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BC Ups 45's Price; 
Other Labels Next? 

t1t E1.IOT 'IIEGEI 

LOS ANGELES -ABC will raise 

its suggested retail price on singles to 

$1.29 with the release shortly of 
Three Dog Night's "Sure As I'm Sit- 
ting Here" disk. 

The label looks to be the first in 
the country to move to a higher price 
plateau from the 98 cents level at 

which singles are commonly list 
priced. 

Indications. are that ABC will be 

followed. by Columbia, with A &M 
and Warner Bros. both reported sit- 
ting on the fence and nulling over 
when to go the same route. 

Raising singles prices was among 
the topics discussed during last 
week's NARM committee meetings 
at the Century Plaza. 

Columbia had surveyed St. Louis. - 

market retailers last March, and dur- 
ing the NARM meetings last week, 

reaffirmed its intention to go to 

$ 1.29. 
In a spot check around she coun- 

try, the following labels said no 
when asked if they planned a price 
hike: Bell, UA, Atlantic, Capitol, 

(Continued on page 12) 

Sansui QS LP's 
Get `Stereo' Tag 

By CLAUDE HALL 
LOS ANGELES -A lot of record 

companies, both in the U.S. and in 
Japan, are pressing quadrasonic al- 
bums using the Sansui QS matrix 
system, but labeling the albums only 
as alWCO. 

This has been suspected for some 
time and is now confirmed by Mo3o- 

(Conrinued on page 32) 

Diana Roas "Live at Caesars Palace," an exciting and imaginative album 

package, is the basis for Malown'a Diana Ross Month, an intensive mar 

Feting program featuring Miss Ross' most recent album successes: 

Retailers will receive complete details Irpm their Motown distributor 
(Adverlisemenl 

CES Facing 
Many Moods 

By STEPHEN TRAIMAN 
CHICAGO -As an expected 

40,000 registrants converge here for 
the biggest Consumer Electronics 
Show, the key is a genuine anxiety 
over where the economy will take 

the consumer market through 1974 

and into next year. 
In addition to viewing the usual 

blend of new products and im- 
proved models, most attendees will 
be taking their own industry pulse - 
weighing these vital factors: 

The average retailer's sales are 
up 7 percent from 1973, but prices 
are up more, and unit volume is 

Mown. 
In U.S. dollars, Japanese unit 

labor costs rose 171 percent last year 
vs. only 3 percent in America -and 
1974 labor casts for major audio/ 
video exporters Japan and Germany 
also are expected to exceed the U.S. 

(Continued on page CES -1) 

Senate Panel Sets 
Vote on Mechanical 
Rate & Royalty Fees 

By MILDRED IIALL 
WASHINGTON - Senate Judi- such as jukebox, mechanicals and 

ciary Committee members will vote cable TV royalties. 
The Judiciary Committee markup 

hearing, which was pus over from 
last week to Tuesday (Ill, moves the 
embattled revision bill S. 1361 
nearer the Senate floor vote deter- 
minedly sought by its author, copy- 
rights subcommittee chairman Sen. 
John L. McClellan. However, very 
little hope is held out for completing 
revision action by the House in the 
remainder of the session. 

An amendment to raise the revi- 
sion bill's mechanical royalty rate 
for recording copyrighted music 
from 25 cents to 3.5 cents per tune 
will he offered by Sen. Philip A. 

(Continued on page 12) 

this week on explosive amend- 
ments to the. MeClellen Copyright 
Revision bill, S. 1361. These in- 
clude: a jump in mechanical rate to 
3.5 cents per tune; a move to kill the 
controversial record performance 
royalty outright, or lower or delete 
payments for record play by broad- 
casters, according to committee 
sources. 

Another amendment would 
exempt jukeboxes from any review 
of the proposed $8 per box music 
performance fee except by Con- 
gress- bypassing the Copyright 
Tribunal set up in the bill to oversee 
and review statutory rates in the bill. 

Capitol's Merco Expanding 
Into Retail Store Network 

By JOHN StPPf.l. 
MELVILLE, L.I., N.Y. -The 

Merco division of Capitol Records is 

hustling nationwide to build a net- 
work of retail stores. The thrust of 
Merco, which had been toward rack - 
jobbing and leased departments, 
will instead swing toward retail; with 
ad emphasis on enclosed mall loca- 
tions. 

Merco has had four stores in the 
New Jersey /New York area for 
sometime. Ed Khoury, Merco presi- 
dent, is heading up the retail store 
drivé. The first four stores, which 
were originally called "Sound of 
Music," have been changed to 
"Record Den," the name under 
which Ivlerco will continue its chain. 

Merco will open stores anywhere 
they find good locations in the U.S. 
Two Midwestern stores are already 

locked up, with indications that 
Merco is high bidder for retail 
record locations in Montgomery, 
Ala, and Albany, Ga., where malls 
are to be opened by Arnov Realty. 
Merco had representation at the re- 
cent national convention of the In. 
ternational Council of Shopping 
Centers in Toronto. 

Merco's expansion retailwise 
would make it four labels now in re- 
tail, with Columbia's Discount 
Records and Pacific Stereo: ABC 
Leisure group's new retail chain di- 
vision headed by AI Franklin and 
the four Chicagoland retail stores 
owned jointly by A &M Records and 
Bert Indent Chicago veteran retailer, 
and Jack White and Seymour 
Greenspan, who, folded their long- 
time Su nun it Distributors last week. 

The big new album is coming lune 24111. It features the smash hit single, 

"Annie's Song;" plus eight other Beat new Denver cuts. "Back Home 

Again" is the album destined tar the kind of airplay and sales that will 

continue to make John Denver the hottest adist in the business today. 

(Ad...momenn 

(AdvarnzamonU 
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General News 
Lieberman 
Buys Disk 
Division 

MILWAUKEE -Lieberman En- 
terprises. Minneapolis record/tape 
wholesaler. has acquired the re- 
corded products division of Taylor 
Electric Co. here. James Taylor Sr. 
emphasizes that the sale to David 
Lieberman. president of the firm 
that bears his name. resulted be- 
cause Taylor feels Lieberman will 
continue the sane integrity which 
the longtime local firm maintained. 

Liebemtan says he will phase the 
division out of record/tape distribu- 
tion, concentrating on rack jobbing. 
Lieberman's firm dropped distribu- 
tion in Minneapolis in 1970. 

Lieberman will keep the divisions 
sales wing intact, with Pete Stocks. 
Jim Hanks and Ron Burbey contin- 
uing i n major sales management 
roles. 

Lieberman will not continue with 
a location here. His Chicago and 
Minneapolis warehouses will service 
the Wisconsin and upper Michigan 
accounts which he acquired. 

Taylor Electric was a record dis- 
tributor for over 25 years. The Tay- 
lors. James Sr. and Jr.. will continue 
to operate divisions in hardgoods, 
electronic parts. sound equipment 
and appliances from their present 
Mequon, Wis. base. 

Hal Cook Fete 
Raises $100,000 
For City of Hope 

LOS ANGELES -A City of Hope 
testimonial dinner honoring Hal 
Cook raised $100.000 for the noted 
hospital. 

Over 550 persons attended the 
dinner at the Beverly Hilton Thurs- 
day (6), sponsored by the musical - 
applianec- radio -television chapter 
of the hospital. 

Cook, a former Billboard pub- 
lisher -was honored for his contribu- 
tions to the music /recording indus- 
try and for his efforts in behalf of the 
hospital. 

In accepting his award from last 
year's honoree, Mo Ostin, chairman 
of Warner Bros. Records, Cook 
noted he would be working on a 

project to help the industry celebrate 
the 100th anniversary of recorded 
sound in 1977. 

Entertainment was provided by 
the new Neal Hefti band and TV 
personality Andy Griffith. 

Car Tapes Inc., Auto Stereo Chain Merging 

Venture capital helps Car Tapes and National Auto Sound merge. 

Antipiracy Penalties 
In Bill May Be Eased 

By MILDRED HALL 
WASHINGTON -The stiff fel- This development occurred dur - 

ony penalties in the House antipi- ing last week's public hearing. called 
racy bill, H.R. 13364, may be toned by Rep. Robert W. Kastenmeier. 
down somewhat, or an alternative chairman of the subcommittee han - 
approach suggested by the record dling copyright legislation. and au- 
industry association may be used. that of the bill. 

The latter would apply felony The primary purpose of the bill is 

penalties only to the distributors of to assure continuing protection for 
illegal tapes, and lower penalties for recordings made on or after Feb. 15. 

retailing the tapes to misdemeanor 1972. under federal copyright stat- 
atatus. (Continued on page 12) 

Ignorance As Plea Denied 
By RICHARD ROBSON 

I MUSIC Week Staff Writer) 

LONDON- Pleading ignorance 
will no longer save tape dealers from 
the law, a test case in the High Court 
has established. 

A judge has ruled that record 
companies taking dealers to court 
for selling pirated product no longer 
have to prove that retailers know the 

product they are selling is illegal. 
A clause in the copyright law 

states that knowledge should be 
proved. Until now this had been 
construed as meaning the onus is on 
the record manufacturers to prove 
that a dealer sold pirated records or 

(Continued on page 45) 

By EARL PAIGE 
LOS ANGELES -A San Fran- group of Monsanto. LeVitus says 

cisco-based venture capital group is PMG is made up of a "bunch of 
backing the merger of locally head- young whiz kids who have re- 
quartered car stereo manufacturer searched the potential of the car 
Car Tapes Inc. and 40 -unit car stereo field, particularly the promise 
stereo chain National Auto Sound of of in -dash growth." 
Kansas City, Mo. National Auto LeVitus met Sullivan when Le- 
looms as the largest exclusive au- Vitus tried unsuccessfully to acquire 
tomotive sound chain in the U.S. Nephi Rubber, a Utah manufac- 

Car Tapes, an 8- year -old firm lo- luring subsidiary of Gates. PMG put 
cated in nearby Chatsworth, and together a purchase of Nephi and 
headed by James LeVitus, is acquir- the NAS -Car Tapes merger was part 
ing all the assets of NAS, founded by of the package, LeVitus explains. 
automotive air conditioning retail LeVitus would not reveal the fi- 
pioneer Carl Geller, says LeVitus, nancial arrangements of the NAS- 
president. Both firms are privately Car Tapes merger. Central to the 
held: Car Tapes has 30 stockholders marriage is the fact that both firms 
and NAS 7 and all have yet to ap- are exclusive in car stern, yet both 
prove the merger. did make a stab at home equipment. 

Key to the merger is Page Mill NAS, stymied for expansion capi- 
Group (PMG) of San Francisco, tal until now, has warehouses in 
headed by Dan Sullivan, 33, who Houston, Dallas, Atlanta and Kan - 
comes from the venture capital (Continued on page C£S -14) 

Tape Industry Shortage 
Eases; Benefits Gained 

LOS ANGELES -A year ago this 
month, "shortage" was one of the 
words of the day in the tape indus- 
try. Today one does not hear that 
word so much, with the primary rea- 
son being that many of the shortages 
hitting tape a year ago are not 
around anymore. There is still a 

problem relating to raw materials 
flat the manufacture of tape, how- 
ever, and that is price. 

Most of the raw materials neces- 
sary to the manufacture of blank 
tape -toluenes, polyester film and 
elethylkeytone -are now available. 
more so than last year at this time, 
thus abating some of the crisis feel- 
ing surround the tape industry last 
year. 

First, a brief summary is necessary 
of the events which led up to last 
June's general awareness of the 
shortage problem. It was already 
widely known that there was a seri- 
ous vinyl shortage in the record in- 
dustry. 

Among other things. this was the 
result of the crude oil shortage. Since 
many of the chemicals used in the 
manufacturing of raw tape and plas- 
tic housing for the tape are also 
crude oil based, it stood to reason 
that a shortage in these areas might 
be in the offing. 

A Billboard survey conducted 
during last summer's Consumer 
Electronics Show revealed that there 

were shortages in the wind indeed. 
At that lime, representatives of ma- 
jor firms said certain compounds 
and solvents necessary to the manu- 
facture of raw tape were becoming 
difficult to get hold of. As men- 
tioned, most of these solvents and 
compounds were petroleum deriva- 
tives. The most seriously affected 
materials were toluene, elethylkey- 

(Courinued on page CES -12) 

GRT Acquires 
2 Artists' Pacts 

NASHVILLE -GRT Records has 
stepped up its expansion activities 
with the acquisition of the contracts 
of artists Bobbie Lewis and Earl 
Richards of Ace of Hearts Records 
and Golden Horn Productions. 

Earlier (Billboard May 25) the 
firm had signed former MCA artist 
Dan Howard and acquired a master 
by Harrison Jones from Priune 
Records. 

Under the terms reached, Rich- 
ards will produce Lewis and himself 
for GRT. The contract calls for the 
takeover of the current single and al- 
bum product by these two. 

GRT is reissuing and reservicing 
the Lewis single "Lady Lover" dis- 
tributed by Chess/Janus. The label 
also will retitle and reissue the cur- 
rent Lewis LP. 

Govt. Wins Duplicator Case 1st Round Against Taxe 
LOS ANGELES -Assistant U.S. 

Attorney' Chet Brown won the first 
round of the government's legal 
fight against alleged prime unli- 
censed duplicator Richard Taxe and 
his four co- defendants in Judge Ir- 
ving Hill's Federal district court here 
Monday (31. 

Judge Hill ruled down the line in 
favor of the government, which 
charges Taxe: his brother, Ronald: 
Rick Ward, aka Sean 'Wald; and 
Jerry Merlon. with violating the en- 
circled Precorded sound copyright 
provision and interstate trans- 
portation of stolen property (Bill- 
board. Feb. 23). 

Al one point. Judge Hill ques- 
tioned the need to include the stolen 
property transport charge. but 
Brown pointed out that the copy- 

right violation is a misdemeanor. 
while the stolen property transport is 

a felony. 
Brown said recorded music pi- 

rate could be better dissuaded in 
the future if they faced not only pos- 
sible one -year imprisonment and a 

$1.000 fine for the misdemeanor but 
additionally, up to 10 years in prison 
and /or $10,000 in fines for the fel- 
ony. This is the first time the U.S. has 
attempted to add the significant sto- 
len property tapin a recorded copy- 
right case. 

Earlier. Steve Miller. Taxe's coun- 
sel, argued the validity of the charge. 
When a consumer buys a recorded 
tape. he said. that tape is his prop- 
erty to do with as he pleases, includ- 
ing duplicating the tape for sale. 

Judge Hill cited a precedent in a 

By JOHN SIPPEL 
case, where a photostaued docu- 
ment "which he did not have any 

right to." had been said interstate 
and where the defendant had been 

Evidence Shows 
LOS ANGELES -Magnitude of 

the business done nationally by 
firms operated by Richard Taxe, de- 
fendant in a federal indictment 
charging encircled P copyright vio- 
lation and transporting stolen prop- 
erty interstate. is shown in a partial 
bill of particulars filed by the U.S. 
Attorney here. 

Taxe. whose local manufacturing 
premises were raided by federal au- 
thorities in late January (Billboard. 
Feb. 9). is on trial before Judge Ir- 
ving Hill. 

Sixteen air express shipments, to- 
talling 112.875 tapes. were made to 

Tape Shipments 
Bargain Supply. 844 Jefferson, 
Louisville. Ky.. between April 27. 
1973, and Jan. 19, 1974. according to 
the bill of particulars. 

Additionally, five shipments to 
White Elephant Wholesale, 1231 
Vinton St., Shreveport, between 
Dec. 12. 1973, and Jan. 22, 1974, to- 
talled 4.700 tapes. Between Aug. 27 
and Dec. 12. 1973- Taxe shipped 
32.200 tapes to Kenneth Chitwood, 
doing business as Stereo Village, 
Reedsville, Wis.. and Stereos. 2726 
Atwood, and Stereo City, 853 South 
Shore Dr., both in Madison, Wis.. 
according to the evidence. 

found guilty of violating the law. 
Miller also argued that prerecorded 
tape was not 'goods and merchan- 
dise" and the judge again used the 
document reference. 

Defense argued that terms like 
"pirate" and "fictitious businesses" 
were deleterious to (heir case as used 
in the government complaint. Judge 
Hill upheld the complaint's ver- 
biage. 

In an exchange between Brown 
and Miller. it was disclosed that 
"speed changes" and "tonal 
changes" were made when Taue s 

companies duplicated tapes of art- 
ists doing their his records. 

Miller was trying to get full infor- 
mation on expert testimony to be 
supplied by the FBI's testing labom- 

(Continued Off page 14) 
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`Billy Paul Live in Europe "and "The O'Jays Live in Lond 
Two new albums swirling with hits On Philadelphia Internation 

The Sound of Philadelphia Never Sleeps. 

Keeping t e 
8 Distributed by Columbia /Epic Records 
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6 General News 

Blue Thumb Action Aims 

At Top 40, Easy Listening 
BI NAT FREEDI.AND 

LOS ANGELES -Blue Thumb Records has beefed 
up for an all -out push to extend its strong FM album air- 
play track record into easy listening and Top 40 action. 

The small Famous Music -owned label, home of the 
Crusaders and the Pointer Sisters, has during the past 

months jumped its staff from 7 to 15. taken over a new 

building in the Brentwood district and instituted an un- 

Billboard photos by Bonnie Tiegel 

MODERNISTIC VIEW -Blue Thumb's logo looks perfectly correct in this 
photo, but the letters are actually slanted above the entrance doorway. Chair- 
man Bob Krasnow (above), combines modern art with his own casual look. 

usual dual national promotion di- 
rector system. 

This second wave of Blue Thumb 
m executive additions includes Barry 

CResnick as Eastern promotion direc- 
m tor. Richard Wagner as national 

sales director, Larry Fedder as FM 
Fri college promotion director and 

Bruce Garfield in charge ofunist re- 
lattons. Founder Bob Krasnow took 
the title of board chairman, and Sal 
Licata moved from sales general 

w manager to president. 
The recent departure of youthful 

national promotion director Louis 
Newman to Discreet Records 
brought in former UA national pro- 

motion topper Jack Hakim. Now 
Hakim and Resnick share the Blue 
Thumb national promotion direc- 
torship, splitting responsibility for 
covering the label's 26 independent 
distributors. 

Naturally Hakim handles the 
Western region and Resnick the 
East. They divide the middle U.S. by 
areas where each man has built up 
the strongest previous contacts. 

According to Licata. "Blue 
Thumb is finally in a position to ex- 
pand its strong FM and soul radio 
position into the lucrative Top 40 
and easy listening markets, now that 
we have two strong and experienced 

singles promoters like Jack and 
Barry. 

"We are already seeing improve- 
ment in distributor reorders and air- 
play. A system of dual national pro- 
motion directors .seems to be just 

right for Blue Thumb, where we 
aren't big enough to have lots of 
field troops that need one source of 
command." 

Blue Thumb has already made its 
entry to the progressive MOR scene 
with veteran arranger Nick De- 
Caro's "Italian Graffiti" album. The 
DeCaro single, "Canned Music." is 

getting the label's biggest push since 
the Pointer Sisters' debut last year. 
Latest gimmick is a mailing of sev- 
eral thousand "Canned Music" pro- 
motional cans which convert to desk 
top pencil holders after the pop -top 
is removed. 

Another new Blue Thumb mar- 
keting strategy is the placing of 
stickers with review quotes on 
shrink -wraps of all new product. 
Stickers remove with shrink -wrap 
and provide extra point -of -sale im- 
pact information. Sales director 
Wagner came up with concept based 
on the packaging of paperback 
books. 

RCA, CBS Hike Custom Prices 
NEW YORK -RCA and CBS 

have raised their custom record 
pressing prices, reflecting the contin- 
ued shortage of vinyl and the in- 
creasing costs of raw material. 

The RCA price hike, which went 
into effect June 3. adds an "average" 
increase of 11/2 cents per LP. Quan- 
tity of product ordered determines 
the actual increase. according to a 

label spokesman. 
At CBS, custom pressing charges 

have risen 5 percent. or approxi- 

Beatles & EMI 
Linked Until '76 

LOS ANGELES -Ringo Starr is 

the latest individual issuing denials 
that the Beatles will play together 
again. He made his statements upon 
returning to London after an Ameri- 
can stay. 

As for recordings. the group col- 
lectively and individually remains 
tied to an EMI pact until Jan. 25. 

1976. reports Brown Meggs. Capi 
tot's executive vice president and 
chief operating officer. Meggs says 
they will have their recordings dis- 
tributed and released in the U.S. by 
capitol at least until that time. 

Mere late News 
See Page 58 

By JIM MELANSON 
moldy 2 cents per LP. The new 
rates, effective May 13, bring the to- 
tal cost per LP to 36 cent, or 34 for 
the disk and 2 cents for the shrink 
wrap. 

Quantities ordered also affect the 
actual cost to CBS customers. For 
the first 10,000 units a discount of 1 

cent is offered: for 25.000 units it's 
t' cents off; at 50.000 units 2 cents 
off, and at 100,000 units the discount 
per LP is 245 cents. 

Discounting is offered only on 
each pressing order. Previously. re- 
duction of customer costs, due to 
quantity. was on a cumulative basis. 

In another developments. CBS is 
offering additional pressing allot- 
ments to its customers if they scrap 
slow moving product stored in CBS . 

warehouses. 
For every record scrapped. their 

respective allotments on new orders 
wilt he increased proportionately. 
The customer also receives credit on 
scrapped material towards new 
pressings. 

At both labels. spokesmen say that 
the price increases are unavoidable. 

EWIC Corp. Dividend 
LOS ANGELES -EMC Corp., 

Los Angeles educational publishers 
and tape /cassette duplicators, de- 
clared the company's second annual 
dividend of 10 cents per share pay- 
able on July 31. 1974. to stock- 
holders of record on May 31, 1974. 

They state That increased costs of 
raw materials, and not labor costs, 
are being passed on to the customer. 
According to the two executives. 
there is no improvement in the avail- 
ability of vinyl. 
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xecutive Turntable 

DOUGHMAN SPIDELL CHORAN 

Larry Levine, an audio executive with both manufacturing and 
retailing experience, has been named audio merchandising man- 
ager of the ABC Leisure Group's retail music and record division. 
He will supervise audio marketing, advertising and promotion for 
the chain of stores that will be established in various major cities by 
the division.... Larry Radom joins Stereo Tape, a division of Mag- 
tec, as sales manager. ... Ed Berson has been promoted to field 
sales manager of GRT Music Tapes in Sunnyvale, Calif. 

Sandi Spidell has been appointed manager of a &r administra- 
tion for 20th Century Records. In her present role at 20th Ms. Spi -, 
dell works closely with president Russ Regan from the beginning of 
a recorded project until its completion. ... Nancy Bush joins 
A. Phrogg as worldwide director of public relations. Ms. Bush's re- 
sponsibilities will include revamping of A. Phrogg's public rela- 
tions department as well as developing new projects In the music 
field.... Eddie Choran joins the professional staff at United Artists 
Music Group. He was most recently with the Robert Stigwood Or- 
ganization. 

* * * 
Dan Campbell joins Denver -based Crested Butte Records as 

national sales manager. He was formerly associated with the Ste- 
ven Sills Organization.... Jerry Doughman joins General Record- 
ing Corp. as West Coast marketing manager. He will be respon- 
sible for coordinating all West Coast radio promotion for the firm's 
three labels. Before joining GRC, Doughman was affiliated with 
Buddah Records as operations director and promotion field repre- 
sentative with London Records.... Pat Pipolojoins Island Records 
Inc. as vice president of promotion. He was previously in national 
promotion with MCA Records. 

Jack Myers has been named entertainment manager for Busch 
Gardens operations in Los- Angeles and Tampa. ... Maynard 
Sloate has been appointed entertainment director at the Union 
Plaza in Las Vegas. The veteran producer was formerly at the 
Tropicana in a similar post. 

Elmo Sonnier, for 14 years a sales executive with All -South 
Dist., New Orleans, is leaving to open a Cajun -style cafe in Me- 
tairie, La., which will be called "The Little Cajun Chef." He will be 
replaced as operations manager by Jeff Fontz, who was with Ber- 
nard's one -stop, New Orleans. 

* * 
Sy Warner has been appointed sales manager of London 

Records. Don Wardell has been named manager of the promo- 
tional division of the company.... Kiki LaPorta joins Motown as 
assistant advertising manager. She was previously at Warner Bros. 
for two years as advertising coordinator. 

* * * 

Dave Carrico has been named vice president, national promo- 
tion, at Bell Records as the first step in an extensive restructuring of 
the promotion department. With Bell for the past eight years, Car- 
rico was most recently head of the label's a &r department.... Rob- 
ert Rosene has been appointed manager, business affairs, West 
Coast, for RCA Records. He was most recently involved in private 
law practice.... Also at RCA Alan Kress has been appointed as a 

counsel in the law department at the label's headquarters in New 
York. ... William Barker has been named vice president of the 
CBS /Columbia Group, with responsibilities for the development 
of planning and people. He was most recently vice president, plan- 
ning, for CBS.... Bruce Harris has been named product manager, 
Epic and Columbia custom labels. He had been an associate prod- 
uct manager since joining CBS in March 1973. 

* * * 
Steven Seklir has been appointed assistant national sales man- 

ager, general licensing, for ASCAP. He has been with the society 
for the past two and one half years in the general licensing depart- 
ment. Prior to joining ASCAP, Seklir was a trial lawyer with the 
Corporation Counsel, City of New York.... Ralph Fabre has been 
named vice president and general manager of Hilary Records. He 
has been associated with the company for the past nine months, in- 
volved in management, promotion and publishing. ... Martin 
Hurley has been named to the newly created post of executive vice 
president, sales, at Dick Lausky s Music House. Hurley recently 
sold his interest in a southwestern radio station where he was also 
general manager for the past three years.... Lou Galliani has been 
appointed West Coast regional promotion man for Elektra /Asy- 
lum Records. He was most recently on the national promotion staff 
at RCA. * A * 

Japan Victor (JVC) has promoted William Kist from vice presi- 
dent of sales to senior vice president, home entertainment and high 
fidelity products division. 

(Continued an page 50) 
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Charade 
Throw a Penny 
Down the Road 

Voices 
Give a Hand.Talce a Hand 

Dogs 
Mr. Natural 

Lost In Your Love 
I Cant LetYou Go 
Heavy Breathing 

Had a Lot of Love Last Night 

Mr. Natural" beautifully captures the soaring harmonies,distinc 
vocalizing and evocative melodies that the Bee Gees have alwo 
been famous for. And always will. 

"ME Natural" from the Bee Gees 
On RSO Records and Tapes 

Produced by Arif Mardin 
D.rbured by Montt( Records 
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General News 
CHART ANALYSIS 

Pop Goes Country as Songs, 
Artists Reversing Crossover 

LOS ANGELES -Crossover of 
Country artists and material to the 
pop charts is getting a lot of public- 
ity lately, but this week's lop 100 

country singles chart shows some- 
what of a reverse vend occurring. 
Sixteen of the hits coming from art- 
ists more commonly known for pop 
production or songs that were once 
pop hits have been redone country. 

At No.3 this week is "1f You Love 
Me (Let Me Know)' from British 

New 
CofllO ies P 

Doovid Barskin, former director 
of business affairs at Capitol 
Records in Los Angeles and John 
Jossey, former vice president in 
charge of distribution at Capitol, 
have formed Music Support Inc., a 

multi -music firm specializing in 
country music. 

Music Support Inc. represents 
Buck Owens Enterprises and is 
coordinating with Capitol in mar- 
keting and promoting artists such as 

Owens, Lawanda Lindsay, Freddy 
Hart, Susan Raye, Tony Booth and 
Buddy Allan. The pair have also set 
up Naptown Records as a record 
and distribution firm. The company 
will handle Granite Records and 
Daybreak Records. An ASCAP and 
HMI company has been set up as the 
firm's music publishing wing. 

A t t 
Rosebud Music production -pub- 

lishing- management -promotion has 
been formed in Los Angeles by 
Steve Metz, presideeLwith Marshall 
Lieb and promotion veteran Red 
Schwartz as vice presidents. 

First Rosebud signings are R.B. 
Greaves of "Take a Letter. Maria" 
who will be produced for Spring 
Records, and Canadian R. Dean 
Taylor who had a Motown gold 
single "Indiana Wants Me" 

A f d 

Mark Volman and Howard Kay - 
Ian have formed Flo & Eddie Inc. in 
Los Angeles with John DeMarco 
and Mike Kagen of Kagen -De- 
Marco as president and vice presi- 
dent for business affairs of the duo. 
Dick Goldstein will handle tour 
coordination. 

Currently in the works is national 
syndication of the "Fla & Eddie Ra- 
dio Hour," now airing on KROQ- 
AM-FM here, Sundays. The firm is 
also seeking a label for the Flo & Ed- 
die soundtrack to an animated film, 
"Cheap," being released this month. 

t t t 
The Wanoke Concern, New York 

music publicity company headed by 
Pat Costello. Jane Friedman and 
Rod Jacobson. has opened a West 
Coast branch in Los Angeles with 
former UA publicists Barbara De- 
Witt and Mary Greifinger as part- 
ners with Janet Ferguson assisting. 

* 
Midland International Records 

has been formed in New York by 
Bob Reno under an arrangement 
that will see the new label manufac- 
tured and marketed worldwide by 
RCA Records. Reno. formerly active 
in a&r and publishing with Van- 
guard, Mercury and Buddah 
Records, as well as Mills Music, says 
he will concentrate on album artists 
with "global' potential. 

(Continued on page 12) 

By BOB KIRSCH 

songstress Olivia Newton -John. The 
singer has enjoyed one prior country 
hit. but was previously known as a 

pop singer here and still is through- 
out the world. 

At a started No. 9 is Anne Mur- 
ray's "He Thinks I Still Care." 
Though Ms. Murray has had coun- 
try hits in the past, she is considered 
primarily a pop star and has a differ- 
ent disk, the Beatles "You Won't 
See Me" currently high on the Hot 
I(0. 

The No. II slot is held by Mel Til- 
lis & Sherry Bryce with "Don't Let 
Got' While the artists are country, 
the song was a major rock and soul 
hit for Roy Hamilton some years 
back. 

Ray Stevens, who is considered 
country and pop but has enjoyed 
many pop hits is at 12 with "The 
Streak." a former No. I pop disk. 
Hoyt Axton, known mainly as a rock 
writer and folk singer over the years, 
has the No. 16 hit with "When the 
Morning Comes." 

The No. 23 hit, "Something." is a 

George Harrison penned Beetle his 
and is now a successful country hit 
for Johnny Rodriguez, while Dottie 
West's "last Time I Saw Him" at 24 
was a top 20 pop hit for Diana Ross 
just weeks before Ms. West's version 
hit the charts. 

At 34 is Johnny Carver's "Country 

Lullaby." The song was a rock hit 
for B.J. Thomas under the title 
"Rock and Roll Lullaby" and was 
written by one of the premier writing 
teams in rock history, Barry Mann 
and Cynthia Weil. 

At 36 is another pop hit gone 
country, Buck Owens' "On the 
Cover of the Music City News." This 
song is simply another version of 
"On the Cover of the Rolling Stone." 
a top five hit for Dr. Hook & the 
Medicine Show a year ago. 

AI 58 is "Stop and Smell the 
Roses" from Henson Cargill, a pop 
hit for Mac Davis. Rick Cunha's 
"I'm a Yo Yo Man" is at 61 and isa 
song that first broke pop, while Jim 
Stafford's "My Girl Bill" at 69 also 
broke pop first and is a major pop 
hit 

Gordon Lightfoot is at 81 with 
"Sundown," currently a top five pop 
hit. Lightfoot has been a writing and 
recording star in pop and folk for 
years. John Denver, possibly the 
hottest pop star today is at 89 with 
"Annie's Song," already a top pop 
bit, while Jimmy Buffett enters the 
chart at 90 with "Come Monday." 

Buffett is considered a pop star 
and the record is already climbing 
the Hot 100. Finally, Sommi Smith is 
at 96 with "Never Been to Spain." a 

former top 10 pop hit for Three Dog 
Night The song was penned, inci- 
dentally, by Hoyt Axton. 

Duplicators Suffer Setback 
In Appeals Court Ruling 

By ROBERT SOBEL 

NEW YORK -A U.S. Court of law;" 2) the court misapprehended 
Appeals reaffirmation in Oklahoma the effect of the U.S. Supreme 
of an radier decision has all but Courts decision in Goldstein vs. Cal - 
dashed the legal hopes of those unli- ifomia, on the copyright issue in the 
censer' duplicators claiming author- present appeal; 3) the court mis - 
ization under the compulsory lices- apprehended the effect of the 1971 

ing section of the Copyright Act. amendment (Sound Recording) to 

The sew decision, coming aller the copyright law on the rights of an 

the Appeals Coun approval of a pe- owner of a copyrighted musical 

Cition for rehearing made by Colo- composition. 

rado Magnetics, Sound Values Inc, 
' Magnetic Recorders Corp., Randy 
Sherman and Harry Cummings, de- 
fendants, was upheld May 24 in Ok- 
lahoma for the 10th Circuit, by a 

vote of 5 -2. 

The case was to be remanded to 
the District Court here for proceed- 
ings to determine the amount of lia- 
bility of the defendants and the ad- 
ditional relief to which the plaintiff 
E.B. Marks is entitled. However, the 
defendants have fded for a stay of 
the mandate, pending application to 
the Supreme Coun for a hearing on 
the decision. 

The decision embraces Kansas, 
Wyoming. Utah, New Mexico and 
Colorado. It supports a 1972 appeals 
ruling in Arizona for the 9th Circuit, 
which includes visually all of the 
West Coast states. 

The opinion is also seen as having 
a large impact in determining the 
outcome of appeals pending in both 
the 3rd Circuit (New Jersey) and 5th 
Circuit (Alabama). Both are in the 
Appeals Court. The New Jersey 
opinion held for the duplicators; the 
Alabama decision against. 

In (heir petition for a rehearing, 
the defendants claimed that II the 
court overlooked the significance of 
the Ampex license agreement in de- 
termining if Magnetics' "use" of 
Marks (E,B. Marks, plaintiff) com- 
positions was within the compulsory 
licease provision of the copyright 

Marks, in its response to the Am- 
pex portion of the petition, said that 
Marks voluntarily granted Ampex a 

license to make authorized tape ver- 
sions for three of the II copyrighted 
compositions in the suit "because 
Ampex performs a useful and neces- 
sary step in the total process of creat- 
ing and distributing original sound 
recordings. Ampex has such tapes 
not from commercially available 
disks, but from the original master 

(Continued on page 49) 

RCA Label Has 
Best May Ever 
NEW YORK-Last month was 

RCA Records biggest May in the 
company's history for commercial 
billing of singles, albums and tapes, 
marking a 16 percent increase over 
the some period last year, according 
to Jack Kiernan, vice president of 
marketing. 

Sales of singles contributed heav- 
ily to the gross, he reports, exceeding 
last year's May total by 75 percent. 

Kiernan attributes RCA's "hot 
sales pattern" largely to strong re- 
tailer action on product by John 
Denver, the Hues Corporation, the 
Guess Who, Charley Pride, the 
Main Ingredient, New Birth, Harry 
Nilsson, David Bowie, Elvis Presley 
and the label's entire country roster. 
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THIS ALBUM CONTAINS 
LOVE UNLIMITED'S NEW SINGLE 

"PEOPLE OF TOMORROW (ARE THE CHILDREN OF TODAY)" TC -2110 

LOVE UNLIMITED ORCHESTRA'S NEW SINGLE 

"THEME FROM TOGETHER BROTHERS" TC -2137 

JJSA 
"LOVE'S THEME" TC -2069 

"NEVER, NEVER GONNA' GIVE YOU UP" TC -2058 

"I'M GONNA' LOVE YOU A LITTLE MORE, BABY" TC -2078 

RECORDS & TAPES 
A SUBSIDIARY OF 

20TH CENTURY -FOB FILM 
CORPORATION 

311110.1JS' itR1EA 

www.americanradiohistory.com

www.americanradiohistory.com


4 
INSt/ 

141191,:* 0,0 
DIVISION 

CHIEF 
10 MANAGE 

AUDITORIUM 
ANO 

COLISEUM 
Jacksonville, Florida: Opening for 
Division Chief to manage 3200 -seat 
Claie Auditorium and 10,000 ra- 
pacity Veterans Memorial Coliseum. 
Auditorium has a 800 -sut theatre 
and 21,000 a. ft. Exhibition Hell. 
Coliseum offers 50,000 ft, exhibi- 
tion space. Full knowledge of show 
business essential. Must he famil- 
iar with all types booking function.; 
strong an promotion; have contacts 
with talent /booking agencies. Sal- 
ary-open. Send written resume to 
Frank Reyes, Director, Dept. Recrea- 
tion and Public Affairs, 851 North 
Merkel St., Jacksonville, Fla. 33202. 

10 Financial News 

Off theTicker J Market Quotations 
WARNER COMMUNICA. 

TIONS told shareholders that its 
record companies (Warner- Elektra- 

gt- 

Atlantic) recorded the best quarter 
(first quarter of 1974) in their his- 
tory. Records, tapes and music pub- 
lishing revenues increased due to a 
very strong release pattern, chair- 
man Steven Ross says. 

For the quarter ended March 31, 
sales of records, tapes and music 
publishing reached $71,206,000 
from $58.303,000. 

* * * 
RCA says it placed $100 million of 

9 percent promissory notes due July 
15, 1991, with a group of five insur- 
ance companies. Proceeds will be 
used for general corporate purposes. 
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The company also is considering a 

public offering of new senior debt 
later this year. 

a * * 
GULF + WESTERN reports 

record sales and earnings for both 
the third quarter and the nine 
months. ... Telepre Industries, 
Cherry Hill, NJ.. manufacturers of 
tape cartridge, reports eamings of 
$83,291 on sales of $5,357,191 for 
the first quarter of 1974. 

* * e 

AMPEX has raised prices "rang- 
ing in excess of 15 percent" on some 
products in the past 90 days because 
of inflationary pressures. Arthur H. 
Hausman, president, says in an in- 
terview he expects the company to 
do better in focal 1975 than in fiscal 
1974. 

Hausman says sales of profes- 
sional video equipment are "good," 
and he is "encouraged" by the mar- 
ket for both video and audio record- 
ers. 

* a * 
SCHWARTZ BROTHERS, 

Washington, D.C., reports earnings 
of $34.572. or 5 cents a share, on 
sales of 54.558.011 for the first quar- 
ter ended March 31, compared to 
earnings of $76,267, or 10 cents a 

share, on sales of $4,989.640 in the 
same quarter a year ago. 

Jim Schwartz, president, says the 
company continued to be affected 
by decreasing volume in rack mer- 
chandising and wholesale distribu- 
tion operations. The Harmony Hut 
retail operations continue lo in- 
crease the company's sales volume. 

Sales of the retail operation 
showed a 30 percent gain in the first 
quarter, but "problems in whole- 
saling operations continued to result 
from some large record companies 
instituting their own direct distribu- 
tion," Schwartz says. 

* * * 
THE 1975 economic picture 

hinges on inflation, according to 
Robert T. Parry, vice president and 
chief economist of Security Pacific 
Bank in Los Angeles. 

Parry says the continued high rate 
of inflation is slowing a recovery in 
the nation's economy. He sees the 
national inflation rate averaging 9.1 
percent for 1974. and said that in 
1975, "it appears that inflation will 
not decline dramatically and prob- 
ably will average 6.8 percent for the 
year." For consumers, it means 
higher prices in 1975. 

Or It 

SONY, Tokyo. reports net earn- 
ings declined for the first six months 
ended April 30, which it attributed 
to Japan's recently imposed excess 
profits lax. The company says the 
tax has hurt Sony more than most 
other Japanese companies. 

The (parent) company says earn. 
ings fell 11 percent even though 
sales increased 29 percent from a 
year earlier. Sony reports a 30 per- 
cent increase in consolidated net for 
the first quarter. ended Jan. 31. 

Jack Fine Guilty 
Of Tax Evasion 

LOS ANGELES -One of two un- 
licensed duplicators charged with 
income tax evasion pleaded guilty 
here in federal district court Thurs- 
day (23). 

Jack Fine, a partner with Martin 
Stem in American Manufacturing 
Co., where they allegedly manufac- 
tured stereo tapes, pleaded guilty to 
evading $12,441 in 1970 income tax. 
Evasion is a felony, punishable by 
up to five years imprisonment and/ 
or a $10,000 fine. Judge David Wil- 
liams will sentence Fine June 24. 
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15% Sales Jump 
NEW YORK -Sam Goody Inc. 

has reported a 15 percent sales in- 
crease from $6,839,000 in the some 
period last year to $7.487,000 for the 
current quarter. Net income for the 
period was 529.565, or four cents Per 
share, as against a loss of $27,000 last 
year. 

President Sam Goody attributed 
the increase in eamings to improved 
controls and increased promotional 
activity. 

QUALITY- EXPERIENCE -SERVICE 
WE CAN MAKE IT HAPPENT 
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and have been for 26 years 
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General News 

Senate Vote on Rates & Fees 
Continued from page J 

Hart. as a cost -of- living increase. In- 
flation- offset mises were once pro- 
posed for all statutory rates, but were 
abandoned by the copyrights sub- 
committee in favor of having the 
Copyright Tribunal decide on statu- 
tory rate changes, on the basis of the 
economic situations of the industries 
involved. 

The record industry has sent the 
senators an outraged protest of this 
proposal "to triple" the originally 
proposed t4 cent increase over the 
present rate of 2 cents per single, 
which was approved by the copy- 
rights subcommittee. The industry 
wants the Copyright Tribunal to de- 
cide any rate changes. 

The industry letter says the in- 
crease to 3.5 cents for mechanicals in 

7 " -33's 
LITTLE 

LPs 

We also make big 

LP's- 45's -8 tracks - 
cassettes 

disk- 
maker/ 

Write for Price List 
New York Off ice 

160 East 56th St. (2121 966-3185 
Philadelphia Plant, 

925 N. 3rd Stoat, Philadelphia 
1215) MA 7 -2277 

the compulsory licensing of music 
would mean another $50 million a 

year beyond the $26 million increase 
that would result from the 2.5 cent 
ceiling rate in the bill -or a total 
raise of roughly $75 million per year. 
The companies say they paid au- 
thors and publishers about S78 mil- 
lion in mechanicals in 1972. double 
what it was in 1965. 

Also, the industry letter says it is 
one-sided Ingram a cost of living in- 
crease to the author -composer seg- 
ment, which is a service industry, 
without considering the rise in costs 
to a capital intensive industry like 
recording. 

A second Hart amendment would 
require the Copyright Tribunal to 
review all royalty rates only 60 days 
alter the effective date of the revi- 
sion bill S. 1361, rather than the 18- 
month span now provided. Sen. 
McClellan is known to be deadset 
against this hurry-up approach to 
cut short the time needed for the 
Tribunal to study the problems and 
assemble data for a seasoned judg- 
ment. 

_Companies 
Continued from page 
Gibson, Stromberg, Jaffe and As- 

sociates has been formed by merger 
of Los Angeles -New York rock pub- 
licity powerhouse Gibson & Strom- 
berg with film -TV specialist Steve 
Jaffe Public Relations. Jaffe is son of 
veteran actor Sam Jaffe. 

The embattled record royally 
would be hit by an amendment by 
Sen. Sam Ervin (D- N.C.). He 
would eliminate the performance 
royalty for commercial use of copy- 
righted recordings completely. Sen. 

Edward Gurney fR -Fla.) would do 
the next best thing by exempting the 
broadcasters from paying the roy- 
alty. Sen. Quentin Burdick (D- 
N.D.) has opposed the royalty for 
commercial play of copyrighted 
recordings from the start. 

However, a third possibility will 
be offered by certain senators by 
way of compromise. They would 
keep the record royalty principle in 
the bill (it is favored by McClellan) 
but would lower the amounts the 
broadcasters would have to pay for 
the licensing. The bill calls for 2 per- 
cent of net advertiser receipts: with 
exemptions for smaller stations. and 
pro -rata licenses for stations using 
little recorded music. 

In yet another jukebox exemp- 
tion, Ervin would exempt the indus- 
try from any Copyright Tribunal re- 
view of the $8 music performance 
royalty in the bill, and require full 
congressional action for any change. 
The senator would also delete the 50 

cent fee for jukebox registration cer- 
tificates to be required by the Copy- 
right Office under the bill. 

The expected battle over cable TV 
amendments during the markup ses- 
sion will have only an indirect effect 
on music industries. Gurney would 
cut cable TV royalty fees for pickup 
of TV station programming in half - 
so that whatever share comes to the 
music industry for use of their mate- 
rial would be halved. 

GARY MEISTER SAYS 

"THANKS" FOR PLAYING IT AGAIN 

AND AGAIN. AND AGAIN. 
Gary Meister's record "Neon Lady" is getting a lot of play and a lot of praise: 

(exclusively on BASF records) 

"Neon Lady is a great record. Listen and do 
yourself a favor ?' - Cash Box 

"Neon Lady has a hypnotic beat and appealing vocal 
which give it the green light for good chart activity" 
-Record World 

"One of our ̀ Recommended New Releases'." 
- Janet Gavin, The Gavin Report 

In addition to these people and publications, Gary would like 
to thank the following radio stations for making "Neon Lady" a hit: 

WPNX 
wEAS 
WKDA 
wMQjUI 
WBIE-FM 
wcoP 
WPOR 
W104-FM 
WRCP 
WEET 
WCMS 
WHIM 

WFGL 
WCOU 
WBCS 
KLAC 

WI(7L1'Ltes) 

KCKN 
KTCR 
KRWC 
WWOL 
KBUY 
KNUZ 

XPRS 
KWJJ 
KERE 
WBBX 
WKTP 
WNWY-FM 

WFMP-FM 
WOLC 
WFAU 
WW1tI 

wOTW 
WNHV 
WDNH 
WTVL 
WMKR 
WBGW 
WHOU 
WDLC 
WEEP 
WIVK 
WWVA 

(nites) 
"Neon Lady"- BASF B -15343 

Listen to Gary Meister on the Wheeling Feeling Hour, 
Saturday evening, June 22, on WWVA, Wheeling, W. Virginia. 

"Neon lady" produced by Cart Strube. 
BASF Systems, Crosby Drive, Bedford, Massachusetts 01730 

Antipiracy Penalties 
In Bill May Be Eased 

Continued from page 3 

ate. Under the present 1971 tempo- 
rary antipiracy law. protection 
would end Dee. 31, 1974, unless con- 
tinued in the long overdue revision 
bill which is not expected to pass this 
year, although it could get a Senate 
vein. 

Kastenmeier made it clear that he 

is still opposed to the penalites of up 
to three years and $25,000 fine for 
first offenders, and up to seven years 
and $50,000 maximum for willful 
and repeated violations of record 
copyright. He brought out during 
the hearing that the felony proposals 
were originally drafted by Justice 
Department attorneys working with 
industry figures on anlipiracy deter- 
rents. He said the subcommittee 
might consider raising the financial 
penalties in the 1971 antipiracy 
amendment. 

Kastenmeier promised an early 
markup meeting on the bill, and will 
push for early action by the full 
House Judiciary Committee on this 
"important legislation." he said, in 
spite of the press of "other duties" 
for the committee (which is now 
deep in impeachment proceedings). 

Chairman Kastenmeier said the 
subcommittee will seriously con- 
sider the suggestion by RIAA presi- 
dent Stanley Gonikov to reserve 
high felony penalties for distributors 
and lower penalties to misdemeanor 
for retailing of illegal tapes. Mis- 
demeanors have a maximum of one 
year imprisonment and /or $1,000 
fine. 

This would protect small -scale. 
Mom -and -Pop type offenders from 
the risk of heavy fines or prison sen- 
tences. The 1971 (present) antipi- 
racy law contains only misdemeanor 
penalties for any and all violations, 
and Justice Department reports that 
most magistrates rarely impose a 
maximum. 

Industry witnesses at the June 3 

haring were RIAA president Corti - 
kov; Charles Ruttenberg, Washing- 
ton counsel for the National Assn. of 
Record Merchandisers (NARM), 
and Hal Davis. President of the 
American Federation of Musicians 
(AFM). The American Society of 
Composers, Authors and Publishers 
(ASCAP) submitted an endorsing 
statement, but urged that the longer 
copyright term of life plus 50 years 
proposed in the overall Revision 
bill, also be put into the antipiracy 
bill, to be fair to all costumed. (Ex- 
tensions for expiring copyrights 
have been continuously passed by 
Congress pending passage of the re- 
vision bill, but the last one will die 
Dec. 31 of this year.) 

Government spokesmen, who 
were no less vigorous in urging pas- 
sage of the bill than the industry rep- 
resentatives, began with John L. 

Murphy. who directs the criminal 
division section of Justice Depart- 
ment charged with enforcement of 
the antipiracy law. He made a 

strong. even impassioned case for 
the need of full felony penalties to 
deter pirates and to aid Justice and 
the FBI in their prosecutions. He 
used such terms as "anticompeti- 
live" "vulture." "thief of major 
stature," "stickup man." "hijacker" 
and "embezzler" to equate the larg- 
est scale pirating of legitimate crea- 
tive recordings. 

Barbara Ringer, the new Register 
of Copyrights was accompanied by 
the new counsel for the Copyright 
Office, Dorothy Schrader. who suc- 
ceeds former counsel, recently re- 

(Continued on page 49) 

ABC 45's $ Hike 
Cmninucd from page 1 

Famous, Polydor, London and Mo- 
town. An RCA spokesman had no 
comment. 

Mary Helfer, ABC vice president, 
justifies the hike bemuse of "price 
increases from our suppliers" plus 
"one -stops and retailers are asking 
for it." 

Helfer believes that dealers will 
wind up selling singles for less than 
$1, just like most sell 98 cents goods 
for from 79 to 88 cents. 

Helfer estimates ABC will in- 
crease the 40 cent wholesale price by 
from 4 to 8 cents. 

He feels there is no middle ground 
for the one -stops and retailers. 
"They need the price rise as badly as 

we do. 
"Some retailers and some manu- 

facturers will balk at the price rise, 
but once they look at the structure of 
their overhead. they'll say it's a good 
move." 

ABC made its decision after presi- 
dent Jay Lasker met with branch 
vice president Lou Sebok to discuss 
the matter. 

(---'There's a rumor 
going around about 
a company that has 
stock record album 
Covers in full color 
called "Instant Album 
Covers" (available in 
quantities as low'as 
I00) plus 8 other 
fascinating services." 

"To find out more 
about this rumor call ..." 

,C'££ ) /48 
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BACHMAN -TURNER OVERDRIVE 
15 PULLING AWAY. 

BTO has another hit single 
"Takin' Care of Business ". 

Now on the charts. 
!. (73487) 

And the gold album 
that single came from 

"Bachman- Turner Overdrive II" 
is 11 and still rising. 

Mercury SRM-I -696 
8 Track MC -8 -1 -696 

Musicassette MOR -4 -1 -696 

BACHMAN -TURNER 
OVERDRIVE 

The premiere album that started it all 
"Bachman -Turner Overdrive" is still 
going strong after 44 weeks on the charts. 

Mercury SRM.1ó73 8 -Tray MC -8 -Ió73 
Musty Belie MCP-4-1193 

.111PMmn/ 

products of phonogram. inc..ona IBM pleas. chicpp.11l. 
A polygram Company 
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General News 

`Ribbon' Rounds Up BMI Honors 
NEW YORK -'Tie A Yellow 

Ribbon Round the Ole Oak Tree" 
carried off top honors as the most 
performed song in 1973 among all 
lunes cleared by Broadcast Music 
Inc., in an awards ceremony last 
Tuesday (4) at the Americana Hotel 
here. Writers Irwin Levine and L. 
Russell Brown, and the top -rated 
song's publisher, Levine & Brown 
Music Inc., received special plaques 
from Ed Oramer, BMI president, to 
mark the achievement. 

In all, 100 writers and 75 publish- 
ers were cited for 105 songs which 
led the BMI logging parade last 
year. Leading writer was Kenneth 
Gamble with five awards. Four each 
went to Leon Huff. Elton John. Den- 
nis Lambert, Brian Potter and Ber- 
nie Taupin. 

Top publishers, with six awards 
each, were the Blackwood Music 
Group and ABC /Dunhill Music. 
Dick James Music, Mighty Three 
Music, and the Warner /Tamerlane 
Group each racked up four cita- 
tions. 

A partial list of awards are pre- 
sented here with the balance to ap- 
pear in next week's issue. 

"AIN'T NO WOMAN LIKE THE 
ONE I'VE GOT" -ABC /Dunhill 
Music, Inc., Dennis Lemhen, Brian 
Potter. 

"ALONE AGAIN NATU- 
RALLY"- Management Agency 
and Music Publishing, Inc., Gilbert 
O'Sullivan (PRS). 

"AND I LOVE YOU SO " -May- 
day Music, Inc., Don McLean. 

"ARE YOU MAN ENOUGH" - 
ABC /Dunhill Music, Inc., Hastings 
Music Corp., Dennis Lambert, 
Brian Potter. 

"ASHES TO ASHES" -ABC/ 
Dunhill Music, Inc., Dennis Lam- 
bert, Brian Potter. 

"BEHIND CLOSED DOORS" - 
House of Gold Music, Inc., Kenny 
O'Dell. 

"BIG CITY MISS RUTH 
ANN "- Cedarwood Publishing Co., 
Inc., Free Breeze Music Co., Thomas 
Lazanos. 

"BREAK UP TO MAKE UP "- 
Blackwood Music, Inc., Thomas 
Bell, Kenneth Gamble. Linda 
Creed. 

"BRIDGE OVER TROUBLED 
WATER" -Paul Simon Music, Paul 
Simon. 

"BY THE TIME I GET TO 
PHOENIX "- Dramalis Music 
Corp., Jim Webb. 

"CHERRY, CHERRY "- Tally- 
rand Music, Inc., Neil Diamond. 

"CHINA GROVE"- Warner- 
Tamerlane Publishing Corp., Tom 
Johnson. 

"COME LIVE WITH ME "- 
House of Bryant Publications, Felice 
Bryant, Boudleaux Bryant. 

"COULD IT BE I'M FALLING 
IN LOVE " -Blackwood Music, Inc., 
Melvin Steals, Mervin Steals. 

"COUNTRY SUNSHINE" -Tree 
Publishing Co., Inc., Bill Davis. Dol- 
lie West. 

"THE COVER OF THE ROLL- 
ING STONE " -Evil Eye Music, 
Inc.. Shel Silverstein. 

"CROCODILE ROCK" -Dick 
James Music, Inc., Elton John 
(PRS), Bernie Taupin (PRS). 

"DADDY'S HOME" -Mom Mu- 
sic. Inc., Jimmy Sheppard, William 
Miller. 

"DANIEL" -Dick James Music, 
Inc., Elton John (PRS), Bernie Tau- 
pin (PRS). 

"DIAMOND GIRL " -Dawn- 
breaker Music, Jimmy Seals. Dash 
Crofts. 

"DO YOU WANT TO DANCE" - 
Clockus Music, Inc, Robert Free- 
man. 

"DONT LET ME BE LONELY 
TONIGHT" -Blackwood Music, 
Inc., Country Road Music, Inc. 

"DREIDEL" -Unart Music 
Corp., Yahweh Tunes. Inc.. Don 
McLean. 

DUELING BANJOS. 
"FOOL ME" -Lowery Music Co., 

Inc., Joe South. 
"FOR THE GOOD TIMES" - 

Buckhom Music Publishing, Inc_ 
Kris Kristofferson. 

"FRANKENSTEIN" - Hier - 
ophant, Inc., Edgar Winter. 

"FREE RIDE " -Silver Steed Mu- 
sic, Inc., Daniel Hartman. - 

"GENTLE ON MY MIND" - 
Glaser Publications, Inc., John Hart- 
ford. 

"GET DOWN " -Management 
Agency and Music Publishing, Inc.. 
Gilbert O'Sullivan (FRS). 

"GIVE ME LOVE (GIVE ME 
PEACE ON EARTH) " -Loaves & 
Fishes Music Co., Inc., George Har- 
rison I PRSI. 

"GOODBYE YELLOW BRICK 
ROAD " -Dick James Music, Inc., 
Elton John (PRS). Bernie Taupin 
(PRS). 

"HALF- BREED " -Blue Monday 
Music, Mary Doan, Al Capps. 

"HELLO IT'S ME "- Screen 
Gems -Columbia Music, Inc., Todd 
Rundgren. 

"HELP ME MAKE IT 
THROUGH THE NIGHT" -Com- 
bine Music Corp., Kris Kristoffer- 
son. 

"HEY WHAT ABOUT ME?"- 
The Hudson Bay Music Co., Scott 
McKenzie. 

"HUMMINGBIRD" - Dawn - 
breaker Music, Jimmy Seals, Dash 
Crofts. 

"I GOT A NAME" -Fox Fanfare 
Music, Inc., Norman Gimbel. 
Charles Fox. 

"I'M COMING HOME" - 
Mighty Three Music. Thomas Bell, 
Linda Creed. 

"I'M DOING FINE NOW" - 
Mighty Three Music. Sherman Mar- 
shall, Thomas Bell. 

"I'M GONNA LOVE YOU JUST 
A LITTLE MORE BABY" -Janu- 
ary Music Corp., Sa -Vette Music, 
Barry White. 

"I WANNA BE WITH YOU" - 
C.A.M: U.S.A Inc, Eric Carmen. 

"IF YOU DON'T KNOW ME BY 
NOW" -Blackwood Music, Inc.. 
Leon Huff, Kenneth Gamble. 

"IF YOU WANT ME TO 
STAY" -Stone Flower Music, Syl- 
vester Stewart. 

"IN THE MIDNIGHT HOUR" - 
Cotillion Music Inc., East/Memphis 
Music Corp., Steve Cropper, Wilson 
Pickett. 

"JAMBALAYA (ON THE 
BAYOU) " -Fred Rose Music. Inc., 
Hank Williams. 

"KEEP ON TRUCKIN' " -Stone 
Diamond Music Corp., Frank Wil- 
son, Anita Poree. 

"KEEPER OF THE CASTLE" - 
ABC /Dunhill Music, Inc., Dennis 
Lambert, Brian Potter. 

"KILLING ME SOFTLY WITH 
HIS SONG"- Fox -Gimbel Produc- 
tions. Inc.. Norman Gimbel- Charles 
Fox. 

"KODACHROME" -Paul Simon 
Music, Paul Simon. 

"LAST TANGO IN PARIS" - 
Unart Music Corp., Galo Barbieri, 
Dory Previn. 

"LET ME BE THERE" -AI Gal - 
lico Music Corp., John Rostill 
(PRS). 

"LET'S GET IT ON." 
"LETS PRETEND"-C.A.M.- 

U.S.A. Inc., Eric Cannon. 
"LIVE AND LET DIE" -Unart 

Music Corp., McCartney Music, 
Inc., ATV Music Corp., Paul 
McCartney (PRS), Linda 
McCartney (PRS). 

"LONG TRAIN RUNNIN' "- 
Warner-Tamerlane Publishing 
Corp., Tom Johnston. 

"THE LORD KNOWS I'M 
DRINKING " -Stallion Music Inc.. 
Bill Anderson. 

"LORD MR. FORD " -Vector 
Music Corp., Dick Feller. 

Les Carter is delighted to say that 

progress continues in Hollywood as 

The Gary Dickson Band 
is sweetening at Western Recorders, 

produced by Tom Hensley and 

presented by International 

Entertainment Corporation. 

More information pending. , . , 

Govt. Wins Police Seize Tapes, Make 
In st Round Arrests In Maryland Raids 

Continued from page 3 

tory, which is supposed to be able to 
determine definitely the source from 
which a tape was made: 

At the recent National Assn. of 
Recording Merchandisers' conven- 
tion, a top FBI executive stated that 
his agency was preparing such test- 
ing equipment. 

Miller's reference to "speed 
changes" and "tonal changes" is the 
first evidence of rumored tape 
copies which were made by taking 
an actual recorded performance of a 
hit song by the artist and speeding it 
up or slowing it down to make it 
sound like a copy. 

Brown asked for and received 
Judge Hill's approval for testimony 
and records of business from Ches- 
ter Marcell, a local printer /paper 
supplier. 

For Total Capability in Custom 
Mastering, Plating, Pressing, Printing 

Compatible 
Discrete 
4- Channel 
Records 

(213) 467-1166 J CONTACT: 
CJVC Cutting Center, Inc. 

RCA Bldg., Suite 500 
6363 Sunset Boulevard 
Hollywood, California 90026 

PIKESVILLE, Md.- Maryland 
Stale Police recently raided a num- 
ber of stores in various parts of 
Maryland, seizing quantities of S- 

nack tapes and arresting the owners 
and /or store employes on charges of 
violating the state's antipirecy stat- 
ute. 

Two Ocean City, Md., stores - 
Gems & Junk, and The Record 
Rack -were raided and 4.700 al- 
leged pirated tapes with an esti- 
mated retail value of $14,700 were 
seized. Joseph Ryan. owner of Gems 
& Junk, Emil Evans, store manager, 
and Delores Evans, an employe, 
were arrested on suspicion of unlaw- 
ful possession and sale of pirated 
tapes. Similar charges were placed 
against Herbert Mamet, owner of 
The Record Rack. 

Also raided were Stu's Music and 
C &O distributors of Westminster, 
Md. Donald S. Myers, the manager 
of Stu's Music, and Earl E. Stone - 
piper. the owner of C &O were 
charged with the sale of pirated 
tapes as well as the sale of sound 
recordings that did not display the 
name and address of the manufac- 
turer. 

Ronald A. Linty owner of the 
Western Auto Store in Hampstead, 
Md.. was arrested and charged with 
selling pirated tapes after a raid on 
his premises. 

The final raid was conducted on 
Moffit's store in Silver Run, Md., 

Jazz LP Cuts at Fest 
SAN FRANCISCO- Fantasy/ 

Prestige /Milestone artists Woody 
Herman, Flora Purim, Charles Ear - 
land and Sonny Rollins. will record 
LP's at the eighth annual Montreux 
Jazz Festival. Last year the label cut 
five LP's at Montreux plus a one - 
hour TV special for educational sta- 
tions. 

where police seized 151 tapes and 
charged the owner. Herman Jack 
Mollit, and a sales clerk, Herbert E. 

Meyers. with violations of the state 
law. 

While the raid was in progress, the 
distributor of the alleged pirated 
tapes, identified as Lawrence B. 

Cooper, of Harrisburg, Pa., arrived 
at the store to replenish the stock. 
Police seized more than 1,100 tapes 
from Coopers car parked in front of 
the store. 

All of the retailers were released 
on their own recognizance pending 
court hearings. Cooper was released 
on bail of 56000, pending a hearing 
in Carroll County District Court 
Aug. 23. Hearings for the dealers in 
Westminster, Hampstead and Silver 
Run will be held in that court the 
same day. The dealers from Ocean 
City are to appear for a hearing 
June 18 in District Court of Wor- 
cester County. 

$2 Mil Studios 
Opened by ABC 

LOS ANGELES -ABC Records' 
new studios have opened, with ini- 
tial clients Freda Payne. Michael 
White and Sonoma set to record in 
the $2 million complex. 

The complex embraces three stu- 
dios, all featuring 24- track, 36 posi- 
tion consoles offering 4- channel ca- 
pabilities. ABC's director of 
engineering. Phil Kaye. designed the 
facility. 

Kaye. along with chief engineer 
Jerry Fenced, supervised the custom 
building and engineering of the con- 
sola by Frank DeMedio. 

The facility is adjacent to ABC's 
executive offices here. In addition to 
the studio there is a mastering room, 
production room. traffic office and 
tape library. 
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What the hell brings Johnny Wrnter 
backtoßogalusa? 

He's producing at Studio in the Country 
It's not Johnny Winter he's producing this time. It's Thunderhead, a band that excites 
Winter. But why in Bogalusa? ,qíß Because nothing distracts, nothing interferes with 
the fire of their creation. There's nothing here. 4i Except a million dollars of audio 
engineering floating on a six -inch nylon sandwich. 24 tracks operating. 48 tracks 
waiting on a custom console. Dolby noise reduction. And Mamie Tillman's cooking. 

After Johnny, Mandrill's here for a month. 

Fly to New Orleans and we pick you up. Or 3600 -foot paved landing strip here. Studio in the Country. Open 24 hours. Bill Evans, president and director 
of engineering; Jim Bateman, vice- president. (504) 735 -8224. Prom New Orleans, (504) 523 -1266. Or P. O. Box 490, Bogalusa, Louisiana 70427 
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Talent 
Talent in Action 

RICK CUNHA 
Sroneroop, Deere,. 

CRC artist Rick Cunha, who just charted with 

the bouncy novelty '1 m a Yo-Yo Man,' is a long- 

time group veteran who's outstanding on folkie 

guitar picking and writes strong material for 

himself to sing. 

He is one of the few performers on the circuit 

loday who can alternate effectively between folk 

blues and his awn commercial tunes like "Cling- 

ing to the Edge of the World." Incidentally. the 

May 16 nitery performance of Cunha's hit made 

R clear that the lyric a literally about a traveling 

yo-yo company demonstrator. 

Cunha's sole current drawback is a surpris 

ingly defensive lack of warmth in stage presence 

that makes his audience communication unnec- 

essarily still. 
Cunha was the first contemporary artist al 

lack bickers' remarkable new Stonescape Club, 

a palatial converted mansion with gourmet res. 

Lament and opulanet lounges as well as ultra. 

modem showroom. MATRIEEDUND 

JESSE COLIN YOUNG 
BILLY JOEL 

Cnrnrga llull.:Yin forA 

II anything was evident during this May 2D 

concert. it's that Billy "Piano Man" Joel has all 

the credentials to begin headlining moor con- 

certs. rather than being relegated to opening act 

status. 

Any acts slated to use Joel as an opener 

might also appreciate the change, as Jesse Colin 

Young. who himself had a fine evening's fare. 

lost a lot of the night's thunder to loci's set. 

And. thunderous was the best way to de. 

scribe both Joel's performance and the au- 

diences reaction. 

Joel was in complete control throughout - 
playing songs which have gained him national 

attention ('Piano Man.' "Captain lack" and 
G "Everybody Loves You Now'), as well as intro. 

doting new material ( "The Last of the Big Time 
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Unsurpassed in Quality 

GLOSSY 

PHOTOS 
1000 POSTCARDS 

101/4¢ 
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1000 1015 

100 8e10 
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COLOR PRINTS 

COLOR LITHO 
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s60oo 

'14" 
a.$85 1a 

$175 
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3000 0 
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A OMtian d JAMES J. KRIEGSMANN 

165 W. 46th St, N.Y. 16036 
(212) PL 7 -0433 

Spenders" and "The Entertainer'). The Mlle 

could very possibly be his next big single for Co 

tumble Records. 

Joel was the consumate craftsman, vocal! 

and on the piano. throughout the set, and Ih 

results easily rubbed oil on his musical backer 

they themselves dáplaying a line tightness. I 

all, the two standing ovations at the set's end 

were well deserved. 

Jesse Colin Young (Warner Bros), headliner 

for the evening, also lived up to his billing, com- 

ing across with both some One acoustic and 

electric oriented numbers. Joined on a number 

of vocals by Oh wide Suri. Colin Young spent a 

greater pan of the set showcasing selections 

hem his latest album. "Light Shine" With lew 

exceptions. each tune provided the perfect Nor- 

mal for his singing and playing abilities to shine 

through. Special mention also for the flute play- 

ing N Charlie McCarthy. who would be a plus for 

any act. 11M MEIANSON 

MELBA MONTGOMERY 
RED SIMPSON 

Palomino. Los Angeles 
Prior to her recent Na. I hit, No Charge," 

Melba Montgomery may have been known pri- 

marily as the talented singing partner of the 

likes of George Jones. Gene Pitney and Charlie 

Lorrain. Her appearance here May 31, however, 

showed the lady just as talented a soloist as she 

was a duo member. 

Miss Montgomery has one of those charming 

Southern voices that seems to epitomize coun- 

try music. She gels along well with the audience 

and plays capable acoustic guitar. Most impor- 

tant she sings country. 

Whether handling hits from her former part. 

net George loam ('The Race Is Oe'S, traditional 
material ( "The Crowded Song'). cuts from her 

new Elektra LP's, like "Country Written Up and 

Down Her Face.' or her own smash, "No 
Charge," she proved herself a tine talent and 

one that may just be beginning to mature as a 

soloist. 

When one thinks back on the great duos she 

has been a part el. anticipation of a long solo 

run can only be a happy one. 

Red Simpson is simply a tot of tun. He 

pleased the crowd with his best known number, 

"h ie a Track," his latest hit 'Tip Yip." a medley 

of the hits he has written tor Buck Owens and 

some humorous imitations. Simpson was a cool. 

come addition to the show. BOB KIRSCH 

ROXY MUSIC 
SHARKS 

Amdrnir Of Mole. New York 

Bryan Ferry, Rosy Musics bounding member 

and fastest talker. hm explained Thal when 

forming the group, he was abler a totally unique 

sound. To his credit. comparison al any son with 

Rosy becomes nothing but a frivolous exercise. 

Rosy Musics presentation June 2 focused on 

a suave white-dinnerjacketed Ferry and an in- 

tent Andrew Mackay, who alternates between an 

arsenal of saxophones and oboes in a move or 

less continuous outpouring of stage Bash. 

the group slid through some of rough sec 

lions during (heir first of numbers, "Street Lad' 
and "Pyjamarama." but soon gained composure 

when going hack to earlier numbers, especially 

(Confirmed on page 18) 

Music Acts Find a `Home 
At Bottom Line In New York 

NEW YORK- During the first 
four months of the Bottom Line's 
operation some 75.000 music fans 
have passed through its doors, 
reinforcing the club's advance 
billing as the new "ii" music spot 
here. 

In that time. according to own- 
ers Allan Pepper and Stanley 
Shadowsky. the club has presented 
nearly 50 acts, of which all but one 
had record product on the market. 

Although Peper and Shadowsky 
admit to having been apprehen- 
sive prior to opening their doom 
for business. both now say that 
they are "more Than pleased" with 
the public's reaction and industry 
support. 

At such labels as CBS. Buddah. 
Warner Bros., Atlantic. Chess/ 
Janus. RCA, and Elektra /Asylum. 
comments on the club have been 

favorable. They score the Bottom 
Lines 540.000 sound system as one 
of the best available on the club 

By JIM MELANSON 

market. as well as pointing up the 

club's general ambiance for both 
performer and audience alike. 
Also noted is the Bottom Line's 
sealing capacity of 400. which in 
their view resembles a concert set- 

ting with a club atmosphere. 
Although first slated to bell the- 

ater /cabaret. the Bottom Line has 

maintained an almost 100 percent 
music policy. Shadowsky explains 
that they now realize the club can't 
be both theater and music room. so 

plans to produce theater have been 
shelved - Also put aside were earlier 
plans for a showcase night. Both 
owners say That showcasing new 
talent is 'Impractical." 

As pan or the club's weekly op- 
erating budget of some $15,000. 

advertising monies total $1,200. 

explains Pepper. The money is 

spent on consumer print advertis- 
ing in the New York Times and the 
Village Voice and radio spot ad- 
vertising on such sin Lions as 

WNEW -FM. WRVR -FM and 
WBLS -FM. 

The money is spend regardless 

of what any particular label might 
be doing to advertise one of their 
acts appearing there. Advertising 
is coordinated so as to avoid over- 
lapping efforts on any one radio 
station. 

Artist consideration has played 
a strong pan in their operation. 
Sound checks are made prior to 
each opening night performance. 
and behind- the -scene comforts are 
stressed. Prior to each performer's 
appearance at the club. they are 
sent an artist information kit ex- 
plaining the club's stage layout. 
sound system and lighting capabil- 
ities. 

"We like to view the Bottom 
Line as a concert hall." offers 
Shadowsky. "Both Allan and I try 
to create a musical package so both 
acts on the bill will benefit" In terms 

(Comìnned on page 19) 

New on 
The Charts 

MICKEY GILLEY 
"Room Full of Roses " -* 

Like Willie Nelson in Austin, 
Mickey Gilley is another Texan 
who's just winning long -deserved 
national attention after years as a 

major local attraction. Gilley looks 
and sounds only slightly like his 
cousin, Jerry Lee Lewis. even 
though they both play a lot of rock - 
abilly piano. 

For 14 years, Gilley has been the 
main country personality in Hous- 
ton. He now has a local TV series 
and leads the six -piece band at a 
huge dance club named after him. 
"Room Full" is a tasty contempo- 
rary revival of an old George Mor- 
gan classic, actually released for the 
local jukebox market as a B -side by 
Astro Records before taking off in 
Texas and getting purchased for na- 
tionwide release by Playboy. 

Gilley is managed by Eddie Kil- 
roy and booked by the Joe Taylor 
Agency, both of Nashville. He's now 
seriously considering taking some 
time away from his family for major 
touring. 

Now Lower Rentals. Higher Profits. 
We couldn't improve our gorgeous 035 million 

facility any so we've lowered your costs. 
The lax hat been dropped from about 13 V per 

cent to an across the board 6 per cent tax. We 
are also adjusting our rental fees so that the 
total of tax plus rental will run about 15 per cent. 
This Compares with the old total of 18r:z per cent. 

Now you can book your Show or meeting in the 
midst of well over a million people -in a corn - 

1 

plex that can handle practically any sized group 
(the convention hall alone seats 12,000). 

We want you to discover Norfolk. Our new 
rentals should fell you how much.. 

Virgo_ C. E. Bell, Director. Norfolk Scapa. 
scope piara. Norfok. Virginia 23510 
1n041 441 -srsa NORFOLK SCOPE. 

Ca NVENT,oN NA.r. EtmeiT,eN lurx e"RrSreu 1.,1101, 

;law 
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Melba Montgomery 
Flies High as Soloist 

By BOB KIRSCH 
LOS ANGELES -Melba Mont- 

gomery has been one of country mu- 
sic's most consistent stars over the 
past 10 years, so it should have come 
as no surprise when her version of 
"No Charge" hit No. 1 on the coun- 
try charts recently and climbed high 
on the pop listings. 

The surprise was that this was her 
first No. 1 record as a solist, for 
Melba Montgomery has been 
known through the years primarily 
as a duo member. 

Ms. Montgomery first surfaced as 
George Jones' singing partner. The 
union produced a number of coun- 
try top 10 hits, including the classic 
"We Must Have Been Out of Our 
Minds," penned by Ms. Montgom- 
ery. 

While working with Jones on the 
Musicor label, she also did a number 
of duets with Gene Pitney, known 
primarily as a rock star but also a 

country fan. When she moved to 
Capitol, she' Was reamed with 
Charlie Louvin and the two turned 
out several major hits. 

With Jones, Ms. Montgomery 
made up what was probably the pro - 
totype for country duets. Kitty wells 
and Red Foley had worked together, 
but Jones and Miss Montgomery are 
generally considered the first major 
duo, "probably because our first 
record was such a major hit," she ex- 
plains. 

Now, with Elektra Records, she 
plans to concentrate on a solo career. 
"I think it's time 1 established myself 
as a soloist" she says. "In the past, 
I've never really been able to con- 
centrate on myself because of my 
work with others. As much as 1 en- 
joyed the duet work, you can't al- 
ways be introduced as someone 
else's singing partner." 

One logical question is why 
should an established country anise 
sign with Elektra, a label just start- 
ing its country stable when she 
joined it a year ago. 

"Pete Drake, my producer. knew 
the people there very well," she says. 
"and there was a feeling that they 
were genuinely interested and were 
willing to go all out in country. 

ELEwTRA photo 

MELBA MONTGOMERY: Ex- country 
duet stalwart now a pop crossover 
star as solo. 

'It's worked very well. I've been 
sent to all the offices to meet every- 
one and I know all the promotion 
people. This is something that never 
happened to me before, but again, 
this is fairly new in the country field. 

"There is more attention being 
paid to the anist in general and less 
dependence on a hit carrying an art- 
ist forever. For example. I could 
probably work off 'No Charge' for 
10 years, but were going right in 
with a followup. There has been a 

kind of marriage between pop 
recording, promotion and merchan- 
dising techniques and country mu- 
sic. with none of the country feel 
lost" 

"No Charge." of course. is the 
story of a little boy presenting his 
mother with a bill for getting good 
grades. minding baby brother and 
other "chores' and the mother re- 
plying that the coot of her love is no 
charge. To some it may sound corny. 
but most consider it one of the finest 
country records of the year, 

"We cut the record during LP ses- 
sions." she says. "but we knew im- 
mediately it would he a single. To be 
honest. I was a little surprised at the 
quick reaction it got. but it's a story 

/Continued on page 22) 
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Tara Records is proud to present 
the international superstar... 

Mina. 
Mina is a name that means beautiful music 
to all ears. She sings hit songs in fluent 
English, French, German, Spanish, and 
her native Italian. Mina is an established 
star of tremendous stature, famous in over 
30 countries, with records selling in the 
millions. "Runaway" is such a record. Its 
Minas new single on Tara Records. And 
so fantastic a song, that the French and 
Italian versions already hit #1 in France 
and Italy. And because Mina is Mina, you 
can expect the English version to do the 
same. Mina makes runaway hits, in any 
language. 

"Runaway" 

Distributed Dy Famous Music Corporation 
A Gull t Western Company 

1} 
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Bill Graham Denied Permit 
On L.A. Coliseum Show 

LOS ANGELES -Bill Graham' 
scheduled July 6 -7 Coliseum con 

cens, launching the reunion tour o 

Crosby, Stills, Nash & Young wit 
the Allman Brothers Band cohead 
lining have been canceled with the 

rxocxnvxto o WAVY cram Raen 

BLACK & WHITE 8alOs 
500 -- -525.00 1000- 538,00 

COLOR PRINTS 

1000 -- 5200.00 

SEND FOR SAMPLES AND PRICES 

PICTURES 
sea'morreFOi.líP1O,wó.assoa 

refusal of the police commission 
here to grant a permit. 

Graham is hoping to rebook 
C,S,N &Y for a Southern California 
date in August. 

Meanwhile. the police are meet- 
ing with Coliseum officials and Gra- 
ham's representatives to see if a com- 
promise can be worked oat for using 
the county -owned sports stadium for 
major rock events. 

With on -field seating, the Coli- 
seum could hold some 135,000. Most 
likely solution is limiting ticket sales 
to about 75.000. 

The police commission report 
"postponed" further action until it 
would have been too late to go on 
with the concert. A similar delaying 
tactic forced the C.S,N&Y show out 
of its first choice, the more suburban 
Ontario Motor Speedway where 
185,000 attended the California Jam 
concert April 6. 

The L.A. commissioners claim it 
would be necessary to have 8,169 
police officers at the Coliseum. al- 
though only 250 were added to the 
private security forces at Ontario. 

I 8 01 5 
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Quality- Power Presence 
When your talent demands the best, 

why make compromises - .. we don't! 
Custom -crafted professional musical instrument speakers. 

gauss loudspeakers 

by Cetec 
Send coupon for 12 page brochure and 
complete technical specifications. 
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13035 Saticoy St, N. Hollywood, Ca. 91605 (213) 875 -1900 

Talent 

New on 
The Charts 

warner eras. photo 

FANNY 
"I've Had It " -89 

These hard- rocking four girls 
have won lots of respect but no pre- 
vious chart singles in their three - 
year career. Now, under banner of 
Richard Perry Productions and 
switched to Neil Bogart's new Ca- 
sablanca label, Fanny has a tight up- 
tempo disk perfectly formatted for 
AM acceptance without losing their 
trademark funky drive. 

Patty Qualm, Sari's sister, has re- 
placed June Millington on lead gui- 
tar, along with Nickey Barclay on 
keyboards, bassist Jean Millington 
and drummer Brie Berry. Roy Silver 
is their manager. Current Fanny 
project is an elaborate "rock can- 
tata" they're touring with this sum- 
mer, "Rock 'n' Roll Survivors," com- 
plete with costumes and theater 
settings. 

LSigningsJ 
Freddy Hubbard, veteran jaz. 

trumpet star. to Columbia, where 
he will pursue a commercial cross 

over style. 

Bad Company to be first group on 
Led Zeppelin's Atlantic -distributed 
Swan Song label. Foursome has 
alumni of Free, Mott the Hoople 
and King Crimson. 

Manfred Mann's Earthband to 
Warner Bros. for North American 
release.... Stanley Tarrebtitae, jazz 
tenor sax giant, to Fantasy, with 
Gene Page producing first album. 

Righteous Brothers to Lamben- 
Potter's Capitol- distributed Haven 
Records label. "Rock 'n' Roll 
Heaven is their new release.... Andy 
Kim also signed to Capitol, his past 
hits include "Sugar, Sugar." 

Ntcky Hopkins, Columbia artist, 
to Ron Strainer Associates of Los 
Angeles for management. ... Rich- 
ard Torrance, new Shelter artist, to 
CMA for representation. 

Gloria Lynne to Monte Kay's 
Little David label and management 
operation. Her '60s hits included "I 
Wish You Love" and "He Needs 
Me." ... Tony Joe White, Warner 
artist, to Don Perry Management, 
Los Angeles. 

Spinners, Miller 
Join Song Fest 

LOS ANGELES -The Spinners, 
Roger Miller, the Stampede's and 
Limeliters, have been added to the 
list of artists performing songs at the 
first annual American Song Festival, 
Aug. 31 -Sept. 2 at Saratoga Springs 
Performing Arts Center, N.Y. 

Artists previously named to sing 
competing songs in the semifinals 
and finals include: Helen Reddy. 
Jose Feliciano, Sarah Vaughan, the 
Righteous Brothers, Staple Singers, 
Paul Williams, Ray Charles, Richie 
Havens and Loggins & Messina. 

Talent in Action 
Continued from page 16 

he bouyant "Chance Meeting" and a thug 
emus "Virginia Plain." From their read Alto 

Ilium, "Stranded;' "Mother 01 Pearl" and 

Song For Europe" exuded a special air M ibin- 
lt. From then M, the group had a relatively 

easy going, with Eddie lobson contributing line 

erpentine violin passages during "Remake /Re. 

model" and the encore N "Do the Strand." 

Sharks, who opened the bill, are a talented 

group currently winding their first American 

tour. They feature the tasteful guitar expertise 

of veteran English union musician Chris 

Spending and an extroverted throaty vocalist 

known merely as Snips. 

They lacked a sense of aggression throughout 

due to a faulty sound mix. Still, they proved a 

capable outfit, with a sound vaguely reminiscent 

of the old Free. A surprise guest appearance by 

local hero Leslie West during their last number, 

"Colours." managed to raise the decibel level in 

the air a few notches even if the PA coolie]. 
BARRY TAYLOR 

DON WILLIAMS 
Palomino, Los Angeles 

Returning to Southern California for the first 

time nine his days as lead singer of the excel- 

lent PRO Seco Singers rock group, Don Williams 

proved during his May 28 appearance here that 

one can indeed make that difficult Iranseion 

from rock to country star. 

