WKTK-FM, CHUM-
FM, WZMF-FM

AMAZING BLONDEL, “England,”
Island
Station: WMC-FM

nEwn AMRAM, “Subway Night,
RCA
Stations: WNEW-FM, WMC-FM

AL ANDERSON, "Al Anderson"
Vanguard
Stations: WNEW-FM, WEBRU-FM

BLOOD, SWEAT & TEARS, Y
Can't Move Mo Mountains,"” Co-
lumbia (Single)

Station: CHUM-FM

BYRDS, "Best Of The Byrds, Vol.
11,” Columbia
Station: CHUM-FM

CLIMAX BLUES BAND,
Man," Sire
Stations: WKTK-FM, KSHE-FM,
KFML-FM

MARTY COOPER, “A Minute of
Your Time," Barnaby

Station: WNEW-FM

SANDY DENNY, “Sandy,” A&M
Stations: WZMF-FM, KZAP-FM,
WYUD-FM

DEEP PURPLE, “Made In Japan,"”
Purple
Stations: WRNO-FM, KNAC-FM

DEREK & DOMINOS, “In Con-
cert"” RSO
Station: WNEW-FM

DEODATO, "Prelude,” CTI
Station: WNEW-FM

RIVER CITY, "Anna Divina," En-
terprize
tations: WVVS-FM, KWFM-FM

AMON DUUL I, *“Wolf City," Uni-
hed Artist
Station: KNAC-FM

JONATHAN EDWARDS, *"'Stop &
Start It All,"" Atco (Single)
Station: CHUM-FM

ROBERTA FLACK, "Killing Me
Softly With His Song," Atlantic
(Single)
Stations: KAFM-FM, WDAS-FM
FOCUS, “Moving Waves,” Sire
Stations: WZMF-FM, KZAP-FM
TOM FOGERTY, "Excaliber,” Fan-

tasg

tations: WRNO-FM, WVUD-FM

FREE, “"Heartbreaker,” Island
Stations: WVVS-FM, KAFM-FM,
WVVD-FM, WMC-FM

“Rich

Also Recommended

GRIN, “All Out," Spindizzy
Stations: KAFM-FM, KFML-FM

GROUNDHOGS, "“Hogwash,™
United Artists
Station: WMC-FM

PETER HAMMILL, “Fool's Mate,"
Charisma
Station: WNEW-FM

BO HANSSON, “Lord Of The
Rings,"” Charisma
Stations: WCMF-FM, WMC-FM,
KINK-FM
MIKE HARRISON, “Smokestack
Lighting," Island
Stations: WRNO-FM, KSHE-FM,
WMC-FM, KFML-FM

BARCLAY JAMES HARVEST,
""Baby James Harvest," Harvest
Stations: KSHE-FM, WMC-FM

:.uliEI HARVEY, "“Souvenirs," Capi-
Station: KAFM-FM

KING HARVEST, “Dancing In The
Moonlight," Perception
Station: WVVS-FM

HOLLIES, ""Romany," Epic
Stations: KAFM-FM, KNAC

PAUL HORN, “Inside Two,"” Epic
Station: KFML-FM

CASEY KELLY, "You Can't Get
There From Here,” Elektra
(Single)
Station: CHUM-FM
CLAUDIA LENNEAR, “Phew," War-
ner Bros.
Stations: WNEW-FM, KAFM-FM,
WKTK-FM, KZAP-FM

LINDA LEWIS, ‘“Lark"™
Bros.
Stations; WDAS-FM, KZAP-FM,
WBRU-FM
NITZINGER, "“One Foot In His-
tory," Capitol
tation: KSHE-FM

GRAM PARSONS, "G P, Reprise
Stations: KZAP-FM, WKTK-FM,
WOUR-FM

MONTY PYTHON, "“The Previous
Monty Python Album," Charisma
Station: WCMF-FM
ROBEY, SALK & BOD, “Kentucky
Gambler,”” Epic
Station: KSHE-FM
ROLLING STONES, “More Hot
Rocks,'" London
Stations: KWFM-FM, WRNO-FM

Warner

NINA SIMONE, “Lady Sings The
Blues,”” Stroud
Station: WDAS-FM

SKIN ALLEY, “Two Quid Deal,"”
Transatlantic (Import)
Station: KINK-FM

JEREMY SPENCER AND THE
CHILDREN, *“Jeremy Spencer,"
Columbia

Station: WZMF-FM

BRUCE SPRINGSTEEN, "Greet-
ings From Asbury Park New lJer-
sey,”" Columbia
Stations: WKTK-FM, WZMF-FM,
WCMF-FM

STACKRIDGE, “Friendliness,"
MCA (Import)
Station: KINK-FM

PAUL STOOKEY, “One Night
Stand,” Warner Bros.
Stations: WVZS-FM, KWFM-FM,
WKTK-FM, KINK-FM

ED TRICKETT, “Telling Takes Me
Home," Folk Legacy
Station: KFML-FM

IKE & TINA TURNER, “Let Me
Touch Your Mind, United Artists
Station: KNAC-FM

TONI AND TERRY, “Cross Coun-
try,” Capitol
Stations: KAFM-FM, KFML-FM

UNCLE DOG, "0Old Hat,” Signpost
Station: KINK-FM

URIAH HEEP, "Sweet Lorraine
and Blind Eye,"” Mercury (Single)
Station: CHUM-FM

VARIOUS ARTISTS, “Glastonbury
Fayre," Revolution
Station: WMC-FM

VARIOUS ARTISTS, ‘‘Strawberry
Hill Invitational Blue Grass Festi-
val," 11th Hour

Station: WMC-FM

TRAVIS WAMMACK, *""Travis Wam-
mack,"” Fame
Station: WNAP-FM

DIONNE WARWICKE, "Just Being
Myself,”” Warner Bros.
Station: WDAS-FM

WILDERNESS ROAD, '"Sold For
Prevention of Disease Only,” Re-
prise
Stations: WRNO-FM, WCMF-FM,
KZAP-FM. WBRU-FM

PAUL WILLIAMS AND FRIENDS,
“In Memory Of Robert Johnson,”
King

Station: WVVS-FM

DJ Bailey Hosts 3 Hr. Weekly Show

CHICAGO—Number One Pro-

ductions, a local firm, is moving
into high pear and will now aim
for a mass aundience with “Ameri-

can Number One Music,” a weekly
three-hour show hosted by WLS-
AM air personality Bill Bailey.
Bailey writes the show, coproduc-
ing it with Dhick John of 8-Track
Recording Studios where the show

is taped and duplicated. Paul
Bynum is executive roducer:
Nancy Allen is director. Currently,

the show is running in about 20
markets, but Bailey intends to ex-
pand the horizon of the show.
The music featured on the show
includes top hits of the "50%, "60',
and fairly current material “from
Little Richard all the way up to
Yes," as Bailey put it. “And we're

WWW americanradiohistorv com

getting into groups like the Chi-
cago, but not ordinary LP mate-
rial. We stick to the real hit stuff.”
A current record is played every
half hour at the end of the half
hour. About 16-18 records are in
each hour and the “format includes
information about records and art-
ists, but it's a different kind of
format from the usual syndicated
show . . . it's not strictly a person-
ality thing, nor strictly just music
and nothing else. The news, for
example, is presented like teasers.
As an innovative idea and audience
grabber, we decided to make what
was an experiment at first a perma-
nent part of the show. Going into
each stop set, we do about 20 sec-
onds on a nonnegative news item
from the vear of the record that
will follow the stop set. We feel

this adds depth to the show and
paraphrases the entire oldie con-

cept.”

The show is provided on T-inch
reels in monaural, but Bailey said
that a radio station may obtain
it on 10%-inch reels if they so

desire. As a new service, Bailey i

now furnishing free

we  also allow ourselves

at their discretion.,”
The format of the show is de

signed so that it can easily fit into
either a basic rock, MOR, or oldie

format radio station.

JANUARY 20, 1973, BILLBOARD

voice-track
service lo any station 1o use as one-
liners and station 1Ds, Some of the
cost of the show itself is deferred
by national sponsors, he said. “And
o be
ripped off by letting the stations
mn il more than once a week,

-
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Soul Sauce

BEST NEW SINGLE
OF THE WEEK:

“IT'S LOVE"

LEA ROBERTS
(U.A)

BEST NEW ALBUM
OF THE WEEK:

“I GOTTA GET
HOME"

THE 8th DAY
(INVICTUS)

By JULIAN COLEMAN

Beegee Records Inc., Holly-
wood, Calif., has gone through
an extensive reorganization pro-
gram. The label headed by Byron
Spears will aim in the direction
of MOR and Gospel music with
their first product release a gos-
pel jazz album by Shalton Kilby
set for this month.

Professional Black Announc-
ers of New York will hold its
1st Annual Music, Radio & TV
Awards dinner on Feb. 23, at
The Rochdale Ballroom, in
Queens, N.Y. The organization's
future plans is to set up a black
announcers’ school with mem-
bers of PBA serving as staff
members for the school.

The hit musical, “Don't Bother

Me I Can't Cope,” continues to
attract large audiences in New
York at the Edison Theatre, in
Chicago at the Happy Medium
and Los Angeles producer Stan-
ley Mayer announced recently
that the show now at the Hunt-
ington Hartford Theatre, will
extend its run through Fl:l:ll 25
The Original Broadway cast re-
cording is on Polydor Records.

Solomon Burke, MGM re-
cording artist has been invited
by the White House to entertain
at the Youth Concert Jan. 17,
the Security Ball Jan. 19 and the
Inaugural Ball, Jan. 20 in Wash-
ington, D.C.

HOTLINE:

The O'Jays are headed for an
extensive tour of Europe the
month of February. The Phila-
delphia International group's lat-
est single disk “Love Train™ is
one of the fastest moving records
in the country, . . . Curtis "Su-
perfly” Mayfield will reunite
with the Impressions in a one-

night concert Jan. 26 at the
Santa Monica Civic Auditorium,
Mayfield will then travel on to
San Francisco for a Jan. 27-28
date at the Winterland. . . . Visit-
ing Soul Sauce last week was
producer Rick Hall with news
on the next single from Clear-
ance Carter titled “Put On Your
Shoes and Walk,” Rick also pro-
duces Candi Staton who in real
life is Mrs. Clearance Carter.
Candi “Do It In The Name Of
Love” 15 a soul breakout this
week. . . . The Friends of Dis-
tinction will entertain at the
third annual "Onda WNueva”
(New Wave) World Music Festi-
val Feb. 14-17 in Caracas, Ven-
ezuela. . ., . Jerry Butler opens
at L.A. Troubadour Feb. 27th.

. Act I debut single on Spring
Records “Friends or Lovers"
sounds like a winner. The group
hails from Washington, D.C. and
will get prime promotion atten-
tion from Earl “The Pearl”
Monroe the new Director of
Special Projects for the label.

. Les Ballets Africains, a pro-
gram of exciting African dancers
are at New York Apollo Theatre
thru Jan. 30. . . . Bobby Wo-
mack making his first west coast
appearance in some time when
he headlines at the Whisky a Go
Go in Hollywood Jan. 24-28.

BREAKOUTS:

Marvin Gaye, “Trouble Man,”
Bobby Womack, “Harry Hip-
pie,” Candi Staton, “Do It In
The Name Of Love,” Spinners,
“Could Tt Be I've Fallen In
Love,” Brighter Side of Dark-
ness, “Love Jones,” Smokey
Robinson & The Miracles, “I
Can't Stand To See You Cry,"”
Sylvers, “Wish That [ Could
Talk To You," Holland &
Dozier, "Don't Leave Me Starv-
ing For Your Love,” Main In-
gredient, “You've Got To Take
It,” OWJays, “Love Train,” Paul
Kelly, “Don’t Burn Me,” Mark
1V, “My Everything You Are,"
James Brown, "I Got Ants In
My Pants.”

Billboard SPECIAL SURVEY for Week Ending 1/20,/73

Billboard SPECIAL SURVEY for Week Ending 1,/20/73

BEST SELLING

ISoul Singles
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BEST SELLING

ISoulLP’s

& STAR Perfermar—LP's registering greatest proportisnate wpward progress fhis week. i
g jstering greatest proportionats upwerd progress this week,
This  Lag} TITLE—Artis?, Label & Mumbe Weekt This  Last TITLE—Artist, Label & Mumber  Weaks on % STAR Performer—LP's reg
Week  Week (Dist. Label) Eh:.!hhlr. Licenses)  Chart Week Week (Dist. Labal) (Publisher, Liconses]  Chart YSTLE—Artist. Label & Nymbe Wasks
Al Thi Lask i, La U r -1
1 1 SUPERSTITION ... 9 26 20 CORMER OF THE SKY .. . ... ... 11 || A THRE-Mde tel & HNeE G Week Week (Dist, Labal) Chart
Stevia Wonder, Tamla 54226 [Matown] Jackson 5, Maotown 1214 (Jabete/Belwin-
o, % Non Riocks aWeh. Bull, AT WA ﬁ 2 TALKING BOOK . . ... & 26 27 ALONE AGAIN, NATURALLY . 6
2 2 WHY CAN'T WE LIVE TOBETHER .. .11 27 28 TODAY | STARTED LOVING YOU AGAIN & Stevie Wonder, Tamla T 319 L {Matown) Esther Phillips, Kudu KU 0% [CT1)
Timmy Thomas, Glade 1703 (Sherlyn, BMI) BAtty-Swane, Atiantic 22Y iahue: Roek. LD 18 A H 10 27 29 SUPREMES 8
3 THE WORLD | ETTO ... .10 | 27 29 SUPREMES . ... .. Y
& WORLD IS A GHETTD a : m M 756 L
* War, United Artists 50975 1F-|:||' um AELHI'J ﬁ 33 :uuﬁ :tﬂ‘ll;llﬂ TAKE IT [" War, United Artists UAS 5652 Supremes, Malown
ou want i) ... .
7 TROUBLE MAN .. ....... - 0 o 1 360 DEGREES OF BILLY PAUL . 9 28 26 STILL BILL . 15
ﬁ Maryin Gaye, Tamla 54228 {Motown) ain Ingredient, RCA 74.08% (Damic, G} 4 Billy Paul, Phil. Int'l KZ 31793 (Columbia) Bill Withers, Sussex SKBS 7014 [Buddah)
{Jobete, ASCAP) 23 32 GNEMEYOURLOVE .. . ... 6 38 1957.1972 2
5 o .9 arbara Mason, Buddeh 331 (Camo 4 5 LADY SINGS THE BLUES .. ... 7 2y . |
3 B Meafid, Corlom 1978 (Suddeh 30 22 I'M STONE IN LOVE WITH YOU ... 15 Diana Ross/Scundirack, Matown M 758 D mokey Robinson & the Miracles, Tamla T
bl ey S L I B 4 I'M STILL IN LOVE WITH YOU 13 e
5 e
SRR T L R R RS L " R % @ o snen, sonen i
[Dynatone/Belinda, BN PR R wa " wiey Srofie
37 WISH THAT | COULD TALK TO YOU . 4 ﬁ 8 TROUBLE MAN . ... . ... ...
7 4 ME & MRS. JONES . 13 ﬁ - d Li Ia T 322 L (Met il PLEASURE .......... . . .o.o0ias.
Billy Paul, Phil. Int'l 73517 (Columbia) (As- iyt B A B e fbottad: tiang Marvin Gaye, Tamla (Matewn) Ohio_ Players. Westbound W8 2017 (Chess/
afus
o 0 o e js | B ooy ioe ue st PO M
- 15T
Brightes Side of i'.urlmuu. 20th [1l1'rurl.r 2002 :gﬁnzufnﬂn:wr F:-lll.lflhg Brian Holland " ﬁ s EFEEE:':nEHIHEELHmﬁﬁ iLnndurlJ i &
rFox Fanfare/Sebons, BMI] Invictus 9133 (Capitol) {Gald Forever, BMI! ﬁ 10 UNDERSTANDING . 15
9 9 I'LL BE YOUR SHELTER 34 27 FEEL THE NEED IN ME g Bobby Warmack, United Arfists UAS 5577 13 31 HEADS 14
(in Time of Storm) ... ... .. ... ... Detroit Emeralds, Westhound 208 & KEEPER OF THE CASTLE 10 Oulbisa, Decca DL 7-5348 (MCA)
Luther Ingram, Koko 2113 [51';:..-"#:-“] {East/ {Cheses janus] (Bridgepart, BMI | . AL i SDI:!? i
Memphis/Klondike, BMI] ﬁ —  LOVE TRAIN . 1 Four Teps, ABC/Dunhi 34 30 EHE‘.EST HITS ON EARTH 15
ﬁ 19 COULD IT BE I'VE FALLEN IN LOVE 4 0" Jays, Philadelphia |n1urhdf|ﬂr‘nl| ?!3524 10 9 CARAVANSERA| T b | Sth Dimersion, Bell 110&
Spinners, Atlantic 452927 (Bellboy, BMI) (Columbia) [Gamble-Huff, BMI)
Santana, Columbia KC 31610 35 37 MILLION TO ONE 3
14 HARRY HIPPIE .. . . . .. ..... .. 6 36 36 SAVE THAT THANG .. R | Deluxe 12004 (Starday/King]
ﬁ EE,-.?ht]r- Wﬁm.iqr.:.”l Puu Hnrlzd Artsits 50944 F&Eﬁ?r ilr-".lnm [AH F]allrum] 11 12 ﬂlﬁ;ﬂ:,[ ” M. “ld ‘: "nm {“ m].ii Manhattans, Deluxe [ il' I'I'.-" mﬂ
Al we nElrac u II g LT3
: sru:'ﬁudd-m 36 40 LAST DAYS IN TIME . 3

12 8 TROUBLE IN MY HOME/ 1 — | GOT ANTS IN ]m PANTS _ ... 1 Earth, Wind & Fire, Columbia KC 31702
| FOUND MY DAD . ... .. . | lames Brown, Paolydor 14182 (Dyratone,

Jos Simon, spnnhm [Palydor) (Assortec, Belinda, Unichappell, BAI) 12 13 EFELEEIEJEE E:FF?EE:FFWD Ij St [ 17 32 PEOPLE WOLD ON . . ... ... 13
Bael Aggarted, B ) 38 40 AFTER III“'IE! Em':m ot T T 3 . Eddie Kendricky, Tamla T 315 L {Mofown)

13 13 WE MEED ORDER . ........... 4 J.R. Bailey, Toy (Dish-A-Tunes, Two DIRECTIONS . A
Chi-Lites, Brunswick 55489 [fulio-Brian & People/Giant Enterprise, BMI) " H *’Er&p‘lhﬂl‘lt, Gordy G 962 L (Motown) ﬁ 43 ﬂmﬂlﬁ gk reees 3
BMI/Mag, ASCAR, 5 39 39 BREAKING UP SOMEBODY'S HOME . 6 v e e ” -

14 11 KEEPER OF THE CASTLE . . 1 Albert King, Stax 0147 {South Memphis, 14 15 s ... ... BE u
Eamir ]DDS. D'..Il'!hE" 4330 BMI) ﬁ'ﬂh!l '|'i|ir11!r Bros, 'E!- 1!2152 JE !! EﬁE‘EI;:ﬁr F!IIA"EW%HLC'\H‘IEJ-rmh
{Trousdale/Saldier, BMI] 40 41 CRUMBS OFF THE TABLE 5

15 12 YOU OUGHT TO BE WITH ME 12 Laura Lee, Hot Wax 7210 (Buddah) (Gold 15 14 | MISS You = . 15 40 — SYLVERS . R
Al Green, Hi 2227 (Londan) {Jes/Gresn, BAMI] Farever, BMI) Marald Melvin & the Blue Notes, Philadelphia Pride PRD D007 (MGM)

16 16 PAPA WAS A ROLLING STONE 15 ﬁ 46 BACK UP 7 Invemational K2 Ja48-(Colemblaj
ey L otun Merhatans, De-Luxe 45144 (Starday/King) 16 18 IF LOVING YOU IS WRONG 41 34 I'LL PLAY THE BLUES FOR YOU . 15

4 (Ff, Enox/Nattasham, BAMI) | DON'T WANT TO BE RIGHT .. . .15 Albert King, Stax 5T§ 3009

17 17 Inﬂ Hﬁhemrsitmmf: i SR, e 42 42 LE:":J"E.I THE CHUMP . Luther Ingram, Koko KOS 2303 (Stax/Woli & 36 GUESS WHO 15

s HEART .

t 26 DADDY'S HOME M Carl Carlton, Back Beat 627 [(Duke/Peacock] * 77 MUSIC IS MY LIFE . 5 B.B. King, ABC ABCX 759
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Campus News

Jazz, Softer Sounds Resurge
On Campus, Hard Rock Down

COLUMBIA, 5.C.—Broadening
campus fastes, highlighted by a
resurgence of interest in jazz and
softer contemporary music, along
with a decrease in hard rock acts,
will spark this year's National En-
tertainment Conference Conven-
tion, set for the Netherland-Hilton
}-Iﬂnf’ﬁ] in Cincinnati during Feb.

Already projected as the largest
MNEC national convention to date,
the *73 convention is expected to
draw some 1,700 delegates, com-
prising student bookers, agency
representatives, exhibitors and mu-
sic industry personnel, Last year's
attendance was 1,400,

Miss Earle Blackmon, director
of services for the NEC and one
of the chief coordinators of the
convention, outlined the various
areas of programming fto be ex-
plored during the educational ses-
sions. Noting that the basic cate-
pories have been expanded from
last year's seven areas to include
three new fields, Miss Blackmon
stated that sessions would cover
art & exhibits, classical music, con-
temporary music, film, lectures,
theater, travel and the three new

fields, video tape, outdoor recrea-
tion and educational services, a
category pertaining to the use of
programming resources.

Each area will field five sessions
during the convention, while “Wild
Card” sessions will be held to ex-
amine areas of general interest to
all delegates. Possible topics for
the “"Wild Card” sessions will in-
clude crowd control, budgeting, and
general programming.

For artists, agency personnel and
many student buyers, the most
vital event is often the talent show-
case presented during the conven-
tion. This year's showcase will
present 13 acts, and the breakdown
of musical styles reveals some tell-
ing changes in the buying demands
of campus bookers.

While last year's showcase was
almost entirely dominated by rock,
or “contemporary,” acts, Miss
Blackmon cited the strong resur-
pence of jazz, a musical field which
will receive by far its most sub-
stantial coverage in any NEC
event in the organization's recent
history. At the same time, rock
acts have diminished 1o a far
smaller portion of the line-up,

Good Times to Go Weekly
—Upgrades Its Circulation

NEW YORK—Good Times, a
youth-oriented arts and comment
magazine distributed free to stu-
dents throughout Nassau, Queens
and elsewhere in Long Island, is
increasing its impact on that audi-
ence via a format change and con-
certed upgrading of circulation.

Established three years ago by
Richard Braneiforte, editor and
publisher of the magazine, Good
Times has been distributed monthly
on 18 college campuses and at over
600 retail outlets involved 1n van-
ous aspects of the youth market.
In February, the magazine will
begin publishing on a weekly basis,
with each week’s edition featuring
music features, album reviews and
an interview with a music person-
ality, in addition to other features
and local news. :

Retail outlets, which have in-
cluded record stores, clothing
shops, sports equipment outlets,
clubs and restaurants, will also be
expanded, with area theaters next
in line as points of distribution.

With the present circulation set
at 30,000, the new circulation up-
grading is expected to provide a
guaranteed weekly minimom of
35,000 readers following the

change from monthly release. lT'he
editors. noting that the magazine's
past duorability and circulation
growth have stemmed solely from
advertising revenues, are now pro-
jecting an eventual increase in
readership to 50,000 per week,
further assisted by an expansion
into Suffolk County with news-
stand sales.

In addition to Braneiforte and
Stu Applebaum, film editor and
the other original Good Times
staff member, the magazine is
headed by Barry Rothfeld, man-
aging editor and currently a stu-
dent at Columbia University School
of Journalism; Andy McKaie, mu-
sic editor and a freelance con-
tributor to a number of national
and local consumer magazines;
Arty Goodman, record reviews edi-
tor; and, recently added, Mark
Schwartz, who will become news
editor for the new weekly maga-
zine. Joe Klee edits the jazz col-
umn, one of the magazine's regular
features.

Editorial copy is also generated
by. some 30 freelance writers in
the area, many of them published
in various music consumer and
trade magazines.

Armstrong Fund Elects

NEW YORK—Waesley J. Hen-
nessy has been elected president
of the Armstrong Memorial Re-
search Foundation, sponsor of the
annual $4,000 awards program for

Who'is
Meodom

Granthani?

the best FM broadcasts in news,
music, community service and ed-
ucation categories.

Hennessy is Dean of Columbia
University’'s Engineering School,
which administers the awards pro-
gram. The late Edwin H. Arm-
strong, inventor of FM broadcast-
ing, was both a teacher and re-
searcher at the School.

Kenneth K. Goldstein, informa-
tion services director for the En-
gineering School and a faculty
member of Columbia’s Journalism
School, was elected secretary-
treasurer of the Foundation. Re-
elected were John Bose and Dana
Raymond, as vice presidents, and
David McGrath as assistant secre-
tary-treasurer.

The deadline for the Founda-
tion’s main project, the WNinth
Annual Armstrong FM Awards, is
Feb. 7. Entries should be pro-
grams broadcast in 1972, Informa-
tion regarding the competition ma
be obtained by contacting Gold-
stein at the 5. W. Mudd Building,
Columbia U., New York, N.Y.
10027.

while softer, “middle-of-the-road”
acts will receive a much stronger
exposure than in past showcases.
Country artists are also scheduled
lo appear,

The sudden increase in jazz
artists bears out recent increases
in concert and clinic activity by
noted jazz artists, as well as the
slight increase in airplay of jazz
product by campus broadcasters.
Miss Blackmon noted, *We've had
some jazz acts throughout the
years, but certainly not such a
large line-up."”

Last year, blues artist Muddy
Waters, presented at the showcase
in the jarz category, received an
extraordinary response from cam-
pus bookers, assembling a 37-con-
cert block of bookings on the
strength of that performance.

Miss Blackmon went on to note
that one of the jazz groups to be
featured in Cincinnati, the St
Louis Jazz Quartet, was added to
the roster when they received three
standing ovations during a South-
eastern NEC regional event this
fall. Only when student delegates
persuaded the group to perform,
did they agree to seek inclusion on
the showcase roster.

Other jazz artists will include
Charles Lloyd, Maynard Ferguson
and John Sebastian, 51. Also ap-
pearing will be the Mahavishnu
Orchestra; New Heavenly Blue;
Earth, Wind & Fire; Raun McKin-
non; Sinful Street; The New World
Consort; and Lester Flatt & Nash-
ville Grass, among others.

Miss Blackmon noted that over
90 applications had been received
for this year's showcase, which will
also include lecturers such as
Christine Jorgensen, magicians, co-
medians, a '50's revival group and
?I multi-media display, Synesthesis

At present, 155 exhibitors have
been registered already exceeding
last year’s figure, and Miss Black-
mon noted that about 20 more ex-
hibitors are expected to register
before the convention.

Berklee Jazz
Line-Up Set

BOSTON—The Berklee College
of Music has recroited a team in-
cluding many of the school's in-
ternationally known faculty mem-
bers to participate in Berklee's
Fifth Annual High School Jazz
Ensemble Festival. The festival is
scheduled to be held in Boston on
N Among. e Lasilt

~Among the faculty participating
will be vibraharpist Gary Burton;
clarinetist and Festival Program
Director John La Porta; percus-
sionist Alan Dawson; trombonist
Phil Wilson; woodwind specialist
Joseph Vicla; saxophonist Andy
McGhee; guitarist William Leavitt;
pianist Dean FEarl; and many
others. Those musicians will con-
duct instructional clinics and dem-
onstrations at the all-day, all-eve-
ning event.

Festival "73 15 expected to draw
a record-breaking attendance of
over 100 bands. The day's activities
will include demonstrations of the
electronic keyboard installation at
Berklee; electronic sound modula-
tors and synthesizers and their po-
tential for the school music pro-
gram; an arrangers’ workshop; a
clinic on the learning and teaching
of improvisation; and adjudicated
performances by all groups.

The awarding of trophies,
laques and tuition scholarships
or study in music in the amounts
of $1,000, $500 and $250, and an

exciting evening concert, free and
open to the public, will close the
day's activities.

Those interested in additional
information and registration should
contact Lee Eliot Berk, Festival
13, Berklee College of Music, 1140
Boylston St., Boston, Mass, 02215.
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What's Happening

By SAM SUTHERLAND

Radio Massage: RCA Records again cautiously courted the campus
broadcasting world via the Sensual Radio Massage, a full day of films,
music and chatter between students and radio professionals, held at
RCA’s Studio A in New York,

Coordinated by Steve Kahn of RCA’s promotional staff, the Massage
was one of the few record-company sponsored campus meets on the East
Coast in some time. Yes, they came to push product. but, despite the initial
sensory overload of David Bowie and quadraphonic Elvis (at ten in the
morning?), Kahn soon had Don Imus (WNBC}, Alison Steele (WHEW-
FM) and Scott Muni (WNEW-FM, program director) behind the mikes,
ready to roll.

The ensuing discussion was predictable. Imus was lovely, calling down
a plague on both houses to break the ice, then, to the surprise of some,
aclua?ly fielding questions and giving (semi) straight answers. Miss Steele
and Muni both wisely tempered their enthusiasm for the medium with
glimpses of the hard-nosed facts of the radio world.

Where the discussion was most sadly predictable was in the response
of the students attending. Most of the questions focused on the job market
itself, while other quertes focused on various genres of music program-
Ming.

lgf the primary objective of campus radio is merely to find a job, then
the Radio Massage succeeded nicely in conditioning some broadcasters to
the idea that competition is tough, certainly an important reality to con-
front. And, if radio really is just playing records, then the meet promoted
the idea that those records be played creatively.

Yet, such a discussion seemed lamentably earthbound. So much more
might have been examined, given the potential resources of record com-
pany and student ahke.

Well, IES lies ahead. And, with some thought, perhaps some broader
questions about the medium can be explored then.

L .

PICKS AND PLAYS: WEST —California— K Z5U-FM. Stanford U..
Stanford, Wendy Kurman reporting: “Jeremy Spencer and The Chil-
dren.” (LP), Jeremy Spencer and The Children, Columbia; “City Cow-
boy.” (LP). Arthur Gee Whiz Band, Tumbleweed: “Fly Walker Airlines.”
(LP), T-Bone Walker Blues Band, Polydor. ... KRHC, Rio Hondo Col-
lege, Whittier, John Richards reporting: “Could It Be 'm Falling In
Love,” The Spinners, Atlantic: “Don’t Expect Me To Be Your Friend.”
Lobo, Big Tree: “Living Together, Growing Together.” The 5th Dimen-
sion, Bell. ... KFIC-FM, Foothill Junior College. Los Alios Hills, Mike
Tervooren reporting: “Tracks.” (LP), McKendree Spring, Decca: “In
Your Ear,” (LP), Mose Allison, Atlantic; “Clear Spot.,” (LP). Captain
Beefheart, Reprise. . .. Oregon—KLCC-FM. Lane Community College,
Dave Chance reporting: “Sandy.” (LP), Sandy Denny, A&M: “Moving
Waves,” (LP), Focus, Sire: “Music 1s My Life,” (LP), Billy Preston,
A&M.

* r *

EAST—Pennsylvania—WRCT. Carnegie-Mellon U., Pittsburgh. Brad
Simon reporting: “Not Till Tomorrow,” (LP), Ralph MecTell, Reprise:
“Artificial Paradise,” (LP), Guess Who, RCA: “All Out.” (LP), Grin,
Spindizzy. . .. WSRN-FM, Swarthmore College, Swarthmore, Roy Perry
reporting: “Free,” (LP), Airto, CTIL: “All Out,”” (LP), Grin, Spindizzy:
“Will The Circle Be Unbroken,” (LP). Nitty Gritty Dirt Band, various art-
ists; United Artists. ... WKDU, WKDU-FM, Drexel U., Philadelphia,
Jay Meyers reporting: “1 Never Asked,” Miss Abrams & Class, Reprise.
“I've Got You. You've Got Me,” Dalton, James & Sutton, RCA; “"Rock
and Roll Is Back.” Vanity Faire, 20th Century. ... New York—WKCC,
Rockland Community College. Suffern, Neil Monastersky reporting:
“White Elephant,” (LP). White Elephant, Just Sunshine: “Romany.”
(L.P), Hollies, Epic; “Fire & Rain,” (LP), Fire & Rain, Mercury. ..,
WNPC, State U, College at New Paltz, David Salkin reporting: “Hocus
Pocus,” Focus, Sire; "Sugar Magnolia.” Grateful Dead, Warner Bros. . ..
New Jersey—WWRC, Rider College, Trenton, Bruce Austin reporting:
“Everybody,” John Prine, Atlantic; “Jesus Was A Capricorn,” (LP cut,
Jesus Was A Capricorn), Kris Kristofferson, Monument; “Black and
White,” (LP cut, In The Can), Flash, Sovereign. ... New Hampshire-
WPEA, Phillips Exeter Academy, Exeter, Joe Walker reporting: “Too
Much Time,” Captain Beefheart, Reprise: “Stacy Brown Got 2,7 Shel Sil-
verstein, Columbia: “1 Like What You Do,” B.W. Stevenson, RCA.

