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FM Simulcasts Boost PVCrisis Warnings Slash 
Concert tour impact Jan. Releases Up To 50% 

NEW YORK Famous Musk has 
embarked on a unique promotion 
program by using a series of live I'M 
concerts to promote an album by the 
Climax Blues Band. The simulcasts 
will he performed by the group, who 
record for Sire Records. in conjunc- 
tion with their 20 -date sweep 
through the U.S. 

During the tour. Climax will per- 
form eight FM simulcasts or key sta- 
tions coast to coast. The stations in- 
clude KU DL (Kansas City.. Jan. 9). 
WZMF (Milwaukee. Jan. IO). 
KSHE (St. Louis. Jan. 21). and 
WABX (Detroit, Jan. 24). A series of 
spot ads featuring the group's new 

BIEM Hit On 

Royalty Rule 

On Imports 
LONDON A recommendation 

by the International mechanical 
copyright bureau, BIEM, that me- 
chanical royalties should he paid in 
the country where records are 
pressed, as opposed to where the, 
are sold. has created a storm of con- 
troversy among European publish- 
ers, particularly in countries where 
records are mainly imported. 

The effect Of this recommenda- 
tion- scheduled to take effect as of 
Jan. I. 1975 -would he twat if a 

record is pressed in Germany and 
sold in Sweden, the mechanical roy- 
alty' will go to the German publisher. 
But the Swedish subpuhlisher will 
receive nothing. The recommenda- 
tion was first made at the BIEM gen- 
eral assembly in Berne, Swi:zerland, 
last June hut three of the member so- 
cieties, the MCPS (U.K.), the Nor - 
dish Copyright Bureau (Scandi- 

(Continued on page 6) 

album. "FM Live," will precede 
each broadcast. 

"Marketing of the Climax Blues 
Band album has centered more com- 
pletely on an FM radio i liage than 
the presentation Of any other LP in 

(Continued oie page 62) 

LOS ANGELES The tradition- 
ally heavy January post -holiday 
LP /tape release niay he pared as 

much as 50 percent, a spotcheck of 
label sales executives indicated this 
week. No exact comparison figures 

Uncertainty Hovering 
CHICAGO -Both the'.'onsutuer 

Electronics Show (CES) and an in- 
dependent show opening this week 
in the Conrad Hilton here claim 
record attendance hut the mood of 
buyers and many exhihi ors inter- 
viewed during the past weeks is one 
of excited uncertainty. 

Basically, buyers expect slightly 
higher prices, at least on selected 
items: shortages in some product 
areas: and delivery lags. 

Worry over delivery probably 
outweighs that of price increases. A 
topical comment was that of Toni 
Floerchinger. buyer for the 40 -plus 
Custom Music Corp. cl tin. who 

Novel Marketing 
For S2.49 Tapes 

By JOHN SIPPE.L 
LOS ANGELES -A completely 

new marketing program to sell 
sound -alike 8 -track tapes at $2.49 
list is being conceived here by a new 
corporation. Sound Alike Music. 
The company intends to be in full 
operation by May. 

The firm is headed h,+ Richard 
Taxe, 33. who stated that he ran Da- 
tax Corp., a company in mail -order 
cutouts for the past eight years. 
Norm Goodwin. veteran record/ 
tape marketing executive, is in 
charge of a revolutionary sales pro- 
gram which would "develop 600 in- 

(Continued on page 6) 

By EARL PAIGE 

said unlike at past CES shows, he 

will he seeking assurance that mod- 
els he stocks "will he available for at 

least seven months." 
Typically, most major buying is 

completed prior to CES but buyers 
rind the shows valuable for picking 
up a few good items and filling in 
stock. Uncertainty in many arras, in- 
cluding the economic climate. may 
spur this. 

By NAT FREEDLAND 
for the saute period in late 1972 and 
early 1973 were available. but label 
sales chiefs pointed to October -No- 
vember, 1973. warnings from their 
prod-tction departments to he more 
selective because of imminent 

Over CES 
Certainly, the second wint. r ver- 

sion of CES and the continued run 
of the Independent Home Enter- 
tainment (IHE) show. otters exhib- 
itors a most timely. chance to greet 
customers inasmuch as gasoli-te cut - 
hack threats could keep rep; from 
mak ng normal trips this spring (see 

sepa late story). 
CES. opening Thursday. (10) is up 

(Continued on page 4) 

Nelson '74. "WINDFALL" -new material from Rick Nelson and The Stone 

Canyon Band for a new year. This latest effort is bound to emerge as one 

of the new year's most surprising and pleasing combinations of sound. 

"WINDFALL " -an extraordinary display of musical showmarship. Nelson 

'74. (Acvertisemenp 

threats of polyciny I shortages. 
January releases this year Faoe 

not been trimmed down to only the 
super -seller artist;, with many labels 
offering a good mix of established 
acts and newcomers. 

Twenty -three labels contacted at 

press time reported cumulative 176 

pop releases and 20 country releu -ses. 

Pop releases r;.i raged trot» rock 
through MOR to soul. for purposes 
of the survey. 

Coincidentally, Billboard's review 
department received only three al- 
hums last week. 

Following is the number of Jan. 
1974 LP releases reported by each 

company. Not tallied were such 
areas as jazz classics. gospel and 
quadrasonic releases: 

(Continued on page 62) 

1-11- ` 
THE NEW ALBUM BY BLOODSTONE IS UNREAL. Bloodstone emerged 

triumphan:ly on the music scene in mid -73 wits a hit debut album and 

a gold debut single. By year's end they were voted the #1 Top New 

Male Grail] by Record World and #1 Top New R &B Vocal Group by Cash 

Box. Their second album "UNREAL" is further proof of that Bloodstone. 
rock'n'soul mastery that made them a major music force in '73. Another 
natural high from London Records. (Advertisement) 

Advertisement i 

We captured the animal, alive, 
in his natural habitat on East 14th Street. 

"ROCK AND ROLL 
ANIMAL" 
The live recording of 

M *., Lou Reed's concert at 
! The Academy of Music. 

Caged and shipping soon. 
RCil Records and Tapes 
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IceWater 

Leo Kottke's new album 
on Capitol 

(ST 11262) 
o 
Gap tol 
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General News 
Col Club, Stores Tie Reps Gather 

Via Charge Accounts To Battle Threat 
Of Gas Slash By JIM MELANSON 

NEW YORK -In a precedental 
move by a record club, Columbia 
House Record it Tape Club has in- 
stituted a program to sell product 
through the customer charge ac- 
count systems of major department 
stores and mass merchandisers 
throughout the U.S. 

Robert Angona, national sales 
manager for the record club, said 
that participating retail operations 
will be able to offer "full club privi- 
leges" to their customers and that all 
billing will be handled solely 
through store charge accounts. Co- 
lumbia House will pay all promo- 

Transamerica 
Seeks Increase 

WAS} IINGTON- Transamerica, 
owners of United Artists and other 
labels, has notified the Cost of Liv- 
ing Council of a proposed price raise 
of 3.6 percent on records. The raise 
would increase over -all revenue of 
the firm by 1.34 percent. In Septem- 
ber, 1973, Transamerica also filed 
for a 2.28 percent increase in the 
price of records. 

Notice to the COLC was filed 
Dec. 19, 1973. If no action is taken 
by the COLC to amend or deny the 
application, the price raise can auto- 
matically be put into effect. All firms 
making $100 million or more an- 
nually are required to pre- notify the 
Council of proposed, price raises, 
which must be based on increased 
costs to the manufacturer. 

Jukebox Ops Plotting 

Servicing Changes 
CHICAGO- Jukebox program- 

mers are prepared to start buying 
much farther in advance of the 
charts because the gasoline crunch is 
forcing route servicing back from a 
once a week frequency to every 
other week and even more, a spot 
check shows. Record shortages loom 
too. 

Operators and programmers over 
wide areas of the Midwest report 
service cutbacks already in effect. 

Also affected are the few mobile 
one -stop operations, but Popular 
Tunes out of Memphis has had 
trucks on time thus far, said Marilyn 
Burkart, Dixie Vending, Jackson, 
Miss. 

Pittsburgh Mobile, however, is 

(Continued on page 42) 

tional costs for the program, as well 
as be 100 percent responsible for ful- 
fillment. 

He stated that the program offers 
30 percent of each sale to the retailer 
and that all product will carry the 
suggested dealer list price on top LP 
and tape product. Product will range 
from $5.98 disks to $9.98 double -al- 
bum packages, including new prod- 
uct which will be carrying the $6.98 
list price. Over 400 selections, rep- 
resenting some 50 labels, will be 
available, said Angona. 

Defining the program "as a move 
to generate incremental sales for ac- 
counts," Angona stated that Colum- 
bia "is not out to hurt the little guy or 
to disrupt rack operations." He said 
that the program will be a "conven- 
ience" for the consumer, who for 
whatever reason, does not traffic the 
store's record department and for 
the consumer shopping in a store 
without such a department. 

One of the requirements for join- 
ing the program, continued Angona, 
is that the department store or chain 
has a charge system containing "at 
least 25,000 to 50,000 persons," 
mainly because Columbia's com- 
puter system for the program is 

(Continued on page 62) 

By EARL PAIGE 

CHICAGO- Threatened curtail- 
ment of gasoline for reps of enter- 
tainment products may bring on 
black market conditions, according 
to the director of the major rep 
group in consumer electronics as the 
huge winter shows open here this 
week. He said 42 rep organizations 
have organized to fight off the gas 
cut peril via a lobby in Washington. 

The thousands of reps and buyers 
here for the shows, already con- 
cerned about product shortages and 
late deliveries, view gasoline cuts 
even more seriously, said Ray Hall, 
director, Electronic Representatives 
Association (ERA). 

Noting that a compromise request 
Dec. 27 calls for a 25 percent reduc- 
tion in gasoline for all travelling 
salesmen, Hall said: "Manufac- 
turers won't be able to get goods to 
market and many small retailers 
won't have any salesmen calling on 
them. Retailing will be chaos. We 
will see black market selling of lines 
and products and all kinds of prob- 
lems without special priority on gas 
for reps." 

A series of special letters have 
been emanating from Robert C. 

(Continued on page 24) 

SESAC Executives Hit Trail 
To Participate in Key Meets 

NEW YORK -Five key SESAC 
executives will be involved in exten- 
sive travel duties helping the oper- 
ation keep contact with various 
organizations through meetings, 
seminars and çonventibns slated to 
be held this month. 

Executive vice president Salvatore 
B. Candilora will travel to Los An- 
geles in late January to appear on 
a panel discussing "Songwriters, 
Music Publishers and Licensing 
Agencies"' set to lead off five weeks 
of seminars on "This Business of 
Music," co- sponsored by the Uni- 
versity of California, NARAS and 
Billboard. 

W. F. Myers, vice president and 
director of international relations for 
SESAC, will attend the Gospel Mu- 
sic Association's board of directors 
meeting in Anaheim Monday (7), 
followed by attendance at a Board 
meeting of the GMA's Hall of Fame, 
of which Myers is president. Myers 
will also attend the Church Music 
Publishers Meeting in La Quinta, 

Calif. later in the month, returning 
to Washington in late January for 
the National Religious Broadcasters 
Convention there, where he will be 
joined by SESAC vice president and 
director of copyright administration, 
Norman Odium. 

Sidney Guber, SESAC vice presi -. 
' dent and director of marketing, will 

attend the Eighth Annual MIDEM 
convention in Cannes,' while SESAC 

(Continued on page 8) 

Warner $ Hike 
OK'd by CLC 
NEW YORK -Warner Com- 

munications Inc. has received 
approval from the Cost of Living 
Council to increase its prices on 
phonograph records and pre -re- 
corded tapes by an average of 
9.03 percent. 

The price raise was effective 
Jan. 3. 

Duo Establishes Song Showcase 
LOS ANGELES -The unique lo- 

cal Songwriters Showcase, a non- 
profit organization presenting 
weekly sessions of new songs for 
publishers and a &r men, has sur- 
vived its lean beginnings and after 
two years of continual operation is 
now financed by BM1 and based at 
Capitol Records recording studios. 

Some of the signings in which 
showcase appearances played a key 
role are writer- singers: Judi Pulver, 
MGM; Duct Butter, Warner Bros; 
Mark Rael, Capitol and writers 
Chick Rains, Metromedia Music; 
Jack -Estes, Dawnbreaker Music; 
Bruce Dennis; Portofino Music; 
Ron Fraser; ATV Music. 

Each Thursday at 9 p.m. in Capi- 
tol's main studio, Songwriters Show- 
case puts on eight writers of original 
material. Admission is free, wine 

By NAT FREEDLAND 

and coffee are given away, and the 
showcase is timed to end in exactly 
two hours since there are no long 
stage waits and no encores. 

Nearly 150 auditions, live or 
taped, are held monthly to winnow 
out the best applicants. 

The two founders of Songwriters 
Showcase are veteran coffeehouse 
folkie performers Len Chandler and 
John Braheny. Both men were mak- 
ing a living as songwriters and jin- 
gles performers in Hollywood when 
they got their dream of providing a 
high -quality display forum open to 
all talented would -be songwriters. 
Chandler was previously best - 
known for writing a new song each 
day for the Credibility Gap news - 
satire show heard for over a year on 
L.A. radio. 

The Songwriters Showcase 

opened in various Hollywood coffee 
shops, with the founders charging $1 
admission to pay for the wine. 
Within the first few months, the idea 
had caught on enough to take up 
most of the founders' waking hours. 

When the showcase moved to 
Capitol, the label provided salaries 
for Braheny and Chandler. After a 
year there, BMI took over all fund- 
ing besides the basic studio costs 
which Capitol's Beechwood Music 
maintains. 

"Our biggest problem has been to 
convince the industry that we aren't 
just some corny amateur hour," said 
Chandler. "But by now most of the 
biggest publishers in town have 
someone there every Thursday, plus 
BMI and ASCAP representatives 
and some producers. I still don't un- 

(Continued on page 62) 

OLD BLUE EYES HIMSELF and Sugar Ray Robinson teamed up with Gary 
Owens, air personality at KMPC -AM in Los Angeles, to raise $45,000 for 
Danny Thomas' St. Judes Childrens Hospital during the station's 22 -hour ra- 
diothon recently. Frank Sinatra, left, and Robinson, right, are shown wincing 
after a pun from Owens about Sugar Ray's great new album "01 Blue Eyes Is 

Black." 

NARAS Nominations, 
Hall of Fame Selected 

LOS ANGELES -Nominations 
have been announced for the 
National Academy of Recording 
Arts & Science Hall of Fame, honor- 
ing the outstanding performances 
from the emergence of phonograph 
records nearly a century ago up to 
the first Grammy Awards in 1958. 

Among the 30 selections picked 
by a panel of industry veterans, 
recordings from the jazz and swing_ 
era were prominent, with Duke El- 
lington cited four times, Count Basie 
three times, and Tommy Dorsey, 
Woody Herman and Billie Holiday 
twice each. 

Classical nominations include 
Arturo Toscanini and Wanda Lan - 
dowska, while other pop nomi- 
nations include recordings by Nat 

Polydor Ups 
Prices on 
New Product 

NEW YORK - Polydor Incorpo- 
rated has designated newly released 
album product, with a few excep- 
tions, for a suggested list price of 
$6.98 per disk, and $7.98 per tape, as 
of Jan. 1. 

That product will be listed under 
Polydor's 6000 series and will in- 
clude seven of nine albums released 
this month. Product from Roy 
Ayers, Arthur Fiedler, Manfred 
Mann, Stone the Crows featuring 
Maggie Bell, Rare Bird, Roy Bu- 
chanan and James Griffin will all be 
so designated, while James Last's 
latest album, remaining in the 5000 
series, will carry a $5.98 disk list and 
be suggested at a $6.98 list per tape. 
Also excluded is "The Best of John 
Mayall," a two -disk package in_the 
3000 series, which will carry a spe- 
cial $7.98 list ($9.98 list for tapes). 

The initial ECM /Polydor release. 
featuring artists Chick Corea, Robin 
Kenyatta, David Holland, Terje 
Rypdal, Keith Jarrett, Jack De- 
Johnette and Gary Burton will also 
be coded at $6.98 list. 

Prices for current catalog titles 
will remain the same, with no in- 
creases predicted, and already exist- 
ing product in the 4000 series will be 
listed at $4.98 per disk and $6.98 per 
tape, while the 5000 series will main- 
tain its $5.98 disk list and $6.98 sug- 
gested list price for tapes. 

The coding change has been at- 
tributed to higher recording, press- 
ing and printing costs, as well as in- 
creased shipping costs. 

King Cole, Bing Crosby, Ella Fitz- 
gerald, Bessie Smith and Hank Wil- 
liams. 

This week, lists of the nominations 
and ballots are being mailed to the 
90 -man NARAS Hall of Fame Elec- 
tions Committee, composed of 
Academy members and musicol- 
ogists, critics and music historians 
from outside the Academy. 

Votes will be tabulated by the in- 
dependent accounting firm of Has- 
kins and Sells, and will determine 
the first five entries into the NARAS 
Hall of Fame, to be announced 

(Continued on page 8) 

UCLA Seminar 
Begins Tuesday 

LOS ANGELES -"This Busi- 
ness of Music," the seminar set 
by the National Association of 
Recording Arts and Sciences and 
Billboard, begins Tuesday (8) at 
the Grand Ballroom /Ackerman 
Student Union on the University 
of California at Los Angeles 
campus. 

The seminar runs eight con- 
secutive Tuesdays from 7:30-10 
p.m. Because of the larger facility 
to be used, those wishing to at- 
tend selected nights only may do 
so for $8 per session. Enrollment 
cost for the entire course remains 
at $35. Speakers for the first 
seminar include: Mo Ostin, 
chairman of the board, Warner 
Bros. Records; Jerry Moss. presi- 
dent, A &M Records; and Russ 
Regan, president. 20th Century 
Records. 

Those wishing to register may 
send checks to: Box 24901, Dept. 
K, UCLA Extension, Los An- 
geles, Ca. 90024. 

Country Push Pays 
LOS ANGELES -A country mu- 

sic promotion by MCA Records fo- 
cused on Australia really paid off 
and revealed an untapped potential, 
claimed Lee Armstrong, vice presi- 
dent of international activities of the 
label. Conway Twitty's "You've 
Never Been This Far Before" sold 
more than 14,000 singles, Jeanne 
Pruett's "Satin Sheets" over 9,000 
singles, and Loretta Lynn's "One's 
on the Way" over 28,000. 

More Late News 

See Page 62 
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General News 

THE LEGENDARY BOB WILLS is congratulated on a historic moment -a regathering of many of his band members 
from the past for another recording session at Summit Recording Studios, Dallas. From left: Eldon Shamblen (back to 
camera), Tommy Allsup who produced the LP, Wills, Mrs. Wills, and Johnny Gimble who played with Wills in the early 
1950's. The other photo shows several members guiding the mixdown; from left: Hoyle Nix who now has his own band 
in the Big Springs, Texas area, Leon McAullif, Smokey Dacus, and Allsup. Photos are courtesy of the John Edwards 
Memorial Foundation, UCLA, Los Angeles, and were taken by Bill Ward, general manager of KLAC -AM, Los Angeles. 

Intra -Industry Skirmishes Impede 
Copyright Act Revision Progress 

WASHINGTON -When the 93rd 
Congress reconvenes for its second 
session on Jan. 21, the legislative 
clock will begin ticking away the fi- 
nal months of the copyright revision 
bill's precarious progress toward 
passage -or toward its annihilation 
by floor fights reflecting industry 
standoffs. 

Shakey truce agreements have rec- 
onciled some of the differences be- 
tween copyright owners and users - 
jukebox operators have bowed to a 

music performance royalty, and 
record producers have agreed to a 

higher mechanical royalty ceiling on 
music use. But the years -long efforts 
to reconcile cable TV systems and 
film makers over CATV copyright 
terms in the revision bill have failed, 
and the equally controversial battle 
of publishers against free photo- 
copying by schools and libraries is 

still largely unsettled. 
Record producers and talent, mu- 

sic writers and publishers all have a 
big stake in this first effort to mod- 
ernize the creaky U.S. copyright law 
in sixty -five years. The record indus- 
try will gain permanent federal 
copyright protection against piracy, 
and possibly a performance royalty 
for commercial use of recordings by 
broadcasters, jukebox operators and 
others, if the present bill S. 1361 re- 
tains this provision. 

Music copyright owners would 
also gain from the permanent ban 
on unauthorized duplication of 
recordings, as well as from the 
longer term of life plus 50 years, the 
higher mechanical rate, and an end 
to the 1909 jukebox exemption from 
performance royalty. The jukebox 
industry would not fare too badly, 
with the bill's $8 per box per year fee 
brought down from the original 
1967 House proposal of nearer $20 
for music use. But the operators re- 
ject the idea of an added $1 per box 
fee for performance of records, and 
have joined broadcasters in a bitter 
fight against keeping a record per- 
formance royalty in the bill. 

Sen. John L. McClellan (D., Ark.), 
chairman of the Senate Copyrights 
Subcommittee, and sponsor of 

L.A. Acquires 
2nd Soul AM -er 

LOS ANGELES -KDAY -AM, a 
station that has been eternally an 
also -ran as a pop music station but 
was valued by the record industry as 
a place to expose new product, has 
switched to a soul music format. Pro- 
gram director is Johnny Soul. Gary 
Price is manager. Both white and 
black air personalities are being 
used, similar to KGFJ -AM, the mar- 
ket's leading soul station. 
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By MILDRED HALL 

S. 1361, hoped fora Feb. 1 executive 
meeting and report to the full 
Judiciary committee, but the two - 
week delay in the congressional re- 
cess may move the date into mid - 
February, subcommittee sources 
have indicated. (Billboard Nov. 10, 

1973.) The Senate Judiciary com- 
mittee is expected to begin consider- 
ation of the bill in March, with a 

floor vote as soon as possible there- 
after, to give the House side time for 
hearings on such controversial issues 
as Cable TV copyright and the 
record performance royalty, which 
were not covered in the 1967 House - 
passed revision bill. 

the Senate subcommittee's staff 
report on the payola inquiry, 
sparked by last summer's drug -pay- 
ola rumors, will be available to 
members before the subcommittee 
votes. Copyrights Subcommittee 
chairman McClellan ordered the 
probe to insure a vote for or against 
the performance royalty for copy- 
righted recordings on the merits. 
(Billboard Aug. 18, 1973.) 

At this stage, the subcommittee 
vote to retain the record royalty pro- 
viso is reportedly unaffected by the 
payola rumors, with Sen. Burdick 
(D., N. Dak.) still known to be the 
lone objector. In answers to Sen. 
McClellan's questionnaire, record 
industry majors denied any evidence 
of payola among their personnel, 
and pledged tight surveillance in the 
future. Most comment by independ- 
ent companies both large and small 
criticized the industry not for the al- 
leged payola, but for monopoly con- 
trol by leading majors, together with 
the straitjacket Top -Forty radio for- 
mats which block new independent 
releases and talent from vitally 
needed airplay. Press rumors of 
widespread payola in the industry 
have died out for lack of evidence 
produced by various probes. (Bill- 
board July 7, Nov. 3 and Nov. 24, 
1973.) 

About the record copyright pro- 
tection against unauthorized dupli- 
cation, some questions have come 
up as to continuity, since the present 
antipiracy law granting protection to 
records made on or after Feb. 15, 

1972, dies at the end of 1974. The re- 
vision bill is expected to pass by that 
date, but may not be activated for 
another six months into 1975, to give 
the Copyright Office time to gear up 
for its new duties. 

Senate Copyrights Subcommittee 
sources expect the revision bill to 
make special provision for the 
record copyright to become effective 
as of Jan. I. 1975, thus assuring no 
gap in the availability of copyright 
for recordings. Also, the Copyright 
Office is already set up for process- 

ing copyrights for sound recordings, 
and will not need more time on this. 

The unlicensed duplicators will 
undoubtedly be heard from as the 
revision goes through committee 
and floor action in Senate and 
House. Subcommittee sources say 
some consumer groups have joined 
the duplicators to urge a congres- 
sional reversal of the Supreme Court 
decision upholding states' rights to 
enact antipiracy laws, in the Gold- 
stein vs. Cal. case. They want the re- 
vision bill to declare federal pre- 
emption over all copyright matters, 
banning state antipiracy laws. The 
Senate Copyrights subcommittee 
members have reportedly shown 
very little interest in this proposal. 
(Billboard June 30, Sept. 1, 1973.) 

Also, the unlicensed duplicators 
are expected to argue again for a 

compulsory license to allow dupli- 
cation of copyrighted recordings on 
payment of a blanket fee. But both 

.Senate and House committees re- 
jected this idea during passage of the 
McClellan antipiracy bill in 1971, as 

being too unfair to the producers of 
the original and far more costly 
recordings, who would lose the all - 
important hit sales to tapers, yet 
have to cover costs of records that 
fail to make it with the public. 

As always, court battles over the 
two most controversial issues, copy- 
right liability of Cable TV and the 
question of free photocopying by li- 
braries and schools, are in the back- 
ground and could affect legislative 
thinking. The Supreme Court will 
rule on the dispute over CATV lia- 
bility under the present law when 
the systems import distant big -city 
TV stations' programming. On the 
photocopying issue, a Court of 
Claims ruling held for free copying 
by libraries, but on such a narrow 
area as to leave the dilemma for the 
most part unsolved. In all rulings on 
copyright, courts have urged con- 
gress to spell out the rights of the 
users, the copyright owners, and the 
public. 

Fortunately, the music and record 
industries will not be too much af- 
fected by the outcome of these is- 
sues. In the revision bill, about 15 

percent of cable TV copyright fees 
would go into a music copyright 
fund to be divided by the licensors. 
But the music licensors -ASCAP, 
BMI and SESAC -hope the bill will 
be changed to allow private negotia- 
tion with cable interests, as it is done 
with the licensing of broadcasters. In 
the photocopying area, sheet music 
publishers have been assured pro- 
tection from exorbitant photocopy- 
ing by libraries and schools. (Bill- 
board Aug. 11, 1973.) 

Execulive Tui'nloble 

BIRD TRAVALIA FARRELL SHEPHERD 

Mike Shepard, former manager of Starday -King Records in 
Nashville, has been named national director of sales and promo- 
tion for Warner Bros. Records' country music division, headquar- 
tered in Nashville. Shepard, who had worked for Warner Bros. sev- 
eral years ago, has also been affiliated with Monument Records 
and Barnaby Records, also in a sales and promotion capacity. 

* * * 
Bruce Bird has been named national promotion director for the 

Buddah Records Group. He will be responsible for all pop product 
promotion, both singles and LP's, with his major area of concentra- 
tion being AM singles -where he will direct Buddah's regional pro- 
motion force, as well as promotion personnel working for the firm's 
independent distributors. 

* * * 
At Phonodisc Incorporated, Frank Travalia has been named 

vice president, finance. Most recently controller for the Wells 
Fargo Armored Service Corp., Travalia held controller positions 
with MCA, Inc. and with Golden West Broadcasters in the 60's. He 

(Continued on page 6) 

Tribute to Tex 
Tex Ritter's recording career spanned a period of greatest change in Amer- 

ican music. He lived to see the "specialty field," including country music move 
into the mainstream. The rich musical idioms of folk songs, western classics, 
traditional country tunes were included in his repertoire; and his performance 
of this material was so distinictive that his sales cut across all categories and 
made it a significant impact on the pop field. "Jealous Heart" "High Noon," 
"Blood on the Saddle," "I Dreamed of a Hillbilly Heaven," "I've Got Spurs 
That Jingle Jangle Jingle" -and many other compositions associated with Rit- 
ter -have enriched our musical heritage. 

As a singing cowboy in films he made his mark in the entertainment field in 
early years; he was alsosuccessful in the legitimate theatre but his most out- 
standing contribution to our culture derives from his love for, and participa- 
tion in, country music. He brought a scholar's love of folklors to the country 
field. He had an appreciation of its profound authenticity. His work as an offi- 
cer of the country music association and foundation reflected this. 

Tex, who once had his own label, joined Capitol in its earliest months -and 
his long assocaition with the label mirrors the constancy, affection and trust 
which. mark the country music community. The country community will, miss 
the talent and devotion of this member of its Hall of Fame but most of all we 
will miss that gruff, resonant voice that symbolized as such humanity and gra- 
ciousness. 

Uncertainty Felt at CES 
Continued from page 1 

over 39 percent but with 90 new ex- 
hibitors and 48 not back from '73, as 

an example of the volatility of the 
business. Many prominent firms, es- 

pecially large television- oriented 
ones and some leading hi fi brands 
will be absent. Nevertheless, 24,370 
plus are expected. 

Exhibitors say the winter dates do 
not coincide with normal product 
introduction cycles (complete cov- 
erage of the winter shows in the 
Tape /Audio /Video section this 
week includes one story on how four 
firms debate the validity of the 
shows). Over all, few really new 
items will bow. 

Of course, Winter CES grew out 
of the nexus of the housewares 
events centering on the giant Na- 
tional Housewares Exhibition open- 
ing Jan. 14 at McCormick Place. 
IHE, claiming 17,000 badge 
requests, opens Saturday and the 
Transworld Amphitheater show Fri- 
day with both running on with 
NHE. Winter CES closes Sunday. 

Accessories, with blank tape firms 
most prominent via huge displays, 
are not tied to product entry cycles 
and are well represented at both 
CES and IHE. 

All in all, with buyers anxious to 
keep inventories up but not over-ex- 
tended, with continued hope for 
quadrasonic to take off and with 
that ever watchful eye peeled for a 

smart item, the thousands expected 

here this week will make savagely 
cold Chicago seem a little nearer 
balmy June -that's when the big 
CES comes off: 
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D O N O V A N 

E S S E N C E T O E S S E N C E 

MAKE A SONG, SONG MAKER 
SING OF LOVE SWEET LOVE 
DO NOT MAKE IT A SHAKER 

MAKE IT MOVE FROM ABOVE 
SING IT STRONG AND GENTLE 

SING IT SWEET AND LOW 
LET THE WORDS BE SIMPLE 
SO THAT ALL MAY KNOW 

THE DIGNITY OF MAN 

"EPIC;. MARCA REG. T.M. PRINTED IN U.S.A. 

PRODUCED BY A\ DREW OLDHAM 
YOUR ESSENTIAL NEW ALBUM FROM EPIC © Reprinted by permission Abkco Music, Inc. 1973 (BMI) 
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General New 
Tex Ritter Dead at 67 

NASHVILLE -Funeral services 
were held here Friday for Maurice 
"Tex" Ritter, veteran recording art- 
ist, movie actor and "Grand Ole 
Opry" personality, who died of a 
heart attack. 

Burial took place the following 
day at his home near Nederland, 
Texas. 

Ritter, just IO days shy of his 68th 
birthday, was stricken here while at 
the city jail, aiding a member of his 
band who had run afoul of the law. 

His son, Thomas, was with him at 
the time. He was pronounced déad 
at a local hospital. 

Ritter had just returned from Lit- 
tleton, Colo., where he performed 
over the holidays at a club owned by 
recording artist Bonnie Nelson. 

He had no previous record of 
heart trouble. 

Ritter, a member of the Country 
Music Hall of Fame since 1964, had 

performed in more than 80 movies, 
and was Capitol Record's first coun- 
try artist in the 1940's and was still 
with the label at his death. In fact, 
his latest single, "Americans," was 
released the day he died. He was, 
perhaps, best known for his version 
of "Do Not Forsake Me," the theme 
from "High Noon," which won an 
academy award for its composer. 

Ritter had served as president of 
the Country Music Association, and 
currently was a director of the or- 
ganization. He had planned to at- 
tend a quarterly meeting of CMA in 
New Orleans in January. 

In his nearly 30 years with Capitol 
Ritter's discography included doz- 
ens of albums and scores of hit sin- 
gles. 

Survivors include his widow, 
Dorothy Faye Ritter, a former Hol- 
lywood actress, and two sons, John 
and Thomas. 

ExecuUve Turnloble 
Continued from page 4 

will headquarter in New York.... Buck Stapleton has resigned as 
Los Angeles sales manager for the MCA branch. He will open his 
own Los Angeles distributorship (see separate story in music sec- 
tion). ... Herb Heidt has left Transcontinental Music's Chicago 
branch, where he was manager. He is currently considering other 
offers. Prior to joining TM, Heldt was national sales manager for 
BASF and for 14 years a Capitol Records regional manager for the 
South and mid -West.... Joseph Milkowski has been named vice 
president, treasurer, of Teletronics International, Inc. He will be re- 
sponsible for the overall management and control of Teletronics 
accounting operations, as well as serving as treasurer of two of the 
firm's subsidiaries, MGS Services and Video City. 

* * * 
David T. Farrell has joined James B. Lansing Sound (JBL) as 

director of employee relations. He has spent the last six years as 
various Teledyne companies and was most recently director, indus- 
trial relations, Teledyne Service Co. and the Teledyne Economic 
Development Co. ... George Brown has been named director of 
administration for Cashman and West's companies, Interrobang 
Productions and Blendingwell Music. He will coordinate the firms' 
business activities with record and publishing companies, as well as 
assisting newly- signed artists in a &r services.... Elaine Corlett, 
formerly artist relations coordinator for Capitol Records, has been 
promoted to the post of national artist relations manager, not na- 
tional artist relations coordinator as reported in last week's Bill- 
board. 

Novel Marketing 
For $2.49 Tapes 

Continued from page 1 

dependent entrepreneur distribu- 
tors" nationally to concentrate on 
geographical areas heretofore "not 
sufficiently serviced." 

Dr. Thomas C. Klinck (see Execu- 
tive Turntable) is assisting in estab- 
lishing the marketing plan. 

350 -Title Catalog 
Taxe intends to have a 350 -title 

catalog by May of sound -alikes. The 
datalog will be a combination of 
purchased masters and material pro- 
duced by the firm in England. Prod- 
uct will be merchandised with four - 
color artwork. 

Taxe explained that he can sell 
product to retail for $2.49, featuring 
sound -alikes of top recordings, be- 
cause the firm is self -sustaining. 
Their West Los Angeles 40,000 - 
square -foot base includes six large 
injection molding machines which 
make their own cartridge cases for 
possible 50,000 daily cartridge pro- 
duction. Taxe also said his facility 
includes 30 duplication machines 
with audio sidewinders, capable of 
producing 30,000 prerecorded tapes 
daily. Complete printing production 
is included, he stated. A full record- 
ing studio is being constructed. Taxe 
said a deposit has been made with 
the Harry Fox Agency to assure 
publisher royalty payments. 

Distributor Education 
Klinck said that $250,000 will be 

invested in educating the distributor 
network. He said that national ad- 
vertising will be done, along with lo- 
cal co -op, and that bonus incentive 
programs will be established for dis- 
tribution. 

Samco's distributors will also sell 
auto tape playback equipment, 
starting probably in March, with 
home tape equipment sales to start 
in July, according to Taxe. Taxe said 
equipment will be manufactured by 
Saehan Manufacturing Corp., 
Seoul, Korea. 

Taxe's projected $2.49 list, coming 
at a time when record /tape product 
generally is increasing $1 generally, 
is below other sound -alike tape by 
from $1 to $1.50. Taxe said he also 
expects his $2.49 price to cut heavily 
into pirated tapes. 

Import Royalty Change Contested 
Continued from page 1 

nav(a) and Austro- Mechana 
(Austria), registered objections. 

Swedish publisher Stig Anderson, 
who- has long campaigned against 
the principle of having mechanicals 
on imported records paid in the 
country of origin, this week called 
upon publishers throughout the 
world to unite and fight against the 
recommendation which he de- 
scribed as totally unfair and a retro- 
grade step which would encourage 
record piracy. 

Said Anderson: "It has taken us 
many years to get the mechanical 
right societies to agree on the prin- 
ciple that the local subpublisher 
should collect royalties on records 
sold in his territory. If this BIEM rec- 
ommendation is adopted, it will 
mean that no English or American 
publisher can ask for advances from 
subpublishers- because the sub - 
publishers will not be able to collect 
any money from local sales. 

The BIEM recommendation 
would certainly hit British publish- 
ers extremely hard, according to 
John M. Edwards of the MCPS. "It 
could mean a substantial loss of rev- 
enue," he said. "On the other hand, 
the change could be very beneficial 
to German publishers since Ger- 

man) js a major exporting country 
which presses a great deal of British 
and American material and re -ex- 
ports it all over the world." 

The MCPS has been seeking a 
meeting with the Music Publishers 
Association in order to get the reac- 
tion of Britain's publishers to the 
new proposal. "But so far we have 
not been able to finalize a date," said 
Edwards. 

Meanwhile, Sweden's Sven Wil- 
son, a former director of STIM, the 
Swedish Performing Rights Society 
and now president of the BIEM, has 
written to the board of BIEM point- 
ing out the "violent opposition" to 
the proposal being expressed by 
Scandinavian publishers. In his let- 
ter Wilson said that he well under- 
stands the opposition of the Scani- 
navian countries to the proposal and 
quotes an example of the way in 
which publishers could suffer as a 
result of the application of the rec- 
ommendation. Imagine a Swedish 
publisher who has a contract with an 
American publisher for the Scandi- 
navian territory, with a clause that 
covers all imported records -which 
is the general rule with these sub - 
publishing contracts. 

"If a record featuring a work from 
this catalog is pressed in Germany 
and exported to Sweden, it is the 

German subpublisher who will col- 
lect the mechanicals. It is really the 
intention of the BIEM that a Ger- 
man publisher should collect royal- 
ties for records sold in countries 
where he does not have the rights? In 
my view this represents a contractual 
violation and something to which 
the BIEM should not be a party," 
Wilson said. 

David Toff of the British Music 
Publishers Assn. told Billboard that 
the BIEM recommendation would 
be discussed at a meeting of the 
standard publishers on Jan. 16, but 
it would not be possible to convene a 
meeting of pop publishers -those 
most affected -until after MIDEM. 

Jimmy Phillips, president of the 
MPA said: "This is a most difficult 
problem which revolves around the 
common market ruling on the free 
flow of product among member 
countries. Once records are pressed 
they can be sold anywhere in the 
common market and it is much eas- 
ier to take the mechanical payments 
from the point of manufacture than 
to try to distribute mechanical royal- 
ties after the records have been ex- 
ported and sold in seven or eight 
countries. 

"We are naturally very concerned 
about this problem. But it is difficult 
to see how it can be resolved." 
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Financial News 

Market Quotations Off the Ticker 
CBS, New York, reported third 

quarter domestic and international 
recorded music sales of the CES/ 
Records Group were well ahead of 
those for the comparable 1972 pe- 
riod. 

"While profits from international 

7" - 33`s 
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LP's 
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LP s -4h s -8 tracks - 
cassettes 

di4c- mo'ri 
Write for Price List 
New York Office 

160 East 56th St. (212) 966 -3185 
Philadelphia Plant, 

925 N. 3rd Street, Philadelphia 
(215) MA 7 -2277 

records operations showed signifi- 
cant gains, domestic recorded music 
profits were adversely affected by 
cost pressures evident throughout 
the domestic recording industry and 
by the weak performance of our - 
Audio Products operations which 
were discontinued in August," the 
company stated. 

The CBS Musical Instruments Di- 
vision enjoyed substantial year -to- 
year sales and profit gains in the 
third quarter, CBS reported. Gul- 
bransen Industries Inc., manufac- 
turers of Gulbransen Organs, which 
had been acquired by CBS in Sep- 
tember, will operate at a unit of the 
CES Musical Instruments Division. 

According to the company, CBS 
common stock was listed for trading 
on three European stock exchanges: 
London, Amsterdam and Frankfurt. 

CBS operates in 115 countries, 
and generated 12 percent of its sales 
and 20 percent of its profits in 1972 
from international operations. 

* * * 

TANDY CORP., Fort Worth, said 
it his purchased 450,000 of its com- 

"Smelts like onttkg 
good's coming from,.! 

8 

RECORDS 

.MCA RECORDS 

mon shares through a program be- 
gun last July. The stock will be held 
in its treasury. 

* * * 

GULF + WESTERN INDUS- 
TRIES INC. (Famous Music, Para- 
mount Records), New York, re- 
ported that about 240,000 shares of 
its common stock have been ten- 
dered, each for $35 principal 
amount of 7 percent Series B non - 
convertible subordinated deben- 
tures. * * * 

MEMOREX CORP., Santa 
Clara, Calif., has signed credit 
agreements with its principal credit- 
ors, extending its credit through 
1979. The agreements are with its 

principal lender, Bank of America, 
and the creditors of its leasing sub- 
sidiary, ILC Peripherals Leasing 
Corp. 

The company also signed a new 
agreement with First National City 
Bank that converts an existing re- 
volving credit to a term loan. 

Under the new credit agreements, 
the repayment schedule won't re- 
quire other external financing 
through 1976. Memorex will begin 
monthly repayments in January, 
and will repay about $33 million in 
principal in 1974. 

* * * 

RCA, New York, expects 1973 
earnings to exceed the record $179.1 
million earned in 1968. 

Earnings 
ReporE 
INSTRUMENT SYSTEMS CORP. 

(Benjamin Electronics) 
Year to 
Sept30: 1973 1972 

Sales 5199.555.000 5190,099,000 

Income 2.133.000 1.518.000 

Special charge 500.000 - 1.386000 
cNet income 1.633.000 1.132.000 

aPer share .22 .16 

a -Based on income before special charge. h- 
Consists of losses on long -term investments and dis- 

continued and sold operations. partially offset by 

gain from sale of subsidiary stock and excess tax re- 

serves. c -Equal to 17 cents a share in 1973 and 12 

cents a share in 1972. 

As of closing, Thursday, Januarÿ 3, 1974 

1974 
High Low NAME P -E (Sales 

100's) High Low Close Change 

27 7h Admiral 6 964 10s/ 9% 10'G + 1% 

41 19 ABC 9 1011 23% 211/2 23% + 2 

15% 41 AAV Corp. 5 93 5% 41/2 5'/4 + % 

15'1 3 Ampex 8 1103 31 3% 3% + y. 

8'h 1% Automatic Radio 6 79 2% 2% 2% + 1 
20'/. 6% Avco Corp. 3 1053 6% 6% 6% Unch. 
15 6% Avnet 5 595 7r/. 7% 7r/. Unch. 
73% 19% Bell & Howell 8 680 22'1 201 22'A + 1% 

14% 5'% Capitol Ind. 6 104 6%4 5% 6% - V. 

52 74% CBS 8 1113 25% 25 25% + % 

14'% 2% Columbia Pictures 667 2'/4 2% 2% + % 

3% 1'1 Craig Corp. 4 242 2 1% 2 + % 

14 3 Creative Management 4 99 3% 31 3% + h 
123/. 401 Disney, Walt 27 1789 461 44% 44% - % 

6 2% EMI 8 98 2% 2% 2'/4 + 1 
74% 56% General Electric 20 1946 62% 611/2 62% + 1'fi 
44% 21% Gulf + Western 5 598 24 23% 24 + % 

16% 61 Hammond Corp. 6 155 71 6r/. 7% + h 
42% 51 Handleman 6 437 6% 5% 6% + % 

2 1 Harvey Group 78 11/2 1 11 + 1 
621 25 ITT 7 2700 28% 26'/e 28% + 1% 

401 6% Lafayette Radio Elec. 4 599 7 6% 6% + % 

35% 14 Matsushita Elec. Inc. 6 533 15'/e 15% 15'h - % 

34% 2% Mattel Inc. 9 1812 3 2% 3 + % 

35% 17% MCA 7 137 19% 18% 19% + 1% 

17'1 7% MGM 32 177 10 81/4 10 + 2 

321 6% Metromedia 5 616 8% 7% 8% + 1 

90 70 3M 31 1288 77% 77 77% + 4% 
40% 5 Morse Electro Prod. 4 462 8 6% 8 + 1% 

67% 42 Motorola 18 1416 48% 47'/z 48% + 1 

39% 16% No. American Phillips 6 162 19% 18% 19'h + 1% 

571 11% Pickwick Inter. 8 154 15% 14% 151/4 + 1 

251 41 Playboy 5 204 5'/4 5'/4 5% + 
45 161 RCA 9 3266 19% 17% 19% + V. 

57% 22% Sony 22 1859 28% 26 26 - 1'A 

39'1 11% Superscope 6 268 22% 20% 22% + 1% 
49 15% Tandy 11 256 19% 18% 18'/4 - % 

23 4% Telecor 5 170 4% 4% 4% - 'h 
14% 2% Telex - 1329 3 2% 3 + % 

10% 1% Tenna 272 1% 1% 1'/4 + 1 
321 8% Transamerican 8 5564 9 8% 9 + % 

20 10' %. Triangle 6 66 11% 11% 11'/e + 1 

17 5 20th Century 6 916 5% 5'/4 5% Unch. 
12 Viewlex - 334 1% 13/16 1'/4 + h 
30 9 Warner Communications 5 2133 10 9% 10 

20% 6% Wurlitzer 12 54 9 8/ 9 + % 

56% 23 Zenith 9 1271 26% 25% 26% + 1% 

As of closing, Thursday. January 3, 1974 

OVER THE 
COUNTER° 

VOL. Week's Week's Week's 
High Low Close 

OVER THE 
COUNTER* 

VOL. Week's Week's Week's 
High Low Close 

ABKCOInc. 39 1 % 1 Recoton - - - - 
Bally Mfg. Corp. 982 44% 40% 44% Schwartz Bros. 46 1% 1% 1'1 
Cartridge TV - h 1/16 1/16 Wallich's 
Data Packaging 30 5 5 5 Music City - % 1/4 V, 

Gates Learjet 159 4% 4% 4% Omega -Alpha (suspended) 
GRT - 1 V. 1 MMCCorp. - 
Goody Sam - 1'h 1 1 Seeburg 99 181 17% 18 
Integrity Ent. - 1 Orrox 30 1% 1% 1% 

Koss Corp. 35 10% 101 10% Kustom 110 2% 2% 2% 

M. Josephson 15 7 6% 6% Memorex - 2 1% 2 

'Over- the -Counter prices shown are "bid" (as opposed to "asked "). Neither the bid 
nor the asked prices of unlisted securities represent actual transactions. Rather, they 
are a guide to the range within which these securities could have been sold or bought 
at the time of compilation. 
The above contributed to Billboard by Bache & Co., members of the New York Stock 
Exchange and all principal stock exchanges. 

Nominations for Hall of Fame 
Continued from page 3 

during the Academy's annual 
"Grammy Awards" television spe- 
cial, being aired over the CBS net- 
work on March 2. 

Each year, five more recordings 
will be elected into the Hall of Fame, 
which, when completed, will house 
copies of the winning selections and 
feature plaques honoring all the 
contributors. 

The complete list of NARAS Hall 
of Fame nominations follows: April 
in Paris -Count Basie (Verve); A- 
Tisket, A- Tasket -Chick Webb and 
Ella Fitzgerald (Decca); Bach: The 
Well- Tempered Clavier (Corn - 
plete) -Wanda Landowska (RCA 
Victor): Beethoven's Nine Sym- 
phonies- Arturo Toscanini (RCA 
Victor): Begin the Beguine -Artie 
Shaw (RCA Bluebird); Carnegie 
Hall Concert -Benny Goodman 
(Columbia); Black, Brown and 
Beige -Duke Ellington (RCA Vic- 
tor); Black and Tan Fantasy -Duke 

SESAC Execs 
Continued from page 3 

director of information services, 
Charles Scully, will attend the meet- 
ing of the board of directors of the 
Country Music Association in New 
Orleans at that time. 

Ellington (Okeh); Body And Soul - 
Coleman Hawkins (RCA Bluebird); 
Christmas Song -Nat King Cole 
(Capitol); Cottontail -Duke Elling- 
ton (RCA Victor); Early Autumn - 
Woody Herman (Capitol); Empty 
Bed Blues - Bessie Smith (Colum- 
bia); Four Brothers -Woody Her- 
man (Columbia); God Bless The 
Child- Billie Holiday (Decca); Got 
A Date With An Angel -Hal Kemp 
(Brunswick); How High The 
Moon -Les Paul and Mary Ford 
(Capitol); I Can't Get Started - 
Bunny Berigan (RCA Victor): I'll 
Never Smile Again -Tommy Dorsey 

(RCA Victor); I've Got My Love To 
Keep Me Warm -Les Brown (Co- 
lumbia): Lester Leaps In -Count 
Basie (Vocation); Marie -Tommy 
Dorsey (RCA Victor); One O'Clock 
Jump -Count Basie (Decca): Or- 
nithology- Charlie Parker (Dial); 
Rhapsody In Blue -Paul Whiteman 
(RCA Victor); Strange Fruit -Billie 
Holiday (Commodore); Take The 
"A" Train -Duke Ellington (RCA 
Victor): West End Blues -Louis 
Armstrong (Okch); White Christ- 
mas -Bing Crosby (Decca); and 
Your Cheating Heart-Hank Wil- 
liams (MGM). 

MUSIC 
WORLD 
EXP 9 
MARCH 1, 2,3 
THE MUSIC INDUSTRY'S FIRST 

EXPOSITION FOR THE CONSUMER 

RESERVED YOUR 
BOOTH YET? 

Exhibition Space Available To: 

D Manufacturers of Records and 1 apes 

D Manufacturers and Distributors of 
Audio Component Systems and 
Accessories 

O Video Cassette and Video Record- 
ing Equipment 

D Music Related and Trade Publications 
D Musical Instrument Manufacturers 
D Associations and Professional Organ- 

izations of the Music Industry 

.4 Production of 
Madison Square Garden Productions, Inc. 

The Richard Nader Organization, Inc. 

madison square garden 

For rates and information, call or write: 
225 E. 57th st 

12121 
. Suite 

688 - 
18C 
2250 

NYC 10022 
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ELVIS" 
nEU ABUm 

ELVIS 

CPL1/CPS1/CPK1 0341 

Here's why every fan of rock and roll will want this album: 
It includes five previously unreleased performances, two live interviews and 

a 12 -page illustrated memory log filled with priceless memorabilia. 

now AUAIIIABIIE 
wherever RC/1 Records and Tapes are sold. 
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Signings 
Singer- songwriter James Griffin 

has been signed to a long term, ex- 
clusive recording contract by Poly - 
dor Records. A former member of 
Bread, Griffin is finishing his first 
solo album with a January release 
slated. ... Bulldog has signed with 
the Buddah Group. The group's first 
album on the Buddah label is set for 
release this month. ... Courtland 
Pickett signed with Kudo Ill Man- 
agement Co. in Beverly Hills and is 

going out on nightclub and concert 
dates as a solo artist. Pickett was for- 
merly with the Sailcat group. . 

Songstress Diana Lynn signed with 
Al Roth for all show business media. 

Betty Buckley, a star of the Broad- 
way musical hit "Pippin." has signed 

TOP QUALITY 

8X10 
PRINTS 

LITHOGRAPHED ON HEAVY GLOSS STOCK 

BLACK & WHITE 8x10s 

500--$22.85 1000 --$35.00 

COLOR PRINTS 

1000 -- $200.00 

SEND FOR SAMPLES AND PRICES 

lC 
FLORIDA 

IJ 
SPRINGFIELD, MO. 65803 

with Wes Farrell's Chelsea Records. 
She will record an album of her own 
songs with release scheduled for 
early this year. ... Island Records 
has signed Sparks to its label both in 
Great Britain and the U.S. Muff 
Winwood, Island a &r head, will pro- 
duce the group's initial release due 

(Continued on page 18) 

New Oft 
The CÌ1QrtS 

Some truly offbeat entries have 
made the Hot 100 at the start of 
1974. Byron MacGregor "Ameri- 
cans" lk is a stirring recitation 
about the unappreciated help given 
the rest of the world by the USA. 
MacGregor, news director of 
CKLW -AM /FM in the Detroit - 
Windsor market, gives a melliflously 
passionate reading. His Westbound 
(Chess /Janus distributed) cover has 
been joined on the charts at 98 with 
the Avco single by the actual writer 
of "Americans," Gordon Sinclair, 
owner of Toronto's CFRB -AM. 

Cliff De Young "My Sweet Lady" 
* comes from the soundtrack of 

the TV film "Sunshine," a well -re- 
ceived drama about the death of 20- 
year -old mother, featuring a score of 
John Denver songs. De Young, a 
youthful New York actor -singer, 
played the musician husband of the 
ill -fated bride in the film. Manager 
is Bob Davis and booking agent is 
Peter Witt. 

Talent 
Temple Set 
By Artists 

LOS ANGELES -The Synagogue 
of the Performing Arts has been 
formed as a "congregation devoted 
to the religious needs of persons in 
films, TV" and other media. 

President of the Synagogue is 

Charles Powell of MGM, with vice 
presidents including producer Saul 
Turteltaub, actor Art Metrano and 
artist and manager Jerry Cutler, an 
artist and manager who is also an or- 
dained rabbi. 

Board members include Milton 
Berle, Walter Matthau, Jerry Lewis, 
Jack Carter and Joan Rivers. Regu- 
lar cantor is Alan Blye, who pro- 
duces Sonny and Cher's show. Eddy 
Manson arranged the first perform- 
ance, which was Yom Kippur eve, 
last Oct. 5. 

Sam & Dave 
Split Over 

MEMPHIS -The act of Sam and 
Dave, known as "Double Dyna- 
mite" in the early days of the Stax 
Record Co., are back together after a 
long split, and expect to cut a record 
here during a visit over,the holidays. 

During their palmiest days in the 
early 1960's, their best material was 
burned out by a songwriting team of 
David Porter.and Isaac Hayes. 

After splitting up, Sam went to 
New York and Dave to Miami, but 
didn't make it. They decided a few 
months ago to put the old act to- 
gether. They will be operating out of 
Charlotte, N.C. 

Crisis Winning at 
Las Vegas Tables? 

By LAURA DENT 

LAS VEGAS -The energy crisis, 
which has already taken much of the 
glitter out of Nevada casinos, may 
now pose a threat to the gaming in- 
dustry itself, prime mover for this 
state's entertainment business. 

With the over -all entertainment 
activities of Las Vegas and Lake 
Tahoe both vitally linked to the 
gaming tables, club owners and 
lounge operators are joining with 
the hotel trade in mounting concern 
over officials' fears that gasoline ra- 
tioning could virtually close down 
both Vegas and the Lake Tahoe 
area, despite favorable success in 
coping with the "gas- less" Sundays 
thus far. 

Chamber of Commerce officials 
estimate Las Vegas gets over 17 mil- 
lion visitors annually, two- thirds of 
them arriving by car and most of 
them travelling from the Los An- 
geles area. In Reno, officials esti- 
mate that eight million people visit 
annually, with 75 percent of those 
travelling by car and a major portion 
coming from San Francisco and 
other northern California points. 

Last year, casinos won $804.2 mil- 
lion during the fiscal year. With 
Nevada's state budget 45 percent fi- 
nanced by casino taxes, and the vital 
show trade likewise dependent on 
the gaming tables for its paying au- 
dience, the prospect of dwindling 
tourist trade is clearly alarming, but 

most officials when contacted were 
looking for a silver lining. 

"To have this hit in the dead of 
winter is far better than having the 
crisis hit in the summer, former Gov- 
ernor Paul Laxalt, a hotel and casino 
owner in Carson City, said. "It came 
at the best time." 

Convention Authority director of 
marketing and advertising Paul 
Titus said occupancy rates for hotels 
and motels were up a total of four - 
tenths of one percent over the com- 
parable figures for the second week- 
end in December last year. 

At the same time, the California 
State Department of Food and Agri- 
culture's inspection station on Inter- 
state 15 near Yermo reported a sig- 
nificant decrease in the number of 
vehicles travelling one -way from 
Nevada to Southern California. In- 
spectors reported some 2,954 ve- 
hicles for the second December 
weekend, against 5,310 during the 
same weekend in 1972. 

Titus said he did not believe the 
gas shortage or the unavailability of 
airline flights has caused the slight 
decrease in business. "I honestly 
think it is still the uncertainty that is 

keeping people home." he stated. 
"People do not know what to expect 
when they hit the road. Even with 
the uncertainty the town is holding 
up pretty well." 

(Continued on page 18) 
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Series 70 Recorder /Reproducers 
When you've got more talent than money 

TASCAM Series 70 recorder /reproducers were designed 
for people who've outgrown high -end consumer audio 
products but can't afford full professional studio gear. 

Whether you need single, two four channels, 
define the Series 70 ... it doesn't 
define you. Your choices are ex- 
panded, not restricted, without 
paying a performance penalty. 

or you 

The versatile Series 70 electronics come in two ver- 
sions, one for direct recording and one for use with a 
mixing console like our Model 10. Whichever you need 
you'll get uncommon quality and reliability. But this time 

you can afford it. 
Series 70 recorder /reproduc- 

ers. When you've got more 
talent than money. 

TUCAM CORPORATION 
5440 McConnell Avenue 
Los Angeles, Calif. 90066 
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ALBUMS AND SINGLES 
ARE MUSIC TO WARN ER BROS. . . . . 

.... .... . - . . . 
.. .. ... ... .. ... . . . . .. . . ... . .. s 

- 

. 

. ... .. .... 

B LLBOARD, for noticing 
teat in 1973 on y one other 
company n6-cl moro nit sing es 
tncn Varner Bros. Records. Lige 
Avis,we don't intend to remain 
in second p cce in 1974. 

RON SAUL 
NATIONAL PROMOTION DIRECTOR 
WARNER BROS. RECORDS 
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Talent 

Talent in Action 
HELEN REDDY 
DANNY O'KEEFE 

Los Angeles Music Center 

Having last seen Helen Reddy planted 
pregnant and solid behind the Troubadour 
microphone as she intoned "I Am Woman.' 
her present show is a total departure. Pro- 
grammed with great imaginative slickness, 
with a well -utilized large orchestra in the 
background, the set was a sleek machine for 
showing off Reddy at her best. 

She was garbed in a black backless pants 
suit with silvery necklace and offered short 

Light Holds 
Price Line 

NASHVILLE -The Don Light 
Agency, talent operation here, has 
scrapped plans for an increase in 
personal appearance fees for its acts. 
The firm is holding its prices at 1973 
levels. 

Light attributes the move to the 
conviction, shared with his clients, 
that such a freeze will offset promo- 
ters' worries about rising costs and 
the projected impact of the fuel 
shortage on touring activity. 

Flapping dances during the instrumenta 
breaks. Any suspicion that Ms. Reddy was 
going to Vegas got disproved by her tart and 
slightly surrealistic comments between each 
number. The expected hits were all there, 
plus some of Reddy's favorite- obscure cuts 
from her albums. Dramatic contrast was dis- 
played in the Reddy ethereal upper register 
and her funky nasal lower tones. It was more 
than an MOR -rock concert, it was a fully 
thought -out musical show. 

Danny O'Keefe with his rhythm section 
performed more in the mainstream of laid - 
back writer -singers. His live presentation of 
"Good Time Charlie's Got the Blues" 
caught all the haunting originality of the hit 
record. With his sweet, light voice and ten- 
der ballads, O'Keefe should come up with a 

lot more pop classics on the level of 
"Charlie" before long. NAT FREEDLAND 

EMERSON, LAKE & 
PALMER 

STRAY DOG 
Madison Square Garden, New York 

City 
Emerson, Lake and Palmer demonstrated 

why they are considered one of the world's 
premier rock groups last week with their two 
dazzling performances at Madison Square 
Garden. The group mounted a two -pronged 
attack, combining musical virtuosity with 
spellbinding visuals that culminated in their 

(Continued on page 16) 
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Who /Where /When 
(All entries fór WHO -WHERE -WHEN should be sent to 

Sam Sutherland, Billboard, 1 Astor Plaza, New York, N.Y. 10036.) 

Campus appearances by artists are 
incorporated into the listings below. 
Artists appearing on campus are 
marked with an asterisk. 

*JULIAN "CANNONBALL" ADDERLEY 
(Fantasy): Morehead State Univ., Ky., 
Jan. 24 & 25. 

BUDDY ALAN (Capitol): Panther Hall, 
Ft. Worth, Texas Jan. 12; Satellite, Lin- 
coln, Nebr. (14 -19). 

AGUSTIN ANIEVAS (Captiol): Sweet - 
briar, Va. Jan. 10; Lewiston, Maine (13); 
Wichita, Kansas (19 -21). 

*ARTHUR, HURLEY & GOTTLIEB (Co- 
lumbia): Mercer College, Macon, Ga. 
Jan. 25; SUNY, Oneonta, N.Y. (26). 

GINA BACHAUER (Capitol): Miami, Fla. 
Jan. 7 -8; Naughton, Ill. (11); Provi- 
dence, R.I. (13); Philadelphia (17); 
Kent, Ohio (19). 

BOBBY BARE (RCA): Muskegon, Mich. 
Jan. 9. 

*BAR -KAYS (Stax): Florida Memorial 
A &M College, Miami, Jan. 26. 

BLOOD, SWEAT & TEARS (Columbia): 
Memorial Auditorium, Raleigh, N.C. 
Jan. 12. 

*TONY BOOTH (Capitol): Past Time 
Lounge, Eagle Grove, Iowa, Jan. 11 -12; 
Shrine Mosque Auditorium, Peoria, Ill. 
(13); Harmony Lounge, E. Moline, Ill. 
(14); Jr. High School, Cortez, Colo. 
(15); Phil's Supper Club, Mclester, 
Okla. (16). 

BROOKLYN BRIDGE (Buddah): Fan- 
tasy East, Bronx, N.Y. Jan. 12. 

*JACKSON BROWNE /LINDA RON- 
STADT (Elektra): Oxnard Community 
Center, Calif. Jan. 10; Santa Monica 
Civic Center, Calif. (11); Fullerton Com- 
munity Center, Calif. (13); Paramount 
Northwest Theatre, Seattle, Wash. 
(15); Paramount Northwest Theatre, 
Portland, Oregon (16); Berkeley Com- 
munity Theatre, Calif. (18); Cal Poly, 
San Luis Obispo, Calif. (19); San Diego 
Civic Theatre, Calif. (20); Celebrity 
Theatre, Phoenix, Ariz. (21); Arena, 
Denver, Colo. (24); Univ. of New Mex- 
ico, Albuquerque (25). 

*BRUSH ARBOR (Capitol): Point Loma 
College, San Diego, Calif. Jan. 18; 
Branding Iron, San Bernardino, Calif. 
(19). 

*CHARLIE BYRD (Fantasy): Frog & 

Nightgown, Raleigh, N.C. Jan. 2 -8; Bal- 
timore Symphony, Md. (12); Bogota, 
Columbia (13 -23); Clarion State Univ. 
(25); Philadelphia Comm. College, Pa. 
(27); Shenandoah Conservatory, Win- 
chester, Va. (28); Concert Tour of Aus- 
tralia (30 -Feb. 15). 