Williams possesses a full and resonant voice, 

a fine guitarist who demonstrated an engaging 

stage presence which won him an immediate 

rapped with the audience. He already owns a 

long string of hits to draw material from, and he 

ran through many of the biggest of these, in- 

cluding "Amanda, "'We Should Be Together," 

"Atta Way to Go" and "Shelter of Your Eyes." 

Most of the crowd knew the material, and this 

reviewer has never heard the Palomino u quiet 

as it was during Williams' set. 

While his songs are simple for the most part, 

they are also good songs, and William has man- 

aged to capture a true country flavor without 
giving the impression in any way that he is sim- 

ply another escapee from the rock world. 

Williams' set could have been a bit longer, 

and he might have done sane more nonht num- 

bers. These few criticisms notwithstanding, Don 

Williams offered one of the amt entertaining 

and skillfully handled shows seen here in a long 

while. When people talk about new stars in 

country, Don's name should be near the sap of 

the list. BOB KIRSCH 

GATO BARBIERI 
GEORGE MELLY 

Bottom Lire, New York 
Saxophonist Cato Barbieri's performance 

May 21 drew a strong response. Barbieri has 

dropped a few of his extraneous sidemen and a 

now playing with a percassianmrienled core 

group. 

Al times, Barbieri shows [races of Letinized 

lohn Coltrane. but most al the time ha music 8 

distinctly his awn. Many times he becomes emo. 

tionally caught up in his playing and spurs his 

musicians onward by screaming aloud. During 

his set, he played several tunes from his new 

Impulse LP "Chapter Two Hastra Siempre," 

and at one point he got into a jazzy samba that 

had He audience raking in their seats. 

After years of playing the New York jazz 

scene with people like Omette Coleman and 

Sam Rivera, Bar1kri has finally gained masses. 

diente appeal. 

Opening the show was Warner Bros. Babb 
singes George Melly. While Melly is surety an 

anachronism from years gone by. he has a 

[harming personality and instant rapport with 

the audience. His songs range from lames P. 

Johnson to Bessie Smith material. He was ac 
companied by line stride plan from Colin Bales 

and tasteful trumpet by British musicologist/ 
musician John Chilton. RM RSHEL 

MICHAEL URBANIAK 
ROSS 

Mar's Kansas City, New York 
Making his US. debut with a lour -week en- 

gagement here, Polish jazz musician Michael Ur- 

ban iak presented his somewhat unique brand of 

music to an enthusiastic progressive jazz/rock 

audience May 14. and the results were promis- 

ing. 

['edit violinist Urbaniak was joined M ha 

efforts by his wife Ursula Dudziak. an expert 

mental singer of fine note, and a line Polish trio. 

In a brand d progressive jazz as intriguing as it 

was expressive. 

The group showcased selections from Urba- 

niak's new Columbia LP, "Fusion;' and Ms. 

Dudziak's "Newborn Light" album, also on Co. 

lumber. Although it might be wise to Supple- 

ment the band with a flute and /a sax. both On- 

lamb and Ms. Botha easily displayed talents 

which should gasser them a healthy following in 

the States. 

&itish rock group Ross opened showcasing 

(Continued on page 19) 

ho/Where/When_l 
(A11 entries for Who -Where -When should be sent to 

Helen Wirth, Billboard, J Astor Plaza, New York, N.Y. 10036.) 

Campus appearances by artists are Jun. nty sFalrgrountle. Dunkirk, N.Y. 
Ig 

incorponrred into the listings below. 
Artists appearing on campus are WEST 
marked with an asterisk. 

'JOAN BAEZ (A&M): Univ. of Berkeley, 
Greek Theater, Cold. June 16 

5068k BARE (RCA): Palomino, Los 
EAST Angeles June 14-1s. 

JIM ED BROWN (RCA), Lucky's, Phoe- 
nix. Adz. June 12. 

DONALD BYRD (United Artist): Oak- 
land. Celli. June 28. 

CARPENTERS (A&M): M.I.C. Arena, 
Honolulu, Hawaii June 14-15. 

RAY CHARLES (Crossover): Inter- 
national Ballroom. Beverly Alean. Los 
Anuaes, June 1621. 

THE CRUSADERS (Blue Thumb): Oak- 
land Stadium, Calif. June 28. 

DRAMATICS (Sfax): Warner Theater. 
Fresno. Calif. June 13: Paramount 
N.W. Theater, Portland, Oregon (14y 
Paramount N.W. Theater, Seattle. 
Wash. (ts). 

MAYNARD FERGUSON (Columbia): 
Ooneyland, Anaheim. Calif. June 15- 
22. 

BOBBY GOLDSBORO (United Artist): 
Thunderbird Hotel, Las Vegas, Nevada, 
June 27-July 17. 

GRAHAM CENTRAL STATION (blamer 
Wavy Berkeley Community Theater, 
Calif. June 15. 

HERBIE HANCOCK (Columbia): New- 
port Jaez Festival, Oakland Coliseum, 
Cal. June 29. 

ISAAC HAYES (Star: Sahara Tahoe, 
Lake Tahoe, Nev. June 14-20. 

JANIS IAN (Columbia): Community The- 
atm. Berkeley. Calls. June 16. 

B.B. Kling (ADC /Dunhill): Hollywood 
Bowl, Lou Angeles. June 15: Tucson, 
Ans. (15): Warehouse, Denver. Colo. 
(1623). 

HERB ALPERT& THE TIJUANA BRASS 
(ABM): Musical Theater, Warwick, R.I. 

June 24 -29. 
DAVID BOWIE (RCA): War Memorial, 
Rochester. N.Y. June 17: Syria 
Mosque, Pittsburgh, Pa. (2627). 

OSCAR BROWN JR. (Allantk:): Ciro's. 
Philadelphia, June 13-15. 

JOHNNY CASH (Catumbla): Benefit, 
Chadds Ford. Pa. June 21: Saratoga. 
N.V. (29). 

DANNY DAVIS (RCA): Rivemlde Park. 
Agawam, Mass. June 14. 

AL GREEN (London): The Apollo The- 
ater. N.Y. June 21 -27. 

HERBIE HANCOCK (Columbia): Som 
Piano Recital. Carnegie Hat. N.V. June 
30. 

MARGIE JOSEPH (Atlantic): The Met. 
Philadelphia, June16. 

B .B. KING (ABC /Dunhill): Newport Jazz 
Festival, Nassau Coliseum, N.Y. June 
29; Newport Jazz Festival, Aviary Fisher 
Hall, Uncoln Center, N.Y. (30). 

BOB LUMAN (Dot): Kama City. P. June 
30. 

CHUCK MANGIONE (Mercury): Melody 
Pale, N. Tonawanda, N.Y. June 14 -15. 
Saratoga Performing Arta Center, N.Y. 
(21). 

HAROLD MELVIN A BLUE NOTES 
(Epic): Club Harlem. Atlantic City, N.J. 
June 29-July 4. 

N FSB (Epic): Latin Casina, Cherry Hill, 
N.J. June 27-July 1. 

RAY PRICE (Columbia): Chautauqua (Continued on page 19) 
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Who/Where/When] 
Continued from page 18 

GLADYS KNIGHT & THE PIPS (Bud - 
dah): Oakland Stadium. Calif.. June 28. 

JOHNNY MATHIS (Columbia): Shera- 
ton Waikiki, Honolulu, Hawaii, June 14- 
17. 

HAROLD MELVIN & THE BLUE NOTES 
(Epic): Taal Experience, Los Angeles, 
June 12 -17: Soul Train. San Francisco 
(18 -231 

KENNY PRICE (RCA): Kenosha, Wisc. 
June 11. 

SEALS A CROFTS (Warner Bros .): Bal- 
boa Stadium, San Diego, Calif. June 
19. 

TOWER OF POWER (Warner Bros.): 
Newport Jazz Festival, Oakland. Calif. 
June 28. 

IKE a TINA TURNER (United Artist): 
Phoned. Ariz. June 18. 

MID -WEST 
DAVID BOWIE (RCA): Forum, Montreal 
Oue, Canada. June 14: Civic Center, 
Ottawa. Ont. Canada (15); O'Keefe 
Center, Toronto, Ont. Canada (16); 
Public Auditorium. Cleveland, Ohio 
(18-19): Sports Arena, Toledo, Ohio 
(20); Ford Auditorium, Detroit, Mich. 
(21 -22): Mershon Auditorium. Colum- 
bus. Ohio (23): Harrah Arena, Dayton, 
Ohio (24); Civic Theater. Akron, Ohio 
(25). 

JOHNNY DUNCAN (Dot): Dons Lounge, 
Maxwell. Iowa, June 21. 

JACKSON FIVE (Motown): MITI Run 
Theater, Chicago, June 24-30. 

BOB LUMAN (Dot): The Store, Ames. 
Iowa. June 12; High School Gyrn, Rom; 
Iowa (20): A.J. Lounge. Summit. II. 
(22): Westen Ill., Grtggsvllle. III. (29). 

JOHNNY MATHIS (Columbia): Pine 
Knob Pavillion. Detroit, Mich. June 19- 
22. 

JIM MUNDY (ABC): Heritage Park. 
McCordsvine, Ind. June 16. 

KENNY PRICE (RCA): Ann Arbor, Mich. 
June 13. 

HELEN REDDY (Capitol): Flint, Mich. 
June 22. 

BAMMI SMITH (Mega): Tour of Canada. 

IKE A TINA TURNER (United Artlsty. 
Youngstown, Ohio, June 28. 

SOUTH 
LYNN ANDERSON (Columbia): Dallas, 
Texas June 28. 

CHET ATKINS (RCA): !Scoville. Fla. 
June 15. 

DAVID BOWIE (RCA): Civic Center. 
Charleston, W. Va. June 28; Municipal 
Auditorium, Nashville, Tenn. (29); Mid- 
South Coliseum, Memphis. Tenn. (30). 

JIM ED BROWN (RCA): Six Flags of 
Texas, Arlington, June 18. 

DONALD BYRD (United Artist): Ham- 
ilton. Va. June 30. 

JOHNNY CASH (Columbia): Award Din- 
ner, Washington, D.C. June 20: Grand - 
lather Mountain, N.C. (23); Asheville, 
N.C. (24); Knoxville, Tenn. (25). 

THE CRUSADERS (Slue Thumb): JFK 
Center. Washington. D.C. June 30. 

DANNY DAVIS (RCA): Fonts Vedra 
Club, Fla. June 11; Bellemeade Coun- 
try Club. Nashville, Tenn. (15). 

ARETHA FRANKLIN (Atlantic): 
Hampton Rhodes, Coliseum, Hampton, 
Va. June 30. 

CRYSTAL GAYLE (United Artist): Fan 
Fair, Nashville, Tenn. June 12 -16. 

BOBBY GOLDSBORO (United Artst): 
Six Flags. Atlanta, Ga. June 22. 

ISAAC HAYES (Star): Gaithersburg 
Theater, Md. June 24-29. 

S.B. KING (ABC /Dunhill): Mississippi 
Homecoming, Fayette, June 27: Coli- 
seum, Hampton. Va. (28). 

GLADYS KNIGHT & THE PIPS (Sud- 
den) Hampton Coliseum, Va. June 29: 
Coliseum, Richmond, Va. (30). 

BOB LUMAN (Dot): High School Audito- 
rium. Corbin, Ky. June 14. 

JIM MUNDY (ABC): El Dorado Club, Sa- 
vannah. Ga June 2829; American Le- 
g on Park, Culpeper, Va. (30). 

O'JAYS (Epic): Mid South College. 
Memphis. Tenn. June 29. 

ANN PEBBLES (London): Colseum, 
Memphis. Tenn. June 29. 

DAVID ROGERS (Atlantic): Columbus 
Coliseum. Mss. June 21; NCO Club. 
Homestead Air Force Base, Fla. (28). 

Proposed Vegas Rock Law 
LAS VEGAS -A proposed ordi- 

nance being considered by the 
County Commission here would put 
rock concert promotion under the 
heading of a privileged business li- 
cense and subject the promoters to 
intensive investigation, similar to the 
rigorous procedure for obtaining a 

casino gaming license. 
Promoters would be required to 

put up a $10,000 bond before licens- 
ing and pay a $50 investigation fee. 

A semi -annual fee to keep the li- 
cense has been set at $500. The 
promoter also would be required to 
obtain a new license for every con- 
cen staged. 

The promoter would be required 
to pay for policemen at the currently 
hourly rate for sheriffs deputies, a 

minimum of one law enforcement 
officer for every 500 ticket holders. 

Promoters licensed under the pro- 
posed ordinance would have to post 
signs at all entrances to the concert 

advising the ticket holders they 
would be subject to a search for alco- 
hol and drugs. 

In addition, the tickets would in- 
clude a min -check stub for refunds if 
the concert is not as advertised. The 
promoter would have to immedi- 
ately refund the ticket price if the 
concert is canceled, and all receipts 
from advance sales would be kept on 
the premises to make refunds avail- 
able. The sheriff would have to be 
notified of substitutions within five 
days of the concen. 

County Commissioner Bob 
Broadbent, sponsor of the ordi- 
nance, cited as a common problem 
the recent failure of one local 
promoter to obtain a business li- 
cense up until three days before a 

scheduled concert. "County Busi- 
ness Licensing didn't want to license 
him, but what would we have done 
with 6,000 screaming kids and no 
business license ?" 

ARTISTS AUDITIONS 
Philadelphia based OMEGA SOUND, INC., 
Independent Record Producers, is screen- 
ing to sign additional initial acts. Recording 
and Management Contracts available. We 
have Top Charted records. 
DON'T MISS THIS OPPORTUNITY. 

Auditions will be held in the following cities 

NEW YORK PHILADELPHIA CHICAGO 
LOS ANGELES and LONDON 

Call LOU SAFT (215) 561 -1636 
Business Days 1:00 P.M. to 5:00 P.M. E.D.T. 

or write to 

OMEGA SOUND, INC. 
1831 Chestnut St., Philadelphia, Pa. 19103. 

Talent 
Jazz Shows 
Picking Up 
Around U.S. 

LOS ANGELES -Jazz concert 
activity is picking up around the 
country. Locally, Musicians Union 
Local 47 has launched its summer 
series of free outdoor concerts. Las 
Vegas pulled together its profes- 
sional jazz players plus 25 top high 
schoolers for a concert, and the 
Monterey Jam. Festival has Lined up 
its traditional blues program for its 
mid -September extravaganza. 

Launching the Los Angeles series 
at three parks were the Eddie Allen 
band, the Tashiko -Lew Tabackin 
group and the Herb Anderson bend. 

This year the union is giving lesser 
known players an opportunity to 
star in these popular alfresco con- 
certs. Upcoming on June 16 are Ron 
Jefferson, with the Kevin Hiatt, Bill 
Geyer, and Rob Morris bands all 
working public parks June 30. 

The recent Las Vegas event at the 
University of Nevada at Las Vegas, 
featured an all -star band from Strip 
hotels plus 25 students who won a 

competition in thé Denver public 
school system. 

And at Monterey, the "Afternoon 
of Ilse Blues'.wii spotlight Sunny - 
land Slim, the James Cotton Blues 
Band, Big Joe Turner, Eddie 
"Cleanhead" Vinson, Bo Diddley, 
Rev. Pearly Brown and Dizzy Gil- 
lespie 

JheChortsl 
RAllY 

W Hate Hate " -70 
For the past six years, Razz), 

Bailey has been leading rock bands 
around the Southeast US. dance 
club circuit. He wrote and produced 
thiscalchy novelty with a social mes- 
sage that has won widespread soul 
and rock airplay. It is his first na- 
tionally released record. For the past 
22 months. Rainy has been based at 
Macon. Georgia's Nashville South 
club. He is managed by Ri. Lindsay 
of that city. Raruy began playing 
guitar at 13 and his debut album is 

being readied for release by MGM. 

Bottom Line 
Continued from page 16 

of commerciality, both agree that "if 
it makes sense, we'll do ii. We don't 
necessarily have to like the music to 
book it." And, unlike a number of 
other clubs in the country, options 
on return appearances in the area by 
anisls have not been stressed. 

As pan of the learning process in 
running the club, Pepper explains 
that a decision to reduce the seating 
from 438 to 400 was made after few 
weeks, as "things were getting too 
crowded on the floor." Ticket prices, 
at first $3 and $3.50 on weekends, 
have also been changed to $4 and 
$5. Two shows a night, usually seven 
nights a week, are presented. 

Pepper and Shadowsky stress that 
they are constantly looking for new 
acts, adding that they prefer to book 
the club as far in advance as pos- 
sible. Performances to date have 
ranged from soul venues to country, 
folk. rock and blues acts. 

While only one group, NRBQ, has 
recorded live at the club, and that 
for a production deal. Shadowsky 
stales that they are looking forward 
to additional recording opportuni- 
ties. He notes that their system has a 

13 microphone capability. 

Talent in Action 
Continued from page 18 

numbers from their latest album. "Rosi" (RS0). 

The group, with Alen Ross on lead vocals and 

guitar. bid down a sound which, while not oven 

powering, should earmark them for acceptance 

here, as they too were making their U.S. debut. 

Standout selections were "Help Me Under. 

stand, "Wherever You Co" and "Blackbird." 
11M MELANSON 

RY COODER 
LEON REDBONE 

Boom Line. New York 

Although the audience's response lo Ray 

Cooler's me.man sel here May 15 was deli. 

nicely positive, one has to wonder if his sont gigs 

are really worth A. True, his mandolin and miter 
playing go a long way lo enthrall an audience. 
but when it canes ta vocal ability, even with the 

raw stylhations wive come to expect from car. 

tain blues /ballad singers. Couder just doesn't 

seem to be able lo cut it on his own. 

Vocal and instrumental backup goes far in 

appteeing his performance. Material used for 

the sel came primarily Iron his latest Werner 

Bros. LP. "Paradise and Lunch," and il has po 

tentbl. 
Leal Redbone. hardly ever seen by New York 

club tans, opened the bill. A polished back hills 

blues man, Redbone, accompanying himself on 

guitar, gave good reasons why he has a ciron 
following on the folk /blues concert and musk 
fair circuit. Unsigned at present, he could prove 
a solid dnd fol a label deal. JIM !MANSON 

LES VARIATIONS 
Bornm Line, New York 

Incorporating the shins d their native Mo- 

roccan street musk with Western hard rock. 

France's Les Variations demonstrated what is 

meant by "Moroccan roll" May 28. 

The group played an ebullient sel, their 

wholly idiosyncratic sound is fresh and bask as 

some of the power pop groups of the middle Six. 

ties. Marc Tobaly's expressive lead guitar s the 

key to their sound, as he can either play stinging 

exotic rhythms iR unison or harmony with Ma 
rattan aglinitt Maurice Meimeun, or thrust the 

sound with a searing sock 'n' roll solo. Drummer 

Jacky Bitten, alternates between an Eastern per- 

cussion Mund and a Western backbeat. HM 

short solo in which he played of the beat of au 
diem handdapping was a nice change of pate. 

The Buddah group's dynamic stage presence 
was further intensified by their charismatic lead 

singer. Jo Leb, at limn resembling a youthful 
Mick Jagger. He belted out the lyrics to songs 

like "Did If' and " Moroccan Roll" with an au. 

!hardy borne of the group's eight years of rock. 

ing. BARRY TAYLOR 

CONG1?A1UTA1i0NS 

TO 
ALL. OF US..-. 

MARK VOLMAN AND +TOWARD KAYIAN 

MANAGEMENT 

MIkE. KAGAN 
11oHN DE MARCO 

83$0 MELROSE 
SUITE 304 
IOS ANGEI.ESI cAL, 

90069 
(213) 653-463o 

CoLVMBIA RE;roRDS 
wit MORRIS AGENCY 
WARTOKE CONCERN IN:, 

DICK JAMES MUSIC 
EARFULL F oDLICTION,S 
LICGIANETTI MUSIC 
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t*IAk 
publicity public relabons 

on its 5th anniversary year is proud to announce the opening of its Pacific Coast Office, Wartoke West -and its 
recent theatrical division affiliation with Alan Eichler Associates. 

* ** 
STARRING IN ALPHABETICAL ORDER (FROM A TO Z) 

AMBOY DUKES BALLOON THEATER TIM BUCKLEY ERIC BURDON CLIMAX BLUES BAND 
CORNUCOPIA PRODUCTIONS COUNTRY CONCERTS CORP. 

DISCREET RECORDS DIXIE HUMMINGBIRDS DRAGON AIRE, LTD. ELECTRIC LIGHT 
ORCHESTRA FINKEL & KOPLIK FLO & EDDIE HAWKWIND KAGEN DeMARCO, INC. CHRISTA 

HELM LABELLE LADIES & GENTLEMEN, THE ROLLING STONES 
MAN TED NUGENT MIKE QUASHIE RENAISSANCE DENISE ROGERS SHA NA NA 

SLY STONE PATTI SMITH SUMMER JAM '74 TURTLES BRUCE WEBER 
WISHBONE ASH WIZZARD STEVIE WONDER ROY WOOD BILL WYMAN FRANK ZAPPA 

THEATRICAL DIVISION IN ASSOCIATION WITH ALAN EICHLER ASSOC. 
ACTOR'S STUDIO CARLETON CARPENTER THELMA CARPENTER JAMES COCO 

MIRIAM COLON ROBERT DRIVAS TOM EYEN VINCENT GARDENIA SALLY KIRKLAND CHARLES LUDLAM'S 
"CAMILLE" TERRENCE McNALLY QUEENS PLAYHOUSE RIDICULOUS THEATRICAL COMPANY 

THEATRE AT RIVERSIDE CHURCH THEATRE AT ST. CLEMENT'S URBAN ARTS CORPS "WHY HANNA'S SKIRT 
WON'T STAY DOWN" SHELLEY WINTERS 

\Y-S1/ 

WARTOKE 
East West 

WARTOKE CONCERN INC., PUBLIC RELATIONS 
CELEBRATING ITS 5TH ANNIVERSARY YEAR 

NEW YORK CITY, 1545 BROADWAY, NEW YORK 10036 -212 245 -5587 
NEW OFFICE 

LOS ANGELES, 8412 CARLTON WAY, CALIF. 90069 -213 656 -5701 

II 
Copyrighted material 
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Campus News 
Musical Spectrum at 
Temple U. Festival 

AMBLER, Pa. -The musical 
spectrum will be available in this 
area beginning Sunday (16) when 
Temple University's Music Festival 
& Institute opens its seventh season. 

The series has been extended again 
this year to encompass I 1 weeks, and 
approximately 60 concerts of all mu- 
sical types will be presented. 

The festival is a nonprofit univer- 
sity- sponsored event that receives 
donations from the public and pri- 
vate corporations. It runs through 
Aug. 22. The music festival runs in 
conjunction with the institute to 
showcase young, aspiring musicians. 
These musicians are featured at the 
festival's 3,000 seat theater located 

Harpsichord Virtuoso 
Set In UCLA Series 

LOS ANGELES -Harpsichord 
virtuoso Anthony Newman will 
launch the 15th season of concerts 
sponsored by UCLA's Committee 
on Fine Arts Productions in associ- 
ation with the Chamber Symphony 
Society of Califomia. 

Newman will perform Oct. 20 in 
Royce Hall in an all -Bach program. 
Other headliners include Aaron 
Copland, Polish violinist Henryk 
Szeryng; pianist Gary Graffman 
and flutist Jean -Pierre Rampal and 
conductor Henri Temianka. The lat- 
ter two will appear at the Music 
Center downtown. 

here on the outskirts of Phila- 
delphia. 

Scheduled artists include Joni 
Mitchell, Cleo Laine, Bonnie Raitt, 
Phyllis Curtin, Yehudi Menuhin, 
Alicia DeLarrocha, Earl Wild, 
George Shearing, Two Generations 
of Brubeck, the Gary Burton Quar- 
tet, Chuck Mangione, Larry Coryell, 
Benny Goodman, Ella Fitzgerald, 
Buddy Rich, the Preservation Hall 
Jazz Band, John Dankworth, Doc 
Severinsen, the Smothers Brothers, 
Sergio Mendes, Henry Mancini, 
Todd Rundgren, the Paul Winter 
Consort, Gunther Schuller's New 
England Conservatory Ragtime En- 
semble and a 1950's rock 'n' roll re- 
vival show. 

Beginning June 28, there will be a 

musical event offered every night of 
the week throughout the summer. 
Admission for all of these shows in 
the 3,000 -seat amphitheatre varies 
depending on the act, but tickets run 
from a low of $3 for bleacher seats to 
a high of $12. 

The festival has become a year - 
round business and managing direc- 
tor David Kanter says: "If our past 
business keeps up and the gasoline 
shortages are not acute again, this 
should be a healthy festival year." 

The main success of the summer - 
fest, says Kanter, is that it is the only 
festival in the area that is so diver- 
sified. 

"Since our start, we have grown 
from six weeks to 11 weeks." 

Country Music 
Workshops Set 

CLAREMORE, Okla. -Country 
music figures will participate in two 
music workshops at Claremore Jun- 
ior College in conjunction with the 
Hank Thompson School of Country 
Music. 

Slated to appear at a workshop on 
composition are Roger Sevins of 
BMI; Joe Allison of the Nashville 
Songwriters Assn.; Don Gant of 
ABC /Dunhill; Bill Denny of Cedar - 
wood Music; Tommy Overstreet, 
artist/writer; Bob Luman, artist/ 
writer; Norris Wilson, composer; 
Harlan Howard, artist; Marijohn 
Wilkins, songwriter. This workshop 
takes place June 24-28. 

The second activity takes place 
Aug. 5 -9 and covers the commercial 
aspect of music. It will be conducted 
by Bill Williams. Billboard's South- 
ern Editor. 

School Bands Vie 
MONTEREY, Calif- Monterey 

Peninsula College hosted 10 Califor- 
nia high school bands and five com- 
bos Saturday (8) during a scholastic 
competition designed to select a win- 
ning band for the 17th annual Mon- 
terey Jazz Festival in mid- Septem- 
ber. 

Professional judges were guitarist 
Mundell Lowe: drummer Frank 
Gagliardi; trombonist Larry Suther- 
land; trumpeter Mike Vax; saxo- 
phonist John Handy; pianist Jack 
Wheaton; and bassist John Herd. 

VTN Adds Hartford 
NEW YORK -Video Tape Net- 

work Inc. bas acquired a video con- 
cert by composer /performer John 
Hartford for immediate distribution 
to its network of 245 colleges 
throughout the United States. 

The program, which runs 30 min- 
utes, features Hartford exclusively 
singing many of his popular songs as 

well as his famous "Gentle On My 
Mind." 

The show was filmed by Carmine 
R. De Sarlin and offers Hartford in 
an informal, one -to-one basis. Other 
musical programs in the VTN cata- 
log include "Double Exposure" fea- 
turing Roberta Flack and Donny 

Jazz -Rock Work 
Set to Premiere 

LOS ANGELES -The premiere 
performance of "When Jeremiah 
Sang the Blues," ajazz -rock oratorio 
by Alf Clausen and Tommy Wolf, 
was held Sunday (8) at 8 p.m. on the 
Golden West College campus, 
Huntington Beach, Calif. 

A two-hour concert work for nar- 
rator, solo voices, solo instrumental- 
ists, chorus, orchestra and visual ef- 
fects, it featured the Golden West 
College choir and orchestra, jazz 
soloists Conte Candoli and Jerome 
Richardson, and actor Joseph 
Campanella. 

The performance was made pos- 
sible by a 1973 national endowment 
for the arts in jazz composition fel- 
lowship grant to Clausen. 

Hathaway; "The Nashville Sound" 
which presents 38 country artists in a 

one -and -a -half hour show, and the 

"VTN Concert Series," presenting 
individual shows approximately 30 

minutes long by such contemporary 
artists as Jim Croce, John Prine, 
Harry Chapin and Bill Quateman. 

VTN services a campus view- 
ership of approximately two-and -a- 

half million with programming spe- 

cially selected to serve student needs. 

Jazz Festival Planned 
NEW YORK -The 7th Annual 

Hampton (Va.) Institute Jazz Festi- 
val will be held at the Hampton 
Roads Coliseum June 28 -30. The 
festival, which began in 1968, will 
feature an array of jazz, blues and 
soul performers including B.B. 
King, The Spinners, Donald Byrd, 
Sarah Vaughan, Gladys Knight and 
the Pips, The Crusaders, Elvin 
Jones. Acerba Franklin and Stan 
Getz. 

Chorus Sings Duke 
LOS ANGELES - "Music of 

America" a program of works by 
20th century composers included a 
number of Duke Ellington works 
performed by the 60 -member chorus 
of the University of California at 
Santa Cruz. Accompanying the 
chorus in the last half of the program 
was the 10-piece College Five jazz 
ensemble. The two performances 
May 31 and June I were open to the 
public. 

J4appg Fiftit, Wa rteke I 
HOPE OUR NEXT THREE YEARS TOGETHER WILL 

BE AS WONDERFUL AS THE LAST THREE! 

LOVE, 

su .nah 
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Categories to be included in the 1974 -75 International Buyer's Guide are: 

RECORD MANUFACTURERS 

INDEPENDENT RECORD 
PRODUCERS 
(please list label credits) 

MUSIC PUBLISHERS 
(please indicate affiliation) 

SHEET MUSIC JOBBERS & 
SUPPLIERS 

RECORD & TAPE 
WHOLESALERS 
Distributors 
One Stops 
Rack Jobbers 
Importers & Exporters 

SERVICES FOR THE MUSIC - 
RECORD -TAPE INDUSTRY 
Associations & Professional 

Organizations 
Design & Artwork 
Direct -Mail Service 
Licensing Organizations, Music 

(please indicate whether 
Mechanical or Performing 
Rights) 

Plating & Processing Plants 
Pressing Plants 
Printers & Lithographers 
Promotion & Publicity 
Tape Custom Duplicators 
Tape Duplicator /Marketers 

SUPPLIES FOR THE MUSIC - 
RECORD -TAPE INDUSTRY 
Envelopes & Mailers 
jackets 
Labels 
Rolyethylene Bags 
Professional Tape Supplies 
Recording Studio Equipment 

(Please specify chief prod- 
uct) 

Record Processing Machinery 
(Please specify chief prod- 
uct) 

Sleeves 
Tape, Blank Loaded 
Tape Duplicating & 

Processing Equipment 
Tape, Raw 

MANUFACTURERS OF 
RECORD & TAPE DEALER 
ACCESSORIES & SUPPLIES 
Carrying & Storage Cases 
Catalog Services 
Cleaners, Cloths & Brushes 
45 RPM Adaptors 
Head Cleaners & Demagnitizers 
Needles 
Pre- leadered Tape 
Splicing Tape 

MANUFACTURERS OF STORE 
FIXTURES &MERCHANDISING 
AIDS 
Browser Boxes 
Display Racks 
Divider Cards 

TAPE PLAYBACK EQUIPMENT 
MANUFACTURERS & 
IMPORTERS 

JUKE BOX MANUFACTURERS 

JUKE BOX TITLE STRIP 
MANUFACTURERS 

MAIL THIS COUPON TO US TODAY 
If you are engaged in one or more of the enterprises listed, it is urgent that you send this coupon 
to us immediately so that we can include you in this giant directory. 

PLEASE AIR -MAIL IMMEDIATELY TO: 
Billboard International Buyer's Guide,2160 Patterson Street, Cincinnati, Ohio 45214 
Please Use Typewriter If Possible - Thanks I Please attach any additional information. 

BUSINESS CLASSIFICATION 

NAME OF COMPANY 

STREET ADDRESS CITY 

STATE ZIP COUNTRY 

TELEPHONE NUMBER AREA CODE 

TOP EXECUTIVES: NAME TITLE 

BRANCH OFFICES (U.S. & INTERNATIONAL) 
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Listing in Billboard's 1974 -75 
International Buyer's Guide 
of the Music -Record -Tape 

Industry 

Talent 

Studio Track 
By BOB KIRSCH 

Tom Rush is recording after a two - 
year hiatus. Producer Mark Spector 
recently went to Memphis to over- 
dub the Memphis Horns. Grateful 
Dead vocalist Donna Godsebaux, 
though not with the label, is record- 
ing in the CBS studios in San Fran- 
cisco. One session was interrupted 
recently so Ms. Oodschaux could 
give birth to a baby boy. 

The Soul Survivors (remember 
"Expressway to Your Heart" a few 
years back ?) who signed with Philly 
International, are currently cutting a 

single at Sigma Sound Studios in 
Philadelphia with Kenny Gamble 
producing. Also at Sigma is a new 
Philly International duo, Derek & 
Ondy Floyd, being produced by 
Thom Bel, and Bobby Martin is get- 
ting ready to produce Labelle's first 
Epic LP at Sigma. 

a 

At Cherokee Studios in Topanga. 
Calif., Del Shannon (who had a 
number of major hits a few years 
back including "Runaway" and 
"Keep Searchin' "I has been in cut- 
ting a single, "Runaround Sue." 
Working with Shannon, who is pro- 
ducing himself. is Jeff Lynne, leader 
of the Electric Light Orchestra. Also 
at Cherokee, Rocket Records Hud- 
son is cutting tracks for their CBS - 
TV show, the "Hudson Bros. Com- 
edy Hour." The show will be one of 
the summer replacements for Sonny 
& Cher. The brothers are also cut- 
ting tracks for an upcoming fall 
show on CBS, "Resale Dazzle." 
Cherokee was presented with its first 
gold record recently for their part in 
the mixing and overdubbing of 
Steely Dan's "Pretzel Logic" LP. 

In Los Angeles, Angel City Enter- 
tainment has reactivated its record 
production division under the direc- 
tion of president Tom Wilson. Wil- 
son has produced nine gold LP's 
himself, and is currently producing 
United Artists' Vernon Burch. At the 
firm's studios, Angel City Sound, 
songwriter Adryan Ross is set for 
July. Another recent LP completion 
was John Mayall for Polydor. 

Work will begin in August on an 
R &B rack opera penned by Wilson. 
Angel City Sound is formerly Sound 
Recorders. The studio now features 
a computerized Neumann Master- 
ing Room. Bill Lamm is its chief 
engineer. 

* * * 
Lots of activity down South, too, 

as Michelle Scott, president and 
general manager of SRS Inter- 
national Recording Studios in Ft. 
Lauderdale reports. Hans Lengsfel- 
der is in working in material for 

Request Records; Joe Neubauer is in 

cutting an LP; Redd Foxx is sweet- 
ening up an LP; Poison Head has 

finished their latest single, as has 

Messiah; and FL Lauderdale Toyota 
has completed a new jingle. 

The Record Plant East in New 
York City has been busy with: Noel 
Stookey cutting for Warner Bros.; 
the J. Gets Band working on an At- 
lantic LP with Bill Saymcayk pro- 
clueing; Neal Smith, Alice Cooper 
group member, in cutting with Jack 
Douglas producing; Michael Bruce, 
also of Alice Cooper, in with 
Douglas again handling production 
chores; Edgar Winter in working 
with Rick Derringer; Johnny Winter 
is set to come in and Chick Corea has 
also made plans to work at the stu- 
dio. Currently in progress are Harty 
Nilsson's next with John Lennon 
producing and the Raspberries next 
set, with Jimmy lenner producing. 

Melba Montgomery 
Caafnaed from page 16 

everyone has been through. I get lots 
of letters from mothers telling me 
they bought the record and have 
played it for their own kids," she 
laughs. 

Ms. Montgomery has some other 
(Minions concerning country in gen- 
eral. "1 think it's on the verge of 
really exploding over the next few 
years," she says, "providing it's not 
overexploited. We see more and 
more young people in country, both 
as performers and in the audience, 
and we see a lot of older people who 
say they haven't been fans and now 
are. 

"I've been playing the same cir- 
cuit as always, but I've also done a 
"Midnight Special" and a "Mike 
Douglas Show," and there's a 

chance I may go into some of the 
more pop- oriented clubs. As far as 

aiming at the pop market, I think it's 
a mistake to shoot for crossover. I'm 
delighted 'No Charge' hit the pop 
charts, but we cut it as country." 

More writers getting involved in 
country is also seen as a good thing 
by Ms. Montgomery. "Most of them 
=sincere and it just gives the coun- 
try artist all the more good material 
to choose from. The same is true of 
pop singers moving to country. Most 
have always wanted to be country 
and now they have a chance" 

And this week she will be in- 
ducted into Nashville's Walkway of 
the Stars -as a solo artist. 

dix meormr.,,ed; zsh"ew"".ae.,. dnah.m.ma. oats.. 
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HEILICHER OF CHICAGO 
Announce an expansion in distribution: We are now a 

SUPER 
INDEPENDENT 
DISTRIBUTOR 

Chicago -Milwaukee 
Starting now we are providing promotion and 
distribution by serving Illinois (Chicago), East- 
ern Iowa, Northeastern Indiana, and the Wis- 
consin markets (Milwaukee). 
Each of these markets will be serviced by a 
sales force, sales manager and promotion 
manager. One Warehouse Will Provide The 
Entire Area With Efficient Overnight Delivery. 

WE PROUDLY ANNOUNCE OUR FIRST 
2- MARKET LABEL -THE PHONOGRAM 
FAMILY (MERCURY, PHILIPS, VERTIGO, 
DIAL, and others). 

Heilicher Brothers of Chicago 
2623 North Pulaski Road 
Chicago, Illinois 60639 

(312) 342 -6600 

(Out of Chicago accounts call collect) 
RICH KUDOLLA -Operations Manager 

STEW GERSHBAUM- Assistant Manager 
PETE MAZZETTA- Promotion Manager 
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Latin Music 
Latin Scene Talent in Action 

PUERTO RICO 
Jason Dejesus, sales manager for 

Eddin Enterprises, local whole- 
salers/rack operators reports good 
sales for MCA soundtrack album of 
"The Sting." ... Felix Convertire, in 
charge of pop -Latin sales at Mani - 
nez Vela's San Juan store (oldest re- 
tailer in Puerto Rico) is very pleased 
with sales of a single from the sound- 
track of "The Exorcist," but admits 
that he has trouble getting the al- 
bum. This film is showing in three 
San Juan area theaters, with five 
shows on weekdays and seven shows 
on week -ends for each house. The 
theaters most be vacated after each 
performance and admission at all 
times $4.00 for everyone. No passes. 

A record for the movie industry in 
Puerto Rico. 

Sergio Ballesteros, head of the 
distributing firm that handles all 
CBS -Caytronic labels, busy with the 
latest album by Roberto Carlos, Bra- 
zilian singer of "Amada, Amante" 

Musicanza Inks 

Distrib Pacts 
NEW YORK- Musicanza 

Records has signed distribution 
agreements with Pan American 
Records, for the Chicago market. 
and with Caribbean Record Distrib- 
utors. for New York and Puerto 
Rico. the first product to be handled 
by the distributors is the single 
"Energy Crisis" by Gas, Oil and 
Electric Company. 

fame. This album is "En Castellano" 
(in Spanish) and includes a favorite 
of this writer, the old Carlos Gardel 
tango, "El Dia que me Quieras." The 
tune was released as a single due to 
radio stations requests. Also on Cay- 
Ironies the singles: "Se Que Te 
Amare" by Leo Dan, and Vincente 
Fernandez, Mexican rap -seller in re- 
vived oldie of the great Mexican 
composer Agustin gara, composi- 
tion "Piensalo Bien" by Vincente 
Fernandez on the Mericana label: 
"Quiert" by rap- seller from Spain. 
Camilo Sesto. A lot of good material 
for the always busy sales people of 
Caylronirs of Puerto Rico. Recently 
the Madrid Autonoma University 
bestowed on Maestro Andres Se- 
govia (MCA Records), considered 
the foremost classical guitar expo- 
nent in the musical world, the degree 
of Doctor Honoris Causa. 

With the death of the great Duke 
Ellington, memories bring back the 
days in New York in the 1930s when 
The Duke and, Count Basie, Ella 
Fitzgerald, Louie Armstrong and 
Cab Calloway used to visit the record 
store at West 116th Street (Spanish' 
Harlem) and ask this writer "Any 
new records (78s) of Afro-Cuban 
Music on hand? Call me at Cotton 
Club or at home as soon as you get 
them." The Latin Music Community 
will also miss the genius of Elling- 
ton. ANTONIO CONTRERAS 

MIAMI 
Audio Latino has released "Lo 

Que Quiero Quiero," a single by a 

local group, The Century's..,, A 
group from Spain, La Pardilla, has a 

TAKING A BOW: Tito Puente, left, accepts a composer's trophy from Tico/ 
Alegre general manager Jae Cain on behalf of Big Seven Music, publishers of 
such Puente standards as "Oye Como Ya" and "Para Los Rumberos." The 
setting is the Tico /Alegre AII-Star concert at Carnegie Hall in New York May 
24. Appearing on the bill with Puente were such artists as La Lupe, Ismael 
Rivera, Vincentico Valdes, Hector Rivera, Charlie Palmieri, VHin Aviles, Yayo 
El Indio, Javier Vazquez, and Cabrerita, among others. 

CARINO RECORDS 
Announces 

THE EXCITING SOUND OF 

CONJUNTO ACAPULCO TROPICAL 

Il 

LP z D8L7-6130 

Distributed by 

CAYTRONICS 
THE LATIN MUSIC COMPANY 

Call us for Immediate Delivery at 
any of our branches in: 
1. New York -(212) 541 -4090 
2. CalOornia -(213) 737 -0197 
3. Texas- (512) 222 -0106 
4. Florida -(305) 822-6967 
5. Chicago-(312) 521 -1800 
6. Colorado- (303)388 -1651 

new LP out on the FM label. .. 
Juan Bau (Borinquen) has a hit with 
"Estrella de David." ... Modiere 
has put out another LP of jokes by 
Rosendo Roselle.... The new LP by 
Orch. La Suprema (Sound Triangle) 
is taking off like a shot in local sales. 

... Oscarlborra is producinga show 
for Latin youth on Channel 51, 
WKID, called "Gente Joven" fea- 
turing local Latin and rock bands 
and guest personalities. Anthony 
Rios (Mate) has a new single Out "Te 
lo Pido de Rosillas." 

The Sephy and Conjunto Univer- 
sal LP's will be out this week accord- 
ing to Tony Moreno of Velvet. ... 
WRHC -AM is airing the first bilin- 
gual commercial for McDonald's 
Hamburgers on their bilingual 
show. Some advertising execs think 
this may be the trend in advertising 
for markets like Miami. New York 
Chicago and Los Angeles..... On 
Masan, new releases include Agar- 
ren Norte.: Juan Ochoa y contra 
Rafael Bucn Diet a single by Flor 
Silvestre "Tu Sigue Siendo el 
Mismo" Victor Manuel Sosa's "Mi 
Destin y Mi Suerte ": and Martin 
Pescador's "Canuto el Panamudo." 
.. Carlos Granados has an LP on 

Fuentes "Mire, Mire," and on the 
same label is Rodolfo's "El Eco de 
Tu Adios." ... After five successful 
years on WQBA -AM, Carlos Luis 
Brise has moved to WCMQ -FM, 
where he will be the afternoon per- 
sonality. Herb Dolgoff, owner - 
manager of WCMQ-AM/PM, an- 
nounced that starting June 10, the 
AM and FM will broadcast separate 
and distinct formats. WCMQ -FM 
broadcasting "good music," consist- 
ing of 90% baladas and 10% soft in- 
strumentals from 6 a.m. to 6 p.m.. at 
which time AM and FM will simul- 
cast the type of programming that 
WCMQ -AM has from 6 a.m. (salsa, 
baladas and some hits from the 
American charts). The station will 
use their Hialeah facilities for all 
broadcasting starting June 10. 

Famous Cuban bandleader Jose 
Fajardo opened at Numero Uno and 
is drawing good crowds.... Tipica 
Novel (TR) packed dancers into 
Westbrook June and is drawing well 
at Centro Espanol.... Oscar de Fon- 
tana (Alhambra) has a new release. 
"Te Esperare en la Playa" Alhambra 
Records has signed the distribution 
rights to Rami Records for Puerto 
Rico. The main artist on Rami now 
is the local salsa band Conjunro Co- 
lonial.... Humberto Esterez has left 
as manager of Channel 23 TV.... 
Program Director Tomas Garcia 
Fuste left WFAB -AM taking with 
him some air personalities, news 
men, production men and even the 
receptionist. Station manager Leo 
Junto has already put some new 
voices on the air and is making plans 
for some programming changes as 

well. 

Chin Martinez and his TV En Es- 
panol will present awards to Mr. and 
Miss TV of 1974 of 1974 on June 30 
in Dade County Auditorium. Artists 
appearing will be announced 
shortly.... Blanca Rose Gil (Inter- 
national) continues to dominate the 
record scene locally with the sales of 
her LP following her engagement at 
the Centro Espanol. De Raymond 
(Parnaso) opens at Centro following 
the Tipica Novel on June 5... 
Monge Santamaria's new LP "Live 
at Yankee Stadium" on Vaya, has 
been picked up by local "soul" sta- 
tions, as has Raiff Pagan's new LP 
on Fania. Also, jazz station WBUS- 
FM has gotten into some latin -jazz 
on Monday nights, and artists like 
Mongo and Ray Barrette feature 
prominently into these programs. 

ART (ARTURO) KAPPER 

LATIN MUSIC FESTIVAL 
Madiaoa Square Gard a. Neu' York 

Once again. the flavor of Latin rhythms filled 
the main arena here, now looked an as the birth- 

place of Latin music in concert. Unfortunately. 

the seals were only halllilled to appreciate it. 

Kicking off the May 31st concert was the 

group Los Sateliles. and they went a tong way to 

enhance their fallowing. Somewhat laid.back for 

a Latin hand, the poop compensated with a 

musical style as smooth as it was flexible. No 

overkill here, just good material well presented. 
With a rapid stage change. Tommy Olivencix 

and his orchestra (Inca) were the next act be. 

lore the lights. The musical theme set up by the 
opening ad seemed to be continuing. but this 

time around it just didn't seem to come off as 

well While the materal was interesting enough. 

both vocals and backup lacked the lightness 

and polish to carry the admen. Don't rule the 

group out, though. They have the potential. 
The roar that went up Iron the audience 

when Borinquan Records artist Pullin Rodriguez 

walked an stage was the best reflection d this 

artist's singing lalenh. Backed by Kako's band. 

Rodriguez glided effortlessly through i number 

of audience favorites. Quality was the keynote 

for his entire performance. Rodriguez' last name 

isn't the only thing he has in common with the 

late TRo Rodriguez. as his voice easily marks 

he as one of the greats on the market today. 

Following intermission, Sophy, backed by her 

own group and part of Kaho's brass section. 

graced the stage. Singing more in an inter 
national vein, or what touts be termed as Latin 

MOR, she seemed to haves difficult timed get. 

ring things moving. Her voice was good. but 

really not designed for a concert scene such as 

this. What came across was a feeling That she 

would be more at home in a club selling, rather 

than trying la let loose before some 8.005 fans. 

A tedious set was drawn out even further when 

she tried to get the audience to join M. She 

came close, but really missed the mark, 

Jazz man Cal Tjader, almost a fixture at this 

concert now, infused a lot of enthusiasm back 

into the crowd with his set. Blending together 

ant and Latin motifs, ¡Oder and his Ihree.man 

backup once again proved that they are coasts 

mate craftsmen. Unfortunately. time didn't al- 

low them to stay around to more -the au. 

diente. it seems, would haveappreciated it loo. 

Before Johnny Venture headliner for the eve- 

ning, came out, Kako and company returned for 

their own stint. Recently signed by TR Records. 

Kakis brand of musical excitement on the tim- 

bale. along with he singers and backup, ear- 

mark hint for a bright future. It was also a treat 

to see Kale, 1r. ¡sin ha lamer on the timbales 

lac a dosing number. 

But, now it was time for Johnny Ventura, and, 

with a gasp that seemed to be held in all night. 

the audience erupted at hs entrance. Ventura 

was all showbiz, dancing and weaving to the 

crowds delight. It was easy to see why an almost 

Ian fanaticism follows him wherever he per- 

forms. He is not a powerful vocalist, but his 

brand of entertaining and musical backup are a 

strong commodity on the Latin market. 

If anything should be noted about this con- 

cut, it's that, without a doubt, the audience got 

what they paid tor- almost four solid hours of 

entertainment. The bill itself proved to be well 

balanced and interesting. Disk jockeys Poquito 

Navarro, Polito Vega and Dick Sugar acted as 

emceesfor the night. JIM MEUNSON 

Latin Product 
Reviews to Bow 
Here June 22 

NEW YORK -Latin album and 
single reviews will be reviewed in 
this section beginning with Bill- 
board's June 22 issue. 

East Coast -based manufacturers 
should send their product for review 
consideration to Latin Review 
Dept., Billboard, 1515 Broadway, 
N.Y., N.Y. 10036. West Coast manu- 
facturers should address their prod- 
uct to Ray Terrace, Billboard, 9000 
Sunset Blvd., L.A. 

Billboard SPECIAL SURVEY for Week Ending 6/15,14 

Spey al S c ccfid fi Hot Latin LP's' 
ó s ew0 °vd,caeon,. m >a.°.a..non rosy D. ,ena"., ueó ñ9aai.é aa 

t pn, pYm9 recording or mamma. wnat IM donor wet. P.rmnaon or tne oumsh 

IN MIAMI 
Tale -anise, Label a 
Number (Distributing Label) 

I NELSON NED 
"Nelson Ned." UA Latim 1550 

2 BLANCA ROSA HILL 
"Punta Final;" International lenti) ist 

3 RAY BARRETT° 
"Indesteatibi," Fana 456 

4 JULIO IGLESIAS 
"Sor," Mamba 16 

5 LISETTE 
'Menea, On de la farde," Baiegoen 
1253 

fi EL GRAN COMBO 
"u 5." ECC 505 

7 TIPCA 73 
" I" Inca (Fan's) Ina 

B INDIA CORO 
"Media Care." Alhambra 131 

IN 

SUNNY A THE SUNLINERS 
"EI Orman De Term," AedaB 3019 

LATIN BREED 
"Man latin Breed." OC 108 

ANGELICA MARIA 
'Tonta,' sorrido lnterrudorel 8006 

FREDDIE MARTIN 
Lennie Freddy lair 

RAMON AYALA 
"Y Los Bravos Del Node," EnMes 7017 

RAMON AYALA 
"Como Vagabonda." renMex 7015 

LATIN BREED 
"Return Of The latin Breed," OC 106 

VINCENTE FERNANDEZ 
loda Una Epoca," Gytronks 1379 

_ t TITLE- a0ist, Label a 
On Number 10',,1 iburl,. Ubait 

9 LUIS GARCIA 
"Cerra Sr il" Audio Lama 4000 

IB LARRY HARLOW 
'Salsa." rann 460 

I1 JOHNNY VENTURA 
"Protesta de Ios toes." Mme 29 

12 OPUS 
"Opus," sound Triangle 7776 

ENQUE LYNCH 
"llego 

RI 
Banda;' Mate 077 

IA CONJUNTO UNIVERSAL 
"Conjunto Ukwrsal:" Velvel 1471 

15 CHININO 
"A Man Nane," Cena 5014 

TEXAS 

9 

10 

11 

12 

13 

14 

TORTILLA FACTORY 
"Tortilla Factory." CC 107 

SUNNY 6 THE SUNLINERS 
"El Prelelide." Keylnck 3018 

ANTONIO AGUILAR 
"la not Del Pueblo." DM 1620 

JOSE A. JIMENEZ 
"lose Allred, A NNk." Neon 3015 

FREDDIE MARTINEZ 
"Tanta:" Freddie 1011 

VICENTE FERNANDEZ 
'Nahe, YeSer." Caylmnics 1Oli 

15 FREDDIE MARTINEZ 
'Te Tuige Esta Flores" Freddie 1004 
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INTERVIEW 

Radio -W Programming 

The Concept Co. to Syndicate 
EDITORS NOTE: This is the fi 

nal installment of an interview with 
Chuck Blare, chairman of Chuck 
More Creative Services in Los An- 
geles, and a non -paid programming 
consultant to KITS -AM in the city. 
Here. he describes one of the methods 
by which he intends to make money 
with all of the work put into the sta- 
tion and its unique format. The inter- 
view was conducted by Claude Hall. 
radio -TV editor. 

HALL: How are you going to start 
syndicating the features, the mini - 
dramas -all of the special things 

within the KITS -AM format -to 
other radio stations? 

BLORE: John Wolfe. manager of 
the station will do it. He's taking 
some time away from his regular job 
to syndicate the KIIS -AM content. 
And all it's called is: The concept. 
Some of the stations -we already 
have four besides KIFS -AM -are 
only using pans of The Concept. 
Ted Atkins, who now manages 
WTAE -AM in Pittsburgh, is our first 
customer. 

B: He's playing different music on 
WTAE -AM. His station has a much 
harder on -air sound. because KI1S- 

MCA photo 
SCORING A GRAND SLAM -Ralph Taslian, Seattle promotion man for MCA 
Records, takes a karate chop on behalf of the new "Kung Fu" single by the 
Sharks. Victim is a coffee table at KJR -AM. From left: Garry Shannon, music 
director of the Top 40 station; KJR -AM program director Nick Anthony; air 
personality Norm Gregory (on knees); Dan Wedlock, Seattle sales manager 
for MCA Records; Lee Michaels, program director of KISW -FM (sister station 
to KJR -AM). Fortunately for Tasjian's hand, the table had been sawed in two 
prior to his chop. 

AM doenn t have any real extremes 
in music ... no audience chasers. 
Ted's station, on the other hand, is 
heavily into oldies and playsa lot of 
harder hits. I frankly didn't know if 
the KITS -AM concept would fit. But 
it fits beautifully. In fact, he's devel- 
oped into one of our greatest boost- 
ers. Ted gets everything. But he ig- 
nores our music and plays his own. 

H: Is the price to the station based 
on a rate card? 

B: I'm not really sure ... based on 
the size of the market, 1 guess. 

H: And the production firm for 
the concept is at the station? 

B: Yes. I produce them. I write 
some of them .., but 1 produce them 
at K11S -AM and they go out, arriv- 
ing at the other stations the day after 
being aired on KITS -A M. Well, even 
before they're aired, because we're 
about a week- and -a -half ahead. 

H: What's the name of the syndi- 
cation firm? 

B: The Concept. 
H: Are you a partner? 
B: I'm personally a partner in the 

syndication with KIIS -AM and John 
is conning it. 

H: Is the music provided, too? 
B: It can be. It is on the mini - 

dramas. In any case, everything that 
is on KIIS -AM is a part of the syndi- 
cation package. 

H: Except for the progressive rock 
stations, which made it very big in 
many markets and not so well Moth- 
ers, this is the first time that I can re- 
call that a philosophy has been de- 
signed into a format. 

H: Was there a philosophy behind 
KFWB -AM when you programmed 
it years ago? 

B: Sure. 
H: Larry and Toni Greene once 

told me that they thought you or- 
chestrated the KFWB -AM format. 
Even the air personalities. 

B: That was the big difference, I 

think, between KFWB -AM and 
other stations of that kind in its time. 
It was a well put together station. 
KITS -AM is getting to be that way, 
too. 

H: Do you feel that is was still 
worth your while to get involved 
with KITS -AM? 

B: Probably, had I know how 
hard it was going to be, I would have 
hesitated a little longer. But this for- 
mat just had to be ham. And it's de- 
veloping ... it's so exciting now, be- 
cause it isn't where we were a year 
ago ... it isn't quite what we set out 
to do. It's better. And it's changing 
and it's constantly evolving. It's con- 
stantly creative ... like the profiles 
we do on really human beings ... 
not what they are or who they are, 
but how you can relate to him. To 
make you say: Wow, I could do that 
myself, whatever the man had done. 
... I think people are fascinated by 
suceas So we do these little'suc- 
cesses," but in a way that leaves lis- 
teners thinking they could have 
done it, too. Gives them hope ... a 
little dream. But those profiles will 
go away and be replaced by some- 
thing else. And that's what 1 like 
about the concept -it's growing, 
evolving, changing. improving. 

H: You're playing much of the 
same music as many other radio sta- 
tions in town. 

B: The only difference is that we 
don't play the really hard things, nor 
the extremely country things. A few 
weeks ago, of the top 15 records on 
the Billboard chart, we were playing 
12 of them.1 think right now, out of 
the top 15, we're only playing 10. 

And yet, next week, it probably 
wont be there much, because harder 

KITS' 
records don't stay in the top of the 
chart that long. 

So, the same music may be asen- 
tially across the dial ... there are 70 
radio stations penetrating the mar- 
ket, at the least. -50 may be playing 
the same music in one form or an- 
other. So, it's the programming 
philosophies that make the differ- 
ence in a radio station's sound. You 
listen to KHJ -AM and it's a good, 
solid radio station. You listen to 
KIQQ -FM and Bill Drake has some 
new things going on there and he 
has, of course, Robert W. Morgan 
and Don Steele and you could say 
that it's going to be a great fight be- 
tween them and KHJ -AM. 

But both have good, solid pro- 
gramming philosophies and they're 
good radio statism. And if you're 
listening just for music, you're going 
to be toned to one of them or KKDJ- 
FM or KLOS -FM or KMET -FM. 
They pour music out as fast as they 
can. So, audience, I think, is disa- 
pated between them. It's not fair to 
put KMET -FM with them, because 
KMET -FM is doing much more 
than just playing music. 

But the other stations are playing 
the hits and we have to do much 
more than just play music to build a 
different audience. We don't want to 
be in the music game ... we want to 
be in the radio game. If you figure 
that 80 percent of our programming 
is music, than the other 20 percent 
has to be so powerful and over- 

Format 
whelming as to make the entire radio 
station sound different. 

And that's the thrilling part -com - 
ing up with the little cassettes ... and 
everytime you turn around there's 
something new and interesting hap- 
pening. But there's always a danger. 
1 remember back in the days of 
KFWG -AM days when Les Stein. 
then program director of KGO-AM 
and later to become Les Crane, criti- 
cized KEWB -AM in San Francisco 
as sounding too much like a Christ- 
mas Tree. 

That was an astute comment -you 
can get too many things on your ra- 
dio station. Especially, if it's going in 
different directions. Thus. every- 
thing we do is sure to be going in the 
same direction. There's a lot of stuff 
on the air, but it doesn't seem that 
way because everything contributes 
to the same goal -that oneness of 
destination -that unique sound. 

H: Do you-or your program di- 
rector Robert E. Lee- maintain tight 
control on what records the air per- 
sonalities play? 

B: They play from the lists we 
talked about earlier in an 
A,B,A,G. R -that rotation. The A 
records have a three -hour rotation 
limitation. The B records have a 
four -hour limitation. They check off 
the hour the record was played. It's a 
simple rotation pattern, but effec- 
tive. It was Ted Atkins who not up 
that pattern. 

Vox Jox 
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By CLAUDE HALL m 
Radio-TV Editor i= r 

Bob Kingsley has been named 
producer of "American Country 
Countdown," a three -hour weekly 
special produced by Watermark Inc. 
The show, hosted by country artist 
Don Bowman, is based on advanced 
information of the Billboard country 
music record charts; it's heard on 
around 95 stations already and 
growing, according to Tom Rounds, 
president of Watermark. 

Kingsley will condone handling 
voice work and music work for the 
country music syndicated program- 
ming service produced by Drake 
Chenault Enterprises. Staff of 
WGWR -AM -FM in Asheboro, 
N.C., includes Wayne Morgan in the 
mornings, D.K. McLaughlin in mid- 
day, Reid James afternoons, and 
Jerry Keck 6- midnight.... Pat Pat- 
terson decided WHDH -AM in Bos- 
ton wasn't really his cup of tea and 
has resigned. Plans will be an- 
nounced shortly. He had built giant 
rating as morning air personality 
and program director of WKIX- 
AM, Raleigh, N.C., and had joined 
WHDH -AM a few weeks back. 

Tor Straw is the new program di- C 
rector of KSEA -FM in San Diego; Dm 

former program director Nelson 
Ross remains as morning person- 
ality. KSEA -FM is looking for a 6- 
10 a.m. air personality. Format is 

(Continued on page 26) 
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Top 40.... Guy Bookaste, presi- 
dent of KROQ -AM -FM in Los An- 
geles, called up to report that Shadoe 
Stevens, program director, and Data 
Jones, night personality, have re- 
signed. Station has been havingrli- 
nancial difficulty somewhat, but has 
gained a release from a state tein and 
is getting into the profit side of 
things. Greg Shannon, Brother John, 
Jimmy Babbitt, and Johnny Darin 
are hanging on at the station. 

* * * 
Bob Gown, who used to do pro- 

duction at KYMS -FM in Santa 
Ana, Calif., has been hired to pro- 
duce a series of radio commercials 

for MCA Records, including the 
soundtrack LP of ̀ That's Entertain- 
ment." ... Alan S. Irwin reports in 
from WLKW -AM -FM in Provi- 
dence, R.1., where he's music direc- 
tor: "We are going great guns as the 
major good music station in the mar- 
ket. What was a three -way competi- 
tion became a two-way fight when 
WPRO -FM opted for rock, drop- 
ping the Shulke service. Our sound 
has greatly improved over the past 
months and we've added a daily 
half-hour quadrasonic showcase." 

* * * 
BM Mitchell, program director, 

WLAR -AM in Athens, Tenn., says 
the station is rocking this summer 5 

ant-midnight with every- other- 
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Extended to June 30 

LOS ANGELES -Due to an over- 
whelming demand by air person- 
alities and program directors coast - 
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tended to June 30. it was announced 
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this week by Rod McGrew, awards 
chairman for the event this year. 

Entries are pouring into the re- 
gional judges, who will continue to 
process tapes for the competition 
until June 30 before sending them to 
McGrew. station manager of KJLH - 
FM here. At that time, McGrew and 
a special judges committee will listen 
to the finalists. The finalists will be 
announced in the pages of Billboard 
at that time. 

The awards will Joe presented to 
the winners at the awards luncheon 
concluding the seventh inter- 
national Radio Programming Fo- 
rum Aug. 14- 17 at the Plaza Hotel in 
New York. 

PAMS, one of the world's leading 
jingles production firms, will have 
their singers on hand to sing the 
awards. Bill Meeks, president of 
PAMS, will produce music for the 
awards in his Dallas studios. The 
singers will perform live to the taped 
music background. 

Once again, Gary Owens- air per- 
sonality at KMPC -AM in Los An- 
geles, will host the awards ceremo- 
nies. 

record an oldie. "We tried it other 
ways, but our audience nearly killed 
us" Adds that general manager 
Tommy Arlertmrn gives him and the 
air personalities total freedom. 
Lineup includes Mitchell 5 -9 a.m., 
Tommy Arterbum 9 a.m.-3 p.m., and 
Wally Ferguson 6- midnight, with 
Mitchell also working 3-6 p.m. Bob 
Beech and Jim Quarks help out on 
weekends.... Just heard from Ben 
Okarso, publisher of the leading mu- 
sic industry newspaper in Japan - 
Music Labo -and he's bringing in a 

whole contingent from Japan for the 
seventh International Radio Pro- 
gramming Forum Aug. 14-17 in 
New York. 

Got a note from Dan Scott, 
WXUS -FM, Lafayette, Ind., who 
bills himself as Scott in the After- 
noon; in imitation of a morning man 
I suspect. And that reminds me that 
Larry Lujack has copyrighted or 
whatever the term Superfock. ... 
David Paul McNamee is the new 
program director of WMEX -AM; 
he'd been operations manager of 
WMOD -FM in Washington. ... 
Mike Hoyer, one of the best -known 
country music air personalities in 
the world, writes: "As you recall, 1 

was going to buy a station in Mon- 
tana. Well, the deal fell through. In 
fact, the whole idea fell though. So, 
now I need a job. Any station inter- 
ested can call me at SIS- 576 -5924." 
Mike, back on WHO -AM in Des 
Moines a couple of years ago (a was 
it longer?) was the leading all -night 
personality in the nation. At least in 
the top two. 

* * * 
James (Jim Golden) 'timbre], 904- 

456 -9672, is looking for Top 40 or 
country air work; would like to also 
be considered for music director or 
program director position. Has been 
at WBOP.AM in Pensacola, Fla. 
Would like to stay in the southeast, 
but is willing to go anywhere if the 
job is good.... Chris Van Dyke, 505- 
659 -2630, was a newsman with 
KGW -AM in Portland, is looking 
for a Top 40 news position in any 
major market. ... Michael J. Ca- 
neen, general manager of WDLA- 
AM in Walton, N.Y., is dead. Auto 
accident * a * 

This comes in from Bill Brill, air 
personality at KFMF -FM, Chico, 
Ca: Bill Gavin -the Rona Barrett of 
radio; Bob Hamilton- Marconi s 

long lost son; Dick Clark -the only 
guy I know who gets stoned on 
Clearsil; Paul Drew -the Jim Berton 
of radio; Bill Drake -Just another 
non -conformist; Are Laboe -This 
guy thinks "American Graffiti" is a 

sequel to "2001 "; Claude Hall -Gets 
more written strokes than Elvis Pres- 
ley; Don 1mw -the only guy in radio 
who can seque a slur; Chuck Blore- 
the man who warns color radio; 
Robert W. Morgan- censored: Tex 
Meyer-an overnight sensation of 20 
years; Hudson & Landry-they've 
been together to long they get the 
same income tax form; Bill Brill -a 
crazy morning man who sends let- 
ters to Claude every week and will 
not give up. 

* * * 
WHVY -FM in Springfield, Mass., 

is now a personality MOR station (it 
once featured progressive rock) and 
the purpose of the station, according 
to program director S. Brooks, is to 
"fill the gaps left vacant by Top 40 
and Easy Listening stations." The 
lineup reads: Stan Brooks 5 -30 -10 
a.m., Jim Clarke 10 a.m.-2 p.m.. Bill 
Davies 2 -6 p.m., and Skip Brame 6- 
midnight. 

I've thought for several months 
now that with WNEW -AM and 

(Continued on page 29) 

Where to Send Entries 
in the Annual 

Air Personality Competition 
Note: Entries in each f inmatcategorc should besets: to the judge handling 

that format or category for the area codes specified 
In other Holds, if you're a country music air personality working..; a rs. 

dia station in Houston, cop ehould send Inureniry to Bill Ward, general man- 
ager of KLAC -AM, Lou Angeles. Canadian air personalities should send 
their tapes to designated judges, regardless of area codes. 

Oldies 
Jim Pewter, Prog. der.. KRTH -FM, 5901 Venice Blvd.. Los Angeles. CA 90034 

Country 
Bill Ward. General manager. KLAC -AM. 5828 Wilshire Blvd.. Los Angeles, CA 91506 

408, 701, 
815, 312, 

210, 
309, 

812, 
217, 

507, 
818, 

715. 414, 808, 307, 
913, 906, 316, 816, 

805, 
314, 

803, 
417, 

505, 
910. 

308, 
405, 

402, 
501, 

712, 
405, 

515, 319, 
310. 504, 

808, 817, 214, 915, 713, 512. plus Canada. 
Ted Cramer. Program director. WWOK -AM, Box 577 Miami, Fla. 33145 

907.206. 509,503.208.91% 707,757,455. 209, 408, 000, 805, 714, 213, 702, 001.802. 
Ric Libby, Program director. KENR -AM. 2 Greenway Plaza E.. Houston. TX 77616 

0tó, 517, 313, 219, 418, 218. 317, 513, 614. 812, 502, 008, 304, 301, 804, 703. 704, 
919, 202. 

Bob Audrey. FM Group vite pues., WIOF -FM. Box 2719. Waterbury. Conn. 06720 
901, 815. 803, 404, 912, 904, 305, 813, 601, 205. 

Edd Robinson. Prog. dia.. WAME.AM, 2401 Wilkinson Blvd.. Charlotte. N.C. 28201 
207. 803, 802, 518, 315, 718, 607, 914, 413, 817. 401. 203. 212, 201, 609, 914, 412, 
717, 215. 

Top 40 

Jay Conk. Program director, WFIL -AM. 4100 City Line Ave.- Philadelphia, PA 19131 

901, 815, 803, 404, 912, 904, 305, 813, 801, 205. 

John Randolph. Program director. WAKY -AM, 554 5. Fourth S, Louisville. KY 40202 
406, 701, 218, 812, 507, 715, 414, 800. 307, 605, 303, SOS, 308, 402, 712, 515, 319. 
815, 312, 309, 217, 618, 913, 908, 316, 818, 314. 417. 919. 405. 501. 405. 319. 504 
800. 917, 214, 915, 713, 512, plus Canada. 

Gary Allyn. Pregnant director. Wh1YQFM. 825 41st St.. Miami. Fla. 33140 
907, 206, 509, 503, 204918, 707,415, 209, 400 ,006,805,714,213,702,801,802. 

Larry Ryan, Program director, KEEL -AM. 710 Spring St.. Shreveport. LA 71120 
207, 603, 802, 518, 315, 718, 007, 014, 413, 617, 401, 203, 212, 201, 809, 814, 412 
717, 215. 

Dan Kelly. Program director. K101 -FM. 700 Montgomery 51.. Sun Francisco. CA 94111 

616, 517, 313, 219, 419, 210, 317, 513, 814, 012, 502, 606, 304, 301, 604, 703, 704, 
919, 202 

Middle -of- the -Road 
John Lund, Program director, WNEW -AM, 565 Fifth Ave.. New York. N.Y. 10017 

616, 517, 919, 219, 419, 216, 317, 519, 614, 812, 502, 606, 904, 301, 804, 703. 704, 
919, 202. 

Bob Canada. Program director. W WDC -AM. Boa 4068. Washington. D.C. 20015 
207. 803. 802, 518, 315, 718, 007. 914, 413, 617, 401, 203, 212, 201, 609, 814, 412. 
717, 215. 

George Fisher. Program direclor WSB.AM, 1601 W. Peachtree St.. Atlanta. GA 30309 
907, 206,509,503, 208, 916, 707,415, 209, 408, 000. 805, 714,213, 702, 001,602 

Stu Bowers. Program director. KCMO.AM, 125 E. 31st St.. Kansas City, MO 64108 
901, 615, 803, 404, 912, 904, 305, 813, 801, 205. 

Chuck Southcon, Prog. dia., COIL AM. 14800 Lassen St.. San Fernando. CA 91343 

406. 701. 218, 012. 507, 715. 414. 604 307. 805. 303. 505, 300, 402, 712, 515, 319, 
815, 312, 309, 217, 618, 913, 906, 318,1318, 314. 417. 910, 405. 501, 405, 318, 504. 
806, 817. 214, 915, 713, 512. pus Canada. 

Contemporary 
Rod McGrew. Sta lion manager. KJLtt -F M.3847 Crenshaw Blvd.. Los Angeles CA 90008 
816, 517, 
919, 202, 

313, 
207, 

219, 
603, 

419, 
802, 

216, 
518, 

317. 
315, 

513, 
718, 

014, 
807. 

812, 
914, 

502, 
411 

600. 
817, 

304, 
401, 

301, 
203, 

804, 
212, 

703, 704, 
201, 609, 

814, 412, 717, 215. 

Fra nkie Crocker. Program director. W BLS.FM.801 Second Ave.. New York. N.Y. 10017 
008, 701, 
816, 312, 

218, 
309, 

812, 
217, 

507, 
618, 

715, 414, 600, 307, 
913, 906, 316, 818, 

605, 
314, 

303, 
417. 

505, 
918, 

308, 
405, 

402, 
501, 

712, 
405, 

515, 319, 
318, 504, 

806, 817, 214, 915, 713, 512, pus Canada. 

Levi Booker. KLOL -FM. Bos 1520. Houston. TX 77001 
901, 815. 803. 404. 952. 904. 305. 813. 801, 205. 

Gary Granger. Prog. dir.. WSHE.Fh1. 3000 S.W. 60th Ave.. Fen Lauderdale. Fla. 33314 

907, 209, 509, 503, 208. 910, 707, 415, 209, 408 ,808,805,714,213,702,801,802. 

Soul 
Roland Bynum. Pmg.dir., KGF1- AM.5900 Wilshire Blvd.. Lm Angeles. t'A 90036 

816, 517, 313, 219, 419, 218, 317, 513, 1314, 812, 502, 805, 304, 301, 504. 703, 704, 
919, 202, 
309, 217, 

715. 
818, 

414, SOB, 901. 
908, 207, 603, 

615, 
602, 

803. 
516, 

404. 
315, 

912, 
716, 

904, 
607, 

305, 
914, 

813, 
413, 

601. 
617, 

205. 
401, 

815, 912. 
203, 212, 

201, 609. 814, 412, 717, 215. 

Cecil Yale. WVON -AM, I IBM Plata. Chicago. 111. 60811 
406, 701, 210. 612, 507, 307. 605, 303, 505, 308, 402. 712, 515, 319, 913, 316. 816, 
314, 417, 918, 405, 501, 405, 010, 504, e06, 817, 214, 915, 713, 512, 907, 206, 509, 
503, 208. 916, 707. 415, 209, 408, 808, 805, 714, 213, 102, 001. 802, plus Canada. 

Progressive 
'Scutt Muni. Pregnant director. WNEW -FM. 565 Firth Ave.. New York. N.Y. 10017 
406, 701, 210, 812, 507, 307, SOS, 303. 505, 308, 402, 712, 515, 319, 913, 316, 816, 
314, 417, 918, 405, 501, 405,-318. 504, 800. 617, 214, 915, 713, 512, 907, 208, 509. 
503, 208, 916, 707, 415, 209, 400, 808, 80S, 714, 213, 702. 801, 802, plue Canada. 

Tom Yams. Prog. di r.. K LOS.EM.3321 S. La Cienega Mod.. Los Angeles. CA 90016 

616, 517, 313, 219, 419, 218, 317, 513, 614, 812, 502, 605, 304, 301, 804, 703, 704, 
919, 202. 715, 414, 608, 901, 615, 803, 404. 912, 904, 305, 813, 601, 205, 815, 312, 
309, 217, 516, 906, 207, 603, 802, 518, 315, 716, 007, 914, 413. 817. 401, 203, 212, 
201, 609, 814, 412. 717, 215. 

All neos tapes 
David Moorhead. Gen. mgr.. KMET.F M. 5828 Wilshire Blvd.. Los Angeles. CA 90036 

All tapes entering in syndication, religious- or specials categories. 
Rod McGrew,Sration manager. KsLH.FM.3847 Crenshaw Blvd.. La Angeles.CA 900n 

Jaunt 

Jai Rich. KJLH -FM. 3847 Crenshaw Blvd.. Los Angeles. CA 90008 
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Billboard SPECIAL SURVEY for Week Ending 6/15/74 

Copyright 1974 Bill. 
Ward Piedications. Inc. 
no pad of me puGrcation 
may be reproduced 
dtwed in it retrieve, wye- 

ydmm ns form on by 

orrphotocopying. t 

recording. 

prior wrimen perm neW n 
h9 WWipsx. Listenin 

Thew are best selling middleotlheroad singles compiled from 
national retail sales and radio station air play ruled in rank order. 

TITLE, Artist, Label I Number (Dist. Label) (Publisher, Licensee) 

1 1 II 
Gordon 
UNN 

IMMoI. Reprise 1194 (Mime, CAPAC) 

2 3 9 YOU WONT SEE ME 
Anne Murray. Capital 3867, (Roden, BMI) 

3 5 10 IF YOU LOVE ME (Let Me Know) 
Olina Heellolohn, MCA 40209. (Al Gallico. BMI) 

4 4 13 OH VERY YOUNG 
Cat Stevens. AIM 1563, (edge, ASCAP) 

5 2 10 
Carpenters, 

tVONLAST 
1521. (Alm, 

WITHOUT 

6 7 5 HAVEN'T 60T TIME FOR THE PAIN 
Cady Simon, [1001,0 45887 (Cie?, Maya, ASCAP) 

7 6 14 
loo Mitchell. kyle, 11034, (Crazy Crown. BMI) 

8 16 8 YOU MAKE ME FEEL BRAND NEW 
The Stylistics, Avco 4634, (Mighty Three. BMI) 

9 11 10 MY GIRL BILL 
Jim Stafford. MGM 14710, (Kaiser. Famous, Boo, ASCAP) 

10 0 - 9 (I'VE BEEN) SFARCHIN' SO LONG 
Cheap, Columbia 46020, (Big Dk. ASCAP) 

al 10 9 DON'T YOU WORRY 'BOUT A THING 
Stevie Wonder, Tamla 51215 (Mote.), (Stein I Van Stack/Black Bull. ASCAP) 

12 15 6 I DON, SEE ME IN YOUR EYES ANYMORE 
Charlie Rich. RCA 0260 (Laurel ASCU) 

13 9 20 THE ENTERTAINER 
Marvin Hamliub. MCA 90119, (Mvltimood, BMI) 

14 12 15 TSOP 
M.F.S.B.. Philadelphia International 73540 (Colombia). Wirtin, RCAF) 

15 27 3 ANNIE'S SONG 
(oho Denver, RCA 0295 (Cherry Lane, ASCAP) 

16 13 9 FOREVER YOUNG 
loan Baer ABM 1516. (Rams Horn. ASCAP) 

17 19 7 F5A HUNT 
Herb Alpert And The Till. ROM 1526 (Amo, ASCAP) 

10 14 18 
Mate IMoOSet Repr0e1183 ISpace Pololo. ASCAP) 

19 22 6 I DON'T KNOW WHAT HE TOLD YOU/WEAVE ME AT THE SUNSHINE 
Perry Como, RCA 0274, (Boned. kimono. RCAF) 

20 20 8 GEORGIA PORCUPINE 
George Fiseho8. United Artists 410, (United Artists, ASCAP) 

21 26 7 COME MONDAY 
Jimmy Buffett, Dunhill 4385 (ABC /Dunhill, ONO 

22 23 6 BAND ON THE RUN 
Paul McCartney. Capitol 1459 (McCartney. ATV, BMI) 

23 25 14 ONE HEU OF A WOMAN 
Mac Daub Columbia 46004 (Screen-Gems Cotumfe/Songpeinter /Sweet 

Glory BMI) 

24 24 S BILLY, DON'T BE A HERO 

Bo Donaldson And The Reynolds, ABC 11435 (Inhere. PRS) 

25 17 8 
Ray Stevens. 600 (Chess /lanes). (Ahab, BAH) 

26 29 S PLEASEE COME TO BBOSTDNeeds. 
Antique, RCAF) 

27 31 6 THE AIR THAT I BREATHE 
Hie Mollies, Epic 511115 (Columbia) (landers.Robmf Apri), RCAF) 

28 30 7 SONG FOR ANIM 
Herb Ohla. AGM 1505 (Taney, Doled Um, Poplins, ASCAP) 

29 32 3 TRAIN OF THOUGHT 
Cher, MCA 40295, (WI, OSCAP) 

30 - 1 YOU AND ME AGAINST THE WORLD 
Helen Reddy. Capitol 3897 (Alma, RCAF) 

31 33 3 Ste 
Steely Dann.NASS INN (Amenca0 Brw casting ASCAP) 

32 39 3 KING OF NOTHING 
Seals 8 Crofts. Warner Eros 7810 IOawnbreaker, ABC Ombill BMI) 

33 35 4 YOU'LL NEVER KNOW 
Denny Bobeny, Paramount 0286 (Famous) (Bergman. Bocce I Conn, ASCAP) 

34 34 7 RHAPSODY IN WHITE 
The Lave Unlimited Orchestra. 20th Century 2090 (3AVehe. January. VM0 

35 38 2 11115 SONG IS DRIVING ME CRAZY 
Tom T. Hall, Mercury 73488 (Phonagram) (Hallnote. EMI) 

36 43 2 IF YOU TAI( IN YOUR SLEEP 
ENA Presley, RCA 0280 (Easy Hine /El4s. BMI) 

37 41 3 SWEET CHILD 
Johnny Mathis, Columbia 46048 (Mighty Three. BMI) 

38 - 1 ROCK THE BOAT 
The Hues Corporation, RCA 0232 (High Ground. BMI) 

39 45 2 LOVE'S THEME 
Andy 0,11,0mm Columbia 46049 (Sa.Vette /January, BMI) 

RO 44 4 THE OLD FASHIONED WAY 

Petula Clark. MGM 14708 (Chappell. ASCAP) 

41 37 4 DAYBREAK 
Hassan, REA 0246 (Blackwood. BMI) 

42 - 1 Woman' AT THE CAN WASH BLUES 
II, Croce. ABC 1447 (mendingwell/Amerimn Braedaading. ASCAP) 

43 40 5 I'M A YO Y0 
R0k Cunha. GRC 2016 (Martin-Cooper. House of Fargo. ASCAP) 

44 46 3 RIGHT 309 TO TENNESSEE 
Vicki Britton, Bell 45.453 (Peso. Mighty U.SA.. BMI) 

45 49 2 ROCK AND ROLL HEAVEN 
Righteous Brothers, Capitol 7002 (2apata /E.H. Mortis /Caesars. ASCAP) 

46 42 5 SMILE, SMILE, SMILE 
Kale Smith, AtlaMk 3022 (COdspell. ValaMO. ASCAP) 

47 48 2 CATCH ME, I'M FALLING 
Engelberl Humperdinck, Parrot 40379 (London) 
(friends d Music /Dotted ASCAP) 

48 - 1 IF YOU GO AWAY 
Terry lacks. Bell 967 (E.B. Mans. EMI) 

49 - 1 BE THANkFUL FOR WHAT YOU GOT 
William De Vaughn. Roxbury 0236 (RCA) (C001 Rock /Mdnmega. ASCAP) 

50 50 2 DIME SENOR 
M a 105 (Famous) ( Radmus, MAP/ 

Classical Music 
`Snowflakes' Makes RCA Dance 

By ROBERT SOBEI. 

NEW YORK -RCA Red Seal's Walras repon. Also, on May 3. ac- 
"Snowflakes Are Dancing," an al- cording to Ms.. Roberts, the BiB- 
bum which synthesizes the music of board review, a letter, and 150 al- 
Claude Debussy, has become the la- bums were sent to stores for in -store 
bet's first crossover album. The mas- play in areas where stations had re- 
ter tape, which traveled from Japan ceived copia of the album." 
via the Victor Co's. Tokugen Ya- On May 6 and 7 mom reviews 
mamoto and brought here to Mary went out in bulk. On May 24, biog- 
Ann Flynn of the International de- raphies on Imo Tsmita, the album's 
partment, was released in disk form creator and arranger, were mailed to 
in early April and is creating heavy promotion men, and on June 2, the 
airplay and sales on both the classi- Red Seal promotion department 
cal and pop levels.And,according to added Xeroxed copies of the Bill - 
RCA spokesmen, re- orders are run - board classical chart to a6 the 260 
ning five -fold over the original re- stores. 
lease orders. Ms. Roberts says that sales are es- 

Credit for such a wide buying re- peciaBy strong in the Los Angeles, 
spanse must be shared by many in New York and Boston areas. Heavy 
the RCA organization, says Lee L. airplay is also being reported, she 
Roberts, coordinator of Red Seal 
promotion. "It's really a team effort 
which began with enthusiastic re- 
sponse by both Pete Spargo, one of 
our pop producers, and by Peter 
Munves. Initially, the record was 
serviced to 105 Top A college sta- 
tions by Karen Williams, MOR 
manager and coordinator of college 
promotion, and our department, 
which sent the record to Red Seal 
stations. 