* * ok

MIDWEST: Michigan—WMUK-FM, “Crankcase,” Western Mich.
U., Kalamazoo, Beth Rosengard reporting: “Mose In Your Ear,” (LP),
Mose Allison, Atlantic; “L-'.Ehts Out: San Francisco,” (LP), Various art-
1sts, Blue Thumb; “Really,” (LP), J.J. Cale, Shelter. . .. WVKYV, Kala-
mazoo Valley Community College, Kalamazoo, Al Marsh reporting:
“Round and Round,” Edgar Winter Group, Epic; “Under The Arch,”
(LP), Matthew & Peter, Playboy; “1957-1972," (LP), Smokey Robinson &
The Miracles, Tamla. . . . WBRS, Michigan State U., East Lansing, Mark
Westcott reporting: “Really,” (LP), J.J. Cale, Shelter; “Maving Waves,”
(LP), Focus, Sire; “Nervous On The Road,” (LP), Brinsley Schwarz,
United Artists, . .. WCCH, Catholic Central High School, Detroit, "Too
Long At The Fair,” Bonnie Raitt, Warner Bros.; “Fever,” Rita Coolidge,
A&M: “You're A Lady,” Peter Sarstedt, United Artists. . . . Minnesota—
WMMR, U. of Minnesota, Minneapolis, Michael Wild reporting:
“Cooper's Lament,” Arlo Guthrie, Reprise; “Kentucky Gambler,” (LP),
Robey, Falk & Bod, Epic: “The Message,” Cymande, Janus. . . . Indiana—
WIUS, Indiana U., Bloomington, Steve Miller reporting: “Some People
Will Drink Anything,” (LF].I%Ilristuphtr Milk, Reprise; “Freakin® At The
Freakers' Ball,” (LP}), Shel Silverstein, Columbia; “Will The Circle Be
Unbroken,” (LP), Nitty Gritty Dirt Band, various artists, United Artists.
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lape /Audio/Video

AST, CBS TOO

Budget Labels
In Show Bids

By EARL PAIGE

CHICAGO—A handful of prerecorded tape and record exhibitors
are buried amid all the electronic equipment here in the Conrad
Hilton determined to keep the shows from being entirely hardware-
oriented. All three budget firms are featuring specials and one has a
double exhibit for the first time. Ampex Stereo Tapes is here for
another first and CBS is showing its 4-channel product. Pre-show spot
checks failed to turn up any evidence of independent duplicators in
the shows, though a year ago five were enjoined on the exhibit floor,

“This show (Independent Home Entertainment) is almost as
great for us as the premium show,” said Gordon Strenger, Pickwick
vice president, “because we're after the other than traditional buyer
of hardware." Pickwick has 10 new releases (tapes list for $4.98
but sell as low as $2.99) and is featuring two displays. One is a
60-pack B-track floor or counter unit, the other a 100-LP combina-
tion shipping carton-store display set-up. Pickwick is also pushing
the long-box tape package with colorful red, white and blue design.

Sutton Record Co. has two firsts. It is in both the ITHE and Pier
shows and is featuring cassettes. The prerecorded cassettes are
blister-packed, pre-priced and pre-selected and list for $2.99. In

(Continued on page 36)

More ‘Q" Hardware;
Broad Price Range

By ANNE DUSTON

CHICAGO — Four-channel
equipment 15 more in evidence at
the winter shows here, according to
pre-show spot checks with various
manufacturers, principally in the
Midwest. Units range from the
$349.95 Arvin model 90L88 com-
pact system to well below a
$149.95 model by Packard Bell.
The preponderance of new prod-
ucts are seen in component and
compact categories.

Some companies are showing
only promotional items or drop-in
models, while planning new lines

L FIT LS
e

"Id-r. W

" -
WINTER Consumer Electronics Show and
cartridge systems, auto players, compacts, cassettes, decks and myriad other products.

WINTER ‘NO-SHOW’

Sansui Q" Push

Global: Launch
New Receiver

By RADCLIFFE JOE

CHICAGO—Sansui Electronics
Corp. officials said they will have
observers here at the winter shows
but elected not to exhibit because
some new products are timetabled
fgur June and also because the
firm is pushing its QS 4-channel
concept on many fronts including
a drive for exposure at MIDEM
this week in France. There is a
push on a new receiver though.

Sansui is especially involved in
radio station broadcast promotions,
Here alone, at lease five FM out-
lets are totally or partially using

{Continued on page 43)

for showing at the June 10-13 Con-
sumer Electronics Show here at
McCormick Place. Admiral and
VM Corp., for example, planned
no new entries for the winter
events.

Components: Bigston, a_ subsidi-
ary of Bigston Corp. of Japan,
which opened its U.S. warchouses
and offices in Rosemont, IIl., last
year, will add 10 new models to
its U.S. line of four. The company
manufactures cassette recorders,
B-track recorders, players, and auto

(Continued on page 41)

W. Coast Blank Tape Firms
Aim at Mass Merchandisers

LOS ANGELES—Audic Mag-
netics, Inc.,, Memorex Corp., Am-
pex Corp. and Certron Corp., the
four leading West Coast blank tape
pmufa}ctmr.m. will be concentrat-
ing mainly on display material and
promotion during the winter
shows, though some product will
be introduced.

Tape manufacturers, like hard-
ware manufacturers, are still geared
lo a once a vyear introduction

By BOB KIRSCH

schedule, and this is one reason
why the amount of new product
will be small.

But perhaps the most important

reason behind the emphasis on pro-
motion and display rather than
roduct is that blank tape manu-
acturers are pushing into the mass
markets, the specialty shops and
the independent dealers for the
first time on a heavy basis.

The 1972 June Consumer Elec-

tronic Show (and all of the West
Coast tape firms are back in the
winter CES) was the first consumer
electronics show where blank tape
manufﬂcturgn made a real attempt
to push their product to all of the
buyers attending the show. Their
booths were in many cases the
most impressive and there were
massive product introductions with
many promotions and dealer aids

(Continued on page 28)

Big WEA Label Group Joins RCA
In Discrete ‘Q’ LP Vs. Matrix Race

LOS ANGELES—L ast week, the
record industry shifted in one mas-
sive step from “mostly matrix” to
“dominantly discrete” as the War-
ner-Elektra-Atlantic combine an-
nounced they were going discrete
and would have discrete quadra-
sonic_albums on the market prob-
ably in April. The key to this shift,
of course, is in the amount of hit
product that constantly flows from
the WEA group. Previously, only
RCA Records had discrete product
available in the U.S, for the con-
sumer . . . and not much of it. In
fact, the whole U.S. discrete soft-
ware rested in a couple of albums
for a long time—one by Hugo
Montenegro, a stanch advocate of
discrete quadrasonic who willingly
gave demonstrations and speeches
on its behalf, and one album by
Eugene Ormandy and the Philadel-
phia Orchestra. Then, behold! RCA
came out with the second volume
by Ormandy and there was word
that the record label was cutting
more masters on the special equip-
ment installed by the Victor Com-

Wintg.-r Shows Offer Product Panorama

&7 S

By CLAUDE HAILL

pany of Japan. But no releases
were forthcoming, though the ex-
pectation was that RCA would
soon release a whole slate of LP's
in discrete quadrasonic. In fact,
oddly, the frst volume of “The
Fantastic Philadelphians™ featuring
Eugene Ormandy and the Phila-
delphia Orchestra was numbered

Chain Buyers

By JOHN

LOS ANGELES—Major retail
chain owners in the main are shy-
ing away from quadrasonic play-
back and records and tapes, until
they see the industry take some
one-concept direction. In a survey
taken last week, retail store presi-
dents indicated their indecision was
based upon the industry's failure
vis-a-vis matrix and discrete, just
as they did nine months ago.

David Lieberman, Lieberman
Enterprises, Minneapolis, sounded

ARDI1-0002 while the second vol-
ume was numbered ARDI-0017.
In any case, the major supply of
discrete records was in Japan where
JVC was releasing disks at a rapid
rate, including many RCA artists
which they had the rights to under
license agreements.
(Continued on page 38)

Wary of ‘Q’

an optimistic note. He said that
department store hardware and
software activity, though sporadic,
proves there is customer demand.
He cited Carson Pirie Scott, Chi-
cagoland chain, as an example of
where quadrasonic is being sold.
Lieberman, a major supplier, said
his manager of audio, Roger Sat-
tler, was moving Sanyo and Elec-
trophonic hardware, especially in
tape. Lieberman said the $1 price

(Continued on page 31)

T

Home Entertainment Exhibit in Chicago's Conrad Hilton will find buyers looking at 4-channel receivers, speakers and accessories, TV

Speakers Sales Boom; Many New Trends ITA Selects

CHICAGO—The excitement over 4-channel has
sparked new interest in speakers but marketers and
retailers alike don't expect the winter shows here to
find speaker manufacturers thuml}i.l:eg

the exclusion of everything else.

of that eventual 4-channel setup.

Another expectation is that the shows won't find a
lot of mew items being introduced, though several
speaker exhibitors have promised new additions. This
_ manufacturers aren't in-
novating. A number of new concepts are being touted.
speaker designs evolve and some

doesn't mean that

At same time,

quadrasonic to
reason? Simply
that the speaker business was never so good as right
now because consumers are upgrading 2-channel s

tems all the while casting a wary eye in the direction

Show (

selling.” A perfect example of this is Rectilinear Re-
search ngsp" exhibiting at the Consumer Electronics

). This firm's advertisements make note of
the fact that the Rectilinear III bowed over five years
ago. One ad, in fact, states: “After forty-seven break-
throughs and revolutions (in speaker desi
then goes on to explain that the company did bring
out a new model but changed only cosmetically.

LL] and

Nevertheless, JBL, Rectilinear and other speaker

firms don't rest long on their laurels. JBL's line, in
fact, has been steadily expanded and improved, most
noticeably perhaps though not most significantly, in
terms of exterior design with examples being the
three-dimensional grille and another grille design the
firm calls “sculptured air."

companies take pride in the fact that they really add
few new models when what they've got continues
to sell. As one retailer here put it: “Some of the
models JBL brought out 10 years ago are still

Some of the trends merchandising and design of
SEcak:rs that will be reflected in the Conrad Hilton
shows:

(Continued on page 40)

r Panasonmic, Morse, Pioneer &
W. Coast Hardware Roundups
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e Blank Video Tape Scene
® Cable TV Rock Concerts

* Tape Display Case Focus
e Environmental Lighting Poll :
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Feb. Panelists

LOS ANGELES — Panelists for
the nine workshops at the third an-
nual International Tape Assn.
(ITA) seminar in Tucson, Feb. 11-
14, have been set, according to ex-
ecutive director Larry Finley.

Panels include: Magnetic Audio
and Video Tape; Audio Applica-
tions; Video Applications; Audio
Systems Hardware; Video Systems
Hardware; Video Software; $3%
Versus Value Analysis of Audio/
Video Systems; Development of
Copyright laws as 15 Affects Tape
Reproduction; and Video Tape
Egquipment and Video Disc.

Panelists include: J. Herbert Orr,
Orrox Corp.; Michael Martin,
Memorex Corp.; Dan Denham, 3M
Co.; Lee Zhito, Billboard Maga-
zine; Oscar Kusisto, Motorola Au-
tomotive Products; Stan Kavan,
Columbia Records; Harold Wein-
berg, Lafayette Radio Electronics

(Continued on page 26)
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Pioneer Bows 4 ‘Q’ Units

CARLSTADT, N.J.—Four new
quadrasonic systems, a professional
type stereo turntable, and two
speaker systems are featured items
in LIS, Pioneer Electronics new
equipment line being released by
the company.

Top of the line is the QX-B000A,
a 5550 4-channel receiver which
the company claims was designed
to fight any obsolescence deriving
out of the current matrix/discrete
confrontation.

According to Pioneer officials
the unit is equipped with an FET
front end that cannot be over-
loaded, and is not susceptible to
cross-modulation. It also has a
usable IHF sensitivity of 2.2 micro-
volts, which permits use even in
deep-fringe areas.

U.S. Pioneer's QA BODA is a
4-channel amplifier, also designed
for use with any existing quadra-
sonic technique. Priced at $369.95,
it utilizes a total of four amplifiers
and both 50 and regular matrix
decoding circuits. U.5. Pioneer of-
ficials also claim that the QA
800A can be used with any 2 or
4-channel software to supply fully
controlled guadrasonic sound.

Next on the list is the QX 4000,
an AM/FM 4-channel sterec re-
ceiver capable of decoding all types
of matrix sources in addition to
discrete 4-channel sound.

The unit has a front-panel con-
trol that enables the user to select
discrete, 5Q matrix, or any one
of the other matrnixing methods. Tt
also boasts multiple input jacks
that allow the user to connect a
turntable, a tape deck, and one
other auxiliary program source
such as a cassette deck.

The user of the QX 4000 can
also connect an additional pair of
speakers to the rear channel mak-

ing it possible to obtain different
4-channel sound arrangements. List
price of the unit is $349.95.

U.S. Pioneer's fourth new quad-
rasomc umt 15 the QM BO0A, a
power amplifier for use on 4-chan-
nel stereo systems, with a price tag
of $329.95.

The unmit has four separale power
amplifiers, an IHF bandwidth of
10 Hz to 50,000 Hz, and is capable
of supplying 30 watts per channel
of continuous four channel driven
across 8 ohm loads.

The QM BO0A can be used as
the power amplifier for a 4-chan-
nel stereo system, or as the power
amp of a 2-channel, two-way mul-
tiamp system.

The firm's PL 61 is a top-of-the
line-professional-type stereo turn-
table that features a high torque,
brushless, ultraslow revolution DC
servo Hall motor, utilizing Hall
elements—an unusual type of semi-
conductor. The Hall motor is char-
actenzed by low wibration.

Wow and flutter in the PL 61
are less than 0.05 percent (WRMS),
with a signal-to-noise ratio of bet-
ter than 55 dB. It carries a price
tag of $29995,

Two speaker systems round out
the U.S. Pioneer mew equipment
line. Top of the line is the R500,
a speaker system capable of han-
dling power inEuls of up to 60
watts, and suitable for either front
or rear channel use. The unit uses
a ported enclosure and comprises a
10-inch woofer, a five-inch mid-
range and a horn tweeter. The low
miderossover 15 800Hz and the
midhigh is 5200Hz. List price is
$159.95,

The second speaker system is a
bookshelf speaker with a hemi-
spherical dome for better transients
and wider dispersion. It is called
the Project 100 and lists for $99.95,
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SHOW SPECIAL

ONLY

$2.25

50 up $3.00
100 up $2.50
250 up %$2.40
500 up $2.35

Trailer Load $2.25

Cases packed 1 per box and
packed 72 pes. to a skid.

#54 B8-Track CARRYING CASE

Holds 24 8-Track Tapes

Custom (ase Miq. Co., Inc.

Wanted: Distributors,
State-wide

master distributors
and Reps.

6232 Bragg Blvd.

P.O. Box 5625, Fayetteville, N.C. 28303
Phone: Area Code 919-867-6111

L

Box 747

BILLBOARD '

165 West 46th Street
New York, NY 10036

WANTED:

| MANAGER OF RECORD
& TAPE PRODUCTION

Be in charge of Purchasing & Production
Department of every large company. Ex-
perience to cover buying & expediting of
record pressings & tape duplicating &
various components of each process. Very
high salary with excellent benefits. All re-
plies will be held in strictest confidence.

large Outlets
Pushing TVC

By BOB KIRSCH

LOS ANGELES — Cartrivision,
the magnetic videotape system
which is available in color TV con-
soles, is the first television car-
tridge system to hit the American
consumer market.

Through Teledyne Packard Bell's
marketing efforts alone, the units
are 1n more than 250 retail outlets,
with such major markets as New
York City, Philade F;:-h:a, Bﬂutuu.
Los Angeles, San Francisco, De-
troit, Cleveland, Houston and Pitts-
burgh covered.

In addition, many outlets in the
Sears, Roebuck & Co. chain also
carry the unit, and Admiral pro-
vides the systems for a number of
Montgomery Ward & Co. outlets
as well as making its own.

Cartrivision itself is offering
glossaries and some aids in selling,
but in many cases the manufactur-
er takes on much of this responsi-
bility. For example, Foley's in
Houston, sends its salespeople to
the local Packard Bell distributor
where they receive instruction and
then take wntten exams on ma-
terial they have studied.

The most recent television car-
tridge system to be demonstrated
is the MCA Disco-Vision System.
As the name implies, this is a
video-disk and therefore a playback
only unit. Two units have been
shown, one a single disk player to
retail for under $400 and the other
a multi-play system to retail for
under $500. .

Disks will retail from $1.99 to
$9.95 a:curdin%:u length and con-
tent and will packed similarly
to audio LP's. The hardware unit
can be attached to any standard
TV set, and readout will be
through a laser system. With the
multi-disk unit, the user can stack

to ten LP's for a maximum of
six and two thirds hours of play-
ing time. Action can also be fro-
zen. Other features include the
ability to feed an unlimited num-
ber of TV receivers when fed by
an appropriate distribution ampli-
fier, two channels of audio avail-
able for stereo, random access to
stored information and pick up
heads available to work with either
rigid or flexible replica disks.
_ The disk revolves at 30 revolu-
tions per second and is recorded
on only one side. Playback laser is
meant to last 9,000 hours and rep-
licating cost, not including cost of
the program material, is 40 cents
per disk.

A study from the Stanford Re-
search Institute is expected soon
and will help govern which con-
sumers the system is aimed toward.
No official comment is available
on when the units will hit the mar-
ket, but it is ected to be some-
time this year. Packaging and dis-
play seem to be set, and there are
n‘.lbl:l:-rt than 11,000 programs avail-
able,

This system is playback only,
but the advantages here are seen
to be price and the familiarity of
the disk for selling and distribution.

ITA Feb. Panelists

o Continued from page 25

Corp.; John Pudwell, RCA Rec-
ords; Irwin Tarr, Panasonic;
George Simkowski, Bell & Howell;
Fred Dellar, Sony Superscope; Ed
Campbell, Lear Jet Stereo; Bill
Cawlfield, TEAC Corp. of Amer-
ica; and Harold Lustig, National
Recording Studios.

Other panelists include: Carlos
Kennedy, Ampex Corp.; Don
Johnston, Cartridge TV: Richard
Boyd, Concord Communications;
Ron Fried, International Video
Corp.; Bill Kist, JVC America,
Inc; Bill Amos, Sony Corp. of
America; William Jensen, 3IM
Wollensak;- Gerry Citron, Philips
Broadcast Equipment Corp.; Rob-
ert Bitting, RCA Corp.; Red Gen-
try, Motorola Automotive Products
Corp.; George Foster, Arvin Sys-
tems; John Findlater, MCA Disco-
Vision; and Gersh Thalberg, Sony
Superscope.
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New Products

BURLED ELM grain finish distinguishes Lear Jet Stereo’s Model A-225

car B-track unit with FM/AM/FM multiplex radio.

|t ==

RCA line of car stereo tape players include (clockwise), the 12R600
stereo 8 with stereo FM radio; the 12R100 stereo cassette; the 12R500
Emlnl stereo 8; the 12RB00 4-channel Q-8 player, and the 12R301 stereo

ONLY SLIGHTLY larger than the
tape itself, Tenna's new Super
Mini compact 8-track car stereo
tape player features fine tuning,
repeat function, channel indicator
and slide controls. Model RR-65T
lists for $69.95.

PANASONIC'S in-dash 8-track
stereo tape player has distance/
local switch for stable FM recep-
tiudr}* and FM/AM/FM multiplex
radio.

ARVIN has styled this model
40P27-14 with one speaker in the
base of the phonograph and the
other in the lid. Gear shift type
levers control both speakers. The
4-speed turntable has a rubber
mat feature, The wunit carries a
suggested list of $44.95. VM
Corp. (left) is showing a 4-chan-
nel 8-track player with built-in
pre-amp. List price $79.95.

SANYO is offering complete automotive stereo packages such as the
FT 818 player (above) with speakers and installation hardware. Glen-
burn is showing several turntables (below left) and B-track players as
well. Shown is the model AT-110 unit. At right below is one of the
many new products from Toshiba, a portable cassette recorder.

JANUARY 20, 1973,
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EXTRAND.1L. A program selector
that really selects. Nor just a
repeat button, [t's 5 memaory
system that selects any combi-
nation of programs you want
to hear,

EXTRANO.5.Wood grain styling.
Burled elm finish. Lear Jet
slide controls. The first really
great looking car stereo vou
have ever seen,

EXTRANOD.G. A 1] line, includ-

ing in-out and in-dash units.
covering all the major price
EXTRAND. 2. Posi tive-negative RN
ground switch. For easy in-
stallation in trucks. campers
and trailers,

EXTRAND.BY:. A big, beauti-

ful inflatable model of 4 Lear
Jet. Free. Even if you don't
yet carry Lear Jet Stereo 8.
Hang it as a point of purchase
A A T Sh. - display.

EXTRA NO.3. Headphone
receptacles. Plus an exciting,
money-saving package deal
on headphones.

Mr. Fred Seger, Markerning Manage

EXTRA ND.4. (Not Shown) The LEAR JET STERED. INC.
1eoest deale 1t EXTRA NO. ZA very Imndg' bS65 South Plumer Avenue, Tucson, Arizona 85706
Jggest dealer profit anc
promotion program we have CORPon. O I want a model Lear Jet
ever had. U Tell me all about your pr. MR
:‘E;a!:m.‘__ — _ Tirde_ —
Company_
Address__ == -Gty s
State_ Lip__
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Blank Tape

Tape/Audio/Video
Firms Continue to Expand, Many Add Accessories

CHICAGO — The blank tape
business 15 spawning 1its own ac-
cessory market. One example is a
new item from Wabash Tape which
will be among products shown at
the winter shows here. The firm is
packaging an open reel of blank
tape, a blank tape box and an
empty reel; three of these packages
list for $10.95, and according to
Art Anderson, marketing manager,
the item is one of Wabash's top
sellers.

Other new items for Wabash in-
clude a promotion on cassettes con-
sisting of an unbreakable carry
case loaded with either 10 C-60's
or C-90's at $15.95 list and $21.95
list respectively. These tapes are

the low-noise-high-output grade.
Wabash has also gone into cobalt-
doped grades with C-60's and C-
90's available in that coating and
has added a mbalt—duped master-
ing tape grade to its open reel line
where 7-in. size 1,800 foot reels
are available in a m:tﬂl reel. The
firm is still looking at the B-track
blank market.

Actually, Wabash is the second
largest producer of computer tapes,
but Anderson said the firm has
only been in consumer tape a little
over a year. Wabash is a prime
manufacturer and is set for further
¢xpansion in the consumer field, he
said,

At TDK Electronics, plans were

CHEAP IMITATIONS

Maybe ‘economical--duplications’

would=sound “better, but it -sure———

- e 0GR _deserbe-the-apd-product . —

recently announced for the con-
struction of a new plant in Cali-
fornia for the production of audio
tape cassettes for the U.S, market.
The plant, scheduled for comple-
tion by Aprl this year, will span
a 35000-square-foot area, will
employ about 60 people, and will
have a production capacity of
about one million cassettes a
month.

The company recently under-
went a complete structural change
of its marketing operations in this
country, in an effort to streamline
the division, strengthen its market-
ing team, improve its services to
its nationwide network of sales
representatives, and support its in-
creased sales activity.

Executive appointments develop-
ing out of the changes include new
regional sales managers for the
western and midwestern U.S., plus
the appointment of new sales repre-
sentatives in Chicago, Los Angeles,
Boston and Houston.

At the Maxell Corp. of America
several new blank-tape releases- a!‘e

-~ —plageed-incl

any better. With the quality and speed
of more expensive cassette duplica-
tors, this system—the Audio-Tek 1200
—can feed up to 12 slaves from a quar-
ter-inch loop-bin master at one-third

the cost.

Cheap? You bet—at a fraction of what
you'd expect. Imitations? You better
believe: Twelve at a time with aduplica-
tion ratio of 32:1—and fully automatic
with closed-loop design and integral-
bin loading features.

AUDIO/TEK INCORPORATED
P.0. Box 5012, San Jose, CA 95150 (408) 244-1776

WANTED

ELECTRONICS SALES EXECUTIVE

New York-headquartered worldwide sales organization needs
executive knowledgeable in high-speed professional tape
duplicating equipment and studio recorders and capable of
handling sales and administration. Excellent future for right
person. Salary plus incentives, International travel. Send

resume in confidence to

AUDIOMATIC CORPORATION
1290 Avenue of the Americas
New York, New York 10019

-d:ngn ated - the-_LID-30,

tridges, and an Ultra Density open-
reel magnetic tape with a traction
coating on the back side.

The cassette and B-track line has
been in development for some time
at the company’s new plant at
Kyoto, Japan. It will be available
in varying lengths, and will fea-
ture special pressure pads for the
reduction of dropouts, and a spe-
cial head-cleaning leader tape.

Maxell will also release a C-46
blank-loaded cassette in both low-
noise and ultra-dynamic formula-
tions. Maxell technologists who
developed the line feel that the
C-46 with its 23 mmutﬁ p]aymg
time on either side is more realistic
than the currently available C-40.

Maxell has also added a built-in
automatic clutch to the mechanics
of its B-track cartridges in an ef-
fort to eliminate overriding of the
tape and ensure a continuous,
trouble-free flow of the endless
loop concept.

The - firm's new np:n—rcnl tape,

is of the
“same—oxide: formulation as _the

Hﬂ-ﬂ.&zﬁmlh
veloped line of low-noise, gﬁ ' Uﬂjﬁhc prodiet is available

output cassettes and B-track car-

in seven and 10-inch reels, and in

14, ¥ and one-inch widths for
studio use.

A comprehensive program aimed
at ending consumer confusion about
blank tape and a complete over-
haul of its line characterizes 3IM's
push. One aspect of the clearer
language is the use of running-
time designations instead of foot-
age measurement on open reel
blanks. A package might say, for
instance, “30 mnutes recording
each direction.” These running
times are based on 7% ips, but a
time vs speed guide is included in
the package.

All but the most essential in-
formation has been eliminated in
the packaging redesign, which runs
across the line. Different colors
and “posittoming” statements indi-
cate “good, better and best" grades.

The entire line of open reel, cas-
sette and B-track Scotch blanks
now features various low-noise
oxide formulations; there is no use
of standard oxide construction.

Mallory Distributor Products Co.
has made significant changes in its

liptape and _Voicetape lines, ac- _

cording to Harry Rieders, market
(Continued on page 32)

W. Coast Blank Tape Firms Take Aim

o Continued from page 25

announced. Along with the domi-
nance of tape and audio hardware
over television in June came the
corresponding move from the
blank tape people.

All of this was only seven
months ago, and it will obviously
take some time for the buyer and
the consumer to learn about blank
tape in many aspects. including
merchandising, the various step-up
lines and how to use the merchan-
dising tools offered them by the
manufacturers. Most of the West
Coast contingent to this show are
using their exhibits as an oppor-
tunity to strengthen existing cam-
paigns, perhaps to offer a few
new displays or promotions and in
some cases to bow product, but
only on a small scale, The im-
portant thing at this show is to
reinforce the image of blank tape,
especially cassette and B-track, as
a true consumer and not simply an
audiophile medium. Reaction
among dealers has sparked the
blank tape boom, with most taking
advantage of the lengths intro-
duced last June, the new merchan-
dising methods, the consumer inter-
est and the colorful packaging that
replaced the drab packaging that
was once so common to the tape
industry,

Keeping this in mind, what are
the four major West Coast firms
doing in the way of showing their
wares and reinforcing image at the
Hilton?

Audio Magnetics introduoced its
Tracs and Tracs Plus lines in June.
cassettes, B-tracks and reel-to-reel
tapes aimed at the average con-
sumer and mass market, They
instigated strong programs at the
time., have moved into national
consumer print media with ads
since then, have started a contest
based around Tracs and have at-
tempted to make brand name tape
a mass merchandising item. What
are they doing at the show?

“We will be showing our com-
plete existing line,” said national
sales manager Jim Lantz, including
product and point of purchase
aids. We will be talking to our
people and hopefully meeting new
buyers, and we will be emphasizing
what we have done over the past
seven months. We will also talk
about what we are planning for the
next few months, and will be intro-
ducing a few display materials as
well as plaving up our contest
heavily,"

Audio Magnetics will be showing
several new displays. Included will
be two modular display units. one
for cassettes and one for B-track.
Each unit can hold both cassettes
and 8-track, with boxes containing
both configurations able to fit into
a pentagon structure. The unit as
a whole can be single or double-
tiered, and may be used as a
counter-top - display. In addition.

www americanradiohistorv com

each container from the unit can
be pegged, 50 that a dealer can use
each box as a separate display.

Also being introduced are two
“Tracs Pacs,” for cassette and 8-
track, as well as a revolving coun-
ter top stand designed to hold 8-
track and cassettes.

The Tracs contest, in which a
consumer places an idea on Tracs
cassette and sends it to the com-
pany will also be featured. Winners
in this contest receive $1,000 and
their idea is aired on the radio.
Evervone sending in an idea re-
ceives two Tracs casseftes to re-
place the one sent in. Display for
the contest will be featured, as well
as brochures.

Memorex

Memorex Corp. will continue
to promote their now familiar
theme of sound guality so true it
can shatter glass, but in a some-
what different manner from pre-
viously with an emphasis on getting
the consumer a bit more involved.
Their commercials have been seen
on national television for some-
time and have appeared in the
national print media, but now
they are moving into something
different.

“We will be using this concept
and using a_strong merchandising
tie-in with Ella Fitzgerald," said
Jim Loser. “This will be a con-
sumer promotion involving the use
of her personality surrounded by
point-of-purchase material and
dealer incentives. Announcements
of the program will also be made
on national television.

“We will be using still shots
from the commercials in the stores
and using story boards of the TV
commercials. The actual offer itself
will be a check—anyone purchasing
two cassettes or one reel-to-reel
tape will receive a check for a
specified amount signed by Ella.
This will be a limited offer, but
we haven't decided on the exact
time yet.

“We will also show a few dis-
plays at the show and our main
thrust will be as at the June show,
a total program and promotion and
a chance to keep our dealers up to
date, The whole line will also be
shown.”

Ampex Corp. has also become
much more involved than ever
before in the actual merchandising
of blank tape, having started new
programs, put together new pack-
aging and offered a new length
to the consumer. Ampex will also
be introducing a number of pro-
motions and also a new type of
tape at the show.

“We will be kicking off a pro-
motion called “Great Bights,’ " said
Shad Helmstetter. “We will have a
six-pack of B-track blanks in a
stack case that holds ten tapes.
The tapes will be 84 minutes. This
will be an open-end promotion.
The promotion will be backed up

JANUARY 20,

by a series of black-light posters,
featuring captions such as 'Smooth
Vibrations' and ‘Get It All To-
gether.! The posters will have a
double purpose. The top four
inches, with the caption, can be
cut off and used as store banners,
while the remainder can be a
straight poster, Each kit will have
the four posters.

“To tie in with this there will
be a '‘Great 8ight' ice chest in the
shape of a giant Ampex B-track.
This can be used as a counter top
display unit or as an ice chest.
A header card will come with it
and a tear-off coupon will allow
the consumer to send in a certain
amount of money for his own ice
chest, The chest can hold 48 8-
track tapes.”

Helmstetter said this is part of
Ampex’s effort to offer promotions
on a continuing basis, and added
that he hopes to continue with
promotions every ten weeks or so
during the vear.

According to Helmstetter, the
product is a consomer tape using
a special magnetic coating “‘devel-
oped for professional mastering
tape.” The cassette, dubbed the
20/20 <, does not require a ma-
chine with a bias switch. Helm-
stetter said the coating produces
close head to tape contact and will
be in a shell using a screw-type
consiruction. The tape i5 avalable
in 42, 60, 90 and 120-munute
lengths, priced at $2.60, $2.80,
$4.20 and $5.95 respectively.

Certron Corp. will also be taking
advantage of the show to introduce
product. According to national
sales manager Hal Wilde, new mer-
chandise will include a number of
mu]npau:l-:s, which he feels are the
“coming thing” in blank tape mer-
chandising, particularly at the mass
marchnndlamg level. Certron will
thus be showing a four-pack of
C-60 cassettes, in the Pro line,
with a premium carrying case as
part of the purchase. Also new m
cassettes will be a C-40 length in
both the Standard and Pro line,
which will replace the C-45 !:rtgth.