CARPENTERS (A &M): Sahara Hotel, 
Lake Tahoe, Nev. Jan. 25 -27. 

VIKKI CARR (Columbia): Jones Hall, 
Houston, Texas Jan. 11 -12. 

JOHNNY CASH & CARTER FAMILY 
(Columbia): Dayton, Ohio, Jan. 10; Bir- 
mingham, N.Y. (11); Syracuse, N.Y. 
(12); Niagara Falls, N.Y. (13); Louisville, 
Ky. (25); Atlanta, Ga. (29 -30); Savan- 
nah, Ga. (31). 

OKIE DUKE (ODP): Rimrocks, Palm 
Springs, Calif. Now -Feb. 28. 

*JOHNNY DUNCAN (Columbia): Wayne 
County High School Auditorium, Jes- 
up, Ga. Jan. 19. 

RONNIE DYSON (Columbia): Latin Ca- 
sino, Philadelphia, Jan. 11 -20; Her- 
shey, Pa. (25); Grossingers, Liberty, 
N.Y. (26). 

JONATHAN EDWARDS (Atco): Per- 
formance Center, Cambridge, Mass. 
Jan. 21 -26. 

STONEY EDWARDS (Capitol): San An- 
tonio, Texas, Jan. 18; Randy's Rodeo, 
San Antonio (19); San Antonio (20). 

*EMERSON, LAKE & PALMER (Manti- 
core): Omni, Atlanta, Ga. Jan. 24; Univ. 
of Alabama, Tuscaloosa (25); Little 
Rock, Ark. (26); Coliseum, Denver, 
Colo. (28); Salt Palace, Salt Lake City, 
Utah (30). 

"EXILE- (RCA): W. Va. Tech, Montgom- 
ery, Jan. 10: Rio Grande College, Ohio 
(17). 

BARBARA FAIRCHILD (Columbia): Sky- 
line Club, West Columbia, S.C. Jan. 11- 
12. 

"JOSE FELICIANO (RCA): High School, 
Anchorage, Alaska, Jan. 18. 

*MAYNARD FERGUSON (Columbia): 
Abington High School, Pa. Jan. 12; 
Starlight Lounge, Peabody, Mass. (13); 
Don Bosco High School, Ramsey, N.J. 
(14); Knight Gallery, Worcester, Mass. 
(16); Aquinas Jr. College, Newtonville, 
Mass. (17); Stokesay Castle, Reading, 
Pa. (18); Williamsport Area High 
School, Pa. (19); Colony Ill, Nutley, N.J. 
(20); National Guard, Blacksburg, 
W.Va. (21); Speakeasy Lounge, Bethle- 
hem, Pa. (22); Watchung View Inn, 
Somerville, N.J. (23); Hempfield High 

School, Greensburg, Pa. (24); Univ. of 
Cincinnati, Ohio (25); Vance Jr. High 
School, Bristol, Tenn. (26); Carbondale 
Community College, Ill. (28); Scotty's 
351 Club, La Salle, Ill. (29); Rolling 
Meadows High School, Ill. (30); North- 
wood High School, Nappanee, Ind. 
(31). 

*FOREST GREEN (Capitol): Univ. of 
Pittsburg, Johnston, Pa. Jan. 11; Univ. 
of Pittsburgh, Pa. (12). 

DAVID FRIZZELL (Capitol): Community 
Center, Tucson, Ariz. Jan. 11; Cabaret, 
El Paso, Texas (12). 

DAVID FRYE (Buddah): Jimmy's, N.Y. 
Jan. 14 -Feb. 2. 

STAN GETZ (Columbia): Just Jazz, 
Philadelphia, Jan. 7 -12; Flamboyant 
Hotel, San Juan, Puerto Rico (15 -20). 

CHICO HAMILTON (Stax): Tour of Rio 
de Janeiro & Sao Paulo, Brazil, Jan. 6- 
12. 

FREDDIE HART (Capitol): Mid -South 
Coliseum, Memphis, Tenn. Jan. 11; 
Municipal Auditorium, Mobile, Ala. 
(12); Joyland Ballroom, Clearwater, 
Fla. (13). 
HILLSIDE SINGERS (Metromedia): 
I.B.M. Auditorium, Kingston, N.Y., Jan. 
19. 

DR. HOOK (Columbia): Des Moines, 
Iowa, Jan. 25; St. Paul Civic Center 
Winter Festival, Minn. (26). 

'J.B. HUTTO (Delmark): Univ. of Wisc., 
Eau Claire; Jan. 18. 

"LORI JACOBS (Capitol): Mister Mikes, 
Dearborn, Mich. Jan. 10-12; Univ. of 
Delaware, New Ark (16); Univ. of Pitts- 
burgh, Johnston, Pa. (18); Indiana 
Univ., Pa. (19); Northeastern Univ., 
Boston (21); Western New England 
College, Springfield, Mass. (22); Rens- 
selaer Poly Tech., Troy, N.Y. (23); El- 
mira College, N.Y. (24); Barnard Col- 
lege, N.Y. (26); Cornell Univ., Ithaca, 
N.Y. (27); Rider College, Trenton, N.J. 
(28). 

WAYLON JENNINGS (RCA): Winter - 
land, San Francisco Jan. 11. 

BILLY JOEL (Columbia): Cellar Door, 
Washington, D.C. Jan. 7 -12; Exit Inn, 
Nashville, Tenn. (16 -19); Lafayette's, 
Memphis, Tenn. (23 -26). 

'ROBERT KLEIN (Buddah): American 
Univ., Washington, D.C. Jan. 18; Drexel 
College, Philadelphia (25). 

GLADYS KNIGHT & THE PIPS (Bud - 
dah): Harrah's, Dayton, Ohio, Jan. 25; 
Coliseum, New Haven (26); Veteran's 
Memorial Auditorium, Columbus, Ohio 
(27). 

JAMES LEVINE (Capitol): New York, 
Jan. 12. 

LA WANDA LINDSEY (Capitol): Country 
City, Anchorage, Alaska, Jan. 18 -19. 

' LOGGINS & MESSINA (Columbia): Coli- 
seum, El Paso, Texas, Jan. 10; Civic 
Auditorium, Albuquerque, N.M. (11); 
Community Center, Tucson, Ariz. (12); 
Stadium, Phoenix, Ariz. (13); Univ. of 
Utah, Salt Lake City (15); Ice Palace, 
Las Vegas, Nev. (17); Memorial Audito- 
rium, Sacramento, Calif. (19); Selland 
Arena, Fresno, Calif. (20); Coliseum, 
Spokane, Wash. (23); Coliseum, Port- 
land, Oregon (24); Arena, Seattle, 
Wash. (25); Univ. of Oregon, Corvallis, 
(26); Univ. of Idaho, Boise (28); Idaho 
State Univ. Pocatello, (29); Coliseum, 
Denver. Colo. (31). 

LOS INDIOS TABAJAROS (RCA): Mu- 
nicipal Auditorium, Charleston, S.C. 
Jan. 10; Ft. Walton Beach, Fla. (12). 

LORIN MAAZEL (Capitol): Cleveland, 
Ohio, Jan. 21 -Feb. 18. 

BARBARA MANDRELL (Columbia): Fog 
Hop Ballroom, St. Joseph, Mo. Jan. 12; 
National Livestock Show, Denver, 
Colo. (13); John Roberts Convention 
Center, Houston, Texas (26 -27). 

MANHATTANS (Columbia): 20 Grand 
Club, Detroit, Jan. 11 -20; Jamaica (24- 
29); St. Criox, Virgin Islands (30). 

AL MARTINO (Capitol): El San Juan Ho- 
tel, Puerto Rico, Jan. 8 -14. 

JOHNNY MATHIS (Columbia): Philhar- 
monic Hall, N.Y. Jan. 24 -27. 

ROGER MILLER (Columbia): Ware- 
house, Denver, Colo. Jan. 14 -19; Ce- 
lebrity Theatre, Phoenix, Ariz. (25 -26). 

"STEVE MILLER BAND (Capitol): Arena, 
Long Beach, Calif. Jan. 11; Sports 
Arena, San Diego, Calif. (12); Univer- 
sity, Santa Barbara, Calif. (13). 

RONNIE MILSAP (RCA): Mr. Lucky's, 
Phoenix, Ariz. Jan. 9 -10; Palomino, Los 
Angeles (11). 

LIZA MINNELLI (Columbia): Winter 
Garden, N.Y. Jan. 6 -26; Riviera, Las 
Vegas (30 -Feb. 12). 

JAMES MONTGOMERY BAND (Cap- 
ricorn): War Memorial, Syracuse, N.Y. 
Jan. 10; The Dome, Rochester, N.Y. 
(20). 

JF MURPHY & SALT (Columbia): El Ma- 
comb, Toronto, Canada Jan. 21 -26. 

NATURAL FOUR ( Buddah): Apollo, 
N.Y., Jan. 18 -24. 

PETER NERO (Columbia): Ottawa, Can- 
ada, Jan. 13; Severna Park, Md. (15); 
Corning Glass Center, N.Y. (16); Roch- 
ester, N.Y. (18); Greenwich, Conn. 
(19); Mr. Kelly's, Chicago (24 -Feb. 2). 

NEW BIRTH /NITELITERS (RCA): State 
College, Winston -Salem, N.C. Jan. 12. 

NEW YORK CITY (RCA): The Embers, 
Raleigh, N.C. Jan. 8-13. 

MAYF NUTTER (Capitol): Community 
Center, Tucson, Ariz. Jan. 11. 

*OAKS (Columbia): Columbus, Ohio, 
Jan. 11; Louisville, Ky. (12); Cincinnati, 
Ohio (25); Cleveland, Ohio (26); Pow - 
derly High School Gym, Ky. (27). 

*YOKO ONO (Capitol): Princeton Univ., 
N.J. Jan. 18; Alice Tully Hall, N.Y. (19). 

BUCK OWENS (Capitol): Convention 
Center, Fresno, Calif. Jan. 11; Felt Fo- 
rum, N.Y. (19). 

ELVIS PRESLEY (RCA): Hilton, Las 
Vegas, Jan. 26 -Feb. 8. 

KENNY PRICE (RCA): American United 
Life Ins. Co. Auditorium, Indianapolis, 
Ind. Jan. 8; Crossroads Auditorium, 
Springfield, Miss. (14). 

RAY PRICE (Columbia): City Audito- 
rium, Denver, Colo. Jan. 10; Conven- 
tion Theatre, Fresno, Calif. (11); Phoe- 
nix, Ariz. (12). 

JEAN -PIERRE RAMPAL (Columbia): 
Masonic Auditorium & Museum of 
Art, Toledo, Ohio, Jan. 11 -12; 
O'Shaughnessey Auditorium, St. Paul, 
Minn. (16); Civic Auditorium, Santa 
Monica, Calif. (18); Orchestra Hall, Chi- 
cago (20); Cleveland, Ohio (22); Loew's 
Theatre, Syracuse, N.Y. (23); Carnegie 
Hall, N.Y. (25). 

SUSAN RAYE (Capitol): Don's Lounge, 
Maxwell, Iowa, Jan. 11 -12; Shrine 
Mosque Auditorium, Peoria, Ill. (13); 
Felt Forum, N.Y. (19). 

' SIEGEL- SCHWALL (RCA): Trinton Col- 
lege, Northlake, Ill. Jan. 9; Knox Col- 
lege, Galesburg, Ill. (11j; Western Ill. 
Univ. Macomb, Ill. (12); Mary Sawyer 
Auditorium, La Crosse, Ind. (14). 

SON 'SEALS BLUES BAND (Alligator): 
Minstrel's, Chicago, Jan. 9-13; Far - 
quhar's, Omaha, Nebr. (25 -27). 

BRUCE SPRINGSTEEN (Columbia): 
Mosque, Richmond, Va. Jan. 25; 
Chrysler Theatre, Norfolk, Va. (26). 

DAVID STEINBERG (Columbia): Board- 
ing House, San Francisco, Jan. 8 -13; 
Troubadour, Los Angeles (15 -20); 
Max's Kansas City, N.Y. (29 -Feb. 3). 

'STYX (RCA): Xavier College, Chicago 
Jan. 11. 

*MORTON SUBOTNICK (Columbia): 
Eastfield College, Mesquite, Texas, 
Jan. 31. 

'HOUND DOG TAYLOR & THE HOUSE - 
ROCKERS (Alligator): Northwestern 
Univ., Evanston, Ill., Jan. 18; Far - 
quhar's, Omaha, Nebr. (31 -Feb. 3). 

JOHNNY TILLOTSON (Columbia): Eu- 
rope Jan. 9-Feb. 10. 

CAL TJADER (Fantasy): Shelly's Manne 
Hole, Los Angeles Jan. 3-15. 

DIONNE WARWICKE (Warner Bros.): 
Caracas, Venezula, jan. 31 -Feb. 2. 

*WEATHER REPORT (Columbia): Man- 
kato State College, Minn. Jan. 27. 

MICHAEL WENDROFF ( Buddah): Bitter 
End, N.Y. Jan. 2 -7; Passim, Cambridge, 
Mass. (17-20). 

JOHNNY WINTER (Columbia): Coli- 
seum, Greensboro, N.C. Jan. 7. 
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Tex Ritter saw things as they ought to be. 
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Talent 
Las Vegas Crisis Winning 

Continued from page 10 

Showroom entertainment counts 
are always off between Thanksgiv- 
ing and Christmas. Many show- 
rooms, such as Caesars Palace, the 
Desert Inn and the Sahara -Tahoe, 
close their entertainment down until 
Christmas. Those hotels that con- 
tinue their entertainment policy gen- 
erally do not book top acts during 
the comparatively slack Thanksgiv- 

ing period. Thus an accurate ap- 
praisal of the energy crisis, in terms 
of the state's entertainment trade, 
won't be available until after the 
year. 

With Las Vegas' economy de- 
pendent on some 80 percent on the 
gaming industry, concern continues. 
The most frequent view here is that 
this is "a waiting game," the most 
detrimental of conditions for the 
state's tourist industry. 

MUSIC 
WORLD 
EXPO+ 

THE MUSIC INDUSTRY'S FIRST 

EXPOSITION FOR THE CONSUMER 

15 CONCERTS 
IN 3 DAYS 

will introduce your talent 
to the world's biggest con- 
cert goers in the 

FELT FORUM 
Reservations now 

1 P,odu, non col 

Madison Square Garden Productions, Inc. 
The Richard Nader Organization, Inc. 

madison square garden 

For rates and mtormanon, call or write. 
225 E 57th St., Surte 18C NYC 10022 

12121 6882250 

"Smells tike something 
good's coning from..:' 
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(reaiveTrends 
Zappa: `Controversial Rocker' 

NEW YORK -It's strangely fit- 
ting that Frank Zappa, media mu- 
tant and time -honored deflator of 
the counter-culture's more narcissis- 
tic myths, should kick off the 10th 
year of a frankly abnormal record- 
ing career by releasing his most im- 
mediately popular album to date. 
It's "Overnice Sensation," the new 
Mothers LP which also leads the de- 
but releases from Zappa's new Disc - 
Reet label. 

That popular response might 
seem surprising to those who know 
Zappa largely for his onstage lunacy 
and the decidedly large -scale instru- 
mental arabesques that have domi- 
nated his output in recent years. But 
while Zappa has always envinced 
contempt for most of the machi- 
nations of the mainstream music biz 
and its audience, he remains a prime 
exponent of the rock marketplace, 
even if his stance is continually sar- 
castic. 

" Overnite Sensation" abounds in 
guitar hooks, snappy drumming and 
Powerglide background vocals, as 

well as a dominating lead vocalist, 
Zappa himself. As record produc- 
tion, it's state -of -the -art, a sophis- 
ticated four -channel project. Yet 
such surface sheen is hardly a depar- 
ture for Zappa, whose most irrev- 
erent works have often been among 
his most "accessible" to audiences. 

"I just felt like singing," he ex- 
plained. "Most of the things we'd 
been doing the past few years have 
been mostly instrumental." 

A Mothers' Manifesto 
The band which performs on the 

new set also forms the nucleus of the 
current touring incarnation of the 

FRANK ZAPPA 

Mothers of Invention, the first per- 
petrators of Zappa's acrid musical 
version for Verve in the mid- '60's. 

Like that band, the new group is 

what Zappa terms an overt band," 
with an uninhibited onstage pres- 
ence that belies some impressive cre- 
dentials (ranging from Juilliard to 
front -rank jazz units like Cannon- 
ball Adderley's band). The last two 
bands, Zappa notes, were relatively 
"very reserved," composed of mu- 
sicians with a somewhat more 
straightforward musical orientation. 

Zappa's continually shifting mu- 
sical style still has its defining char- 
acteristics, despite constant person- 
nel changes and consequent shifts in 
both Zappa and Mothers projects. 
That change is part of Zappa's atti- 
tude toward his music, a philosophy 
he sums up concisely by asserting, 
"Anybody who is engaged in the 
process of making music should feel 
free to express himself in whatever 
way he wants at the time. 

"If you form a group, people have 
the idea that that group should stay 

By SAM SUTHERLAND 

together for eternity. ... The other 
thing is, once we go onstage, per- 
formers can be expected to just play 
the albums." Zappa has consistently 
ignored either idea, changing his 
bands frequently and his onstage 
sets every night. 

"Our shows are different every 
night. If you go on stage, and play 
only the record, you'll sell more 
records," he conceded. "What our 
audience has come to expect is that 
we will be different." he asserts. 

pointing to the Mothers' five months 
of nightly shows at Greenwich Vil- 
lage's old Garrick Theater as the 
most extensive demonstration of his 
bands' traditional unwillingness to 
repeat themselves. 

Apostrophe Next 
The next album, "Apostrophe," 

will pay homage to "Overnice ..." 
by sustaining the lurid "poodle 
bites" chorus from that album's 
"Dirty Love." Recorded at Para - 

(Continued on page 18) 

Country Quality 
Wins Acceptance, 
Anderson Opines 

By BOB KIRSCH 

this is important, because a lot of 
people know only the performing 
side of the artist, not the person. The 
response was good, so we may do it 
again." 

Anderson has written a number of 
his own hit songs, including "Corner 
of My Life," "Still," "8 x 10," "The 
Tips of My Fingers" and "Five Little 
Fingers." Several of these were ma- 
jor British hits by other artists and a 

number of others were hits by do- 
mestic artists. "I don't write with my- 
self or anyone else in mind," Ander- 
son says. "But I may write a song 
and decide that it's right for me and 
not show it to anyone else." 

Anderson also feels that country 
LPs, like pop LPs, are improving. 
"Artists are doing fewer each year, 
but they're better," he says. "In the 
beginning, LP's were almost throw- 
aways with a few hits. But now, art- 
ists are being a bit more selective in 
what they do." 

Overseas Country Fans 
Another facet of Anderson's ca- 

reer is his publishing company, 
which is managed by Tree. "This is 

healthy up to the point where you 
don't let it rule you," he points out. 
"You have to separate the artistic 
and business ends, because if I'm not 
creative then I won't have a busi- 
ness. But the separation is impor- 
tant. For example, I didn't write or 
publish either side of my new single 
because I didn't think I had the song 
I wanted at the time." 

Anderson recently returned from 
Holland where he taped a TV spe- 
cial, and will be going to England in 
the spring to be MC of the Wembley 
Country Festival. "This kind of 
thing really helps country overseas," 
Anderson says. "There, country fans 
are like jazz buffs here. They are al- 
most fanatical and know everything 
about an artist. But these festivals 
help popularize the whole thing." 

As for a pop hit, Anderson says he 
would be a liar if he said he did not 
want one, but adds that he will not 
do anything at the expense of coun- 
try. He's recently written a song for 
the "Columbo" TV show, and is 

writing for several movies. 
Anderson concludes, "In a way, 

it's almost a shame we haven't come 
up with another name for our music, 
because it's not really country or 
western, it's simply music. But the 
music is greatly improving. We're no 
longer singing, 'Lying on my back 
with tears in my ear and tears in my 
beer from crying over you 'little dar- 
ling," he laughs. 

LOS ANGELES -With more 
than 20 top 10 country singles over 
the past 15 years, a long string,of hits 
written for other artists, a syndicated 
TV show reaching over 100 markets, 
his own publishing firm and star- 
dom in several British TV shows, Bill 
Anderson has helped country move 
from a highly specialized audience 
appeal to much wider mass appeal. 

"Country and pop are obviously 
growing closer together," Anderson 
says. "I remember years ago, they 
used to say the one thing that would 
keep a record from going pop was a 

steel guitar. Now you see how many 
pop groups are using this instru- 
ment. 

"I think it's also important that so 

many young people are starting 
their careers in country," Anderson 
continues. "This is extremely 
healthy for the business as long as 

those are coming in for love of the 
music rather than because it's the 
current thing. 

Quality Country's Secret 
"But what is probably the most 

important reason for the broadening 
of country appeal is that it's just get- 
ting better. The writer, in particular, 
is more important than ever. We've 
gone beyond the three chord pro- 
gressions musically. And lyrically 
the messages have gone beyond 
honky conks and beer joints. Most of 
the music can be adapted to almost 
any format. For example, 10 years 
ago 'Behind Closed Doors' might 
have been done with a four -four 
shuffle, a steel guitar and a fiddle. I 

think the real turning point came 
with the early Roger Miller material 
and the John Hartford songs. At the 
same time you had the Johnny Cash 
and Glen Campell shows, which 
showed country music without the 
haystacks and the wagon wheels. As 
for the writers, you no longer have 
just country writers, you have good 
writers period." 

Anderson adds that the major 
country stations in large metropoli- 
tan markets also helped, as have art- 
ists such as Kris Kristofferson, Way - 
Ion Jennings, Willie Nelson and 
Charlie Rich, plus the bluegrass fes- 
tivals. 

Anderson himself is also keeping 
busy. "I do 85 or 90 one- nighters a 

year," he says. "as well as 26 half - 
hour TV shows. Each show is rerun 
once so we're on the air all year. I 

tried something new on my show last 
fall. Instead of jamming eight or 
nine songs into a half hour, we had a 

few guests do a few songs each and 
then we talked with them. I think 
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ANOTHER FUNKY HIT BY KOOL & THE GANG. 

We don't monkey around 
Get down, get down, get down, get down, get cn the phone to 
Ted Eddy at 516 -364 -2900 and yell like Tzar for your rush 
order. Both of the hits - Funky Stuff and Jungle Boogie are in 
Kool & The Gang's new album -Wild & Peacefil. Get it, get it. 

Out in the wilds of the West Coast call "Hollywood Swinger" 
- Phil Willen at 213 -888 -9943. Orders ac:epted by phone, 

wire or lush telegraph. 

RECORDS - King Of The Hits. 
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The Hit Album! 
WILD & PEACEFUL-DEP -2013 

The Hit Singles! 
FUNKY STUFF -DEP -557 

JUNGLE BOOGIE-DEP -559 
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Studio Track 
By SAM SUTHERLAND 

The music director of a college ra- 
dio station in New Orleans has clari- 
fied reports of Dr. John's recent ac- 
tivities at Sea -Saint Studios there. 

Tad Jones, of WLDC -AM at 
Loyola, is also something of a New 
Orleans music freak, keeping close 
tabs on area giants like Rebennack 
himself and producer Allan 
Toussaint. The actual sessions, ac- 
cording to Jones, were recorded at 
Criteria Recording Studios in 
Miami, as reported earlier here. The 
Sea -Saint sessions were vocal over- 
dubs. 

* * * 

At RCA's New York recording 
center, this week's visitors include 
Perry Como, in for sessions with pro- 
ducer Pete Spargo and engineer Bob 
Simpson. ... Spargo's also mixing 
tapes that will form Cleo Laine's 
next LP. Those tapes should include 
Ms. Laine's recent Carnegie Hall 
concert with husband John Dank - 
worth and his band. Ed Begley's en- 
gineering. 

Also due in: Virgil Fox, with pro- 
ducer Peter Delheim mixing tapes 
with engineer B. Keville. ... New 
Birth are recording new tracks with 
producer Harvey Fuqua and engi- 
neer Dick Baxter. 

* * * 
Label Larceny: Return with us 

now to the days of yesteryear, 
namely the mid- '60's, when the im- 
pending musical horizons of rock 
began encountering friction with ra- 
dio programmers. Any number of 
tricks were turned by producers 
hoping to get airplay for singles that 
broke with the hallowed upper time 
limit of three -and -a -half minutes. 

So, after "MacArthur Park" and 
FM radio and concept albums, it 
turns out the time has again arrived 
for label doctoring. 

Crusaders' producer Stewart Le- 
vine, who also handles sessions for 
Hugh Masekela, reported renewed 
pressure from Der Record Folk re- 
garding the importance of keeping 
singles down to three minutes or less, 
to help spark additional AM airplay. 
So Levine pegged the label timing 
for Masekela's next Blue Thumb/ 
Chisa single at two minutes and 67 
seconds. 

* * * 

Butterfly Productions, the remote 
recording rig run by Bob Butterfly 
and used in New York for many ses- 
sions by John Lennon and Ele- 
phant's Memory a few years back, is 
apparently live and well, having 
relocated to Ann Arbor and the 
high -octane community still spread- 

ing around the Rainbow Multi 
Media complex there. 

Now joined with Rainbow to form 
Energy Sound Recording, the But- 
terfly van has Scully 16 -track ma- 
chines, a Langevin mixing console 
and additional sundries, including 
two and four -track machines, a 
Countryman phaser, Magnatech 16- 
track film synch and a 16mm mag- 
netic film recorder. 

The Rainbow Multi -Media oper- 
ation is a nonprofit organization. 

* * * 
Last Thursday found the New 

York Record Plant, hosting nine in- 
mates from the Graterford Prison in 
Philadelphia, in to record an album 
of original material. 

Calling themselves the "Power of 
Attorney," the group was escorted to 
the New Jersey state line by Phila- 
delphia Police, who handed them 
over to Jersey authorities; at the 
Holland Tunnel, New York's finest 
took over, bringing the boys into the 
studio and maintaining armed 
guard over them during the sessions. 

The project, and, presumably, 
those complex transportation logis- 
tics, were arranged by Penna. State 
Representative Jim Kelly. Money 
raised from LP sales will go to future 
lawyers' fees for the acquittal of the 
nine black inmates. 

Stan Vincent produced the ses- 
sions for Pro & Con Management. 

* * * 

At Bell Sound Studios here in 
New York, manager Dave Teig has 
reported the further adventures of 
producers Kenny Kerner and Richie 
Wise, whose production collabora- 
tions for Buddah reached their peak 
with recent singles smashes for 
Stories. Having taken over produc- 
tion duties for the band's recent LP 
featuring vocalist Ian Lloyd, they've 
moved on to some new projects, 
among them are glam -band, Kiss, 
another hard -rock unit with a touch 
of glitter, as well as Adrienne Smith. 
No news on who'll end up getting 
Kissed, but Ms. Smith is slated for 
Buddah. 

Just to keep things rolling, last 
week found Brut's Robert Klein 
recording his next album in front of 
an invited audience at the studio. 

* * * 

And, at Fantasy's Berkeley stu- 
dios, Woody Herman is working on 
his next album, sessions starting next 
week. Herman's new LP is being 
produced by Jack Tracy, who pro- 
duced a long string of Herman/ 
Herd sides for Philips in the mid - 
'60's. 

dbx 
gives you 
10dB 
more 
headroom 
CbX incorporated 296 neutop street u altham. mass. 02 154 

16 

Talent in Action 
- Continued from page 12 

encore of Mussorgsky's "Pictures at an Exhi- 
bition. 

Toward the end of the piece, the group 
broke out in a version of "Silent Night," 
with Greg Lake joined by a 60 -voice choir. 
As snow began falling on the singers and the 
group from inside the Garden, Keith Emer- 
son shattered the calm with a frantic assault 
on his organ, sending it toppling across the 
stage. 

From their opening number, a spicy ver- 
sion of Aaron Copland's "Hoedown," the 
Manticore act had the audience enthralled. 
Most of the attention is focused on Emerson 
and his arsenal of synthesizers, organs and 
pianos, which he handles with formidable 
skill, often playing two or three keyboards at 
the same time, transmitting swirling pat- 
terns of sound around the Garden through 
the group's quadraphonic P.A. system. 

The group performed material from their 
latest album, "Brain Salad Surgery," but re- 
ceived a more ecstatic response to older fa- 
vorites like the "Tarkus Suite," "Take a 

Pebble," and "Lucky Man," featuring Lake 
on vocals and acoustic guitar. Carl Palmer's 
drumming and percussion work, which now 
includes an array of gongs, chimes and bells. 
The evening's only problems came with 
Greg Lake's vocals, which here lacked clar- 
ity despite his impressive range. 

Opening the show was Stray Dog, another 
Manticore act, making an auspicious New 
York debut with the precise interplay of its 
three members. Fronting the band was 
Snuffy, a guitarist who displayed imagina- 
tive technique which included the use of 
"Eric," a special console of his own design, 
which permitted duplication of his guitar 
lines and enabled him to play along with 
them. BARRY TAYLOR 

DUKE ELLINGTON 
Rainbow Grill, New York 

Duke Ellington made his bi- annual visit 
to the Grill with his usual stripped -down 
version of his larger orchestra, in this case 
the whole saxophone section with Money 
Johnson's trumpet added for color. As befits 
the man and the place, the accent was on the 
familiar mainstream of Ellingtonia where 
ladies are always sophisticated, moods are 
indigo and sentimental, and it really doesn't 
mean anything without swing. 

The group was very up opening night and 
sounded fresh -no mean feat considering, 
say, baritone saxophonist Harry Carney has 
been playing these Ellington standards for 
over three decades. 

Ellington is into strolling these days, not 
only does he stroll from piano to micro- 
phone to deliver his baroque curlicued an- 
nouncements, but he sends tenor saxophon- 
ist Paul Gonsalves into the crowd to emote a 
lush "In a Sentimental Mood," followed by 
violinist John Blair with "Autumn Leaves." 
Blair is a special guest with Ellington, work- 
ing selected gigs with the orchestra and the 
small group. He was correctly romantic on a 
song that called for it, but he can also play 
with hard -driving swing. However, this was 
Duke's night ... and Duke's place. 

IAN DOVE 

SLY & THE FAMILY STONE 
EARTH, WIND & FIRE 

Madison Square Garden, New York 
This concert, which could have been 

billed as a CBS Records family affair, had a 
definite touch of the "let's see who is king of 
the hill" theory and, results notwithstand- 
ing, the some 20,000 music fans who turned 
out to fill the Garden loved it,.often spilling 
into the aisles to let their feet do the talking. 

Earth, Wind & Fire (Columbia) opened 
the bill and, ala the Hertz /Avis syndrome, 
they are trying harder. The group, which is 

proving to be a solid seller for the label, is 

also imaginative and dynamic on stage. Mu- 
sically they combined elements of jazz, hard 
rock, r &b, and, would you believe, an oc- 
casional taste of the Latin clave into an 
overall pattern which is both exciting and 
rich. 

An obvious strong point in the group's 
repertory is their ability to experiment. 
They seem to be looking to create new 
sounds and, judging from their performance 
here, they are on the right track. Throw 
in their new approach to band choreogra- 
phy and you have a combination which 
shouldn't fail to make them a winner. 

Sly & the Family Stone (Epic), very possi- 
bly the "king of the hill." came next. And, 
very simply, Sly and his musical family can 
still put it all together. 

As good as they are, though, the group 
would do well to think about breaking new 
ground. The excitement which they are ca- 
pable of remains, as does the basic material 
which put them where they are, but one 
can't help getting the feeling that we have 
been there before -maybe a result of being 
on top. 

Nevertheless, Sly's voice holds its own in 
both richness and energy, as does the 
group's overall musical ability, and the bot- 
tom line results in some solid entertainment. 

Who's king? Judging from the audience's 
response, it could have ended in a draw, 
with both group's sitting pretty. Sly and 
family might begin to look over their shoul- 
ders more often, and if they do, they just 
might see a mean "boogie" being created by 
those who try harder. JIM MELANSON 

WOODY HERMAN BAND 
Shelly's Manne Hole, Los Angeles 
The current Herd is propelled by a host of 

young blowers who maintain the Herman 
tradition of playing music engrained in the 
blues. 

The guitarless 13 -piece aggregation com- 
bines several old numbers with a few from 
more recent times and the hour set is pret- 
tied up with two production numbers, both 
extended works which allow a number of 
special soloists to strut their stuff. 

The opening following Christmas drew a 
good house comprised in the main of people 
who haven't heard too many of the previous 
Herman bands, but who showed an enthusi- 
asm for the current modern sound. 

Woody remains the cordial, warm host, 
adding a touch of history to his announce- 
ments as when he explains who his original 
saxophone frontline was (Stan Getz, Zoot 
Sims, Herbie Stewart and Serge Chaloff) 
and then lets his current frontline take off on 
the famous "Four Brothers." 

Herman's saxophone and clarinet playing 
are done more for punctuation and empha- 
sis than to lead the band anyplace. It knows 
the charts and runs them down with preci- 
sion. 

The two outstanding numbers are "La 
Fiesta." which appears on a recent Fantasy 
album, and an exciting arrangement by 
Alan Broadbent, a former band member of 
"Blues in the Night." 

The latter is more a collective study of 
music than the blues, with Broadbent add- 
ing some contemporary rock rhythms to the 
blues feeling. Woody contributes a vocal in 
which he vibrates his voice in a duet with a 
trumpet solo. 

Greg Herbert is a sensitive tenor man who 
is given several solos which show his ability. 
This is jazz all the way with an easy -to -take 
feeling, even when the tune is the fast driv- 
ing "Giant Steps" by Coltrane. But then 
there's the warm and mellow "Early Au- 
tumn" and "Summer of '42" for reflective 
thought,. ELIOTTIEGF.1, 

LIGHTHOUSE 
J.F. MURPHY & SALT 
Avery Fisher Hall, New York 

While Sly was getting it on at the Garden, 
some good vibes were being felt uptown at 
the WNEW -FM annual Christmas Benefit 
Concert for United Cerebral Palsy. Admis- 
sion required, in addition to the ticket dona- 
tion, a gift which would go to hospitals car- 
ing for children suffering from the disease. 
The response was overwhelming. A seven 
foot Christmas tree standing in the lobby of 
Fisher Hall was all but submerged with 
packages piled one on top of another as the 
audience dropped its goodies off before en- 
tering the auditorium. And the house was 
full. 

The WNEW -FM disk jockeys handled 
the evenining's introductions and movingly 
thanked everybody for their fantastic partic- 
ipation. Performing were J.F. Murphy & 

Salt, who generated an instant rapport with 
their audience and never once let it slip. 
Opening with a rocking rendition of Leon- 
ard Bernstein's "America" from "West Side 
Story," the six -man New York -area band 
then segued into "We Got a New Album 
(We Need the Bread)," a country- tinged 
plug parody cleverly introducing their new 
"Last Illusion" Columbia album. Each 
member played at least several different in- 
struments, keeping the sound fresh and di- 
verse with Murphy handling keyboards, gui- 
tar and vocals. Highlight was an effective 
bagpipe solo and an Irish folk medley. 

Lighthouse, Polydor Records, is a busy 
group. The 11 member Canadian aggrega- 
tion, complete with its own brass, string and 
rhythm section, has the proper look, feel and 
sound to it -they are bright, versatile and 
harmonic -but ultimately sagged under the 
weight of tedium. The Lighthouse fans 
didn't seem to mind with songs like "Pretty 
Lady," "One Fine Morning" and "Sunny 
Days" keeping them happy. An encore was 
doused when union overtime threatened to 
take a bite out of the benefit. 

PHII. GELORMINE 

HEARTSFIELD 
Quiet Knight, Chicago 

This six -man band is together so well mu- 
sically that it has to raise the question: can 
the group go on from intimate -type clubs to 
concert appearances? Heartsfield's music, 

blending just a touch of country with solid 
rock guitar and driving rhythm, is its 
strength. This is not a show band, no glitter, 
no frills. 

In fact, leader J.C. Hartsfield, made a 
point of saying that the act's record pro- 
ducer, Tom Geving, just happens to play 
two saxophones at once -"But he doesn't do 
this for flash." And this is it, Heartsfield is 
not into dazzling flash postures. 

Performing all original material before a 
decidedly partisan audience and including 
several numbers from its initial Mercury LP 
release, the act aimed directly at rock 'n' roll 
on this date (standout electric guitarist Phil 
Lucafo played his pedal steel on only one 
number). 

Though Hartsfield himself occasionally 
goes to bongos and little exciting -sounding 
percussion instruments, main emphasis is 
the three acoustic guitars (Fred Dobbs, J.C. 
and Perry Jordan) and Lucafo's electric gui- 
tar, which he often employs in sustained 
fashion as characteristic of a pedal guitar 
player. Bassist Gerg Biela and drummer Art 
Baldacci give the group a never -flagging 
meter. 

The acoustics, often used as rhythm in- 
fluences, especially Jordan's higher register 
fingerings, offer a kind of trademark that is 

probably an important overall element but 
one that could tend to redundancy. How- 
ever, this audience loved everything 
Heartsfield delivered. EARL PAIGE 

DR. HOOK & THE MEDICINE 
SHOW 

KATHY DALTON 
Troubadour, Los Angeles 

Following their Christmas party at the 
Troubadour, Dr. Hook delivered an unusu- 
ally tight set, delivered with customary hu- 
mor. The group's rather extreme mode of 
presentation combined with tight musi- 
cianship and witty lyrics to meld into a to- 
tally agreeable sound. 

As always, an enthusiastic audience was 
kept in stitches by the continuous jesting be- 
tween numbers, among them hits like "Ger- 
trude the Groupie" and "Cover of Rolling 
Stone." 

With Kathy Dalton's presentation, lack of 
range and dynamics tended to drown out 
her group's vocal and harmonic efforts, 
making the music as a whole seem a bit 
muddled at times. 

Ms. Dalton's promising potential. re- 
viewed recently here, seems buried beneath 
the melange of too many musicians and a 
lack of general presentation. 

KAREN FLEEMAN 

THE INTIMATE P.D.Q. 
BACH 

Town Hall, New York 
Peter Schickele, who earned his 'bach- 

alaureate' IO years ago by majoring in Bach 
(P.D.Q., that is), gave a hilarious concert dis- 
sertation Dec. 27 to a packed throng of his 
followers. The professor, who records for 
Vanguard Records. spared little throughout 
his 'serious' remarks and commentary, giv- 
ing a satirical pounding not only to Bach 
(J.S.) but to the entire classical genre as well. 

With deadly aim, elegant and precise, he 
and his small troupe of talented performers, 
David Oei, keyboardist; Lisa Lancaster, eel - 
loer; John Ferrante, bargain countertenor; 
and William Walters, stage manager (all 
known as The Semi -Pro Musica Antiqua), 
romp. ramble and empty the cup on all 
things classical. The titles of the selections 
themselves such as "Erotica" Variations for 
banned instruments (in which Schickele 
uses a slide whistle, fog horn, balloons, bell, 
kazoo and slide windbreaker) and "Toot 
Suite in C Minor" for calliope four hands 
are representative of the buffoonery to fol- 
low. 

In "Diverse Ayres on Sundrie Notions," 
Ferrante pierces the sophisticated veneer of 
the lieder persona as individual and artist. 
His (actually very fine) tenor, timing and 
mannerisms in the three tunes he 'sings' re- 
sult in a definitive piece of satire all by itself. 

Schickele's style really shines in his lec- 
ture, with illustrative slides, on the life and 
times of P.D.Q. Bach (Born 1807, died 
1742 ?). Picture and tale merge in perfect 
harmony as the professor casts revelation 
upon revelation about his invention, P.D.Q., 
and piling humorous detail upon detail as 
he traces Bach's beginnings to his colorful 
death at the hands of alcohol. 

The last part of the program is devoted to 
Hansel and Gretel and Ted and Alice, "op- 
era in one unnatural act." The less said 
about this the better. The meaning is elu- 
sive; the purpose is questionable and what- 
ever the poignant lines, they're lost in a 
muddle of too many disengaged broadsides. 

"The Intimate P.D.Q. Bach," as the con- 
cert was called, is available in live perform- 
ance on Vanguard Records. Will the life and 
times of P.D.Q. Bacharach (Burt) be next for 
Schickele? ROBERT SOBEL 
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After his last 
countu bum, 
they alicall him 
Hank. 

APL1/APS1/APK1-0270 

His first country album, "Mancini 
Country," made such an. impact, there 
was no question that he would do 
another. "Country Gentleman" has the 
same down home sound with the famous 
Mancini touch. Includes: Delta Dawn / 
For The Good Times /A Picture Of Me 
(Without You) /Take Me Home, Country 
Roads /Your Cheatin' Heart /All His 
Children /Tomorrow Is My Friend /Dear 
Heart/If You've Got The Time /Come 
Live With Me /The Ways To Love A 
Man /With One Exception 

RCA Records and Tapes 

www.americanradiohistory.com

www.americanradiohistory.com


Campus News 

i What's Happening 
By SAM SUTHERLAND 

With many campuses closed down for vacation, and a significant num- 
ber of those schools slated to remain closed longer than in past years in an 
effort to save fuel, Billboard's new campus radio listings have to wait an- 
other week: while many schools have corresponded in the past two weeks, 
it's interesting to note that most of those were either newcomers to Picks' 
and Plays or members of that legion of stations that drop Campus News a 

line somewhat erratically. 
That left the column with a somewhat lopsided roster of remaining 

stations who provided correct information and full identification of picks. 
What also graced Billboard's mails were some concerned letters from 

veteran campus broadcasters who appear dismayed at the prospect of a 

new listing. As one Michigan correspondent correctly noted, elimination 
of call letters for stations playing could seriously inhibit promotional folk 
who need to trace action to a given market. Without those identifying let- 
ters, the argument goes, it will be difficult to distinguish between a mam- 
moth FM'er and a smaller carrier current. 

That broadcaster even enclosed a layout, suggesting how such a radio 
column could be organized along the lines of Billboard's own FM Action. 

"World enough and time" might sound like a cop -out, yet Cast broad- 
caster, while clearly aware of the value of the information, was under- 
standably unaware of a more mundane restraint, that of space. One of the 
prime goals of the new listings is ecpnomy, for the energy crisis and raw 
materials shortages are affecting publishing as severely as the vinyl crunch 
is threatening the disk biz. 

While the prototype listing can still be changed to make room for those 
call letters, that move will result in fewer records listed: at best, without 
call letters, the new listing can handle roughly two- thirds the number of 
titles in our FM column. 

As the new chart appears, broadcasters are urged to keep in touch and 
give us your comments. That Michigan man's objections haven't been si- 
lenced yet, and, with luck, his request for call letters may be incorporated. 
The new listings will be flexible, until a truly stable, uniform and func- 
tional list is ready. 

31 Acts on NEC View 
COLUMBIA, S.C. -Talent buy- 

ers from an estimated 450 colleges 
and universities will view 31 acts 
during the talent showcases at the 
14th annual National Entertain- 
ment Conference Convention in 
Houston, Feb. 2 -6, 1974. 

Apart from two additional theatri- 

VTN Concert 
On Dr. John 

NEW YORK -Video Tape Net- 
work, Inc., has acquired an hour- 
long video concert package featur- 
ing Atco artist Dr. John. Show will 
be distributed to VTN's network of 
235 affiliated colleges throughout 
the U.S. and Canada. 

The segment was filmed during a 

live concert in New Orleans, and 
also includes a performance by 
group Steamboat. 

The Dr. John concert is being 
added to the VTN Concert series The acts set to perform were se- 

which now includes solo concerts by lected from a field of over 85 by a 

Jim Croce, John Prine and Bill panel composed of student and pro - 
Quateman, and other shows featur- fessional college activities pro - 
ing Harry Chapin, Cheech & grammers. Attendance at the NEC 
Chong, Cold Blood, Bonnie Koloc Convention this year is expected to 
and other artists. reach 2,300 delegates. 

cal acts yet to be announced, the 31 

acts selected thus far represent con- 
temporary, rhythm and blues, coun- 
try, rock, folk, jazz and other musical 
styles, as well as comedy, mime, lec- 
ture, dance and other fields. 

Among the acts slated to appear 
are the Bar -Kays, , Martin Best, 
Bobby Blue Bland, Commander 
Cody & His Lost Planet Airmen, the 
Eleventh House featuring Larry 
Coryell, Deodato, Morgana King, 
Les Variations, Johnny Nash and 
the Sons of the Jungle, New Birth 
featuring the Niteliters, Sanctuary, 
Sonny Terry & Brownine McGhee, 
Supersax, Voices of East Harlem, 
Tim Weisberg, Josh White Jr. and 
Peter Yarrow. 

Comedians Edmunds and Curley 
will act as emcees for the showcases. 
A professional stage manager, light 
company and sound company will 
be utilized during the shows. 

New Bennett & Band Tie? 
DENTON, Tex. -The recent mu- 

sical collaboration between the 
North Texas State University One 
O'Clock Lab Band, conducted by 
Leon Breeden, and vocalist Tony 
Bennett, first reported here earlier 
this fall, may result in future unions 
between the veteran vocalist and the 
college band. 

The Dec. 9 concert at Trinity Uni- 
versity in San Antonio which 
marked the move was videotaped 
for a possible network television spe- 

cial. A tour, initially set to begin af- 
ter that date, was called off due to 
what Bennett's agent called "a tem- 
porary over reaction to the energy 
crisis," but plans for a pair of shows 

in Oklahoma City and Tulsa, Okla., 
are still set for February. A possible 
LP collaboration has also been dis- 
cussed. 

The campus concert was the result 
of Bennett's appearance at Dallas' 

18 

Fairmont Hotel. Except for the 
string section and two additional 
musicians, the entire orchestra back- 
ing Bennett was made up of present 
or former NTSU musical students. 

Conductor Breeden then met and 
talked with Bennett. Breeden was 
later contacted regarding possible 
touring. 

LSignings] 
Continued from page 10 

in February. Sparks, originally 
called Halfnelson, released two al- 
bums on the Bearsville label over the 
last two years. 

The Don Light Agency in Nash- 
ville will represent Monument 
recording artist Billy Joe Shaver for 
personal appearances. 

Zappa 10th 
Anniversary 

Continued from page 14 

mount and Bolic studios in L.A., like 
its predecessor the new set will bear 
strains of straight rocking and up- 
front vocals, but a new rhythm sec- 
tion and an even freer association of 
playing with goofing will character- 
ize the set. 

Both albums also mark produc- 
tion heights for Zappa, who spent 
considerably more on those than on 
his more recent live dates. Always a 

perfectionist, Zappa has spent as 

much as 100 hours of studio time on 
works of singles length, such as 

"Peaches en Regalia." a track from 
Zappa's "Hot Rats" album. 

That emphasis on live recording 
has been reflected by Zappa's in- 
creasing concern for complete con- 
trol of the Mothers' live sound. On 
the road, their taping equipment is 

strictly four -track, yet the quality of 
Zappa's tapes (the first release from 
that private taping set -up was the 
"Just Another Band From L.A." live 
set) equals that of elaborate 16 -track 
remote recordings because the 
Mothers' P.A. system, into which the 
recording equipment is linked, of- 
fers the flexibility of a studio situ- 
ation. 

By combining two consoles ini- 
tially built for Chicago and the 
Beach Boys respectively, Zappa now 
has a master P.A. unit that controls 
54 inputs: mixed from a total of 302 
sound sources. There are Barcus 
Berry electric pickups on every bar 
of the marimbas and vibes, for ex- 
ample, and every other instrument 
and voice is similarly covered in 
sound assignments. 

Load Eight Tons 
Together with various studio -bred 

outboard equipment- limiters, 
equalizers and even shotgun mikes, 
to pick up Zappa's voice -Zappa 
and companions fill a 40 -foot van 
with eight tons of equipment when 
they hit the road, and take three 
hours for an average sound check. 
The band also carries its own light- 
ing, and the road crew is virtually 
the same size as the band. 

That professionalism has carried 
over into Zappa's attitude toward 
four -channel sound, which he has 
welcomed by recording all concerts 
for that medium. two tracks being 
reserved for hall ambience. In the 
studio. his approach has been far 
more exploratory, and the new 
Mothers LP, which is due for 
Quadradisc release, marks his first 
foray into quadrasonic sound. 

"The concept of quadrasonic 
recording on this album was that 
you were sitting in the middle of the 
music. not the center of the band." 
he explained. "On the marimba and 
vibes every three semi -tones were 
sent to one channel. so if Ruth (Un- 
derwood, a band member who han- 
dles those duties) made a fast pass, 

the notes were like flies. twinkling all 
over the room." To evoke the 
rhythm section, the kick drum and 
electric bass were both placed "un- - 

derneath," in the center of the four - 
channel mix, with the rest of the in- 
struments and percussion placed 
around the four -channel array. 

As his first decade as a recording 
artist draws toward a close, Zappa is 

an established artist heading his own 
record label, helming two LP proj- 
ects and readying a third, a special 
10th anniversary Mothers package 
which is slanted to offer up some 
prime live Mothers never before re- 

leased. 
Frank Zappa astutely considers 

himself a composer working for a vi- 
nyl medium. As such. he will prob- 
ably never be seen lip- synching be- 
hind an album track on television. or 
performing a straight note - for -note 
oldies set, and the Mothers five years 
hence may not even know the names 
of all their predecessors. 

Lakin Music 

L LoEin Scene 
MIAMI 

The big news here is the formation 
of an association of record and tape 
distributors, producers and manu- 
facturers to combat the rising prob- 
lem of bootlegged Latin product in 
Florida. Tony Moreno, general man- 
ager of Velvet Records, is spear- 
heading the organization and has al- 
ready contacted the FBI, as well as 

set up legal advice for the associ- 
ation, and is prepared to bring 
charges against individuals and 
companies dealing in bootlegged 
product. Word has it that the associ- 
ation will also press charges against 
retailers dealing in illegal product. 

While most of the local Latin mu- 
sic community is rallying for the 
fight. Moreno is also seeking the 
support of major New York labels, 
such as Fania Records, Caytronics 
Records and Tico /Alegre Records. 
For more information, write Moreno 
at 124 W. 29th Street, Hialeah, Fla. 

Mate Records singer Johnny Ven- 
tura is coming out with a version of 
El Gran Combo's single "La Contes - 
tacion de los Feos." ... Playing on 
the same bill at the Club Montmatre 
here are- Armando Manzanero and 
Roberto Ledesma. WCMQ -AM, 
relying heavily on salsa airplay 
throughout 1973, have reported over 
a half -a- million dollars in billings 
for the year. Other local Latin -ori- 
ented stations are also following suit 
in salsa airplay. ... Fania Records 
artist Ray Barretto is due here 
shortly for an engagement at the 
Centro Espanol. His newly -released 
"Indestructible" LP has been doing 
well here lately. 

Los Chavales de Espana, Conjunto 
Universal, Los Jovenes del Hierro, 
and El Gran Combo were featured 
together at a Dinner Key Audito- 
rium dance Dec. 29 and again for a 

New Year's Eve dance at the Miami 
Beach Convention Hall. ... "Yo 
Soy el Punto Cubano" by Fruko 
(Fuentes) is the single moving from 
this Colombian salsa group's latest 
LP.... New releases include Modi- 
ner Records new LP by pianist 
Mario Fernandez Porta and Borin - 
quen Records new albums by Li- 
sette and Pellin Rodriguez.... Also 

Vaya Records will be releasing 
Cafe's new LP in about two weeks. 
... Songstress Linda Leida joins La 
Playa Sextet on the bill at the Club 
Numero Uno. ... The Dinner Key 
dance Dec. 29 drew over 3,000 
people.... A Happy and Prosperous 
New Year for all! 

ART (ARTURO) KAPPER 

NEW YORK 
Rumor here has it that the Chee- 

tah, one of the local landmarks in 
Latin entertainment, will be closing 
shortly. A source has said that the 
club has not made any bookings for 
the 1974 season and that the club's 
co -owner Ralph Mercado is set to 
bow out. 

Two American manufacturers 
have added a Latin flavor to their 
product releases- ABC /Impulse 
Records has released Gato Barbieri's 
debut album, "Chapter One: Latin 
America ": and Tara Records, which 
is distributed in the U.S. by the Fa- 
mous Music Corp., has released 
"Eres Tu" (Touch The Wind) by the 
group Mocedades. Barbieri, whose 
six -man group is Latin -jazz ori- 
ented, will follow a Feb. 23 appear- 
ance at the University of Michigan 
with a 15 -city tour of Europe in 
March. 

Enrique Inurrieta, president. and 
Enrique Garea, managing director, 
Discos Columbia (Spain) and Al- 
hambra Records (U.S.) have re- 
turned to Madrid following meet- 
ings here, as well as in Miami and 
Puerto Rico, regarding the distribu- 
tion of their labels in the U.S. While 
in New York, both executives also 
conferred with Ivan Mogul! and Da- 
vid Rosner on publishing activities. 
... Joe Cayre, president of Caytron- 
ics Corp., remains on the road, set - 
ting up plans for the opening of a 

number of sales branches through- 
out the U.S. ... The planned Latin 
seminar by NARAS's New York 
chapter (Billboard. Jan. 5) will not 
be held at the Cheetah in February. 
Plans now call for thé use of a local 
recording studio. ... A Happy and 
Healthy New Year. 

JIM MELANSON 

Billboard SPECIAL SURVEY for Week Ending 1 12,74 

Billboofr! I.otin s 
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Hot Special Survey 

_ r, ; IN NEW 
TITLE- Artist, Label 8 
Number (Distributing Label) 

YORK 
- ; TITLE -Artist, Label & 

Number (Distributing Label) 

1 

2 

3 

4 

5 

GRAN COMBO 
" #5," EGC 005 

ROBERTO TORRES 
"El Castigador," Mericana MYS 114 (Gay- 

tronics) 

DANNY RIVERA 
"La Distancia," Velvet 1470 

ISMAEL MIRANDA 
"Así Se Compone Un Son," Fania 00437 

WILLIE COLON 

6 

7 

8 

9 

10 

EDDIE PALMIERI 
"Sentido," Mango 103 (Coco) 

ANGELICA MARIA 
"Tonto;' Sonido Internacional SI8006 

CHARLIE PALMIERI 
"Vuelve El Gigante," Alegre 7008 

TIPICA 73 
"Manono," Inca 1031 

ORCH. LA SELECTA 
"Lo Mato," Fania SLP00444 "Jíbaro Soy," Borinquen 1245 

IN CHICAGO 
1 WILLIE COLON 6 ISMAEL MIRANDA 

"Lo Mato," Fania SLP00444 "Asi Se Compone Un Son." Fama 00437 

2 GRAN COMBO 7 LOS DIABLOS 
" #5," EGC 005 " #4," Musimex 5053 

3 EDDIE PALMIERI 8 SUPER TRIO 
"Sentido," Mango 103 (Coco) "73," Montilla 261 

4 VICENTE FERNANDEZ 9 ANGELICA MARIA 
"La Misma," Caytronics 1359 "Tonto," Sonido Internacional 518006 

5 DANNY RIVERA 10 YOLANDA DEL RIO 
"La Distancia," Velvet 1410 "Pertenezco A Ti," Arcano 3235 

' Copyright 1974. Billboard Publications, Inc. No part of this publication may be reproduced, 
stored in a retrieval system, or transmitted. in any form or by any means. electronic, mechanical, 
photocopying, recording. or otherwise, without the prior written permission of the publisher. 
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Can you see 

"The Real Me" 
Can you 
The Who 

MCA -40182 
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Rodio-TV Programming 

VoxJox Chicago Public TV Rock 
By CLAQUE HALL 

Radio -TV Editor 

KFOX -AM, Los Angeles, has 
made the movies. Producer H.B. Ha- 
lacki filmed "Gone in 60 Seconds" 
there and ending up in the movie 
were operations manager Johnathan 

"PUNCHLINE has got to be 
the best topical humor service 
in the nation." 

-Dick Whittington 
"1973 MOR Air 

Personality of the Year" 
(Billboard Convention) 

Try Punchline For A Month - 
Special Introductory Offer 

$10.00 

Send check or money order to: 

Punchline! 
Dept. B -101 

P.O. Box 48584 
Los Angeles, California 90048 
(If outside U.S., send money 

order only) 

Fricke playing a newsman, morning 
personality Hal McClain playing 
himself, and midday personality 
Mike Anthony playing the part of 
the Cessna pilot. ... Roy Garcia, 
program director of KATM -AM in 
Bryan, Tex., reports that the station 
is a big No. 1 in the market and sent 
the ratings to prove it. Lineup at the 
contemporary MOR station in- 
cludes Richard Moore 7:30 -9 a.m., 
Ken Noble 9 a.m.-2 p.m., Garcia 2 -6 
p.m., Mel Allen 6- midnight and 
Scott Walden midnight -7 a.m. And 
Garcia adds: KORA -FM is also to 
be commended for the fine work 
there. Wendy Ray and Michelle, the 
KORA -FM girls are doing a fine 
job. Carolyn Vance is president and 
general manager of the station. 

* * * 

Lineup at WLPM -AM in Suffolk, 
Va., includes program director Dale 
Parson 6 -10 a.m., Bob Madison 10 
a.m. -2 p.m., Rob Taylor 2 -6 p.m., 
Tom Lee 6 -10 p.m., Frank Bacskay 

(Continued on page 21) 

NASHVILLE 

Telve new I.D. packages 

1nIy the best musicians in the 

pop. country and M.O.R. field - 

atch your ratings soar sky 
high with a blast from 
our new "shotgun" series- 

very phase of radio production is 
covered by the Nashville Tower- 

each us today at (615) 242 -3513 
so we can put our creative minds 
to work for your station- 

* I.D.'s covering the total scope of broadcasting. 

* A new production library service. 

* Client commercials. 

NASHVILLE TOWER, INC. 
1701 West End Ave. 

Nashville, Tn. 37203 
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Show 1st Self- Liquidating 
CHICAGO -The WTTW -TV lo- 

cal television music show Made in 
Chicago is the first such program on 
an educational TV station to pay its 
own way, according to Ken Erlich, 
executive producer. Simulcast in 
stereo over WBBM -FM here, the 
series has received national recogni- 
tion with as many as 230 stations 
picking up a recent tribute program 
on the late Jim Croce. 

Combining famous acts such as 
Curtis Mayfield, Gordon Lightfoot, 
Bill Quateman and many others 
along with local talent, the show has 
so far won two Emmy awards for the 
sound and video engineering. The 
Mayfield show featured the first use 
by WTTW =TV of a video synthe- 
sizer. 

Reaching an audience estimated 
at a quarter of a million, the nearly 
year -old series finds label people 
calling Erlich now rather than the 
other way around, he said. 

Aired twice weekly (Wed. and 
Sat.) at 9 p.m. over Channel I I and 
simulcast in stereo every other Sat- 
urdays over progressive rock CBS 
outlet WBBM -FM (96.3), the show 
is seen by Erlich as building a new 
audience for Channel 1 I and by Bob 
Johnston, WBBM -FM, program di: 
rector, as adding prestige to the ra- 
dio outlet. 

Erlich, 31, who produced the 
Marty Faye TV show for five years 
and is also publicity chief at 
WTTW -TV, said Channel 11 with 
its heavy schedule for children and 
other serious public television fea- 
tures, normally has a 5 percent au- 
dience share. 

Rating figures for the Made in 
Chicago broadcasts have come in at 
from 15 percent to 20 percent in au- 
dience share, Erlich claimed. He 
said the association with WBBM- 
FM is allowing Channel I I to serve 
the 18 -34 age audience ( "parents of 
Sesame St. viewers ") and that it is 
proving that WTTW -TV is not in- 
volved with a totally tenny -bopper 
audience for Made in Chicago. 

Knows Audience 
Erlich gains demographics on the 

audience as'well as the proof Made 
in Chicago is self -sustaining from 
pledges sought during and around 
the show. He said, for example, that 
pledges during the Curtis Mayfield 
show where viewers were offered a 
Mayfield "Superfly" LP for the $20 
membership amounted to $11,000 - 
the show cost $9,000. He said about 
80 percent of the people promising 
pledges really come through. 

WTTW -TV is one of the few ma- 
jor producing stations in the Public 
Broadcasting System chain, Erlich 
believes, listing KCET -TV, Los An- 
geles (which did a music show, 
Homewood, at one time), WNET- 
TV, New York, WGBH -TV, Boston 
and KQED -TV, San Francisco as 
innovative stations. 

PBS receives around $35 million 
in Federal subsidy and this will re- 
portedly be hiked to $50 million this 
year, but actually only about 25 per- 
cent of its operating revenue comes 
from the government, Erlich said, 
and WTTW -TV's government share 
is more like- 10 to 15 percent. 

Among many firsts connected 
with the series is the fact that 
WBBM -FM is a commercial station 
and can be therefore aggressive in its 
own pitch for support. Recently the 
series has its first simulcast pledge 
break (Channel I I ordinarily will 
show a slide while a pitch is being 
made to the radio audience). 

By EARL PAIGE 

To defray costs of the telephone 
lines, WBBM -FM sells spots on its 
air, said Johnston. Actually, the cost 
of lines is double because of stereo 
(between $400 and $450 for the hour 
show) and the price was doubled 
again when special construction 
costs were added by the phone com- 
pany, he said. 

Johnston said costs and problems 
with phasing will probably rule out 
quadrasonic broadcasts, though 
both Johnston and Erlich have con- 
sidered 4- channel shows. 

WBBM -FM Benefits 
Among benefits for WBBM -FM 

are the fact that its personalities get 
added exposure as hosts and the au- 
dience is made to feel involved 
(WBBM -FM offers over the air tick- 
ets to the filming of the series). Ba- 
sically, too, WBBM -FM is helping to 
offer something different in the mar- 
ket and also is helping to bring more 
talent to the community. 

Additionally, WBBM -FM makes 
a financial contribution to the edu- 
cational TV outlet for every show. 

Johnston, a panelist at Billboard's 
jukebox programming conference 
last May, said both stations benefit 
as well in terms of attracting major 
talent to the city. 

Erlich said labels are definitely 
becoming impressed with the series 
and pointed out how Warner Bros. 
flew in Lightfoot from a Toronto en- 
gagement to tape that show. Often, 
labels try to coordinate local appear- 
ances by acts with TV filming sched- 
ules. 

Helping Erlich on Made in Chi- 
cago is producer Paul Fanning and 
director Dave Erdman. 

Engineering Awards 
The audio mix Emmy was won by 

John Kennamer of WTTW -TV. The 
engineering award, which also went 
to the TV outlet, actually involved 
the work of WBBM -FM engineers 
Chuck Brockman and Ken Cook. 
WTTW -TV's crew consists of Steve 
Andre, Jim Swick, Larry Ocker and 
Todd Hitzeroth. 
Erlich said the stereo broadcasts 
have definitely added to the series' 
stature. "Once you have seen and 
heard it (the show) in stereo, you are 
never satisfied with mono." 