"After receiving reports that 
KDKB, Phoenix rock station and 
KUNM, University of New Mexico 
station, were giving it heavy aiiirplay, 
and after a favorable review from 
Billboard, we began to realize the al- 
bum's impact on both music genres, 
and followed with additional pro- 
motion and merchandising pro- 
grams. On April 30 we sent copies of 
the review to promotion men and to 
some 260 stores in the country. A 
Walrus (a tip sheet) review was also 
utilized later for promotion, and on 
May 3, regional promotion men 
were asked to check on the album 
and the effect of sending the LP to 
Other rock stations than those which 
listed favorable response on the 

MSO Postion 
With Local A 

NEW YORK -The Montreal 
Symphony Orchestra has stated its 
position in the disagreement be- 
tween the MSO and the Musicians' 
Guild of Montreal (Local 406 of the 
American Federation of Musicians) 
arising out of plans for the orches- 
tra's summer season. 

The 1974 summer season, pre- 
pared by the MSO, includes five 
weeks of concerts and five weeks of 
recorded television concern at the 
Canadian Broadcasting Corpora - 
lion. The MSO states that it has the 
right to plan its own activities, pro- 
vided that the conditions of work set 

forth in the collective agreement are 
respected. The Guild contends that 
the proposed recorded concerts are 
an unacceptable modification of the 
existing agreement. However, ac- 
cording to MSO administrators, 
"There is nothing in the Collective 
Agreement that prohibits the type of 
activity presently contemplated." 

Should 10 weeks of live concerts 

CMBA Meet Aug. 8 -11 
NEW YORK -The Concert Mu- 

sic Broadcasters Association will 
hold its annual meeting at Lenox. 
Mass., from Aug. 8-11, according to 
CMBA meeting chairman, Richard 
L. Kaye of WCRB, Waltham, Mass. 

The meeting, which will be held at 
the Holiday Inn, will hold seminars 
on subjects of importance to the 
classical broadcasting industry. 
These include a session on How to 
Win Awards, to be headed by Ray 
Nofdstrand of WFMT, and by Tom 
Parker. WFMT won a Peabody 
award this year. Parker produced a 

program which won Armstrong 
award for WTIC -FM this year. 

Another panel will discuss What 
to Believe and What Not to Believe 
in Record Reviews. Leonard Mar- 
cus. editor of High Fidelity /Musical 
America, Henry Fogel of WONO, 
and reviewers Martin Bookspan and 
Bob Finn will be on the panel. 

Fogel and Kaye will lead a discus- 
sion on Imports and Unusual La- 
bels; Fogel and Peter Manses, RCA 
Red Seal, will give a report on IMIC 
5, international music conference 
sponsored by Billboard Publications 
Inc.; a CMBA record company 
panel, with names to be announced; 
a report on Copyright Situation. 
headed by Alan Latman and Tom 
Bird: and demonstrations of quad- 
raphonic sound and the Dolby sys- 
tem. More on the Numbers Game, 
Kaye as moderator. The panel will 
give advice and suggest ways to im- 
prove broadcasting rating position. 

Aug. II meetings will be an- 
nounced. In addition to the business 

side, radiomen will be treated to 
concerts at Tanglewood, sightseeing, 
private appearances at dinners of 
Arthur Fiedler and Seiji Ozawa, and 
other activities. The conference 
winds up Aug. II with a lunch/ 
cookout 

says, on underground progressive. 
MOR and classical stations in Phoe- 
nix, Washington, Albuquerque, At- 
lanta, New Haven, Denver, Los An- 
geles and San Francisco. 

A promotion single, "Golliwog's 
Cakewalk" and "Clair de Lune," 
from the album, has been sent to 
sales offices, top 40 stations, pop 
subscription and college stations. A 
new album by Tomita containing "A 
Night On Bald Mountain" and "Pic- 
tures From an Exhibition, among 
other selections, is planned. On May 
30, RCA hosted Tornita at a recep- 
tion. Thomas Z. Shepard, Red Seal 
division vice president announced 
that Tomita signed an exclusive con- 
tract with the company. 

on Strife 
FM -Union 

be scheduled, as suggested by the 
Guild, the MSO says it would incur 
a season loss of $300,000. Five weeks 
of CBC employment would reduce 
this deficit by $100,000. The MSO 
says that in the face of steadily rising 
operating costs, imminent salary ne- 
gotiations with the Musicians' Guild 
and the freezing of Canada Council 
grants to major cultural organiza- 
tions at their present level, it is "im- 
perative That the MSO make the best 
possible use of its resources." This, 
the MSO says, would tend to refute 
the Guild's claim that the MSO is in 
sound financial condition and able 
to absorb a total summer lass of 
$300.000. 

The Guild also claims that the five 
weeks of MSO programming at the 
CRC would obviate the employment 
of some MSO players as free- 
lancers. A majority of MSO musi- 
cians are in agreement with the sum- 
mer plans proposed by the MSO 
management, according to the 
MSO. Over and above government 
grants, the MSO will have to raise 
approximately $700,000 annually 
from its public fund -raising cam- 
paign and, therefore, it feels that it 
cannot possibly afford to augment 
its operating deficit by some 
5100,000. This lass, states an MSO 
spokesman, "might further deterior- 
ate the precarious financial condi- 
tion of the orchestra." 

Angel Records photo 

ROM SILENTS TO SOUND -Theater organist Lee Erwin plays the Fos -Capi- 
ol Theater Wurlitzer pipe organ for his Angel Records retarding, "Sounds of 
he Silents," which re- creates the delights of the flickering mini. screen of 

yesteryear. Seven of the nine selections included in the LP are Erwin 's origi- 
nal compositions. The instrument was saved prior to the Washington the 
ater's demolition in 1963. 
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DISTRIBUTING SERVICES 

ATTNI OVERSEAS IMPORTERS 
On your punhe.a from the U.S.A. we pro- 
vide the following senor 

amble various orders 
Ship at lawn freight ram 
Provide new supply sounm 

Aid Inu m your vieira to N.Y. 

Contact: 
SERKLAY AIR SERVICE 

P.O. Box 865, JFK Airport, 
Jamaica, N.Y. 11435. U.S.A. je22 

RECORDS, CARTRIDGES, 
CASSETTES POR EXPORT 

ALL LABELS- REGULAR ONO CLOSE 
importer. Nearly 30 years serving impor. 

with consolidation and personalised anen- 
t.. 

BARS EXPORTS, LTD, 

100 W11nÑ V.MldlzaÓ' 
Catlas: EepoMro 

NANO TAPE QPORT 

We supply NO NAME or PRIVATE 
LABEL blank tape cassettes to vol. 
ure buyers in ether countries. 

CORRICK INTERNATIONAL 

206 Locust SL, Santa Cart, Cal. 95060 
(400) 426 -9010 je29 

WHILE OTHER PEOPLE ARE RAISING 
their pri as we ere lowering ours. Major label 
LP's are low sa 6100. Your rhein. Write for 
free Racine Scorpio Music Distributors, 6612 
Limekiln Phu. Philadelphia, Pa. 19198. Dealen 
onty. Ile 

MAKE 
IWel /track 

MORE 
apa Updated BNiumeiled weekly. 

Tobioo. Boe 5820. Austin. Teas 79264. 15151 

2964704. jb 

ATTENTION. RECORD OUTLETS. WE 
have the largest selection of 45 mm oldies and 
goodies and also major label LP listings at pro- 
motional ere.. Send for five MOW Ali mile, 

loome. Apex Rendeevoua, Inc, 1135 W. Eliee- 
'Nth Ave.. Linden. N.J. 07056. Un 

PROFESSIONAL 
SERVICES 

SOUNDALTKE MASTERS AVAILABLE. 
The Beret mirent Country, Pop Rork, E E R 
Jessup Rem.. 9150 PYenm, Jaclmn, Mlrhipn 
49203 15171782-3415. sow 

WORDS SET TO MUSIC TUNES POR THR 
recording artiste. Mude arranged for bendi a 
oaks. We an get your iene recorded. Por 

Sad a $1.00 M.O. to D. Baldwin 
M,wc Aurae g. 1412 K MidNpn, Chiral., 
ILL 69X6. 1115 

BIOGRAPHIES ON HUNDREDS OP PARI 
and current rle,diae art.. For inf Nioa 
ante: Rork Bbl Uald.. Hoe a7& Beloit. W. 
5511. je9 
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CHECK TYPE OF AD YOU WANT: 

REGULAR CLASSIFIED -550 a word. Minimum 
$10.00. First kne sel all caps. Name, address 
and phone number to be included In word count. 

O DISPLAY CLASSIFIED AD-One Inch, $27.50: 
4 -times $24.75; 26 -times $23.25; 52 -times $20.00. 
Box rule around all ads. 

O Box Number, c,o BILLBOARD, ligure 10 addi- 
tional words and include 505 service charge for 
bon number and address. 

DEADLINE- Closes 4:30 pet. Tuesday. 11 days 
prior to date of issue. 

CASH WITH ORDER, Classified Adv. Dept., 
Billboard. 

ADDRESS ALL ADS -Em Kattus, BILLBOARD. 
2160 Patterson Sr, . Cincinnati. Onio 45214, or 
telephone Classified Ado. Dept 513!361 -6450 
(New York' 2127764- 7433). 

Check heading under which ad Is to appee 
(Tape a Cartridge category classified ad Is not accepted.) 

O Distribution Services D Business Opportunll,uS 
O Record Mfg. Services, Supplies O Proteselonai Services 

8 Equipment 
O For Selo 

O Help Wanted O Wanted to Buy 
Used Coin Machine 
Equipment Publishing Services 

D Promotional Services O Miscellaneous 

Enclosed a S Check O Money Order. 
PAYMENT MUST ACCOMPANY ORDER 

NAME 

ADDRESS 

CITY STATE_ ZIP CODE- ..___. 
Telephone No 

FOR SALE 

BRITISH 
CHOICE 

CAROLINE 
RECORDS 
EXPORTS 

LTD. 
9 - 11 Woodfield Rood 

London W.2. 

Warldwtde wholesalers of UK and 
European gramophone records and 

cassette tapes. Virgin Retords mat- 
erial our speciolity. rfn 

LEAR JET 
8 -TRACK 

CARTRIDGES 
CALL -DON BIRKENESS 

818 -637 -2114 

WRITE - 
AVSCO INC. 
69 HIGHWAY & 

CORUM ROAD 
EXCELSIOR SPGS., MO. 

IA, 

8 -TRACK DUPLICATING PLANT 
2 -1'' duplicating systems, Auto- 
matic Splicers, Automatic Shrink 
Tunnel, Automatic Sleeve Folder, 
Automatic Winders, Rue-in Machines, 
Automatic Labeler. 

Call: (8161637 -6011 

CARTRIDGE INDUSTRIES CORP. 
P. O. Box 186 

Excelsior Springs, Mo. 64024 jets 

"NEW PRODUCTS" 
Ouad Budget Tapes 
Cassette Budget Tapes 
8- TrackBudgel Tapes 
Hi Duality Sound Alike Line 

(Need Reps., Dealers, Distributors.) 

Quad Enterprises 
1 N.E. 7th St. 
Oklahoma City, Oklahoma 73103 
Phu: (405) 236 -5946 soil 

6 TRACK DISPLAYS 
All sizes *or 72 -90 -108 Count 

(Closeout) 
Also two electro sound winder. 

Priced Right 

P.M. DISTRIBUTORS 
Rl. 1, 119 Little River Dr. 
Hillsborough, N.C. 27278 

(919) 471 -1922 jaw 

Duplicating 
Supplies 

* 4 color labels tor 8 -track 
& Cassettes 

* 8 -track Duplicators 
* 8 -track Winders 
* Cartridge Sleeves 
* L Sealers 
* Shrink Tunnels 
* Pre -Recorded Pancakes 
* Full engineering service. 

S.D.S. INC. 
P.o. sox tara, Charhne. N.C. 25261 

TN.: (Tai) 394 -0351 

tre 

C. L /SUPERCART 

CARTRIDGES 
Empties with Foam Pad 

Bulk 8 -Track Tape 
Splicing Materials 

for 8 -Track and Cassettes 
For Information Calk M15)637-6011 

or write'. TERRY D. VOGLER 

CARTRIDGE INDUSTRIES 

CORP. 
P.O. Box 186 

Excelsior Spring., Missouri 64024 
jars 

8 TRACK CAR11110550 

110511(0 STYLE BOXES 

C.O. CASSETTES 

CASSETTE HALVES 

Excellent Duality 

OTRA -DAY PLASTICS, INC. 

1451 East 9 Mile Rd. 
Hazel Park, Michigan 40030 

(313) 399 -0680 ere 

SOUND -ALIKE TAPES 
Talented amas perform Iodas', nine. 
GMT. Soul, and Rock compilations to 
keep you on top of any mebel 
Great opponunny tir distributors baking 
tor new marchanda. 

ill sell pancakes...Ogee. and Steve. 
8ousdAllke Tape Co. 

P.O. Box 9113 
Albuquerque, N. Mee. AMF 97115 

($05) 286-7729 x22 

FOR SALE 
600EEN NEWEST 

RECORD PRESSING MUMS 
10 messes, 3 extrude,, bollar. air com- 
pressor. nydrauric, letal cutter. Owe and 
all related pipes and Nenni eguspmant. 

PRICE: $40,000 
Phone (e6) 76&cneo w 7374220 

Leto 

CLOSEOUT , 

8 -track counter top reach thru dis 
play lister.. 100 piece capacity, 
SIE50 each. 

WORLD SOUND FACTORY 
4640 Admiralty Way 

Nadia Del Rey, Calif. 90291 
(213) 822 -2909. x29 

8 -TRACK 
Sound -Allée Mac. Original. licensed 
4 Copyrishled Sauna Recordings hoot u.8. 
a kalsh Sludlos. 
Over 150 album rima and more coming 
every I wake featuring me top hell songs 
while they are all on too. 
We Mve IM packaging. sound and wall' 
lo mat your oleo boom. Mvete labeling 
available ll Oohed. 
Oambutore named In all areas. Eecl pend 
Ierllary N qualified. Contact ut nowt 

INTERNATIONAL 
SOUND MARKETING 

P.O. BOX 6779, 
Albuquerque, New Mea. 87107 

Telephone: (505) 345-2121(e 

ATTN. RECORD BUYERS! 
We specialize in cream and hard to 
get manufacturers' over run 

s 

and 
promotional records. Orders tilled 
promptly. 
Send neme and address for catalog to: 

T & L ENT. INC. 
12 EAST 87TH ST., APT. 48 

NEW YORK, N.Y. 10020 je20 

DO YOU SELL TAPES AND RECORDS? 
We can increase your PROFITS. with our hell 

'Ilia dollar inventory of T.V.'., areas. ape 
piaern nlluletwa and other corm ®a elec- 
tronics Don't min added sale Call or aria: 
Mr. Ted Ferrell, SOUND SYSTEMS, INC., 
4791 Pullen Irdatral Blvd, Atlanta, 0420336. 
(40416964274. x22 

REELS AND BOXES Y" & 5 LARGE AND 
smell hub. Havy duty white boxy W.M Sala, 
695 Woolsey, Dallas Tea. 75024. (Sia) t844130. 

do 

NEW COLLECTORS' SHOP FEATURES 
rat au wann Catalogue $Lm deductible from 
fins purchase. Rewnllead, 9797 Blei Porky 
Blvd, Mamphk, Tenn. 38116. 

BECHT DUPLICATING SYSTEM -ONE 
Muskeg. Four Bava 83660. (8181 738.4740 or 
241-9211 jy13 

COMPLETE 16 TRACK RECORDING 
studio. New Pia $75.000-suda and $44,005 
16161 789476) or 744-0W14. jy13 

MANUFACTURERS MOLD POE &TRACK 
daedc tape caddy. Holds tot &uaek lena 
Price 410.000. Gorge SWrlaktaa 1900 Beare 
Dr, Stamen; !Yana. Da 31522(9121 8294712. 

x22 

FOR BALE- REXIfP DUPLICATING an- 
ion vista and 5 elms, a mamba and 6 Nana 
converted Io duplicate hebt wiA dies, oSw. 
IMO 2.8484a. ie22 

EUROPEAN RECORD SHOPS - TOTAL 
orrice available. A drys. NU celte coma' 
ata MI your adere promptly. efficiently, 
honestly. All Anw+inn labels evadable. Ao®- 

and ocelles e menially. Hexed eue, 
Inc., 510 Avenue of the Sure, Cheater. P. 
19015 jell 
ONBSTOPS (DISTRIBUTOR) - STROBE 
Glas Color Om.. Poche, air. AU produce 
guaranteed Derme Ind12106e- Ms.. Pa. 10134. 
(215) 4269700. (Store mgabie Nviadi. jeer 

POR SALE -GOOD MUSIC AND AMUSE. 
ment mute Hala aman. 9pdnsaeld. Mu, 
M. P. a Bot 69e. je26 

THE GOLDEN DISC SPECIALIZES M RARE 
records fia) Rooms. inventory. Wiled any- 
where. Cath. $509. 828 Bleed. St, N. Y. C 
Imll MID 2M -7699. jell 

BLANK á TRACK TAPES MASTRO FIRST 

DDlwO nt8mn,llength. ekalwanna Aee,Bratabc 
Pt. 11506 171710614901. On 

BLANK &TRACK TAPES, AMPEX FIRST 
quality. Realen buy direct. Available in a0'a 
PA's A a0'a Also any length dote loaded. Anatol 
Audio Patios. 0212 la Avenue, Brooklyn, 
N.Y. 11219 (2121 e05.7522. da 

FOR SALE OR LEASE-6 TRACK TOOLING, 
a Cavity Meld and e Cavity Platform Mold, 
proven production llo, proven production 
molds from major company. Weekly meaty 
106 M. TechniO and managerial srisuoce if 
required. One 060. n/o Billboard, 2160 Pallasen 
SL. M amd, Ohio 45211. je15 

FOR SALE 

CUSTOM PRESSING? 
Please contact: 

NEC TRACK NEDERLAND B.Y. 
P.O. Box 024 

Busmen, Holland 
Phone (Holland) 2159 -10455 

Telex 11227 raten isle 

MISCELLANEOUS 

POSTERS 
POSTERS 

POSTERS 
POSTERS 
POSTERS 
Large Selection of Flocks 

Incense -Body Oil- Headgear 

WHOLESALE ONLY 
Send For Free Catalog 

F.D.C. GRAPHICS 
5000 Cook Rd., 

Beltsville, Md. 20705 
jot 

BILLBOARD IS ON MICROFILM: 
Rack copie. of BILLBOARD art available 
on film daring from November 1804 to 
Tarok. OHO. 

Microfilm copia of articles from any of 
Mar Loua may he obtained from Bi11505M 

Publications st a cost of $1.60 per page up 
to 5 pages. 

For prices u dditional roam and for 

further information contact: 
Marin Feely 

General Services 
Billboard Publications 

9o01) Sunset Bled. 
Loa Angeles. Cal 90069 

213/273 -7040 Un 

united -WEE e . e 

Can Do It! Write Today 

We Can Pull Our Nation Sack Tog.. 
Send 51.00 

Get Infrmation, Gin and Help u.s. 

UNITED WEE / Box 82867 
Lincoln, NE. 00501 1a 

ATTENTION DISC JOCKEYS! 

Neel Job secrets guaranteed to get 
you e lint Tired of sending out count- 
less tapes end resumes with no re- 
sults/ Well show you how to gela job 
hat Said 510 check or money order lei 

PARKER ENTERPRISES 
P.O. BOX 261 

Sun Prairie, WI.. 58590 je9 

BILLBOARD 
Group Subscription 

Discouns 
Save 20% on subscriptions to Billboard far 
group or In w mom. For rat. and bfonne- 
lion virile: 

BOX 6019 
c/o nod, 151505005 

New Yak, N.Y.... us 

OSTERS, BLACK LIGHTS, INCENSE, 
bela, patanes. sticker sud dosa. Send for 
Pee Maio& (40418784174. H a B Distributore, 
951 Peachtree St. N.E.. Atlanta, Gores 6090. 

HIGH FIDELITY'S TEST REPORTS -OVER 
175 currently available audio produca Tata 
nalyre. paca Send 51.95 to High Fidelity's 
Teo Repan.. 2090 Patterson SL. CNdmei. 
Ohio 15214. rfn 

FREE BIBLE DAME. CONTAINING SOME 
of the moat impotent Ilap Gad hr. ear said 
W ria. 0837 Stewart. 8yleena, Ohio 49660. lel5 

RECORD- TAPESOLDIEB! 20AWIN STOCK. 
Send NN for 3A00 listing vealog. Mail orda,. 
filled Recoud Corner. le96 W. 25th SL, Cleveland, 
Ohio 44113.121e) 201.0101. We export. cow 

SCHOOLS & 
INSTRUCTIONS 

MUSICALOGIC 
Learn music as a matter of fact. 

Write: 
DAVID ANTHONY COE MUSIC 

ORGANIZATION (DACMO) 
Box 43145, Cleveland, Ohlo 44143 

jel5 

RE1 FIVE WEEK COURSE FOR FCC 1ST 
phone iueeae. Six week mura for Eelor Y 
anneueeer. Cao or write today. R131,10 S. Pam 
Ave.. Servit, Pia. 335Tí. lin 

KNOXVILLE. TENNESSEE. FCC FIRST 
Olds License: Next cha Mane June 10, 1971 
Mite-POE. P. O. Boa 2411. 37900. 16151 W& 
1798 jel5 

ROW TO CUT A RECORD. COMPLETE 
Record Production. Pa ei. Promotion, 

Publishing. Protection. Royalties Dengs: 
Nashville Recording School. 9190.DO NE II 
Ave., PC Lauderdale. Fla. 32398 1118 

BUSINESS OPPORTUNITIES 

RECORDING STUDIO-3 TRACK. PASTAS 
de buy- ATLANTA -rent 3250 includes offices 
020,000-yrindp W only-SJE 3975 Omaha Non 
amw1200711 ora1114041423 -1127. ja15 

REAL ESTATE 

MALDEN BRIDGE PLAYHOUSE -3 BEAU. 
titulars near Albany. tiring gaartem. Mun 
from New York. 19141 BE4 -1391. cow 

CLASSIFIED 

ADVERTISING 

DOESN'T 

COST, 

IT 

PAYS 
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DISTRIBUTORS WANTED 

COMEDY MATERIAL 

PROFESSIONAL 
COMEDY MATERIAL 

The Service of the Stare for 30 Yes.! 
'THE COMEDIAN' 

Orig.' Monthly Senior -MS ye.! 
2 knee. $12-3 for 540.05 

35 'FUNMASTER" Gag film, 546 
"Annivemary Ira e.' 310 

"How ro Murer the Ceremonial.. $5 

"We Teach Standup Comedy" 
Remit to: SILLY OLMEDN 

200 W. With St. 
New York, N.Y. 10019 

DEEJAYS: NEW SURE -FIRE COMEDY! 
11000 classified one. line gap. 110. Catalog free. 
Edmund Orrin. 2786-A Wee Roberta, Penn. 
Calif. 93705. tin 

JOCK SHORTS! TWICE -MONTHLY. CON - 

Weaporvy Comedy for top deeisyet Free edition. 
Bmedaat Library, 5604.0 Tw.eing pinto 
Tear, 55525. jtl 
'TREE. CATALOG ... EVERYTHING FOR 
the deejay! Costes 5.11.X Promo, Abel... 
WBd Tratb. Boob, FCC Tate. Comedy. and 
mere! Write: Command Hoe 25948.5, San 
Francine 0412& to 

"PERSONALIZED' DROPINE . 'CU& 
teethed' for you. any way you want them. Write 
for free info or mod $301 for audition tape. Sherry 
Gad Production, Bos 293. Signet Mountain, 
Tenn. 37375. Ie8 

JOCK SHORTS! TWICE- MONTHLY. CON. 
temporary Comedy for top dnjaya Free edition. 

Broad.. 
Library, 5804.0 Twining Dallas, 

RECORD MFG. SERVICES, 
SUPPLIES & EQUIPMENT 

DISPLAY FIXTURES STRACK. LP & 
SIS. Beat prices & eeleetion of munter & 
floor models Arrak p50enproof special 

Ira capacity counter mod. 

New home storage unis available. 
Write for brahum end deans 

Dietributon diacounte 

Quality Display 
P.O. Rex 1101, Charlotte. N.C. 20201 

a Oaa rO44N-0051 .20 

Qty. 

100 
o 

1000 

Reno Peering Priem Monaural 
r' z 

46 RPM 33n RPM 

1 90.00 
130.00 
IB0.m 

1125.00 
265.00 
450.00 

Prices include mastering. label and pl. 
drove. Order shipped within 10 day. if 

orde TERMS: 
cheek 

50% deposit.. balance COD 
onte. law erat cassette duplication, m- 
end jackets. promotion and distribution. 
Write for full information 
Oneida Video-Audio P.S. Cassette Corp. 

580 Blending St.. Utica. N.Y. 13501 
(3151 5353187 

RECORDS MADE FROM YOUR TAPES. 
LP's 1800 per 1.000: 41's 1175 per 1800. (Plus 
Shipping.) Moose Record, Rt. L Troutman 
N.C. 58166. ie6 

Radio Tu MORT 
I I dare a deejay searching for a radio station, or a radio sta. 
lion searching for a deejay. Billboard is your best buy. No 
other trade publication is read by so many air personalities 
and program directors, as well as the sharp programming - 
oriented general managers. Best of all, general managers 
report that Radio-TV Job Mart ads can draw five times the 
results of the next leading radio -TV publication. 

Rates: "POSITION WANTED" is $15 -in advance -for two 
times. 2" maximum. Additional space or variation from 
regular ad style is $25 per inch. no maximum. No charge 
for Box numbers. 

"POSTIONS OPEN" is $15 -in advance -for one time, 
2" maximum. Additional space Gr variation from regular 
ad style is $25 per inch, no maximum. Box number ads 
asking for tape samples will be charged an added SI for 
handling and postage. 

Send money and advertising copy to: 
Radio -TV Job Mart, Billboard, 1515 Broadway, N.Y. 10036 

POSITIONS OPEN 

CHICAGO 
50KW 

Looking for radio entertainer 

When does a disc Jockey cease 
being a DJ and become a per- 
sonality? 
I'll know when I hear it. 

Send tapes- resume- 
references and photo 

Box 619 
Billboard Job Mart, 

Ono Astor Plaza, 
New York N.Y. 1008E ins 

AIR PER9UNALITY 
WUR. Ciminoa. has opening for expe- 
rienced air personality vita strong prdur- 
hen apbelitilt Expellent slatting Wary, 
fringe benefit, opportunity for growth with 
stable organ.. . Application. from all 
market sizes end forma amidered. An 
squat OWOnunity ómpayer. Stud tape 
and ,twine to: 

Bill Jenkird General Manager 
WUBE Radio 
225 Fad Sixth Sheet 
Cowin.% Ohio 452íR je15 

WLOF Orlando, Floride- brodeur 
anted entertainer that is Into mule -first 
phone a must. Tape and resume to H01 
Dennis Boa 15745 (Monde. Florida 32809. 
Nocella Equal op./turd. employer. jell 

POSITIONS WANTED 

8 YEARS PROFESSIONAL experience m 
radioTV news. Currently new. director of 
smell market TV Patin in Midwest 5 yeus 
in radio. Desire poetics in any radio or TV 

Nat values sub.tana and know- 
how. 
operation 

.tawwde elope: atmng on 
in-depth reporting. as well an hating ate 

night interview show. Exclusive intemlewe 
.0th Bob Hope. J, tea Wm Douglas, Jack 

Andemon Ednatin: It A in broadcasting 
from Missouri. Salary: $10p00. Available 

mediately. will wok anywhere. Contact 
Mel Hanks, 536.A DeMaret Dr., Columbia. 
Me MWL (3141474-7012. 

l'M RICK AND TIRED OF WORKING 
WITH THESE IMMATURESMALL MAIL 
KET JOCKS WHO THINK THEY'RE AS 
GOOD AS ME 111 PD HERE WHICH 
MEANS NOTOtNO, BUT ANYWAY. I 

DONT WANT PDORMDORANYOTHER 
T1TLE JUST WANNA BE A DYNAMITE 
PERSONALITY (the doer, humoraa tyyppee) 

TO COINCIDE WITH MY MODMe TY. I 
THINK WE CAN MAKE IT. DROP NE A 

LINE BOX 615 BMbes,6 Radio TV.Job 
Merl, 1616 Broadway, New Toter-N.Y. 10038 

I'm scree for tb.vgb 
th.Mt.r.1 

experience 
really 

show my stuff. I'm herd work.& dependable 
& knowledgeable about the mals I elk 
about No hype. Top es, Oldies, k Pm. 
gmuivee. I'm Ne one ya,, been looting 
for. Write na: 620. Billboard Job Mart. 
One Astor Plate, New York. N.Y. 10038. 

inn 

ATTENTION! THIS W IS LOOKING 
FOR A STATION TO GIVE 100: OF 
HIMSELF RIGHT NOW. 1 em . love 
with radio and ove a Bachelor'. Dagm 
in Broadcasting Three years f college 
radio behind e with commercial 
experience end 3rd endorsed ticket. Single 
willing to Meute end work for you. Sin. 
amly. Tom Suubr. Can or rote: 13111 
8775518 or 075 -1261. 8646 N. HaN.t. 
Skokie. Ill. 60076. 

HELP WANTED 

MANUFACTURERS 

REPRESENTATIVES 

SALESMEN 
American subsidiary of British Com. 
has vacancies for experienced reps. 
for key territories -must be familiar 
with record industry and huyersat the 
retail level -although the record In- 

dustry is experiencing a Sump our 
product is dome upswing also creates 
traffic and helps sell records. 

OUR PRODUCT: badges. pendants, 
Stickers, key rings and stationery 
featuring Wading British and Ameri- 
can Rock and Moyle Stars in lull color 
photo. 

II you are looking to help yourself 
and your existing accounts increase 
their sales volume contact, 

ANABAS CORP. 
150 E. 35th St. 

New York, N.Y. 10016 
(212) 684 -4200 

We are an equal opportunity 
employer. sl 

WORLDS GREATEST OPERATIC AND 
concert been. put or present, seeking world' 
gates impmeoris for promotion and prem. 
management. Write: Morton Newman. &1 E 

Roosev0k Blvd.. Philadelphia Pe. 19120. 1915 
RA 23700, 14 P.M. jet 

SALESMEN WANTED -CALL ON ALL RE. 
Whim- Dynunie.ogp ®ve wholaeler speedaln- 
.g in Religion mortis. Offering full 15% onto- 

GPM rrrentunity-rrligiow 
.1.11, always underetakd. Contact Windy 
";,ibutor Cmriooy, P. O. Boe 235, lee'. Sum. 

MA. Mo. MOM nw 
PRODUCERS WITH FRESH IDEAS NEEDED 
by nunufecturer el children, record. Bor 6082, 
Billboard, 1515 Broadway. New York, N.Y. 16036. 

y-22 

WANTED TO BUY 

WANT TO BOY OR LEASE 
PORTABLE BASKET BALL COURT 

Comas 
PAT SINGLETON. 

PACE MANAGEMENT. 
3003 W. AI..., Houston. Tn. 77006. 

Phone: (713) 526.7866 

i46 

FILM RECORDINGS 
We require 16MM eolom film recordings 

of all popular cotisa 
send all details of Prias, 

svailab0ity, ex. a: 
BEETHOVEN'S DISCOTHEQUE 

418 Murray Street 
Perth. Wertem ASSOcIO All 

RECORD COLLECTIONS A TAPES, RADIO 
Nation Librarians personal collections. 12161 
P138515. Heller Record Buyer. I542 Pratt SL, 
Pheadelpaa, Pa. 19121. je15 

DISTRIBUTORS 

and 

MANUFACTURERS REPS 

g.lnck Remo tapes and CROON. 

Always top 100 ie all 01.501es of musk. 

SW polity sound dikes aid keened product. 

Legal in all states. 

Phone: (7011 7940351 or nee. 

S.D.S. INC. 
F. O. gar 1531, thuye,, ISC ní31 

«n 

Cwtam Recording Company. Int.. sat E. 
Buena Vista Ave. North Augwta, South 
Carolina, 29041. with Its own anau and 
nwdia meads the 1081 Stack, sound. 
alike apes. the U.S.A. 

DISTRIBUTORS WANTED 
CONTACT: (Eastern Bates) Geo.w eke. 

and (western Buse) Oliate óBOyaon, 
404 B ebook Zan 3. Lagon, Oklahoma 
73501. MOM 155.79(0. jell 

DISTRIBUTORS WANTED 
PIKES PEAK TAPES. INC. a looking fa 
qualified dletr.utnm lor Its line of Sound - 

A ;Ike. Ben. product. Belle packpug. 
Boner selection. Enter merchandesilg. 
Also need reps for selected pea.. 
PIKES PEAK TAPES, INC. 

2637 Durango Ode 
Colorado Springs. Comm. mom 

Phone (NM 342.0045 t. 
PATCHES12.4O A DOZEN. 1000 OTH ER NOW 
items. House of Rippe, M N. Mac Quraten Perk 

ay. Mt. Vernon. New York 10550. rf 

GOLDEN OLDIES 
TRADING POST 

JOIN US WITH YOUR CLASSIFIED ADVERTISE- 
MENT. Records Albums Sheet music Phonographs Old 
retord traders. Collectors, swappers. investors, changers, switchers, 
buyers, sellers and all other traffickers -here is your TRADING 
POST, a marketplace, right in the middle of the action: BILL- 
BOARD MAGAZINE. Here's where the charts have been 
measuring music popularity since the early 4111. BILLBOARD 
GOLDEN OLDIES TRADING POST is oncn for business. 

Don't Miss It!! Classified Advertising Closes Bel-) Mondai. 
"WANTED TO BUY," "FOR SALE." "SWAPPING" 
Use the headline that fils your need. 

Regular Classified: 55c per word. Minimum $11.00. 
Display Classified: $27.50 per column inch. 

PAYMENT MUST ACCOMPANY ORDER TO: 
Billboard Golden Oldies Trading Post 
1515 Broadway, New York City 10036 

FOR SALE 

GOLDEN AGE RADIO -COMPLETE TAPED 
Shown Box 2a2tSBa. Portland. Oregon 91225. 

1vß 

30,o00 JUKEBOX OLDIES -100 ASSORTED 
M.N. Soul Country. Rock -check or wee., 
order. A A S Records Boa 18410. Cledead. 
Ohio 4411e. ieió 

SEARCHING FOR OLD RECORDS? DIS. 
Continued 216 N. Rae, Doetook, California 
91505. ten 

100 DIFFERENT OLDIES 4588! CHOOSE 
Reek or MOR. CO,Da FIX Sa sampb 91.00. 
Catalog i160. 100 cola JAS. Co., Postbo. 
409 neldng N.V. 11370. een11.11 

COLLECTOR RECORDS - LPS - JAZZ 
Soundtracks, Pereovalitim, Oririul Cou, At. 
don List From Rey Mnknie, 16114 Napa SL, 
Sepulveda, Calif. 91310. U.S.A. en 

MISCELLANEOUS 
LISTS OP GREATEST COUNTRY MUSIC 
records. ranlud in order of popularity. 200 old. 
Ums,1002mdemNn Both lists for 130.Country 
Musc Remarch.3589 Cornwell Driva Lexington, 
Kentucky 40503. lelO 

WANTED TO BUY 
ELVIS PRESLEY RECORDS-SPS; XMAS 
album Ibooklet): double and triple EP's promo.; 
anytkin0 unusual Paul Dowling, Malvern 
Coln. Ruston, Maryland 21104. 1.15 

When Answering Ads . . . 

Say You Saw It in Billboard 

Vox Jox 
C n0linuc'od from hurl' 'n 

KMPC -AM and all of the other 
great MOR stations playing more 
and more contemporary product 
that some smart FM station would 
discover the programming merits of 
Frank Sinatra, Peggy Lee, Margaret 
Whiting, Nat King Cole, Buddy 
Greco, Xavier Cugat, Tony Bennett, 
Sammy Davis Jr., Andy Williams, Ed 
Ames. the Lettermen, etc. What a 

great FM format -the MOR format 
of five or six years ago! 

e f i 
Bob Finot, music director of 

KEWI -AM, Topeka, Kan., would 
like former Kee Wee jocks and 
newsmen to drop him taped ma- 
sages because the station is getting 
ready for its 12th anniversary. If no 
time to tape it, call him at 913 -272- 
2122 for a beeper. Program director 
Jay Hamilton is primarily interested 
in when you were there, what you've 
been doing since." 1 just happened 
to think that if WEAM -AM in 
Washington got messages from their 
air personalities and program direc- 
tors who'd worked there in the past. 

they wouldn't be able to play any 
records for 17.3 months. 

er t 
Steve Wallace has been named 

program -music director of WAEY- 
AM, Princeton, W. Va. He'd been a 

deejay at WCLE -AM in Cleveland, 
Tenn. Henry Beam is manager of 
WAEY -AM, the country music 
voice of Mercer County.... Lineup 
at WMPT -AM -FM in Williamsport, 
Pa., includes program director Bob 
Evans 6-10 a.m., music director Jim 
Sonoran until 2 p.m., Johnny Knight 
2 -6 p.m., Frank Bell 6- midnight, and 
Bill Earley midnight -6 p.m. On the 
weekend, you mn hear Al Hoover 
with an oldies show, Mona Fisher, a 

chick; Shawn True and Steve Hurt. 
Sortman pays tribute to as of the 
record promotion people in the area, 
claiming that he usually gen every 
record on the Hot 100 Chart. By the 
way, Jim, there's not much problem 
with material for singles; albums 
can be collected for reuse and sent to 

29 

your nearest pressing plant or cal m 
LeBaron Taylor, Columbia gryl 

Records. New York, Io see if he can -, 
get them back into the Columbia v 
chain of vinyl. e. 

A e m 

Cad Strardell, program director r 
for WBBF -AM in Rochester, N.Y.. 
wrote a note about the station's up- D 
coming bike hike to raise funds for 6 
charity. Jim Stafford will perform at 
the concert following the hike. The 
station, a Top 40 operation, has an 
opening for a mid -day man and in 
mid -June will also have an opening 
for an afternoon man.... Chip 
Moseley reports in from KJMO -EM 
in Jefferson City. Mo., which should 
be on the air by this time. The man- 
ager of the station is Gene Davis, 
Format is a blend of MOR and 
beautiful music. Station may still be 
looking for staff members, news, 
sales, etc. Moseley, incidentally, 
would like to get a dup of a single 
Nell Diamond culs on Shell Records 
as halt of the duo of Neil A Jack, I 

think you might try the music direc- 
tor at WORC -AM, Worchester, 
Mass., Chip. That station has one of 
the ungodliest libraries. Or it used to. 

O x 

The lineup at KYOT -FM in Ster- 
ling, Colo., include Chuck Reynolds 
6 -9 a.m., Jake Gronseth 9 -noon and 
1 -5 p.m., Dave Delaney noon -1 p.m., 
Bob Hauff 5 -7 p.m.. and Tam Hofts 
7- midnight. Gronseth is music direr - 
tor for KYOT -FM as well as for 
KGER -AM and needs both rock 
and MOR singles and albums.... 
Dave Hamilton, program director of 
WROK -AM in Rockford, Ill., re- 
ports that the lineup now has Scott 
Wallace from WCHS -AM in 
Charleston, Ill., in the 5 -9 a.m. slot; 
Bob Lane from WNOR -AM in Nor- 
folk, Va., in the 9 a.m.-2 p.m. slot; 
production director Mark Larson 2- 
6 p.m., music director Marc Elliott 
6 -10 p.m., Rock Robinson 10 p.m. -2 
a.m., and Dan Campbell 2 -5 a.m. Lee 
Edwards has been promoted to FM 
program director and is doing week- 
ends on WROK -AM with Kris 
Kelly. 

www.americanradiohistory.com

www.americanradiohistory.com
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Jukebox Programming 

Sen. Devitt Endorses 
Antisales Tax Fight 

MILWAUKEE -Wisconsin Sen. 
James C. Devil /, who is running for 
governor, endorsed the efforts of the 
Wisconsin Music Merchants Assn. 
to eliminate the 4 percent sales tax 
on gross sales of collections, in a 

speech at the mid -year convention, 
June 1 -2. Milwaukee Marriott Inn, 
Brookfield, Wis. 

Jim Stansfield, president of the as- 
sociation, notes that the merchants 
are taxed 4 percent both when they 
buy equipment as well as on gross 
profits, a practice that is not consis- 
tent with other industries such as the 
telephone companies. 

The first mini -trade show held in 
conjunction with the convention 
proved to successful that the associ- 

Monroe Distr. 
Shifts Branches 

DAYTON, Ohio -Monroe Distri- 
buting Inc., Cleveland -based dis- 
tributor for Rock -Ola, has moved 
their Dayton branch into new quar- 
ters with reception area, showroom, 
parts and maintenance departments 
and warehousing, at 1424 Stanley 
Ave. Monroe serves Ohio. western 
Pennsylvania and northwest West 
Virginia. 

Fame Deal Change 
eg LOS ANGELES -Rick Hall's 
4 Frame label deal with United Artists 
03 records has been converted to a pro- 

d ductíon company arrangement. 
gp With the departure of Michael 
á Viners Pride label to Atlantic, an- 

nounced in Billboard May 4, UA no 
longer has any custom labels. 

tai Muscle Shoals producer Hall had 
w consistent soul chart entries during 
Z the two years Fame has been a UA 

custom label. 

ation will make it an annual event. 
with an additional general meeting 
in the fall, Stanfield. says. 

Exhibitors at the mini -trade show 
included: Pioneer Distributing Co., 
Milwaukee; Bally Manufacturing 
Co., Chicago; MCI, Milwaukee; Po- 
land Mfg. Co.. Forest City. Ark.; 
Abtoy Inc., Morton Grove, Ill.; 
Hastings Distributing Co., Mil- 
waukee: Hanson Distributing Co., 
Minneapolis: Vending Timm: and 
Universal Distributing Co.. Mil- 
waukee. 

Business conditions are generally 
good, although profits are down 
from last year because of the infla- 
tion and rising costs, Fred 
Granger, executive director of the 
Music Operators of America, told 
the approximately 85 attendees. 
"There is no evidence that business 
is going downhill, despite Wurlit- 
zer's exit from the jukebox manufac- 
turing scene." Granger says. 

In the legislative area, MOA sup- 
ports the compromise copyright bill, 
with its add -ons, and has joined with 
the National Automatic Merchan- 
dising Assn. in the fight against the 
aluminum penny. Granger said. 

Granger reminded the Wisconsin 
group of current MOA programs. in- 
cluding a home study course in digi- 
tal circuits- IC logic and power sup- 
plies: a survey of membership ideas 
for subjects for 1975 regional semi- 
nars. to be completed by the end of 
June: membership drive with a 25 
percent increase as a goal: and con- 
tinuing public relations efforts, espe- 
cially distribution of the Jukebox 
Story folder. 

The Wisconsin group added 19 

new members, making it the fourth 
largest association after New York, 
Illinois, and California. Granger 
said. 

What's Playing? 
.4 weeA /r surrey of recent purehases and 

eurent and oldie selections gelling rap pint. 

ADRIAN, MICH.: POP,COUNTRY 
PURCHASES 

IiL 
01 3120-707. 

"Train ofThaught. "Cher, MCA 40245 
"Annie's Song. John Denver. RCA 0295 
"Living In The U.S.A.." Steve Miller Band. 

Capitol 3884 
"Lamplight." David Essex. Columbia 46041 
"Rock and Roll Heaven." Righteous 

Brothers. Haven 7002 
-Waterloo." Abbe. Atlantic 3035 
"Love Me lust A Little." Bob Buda and the 

Country 
"Lettons My Ex- Wife." Eddie Papa.* 
"Sexy Lady." Freddy Weller. Columbia 

46040 
"Frcckles and Polliwog Days." Ferlin 

Husky. ABC 11432 
"Hang My Picture In Your Haan." Mel 

Tillis /Slatesiders MOM 14720 

(Moat Michigan group/ 
t ^Pnmanly a papy record) 

BATON ROUGE: POP PURCHASES 
a.., atle..N 

Mel 
,tar. filg4 

"Train of Thought" Cher. MCA 40245 
"On and Os." Gladys Knight & the Pips. 

Buddak 423 

"Rock the Boat." Hues Corporation. RCA 
0232 

'The Streak." Ray Stevens 
"The Enteeaiver." Marvin Hamlisch 
"Midnight At The Oasis,' Maria Muldaur 

Oldies 
"Rock Around the flock." Bill Haley A The 

Comets 
"Chantilly lace." Big Hopper 

CHICAGO: POP PURCHASES 
etns,a.a 

rra A.m.. AI. Cw 
OHN. WeaA...IS 

"Annie's Soat" John Denver. RCA 0295 
"If You Talk In Your Sleep." Elvis Presley. 

RCA 0280 
"I Don't Know What Herold You." Perry 

Como. RCA0274 
"King of Nothing." sealsand Croft. WB 

7810 
"I'm The Leader of the Gang," Brownsville 

Station, BigTree 15005 
'The Air That I Breathe." Hollins. Epic 

11100 

OTTAWA,IL: COUNTRY PURCHASES 

Jour .6i3se 
rslti W.al.e0di" a 

tBIn4r44tG 

'Thar Song Is Driving Me Crazy,'Tom T. 
Hall. Mercury 73488 

"Play With Mc." Penny De Haven. Mercury 
73468 

"Come Monday. "Jimmy Buffett. Dunhil I 

4385 

PORTLAND, ORE.: COUNTRY 
PURCHASES 

11..alemmitsthy sw.a 
à,l.a 

N.W6LStwa34971.13 
tsaniss7na 

"Pure Lone," Ronnie Mitsap RCA0237 
We Could." Charky Pride. RCA0237 

"Room Full of Rosa." Mickey Gilley. 
Playboy 50056 

"The Mermaid," Bobby. Bare. RCA 0261 
"He Thinks I Still Care." Anne Murray. 

Capitol 3867 
'The Telephone Call." Tina & Daddy. Epic 

11099 

WEA Sets Up 
Data System 

LOS ANGELES -A data process- 
ing system using mini computers is 
being installed by Warner /Elektra/ 
Atlantic Corp. to link the firm's 
seven branch operations with a cen- 
tral computer at the Burbank Stu- 
dios in Burbank, Calif. 

The system, slated to be operative 
early next year, will supply informa- 
tion on sales and inventories to 
branches and labels in the WEA 
combine on a current basis. 

Free Country 

Shows Planned 
LOS ANGELES -An admission 

free Country Music Jamboree has 
been net for June 9 at Newhall, 
Calif.. sponsored by Musicians 
Union Local 47 and the Music Per- 
formance Trust Fund. 

The show will be hosted by Cliffie 
Stone. and artists will include Tex 
Williams. Johnny Bond, Doye 
O'Dell. Billy Liehent, Joanie John - 
son, Jimmy Pruett, Hal Southern, 
Harold Hensley and the Country 
All -Stars, Stone Country, Tokyo Er- 
nie, Jack Tucker. the, Farmer's 
Daughters, Hi Busse and the Fron- 
tiersmcñ, Garland Frady and Don 
Lee. 

The show is set for William S. 

Hart Park. beginning at 1 pm. The 
Jamboree will be repeated at Los 
Angeles's MacArthur Park. Sept. 22. 

Scepter photo 
SOUL STOP -The Independents, Scepter Records artists, are greeted by 
Maya James, Scepter /Wand National r &b promotion director, at Kennedy 
Airport, New York, enroule to their hometown, Chicago, fresh from a Euro- 
pean tour. Left to right, are Chuck Jackson, Maye James, Eric Thomas, Maur- 
ice Jackson, Helen Curry and kneeling in front, Marvin Yancy, coproducer of 
the group. 

Copyright Suit Hits 
Tie A Yellow Ribbon' 

NEW YORK -The pop song, 
"Tie A Yellow Ribbon Round The 
Ole Oak Tree," popularized by Tony 
Orlando & Dawn, and since re- 
corded by a number of other artists, 
has become the subject of a S10,000 
breach of copyright suit brought by 
New York Post Columnist Pete 
Hamill against a number of record- 
ing companies. 

The defendants include Colum- 
bia Pictures Industries and its sub- 
sidiary, Bell Records, Capitol 

United Record Distributing 
To Close After 24 Years 

CHICAGO -After 24 years of op- 
eration as on independent distrib- 
utor of black record product, Ernie 
Learner of United Record Dis- 
tributing is phasing out because of 
"lack of ability to pick up new prod- 
uct to distribute, and to function as a 
viable distribution outlet." 

Learner has joined with Stax 
Records, Memphis, in a joint ven- 
ture That includes two Ernie's One 
Stops (Chicago and Memphis) and a 

retail chain. Record World Stores 
Inc., with two stores and a third to 
open in the Chicago area. 

The decision to liquidate was 
brought about by "not enough inde- 
pendent product to distribute, with 
most independents going with major 
labels who handle their own distri- 
bution," Learner says. 

"The independent black label, 
which is fast disappearing today, 
represented a creative attitude that 
motivated the record business and 
made a healthier atmosphere for ev- 
erybody. The business today is 
headed in the direction of control by 
the major labels, who I believe are 
loo large to be creative. 

GRT, Vanguard Ink 
Tape Licensing Pact 

SUNNYVALE, Calif, -GRT Mu- 
sic Tapes and Vanguard Records 
have signed an exclusive long -term 
tape licensing agreement. 

According to Tom Bonetti of 
GRT and Vanguard president May- 
nard Solomon, GRT will initially re- 
lease 12 Vanguard LP's, including 
product from Joan Baez. Oregon. 
Buffy Sainte -Marie, P.D.Q. Bach, 
Max Morath and Larry Coryell. 

Mega, Pip Ink Pact 
NEW YORK -Mega Records has 

signed a longterm agreement with 
Pip Records, a division of Pickwick 
International, Inc., for the distribu- 
tion of Mega products. 

Mega has offices in Los Angeles 
and Nashville and is most active in 
the country music field. 

"1 predict problems for the inde- 
pendent distributors and labels who 
tie in with the majors, because they 
are taking on too much by trying to 
be father and mother to the inde- 
pendents" 

At one time, United handled 
product from Savoy, Nashville, 
Nashboro, Kent, Woodstock, Mo- 
town, Sceptre, Epic, Cotillion and 
others. 

Music Awards 
Show to Return 

LOS ANGELES -"The American 
Music Awards," aired as a prime - 
time show last February, is set to run 
again next year on ABC -TV, accord- 
ing to vice president of network pro- 
gramming Edwin T. Vane and exec- 
utive producer Dick Clark. 

The show will again mn 90 min- 
utes and will again be in a prime - 
time spot. Competition will again in- 
clude awards in the fields of pop, 
country and soul, with awards of- 
fered for best album, best single, best 
male vocalist, best female vocalist 
and best group in each category. 
There will also be the American Mu- 
sic Award of Distinguished Merit. 
Producer will again be Bill Lee. 

Eric Clapton to 
Make July Tour 

NEW YORK -British rock artist 
Eric Clapton will make a special 
summer concert tour of the U.S. dur- 
ing July. according to Robert Stig- 
wood, chairman of the board of the 
Robert Stigwood Group, and Clap - 
ton's personal manager. 

Stigwood also disclosed that his 
organization had retained Inter- 
national Famous Agency to handle 
all aspects of the tour relative to 
cities and arenas. 

Full details of the tour, Clapton's 
first in this country in more than 
three years, will be announced later. 

Records, Columbia Records, ABC 
Records, London Records, Para- 
mount Records, the RCA Corp., 
MCA Distributing, and Levine & 
Brown Music Inc., and its principals 
Irwin Levine and Russell Brown. 

Hamill's suit, filed in U.S. District 
Court here by attorneys, Krause, 
Hirsch & Gross, charges that 'Tie A 
Yellow Ribbon" incorporates the 
meat of a copyrighted story written 
by the plaintiff titled "The Eight 
Million" and published in the New 
York Post on Oct, 14, 1971. 

The suit further charges that 'Tie 
A Yellow Ribbon" was published by 
Levine & Brown Music subsequent 
to the appearance of "The Eight 
Million" in the Post, thereby causing 
Hamill irreparable damage. 

All the record companies named 
in the action have been charged with 
infringement of copyright and un- 
fair trade practices. 

Hamill's suit is asking that the de- 
fendants, their agents and servants 
be enjoined, during pendency of the 
action, and permanently, from in- 
fringing the copyright in any man- 
ner, and from publishing, recording, 
selling, marketing, or otherwise dis- 
posing of any copies of "Tie A Yel- 
low Ribbon." 

Fie is also asking for all gains, 
- profits and advantages denied by 

the defendants from the song, and 
that the defendants be required to 
deliver up, to be impounded during 
the pendency of the action, all copies 
of the song in their possession, as 
well as to deliver up for destruction 
all infringing copies, all plates, 
molds and other matter for making 
the infringing copies. 

RR Is Expanding 
Distrib Quarters 

GLENDALE. Calif -RR Distrib- 
uting, the two-year distributor here, 
is expanding to separate quarters of 
7,200 square feet to handle more 
new labels. Most recent addition to 
the Ray Avery- George Hocml op- 
eration is BASF label. 

Hocutt said that Don Davis for- 
merly with his own operation, Sam 
& Dave, which has gone out of busi- 
ness, has joined RR in sales and pro- 
motion. 

'Simple Songa Disirib 
LOS ANGELES -Famous will 

distribute 'The Simple Song" on the' 
Simple label featuring Lisa Ber - 
nardoni and the children from the 
Elizabeth Ives School for Special 
Children. The tune is the theme 
from the One-to -One charity organi- 
zation which works for retarded 
children. 
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CES TAPE,AUDIO,VIDEO 
SPOTLIGHT ON 

THE CONSUMER 
ELECTRONICS SHOW 

CES Mood: Anxiety Over Business 
Continued front page ! 

First quarter Commerce Department fig- 
ures show mom than a 7 percent decline in 
home audio and video imports by the U.S. vs. 

the comparable 1973 period -with Japanese 
exports alone off a staggering 26 percent. 

The prime rate that American banks 
charge their best clients is close to 12 percent, a 

stiff price to pay for necessary capital for 
planned expansions by a number of major 
electronics firms. 

Continuing shortages of essential raw 
materials are coupled with escalating prices 
for available suppliers or substitutes. 

Projected sala of home electronics man- 
ufacturers for 1974, based on a recent survey 

i 
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by Billboard's sister publication, Merchandis- 
ing Week, indicate a 13 percent increase for 
blank tape units, a modest 3 percent gain for 
audio components and a 5 percent decline for 
audio and video tapes recorders compared to 
1973. 

This last indicator is a key aid to retailers in 
formulating their merchandising and promo- 
tional plans for the second half of 1974. 

Blank Tape -A renewed demand for 8 -track 
cartridges indicates a solid 23 percent gain to 
22.4 million units, with cassettes up 12 percent 
to 142 million, and reel -to-reel up 5 percent to 
12.575 million. 

Audio Components -Best projected gains are 
for receivers, up 23 percent to 955,000 units, 
and speakers. up 10 percent to 2.59 million. 

Bob Kirsch's Story on Shortages 

CES' 1st Video Systems Exhibit 

Catalog Showrooms -Irene Clepper 

British Hardware -Nick Robertshaw 

Blank Tape: Coatings, Packaging 

Blank 8 -Track Boom: Bob Kirsch 

Leveling off from '73 sales are headphones, up 
1 percent to 1,765 million pairs; compact sys- 
tems, down about 1 percent to 3.6 million 
units, and turntables, down 2 percent to 2,085 
million. 

Tape Recorders -Audio players are pro- 
jected for a 5 percent drop to 16.8 million 
units, while video players are due for an 8 per- 
cent decline to 250,000. By type of unit. cas- 
sette players with an estimated 64 percent of 
market anticipate a small l.8 percent dip to 
10.9 million units; 4- and 8 -track models, ac- 
counting for 24 percent of sales, will be off 8.7 
percent to 4.09 million; and reel -to -reel decks 
will drop 12.2 percent to 2,046 million. 

The growing involvement of major Japa- 
nese electronics giants in the U.S. market, most 

of whom will be much in evidence at CES, is 
another fact of life that U.S. manufacturers 
must face. But the more spirited advertising 
battle for the consumer dollar can only help 
revitalize the market, with everyone gaining. 

Although most of the indicators appear neg- 
ative, in pre -CES talks with a number of key 
industry leaders at dealer meetings and press 
product introductions, there is a general feel- 
ing that the third quarter will be one of cau- 
tious observation, consolidation and planning, 
with a possible upsurge in consumer spending 
by year end or early in 1975. 

But it is for from a feeling of euphoria that 
grips the thousands streaming here for the 
summer CES -much more a mood of watchful 
waiting. 

14 CMC's 17 Months: Earl Paige 

Carmine Vignola Champions Reps 

Headphones Head Up: Anne Duston 

Claude Hall: Quadrasonic Radio 

John Sippel: Accesories Boom 

Rad Joe's Update on Car Stereo 

170 -unit Gibson Chain Stores Geared to Small Markets 
OMAHA -Pamida is different from probably any other 

mass merchandiser in the country, suggests Bob Frank, buyer 
of sight and sound products for the 170 Gibson stores owned 
and operated by the Omaha -based firm. 

" Pamida is not different in basic philosophy, but in the fact 
that its stores are located predominately in small towns, county 
seats, college towns. We work off that trading area, attempting 
to offer in our bigger stores -up to 60,000 square feet -as com- 
plete a selection and variety of merchandise in all departments 
as we can possibly get in the sales space allocated." 

The importance of selection in attracting repeat clientele to 
stores in small towns is a primary reason Pamida upgraded 
electronic lines last year. 

"It was patterned after our other departments, all of which 
strive to offer shoppers a full range of choice in good, better and 
best merchandise," Frank says. "By selection within categories, 
we mean basically providing our clientele what they might find 

By JACK ROLAND COGGINS 

ously, and we broadened our line in Panasonic and Lloyds." 
In records and tapes, Pamida stores generate five turns a 

year. "We have done this through absolute control of max- 
imum inventory. The control does not include promo tapes and 
records. We went totally to a dollar figure. Last June and July, 
we went through a shrinkage period in this category that was 
substantial. Still, at the end of the year, we showed substantial 
gains in these areas in spite of the shrinkage." 

In electronics, Pamida Gibson stores achieve a minimum of 
four turns a year. All electronics from small transistor radios 
to quadrasonic units and color television are lumped together. 
"We are satisfied with the turns," Frank says. "because, al- 
though we could get a higher turnover figure, we prefer a 

broader line. We feel we get more in dollar sales in that type 
of structure, rather than shooting for more turns with a nar- 
rower line. 

"Throwing in the bigger ticket merchandise naturally re- 
duces our turns. Still, we achieve growth: 20 percent is a mini- 
mum figure for growth in this area. We maintain our profit 
ratio on that basis. 

"We are continually looking for the optimum mix that gives 
the best dollar figure at the bottom of the page. There are, of 
course. essentially three merchandise classes-low end. middle 
and high. (Continued on page CES -33) 

Pamida Highlights 
Good, better, best pricing: $180. $220. S320quadrasonics. 
GE. Lloyds, Panasonic features; Sony added in upgrad- 
ing move. 
Four turns a year satisfactory because of broad type of 
price structure. 
20 percent minimum figure for growth in consumer 
electronics. 
Ordering under MSI system through central computer. 
Inventories taken each time orders am placed with update 
every three months. 
Two-week turn- around in reporting data on new prod- 
ucts, deletions, price changes. 
Competitors: Coast- To-Coast, Ace Hardware, True 
Value. 
Main advertising newspaper with low -key theme. 
District managers must be in field 100 percent of time. 
Glossary of hi ft terms keys sales personnel to matrix 
versus discrete. 

Master Charge, BankAmericard vanguards of more 
extensive credit sales planning. 
Time not the key in complaints on faulty goods; validity 
is the key. 
Expansion plans: 10 new stores per year and 20 remakes 
a year. 

in a larger outlet. in a larger city or regional shopping complex. 
By variety in electronics, we mean starting with small portables 
and going up to quadràsonie in selected stores, plus all the re- 
lated software." 

Pamida's price points on audio merchandise reflects the 
good, better and best concept: $180, $220, up to $320 in quad - 
rasonic units. Other successful price points include under $5 for 
transistor radios; $24.95 for cassette recorders; $34 to $37 for 
digital clock radios. "In the home entertainment centers, our 
most successful price point is just under $200," Frank says. 

Featured brands include GE, Lloyds, Panasonic and Sony. 
"In our upgrading, Sony was the line we had not handled previ- 

Enc Coggins photos 

MORE PAMIDAS ON THE WAY -Buyer of consumer electron- 
ics Bob Frank examining plans for remaking some Gibson's 
stores and opening others. Pamida's Gibson chain numbers 
170 and is characterized by merchandising hardware and soft- 
ware together as in pictures elsewhere on the page. Scenes 
are from Shenandoah, Iowa, outlet. 
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IT'LL SELL LIKE 

DYNAMITE 
Ka -boom! 

It's the Dynamite 8n Our new 
8 -track cartridge 

W' player (RQ- 830S). 

71 It's a blast to look 
at. In red, yellow or 
blue. And a blast 
to use. With a 

w dynamic speaker 
that can really boom 

Magazines. - - out the Beethoven. 
And a plunger that changes 
the channels. 

And your customers can 
plunge in anywhere. Thanks to its 
AC cord. Panasonic 
Hi -Top batteries. And 
optional car adapter 
(RP -913). 

When you have N commercial. 

something great, you make noise. 
So we'll begin our explosion in 
national magazines in September. 
In books that motivate the vast 

audience for the 
Dynamite 8. Like 
Seventeen and 
Hot Rod. Senior 
Scholastic and 

Dealer TV commercial. Motor Trend. 
And many more. 

And we're pushing our 
plunger heavily on TV. With a spot 
schedule running from October 
through December. Starring a 

Ó 

singing group called, oddlyenough, 
"The Dynamite 8" 

And you can make your own noise. 
With your own local 

advertising. Using Wall banner. 

our "Prospector" 
dealer TV com- 
mercial, ad layouts, 
glossies and line 

Posters . illustrations. We also 
give you a complete pack- 
age of in -store display 

Window spot. materials. That cover the 
year. From back -to- school through 
the holidays. Including 

, 

wall banners, posters, 
streamers, window e 

spots, and counter - 
1111 

cards. As well as an 
earth -shattering 

ounter counter display. 
C 

dlaplay. 
- 

Pull it all together with the 
Panasonic advertising and 

promotion guidebook. 
It'll show all the 
materials available. 
And how to get the 
most out of them. 

Guidebook. With everything 
we've put behind the Dynamite 8, 
you can be sure of one thing. 

It's no bomb. 

Panasonic® 
We know your customer. 
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Ú MASTRO 
PRODUCTS 

RELIABLE FUNCTIONAL SUPERIOR 

MASTRO 8 TRACK AND 

QUADS CARTRIDGES 

SNA' 
SMOOTHLY NO 

SECURELY 

TROUBLE FREE 

SUPERIOR ON ALL 

111:::3 Perfect Fit 1 Stays On! 

Seals Front Of All 8 Track 
and Quad Cartidges 

CASSETTE BOX 

m 

MASTRO C -0 CASSETTE 

114004 N 

PI 
% 5 onbgurahan. Char,Sealed Dust.Prool 

.IC eliminating beers. Flanged roller guides 
of Acetal Stemless steel pins. 

EITHER SONIC WELDED OR SCREW TYPE PHOSPHOR. BRONZE SPRING 
.1 WARD COLORS GREY. WHITE. BLACK OTHER COLORS ALSO AVAILABLE 

MASTRO CASSETTE GUIDE ROLLERS 

VISITUSq_- 

a 
Su/PIS/DNA 
S UI ÉS CDNA?S18 4D HTON 

Fits any 

These are genuine acetal components. Write for Sample 

Concentricity within .0005 
Double Flanged 
Reversible 
No gate marks 

EY HOLE HUBS 

IVIASTRO European Distributor 

INDUSTRIES, INC. tosso m PORLA croeu or 

3e4 nr351rr rot re,a, Itou, MILAN ITALY 

Zenith Pledges Sales 
Push for New Line; 
8 Track Record; Q'Bid 

fly JOHN SIPPEI. 

LAS VEGAS, Nev. Zenith mar- 
keting executives confidently 
pledged sales leadership in pack- 
aged audio playback instruments 
when they bowed a line of almost 40 
units, ranging from a mono phono- 
graph through modular stereo and 
quadrasonic to stereo and 4- channel 
consoles and combinations. 

Executive Dan Doherty outlined 
1974 industry statistics through May 
3 indicating significant industry de- 
cline in home audio sales, but strong 
Zenith gains in all categories of 
audio. 

Doherty cited the firm's delivery 
lag as a sales deterrent through 1973 

into 1974, but stated that currently 
and in the future- delivery would 
consistently improve because Zenith 
is now completely self -sustaining. 
He said that a 250.000 square -foot 

speaker enclosure and (urn iture cab- 
inetry plant in Evansville, Ind., 
winds up an $80 million capital ex- 
pansion. His statement that Zenith 
was cutting its umbilical cord to 
Japanese suppliers was greeted with 
the heaviest cheers of the day's meet- 
ing here Thursday (30). 

Zenith's chips in quadrasonic are 
squarely on matrix disk playback 
and discrete tape and record play - 
back. The four 'Q' consoles, ranging 
from $599.95 to $769.95, are avail- 
able in a one -piece credenza styling 
with built -in directional speaker 
placement and in a three -piece con- 
sole with matching speakers. 

Joe Ptacin, sales promotion chief 
said that dealers can obtain a three - 
prerecorded tape starter kit, pro- 
duced by Columbia Records, and/ 

(Continued on page CES-3/ 

Sony Will Expand In 
California & Europe 

NEW YORK -The Sony Corp., 
whose sales in the U.S. topped the 
5350 million mark during its last fis- 
cal year, will build additional manu- 
facturing facilities in California, as 
part of an overall expansion plan 
that calls for the construction of a 

number of new factories in several 
foreign countries. 

The firm's expansion plans were 
disclosed by Kazuo Iwama, deputy 
president of the Sony Corp.. Tokyo. 
at the Sony national sales conven- 
tion held recently at the Doral 
Country Club. Miami. 

Iwama said that in addition to ex- 
panding the facilities and work force 
of the Sony plant at San Diego, 
Calif., the firm will also construct a 

factory in Bridgend. Wales. and oth- 
ers in West Germany, France, Bel- 
gium and Spain. The facilities will 
be structured to produce a wide 
range of Sony products. Iwama said. 

Included in the San Diego expan- 
sion is a 220,000-sq.-ft. warehouse 
and assembly plant for compact 
stereo units. 

Meanwhile, dealers attending the 
sales convention learned that Sony 
will lean heavily on network TV this 
fall with a far- reaching promotion 

that calls I or a ,cries of spots that will 
be featured in such prince program- 
ming at the World Series and Ameri- 
can Football League games. 

According to Dan Gallagher, 
Sony's national advertising manager 
for consumer products, the 1974 ad- 
vertising and promotion campaign 

(Continued on page CES -29) 

JVC Will Bow CD4 

Discrete Quadradisc 

At the CES Show 
CHICAGO -JVC America is in- 

troducing a new samplertD -4 dis- 
crete Quadradisc at the CES show in 
teamwork with RCA Records' spe- 

cial projects division. The jacket fea- 

tures the term: CD-4 Quadradisc at 
the top and JVC at the bottom, with 
a picture of a 4- channel amplifier 
and receiver made by JVC. 

The back of the jacket has details 
about what 4- channel sound is all 
about and is signed by William P. 

Kist, vice president of the hilt divi- 
sion. Artists featured on the LP 
range from Hugo Montenegro to 

Nilsson, plus Arthur Fiedler. 
The complete lineup of CD-4 al- 

bums was exhibited at CES, now 
billed as around 188 albums in all on 

RCA, the WEA group, Project 3. 

and NC. 

What 
To See 

At CES 
Chinese Eye American 
Tape Mfr. Operations 

LOS ANGELES-There's more 
than a smidgen of truth to all that 
talk American businessmen have 
been making about a profit squeeze. 

Corporate profits are beginning to 
decline and foreign governments in 
tum, aware of the spiraling eco- 
nomic woes in the U.S., are attempt- 
ing to woo American companies to 
their shores. 

Take the case of the Republic of 
China. 

The Chinese government recently 
sent a mission to the U.S. in an at- 
tempt to lure global companies to 
Southeast Asia. Two American firms 

British Audio Firms 
Look to U.S. Market 

By NICK ROBERTSHAW 
LONDON -For a British audio podus. The HD250 amplifier 

firm, the challenge of marketing designed in the company's Ashton 
product in the United States is a con- Vale factory in Bristol is also ex- 

siderable one. The vastness of terri- poned, and Radford plans to begin 
tory demands a large and efficient marketing the HD22 pre -amplifier 
distribution and advertising net- and HD520 power amplifier in 
work which can only be achieved by America shortly. This very high 
a company which is ready or able to standard domestic and professional 
make a major investment. It is sig- equipment is said to be selling very 
nificant that some of the most suc- well, but currently the U.S. is only 
cessful British manufacturers have one. and not the largest, of the firm's 
established completely independent 25 foreign markets. 
factories in America. Prime example Tannoy has a great deal of U.S. 
of this policy is Garrard Engineer- marketing experience, having set up 
ing, one of the world's major turn- a wholly owned subsidiary, Tannoy 
table makers. America Ltd., as long ago as 1954. 

Nevertheless, a number of British From its beginnings as one room, the 
firms have entered the U.S. market factory in Bohemia, N.Y., has grown 
thru distribution agents or with sub- into a flourishing 'concern turning 
sidiaries or contract firms handling over around $2 million a year. Loud - 
ihe assembly of parts. speaker units made in Britain areas - 

Radford Electronics. for instance, sembled in a range of cabinets spe- 
has been exporting speaker parts to cially designed to the requirements 
America for assembly under con- of the American market. Both in the 
tract for the last five years via the ex- U.S. and at Tannoy's Canadian fac- 
port marketing organization Ex- (Continued on page CES -3!) 

of prime interest to the delegation 
are RCA and Audio Magnetics, 
both with firm overseas commit- 
ments already. The Chinese delega- 
tion toured both companies for a 

first -hand view of manufacturing 
procedures. 

George Johnson, president of 
Audio Magnetics, doesn't hide his 
feelings toward foreign markets. 
"Think international," he says, 
"there arc profits there." 

RCA and Audio Magnetics have 
global operations, and both plan to 
continue expanding foreign invest- 
ments. "It may be a premature as- 

sessment, of course, but develop- 
meats seem to suggest that the 
international economic situation 
looks somewhat brighter," Johnson 
states. 

Touring Audio's and RCA's do- 
mestic manufacturing operations 
were K.T. Li, minister of finance; 
Kwang -shih Chang, vice minister of 

(Continued on page CES -32) 

Music Tape 

In Preview 
NEW YORK -Audio Devices, 

Inc. (ADI), gave the trade a preview 
of the extensive marketing cam- 
paign that will launch "the music 
tape" by Capitol later this summer. 
The new line of professional -grade 
blank recording lapes, previewing at 
the CES (backed by a live Dixieland 
band), will be available in open reel, 
cassette and 8 -track cartridge. 

Bill Dawson, vice president, mar- 
keting, who moved to the subsidiary 
from parent Capitol Industries -EMI 
four years ago, explains "the music 
tape" approach. It developed from 

(Continued on page 31) 
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LE-BJ TAPE AN 
IN 

DACCESORIES 
INTRODUCES AN EXCITING NEW LINE OF 

Vie deal 
CARRYING CASES 

TA -118D 
Holds 30 cassettes 
Features smart 
double straps 

TA-131D 

Attache Type 

Holds 30 cassettes 
Blue velvet flocked 
compartments 

TA -1140 
Features 

double straps 
Holds 24 cartridges 

Red flocked 
compartments 

TA -112D 
Same as TA -114D 
Holds 15 cartridges TA -124D 

Holds 24 cartridges 

TA -130 
SUPER VINYL 
CARRYING CASE. 
aluminum valance, 

Holds 24 cartridges 
TA -152 
TAPE STORAGE 
FOR THE HOME 

Holds 36 
cartridges 

TA -54 

DELUXE WOOD TAPE CARTRIDGE 
CARRYING CASE. 

Holds 24 
cartridges 

TA-324 

STEREO FM /AM 
RADIO 

HEADPHONE 

WRITE FOR OUR NEW CATALOG 
SHOWING OUR ENTIRE LINE OF TAPE 
CARRYING CASES, HEAD AND RADIO PHONES, 
TAPE, RECORD AND AUDIO ACCESSORIES. 

SEE THESE AND MORE AT C.E.S. BOOTH #311 

PRODUCTS, INC. 71 -08 51st AVENUE, WOODSIDE, NEW YORK 11377 

TA -322 TA -302 

RADIO HEADPHONE 

LE-BO 
STEREO HEADPHONE 

TA -318 
STEREO 

HEADPHONE 
With balance 

and volume 
control box. 
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J.I.L. Corp. 842 super mini in -dash matrix 8 -track with AM/ FM stereo radio 

and other deluxe features including antenna trimmer, front -rear fader. Price: 

$154.95. 

m 
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U Admiral Broadens Audio Line 
CHICAGO -The direct sales divi- 

sion, Admiral Group, Rockwell In- 
ternational, plans to introduce a 

much broader line of audio product 
in all categories, and at all price 
points, to achieve an aggressively 
competitive edge in the 1975 market, 
Albert St. George, general manager 
of the division, says. 

Admiral will continue to maintain 
its distributors and branches under a 

dual distribution program, although 
they have been placed on a volun- 
tary product basis, rather than on al- 
location of product. The direct sales 
division, established last October, 
deals with multi -chain stores, dis- 
count houses, department stores, 
and catalogue houses, as well as 
maintaining a premium division and 
a military division. 

Products being introduced at the 
Summer Consumer Electronics 
Show will maintain the same prices 
as last year, according to Mr. St. 

George. This has been possible, he 
says, because Admiral is doing more 
of its own assembly and packaging, 
as well as manufacturing its own 
speaker cabinets, and planning in 
larger volume. 

The line to be introduced at the 
CES includes two quadrasonic sr- 
terns with built -in SQ matrix cir- 

uilry for records and broadcasts, 
and four -channel 8 -track tape 
player. Each system has four speak- 
ers. Model STC151 I, with changer, 
lists at $399.95: model STCI501. 
without changer, lists at $359.95. 

Four -dimensional sound with 
2 + 2 circuitry is possible by adding 
two extra speakers to your new 
stereo systems. Two of the models 
have the 8 -track record feature. 
which Albert St. George notes is be 
coming increasingly in demand. 
Model STCI7I1, with Garrard 
changer, stereo AM /FM radio, and 
8- track, lists at $239.95; model 
STC1571, without changer, lists at 
$189.95. Models with 8 -track player 
only, and stereo AM /FM radio, are 
STCI561, with changer, al $199.95 
list; and model STCI551, without 
changer, at $159.95 list. 

Also being introduced are two 
stereo systems without four -channel 
capability that include a cart at no 
extra cost. Model STC1141, with 8- 
track player, stereo radio and 
phonograph, lists at $209.95. Model 
STC1521, with stereo radio and 8- 
track play /record feature, lists at 
$249.95. 

In portables, Admiral is showing a 
cassette player /recorder, model 
CTR94I, with a blank tape cassette, 

at a promotional $39.95. It features 
automatic stop. Model CTR951, 
with built -in condenser mike as well 
as remote control microphone, lists 
at $29.95. 

Admiral will be showing two port- 
able 8 -track tape players, model 
STPF1393 with stereo radio listing 
at $99.95, and mode STP1383 with- 
out the radio, at $79.95. 

What 
To See 

At CES 

RCA Directing New Emphasis 
NEW YORK -As the shock 

waves continue from RCA's surprise 
announcement to discontinue their 
home audio products by next year, 
on the eve of the June 3 distributor 
introduction of the new 1975 line, 
these key facts are evident: 

a Management was determined, 

á as expressed by William Hittinger, 
o executive vice president, consumer 
mm electronics and solid state division, 

to abandon its red ink line that po- 
rn duced only 5 percent of last year's 

ñincome (annual report for 1973 gives 
m total Consumer Products & Services 

income from TV audio products, 
records & tapes, consumer services, 
pans & accessories as $1.1 billion, 

5 with a 5 percent figure of about $55 
million). 

RCA is equally determined to 
emphasize accelerated development 
of home -related television products 
in the SelectaVision family (both the 
MagTape and holographic video 
disk units are in advanced prototype 
stage, see separate story, this sec- 
tion). 

The Pans and Accessories divi- 

Philips Bows 
Loudspeakers 

Unit at CES 
NEW YORK- Philips High Fi- 

delity Components is introducing a 

new Motional Feedback Loud- 
speaker System that is claimed as a 

unique development of Philips Lab- 
oratories. It is being exhibited at 
CES, with live demonstrations 
across the street from McCormick 
Place at McCormick Inn, according 
to Andre Brakhan and George Ga- 
rans of Philips' AKG subsidiary. 

Each speaker enclosure, with sug- 
gested, retail price of $365, is 15 

inches high by 11 wide and 8 deep, 
and contains two output amplifiers 
totaling 60 watts RMS. 

The woofer amp, terminated with 
a 4-ohm impedance, has effective 
power of 40 watts RMS driving an fl- 
inch woofer with a built -in accelera- 
tion transducer. The transducer 
makes it a Motional Feedback sys- 
tem, measuring acceleration of the 
cone, with the resultant signal fed 
back to the adding circuitry of the 

(Cpntinued on page CES -13) 

sion at Deptford, N.J., will continue 
to improve its car stereo line in a 

growing market, as evidenced by the 
recent introduction of their first au- 
tomatic- reverse cassette unit (Bill- 
board. June 15). 

RCA Electronic Components, 
Lancaster, Pa., will be expanding its 
line of U.S.-built closed- circuit tele- 
vision (CCTV) cameras, including 
two new models at CES where the 
division is an exhibitor in the con- 
current video exposition. Featured is 
one of the lowest -cost units in the in- 
dustry at $265, a natural for record/ 
tape /audio stores faced with grow- 
ing pilferage. 

A decision is possible to share 
some of the new quadrasonic tech- 
nology that went into development 
of the new line of CD-4 components 
announced in London (Billboard, 
May 18) but never shown to distrib- 
utors in Miami Beach. 

RCA Records & Tapes, which 
finally scented to be moving much 
closer to the Consumer Electronics 
division, as evidenced by the Lon- 
don announcements, hopefully will 
transfer this cooperation to the 
growing library of SelectaVision 
tape and disk software. 

The 300 -person group from 51 

(Continued on page CES -31) 

Needle Kit 
NEW YORK -EV /Game, Inc. 

has developed a "Needle Finder" kit 
designed to simplify the selection of 
needles for various stereo systems. 
The kit will be on display at the 
Electra -Voice Booth at the CES 
show, says Larry Feldman, newly 
appointed marketing -advertising di- 
rector of EV /Game, a division of 
Electro- Voice. 

Discrete `Q' Radio Takes 
Step Closer to a Reality 

Discrete quadrasonic radio is 

slowly drawing closer to a reality. 
This is the opinion of many of the 
people involved with the experi- 
ments now being conducted by 
the National Quadraphonic Ra- 
dio Committee of the Electronics 
Industries Assn. 

On June 15. closed circuit ex- 
periments will be conducted, and 
then in August, on -air broadcasts 
will start over K101-FM in San 
Francisco. These on -air experi- 
ments will occupy about 60 days. 
The information that results will 
be submitted to the Federal 
Communications Commission. 

Just how long the FCC will 
take to evaluate the information 
is anybody's guess. Harold Kas- 
sens, assistant chief, FCC broad- 
cast division, has been deeply in- 
terested in the development of 4- 
channel radio and has been 
keeping posted on all develop- 
ments. His main objective is to 
see that the very best system is the 
one that is finally approved for 
the public. 

Several firms are ready to hit 
the market with discrete de- 
modulators once a system is ap- 
proved. People with 4- channel 

playback equipment would be 

able to hook these demodulators 
up to their present 4- channel am- 
plifier- receivers to receive dis- 
crete radio droadcasts. 

Already considerable product 
is available on the market and by 
next year there should be enough 
records to enable a radio station 
to program considerable quadra- 
sonic hours. 

Meanwhile, matrix quadra- 
sonic radio continues to grow. 
WSHE -FM in Fort Lauderdale, 
Fla., under program director 
Gary Granger, iscreating consid- 
erable audience impact with 
Sansui QS broadcasts. Many FM 
stations program matrix product 
today, some regularly. some just 
as the albums come up in their 
regular programming sequence. 
Anyone with matrix 4- channel 
receivers at home can receive 
these broadcasts. 

The new QSD -1 Sansui de- 
coder that will be hitting the 
Japanese market this fall and the 
U.S. perhaps by next year (it fea- 
tures 20 db plus separation) will 
be a step up for matrix broad- 
casting. 

L Car Stereo 

CONSUMER Electronics Shows are 

becoming a focus point for car 
stereo. Import Dist. Buying Service, 
formerly Mikado Electronics Corp., 
used CES to show this Model 900 in- 

dash cassette with aula reverse and 

record feature. Price: $199.95. 

AFCO jumps into the in -dash cas- 
sette competition with this model 
600 solid state AM/ FM stereo radio 
combination loaded with features 
such as eject, tape end indicator 
lamp and ultra compactness (7- 
3/32x1-31 /32x61). Price: 
$169.95. 

LEAR JET's approach to in -dash is a 

kit with the player that has some 
universal features and can get the 
customer started. But the real key is 
that the customer can send off for a 

kit that Lear Jet ships and that fits 
exactly any car. Idea as with many 
aggressive approaches to in -dash is 
for off- thecounter sales at mass 
merchandise outlets. 

CRAIG claims the most powerful car 
stereo players in the industry. Its 
" pwerplay" feature dramatizes 
when the sound goes beyond nor- 
mal operation by a light that 
flashes. Here is a booster unit, 
Model 9230 at $59.95, that con- 
verts any Craig unit to Powerplay. 

I MPORT's model 990 is another in its series of in -dash cassette units and fea. 
tures adjustable shaft, fast forward and rewind. Price: $109.95. 

QUADRASONIC discrete in-dash from Lear Jet at $219.95 with AM /FM 
stereo radio has automatic and manual channel select 
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The word's getting out. 
We're growing. 

Our time has come. 
There are more than 80 audio manufacturers 

adding QS- encoding capability in their 4 -chan- 
nel equipment. 

More than 600 records have already been 
encoded in QS. The list is growing every day. 