The firm will also introduce four-
packs for 8-track tapes in 40, 70
and B0-minute lengths. Each of the
packs will also come with a stor-
age case. Also new 15 a “dump
display suited for any mass mer-
chandising outlet aside from audio-
phile shops,” according to Wilde.

The firm will also show promo-
tional plans to dealers, reinforce
current grnmmmns through ban-
ners and other point-of-purchase
material, and will package the new
tapes in “colorful packs which we
think will reach the important
youth market,” Wilde said. Wilde
feels packaging is also important
for the mass market.

Whether firms are showing prod-
uct or promotion, it is evident
that blank tape will be just as
much in force at the Winter CES
as it was last June.
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CAPITOL 2 STACKS UP
AS THE HOTTEST
TAPE OF THE YEAR

NSDE

The world's finest
Iron-oxide tape.

STAK-PAKS come with Capitol 2 cassettes
with exclusive Cushion-Aire backcoating.
They have the best dynamic range of any
iron-oxide tape and they give outstanding
results on all cassette recorders, not just
the expensive ones with special switches.

@

STAK-PAKS interlock
to form cabinet that
ends cassette clutter

Shiding
twin drawears
for easy access

Holes in trays
Tabs for identifying for easy remaval
cassette material of casseties

QU=

New STAK-PAK™
cassette library
package.

$

SO~ - _._' ".-: I-..'-..'- :
T B . -

Audio Devices. Inc.
A Capitol Industries Company

: Capitol 2 s jhe farmly name. hal inciuces- Lids-High
100 Research Drive, Glenbrook. Conn, 06906 Clidpul, Low-Moise reel l@pes ShigteUutoid. Uiy P : :
sattes, Audiopak® professional B-track cadndges. and Higl

Padomance. All-Purpose reel Lape

Capitol

wwWw americanradiohistorv com
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Tape/Audio/Video

Environmental Lighting in Shake-Out Phase, Product Being Upgraded

CHICAGO—The environmental
lighting segment of the consumer
electronics field is going through
another of its shake-out stages with
the fewer remaining established
firms intent on developing new
merchandising techniques and new
products, a spot check shows,

The market has been hurt by
price slashing and too much con-
centration on price and volume,
according to Norman A. Acker-
man, president, Vocalume Elec-
tronics, one of the relatively few
light necessary firms at the winter
shows here.

Some indication of the tapering
off comes from Larry Karel, pro-
ducer of the Independent Home
Entertainment show. “We must
have had about eight of these firms
exhibiting last winter and there's
only a few this time.”

A spokesman at Eich, Brooklyn
based firm specializing in lighting,
said there probably had been a
“saturation” point reached, He in-
dicated that firms phasing out of
the business were probably respon-
sible for the dump prices. Eich will
not be in the winter shows, he said.

Asked about a shake-out, Mony
Thompson, vice president of May-
tronics, Colorado Springs, an IHE
exhibitor, said: “There’s been an
eight-year shake-out. We've gone
through two fad stages, but I be-
lieve the few of us left will see
this phase of the consumer elec-
tronics business flourish, _

“I think a lot of companies
shot for price and volume. They
had a lot of merchandise returned
that didnt work and they just
didn't make any money.”

Thompson, echoing some of
Ackerman's thoughts, said there
was a tme when buvers passed
light company booths at CES and
IHE and “giggled.” But he thinks
that retailers are learning how to
sell environmental highting and that
the product has pained respect be-
cause of the job some stores have
done with it.

Store Display

“The mass merchandisers have
learned where to feature light ac-
cessories, They used to be put in
random areas, even with the blan-
kets, Now, they're in the sterco
and record-tape sections and in the
light fixture sections. Store per-
sonnel are also more conscious
about avoiding ambient light near
where our product is displayed,
which avoids another problem we
once experienced.”

Maytronics is adding new prod-
ucts, including speakers, which
Thompson claimed are of pood
guality. They will list from $39
to $£54 and, of course, feature
lights. Some, called “swag” type,
can be hung from ceilings, as one
more approach to positioning the
extra speakers necessary for 4-
channel. (See separate story on
speakers.)

More and more, environmental
light designers are going for multi-
purpose units, he said. Maytronics
will have three different versions
of swag lights $17.95 to $59.95 that
are decorative, furnish normal
light, allow for a blue night-light
mode and switch to normal envi-
ronmental light effects with micro-
phone-activated input.

No Magnavox
Sentinel Line

NEW YORK — The Magnavox
Corp. has decided to shelve its
planned low cost Sentinel line of
console and compact stereo equip-
ment and television sets.

The move follows closely on the
firm's decision to pull out of the
Winter Consumer Electronics
Show, and comes less than four
months after initial announcements
of the planned line were made.

Meanwhile the firm has struc-
tured a national midyear dealer
convention to be held in Las Vegas.
It is expected that several Magna-
vox innovations, inchuding the
firm's version of RCA's MagTape
TVC system will be shown to at-
tending dealers.

30

Yet another series of sound-
activated lights will be priced
$17.95 to $29.95 and haye switch-
able signs that can be attached.
Called Star Lights, Thompson sees
these as replacing the black light
posters,

By EARL PAIGE

Basically, the established firms
are holding their own, Ackerman
said. But he pointed out that some
of the price offers are not from
companies “that are in then out”
of the business, “l can't believe
some of the prices I'm seeing on

show special bulletins that have
come across my desk,” he said.
The firm will introduce two
show specials. The L210 unit with
10 bulbs at $24.95 and the L2135
with 15 bulbs at $39.95. Both are
microphone activated, that is, wire-

less. He described them as incorpo-
rating three-sided prismatic design
with wood grain finish and solid
tops. He said this price category is

what he calls the better quality
end of the business.

When we decided to bring out our new Ultra
Dynamic cassette, we asked ourselves a ques-
tion. "How could we improve our cassette and
at the same time make the poor dealer a little
more happy and a little less poor?”

A huge improvement in cassette tape.
Magnified 10,000x so you can see it.

The first thing we did was to improve
our tape. We reduced the size of the PX gam-
ma ferric oxide particles and increased the
quality of the sound. The Hz now go up to
22,000 Hz; the signal-to-noise ratio’s now 8dB
above ordinary cassettes; and we've widened the
dynamic range. Quite dynamically.

Ma)gell’s five new
can improve your

: K- 1;_. .
. IE - .:i.- ..;1 q 4 .'-|
o £ & i e o

J B .::

L ¥~

The little pad that takes
all the pressure has finally
gotten a grip on itself.

Other cassettes keep
their pressure pads in place

B & with glue—or rather don't

keep their pressure pads

'.I-_""'.r:'-"';.' in place with glue. So
. weve designed a little

metal frame that holds
the little pad in a grip of
steel. And now your customers
don't need to worry about sig-
# nal fluctuations and loss of re-
SpONse any more.

wwWw americanradiohistorv com
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W. Coast Equipment Manufacturers Bow New ltems

CHICAGO — West Coast hard-

_haj Teledyne Packard Bell will bow  show 4-channel receivers: the  matrix readout, capable of decod-
ware manufacturers are exhibiting a 19-inch _aulld state color tele- B02203 with solid state AM-FM ing material from any source,
a number of new items at the vision cartridge system at the Win- tuner/amplifier, 4-channel sound, priced at $499.95. Also new con-
Winter shows this week from Pack- ter CES. The system is in console stereo 8-track player, priced at soles: the RPC 449CL with solid
ard Bell's new 19-in. TV cartridge format and expected to be priced $149.95; the R30401 AM-FM, FM state AM-FM stereo tuner,
unit to many 4-channel players and several hundred dollars  below multiplex receiver with built-in 4- table, 8-track plaver and 4-channel
receivers. larger units. The firm also will channel matrix system, discrete/ capability. Cassette unit optional.

Improvements
business.

Amazing new miracle ingredient fights dirt fast !l
The first five seconds of our new cassette @
Is a head-cleaner and what's amazing, new
and miraculous about it is that it
doesn't rub as it scrubs at it cleans.
Because it's nonabrasive. |
But the head-cleaner’s also a g=,
timing leader and we've marked the
place where it starts with three lit-
tle arrows so your customers
will always know Exact!y
where they are.

Our screws aren't loose.
We've started putting our screws into square holes.
/" That way the shavings from the threads get trapped in
the corners of the holes and can't cause trouble jumping
around in the works. Also, the cassette stays properly
aligned because the shavings create a tighter grip on
the screws.

Our new long-playing cassette is shorter.

It's our new UDC-46. Twenty-three minutes per side.
Which just happens to be the average playing time of the average lmng playing

And those are our five new lmprove-
ments. They add up to better Maxell UD cas-
settes. And better Maxell Ultra Dynamic
cassettes mean happier customers. And
happier customers mean more sales. And you
know who's happier then.

maxaeill.

QOur business is improving.
So can yours.

Maxell Corparation of America, 501 Fifth Avenue, Mew York, New York 10017
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Price is $379.95. The RPC 489MW
with built-in 4-channel, two addi-
tional speaker enclosures in the
cabinet, AM-FM stereo tuner, turn-
table. Price is $1,200.

Toyo Radio Co. of America, Inc.
will show the CRH-742 4-channel-
2-channel player with AM-FM
multiplex stereo receiver, 4-channel
decoder and phono. Also the CRH-
319 portable B-track stereo; CHR-
904 portable 8-track pla:.rcr with
AM-FM and FM mulitiplex; CHR-
903 B-track portable player with
AM-FM and FM multiplex; CHA-
760, 4-channel, 2-channel tape unit
with automatic changer.

Other units: CH-900 portable 8-
track with AM-FM and FM mul-
tiplex at $109.98; CRH-901 home
B-track player with turntable and
speakers at $119.95; CRH-680 8-
track stereo player with AM-FM,

akers, turntable at $119.95;
&R—ﬁﬁﬁ B-track stereo remrd:r
player with speakers and turntable
at $349.95; CHR-682 8-track stereo
player with AM -FM, receiver, turn-
table and jack; CHR-740 4-chan-
nel-2-channel 8-track player with
receiver and decoder at $349.95;
CH-751 4-channel 8-track player
deck at $119.95; CHR-410 portable
8-track player with AM-FM radio,
CRH-902 solid state portable B-
track player with AM-FM stereo
radio at $129.95; CHR-591 B-track
portable player with AM-FM at
5179.95,

Pioneer has a portable cassette
recorder, the KT-401, combining
AM-FM radio and intercom, oper-
ates on batteries or AC, has built-
in condensor mike and mike jack.
Also, KT-301 and KT-201, first a
combination cassette with intercom,
second a recorder, -

Belair has two 8-track machines
for the home with record, one a
deck and one with multiplex.

Kraco has Instant Stereo, a built-
in tape deck with speakers in a
wing shape and only two wires, the
hot wire and ground, meant for
easy installation. Price, $59.95,
Also from Kraco, the ST136 AM-
FM stereo tuner at $79.95.

sanyo has a FIY200 car stereo
adaptor which will enable buyer of

(Continued on page 38)

Buyers Wary of ‘Q’

o Continued from page 25

differential between RCA and Co-
lumbia 4-channel was also stymie-
ing software stocking.

Chains like Playback, 35-store
pperation based in Oakbrook, Il1.,
and essentially playback outlets,
and Custom Music Corp., St
Louis-based 30-outlet chain (Bill-
board, Jan. 13) were stocking both
playback and records and tape in
4.channel, but noted slow move-
ment thus far. All users admitted
that the shortage of playback was
holding back cooperative advertis-
ing of all kinds for quadrasonic,
another deterrent.

(zeigle’s ﬂrlimlum
Quadrasonic will come on big-
ger in 1973," Al Geigle forecast,
Overseer of Montgomery Ward's
national tape and records buyin F
he said he felt momentum would
come from the new equipment to
be shown at the current wanter
shows. Geigle said he hoped that
“Q" tape manufacturers would
more distinctly mark their 4-chan-
nel tapes, as his department chiefs
are reporting many stereo equip-
ment owners returning 4-channel
tapes, thinking they have purchased
stereo. Geigle said his plans call
for more promotion and isolation
uf 4.channel prerecorded produoct
in his departments.

Veteran chain entrepreneurs like
John Cohen, Disc Records, Cleve-
land; Sam Shapiro, National Rec-
ord Mart, Pittsburgh; Paul David,
Camelot stores, N. Canton, O.;
Barry Bergman, Record Bar, Dur-
ham, and others indicated a wait-
and-see attitude. They all felt that
any 4-channel impact would not
come until well into the 1973
Christmas gift buying period. Many
of them mentioned that substantial
quadrasonic equipment sales re-
quire more demonstration floor and
room space than many of their
stores now can give.

3



www.americanradiohistory.com

Tape/Audio/Video

Tape Accessories: Steady Sales, Fast Turnover, Quick Profits

NEW YORK—One of the fast-
est-growing, most stable, and cer-
tainly most profitable areas of the
tape industry, is accessories. Ac-
cessories are to tapes what needles
are to phonographs, one can hardly
exist without the other. As one
accessory manufacturer recently
put it, accessories provide a rela-
tively small but steady business. It
has a quick turnover, and equally
quick profits. _

So important have accessories
become to the industry that no
consumer eleétronics show featur-
ing tape and tape equipment, is
held without many accessory manu-
facturers taking part.

All facets of the accessory mar-
ket are enjoying a2 boom in sales,
with manufacturers trying to outdo
the competition with new and in-
novative ideas. This is especially
evident in carrying cases.

One trendsetter in this field has
been Le-Bo, which, with the intro-
duction of jumbo jet airline serv-
ices, introduced what it called a
747 carry case for both cassettes
and 8-track cartridge product. To-
day, the 24-unit carry case is one
of the most popular items in most
accessory manufacturer catalogs.

The 24-unit case is also develop-
ing much popularity in the home
with such companies as Bouble
Sixteen, with its Dosix, lazy-susan-
type l.p'lit, E.S. Johnson, with its
executive-style case, Le-Bo, Reco-
ton, Robins, Amberg File and
others developing streamlined, deco-
rator-fashioned units, that fit into
the decor of the most discriminat-
ing housekeeper, as naturally as
a specially designed piece of furni-
ture,

As an accessory manufacturer,
Duotone's largest volume of busi-
ness is in phonograph needles.
Over the last few years however,
the company has diversifying
into tape accessories. Today with
a full catalog of tape-care products,
it also lists carry cases as its big-
Eﬁt'ﬁﬂuiﬂ% items.

Also a big seller for the Miami-

according to Pratt Winston, vice
president and chief operations
officer of the company, are carry
cases and headphones.

Best sellers among these are
model 70-12, a hard-shell alligator

By RADCLIFFE JOE

cover case that holds 12 cartridges,
and model 70-12, a smart leather
case with a 10-cartridge capacity.
Also in the Weltron line are 3-in-1
test cartridges, demagnetizers, stor-
age boxes, clean and lube Kkits,

head cleaners and blank tapes.
At Fidelitone, N.Y., the firm’s
biggest accessory seller is blank
tape, with headphones, mikes, carry
cases, head cleaners, cables and
plugs also steady sellers. One new

addition which Fidelitone's Irving
Glasser confirms is a big seller is
a “Tape-go-Round” manufactured
in plastic, wood and lucite, and
supplied by Victor Stanley.
(Continued on page 39)

We've built our cassette

Carry-Corders

from the people who

Performance that doesn't quit.

recorders and players to
reproduce voice and music
beautifully. That's why
millions of them have sold
beautifully.

Not on your customers. Not on you.

And there’s one other
beautiful thing they do —
they stay sold.

What else would vou
expect from the first and
most experienced name 1in

based company is a tape carousel
for both cassette and B-track prod-
uct with a list price of $9.95, and
a tape-care kit for $2.95.

According to Stephen Nester,
Duotone's president, there iz also
a tremendous market demand for
cassette and 8-track head cleaners,
the Duotone Easy Splice kit for
the repair of damaged cassette and
B-track tapes, headphones, record- gi2esdsgs
cleaning sprays, record brushes, a3TEcest
g:lisl:l antistatic record-cleaning flu- giefs
i

_ Amberg File & Index of Illinois
is maintaining its emphasis on
carry cases with its eye-catching
"Platter-Pak"” and “Ampack Ultra-
24" desi for records and tapes.
The lines designed to appeal to
all apes and all tastes are con-
structed of binders board with
moisture resistant covering and are
available either in subdued wood-
grains or a riot of mod colors.
At the Weltron Co., Durham,
N.C., the emphasis is on tape hard-
ware, but the company maintains
a complete catalog of record and
tape accessonies. Top of the list,

Blank Tape Firms
o Continued from page 28

manager. Professional Duratape
and Duratape itself remain un-

recorders and cassettes?

Announcing the
Carry-Corder® 150.
Our economy-minded cas-
sette recorder/player that
you all know is back with
a new improved low price.

) Carry-Corder 1420.
. Our famous deluxe cassette
i recorder/player—
same superb quality
as ever. Packed with
features, everything
needed for recording
and playback.

Carry-Player 1100.

Incredible performance
that can’'t be beat in its
price range. Fast Forward,
Fast Rewind.
Virtually in-

changed. Fliptape is now in a new 1

white housing with a blue box dEEtI‘}lEtlblE
:n:jpl:lamziug 2 Etugdcr bﬂ_ranﬁdﬂ_na;nu._: plastic. Ear-
and in new lengths—40-, 60-, ‘

and 120-minutes; the old line had phﬂne ]EIEI{.
only 60- and 90-min. lengths. AC adaptable.

Packaging externally is also differ-
ent: now instead of three or two
per polybag. Fliptape is packaged
in single packs in a soft poly box
with an insert for all four lengths
and also as twin-packs on a blister
card (60's, 90's only).

Voicetape is now in a new screw-
fastened housing with bolder prod-
uct identification as to lengths and
quality. Whereas only C-60's were
available, the line includes now
30-, 60-, 90- and 120-min, lengths.
Where before there were 12 boxes
in a storage filing box only, now
Voicetape is available in single
poly boxes and twin-packed as well.
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Blank Tape Mfrs Gearing for TV Tape Consumer

LOS ANGELES — There are
four ma}nr software manufacturers
—Audio Magnetics Corp., Memo-
rex Corp., Ampex Corp. and IM
Co—now making videotupe for
the industrial and educational mar-

kets. All of these firms are piving
thought to and preparing for the
consumer market.

Spokesmen for all of these firms
feel a mass consumer market for
magnetc tape television cartridge

By BOB KIRSCH

systems is probably several years
away. But these spokesmen also
say that, given specifications and
a marketplace, they would have no
trouble producing for the con-
sumer within the near future.

“Our Indianapolis plant is al-
ready turning out videotape,” said
'!Eari Fmd:riclr:, director of market-
ing for Audio Magnetics Corp.
“We're geared to make tape for
any of the systems, and we have

and cassettes

invented them...

Noreleo

Four different cassettes-
to meet all the needs of all your customers.

Our line of cassette tapes was designed to satisfy everyone—even the
fussiest audiophile. That's why 1t'll satisfy you. Because you'll have some-
thing for evervone. Including stay-sold quality that makes friends [or you.

Ask your Norelco Representative about our current discount program

that means more profits for you.

The Norelco 100

is a good value in an
all-around cassette.
High standard quality
for background music,
lectures, etc.

The Norelco 200
1s a low-noise cassette per-
fect for music recording—
the standard of the industry.

The Norelco 300
offers extended frequency and
dynamic range for semiprofes-
sional recording. It's the high
output /low noise tape.

The Norelco 400

1s our Chromium Dioxide cassette
with Perma-Guides for jam-
proof operation. The best for
very critical recording on switch-
able equipment incorporating a
CrO. tape position.

(€ 1973 North American Philips Corporation, Consumer Products Division, 100 East 42nd Street, New York, N.Y. 10017,
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the tooling facilities for wvarious
lengths.

“Basically,”" Frederick added,
“we see two markets; the educa-
tional-indusirial and the consumer
area. We are involved in the first
area now and, by the fall of this
year, we will have a Tracs Video-
tape under the Tracs logo which
will be available to those who
want it and will be marketed the
same way Tracs audio tapes are.
The graphics will be the same and
what we will be doing is building
a family of tape.”

As for a mass consumer market
for video, Frederick sees 1975 as
a likely date, He also sees a disk
system or systems emerging as one
market, for playback only, and a
tape system or systems emerging
as a playback-record market. “This
will for the hobbyist,” he said,
“somewhat like the audio cassette.
A unit priced at about $500 is a
mass market item to me," he -
added.

Frederick said the firm will mar-
ket and manufacture private label
videotape and will be able to use
all of the three coatings vid:magr.-
may require. He added that Audio
will be able to sell a 60-minute
blank videotape for $9.95 retail by
1975 if the demand is there, and
pointed out that custom duplica-
tion may be another big market in
videotape.

Memorex Corp. is also makin
blank videotape for the industri
and educational markets now, ac-
cording to Jim Loser, “We have
recently announced a videocas-
sette,” he added, “with shipments
to begin in the second guarter, We
will have no trouble manufactor-
ing tapes of various widths.

“As for a consumer market,”
he said, “it's a minor market now
but should be more identifiable
within a year. We will make tape
for this market in the same Santa
Clara facilities as we make tape
for industrial uses, and handle it
through the same channels.”

Concerning record and playback
in videotape, Loser sees “the op-
portunity here more significant
than in audio tape in terms of
repetitive usage. How often do
you erase an audio tape? Not
often. I think you will see the same
tape used more often in video. As
for lengths and widths for the
consumer market, we will probably
follow the consumer demand."

Ampex Corp. i1s also manufac-
turing and marketing blank video-
tape now for the industrial and
educational markets in its Alabama
facilities, and is thinking about a
CONSUmMer program.

According to George Armes,
manager of product management
of the magnetic tape division, “we
have the capability to make video-
tape for the consumer market now.
Our main concern is the interface
between the tape and the system
itself, to design and formulate a
tape for a given system. We will
have to test the tape and the sys-
tem for variables such as temper-
ature and humidity just as we do
with audio tape.

“"From a wideotape standpoint
for the consumer market,” he said,
“we will take the lead from the
equipment manufacturers. We see
no problem in adjusting to any
systemm and we are ready to react
to any trend. If we found out there
was a mass market next week, we
could apply ourselves to it, It's
within our state of the art to pro-
duce any tape necessary at the
moment.”

iM Co. is another major manu-
facturer servicing the industrial
and educational market. According
to Bill Madden, “we have the
technology for videotape for any
system and can engineer product
for any application as long as it's
realistic. We have access to a
number of different oxides, so this
will not be a problem.

“We are involved with industry
and education to a large extent,”
Madden continued, “and this mar-
ket is moving quite nicely. We feel
the consumer market will depend
on technological breakthroughs,
such as the cost coming down and
the availability of a color camera.
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It Takes A Little Longer To
Be Right.

While a lot of the other companies

were busy bragging about how sensa-
tional their matrix quadraphonic
recordings sounded, we knew that
what they touted to be true quadra-
phonic sound really wasn’t. The
Discrete RCA Quadradisc is.

The Discrete RCA Quadradisc
Was Worth Its Wait.

The sound reproduction from
our discrete Quadradiscs is the stan-
dard in high fidelity recording. Its
“in-person presence” a technical
triumph for the most demanding
connoisseur. The Quadradisc’s realism
is revolutionary because the Quadra-
disc wraps its sound around you.To
make you feel like you're sitting in
the center of the sound on stage; or,
it can treat sound as the ambiant
reflection of the concert hall and
provide you with the best seat in the
orchestra. No matrix system is capable
of doing this. The RCA Quadradisc is.
Every one of its four channels is
recorded and reproduced on its own
separate track. That's what makes us
discrete and everyone else, well, just
everyone else.

The RCA Quadradisc Delivers
Better-Than-Stereo Sound
On A Stereo.

Even if you don't own a quadra-

phonic system right now, you can enjoy

RCA Quadradiscs on your present
system. In a recent issue, Time
Magazine said “...the stereo sound
from one of RCA’s new Quadradiscs
is stunning’’

Quadradisc Compatibility
Guaranteed

An analysis by a leading inde-
pendent research laboratory, in

accordance with standards set by

the Recording Industry Association
of America (RIAA), has enabled us to
guarantee full compatibility of the
RCA Quadradisc when played on
standard stereo systems. They have
also certified that the RCA Quadradisc
plays with excellent frequency
response, in full accord with The
National Association of Broadcasters
(NAB) Disc Recording and Reproduc-
tion Standards.

Guaranteed Quality
Doesn’t Cost More

While a lot of other companies
are charging extra for their quadra-
phonic recordings, RCA Quadradiscs
are available at the same price as
regular stereo records.

The Pros Agree

e Walter Carlos — Columbia Record-

ing Artist: “When Rachel Elkind and
I began our Sonic Seasonings album,
we planned for quadrasonic and
recorded all the material in quadra-
sonic...We tried to process this
master on all the known matrix sys-
tems...l am most unhappy to report
that the results were catastrophic.
“No other product will be marketed
in quadrasonic now for awhile— until
a non-matrix system is accepted as
an industry standard. Perhaps the
JVC/RCA carrier disc is the answer...
“With a discrete release available we
can have the best of all worlds!’

eNew York Times: “Since there can be

no doubt in anyone’s mind who has
heard both systems that the discrete
method is clearly superior, it prob-
ably should be used for all new
recordings.”

eStereo Review: “Assuming that having

four channel sound is a good thing,

it is agreed by all that the ideal way to

record and reproduce four channels
of information is with a discrete

www americanradiohistorv com

Why the first name in recording
has the last word in quadraphonic.

system in which each channel remains
completely independent of the

others throughout the recording and
reproduction process.

“The Quadradisc can provide discrete
material from all speakers simul-
taneously —something no matrix
system can do.’

They Chose To Be First.
We Chose To Be Best.

All quadraphonics are not created
equal. Other companies spoke too
soon and claimed too much. We
stayed silent until we had our
quadraphonic recording system per-
fected. Now we do. And we're working
with high fidelity manufacturers like
JVC, Panasonic and others to imple-
ment the state-of-the-art. And we are
working with our artists and producers,
creating musical material that will
utilize the RCA Quadradisc to its
greatest potential. That way you'll get
the best of both worlds—the artist’s
creative freedom coupled with engi-
neering integrity. In rock, pop, classical,
country and rhythm and blues. For
now and for the future. The Discrete
RCA Quadradisc. The first quadra-
phonic record that's true quadraphonic.

Sometimes you have to save the
best for last.
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Love Theme from “The Godfather"
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February Releases

ARD1-0018

The Fantastic Philadelphians, Vol. 1, Ormandy ARD1-0026
Shostakovich: Symphony No. 15, Ormandy ARDI1-0028

Stolen Goods

ARDI1-0029

The Fantastic Philadelphians, Vol. 2, Ormandy ARDI1-0031

Also available on tape.

WwWWwWWwW. americanradiohistorvy com

Sibelius: Symphony No. 2 in D, Ormandy
Bach's Greatest Fugues, Ormandy
Rimsky-Korsakov: Scheherazade, Ormandy
Debussy/Ravel, Ormandy

Rachmaninoff: Concerto No. 2 in C Minor
Rubinstein, Ormandy

hugo monieneoro
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Morse Electrophonic 'Q’ Push

NEW YORK—Like most of the
companies showing new product at
the Winter Consumer Electronics
Show, Morse Electrophonic is
building its display in the Interna-
tional Ballroom at the Conrad
Hilton Hotel around the quadra-
sonic concept.

Five of the 10 new home enter-
tainment systems being displayed
at the show are quadrasonic units,
and these range from decorator
design consoles to table model sys-
lems.

Top of the guadrasonic line is
the Electrophonic Mediterranean
67, a designer console with spheri-
cal speakers, built-in compatible
2- and 4-channel “4D" discrete
tape and “SQ" matrix phonograph
and radio system.

Featured in this richly grained
Spanish oak cabinet are AM/FM/

JBL Fair Trade

LOS ANGELES — James B,
Lansing Sound has obtained a
permanent injunction in Superior
Court here halting Shelley's Audio
of downtown Los Angeles and
Christopher's Audio of Alameda,
Ca., from selling JBL speakers
under the fair trade price.

FM multiplex radio, deluxe Gar-
rard record changer with diamond
stylus, tape player mechanism for
both 8-track stereo and discrete
4-channel tapes, matrix channel
distinction system. The unit's pre-
cision engineered audio system fea-
tures two 10-inch duocone speakers
and four 3%-inch hard back duo-
cone tweeter, plus two additional
pedestal-mounted full-range sphere
speaker chambers.

This unit, model 4D94521, also
features AM/FM/FM multiplex
radio, 260 watts of instant peak
power, FET circuitry and (IC) in-
tegrated circuits.

Installed in the unit’s handsome
cabinet are deluxe BSR record
changer with diamond stylus, tape
player mechamsm for both B-track
stereo and discrete 4-channel tapes,

- a matrix channel distinction sys-

tem, as well as precision engineered
audio system fcatun'n? two B-inch
duocone woofers and four 3%2-inch
hard-back duocone tweeters, There
are also two additional pedestal-
mounted full-range sphere speaker
chambers.

The Electrophonic model 466D
15 a five-piece guadrasonic stereo
receiver with 4D tape playback
compact system. It features AM/
FM/FM multiplex radio, tape play-

*

MODEL #TC 300

*Attractive and durable wal-
nuf cabinef. Securify lock
and key. Sliding Plexiglas
doors. Holds 306-8 Track

TAPE CENTERS

8 TRACK CARTRIDGES

Tapes. 56” H. x 26”
W. x 24” D. Ship-
ping Weight: 90 bs.
Custom displays fo
solve your mer-
chandising

problems.

MODEL #TC 150

“*Walnut finish cabinet.
Sliding Plexiglas doors.
Security lock and key.
Holds 150-8 Track Tapes.
24" H.x24” W.x 12
D. Shipping Weight: 35
Ibs. (UPS)

DISTRIBUTOR INQUIRIES
WELCOME

WRITE OR CALL

design fabrications
411 East Nine Mile Road
Ferndale, Michigan 43220
{313 398-0021
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back mechanism that plays both
8-track stereo and discrete 4-chan-
nel tapes. There are also push-
button controls for compatible 4D
discrete tape system, phono-radio,
S() matnx and power on/off. Auto-
matic or manual channel changing
is also featured. The unit produces
up to 400 watts of IPP on solid
state FET circuitry and (IC) inte-
grated circuits.

Next is another quadrasonic
unit, model 447C. This is also a
five-piece quadrasonic stereo re-
ceiver with 4D tape playback com-
pact system. The tape playback
mechanism reproduces sound from
either 8-track sterec or discrete
4-channel tapes. The model 447C
produces up to 200 watts of IPP,
has a full-facility rear accessory
panel and comes with four full-
range air suspension speakers.

Rounding out Electrophonic's
quadrasonic line is model 449G,
also a five-piece receiver and 4D
tape playback cmg%:a:t system.
This unit has most the features
of the model 447C. )

Electrophonic’s conventional
stereo line features five new addi-
tions, among them s model
MAGTB20F a four-piece stereo
radio/tape/phono compact system
which incorporates AM/FM/FM
multiplex radio with B-track tape
playback mechanism. The unit has
solid state and FET circuitry, in-
tegrated circuits, automatic or
manual channel changing, push-
button controls, professional Gar-
rard changer with magnetic car-
tridge and diamond stylus. It pro-
duces up to 200 watts IPP through
an air suspension speaker system
featuring horn diffusers, two 10-
inch duocone woofers, two 5%-
inch midrange speakers, and two
four-inch horn tweeters.

Next is the model TG472006, a
three-piece stereo radio/tape play-
back compact system with profes-
sional Garrard ch r. Features
are an AM/FM/F multiplex
stereoc receiver with 8-track tape
player, FET circuitry and inte-
grated circuits, rocker switches for
power on/off, AFC and loudness,
slide controls for balance, treble
and bass, and champagne pedestal
sphere air suspension speakers. The
ul_ﬁ:t delivers up to 200 watts of

The Electrophonic model 947C
is another three-piece stereo radio/
8-track tape recorder/player com-
pact system with many of the fea-
tures incorporated in the TG-
472006 unit. Power output is 100
watts IPP and the speakers air
8-inch air suspension duocone units
featuring horn diffusers. )

Rounding out the conventional
stereo line is another three-piece
stereo radio/8-track recorded/play-
back system, delivering 50 watts
of instant peak power.