Erlich said, however, that the pro- 
ducer must be conscious of the 
monaural TV viewer. "This is why I 

always want at least two acts. When 
we had a whole hour of Gordon 
Lightfoot, it may have been too 
much of one kind of music for a 
mono listener and /or viewer." 

The production of the series has 
presented some challenges, which 
were the basis actually for the Emmy 
awards. 

The one award was few stereo de- 
sign, in that the audio and video was 
combined on videotape. One track 
of the audio was placed on the video 
tape. 

One handicap but also an advan- 
tage as well, Erlich claimed, is that 
the videotape filming cannot be 
edited as is the case with In Concert, 
which is shot so that audio and video 
are put back in sync. As a result, Er- 
lich said sometimes the audio and 
video are off a half second in the-In 
Concert series but that Made in Chi- 
cago has built in no chance of non - 
synchronization. 

However, the WTTW -TV series 
must be shot usually more than 
once, which adds to expense. 

Up until now, Erlich has been 
renting a mixing board and has had 
to hold back on some shows. This 

cost $1,200 to rent. However. in 
March -, the station is putting in one 
and for the first time Made In Chi- 
cago can be fully edited. 

Talent Spectrum 
Erlich sees the series as going far 

beyond rock and folk repertoire and 
presenting talent in a total way. This 
will include country music too. It 
could include the Chicago Sym- 
phony, but Erlich said, "That would 
probably cost $35,000 and blow my 
budget for four shows." 

He is negotiating now for a pro- 
gram on Murray Perahia, Columbia 
Records pianist. Also. he is near set 
on a country show featuring Tom T. 
Hall, Charlie Rich, George Jones 
and Tammy Wynette. 

Asked if country- would present a 
tune -out risk, he said, "We can't 
concern ourselves with whether a 
show would create a tune -out factor. 
Our aim must be to present good 
music." He said plans definitely call 
for something -in the big band cate- 
gory too. 

Erlich has been the target of at 
least mild criticism on some shows, 
as in the case of Chicago Daily News 
columnist Norman Mark's chal- 
lenges following the Mayfield con- 
cert. 

How could Erlich justify using the 
theme, "Superfly" (which Mark 
claimed is from a movie that glo- 
rifies drug pushers) other than that 
its popularity would guarantee a 
strong tune -in? Erlich said, "If we 
had not used `Superfly' we would 
have been accused of censorship." 

Why weren't more blacks visible. 
for this of all WITW -TV presenta- 
tions? Erlich said at least half the 30 
musicians involved in this session 
were black. 

As for qualifying the audience to 
ensure more blacks, Erlich said this 
would be difficult. "Maybe in our 
WBBM -FM pitches for the filming 
audience, we should have asked for 
a 35 -word essay on Curtis May- 
field." 

Also, since WTTW -TV has a mo- 
bile unit, why wasn't some attempt 
made to film a soul music show on a 
southside Chicago street corner? Er 
lich pointed to the added expense 
whenever the mobile unit is em- 
ployed, but said he does wish more 
remote programming could be pos- 
sible. (For the shooting of "God - 
spell" with the whole cast, WTTW - 
TV cameras were rolled across to a 
green parklike area on a neighbor- 
ing lot). - 

Production Aims 
Erlich was even criticized for not 

photographing the musicians from 
various angles. He said, "We always 
try never to present the artists in a 
natural environment and we did 
have a variety of angles for Curtis. I 

never try to get the camera right up 
in a performer's face, it always works 
around hint. 

"In the case of Lightfoot, we 
brought the audience in close to ap- 
proximate the intimate kind of feel- 
ing we needed." 

For Croce, Erlich intentionally 
limited the audience to 80 people at 
tables, again to portray Croce in his 
natural club date setting. (Inciden- 
tally, WTTW -TV moved up the 
showing of the Croce program, be- 
cause of the artist's death in a plane 
crash and resultant special interest 
in him and did not go for pledges for 
this show. The 40 minutes of Croce 
also featured Maury Meuhlheisen, 

(Continued on page 21) 
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Rodio-TV Programming 

Chicago Public TV Rock 
Show 1st Self- Liquidating 

Continued from page 20 

Crocé s accompanist, who died in 

the crash as well). 
For Looking Glass, and certain 

other acts. the audience was allowed 
to expaipd to as many as 500, to ob- 
tain an atmosphere of a theater per- 
formance. No pot or booze, though. 

Seek Talent 
Normally, Erlich, Fanning and 

Erdman are looking for local talent 
and would like to have open reel 
tapes to examine. Then, once an act 
seems promising. they visit the act at 
a date. Erlich said. "It's not true that 
you have to be a member of WTTW- 
TV in good standing to have your 
act considered." He laughed. "We're 
after good music, good talent." 

All three listen to local newspaper 

JOKESUN -LTD! 
A New joke service created 
for Radio and TV personalities. 

Hollywood's top comedy writers 
bring you a professional monthly 
joke -letter containing topical one 
liners and stories -about 90 items 
-great punch lead -ins. No one 
who talks for a living should be 
without this valuable material. 
Only $60.00 per year. Sample issue 
$5.00. Send check to: 

JOKES UN -LTD. 
DEPT. B3 

P.O. Box 69855 
Hollywood, Cal. 90069 

critics, talk to label people and are 
constantly looking for talent. 

Erlich envisions more music proj- 
ects, one he talks of being a show for 
3 -10- year -olds on teaching music 
with the Arbors as host talent. This 
will likely be tied in with the Ameri- 
can Music Conference. national or- 
ganization involved in music appre- 
ciation. 

WTTVW -TV's antenna is moving 
to the world's tallest building, the 
1,454 -foot Sears Tower, and 
WBBM -FM's is on the nearly as tall 
(1327) John Hancock Center, which 
means probably the best of two cov- 
erage situations, though Sears 
Tower does cause a broadcasting 
shadow for Hancock -originating 
signals. 

Meanwhile, Erlich and Johnston, 
whose association was what each 
calls "a meeting of the minds." are 
looking to new areas of talent. Erlich 
mentioned Jackson Browne, Kris 
Kristofferson, Loggins & Messina, 
Steely Dan and Martin Mull as 
sought -after acts. 

Acts Spotlighted 
Local acts, by the same token, are 

hoping they can catch a spark 
through exposure, hopefully a show 
that will be picked up nationally as 
with the Croce program that also 
featured Mississippi Flannagan. 

Said Erlich on why he was partic- 
ularly pleased Billboard came out to 
WTTW -TV to cover Made in Chi- 
cago: "I have been a little frustrated 
as seeing all the television shows get- 
ting so much attention and yet ours 
is being widely recognized too." 

Indeed it is. 

Vox Jox 
Continued from page 20 

IO p.m.-2 a.m., Peggi Parker news 
and weekend men Walter Bryant 
and Bob Hart. Parsons backs me up 
in a comment I had about a certain 
station in the market. but I won't 
belabor the station anymore because 
I like Lee Fowler even if the station is 

sort of like that certain station in 

Washington. Parson would like bet- 
ter record service and since it's a 

Tidewater market station, I think he 
deserves good service.... Miami ra- 
dio-TV personality Sally Jessy 
started Dec. 10 for WTMI -AM 

broadcasting live from the Chez 
Vendome in the David Williams 
Hotel, noon -1 p.m. She'll be inter- 
viewing musicians and entertain- 
ment people. She also has a three - 
hour interview show on Sunday IO 

p.m. -1 a.m. on WQAH -AM, Miami. 
* * * 

Mark Giardina, formerly of 
WCBA -AM, Corning, N.Y., has 
joined WADD -AM in Brockport, 
N.Y., as sports director and after- 
noon air personality. The lineup on 
the daytime station located 15 miles 
from Rochester now includes pro- 
gram director Bob Bittner 6 -10 a.m. 

and Eric Hardenbrook 10 a.m: I 

p.m. * * * 

Jim Scott, 518 -371 -4587, previously 
with WPTR -AM in Albany, N.Y., is 

looking for a new position. Back- 
ground also includes a stint at 
WDRC -AM in Hartford, one of the 
best Top 40 operations around. Will 
take either medium or major market 
position.... Robb Empson, now with 
KOKL -AM, Okmulgee, Okla., is 
looking for Joel Frankowiec, better 
known as Eric Day, and John Se- 
quiria, and others from his Brown 
Institute days. Plugs a disk by Jan 
Hawkins called "Moment of You." 

N,=&,=,N UMM EIRE 

How long has it been since you grabbed a housewife? Last right? Last 
year? Can't remember? Well this is the week to get yours. We have a house - 
wife grabber called "MINI- PEOPLE ". 

Sixty -five classic comedy mini -quiz shows featuring the funniest little kids 
on earth - with Dick Orkin, one of the funniest big kids. 

So grab the phone and grab the great young housewife audience by grab- 

bing ... "MINI- PEOPLE ". 

refr 
(312) 944-7724 

The Chicago Radio Syndicate Two E. Oak St.,Chicago 60611 

They say you can't please everyone. 
We did. 

So far, "The History of Rock" high school assembly programs have made friends of 
8 million kids in 7,000 schools. 

Naturally, that made our friends happy. 

WKAP, Allentown CHED, Edmonton KENO, Las Vegas WIBG, Philadelphia 
WQXI, Atlanta WJET, Erie KHJ, Los Angeles KRIZ, Phoenix 
WSGN, Birmingham KYNO, Fresno WAKY, Louisville WKTQ, Pittsburgh 
WRKO, Boston WMEE, Ft. Wayne WMPS, Memphis KISN, Portland 
WKBW, Buffalo KFJZ, Ft. Worth WFUN, Miami WPRO, Providence 
CKXL, Calgary WKBO, Harrisburg WZUU, Milwaukee CJME, Regina 
WAYS, Charlotte WPOP, Hartford WRNO, New Orleans WRVQ, Richmond 
WIXY, Cleveland KRBE, Houston WNBC, New York WBBF, Rochester 
KLIF, Dallas WIFE, Indianapolis WGH, Norfolk KROY, Sacramento 
KIMN, Denver WAPE, Jacksonville KOI L, Omaha KSLQ, St. Louis 
KSO, Des Moines KUDL, Kansas City WLOF, Orlando KFXM, San Bernardino 
CKLW, Detroit WNOX, Knoxville CFRA, Ottawa KCBQ, San Diego 

You're happy. They're happy. We're happy. 

KFRC, 
KJR, 
WLCY, 
CHUM, 
KTKT, 
CFUN, 
WRC, 
CFRW, 
W H OT, 

San Francisco 
Seattle 
Tampa 
Toronto 
Tucson 
Vancouver 
Washington 
Winnipeg 
Youngstown 

í í''ì`iì',, ,011, ° ïi . 
1110 

Rick 13rodtlChOi1S 
Multi -Media Education 

Philadelphia 
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Finally. Audio Magnetics introduces the revolutionary 
concept that takes all the guesswork out of tape 
merchandising. The Great Tracs Cassette Rip Off. It's an 
original. It will become an industry standard. 

That's quite a statement. One display builds -in all the 
promotions everybody else offers and anybody could want. 
That's right. You decide on your own specials. You make your 
own consumer price breaks for quantity purchases. You sell 
cassettes in singles, twins, three -paks or even dozens. Sell 
tape by the yard. Or the mile. 

You'll like the Rip Off because it simplifies life for you. It 

minimizes your inventory risk. And it maximizes your selling 
flexibility. Our display unit is worth a thousand different 
packages. 

The Great Cassette Rip Off is a tape merchandiser for all 
your reasons. You be the judge. 

Audio Magnetics, a prime producer serving the 
consumer, educational and duplicator markets. 
AUDIO MAGNETICS 14600 S. Broadway, 

P.O. Box 140 Gardena, Calif. 90248. (213) 532 -2950. 
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Tape /Audio/ Video 
Compact Leading Eastern Blank 

ap 
Hardware Item 

T 

CES 

e 

Promise 

Cas See 

Price Trend Up 
By EARL PAIGE 

CHICAGO -Because compacts 
are often the consumer's first serious 
entry into hi fi the genre is one buy- 
ers at the winter shows this week will 
be concentrating on heavily with 
main interest trending to higher 
price points, according to spot 
checks with buyers and manufac- 
turers. 

This is not to say there won't be 
plenty of lower -end compacts and 
plenty of action there, it's just that 
consumers and therefore buyers of 
compacts are becoming more so- 
phisticated in their demands. 

Carry, Storage 

Case Cos. See 

Banner Season 
By SAM SUTHERLAND 

NEW YORK -Manufacturers of 
home storage and carrying cases for 
8 -track and cassette tapes are pro- 
jecting a banner year, pointing to in- 
creased vitality for home entertain- 
ment in the face of the energy crisis. 
And that new vitality may lead to 
new trends in case design. 

"People are going to be staying 
home more and more," commented 
Al Alexander, general manager at 
Le -Bo Products, Inc., Woodside, 
N.Y. "In fact, the whole home enter- 
tainment industry will boom." For 
Le -Bo, Alexander continued, that 
trend has suggested renewed mo- 
mentum for home storage unit sales, 
and the firm is unveiling seven new 
designs in two basic groups, all de- 
signed for home use. 

One group of cases will offer a re- 
movable plastic dust cover, while 
another, "dressier" line will feature 
decorative cabinets with styled 
doors. "We're going to feature more 
and more units with larger tape ca- 
pacity," Alexander noted, pointing 
out that the home tape buyer, who is 
already expanding his collection, 
will build his tape libraries further as 
a result of the energy squeeze. 

Le -Bo is also contemplating a new 
line of home storage units for 
records, a field which, Alexander 
suggested, has been surprisingly 
overlooked by tape case firms. 

Similarly, Richard Rosenberg. 
sales manager for Service Manufac- 

(Continued on page 41) 

Among a number of trends are 
cosmetic changes with added em- 
phasis on slide controls, more con- 
trols, brushed aluminum or chrome 
trims and heavier duty speakers. 

Leading compact manufacturers 
such as Sony, Panasonic, Lloyds, 
Sound Design, Morse- Electro- 
phonic -brands most mentioned by 
buyers talked to- continue to stress 
versatile design that quickly adapts 
up or down to a given price point. Of 
course, many manufacturers, just as 
buyers, start with a price point idea 
and design (or buy) toward it. 

Another continuing trend is the 
special design for a private label cus- 
tomer-E.I., a store featuring a cer- 
tain model. (Continued on page 32) 

By RADCLIFFE JOE 

West Coast Blank 
Tape Report Inside 

NEW YORK -Optimism is the 
watchword among east coast blank 
tape manufacturers these days as the 
second annual Winter Consumer 
Electronics Show rolls around, 
cloaked in a general feeling of 
unease over raw materials shortages, 
spiralling labor costs and a frus- 
trating amount of flux in the nation's 
economy. 

The move by Connecticut -based 
Audio Devices to install a $1 million 
solvent recovery system typifies that 
optimism. The firm's president, An- 
thony Gunha, feels that this plant, 
scheduled to go into operation by 

(Continued on page 36) 

TV FADES 

Mass Buyers See 
Stereo Surge; `Q' 
Sales Promising 

By BOB KIRSCH 

LOS ANGELES -Last June mcist buyers from leading mass merchandising 
outlets around the country were focusing their thoughts on quadrasonic and 
television cartridge of one form or another as the Consumer Electronics Show 
approached. 

This year there has been somewhat of a change. The emphasis on 4- channel 
is still present, but the video thrust has slowed a bit and buyers are looking 
more and more at the conventional hi fi items such as tape decks, components 
and compact music systems. 

There has been another change this year, one that has been going on for 
some time but seems now to be reaching a peak. Virtually every buyer sur- 
veyed feels the average consumer is becoming far more quality conscious and 
buyers will be shopping the show with this in mind. The same trend is true in a 
somewhat reverse way among the buyers from the so- called audiophile stores. 
Most now feel that consumers coming into their shops are no longer only 
audiophiles. The average consumer is shopping in the realm of what was once 
the audiophile's domain. (Continued on page 30) 

GIRLS and giant 
displays of enter- 
tainment prod- 
ucts kind of epito- 
mize the Winter 
shows opening in 

Chicago Thurs- 
day (10). This is 

Vidonne Riemen- 
schneider with 
huge array of Le- 

Bo tape cases. 
She has kind of 
a splendorous 
name, too, come 
to think of it. 

`Q' Broadcasts Await Discrete 
LOS ANGELES -While discrete 

quadrasonic radio -there are still 
five systems under study -continues 
to hang fire as the National Quadra- 
sonic Radio Committee continues to 
dilly dally, matrix quadrasonic con- 
tinues to make doubtful and prob- 
ably fruitless advances here and 

By CLAUDE HALL 
there many believe. Several stations 
are boasting that they're quadra- 
sonic stations; in reality, most of the 
product they play is still stereo and 
thus their claims are a little mislead- 
ing to the public. However, more 
than 200 FM radio stations in the 
nation are broadcasting some matrix 

records and some of these stations 
are doing regularly -scheduled 
broadcasts of matrix quadrasonic 
material. 

The reason the success of any mat- 
rix broadcasting is doubtful in the 
long run is that the NQRC is only 

(Continued on page 38) 
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Blank Videotape Market Projections of 5 Cos. 
Material Shortages Affecting Blank Tape Firms 
David Lewis Reports on Philips' New Coating 
Ken Winslow Reviews TV Recorder Systems 
4 Companies Argue Validity of Winter Shows 
How One Sears Outlet Merchandises Audio 
Nat Freedland Speaker Light Unit Report 
Music Groups Expand Audio Product Sales 

Japan Mfrs. 

See Headphones 

New Mass Buyer 

Accessory Item 
By ANNE DUSTON 

CHICAGO -Headphone manu- 
facturers are moving steadily into 
the mass merchandising market. Su- 
perex and Telex have been selling 
accounts such as Macy's and J.L. 
Hudson. Koss has been supplying 
Sears for eight months as well as 
supplying Gimbels, Penneys and 
Polk Bros. 

A spokesman for Scintrex, ori- 
ented toward the audio specialist, is 
happy with the trend, as "that will 
relieve some of the competition in 
the specialist market." 

While the plastics shortage has 
not affected headphone companies 
as yet, it was predicted by some that 
low end and promotion product 
would be dropped if plastic supplies 
became critical. "A plastics shortage 
will cause higher prices, and a cut- 
back on proliferation of models in 
an oversaturated market," Peter 
Schwartz, director of marketing, 
Telex, predicted. On the other hand, 
Superex is introducing two new 
stereo dynamic models in a moder- 
ately priced range, because of the 
pinched economy. 

Surprisingly, prices on head- 
phones are dropping. Jim Wing, at 
David Clark Co., sees lower prices 
on American -made product a result 
of import influence. Koss has 
dropped prices on four models as 
much as $5. Marvin Paris, director of 

(Continued on page 40) 

Eye '74 Challenges Shifts Focusing on 
By HIDEO EGUCHI 

TOKYO -Maintaining performance standards within 
realistic cost brackets continues to be a major challenge 
for Japanese entertainment product manufacturers, ac- 
cording to spot checks with several. Inflated costs of ma- 
terials and labor, the energy crisis, developing products 
that appeal to consumers in America and Europe and 
video systems are other subjects of concern. 

Cost performance continues to be the biggest problem 
for the Japanese manufacturers of 4- channel sound 
equipment, from modular stereo sets for teeny -boppers 
to mixing consoles for recording studios. Most of the 
home stereo ensembles being made in Japan are compat- 
ible with the three quadrasonic systems, CD -4, SQ, and 
RM (Sansui QS), a factor seen as keeping prices up. 
Onkyo, a Toshiba subsidiary, has even come up with an 
automatic sensing device to detect various 4- channel for- 
mats in its new high -end models. 

Commercial production of the IC chip for Sansui's QS 
"variomatrix" circuit, probably starting in late 1974, 

JANUARY 12, 1974, BILLBOARD 

could result in faster acceptance of this system according 
to its advocates, who believe it would be economical. 

Retail prices range from about $25 for a record player 
with speaker matrix circuit to more than $890 for a set 
with four speakers of the same size. 

Costs Soar 
Inflated costs of materials and labor in Japan, plus the 

shortages of fuel and energy, will force manufacturers in 
this country to accelerate their moves to produce elec- 
tronics in the U.S. and Europe. In addition, U.S. manu- 
facturers will have to shift their offshore production 
from Japan to other Asian countries if they have not al- 
ready done so, observers point out. 

To all outward appearances, the energy crisis in Japan 
is no worse than in the U.S., the U.K., and the Nether- 
lands, but a threatened general strike this spring by orga- 
nized labor could have far- reaching consequences on al- 
ready worsening layoffs and unemployment. 

(Continued on page 36) 

Series of Factors 
By INGRID HANNIGAN 

thusiastic, and efficient. Not so with 
Americans who resent the low social 
status associated with factory jobs, 
and work with reluctance, said a 
Japanese president of the U.S.` 
branch of his father's firm. 

Kimitaka Sekiguchi, head of Big - 
ston Corp. U.S.A. in Rosemont, Ill., 
commented that with the yen value 
expected to decline to 300 per dollar 
within a few months, it would be less 
costly to assemble products here (or 
even manufacture) than it would in 
Japan, "even considering the less 
productive and reliable American 
worker." (Continued on page 40) 

EDITOR'S NOTE: Shifts in world 
labor markets portend greater aware- 
ness of sociological factors as manu- 
facturers of hardware steadily ex- 
pand. Other factors combine as the 
exporter firms go after a brand image. 
This article focuses on how one giant 
firm approaches the challenges ofglo- 
bal expansion. 

CHICAGO -Japanese plants pro- 
duce more, all other factors being 
equal, because the Japanese factory 
worker is loyal to his employer, en- 
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JAN. CES VALID? 

Tape /Audio /Video 

Superscope, Sanyo, Pioneer, 
42 Rep Groups in 

Craig Discuss Pros & Cons 
LOS ANGELES -The Winter 

CES is into its second year now, and 
one question that still arises is, "How 
valid and /or necessary is the 
Show ?" 

This is a question that is partic- 
ularly applicable to hardware man- 
ufacturers. The blank tape people 
have made good use of the show. 
They have bowed product, intro- 
duced promotions and generally 
been quite evident. But the blank 

tape industry, particularly where 
mass appeal is concerned, is still a 
young industry. And it makes more 
sense in many cases to change blank 
tape promotions frequently. To be- 
gin, the item is a small one and does 
not take up a great deal of space, so a 
buyer can enter the field without 
remodeling his store. Secondly, dis- 
play is far more important than in 
hardware. Though most agree that 
blank tape has outgrown the stage of 

being simply an accessory to hard- 
ware, most still agree that it is basic- 
ally an impulse item. It may be a 

huge business, but it is still the blade 
to the hardware's razor. Thus, 
changing packages, promotions, 
merchandising campaigns and 
brands does make sense. 

But what of the hardware manu- 
facturer? There are pro and con ar- 
guments. True, with the exception of 

(Continued on page 37) 

Gas Cut Fight As 
Jan. Show Open 

Continued from page 3 

Trinkle, president, ERA, who 
pushed for combining with Manu- 
facturers Agents National Associ- 
ation (a 5,000 member group) and 
the National Council of Salesmen's 
Organizations (which involves 32 
different groups) in an effort to 

THE PROFIT MAKER! 
Diamond Needles, 

Record and Tape Accessories 
Tape Carrying Cases 

Storage Cabinets, Cassettes 
and Tape Cartridges, Audio Products 

Guitar Accessories. 

Insuring: 
Continuity of Product, 
Continuity of Packaging, 
Immediate shipment from 3 Warehouses 
Increased profits through 
single source purchasing 

recoton& 
The only accessory source your company ever needs. 

RECOTOf1 J II RECOTO11 RECOTOA 
AUDIO-ELECTROAIC: AUDIO-ELECTROAICf AUDIOELECTROAftf 

MITER MITER (EATER 
inisdioodiaiwiu 

:4::4 
uglionodiodu. 

3 =990 SELF SERVICE 
DISPLAY UNITS 

24 

482TC CAROUSEL CABINET 
a TRACK TAPE CARTRIDGES 
Swivel base allowing easy accessability 
Store 12 tapes in each of 4 shelves 

8 TRACK LOADED 
BLANK CARTRIDGES 

STEREO 
HEADPHONE 

VALET 

SV-I 
The newest 

tern available 
for the audio fan 

DIAMOND NEEDLES 

N DIAMOND RIPLACFMCNI 

DELUXE CASSETTE nhnaogvApb Na,II, 
RECORDING TAPES 

TAPE ACCESSORIES 

PROMOTIONAL TAPE 
CARRY CASES 

Features quality plus economy. Sturdy fiber. 
board construction, covered with high quality 
durable vinyl. Attractive red plush interior. 
Comes equipped with lock and key. 

128TC -24 cartridges 
138TC -30 cassettes 
148TC -15 cartridges 

The unquestioned leader 
in Diamond Needle distribution. 

RECORD ACCESSORIES 

97TC 
DELUXE TAPE 

CARTRIDGE STORAGE CABINET 
A new improved cabinet 
featuring smoked glass 
molded sliding doors 

ST30 THE PRESIDENT 
Super Deluxe - 
wide range Stereo 
Headphone. 
The ultimate in stereo sound. 

REPLACEMENT 
MICROPHONES 

A complete blister 
packed line of over 
25 items. Carded items plus 

wire racks and vinyl cases. 

recoton CORPORATION 46 -23 CRANE ST. LONG ISLAND CITY, N.Y. 11101 212 -392 -6442 
SEE US AT IHE SHOW IrV BOOTHS C12 -13 

present a united front (see Rep 
Rap). 

Ask 25% Cut 
Main target has been the Federal 

Energy Administration under Wil- 
liam Simon, who as Trinkle pre- 
dicted, has already asked for a com- 
promise request of a 25 percent 
reduction in gasoline for all trav- 
elling salesmen. 

An increase in gasoline prices to 
90 cents a gallon (either by tax or al- 
lowing cost increases by gasoline 
companies) would increase expenses 
of the average ERA rep firm by 
about $12,000 a year, said Trinkle 
and Ball. 

A tax credit wouldn't help, they 
said, because reps probably 
wouldn't get anything back for 12- 
16 months. 

"Our members are now enacting 
new procedures to effectively reduce 
their annual gasoline usage," said 
Trinkle in a letter to Simon, "but if 
some type of priority or special tax 
exemption is not enacted in behalf 
of commissioned salesmen and sales 
representatives, thousands of small 
and medium sized manufacturers 
will not be able to move their prod- 
uct to market." 

As reps plan their next few 
month's business, the thousands 
gathered here will no doubt make 
shortages the main topic of the Win- 
ter Consumer Electronics Show 
opening Thursday (10) at the Con- 
rad Hilton Hotel and the Independ- 
ent Home Entertainment show (also 
at the Hilton) commencing Satur- 
day. Both fold into the even more 
massive National Housewares Ex- 
position next week at McCormick 
Place. 

TV Contest 
CHICAGO - The Inter- 

national Industrial Television 
Association competition chair- 
man Kal Raasch is now prepar- 
ing for regional competitions of 
industrial videotape programs, 
with international finals planned 
as a highlight of the ITVA meet- 
ing April 21 -24, 1974, Palmer 
House, Chicago, here. 

The 6th annual videotape 
competition will display the lat- 
est in communication, training, 
promotion, instruction and infor- 
mation techniques. The 1973 
winner was "HPBO Revolution- 
ary Financial Device," produced 
by Hewlett- Packard, Palo Alto, 
Calif. 

Information can be obtained 
from Kal Raasch, Fireman's 
Fund, PO Box 3395, San Fran- 
cisco, CA 94119 (415) 929 -2206. 

COMPACT from Julliette shows off 
to advantage here with Joey Means, 
who posed very prettily during a re- 
cent CES event. 
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The QS system is complete. 
The IC chips are ready. 

This ís the first call 
to the software ole. p A 

For us, it is an historic event. 
Years of research culminating in three IC chips 

that contain the entire, ingenious QS vario- 
matrix decoder technology. 

The QS system is complete. It is a break- 
through. It is available now to any 4- channel 
hardware manufacturer who shares our feeling 
that QS might very well be the future of 
4- channel stereo. And the hardware people 
already know all about it. 

One, they know that we're sharing information 
and technical assistance with any audio manu- 
facturer who needs them for experimentation. 

Two, they know we're also making available 
economical samples of the new QS IC chips. 

Obviously, this is a mighty fair deal for anyone 
interested in building a QS decoder and 
synthesizer. 

It is also a tip -off that QS is bound to grow in 

importance. And soon. 
(Already, we count more than 80 audio manu- 

facturers producing and promoting equipment 
with QS- decoding capability. And we estimate 
that more than two million different units with 
this capability have already been sold around 
the world.) 

Software people, we don't want you to miss out 
on this golden QS opportunity. 

If your recording engineers will contact us at 
any of our offices, we will go to great lengths to 
demonstrate a simple fact: QS has more technical 
advantages, and fewer disadvantages, than any 
other 4- channel system. 

Surely, whether you ever press a QS record or 
not, this is good information 
to have. 

Just n case your competi- 
tion has it, too. 

QS 4- Channel Stereo. COil Are you listening? 

SlanszLt_ 

SANSUI ELECTRIC CO., LTD. 14 -1, 2- Chome, Izumi, Suginami -ku, Tokyo 168 Japan /Telephone: 323 -1111 SANSUI ELECTRONICS CORPORATION NEW YORK: 55 -11 Queens BLVD., 
Woodside, New York 11377, U.S.A. /Telephone: 212 -779 -5300 LOS ANGELES: 333W. Alondra BLVD., Gardena, Calif. 90247 /Telephone 213- 532 -7670 SANSUI AUDIO EUROPE S.A. 
ANTWERP: Diacem Building, Vestingstraat 53 -55, 2000 Antwerp, Belgium /Telephone: 3- 315663 -5 LONDON: 39 -41 Maple Street, London, WIP, 5FU, England/Telephone: 580 -5353 
FRANKFURT: Reuterweg 93, 6 Frankfurt /Main, West Germany /Telephone: 590 -700 
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Tape/Audio/Video 

Close Up: How One Sears Outlet 
Views Equipment Merchandising 

By JACK COGGINS 
DES MOINES -A lot of factors 

go into Sears' successful merchan- 
dising of entertainment equipment 
with the giant retailer's warranty 
program and point -of- purchase dis- 
plays rated among the most crucial, 
according to A.J. Reiman, division 
manager, Television & Home Enter- 
tainment, here at the Merle Hay 
Plaza store. 

Probably equally as important, is 
the store's knowledge of the basic 
customer it's shooting at: the mass 
market consumer. 

"Our store is not seriously con- 
cerned about .specialty shops. Cus- 
tomers of those stores are, typically, 
enthusiasts who tend to buy equip- 
ment with very big price tags. Where 
pricing is concerned, therefore, we 
are going to be checking out primar- 
ily what we feel is our particular lo- 

cal competition -the full line depart- 
ment stores." 

When consumers buy good stereo 
consoles from specialty stores, they 
may expect to pay $500, $600, $700 
or more, Reiman suggested. "When 
consumers come to our Sears store, 
they find the typical price range of 
between $200 and $300. That is 
where we think probably the bulk of 
the sound business is; so we gear to 
get a good share of it." 

Are specialty stores overrating 
equipment sold in them? "I don't 
think they are overrating the qual- 
ity," Reiman said. "They have excel- 
lent quality merchandise. The con- 
cept we hold to is that Sears has as 
good quality for a whole lot less 
money." 

Quadrasonic 
Generalizing on the basis of his 

store's experience in quadrasonic 
selling, Reiman said, "Quad has not 
taken off well in our market area yet. 
I believe many of us selling sound in 
the area fully expected that, starting 
in the Fall of 1973, 25 percent of 
sound sales would come by way of 
quadrasonic. Insofar as this particu- 
lar Sears store is concerned, it has 
not." 

It is not because quadrasonic 
equipment is not stocked. "My per- 
sonal guess is that many stores in 
Des Moines have a far heavier stock 
in 4- channel than would be required 
to meet the current level of sales. 
Again, that is because heavier sales 
were anticipated." 

Reiman pointed to two reasons he 
feels quadrasonic has been slow 
starting. "There are too few local ra- 

(Continued on page 30) 

1A -150 "CAROUSEL- CASSETTE HOLGER 
_ 

DIAMOND 
REPLACEMENT 
NEEDLES 
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For 15 years, LE -BO has maintained a 

strong lead in the tape and accessories field 
by carrying a full line, featuring the 

very latest products at the most competitive 
price. You can depend on LE -Bo ... 
We don't promise ... we deliver! 

T4 -14A "CAROUSEL-CARTRIDGE HOLDER 

ZI -20 ZIP - 

JACKET COVER 

TA -152 CARTRIDGE STORAGE CABINET 

TA -154 CASSETTES STORAGE CABINET 

lEDO 
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SEE US AT CES SHOW IN BOOTHS 257 -58 
PRODUCTS. INC 7 1 -08 51st AVENUE. WOODSIDE. NEW YORK 11377 

New ProckicEs 

CAR STEREO will be 'eatured at the winter shows with many in -dash units 
such as Lear Jet's A -35 seen here. Unit lists for $179.95 and has AM /FM 
stereo radio with fader control and AFC among otler features and 8 -track 
with prcgram selector and cartridge eject. 

RCA's 12R900 car sttereo and home converter offers quadrasonic both ways. 
It lists for $51 and has jacks for four speakers. Both 2- and 4- channel players 
slide into unit. 

111..° 

111111 

... 

JENSEN's push into speakers in- 
cludes this C9740 coaxial kit com- 
plete with grills, heavy duty wire 
and hardware. 

VOR Industries is introducing this 
$24.95 list disk cleaning device at 
the Consumer Electronics Show 
this week. 

WOLLENSAK's 8075 cartridge recorder is claimed to compare in performance 
to top quality cassette units. It records 2- channel tapes and plays back 4- 
channel ones. List price: $299.95. 

GE's node) M8416 with two -way 
microphone system is typical of in- 
creasrg sophisticat on of cassette 
hardware. 

MAJOR's FRS -608 at $89..95 sug- 
gested list typifies design sophis- 
tication of compacts at the winter 
shows. 

MAGNAVOX's E -1014 $199.95 compact features AM 'FM stereo receiver, 8- 

track Dlayer, changer, duo cone speakers, headphones and the mobi e cart. 
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Tope /Audio /Video 
W. Coast Blank Tape Push Merchandising, Promotion 

LOS ANGELES -The blank tape 
story looks much as it did at last 
June's Consumer Electronic's Show, 
with leading West Coast manufac- 
turers as well as the 3M Co. placing 
stronger emphasis on merchandis- 
ing and promotion campaigns as 
well as display programs than on 
new product. 

A number of firms will be ex- 
panding existing product lines, such 
as taking a popular series and mov- 
ing it into 8 -track and reel -to -reel 
configurations as while keepingit in 

cassette. Other firms will be expand- 
ing successful promotions to include 
more categories and configurations 
or will be extending already proven 
promotions. 

Some new product will be shown, 
of course, but even among the man- 
ufacturers showing new product, 
new displays and promotions will 
receive just as strong a push. Despite 
shortage problems, however, blank 
tape will be as visable at the show as 
it has been during any past show, 
and the strong push on promotions 
and display is a powerful indication 
that the configuration is still grow- 
ing, still reaching more types of re- 
tailers and still one of the most im- 
portant segments of the electronics 
business. 

What, then, are Audio Magnetics 
Corp., Ampex Corp., 3M Co., 
Memorex and Certron offering at 
the show? 

Audio Magnetics 
At Audio Magnetics, vice presi- 

dent of consumer products Jim 
Lantz reported that his firm will in- 
troduce the XHE cassette with a spe- 
cial jam proof mechanism at the 
show,.adding that the tape was "ex- 
tra high energy." The cassette has 
"two floating guides to prevent jam- 
ming and is leaderless, and will be 
offered in 45, 60 and 90- minute 
lengths. The housings will be 
smoked plastic so the consumer can 
see the workings. The cassette will be 
screwed with a hard window and 
will be in a Philips box. The tape will 
be aimed at the audiophile market," 
Lantz said," and we are planning a 
large scale advertising campaign this 
month aimed at the hi ft consumer. 
The same reps will handle this line 
that handle our other consumer 
products." 

As for. displays, Audio will intro- 
duce two. "The first," Lantz said. 
"will be a disposable tape on a roll 
and will be called the `Great Tracs 
Cassette Rip -Off.' There will be two 
types of racks. One will be perma- 
nent and made out of plastic and 
metal. This is a strictly counter unit. 
We will offer the replaceable tape 
rolls in reels of 144. Each display will 
have two rolls, one of C -60's and the 
other of C -90's. The dealer can make 
his own price breaks on this display 
via a table on top, so he is basically 
making up his own promotions. 
Tapes will be wrapped in perforated 
cellophane. 

"The second display, Lantz con - 
tinued, "is a disposable one with the 
same concept as the first. The only 
differences are one, that this is card- 
board, an secondly, it can be a 

counter or pegged display. The units 
are shipped in twos and when the 
role is finished, the dealer just 
throws it away. Here he doesn't or- 
der new rolls, he orders new dispen- 
sers and they come with the rolls in 
them. The object of all of this is to 
push tape even further into the mass 
impulse category. The dealer can 
change his own promotions and 
minimize his inventory risk. We also 
think the displays are space savers. 
especially for the mass merchant." 

Audio will also bow a two -pack 
bagged product. The dealer pur- 
chases a Tracs Plus C -60 and in the 
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package is a C -30 for a penny extra. 
But the penny is in the package so 
the consumer gets it back and it is a 
sell through item. In a separate pro- 
motion, a dealer can buy a Tracs 
twin pack and get a 30- minute 

By BOB KIRSCH 
bonus. For instance, he can buy a 
C -30 and C -60 for the price of two 
C -30, a C -60 and C -90 for the price 
of two C -60's and so on. Audio will 

also have two length changes for the 
first quarter. Cassettes will now be 

available in a C -45 and 90- minute 8- 
tracks will be available. 

Ampex 
Ampex Corp. will be expanding 

on the series that has proven to be 
one of its more popular over the past 

half year, the 20 20 + , according to 
Shad Helmstetter. "We will have an 
8 -track in 42 and 84- minute lengths 
available," he said, "as well as a reel - 
to- reel tape. We will also have a new 

(Continued on page 34) 

COLUMBIA MAGNETICS' "FAIL-SAFE" 
TAPES DON'T JUST SIT THERE. 

THEY'VE BEEN DE- BUGGED: 

We took a line that was near -perfect to begin 
with, and de- bugged it completely. Wound up 1. Premium gamma ferric oxide low noise, high 
with a whole new invention. That's why we call output formula for smooth extended range 
it "Fail- Safe. "* recordings. 

* "FAIL- SAFE" is Columbia's name for tape 
features like: 

THEY'RE ADVERTISED ALL OVER THE PLACE: 

In all the best places. In magazines like 
Playboy, Penthouse, Oui, High Fidelity, Stereo 
Review, Rolling Stone, Time and many more. 
On radio, they're talked about on stations that 
come through loud and clear. Prime markets, 
pitched in prime time. 

THEY PROMOTE THEMSELVES: 

With P.O.P. and sales promotion plus! Plus 
"Two Offers Nobody Could Refuse." Plus a new 
"Buy Two Get One Free" offer that anybody left 
couldn't refuse. And special dealer programs 
that make it really easy to stock up. 

THEY MAKE "FAIL- SAFE" SALES: 

They're tapes that stay sold. Never come back 
like a song. Meaning high profits without the 
returns you don't want. 

(N)1 13L -1 
Blank RecordingTape 

SEE THE FULL LINE OF COLUMBIA AND SOUNDCRAFT TAPES AT 
BOOTH 230 -231, and Suite 1722 -1723A at Conrad Hilton. 

2. Special professional cassette housing with 
self -lubricating flanged Delrin rollers and 
steel pins, sealed tape window, graphite 
impregnated Mylar slip sheets, new pressure 
pad and mumetal shield design and more. 

3. New Mark II 8 -track cartridge housing with 
three -point suspension system, revolutionary 
self- adjusting hub, flanged Delrin roller, special 
pressure pad design, silicone rubber pinch 
roller, new wiper arm and spill chamber 
design and more. 

4. Open Reels with individual inspection sticker, 
oversized box with special protective packing 
material, long leaders on both ends, timing 
charts and more. 

5. Columbia Videocassettes feature top -quality 
Chromium Dioxide tape for extremely high 
quality picture and sound reproduction on all 
videocassette recorders. 

6. Extra re- recording labels and index cards can 
be typed for professional appearance. Bonus 
coupons give consumer one free C -60 cassette 
with each eleven cassettes purchased. 

Columbia Magnetics, a product of CBS Records, a division of CBS, Inc., 51 West 52nd Street, New York, N.Y. 10019. 
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Tope /Audio /Video 
Shortages Hit Blank Tape -See Many Benefits Though 

LOS ANGELES -1973 was the 
year of the shortage -in almost ev- 
erything the people of this country 
have taken for granted for years. 
The blank tape industry was no ex- 
ception, with shortages of chemicals 
hurting both the production of raw 
tape and the plastic housing for this 
tape. And now, in 1974, it still ap- 
pears that tape shortages will get 
worse before they get better. 

Most major firms first began talk- 
ing seriously about the problem in 
the middle of last year (Billboard, 
June 23). At that time, companies 
explained that certain compounds 
and solvents needed for the manu- 
facture of blank audio and video 
tape were becoming increasingly 
sparse. The compounds involved 
were primarily derivatives of petro- 
leum, with the most seriously effect- 
ed materials being toluenes, meth - 
elethylkeytone and polyester film. 
These are the materials used in coat- 
ing tape. 

The problems that created the 
shortages were primarily the same 
ones that created the vinyl shortage 
in the record industry. Other indus- 
tries were using these materials at a 
higher rate than ever. In addition, 
the industries providing the basic 
raw materials have traditionally 
been low profit margin industries. 
Profits and prices are now starting to 
rise, but it takes anywhere from 
three to five years from the concep- 
tion of a plant to manufacture these 
materials until it is fully operative. 

Black Market 
Three major firms, Audio Mag- 

netics Corp., the 3M Co. and Am- 
pex, reported in June that they were 
feeling a pinch in obtaining some 
raw materials, but also reported that 
production would not have to be cut 
to any great degree and that certain 
long -term agreements assured them 
of product for quite some time. 

Since June, however, a number of 
other factors besides the plain and 

By BOB KIRSCH 
simple facts of a raw materials short- 
age cropped up. 

The most obvious factor is the 
energy crisis that has seen the gov- 
ernment take a number of strong 
measures concerning use of power. 
This will hurt all industries to some 
extent, including the tape industry. 
Deliveries may not reach everyone 
as quickly as before due to the fuel 
shortage, curtailed speed limits and 
fewer airplane flights. In addition, a 
black market has sprung up in the 
tape business, with many major 
manufacturers reporting that they 
have been offered certain chemicals 
at slightly higher than normal prices 
provided no questions are asked. 

Another change has come about 
in the industry as a result of the 
shortage problem. George Johnson, 
president of Audio Magnetics, 
pointed out that "As long as I've 
been in this business it has been con- 
trolled by productive capacity, regu- 
lated output or consumer demand. 

#HUL -8 HOME OR OFFICE UNIT FOR 
8 -Track Tapes 

50 up $3.00 each 
100 up 2.75 each 
250 up 2.50 each 

All quantities can be assorted. 

#54 HOLDS 24 8 -TRACK TAPES 
50 up $2.80 each 

100 up 2.60 each 
250 up 2.50 each 

All quantities can be assorted. 

#J -48 HOLDS 48 -8 TRACK TAPES 
50 up $4.00 each 

100 up 3.85 each 
250 up 3.75 each 

All quantities can be assorted. 

#AT -1 ATTACHE CASE 

50 up $3.65 each 100 up $3.40 each 
250 up $3.25 each 

.4/l quantities can be assorted. 

See us in Chicago at the Conrad Hilton 
Winter Consumer Electronics Booth 246 
Ind. Home Entertainment Booth W219 

C -30 HOLDS 30 CASSETTE TAPE 
50 up $3.00 each 

100 up 2.75 each 
250 up 2.50 each 

All quantities can be assorted. a 

#PB -2 PORTABLE BAR 
(Fitted) 

50 up $4.45 each 
100 up 4.30 each 
250 up 4.10 each 

All quantities can be assorted. 

'_ #LP FOR YOUR LP RECORDS 
50 up $2.55 each 

100 up 2.45 each 
250 up 2.35 each 

All quantities can be assorted. 

#LS-8 LAZY SUSAN -HOLDS 48 8 -TRACK TAPES 
50 up $3.75 each 100 up $3.50 each 

250 up $3.25 each 
All quantities can be assorted. 

Representatives Wanted. Custom Case Mfg. Co., Inc 

#12 HOLDS 12 8 -TRACK TAPES 
50 up $2.35 each 

100 up 2.20 each 
250 up 2.05 each 

All quantities can be assorted. 

#45 HOLDS 45 R.P.M. RECORDS' 
50 up $1.90 each 

100 up 1.80 each 

250 up 1.70 each 
All quantities can be assorted. i 

We do Private Label. 

6232 Bragg Blvd., P. O. Box 5866, Fayetteville, N. C. 28303 Area Code (919) VOlume 7 -6111 
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This is no longer the case. Output is 
now regulated by availability of raw 
material and this is the first time I've 
seen this. The industry now has a de- 
mand which exceeds the ability to 
produce, and in this situation one 
normally raises prices. But Phase 4 
has prevented that." Since that time, 
however, 3M has petitioned the fed- 
eral government for permission to 
raise prices two times. 

10-Year Plan 
To date, no major manufacturers 

or retailers have been seriously in- 
jured by the shortage problem. But it 
has also become increasingly evi- 
dent that this is not a short-term in- 
convenience. Leading companies 
are now looking at a 10 -year plan 
until the shortage is resolved or new 
methods of manufacturing raw tape 
are developed. 

For a start, any firm with an inter- 
national base is in fair shape at least. 
The dollar devaluation during the 
year made it more profitable in 
many cases to sell tape overseas than 
domestically. It also made the inter- 
national market a highly competi- 
tive one. For firms with strong over- 
seas structures, such as 3M, Audio 
Magnetics, BASF, Ampex, Audio 
Devices and others, this can be a 
positive step. The shortage will and 
in most cases is forcing them to ex- 
pand their international efforts 
while keeping a firm hand on the 
problems at home. Thus, when the 
shortage problem does come to a 
close, these companies will have 
strong domestic fronts and powerful 
international marketing structures. 
Audio Magnetics, for example, is in 
the process of doubling the produc- 
tive capacity of its Portuguese facil- 
ity. 

R &D Hiked 
The raw material shortage is also 

forcing firms to step up their re- 
search and development programs, 
and to look for new ways of using 
existing resources. For the majority 
of large companies, certain chemical 
substitutes are already possible in 
the laboratory. Their practical use is 
downstream to say the best, but the 
laboratory experiments have been 
greatly stepped up. The industry will 
realize once this crisis is over that it 
can never be caught with only one 
way of making tape again, so al- 
ternative measures are almost a 
surety. Water solubles and alterna- 
tive solvents are among the possi- 
bilities being discussed at the mo- 
ment, from such firms as Ampex, 
3M and Audio Magnetics, while 
Audio Devices is looking at a water - 
based compound, and a solvent re- 
covery system. 

Price structures will almost cer- 
tainly tighten up as a result of the 
shortage situation. Tape has long 
been an industry where very low 
pricing was not at all unusual. But 
this is going to have to change now. 
While tape product has improved 
year after year over the past decade, 
prices have dropped. Even firms not 
"cutting" prices per se have been 
able to lower prices. This ability will 
not be present in the future. Costs 
are going to have to rise, and some of 
these increases are going to have to 
be passed along to the retailer and 
inevitably to the consumer. The low - 
balling price tactics of certain firms 
is almost certainly a thing of the 
past. 

Diversification 
Another item which may be 

helped by the tape material shortage 
and the energy crisis in general is 
videotape. Five major firms, Audio 
Magnetics, BASF, 3M, Memorex 
and Ampex are currently producing 
videotape in this country. None 
have shown any indication of cut- 
ting back on production in this area. 
One reason certainly is that video- 

tape is a highly profitable item. Even 
though there is basically no con- 
sumer market for the configuration 
at the moment, there is a healthy and 
booming industrial and educational 
market. Furthermore, these five 
firms have invested too much money 
and time in research and develop- 
ment of videotape in all formats to 
call a hiatus. The industrial and edu- 
cational market is a bright one, and 
most feel the consumer market in 
one form or another is not more than 
a few years away. 3M for example, 
is now launching a prerecorded 
videotape program to go with their 
blank program and will back it with 
a strong merchandising program. 
And Bill Madden, marketing direc- 
tor for the firm's magnetic audio/ 
video division, has pointed out that 
videotape may well become the im- 
portant means of communication 
between the home offices of large 
corporations and the field with air 
travel severely curtailed. So, video- 
tape does not look like it will be hurt 
by the shortage problem. 

Paper 
There is another shortage to con- 

tend with, and this is the paper 
shortage. Firms may have some 
trouble obtaining the amount of la- 
bels for their packages. And the cost 
of plastics and packaging material is 
expected by some industry sources 
to rise as much as 20 to 15 percent re- 
spectively in the next eight months. 
Large firms will certainly weather 
these storms, however. 

The current CES will probably 
produce less dump merchandise 
than any other show, and while 
some buyers may be disappointed at 
the lack of low -end product, this 
must be looked upon, experts say, as 
a good thing for the industry on the 
whole. Many think the tap industry 
has long needed a stable price struc- 
ture. 

One of the fast items to be men- 
tioned among the "plus" factors 
coming out of the shortage but cer- 
tainly not the least will be the need 
for better planning at the executive 
level of the tape industry. The days 
of overloaded inventories, at both 
the manufacturing and retail levels, 
are probably over. Computerized 
ordering systems, such as the one 
Audio Magnetics currently has in 
operation, will probably become 
more commonplace. A manufac- 
turer will know just what an account 
needs and will ship him just that 
amount. He will be able to predict 
what that account will need on a 
regular basis and thus set aside that 
amount for him. This "maximum 
utilization of limited resources" is 
one way to prevent waste. 

Growth Plus 
There is one other point which 

must be mentioned. The very fact 
that there is a shortage of materials 
within the tape industry points to the 
enormous growth in that industry 
over the past several years. 

ATTRACTING plenty of attention to 
E -C Tape's recent display of party ti- 
tles is Barbara Gallob, who you can 
bet is probably showing off products 
once more at the winter shows get- 
ting underway this week in Chicago. 
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Tape /audio /Video 
Portables: Features & Prices Up Speaker Lights Surge 

By NAT FREEDLAND 
LOS ANGELES -The energy light bulbs and they encourage dim- 

ming the lights in the rest of the 
room." 

Maytronics and the other large 
national suplier of mood lighting, 

(Continued on page 40) 

CHICAGO -Next year will see a 
higher priced portable tape recorder 
offering more features, with cata- 
logue showrooms becoming the hot- 
test new method of merchandising, 
spokesmen for various manufac- 
turers reported. Lower end product 
will be offered in a package with ac- 
cessories, such as leather carrying 
cases, in an effort to raise the price 
point. 

Midland International is drop- 
ping its low end promotional cas- 
sette recorder, while concentrating 
on radio /cassette combination units, 
with two under -$50 AM /FM mod- 
els, and a four band model for 
$69.95. . 

"The market in the low end promo 
item is too fierce, with the New York 
importer saturating it," marketing 
manager Tom Pickett explained. 
The radio combination cassette 
portable has "taken off this fall." 
Midland also offers six cassette port- 
ables without radio, and no 8 -track 
portables, "also too competitive." 

Material shortages will cause less 
availability of low end product, it 

was predicted. Price rises are inevi- 
table, and lead time will increase to 
as much as nine months, some man- 
ufacturers said. Offering low end 
product as a package with acces- 
sories will help conceal price in- 
creases. 

While some manufacturers are ex- 
perimenting with color, such as Pan- 
asonic's Crazy Color RQ71 I, and 
are looking at new shapes that are 
beginning to appear in radios, the 
basic business is black, sleek and 
contemporary, to appeal to the busi- 
ness executive. Panasonic's Dick 
Lovisolo, sales manager, tape 
recorders, notes, "Color is going very 
well for us, but the basic business is 
in the black and silver deluxe look. 
People still want a Cadillac for the 
price of a Ford." Midland Inter- 
national's marketing manager Pick- 
ett, however, believes the trend to 
color in contemporary design will 
continue, because "the market is 

with the 16 -35 year olds, who make 
up 65 percent of the population." 

The fast growing catalogue show- 
room is attracting electronic firms 
because of the tremendous turn -over 
in volume. "The catalogue show- 

" room can offer merchandise at a 

cost 5 percent lower than discount 
stores. We concentrated 15 percent 
of our business in this outlet last 
year, and expect to do more in the 
coming year," Pickett said. Sanyo 
national sales manager Alan Wal- 
lace also noted that his company is 

becoming involved in this market. 

Eight -track portables continue to 
lag considerably behind cassette. 
handicapped by lack of recording 
ability and more bulky size. Pana- 
sonic features one 8 -track unit, com- 
pared to 14 cassette models. Electro 
Brand, however, sees an increase in 
8 -track sales, and offers four models 
with AM, AM /FM mono, AM /FM 
stereo, and AM /FM /FM. 

By ANNE DUSTON 

counter, automatic stop, radio light, 
separate tone and volume controls, 
and mike mixing function for voice 
over music. The unit is rechargeable 
with the optional Panasonic re- 
chargeable battery pack. 

Most cassette portables are mono 
mode, although Panasonic offers a 
$129.95 cassette stereo. Sanyo Elec- 
tric has introduced Stereoc,ast on 
five models in the $49.95- $89.95 
range. 

crisis will help sales of mood lighting 
devices, according to Mony Thomp- 
son, founder of Maytronics in Colo- 
rado Springs. "Most pieces of envi- 

ronmental lighting use low -wattage 

Sanyo is experiencing strong sales 
with its cassette "coffin" or lay down 
model with pause control and built - 
in condenser mike, for a $44.95 list. 

Most popular features are auto- 
matic stop and built -in condenser 
mike, but the more sophisticated 
buyer is looking also for features 
that aid the recording function, such 
as digital counter, automatic record 
levels, fast forward and rewind, and 
pause control. 

Panasonic will show a new model 
cassette portable with detachable 
condenser mike at the Winter CES. 
The model RQ448, with a $149.95 
list, features AM /FM, two watt 
power, cue and review. digital 
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Maxell's high -rise profit center. 

It's all yours. All you have to do is 
buy a lot of Maxell tape products. But 
don't worry, you won't keep them 
long. We've styled this display 
merchandiser to attract at- 
tention and move Maxell 
products, including cas- 
settes, cartridges and open 
reels. Quickly. It looks im- 
pressive, but it won't take 
over your store. 

A display for everyone. 
Actually, there are three 

displays. Two different size 
counter top modules and 
the self- standing floor unit. 
There's a merchandise plan 
to go with each one. And one 
of them is tailored to your store 
needs so you won't have to order 
more tape than you can realistically use. 
You can actually save quite a bit on your nor- 
mal inventory cost, too. 

Better visibility for 
better cassettes. 

These colorful sales 
aids are part of our pro- 
gram to introduce our new 
Ultra Dynamic cassettes. 
We've increased their range, 
constructed an even better 
cassette housing and now 
we're presenting a new cas- 
sette length, the Ultra Dy- 
namic UDC -46. One cas- 
sette equals one LP record 
and that equals one content 

customer. Our other cassettes 
are 60, 90, and 120 minutes 

long. 
Call your Maxell representa- 

tive for the details today. Ask him 
o move you into a high -rise profit 

center. And while you're speaking to him, 
ask him to tell you howyou can earn 

a fabulous vacation trip. Get all the details 
on the Maxell Dial -a -Trip incentive program. 

maxeII. 
Our business is improving. So can yours. 

Maxell Corporation of America, 130 West Commercial Avenue, Moonachie, N.J. 07074 
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Tape/Audio/Video 
Sears Outlet Views 
Points of Purchase 

Continued from page 26 

dio stations sending out 4- channel 
signals, and the availability of 4- 
channel albums and tapes is, at 
present, very limited. I don't think 
the majority of consumers under- 
stand what industry hassles are all 
about. I don't think their knowing or 
not knowing has had a major in- 
fluence on, business. When people 
can pick up anything they want on 
4- channel recordings, quadrasonic 
selling will begin to break through 
strongly. It's coming. It's still corn- 
ing." 

Reiman said that the typical 
sound customer shopping his store 
comes iri with one word, "Stereo." 
He seldom says, "Show me your 4- 
channel units." 

Customers who actually buy 
quadrasonic from the Des Moines 
Sears store are slightly non -typical, 
Reiman indicated. "They have had 
some knowledge of 4- channel before 
arriving. Invariably, when we sell 4- 
channel, it is the very best equip- 
ment we have. That, in itself, sug- 
gests a bit of the enthusiast. We have 
a good variety of inexpensive 4- 
channel. Nevertheless, 75 percent of 
all 4- channel sold out of this particu- 
lar Sears store have been top line. In 
our pricing scale, that represents 
units selling over $300." 

Selling Up 
Is the implication that, within 

Sears price scale, shoppers are eager 
to be sold up? Are people oriented to 
shopping Sears wanting to buy 
greater quality rather than cheaper 
price? "I don't think consumers have 
changed at all during the past fifty 
years," said Reiman. "I think they 
want the very best product they can 
get at the very minimal dollar. They 
always did, they always will. They 
may be more aware today that, gen- 
erally, you get a better deal for better 
money. They are not buying auto- 
matically the cheapest products they 
can obtain. Today, when consumers 
are exposed to better merchandise, 
they tend to buy better merchandise. 
The average dollar spent at Sears is a 
good dollar in terms of the merchan- 
dise we sell." 

The fact that customers come into 
the Des Moines Sears store with in- 
tent does not mean that the store au- 
tomatically gets their business. Ac- 
cording to Reiman, "They come in 
thinking we are going to be able to 
offer them reasonable price and 
good warranty. Their presence in 
our store merely means they are giv- 
ing us an opportunity to do business 
with them. The customers' intent, in 
short, is not necessarily intent to buy. 
It may be restricted to looking at 
what they think they want in a class 
of merchandise. They know they 
want television or sound equipment, 

but they do not know precisely what 
they want. So, it is up toars' sales- 
people to 'clear the customer,' to 
educate them." 

Commission Selling 
"That is why we heed commission 

salesmen," Reiman said. "Commis- 
sion salesmen attain to knowl- 
edgeability because their livelihood 
depends on it. They have the per- 
sonal incentive, which salaried per- 
sonnel do not have, to learn about 
the merchandise as it relates to 
serving varied customer -needs." 

The advantages of a sales force 
selling on commission, rather than 
on straight salary, far outweigh dis- 
advantages, in Reiman's experience. 
"If there is a different arrangement 
for every sale, it will never work 
out," he said. "There must be a clear 
set of rules that every salesman lives 
by. Then, there is a minimum of fric- 
tion, a maximum of pluses. Manage- 
ment must remain in tight control." 

Service Everywhere 
Warranties are not any better than 

the dealer or company which ac- 
tually sells the merchandise. A man- 
ufacturer's guarantee may be han- 
dled quite differently from one 
private business to the next, re- 
minded Reiman. "Our sound equip- 
ment carries the Sears brand. The 
warranties are Sears." That means 
one company, one brand, one war- 
ranty. When our customers move 
from this area to another, they do 
not have to rely on the good graces 
of someone else to take care of the 
equipment. There is a Sears there, 
just as there is here. Every Sears 
store, wherever located, is definitely 
going to take care of merchandise 
bought at other Sears' stores just 
exactly as if it were purchased from 
that particular store. 

"From the buyers' viewpoint, that 
is one of the really big advantages of 
buying from a chain operation like 
Sears. They get service anywhere 
and everywhere, and the products 
are only as good as the service." 

Displays 
Sears is nationally respected for 

talented point -of- purchase mer- 
chandising. What does Reiman 
think is the impact of good display 
on sales of sound equipment at store 
level? "In our store, displays pay a 
very important part in selling 
sound," he said. By 'framing the 
merchandise' displays focus even 
casual shoppers' attention on par- 
ticular items. In addition, 'fact tags' 
attached to merchandise help shop- 
pers become more knowledgeable 
on their own. Fact tags do not tell all, 
but they tell enough to stimulate in- 
terest. Then, commission salesmen 
can more easily carry forward the 
process of completely clarifying the 
customers." 

ASSOCIATED REPS LTD. 
Young Aggressive Knowledgeable 

Financial Stability 
SEEKING TO REPRESENT MANUFACTURERS 

IN THE HOME ENTERTAINMENT FIELD 

Contact SAUL MELNICK 
at the Sheraton -Blackstone Hotel 

during the Winter C.E.S. or 

ASSOCIATED REPS LTD. 
451 Penn Street, Yeadon, Pa. 19050 (215) 474 -3300 
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SEARS Des Moines division manager (TV and home entertainment) A.J. Reiman (seated, second from right) with his 
salesmen. Displays such as at right show large fact tags and "frame of merchandise" focus. 

Goody, Broadway, Sears, Federated 
Continued from page 23 

Returning to 4- channel, the abun- 
dance of "universal" units, systems 
able to handle CD -4, SQ and QS, is 
also making a difference. Buyers can 
now sell a consumer a unit capable 
of quadrasonic sound without add- 
ing a great deal to the price. 

Car Stereo Surge 
Another noticeable trend is the 

movement of auto sound products 
into mass merchants, department 
stores and audiophile. stores. These 
goods are no longer confined to a 
specialized area of a store, such as 
the automotive parts department. 
They have become, in many in- 
stances, as much a part of the audio 
department as components. 

What do some of the nation's 
leading chains have to say about the 
Winter CES and what they are sell- 
ing and looking for in general? 

"Four- channel picked up fantas- 
tically during the past year," said Jay 
Schwab, buyer and vice president 
for the Sam Goody chain. The chain 
helped its own cause, of course, by 
opening a 3,000 square foot show- 
room devoted only to quadrasonic 
in the heart of Manhattan. 