FM stations are moving our way. We've tipped 
them off to the ways they can encode discrete 
4- channel tapes into 2- channel for transmission 
over FM MPX, or even make live encoded 4- 

QS 4- Channel Stereo. 

channel broadcasts that retain all current 
standards of hi -fi stereo reproduction. Inexpen- 
sively, with our OSE -5B 4- channel encoder. 

Hardware people are onto us. They've dis- 
covered that QS has more technical advan- 
tages, and fewer disadvantages, than any other 
4- channel system. 

The QS system is complete. And the word's 
out. 

Are you listening? 

Are you listening? 
OS is a trade mars o! SANSIII ELECTRIC CO.. LTD. 

SANSUI ELECTRIC CO., LTD. 14-1. 2- Chorre, Izumi. Suginami -ku, Tokyo 168, Japan 
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CES First Video Focus Tied to Education, Business o 

NEW YORK -The consumer 
videocassette /cartridge /disk market 
will be the virtually invisible visitor 
at the summer Consumer Electron- 
ics Show in Chicago. 

The Electronic Industries Assn. 
(EIA) is making its first real ac- 
knowledgement of the new video 
market with its first Video Systems 
Exposition & Conference. But Jack 
Wayman, staff vice president, Con- 

TOP DUALITY 
C -O CASSETTES 

HARD STYRENE WINDOW 
STAINLESS STEEL LUBRICATED PINS 

ACETai NOBS AND ROLLERS 

GRAPHITE COATED MILAN USERS 
ALLOY MEAD SNIELD 

DUPLICATOR GOALITY 

BUY DIRECT FROM 
MANUFACTURER 

FOR LOWEST PRICES 

Box 625 
Billboard 

Inns B&Mdwa, New Yae. n v. 15036 

sumer Electronics Group (CEG), is 
the first to admit it is a business/ 
education oriented event -the only 
place where current video activity is 
evident. 

Richard O'Brion, Sony vice presi- 
dent and EIA -CEG Video Systems 
Subdivision chairman, has put to- 
gether a solid conference program/ 
library/showcase theater and ex- 
hibit section under the direction of 
veteran video systems specialist Ken 
Winslow, former managing editor of 
Billboard's VidNews newsletter. 

But, again, the long awaited con- 
sumer video tape and disk systems 
will tie nowhere on view, although 
much in the minds of visitors. A key 
panel on the outlook for video sys- 
tems equipment will involve repre- 
sentatives from Panasonic, Sony, 
Philips, Akai, 3M, Kodak and MCA 
Disco-Vision. Although much of the 
discussion undoubtedly will involve 
the new home systems, only Pana- 
sonic, Sony and 3M are represented 
in the video exposition area at CES. 

As for the current status of the 
leading consumer systems, it's been 
a case of many words at mostly tech- 
nical conferences, a'few demonstra- 
tions and then a virtual news black- 
out for both trade and public. 

The best 
8- Track. 

Pinch Roller of Silicon Rubber / Delrin Hub. 

Cover and Base of high -heat, medium impact 
Polystyrene. 

Delrin tape sleeve. 

Tape Platform ... medium impact Polystyrene. 

Polyurethane foam Pressure Pad with Mylar top 
and Styrene backing. 

Delrin Platform sleeve. 

3-Snap closure. 

Accepts up to 500 feet of programming. 

Call or write for more information, and discover 
what creative engineering can do for you. 

Shape Symmetry & Sun, Inc. 

Biddeford industrial Park. Biddeford. Maine 04005 207 -282 -6155 

By STEPHEN TRAIMAN 
The Kodak Super burin Video - 

playa will be the first consumer 
video film unit on the market later 
this month in the New England re- 
gion. After confirming that the first 
dealers would include several of the 
mom traditional audio /home elec- 
tronics type (Billboard, May 25), 
Kodak has decided not to release 
any dealer names until the distribu- 
tion is nationwide by year -end. List 
price willhe $ 1,095 with easy attach- 
ment to any TV set for playback. 

RCA's SeleetaVlslon MagTape 
units which were on view at two L.S. 
Ayres department stores in the Con- 
sumer Electronics Division's Indian- 
apolis headquarters base, am now 
ready for phase two. An RCA 
spokesman says that from the sev- 
eral hundred interviews with con- 
sumers at the stores, an in -home 
panel will be selected for testing the 
units with both pre-recorded and 
blank cartridges, over varying peri- 
ods of time, starting later this month. 
The SelectaVision video disk is in 
advanced prototype stage, with a 

great deal of software production 
under way at Indianapolis. There 
are no planned public or trade dem- 
onstrations for either system, al- 
though interested manufacturers 
have been invited on a continuing 
basis to view the latest models. Se- 
lectaVision will get a big boost from 
the announcement by RCA Con- 
sumer Electronics that it will phase 
out of the home audio products 
business by next year and concen- 
trate solely on television -related 
hone equipment (Billboard, June 
8). 

Sony's debut of Marie. (Magnetic 
Video Card), its answer to the video 
disk (Billboard, May 25), both in 
Tokyo and at the highly technical 
International Magnetic Conference 
in Toronto, was impressive from all 
amounts, but there are no plans for 
any further trade showings. 

Meanwhile, the Sony 314U -Matic 
VTR continues to capture the lion's 
share of the U.S. market with a goal 
of over 100,000 units for this year. 
While the U -Maties, also being mar- 
keted by NC, Panasonic and Con- 
cord, among others, are going to 
doctors, lawyers, professors, auto 
dealers-every owner or lessee is also 
a consumer. A number of Ford 

'Video Network dealers have com- 
mented that customers are more in- 
terested in the VTR than in the new 
cars. From Sony Corp. of America 
president Harvey Schein on down, 
the company continues its bullish 
view of the magnetic type system. 

TeD's videodisk, the joint venture 
of Teldec (British Decca and AEG 
Telefunken), after overcoming the 
technical sleeve problem that de- 
layed its entry into the West German 
consumer market originally set for 
January, is now going the MagTape 
route. Billboard has learned that 
reliability tests for the disk player 
are currently under way in selected 
German homes with the full variety 
of software shown at the Berlin Ra- 
dio-TV Fair last September. By the 
end of this month it is expected that 
the AEG Telefunken technical staff 
will begin thew evaluation for mar- 
ket ripeness. Meanwhile, software 
acquisition and production contin- 
ues under the wing of British Decca. 
There are po scheduled plans for 
U.S. demonstrations, but a number 
of interested licensees continue to 
contact with TeD's U.S. representa- 
tive in New York. 

The Philips half -inch VCR may fi- 
nally be getting the long- promised 
push in the U.S. market. New vice 
president Bill Amos, who moved to 
Philips Broadcast from Sony, is fly- 
ing to CES direct from corporate 
headquarters in Eindhoven, Holland, 
with the basic plan for VCR market- 
ing. Still the leading supplier of hard- 
ware in Europe, a commitment of 
solid financial backing in the U S 

market from Philips would do much 
to invigorate the market. 

As for the Philips VLP video disk 
which has not surfaced since its Ber- 
lin showing last September, there is 
little to report except the continuing 
consultations with other mend.. 
turers to achieve some level of com- 
patibility. In the U.S., Bob Cav- 
anagh, North American Philips vier 
president, corporate development, in- 
dicated no public or trade demonstra- 
tions are scheduled, but that inter- 
ested potential licensees had 
generally echoed the favorable Berlin 

r 
eactions to the unit. 

Panasonic was first with a con- 
sumer UfR -but in Japan under its 
Matsushita label. This home unit 
with 1/2-inch EIAJ cartridge slot in 
the side was shown at the 1973 IEEE 
show in New York, but since then no 
plans have been announced for mar- 
keting in the U.S. Meanwhile, Pana- 
sonic continues as the most aggres- 
sive marketer of the 1/2-inch EIAJ 
unit in America and also has a U- 
Matie license from Sony for its own 

unit with several distinctive features. 
The Japan Victor (JVC) color U- 

Matte Puna -Pak can't keep up with 
buyer demand. As the first op the 
market (since joined by licensor 
Sony) with its color camera and 
recorder -player, both battery-pack 
operated, NC met demand head -on 
with solid initial results. The firm 
also marketsa 1/2-inch EIAJ VTR but 
to this point is keeping mum on any 
consumer plans for tape or disk. 

Sanyo Electric is the TeD video 
disk licensee forJapan, but the delay 
in entering the home -base West 
German market obviously has held 
up Far East plans. Sanyo was one of 
the first to offer a I -inch EIAJ 
monochrome porta-pak, introduced 
at the 1972 summer CES. The firm 
also has shown interesting pro- 
totypes of another incompatible 1/2- 

inch VTR cartridge system and Still - 
vision, a stop -motion video disk sys- 

tem that stored up to 6 color frames 
on a thin vinyl sheet when shown at 

the '72 CES. 
(Continued on page CES.31) 

pEanitiehlr 
needle guide 
give/ y6u more 
More set model numbers ...More hard-va -tied 
needle typas ...More cross reference information. 
More of everything you need to make the sale. 

Become a PFANSTIEHL DEALER and you'll be able 
to sell more LONG PROFIT Replacement Needles. 

pfrandiehi WRITE TODAY FOR INFORMATION 
ON YOUR LETTERHEAD 

3300 WASHINGTON ST. / BOX 498 / WAUKEGAN. ILL. BOON 

®AGNADYNE MAGNADYNE 
now mode in U.S.A. 

In addition to our regular line of packaged speakers, we 
are now able to supply bulk or packaged any private 
label and style speaker. 

All of the pictured items are manufactured in the U.S.A. 
to provide quality controlled and quicker deliveries 
Please contact tut with your requirements and our staff 
will assist to fill your needs. We invite O.E.M. manu- 
facturers and importers inquiries 

111 
MOUSING FOR SAM FRONT S..." 

SNAP OX GRILL s._ AsMOOa 

PAM FRONT ASMOBACX ASBM IRONT 

RFIVS 

MAGNADYNE CORP. 
P.O. Box 757 (9261 W. 3rd St.) 

Bawdy 
(213) 

Hills, 
8.0107 213 

See us at the CES Show Booth 9429 
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Innovations In Technology 
Design Spark Headphone 

CHICAGO- Innovations in do- By ANNE DUSTON 
sign and technology of headphones the Phase 2, with all new circuitry, 
will highlight offerings by head - that allows the listener to "place 
phone manufacturers at the Summer himself in the middle of the per - 
Consumer Electronics Show. fonnance," or to give a surround 

Koss, considered the leader in the sound effect, with the additional ca- 

industry, introduces a stereophone, pability of accenting elements of the 
performance. 

Controls that accomplish this are 
the Panoramic Source controls lo- 
cated at the lower edge of each ear - 
cup with a range from zero to ten, al- 
lowing the listener to select certain 
elements for emphasis. The Pano- 
ramic Source Controls work in con- 
junction with the two-position Am- 
bience Expander Switch. In the "N" 
position, the expander provides the 
sensation of the listener pulling him- 
self into the center of a live perform- 
ance. In the "E" position, the sensa- 
tion is as if one were -wrapped 
around" by the performing musi- 
cians. 

The conventional stereo sound 
can be achieved either through posi- 
tioning of the controls, or by using 
the Momentary Comparator Switch 
on the left earcup. Suggested list for 
the Phase 2 headphone is $75. 

do you 
need 8 -track lubricated tape, 
cassette tape, CA's or loaded 
cassettes? 
Get in touch with EMPIRE 
MAGNETIC INDUSTRIES 
- the one stop for all your 
duplication or blank loading 
requirements at LOWEST 
PRICES. 

H. MANN 
EMPIRE MAGNETIC INDUSTRIES 
baS Allen RO..Waudmere.N.Y 11598 

Phone (5161 420 -8558 
M,am, Floride- Flagkr Plaza 8109 

4100 W Flagar Street 
Phone '705 448 -9035 

Koss will also show two high -ve- 
locity microweight dynamic ster- 
eophones with a new "Decilite" 
driver element that reproduces the 
entire ten octave audible spectrum 
with unusual fidelity. The HV /ILC, 
with volume balance controls, retails 
for $54.95. The HV /IA retails for 
$49.95. Both are styled in ebony teak 
finish with champagne gold metal 
fitting and grained inlays, and 
weight under ten ounces. 

The Koss Corporation has signed 
Doc Severinsen, musical director for 
Johnny Carson, as company spokes- 
man. He will be featured in a series 
of print and television advertise- 
ments, in -store dealer materials, as 

well as make personal appearances 
for Kass. 

Sennheiser, which introduced 
open air headphones in 1968, re- 
ceived permission late last year to 
use "open air as a registered trade- 
mark, causing some problems 
among other manufacturers, such as 

Mura, which had to rerun their cata- 
logue information substituting the 

(Continued on page CES -34) 

`TOP 40' NEEDLES 

Brighter Picture 
For Accessories 

By JOHN 
LOS ANGELES- Though acces- 

sories are still under 5 percent of the 
average volume of a retail outlet, 
they are becoming increasingly im- 
portant. 

A spot check of major retailers in- 
dicates that more record /tape buy- 
ers are becoming increasingly in- 
volved so that they demand acces- 
sories essential to keeping their col- 
lections and playback equipment in 
top condition. 

Dave Lieberman, Lieberman En- 
terprises, Minneapolis, whose five 
depots from Chicago to Oklahoma 
City, serve hundreds of retail racks 
and departments, is developing a 

"Top 40" of best- selling needles for 
his accounts. He will soon introduce 
a private label needle /cartridge line 
to all his sources. The 45 -store 
Record Bar chain out of Durham. 
N.C.. is racked by Walco needles, a 

good steady profit source, according 
to Pete Smolen, national buyer. 

Carrying cases and other tape- 

PieceMakers. 
Audio Magnetics goes to pieces for you. And buying precision - 
crafted parts from us just makes darn good economic sense. 
Reduced to its barest essentials, our business is 

selling you pieces. Cassette and 8 -track cartridge 
housings. Pinch rollers. Liners. Shields. Hubs. 

Pins. Pressure pads. 
Storage boxes (all 

types). Duplicating 
grade cassette 

tape. Lube tape. 
And more. 

SIPPEL 
storage units are becoming more 
necessary, Smolen says, because col- 
lections are getting larger and fumi- 
tuie units such as those provided for 
LP storage have not been been made 
available for tapes. 

Mary Dolgoff, national buyer for 
accessories for ABC Record & Tape 
Sales, based in Seattle, reports she is 

doing well with LeBo and Peerless 
cases, with more and more of, the 
branches taking them on. 

Mrs. Dolgolf, like Mike Randall 
of Platt Music, the operators of 24 

leased departments in southern Cal- 
ifornia May Co. department stores, 
envisions accessories as a contin- 
ually better profit maker. She points 
out that in three years, Demco, a 

Seattle division of ABC which 
builds all its fixtures, has gone from 
one accessory rack to four different 
sized racks, solely handling acces- 
sories. ABC now also has private la- 
bels for needles and smaller acces- 
sories like cleaning cloths, brushes 
and adaptors. ABC has had private 
label needles for 18 months. she 
says. 

Frigidaire Door 

We're the PieceMakers. We know your 
needs. That's why more major recording 
companies and voice /music duplicators 
all over the world turn to Audio Magnetics. 
Weknow dependability is the key to 

your product's success. And 
you know you can depend on 

us for unparalleled 
performance. Operational 

reliability. Precise 
engineering. Proven 

production techniques. Years of professional 
experience. That's why 
we say, whatever 
your needs, talk to 
the people who have 
all the right answers. 
It pays to go to pieces with Audio Magnetics. 

Radio, Tape Unit 
Building Interest 

By JOHN SIPPEL 
DAYTON, Ohio- Frigidaire 

opened another fertile pasture for 
the growth of home audio when it 
recently introduced an accessory re- 
frigerator door which houses FM/ 
AM radio and a portable cassette 
deck for about $100. 

A company spokesman says the 
unit is enjoying "fair" consumer re, 
action saleswise, but interest is 
building an the unique innovation. 

"The Frigidaire Conversation 
Piece" (Accessory RT -1) is a stand- 
ard part of a three -door refrigerator 
or it can be bought separately and 
easily replaces the original door on 
the appliance. A number of firms 
have supplied the radio. Sony is 
making the cassette unit. 

Frigidaire advertising points up 
that the housewife can record in- 
stead of write messages, tape recipes 
or even team while she works in her 
kitchen. 

See Us at CES, Booth 513. 

oAucioMagnetics 
Industrial Products 
UNITED STATES: 14600 S. Broadway, Gardena, California 90248 

CANADA: 800 Islington Ave. South, Station U, Toronto /18, Ontario 

EUROPE: 24 Avenue de Champed, 1206 Geneva, Switzerland 

FREEZER DOOR is 13" wide, 19" 
long and 6' /e" in depth. Radio.tape 
recorder weighs 61/2 pounds, is 
8 d "x 1035 "x2% ". 

What 
To See 
At CES 
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RACK JOBBERS 
WHOLESALE DISTRIBUTORS 
TAPE & RECORD PROMOTIONS 
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RCA 
Records and Tapes 

Also 

VICTROLA 
RED SEAL 

and 

CAMDEN 

THE 
BEST 

COLUMBIA 

8- TRACK, 

OF 

LP's. 

CBS, 0 N 

CASSETTES, 

WE SELL ALL MAJOR LABELS 
The following prices apply to quantities of 

3 or more of a title. (eg: 3 -8t, 3 -Ip's, or -3 cass.) 

All $4.98 LP's $2.50 

All $5.98 LP's $3.00 

All $6.98 TAPES $3.85 

The above prices apply to the complete catalog, not just a few 
titles. We carry a full stock of current LP's and TAPES. If it is 
not in stock, we will secure it for you at no extra charge. We 
also carry thousands of cut out titles in both LP's and TAPES 
at low prices. At these low prices, we can not accept collect 
calls on orders. We ship to all 50 States. 

Please 

Business 

Address 

City 

State 

Cut 
Current 

send 

Out 

Name 

us the following catalogues. 

LP's Cut Out Tapes 
LP's Current Tapes 

ONLY 
Zip 

WHOLESALE 

WE EXPORT TO ALL NATIONS. TELEX 126851. 
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Tape Industry Eases Shortage and Gains Benefits 
Continued from page 4 

tone and polyester film -all mate- 
rials used in coaling tape. 

The problems creating the short- 
ages were not hard to find. Indus- 
tries other than tape were using these 
materials at a faster rate than ever 
and the industries providing these 
basic materials were traditionally 
towproftt industries that at the time 
could not mise prices due to govern- 
mental control. New plants were 
starting, but these plants take three 
to five years from the date of con- 
ception until they are fully oper- 
ative. 

From June, 1973, to January, 
1974, certain things happened. For 
one, the government, as a direct re- 
sult of the energy crisis, took some 
strong measures concerning the uses 

of power. Deliveries and manufac- 
turing capability were, in some 
cases, hampered. In addition, a 
black market sprang up, a market 
which by now has largely disap- 
peared and which we will look at 
later in this story. 

In addition, the tape industry be- 
came one where output was regu- 
lated by the availability of raw mate- 
rials rather than consumer demand. 
Demand exceeded production ca- 
pacity for the first time in the history 
of the tape industry, and until April 
30, no prices could be adjusted to 
meet this changed situation. 

So what has happened in the tape 
industry since January? 

Perhaps the most important point 
was the end of Phase 4 and thus the 
price controls on April 30. As of 
now, raw materials are somewhat 
easier to get, but they are also more 
expensive. Since April 30. the 3M 

CC 
Co. has received the okay for two 

O price hikes from the Cost of Living 
Council and is reportedly ready to 
apply for another one. Ampex. 
BASF, Mandl and TDK are other 

ñ major manufacturers that have ap- 
72 plied for and received price in- 

creases. These companies should not 

w 
be singled out as villains, for it ap- 

Z pears to be only a matter of time be- 
n fore all major manufacturers do as 

these others have dons. 
These price hikes mean several 

things. For one, the retailer pays a 

higher cost in most cases for blank 
tape product. In the end, this means 
the consumer will likely be paying 
more than before. 

There are several facts, however, 
that should be pointed out in rela- 
tion to the price hikes. The blank 
tape firms are not simply asking for 
more money to make more money. 
The traditionally low -profit indus- 
tries that we mentioned before, the 
manufactures of the material that 
goes into tape, now have the chance 
to move up in the profit scale. To do 
this they are raising prices and pass- 
ing these hikes along to the tape 
manufacturers. So, manufacturers 
in many cases are raising prices sim- 
ply to keep up with themselves. 

It should also be mentioned that 
the tape industry has always been an 
oddity among industries. Each year, 
the product has become increasingly 
more sophisticated and has reached 
the consumer in a higher class form. 
But with the mass production that 
came along with the spiraling 
growth of the tape business came 
lower costs, and the tape industry 
became one of those rarities where 
the consumer paid less and less for a 

better and better product. Prices 
maybe going up somewhat now, but 
the general opinion is that the con- 
sumer is still getting his money's 
worth and then some. And, now that 
the manufacturer is buying and us- 
ing only the best raw material. the 
consumer is getting an even better 
product. 

The black market, which we men- 
tioned briefly before, has also come 
to pretty much of a halt When the 

shortage first hit, black market raw 
material was available from a num- 
ber of sources. Some suppliers had 
simply hoarded the product, others 
brought it in illegally from off -shore 
and some simply offered what they 
had at ridiculous prices. Here it 
should be mentioned that none of 
the leading raw chemical manufac- 
turers were a part of this market. For 

the most part, the black marketeers 
were unknowns who will again re- 
vers to that stature. 

Blank tape firms were offered 
product in a manner resembling 
something from a spy story. One 
manufacturer showed Billboard a 

letter offering toluene "if you are 
willing to let us come through the 
side door." Most firms report that 

such offers have slipped sharply or 
ended completely as a result of the 
availability of chemical product. 

Several other important points 
should be mentioned in connection 
with the shortage. The ending of the 
Arab oil embargo helped everyone, 
of course. There is also less bartering 
between companies .at the present, 
less "I'll sell you plastic if you sell me 

chemicals" type of talk. Once again, 
most firms are becoming fairly self. 
reliant. 

A number of benefits also arose 
from the shortages. All firms now 
have better planning systems for the 
future, in the event that a severe 
shortage hits again. Many major 
firms are now looking at I0 -year 
plans to develop possible new means 

Introducing the new 

Ciii. iOn 

Get the complete Clarion story at our hospitality suite, 
Hyatt Regency Chicago, 1-9 pm Sunday through Tuesday, June 9 -11. 
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of making blank tape and using to 

better advantage the raw materials 
they now have. 

The international marketplace 
has taken do mom importance. The 
dollar devaluation during the past 
year has made it just as, if not more, 
profitable in many cases to sell over- 
seas than domestically and has made 
the international market highly 
competitive. Companies like BASF. 
Audio Magnetics. 1M. Ampex and 
Audio Devices expanded their inter- 

national efforts during the past year 
while continuing to build domes- 
tically. So, with the shortage situ- 
ation in much better shape than a 

year ago at this time, these firms 
have their same solid home bases 
and also have greater international 
structures. 

Major firms also diversified ef- 
forts over the past year. Five leading 
companies -BASF,- Memorex. 
Audio Magnetics, 3M and Ampex 
are now producing videotape in this 

country. Production is still going 
strong in this area, because video- 
tape is a highly profitable item. 

The industrial, educational and 
business markets have made this a 

profitable area. Most feel some sort 
of consumer market is inevitable 
and the money invested by tape 
manufacturers would prohibit a halt 
in this area anyway. A quick glance 
at this year's show will offer some 
idea of the progress made in the 
video field. 

In addition, with transportation 
(by air at least) still cut down as a re- 
sult of last winter's energy crisis, 
some executives, such as 3M's Bill 
Madden, feel videotape may be- 
come the next important means of 
communication between offices of 
large companies. 3M. in fact, has 
launched a prerecorded videotape 
program for education and is back- 
ing it with hardware. 

In the areas of research and devel- 
opment, much has happened as a re- 

Corporation of America 
Why should this name be important to you? 
Because we have "sound reasons" to believe that 
Clarion will soon be the most talked about and lis- 
tened to name in the auto stereo market. 

Admittedly we're not new in the field. Some of you 
knew us as Muntz Stereo Corporation of America, 
others as Clarion Shoji Co., Ltd. 

But the big news is that we are now one: the 
Clarion Corporation of America. A manufacturing 
giant with the resources, people, experience and 
products to make Clarion the uncontested sales 
leader in auto stereo. 

Not only do we now have the most advanced line, 
but also the broadest.Twenty -four superb in -dash 

t,,. 
- / _. :-. 

1 aJIM" _.._I m 

and under -dash units ranging from 8 -track 
AM -FM stereo and quad to cassettes and AM -FM 
radios. Plus everything in speakers and 
accessories. 
Equally important -every Clarion, regardless of 
its price, has been quality engineered to last. 
We want your customers to come back, not our 
products. 

Starting this month we'll be pre -selling your pros- 
pects with provocative ads in America's youth - 
oriented publications. And behind that advertising 
is a dealer support program. 

Call collect or write now for the complete story. 
You and Clarion have a lot to talk about. t Crt "On ' Corporation 

5500 Bocecrene Ave. Lawndale. Ca. 90260 9r . 921 No. Mldlend Ave.Saddle Brook. N.1. ova 

suit of the shortage situation. Firms 
m are searching for new means at man- rp 

ufacturing raw chemicals and more 
efficient ways to use existing re- m 

sources. In the case of many firms. 
some chemical substitutes are now 
available in the laboratory. While 
the practical use of such material 
may be a few years away, the fact 
that lab projects have been stepped 
up is important. In short, nobody 
wants to be caught with only one 
way of making tape again. Alterna- 
tive solvents. water soluble material 
and recovery systems are among the 
possibilities being discussed at the 
moment 

Some other important factors 
have surfaced since the first hint of 
the shortage. Most major firms have 
now dropped their second or lower 
grade industrial lines, some have 
moved out of the private label busi- 
ness and same are concentrating 
more on high end product than pro- 
motional goods at the CES this 
year -a change from past years. 
Look at this year's exhibits. Audio 
Magnetics is emphasizing its XHE 
line. 3M is bowing the high end 
Classics line. Ampex is pushing the 
2020 + line and, according to Shad 
Helmstetter, will be pushing high 
end all year long. BASF is empha- 
sizing the higher quality of its coat- 
ings. Audio Devices has a new hoe. 
None of these firms is existing the 
promotional market. They just 
aren't pushing it as heavily as be- 
fore. 

Some of the smaller, or fringe 
firms, however, have run into 
trouble. These are the companies 
that depended in the past almost 
solely on promotional product, and 
this is just not possible anymore. 

Other, less spectacular innova- 
tions have come about partly as a re- 
sult of the shortage, innovations less 
startling than a solvent recovery sys- C 
tem but just as important in the long m 
run. Audio Magnetics is using its 
computer to help dealers with inert- 5r' 

tones. Ampex has its own fleet of 
trucks to guarantee delivery. And 
there are others. 

In the end result, most major man- F 
ufacturers were not seriously hurt by r 
the material shortage. These firms S 
are either vertical in structure or L. 
have long standing contracts with 
suppliers that will see them through 
any shortage. Nevertheless, the 
shortage was felt, and now that most 
of it has come to pass, it appears that 
more benefits than detrimental ef- 
fects were the result. 

Philips Bows 

Loudspeakers 

Unit at CES 
Continued from page CES -6 

amplifier. This permits cleaner bass 
reproduction, and except fora cutoff 
filter at the 35 He level, the 
woofer could reproduce frequencies 
down to 8-20Hz or less. Philips says. 

A separate 20 -watt EMS ampli- 
fier, terminated with 8 ohms, drives 
the 5 -inch midrange and 1 -inch 
dame tweeter. It is connected to 
high- and low -pass filters with an 
approximate 3500 -Hz crossover 
point. Frequencies between 500 and 
3500 Hz are fed to the mid -range 
with higher frequencies fed to the 
tweeter. 

Since the system has its own am- 
plifiers built in, they can be operated 
with the simple addition of a pream- 
plifier (stereo setup, 5730; 4- channel 
$1460 for speakers). 

They can also be used with con- 
ventional amplifying equipment. 
Simple connection to the 4 -ohm out- 
put of a power amplifier will still 
achieve the broad -range, low- distor- 
tion frequency response that results 
from the Motional Feedback tech- 
nology. 
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U 
W. Coast Car Stereo 
Mfrs. Stress In -Dash 

By EARL PAIGE 

LOS ANGELES- -West Coast car stereo manufacturers are jumping into 
the in -dash race, and several will announce aggressive programs at the Con- 
sumer Electronics Show. Lear let, Kraco, Car Tapes, Craig Boman, J -I-L., 
AFCO, Impart Distributors (formerly Mikado) and others are stressing in- 
dash. 

Equally energetic are the surveys and marketing research going on such as 
with Pioneer Electronics of America. Pioneer surveyed 2,400 consumers last 
fall and will now tap back on the same audience to see reaction to quadrasonic 
and in -dash and other refinements, says Jack Doyle, president. Lear Jet is also 
into consumer research. 

Lear has found a preponderance of car stereo buyers are installing sets 

themselves -67 percent from a group of 1.000 returned warranty cards. Thus, 
Lear Jet's program will be heavily geared to the mass merchandiser off -the- 
shelf sale of car stereo in -dash with a universal noseplate packed inside. The 
consumer then writes Lear Jet for the exact custom kit and is sent one; dealers 
are therefore not bothered with in -dash kit inventory. 

Basically, there is a race on to compati the number of kits necessary for in- 
dash mass merchandising. Kraco marketing manager William Schnell con- 
ducted exhaustive research and boiled down to 19 kits. Car Tapes arrived at 12 

(sce separate story) and Boman has similarly condensed. 

Car Tapes, Geller Tie 
Continued from page J 

sas City. Geder's operation evolved 
out of the air conditioning business 
and is known in different states un- 
der different names. NAS aims par- 
ticularly at cities of 100,000 popu- 
lation and under. 

Car Tapes is gradually phasing its 
Car Tapes brand name image over 
to Caltron, a new name and logo. It 
is mounting an aggressive in -dash 
program. All equipment is manufac- 
tured in Japan under the direction of 
Dick Heist, vice president and an 
engineer formerly with Motorola. 
He joined the firm in 1969. 

Car Tapes was farmed by Harry 
Beckerman, Jerry Goldstine and 
Buddy Cobren, the latter now dead. 
Beckerman said his interest jn 1967 
to LeVitus, 46, who had been an 
executive vice president at Manta 
Stereo-Pak. LeVitus also worked 10 

years for L.M. Lee Goldstine, Jerry's 
father, now dead. 

At one time, Car Tapes was Chi- 
cago based and into software distri- 
bution but this was spun off four 
years ago to all tapes when LeVitus 
moved corporate headquarters here. 
Car Tapes still has a Chicago office. 
It recently added Marty Livingstone. 
a former CPA, as an assistant to Le- 
Vitus, and promoted Glyn Hasal to 

sales administrator. He has been 

mido Car Tapa three years and re- 

places Murray A. Mecum, who left 
the industry. 

De Barros Sets 
Intl Promo Push 

NEW YORK -Once "the music 
tape" by Capitol is launched in the 
U.S., Jayme De Barros, president of 
Audio Devices International, will 
push campaigns for the new line in 
high gear for both the European and 
Asian markets. 

He says the European push will 
start in October, coordinated by Will 
Daglish and David Parry of Audio 
Devices U.K., in London- Parry is on 
hand at CES to preview the cam- 
paign. 

In Japan, De Barros reveals that 
Audio Devices International will 
work with Toshiba -EMI, in which 
parent Capitol Industries -EMI has 
an interest, with distribution to the 
firm's 300 company -owned stores. 
He is also negotiating with an out - 
side company to handle distribution 
to other outlets. 

He notes the blank tape business 
for Audio Devices International is 
booming in Asia, with over S1.3 mil- 
lion sales last year. The Capitol 2 

premium line particularly has done 
well in Taiwan and Australia. 

Leiitus says NAS will be oper- 
ated separately and autonomously 
by Geller, 50, from Kansas City, Car 
Tapes will be the corporate entity. 
The firm now has 25 warranty sta- 
tions and will expand these to over 
100. At its headquarters Car Tapes 
has a design- quality control and 
service department. 

Sales are through reps and distrib- 
utors. 

Car Tapes has pioneered with 
such innovations as a combination 
cassette and 8 -track player made 
jointly with Aiwa, a very high -pow- 
ered stereo player which LeVitus 
claims generates 64 watts "but no 
one would believe us,' and most 
recently the "Invis -A- Deck" under- 
dash unit concept that covers itself 
like a turtle when the player is shut 
down and therefore discourages 
theft. 

The firm is also increasing its line 
of speakers an is into both discrete 
and matrix quadrasonic units. Its 
main push, however, is in the in- 
dash area where a concept of 12 cus- 
tom kits is claimed by LeVitus to fit 
80 percent of all cars. Kits will range 
from 02.95 -$4,95. Car Tapes' new 
line at CES will consist of five in- 
dash, including two cassette units. 

Mobile Service 
By Direct Tapes: 

A New Approach 
LONDON Die experience of 

Direct Tapes, a Leeds -based in -car 
entertainment specialist, should give 
their American counterparts some 
valuable merchandising ideas. 

The company has established a 

van distribution service which is cur- 
ready selling more than ,8,000 tapes 
a week. The service covers 400 out- 
lets, mainly garages and other non- 
traditional retailers, in Yorkshire, 
Lancashire and the Midlands, but 
managing director Ian Wallace 
hopes to extend the scope of the op- 
eration in the future. 

Wallace said: "We started last 
September and are expanding at the 
rate of 30-40 new outlets each week. 
Now we are beginning to get up into 
Scotland, and obviously would like 

(Continued an page CES-30) 
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Blank 8 -Track Sales Zoom, `Q' Line Shows Promise 
LOS ANGELES -For years. ma- 

jor blank tape manufacturers have 
offered blanks in the 8 -track config- 
uration as a courtesy to the con. 
sumer as much as anything else, as 
the cassette has always been the big 
seller at retail. 

During the past few years, how- 
ever, and especially during the last 
year, 8 -track blank sales have sky 
rocketed at the retail level to the 
point where this product is now a 

necessity in any blank tape line. 
Blank 8 -track sales still do not ap- 

proach those of the cassette, but with 
the proliferation of 8 -track record 
units in recent years and particularly 
with the great numbers of mass mer- 
chants, department stores and other 
nonaudiophile oriented outlets now 
stocking such hardware, the blank 8- 
track is now a major factor. 

Quadrasonic has also sky- 
rocketed, both in forms of hardware 
and software available and in sales, 
since the 1970 Summer Consumer 
Electronics Show when the configu- 
ration was the most talked -about 
item. Since it is obvious that no con- 
sumer is going to record 4-channel at 
home on disk and no truly satisfac- 
tory means of mass producing quad - 
rasonic casettes has been creased, 
the consumer who does wish to 
record in 4-channel will turn to the 
familiar 8 -track cartridge. 

The growth of 8 -track blank sales 
and hardware units with playback 
and record capability is directly tied 
in to the future of blank quadrasonic 
8 -track tape for consumer recording. 
Most large manufacturers say they 
are so encouraged at the growth of 8- 
track sales that they are preparing to 
or will be ready as soon as a major 
market (meaning, as soon as the 
equipment is there) appeals to pro- 
duce quadrasonic blank 8 -track 
tapes. At least one major manufac- 
turer, Columbia Magnetics, is now 
introducing a compatible stereo/4- 
channel 8 -track blank. 

What is the future of the blank 
quadrasonic 8-track cartridge in the 
opinion of major manufacturers, 
and how did the success of the 8- 
track stereo blank encourage or dis- 
courage thme feelings? 

"Eight -track blank sales have 
been excellent over the past few 
years," says Ted Cohen, director of 
national consumer sales for Colum- 
bia Magnetics, "and they were par- 
ticularly big over the past year. We 
are now getting ready to put just as 
much concentration of 8 -track as 
cassette." 

Cohen is placing enough concen- 
tration of the format to bow a com 
patible stereo / quadrasonic blank. 
"Basically," says Cohen, "the car- 
tridge is the same as our stereo 
blank. But it will feature an insert, 
slot. When this slot is removed, the 
tape will record and playback, in 
stereo. When the slot is in, the unit 
will record and playback in quadra- 
sonic This is why we have called it 
ConvertaQuad" 

The new unit will incorporate all 
features of Columbia's Columbia 
and Sounderuft lines. It will cost a 

few cents more to the retailer. Con- 
sumer price is expected to remain 
the same. A new length, 50 minutes, 
will also be added. As of the CES, all 
Columbia blank 8 -track tapes will 
incorporate the ConveetaQuad fea- 
ture. "It can't hurl any," says Cohen. 
"If a consumer wants to record in 4- 
channel, he can do it right now. If he 
wants to record in stereo, hewn do 
that And if he wants to convert to 
quadrasonic recording, hewn erase 
his stereo material and rerecord the 
tape if he wishes. Like all our other 
cartridges, this will have collapsible 
hub, three -point suspension and 
other features. The slip cases will be 
redesigned and there will be promo- 
tional campaigns on the line 
throughout the summer and fall." 

At Audio Devices, Bill Dawson 
points out that his firm will be "in- 
troducing a blank quadrasonic 8- 
track tape within 90 days after the 
show. We are working on the mold 
for the unit now," Dawson says. "Il 
will be a consumer product, but we 
have not sel prices as yet. In the be- 
ginning, we will probably aim the 

By BOB KIRSCH 

tape at audiophile stores, since this is 

where the majority of units capable 
of recording in 4-channel are now 
found. And there are not a great deal 
of these machines. The lengths have 
not yet been determined." 

When Audio Devices does intro- 
duce the tape, they will undoubtedly 
get the complete merchandising 

treatment and promotions that the 
renovated Capitol 11 line, now 
dubbed Music Tape by Capitol is get- 
ting. (see separate story on new 
blank tape products in this section). 

Audio Magnetics' Jim Lantz con 
firms that his company `will have a 

line of blank 8 -track 4-channel tape, 
but we feel the marketplace is a bit 

premature for that line now. We are 
looking for later in the summer, after 
we have seen what has been intro- 
duced at the show in the way of 
hardware to record such a tape with. 
There may also be a problem with 
the average consumer learning how 
to record in the quadrasonic me- 

(Continued on page CES -29) 

TWO FOR THE MONEY. 

TWO FOR THE SHOW. 

THE ONLY MASS MERCHANTS IN -DASH LINE. 
It's Lear Jet Stereo. Now you can really merchandise 

in -dash car stereo,without inventorying a single piece 
of mounting hardware. Think about what that means: 
Until now, you had to carry knobs, trimplates, rear 
mounting brackets, and a whole hardware store full of 
special nuts, bolts, wires and widgets for some 600 
makes and models of cars. Because most of your in- 
dash customers are do- it- yourselfers. And they want 
their installations to look factory -installed. They want 
custom kits. 

Your custom kit investment in money and time, and 
in training sales clerks, can be prohibitive. 

Now you can forget that and just sell players. We 
inventory all the hardware for you. Custom kits that 
cover just about every car on the road. When your 
customer buys a Lear Jet Stereo in-dash player, he 
takes a coupon from the point of sale display you see 
here. He fills it out and mails it to us, along with his 
warranty card. Within 24 hours of the time we receive 
it, we mail him a custom kit for his particular make and 
model of car. It costs him $1 for mailing and handling. 
It costs you nothing. 

And, best of all, you get to handle the best -looking, 
fastest moving line of in-clash stereo, without any of the 
headaches of in -dash hardware. Find out about 
Lear Jet Stereo's new in-dash program today Before 
your competitors do. 

O 
THE ONLY THEFT-PROOF UNDER-DASH LINE. 

It's Lear Jet Stereo. We've built a free theft- proofing 
feature into our entire under -dash line. Why? Because 
research shows that fear of theft is the most important 
single buyer objection to car stereo. 

That's why some other manufacturers build theft - 
proofing into a few of their players. Lear Jet Stereo 
does it right. That's why we're the first to build theft- 
proofing into our entire line of under -dash players. 
Free to your customer. Free to you. 

That's why we're backing you up with a national 
advertising campaign that hits 70% of all top car stereo 
prospects. And, along with that we give you point of 
sale and merchandising programs to make theft- proof- 
ing pay off where it really counts:In your store. 

When you consider that we also have the best - 
looking, fastest moving line in the business, that's a lot 
to offer. If you don't already carry Lear Jet Stereo, find 
out about it today. Before your competitors do. 

LEAR JET STEREO, INC. 
6868 South Plumer Ave., Tucson, Ariz. 85706. 

Send information; In -Dash Under-Dash 
Name 
Store Title 

Street 
City State Zip 

SEE THEM BOTH AT THE CES SHOW, BOOTH 225. 
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Custom Music: Fast -Growing Hi Fi Chain 
CMC Moving Full Force 
Into Pure Retail, Seeking 
More Management Talent 

By EARL PAIGE 

ST. LOUIS- Suppliers and 
people intimately involved with 
Custom Music Corp. cannot believe 
the energy of its young team of exec- 
utives and its founder and now 
board chairman, Byrle Northup. 
Growing at a rate of 14 stores every 
17 months and expecting to open the 
46th by yearend, CMC will do more 
than $20 million this year, says Pat 
Morris, 34, who finds time to teach a 

marketing course at Missouri Uni- 
versity here. 

If there is any overriding enigma 
about CMC, which Northup 
founded as a car stern retail chain 
and which still dots 50 percent of its 

business in that category. it is 

Northup himself. He is described by 
Motris as "our in -house dynamo." A 
supplier says, "You can come to Sc 
Louis six times and never see him 
and then the seventh time he will 
want to spend the whole day with 
you" Another supplier found him 
working as acting Kansas City dis- 
trict manager and having a ball. 
Northup is 38. 

Says Monis of his boss (both Mor- 
ris and Northup hold degrees in 
chemical engineering and masters in 
business administration): "You 
might come here to St. Louis and in- 
terview various of our executives, 15 

CMC's Growth Has 
No Theoretical Limit 

ST. LOUIS -Custom Music Corp.'s growth pace of 14 stores in 17 months 
or almost one every 30 days has no theoretical limit, according to Barbara Ga- 
mache, director of retail development. She expects to see 46 by the end of this 
calendar year. 

The chain's strategy is to be sure it dominates in the area it invades, or as 

president Pat Moms puts it, "back -fills." Neither he nor Barbara willsay where 
the next market might be. Morris will say it won't likely be on the West Coast 
or the East coast north of Washington or Chicago. 

Otherwise, watch out. 
Other patterns of expansion: 

o Location site based importantly on consumer research (i.e., demo- 
x graphics, psychographics); competition, census figures; traffic flow; basic in- 
oterests and mood of the area. (Continued on page 33) 
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CMC Heads to the Action: 
Ñ Packaged Music Systems 

KANSAS CITY, Mo. -Custom 
Z Music Corp.'s strategy in compacts 
2, is two-fold. The St. Louis -based 

chain will go with highly recogniz- 
able brand names and mount a con- 
sumer education program. accord- 
ing to Jim Oldani, buyer for car 
stereo and 40 percent of the home 
equipment. 

In this market as in the others 
CMC is located in Oldanï s message 
via Claude Brunner's in -house ad- 
vertising department will be: "If you 
think of CMC as a place to buy good 
quality music systems, and I think 
people regard us this way, then don't 
think you have to have a lot of 
money -we do have good, inexpen- 
sive packaged music systems. 

"Rather than go in and compete 
with the $120-$129 compacts, what 
we'd like to do is go with a little bit 
better quality. better brand name 
line and try to convince people that 
it's worth a few extra dollars ... in 
the 5200.$400 range." 

Oldani says CMC is just starting 
to look at the compact market seri- 
ously for the first time in several 
months. "For some reason, the word 
compact has a negative connota- 

tion," he says, preferring "packaged 
music system." He says market re- 
search points to the predominate 
buying group age, that is the 18 -25 
male generally. going for this type of 
purchase in B out of 10 cases. 

Packaged systems is clearly where 
the action is and CMC is charting it 
course in that direction. "We have 
no illusions about this being easy. 
Our main competition will be Sears. 
Famous Barr, Penneys and the mass 
merchandisers who seem to have 
this business pretty much to them- 
selves." 

CMC will not go private label in 
compacts. 

Basically CMC's lineup will con- 
sist of 10 pieces. The brands will be 
the Sony, Pioneer, Superscope. Pan- 
asonic variety. Of the 10 pieces, six 
will have turntable. Two will be 
quadrasonic. 

Oldani says he had heard of the 
premise which hypothesizes that be- 
cause of better tape players and bet- 
ter radios in compacts the turntable 
will be omitted and become a sepa- 
rate item. 

"I've been hearing that records 
(Continued on page 33) 

minutes with this one, 15 or so with 
that one. When you got to Byrle you 
would spend at least six hours.' 

Northup, of course, is ultimately 
judged by the people he attracts to 
CMC. Morris brings experience 
from Standard Oil (four years in fi- 
nance) and Gardner (another four 
in advertising, Pet Milk, Ralston). 
Morris talks of CMC racking itself as 

being a logical extension of "econo- 
mies of scale," i.e., once at a certain 
level distribution cost is relative. He 
talks of market share, volume per 
outlet, consumer perception. 

One supplier describes a manage- 
ment program Morris put together: 
... the greatest piece of adminis- 

trative work I've ever seen in the In f 
6. industry." The same supplier says 

Story Behind 

CMC Series 
LOS ANGELES -The 

series of articles on 38 -unit 
Custom Music Corp. in this 
issue was conceived by spe- 
cial issues editor and former 
tape /audio /video editor Earl 
Paige and was worked on 
over a period of months. 

Paige has covered CMC 
since the St. Louis -based 
chain's inception 10 years ago 
when founder and now chair- 
man Byrle Northup started 
with four Craig 4 -track play- 
ers and 25 prerecorded car - 
tridges. A series of interviews 
was planned during a visit to 
the home of Tom Foerchin- 
ger, vice president, finance, 
early this spring. A series of 
calls and visits to suppliers 
and reps was made too. Then 
CMC executives were con- 
tacted over a period of several 
days by telephone. 

Ultimately, Paige flew to 
St. Louis to wrap up the series 
and accompanied key exec'. 
lives to Chicago for a CMC 
seminar involving 39 store 
managers, four district man- 
agers, six area supervisors and 
four operations managers. 

Claude Brunner 
Points to Rock 
Radio for Ads 

DES MOINES- Whether in this 
market or any of the others Custom 
Music Corp. sells in from Topeka to 
Atlanta the primary advertising me- 
dium is radio. rock radio. Guiding 
the advertising is Claude Brunner, 
40, one of the oldest executives in the 
chain, who was with Gardner for 13 

years. and who is now vice president 
marketing communications. This is 
an all- encompassing tide embracing 
public relations, advertising and 
marketing. 

Brunner says the chief reason for 
going no strongly with radio is that 

/Continued on page 33) 

BANCO In -House Rackjobber 
That Thrives on Blank Tapes 

ST. LOUIS- Quadrasonic is booming so much for 
Custom Music Corp. here that the chain had to develop 
its own blank quadrasonic cartridges, says John Sulli- 
van, head of BANCO, the rackjobbing wing of the 38- 
unit chain. BANCO has just moved into a greatly ex- 
panded 7.000 square foot facility and has seen its volume 
in tape and disk related accessories double in the past 
year. 

BANCO (it stands for Byrle A. Northup, the founder) 
is a nonservicing rackjobber in that it supplies all CMC 

stores but without service personnel visiting the stores. 
Sales of quadrasonic software went to 5 percent and 
"just leveled off at that point" The stores stock about 
1,000 pieces in disks evenly divided between stereo Bill- 
board Top LP's & Tapes chart numbers (from the top 
right down through 40) and quadrasonic. Price on 55.98 
product is $4.47. 

Stores stock around 2000 pieces of tape with cassette 
amounting to around 9 percent and no open reel 

(Continued on page 33) 

though that half the sales people in 
the industry couldn't work for CMC. 
Is CMC's management too regi- 
mented? 

"No. I don't think so at all," says 

Morris. "I think, and I'm not trying 
to sound pompous, that it's just a 

level of sophistication that most 
people probably have the capability 
of comprehending or the interest in 
getting that involved in manage- 
ment innovation.' 

Many of Monis' precepts are 
baud on simple premises. The feed- 
back from managers utilizes simple 
machinery. Of the chain's basic 
premise, Morris uses the word 
"value" "Is the product above aver- 
age quality and can we afford to 
price it so it offers a value to the con- 
sumer?" That is CMC's axiom. He 
describes CMC's growth as "con- 
servative growth but aggressive at all 
times. We will look horizontally at 
competitiors and vertically at our- 
selves, continually supporting the 
foundation we've built. 1 think the 

worst thing we could do right now is 
grow too fast." 

CMC will sell its recording studios 
here in the headquarters building 
and is looking at a new headquarter 
facility, says Morris of the decision 
to go pure retail. The studio does not 

NORTHUP MORRIS 

fit the direction in which CMC aims 
to expand. 

CMC sales growth since 1965 per 
stores has been 40 percent com- 
pounded, Morris says. His emphasis 
is on being a top retail chain and 
perhaps his strongest efforts now is 
searching for management talent 

(Continued on page 33) 

FINANCIAL VIEW 

Gross Margin Dollars 
Make Business Sense 

ST. LOUIS -"Sales dollars is one 
thing but gross margin dollars are 
what you're in business for and 
when a company understands it 
that's when it's going to start taking 
off." Talking is Tom Floerchinger. 

CMC Still 

Focusing on 

Car Stereo 
ST. LOUIS -Custom Music Corp. 

began 10 years ago as a car stereo 
outlet.lt still focuses on car stereo. In 
an indoctrination film for new em- 
ployes, buyer Jim Oldani traces the 
business back to 4 -track days when 
the firm had only 25 prerecorded 
cartridges. 

Oldani tends to doubt high figures 
on do-it -yourself in -dash installa- 
tion being touted by car stereo man- 
ufacturers currently wooing the 
mass merchandiser. CMC by con- 
trast has its own installation centers 
in 36 of 38 outlets in the four -city 
market area the chain coven. ' 

"Sure the figure on do-it- youself 
is high, as much as 75 percent." says 
Oldani, "if you're talking about a 

$29.95 or 539.95 low -end, under - 
dash piece but the other side is that 
we run 90 percent installed on in- 
dash and 50/50 on higher priced un- 
der- dash product and it (installed vs. 
do -it- yourself installed) runs 
directly proportionate to age. The 

(Continued on page CES -32) 

cc president in charge of finance, 
Custom Music Corp. here, a new po- 
sition in the company. 

Floerchinger has engineered a 

data processing program that in four 
days analyzes sales I) by every in- 
ventory item, 2) by grass margins in 
each product category, and 3) gross 
margin by salesperson in each store. 
What's more, the IBM Systems 3 
model 10 computer will analyze sta- 
tistic from everyday sales as op- 
posed to special sales. And CMC has 
had overnight gross sales recaps 
from all stores from day one of the 
IBM's arrival. 

The importance of gross margin 
dollars is expressed less abstractly 
when Floerchinger says, "Suppose 
you need 103 of an item on hand 
and it sells al the rate of 50 a month. 
That's six turns a year. Now if you 
cut the inventory to 75 and still 
maintain the same rate of sale you 
have increased your turns to about 

(Continued on page 33) 

Doug Allen Puts 
Together Firm's 
Promotion Plan 

TOPEKA, Kan. -Doug Allen has 
to be as aware of the merchandising 
plans a month in advance in this 
market as in any of the other five 
Custom Music Corp. serves. He was 
once buyer of all products and as 

such has fundamental background 
for his new role of vice president 
merchandising communications. 
One of his main tasks is putting to- 

(Continued on page 33) 

Arm's Buyer High on 'Q' 

In Pure Component Sale 
ATLANTA -Although Custom Music Corp. marketing is governed 

by a master plan from its St. Louis headquarters, regional differences 
here as in the other markets the chain is in can be compensated for eas- 
ily, says Lee Gervich, buyer of what he terms "pure" components. Ger- 
vich, unlike many buyers in the industry, is extremely high on quadra- 
sonic and claims it represents 25 percent of hardware dollar volume. 
The reason? CMC promotes 4- channel. 

By pure components. Gervich means a four -piece purchase as op- 
posed to a packaged music system, or compact, receiver- turntable and/ 
or tape deck and two speakers, or four speakers. A merchandising trend 
is for CMC to package the components for the customer, to take away 
the hassle. CMC has packages of components in 5200 up to $400 areas, 
so price points are not all that different from factory- packaged compact 
systems. (Continued on page 33) 
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ff they record 
ordinary things, 

sell them 
an ordinary tape. 

But... 

r 
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to record music, 
sell them 

the music tape.. 
BY CAPITOL 

Introducing the premium blank tape especially attuned to music. 
the music tape BY CAPITOL. 

New product. New packaging. Heavy advertising. It all adds up to growing sales. 
And growing profit for you. 

How many of your customers record music? How many ask which blank tape to 
buy for recording music? That's the large growing market that will be buying 

the music tape BY CAPITOL. And you will make money selling it to them. 

See it first at the Consumer Electronics Show in Chicago June 9 -12. Come to Capitol's 
Booth 519. And visit Hospitality Suite 402 at McCormick Inn for all the details. 
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You'll sing its praises. the music tape BY CAPITOL 

is the blank tape you'll want to recommend to your 
customers. First, there's no better recording tape 
made. Second, Capitol's putting millions into adver- 
tising to make your customers eager to try this excit- 
ing new product. (They'll see it in Rolling Stone and 
Playboy and on TV's Speakeasy and In Concert, for 
example.) 

And thirdly, the profit picture. Capitol's new pric- 
ing and big budget advertising campaign will do 
this for you: You'll be making more money for every 
unit you sell. And you'll be selling more of them. 

Premium recording tape has always been a 
high profit- maker. But now Capitol's higher dealer 
gross margins assure you of higher profits than ever 
before. And your volume is sure to surge too, spurred 
by a fast -growing market and by Capitol's new 
nationwide high -impact advertising. 

So if you have a good ear for an exciting new 
product you'll want to get on the bandwagon for 
the music tape BY CAPITOL. Call our sales represent- 
ative in your area toll free at (800) 243 -3496. In 

Connecticut call (800) 942 -0659. 
Simple to buy. Simple to sell. The blank tape 
market has escalated into a battle of pseudo -tech- 
nical numbers and nomenclature. the music tape BY 

CAPITOL is not going to compete on mat troni. 
Instead, it offers simplicity. The packaging is clean 
and easy -to- understand. It denotes the quality of 
the product inside while clearly stating the tape's 
length or minutes. So there's less customer confusion, 
less retums, less mess on the racks. Easier for the 
customer to buy. Easier for you to sell. 
All one quality. Premium. We've simplified the 
selection process further by making all lines -cas- 
sette, cartridge, open reel -the same quality. 
Premium. Extra high output/ low noise for full dimen- 
sional sound. There's no better recording tape. 
When your customer says he's going to record 
music, you can recommend the music tape BY 

CAPITOL with confidence. 
The tape with something extra. Our cassette 
and open reel tapes have a special backcoating 
for trouble -free operation. Our extra low friction 
lubricated cartridge tape runs and runs without 
malfunction. Best cartridge made. And our cassettes 
and cartridges are guaranteed jamproof. 

the music tape BY CAPITOL will be available in 
cassettes (45/60/90 and 120 minutes), cartridges 
(45/60/90 and the sought after 100 minute length), 
and open reels (7 and 10Y2 -inch sizes). Each in our 
contemporary red and gold package. 
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They'll be playing our song. On TVand radio. 
Your customers will be asking for the music tape BY 

CAPITOL The advertising schedule is heavy (over $2 
million) and designed to reach the affluent young 
male who buys most of your blank tape. 

He'll read about the music tape BY CAPITOL in 
full -page color ads in Playboy, New York Magazine 
Oui Rolling Stone and Stereo Review. He'll see it ad- 
vertised during TV's In Concert and Speakeasy. He'll 
hear about it on his favorite radio station. 

He'll be reading about 
the (800) music tape BY CAPITOL in 

your co -op newspaper ads. Hear your co -op radio 
spots. And come into your store to buy the music 
tape BY CAPITOL, drawn in by the posters he sees 
inside. 
We could make beautiful music together. Get 
on the bandwagon for the music tape BY CAPITOL. 

The profits are higher. Sales are going to soar. And 
that means more money for you, if you order the 
music tape BY CAPITOL right now. If you have a good 
ear for an outstanding new product you'll want to 

stock up on the music tape 
BY CAPITOL. Call now. 3 -3496 

In Connecticut call (800) 942 -0659 

When you record ordinary things, use an ordinary tape. 
But when you record music, record on 

the mustc gee. 
BY CAPITOL 

P r n ra F-1-11 

C 
Capitol® 
Audio Devices, Inc. 

A CAPITOL INDUSTRIES- 

EMI Company 
Los Angeles. Cali( 90028 

r74-,r-A. i . _ - 
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Factory Dist. vs Reps -A Rep Raps on It 
EDITOR'S NOTE -The concept 

of selling consumer electronics 
through manufacturer reps is being 
examined more critically than ever by 
a number of companies. Morse Elet- 
traphonic, (knees! Electric and Pan- 
asonic are among those munufac- 
turen that have moved to (or are 
moving to) company owned and oper- 
ated distribution centers. The argu- 
ment for factory distribution often be- 
gins with the advocate saying there is 
snore control for the manufacturer. 
There are other arguments in favor of 

factory distribution. 
For the apposite view. perhaps 

there is no stronger advocate of the 
repststem than Car- 
mine Vignola. A na- 
tive New Yorker 
who has never really 
lost his accent or his 
Eastern flash since 
coming to Missouri 
20 gars ago. Vig- 

VIGNOLA 
trots is a fierce advo- 
cate of the rep phi- 

losophy. He was interviewed over the 
course of taro months in several cities 
and by telephone on several occa- 
sions 

During the period of the interviews 
he was at the Los Angeles Institute of 
High Fidelity show, NEWCOM in 
Las Vegas, a Craig meeting it 
Hawaii. a meeting with TDK in New 
York and yet he was hardly ever off 
the territory during the week. 

Vignola has never in 20 years as a 
rep sought publicity. He has always 
turned down interviews. He does nor 
reveal all of his lines and never wants 
to list them as in a hierarchyofimpor- 
tance, simply because no one line en- 
Joys any more enthusiastic support 
from Vignola than another. 

He agreed to these interviews be- 
cause he has known the reponer for 
20 years and because the concept of 
repping is under such critical ex- 
amination. 

JEFFERSON CITY, Mo.-You 
can spend many hours with Car- 
mine Vignola over a period of many 
days and he may finally at one point 
mention off -handedly that he has 
been TEAC's top rep on more than 
one occasion. That could surprise 
some people who might consider 
this capital city almost on the edge of 
the Ozarks with a population of less 

than 30,000 remote from the giant 
retail centers where rep sales quotas 
are easier to meet. But actually, Vig- 
nola is in the heart of a territory with 
many large population centers- 
Kansas City, Des Moines. Omaha. 
St. Louis. 

One of the interviews commences 
with Vignola being asked what he 
thinks of the factory salesman as op- 
posed to the rep. 

VIGNOLA: "There's no such 
thing as a thoroughbred who's work- 
ing for a salary (i.e., a factory sales- 
man). The rep is a very free lance in- 
dividual, he's out there on his own. 
.. He's always trying to write that 

big order. It eludes you, but mean- 
while, you're writing bigger and big- 
ger orders all the time. The elusive- 
ness is fine because not everyone can 
be a Joe DiMaggio. a Mickey Man- 
tle. a Hank Aaron. 

"The biggest thing I see in manu- 
facturer salesmen is that there is too 
much top heavy water, I don't care 
what they're paying them. ... 
There's too many people running 
around doing nothing. The manu- 
facturers depend so much on that 
sales force (of reps) out there and 
then when they start cracking the 
whip, they don't crack the whip on 
their own factory salesmen's be- 
hinds. They crack the whip on the 
rep sales force when they have really 
never given that sales force the am- 
munition to do the job because they 
themselves (factory sales people) are 

not qualified to be in the position 
they're in. 

"That's why factory sales person- 
nel are paid so poorly because those 
above them realize that they're there 
as figureheads and really not there 
as producers, although they would 
like to think they're producers. 

By EARL PAIGE 
BILLBOARD: Would you agree 

that many manufacturers that rely 
so heavily on reps do not and can not 
develop a stronger factory sales 

force? 
VIGNOLA: Perhaps that's right. 

But theta's such a preponderenee of 
consumer electronics sold by reps. 1 

would put the figure at $0 percent. 
Even with a factory field force, you 
still need reps to keep the business 
going. When you talk about a direct 
factory to distributor theory with no 
reps involved -you don't build that 
way. You lose a lot in the middle 
there unless you have a very strongly 

motivated distributor organization. I 

have yet to find a distributor organi- 
zation that is self- motivated. 

BILLBOARD: The rep is moti- 
vated differently? 

VIGNOLA: 'The factory sales- 
man is all toe often done at 5:30 on a 

(Cmrtimred o page CES -30) 

GThe 9MeYchant and theStorg ETe11eC 

`Jnce upon a time there was a merchant who was very smart. 
"Get me the Superscope Story Miler Cassette Books," he told 
the sales representative. "It is the impulse item I need to make 
me rich." And indeed it was. 

You see, Superscope Story Teller Cassette Books feature 12 
famous childrens' stories on cassette tapes* with classical music 
backgrounds. Each tape comes with a beautifully illustrated 
read -along book in a vinyl carrying case for just $1.99. And 
Story Teller Cassette Books are attractively displayed on a 
space -saving carousel. 

Well, the Story Teller Cassette Books took off like the magic 
carpet. Especially since millions of viewers saw the Story 
Teller television spots. The merchant reordered many many 
times. (For in truth the Superscope Story Teller will average 
from 7 to 25 turns yearly in many retail outlets.) Very quickly 
the merchant amassed a small fortune and retired to a villa 
in Acapulco. a w 

The moral of the story is simple. 4;¡ 
Smart merchants and smart distributors should '_. 

take advantage of the exciting new Superscope 
Story Teller program. Visit the Superscope booth 
at the Consumer Electronics Show. Or call 
National Sales Manager Gene Block (213/365 -1191 
collect) or the nearest Superscope 
Story Teller representative F 
listed below. And live 
happily ever after. 

-6 

X11 ro 

ÿl. t 

SuPERSCOPEe 
Listen to us. 

Special Time Products Division 
455 Fox Street 

San Fernando, California 91340 
T1lephane: 213 /365 -1191 

ATLANTA 
Steve Braokmire 
Dave Ginaherg 
404/351 -9816 
BOSTON 
Steve Fisher 
617/963.0956 

CHICAGO 
Arnold Heltzer 
Sherwin Schneider 
312/679.3600 
DENVER 
Charles Satter 
Danny Stem 
303/399 -7493 

DETROIT MIAMI 
Roger Beutner Manny Bronkm re 
313/676 -5188 Bob Butler 
HOUSTON 305/751.9752 
Bill Wyllie NEW YORK CITY 
713/468-3264 Don Sanden 
LOS ANGELES 212/429.0001 
Herb Krauss PHILADELPHIA 
Barry Krause Maria 213!861.5711 

PHOENIX 

602/258-6868 
PORTLAND 
Jim Muntz 
503!285 -0078 
ST. LOUIS 
Ron Lee 
314/429 -1147 

Also available in 8- track, 4 stories per cartridge- $3.98 
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A dozen things to investigate 
IHow complete is the system? If you're 

an audio manufacturer, we'll share all our 
technical information with you, if you need it 
for experimentation. Likewise, if you're a 

software manufacturer. 

What about the new QS IC chips? 
If you're interested in building a QS 
decoder and synthesizer, we'll make 
available economical 

samples of the chips. There 
are three IC chips, and they 
contain the entire, ingenious 
QS vario- matrix decoder 
technology. 

Is 
4-channel 

it true what the Bert say a 
Audio stereo? Bert Whyte of Audio 

wrote: "A discrete quadraphonic tape was 
played for us, and then A/B-ed with a disc 

cut with the Sansui QS encoder 
and decoded through a new 
type decoder. The results z/: 
were startling. With 
both pop and class- 
ical selections, 
there was very 
little apparent 
difference be- 
tween the tape 
and the disc " 

ear for yourself 
CES. 

Is QS catching on like they say it is? 
Already, we count more than 80 audio 
manufacturers producing and promoting 
equipment with QS- decoding capability. 

We estimate that more than two million different 
units with this capability have already been sold 
around the world. 

What about software ?Twenty -seven 
Acompanies in five countries are today 
encoding QS 4- channel records under 
their 31 different labels, using our OSE -4 

professional QS 4- channel encoder and our QSD -4 
professional monitor decoder. 

More on the way. 

Do the QS- encoded 4- channel signals 
really retain all current standards of hi -fi 
stereo reception? We say yes. Signal level, 
S /N, dynamic range, frequency response 

-the works -are all handled and controlled exactly 
like conventional stereo. 

What does QSmean for FM broadcasters? 
A money- making opportunity. Now, any 
FM station can convert to QS 4- channel 
without spending a fortune on new equip- 

ment. About US$900 is what it takes to buy and 
install the new Sansui OSE -5B 
4- channel en- 
coder in any 
M PX- capable 
FM operation. 
The unit encodes discrete 4- channel 
tapes, demodulated Quadradiscs (CD -4) or any of 
your own live 4- channel program material or 
4- channel commercial spots. 
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about QS at the CES show: 
What about economy? We figure you 
can build a universal decoder and syn- 
thesizer for less than $12 using the QS 
chips and related discrete components. 

'li'Nn IIIIIBIIII) IIIIIII 
II 
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What about bandwidth utilization with QS? 
We quote Leonard Feldman, Contributing 
High Fidelity Editor, Radio -Electronics: 
" with properly encoded material I was 

hard pressed to tell the difference between matrix 
reproduction and the original discrete tapes from 
which the recordings were made. In terms of band- 
width utilization, Sansui has certainly shown that it 
is possible to convey much more information in two 
channels than would have been thought possible 
a few years ago:' 

What about QS versatility and 
compatibility? The new QS IC vario- 
matrix chip handles all major matrix 
systems. The sound field is totally 

symmetrical. The subtleties of placement 
are maintained. And, in the words of John Mosely, 
"If compatibility is of major importance, the 
QS system offers the greatest number of advantages 
(compared with the three main systems that are 
being used at the present time):' 

What about sales promotional assistance? 
Software or hardware, we're thinking 
about you. Anyone using QS will profit 
from a substantial QS promotional cam- 

paign that is currently underway. It's a big -money 
promotion. Clinics and seminars. In -store 4- channel 
demonstrations. Consumer and trade ads. 
Educational brochures for consumers and dealers, 
engineers, recording engineers and FM stations. 
Full -color excitement in banners, posters, stickers, 
buttons, much more sales -inspiring 
information. And 
yes, we pay for 
all of it. 

Who do I talk to? 
All of our key QS 4- channel 
people will be at the CES show. 
Our suite in the Conrad Hilton is 

No. 1222 -24. 
We'd certainly be pleased 
to talk with you. 

741/7/1100. ` i 
QS 4- Channel Stereo. Are you listening? 

s 

SANSUI ELECTRIC CO.. LT0.14-1. 2-Chorre. Izumi. Suginami-ku. Tokyo tSSá^nKCa 
vo 
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PRODUCTS 
RELIABLE FUNCTIONAL SUPERIOR 

MASTRO 8 TRACK AND 

QUADS CARTRIDGES 

SNA 

SMOOTHLY ND 

SECURELY 

TROUBLE FREE 

SUPERIOR ON ALL 

DUST CAPS 

Seals Front Of All 8 Track 
and Quad Cartidges 

Perfect Fit! Stays On! 

ASSETTE BOX 

orelco style) 

ear and 

MASTRO C -0 CASSETTE 

T7 

-` 

ZC sS 19P 
onhguration. Clear ,Sealed Dust -Proof 

iL eliminating liners, ,Flanged roller guides 

e al Acetal Stainless steel pins. 

EIINER SONIC WELDED OR SCREW TYPE PHOSPHOR. BRONZE SPRING 

LIARD COLORS' GREY, WHILE. BLACK. OTHER COLORS ALSO AVAILABLE. 

MASTRO CASSETTE GUIDE ROLLERS 

Concentricity within .0005 
Double Flanged 
Reversible 
No gale marks 

VISIT 
r rHE Y HOLE HUBS 

SUITE 

5 8N 9q 
Fits a 

These are genuine acetal components. Write for Samples. 

f MASTRO 
INDUSTRIES, INC. 

Leda wIBSlre Ass. 11r. RV 1046, 

European Distributor 
M.I.P. 
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NOR lease 

RePRaP 
toning Fidelitone, Inc., Palatine, Ill., as reps 

for the firm's replacement needle and audio ac' 

cowry lines, are the William Tauber Co., 151 

Fayette Boulevard, Syracuse. N.Y. 13224 (315) 

446.7094 for UTP .3; and SKOR,1821 Univer 

lily Ave., SI. Paul. Minn. 55104 (612) 645' 

6461, for UTP m25. 

William Mentais and Associates have added 

Alla Sound Products to Harman Kardon, Tan - 

herg, and other lines. and will rep the new line 

in Ka, SI. Louis, la., Neb. and n. Ill. 

Gene Foster of the Mel Foster Co, and F. W. 

"Bud" Mnulthrep of Moulthrop Saks Co., will 

address the Association of Electronic Menefee- 

hirers an manufacturer.sales rep relationships 

al the annual convention Nov. 15.16, Dotal 

Country Club. Miami. Fla. 

Receiving awards for special effort a making 

the NEW /COM conference the largest in history. 

were: Leonard D. Allen Inc., Syracuse, N.Y.; 

Compine Saks Co, Richardson. Tex.; Carlwright 

8 Bean, Inc., Atlanta, Cu; G. MeL Cole Co., Chi. 

cagot Crockett Sales Co., Dallas. Tee.: Mel Foster 

Co Inc, Minneapolis, Minn.; R. C. Merdant d 

Ca., Ins., Detroit; Mautthrop Sales Inc., Oakland. 

Calf,; Muffin Technical Sales Co., Inc., Need. 

ham, Mass.; Paston- Hunter Co. Inc., Syracuse, 

N.Y.; Stinson Associates, Wynnewood. Pa.: Su. 

kup & Cos, Inc, Indianapolis, and Mords F. Tay- 

lor Co., Inc., Silver Spring, Md. 

Three awards to chapters, consisting of con- 

tributions to the ERA Scholarship Fund by the 

Electronic Industry Show Corporation, were 

made in honor of the Buckeye Chapter, the Indi. 

ana-Rentecky Chapter, and the Northern Cali. 

forala Chapter. 

The Swtsland Resort, Oconomowoc. Wis., 

was chosen as the site for the 1975 MMwesl 
dmr Conferences. Early registration was urged 

by Russell D. Cecee, G. Mol Cole Co., Chicago, 

president of the Midwest dmr Conferences. 

R x 

C. 4, "Pate" Paton pins the Denver. Colo. 

staff of the William 1. Purdy Co., bonging his ex. 

penene as sales rep and distributor service 

man to the Rocky Mountain region. He was for- 

merly with G. C. Electronics, and ESP Co., Inc. 

Marshank Saks Co., opened a San Diego of 
Tice at 13142 Tobiasson. Poway. Calif. 92064 
(714) 566.0761, with Howard Blank as maw 

ages. He was most recently San Diego area re. 

gional manager for Olson Electronics. 

Marshank Sales Co. is celebrating its 541h 

year in business, and is the oldest electronic 
manufacturer's representative in the industry, 

auading to a company spokesman. 

The consumer products sales lorce from 

BEAMS, Cad Babenhouse, Doe Bobenhouse, 

Mike Eakins, and Tim Eakins arrived in the 

Windy City tour days before CES opened. to get 

things toghether in meetings with customers 

and pnncipals. BEAMS is in Des Moines, Ka., 

and Shawnee Mission, Ka. and St. Ieee, Mo. 

Virginia Hoenig is holding downs the store m 

Fort Wayne, Ind.. while husband Norm and son 

Ken, of Mee Haemig Saks Co., work at the 

Peerless and Sanyo booths at the .CES. Gas 

shortages have eased considerably in the Ky. 

and Ind. areas, Virginia says. 

R R R 

Receiving awards for special effort in making 

the NEW /COM conference the largest in history, 

are: Leonard D. Allen Inc, Syracuse, N.Y.; Cos. 
pion Sales Co., Richardson, Tex., Cartwright d 
aeon, Inc., Atlanta, Ga.; G. McL Cole Co., Chi. 

cago: Crockett Sales Co., Dallas, Tex.; Mel Foster 

Co Inc, Minneapolis, Minn.; R. C. Merchant d 

Co., Inc., Detroit: Mou&hrop Sales Inc., Oakland. 

Calif.; Mullin Technical Saks Co., Inc., Need. 

ham, Mass.; Poston.Haeter Ca. Inc, Syracuse, 

N.Y.; Stinson Associates, Wynnewood, Pa.; Ss- 

kup& Cox, Inc, Indianapolis, and Morris F. Tay- 

kw Co., Inc, Silver Springs, Md. 

three awards to chapters. consisting of con. 

tributions to the ERA Scholarship Fund by the 

Electronic Industry Show Corporation, are made 

in hang of the Buckeye Chapter, the Indiana. 
Pentode Chapter, and the Northern California 

Chapter. 

R 

The Scotsland Resort, Oconomowoc, Wis., well 

be the site la the 1975 Midwest DIN Confer. 
entes Early registration was urged by Russell D. 

Gownse, G. P&L Gale Ca., Chicago, president of 

the midwal DMA Conferences. 

The secret to keeping enough inventory an 

hand, says F. M. Redneck, president of Dear. 

harp. Mich. based Radio Frank, Ins., is to order 

enough ahead and gear yourself accordingly. For 

example, Neckmck orders 1,000 units of /Astor 
sue lm a 10.12 week supply, rather than 100 

units every week. 

Radio Frank will have six people at the CES, 

including new n. Mich. salesman William Ban. 
well. 

The Motorola sale In Matsushita doesn't 
worry Neckrock. "The automotive stereo division 

has always made money. and Motorola is in full 

swing on a new development program with a 

plant being built in Texas to handle the tre- 

mendous business," he notes. 

Radq Frank covers a full black at 14442 

Michigan Ave.. Dearborn, as well as a separate 

warehouse facility. and employes 31 people. 

They also install (heir lines of Motorola and 

Manta car stereos, and Jensen, Utah, Motorola 

and Manta car speakers for car and recreational 

vehicle dealers, and hi.li and tire stores. "There 

rs not much conllicl with the lines, because 

some dealers prefer American-made product 
like Motorola. while others like the cheaper 

price on the lapanesemade Manta," Neckrack 

says. 

Royce Electronics has been added to the Rip. 

ley & Assocs., lea, lines of Rcoustone, Audkros, 
Creative Environments, Monier, Kenwood, 

Miido, PE, SAE, and Saintres. Terry Ripley, Pat 

Kline (lamer president of the local ERA chap- 

ter). and Dick Caswell left Minneapolis to do 

booth duly at the CES. 

The Electronic Representatives Association 

(ERA) will again aller a lisling service for both 

reps and manufacturers at the CES. The COM/ 

CENTER at the ERA booth lists lines available 

from manufacturers, as well as names of reps 

looking for lines, to members. 

The ERA and EIA /CEG will jointly sponsor the 

opening seminar at the CES, with Raymond Hill 
chairing the "New Avenues In The Market 
Place" program, Sunday morning, al 9 em. Reps 

will hear about changes in product, marketing 

technologies, production and distnbution, pur- 

chasing and retail from such speakers as Roy 

Ward, site- president, marketing, Shure Broth- 
ers; Lowell Fe9hm, executive vice president, 

Team Central; Lan Feldman, industry consult 
ant: and Jack Carter, lad Carter Associates, 

and national vice-president. ERA's consumer 
products- 

R R 

"Aude Night;" with leading audio and hifi 

specialists in the Philadelphia area boiled, 
marked the meeting of the Mid.Atlantic chapter 

of the Electronic Representatives Assn. based in 

the Glenside area. Wilfred Graham, vice presi 
dent in charge of the consumer products com- 

mittee. was the principal speaker. 

An authority on the phonograph, he traced 
the development of the musical instrument and 

displayed eight rare phonographs Dom his vast 

collection, including Edison phonographs and 

Berliner and Victor gramophones. 

The Best 
GO 

fir 

a 
Standard Norelco Configuration 

Leader loaded 

Acetal hubs and rollers 

Graphite- coated Mylar washers 

Precision machined, stainless steel pins 

M -36 silicone zinc -plated shield 

Bi -axial oriented styrene window 

High heat, medium -impact polystyrene shells 

Windows and shells sonically welded 

Phosphor bronze spring pad 

Standard shell colors: black, grey or white 
Available tabs in or out 

Write or call for our C -O Sample Kit. You'll he surprised 
at what creative engineering can do for you. 

IMIIIHIAUMM M MI 
Shape Symmetry & Sun, Inc. 

Biddeford Industrial Park. Biddeford, Maine 04005 207 -282 -6155 
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In -Dash, Upgraded Cassettes Boost Car Stereo Hopes 
NEW YORK -Car stereo manu- 

facturers, staggered by the recent 
energy crisis and the resultant slump 
in automotive sales and related 
products, are still very optimistic 
that fiscal 1974 will bring the winds 
of change to their industry. 

Admitting that at the peak of the 
energy crisis- when new car sales hit 
an unprecedented low. their sales 
Figures declined by as much as 25 
percent in some cases, the manufac- 
turers are now mounting a concen- 
trated new approach to recouping 
their losses. 

The strategies being utilized in- 
clude making available tape equip- 
ment with both record and play fea- 
tures, automatic reverse on some 
cassette units, equipment incorpo- 
rating both tape players and AM/ 
FM radios, custom car and in -dash 
systems. and a number of other in- 
novations designed to lure the au- 
tomotive owner in this tight market. 

Two major boosts to Use efforts of 
car stereo manufacturers have been 
announced by the Ford Motor Co, 
which will make Q-8 playback units 
available as optional extras in their 
1976 models (Billboard, May 11), 
and J.C. Penney stores, which plan 
an all -out push on automotive stereo 
products utilizing attractive prices 
and a number of promotional aids. 
(Billboard, June 8.) 

Panasonic Automotive Products. 
one of the most important suppliers 
of automotive stereo products to the 
U.S. market, has just picked up a siz- 
able OEM account from the General 
Vehicle Co., a new car manufacturer 
that has developed what it calls a car 
with American luxury and foreign 
class. 

Panasonic is also launching a new 
offensive on the undeveloped au- 
tomotive 4- channel market which, 
according to Ed Lucasey, the divi- 
sion's national sales manager, has 
enormous development potential 
because of the ideal acoustical envi- 
ronment the car offers. 

Lucasey admits that the different 
4- channel systems now available re- 
main a source of confusion to the 
buyer, and often result in turning 
him away from 4- channel to a con- 
ventional stereo system with which 
he feels more at ease. 

Ina move designed to circumvent 
this problem, Panasonic has em- 
barked on a comprehensive educa- 
tional campaign aimed at its sales 

personnel and conducted by its re- 
gional sales managers. 

The firm has also compiled a 

pocket brochure on 4- channel which 
seeks to explain the varying ramifi- 
cations of available systems to lay- 
man's language. 

The program. according to Luca- 
sey, will utilize Panasonic video- 
cassette systems to help explain the 
quadrasonic story to Panasonic per- 
sonnet around the country. 

Looking at the economics of the 
car stereo market in the light of ris- 
ing parts and labor costs in Japan. 
Lucasey accused some car stereo 
manufacturers of sacrificing quality 
in a desperate move to hold the line 
on prices. 

Stressing that Panasonic has never 
resorted to this seemingly easy way 
out, Lucasey says his company has 
sacrificed profits. and continues to 
doso, rather than blemish the Pana- 
sonic name by selling inferior prod - 
ucts. 

Meanwhile Panasonic's 1974 -75 
line of car stereo products, first 
shown at the recent NEWCOM 
show, features interchangeable 
hardware that can be used to mount 
both 8 -track and casette products. 

Says Lucasey: "The nose configu- 
ration of all our new in -dash tape 
units has been specially designed to 
facilitate this interchangeable hard- 
ware. 

Looking at the car cassette mar- 
ket, Lucasey says it is a good one for 
his company with sales of these 
products accounting for up to 20 
percent of all the divisions sales last 
year, up more than 15 percent from 
a mere three years ago. 

At Automatic Radio emphasis is 
being placed on the firm's line of 

By RADCLIFFE JOE 

Rally products, which features such 
models as the Rally 500 and the 
Rally 510, two 8 -track players with 
the same basic features. The sug- 
gested list price on the model 500 is 

$49.95, while the model 510 retails 
for $59.95. 

A step up from the 500 and 510 is 
the model 520, also an 8 -track 

changer featuring theft control 
bracket, tape eject balance slide con- 
trol and fine tuning. The list price on 
this unit is $89.95. 

The Rally model 530 with a sug- 
gested list price of $104.95, is also an 
8 -track tape player with such fea- 
tures as derived 4- channel sound, 
and passenger headphone jack, in 

addition to the other features in- 
corporated in the model 520. 

The Rally model 540, incorpo- 
rates an FM multiplex radio along 
with the 8 -track tape player, and 
also features what Automatic Radio 
officials call a "stereo beacon." This 
unit lists for $144.95. 

(Continued on page 31) 

Flow Good AreYour Ears? 
You might know the specs of every receiver 

and speaker you've ever sold, but you can't be a real 
- 

audio expert unless you know the quality of your 
personal components -your ears, 

Columbia Magnetics will give you an ear test 
at CES. Not the old -fashioned G.I. Pre- Induction 
Physical kind of test with the squeaky- squawky 
frequency sweeps played through tinny earphones; 
but something that's a lot more interesting and a lot 
more fun. And if you do really well, we'll award you 
a snazzy "Good Ears" certificate and pin so you can 
flaunt your fine frequency response. 

Two unusual new 8- tracts at CES. We figure 
that if you have really good ears, you'll probably buy 
some tape from us, and we have a pair of clever 

McCormick Place, Exhibit 702 

new 8-tracks that we think will impress you. 
A growing number of people are recording 

their own cartridges, both in stereo and 4-channel, 
but blank 8-tracks don't have the switching slot to 
tell the tape player to play 4- channel. Well, now 
they do. We're putting a new "ConvertaQuad" slot 
in our cartridges. Use the tapes as-is for stereo, or 
pop out a plastic slug for automatic 4-channel 
switching. 

ConvertaQuad comes in the usual 40 and 
80-minute lengths, Columbia's unusual 100 -minute 
length, and the new 50- minute length that we'll be 
introducing at CES. 
Columbia Magnetics, CBS, Inc., 51 West 52nd 
Street, New York, N.Y. 10019. 

COLUMBIA 
BLANK BECOMING TAPE 

m 
to 
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31 -unit Catalog Showroom Chain Building Sound Rooms 
MINNEAPOLIS -Sound rooms 

that will gross from 5150 to $200 per 
square foot are Modern Merchan- 
dising's route to bringing electronics 
up from No. 2 to No. 1 department 
in the 31 catalog showrooms in the 
locally based company's chain. 