AST, CBS Exhibit

o Continued from page 23

B-track, Sutton has product priced
to list at $1.59, §1.99 and $2.99.
Barry Birch, vice president, mar-
keting, said Sutton has opened
numerous mass user accounts and
will soon be in K-Mart. Sutton
also features the long tape box.
Apex Rendezvous for the first
time is bringing in $1.99 priced
B-tracks, pre-packed and pre-stick-
ered with two displays for them.
Robert Demain said the IHE has
always been a good show for the

company.
Ampex

AST is going all out with an
exhibit featuring a 30-foot wall
lined with six cuobicles equipped
with earphones for auditioning 14
new open reel Dolbyized releases
and 7 new 4-channel titles that
make AST's quadrasonic catalog
total 47 now. There will even be
a demonstration of matrixed cas-
sette, though none is on the mar-
ket. AST's open reel tapes list from
$7.95 to $11.95 and the firm has
34 titles now. AST is in the Con-
sumer Electronics Show.

Also in the CES is CBS with its
exhibit of software titles along
with personnel from the CBS labs
to explain the new S5Q logic IC
system.

www americanradiohistorv com

New Products

STEREO RECEIVER with built-in B-track player and 11-inch changer
have been added to Motorola's line of audio components. Model
FH213JW lists for $229.95.

FLOOR MODEL display demon-
strates Zenith's 1973 line of
stereo headphones.

COMPONENT stereo system inte-
grates a 10-watt AM/FM receiver
and built-in B-track record/play-
back deck with two 8-inch book-
shelf speakers. Model CMS-308 is
offered Benjamin Electronics
for $249.85.

FISHER SOUND panels for tradi-
tional or modern settings can be
wall hung or arranged for 4-chan-

_nul with the use of floor stands.

TURN-ON
PLACE

FIONEER'S new auto player display allows the demonstration of six
pairs of speakers with removable panels so display can be easily up-
dated. Directly below left, Kriket speakers from Acoustic Fiber Sound
Systems feature vinyl exterior finishes in colors such as blush pink,
leather-look and even fur covered. Directly below, right, Toyo's CRH-
902 portable B-track with AM/FM stereo radio.

JANUARY 20, 1973, BILLBOARD
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It's about time
recording tape
looked as good
as records.

Capitol SOUNDTAPE

RDED * POLYESTER N
EEE%%DFFTEE - PROFESSIONAL CUALITY

@
Capitol

L

-TFPi tﬂl UNREC COHDED

O TAPE

Anyone in the record business knows what a good-looking album cover can

do for its sales.
The principle applies equally well to blank tape. That's why we put ours in beautiful

boxes. Jamproof cassettes, cartridges, and open-reel tape. Blank tape in beautiful boxes sells
faster than ordinary blank tape. It makes the customers happy and makes more money for the

dealers. About time, right?!!

Capitol

ing Tape

CASSETTES = CARTRIDGES « REEL TAPE

Capiiol &

ALUDIO DEVICES. INC,, A CAPITOL INDUSTRIES COMPANY, 100 RESEARCH DRIVE GLENBROOK CONN 06906
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Store Tape Display Case Mfrs Expanding Rapidly

CHICAGO — The rapid expan-
sion of the prerecorded tape busi-
ness has spawned a new industry
that is at least keeping pace if not
accelerating faster—cases for stores
to display the tapes in. Dozens of
firms have entered the business,
once more or less the province of
a few established companies such
as Freedman Artcraft. For some,
such as Le-Bo, the accessory mar-
keter, expansion into tape display
cases came naturally. However,
most of the companies are special-
1zing in store fixtures. Views from
executives of Freedman and Gen-
co, the latter a firm manufacturing
a conveyer belt display case, ap-

eared in these pages earlier (Bill-
card, Jan. 13).

One of the newer companies in
display cases is Bestape, Tamarac,
Fla., where president Lou Harris
said plans are under way for over-
seas sales, particularly in the Car-
ibbean and South America. He
said the firm has been granted
Domestic International Sales Corp.
(DISC) status. Demand for car-
tridges and cassettes is about even
in South America, he said.

Bestape diversified from tape ac-
cessories into cases. It has added
5,000 sguare feet of warehouse
space and will soon go into auto-
mation, whereby portions will be
cut automatically and slot-fitted.
It is producing different exteriors
offering psychedelic and country
music motifs as examples. Five
sizes are produced: 40 capacity,
$27.95; 75 capacity, $30; 100 ca-

RECORDING TAPE RIOT!

FACTORY FRESH: CHOICE OF

SCOTCH #1530 Om 2203, 1800 FOOT
1-MIL POLYESTER, 7' REELS; OR
AMPEX Zé11, 1 FT., 7 ACETATE
Cummtity 1-11 13 48
= 150 1.8% 1.87  1.7%
=i03 2.5 2.55%  2.45
=81l 1.8 1.850 130
SEEOTEH' BRAND CAMETTES
!u:-ag ___________ 1.10  1.08  1.01
BC-30 High Energy 1.43 1.9 1.;!3
BCBD »ememmmma—n— .90 1.8 1.1
SC-80 High Energy L.RZ 1.!5 148
3“:E§ Wigh Eneny 381 437 448
i '+ P 253 246 32,50

i, "t Casssttes Asssmbled With
SBerews (in Norsloostype FPlastie Box)

G-340 a2 .48 g

£58 & @

C-120 1.0 :m: 7
Add I0%: o above priced for shipping

=5 for orders over ZE0.00
DOFEN REEL STERED TAPE BUYERS

At laxl] An open resl complistion IMIMln!
tlilen, songs, etc., of B5 long play, 1 Lg-
hour slbums by American Alrlines. H
tinental Alrlines, and Ampex 4 track stereo
taper (includes a of ""mound effecis”’
tapes ny Aoudio Fidellly), Send 31.00==snd
wi will also mall you & 140-
I:lltr Harrison sterec =]

—en  Foutll Eet

O0—and this ®i.00 8 rer

dable on Your first 310,00
purchasy of Tn resl arso
Eapen ot gor 300 dissountt

SAXITONE TAPE SALES

1776 Columbia Rd., NW, Wash, D.C. 20009

pacity, $35; 250 capacity, §71, and
500 capacity, $139.

Yet another new firm is Master-
craft Display, Twin Lake, Mich.,
headed by Dave Touzel and L.D.
Wolgamott. Touzel was in rack-
jobbing and Wolgamott was with
American Store Egquipment 15
yvears. Touzel said placement of
cases 18 critical and that he spends
much time with store managers.
Basically, managers prefer cases
in the rear to draw traffic through
the store, but they want the units
horseshoe situated or facing each
other so the customers do not
block aisles.

Mastercraft is concentrating on
Handleman, ABC Records &
Tapes, Disc Records and other
mass users. louzel was among
those who said the sliding door
construction is proving bad be-
cause of wear, ability of customers
to pry them open and tendency
for product inside to get out of
place. He prefers the doors that
come off in one piece and units
with a bottom drawer where prod-
uct is retrieved.

Mastercraft has eight models
and does custom designs. It also
prices equipment high but offers
discounts. Wolgamott said the
least discount a distributor will get
is 20 percent. The firm also has
a delivery service and tries to pre-
vent shipping damage this way.
The two men indicated that if the
order 1s sufficient, they will go
anywhere to make a setup. Typi-
cal models are a 540 capacity with

w
PINCH ROLLS and
PRESSURE PADS

Buy Direct From Manufacturer
e Standard Sizes In Stock! &
@ W Silicone Or SBR Rubber PinchRolls @

® B Four Lb, Density Foam Heat :
Tested Pressure Pads

B Specials Made To Order

TROY MACHINERY CORP.

114 Beach St. Rockaway, N. 1. 07866
201 6274458

ATTENTION DISTRIBUTORS

Large variety of brand name merchandise of all kinds,
styles & quantities.

8 track tapes
tape recorders
tape decks

record players

s speakers

s microphones
* amplifiers

¢ & much more

Low, low prices—profit makers
CONTACT:

MID-SOUTH WHOLESALE DISTRIBUTORS

(IMPORTERS & EXPORTERS)

Apolle Dffice Building, 108 Oak Valley Dr. =104
Mashwille, Tenn, 37207, (615) 212T7-2171

I'm interested in knowing more about your line of products. Please
contact me or send catalogue.

ADDRESS

underneath storage for 320 that
lists for $310. A 288 capacity lists
for $97.50, a 72 capacity lists for
$39.95,

Design Fabnications, Ferndale,
Mich., is another relatively new
manufacturer, Bruce Dych, a
partner, said the firm is adding
models. He sees it going to plastic
laminate soon and said the firm
has its own equipment for this.
The company might also consider
KD's. Right now, Design has the
306 capacity at $130 and a coun-
ter-top unit that holds 50 car-
tridges at $50. Additions will be a
150 capacity cassette unit to fit on
tnjp of the 306 cartridge model, a
75 capacity B-track unit and a 500
capacity B-track unit. The 150 ca-
pacity unit will also be promoted
for use with blank tape, yet an-
other facet of the display case
hoom.

George Duncan, Quality Display
Co., Charlotte, N.C., was among
many who said cases have to be
tailor made for stores. He said
considering carpenter wages his

Big WEA Label

o Continued from page 25

As of December, it seemed evi-
dent that the dnft in Japan was
also toward discrete. As late as a
year ago, the bulk of the quadra-
sonic market in Japan was matrix
and there was no question about its
impact in the U.S. market where
Columbia Records had its own SQ
system and other systems included
Sansui, Electro-Voice, the Schrieb-
er system, and various other “sys-
tems” that ranged from decent
matrix to even fake matrix.

In the U.S. and in Japan, it was
obviously an SQ world. The Sony
label was doing quite well in Japan,
and still is. As for CBS, the label
Was sq]]n}g Sq in high volumes,
and still is. Mike Reineri of Fed-
erated Electronics, a Los Angeles
hardware firm, was early a strong
supporter of the SQ system and
presented in-store demonstrations
enthusiastically to potential cus-
tomers. Courtesy Reineri and
other such eager dealers, Pierre
Bourdain, director of product man-
agement for the SQ system for
CBS, and Joe Dash, director of SQ
hardware licensing for the CBS
Group, were able to report that
quadrasonic LPs were often outsell-
ing stereo as of the end of this last
year, especially in product that had
been out for a while and peaked
in stereo sales.

The CBS catalog currently fea-
tures about 200 SQ titles on 16
different labels. SQ is now avail-
able via 15 records in Germany on
Electrola Gesellchaft and in Great
Britian on about 30 titles via EMT.
As of December, CBS planned an-
other batch of 5Q releases and
were undaunted that WEA had
gone discrete instead of matrix.

Actually, the question was never
SQ or CD-5 (the JVC and RCA
discrete system) but whether or not
WEA would go Sansui or wait
until a better system came along.
And frankly, none of the systems
are perfect yet. As far as matrix
in general is concerned, the matrix
advocates claimed it was “pood
enough” and with a logic gain ap-
plication to boost up the sounds of
musical instruments in the rear
they felt they would have a system
virtually as good as discrete. But
when they said “discrete,” they
actually meant discrete tape. Ma-
trix people argued that the discrete
disk system would never happen
and at one meeting of the Audio
Engineering Society in Los Angeles,
CBS' Ben Bauer called discrete
advocates “skunks" during a ses-
sion. In fact, matrix people often
spent more time panning discrete
than they did in praising their own
wares, This was not so of Sansui.
who backed their system with
advertising. demonstrations, and
considerable finesse at the record
company level and as early as
December 1971 were able to gain
such artists as Carole King on Ode
Records, distributed by A&M, into
their fold. ABC/Dunhill has many
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firm's prices “are ridiculous." The
firm's models are 550 capacity,
$175; 275 capacity, $110; 144 ca-
pacity, $42.98; 126 capacity, $55;
108 capacity, $32.95; 48 capacity,
$21.95, The firm offers a 48 ca-
pacity unit without hand holes for
$18.95.

Because his firm's two models
are add-ons, Ray Pearson, presi-
dent, Carolina Dist, Wilmington,
N.C., said there had been no new
additions. However, he said:
“"We're hoping to add a full line.
What is holding us up is trying to
come up with something new.
the designs are basically the same
in front.”

Actually, Carolina’s Astro cen-
ter is unusual, in that it features
a hemisphere, or “bubble,” that
stands out from the unit, allowing
customers more freedom to exam-
ine tapes. This 144 capacity unit
stands 25 inches high, 30 inches
wide and 11 inches deep and sells
for $48 f.o.b. The other mini-
center with category signs (éoun-
try, rock, so on) lists for $28.

Another relatively new firm is
Melody Recording, Inc., W. Cald-
well, N.J. The firm has two mod-
els now but is planning a monster-
size 1,500 capacity unit that will
sell for around $450 to $500, said
owner Al Cohen. The firm's 90
capacity unit is 25 inches wide,
19 inches high and sells for $29;
the 588 capacity unit (300 are
stored below) is 36 inches wide and
54 inches high and lists for $120.

Yet another firm staying with
its basic design is Creative Store
Equipment, Terrell, Tex. The firm
is rather unique in that its cases
are flip-through design and styled
in modular fashion for add-on con-
venience. Units fasten to walls or
are free standing, according to
Graydon Howell, national sales
manager. Prices run from $69.50
for a small 40 capacity cartridge
or 80 capacity cassette umit (2815
inches high, 19% inches wide,
7 inches p) to $535.50 for the
480 capacity cartridge or 960 ca-
pacity cassette unit (70 inches high,
94%5 inches long, 15 inches deep).

Group Joins RCA in ‘Q’ Race

albums in Sansui, including all of
their new Impulse releases and
when the label reactivated its
Bluesway line just recently, it an-
nounced that all 15 albums would
be in Sansui quadrasonic. Project
3, an early supporter of quadra-
sonic, uses the Sansui systems, as
does Command, Another matrix
advocate from the early period is
Dick Schory and his Ovation label.
One of the first marrix records was
a record released by Brother Rec-
ords on a group called The Flame:
it capitalized on out-of-phase ma-
terial. Alshire has product out in
the Sansui system.

Vanguard, who entered the quad-
rasonic field first via reel-to-reel
tapes that were eagerly sought by
people with 4-channel tape decks,
committed themselves to the SQ
matrix system and have several
albums available. If you hunted,
you could even find such labels as
Cinema Prize out in their own
matrix system.

Basically, most of the matrix
systems are more or less compati-
ble. In fact, in Japan a committee
lumped all of the matrix systems
besides the Sony-CBS SQ system,
into one category called “regular
matrix.” There are three approved
quadrasonic systems in Japan at
the moment—discrete (CD-4), reg-
ular matrix, and 50Q. In the regular
matrix category are systems such
as Sansui.

The CBS-Sony SQ system was
first formally announced and pre-
miered in June 1971 at a Billboard
International Music Industry Con-
ference in Montreux,

RCA

The RCA CD-4 discrete system
was unveiled officially at Bill-
board's IMIC April 30, 1972, ven-
ture in Acapulco. But the system
had been invented by JVC, Japan,
a firm launched by RCA years and
Years aﬁu; but now Japanese-
owned. C has licensing agree-
ments on product with RCA and
would dearly have loved to ship
CD-4 records into the states, but
couldn't, Anyway, much of that
product was RCA product, which
IVC had rights to in Japan. One
reason why RCA probably held
back from releasing more product
was that the hardware to play the
“Q" records wasn't available in the
marketplace until just recently.
Too, the discrete system did have
flaws., Some of the flaws were
boiled down by Lou Dorren, the
inventor of the Dorren quadrasonic
broadcasting system now pending
approval of the Federal Communi-
cations Commission in Washington.
Dorren condensed the CD-4 de-
modulator down from a bulky unit
to something only a little larger
than a book and he's now working
furiously to reduce even that to
an integrated chip, as is JVC. This
should come about next year,
meaning that the demodulator for
quadrasonic discrete can be built
into almost any amplifier at the

manufacturing stage for less than

$5.

Other problems with the CD-4
system, all solved now, were stylus,
cartridge, vinyl, cutting of the
masters, etc. But today the CD-4
system includes a much harder
vinyl compound to make the rec-
ords wear longer, a stylus that bet-
ter interprets the information in
the grooves, records that feature
about 25 minutes per side and the
only problem still existing is that
masters have to be cut at half
speed, meaning that it's much slow-
er and the technician cant listen
to hear what the quality of the
tune is until he's finished. This
problem, too, will be solved inside
of a year, informed sources report.

In reality, record engineers long
for a better record sysiem period
and many extrapolate that the side
benefits of the video-disk systems
may be a boon to the record music
industry. Engineers see the day
when turntables around the world
will be junked in favor of an opti-
cal system with a low-powered la-
ser read-out; if it can be done for
audio-visual units, why not music
alone? The stylus is a crude tool
for extracting information from a
disk anyway.

(To be continued next week)

Bow New ltems

o Continued from page 31

FT8388 to remove deck for car use.
Price is $39.95. Also from Sanyo:
FT867 car B-track unit, in-dash
AM-FM unit at §149.95; RDE0O10D
home 4-channel B-track deck at
$59.95; RD8200 4-channel B-track
deck; the CFT618 and CFTH88 at
$59.95 and $79.95, both packages
of existing car decks with speakers,
wiring and brackets added.

Muntz has the H7220 and
H7200. Both are home B8-track
units with speakers, AM-FM mul-
tiplex, at $114.95 and $149.95. The
latter features slide controls.

Craig Corp. has a floor mount
car unit with Dolby and FM at
$199.95; 3509 cassette slot load at
under $50; 2712 Dolby home deck
with pause control for editing, VU
meters, bias swiich at $129.95;
2706 cassette dictation unit with
mike control at $199.95. Also the
3403 portable 8-track unit at under
$60; 3404 portable B-track with
AM-FM and 3-way power under
$100; 3305 home 8-track recorder
with AM-FM at under $200; 3304
home 8-track record unit at under
$100; 3133 4-channel B-track car
unit, floor mount with FM push-
buiton at under $199.95,

Akai has the GXC3I8D with
Dolby at $229.95; the GXC3060 at
$189.95; GXC4l and the GXC38
with its own amplifier. Also the
FX400D at $899.95, a 10%e-inch
open reel unit and four receivers:
AA940 at 544995 AA930 at
$34995; AA910 at %$24995;
AA910D at $279.95 with Dolby.
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Minn. Mfr. Rep Carries Store Sales Training to Local Level

MINNEAPOLIS — “Serving an

account doesn't mean just the head-
guarters where the decisions are
made and the buying is done,” says
Clark R. Gibb, whose local firm,
the Clark R. Gibb company, repre-
sents a number of manufacturers
in the Minnesota, North and South
Dakota and Western Wisconsin
area.
Noting that many retail com-
panies are now multistore opera-
tions, Gibb feels that servicing such
accounts must be done almost as
though each branch is an independ-
ent entity.

“We must keep the seven or
eight branch stores current as far
as product information is con-
cerned,” Gibb says. “We visit the
stores, talk with the manager,
check to see who's new. Since there
1s always turnover in personnel, it
is important to regard product edu-
cation as a continuing process.
There is always somebody new who
has to be made aware of the vari-
ous salient points about the mer-
chandise."”

Admittedly the ideal way to con-
duct sales training is in group ses-
sions, where everyone is brought
into a central location and there
are presentations and demonstra-
tions and time for gquestion-and-
answer exchanges. But this is the
ideal and often not practical, from
a time and transportation stand-

nt.

Gibb does the next best thing—
which often totals up to be a better
thing: he does a one-to-one train-
ing session on the sales floor, be-
tween customers (who may not
interrupt so much as they will sug-
gest additional subjects to cover).
“They have display pieces that we
can use for demonstration as we
talk with the salesmen,” Gibb
notes. “And, in those informal ses-
sions, of course, there's more
chance for the salesman to ask
questions."”

There is motivation from both
sides in these training sessions,
Gibb says: “Most floor salesmen
are very anxious to improve them-
selves; they're on commission and
being better salesmen means a bet-
ter check.”

Among the lines that the Gibb
company represents are: Barzilay
(contemporary furniture — speaker
enclosures); BASF in tape; Dynaco;
JBL speakers; Panasonic compo-
nents; Sennheser headphones; Utah
loudspeaker systems.

Servicing the account runs a
wide gamut: tracking down a miss-
ing part, expediting a delivery, ar-
ranging for a shopper-check on
price maintenance, ]

Scheduling factory visits for ac-
count personnel is a vital service,
Gibb feels. “Visiting our factories
is very valuable and should be done
periodically.” At the JBL factory,
visiting customers are given a fac-
tory tour, plus a tour of a record-
ing studic where JBL recording
equipment 15 used and a night club
outing to check out the sound sys-
tem with JBL speakers. It's a two-
day expedition, often the prize in
a short-term, in-house sales contest
by retail chains. )

One more way in which the rep
can prove helpful is in chopping
red tape between factory and re-
tailer. There are forms for every-
thing, but “it's not unuspal for
something to go wrong," Gibb said
with a smile,

A frequent source of problems
is co-op advertising programs. The
retailer is supposed to get prior

Tape Accessories

o Continued from page 32

In addition to adding a new
stylus cleaning kit to its line,
Robins Ind es is also expanding
and upgrading its carry and storage
case catalog by adding larger mod-
els with more Iuxurious finishes in
eye-catching colors.

Robins officials disclose that
such items as headphones and
blank cassettes remain on the best-
seller list, and that other standard
catalog products like head cleaners,
demagnetizers, splicers continue to
find a ready market.

approval and then submit proof of
performance (tear sheets or certi-
fied statements as to radio and
TV). Sometimes, under pressure
of a deadline, the retailer will

By IRENE CLEPPER

short cut the prior-approval re-
quirement. Sometimes he will make
up a composite ad with several
brands included—a practice which
the factories frown on.

It is at this point that the rep
steps in as go-between and can
frequently bring about a resolution
of the problem. “Factories want
to have their products advertised,”

Gibb points out, “so, unless some-
thing in blatantly wrong, the ad-
vertising procedure can usyally be
okayed and the co-op arrangemensd
honored."

SR 3~ TR

make friends with TDK

Keep a TDK up your sleeve, and you'll always

make friends.
Maybe you don't want to be friends with your

TDK Super Dynamic (SD) cassettes are the first
and only casseites lo be granied the Associated
Testing Laboratories’ Seal of Quality Approval.

We'll be in Room 661A al the
Winter CES, Jan. 12-16. Come

see us and get your FREE TDK giHt.

Foocdly cre Aoeered
&TD
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TODK ELECTRONICS CORP

23-T31 4ATH STHREET, LONG ISLAND CITY, MN.Y. 11703 = 212-721-6881
In Canada, contacl: SUPERIOR ELECTRONICS INC Montreal

customers, but if you do, do right by them — sell them
TDK cassettes.

Once you give your customers the opportunity

to try these superb cassettes — the ones with the
jamproof guts and incredibly pure and extended high-
frequency response — they'll be your friends (and
repeat customers), for at least as long as you continue
to sell TDK.

TDK cassettes and open-reel tape provide the

highest output levels and lowest hiss of any products
on the market.

TDK cassettes and open-reel tape come in all

sizes and price ranges to satisfy every customer need.

Make a new friend today; sell him TDK, for purity

in sound.

Branch Office: Toronto
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Speaker Sales Booming; Many Trends Emerging

® Continucd from page 25

¢ Continued use as traffic build-
ers. In fact, an electronic whole-
saler told the American Loud-
speaker Manufacturers Association
recently that speakers will continue
to be one of the most footballed
items as long as sales personnel
are not trained to talk up features
and see the only difference in
terms of price (Billboard, Dec. 16).

¢ More dignity in price-based
offerings, Pacific Stereo, for ex-
ample, advertised Quadraflex’s five
models just prior 1o Christmas at
25 percent off for one week only
with ad copy noting it was “the
first and only time this year” for
such a sale (the line ranges from
$39.95 through $139.95),

¢ Well-known hardware brands
adding speakers. Ad copy from
Pacific Stereo noted recently: *“You
probably know Harman-Kardon's
very fine receivers and you should
get to know their speakers too (a
528995 value Kenwood receiver,
BSR turntable and Harman-Kardon
two-speaker package was offered
at $229.95)."

¢ Bookshelf boom to grow,. Paul
Szvmkowski of Musicraft here was
among many who said the 4-chan-
nel push will result in the continu-
ing populanty of small-size units
because people can't conceive of
having “four giant-sized end tables
stuck around a living room."

¢ Much bigger trend to large
enclosures, Said Al Hotwagner,
Jensen Sound Laboratories, another
CES exhibitor: “The tight economy
1sn't keeping people from spending
money on much larger units, Peo-
ple that used to think of $49.95
umts see they can get so much
more for $99.95 (Jensen's models
4, 5 and 6 are priced respectively
at $99.55 $147.95 $198.95."

o New shapes, finishes, even
camouflage. Probably one of the
most interesting new silbouettes is
from Design Acoustics, a new firm
itself, whose D-12 is so designated
because it 15 dodecahedron-shaped,
or 12 sided ($325 each). As for
finishes, Acoustic Fiber Sound
Svstems offers an alternative to
the “wood look" monotony im-
plicit in 4-channel with non-wood
exteriors as vinyl in colors such as
Ryne, White of Fire Swirl, simu-
lated leather, fabric covers of wool
and so0 on and even fur. Fisher
Radio, though, has a line of what
it calls “sound panels" that re-
semble paintings (again, an obvi-
pus alternative to the 4-channel
dilemma of where to position rear
channel units).

¢ Emphasis on grille design,
snap-out grilles. Any number of
lines feature removable grilles new.
Bul more dramatic are the new
constructions such as JBL's Quad-
rex 2 pattern consisting of trun-
cated pyramids of semi-rigid. retic-
ulated foam material, which be-
cause of its open pore characteris-
tics, 15 claimed to provide more
acoustic transparency than cloth.

o Cabinet construction. Johnzer
Products is showing a new “guad-
raplex” edge on its speakers that
president Howard Johnzer said
makes it appear the units are cut
from the center of a tree. The
firm. heretofore an OEM supplier,
has 16 different speakers in its
catalog and specializes in promo-
tionally-priced units ranging from
£5.98 to §125.50.

o Pedestal supported units. It's
only natural to expect Design
Acoustics’ D-12 to have a pedes-
tal, but the look is reflected in
many brands such as Bose's model
32; and Linear Design Labs’ LDL

o Omnidirectionality. This is re-
flected in many lines as vet another
answer for 4-channel though not
necessarily for that purpose alone
by any means. Examples include
Fisher's WS80 “Mini-Omni"
[1x18x1R¥-in, high. Electrostatic
Sound Systems, Inc. (ESS) has vet
another approach with its Satellite
4 system using an omnidirectional
bass enclosure with its own ampli-
fier (midrange and tweeters are in
four bookshelf wunits).

® Reflecting. radiating, direct,
and combinations. Linear Design
Labs’ LDL 749 is described as
combining "panoramically reflected
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sound from the rear” and “forward-
radiated” sound from the front.
Bose's 901 combines direct and re-
flected sound. Leslie’s Plus 2
disperses sound via a rotating drum
but also utihzes 360-degree elec-
tronic phase shifters to produce a
random spatial effect.

¢ Egualizers. Improvements in
transient response have focused
new attention on avoiding the com-
promises in low frequency. Me-
Intosh. for example. has intro-
duced the MQ 10] “environmental”
equahizer for 3250 that not only
provides flat response but can com-
pensate for different room acous-
tics

¢ Car units, two-way diversifi-
cation. Ray Hauch, Electronic In-

dusiries. almost an exclusive car
stereo speaker firm. believes many
automotive sound dealers “have
allowed the car speaker business
to drift to the hi-fi stores."” The
symbiosis implied by Hauch is not
lost on Hotwagner, who points
out that Jensen is pushing harder
than ever its new line of mobile
products for cars as well as boats,
campers and so on. _

Samid Hotwagner: “Experience
showed us that people were going
1o want quality speakers in their
automobiles. We went in not af
the low end where everybody has
been slushing around for years,
but with high-end merchandise.”

e Kits. The advent of 4-chan-
nel lends itself to add-ons and

firms such as Dynaco, Inc. have
many kits available. including a
line of walnut enclosures. Another
firm stressing kits is Electro-Voice
with such offerings as a tweeler
building block kit a1 $64.50 and
mid-range step-up kit at $37.50,

e Optional finishes, paint-your-
own. Many firms offer enclosures
in multiple fimishes such as Acous-
tic Research. which lists glossy
walnut. oiled walnut, cherrv. oiled
teak. mahogany. birch and unfin-
ished pine,

¢ Labyrinth or ‘“transmission
line* wunits. Robert Young, ESS
representative, believes that better
amplifiers. improved phonograph
cartridges and breakthroughs in re-
cording studio techniques all con-

tribute 1o a desire to hear more
sound than ever from speakers. A
result, he and others pomnt out,
is a revival of old concepts.
Labyrinth 1s one. First introduced
by Stromberg-Carlson in the '30's,
the idea of forcing the energy
from speakers through a long tube
or transmission line, is being used
by ESS. Infinity Systems and sev-
eral British brands.

As others have noted. people
are now willing to pay money for
speakers. The shows here will un-
doubtedly reflect a full gamut of
pricing and design. ESS. for exam-
ple, is promising to introduce still
another “revolutionary™ concept Il
calls the “Heil Air Motion Trans-
former” loudspeaker.

Now, from the same wonderful folks

who brought you Walter Cronkite,

the New York Yankees, Jack Benny,
the Long Playing record, Fender Guitars,
Barbra Streisand,“The Beverly Hillbillies,

Santana and SQ 4-channel sound..
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More ‘Q’ Hardware at Winter Shows; Price Ranges Broadened

o Continued from page 25

units too. A new component sys-
tem, model BHS 140, features
AM/FM/FM multiplex receiver,
with automatic shut-off, two micro-
phones, slide tone and volume con-
trols; list, $169.

Wollensak’s only item at the
CES will be a prototype casselte/
Dolby record/play deck with noise
reduction circuitry for FM-Dolby
broadcasts. Model 4765, available
in  June, lists at approximately
$300.

Motorola is offering FH 203]W
stereo receiver and speakers with
stereo headphone jacks, brushed
aluminum and smoked plastic con-
trol panel as $109.95 list; and, FH

213TW stereo receiver with built-in
B-track and record changer for
$229.95 list.

An augtomatic changer tape deck
that plays three tape cartridges au-
tomatically, and can replay any se-
lection or tape, will be shown by
MGA. The TD-83 lists at $99.95,

A 300-watt stereo amplifier for
top of the line is being featured by
Kenwood. Sophisticated features
include hiss filter, negative-feed-
back, two-position bass and treble
tone controls, rumble filter, two
terminals for phone, aux, and
tape record/play, and accommoda-
tions for three sets of stereo speak-
ers. List, $399.95.

Consoles: RCA offers credenza
styling in Early American or Span-

ish in two models, the Randuph
VZT 111 or Ortega VZT 112, both
for $269. They incorporate the
Dimensia IV sound feature, or en-
hanced stereo, for 4-channel dis-
crete and matrix disks and tapes.

Packard Bell is introducing a
$229.95 priced console 4-channel.
Zenith is styling its DT930W on a
white base at a price of $399.95.
Morse is yet another firm that
plans several console offerings.
Other evidence of popular pricing
in consoles is Olympic's T-29601
at less than $230.

Compacts: RCA will introduce
five mew compact stereo systems
with “Spatial Sound,"” an extended
concert hdll sound with optional
extra speakers. The AM/FM/FM

stereo radio, record players, speak-
ers and amplifier units range in
price from $169.96 to $£279.95.
Model VYC 520 offers built-in
8-track deck, while the VYC 720
has a built-in cassette record and
play unit.

A 4-channel SQ and discrete
AM/FM/FM sterco multiplex with
full changer and built-in B-track,
featuring slant front and push-
button slide controls, model 90188,
is offered by Arvin for a list of
$349.95. Arvin also will show two
less deluxe models, with AM/FM/
FM multiplex, 8-track and chang-
er. The BOLB9 lists at $199.95 and
the 80L82 at $159.95.

Prepackaged ensembles including
cart and stereo headphones are be-

ing introduced by Motorola. Model
FS 202JW lists at $199.80; FS
209JW with built-in B-track will
retail at $269.80.

Sharp Electronics is introducing

its first 4-channel system. It will
accommodate both discrete and
matrix material.
. Arvin is introducing nine new
items, from small portable phono-
graphs to 4-channel discrete sys-
tems, ranging in price from $19.95
to $349.95,

Model 90L8E is a 4-channel SQ
discrete AM/FM/FM stereo multi-
plex with built-in 8-track and full
changer. New styling includes
slant front and pushbutton and
shide controls.

Other compact units with radio,
tape player and chanper are the
BOLEYS listing at $199.95 and the
less deluxe S0LB2 at $159.95 list.

Bigston is showing the GRE
1020, an AM/FM/FM radio with
8-track play/record and two mikes.
List 15 $189.95 withoul speakers,

B & B Import-Export's AM/
FM/FM n.ul*irn]:.n with 8-track re-
Airder  nlaver and bwag larps :!ll;h-
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Panasonic ‘Q' Commitment
—Both for Home and Car

NEW YORK—Panasonic has re-
emphasized its commitment to the
new guadrasonic sound concept,
with a complete line of 4-channel
tape players for the home and car.