"We've seen the pickup in 4 -chan- 
nel components, even though the 
software has been a bit short," 
Schwab said. "But now even the 
software is picking up. I think one 
very important point has been the 
increase in the saleability of the mer- 
chandise. The salespeople now un- 
derstand the configuration and will 
push it. And once the consumer has 
made a commitment to go to 4 -chan- 
nel, he is likely to look at the higher 
ticket items. We are selling a lot of 
the universal systems, as well as a 
fair amount of only SQ, only CD -4 
and so on. But the universal system 
is the easiest one to sell. The sales- 
man feels more confident because 
he is not giving anyone a raw deal 
and the consumer is more confident 
because he is not buying a product 
that will be obsolete. 

Goody Cassette 
"Cassette decks are also moving 

very well," Schwab continued. 
"Quadrasonic reel -to -reel units are 
moving well and so are 8 -track units 
with record features." 

Schwab also had several com- 
ments to make concerning the indus- 
try on the whole. "I really don't feel 
the manufacturers understand the 
psychology of the retail market," he 
said. "They should be getting rid of 
their marginal product during the 
good business periods. In other 
words, promote and sell as much as 
you can at the CES. 

"You've also got the 4- channel 
cassette, or lack of it," Schwab con- 
tinued. "The industry must fight for 
this type of unit. I still think it's the 
best way to reproduce sound other 
than reel -to -reel and the cassette is a 
vital piece of equipment. Dolby and 
other noise reduction systems have 
made the cassette even better. So, we 
tell the consumer that cassette can be 
ideal for recording and we also tell 
him that 4- channel is the coming 
thing. But we don't have a 4- channel 
cassette to show him. It doesn't make 

sense. We need to push for the quad- 
rasonic cassette." 

Pacific Stereo 
At Pacific Stereo, Dick Schram 

said a number of things have been 
running extremely well this year. 
"Stereo receivers are moving at an 
extremely strong pace," he said, 
"and the high end components are 
picking up nicely across the board. 

"All tape decks are doing ex- 
tremely well," he continued, "with 8- 
track home decks showing especially 
Strong activity. But the majority of 
the tape deck sales are still in the cas- 
sette form. Dolby or other noise re- 
duction has become almost a neces- 
sity to ensure successful movement 
of a high end home cassette uint. 

"As for car equipment, we don't 
carry a huge amount but what we do 
carry moves very well. In this area, 
8 -track is the strong mover because 
of the available software We are 
also finding, however, that the car 
cassette is a steady seller." 

In quadrasonic, Schram finds that 
the universal units make things a lot 
easier for the consumer and the 
salesman, and said that sales are 
moving well. 

Talking about prices, Schram said 
that the majority of home cassette 
decks they are selling are in the 
$250 -$400 price range while the ma- 
jority, of 8 -track units fall into a 
bracket of $125 as the least expen- 
sive. "And don't forget reel -to- reel," 
he added. "This is a very under- 
estimated market." 

Schram also added that blank 
tape, especially cassette units, are 
moving very well. 

Broadway 
The Broadway is one of the larger 

department store chains in Cali- 
fornia, and Dick Horine, buyer for 
records, tapes, radios and stereos, 
talked about his outlook for the 
CES. 

"Our biggest sellers by far," he 
said, "are the compact music systems 
with tape built in. Both 8 -track and 
cassette move well for us, but in this 
market we find the 8 -track the big- 
ger seller, probably because there is 
more software available. Price range 
for the compacts is between $200 
and $300 with the built in cassette 
and in the $150 to $450 range for 
built in 8- track. 

"Stand alone home tape decks are 
also big sellers," Horine said, "espe- 
cially the 8 -track with record fea- 
ture. In 4- channel there is still a lot 
of confusion, but the configuration 
is selling. The best quadrasonic sales 
are in the higher end. 

"As far as the average consumer is 
concerned," Horine continued, "the 
department store consumer has 
grown noticeably more sophis- 
ticated over the past year. And it has 
become more and more important 
for the department store salesman.to 
be knowledgeable." 

Talking about his responsibilities 
at the software end of the spectrum, 
Horine said, "Blank tape is ex- 
tremely big business, in all configu- 
rations. In prerecorded material, 8- 
track quadrasonic tapes are starting 
to move very well when you stop to 
consider what is available. I think 

that the whole thing is turning the 
corner. The salespeople have grown 
interested in the configuration and 
consumers are starting to ask for 4- 
channel tapes. I am not predicting 
the end of stereo, because a lot of 
people prefer it. But quadrasonic 
tapes in the home and car are begin- 
ning to catch on. One reason for the 
popularity of 4- channel tapes," Ho- 
rine feels, "is that the price is not all 
that much higher than with stereo." 

Sears 
At Sears, Roebuck & Co. a 

spokesman said that "Components 
are showing a good upswing. This 
year is really the first time we have a 
complete line, and 4- channel is in- 
cluded in that line though we have 
had that before. We are finding, 
however, that quadrasonic is doing 
better than ever. 

"Most of our components and 
compacts sell in the mid range price 
points," the spokesman continued, 
"and you can pretty well, judge this 
fos yourself by looking at the cata- 
log. Compacts with built in tape 
decks are still the big movers, but 8- 
track seems to be a little stronger 
than the cassette in this category. I 

think we are going pretty much the 
same way as the rest of the industry." 

At Federated on Los Angeles, 
chairman of the board Wilfred 
Schwartz said that "Quadrasonic 
has come into its own. We have been 
promoting this for some time, carry- 
ing as much available hardware and 
software in all configurations, as 
well as doing a lot of advertising. 
Now it looks like a lot of this effort is 
paying off. We also find the univer- 
sal systems moving very well." 

Federated Video 
Schwartz was one of the few buy- 

ers to add that he is "highly inter- 
ested in video, and we do look at it as 
a potential consumer item. We al- 
ready carry most systems, so the con- 
sumer has the chance to see what 
there is. 

"In auto sound," he continued, 
"we treat it as part of the hi fi market 
and it is moving along very well. I 

would certainly say it belongs in the 
stereo section of any store." 

In other areas, Schwartz said that 
home 8 -track and cassette decks are 
moving along nicely and added that 
his interest in good stereo receivers 
has not diminished any as a result of 
his success with quadrasonic. Blank 
tape in most configurations is also 
moving along well for him. 

Finally, at J.C. Penney's, a spokes- 
man said that 4- channel is moving 
well, as is the 8 -track tape that goes 
with it. Eight -track decks are also 
strong movers and record has be- 
come an important feature. Com- 
pacts and components have also 
picked up over the past year. 

So, most buyers will be looking for 
quality at the CES. Price is still a 
very important factor, of course, but 
quality is becoming more and more 
important as the average consumer 
grows more quality conscious. And 
more and more stores, be they mass 
merchants, department stores, 
audiophile outlets or independents, 
are including something of every- 
thing in their inventories. 
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HERE'S HOW: 
We're going to make bootleg tapes impractical ... 
by offering'distributors, retailers and the public a 

legitimate alternative. And we're going to make the 
offer so good, they can't refuse. 

HERE'S WHAT IT IS- 
RIGHT UP FRONT: 

SAM stands for Sound Alike Music. But before you 
turn up your nose; turn on your mind, and bend it 
our way for a moment ... If you're into BILLBOARD, 
you know 50% to 90% of today's music is born as 
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gets the sounds they dig on top quality 
also get "the best"- each star's top 

of a few hits and a lot of fillers) at 
lets them afford more quality music 

GOING TO WIN 
SAM Corporation 
P.O. Box 3305 
Beverly Hills, Calif. 90212 
(213) 776 -3433 

much in an Ampex as in a throat. 

And you can name a dozen musicians with as much 
talent as many of those on the charts. So why not 
use that talent and technology to create quality 
sound alike tapes? 

EVERYBODY BENEFITS 

e 

1 Ì - 

TO: SAM Corporation P.O. Box 3305 
Beverly Hills, Ca. 90212 
PHONE: (213) 776 -3433 

You make sense. Call and tell me how 
much good, honest money I can make \ 
distributing SAM tapes. 

I'm a retailer, have a distributor call 

NAME 

=sl 

PUBLISHERS get their rightful fees. 
GOOD STUDIO MUSICIANS get work. 
ORIGINAL ARTISTS get royalties on songs they 
wrote, plus extra exposure. 
DISTRIBUTORS AND RETAILERS make legitimate 
money. (More than on most bootlegs). And our 
distributor network will service those "under- 
developed" small town markets. 

STREET 

9 
CITY ZIP 

STATE PHONE I/ 
(include area code) 

Applications now being accepted for distributors and retail outlets. 

WE PAY TOP DOLLAR FOR MASTER TAPES ... ORIGINAL OR SOUND ALIKE. 
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To/Audio/Vjdo 
Philips Tests New Tape Coating 

DAVIU Lk:W IS 

LONDON -Philips researchers 
and marketing experts are studying 
the feasibility of a new magnetic 
tape using iron particles rather than 
iron oxide particles that offers better 
sound than chromium dioxide coat- 
ings, the firm believes. One draw- 
back, though, is cost, but if the 

energy crisis continues, this could be 
over -ridden. 

Studies on large scale manufac- 
turing of the new coating are pro- 
ceeding at the firm's Aachen, Ger- 
many and Eindhoven, Holland 
facilities, as well as at the Ooster- 
hout, Holland factory. 

Compact Price Trend Seen 
Continued from page 23 around $200. He spoke of one price 

point around $170, another right at 
Several experts see quadrasonic $200 and one around $240. 

slowly evolving into the compact The difference? Generally fea- 
picture, adding to the already exist- tures. Size of speakers, output, 
ing trend of compacts becoming whether it's a magnetic or ceramic 
more and more component -line. cartridge -these aspect's" step up a 

As for price, Tom Floerchinger, compact from $200 to $240. 
audio merchandise manager dealing Quadrasonic? This is going to ma- 
in compacts at Custom Music Corp., cure later this year when lower - 
St. Louis, sees the real volume start- priced chips for CD -4 disks become 
ing at around the $150 level. This widely available. The price will be 
supports the general trend others around $400, because here there is 
mentioned of slightly higher prices. the added aspect of four speakers, a 

CMC, fast -expanding 40 -plus better turntable and the premium 
chain, does feature models at $90 in price for the demodulator and /or 
some mall stores. But Floerchinger decoder. 
likes to see price points coming up Floerchinger sees the immediate 

AUDIO SONIC 
The Sound of Sounds in 

Promotional Home Speakers 

AS19-2 FAS2-19 

Speaker manufacturers often write 
about technical specifications. (We 
can write a volume of specs too!) But 
we would rather put profits in your 
pocket. We at Audio -Sonic manufac- 
ture Home Speaker Systems that look 
and sound expensive, but are priced 
DOWN TO EARTH. Our speakers 
range in size all the way up to a whop- 
ping 46" column of sound. 

See our complete line at the I.H.E. in 
Chicago, Booths C- 24 -25. 
Show Specials of course. 

New York Distributor - 
Fine -Tone Audio (212) 336 -6662 

AUDIO SONIC CORPORATION 
807 Memorial Drive, Asbury Park, New Jersey (201) 988-7771. 
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The new tape gives a 12 dB better 
signal to noise ratio than iron oxide 
and 7.5 better S/N than chrome, 
which Philips just added to its line a 
few months ago, officials said. 

Philips officials point out that 
since material for chrome is in short 

(Continued on page 33) 

Upward 
quadrasonic compact picture re- 
volving around more 8 -track car- 
tridge emphasis, with disk and re- 
ceiver capability coming later. 

Naturally, price and delivery are 
two concerns of buyers at the shows. 

Price Holding 
Generally, prices are stable. Ed 

Stravitz, sales maizager, Lloyd's 
Electronics, said Lloyd's will be ba- 
sically holding the line with "very se- 
lective and moderate increases." He 
added, "We were able to place sec- 
ond quarter contracts for delivery in 
first- half '74, so that this held prices 
in line." 

Among others who mentioned 
modest price hikes, Floerchinger 
said: "Only one of the seven to eight 
Panasonic models we carry has gone 
up. I really haven't seen that much 
of an increase." 

Floerchinger's real concern, he 
said, is delivery. "This is the new 
thing I see. It is a primary concern. If 
I agree to carry certain models, I 

want some assurance of continued 
availability for the next seven 
months." 

More and more, buyers will be 
turning to the manufacturers spe- 
cializing in compacts, believes Stra- 
vitz and Tom Pacconi, the latter, 
marketing vice president, who has 
been extremely interested in build- 
ing the compact line at Lloyd's. 

Part of Lloyd's philosophy is to of- 
fer a broad line of compacts for vari- 
ous types of merchandisers. Stravitz 
mentioned mass merchandisers, dis- 
count stores, catalog showrooms and 
department stores. The line starts at 
$79.95 and goes up to $229.95. 

One aspect is to be able to offer 
the department store, for example, a 
wider margin; the mass merchan- 
diser a tighter one. The difference, 
again, features. 

As with others, Stravitz sees the 
trend of compacts becoming more 
like components. The Lloyd's model 
686 at $229.95, for instance, has 15- 
watts RMS and crossover speakers. 

The Consumer 
Nevertheless, Floerchinger sees 

the compact consumer as an identi- 
fiable entity. "He is not into the 
hassle of selecting different compo- 
nents. He wants the assurance of all 
parts being from the same manufac- 
turer, of it being a complete system. 
The compact is often the first piece a 
young married couple purchases. 
Their idea might be to upgrade later 
with certain components." 

But Floerchinger does not see the 
compact and component on a colli- 
sion course. Neither does Stravitz. 

Stravitz, though, sees a trend to 
more consoles and likes to think that 
Lloyd's move into this genre will fill 
a gap he finds between Capehart 
and Electrophonic and Magnavox, 
Zenith and other high end console 
lines. 

Finally, if there is any philosoph- 
ical argument over what actually 
constitutes a compact, it has been re- 
solved at CMC. Floerchinger, whose 
title is very near that of Lee Gervich 
(the latter is audio merchandising 
manager of "pure" components) 
agree: 

"It is a system where the customer 
doesn't buy extra spakers, it is a one - 
ticket sale." 

New Products 

CHANNEL Master's 6392 at $29.95 
typlifies the versitility of cassette 
portables with AC and battery oper- 
ation and hideaway handle. 

.41 timatisak. 
TEAC's 2340R 4- channel, three- 
motor, three -head deck loaded with 
such features as solenoid operated 
controls lists for $869.50. 

JENSEN model 15 interior shown 
here displays a four -way, five 
speaker system with 15 -in. low fre- 
quency woofer with 11 -pound ce- 
ramic magnet structure, an 8 -in. 
mid -range driver, a 5in. damped 
tweeter and two more tweeters. 
Blue foam suspension and 5 -in. 
tuned port are other features. Addi- 
tionally, each mid -range and high 
frequency element has separate 
tuned isolation chamber. List: $396. 

iA 

STANTON's deluxe $159.95 head- 
set with Isophase Mark Ill elec- 
trostatic polarizer works with any 
amp of 10 watts or better and such 
features as self- adjusting ear 
pieces. 

ea.. TONE voti. 

w t. 

PANASONIC's push on car cassette includes this model CX -141 at $119 with 
automatic reverse, direction indicator lamp and installation in or under dash. 

GRUNDIG's line includes this PR -18 
radio at $49.95 with slide volume 
control and separate power switch. 

SHARP's RD418 portable recorder 
has radio jack and car adaptor at 
$39.95. 

SMOOTH design lines characterize 
this Scintrex model 98 headset that 
lists for $33. 

BIGSTON's KD -110 AC /battery 
portable cassette loaded with fea 
tures (even auto shut -off) lists at 

$44.95. 
JANUARY 12, 1974 BILLBOARD 
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Mass Market 
`Q' Tied to IC 

LOS ANGELES -The deliv- 
erance of low- priced or reasonably - 
priced quadrasonic to the masses de- 
pends on miniaturization -namely 
the integrated circuit. Already, Sony 
and Motorola have been creating 
ICs for the Columbia SQ matrix sys- 
tem and Fairchild is getting into the 
act with ICs in the near future. Stan 
Kavan, vice president of planning 
and diversification for Columbia 
Records and a staunch advocate of 
the SQ matrix system, pointed out 
that all of these ICs have full logic - 
meaning they translate the informa- 
tion from the records much better - 
and that in mass volume the SQ IC 
can be purchased by a hardware 
manufacturer as low as $7. 

Meanwhile, the discrete people 
have been working day and night to 
get ICs ready for the CD -4 Quad - 
radisc system. The two big conten- 
ders are the Victor Company of Ja- 
pan who is working in conjunction 
with Signetics of Sunnyvale, Calif., 
and Quadracast Systems Inc., San 
Mateo, Calif. 

The JVC IC demodulator will be 
ready in early 1974. The TDM -18A 
and TDM -19A demodulator circuit 
boards using two CD -4 392 IC chips 
will be available from JVC and its 
subsidiaries JVC America and Nip- 
pon Victor (Europa). 

Lou Dorren, director of research 
for QSI, said that he was already 
sampling customers with his new 
discrete IC called the QSI 5022. Two 
are required for a complete 4 -chan- 
nel system, but Dorren said that his 
unit is the most complete to be of- 
fered on the market. He hopes to get 
into full -scale production on the IC 
by the end of January. All of these 
discrete ICs, of course, are only for 
the disk system and another type of 
demodulator will be necessary for 
the discrete radio broadcasts, if ever 
such are approved by the Federal 
Communications Commission (see 
separate story on radio and receiv- 
ers). 

Sony bowed three ICs for the SQ 
matrix system back in February of 
1973. The Sony set included the CX- 
050 SQ basic IC decoder, the CX- 
049 SQ full logic IC and the CX -718 
SQ gain control IC. The Sony CX- 
050 is claimed to be a universal mat- 
rix decoder for the Sansui QS matrix 
system and the SQ matrix system. 

At any rate, depending on the vol- 
ume of ICs purchased by a hardware 
manufacturer, cost of adding both 
discrete CD -4 IC demodulators and 
a SQ IC matrix decoder to a unit 
should be well under $50 or so and 
maybe lower, bringing quadrasonic 
well within range of the ordinary 
customer who is replacing his stereo 
equipment with quadrasonic equip- 
ment. 

Philips Plans Coating 

Tope /Audio /Video 

Rep Rap 
The Chicagoland Electronic Representa- 

tives Assn. (ERA) chapter's first national 
night in three years will kickoff at 4:30 pm 
Monday (7) at the Lido, 5504 N. Milwaukee 
in Chicago with three national ERA officials 
meeting with the Chicagoland chapter 
board, said Tom Sullivan, executive direc- 

tor. Robert C. Trinkle, national ERA presi- 
dent: Bruce P. Anderson, ERA t easurer; 
and Raymond Hall, ERA executive director 
are guests. 

A cocktail period will be held from 5:30- 
7:30: open forum from 7:30 -8:15: dinner 
8:15 -9:00: and the ERA officers' presenta- 

tion will be at 9. Idea of ERA national nights 
at chapter meetings is to step up member- 
ship and point up the work of the national 
organization (see separate story this issue on 

the gasoline lobby). 
The Chicagoland chapter has not raised 

its dues in over IO years, Sullivan pointed 

out, and one attempt to continue this while 
handling raising costs is to issue $80 dinner 
tickets for the 10 meetings of the year. This 
is a savings of $1.50 per dinner (normally 
$9.50). Dues of the chapter starts at $55 a 

year for one owner and /or employee, seal - 

(Continued on page 37) 

Continued from page 32 

supply, the higher cost of the new 
tape may not rule it out. 

Properties of the new tape include 
better magnetic remanance (that left 
in iron after electrical excitation), 
which means the thickness of the 
magnetic layer can be chosen con- 
siderably less than that of conven- 
tional iron oxide and Cr02 tape. 

The reduction in thickness did not 
give rise to a loss in output fre- 
quencies, while at high frequencies a 
much higher output was attained. 

"The noise level has not changed 
and thus, with respect to Cr02 tapes, 
at short wavelengths, an improve- 
ment is signal to noise ratio of 7.5 dB 
is arrived at," an official said. 

Writing or erasing by means of or- 
dinary ferrite heads did not give any 
problems in tests. 

JANUARY 12, 1974, BILLBOARD 

"I was fat and nobody 
understood me" 

By the LH Cassette as told by Veronica N. Howard. 

"Look at me just last year.. . 

everyone said I 
was a fzbulous 
cassette, but 
not everyone 
loved my 
shape." 

Everyone said I was the top 
quality blank cassette, but 

there I was in a bulky 
box, and all too often I'd 
sit on the shelf while the 
slim, snap -packed 
cassettes went out. 

And how could I tell 
people that my Special 
Mechanics made me 
truly jam -proof when 
my package was difficult 
to read? 

'Were I am today... slim, 
trim ...and my message 

is beautifully clear!" 

I was determined to be as beau- 
tiful outside as I was inside. 

It was hard work. But it was 
worth it. Today customers can't 
keep their hands off my trim 
new package. 

And now that I'm readable 
people find me fascinating. They 
love learning about how my 
patented Special Mechanics work. 
I've become irresistible! 

I have so much confidence now, 
that I can really sell myself. 

BASF Systems, Crosby 
Drive, Bedford, Massachu- 
setts 01730. 
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Tope /Audio /Video 
'74 Videotape Market Shows 
Optimism with No Slowdowns 

LOS ANGELES -Despite the 
failure of any consumer market for 
video to materialize in 1973 and de- 
spite the failure of Cartrivision, the 
one firm aiming its product at the 
consumer market, domestic manu- 
facturers of videotape appear more 
optimistic than ever as 1974 begins 
and are continuing plans with no 
talk of slowdowns. 

Chrome /Cobatt 
To some extent, the "battle" be- 

tween cobalt and chromium dioxide 
that has been going on in the audio 
tape industry is also going on in 
videotape. Two firms, 3M and 
Audio Magnetics, are sticking with 
cobalt doped high energy for the 
most part. The 3M Co. is manufac- 
turing videotape primarily in a high 
energy format, but feels that there is 

a place in the market for chrome. 
However, while that company feels 
chrome is applicable in some cases, 
it believes cobalt is applicable in all 
cases. 

BASF is sticking totally with the 
chrome formula in video, just as 
they are in audio tape. Memorex ap- 

REWRAP 
WITH 

BURKE WRAP 
RE - COVER 

DAMAGED 

ALBUMS 

and TAPES 
,o o, Burke "w:. 

BURKE WRAP Seals and Shrinks Perfectly! 

Perfect for in -store "repairs'. Eliminates waste 
and many inventory problems. SAVES dollars! 
Rolls contain measured sheets, 
perforated -to-zip off. 
Use household iron, no other equipment needed. 
Simple instructions with each order. 

Don't Wait - ORDER TODAY! 
One roll BURKE WRAP 70 was 500 new 517.45 
One roll BURKE WRAP 22 does 500 albums 2125 
One dispenser 1008,5" (bads either roll) 9.60 

s ° "°;; °; °p (7141757 -4710 

BURKE PACKAGING COMPANY 
VISUAL PACKAGING 

350 Via Del Monte Oceanside, Ca. 92054 

pears to feel that chromium dioxide 
is the ideal format now, but does feel 
this may change in the future as 
more oxides are developed. Ampex 
Corp. believes that chrome is a re- 
quired ingredient, but is also looking 
into the cobalt approach or some 
other hybrid formulation. 

CES View 
"We still feel industrial and edu- 

cational markets are the outlets for 
video at the moment," said 3M's Bill 
Madden. "We are continuing to pro- 
duce at the fullest possible capacity, 
and we have no intention of slowing 
down because of a material short- 
age. The fact is, the biggest thing ef- 
fecting video now is not a materials 
shortage but the lack of federal 
funds available to schools to pur- 
chase the product. My biggest con- 
cern is where the school boards are 
going to get the money needed to ad- 
vance into video. We won't slow our 
efforts because of a shortage, be- 
cause we have allocated a certain 
amount of product to go into video. 
Besides, we have done so much re- 
search and development that it 
would not make sense to stop now. 

"I think that videotape may make 
giant steps as a result of the energy 
crisis," Madden added. "Business 
people are no longer going to be able 
to fly all over the place, and I think 
industry may have to rely more 
heavily on videotape than eyer be- 
fore to get their messages, sales 
memos and so on across." 

Audio Magnetics 
At Audio Magnetics, president 

George Johnson said his firm will 
continue to manufacture videotape 
for the industrial and educational 
markets because there really is no 
consumer market at-the present. 

Johnson also had several other 
comments to make concerning the 
video market. "There are two prob- 
lems in the video area we can't con- 
trol," Johnson said. "One is in the 
consumer area. I believe that the 

large retailers will set the timetable 
for the mass introduction of con- 
sumer video. We believe the time- 
table will be determined by their 
success in selling color television. 
When this item hits its peak, large re- 
tailers are going to be looking for an- 
other item in the $500 to $600 range 
that will sell. And we feel that some 
form of videotape may be that item. 
At the moment, our guess is that this 
move is two or three years away. But 

(Continued on page 38) 

July IHE Up -Audio Tags 
By SARA LANE 

MIAMI -The real shakeout from 
the closing of Navy Pier as a house- 

wares show will 
come this .Iuly, ac- 
cording to -Larry 
Karel, producer of 
the Independent - 
Home Entertain- 
ment show at Chi- 
cago's Conrad Hil- 
ton opening Satur- 
day (12). However, 
he does not indicate 

there will be any Iarger IHE attend- 
ance in July of car and home elec- 

KAREL 

tronics firms, though he is reporting 
unprecedented interest in the sum- 
mer event. 

Interviewed at his headquarters 
here prior to the trip north, Karel in- 
dicated that some exhibitors are al- 
ready dissatisfied with the Inter- 
national Amphitheater, new site of 
Ray Passis' Transworld (former 
Pier) housewares show, before it 
opens its initial run (Friday). 

"You wouldn't believe the num- 
ber of requests I've had for space 
and information on our July show. 
I'm being bombarded," he said. 

Push on Merchandising, Promotion 
Continued from page 27 

promotion with the Stackette Rack. 
We will be substituting the 
C -90 for the C -60 in this rack. There 
will also be an 8 -track promotion for 
the 20 20 + 84- minute length. The 
promotion will be to buy two and get 
one free, and this will be for the 
show and shortly after. 

"Anything we show we will con- 
tinue to back with a promotion," 
Helmstetter said. "For instance, on 
the Series 364 we will continue the 
buy two and get one free promotion. 
Last year at this time we were doing 
one promotion at a time. Now we are 
running two or three concurrent 
promotions at the same time all the 
time, and we are making sure these 
are available to all customers, from 
the mass merchant to the independ- 
ent. We will also make sure we have 
displays to back every promotion." 

3M 
At 3M Co., Bill Madden said "We 

will be a bowing a couple of acces- 
sory items. For the first time, we will 
have head cleaners for our cassettes 
and 8- tracks. We will also be talking 
to our dealers about some promo- 
tions which will follow the show. Ba- 
sically, what we are trying to do at 
this show is reinforce our existing 
product line and existing promo- 

tions. And the entire line \t ill be on 
display." 

3M did not bow any product in 
June either, but did introduce a 
number of changes in packaging as 
well as several promotional cam- 
paigns including a "2 + 1" offer in 
the C -60's and C -90's of the high 
energy line, with the tapes coming in 
Philips boxes with a band around 
them clearly stating the promotion. 
All new items were designed to fit on 
standard displays, and it is these 
promotions that Madden wants to 
emphasize.' 

Memorex Corp. will be showcas- 
ing three promotions at the show. 
The first two will be a half price sale 
on the MRX C -60's and C- 120's. 
The other will be a half price sale on 
certain video product. Also, the 
complete video product line will be 
displayed at the show, which is a 
first for the firm. 

Memorex 
The company will also be promot- 

ing a new Count Basie, Ella Fitz- 
gerald commercial based around the 
now familiar breaking glass theme, 
and will be showing the-commercial 
already on the air featuring the two. 
Both commercials will be offered via 
videotape. All display pieces will be 
at the show, and the complete line of 
audio cassette product will be shown 

via a seven -minute videotape pres- 
entation. The presentation will ex- 
plain technical terms of cassettes as 
well as covering the firm's marketing 
and merchandising programs. 

Certron 
At Cetron, Ray. Allen said his firm 

will be "Repeating a lot of promo- 
tions that we have found successful 
in the past few months. We don't 
think there will be any outstanding 
buys from anyone at the show," he 
commented, "because of the in- 
creased cost of raw materials." 

Allen said a number of multipack 
items will be introduced in promo- 
tional form and that the two pack in - 

the double Philips box promotion 
will be repeated. "We are also bow- 
ing a complete line of skin wrapped 
cassettes," he said, as well as skin 
wrapped 8- tracks. These tapes are 
completely adhered to the card and 
will be available on all our lines, 
Standard, Pro and Gamma. We will 
also have a three pack available. We 
will continue to promote our cas- 
settes through the New Dating 
Game TV show." 

So, while new product may be 
somewhat slim for the show, there 
will be many promotions. And if 
there are not any great buys, the pro- 
motions may be somewhat more 
imaginative than in past years. 

Distributors/Dealers 
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Tape /Audio /Video 
TV Systems Continue to Tantalize Industry 

OVERTURE 
The author, industry- recognized 

expert involved in both industrial - 
oriented and consumer association 
work including newsletter editing, 
brings together here a wrap -up of 
the various systems all having in 
common at least operation through 
television receivers and pressing a 
button. As he says, no reels to load, 
no tape or film to thread. Just insert 
the program, press a button and sit 
back. 

Systems analyzed include: 
The leading configuration - 

videotape; 
TV disks with the introduction 

in Germany soon of the Teldec and 
licensees expected quickly in the 
U.S.; 

The EVR film cassette, now re- 
entering the U.S. market; 

Super 8mm film cartridge, said 
to be available by mid -'74. 

NEW YORK -The big video 
apple -the consumer video player 
hardware market -still tantalizes the 
industry and its watchers. Each year 
new video player systems come and 
go. This past year has been no ex- 
ception. The European Teldec TeD 
videodisc has shown pilot produc- 
tion run units with promises for 
early '74 Western European con- 
sumer delivery. U.S. Cartridge Tele- 
vision Inc. went into bankruptcy 
halting the first actual effort so far in 
the U.S. to market a consumer video 
system based on the use of video- 
tape. 

While the pendulum swingers go 
madly from one extreme to another, 
a solid video player industry equip- 
ment aríd software base is being 
built. Fact is replacing speculation. 
1974 will see broader and greater 
movement ahead with world -wide 
gains in actual marketing for the 
first time in all three major types of 
video player systems: i.e. videotape, 
film, and disk. 

Although open -reel tape and film 
equipment, programs, and applica- 
tions have been around for years, 
convenience and fool -proof reliabil- 
ity was never such that the equip- 
ment could be satisfactorily handled 
by any casual user. But now that the 
industry has come forward with 
highly reliable cartridge /cassette/ 
disk players -and that is what has 
been proven these past few years - 
fantastic new markets are being 
opened up for personal entertain- 
ment and information video player 
uses. This is what all the excitement 
is about. It has been demonstrated 
without question that reliable push- 
button operated videoplayer devices 
can be designed and mass produced 
as an attractive consumer item. 

CTI Aftermath 
As the various Cartridge Tele- 

vision Inc. executives have reported, 
"The users who finally got their 
hands on a tape video player/ 
recorder unit literally blew their 
minds when it came to making 
recordings of favorite TV programs 
off -air, playing back movies they 
could rent or purchase, and record- 
ing their own home tape movies." 

With design and reliability factors 
in hand, the problem now facing the 
videoplayer hardware industry is 
price. The sales potential is related to 
unit price. The cheaper you can 
make it the more you will sell. So far 
the various film and videotape play- 
ers have run $800 to $900 and up as 
stand -alone units, i.e. the TV re- 
ceiver is a separate item. The Car- 
tridge Television unit was only of- 
fered to the consumer as a console 
with a color TV beginning at about 
$1,400. 

But sales experience to date and 
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By KEN WINSLOW 

predictions of industry experts all 
indicate that no real development of 
a consumer videoplayer market will 
get underway until the price of a 
stand -alone unit gets down- to $500 
or under. Present designs of tape and 
film systems have some way to go to 
reach this magic ceiling figure. How- 
ever, from their inception most all 
videodisc player systems have been 
announced as coming in under $500. 
The Teldec TeD manual videodisk 
player announced selling price in 
West Germany is about $400. It is 
anticipated that the expected U.S. 
introduction of the Teldec unit will 

be at a price well under $500. For 
this reason a great deal of the con- 
sumer videoplayer interest has 
shifted to the disk. 

Institutional 
The heavy video player action in 

the U.S. is in the institutional market 
which has shown that for the design 
and reliability offered, it is glad to 
pay the going prices for present and 
pending tape and film video player 
systems. However, it is a good bet 
that when the under -$500 consumer 
videodisk systems get here, large 
segments of the institutiona . market 
will shift from tape and film to disk. 

This would be particularly so as a 
distribution medium. 

Tape video player hardware sales 
are increasing annually at a rate of 
up to 50 percent and more in many 
manufacturer lines. This is a re- 
markable achievement when it's 
considered that the start of the U.S. 
video player market goes back just to 
the latter part of '71 when the Sony 
Corporation of America started ini- 
tial deliveries of what is now the 
leading U.S. video player format - 
the '/a -inch U- standard video- 
cassette. 

(To be continued) 
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We've got a new 
.y to help you 

sell"Scotch "Brand 
recording tape. 

His name is 
Beethoven. 

Keep your eyes open for the new ad campaign 
for "Scotch" Brand recording tape. You'll see a master 
at work. 

Mr. Beethoven will appear in magazines, on 
radio and on television conducting his own music. 

He'll even have a little help from his friends, 
Messrs. Bach and Mozart. (We hired them, too.) 
We think these three old pros are going to do a great 
job of helping us (and you) sell "Scotch" Brand 
recording tape. 

Come over to our booth at the Winter Consumer 
Electronics Show and see the people from 3M. 
Find out what else we can do for you. 

Scotch 
B :ti e. 3a1 The Master Tape. 
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ELECTROPHONIC is a new name in 

car stereo with models such as 
TC72A, lock and key equipped and 
with two high- impact, wedge speak- 
ers. 

New Products 

MAGNAVOX's consoles sport new quick- change fronts 
that bring hi fi into the realm of interior decorating. 

LE -BO's variety of tape carrying and 
storage cases includes this deluxe 
TA -164 all- walnut finish cabinet 
that holds 45 cartridges. Other 
models include the TA -162 for 54 
cassettes. Two models without 
fronts are the TA -146 for either 50 
cartridges or 65 cassettes and the 
TA -160 for 45 cartridges. 

otw 

rre111 

SHAPE of speakers and extraordinary designs seen at 

the winter shows are exemplified by Solar Audio's line. 

Eastern Blank Tape Companies -Mood Is Optimistic 
Continued from page 23 

April next year, will not only insu- 
late Audio Devices against adverse 
effects of the solvents shortage, but 
will also permit it to expand its in- 
volvement in the blank tape market. 

AD is also in the middle of map- 
ping what Gunha calls a major ex- 
pansion plan that includes signifi- 
cant involvement in the blank 
videotape market. 

Audio Devices is also working on 
a cobalt- doped, zinc -stabilized tape 
for the RCA MagTape system, as 
well as master disks for the TeD 
videodisk system, which it is devel- 
oping in conjunction with Teldec 
technicians. 

Audio Devices is so bullish on 
blank tapes that the company ex- 

do you 
need 8 -track lubricated 
tape, cassette tape, C -O's 
or loaded cassettes? 
Get in touch with EMPIRE 
MAGNETIC INDUSTRIES - the one stop for all 
your duplication or blank 
loading requirements at 
LOWEST PRICES. 

H. MANN 
EMPIRE MAGNETIC INDUSTRIES 

545 Allen Rd Woodmere N Y 11598 

Phone 516 420-8558 
Miomi. Florida Flogler Plaza Bldg 

4100 W Floaler Street 
Phone. 305 -448 -9038 

pects to capture at least 10 percent of 
the blank cassette market within the 
next three years. Four percent of this 
figure is the immediate goal the firm 
has set for itself. 

AD officials are still quiet on the 
plan of action for achieving the en- 
viable goal it has set for itself, but it 
is believed that the firm will set its 
sights on the high end blank tape 
market, pushing in that area, its up- 
graded version of its Capitol 2 line of 
iron oxide cassettes. 

Audio Devices has also designed a 
new 8 -track cartridge which tech- 
nicians at the company feel may 
provide at least a partial answer to 
the plastics shortages. 

The design is said to allow for the 
doubling of playing time of tape in 
the cartridge without reducing the 
tape's thickness or modifying the 
hardware. 

Data Packaging 
Another heartening example of 

faith in the economy in general and 
the tape industry in particular, is 
being registered at the Data Pack- 
aging Corp. in Massachusetts. Here 
the firm is pushing ahead with plans 
for the construction of a manufac- 
turing plant in Phoenix, despite con- 
fessed nervousness about the scar- 
city of essential base materials. 

Larry Hockemyer, Data Pack - 
aging's sales manager, said his com- 
pany was aiming at increasing its 
productivity by about 50 percent 
next year, and, rather than consider 
retrenching people, was actually hir- 
ing personnel for a second shift at its 
85,000 square foot Kinnebunk Port, 
Maine, plant. 

According to Dr. Otto Morn- 
ingstar, Data Packaging's president, 
the plant, which will go into oper- 
ation by the spring of 1974, will ini- 
tially be used for the manufacture of 
cassette and cartridge shells. The 
manufacture of private label prod -, 
ucts will be added later. 

Data Packaging is basing much of 
its optimism on the feeling that the 
shortage of raw materials would be 
relatively short -lived. Dr. Morn- 
ingstar feels that as the energy situ- 
ation forces more Americans to re- 
style their lives, more time would be 
spent at home with music systems, 
and the viability of tape products 
would automatically be increased. 

BASF 
BASF Systems, emphasizing that 

because of its parent company's po- 
sition as a world producer of plastics 
it is not jeopardized by the raw ma- 
terials shortage, is pushing ahead 
with plans to saturate the mass 8on- 
sumer market with its products. 

Gerard Berberian, the firm's mar- 
keting manager, said the firm had 
earmarked an estimated $2 million 
for its merchandising and promo- 
tion campaigns in 1974. 

A promotion package put to- 
gether for BASF by Humphrey 
Browning & MacDougall, will be 
aired nationwide on TV, radio and 
print media, zeroing in on the mass 
consumer market, and placing spe- 
cial emphasis on BASF's growing 
line of blank tape products with 
their exclusive "special mechanics" 
jamproof feature. 

The promotion has already been 
introduced on leading FM radio sta- 

For Total Capability in Custom 
Mastering, Plating, Pressing, Printing 

Compatible 
Discrete 
4- Channel 
Records 

(213) 467 -1166 J CONTACT: 
CJVC Cutting Center, Inc. 

RCA Bldg., Suite 500 
6363 Sunset Boulevard 
Hollywood, California 90028 
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tions in New York, Los Angeles and 
Chicago, with initial spots doing a 
light -hearted take -off on important 
events that could be ruined by poor 
tapes. Subject matter includes the 
topical, "Watergate" situation. 

Following this intitial thrust, the 
program will be expanded to in- 
clude network TV, newspapers and 
trade and consumer magazines in 
some 20 key markets across the na- 
tion. 

In addition to its extensive media 
promotion, BASF Systems has also 
updated its sales presentation, shift- 
ing from slides to flip -charts, be- 
cause, according to Berberian, the 
'slides were being constantly obso- 
leted by innovations created by 
BASF's research and development 
technicians. 

Some of these innovations have 
included new packaging for the 
company's blank 8 -track line, an 
eye- catching assortment of counter 
and floor displays that come in both 
fixed and rotating models, and are 
available without charge to mer- 
chandisers ordering the stipulated 
amount of blank tape products; and 
an attractive co-op advertising plan 
which is being constantly upgraded 
to meet the changing needs of the 
dealer. 

Among the innovations in mar- 
keting and merchandising which the 

firm has instituted have been tape 
orientation programs for store man- 
agers, buyers and sales help, the es- 
tablishment of a mailing list for 
managers and buyers, designed to 
keep them constantly updated on 
developments at BASF, person- 
alized help with problems of space, 
product turnover and advertising. 

Maxell 
The Maxell Corp. of America, 

though more cautious, will consoli- 
date its position in the tape software 
market, despite what executive vice 
president, Tadao Okada, sees as a 
projected 10 percent decrease in pro- 
duction at its Japanese factories. 

Okada assured that his company 
planned expansion on a somewhat 
conservative basis next year. He 
pointed out that the company's sales 
in 1973 almost doubled those of the 
previous year. 

The Maxell executive feels that 
his firm's immediate future lay with 
the independent dealer, despite the 
fact that much of its business in the 
past fiscal was done with mass mer- 
chandisers and distributors. 

He said his thinking was based on 
the fact that Maxell's share of the to- 
tal consumer market was slightly un- 
der 10 percent, while, on the other 
hand, its portion of the high fidelity 
market was close to 20 percent. 

(To be continued) 

Eye '74 Challenges 
Continued from page 23 

Several industry experts acknowl- 
edge that the appearance of too 
many entertainment products is too 
similar. 

Some Japanese manufacturers 
have introduced models that com- 
bine their functional design with a 
"new look." For instance, Yamaha 
and Sony recently marketed home 
stereo ensembles that look like 
broadcasting station consoles. Sony, 
which pioneered the military look in 
portable radios, has been followed 
by its major domestic competitor, 
Matsushita Panasonic, which re- 
cently marketed a new line in 
`jungle "-style. Armed with outsized 
speakers, these high powered radios 
are available here in black or olive 
drab (called safari green). Matsu- 
shita has also adopted the front 
loading design for its latest stereo 
cassette tape deck. 

Some Japanese designs have not 
succeeded in gaining widespread ac- 
ceptance in Europe, claim some 
marketing people, who say the con - 
formative Japanese style is, to Euro- 
pean eyes, unconventional. 

Apart from shortages and infla- 
tion, the topic of the year among 

Japanese manufacturers concerned 
with records, tape and music is the 
video disk. This year, the NET - 
Asahi broadcasting /publishing 
group, Sanyo Electric and King 
Record became Japan licensees of 
the TED videodisk system, while 
Philips and RCA introduced their 
respective systems to interested 
Japanese manufacturers. Initial 
mass production of TED players by 
Sanyo is scheduled for the end of 
next year, with King to release the 
first videodisks in 1975. Previously, 
two other Japanese manufacturers 
(General and JVC) disclosed that 
they were developing their own sys- 
tems. 

In view of the current situation, 
video tape recorders and precorded 
video tapes are not likely to win im- 
portant Japanese consumer accept- 
ance, although Matsushita Pana- 
sonic and Sony introduced home 
video consoles to the domestic mar- 
ket last year. Marketing of these con- 
soles in the U.S. is seen as still re- 
mote. And, at this stage of the game, 
mass production of the audio cas- 
sette still -image devices developed 
by Matsushita Panasonic in 1971 
and Hitachi last year is most un- 
likely, spokesmen have indicated. 
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Continued from page 33 

ing up $15 per person to a maximum of $115 
at five owners and /or employees. 

The 42 rep organization involved in the 
massive lobby in Washington to gain a pri- 
ority on gasoline for reps consist of: 

ERA 
Manufacturers Agents National 

Association 
Affiliated Automotive Reps 
Sporting Goods Representatives Assn. 
Tackle Representatives Assn. 
Hardware Representatives Assn. 
Manufacturers Agents -Food Service 

Industry 

National Marine Representatives Assn. 
National Home Furnishings Reps Assn. 
Premium Representatives Assn. 
National Council of Salesmen's 

Organizations comprising: 
Association of Investment Brokers 
Boot & Shoe Travelers' Assn. of N.Y. 
Conn. Assn. of Mfg. Reps. 
Conn. Paint Salesmen's Club 

Cos. Discuss Pros & Cons 
Continued from page 24 

the smallest manufacturers, most 
dealers have seen the new line at 
least a month prior to the show. On 
the other hand, the show offers the 
opportunity to meet with and talk to 
the manufacturer, the presidents of 
companies. It is also true that mort 
manufacturers are geared on a 
yearly schedule, and are not willing 
to change these schedules simply to 
meet the demands of two shows a 
year. On the other hand, the shows 
do offer a manufacturer the oppor- 
tunity to expose his complete line 
more than once a year and on a na- 
tional rather than simply a regional 
basis. This year there is another 
point to be considered. With the cur- 
tailing of much travel due to the 
energy crisis, a lot of manufacturers 
may want to meet with dealers and 
distributors and let them know 
exactly what they can expect. 

4 Coast Firms 
At Superscope, the situation is 

somewhat different than at many 
other firms. Superscope began dis- 
playing their own branded line of 
product last June and now has more 
than half a dozen other new items 
ready. These are items that have not 
been seen on a national basis before. 

According to senior vice president 
of marketing and new product de- 
velopment Fred Tushinsky, "This is 
the first time we will be able to place 
a really full emphasis on the Super - 
scope line. Since we were not at the 
show last January, we obviously 
don't have a positive idea of what 
the show will be like or who will be 
attending. Of course, we can draw 
on experience from the Summer 
shows. " 

program actually gets out Dec. 17. 
Everyone has seen the product by 
the time the show rolls around. This 
year might be a bit different, with a 
chance to explain possible freight 
delays and so on. And I do have the 
chance to see people I might other- 
wise not see and to hold central 
meetings. 

"Generally I am enthusiastic 
about this show," he added. "We 
will display most of our line but we 
won't have much new. The product 
development cycle is about a year 
and a half and you just can't move it 
around. Next year we may have 
some more things to show in the way 
of new product, but for now we'll be 

showing the existing line, reinforc- 
ing promotions and talking to a lot 
of people." 

At Craig Corp., Lauren Davies 
said, "We were impressed enough 
last year to go back. We found it 
smaller and more intimate than the 
Summer show and a lot of our good 
accounts made it in. All in all it was 
quite beneficial. 

So, while not all manufacturers 
feel the January CES is the most 
necessary show in the world, few are 
coming in with a completely nega- 
tive attitude. The show does indeed 
have a purpose, and the long lines of 
manufacturer's booths attest to this. 

Costume Jewelry Salesmen's Assn. 
Fabric Salesman's Assn. of Boston 
Far Western Traveler's Assn. 
Furniture Mfr. Representatives of N.J. 
Furniture Mfr. Representatives of N.Y. 
Houseware- Hardware Reps of 

Metropolitan N.Y. 
Infants' & Childress Wear Salesmen's 

Guild 
Infants' Furniture Rep. Assn. of Greater 

N.Y. 
Lighting, Lamp & Electrical Mfrs. 

Salesmen's Assn. 
Luggage & Leather Goods Salesmen's 

Assn. of America 
National Fashion Accessories Salesmen's 

Guild 
National Home Furnishings Rep. Assn. 

(35 clubs) 
National Shoe Travelers Assn (25 clubs) 
NJ. Paint Traveler's Assn. 
N.J. Sales Representatives Assn. 

(plumbing, heating & air 
conditioning) 

New York Candy Club 
New York Paint Travelers 
Philadelphia Mfrs. Representatives Assn. 
Piece Goods Salesmen's Assn. 
Sales Representatives Assn. (of 

Philadelphia, plumbing, heating 
& air conditioning) 

Salesmen of Handbag Supplies 
Sport Industries Representatives Assn. 
Toy Knights of America 
Underwear -Negligee Associates 

ERA's Interactive Marketing conference 
in Madrid starting Jan. 26 is in high gear, ac- 
cording to Ray Hall. Travel and hotel ac- 
commodations are being coordinated by 
Jim Biga, Travel Counselor Service (312) 
726 -2108. ERA is located at 233 E. Erie. 
Chicago 60611 (312) 649 -1333. 

Glenburn McDonald general manager 
Karl Jacobs announced the following rep 
appointments: J. B. Anthony Co., 2810 High 
Ridge Road, Stamford, Conn. 06903 (New 
York metropolitan); Aztec Sales Corp., 
30555 Southfield Road, Southfield, Mich. 
48075 (Mich.); Beams, 7263 Lansdowne, St. 
Louis 63119 (Iowa, Kan., Mo., Neb., Ill.); 
Dynasales Corp., 801 N.W. 72nd, Ft. Lau- 
derdale, Fla. 33314 (Fla. and Puerto Rico); 
Earl & Brown Co., 2041 S.W. 58th Ave., 
Portland, Ore. 97221 (Wash., Ore., w. Mont., 
n. Idaho); L.E. Kenney Associates, 329 N. 
Eric Drive, Palatine, Ill. 60067 (Chicago 
metro); Marshank Sales Co., 10455 W. Jef- 
ferson, Culver City, Calif. 90230 (s. Calif., 
Ariz., s. Nev.): Miller & Associates, 4304 
Beltwood Parkway N., Dallas 75234 (Tex., 
Okla., Ark., La., Miss.); MS Sales Corp., 670 
S. Green Road, Cleveland 44120 (O., w. Pa., 
W. Va.); Paston- Hunter Co., 2002 Teel! 
Ave., Sycracuse, N.Y. 13206 (all counties 
north of Rockland /Winchester, N.Y.) ;' 
Sinai-Johnson, Inc, 817 Douglas Ave., Red- 
wood City, Calif., 94063 (n. Calif. and 
Nev.): Taub Sales, 12810 Gaffney Road, 

(Continued on page 40) 

Timing Off 
At Sanyo Electric Co., however, 

the viewpoint is somewhat different. 
"I don't think January is a partic- 
ularly good time for a show," said 
Howard Ladd, "but then I've never 
thought June was the ideal time ei- 
ther. 

"Basically," Ladd continued, 
"you really don't need one central 
place to show goods any more. Ev- 
eryone has seen the line at the vari- 
ous regional shows. I do think there 
can be a proper time for a show, 
however, and that would be in April 
when there is time for reaction to a 
new product and time for a manu- 
facturer to react in his production 
schedules to what the dealers say. 
And it would also be an ideal time to 
bow product. 

"But I'm not knocking the shows 
as they are," Ladd emphasized. 
"Our advantage here is a public re- 
lations kind of thing. We can see a 
great deal of people in a short time, 
we can talk about current problems 
such as the new freight restrictions 
and we can talk to customers at sales 
meetings. I'm only saying that there 
might be better times than June and 
January." 

At Pioneer Electric Corp. of Amer- 
ica, president Jack Doyle feels that 
April would also be a fine time of 
year to hold one show. 

Pioneer 
"We fared very well at the Janu- 

ary CES last year," Doyle said. The 
only problem is that both June and 
January area little late. Our January 
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Capitol 2. 
The cassette that 
sells because it 
reaches new highs 
and lows. 

What your customers want is a 
cassette that's reliable, jam -proof, and 
reproduces the entire audio spectrum 
accurately. 

What your customers want is 
Capitol 2. 

They want it because we make 
them want it. With extensive advertising 
in national publications.With a heavy 
radio advertising schedule.With the best 
point of purchase merchandising in the 
industry. 

And with some of the best 
promotions. Stock Capitol 2, the tape 
everybody's talking 
about, and watch your 
tape sales reach a 
new high. 

Capitol® 
Everybody's talking about 

2 
cassettes 

©AUDIO DEVICES, INC. GLENBROOK, CONN. 06906 
A CAPITOL INDUSTRIES -EMI COMPANY 
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Troy Machinery in Rockaway, 
N.J. will have to wait for more addi- 
tional space if it is to expand, with 
business in '74 seen as excellent. 

A request six years ago diverted 

Tape /Audio /Video 

Tape Duplicator 
the former ice cream dairy cabinet 
maker into molding pinch rolls and 
pressure pads for the tape dupli- 
cating industry. The family -owned 
business is headed by father Ed 

Joyce, Sr., and sons Ed Jr. and Mike. 
The Telex Communications, Inc., 

has available a hand held, circular 
English /Metric converter, the 
Anglo -Met, for convenient conver- 

1974 Videotape Market 
Continued from page 34 

the point is, the equipment manu- 
facturers may not be the ultimate de- 
cision makers as far as configura- 
tions are concerned. This may be left 
up to the large retailer." 

Johnson also spoke about the in- 
dustrial and educational markets. 
"In industry and education you run 
into a standardization problem," he 
said. "Someone needs a product 
with enough muscle to say, 'this is 
the system.' The same way Philips 
standardized the cassette." 

As for reducing videotape pro- 
duction as a result of the material 
shortages, Johnson said, "Any re- 
duction would come in a category 
offering the lowest dollar yield. But 
video is a high dollar yield, so raw 
materials may be channelled into 
video at the expense of something 
else if such channelling becomes 
necessary. I wouldn't think the 
shortage would hurt anyone in- 
volved in the manufacturing of 
videotape unless they are only now 
getting into research and develop- 
ment. At the moment, videotape is 
the most profitable magnetic tape a 
firm can make." 

Ampex 
At Ampex Corp., where a number 

of videotape configurations are 
manufactured, Shad Helmstetter 
said that "we haven't pulled back 
our effort at all in video. We are con- 

Buy Direct From Manufacturer 
Standard Sizes In Stock! 

Silicone Or SBR Rubber Pinch Rolls 

Four Lb. Density Foam Heat 
Tested Pressure Pads 

Specials Made To Order 

TROY MACHINERY CORP. 
114 Beach St. Rockaway, N. 1. 07866 

201 627-4456 

tinuing to maintain our production 
schedule and we are also going 
ahead with further research and de- 
velopment. 

"In terms of marketing the prod- 
uct," Helmstetter continued, "it's 
still a new concept and wé re still 
looking at new markets. Our main 
markets at the moment, like every- 
one else in the field, are industrial 
and educational, and it should be 
fairly obvious that a consumer mar- 
ket is at least a few years away." 

Another Ampex spokesman said 
that should the materials shortage 
force a cutback in any area, some of 
the effort now going into computer 
tape could possibly go into video. 

BASF 
At BASF, where a large variety of 

videotape is manufactured, Tom 
Dempsey said that his firm "had no 
plans for any sort of cutback and 
that the shortage of materials has not 
been a factor with us. Our con- 
sumers are in the educational and 
industrial fields like most others in 
the market," he said, "and we will 
keep production as scheduled." 

Memorex is also entrenched in the 
videotape market, manufacturing a 
number of configurations and 
serving primarily the industrial and 
educational fields. The firm will be 
demonstrating its complete video- 
tape line at the CES and will also of- 
fer a videotape presentation cov- 
ering the company's audio tape 
product line as well as means of mer- 
chandising and promoting it. The 
presentation will use the U -Matic 
format. 

Memorex 
According to Dave Berry, "The 

industrial market is very strong, but 
the educational market has slowed 
up a bit as a result of the economy. 
On the whole, however, there has 
been no slowdown in video interest. 
As for our plans, we either have long 
term commitments or plans for, 
product to be used in videotape de- 
velopment and production. One rea- 
son we think the cartridge market is 
growing so .quickly," Berry added, 
"is that people are familiar with the 
cartridge concept from audio. Even 
a relatively unsophisticated user can 
use the product." 

It is also important to mention 

again 3M's move recently into the 
prerecorded videotape field, with a 
number of programs acquired from 
others and a number produced in- 
house. The firm is aiming these 
goods largely at educational institu- 
tions, but feels strongly that the mar- 
keting and merchandising experi- 
ence gained here will be of help 
when the consumer market devel- 
ops. The company will also make 
much of their tape product available 
on film, and is planning an am- 
bitious program despite the various 
shortages. 

Thus, it appears that despite 
shortages and the lack of a consumer 
videotape market, major manufac- 
turers will go ahead with plans as 
scheduled this year. 

sion of length, weight, area, volume 
and dry or liquid measurements. Jim 

Dow, director of marketing, instruc- 

tional products, notes: "It is invalu- 

able for determining specifications, 
producing literature, operation and 
service manuals where now all met- 
ric equivalents must be given for ex- 

port." 

Cetec Inc.'s new Capy Cass II cas- 
sette duplicator will be marketed 
through a national network of audio 
visual and electronic distributors, 
Jack Ames, national sales manager, 
said, with initial deliveries in late 
January. Other equipment pro- 
duced by Cetec includes the AMMA 
mixer system with prewired, plug -in 
modules, the Series 10 stereo broad- 
cast console, the PS -225 Power Sup- 
ply for operating solid -state audio 
amplifiers, the Series 2000 8, 16 or 24 
track audio control console, and the 
economical 1204 -TV audio control 
console. 

Wayne Saylor, manager, customer 
service, reports deliveries of Electro 
Sound professional magnetic tape 
recorder, ES -505, are now being 
made, with demonstrations at deal- 
ers in New York, San Francisco and , 
Los Angeles, at Audiomatic Corp. in 
Paris, and through TeleMerica in 
Latin America. The unit is available 
as recorder /reproducer in mon- 
aural, 1/4-inch full track and half 
track; stereo, '/a -inch 2- track, 2- 
channel; or quadrasonic, 'h -inch, 4- 
track, 4- channel. As reproducer only, 
it is available in the monaural and 
stereo versions. Some unique fea- 
tures, Saylor noted, are: viscous 
damped flywheel; non -slip capstan; 
replaceable capstan idler tire; no- 
bend take up tension guide; disap- 
pearing automatic headgate; easy 
edit escutcheon and headgate de- 
sign; optional third reel motor; dif- 
ferential disk brake; optional second 
scrape flutter idler; fully lighted 
controls; test oscillator; continuous 
bias indicator light; record and re- 
produce calibrate positions; ex- 
tended warranty. 

`Q' Broadcasts Await Discrete 
Continued from page 23 

studying discrete and while they 
may not approve of any discrete 
broadcasting system, that event is 
highly unlikely. 

The first system submitted to the 
Federal Communications Commis- 
sion, who eventually turned the 
whole quadrasonic broadcasting 
question over to the Electronics In- 
dustries Association wild, thus fol- 
lowed by forming the NQRC to 
study the situation, was the Lou 
Dorren Quadracast Systems Inc. sys- 
tem. This system was developed by 
Dorren in early 1969 and a study 
started in February 1970 that in- 
cluded experimental one -station dis- 
crete broadcasts on KIOI -FM in San 
Francisco. These studies, including a 
computor readout of information, 
were finished and the results sub- 
mitted to the FCC in May 1971. 

5 Systems . 

Then the fun began because sev- 
eral electronics firms rushed to get 
variations of their own systems into 
the hopper. To date, you have before 
the NQRC systems by QSI, RCA, 
General Electric, Zenith and Nip- 
pon Columbia /Duane Cooper. Ze- 
nith had two other systems involved, 
but withdrew them; Motorola with- 
drew their system, and RPM with- 
drew from contention. 

Don't monkey 
around 
with tapes... 
Sell 'ern ! 
Browsers become 
buyers because... 

"QUICK -VUE" was designed with the 
idea to make each tape completely 
visible to the buyer in a good - 
looking, pilfer -proof display case. 
It's like reading pages in a book, see 
dozens of pictures and titles at a 
glance, through the easy viewing, 
flip -thru tape holders. 

Citealive 
Store Equipment Inc. 

Our business is Cartridge and 
Cassette Displayers. We don't 
monkey around, neither should you. 

If you are at all interested in 

increasing tape sales, send for 
FREE 12 page brochure. 

"QUICK VUE 
/I Cartridge & Cassette Displayers 

Designed With People IN MIND! 

P.O. Box 933, Terrell, Texas 75160 

Terrell (214) 563 -5869 / Dallas (214) 226 -7248 
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One of the hangups with discrete 
broadcasting is that another demod- 
ulator will be necessary to receive 
the broadcasts. Right now, many 
hardware manufacturers are install- 
ing discrete demodulators into their 
4- channel amplifiers, but these only 
serve to demodulate CD -4 discrete 
Quadradiscs. 

Quadracast Systems Inc. has fin- 
ished designing and is ready to test a 
4- channel discrete integrated chip 
demodulator for FM discrete broad- 
casts. It will pick up and is compat- 
ible to monaural FM and stereo FM 
broadcasts. To date, no cost has been 
set on the unit, but Lou Dorren, re- 
search director of QSI said it will be 
competitive with stereo demodula- 
tor ICs now being turned out by sev- 
eral firms. "Our IC will work with all 
but two of the systems now under 
study by the NQRC," he said. And 
he added that production could be- 
gin immediately once the FCC ruled 
on discrete broadcasting and which 
system was going to be adopted. 

'74 or '75? 
Some people involved in quadra- 

sonic had projected that the FCC 
might approve a discrete broad- 
casting system as early as mid -1974; 
others feel that the FCC will not re- 
act until 1975. The NQRC is still in- 
volved in tests and meetings. 

In regards to matrix broadcasting, 
several stations have experienced 
considerable publicity in local press 
and considerable sales impact by 
promoting themselves as quadra- 
sonic stations. Most FM stations, 
however, are waiting for the FCC to 
make a decision on discrete. 

In any case, listeners who own a 
matrix decoder of any brand can re- 
ceive matrix quadrasonic broad- 
casts. And just about every hard- 
ware manufacturer is now installing 
matrix decoders in 4- channel ampli- 
fiers. Two receiver /amplifiers are 
the Lafayette LR -4000 300 -watt re- 
ceiver with wave matching full logic 
circuitry for SQ matrix and the San - 
sui QRX6500 280 -watt receiver. 
What it boils down to is software 
product and more record labels 
seem to be going the direction of the 
SQ matrix system at the moment. 
Columbia Records claims that 

nearly 90 percent of the 4- channel 
equipment in the U.S. can now play 
SQ disks. 

Pioneer Stations 
As far back as February 1971, 

KIRO -FM in Seattle was broad- 
casting regular shows in QS Sansui 
matrix. The station hooked up an 
RCA Q -8 cartridge deck and played 
the Q -8 cartridges for one source of 
material and used Enoch Light's 
matrix records for some more, 
scounging here and there for other 
product to play on the air. Even- 
tually, the station added a Sansui 
synthesizer to its equipment and fed 
stereo material through it for a 
quadrasonic effect. 

In the case of KQIV -FM in the 
Portland, Ore. area, engineer Joel 
Miller said that the station has a QS 
Sansui matrix encoder, but it's used 
mostly just for commercials. Other- 
wise, the station depends on a grow- 
ing number of albums arriving more 
and more that are either in the CBS 
SQ matrix system or the Sansui QS 
matrix system. In addition, he claims 
that listeners with matrix receivers 
are picking up some separate rear in- 
formation because of an acoustic 
phenomenon. The station is located 
about 20 miles from its transmitter 
site. Regular stereo signals are fed 
over telephone lines to the trans- 
mitter. The signal passes through 
several repeater amplifiers and high 
frequencies seem to be slowed down 
for some reason. These are coming 
through rear speakers if the listeners 
are listening with four speakers and 
one of the matrix system receivers, 
he said. 

nearly 30 labels are supporting the CAN YOU think of a better way to 
SQ system around the world and plug Hammond car players than 
that the worldwide SQ family of with Hammond organist Nancy 
audio manufacturers is nearly about Faust? Well, Donna Foss (left) 
100 brands. Further CBS states that doesn:t hurt anything either. 

