Iy

rﬂ":ﬁ' ey e s

A Billboard Publication

A Spotlight In This Issue

m . 'NEWSPAPER

The International Music-Record-Tape Newsweekly

July 27, 1974 - §1.25

Disk Performance Royalty
Faces Trouble In Senate

By MILDRED HALL

WASHINGTON -The perform-
ance royalty for recordings in the
McClellan copyright revision bill S.
1361 is in trouble.

Broadcasters and jukebox oper-

ators who would pay the royalty un-
der Section 114 of the bill, won a
strategic move last week with the in-
troduction of an amendment to kill
the controversial record royalty by
Sen. Sam Ervin (D.. N.C.), with 13
senators co-sponsoring.

If the Ervin amendment fails dur-
ing the Senate vote on the il a fall-
back amendment to exempt broad-
casters from payment ol royalty for
playing copyrighted recordings over
the air, has been introduced by Sen.
Edward Gurney (R., Fla.).

{Continued on page 70

NY Area Concerts
Show Healthy State

By ROBERT SOBEL
NEW YORK—Concert activity in
the first six months of this year is
spurting in the New York metropol-
tan area, if attendance and gross
receipt figures released by Madison
Square Garden can be measured as

a yardstick for other venues,
According to the figures, the gross
gate soared from 52,115,867 in the
(Continued on page 10)

Latin Music’s
Growth Goes National
Spotlighted In This Issue

Army Opening
New Venues for
Big Name Acts

By ELIOT TIEGEL

LOS ANGELES—The U.S. Army
is marching into the multiple artist
concert field, thus creating new ex-
posure situations for name profes-
sionals.

The Army's Club Management
Agency, headquartering at Fu
Meade, Md., is currently setting up a
number of concerts involving sev-
eral artsts for domestic Army posts,
explains Nick George, the agency’s
entertainment director.

The first concert involving several
attractions took place recently at Ft.
Gordon, Ga., and showcased Ray
Charles, Diana Trask, New Birth,
Liberation (an Atlanta act) and Bit-

ter Blue,
(Continued on page 12)

Piracy Conclave Attracts
Heaviest Industry Names

By BILL WILLIAMS

Labels Trim Cutouts;
Dealers Concerned

Finalists Disclosed

For Radio Awards
By CLAUDE HALL

LOS ANGELES—Five record la-
bels have made the finals in the an-
nual Internatonal Radio Program-
ming Forum awards, as well as four
national record promotion directors,
five regional and local promotion
executives, and five independent
record promotion executives.

In addition, a total of 37 program
directors in eight different formats
are in the finals.

Rod McGrew, chairman of the
awards committee and station man-
ager of KILH-FM in Los Angeles,

(Continued on page 26)

LOS ANGELES-The avail-
ahility of cutout and “schlock™ mer-
chandise seems to be grinding down
slowly as a result of vinyl shortages
and a ughtening up of label releases.

Granted there are still the middle-
men brokers who look for cutout al-
bums and sell them to users around
the country. But manufacturers indi-
cate they are backing away from
being in a position where over-runs
provide cutouts,

In the West, indications are that
manufacturers will be offering fewer
cutouts as a result of the vinyl short-
age and the resulung tnmming of
rosters and releases as well as price
increases which have forced them to
concentrate on “front line™ product.

(Continued on page 14)

E-X-P-L-0-5-1:V-E is the only word thal can explain the lmhal reaction
to Conway & Loretta's latest single & LP release. The song is destined to
be the biggest record they've ever had as COUNTRY PARTNERS and that's
saying 2 whole lot. Sales and airplay are both exceptional, as reflected in
the Billboard Charts. The single & LP have both leaped to number 7 with
stars on the Country Charts. Thanks to your fantastic support. Available
on MCA RECORDS (Single #40251) (Album 2#427),  {Advertisamant)

NASHVILLE-The “first truly
national conference dealing with the
entire spectrum of tape piracy, with
the largest and most impressive ar-
ray of participants™ will be held at
Vanderbilt University here Sept. 13-
14,

The announcement was made
jointly by the NARAS Institute,
which is involved in the mechanics
of putting it together; by the Nash-
ville chapter of NARAS and by
Vanderbilt,

Robert Knauss, dean of the Van-
derbilt School of Law; Henry Ro-
mersa, executive director of the
NARAS Institute, and W. Robert
Thompson of SESAC, newly named
chairman of the chapter’s anupiracy
committee, made a joint announce-
ment detailing the unprecedented
Seminar.

The “entire scope of piracy in-
cluding a general history of copy-
right” will be included in the two-
day meeting, brought about in part
by a “substantial” donation from the
local NARAS chapter o defray ex-
penses.

Dean Knauss says the “histonal
and theoretical background of copy-
right law™ will be covered, along
with the economic impact of piracy,

There will also be sessions de-
voted exclusively to the various
arcas of enforcement of the statutory
and civil remedies available at the
present time.

A special legislative status panel
will be moderated by Barbara
Ringer, Register of Copyright. She
will be joined by Thomas Brennan,
chief counsel of the U S, Senate sub-

{Cantinued on page 12)

The Peter Peter lvers Band is breaking through on Terminal Love (Warner
Bros. album BS 2804). “That's right,” says Peter. "Terminal love and a
fatal case of rock & roll. But | wouldn't say I'm suffering. It's more hike
bemg in heaven." (Thank God for smart, sexy music with a beat—and for
minor flesh wounds.) { Advartisamant)

| Advertisement |
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General News

Polygram Puts All Its
Eggs In One Basket

By IS HOROWITZ

NEW YORK -Polygram Inc. is
eathering most of its operating divi-
stons into a single headquarters lo-
cation here. Al the same time. the
burgeoning conglomerate is filling a
cluster of remaining executive va-
cancies in 1ts table of organization,

Both steps are designed to consoli-
date recent cxpansion moves and to
help implement further growth
thrusts,

Within the next few weeks all Pol-
ygram divisions with the exception
of the Phonogram complex (Mer-
cury and Philips) and MGM
Records will be housed in new quar-
lers al 881 Seventh Ave. I‘nl}-gram

T. Catalano
Starts His
Own Label

LOS ANGELES-—Producer Tom
Catalano has formed his own label,
Tomeat Records, with RCA set o
handle distribution,

The label is a joint venture with
RCA funding expenses for adminis-
tration, production and talent,

Catalano plans signing five acts,
musical groups, which he says will
“progress the history of music.”

He plans to produce half his 1al-
ent, using outside producers for the
remaining projects.

Catalano will begin work on the
new label once he completes Neil
Diamond’s next LP. He expects w
have that done within two weeks.

Catalano will hire one person ini-
tially to handle promotion and mar-
keting haison with RCA.

He had been negotiating a distri-
bution-funding deal with Polydor in
Germany when he read about Ken
Glancy's returning to the U.S. as
president of RCA.

Catalano knew Glancy when both
were with CBS, Catalano as singles
records merchandising manager and
Glancy vice president of branch op-
erations,

Glancy's return to the LS., after
working in London several vears for
CBS and RCA, prompted Catalano
o think about taking his label 0
RCA and being reunited with
Glancy on a business level.

The 39-vear old producer has
been a&ring since 1964 when he did
several dates for Kapp. followed by
two years of executive work with
Bob Crewe’s companies and moving
into independent production in 1968
with Neil Diamond. Among his
other clients have been Roger Wil-
hams, Peggy Lee, Bill Medley and
Helen Reddy.

corporate  headquarters.  however,
remain in a separate location.

Phonodisc, the company’s distri-
bution facility, is already based in
the new location, which’ u.:lmpn'-.t,'-.
SO.000 square feet of space on three
Moors. Polydor Inc. and Polydor
Records move in next week, with
Chappell Music o follow a week
later.

Also 1o be housed at the new ad-
dress will be James Brown Produce-
tons. and the following Polygram
subsidiaries:  International  Music
Consultants, which screens and
picks up American disks for foreign
distribution by Pul}'grum companics
abroad: Polymusic, the newly-
lormed direct nmrh’.l.llm_ subsidiary:
Polymedia. involved in videotape
and the dcuh:pm" video disk: and
Polvtel. active in TV film and the
distribution of American films
abroad.

At Polydor Inc. new vice presi-
dents in the areas of marketng and
himance are soon to be named. ac-
cording to Robert Brockway, Pol-
yeram president,

Polvdor's classical division, DG
Records, will gain a new measure of
autonomy within the overall strue-
ture through the appointment of a
label vice president and general
manager. All these executives. plus
the heads of Polydor and MGM
Records, report o Gil Beltran, presi-
dent of Polydor Inc.

Polvgram is viewed by Brockway
as a corporate resource for all its af-
filiates, participating in long-term
planning and providing services to
all its divisions in the fields of law,
taxes, financing and auditing.

In the [‘ruhljhhm" ared, Brockway
says that a corporate executive will
'-.hurli_', be added o the Lhu.pru:]l
roster o handle business affairs and
administration. The new appointee

(Continued on page 7))
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Subsidy Decision Hanging

Treasury Dept. Ponders Japanese Exports Hassle

WASHINGTON -Treasury De-
pariment spokesmen say the final
decision on whether o impose spe-
cral countervatling duties on alleg-

edly subsidized Japanese exports of

consumer electronic product w the
LS. could go either way. at this
point an the Department’s investi-
gation. They warn agamst over-opli-
mism being voiced in some industry
ATCds.

In a recent interview, Treasury’s
fairly new Assistant Secretary for
Enforcement and Tanft AfTairs, Da-
vid R, Macdonald said he intends 1o
wind up a number of long-pending
countervarling  duty ..!Ll]l.'I-TI"-. He
promised a decision “within
months” on the two-vear-old com-
plaint originally hrought by Zenith
and Magnavox,

The complaint alleged that Japan
was illegally subsidizing its export-
ers of radios, TV and stereo sets, tape
playvers and recorders, and later in-
cluded related components,

The probe by Treasury was the
first Li..'l'l.ll'ltlEl"'.-dlllI‘.IE, action consid-

o cred against Japan, and would apply

to the huge Japanese import of home

& entertainment product into  this

country—estimated at $1.2 hillion in
1973 by Commerce Department.
Treasury spokesmen point oul
that Assistant Secretary Macdonald
did not mean o imply an early deci-

NEW YORK-—-Dolby Labora-

tories has received approval from
the Federal Communications Com-
mission (FCC) for its recently devel-
oped Dolby B-Type noise reduction

Countdown on New Oct. 5
PVC Standards Under Way

WASHINGTON -~With the
windup of recent extensive hearings
on a new Occupational Safety and
Health Administration (OSHA)
standard for worker exposure 1o
vinyl chlonde gas, the countdown
begins on the Oct, 5 deadline for the
new standard,

OSHA has proposed rulemaking
1o seta level of one or two parts viny]
chloride per million parts of air—a
“no detectable™ level.

Even af record pressing should

come under the standard,
spokesman say the industry 1s not
likely 1o suffer any on-site “disloca-
tien. beyvond minor environmental
adjustment. such as better ventila-
Hon.

OSHA

But the entire record industry

could suffer severely from shortages
and price raises on the part of the big
suppliers. The suppliers claim that
QOSHA's proposed standard of no
detectable level of the gas would re-

{Conrinued on page 12)

Paramount Shifts Gears, Moves Into r&b

NEW YORK —Famous 15 shifting
the a&r policy of its Paramount label
and is making a major move into the
hlack market with the establishment
of an r&b promotion department.

The Paramount move represents a

By ROBERT SOBEL
Paramount, as beginning steps,
has already tightened its roster from
what Lou Ragusa, new director of
adr, calls 50 studio acts, down 1o
some 12 acts who Ragusa feels have
potential,

40 progressive ballad band pro-
duced by Randy Bachman of Bach-

man-lumer Overdnve.

Ragusa also believes that “every

act we sign must have strong man-
agement, pood production agency

By MILDRED HALL
duty—but only to “clear the decks”
ol long-pending cases which have
brought criticism from Congress and
the courts over the delays in reach-
ing decisions.

The 1972 investigaion was al-

lowed to fall dormant after protests
that it could upset trade relations
duning a period of complex and deli-
cate multifateral trade negotiations
being carried on by over 100 nations,
The negotations are stll going on,

Countervailing duties are 1m-
posed by Treasury when it decides
that 4 foreign country is unfairly
subsidizing its exporters, at the ex-
pense of the ULS. domestic industry.
The US, Countervailing Duty stat-
ute, which is 75 years old and needs
modernizing, requires an offsetting
duty for any foreign “bounty or
grant,” which is illegal under LS.
law,

Imposing a countervailing duty 15
more serious than antidumping pro-
ceedings, because the countervailing
is directed at foreign government
policies, while antidumping duties
are aimed at the private manufac-
turer or exporter. (Antidumping
penalties are imposed on imports
when the product s priced unfairly
low, below its own domestic price,
under-cutting U.S. home sales).