The firm's involvement with
4-channel is being supported by an
ambitious merchandising plan in-
cluding point of purchase displays,
trade and consumer press advertis-
ing and other merchandising inno-
vations which, according to Pana-
sonic’s national sales manager,
Edward Lucasev will help his com-
pany's dealers 1o convey 4-chan-
nel's terrific sonic wallop to their
customers.,

Included 1in the new line is the
Panasomc CX-601, a discrete guad-
rasonic car/home unit which plays
standard 2-channel cartndees as
well as discrete 4-channel 8-track
I-;IF'EL'-.

“Mr. Topp Tape" Says

Buying From (AR
il OTAN

The CX-601 features automatic
repeat and reject buttons, sliding
volume, tone and balance controls,
and pushbutton and automatic
channel changers.

The unit also plays FM multi-
plex with Panasonic’s CI-B1R FM
multiplex radio cartridge. It s
solid state, lightweight and can
eastly be transferred from car to
home. It slides easily in or out
of a home mounting cabinet or
locks tight under dash bracket.
Price tag on the unit is $139.95

In regular automotive stereo tape
equipment, Panasonic features the
C-959, an 8-track in-dash player
with FM/AM/FM multiplex radio.
The unit, which is compact and
lightweight, has adjustable shafis
which allow it to fit into the dash-
board of almost any automaobile

Other features on the C0O-959 in-
clude a distance/local switch for
stable FM reception, and Pana-
sonic's vertical head movement sys-
tem that assures precision tape
playback.

Convinced that a viable car

Tape/Audio/Video
New Products

SPEAKERS take on new shapes,
Above, Sound West's plastic
model that adjusts the direction
of sound. $14.95 a pair. At right,
Design Acoustics' dodecahedron,
or 12-sided model: $324 each.

Winter Shows
View Q" Price
e Continued from page 41
circuit, push-button channel selec-
tor with lights, and instant re-
sponse slide bar controls.

Next in the “100 Series" line is
SPC-5002, vet another 8-track
auto stereo unit that comes with
fine tuming, a fast forward control
and the “Theft Control" bracket
featured in Model SPB-5001.

Designated the "Boss 102" the
unit also features an easy access
control panel that eliminates un-
necessary groping for programs
while the car is in motion. There
is also a digital channel indi-
cator, exclusive program repeat
circuit, push-button cartridge ejec-
tor and instant response slide bar
controls.

Model SPD-5003 is designated
the “Opus 103" and provides FM
Multiplex radio sound in addition
to B-track cartridge entertainment.
According to Lyall, the extensive
list of features hui1; into this unit

.1 = amt e lil‘l'
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More ‘Q" Hardware at Winter Shows:

o Continued from pape 25

units too. A new component sys-
tem, model BHS 140, features
AM/FM/FM multiplex receiver,
with automatic shut-off, two micro-
phones, slide tone and volume con-
trols; list, $169,

Wollensak's only item at the
CES will be a prototype cassette/
Dolby record/play deck with noise
reduction circuitry for FM-Dolhy
broadcasts. Model 4765, available
in _June, lists at approximately
$300,

Motorola is offering FH 203JW
stereo receiver and speakers with
stereo headphone jacks, brushed
aluminum and smoked plastic con-
trol panel as $109.95 list; and, FH

213JW stereo receiver with built-in
B-track and record changer for
$229.95 list.

An automatic changer tape deck
that plays three tape cartridges au-
tomatically, and can replay any se-
lection or tape, will be shown by
MGA. The TD-83 lists at $99,95,

A 300-watt stereo amplifier for
top of the line is being featured by
Kenwood. Sophisticated features
include hiss filter, negative-feed-
back, two-position bass and treble
tone controls, rumble filter, two
terminals for phone, aux. and
tape record/play, and accommoda-
tions for three sets of stereo speak-
ers. List, $399.95,

Consoles: RCA offers credenza
styling in Early American or Span-

ish in two models, the Randoph
VZT 111 or Ortega VZT 112, both
for $269. They incorporate the
Dimensia IV sound feature, or en-
hanced stereo, for 4-channel dis-
crete and matrix disks and tapes,
Packard Bell is introducing a
$229.95 priced console 4-channel,
Zenith is styling its DT930W on a
white base at a price of $399.95,
Morse is yet another firm that
plans several console offerings.
Other evidence of popular pricing
in_consoles is Olympic’s T-29601
at less than $230.
Compacts: RCA will introduce
five new compact stereo systems
with “Spatial Sound,” an extended
concert hdll sound with optional
extra speakers. The AM/FM/FM

Price Ranges Broadened

stereo radio, record players, speak-
ers and amplifier units range in
price from $16996 (o $279.95,
Model VYC 520 offers built-in
8-track deck, while the VYC 720
has a built-in cassette record and
play unit,

A 4-.channel S5Q and discrete
AM/FM/FM stereo multiplex with
full changer and built-in 8-track,
featuring slant fronmt and push-
button slide controls, model 901.88,
is offered by Arvin for a list of
$349.95. Arvin also will show two
less deluxe models, with AM/FM/
FM muitiplex, B-track and chang-
er. The 80L8Y lists at $199.95 and
the 80L82 at $§159.95.

Prepackaged ensembles including
cart and stereo headphones are be-

With all our studios, record presses, tape
manufacturing and duplicating facilities, not
to mention CBS Labs . .. Columbia has gotten

to know a lot about reproducing sound—

maybe more than anyone else. But we didn’t
decide to market biank tape until now.
Until we knew we could do it better than

anyane else.

Qur product quality will probably set a new
standard of excellence for the industry.
Premium, duplicator-grade gamma-ferric

®

oxides with unvarying recording character-
istics. Cassette and cartridge housings
packed with engineering and selling features.

Intraductory promotions for you and the
consumer that can't be ignored. Deluxe
packaging and the selling-est in-store
displays in the industry. And extensive, hard-
hitting national consumer advertising aimed
at the prime youth and audiophile markets
building on Columbia's reputation as the
recording authority,

See us at CES..exhibit area 213,

JANUARY 20, 1973, BILLBOARD

MAGNETICS| - Manufactured by Columbia Magnetics/a produdt of Columbia Records /a Division of CBS, Inc.
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ing introduced by Motorola. Model
FS 202JW lists at $199.80; FS
209JW with built-in B-track will
retail at $269.80,

Sharp Electronics is introducing

its first 4-channel system. It will
accommodate both discrete and
matrix material.
_ Arvin is introducing nine new
items, from small portable phono-
graphs to 4-channel discrete sys-
tems, ranging in price from $19.95
to $349.95,

~Model 90L88 is a 4-channel SQ
discrete AM/FM/FM stereo multi-
plex with built-in 8-track and full
changer., New styling includes
slant front and pushbutton and
slide controls.

Other compact units with radio,
tape é:larﬂr and changer are the
BOLBY listing at $199.95 and the
less deluxe BOL82 at $159.95 list.

Bigston is showing the GRE
1020, an AM/FM/FM radio with
8-track g}lawrmurd and two mikes.
List is $189.95 without speakers.

B & B Import-Export's AM/
FM/FM multiplex with B-track re-
corder/player and twe large match-
ing speakers, the B-377 Alaron, will
list at $139.95. The same unit with
11-inch changer, th B-378, retails
for $174.95. Also included in
B & B's new items are a promo-
tionally priced radio - B-track unit,
and a multiplex 8-track with clock
radio combination.

Automotive: Two of the most
significant trends in car players
are the emphasis on automotive
cassette by numerous firms and the
surge of in-dash mount units.
Craig, among those pushing car
cassette, even has Dolbi car
units (see story on West Coast
hardware firms), Many firms are
into dash mounts, including Tenna
Corp., which showed five proto-
types of such units at the recent
automotive parts show,

Motorola's auto products divi-
sion did not plan to be at CES,
although a model introduced in
October may be shown through the
home products division. The TF
852 AX with AM/FM/FM radio
and 8-track features in-dash in-
stallation and a flip-up tuning dial
for tape insertion. The model has
a local/distance switch and 14
tuned circuits, and retails without
speakers for $199.95,

Inland Dynatronics has a low
cost cassette with fast-forward and
eject, model C110, at 549, A sec-
ond model is the AXT 838 stereo
AM/FM, B-track, with universal
face plate and in-dash installation,
listing at $114. Inland has a new
speaker line of ten models planned
for the June CES.

A remote control channel selec-
tor distinguishes B & B’s B-track
model B-899RH. The unit also has
headphone jack, fast forward, and
4-channel indicator lights, and re-
tails for $39.95. A cassette car unit
with fast forward and pilot light,
the B-700, lists for $39.95.

Automatic Radio recently intro-
duced six new auto units including
a 4-channel player with AM/FM
stereo. SPE-5004, QME-2445 and
SPF-5005 were previewed earlier
(Billboard, Jan. 6).

Model SPA-5000, is an B-track
automotive cartridge tape Ipln er
designated the Sprite 100. It fea-
tures instant response slide-bar
controls, a push-button channel
selector with lights, easy access
control panel, push-button car-
tridge ejector, and slimline styling
which, according to Lyall, adds to
the interior decor of any car. The
unit measures 5% inches wide by
eight inches deep by two inches
high and is designed by Auto-
matic Radio for the economy-
minded sound enthusiast.

SPB-5001 is Automatic Radio's
“Rover 101," another B-track amn-
tomotive stereo sound system that
comes complete with a “Theft-
Control” slipout bracket and fine
tuning. Lyall explained that by
utilizing the “Theft Control™ brack-
et, operators of the unit can secure
the player in the car while using it,
yvet safely remove the unit for
safe storage.

Additional features in the SPB-
5001 include a push-button car-
tridge ejector, easy access control
panel, exclusive program repeat

(Continued on page 42)
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Panasonic '‘Q" Commitment
—Both for Home and Car

NEW YORK—Panasonic has re-
emphasized its commitment to the
new quadrasonic sound concept,
with a complete line of 4-channel
tape players for the home and car.

The firm's involvement with
4-channel is being supported by an
ambitious merchandising plan in-
cluding point of purchase displays,
trade and consumer press advertis-
ing and other merchandising inno-
vations which, according to Pana-
sonic’s national sales manager,
Edward Lucasey will help his com-
pany's dealers to convey 4-chan-
nel's terrific sonic wallop to their
customers.

Included in the new line is the
Panasonic CX-601, a discrete quad-
rasonic car/home unit which plays
standard 2-channel cartridges as
well as discrete 4-channel B-track
tapes.

“Mr. Topp Tape” Says

Don’'t buy another tape
uniil you speak to us,

Guaranteed low, low prices—
All major labels. All tapes du-
plicated by licensed mfr. only
i.e. Columbia, Capitol, RCA,
WEA, etc. Catalogues on re-
quest.

Complete line of accessories.

Lowest prices on LP's.

MR. TOPP TAPE CO., INC.
P.O, Box T
Boldwin, M.Y. 11510
i516) BE9-5355

Alaren 7| Rhapeody |

CASSETTE RECORDER
with CONDENSER MICROPHOME

rarail $3295

« |[NSTANT WEATHER RADIOS

« CAR STEREOS with REMOTE CONTROL
and HEADPHONE JACK

« HOME STEREOS
*« UHF MULTIBAND RADIODS
« HEW B-TRACK MPX COMBIMATIONS

See our complete ling at . . .

C.ES. Booth 203
CONRAD HILTON HOTEL

and

NAVY PIER HOUSEWARES SHOW
Booths 168-170-172

B & B IMPORT-EXPORT INC.

185 Park Street
Troy, Michigan 48084
(313) 585-8400

The CX-601 features automatic
repeat and reject buttons, sliding
volume, tone and balance controls,
and pushbutton and automatic
channel changers.

The unit also plays FM multi-
plex with Panasonic’s CJ-B1R FM
multiplex radio cartridge. It is
solid state, lightweight and can
gasily be transferred from car to
home. It slides easily in or out
of a home mounting cabinet or
locks tight under dash bracket.
Price tag on the unit is $139.95.

In regular automotive stereo tape
equipment, Panasonic features the
CQ-959, an B-track in-dash player
with FM/AM/FM multiplex radio.
The unit, which is compact and
lightweight, has adjustable shafts
which allow it to fit into the dash-
board of almost any automobile,

Other features on the C(Q-959 in-
clude a distance/local switch for
stable FM reception, and Pana-
sonic's vertical head movement sys-
tem that assures precision tape
playback.

Convinced that a viable car
cassette markét still exists Pana-
sonic has also lifted the wraps off
an automatic reverse stereo cassette

layer that features a sensitive

/{AM/FM multiplex radio.

The unit accepts the cassette
short end first, and has an elevator
system that draws in the cassette
and lowers it into a playing posi-
tion. It also plays both sides of the
cassette automatically. Also offered
are fast forward and rewind but-
tons that don't have to be held
down, and a built-in head cleaner.

~The CQ 747 also features an in-
dicator lamp that tells which direc-
tion the tape is running, a mono/
stereo selector switch, and separate
tone, balance and volume controls.
It has fixed control shafts and
mounts in the dashboard of most
automobiles.

In home entertainment centers,
Panasonic is pushing such innova-
tive designs as the Grandhaven,
the Stanwich, the Calais, the Crest-
view, the Hastings and the An-
dover.

The Grandhaven, mode] SE-4340,
18 a Series 44 umt that can play
back information from just about
any music source from monaural to
discrete 4-channel. The unit fea-
tures a nine-inch record changer,
4-channel B8-track player, FM/
AM/FM multiplex stereo radio,
four air suspension speaker systems
and operates on 48 watts of peak

wer. It carries a price tag of

329,95,

Panasonic's Stanwich model SE-
3050 is a top-of-the-line stereo
unit with a list price of $399.95.
It features built-in stereo cassette
tape recorder, FM/AM/FM multi-
plex stereo radio, an 11-inch record
changer and two air suspension
speaker systems.

The Calais, Panasonic’s model
SE-2300, features quadruplex cir-
cuitry, full size record changer.
FM/AM/FM multiplex stereo ra-
dio, two speakers and the capabil
ity of delivering 60 watts of peak
mMusic power.

This unit is followed by the
Crestview, model RE-8030. This
unit, carrying a modest $129.95
price tag, features an 8-track stereo
cartridge player and FM/AM/FM
radio along with two walnut
speakers enclosures. It operates on
14 watts PMP.

New Products

SAME DAY
SHIPMENT
OF ALL
ORDERS!
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ASK THE MAN WHO KNOWS

. . . how to make the extra profits with
record care items, adapters, stereo head
phones and other accessories . . .

Plunatiehl

FACTORY-TO-YOU SALES REPS.

KNOW and will explain the fine points
in accessory selling for your profit!

PFANSTIEH

3300 WASHINGTON ST, « BOX 498
WAUKEGAN, ILLINDIS 60085

SPEAKERS take on new shapes,
Abowe, Sound West's plastic

model that adjusts the direction
of sound. $14.95 a pair. At right,

Design Acoustics' dodecahedron,
or 12-sided model: $324 each.

PACKARD BELL styles its huge console in Mediterranean walnut with
built-in 4-channel sound with Garrard turntable and AM/FM stereo
tuner: price $1,200. Below left, MGA’s unusual changer deck for three
8-track cartridges allowing repeat and selection of programs: list

$99.95; below right, Dolbyized cassette stereo recorder deck from Wol-
lensak: list around $300.

KENWOOD'S KA-BO04 direct-coupled stereo amplifier (list $399.95)
will be among the firm's new products in its Water Tower Hyatt House
suite during the Winter shows. Directly below, Kraco styles its KIS-444
auto B-track player with built-in speakers on each side. A jack allows
the unit to play with its own speakers or through car speakers: list is
$69.96. Zenith adds a matrix decoder and two extra speakers for 4-
channel effect in its model D742W Spectator-IV portable phonograph.

/

Winter Shows
View Q" Prices
e Continued from page 41
circuit, push-button channel selec-
tor with lights, and instant re-
sponse slide bar controls,

Next in the “100 Series” line is
SPC-5002, yet another 8-track
auto stereo unit that comes with
fine tuning, a fast forward control
and the “Theft Control” bracket
featured in Model SPB-5001.

Designated the “Boss 102" the
unit also features an easy access
control panel that eliminates un-
necessary groping for programs
while the car is in motion. There
is also a digital channel indi-
cator, exclusive program repeat
circuit, push-button cartridge ejec-
tor and instant response slide bar
controls.

Model SPD-5003 is designated
the “Opus 103" and provides FM
Multiplex radio sound in addition
to B-track cartridge entertainment.

According to Lyall, the extensive
list of features built into this unit

- include FM Jogal-distans, recention

controls, an FM stereo indicator,
illuminated slide rule dial scale,
rulhhutmn channel selector with
ights, and easy access control
panel,

The unit, designated Model PPX-
2389 also features solid state cir-
cuitry with 14 transistors, six IC's,
three filters and 14 diodes. The
unit also has illuminated tape pro-
gram Indicators, automatic and
manual channel selection, tape
program repeat button, stereo bal-
ance control, FM stereo indicator,
FM local-distant control and comes
with mounting hardware.

The PPX-2389 is operable on a
12-volt negative ground elecirical
system, and can be combined with
anv B or 4 ohm stereo speaker kit.

Portables: Bigston added seven
portable models, including the
“smallest in the world” KRM 1020
cassette recorder with AM/FM,
VU meter, counter, and automatic
shutoff and eject. The unit meas-
ures 3 inches high, 8 inches long,
and 2 inches deep, retailing for
$99.95. The other models list
from $3995 to $8495. B & B
will feature the RY 270 cassette
tape” recorder with built-in con-
denser mike at $27.95 list.

BLANK
CARTRIDGES

Best quality—lowest prices
—\Lear 8-track cartridge, 26¢
—Lube tape 3600 ft.,, 6l5¢

per 100
—Lear B-track loaded, 75¢ up
—Ampex cassette, 71¢ up
—Head cleaners, 55¢

Write or call:

SG Cartridges

2709 Armory Road
Wichita Falls, Texas
(817) 767-1457

do you

need B8-track lubricated
tape, cassette tape, C-O's
or loaded cassettes?

Get in touch with EMPIRE
MACNETIC INDUSTRIES
— the one stop for all
your duplication or blank
loading requirements at
LOWEST PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES

545 Allen Rd., Woodmere, N.Y, 11598
Phone: 516-293.5496
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Pay TV to Experiment
With Rock Concerts

LOS ANGELES—Home Thea-
ter Network will begin marketing a
subscription pay TV system which
offers the wviewer the choice of
paying for only the program he
wants to see, with movies, rock
concerts and educational shows
available, in Rodondo Beach in
June.

The wuser must already be a
cable TV subscriber if he wishes
to use the system, which uses three
origination facilities across the
country and a nationwide micro-
wave system. The system will de-
liver through common carrier mi-
crowave two channels of program-
ming to a receiving dish located at
the CATV system's head-end.

A modulator converts the sig-
nals and sends them down the
cable system's midband to the
subscriber's home., The converter
%] be the back of the subscriber’s

The subscriber activates his con-
verter by dialing a toll free num-
ber and depressing buttons on a
battery powered “PERK" unit
which sends signals to a central
computer, The computer acknowl-
edges the request, identifies the
subscriber, logs the order for bill-
ing and sends a digitally addressed
response to the cable.

According to Bud Cole, vice
president, programming, for the
organization, movies will run from
$2 to $4, or about the same as
admission to a theater. Concerts
will be billed the same way.

Music's Importance

“"Music is going to play a big
part in this,” Cole said. “We have
an adaptor available so that any-
one with a stereo music system in
his house will be able to hear con-
certs in stereo. Concerts of all

kinds will be shot with that in
mind. We don't think that TV
sound as it is today has ever sat-
isfied anyone's appetite.”

Cole also said there will be two
new movies a week available run-
ning about two hours each, as well
as sports, special events and edu-
cational malterial.

Billing can be done via a major
credit card or through the firm's
own billing system. The subscriber
will leave a deposit when the unit
15 installed and then pay a small
monthly service charge in addition
to paying for his programming.
The subscriber can choose his pro-
gram far in advance or up to five
minutes into a program. A pro-
gram guide will be made available,
and at 6:00 each night, the units
will be turned on at no cost to
i_:lffnr a preview of that night's
are.

1Cul: said qu:;ndu Beach was
picked for the initial test because
it has 22,000 homes and 3,400 of
them have CATV. There will be
an ad campaign featuring bill-
boards, bus placards, direct mail
and demonstrations. Other areas
will start shortly after on the East
Coast and the firm hopes to have
a national network within two or
three years.

The firm works through a cable
operator. The cable operator leases
two mid-band channels to the com-
pany for 10 per cent of the gross
revenues derived from the pay pro-
gramming operations. Several
agreements have been reached, and
the firm is also now negotiating
with several studios to show first
run movies. These movies will be
ready for the Rodondo Beach
showing.

Sansui ‘Q’ Push: Launch New

o Continued from page 25

Sansui encoded software and broad-
cast hardware (Billboard, Jan. 6),
including WCLR-FM (airing CBS
S0 disks as well said vice president
Marlin Taylor), WFMT-FM,
WBBM-FM, WGLD-FM and
WXFM-FM. Also, Sansui is set for
Institute of High Fidelity shows in
Cleveland (Jan. 26-27), Washing-
ton (Feb.), San Francisco (Apr.)
and Los Angeles (May) and the
Audio Engineering Society Rotter-
dam meeting Feb. 20-21.

The unit, with a list price of

$389.95 features direct coupled
power amplifier output, as well as
a number of other inputs and oput-
puts for adding four-channel de-
coder/amplifiers, and for using ex-
ternal noise-reduction systems.
_ The direct-coupled amplifier, us-
ing complementary output stages
with double, instant-acting fuse
protection, has an THF rating of
130 watis at 4 ohms, and 105
watts at 8 ohms.

Continuous (rms) output power
is 48 watts per channel at 4 chms,
and 39 watts per channel at 8
ohms. The amplifier’s figures for
both total harmonic distortion and
intermodulation distortion are both
less than 0.3 percent at full rated
output.

According to Sansui's H. Tada,
vice president the output section
also includes a fast-acting overload
protective relay to safeguard the
speakers from possible damage to
the voice coil.

_ He added, "The FM receiver sec-

tion features a dual-gated MOS
FET in its front end, and pro-
vides an ITHF sensitivity of 2.0 mv."
Included in the FM section are
two stages of RF amplification, an
integrated circuit IF strip, and six
ceramic filters combined into three
stages of IF with two resonators
in each stage.

Sansui claims that the FM im-
age rejection on its Model Six is
better than 80 dB at 98 MHz, with
a signal-to-noise ratio better than
63 dB. The FM receiver has an-
tenna inputs for both 300 ohm
balanced line, and for a 75 ochm
unbalanced lead-in.

Tada assured that as with all
Sansui receivers, the Model Six
has an FM scale that is totally
lin:a:% even graduated in 250 %_Igz
steps for easy, pinpoint tuning. The
fnﬂpﬂg of the d{nFiaF:;ﬂsmnkﬂd. %]ack-
out type with a shelf lighted
pointer. The receiver's multiplex
switching includes a fixed LC car-
rier leak filter with sharp cutoff
characteristics.

Recelver

Sansui's Model Six also features
two large meter indicators for fast
and easy tuning. According to
Tada, one meter shows maximum
signal strength, while the other is
a center-zero null-type indicator
for accurate tuning to the center of
the FM channel. Interstation mut-
ing is selectable from a front-panel
switch.

The AM tuner section features
an RF amplifier stage and a dual
ceramic filter in the IF section,
for improved sensitivity, Also in-
cluded is a whistle filter and a two-
stage AGC circuit. The ferrite bar
antenna has been totally redesigned
and can be adjusted for optimum
positioning.

The only Tape Security System that:

e Displays the Tapes » Lets the Prospect examine them (but not take them)

and Delivers tape or tapes selected to the Check-out Counter!

 Customers can handle every tape and read
every word on the box. Thev shop in a relaxed
atmosphere (and buy more). You sell in a re-
laxed atmosphere (and end all the headaches).

¢ Professionally designed,

well-lighted cases

display vour tapes to best advantage.

« Massive displays showing vast selection create

a better buying mood.

* Sales Clerks on the floor can spend their time
selling instead of watching or locking and un-

locking cases.

« GENCO Units pay for themselves in just a few
months through savings in labor costs, elimina-
tion of pilferage losses and increased sales.

® Units come with all lighting fixtures.

Pat, Mumher
3,644 040

® Each 4-foot module helds 600 B-track tapes or cassettes, 5 tapes to a com-

partment.

® Cases are made from heavy plywoed, finished white on the inside. Exposed
surfaces are satin finish fruitwood Laminate.

® Each modular unit is bolted to the next to form one large display unit. Con-
veyor runs along boettom. Custom installations are available for right angle
turns of the conveyor and/or elevation of the tape to counter top height.

Model #500 w/Lights $198.45
Model #170 w/Lights
Model #120 w/Lights

= Rule of thumb cost of the auto.-
matic security system is about
1 50¢ to 60¢ per unit of storage.

||| The Plastic Bun, reusable for
cassettes, sells for 15¢ each.

glass models are heavy duty

The three manual holes in the
[ cases with a white interior.

78.22
64.57

Add up all the advantages —one by one —
and you'll see you can't afford to be with-
out this proven, thoroughly tested Secu-
rity System:

MANUFACTURED BY

GENCO CORPORATION

920 EAST 15TH STREET
DES MOINES, IOWA
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Jukebox programming

Rock-Ola Pushes Jukeboxes on Jets

By EARL PAIGF,

CHICAGO — Rock-Ola Corp.

has taken a giant leap toward what
many believe will be a promotion
coup for the industry—placing
jukeboxes on the big jets. The
move has obvious implications for
programmers and can mean added
cxposure for product both nation-
ally and internationally, experts be-
lieve,
_ First step in the effort came dur-
ing the recent holiday season when
Rock-Ola furniture models were in-
stalled on free play at the Chicago
and Los Angeles loading areas of
Continental Airlines (see photos).

Programming, according (o
George Hencker, Rock-Ola adver-
tising director, was handled by the

Programmer’s
Potpourri

Little LP's Unlimited: Rolling Stones,
“Exile on Main Street,” “Rip This Joint/
Hip Shake,/Tumbling Dice" backed with
“Rocks Off/Sweet Virginia™ 199; Ray
Charles, “His All-Time Great Perform-
ances,”"” “Born to Lose/Hit the Road
Jack/You Are My Sumshine™ b/w “*Can”t

factory in cooperation with Singer
One-Stop here. The Portale distrib-
uting company handled the instal-
lation in Los Angeles. The factory
also handled maintenance, largely
just making sure people knew how
to operale the machine. Hencker
said a combination of Christmas
titles and currently pop chart sin-
%];1:; were used, He did not mention
s

Actually, the idea originated
when Rock-Ola’s public relations
firm, Public Relations Board, Inc.
here, approached the promotion
department of the airline to see if

moval of some seats. As negotia-
tions in that direction continued,
the jukeboxes ended up just short
of take-off, Schweig said he sees no
reason why airlines can’t use juke-
boxes all year long in terminals.

Hencker, though, 15 even more
enthusiastic. But he believes that
operators must take the initiative
in operating jukeboxes in airline
terminals and on board aircraft
and that it is not something the
jukebox manufacturers can get in-
volved in permanently. 1 think a
jukebox, particularly in smaller
markets, would dominate the ter-
minal. A lot of location owners
would see the machines and it
could lead to new locations,™
Hencker said.

One obvious booster of juke-
boxes aboard jets is Fred Granger,
executive vice president, Music
Operators of America, the national
organization of jukebox business
people. He was touting the idea
several years ago, If it indeed hap-
pens Lhat jukeboxes start flying 1n
1973 it would be appropriate inas-
much as this is MOA's 25th anni-
versary year. he noted.

159 TITLES

7-In. LP Surge;

Ist Stones’ Set

DANBURY, Conn. — The na-
tion's two major producers of juke-
box LP's continue to spin out re-
leases. Little LP's Unlimited here
just released four albums, including
the first ever package by the Roll-
ing Stones, bringing its catalog total
to 102. Gold-Mor Dist. has 57 with
recent additions featuring packages
by Charley Pride, Wayne Newion,
Jim Reeves and Henry Mancini.
Together, this represents more
product than at any time since the
early '60's when the jukebox LP
concept was at its greatest develop-
ment point.

While both firms continue to

stress type material, packages such
as the Stones' "Exile on Main
Street” represent contemporary ma-
terial jukebox programmers can
find nowhere else. For example,
Richard Prutting, president. Little
LP’s Unlimited, pointed out that
of the five titles in the Stones' sel,
only one has been released as a
single: “Tumbling Dice.” Star Title
Strip tip sheets for '72 show only
two Stones' singles: “Happy/All
Down the Line™ released July 5
and “Tumblin® Dice/Sweet Black
Angel” released Apnl 12,
Moreover, Prutting is keeping LP
(Continued on page 46)

New Stops Key fo
'73 MOA Seminar

Stop Lowin® You/Georgia on My Mind™
2001; Dwoe Severinsen, “Greal Perform-
ances," “Strangers in the Might/Free
Again/Tennessee Waltz" b/w “And the
Angels Sing/Guantanamera/When the ti
Saints Go 'iamh'mg In" 200: Count 10ns.
Basle & Owch., “"Broadway Basie's Way,"
“"Hello Young Lovers/Mame/On the
Street Where You Live” b/w “0On a
Clear Day/People/Evervihing’s Coming

i

JUKEBOX business people attended a recent Wurlitzer party at Royal Dist. in Cincinnati. At left (from left)
Harry Neofef, Dixie Music Co., Hamilton, O.; Wil Randolph, Royal; Mrs. Dixie Larson, Dixie Music Co.,
whose operation is one of the largest headed by a woman; Mr. and Mrs. Norman Quincy, Dixie; Joe Wes-
terhaus, Sr., Pioneer Vending, Cheviot, O. (at right from left in back) Larry Burke, Midway Mfg.; Joe Wes-
terhaus, Royal; Chuck Arnold, Chicago Coin; Clayton Ballard, Wurlitzer (front) Gene Lipkin, Allied Leisure;

Ross Scheer, Bally; Clint Shockey, Royal.

jukeboxes could be placed aboard,
said Hal Schweig, of the agency,
who hE"“."Ed some of the ]}Egﬂtlﬂ- Jan, 10-20—0fepen Amusement & Music (-

Schweig said he was lold that
there really aren’t any insurmount-
able problems, but that at present,
up Roses™ 202, the installation would mean re-

Jukebox Meetings I

orators Assoclation, Salinhan Lodge. Glensdon

-

SOUTH BEND, Ind.—The subject of locating jukeboxes in new
kinds of locations and the contingencies of this, including to some
degree, the programming implications, will be touched on during the

S S i ot A s Music Operators of America (MOA) Notre Dame 1973 seminar here

Vilwauker Mhonograph Operators. Plomeor Tomn,
ivetnsh,
Feh, 2-1—Rmulh Carollnn Culn O'peralors A5-
socistion, Town Houss Sotar Inn, olumhbia,
Mar, 23-Z4—Musie Operators of  America
bBoard meeting, Americana, Biami each.

April 13-14. The main thrust though will be a concentration on the
“wholesale” and “retail” aspects of jukebox and games operaling, said
John Malone, the professor who will handle the marketing part.
There will be panels on personnel and human relations too.

Discussing in broad terms the strategy of his session, he said it
will be called, “Operator Economic and Profit Plan-
ning."” Malone said new kinds of locations have a
bearing on his approach this year because often op-
erators can arrange a different split in new stops and
shoot for two for a quarter pricing more readily.

By “wholesale,” he said he meant the operator/
location arrangement, or split; “retail” means the

lay price. Results of last year’s initial Notre Dame
usiness seminars showed that the areas of pricing
and location split are critical subjects warranting a
concentrated approach.

Pricing is somewhat controversial in that many
believe the ratio of jukeboxes priced at two for a
quarter play is higher than is actually the case, said
Fred Granger, MOA executive vice president. "Our
surveys show that it is less than 30 percent, never over 30 percent.”

Malone hopes to explore the whole price picture. “How elastic is
pricing? What is the demand for increases? Does revenue drop? Does
it drop in proportion to the price increase? We need to explore all of
this,” he said.

MALONE

One-Stop Categorization of Music Speeds Special Requests

KANSAS CITY, Mo.—One Stops can profit by sharply
categorizing their inventory so that special requests from
jukebox programmers can be filled quickly without disrup-
tion of normal operations or unnecessary delay, said local
wholesalers Tony Burasco and Joe Salpietro here recently.

One of the big jobs of one-stops nowadays lies in keep-
ing jukebox programmers on top of the new release sitnation
and helping them satisfy requests of locations for special
records, they believe. This is why at Musical Isle here they
make sure requests and new releases are given high priority.