JANUARY 12, 1974, BILLBOARD 

www.americanradiohistory.com

www.americanradiohistory.com


Tape /Audio /Video 
`Home Studio' Tape Recording Market Expanding 

NEW YORK -While the con- 
sumer electronics industry has long 
relied upon the audiophile for the 
bulk of its business, a new breed of 
consumer designs, offering increas- 
ing engineering capability and flex- 
ibility for home tape recording, 
points toward a growing amateur 
and semi -professional musicians' 
market that 'reflects the increasing 
need for musicians to master the 
recording process itself. 

Just as the first two and three - 
track studio recording equipment 
has been eclipsed by "state- of -the- 
art" standards for 16 and 24 -track 
recording, simple home taping 
equipment is now being traded in 
for home recording systems that in- 
corporate many of the special engi- 
neering functions once restricted to 
the studio. Where the aspiring musi- 
cian was once content to record his 
demos or reference tapes using only 
a home stereo deck, microphones 
and, if he was really exacting, a 
simple mixer, his 1973 counterpart is 
now scouting for full four -track ca- 
pability to permit careful mixing 
and even overdubbing. 

While the bulk of the consumer 
market is still focused on the audio- 
phile who wants to retain favorite 
disks or broadcasts on tape, it's 
worth noting that many established 
musicians are also joining the ranks 
of home recording buffs seeking 
technical quality and capability 
more on a par with studio gear. As 
the gap between home and studio 
equipment has closed, more and 
more major producers have found 
that top -quality stereo and four- 
track equipment offer an exciting 
and economical alternative to fully 
equipped studios for pre -production 
work and demos. 

The Four -Track at Home 
Sparking this trend is the equip- 

ment itself. As solid -state electronics 
have opened the door to smaller and 
more economical units, the basic 
modular concept which has pro- 
vided much of the momentum for 
those designs has also permitted 
manufacturers to offer an increasing 
variety of both mechanical and elec- 
tronic functions in home tape decks. 

Most major manufacturers of 
open reel decks now offer discrete 
four -channel designs. For the musi- 
cian, the vital statistic that has made 
home recording more exciting is the 
availability of selective synchro- 
nization of tracks, or Sel -Sync. With 
the addition of this feature, the ama- 
teur musician or superstar -at -home 
can record his basic rhythm track on 
any or all tracks (in the latter case, 
necessitating later mixdown to open 
up free tracks) and then overdub ad- 
ditional parts. 

With improved transport design, 
superior electronics and high grade 
tape, the finished tape can be sur- 
prisingly close to that studio stand- 
ard. That capability is clearly attrac- 
tive to musicians, and major 
manufacturers like Sony, TEAC and 
Revox have begun addressing the 
market directly, through trade and 
consumer print ads addressed not to 
record collectors but to working mu- 
sicians. 

Among the first firms to recognize 
the trend was TEAC, whose stereo 
open -reel designs have offered so- 
phisticated tape handling and sole- 
noid- operated mechanics for some 
time. Their current models offer 
considerably more than the flex- 
ibility of such features and mic /line 
mixing: in designing their quadra- 
phonic recorders, TEAC incorpo- 
rated the Simul -Sync feature, mak- 
ing their 2340 and 3340 models 
prime contenders for the more am- 
bitious home recording buff. Match- 
ing amplifier and mixing units, 
which when interfaced with those 

machines, permit increased flex- 
ibility in mixing signals, supported 
the move further, while the 3340 
model offered 15 ips tape speed. 

Now TEAC is promoting that unit 
by pointing to its wide- spread ac- 
ceptance by rock bands like the 

Eagles, who regularly use their deck 
to record their concerts directly from 
the p.a. mix. Similarly, Tom Rush, a 
singer and writer best known for his 
ability to find and enchance new 
material from young unknowns, 
recently added a studio to his New 
England farm and chose a four - 
'rack deck with synchronization to 

By SAM SUTHERLAND 
permit recording at home. And 
Frank Zappa, enfant terrible of the 
Mothers, has used a studio four- 
trick for all his concerts, taping 
directly from his own sophisticated 
p.a. console to obtain four -channel 
live concert tapes of studio quality. 

This field points up that narrow- 
ing gap between studio and home 
gear most dramatically. TASCAM 
Corp. of Los Angeles began market - 
ing its Model 10 mixing console, a 
design that might have been the 
heart of a professional four -track in- 
stallation a decade ago, specifically 
for a non -studio market. While that 

unit -offering eight inputs, four out- 
puts, submastering, input modules 
approaching current studio stand- 
ards for flexibility -is tagged at 
around $ 1,900, a figure well beyond 
most home record and tape freaks, 
its appeal to the serious musician in- 
terested in refining his studio tech- 
niques is obvious. 

Less awesome in price is the 
"Mini- Studio" package being mar- 
keted by Lamb Laboratories, Syos- 
set, N.Y., and carried in a wide vari- 
ety of retail outlets, including the 
109 store Team Electronics chain 
based in Minnesota. Incorporating a 

Revox tape deck, Beyer micro- 
phones and stands, headphones and 
a special Lamb Mixer, the PML 420, 
that offers a wide range of basic mix- 
ing functions in a compact unit. Like 
the TASCAM console, the Lamb 
package has been aimed at amateur 
and professional musicians, through 
music- oriented consumer magazines 
as well as the trade papers. 

Major firms like Sony -which also 
markets its own sophisticated four - 
track open -reel decks, with a top -of- 
the -line unit, the TC- 854 -4S,- offer- 
ing Syncro -Trak selective synchro- 

(Continued on page 40) 

How to make i7 inches of record 
care space your most profitable 

and fastest turnover area. 
Sales of Watts record care products are skyrocketing 
from coast -to- coast. Dealers are finding it's one line 
that offers last turnover, high profit margin, 
repeat business and impulse sales - with a 
minimum investment in cash, care and 
space. In fact, only $72 starts you in the 
fabulous Watts record care business. That's 
the total cost of a fully stocked Watts Mini -Rack. 
Watch it sell itself in just 17 inches of space. 

Whether your business is large or small, located in 
the city, suburbs, a shopping center, or near a cam- 

pus, Watts will more than pay its way in sales. 
Become part of the action today. Available 

through leading jobbers and distributors. 
Write or call: Elpa Marketing Industries, 

Inc., New Hyde Park, N.Y. 11040 (516) 746- 
3002/7301 E. Evans Road,Scottsdale, Ariz. 

85260 (602) 948 - 1070. 

FOR THE LIFE OF YOUR RECORDS. 
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Tape /Audio /Video 
New Mass Buyer Accessor Import- Export: Bigston's Approach 

been made because of- material 
shortages. 

David Clark Co. introduced a 4- 
channel headphone with a derived 
ambience decoder, for extracting 
matrix 4- channel sound, at a $95 list. 

Jerry Henricks, vice -president, 
marketing, Scintrex, said his com- 
pany will have a prototype head- 
phone soon that will establish a new 
headphone category. 

Koss Push 
Koss will be introducing an im- 

proved version of the HV -1 at the 
Winter CES. It is the HV- l / LC, a 9.5 
oz., lightweight, hi- velocity hear 
through model, listing for about $50. 
The high velocity headphone, ac- 
cording to national sales manager 
Guido Francolucci, features damp- 
ening vents on the back of the ear- 
pieces. According to Francolucci, 
the Koss Traveler, a folding head- 
phone introduced last June, has 
dropped in priority temporarily. An- 
other innovation by Koss, a traveling 
display van called the Kossmobile, 
is now on a year round operation. 

Continued from page 23 

marketing, Superex, said, "We will 
keep prices constant in order to pro- 
tect dealer profit." 

Wide Range 
The consumer is finding a greater 

range of choices in price, stereo dy- 
namic with or without volume con- 
trols, quadrasonic, electrostatic, 
electret, lightweight and open air or 
sealed cell earpieces. Price, sound 
quality and comfort continue to be 
the most looked -for features, with 
most sales in the $30 -$40 range. 

Even with the confusion sur- 
rounding 4- channel hardware, 
quadrasonic headphones with 
stereo /4- channel switch are doing 
very well, probably because prices 
are comparable to stereo head- 
phones. Marvin Paris, director of 
marketing at Superex, noted that 
buyers of quadrasonic hardware are 
more apt to buy 4- channel head- 
phones at a 5:10 ratio, compared to 
buyers of stereo (3:10). 

Innovations in headphones are 
continuing to appear. Janszen, 
brand name for Electronic Indus- 
tries, introduced a $300 floating 
electrostatic headphone in black and 
silver plexiglass, and separate power 
supply box. The earpieces float in 
front of the ear since no seal is re- 
quired for the bass response. How- 
ever, Steve Teachout, vice -president, 
marketing, said no deliveries have 

LRepRop 
Continued from page 37 

Silver Spring, Md. 20904 (Del., Md., Wash- 
ington, Va.. s. NJ., e. Pa.): Universal Associ- 
ates, 214 N. Concord Lane, Carmel, Ind. 
46032 (Ind., Ky.); V F Sales, 420 Union Ave.. 
Framingham, Mass. 01701 (Maine, N.H., 
Vt., Conn., Mass., R.1.): Four -R. Co., 4901 

W. 77th Si, Minneapolis 55435 (Minn., 
N.D., S.D., e. Wis.); Cir -Vu Marketing, 884 

S. Lipan, Denver 80204 (Colo.. Utah, Wyo.. 
e. Idaho, e. Mont., N.M., El Paso country 
Tex.) 

William Menezes & Associates, 9901 Hor- 
ton, Overland Park. Kan. 66207 (913) 649- 
2680 has been appointed reps for 3M /Wol- 
lensak consumer products covering Iowa. 
Kan., Mo.. Neb., s. Ill. 

'Home Studio' Market 
Continued from page 39 

nization- already offer basic mixers, 
like Sony's compact MX -6s and 
MX -12 designs, that are increasingly 
affordable yet, like other designs, 
show advanced electronic capabil- 
ity. 

The growth of the microphone in- 
dustry has also been spurred on by 
more ambitious home taping buffs. 
As microphone technology has ad- 
vanced, that industry has paralleled 
other areas of the consumer elec- 
tronics world by offering better 
mikes at lower prices. Fledgling 
bands now have a wide range of dy- 
namic, moving coil cardioid and 
even electret condenser mikes avail- 
able, with Sony, Electro- Voice, 
Shure and other major electronics 
firms joining battle with long -time 
microphone specialists like AKG 
and Beyer for new customers. Sig- 
nificant here is the development of 
lower priced mikes by firms like 
AKO and Beyer, who have long con- 
fined most of their design efforts to 
studio applications. 

Lowest Prices 
1coids &Tapes 

RACK JOBBERS 
WHOLESALE DISTRIBUTORS 
TAPE & RECORD PROMOTIONS 
BLANK TAPES 

ANY' M LI E kE 0 5$ INC. 

17 Alabama Ave., Island Park, N.Y. 11558 
(516) 432 -0047 - 0048 

New York (212) 895 -2693 

CURRENT & CUTOUTS 

Write For 

Free Catalogs & Weekly Specials 

We Export to all Nations 
Members of 

"V`IST"' 

40 

Continued from page 23 

Sekiguchi said the yen balances 
the dollar in value at 255 per (the ex- 
change rate of six months ago). The 
current rate is 280 yen per dollar. 

The firm was established here two 
years ago to promote the Bigston 
brand name. "Bigston is the largest 
private label manufacturer in the 
cassette recorder field," Sekiguchi 
claimed in a recent interview. "We 
also supply a great deal of the OEM 
market. Now is the time to make the 
public aware of our name and qual- 
ity products," he said. 

Quality Emphasis 
Sekiguchi explained that at 

present, the firm's advertising 
budget is too low for significant 
media promotion, although some 
ads are planned for various trade 
journals in early 1974. "Referrals 
will constitute our promotion," he 
continued. "That is, once a dealer 
accepts our line for sale, and spends 
time acquainting himself with the 
products, he will place order after 
order. He will find that the customer 
is pleased with his purchase, and 
mentions our name to his friends." 

A 90 -day unconditional warranty 
program causes no hardship, re- 
ported Ralph Ergas, marketing 
manager and former RCA staffer, 
since the defective ratio is less than 
one percent. 

"Once our brand name sales have 
been established," Sekiguchi said, 
"of course, we will advertise and run 
promotions. But we are not yet a 
Sony or Panasonic." 

A network of 22 sales reps across 
the country call on department 
stores and chains, audio shops, small 
stores, mail order houses, corpora- 
tion premium plans, and major mass 
retailers -for private label business. 

"It would be compromising to us 
to have a drug or discount store im- 
age. Fine quality, and medium -high 
prices conflict with a discount -type 
operation. Shoppers at those stores 
would probably buy a less expensive 
product when faced with a choice," 
said Bernard Buchwald, executive 
vice president. Buchwald has an ex- 
tensive background in hardware 
sales, including positions with Aiwa 
and Electrophonic. 

When reps sell a dealer or when 
the dealer reorders, Bigston U.S.A. 
fills the order from pre- checked 
stock and ships directly to the store. 

Manufacturing 
Bigston manufacturers 

plants in Japan, as well as 
independent plants in Taiwan, one 
in Seoul, Korea, and one Bigston - 
owned facility in Singapore. The 
president did not wish to comment 
on how soon the firm may manufac- 
ture here, but he did say it would be 
economically feasible to assemble 
here in the near future. 

Sekiguchi said the firm would in 
any case keep as strict a quality con- 
trol program over production and 
shipment here as in Japan, though 
he said such a policy would be more 
costly to make up for negligent 
workers. 

Bigston sends trained technicians 
to the U.S. office (and to similar 
branch organizations in other coun- 
tries) to inspect all incoming prod- 
ucts before shipping to accounts. 
These technicians, all young, un- 
married men who may or may not 
speak English, also repair every Big- 
ston product return&d from a com- 
plete stock of spare parts. These 
products are then repackaged and 
resold. 

The young men are selected for 
enthusiasm and quality of work. 
They stay for two years and earn 
better wages than they would in Ja- 
pan. Housing is provided. 

in four 
in three 

The Bigston line includes six port- 
able cassette recorders ranging from 
$49.95 retail to $69.95. Five other 
units feature AM /FM radio and 
recording, with prices ranging from 
$74.95 to $129.95 for a miniature 
unit. One Dolbyized cassette record- 
ing deck retails at $219.95. Some 
products are sold in Europe or Asia 
that are not sold here as of yet. 

All product arrives within four 
months after ordering from com- 
pany headquarters. If spare parts are 
needed, they will be flown in within 
two days. The Rosemont office and 
warehouse contains over 10,000 sq. 
ft., with additional warehousing 
nearby. 

Bigston cassette mechanisms are 
also used in phone answering de- 
vices, pre -programmed organs and 
other musical instruments. The com- 

puter terminal business is being 
thoroughly investigated by the firm 
as are discrete 4- channel cassette 
recorders and audio /visual cas- 
settes. 

Commenting on the worldwide 
demand for imported goods, Seki- 
guchi said U.S. appliances and 
home entertainment equipment are 
much in demand in Japan. The same 
reasoning applies to every other 
country and of course, the U.S. 
"Some West German dealers and 
distributors boycott Japanese prod- 
ucts because Germany has lost pres- 
tige in marketing cameras, watches, 
and electronic equipment to the 
Japanese. These people make it dif- 
ficult for us to enter their market, al- 
though the consumer probably 
would buy Japanese products re- 
gardless." 

pecker Lights Surge 
Continued from page 19 

American Lighting Specialties of El 
Segundo, Calif., both reported ban- 
ner years, with 1973 grosses nearing 
$2 million apiece and further gains 
expected in the next months. 

Steve Silberman, co- principal of 
American Lighting with Rick Smith, 
said, "The market has improved be- 
cause of the disappearance of the 
fast -buck operators who got into this 
field when it first hit as a fad and 
flooded the consumer with shoddily 
manufactured merchandise. The 
quality of goods is much better 
now." 

Maytronics and A.LS both started 
as garage shop operations several 
years ago, zooming into major sup- 
pliers of outlets such as Sears, 
Woolco and Wards. Each has lines 
with retail prices held mostly $10 to 
$40. 

For 1974, Maytronics is entering 
the expense of packaging its prod- 
ucts in four -color cartons to height- 
en point of sales impact. Its new line 
is stressing mood lighting devices 
that can double as regular lamps too. 

ALS, whose prime seller is the $10 
Celestio -Lite, an imitation cut -glass 
unit with heat lamp activation that 
creates the effect of stars rotating on 
the walls, is branching out to 19- 
inch -high interior -lit figurines of 
Warner Bros. cartoon characters, 
seeking the camp nostalgia trade. 
They use as many precast plastic 
molding units as possible in their 
products. 

Story Display 
Maytronics is planning darkened 

booths for temporary installation in 
large chain -store branches to pro- 

vide more effective floor display. 
But they report difficulty getting 
wood for lighting enclosures. 

Brightco, established as'a division 
of Kenton Industries at West- 
minster, Calif. in 1970, is another ac- 
tive supplier with home strobes, 
black lights, fiber optics and color 
organs of both the speaker -con - 
nected and built -in microphone 
types. Marketing director Curt 
Stricker feels that the market has 
outgrown mere psychedelic fad 
stage but will continue to be an im- 
portant accessory line for record re- 
tailers. 

Brightco is unveiling new strobe 
and random light units for 1974. 

And Fisher Sound has won 
enough success for its line of decora- 
tor speakers to expand the units of- 
fered this year. Retailing from $100 
to $140, these speakers are less than 
three inches thick and resemble a 
framed picture hung on a wall. They 
provide sound comparable with 
standard speakers in the same price 
range. 

Visual pattern textiles available 
for the speaker coverings range from 
geometric abstracts to tapestry re- 
productions. 

New Zenith Plant 
CHICAGO -Zenith Radio Cor- 

poration will produce vinyl cabinets 
for audio products in the former 
Louis Allis plant in Evansville, In- 
diana which was recently purchased 
by L. Berman & Co., wholly -owned 
Zenith subsidiary, from Cresticon, 
Inc., a subsidiary of Litton Indus- 
tries. 

". 

No. 201 
CASSETTE 

SPRING PAD No. 570 
FULL -FOAM 

SHIELD 

No. 410 
FLAT SHIELD 

No. 510 
FLAT -FOAM SHIELD 

OVERLAND 

PRODUCTS 

P.O. Box 6 

515 North Pierce St. 
Fremont. Nebr. 68025 
Phone 402 721. -7270 

No. 508 
8 TRACK FOAM PAD 

000100 
No. 302 

CASSETTE PINS 

No. 720 
FLANGED GUIDE 

ROLLERS 

No. 901 No. 735 No. 020 , 

SPECIAL FOAM CASSETTE HUBS CASSETTE . 
SHIELD WINDOWS -= 
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New Produds 

NORTRONICS' recorder care center 
features attractively packaged 
items such as splicer, head cleaner 
and inspection mirror. 

r.. 
GE's 8525 cassette recorder with 
AM /FM radio offers such extras at 
$62.50 as two level monitor and 
built -in mike. 

BSR's transcription series 810 turntable controls closeup shows such fea- 
tures as tonearm with gyroscopic suspension capable of tracking as low as 
0.25 grams. 

AUTOMATIC RADIO's UPX -2354 in -dash AM /FM stereo radio and tape player 
combination typlifies new installation concept in car stereo. 

Øonitiehl 
a, cable, 

&connectors 

Are you getting those High 'rofit, 
PLUS Sales available with cast Moving 
Audio Cables, Connectors, Speaker 
Wires, Adapters and Plugs 

Now available from the same dependable source that maker SAME DAY 
SHIPMENTS of PFANSTIEHL Needles, Phono Cartridges, Tape and 
Accessories. Write today on your letterhead for details of Epecia 
Introductory Offer. 

ptunerPór 3300 WASHINGTON ST. I BOX 498 

WAUKEGAN, ILL. 60085 

CARRY -CORDER 150 
/yore %o° Here's a chance to profit on this fine cassette 

recorder in original factory- sealed carton with 
factory guarantee and service in your local area. 
(consult yellow pages) Terms: Check with Order 

"Gary- Corder" includes st -3 4 up too up 
mike, carrying case C -60 
Cassette $26 $24 $23 

Input /Output Cable for 
150 B 1420 3.95 

Earset (with chin band) 
for 150, 1420 5.95 

Cigarette lighter 12 -volt 
atchmt. for 150, 1420 7.05 

Telephone Pickup Coil 
(plugs into mike input) 5.95 

Replacement mike for 
150, 1420 4.95 

BE -22 Adaptor for 1100 
Carry- Player 5.95 

BP -2204 Battery Pack for 

Add 3% for shipping -4 or more postpaid. 

AC Adaptor for 150, 1420, 
Rogers AC50 2.95 

AC Adaptor for 150, 1420, 
Norelco BE50 5.95 

Foot control for 150 & 
1420 7.95 

Carrying Case for 150 
(w /storage compartment) 4.95 

CCY -150 "Y" Cable for 
150 81420 ...........- 7.50 

AC Adaptor for 1320, 
1440, (BE -70) 6.00 

800 "C" Size Alkaline 
Battery .53 

INC. 
# 150 or # 1420 .50 

COMMISSIONED CO., 
1776 Columbia Road, N.W. Washington, D.C. 20009 

(Refs: Riggs Nat'l Bank, DBB, Better Business Bureau, Wash., D.C.) 
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MOTOROLA 
EXPANSION 

CHICAGO -Motorola's automo- 
tive products division is undergoing 
steady expansion, according to Os- 
car P. Kusisto, vice president and 
general manager. Recently, a new 
department, new products and de- 

Case Cos. See 

Banner Year 
Continued from page 23 

turing, Inc., Yonkers, N.Y.. notes 
that larger capacity cases are being 
considered as the home market ex- 
pands. But Rosenberg was among 
the majority of casemakers inter- 
viewed who felt that the basic best- 
seller cases, with a 24 piece (for 8- 
track tapes) and 30 -piece (cassettes) 
capacity remaining the mos. popu- 
lar design. 

The new emphasis on home tape 
installations may also result in new 
basic case designs. At Stac -All, in ' 

Troy, Mich., a special cassette stor- 
age unit, designed to interlock with 
other units to provide flexible stor- 
age space, has led that storage unit 
firm deeper into the music industry: 
their cassette storage design, while 
aimed initially at retail operations, 
has generated home sales as well. 
And Stac -All is now exploring ex- 
pansion moves that would extend 
the design to 8 -track tapes. 

Royal Sound Co., Freeport. N.Y., 
is marketing a similar interlocking 
storage module, the Add -n -Stac, 
with a special "four pack" package 
combining four of the six tape units 
to compete with more conventional 
24 -piece case designs. 

At the same time, Custom Case, of 
Fayetteville, N.C., is adding new 
styling to spark its line of cases, 
which includes a special "attache" 
design for carrying tapes and carou- 
sel and bookcase home storage de- 
signs. Demand for the new Colors 
has resulted in strong consumer re- 
sponse. 

And Recoton will be bidding for 
increased sales with yet another new 
styling idea, blue denim covering on 
their units. Sales manager Peter 
Wish, while unimpressed by the 
growth of home storage units be- 
yond the traditional 24 -piece units, 
did project strong response for the 
new blue denim fabric covering, 
which has received a favorable reac- 
tion where tested with retailers and 
customers. 

Display Media, Inc., of Addison, 
111., is one firm that is combining that 
demand for decorative styling with 
the prospects of a stronger home use 
market by developing and merchan- 
dising its cassette tape library, which 
offers a larger capacity unit styled in 
walnut -grain wood and faced with a 
black vinyl front panel that renders 
the unit similar to a hi -fi speaker in 
its visual design. The Display Media 
design also provides for the tape 
storage rack inside to extend for- 
ward when the black vinyl conceal- 
ing panel is opened. The unit holds 
70 cassettes. 

The only real obstacles ahead will 
again stem from raw materials short- 
ages. Most manufacturers contacted 
reported no critical shortages to 
date, but substantial increases in raw 
materials will be passed along to the 
consumer as firms compete for the 
wood, paper and plastics needed in 
case manufacture. 

At Amberg Sales, marketing vice 
president Bob Looney pointed to in- 
creases of as much as 25 percent for 
hoard stock needed in manufac- 
turing. 

Car Stereo 
velopment, was formed with Ber- 
nard S. Parmet as engineering man- 
ager of the wing. Also, Robert J. 
Solem, was appointed vice president 
and assistant general manager of 
APD but will continue in his present 
role as well of assistant general man- 
ager of the government electronics 
division. 

Forecasting all -time sales records 
for the new year, Kusisto recently 
said division sales have tripled since 
1970. Among trends, he sees sub- 
compact cars up 25 percent and 
compacts up. 18 percent for '73 
model year, but continued interest in 

owners of smaller cars for stereo 
equipment. 

More sophisticated car stereo is 

yet another trend he noted, with 
American Motors set to introduce 
factory- installed AM /FM stereo ra- 
dios in its Gremlin and Hornet mod- 
els for the first time in '74 model 
years. Already sole supplier to 
American Motors and sold outside 
supplier to Chrysler. Motorola re- 
ceived a three -year multimillion - 
dollar contract to supply Ford and is 
moving into the Japanese import car 
field, principally via the joint Alos- 
Motorola firm in Japan. 

You'd Better Believe 
Your Competition Does 

690ips 
$355.00 

ALSO 

VC A1Nj 
Oi F %0.AK6 \. 

Fastest winder ever 
Perfect tensioning every time 

#742 AUTOMATED 8 track winder 
Auto stop -exact length blank or Q tone 

Auto cut, Auto EJECT 690 ips ... $950.00 

CASSETTE EQUIPMENT 
734 series 

Heavy duty 
cassette loaders 

120 ips exact length ... $775.00 
120 ips Q tone /Auto scrap ... $800.00 
168 ips exact length ... $875.00 

737 CASSETTE LABELING MACHINE 
Heat seal, die cutter included $2,700.00 

743 Tape Splicing Machine4300.00 

732 DUPLICATOR 
$12,000 to $21.000.00 

All formats 
Interchangeable 

The Sherman Tank 

guaranteed if dropped 
you'll only break the floor. 

Gross weight 1500 lbs. 

Audimation, Inc. 
312- 248 -7006 

Chicago, Illinois 
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Jukebox Programming 
Programmers Buy Earlier as Gas Cuts, Disk Lags Loom 

Continued from page 3 

gearing for both disk shortages and cut -backs 
in mobile one -stop visits to programmers, it 
was learned. 

Reports from Pittsburgh drivers said the op- 
eration warned early in December that a cut- 
back in singles due to the polyvinyl shortage 
may be as severe as 35 percent in early 74. 

Trouble Calls 
Also affected are service calls on out- of -or- 

der equipment, said several. 
In fact, a constant theme in the interviews 

was that if regular service cycles are cutback, 
the missed trouble calls could snowball and 
defeat the gasoline savings. 

Said Roger Boockmiere, Green Bay, Wis.: 
"Many location owners or managers will hold 
off calling us on a trouble call if they know 
we're due regularly in a day or so." He said he 
has some routes on an every-third week cycle 
and may go to once a month on some. 

The added trouble calls was a worry for Art 
Hunolt, Trenton, Mo. "If you go too much 
over two weeks, the out -of -order calls will 
catch up with you." 

Wayne Hesch, Rolling Meadows, Ill., said 
his firm will begin qualifying trouble calls. 

"There are numerous instances where a 
bartender can hit the reset button on a stuck 
recording and save our night or weekend me- 
chanic a call. We will start telephoning back 

on all trouble falls to find out more about them 
and save where we can." 

Buy Earlier 
Among those reporting mobile van one -stop 

delays was John Cox, Davenport, Iowa. He 
said the problem though was simply late deliv- 
eries of records. "Our record man didn't come 
at all this week," he said. 

Cox, as with many called, was buying well 
ahead of the charts, as if often the case with 
jukebox programmers, though label people 
constantly deny it (see What's Playing ?). And, 
like many, Cox said this will have to become 
even more prevalent as programmers try to an- 
ticipate the hits. 

Pittsburgh Mobile one -stop drivers will start 

every-other week visits too, it was reported, 
and may make telephone calls t9 customers 
and ship records in between. 

Almost everywhere in the Midwest, oper- 
ators were saying that route cycle service fre- 
quencies_ were being readjusted. "We're 
stretching out, going to some every fourth 
week," said Gordon Larson, route supervisor 
at Sam's Amusement, Kenosha, Wis. 

Many, however, said the gas cut -backs are 
gradual. "We've been trading at one station 
for years and it's very reliable," said Hunolt in 
Trenton, Mo. "But we know we're in for 
trouble. A Standard station here was locked up 
for a whole week. 

Instant Service: 10,000 Disk Library on Wheels, a Rarity 
By SARA LANE 

PALM BEACH, Fla. -Jim Cline 
works for the only mobile company 
left in this part of the country. Much 
like the doctor coming for a house - 
call, Cline is able to supply requests 
on the spot. He carries his vast li- 
brary of some 10,000 records in his 
van as he visits his 40 locations rang- 
ing from Boynton Beach to Stuart, 
Fla. Moonlight Music has been in 
existence for about three years. 
Cline joined the firm a year ago 
bringing with him 22 years experi- 
ence with another company. 

"I must have a million titles," 
Cline smilingly exaggerated. "Nor- 
mally, I can fill 90 percent of my 
request orders right from the van the 
minute they're asked for." 

Forty percent of his business is 
requests -Moonlight Music theory is 
to supply requests and to give serv- 
ice. Cline feels those two factors are 
the most important for success. 

"If you can get the customers' 
requests, nine times out of ten, you 
get in solid with the location owner," 
he advised. 

Cline makes the hour and a half 
drive to Seeburg -South Atlantic 
Distributing Company in Miami, 
once every three weeks. "If I need to 
fill in during that time, I call and the, 
records are immediately shipped to 
me. The main reason I come down is 
to listen to the new records that have 
come in." 

Since Cline 'doesn't have time to 
listen to the radio' this is a necessity. 

"I usually look at the trade maga- 
zines for information. I`ve been in 
the business long enough to think I 

can pick out what records will play 
... of course, I don't always pick 
them right. That's where Paul Yoss 
and his assistant, Milt Pond, come 
in. They're both very knowledgeable 
and seem to have the uncanny talent 

to pick the winners. I go a lot by 
what they tell me." 

Cline also selects artists by past 
performances. "You have certain 
artists who are going to play no mat- 
ter what," he said. 

Changes 10-15 
He changes anywhere between 10 

to 15 records a week putting on two 
or three new ones with the remain- 
der requests. "A lot of routemen go 
out and take only two or three new 
records with them and that's all 
they'll put on. But we don't operate 
that way. Requests are the most im- 
portant part of our programming." 

"Of course," he explained, "a lot 
of music overlaps. The kids who 
play country also like rock and roll 
so no kid location is ever pure coun- 
try. I put both kinds of music on the 
boxes and when you get a hit song 
like 'The Most Beautiful Girl in the 
World' by Charlie Rich or `Paper 

Roses' by Marie Osmond, they can 
go anywhere." 

In VFW and American Legion lo- 
cations, Cline uses 'some' oldies - 
The Platters' "My Prayer," many 
Glenn Miller and Tommy Dorsey 
tunes. "They don't take in a lot of 
money, but it's worth it. I rarely use 
any top 40 in these spots, but fill in 
with country/western." 

Cline feels that many records that 
don't make the trade charts do well 
on jukeboxes. He doesn't rely on 
trades to make his decisions (al- 
though he does read them). "Lots of 
times they don't tell what's doing 
well on the jukeboxes. For instance 
"Heartbeat -It's a Lovebeat" is 
number one right now. Well, I've 
never had that record on any of my 
boxes because I haven't had a single 
request for it." 

"I would say 50 percent of the 
records I put on my boxes don't sell 

DAVENPORT, IOWA: POP & COUNTRY 
PURCHASES 

John ( 

Music (o. 
318 E. 2nd 52806 
(319)322.1824 

"Love Has No Pride." Linda Ronstadt, 
Asylum 11026 

"You're Sixteen" 
"Midnight Rider," Gregg Allman, 

Capricorn 0035 
"American's," Byron MacGregor, 

Westbound 222 
Country 

"Sweet Magnolia Blossom." Billy "Crash" 
Craddock. ABC 11412 

"That's the Way Love Goes," Johnny 
Rodriguez, Mercury 73446 

"The River's Too Wide," Jim Mundy, ABC 
11400 

GREEN BAY, WIS.: POP & COUNTRY 
PURCHASES 

Roger IL Booekmeler 
148 N. Chestnut 54303 

(414)435 -1925 

"Let Me Be There" 
"You're Sixteen" 

Country 
"Rosie Cries a Lot" 
"Lucky Ladies," Jeannie Seely, MCA 40162 
"If We Make It Through December" 
"Herman Schwartz," Stonewall Jackson, 

MGM 14569 (stripped June 27) 
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INDIANAPOLIS: COUNTRY & POP 
PURCHASES 

Larry Geddes & Frances Kriner 
Lew Jones Music 

1311 N. Capitol 46202 
(317)635.1593 

"There's a HonkyTonk Angel." Conway 
Twitty, MCA 40173 

"She's Got Everything I Need," Eddy 
Arnold, MGM 14672. 

Pop 
"I Shall Sing," Garfunkel, Columbia 45983 

JACKSON, MISS.: SOUL, COUNTRY, 
POP PURCHASES 

Marilyn Burkart 
Dixie Vending 

112 N. Mill 39201 
(601) 353.2443 

"Trúe Love Is Hard to Find," Tyrone Davis, 
Dakar4526 

"Cheaper to Keep Her" 
Country 

"There's a Honky Tonk Angel." Conway 
Twitty, MCA 40173 

"That's the Way Love Goes," Johnny 
Rodriguez, Mercury 73446 

"Wrong Ideas," Brenda Lee, MCA40171 
Pop 

"Midnight Rider," Gregg Allman, 
Capricorn 0035 

"It Doesn't Have to Be That Way," Jim 
Croce, ABC 11413 

KENOSHA, WIS.: POP & COUNTRY 
PURCHASES 

Gordon Larson 
Sam's Amusement 

930 Washington 53140 
(414) 6524544 

"There's a Moon out Tonight," Truc, Zero 
002 (local act) 

"Let Me Be There" 
"The Way We Were" 
`- ̀ Midnight Rider," Gregg Allman, 

Capricorn 0035 
"Teenage Lament '74" Alice Cooper, WB 

7762 
"Jessica," Allman Bros., Capricorn 0036 

Country 
"Back When We Were Young, " Tom T. 

Hall, Mercury 73436 

ROLLING MEADOWS, ILL.: POP 
PURCHASES 

Roben Hesch 
A &H Entertainers 

1151 Rohlwing Road 60008 
(312) 253-8300 

"Love's Theme" 
"One Tin Soldier (Legend of Billy Jack)," 

Coven, WB 0101 
"You're Sixteen" 
"Jim Dandy," Black Oak Arkansas, Atco 

6984 
"Rockin' Roll Baby" 
"American's," Byron MacGregor, 

Westbound 222 

WHITECLAY, NEB.: COUNTRY & POP 
PURCHASES 

Donna Peterson 
Smith Amusement 

Box 85, 69365 

"Precious Memories Follow Me," Josie 
Brown, RCA 0042 

Spinners 
"I Love," Tom T. Hall, Mercury 73436 
"If We Make it Through December" 

SPRINGFIELD, ILL.: POP & COUNTRY 
PURCHASES 

Bud Hashmmn 
Star Novelty 

425 Bryn Mawr62203 
(217) 522 -3873 

"You're Sixteen" 
"Love Has No Pride," Linda Ronstadt, 

Asylum 11026 
"Joy, Pt. I," Isaac Hayes, Enterprise 9085 
"A Love Song," Anne Murray, Capitol 3776 
"I Shall Sing,' Garfunkel, Columbia 45983 
"Can't Say Nothirt ," Curtis Mayfield, 

Curtom 1993 
Country -- 

"I'm Still Loving You," Joe Stampley, Dot 
17485 

"Georgia Girl," Freddie Weller, Columbia 
45968 

"Uptown Poker Club," Jerry Reed, RCA 
0194 

"Another Lonely Song," Tammy Wynette, 
Epic 11079 

"Daddy, What If," Bobby Bare, RCA0197 
"There Won't Be Anymore," Charlie 

RCA 0195 

TRENTON, MO.: POP & COUNTRY 
Art Hunolt 

Automatic Music 
320 W. 10th 64683 

(816) 359-3022 

Spinners 
"TheJoker" 
"Leave Me Alone (Ruby Red Dress)" 

New 
"Rainbow Song." America, WB 7760 
"Teenage Lament '74," Alice Cooper, WB 

7762 
Country 

"Red Rose from the Blue Side of Town." 
George Morgan, MCA 40159 

"Superskirt," Connie Cato. Capitol 3788 
"Honky Tonk Dreams," Jimmy Lee Morris, 

Atlantic 4010 

on the charts. Most have been out 
for six months, maybe a year or even 
longer. I find that when a hit record 
dies, you can put it back on the box 
six months later and it will start get- 
ting good play again." 

Types Strips 
He's still getting requests for "Pa- 

per Roses" and "The Most Beautiful 
Girl." Recent new selections in- 
cluded "Hello, It's, Me," (Todd 
Rundgren), "The Joker" (Steve 
Miller), "Painted Ladies" (Ian 
Thomas), "Song I'd Like to Sing" 
(Kris Kristopherson and Rita Col - 
lidge)-"I don't know if it's on the 
charts or not, but I think it's going to 
be a good record in certain loca- 
tions," Cline said "River of Love" 
(B.W. Stevenson) and Johnny 
Mathis' "I'm Coming Home." 

Coin 
Machine 

World 
FLA. ASSN. DRAWS 200 

ORLANDO, Fla. -More than 200 
state operators attended the recent 
Fla. Amusement & Merchandising 
Assn. meeting here. An added fillip 
was the addition of a trade show 
with participation by some 30 -odd 
companies who showed latest mod- 
els in jueboxes and other coin oper- 
ated machines. The three jukebox 
exhibitors were Rowe International, 
Seeburg -South Atlantic and Wur- 
litzer. 

"The response to our premiere 
trade show has been very exciting," 
said Bob Rhinehart, FAMA execu- 
tive director." Guest speakers and 
entertainment were on the agenda. 
The hotel, located only a mile from 
Walt Disney World, offered conven- 
ience for those who hadn't seen the 
giant multimillion attraction. Cock- 
tail parties, hospitality suits and a 
lavish banquet with dancing after- 
wards provided an opportunity for 
FAMA members to mingle with ex- 
hibitors. 

Station 
Promotion 

CLEVELAND - WGAR- 
AM, golden oldies format radio 
station here, is capitalizing on the 
magic of a Seeburg jukebox in 
their latest audience promotion. 
Listeners are sending in post- 
cards listing their five favorite 
records. Winner will not only get 
the jukebox delivered to their 
door by Cadillac Music, but it'll 
contain their five favorite records 
plus 45 other singles, all oldies. 
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CHECK TYPE OF AD YOU WANT: 

n REGULAR CLASSIFIED irirc per word. Minimum 
511.00. First line set all caps. Name, address 

and phone number to be included in word count. 

n DISPLAY CLASSIFIED AD -1 -time $27.50 per 
column inch. 4 -time ¶24.75 per column inch. 
2C-time $23.2 per column inch. 52 -time $20.00 
per column inch. Box rule around all ads. 

Box Number, c/o BILLBOARD, figure 10 addi- 
tional words and include 50e service charge for 
l:m number and address, 

DEADLINE-Closes 4:30 p.m. Tuesday, 11 days 
prior to date of issue. 
CASH WITH ORDER, Classified Adv. Dept., 
Billboard. 

ADDRESS ALL ADS Ery Kattus, BILLBOARC, 
2160 Patterson St., Cincinnati. Ohio 45214, cr 
telephone Classified Adv. Dept. 513/381 -645C. 

Now York: 212/764 -7433. 

Check heading under which ad is to appear 
Tape & Cartridge category classified ad not accepted. 

Distribution Service; . ' Business Opportunities 

Record Mfg. Services, Supplie., 
Cr Equipment 
Help Wanted 
used Coin Machine 
Equipment 

Promotions! Services 

E 

ProfesiJnol Services 

For Sole 

1 Wanted to Buy 

Publishing Service= 

Mi':cellarteou' 

- Check Money Order. 

PAYMENT kV IST ACCOMPANY ORDER 

NAME 

ADDRESS 

CITY 

Telephone 

FOR SALE 

FOR SALE 
ARCADE PIECES 

CASH 
DUNE BUGGY 
TWIN RIFLE 

WILD KINGDOM 
FLYING CARPET 

STUNT PILOT 
BASKETBALL 

SEA DEVIL 
WORLD CUP HOCKEY 

FLOTILLA 
MISSEL 

COMPUTOR QUIZ 
KILLER SHARK 

TV PONY 

call 

W. E. Willis 
(216) 721 -2000 

FOR SALE 

BULK LUGE TAPE 
EIGHT TRACK & QUAD CARTS 

SLEEVES -LABELS 
EXACT TIME LOADED BLANKS 

PIKES PEAK TAPE 
1409 S. 8th St., Colorado Springs, 

Colo. 80906 (303) 475-1420 Un 

2 ELECTRO -SOUND TAPE WINDERS 
and 2 Electro -Sound 8 -track tape splicers, 
$2,100. Excellent condition, $2,100. (212) 
962 -4966. tfn 

DISTRIBUTING SERVICES 

ATM! OVERSEAS IMPORTERS 
On your purchases from the U.S.A. 
we provide the following services: 

Assemble various orders 
Ship at lowest freight rates 
Provide new supply sources 

Aid you in your visits to N.Y. 
Contact: 

BERKLAY AIR SERVICE 
P.O. Box 665, JFK Airport, 
Jamaica, N.Y. 11430. U.S.A. 

je22 

ATTENTION, RECORD OUTLETS. WE 
have the largest selection of 45 rpm 
oldies and goodies at 250 each, also major label LP listings at promotional 
prices. Send for free listings. All orders 
welcome. Apex Rendezvous, Inc., 1135 
W. Elizabeth Ave., Linden, N.J. 07036. 

tfn 
WHILE OTHER PEOPLE ARE RAISING 
their prices we are lowering ours. 
Major label LP's are low as $1.00. Your 
choice. Write for free listings. Scorpio 
Music Distributors, 6612 Limekiln Pike, 
Philadelphia, Pa. 19138. Dealers only. 

tfn 

HELP WANTED 

Major record company needs Mar- 
keting Merchandise person for spe- 
cialty segment of catalog. Must be 
willing to travel. Excellent oppor- 
tunity. 

Box #6071 
Billboard, 

One Astor Plaza, 
New York, N.Y. 10036 ja15 

REPS WANTED - LARGE NEEDLE manufacturer. Most territories avail- able. Box 650 Billboard, 2160 Patterson 
St., Cincinnati, Ohio 45214. ja12 
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BRITISH IS 
BEST!!? 

CAROLINE 
RECORDS 

EXPORTS 

LTD. 
10, South Wharf Road, 

London, W.2. 
Worldwide wholesalers of UK 
and European gramophone 
records and cassette tapes 
and official international sup- 
pliers of all Virgin Records' 
material. 

'Caroline always satisfies' 
tfn 

100 DIFFERENT 45s $6.66! 200 DIA'P'ER 
ent plus free 8 -track $12.75! Rock or 
MOR. Nine samples $1.25! C.O.D.s $1.00. 
J AS C O Phanton Box 403, Flushing, 
N.Y. 1179. eow 

NEW COLLECTOR'S SHOP FEATURES 
most all wants. Catalogue $1.00 deduct- 
ible from first purchase. Lew's, 1035 
Meyerland Plaza, Houston, Tex. 77035. 

eow 

FERRITE RECORD HEADS FOR CAR - 
tridge, cassette and master. Long life, 
lowest prices in the country. CPI, P.O. 
Box 1316, Sunnyvale, Calif. 94068. (415) 
965 -3997. ja12 

BLANK 8-TRACK TAPES. AMPEX 
first quality. Any length exact time 
loaded. Andol Audio Products, 4212 14th 
Avenue, Brooklyn, N.Y. 11219 (212) 435- 
7322. tfn 

BLANK 8 -TRACK TAPES. BEST 
Quality. best price. Features Ampex 
tape -any length, exact time loaded 
low as 590. Call Norma now (714) 377- 
4573. American Stereo, Box 333, Inyo- 
kern, Calif. 93527. tfn 

PROFESSIONAL SERVICES 

ROXAN SOUND REINFORCEMENT 
for total sound with JBL and Tascom 
equipment. RoxAn has done Sammy 
Davis, Jackson Five, Buck Owens and 
others. Available for tours or single 
concerts. Write P.O. Box 191, Nanti- 
coke, Pa. 18634. (717) 735 -7192. jail 
COLLABORATION LYRICS FOR YOUR 
Hit potential music-rock, ballad, etc., 
no cash 50 -50 deal. Send demos records, 
ree's cassette cartridge and lead sheets 
to J.í3., Box 1184, McKeesport, Pa. 15132. 

ja12 

D.J. I.D.'S CAN BE HAD FOR FREE. 
Full orchestral backgrounds in MOR, 
Rock or C &W style. Write or call Vern 
Castle for particulars. Castle Produc- 
tions. P.O. Box 628, Lake Geneva, Wis. 
53147. ja12 

COMEDY MATERIAL 

PROFESSIONAL 
COMEDY MATERIAL 

The Service of the Stars for 30 Yrs.! 
"THE COMEDIAN" 

Original Monthly Service -$45 yr.! 
2 Issues, $10-3 for $12.00 

35 "FUNMASTER" Gag Files, $45 "Anniversary Issue," $30 
"How to Master the Ceremonies," $5 

No C.O.D.'s 
"We Teach Standup Comedy" 

Remit to: BILLY GLASON 
200 W. 54th St. 

New York, N.Y. 10019 
tfn 

DEFJAYS: NEW, SURE -FIRE COMEDY! 
11,000 classified one -line gags, $10. Cata- 
log free! Edmund Orrin, 2786 -A West 
Roberts, Fresno, Calif. 93705. tfn 

"FREE" CATALOG . . . EVERYTHING 
for the Deejay! Coedy, books, air - 
checks, wild tracks, old radio shows, 
FCC tests, and more! Write: Command, 
Box 26348 -B, San Francisco 94126. tfn 

._ i p CODE 

MISCELLANEOUS 

BILLBOARD IS ON MICROFILM: 

Back copies of BILLBOARD are 
available on microfilm dating frort 
November 1894 to December 1970. 
Microfilm copies of articles frorn any 
of these issues may be obtained 
from Billboard Publications at a 
cost of $1.50 per page up to 5 pages. 
For priceson additional copies and 
for further imformation contact: 

Martin Feely 
General Services 

Billboard Publications 
9000 Sunset Blvd. 

Los Angeles, Cal 90069 
213/273 -7040 tfn 

HIGH FIDELITY'S TEST REPORTS - 
Over 175 currently available audio prod- 
ucts. Tests, analyses, prices. Send $1.95 
to High Fidelity's Test Reports, 2160 
Patterson St., Cincinnati, Ohio 45214. tfn 

CUSTOM DUPLICATION AT LOWEST 
Prices. Your tape or ours. 101 or 14 
in. pancakes. Call Norma now. (714) 
377 -4573. American Stereo, Box 333, 
Inyokern, Calif. 93527. tfn 

CASH IN ON THE NOSTALGIA 
Craze. Old time radio shows on &track 
tapes. Adventure and comedy. Over 150 
titles, largest selection available. Low 
as 89t. Call Norma now (714) 377 -4573. 
American Stereo, Box 333, Inyokern, 
Calif. 93527. tfn 

POSTERS, BLACK LIGHTS, INCENSE, 
heads, patches, stickers and decals. Send 
for free catalog. (400) 876 -4474 H & B 
Distributors, 951 Peachtree St.,'N.E., At- 
lanta, Georgia 30309. tfn 

WE EXPORT LATEST 45's AND LP's 
to all countries. Fast delivery. Man- 
hattan Records, 343 East 30th St., New 
York, N.Y. 10016. ja12 

BUSINESS OPPORTU :MO 

ATTENTION 

PROMOTERS 

& PRODUCERS 
Newly renovated 3000 seat 
concert hall, West Hartford, 
Connecticut, seeking addi- 
tional investors. 

Ideal for concerts, dances, ex- 
hibitions and sporting events. 

Liquor license pending. For 
additional information call 

BOB DONNELL 
(203) 525 -8988 
(203) 673 -1415 ja12 

DISTfi18t;rORS :NA TED 

PATCHES $2.40 A DOZEN. 1000 OTHER 
NOW items. House of Ripps, 38 N. Mac 
Questen Parkway, Mt. Vernon, New 
York 10550. tfn 

CONCERT KITS TM, PIPES, PAPERS, 
clips, black lights, and other youth ori- 
ented items. Contact Lineo, Dept. Z, 
43 Milbar Blvd., Farmingdale, New 
York 11735. (516) 420 -0022. fe2 

SCHOOLS & 
INSTRUCTIONS 

REI FIVE WEEK COURSE FOR FCC 1ST 
phone license. Six w e e k course for 
Radio; TV announcer. Call or write to- 
day. REI, 52 S. Palm Ave., Sarasota, 
Fla. 33577. tfn 

R8010-TV RRT 
If \nil re :l d)'(¡ai searching for a radio slatioL. Ir a radio 
station 1':lrr (ling for a t'' 1 . i- your best bin'. No 

other trade publication is read I1 su tllatl\ air per- dualities 

and program dirrill's. as iy('ll as the .sharp programming- 
oriented el erll managers. Re st of Ail. g =neral managers re- 

port that Radio-TV Job Mart ads ran draie file times the 

r( -ulk of the next radin,' radio-TV publication. 

Rate,: -'I't)SI I R)\ \C' \ \"hl:l)" i- X15 in advance -for two 

times. 2" II l \illlllnl. Additional space or variation frolll 
regular ad style s25 per inch. no maximum. No 

charge for Ras nunlhcrs. 

"l'OSI'I I()\ti f)l'1 ;\ ' i: SI5 -in adranre -for une time. 
2" maximum. Additional spar(' or variation from regular 
ad st le is S25 per inch. no tna\inll rn. Box number ads 

asking for tai e samples Is ill be charged an added SI 

for handling and postage. 

Send money and advertising rot)) to: 
Radio -TV Job Mart, Billboard, 1515 Broadway, N.Y. 10036 

POSITIONS OPEN 

WANTED IMMEDIATELY 

Make Up Man 

With good sense of humor, by West 
Coast 50KW. Rush tape, resume, 

photo and salary desired to: 

Box 608 

Radio TV Job Mart, c/o Billboard, 
One Astor Place, New York, N.Y. 

T0036. 1/19 

BLACK DISCO JOCK required for 
the most live wire, sophisticated 
Discothque in Australia. We are 
seeking a top personality D.J., able 
to switch on packed houses with 
Black Soul Music in a funky scene. 
Top salary, transportation and ac- 
commodation for 6 months. Send 
air check, resume and photographs 
to Beethovens Discothque, 418 Mur- 
ray Street, Perth, Western Aus- 
tralia. 1/19 

POSITION WANTED 

"Looking for a job as a DJ in the 
Southeastern U.S. Have 10 months 
experience as a DJ and a First 
Phone. Want small or small -me- 
dium market. Write: John McAlpin, 
Box 251, Red Lodge. Montana 
59068." 1/19 

CLASSIFIED 

ADVERTISING 

DOESN'T 

COST, 

IT 

PAYS 

He's depen ink, on you 

Birth defects 
are forever 

N -01I help. 
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*STAR Performer-LP's registering greatest 

proportionate upward progress this week 

TITLE, ARTIST 
.o 
r 

Writer. Label & Number (Dist. Label) (Publisher, Licensee) a 
TITLE, ARTIST 

Writer. Label & Number (Dist. Label) (Publisher. Licensee) 

4 4 10 

5 5 12 

6 1 10 

7 8 10 

* 11 5 

* 14 1 

25 5 

11 10 13 

Or 30 4 

lg( 24 6 

14 9 13 

* 26 6 

16 18 7 

17 16 14 

18 21 7 

19 22 8 

20 20 8 

28 7 

i4( 32 5 

23 15 10 

24 19 11 

25 12 13 

26 17 11 

27 7 11 

28 29 10 

39 

31 13 11 

32 36 7 

t 43 5 

UNTIL YOU COME BACK TO ME 

(That's What I'm Gonna 

Do)- Aretba Franklin 
(S. Wonder, C. Paul, M. Broadnax), Atlantic 45, 

2995 (lobete. ASCAP Stone Agate, SMI) 

191E GOT TO USE MY 

IMAGINATION - Gladys Knight 8 The Pips 

(Soffin, Goldberg), Buddah 393 (Screen Gems - 

Columbia. BMI) 

LIVIN' FOR YOU -Al Green 
(Al Green. Willie Mitchell), Hi 452257 (London) 
(lec /AI Green. BMI) 

STONED TO THE BONE -James Brown 
(lames Brown), Polydor 14210 (Dynatone /Belinda/ 
Unichappell. BMI) 

THIS TIME I'M GONE FOR 

GOOD -Bobby Blue Bland 
(D. Malone. O. Perry), Dunhill 4369 (Don. BMI) 

LIVING FOR THE CITY - sieve Wender 
(Stevie Wonder), Tamla 54242 (Motown) (Stein 8 
Van Stock /Black Bull. ASCAP) 

BABY COME CLOSE- smekey Robinsee 

(W. Robinson, P Moffett. M. Tarplin). Tamla 54239 
(Motown) (lobete, ASCAP) 

LET YOUR HAIR DOWN - Temptations 
(N Whitfield). Gordy 7133 (Motown) (Stone 

Diamond. BMI) 

I MISS YOU -The Dells 
(Tony Hester), Cadet 5700 (Groovesville. BMI) 

WHAT IT COMES DOWN TO -Islet' Bros. 

(Isley Brothers), T-Neck 2252 (Columbia) 
(Boniva. ASCAP) 

SHOW AND TELL -Al Wilson 

(Jerry Fuller), Rocky Road 30073 (Bell) 
(Fullness. BMI) 

PUT YOUR HANDS TOGETHER- o'Jays 
(K. Gamble, C Huff). Philadelphia International 
73535 (Columbia) (Mighty Three. BMI) 

TRYING TO HOLD ON TO MY 

WOMAN - Lamont Dozier 
(M. Jackson, J. Reddick). ABC 11407 (Bultt Proof. 

BMI) 

IF YOU'RE READY COME GO 

WITH ME -Staple Singers 
(H Banks. H. Jackson. C. Hampton), Stax 0179 
(Columbia) (East /Memphis Music, BMI) 

SEXY MAMA - Moments 
(H Ray. A. Goodman. S. Robinson), Stang 5052 (All 
Platinum) (Gambi, BMI) 

CAN'T SAY NOTHIN'- Curtis Mayfield 
(Curtis Mayfield). Curtom 1993 (Buddah) 
(Chi Sound, BMI) 

ROCKIN' ROLL BABY- Stylistics 
(Thom Bell, linda Creed), Avco 4625 
(Mighty Three, BM) 

JUNGLE BOOGIE -Kent 8 The Gang 
(Cool 8 The Gang /R. Bel), De-Lite 559 (P. I. P.) 
(Delightful /Gar, BMI) 

CAN THIS BE REAL - Natural Four 
(L. Hutson, M. Hawkins, J. Hutson), Curtom 1994 
(Buddah) (Aopa /Silent Giant. ASCAP) 

SOUL BOOGIE WOOGIE- YAlson Pickett 
(Seals, Goodman. Jennings). RCA 0174 (Danor, 
BMI) 

POWER OF LOVE -Jerry Butler 
(J Bristol, J. Butler), Mercury 73443 ( Phonogram) 
(Bushka, ASCAP) 

JOY -Isaac Hayes 
(Isaac Hayes), Enterprise 9085 (Columbia) 
(Incense /East /Memphis, BMI) 

I'M THE MIDNIGHT 
SPECIAL - Clarence Carter 
(G. Jackson, R. Moore, L. Chambers, A. Mitchell). 
Fame 330 (United Artists) (Fame, BMI) 

WHAT CAN I TELL HER -Timmy Thomas 
(Reid, Clarke, Shapiro), Glades 1717 (Sherlyn. BMI) 

NEVER, NEVER GONNA GIVE 
YOU UP -Barry White 
(Barry White), 20th Century 2058 
(Sa Vette, January, BMI) 

I FOUND SUNSHINE- Chi.lites 
(Eugene Record), Brunswick 55503 
(lulio.Bnan, BMI) 

COME GET TO THIS - Marvin Gaye 

(M. Gaye). Tamla 54241 (Motown) (lobete, ASCAP) 

BOTH ENDS AGAINST THE 

MIDDLE -Jackie Moore 
(P. Hart` S. Bel), Atlantic 45-2989 (Cotillion/ 
Cookie Box, BM) 

I LIKE TO LIVE THE LOVE -B9. King 
(D..Crawford. C. Mann), ABC 11406 (American 
Broadcasting /Damn, ASCAP) 

BOOGIE DOWN -Eddie Kendricks 
(F Wilson, L. Caston, A. Puree), Tamla 54243 
(Motown) (Stone Diamond. BMI) 

RIVER -Joe Simon 

(Eugene McDaniels). Spring 141 (Polydor) 
(Lonport, BMI) 

QUICK, FAST, IN A HURRY -New York City 

`Thom Bell, Linda Creed), Chelsea 0150 (RCA) 

(Assorted /Bell, BMI) 

STOP TO START -Blue Magic 

(J Grant. A. Felder), Atco 6949 
(W.M.a C.T. /Six Strings. BM) 

34 

35 

36 

37 

39 

41 

42 

43 

45 

46 

49 

50 

51 

53 

54 

55 

23 

27 

37 

38 

47 

41 

48 

35 

44 
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34 

40 

59 

62 

33 

46 

45 

70 

56 

51 

64 

56 42 

57 

58 

61 

62 

63 

64 

65 

66 

61 

66 

69 

73 

65 

68 

72 

58 

74 

75 

10 

14 

13 

11 

17 

11 

15 

14 

10 

7 

11 

10 

6 

10 

KEEP YOUR HEAD TO 

THE SKY - Earth, Wind 8 Rea 

(M. White), Columbia 445953 (Hummel, BMI) 

STORMY MONDAY- Latimore 
(Hines. Eckstine). Glades 1716 (Warner Bros. 
Music, ASCAP) 

WISH THAT YOU WERE 

MINE - Manhattans 
(W Lovett), Columbia 4-45971 (Blackwood/ 
Natlahnam. BMI) 

SOUL POWER -Matto & The Macke 

(1. Brown), People 631 (Polydor) (Dynatone/ 
Belinda /Unichappell, BMI) 

THE LOVE'S THEME -Love Unlimited 
Orchestra 
(Barry White). 20th Century 2069 
(SA-Vette/January, BMI) 

WHAT IS HIP -Tower of Power 
(S. Kupka, E. Castillo, D. Garibaldi), Warner 
Brothers 7748 (Kuptillo, ASCAP) 

I'VE GOT TO BREAK 

AWAY -Baby Washington 
(L. Chandler. D. Irwin. B. Washington), Master Five 

9107 (Black Ivy, ASCAP) 

YOU'RE SWEET, YOU'RE FINE, YOU'RE 

EVERYTHING - Tomorrow's Promise 
(Lee Pittman), Capitol 3695 (Astronomical, BMI) 

KNOW YOU ANYWHERE- Ashtord 8 Simpson 
(Nicholas Ashford, Valerie Simpson). Warner 
Brothers 7745 (Nick O Val. ASCAP) 

IT'S ALL OVER -Independents 
(Chuck Jackson, Marvin Yancy), Wand 11263 

(Scepter) (Butler. ASCAP) 

LAST TIME I SAW HIM -Diana Ross 

(M. Masser, P. Sawyer), Motown 1278 

(Jobete, ASCAP) 

THE LOVE I LOST (Part 1)- Ibrold Melvin 
8 the Blue Notes 
(Kenny Gamble. Leon Huff). Philadelphia 
International 73533 (Columbia) (Mighty Three, BMI) 

MANGO MEAT - Mandrel 
(Wilson Brothers), Polydor 45.2250 (Mandrill/ 
Intersong /Chappell, ASCAP) 

WANG DANG DOODLE - Pointer Sisters 
(F. Dixon), Blue Thumb 243 (Arc, BMI) 

I'LL BE THE OTHER 

WOMAN -soul Children 
(Homer Banks, Carl Hampton). Star 0182 (Columbia) 
(East /Memphis, BMI) 

CHEAPER TO KEEP HER - Johnnie Taylor 
(Mack Rice) Stair 0176 (Columbia) (East /Memphis/ 
Delief, BMI) 

I WANNA KNOW YOUR NAME -Intruders 
(K. Gamble, L. Huff). Gamble 72508 .(Columbra) 
(Mighty Three /Blackwood, BMI) 

FEEL GOOD -Rutus 
(A. Cirer), ABC 11394 (ABC /Dunhill, BMI) 

I WILL -Ruby Winters 
(D. Glasser), Polydor 14202 (Camarillo, BMI) 

IT MAY BE WINTER OUTSIDE (But In 

My Heart It's Spring) -Love Unlimited 
(Barry White, Paul Polit). 20th Century 2062 
(Fox Fanfare, Very Own, BMI) 

COME LIVE WITH ME -Ray Charles 
Boudleaux Bryant, Felice Bryant), Crossover 973 
(House Of Bryant, BMI) 

GIVE ME JUST ANOTHER DAY - Miracles 
(L. Ware), Tamla 54240 (Motown) (Almo, ASCAP) 

ME & BABY BROTHER -war 
(S. Allen, H. Brown, M. Dickerson, L. Jordan), 
United Artists 350 (Far Out, ASCAP) 

IF IT'S IN YOU TO 

DO WRONG- Impressions 
(L. Simon. A.J. Tribble), Curtom 1994 (Buddah) 
(Julio.Brian, BMI) 

NO TIME TO BURN -Black Heat 
(Gray, Jones, Owens), Atlantic 452987 
(Cotillion, BMIL) 

IF THAT'S THE WAY YOU 

WANT IT- Skylark 
(D. Lambert, B. Potter), Capitol 3773 
(ABC /Dunhill /Soldier, BMI) 

GOTTA FIND A MOTHER - whispers 
(Baker, Harris, Sigler, Felder), Janus 231 (Mighty 
Tree, Golden Fleece, BMI) 

GETTING TOGETHER - Brothers Guiding Light 
Featuring David 
(V. Montana, M. Dorn, K. Smith), Mercury 73389 
)Phonogram) (Lone Wolf /Twin Tail /Anaton, BMI) 

I CAN'T BREAK AWAY -Chuck Jackson 
(G. Zekley. M. Bottler). ABC 11398 

(Colgems /Gary Zekley, ASCAP) 

FOR THE GOOD TIMES - Seventh Wonder 

(Kris Kristofferson), Abet 9454 (Buck Horn, BMI) 

WHAT DO YOU WANT ME 

TO DO -Lou Courtney 
(Lou Courtney). Epic 511062 (Columbia) 
(Emalou /Ragmar, BMI) 

FIRST TIME WE MET - Independents 
(C. Jackson, M. Yancy), Wand 11267 

(Scepter) (Butler. ASCAP) 

I'D RATHER BE (Blind, Clipped & 

Crary) -o.Y. Wright 
(C. Hodges. D. Malone, P. Carter), Backbeat 628 
(ABC /Dunhill) (lac, BMI) 

TITLE, ARTIST 
Writer, Label & Number (Dist. label) (Publisher, Licensee) 

* 
8 

8 

FUNKY MUSIC, PART I -Thomas East 
(Lee Anthony, Thomas East). Lion 166 (MGM) 
(Underground /Unichappell, BMI) 

THERE'S GOT TO BE RAIN IN 

YOUR LIFE (To Appreciate 
The Sunshine)- oorothy Norwood 
(D. Norwood), GRC 1011 

(Silver Thevis /Act One, BMI) 

69 78 THAT'S WHAT THE BLUES IS 

ALL ABOUT -Albert King 
(1. Strickland, B. Patterson), Stay 0189 (Columbia) 
(East /Memphis /Rogan, BMI) 

YOU'RE SO UNIQUE -Bey Preston 
Bai (Billy Preston, Joe Green), HAM 1492 (Irving/ 

W.E.P., BMI) 

71 63 11 SOMEBODY'S BEEN ENJOYING MY 

HOME -Den Covay 
(L. Scott, E. Darby), Mercury 73430 (Phonogram) 
(11-Van, ASCAP) 

72 76 TALKING ABOUT THE BOSS 

AND I- Harmon Bethea 
(R. Bethea), Musicor 1483 (Artal, ASCAP) 

73 82 COME LITTLE CHILDREN -Bonny Hathaway 
(Donny Hathaway), Atlantic 456951 
(Don Bow, BMI) 

74 79 SO TIED UP -sam Dees 

(S. Dees, B. Brandon), Atlantic 45.2991 
(Moonsong, BMI) 

W WE'RE GETTING CARELESS WITH 

OUR LOVE -Johnnie Taylor 
(Don Davis, Frank L. Johnson), 
Star 0193 (Columbia) 

76 85 FLASHBACK -see Dimeesiee 
(Alan O'Day, Artie Wayne), Bell 45425 (ER. Morris/ 
Zapata, ASCAP) 

77 83 FOOL'S HALL OF FAME -Ike Lovely 
(1.R. Bailey. K Williams, M. Kent), Wand 11266 

(Scepter) (Dish A Tunes /Our Children, BMI) 

91 I TOLD YOU SO- Detonics 
(William Han). Philly Groove 182 (Bell) (Nickel 
Shoe, Wadau. New Outlook, BMI) 

79 84 I HAD A TALK WITH MY MAN -Inez Foxe 

(Billy Davis, Leonard Castor), Volt 4101 (Columbia) 
(Chevis, BMI) 

80 77 KNOW WHAT YOU'RE DOING WHEN 

YOU LEAVE- Roshell Anderson 
(Roshell Anderson), Sunburst 1076 (Tam -Dee/ 
Bruboon, BMI) 

81 90 LOVE EPIDEMIC -Teammps 
(L. Green, N. Harris), Golden Fleece 73251 
(Mighty Three. BMI) * 95 I NEED SOMEONE -Linda Perry 
(Eddy Billups), Mainstream 5550 (Lifestyle, BMI) 

83 86 BABY I LOVE YOU -Benny Johnson 

(Edna Toles), Today 1527 (Perception) 
(Pop Draw, ASCAP) 

84 87 BEEP- A -B00- Darren Green 
(McCoy -Cobb), RCA 0154 (Van McCoy /Interior, BMI) 

85 93 WITCH DOCTOR BUMP- Chabukos 
(H. Miller, R. McCoy, 0 Matthews), 
Mainstream 5546 (Lifestyle, BMI) 

86 94 TALK TO THE RAIN- Spring 
(H. Miller, R. McCoy, G. Holley), Nine Chains 401 

(Mainstream) (Lifestyle, BMI) 

87 80 YOU'RE MY DESIRE -Four Mints 
(Ben Caldwell), Capsoul 28 (Danmo. BM) 

88 96 2 SWEET DAN -Betty Everett 
(Johnny Watson). Fantasy 714 (Jowat, BM) 

89 98 GET YOUR THING 

TOGETHER - Annette Snell 
(P. Kelly), Dial 1014 ( Phonogram) (Tree, BM) 

I WISH IT WAS ME- Tyrone Davis 

(Leo Graham), Daker 4529 (Brunswick) (Julio-Brian, BMI) 

91 97 LET THEM TALK -u. Hill 
(S. Thompson), United Artist 365 
(Jay & Cee. BMI) 

92 - HE DIDN'T KNOW -Garland Green 

(J. Williams, Jr., G. Bonds. C. Whitehead), Spring 
142 (Polydor) (Jerry Williams, BMI) 

93 - THAT'S THE SOUND THAT LONELY 

MAKES -Tavares 
(J. Bristol, J. Dean, J. Clover), Capitol 3794 
(Bushka, ASCAP) 

94 99 YOU'RE TOO GOOD TO 

BE TRUE -Creative Source 
(M. Stones, J. Thomas), Sussex 5C8 (Interior. BMI) 

95 100 SO MUCH CONFUSION -King Floyd 
(King Floyd Ill). Chimneyville 1779 (Atlantic) ( Malaco, 
Roffignac. Groove Me. BMI) 

96 - IF IT WERE LEFT UP TO 

ME -Sly 8 The Family Stone 
(S. Stewart), Epic 511060 (Columbia) 
(Stoneflower, BMI) 

97 ALFREDO- Sylvia 
(C. Rustichelli, H. Hunter), Vibration 527 

(All Platinum) (CAM. -USA, BMI) 

98 DON'T NOBODY LIVE HERE (By The 

Name 01 Fool)- Denise LaSalle 

(Denise La Salle), Westbound 221 (Chess/Janus) 

(Bridgeport. BMI) 

99 I'LL BE SWEETER TOMORROW - Escorts 

(R. & R. Poindexter). Alithis 6055 
(Zino /Florence. BMI) 

100 WISH I HAD A LITTLE GIRL LIKE 

YOU -Little Beaver 
(W. Hale), Cat 1991 (Sherlyn. BMI) 
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Soul 
Sauce 

Dramatics Eye 

#1 Spot; Plan to 

Disk With Dells 
By LEROY ROBINSON 

LOS ANGELES -The ultimate 
dream of most recording artists is to 
get that record out and maybe a mil- 
lion seller as well. Once that hap- 
pens, the doors that were closed fly 
open and the threshold is revealed. 
But if you should manage to come 
up with a second piece of gold, and 
almost following in the groove of the 
previous big seller, then what else do 
you need? 