Treasury spokesmen idicate sev-
eral factors that could act as brakes

By RADCLIFFE JOE
system designed for FM radio sta-
tions.

The approval clears the way for
the use of the system by FM stations
without the need for special notifica-
tion or application to the FCC by
stallon managers.

Dr. Ray Dolby, developer of the
[Dolby Noise Reduction System,
states that the new technique is a
compatible way to allow increased
dynamic range in FM broadcasts.
while substantially reducing noise
and distortion.

Plus factors to hsteners of stations
using the Dolby technique are re-
ported improved signal-to-noise ra-
tio, full program dynamic range,
even at high frequencies; better re-
ception in weak signal areas: and re-
duced likelihood ol interference,

Spokesmen for Dolby claim that
broadcast engineers have long
wanted increased dynamic range.
However, they claim that without
the Dolby technigue, even though
the danger of over-demodulation
would be reduced. present FM
tuners and receivers would obtain a
relatively dull sound.

“The Dolby B-Type noise reduc-
tion system results in brightened re-
ception when applied to a signal re-
ceived without decoding,” Dolby
officials claim.

They add that by linking Type-B
with increased dynamic range. high

1 sion to impose the countervailing on the countervailing duty on Japa-

nese imports, Countervailing expert
Richard Self points out that *a van- §
ety of the aJILg-.d subsidies have tw |

be checked out,’

Among those were about a dozen |
very complicated tax incentives in ©

the areas of research and develop-

ment. and Japan’s promotion of ex-
porting. But a number of these prac- ©
tices have been dropped or phased &
out since 1968, so ULS. Tariff author-

ilies must now determine how many

are still being continued by the |

Japanese government,

Tn::hun under present law, can |
“take forever” to decide on the com- |
plex countervailing duty action. A &

House-passed trade reform bill

would limit decision making o 12
months after a formal investigation |

has begun,

But the bill would give the Secre- |
tary discretion to refrain from action ©
for a four-vear period if he fears it
will Jmpard:ze the multilateral |

Trade negotiations in progress.
Also, the House trade bill would

assure manufacturers the right to

challenge a nepgative ruling in

court—a right that was ruled against

in a Court of Customs and Appeals
case n 1970,

However, the Senate is nol ex- §

pected to act this session on the bill,

which is strongly opposed by labor, &
and is felt by some to give the Presi- &
dent too much power in trade nego-

tiations. '

FCC Approves Dolby FM System

station or in the home, 1s made su-

perfluous or obsolete.

Dolby B-Type FM broadcasting
has been carried out for some time
by a number of stations in this coun-
try without alteration of increased
dvnamic range. Since the original
experimental transmissions in 1971,
several FM stanons have been trans-
mitting 75-microsecond B-Type
broadcasts under existing FCC

regulations,

These broadcasts have been re-
ceived by listeners with B-Type noise
reduction units designed for use
with tape recorders. In addition,
some Dolby licensees have pro-
duced tuners and receivers equipped
to decode Dolbyized transmissions.

Hearings Held
On Capvs. Cole
Estate Dispute

LOS ANGELES—Several mil-
lions of dollars is involved in an au-
dit ¢laim brought by the Nat Cole
estate against Capitol Records
which is now in pre-arbitration hear-

ings here.

The dispute has been gomng on
three years with hearings currently
being held in the offices of attorneys

for both parties,

A claim of major magnitude came

advo81I8 'v.L61 L2 AN

i l:_d

out of the audit, thus the lengthy ne-

radical change in its direction. Once
a soundtrack and MOR label, the
accent will now be on progressive
rock. according to Tony Martell, Fa-
mous president,

More Late News
See Page 70

The key to Ragusa's concept in
looking for new artists is the tour. It's
his theory that if the act is a hit vis-
wally. lhq, will also be successful as
record artists,

His recent signing of two acls,
Carmen, a [lamenco-rock group,
and Noah. a group from Canada,
hoth seen initially on tour, reflect the
direction he 15 taking, Noah s a Top

affiliation and must be ready 1o go
the road.” Carmen 1s set for a tour of
the U.S. and Canada beginning
Aug. 15 which will tie in with 115 de-
but LP; MNoah's tour starts about
Sept. 15 lts record 15 due out about
the same tme o coincide with its

Lo,
Martell. in announcing the forma-
(Coninned on page 14)

quality mmpdhhle reception is ob-
tained by all listeners. Listeners with
the Dolby circuit will obtain an im-
provement which would otherwise
require a substanual increase in
ransmitter power.

The Dolby spokesmen assert that
because of the compatibility factor
of the techmique devised for FM sta-
tions, no equipment, either at the

gotiations to settle the claim.

If the wo partes do not settle
their money dilferences, the claim
eoes o arbitration with a professor
of law in Hawaii already selected to

hear arguments in late October.

His decision is binding and 1t can-

not be appealed in court.

(Comtinued on page 14)
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General News

LOS ANGELES—Whether Rich-
ard Taxe willfully pirated post-Feb.,
1972 hit recordings by electronically
changing the original tape or record
versions will be decided this week by
a federal district court jury. In 15
fifth week before windup, it became
increasingly evident that defense
counsel, Steve Miller, Larry Flax,
Bob Talcott and Don Saltzman, are
framing such a defense (Billboard,
July 6).

Numerous witnesses, including
Taxe himself, buttressed the image
of the chiel defendant utilizing ey-
ery means to get an interpretation of
section If of the recorded music
copyright provision of Oct.. 1971,
which indicated to the Galt Indus-
tries’ president that if he changed the
sound of the original recording, he
would be complying with the law’s
provision regarding a “new [ix-
ation.”

Taxe testified that he called vari-
ous federal agencies, ranging from
the Attorney General's office o the
Supreme Court, seeking advice, but
was told the government does not of-
fer such consultation and was ad-
vised to seek legal counsel.

Earlier, George J. Siegel, an attor-
ney who was rejected as Taxe's
counsel by Judge Irving Hill when it
was disclosed that he was not admit-
ted to the state bar and not admitted
to practice in federal court in the
state, testified that he had advised

CONCERT REVIEW

Taxe Jury Receives Case This
Week; Did He Chhange Sound?

By JOHN SIPPEL

Taxe that if he changed an original
recording, he could release it on his
own label legally.

Taxe stated that changes to Galt
Industry labels” tapes included
speeding and slowing up of the orig-
inal, using a variable speed oscilla-
tor; adding instrumentation, such as
a rhythmaire or moog, and changing
volume and adding reverberation
and sound effects.

Assistant U.S, Auorney Chet
Brown came down hard on wit-
nesses, holding that section 1T does
not allow such changes of the origi-
nal, but that the law demands that a
completely new recording, imitating
the original, must be made to com-
ply with the law.

Judge Hill, who has a commit-
ment to attend a legal conference
starting July 29, is seemingly on his
way toward meeting his July 26
deadline for end of the trial.

The most damaging testimony to
the Taxe case came from Ladd
Kopp. a former recording engineer
employe who stated he had re-mas-
tered 60 post-Feb. 15, 1972, hit al-
bums for the alleged pirate labels.

Kopp said that Sean Ward and
Geraldine Gonzales, codefendants,
picked the tape selections from the
Billbeard hit charts, Kopp said that
the two 10-slave high-speed dupli-
cating lines could turn out approxi-
mately 20,000 tape albums per eight
hour shift.

90,000 Attend Oakland
Bash; CSNY Disappoints

OAKLAND-Excluding  Alta-
mont, which was a no-admission af-
fair, the Bill Graham-promoted ex-
travaganza at the Oakland Coliseum
the weekend of July 13-14 was the
largest rock event ever staged in
Northern California.

The show featured Jesse Colin
Young, Joe Walsh and Barnstorm,
The Band, and reunited headliners
Crosby, 5tills, Nash and Young after
four years, and drew close to 90.000
(at $10 per) for the two shows.

The resultant $900,000 gross 15 a
bit staggering and proves above all
that there is still a vast audience to
be reached by promoting music as a
psycho-social event,

There are many drawbacks to at-
tending a concert in such a setting:
hardly anyone can see the perform-
ers clearly, nor can they hear the
sound, which in this case echoed
through the Coliseum cavern and
was blown about by the wind, so that
at times one had the impression that
the sound was coming from some
far, spacy distance.

However, such an event 1s not so
much a musical concert as a celebra-
tion of a lifestyle of which the music
1s an integral part, and in California
that lifestyle 15 intimately allied to
the outdoors. It was the prospect of
that celebration that drew such
crowds. The weather was perfect,
sunny but slightly cool, and the air
was filled with bubbles, frisbees and
fireworks. Graham’s only ultimate
move after this would be to stage an
affair as big on a California beach
somewhere.

Unfortunately, CSNY are not
worth the money that was shelled
out for them. There is no denying
that they produced many fine mo-
ments, and that they were perfect for
the occasion, not only in their appeal
to such a broad audience but in the

fact that they are a revue more than
a band, and s0, by solos, duets. trios
(of different configurations) they
were able to fill up a large block of
time,

But it was obvious in spite of a
number of new tunes that they were
trading on past history. Crosby and
Mash lack any cutling edge, Stills
played some fine guitar, roused the
crowd well with one of his acoustic
political blues, but showed little that
anyone hasn't seen before.

[t was interesting to watch how
Young—the one member of this
band who speaks a truly contempo-
rary tonguc—continues to drift
deeper into his own enigma. He has
had his hair cut short, and he set off
the haircut with mirrored sunglasses
that over-all made him look like a
refugee from an Elton John party.

Many of his new songs were
strident and seemingly meaningless,
his rhymes and themes predictable
and tired.

This was the major fault of the en-
semble band. The actions, the pos-
tures and the music were predict-
able. The electric guitar riffs, after a
time, began to have a tedious same-
ness, and the harmomes were some-
tumes jangled and flat, although
much of the precise harmonic vocal
effect may have been destroved by
the wind.

But carping like this does not de-
tract a cent from the profits, and it is
unlikely that any headliners but
these could have drawn such a large
and devoted audience.

Colin Young was the perfect
opener for such a day: Joe Walsh
was perhaps best suited of all the
bands to play in such a clear and
spacy atmosphere, and the Band
were their usually Aawless profes-
sional selves. JACK McDONOUGH

He said that unlabelled tapes of
the post-Feb., 1972, tapes were made
at 6330 Arizona Circle, Galt's base
here and then labelled at a Haw-
thorne, Calif., warehouse nearby.
Defense witnesses including Mrs,
Gonzales, denied that such tapes
were ever made there,

Taxe descnbed an unorthodox
procedure for duplicating the copy-
righted-material-based tapes. He
said that blank cartridges were as-
sembled in Arizona and then trans-
ported by company truck or van to a
rural address duplicating plant 12
miles from Salem, Ore., operated by
Steve Grasser, or to a Phoenmix ad-
dress operated by ex-Galt employe
Stewart Anderson.

Unlabelled tapes were duphicated
in both plants, he said, being re-
turned in the same trucks which
waited for completion of the run and
brought them back to Hawthorne,
where his brother and codefendant,
Ron Taxe, supervised their labelling
and shipping to customers.

He explained that his high-speed
duplicating line could not do the
“short runs of tapes” as inexpen-
sively as they could be done in the
Oregon and Arizona plants.

Kopp testified he got pangs of
conscience about mastering the
post-Feb. tapes so he sabotaged
them. Taxe later denied the tapes
had been ruined. Kopp testified that
he quit in December, 1973, Taxe and
Mrs. Gonzales smid he had been
caught stealing and was fired.

Kopp said Taxe told him when
queried about legality of the tapes
that the firm would only make one
or two runs of the u,,ﬂpyng]n-ed hits so
that Taxe would H#%e money to stan
a sound-alike firm, which would
produce new imitated copies of the
hit albums, Kopp stated that all de-
fendants were directly involved in
the operation,

Kopp said that Taxe instructed
employes to follow a security plan if
law enforcement men came to the
plant, wherein incriminating mate-
rial was to be hidden. Defense wit-
nesses denied such a plan ever ex-
isted. Kopp said that printing-
broker Jerry Merton warned Taxe of
the imminent FBI visit in April,

(Continued on page [4)
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__Executive Turntgble__

DEXTER
Ken East, managing director of EMI Australia for the last three years, will
become managing director of Brtish Decca in October when Sir Edward
“Ted™ Lewis retires, East will be the first-ever managing director of Decca’s
record division since the company was founded in 1929,
* % »

MUSS0

BIBBY

Johnny Musso named vice president of artists and repertoire for MCA
Records. He will be responsible for all product released by MCA and will be
heavily involved in the signings of new artists. Musso was previously general
manager of Kapp and joined MCA when Kapp. Uni and Decca were com-
bined under the MCA banner. Also at MCA, Brian Boylan is transferred to the
promotion division of the label’s Minneapolis branch. He was formerly with
the Chicago sales office. Richard Bibby is named vice president and general
manager of MCA Records, Inc. (Canada). He will be in charge of all Canadian
operations for the label.

w * W

AL A&M David Ezzell is now national director of promotion. He was previ-
ously assistant national director of promotion. Charles Minor, formerly South-
ern special projects director, becomes associate director of national promotion.
Al Moinet assumes Minor's former position. Moinet's former position as local
promotion representative for the Atlanta/New Orleans region is filled by
Wayne Lester, formerly local promotion man for Tavlor Electric Distributors
in Milwaukee.