A pood percentage of the programmer-clientele of this
one-stop rely on the management for aid in processing loca-
tion requests. Some operators lean strongly on requests as
a guideline in buying. This strategy is especially evident at
“just-fair” locations where an operator may be changing
records only every two or three weeks, At this type location,
some operators adopt the premise that if a record s re-
quested it has a better chance of being played. As a result.
it figures strongly in buying for that location,

The operator who knows his location is able to appraise
the status requests should have in buying. At one location.
he may have learned from past experience that requests
turned in by a barmaid are like money in the bank. At
another, he knows requests have generated little play in the
past. He weighs his knowledge of what has happened to re-
quests before in programming his buying.

But one thing is clear to Burasco and Salpietro: When
operators order location requests they deserve prompt, ef-
ficient attention. Part of their reasoning is based on the
implacable fact that a good share of the requests are for old
standga.rds which are among the best money-makers on many
machines.

Oldies

Acme Music Company, St. Joseph, Mo., typifies the way
getting requests on jukeboxes quickly can step up play.
There, old standards such as Glenn Miller’s “String of
Pearls,” Artie Shaw's “Begin the Beguine” and “Stardust”
are strongly represented on lists of requests from locations
—and they're pulling lively play.

44

By GRIER LOWRY

“Not infrequently, an old title released by a new artist
becomes popular and sparks a tide of requests for the same
wn title made by the artist who recorded the
f) standard,” commented Burasco. "I am
thinking of Susan Raye's "Wheel of For-
§ tune,” which became so popular and trig-
gered a ton of requests for the standard
by Kay Starr, The one-stops should sense
~ this kind of happening and have the stand-
s ard in stock for operators when this situ-
ation occurs.

“If we don't have a requested record in
stock, we immediately call on our St. Louis
parent-office for it, and if they are out,
they immediately go to distributors in
Chicago,” he said. “The point of it is we
feel filling orders for reguests demands
- foresight and ?ui:k f:slur:lt:i[:u'n ﬁn the parthl;if
— the one-stop. If we fail in this responsibil-

CESSNUN ity we're ngt doing our job. ;

“We have a special section in our showroom devoted to
250 top-played oldies. But we also have a complete inven-
tory of over 3,000 singles, which includes many oldies. And
we get out a regular listing of ‘Oldie Singles’ as an easy
ordering tool for programmers so0 they need only to mark
the item and quantity desired.” On the last listing are such
titles as A Horse With No Name' by America, ‘Spinning
Wheel' by Blood, Sweat and Tears and ‘Make Me Smile’ by
Chicago. There are multiple titles by such artists as the
Beatles, Johnny Cash, Elvis Presley, Rolling Stones. Simon
& Garfunkel and Three Dog Night.

Another listing which was dropped into the mails re-
cently by this one-stop should also make it easier for pro-
grammers {0 keep on top of new releases and oldies. It re-
flects the Top 40 top sellers, best-selling new releases, best-
selling oldies und best-selling 7-inch albums. This mailer is
designed as a sort of single-list sum-up in these categories
and implements longer mailing hsts which are sent out in

www americanradiohistorv com

various classifications—Country, Oldies, Easy Listening and
so forth.
MNew Releases

Management here cites the basic fact that a supplier has
a big stake in helping operators make money. This means
quick nction in getting new releases in the hands of opera-
tors. Here, when some new releases come in they are auto-
matically packed and sent out to some operators, going out
either by bus or Merchant’s Delivery. For example, any
new releases by Three Dog Night are bundled up and sent
out to several operators, because they have locations on
which these artists enjoy a good reception. Such releases as
“Always On My Mind,” Elvis Presley, “Your Momma Don't
Dance,” Kenny Rogers and Jim Messina and the Partridge
Family's “Looking Through the Eyes of Love,” were set
aside for certain programmers to be ready for them when
they come in to order. The idea is to make certain these
programmers get new releases, which past experience has
proved do well at their locations.

This service philosophy on new releases extends to tir_.li.'.-
stripping. Burasco recalls when operators did their own title
stripping. Now if strips aren’t ready when they pick up rec-
ords at one-stops, they're not too happy. To insure that
title strips are in readiness he orders them with records from
the St. Louis headquarters. And if there is some type of
goof, someone types them up for the operators.

The physical setup at the commodious one-stop facility
helps speed up the whole buying process for programmers.
The inventory is sharply departmentalized, with each classi-
fication conspicuously identified. There are sections devoted
o the Top 100 records on the Billboard chart, another to
new releases, oldies are filed in one area, country has its big
sechion and Top 40 (local Radio Station WHRB) has its spe-
cial niche. There is a Top 50 Country and a Top 100 Easy
Listening. As a result, workers such as Neva Cessnun (see
photo) can fill orders very guickly.

While good service follow-through on new releases and
oldies covers only part of the game plan for one-stops,
Burasco said it's an increasingly important part.
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Chances are you know people who think
their places are too classy for a coin-
operated phonograph.

They think the flashing lights and rain-
bow colors would destroy the kind of
atmosphere they've paid a decorator thou-
sands to create,

We think they’re right.

That's why we created the Rock-Ola 447
Console Deluxe,

Simply stated, it's beautiful furniture that
makes music.

The 447 fits comfortably into the most
sophisticated restaurant or club.

We chose Mediterranean styling for its
compatibility with a wide range of decors.

The lines are fine and clean to complement

contemporary rooms yet the overall design
is rich enough to fit gracefully in any
traditional setting.

On the inside, Rock-Ola parts. The same
maintenance-free reliability you're used to.

As for the outside, just look at it.

Better still, show it to someone who swore
he'd never have a jukebox in the joint.

Show this to people
who swore theyd never have

a jukebox In the joint.

ROCH-DLA

THE SOUND ONE

B
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Whats Playing?

A weekly programming profile of current and oldie
selections from locations around the couniry.

ATLANTA: SOUL

Lela Gripado
Star Music Co.

Mew purchaseis "'Trouble Man,"' Hlnrln daye
Superstiteon,” Stevie Waonder; ‘"Why tll'l{
We Live TogebUser,' Tlnm Thamos:
Wire,"" &l Green. Bell 4530

ADRIAN, MICH.: HIGH SCHOOL AGE

Mike Leonard
Leonard Amusement Co,

Mew purchasss: '"Hi Hi HL"' Wirgs; “'Love

S e IFI!MII' Side ol nirhﬁi|i.| e

Briwin® Mam, J. Geils Band, Atlanbic ZA39)

hl'rn:“nru. Lowe Yaou Too,"' Terry Jacks, Lan-
n

BOULDER. COLOD.: CAMPUS/
YOUNG ADULT

Gus Pantelopoulos and
Roger A. WMairn
Front Range Music Co.

“Toi're S0 Vain,'' Carly Simoni ""One  Last
Time,"" Glen Campbeil, Capitsl J48F; "'Getting
ts Mnow Yeu,'' Hurricans Smith.

DAYTON, OHIO: EASY LISTENING

Jake H%?'tl
Gem Music & Vending Co.
Hew purchaseisd ""Bui 1 Boy'" Bobby Winton
Epic B-10836; ''Fever,'” Nita Coolidge, A
1398 ""Dan'l ipact Me o be Your rimmd,""
Loba, Big Tres 158

FORT DODGE, IOWA: COUNTRY

Barney Barnhill
Amuse-o-matic Co.

Mew purchasss; "Aay Did Wind That Blows,'
Jahnmy Caih; ”.I!lmhll-l'ri' tlul Hld-n-l Ilnll
ers, Fanlasy B89, ""Hean Mass.' Tillis:
The Lord Knows [1'm I:lnnll:mu L l:l.l Sk,

JACKSON, MISS,: EASY LISTENING

Windham Caughman
Capito]l Music

New purchasess; "‘Lowe !uni.-'llndmln
terman, Capilial :’l* ke T Id'-'lrl’
Bear: E-Inrlll 3453, 'I"nl.l w Sa lll'l.. voGarly
iqmnn. I"rl:lrl'ul l'.l.'l-:r Feeling,"* Esgies, Asy-
um

7-In. LP Surge;

e Contined from page 44

sides under 8 min. as a possible
answer to the long singles problem
jukebox programmers are con-
fronted with in contemporary mu-
sic. “Rocks Off/Sweet Virgima”
constitute one side of the Stones’
LP (see Potpourri). Prutting some-
times huIds one side to a single
title as in the Led Zeppelin pack-
EF thal includes “Stairway to
eave which runs 7.5 min..

PHENIX CITY, ALA.: CAMPUS
Bettye Gunnels
Clarence’s Amusement

Meter splnaersl  ""You're So Vain,"' Carly

Simon, "Hi MW Hi,"" Wings; "‘Papa Was a
Molling Stens."" Templations: “"Sdperfiy,’® Cur-
Lid Mayfield,

FIERRE, 5.D.: HIGH SCHOOL AGE

= .ﬁ

Dary Maxwell
Automatic Vendors

Hew purchases; “‘Big City."' Miss Ruth Ann*
Gallery, Sussex I4d8; “Dan'l Expeci Me o be
Yaur Friend,"" Lobe, Big Tres 158; “Living
in the Past'" Jethro Tull; YCrocodils Rock,"
Eltan John:; "“"Hi Hi Hi," Wings,

ROLLING MEADOWS, ILL.:
CHRISTMAS

Robert Hesch
A&H Entertainers

Meter readers {in order of popularityli '"Jingle
Bell Rock.”' Bobly Meimas, Decca 3I0315;
"Mlwe Christmas,'" Elvis PFresley, BCA Q04T
“Little Srummer Bay."" Harry Simsons C

rale, 30th Fox 138, Happ BE; ""Helly Jolly
Christmas,” Burl Ives, Decca J1695 [Nabs:
Hesch informed this record wWnavailable this
year); "Christmas Gooss,” Stan & Deug, Gold-
en Crest 5580 “*‘Christmas  (sland,'" Andrews
Sisters/Quy Leambards, Deeca 2XTII; "*Christ-
mas Saong,”” HWat King Cole, Capitel IS6I1.

RICHMOND, VA.: POP LOCATIONS

Pegey Cournow
Richmond Amusement Sales Co.
Mew purchases: “‘Daddy’'s Home."' Jermaine
Jackweon, Moflown 1216 ‘“Crocadile WRock."
Elkan Jjohmn; **5a Long Disie.'" Blood, Swoak

& Tears, Columbia 4F661; ") Wanna Be Wilh
You," Maspberries.

Stones’ Set

which he claims is selling now be-
cause of airplay (Billboard, Jan. 6).
Bernie Yudkofsky, president

Gold-Mor, pointed to several con-
temporary packages such as two
by Chicago and a Santana LP mn
his catalog. He has released two
I.LP's each by such artists as Pride,
Engelbert Humperdinck, Tom
Jones, Mitch Miller, Boots Ran-
dolph. Tammy Wynette, Tony Ben-
nett and Andy Williams.

Automatic
Coin Games

BP 338

Manufacturers of:

Ets. RENE PIERRE

71 Chalon-sur-Saone
France

FOOTBALL

® Competition 71 ® Derby Lux ® Derby Export

BILLIARDS

® American ® Gof °® Russian

TAM TAM

Exclusive representative for USA & Canada

Foothall spare parfs are mow also available in Wew York City for immediate delivery.

CHARLES RAYMOND & CO. INC.

250 W. 57th Street, New York 10019
for prices and information call (212) MU 9-0547

FOOTBALL
COMPETITION 71
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Classical Music

CLASSICOMMENT

Desto in High Via Low Overhead

Desto Records rides confidently
toward its 11th year of operation
this coming spring, proving that a
small classical manufacturer can
survive and prosper among the
biggies if it i1s carefully managed
and takes full advantage of oppor-
tunities.

The secret is low overhead, ac-
cording to Horace Grinnell, Desto
chief, who, with a single associate,
Mrs. Catherine Blackburn, runs the

Classical

Notes

Pianist Alfred Brendel appears
at Carnegie Hall Feb. 18 and
March 18. . . . The Division of
Muosical Instruments and the
Friends of Music at the Smith-
soniagn are holding public concerts
and demonstrations through Janu-
ary, . . . Jan Peerce will give his
only New York recital of the sea-
son on Feb. 25 at Carnegie Hall.

.« The 54th season of the Chi-
cago Symphony Orchestra Youth
Concerts, under the direction of
Henry Mazer will feature for the
first time six, rather than four,
separate series for a total of 24
Youth Concerts during 1973.

Rose Brown and Modeen
Broughton of the public relations/
promotions firm, Ro-Deen Enter-
prises, hosted a party for friends
of puitarist Cornell Dupree. who
is recovering from a recent auto-
mobile accident. . . . Conductor
Erich Leinsdorf led the Chicago
Symphony in its first subscription
concerts for 1973 on Jan. 11, 12
and 13. . . . The Symphony of the
New World will play a 3 p.m.
and an 8 p.m. concert on Febh. 4
at Philharmonic Hall. . . . There
will be a special nonsubscription
gala performance by the Metro-
politan Opera on Feb. 10. The
gala will be made up of scenes
from “Aida,” "Un Ballo in
Maschera” and “Lucia di Lammer-
moor.”

Korean violinist Yong Uck Kim
performed with the Honoluluo Sym-
phony Orchestra earlier this month.
. . . The New York Philharmoenic,
conducted by Pierre Boulez, will
give the Orchestra’s first perform-
ances of Stravinsky's *"Renard”
Thursday (18) through Saturday
(20). . . . Singer John Gary (RCA)
performed with the Cincinnati
Symphony Orchestra Dec. 10. . . .
Violinist Itzhak Perlman and pian-
i5t David Bar-Illan lent their talents
to an all Mendelssohn program for
the Pittsburgh Symphony Orches-
tra subscription series Jan. 5-8.

. Resignation of violinist Charles
Treger as artist-member of The
Chamber Music Society of Lincoln
Center, to take effect at the end
of the Society's current season next
April. . . . Conductor-pianist Daniel
Barenboim led The Cleveland Or-
chesira on Jan. 11 through 13,
Violinist Pinchas Zukerman was
guest soloist.

The 1973 Bregenz Festival, held
from July 21 to Aug. 22 in the
capital of Austria's westernmost
province, Voralberg, will mount its
first opera on the floating stage on
Lake Constance. The original idea
was conceived by the late Wieland
Wagner. . . . The Steering Com-
mittee for the Friends of Music at
the Smithsonian is asking public
support for a series of perform-
ances using restored instruments.
Contributions are needed to main-
tain the high standards of the lec-
tures, recitals and concerts.
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enterprise. “We think we have a
hit when we sell 2,000 copies of a
new record,” he said, underscoring
the company's tight relationship
between cost and profit.

An even 150 records have been
released by Desto in its first
decade. And all are still available,
Grinnell is happy to point out. His
release schedule calls for 17 new
packages this year, including some
multidisk sets, for a total of 25
records. Like the bulk of his cata-
log, these new issues will offer a
generous sampling of contemporary
American music, with occasional
entries of older classics largely
neglected by major producers.

Fund Financed

Once chairman of the music
department of Sarah Lawrence
College, Grinnell has long been in-
terested in the output of Ameri-
can composers. This enthusiasm
has found support among founda-
tions dedicated to the same pur-
pose, and many of his productions
have been financed in whole or
part by such institutions. Thus,
Desto has been the biggest user
of Ford Foundation subsidies to
aid in recording modern American
scores. Forty individual composi-
tions have entered the Desto list
via the Ford route.

The label is also the production
agency for recordings sponsored
by the McKim Fund. Administered
by The Library of Congress, the
fund's sole concern is new works
written for violin and piano., and
composers who have received Mc-
Kim commissions include such
noted American writers as FEzra
Laderman, Elie Siegmeister, Ned
Rorem and Benjamin Lees. These
selections are being premiered and
recorded for Desto by wviolinists
Jaime Laredo, Robert Mann,
Charles Treger and Raphael Druian.
Latter 15 concert master of the
New York Philharmonic.

Other support for recording has
come from the Alice Ditson and
Rebecca Harkness funds. In one
case Grinnell was able to round
up donations totaling $25,000 from
a number of contributors, including
the Rockefellers, to finance the re-
cording of Douglas Moore's opera
“Carry Nation.”

Without such backing, many of
these recordings would never reach
dealers' shelves. Their modest sales
potential couldn't returm even a
marginal profit to a manufacturer
who had to foot all recording costs.
And it 15 no secret that many
larger companies have refused
similar subsidies. Their overhead
requires sales substantially greater
than this esoteric repertoire can
command, even when production
costs are written off in front.

Still, some of Desto’s most suc-
cessful albums have been realized
without foundation backing. Besi
sellers on the label include four-
disk packapes of the music of
Gottschalk and [Ives, both per-
formed by pianist Alan Mandel,
Grinnell is also hopeful about proj-
ects he is developing with trumpet
player Gerard Schwarz and vio-
linist Paul Zukofsky. "We can af-
ford to stick with worthy young
artists that the majors will drop
if their first album doesn't make
it big,” he declared.

Dealers who handle the Desto
line either buy direct or from a
number of nonexclusive distribu-
tors. A single salesman, who also
handles other lines, comprises the
lahel's entire field sales staff. Des-
to's strongest sales, as might be
expected, are to outlets servicing
schools and libraries.

Advertising money is scarce al
Desto. For exposure, the com-
pany relies on a tight reviewer list
covering some 25 publications, and
distribution to about 50 college
and good-music radio stations,
some of whom pay a service charge
for Desto's output.

Grinnell’s experience in the rec-
ord industry predates the forma-
tion of Desto by many years. A
mail-order pioneer, he formed the
Young People’s Record Club in
1946, and later helped set up and
run the Children's Record Guild
and the American Recording So-
ciety. And for a number of years
hnllnperated a pressing plant, as
well.

This hard-nosed business back-
ground has helped him survive
where other specialty labels, art-
tistically motivated but commer-
cially naive, have failed.

New German Invention
Alters Sound Direction

NEW YORK—A new electronic
device capable of projecting musi-
cal sounds in various directions and
at various speeds, which has re-
cently been perfected by the ex-
perimental studio of the Heinrich
Strobel Foundation in Freiburg,
Germany, has been specially im-
ported to the U.S, by the Chamber
Music Society of Lincoln Center.
The Society employed the unique
instrument for the first time in the
world premiere performances at
Alice Tully Hall on Jan. 5 and Jan,
7, of Pierre Boulez’ “explosante/
fixe . . ." The work, of approxi-
mately 18 minutes’ duration, is
Boulez" first major ::nmpﬂmll-::m
since he took over as music direc-
tor of the New York Philharmonic,
was commissioned by the Chamber
Music Society, and constituted the
first half of the concert programs.

The new electronic instrument is
known as a "Halaphone” for its in-
ventor, Peter Haller, who also
served as technical coordinator for
the two premiere performances of
the Boulez work. Haller, Boulez
and two assistants operate the
electronic console of the Hala-
phone as well as several Ring
Modulators.

According to its inventor, the

Halaphone is capable of “project-
ing sounds in wvarious directions
and at various speeds at will, pro-
jecting sound from point to point,
making it move in circles around
a hall, or making it move diago-
nally across a hall.”

In contrast to the Halaphone,
the earlier-perfected Ring Modula-
tors merely alter the nature of
sound as it 15 being produced, so
that the sounds of two different
musical instruments, fed concur-
rently into a Ring Modulator,
emerge as four different sounds,
one instrument’s sound affecting
the nature of the other.

In addition to the Halaphone
and the Ring Modulators, the per-
formances of the new Bouler work
will involve the use of an echo
chamber. six [00-watt speakers
cach with its own amplifier, and
eight tiny directional microphones
on booms directed into each of the
musical instrumenis for which the
work is  scored: flute, clarinet,
trumpet, violin, viola, cello, harp
and vibraphone. Each of the mi-
crophones will be separately con-
nected to the Halaphone and Ring
Modulator consoles and to the
speakers and amplifiers.
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BUSINESS OPPORTUNITIES

ONCE-IN-A-LIFETIME
CAREER
OPPORTUNITY
FOR A CREATIVE
MERCHANDISER OF
RECORDS & TAPES!

We really mean it! We need a highly
creative person to establish, manage,
and plan the growth of the Record &
Tape Dept. of a nationwide chain of
stores with millions of catalog, maga-
zine, newspaper and radio impres-
sions annually. Ganerous salary, plus
you will share in the profits. If you
want to move up to the big-time and
if you are qualified, send resume to:

Wilson & Wagoner, Dept. N
260 South Forge St.
Akron, Ohio 44308 jaZ27

WELL ESTABLISHED RECORD STORE

Posters, LP's, Tapes. 15,000 eat, oldie
45"s. Stare has tradition on 5.F. pen-
insula of having what the customer
wants, Oldie 43 reputation iz such,
surrounding area stores refer cus-
tomers. Om record store In town.
Gross 80,000 to 110,000,

(413 J63-21481; 393-2043
Box 0%
Redwood Clby, Calif. 94084 el

CHECK TYPE OF AD YOU WANT:

[ RECULAR CLASSIFIED—S50¢ a ward. Minimum
21000, First line set all cops. Name, addres:
and phone number to be included in ward count.

[] DISPLAY CLASSIFIED AD—One inch, $25.00.
4-times $2250; 26-fimes $21.25: 52-fimes

[J Box Number, c/o BILLBEOARD, figure 10 addi-
tional words and include 50¢ lmﬁ charge for

DEADLINE—Closes 4:30 p.m. Tuesday, 11 days

CASH WITH ORDER, Clossified Adv. Dept.,

ADDRESS ALL ADS—Erv Kottus, BILLEOARD,
21€0 Patterson St., Cincinnati, Ohio 45214, or
telephone Classified Adv. Dept. 513/381.6450,

Check heeding wunder which ad is to oppear
(Tepe & Cartridge category clossified ad not accepted.)

[} Bistribution Services

& Equipment
] Help Wanted

[ Used Coin Mochin
Equipment ¥

[T] Promotional Services

[J Record Mfg. Services, Supplies

1 Business Oppartunities
[ Professional Services
[ Far Sale

O Waonted to Buy

[ Publishing Services

0 Miscetloneous

Enclosed Is %

e e s e ——— e T

NAME

: [ Check
PAYMENT MUST ACCOMPANY ORDER

e R e e e e

] Money Order,

i

ADDRESS

CITY

STATE

Z1P CODE

Telephone =

4 INK SPOTS AND REVUE AVAILABLE
for fairs, night clubs, econcerts, ete.
Show Ineludes aets, band, Contact: Jump
Jackson, Mgr,, 8959 5. Oglesby, ChicaFo,
ML (3125 375.4276. ja20

COMEDY MATERIAL

PROFESSIOMNAL
COMEDY MATERIAL
The Service of the Stars for 30 Yrs.!
“"THE COMEDIAN'"
Original Monthly Service-—845 yr.
2 lgsues, £8—31 for $11.50
35 "FUMN-MASTER" Gag Flles, 845
“Anniversary Issue,” 530
"How to Master the Eu_:remrmiu." £5

o C.0.D."s
"Wa Teach Standup Comedy™

Remit to: BILLY GLASON
200 W. S4th 5t.

Hew York, MN.Y. 1001% Hn

“FREE" CATALOG . . . EVERYTHING
for the Deejay! Comedy, hooks, alr-
checks, wild tracks, old radio shows,
FCC tests, and more! Write: Command,
Hox 26348-B, San Franecisco 94126, tEm

MEW! 11,000 CLASSIFIED ONE-LINERS:
£10; Hilaricusly funny! Uneconditionslly
guarantesd. Write for free catalog. Ed.
mund Orrin, Box 679-A, Mariposa, Calif,
5338, tfm

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS

— ——

DISTRIBUTING SERVICES

ATTEMNTION, RECORD OUTLETS. WE
have the largest selection of 45 m
oldles and ﬂ“d“’—‘ at 254 each, also
major label * listings at promotional
ﬂgiisﬁesen.: for E-aed tings. Iﬂ..ll urlilfgg
. Apox Rendezvous, Inc,

W. Elizabeth Ave., Linden, N.J. 07036,
tfn

WHILE OTHER PEOPLE ARE HAISING
thelr prices, we are lowering ours. Major
lahe]l LPs are low ag $1.00. Your cholee.
Write for free listings. Scorplo Music
Distributors, 6612 Limekiln Pike, Phila-
delphia, Pa. 18138. Dealers only. tfn

FOR SALE

8-Track Tape Winders ......... .5 695.00
Cassette Tape Winders ....._.. 68500
8-Track Run-In—Cuelng machines,

4 position ..., A A 340.05
B-Track Lube¢ Tape, 54 ¢ per 100°
B-Track Cartridgezs, 22s.

Call: (4058) I131-B114
Or rife:

MAGHETIC RECORDERS, IMC.,
F.0O. Box &0 ;
Dklahama City, Okla. 706  ja2o

FOR SALE: 100 ASS*T C&W 45'S S6.00—
1 or over £5.00 per 100. Lahels such
as RCA, Decea, Monument, ete. B.H.
Hecords, 257 Bayard Hd., Upper Barby,
Pa. 10082, (215) LEZ-4473. (We Export).

CURRENT TOP HITS —8-TRACK VA.
rlety pack. Huper-pm; angd Solid-Gald-
S5oul. Legal im all states. Send for free
sample. tributors wanted. K-N Enler-
{_;-ri.-:es. Inc., Box 4522, Shreveport, La,
1104, Phone (3187 424-5231. ja2%

WANTED TO BUY

AUDIOTECHNIQUES, INC. WANTS TO
buy your used Seully Model 280 series
tape recorders, any width from guarter
inch to two Inch. Wrlte or phone Bohb
Berliner or Ham Brosious glving eondi-
tlon, serlal mumber and configuration.
Aundioteehnlgues, Ine., 142 amiiton
Avenue, Stamford, Conn. 06802 (203) 359-
2312, Jadl

BHOADCAST STUDID EQUIPMENT-—
used, no junk; sfer¢o or mono cart ma-
chines, consoles, recorders, turntables,
AGC'"s, mikes. Private buyver, Send phata
if passible, Emil Kovach, 3319 16th
Wyandotte, Mich, 48192, a2l
STOCK OF ROCK "N' HOLL, ROCH-A-
hilly Hecords. A pood distributor of
Country and Rock novelties. Write:
Michel Cattin, Bois-Nolr 41, 2300 La-
Chaux-de-Fonds, Switzerland. jaz

WANTED: 12 INCH COATING LINE
for production of Audio Magnetie Tape
Products. Send description and asking
price to Magnetic Media, 616 Fayeite
Ave, Mamaroneck, New York 10543, ja2i
ELVIS 45'S, PICTURE SLEEVES, MOMNO
L.P."s, Promo's, Concert photos, super
MM films, A.n.ythln;trc aining to or
about Elvis. No guoantity too large or
oo Emall, Jay Doersch, Z07 Hobina 5L,
Philadelphia, Pa. 19116, (215) OR 'F-Ejl:!ﬂﬁﬁ
i

PROFESSIONAL SERVICES

INSTRAUMENTALIST — REPRODUICER
of pop songs In flute avallable. Box 625,
Billboard, 2160 Patierson 5t., Cinelnnatl,
Ohio 45214. jalo

SITUATIONS WANTED

TECHNICAL MANAGER SEEES POSI-
flon In Tape Duplication Industry.
Highly experienced. Box ﬂ-ﬂl'.l,r‘ﬂ]!.lhuur\d,

165 West 46th S5t., New York, N. Y. 10036,
Ja27

SCHOOLS & _

INSTRUCTIONS

FCC FIRST PHONE IN (% W :
Tralning aranteed. Call 1-B800-Z37-2351
toll free for brochure. Write: R.E.L,
P.0. Box BOS, Sarasola, Fla. 33578. tin

DISTRIBUTORS

PATCHES $2.40 A DOZEN,. 1000 OTHER
MNOW ltems. House of Ripps, 38 M. Mae
Questen Parkway, Mt E’ernun. MNew
York 10550. 227
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MISCELLANEQUS

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are
avalilable on mierofilm dating from
Hovember 1854 to December 1970,

Microfilm eoples of articles fram any
of these issucs may be obtalned
from Billboard Publications at a

cost of $1.50 per page up to 5 pages,

For prices on additional coples and
for further iniormation eontact:

Andy Tomio
General Services
Blllboard Publications
185 W. 4&6th Stroet
Mew York, N.Y. 1003248 tfn

8 TRACK TAPE RACKS

BEAUTIFULLY DESIGNED
AND WELL CONSTRUCTED
TAPE DISPLAY RACKS

Various sizes holding from 40 to
300 Tapes.

AS LOW AS 51595
Call collect (305) 735-9600 or write:

BESTAPE

N.W. 53rd 5t. & 22nd Ave,
Tamarae, Flarida 33309 tfn

BILLBOARD

Greup Subscription
Ciscounts
Save MM on subseriptions to Bill-
board for ﬁmm of 10 or moré. For
rates and Information write:
BOX &019

¢/o Billboard, 163 W. 45th St
New York, N.Y. 10036  tfn

FASTEST SELLING INCEMSE, 5TICKS
and Cones. Spirftual Sky & Topanga Sun;
full ines avallable. For free information
write D0 & D Disiributors, P.O, Box 644,
Butler. Aln. 36004, or call: (205) '59“1_{13&

POSTERS, BLACK LIGHTS. INCENSE
beads, patches, stickers and decals. Send
for frec catalog. (404) B76-4474, H & B
Distributors, 851 Peachtree St., N.E., Al
lanta, Geargia 30309, tin

ATTENTION RECORD COLLECTORS:
Search no more for RnB, RnH, Pop,
}:I":.w uncthI]:Iy rllul.iﬂl.-EE. 1.'5]§ndpfu5 !'E:
st. Sovy exander, :
Franklin, Mass. 02038, - iﬂf

RARE MOVIE SOUMNDTHRACKS, SPAR-
tacus, The HRobe, Egypilan, The Ten
Commandments, Eflrgln.la Woolf, Ben-
Hur, many, many more. Send §$1.00 for
blg list to Soundiracks—B, Box 77172,
Laos Angeles, Calif. D007 el

" RADIO-TU MART

IT you're a desjay searching for a radio station, or a radio
station searching for a deejay, Billboard is your best buy. No
other trade publication is read by so many air personalities
and program directors, as well as the sharp programming-
oriented general managers. Best of all, general managers re-

port that Radio-TV Job Mart ads can draw five times the
results of the next leading radio-TV publication.

Rates: “POSITION WANTED” is $15—in advance—for two

times, 2" maximum. Additional space or variation from
regular ad style is 2325 per inch. no maximum. No
charge for Box numbers,

“POSITIONS OPEN" is 815—in advance—for one time,

2" maximum,. Additional space or variation from regular
ad style is $25 per inch. no maximum. Box number ads
asking for tape samples will be charged an added %1
for handling and postage.

Send money and advertising copy lo:

Radio-TV Job Mart
Billboard
165 W. 46th St
New York, N.Y. 10036

GOODy MORNING, ME PROGRAM
DIRECTOR! Your Mission: improve
Enu.r station's ratings, Your Method:

ire the best jock available . . . me.

POSITION WANTED

Currently numhber one fock in thres
station Midwest medium market.
Flve vears experience, four years of
college, married, sta’hle. amd still
only 23 years old. Available June L.
For demo tape, resume, and letters
of reference, contact Stephen Har-
low Haas, c/'o WHBY Hadlo, Rich:
mond, Ind. 47374. 1/20

Just married. Seeking securc an-
nouncing position in small market
and place to settle. Prefer Hock or
MOR. Broadeast school graduate,
friendly, age 24, veteran, lit phome,
limited experience. Willing to work
hard for minimum salary. Helocate
anywhere. Pressntly ¢ pluﬁgd but
available Immediately. Box ¥ Ra-
dio-TV.Job Mart, Billbuard, 1685 W,
46 51., New York, N.Y. 10036,

Two Top 40/HRock Jocks, flve years
experience each W/ lst phones look-
Ing for vaeation shift positions this
summer. Travellng together. Avall-
gble anywhere In eontinental USA.
guch that dial for Sheldon (Chubby For tape and resume write to Box
Barnett) Green, (213} 624-3841, Ext. oo, o/ Radico-TV Job Mart, 165 W,
730, ja20 46th St., New York, N.¥. 10036. ja20

Try Me, You'll Uke Me, Top 40, pro-
ressive MOR or MOD coountry.

“"Comhbo Man" {(Jock/Engineer) avail, 6-Year veteran wants a Hitle more
15t hone/loeate  anywhere exp.: than a jockin osition. Looking to
booking, sales, prodoction/any pro. getile down. Mot hell-bent on being
gram "ROBIN I EE.” BRI Old Deean the “king-of-jock-and-roll.” Hatings
Yiew Hd., Norfolk, Va. 23503. Phone prove [ know my business. T am
1-T03-587-2609, sincere, cager and ready yesterday.
Besume and air-check on reguoest.
Box 554, Radle-TV Job Mart, Eill-
board, 165 West 46 Strect. IN.Y. 10036,

POSITIONS OPEN

Program Consaltant looking for I's
MOR C & W and Rock. Send tapes to
Ev Wren, 70758 West Hampden, Den-
ver, Cole. B0OZXT.