"We wanna be number one in the 
world," says Ron Banks, an original 
member and spokesman for the 
Dramatics, who through their asso- 
ciation with Stax Records since 1969 
made the first inroads to that plan 
with "Whatcha See Is Whatch Get" 
and "In The Rain," and instant 
golden approbation. 

But it hasn't been enough for the 
youthful quintet originally out of 
Detroit and other eastern points. 
And for a good reason. They are av- 
eraging 22 years of age within the 
group, which means there is quite a 

bit of unused energy and a great 
deal of zeal. "We're also working 
very hard all the time," says Banks. 
"We're putting in a lot of hours get- 
ting our stuff together ... more 
hours now than when we were eat- 

/ ing crackers and baloney." 

They, of course, are not indicating 
that they are greedy since their menu 
now boasts of a ham hock and an oc- 
casional piece of cornbread. It's the 
gravy they're after, which they feel 
will come with "The right publicity: 
the right shows; the right buildup, 
and we'll take it from there," ex- 
plains Banks. With 10 years in the 
business the Dramatics have 
brought their stuff quite a long way 
already. 

As it is with long standing groups, 
the years tend to lose a few of the 
original members. The Dramatics 
have two new faces in L.J. Reynolds 
and Lenny Mays which when juxta- 
posed to the three originals, Willie 
Ford, Larry Demps, and Banks, re- 
flects a togetherness in music that 
could only come from a unity both 
in mind and spirit. _ 

Banks feels it is the sound and tal- 
ent of the group that will sustain 
them. "We feel a togetherness about 
us and our thing, and our purpose 
that no one can take away," Banks 
states unequivocally. 

Their purpose has been well 
stated in their most recent album, "A 
Dramatic Experience," where the 
group makes use of their own youth 
to point out to other young people 
the harms of drugs. It is as they say, a 

message, but it is also a deep concern 
for trying to keep our brothers to- 
gether for a better day that's sure to 
come," Banks says for his stable - 
mates. 

In the area of unity, it could easily 
begin with the Dramatics. Through 
the suggestion of their producer, 
Don Davis, an album is in the mak- 
ing that will put the Dells in tandem 
with the Dramatics. If it happens, it 
will be a first for two groups from 
opposing record companies. For the 
Dramatics it's a special event be- 
cause the Dells are like their big 
brothers, and because it's blacks 
working together it's all the more im- 
portant. "And when brothers get to- 
gether, we get together right," Banks 
states proudly and profoundly. 
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*STAR Performer -singles registering 
greatest proportionate upward progress 

this week 
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Artist, Label & Number 
(Dist. Label) 
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10 

22 

21 

12 

12 
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IMAGINATION 
Gladys Knight & The Pips, Buddah 

NS 5141 

STONE GON' 
Barry White, 20th Century T 423 

UNDER THE INFLUENCE OF 

Love Unlimited, 20th Century T 414 

LETS GET IT ON 
Marvin Gaye, Tarala T 

329 VI (Motown) 

JOY 
Isaac Hayes, Enterprise 

ENS 5007 (Columbia) 

BLACK & BLUE 
Harold Melvin & The Blue Notes, 

Philadelphia International KZ 32407 

(Columbia) 

SHIP AHOY 
O'Jays, Philadelphia International KZ 

32408 (Columbia) 

ROCKIN' ROLL BABY 
Stylistics. Avco AV 11010 

WILD & PEACEFUL 
Awl G The Gang, De lite DEP 2013 

(P.I.P.) 

DIANA AND MARVIN 
Diana Ross and Marvin Gaye, 

Motown M803V1 

CHILITES 
Brunswick BL 754191 

1990 
Temptations, Gordy G96691 

(Motown) 

HIS CALIFORNIA ALBUM 
Bobby Blue Bland, Dunhill DSX 

50163 

THE PAY PACK 

lames Brown. Polydor P02 3007 

THE DELLS 
Cadet CA 50046 

LIVIN' FOR YOU 
Al Green Hi ASHI. 32082 (London) 

WAR OF GODS 
Billy Paul, Philadelphia International 

KZ 32409 (Columbia) 

JUST OUTSIDE OF TOWN 
Mandrill, Polydon PP 5059 

ECSTASY 
Ohio Players, Westbound WB 2021 

(Chess/ Lanus) 

GIMME SOMETHING REAL 
Ashford G Simpson, Warner Brothers 

BS 2739 

TO KNOW YOU IS 

TO LOVE YOU 
B B King, ABC ABCX 790 

ITS BEEN A LONG TIME 
New Birth, RCA APL 10285 

LAST TIME I SAW HIM 
Diana Ross. Motown M 812V1 

CREATIVE SOURCE 
Sussex FRA 8027 

INNERVISIONS 
Steve Wonder. lamla T 326 L 

(Motown) 

BE WHAT YOU ARE 

Staple Singers, Star STS 3015 

(Columbia) 

EVERYBODY LIKES SOME 

KIND OF MUSIC 
Billy Preston_ A0M SP 3526 

A DRAMATIC EXPERIENCE 
Dramatics, Volt VOS 6019 

(Columbia) 

HEAD TO THE SKY 
Earth, Wind A Fire, 

Columbia KC 32194 

SHOW AND TELL 
Al Wilson. Rocky Road RR 3601 

(Bell) 
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12 
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2 
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OUT HERE ON MY OWN 
Lamont Dozier, ABC ABCX 804 

GREATEST HITS 
Main Ingredient, RCA APL (0314 

ISLEY'S GREATEST HITS 
Isley Brothers, T Neck TNS 3011 

(Columbia) 

SOUL CLASSICS, Vol. II 

James Brown, Polydor SC 5402 

SUPERFUNK 
Funk Inc., Prestige PR 10071 
(Fantasy) 

NUTBUSH CITY LIMITS 
Ike G Tina Turner, United Artist 
UA LAIBO -F 

3 +3 
Isley Brothers, T Neck III 32453 

(Columbia) 

I'VE GOT SO 

MUCH TO GIVE 
Barry White, 20th Century T 407 

FULLY EXPOSED 
Willie Hutch, Motown M 748 VI 

PRESS ON 
David T. Walker, Ode SP 77020 

(AGM) 

UNREAL 
Bloodstone, London XPS 634 

GET IT TOGETHER 
Jackson 5, Motown M 783 VI 

AT THEIR BEST 
Crusaders, Motown M 796 VI 

RICHARD PRYOR 
Reprise RS 6325 

POWER OF LOVE 
Jerry Butler, Mercury SRM 1689 

(Phonogram) 

DELIVER THE WORD 
War, United Artists UA íA128 F 

BIG TIME LOVER 
Cornelius Brothers G Sister Rose, 

United Artists UALA121-F 

THE SOUNDS OF 

PHILLY '73 
Various Artists, Philadelphia 

International KZ 32713 (Columbia) 

CAUGHT IN THE ACT 
Dick Gregory. Poppy PP-LA176 C2 

(United Artist) 

PORTRAIT OF NINA 
Nina Simone, Trip TLX 9521 

(Springboard International) 

MAIN STREET PEOPLE 
Four Tops, Dunhill DSX 50144 

BOOGER BEAR 
Buddy Miles Express, Columbia KC 

32694 

DON' WHAT COMES 

NATURALLY 
Charles Wright, Dunhill OSO 50162 

SIXTY MINUTES WITH 

CLARENCE CARTER 
Clarence Carter, Fame FM IA 106 F 

(United Artists) 

BACK FOR A TASTE OF 

YOUR LOVE 
Syl Johnson, Hi XSHL 32081 

(London) 

LOVE'S MAZE 
Temprees, We Produce XPS 1903 

(Columbia) 

THE HISTORY OF JIMMY 

REED 
Jimmy Reed, Trip TLX 9515 

(Springboard International) 

FILET OF SOUL 
Various Artists, Star. STS 3021 

(Columbia) 

SWEET CHARLIE BABE 
Jackie Moore. Atlantic SD 7285 

UNSUNG HEROES 
The Crusaders, Blue Thumb 

BTS 6007 
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Classical Music 
Ms. Mesple Gets Large -Scale 
Promotion Drive in Seattle 

SEATTLE -Fresh from her Met 
Opera debut (as Gilda in Verdi's 
Rigoletto) on Sept. 26, French color- 
atura soprano Mady Mesple arrived 
here to debut with the Seattle Opera 
Company. Angel Records, having 
found success in the Seattle market 
with their recently issued "Voices of 
Spring" LP by Mlle. Mesple, "went 
full promotional support" for the ar- 
rival of the young coloratura star 

and her seven album catalog of An- 
gel and Seraphim albums. Headed 
by Seattle's Angel /Capitol salesman 
Jon foley and Angel's West Coast 
Classical manager Bob Singer, the 
program was oriented towards both 
artist and account relations. 

Fifth Avenue Records, a major 
classical music dealer, co- hosted the 
venture. A week prior to Mesple's 
initial performance, the account in- 

Proceeds of Pkg Sales to 
Go To Help Young French 

PARIS -M. Le Prince Ringuet, 
one of France's eminent physicists 
and president of Les Jeunesses Mu- 
sicales, has asked the French public 
to help young music lovers in France 
by buying a "coffret" of four LP's 
specially edited by Pathe- Marconi- 
EMI to mark its 75th anniversary. 
The proceeds of the sale will go to 
Les Jeunesses Musicales. The 
records cover a wide range from the 
company's catalog including emi- 
nent recordings from HMV. 

Among the most notable is the 
voice of Enrico Caruso singing from 
Germania, Nikisch with the London 
Symphony Orchestra playing the 
Hungarian Rhapsody, Melba, Cha- 
liapine, Toscanini, Furtwangler and 
others. Sacred music is represented 
by Florent Schmidt, jazz by Louis 
Armstrong and a host of others. Fi- 
nally two records called From Frag- 
son to Julian Clerc devoted to popu- 
lar songs sung by such familiar 
artists as Mistinguette and Maurice 
Chevalier. 

At the same time Pathe- Marconi 
has issued the latest Tino Rossi al- 
bum comprising only classical songs 
from Schubert to Eric Coates This 
box of music is accompanied by a 
detailed history of Pathe - Marconi 
from the time the Pathe brothers 
started in 1894. Today the company 
can claim 25 percent of the French 
classical market. In 1974 production 
will reach 120 million disks to which 
must be added seven million tapes. 

Other achievements include the 
launching of Music for Pleasure as 

Disc'AZ Export 

Sales Tripled 
PARIS- Disc'AZ's export busi- 

ness almost tripled during 1973, ac- 
cording to Jean -Louis Detry, the 
company's international manager. 

AZ recently concluded deals for 
representation of its catalog in Ar- 
gentina (Microphon), Greece 
(Minos Matsas) and Italy (Ricordi) 
and is getting good international re- 
action to a major album on the Del - 
phine label, "Variations Clas- 
siques." This is an LP of pop hits and 
standards arranged in the style of 
18th century music. 

Prior to release AZ received 
$43,500 in advance royalties for the 
album which has been placed in 
America (Capitol), Italy (Ricordi), 
Germany (Teldec), U.K. (Phono - 
gram) and Brazil (Top Tape). Capi- 
tol in the U.S. will be releasing a 

quadraphonic version. 
Most of the tracks on the album 

were recorded by two chamber or- 
chestras, using musicians drawn 
from the orchestra of the Pans Op- 
era under their conductor Michel 
Gannot. The album, conceived by 
Paul De Senneville, has arrange- 
ments by de Senneville, Olivier 
Toussaint, Bernard Gerard and Mi- 
chel Ganot. 

well as extramusical activities in the 
fields of sport, hotels and restau- 
rants. In January or February, Pathe 
will issue the music by Jerry Gold- 
smith for the film "Papillion," to be 
released during 1974. Pathe holds 
world rights, excepting the U.S. and 
Canada. Directed by Franklin 
Schassner it features Steve 
McQueen and Dustin Hoffman. 

stalled a window that merchandised 
Miss Mesple's albums and an- 
nounced Nov. 12 as the date on 
which the star would be on hand at 
the record outlet for a mid -day "In- 
person Autograph Party." The Nov. 

1 Seattle Times carried a Fifth Ave- 
nue Records' artist -oriented ad that 
pictured Miss Mesple, the dates of 
her Opera performances and of the 
autograph session and a pictorial 
presentation of her Angel and Sera- 
phim product ... promoted at a spe- 
cial per disk price of $3.00 and $1.99 
respectively. 

Radio spots on stations KXA and 
KING -FM reached Seattle market's 
classical buyers, while store owner/ 
manager Jack Graves produced for- 
mal autograph party invitations that 
mailed to his classical clientele. 

Classical sales manager, Raoul 
Montano, on hand for the event, re- 
ported that "for two hours a virtually 
unending line of fans waited to meet 
the star and have their new LP pur- 
chases autographed." 

SAM DEES & RANDY RICHARDS 

have another one HOT on the heels of 

"JUST OUT OF MY REACH." 

One of last summer's hottest soul records. 

"SO 
TIED 
UP" 

Atlantic 445 -2991 

SAM DEES 
new single on 

ATLANTIC RECORDS 

Produced by SAM DEES & RANDY RICHARDS 

Recorded at NEW LONDON RECORDING CENTER/ 

Birmingham, Alabama 

Engineered by RICK MATOS. 
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Plush Surroundings 
For Atlanta Outlet 

ATLANTA -A plush new club 
here. the Southern Air, is bringing in 
as many as 1,000 customers a night 
for quality country music shows. 

The club, owned by Alan Smith 
and Bill Moon, utilizes nothing but 
name country talent, except for Rick 
Nelson, who is booked into the club 
in late January by popular demand. 

The first act opening the club was 
Jerry Lee Lewis, and the club, which 
normally seats 750, was packed with 
1,000 guests each night, with a cover 
scaled at $6. Lewis was brought in 
by his old booking agent, Roy Dean, 
who now handles all talent buying 
and promotion for the club. 

Other artists following Lewis have 
continued to draw spectacularly. 
They include Buck Owens, Don 
Gibson, David Rogers and Barbara 
Mandrell. Several of the future 
shows already are a sell -out, includ- 
ing those of Tom T. Hall. Conway 
Twitty, Mel Tillis, Freddie Hart, 
Tony Booth (a special appreciation 
week, for he is a native son), George 

Country Music 

Jones and Tammy Wynette. Loretta 
Lynn, Roger Miller, Charlie Rich, 
Lewis in a return run. and Brenda 
Lee. 

The fully -carpeted. luxuriously 
decorated facility is what country 
audiences have wanted. There is an- 

air of sophistication with each per- 
formance. Cover charges, with cer- 
tain artists. are scaled down to $3 at 
midweek. 

Smith and Moon also own an- 
other club, a rock room, called the 
End Zone. 

Dean said plans are being jelled to 
do a live album of Freddie Hart in 
the room, and there is some discus- 
sion of doing video- taping of Con- 
way Twitty there. 

Dean served as Lewis' in -house 
booker for a lengthy period, and re- 
signed to undertake the work here. 
The two retain a long friendship. 
Lewis former booker, Ray Brown of 
National Artists Attractions, Mem- 
phis, has closed his office. 
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Penney Co. in 

Wardrobe Deal 
NASHVILLE -1n a special ar- 

rangement which may set a trend. 
the J.C. Penney Company has 
agreed to provide a $25,000 ward- 
robe for MCA artist Bill Anderson 
and his show for television and con- 
cert appearances. 

It marks the first time that a com- 
pany of this magnitude has become 
involved in such a situation with a 

country artist. 
The package includes 26 complete 

outfits for Anderson and for Mary 
Lou Turner, who is part of his show: 
10 outfits for Jimmy Gately, a fea- 
tured performer, and IO for each 
member of the band, the Po' Boys. 
The outfits are being designed in 
New York. 

Anderson's syndicated show is 
carried throughout the United 
States, and the group plays some 100 
concerts a year. 

The agreement between J.C. Pen- 
ney and Anderson was worked out 
with the public relations department 
of the store's Southeastern division, 
based in Atlanta. Negotiations were 
handled by Bobby Brenner, Ander- 
son's manager. 

The Penney clothes are being 
color- coordinated by fashion spe- 
cialists, to obtain "dramatic effects." 

The move is a marked departure 
from the past where basic western 
costumes were worn. 

Capitol City Jamboree 
Proposes Franchising 

CHARLESTON, W. Va. -The 
Capitol City Jamboree here, begin- 
ning its second year, is branching 
into television- radio- rbadshow pro- 
duction and will shortly begin open- 
ing franchise -style jamborees in 
other parts of West Virginia and in 
Virginia. 

The organization includes an art- 
ist management and booking wing, 
the Joey Jay Talent Agency, which 
has most of the show regulars under 
contract, and works them in one - 
nighters throughout a five -state area 
when not appearing on the home - 
based Saturday night bill. 

The agency recently supplied per- 
formers for several country shows at 
the United Mine Workers conven- 
tion in Pittsburgh. Capitol artist 
Beth Moore headlined the show. 

The "Jamboree" was begun by lo- 
cal businessman James Cunning- 
ham last Jan. 6. He acquired an 
empty movie house and converted it 
into a 550 -seat music hall with a 

quality sound system. The "Jam- 
boree" stages two Saturday night 
shows. 

Sellouts have been numerous, and 
Cunningham attributes this to the 
quality of the acts, most of whom are 
natives of West Virginia. They in- 
clude Charlie McCoy, Bill Edd 
Wheeler, the Osborne Brothers, 
Johnny Russell, Little Jimmy Dick- 

Women Have Hard Way to 
Go in Country: Rutledge 

LAS VEGAS, Nev. -"My feelings 
are that your male stars have been 
accepted so much more than your 
female stars," stated Virginia Rut- 
ledge of John Kelly Associates, who 
handles Judy Lynn and Tanya 
Tucker. 

"Judy Lynn was the first woman 
in country music to have her own 
show in Las Vegas. It took a great 
deal of talking to convince the 
Golden Nugget to take a chance," 
admitted Ms. Rutledge. 

"Once she did her show it was eas- 
ier going from there. Then again, it 
took a salesman doing a hard sell job 
to book her at Caesars Palace. I 
think possibly she would have had 
an easier time breaking through had 
she been a man." 

Ms. Rutledge continued: "There is 

more pressure on a female artist. She 
must work to present a new, differ- 
ent and exciting show. A man is 

allowed to age. If a male singer gains 
a bit of weight, starts to lose his hair, 
the hotel bookers don't threaten to 
drop the contract. The male star can 
be seen in the same tux and nobody 
complains. The femalé has got to 
spend money for the gowns. She 
must keep her figure looking good, 
and she can't get older. 

"In a man all they look for is the 
voice, but a woman has so many 
other pressures on her. You can't af- 
ford to gain any weight. In Judy's 
case, she is very cognizant of her ap- 
pearance. She wants to keep trim. 
but it's a chore. There is definitely 
more overall pressure on a woman 
than a man. 

"I think basically it is a tougher 
field for a woman than a man, even 
though the talent may be com- 
parable. 

"When Tanya Tucker plays the 
Strip, she will have backing her sev- 
eral hit records. Hit records and tele- 
vision make it easier. First of all. 
your hit records are desirable to a 

buyer because that means you're go- 
ing to be well known even though 
there might be somebody who hasn't 

a hit record, but has a tremendously 
good show." 

Ms. Rutledge went on to say that a 

"booker will take a chance with an 
unknown male before they will on 
an unknown female. The only one 
I've seen a booker take a chance on 
was Shirley Bassey. She came in 
when Roger Miller was working the 
Sahara to open his act, and now she 
has gone on to be a star in her own 
right. But that doesn't happen every 
day. 

"I think they are more prone to 
give a man a chance. A woman has 
to prove herself in other fields before 
the Strip will give her a chance." 

ens, and non -West \ ginians such 
as the late Tex Ritter. Cal Smith, Mel 
Street, Mac Wiseman, Wild Bill 
Emerson, Pam Miller and Beth 
Moore. The late Dave "Stringbean" 
Akeman played one of his last shows 
here. 

The name acts are supplemented 
by local talent including George 
Daugherty, Dewey Caldwell, Freda 
Cooper, Johnny Rocker, John and 
Dave Morris, Joy McCoy, Jim Edd 
Cook, the Chaparrals, the Country 
Heartbeats, Lynn Brown and the 
Capitol City dancers. 

Nick Ciccarello, a veteran local 
show packager, coordinates the ex- 
pansion activities as "Jamboree" 
manager. The local CBS -TV affil- 
iate and the "Jamboree" are now 
collaborating on a half -hour pilot 
which, if commercial support can be 
found, will be aired in this market 
and made available for syndication 
in West Virginia, Ohio, Kentucky, 
Pennsylvania and Virginia. Cicca- 
rello also has outlined plans to tape 
the Saturday night shows for pro- 
duction of a radio program to be 
aired weekly on a West Virginia ra- 
dio network. 

The "Jamboree" has acquired a 

second hall in Parkersburg, W. Va., 
and plans to start staging Friday 
night shows. Thus Nashville head- 
liners and back -up talent would be 
booked on consecutive nights. 

Ciccarello also reports that a fran- 
chise -style show has been estab- 
lished in Staunton, Va., the first of 
what he and Cunningham hope will 
be a chain of live country showcases 
in that state. 

Ciccarello paid tribute to the 
"Wheeling Jamboree," the second 
oldest country radio show still in ex- 
istence, saying it had been a "major 
factor in the rapid growth of country 
music, particularly in the Northeast 
and Canada." But he noted that 
there is a "vast, untapped market for 
live country shows and spinoff 
broadcasts in southern West Vir- 
ginia and adjoining Appalachian 
states." 

Several "Jamboree" artists have 
been filmed by producers of the 
"Country Music USA" show which 
fills a network spot on NBC -TV 
starting Jan. 17th. 

Spectrum in Country Move 
PHILADELPHIA -The Spec- 

trum, local 19,500 -seat entertain- 
ment and sports center which has 
long established itself as one of the 
nation's major rock concert temples, 
is now turning its attention to the 
country concert field. 

This complements the heavy 
schedule of rock concerts success- 
fully promoted by Electric Factory 
Concerts. The Spectrum will kick off 
its series of major country concerts 
early this year. 

Going after the giants in the field, 
the Spectrum has already lined up 
Charley Pride, Roy Clark, Merle 
Haggard, Charlie Rich, and Johnny 
Cash. Until now, country concerts 
havé been promoted here on a spot 
basis by station WRCP, which pro- 
grams country music, and WEEZ at 
nearby Chester, Pa. 

The radio stations stage their con- 
cert promotions at the city -owned 
Civic Center, which provides 14,000 
seating. 

ATTENTION 
RECORDING ARTISTS & RECORD COMPANIES 

Send For 
Two Brand New Country Ballads On 
Pro Lead Sheets and Demo Tapes 

"THE WALLS WERE LIST'NING" and 

"THAT'S ALL I GET FOR LOVING YOU" 

Magnifico Song Productions 
151 Gertrude Rd., Mamaroneck, N.Y. 10543 

(914) 698 -2117 
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WATCH ROY, 
HIS DADDY, UNCLE PAUL, 

UNCLE DUDLEY, AND 
COUSIN KENNETH, 
IN A SUPERPICKIN' 
PERFORMANCE OF 

THEIR NEW ALBUM ON 
THE FLIP WILSON SHOW, 

JANUARY 10,1974. 
ROY C L A R k'.5 

fAtYI:fLY ALBUM 

RECORDS 

-ROY CLARK'S FAMILY ALBUM- DOS -26018 

DOT 
R E C O R O S 

DISTRIBUTED BY FAMOUS MUSIC CORPORATION 
A Gulf+ Western Cornpan-a 

Available on CRT Tapes. 
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Country Music 

Nashville 
Scene 

By BILL WILLIAMS 

Leroy Van Dyke looks at the fuel 
shortage as a mixed blessing. He will 
have more time at home, more time 
to select material for recording, and 
more time for correspondence. ... 
Burt Reynolds scheduled to do a 
high budget Nashville movie, with a 
country band. ... Billy Joe Shaver 
has signed with the Don Light 
Agency for personal appearances. 

. The Air Force recruiters have 
done a bunch of spots in Nashville, 
utilizing almost every major artist. 

. The club act, Leondro and Judy, 
have begun their 12th week in 
Printer's Alley in Nashville. ... The 
famed Sons of the Pioneers made a 
two -week tour of Alaska during the 
holidays, and now are working at 
Cactus Petes in Jackpot, Nevada. 

Rave reviews for the LeGarde 
Twins, Tom and Ted, in Las Vegas. 
They are two of the most talented 
people in the business, and have one 
of the greatest, most compact acts. 
... Billy Walker has been playing 
most of the fair manager gatherings, 
and going over well. His fair dates 
are booked through the Tom Drake 
Agency. ... Earl Owens, William 
Fair III and Lawrence Thacker met 
in Houston to work on a promo- 
tional package for Elektra's Larry 
Pinion.... Mike Clark has signed an 
exclusive writer's contract with Ce- 
darwood Publishing Co. By the way, 
at Cedarwood's Christmas party, a 
rather distinguished guest dropped 
in. Bishop Durick of the Catholic 
Diocese of Nashville was one of the 
guests. He is a close friend of Dolly 
Denny and Mary Clair Rhodes. 

Porter Wagoner, who in the past 
has lavished Dolly Parton with such 
gifts as expensive diamonds and 
Cadillacs, this year gave her a cus- 
tom record for Christmas. It was a 
collection of personal things, taken 
from out cuts at recording sessions 
and the like, and required many 
hours of studio work. ... The Vic 
Willis home suffered fire damage 
over the holidays, but was limited to 
one room. ... Charlie Louvin was 
victimized again. His newly installed 
tape recording equipment and mo- 
bile phone were stolen from his bus. 

Bill Monroe and other Hall of 
Famers are scheduled to do an as- 
yet unannounced movie. ... Ben 
Smathers and his family group went 
over so well in Miami they have 
been booked back at the same club 
this early spring for five more weeks. 

Lester Flatt reveals that he 
worked more than 50 college dates 
in 1973, and has more planned for 
the year ahead. The energy- crisis- 
minded Po Boys gave Bill Anderson 
a bicycle for Christmas. Bill, in turn, 
gave a diamond wristwatch to Mary 
Lou Turner.... Illness hit hard over 
the holidays. Those confined to bed 
included Dolly Parton, Charlie 
Walker, Grandpa Jones, Ray Pillow 
and Barbara Mandrel!. 

Fort Worth fans came out in full 
force, more than 6,000, for the 
George Jones -Tammy Wynette 
show, set by Shorty Lavender. It was 
another house record. ... Wayne 
Kemp was the latest victim of one of 
the current crises. While performing 
at the Starlight Club in Greenville, 
Tenn., someone siphoned all the gas 
from his two -tank travel vehicle. 
And it was on a Saturday night... . 

KERE in Denver has set a Villa 
Italia country music fair for late Feb. 
and early March. The station is 
scheduling four dais of the Fair on 
an open basis for any label that 
wants to provide artists. Nick Hunter 
of Atlantic already has all shows set 

(Continued on page 50) 
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IF WE MAKE IT THROUGH 
DECEMBER -Merle Haggard 
(Merle Haggard) Capitol 3746 (Shade Tree, BMI) 

I LOVE -Tom T. Hall 
(Tom T. Hall), Mercury 73436 (Phonogram) 
(Hallnote, BMI) 

JOLENE -Dolly Parton 
(Dolly Parton), RCA 0145 (Owepar, BMI) 

HEY LORETTA-Leretta Lynn 
(Shel Silverstein), MCA 40150 (Evil Eye, BMI) 

SOMEWHERE BETWEEN LOVE 8 
TOMORROW -Roy Clark 
(B. Reneau, T. Lazaras) Dot 17480 (Famous) (Chess - 
Charlie Boy, ASCAP) 

ONCE YOU'VE HAD THE BEST - George Jones 
(Johnny Paycheck), Epic 5-11053 (Columbia) 
(Copper Band, BMI) 

THE LAST LOVE SONG -Hank Williams, Jr. 

(Hank Williams, Jr.), MGM 14656 
(Hank Williams, Jr., BMI) 

SONG 8 DANCE MAN -Johnny Paycheck 
(I . Foster, B. Rice), Epic 5.11046 (Columbia) 
(Jack 8 Bill. ASCAP) 

BIG GAME HUNTER -Buck Owens 
(Buck Owens). Capitol 3769 (Blue Book. BMI) 

AIN'T LOVE A GOOD THING -Connie Smith 
(D. Frazier), Columbia 445954 (Blue Crest, BMI) 

LOVIN' ON BORROWED TIME -Mel Street 
(Street, Rabbit, Heard), Metromedia Country 
0143 (RCA) (Levisa /Briarpatch, BMI) 

STILL LOVING YOU -Bob Leman 
(Glenn Sutton, Troy Shondell), Epic 511039 
(Columbia) (Acuff-Rose, BMI) 

ATTA WAY TO GO -Don Williams 
(Don Williams), JMI 32 (Jack, BMI) 

BAPTISM OF JESSE -Johnny Russell 
(Dallas Frasier, Sanger Shafer), RCA 0165 
(Blue Crest, BMI) 

THAT GIRL WHO WAITS 

ON TABLES- Ronnie Milsap 
(Bobby P. Barker), RCA 0097 (Chess, ASCAP) 

I'M STILL LOVING YOU -Joe stampley 
(Glen Sutton, George Richey), Dot 17485 
(Famous) (Flagship /Al Gallico, BUI) 

WORLD OF MAKE BELIEVE -Bill Anderson 
(Pee Wee Maddux, Marion Carpenter, Pete McCord), 
MCA 40164 (Gulf String /Singing River, BM!) 

AMAZING LOVE- charley Pride 
(John Schweers) RCA 0073 (Pi.Gem, BMI) 

LOVE SONG -Ame Murray 
(D.L, George, K. Loggins), Capitol 3776 
(Portofino /Gnossos, ASCAP) 

LET ME BE THERE - Olivia Newton-John 
(John Rostill), MCA 40101 ( Gallico, BMI) 

ROSIE CRIES A LOT - Ferlin Husky 
(J. Foster, B. Rice), ABC 11395 (Jack & Bill, ASCAP) 

THE RIVER'S T00 WIDE -Jim Munday 
(B. Morrison), ABC 11400 (Music City, ASCAP) 

SHE MET A STRANGER, I MET 

A TRAIN- Tommy Cash 

(J. Slate, D. Morrison), Epic 511057 
(Columbia) (tree, BMI) 

I BELIEVE IN SUNSHINE -Roger Miller 
(Roger Miller), Columbia 4.45948 (Roger Miller, BMI) 

BIFF, THE PURPLE BEAR -Dick Feller 
(Dick Feller), United Mists 316 (Tree, BUI) 

LETS GO ALL THE WAY 

TONIGHT -Met Tillis and Sherry Bryce 
(Mel Tillis), MGM 14660 (Cedarwood, Sawgross, BMI) 

LUCKY LADIES - Jeanne Seely 
(Hank Cochran), MCA 40162 (Tree, BM!) 

THE MOST BEAUTIFUL GIRL - Charlie Rich 
(Nono Wilson, Billy Sherrill, Rory Bourke), 
Epic 511040 (Columbia) (Gallico /Algee, BUI) 

HOUSE OF THE RISING SUN -Jody Miller 
(A. Price), Epic 511056 (Columbia) (Al Gallic), BAI) 

THAT'S THE WAY LOVE 

GOES - Johnny Rodriguez 
(S.D. Shafer, L. Frizzel), Mercury 73446 (Phonogram) 
(Blue Crest, BMI) 

I'VE JUST GOT TO KNOW - Freddy Weller 
(B. Emerson, J. Emerson), Columbia 445968 
(Golden Horn, ASCAP) 

IF YOU CAN'T FEEL IT (It Ain't 
There) - Freddie Hart 
(Freddie Hart), Capitol 3730 (Blue Book, BAI) 

THERE WONT BE ANYMORE- Ctudie Rich 

(Charlie Rich), RCA 0195 (Charles Rich, BMI) 

JUST ONE MORE SONG -lad Blanchard & 

Misty Morgan 
(Blanchard), Epic 5.11058 (Columbia) (Birdwalk, BMI) 
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SOMETIME SUNSHINE -Km Ed Brown 
(James Coleman, Johnny Wilson), RCA 0180 (Yearbook, 
BUI Pana, ASCAP) 

ANOTHER LONELY SONG -Tammy Wynette 
(B. Sherrill, M. Wilson, T. Wynette), Epic 5 -11019 
(Algee /Columbia) 

YOU'ASK ME TO-Waylon Jennings 
(Waylon Jennings, Billy Joe Shaver), RCA 0086 
(Baron, BMI) 

COME ON PHONE -Jean Shepard 
(Johnny Slate, L. Henley), United Artists 317 
(Tree, BMI) 

WE'RE BACK IN LOVE AGAIN - Johnny Bush 
(Sonny Throckmorton. Glenn Martin), RCA 0164 
(Tree, BMI) 

WHEN I GET MY HANDS 
ON YOU -Diana Trask 
(Norris Wilson, C. Taylor, Diana Trask), Dot 17486 
(Famous) (AI Gallico /Algee, BMI) 

I'VE ALREADY STAYED 
T00 LONG -Don Adams 
(Ben Peters), Atlantic 4009 (Ben Peters, BMI) 

PICK THE WILDWOOD FLOWER -Johnny 
Cash With Mother Maybe!! Carter 
(1. Allen), Columbia 445938 (Tree, BAI) 

TONIGHT SOMEONE'S 
FALLING -Johnny Carver 
(B. Braddock. 1. Climes), ABC 11403 (Tree, BMI) 

SHE'S GOT EVERYTHING 

I NEED -Eddy Arnold 
(W.C. Thompson), MGM 14672 (Rose Bridge, BMI) 

AMARILLO BY MORNING -Terry Stafford 
(Terry Stafford, P. Fraser), Atlantic 4006 (Terry 
Stafford, BMI) 

I LOVE YOU, I LOVE 

YOU -David Houston & Barbara Mendrell 
(D. Walls, M. Wilson, S. Lyons), Epic 511068 
(Columbia) (Algee, BMI) 

DADDY, WHAT IF -Bobby Bare 
(Hal Silverstein), RCA 0197 (Evil Eye, BMI) 

THE UPTOWN POKER CLUB -Jerry Reed 
(Williams.Vodery.Havez), RCA 0194 
(Warner Brothers, ASCAP) 

DARLIN' -Ray Griff 
(Ray Griff), Dot 17471 (Famous) (Blue Echo, ASCAP) 

T00 MANY MEMORIES -Bobby Lewis 
(R. Bourbes, G. Barnhill), Ace of Hearts 0472 
(Brougham Hall, BMI /Window/Tomake, ASCAP) 

LOVE ME /CRAWLIN' ON 

MY KNEES -Marty Robbins 
(Jeanne Pruett) MCA 40134 (Moss Rose, BMI) 

SNAP YOUR FINGERS -Don Gibson 
(G. Martin, A. Zanetis), Hickory 312 (MGM) 
(Fred Rose, BAI) 

LADY OF THE NIGHT -David Houston 
(E. Montgomery, C. Richy), Epic 5-11048 
(Columbia) (Algae /Altam, BMI) 

T00 MUCH PRIDE -Mack White 
(Mack White), Commercial 11314 (N.S.D.) 
(Milene, ASCAP) 

DON'T FORGET TO 

REMEMBER - Skeeter Davis 
(B. Gibb, M. Gibb), RCA 0188 (Abigail, PRS) 

LOVING YOU HAS CHANGED MY 
LIFE -David Rogers 
(Jenny Faster & Bill Rice) Atlantic 454012 (Jack A 
Bill, ASCA) 

SURPRISE, SURPRISE -Sonny lames 
(C. Smith, Ben Peters), Capitol 3779 
(Ben Peters, BMI) 

RELEASE ME -Charlie McCoy 
M.S. Stevenson, Eddie Miller), Monument 78589 
(Columbia) (Four Star, BMI) 

DONT PLAN ON LOSING YOU -Brian Collins 
(Arthur Kent, Frank Stanton), Dot 17483 
(Famous) (Two Rivers, ASCAP) 

WHEN YOU GET BACK FROM 

NASHVILLE -Susan Raye 
(Buck Owens), Capitol 3782 (Blue Book, BAI) 

MOONTAN -Jeris Ross 

(Bobby Braddock), ABC 11397 (Tree, BMI) 

SWEET MAGNOLIA BLOSSOM -Billy "Crash" 
Craddock 
(Rory Bourke. Gayle Barnhill) ABC 11412 (Chappell, 
ASCAP /Unichappel. BMI) 

RED ROSE FROM THE BLUE SIDE OF 

TOWN- George Morgan 
(Betty Jean Robinson, Hank Snow), MCA 40159 
(4 Star /Hank's, BAI) 

TURN ON YOUR LIGHT (And Let It 
Shine) -Kenny Price 
(R. Pennington), RCA 0198 (Dunbar, BMI) 

GEORGE LEROY 

CHICKASHEA -Porter Wagoner 
(Porter Wagoner), RCA 0187 (Owepar, BMI) 

ROLLIN' RIG -Dave Dudley 
(Roy Baham), Rice 5064 (Newkeys, BMI) 

I'LL BE DOGGONE -Penny DeHavee 
(W. Robinson, W. Moore, M. Tarplin), Mercury 73434 
( Phonogram) (Jobete, ASCAP) 
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LOOKING BACK -Jerry Foster 
(Otis, Benton. Hendricks), Cinnamon 774 

(Sweco /Eden. BMI) 

YOU'RE GONNA HURT ME 

(One More Time)- Patti Page 

(G. Richey, C. Taylor, N. Wilson), Epic 511072 
(Columbia) (Al Gallico / Algee, BMI) 

PLEASE DADDY -John Denver 
(Bill Danoff, Taffy Nivert), RCA 0182 
(Cherry Lane, ASCAP) 

SWEET BECKY WALKER -Larry Gatlin 
(Larry Gatlin), Monument 78584 (Columbia) 
(First Generation, BMI) 

WHATEVER HAPPENED TO 

RANDOLPH SCOTT -Stotler Brothers 
(H. Reid. D. Reid), Mercury 73448 )Phonogram( 
(American Cowboy, BMI) 

ODE TO JOLE BLON -Gary Sargento 
(Tom T. Hall), Mercury 73440 (Phonogram) 
( Hallnote, BMI) 

ALL AROUND COWBOY 

OF 1964 - Buddy Nan 
(Buddy Alan, R. MacDonald), Capitol 3749 
(Blue Book. BMI) 

MIDNIGHT, ME 8 THE BLUES -Mel Tiflis 

(Jerry House), MGM 14689 ( Sawgrass, BMI) 

WAKE ME INTO 

LOVE -Wilma Burgess A Bud Logan 

(R. Lane, R. Porter, T. McKeon), Shannon 816 (N.S.D.) 

(Tree /Cross Keys, BMI) 

GOOD ENOUGH TO BE YOUR 

MAN -Brian Shaw 
(Dave Kirby), RCA 0186 (Tree, BMI) 

HAPPY HOUR -Tony Booth 
(Buck Owens), Capitol 3795 (Blue Book, BMI) 

TUCKER 8 THE U.F.O. -Brush Arbor 
(Ken Munds), Capitol 3774 (House Of Hits, BMI) 

JULY, YOU'RE A WOMAN -Ed Bruce 
(J. Stewart), United Mist 353 (January, BMI) 

THE GREAT MAIL ROBBERY -Rex Allen, Jr, 

(Joe Allen), Warner Bros. 7753 (Tree, BMI) 

JULY, YOU'RE A 

WOMAN -Red, White & Blue Grass 

(John Stewart), GRC 1009 (January, BMI) 

DADDY NUMBER TWO -Glenn Barber 
(G. Barber. J. Nelson), Hickory 311 (MGM) 
(Acuff-Rose, BMI) 

LOVING' COMES EASY -Jack Lebsock 
(Jack Lebsock) Capitol 3751 (Blue Book, BMI) 

HOW CAN I TELL HER -Earl Richards 
(Lobo), Ace Of Hearts 0477 (Kaiser /Famous, ASCAP) 

CHIP, CHIP -Patsy Sledd 
(J. Barry, C. Crawford, A. Resmick) Mega 203 (Viva, 
BAD 

WOULD YOU LAY WITH ME (In A Field 

Of Stone) -Tanya Tucker 
(David Allen Coe), Columbia 445991 (Window, NI) 

TRACES OF LIFE -Loom A Oscar 
(Paul Huffman, loane Kelly), GRC 1006 (Hardtack /Act 
One, BUI) 

DADDY BLUEGRASS -Stoney Edwards 
(B. Bryant, F. Bryant), Capitol 3166 
(House Of Bryant, BAI) 

WHAT WAS YOUR NAME 

AGAIN -Kenny Vernon 
(Glenn Garrison) Capitol 3785 (Eddie Miller, BMI) 

YOU'RE MY WIFE, SHE'S MY 

WOMAN- Charlie tourin 
(D. Wilkins, A. Broughton) United Mists 368 (Little 
David, BMI) 

A SONG I'D LIKE TO 

SING - Kriss Kristoffersm & Rita Coolidge 
(Kris Kristofterson), A&M 1415 (Combine, BMI) 

GYPSY QUEEN -Chuck Glaser 
(Greg Quill, Karryn Tolhurst) MGM 14663 (Coller/PTV 
Ltd /Glaser, BMI) 

COUNTRYFIEb -Ray Pillow 
(Danny Hogan, Ronny Scaife) Mega 202 (100 Oaks/ 
Partner, BMI) 

GOOD -BYES DON'T COME 

EASY -Warner Mack 
(Warner Mack) MCA 40137 (Hall -Clement, BUD 

WRONG IDEAS - Brenda Lee 

(Shel Silverstein), MCA 40171 (Evil Eye, BUI) 

IT HAPPENS EVERY TIME- Dorsey Barnette 
(S. Dorff, M. Brown), Capitol 3796 (Lowery, BMI) 

HE'LL COME HOME -Melba Montgomery 
(Danny Samson, Ruby Van Noy), Elektra 45875 
(Window /Regent, BMI) 

SIX PACK TO GO -Hank Wilson 
(Thompson, Lowe. Hart), Shelter 7338 (Capitol) 
(Brazos Valley, BUI) 

I JUST HAD YOU ON MY 

MIND -Sue Richards 
(Sue Richards), Dot 17481 (Famous) (Ensign. BMI) 
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These are best selling middle -of -the -road singles compiled from 
national retail sales and radio station air play listed in rank order. 

TITLE, Artist, Label 8 Number (Dist. Label) (Publisher, Licensee) 

1 2 13 

2 1 8 

3 3 10 

4 9 5 

5 4 14 

6 5 16 

7 8 9 

8 6 10 

9 7 11 

10 13 9 

11 10 15 

12 15 10 

13 11 10 

14 12 14 

15 20 5 

16 14 15 

17 21 4 

18 17 11 

19 16 13 

20 18 12 

21 24 8 

22 29 5 

23 19 12 

24 25 5 

25 23 8 

26 28 3 

27 22 6 

28 30 3 

29 26 7 

30 32 6 

31 34 4 

32 27 12 

33 33 7 

34 31 8 

35 37 4 

36 38 5 

37 41 2 

38 39 4 

39 35 6 

40 44 3 

41 43 4 

42 40 6 

43 45 4 

44 46 3 

45 47 2 

46 49 2 

47 50 2 

48 - 1 

49 - 1 

50 - 1 

50 

THE WAY WE WERE 
Barbra Streisand, Columbia 4.45944 (Colgems, ASCAP) 

TIME IN A BOTTLE 
Jim Croce, ABC 11405 (ABC, ASCAP) 

LEAVE ME ALONE (Ruby Red Dress) 
Helen Reddy. Capitol 3768 (Anne -Rachel /Brooklyn, ASCAP) 

LOVE'S THEME 
Love Unlimited Orchestra, 20th Century 2069, (Sa- Vette, January, BMI) 

LET ME BE THERE 
Olivia Newton John, MCA 40101 (Gallico, BMI) 

THE MOST BEAUTIFUL GIRL 
Charlie Rich, Epic 511040 (Columbia) (Gallico /Algee, BMI) 

SHOW AND TELL 
Al Wilson. Rocky Road 30073 (Bell), (Fullness, BMI) 

WHO'S IN THE STRAWBERRY PATCH WITH SALLY 
Tony Orlando & Dawn. Bell 45,424 (Levine & Brown, BMI) 

GOODBYE YELLOW BRICK ROAD 
Elton John. MCA 40148 (Dick James, none) 

ERES TU /TOUCH THE WIND 
Mocedades, TRA 100 Tara /Famous Music, ( Radmus, ASCAP) 

JUST YOU 'N' ME 
Chicago, Columbia 445933 (Big Elk, ASCAP) 

A SONG I'D LIKE TO SING 
Kris Kristofferson /Rita Coolidge, A &M 4403 (Combine Music, BMI) 

MY MUSIC 
Loggins & Messina, Columbia 4- 45952, (Jasperilla /Gnossos, ASCAP) 

PHOTOGRAPH 
Ringo Starr. Apple 1865 (Capitol) (Richoroony, BMI) 

AMERICAN TUNE 
Paul Simon. Columbia 45900, (Paul Simon, BMI) 

TOP OF THE WORLD 
Carpenters, A &M 1468 (Almo /Hammers & Nails, ASCAP) 

YOU'RE SIXTEEN 
Ringo, Apple 1870, (Capitol), (Viva, BMI) 

HELLO, IT'S ME 
Todd Rundgren, Bearsville 0009 (Warner Bros.) 
(Screen Gems-Columbia, BMI) 

CORAZON 
Carole King, Ode 66039 (A &M) (Colgems, ASCAP) 

CRUNCHY GRANOLA SUITE 
Percy Faith, Columbia 445945 (Prophet, ASCAP) 

INSPIRATION 
Paul Williams, A &M 1479, (Almo, ASCAP) 

LOVE SONG 
Anne Murray, Capitol 3776, (Portofino /Gnossos, ASCAP) 

BE 
Neil Diamond, Columbia 445942 (Stonebridge, ASCAP) 

MY SWEET LADY 
Cliff De Young, MCA 40156, (Cherry Lane, ASCAP) 

LET ME TRY AGAIN 
Frank Sinatra, Reprise 1181 (Spanka, ASCAP) 

LAST TIME I SAW HIM 
Diana Ross, Motown 1278, (Jobete, ASCAP) 

TELL HER SHE'S LOVELY 
El Chicano, MCA 40104 (Shiver and I. ASCAP) 

IF WE MAKE IT THROUGH DECEMBER 
Merle Haggard, Capitol 3746, (Shade Tree, BMI) 

HALF A MILLION MILES 
Albert Hammond, Mums 76024, (Columbia) (Landers, Roberts /April, ASCAP) 

FLASHBACK 
5th Dimension, Bell 45,425 (Zapata, ASCAP) 

LIFE IS A SONG WORTH SINGING 
Johnny Mathis, Columbia 445975, (Mighty Tree, BMI) 

COME LIVE WITH ME 
Ray Charles, Crossover 913 (House of Bryant, BMI) 

RIVER OF LOVE 
B.W. Stevenson, RCA 0171, (ABC /Dunhill, Speed, BMI) 

PAINTED LADIES 
Ian Thomas, Janus 224, (Corinth, BMI) 

LOVE HAS NO PRIDE 
Linda Ronstadt, Asylum 11026, (Walden /Gllasco, ASCAP) 

RIFF, THE PURPLE BEAR 
Dick Fedler, United Artists 316, (Tree, BMI) 

REMEMBER 
Andy Williams & Noetle, Columbia 4- 45985. (Blackwood, BMI) 

EYE LEVEL 
Simon Park Orchestra, Vanguard 35175, (De Wolfe, ASCAP) 

WHEN I FALL IN LOVE /ARE YOU LONESOME TONIGHT 
Donny Osmond, Kolob 14677 (MGM), (Northern, ASCAP) 

I LOVE 
Tom T. Hall, Mercury 73436, (Phonogram), (Hallnote, BMI) 

TOUCH THE WIND (Eres Tu) 
Eydie Gorme, MGM 14681, (Radmus, ASCAP) 

PRETTY LADY 
Lighthouse, Polydor 14198 (CAM- USA /Mediatrix, BMI) 

DADDY, WHAT IF 
Bobby Bare. RCA 0197, (Evil Eye, BMI) 

I SHALL SING 
Garfunkel. Columbia 4- 45983, (Warner-Tamerlane, Caledonis Soul, BMI) 

WILL YOU LOVE ME TOMORROW 
Melanie, Neighborhood 4213 (Famous), (Screen Gems -Columbia, BMI) 

BEYOND THE BLUE HORIZON 
Lou Christie, Three Brothers 402 (CTI), (Famous, ASCAP) 

THIS IS YOUR SONG 
Don Goodwin. Silver Blue 806, ( Spanka, BMI) 

NEVER, NEVER GONNA GIVE YA UP 
Barry White. 20th Century 2058, (Sa-Vette, January, BMI) 

UNTIL YOU COME BACK 
Aretha Franklin, Atlantic 452995, (Jobete, ASCAP /Stone Agate, BMI) 

YOU WON'T FIND ANOTHER FOOL LIKE ME 
The New Seekers, MGM 14691, (Geoff Stephens, ASCAP) 

Country Music 

Nashville 
Scene 

Continued from page 48 
on Wednesday of that week, and 
Tom Williams has Saturday shows 
for Cinnamon. Toney Brooks is han- 
dling the arrangements. ... More 
than 700 members Of the KLAC 
Phantom 570 Club attended the Sec- 
ond Annual Truckers' Christmas 
Party held at the Palamino Club in 
North Hollywood. Larry Scott was 
the host. Those performing for the 
truckers included Jerry Inman, 
Stuart and Susie Hamblen, Johnny 
Bond. Jimmy Wakely, Red Simpson, 
Eddie Dean, Sammy Masters, Terry 
Stafford, Glen Duncan, Harold Hen- 
sley, Jack Rivers, Sharon Leighton 
and Dick Curless, the later of whom 
flew in from Bangor, Maine, for the 
event. 

Jim Ed Brown is joining fair im- 
presario Hap Peebles in an intensive 
fair sales effort, and is set to perform 
at several state fair meetings early in 
the year.... Dot's Jeannie Kendall is 

recording solo for the first time. It 
was her first session without her fa- 
ther, Royce. Her producer is Rici 
Mareno.... Dolores Smiley, the Top 
Billing vice president and general 
manager. is negotiating the biggest 
and most lucrative country music 
package in the history of the Min- 
nesota State Fair.... Charley Pride, 
who sang the National Anthem at 
the Cotton Bowl in Dallas, also is set 

to sing it at the Super Bowl in Hous- 
ton. Fortunately, unlike several 
other singers this year, he knew both 
the lyrics and melody.... A banner 
year for RCA's Johnny Russell. The 
songwriter- turned -singer not only 
taped six national television shows 
and had a bunch of hit songs, but 
played 182 concerts and increased 
his revenue by 400`.'i over the previ- 
ous year. 

Artist Dick Shuey has formed his 
own promotional firm at Port Ma- 
tilda, Pa., known as Dick's Den. It's 
run by his long time friend. Bill 
Evans.... Capitol is going all -out in 
country in January, with albums by 
many top artists. One of these is a 

country anthology by Buck Owens, 
Freddie Hart, Susan Raye, Buddy 
Alan, David Frizzell, Lawanda Lind- 
sey and Tony Booth. ... For the 
third consecutive year, Screen 
Gems' radio station WWVA in 
Wheeling, W.Va.. broadcast its Sat- 
urday night country music show 
"Jamboree U.S.A." live from the 
West Virginia Maximum Security 
Prison at Moundsville at Christmas. 
The acts were bicycled from the 
Capitol Music Hall back and forth 
from the prison. Wives, parents and 
children of all prisoners also were in- 
vited. 

The fire at the Tom T. Hall house. 
it's now revealed, destroyed such ir- 
replaceable items as gifts from the 
late Jim Reeves, from Mother May - 
belle Carter, Johnny Cash, the late 
Stringbean and other valuable 
items Dave Dudley, on a promo- 
tional tour for truckers, has had 
problems getting fuel along the 
highways. Nonetheless, he got 
through his 22 -day tour. ... When 
Jimmy C. Newman taped an appear- 
ance on the Dean Martin "Music 
Country" show, they were done at 
his farts ih Christiana. Tenn. The 
scene will show his herd of Appa- 
loosa horses in full flight. ... 
Brilliant musician Henn Strzelecki 
has formed his own Jingle and 
Record Production Co. in Nashville. 
... The Oklahoma Bluegrass Club 
assisted victims of the Blanchard. 
Okla., tornado with a benefit concert 
there. Among those appearing were 
Jody Miller, Jack Jarmon and the 
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* Star Performer -LP's registering proportionate upward progress this week. 