Also at A&M, Judy Hoxsey becomes promotion co-ordinator of special
projects, She was previously national album co-ordinator. Richard Pachter
joins the firm as local promotion representative for the Buffalo-Rochester |
area. Don Tolle is now promotion representative for the Dallas-Fort Worth re-
gion; Lenny Bronstein shifts from promotion representative in New York to a
similar position in San Francisco,

L

Armie Orleans becomes national sales manager at A&M. Previously, he was
Midwest sales representative. He will be replaced by David Steffen, who exits
his current slot as promotional representative in Chicago. Marv Dorfman
moves (o the job of national co-ordinator of key accounts. He's responsible for
concentrating on a select list of major buyers,

* ok *

Dave Dexter Jr. joins Billboard in Los Angeles as copy editor, replacing Ed
Sakamoto whois on leave of absence. Dexter was a writer-producer with Capi-
tol for 31 years unul April and has written since 1937 for Billboard, Down Beat
and other publications. . . . MCA Records’ new publicity director is Joan Bull-
ard, former account executive at McFadden, Strauss and Irwin. She's also
toiled as a press rep for Johny Mathis. . -, Ex-Photog and journalist Todd Gray
is ABC Records’ new r&b publicity chief, reporting to Christie Barter. . . . Ms,
Chris Clay checks in as r&eh promotion director for the Wes Farrell Organiza-
L.

CLAY McNICHOLS

GRAY

A man with an Eagle Boy Scout background. William B. Dryden, who for
four years served in marketing with United Sound, Inc., in Burbank, replaces
Paul Lindner as sales promotion and distribution manager of Sonrise Mercan-
tile Co., Van Nuys, Calif. . . . Karol Koerner has been named advertising direc-
tor for the Record Bar chain, Durham, N.C. She succeeds Walter Knox. Also
new in the firm is George Schnake, who moves in as vice president in charge of
marketing.

* ok *

Joel Brandis wins his stripes as executive vice president in the management
division of Far Out Productions, He will concentrate on directing upcoming
concert tours by Eric Bourdon, War and Jimmy Witherspoon. . . . Irv Rothblatt
becomes Chicago regional branch manager of Warner/Elektra/Atlantic as Al
Abrams checks in as branch sales manager, Chicago: Robert Weinstroer, Min-
neapolis regional sales manager. and Pete Pidutti, St. Louis regional manger.
Rothblatt is the veteran of the four with almost 19 years’ experience in the in-
dustry. . . . Marty Wekser, after four years, resigned his post as Jobette Music’s
director of professional activities. ... A former disk producer, Marlin
McNichols, now is national r&b marketing manager for General Recording
Corp., with offices in Atlanta.

* k&

CBS Records has appointed Al Bergamo to San Francisco branch man-
ager. In other moves, the company appointed Richard Lemieux manager of
packaging engineering at their Milford plant. George Garcia 15 a new CBS
marketing analyst. . . . The new national promotion manager at Famous Music
15 Jim Brooks. Fred Rupp-rn‘ is the national promotion chief.

* i *

Lynne Boris is new 1o the staff of Charles Morrow Associates. where she is
toiling as production and sales co-ordinator. . . . Ron Bollman assumes post of
national sales manager for Burwen Laboratones in Burlington, Mass., makers
of noise-reduction products. . . . Richard Burkett is a new division executive
vice president in charge of custom services operations at Viewlex. Inc.

www-americanradiohistorv-com
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“ILoveMyFriend”.
Anew single, unmistakably Rich.

-
A ™
F “a
& I
; : #_3 h Charlie Rich is the hottestact  from the team of Charlie Rich and
M h going. And now he's released anew Billy Sherrill.
gl single,”| Love My Friend,” that's - There's only one label with the -
going to fan the flames even higher. newest and best of Charlie Rich—
‘It's the latest in a string of huge hits  Epic Records. e ———

Charlie Rich.“I Love My Friend?”On Epic Records -
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General News

Avco Into
Pub, a&r
Expansion

NEW YORK—Avco Records, rid-
ing the most profitable quarter in the
firm’s five-year history, is mapping
an expansion program that will see
the label broaden its repertoire base
and given new stress to publishing
operations.

The company's [irst expansion
move is into country music with
headquarters in Nashville. George
Richey. a 20-year country music vet-
eran. has been appointed vice presi-
dent of the country music division.

Richey will be responsible for all
phases of the operation. according to
co-presidents Hugo Peretti and
Luigi Creatore. He says his first
move will be the hiring of a sales
promotion manager for the division.

Until now. Avco's area of concen-
tration has been ré&b and crossover
material. The company will con-
tinue its policy of a compact artist
roster.

The company reports business for
the second quarter of this vear 25
percent over the same period in
1973, and 15 percent over the first
three months of 1974,

To help implement its expansion
plans, Aveo has realigned its man-
agement assignments, placing more
corporate authority in the hands of
top executive personnel Peretti and
Creastore were upped to co-presi-
dents, with James Kerr elected to
board chairman. Bud Katzel has
been named vice president. A pro-
fessional manager is shortly o be
named to take over publishing re-
sponsiblities.

Lionetti Bares
Pickwick Product

NEW YORK-—Pickwick Int'l,
marking its 21st year with the theme
“That’s Entertainment,” unveiled its
maost extensive fall product release
here July 17 in the first of four sales
meetngs.

Introduced during an audio/vis-
ual presentation given by Rich Lion-
etti, marketing vice president of
Fickwick Int’'l USA, were 30 albums
and tapes. 24 iwinpack tapes, five
Christmas tapes, three two-record
sets and 24 "Mr. Pickwick™ 12-inch
children’s albums,

Artists in the Pickwick /33 titles in-
clude B.B. King. Andrews Sisters,
Martha & the Vandellas, Burl Ives,
Chuck Berry and Mary Wells. Titles
are also available on Pickwick/8
tapes. Country artists include Mel
Tillis, Kitty Wells, and Roy Clark.
Twin-packs include a package by
such big bands as Benny Goodman,
Harry James and Woody Herman,

A children’s line carries a price tag
of $1.89,

Both board chairman Cy Leslie
and Pickwick Int'l USA president
Ira Moss addressed the meeting.
Leslie congratulated the Pickwick
team and expressed confidence in
Pickwick’s continuing pattern of
SUCCESS,

Moss said that the recent price in-
creases on full-priced lines make the
Pickwick line the “biggest bargain
ever.” Other sales meets will be held
in Chicago, Los Angeles and To-
ronto in the next few weeks.

Free Latin Seminar

Billboard presents a seminar on
Latin-Chicano records, July 23-25 at
the Holiday Inn, Emerald Beach.
Corpus Christi, Tex, Free registra-
tion, Contact: Lupe Silva (512) 854-
T707.

- fmrm
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BIRTHDAY BASH—On the 74th birthday of the anniversary of the Nipper
trademark, Oliver Berliner grandson of Emile Berliner, inventor of the disk

record, celebrates the event with his children. “‘His Master's Voice'' was reg-

istered by Berliner in the U.S. Patent Office July 10, 1900.

Booming Half-Year
Sales by Columbia

NEW YORK — CBS Records
Group notched 1ts most successiul
hall year of sales during the lirst six
months of 1974, according 10 God-
dard Lieberson, Group president.

In that ume sales for CBS Records
International were 36 percent above
figures for the same period last year,
when 17 pold record certifications
spearheaded achievements for the
Columbia, Epic and Columbia cus-
tom labels.

Internationally, powerful sales
volifimes were reported in the UK.
and Japan. Increases elsewhere in-
¢luded Holland, 58 percent: Argen-
tina, 91 percent: Brazil, 20 percent:
Canada, 53 percent: Mexico, 35 per-
cent; and Australia, 65 percent.

Among the acts cited for contnb-
uting to the division’s growth were
such artists as the Wombles, Dawvid
Essex and Mott the Hoople, UK.
Thys Van Leer. Holland: Michael
Urbaniak and Ursula Dudzniak. Po-
land: Roberto Carlos. Brazil:
Sandro, Argentina: Vincente Fer-
nandez, Mexico: Marcella. Gighoa
Cinquent, | Pooh, and Gianni Naz-
zaro, ltaly: Sharif Dean and Albert
West, Benelux: and the Four
Leaves. Hiromi Go, Mayumi lisuwa,
Mivoke Asada, and Momoe Yam-
aguchi. Japan.

A number of LLS. artists, includ-
ing Charlic Rich, the O'Jays, the

Expect 1,500
For Ertegun’s

NEW YORK-An estimated
1.500 person. including top names in
the music industry, are expected o
attend the Ed Wynn Humanitarian
Award dinner honoring Ahmet Er-
tegun, co-chairman of Atlantic-
Elektra-Asylum Records Oct. 9.

According to Joseph IXImpeno,
dinner chairman, the partial list of
committee members includes Neil
Bogart. Casablunca Records: Alan
Cohen, president. Madison Square
Garden: Edward Cramer, president.
BMI: Clive Davis, Bell Records:
Ken Clancy, president RCA
Records: Irwin Scgelstein,  presi-
dent, Columbia Records: and D, H.
Toller-Bond.  president.  London
Records.

This year a special journal will be
published as parl of the activities,
Aaron Levy, vice-president. admin-
istration. Famous Music. heads the
Journal commitiee.

The dinner will be held in the
grand ballroom of the Waldorf-
Astoria. The Ed Wynn Humamni-
tarian Award Dinner benefits the
American Parkinson Disease Assn,
in its research and pauent care pro-
gram.

WWW americanradiohisiorv com

Three Degrees, Neil Diamond,
MFS5B, Andy Williams. Rick Der-
ringer, Chi Coltrane. Albert Ham-
mond, and Herbie Hancock. were
also cited by label executives for
strong contributions to the division’s
overall growth.

Domestically, Columbia Records
had 11 gold record ceruficanons for
product by such artists as Chicago,
David Essex, Earth, Wind & Fire,
Herbie Hancock. Loggins & Mes-
sina, Barbra Streisand., Johnny
Winter, Paul Simon, and Jim Na-
bors. Epic and Columbia custom la-
bels accounted for the remaining six,
four of which went to the Phila-
delphia International label. MFSB
and the O'Jays had two apiece, while
the group Redbone and Charlie
Rich each had one.

CTIl/Kudu Unit
Flies to Japan

NEW YORK-Continuing a tra-
dition 1t onginated four years ago,
CTI/KUDU Records s sending a
group of artists as a lounng package
to Japan.

The wur actually begins Thurs-
day (23) in Fresno, Calif., and after
four dates in the Pacific Northwest,
the group will leave for Japan play-
ing six dates in five cities commenc-
ing Aug. 3. The tour will wind up
in Honolulu, on Aug. 11.

Artsts scheduled w perform in-
clude George Benson, Ron Carter,
Hank Crawford, Johnny Hammond,
Hubert Laws, and Grover Washing-
ton Jr.

The group’s Friday (26) perform-
ance in Seattle’s Paramount Theatre
will be videotaped for future distri-
bution in 30 major markets,

RIA Produces
Educ. Cassettes

NEW YORK - The Recording In-
stitule of Amenca is producing a
series of educational cassettes on the
music industry,

The cassette library will describe
the functions and operations of de-
partments within “The Recording
Industry.” “The Publishing Com-
pany.” “"The Management Com-
pany,” “The Booking Apency™ and
“The Independent Production Com-
pany.”

Industry personalities already re-
corded in narratives for the cassette
library include Sid Bernstemn, Al
Teller and Kenny Gamble, The li-
brary will be available in late August
and the Recording Institute of
America will handle distribution it-
self,
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The first solo album by Roxy Music's lead singer
Bryan Ferry combines the best of subtle erooners and
brashness of all out hard rockers. The songs, reminiscent
of the "40s and '50s, are clearly the sum of the '70s as
Bryan inventively interprets songs by contemporary
writers like Bob Dylan, the Beatles, Mick Jagger and
Smokey Robinson.