5 YEARS
INTENSE COMMERCIAL ROCK
(Top 40 & Progressive)

I have worked for and achieved
Program Director, Musie IMreector,
Public Relations Director. [ am a
persanality. Superior musical knowl-
edge, vast experience In talk shows,
Prod., news, Traffic, co E\frlshllnﬂp
hrdzetl.u.: Bnd continoity. PFirst

10NE,

arried, 24 years old, Will relocate
anywhere today. No [loater. Superior
recommendations of past man -
menis. Tape and resume avallable.

Call: BILL HARTLEY, JR.
(206) WA 7-1588; 33434 33rd Pl So.
Auburm, Wash, 98002, jald

CREATIVE NEWST — Major Market
Weat Coast AM Radio looki for
three Super-Talents! Writing ahllity
more Important than delivery . . .
but we need samples of bolh. Pre-
E:gquluitr: An interest in huming.

b Irdmha W. 46 tht'_] EBH'H

“Jock" . . . Experienced Top 40 board, 5% W. 45th 8t, New York,
Working but looking for a progros-

sive fop 40 medium market “Jock'

opening, Single, relocation no prob- WE_ARE A MEDIUM COUNTRY
lem. Experience in P.IN, and produc- ?tatil:m, top rated anddwnt;re lookdng

d oF An announcer ready move up.

tion-trained In the Boston area. Rush tape & resume to Box :
Expellent references. Hard working Albuquergue, MNew Mexico B7110.
and responsible with a 3rd endorsed 127
and looking for a future In manage-
ment.

Afternoon Drive Personality, MOR

5,ﬂlmﬂwatt Hﬁﬂ.‘luru M:.rtlet_.l k"ﬁﬁ,‘
[ el T W oomma ales

STEVE "O'BRIEN" BLEECKER adult fﬁmw and e 8 his

rt 3 A 5 W nu ET One. APEe, 'esElmea AN

1380, Winton Wd. %4 salary, Box 556, Hadlo-TV Job Mart,

Hﬂﬁhl&‘l‘lr, M.¥. 14818 '%ﬂﬁ, . d6th El:t-, MNew '\ank. MN.Y.

iCall: (716) 442-5287. or write:

RECORDS - TAFPES OLDIES! 20,000 IN
stock. Send B¢ for 3000 lating ecata.
log, Me'l orders filled. Record Center,
1885 W, I5th 5t., Cleveland, Ohlo 44113,
(216 241-0107. EOW

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT

RECORD PRESSING SPECIALS

gy, T 4 1i+ 1 12" 33vs Pm
1'& ] SL15. Oy
21 ] 105. 00 LA, 00
10 145,00 27500

Write for Information for guantities of
over 10, custom jackeis, stereo
motion ?. national distribution. ErE
shipped in ten days If accompanied by
certified check or money arder. TERMS:
B0oh deponit. Balanece COD,

Oneida Video-Avdic Tape Cassette Corp.
740 Blandina 5t., Uhice, N.¥Y. ‘Iiljh‘l
il

SHAINK WRAF RECORDE AND TAFES
Hgl‘nnlunlllr, L' smaaler, shrink fn;

o and Fllm available. M. Latter nﬁlg-.
5050 Venice Boulevard, Los Angeles,
California 90019, (213) 939-2371. oW
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When in LOS ANGELES

You Can Buy BILLBOARD
at the

Book Circus

8230 Santc Monica Blvd.
Los Angeles, Calif. 90044
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Bilboord Album Reviews
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WIK MORE CASH THAN YOU COULD POSSIBLY
USE IM A LIFETIME

FOP

ﬁ por
i GUESS WHO-—

Artifical Paradisa

RCA L5FP 4830
The group once again prove fo be providers
af that wonderfully earthy brand of music
that acts as both balm and stimulant fo
our battered, jaded ears. The internal
changes the group has undergone during
the past year has not  diminished their
intringie  commercially one  iota, Burfon
Cummings’ walce kagws na limitations, h-ElHE
equally at home with a spiffy little roc
and r-nll ditty {"Orly""), and an updated torch
song (“'Those Show Bir Shoes'").

POP
Lt —
@ THE BEACH BOYS—
Holland
Reprise [Warner Bros.) M5 21718
Every Beach Boy gets some innings a3
writers, lead wvocal and producer on this
eclectically Fascinating LP which came out
of their recent Holland sojourn. The single
is “'Sail On, Sailor,” a Ipop pick in Billboard
1-4, Album is actual sides, with
insert of & F-inch LP du:h fulurinu Brian
Wilson's biggest contribution, o childishly
whimsical fairy tale titled “M1. ¥Vernon
and Fairway' about & prince with 2
magic transistor radio,

POP

|4.'. =

&2 peep pumpLE—
Who Do We Think We Are
Warner Bros. BS 2678

Deep Purple continues to develop them-
selves as one of the great furicse rock
bands, & grabber blend of solid bust-out
solos and weirdo lyrics. Likely fo rack up
major sales and minimal AM playlisting
are songs like “Rat Bat Blue" and “Super
Treoper,”” They should move the LP direct
from the racks to the group’s large
following.

POF
‘~'E_'f-‘ GRAN PARSONS—

Reprise M3 21323

For those not familiar with Parsons® past,
let it suffice to noke that he was a latter
day Byrd and am early Burrifo Brothers.
His First salo album is a weritable delight
by wirtue of his knnwin? precisaly wﬂa*
fo do within his capabilities. His music
is pure, legitimate country, no bastardized
hybrid - for him. Rick Grefich and Parsans
produced, Great  listening MEtreets of
Baltimore,” "Big Mouth Blues™ and "The
Mew Soft Shoe.”

2R TPESTITTIDBEP LI

IHE

Szmpler
@e2P

S w FRANKIESJOHNNY ® &
: P Y TR ST PR

POP
@ FRANKIE & JOHMMIE—
Sweetheart Sampler

Two former members of Al Kooper's band
have put fogether an  excsllent, old
fashioned rock set. Includes Kooper's “'Life
Line’* as well as "You Say,” “lay Back"
"Down the Line'' and “The Highway Song."”
aet has strong possibilities for both AM
or FM play, and these two velerans of the
New York rock scene should be a force fo
reckon  with,

SLHLDLFOELTLILPIB

i COUNTRY

)
3 TOMI & TERRY-—

Cross-Cou |'|1'r1'.I
1137

Capitol 5T

Tony Brown and Terry Garthwaite are the
good girl duo which helps spark Joy Of
Cooking, and this is thair First LP as a
singing dwo. The two went fo Hashwille for
their backup suppart and the end resulf
paid off: & blend of authentic country joy-
fully added to the airl’s fine wvocal efforts
on & program of 11 tunes. The LP s full
of hot tracks like "Midnight Blues™ and
“| Don"t Want To Live Here''

POP
EOWARD BEAR—
Edward Bear

Capital 5T &387

‘With the *"Last Song’ cut from this album
already grabbing streng airplay, Edward
Bear arrives from ?Ful of Canada as
a- super-tight ﬁrnduv::d tric with Raspberries-
like soaring 1gh-|:|-l1':hnd vocal harmanies.
“Fly Across the Sea’” and “‘Masquerade
both have strong singles possibilities. With
the  outstanding  professional  qualities
achieved on this debut album, Edward
Bear ¢an be counted on for major pop
future impact.

=/ tue HEYWOODS—

Special Someone (Famous Music)

Family FP5 Z711
Heywoodmania? The prospect is not tolally
unforsesable, The group has been touring
with these old pros of bubblegum idoldom,
The Osmonds, and the national I sure
has resulted in @ near cultish Howing
of their own. All the necessary Ingr:dilmh
are present, seven ebuillent, bounc yuunﬁ
men mulr.mg music that is as fhﬁ-F
ephemeral 83 spun swgar. Best cuts are "'One
Fing Day,"” ''Da Doo Ra Ron Ron' and ""You
Don't Own Me."

JAZZ

o

"‘—_) ELVIN JONES—
Live At The Lighthouse
Blue Mofe BN LAO 15G2

Jones quartet goes through ifs np'.ln:-tutl"ra

nigues which emphasize the sound of one
form of jazr foday—a form which bridges

the mainstream world with the organized

avant-garde world. Jones is the protean
time keeper, the pulse in many tempos for
the salo drives of Dawve Liebman on tenor

and soprant sax and Steve Grossman the

second fenorman. Gene Perla’s acoustic bass
plays a key role in this piano-less group.

PORP
"%“I WILDERNESS ROAD—
Sold for Prevention of Disease

nay
Reprise (WB) M5 2125

Top rock album, which is both well-done
and a lot of fun, Best cuts include “Pot
of Gold,"” "“The Gospel,’ “Bored” and the
humorous “The Authentic British Blues.™
Mate Herman on vacals is a stapdoui, This
sef  should get best exposure on FM
stations but alse has AM  possibilities.
Dealers should alss nete that LP has fine
cover art and makes good display material,

& =
2 RICHARD THOMPSON—
j Henry the Human Fly

Warner Bros, M5 2112
A brilliant effort in the traditional Brifish
folk wein from one of the founders of
Fairport Convention. Top cuts include *'Rall
Owver Vaughn Willilams,” “The Poor Ditch-
ing Boy," "Shaky Mancy'’' and “The Oid
Changing Way." Thurnp.ﬂm wrote all the
cuts as well as ing guitar and s
assisted by ouests lu 85 Andy Roberis,
Sandy Denny and Ashley Hutchings. Cer-
tainly one of the best albums among the
recent crop of British folky LP's.

gy SOLL
37, f— HIGEINS—
j Monk Higgins

United Artists LAD O5F

Subtly, but with charm, tenor saxophonist
Higgins integrates his soft, gentle sound with
that of an equally subtle gal chorus. Oh
there is alse heaping amounts of down
home funky soul on swch tracks as “Little
Mama,” ""Can't Stop” and "God's In The
Blessing Business,” but there's also a hot
amount of flowing I:neauhr based on the
sparingly, bulhﬁruﬁu y used voices and the
tight sound Higgins and his sextet
achieves.

wwWw americanradiohistorv com

oy,  POP
E"‘ FAUL STOOMEY—
HNoel

Warner Bros. BS 24674

Stookey introduces ws fo his new world
an omg side of this [arnﬁﬂiu Hall bash.
And that world includes fal rock band
replete with cello (shades of Harry Chapin).
The other s=ide i3 his fine solo wvolce
in a program of some former Peter, Paul and
Mary associated numbers. Best cuts include
“Hlesged”™ and "'Funky Monkey Part 1 Pari
Twe Is Up te You,” “Edgar” and “The
Mermaid Song.”

HETTER [34%

— VARIOUS ARTISTS—
Better Davys
Bearsville (WB) BR 2119

This group proves thal the only prerequisite
for Img}fg the blues is being borm, Devoid
of any of predictable histronics, they man-
age fo conv years af emaotion in one
simple drumfall. Members of this gang are
Paul Burterfield, Geoff Muldaur, Ronnie
Barron, Christopher Parker, Billy ‘Rich and
Amos Garrett, Included is a good wersion
of *“Baby Please Don't Go,” and Robert
Johnzon's “"Mew Walkin' Blues."

COUNTRY

CHARLEY PRIDE—

Song of Love
RCA LSP 4837

A dynamic, vibrant performer in person,
Charley scores even better on record be-
cause of a unigue wvecal style. Best culs:
H5he's Too Good To Be True,”™ & hit
country single; "‘Good MHearfed Woman,"
“¥ou Were All The Good In Me.” Deslers:
Pride has become an automalic seller and
selle in large volume.

SOUL

BARRINO BROTHERS—
Livin® High Off the Goodness of

Your Lowve

Invictus FEIT
Thiz i one of those albums that seem fto
confain  music so  dynamic  and erful

that each cut seems to spell SINGLE. The
Holland-Dozier-Holland magic 1s & work
here supplying the Brothers with such dy-
namite songs &5 ""Well Worth Waiting For
You Lowve,” "I Had It All” and "'Livin® High
Off The Goodness OF Your Love.” Everything
seems right from the Barrinos® splendid har-
monies fo the tight instrumental backings.

JANUARY 20, 1973

IIFF ROSE—
Uncle Jesus Aunty Christ
United Arfists LAD O9F

Far those with no knowledge of Rose
comparisons to Arlo Guthrie or Country
Joe MacDonald, these similarities would not
be far off base. As a public service the
Iyrics to “"MacDonalds Hamburgers'® are here
with reprinfed “Going downfown, going fo
MacDonalds Hamburgers, |'m going to stand
in line order one billion hamburgers, watch
them change the sjgn.”

&y =
L‘J DAKILA-

Dakila

Epic (CBS) KE 31755
This = & new sextel from the Philip mrs
which has created an amalgam base
aantana’s instrumental drive, Malo"s 1.m:.ul
harmonies and El Chicana's Latin infectious-
ness, The sum ftotal: & driving, confem-
porary band which fuses several sfyles,
"Gozala" s a prime example of this
band's prowess. Two guitars and organ
provide the melody front with an in-depth
percussion  section laying out a proper
Latin and Afro-finged undercoating.

@ COUNTRY
SKEETER DAVIS—
The Hiflbru; Singer

RCA LSP 8
The title of this LP is misleading, because
while producer Ronny Light and Miss Davis
wanted to induce a feeling of the soil, they
also permeated the entire LP with pro-
ﬂrﬂm: rhythms ‘and breaks. You've never
eard a fiddle like the one on this LP,

Best cuts: A Hillbilly Song,” *‘Crazy
Arms,” "My Shoess Keep Walking Back to
You,” and It Wasn't God Who Made Honky

Tonk Angels,” A sensational LPI Dealers:
Occasionally, Skeeter Davis goes pop.

@ SOUMDTRACK

S22 yARIOUS ARTISTS—
Famous Movie Themeas
Paramount PAS 1007

Music composed upr:s:lt for movies zeams
fo fill a dwal destiny. First to underscore
the action en the screen, fto augment and
sugoests visual impressions amd second 1o
live a life totally separate on turntables
miles away from the neares! movie house,
Themes from “The Gn:ffaihir " "“Play It

ain ham,” “Lowe Story'’ lnd nine  ather
films makes for some eminently enjovable
listening.
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SPECIAL MERIT PICKS

COUNTRY

GOSPEL

ELTON BRITT—The Besi Of. RCA LSP 4822
This LP contains some of the best things
that Britt has ever recorded. Best cutfs:
“Chime Bells,” “Detour,” “There’s 2 Star
Spangled Banner Waving Somewherse,”

BOBBY BARE—This is Bobby Bare. RCA &090
It's amating how many good records over

ERY LEWIS—How Long. Impact R 3190

Extremely well-done gospel-pop effort, in-

cluding “Heaven Help Us All," “How Leng,"
“#ccording ta His Plan™ and “Looking
Back.'” Lewis is & fop singer backed by

good orchestration and fine background
vocals. While many associate religious music
with a samenest of sound, Lewis shows it
can be done convincingly and well in an
almost pop manner. LP could easily get
play on stations other than gospel outlets,

tha years have been associated with Bare,
and this fwo-LP set spells them all out.
Best cuts: "Four Strong Winds, ™ ""Detroit
City,"” “Streets of Baltimore,” and “{Margie's
at] The Lincoln Park Inn.” Dealers should
nota this series of repackaging by RCA
usually =ells quite well.

| NATIONAL BREAKOUTS )

SINGLES
LOVE TRAIN. .O'lays, Philadelphic International 13524 (Columbia) {Assarted, BMI)

ALBUMS

Theres Are Mo Mational Breakouts This Week,

( REGIONAL BREAKOUTS )

SINGLES
GRAND CENTRAL SHUTTLE .............. Johnny Griffith, Inc. RCA 74-0805
(Ernkel, BMI) (NEW YORK)

ALBUMS

There Are No Regional Breckouts This Week.

< Bubbling Unc

Jer The
. COME S50OFTLY TO ME ....

|

. .New Seekers Featuring Marty Kristion,
MGM [Verve 10698

O OYPRY iR ....Van Morrison, Warner Brothers 7665
103. | CAN'T MOVE NO MOUNTAINS . .. .Blood, Sweat & Tears, Columbie 4-45755
104. HEAVEN IS MY WOMAN'S LOVE ... .Tommy Owverstreet, Dot 17428 (Famous)

105, DONT BURN ME ............c.cc000n Paul Kelly, Wamer Brothers 7657
106. TRYING TO LIVE MY LIFE WITHOUT YOU ... .Otis Clay, Hi 2226 (London)
107. GO LIKE ELJAH ........ ... 0ccccnueenn Chi Coltrane, Columbio 4-45749
108. I'VE NEVER FOUND A MAN (To Love Me Like You Do) ...... Esther Phillips,
Kudu 910 (CTI)

YO TR v s b T R R S S Al v+ 1 s POpeorn, Musicor 1468
110, YOU CAN'T GET THERE FROM HERE ........ Casey Kelly, Elekira 45816
111, HEAVEN HELP US ALL ........convvnnens Beverly Bremers, Scepter 12370
112, 'TIL | GET IT RIGHT ........ v oo Tammy Wynette, Epic 5-10940 (Columbia)
113, FROM BOYS TO TOYS .....c.ivvninvnnes Emotions, Valt 4088 (Columbia)
114, THE TRUTH SHALL MAKE YOU FREE .......... King Hannibal, Aware 027
115. DO YOU BELIEVE ..........¢000004 Melanie, MNeighborhood 4209 (Fomous)
THE: LONE MUSIE: i i asinnssnnicorninissses Roiders, Columbia 4-45759
117. TOSSIN® & TURNIN' ............ Bunny Sigler, Philadelphia International
73523 (Columbia)

118. THE NIGHT THE LIGHTS WENT OUT IN GEORGIA ...... Vicki Lawrence,
Bell 45-303

201. KING HARVEST ............ Dancing in the Moenlight, Parception PLP 3&
2 R CH BN S - i et e i b G s Holland, Reprise MS 2118
203. PROCOL HARUM ........... 0000 A Whiter Shode of Pale, ARM SP 4373
204, BREWER & SHIPLEY ..... Rural Space, Koma Sutra K5 BS 2058 A (Buddah)
205. SANDY DENNY ........... O NT— Sondy, AEM SP 4371
206. PERCY FAITH ................ All Time Greatest Hits, Columbia KG 31588
207. AMAZING S5PIDER MAN ....... From Beyond the Grave, Buddah BDS 511%
208. FLASH CADILLAC AND CONTINENTAL KIDS ..... Epic KE 31787 (Columbia)
209. TRAPEIE ........ You Are the Music—We're Just the Band, Threshold THS-9
{Lendeon)
210, AUSTIN ROBERTS ....... S +ssrs0s-Ghelseg CHE 1004 [RCA)
211. EARL SCRUGGS & THE EARL SCRUGGS REVUE ...... Live et Kansas State,
Columbia KC 31758
EEL WABKERE .o e e Shredder, Elektra EKS 75046
t13. CHARLES LLOYD .........i.cciiimnanan EETLE L AL Waves, AEM 5P 3044
114. THE KIDS FROM THE BRADY BUNCH ...... Paramount PAS 6037 (Famous)

JANUARY 20, 1973, BILLBOARD

POP

DIONNE WARWICKE—Just
Warner Bros, BS 2658

Dionne tries a new chemistry combination,
with Bacharach-David replaced by the writer/
tlrn-:ful:linn Motown pioneers, Holland-Dozier-
alland. Results overall like the sort of

Being Myself.

Bacharach ftextures Ms. Warwicke has long
been associated with, adding a slight sprin-
kling of spicy soul. Slanted for the MOR
market, Alrplay best bet Is "You're Gonna
MNeed Me,”” Big orchestrations lushly frama
the sleek Warwicke voice throwghewt the De-
frait-mada album,

FERRANTE & TEICHER—Here and Mow,
United Artists LAD 15F

The ever-popular piano due continues In the
same wein which has already browght them
multimillion sales. Featured are current hits
played with verve and much arpeggios. Pos-
sible MOR programming breakthrovgh for
the pair's ftasty original, “Tranguilla,”

TONY MOTTOLA—Two Guitars far Twa in
Love. Praject 3 PR 5074 5D
Mottola and associate Bucky Pizzarelll offer
warm, slowly sensitive readings te a pro-
ram of 12 melodic romances which are
st known in the pop world. This is
wine sipping background music with Mot-
tola laying out the melady line and Fizza-
relli providing chordal backings, The LP
it & total two-man effart alonas in the
world of "It Had fo Be You.” "Cherry
Fink and F.Fplu Blossom Whire,” "Seon It
Gi;lnna Rain™ and “And | Love Her," among
ofhers,

LINDA LEWIS—Lark. Reprise [WB) MS 2120
Perhaps the most impreszsive of a crop of
fern writer/singers on the current Werner
Bros, releass, Ms, Lewis has that navghty
little girl voice of the early Supremes Diana
Ross. Her S'Dﬂ?.ﬁ are very [nventive melodi-
cally, with elements of modern-folk, pop
and soul market appeal.

CLAUDIA LENMEAR—Phew., Warner Bros. BS
2654

Claudia Lennear's impressive physical and
wocal resemblances fo  Tima Turner are
engrgetically mined in her solo debuf. The
former lkette, who built her reputation as
a back-up wvocalist on the Joe Cocker and
lean Russell tours, has impressive singing
equipment,

ALEXIS MORNMER & SHAPE—Accidenfally
Borne in Mew Orleans, Warner Bros. BS 24847
One of the true wveterans of the British
blues scane, who counfed most of the
Stones, Jock Bruce, Eric Burdon and others
among early band members, Korner and his
latest group have put together a fine
commercial LP. Best cuts Include *“'Gospel
Ship,"” *"Rock Me " "o and Behold” and
"l.uuntrl.' Shoes, " ETrﬂng vocals from Karner
as well as good sax work from Mel Callins,
Hurnar‘;_hesh most consistent LP yet.

IAN WHITCOMB—Under the Ragtime Moon,
United Artists LAD 21F

Thiz is an album devoted almost totally fo
ragtime and, frankly, at first it doesn™
jive. Then, affer & time, it beains to grow
on you, Best cuts: Three tTunes aboul war—
| Didn't Raise My Boy to Be a Soldier,”
‘““When Alexander Takes His Ragftime Band
to France,” and “"We're Going to Celebrate
the End of the War in Ragtime.” All of
these warran! progressive airplay.

ggﬁnaui EEITH—Same. 'Warnmer Hros. MS
T

The composer of "'Freg the People™ features
her own work on a vocal debut album. The
tasty and laid-back songs display her bal-
ladeer talent.

'In‘lA%II.Fll;FIT‘I'—Amun Duul 1. United Arfists
UA’s heavy metal band from Germany comes
in with a strange and melodic brain tour
for thelir second U.5.A, outing. Most of the
album has them sounding like the tlaslll:aF
early Jefler:.un- .ﬁ.lrplune %'..Ff laid back f

that |& e af :'.-,-cheduh: das eraﬂan
With as i "Graen-Bubble-Raincoated-
Man" und ”Sinpwllhnn Timeless Bridge,'”
It's an album for avant-rock fams to get
inta gradually,

ORIGINAL CAST

ORIGIMAL CAST—0Oh Coward. Bell 9001
Infriguing ﬂpn:FnIF far |'r1. historic musical
interest, this LP also packs some excellent
untemlinirrg moments. Best cuts: “Let’s Do
It,” *“Mad About the Boy™ and the sedate
"Ltately Homes of England.”

CLASSICAL

VOKALEMSEMBLE PRO MUSICA, KOLN-—The
Passions. Vox SVBX 5102

This 300th Anniversary Edition, Wol. Il is
a musical document of note. Schultz’ Pas-
sions of 5t. lohn, 5t. Matthew, and 5t
Luke with Johannes Homberg conducting
the Vokalensemble Pro Mugica of Koln are
the highlight of this thres LP sef,

ALBUM REVIEWS

BB SPOTLIGHT

Best of the album releases
'@ of the week in all cafe-
, gories as picked by the B8

Review Fanel for fop sales
and chart movement,

SPECIAL MERIT

Albums with sales potential
that are deierving of special
consideration at baoth the
dealer and radie level.
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General News

Executive Tumtable

o Continued from page 6

’
!
BUTTERFIELD PINES

Hank Talbert has been named general manager for the Hot
Wax and Music Merchants labels. He was formerly promotion
director for the firm. Prior to his joining the firm, Talbert was
Midwest regional promotion director for the Stax group of
labels. . . . Barry Eisenberg, former ABC Records & Tape branch
manager at Hauppauge, N.Y., has been appointed Eastern audio/
visual manager for that firm, Hal Watner has been named West-
ern a/v manager. . . . Ed Fitch has been promoted to national
sales manager of Springboard International Records, Linden,
N.J. . . . David Forest, who resigned as vice president, con-
temporary music, at Creative Management Associates, Los
Angeles, has opened his own office in Los Angeles. Chris Kalisch,
formerly with CMA and Schroeder Music, and Rick Heller,
formerly with Reznick-Bernstein and Rob Heller Enterprises,
will assist Foster in bookings. . Warner, Elektra, Atlantic
Distributing has named Terry Cox its Cincinnati sales manager
and Everett Smith to a similar post in the Baltimore/Washington
area. . . . Leroy Holmes has been named manager of the country
division of the United Artists Music Publishing Group. Holmes,
a conductor-composer-arranger, will be working with UA presi-
dent Murray Deutch in the evaluation of the firm’s foreign
copyrights for the American market, in addition to his country
responsibilities. . . . Bob Jenmings, manager of the Nashville
branch of Four Star Music, Inc. has been elevated to vice presi-
dent of the organization. With the firm for 11 years, Jennings
resigned his daily radio program last July to take a greater role
in activities of the publishing company. With his promotion more
of the company’s activities will be shifted from Los Angeles to
Nashville. . . . Wynne Smith has been appointed artist liaison for
all artists under Stigwood Management. Making her headquarters
in New York, Smith joins the firm after leaving CMA. :
Henry Shernoff, formerly of Victoria Lucas Associates and
S.A.S., Inc., has joined Al Ross’ new firm of ASR Enterprises,
Ltd. Shernoff will act as an account executive, handling general
public relations accounts. . . . Tom Takayoshi has been named
Playboy Records marketing director in charge of sales and pro-
motion. After 13 years with Capitol, Takayoshi spent the past
two years as national sales director of Apple and ABKCO. . . .
Michael Butler, the multi-millionaire backer of “Hair,” has taken
over the presidency of his Hallelujah Records. Former president
Neal Ames remains as vice president/general manager. . . . Irwin
Griggs has been appointed director, financial administration, for
Screen Gems-Columbia Music, Inc. Along with his budget re-
sponsibilities Griggs will develop a newer data processing royalty
system for the division. Prior to joining the firm in 1969 as
controller, Griggs was assistant controller at Peer-Southern Music.

. . Bob Schwartz, formerly a publicist with Morton Wax Asso-
ciates, has formed Bob Schwartz Associates, a progressive music
oriented public relations and promotion firm. Associates in the
firm include Niles Cone, David Jones and Ken McHugh. They
headquarter in New York. . Marni Butterfield has joined
Peter Levinson Communications as account executive. Most
recently, she was a publicist with Ren Grevatt Associates. . . .
Allan Heyman has been named vice president of Monarch
Entertainment Bureau, Inc., Passaic, N.J. Heyman, who prior
to his promotion had been in charge of the firm's out-of-town
college booking, replaces Al Hayward who has left the firm.
With the restructuring, Amy Polan and Barry Katcher, who have
been with the company, will be taking on additional responsibili-
ties. . . . Melissa Bryan has been promoted to the newly created
position of administrative assistant, classical division, of Phono-
gram, Inc. She will be responsible for coordination of the com-
pany's import operation, as well as acting as liaison between
Phonogram offices and U.S. warehouses. . . . Allan Jay Pines
has been named president of Spectracom Corporation, a Prince-
ton, N.J. audio manufacturer. Pines’ initial responsibilities include
the coordination of the firm's internal guitar intensified sales pro-
gram. . . . Bob Goemann has been named national sales manager
at A.A. Records, Inc. His responsibilities include supervising all
sales, plus expanding a mail order operation. Prior to his appoint-
ment, Goemann was vice president of Music Man Corp. . . .
(I;enee Valente has been named vice president, talent, for Screen

ems.

SMITH BRYAN

* & *
Barbara Dalton has been promoted to general manager of

Brown Bag Records. She was previously director, public relations,

for the label.
* * *

Patti Wright has been named Capitol Records national press
assistant. For the past six years, she assisted publicist Norman
Winter at Paramount Records, MCA and then Totem Pole
Productions.

&%
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Country Music

Bluegrass In Boom Owens & Fair
With Record Shows

NASHVILLE — Bluegrass con-
certs will hit their highest peak in
history in 1973, according to a sur-
vey of leading exponents of this
music style.

Bill Monroe, father of Bluegrass,
said there would be “hundreds of
such concerts all over the United
States throughout the year,”

Chuck Dupree, new manager of
J!m & Jessee, also predicted the
biggest year ever, with as many as

four or five a week beginning in
April.

Lester Flatt, one of the great
exponents of Bluegrass, said con-
certs already are beginning. The

POX STYMIES
PROMO TRY

NASHVILLE—Ann J. Mor-
ton, noted songwriter who has
just had her first release on
Chart Records, has been sty-
mied from the start.

_ Starting on her first promo-
tional trip she managed to make
it to Memphis, Little Rock and
Oklahoma City, when she be-
came ill,

. She is now at home recover-
ing from chicken pox,

first “Bluegrass Express” concert
takes place Jan. 18. He said there
would be no let-up through the
year.

Jesse McReynolds, of the Jim &
Jesse team, also noted that more
COUNIry programmers are turning
to Bluegrass, even those who shied
away from it a few years ago.
“If Bluegrass artists were more
selective in their material, there
would be a real rash of air play,”
he predicted.

Monroe himself is promoting
about 30 concerts during the year,
and scores of other individuals are
scheduling them on national or
regional bases, Monroe's son,
James, also is promoting some of
the shows himself. Other big pro-
moters include Troy Martin and
Carlton Haney.

The big problem now seems to
be talent. So many are booked
already for the entire year that
new promoters have a difficult
time lining up acts to appear: name
acts at least.

Don Light, one of the leading
bookers of Bluegrass music, has
set a Bluegrass Festival for the
University of lllinois Feb. 2. En-
tertaining at Champaign will be
Lester Flatt, Mac Wiseman, the
Il Generation and the Osborne
Brothers. Light has been highly

successful at moving Bluegrass into
the college field.

Relafion

NASHVILLE—Ear]l Owens, vet-
eran promotion and public relations
executive here, and William W.
Fair I1I of Dallas, have announced
the opening of a music-related pub-
lic relations firm on Music Row.

Called Owens & Fair Public Re-
lations, the company will deal with
corporate, artist and record promo-
tion.

Owens, who has been affiliated
with Buddy Lee Attractions. Inc..
for the past four vears and national
country music promotion director
for Kustom Electronics, will con-
tinue to operate the Kustom pro-
r[n:.ltiun department. with expan-
sion.

Owens was the recipient of the
Mavor's Homanitarian Award here
last month for his outstanding work
in the industry, including civic
charities. He was the first non-
performer to receive the award. In
the past three years, he has been
honored 43 times for his activities,

Fair is involved not only in the
music industry, but in oil, trucking,
real estate and land development.
Fair will control the Dallas offices,
where music has shown phenome-
nal growth.

The newly established firm is a
division of the Titia Corp.. and
currently represents Kustom Elec-
tronics, A.Q. Talent, Cedarwood
Publishing, the Larfar Corp.. and
artists Charlie Harris, Larry Pinion
and Doyle Kelly. Owens said there
wollld be concentration at once on
network television, commercials,
trade publications, and in record
promotion.

Nashville Scene

By BILL WILLIAMS

Jean Shepard is making the full
circle. While at Capitol, she was
roduced by Larry Butler until he
eft to go full time with Johnny
Cash. Then Jean left Capitol, and
Larry left Cash to become an
independent producer again. Now
Butler is producing Miss Shepard
as an independent, and her new
label will be announced shortly.
.. . Lonzo & Oscar now will be
managed by John Kelley, husband-
manager of Judy Lynm, and will
be working some Las Vegas shows.
. . . New ratings of the Stu Phillips
syndicated show put him in top
position in major areas. It has
127.000 listeners in Louisville
alone. . Bob Luman plays
the main room at the Ponderosa
in Las Vepas for two weeks, then
heads to Germany for a tour.