"We're not diving in: we're enter- 
ing the field gradually." says Mi- 
chael Cockson, merchandise man- 
ager for Creative Merchandising 
(the company within the Modern 
Merchandising corporate ownership 
which publishes catalogs not only 
for Modem Merchandising, but for 
a number of other catalog show- 
room companies: a total of 10 mil- 
lion catalogs a year). 

Modern Merchandising was 
nudged into audio merchandising 

when it acquired the Jafen catalog 
showroom company. which already 
had free -standing hi ft stores. The 
scope of the market was clearly 
apparent from Jafco's experience. 
and Modern Merchandising has 
adopted, for other catalog show- 
rooms in the chain, ideas from the 
accumulated expertise of Jafco. 

This year. for the first time, all 
Modem Merchandising showrooms 
will have the option of including 
special audio pages in the catalogs 
distributed in their areas. By Sep- 

tember, when the catalogs for 1974- 
75 are in the hands of customers, at 
least one third of the Modem Mer- 
chandising showrooms will have 
sound rooms, and the goal is for all 

By IRENE CLEPPER 
of them to have sound rooms, prob- 
ably within the year. 

With no two showrooms alike - 
Modem Merchandising tends to 
adapt tó the terrain, with some two - 
story showrooms (the warehouse on 
top) and some one -story. with at- 
tached warehouse -there isn't a 

prescribed format for the sound 
room, but, basically, it should be 
1,000 to 1,500 square feet "as a min- 
imum situation," says Cockson. 

"You can always add once you get 
the reputation for doing a significant 
job in merchandising hi 0," he adds. 

Among the lines that will be car- 
ried, are: Sony, TEAL, Pioneer, 
Kenwood, Maranta. JBL, Dual, 
Sherwood, Jensen. Fisher. Super - 
scope. Key. This is not a complete 

list. Cockson emphasizes, as more 
lines are being arranged for contin- 
uously until the catalog is completed 
for this year. 

"There is no doubt that the poten- 
tial is there," Cookson assures. "The 
members of the Creative catalog 
group did about a million- and -a- 
quarter in electronics last year, 

"Audio has been building since 
the mid -Sixties when a $79 to $99 
stereo was the market. Now the $300 
to $400 system is the 'mass demand' 
item. The young person -say, 16 

years old in 1965 -who bought a $99 
system then. is now out of college 
with the money and the inclination 
to buy a $400 to $500 system. 

"The audio market has a parallel 
in the calculator market. We've seen 

Our business makes your business 
more profitable. 

The more records you sell, the greater the demand for 
Watts record care products. And the more profits you 
build up selling them. Unlike the johnny -come - lately 
companies selling one or two untried and un- 
proven record care products, Watts is apioneer 
in the business with a complete line of quality 
items popularly priced from three to twenty 
dollars. And they're backed up with the heavi- 
est record care advertising program in the 
industry. 

To help get you started in this profitable re- 
peat business, we've taken the most popular 

sellers in the Watts line and designed a sales- stimulating 
mini display rack for them. It's ready to start selling for 
you at an unbelievably low investment. Dealers from 

coast -to -coast are finding that the 17 inches 
they've allotted to the Watts display rack is 
the moat profitable turnover area in their 
store. You will, too. Available through leading 
jobbers and distributors, or write to: Elpa 
Marketing Industries, Inc., New Hyde Park, 
New York 11040 (516) 746 -3002 / 7301 E. 
Evans Road, Scottsdale, Arizona 86260 
(602) 948 -1070. 

for the life of pour recorda 

the demand grow for the simple cal- 
culator to one that can perform 30 
different functions. It is a manifesta- 
tion of an increasing sophisticated 
taste for quality products. 

"This is the time to get into audio. 
In about two years the demand will 
begin to plateau and then. like color 
TV. this will be a replacement mar- 
ket. 

"What this means to a merchan- 
diser is that. ordinarily. for a major 
purchase, a customer stays with the 
brand he's had (a Chevrolet owner is 

a Chevrolet owner for life. unless 
something drastic goes wrong. and 
the same holds true for Cadillac. 
Fond. Oldsmobile or whatever make 
he started with). He also tends to go 
back to the same place he bought the 
first one. This is not true for black 
and -while TV, where a replacement 
can be bought for $69. 

"Brand is not the consideration it 
is for a color set that costs several 
hundred dollars. In hi 6. a Pioneer 
owner will replace or add with Pio- 
neer and he'll go back to where he 
bought the first pans of his system. 
Capturing a share of the original 
market is much easier than trying to 
recapture the replacement market." 

Modern Merchandising is not 
aiming at the low end market and 
doesn't see its customers as satisfied 
with that kind of merchandise ei- 
thee. "We think in termed a receiver 
and speaker at $300 to $400." says 
Cookson. "If we add tape deck, 
changer, two more speakers, then 
we're talking about well over 
$1,000." 

Selling these system means that 
the sales staff must be thoroughly 
trained, a requirement for most sales 
people in a catalog operation. 

Modem Merchandising schedules 
seminars, on a regional basis, with 
factory representatives conducting 
intensive training programs. 

"This provides the basic informa- 
tion,' Cockson points out. "Then the 
first 10 customers who walk in the 
showroom provide the test. At least, 
the trained salesperson knows what 
the customer is talking about when 
he asks a question. He may not know 
the answer, right off. but he knows 
what the question means and where 
to look up the information. 

"If the customer wann to know 
the SQ, the distortion level or wet - 
tage, the new salesperson may not 
know the answer, but he knows what 
the customer is talking about and he 
can pull out a spec sheet and tell him 
what it is. 

In this field, as in photography, 
part of the customers interest is the 
rapport and excitement of 'rapping; 
if you will, or 'picking the brains. of 
the showroom personnel. 

"The catalog customer is. as we 
see hint, much more sophisticated 
than the average. He wants to make 
his own product decision. He wants 
facts and no high -pressure: price is 

not his chief consideration in mak- 
ing a purchase. In a discount store, 
for instance, a customer may sec 10 

radios on display, and the only dif- 
ference hediscems is that of price. In 
a catalog he'll see 25 and each car- 
ries 15 lines of factual description. 

"The audio customer can't go by 
brand alone, as be maybe able to do 
with a brand of suits, for instance, 
because one company may make a 
$99 and a $500 speaker. He needs to 
know the difference, in facts." 

Cockson sees the catalog show- 
room customer, especially in these 
days of consumerism, inflation and 
tight money, as being extremely 
value -conscious and more than a 
little apt to pay cash. 

The catalog showroom customer 
is somewhere between upper middle 
clam and lower upper class. Cockson 
believes. "He's a department store 
customer who wants to save a litte 
money." 

(Combined on page CES -27) 
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Blank tape manufacturer Colum- 
bia Magnetics has named Muller 
Jordan Herrick, New York, as its 
agency for advertising, public rela- 
tions and sales promotion, with an 
annual budget of more than S1 mil- 
lion dollars, according to account 
supervisor Harold Reiff. 

A series of six 20 minute programs 
on producing video programs have 
been developed by 3M Company's 
Magnetic Audio /Video Products di- 
vision, on helical video tape equip- 
ment. 

The series, "Sight and Sound of 
Video Production," was developed 
as a base of information for educa- 
tional and commercial markets in- 
terested in creating their own tele- 
vision programs at minimum cost 
with optimum use of equipment. 

The color series is available in 
Scotch brand videocassettes or EIAJ 
half -inch tape. Topics include: The 
Show Must Go On, covering set -up, 
operation and care of the video tape 
system, and problem diagnosis, cor- 
rection and preventive main- 
tenance; A Juggler of Paradoxes, 
with tips for live talent; The World's 
Your Stage, a guide to set planning, 
front and rear projection, use of 
props, etc.; Teaching An Old Camus 
New Tricks, examines various cam- 

Chain Building 

New Sound Roan 
Continued from page CES -26 

Such a customer isn't attracted to 
a store where there's popcorn on the 
floor instead of carpeting, where 
people are pushing shopping cans 
this way and that and kids are 
screaming in the aisles. 'The catalog 
showroom atmosphere is different. 
The floor is carpeted, there are chan- 
deliers but no shipping carts because 
the displays are one of a kind." 

He thinks the tendency of the 
catalog showroom customer to pay 
cash means a sharper appreciation 
of the money saved. He is aware of it 
at the moment of the transaction and 
the impression isn't blurred a month 
later when he gets a large bill (which 
includes the cost of a number of 
other purchases all added together). 

"The typical catalog showroom 
customer is probably in the $15,000 
to $25,000 income bracket," he cal- 
culates. The hi fi customer is a 

younger (19 to 25) customer with 
less money: $10,000 to 517,000, but 
still comparable to the overall com- 
posite customer because of his con - 

ditioned -from -childhood taste for hi 
fi and his differing attitude toward 
spending money (less interested in 
home ownership in these early years. 
less concerned with furniture and 
more concerned with high quality 
leisure time investment). 

Although catalog showrooms tend 
to think of the catalog as the sole or 
primary promotion tool, Cockson 
notes that "to be a factor in hi fi you 
have to promote. When the manu- 
facturer has a promotion, we'll take 
advantage of it. We issue four flyers 
a year, but if the manufacturer's pro- 
motion is not concurrent, we'll use 
the newspaper to advertise. There's a 

lot of co-op advertising available. Hi 
fi is highly promotable and there are 
promotion monies that we'll want to 
use:' 

"Audio business really lends itself 
to a catalog operation," Cockson in- 
sists. "Today's customer wants facts 
and the opportunity to make his own 
product decision. Where do you find 
a salesman who will give you the in- 
formation and then step aside while 
you make up your mind? The cata- 
log is where you find that guy. When 
you have obtained all the facts, you 
just shut him up and put him back 
on the shelf." 

Tape Duplicator 
era techniques; The Necessary Art- 
Video Tape Lighting; and, Putting It 
All Together, covering the whole 
gomut of production decisions, such 
as budget, location, script, talent and 
artwork. 

Audbnation, Inc., Chicago, intro- 
duces the Digital Lock System on 

By ANNE DUSTON 

the 742 cartridge winder, for in- 
fallibly detecting cue tones below 
the audible range, or it can be acti- 
vated to use pure silence as the cue 
tone. The secret, according to devel- 
oper and president of Audimation, 
Norman Deletake, is to pre -set "sig- 
nature key" which a activated by the 

matching cue "signature key." The 
winder can beset to match cue tones 
now being used. 

The system can be modified to 
permit the detection of encoded in- 
formation in addition to the basic 
cue tone as an aid in quality control, 
such as production control numbers, 

etc. Controls allow for independent 
setting of high pass and low pass cue 
frequencies from 3 He to SO He, and 
adjustment of cue length and im- 
munity to distorted wave lengths. 

The system automatically stops if 
the cue tone is missing or distorted 
beyond recognition. 

OUR NEW 
LH SUPER. 

SPECIALLY 
FORMULATED 
TO GIVE YOU 

LESS. 
BASF 

Less distortion. Less noise. 
Because noise is what your 
customers don't want. 

What they do want is a tape 
that gives them more sound and 
less noise: And that's the BASF 
LH Super. 

Our new LH Super is a special 
formulation high energy ferric 
oxide tape that can take higher 
recording levels without distor- 
tion. And it has a wider dynamic 
range than our standard LH 
tape. It also provides higher play- 
back volume at the same record 

level. And like all BASF tapes it's guaran- 
teed jamproof. 

So, to get the tape that gives you less of 
what you don't want, and more of what you 
do, stop in at our booth during Consumer 
Electronics Show to see the new LH Super 
and all our other tapes and cassettes. 

We're celebrating our 40th 
Anniversary in the tape busi- 
ness, and are planning a special 
promotion program, plus new 
product merchandising that we 
think you'll want a close look at. 

We're also launching an 
expanded consumer advertising 
program which will stimulate 
demand for BASF products 

Come see the new LH Super 
and the BASF Promotions 
at the CES, Booth 408, <sr 

or at our suite at the 
Conrad Hilton. o 

LH SUPER.THE TAPE FOR MORE SOUND AND LESS NOISE. 
BASF SYSTEMS CROSBY DRIVE 

BEDFORD, MASS. 01730 
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Than Simple Accessory Blank Tape In Spotlight, More 

tri 

LOS ANGELES -If one had to 
choose the major trends in blank 
tape at this year's Consumer Elec- 
tronics Show, the tajo to surface 
most obviously must be emphasis 
from the major manufacturers on 
improvement of existing oxide coat- 
ings rather than announcements of 
new oxides and innovations from 
each manufacturer in packaging, 
promotion and display. 

Several companies, such as 3M 
and Audio Devices, are coming with 
new lines. But these firms are the ex- 
ception rather than the mle this 
year. 

Still, blank tape in all configura- 
tions (including video in many cases 

this year) will be in the spotlight. 

Since the summer of 1972 show, 
blank tape has played an increas- 
ingly important role in each suc- 
ceeding show. The booths and dis- 
plays have grown more impressive, 
but morè than that, it has been 
among the most innovative fields in 
consumer electronics. 

Blank tape has grown to a mass 
item far more important than a 

simple accessory. In the past two 
years, the abundance of sophis- 
ticated coatings in the chromium 
dioxide, cobalt -doped and othe 
low -noise high -energy oxides ha 
allowed the cassette to become al 
most as much of an audiophile prod 
uct as reel -to-reel. At the same time 
cassette tape is used by all segments 

MAJOR DISTRIBUTORS 
AND RACK JOBBERS: 

OUR LINE 
CAN BE YOUR LINE. 

With your name or ours. Robins accessories produce 
consistently higher turnover, with greater 

markup. Take advantage of our substantial discounts. 
Call Marketing VP Jack Friedland. You'll like 

his line. 

Lots of new items available Including our hot, new 
"Disc Cleaner." Stop by for free sample. CES BOOTH 804. 

Robins Industries Corp. 
75 Austin Boulevard. Commack, N.Y. 11725 (516) 543 -5200 

The new profitable way 
to merchandise needles. 

Needle 
FinderTM 

the most exciting thing to happen 
to needles 
since the 
record! 

NEEDLE FINDER 
MUSC LOVERS. 

Love your 
records... 

buy'em a 
diamond 

Pilfer 
Proof 

No Help 
Needed 

See the 
Needle 
Finder'" 
Now! 

At the 0[ec, r0rcc Booth 

By BOB KIRSCH 

of the consumer population, not 
simply the audiophile. Rather. the 
majority of cassette users are aver- 
age consumers. The 8 -track blank 
has grown tremendously in the past 
few years, so that most firms are now 
devoting as much energy to this con- 
figuration as they are to casseur. 
And reel -to-reel is still alive and 
well. 

Why, then. is there fewer new 
product in blank lape than there has 
been in past years? It is certainly not 
because the manufacturers have 
"run out of gas." Rather, the blank 
tape industry has grown so rapidly 
from every point of view, partic- 
ularly in the field of oxide discov- 
eries and merchandising, that it is 
now at a point where it can improve 
on misting product rather than be 
forced to search for new product. 

More types of retail outlets are 
handling blank tape than at any 
other time. Thus, manufacturers are 
more concerned than ever with the 
outward as well as the inside appear- 
ance of tape. More sophisticated 
equipment is readily available at 
reasonable prices, so manufacturers 
are working heavily on improving 
existing product. 

One note on the various shortage 
problems in solvents and plastics 
that surfaced during last summer's 
show. These problems are still here. 
However, manufacturers have 
learned to cope with them and they 
are not as serious as they were 12 

months ago. In many cases, manu- 
facturers have quietly dropped their 
"second grade" industrial lines. In 
other cases, more effort has been 
placed on promoting higher end 
consumer goods than the promo- 
tional lines. It should be noted, how- 
ever, that most major manufacturers 
are either vertical companies pro- 
ducing most of what they need 
themselves, have parent firms that 
can provide them with necessary 
raw materials or had long -term con- 
tracts with suppliers of such material 
before the shortage hit. No manu- 
facturer will say he was unhurt at all 
by the shortage, product is now more 
available, but cost is higher) but in 
most cases it was the strictly promo- 
tional or.fringe companies that took 
the brunt of the shortage. 

In the long run, most major com- 
panies feel the various shortages of- 
fered a sort of reverse benefit. Firms 
were forced to build long -range 
plans for manufacture, delivery and 
distribution, as well as find new 
means of obtaining and in some 
cases creating the raw materials 
needed for the manufacture of blank 
tape. 

The export business grew over the 
year. as large companies saw the de- 
valuation of the yen make domes- 
tically manufactured product as 

profitable, if not more, overseas than 
in this country. And large firms de- 
veloped other sources of business 
such as the government and com- 
puterization as well as the export 
business. 

What then, are the plans for the 
major manufacturers of blank tape 
this year? 

Ampex Corp.'s Shad Helmstetter 
says his firm will be displaying their 
20 20 + line for all configurations at 
the show and will be placing more 
emphasis than ever on the high end 
of the line. There will be no new pro- 
motions at the show because over 
the past several years. Ampex has 
made it a practice to come up with a 

promotion every two or three 
months and does not feel it neces- 
sary to gear promotions to each 
show. 

"The Stacketle promotion has 
consistently been our most success- 
ful," says Helmsteuer, "and we will 
be showing that again this year. The 
model holds six units, cassette only 
at the present time. We don't have 

any new formulations per se. and I 
think this is true around most of the 
industry. I think this is good and I 

see it as a sign of industry stabiliza- 
tion. 

"We may have some packaging 
and formulation changes through- 
out the year, but nothing radically 
new. We are also planning some 
dealer and distributor oriented pro- 
grams on the 20 20 + line in the fall 
and we will also be emphasizing our 
370 high -end series as well as the 350 
promotional series." Ampex, like 
other firms, will also be promoting 
its blank 8 -track heavily at the show. 
(See separate story in this section on 
quadrasonic and stereo blank 8- 
track tape.) 

Audio Devices, according to Bill 
Dawson, is planning an entirely new 
marketing program. "We have a 

complete packaging change plus an 
improved tape," Dawson says. "We 
are changing the name of our line 
from Capitol 11 to Music Tape from 
Capitol. We know cassettes and 8- 
tracks are used for many purposes, 
and to be realistic, one of them is for 
recording music. We're selling to in- 
dividuals, not bootleggers, so we're 
not worried about the name. 

'The reason for the simplicity of 
the name," Dawson continues, "is 
that we feel all of the various for- 
mula names around the industry are 
somewhat confusing to the average 
consumer. Our new package will 
have cherry, red, apple and gold col- 
oring, the same coloring for all 
lengths. What we hope we are doing 
is brightening up the shelves of the 
mass merchant and large depart- 
ment and audio shops which are ba- 
sically self -service anyway. And tape 
D an impulse item. We have also had 

a change in formulation to upgrade 
it to the newest oxides available." 

Audio Devices will also be con - 
ducting an ad campaign through 
TV, print and radio which will ex- 
ceed S3 million, the biggest ad ex- 
penditure in the firm's history. The 
TV spot is "a surrealistic son of thing 
showing a blank man missing out of 
life until he hears the Music Tape. 
Then we see him again as a full 
man, " says Dawson. There will also 
be new displays for the new line, and 
lengths will be 45, 60, 90 and 120 
minutes on cassette, 45, 60 and 90 
minutes on 8 -track and 1,200, 1,800 
2,500 and 3,600 feet on 7 -inch and 
10H -inch reels. 

Memorex will offer no new prod- 
ucts, but will have three new point - 
of- purchase displays, according to 
the firm's Ann Taylor. The company 
will have a video booth at the show 

(Conrrnued on page 31) 
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SG Cartridges 
2709 Armory Road 
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Blank 8 -Track Sales Zoom, `Q' Line Shows Promise 
Continued from page CES -15 

dium," adds Lantz, 'dust as there has 
been and continues to be to some ex- 
tent in stereo." 

Lantz also adds, however, that the 
8 -track blank market has reached 
large proportions on an indus- 
trywide basis. He says that indus- 
trywide, some 32 million blank 8- 
tracks were sold at retail in 1973, and 
the projections call for 60 million 
this year. "We're talking about 
blank 8 -track tape amounting to 40 
percent of the overall industry mar- 
ket," says Lantz, "and that's a lot of 
dollars. The 32 million units sold last 
year accounted for about $45 mil- 
lion at the retail level." 

The 3M Co.'s Bill Madden says 
that "some of the machines now on 
the market require a notch in the 
cartridge, and we have one mold we 
can use for this. The problem is that 
there are so few machines readily 
available to the consumer that are 
capable of quadrasonic recording 
that it would probably not make 
sense to manufacture a tape now 
that would do little more than bur- 
den the dealers. 

"If we do introduce such a tape," 
Madden says, 'tit will probably beat 
the end of the summer. But we want 
to make sure a market is there before 
we put the tape in the stores. At the 
moment, the 8 -track market is on its 
way up in a way that it never has 
been before. It went way up this year 
without any special promotions and 
the only problem in that'market is a 

back order once in a while, which is 

a pleasant problem to have. There's 
more equipment to record 8 -track 
and it's getting broader distribution 
and less expensive prices. It's a fine 
product to have at the moment." 

At BASF, Gary Berberian says the 
8 -track stereo blank market is a good 
one and is growing, but points out 
that his firm has no plans at the 
present fora quadrasonic configura- 
tion because "the demand for it ap- 
pears to be almost miniscule. We are 
prepared to manufacture such a 
product should the demand arise 

Sony Will Expand 

In Calif. & Europe 
Continued from page CES -4 

will also utilize the facilities of such 
rational magazines as Time, News- 
week, Playboy. Sports Illustrated, 
New Yorker, Esquire and U.S. 
News. 

The main theme of the promo- 
tional thrust will be "it's a Sony," 
and according to Gallagher, was se- 

lected because most consumers fre- 
quently identify their Sony products 
with the brand name. 

Michael Cohn, Sony's national di- 
rector of creative services, promised 
that the firm's promotional thrust 
will be aimed at building dealer traf- 
fic. He said Sony has scheduled 
three different promotions aimed at 
capturing the interest of a different 
segment of potential customers. 

He said. "We will be drawing mu- 
sic lovers and sports fans, along with 
a great cross section of consumers. 
into stores with a series of fresh and 
unique promotions." 

Among the lines that will be fea- 
tured in the advertising and promo- 
tion campaign will be the new mod- 
els of Sony's compact stereos 
scheduled for release in August. 

According to Gallagher, the new 
line provides Sony with a line -up of 
compact stereos to meet various per- 
sonal tastes and budgets. 

The new models include the HP- 
250 with a price tag of $259.95; the 
HP -258 at $359.95; the HP -710 at 
$359.95: and the HP -810 at $419.95. 

and we will make the product avail- 
able for any system. 

"As for the 8 -track stereo blanks," 
he adds, "we did extremely well last 
year. The percentage growth was 
greater than for cassettes, but don't 
forget that we were operating from a 

smaller base here, just like everyone 
else in the industry. However, we see 
a huge potential here and continued 
growth, especially because of the 
mass merchandiser taking on com- 
plete 8-track record /playback sys- 
tems and promoting them at very 
reasonable prices." 

At Ampex Corp., Shad Helmstet- 
ter says, "We have had the capabil- 
ity to manufacture blank 8 -track 4. 
channel tapes fora long time, but we 
are not introducing one yet because 
the market is quite limited. When we 

do bow one, it will be compatible 
stereo. As for the 8 -track stereo mar- 
ket, that has grown consistently and 
we have been promoting and will 
continue this year to promote that 
market sector. With more mass mer- 
chants stocking both blank 8 -track 
tapes and hardware which can 
record, we see the market getting 
even larger." 

Memorex's Ted Cutler says, "We 
are considering a 4- channel blank 8- 
track, but we don't feel the demand 
is there yet and we are going to have 
to see evidence of more demand. 
The 8 -track stereo market, however, 
is a major one and we are beating ex- 
pectations by an incredible amount. 
Through the first three months of 
1974, our business in 8 -track tripled 
over the corresponding 1973 period. 

We are over our own expectations by 
25 percent and we sec continued in- 
creases for the rest of the year. 

Ce iron Corp.'s Ray Allen points 
out that his firm "sees no real market 
for the quadrasonic 8 -track blank at 
the moment. but we will be ready to 
manufacture such a unit when the 
market does appear." 

At Mazell, Gene LaBrie says, "We 
are prepared to move when a market 
demand arises. Now, however, there 
is no real demand and the entire sit- 
uation surrounding 4- channel tape 
and disk is still somewhat confused. 
Our 8 -track sales over the past year 
do show that the public is becoming 
increasingly aware of 8- track, and 
the 4- channel medium should not be 
too far away." 

A spokesman for TDK says that 

"8 -track sales were very good over 
the past year. but we really see no 
market for 4- channel 8 -track blanks 
yeL We will, however, be ready 
when we do think we see a market." 

While only one manufacturer is 

offering a blank 8 -track quadrasonic 
tape at show time, it should be men- 
tioned that Custom Music Corp., the 
large retail chain. has marketed such 
a tape under their own private label 
for sometime, and reports the tape is 
moving quite well. 

With the growth in 8 -track record- 
ing equipment and corresponding 
growth in blank tape sales, it should 
only be a matter of time in the opin- 
ion of most manufacturers before 
the blank quadrasonic tape catches 
on and becomes a must for every 
line. 

Give 
60minutes 
avICIY 
Starting July 1, your customers can buy 
two cassettes at regular prices and get a 
third one free as long as the supply lasts. 
This offer applies only to the Low 
Noise /High Density tapes of C -60 length, 
Lots of people will hear about it through our 
national magazine campaign and dealer 
co -op program- So spend some time in the 
next few days to figure how much you want. 
This special promotion pack (3 cassettes 
in one polybag) is available to the trade 
from July 1 through August 31, 1974. 

Afreebur one 

MIN 11111im 

BUY2 , 
GET 1 FREE 
EACH CASSETTE PACKAGED is PLASr,C ALBUM STORAGE ae% 

Scotch LOW NOISE /HIGH DENSITY 

C -60 CASSETTES 

fi. 
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Factory Dist. vs Reps 
Continued from page CES2J 

Friday afternoon or even at 4:30. 
until 9 a.m. Monday morning. The 
rep doesn't think that way. He's in 
his office and on the phone or he's 
open to any phono conversations. 
Before I leave here for NEWCOM, I 
will have a lot of work lined out. 
even though the girls can do a lot of 
things,in my absence. There are re- 
ports I have to get out and my facto- 
ries could care less that I'm at NEW- 

COM because they want those 
reports. 

BILLBOARD: As negative as you 
are on factory salesmen, you still 
look that way for your own sales per- 
sonnel and never to other rep organ- 
izations -why? 

VIGNOLA: There are two rea- 
sons, first of all, if he's failed with 
another rep organization there's 
something wrong with him. 

BILLBOARD: But suppose he 

SOUND -A -LIKES PLUS 
DIVERSIFIED CATALOG 

(past, present, future) 
MASTER TAPES FOR LICENSING FROM THE FOUNDERS OF THE INDUSTRY 

SPECIALIZING FOR 17 YEARS 

(ALSO KNOWN AS COVER RECORDS) 
Throughout the years our clients have included RCA, EMI, Polydor, 
Longine, Decca, London. Pickwick, CBS. Deutsche Orammaphone. etc. 

WE ARE THE 

ORIGINAL, 

NER'S 

We do not, in any way, manufacture or 
distribute Cartridges, Cassettes, Rec- 
ords, or any other finished product. We 
produce solely for the manufacturers 
or distributors. 
ALL PRODUCTIONS ARE BY PPX EN- 
TERPRISES, INC., AND ARE SOLELY 
OWNED BY PPX. 

LOOK 

FOR US 

JUNE 9. 10, 11, 12 

CONSUMER 

ELECT. SHOW 
CHICAGO 

BOOTH 9324 

'Complete library of Old- 
ies, Current Hits-Easy 
Listening, C &W, R &B, 
Children's, Latin, Instru- 
mentals, Broadway Mu- 
sicals. 

PPX ENTERPRISES, INC. 
PRES. ED CHALPIN 

245 W. 55 ST NEW YORK CITY 10019 1212) 247 -6010 

A Rep Raps 
hasn't failed, suppose he wants to 
Improve himself? 

VIGNOLA: That's happened, but 
it's rare. I have the case where a 

couple of reps left my organization 
and now wonder if they made the 
right move. Well, there're no retum- 
ing. There's just no returning, that's 
the sad part of it. Of course, every 
person is different too. There are 
some salesmen who are just not 
strongly motivated, who have be- 
come accustomed to a certain level 
of financial security and They remain 
at that level. 

BILLBOARD: What effect does 
the marketing area have? 

VIGNOLA: I think the Midwest 
is going to make an enormous con- 
tribution. I hate to think of the dog - 
eat -dog that will occur. Life has 
been pretty nice here. I'm glad to 
have been out of the dog- eat -dog 
thing. When 1 came out here from 
New York 1 thought.everything had 
to be done that moment Now, I'm 
still impatient. 

I've never conformed to being a 

Midwesterner. I don't fish, I don't 
play golf. 1 don't go skiing. I don't do 
all the things you're supposed to do 
if you live in the Midwest. 

BILLBOARD: Do you have a 

hobby or do you work all the time, or 
what? 

VIGNOLA: I don't profess to 
being an intellectual, but my hob- 
bies tend toward photography, ar- 
chitecture, design. I enjoy art tre- 
mendously. I have a collection of art 
and a collection of coins, that's been 
my love. And politics, not being in- 
volved but making a study of it and 
discovering that it's something I 

don't want to be involved in. 

BILLBOARD: Do your reps 
working in the once in their home 

feel cut off too much from their Wo- 
k'? 

VIGNOLA: Your family, basic- 
ally, that's all there is. I think hob- 
bies can be escape mechanisms. If 
you're playing golf with your family, 
your son, that's different, that's 
great.... People who hear me talk 
like a family man will be surprised 
perhaps because 1 project myself a 

different way in the business world. 
but I believe very strongly in the 
family life. 

But, yes, I do feel that having the 
office in the home makes you spend 
loo much time in there. On the other 
hand, 1 think back to when I was a 

musician and writing music and 
working in my bedroom. I could be 
much more creative 1 found than 
when I rented studio time. I could 
just do better locked to myself in my 
room. 

BILLBOARD: How do you view 
electronics reppieg? 

VIGNOLA: I think it's a great 
business. l am disappointed that we 
are lacking marketing innovation. I 

wish more young people were com- 
ing in. I wish mom sons of men in the 
business were taking it up. Very few 
sons have followed their fathers. 
There are exceptions -Dick Schaak 
in Minneapolis. 

I think in a very few years though 
Germany will be the export leader 
and Japan the largest trading com- 
pany nation. We're a big country but 
we've fallen asleep. I think of the tre- 
mendous pride the Japanese take in 
their product The manufacturers 
there have agreements with the ship- 
pers and they all have pride. Now, 
the reverse of this is not true. 

1 make a product in Chicago. I call 
up a freight company to ship it out to 
St Louis, The guy can care less 

when he comes down to pick it up. 

on it 
He doesn't respect the merchandise, 
he drops it off the dock, he doesn't 
apologize, he tries to cover up. He 
delivers it in St. Louis in a condition 
that you and 1 would not be proud to 
sell it. So then you put in a claim to 
that trucking company and when do 
you hear from them? Months and 
months go by, maybe a year or two 
before the claim is settled. 

(Ty he rearimmd) 

Mobile Service 

By Direct Tapes: 

A New Approach 
Continued from page CES -74 

to become national -but you don't 
run before you can walk. It is a serv- 
ice that everyone wants, based on 
reliability and immediate supply, 
and .we offer top discount on all 
products. 

'The vans carry u carefully se- 

lected range of about 600 tides from 
all the major tape companies, 
though we don't have much to do 
with Polydor as they have a policy of 
not supplying wholesale terms. Con- 
sequently the margin just isn't there. 
Of course, dealers can order any- 
thing we don't have in stock." 

Four Commer vans visit each out- 
let at least once every two weeks, 
racked out with 4,000 tapes, plus ac- 
cessories, tape racks and even tape 
hardware. There is a strict routing 
schedule to that retailers can replen- 
ish their stock on a regular basis. 

Wallace commented: "The hard- 
ware and racks are supplied as a 

service, really. We have pilfer -proof 
racks made for us and sell them at 
$12.50. There is no profit on them; 
they are a means to an end." 

Series 70 Recorder /Reproducers 
When you've got more talent than money 

TASCAM Series 70 recorder /reproducers were designed 
for people who've outgrown high -end consumer audio 
products but can't afford full professional studio gear. 

Whether you need single, two or four channels, you 
define the Series 70... it doesn't 
define you. Your choices are ex- 
panded, not restricted, without 
paying a performance penalty. 

The versatile Series 70 electronics come in two ver- 
sions, one for direct recording and one for use with a 
mixing console like our Model 10. Whichever you need 
you'll get uncommon quality and reliability. But this time 

you can afford it. 
Series 70 recorder /reproduc- 

ers. When you've got more 
talent than money. 

0111111=111111 
5440 McConne 

CORPORATION 
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Los Angeles, Calif. 90066 
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SONY MAVICA -New magnetic videotape card system recently announcer 
(Billboard, May 25) features 614 x 81/2-inch 10 -min. Mavicards with twt 
sheets of videotape separated after insertion in player to provide separata 
audio and video signals. Magnetic card is Sony answer to video disk. 

CES Video Show 
Continued front page CES -8 

Zenith's video disk system finally 
surfaced at the recent Society of Mo- 
tion Picture & Television Engineers 
(SMPTE) meeting in Los Angeles 
(Billboard, May It), described by 
Dr. George Hrbek. He indicated the 
firm would probably demonstrate its 
laser player and total concept later 
this summer, but no firm plans are 
announced. With a capacity of up to 
90 minutes on two sides, it is the 
longest -playing software seen to 
date. 

MCA Disco-Vision made an im- 
pressive showing al the same 
SMPTE meeting, with its 40- minute 
disk demonstrated on a series of TV 
monitors around the room. In com- 
menting on the cost of lasers, the 
firm's Kent Broadbent says other in- 
dustry use is bringing the price down 

to less than $20 in quantities of 
50,000. However, MCA has been an 
infrequent exhibitor at any industry 
trade shows, preferring at this point 
to continue the low -profile technical 
conference rounds while main- 
taining a soft- sell -but continual - 
global sales campaign to interest li- 
censees. 

I/O Metrics' video disk continues 
to be the lowest cost unit demon- 
strated to date, but its appearance at 
SMPTE was hampered by contin- 
uing less- than -ideal picture quality. 
One big advantage of the laser sys- 
tem, still looking for the financial 
angel to make it a viable competitor, 
is the stacking of its 12 -inch disk 10- 
high. Read -out is accomplished by 
focusing through each successive 
layer, thus requiring no automatic 
hanger. 

RCA Directs Emphasis 
Continued from page CES -6 

distributors including eight com- 
pany -owned outlets did preview the 
new 1975 19 -model stereo compo- 
nent line. All have 8 -track players, 
will retail from $299 to $995, with 
the top- of-the-line armoire includ- 
ing a 5- cartridge changer. 

A sharply reduced line of 1975 TV 
models, to 26 from 55 last year, also 
was previewed. Highlights include 
elimination of the instant -on feature 
as an energy conservation move, an 
82- channel selection electronic digi- 
tal indicator for nine console mod- 
els, a full year's Purchaser Satisfac- 
tion warranty with free labor and 
parts, and elimination of home en- 
tertainment center models. Hope- 
fully, many will be attached to Se. 
leclaVision MagTape decks in the 
not- too-distant future. 

Although distributor comment on 
the announced phaseout was mixed, 
Hittinger remarked that he was 

quite pleased with the overall reac- 
tion. Another RCA spokesman 
noted that all distributors have had 
the option of carrying other lines as 

well. 
As expected, a scramble to pick 

off key RCA audio distributors al- 
ready is underway, with many major 
competitors looking to either bolster 
weak links in their own distributor 
chain, or expand in more solid mar- 
kets. 

Elimination of "His Master's 
Voice" from the audio scene after 
next year is another chapter in the 
growing book of home audio casu- 
alties. The announcement of the 
Philco-Ford phaseout of all its audio 
products except stereo consoles 
came shortly after the RCA move. It 
was just the latest in a series of cut- 
backs and closeouts by such names 
as Emerson, Sylvania, Motorola, 
CBS Masterworks, Delmonico and 
Teledyne Packard Bell, to mention 
some of the more important firms. 

Zenith Pushes New Line 
Continued from page CES -4 channel sets in walnut and some in 

white and blue. The line includes 10 

stereo systems, four portable stereos 
and two 'Q' instruments. 'Q' modu- 
lar Allegro runs from $349.95 to 
$399.95. Stereo counterparts range 
from 599.95 to 5399.95. Bigger ticket 
modular instruments have added 
viscous damping and flywheel tun- 
ing, also found in many console 
u nits. 

PIcin demonstrated for Billboard 
a special light- linked -to -audio 
dealer demonstration unit which 
uses a choice of two matrix demo 

(Continued on page 33) 

or a five -album matrix /quadrasonic 
set supplied by Capitol to aid the 4- 
channel instrument sale. 

Bob Pierce also introduced other 
consoles which included stereo with 
8 -track capability. Nine models 
range from $279.95 to $449.95. while 
five deluxe consoles run from 
$499.95 to 5569.95. Pierce empha- 
sized new Early American and Med- 
iterranean styling in the console line. 

Jim Turnbull, onetime Columbia 
Records sales executive, bowed the 
Allegro modular line of 2 and 4- 

British Cos. Look to U.S. Market 
Continued from page CES -4 

tory in Cananoque, Ont., the em- 
phasis is on upper- bracket hi -fl 
equipment for home and profes- 
sional use. 

Marketing director Terence Liv- 
ingstone comments: "Ours is an ex- 
panding operation and we are at the 
moment debating the pros and cons 
of actually making complete units in 
America. It is a difficult decision 
though, because you have to weight 
the complications against the ben- 
efits. The economic climate is very 
variable because we have reached'a 
production level where volume re- 
ductions help us. We expect to make 
a decision fairly soon though." 

BSR also has a subsidiary in 
America, at Blauvelt, N.Y., but it 
handles only distribution of the 
transcription decks, turntables and 
cartridge players imported from 
Britain. BSR is one of the most suc- 
cessful of all British firms in the U.S. 
market, which absorbs more product 
than is sold by the company in Brit- 
ain. The firm is opening a filth U.K. 

factory this year, and will be looking 
to further increase the volume of 
U.S. sales. 

Among other British firms who 
have made inroads in the U.S. are 
Thom Electronics, Rola Celection 
and Leak. Celestion's activity has 
been somewhat intermittent, owing 
to changes of agent, and more 
speakers go to Canada than to the 
U.S. However, the company is hop- 
ing to increase sales, possibly by set- 
ting up its own subsidiary, and an- 
ticipates no difficulty in finding a 
market, having already been very 
successful in exporting units to Ja- 
pán. 

Leak is now part of the Rank em- 
pire, which is going then a quiet 
patch as far as U.S. sales are con- 
cerned. In the last two years its inter- 
est in the U.S. has dwindled but 
there are plans afoot to appoint new 
U.S. agents within the nest year. 

Finally, there will soon be a new 
name in the audio market. Eagle In- 
ternational net up a separate division 
18 months ago to develop a new 
range of very high quality speakers 

under the brand name Quasar, 
thereby complementing their exist- 
ing mid -price range. Three speaker 
models were recently launched in 
Britain, the QSl Studio, the QS2 
Monitor and the QS3 compact 
monitor. 

Managing director Gerry Adler is 
shortly going to America to have 
talks on the appointment of distribu- 
tion agents. He says: "Nothing is de- 
cided yet so I cannot give any de- 
tails, but we are hoping that by 1975, 
50 percent of our output will be ex- 
ported and 1 would expect the States 
to figure largely in that. Further 
electrical product will follow in due 
course, but we are dubious about 
having equipment assembled in 
America because it is sophisticated 
and requires complicated tech- 
niques better controlled from the 
factory." 

When Answering Ads .. . 

Say You Saw II In Billboard 

THE HEART OF THE 
8 -TRACK CARTRIDGE 

The pinch roller can 

rou. 
cause excessive wow -and -flutter ... if it is not round (T.I.R.) ... IMCO guarantees 

nd pinch rollers -less than .003 T.I.R. 

stick to the tape causing tape spill . . , if the rubber is improperly compounded 
. IMCO has developed proprietary compounds and tests, and certify all of their 

materials used in pinch roller manufacturing, 

. substantially reduces the life of the cartridge . 1 9 ' t abrades and flakes the 
lubrication off the back of the tape, increasing the tension of the tape in the pack ... 
IMCO pinch rollers are compounded with the proper hardness and molded with the 
proper surface to eliminate this problem. 

. develop cross -talk in the cartridge ... if it calendars and stretches the tape as 
it is driven between the pinch roller and capstan ... IMCO prevents this, by providing 
the proper physical properties in their pinch roll material. 

We believe IMCO has the largest independent 8 -track cartridge testing facility in 
the industry. The quality cartridges marketed today specify IMCO elastomeric pinch 
rollers. 

IMCO is the largest supplier of pinch rollers to the industry! 

1 MCO'"c. 
brrirlem. INDIANA Mocoma CoMPANV, wc. 
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U Dual cassette 
winderwith 
an automatic 
tape splicer; 
no competition 
at its price. ,-, 

ELECTRO SOUND 100 -2C 

AUDIOMATIC CORPORATION 
1290 AVENUE OF THE AMERICAS. PHONE: (212) 582 -4870, CABLE: AUDIOMATIC, TELEX: 52 -6419 
IOROPIAN OPPICM: 4. HUE FICATIER- 92400- COUROEVOIE. PHONE: 333.30.90. TELEX: 62202 

SCANDIR 
offers 

automatic 
packaging machinery 

& systems 
designed 

for 

stereo tape industry 

labelling - cartoning 
wrapping -bundling 

inserting operations 

FO/ lnlormell0n, terror write 

Scandia Packaging Machinery Co. 
P.O. Box 575, Altwood Station 
180 Brighton Road, Clifton, N.J. 07012 (201) 473 .6100 

over rife Y..rs designing 6 6ulr4Ng aarumellc packaging 
rdadllnery IMO SySI tar. 

Chinese Eye America Operations 
Continued from page CES -4 

economic affairs; Philip Wang, di- 
rector of industrial development and 
investment; T.Y. Hsiung, director of 
Chinese investment and trade; and 
John Yuan, manager of the trade 
service. 

"Even though Asian- American 
trade has grown," Johnson says, 
"there is still a long way to go. There 
are, to be sure, differences between 
the U.S. and the rest of the world 
over currency and trade problems. 
But we've made great strides in im- 
proving our (the U.S.) relationships 
with foreign nations" 

The Republic of China feels it has 
several factors working in its favor to 
woo American companies to its 
country, the chief one being that it is 
the jumping off point to Southeast 
Asia. Other considerations are labor 
supply, skilled workers and, of 
course, lower wages. 

"In the past. American companies 
considering overseas investments 
have had to contend with inflation, 
nationalism, protectionism and cap- 
ital shortages," Johnson says. "My 
feeling, however, is that an Ameri- 
can company wanting to sell prod- 
ucts in foreign countries should be 
interested in devising ways to do it " 

Johnson feels the Asian market is 

very important to Audio Magnetics. 
which now exports product to such 
points as Japan, Hong Kong, Tai- 
wan, Singapore. Malaysia and Indo- 
nesia. 

Focusing on 

Car Stereo 
Continued front page CES -16 

older a guy is the more likely you'd 
be putting it in for him. So the end 
result is I think we're installing half 
the sets we sell." 

As for quadrasonic car stereo, 
CMC finds it no slow that Oldani 
won't even put a figure on it, but 
component buyer Lee Gervish says 
quadrasonic represents 25 percent of 
volume in home units. 

"The key question in car quadra- 
sonic is how long will it be before a 
person can walk in and reasonably 
buy the top 20 cartridges on Bill- 
board's chart?" Oldani complains. 

Going to the area of matrix car 
units, he says, "We have steered 
away.... With our image we'd have 
a tough time explaining to people 
why they should buy real 4- channel 
for the home and phony 4- channel 
for the cars." 

On car cassette: "We're seeing a 
slow but steady rise.... It's moved 
from 2 percent of our car stereo busi- 
ness 24 months ago to in the neigh- 
borhood of 6 percent now." He 
points out that lack of prerecorded 
cassettes is limiting this car stereo 
category just as with quadrasonic. 

Oldani sees a good, operational 
car cassette player coming in at $60- 
$70 retail but finds CMC's best seller 
is a $100 under-dash with "super 
featured" design -fast forward, re- 
wind, auto reverse, lots of buttons. 
switches...." The next best seller is a 

$100 in-dash with AM /FM stereo, 
with considerable fewer features. 

Getting back to in -dash, Oldani 
says that in dollars, in -dash repre- 
sents 50 percent of car stereo sales; 
in units, 35 percent. Carried further 
to the total sales picture, in -dash rep- 
resents more dollars because of the 
heavy proportion of installed units 
with labor and all adding up. He 
says installations are $20 (under - 
dash with two speakers), $35 (in- 
dash, two speakers) and $5 each for 
additional speakers (for quadra- 
sonic). So he sees in -dash coming 
out to 58 percent in the final analy- 
sis, 

"We expect that our exports from 
the U.S. will be 40 percent greater 
next year," he says. "Sales to South- 
east Asia, which will also increase to 
about 40 percent next year, are just 
beginning to open up.' 

U.S. overseas investment now 
runs well over $100 billion, accord- 
ing to the Department of Commerce. 
Foreign investment in the U.S. is 
about $15 billion, while U.S. exports 
totaled a record $70 billion in 1973. 

Audio Magnetics photos 

CLOSE LOOK -Harry Hensman, director of Audio Magnetic's Irvine, Calif., 
manufacturing facility, explains a tape slitter to Kwang -shih Chang, minister 
of economic affairs, Republic of China. 

WEBTEK 

CUSTOM LINERS 
SMOOTH OUT 
CASSETTE 

PERFORMANCE 

With performance all important 
in cassette recordings, there's n 

reason to let scattered wind 

electrostatic buildup or friction 
affect It. 

Pilaf why Webtek custom pro- 

duced cassette liners are so im- 

portant. 

Eliminate problems with individ- 

ually, die cut liners of unwavering 

precision and quality designed to 
your specific case configurations. 

Preserve cassette operation as it 

was intended. The cassette user 
will appreciate it. 

For more information and samples, 
call or write Webtek. 

Save casts and time in cassette 
and cartridge production 

From the world's largest manufac- 

turer of pressure sensitive, pre- 

cut tape splices. 

II/Spline -8 -track cartridge 
splice. 1 -mil Mylar /foil lami- 

nate for cueing and sensing. 

Splieette- cassette splice. l -mil 

Mylar for lead splicing. Also 

cueing and sensing laminates. 

erer" 

WEBTEK CORPORATION 
402e W. Mao alv0. 0440 N. Ridgeway Ave. 
Los Segna,, CA 90019 Chicago. IL 00645 
Ws) 5074551 (312) 6745470 
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170-unit Gibson Chain Stores Geared to Small Markets 
Continued front page CL:S -1 

"Although ow middle range is the 
largest, the lower and upper end 
play an important role. Pamida 
manages its mix. The best product 
mix is the best profit mix ... even 
though you do not get high velocity 
returns at every level." 

Pamida Gibson stores order 
through an MSI system. Stores order 
automatically by recording tape. Or- 
ders come over wire to the central 
computer which prints the orders. 
Each store orders only merchandise 
made available to its size of oper- 
ation. To establish rate of sale on 
each item, inventories are taken each 
time orders are placed. This infor- 
mation is consolidated in book farm 
and distributed to store departments 
every three months. so departments 
are constantly updated on rate of 
sale. 

New item additions and old item 
deletions are sent to stores every two 
weeks. In addition, stores are con- 
stantly kept up to date regarding 
model and price changes. 

"In short, we provide store per- 
sonnel with the tools that help them 
know what is going on in the depart- 
ment overall. This forces them to 
make better evaluations when plac- 
ing orders" 

In some locations, Pamida stares 
have direct full -line competition. 
but seldom strong competition in 
electronics. "We see our competition 
mainly as the hardware store. the 
Coast To Coast store. the Ace, the 
Cotter store. 

"Our stores are so very close to our 
customers' homes that they automat- 
ically come in at least once a week. 
We use newspaper advertising, but 
primarily to inform customers about 
new selections available. Most of our 
advertising so far has been low key." 

Frank suggests there is not much 
difference in merchandising 170 as 
compared with 150stores. "If you es- 

tablish a concept and a selection of 
merchandise, and have that mer- 
chandise available, and assist the 
salespeople in selling it. it is the 
same" 

But an important key to the oper- 
ation of any department is being 
able to stay tuned in at corporate 
level to what is happening at store 
level. "Obviously, new patterns 
manifest first at store level, whether 
that pattern is a problem or a profit 
potential. The job of our district 
managers is to be in the field 100 

percent of the time, so that when 
patterns are developing, they will 
spot it early and report it. 

"In addition, our headquarters' 
lines are kept open to store managers 
and particularly to people working 
in departments. They can readily 
identify particular situations that ex- 
ist Keeping tuned in is the most crit- 
ical key to successful multiple -store 
operation. Only by being fully keyed 
in can management serve a realistic 
profit- motive function." 

"When he does not know the an- 
swer, the typical employe will donne 
of two things when asked questions 
by customers He will attempt to an- 
swer without fully understanding or 
he will say '1 don't know.' Neither re- 
sponse improves sales or image of 
knowing for the store." 

'lo help assure that sales person- 
nel give correct answers to custom 
ers. Frank prepared a glossary of 
terms. 'The glossary covers every 
thing conceivable that would need 
identifying and defining in electron- 
ics we sell, from small ponables m 
relatively expensive quadrasonic 
units.' 

If customers want to know the real 
difference between matrix and dis- 
crete, for example, salesmen refer to 
the glossary. It is like referring to a 

fact tag. The customer know they are 
getting the right answers to their 
questions, and salespeople are more 
confident in their answers. 

"We have always promoted Gib - 
sons as name brand stores at dis- 

count prices. We have always fell 
that our market area is very much 
brand oriented. Although we might 
sell a can opener under the Pamida 
label and do very well, if we were to 

sell a Pamida Quad unit, I think it 
would fail." 

Pamida customers use Master 

Charge and BankAmericard. Occa- 
sionally, store managers net up fi- 
nance plans locally. "People in most 
of the areas we serve are cash ori- 
ented, however. But we see a more 
extensive credit program as an area 
of future growth and are moving in 
that direction." 

Pamida has not experienced any 
problems this spring relating to 

shortages. "We've been promised 
full delivery through the summer. 
Pricewise and deliverywise, very fcw 
suppliers want to talk about next 
fall." 

Frank does not expect the predic- 
tions of a "stay at home summer" to 
influence the consumer electronics 
industry one way or the other. 

"There hasn't been a noticcable 

m 
cn 
tp 

trend to line-juggling due to the ta 

plastic shortage. Conversely, one 
manufacturer went from wood to 
plastic cases on one of its tape decks. 
Another manufacturer is shipping 
plastic to the Orient to assure suf- 
ficient supplies. He stockpiled. And 
he is one of the few people guaran- 
teeing price through the year. 

(Continued on page 31) 

Maxell proudly offers 
a big improvement 

yóur customers can see 
but can't hear. 

When we decided to bring out our new 
Ultra Dynamic tape cassette, we asked our- 
selves a question. "How could we improve our 
cassette and at the same time make the poor 
dealera little more happy and a little less poor ?" 

Five seconds of nothing. 
The first five seconds of our new UD cas- 

sette is a timing leader. And we've marked the 
place where it starts so your customers will 
always know exactly where they are. 

But the leader's also a nonabrasive head 
cleaner. So it keeps their tape heads clean with- 
out wearing them down. 

Improvements your customers can hear. 
We've also improved the tape. We've re- 

duced the size of the PX gamma ferric oxide 
particles and increased the quality of the sound. 
The Hz now go up to 22,000 Hz; the signal -to- 
noise ratio's now 8dB above ordinary cassettes; 
and we've widened the dynamic range. Quite 
dynamically. 

Round screws in square holes. 
And lastlywé ve started putting our screws 

into square holes. Square holes are better than 
round ones because when the screws are 
screwed in, the plastic shavings from the 
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threads get trapped in the corners of the holes. 
So they can't cause trouble jumping around in 
the works. 

Our new long- playing cassette is shorter. 
We're also bringing out our new improved 

UDC -46 cassette. It's twenty -three minutes per 
side. Which very conveniently just happens to 
be the approximate playing time of the average 
long- playing record. (Our other cassettes are 
60, 90 and 120.) 

It all adds up to better Maxell UD cassettes. 
Better cassettes mean happier customers. And 
happier customers mean more sales. 

And you know who's happier then. 

Our business is improving. 
So can yours. 

hbxel corporation d Aron.. 130 t*st Cammerciel Avenue. Moonac5e. rJ. O7074 
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U CO 
CASSETTES 

HIGH RELIABILITY 

IMMEDIATE DELIVERY 

CONTACT US TODAY! 

TRANS -AM INDUSTRIES. INC. 
845 Broad Ave. 

Ridgefield, N.J. 07851 
Tel: (201) 945.2000 Telex. 133396 

Innovations In Design Spark Headphone 
Continued from page CG'S -10 

word " spoliai." Cornelius Hoffman. 
vice- president, marketing. as Senn- 
heiser, says. "Companies cannot sell 
headphones hated on the open air 
principle and call them 'open air - 
the principle is based on having free 
moving air within the ear cavity. 
rather than a closed cavity with the 
air moved by transducers." 

Sennheiser has been sending let- 
ters to other manufacturers inform- 
ing them of the restriction, and have 
received excellent cooperation. 
Hoffman says. 

Superes will be dividing their 
product into two parts. the +mndard 
Superen line for mass mcrch:r nJ iscrs 

and department stores, and on en- 
tirely new professional line for the 
audio and hi -fi market. Marvin 
Paris. director of marketing says. 

Superes enters the open air head- 
phone market with the TL -3 trans - 
linear headphone, in a sophisticated 
black and chrome lightweight de- 
sign. at a 540 list price. 

Entirely new in the field is the EP- 
5. combining on electrostatic tweeter 
and dynamic woofer. According to 
Paris. the combination gives ex- 
tremely clean highs, while retaining 
the heavy driving bass for rock fans. 
With energizer. list is $80. 

Another development by Superes 
is the single driver UNI -PRO head- 
phone using a newly developed my- 

Are Your Suppliers Telling You: 

MATERIAL SHORTAGES!! 
PRICE INCREASES!! 

Then it's time you checked with us IN BOOTH 

COME LOOK AT OUR C E S SHOW #9846 t vc 11 

Write for catalogue and prices on all our products. Dept. B -1 

Wanted: Dlsrrlbvtcrs. Custom Case Mfg. Co., Inc. 
6232 Bragg Blvd., P.O. Box 5666, Fayetteville, N. C. 28303 (919) VOlume 7-6111 

THE ONLY THING 
"IM "ABOUT 

OUR "O.E.M." 
DEMAGNETIZERS 
ARE THE PRICES! 

Put the magnetic Robins name to 
work for you. Check our wild show deals at 

CES booth 804 

Lots of new items available including our hot, new 
"Disc Cleaner." Stop by for free sample. RoBINS"® 

ROBINS INDUSTRIES CORP. 
75 Austin Boulevord, Corlvrtock, N.Y. 81725 (516)543 -5200 

lest, at a S50 list price. The PRO -7. 
with a new design both in appear - 
ance and internally, is the fourth 
generation woofer /tweeter head- 
phone. List price is $65. 

Two electrostatic headphones 
with open backs, the PEP -79E (590) 
and the PEP -77E (5125) are being 
introduced. 

Superex has expanded into the 
manufacture of blank tape cassettes. , 

Pads says. 
A combination of acoustic and 

electronic principles on the new 
Scintres XQ -4, provides the "first 
true four channel headphone." Jerry 
Henrichs. marketing manager. 
claims. A two -position switch on the 
left cup lets the listener choose be- 
tween true four channel sound and 
an Experimental stereo mode. No 
external boxes or controls are re- 
quired. List is 879.95. 

Sennheiser is raising prices on 
headphones because of new negotia- 
tions of European labor unions this 
spring, and the relation of the dollar 
and the German mark. Uwe Sattler. 
service manager, says. The HD -44. 
for example, a stethescope -type 
headphone with the car connections 
under the chin. goes from $24.95 to 
126.95. 

Sennheiser will be demonstrating 
a new binaural (triaxial ster- 
eophonic) recording technique at its 

booth at the CES. The result will be 

most dramatic with open air head- 
phones. Sattler says. The prototype 
employs two high quality condenser 
microphones either worn on the 
heed, or put on an artifice! head. to 
reproduce the exact sound environ- 
ment and directional relationship, 
giving a surround sound effect that 
Sattler claims is more effective than 
quadraphonic recording. 

Mura is introducing new. im- 
proved Mylar speaker systems in the 
models SP -202 and SP -402. Mura 
has added a tone control to the pro- 
motional model SP -402 while keep- 
ing the price at 516.95- according to 
Ed Wcisl. Jr.. vice -president, sales. 
Also being introduced are a new 
series of self -selling displays for 
dealers. The counter -top units hold 
24 non -operating headphones, while 
the floor standing units combine the 
headphones with Mura micro - 
phomr. 

Telephonics will be showing a 

four -channel headphone. based on 
the Fixier effect that will give true 
four -channel separation with any 
quadrasonic system. Model TEL- 

01F will retail for $85. For derived 
four -channel sound with stereo sys- 
tems. the add -on Quadramate ma- 
trix circuit box. at S25 list is avail- 
able. Ed Joscelyn. engineering 
manager, says. 

Car Stereo 

SUPER ULTIMATE is Car Tape 
Inc.'s way of dramatizing this pow- 
erful $89.95 player, which company 
president James Leyaus says is so 

powerful no one will believe it. He 

lists music power output at 40 
watts. 

AFCO's model 400AFX Indash with 
AM /FM stereo radio and 8 -track 
tape player is feature loaded: exam- 
ples, front end FET, built-in AFC, lo- 
cal- distance switch. Price: $219.95. 

CAR CASSETTE will be a particular focus this summer as witness the many 
models at CES. This is Import Distributors' 909 in -dash: Price: $139.95. 

INSTANT WEATHER, a feature 
General Electric says will revolution- 
ize radio sales, is a feature here in 
this Craig 3149 matrix 8.track tape 
and AM /FM stereo radio combina- 
tion at $215.95. Besides the 
weather button, there are five oth- 
ers for favorite stations: 

CASSETTE quadrasonic? Yes, Ova- 
tion Records' prerecorded cassettes 
are matrix Sansui Q5 incoded and 
this Craig 3511 at $84.95 will play 
them. The matrix feature will, of 
course, enhance regular stereo cas- 
settes. 
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"I never installed 
anything like this before." 

- Steve Tillack, installation expert. 

And you've never 
sold anything like this before. 

Introducing the Pioneer 800 
Series. The first car stereo that doesn't 
look like a car stereo. 

Instead, we made it look 
like nothing less than a sophisticated, 
miniature stereo receiver. 

The faceplate is brushed 
aluminum instead of standard (and 
rather dull) black. The AM /FM 
dial is large and illuminated 
instead of tiny and hard -to -read. 

And the tilt -up' design is 
not only attractive, but functional. 
It makes all the controls easier to 
see, and allows the player to be 

mounted the way 
it should 

be mounted: perfectly horizontal. 
There are professional -type 

slide controls. And, at last, a tuning 
knob that gets you from rock to 
jazz to folk without having to take 
your eyes off the road. (It's big 
enough for any hand to find.) 

The look of components on 
the outside. 

The sound of components 
from the inside. 

Integrated circuits are used 
for audio. Maximum power is a 
big 16 watts, and the frequency re- 
sponse is really wide (all the way 
from 30 to 12,000 Hz). 

There are three models in 
the 800 Series: the TP -8001 with 
AM, FM stereo and 8 -track 
stereo. The TP -800 with 8 -track 
and FM. And the TP -828, an 8 -track 
stereo player. 

The Pioneer 800 Series. 
If you've been making money 

with car stereos that look like radios, 
imagine what you can do with one 
that looks like a stereo. 

See it installed at the CES 
Show, Booth 700. 

QPIONCETZ 
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BUDGET LINE 
LIFETIME WARRANTY 

SUPER DISCRETE QUAD 
STEREOEIGHT *CASSETTES 

a 

4-q1AWL1F1tlIlADlbIfONIC / 

PROGRAM t 
Oklahoma City Okie / Sing Her Back To Me / 
The Big Birch Tree / Country Rock And 
Soul / You Put Me On The Street / Games 
of Nature 

PROGRAM 2 

Pleasure of Sin / Fools Never Do / 
Country Soul / Hopscotch I Fishin' 
Trip / The Book 

0 1974 sound Values, Inc. 

QUAD 
OKLAHOMA CITY OKIE 

BIGHT 
WALT WILDER 

... B BOLD STEP 
TO FILL THE 
QUAD 

o 

GA P. PIMP. 942 B C E S SHOW 

URD 
E TERPRISES 

P.O. BOX 60494 OKLAHOMA CITY,OKLA. 73106 

1N.E.7 STREET OKLAHOMA CITY,OKLA. 73102 
405/2365946 

WANTED 
REPS DISTRIBUTERS 
DEALERS RACKERS 

MASS MERCHANDISERS 

A¿8 

PROGRAM I 

The Dickie Moran Radio Slow 
Emoting, Music & Clowning by: 
Geneva Ltd. 

PROGRAM 2 

The Ultimate Taxation 
Performed by The Art Ortega Players 
Written & Produced by: 
Mickey Sherman 

(P) 1974 Sound Values Inc. 

QUAD DICKIE MORON 

EIGHT 
THE ULTIMATE TAXATION 
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Audio Devices Degrade Pro 
Continued from page CES -4 

extensive consumer surveys which 
showed too much confusion over 
different lines of the same brand, 
and that most buy blank tape to 
record music. 

ADI also sells the highly success- 
ful Audio Tape professional studio 
line, and Dawson indicates that once 
"the music tape" is launched, the 
company may go the same route for 
"the audio tape" 

J. Walter Thompson, which won 
the account last winter in spirited 
competition (agencies smelled crea- 
tive Clio awards potential), pre- 
viewed the 4 /color print campaign 
underway this month in the trades 
and for consumer books in August. 
Storyboard 30- and 60 -second com- 
mercials that will break on network 
TV in July were previewed on video- 
cassette playcts. 

The lively commercial pilots, 
themed to the bright new red -and- 

gold packaging, were put together by ADI brass at Playboy chief Hugh 
by Snazelle Films, award -winning Hefners northside mansion. 
San Francisco house, and got high 
marks from - ADI top brass, from 
president Tony Cunha on down. 

The advertising /sales promotion 
campaign will be serviced from 
JWI"s Los Angeles office, as ADI's 
corporate headquarters moves to the 
West Coast from Glenbrook, Conn., 
July I. JWT studio facilities there 
are being expanded to better handle 
such accounts. 

Manufacturing facilities for the 
new line also are being expanded. 
An 85,000-sq: ft. assembly plant that 
will double capacity of single cas- 
sette and - twin stak -pak units, car- 
tridges, and reels, will be on -line in 
Winchester, Va., around Aug. I. 

Later in the week in Chicago, 
Dawson and ad manager Jack Ricci 
hosted the 13 Capitol district man- 
agers to preview the campaign June 
7. The next day, a luncheon intro- 
duction for 25 key reps was hosted 

Dawson notes that the dual mar- 
keting network has worked out well, 
with the 75- member sales staff in the 
13 districts selling only to music/ 
record stores. As blank tape becomes 
a much stronger sales item, the vital 
rep force is emerging as two distinct 
groups. One sells to electronic 
houses, the other to mass merchan- 
disers. 

Another good sign, he says, is the 
constant upgrading by individual 
reps, with the recent addition of two 
men by GDS Marketing on the West 
Coast a good example. 

Dealer representatives attending 
the CES also are previewing the full 
line of promotional materials for 
"the music tape." Included are na- 
tional ad schedules, co-op kits, prod- 
uct brochures. posters, new point-of- 
purchase racks, counter cards and 
other selling aids. 

170 -unit Gibson Chain Stores 
Continued from page CES -33 

"I believe most of the majors 
hedged themselves by buying suf- 
ficient quantities in advance. The 
small manufacturers are getting 
squeezed because they do not have 
the capital to stockpile." 

Frank does not buy a line. "We 
buy merchandise," he says. "We 
cherry pick, attempt to mat our par- 
ticular display of merchandise, meet 
our particular price points. We buy 
selectively because the consumers 
we serve buy selectively. They are 
smarter. That is. Noose they have 
more money to spend and are in- 
creasingly more aware of what they 
are spending it for. It's a natural oc- 
currence, not a phenomenon. 

"Our customers have shopped 
around and have compared notes 
with other people in determining 
what systems to buy and where to 
buy them. The excellent response to 
our upgarding in electronics proves 
consumers are smarter. They are 
shopping not only for price. They 
are also shopping for features and 
what those features mean in terms of 
better sound reproduction. So, an 
alert, knowledgeable sales force is of 
increasing importance. We have 
proved our people are capable of 
selling better electronics." 

',amide Gibson stores guarantee 
complete customer satisfaction. "On 
legitimate complaints, we replace 
smaller items. On larger merchan- 
dise, we repair, even at our own ex- 
pense. Time is not the key. The va- 
lidity of the complaint is a judgment 
of the manager, and we encourage 
our managers to be liberal in decid- 
ing." 

Sales are split into 60 percent 
hardware, 40 percent software. "One 
of the reasons for the healthy soft- 
wares figure is that in the areas we 
serve, we have the largest selection 

What 
To See 

At CES 

of records and tapes. In addition, we 
sell a phenomenal amount of blank 
tapes." 

Manufacturers servicing Pamida 
have done an outstanding job in 
packaging, according to Frank. 
"The most important thing to us is 
having everything, the entire system, 
in one package. When we move mer- 
chandise through our warehouse or 
to our customers cars, matters are 
expedited by having to move one 
package instead of several. So, when 
we select this turntable, this set of 
speakers, this deck- this stand, the 
manufacturers will package this to- 
gether for us in one box. We buy 
standard systems as well as build our 
own to achieve what we want." 

Frank sees the Universal Product 
Code coming into play in consumer 
electronics, particularly in the area 
of power rating. "I see this coming to 
a standard in the same way BTU 
came in regarding heating and air 
conditioning. Personally, I'd rather 

have RMS rating because I feel it is a 

truer rating and easier for consumers 
to understand. Regardless of what 
manufacturer and what unit, the 
customer would have a reference 
point.' 

While some experts talk about 6 

percent tog percent reduction in 
footage and 4 percent cut in capital 
outlay for new store openings, 
Pamida Gibson is staying right on 
track with its planned number and 
size of new stores. "I believe current 
plans are for around 10 new stores 
and 20 remakes a year. On remakes, 
we often increase the size. 

"In terms of merchandise, we 
have not altered our policy of put- 
ting in a full acope and supply in 
new stores. New store locations are 
determined, in part, through feed- 
back of field personnel to corporate 
managment. Pamida still has many 
areas open to it compared with 
chains looking to build only 100,000- 
sq.-ft. stores." 

In -Dash Cassettes 31 

Boost Stereo Hopes 
Continued from page CES -25 

The top -of- the -line is the Rally 
model 550 which incorporates all the 
features of the preceding models 
with the additional luxury of a lo- 
cal/distance switch and additional 
power. The list price of the model 
550 is $162.95. 

In the Rally 700 series of automo- 
tive radios for custom car, flush 
mount and under dash purposes are 
the models 740 and 750. Both units 
feature AM /FM /FM multiplex ra- 
dio, 8 -track stereo tape players. ad- 
justable shafts for custom in -dash 
installations, and a number of other 
features. List prices on the units are, 

$156.95 for the model 740, and 
5204.95 for the model 750. 

A number of accessories, includ- 
ing speaker kits, are also being of- 
fered with the line. 

Audiovox, the New York based 
firm with the slogan, "Sound Is Our 
Name. You Know It!" has one of the 
most comprehensive catalogs being 
offered. 

This line features just about ev- 
erything from super compact under - 
dash radios and FM converters fea- 
turing integrated circuitry, to a 4- 

channel 8 -track tape player with 
stereo compatibility. 

The 4- channel system is the model 
C -990, a solid state system with a re- 
ported frequency response of 50 to 
10.000 Hz, and the ability to deliver 
4 watts RMS power per channel. 
This unit carries a list price.of$149. 

Among the compacts is the C -920, 
an 8-track stereo tape player, com- 
pletely solid state and featuring a re- 
peat switch. This unit carries a sug- 
gested list price of $69.99. 

Also in the genre of the C -920 are 
the C -903 and C -905, both with the 
emphasis on compactness, and both 
with many of the features of larger 
units. List prices on these two sys- 

tems are $45.85 and $49.95, respec- 
tively. 

The unit model C -910 is desig- 

nated a matrixed 4- channel system 
by Audiovox officials and actually 
reproduces a synthesized 4- channel 
sound from regular 8 -track stereo 
tapes. Other features on this unit in- 
clude fast forward, slide and volume 
controls and thumb wheel tuning. 
The price is $69.95. 

Audiovox s model C -971 is a play 
only stereo cassette system for the 
car. Described as the most compact 
cassette car stereo over offered by 
the company, the unit has all solid 
state circuitry and an impressive set 
of specs. The list price is $89.95. 

There are eight units in Audio- 
son's in -dash stereo tape player line. 
Their prices range from 5116.95 to 
$249.95, with the units incorporating 
features ranging from a simple AM 
radio, to AM /FM /FM multiplex 
with pushbutton tuning and adjust- 
able shafts. Seven of the units are of 
8 -track configuration with one, the 
C -984, a cassette system. 

The rest of the line is comprised of 
a number of car radios, for both for- 
eign and domestic models, in -dash 
and under dash, as well as a cassette 
adaptor for 8 -track players, a bat- 
tery-less FM tuner that converts an 
existing tape player into a compact 
FM radio, power converters and a 

full line of speakers and other acces- 
sories. 

The Parts and Accessories Dept 
of the RCA Corp., unaffected by the 
planned phaseout of the audio divi- 
sion, has introduced with the rest of 
its 1974-75 line, an automotive cas- 
sette player with automatic reverse. 

This unit, reviewed in Billboard. 
(June B) lists for $112.95 and is being s_ 

aimed not only at the car stereo mar- Z let but also at owners of motor m 
homes, recreational vehicles, trucks -" 
and boats. 

Incorporation of the unit into the 
RCA catalog is expected to help di- a. 
versify the firm's role in the automo- w 
rive market and help give it more 1. 
clout as a serious producer of car á 
stereo equipment and accessories. 
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More Than Simple Blank Tape at CES 
Continued from page CES -28 

displaying video products. The "Is It 
Live or Is It Memorex?" commercial 
seen on TV for Memorex audio tape 

will be repealed live at the show for 
video products. The demonstration 
will feature a camera, a model and 
two monitors above the model. One 
monitor will show her speaking and 
the other will be a tape and the 
viewer 'is invited to guess which is 

the live broadcast and which is the 
tape. The three point -of- purchase 
displays will include a floor rack. a 

turning counter display and a dump 
bin. There will be no packaging 
changes, but there will be a monitor 
showing the TV and print history of 
Memorex on display. The complete 
line will also be shown. 

At Audio Magnetics, Jim Lantz 
explains that the firm will bow an 
XHE C-120. XHE is the firm's high - 
end, cobalt -doped tape introduced 
at the winter show for audiophile 
use. The C -120 will have the jam 
proof mechanism and will be instant 
starting, with no leader. There will 
also be a new display, an 8 -track 
spring loaded display for Traca 
product. This is the first rack de- 
signed specifically for 8 -track tape 
from audio and will be a counter 
unit holding 24 cartridges. 

There are also a number of pack- 
aging promotions from Audio. In- 
cluded are three 3 -hour Trues spe- 
cials, which are two C -90s in a 
polybag, one C -60 and one C -120 in 
a poly bag and two 90- minute 8- 
track tapes in a poly bag. All are 

suitable for pegboard display. A 
Tracs Pak containing three 90 -min- 
ute 8- tracks and an 8 -track head 
cleaner will be offered, and there 
will be two 45- minute 8- tracks and a 
head cleaner in a common sleeve. 
Also new are two90- minute 8- tracks 
in a poly bag and three C -60 cas- 
settes and one C-40 packed in a 

common shipper for ready counter 
display. In other promotions, there is 
a "Buy a Tracs C -60 and get a C -30" 
for a penny" offer, with the penny 
resumed to the consumer in the bag. 
Also available is a Fresh Pak, offer- 
ing six individually wrapped C -60s 
or C -90s in one pack. 

Audio will also be showing its 
complete line and will be offering 
some video product for display. 

Al the 3M Co., Bill Madden ex- 
plains that there will be a new line of 
high -end product, dubbed the Clas- 
sic line. 3M, of course, showed a 

chromium dioxide tape for the first 
time in March and this will be on 
display at the show. 

The Classic line, however, is 
something new since then. It will be 
available in cassette, 8 -track and 
reel -to -reel and features a ferri- 
chrome technology -a layer of chro- 
mium dioxide on top and low -noise 
ferric oxide underneath. 

The cassette Classics do not re- 
quire a bias switch, and if a unit has 
a bias switch, it should be left on 
normal when playing the tape. The 
cassette lengths will be 45.60 and 90 
minutes. 3M feels the cassette will 
provide all the benefits of chrome 
and low -noise high- energy tape 
without the need of a bias switch. 

The Classic 8 -track will be available 
in 45- and 90- minute lengths, and 
was previously shown in conjunc- 
tion with the introduction of the 3M 
Wolleosak 8075 tape recorder. The 
Classics reel -to -reel line will be 
available in lengths of 1,200. 1,800 
and 2,400 feet on 7 -inch reels and 
2,400, 3,600 and 4,806 feet on IBM- 
inch reels. Reels will come in a book - 
sryle box with a padded front in 
black and silver and embossed let- 
tering. Technical and performance 
data information is on the outside 
and repeated inside. 3M will also be 
displaying its entire line at the show. 

BASF. according to Gary Ber- 
herina, will have a new cassette 
series with a high density oxide 
formula. The SK line has been up- 
graded and is now the SKLH. Also 
new is the LH Super, in 60-, 90- and 
120 -minute lengths. The new tapes 
will be packaged in an album snap 
pack and will feature BASF's jam 
proof mechanism and screw type as- 

sembly. 
The LH Super line Ma ferric oxide 

tape, while the SKLH is a chrome 
tape color -coded according so length 
and packaged in a mailer box. 

BASF will also be celebrating its 
40th year in the blank tape business 
at the show, and special dealer pro- 
motions will beset at the show to run 
throughout the year. While there 
will be no new 8 -track product, there 
will be no new 8 -track product, there 
will be heavy concentration on pro- 
moting the configuration, according 
to Berberian, because of the success 
of the product during the past year. 

The prime introduction from Co- 

lumbia Magnetics, according to Ted 
Cohen, is the ConvertaQuad blank 
8 -track blank quadrasonic tape (see 
separate story in this section.) In ad- 
dition to this, Columbia has up- 
graded the oxide formulation in its 
cassette products and will be beefing 
up all 8 -Track promotiod. The firm 
will also be offering a hearing test at 
the show as well as a number of 
other demonstrations. 

At Maxell, Gene LaBrie points 
out that the entire line will be on dis- 
play, but there will really he nothing 
new. "We feel we have a fairly com- 
plete line, both in terms of merchan- 
dise and display material now," says 
LaBrie, "and we don't want to intro- 
duce something just for the sake of 
introduction. We are working on a 
new product, but that will be an- 
nounced at a later date." 

TDK will be showing a new reel - 
to-reel tape in several lengths, 
dubbed the Audura. In addition, the 
firm will be showing for the first 
time the Avilyn videotape and will 
discuss marketing plans on that 
item. The TDK theme will be "All 
That's New In Sight and Sound." 

Certron, according to Ray Allen, 
is introducing a "professionally de- 
signed package for the total line, 
from low -end to high-end, from cas- 
sette to 8 -track to reel -to -reel. We 
want to create a Certron identity. 
Our cassette line will now be called 
LH for the low noise tape, HD for 
the high density and HE for the high 
energy. All tape will be color -coded 
according to length, and we will 
have a number of promotions in- 
cluding a three pack of C -606." 

ó 
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32 Pressed QS Records 
Receive Stereo Tags 

Cominard from page I 

hisa Miyake, director of merchan- 
dising development and industrial 
designing for Sansui Electric Co., 
Ltd., Tokyo. Miyake and Ryosuke 
Ito. manager of product develop- 
ment department for the QS 4 -chan- 
nel project, were in the U.S. last 
week to herald the unveiling of the 
new QSD -I Sansui matrix decoder. 

The new QSD-1 is expected to hit 
the market in Japan this Fall. It was 
introduced last month at an aridio 
fair in Osaka, Japan. 

"A lot of quadrasonic albums are 
being pressed now," Miyake says, 
"without the phrase QS on the la- 
bel." He feels that some labels are 
doing this as protection; if quadra- 
sonic sales begin to explode, they 
can claim that all of their product for 
some time has been quadrasonic. 

The reason for not labeling the 
product as matrix? Consumers are 
still a little afraid, he admits, that 
quadrasonic records are not compat- 
ible with their stereo playback 
equipment. 

One thing that hurt 4- channel in 
Japan, he feels, is that the console 
type of unit is very popular feature 
the best sound, especially in the 
lower price units. The result is that 
consumers may have experienced 
some disappointment in regard o 
quality quadrasonic. "That doesn't 
mean the system was bad, only that 
their playback equipment was 
cheap." 

Sansui is beginning to promote 
the QS system 100 percent and "al- 

es ready is promoting stronger than our 

C competitors realize," Miyake says. 

m "The future of a 4- channel, we're 
convinced, will be the QS system .. . 

m both from an artistic view as well as 
a commercial view." He feels that 
the QS system is the only one that al- 
lows, especially now with new inte- 

N grated chip demodulators, both 
w "discrete" quality separation with- ; out sacrificing state -of -art acoustics. 

A type A IC chip that Sansui is 

launching will cost the hardware 
equipment manufactureres about 
$12 in volume purchases and fea- 
tures 22 -35 db. separation between 
all four channels. A type B will cost 
about $5 -$7 and provides 12 -15 db 
separation. 

Miyake believes in a single inven- 
tory on records and points out that 
the QS record is compatible with 
existing stereo equipment. It can 
also be broadcast on present FM 
stereo stations and receivable in 4- 
channel by people with 4- channel 
matrix equipment. 

Sound Bonanza 

At End of Rainbow 
ATLANTIC CITY, N.J. -A giant 

sound wall and a 400 square -foot 
sound room mark one of South Jer- 
sey's most modem stores in Rain- 
bow Electronics in suburban North- 
field. The store's newest feature is 

the sound wall where the electronic 
recording equipment is displayed 
for the customer to hear and see how 
the various components work. 

In the sound room a customer can 
listen to high fidelity stereo compo- 
nents and hear how they will sound 
in his home. Included in the room 
are the newest Sony 4- channel re- 

ceivers to provide all the facilities 
needed for a complete home music 
system. Tuners, amplifiers and pre- 
amplifiers are also highlighted. 

The Rainbow store contains 8,800 
square feet of space to serve its cus- 
tomers, including a 3,000 square - 
foot shop, warehouse and offices. 
Owners are Philip Miller and Rich- 
ard Folz. 

He feels that quadrasonic will be 

50 percent or more of the total in- 
dustry in hardware within another 
three or four years. "More than 95 

percent of the consoles sold today in 
Japan feature quadrasonic... about 
the only place you can find a unit 
that's stereo only is in an antique 
shop. 

"As far as our own sales are con- 
cerned, speaking of console and 
component equipment, between 18- 

20 percent of our total hifi sales are 
in quadrasonic. Logically, the QSD - 
I decoder will expand this figure in 
the future." 

He says that about 80 leading 
manufacturers are installing QS in 
their 4- channel units and many 
manufacturers are already design- 
ing their own QS systems with the 
Sansui ICs and these should be 
reaching the market by next year. 

Sansui is willing to share its tech- 
nical information with everyone. 
"including providing them with 
sample ICs and circuitry. Thre's no 
obligation." 

Ryosuke Ito says the new ICs give 
"discrete separation" without loss of 
frequency response, distortion, re- 
duction in signal -to-noise, or loss in 
dynamic range. 

Miyake notes that last fiscal year 
Sansui increased its sales volume in 
hardware about 35 percent in the 
U.S. In Japan, sales of high quality 
equipment are more than double 
that of one year ago. "They're com- 
ing close to the sales of TV." 

Norman Introduces 

Speaker System 
NORMAN, Okla. -Norman Lab- 

oratories has introduced an acoustic 
suspension two-way, three speaker. 
bookshelf speaker system with a 

price tag of $159.95. 

The unit, according to Norman 
technicians, his the transparency 
and accuracy of full -range electro- 
static with unprecedented mid and 
high range linearity and transient 
accuracy provided by two unique 
circumplanar tweeters. 

Designated Model Seven, the sys- 
tem utilizes one inch polycarbonate 
domes rather than ordinary paper or 
mylar. Each tweeter's total moving 
mass weighs scarcely more than one 
hundredth of an ounce. This is con- 
trolled by efficient 16 -ounce magnet 
structures for midrange and high - 
end clarity and definition. 

At the bass end of the spectrum, 
the exemplary low frequency tran- 
sient characteristic are due to a 

linear response 12 inch long throw 
woofer with foam annulus and 
breakup -free cone for maximum at-. 
curacy without sacrificing bass out- 
put. 

Silo Inc. Opens 
5 More Outlets 

PHILADELPHIA - Sidney 
Cooper, president of the locally 
based Sllo Inc., one of the largest 
audio and major appliances chains 
in the country, announced plans for 
five more outlets. 

Scheduled for opening within the 
month is a new store on Concord 
Pike in Wilmington, Del.; another in 
Woodbury, N.H.; a warehouse 
showroom in Allentown, Pa.: expan- 
sion of the present store in Norris- 
town, Pa.; and a new unit to be 
known as Appliance-TV City in 
Phoenix, Ariz. Silo also operates an 
Audio World unit of stores devoted 
exclusively to audio /tape and com- 
ponents. 

JOHN C. KOSS smiles broadly after 
receiving recognition from Re. 
search Directors' Association of Chi- 
cago as "Entrepreneur of the 
Year." Koss is chairman of the Koss 
Corporation, headphone manufac- 
turers. 

Vignola Comes on Strong 
As Rep, But He Delivers 

JEFFERSON CITY, Mo. -Car- 
mine Vignola may seem at first to be 
quite negative, but it should be con- 
sidered that he is offering to friends 
and top accounts a paperweight with 
the Chinese characters for "crisis" 
inscribed on it -and a line under the 
characters explains that oneof the 
two Chinese words for crisis is "op- 
portunity." 