Bryan Ferry.
“These Foolish Things?
On Atlantic Records and Tapes
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Financial

PICKWICK INTERNATIONAL,
New York. has obtained a 515 ml-
lion loan. repayable over seven
years, from four banks. Interest rates
on the loan will be at 0.25 percent-
age point above the prime. or min-
imum. lending rate for the first two
years of the loan: at 0.50 percentage
point ibove the prime for the follow-
ing two vears: and at 0.75 percent-
age point above the prime rate for
the last three vears,

Making the loan were Chase
Manhattan  Bank., Manufacturers
Hanover Trust Co.. First Natonal
Bank of Chicago and New England

Off the Ticker

Merchants National Bank. Pickwick
will use the proceeds to replace exist-
ing short-term debt

* 0w %

MARYIN JOSEPHSON ASS0-
CIATES declares a guarterly divi-
dend of 7': cents. pavable Aug, 15
e sharcholders of record Aug. 1. I
paid s first dividend in November
1973 when it declared a 25 cent an-
nual, Company said it will now re-
view dividend policy on guarterly
hasis.

* *

WALT DISNEY PRODUC-

TIONS reports that although ity

““There’s a rumor
going around about
a company that designs
great record covers &
liners, ads, tape labels,
catalogs plus 8 other
fascinating services."

“"To find out more
about this rumorcall...”

Lee-N)les
Assoctates D,
160 E. 56 51, NYC 10022 Tel (212} 758-1232

Supptying the graphic nmsds of tha reanrd issunry foe 28 yeary

LITTLE
LP's

We also make big
LP s—45 s—8 tracks—

disk-
makers

Write for Price List
MNew York Office
160 East 56th St1. (212) 966-3185
Philadelphia Plant,
925 N. 3rd Street, Philadelphia
{215) MA 7-2277
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mass bookings in your slate

NEW CONCEPT REPLACING ROCK CONCERTS
OPPORTUNITY FOR BIG PROFITS—
LOW COSTS

Once every lew years, parhaps only once in a decade, something truly new
and revolutionary comes along. In 1973, alter two years an
CIN-A-ROCK was creatad. Our full-langth Movia with special stop action
was synchronized to merge with our ongifal Live Rock Musical, The CIN-
K cast performed live while the movie played on. 20,000 cheared ils
introduction, It scon gained national publicity and acclaim and has been
playing in movie thealres ever since. l opened up a8 whole new Source
of business for the movie theatre industry. NMow, additional promoters
are neaded In many stales to present this antertainment ravolution that
does nol depend on big name—high cost performers. You can bring it into
every size movie lheatre and college in your state on an exclusive basis for
ona year on a royalty to us. Good for both big cities and small lowns. We'll
give your our formula, our powerful promotion materials, our training. and
the sensational CIN-A-ROCK show itsell including our major mavia, for

$500,000

Certain stales still open' Strike while it's hot!!

IDIE-PIX RELEASING CORPORATION, BERT TENZER, President
400 East 561h Streel. New York City. New York 10022. [212] 371-2480

THE BEST COMEDY EVER!

Dooto Records & Tapes, 13440 South Central Ave., Los Angeles, Ca. 90059
(213) 774-0743

third yuarter earnings were lower
than the year before. they were the
second best in history, Revenues in
the third quarter hit a record.

The company reports third quar-
ter carnings of $12.5 million, or 43
cents a share, shghtly lower than
S13.8 million, or 47 cents a share, re-
ported a year ago. Revenue was a
record $108.2 million, compared
with $103.1 million reported a veur
ago.

For nine moenths, the company
carned $27.6 million, or 95 cents
share. ol slightly from the $29.2 mil-
lion, or 81 a share, reported for the
nine-month period in 1973, Rewve-
nue was o record 32793 million,
compired with $259.3 million a vear
ago,

The company savs it has pad off
the balance of its $25 million revoly-
ing line of bank credit. and doesn’t
expect to draw on it again until the
first quarter of fiscal 1975,

* k%

TELECOR, Beverly Hills. distrib-
utor of Panasonie products in the
Western States, expects this year’s
carmings o match 1972 record of
SL10 a share on 53.2 mullion nel
The company carned 328 million.
or 97 cents a share, for fiscal 1973,

Mayer Greenberg, chairman, says
siales in 1974 were aboutl $63.3 mil-
lion, an increase from 559.6 milhon

in 1973,
x * -

NMC, New York. reports terms of
a proposed recapitalization relating
to its outstanding indebtedness,

The company proposed that hold-
ers ol its 6% percent convertible sub-
ordinated debentures. due in May
1984, exchange cach 51,000 deben-
ture, including interest, for 100
shares of a new Series C preferred
which will have cumulative annual
dividends of 65 cents a share. This
proposal only goes mto effect on the
retirement of two senior issues,
Series A and Senes B Preferred.

Holders of the Series C stock will
be enutled 1w receive $10 a share in
the event of liquidation. but subor-
dinate 1w the rights of Series A and
senes B preferred.

A separate proposil is being made
W secured creditors and w trade
creditors,

Secured creditors are being of-
fered payment of about 60 percent
ol 1ts claims, 30 percent in non-divi-
dend Series A preferred 1o be re-
deemed at the rate of $150.000 a
year over 5 years, heginning May |,
1975, and convertble into 300,000
shares of common,

Trade creditors with cloims of
more than §5.000 are being offered 3
percent of their claims in cash and
non-dividend Series B preferred 1o
be redeemed at the rute of $100.000
a year over 4 years, beginning May
1. 1976, and convertible into 200,000
shares of common.

Col Pictures Firms
Report Income Rise

NEW YORK —Screen Gems-Co-
lumbia Music and Colgems Music
announces that income from per-
formances, sheet and printed edi-
uons. and foreign royalties were all
up substantially during their fiscul
year which ended June 28. Speali-
cally, performances were up 28 per-
cenl from the previous year, sheet
and printed editions were up 23 per-
cent and foreign royalties were up 30
pereent,

Some of the projects the compuans
has planned include publishing four
moton  picture scores.  publishing
and promoung the music for o
Columbia Pictures television day-
time dramas and several new nel-
work television series.
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Market Quotations

As of closing, Thursday, July 18, 1974

1974

P-E ﬁ{.'u"j High Low Close Change
BE G561 24%W  23W  M% T |
Th 33 3% 2% 1'% +
G4 d3 | 2%
a3 204 B B'4 B + W
39 1351 1d% 13 13% +
10 1242  36% 34 d6% + ¥y
- 146 2 2 2% + Y%
28 o1t ] 2% 1% 2% +
- 31 3% b 3% 4+
25 2597  40%  3BY% 39% + 2%
5.2 128 i 2% 2 +
36 B 20% 18% 20% + 1%
3.7 360 a4 4% i % + W
26 27 B 8 B Uneh,
3.0 103 LR ' 4% = %
6.9 1305 15 14 % 14 % + Y
6.7 AF 23% 24 23 + Y
11 210 16 14% & + o
26 2510 T3% 689% BE% + %
2.5 1761 3% =L AW =
16 o051 Edty 51% 51 + 2%
4.3 an 16% 15% 16 + 1%
53 299 10% 10 10% + W
52 61 dty 3% i &5
53 2323 14% 13% 13% + W
i 1506 174 17 %% 17 .
437 ars 1494 18% 19% + 2%
12 2t 21 18 % 149% — 1
a4z 56 5 4% 4% + ¥
— A5k 3% oy 28 4+ U
= 50 1% 1% 115 + W
5.0 1750 6% 654 6% « 5
6.7 240 514 4% 4% +
— B3 102 .02 1.02 02
38 m 10 oy L= + 5
7a B89 20'% 19% 189% +

As of closing, Thursday, July 18 1874

High  Low NAME
2% 21% ABLC
4% 2% Ampesx
% 2 Aulomatic Radio
2 b 6 BAyhal
Fail 13 Bell & Howell
40'% 25 CBS
4% 2  Columpsa Piclures
& 1% CraigCorp
B4 A% Creative Managamean|
52% 33 Desney, Wal
3 2% EMI
20% 18% Gull + Wesiam
B 3% Handalman
12% 8 Harman Ind.
Th 4 Lafayotio Radio Elec
174 14 MalsushilaElec. Inc
27T 1% MCA
16 9 MGK
B0 60 AM
Ba 3% Morse Elecl. Prod.
B1% 40%  Motorola
21 14% Mo Amer. Phillips
18% g Pickwick Imf.
' 3% Playboy
21% 13% A.CA
28'% 17% Sony
25 14%; Superscope
26 17% Tandy
6% 4% Telecor
3% 2% Telex
2 1% Tenna
10% &8'Y; Transamarican
) 4% 20th Cantury
1% | Viewlax
18% 9% Warner Communicatians
3% 19%: Fanith
OVER THE VOL. Week's Week's Weell's
COUNTER® High Low Closae
ABKCD Inc 1 1 i 1
cartrigge TV - - - -
Data Packaging A B4 5% L%
Gates L aarjat 68 Th T T4
GART - 1% 1% 1%
Goody Sam - 2 1% 1%
Integrity Ent — - - -
Koss Gorp 49 TH T4 T4

OVER THE VOL Week's Week's Weok's
COUMNTER®* High Low Close
M. Josephson B &% 5 5%
Schwartz Bros 0 1% 14 1'%
Wallich's

Music City - i s s
NMC Corp. - i s Y
Orrox 50 1% 1% 1%
Kustom 2F 2% i 2
Mamorex — 3% e B A%

s«Dver-the-Counter prices shown are ‘bid"” (as opposed to "asked'"). Neither the bid
nor the asked prices ol unlisted securitizs represent actual fransactions. Rather, thay

are a guide lo the range within which these securities could have been sold or bought

at the time of compilation,

The above contributed to Billboard by Bache & Co., members of the New York Siock
Exchange and all principal stock exchanges

___EarningsReports
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a—Primary. Based on incume before tis credit.
b Adjusted o reflecsa 10 percent stock dividend in
December 1973, ¢ Equal to $2.43 u share in 1974
and S203 a share in 1973 On a fully dilated hasis,
share earnings were 8115 hefore and $2.28 after fax
eredit in 1974, compared with §1.74 amd §1.8%, re-

spectively, in 1973,

Record Sales

NEW YORK—-CBS' 1974 second
quarter and first half sales and ¢arn-
ings set company records, the 13th
consecutive lime a quarter has set a
record. Estimated second quarter in-
come is $29.3 million, compared
with $23.6 million in the second
quarter of 1973, equalling §1.03 per
share. Estimated second quarter net
sales are $422 million, compared
with $354.2 million, a 19 percent in-
crease over the same period last year.

Estimated income for the first half
of 1974 is §50.3 million compared
with $40.7 million earned in the first
six months of 1973, a 24 percent rise,
Estimate net sales for the first half
are $834.6 million, a 16 percent rise
over last year's $717.9 for the same
period.

All music divisions are ahead of
last year, CBS officials report.
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His newest album:“Perry”

Includes:

Temptation

You AreThe Sunshine Of My Life
That’s You (EresTu)

Behind Closed Doors

The Most Beautiful Girl

The Way We Were

The Hands Of Time (Brian’s Song)
.| Beyond Tomorrow (LoveTheme

' From "Serpico”)

Weave MeThe Sunshine

[ Don’t Know What HeTold You

nﬂﬂ Records and Tapes

CPL1/CPS 1/CPK 1-0585

AakactaeTAM/Eam — = TN L
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\This Town Ain’t Big Enough for Both of Us.”

Includes the Hit:
“This Town Ain’t Big Enough for Both of Us”

KIMONO MY HOUSE

Single No. IS 00!

ILPS @24

The Smash Single by

island recards snc

General News
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New York Area Concerts

® Coniinued from page |

January to June period last year to
$3,121,016.50 this first half.

This includes figures for its sister
hall, the 4,500-seat Felt Forum,
which rose from $466.836 to
$518.447 in receipts,

Attendance and the number of
performances for the six-month pe-
riod were up at both spots, which re-
flect the increase in pross gate. Al-
tendance at the 20.000-seat main
auditorium in the first six months
was 974,339 for 20 performances as
opposed to an audience of 261.672
for 15 performances during a similar
period in 1973,

At the Forum this vear the attend-
ance figure thus far was 75,550 for
19 performances. against 68.874 for
|5 performances the first six months
of last year.

The top drawing act for 1973
through June 1974 was Bob Dylan,
who grossed $538.765, attended by
60,000, for three performances. The
highest prosser for four perform-
ances 15 Elvis Presley, who drew
$730,000. in three days in June 1972.

The Who came in second by
drawing $5330,000 for four perform-
ances, Other top-drawing acts in the
1973-74 period include Stevie Won-
der. who attracted a sold-out au-
dience of $149.561, tor vne perform-
ance, Led Zepplin, $336.000 (sold
out) for three performances: Yes,
§261.795 for two dates: Jethro Tull,

$238.496 for two performances: Sly
did $133.260 for one date, and Alice
Cooper, $130,00¢ for one perform-
ance.

Gross for 1973 showed a dip over
1972, but attendance was up due to
the sharp increase of dates from 14
to 28 at the Forum.