When the Alcohol Tax agents
(The Revenooers) had a convention
in Jackson, Miss., Jerry Clower
was called upon for one of his
hilarious talks. When it was over,
they presented him with a replica
of a copper liquor still. And Jerry
15 o teetotaler. . . . Jack Greene
and Jeannie Seeley drew a full
house for the opening of the new
Music Hall on Nashville’'s Music
Row. . . . Webb Plerce made one
of his infrequent Opry appearances,
got a great ovation, and so did his
daughter who also appeared. . . .
Kenny Brent and Donna Harris
(really Mr. and Mrs. Kenneth
Anders), are the parents of a new
baby girl, Kenna Dawn, born in
Lubbock. The couple is connected
with Southwest Superstars Un-

limited, a division of Kenna Enter-
prises.

Earl Greene, Glenn Sherley and
Harlan Sanders once were prison
mates in California. This month,
they got together to putl on a show
for the Tennessee State prison in-
mates, along with Johnny Cash,
Johnny Rodriguez, Don Wayne,
Jeanne Pruitt and Jackie Burns.
. . . The Ewen Brothers have cut a
session with Ronm Manning for
the Oweman label. They plan on
making the move to WNashville
from the Chicago area. . . . Roger
Birch, popular television announcer
{(WSM) has cut his first coun
release for Jubal, “Darling What's
Happening to Me,” written by
Dallas Frazier and Doodles Owens.
It's getting heavy air play already.
. . . Joe Stephenson, Texas state
fiddling champion, has signed a
five-year contract with South-
west Superstars Unlimited, . . .
Bob Langston has been signed to
Triune Records for an extended
contract. His first release was wnt-
ten by Phil Whitehawk, a Cherokee
Indian, and by Rick Shrode.

Leroy Holmes is the new man-
ager of the country division of the
United Artists Music Publishing

roup. . . . Ray Griff of Dot and
ohn Riggs of WSM headlined the
country music show in Carnesville,
Ga., then appeared on a television
show in Spartanburg, 5.C., the next
day, with Bill Anderson, on the
Billy Dilworth special. . . . Glenn
Barber will move his home from

(Continued on page 55)

Country Musics Newest (and Prettiest) Superstar Says:

“Love Sure Feels Good In My Heart”
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The best country album,
SO far, this year.
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Presenting Sonny James’ tribute These songs, and Sonny’soneof a
tothe artistsand songsthatmade  kind warmth, make it the most
1972 the biggest (and one of the mmportant album of 1973 now. And
best) yearsin country. for many months to come.

Sonny James at his best ever.On Columbia Records « and Tapes
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Billboard SPECIAL SURVEY for Week Ending 1/20/73

C%l%ttry Singles

+ STAR Performer—Singles registerimg greatest proportionate vpward progress this week

HERE'S A SONG
THAT MORE THAN
MEASURES UP, BY

T
A T L L P e e
+

&
A e T N R Y -"-."'.."l""'l'-l"—‘-r*.-'. b

This  Last TITLE—Artist, Label & Number Weaks on This  Last  TITLE—Artist, Label & Number Weeks on
CUT E SS RECORDS Week Week ([Dist. Label) IPuiliﬂl-r Licenses) Chart Week Weak (Dist. I.lhll}frlhlllhr, Licenses) Chart
1 2 SDUL SONG . ................... A1 ' ﬁ 42 THE SHELTER OF YOUR EYES ...... 6
ﬂﬁef"ﬂﬁff“ Dot 17442 [Famous) (Gallico/ i Don Williams, IMI 12 [Jack, BMI)
TOP SELLING ARTIST 5 £y 4 O DoGs, CHILOREN & R b A
o ':“TEHHEI'UH WINE . 8 | 0.8. MeClinton, Enferprise 9059
< agm T. Hall MEII:IJI".' ?33-‘& EHE”I‘IUT! HMJ" | [[n!umbla] I:ASSUﬂEd HHI”
. 3 3 SHE NEEDS SOMEOME TO HOLD HER &8 | @ 47 DANNY'S SONG 5
. %T:;'r:}r ;E‘;:E.‘ Decen 33933, {MEA) (Hallg : Anne Murray, Capitol 3481 (Goossos, ASCAP)
O . g
" 4 1 SHE'S GOT TO BE A SAINT . 12 ﬁ 46 UNBELIEVABLE LOVE ... .. -
e .h. 2 Fﬁiﬁl Price, ]Enlum:&h;-ﬁﬂl i Jim Ed Brown, RCA 74-0845 [Tr-ul BMI]
| LQ :.E 5 [ m“t;?f:: :;nu m:l ETS . 12 q o » ‘l']‘aEu!ElﬂlundEv ﬁag:f'ltg 'Dunnﬂl crizsinnd
N ol et i Gty 61 2 MO USTTOE .8
"" nn erl n" R R R I R O O
bs. : ‘:: ﬂ B | WONDER IF THEY EVER : E:;n[\n:';amafﬁﬂl Capital 3483 mla:kwnnd.-’
N “ THIRKOF ME .. oo s s 7
h ) Merle Haggard & the Strangers, Capitol 3488 ﬁ 48 BLUE TRAIN . |
::: v (Blue Book, BMI) &Enr 'eHHa;mll;m:ll‘-f RCA 74-0854
\ S 9 LOVE'S THE ANSWER/JIAMESTOWN RS
N ¥ FERRY .. ... ... . . 10 @ 45 My TENNESSEE MOUNTAIN HOME 3
N 5 Tanya Tucker, Columbia 4-45721 [Algee, BMI/ Dolly Partan, RCA 74-0869 (Ovepar, BMI)
N o Tree, BMI) ﬁ 50 YOU LAY SO EASY ON MY MIND . 5
ﬁ 10 DO YOU KNOW WHAT IT'S LIKE Pﬁﬁ]:ﬁé Hi%!':-‘l;l}!"ﬂm!dh Country 902
TO BE LONESOME . .. ... .. ... .. .. r
Jarry Wallace, Decca 33036 (MCA) [TAJ 51 TEDDY BEAR SONE ... . .. . ... .. i
ASCAR) ﬁ Barbara Fairchild, En-ﬁllumhm 4-45743 (Duchess,
4 5 A PICTURE OF ME (Without You) 13 ami
Gearge Jones, Epic 5-10917 (Columbia) 47 18 WHITE SILVER SANDS . ... .. 14
(Gallico/Algee, BMI) gi:tln]-,- James, Columbia 4-4570& (Sharina,
12 RATED X . : 7
ﬁ E‘F.ETI*“ Lynn, Decca 33039 (MCA) (Sure-Fire, 48 52 %UIIIIE Jﬂlﬂﬁz s ; .
- n_ . = [":'ll'ﬁg'" Bnllt:"slilnn pic 5—'I '? {Enlum |ﬂ:|
n Johnny Ftndngua: M-r:un.r 73334 ;Hallnme 49 53 HOPPY'S EONE . |
BMI) Roger Miller, Mereury 73354 (Tree, BMI)
12 11 SHE LOVES ME (Right Out of My ' 57 | HATE GOODBYES b 3
Mind) .. .. .10 Bobby Bare, RCA 74-0866 (Jack & Bill,
R Bl el e
d 98 THE TOAST OF "45 ... ... . ........ 5
13 7 GOT THE ALL OVERS FOR YOU .. ..15 sammi Smith, Mega G15-0097 (Jack, BAI)
rﬂrfd:h; Ezrrﬂhlihe Heartbeats, Capitol 3453 56 THERE STANDS THE GLASS 4
L v
Joh Bush, RCA 74-0B&7 H||I -& E
14 14 CATFISHJORN ... .11 Jomie, BMI)" : ange/
onnny usse &C
63 | MUST BE DOIN' SOMETHING RIGHT 2
ﬁ 19 NEON ROSE . o ¥ Roy Drusky, Mercury 73354 (Ben Peters, BMI)
Mel Tillis, & the S-farzslders MGM 14454

54 OLD FASHIONED SINGING ..... .... 9
George Jones & Tammy Wynetfe, Epic
310923 (Columbia) (Altam, BMI)

65 TRUE TRUE LOVIN' . .. ... ... ...

Ferlin Husky, ABC 11345 [Ftunbref(nm:h
Four, BMI)

MARGIE WHO'S WATCHING THE BABY 2

Earl Richards, Ace of Hearts D481 [Bealin,
ASCAP/Get the Music/Pale/Ace, BMI)

(Tamale, ASCAP/Brougham Hall, BAAI)

16 13 PRETEND IT NEVER HAPPENED . ... 14
Waylon Jennings, RCA 74-0808 (Melson, BMI)

17 15 HEAVEN IS MY WOMAN'S LOVE .. .18

Tommy Owverstreet, Dot 17428 (Famous)
(Famous/ Ironside, ASCAP)

ﬁ 25 THE LORD KNOWS I'M DRINKING ..
Cal Smith, Decca 33040 (MCA) (Stallion, |

::DPDORDBRD B =B

[Hallnpie, BMI)
31 SOMEWHERE MY LOVE .

(Acuff-Rose, BAAI)

— DON'T TELL ME YOUR TROUBLES ... 1

9
Red Steagall, Capitol 3461 (Robbins, ASCAP] Kenny Price, RCA 74-0872 (Tree, BMI]

BAA1
69 KEEP ME IN MIND ... .. _ . ....... 2
19 17 KATY DID . ... 11 Lynn Anderson, Columbia 4-45769 (Flagship,
Paorter 'ﬁ’ugnn!r H.I‘,A ?q-ﬂﬂiﬂ [ﬂw:-pat HHI.IJ i BEMI)
20 21 SHE'S MY ROCK ... ... 11 68 GOODBYES COME HARD FOR ME ... 7
!'ﬂl:lnlg Edwards, Capitol 3442 (lronside, | Kenny Serratt, MGM 14435 (Shade Tres, BMI)
g - — LOVING GIFT . N 1
24 ANY OLD WIND THAT BLOWS ... .... 5 | Johnny Cash & June Ear‘l‘ﬂ Columbia
éuhﬂﬁ'tsmlh Columbia 4-4570 (House of , 4-45758 (Combine, BMI)
. R 61 MOVE IT ON OVER ............... 4
22 22 WHOLE LOTTA LOVING . 10 Buddy Alan, Capitel 3428 (Rote, BMI]
E-Iiink W:élllrﬂ;u & Lols Johnson, MGM 14443 67 FEEL SO FINE 2
rawis N R L A T o re—
K v . Capitol 350& (Trawvis/Bi
23 23 AFRAID FLL WANT TO LOVE HER dopper, BA)® e
NE MORE TIME .......... ... .. .10 &2 60 PROUD MARY 9
PLlillirlu E::g aﬁrﬁﬁdﬂck‘ ABC 11342 - Brush Arbor, Capltol 3468 (landora, BMI)
63 73 THANK YOU FOR TOUCHING MY LIFE 4
29 SATISFACTION .................. F)
ﬁ Jack Greene, Decca 33008 (MCA) (Tree, HMJ; i Lﬂ'ﬁ Douglas, Dot 17443 (Famous} (Cochise,
ﬁ 41 TIL | GET IT RIGHT ............ 4 ' LOVE
Tammy Wynette, Epic 5-10940 [l:ulumhla] | 64 35 !:EIEE,L"ME.EFEEE C‘RI.Ethia ‘_JFE?IE?T 12
(Tree, BMI) (Algee/Altzm, BMI]
ﬁ? 32 HELLO WE'RE LONELY . 6 64 'CAUSE | LOVE YOU 5
Fatii Fage & Tocm T. Hall, Mun:ur-r ?3311.-' Don Gibson & Sue 'lhnm[:s.-n.n: H1I:.hﬂ-l"|' 1&5‘
28

DBB s

30 EVERYBODY MEEDS LOVIN® ........ 10
Norro Wilson, RCA 74-0824 (Gallico/Alges, 40 -ﬁ';,';m“E“E',‘ EEE‘!‘HE m 4 [Uni- 1
Bmi) chappell /Chappell, ASCAP!
29 36 YOU TOOK THE RAMBLIN® OUT OF ME 5 SO MANY WAYS .. ... ... ....
CUTLASS #8145 Jerry Reed, RCA 74-0857 (Vector, BMI) Eddy Arnold, MGM 14478 (Eden, BMI) 1
ﬁ 35 ALWAYS ON MY MIND/SEPARATE — A MAN LIKES THINGS LIKE THAT .. . 1
.?]ATSF et v e . 1 glgaralie;cluuﬁnnﬂ-_MEgJ;lMunlgumew, Capital
A ﬂl'ﬂl'lﬂ iu“uw“p 'ﬂ' EFTII;EIE :Em;f. l: T ﬂE!E :F‘rﬂ:,-fﬂnsa {Cooper Basin, | )
o i 31 33 IFITSALLRIGATWITHYOU ... 8 | 0 0 B M g o Herna )
MY HEART IS AN OPEN BOOK E‘ﬂ“‘ West, RCA 740828 (House of Gold, Glen Barber, Hickory 1653 (Acuff-Rose, BMI)
- 32 34 DOWNFALL OF ME .. 3 ﬁ — WOMAN EASE MY MIND . SR
EXCLUSIVELY ON Sonny James, Capital 311?5 [.'-'l.e:rsnn BMI Claude Gray, Million 31 |.".I'||'||[|:| EM“
33 20 SHE'S TOO GOOD TO BE TRUE . .16 ﬁ — A GIRL LIKE THAT ...... !
CUTLASS REORDS Charley Pride, RCA 74.0802 (Pi-Gem, BMI) i ToOa & Thy Siaser Bros MGM 14462
ﬁ il T s | 73 75 SOFT LIPS & HARD LIQUOR ... 2
ﬂl::-h:.:l::ﬂgr; "rEST cﬂ :::Eker‘drr:ﬁs E:llnln:lm Smith, HC,.HL.?.;LEHSE :Ngelys E.ﬂ[‘..‘] 'EPI::II']'IH Walker, RCA 74-0870 (Forest Hl||5
; i — MAKIN' HEARTACHES ............
Written by: 111 Lyle Ave. 33 38 LOVE SURE FEELS GOOD IN MY HEART 5 ﬁ George Morgan, Decca 33037 (MCA) (4 Star,
HAL WAYNE Nashville, Tn. 37203 WA bws; - Cubilnl- 3437 (Bl Rocic BT} | BMI)
j g ; 45 IN THE PALM OF YOUR HAND .. .. 4 ' — FARM IN PENNSYLTUCKY . 1
(615) 244-1145 ﬁ Buck Owens, Capifol 3504 (Blue Book, BMI} ﬁ Jeannie Seely, Decca 33042 (MCA] (Tree, BMI]
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Sonny’s Great
New Album

| 501my James

Sings The Greatest Cmmfn;H its Of

exclusively on Columbia Records
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Country Musi
l: .42 3 ® I o trH USIC E l:mu_;r:“ SI;Eli:ll i‘,.?:lnﬁ':
ar nding
antastic Airplay : .
r . B »
Makes Candy Records Uunuay LPs
' & STAR Performer—LP’'s registering proporfionate upward progress this week,
. @ This Lest TITLE—Artist, Label & Weeks on
Week Wesk MNumber (Distributing Labal) Chart
1 1 GOT THE ALL OVERS FOR YOU ... ... . ........... 12
Freddie Hart, Capital ST 11107
2 2 THEBESTOFTHEBESTOF _.... ... ... ........... .16
s THE Marle Haggard, Capital ST 11082
ﬁ B MR . oono iy ci o i 10
Tammy W\rmlle Epic KE 31717 [Columbia)
MIDNIGHT ﬁ 6 IT'S NOT LOVE (But It's Not Bad) . ... ... ...... ... 7
Merle Haggard, Capitel 5T 171127
5 3 LYNN ANDERSON'S GREATEST HITS . .. ...........11
OWBOY“ Té-usmzE vu;ﬁmsﬂsmuesH backstage Columbia KC 31641
daf a oeaitle r s5e o
C o e e e o 8 O T ML A .
anm o, o dMiOLEs
CANDY RECORDS #1037 gﬁgngat Jii‘al:m:*?'llts Jﬁgﬁ‘t {E:":?::f natgtaﬁ ﬁ ] '|'|.||5a H:lr:H A MAN [
sﬂip%ﬁrs were produced by Gearge Marty Robbins, Decca DL 7-5389 (MCA)
8y, ’
] i IGEY. . onmer B 7 HERETAM AGAIN ... . .. oo, 13
el' S OSS Lorefta Lynn, Decca DL 7-5381 [MCA)
Eleklllra Bows ﬁ 11 GLEN TRAVIS CAMPBELL __...................... B
Capital SW 11117
10 8 CHARLIE McCOY . R |
c I. l b I Monument KI 31910 (Columbia)
0“" ry a e 11 10 A SUNSHINY DAY WITH ........................23
Charley Pride, RCA LSP 4742
Uﬂﬂﬂﬂamﬁﬂﬂﬁﬁfﬁﬁﬂf:é 12 12 BURNING LOVE (And Hits from His Movies) ...... .. 11
I:_DI.II]:I.I:I'}' lal:nu:l,ﬂ will debut !;-:rith three T & &
singles spread two weeks apart, ﬁ 18 APICTURE OF ME ... ... .. ... .oieenss, 5
Hnuncudd its ful.':llnder: mifqul George Jones, Epic KE 31718 (Columbia)
eader, producer and engineer Mike
. 14 15 ALL THE GREATESTHITS .. ... ...... . ...........20
“TRUE iﬁﬂg‘ during the Elektra con- Ray Price, Columbia G 31344
Garland Frady, a singer who has 15 16 B?HH’M’I’EI} ANBEL (o bR e R b 11
' “ ?‘rnﬁfﬂ’d the Palomino Clubﬂ t?ﬁ Mel Street, Metromedia Country MCS 5001
eading country room in Nor ‘I? 19 HEAVEN IS MY WOMAN'S LOVE . ... ... .. ......... 9
LOV[N II:Ii:nll:1."m.-'|nu:u=:'|, launches the label with Tommy Owerstrest, Dot DOS 28003 (Famous)
oo Guod Fove e Like & Cong 17 13 | CAN'T STOP LOVING YOU/(Lost Her Love)
Enng, I:*.willum gy .Ele.ktrﬂ Eahsbt ON OUR LAST DATE _ 18
asey Kelly and ironmically Bob | = W BUR LRIE BRI & oioaoineeoriricacrrnansias,
CANDY RECORDS #1012 Ilqumm}: i I'ETESE:I]GH E,- 'EI::L B0y Conway Twitty, Decca DL 7-53&1 (MCA)
esmith suggested that per- 18 14 LONELY WOMEN MAKE GOOD LOVERS ............. 9
Ch i L funnel fﬁe thi E.:'I;?::]ur cgalfcnge I:Ef Bob Luman, Epic KE 31746 (Columbia)
l’ ee acing off wit umbia on this
19 20 DON'T SHE LOOK G0OD . it e nsamn
e Il'll:;al cnun'l‘:l-'_r,.r release. Bill Anderson, Decca DL ?53&3 tMCM
ountryside’s two other acts are
1 : % - 20 L HCOIARBERE ..o s o R S s 7
o, s e s B 55 i :
tune, “"Sweetheart," and sinper Tom | S 30 JESUS WAS A CAPRICORN . ... ... .. ... ..........
Holbrook with “weifamm]-glgll:glfm ﬁ Kris Kristofferson, Monument KZ 31909 (Columbia)
Htsmith Emphasixed [hHl m,: Ez E“ l.“HHE ?'?_ﬂﬂ ..... R o A | T A R S e A - E
label would only produce hardcore fony Booth, Lapitol ST 17126
true country music, utilizing pro- 23 17 WHEEL OF FORTUNE ........ Y AT IR |-
fessional musicians living in the Susan Raye, Copitel 5T 11104
Los Angeles area. 24 27 ROY CLARK LIVE ............. ..oovveivnvnnn, 4
N Neqnl';ith. S!L:fip V;E Tﬁ:_eeuwen s 25 23 i;i:;:ﬁ;::’;“ﬂ 17
esmith's wife, yllis, operate | = 25 23 TOGETHER ALWAYS ... . ........ ... ..c0vvvvinens .
from their ranch headquarters in Porter Wagoner & Doliy Parton, RCA LSP 4761
the San Fernando Valley which in- 26 26 IF YOU TOUCH ME (You've Got to Love Me) ...... 15
cludes a 16-track studio. loe Stampley, Dot DOS 24002 {Famaus)
_ LP's are in the can by these ﬁ A —. &
‘ !mLtal artists and will be ready Mel Tillis & the Statesiders, MGM S5E 4870
if any consumer sparks start to fly. 28 22 SOMEBODY LOVES ME ... ....................... 14
Ncéﬂ}cl!th mlrndp::edhhns k;;mduct at Johnny Paycheck, Epic KE 31707 (Columbia)
a Friday morning breakfast meet-
b2 ing, tinged with light humorous 8 X EEE:L ?:m;l',;ﬂ;' RTT T R cressmmemsroae
lines and a colorful slide presenta- 20 20 70 GET T0 Tﬂfla 30
— Jerty Wallace, Decca DL 7-5349 (MCAY '
CANDY RECORDS #1016 ﬁ 26" GARDEN PARTY 3
Rick MNelsan & the Stone Canyon Band, Decca DL 7-5391 (MCA)
imm 32 31 BEST OF CHARLEY PRIDE, VOL. 2 . ... ... ..Ad
WHEN IN 1o
H 33 28 LADIES LOVE OUTLAWS . . ... .. .................16
dﬂCk Waylon Jennings, RCA LSP 4751
u C H ICAGO 3 34 I'VEGOT AWOMAN'S LOVE ... .. . .. ... .. 4
Marty Robbins, Colymbia KC 31428
ﬁ 40 I'VE FOUND SOMEONE OF MY OWN 2
Cal 3mith, Decca DL 75349 (MCA)
YOU CAN BUY 3 37 BESTOFCHARUERICH .......... ... 4
Epic KE 31933 (Columbla)
37 35 WHEN THE SNOW IS ON THE ROSES ........ ....31
BI LL BOARD Sonny James, Columbia KC 314648
38 41 BEXPERIENCE ... . F DRI . |
Forier Wagoner, RLCA I.E-P JH!D
39 42 WILL THE CIRCLE BE UNBROKEN ........_...... !
Exclusively on AT TH E Mitty Gritty Dirt Band, United Artists UAS 9801
45 LIVE AT KANSAS STATE . .. LT T e AT .
CANDY RECGRDE ﬂ Earl Scruggs Revwe, Columbia KC 31758
A subsidiary of REDIG ﬁ — HOT “A" MIGHTY ........... ... ... ... 1
lerry Reed, RCA LSP 4838
NATIONAL SOUND PRODUCTIONS Sy i .
AND RECORDING CO., INC. B & — :am;:s:m:s::q;_ :“‘ Sgag:; " 1
Hank Thompson, Dot 26004 '|;I'=e:n"m-1.;=-} ----------------
5 West Randolph St 44 44 EIIE#TE?I'I'HHS.WL.!I TR S el
Chicago, Ill. 60600 E B;.:'D:E ;]“;’D;E MGM SE 4822 .
ntlﬂlnws,UnlitdAﬂlsf:m .
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Country Music

Nashville Triples Studios;
Ups Sessions for Fifth Year

® Continued from page |

Thus the figures have nearly tripled
in these five years.

_In all, 201 recording and produc-
tion companies took part in the
sessions here.

The number of studios also is
on the increase. In 1970, for ex-
ample, there were only 20, fewer
than 40% of today's figure. At
least two other studios currently
are under construction.

Dramatic increases were shown
by some of the studios, most of
which reported their greatest year
:;::r. while only one showed a de-
cline.

More than 1,000 sessions in-
volved “outsiders™: that is, artists
based other than WNashville who
chose to record here.

Woodland Sound Studio, which
had an increase of 8 percent in last
vear's survey, jumped more than
15 percent over that figure this
hime.

The House of Cash, actviated
only last May 1, reported an in-
credible number of sessions, and
union records back this up. More
than 20 different labels utilized the
studio.

Columbia had another great
vear, as did RCA, Bradley's Barn,
Metropolitan Music (Mercury), Cin-
derella, Sound Shop, Quadrafonic
Sound, Clement, Music City Re-
corders, Hilltop, Monument, Glaser
Brothers, Nugget, World, Creative
Workshop, Skylite-Sing, Starday
King, and others.

The Ray Stevens studio was
another which went into business
this past year, and moved imme-

“1IF
THAT'S
THE WAY
YOU
WANT IT’

JB #1196
PLAY ME NOW

MOR L

GILL

YOU'LL LIKE IT
C/W

“IF 1 KNEW YOU
DIDN'T

KNOW BETTER™
SOLID GOLD

from

JB RECORDS

Mobile, Ala. 36607

diately into the black with scores
of sessions virtually every week,
Creative Workshop, now convert-
ing to 16-track, had its best vear
ever.

“The whole picture turned around
during 1972." said Buzz Cason, di-
rector of Creative Workshop.

Fred Carter, who operates both
a production company and a re-
cording studio for Nugget Enter-
prises, called the vyear “tremen-
dous.” He said that the “trend is
now set, with more and more

people coming to Nashville to re-
cord.”

Gene Eichelberg of Quadrafonic,
whose operation was up some 25%
over a year earlier, also expressed
optimism.

The only studio to show a de-
cline was that of Shelby Singleton,
who phased out his studio opera-

Nashville

Scene

o Continued from page 50

Houston to Nashville, . . . George
Hamilton IV and John D. Louder-
milk have teamed together again
for another winner. . . . Bobby
Bond played the Western Swinger
in Wichita for a week. . . . Hick-
ory's Kallie Jean, produced by
Johonny Erdelyan, has released a
self-written song. . . . The Frontier
Jamboree cast of Marceline, Mo.,
entertained the Missouri Associa-
tion of Fairs at the organization's
annual banguet in Jefferson City.

Singer Billy Walker got the treat-
ment at the Park Bridge Motel in
Rockville, Ind. While he was per-
forming in that town, the motel
placed a lobby sign reading “Billy
Walker Slept Here.” . . . Johnny
Western sel another record. He
broke the previous mark (set by
himself) at the Golden Nugget in
Reno. A surprise visitor to his
show was Dottle West, . . . Epic's
Charlie Rich has signed with the
Wil-Helm Talent Agency. ... The
Wilburn Brothers will play up to
80 concerts this year, despite all
their other activities. . . . David
Rogers drew big crowds at the
Stabiles Club in Baltimore, and
George Morgan drew standing
room at the Long Branch Club in
Wichita. . . . Tommy Cash has a
new bus en route from Belgium.
He also has added a new singer
and bass player to his band, Craig
Chambers, . The ~Country
Cavaliers are recording again. . . .
Jeannie C. Riley is recuperated
from surgery.

Mel Tillis returns to the studios
for more sessions, and then heads
for Anchorage, Alaska. . . . Danny
Davis plays the Governor's Inau-
gural Ball in Austin, Tex., then
begins two weeks at Aspen, Colo.
.« . The Aflanta James and Elmer
Fudpicker Show are on an over-
seas tour that takes them to three
countries with 30 performances in
10 days. . . . Slim Whitman of UA
begins a four-week tour of Britain
Feb. 15. He still is very hig there.
. . . Earl Ball, in-house Capitol
producer, has sessions set with both
Stoney Edwords and Kenny Ver-
non. It was he who produced four
consecutive top hits for Freddie
Hart. . . . The 20th anniversary of
the death of Hank Williams weni
by wvirtually unnoticed, but KLAC
in Los Angeles did a two-hour
documentary put together by the
old pro, Hugh Cherry. . . . RCA's
Bob Ferguson and leading writer
Jesse Burt have put together an
outstanding book on Indians of
the Southwest. . . . Little Richie
Johnson has been hired by Kalac
Records of Des Moines, Ia, to
handle all national promotions and
productions. He also will produce
new singles for the firm.
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tion during the year to concentrate
on other areas.

Once apgain, jingles played a ma-
jor part in recordings, with the
leaders again Vic Willis, Gayle
Hill, Kelso Herston and Buddy
Killen.

Major labels without their own
recording studios generally spread
their work around, some using as
many as ten different studios for
session work. Others showed par-
tiality to certain studios.

Hilltop was another studio which
bepan full-time operation only this
past year, and had hundreds of
sessions at year's end to show for
its efforts.

Much of the research for the
survey was done for Billboard by
Julie Reichman, a student at
Goucher College in Baltimore, who
is working in the office here on an
internship program as part of her
senior assignment.

George Cooper Jr., Johnny De-
George, Dutch Gorton and Gert
DeGeorge of local AFM were in-
strumental in the nformation,
allowing a complete study of ses-
sion contracts in the union office.

Second Country
Film to Ember

NASHVILLE — Ember Records
of London, through its Ember Film
Distributors, has acquired the rights
to release their second full-length
country movie in the United King-
dom.

The movie, acquired from
Crown International Pictures, is
called “Road to WNashville." The
movie features Connie Smith,
Faron Young., Marty Robbins,
Johnny Cash, Hank Snow, The
Stonemans, Dottie West, Porter
Wagoner, Kitty Wells, Webb Pierce,
Bill Anderson, the Carter Family.
Waylon Jennings, Lefty Frizzell,
Norma Jean, Bill Philips, the Os-
borne Brothers and Margie Single-
ton.

Ember Films will put the movie
into general UK. release in Feb-
ruary to coincide with the in-
person tour Ember’s concert divi-
sion is arranging for Faron Young
and Connie Smith.

Country Smash!

“Goodbyes
Come Hard For Me”

by
KENNY SERRATT

NO. R-14435

produced by Merle Haggard.

& 1873 MGM Records, Inc.
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Tony
Douglas
IS making
Athens,

Texas
a famous
place.

Lots of great country artists
spring from small country
towns in Texas. Tony Douglas
is the latest. He and his band
have a tremendous following
in Texas and Oklahoma. And
he's already had several re-
gional hit records. Tony's first
national breakout comes with
his first Dot release: “Thank
You For Touching My Life." It's
already topping the charts at
WBAP in Fort Worth; KFDI in
Wichita and KVOO in Tulsa,
and KCKN in Kansas City.
Nationally, Tony's song s
headed straight for top 10
country. Watch Tony Douglas
continue making a name for
himself, and for Texas!

“Thank You
For Touching
My Life”
DOA 17443

DOT

RECDHARDOBE
L ¥

Distributled Famous Music Corporation

A Guil + Western Company
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Country Music

Lewis Goes From London
To First ‘Opry’ Show

NASHVILLE—Jerry Lee Lewis,
fresh from his international record-
ing session in London, will make
his first ever appearance on the
;:E!"and Ole Opry" Saturday night

In all of his yvears in the country
field, Lewis had never previously
been on this greatest of country
shows. Arrangements were made
through Eddie Kilroy of his office
and Bud Wendell, “Opry"” manager.

Lewis was discharped from a
Memphis hospital just prior to his
having

London trip, suffered

DICK BLAKE, president of Hubert Long International, has signed the

broken nibs in a hunting accident
near his home in Ferriday, La. He
was unable, consequently, to make
the Rock Revival show at Madison
Square Garden. Promoters were
notified by Lewis' doctor prior to
the scheduled appearance.

Lewis said he had always
wanted to do an “Opry" appear-
ance, but the opportunity had
never before arisen. He kept open
the Saturday night date to do the
show. Efforts were being made to
have him on the same segment
with Marty Robbins, a long-time
friend.

Carter Family to an exclusive booking agreement. Shown with Blake
are Helen, Mother Maybelle and Anita Carter, who will continue to

make occasional appearances with the Johnny Cash show.

Vox Jox

o Continued from page 20

cause changes may be in the works.
Anyhow, Edwards needs uptempo
MOR records desperately. . . . Just
heard that Dick Starr is doing fine.
Doctors claim they caught the
wooley booger in time. He'll be
going through a series of cobalt
treatments for a while. But, in any
case, he's hanging out at his home
—305-279-3673—and a little bit
bored and i suspect he wouldn't
be adverse to hearing from friends.
He'll probably be back at work, if
you can call programming con-
sulting work (Lord I can see the
calls of complaints coming in now
from guys like John Rook, Mike
Joseph, Paul Drew, etc.), in an-
other three or four weeks. . . .
Mike Larson, who'd been Eruduc-
tion director of WJID-AM in Chi-
cago, has joined Peters Productions’
San Diego. He once programmed
KSON-AM in San Diego and was
an air personality at WIJD-AM
until he started doing production
full time.
* * *

Tom Shovan, WHVW-AM, Hyde
Park, N.Y., is seeking two news-
men. . . . KCMO-AM, Kansas
City, has cut back commercials,
according to general manager Lynn
Highbee. . . . Lineup at KKDJ-FM,
Los Angeles, includes Billy Moore,
program director Bill Comb, Bob
Miles, and Jeff Salgo. . . . Lineup
at WBNR-AM and WSPK-FM,
Poughkeepsie, N.Y ., includes morn-
ing personality and music director
Rick Liotta, Don Kirby, and 