As a former singer tamed rep, 
Vignola believes in working close in 
sales situations. He wants instant 
feedback and tells how it felt when 
this was not possible when he was 
singing in his early show business 
days. "f won't sell outside a four -foot 
radius," he says. 

Vignola tells of one executive of a 

chain of hi fir stores that sits way to 
the rear in his office. "I have to pay 
close attention to where the person 
l'm to sell sits, where he asks me to 
sit. When I come into the home of an 
account, I'm always watching where 
he invites me to sit" 

Father of a boy 12 and a daughter 

EIA, IHF Set to Conform 
With Pending FTC Ruling 

NEW YORK -The Electronics 
Industries Assn. (EIA) and Institute 
of High Fidelity (IHF) are moving 
to conform to new stiff regulations 
on describing and promoting audio 
power output ratings of amplifiers 
(Billboard, May 25). 

According to Jack Wayman, staff 
vice president of the EIA's Con- 
sumer Electronics Group, the ruling 
to be made public is identical, with 
the exception of minor changes in 
measurement techniques. to that 
sent out on Oct. 15, 1973. 

The rule will become effective six 
months after its publication in the 
Federal Register. 

Wayman says the FTC's inter- 
pretation of the ruling is that al- 
though all radio, television and print 
media shall abide by the rule as of 
the effective date. promotion liter- 
ature such as wall charts, line fold- 
ers, and /or specification sheets that 

Owners Expand 
Audio Franchise 

ATLANTIC CITY- Turning 
their audio hobbies into a business 
venture, two young Philadelphians 
took over the Lafayette Electronics 
franchise in suburban Northfield. 
They have just expanded their oper- 
ations into larger quarters on Tilton 
Road. 

The owners are Philip Becker, an 
expert in electronics, and Ronald 
Korman. The enlarged store bas a 

sound wall to set up components 
and another sound wall to show off 
the latest high fidelity stereo equip- 
ment as it would sound in the home 
of the purchaser. 

Lafayette, with its chain of more 
than 600 stores from coast to coast, 
has four other stores in southern 
New Jersey -two in Trenton, one in 
Vineland and another in Penn- 
sauken. 

70th Radio Shack 
Opens In Philly Area 

PHILADELPHIA -There are 69 
Radio Shacks dealerships already 
operating in the Greater Phila- 
delphia area and another dealership 
opened this week in the Bensalem 
Shopping Center in suburban Ben- 
salem. The manager of the new store 
is Richard Kleaninquenther. Grand 
opening specials, which ranged from 
two 80- minute blank cartridges for 
$2.29 to a Realistic AM -FM stereo 
music system for $479.95, were of- 
fered at all area stores. 

have already been printed for the 
1975 product lines before the April 
25 publication date, may be utilized 
until the supply is depleted. 

"However, the FTC would con- 
sider it to be a showing of bad faith if 
any such literature is printed after 
the Federal Register without in- 
corporating the rule's provisions." 

Meanwhile, the board of directors 
of the Institute of High Fidelity have 
voted for the elimination of the old 
IHF power standards which used 
such terms as "Music Power." 

IHF president, Herb Horowitz 
says that a new standard will be pro- 
posed to the IHF membership 
within six months. Horowitz points 
out that the FTC's power rating rul- 
ing, when released. will apply only 
to advertising and related materials. 
He says: "A technical standard of 
measurement is still required for de- 
railed specification of equipment." 

Horowitz says both RMS power 
rating and some method of indicat- 
ing peak power capability of ampli- 
fier is required, and promises that 
Len Feldman, the IHF's technical 
director will prepare a proposal for 
such a treatment standard. Feld - 
man's proposal will be subject to 
membership modification and ap- 
proval. 

Philips Und 
Selling `Iron' 

9, Vignola will take a call even when 
he is listening to a piano recital by 
the two youngsters, if he considers 
the person calling is that important. 
It is pan of his belief in the commit- 
ment that a rep has. "We do make 
ourselves available over the week- 
ends, even at night" 

Flashy, but with a deliberateness 
about being so, Vignola character- 
istically kisses the dozens of women 
at the rep Young Tigers annual ball. 

At a recent meeting, his room at 
the Las Vegas Hilton is strewn with 
financial magazines and studies. He 
is a voracious reader of such authors 
as Bob Baxter, John Kamin, Robert 
H. Persons Jr. "I don't say I agree 
with any one of these writers' views 
on finance and economics. I have to 
arrive at my own beliefs by reading a 
variety of viewpoints." 

One of his fierce precepts is that 
he makes all his travel reservations 
personally. "Pretty soon, if you leave 
so much up to secretaries and subor- 
dinates, you don't know what you're 
doing." 

One of his angry states comes 
when he gets to talking about manu- 
facturers who forget the rep's finan- 
cial commitment. "I spent $70,000 
for samples last year. The costs of 
these trips we are expected to take 
are enormous. Sometimes we have 
to take our salesmen. This means we 
are off the territory. It all amounts to 
incredible sacrifices for the rep." 

Vignola, fiery as he is, says he has 
learned when to keep quiet. One 
anecdote about him pointing this up 
is told by a manufacturer who must 
remain anonymous. Even then, Vig- 
nola will know immediately upon 
reading this who revealed the story. 

Checking into a convention hotel 
late at night, he lost his attache case 
and became belligerent. Even after 
midnight. Vignola began waking the 
manager and rousing people who 
had just come on duty. 

The next morning, hotel person- 
nel found the attache case and told 
the executive in charge. When asked 
if they had informed Vignola, the 
hotel men said no -not until he 
could ask about the missing item in a 
calm manner. 

Despite his temper at times Vig- 
nola is regarded highly by princi- 
pals. Says one: "If some reps came 
on as strong as Vignola, you couldn't 
tolerate them -you wouldn't. But he 
has a tremendous reputation for de- 
livering sales. He is just an incred- 
ible individual." 

ecided About 
Blank Tape 

LONDON -Philips is still unde- 
cided whether to market its newly 
developed iron particle tape, and no 
early decision is anticipated. The 
tape is claimed to offer better sound 
quality. than either conventional 
iron oxide or chromium dioxide 
coatings, with a signal to noise ratio 
of up to 12 dB better. 

Sufficient quantities of the tape 
have been manufactured in Philips' 
Aachen factory in Germany and at 
the Dutch plants in Eindhoven and 
Ocsterhout for a judgment to be 
made on its viability, but a spokes- 
man pointed out that it is not un- 
usual for several lines of develop- 
ment to be followed simultaneously. 
and that some new products stay in 
the laboratory for years before being 
marketed or superseded by newer 
and more efficient materials. 

A major marketing obstacle is the 
substantially greater cost of the iron 
coating over chrome dioxide tapes, 
but in view of the present scarcity of 
chrome raw material, this factor may 

become less important in the future. 
Owing to the improved magnetic 
remanence of the new tape, it is also 
feasible to use thinner coatings than 
are possible for conventional tape, 
without loss of response. 

Compact Bid 
By Aiko Corp. 
CHICAGO -The Aiko Corp. will 

introduce a compact stereo system 
with cassette stereo record /playback 
mode at the Summer CES. 

The recorder features fast, fast 
forward, rewind, record and pause 
controls, plus automatic reject, and 
can record directly from the AM/ 
FM bands. Input and output VU 
meters measure recording and re- 
ceiver tuning accuracy. 

The walnut unit comes with 
hinged dust cover and acoustically 
matched speakers. 
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CMC PACE 

Chain Opening 14 New Outlets In 17 -Month Period 
Gross Margin Dollars Firm's Buyer High on `Q' 

Make Business Sense In Pure Component Sale 
Continued from page CES -16 

eight. That's what you're after -a 
high sales rate and minimum inven- 
tory balance." 

What does this do to CMC's fi- 
nancial status? "It's dramatic. With 
less cash tied up in inventory, it 
means taking merchandise purchase 
discounts (with early payment), new 
stores and reducing loans that are 
outstanding." 

CMC has turned a comer finan- 
cially, Floerchinger says. A year ago. 
he says, it could be said the chain 
was slow pay. Now he says, "We're 
current with everybody we care to be 

current with. I would say we're cur- 
rent with everybody." 

Floerchinger has also changed 
banks. He says CMC was at the 

lending limit with its former bank 
and that the bank "knew nothing 
about the retail business." Floer- 
chinger has made trips to CMC's 
stores with the new banker and has 
more than doubled the chain's credit 
line. 

CMC salespeople will go on a new 
pay plan July I when each ticket will 
key an incentive commission based 
on gross margins. The commission 
varies according to the gross margins 
of the items and there will be spills 
on top of the commissions. 

Expanded use of the five -man 
data processing department will 
now include automated accounts 
payable amounting as the first step 
in automating all accounting and 
gaining more use of the computer. 

Continued from page CES -I6 

Gervich looks to the Consumer 
Electronics Show as helping to fill 
loopholes in lines, but says most of 
the buying is done back in St. Louis. 
Comparisons are important in Chi- 
cago at CES though. "We'll see what 
everybody has to oiler. And we will 
find where one choice we made 
doesn't look so good when we find 
another we didn't even know ex- 
isted.' 

As for regional flexibility he says. 
"Like any big chain, we try to stay 
with a steady format. but sometimes 
it's better to leave the format to do 
more business." He says advertise- 
ments can and have been varied in 
Atlanta, St. Louis, Indianapolis and 
Kansas City -CMC's four main 
market areas (there are stores off- 

BANCO In -House Rackjobber 
That Thrives on Blank Tapes 

Continued from page CES-16 
stocked. For a long time, CMC was 

selling prerecorded 8 -track at $4.88, 

but recently in almost all markets 
has gone to $5.29. "We found the 
profit was just not high enough be- 
fore," Sullivan says, but declines to 
reveal what that profit target is. 

The shocker with CMC is that 
blank 8 -track represents 60 percent 
of blank tape sales. Sullivan says 

very few people will believe this. 
Blank cartridges are so strong that 
CMC went to Tape Services, an East 
Coast firm, to build its own blank 
quadrasonic cartridges when other 
suppliers lagged. 

A blank quadrasonic cartridge 
must have a notch to trigger a quad - 

rasonic response in playback Some 
of CMC's more enterprising custom- 
ers were using a wood burning tool 
to bum in their own notch! Blank 
quadrasonic cartridges go for $3.95. 

CMC carries Memorex, BASF, 
TDK, Capitol, Maxell and its own 
private label brand. Sullivan does 
not carry all lengths And grades. of 
course, in all these lines. He pushes 
private label (offering TV set sales 
personnel incentives, etc.) because 
of the profit and because he says 
regular brands have left a void 
where people with $29.95 cassette 
portables are concerned. 

Sullivan's lineup on lengths finds 
him carrying all Memorex across the 
board, including chromium dioxide. 
He carries BASF chrome and open 
reels. He carries cassette and reel in 
TDK. In Capitol he carries only the 
promotional 8- track'in 100 minutes 
and 80 minutes, $1.29 and 99 cents 
respectively. In Maxell he carries 
cassette and open reel. In private la- 
bel he carries 40- and 80- minute 8- 
track and 45-, 60-, 90- and 120-min- 
ute cassette. 

CMC's Growth Has 
No Theoretical Limit 

Continued from page CES -16 
Definite preference for re- 

gional shopping center with very 
wide drawing area (only two CMC's 
are in malls). 

Equally definite preference 
for free standing design with loca- 
tion a main factor in whether to 
build fresh or remodel. 

Size of outlet dependent upan 
how shopping center is laid out and 
whether single or double car stereo 

installation bay is required (a factor 
determined on estimated car stereo 
potential for target store) with 3,000 
square feet a common dimension. 

Present Store: Atlanta (8 and 1 

being built), Indianapolis (6), Kan- 
sas City (8), Des Moines (3 by June), 
Topeka (2), St. Louis (I1). Ware- 
houses: Atlanta, Indianapolis, Kan- 
sas City, St. Louis (all with service 
center and service center at Des 
Moines as well). 

CMC Heads to the Action: 
Packaged Music Systems 

Cauinaed from page CES -16 

are dead for years, but as long as the 
new Loggins & Messina and the hot 
chan LP's are available first in disk 
form and as long as cartridges and 
cassettes are more expensive than 
disks, I see no way other than com- 
pacts featuring a turntable." 

As for the quadrasonic compacts, 
one will be a $260 Pioneer AM /FM 
with 8-track player and the other a 

$440 Panasonic with AM /FM, turn- 
table and CD-4 demodulator." 

Oldani says in regard to the dis- 

crete vs. matrix question that "even- 
tually discrete will take it all over." 
he goes on, "It strikes me that if 
nothing else, it (discrete) sounds like 
a beuer system, that is when you talk 
about it, it sounds better. To a large 
extent I don't think it will matter that 
one is technically better than the 
other, one is cheaper to produce or 
whatever. In the end I think it's go- 
ing to be which one can you sell the 
public the easiest. And from that 
point of view, CD-4 has a lot more to 
talk about, has more positive state- 
ments you can make about it," 

Price points are typically $2.19 on 
a Maxell 60- minute cassette; $2.29 
on a 60- minute TDK. In sales per 
length he finds that 50 percent of 
cassette sales are in 60- minute but 
that 90 -minute is fast taking over. In 
8- track, 60 percent of the sales are in 
the 80- and 90- minute lengths. 

Doug Allen Puts 
Together Firm's 
Promotion Plan 

Continued from page CES -16 
gether the monthly promotion plan. 

By the 15th of each month, CMC 
has decided on all the products it's 
going to promote next month, what is 
going mio each newspaper ad, what 
radio commercials will be used. It is 

a plan that goes to all personnel. 
Staff people get a script of the radio 
commercials and a rough layout of 
all the print advertisements. 

Also, staff is given the reasons be- 
hind the strategy of advertising and 
promotion. Spots on car stereo, for 
example, may be prefaced by noting 
that it is the season for this, and no 
forth. These explanations will key 
the trends to the advertising efforts. 

All this is further coordinated by 
district managers meeting the first 
week of each month with all person- 
nel and by once a week the district 
managers meeting with store man- 
agers. 

Moreover, there is everyday com- 
munication in that the store man- 
ager drives a panel truck to the ware- 
house daily to pickup orders, turn in 
service work and pick up finished 
service jobs. That's one -day tam - 
around on service. 

In markets where there are 12 -13 
stares, CMC will have area super- 
visors over six stores and then a dis- 
trict manager over two area super- 
visors. 

Basically, Allen and president Pat 
Morris believe no chain can equal 
CMC's feedback system, involving 
WATS in all stales but Missouri, 
Xerox telefax transmission of daily 
reports. And every Sunday all stare 
managers fill out a detailed form two 
pages in length and the paper size of 
long legal note paper. 

More than this though, is the role 
of board chairman Byrle Northup, 
who constantly roams and spot - 
checks the siores. "His our No. I 

feedback source," Allen says. 

shooting from Kansas Cty in Des 
Moines and Topeka, Kan.). 

Regional differences right now 
are reflected in varied price competi- 
tion factors. 

Gervich says the component busi- 
ness at CMC is five times what it was 
two years ago. The reason is new 
customers are being developed. One 
of the hottest component items and a 

big reason for the growth is speakers. 
CMC will kick off the '75 season 

with 10 lines of speakers. Gervich' 
boils down the various philosophies 
of speaker design- transmission line, 
ported duct reflex, air suspension, 
panel -planar. omnidirectional and 
an and on -into what he calls basic- 
ally "East Coast purist" and "West 
Coast booming bass." Actually. he 
tries to carry a wide selection of 
speaker designs ranging from $20 to 
$400. He says there are plans to get 
into such designs as EPI's $1,000 col- 
umn omnidirectionals "in selected 
market areas." 

Gervich says speakers reflect 
a highly subjective judgment. 
"There's no sense our telling a cus- 
tomer he's got to have this or that 
speaker. If he wants the other then 
we have it." Speakers are the most 
subjective of all components. 

As for quadrasonic components, 
Gervich says CMC has done a very 
good job with Kenwood $400 to 
$600 receivers. He says the add- on 
business in quadrasonic is com- 
pletely dead, that people buy whole 
new quadrasonic set- ups and even 
rarely trade in existing stereo sets. 

Gervich feels eventual FM dis- 
crete broadcasting will just boost 
quadrasonic all the more. On the 
question of the retailers' responsi- 
Ibiliy in encouraging consumers to 
ask for FM quadrasonic, or even he 
aware of its possibility, he says, 
"We're doing such a job with stereo 
and quad as it exists now, who's to 
say what the responsibility is." 

Quadasonic consumer electron- 
ics is 25 percent of CMC's hardware 
business right now. Gervich, as with 
all CMC executives interviewed in 
this series, has available up- to -the- 
minute marketing statistics for the 
chain. To go further, CMC sells 19 

percent in units in quadrasonic. This 
shows, of course, that the quadra- 
sonic sales is a lot bigger than the 
stereo sale, or around 30 percent 
more per sale. 

The only statistical loophole is 
where CMC advertises a stereo/ 
quadrasonic special and the cus- 
tomer buys either two speakers or 
four speakers. This is not differ- 
entiated. 

As for growth of components gen- 
erally, CMC's fiscal year started in 
April. April and May figures on 
component sales are already double 
last years. It is a pattern Gervich is 
turning into a habit. 

Zenith Pushes 

For New Une 
Continued from page CES -3I 

tapes, synchronized to a multicol- 
ored floor- standing 4- channel 
schematic sign which reacts to the 
spoken pitch. 

Zenith more than doubled its pre- 
vious audio line, with Doherty 
promising additional units through 
the fall- winter as they become avail- 
able. The firm dropped out of the 
audio products race for about four 
years until the start of 1973 when the 
record /tape playback comback be- 
gan. 

Continued from page CES -l6 

"We want extremely high energy 
people." He says exhaustive inter- 
views are routine. He would like to 
hire more women, more blacks. 

He believes CMC's compensation 
plan for personnel cannot be 
equaled by any other retail organi- 
zation. He says it generally takes 6- 
24 months to work up to store man- 
ager level. From the amount of re- 
sumes on his desk and the interviews 
going on around the company. it is 
clear a lot of people want to join 
CMC. 

Claude Brunner 
Points to Rock 

Radio for Ads 
Continued from page CES -I6 

CMC has closely identifiéd its prime 
target customer. "Very few adver- 
tisers have a target audience where 
they can find them. We can. It's the 
18 -25 agr male and he listens to rock 
type radio" 

CMC uses a goad deal of print ad- 
vertising, especially for promotional 
merchandising, It will also use what 
Brunner calls "flights" of TV spots, 
or relatively short, 10 -week bursts. 

In terms of overall philosophy, 
Brunner and Pat Morris, the 33- 
year -old CMC president who 
teaches marketing at the University 
of Missouri Campus in St. Louis two 
nights a week, decided that CMC 
needed a director of marketing and a 

director of merchandising that exist 
on parallel levels, not reporting to 
one or the other. "Marketing must 
be hand in hand with merchandis- 
ing" 

Brunner draws up a marketing 
formula for each of the product 
groups but none of the product buy- 
ers report to Brunner. Brunner re- 
ports directly to Morris. Doug Allen, 
vice president merchandising com- 
munications, is son of between Mor- 
ris and Brunner because of what 
Brunner calls "Allen's unusual ca- 
pabilities." 

Brunner says, 'bur aim was to 
really establish a marketing direc- 
tion and not diminish the area of 
merchandising approach and yet 
not make the marketing approach 
totally merchandising oriented." 

Advertising is based on both short 
and long range. "On the short range 
it is what do you want to sell, what 
are you going to promote (right now) 
and make people aware that we've 
got it. On the longer range, we want 
to know what are the major pur- 
chases the buyer has made, what do 
they say about us as a company, can 
you build that into longer range ad- 
vertising?" 

Young males are primarily inter- 
ested in music reproduction, music is 
basic to their lifestyle- and this is 
where CMC finds them -in radio. It 
elects to talk to them quite directly, 
not in a cute manner at all. "We are 
very straightforward because we 
consider that the purchase of a 
stereo system is serious and repre- 
sents a lot of money. We do not talk 
to them as youths, but as people, and 
we address them straight on, what- 
ever market we are in." 

What 
To See 
At CES 

33 
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Soul 
Sauce 

Lull In Soul 
Means No 
`Leadership' 

By LEROY ROBINSON 
LOS ANGELES- What's hap- 

pening in soul music: or better yet, 
what is the source of what's happen- 
ing now in soul" 

Very little is an immediate reac- 
tion. The Billboard charts, however, 
indicate a steady rise for Kool & the 
Gang, and continued placement in 
the first 20 slots with such notables 
as Stevie Wonder, Aretha Franklin, 
and the Four Tops. But there's no 
real "leadership," or, if you will, ex- 
citement created by the product or 
disk jockeys for the product. 

Perhaps the most surprising inci- 
dent, both for Elton John and his 
people, was his "Bennie & the Jets" 
invading soulville. 

Elton's free passage, paid for by 
many of the soul stations, however, 
is food for thought. In other words, 
there must have been something ob- 
viously lacking in the soul music diet 
that encouraged our children to 
hang out with "Bennie & the Jets" 

Without getting into a total 
analytical look at the soul scene, it's 
probably safe to say that incidents 
like Elton's acceptance come about 
during lull periods- periods when 
nothing really is being released. 

Since there has been a drastic 
ex (and needed) cutback in blaxploita- 
O tien movies, which also means acut- 
mJ 

back in pulsating black music 
1114 themes, we might assume that to be 
m another reason why there is little to 
g get excited about on the soul music á scene. It would be a shame, though, 

if we had to depend on second rate 
(and fourth rate) movies to gel first 

z rate black music presentations. 

The lull, however, might be con- 
sidered advantageous to some. For 
instance, Herbie Hancock's most re- 
cent release, "Headhunters." and the 
track. "Chameleon," have reached a 

considerable amount of interested 
young ears not jazz oriented. 
Not since Hancock's soul- inspired 

"Watermelon Man" of some years 

(Continued on page 35). 
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PBWke (mitt/ Colombia 446001 

7 YOU KEEP ME 

IManpna On) -Mar re* 
(a6 Mm. E Allen). Ki 2165 (LaMOn) Mob. BAP 

5 POSITIVE THING- Marern 
Sc mkon. L Wish A. Wilson. M.D.. C. an/ 
Ph. 14115 IInhensI SAIIa0nll, ASGIFI 

12 BENNIE 6 THE SETS -M Inn 
kiss 

(Did Mn.1IMO 
/a l9e 

4 WHO ME YOU -u Ip 
(D Gnekud, H. Johnson), ABC 11111 

(Anshan BroedurtinnhAm, /SUP) 

I SHO -NUPE 00010E 
Ihd 11-Sylea S 111 Me.eu 

Robinson A Goodman), 
All Platinum 1150 (GamSi, BMD 

3 HOW DO YOU FEEL THE MORNING 
AFTER -now Meme 

IIGau 
Gerald. 

BUISwSn 
111 lPalydWl 

11 0ET159' WHAT YOU WANT (LOSIN' 
WHAT YOU 001) -KMII. M 
NE Bell, B Mean I. Gordan/ St 

190 (Colombo) DA 
ee, 

M. South hinters BMn 

5 A FUNKY SONG -Roan 
M Samoenllpae, In.). CAC 2111 

net 0n. NM) 

4 MACHINE GUN- a.nnexs. 
M. Warns). Mahn 1307 Omen. AVM) 

4 MY LOVE -Mop moo 
P. ta4 *Canned, Mbee 031 
Mteanney AIA. BMI) 

2 MY THAGG -ten 815.. 
O noron Porte, DNS Ihneree (chines, BMD 

13 SUMMER BREEZE (Pad 1) -Mr BoMxn 
D. Oars, D. Crofts), leech 2253 IalunPal 
(Delmdner, BPI) 

5 WHERE DO WE GO FROM 

HERE -mnnn 

&Men Reece 
/05h11 

Three. BPI) 
unó.l 

17 TOUCH A HAND, MAKE A 

FRIEND -sane Slops 
01. 51041. R. Dash. C 01,5001. Ma, 0195 

(Gaum1ial (Fal/Meman. BMn 

13 THE LONE RANGER -ono Pawn Ir. 
(0 nom M), Atlantic 3001 (keeled. Boll 

19 OUTSIDE aWOMAN- 4snsaz 

1501,11,4ebm. BM) 

18 BEST THING THAT EVER HAPPENED 
TO ME- clays 0.11Át 6 The Pip. 

U. Wealhem). 1100.1 401 (Keck ASAP) 

9 RHAPSODY IN WHBE -lee Wish/ 
ortMaa 

(R.Yetleinnuhrs.. Bton 
M90 

12 MAKE UP FOR LOST TIME -Moats 
Run eldo /.n B ONO 

n). Pauta 38111.x11) 

2 YOU 'VE GOT MY SOUL 

ON FIE- Tenyulte 

Demob/ 06 065515) 
Gordy 71% 1101001 (5)051 

3 DANN RIGHT I AN 
SOMEBODY -Fred Woad a 164 105 

IDMUlnsIIehndaIÌnichappHi BMlje) 

16 WHO IS HE AND WHAT IS HE TO 

YOU -Gosh ore 
(B 52r, BMII 

Maenney), Mosel 509 11611. 

2 YOU'RE WELCOME, STOP 

ON BY -oaso mum 

IS 

Whack. 
Womx1 .MI5 

tad Mus 439 

3 TELL ME SOMETHING -Res I Wm4,,). ABC 11411 

Venn A In 51061111,1 Bad. lGP) 
2 RALLERO -War 

I,ll.,l5l tear, H Sw1111. 51501 1 ód°"412 Á. 
SII, ASETO 

3 SECRETORY- AS want 

(Shorten, BMIII 

Dade), 4611 IrSIntìtl 

7 TREAT ME LIKE I'M 
YOUR MAN-osonq -sour Wab, 
&.055011 Fantasy 111 Dam Oh 

i fr TITLE, ARTIST 

(heed /MIS lmber 10s. molt (PUnliser, Lkerel 

68 

Y 

70 

63 

35 

65 

9 

2 

15 

LONG AS THERE'S 100 (t 6OT 

LOVE)-sa. Howe 
1pood, M. MtDunn lt, B. Wrier 11 OstI 
ory 1865 him Cotl /WM w, BYD 

01100SIMG UP ON YOU- Brarnal 
autex lam/laeD 

bmr m 4B11 

HEAVENLY -no r,e l,p 
M. WA#el4). Gordy /135 (Mdmm) 
(Ste Damon/ POI * 1 

TILL 4GWmbílRAe. 

TRAIN 
MMEelone°Inlánul5ijei. 

* - 1 

3m 051Umhn) 150541E BPI) 

GOOD THINGS DON'T LOST 

AOEVER -00., rmbe a roe 

(MWd.1 n ilesudeb M. 

Hams). Rhea 1156 

* I MIDNIGHT AND YOU-Donn Babe 
(& 6 G. Page). ABC 4186 (ery Om. BMD 

74 69 A WE CAN MAKE IT LAST 

FOREVER -bates Beam 
Code. 

RSt ri. IB 

Xeres/ 15.015e 46811 

* " 3 I'VE BEEN SEARCHING -or. Wrl'pt 
(E Ranee/ PII Bel 611 (ABV (M, BMI) 

91 3 WHAT GOES AROUND (Cams 
Around)- 11,5 55 1 
(Micro. Onnon. lumen. Axon NO) 
(Warner Noe)(BlorlbatxfMden, BMD 

77 12 5 GIVE IT UP OR TURRET A 

LOOSE-be oar 
Oc ebnii3 People 501 (Polyde) 
(renatone /BunMIUnn0agen, 11411 

78 77 5 LOUISE -by aeM 
(L Robin/ CrIN)rer 974 women WAN 

- 1 GRAPEVINE WILL LIE 

SOMETIMES -.Mean p Isle 
p. Msesnl. San6mp 519 Ilan-0 a Paps) 

94 3 FUNKY PARTY - awes no 
(C Mid) Wen 4611 Sw.lMI (Sono, tul 

81 86 4 LIVING TOGETHER IS KEEPING US 

APART -HM lno. 
(e hid W. Glade). Silver Blue m9 (Palydorl 

(SAMM BMI) 

u 88 4 Rse 
M 

mt THE 
a 
MENTS -Bns Dona 

trop M1n1Dm1,M. 611) 

93 2 THEME OF FOXY BROWN -afire meta 
M. Hulth/ Atom 1192 (lobte /Harlem. ASAP) 

84 92 4 SWEET LOVING WOMAN -tern Mar 
(L genie), spin 116155hen) 
(aueo/BelinM, Bel) 

35 79 9 MAT'S TIE WAY IT WILL 
STAY- teem. role. 
(N. 1511,151. kohl 3855101,051.03 Barg 

86 46 7 THE BOY NEXT DOOR -eph seen. 
(P Dom, A. Pa). Meek 3819 
(enhe Boehm BNDCaiIMn. BMn 

87 81 8 ITS WORTH THE HURT -see MOLD 

D. red). al 1992(1 A) ahemn. BMn 

- t RAINDROPS- N.W.00o 
(S. ft./ 

rreirsaO, BMlllrol 
3B9t 

l NE 6 YOU- Yrpons 
. BI QVIÍnH 

Prea51,, 1Mh) he 2880 

I BINGO- awdpen 
lt FPlnr, E Apr, M 51w) Lanus 138 

(Olmr.ne) 115515 tMInI511de 1401.. BMII 

91 1 EVERYBODY PANTY ALL 
NIGHT -anon. m I5e Barra 

t I hlumI 
1 

Uj Mold framer, ),1 
itb5 71168 

92 SG 2 LYING TO MYSELF -oche. 
le Itl) Fury Mon 1841Pí 
Mmkel Shoe BM) 

- I HAPPINESS IS JUST AROUND THE 

BEND -YIN mpwen 
(Odor). RG 0551 lB1a,knod, BMn 

1 YOU TAT TO KEEP ON BUMPIN' -Lea 
(IL Belll 321 

((Detente/Gam Bq',l 
>e1 

- 1 ELLA WEE2E -Lem pea. 

($ileM ÓIOMAOPA s53050MOm 
199 Meth 

96 98 2 LEAVE THE KIDS 
ALONE -con tows Mee 
B. /Drones. scum. RA 0141 (Donor, Bm) 

97 t DO Iu OVER- nipnat lenm 
ID. 11,1500). tolOne 1511111BWin0on. ASAP) 

98 99 2 GET UP OFF MY MIND -0e1M usu. 
Ia. mLDe, d (awl. *snood 123 

(aeeMn,) (OrMe/Badte0M. Ban - 

I JUST AS BAD AS YOU -skis. Iemn 
0 

uanniami°e5o, 0053 

100 74 9 SLEEPIN' -Ober no 

Mein 1Má. 
Oohed V) 5195 

ìoPYtl-jh'ad material 
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Billboard SPECIAL SURVEY for Week Ending 6/15/74 

Billboard FM Action dicks 
Mpnnnlko lYaameeel'nc"rtMMiPlmmay 

ertpmadw,MaedMa retrieval system. d trans 
any mlmns<wumIwupqln0 aarlNm Wow, memo lie moment, pem 

son he puWner 

LEON RUSSELL, 'STOOP ALL THAT 
JA7l, "Sheller, WPHO ru Wool FM OVOSFle wmK- 
ru Wall WOOS FM NONE FM KGB FM Kph/ FM 

JERRY GARCIA, Round Rermtc NL01- 

FM WNSFM WON WORD Fu 49000041Q10PU 

ISIS, BuOdab: Ym1TFM 1110111.1 WPIßFM 

CN0Mn1KLO(FM 

WEATHER REPORT, "Mrs. 
TER0US TRAVELER," Columbia: KCFAIu 

SWUM( ROME-FM 4101. FM KQIY FM 

ROBERT HUNTER "rails OF THE 
GREAT RUM RUNNERS," Round Records 
WWI FM M11NFM Km. FM KQN FM 

KEITH JARRETT, "TREASURE Is 
LAND," INFIRM: Mill 40000 -FM MIAMI 
KIOLFM 

KING BISCUIT BOY, Epic: morn 
MWSFM MARDFM 'MUM 

7Rf11CáNrWERAoKEETMEAEÚhx, 
"JOURNEY 

RrLE FM 

WPAB4M M1RFM NLOLFM 

BILL WYMAN, MONKEY GRIP' Roll. 
Mg UMW 1Q1FM Ì1z100 1000V FFM KLOLFM 

J.J. CALE, "OlUE," Sheller, Oa-FM 
MOMEFNI MIFFM 

DUCKS, "DUCKS RELUE," RCA: mot. 
YAM ROM( 

JOHN KLEMMER, "MAGIC AND 
MOVEMENT," Impulse: 4001MMK111411 0100- 

FM 

RICHARD TORRENCE, "EU. 
REKA¡' SkeHen KCFR FM MYPBFM IOU FM 

BEE GEE'S, "MR. NATURAL," RSO: 
WYYS Fle 00W-0 I 

ARTHUR BROWN'S KINGDOM 
COME, "JOURNEY," Parr941: KCFRFM 

MLR iM 

JOHN 
STEWART, 

" F MENFM 

K CON - 

CLIMAX BLUES BAND, "SENCE 
OF DIRECTION," Sire: W0YM.FM KOMEFM 

EMBRYO, "WE KEEP ON," BASF: WOm 

FM WM FM 

HANSON, "MAGIC DRAGON," Mani 
Core: WNS1M CHUM FM 

NAKTAR, "REMEMBER THE FUTURE," 
Passpot: 40100BFM WRR -FM 

MARTHA REEVES, Ma: WPLBFM 

KOS FN 

RITA COOLIDGE, 'Tau Into 5p,in&" 
ABM: WARM 4000-1M 

MINNIE.RIPPERTON, "PERFECT 
ANGEL," Epic: NOW IM MIR FM 

AIRTO,'VIRGIN LAND," Salvation: poor. 

DAVID AMRAM, 'TRIPLE CON - 
CERTO; " RCA: CHUM Fel 

EXONERATED 
N 

RFLEEA,, "Columbibia NM FM 

STEVE BARON, "A WANDERER WIE 
YOU," Poramonl Wmn.FM 

CARAVAN AND lit NEW 
SYMPHONYA, (IMPORT) Dome 
WK1NFM 

HENRY COW, 'THE HENRY COW LEG 
END," Virgin: KCFBIM 

PETER FRAMTON, 'soMETNINGS 
HAPPENING," AMA: KYmBIM 

GAP BAND, "MAGICIANS HOLIDAY," 
Shatter, wm0FM 

GG EEMBA0LLD 
BY HE 

NAME," I:401MM 

PAUL HORN, 'VISIONS," Columbia: 
CHUM -FM 

IF NAT JUSTA BUNCH OF PRETTY 
FAd4S," Capitel: 0011M 

KEITH JARRETT, "PIANO SOLOS," 
OMPORD) ECM: WB011 FM 

OUIENCY JONES, "BoDY HEAT," 
M: 4LOFM 

KANSAS, Columbia: CHUM FM 

ALBERT KING, "1 NONNA GET 
FUNKY," Stn: morn 

KING CRIMSON, "STARLESS 
AND BIBLE BLACK," Atlantic: 
KGM 

óUBET LAWS, "IN THE BEGIN- 

LAURIE UEBERMAN, "PIECE OF 
TIME," Capitol KUMOFM 

KEN LYON AND THOMB- 
STONE, Columbia: 'mom 

BUZZY LYNN HART, 'Fussy CATS 

CAN GO FAR," Aka: MKTKFM 

MAHAVISHNU ORCHESTRA, 
APOCALYPE, Columbia: KGB FM 

MURRAY McLAUCHAN, "BAY TO 
DAY DUST." Eoic: rims in 

BABYLON, N.Y.: WBAB-FM, Malcom Davis 
BALTIMORE, MO: WKTK -FM, Joe B « heri 
BUFFALO, N.Y.: WPHD -FM, Steve L pa 
DENVER, COLO.: KCFR -FM, Bob Stecker 
HOUSTON, TEXA5: KLOL -FM, Jim Hilly 
NEW HAVEN, CONN.: WPLR -FM, Gordon Weingarth 
NORFOLK, VA: WOWI -FM, Larry Dinger 
PORTLAND, ORE.: KQIV -FM, Lacy Scott 
PROVIDENCE R.I., WBRU -FM, Dick Wingate 

MOTT THE HOPPLE, "ROCK AND 
ROLL QUEEN,' Atknik: WBneFM 

IDRIS MUHAMMAD, "POWER OF 

SOUL" KUAS: 0001-IM 

ORPHAN, "MORE ORPHAN THAN 
NOT," London: WPLRFM 

P F M "THE WORLD BECAME THE 
WORLD," Maniroe: MLR FM 

PHERDRA, "TANGERINE DREAM," Vi,. 
II,: Il101I0 

JIM POST, 'WOKS GOOD TO ME," 
I Fantasy: KOMFM 

RENAISSANCE, 'TURN OF THE 
CARDS," Sire: 0010kí 

RÍ OT, WIELCOMEE TO THE WORLD OF 

MINNIE RIPPERTON, "PERFECT 
ANGEL," Columbia: KCFRFM 

EARL DÚNCR, UGaGS "MON' CROSS 
THE 

SHA NA NA, "110T SOCKS," Quality: 
CHUM 

STAMPEDERS, "FROM THE FIRE," 
CapWW: MH9fa 

THIN wd," íryodGónBOwmr 
OF THE 

GINO VANELLI, "POWERFUL 
PEOPLE," AGM: naa lM 

DOC AND MERLE WATSON, 
"TWO DAIS IN NOVEMBER," Poppy: MAI- 

RUSTY WEIR, STONED, SLOW AND 

RUGGED," ABC: 00014M 

WET WILLIE, "KEEP ON SMIUNG," 
CRp1Aln: MmTIM 

BOB WILLIS AND HIS TEXAS 
PLAYBOYS, "FOR THE LAST TIME," 
United Artist: KCMRFM 

TEN YEARS AFTER, Tama VI- 
BRATIONS," Columbia: KGBEM 

OHIO PLAYERS, 'SKIN liaHT" Mer. 
mry: KGB FM 

GLADYS KNIGHT AND THE 
PIPS CLAUDINE /SOUND- 
TRACK, Bodda0 KGB FM 

SAN DIEGO, CAL.: KGB-FM, AN Schroeder 
SAN JOSE, CAL.: KOMEFM, Cliff Feldman 
TEMPLE, TEXAS: KYLE -FM, Bill Grant 
TOLEDO, OHIO: WIOT -FM, Dave Loncao 
TORONTO, CANADA: CHUM -FM. Benja Karch 
VALDOSTA, GA.: W WS.FM, Bill Tullis 

Thee are eel 
to MW nation's 

alums that harp been added this pest week 
1ná,4 0epmMle stations. 

BubblingUnderThe HOT 100 
101 -1 WISH IT WAS ME YOU LOVED, The Dells, Cadet 5702 (CRT) 

102 -LEAN IT AU ON ME, Diana Trask Dot 17496 (Famous) 
103 -YOU 'RE WELCOME, STOP ON BY, Bobby Womack, Unitdd Artists 439 

104- HONEY BEE, Gloria Gaynor, MGM 14706 

105 -BURN, Deep Purple, Warner Bros. 7809 

106 -SIK DAYS ON THE ROAD, Johnny Ries, Atlantic 3028 
107- STANDING IN THE RAIN, The lames WTI& Atco 6966 
108 -I ONLY HAVE EYES FOR YOU, Mel Carter, Romar 716 (MGM) 
109 -SADIE TAKE A LOVER, Sam Neely, A4M 1523 

110 -MARIN' THE BEST OF A BAD SITUATION, Dick Fellar, Asylum 11037 

BubblingUnderThe Top LP's 
201 -11E BLACNBYRDS, Fantasy F 9444 

202 -DARYL ALL B JOHN OATES, Abandoned Luncheonette, Atlantic 
SD77269 

203- 1111ARIIE RICH, Fully Realized, Mercury SRM 27505 (Phonogram) 

204 -ZOMBIES, Time d Me Zombies, Epic KEG 32861 (Columbia) 
205 -TAT5 ENTERTAINMENT, Soundtrack MCA 811002 
206 -UNI HALL, Sundown lady, A8M 4359 

207 -KIKI DEE, Loving 6 Free, MCA 395 

Lull In Soul Means No Leadership 
Continued from page 34 

pass has there been any major re- 

sponse for the excellent pianist's 
contributions to the so-called soul 
market. Oddly enough, it was not 

Hancock's version that created the nately. blues and jazz do not get the 
greatest intense in black circles, but 
the Afro -Latin version by Mongo 
Santamaria. 

If we look at black music in gen- 
eral. there is great activity. Unfomu- 

same attention as rhythm and blues, 
soul, and pop -soul unless it is 
treated, as is Hancock's "Chame- 
leon." with the necessary commer- 
cial elements, 
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30 30 
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19 35 

21 9 

50 2 

39 29 

SHIP AHOY 
O'Mn..untooie IalemMipN KZ 

490011 (Cd.m0M) 

MIGHTY LOVE 
Ike Spinners. Atlantic SO 7235 

HEAD HUNTERS 
Meese 01Mí 000. NC 39731 

WAR LIVE 
United Mme UA4 10112 

THE PAYBACK 
Mme, Nam. Pehda P017001 

STREET LADY 
Doled Byte. United Mob MIA 

'M` 
+ 'IUSTMENTS 
MN Whim Steam SPA 8032 

OPEN OUR EYES 
Leh, MM a Fee Celumble KC 

32/12 

LAGAIN' FORA 
IDVE AGAIN 
lank Wome, Wiled Mute 
I341.4I9Y3 

ANTHOLOGY 
Bums mote a lm Plpt, Mdam 
M192 

ANTHOLOGY 
Maw Gene, MM. M9 1949 

CLAUDINE SOUNDTRACK 
Goan Kiehl 5 Me lap,, Budbe 

mo 1602 ST 

LOVE IS THE MESSAGE 
WS. Piib00Mhb Im enttemm u 
12101 lalumbu1 

LET ME IN YOUR HFE 'it 
Mama 1nd51n, Mane SD 1192 

EUPHRATES RIVER 
Man Inumum, RCA A 1-0001 

PURE SMOKEY 
Smo101 0,1,00,. Temla 1073151 

(Worn) 

SKIN TIGHE 
Oho Players Mmury SAM1.705 

lehegaml 

LINN' FOR YOU 
Al Caen. Hi MH1.42DB20.oetlon) 

CROSSWINDS 
WI, Cobham, Mantic So 1300 

BOOGIE DOWN 
Fame mom, nmh 1 ;MI 
IMdom) 

ANTHOLOGY 
Slmaen a Tae Meade, 
Adam X191 01 

HERONS OF NE MINDS 
laps, *0000,00 DSO-50166 

BODY HEAT 

lmm, MM SP 3617 

WAR OF THE GODS 
M(0, huh, PMbllelpnie IMem 0001 

X/ 11. (Columbia) 

SWEET EXORCIST 
aMM Monet, anon CM Bw 

mlaan 

LETS GET IT ON 
Macon Gm. lh.1 
319 II (Mohan) 

ITS BEEN A LONG TIME 
Maw Binh, M0 AML 10115 

- 

WHIRLWINDS 
1mä11. MG 010 

LETS PUT IT ALL 
TOGETHER 

Arta All 69001 

STONE GOO' 
sem eMe, 200 000e, 1423 

A 
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35 13 
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57 3 

36 11 

44 11 

16 7 

- 1 

32 5 

34 6 

- I 

49 36 

SUPFBIATLAR 
Manic Talla, Slap 5154509 
(Mrbie) 

BACK TO OAKLAND 
Reel Of Pap, Wmm Bla 
BO 21A9 

REMOER 
m on Thub M tread, 

013 w10 

GRAHAM CENTRAL STATION 
Marna 0a. BS 1163 

FINALLY GOT MYSELF 

TOGETHER 
Impmin0 Wan Cab 8019 

0eaak) 

DRAMATICALLY YOURS 
Poo Beaks AW 100 09m0ä6 
Yell V0355,71 (,demob) 

BLUE MAGIC 
MM 70,38 

NATURAL FOUR 
Conn 3600 (MM.) CMS 

"HATS HOW LONG IU BE 

LOVING YOU 
Bum, heh. Phi40elpe a 

Imnrliael R 8859 (Comobl 

1990 
Trsptenam Bade 6966P1 

SAVE THE CHILDREN 
Woe, Mm6R2 

INNERVIBONS 
MAIM mwdel, lamb 1 126 1 

Otdem) 

I CANT STAND NE MIN 
MM Peebles, NI LOU 9819 
fleadon) 

DAMN RIGHT I AM 

SOMEBODY 
Fred Wed., 5 The Mk. People PE 

602 IParydal 

RAGS TO RUFUS 
Ru6n Feemring an, Khan, 

ABC MuBo 

BLACKS AND BUJES 
Humph, Blue NMe BR 4 

IAa (ono.: MNIf) 

IMAGINATION 
Gladys Knight a The Pm Bltldab 

IDS 5141 

BEST THING TIME EVER 

HAPPENED TO ME 
Paned, Moo SD 706 

111E DELLS VS THE 

DRAM/DS 
IBC Art The [Immense. OO M G 
60011(GtNbe0F 

BIAOD IRONER 
oat, 0,ASt Hewn S291W 

140000 

FORT mug 
WEIs Hukb. Warm M6411 31 

THE DELIS 
GOM 0 50015 (Ceeolloso) 

BEST OF THE MOMENTS 
Meg m 1019 (M Platinum) 

RHAPSODY IN WHITE 
Lone Umaned Gramm,, " 
20th Lena] 1433 

ALIVE L KICKING 
Oceania. Pia, Groove PC IOSI 

WMI 

MORE TNAN BEFORE 
Peeves., ABM SP 3635 

THE 0H10 PLAYERS 
ISr,Ml S211201 

COME LIVE WITH ME 
Ray em a 011000, CA 9000 

INNER SPECTRUM 
Am ammo. Moab[ SD 7299 

WILD 6 PEACEFUL 
K0013 the 00.0. Bete. 066 2013 

Mal 
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36 ( 
THE SONG 

THE SOUND 

THE ARTIST 

LEON 

ASHLEY'S 
* * * * * 

"WRONG 

WOMEN'S 

ARMS" 
ASHLEY ß3501 

IT WON'T BE #1 BUT 
LOTS OF. STATIONS 
ARE PLAYING IT! 
HOW ABOUT YOU ?? 

Exclusively on 

ASHLEY 
RECORDS 

Nationally Distributed 
Box 567 

Hendersonville, Tn.37075 
(615) 824 -3573 

WATCH 

FOR THE LEON 

ASHLEY SHOW 

IN YOUR AREA 
SOON 

EXCLUSIVE BUOKINGB: 

COUNTRY MUSIC 
SPECTACULAR 
PRODUCTIONS 

249 Bluegrass Drive 
Hendersonville, Tn. 37075 

(615) 624 -3573 

Country Music 
ILLINOIS MUSIC COMPLEX 

Village Opry Opens July 1 
MONTROSE. 111. -A massive 

country music complex here opens 
officially July I. with more than 
$100.000 in talent already booked. 

The owners of the structure. 
known as the Village Opry. are Don 
and Gwen Mallernee, former pro- 
fessional artists who worked under 
the names of Jimmy Clark and Dori 
Malloy. 

The two have structured a half - 
million dollar supper club and show 
room in this central Illinois town, 
and already have brought in two top 
acts. At the opening, the club will 
seat 1600, and will include eight 
bars. There will be no bleacher seat- 
ing: all guests will be at tables and 
chairs. 

The initial acts brought in. Lonna 
and Oscar and Billy Walker. drew 
tumeway crowds, according to Mal - 
lernee. 

Acts already scheduled include 
Tommy Cash. Bill Carlisle, Jeanne 
Pruett. Perlin Husky, Lonzo& Oscar 
(repeat). David Houston, Johnny 
Paycheck and Joe Stampley. 

All -Girl Acts to 
Be Featured at 
Fan Fair Show 

NASHVILLE -An all -girl coun- 
try show, the first of its kind, will be 
presented to the estimated 15 ,000 
fans at Fan Fair here this week. 

The idea for the show was put for- 
ward by Lynn Anderson, who will 
act as mistress -of- ceremonies. Also 
on the bill are such artists as Tanya 
Tucker, Melba Montgomery, Ron- 
nie Stoneman, Jean Shepard, 
Dianne Sherrill, and Connie Smith. 
It will be produced by Joe Allison. 

Paradoxically, three of the girl 
acts are from Columbia -Epic, the 
principal label which pulled out of 
Fan Fair this year on grounds it was 
"too expensive." In addition to 
these, three other acts from CBS are 
taking parts in other areas of Fan 
Fair: David Houston, George Jones 
and Tammy Wynette. They are ap- 
pearing at their own requests. 

Also indicative of the fact that the 
artists want to take part is that so 
many of them have taken booths, at 
which they will appear through 
much of the week. Among the Co- 
lumbia talent with booths are 
Johnny Cash, Barbara Fairchild, 
Sonny James, George Jones and 
Tammy Wynette, Barbara Man- 
drel!, Carl Perkins, and the Carter 
Family. Charlie McCoy of Monu- 
ment. whose records are distributed 
by Columbia, also has booth space. 

Although Mercury is not taking 
pan, Johnny Rodriguez and Penny 
DeHaven both will be on hand with 
booths, as will Del Reeves and Jean 
Shepard of United Artists, and 
David Rodgers of Atlantic. 

Jerry Clower Is 
`Citizen of Year' 

YAZOO CITY, Miss. -Jerry 
Clowce. MCA artist and humorist, 
has been named "Citizen of the 
Year" by his hometown here. 

The award was accdrded Clower 
at a surprise ceremony by the Civi- 
tan Club "as one who has reflected 
great credit upon his hometown and 
state." Accolades were given for 
both his life -style as a family man 
and as an entertainer. 

Glower's celebrated stories have 
become major album sellers for 
MCA, and he currendy works 200 
personal appearances a year, 
booked by Top Billing, 

Mallernee says the club would be 
open seven nights a week. featuring 
local talent on weekdays and top 
Nashville artists on the weekends. 
"We guarantee customers at least 52 

lop acts a year," he notes. 
The club is located in a rich agri- 

cultural center, and draws crowds 
from the many towns that dot the 
countryside. The house band is 

made up of top musicians, many 
with years of experience with well - 
known artists. 

Mercury Signs 
Girl, 17, to Pact 
In Youth Trend 

NASHVILLE -The "youth move- 
ment" in country music is contin- 
uing with Mercury's signing of 17- 

year -old Jamie Kay, a youngster just 
graduated front high school in 
Louisville. 

Even at her tender age, she for- 
merly recorded for GRT and Nug- 
get, and was brought to Mercury by 
Fred Carter Jr. Miss Kay also has 
signed a booking contract with the 
Hubert Long Agency. 

The action points up the recent 
trend in the industry geared toward 
the young. Columbia's Tanya 
Tucker, Mercury's Johnny Rodri- 
quez, Capitol's LaCoste, and RCA's 
Debra Barber are recent examples. 
MGM's Hank Williams Jr., al- 
though a seasoned veteran, still is 

quite young. Others who fit into this 
young mold include Hoyt Axton, 
Moe Bandy, Larry Gatlin, Brian 
Collins, Brian Shaw. LaWanda 
Lindsey and others. 

The signing of young artists is re- 
flected in the audiences. Samples of 
audiences around the nation show 
more young people attending coun- 
try music shows, and the age level at 
the "Grand Ole Opry" (which drew 
a record 17,539 last weekend) is ap- 
preciably younger. 

Mercury's Frank Mull says Miss 
Kay will make her home in Nash- 
ville, living with the family of her 
producer, Glen Keener, until she is 

of legal age. 

Grandpa Jones, 
Wife Will Open 
Musical Shop 

MT, VIEW, Ark, -A complete 
musical center will be opened near 
here next month by Louis 
"Grandpa" Jones and his wife. Ra- 
mona, featuring "hard to get al- 
bums" and specially built stringed 
instruments. 

Jones a featured member of the 
"Grand Ole Opry" and the "Hee 
Haw" shows, said the shop would be 

run by his wife, a former world's 
champion fiddler, while he is on the 
road playing fairs through the fall. 

The site is near the annual Folk 
Festival, which draws thousands of 
tourists to the area. It is located on 
51/4 acres of land which Jones par. 
chased for his brother. 

The instruments, all made by the 
Tennessee Instrument Co., will in- 
clude a special Grandpa Jones 
model banjo, and another patterned 
for "Bashful Brother Oswald," (Pete 
Kirby), a life -long member of Roy 
Acuff's Smokey Mountain Boys. 

Called Grandpa's Place, the shop 
will include mountain arts and 
crafts, and will feature albums of the 
traditional country artists which are 
difficult to come by, and are not nor- 
mally racked. 

Nashville Scene 
By BILL WILLIAMS 

Lonzo & Oscar, GRT artists, have 
cut a pilot TV show in Louisville. 
featuring Grandpa Jones. The show 
is written by Bud Wingert, who 
writes the "Hee Haw" series. and 
Alec Houston.... Charlotte, N.C., 
had a "Day" for Billy Walker, giving 
him a certificate and a key to the 
city.... Jeanne Pruett has cut a new 
single and an album.... The world 
keeps getting lighter: Justin Tubb, 
Del Wood and Charlie Laurin have 
lost 43 pounds among them. . 

Jimmy Gateley has signed a contract 
with Dot Records.... The "Grand 
Ole Opry" continues to set attend- 
ance records. The weekend brought 
in 17,539 last time around. . 

Wilma Lee and Stoney Cooper off on 
an unending string of Blue Grats 
festivals. 

Jacky Ward has broken another 
barrier. Playing Leonard's Lounge 
in Augusta, Ga., he was the first 
country act ever booked there. He 
went over so well the management is 

planning to bring in more country 
talent.... Billy and Willie Raybon, 
twin brothers from Columbus, Ga., 
got a recording contract the most un- 
likely way. They gat out the phone 
book and called companies until one 
would listen to them. They have 
been signed by Cherish.... A sec- 
ond artist has been signed for career 
direction and development repre- 
sentation by the House of Loyd, Inc. 
The artist is Kyle Miller, a young 
contemporary singer -writer from 
Houston. Earlier the firm signed 
Debbie Berry, who now is booked by 
Buddy Lee. 

Paul Click, whose bookings are 
handled by Joe Taylor. has formed 
his own five -piece band known as 
the Nashville Click, ... Qainnie 
Acuff off to Las Vegas on business. 
.. Ronnie Robbins has just finished 

his third session for MCA. ... 
Charlie Louvin now has driven more 
than three million miles to dates 

(Continued on page 40) 
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Meet BUCK FINLEY 

Wednesday, June 12 - Sunday, June 16: Fan Fair, Nashville 
Monday, June 17: Washington - Baltimore 

Tuesday, June 18: Washington - Richmond 
Wednesday, June 19: Fayetteville - Raleigh 

Thursday, June 20: Greensboro - Winston -Salem 
Friday,.June 21: Charlotte 

Saturday, June 22: Columbia - Greenville- Spartanburg 
Sunday, June 23: Charleston - Savannah 

- Monday, June 24: Jacksonville 
Tuesday, June 25: Orlando (Disney World) 

Wednesday, July. 

Management direction: 
Frederick Vail & Associates 
Nashville, Tennessee 
Phone (615) 385 -1487 

Wednesday, June 26: Tampa - St. Petersburg 
Thursday, June 27: Miami 
Friday, June 28 - Saturday, June 29: Atlanta 
Sunday, June 30 - Monday, July 1: Memphis 
Tuesday, July 2: New Orleans 
Wednesday, July 3:- Thursday, July4: Houston (Astroworld) 
Friday, July 5 - Saturday, July 6: Dallas - Ft. Worth - Tulsa 
Sunday, July 7: Oklahoma City - Wichita 
Monday, July 8: Kansas City 
Tuesday, July 9: St. Laois 

10: Louisville 

Rear DUCE FINLEY 
I HEAR SOMEBODY SINGING 

g,w Ooh, Baby 
C545 -401 

Produced by Don R. Smith tor Buckwheat Enterprises 

rei Í t1? 
CHERISH RECORDS, INC. 1200 16TH AVENUE SOUTH 

NASHVILLE. TENNESSEE 37212 16151 365 -1417 

Distribution and Sales: 
Leisure Time Marketing, Inc. 
Suite 32-D, 4 Executive Park 

Atlanta, Georgia 30329 
(404) 633 -4426 

Contact: Tom Beckwith or Tom Ellison 

www.americanradiohistory.com

www.americanradiohistory.com


38 

.Mr 

3 
g 

3F 

T, 
3 

ei s B 

Billboard 

Hot (ountqj 
7IIlE-Artist 
(Mdel.aet; Ne e,(OM. Lama IPubleAe,, Lkene.Q 

mçIri9w 
mrsMpnl 

á s 
X 

1 
1 

ISj14. 

01ió 

7I 
Ié8 

Singles. 
eiallwaaa Publications. mean... Iran No 

mecclf. Imcai ° 1plua.opnlq 
0á0.ó.e7137 

mean.. 

a STAR Perio.e,- Singles registering 

IMRx1. )well mmnm, 1041 u&Q(PebI*er Eke.) 

t,.emt 

3 
4, 

Bi1150E10 

ra000 

B s 
] 

SPECIAL 

á raaoc 
rq, 

P;;O.NOnm 

11.§ 

;g 

SURVEY 1Or Week Ending 6/15/74 

or a 
,ea. wüIt,o 

I me A O '«,lien 13 

upward mlgmee 108 weeA. 

(11.1.0.sAIIRamee, tit. Laex)(15)0 .,. L54 14 

1 

* 
3 

1 

* 
6 

* 
8 

* * 
11 

12 

13 

* 
* 

I6 

17 

* 
1 
W 

20 

21 

23 

24 

25 

Gemcpymr/sontet 

(B. 

D 

29 

30 

31 * 
33 

34 

2 

5 

3 

4 

6 

1 

9 

7 

12 

16 

11 

B 

11 

21 

2B 

10 

13 

30 

31 

15 

23 

22 

U 

19 

17. 

32 

38 

20 

24 

25 

35 

40 

38 

27 

7 

8 

10 

5 

5 

II 

8 

12 

3 

6 

10 

10 

7 

7 

7 

12 

14 

7 

5 

14 

9 

12 

12 

U 

11 

9 

6 

12 

11 

13 

8 

6 

9 

10 

I DON'T SEE ME IN YOUR EYES 

ANYMORE -Wry Rkt 
(Bmpme Wrest. RCA 0260 (Laurel. ASGr) 

THIS TIME -WAN Manx. 
M..ninpl. RCA 0251 (Baron, 11. 

IF YOU LOVE ME (Let 
Me Aow -0402 &M m 

U R 101). G 40209 (M GYlim, IMO 

WE COULD -cony FS 1. 
(e. Bonn. RCA 0257 (Il me 01 Bryant. BMII 

ROOM FULL OF ROSES -Mee., u., 
Domkal. Playboy 54056 (Hill 6 Rap. BM) 

I ROLL ALWAYS LOVE TOU -w6 Rem 
(0. Won). RCA 0234 (Owe. Exn 

THEY DONT MAKE 'EM LIKE MY 

DADDY -uow lm 
U. theee ), MG 4027) (Passkey. MI) 

PURE LOVE -R... eu . 
R. Rabbit). RCA 0237 (96am omPi Gem, BM) 

HE THINKS I STILL CARE -Am Miry 
(EL. 1mmmbl. Coto, 3867 fleck /DIM. EMI) 

l'M NOT THROUGH LOVING 
YOU YET -rimy nary 
IC Toot, IL. Pm MG 40224 (7eM, Bird. BMI 

DON'T LET GO-No TOM t &Pea 
U. moo. MGAI 14714 Mem Ceenael w. EMI) 

THE STREAK -q, Swm 
IR Mnem). &maq 500(M,ma /4nm) Raab. BM) 

NOW LUCKY CAN ONE 
MAN BE -M. CAM O 
II. imply), a111502 Rae.) ( &art, BYM 

ONE DAY AT A TIME -. sham 
Its. Peanl. Mc. 718 (MGM) lAMeRA. RAR1 

MARIE LAYEAU-yr tan 
O. Sllwnxn. B. ryw), RCA 0261 Om EIe. BYn 

WHEN THE MORNING COMES-o. r. 
M. Amon). ADM 1437 (Lam lam, OM) 

NO CHARGE-MMke Mmjwa¡ 
O) Hawn. 1x24115837 mndemeye. 0.11 

ITS THAT TIME OF NIGHT-IN eu er.. 
W. Ga.). RCA 0767 (5km s. BM)I 

STOMP THEM GRAPES -Ma UN 
(R Aldo.). MGM 14120 IS ... Barn 

HONEYMOON FEEUS' -y ow 
Ia KM.. GS. Par.), Del 17498 (ramous) 
lW.k. RAIÍ 

ID OM THE WORLD-1N New 
M. Cud en. I. Masan). RCA 0155 Warr., BMII 

I JUST STARTED HATIN' CHURN' 
SONGS TODAY -Mw ea 

O. sate. 0 oeM. CRC 10336 

pare Cr.11118 Range, BMn 

SOMETHINGaIury wMe 
1G. H.El.mmxOC).exe[.y 7H71 I eeRa. 

MGT TIME I SAW HIM-A.Am IoM 
IM. Mam.r, P. Lye,. RCA 0211 Adele, AtCAP) 

BLOODY )MARY MORNING-eon 
M 

Um 
EMU 

GOODBYE-1N )dim M. 

B. Bidet. B. Arum. Warmr Om nu Gme. BMI) 

0271 LOPE -urn q14 
IC CmeM, Ru I2n memoee. ASW) 

LEAN IT ALL ON ME -win ma 
0.071ám00. ml va9s Q,mom) 
dACIM Gallen BEM 

STOP THE WORLD (bid Let 

Me , 
Mss Steve son), 7410 3753 

foe Aar Musk. emu 

YOU DON'T NEED TO 

MOVE A MOUNTAIN -lone Prue 
a Ruling, W. HM.1.1). MG 40207 (Ian, BM)) 

RAGGED OLD FUG- Co 

(I M asn1. Ca°ax 01)021 01 fah, BM)) 

YOU MAKE ME FEEL MORE LIKE A 

MAN-11.1 axe 
0. R.), GRI 402 (Plain. ASGP) 

I VISTA GET i0 YOU -a wa 
(G faybr, E. Moron, E Ridley). Witco 3856 

(Ake. Gaon BIM) 

COUNTRY LUIUBYE -Jury Lime 
M Mann. C. Weil. ABC 11425 

(Sim GeeeColuaia2ummerbm, earn 

35 

36 

* * 
39 

48 

* 
42 

* 
45 

46 

* 
K 

* 
50 

51 

52 

S3 

54 

55 

57 * 
59 

60 

62 

63 

64 

65 

67 

37 

24 

K 

sB 

29 

As 

51 

44 

so 

63 

50 

41 

K 

51 

59 

52 

56 

M 

55 

33 

39 

67 

57 

68 

49 

61 

72 

66 

64 

69 

70 

K 

62 

9 

13 

5 

3 

Il 

0 

7 

6 

4 

3 

5 

5 

4 

1 

3 

S 

4 

15 

5 

13 

32 

2 

10 

4 

10 

6 

S 

6 

5 

4 

6 

3 

6 

ONE DAY AT A TIME -Nenye 5eon 
(woke Rrelene ee). Mega 205 (Be... A10) 

ON THE COVER OF THE 

MUSIC CITY NEWS -Sinn owed 

OM Earn n. B. Meng 1. Sea.). awM 3841 

STATUE OF A FOOL -Arise co. 
u. prn[Mieldl. an Ir199 nanpm) (sna rue, BMO 

THIS SONG IS DRIVING 
ME C11117-114. 7. HO 
OE Hal). Mee y 7348e IPhonupaml 
BNxxmle, Owl 

THE TELEPHONE CALL -r A0 oxh 
M Mask C. 7.0,, L. 511099 (Mgee. MI) 

UNTIL NE END OF 

TIME -ene. es t Wren Ra 
teen. B. Rite). Gwmm 193 

ewe g VII, A9GPI 

FRECKLES 6 POWWOG DAYS -FM. Mt. 
m. con D. fruixl. ABC 114)1 
(D. B.mveia a sex. BM) 

I WANT TO STAY -Les Fns 

Omit 6E 
B. un.1Ane.eM AA 

DORT you n(txK -MR Wain 
IN Rob.). MG 40116 IMAAIM. BM) 

RUB IT IA -eMA Re.N SuMMeR 

I. M 1,, Ie), PAC 1111 / 1/R E, DID 

SEXY LADY -r W. 
A. wewn. taambe í16w0 (RmRmae. EMI) 

I MISS YOU -Y.. e. , 
(N. 20Ág5 C. C .11). MG 40225 Mee. BM) 

NET THERE 61M. -Bee oxen 
U. rot, o Rook M e.k RITZ Uaa a ME AvAPI 

STILL A LOT OF LOPE -core wax 
m. Ones. A. owIM). MC.A[ 4019 

(MM 6 11.0. BM) 

HELLO OUT THERE -ke eeu. timer 
'N1, &WI'RlI)erl, 040Cí Cl) 1 

UOYLOYER- W. L... 
IB Lme, 0 gmody), DU OM 
ICoMe. 1.71. ASGP) 

IOVIX' YOU IS WORTH 

IT-aw 6 Erb Meow 
IC lyh. Q. Gauche EYk 511120 (Columbia) 
Mxe. MD) 

COUNTRY BUMPKIN-. se. 
m. Wary,. MG 40191 Oree. WI) 

TAKE MY LIFE 8 SHAPE IT WITH YOUR 

TAKE MY LI want 

(R Poor. B 1°nes). Shaman 818 INS6) 
(Move. ASCU /&land, BMII 

CAPTURED-ms.. 

00..4.P R. Mop 
n, Atlantic cols 

THE SAME OL' LOOK OF 

LOVE -Bea Nmm. 
IC G. R. N Wdmn1. Fpm 5.11096 

CO) (Alxe/Al Gauco. BM) 

YOU CANT BF A BEACON (If Your Light 

Del SAile) -Bmw INN 
M. Coe.). w 11506 mmoml 
Mnm /gran Ham, 4Am,) 

COME NOME -aim me, 
U t unm., ABC 11418 (Chappell 6 a., ASCAP) 

STOP AND SMELL THE 

ROSB -s see E e MMnLS 4ozl (Soma 
Ter. BM)1Co . MCA?) 

SHE'S IN LOVE WITH A 

RODEO MAN -xnml Rwan 
NAA». RCA 0218 (Iue. BM) 

SOMETHING OM YOUR 

MIND -112 Manam a Nary Nome 
U. slaneharn. rRe 11091 (Comm.) (swing BM) 

PM A YO YO MAN -Nis tu.u. 

ä 41,x0 a,e,,Ie ee áßr, xlrbGn 
PRAYER FROM A MOBILE 
NOME-ox Re. 
(x. MOO. u.iMe Mists +21 (Gee 7.. WI 

HEck 
541109 (úw41 

ME -e.rcl r.x 
(Gakoon Lawn. ASGPI 

RESTLESS -Ce. age 
(L Brae. P. Bmml. Untied SAC 128 (Tree. BMn 

NAT DOESMT MEAN (I DBBT Love My 
Corp-. 14171 

(R OM ). Dot 175011.nm1 (Blue FAO. AZGr1 

BOOGIE W000IE (A /K /A T.O.'s Boogie 
WaOMei-a.. war f harry 
(C me lop" $IMIAI. Nmumenl 8611 ICOIUmbMI 
a N. Moan. ASGPI 

1 BEl1EYE THE SOUTH IS GONNA RISE 

AGAIN fie 
Be.dAe. United Mu 412 Om, BMp 

68 

69 

m 

71 

73 

K 

* 
78 

79 

* 
81 

* 
* 

71 

77 

73 

75 

82 

7< 

K 

K 

7i 

p 

83 

84 

K 

K 

- 

- 

- 

81 

93 

91 

94 

_ 

96 

% 

97 

- 

- 

K 

100 

- 

- 

- 

3 

5 

7 

4 

2 

3 

3 

2 

S 

2 

4 

3 

2 

3 

1 

l 

1 

I 

6 

2 

5 

2 

L 

3 

2 

2 

1 

1 

3 

2 

1 

1 

1. 

SOMEWHERE AROUND 
MIDNIGHT-aaan Now 
OA P.M. YG 1071114 Sr, 9.1) 

MY GIRL BILL -. swim 
U. Men0rdl. Ma114711 
laixr /amomMoo. AWN) 

I NEVER HAD IT SO 6000 -ß(44e Mx 
n. Winning R. Riot.). Cm. 3161 comp, =AP) 

ONE MORE TIME -Mew wrM 
a Li0M1. RCA 0231 ICmMmoa. BM) 

THE GRAND TOUR -Goon term 
M Wilson. C labia, C. Rkeey), E. 511112 
MMus.) M GanaotMeee, BM0 

C 
U. 

CI MCOM 

B MCA 4NO2í133 TIM BMI) 

DOMAIN' THIN Wart 
LW. wipe. RG 0281 dine Bridge. Á11p 

THE MAN TINT TURNED YT MAMA 

ON-lop bd. 
LE &ea). C.. 1.R604) arm. con 

HOW FAR OUR LOVE 60EYMA, wAm 
m. win, 1. CM[A &Id, O. NiIE). MGM 11117 

A.. RNn 

WON' N' THE BEST OF A BAD 

SITUATION -Nn Pew 
m. owl. oWum 11377 nine. Barn 

NE BACK DOOR OF HEAVEN- N..y.. 
lc B.O.). rote Cent. 2085 

Bled York ie.r,. BED 

FT HURTS TO KNOW THE FEELING'S 
GONE-NN may 
l0. Wee M. aby. RCA 01G Mill 5 Rm1e, 8M5 

HELP ME /IF YOU TAU IN YOUR 

) á VA 1. RCA 4240 

AMI nee )Ie0 Barn 

SUNDOWN -Gr.. 
0. 

pA° 3 ° 8ioi1 

MY WIFEE'S HOUSE-m,, 
AM 

(Esser e. éeveeú SPARER 

AS SOON AS I NANG UP 

THE PHONE -Imo I. 6 Camay Tay 
(C. re. MG 40251 (w. Bird, Barn .), 

DADDY LOVES YOU HONEY -w. Bane. 

a irne 
°pe °I 1883 

THIS TIME I ALMOST 
((EIAD 10T 

Wm. w6ó 411M.R. BMI) 

HONKY TONKIN'-) S 

0. wk. D. .1 Be.. e, D. Gixml. 
AMmk 4020 (0arcv, BwlMmo, 1S0M) 

THANK YOU WORLD-51,41y P.. 
)A C,M a wwe0. Menwy 131ás LPAnmarae 
1 Cp.sar. enl 

SATISFY ME 6 FLL SATISFY 

YOU -. ere .. 
M Om), RG 0266 Mee. EMIT 

AMISS SONG -w. am 
0 om.n. RCA 0295 (Chem Lane. Auu) 

COME MONDAY -Mm, see 
). sarn, AMC 1745 /45C(Dent,) BM) 

IUWINNA-n 7110. 

ü col.. A Munn. ward 3870 
rW4rve44po. AAUP) 

ANN -Ye. wars 
M. win), a+n 5217 (16th Arent BM0 

(CM AI., WS Stevenson). 
New 

40241 (1 SW. Mil) 

MIDNIGHT MAN -wer Mows 
(1. Nome). AIMnk 4021 (kwpase BMn 

RAILROAD LADY-LoNy now 

tin Noe Be. ASPAP /Grope,. Bari) 

NEVER BEEN TO SPAIN -Sam. 5.14 
M aril. coin 210 (Lady lane. BMI) 

MAT KIND OF FOOL -MM. M.N 
M. MOM). MG 40233 (,ee. BM) 

IT ALMOST FELT LIVE LOVE -Caro Lewin en). United Mists 130 (lee. IMI) S.1bimHm 

FOOL PASSIM' THROUGH -tii bluer 
(B. Eames. P. Rum.. MGM 11713 Utum BMI) 

A RAINBOW IN MY HAND -oe1M nary 
(C Sad a xmlup). Bamq 60i 1ó2m /I,nm) 
(code, /ECM 

* 
K 

87 

K 

K * 
9L 

92 

93 

94 

% 

96 

97 

98 

99 

100 

II 

www.americanradiohistory.com

www.americanradiohistory.com


3 minutes and 27 seconds 
of Donna Fargo 

living up 
to her gold 
standards. 

The reason that Donna. 
Fargo has a string of 
number one records is 
simply that she is what 

America loves. Her senti- 
ments, her style. She sells 
songs -by the millions.. 

Donna's brand new single, 
"You Can't Be A Beacon (If 

Your Light Don't Shine)" is a 
joyful, sing -a -long song. Just 

what you'd expect from the golden 
Donna Fargo. 

"You Can't Be A Beacon 
(If Your Light Don't Shine)" 

DOA -17506 

Distributed by Famous Music Corporation 
,AGA ' 11441 G onpany 

Produced by Stan Silver 
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The Legend Continues 

'I'D FIGHT 
THE WORLD 

)im Reeves 
OTHER OUTSTANDING ALBUMS 

GREAT MOMENTS WITH JIM REEVES 
RCA APL1 -0330 

O4° ro WIGHT THE WORLD 

I'D FIGHT THE WORLD 
RCA T APL1-0537 

Exclusively on RCA RECORDS 

Country Music 

Nashville 
Scene_ 

Caeyino& from page 36 

over the past three decades without 
ever damaging anyone's properly. 
.. Tony Joe White has signed a 

writers contract with Combine Mu- 
sic.... Playboy artist Mickey Gilley 
will have this first album out on the 
label July I.... Ethel Delaney, the 
fine country entertainer from Hud- 
son, Ohio, now has her own bus, 
replete with all of the comforts. Hus- 
band Russ is the driver. 

Songwriter- singer Dick Feller, 
now with Asylum, appeared with 
Doc and Merle Watson in Phila- 
delphia last week.... Jean Shepard 
and family are moving into a new 
30 -acre Hendersonville (Nashville 
suburb) home.... The entire Jim Ed 
Brown Show. with Margie & Marcy 
Cates, will be on a thre -day tour of 
Hawaii this week.... Crystal Gayle 
and husband are house hunting in 
Nashville. now that hes graduated 
from Indiana University.... Jack 
Greene and Jeannie Seely were 
flown in by helicopter to do their 
show at Ponderosa Park in Salem, 
Ohio, while the next day they ar- 
rived at Opryland in Nashville by 
cruiser, coming down the river in 
Hank Coduane's big boat.... Buck 
Lake Ranch in Angola, Ind., is put- 
ting on another spectacular Aug. 25. 
Their "Country Festival USA" fea- 
tures Danny Davis and the Nashville 
Brass, Jerry Reed. Faroe Young, Le- 
roy Van Dyke, Johnny Rodriguez, 
and Tom T. Hall, 

GRC's Moe Bandy is cutting a 

new single in Nashville, written by 
the same songwriting team that 
wrote his first single.... Rick Cunha 
begins a four -week series of concen 
dates June 18, beginning in Atlanta. 

Lawanda Lindsay of Capitol will 
have her first LP out this month, one 
of six albums to be released by the 
label.... Columbia will be running 
a promotion on Flag Day in connec- 
tion with the Johnny Cash single, 
"Ragged Old Flag." ... WKDW in 
Staunton, Va., has gone to full time 
country. Mike Wingfield, formerly 
with WKDA in Nashville, is the pro- 
grammer.... The Peppy Dave Stone 
Country Music Festival is in full 
swing. Finals are June 22 at the Cow 
Palace in Colorado Springs.... 
Chuck Chellmen notes that Sonny 
Duke, on the Gusto label, works a 

club in Birmingham and constantly 
keeps the place packed. Chuck and 
Georgia, by the way, have set their 
much looked forward to golf tourna- 
ment for October.... Dottie West 
and husband Byron Allen look a few 
days off for a visit in Phoenix, then 
came home to see Dottie's daughter, 
Shelly, turn 16, and son Dale gradu- 
ate from high school. A devoted 
mother, she and Byron have to be 
two of the finer people in the busi- 
ness. 

Danny Davis given a surprise 
birthday party by Buddy Lee, his 
friend and booker, with help from 
Danny's wife, Barbara.... The Leon 
Ashley Show, featuring Margie Sin- 
gleton, entertained at the Rush 
County, Kansas. 100th Year Cen- 
tennial. More than 5.000 attended. 
and portions of the show were 
filmed for a new television series set 
for this fall.... Dickey Lee has com- 
pleted a week of RCA sessions, and 
from out of these will come a new 
single and an album.... Dickey is 
now co- produced by Roy Des.... 
Dickey also has signed a booking 
agreement with United Talent, run 
by Jimmy Jay.... Tom and Ted, the 
LeOarde Twins, have signed a con- 
tract with Art Rush, one of the vet- 
eran pros in the business.... Brenda 
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TITLE-Mit, lea a Nam. (Dansurng L 1) 

1 13 VERY SPECIAL LOVE SONGS -Charlie Rkh, Epm 6t teat t lumber) 

2 2 60 BEHIND CLOSED ODORS -Charlie Rich, to, e[ 322, tpwmm» 

3 3 9 HONKY TONE ANGEL- Conway TWilly, ars 406 

4 4 23 LET ME BE THERE -Olivia Newton..ken, MCA 389 

5 8 GOOD TIMES -Elvis Presley, RCA Coll oars 

6 5 41 YOU'VE NEVER BEEN THIS FAR BEFORE / BABY'S GONE- 
Conway Twitty, MCA 359 

N 10 14 THERE WONT BE ANYMORE -Charlie Rich, RCA APLL5.n 

8 7 7 THIS TIME -Waybn leanings, RCA A711 D53s 

N 13 18 A LEGENDARY PERFORMER, Val. 1 -Eins Presley, RCA C41.1341 

to 12 9 STOP AND SMELL THE ROSES -Mac Davis, ta.msa At 12582 

15 10 HELLO LOVE -Hank Snow, era APIA 4111 

yA 
BY( 

18 4 HANG IN THERE GIRL- Freddie Had, pone! 11296 

13 16 13 DON WILLIAMS, VOL. II -te, ems 

14 17 NO CHARGE -Melba Montgomery, 0642 35079 

15 13 THE ENTERTAINER -Roy Clark, 071 DOS 1.2001 Venom 

M 2 THE BEST OF CHARLIE RICH -tor a 2193310a.mset 

17 äd 12 SPIDERS A SNAKES -Lim Stafford, rice sr 490 

18 21 14 WOULD YOU UY WITH ME (In A Feld N Rossi-Tanya Tucker, 
Colombo KC 32744 

19 9 25 AMAZING LOVE- Charley Pride, RCA uno ros1 

20 22 10 SWEET COUNTRY -Chadey Pride, eu APIA 0217 

21 24 7 SNAP YOUR FINGERS -Don Gibson, Ord, 4909 NO) 

22 27 23 WE'RE GONNA HOLD ON- George Jones i Tammy Wynette, 
Epic NE 32753 (Cdumbal 

23 14 15 MY THIRD ALBUM -Johnny Rodriguez, Menu, SRn 1.699 (Phonopam) 

24 25 13 THE BEST OF DANNY DAVIS 6 THE NASHVILLE 6RÁ55 -Rol Aru 5.25 

25 11 10 ANOTHER LONELY SONG -Tammy Wynette, spit 32245(clnmba) 

26 19 10 THE UST LOVE SONG-Hank Williams Ir. MGM SE 493s 

27 29 4 IS IT WRONG -Sonny lames, Comb. Ac 328os 

28 23 11 LETS GO ALL THE WAY TONIGHT -MN finis 6 Sherry Bryce, 

Willi The Statesiders, acs so 4937 

29 31 YOU'RE THE BEST THING THAT EVER HAPPENED TO ME -Ray Prise, 
Caum5,1 33377 

30 35 24 BOBBY BARE SINGS LUIUBYS, LEGENDS AND LIES -Bobby Bare, 
Ru CPL-2-0890 

31 32 FOR WIVES AND LOVERS -lorry Wallace, Mu 408 

32 36 3 COUNTRY BOOTS -Boob Randolph, Menem 300 12 tColu 0..) 

33 34 5 THE BEST OF NAT STUCKEY -nu sr,lm41 

R IF YOU LOVE ME LET ME KNOW-Olivia Newtemlehn, Mu All 

35 33 15 IOLENE -DNh Paden, as Ár1 Z oto 

34 i8 23 FOR 114E PEOPLE IN 154E LAST HARD TOWN -Tom T. Hall, arrow 
SR 1-697 IP,onoeraml 

37 M 3 DOUBLE EXPOSURE -Johnny Caner, AK Abu sit 

38 41 7 THE BEST OF SUSAN RATE -cone! It um 

1 RAGGED OLD FUG -Johnny Cash, twusa ne nest y 
A 1 LOVE IS THE FOUNDA110N- Loretta Lynn, Ma ass 

41 45 14 IF WE MAKE IT THROUGH DECEMBER -Mode Nagpd 
6 The Strangers, Capes SI 1113 

42 43 5 STILL LOVING YOU -Bob Leman, Hrse, 450815551 

43 26 10 SOME KIND OF WOMAN -Faroe Young, Mew, SRa I6981Pnonopam) 

M 2s GREATEST HITS -Bob Laman, Epic 33159 tcobmbi! 

45 47 3 HAVE I TOLD YOU LATELY -Marty Robbins, Columba 032586 

M 48 2 PURE LOVE -Ronnie Mikap, Ru APl1 os5D 

47 39 11 PHASES AND STAGES -Willie Nelson, Awns, so 7291 

M FULLY REALIZED -Charlie Rich, a«,,, soMD75115 (Phawpen) 

49 LOUISIANA MAN -Dusty 6 Doug Kershaw, Hover Hu ISM MG* 

50 44 FASTEST GRASS AUVE- Osborne Brothers, won 374 

Lee is in Japan for her 12th tour of 
that nation. 

Danny Harrison, the fine young 
singer from West Virginia, who 
records for Deneba, is putting his 

new -found religious life to practica 
use. Among other things, he has cut 
his first religious album (at the Jam 
boree Studio in Wheeling), and 
wrote or co-wrote all 12 of the songs. 
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Gospel News 
Randy Matthews Carries `Jesus 
Music' to Success With Myrrh 

NASHVILLE -Those familiar 
with the history of both gospel and 
country music will recall the Mat- 
thews Brothers. a gospel quartet who 
evolved into the Jordanaires. one of 
the most successful country acts in 
the business. 

Ultimately. the name of the Jar - 
danaires was sold to another group, 
which has carried it on in a grand 
manner. 

Now the son of one of the origi- 
nals has returned to religious music 
in a unique way. through thc con- 
temporary rock sound on Myrrh 
Records. 

Randy Matthews prefers the 
name "Jesus Music" to that of gos- 
pel -rock. but whatever it is. he has 

found the method of carrying it to 
the masses. 