Performances at the main venue

differed by one: 36 in 1972, and 37
in 1973. Gross for all of 1972 for the
top spot was 54,988 988, but dipped
o $4.113.029.501n 1973, Attendance
there in 1972 was 639,065; last year,
650.720. Audience in 1971 at the
Forum was 43.499; in 1973 it in-
creased sharply 1o 117,134,

The discrepancies in attendance
and gross between both years were
due 1o two functions in 1972 for Sen.
McGovern, a One-to-One show and
the increased sale for Presley.

Shows of special interest added to
the 1973-74 schedule were those in-
volving country artists on a solo level
and Latin music shows and a Mexi-
can festival of songs, showing the
widening inroads made by regional
and ethnic music.

Urban League Jazz

SAN FRANCISCO—The Hamp-
ton Hawes Trio, Betty Everett and
the Blackbyrds will perform Maon-
day (29) at the National Urban
League Convention here at the Civie
Auditorium.

. — — - il
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“HERE COME
. THE WARM
JETS”

N} 1| HERE COME THE
WARM JETS

ﬁ Produced by Eno for E. G. Records.

island mooards ILPS 9268
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BILLBOARD T-SHIRT, BUT THE ONLY WAY
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Rock Has Made
iton TV, Don
Kirshner Says

NEW YORK—In a vote of confi-
dence in Don Kirshner's weekly TV
rock concert series, the show's eight
major advertisers . have re-com-
mitted their participation for an-
other 52-weeks,

According w Kirshner, the show’s
excecutive producer, the move by the
advertisers, who normally renew tor
not more than 13 weeks at a time,
proves that rock music has found a
permanent place in TV's schedules,

For the new season. Kirshner will
broaden the show’s concept to in-
clude such pop acts as the 5th Di-
mension, Tony Orlando & Duawn,
Helen Reddy, specific soul shows,
and such comedians as Robert
Klein, David Steinberg, the Smoth-
ers Bros., and Freddie Prinze.

The show. which 15 being pro-
duced by Kirshner in association
with Viacom Enterprises, was
launched last fall as a bi-weekly
series. Last January it was switched
to & weekly schedule and picked up
|24 stations in the syndicate.

Stations will continue to carry the
program in weekend slots, a number
of them in prime time, including
KTLA in Los Angeles.

According to Kirshner, several of
the new season’s programs will be
specials, highlighting particular per-
formers in the manner of last win-
ter’s Jim Croce special,

Taping of the shows will fre-
quently originale in the Los Angeles
area, but according to Kirshner, on
location taping will also be done
“wherever the big performers are.”

Piracy Conclave
Pulls Big Names

® Continned from puge |

committee on Patent, Trademark
and Copyright: Herman Finkel-
stein, retired general counsel of
ASCAP: Theordora Zavin, execu-
tive vice president of BMI and Al-
bert Ciancinino, house counsel,
SESAC.,

The other paneilists are equally
impressive. They include Stanley
Gortikov; president of RIAA: Jules
Malamud, executve directory of
NARM; Sal Chianti, president of
MCA music: Albert Berman, man-
aging director, the Harry Fox
Agency. Joe Talbot, chairman of the
board, Country Music Assn.; Mary
Reeves Davis, president. Jim Reeves
Enterprises and Al Bell. Stax
Records.

Law enforcement officials will be
represented by James C. Kraus, spe-
cial agent supervisor, FBI: Bill Vest
of the Tennessee Bureau of Criminal
Identification and Bert 5. Pines, city
attorney of Los Angeles.

Legal figures include Donald Bie-
derman, CBS Records, New York:
Harold Ornstein, noted copyright at-
torney, New York: Howard Smith,
Los Angeles, and Dick Frank, Nash-
ville. Ray Patterson, dean of Emory
Law School. Atlanta. will deal with
copyright history,

Dean Knauss explains that
among other things, the symposium
will be aimed al getting private at-
torneys involved in civil actions con-
cerning piracy. He notes that,
through the NARAS Institute, YVan-
derbilt has involved itself in the mu-
sic industry for a couple of years, but
calls this an important step in a
closer co-operation.

Romersa says that, while the ma-
jority of projects involving the Insti-
tute have been strictly educational in
nature, he is glad to take on the me-
chanics of putting the program to-
gether.

"-—,—'—""

.5, Army photo

SOULFUL SWING—Ray Charles (at the piano), the Raylettes and his band,
perform at Ft. Gordon's Music |Is the Message Festival.

Army Marches to New Beat

® Continued from page |

The Ft. Gordon concert is the first
time that a number of artists have
appeared together in a concert situ-
ation on any domestic Army post,
George explains.

It was also the first ume a post
commander closed down the instal-
lation to allow all his personnel to at-
tend an outdoor concert, Some
10,000 attended the June 20 show.

The show at the Military Police
training center was called “Music
Festival '74™ and ran from noon to 6
p.m.

Ft. Gordon became the first Army
Euﬁt to hold a multiple artist concert

ecause 1ts commander requested
the Club Management Agency book
him a show starring favorntes of per-
sonnel at the post.

George took the list and hired
Charles, Ms. Trask and the others—
all of whom were in the Southern
part of the country at the time,

All the entertainers received ex-
penses, not salaries for the coneert,
but the term expenses is a loose one.

Charles had played an NCO ¢lub
show on the post the previous night,
for which he received a separate fee.

Under the new emphasis for
booking name acts for concerts,
George speaks of building concert
rosters for both domestic and over-
Seas posts.

The Army will pay all trans-
portation costs plus room and board.

George is currently working up
concert programs for these domestic
Army bases: Camp Drum. N.Y.: Fu
Devens, Mass,, Ft. Campbell, Ky.
and possibly Ft. Benning, Ga.

And the commander at Fr. Gor-

don also speaks of having more con-
Certs.

None ol these shows s open o the
public; only to military personnel.
active, retired or dtpﬂﬂdﬂl‘ltﬁ s0 the
service does not LL:IITIPIEIL “l'l[h Ciome-
mqr-::ial concert promoters, George
points out.

The Army is not interested in
making money with these concerts,
George emphasizes. It's more for
troop morale.

As for booking concert bills for
overseas, George will work with acts
which are already playing the sery-
ice clubs in those areas. One day
they'll play an NCO or officers club
and the next they'll be tcamed on a
concert bill with other acts.

George handles bookings for the
worldwide NCO and officers club
circuit which totals around 600 lo-
cations. There are 301 clubs in the
U.S. alone.

Talent working those events nego-
tiate their fees with George, Their
pay is usually lower than what they
can gel from a commerical booker.
But George is able to provide a re-

ivisivismeaaesasssaiasan) N 1S TOrY COM

spectable number of bookings, Ray
Charles, for example, gives the
Army 15 days plus any openings he
has when his commercial schedule
faces modification,

Among the artists working the
Army club circuit regularly are Roy
Clark, the Association, Dionne War-
wicke, Hank Thompson, the Plat-
ters, Shirelles, Ramsey Lewis, Count
Basie, Lionel Hampton and The
Duke Ellington band.

In his capacity as talent buyer,
George also assists the Navy nego-
tiate ils overseas entertainment pro-
gram for its own several hundred
club venues.

When not on the road, George op-
erates from F1. Meade, Md.

OSHA Battles
PVC Dangers

L &ﬂﬂ'mrﬂ:’ frevm page 3
quire extensive re-engineering of
their operation.

The Labor Department hearings
revealed a drastic stundofl between
the plastics industry and labor. In-
dustry wants what it feels is a “rea-
sonable™ level of perhaps 10 parts
gas per million parts of air. down
from present intenim standard of 30
ppoL

This standard was lowered from
the onginal 500 ppm when OSHA
received evidence that gas cavsed a
rare form of cancer in workers ex- |
posed to it

Labor spokesmen demand a no-
detectable level with no compro- |
mise. Otherwise, they want a total
phase-out of vinyl chloride produc-
tion, with other prudu;tu o be sub-
stituted for today’s omnipresent
plastics,

Government spokesmen at differ-
ent levels within the Labor Depart-
ment and its Occupational Safety
and Health Administration. have as-
sured labor that something will be
m:rkud out to assure safety of work-

rs. But government does not rule
uut an industry standard of perhaps
something less than the “no detec-
table JE'n.I if the collected data war-
rants it,

As for the industry viewpoinl,
Tenneco. a major producer of vinyl
chloride, told the government it
would take up to three years and $10
million to reach safety levels pro-
posed. A no-detectable level was im-
pussible Tenncco's vice president
Joseph Fath said.

A study made for the plastics in-
dustry claimed that a shut-down of
all polyvinyl chloride resin plants in
the U.S. and the subsequent scarcity
of PYC resin could mean a loss of
up to 2.2, million jobs, and a produe-
tion value drop in the economy of up
to 390 billion annually.
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General News

Labels Cutting Out Their Cutouts

® Continued from page |

Retailers feel there will be fewer
titles available, but the cutouts that
are present should be more attrac-
tive artist-wise, to the consumer,
Prices may go up slightly—but as list
prices move from $5.98 1o 56,98 —the
cutout market is not expected to be
hurt.

At Nehi, one of the largest cutout
distributors in the country, vice pres-
ident Neil Heiman believes the days
of the $1.99 cutoul are over and says
that it is harder to get cutouts in gen-
eral because manufacturers are
being more selective in releases, thus
elimmating the surplus product that
1s often called “cutout.”

Lou Dennis, who 15 in charge of

cutout product for Wamer Bros.,
says that his firm recently sold some
cutout or overstock product, but it
was the first such sale since January.

“Cutout sales picked up at the be-
gmnlng of the year,” Dennis says,

“probably because of the vinyl scare
and price increases. 1 think retailers
felt they needed lower priced mer-
chandise to counter the higher list
prices on new goods,

“As far as deading when an item
becomes a cutout.,” Dennis contin-
ues, “there is no set time period. We
feel a record or tape is a cutout when
unit sales no longer justify that i
should be in the catalog. We don’t
Iike cutouts av all,

“In fact, the product we sold last
January was the first baich in two
years. Our cutouts are generally
made up. then, of a certain amount
of overstock as well as product of

DISTRIBUTORS

WANTED

To distribute factory 8-
track tapes and LP albums.

Good top selection at dis-
tributor's pricing. Lines
Include:

RCA

Capitol

GRT

Columbia

Warner Bros., etc.

Anyone Welcome—
At Budgel Prices

To order, write or call:
Merchandising Mart
2981 North 350 West
Layton, Utah 84041

801/825-2089
Ask for Barney Moncla or

Ted Allen or Judy

artists who are inactive or no longer
on the label.”

Al Capilol, execulive vice Prﬂil-
dent and chief operating officer
Brown Meggs says that *We haven’t
sold any cutout product in six
months, and even before that, our
participation in that market was
practically nil. Our basic policy is
againsi cutouts, as we feel they dilute
the market.”

“Mike” Maitland, president of
MCA Records, says his firm sells
“very few cutouts. We are putting
out very few releases,” he adds,
“which plays a part in this.

“Our roster has been cut 40 per-
cent and releases 35 percent in the
past year, partly due to the vinyl
shortage and partly because we want
o concentrate more on prime prod-
uct.

Billboard reporters working on this
swrvey inclide Bob Kirsch, Jim Mel-
anson, v Horowitz and Eliot Tiegel.

“We've been concentrating on
fewer releases and more effort, and
the more hit product you have the
less you have to sell cutouts, Besides,
cutouts are against our basic philos-
ophy.”

Lou Fogelman, vice president of
the 40 swre California-based
Wherehouse record chain, says that
there is apparently “better titles
available in cutout product. Prices of
cutouts for us have gone up, but |
can’t say this is due to the vinyl
shortage because everything else is
going up as well,

*1 think the utles are getung beuer
because a lot of firms are cleaning
house and cleaning up catalogs as a
result of the vinyl shortage.

“If anything.” Fogelman adds,
“we anticipate the ttles getting even
better. We also anticipate a lol more
cutout cassettes because the market
for new prerecorded cassette prod-
uct is dwindling.”

The Wherehouse sells cutout disks
for $1.97 10 $2.47 depending on the
price they pay, and cutout tapes for
$2 1o §3.

At Mehi, Heiman says that “Front
line cutout product is becoming
more difficult o get. We are buying
500.000 pieces of an item now from
one major company, but after that |
see no large deals like this in sight. 1
also think that as list prices continue
to rise, the days of the $1.99 cutout
will be over. A price of $2.49 looks
pretty attractive next o $6.98.”

Heiman believes a lot of manufac-
turers are “taking more carc in what
they press because of the higher cost
of vinyl. So there is not so much sur-
plus on top product, and this is
where the cream of the cutouts, ac-

WE LIKE TO DO I'T.

1C1l put a smile on vour face.

tally overstock, came from. We can
still get cutout product, but it will be
the less attractive titles.”

Due to the vinyl pinch, cutouts
were discontinued at CBS Records
last year, says a label spokesman.
Product, which previously would
have been offered to cutout dealers,
15 now being scrapped.