TITLE -Artist, Label 8 Number (Drstributmg Label) 

1 1 38 

5 8 

3 2 19 

4 3 16 

5 4 25 

10 9 

7 7 11 

8 6 12 

9 8 16 

10 11 19 

11 9 15 f 26 4 

13 12 24 

14 15 15 

15 13 29 

16 18 4 

17 19 14 f 29 3 

19 22 12 

20 14 23 

21 20 15 

22 16 14 * 38 4 

24 23 11 

25 21 12 

26 28 1 

27 32 3 

28 30 7 

29 17 43 * 39 5 

31 31 5 

32 34 8 * 42 5 

34 35 6 

35 37 7 

- 1 

- 1 

47 3 

- 1 

40 41 6 

41 24 23 

42 45 3 

43 25 11 

44 46 2 

45 48 2 

46 49 2 

47 50 2 

48 27 12 

49 - 1 

50 - 1 

BEHIND CLOSED DOORS -Charlie Rich, Epic KE 32247 (Columbia) 

ROY CLARK'S FAMILY ALBUM -Roy Clark, Dot OOS 26018 (Famous) 

YOU'VE NEVER BEEN THIS FAR BEFORE /BABY'S GONE- Conway Twitty, 
MCA 359 

SAWMILL -Mel Tillis, MGM SE t o; 

COME LIVE WITH ME -Roy Clark, Dot DOS 26010 (Famous) 

WHERE MY HEART IS- Ronnie Milsap, RCA APL10338 

DON'T CRY NOW -Linda Ronstadt, Asylum SD 5064 

SOMETIMES A MEMORY AIN'T ENOUGH -Jerry Lee Lewis, Mercury SRM1671 
( Phonogram) 

ALL I EVER MEANT TO DO WAS SING -Johnny Rodriguez, Mercury 
SRM 1 686 (Phonograml 

LOVE IS THE FOUNDATION- Loretta Lynn, MCA 355 

PRIMROSE LANE /DON'T GIVE UP -Jerry Wallace, MCA 366 

FASTEST HARP IN THE SOUTH -Charlie McCoy, Monument KZ 32749 (Columbia) 

TOP OF THE WORLD -Lynn Anderson, Columbia KC 32429 

FULL MOON -Kris Kristofferson & Rita Coolidge, A &M SP 4403 

SATIN SHEETS -Jeanne Pruett, MvA :13 

ALL ABOUT A FEELING -Donna Fargo, Dot DOS 26019 (Famous) 

CARRY ME BACK -Statler Bros., Mercury SRM 1616 ( Phonogram) 

IF YOU CAN'T FEEL IT, IT AIN'T THERE -Freddie Hart, Capitol ST 11252 

BUBBLING OVER -Dolly Parton, RCA APL1-0286 

TRIP TO HEAVEN -Freddie Hart, Capitol ST 11197 

PAPER ROSES -Marie Osmond, MGM SE 4910 

SLIMMER (THE FIRST TIME) -Bobby Goldsboro, united Artist DA LA124 F 

THE MIDNIGHT OIL- Barbara Mandrel!, Columbia KC 32743 

MY FRIENDS CALL ME T.O. -Tommy Overstreet, Dot Dos 26012 (Famous) 

REDNECKS, WHITE SOCKS & BLUE RIBBON BEER -Johnny Russell, 
RCA APL 1 0345 

SONG'S FOR EVERYONE -Ray Griff, Dot DOS 2013 (Famous) 

CAN I SLEEP IN YOUR ARMS /LUCKY LADIES -Jeannie Seeley, Mcs 385 

NEW SUNRISE -Brenda Lee, MCA lr; 

ENTERTAINER OF THE YEAR - Loretta Lynn, MCA 300 

CLINGING TO A SAVING HAND -Conway Twitty, MCA 316 

GOD IS ABUNDANT- Connie Smith, Columbia KC32492 

GREAT MOMENTS WITH -Jim Reeves, RCA APL 10330 

COUNTRY SUNSHINE - Dottie West, RCA APL1.0344 

THIS IS BRIAN COLLINS -Brian Collins, Dot DOS 26017 (Famous) 

THIS IS HENSON CARGILL COUNTRY- Henson Cargill, Atlantic SD 7279 

WE'RE GONNA HOLD ON- George Jones & Tammy Wynette, KE 32157 
(Columbia) 

LET ME BE THERE -Olivia Newton -John, MCA 389 

AMAZING LOVE -Charley Pride, RCA APL1 0391 

FOR THE PEOPLE IN THE LAST HARD TOWN -Tom T. Hall, SRM 1681 
I Phonoronr 

FAREWEgLL TO THE RYMAN -David Rogers, Atlantic SD 7283 

LOVE & MUSIC -Porter Wagoner & Dolly Parton, RCA APL1 -0248 

IT'S A MAN'S WORLD -Diana Trask, Dot DOS 26016 (Famous) 

BEST OF JIM ED BROWN -RCA APLI0275 

SHADES OF STEEL -Lloyd Green, Monument KZ 32532 (Columbia) 

I REMEMBER HANK WILLIAMS -Glen Campbell, Capitol SW 11253 

BOBBY BARE SINGS LULLABYS, LEGENDS AND LIES -Bobby Bare, RCA 

CPL.2 -0290 

THE UPTOWN POKER CLUB -Jerry Reed, RCA APL 10356 

BEST OF GEORGE JONES VOL. II -RCA APIA 0316 

SOUTHERN ROOTS /BACK HOME TO MEMPHIS -Jerry Lee Lewis, 
SRM 1-690 

THE FARMER -Porter Wagoner, RCA APL 10346 

Blue Grass Okies, the Arhuckc The White House Lounge in Rock - 
.".aaatain Boys, Sosamon Family ford. Ill., is now featuring a big 
Gospel Singers, Blue Mountain country show every Friday and Sat - 

Boy's, Bluegrass Four, and Rob Si- urday night. Artists are invited to 
mon. Bill Perry hosted the show.... drop in. 
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International News 
Finnish Major Department Store 
Chain Expands Product Imports 

ARTIST, producer, songwriter Barry Blue is presented in London with two sil- 
ver disks -one as producer and one as artist -for 250,000 U.K. sales of his 
single "Dancing on a Saturday Night." Blue is flanked by Geoffrey Heath, 
left, managing director, and Eddie Levy, professional manager of ATV Music, 
with whom Blue has a songwriting contract. Barry Blue is working on his first 
album for Bell Records. 

French PVC Supplier 
Cuts Output by 15 °k 

PARIS -Rhone Progyl, the sole 
French supplier of PVC for record 
manufacture, will cut its production 
for 1974 by 15 percent as compared 
with 1973. 

"But despite this," said Jacques 
Souplet, president of CBS France, 
"the French record industry remains 
one of the least affected by the short- 
age of raw material. Certainly the 
PVC shortage began to make itself 
felt in December, but it is difficult to 
make a longterm assessment about 

Lopez Tunes to 

Mousquetaires 
PARIS -Trois Mousquetaires 

Music, a Guy L'Herrisson's produc- 
tion- publishing office here, has 
signed world rights to the catalog of 
Francis Lopez, leading figure in 
contemporary French musical the- 
ater. 

Trois Mousquetaires is opening 
an American office in Beverly Hills 
to exploit its U.S. rights. L'Herrisson 
will be in the U.S. four times yearly. 

The company has signed, for 
French release, Motown's group the 
Love Machine, produced by Brad 
Shapiro. who also helms Wilson 
Pickett, Joe Simon and Millie Jack- 
son. 

the effect on record production be- 
cause so many other factors have to 
be taken into account. The lack of 
fuel, a possible cut in working days 
as in the U.K., the shortage of paper 
and card for record sleeves, etc." 

Souplet said that 1973 had been a 
good year for the record industry but 
growth had not been as great as in 
1972. Despite the fact that the world 
economic situation was currently 
full of uncertainties and imponder- 
ables, Souplet felt there was a cer- 
tain amount of optimism as far as 
the record industry in 1974 was con- 
cerned. The credit restrictions on 
the purchase of semi -durables like 
television receivers and automobiles 
the reduction in motoring and the 
cutback of television programs 
could prove favorable factors as far 
as record sales are concerned. Con- 
sumers could well turn to less costly 
leisure products like records and 
books which can be used at home." 

He said he thought that, at worst, 
record sales would be stable at the 
1973 level this year and if this were 
to happen, it would be the first time 
in many years that there had been 
no increase in record sales. 

Souplet said that all record com- 
panies would have to pursue a much 
more selective release policy. Mean- 
while, it is reported that most French 
record companies are raising recom- 
mended retail prices of records by an 
average of 7.5 percent. 

WE ARE QUITE SIMPLY 
THE MOST SUCCESSFUL 
ITALIAN INDEPENDENT 

LET US 
MAKE YOU MONEY 

WE WOULD LOVE TO DISTRIBUTE YOUR CATALOGUE JUST TO 

PROVE THAT OUR IMMODESTY IS WELL- FOUNDED 

PDU RECORDS. V PIODA 14 LUGANO. SWITZERLAND 
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HELSINKI -Suomen Osuus- 
kauppojen Keskuskunta (SOK), the 
major department store chain which 
is already heavily involved in retail- 
ing records and prerecorded tapes, 
has started importing a wide range 
of product to sell at its outlets. 

The company has launched a new 
label called SokosSound to market 
the imported product which covers 
all types of repertoire jazz, classi- 
cal, easy -listening, country and pop. 
The company is also offering a range 
of budget material by the original 
artists and cover material. 

The move is a-big one for the firm 
particularly in view of the fact that 
the Finnish record and tape market 
is only worth around $15 million a 
year at retail prices. 

However, Matti Riisalo, head of 
SOK's leisure electronics depart- 
ment, told Billboard that SOK has 
felt for some while that records and 
tapes are not being marketed ag- 
gressively enough in Finland at the 
moment and that there was a need 
for a new label which can offer a 
wide range of product from all price 
categories. 

Riisalo, whose company already 
has distribution rights for Finland to 
such labels as Alshire International, 
Euronett, Falcon and Oscar, contin- 
ued: "So, we only had to make sure 
we get the right material. I have per- 
sonally made several overseas trips 
recently looking for material and 
have negotiated with the Finnish 
IFPI companies and independent 
local firms." 

Cool to Scheme 
In fact, the reaction of the Finnish 

group of IFPI companies to the SOK 
scheme has been decidedly cool, 
with the exception of PSO with 
whom SOK already has a deal. 

Said Riisalo: "I feel companies 
are mainly worried about our direct 
importing and the future of the 
Levypiste rackjobber which services 
120 of our outlets. However, I don't 
quite understand their attitude -we 
are paying all the necessary royalties 
on imported product and we are cer- 
tainly not trying to undercut current 
retail prices. 

"Nor have we made any move to 

Bell in U.K. 
Using TV as 
LP Promo 

LONDON -Bell is the latest 
record company to use TV advertis- 
ing to promote new product. 

The company is using 15- second 
spots on the London Weekend. 
Granada, Scottish and Trident net- 
works to promote "Another School - 
day," a single by Hello. a group Bell 
signed last year. 

The single has been hovering just 
outside the charts here for the past 
six weeks -it was released just over 
two months ago- -and Bell felt that a 

TV campaign might give the record 
the necessary extra push to tip it into 
the charts. 

The TV advertisements are in ad- 
dition to an already extensive pro- 
motion campaign on the record 
which has included a tour with Gary 
Glitter and personal appearances b 
the group at dealers. discotheques 
and local radio stations throughout 
the country. 

It is the first time Bell has used 
television promotion. and if the 
Hello campaign proves successful. 
the company will use telc\ isiom 

again next year. 

cut the Levypiste operation out of 
the SOK chain although as the 
SokosSound operation expands and 
the music departments in our stores 
get bigger. I see no reason why Levy - 
piste and SokosSound should oper- 
ate side -by -side. I am sure Finnlevy 
and others are fully aware of the 
possibilities but they see it mainly as 
a question of prestige." 

Domestic Shortage 
Although the firm is also consid- 

ering whether to move into record 
product as well -there is a shortage 
of domestic product in Finland at 
the moment- nothing has been fi- 
nalised yet. Riisalo pointed out that 
the firm has production deals with 
such companies as PSO, Love 
Records and Lahjatukku and other 
similar agreements are currently 
being finalised and particularly with 
the shortage of pressing capacity in 
Finland and the universal oil prob- 

lern, "we are doing fine for the time 
being." 

SOK is planning to promote the 
SokosSound series on TV and in the 
press and has also devised a number 
of trade and consumer promotion 
campaigns. details of which have yet 
to be unveiled. 

SOK publishes a weekly promo- 
tion newspaper called Yhteishyva 
which is distributed free -of- charge 
at the stores and has a readership of 
over 500,000 per issue. 

The SOK affiliate. HOK, also has 
a consumer publication which is 
mailed free to all regular customers 
of the stores. 

Explained Riisalo: "The competi- 
tion is getting rather fierce -in Pori, 
for instance, there are no less than 
three department stores selling 
records and two record shops. In 
these circumstances, it's good to 
have a few aces up your sleeve." 

Swedish Co -Op Union Into 
Disks With a Budget Line 

STOCKHOLM I he Swedish 
Co- operative Union (KF) has 
moved into the record market with 
its own Star budget line, featuring 
material exclusively recorded for the 
label. The albums, which retail at 
$4.90, are being produced by Anders 
Henriksson who, with Karin Stig- 
mark, runs Multimusik Produktion 
AB. 

So far nine albums have been re- 
leased through KF, three featuring 
Swedish material and six with for- 
eign repertoire. The repertoire em- 
braces cover versions of current hits, 
children's records, easy listening and 
"Tribute to. ..." albums. Foreign 
material is drawn from the Ameri- 

can Startrex label which is repre- 
sented in Sweden by Multimusik 
Produktion AB. 

KF's sales outlets include 500 gro- 
cery stores, 80 department stores and 
seven supermarkets. 

Anders Henriksson told Bill- 
board: "We plan to release about 
nine albums every quarter and our 
aim in the future will be to produce 
less cover material and to extend the 
repertoire to include classical items. 
We also hope to acquire more inter- 
national budget material masters for 
Swedish exploitation. 

Multimusik Produktion AB is 
based at S:t Eriksgatan I I. 112 39 
Stockholm. 

Aardse Sets '74 Sound 
AMSTERDAM -Following the 

1973 successes with Cherrie Van - 
gelder -Smith ( "Goodbye Guitar- 
man" reached the French hit parade 
and was also on the German charts) 
and with the accordion duo De Ker- 
misklanten (more than 100.000 al- 
bums sold in Germany, Austria and 
Switzerland), Dureco commercial 
and artistic director Robert Aardse 
will be launching the "new '74 
sound" with an album by Dick Bak- 
ker, who as well as being director of 
the Dureco recording studios is also 
a very successful arranger of local 
and international material. 

The new album will feature in- 
strumental treatments of original 
Dutch songs. Meanwhile. Pierre 
Kartner, the Dureco producer, has 
achieved his 50th entry into the 
Dutch Top 40 - a remarkable 
achievement in five years. 

Dureco is releasing a new series in 
1974 called, Stilte en Romantiek, 
and other plans include further pro- 
motion of Cherrie Vangelder- Smith, 
Shocking Blue, Dave Dean (his first 
single. "The Man" will get world- 
wide release on Warner), the new 
group Together and Oscar Harris - 
Billy Jones and the Twinkle Stars. 

STUART REID 
Music Publisher 

Songwriter Consultant 
previously General Manager & 

Creative Director with Major 
Publishing Companies 
can be contacted at 

HOTEL MEDITERRANEE 
during MIDEM 

London address: 100 Park Avenue North N.W.10. 
Tel: 01 -452 2673 
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Inleínthional News 
Beaton Tapped Latin Hymn Hot in U.K. 
For U.K. WFO 

From Ehe Music Copilols 
of Ehe World 

TOKYO 
Twentieth Century Records (Pres- 

ident: Russ Regan) has signed a for- 
eign record licensing agreement with 
King Record (President: Kazumitsu 
Machijiri), the Japanese manufac- 
turer confirmed here last week. Ja- 
pan distribution and sales of prod- 
uct manufactured from master 
recordings owned by 20th Century - 
Fox are scheduled from April 5. Un- 
der the agreement, Tony De Franco 
& the De Franco Family, Love Un- 
limited and Barry White are among 
the American recording artists who 
will be introduced to Japanese music 
lovers. 

"Creedence Clearwater Revival 
Live in Europe" was released here 
Dec. 20 by Toshiba -EMI under the 
Fantasy label. ... Distribution and 
sales of disks to be manufactured in 
Japan from master recordings 
owned by Microfon SA and Sica - 
mericana SACIFI of Buenos Aires 
will be undertaken by Nippon 
Phonogram instead of TEAC's 
record division, which has gone out 
of business. The first Microfon and 
Music Hall albums in Japan are 
scheduled for release by the Philips - 
Matsushita/JVC joint recording 
venture at the end of March along 
with selections from the Dutch part- 
ner's Argentine catalog. ... Kyodo 
Tokyo's "1974 Love Sounds Line - 
Up" is about to be led off by the 
Four Tops, booked here for the first 
time, with four performances, Jan. 
17 -18 and Jan. 28 -29, followed by 
Jose Feliciano with three return en- 
gagements, Jan. 23 and 27. Three re- 
turn performances also are sched- 
uled for the Lettermen, Feb. 8, 10 & 
27. For Fats Domino, due here to 
play Japan for the first time, four 
concerts have been arranged, Feb. 9- 
10 & Feb. 18 -19. The Buck Owens 
Show will be presented here again. 
Feb. 28 and March 1, according to 
Kyodo Tokyo.... "Jambalaya" by 
the Carpenters outranked "Yester- 
day Once More" by the A &M 
recording pair for the first time 
among the top 20 best-selling singles 
at the Shinseidd chain of record 
stores in Tokyo during the third 
week of December. The single was 
No. I at the Otsuki music store in 
Osaka the previous week. 

Due to play Japan for the first 
time are Siherhead, for four per- 
formances in this music capital Jan. 
10 -19, Rory Gallagher, for three re- 
citals Jan. 25 -30, and the Stylistics, 
also for three shows Jan. 29 -31. ac- 
cording to Universal Orient Promo- 
tions.,... "Sonny Rollins in Japan," 
an album of live recordings selected 
from his Sept. 30 performance at the 
Sun Plaza Hall, was released here on 
Christmas Day by Victor Musical 
Industries under the Milestone la- 
bel. ... Despite the all- around in- 
crease in prices and the short supply 
of plastics, three boxes of Scotch 
brand cassette tapes are being of- 
fered for the price of two at the mu- 
sic stores and audio shops until the 
end of this month by Sumitomo 3 -, 
the American -Japanese joint ven- 
ture. HIDEO EDUCHI 

UA, CBS Sugar 
Renew Contract 

ROME -- United Artists Records 
has signed a new three -year licens- 
ing pact with CBS -Sugar here. The 
renewal was negotiated by Gius- 
seppe Giannini of the Italian label, 
and UA international operations 
vice president, Lee Mendell. Gian 
Borasi heads UA in Italy, primarily 
signing native talent for local and in- 
ternational release. 
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JOHANNESBURG 
Chris Raphael's planned three - 

week "Pop Extravaganza" at the 
new Carlton Exhibition Centre was 
scrapped after only three perform- 
ances by Jose Feliciano. Because of 
the acoustics the venue was found 
totally unsuitable and Feliciano re- 
fused to continue under the condi- 
tions. "It's unfair to myself and my 
fans," he said. Other acts like Neil 
Sedaka, U.K. singer Tony Kenny, 
Luan Peters and Three's A Crowd 
were also canceled. Raphael, a Brit- 
ish impresario, stands to lose 
R50,000. He said most of the acts 
would honor their contracts if suit- 
able venues could be found. 

Music for Pleasure (SA), a subsid- 
iary of EMI, has been judged one of 
the top three marketing companies 
in the world this year by the sales 
and marketing executives of Cleve- 
land.... At a gala function on Dec. 
1, Eve presented Robert Schroder, a 
director of Superdisc Productions, a 
gold disk for one million album sales 
of "Springbok Hit Parade" series 
Vol. 1 -13. This is the first time in 
South African record history that a 
gold disk has been presented for one 
million album sales. 

Superdisc has just opened its own 
eight -track recording studio which 
will be converted to a 24 -track by the 
end of 1974. The company has also 
secured a contract to produce vari- 
ous repertoire for a U.K. distributor 
specializing in Budget product.... 
Black artist Margaret Singana left 
South Africa with her record pro- 
ducer, Patric van Blerk, to record an 
album in London under the auspices 
of Larry Page. She also hopes to do 
concerts in several European cities. 
Before her departure, Al Con - 
standse, executive director of RTC, 
presented Singana with a gold disk 
for her single "Good Feeling." The 
number will also be released in Ger- 
many, Holland and possibly the 
U.S. At the same press luncheon, 
Constandse also presented local duo, 
Bil and Geli, with a gold disk for 
the single "Do You Love Me ?" 

PETER FELDMAN 

PARIS 
I he French Acadamie du Jazz, 

presided over by Maurice Cullaz has 
announced the following awards: 
Prix Django Reinhardt: Jean 
Francois Jenny Clarke, bass; Prix 
Sidney Bechet; Christian Morin, 
clarinet; Oscar du Disque du Jazz 
Classique: Illinois Jacquet, Wild Bill 
Davis (Barclay); Ocar du Disque du 
Jazz Moderne: Anthony Braxton for 
The Complete Braxton (RCA); 
Mention Jazz Moderne: Carlos San- 
tana and John McLaughlin (CBS); 
Prix Boris Vian: Michel Portal; Spe- 
cial Mention: Michel Sardaby (So- 
nodisc); Prix Fats Waller: Art Ta- 
turn (Barclay) and Integrale Sidney 
Bechet (Vogue reissue); Prix Billie 
Holliday: The Pointer Sisters 
(Vogue); Prix Máhalia Jackson: Sis- 
ter Rosetta Tharpe (Barclay); Prix 
Big Bill Broonzy Clarance Gate - 
mouth Brown (Barclay); Prix Otis 
Redding: Stevie Wonder (Pathe 
Marconi).... Nicoletta now produc- 
ing her own records under contract 
with Barclay, is writing her own lyr- 
ics. ... Sonopresse has brought out 
the first disc by Omar Sharif. It is a 
single on which he recounts an 
amusing story about himself and a 

bridge game. ... Franco -American 
composer, Jeff Davis, who has writ- 
ten more than 100 songs for Charles 
Aznavour is leaving for the States to 
work with Frank Sinatra.... Philips 
has issued a Mireille Mathieu album 
for Christmas. HENRY KAHN 

LONDON -Mike Beaton, 28, has 
been selected by the Wes Farrell Or- 
ganization as director of promotion. 
Beaton will headquarter in the 
recently- opened London offices for 
the WFO, but will spend time on the . 

continent as well. 
Farrell has made frequent taps to 

London during the last quarter of 
'73 to create his own London based 
company in order to coordinate all 
his far -flung activities as well as 
serve as a liaison for the various 
record production, publishing and 
management associations it has 
around the world. 

The company's record labels 
Chelsea and Roxbury-are distrib- 
uted worldwide by Polydor with the 
exceptions of the United States and 
Canada. RCA distributes in these 
latter markets. Farrell established 
his record labels in the U.K. recently 
as one aspect of coordinating over- 
seas record activities under one roof. 

Beston's primary "areas- of -con- 
cern" will be with the Polydor 
Records operation globally and es- 
pecially in the U.K.; marketing pro- 
grams in all areas: sales. concert 
tours and personal appearances by 
the artists under contract to com- 
pany's labels and /or its manage- 
ment division. 

Leandros -Written 
Tunes Are Tops 

At Aberbach Co. 
HAMBURG -Aberbach reports 

that the original copyrights "Good- 
bye My Love" and "Schoenes 
Maedchen aus Arcadia," both re- 
corded by Demis Roussos, and the 
Vicky Leandros hit "Die Bouzouki 
Klang Durch die Sommernacht" 
have been the most successful titles 
of 1973 as far as sales and inter- 
national cover versions are con- 
cerned. All three songs were written 
and produced by Leo Leandros. 

Aberbach's Elke Prinz told Bill- 
board that the most successful for - 
eign copyrights had been "Papa Was 
a Rolling Stone" (Temptations), 
"Masterpiece" (Temptations) and 
"Superstition" (Stevie Wonder) 
from the Jobete catalog; "Crazy 
Horses" (Osmonds) from Kolob 
Music; "Rock Me Baby," "I'm a 
Clown" (David Cassidy) from 
Pocket Full Of Tunes Music; and 
"See My Baby Jive" and "Angel 
Fingers" (Wizzard) from Roy Wood 
Music; and "This World Today Is a 
Mess" (Donna Hightower) from 
Canciones del Mundo, Spain. 

Another highlight of the year for 
Aberbach was the ASCAP award re- 
ceived by James Last for Elvis Pres- 
ley's recording of his composition. 
"Fool ." 

Polydor Pop 

A &R Workshop 
HAMBURG -The pop a &r work- 

shop, a new forum for the exchange 
of information among Polydor sub- 
sidiaries and head office, has been 
established here. 

The inaugural meeting was at- 
tended by pop a &r and label man- 
agers and involved discussions on li- 
censing deals, talent acquisition, 
artist promotion, and repertoire ex- 
ploitation. 

The workshop will meet at three 
monthly intervals and will b:ing to- 
gether representatives from Polydor 
companies in Britain, the U.S., Ja- 
pan, Holland, France, Germany.and 
Polydor International head office. 
The meetings will be held in various 
countries through the year and the 
next assembly is scheduled for Jan. 
18 and 19 at the MIDEM, in Cannes. 

LONDON -One of the strangest 
hits currently in the British chart is 
"Gaudete" by Chrysalis group 
Steeleye Span. The song is a 16th - 
century Latin hymn, which the 
group's guitarist /vocalist first heard 
at St. Mark's Church in Cambridge 
where his father is vicar. 

Steeleye Span arranged the hymn 
for five unaccompanied voices in the 
original Latin, and it was included 
on their "Below the Salt" album re- 
leased in September 1972. However. 
following the enthusiastic reaction 
the piece was receiving at live per- 
formances, Steeleye Span manager 
Joe Lustig persuaded Chrysalis to 
release it as a single in November 

1972. It made no impact then; but 
re- released this year. it was selected 
as BBC Radio l's record of the week 
and has had extensive airplay on 
other stations. Result is sales of 
120,000. 

Huippusavel Formed 

HELSINKI -A new agency/ 
record production /ìm port/export 
organisation, Huippusavel, has been 
formed here and is based at Sibe- 
liuksenkatu 4, 0440 Jarvenpaa. 
Among the directors of the new 
company are Jani Uhlenius and 
Mauri A. Numminen, the Love 
recording act. 

MEET 

JOHANN 
AT 

M1DEM 
Carlton Hotel 

MELODIE DERWELT 
Stand B 269 

Wolfgang Mewes 

Paul Lenz 

Joachim Neubauer 

Hotel Méditerranée 
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Billboard SPECIAL SURVEY for Week Ending 1/12/14 

(Published Every Two Weeks) 

Best 
8ilb«ard 

Sel I i n 9 
lopPc jazz 

13 
t á Á g to TITLE 

3 J e 3 
g Artist, Label 8 Number (Distributing Label) 

1 1 9 SPECTRUM 

Billy Cobham, Atlantic SD 7268 

2 4 7 HEAD HUNTERS 

3 2 44 

Herbie Hancock, Columbia KC 32731 , 

BLACK BIRD 
Donald Byrd, Blue Note BN- LA047 -F (United Artists) 

4 3 17 DON'T MESS WITH MR. T. 

Stanley Turrentine, CTI 6030 

5 6 21 2 - 

Deodato, CTI Q 6029 

6 7 36 SWEETNIGHTER 
Weather Report, Columbia KC 32210 

7 5 32 YOU'VE GOT IT BAD GIRL 

Quincy Jones, A &M SP 3041 

8 9 25 SOUL BOX 

Grover Washington, Jr., Kudu KU -1213 (CTI) 

9 10 27 SUPERSAX PLAYS BYRD 

Supersax, Capitol ST 11177 

10 8 15 TURTLE BAY 

Herbie Mann, Atlantic SD 1642 

11 11 46 SECOND CRUSADE 
The Crusaders, Blue Thumb BTS 7000 (Famous) 

12 16 11 CHAPTER ONE 

Gato Barbieri, Impulse AS 9248 (ABC) 

13 13 17 BODY TALK 

George Benson, Q 6033 

14 15 9 SUPERFUNK 

Funk, Inc., Prestige P 10071 (Fantasy) 

15 12 21 CLOSER TO IT 

Brian Auger, Oblivion Express, RCA APLI 0140 

16 18 5 UNSUNG HEROES 

The Crusaders, Blue Thumb BTS 6007 

17 21 5 HYMN OF THE SEVENTH GALAXY 

Chick Corea, Polydor PD 5536 

18 14 44 LIGHT AS A FEATHER 

Chick Corea, Polydor PD 5525 

19 19 7 CONCERT IN JAPAN 

John Coltrane, Impulse AS 9246 -2 (ABC) 

20 32 5 LAND OF MAKE BELIEVE 

Chuck Mangione, Mercury SRM 1 -684 (Phonogram) 

21 17 25 '73 
Ahmad Jamal, 20th- Century TC -417 

22 27 5 MR. BOJANGLES 

Sonny Stitt, Cadet CA 50029 (Chess /Janus) 

23 20 15 SASSY SOUL STRUT 

Lou Donaldson, Blue Note BN LA 109F (United Artists) 

24 24 23 CHARLES III 
Charles Earland, Prestige 10067 (Fantasy) 

25 22 52 PRELUDE 
Deodato, Q 6021 

26 29 9 BIG BAD JUG 

Gene Ammond, Prestige PR 10070 (Fantasy) 

27 23 7 000H, SO GOOD 'N BLUE 

Taj Mahal, Columbia KC 32600 

28 28 3 BLACK EYED BLUES 

Esther Phillips, Kudu 14 (CTI) 

29 - 1 KEEP YOUR SOUL TOGETHER 
Freddie Hubbard, CTI 60036 

30 - 1 GIANT BOX 

Don Zebesky, CTI 6031 -32 

31 34 3 HORN CULTURE 

Sonny Rollins, Milestone M 9051 (Fantasy) 

32 - 1 REVELATION 

Doug Carn, Black Jazz BJQD 16 (Ovation) 

33 26 19 SONG OF THE NEW WORLD 
McCoy Tyner, Milestone 9049 (Fantasy) 

34 - 1 VILLAGE OF THE PHAROAHS 

Pharoah Sanders, Impulse AS 9254 (ABC) 

35 35 11 BASIC MILES 
Miles Davis, Columbia KC 32025 

36 31 19 INSIDE STRAIGHT 
Cannonball Adderley, Fantasy 9435 

37 33 11 GOLDEN HITS 

Ramsey Lewis, Columbia KC 32490 

38 36 7 FORT YAHWEH 

Keith Jarrett, Impulse AS 9240 (ABC) 

39 39 3 THE SAXOPHONE 

Various Artists, Impulse ASR 9253 -3 (ABC) 

40 40 3 SPIRIT OF THE NEW LAND 

Doug Carn, Black Jazz BJQD 8 

C Copyright 1974. Bi (board Publications, Inc. No part of this publication may be reproduced. 
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Canadian News 
Editorial Sparks 

3 Cover Versions 
TORONTO -Three singles, all in- 

spired by an editorial read by Cana- 
dian broadcaster, Gordon Sinclair 
over his "Let's Be Personal" pro- 
gram on radio station CFRB in To- 
ronto on June 5, 1973, in which he 
chastizes the rest of the world for 
criticizing America, look as though 
they are destined to become the big- 
gest breakout records of the year. 

In a version issued by Avco-Em- 
bassy under the title, "The Ameri- 
cans (A Canadian's Opinion)," 
Avco's Hugo Peretti has under- 
scored Sinclair's reading of his text 
with "The Battle Hymn of the Re- 
public." Sinclair has asked that all 
royalties due to him from the sale of 
the record and other associated 
sources be paid to the American Red 
Cross. 

Tex Ritter asked for and received 
permission from CFRB to record his 
reading of the text himself with a 
musical background. This record 
was produced in Nashville, Dec. 20, 
and will be released on the Capitol 
label. Ritter died last week in Nash- 
ville. 

The third version was made by 
Armen Boladien, the head of West- 
bound Records, after a reading of 
the editorial by CKLW Windsor, 
newsman, Byron MacGregor on that 
station generated an instantaneous 
listener response of a record 3,500 
calls. 

MacGregor recorded his reading 
and Boladian added a musical track 
by the Detroit Symphony Orchestra 
playing "America The Beautiful." 
According to Chess- Janus, West - 
bound's distributors, reorders for the 
record are already coming in from 
many markets, notably, Detroit, 
Washington and Cleveland. Ac- 
cording to Westbound, over a mil- 
lion copies were ordered in the first 
10 days. CKLW have indicated that 
they will also donate their royalties 
to the American Red Cross. 

An interview with Sinclair was 
aired on John Chancellor's NBC -TV 
program, Dec. 21. 

Sound Reinforcement 
Co. Set in Calgary 

CALGARY -Casandra Sound, 
being touted as "the largest sound 
reinforcement system of its kind in 
Canada," has opened in Calgary. 
The company offers instrument 
rental, lighting and special effects 
and photography services. Profes- 
sional personnel are retained in all 
of these service areas. 

According to Debby Chesher, 
spokeswoman for Casandra, the 
main consideration in the design 
was to build a system with the best 
sound available in a portable sound 
reinforcement system. "The com- 
plete system can also be broken 
down into smaller systems enabling 
us to handle engagements from the 
smallest auditorium to the largest in- 
door arena or outdoor stadium," 
said Miss Chesher. 

The equipment includes four JBL 
4520 speaker cabinets; eight JBL 
4550 speaker cabinets in low fre- 
quency range; two JRL 2356 horns; 

four JBL 2350 horns; two JBL 2355 
horns and two JBL 2395 lenses in the 
mid- frequency range and four JBL 
2356 horns and eight' JBL 2345 
horns in the high- frequency range. 
Along with this equipment is a 
UREI 24- channel Sound Reinforce- 
ment Console; a UREI Active 
Crossover; three Crown DC300 -A 
Stereo Amplifiers in the low fre- 
quency range (2130 watts R.M.S.); 
5); two Crown DC300 -A stereo am- 
plifiers in the mid -frequency range 
(1420 watts R.M.S.); two Crown 
DC300 -A stereo amplifiers in the 
high frequency range (400 watts 
R.M.S.) and a Crown DC300 -A 
stereo amplifier used as a monitor 
(110 watts R.M.S.). Also available 
are 14 Shure microphones; 10 SM- 
58's, four SM -54's and two SM -53's. 
Eight Community Light and Sound 
PBL stage monitors and two Electro- 
vioce Sentry IV -2 monitors complete 
the equipment breakdown. 

CKLC Holds Disk Auction 
Proceeds to United Way 

KINGSTON, Ont- -Each year ra- 
dio station CKLC in Kingston, runs 
a record auction on two consecutvie 
nights between 6 and 10 p.m., co- 
hosted by deejay Duke Murray and 
the stations program director, Gary 
Parr. Special phones are installed 
and an on- the -air auction is run with 
the help from area high school stu- 
dents and the donations of records 
from Canadian record manufac- 
turers. 

Six albums are put on the auction 
block at one time and the bidding is 
opened. The students take calls for 
about 10 minutes on each set of LP's, 
close the bidding and then an- 
nounce the names of the successful 
bidders. All the donation, which this 
year exceeded $1,000, go to the 
United Way. 

From Ehe Music CopiEols 
of the World 

TORONTO 
Axe Records has signed Toronto 

singer /songwriter Doug Goodeve. 
His first single for the label, "Back in 
the City Again," recorded at To- 
ronto Sound will be released in Jan- 
uary.... Commander Cody and His 
Lost Planet Airmen will play for two 
nights at Vancouver's Commodore 
Ballroom, according to band man- 
ager Joe Kerr.... Atlantic recording 
artists Yes will appear at Maple Leaf 
Gardens in Toronto on Feb. 22 and 
at the Forum in Montreal on Feb. 
25. The Toronto date is a Concert 
Productions International presenta- 
tion.... The Cantaur Theatre Com- 
pany of Montreal is presenting its 
first musical, "The Tooth Of Crime," 
a rock musical by Sam Shepard. 
John Palmer is the director. Music is 
by Quebec group, Dionysos. ... 
Ronnie Hawkins with Rita Chiarelli 
and Elephant currently appearing at 
the Nickelodeon in Toronto. 

A &M Record's Greg Adams is 
writing the music score to the film 
"A Quiet Day in Belfast" According 
to Irving /Almo's Canadian publish- 
ing manager, Graham Powers, the 
movie was filmed live in Belfast and 
shows the modern -day conflict be- 
tween Catholics and Protestants... . 

James Leroy of the band James Le- 
roy and Denim was admitted to hos- 
pital in Ottawa on Dec. 26, com- 

plaining of chest pains. The band 
had to cancel their week's stint at the 
Generater in Toronto and were re- 
placed by Schroeder. ... Copper 
Penny played at the Guelph Re- 
formatory on Dec. 26. The band's 
latest single is "Where's the An- 
swer?" ... Bachman -Turner Over- 
drive sold 188,000 copies of their first 
album. Their latest single, "Let it 
Ride" from their new album "Bach- 
man- Turner Overdrive II" is already 
getting good reaction across the 
country. 

K -Tel has picked up the song 
"Flip, Flop and Fly" by the Down - 
child Blues Band for inclusion on 
one of their future hit anthologies. 

CBLT, the Canadian Broad- 
casting Corporation's Toronto tele- 
vision affiliate, has picked up Don 
Kirshner's "Rock Concert." ... "Last 
Kiss" by Wednesday on Ampex 
Records went Canadian gold on 
Dec. 19. The record was produced 
by John Driscoll.... Earl Jive of Ra- 
dio CHOM -FM in Montreal passed 
out free consomme to the people 
who had lined up to purchase tickets 
to the Dylan /Band concert to be held 
at the Montreal Forum on Jan. 11 

and 12. The soup was courtesy of 
Donald K. Donald and CHOM. In 
addition, Jive taped requests and 
comments of the Dylan fans and 
played the records they requested 
the following morning. 

Çrary Parr has since announced 
his resignation from CKLC as pro- 
gram director, a split which station 
manager John Bermingham indi- 
cated was amicable. Parr had been 
with CKLC since 1964. He has been 
program director since 1970. His res- 
ignation was effective as of Jan. 1 

and the station is considering appli- 
cations for the position. Parr is con- 
sidering several possibilities for em- 
ployment. 

Dunphy Hot 
In Alberta 

EDMONTON -Boot recording 
artist Sean Dunphy, is meeting suc- 
cess in the province of Alberta where 
he recently played a six -week stint at 
the Londonderry Hotel, Edmonton. 

Dunphy, who is Irish, is becoming 
a regular visitor to Canada of late 
since his chançe meeting with 
Stompin' Tom Connors in Ireland 
during one of Connors' tours. He 
was so taken with Connors' music 
that he decided to record some Ca- 
nadian material, the result of which 
has been three albums for Boot 
Records utilizing Canadian compo- 
sitions. 

While in Edmonton, Dunphy dis- 
covered the Damon Studios and was 
so impressed with the quality of the 
sound there that he decided to 
record an album during his stay. 
Since his latest single, "Pal of My 
Cradle Days" has been at the top of 
the Irish charts lately, the new LP 
will bear the same title. The album 
will be released world -wide by Boot, 
this month. 

Much Pub, ATV 
Music in Deal 

MONTREAL -Brian Chater of 
Summerlea /Winterlea Music, the 
publishing arm of Much Produc- 
tions, has announced the signing of 
an agreement with Sam Trust of 
ATV Music Corp. to represent the 
company for the Canadian market. 

Apart from the wide variety of 
English hits available in the ATV 
and Welbeck Music catalogs, the 
deal also includes Sweco Music, 
owners of many hit songs by the late 
Nat King Cole and Maclen Music 
who hold the rights to nearly all 
songs composed by the Beatles. 
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Capitol 
EXCLUSIVE! 

Canada 
A SPECIAL PREVIEW: HOW IT WAS IN 1974 

(EDITOR'S NOTE:-Due to a freak 
time -warp, an extraordinary docu- 
ment has come into our hands. It 
appears to be part of one chapter 
from an in -depth history of Capitol - 
EMI Canada written many years in 
the future, and it deals with the first 
part of 1974. Because we believe 
you will all want to know how this 
year is going to turn out; we are tak- 
ing this opportunity to reprint the 
document here in full:) 

It had been the best of years. It 
had been the worst of years. Never 
before had Capitol -EMI Canada 
fallen down on its 85% same -day 
order fill. Never before had there 
been such demand for our record 
and tape product. 

But by the beginning of '74, the 
doubters were sneaking back. 
"Fluke," they said. "Bullshit hype." 

Even some of the Loyal Company 
Men were making contingency 
plans for when the magic wore off. 
"After all," they excused them- 
selves, "we don't own the cus- 
tomer's minds. We can't even rent 
them." 

But of course, as we now know, 
they were wrong. The company and 
its artists did have control over 
people's minds. Their A &R people 
sensed months in advance what 
people were going to be wanting. 
Their manufacturing people made 
sure it was going to be available. 

TORONTO: Sam "The Record Man" 
Sniderman flanked by staffers, with 
Star Brite supersalesman John 
Toews who would deal you the shirt 
off his back. 

Their sales people opened the 
'channels of distribution. Their ad- 
vertising people made sure that po- 
tential customers knew it was avail- 
able. Their promotion people made 
sure it was heard. Their publicity 
people let the world in on the good 
news. (And recorded it thus for 
posterity.) 

And even in the bleak months of 
January and February, there was 
good news. Some of it, to be sure, 
was a holdover from the company's 
fantastically successful Star Brite 
promotion of the previous Christ- 
mas season. But now that all the 
machinery was in motion, the 
wheels behind the wheels wanted to 
maintain the momentum. Star 
Brite became a Winter Wonderland, 
and The Season To Be Jolly was of- 
ficially extended to Lent. 

The Gods smiled. The Ringo al- 
bum had a major resurgence when 
YOU'RE SIXTEEN stormed the 
charts, and all the majors were bus- 
ily putting 2' 50" ads for the album 
on hourly rotation. Meanwhile 
WALK LIKE A MAN was turning that 
American Band's album into gold 
all over again. 

Paul McCartney, whose "Band 
On The Run" had entered the race 
late in '73, did not peak until March 
as more and more people realized 

that the old Beatlemania was still 
alive on this album. 

And Steve Miller, suddenly dis- 
covered for his hit single THE 
JOKER, had gradually caused the 
entire Miller catalogue to soar. It 
may be hard for you to believe this 
now, but it was not until 1974 that 
Steve Miller was really accepted in 
Canada. And as for "The Joker" al- 

bum itself, it and Helen Reddy's 
"Long Hard Climb" proved to be 
among the most backbreaking of 
the Capitol albums -just keeping it 
in stock was a strain. 

Meanwhile The Band had caused 
the nation's most acid -tongued crit- 
ics to dilute their vaunted venom. 
You may still remember these first 
blossoms of recognition for the 
great rockabilly throwback, "Moon - 
dog Matinee ": 

Bruce Kirkland in the Toronto 
Star, even then the fifth largest pa- 
per in North America, made hun- 
dreds of thousands of readers sit 
up and take note when he began his 
weekly record column with this 
paragraph: 

The Band has released its first 
studio -made album in two years 
and, frankly,- it's hard to find the 
right superlatives to convey the in- 
credible extended high this super- 
charged music infuses in one. So let 
us try "virtuoso," a word so rarely 
applicable to rock music that it's 
impossible to breathe it in the same 
sentence as even the Beatles with- 
out suppressing a large giggle. Too 
lofty a word for The Band then? Not 
so. It denotes both experimenters 
in the arts and those who excel in 
the techniques of an art and what 
better way to caress the refined 
creation these five musicians (four 
of them Canadians) have wrought 
for us on Moondog Matinee. 

He was not alone, even then. 
Smaller papers like the Mississauga 
Times were earl' on the Band- 
wagon; their Peter Donato wrote 
the Moondog Matinee is "Great mu- 
sic with no hint of nostalgia, played 
by the best there is, The Band." Jon 
Caulfield in the Toronto Citizen 
picked it as his "Record Of the 
Year." 

This, however, is but of historical 
interest now. What is still important 
to this day, is the excitement that 
was caused by The Band's February 
appearances with Bob Dylan. While 
The Band cannot be said (except by 
rabid fans) to have stolen the show, 
it was their live performances that 
propelled them into superstardom. 
The Watkins Glen album never did 
catch up with Moondog Matinee; it 
was, nonetheless, gold a lot faster. 

If '74 was the year of The Band, 
1973 had been the year of Pink 
Floyd. By Christmas of that year, 
their "Dark Side of The Moon" had 

MONTREAL: On tour, here's Julien 
Clerc, furred owner of the mass -cir- 
culation face and the sell -out voice, 
with Capitol's Tremblay and Desjar- 
dins. 

reached a sales figure unmatched 
in Canada since "Abbey Road." 
"Meddle" had turned--to gold. Their 
tour has been a record- breaker. 
Their in- concert movie "The Pink 
Floyd" was seen by more people 
than any rock movie since "Gimme 
Shelter." Some of their catalogue 
albums were beginning to sell bet- 
ter than they had since their re- 
lease. 

To keep up this astonishing en- 
thusiasm until the new album was 
recorded, Capitol put out "A Nice 
Pair," a repackage of the Sid Bar- 
rett -led album, "Saucerful of Se- 

crets," together with selections 
from "Pink Floyd," "Relics" and 
"Ummagumma" and the single 
FLAMING which had never before 
been available on LP. It was a brain - 
wave. Because of the special price it 
sold like Happy -hour beer. Because 
of its evolutionary interest, it 
caused reviewers and radio stations 
to prepare major retrospectives on 
the band. Some AM statiors play - 

listed album cuts and even rotated 
them like singles. And the fever was 
still high when the big album was 
released. The rest is history. 

Even in 1974, the winter months 
did not maintain the volume of the 
pre- Christmas splurge. But while 
the total sales declined, the share of 
market actually went up. 

In large measure this can be at- 
tributed to the fact that Capitol -EMI 

people had become more con- 
cerned to spread the market, to dis- 
cover new audiences for artists that 
might previously have been steered 
in only one direction. 

Thus it was that in 1974 Merle 
Haggard came to be embraced by 
pop people. Easy listening people 
caught on to the charisma of Bob 
McBride. Bill King began to interest 
the jazz critics and their readers/ 
listeners. And Al Martino became a 

friend of the country programmer. 

DQQ 

EDMONTON: Noted actor Leslie 
Neilson will help bring "Cantata 
Canada" to vivid life for a national 
TV audience on the CBC's Tommy 
Banks Show, Wednesday, January 
9th at 10:30 p.m. Excerpts from this 
rock musical about the people, 
places and times of this country will 
be performed by the record artists, 
Privelege. Producer Doug Hutton 
will also appear. It is a taste of 
things to come: both Banff's School 
of Fine Arts and Toronto's CNE ex- 
pect to present this work in the 
summer of '74. 

For the first time, "Angel" had 
become a household word, thanks 
to the Red Back Book, the splendid 
all- formats duets of Yehudi Men- 
uhin and Stephane Grapelli re- 
corded on "Jalousie," and the 
great film soundtracks from Ben - 

Hur, El Cid, A Streetcar Named De- 
sire, Voyager, The Informer, The 
Robe, and other popular Angel 
"classics." - 

With these and a lot of help from 
the classical hits of Waldo De Los' 
Rios, heads and housewives began 
to venture into Rachmaninov and 
Prokofiev and Shostakovich and 
the magic of Christopher Dar- 
kening. 

Also in early 1974: 
-Island Product Manager Mike 

Docker introduced record buyers to 
some of the less- familiar artists on 
the label with a series of in -store lis- 
ten -ins. 

LOVE LINES 
Love Productions Ltd., purveyors 

of Capitol- distributed Daffodil 
Records, are enjoying the fruits of 
their most successful year in busi- 
ness, and are poised for an out- 
standing '74. 

Daffodil can claim ten Canadian - 

content singles out of the fifteen 
they released during the year -not 
bad for a company that turned a 

profit. Of these, COUSIN MARY by 
Fludd has proved to be the hottest. 
Its success whetted the appetites of 
a number of U.S. comparies, and 
now that the bargaining is ever, the 
single will be coming out on Sire 
Records for the pleasure of Ameri- 
can ear owners. As well it is being 
released in Australia and New Zea- 
land, also on the Daffodil label. 

Other notable single successes 
this year were A Foot In Coldwater's 
LOVE IS COMING which enhanced 
the group's steadily growing stature 
across Canada, and KINGSTON by 
Joe Probst which uncovered a coun- 
try audience for this German -born 
Canadian singer. 

Daffodil's licensed artists include 
Spain's Waldo De Los Rios, whose 
"Sinfonias" and "Mozartmania" 
were both certified Canadian gold 
this year for sales in excess of 
50,000 units. And Waldo's latest, 
"Operas," is already nearly halfway 

(Advertisement) 

there after only two months of re- 
lease. 

Daffodil also has the rights to the 
legendary British catalogue of Im- 
mediate Records and has been able 
to export these historic recordings 
to the United States through an ar- 
rangement with Peters Inter- 
national Inc. of New York. 

1973 was capped by the release 
of YOU'RE DRIVING ME CRAZY 
(FAITH HEALERS) -the first single 
from the label's newest signing, 
Cochrane -which received heavy 
exposure on the country's airwaves 
and augurred well for the future of 
this dynamic trio. 

For the new year things look 
- bright indeed for Canada's leading 
progressive indie. The first quarter 
of '74 will see the release of a sec- 
ond Daffodil LP from Fludd, re- 
corded this year at The Manor in 
England. "Hang On To Your Resist- 
ance," the album debut of Coch- 
rane is slated for February. A fourth 
classical album from Waldo De Los 
Rios, this one entitled "Concertos," 
is expected in March. And the sec- 
ond album from Christmas should 
be released in April, and will be "the 
surprise of the year" according to 
Love President Frank Davies. 

Davies was also optimistic about 
his company's publishing arms, 

January 12, 1974 

-National Promotion Manager 
John Small introduced his promo- 
tion manual to the company music - 
pushers. (Since then it has gone 
into many printings, and is consid- 
ered something of a Bible in the in- 
dustry.) 

-National Publicity Manager Wil- 
der Penfield introduced his "Moti- 
vation X" -which must remain clas- 
sified information until 50 years 
after his death. 

-The prediction of astrologer By- 
ron Barwick for Shirley Eikhard in 
the January '74 Macleans, came 
true and made his reputation. He 
had said: "Imminently there is a 

love affair and some extraordinary 
experiences. July, 1974 will be 
good -ages 21 and 22 will be phe- 
nomenal. There should be a time of 
high productivity before she turns 
19 in November of this year." In 
1974 Shirley Eikhard, already a 

folksinger of some renown, became 
a ROCK STAR. 

-Anne Murray played dates at 
colleges and with symphony orches- 
tras, introducing whole new au- 
diences to her special music. 

-Fludd and A Foot in Coldwater 
started to make big waves in the 
United States. 

-Flying Circus, newly re- formed, 
turned their '73 sleeper "Last 
Laugh" into a '74 mover with a 

series of stunning one -nighters. 
-Karo had her first English -lan- 

guage smash, and surprisingly, 
found it gave her new clout in the 
French market. 

-HANG ON TO YOUR RESIST- 
ANCE, the title song for the debut 
album by Cochrane, was released in 
mid -January. It paved the album's 
way even better than had YOU'RE 
DRIVING ME CRAZY (FAITH 
HEALERS), which had already re- 

ceived pretty extraordinary airplay 
on Canadian majors for a debut 
single. 

Freewheeled Music (CAPAC) and 
Love - Lies -Bleeding Music (BMI). 
Both of these will be expanding un- 
der the direction of the well-known 
publisher, Franklin Boyd, whose 
company has become Love's new 
Toronto -based publishing repre- 
sentative, and includes the music 
of Crowbar and King Biscuit Boy. 

Other major projects for the new 
year include the finalizing of ar- 
rangements for the third A Foot In 
Coldwater album, to be recorded in 
the U.S., and the release of fifteen 
more albums from the Immediate 
(UK) series as U.S. sales of this 
product continue to grow. Love is 
also preparing to export Immediate 
product to Europe through EMI 
Scandinavia. 

CROWBAR CLASSICS 
The latest release from Daffodil is 

a compilation of choice cuts from 
Crowbar's early days as Canadian 
boogie kings. 100 proof distilled es- 
sence of Crowbar taken from their 
three Daffodil albums, "Bad Man- 
ors," "Heavy Duty," and the gold 
live album, "Larger Than Life." 

Inside its eye -grabbing black and 
white sleeve, "Crowbar Classics" 
contains two sides of unrelenting 
rock 'n' roll culminating in Crow- 
bar's classic classic OH WHAT A 
FEELING! What a rush! Memories 
are made of this. 
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TITLE -Artist 

0 *CharE Bound 
YOU SURE LOVE TO BALL- Marvin Gaye, 
(Tamla 54244) 
I JUST CANT GET YOU OUT OF MY MIND 
-The Four Tops (Dunhill 4377) 
SEE TOP SINGLE PICKS REVIEWS. page 62 
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13 THE JOKER -Steve Miller Band 
(Steve Miller), Steve Miller, Capitol 3732 

9 TIME IN A BOTTLE -Jim Croce 

(Terry Cashman, Tommy West), Lim Croce ABC 11405 

13 SHOW AND TELL -AI Wilson 

(Jerry Fuller), Jerry Fuller, Rocky Road 30013 (Bell) 

12 SMOKIN' IN THE BOYS' ROOM - Brownsville Station 
(D. Morris, Brilliant Sun), Lutz /Koda, Big Tree 16011 (Bell) 

8 I'VE GOT TO USE MY 

IMAGINATION - Gladys Knight & the Pips 
(Kenny Kerner, Richie Wise), Goffin, Goldberg, Buddah 393 SGC 

5 YOU'RE SIXTEEN -Ringo 
(Richard Perry), Richard 8 Robed Sherman, Apple 1870 (Capitol) SGC 

12 NEVER, NEVER GONNA GIVE YA UP -Barry White 
(Barry While), Barry White, 20th Century 2058 

10 LIVING FOR THE CITY - Stevie Wonder 
(Stevie Wonder), Stevie Wonder, Tamb 54242 (Motown) 

9 LET ME BE THERE -obvia Newton -John 

(Bruce Welch, lohn Farrar), John Rostill, MCA 40101 

8 HELEN WHEELS -Paul McCartney 8 Wings 

(Paul McCartney), Paul McCartney, Apple 1869 (Capitol) 

8 THE WAY WE WERE - Barbra Streisand 
(Marty Paich), M. Hamilsch, Columbia 4 -45944 

16 THE MOST BEAUTIFUL GIRL - Charlie Rich 

(Billy Sherrill), Norro Wilson, Billy Sherrill, Rory Bourke, 
Epic 5-11040 (Columbia) 

7 LOVE'S THEME -Love Unlimited Orchestra 
(Barry White), Barry White, 20th Century 2069 

LEAVE ME ALONE (Ruby Red Dress) -Helen Reddy 
(Tom Catalano), Linda Laurie, Capitol 3768 B -3 

ARE YOU LONESOME TONIGHT/ 
WHEN I FALL IN LOVE -Donny Osmond 
(Mike Curb, Don Costa), R. Turk, L. Handman, MGM 14677 MCA 

10 ME AND BABY BROTHER -War 
(Jerry Goldstein, Lonnie Jordan, Howard Scott), S. Allen, H. Brown, 
M. Dickerson, L. Jordan, C. Miller, L. Oaskar, H. Scott, 
United Artists 350 

8 UNTIL YOU COME BACK TO ME 

(That's What I'm Gonna DO)- Aretha Franklin 
(Jerry Wexler, Arif Mardin), Stevie Wonder, C. Paul, M. 

Broadnax, Atlantic 45 -2995 

12 GOODBYE YELLOW BRICK ROAD -Elton john 
(Gus Dudgeon). Elton John /Bernie Taupin, MCA 40148 

15 TOP OF THE WORLD- carpenters 
(Richard Carpenter, Karen Carpenter, lack Daugherty), 
Richard Carpenter, lohn Bettis, ALM 1468 

15 HELLO IT'S ME -Todd Rundgren 
(Todd Rundgren), Todd Rundgren, Bearsville 0009 
(Warner Brothers) 

6 LIVIN' FOR YOU -Al Green 
(Willie Mitchell), Al Green, Willie Mitchell, Hi 2257 (London) SGC 

10 SPIDERS AND SNAKES -Jim Stafford 
(Phil Gernhard 8 Lobo), Jim Stafford, David Bellamy MGM 14648 HAN 

8 WALK LIKE A MAN -Grand Funk Railroad 
(Todd Rundgren), Farner-Brewer, Capitol 3760 

12 IF YOU'RE READY COME GO 

WITH ME- Staple Singers 
(Al Bell), H. Banks, R. Jackson, C. Hampton, 
Star 0119 (Columbia) 

8 SISTER MARY ELEPHANT - Cheech 8 Chong 
(Lou Adler), Cheech Marin, Tommy Chong, Ode 66041 (06M) 

16 JUST YOU 'N' ME- Chicago 
(James William Guercio), lames Pankow, Columbia 4 -45933 HAN 

13 ROCKIN' ROLL BABY - stylistics 
(Thom Bell), Thom Bell, Linda Creed, Arco 4625 

6 JUNGLE BOOGIE -Kooi 8 The Gang 

(Kool 8 The Gang), Ronald Bell, Kool 8 The Gang, 

Délite 559 (PIP.) 

10 MIND GAMES -John Lennon 
(John Lennon) John Lennon, Apple 1868 (Capitol) 

13 D'YER MAK'ER -Led Zeppelin 
(Jimmy Page), Bonham, Jones, Page, 8 Plant, Atlantic 45 -2986 WBM 

11 MY MUSIC -Coggin 8 Messina 

(Jim Messina), J. Messina, K. Loggins, Columbia 4-45952 

8 IF WE MAKE IT THROUGH 

DECEMBER -Merle Haggard 
(Ken Nelson), Merle Haggard, Capitol 3746 

2 AMERICANS -Byron MacGregor 
(Peler Scheurmier), Gordon Sinclair, Westbound 222 
(Chess /Janus) 
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12 PAINTED LADIES -Ian Thomas 
(John Lombardo), Ian Thomas, Lanus 224 B -3 

7 AMERICAN TUNE -Paul Simon 
(Paul Simon), Paul Simon, Columbia 445900 BB 

4 JOY, PT. 1 -Isaac Hayes 
(Isaac Hayes), Isaac Hayes, Enterprise 9085 (Columbia) SGC 

10 WHO'S IN THE STRAWBERRY PATCH 

WITH SALLY -Tony Orlando and Dawn 

(Hank Medress, Dave Appell), Levine -Brown Bell 45424 HAN 

4 LET YOUR HAIR DOWN -The Temptations 
(Norman Whitfield), N. Whitfield, Gordy 7133 (Motown) SGC 

4 PUT YOUR HANDS TOGETHER -The D'lays 
(Gamble -Huff), K. Gamble 8 L. Huff, 
Philadelphia International 73535 (Columbia) BB 

10 ROCK ON -David Essex 

(Jeff Wayne), D. Essex, Columbia 4 -45940 

6 I LOVE -Tom T. Hall 

(Jerry Kennedy), T. T. Hall, Mercury 13436 (Phonogram) 

9 THIS TIME I'M GONE FOR GOOD -Bobby Blue Bland 
(Steve Barri), D. Malone, 0. Perry, Dunhill 4369 SGC 

16 THE LOVE I LOST 

(Part 1)- Harold Melvin 8 the Blue Notes 
(Kenny Gamble, Leon Huff), Kenny Gamble, Leon Huff, 
Philadelphia International 73533 (Columbia) B -B 

4 MIDNIGHT RIDER -Gregg Allman 
(Johnny Sandlin, Gregg Allman), Gregg Allman, Capricorn 0035 
(Warner Bros.) WB 

15 PHOTOGRAPH -Ringo Starr 
(Richard Perry), George Harrison, Richard Starkey, 

Apple 1865 (Capitol) 

5 JIM DANDY -Black Oak Arkansas 
(Tom Dowd), L. Chase, Atco 6984 

20 I CAN'T STAND THE RAIN -Ann Peebles 

(Willie Mitchell), Ann Peebles, D. Bryant, B. Miller, 
Hi 452248 (London) 

BABY COME CLOSE- Smokey Robinson 
(Smokey Robinson, Willie Hutch), W. Robinson, P. Moffett, 
M. Tarplin, Tamla 54239 (Motown) 

COME GET TO THIS - Marvin Gaye 

(Marvin Gaye), Marvin Gaye, Tamla 54241 (Motown) 

A LOVE SONG -Anne Murray 
(Brian Ahern), D.L. George, K. Loggins, Capitol 3776 

LOVE HAS NO PRIDE -Linda Ronstadt 
(John Boylan), Erio Kaz, Libby Titus, Asylum 11026 

I GOT A NAME -Jim Croce 
(Terry Cashman, Tommy West), Norman Gimbel, C. Fox, ABC 11389 SGC 

KEEP YOUR HEAD TO THE SKY - Earth, Wind, 8 Fire 
(Joe Wissert), M. White, Columbia 4-45953 

TELL HER SHE'S LOVELY -El Chicano 
(Johnny Musse, Bob Espinosa, Michael Lespron), David Botteau, 
MCA 40104 

A FOOL SUCH AS I -Bob Dylan 

(NOT LISTED), Bill Trader, Columbia 4-45982 

LAST TIME I SAW HIM -Diana Ross 

(Michael Masser), M. Masser, Pam Sawyer, Motown 1278 
(lobete, ASCAP) 

SHOWDOWN - Electric Light Orchestra 
(Jeff Lynne), Jeff Lynne, United Artists 337 

6 I LIKE TO LIVE THE LOVE -B.B. King 
(Dave Crawford), D. Crawford, C. Mann ABC 11406 

17 SPACE RACE -Billy Preston 
(Billy Preston), Billy Preston, ALM 1463 

7 THE RIVER OF LOVE -B. W. Stevenson 
(David M. Kershenbaum) Daniel Moore, RCA 0171 

7 STONED TO THE BONE -James Brown 
(James Brown), James Brown, Polydor 14210 

2 BOOGIE DOWN -Eddie Kendricks 
(Frank Wilson, Leonard Canton), F. Wilson, L. Canton, A. Puree, 

Tamla 54243 (Motown) 

8 LAST KISS -Wednesday 
(John Dee Driscoll), W. Cochran, Sussex 1325 

3 TEENAGE LAMENT '74 -Alice Cooper 

(lack Richardson, lack Douglas), Cooper, Smith, 
Warner Bros. 7762 

34 11 

60 5 

54 7 

38 15 

52 9 

45 

62 

70 

61 

64 

35 

53 

68 

76 

69 

74 

67 

71 

77 

B-3 

SGC 

SGC 

SGC 

WBM 

BB 

SGC 

SGC 

MCA 

SGC 

B-3 

TMK 

SGC 

SGC 

B-3 

5 HANGIN' AROUND -Edgar Winter Group 
(Rick Derringer), E. Winter 8 D. Hartman, Epic 5 -11069 (Columbia) 

3 IT DOESN'T HAVE TO BE THAT WAY -Jim Croce 

(Terry Cashman, Tommy West), Jim Croce, ABC 11413 B-3 

3 I SHALL SING - Garfunkel 
(Art Garfunkel, Roy Halce), V. Morrison, Columbia 4-45983 WBM 

68 

69 

W 

71 

72 

73 

75 

77 

78 

79 

81 

82 

84 

86 

87 

88 

89 

91 

92 

93 

94 

95 

96 

97 

98 

99 

100 

75 2 

72 4 

80 3 

57 9 

63 12 

66 10 

86 2 

83 4 

87 2 

82 4 

49 12 

59 9 

90 2 

84 3 

58 11 

88 

89 

92 

96 3 

94 

1210 
98 2 

93 4 

95 3 

99 2 

97 6 

81 5 

NEW ENTRY 

NEW ENTRY 

NEW ENTRY 

NEW ENTRY 

CAN THIS BE REAL - Natural Four 

(Leroy Hutson), T. Hutson, 1. Hutson, M. Hawkins, Curtom 1990 

(Buddah) 

PLEASE, DADDY -John Denver 

(Milton Okun), Bill Danoff 8 Taffy Nivert, RCA 0182 

ABRA -CA- DABRA -De Franco family 
(Walt Meskell), Martin, Meskell, 20th Century 2070 

A SONG I'D LIKE TO SING -Kris 8 Rita 

(David Anderfe), Kris Kristofferson, ABM 1475 

I WANNA KNOW YOUR NAME -The Intruders 
(Gamble -Huff), K. Gamble, L. Huff, Gamble 2508 (Columbia) 

LET ME TRY AGAIN 

(Laisse Moi Le Temps) -Frank Sinatra 
(Don Costa), Paul Anka, Sammy Cahn, Reprise 1181 

YOU'RE SO UNIQUE -Billy Preston 

(Billy Preston), Billy Preston, Joe Green, ALM 1492 

RAISED ON ROBBERY -Joni Mitchell 
(Henry Lewy), Jani Mitchell, Asylum 11029 

MY SWEET LADY -Cliff De Young 

(Gil Rodin, 1. Musso), lohn Denver, MCA 40156 

WANG DANG DOODLE -The Pointer Sisters 
(David Rubinson), W. Dixon, Blue Thumb 243 

LET ME SERENADE YOU -Three Dog Night 
(Richard Podolor), 1. Finley, Dunhill 4370 

I FOUND SUNSHINE -Chi -Lites 
(Eugene Record), Eugene Record, Brunswick 55503 

DADDY WHAT IF -Bobby Bare 
(Bobby Bare), Shel Silverstein, RCA 0197 

WB 

CHA 

BB 

MCA 

TMK 

WB 

WB 

WBM 

SGC 

TRO 

ONE TIN SOLDIER (Legend Of Billy Jack) -Coven 
(Mendell Lowe), D. Lambert, B. Potter, Warner Bros. 0101 SGC 

SOME GUYS HAVE ALL THE LUCK -The Persuaders 

(Taylor, Hurtt, Bell), 1. Fortgang, Atco 45-6943 

DOO DOO DOO DOO DOO 

(Heartbreaker) - Rolling Stones 
(Jimmy Miller), M. Jagger, K. Richard, Rolling Stones 19109 (Atlantic) 
(Promapub, ASCAP) WB 

TRYING TO HOLD ON TO MY WOMAN- Lamont Dozier 

(Jimmy leaner), M. Jackson 6 1. Reddick, ABC 11407 

COME AND GET YOUR LOVE- Redbone 

(Pat 8 Lolly Vegas), L. Vegas, Epic 511036 (Columbia) (Blackwood/Nova- 
Iene, BMI) BB 

FLASHBACK -nth Dimension 
(Bones Howe), A. O'Day, A. Wayne, Bell 45425 HAN 

STAR- Stealers Wheel 
(Leiber /Stoller), Joe Egan, RAM 1483 

WHAT IT COMES DOWN TO -Isley Brothers 
(R. Isley, O. (sky, R. Isley), Isley Brothers, T -Neck 72252 

LIFE IS A SONG WORTH SINGING - Johnny Mathis 
(Thom Bell), T. Bell, L. Creed, Columbia 4.45975 

ERES TU (Touch The Wind) - Mocedades 

(Juan Carlos Calderon), Juan Carlos Calderon, Tara 100 (Famous) (Rad. 

mus, ASCAP) 

W.O.L.D. -Harry Chapin 
(Paul Leka), Harry Chapin, Elektra 45874 WB 

LAST KISS -1. Frank Wilson 8 The Cavaliers 
(NOT LISTED), S. Roush 8 1. Wilks, Virgo 506 (Roulette) 

CAN'T SAY NOTHIN'- Curtis Mayfield 
(Curtis Mayfield), C. Mayfield, Curtom 1993 (Buddah) 

LET ME GET TO KNOW YOU -Paul Anka 

(Rick Hall), Paul Anka, Fame 345 (United Artists) (Spanka, BMI) 

THIS IS YOUR SONG -Don Goodwin 

(Paul Anka, Johnny Harris), Paul Anka, Silver Blue 806 MCA 

SOMEWHERE BETWEEN LOVE 

AND TOMORROW -Roy Clark 

(Jim Fogelsong), B. Reneau, T. Lazarus, Dot 27006 (Famous) SGC 

MEADOWS -Joe Walsh 
(loe Walsh, Bill Szymczyk), loe Walsh, Dunhill 4373 SGC 

AMERICANS - Gordon Sinclair 
(Peter Scheurmier), Gordon Sinclair, Avco 4628 (Con -Estoga, BMI) SGC 

SEASONS IN THE SUN -Terry Jacks 

(Terry lacks), 1. Brel, Rod McKuen, Bell 45432 (E.B. Marks, BMI) 

SEXY MAMA - Moments 
(S. Robinson, H. Ray, A. Goodman), H. Ray, S. Goodman, S. Robinson, 

Stang 5052 (All Platinum) (Gambi, BMI) 

Sheet music suppliers listed are confined to piano /vocal sheet music copies and do not purport to represent mixed publications distribution. BB = Big Bells; B -3 = Big Three Pub.; CHA = Chappell Music; CPI = Cimino Pub.; HAN = Hansen 

Pub; MCA = MCA Music; TMK = Triangle Music /Kane; PLY = Plymouth Music; PSP = Peer -Southern Pub.; SGC = Screen Gems /Columbia; WBM = Warner Bros. Music; FMC = Frank Music Corp.; CRIT = Criterion Music Corp.; ALF = Alfred 

Publishing Co., Inc.; BELL = Bellwin Mills. 