Myrrh, of course, started the 
"Jesus Music" trerd which has 
swept the nation. and Matthews has 
been a vital part of it. Concentrating 
until now mostly on the college 
campuses- where he has been 
booked with regularity. Matthews 
now is even moving into the night- 
club circuit. The fact that spirits are 
served doesn't deter him at all: that's 
strictly up to the customers. 

Growing around Matthews' de- 
velopment has been a firm called 
Dharma Productions, the principals 
of which are Wes Yoder, Bill Grine, 
Matthews. and Chuck Eastman, 
who recently became its president. 

GMA Will Present Dove 
Awards at Opry House 

NASHVILLE -The Gospel Mu- 
sic Association Dove Awards. the 
most prestigeous presentations in 
the religious field, will be held next 
Sept. 30 at the Grand Old Opry 
House. 

The move to the new structure is 

another step forward for GMA. an 
organization now grown to more 
than 2000 in membership. The 
Opry House will seat 4,500, and the 
organization anticipates another 
sellout. Previous Dove Awards have 

TIC been given at the Municipal Andito- 
rium and the War Memorial Build- 

") ing here. 
The Awards presentation will pre- 

cede the National Quartet Conven- 
'u' tion, which will be held at the Mu- 

nicipal Auditorium Oct. l -6. This 
convention. which had its begin - 

ac 

Gospel Music 

Festival Headed 

For Tiny Hamlet 
POWELL, Mo. -This tiny hamlet 

will be host again this year to the Al- 
bert E. Brumley Hill and Hollow 
Folk Festival Sept. 27 -29, a major 
event in gospel music. 

The town has only 30 residents 
and no hotels. restaurants nor gin 
shops, but the lodging and food 
problem is solved at nearby commu- 
nities. 

Despite the size of the area, some 
10,000 people show up each year for 
the three -day event, where motorists 
park in pastures and drink from 
clean creek water. 

Headlining the event are the Sing- 
ing Golfs of Nashville, along with 
other professional gospel groups. 
There also is a bluegrass music jam- 
boree. 

IMI Song Festival 
Planned July 5-6 

NASHVILLE -The Fourth An- 
nual International Song Festival will 
be held here July 5.6, with an antici- 
pated attendance of 10.000. 

The festival will feature Old 
Timers' Night on Friday. an! an 
event called the New Battle of 
Songs. involving the Happy Good - 
mans and the Inspirations. on Satur- 
day night. 

The Festival, originally promoted 
by J. G. Whitfield and the Oak 
Ridge Boys, now is handled solely 
by Whitfield. 

It will be held at the Municipal 
Auditorium. 

nings in Memphis, has been held 
here for the past several years, with 
some 15.000 attending. 

Ballots for the Dove Awards go 
out this month, the first in a series 
which continues in July and August. 
Members of record as of! une I may 
vote in the initial balloting. and the 
same applies for those who are 
members as of July I and Aug. I for 
the second and third ballots. 

The company's primary function 
has revolved around Matthews and 
all aspects of his career. 

Now Matthews is forming his own 
band to accompany him on all con- 
certs. Heretofore he has performed 
as a solo. Thus far Donnie Sanders 
on sax and Gene Golden on key- 
boards have been formed as the nu- 
cleus. 

In July. Matthews is booked into 
the Exit /In, a club here which caters 
specifically to the young, and which 
has booked in top acts in all fields. 
He is the first of the religious acts to 
appear, however. 

Matthews also is progressing as a 
writer. He penned his own recent al- 
bum. "Son of Dust" and one of its 
compositions was picked up by Pat 
Boone for recording. 

The singer describes his work as a 
ministry. of which he feels show 
business is an important aspect 
Bearded, long -haired, and con- 
stantly wearing blue jeans. he fits 
directly in with the young set. 

His appearance at the club next 
month will present still another 
break -through for religious music. 

Matthews says his early days in 
rock music brought about a need for 
relating his Christian experience. 
and this led to the merger in the un- 
classified classification into which 
he fits. 

Shaped Notes-1 
Myrrh Records released a new 

single by Randy Matthews for last 

week to coincide with his engage- 
ment at Exit /In in Nashville. Randy, 
whose release is titled "Holy Band," 
also did a special presentation for 
the press and broadcast media. ... 
The LeFevres have signed a repre- 
sentation contract with the Don 
Light Agency in Nashville. arranged 
by Herman Harper. The group be- 
gan appearing professionally more 
than 50 years ago as a trio, and now 
it is eight members strong. The origi- 
nal three are members of today's 
group. The LeFevres record for 
Canaan.... The Blackwood Singers 
performed for the Annual Shrine 
Family Night in Des Moines, which 
brought in 10,000 people. Sonny 
Simmons, chairman of the board of 
Century 11, was made a lifetime 
member of the Shriners on the occa- 
sion.... Jake Hess flew all the way 
to Oklahoma City to cut a single. 
produced by Cam Records, with 
backing by the Symphony Orchestra 
there. 

Houk Lister and the Statesmen 
have been flying through Georgia 
with Lt. Gov. Lester Maddox, draw- 
ing crowds to rallies.... Still on the 
political thing, Coy Cook and the 
Premiers performed for Gov. George 
Wallace of Alabama, at the gover- 
nors special request.... Wendy Bag- 
well continues a speedy recovery 
from his heart attack, and he plans 
to return to work during the last 
week in June. He's out of the hospi- 
tal, resting at home in Atlanta.... 
Donna Blackwood of the Blackwood 
Singers is recovering from surgery 
and about to hit the road again.... 
The Blue Ridge Quartet has an in- 
credibly heavy personal appearance 
schedule, which includes 12 dates in 
June, and 20 in July. They're taking 
eight days off in June for vacation. 
... The Cruse Family has signed a 

long term recording contract with 
Superior Records. ... The Dixie 
Echoes will be the featured quartet 
at the First Annual Sylvester, Ga., 

Ball Park Singing. The show is 
rounded out by Hoyle Lister and the 
Statesmen, the Kingsmen, James 
Sego and the Sego Brothers and 
Naomi, and Sonny Slmmoos and the 
Action Players. 

The entire original Chuck Wagon 
Gang and Jimmy Davis will make a 

full tour in June. The group consists 
of Eddie Carter, Roy Carter, Rose 
Kamm, Anna Gordon Davis (all part 
of the original group). William Ray - 
born is now working with Artdme 
Crouch and the Disciples in Califor- 
nia. Andine will have a new album 
out near the first of July... -Gov, 
Thomas Salmon of Vermont has 
proclaimed the first week of October 
as Gospel Music Week in his state, 
... The Singing Deweys are conduct- 
ing two music schools this summer, 
one in Waxahachie, Tex., July 22- 
Aug. 3rd, the second at the Tree - 
mont Bible Camp, 40 miles north- 
west of Denver, Aug. 12- 24.... The 
Waycross, Ga., all -night gospel sing 
has lined up all its talent for the Aug. 
3I show. It includes the Statesmen, 
Blackwood Brothers, Speer Family, 
Thrasher Brothers, Jerry and the 
Singing Goss, the Singing Hemp- 
hills. Klaudt Indian Family, theTrib- 
unes, London Parris and the 
Apostles, Spartans and the Action 
Players. Sonny Simmons will serve 
as master of ceremonies. The show 
drew 25,000 people last year, with 
most proceeds going for the Shrine 
Crippled Children's Hospital. .. 
Lloyd Orteil is presenting the big In- 
dianapolis Sun -down to Sun -Up 
Gospel Sing July 13 -14, with just 
about every big name in the busi- 
ness. 

Bill Hefner, a gospel singer for 
more than 20 years, has entered the 
race for U.S. Congress at Concord, 
N.C. He is using an album he re- 
corded as one of his primary cam- 
paign tools. Hefner is a former mem- 
ber of the Harvester's Quartet ... 
Canaanland Music has released the 
first Johnny Cash gospel songbook. 
including 16 tunes in all. 
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International News 
U.K. Price -Cut War Draws Montreux Jazz Fest 

To Cite Ellington Intervention by EMI Exec 
LONDON -Sir Joseph Lock- 

wood, chairman of the EMI Group, 
has intervened in the pricecutwar 
by taking the matter up with Shirley 
Williams, Secretary of State for 
Prices and Consumer Protection. 

He telephoned her department 
about the situation brought about 
by drastic discounts being offered by 
the W.H. Smith, Boots and 
Woolworth retail chains. 

Lockwood reported on his conver- 
sation to Gerry Oord, managing di- 
rector of EMI Records, but neither 
was available to comment. But a 

spokesman for Lockwood's office 
says, "1 can confirm Sir Joseph tele- 
phoned the Department and spoke 
to one of Mrs. Williams' deputies 
about the price -cut situation." 

A spokesman for the Department 
says, "We cannot comment on the 
conversation or any possible out- 
come. The Department's job is to 
hold down prices and reduce them 
where possible. We would, there- 
fore, favor any price reductions as 
long as they don't create a monopoly 
or cause hardship to a third party." 
The Scottish -based Menzies chain - 
with 60 shops containing compre- 
hensive record departments -is still 
considering whether to join in the 
cut -price war. 

Managing director, James Tel- 
ford- said, "I can't comment until 
our policy has been decided. The po- 
sition is being considered at the mo- 
ment. 

"We are subject to the Govern- 
ment directive to curb profit margins 
and we are appraising what our 
move should be. But the whole busi- 
ness is a rotten situation." 
Laurie Krieger, chairman of the 
Grammophone Record Retailers' 
Committee which is fighting the 
price -cut multiples. is slashing prices 
at his 50 Harlequin stores. 

"Our business has not been hit as 
badly as we first feared and I don't 
think Smiths are making quite the 
impression they hoped to. We are 
having 10 percent across -the -board 
cuts plus selected discounts on cer- 
tain over -stocked items that will 
knock between 50p and 70p off the 
cost of some albums." 
The 34- strong chain of EMI -owned 
HMV shops is probably strong 

By GRAHAM PUNTER 
W.A. Wert Sniff Wrirrrl 

enough to ride the cuts being made 
by the multiples. 

David Wilde, director and general 
manager, says, "If the cuts continue 
the smaller dealers may well go out 
of business. 

"The shops we have that are very 
close to a branch of Smiths are being 
hit but otherwise we are not being 
hurt badly. We don't plan any cuts 
to compete. We should be large 
enough to fight off the discounts and 
I certainly don't expect our business 
to be harmed to any great degree." 
Virgin is planning massive discounts 
at its 18 retail outlets to combat the 
multiples' cuts. 

Managing director, Richard 
Branston, says, "Smiths and the oth- 
ers have got to be beaten commer- 
cially, by dealers offering a service 
and a musical knowledge that can- 
not be matched. 

"We are offering huge discounts 
on six of our top 10 selling albums 
for two weeks and then review the 
position." 

Initial cuts mean up to $2.10 off 
albums by David Bowie, Rick 
Wakeman and Bin Wyman respec- 
tively. 

But the price -cut war between the 
multiples and the dealers is com- 
pletely beyond the control of prod- 
uct manufacturers, record company 
chiefs said this week. 

There were varied shades of opin- 
ion throughout the industry on the 
righteousness or otherwise of the 
multiples discounts and the con- 
sequent effect on the small inde- 
pendent. 

But with a unanimous voice they 
emphasized: "Our hands are tied." 

John Fruin, managing director of 
Polydur, says, "We don't have any 
control over what retailers are doing 
but we are certainly not making any 
trading concessions to allow huge 
discounts to be introduced. 

"I am apprehensive about the cuts 
to the extent no manufacturer wants 
to see the small independent go out 
of business. I certainly don't want to 
see record retailing in this country in 
the hands of three or four firms. But 
I don't think this will be a longterm 
situation." 

Phonogram managing director, 
Tony Morris, says, "There is nothing 
we can do to prevent price cutting. 
But I believe excessive price reduc- 
tions are detrimental to the industry 
particularly the small independent 
traders. And I think the cuts made 
by Smiths. if they are a permanent 
feature, are excessive." 

Pye's managing director, Walter 
Woyda, says, "Smiths and Boots are 
certainly not getting any extra dis- 
count from Pye but there is nothing 
the manufacturers can do about the 
cuts unless we can prove a company 
is illegally selling a loss leader." 
Richard Robinson, managing direc- 
tor of WEA, said "We most cer- 
tainly have not altered our trading 
terms to aid these discounts. We are 
sympathetic to the small independ- 
ent dealers but quite frankly there is 

nothing we can do about it. 
"But 1 don't think the cuts are go- 

ing to have quite the devastating 
longterm effect the dealers fear at 

the moment." 
At RCA. managing director Geoff 

Hannington said: "There is nothing 
we can do but from a manufacturer's 
point of view. lam worried that inde- 
pendent dealers may wrongly think 
we have supported this by giving as- 

sistance to the outlets that have in- 
troduced the huge cuts. 

"Price -cutting is part of the gen- 
eral promotional armoury but this is 
different. Firms have interpreted 
Government policy and gone be- 
yond that would seem to be reason- 
able terms. If the discounts continue 
retailers have got problems and 1 am 
concerned we don't lose any of the 
independents." 

United Anists' sales manager 
Denis Knowles, said: "A private 
dealer with a good operation should 
be able to weather the storm by pro- 
viding a good service which is the vi- 
tal factor in a retailing setup. 

"And if it's any comfort to them, 
feel that with Smiths going on TV 
and shouting 'record! record!' it can 
only increase the volume of business 
as a whole." 

Tim Clark, Island marketing 
manager, said: "I think this is a tem- 
porary situation and the smaller 
dealer, especially those specializing, 
will survive." 

WORTH A MILLION -For sales in excess of one million of his single "Rock On" in the USA, David Essex (second from 
right) is presented in London with an RIAA gold disk. I. to r. with Essex are Dan Loggins, CBS U.K. a&r director; Bob 
Ringe of the William Morris Agency; Richard Asher, managing director of CBS Records U.K,; Jeff Wayne, producer. 
arranger-publisher; and Essex's manager Derek Bowman. 

MONTREUX -A tribute to Duke 
evening -set for July 2 and featuring 
pianists Roland Hanna, Earl 
(Fa0le) Hines, Jay McShann and 
Cecil Taylor -will be one of the 
highlights of the 801 International 
Jazz Festival in Montreux, Switzer- 
land June 28 to July 7. 

Also appearing at the festival this 
year will be Dizzy Gillespie, the 
Thad Jones -Mel Lewis Orchestra. 
Billy Cobham's 'Spectrum," the 
Woody Herman Orchestra and 
Sonny Rollins with a group that fea- 
tures Rufus Harley on bagpipes. 

Sponsoring record companies this 
year -they'll take advantage of the 

festival sessions to make live albums 
of their contract groups -are Atlan- 
tic, Black Lion, Chess -Cadet- Janus, 

CBS, Excello- Nashboro, Phila- 
delphia, Prestige- Milestone and 
Vanguard. 

In addition to the music concerts. 
the festival will also feature jonc 
films, round -table jazz discussions 
with critics and musicians, a music 
fair, auctions of new and used 

records, a floating jam session on a 

Lac Leman steamer and VCR pro- 
jections of previous Montreux festi- 
vals to fill the gaps between acts. 

Said festival organizer Claude 
Nobs: '7he concert sessions will be 

shorter this year as we are using 
fewer groups each night. This will 
prevent the nightly sessions from 

running on to two and three in the 
morning as they did last year. 

Full program for the festival is: 

Four Days of Blues: June 28: 
Howlin' Wolf and Hubert Sumlin; 
Snooks Eaglin: the Blue Monday 
Jammers. June 29: The 21st Century 
Singers: Isaac Douglas; The Stars of 
Faith. June 30: The Caledonia Soul 
Express; Van Morrison. July I: 
Helen Humes with Buddy Tate, Earl 
Hines, Jimmy Woode and Ed Thig- 
pen; Dr. Feelgood "Piano Red "; 
Eddie "Cleanhead" Vinson with 
Tiny Grimes, Jay McShann, Jimmy 
Woode and Oliver Jackson. 

Six Days °f lea: July 2: Tribute 
to Duke with Earl Hines, Roland 
Hanna, Cecil Taylor and Jay 
McShann. July 3: The Popcorn All - 
stars: OM; Boillat- Therace Quintet; 
Miriam Klein with the Slide 
Hampton Quartet; July 4: Billy 
Cobham's Spectrum with John 
Abercrombie, Michael Brecker, 
Randy Smoker, Garnett Brown, Lee 
Pastora. John Williams and Milko 
Levies; Dizzy Gillespie; Manu di 
Bango and the African All Stars. 
July 5: The Thad Jones -Mel Lewis 
Big Band; The Eleventh House with 
Larry Coryell; Randy Weston with 
Ahmed Abdul Malek and guests. 
July 6: Woody Herman and his Or- 
chestra; the Charles Earland Sextet; 
Flora Purim and Aim; Sonny Rol- 
lins with Rufus Harley. July 7: The 
Gil Evans Orchestra; Mahavishnu 
featuring Jean -Luc Panty and John 
McLaughlin. 

=RACK 
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International News 

Phonogram Gives Labels More 
Autonomy In Structural Changes 

LONDON- Phonogram is having 
a structural shake -up giving individ- 
ual labels greater autonomy to pro- 
mote internal competition. 

Masterminding the operation is 
John McCready, recently brought in 
as general manager of the com- 
pany's creative division from 
Phonograms New Zealand oper- 
ation. 

"i like friendly competition within 
a company and 1 feel these moves 
will result in further market pene- 
tration," he says. 

McCready has already seen the 
success of similar moves he made in 
New Zealand. 

The shake -up follows a similar 
philosophy used by EMI managing 
director. Gerry Oord- another for- 
eigner whose internal- competition 
scheme was tried and tested in his 
native Holland. 

But McCready stops short of 
creating different sales operations. 
confining his competition to the cre- 
ative and promotional sides. 

Overseeing label managers is a 

three -line creative hierarchy work- 
ing under McCready. 

Chris Peers is appointed Mir man- 
ager for Vertigo and Fontana. Nigel 
Grainge becomes a &r manager for 

Mercury and John Franz stays as 

Philips a &r chief. 
Under the directors of McCready 

and these three are six label teams. 
each with its own label manager, 
promotion man and press officer. 
Terry Bartram is brought in to head 
press and promotion. 

The label managers are Phono- 
gram International -Mike Walters: 
mid -price -Leon Campadelli: 
WWA -Dave Howson; Fontana 
U.K. -Russ Curry; Mercury U.K. 
and U.S. licensed product -Tony 
Powell; Philips U.K. -David 
Shrimpton. 

A Vertigo label manager has yet to 

be appointed. Apart from separate 
label manager, WWA and Vertigo 
will be handled by one team. 

McCready says, "It is a major aim 
of the reconstruction to give each of 
our artists and their recordings the 
utmost interest and personal atten- 
tion. Each artist will have a label 
manager promotion manager and 
press officer working on his record- 
ings. 

"Because the teams are self -con- 
tained, they will be made more flex- 
ible and move more quickly than in 
the old situation of separate label 
manager, a &r, press and promotion. 

Radiomen Phonogram Host 
CHICAGO -As pan of an up- 

coming major promotion push, 
Phonogram France. combined 
forces with Phonogram here to bring 
three writers and two radio person- 
alities from France to the U.S. to see 
and interview several acts recording 
for Mercury. 

The journalists spent 10 days in 
the U.S. They attended the New 
York Dolls' sell -out concert at the 
Michigan Palace in Detroit; saw 
Ray Manzarek at Richard's in At- 

DJM Pledges Widening Its 
Share of French Market 

Oa 
By HENRY KAHN 

m PARIS-DIM Records celebrated offer of the film for inclusion in the 
its 5th anniversary with a pledge to French program, saying that if they 

eel dig deeper into the French market. used Elton John, it would be in their 
Stephen James was in France own studios. 

a, recently with an Elton John film and James insists that this is no ob- 
stacle. "John would make a personal 
appearance of course- but so far we 
have been unlucky with dates." This 
also upset one Olympia project. 
DJM has a feeling that the French 
market is granite hard and it will not 
be like cracking a nut. The impres- 
sion is that Frenchmen are chauvi- 
nistic and in any case English -lan- 
guage titles are now having to 
compete in force against French 
numbers "of which we are not 
afraid," says James. 

He sees the French market only 
for good melody because the lyrics 
would not be understood. He is also 
convinced that only a melody which 
will leave its sting will be a success. 
For this reason DIM has decided to 
be very selective indeed. "We have 
Italy, Spain, Germany, the U.S. and 
others, but France still has to be con- 
quered." 

of a new plan for promotion which 
will, nevertheless, be based in Lon- 

1.0 don. Distribution, however, will 
continue through CBS and as the 
French market develops, the disks 
will be pressed in France. Parisian 
specialists tamed out in force to 
watch the Elton film and get a load 
of good promotion material for 
Blackfoot Sue, Philip Goodhand- 
Tait, Moon Williams and Hookfoot 
James pointa out, "our aim is not 
simply to plant Elton John in the 
French market but all the others as 
well." 

He had no doubts about the prob- 
lems. DIM offered the film to 
French TV but. as it stands, it would 
not really do because of the lan- 
guage problem. Sub -titles would 
have to be used. Further, the French 
attitude on the whole is not very 
hopeful. The TV people refused the 

lanta then moved on to a week at 
Mercury's home city of Chicago 
where they attended concerts by the 
Ohio Players, Hearlsfield and Bach- 
man -Tamer Overdrive. In the cases 
of the Players and Heansfield, Mer- 
cury set up one -night appearances at 
the High Chaparral and the Quiet 
Knight respectively, both of which 
had high attendance with only a few 
days notice. In the case of B.T.O.. the 
visitors witnessed a SRO concert at 
the Aragon Ballroom after attending 
a reception for the group. 

At thai time a special plaque was 
presented to the group by Mercury 
for sales exceeding $1 million of 
their album "Bachman- Turner 
Overdrive Two" in lieu of gold 
records which will be presented at a 
separate ceremony. 

Accompanying the journalists 
were Gerard Baque, national pro- 
motion director and Jacky Jacubu- 
wien. publicity director. Inter- 
national Labels for Phonogram, 
France. While in Chicago the jour- 
nalists and the label's representative 
met with Irwin Steinberg, president 
of Phonogram, and various com- 
pany executives. 

Guillou In 
U.S. Tour 

PARIS -French organist Jean 
Guillon is touring the U.S. this 
month and next month giving both 
concerts and public lectures. Main 
stops include Cleveland Museum of 
Art from June 17 to 21: the Southern 
Methodist Church, Dallas. June 24 
to 30 and the. Riverside Church, 
New York on July 9. 

After the U.S. trip Guillon will 
immediately fly back to Europe for 
more concerts. recitals and lectures. 

LARGE -SCALE MEET -POLYDOR managing directors from five continents In Hamburg for talks on a wide range of 
topics, from artist management to the future of video. L. tor. are Andre Midani (Brazil); Shasi Patel (India), John Lear 

(Argentina), Lothar Steger (Singapore), Guenther Wunderwald (head office), Wolf -Jochen Eater (head office), Ross 

Barlow (Australia), Fred Niewenhuis (Kenya), Luis Baston (Mexico), Claus Petermann (head office), Alexander Naoum 

(head office), Mariano de Zuniga (Spain), Theo Rosengarten (South Africa), Rico Antippas (Greece), Antonio C. Ribeiro 

(Portugal), Alain C. Trossat (Italy), Harry Alex (Venezuela), Peter Klan" (head office), John Woods (Ireland), Reinhard 

Kruska (head office), Evert Garretsen (Canada). 

From the Music Capitols 
of theWorld 

LONDON 
Warner Brother is launching a 

new sedes of maxi -singles featuring 
some of the biggest past hits by ma- 
jor artists on the label. Each record 
will have four tracks and will be the 
same price as WB's normal single 
product. $1.25. 

Among artists who will have 
product released in the Warner 
Giants series are Frank Sinatra, 
Dean Manin, Cordon Lightfoot, AI- 
ice Cooper, Faces, James Taylor, 
America, Neil Young and Little 
Richard. The singles are being mar- 
keted in colored bags and to pro- 
mote them, a special counter brow- 
ser and window display kit 
comprising streamers and stickers 
have been produced for dealers.... 
Music for Pleasure's, "Top TV 
Themes" album, by the Jack Parnell 
Orchestra, produced in conjunction 
with TV Timm has swiftly devel- 
oped into the U.K :s all -time fastest 
seller. 

Released on the Sounds Superb 
label, the record has sold over 
300,1100 copies in the first six weeks 
of sale, following an initial pressing 
of 250,000 copies. MIP worked in 
conjunction with the TV Times mag- 
azine. whereby readers selected their 
top 12 TV themes. As a result of the 
album's success, Mil' is in the proc- 
ess of making a three -year deal with 
TV Times and has also signed a con- 
tract for a similar period with Jack 
Parnell, although not specifically 
with future ventures with TV Times 
in mind. 

The John Player 1974 inter- 
national conductors' award has gone 
to the youngest of the 212 appli- 
cants-19- year -old Simon Rutile of 
Liverpool. Rattle, one of four final- 
ists, won the John Player Trophy, a 

two-year conducting contract, guar- 
antee of fees of $7,500 in the first 
year and $8.750 in the second, and 
engagements with the Birmingham 
Orchestra, the London Philhar- 
monic, Northern Sinfonie and the 
Scottish National Orchestra. Second 
place went to Australian -born 
Geoffrey Simon, 28 from Adelaide. 
and third place went to Colin Met- 
iers, . .. Simon and Garfunkel's 
"Bridge Over Troubled Water" has 
been voted Number One hit of all 
time by Capital Radio listeners. The 
Top Ten resulting from the London 
commercial station's poll is: "Bridge 
Over Troubled Water'; "Hey Jude," 
Beatles; "White Shade of Pale," 
Precut Hann; "Layla," Derek and 
the Dominoes; "Satisfaction," 
Stones; "Rock Around the Clock," 
Bill Haley; "Good Vibrations," 
Beach Boys; "Knights in White 
Satin," Moody Blues; "Without 
You." Nilsson; "House of the Rising 
Sun," Animals. 

The big squeeze is on at Phono - 
gram- getting 22 Evenly Brothers 
tracks acquired under a new deal 
onto one album. The 22 tracks were 
all recorded between 1957 and 1960 
before the duo moved to Warner 
Brothers, and include tracks like 
"All I Have to Do" and "Wake Up 
Little Surie." All cuts are in stereo or 
reprocessed stereo and despite the 
number of songs. most are short and 
none have been cut. The album will 
be released in a month's time on 
Chess's Janus label and hopefully 
for Phonogram's American label's 
manager Nigel Grainge follow the 
Warner Brothers' album of later Ev- 
erlys' material. "The Very Best of the 
Everly Brothers:' into the Music 
Week charts.... Robbins Music has 
signed Phil Everly's Bowling Green 
Music Inc. on a longterm publishing 

deal for the U.K. Included in the 
catalog is the song "Bowling Green' 
and "Lord of the Manor." Robbins 
has also secured the catalog of U.S. 
guitarist Leo Kottke on a similar 
longterm publishing deal for the 
U.K. MARTIN THORPE 

AMSTERDAM 
"Jokers" is the title of the new 

single from popular Dureco act, 
Cherrye Vangelder- Smith, The 
group is being heavily promoted 
throughout Europe and in Japan. 
... Newcomers Teaeh -In have had a 
hit with their first single. "Fly 
Away." The record will shortly be 
released in the U.S. and negotiations 
are currently taking place for it to be 
also issued in the U.K.... Golden 
Earring's forthcoming American 
tour is already stimulating renewed 
interest in their current album, 
"Moontan," and single, "Radar 
Love. "... Dureco has signed Water- 
gate Smith, who begins a toughly 
European tour this month, for 
France and the Benelux countries. 

The George Baker Selection, 
who recently celebrated the fifth an- 
niversary of the band's formation, 
are making a major effon this year 
to win greater international recogni- 
tion. Their new single, " Canta Libra' 
is being released worldwide and the 
group are planning to tour several 
overseas territories.... Lou Reed 
was presented with an Edison 
Award for his album "Berlin" while 
in Holland recently for a short con - 

(Continued on page 4.5) 

Low Gong Price 
May Ring Sales 

LONDON -Virgin Records is 
preparing to lose money again on 
another album- for -the -price -of -a- 
single package, which is being re- 
leased in a bid to break the band 
Gong. 

Following the heavy sales gained 
by the 51.20 release of 'The Faust 
Tapes" by Faust, Virgin has tagged 
Gong's "Camenbert Electrique" al- 
bum at $1.45 for its June 7 release. 

Like "The Faust Tapes," "Cam- - 

enbert Electrique" will be a limited 
issue of 100,000 copies and will be 
backed by full promotional re- 
sources including advertising and 
radio commercials. 

Commented managing director 
Richard Branson, "We lost money 
on the Faust album and we shall on 
this one. but it should do the trick so 
far as Gong is concerned " 

Brussels Studio 

Going Heavy 
BRUSSELS In the eight months 

since Morgan recording studios in 
Brussels have been open, the studios 
have been booked by Rod Stewart. 
Black Sabbath, Middle Of The 
Road. Adamo, Jean Bouchety, An 
Sullivan, Ignace. Will Tura, Tony 
Ronald. Joe Dassin, Annie Cordy, 
Luigi and Bike Zarai, according to 
Morgan director Roland Kluger. 

Tony Scotti has produced an LP 
at Morgan and the quadraphonic fa- 
cilities have been used for mixing a 

Black Sabbath album. Permanent 
residents at the studios in Brussels 
are British engineers Paul Tregunha 
and Mike Butcher. 
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International News 

Cassidy Concert Injuries Spur 
Measures for Crowd Control 

LONDON -The greater London 
Council is preparing a report on Da- 
vid Cassidy's White City concert in a 
bid to prevent a repetition of the 
hysteria that led to hundreds being 
injured, including one 14-year -old 
girl who required emergency treat- 
ment after her heart stopped and is 
still seriously ill in hospital. 

And a GLC spokesman admitted 
this week the council may have been 
slow to appreciate the age group the 
teen idol would attract because the 
law does not require a promoter to 
name the performer. 

The GLC was responsible for 
granting the license that allowed the 
concert to go ahead. 

A Spokesman said: "There is 
nothing more dangerous about a 
concert at a football ground than 
any other site provided it is properly 
conducted. But a promoter is not 
obliged by law to tell as who is per- 
forming and obviously the age of the 
audience is a factor that in the future 
we should perhaps take more into 
account. We regret the injuries and 
arc preparing a report on the White 
City concert to avoid a similar occur- 
rence in the future." 

A Home Office spokesman said it 
is prepared to listen to recommenda- 
tions on safety at pop concerts fol- 
lowing the Cassidy affair. 

"People can of course make repre- 
sentation to us but we are dealing 
with a very complex issue and there 
is no easy answer," said a spokes- 
man. 

Leading the fight for tougher 
measures is the Royal Society for the 
Prevention of Accidents which has 
been campaigning for a Minister of 
Public Safety since the tragedy at the 
Celtic-Rangers soccer match at 
Ibrox Park. 

A spokesman said: "Sundays in- 
cidents merely confirm what we 
have been saying. Responsibility for 
safety at concerts or football 
matches is too diversified at the mo- 
ment between the promoter, police. 

By GRAHAM PUNTER 
¡Music Week Staff Waiter) 

security forces and authorities grant- 
ing licenses. There needs to be some- 
one with ministerial powers to have 
total over -all control." 

The scenes at the Cassidy concert 
have put a question mark on the fu- 
ture of sports stadiums as concert 
venues. The use of open -air venues 
is a recent development of U.K. con- 
cert promotion. Earlier this month, 
when about 30,000 people attended 
a concert given by Elton John at 
Watford FC ground, there were 
early indications of the possible dan- 
ger of uncontrolled crowds packing 
on to the pitch and pressing forward 
to get close to the stage. And more 
recently at the star -studded concert 
at Charbon, headlined by the Who, 
which passed off without trouble, 
there were nevertheless misgivings 
about the potential danger of thou- 
sands of people being massed on the 
pitch and being out of reach of med- 
ical services. 

But Michael Alfandary, promoter 
of the recent Who concert at Charl- 
ton Athletic FC's Valley Stadium, 
said it is not so much the venue - 
more the kind of audience. 

"Open air venues are unsuitable 
for large numbers of young hys- 
terical fans. 1 think an artist who 
makes a living out of hysterical de- 
votion should play more shows at 
smaller halls so the audience aren't 
at risk. 

"I made a bid for the Cassidy con- 
cert with a plan that included bar- 
riers to prevent people pushing for- 
ward but the cost was too high." 

A spokesman for Artists Services, 
which provided a human barrier in 
the arena, said: "We provided 200 
men. Their responsibilities included 
stopping children getting onto the 
stage which was done successfully." 

A Scotland Yard spokesman 
would not comment on the police in- 
volvement on Sunday. 

Neither Mel Bush. promoter of 
the White City concert. por Adrian 
Hopkins, promoter of Tuesday's 

Osmond Security Stepped 
Up In Cassidy Aftermath 

LONDON-The hush -hush secu- 
rity arrangements for the Osesonds' 
summer British visit are to be even 
more closely scrutinized following 
the tragic incidents as David Cas- 
sidy's White City concert, where 
hundreds of teeny hoppers required 
first aid treatment. One 15- year -old 
girl later died in hospital. 

A spokesman for Polydor, which 
distributes the group on MGM in 
the U.K.. says, "Our plans are such 
that they preclude a repeat of what 
happened with Cassidy. But follow- 
ing last week's events they are being 
examined even more closely to close 
up every loophole." 

The Osmonds arc coming to Brit- 
ain in August or September but se- 
curity is so intense no details of 
venues and dates are being released 
yet by Polydor. 

"But there will be no open -air 
concerts at sports stadiums and tick- 
ets allocated will state seat number 
and not merely provide entrance to 
any part of the venue which hap- 
pened at the White City." (See sepa- 
rate story.) 

Ed Lof tier -in the U.K. recently to 
complete arrangements for the 
group's visit -has quit as the Os- 
monds' personal manager. 

Lefllers management company 
of Katz -Gatlin- Leffler will still 

handle the band but personal con- 
trol switches to another partner, Ray 
Katz. 

Mel Bush, promoter of David 
Cassidy's White City concert, issued 
a statement this week denying alle- 
gations that security was in- 
sufficient. 

He expressed "utmost sympathy" 
for the tragic death of Bernadette 
Whelan but says '-... we wish to 
make it clear that in our opinion, 
and even with the benefit of hind- 
sight, we took every precaution for 
the orderly running of the concert 
and the safety of those attending." 

Bush says, "The vast majority of 
girls treated were treated on the spot 
for matters resultant front emotional 
stress and a very small number re- 
quired hospital attention." 

Close liaison was maintained with 
the Greater London Council 
throughout the preparations. he 
said. The GLC required one security 
attendant to every 250 people but by 
using Artists Services and regular 
White City attendants "Bush pro- 
vided a ratio of about 1:100. 

Barriers were put up in the center 
grass area, which held about a third 
of the total audience. "These ar- 
rangements were approved by the 
council and the barriers did not. as 
reports suggest, give way." 

Cassidy concert at Manchester 
City's Maine Road ground for Chry- 
salis, were available for comment 

Dick Leahy, departing general 
manager of Bell U.K., cassidy's 
record company, said it is difficult 
for him to comment since his field is 
recording, not concert promotion. 

"1 suppose at the heart of the 
problem is the lack of suitable 
venues for big American acts which 
means we have to resort to stadiums 
like the White City." 

Meier to 
Chrysalis 

ZURICH -Teddy Meier, promo- 
tion manager of EMI Records (Swit- 
zerland), leaves the company at the 
end of July to lake up an appoint- 
ment as European co- ordinator for 
U.K. company Chrysalis. 

Meier, who was with EMI for nine 
years. will be succeeded by Kurt 
Weil. whohas worked as a musician 
and bandleader in various Euro- 
pean countries, and is promotion 
manager for Metronome, Switzer- 
land. Weill will report to EMI a &r 
manager, Laico Burkhalter. 

From the Music Capitols 
of theWorld 

Continued front page 44 

cars tour. Dying pirate radio station 
Radio Veronica Is flying 400 listen- 
ers to Nashville this month. Inelco 
has released a special album of 
country music classics to tie-in with 
the visit, 50.000 copies of which have 
already been sold. In Holland, that 
is a high sales figure for an album of 
this type.... Holland was the first 
country to release the new David 
Bowie album, "Diamond Dogs" fol- 
lowing hurried activity by Inelco 
which was afraid of losing sales to 
organizations that might import 
quantities of the LP.... Anola has 
captured distribution rights for Hol- 
land to the new A&M- George Harri- 
son project, Dark Horse Records. 
A &M has told Ariola that a record 
by Ravi Shantou' will probably be 
the first release on the new label. 

Top Dutch independent produc- 
ers Peter Kcelewijn and Hans van 
Hemert have signed a new longterm 
deal with Phonogram. Koelewijn is 
currently writing for and producing 
Dutch language artists while Van 
Hemert is working with inter- 
national acts such as Mouth & 
McNeal. ... Buck Ram, founder 
member and leader of The Platters, 
has signed a new recording contract 
as a solo artist with Phonogram In- 

temational. The original 'Platters 
group released all their product on 
the Mercury label between 1955 and 
1962, and are working on a new 
single and album which is scheduled 
for release at the end of this year. 

FRANS VAN DER BEEK 

SYDNEY 
Sydney Jazz Group. Galapagos 

Duck, contracted with Horst Llepolt 
as music producer. by Margret Fink 
Productions to write the soundtrack 
for the feature film adaptation of 
David Williamson's play "The Re- 
movalist.' Galapagos Duck had an 
album released in February, titled. 
"Ebony Quill." which is selling well 
for Phonogram.... EMI producer 
Rod Coe and Terry Howard hosted a 

reception for Mike McClellan at 
EMI on May 20 to familiarize staff 
personnel with the artist.... Julie 
Anthony opened to great reviews as 

the star of the Freddie Carpenter 
production of "Irene." She also 
recently signed a recording contract 
with EMI. 

Mushroom Records celebrating 
first gold album with Madder Lake's 
"Stillpotnt" Total sales were in their 
home state of Victoria. Meanwhile 
they have finsihed their second al- 
bum "Butterfly Farm." ... Buffalo 

(Continued on page 47) 
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Ignorance as Plea Ruled Out 
In Piracy Test Case In U.K m 

Continued front page 3 

tapes knowing them to he infringing 
copies. 

But during a recent case brought 
by nine record companies against a 

south London dealer, Mr. Justice 
Brightman rejected a submission by 
counsel for the defendants that the 
record companies' case showed no 
reasonable cause of action. 

He ruled that in such cases, the 
onus is on the dealer to prove his in- 
nocence rather than on the record 
companies to prove that a retailer 
knowingly sold pirated product. 

The defendants, who are alleged 
to have bought over 17,100 infring- 
ing copies of 8 -track cartridges fea- 
turing material by many top British 
and American artists, were granted 
time for an appeal. 

Geoffrey Bridge, director general 

Pori Jazz 
July 12 -14 

PORI -This year's Pori Inter- 
national Jazz Festival will be held 
from July 12 to 14. Weather permit- 
ting, a crowds of 50.000 is expected 
to attend the festival, now in its 
ninth year, which should put the 
event on a profitable basis for the 
second successive year. 

The festival will once again fea- 
ture a host of top artists. Among the 
international acts already booked 
are the Woody Herman orchestra, 
the New Gary Burton Quartet. Fred- 
die Hubbard Quintet, Chuck Man - 
gione Quintes. Kenny Drew and the 
Art Ensemble of Chicago. 

Domestic talent will include the 
Helsinki Septet. DDT jazz band. 
Paradise, Carita Holmstrcem and 
the Pcntti Hietanen Sextet. From 
Cuba, the Chucho Valdes orchestra 
will also be taking pan. 

of the British Phonographic Indus- 
try, under whose auspices the case 
was brought. states, "This is a histo- 
ric judgement and of extreme im- 
portance to the record industry in 
combatting piracy. It is also a valu- 
able new additional weapon for our 
armoury. 

Bridge continues: "Retailers have 
on occasions in thé past pleaded ig- 
norance and it is difficult to prove 

knowledge but this has now been re- ro 

versed." 
He adds: "It is not difficult for m 

dealers to spot pirated product. 
Points to watch out for are no famil- 
iar company name. trademark or ad- 
dress. inferior -looking packaging, a 
statements that all royalties have CI 
been paid. low -prices and unusual 
selling approaches and distribution 
patterns." 

Polydor, Capricorn Enter 
Share Cost, Profit Deal 

LONDON -Polydor has signed a 

share-cost. share -profit deal with 
Capricorn Records in America that 
gives the company the Allman 
Brothers for the U.K. 

Under the three -year agreement, 
Polydor will manufacture. distrib- 
ute. sell and promote Capricorn 
product in Britain. 

But Capricorn will pay half the 
cost of the operation and in return 
take half the profits. 

A Polydor spokesman says "This 
is a totally new venture for us, We 
have not signed a similar deal be- 
fore." 

The first big push on the new 
product will be geared to the All- 
man's first U.K. appearance at the 
Knebwonh Park festival on Thurs- 
day (20). Polydor is re- promoting 
the group's four albums. 

The deal was conducted by Pol- 
ydor managing director John Fruin 
and Capricorn executive vice-presi- 
dent Frank Fenler, formerly Atlan- 
tic label manager when the Ameri- 
can label was licensed through 
Polydor in the U.K. 

The Capricorn agreement also in- 
cludes Marshall Tucker and Wet 
Willy. 

unternational Turntable] 
Chris Harding, seven years a sen- 

ior recording engineer with Phono - 
grant, has been appointed the com- 
pany's A &R manager to replace 
Lionel Burdge, who joins RCA.... 
Brian Smith joins Contour from 
Music for Pleasure as field sales 
manager and Angie C7latterjee is 
moving to Contour from Phonodisc 
as operations assistant to John Scott. 
who has been appointed marketing 
operations manager. Reg Smith be- 

comes customer promotions man 
agar. 

Elaine Sailer has been appointed 
head of press and promotions at 
Pickwick International.. . Four 
new men have been appointed to the 
main board of distributing company 
Lugton's -Fred Herzog, Walter Col- 
lins. James Herzog and Gordon 
Hewett. Albert Vaughan has been 
made company secretary. and Mi- 
chael Tiernan assistant company 
secretary. 

11 ___... 
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Canadian News 
Polydor, Chappell Cooperating 
On Seeking & Developing Talent 

TORONTO -Polydor Records of 
Canada Ltd. and Chappell Music 
Canada have agreed informally to 
cooperate with each other regarding 
seeking and developing Canadian 
talent. The first deal in this arrange- 
ment is the release of three singles by 
Chappell singer /songwriter Harry 
Marks by Polydor. The first single is 

entitled "Southwestern Morning.* 
Jerry Renewych, professional 

manager of the Toronto -based 
Chappell Canada office, says that 
material from the company was of- 
ten turned down by other record 
companies with subsidiary publish- 
ing interests, which made it more 

Hi -Fi Show a 
TORONTO -Over 100 lines from 

the Canadian audio industry have 
already been booked for "Stereo 
"75" Canada's national hi-fi show 
presented by AudioScene Canada 
magazine from Sept. 12 -15 at the 
Constellation Hotel and Show Com- 
plex in Toronto. 

Among the audio lines recently 
booked are ADC, AGS, Agfa- 
Gevaert. Aiwa. Ariston, Audio - 
Logic, Audio Magnetics, Audio - 
Technics, Avid, BGW, B &O, BSR, 
Beyer, Bib, CGE, Cerwin -Vega. 
Craig, Crown, Dathar, Detson. 
Discwasher, EPI, Ferrogmph, Glen- , burne, Grado, Goldring, Hi -Fi Aids. 

m Infinity, Kencraft, Kensonic, 
Klipsch, Lamb. Leak, Lear-Jet, Lea- 

rn con, MB, MGA, Marsland, Musa, 
:I Nikko, Ohm, Ortofon, QRK, Phase 
m Linear, Rabeo, Rectalinear, Rek -O- 

Kot, Revox, Scotch. Silver, Stradi- 
rn van, Superscope, Superes, TDK, 

Tenco. Telefunken, Tenn, Video- 
sonic and Wharfedale. 

in Lines previously booked include 

Z AFS, Akai, Altec, Ampex. BASF, 
s Bose, Caz -Tech, Concord, Daces. 

Elac, ESS, Fisher, Goodman, 
Heathkit. JVC, Kenwood, Kos. 
Maxell, Memorex. Pioneer, Sansei, 
Stanton, TEAC, Technics by Pana- 

Bee Gees Set 
Large Tour 

MONTREAL -The Robert Stig- 
wood Organization, through Pol- 
ydor Records of Canada, has an- 
nounced dates of an extensive coast- 
er -coast tour of Canada by the Bee 
Gees. There is no indication that this 
is part of a total North American 
tour. 

Dates so far confirmed include 
Halifax Forum, Halifax, N.S., Aug. 
21; Moncton Coliseum, Moncton, 
N.B., Aug. 22; Beaverbrook Rink, 
St. John, N.B., Aug. 23; Montreal 
Forum, Montreal. Quebec, Aug. 25; 
National Arts Center, Ottawa, Aug. 
26; Sudbury Arena, Sudbury, Ont., 
Aug. 27; Hamilton Place, Hamilton, 
Ont., Aug. 28-29; Centennial Hall, 
Winnipeg. Man., Aug. 30-31; Cen- 
tennial Theatre, Saskatoon, Sask., 
Sept. 2; Centennial Theatre, Regina, 
Sask., Sept. 3; Jubilee Auditorium, 
Calgary, Alta., Sept. 5; Jubilee Au- 
ditorium, Edmonton, Alta., Sept. 6; 
and Queen Elizabeth Theatre, Van- 
couver, Sept. S. 

The band recently appeared in 
Montreal and Toronto playing to ca- 
pacity crowds. The band's latest al- 
bum "Mr. Natural" has just been re- 
leased in Canada by Polydor. 

According to Polydor's national 
press officer, Richard Glanville - 
Brown, Polydor Canada is lining up 
a major merchandising campaign to 
surround the tour. 

difficult to work in this market." 
This is the reason we are pleased 
with our arrangement with Pol- 
ydor," states Renewych. 

Currently, Chappell Canada is 

experiencing success in the Cana- 
dian market. Leading the field are 
charted singles "Where Is the An- 
swer' by Copper Penny and Shawne 
Jackson's "Just as Bad as You." 

Harry Hinde, one of Canada's 
most active record producers, hav- 
ing recently worked with artists such 
as Copper Penny. Ruckus. Ken Hol- 
lis. Tony Kingston and Phyllis 
Brown, is one of the main reasons 
for Chappell's Canadian success. 

Hot Draw 
sonic, Thorens. Toshiba and Video- 
tone. 

Dealer days will be Sept. 12, from 
noon to 10 p.m. and Sept. 13, from 5 

to 10 p.m. Public attendance will be 
Sept. 13, from S to 10 p.m. and Sept. 
14 and 15, from noon to 10 p.m. 
Seminars for both the public and 
dealers will be held featuring a num- 
ber of personalities from the audio 
industry. 

Show Manager Henry Beckman 
indicates that additional space has 
been arranged, but that it is not ex- 
pected to meet all the demands. 

CKFM In 
Large -Scale 
Expansion 

TORONTO -Toronto radio sta- 
tion CKFM, which according to the 
March 74 BBM ratings has a larger 
25 -34 year -old audience than any 
other AM or FM radio station in 
Canada, has just completed a 

5250,1100 expansion which includes 
new offices, an 8-track recording 
studio and the formation Man affil- 
iated production company. 

Sc Clair Productions Ltd., which 
was created as a marketing tool for 
CKFM, will. in addition to in -house 
work, function as an independent 
production house for radio commer- 
cials. Most of the talent roster for 
commercial productions comes from 
CKFM's on -air personalities Stu 
Daly, Phil MacKellar, Don Cam- 
eron, Russ Thompson, Carl Banos, 
Fred Napoli. Henry Shannon and 
Henry Morgan. 

Says CKFM's vice president and 
general manager, Bill Ballantine, 
"Now, in addition to a highly com- 
petitive cost- per -thousand. CKFM 
can offer our advertisers highly et- 
fective, creatively produced, custom 
commercials at a nominal cost." 

The production company will also 
produce a number of radio shows 
for CKFM and for syndication to 
other stations. Programe currently in 
production include "Gene Lees and 
Friends "; "Audio Ideas with An- 
drew Marshall "; John Porteous' 
"Canadian Contemporary "; a docu- 
mentary series entitled "Hour To- 
ronto'; and a rock interview show 
with Paul Weldon, formerly the or- 
ganist for Edward Bear. 

The new studio, called Round- 
house Sound Studio, was designed 
to accommodate both voice and mu- 
sic production. James Applebaum 
and Peter Facial, the former owners 
of Agency Production Services, have 
been hired to run the new operation 
for St. Clair Productions. Gerry Bas - 
combe, of the Bascombe Group, 
Inc., is handling program syndica- 
tion. 

Current singles credited to Hinde 
and published by Chappell include 
"Brenda" by Hollis on Sweet Plum; 
"Lavin' the Music" by Ruckus on 
RCA; "Touch Me Babe" by Phyllis 
Brown on A &M: and one of Chap - 
pell's old reliables, Gershwin's 
"Summertime." recorded by Copper 
Penny for Sweet Plum. 

Besides the Canadian material 
that Chappell publishes. the inter- 
national Row of product from other 
branches has been of great help in 
terms of variety and added volume. 
"Sha La La." a copyright of the In- 
tersong Office in Sweden, translated 
into French and English for the Ca- 
nadian market, has been recorded 
by French -Canadian singer Sebas- 
tien and has sold 12,000 copies dur- 
ing its first week of release in Que- 
bec. Other foreign product includes 
"Who's Gonna Sing My Rock and 
Roll Song," a Looking Glass US. 
copyright, recorded in Canada by 
Tony Kingston for Much Records; a 

Michel Legrand song from France, 
"Dans Le Meme Instant " -"Life" in 
English -done by Dinette Reno: 
and "Mother of Us All" by Suzanne 
Stevens for Capitol, a copyright 
from the West Coast. The Canadian 
office is also negotiating a record 
deal for an American group, based 
in Detroit, called Brunel Sprout. 

Other current releases utilizing 
Chappell copyrights include 
"M'Lady" by Robbie Lane for Cele- 
bration Records: "Memory Man" 
by John Coleman for Much 
Records; "Another Day" by Revela- 
tion for London Records; "Seed of 
Music" by Cathie Stewart on Cele- 
bration: "Lismore Lady" by George 
Hamilton IV on RCA: "Send Out a 
Song" by Lisle on Bronco Records: 
and the new Les Emmerson single. 

"Publishing has been overlooked 
in Canada up until now," says 
Renewych "but within the next two 
years I see an explosion in this area, 
with the ensuing competition greatly 
improving the quality of the mate- 
rial to be recorded by Canadian art- 
ists. This should aid them in gaining 
international acceptance." 

TOGETHER -British song -stylist 
and recording artist Susan Maug. 
han arrives at Kennedy Airport with 
Jeffrey Kruger, president of the 
London -based Ember Enterprises, 
which, in conjunction with Para. 
mount Records will release the art- 
ist's new LP "Time." Miss Maughan 
is in the U.S. to make her American 
cabaret debut at the Persian Room 
of the Plaza Hotel in New York. She 
most recently toured Britain with 
Jack Benny. 

Sound -Products Moves 
AMSTERDAM -The Sound - 

Products B.V. company, headed by 
former CNR executive Gerold Van - 
dermeem, has moved from Bad - 
hoevedorp to new premises at 
Nieuw Loosdrechtsedijk 195, 
Leosdrecht, Holland. Tel: (0)2156- 
4716. Telex: 16604. 

From the Music Capitols 
of theWorld 

TORONTO 
The King Biscuit Boy, well -known 

Canadian blues musician, played 
harp on the newly reformed Electric 
Flag's recording session at Criteria 
Sound in Miami June 1 -3. Atlantic's 
Jerry Wexler handled the produc- 
tion. King Biscuit has been offered 
other session work including a new 
Aretha Franklin album.... A new 
club has opened in Montreal, In 
Concert. First arists booked to ap- 
pear include Reiman, Roland Kirk, 
Esther Phillips and James Cot- 
ton.... The Canadian Radio and 
Television Commission will hold a 
public hearing on the proposed ra- 
dio and television broadcasting 
regulations on Canadian production 
of commercials on Oct. 22 in Ot- 
tawa.... United Artists Records in 
conjunction with the Canadian Tal- 
ent Library has just released an al- 
bum by the Toronto-based Climax 
Jam Band, 

A reception was held at Toronto's 
Inn On The Park on May 27 to intro- 
duce the new Boot Master Concert 
Series' first album by the Canadian 
Brass produced by Eleanor Snider- 
man.... The Masonic Temple, for- 
mer home of the Rock Pile in To- 
ronto. will reopen for concerts in 
the summer.... Ampex Records 
Wednesday has just had their new 
single "Roses Are Red" released. 
The band will play with the Os- 
mends at the Canadian National Ex- 
hibition this year.... Capitol 
Record's Bob Rowe, Dave Enansand 
Bill Bannon have just returned from 
a tour of the company's western 
Canada offices to re- introduce Ban- 
non as national promotion man - 
ayer....Neill Dixon, the former pro- 
motion representative for CRT, is 
now doing independent concert pro- 
motion at the Victory Theatre in To- 
ronto.... Lori Lieberman appeared 
with Ede Anderson at the Riverboat, 
Toronto from May 26 -June 2. 

John Driscoll of Ampex has just 
returned from Los Angeles, where 
he finished the mix of "Dancing In 
the Streets" the new single for Fel- 
lowship, a band just signed to the la- 
bel.... Ampex has released 12 al- 
bums by such artists as Hugo 
Montenegro, Al Caiola, Gordon Jen- 
kins, formerly only available on 
tape.... Eric Clayton will appear at 
the Montreal Forum on July 9.... 
Polydor is in the midst of annual 
James Last sales campaign. A spe- 
cially packaged album set, "Stereo 
Spectacular 74," is the flagship of 
the ampaigñ which is tied into the 
promotion of a K -Tel James Last 
package put together by Polydor's 
Special Projects manager Peter Hor- 
vath.... "Les Divorces," a single by 
Michel Delpech on Barclay Records, 
has sold over IOO,00Ocopies in Que- 
bec.... Richard Bibby, head of 
MCA Canada, has just returned 
from a tour of the company's branch 
offices in the Maritimes. 

John Porteous, editor of Playlisy 
the recorded music supplement of 
the Canadian magazine, Broad- 
caster, has just finished a book en- 
titled "Please Stand By" subtitled 
"An Informal History of Broad- 
casting In Canada." The publisher is 
Lester and Orpen with the distribu- 
tion being handled by Prentice - 
Hall..-. Skip Prokop will produce 
an album for Maclean and Mac- 
lean-... Gary Parr, formerly with 
CKLC in Kingston is now program 
director of CFOM in Quebec 
City.... Abraham's Children will 
undertake an extensive tour of the 
Canadian Maritimes from July 1- 
Aug. 2. Bookings were handled by 

Radius 5000.... Robin Moir has 
signed to the Agency for the Crea- 
tive Arts and is preparing five sides 
with producer Andre Perry. Moir 
will be released on the Creative Arts 
label and distributed by Sono- 
gram.... Les Emmerson's new 
single is "Cliches" on Polydor for the 
Trillium. Another single by Emmer- 
son. "Johnny Geta Gun," will be re- 
leased two weeks later. 

The Electric Hag, Harvey Man- 
del, Luther Allison and Son Home 
have been added to the Toronto Is- 
land Blues Festival. Sound for the 
festival is being handled by George 
Senddw and the business by Ken 
Smokier. Promoters hope to sell 
30,000 tickets at 5600 for one day 
and 510.00 for two.... Liverpool ap- 
peared with Mahogany Rash at the 
Michigan Palace in Detroit on June 
1.... Bearfoot has just finished 
recording two sides at the Nimbus 
Nine Studios, Toronto with Gerry 
Lyons producing. Their latest single 
is "Sweet Virginia." ... "Sha La La 
Loo ta Lay," the new single by Blue 
Lick Road co-produced by Mark 
Smith in association with Three Hats 
Productions, has been picking up a 
lot of radio reaction in the past few 
weeks. It is currently playlisted on 
CHUM, Toronto and CHAM, Ham- 
ilton among others.... United Art- 
ists has signed Canadian country 
group Canadian Zephyr to the label 
The announcement was made by 
UA President, Stan Kulla.... 
George Bolan has left CJAD, Mon- 
treal to join CFCF in the same mae- 
ket.... A &M's Brace Miller is now 
on a solo tour with Dr. Fingers. 
Miller's latest single "Anna Marie" 
is very high on country charts across 
Canada. 

Gary & Dave's new single for Axe 
Records, "It Might as Well Rain Un- 
til September" has been released si- 
multaneously in the U.S., Canada, 
England and France. 

MARTIN MELHUISH 

MCA Canada 
In Shifts 

TORONTO -MCA Records 
(Canada) in recent weeks has had a 
shake -up in personnel involving a 
number of promotions and changes 
in the delegation of duties. 

Jeff Bums, MCA's formerOmario 
promotion representative, has 
moved over to OAT of Canada 
where he took up the position of na- 
tional promotion and a&r manager. 
Randy Sharrard replaced Bums in 
Ontario promotion and Dominic 
Postorino took over the post vacated 
by Sharrard and will assume such 
duties as campus coordination, art 
layout, mailings and in -store dis- 

play- 
In Alberta, Ted Firman the Cal- 

gary resident salesman and Herb 
Forgie, the Edmonton salesman now 
visit their region's breakout aid 
MOR station on a regular basis. 

In Quebec, branch manager Bob 
Johnston has taken on English pro- 
motion duties while salesman Jean - 
Marc Corbeil will handle French - 
Canadian radio stations. 

Jack Skelly in Winnipeg and Jim 
Mortisey in the Maritimes have al- 
ways been in charge of sales as well 
as promotion in their respective 
areas. MCA has three sales man- 
agers that do promotion; three sales- 
men with promotion duties and 
three full time promotion men, mak- 
ing a nine man team. 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard Hits of the World 
C Copyright 1974. Billboard PublicaICne. Inc. No pert of this publication may be reproduced stared Ina retriwal system. or transmitted. in any form or by any means. oleclronic. 

mechanical. Photocopying, recording, or .han.HA. 131110011he written permi»lon al PM Pubinhar. 

AUSTRALIA 
(TOMAS! OI Go.) 

SINGLES 
This 
Week 

1 SEASONS IN THE SUN -Tarry lacks 
(MITI -BOW¡ Wright (Pr. 

2 SHE (01.1 Remembec MY Name) - Omtis)r 
3 THE AIR THAT i BREATHE -Homes 

(P.M.) 
YOU'RE SIXTEEN -Ringo Sun (App4) 

5 YOU WONT FIND ANOTHER FOOL LIKE 
ME -New Sen.. (Poled.) 

6 MO COO CA CHOO -Agin Stardust (EMI) 
7 THE WAY WE WERE -Barba Stn.. 

(CBS) 
S MOCKINGBIRD -Carly Simon /lams Taylor 

(Dekn) -J. 0'KM. /M. McLMan 
6esNO 

9 

THE SHOW 
A DEMON -Suet Qr.ro (Rat) 

10 THE SHOW MUST GO ON -Lao Says 
(Chrysalis) 

11 SHIPS IN THE MIGHT -vkYi Lawrence 
(EMI) 

12 HOOKED ON A FEELING -B.o 5w0e 
EMI) 

13 LOVE'S THEME -Love UnlimNM Orchestra 
(20th Century) 

14 THE LORD'S PRAYER -Sisk Janet Meatl 
(LLo 

15 FAREWELL AUNTY JACK- Graham Bond 
(Picture) 

ALBUMS 
This 
Waal 

1 BAND ON THE RUN -Paul McCartney 6 
Wings 

3 

(B 
TUBULAR BELLS-Mike (Virgin) 

3 NAME MEANS USH-E Os Ryan 
(EMI) 

4 GOODBYE YELLOW BRICK ROAD-ERw 
oho DIM) 

5 HOT AUGUST NIGHT-Neil Diamond (M CA) 
6 BURN-D. Parole ) 

1 JONATHAN SEAGULL/ 
AACK-Neil Harm. (CBS) 

S CAN THE CAN-5. poem 
9 DARK SIDE Of THE MOON-Pink Floyd 

(Named) 
10 OLD NEW BORROWED AND BLUE -SW 

IPMYdw) 

BELGIUM 
(Courtesy of Telemnuslque) 

This 
Week 

INSTANT PETRY (SMSMI_GOMen Earring 
2 HOILIES ILP) 
3 KNOW WHAT I LIKE (Sing.)- Genesis 

THE HOOPLE (LP) -MOH The Hnople 
5 QUEEN II (LP) 
6 NEXUS (L% -Argent 
7 THIS TOWN AIN'T BIG ENOUGH FOR 

BOTH OF US -Specks 
B POSITIVE VIBRATIONS ILP) -Ten Yeas 

After 
9 EXOTIC BIRDS i FRUIT (LP)- Procul 

Hatton 
10 JERUSALEM (SingIel- Emerson. La. I, 

Palmer 

BRITAIN 
(Caurtsy. Mug's Week) 
Mm.s Oral .+Flo 

This Last 
Walk Week 

1 I SUGAR BABY LOVE- RUbeop 
(00.000 -Pam 9teN (... 
akTtrmn) 

2 2 THIS TOWN AIN'T BIG ENOUGH 
FOR BOTH OF US- SWIAn 
(IWndK -IWnd (Muff Wlnwwd) 

3 6 HEY ROCK 6 ROLL !9hewwWwady 
IBM-Dailey Mike Hurst) 

4 13 THE STREAK-Ray Stevens 

k asHoond) MauriceMPM 

5 4 THERE'S A GHOST IN MY ROUSE- 
R. Man Tart. (Tam. Mown)- 
Ja de Led. (Br.n Hona,d/ 
Lamont Dos.) 

6 3 THE NIGHT CHICAGO DIED -Paper 
Sato )BUS Stool-M. (M. 
Murray/P. Calendar) 

7 17 JUDY TEEM -Cockney Rebel 
XEM TrIgram/oA; 

) 

(Stem 

8 12 I SEE A STAR-Mautn G M.ONed 
)O....-Brotocs/ATV 

9 9 IF I DIDN'T CARE -Daub Cassidy 
(Ba)- Chappell (end Mast., 
MOSSA Wye) 

10 11 BREAK THE RULES -Slat. Quo 
(VMMo)- VaMy /SMtrkury 
(Status Qua) 

11 S OONT STAY AWAY TOO LONG - 
Peters 6 Lea (P6rp)- Paao /C. 
sal. (John Frew) 

12 8 00- 00000a CI.uMI (CBS) - 
BHKCa /ApOI (GInni DMBella) 

13 16 THE IN CROWD- -Bryan Fany 
(Island) -E.C. (Bryan ferry/l. 
Puma 

14 7 SHANGALANG Bay City Robin. 
(BND- Marlin /CauMr (BAI 
Martin /Phil No) 

HANGING IS 20 YOU KEEP ME HA ON- CITII 
Richard (ENO- Pedro/Cyril Shama 

(D. MacKay) 
IN 22 A TOUCH TOO MUCH-seesaws 

(RAI- Chi...MR. (MRA. 
Moor) 

17 14 I CANT STOP-0smones (MW- 
Mrlin (Was Fame.) 

17 00 JARROW SONG -*Alan Price 
(Warner Bros.(-JaHow (Alan 
P4) 

19 10 RED MESS -Aldo Sta.! 
(Meg. -Nag (PMr She.) 

20 OR REMEMBER YOU'RE A WOMBLE- 
Worn. (C89)-Batt Ent. (Mike 
Batt) 

21 28 SUMMER BREEZE -ISNy Bros. 
(EpiLL -Da Min (R. 

levy /R. IMy/0. Is ley) 
22 36 LIVERNOLLOU=SoMMH (Warner 

Bros.) -Essay (Paul McCatndW 
23 IS WATERLOO -Abbe (Epic) -United 

Artists 
24 30 DONT LET THE SUN GO DOWN ON 

ME ENan John (DIM)-Big Mg 
Onus SWgadn) 

25 18 SPIDERS 6 SNAKES -Jim Shalom 
(MGM) -famous Chappell (P. 
Gernhad /LOW) 

26 31 THE MAN IN BLACK -Cory Powell 
(Pak) -Pak (MICk Mon) 

27 45 CANT GET ENOUGH Bad 
Comment (Island) -Island (Bad 
ConpOI 

28 23 HOMELY GIRL- (TITNes 
ío.000) )- Interwng (Eugene 
Record) 

29 44 GUILTY -ft.. (BNU -ATV 
(P. SweamLL. Antsy) 

30 33 TSOP-MFSB(PWIadNphlal- 
GambTO UN /Cmliin,Gamb4HU1Q 

31 32 I WANT TO GIVE -Parry Como 
(RCA) -laced American (Chet 
Atkins) 

32 25 YEAR OF DECISION-Th. Degrees 
(PMwWM MaNUN /car- 
Iln (GemIeNUf!I 

33 50 PERSONALITY-Lena 
(PMVps) -LWS (Tom. Sc.) S 

34 21 ROCK ROLL WINTER-4r.. 
Bract -Roy Wood/Carlin 

(Roy Word) 
36 26 HE'S MISSYR10 KNOWTITALL- 

&ane Wand. (Ea.....- 
Mete London (9Ae4 Won.) 

37 - TO LOVE YOU TO WANT ME -Lobo 
(UK) -CHIT (PbT 

38 - 0011 DO- Lyn)- O. Paul 
Broe.l -ATV (Lyn. De 

Paul) 
39 27 BEHIND CLOSED DOORSIII 

Rich (44)-Screen GmmS' 4 
Columbia (Billy Shem7D 

40 34 WOLD -N.ry Chapin ( - 
Warner Bon . (Paul Leka) 

41 42 YOU ARE EVERYTHING -.. Ross i Marro Mw(Tamla Motown) - 
GambWHVN /Carlin (H. Dash/B. 

42 30 WOMOLIN0 SONG- Wambles 
(CBS) -Bah Songs (Mi a Batt/ 
BOUT Prod.) 

42 - IF YOU'RE READY (COME GO WITH 
ME) -StapM Singers (S.p- 
IWnd 

a4 48 THE CAT CREPT IN= Mud(RAK)- 

Miry 
Chap /RAN Mirka Chap . 
hbnl 

45 39 AMERICA -v.1d CBSI- AIMWa. Wayne) 
AS 43 GETTING OVER YOU -Andy WTIMms 

(CNS) -11.4. Perr1) 
46 - I WONT LAST A DAY WITHOUT 

YOU- Mrpemws (A6M1 -ROMpr 
(SN BaH ug Ey) 

47 38 SEASONS IN THE SUN -Tway Jacks 
MA-Francis DT & Hunter 
(M. Mks) 

48 37 THE ENTERTAINER -Marvin 
Hamlisch 
(Marvin Hamlisa) 

49 47 TOM THE PEEPER -AM One 
(MStury)- IMenwB (R. Gerald) 

50 29 A WALKIN' MIRACLE -Lhnmla i 
TM Fa. Cooking (AYmI- 
Ra.bry Musk (Steve Mott) 

DENMARK 
(Courtesy of I.EW...) 

This 
Week 

1 SEASONS IN THE SUN (Mogle) -They 
JaETslealn 

2 SWEET FANNY ARRAS (LP)-The Swat 
(RCA) 

3 ME WELT IST VOLL MUSIK (LPI-Freedy 
B ra (BASF) 

4 WATERLOO (LP)- AIM(Polar /EMI) 
S OLDIES BUT GOODIES KEPI -Sv.ne 6 

Lowe (Polar/EMI) 
6 SHLIM.D. (LP)- (Polyger) 
> DODENS TRIUNE ILP) -The Savage Row. 

(Med.) 
6 da A WRITER NOT A FIGHTER (SP)- 

CA. TVan IMAM) 
9 EXOTIC BIRDS ANO FRUIT (LP) -Pra. 

K L (CArynlie/EMI) 
10 WATERLOO -Ole) -(Polar /EMI) 

OR II HOLD ILM -The New landet Swingers 
(Bones) 

12 THE BEST OF RAY CONNIFF (CBS) 
13 IS EVERYBODY HAPPY (Single) -Jackpot 

(BASF) 
14 LULU ROCKEN GAR (Single- ShuBi.Oue 

(PMydar) 
15 FLEMMING ANTONY OANSRTOPPARTY 

No. 4(LP)- (TWlunko. 

FINLAND 
(Courtesy INTRO Maltanne) 

SINGLES 
This 
Wed 

1 AKE, MAKE PEOR JA MA -Xaner (Tap 
Volee) 

2 UNfEN Al. VAIPUU -Kisu IMIU0W) 
3 DO YOU WANNA DANCE- Nuniu0es (Ion 

M 
{ WATERRLOO -albs (Pola) 
5 OLEN NAUTAUSMM -Hector (Top Voire) 
6 KILLING ME SOFTLY-Roberta Fia 

MMntkl 
7 HOSTA LIPPU SALROON -Kal Hymnal 

(Philips) 
8 JO ROKKI SOI -Paull "B" Sm,e oki (Lave 

Records) 
9 FMDUNA SKIOUNA- HUlppssi MCA) 

10 SENHAN SAN00 JARKININ -Georg 
Mused (Low Rxsds) 

LPs 
This 
Week 

1 HECTOROCK -HStor (Tap Voice) 
2 HERRA MIRANDOS -Hector Rep TM. 
3 MA TAHDON ROROTA -JUSp and the Boys 

IMandir) 
4 OLD NEW BORROWED AND BLUE -Slade 

(Pol .) 
5 FOREVER AND EVER -Demis Rms. 

PMlpsl 

7 SOLI Quau 
7 LOUD AND PROUD-Nazareth (Vertigo) 
9 PAUON M Co Mms) 
9 RAILKAUDFN E Frew (Philips) 

10 WAVES-Bob Dylan (JOndl 

ITALY 
(Courtesy of Germano Kuröre) 

SINGLES 
This 
Wak 

1 A BLUE SHOOED -BORO PM/E(Ricer2D 
2 NON GIOCO PU' -MINN (PM/ EMI) 
S MINA MIA-I Cugini H Campagna (FaMt/ 

MN) 
4 L'ULTIMA NEVE DI PRIMAVERA -Freso 

MANS. (RODI 
5 RUMNI -wnIT ILIMITÌ) 
6 NU(UMMI CITY LIMITS -Ike 6 Tim TMIw 

WIMM) 
7 

8 

M n CI A 

(RCA) 
MIINSECOOENE S UM)L- And eno 

CMenbm 
9 UNALTRA POESIA-Alunni MI Soto (PA/ 

Rk.Oi) 
10 AS HE 
11 LOVE'S THEME -Miry Wale (OTOS S 

IT GOODBYE MY LOVE-0.4 Rwsfy 

13 THEE TE RAIrl Anderson (MCA/MM) 
14 THE ENTERTAINER-Marvin Haml..euh 

thICAMMI 
IS N01 DUE PER SEMPRE -W<ss 6 Dory 

Cho. (owilml 

JAPAN 
(Courtesy of 50M 

al 
labo. Inc.) 

'Denotes local origin 
SINGLES 

This 
wank 

I AIO -KDWM NWp (GnBIs)-WawuM 
2 WATASHI WA HATE IMASU- BIULY 

(E JiK 
3 NAMIDA IDA NO MISAO- °TOpesama Kings 

wind.) -Ban 
4 TOURIE) NO HEYA -Meta f (01.0 - 

wa.NNbo 
S KgNHMU -Gara 905015 (Poyd.)- 

FWI 

6 SAMBA TOMOlanato OOM Mori 
(Vin.) -Watenake 

7 GMUEN TE 

Music 
5 (Philipe) 

Nkhgn Tokyo Musk 
8 HKIRG NO HITOMI -TOOO Mato S. 

Kiyoshi Nassgawa (PAYA.) -SAinbo 
9 KUCHINASHI NO NSA- Tetsuya Wa.M 

IPMYOM NA 
10 YAMIYO NO KUNINAXA -YTut )mue (rl -TIIO. 
11 MATI NO KYUNO RESSITYA- Cheri1M1 

)SGTA( -Yktw 
12 OTEYX WARAIMNI -Mal N00114 (5100)- 

13 NANA TO MITSUBACHI= Feroml Gob 

ORBS JUMHMO.nd.d 
14 K0( WA J.LMAMONO- Kenn Sewada 

(PMyTRU- WaanSM 
IS ENTER THE DRAGON -Sourd Track 

(Wwner Brothers) io.kn 
16 HMI NI NEGATO -Agnes chan 

(Warner)- W.rabe 
17 NAHA NI SASAGERU BALLAD- °KNen1M 

(n.) -sere. 
18 CINDERELLA WA ROKU 50150 UMARE- 

slinya Maki (Repwael -WWNN0) 
19 BABA NO KUSARI -HMMU Sip (RCA) - 

Nichion 
20 THE BIG BOSS -9wnd Track RAMI -Cam 

Japan 

SPAIN 
(Courtesy of "EI MuKIal'T 

SINGLES 
This 
W. 

I LA DISTANCIA- Rabeno Carlos (CBS) 
2 LOVE'S THEME -Lon Unlimited Orchestra 

IMME ) 

3 ATOA0DME Sesto I .o 
4 SOMEDAY, SOMEWHERE-Denis Rawus 

(P 

5 DEVIL E OR NE -Sup pa m (EMI) 
7 00- Aa(Columba) 
7 

SEO 

MACHINE-Mmes Mown .) 
8 TE ESTOY AMA NDO LOCAMENTE-Las 

Guacas (CBS) 

9 THE BALLROOM BIlT2 -The SMM (RCA) 
10 MRS. VANDERBILT -Paul McCartney i 

Wings 
ALBUMS 

This 
Week 

1 JOAN MANUEL SERRAI- LLafiao) 
2 MY ONLY FASCINATKIN -Dames Roussel 

(Ph ) 

3 QUADROPHENIA -The Who (Poly.) 
a BAND ON THE RUN -Paul McCartney 6 

Wings (EMI) 
5 HABIT UNA YEE UN CIRCO-Whi. Eolo 6 

'Make MMVMpby) 
6 PER AL MEG AMIG -50100 (Wm. 
7 REVOLUTION-James Brown (Payees) 
0 

BUDDHA 
Trini 
CHOCOLATE 9 BUDDHA 6 THE CHOCOLATE BOX -Cal 

Slenn (Male) 
10 JONATHAN LIVINGSTON SEAGULL/ 

SOUNDTRACK-Mil Diamond (CBS) 

SWEDEN 
IM1Gesy al Radio Sweden) 

motes local origin 
This 
Weck 

2 WATERLOO (SDI-Abbe (Polar) 
2 SEASONS IN THE SUN (Mogle) -Terry 

Jacks (MX) 
3 I SEE A STAR ((Singlet-Mot. i MSNW 

4 THE STING-SOUNDTRACK (LP)-(MCA) 

S RAMPANT (LP)- N0MretY (Vetign) 
6 SWEET FANNY ADAMS ILP) -TM Sweet 

(RCA) 
7 AMERICAN GRAFITTI /SOUNDTRACK 

(LP)-(MCA) 
8 QUO (LP) -$0511 Quo ORMAN 
9 BOLLA OCH RULLA (LPL -Posh RogetH. i Kaioma (Metronome) 

10 WATERLOO (SIn...xli1h Vertan) -Abed 
(Poor) 

SWITZERLAND 
(COR'TWT of ROMRHTpenM) 

SINGLES 
This 
Week 

1 WATERLOO -MG (Poly.) 
2 SEASONS IN THE SUN -Terry Jacks (Bell) 
3 I'M A TRAIN -Merl Neonmond (Nie) 
4 TO. TCHIP -Cash i Carly (Barclay) 
5 THE GOLDEN AGE OF ROCK 'N. ROLL - 

MM The Hoopla (CBS) 
6 EINSAMKEIT HAT VIELE NAMEN- CNSOan 

Baden Mn) 
7 THIS FLIGHT HT TONIGHT -Nazareth (Philips) 
6 MEIN NAME IST NOBODY -Ennio 

Momc.N (ArlWI 
SHANGHA'D IN SHANGHAI -Nazareth 

IPhilpa/Vmtigol 
10 SCHWARZE MADONNA -Bala 111k (Poy4or1 

From the Music Capitols 
of the World 

Continued fI'ITI page 45 

left, as the first Australian band to 
tour the South Pacific. The tour also 
coincides with the release of their 
new single "What's Going On" from 
their new album that is yet to be 
named.... Racecaller Johnny Tapp 
is enjoying chart success in some 
states with his M7 Record Co. re- 
lease of "Little Hondo,' all about a 

successful trotter in Australia.... 
Matt Taylor's new single "Fair Din - 
kum Aussie Blues" was released to 
coincide with his lour with Willie 
Dixon. ... Associated Music an- 
nounced that they are now adminis- 
tering local artist Digby Richards' 
catalogue in Australia.... Tempo 
records announce the appointment 
of Ron Adsett as New South Wales 
promotions manager.... Melbourne 
band The Dingoes have at last re- 
leased their long awaited album sim- 
ply tilled The Dingoes." This is one 
of the first of the new sound rock 'ñ 
roll that is purely Australian. 

JOHN BROMELL 

HELSINKI 
The presentation of gold records 

in Finland has become something of 
a self -parody. owing to the now dis- 
proportionate requirements for gold 
singles and albums. Single sales of 
10.000 qualify a record for gold. but 
none of the singles issued in recent 
months has had the strength to reach 
this figure. On the other hand, there 
has been an invasion of golden 
records and cassenes on the LP side. 
where the sales figure is 15.000. 

The leading company in this re- 
spect is Finnlevy. which recently 
gave away 16 gold records. among 
them "Rakkauden Sinfonie" by 
Fred), "Dirlanda" by Kai Hytilnen, 
"Las Palmas" and "Poing- Poing- 
Poing" by Invio Goodman, "Isojen 
Poikien Lauluja Vol. I &2" by Vert. 
HISS Artists and "Eider Festival." a 

compilation album released to sa- 

lute the 75th anniversary of Musi- 
ikki Fazed. The remaining gold 
records went to albums in the 
'Toivekonsenti- Request Concert' 
series. A special diamond record was 
presented to Fredi for his album 
"Niin Paljon Kuuluu Rakkauteen." 
which has sold 55,000copies since its 
release in 1972, 

Other recent golds include "Tom- 

47 

Tom -Tom" by Marlon (EMI) 
"Sammy" by Sammy Babitsln (Co- 
lumbia, posthumously), "Horlto 
Kaalo" by Homo Kaalo (Scandia), 
"K alma ja KunniAA" by Jukka A 

Kooppanmki (Satsanga) and "Hers 
Mirandos" by Hector (Top Voice). m 
Hector's new album "Hectorock 1" Ñ 
(Top Voice) went gold in three 
weeks, largely thanks to heavy ad- í 
vane orders, particularly by the p 
S.O.K. co-op chain. m 

KARL HELOPALITO r 
m 

COPENHAGEN 
Herb Cohen, managing director of C 

Frank Zappa's new label. Discreet 
Records, visited Denmark recently 
to tell journalists. DJs and radio and 
TV producers about the new com- 
pany. In a talk illustrated with slides 
and displays, he explained the musi- 
cal policy of the new label and 
talked about some of the first sign- 
ings to the outlet, one of whom, Tim 
BTNddey, who was very popular in 
Denmark about four years ago, ac- 
companies Cohen on the trip. Cohen 
also played Zappa's latest album. 
"Apostrophe." The Discreet label is 

being distributed in Denmark by 
Metronome.... Abbe are easily the 
most popular foreign act in Den- 
mark at the moment with their Wa- 
terloo Eurovision winner topping 
Ihesingleschan and an album of the 
same title topping the LP best -sell- 
ers. 

"Oldies Collection," a mid -price 
album featuring back catalog mate- 
rial from the Capitol. Probe. Tamla 
Motown and Dot labels and com- 
piled by EMI Germany. has been re- 
leased here.... Geordie louring here 
to promote their new album. "Don't 
Be Fooled By The Name:' ... For- 
mer full -price albums by Bob Dylan, 
Ray Conniff and the Danish band 
Gaolin have been very successfully 
re- released as mid -price LP's... 
Lou Reed here for a concert which 
will feature his new backing group. 
.. BBC disk jockey Tom Browne in 

Copenhagen to record several radio 
shows for Danish radio.... Knud 
Thmbjomsen of SBA flying to New 
York to arrange a series of European 
concerts this autumn.... Cover ver- 
sion of "Waterloo," featuring Leda 
and Lucierme, has been released on 
the Metronome label. 

KNUD ORSTED 

www.americanradiohistory.com

www.americanradiohistory.com
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Billboard's 
JUNE 15, 1974 Album Picks 

Number cf LPs reviewed the week 34 Lost week 26 

c Coss ons 1974 Bnlbovd Puoncatronz Inc No part or l 

IiCatiOn may r«mo 
by 

scored ,pa removal sváem. 

ecoeapyr p9Y cording or otherornu. wtñów The oheoeinpme, 
see I Ille oubliette, 
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MARTHA REEVES, MCA 414. Most of us remember Martha 
Reeves as leader of one of the most popular soul groups in 

pop history, the Vendellas. Now, as a solo and with the line 

production of Richard Perry, she ¢showing signs of becoming 

an even bigger star. Ms. Reeves owns a powerful yet fully can- 

noned voice with a full range and she has chosen the right 

ms of songs from the pop and soul area for her debut set. 

The instrumentation and vocal backup it almost stunning in 

parts. and there is no reason why the set should not establish 
Ms. Reeees as a major star for the second time in her life. Not 

a bad cul on the LP. 

Best cuts: "Wild Night, "Ain't That Peculiar, "My Man 

(You Changed My Tune): "'Sarni in My Soul." 

Dealers: A decade of record buyers know Ms. Reeves, but 

don't cerit this to soul. Place in pop fins as well. 

DAVE MASON -The Best 01, Blue Thumb BTS 6013 (Fa 
maue). This LP lcalores a number of rereleases hoe Masons 
days on the label. but the songs are some of the lines) he cul 
as a soloist. Considered by many to be the Hue musical gem 

ins behind Tighe, Mason serves up a line mixture of straight 
rock and acoustic material, many of which have been covered 

by the Ickes of Delaney 8 Bonnie and other top stars. Material 

cut a few years hack, but will hit today's sometimes stagnant 
rock more with a refreshing sound. 

Best rats "Only You Know and I grow, 'To Be Free," 

"Shouldn't Have Took More Than You Gave." 

Dealers: Mason has a loyal following. Cover is fine action 

shot for wall display. 

CH611TFS -Toby, Brunswick, BL 754200. Smooth vocals 

o with big band bathing and strong arrangements make this a 

de winning package. Flavor of cub diversified enough to garner 

o r&b, Top 40 and MOR airplay. all with the same string of Baal 
as soy throughout. Material used is aLm above average, Ironi' 
2, sally, the weakest tune seems to be the title song. but don't 

m miss ICe nine remaining. 