Marvin Schlacter, president of
Chess/Janus Records, says that the
label in the past year has tried to
control product shipped out to avoid
excessive returns and cutting out
product.

“When we do cut out, it’s earlier
than we might have done previously.
We're trying 1o keep the catalog
clean and up-to-date,” he says.

At Bell Records, Gordon Bossin,
vice president marketing, states that
the label still cuts out product, but
no more or less than before the vinyl
shortage hit the music industry.

A spokesman for one major man-
ufacturer characterizes the number
of calls he receives daily from those
seeking cutout merchandise as
“staggering.” The demand far ex-
ceeds the supply. he says.

When supplies are available, cut-
out brokers, sometimes known as
“undertakers,” will buy all offered
in bulk at up to about 50 cents per
LP. Other merchandise, offered
directly o large retail outlets, will
bring in 75 cents to 51 each depend-
ing on litle. But in the latter case,
dealers will cherry pick among the
stock available,

A year apo brokers were able o
pick up cutouts in bulk for as little as
23 cents per. But no more.

Two specialists in buying cutouts
indicate a different picture— they
aren't having any trouble getting
merchandise,

At Scorpio Music Distributors,
Philadelphia, Pa., Mike Adler, presi-
dent, says that there is “more then
enough™ cutout preduct on the mar-
ket, He states that the firm recently
purchased some 150.000 LP units,
and that since the first of the year
nearly 500,000 albums and 300.000
tapes have been handled by Scorpio.

“As long as you have the money,
you can get what you want," Adler
says. Prices on the cutout haven't
been affected either, he adds,

Manny Wells of New York
Records & Tapes agrees, and says
that he is experiencing no difficulty
in obtaining cutouts. He also says
that he has had no indication of any
forthcoming price increases,

If you can put up the money, you
can take your choice of cutouts,
states Wells,

Contract Terms
NARAS Topic

LOS ANGELES—"Behind the
Scenes of a Record Contract Nego-
tiation” is the topic to be discussed
by local NARAS members July 30 at
a meeting at the Burbank Swdios.

The discussion will investigate
what goes on behind closed door dis-
cussions from four points of view:
artists, record company, independ-
ent producer and business manager.

Set o appear are Jay Cooper, at-
torney. Bones Howe, producer; Wil-
liam Kaplan. attorney and Jerry Ru-
benstein business manager.

Hearings Held

® Continued from page 3

In cases involving audit claims,
the disagreeing parties always settle
out of court because an arbitrator’s
decision can become a case of pre-
cedence.

The arbitor’s decision can also be
entered in court as a judgment.

Stax photai

TAYLORED GOLD—Johnnie Taylor receives his gold record for the Stax:
single "'| Believe In You (You Believe In Me)"' from Paul Isbell, the label's na--
tional promotion director and Ms. Effie Smith, national r&b promotion direc--

tor.

Jury Receives Case

® Continued from page 4

1973, which was denied by the de-
fense.

Merton was acquitted by Judge
Hill early last week of involvement
in the conspiracy to infringe on the
recorded music copyrights.

K.opp said Taxe instructed him to
set up an elaborate security system at
the Arnzona Circle address. Taxe
and other witnesses stated that an
“open door” policy always existed,
Kopp said “speed changes do nol
modify the original music™ leading
him to distort the master tapes.

Dr. Thomas Klinck. executive
vice president of Samco, Taxe’s new
sound-alikes firm (Billboard, July
6). descnibed the formavon of the
new firm which 15 producing dupli-
cated tapes from masters which he
stated are cut by Taxe-employed
musicians and singers. Klinck said
he is being paid $600 net per month.

Klinck said he used the controver-
sial “barricaded room.” which the
government contends was a phone
base for selling pirated tapes, as a
storage room for Samco labels and
that the room had been a storage
room for junk prior to that.

Norm Goodwin, Samco market-
ing director, testified to the Samco
operation’s legitimacy. Goodwin
and other defense witnesses elabo-
rated on the Arizona address’ utili-
zation as a duphication point for a
sound-alike series, 97 different Old
Radio Show tape albums and nu-
merous kinds of blank tape and a
tape head cleaner carindge produc-
lion.

Merton, exporter Bruce Penslar
and salesman Ben Turner, all local
men. testified they bought substan-
ual amounts of legiimate prere-
corded tape, blanks and recording
and playback equipment from Taxe.

Gary Belcic of Canton, O., said he
bought 75,000 prerecorded lapes
from Galtin 1973. He was unable to
pinpoint how many were pre and
post-Feb., 1972, ntles. Taxe later
stated he did $300,000 gross through
Galt pre-and-post tapes, of which he
estimated $ [ 00,000 was in posi-Feb.,
1972 rapes. Belcie said he received
somewhere from 3,000 wo 5.000 re-
turned tapes from his customers ei-
ther because they were defective or
they did not sound like the original
recording.

Taxe said he got into records in
1965 by buying salvage product
from trucking lines. He said he du-
plicated tapes starting in Nov., 1971.
Earlier Kopp said that the Arnizona
Circle plant duplicated 101 Strings
tapes from masters left there by
Audio Video Communications,
from whom Taxe bought the plant,
and they were labelled with labels
left by the former owner.

Taxe stated that he gave the bank

www americanradiohistorv com

official in Phoenix his American Ex-
press card to show he was Richard
Taxe even if he used the “desk
name™ of Richard Tavlor in con-
ducting Galt business o differ-
entiate it from his other activities. He
said he was sole owner of Galt,

Fausto Poza, speech signal
analyst. Standord Rescarch Insti-
tute, 1n stipulated testimony, said
Galt tapes he compared with known
hit tapes were different in that he
distinguished “speed changes;
changes in volume: and the presence
of different sounds.” He said all
tapes were from the identical source.

His testimony differed from that
of FBl Laboratory sound technician
Robert Nothdurft (Billboard. July
20),

Paramount
Goes r&b

® Continned from puge 3

tion of a separate department dedi-
cated to promoting r&b. notes that
over 40 percent of the records in the
top 100 on the singles charts are r&b
based.

“Black singles have become to-
day's fastest-breaking hits and we
have been strengthening our roster
for the last six months.”

Famous's r&b artists include
Stephanie Mills, the Voices of Har-
lem. Norman Feels. Betty Davis, the
Mission, Jenny's Daughters and the
Jones Girls, among others.

Jim Brooks, recently named na-
tional r&b promotion director, will
be responsible for the department.
The department will coordinate the
efforts of local promotion men and
work with r&b stations.

Grace Spann, appointed director
of Northeast r&b promotion, will
work from Famous™ New York of-
fice, reporung o Brooks, who is tem-
porarily based in Detroit;

The new department will kick off
with a Paramount Records and Pic-
tures Day during the annual con-
vention of the National Assn. of
Television and Radio Announcers
(NATRA), Aug. 35-11 in Los An-
geles. Paramount’s day, Aug. 6, will
include a screening of the film “The
Education of Sonny Carson.” a
luncheon. a tour of the Paramount
studios and a cocktail party. Carson
will attend the festivities, The track

album’s release date is Thursday
(25).

Free Latin Seminar

Billboard presents a seminar on
Latin-Chicano records, July 23-25 at
the Holiday Inn, Emerald Beach,
Corpus Christi, Tex. Free registra-
tion. Contact: Lupe Silva (512) 854-
T707.
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LISTEN TO THE MAGIC
OF STEPHEN SCHWARTZ SONGS!

Create Some Magic Of Your Own With
Doug Hennings Amazing

HEXAFLEXAGON™!

“A CROSS BETWEEN 'GODSPELL,' ‘THE
FANTASTICS' AND THE CIRCUS. GO!"

—Marilyn Stasio, Cue Mag.

“The most long awaited Broadway album of the
season. Schwartz' score amalgamates a bit of 'The
Fantastics' and 'Hair’ and contains several smashes."

—Record World

“BREATHTAKING! A DELIGHTFUL NEW MUSICAL.”
—Leonard Harris, CBS-T.V.

VIn 'THE MAGIC SHOW' Stephen (‘Godspell' and
Pippin') Schwartz is at the top of his form: the music
is tuneful, gently rocking and playfully eclectic.”

—Alan Wallach, Newsday

“DOUG HENNING IS TERRIFIC! HE IS THE
GREATEST MAGICIAN | HAVE EVER SEEN.
BRILLIANT, AMAZING.”

—Clive Barnes, N.Y. Times

*INCLUDED IN THE ALBUM:

Full-Color, Do-It-Yourself
Hexaflexagon.
A Magical Construction

To Delight Everyone
In The Family!

BELL RECORDS

www americanradiohistorv com
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Talent

Talent In Acti
THE SOUTHER HILLMAN which is one of his best ever. a "My Way" sum-
FURAY BAND mation-type ballad.
LEO KOTKE Openers Hodges, James & Smith, a female

Waoliman Rink, New York

The Souther Hillman Furay Band 5 one of
those gathenngs of musicians that can do no
wrong in the eyes of their fans, and their concert
in Cantral Park July 15 was no exception.

There can be no doubt that the raw talent is
in-abundance among the six musicians in the
group, with the backing of Paul Harris (key:
boards), Al Perking (pedal steel guitar), and lim
Gordon (drums) augmenting the strong front
line. Songs like “Falling In Love,” “Border
Town," and “Heartbreaker” only served to con-
firm their multi-faceted abilities. But at thew
best, the group was only able to hint al the
true potential

In time they may mature to the point where
they will exceed all expectations, but right now
they must contend with several rough spots
which permeate their music—most notably the
disparate vocal harmonics, and the three lead
guitars which only rarely played with any sym-
pathetic refationship.

In addition to a generous helping of material
from their new Asylum album, the group offered
several unrecorded selections including @ num-
ber titled “Trouble In Paradise.” There was also
a series of solo spots including one which saw
Furay perform an acoustic version of a Poco fa:
vorite. “Kind Woman,” but it was Hillman who
stole the limelight with a Flying Burrito Brothers
song, “Devil In Disguise,” with Al Perkins pro-
viding a spright banjo accompaniment

Kotke, who opened the show, is unguestion-
ably the master of the 6 and 12 stnng acoustic
guitar. The Capitol Records recording artist oc-
casionally accompanied himself with his hard-
ened monotone of a voice, but he seemed more
comfortable when he let the guitar speak lor
him. BARRY TAYLOR

ROD McKUEN

HODGES, JAMES & SMITH
Troubadour, Los Angeles

Rod McKuen will be concentrating his efforts
through the summer and early autumn on per-
forming in clubs and hotel showrooms. After
eight years exclusively in concert halls for his
live shows, the writer-singer-poet is seeking a
temporary return to more intimate audience sit-
yations and the warm relaxation he showed July
11 displays how the change has turned him on.

McKuen experimented with his new club act
in New Orleans before opening here. Format
uses 11 brass and reeds besides his core rhythm
section. Main reperfoire change is an interesting
variety of other writers’ songs programmed in
with his usual standards like “Seasons In the
Sun,” “If You Go Away"' and "lean.” He also did
a lesser-known Carole King tune, the Croce hit
“| Got a Name,” and “Please Come to Boston.”
The interpretations were highly interesting and
distinctive.

McHuen's unigue hoarse voice even climbed
all the high notes for a thoroughly individual
reading of "“The Impossible Dream” as the per-
former announced he was going to play in lim-
ited engagements of "Man of La Mancha™ at
theaters later this year. McKuen closed with his
latest song “There Goes a Man Who Tried”

Unsurpassed in Quality

GLOSSY | 10w
PHOTOS

1000 LOTS
1000 POSTCARDS

!ﬁuﬂﬂ
100 8x10 3149

CUSTOM $
COLOR PRINTS 8

per 100

COLOR LITHO $175
par 1000

COLOR POSTCARDS $1
e ———————

T PR,
ENLARGEMENTS $9.00 31400

A Divizion of JAMES ). KRIEGSMANN
165 W. 46th 5t, N.Y. 100356

(212) PL 7 0233

soul tno on 20th Century, also got to use the 11
horns. Their sound is generally on the shrill side
and their entire show concepl 15 50 heavily
Vegas lounge onented it s hard to visualize
them developing their own distinctive style for a
full-term record career. NAT FREEDLAND

CHAMBERS BROTHERS
The METERS with
KING BISCUIT BOY

The Boarding House, San Franciseo

New Orleans’ Meters, backing King Biscuit .

Boy (Richard Newell), and local favarites The
Chambers Brothers, both were playing San Fran-
cisco for the first time in several years. Between
them they had several local musicians, as well
as regukar folk, dancing in the aisles.

The Meters, who have just released a new
Warner's package and are about to go on the
road with Graham Central Station, worked about
hall their set alone.

For the other half they churned a thick beal
behind the owlish-looking Biscuit Boy, who did a
series of mostly funky “old lady” type songs, in-
luding Allen Toussaint's “I'm Gone.” The Me-
ters have just concluded & long stint of studio
work behind people like Toussaint, Biscuit Boy
and Taj Mahal.