HOT 100 A-I -(Publisher -Licensee) 
Abra.CaDabra (20th Century/ Daddy What If (Evil Eye. BMI) 80 

Cakewalk, OSCAR) 70 Doo Doo Doo Doo Doo 
Americans (Con- Estoga, BM1J 33 (Heartbreaker) (Promopub. 
Americans Gordon Sinclair (Con -ASCAP) 83 

Estoga. BMI) 98 Dyer Maker (Superhyper, ASCAP).. 30 
American Tune (Paul Simon, BMI) 35 Eres Tu (Touch The Wind) 
Are You Lonesome Tonight /When I ( Radmus, ASCAP) 90 

Fall In Love (Bourne, ASCAP) 15 Flashback (Zapata, E.H. Morris, 
A Song I'd Like To Sing (Combine ASCAP) 86 

BMI) 7 I A Fool Such As I (MCA, ASCAP) 55 
Baby Come Close (J06ele, ASCAP).. 48 Goodbye Yellow Bock Road (Dick 
Boogie Down (Stone Diamond, James. None) 18 

BMI) 6 Hangin' Around (Hierophant /Silver 
Can This Be Real (Silent Giant/ Steed, BMI) 65 

Aopa, ASCAP) 
Helen Wheels (ATV, BMl) 10 

Can't Say Nothing (Chi -Sound. 
BMI) 93 Hello It's Me (Screen Gems - 

Came And Get Your Love Columbia, BMI) 20 

(Blackwood /Novalene, BMI) g5 I Got A Name (Foxfare, BMI) 52 

Come Get To This (lobete. ASCAP). q9 I Can't Stand The Rain Om BMI) 47 

I Found Sunshine (Julio- Brian, 
BMI) 79 

I Like To Live The Love (ABC/ 
DaAnn, ASCAP) 58 

If We Make It Through December 
(Shade Tree, BMI) 32 

I Love (Hallnote. BMI) . 41 
If You're Ready Come Go With Me 

(East /Memphis, BMI).. 24 
I Shall Sing (WamerTammerlene/ 

Caledonia, BMI) 67 
It Doesn't Have To Be That Way 

(Boadws gwell /Amen n 
I've Got To Use My Imagination 

(Screen Gears Columbia, BMI) 5 
I Wanna Know Your Name (Mighty 

Three/Blackwood. BMI) 72 

Jim Dandy (Shelby-Fingleton.Hill 8 
Range, BMI) 46 

The Joker (Howaith, ASCAP) 1 

Joy, 1 (Incense /East /Memphis 

Jungle Boogie (Delightful /Gang. 
BMI) 

Just You 'N' Me (Big Elk, ASCAP) 
Keep Your Head To The Sky 

(Hummit, BMI) 
Last Kiss ( Klob, BMI) 
Last Kiss. J. Frank Wil 

Mideesa, BMI) 
Last Time I Saw Him (Jabote, 

son 

28 
26 

53 
63 

92 

ASCAP 
Leave Me Alone (Ruby Red Dress) 

(Anne.Rachael /Brooklyn, ASCAP) 
Let Me Be There (Al Gallia), BMI)... 

Life Is A Song Worth Singing 
(Mighty Three. BMI) 89 

Living For The City (Stein & Van 
Stock /Black Bull, ASCAP) 8 

Liviri For You (Jec /Al Green, BMI) 21 

Love Has No Prlde (Walden/ 
Galsco, ASCAP) 51 

The Love I Lost (Part I) (Mighty 
Three, BMI) 43 

Love Song (Portofino /Gnossos, 
56 ASCAP) 50 

Love's Theme (Sa.Vette /January. 
14 BMI).. 13 
9 Meadows (ABC /Dunhill /Bamstorm 

BMI) 97 
Me And Baby Brother (Far Out, 

ASCAP) 16 
Midnight Rider (No Exit, BMU 44 
Mind Games (John Lennon, BMI) 29 

73 
The o tBeautiful Girl (Gavico/ 

12 le 
My Music (Jaspenlla/Gnossos, 

38 31 

Let Me Get To Know You ( Spanka. 
BMI) 94 

78 
Let Me Serenade You (Warner 

Tamerlane, BMI) 
Let Me Try Again (Laisse Moi Le 

Temps) ( Spanka, ASCAP) 
Let Your Hair Down (Stone 

Diamond. BMI) 

My Sweet Lady (Cherry Lane, 
ASCAP) 

Never. Never Gonna Give Ya Up 
(Sa-Vette /January, BMI) 

One Tin Soldier (Legend Of Billy 
Jack) (Cents & Pents. BMI) 

Painted Ladies 
Photograph (Richoroony. BMI) 
Please Daddy (Cherry Lane, 

ASCAP 
Put Your Hands Together (Mighty 

Three, BMI) 
Raised On Robbery (Sequomb 

BMI) 
The River 01 Love (ABC /Dunhill/ 

Speedy. BMI) 
Rock On (Jett Wayne. PRS) 
Rockin' Roll Baby (Mighty Three, 

BMI) 
Season In The Sun (E.B. Marks, 

BMI) 
Sexy Mama ( Gambi. BMI) 

Showdown (Anne.Rachael /Elo Dog, Time In A Bottle (Blendmgwell/ 
76 ASCAP) 57 American Broadcasting. BMI) 2 

Sister Mary Elephant (India Ink, Top Of The World (Almo /Hammer 
7 ASCAP) 25 & Nails. ASCAP) 19 

Sorokin' In The Boys Room (Big Trying To Hold On To My Woman 
81 Leaf. ASCAP) 4 (Bullet Proof. BMI) 84 
34 Some Guys Have All The Luck (Jec. Until You Come Back To Me 

ASCAP) 82 (Jabote, ASCAP /Stone Agate, 
Somewhere Between Love 8 BMI) 17 

Tomorrow (Chess -Charley Boy. Walk Like A Man (Cram Renal. 
ASCAP) 96 BMI) 23 

Space Race (W.E.P., BMI) 59 Wang Dang Doodle (Arc, BMI) 77 

Spiders & Snakes (Kaiser /Soo/ The Way We Were (Cotgems. 
Gimp. ASCAP) 22 ASCAP) 11 

Star (Hudsonbay, BMI) 87 What It Comes Down To (Boniva, 
Stoned To The Bone (Dynstone/ ASCAP) 88 

so Belinda /Unichappell, 8MI) 61 Who's In The Strawberry Patch 
40 Teenage Lammt '74 (Ezra, BMI) 64 With Sally (Levine & Brown. 

Tell Her She's Lovely (MCA/ BMI) 37 
27 Musicano, ASCAP) 54 W.O.L.D. (Story Songs, ASCAP) 91 

This Is Your Song ( Spanka, BMI) .... 95 You're Sixteen (Viva. BMI) 6 
99 This Time ran Gone For Good You're So Unique(Irving /W.E.P.. 

100 (Don. BMI) 42 BMI) 74 

45 

69 

39 

75 

A reflection of National Sales and programming activity by selected dealers, one -stops and radio stations as compiled by the Charts Department of Billboard. 
< Copyright 1974, Billboard Publications, Inc. No part of this publication may be reproduced, stored in a retrieval system. or transmitted, in any form or by any means, electronic, mechanical, photocopying. recording, or otherwise, 

without the prior written permission of the publisher. 
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SYL JOHNSON 

IS THE NAME. 

Produced by Willie Mitchell 
XSHL32081 

If you've heard his most recent hit singles "We Did It." "Anyway 
The Wind Blows" or "Back For A Taste Of Your Love you know 
the name. If you haven't, there's a really fine funky, soulful 
surprise waiting for you. 

Syl Johnson sings, writes songs, plays guitar and harmonica ... 
and drives audiences wild. 

He started playing guitar and harmonica when he was seven, 
when the clues got into him through the likes of John Lee Hooker 
and Howl in' Wolf. By the time he was fourteen he was playing 
backup vitar to bluesman Eddie Boyd. His blues credentials 
went on to include gigging with such bluesmasters as Muddy 
Waters, Magic Sam, Nowlin' Wolf and Junior Wells. He's played 
on albums with Jimmy Reed and Elmore James. And all the time 
Syl Johnson was blossoming into a performer on his own. 

Meeting Willie Mitchell was a turning point for Syl Johnson. 
Mitchell first spotted him performing at Chicago's Burning Spear 
nightclub and eventually signed him to a recording contract. And 
that was the beginning of a collaboration that was to give the 
music world a real taste of new talent. 

So, if you know the name, you know the talent. If you don't, you 
can. It's all on his debut album. 

"BACK FOR A TASTE OF YOUR LOVE." The new album by 
Syl Johnson. 

www.americanradiohistory.com

www.americanradiohistory.com
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Compiled from National Retail 
Stores by the Music Popularity 
Chart Department and the 
Record Market Research De- 
partment of Billboard. 

ARTIST 

Title 
Label, Number (Dist. Label) 

TAP LP's & 
SUGGESTED LIST 

PRICE 

î 
á 

JIM CROCE 
You Don't Mess Around With Jim 
ABC ABCX 756 5.98 

1 7 !CARPENTERS 

The Singles, 1969 -1973 
A8M SP 3soi 

2 13 ELTON JOHN 
Goodbye Yellow Brick Road 
MCA 210003 

6.98 

1.98 

rn 

o 

w 
cc 
o 
t- 

aC W 

3 
E 

38 

6.95 6.95 

7.91 

12.98 12.98 

6 5 JIM CROCE 
I Got A Name 
ABC ABC( 797 

5 4 13 STEVE MR-LER BAND 
The Joker 
Capitol 11235 

5.98 198 6.98 

5.98 6.98 6.9B 

6 5 11 NEIL DIAMOND 
Jonathan Livingston Seagull 
Columbia KC 32550 6.98 6.98 6.98 

9 6 BETTE MIDLER 
Atlantic SD 7270 5.98 6.97 6.97 

8 7 10 THE WHO I I 

Quadrophenia 
MCA 2-10004 11.98 12.98 32.98 

9 8 9 RINGO STARR 
Ringo 
Apple SWAL 3413 (Capitol) 6.98 6.98 6.98 

10 11 6 ALICE COOPER 
Muscle Of Love 
Warner Bros. 85 2748 

11 13 35 CHARLIE RICH 
Behind Closed Doors 
Epic KE 32247 (Columbia) 

16 6 JOHN DENVER 
Greatest Hits 
RCA CP11-0374 

13 14 4 PAUL McCARTNEY & WINGS 
Band On The Run 
Apple SO 3415 (Capitol) 

5.98! 6.97 6.97-_ 

_5.98_ 6.98 6.98 

6.98 

i 
6.98 

19 5 EMERSON, LAKE & PALMER 
Brain Salad Surgery 
Manticore MC 66669 (Atlantic) 

15 10 10 LOGGINS & MESSINA 
Full Sail 
Columbia KC 32540 

16 

17 

12 48 JIM CROCE 
Life & Times 
ABC ABCX 769 

17 8 GREG ALLMAN 
Laid Back 
Capricorn CP 116 (Warner Bros.) 

18 15 12 GLADYS KNIGHT & THE PIPS 
Imagination 
Buddah BOS 5141 

19 18 8 N)HN LENNON 
Mind Games 
Apple SO 3415 (Capitol) 

20 

21 

23 20 

20 19 

22 

AMERICAN GRAFITTI 
Soundtrack 
MCA 2.8001 

7.95 7.95 

7.98 7.98 

5.98 I 6.98 6.98 

I I, 

I 

5.98 6.98 6.98 

5.98 6.98 

5.98 

a 

5.98 6.98 

6.98 

6.98 6.98 

5.98 7.98 

5.98 18.lß 

6.91 

7.98 

10.98 11.95 

CHEECH & CHONG 
Los Cochinos 
Ode SP 77019 (A6M) 598 698 

24 19 LOVE UNLIMITED 
Under the Influence Of 
20th Century T 414 

23 22 22 STEVIE WONDER 
Inn ervisions 
Tanga T 3261. (Motown) 5.98 6.98 

30 4 BOB DYLAN 
Dylan 
Columbia PC 32747 6..98 7.98 

25 21 12 FRANK SINATRA 
01' Blue Eyes Is Back 
Reprise FS 2155 5.98 6.98 

26 26 7 SANTANA 
Welcome 
Columbia PC 32445 6.98 1.9.8 

27 25 9 BARRY WHITE 
Stone Gon' 
20th Century TC.423 5.98 6.98 

28 27 16 ROLLING STONES 
Goats Head Soup 
lolling Stones COC 59101 (Atlantic) 5.98 6.98 6.98 

598 6.98_ -6.98 

6.98 

7.98 

698 8.95 

1.98 I 

6.98 

29 29 31 TODD RUNDGREN 
Something/Anything? 
Bearsville 2B 206 (Warner Bros.) 658 1.97 7.97 

30 32 44 PINK FLOYD 
The Dark Side of the Moon 
Harrod SMAS 11163 (Capitol) 5.98 6.98 6.98 

39 6 BEACH BOYS 
In Concert 
Reprise 2RS 6484 9.98 1137 

32 34 21 ALLMAN BROTHERS BAND 
Brothers & Sisters 
Capricorn CP 0111 (Warner Brothers) 598 597 

33 28 9 THE BAND 
Moondog Matinee 
Capitol ST 11214 5.9B 6.98 

34 33 12 ISAAC HAYES 
Joy 
Enterprise ENS 5007 (Columbia) 5.98 6.98 6.98 

35 31 10 DAVID BOWIE 
Pin Ups 
RCA APLI.029l 5.98 6.98 

11.97 

6.97 7.95 

6.98 

6.98 7.95 

STAR PERFIiRME:R -LP's 
registering greatest proportion- 
ate upward progress this week. 

ARTIST 

Title 
Label, Number (Dist. Label) 

36 27 CHICAGO 
VI 
Columbia KC 32400 

37 36 18 MARVIN GAYE 
Let's Get It On 
Tamla T329VI (Motown) 

38 42 10 IO'IAYS 
Ship Ahoy 
Philadelphia International KZ 32408 
(Columbia) 1 49 7 SUNSHINE ÿj Original Television Soundtrack 
MCA 387 

SUGGESTED LIST 
PRICE 

s 
m 

á 

5.98 

o 

6.98 

á 

Ó 

5.98 

5.98 

40 41 9 BILLY COBHAM 
Spectrum 
Atlantic SD 7268 5.98 

41 40 10 GEORGE CARLIN I 1 

Occupation: Foole 
Little David 1005 (Atlantic) 5.98 

42 37 9 DIANA ROSS & MARVIN GAYE , I 

Diana & Marvin 
Ì Together 

M803V1 

At Last 

43 46 40 LED ZEPPELIN 
Houses of the Holy 
Atlantic SD 7255 

44 43 23 HELEN REDDY 
Long Hard Climb 
Capitol SMAS 11213 

45 44 30 JOE WALSH 
The Smoker You Drink 
The Player You Get 
Dunhill DSX 50140 

35 19 RICHARD HARRIS 
Jonathan Livingston Seagull 

I Dunhill DSD 50160 

46 

47 45 10 JACKSON BROWNE 
For Everyman 
Asylum SD 5067 

6.98 

6.98 

6.98 6.98 

6.98 6.98 

6.97 6.91 

637 

5.98 6.98 

5.98 

5.98 

6.97 

6.98 

6.97 

6. 

6.97 

6.98 

5.98 

48 47 9 AMERICA 
ÌHat Trick 

Warner Brothers BS 2728 * 62 4 MAHAVISHNU ORCHESTRA 
Between Nothingness 

¡And Eternity 
Columbia KC 32766 

50 53 19 ISLET BROTHERS 

T!Neck KZ 32453 (Cdfumbia) 

51 10 MIKE OLDFIELD 
Tubular Bells 
Virgin VR 13 -105 (Atlantic) 

52 

54 

57 81 CHEECH & CHONG 
Big Bambu 
Ode SP 17014 (AMA) 

5.98 

6.98 6.98 

6.97 6.97 

5.98 

5.98 

6.98 

6.98 

3 

71 

3 

67 

72 

w 
cri 

17 

m Awarded RIAA seal 
.s ' for sales of 1 Million 

.dollars at manufac- 
turers level. RIAA seal audit 
available and optional to all 
manufacturers. (Seal indicated 
by colored dot). 

ARTIST 
Title 
Label, Number (Dist. Label) 

LYNYRD SKYNYRD 
MCA Sounds of the South 363 

78 32 EARTH, WIND 8 FIRE 
Head to the Sky 
Columba KC 32194 

73 68 25 CAT STEVENS 
Foreigner 
ABM SP 4391 

1 104 3 TEMPTATIONS W 1990 
Gordy G -966V1 (Motown) 

174 

SUGGESTED LIST 
PRICE 

5.98 

5.98 

o á 

ó 

6.98 6.98 

6.98 6.98 

5.98 6.98 6.98 

75 69 20 ROBERTA FLACK 
Killing Me Softly 
Atlantic SD 7271 

I 

5911 t 698 6.98 

! 5.98 6.98 6.98 

76 56 11 TRAFFIC 
On The Road 
Island SMAS 9336 (Capitol) 

77 77 10 DAVE MASON 
Its Like You Never Left 
Columbia KC 31721 

5.98 6.98 ' 6.98 

78 74 12 GRATEFUL DEAD 
Wake Of The Flood 
Grateful Dead GDO1 

79 81 40 BEATLES 
1967 -1970 
Apple SKBO 3.404 (Capitol) 

80 75 8 RìAND 
n OAá ther Musical Instruments 

Columbia KC 32655 

81 80 58 BETTE MIDLER 
The Divine Miss M 
Atlantic SD 7238 

92 5 SHAWN PHILLIPS 
Brigght White 

- -AN T SP 4407'^ß-- wAe -- 

9 FLEETWOOD MAC 
Mystery To Me 
Reprise MS 2158 

82 13 THREE DOG NIGHT 
Cyan 
Dunhill D5( 50158 

83 76 

6.98 

5.98 

5.98 

53 51 7 J. GEILS BAND 
Ladies Invited 
Allantic SD 7286 

54 52 20 WAR 
Deliver the Word 
United Artists UA LA128-1 

4 
[PINK FLOYD 

A Nice Pair 
Harvest SABO 11257 (Capitol) 

56 39 SEALS & CROFTS 
Diamond Girl 
Warner Brothers 85 2699 

65 

59 

5.98 

6.97 6.97 

83 30 THE POINTER SISTERS 
Blue Thumb BTS 48 

86 85 33 CARPENTERS 
Now & Then 
A6M SP 3519 

698 

! 6.97 

598 

7.98 

637 

57 

58 

60 10 HAROLD MELVIN & 
THE BLUENOTES 
Black & Blue 
Philadelphia International KZ 32407 
(Columbia) 

55 13 LINDA BONSTADT 
Don't Cry Now 

- Asylum SD 5064 

59 58 42 D00BIE BROTHERS 
The Captain & Me 
Warner Brothers BS 2694 

60 61 111 LED ZEPPELIN 
Atlantic SD 7208 

5.98 

697 

114 39 ELVIS PRESLEY 
Aloha From Hawaii Via Satellite 
RCA VPSX 6089 

84 7 WISHBONE ASH 
Live Dates 

5.98 . 6.98 698 

5.98 6.98 6.98 

9.98_ 11.98 11.98 :....... --.-.., 

5.98 6.98 6.98 ` 1 

5.98 6.97 6.97 7.97 6.97 

5.98 6.98 6.98 

5.98 6.97 6.977.95 

5.98 6.95 6.95 

5.98 6.95 

5.98 6.98 

6.95 

6.98 

7.98 1.98 9.98 15.96 9.98 11.95 

MCA 28006 9.98 10.98 10.98 

89 88 12 EIL YOUNG !Ell 
Fades Away 

eprise MS 2151 5.98 

90 94 32 PINK FLOYD 
Meddle 
Harvest SMAS 832 (Capitol) 

6.98 6.98 

91 79 12 BILLY PRESTON 
Everybody Likes Some Kind 
Of Music 
PAM SP 3526 

697 

5.98 6.98 

5.98 6.97 6.97 7.97 6.97 8.95 

598 698. _6.98 
71 6 DONNY OSMOND 

61 A Time For Us 
MCM SE 4930 5.98 

72 13 TONY ORLANDO & DAWN 
New Ragtime Follies 
Bell 1130 

63 48 16 GARFUNKEL 
Angel Clare 
Columbia KC 31474 

64 50 8 ELVIS PRESLEY 
Raised On Rock 
RCA APL I -0388 598 

65 64 22 GRAND FUNK 
We're An American Band 
Capitol SMAS 11207 5.98 

66 70 8 STYLISTICS 
Rockin' Roll Baby 
Avco AV 11010 

67 73 7 RICK DERRINGER 
All- American Boy 
Blue Sky KZ 32481 (Columbia) S38 

68 66 15 THE MOTHERS 
Over -Nite Sensation 
D'c Beet MS 214.9 (Warner Brothers) 5.98 

100 3 AL GREEN 
' Livin' For You 

Hi ASHL-32082 (London) 6 98 

70 63 24 U. TOP 
Tres Hombres 
London XPS 631 5.98 

BREAD 
The Best Of 
Elektra EKS 75056 

58 EDGAR WINTER GROUP 
They Only Come Out at Night 
Epic KE 31584 (Columbia) 

93 85 DEEP PURPLE 
Machine Head 
Warner Bros_ BS 2607 

95 95 145 CAROLE KING 
Tapestry 
Ode SP 77009 (AIM) 

96 96 15 JESSE COLIN YOUNG 
Song For Juli 
Warner Brothers BS 2734 

5.98 6.98 6.98 

5.98 6.98 698 

6.98 

6.98 

598 6.98 

6.98 

6.97 

6.98 

6.95 

108 3 ELECTRIC LIGHT ORCHESTRA 
On The Third Day 
United Artists UA-LA188 -F 

98 101 11 QUEEN 
. Bekaa EKS 75064 

99 99 28 MARSHALL TUCKER BAND 
Capricorn CP 0112 (Warner Brothers) 

100 98 17 MARIA MULDAUR 
Reprise MS 2148 

6.98 Ill 8 BLACK OAK ARKANSAS 
High On The Hog 
Ato 5D 7035 

598 ;102 107 29 JESUS ÇHRIST SUPERSTAR 
Soundtrack 
MCA 2.11000 

659 103 102 61 STEVIE WONDER 
Talking Book 
larla T 319 L (Motown) 

690 
104 106 49 ELTON JOHN 

Don't Shoot Me I'm Only the 
Piano Player 

6.97 7.95 MCA 2100 5.98 

105 103 34 PAUL SIMON 
There Goes Rhymin' Simon 

6.98 Columbia KC 32280 5.98 

106 86 15 URIAH HEEP 
Sweet Freedom 

6.95 Warner Brothers BS 2724 5.98 

5.98 

6.97 

6.98 

6.97 7.95 

6.98 

5.98 
- 

6.98 6.98 

sr 

5.98 6.97 6.91 7.97 6.97 7.95 

598 -6.98 6.98 7.98 6.98 

598 6.91 6.97 6.95 

o 

5.98 6.98 6.98 7.98 6.98 

5.98 6.97 6.97 

598 6.98 6.98 11.95 

5.98 6.98 6.98 6.98 

598 6.97 

5.98 6.97 

598 6.97 

12.98 13.98 

5.98 6.98 

6.98 

6.98 

6.97 

6.97 

6.97 7.95 

6.97 

13.98 16.95 

6.98 

6.98 7.95 

6.98 

6.97 7.95 
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During 1973 
The 

RECORDS 

Music Publishing Companies 
with the joint efforts of some of the finest 
writers and recording artists in the world 

have placed 40 songs on the 
best selling charts 

The Songs 
"My Old School" "Reeling In The Years" "Show Biz Kids" "Do It Again" 
"One Less Set Of Footsteps" "Bad, Bad Leroy Brown" "Time In A Bottle" 

"Love Is What You Make It" "Where There's Smoke There's Fire" "Slip 
'N' Slide" "Love For You" "Your Mama Don't Dance" "Say You Love Me 
Too" "I Like To Live The Love" "Ain't No Woman" "Shambala" "Love 
Music" "If That's The Way You Want It" "Are You Man Enough" "My 

Maria" "One Tin Soldier" "This Time I'm Gone For Good" "Mama's Little 
Girl" "Sweet Understanding Love" "River Of Love" "Ashes To Ashes" 
"Rocky Mountain Way" "Who Gets Your Love" "Keeper Of The Castle 

"Meadows" "Feel Good" "Smoke" "Doing What Comes Naturally" 
"You Really Haven't Changed" "La China" "Don't Let Him Catch You With 

Your Work Undone" "Don't Let Him Down" "I Won't Let That Chump 
Break Your Heart" "It Doesn't Have To Be That Way" 

The Writers 
Donald Fagen & Walter Becker Jim Croce Harvey Price & Dan Walsh 
Charlie Merriam Ken Loggins & Jim Messina Dave Crawford & Charles 

Mann Dennis Lambert & Brian Potter Daniel Moore Daniel Moore & B.W. 
Stevenson Deadric Malone & O. Perry Renaldo Benson, Val Benson & Ivy 

Hunter Joe Walsh Alan Ciner Dee Irvin Charles Wright 
Johnny Carver & Ron Chancey Gato Barbieri Franklin Williams Clay Graham 

We Challenge Any Other Publisher 
To Make That Statement 
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STAR PERFORMER -LP's 
registering greatest proportion- 
ate upward progress this week. 
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138 140 72 SEALS & CROFTS 
Summer Breeze 
Warner Bros. BS 2629 5.98 697 691 7.95 

170 157 15 JACKSON FIVE 
Get It Together 
Motown M 783 VI 5.9$ 6.98 698 

139 135 76 KENNY LOGGINS w /JIM 
MitSSINA 

Columbia C 31044 5.98. 6.98 698 

197 2 ROD STEWART /FACES 
Coast To Coast Overture 
& Beginners 
Mercury SRMd -697 ( Phonogram) 5.98 6.95 695 

107 90 45 KRIS KRISTOFFERSON 
Jesus Was A Capricorn 
Monument 82 31909 (Columbia) 5.98 698 698 

108 89 24 BOB DYLAN /SOUNDTRACK 
Pat Garrett & Billy the Kid 
Columbia KC 32460 5.98 6.98 6.98 

140 145 7 SHA NA NA 
From The Streets Of New York 
Kama Sutra KSS 2075 (Buddeh) 5.96 6.95 6.95 

172 175 4 1010 GUNNE 
lumpin' The Gunne 
Asylum SD 5071 5.98 698 698 

109 113 40 BEATLES 
1962 -1966 
Apple SABO 3403 (Capitol) 9.98 11.98 11.98 

141 129 14 DRAMATICS 
A Dramatic Experience 
Volt 6019 (Columbia) 5.98 696 6.98 

173 170 31 JOHN DENVER 
Farewell Andromeda 
RCA APL 10101 5.98 6.98 698 7.95 

142 138 12 BONNIE RAITi 
Takin' My Time 
Warner Brothers 2729 5,98 6.97 6.97 

110 105 14 KOOL & THE GANG 
Wild & Peaceful 
De-Ute DEP 2013 (PIP.) 5.95 0:95 6.95 

' 
175 

198 

180 

2 

- 
2 

DAVID ESSEX 
Rock On 
Columbia MC 32560 5.96 6.93 6.98 

143 142 29 SLY & THE FAMILY STONE 
Fresh 
Epic KE 32134 (Columbia) 5.98 698 691 

111 109 21 MMOU Ts THE HOOPLE O 

Columba KC 32425 5.96 6.98 698 

- 

BILLY JACK 'ORIGINAL 
SOUNDTRACK 
Billy Jack 
B)S 1001 (Warner Bros.) 5.98 6.97 691 112 110 7 CLIMAX BLUES BAND 

FM /Live 
Sire SAS 2.7411 (Famous) 5.98 6.98 6.98 

144 141 9 BILLY PAUL 
War Of The Gods 
Philadelphia International KZ 32409 
(Columbia) 5.98 698 698 

176 167 27 DIANA ROSS 
Touch Me In the Morning 
Motown M 772 L 5.98 6.96 698 113 112 6 BUFFALO SPRINGFIELD 

Ako SD 2 -806 9.98 9.97 9.97 
145 146 58 HELEN REDDY 

I Am Woman 
Capitol ST 11068 598 6.96 6.98 

177 185 SONNY & CHER 
Live In Las Vegas, Vol. 2 
MCA 28004 9.98 10.98 10.98 

114 87 17 KRIS KRISTOFFERSON 
& RITA COOLIDGE 
Full Moon 
06M SP 4403 598 698 6.98 

146 144 26 STEELY DAN 
Countdown To Ecstasy 
ABC ABC( 779 5.98 6.95 695 178 172 JOE WALSH 

Barnstorm 
Dunhill DSX 50130 5.98 6.95 6.95 130 3 DIANA ROSS 

Last Time I Saw Him 
Motown M 812V1 5.98 6.98 6.98 

.161 3 HARRY CHAPIN 
Short Stories 
Elektra EeS -75065 5.98 696 - 6.98 179 177 5 THE KINKS 

Preservation Act 1 

RCA APL15002 5.96 6.95 6.95 
116 118 9 JOHNNY MATHIS 

I'm Coming Home 
Columbia KC 32435 5.98 6.98 6.98 

148 147 22 BACHMAN- TURNER OVERDRIVE 
Mercury SRM 1 -673 ( Phonogram) 5.98 6.95 6.95 

180 155 16 OHIO PLAYERS - 

Ecstasy 
Westbound WB 2021 (Chess /Janus) 5.94 6.95 695 

149 136 8 JOHN PRINE 
Sweet Revenge 
Atlantic SD 7274 5.98 

- 

6.98 6.98 

117 116 17 CHER 
Half Breed 
MCA 2104 598 6.98 698 7.95 181 187 JAMEES GANG 

AAttco SD 7037 5.98 6.98 698 

_ 
1 HERBIE HANCOCK 

Head Hunters 
Columbia KC 32731 5.98 6.98 6.98 

118 117 23 DEODATO 
2 
C11 6029 5.98 6.98 698 7.98 698 7.93 - ALVIN LEE & MYRON LeFEVRE 

On The Road To Freedom 
Columbia KC 32729 5.98 

151 148 39 BARRY WHITE 
I've Got So Much To Give 
20th Century T-407 5.98 696 i 6.98 

119 119 54 SIMON & GARFUNKEL 
Greatest Hits 
Columbia KC 31350 5.98 696 6.98 183 65 AL GREEN 

I'm Still in Love With You 
Hi XSHL 32074 (London) 5.91 696 696 

152 149 61 WAR 
The World Is a Ghetto 
United Artists UAS 5652 5.98 691 6.98 7.95 

120 123 45 ALLMAN BROTHERS BAND 
Beginnings 
taco SD2 -805 6.98 184 43 RICK WAKEMAN 

Six Wives of Henry VIII 
R&M SP 4361 5.91 1.9a 

153 150 8 CARL REINER AND 
MEL BROOKS 
2000 and 

S 2741 5.96 

*143 40 JOHN DENVER 
Poems, Prayers & Promises 
RCA LSP -4499 

Y 
5.98 698 6.96 7.95 185 184 9 CURTIS MAYFIELD 

Live In Chicago 
Curtom CS 8018 (Buddeh) 59D 

x. 

6.95 695 
122 127 5 GENESIS 

Selling England By The Pound 
Charisma FC 6060 (Atlantic) 598 6.97 6.97 

154 153 38 J. GEILS BAND 
Bloodshot 
Atlantic SD 7260 5.96 6.97 6.98 7.97 696 186 182 18 TEMPTATIONS 

Anthology 
9.98 1193 1196 

123 120 17 MARIE OSMOND 
Paper Roses 
MGM SE 4910 5.98 6.95 695 

,. 169 4 BROWNSVILLE STATION 
Yeah! 
Big Tree BT 2102 (Bell) 

DE FRANCO FAMILY 
featuring TONY DE FRANCO 
Heartbeat -It's A Lovebeat 
20th Century T 422 

JETHRO TULI. 
A Passion Play 
Chrysalis CHR 1040 (Warner Brothers) 

5.98 

5.9 

5.98 

6.98 

698 

6.97 

698 

6.98 

6.97 7.95 

187 178 14 MANDRILL 
PUoytt 

PD 5050 
Of Town 

596 698 6.98 
124 115 13 NEW RIDERS OF THE 

PURPLE SAGE 
The Adventures of Panama Red 
Columbia KC 32450 5.98 

5.98 

5.98 

5.98 

9.98 

6.98 696 

156 154 14 

188 9 FOCUS 
Live At The Rainbow 
Sire FAS 7408 (Famous) 5.98 6.95 7.95 6.95 125 

126 

121 30 CAROLE KING 
Fantasy 
Ode SP 37018 (ABM) 6.98 6.98 

7.95 

157 159 26 
189 THE CRUSADERS 

Unsung Heroes 
Blue Thumb BTS 6007 6.98 7.95 7.95 122 5 BADFINGER 

Ass 
Apple SW 3411 (Capitol) 6.98 

6.97 

6.98 

6.97 

158 166 4 AL WILSON 
Show & Tell 
Rocky Road RR 3601 (Bell) 5.98 698 698 

190 BURT BACHARACH 
Living Together 
A&M SP 35277 5.98 6.98 698 127 125 73 00081E BROTHERS 

Toulouse Street 
Warner Bros. BS 2634 

111 2 BLOODSTONE 
Unreal 
London XPS 634 5.98 696 698 

191 - KOOL & THE GANG 
Jazz 
De-Lite 4001 (P.I.P.) 5.99 6.95 6.95 128 126 58 NEIL DIAMOND 

Hot August Night 
MCA 28000 10.98 10.96 11.95 

160 

161 

164 

162 

5 JERRY JEFF WALKER 
Viva Terlingua 
MCA.382 5.98 6.98 6.98 

192 195 TOM JONES 
Greatest Hits 
Parrot XPAS 71062 (London) 

CREEDENCE CLEARWATER 
REVIVAL 
Live In Europe 
Fantasy CCR 1 

598 6.98 6.98 

6.98 

698 

698 

6.98 

6.98 

5.98 

698 

f 6.98 

129 128 31 EDDIE KENDRICKS 
Tamla T 327 L (Motown) 5.98 6.98 6.98 

10 ASHFORD & SIMPSON 
Gimme Something Real 
Warner Bros. BS 2739 5.98 697 6.97 193 179 8 

6.98 6.98 

130 134 106 ROWNG STONES 
Hot Rocks, 1964 -1971 
London 2PS 606/7 9.98 11.98 11.98 

162 

163 

158 40 GODSPELL 
Soundtrack 
Bell 1118 5.98 698 696 

156 3 OLIVIA NEWTON -JOHN 
Let Me Be There 
MCA 389 5.98 6.98 698 - 

194 7 RORY GALLAGHER 
Tattoo 
Polydor PD 5539 5.98 698 

6.98 

6.98 

6.98 

5.98 

163 44 ALICE COOPER 
Billion Dollar Babies 
Warner Brothers es 2685 5.98 6.97 6.97 8.95 

132 132 6 CHICK CORER 
Hymn Of The Seventh Galaxy 
Polydor PD 5536 5.98 6.98 6.98 

195 1 R.E.O. SPEEDWAGON 
Ridin' Out The Storm 
Epic KE 32378 (Columbia) 5.98 

176 2 JAMES BROWN 
Payback 
Polydor PD 2-3007 7.98 9.98 9.98 

7.95 

133 

134 

135 

133 39 DEEP PURPLE 
Made In Japan 
Warner Brothers 2WS 2701 9.98 

5.98 

9.97 

6.98 

9.97 12.95 

165 168 58 CARLY SIMON 
No Secrets 
Elekira RS 75049 5.98 6.97 6.97 7.97 6.97 

196 191 STEELY DAN 
Can't Buy a Thrill 
ABC ABCK 758 598 

124 

131 

18 POCO 
Crazy Eyes 
Epic KE 3 354 (Columbia) 6.98 

166 160 3 TIM WEISBERG 
Dreamspeaker 
A&M SP 3045 5.98 6.98 698 

6.98 

6.98 

197 - GUESS WHO 
Best Of, Volume II 
RCA APLI.0269 5.98 

4.95 

35 AL GREEN 
Call Me 
Hi XSHL 32077 (London) 5.98 6.98 

6.95 

698 

167 174 4 

2 

IKE & TINA TURNER 
Not Bush City Limits 
United Artists UA LA 180 F 5.96 698 

198 

199 

- 
200 

188 STAPLE SINGERS 
Be What You Are 
Stu STS 3015 (Columbia) 

136.139 

137 

- 

137 

11 BOBBY BLUE BLAND 
His California Album 
Dunhill DSX 50163 598 

_ 
190 BILLY JOEL 

Piano Man - 

Columbia KC 32544 5.98 6.98 

152 I 

Island 

SPOOKY TOOTH 
Witness 

SW 9337 (Capitol) 5.98 

5.98 

6.98 

6.98 7.98 

24 BRIAN AUGER'S OBLIVION 
EXPRESS 
Closer To It 
RCA APL 10140 598 6.98 7.95 

169 173 22 MARLO THOMAS & FRIENDS 
Free To Be ... You & Me 
Bell 1110 5.98 6.95 6.95 

189 8 HAWKWIND 
Space Ritual 
united Mists UALA 120 HZ 

Ws '&TAPE 
A-2(LLSTB) 64rARMS) 
Gregg Allman 17 
Allman Brothers Band 32, 120 
America 48 
Ashford & Simpson 161 
Brian Auger 137 
Burt Bacharach 190 
Bachman -Tumer Overdrive 148 
Badfinger 126 
The Band 33 
Beach Boys 31 
Beatles 79,109 
Bobby Blue Bland 136 
Black oak Arkansas 101 
Bloodstone 159 
David Bowie 35 
Bread 92 
James Brown 164 
Jackson Browne 47 
Brownsville Station 155 
Buffalo Springfield 113 
George Carlin 41 
Carpenters 2,86 
Harry Chapin 147 
Cher 117 
Chicago 36 
Cheech & Chong 21, 52 
Climax Blues Band 112 

Billy Cobham 40 
Alice Cooper 10, 163 
Chick Corea 132 
Creedence Clearwater 193 
Jim Croce 1, 4, 16 
Crusaders 189 
Deep Purple 94, 133 
De Franco Family 156 
John Denver 12, 121,173 
Deodato 118 
Rick Derringer 67 
Neil Diamond 6, 128 
The Dramatics 141 
Doobie Brothers 59,127 
Bob Dylan 24 
Earth Wind & Fire 72 
Electric Light Orchestra 97 
Emerson Lake & Palmer 14 
David Essex 174 
Roberta Flack 75 
Fleetwood Mac 83 
Focus 188 
Rory Gallagher 194 
Garfunkel 63 
Marvin Gaye 37 
J. Cells Band 53, 154 
Genesis 122 

Grand Funk Railroad 65 
Grateful Dead 78 
Al Green 69,135,183 
Jo Jo Gunne 172 
Richard Harris 46 
Hawkwind 200 
Isaac Hayes 34 
Isley Brothers 50 
Jackson 5 170 
James Gang 181 
Jethro Tull 157 
Billy Joel 168 
Elton John 3, 104 
Tom Jones 192 
Eddie Kendricks 129 
Carole King 95, 125 
The Kinks 179 
Gladys Knight &The Pips 18 

Kool &The Gang 110 
Kris Kristofferson 107 
Kris &Rita 114 
Led Zeppelin 43,60 
John Lennon 19 

Loggins & Messina 15, 139 
Love Unlimited 22 

Lynyrd Skynyrd 71 
Paul McCartney & Wings 13 

Mahavishnu Orchestra 49 
Mandrill 187 
Dave Mason 77 
Johnny Mathis 116 
Curtis Mayfield 185 
Harold Melvin &Bluenotes 57 
Bette Midler 7, 81 

Steve Miller Band 5 

The Mothers 68 
Mott The Hoople 111 
Maria Muldaur 100 
New Riders of Purple Sage 124 
Olivia Newton-John 131 
Ohio Players 180 
O'Jays 38 
Mike Oldfield 51 
Tony Orlando & Dawn 62 
Donny Osmond 61 
Marie Osilond 123 
Billy Paul 144 
Shawn Phillips 82 
Pink Floyd 30, 55, 90 
Poco 134 
Pointer Sisters 85 
Elvis Presley 64, 87 
Billy Preston 91 
John Prine 149 

Queen 98 
Bonnie Raitt 142 
Helen Reddy 44, 145 
Reiner &Brooks 153 
Charlie Rich 11 
Rolling Stones 28,130 
Linda Ronstadt 58 
Diana Ross 115,176 
Diana Ross/Marvin Gaye 42 
Todd Rundgren 29 
Santana 26 
Seals & Crofts 56, 138 
Sha Na Na 140 
Carly Simon 165 
Paul Simon 105 
Simon & Garfunkel 119 
Frank Sinatra 25 
Sly & The Family Stone 143 
Sonny &Cher 177 
SOUNDTRACKS /ORIGINAL CASTS: 

American Grafitti 20 
Pat Garrett & Billy The Kid 108 
Billy Jack 175 
Godspell 162 
Jesus Christ Superstar 102 
Sunshine 39 

Spooky Tooth 199 

Every care for the accuracy of suggested list prices has been taken Billboard does not assume responsibility for errors or omissions. 

Copyright 1974 Billboard Publications. Inc. No part of this publication may be reproduced. stored in a retrieval system. or transmitted in any form or by any means. electronic. mechanical. photocopying. recording. or otherwise. without the prior written 

Staple Singers 
Ringo Starr 
Steely Dan 
Cat Stevens 
Rod Stewart 
Barbra Streisand 
Stylistics 
Temptations 
Marto Thomas & Friends 
Three Dog Night 
Traffic 
Marshall Tucker Band 
Ike &Tina Turner 
Uriah Heep 
Rick Wakeman 
Jerry Jeff Walker 
Joe Walsh 
War 
Tim Weisberg 
Barry White 
The Who 
Al Wilson 
Edgar Winter Group 
Wishbone Ash 88 

Stevie Wonder 
Jesse Colin Young 
Neil Young 
Z.Z. Top 

198 
9 

146,196 
73 

171 
80 
66 

74,186 
169 

84 
76 
99 

167 
106 
184 
160 

45,178 
54,152 

166 
27,151 

8 
158 
93 

23,103 
96 
89 
70 

permission Of the publisher. 
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Boogie 

r. Down <154243) 
The follow-up single to 

"Keep On Truckiri," is 
truckin'across the board 
and up the charts. 
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Late News 

Col Club, Stores Tie 
Via Charge Accounts 

Continued from page 3 

presently geared for no less than that 
number. He stated that as the pro- 
gram grows, steps will be taken to 
computerize smaller accounts into 
the system. 

Club's Policy 
Regarding the record club's policy 

on the offer, Angona said that "Co- 
lumbia House will be very liberal. 
The store's policy will be our policy. 
The store will be responsible for its 
own billing, as well as handling cus- 
tomer complaints, and their decision 
on any problem will be adhered to 
by Columbia." 

Solicitation of-club members will 
be done via special mailings to 
charge customers, as well as with in- 
store circulars and displays. Angona 
stated that consumer print advertis- 
ing, radio spots and television adver- 
tising would also be utilized to gen- 
erate consumer - interest. All ads 
would tie in with the respective ac- 
count, he said. Also, each month, 
charge customers would receive in 
their store charge bill brochures to 
join the club; and for -those who 
have already elected to join, infor- 
mation and selection forms on the 
club's product. Columbia House will 
foot the-entire mailing and printing 
bill for the inserts and brochures. 

As an incentive to join the club, 
new members will be offered eight 
albums or tapes for $ I.00. They will 
then have a commitment to buy six 
additional LP's or tapes over a two - 
year period. Angona said that when 
the membership commitment is met, 
each member will receive one free 

Gold for E, L & P 
NEW YORK -Emerson, Lake 

& Palmer have earned their fifth 
gold record with an RIAA certifi- 
cation for the group's latest Man - 
ticore album, "Brain Salad Sur- 
gery." Manticore is distributed 
by Atlantic Records. 

album or tape for every LP or tape 
he orders through the club. For each 
order made the club member will 
pay mailing and handling costs, 
which will also be reflected on his 
monthly charge bill from the store. 
All shipping will be done through 
Columbia House facilities in Terra 
Haute, Ind., while. sales activities 
will be handled out of the division's 
New York offices. The time between 
the customer's order and actual de- 
livery date at home was placed by 
Angona at approximately three to 
four weeks. 

Talks With Stores 
Among the stores currently nego- 

tiating with Columbia House are: 
Jordan Marsh, Miami; J.C. Penney, 
N.Y.; Burdines, Miami; Halle Bros., 
Cleveland; Montgomery Ward, 
Chicago; Titche -Goettinger, Dallas; 
Boleks, Los Angeles; Heck Co., 
Washington, D.C.; Powers Dry 
Goods, Minneapolis; the Empo- 
rium, San Francisco; Gimbels, Pitts- 
burgh; and H.C. Capwell, San An- 
tonio. Angona stated that Gimbels, 
Jordan Marsh and Powers have al- 
ready agreed to participate in the 
program. He added that Columbia 
House's criteria for working with 
any retail operation was the firm's 
number of charge customers and its 
credit rating. 

"We have big hopes for the pro- 
gram and for the growth of the divi- 
sion," continued Angona. "The ini- 
tial phase, in terms of mailing 
promotional pieces and membership 
forms, will begin in mid -1974 and 
we hope to have the program in full 
operation by August or September 
of the year." 

Another benefit of program, as 
seen by Angona, is that participating 
accounts would be able to add a 
source of sales revenue without em- 
ploying additional sales help; with- 
out allocating floor space for record 
displays; without handling inven- 
tory; and without incurring promo- 
tional and marketing expenses. 

Insidelrock 
Jeff Baxter and Denny Dias of the Steely Dan group, 

along with Rick Derringer and Elliott Randall, have 
formed the Guitar Club Institute of the Electric Guitar, 
ultimately to record an album. Purpose is to gather at 
least seven or eight members to record the work, with the 
rhythm section to be supplied by members of Steely 
Dan. 

Carly Simon's fourth album for Elektra, "Hotcakes," 
will ship gold this week, making it her fourth record 
award. Included in the album's 11 songs are nine new 
ones from Ms. Simon. The LP was recorded in New York 
and Los Angeles and produced by Richard Perry, pro- 
ducer of Ringo Starr's gold "Ringo." ... Rogers, Cowan 
& Brenner to represent producers Terry Cashman and 
Tommy West for public relations. Cashman & West, 
noted for their work with the late Jim Croce, will unveil 
their next production, the Dawson Boys, at a special 
press function at Reno Sweeney in New York next 
Wednesday (16).... Ramsey Lewis is lending his record- 
ing talents to Earth, Wind & Fire's third album for Co- 
lumbia, "Open Your Eyes." ... Elvis Presley turns 39 on 

Tuesday (8).... Andy Pratt is in his studio with producer 
George Martin working on his next LP.... The Moody 
Blues will be playing five concerts in Japan, two in 
Hawaii, and three in California in January and Feb- 
ruary, to complete their four -month, 10- country world 
tour. They then begin work on their eighth album for 
London's Threshold Records.... Boz Scaggs has formed 
a new band featuring Les Dudek, the guitarist who 
traded leads with Dicky Betts on the Allman Brothers' hit 
single, "Ramblin' Man." ... Looking Glass lead singer, 
Elliott Lurie, set to record a solo album for Epic.... 
Ironically, only last month Capitol Records released a 
definitive compilation of Tex Ritter material, a three - 
record package titled, "An American Legend." 

Irving Rosenthal, 77, operator of Palisades Amuse- 
ment Park, Ft. Lee, N.J., died of a heart attack Dec. 27 at 
his New York home. He sold the park two years ago for 
$12,500,000 to the Centex -Winston Corp. as a site for 
highrise apartments. Recording artists were often fea- 
tured at the park, giving free performances which 
Rosenthal instituted. His wife, songwriter Gladys Shel- 
ley, survives. 

Concert Tour Impact 
Continued from page 1 

this industry," declared Andy Miele, 
vice president of marketing. Miele 
said that the LP has already sold 
more than 110,000 copies since its 
release five weeks ago. 

The record's package features a 
12" x 14" painting of an FM radio 
dial turned to 102.5, the call letters of 
WNEW -FM, New York station 
which broadcast the first Blues Band 

Songwriters' 
Continued from page 3 

derstand why every producer and 
a &r department doesn't come 
around weekly. Where else can they 
find professional quality songs al- 
ready screened for them ?" 

Songwriters Showcase still oper- 
ates on a shoestring. The office is a 

converted garage behind Chandler's 
West Hollywood cottage, where they 
hold two full days of live 30- minute 
auditions each week. Recently, their 
tape recorders, typewriters and mu- 
sical instruments were stolen. 

simulcast in the U.S. The WNEW- 
FM simulcast is the performance 
captured on the two- record, $5.98 
package. 

Fred Ruppert, Famous Music's 
national promotion director, said 
that "the FM simulcasts present a 
dynamic and yet untapped medium 
for album promotion. This album is 
Famous Music and Sire Records 
tribute to FM radio." 

Showcase 
Songwriters who can't perform 

their own material may bring in oth- 
ers to play the songs. No publishing 
rights must be given up by writers 
who participate in the showcase. 

Songwriters Showcase has 
recently formed the Alternative 
Chorus Foundation to win them- 
selves nonprofit tax status. "We 
could use help from a lot more 
record companies to really do this 
job in the best way," said Braheny. 
"We'd like to develop a real office 
staff and replace the equipment we 
lost." 

Labels Pare 
Jan. LP's 

Continued from page 1 

Label Family Pop Country 
(+ Soul 

& MOR) 
Columbia 34 7 
Warner Bros. 11 
Atlantic 12 
Elektra -Asylum 5 
RCA 13 5 
ABC 10 
A &M 9 
United Artists- 9 
Capitol 8 2 
MCA 6 
Famous 13 2 
Polydor 9 
MGM 2 4 
Chess /Janus 8 
20th Century 2 
Plionogram 4 
Bell 3 
Musicor 5 
London 3 
Pickwick 10 
Fantasy 0 
Ranwood 0 

TOTAL 176 20 

Top Sinale P'cks 
'°d 

i 
llad 

Number of singles reviewed 

week 39 Last week 36 this week 39 Last week 36 
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FOUR TOPS -1 Just Can't Get You Out of My Mind (3:42); 
producers: Steve Barri, Dennis Lambert, Brian Potter; 

writers: D. Lambert, B. Potter; publishers: ABC /Dunhill, Sol- 

dier, BMI Dunhill 4377 (ABC). A gloriously rich production 
featuring a large orchestral setting, creates a happy feeling 
for this fine vocal effort. The tune is another from their "Main 
Street People" LP and emphasizes their fine harmonic blend- 
ing. Flip: no info available. 

MARVIN GAYE -You Sure Love to Ball (3:35); producer: 
Marvin Gaye; writer: M. Gaye; publisher. Jobete, ASCAP. 

Tamla 54244 (Motown). You can't be more explicit about the 
sexual meaning of this tune, complete with a moaning girl at 

the beginning of the arrangement. Gaye sings the song softly, 
telling his sexy mama that he's aware of her main desire in 

life. The tune is fare for adults, but for subteens it certainly 
sounds risque. Flip: no info available. 

recommended 
GLEN CAMPBELL - Houston (I'm Comin' to See You) (3:20); 
producer: Jimmy Bowen; writer: David Patch; publishers: 

Kayteekay, Hudmar, ASCAP. Capitol 3808. 

CORNELIUS BROTHERS & SISTER ROSE -Big Time Lover 

(3:29); producer: Bob Archibald; writer: L. Cornelius; pub- 

lishers: Unart, Stage Door, BMI. United Artists 377. 
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HURRICANE SMITH -Beautiful Day, Beautiful Night (3:08); 
producer: Norman Smith; writer: E. Smith; publisher: Chap- 

pell, ASCAP. EMI 3809 (Capitol). 

BLACK SABBATH- Sabbath, Bloody Sabbath (3:33); produc- 

ers: Black Sabbath; writers: Black Sabbath; publisher: Roll - 

erjoint, no society listed. Warner Bros. 7764. 

TRAVIS WAMMACK -Muscle Shoals, Alabama (3:05); pro- 

ducer: Rick Hall; writer: T. Wammack; publisher: Rick Hall, 

ASCAP. Fame 373 (United Artists). 

CHARLIE ALLEN AND PACIFIC GAS & ELECTRIC -Gumbo 

Jones (3:28); producer: John Hill; writers: C. Allen, J. Hill, S. 

Michlin; publishers: Mom's Best, ASCAP, Pop's Best, BMI. 

Dunhill 4374 (ABC). 

Soul 
recommended 

BOBBY WOMACK -Lookin' for a Love (2:37); producer: Bobby 

Womack; writers: J.W. Alexander, Z. Samuels; publisher: 

Kags, BMI. United Artists 375. 

GLEN CHANDLER -Without You Here (3:23); producer: Gene 

Chandler; writers: I. Thompson, E. Dixon; publisher: Defrantz 

Monique, ASCAP. Curtom 1992 (Buddah). 

Country 
GEORGE HAMILTON IV -Claim on Me (2:40); producer: 

Bob Ferguson; writer: Lee Clayton; Resaca (BMI); RCA WHO- 

0203; Part of the secret of the George Hamilton success has 

been purity and simplicity. He stays with that format in his 

newest release, which is given his special treatment, and the 

excellent production of Bob Ferguson. Flip: no into available. 

DAN PEDDICORD -Proud Country Lady (2:13); producer: 

Stan Silverberg; writer: Dan Peddicord; Barton (ASCAP); 

Capitol 3806. A newcomer to the label, he sounds very much 

like a winner. Good voice and material, and a fine arrange- 

ment by Larry Muhoberac. 

BILLY JOE SHAVER -Black Rose (2:41); producer: Kris 

Kristofferson; writer: Billy Joe Shaver; Return (BMI); Monu- 

ment 8593. This is one which will grow on you. Shaver, al- 

ready recognized as an outstanding writer, comes through 

strong with his vocal. 

MARTY ROBBINS- Twentieth Century Drifter (2:59); pro- 

ducer: Marty Robbins; writer: Marty Robbins; Mariposa 

(BMI); MCA 40172. It's all about'race driving, and written 

specifically for a movie. Couple the race driving fans with the 

followers of Robbins, and it can't miss. Flip: "I'm Wanting 

To "; producer: same; writers: Ronny Robbins, Karen Russell; 

publisher: same. 

MURRY KELLUM -Lovely Lady (2:59); producer: Lewis 

Willis & Johnnie Morris; writers: Murry Kellum, Sonny Ladet; 

Toast (BMI); Cinnamon 777. That great Nashville- Memphis 

combined sound for which Cinnamon is now famous is never 

better exemplified than in this exceptionally strong upbeat 

tune, which began catching on the first day of its release. 

Flip: "Alive and Doing Well "; all credits same. 

recommended 
- US -Nice and Easy Does It (2:12); producer: Gary Walker 

and US: writers: US; Terri (ASCAP); MGM South 7028. 

WYATT WEBB -Daddy Was A Carpenter (3:01); producer: Dan 

Hoffman; writer: Glen Goza; Dunbar /Shelby Singleton (BMI); 

Plantation 108. 

DON BARNETT & THE NU -JAYS- Canadian Sunset (2:16); 
producer: Brian Fisher; writers: Heywood -Gimbell; Vogue 

(BMI); Medallion 216. 

JIMMY HALL -Good Time Girl (2:35); producer: Charlie 

McCoy; writers: Troy Seals, D. Goodman, W. Jennings; Danor 

(BMI); Monument 8595. 

CARL CURTIS -Rock A Bayou (2:12); producer: Jerry Foster; 

writers: Gayle Barnhill, Johnny Christopher; Unichappel /Easy 

Nine (BMI); Toast 318. 

STONEWALL JACKSON -01' Blue (2:42); producer: Jim 

Vienneau; writers: Jerry Foster, Bill Rice; lack & Bill (ASCAP); 

MGM 14675. 
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B N A 

R EC OR DS I< 

WELCOMES 
THE MIKE CURB 
CONQREQATION 

IT'S 0,1 SMALL WORLD" 
Walt Disney's Greatest Hits! 

5006 
STEREOPHONIC 

Side One 

It's A Small World 2:30 
When You Wish Upon A Star 3:41 

From Pinocchio 
Bibbidi Bobbidi Boo 1:29 

From Cinderella 
The Bare Necessities 2:07 

From The Jungle Book 

Snow White Medley 6:58 
Whistle While You Work 

I'm Wishing 
Heigh -Ho 

With A Smile And A Song 
Someday My Prince Will Come 

Arranged by Don Costa Produced by Mike Curb 

Side Two 

Zip -A- Dee- Doo -Dah 2:34 
From Song of toe South 

A Dream Is A Wish Your Heart Makes 3:15 
From Cinderella 

Winnie The Pooh 3:30 
From Winnie The Pooh 

Lavender Blue (Dilly Dilly) 3:24 
From So Dear To My Heart 

Once Upon A Dream 1:40 
From Sleeping Baauty 

*Mary Poppins Medley 3:09 
Feed The. Birds 

Chim Chim Cher -ee 
A Spoonful Of Sugar 

Supercalifragilisticexpialidocious 

and Don Costa Arranged and Produced by Bob Summers 

THE MII(E CURB CONGREGATION. 
011LA gREAT NEWsINGLE FROM TWO WALT DIs11jEYCLASSICS! 

Vista 494 

WINNE THE POOH /ZIPA- DEEDOO DAH 
(Winnie the Pooh) (Song of the South) 

DISNEYLAND /VISTA RECORDS 
800 Sonora Avenue, Glendale, California 91201. Phone (213) 245 -8951 

1974 Walt Disney Productions 
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* Goin' Out Of My Head/ 
Can't Take My Eyes Off You 

* When I Fall In Love 
* Put Your Head On My Shoulder 

* Love 
* Traces/Memories 

SW11249 * Hurt So Bad 

* Theme From "A Summer Place" 
* Shangri-La 
* The Way You Look Tonight 
* I Believe 
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