Best cub: "You Got To Be The One." " "Happiness Is Your 

órn 
Middle Name," "I Lied," "There Will Never Be Any Peace." 

Dealers: Display in soul and pop sections; rack jobbers 
rri should suggest in-store play for mass merchandisers. 

w 
Z IMPRESSIONS -Three The Hard Way, CuROm CRS B6D2 

ST (Buddah). The Impressions, even though they've gone 

through some personnel changes over the years, remain one 

of the longest lasting and most skilled groups on the soul 

scene. Here. they more with ease from rockers to ballads to 

more traditionally soulful material and back. True test of this 

movie soundtrack is that it stands alone as an album. Nobody 

will have to see the movie to enjoy this fine set, which might 

just as well be simply an Impressions LP. 

Best outs: "Make a Resolution," "Wendy." "Mister 
Reyes." 

Dealers: Display in conjunction with movie as well as with 
other group disks. Cover is coledul and poster the scene from 

movie. 

frp 

JIM ED BROWN -Rs That Time al Night, RCA I -D572. The 

smooth ballads are there. the up tunes which he handles so 

well, and through it all the commercialism which has marked 

his success. The album contains a couple of his hit singles, 

and plenty of new material which shouM increase Brown's 

Ike 

Spotlight 

LEON RUSSELL-Stop AB That LTA Sheffer SR 2108 

(MCA). Leon is back with what is basically his first new 

LP in eno years, Mowing a live set and a country album 

under the name of Hank Wilson, and for the most part, 

it's the same Leon Russell that has made him such a 

monumental star over the past five years. Taking a Tim 

Hardin or e Bob Dylan cut and rearranging them to his 

personal style or handling some of the fine originals he 

has put together for the set. Russell's distinctive voice 

and piano remain the highlight of the album. An instru 
mental adds some more depth to the net All in all this is 

a very fine return for one of the few true superstars in 

American pop music. and one that should prove another 
monumental seller for him. 

Best cuts: "If I Were a Carpenter," "Streaker's Ball," 
'Working Girl." "The Ballad of Hollis Brown." 

Dealers: Play ie store. Russell is a superstar and each 

new LP is anxiously awaited. Leon is also on tour now, so 

watch for him in your area. 

HUGO MONTENEGRO -Hugo In Wonderland, RCA 

APL 1.0413. Artistic brilliance emanating from Monte. 

negras painstaking desire to create a new round, a new 

image for Stevie Wonder's music, highlights this totally 

spine tingling project. Totally new and fresh and wholly 

commercial the LP uses five synthesizers in a refreshing 

new lashion. All the arrangements for the 10 Wonder hits 

are the result of Montenegro's nine months of research 

into Wonder's musk, the key elements in soul and jazz 

music plus a hardlined attitude toward challenging the 

ability of synthesizer musicians to come up with enerval. 

ing new sounds. The IS cuts are masterpieces of blend- 

ing the melodic strength of Wonder's material with the 

superb instrumental arranging skills of Mr. Montenegro. 

whose new sounds are alive and vitally contemporary. 

Playing Hugo's charts am such key players as Larry Mu- 

hoberac, Tam Scott, Hal Blaine, Larry Carlton, Wilton Fel- 

der, lohn Montenegro and Carol Kaye. 

Best cuts: "Living Fa the City," "Higher Ground:" 

"Don't You Wormy 'Bout a Thing, "MI In Love Is Fair." 

"Shoo-Bee-Boo-Ree- Doo'Da-Day." 

Dealers: This stereo version will make a superb demo 

in-store disk: the quadmasonic version. due shortly is 

spectacular in terms of 4.channel effects. 

stature. And he even has a sang written by kb sister. Maxine. 

one of the original Browns, It's a very saleable album. 

Best cuts: "Life Is Made of This." "Ann (Summertime 

Again)," "Alter Dark" and "II Wishes Were Horses." 

Dealers: lie and wile, Becky, make good cover material. 

MEI. STREET -Two Way Street, GRT 8002. A lot of rook 

country here, la which he's become noted. and line [nadirs- 

bon work. The concept of the Iwcway street is his versatility 
in doing the different kinds of music, and he handles it all 

well. Here he does some of the tunes previously recorded by 

others, but gives Them his own host. 

Best ash: "Green River" and "Burning Love" but there's 

plenty of everything. 

Dealer Good, eye -catching cover design. 

NASHVILLE -Nashville, Epic 32916. Here is something 

brand new and totally instrumental, strong enough lm both 

country and MOR acceptance. It involves the production el 

Lon Levy and Tommy Allsup, and the arrangement and lead. 

ership of Bill lusts, plus leading session musicians, some ex. 

cellenl saxophone and fiddle wad, and the whale works. Ev- 

ery song is familiar, but the sound is new. The best cub are 

the instrumental versions of the Charlie Rich singles: "A Very 

Special Love Song, "The Most Beautiful Girl" and "Behind 
Closed Doors." But your% want to hear it all. 

Dealers: Push this one in two directions. 

DANNY DAVIS' NASHVILLE BRASS- Bluegrass Country, 

RCA I-0565. He's done it again. Danny. the pioneer, the su- 

per musician, now tackles bluegrass, and gives it new dimen- 

sions. His theory is additional exposure for this type of music, 
and it's a sound theory. The Bluegrass advocates love it 

(Bill Monroe does), and those who are not devotees ought to 

as well. Again, credits to Bill McElhiney and Bob Ferguson for 

their contributions. 

Best cuts "Blue Moon of Kentucky," "Rollin' In My Sweet 

Baby's Alms." 'When My Blue Moon Turns to Gold Again." 

Dealers: The liner notes by talented Hal Bruno of News- 

week should be read by everyone. 

BOBBY G. RICE -She Sure Laid The Lanehes On Me, GRT 

8001.M album with almost everything, including a reprise of 

the old Palsy Cline hit, "Crazy," and a new version of the ale. 

recorded "Crystal Chandeliers" which Ted Hants turned out 

some Wars hack. Plenty of new material, though, including 
his latest single, and some done recently by others. 

Best ruts: 'What Better Way To Say Love You, "Take Me 

Along With You" and 'Sweet Satisfying Fouling." 

Dealers: Listing of all of the song titles on the front cover 

is a big help for sales. 

CHARLIE PARKER -First Retarding, Onyx, ONYX 221. This 

album contains the long -lost first sides of Charlie Parker. who 

has become revered as the century's most accomplished mu- 

sician. Side one features Parker with the Jay McShann band 

back in 1945, while side two shows ho work with Diary Gil- 

lespie backing up singer Rubberlegs Williams. While the 

rough quality is much better than court be expected for these 

old sides, the playing makes up the difference. 

Best cats All of fliesn tunes are classics. 

Dealers: This recording will generate excitement among 

Parkers loyal legion. 

MMES MOODY- Feelir' It Together, More MR 5020. This 
mulli.talented musician just seems to get better and better. 
He has again surrounded himself with a sensitive trio and the 
tunes are all fine choices. Moody is featured on alto, tenor 
and flute, and he seems to get Netter with each note. There is 

some new material as well as the usual classics. 

Best cuts "Dreams," 'Wave:" 

Dealers: Moody has been a favorite for many years, both 

on his own and with Dizzy Gillespie. 

RICHARD DAVIS- Dealin', Muse MR 5027. Davis is one of 

the most popular and accomplished bassists in jazz today. On 

this album, he has mitten a soundtrack for a movie that a 

friend of his shot. With a Iront line of saxophonist Clifford 
Jordan and trumpeter Manin Peterson, this album really 

s win From start Fro start to finish, Davis' shads are topnotch. 

Best eats "Beebe," "Blues For Now." 

Dealers: All of the musicians on this album have loyal fol- 

lowings and Mis should be played in store. 

Q,.......'P 
First Time Around 

THE ORIWNALS -fame Caged Love, Soul S6-7 4DS1 (Mo- 

town). Excellent soul set featuring a number of familiar cuts 
and some not so familiar, all done with remarkable skill from 
these lour young men. The vocals, both lead and backup, 
blend almost peeleclly in front of strong yet unobtrusive in. 

strumentab. Variety of producers worked on this set, includ- 

ing Stevie Wonder and the group, yet there it still a con. 

sistent flow throughout. The kind of LP that should have no 

trouble moving into the soul and pop markets. 

Best cats "Game Called Love, "Behind Closed Doors," 
"So Near (and Yet So Far)." 

Deakes: Display with new groups and soul. 

BOB MMES -Bee, CTI CTI 6043. After years as a sideman 
an many great sessions, lames has finally been given a 

chance to heel his awn receding date. The outcome is star- 

tlingly good and the material -most of it original -is quite 
pleasing. His arrangements are all quite tasteful and the mu- 

sic touches all the bases. The rhythm section is the some 

group of musicians that Roberta Flack used on her last al. 

bum. 

Best crtls "Valley of the Shadows," "Feel Like Making 
Love." 

Dealers This package is capable of crossing oval in many 

directions. other than jazz. 

CARLOS GARNETT -Mack love, Muse MR 5040. This is an 

album of the new black music. Garnett has played with Miles 
Davis and Freddie Hubbard and this effort features some nice 

saxophone playing by Garnett and beautiful singing by Dee 

Dee Bridgewater and Ayodelelenkins. Jazz and soul meal in a 

perfect union on this album. 

Best cala: "Black Lave. "Mother of the Future." ""Tauros 
Woman" 

Dealers: This album is in the same groove as some of the 

other hit souljau albums. 

spotlight -the most totalled:1g of the melts relea:ea: picas -pm. 
/kted Ica the top half al the chart in the opinion d the reriwn; 
recommended -predicted to ha the chart emml the lower MK posi- 

tions; renew editor: Bob kirsch; reviewers: Biel Feint. Nat Freed- 
land, Claude Hall, Bill woyamo. rim Mehssue.ic Moto-Nit, Bob Nesle. 

Billboard's Re commended LP's 

PREMIATA FORNERIA MARCONI -The World Became The 
Wald, Maeticae MC 66673 (Atlantic). Second effort from 
top Italian rock group provides more strong and set rock mix 
wbh fine harmony vocals. Best cut: "the World Becomes the 
World." 

MASEKEIA -I Am MM Af raid, Blue Thumb BIS 6015. (Fa. 
mows). African trumpeter /vocalist adds two members of the 
Crusaders fora tight. commercial Afro.pop sound. The core of 
the musk remains strongly African but Mix Hooper and Joe 
Sample's drumming and piano playing respectively, adds the 
proper amount of roots sound to the Ahkana. Best cub: 
"Nina" and "Night In Tunisia." 

CLEO LANE -Day By Day, Buddah BPS 5607. Fine set from 
this powerful song stylist. ranging from show tunes to country 
to folk. Lady many call the best lemale singer in the world 

should build more fans with the set. Best curs: "Day by Day/ 

Prepare Ye the Way of the Lord, "'Both Sides Now." 

MEGAN McDOMDUGH- Sletches, Wooden Nickel BWL1.0499 
(RCA). Third effort from singer /songwriter who seems to get 
better each lime out. Variety of styles shown here, from soft 
ballad to strong rakers. Could be LP to break her. Beal cub: 
"Mirror, "Della Sheffer." 

JONATHAN KELLY -Twke Around The Houser, RCA LPLI- 
5028. Singer /songwriter specializes primarily in fotky type 
material. Well done with possibility far FM play. Best cut: 
"Ballad of Cursed Anna." 

MATTHEW FISHER -19I Be There, RCAAPL1.0325. Second 
solo effort from former Procol Harum vocalist keyboard whiz 

Matthew Fisher shows many haces of Procol as this album 
features the syndicated Fisher vocals. Overall, a good rock LP. 

Best cab: "It's Not Too Late, "'It's So Easy." "I'll Be There." 

CHERYL DILCHER -Magic, AAA SP 3640. Good eOort from 
vocalist who is al home with either rock or ballads. Better 
production Than previous efforts. Best cuts: 'Who's the Cap. 

lain (of Rock 'N' Ralf). "Home To Me." 

soul 
GIP BANO- Magicians Holiday, Sheffer SR 2111 (MCA). Bel. 

ter than average soul set from new band. Spots may sound a 

bit too much like Stevie Wonder, but material is still well writ- 
ten and well sung. Bed eats: "Backbone," "Magicians Bali. 

Jazz 
CRAKES EARLAND- Leaving This Planet, Prestige P.66002. 
(Fantasy). Very adventurous music from the leader whose co- 

horts include Freddie Hubbard and Eddie and Joe Henderson. 
Music combines the quasi -rock rhythm with controlled mod. 

ern blowing which prevails among today's high stepping 
bands. Best cuts "Brown Eyes," "Asteroid" (featuring Ear - 
land on soulful organ). 

WORLD'S GREATEST IAIINAND OF YANK lAWSON B BOB 
HAGGART -In Concert Rol 2 at Carnegie Hag, World laze, 
WJLP S 4. This band is becoming an American institution. 
With special guests trumpeter Bobby Hackett and vocalist 
Maine Sullivan. they really play same nice Dixieland and big - 
band tunes on this live set. All of the band's members know 
how to take a solo without overdoing it. Best cuts: "Sweet 
Georgia Brown." "Chicago That Toddlia Town." 

DON PATTERSON -These Are SWIM Days, Muse MR 5032. 
Patterson is one of the modern kings of the jazz organ. Guitar. 
ist Pat Martino played with him on some sides many years 
ago. and now reunited along with Jimmy and Albert Heath, 
they are better than ever. Many of the lanes are laid back 

blues numbers with a touch of soul. Best cots: 'these Are 
Soufot Days:" "Blue 'N' Boogie" 

I 

www.americanradiohistory.com

www.americanradiohistory.com


General News 
Antipiracy 
In Bill May 

Continued from page 12 

tired, Abe A. Goldman. Harvey J. 
Winter, director of the State Depart- 
ment's Bureau of Economics and 
Business Affairs, joined Ms. Ringer 
in urging early passage of the copy- 
right legislation, to safeguard both 
domestic recordings and the U.S. 
membership in the Geneva antipi- 
racy treaty, whose members protect 
contracting nationals from the im- 
port and manufacture for sale of pi- 
rate tapes. They preferred not to 
comment on the felony penalties but 
hoped there would be sufficient de- 
terrent to violators. 

During the hearing, the only at- 
tack on the bill, and also on the 
record industry, came from Rep. 
Robert F. Drinan (D-Mass.). He 
told the Justice Department witness, 
"You come on like gangbusters :' to 
protect this particular industry. He 
wanted to know how much it cost the 
government for the FBI and Justice 
Department activities against record 
piracy. 

Section director Murphy said the 
work had been absorbed by the 
regular Justice and FBI staffs of in- 
vestigators and attorneys here and in 
the field. Also, while the antipiracy 
enforcement machinery had neces- 
sarily taken some time to gel going, 
the FBI lab had developed a way of 
ascertaining which tapes are identi- 
cal duplications of originals -a tech- 

GRT Expands 
NASHVILLE -GRT Records has 

stepped up its expansion activities 
with the acquisition of the contracts 
of artists Bobby Lewis and Earl 
Richards of Ace of Hearts Records 
and Golden Horn Productions. 

Earlier (Billboard, May 25) the 
firm had signed former MCA artist 
Jan Howard and acquired a master 
by Harrison Jones from Triune. 

Under the terms reached. Rich- 
ards will produce both Lewis and 
himself for GRT. The contract calls 
for the takeover of the current sin- 
gles and album product by these 
two. GRT is reissuing and reservic- 
ing the Lewis single, "Lady Lover," 
distributed by Chess /Janus. The la- 
bel also will retitle and reissue the 
current Lewis LP. 

Court Ruling 
Continued from page 8 

recordings loaned to it for that pur- 
pose, and distributes its taped ver- 
sions bearing the original record 
companies labels and album de- 
sign: 

Ampex, the response said, oper- 
ates with the firms' complete author- 
ization and approval, and makes a 

substantial monetary contribution 
to defraying the costs, and dimin- 
ishing the risks of making the origi- 
nal recordings. 

A lower court had ruled that the 
defendants has not infringed and 
that Marks was guilty of antitrust 
violations. The appeals Court re- 
versed the decision. 3 -I, on Feb. 28. 
(Billboard. March lb.) 

Dawnbreaker Deals 
LOS ANGELES- Dawnbreaker/ 

Jasmin Music, representing the 
Seals & Crofts catalog. has entered a 

series of overseas sub -publishing 
deals with Altus Musikverlag, Ger- 
many: Carlin Music, England: Pa- 

cific Music, Japan; Isabel Music, 
France: Castle Music, Australia; So- 
net Music, Scandinavia. Sonet 
recently got a cover of "Summer 
Breeze" done by Blue Swede. 

Penalties 
Be Eased 
pique which will be faster, cheaper. 
and facilitate prosecutions. 

So far, Murphy testified, there 
had been 3,466 investigations in the 
comparatively short time since the 
Feb. 15, 1972 record copyright law 
went into effect. Nearly 1,900 had 
been concluded, and 1,587 were 
ongoing. So far, Justice has had 43 
convictions out of 75 prosecutions. 

But because of the mild penalties 
in the law. magistrates have been 
lenient: only two imprisonments, 
one for 20 days, one for six months. 
Probation is usually granted, and 
fines rarely go higher than $100 or 
$200 with only one big one of 
522,500. 

Both Murphy and industry 
spokesman Gortikov cited the case 

of a massive operator caught with 
100,000 tapes of post -Feb. 15. 1972 

copyrighted recordings. The oper- 
ation involved a five- building com- 
plex, a national network of distribu- 
tion, BO tape duplicating machines, 
with annual sales and profits in the 
millions. Said the FBI agent in- 
volved, "It's the world's biggest mis- 
demeanor." 

Other subcommittee members 
were sympathetic to the bill, and 
open- minded about the felony 
penalties. Rep. Henry Smith (R- 
N.Y.) agreed that a steeper penalty 
would discourage the floods of small 
operators getting into this "easy 
money at home" field. He expects 
few judges would impose the heavy 
sanctions, but hopes they would give 
the maximum to the "arch crimi- 
nals" in the tape piracy who make 
millions out of stolen recordings. 

NARM counsel Ruttenberg, ac- 
companied by Washington record 
retailer and distributor- Jim 
Schwartz. said distributors are al- 
ready seeing benefits from the 1971 

antipiracy law. 

He attributed a 15 percent in- 
crease in sales of 8 -track tapes in 
1973 over 1972, to the federal copy- 
right protection for recordings made 
on and after Feb. 15, 1972. 

Also, he said the ousting of piratees 

would give smaller legitimate 
record -producers a chance to make 
low- budget recordings of his songs 
"which are marketed at very compe- 
tent prices." 

Hal Davis. president of the AFM, 
estimated that American musicians 
last nearly $20 million in income in 
1973 because of the "illegal and im- 
moral" activity of record pirates. 

RCA Launches 

Charley Pride 

Promo Campaign 
NEW YORK - RCA has 

launched a multi- pronged Charley 
Pride advertising- promotion -pub- 
licity campaign which will run 
throughout the country for the rest 
of the year. 

The campaign, under the theme" 
"Pride of America," will be tied in 
with Pride's tour appearances for the 
bulk of the year. 

Opening the campaign will be 

trade ads calling attention to his Las 
Vegas stint, also to be supported by 
multi -spot radio exposure in Los 
Angeles, San Diego, Bakersfield. 
Long Beach and San Bernardino. 
Store windows and posters will also 
announce the Las Vegas engage- 
ment, and Consumer advertising 
will run in country music publica- 
tions. 

In addition, there will be a poster, 
calendar and an information pack 
and ad kit, containing pictures, biog- 
raphies, ad mals, minnies and sug- 
gested layouts. 

RCA will also use radio time and 
local newsprint advertising in key 
markets and tour cities. 

$2 Million 
Suit Filed by 
Witherspoon 

LOS ANGELES -Charging that 
his recorded performances were 
wrongfully appropriated and used 
by MGM, Polydor International 
and Deutsche Grammaphone, blues 
singer Jimmy Witherspoon has filed 
suit in Superior Court here seeking 
$2 million damages. 

The complaint states that With- 
erspoon turned over the tape to 
MGM in December, 1967, and was 
paid $2,500. He charges he failed to 
reach an agreement concerning roy- 
alty payments. 

At a later date, Witherspoon con- 
tends that this tape or portions 
thereof were used without his con- 
sent and without contract in the al- 
bum, entitled "Jimmy Witherspoon 
and Ben Webster." 

The complaint charges appropria- 
tion of literary property, unlawful 
copying, unfair competition and un- 
just enrichment. James J. Wilson of 
Diamond, Tilem, Golden & Emery 
represents the plaintiff. 

Firms Enter Guilty Pleas 
For Copyright Violations 

NEW YORK -Guilty pleas have 
been entered by firms in Oklahoma 
City and Bismarck, N.D., to violat- 
ing federal copyright laws. 

Hemisphere Sounds and Broken 
Arrow Productions of Oklahoma 
City pleaded guilty in Federal Dis- 
trict Coon to 15 counts of violating 
the copyright laws. The firms had 
been amused of manufacturing and 
selling pirated versions of copy- 
righted recordings. No date was set 

for sentencing. 
In Bismarck, Paul Dolbeck, 

president of Northwestern Tapes, 
pleaded guilty in Federal District 
Coin to 10 counts of copyright in- 
fringement. The firm and a number 
of its employes had previously 
pleaded godly to from one to 20 
counts of copyright infringement 
and were fined amounts up to 
$6,000. No date was set on the newer 
matter for sentencing. 

And in Tucson, trial was set for 
June 19 for Michael Laslow, who 
has pleaded not guilty to 42 counts 
of violating Arizona's antipiracy 
law. He was arrested by police at a 

swap meet, amused of selling 1,000 
allegedly pirated 8 -track tapes. Las - 
low was released on $500 bail pend- 
ing the trial. 

Pat Boone, Manager 
Reactivate 2 Firms 

LOS ANGELES -Pat Boone and 
his manager Jack Spina have reac- 
tivated their publishing companies, 
Spoone Music (ASCAP) and Cooga 
Music (BMI). Alan Breed has been 
named general manager, with Te- 
resa Victor as his assistant Breed 
was formerly with Four Star Inter- 
national Television and general 
manager of Ja -Ma Music with its 
Jimmy Webb catalog. 

NARAS Board Nominees 
In L.A. Chapter Announced 

LOS ANGELES- Nominees have 
been announced for the board of 
governors of the Los Angeles chap- 
ter of the Record Academy 
(NARAS). 

Nominees are: singers and vocal- 
ists: Ray Charles, Sally Stevens, 
Jackie Ward, Jerry Whitman and 
Carolyn Willis: leaders and conduc- 
tors: Harold Battisse. Nick DeCaro, 
Don Ellis, Jack Feier san and Peter 
Matz: a &r and producers: Don 
Burkheimer, Toxey French, Kelly 
Gordon, Bones Howe, Ken Mans- 
field: songwriters and composers: 
John Bettis, Mel Larson, Jerry Mar - 
cellino. Alan O'Day and Ben 

RIAA 

Reold cord 
Winners 

Singles 
The Main Ingredient's "Just Don't 

Want to Be Lonely" on RCA. 

Albums 
Maria Muldaur's "Maria Mil- 

dew" on Reprise; disk Is her first 
solo eion. 

ZZ Top's "Tres Hombres" on Lon- 
don. 

Gordon Light's "Sundown" on 
Reprise; it is his second gold LP. 

Raleigh; engineers: Bruce Botnick, 
James Hilton, Ben Jordon, Bob 
MacLeod and Russ Torun. 

Other nominees include: Mats- 
mentalists and musicians: Paul Bea- 
ver, Jay Cooper, Vince DeRosa, 
Jackie Lustgarten and Abe Most: ar- 
rangers: Perry Botkin, Artie Butler, 
Ian Freebairn- Smith, Larry Mu- 
hoberac and Gene Page; art direc- 
tors and annotators.: Bob Cato, Dave 
Dexter, Harvey Geller, John 
Hoemle and Frank Mulvey; spoken 
word-comedy-documentary: Danny 
Crystal, Gary David, Milt Larsen 
and Ruth While: classical: Peter 
Christ, Don Christleib, Mario Guar- 
neri, Lester E Remsem and Henri 
Temianka. 

Two governors from each cate- 
gory (except three from classical) 
will be announced at the end of May 
and installed at the June board 
meeting, where they will join the al- 
ready serving governors. 

Revlon promo Tunes In 

49 

NEW YORK -Revlon has re- 
corded "Charlie's Tune" as an in- 
store disk promotion to promote a 

new line of cosmetics. The single will 
be played at cosmetic counters of 
some 1,200 stores in America and 
later in the year in about 30 foreign 
countries. 

Innisfree Folk Label 
NEW YORK- Innisfree Records 

has been formed in New Canaan, 
Conn., by folk singer Patrick Sky 
and Lisa Null. The label will be de- 
voted to collecting and recording 
traditional and contemporary 
American and Irish folk music. 

LONGTIME INDIE 

Summit Distrib. Folding 
CHICAGO- Summit Distribu- 

tors, longtime independent distribu- 
torship owned by Seymour Green- 
span and Jack White, has decided to 
fold. Two primary lines, A &M and 
201h Century, have already moved 
to MS Distributing locally, with oth- 
ers going to Heilicher Bros. of Chi- 
cago. 

It was learned that Summit - 
which had sales offices as far east as 

Cincinnati -has told its customers 
that they will remain open for three 
or four months in order to clear all 
amounts payable and receivable. 
but will suspend future distribution. 

White, a veteran Capitol sales- 
men, and Greenspan, who started 
with K.O. Asher, both began in the 
record industry in the late Forties. 
Summit is more than 15 years old. 

With the buyout of the Taylor 
Electric recorded product division 
by Lieberman Enterprises (see sepa- 
rate story), this leaves Chicago with 
only two large indie distributorships, 
Heilicher Bros. of Chicago, a part of 
Pickwick; and MS Distributing, a 

part of the UA distribution holdings. 

Famous Ups Price 
NEW YORK -Famous Music has 

raised its album price to distributors 
from 52.51 to 52.61. However, Fa- 
mous has eliminated its 1 percent 
national advertising fee to distribu- 
tors. The increase, which goes into 
effect July 1, was attributed by a Fa- 
mous spokesman to increased costs 
in pressing and jackets. The sug- 
gested list remains at $5.98. 

Capitol photo 

WELCOME TO HAVEN- Capitol Records' senior vice president Al Corry (sec- 
ond from right) and national promotion man Bruce Wendell (center) wekome 
original Righteous Brothers to Haven Records, distributed by Capitol. Others 
in photo from left are: Eddie Lambert and Brian Potter of Haven, Bobby Hat- 
field of the Brothers, Wendell, Righteous Brother Bill Medley, Corry and Den- 
nis Lambed. 
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JUNE 15, 1974 
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CHICAGO -Call On Me (4:00); producer. lames William 

Guercio; writer: I. Loughnane: publisher: Big Elk. ASCAP. Co. 

Iumbia 4.46062. As always, the distinctive Chicago sound 

with line lead and harmony vocals and strong but not over- 

done horn lines. Good, Summon sounding disk somewhat 

reminiscent of last year's "Saturday in the Park" which 

should prove another strong hit lour the group. Flip: Prelude 

To Sie (2:46); producer: same; writer: D. Serahphine; pub- 

lisher: same. 

SLY & THE FAMILY STONE -Tam For Kirin' (3:15); pro' 
ducer. Sty Stone; writer: S. Stewart; publisher Sloneflower, 

BMI. Epic 5.11140. (Columbia). Sly is back with a funkier, 
more commercial sound Than his last few singles. Title is used 

as catchy hook and Sly mixes his lead with the other singers 

pedectly. Strong percussive beat throughout record helps. 

ROBERTA FUCK -Feel Like Makin' Love (2:55)1 producer: 
Flack: writer E. McDaniels; publisher: Skylosesl, BMI. Allan. 

tic 3025. Fine ballad NOM this always sharp pop /jest star, 

with her perfect phrasing standing out against a powerful but 

soft instrumental backup. Most commercial effort since 
"Killin Me Softly" 

recommended 
HARRY CHAPIN -What Made America Famous? (6:43); 
producer: P. Lela; writer: Chapin; publisher: Story Songs 

Ltd.. ASCAP. Elektra 45893. 

ALBERT HAMMAMS -Air Disaster (3:31)1 producers: A. Ham. 

mond, R. Hake; writers: A. Hammond. M. Harelwuod; pub. 

hsher: Landers.Robeds. April, ASCAP. Mums 6030. (Colom. 

bio). 
o 

IACKIE DeSHANNON- Jimmie, Just Sing Me One More Song 

O (2:351; producer. Antisia; writers: W. Cell, Y. Gellman; pub. 
mJ 'Ohm: New York Times, BMI. Atlantic 3041. 

. DENNIS CORBEL, -Good Old Rock and Rdl (2:24); 'no- 

g dour: Bill Schnee; writers: D. Cord. F. Konte; publisher: 
m ATM /Portofino, ASCAP, ALM 1540. 

CREATION- Nothing Can Stop Us Now (2:41); producer: 
W J. Douglass. J Calhoun; writer: L. L. Goldsmith: publisher: 
D Blonde Lion, 131111. Atop 6966. (Atlantic). 

èí Soul 
MESON PICKETT -Take Pose Pleasure Where You Find It 

(2:34); producer: B. Shapiro; writers: P. Butterfield, B. 

Charles; publisher: Street People Songs, ASCAP. RCA DIAS. 

0309. Fine, funky tune from one of soul's longest lasting 
stem Title used as good hook throughout, with Pickett's vo. 

cab working perfectly against the backup vocals and strong 

instrumentation. 

NE VOICES OF EAST HARLEM -Can You Feel It (3:14); 
producer: L. Hutson; writers: L Hutson, J. Reaves; publisher. 

Aspa, ASCAP. lust Sunshine 517. (Famous). Highly orches- 

trated cut which should move this group back into the 
spotlight. Good female lead vocals and good mix of funk and 

strings, 

recommended 

THE PERSUASIONS -I Really Got It Bad For You (3:26); pro- 

ducer l. Barry; writers: J. Barry. B. Bloom: publisher: Broad. 

side. AMI. A &M 1531. 

BLACK HEAT -Check It All Out (4:13); producers: J. Dorn, J. 

Douglass; writers: L. Butler, B. Patterson; publisher. Utopia 

Unlimited, BMI. Atlantic 3033. 

FirslTimeArouñd 
MARGO THUNDER -The Soul 01A Woman (2:56); Moduo 

em: D. Lambert. 8. Potter: writers: D. Lambed, B. Potter; 
publisher: ABC /Dunhill, One Of A Rind, BMI). Capitol 7001. 

Strong soul rocker with catchy hood from big voiced 14 year 

old. 

RONNIE LANE -How Come? (3:06); producer: G. Johns; 

writers: R. Lane, K. Westlake; publisher: WB Corp. /H.G. Mu- 

sic Ltd.. ASCAP. A &M 1524. Lane is not exactly a newcomer. 

having been with the Small faces and then the Faces. but 

this is his first sola effort. Good, acoustic sounding cut. 

BOBBY POWELL -lour Good, Good Loving (3:10); pro- 

ducer: L Whitfield; writer: B. Powell; publisher: Minim, 
AMI. Excello 2339. (Nashbowo). Strong soul cut with infer 
esting vocal effects. 

THE MIRED BREED -Goth Get Home (3:23); producer: A 
Goldstein; writers: A. Goldstein, R. Telford, R. Mason; pub. 
lisher. Innovation, BMI. Innovation 1003. Smooth sounding 

soul tune which could go pop. Flip: Wise (3:06); writer: Mixed 

Breed; all other info same. 

DON W0WAM5 -I Wouldn't Want To Use If You Didn't 
Loa Me (2:53); producer: Don Williams; writers: AI Turney. 
Don Williams (BMI); Dot 17516. His first for the new label. 

and its even greater than his past ones. Brand new writer, 

too, who pens a fine ballad. Williams excels at everything he 

does. and Dot is off to a fast start with this. Flip: No into 

available. 

BUD LOGAN L WILMA BURGESS -The Best Of The Rest Of 

Our Lone (3:10); producers: Bud Logan & Mary Reeves: 

writers: R. Porter & B. Jones: Above (ASCAP), Beyond (BMI): 
Shannon 820. Here they go again. Probably the best blend of 

harmony in the business, they combine once more in a beau. 

tiful melody on another well -produced record. These two have 

put o together. Flip: No info available. 

MERLE HAGGARD-Dld Man Frain The Mountain (2:20); 
producer: Fuuy Owens; writer: Merle Haggard; Shade Tree 

(BMI); Capitol 3900. A first reactions that it doesn't really 

sound She Merle, but that's because it's a rapid departure 
from his most recent style d singing. But it's unmistakably 

Haggard. which always connotes greatness. Flip: "Holding 
Things Together "; producer: Hen Nelson; all other credits 

Same. 

JEAN SHEPARD -1l1 Do Amtking It Takes (To Stag With 

You) (2:41); producer: Larry Butler; writers: Larry Buller, Jan 

Cmlchlietd, Corley Pulmen; Tree IONI); UA 442. Another line 

sound from Miss Shepard, who is like a vintage wine, con- 

stantly improving. Excellent production work again. Nip: No 

info available. 

GUY SHANNON -Jenny (In the Front Porch Swing); 
(2:29); producers: Johnny Moons & Stan Kesler; writer: Bob 

Nall; Jack (BMI); Cinnamon 803. A completely different 
metes put together by Morris and Kesler, the latter of whom is 

now producing Jerry lee Lewis. It's got that touch of Nash. 

villa and Memphis, and it's greal. Flip: No inlo available. 

WAYNE HEMP -Haden County (2:29); producer: Walter 

Haynes; writers: Bill Emerson, Billy Large; Golden Horn 

(ASCAP); MCA 40249. They grow them tough in Harlan 

County, Kentucky, and Kemp let's it be known in this song 

dealing with the slander of a woman. It's strong. Flip: ' l'll 
Leave This World loving You.; producer: same; miler 
Kemp; Tree (BMI. 

DON WIWAMS -Down The Road I Go (2:59); producer. 

Allen Reynolds; writer: Don Williams Regent (BMI; MI 42. 

Although Williams has departed the label for Dd, this release 

post-dates his departure and, as usual, points up the incoad. 

ible Don Williams talents. He is one of the finest singers 

around, and puts himself into it. Flip: No info available. 

recommended 
FRANK MOERS- Hangirr' On To What I've Got 12:40); pro- 

ducer: Bob Millsap: writer: Bob Malsap: Ironside (ASCAP); 

Caprice 1999. 

REO SOWNE -It'll Come Back (2:59); producer: D.L. Worden; 

writer Glenn Martin: Tree IONI): Chart 5220. 

LOU JEAN DILLON -Make Love To Me (2:58); producer. 
Jimmy Bowen: writer: Lola lean Dillon; Wilderness (BMI; 
Opryland 3890. 

HUGH AINE -Pd lust Be Fool Enough (3:06); producer: Wes 

ley Rose: wriler Melvin Endsley; AcuA.Rose (BMI); Hickory 

322 (MGM). 

THE HECIIEIS -I Hope Tomorrow Near Comes (3:02); pro- 

ducer Jim Sutton; writer: Bill Towers; Screen Gems.Columbia 

(BMI); Jam U.S.A. 1001. 

BRIAN SHAW -Ohio, Why DM I Ga (2:50)1 producer: Ray Pen. 

nington; miters: Barbara Keith, Doug Tibbles; Leo Feist 

(ASCAP); RCA 0300. 

HANK SNOW -That's You and Me (2:02); producer. Chet M. 
kins; writer: Jerry Weaver; Low Bam (BMI); RCA 0307. 

DANNY DAVIS L THE NASHVILLE BRASS (1.55); producer: 
Bob Ferguson; writer not holed: Acuff-Rose (BMI); RCA 

0301. 

I Executive Turntable 
Continued from page 6 

Bill Wardlow, Billboard's Associate Publisher, assumes the ad- 
ditional responsibilities of Director of Marketing Services, replac- 
ing resigned Marty Feely effective July 1. In his new capacity, 
Wardlow will be responsible for the publication's market research 
and music pop chart operation. Wardlow will headquarter in Los 
Angeles. Bob White, Chart Manager, will report to Wardlow. 
Feely's future affiliation will be announced at a later date. 

Concurrent with this move, Ron Willman is named Eastern 
Sales Manager by Director of Sales Peter Heine. Willman's ap- 
pointment is effective immediately. 

Wanner Bros. photo 

PUBLISHERS AHOY- Members of the professional staff of Warner Bros. 
Publishing relax on a sailboat following recent Los Angeles meetings. Stand- 
ing, left to right, Mitchell Fink, executive vice -president Mel Bly, Michael 
Sandoval, Henry Marks, and president Ed Silvers. Seated, left to right, Bob 
Stabile, Cragi Aristei and Dale Tedesco. 

Firm to Service 
Discotheques 
With New Disks 

LOS ANGELES With the in- 
creasing importance ofdiscotbeques 
in breaking new records during the 
past 18 months, particularly in the 
Northeast, Provocative Promotions 
has been founded here by Marc Paul 
Simon specifically to service discos 
with new releases 

Provocative will service some 80 
of the nation's key discotheques with 
records suitable for contemporary 
dancing. Already contracted with 
Provocative are 20th Century 
Records, Kwanra Records and T.K. 
Records. 

Among the 1972 -73 hits which 
discotheque popularity played an 
early role in breaking are Manu Di- 
bongo's "Soul Makossa." War's 
"Cisco Kid" and the Temptations' 
"Papa Was Rolling Slone." Long 
cuts with complex Latin -style per- 
cussion underpinning seem partic- 
ularly effective with the discotheque 
market. 

Vanguard Ups Price 
NEW YORK -Vanguard Records 

has raised the suggested list price of 
its "Historical Anthology of Music" 
to 53.98 per LP. 

The classical series. which organ- 
izes music of the past into pertinent 
historical periods and carries schol- 
arly annotations. was introduced last 
year at $2.98. A subsequent price in- 
crease, several months ago, brought 
the list to $3.50. 

Quad Enterprises Release 
75 Quad Albums at CES 

OKLAHOMA CITY -Quad En- done by Geneva Ltd. The back side 
terprises, headquartered here, will of the album is titled "The Ultimate 
release 75 Quad albums on tape at Taxation." recorded at Applewood 
the upcoming CES show. They Studio in Golden. Colo. by the Art 
range in variety from the "1812 Ortega Players. Ortega. former mu- 
Overture to rock, country and com- sic director for KLAK. Denver, is 

edy. now managing Larry Triden and 
The rock performances feature lo- producing for Quad Enterprises. 

cal groups such as Montage, SI. The sessions cut hem were done at 
John's Wood, and the Chicago- Producers Workshop. 
based Geneva Ltd. Quad Enterprises is a one -year- 

In the country field, the Arm will old company whose president, 
release "Oklahoma City Oldie." an Mickey Sherman, has had 27 years 
album written and performed by in the music and sound field, some 
Walt Wilder, on the Homo label. of it as a retailer. 

The first Quad comedy album. All LP's will be produced in 8- 
"The Dickie Moron Radio Show;" is track. stereo and cassette as well. 

Music-Affluent Musicians 
NEW YORK -The Phonograph According to Davis. each AFM 

Record Manufacturers Special Pay- member who made phonograph 
meats Fund of the American Feder- records receives an individual pay - 
ation of Musicians (AFMI will pay ment in proportion to his annual 
more than 38 million to about 39.000 scale wages from recordings in rela- 
members in September. Lion to total wages paid to all union 

This is the highest yearly amount musicians. 
collected in the fund's 10 -year his- The money to he paid out this 
tory,and compares with $7.2 million year includes interest but does not 
paid in fiscal 1973. according to Hal include expenses. Individual pay - 
Davis, AFM's president. menls. according to Davis. will be 

Under terms of collective bargain- approximately the same as last year 
ing agreements between the 320.000 when 36:000 members shared the 
members of the AFM and the bonus. 
recording companies that are signa- 
tory to the AFM's Phonograph 
Record Agreement. each record When Answering Ada ., . . 

manufacturer makes payments to 
the Fund based on its annual sales of 
records. 

Say You Saw It in Billboard 
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THE e SONO 

r ** "THEY ALL MADE YOU WHAT YOU ARE TODAY." * ** 

Beane Washington 

11732(17991 

John Adams 

11735.18261 

3 

Thomas letlersun 

117431826', 

lames Madison 

1751 18361 

5 

lames Munroe 

í11531831r 

6 

lohn O. Adams 

11117 1040) 

1 

Andrew lactase 

(17611845; 

8 

Marlin Yan Buren 

117821862) 

9 

W. H. Harrison 

(1773.18411 

10 

lehn Tyler 

1179018621 

11 

lames 5. Palk 

(1195 1849/ 

12 

Zachary Taylor 

1118418501 

13 

Millard Fillmore 

118001874! 

14 

Franklin PIMP 

(1801 18691 

15 

lames Buchanan 

;1191.19181 

18 

Abraham Lincoln 

(180918651 

17 

Andrew loll Oa 

1180&18751 

18 

Ulysses S. Grant 

118221889 

19 

nutherload B. Hayes 

11822.15931 

20 

lames A. 4,111,10 

;103 T 18011 

21 

Chester A. Arthur 

;18301866'1 

22 

Sesser Cleveland 

1183719081 

23 

8, ara ml, 0 a, JI 40 

11 8 3 31 9 011 

24 

Grace/ Cleveland 

11811-19081 

25 

William Watley 

(184519011 

26 

Theodore Roosevelt 

1105!'19131 

11 

William 8. Salt 

(1857-19301 

28 

Woodrow Wilson 

/165619241 

29 

manen 6. Harding 

(186515231 

30 

Calvo 300114ge 

1181219331 

31 

Herbert Hoover 

11074.19641 

32 

Fra, Ed e 0. n e,, catit 

1188219451 

33 

Hai ry S 'roman 

11814-19721 

34 

Dwight O. Eisenhower 

11090.1969) 

35 

MICF. Kennedy 

(191719E31 

36 

Lynda 8. Johnson 

11900.19131 

THE HIT SINGLE BY 

VICTOR TRUMPER 
MCA -40260 

A QWERTYUIOP PRODUCTION 
.MCA RECORDS 
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BB = Big Adis: 113 = BM Three Pub.: CAA = Channel) nn 

FOR WEEK ENDING JUNE 15, 1974 

inboard 
nano ing rY 514,8 PERFORMER: 

an 01.rmq. eMr M.191441e. rm- . 
ownd moyemeril 

n' (Seam II 4ma1 omP.raElap.rlou. 
y tety 

n e4 
waelr'ap..nl.n. 

TITLE -Artist 

OT 
(P.aducn)Wmw, 1.4.1 Numper (Distnpu.,p OAT 

6 9 BILLY, DONT BE A HERO-se Amman 5 m, menu* rant r ft. P.M. M. Mw,.. P. 51Il,naa. 

2 3 13 MAKE ME FEEL BRAND NEW-In. sroMlw 
1)381 N. T. Me. L toed, 5w5 4811 M 

5 10 SUNDOWN-Nona 1pOM 
ILe,na I4.11ael1. L IitAMml, Rep,Oe IIM 

4 2 10 THE STREAK-Rao s.ww 
ITal 5,w151 L Strom. Ban./ KO l06en/1,11.) 

5 1 9 

WIN 

56L 

BAND ON THE RUN-Fol n,5,0 , a M.,, 
and 00MMw11 P. 00[,11.,, 5111 1813 3518901 HAI 

6 4 14 DANCING MACHINE -m. Ms.es 
111 0.41315. 0804 D. 134124. PLO. NM, Yd..n 1281 SIM 

N 11 7 BE THANKFUL FOR WHAT YOU 

GOT -w w M woo. 
Ont f w.It Id. 011, W. 0.111611, 4.503 0215 (MA) 11.3 

8 8 13 THE ENTERTAINER -4.,w 1.10,4 
Iwawn 1133608, 5. 1401, IG 10174 B.11 

9 10 10 FOR THE LOVE OF MONEY -o'bn 

14M1ó81. 1.134x.38 3544 1í90..11y A 
IM.m, 

IB 

10 9 17 MIDNIGHT AT THE OASIS -noria n,l Monhr, M 114), 0. N. ., lmril 1183 CPI 

15 10 IF YOU LOVE ME Let Me Know) -onyi, 1.í,8n. 
u.h Fm., 1. ewOn,M 176 

12 7 14 HELP ME- 6.8Á4M1 
(50163151) I. 118,8, 041,1 11031 w88 

S 17 9 HOLLYWOOD SWINGING -Eon M me cane 
4545 %Fw.hlnnlw,nc1 w w.0. NO me 5,313 

%C 

14 12 9 MY GIRL wend 
MIS 63,11. 6 k1y 1. 01.1,1, M. 14718 24704 

15 14 15 THE LOCO -MOTION -6M funk 
(I8,11.í.1, L G01M, S. N. Capita 3840 SGC 

21 6 HAVEN'T GOT TIME FOR THE PAIN -une him 
054.0 hm/ L 5.90. Cbw, 45111 NBM '. 

17 16 14 THE SHOW MUST GO ON -io . pee 451 

0.887 NOW), L 1p, o. í.1n7. Ow41, 43538 HEU 

18 20 9 YOU WON'T SEE ME -Km Ite1 
Imo M M,p. Ont 00lbml.1. Loam, P. rCaM.. 

wpm 0167 

19 13 14 OH VERY YOUNG-,w hmen 
Mad 54 .03mí 1 Cat 54,n.1 L ...Pan 1600 SOC 

20 18 10 I WON'T LAST A DAY WITHOUT 700- went,,. 
Ronda OwP.03. lad 10.ehee. 

ALM INK 

21 24 7 SAVE THE LAST DANCE FOR 

ME -133 Du ,mn 830.,)3 In 0.1,1^0 
Iwd Mwlw), hnra M. 3luman, 201, 6,31,11 848 

t, 29 4 ON AND ON -9043. 1d8í 1.m, Pip. 

114, r3h411. c 10631 423 

t 45 4 ROCK THE BOAT -9h tam ,..)3134.13 I. Mmt N. Dd.. RG 0232 HAM 

j;. 30 5 I'M COMING HOME -0,.en 
Own M11. T. 331, L 13..4 531403 3527 BB 

25 28 12 ONE HELL OF A WOMAN -se em. 
I11Á 451 Y. 0..4 M. bawl [Mann 46e34 SOC 

26 23 14 (I've Been) SEARCHIN' SO LONG -cows 
Ibn. N.lam M in.1,1. hok., Deli. 66030 HAN 

t", 35 9 THE AIR THAT I BREATHE -n. No. 
IL IB M,n. TM Mel), A Mmm.a, M. M.o. [pit 11100 BB 

28 31 B SON OF SAGITTARIUS -h. 00n,11 

1ÌÑ1 
44.1..135..14. 513.1,1. Npm, L wNL A. Peree. comb 

SGC 

29 22 11 DON'T YOU WORRY 'BOUT A THING -Stevie eoh, 
pale 11.1. L Ineder, 1a.ó 51245 0..0 SOC 

37 9 IF YOU WANNA GET 

TO HEAVEN -ono Mountain 1,a.As 
mw4 MO.. 611 boo 5. N. 1. O5I.n. 41.1515 HAM 

30 6 RIRAI, DONT LOSE THAT NUMBER -6o. mn 
6165, 5mí w. 1,35,4 L 15.13. 546 Iu31 83 

1,:= 40 5 SIDESHOW -M. nota 
Maman x1001, L 46, 5. Mren, 200 6%1 SGC 

-i'' 43 4 ROCK AND ROLL HEAVEN -o ß,W.90104.,0 
1*1Lambert 

Man 
Pen. L 0X9. 1, 86,3.3 . 

WBM 

35 

36 

W 

y38 
Tef 

40 

41 

62 

19. 

25 

60 

26 

47 

27 

32 

42 46 

43 34 

44 33 

45 50 

46 41 

47 36 

48 

49 

39 

3 

11 

TITLE -Artist 
4Nrm6tep WrR... La0e11 NumWr IDI.w16M1n9 L160I 

()Chart Bound 
GALL ON ME- ChIcago (Colombia 46060) 
FEEL LIKE MAKIN' LOVE- ROb4na Flaca 
(AlianNC 3005) 

TIME FOR LIVIN' -514 6 Tho Family Slone 
(Epic 11110) 

SEE TOP SINGLE PICKS YEVIEWS. page 53 

ROCK YOUR BABY -4M..pv raw 
)38713 wen bon, 871144 wok M e. 0.1.LFhr TA low SAC 

I'M IN LOVE -AIM, hmN 
Oury WIhtlec luit rr. /2. Fnnuil, I. .3 m 3ó 

NAM 

20 JUST DON'T WANT TO BE 

LONELY-On iPw LNnh. 
0.oat 4,8713.., m, eG 0.03 m 

3 ANNIE'S SONG -Jan De. M.. I. 0)390, nc4 9195 

18 BENNIE 8 THE JETS-m As 

4 TRAIN OF THOUGHT -M., 

16 TSOP -wu. 
eem 

Fmk 
01540 I0M1 4,11m9M, 

L lux, )311414p6ó 

9 ANOTHER PARK, ANOTHER 

SUNDRY -9n Donn 8504)3 
130 7,.5..nL c MMm, Ern, Bra 7795 

7 ALREADY GONE -111áewr 
(B. 1080,111. 1Mpdin. A MIsle S AH6m 11016 WIN 

23 COME AND GET YOUR LOVE -Koko. 
(hl I Inn 0,501, L 1IM4 0534 511235 86kí)34)4 

15 MIGHTY MIGHTY -hnO nML a h. 
(M M.4.11.08 Mi., M. 141411. Y. Y .. Ca,umew NON SC 

6 WILDFLOWER -4...m 
Irma III P.., 014.416.e., PG 0265 

7 ONE CHAIN DON'T MAKE NO PRISON -r., raw 

Ú te 

Be. kn61 6., M. Penny o. 1, n 
Á. 

WM 

(cu o33,m). 60. MN 1m0 7a.. MG 4019a NMI 

(Neff 6rw), L 4,04, MG 40215 'NAM 

BB 

HEM 

BB 

13 THE PAYBACK (Pan 
m!-1..5..n O,em 1.n1. I. Ma.n. I. N Y. I. 51d4 PeOW 142n 

10 NO CHARGE-ro wok., 
(hM 0nt11. N N,n., 0,tl4 458M SGC 

51 7 CAN YOU HANDLE ITT -noM. Camu15* 
(L 6rdlnn, L 1416. L 6,1hm, 11190 .a 1)52 SOC 

50 56 12 LA GRANGE -u r.. 
(M 5.3, sps.a xh, am., Lau 0.3 HAN 

51 54 10 THE SAME LOVE THAT MADE 

ME LAUGH -Bel wmw 
(Il MM4n1, L Nllhn Senn 511 NAM 

*P 66 3 WATERLOO-AN 

(b PMenbnl. L 050085, 5. And.. E Obea 
35 

53 59 5 LIVING IN THE I. 13.0. Mew .n6 
134. M31M.L NAM, and 1444 

65 6 RADAR LOVE -61,3 hr. 
(651.)3 13.86 2874 x89..). L now. L K9. MG 6020¢ CPI ïr 

63 55 

HIN 

63 

ww 88 95 

b: 100 

iY3'3: 
85 Z 

69 73 5 

TITLE -Artist 
1010400..) W rit.. Labi Nun ., (OI.w1pS1n Lebon. 

BALLERO -,25 
Ono 64Mein), S him N 1.14.1L Ytlsla. L ilea 
C MM,. L OA.. L 1011100 aó 02 N 
THE LONE RANGER -a m... 1. 
(1.10,(, 0. awn, M1 ,3b 101 

70 79 4 I HATE HATE -Ram 
OWN). L MIN, MOM 14721 

71 SO 7 WONDERFUL -604 !Ms 
1.491441. I. 1.4. mí08)3. 9093 cxurnan 

72 81 3 REBEL REBEL-ow a., 
0.x 1.i.1, o. 83.4, hA 0.7 

BB 2 ROOM FULL OF ROSES -Minn 6NMr 

IMxlw1 DMA 54~90. wpm 50011 

74 83 3 LAMPLIGHT -0.x re.. 
033 4131 R. Imo 431,)39. *0 
JIVE TURKEY .at 

Y4 

11-or 905.. 

óp 1545 38,0 
NMI. L Mw,, 

Memo 13195 (Pa.e,,m) 

PLEASE COME 70 BOSTON -MW 1tá. 
V 011AIWM. 0. SNM NO 11115 * 89 3 

WIN 

N 

M 

MCA 

77 86 3 TOO LATE -7.,n1 
(0..17 18íw, W.f... D 4.4.13 NIh', G.,M 3512. 63 

781 87 2 WHO ARE YOU -4.6. E.1 
IL 0.axx51 0. 6nMd, M. NA.90. 810 11113 t.3 

TELL 
eSOMETHING 

GOOD 90 w Sac 

THAT SONG IS DRIVING ME CRAZY -, ..,.1187 
Uarl 14e339ì It 6.a, me. 10655 femme) 

SILLY MILLY -874.. 
(It TaMenl, 4ioPaieuae.M, MI 1293 103411 6-3 

82i 90 4 IT'S HER TURN TO LIVE - smn. MM. (3* hralL H. IdimO M. hnY0, 11 . 5íz41(11..) SSC 

MACHINE GUN -,m Yre.hw. 
31.1 [10104,8. Y. 11fe.4 MD..n 1307 568 

84 92 5 FOR HUNT - x.a Now 5 redo. M,. 
044 M.N. Men MY 1521 

85 94 2 IF YOU GO AWAY -,m, IM. 
own 1x41 L M L MIEwn, NI 811 

66 91 4 KISSIN' TIME - u= 
18..1 9010, 1314. Nat Mann. I9.. 5188,30 0011 (Mawr e,al 

YOU AND ME AGAINST THE WORLD -ooe Rady 

Rw 0,031.1 P. MMw. L Para. CNN 1591 

2 SHO' NUFF BOOGIE -051 E M 11...0 
Men.Ma5318), Eliot MMmti L 3...1... 413 Platinum 2350 

2 E HADr l O ..I, 1 l0.0 033.41.., L 1,11 
L Bent. Cup.,, 0001 Marna Mal 

MR. PRESIDENT -8714. own, 
OM MK. M. 848.4 Mint 111,44. 311 

91 I)IPl,W17+ FISH AIN'T BITIN' -o1.e.1 Ddn 
1m13ó Anson). M. 13.1. 1. 110111 PM 1311e 

92 I. I'M FALLING IN LOVE WITH 

YOU-ine h,,. 05 1114 

(limit 111. Den. A.e 1610 

THERE WILL NEVER BE ANY PEACE -M GNU. 
(514243 Rea., E Bea. kí... 65512 568 

94 97 3 GEORGIA PORCUPINE .G60,0 rnhn 
MOW. 1110011), L 1Mk11. 0,110 M. 410 133 

95 99 2 HOW DO YOU FEEL 

THE MORNING AFTER -WM Plum. 
IL 6)361, L De x. L ..K 53 .0 441 1.4 .1 

96 98 2 TELL LAURA I LOVE HER -]1,Iry113 Neer 

IN,M14% 0IIIlanm. B. 1138, I. h,,,. Bell 472 

97 WAKE UP AND LOVE ME -ere 0180, 
IoM Cam. M, ,x901 I. Mm. L 01880, L. 1....1535 1521 

98 THE NIGHT CHICAGO DIED -Tape, ue 
IL M.I., P. 1580111. M. M., P. Ca1.042 Min. 73402 e3 
131)313ím) 

99 WILD THING -13,, 
M 5.41 L hat. N8 tan 15604 (4O..1 BB 

100 96 2 THE GOLDEN AGE OF 

ROCK 'N' ROLL -Yon t. kw. 0.... L Marro. 0. 878711 N.I.r, 9013 55035 M 

55 18 STAR BABY -ems w4. 
(la01 Lilh..n1 Won tmni.M 151 0217 HAN 

69 5 TAKING CARE OF BUSINESS -4,,.,..,87113 Deal. 
014. 411.E L 11)3,13, armry 124551514m58y 551E 

68 4 I'M THE LEADER OF THE GANG- s..,M4.NM 
Iowa. 80.03 6,11, .mar I6 ., 15005 MO,nM) MCA 

64 7 THIS HEART -ko *115 

1 10100 Gl) hop, 1.113 L hat., 
B3 

59 44 14 ROCK AROUND THE CLOCK -871 K1. son o..6 I. MDII. I. NNW M.C. 11*,,, MG 60025 HM 

70 5 COME MONDAY -limm9 18x)3 
IL G111. I. 111 )3, 0.n. 4185 83 

71 7 FINALLY GOT MYSELF TOGETHER 
(E'0. A Nhanged Man)- ml17.1r, 
I .,.. I. L tuned. mata. I ..> 14901íl 

77 2 IF YOU TALK IN YOUR SLEEP -on, 
IM 6)13.43. L Wet I. 906.30,1. 330 0111 

63 63 8 RHAPSODY IN WHITE -Caw u.lmnh Oeaw11 
On.n 2.11. axe, NM 08* 1390 CM 

74 4 KEEP ON SMILIN' -.e 1487 

ú0,m42 5411 , LIE) 
Mmmu Kw, 

WEN 

84 2 WORKIN' AT THE CAR WASH BLUES -Mm n5í 
no, rest,.., H., L Nose, MO 11441 63 

66 75 3 WHEN THE MORNING COMES -1.I Mkn 
K A4pn. ASSI 1457 41., 000,05.11. Men 0M1 56C 

67 76 4 KING OF NOTHING -4..b 8 Pleb 
IL M.M., 1. 5464 8*, ma 1310 WILY 

SAC 

BB 

Sheet music moo.. 110 40nlined l0 0iano /51211 sheet MO. DOOM and do not purport to Iss23en1 mired Bublioatnns distribution. ALF = Allred Publishine Co. 633 = Belvein Mill 

CPI = Cimno Pub.: CHIT = 01,1rion Music Corp.; FMC = Fnnh Muss Corp.; HAN = Hansen Pub.; MCA n MCA Music; PSP = Peer Southern Pub.; PL 
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One of the 
holtest 
discotheque 
records in 
Newyork City 
right now is 

"[DC IT 
4DVFI?" 
by 
OLyMUIC 
UUNNF. S. 

Defi n ite-1 y 
dance -able! 

Produced by Mike Vernon 

"IT'S TIME 
YOU MADE 
UP 

!I 

The debut 
single by 
Willie 
Mitchell's 
newest 
discovery... 
17 -year old 

WILLIE 
CLAYTON. 

A discovery 
that has 
already been 
discovered 
in Chicago 
and Memphis. 

pawn 

Produced by Willie Mitchell. 

New York 
R &B radio 
is breaking 
"EVERY- 
THING I 
WANT I 
SEE IN 
YOU" 
by 
J. R. 
BAILEY. 

Watch it 
spread.! 

#3639 

t0,V.005V9 
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FOR WEEK ENDING lune 15. 1974 

ES y5 

g 

g 

r. 

8 

Comore0 M1om Nellanal 
"t;11 

chart 
Moroamrn 

Department 
Rl%a,Fh [ 

oanmentofBillboard. 

ARTIST 

Title 
label. Number (O'L Laben 

SUGGEST UST 
PISCE 

1 1 26 PAUL MCCERLILEY a WINGS 
Band On The Run 

$O3415(GOnon LA 

2 2 21 THE 511ND73011NDTRACK 
MG 311 65 

*t 6 20 GORDON UGNI900T 
Sundown 

e nn 
4 3 10 CAT STEVENS 

Ruddo3 a The Chocolate Box 

5 4 39 MAMA MUIDAUR 
.265 210 

6 5 28 LOHN DENVER 
Dealest Hits 
MG WUO374 

7 I 12 GRAN FUNK 

CuIM 0210411271 
On 

8 10 35 ELTON /OHM 
Goodbye Y1BOW Mick Road 
MG21Ea 

9 9 19 10NI MITCHELL 
Court And Spark 
/Alum 741001 

10 7 12 CHICAGO 
Chicago VII 
CAA. Q 321110 

ll 11 22 BACHMAI4711RNER OVERDRIVE 

tvyeW 19611nonopaml 

12 .14 6 LOCUMS L MESSINA 
On Slage 
9 M % aMe 

13 13 9 FRANK ZARA 

oARa al d5Kii79(W.w mm.l 

ROMN TAOWEB 

Mid, USpph 

Minn, 011051 etomom Nes 

14 15 9 

15 17 14 200(006 
Once 

BROTHERS 
Vices What 

Are Now Habits 
Worm 927. VI 2750 

16 12 44 
r190 

6WONDER 

IM 13261 4622.4 

42 AMERICAN CRAM 
Soundtrack 
MR 16001 

18 19 9 EAGLES 
On The Bonder 

II ION 

19 20 12 STEELY DAR 
Pretuel Logre 
AM nui 

20 21 23 HERNE HANCOCK 
NodHead Hunters 

1C 32731 

1 a OHIO MAYERS 
in Ti ght 

a 

731 

TA 195 

5.% 691 1.95 

39 39 
Lu LA 7.94 LA 

tu I6% I6A 1.A 40 36 

tp 7.E 7.E '141 38 

tu tu au 42 29 

9LU ILU :196 129I 43 47 

U7 497 6.97 44 41 
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36 33 13 CHARLIE RICH 
Very Special Love Songs 
Ewe aE osar GUmWl sU 64 (U L. 6.56 

U 7 GOLDEN EARNING 
Moont2n 
MG 196 

38 37 66 PINK FLOYD 
The Dark Side of the Moan 
0437.41 311103 1116311.3121 

7,26 aLM 1.% 

tW, tu co, 131 t57. 

t% Lt? 

L% L% 737 737 737 7.15 

9.11 leu loa ILE 

Lu L% _ 

735 735 

731 6 %._ 

v6 695 bes 

N 
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Second Helping 

5v tu t% 
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41144901300 

24 II 12 E3HHL WIND, G RIRE 

mw ü De2 

25 15 32 MEE OLDHELD 
Tubular Belk ,. A LAIES 541021 to 49) 

26 26 14 THE SMNNERS 
Mighty Love 
mom SO it% Su 637 

27 
NLGot CLame 
aCNR 79) 

51 (U LA 

L% FM LA 

SM ta 7.E 631 

11 THREE DOE NIGHT 
Had Labor 36. MD 50161 ,t. 7E 6E 799 

16 
DEEP 

PUPAE 

Mame 92 W 2766 LU 737 7.97 I. 

22 NESS 
Love Is The Messle 
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LA 633 497 138 
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L91'L% L% 736 694 

Er 7.0 7.% 

20 CARLY SIMON 
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The Way We Wen 
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L 

0 imonIODogs 
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In Your LIRe 

au4n5ceD7292 

68 45 11 BRIAN AUREIS 
OBLIVION EAPAESS 
Straf M Ahead 
AGnL alu 

49 50 6 06EEN 

IüMnE1a)MM 

itt 60 4 OUINCY JONES 
Body Heat 
AGM SP 3611 

51 55 83 STEVIE WONDER 
Talking gook 
77.11 3319L ARM.) tu 
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Brain Salad Surgery 
1Wleáre MC 66669(MANI _526 

53 52 12 .DONALD BIRD 
Sliest Lady 

X09 un 1403 1322*05101,1 591 
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aG SP4599 191 

56 

73 '13 

61 8 

84 3 
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70 4 

59 56 9 

6 

S.0 6. 491 7.18 t% 

27 22 57 CHARME RICH 
Behind Closed Doors 
Fort IQ 3221) 1221,5,1 

21 27 13 WAR 
War Lee 
UMW 6491110.4.1191.72 

35 46 íL TOP 
Tres /Iambics 

103 631 

42 4 EDGAR WINTER GROUP 
Shock Treatment 
Imo YO 3240110210021 

31 28 B MO TINE HOOPIE 
The 
cameo PC32011 

32 32 16 SEMS C CROFTS 
Tnbmn Child 
m. tel VI 1761__ 

4 STTUSDCS 
Leta Pul Il All Together 
Aa 1019001610 

* N 

34 10 34 YHT & THE PIPS 

BMW 1015111 
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You Dort Mess Around 
With Jin 
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6. 

SA 

au 

7,7 7.s7 737 735 
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441411 

BREAD 
The Best Of, VOL 2 
oeHa 1410E 

CURDS 1411191ELP 

Sweet Eloieist 
Rohm tes 1501Rud0.11 

JESSE COLIN YOUNG 
Light Shine 
mim tot BS 2790 

THE GUESS WHO 
Road Food 
116110.10405 

61 51 133 LED ZEPPELIN 

ú27 mIe 301126 

62 53 9 HELEN AFOOT 
Loue Son Far-Jeffrey 

5311164 

e 100 3 MAHAVISHNU ORCHESTRA 
Apocalypse 

b Kt 32Á7 

64 58 15 TOWER OF POWER 

Baty 
To Oakland 
906E 0119 

65 59 10 JIM CROCS 
L11e a Times 
let MR 769 

66 49 24 HILLY JOEL 
Piano Man 
Columbia eC 32514 
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Whirlwinds 
WA 410 

6.77 

634 

6% t% tE 

tu tM 

6% (% 7.95 

1.91 7.91 756 

S% tu 6% 

L% 635 6.E 
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LU tu 
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R10a5 
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531 

LE AM 635 
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75 69 16 LOU REED 
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Dhe 

n 1 
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Alhiwe6DiD1 _ _ tu 631 6.97 
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A Nee Lile 
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Spectrum 
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Of 
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t% 
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_ 
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7.E 
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PICK-A- PASK 
-A PROFITS 

IT WORKS LIKE MAGIC! 
Not justa slogan, buta proven FACT,one of the hottest 
merchandising items in the record business today... 

STREET ERR 
THE MACK ORGAN 

44` 
autcHPEcomas I 

R 

THE KEYS: In Store Play 
In Store Merchandising 
Creative Consumer Advertising 

All Albums available from GRT in 8 track and cassette. 

RECORDS. ESC. 

Each prepack contains an assortment of all MAGIC ORGAN albums plus a demo record with the best cuts from these albums. 
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Including his new single "KUNG FU "CR 1999 

On Curtom Records and Ampex Tapes from The Buddah Group 

8) 1974 Buddah Records Inc.. A Subsidiary of V.owlex Inc. 
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Joel Whitburn's 

Record 
Reiearch 

Report 
Would you think it possible that 
"Band On The Run" and "Sundown,' 
two giant chart toppers of today, 
could both appear on the "Hot 100" 

hart again -say in Octoberol 198677 
Surely, k's highly improbable, how. 
ever, two cant hits which appeared 
together nearly 14 years ago in 1960 
-"Save The last Dance For Me" a 
and "Tell Laura I Love Her" are both 
birch on the charts and shooting 
Ica the Top 10 again! There's also 
a nifty par of chart toppers horn 
1959 aiming for thatterritoryagain- 
"l're Had It" and "Aissin' Time." A 

sang may lade in popularity for 
awhile, but A will never de! 

Anne Murray is shooting for 9 record 
of sorts -side A of her new record 
"Toe Wont See Mn" in climbing 
toward art on the pop charts, while 
sale 8 "He minks I Still Care" is 

lining 1a #1 an the Country carte! = 
How goad R is to hear those soaring = 
vocals of the Righteous Brothers = 
spin. It's been nearly 8 years since 
we've heard from them with great 
tunes like "Unchained Melody "; 
"You've Lost That Lavin' Fedin "; a 
and "Soul 8 Inspiration." Now for 
sane great new "'60's" singles from 
the likes of "The Beach Boys; "lire 
Four Seasons "; "The Rascals" 

"Rock Around The Clook" has now 

named "The Twist" and "Wonderful, 
Wuedenul" to become the A2 alb 
time record al longevity. As of this 
week, H has appeared on Billboard's 
charts for 43 weeks. The dal ail. 
time record of longevity is, of course, 
Bing Crosby's "White Christmas"- 
appearing for 72 weeks on Billboard's 
singles charts. 

Ehis has just chalked up his 137th 
Charted record on Billboard's "Hot 
100" chard. This is his 1910 can. 
sewtiee year of nits-never missing - 
with a 'ungks' release. No one is s 
redly clgse to the "Ain('! -_ 
Tirric Question told: 
Alter BiN Haley's "Reek Mound The 

Clout" broke the lee, what was the 
next Rock a Rot nerd to hit #1? 

C,a3O11313Rd EsT 

10389 314Lreaaaeld ayg :navy) 
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Milan. capon saw le soda mmla 

ree 
Otte due (dete/tighM Milan/ loal 
la aheneu a d no.) our eery 

record to sake ee 
mad 

Mimed dude. 

TOP POP 1955 -1972 
@ $30. ea. - TOP POP 1940 -1955 
@ $20. ea, - COUNTRY & WESTERN 
1949.1971 @ $20. ea. - RHYTHM & BLUES 
1949.1971 @ $20. ea. 

-TOP LP'S 1945 -1972 
@ $40. ea. 

Name 
Address 
City 
State Zip 

Make your check or 
money order to: 

ecord 
esearch i a? v 
P. O. Box 92 

Menomonee Falls, Wis. 53051 

Lake News 
MPA Eyes 
Chief Goals 

NEW YORK -Extension or copy- 
light duration and a halt to the ille- 
gal copying of music were the main 
topics of concern to members of the 
Music Publishers Assn. at its annual 
meeting last Thursday (6) at the 
Warwick Hotel here. 

Continuing drives to achieve these 
goals were stressed at the conclave of 
standanl music publishers which 
also saw a new slate of officers 
elected and installed fora two -year 
term. 

John Owen Ward of Boasey & 
Hawkes was elected president. Sol 
Reiner of Warner Bras. and Arnold 
Broidn of Theodore Presser were 
named first and second vice presi- 
dencs, respectively; Neil Baudhuin 
of Frank Music was elected secre- 
tary: and Walter Bendix of C.F. Pe- 

ters was named treasurer. 
Others elected to MPA posts in- 

cluded Stephen Lorenz of Lorenz 
Music as chairman of the finance 
committee and Ben Grasso of G. 
Schirmer to head up the associ- 
ation's trade relations committee. 

Atlantic Contest 
Promoting LP's 

LOS ANGELES -Atlantic 
Records is sponsoring a contest 
among WEA Distributing Corp.'s 
eight branches, dubbed 'Those 
Rockers From Britain:' designed to 
promote new LP's from Rosy Music 
and King Crimson with first prim a 

week's trip to England and Scotland 
for the two winning branch man- 
agers. (East Coast and West Coast). 

There will also be weekly cash 
prizes for personnel until the end of 
the contest. June 30. Awards in the 
contest will be based on creativity 
with in -store promotion and adver- 
tising allocation. Vice president. 
marketing, Dave Glew. says weekly 
prizes will he based on activity re- 
ports. Judging for the grand prize 
will be based on scrapbooks sub- 
mitted from each branch on June 30. 

A sequel prize will be given to an 
individual outside of the winning 
branch for performance promoting 
Bryan Ferry's (Roxy lead singer) 
solo LP. 

Times Corp. Gets 50% 
Share In Music Firms 

NEW YORK -The New York 
Times Publishing Corp. has ac- 
quired a 50 percent interest in record 
producer Joe Saracen's Thunder 
Roar and Antiqua Music Publishing 
firms. Among the writers included in 
the agreement are Saracen and 
Mercury recording artist Susie Mad- 
dox of the Maddox Family. -Flirt- 
in"." by the Osmond Brothers and 
"If I Were Free" by Anthony New - 
ley are among the major copyrights 
in the firm's catalog. 

Col Music Execs 
To Meet In Burbank 

NEW YORK -Executives from 
all major oft-aces of Screen Gems - 
Columbia/Colgems Music and 
Screen Gems -Columbia Publica- 
tions will gather at Columbia Pic- 
tures' Burbank Studio next week 
(17 -20) for their annual Music Pub- 
lishing and Publications Meeting. 

Presiding will be Lester Sill, presi- 
dent of the music division of Colum- 
bia Pictures Industries Inc. He will 
speak about the new studio music 
operation and the status of music for 
motion pictures and television proj- 
ects 

L InsideTrack 
ABC Records new budget line, Westminster Grand 

Award, to list for 53.49. June releases are four LP's by 
ragtime pianist Knuckles O'Toole and four by Enoch 
Light and the Charloston City All Stars. 

Teenager Leonard Spell is summer disk jockey on 

KAGB.AM in Stax Records community program.... 
Ham' Chapins "What Made America Famous" was 
only new record played on KHJ -AM oldies weekend 
Memorial holiday. 

Las Angeles Police holding Hollywood Palladium 
dance marathon June 25 to raise money for Hollywood 
youth projects.... King Biscuit Boy (Richard Newell) 
blowing some harp un new Electric Flag LP at Criterion 
studios in Miami. 

Combination of rock and comedy in ABC -TV's 
" Razzie Dazzle Rock 'ñ Roll" next Wednesday (191 at 
11:30 p.m.... Paul Williams to open new 3.000 -seat Bea- 
con Concert Theater in New York Saturday (151. 

Mickey Gilley, the Houston Flash, opening second 
country nitery in Shrevepon, La. News came to late for 
this week's New On Charts feature. 

Tom T. Hall and his Mercury producer Jerry Kennedy 
will journey to Spivey's Corner. N.C., this week (1 51 to 
serve as judges for the sixth annual "National Hallerirt 
Contest," which will also feature an old -time fiddlers 
convention the same evening.... Mrs. Nan Adams. 
mother of ASCAP president Stanley Adams. died in New 
York last month (31). 

Cymande will tour Europe in September with Eddie 
Kendricks and the Chi -kites.... Singer Nell Carter, fresh 
from her starring role in the national company of "Don't 
Bother Me t Can't Cope." will headline New York's 
Reno Sweeny's.... Cy Leslie. founder- chairman of the 
board of Pickwick International. Inc.. was awarded a 

Doctorate of Humane Letters by Hofstra University. 
Jamboree Recording Studios, a subsidiary of 

W WVA's Jamboree U.S.A. Inc.. has received top honors 
in its category from the Pittsburgh Advertising Club in 
the Fourth Annual Ace Awards for Communications 
Excellence.... Composer Jeremy Wind's "Let's Save the 
Children" will be aired as a public service appeal on TV 
and radio stations this summer to promote the Save the 
Children Federation. 

Overheard at the BMl Awards dinner in N.Y.C. Tues- 
day (4): "Each year 1 see more lawyers and fewer pub- 
lishers" ... Woody Herman has taped a 'Speaking 
Freely" segment with Edwin Newman for airing on NBC 
later this month. 

tats, Buddah's new eight -woman band to be feted 
Tuesday (II) at New York's Bottomline with Egyptian 
cuisine, silver linings, fronds, portals, rainbows, and sun- 
sets. ,.. Woody Herman will do a benefit concert on 
Monday (17) for the Duke Ellington Fund for Cancer 
Research at Sterling Forest Gardens in Tuxedo, N.Y.... 
The Schaefer Music Festival in New York's Central Park 
opens its season on Wednesday (12) with Benny Good- 
man.... Guitarist Elliott Randall has joined Sha Na Na. 

Paul Anka honored at American Academy of 
Achievement Gold Plate Awards.... Chicago back at 
Caribou Recording Ranch for album and TV special. 

Don Nix announced engagement to Claudia Lanear. 
... Loudon Wainwright to act on "MASH." TV seg- 
ment.... Sly Stone to co -host Mike Douglas TV daytime 
series. 

Pointer Sisters to Waldorf Astoria Empire Room.... 
Peter Townshend's brother Simon, 13, plays singing 
newsboy in film of "Tommy." 

Ralph Bums to score "Lenny' with Dustin Hoffman 
playing Lenny Bruce.... Vogue Music and T.B. Harms 
have taken over administration of Singing Logger Bum 
Martin's catalog.... Capricorn Records made their big- 

gat new -act push for Wet Willie, to gowith appearances 
on Grand Funk tour. 

Elton John in green apple -shaped glasses just dropped 
in at 201h Century Records for two hours to play his up- 
coming MCA album, 'Caribou' for old pals Russ Regan 
and Totem Pole publicist Norm Winter. 

. Neil Bogart denies rumored signing of his Casablanca 
label to EMI for overseas distribution. Bogart is still 
negotiating with various labels.... Destined to be one of 
the nightclub history's strangest evenings, Phil Ochs and 
Troubadour owner Doug Weston Tuesday (I I) at Troub 
for a session of "answering whatever you wanted toe 
know about L.A." 

Paul & Linda McCartney jetted to Nashville for six 
weeks of rehearsal and writing wth Wings. They were 
briefly in Los Angeles for Paul to play on the session for 
one of his new songs being cut by Peggy Lee. Paul also 
got an industry first when his "Band on the Run" LP 
topped the charts a second time after dropping down for 
over a month. 

Clarence Johnson, Chicago producer, negotiating with 
Russ Regan at 20th Century Records.... Phil Jones of 
MGM Records huddled last week in Chicago with Irwin 
Steinberg, Phonogram president. 

Rackjobber contingent at NARM industry committee 
meetings in Los Angeles told manufacturers they need 
more profit margin or else.... Henry Hildebrand of All - 
South. New Orleans, has his youngest son. Warren, now 
working in the distributorship.... Lee Hartstone back to 
work at his Wherehouse headquarters after a home acci- 
dent in which he injured his leg. 

Burton Cummings, Guess Who lead singer is teaching 
himself to be a ventriloquist. His Bronx -accented 
dummy, Arnie. will appear at the keyboards with Cum- 
mings on tour. 

CTteech & Chong are not only touring Australia, 
they've sold out all 12 concerts.... Led Zeppelin and 
Maggie Bell both to record under banner of Atlantic -dis- 
tributed Zeppelin label, Swan Song?? 

Grand Funk Railroad videotaped their LA. and San 
Diego shows June 1.2 for TV special.... Herbie Mann 
has cut " Anota." tune which has sold two million records 
in Japan. 

Richard Betts of Allman BrO(Imes Band has first solo 
album, "Highway Call," And Allman's broke Led Zep- 
pelin's 52,000 record at Atlanta Stadium by drawing 
60,000. 

Ted Nugent of Amboy Dukes challenges all comers to 
guitar duels while on tour. Nugent has proclaimed him- 
self "World's Greatest Electric Guitar Player." 

Fred Bannister promoting big English festival in July 
with Zeppelin. Allman. Mahavishnu, Van Morrision 
and Tim Buckley.... Tom Barger Band debuts at Trou- 
badour Monday (10). 

Frank Sinatra postponed Harrah's -Tahoe gig from 
July 31 to Sept. 4.... Roy Clark got honorary doctorate 
from John Brown University.... Gary Lewis & Playboys 
at MGM Grand Hotel Lounge while cutting independ- 
ent master daytime at Las Vegas Recording. 

First Music Industry Tennis Tourney at Palm Springs 
drew 130 players. Singles categories winners were Ron 
Willens, Jim Osman, Alan Browne. Winning doubles 
teams were Don Grierson and Marty Kupps, Barry Freed- 
man and Howard Nesse, Sloane Rice and Alan Duke, 
Melodie Howe and Derise Cooper, Mr, and Mrs. Jim El- 
me S Marcie and Dennis Bonds. 

Feliciano "Butch" Tavares, married to entertainer 
Lola Fulana, laughs off stories that Lola was final straw 
busting marriage of Liz and Dick during filming of 
"Klansman" ... Steely Dan canceled most of Europe 
tour due to Donald Fagen's strep throat. 

Warner Bros. photo 

PLAQUE SALUTE -Stan Harris, extreme right, general manager of WEA 
Dist., stands in for the three labels in making a presentation to the branches' 
executives, from left, Skid Weiss, advertising and merchandising head; Joel 
Friedman, president; and Henry Droz, vice president and sales chief. Plaque 
salutes WEA Dist. for providing the labels with the most cumulative RIAA.cer- 
tified gold records in 1973. 

Kasile to Specialize 
In Pop, Country Disks 

PORTLAND- Kastle Produc- 
tions, a new firm here, will specialize 
in pop and country records. Bob 
Stoutenburg, president of the firm,' 
notes that his publishing company, 
Moon June Music, has signed 
writers Charlie Whitten, Bob Dab- 
ney and Brad Gill. Artists on the ros- 
ter include Ron Fogarty, Whitten, 
DennyBrown and Tommy Zakaras. 

Mogull, Bourne In Deal 
NEW YORK -Ivan Mogull has 

set a deal to represent the Boume 
Music catalog in Spain and Portu- 
gal. Mogull says his Spanish affil- 
iate, Ivan Mogull Espanola, will 
concentrate on preparing orches- 
trations of Boume standards, as well - 

as promoting local recordings with 
Spanish lyrics. 
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BILLBOARD gives you a close -up 
view of Colorado, like you've never 
seen before. 

A wide -angle panorama of the 
West's emerging caldron of 
creativity. 

Take a music business tour with us 
to places like Denver, Boulder, 
Aspen, Colorado Springs, Fort 
Collins, and others. 

Meet an array of writers, producers, 
publishers, managers, booking 
agents, and other music profession- 
als, all part of the Colorado cre- 
ative family. 

The first -ever music business tour 
of recording studios, radio stations, 
television stations ...everyplace 
where today's product is happening 
Now. 

If you want to see Colorado, pick up 
Billboard's July 20th Issue. 

Ad Deadline: June 28 

LOS ANGELES: 
Bill Moran 

9000 Sunset Blvd. 
L.A., Calif. 90069 

(213) 273-7040 

NEW YORK: 
Ron Willman 

1 Astor Plaza 
New York, N.Y.10036 

(212) 764-7300 

CHICAGO: 
Jill Hartwig 

150 No. Wacker Drive 
Chicago, III. 60606 

(312) CE 6 -9818 

NASHVILLE: 
John McCartney 

1719 West End Ave. 
Nashville, Tenn. 37203 

(615) 329-3925 

NEW YORK: 
Bill Wardlow 

1 Astor Plaza 
New York, N.Y. 10036 

(212) 764-7300 

... 
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She went 9 years without a hit record. 
Introducing Lena Zavaroni: the 10 year old British 
Bombshell who belts out a song in the tradition 
of Garland and Midler but has a "rock 'em, sock 
'em" style all her own. A style and voice that's 
already sold over a million records in England and 
throughout Europe of "Ma! He's Making Eyes 

at Me." 
Now Stax Records proudly presents Lena 

Zavaroni's debut American album, "Ma! He's 
Making Eyes At Me" an album of 12 songs from the 

30's to the 70's that audiences from 6 to 60 have 
responded to with wild applause during her live 
performances. 

Includes her current hit "Ma! He's Making 
Eyes At Me," "Swinging On A Star," "Help Me 
Make It Through The Night," "Rock-a-bye Your 
Baby With A Dixie Melody" plus eight more greats. 

Lena Zavaroni, the 10 year old with so much 
talentshe probably could have been a star years ago. 

Stan Records Inc., a division of The Stan Organization, 2f,93 Union Extended, Memphis, U.S.A. 
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