The Chambers freres delivered an inter-
mittently inspired set of lunes that they have
been working on only for about a week, They are
about to go into Wally Heider's San Francisco
studios to begin recording their second Avco LP,
this time with Dawid Rubinson, who produced
their first two Columbia LPs in 1967 and 1968.
As Joseph Chambers said afterward, this per-
formance was “"a dress rehearsal’’ for the LP
SE5S10NS,

The material included such tunes as the
Doobie Brothers' “Pursuit on 53d Avenue,” El-
vin Bishop's “Stealin’ Watermelons,” the Mills
Brothers oldie "Smack Dab In the Middie," and
the Bob Marley/Wailers number, “Stop This
Train." They imparted a Ray Charles feel
some places, a nsing semi-psychedelic swirl in
others, and laid down the sweet Chambers
Brothers harmonies throughout.

Diing such material is a conlinuation of the
tack taken on the first Avco release which show-
cased songs of other artsts.

At any rate the Chambers—to their credit—
are studously avoiding their old bag. When an
audience screamer persisted in calling for
“Time,” Joseph finally replied, | don’t hnow if
we even know that song anymore.”

JIACK McDONOUGH

BUCK OWENS
Busch Gardens
Los Angeles

Buck Owens holds one of the mosl impres-
sive track records in country music and his July
B outdoor performance here, which saw him of-
fer his audience a little bit of everything, gave
strong indication as to why he has been a major
star for so long.

Possibly the best way to describe Owens is as
a total entertainer. Pacing his sef perfectly, he
opened with several favorite -songs and then
combined a number of his dozens of hits into a
long mediey,

In between he engaged in a pleasant banter
with the audience, played fine guitar and dis-
played a fiair for comedy as he worked through
several roufines with his excellenl band, the
Bucheroos.

Judging from audience reaction, one of the
highlights was Owens’ rendition of his Tatest hit,
“Monster's Holiday,” which saw a number of
“monsters” dancing in front of the stage. The
sel ended on a high note with several rock
tunes.

Owens generally travels with 2 show that in-
cludes at least two other acts, bul this time he
was on his own and he showed himself just as
capable of captunng an audience by himsell
and offering straight entertainment for more
than an hour as he is with a troupe. BOB KIRSCH

Barney Ales Returns

LOS ANGELES—Barney Ales,
executive vice president and general
manager of Motown Record Indus-
iries from 1960 through 1972, is
coming out of retirement to manage
Rare Earth lead singer and drum-
mer Peter Hoorelbeke as well as
group bass guitarist Mike Urso,

Osmonds Seek Wider Market
In Soul LP & Picture Pastures

LAS VEGAS-The Osmond
Brothers are heading toward the
soul field. Their next LP features
their first concerted effort 1o have
soul flavored dance tempos and
sounds working behind their tight
harmonic structure. b

The LP features arrangements
and songs by H.B. Barnum, marking
a first collaboration between the vet-
eran Los Angeles studio musician
and the superstar brother act,

Barmmum was hired for the project
on producer Mike Curb’s recom-
mendation. In fact Barnum con-
ducts the 32-piece Tropicana Hotel
orchestra’ and the Osmond's own
sextet during the Osmonds’ current
engagement here which is being
used to test some of this soul fa-
vored material.

Barnum says he didn't change the
Osmonds’ vocal blend for the LP. He
Just added the nght amount of soul
ingredients to the tracks while using
such studio players as David T.
Walker, Henry Kane, Harold Ma-
sant and James Gaskin,

Barnum notes the brothers' high
vocal range gives the songs a “lot of
top.” The LP, as yet untitled, plus a
single, as yet unselected, are due for
release in August, with the single
scheduled for national debut on the
“Tonight Show™ August 2,

The brothers speak of the LP as
setting them in a new direction, with
greater emphasis on dance music.
“This i1s a good boogie album,” ex-
plains Wayne Osmond. “I don’t
think we've had an album which has
dealt with the feel of music.”

The LP is a departure in another
sense: it has the brothers singing ma-
terial by writers other than them-
selves. Their last four LPs were all
their own compositions. Barmum
and several other composers con-
tributed to the new project,

Alan Osmond—who along with
Wayne and Mernll—comprises the
family wrting team. says 20 non
soul sides were recorded in the Os-
monds’ Utah studio but were re-
jected.

“It wasn’t what is now.” he says,
But these recordings gave the broth-
ers an inclination as to where they
wanted to go. hence the birth of the
soul project. “We needed someone
to utilize our ideas and take them
into the soul area,” Alan says.

The first two cuts on the upcom-
ing LP are among the first three
tunes in the Tropicana show's open-
ing medley. They include “We're
Having a Party™ and “The Girl |
Love,” with “Can’t Get Next to
You" rounding out the unan-
nounced step into contemporary
soul music.

Among the brothers’ projected
plans is to get into movies and they
are currently looking for the proper
script. They have blocked out No-
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By ELIOT TIEGEL

SURROUNDED—Is this Las Vegas?
Donny is engulfed by teens as he
steps into the audience at the Trop-
icana.

vember and December for the film
project; if it doesn’t matenalize,
they'll use the time writing songs.
And they hope to write songs for
whatever films they appear in.

The three writing Osmonds have
provided Andy Williams with the
title tune for the film “Where the
Red Fern Grows."

The Osmonds as a family unit
have signed with the Tropicana for
four years which will bring them
here for from six to eight weeks a
year.

On records, there are five individ-
ual units which often compete with
themselves for airplay. There is the
Osmonds (Alan, Wayne, Merrill,
Jay, Donny, Mane and Jimmy); 16-
year old Donny by himself; Donny
and Manie, 14; Marie by herself and
Jimmy 11. by himself.

Having appeared in Las Vegas
since 1962 (while working profes-
sionally 17 years), The Osmonds are
cognizant of changing markel con-
ditions and how audiences are grow-
ing younger here every year, As
Wayne notes: “It’s almost five years
since “One Bad Apple” and the
people who were 19 then are now 24
and sitting in our audience here.”

The Trop show is designed to ap-
peal to adulis as well as young
people. Interestingly there was a
good portion of teens and pre-teens
in the hotel’s main showroom on
Saturday night (13) and so Donny's
solo slot in the program was affec-
tionately received by the young girls.

Over-all the act is a splendid
blend of the best of songs-dances-
costumes and scenery, with a plush
production feeling uplifting the
show to a high plateau,

An introductory film shows the
Osmonds as little guys doing barber-
shop harmonies and then growing
up and finally blasting out onstage
with their rocking soul medley.

There is a funny parody of 1950s
rock tunes (complete with black
leather jackets and dark sunglasses),
an excellent Stevie Wonder medley

Billboard photos by Michael Joseph
SOULFUL STRUT—Alan, Merrill, Donny, Jay and Wayne soar above some funky rhythms in Las Vegas.

("Stevies style is what we all agree
upon,” says Alan before the show),
solo spots for Donny, Jimmy and
Mane, a beautiful a cappella sit-
down reading of “You Are the Sun-
shine of My Life,” a salute to dix-
icland, a reprise of past hits, some
hoofing by all the family on “Singin’
In the Rain.” a little country cour-
tesy of Mane’s bland “Paper Roses™
and Donny’s "Young and Beau-
tiful” type songs. His voice has set-
tled down—down o B flat, brother
Alan notes.

There was one incident during
Donny’s solo spot which had all the
ingredients of planned staging, but
was lotally ironic and incidental,

Walking into the audience while
singing “Puppy Love,” Donny drew
upwards of 20 young girls toward
him, some walking, some running,
They converged on him just as he ut-
tered the prophetic words: “Some-
one help me, please.”

His encirclement drew lots of
laughs from the adults in the au-
dience.

Seeing so many below 16 year old
girls in the theater prompled one
veteran high roller to comment: *I
can't believe how things are chang-
ing in this town.”

With seven members of the family
working in the act, one can con-
fidently call the Osmonds America's
musical family.

_Signings

Casablanca artist Peter Noone,
former leader of Herman’s Hermits,
10 Creative Management Associates
for representation in all fields. ...
Kyle to ABC Records, The artist was
brought to the label through Artie
Ripp. His first single has been re-
leased and his debut LP for the label
is set for August. Kyle and Ripp are
acting as coproducers. ... Ritchie
Lange to Hyde Park Records. ...
The Hudson Brothers, stars of a CBS
summer replacement series, to
Casablanca. First single, “Holly-
wood Situation,” will be released
this week with an LP set for August.

Barbi Benton of TV's “Hee-Haw™
to Playboy label of her longtime
companion, Hugh Hefner. . ., Peter
MNooene, who led Herman's Hermits
to world success in the mid-"60s Brit-
ish Invasion, the Casablanca after
settling five years of lawsuits that
kept his recent UK. hits out of
America,

Percy Sledge, “When a Man
Loves a Woman™ artist, to Capri-
corn Records., . . . Warner Bros, has
two new additions to the roster,
Manfred Mann's Earth Band and
veteran English hard rockers Tra-
peze.
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DON RICH

All those who knew
him personally
and professionally

will miss him.
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Studio Track

L KAYE JUBILANT

$2 Mil ABC Studio
Can Handle Anything

By BOB KIRSCH

LOS ANGELES-ABC Records
has completed its 52 million studio
here, designed specifically to serve
the rock, jazz, classical, blues and
gospel needs of the label.

Built as a part of the ABC offices,
the studio was first conceived in Sep-
tember of 1972 and required the re-
placement of several existing offices
as well as additional construction.

“We wanted a studio that was as
flexible as possible,” says director of
studio operations Phil Kaye. “We
are a company with other labels
within the confines of the ABC um-
brella, all of which have different re-
quirements,

ABC and Dunhill are into all
kinds of things, Impulse is a purely
quad jazz label, Westminster is clas-
sical and the Duke/Peacock family
are blues and gospel. We are also
Into country

“So," Kaye continues, “we have o
satisfy a Steve Barri who can be
purely commercial, can do soul with
the Four Tops or blues with a Bobby
Bland. We also have to satisfy an Ed
Michel, who does the Impulse mate-
rial, standing for the new jazz. Or we
have to satisfy a Gary Kaiz produc-
ing a Steely Dan.

“To this end,” says Kaye, “we
built three acoustical cavities of
varying sizes, bookended by two
identical control rooms. The cavities
are electrically capable of supplying
either or both control rooms and the
control rooms can supply any com-
bination of the three cavities,”

Among the other features are
movable walls, individual tempera-
ture and humidity controls, 3M tape
machines, various brands of micro-
phones and a combination of Altec
and JBL momtors. The studio s
fullly equipped for quad.

Studio A is the original studio,
built before the new ones, and fea-
tures a 16-track console. Studios B
and C are pure 24-track. There 1s a
production room which gives ABC
the capability of making tape copies
for foreign licensees and a disk mas-
tering system.

The boards in the new control
rooms were “designed by the people
who would be using them,” says
Kaye. “They are logical and sensible
so that a qualified engineer can look
at them and know how to work them

without spending a day figuring
things out.

“They are also designed so human
beings can operate them. Not every-
one is 8 Wilt Chamberlain. And they
are designed to seat two people com-
fortably, because in many cases the
producer is just as physically in-
volved as the engineer.

“That's why the monitoring sys-
tem goes down the middle of the
board. There is an area of overlap
between producer and engineer that
| feel 1s necessary today."”

Kaye says artist response 1o the
studio has been “great so far. We of-
ficially opened July | and thought,
let’s try it. Now the damn thing 1s
booked through August.”

Among the ABC artists who have
recorded in the new complex are
Kyle, Michael White, Blessings,
Freda Payne, Universal Love and
Chuck Jackson. Some classical work
has also been done.

The studio will be open to the
recording public as well as ABC art-
ists; rates will be 5100 per hour.

“You can't open a studio and
make il only for custom recording,”
says Kaye. “I'd like others 1o use our
studio. As for the rates, they will be
the same at all hours of the day and
during weekends and holidays.

“1 don’t feel you should penalize
somebody because he wants 1o work
at night or on a holiday. The owner
of a facility is losing money when it's
not being used, so why put a penalty
on those using it no matter what the
ume?”

ABC 15 also launching an appren-
tice program in the studio. “There
are three young men involved now,”
Kaye says, "and the program will be
ongoing. We have to develop new
talent and no studio can afford to
shut the door on young people.

“QOur apprentices will begin by
sefting up studios, we will teach
them how to make tape copies, put
them in the mastering room and ex-
pose them to production and engi-
neering. Practical experience is a
must. There 15 not time limit for an
individual in the program, and we
will bnng someone along as fast as
his abilities allow."

Other features of the complex in-
clude colorful walls, lounges for art-

{Continued on page 53)
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Decade of Toil Paying Off for
Gordon Lightfoot; Lauds WB Label

TORONTO—-Having just accom-
plished the feat of having his latest
single and album, "Sundown.” oc-
cupy the No. | position on Bill-
board’s Top LPs and Tapes and Hot
1K} charts concurrently. Gordon
Lightfoot 1s taking a run at the Hot
Country Singles penthouse position
as well.

This climaxes a decade of assault
on LS. stardom.

As a songwriter, Lightfoot has few
equals and over the years his work
has been recorded by such arusis as
Bob Dylan, Jerry Lee Lewis, Johnny
Cash, Elvis Presley, Barbra Strei-
sand. the Carter Family., Glen
Campbell, Peter. Paul and Mary,
Anne Murray, Waylon Jennings,
Marty Robbins, .Tudwr Collins and
George Hamilton 1V,

After cleaning up some old deals
by going around and buying up the
masters in 1969, Lightfoot signed
with Reprise Records. The deal with
Reprise came as a bit of a shock.

“When my contract expired with
UA, I got snapped right up all of a
sudden by Wamner Bros. and they
gave me a tremendous deal. 1 said:
‘Wow! What's this? All this front
money and everything! This is fan-
tastic! I can't believe this!"”

Even though Lightfoot likes 1o
write 1o deadlines, he has attained
the ideal relationship with the
record company as far as material
goces,

*When your backlog of material
runs out, you've just got to come up
with the stuff right on demand. The
record company never pressures me
or forces me to do it. If 1 didn’t make
an album for two years now. I'm
quite sure that they would be willing
to wait it out with me.”

Lenny Waronker, who produced
Mana Muldaur’s Top 10 album,
also produced the “Sundown™ al-
bum with Lightfoot.

“When Lenny and 1 work things
out for the albums | supply all the
songs and the basic ingredients for
the band which consists of five or six
guys. In my situation, the producer
acts as a puide to keep things moving
along.”

Following music study in Los An-
geles, Lightfoot returned to his na-
uve Canada where in 1963 he played
for the CBC and found himselfl
working clubs and coffee houses and
toiling as a regular on many of Can-
ada’s top music shows on TV,

Among the artists who became in-
terested in him was lan Tyson, who
was instrumental in bringing him
into contact with John Court and Al-
bert Grossman, who got a produc-
tion deal going with UA,

“l had some really good material
on the five albums that | did for
United Artists including songs such

5 “The Last Time.," “Ribbon of
Darkness,” and “Canadian Railroad
Tnlogy.” says Lightfpot. “There was

fContinued on page 19)

By MARTIN MELHUISH

Warner Bros. photo

BRIGHT MOMENT —Gordon Lightfoot celebrates his gold record status for the LP
“Sundown'' with Warner Bros. officials Mo Ostin, chairman of the board (left) and
Lenny Waronker, Lightfoot's producer and label a&r vice president.

Flack Cancels; Big Loses
ShakeJapanesePromoters

By HIDEO EGUCHI

TOKYO—-The cancellation of
Roberta Flack’s first Japanese Con-
cert tour, which had been scheduled
from July 24 through Aug. 4, will
cost concert promoters between
$60,000 and $80,000 in commissions
on all tickets sold and refunded, says
Tatsup Nagashima, negotiator for
Kyodo Tokyo.

The Japan-wide Playguide ticket
agencies will keep their 8 percent
commission on all tickets sold in
Tokyo, 10 percent in Osaka and
most other cities, and charge an ad-
ditional commission amounting to
the respective percentapes on all
tickets refunded. This is why so
many concert promoters in Japan
have folded, Nagashima says.

Promoter Kyodo Tokyo is one
firm still operating. Eight concert
dates had been fixed for the singer
and all were sold out, says liro
Uchino, head of the promotion and
publicity firm. Four of the eight

Kyodo Tokyo "74 presentations were
to have been sponsored by the Nip-
pon Hoso Broadcasting Co. in com-
memoration of its 20th anniversary
and supported by Coca-Cola Bot-
tlers.

In terms of dollars, the tickets to
the four scheduled shows at the
2,600-seat Shinjuku Kosei Nenkin
Hall were priced at 37.14, $8.93,
510.71 and $12.50(%23.21 for a “love
seal” ).

Kyodo Tokyo announced the can-
cellauon of Miss Flack's scheduled
our July 12 *due to her sudden ill-
ness and offered to refund all tuck-
ets sold for the eight shows.

The Atlantic recording artist was
also set to participate in the One
Step Festival, organized by Saburo
Sato of Koriyama, about 140 miles
north of Tokyo, with an outdoor
show Aug. 4 in the city's 50,000-seat
Kaisetyama Park.

Carter, Hanna
At New Chi Club

CHICAGO—Paul Magit, owner
of the Medium here, has opened the
downstairs portion of the club as the
Jarz Medium.

First attractions set for the spot are
Ron Carter, Roland Hanna and the
New York Jazz Ensemble.

Other artists set for the two clubs
include Jobriath, Ralph Graham,
LaPelle, Larry Coryell, Gato Bar-
bieri, Don Ellis, Joe Henderson,
Rahsaan Roland Kirk, Stan Getz,
Keith Jarrett and Freddie Hubbard.
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Campus

Campus Music Goal
Of NARAS Project

NASHVILLE-The National
Assn. of Recording Arts and Sci-
ences Institute is continuing to pro-
vide a communication bridge be-
tween the music industry and aca-
demia through a series of special
projects.

Since it began in 1970, the insti-
tute has been helping introduce mu-
sic curriculum on college campuses
throughout the U.S.

According to NARAS Director
Henry Romersa, many schools have
approached the institute asking help
in setling up musical programs and
COUrses,

“We receive at least one college or
university inquiry per week,” Ro-
mersa says, “but thus far we have
really limited our programs to cities
near the hub of the nation's record-
ing activity.”

One of the institute’s major pro-
grams is offered by a triumvirate of
Nashville schools. Belmont College,
Peabody College and Vanderbilt
University are all participating in a
reciprocal study arrangement in
which students from any of the three
schools can take commercial music
courses on a rotating basis from any
of the schools.

Other schools offering NARAS
Institute-related courses in every-
thing from music merchandising lo
musical jingles to engineering in-
clude Georgia State University,
Memphis State University, UCLA,
University of Tennessee at Nash-
ville, Middle Tennessee University,
Brigham Young University, North
Texas State University, Syracuse
University, Eastman Schoaol of Mu-
sic, University of Wisconsin, Univer-
sity of Miami (Fla.) and Western
Washington University. The latter is
one of the nation’s few schools offer-
ing a bona fide course in studio engi-
neerng.

“On account of the shortage of en-
gineering courses in the country, we
have set up a series of engineering
seminars,” Romersa says.

“Last year, we held one in Nash-
ville and placed three of our stu-
dents in jobs and we had the same
results this year with our Memphis
seminar.”

“What we look for in our partici-
pants is a strong electronics back-
ground and also a good knowledge
of music,” Romersa states.

The NARAS Institute has chap-
ters in all of the major recording
cities and each of them has a special
project it is working on.

They include New York and Los
Angeles involving a project of bring-
ing commercial music courses to stu-
dents who can't afford them; Chi-
cago, a project of presenting a series

Seek FM Station at
Trinity University

SAN ANTONIO-—An application
for construction of a 10-wau FM
stereo radio station has been filed
with the Federal Communications
Commission by Trinity University
here.

The station is scheduled o begin
operations in September if the appli-
cation is approved. It is a gifl, esti-
maited at $17.000, from Walerman
Broadcasting Co., owners of radio
stations KTSA-AM and KTFM-FM
here.

In addiuon, students collected
$7000 to establish the station. Facil-
ities will be located in the Sid W,
Richardson Communications Cen-
ter. Trinity 15 requesting call letters
KRTU, Radio Trinity University.

of high school assembly programs
on the music industry: Memphis, the
aforementioned engineering semi-
nar; Atlanta, a summer project in-
troducing next year's music curricu-
lum at Georgia State; and Nashville,
a tape piracy seminar with experts
from the recording industry, the ju-
dicial system and prosecuting attor-
neys.

Romersa says one of the institute’s
Future goals is to initiate a NARAS
Institute library that will make musi-
cal material available 1o all inter-
ested students.

"We would like to make this li-
brary available to studenis because
they are the major consideration and
purpose of the institute,” he says,

Bimingham Host

To Songwriters’

Prof. Workshop

ATLANTA-The Thevis Music
Group, which includes six publish-
ing firms headed by Michael Thevis,
will hold a creative songwriters’
workshop July 26 through Aug. | at
the Moonsong Music Publishing of-
fices in Birmingham.

Rick Landy, head of the Thevis
group will run the event with the as-
sistance of Clinton Moon, Jesse
Lewis and Dan Eckiey.

Moon, r&b publishing manager
of the Thevis group, says this is the
first of several such seminars
planned. Others are set for this year
in Los Angeles, Detroit and New Or-
leans,

The first workshop is open to term
writers for Moonsong, Act One and
Grapevine music companies. A
spokesman said future seminars will
probably be open to college students
and others interested in creative
writing.

Lightfoot’s
10-Yr.Climb

® Continned from page 18

a middle-man, a production com-
pany between me and UA which im-
mediately cut the money in two.
Quite frankly 1t was a rotten deal but
we tried o make good records. |
worked with some good guys such as
Elliot Mazur and John Simon, who
produced Leonard Cohen and the
Band’s first album. We tried hard
but that company just could not sell
the records.

“It ook five years for the albums
to et a ULS. following. For instance,
I'd do 20000 of the first album and
then 30,000 of the second, 40,000 for
the next and so on and then all of a
sudden I'd find out that the first one
was picking up again. | was actually
starting to get a pretty good follow-
ing about four or five years ago.”

Three years ago, Lightfoot's con-
tract with Grossman expired and he
has looked after his own affairs
since, including the publishing com-
pany. Moose Music which controls
all of the music that he wrote after
the Grossman deal.

“Albert and I are suill on very ami-
cable terms. | have the people [ need
to look after things for me including
a business manager and a secretary
and I don’t have to worry about that
side of it much. | have good lawyers
and an accountant who has been
with me for 14 years. All I've got 1o
do is wnite the songs and get oul
there and do my show.”

NAME FROM COKE BOTTLE

The Main Ingredient Warns Tyro
Groups: Learn the Music Business

LOS ANGELES~The term “mu-
sic business™ means just what it says,
according to the Main Ingredient,
one of the top soul and pop groups
in the country today. And as soon as
they learned that lesson the climb to
the top became a lot easier,

Over the past few years the group
has enjoyed a number of major hits,
including “Everybody Plays the
Fool,” “Just Dan’t Want 1o Be
Lonely.” “Black Seeds™ and “Spin-
ning Around.” But things have not
always been so easy.

L uther Simmons

“We grew up together.” says
group member Tony Silvester,
speaking of himself, Luther Sim-
mons, original lead singer Donald
McPherson (who died several years
ago) and current lead singer Cuba
Gooding. “In the neighborhood we
were in the fad was to become a
singer. A ot of groups came out of
that 110th to 160th St. area in New
York.”

The group landed its first contract
in 1965 under the name the Poets, on
Red Bird Records, a label owned by
three music business veterans—
George Goldner, Jerry Leiber and
Mike Stoller.

“We had a hit called “Merry
Christmas Baby,'" says Simmons,
but Chnstmas came and went and
that was that. So they took the same
track and added different words and
we had another minor hit with
‘Chapel Bells are Calling.” "

Al this point the group left the
firm and became the Insiders. "We
went back into the same room where
we had spent two years rehearsing,”
says Silvester, "and we stayed an-
other year. We started wrting,
Luther learned the piano and we
tried to make a deal with MGM be-
cause Tom Wilson was producing
for them then.”

The band sees meeting Wilson as
one of the most important points in
its career, because, says Silvester,
“Here was a black man who was a
super professional dealing with
white music and he was ina position
of power.

“After all, he had produced
Dylan, Simon * Garfunkel and Enc
Burdon, And he was a brilliant man.
Al the same time we met Clarence
Avant, who was another great in-
fluence. He'd tell us there are two
words you have to know, music and
business. He helped teach us about
the business end and he ook the
time to educate us. He told us we
weren't simply playing a little game.
In fact. he and Tom paid for our
next session. which was sold 1o
RCA.”

When the group got 10 RCA in
1967 they ran into Bob Cullen, one
of the original members of Danny &
the Juniors. “He got into us ata time
when nobody was hearing black
music,” Silvesicr says.

“We didn’t do wo well our first
time around at RCA, but 1 don’
think it was all their faul. 1 don’t
think any major record company,

By BOB KIRSCH

except for a Motown, was really
geared then to make and merchan-
dise black product. Anyway. we
thought we weren't doing our job so
we left the label and it was back into
the room.”

RCA photos

Tony Silvester

The group rehearsed for another
year and came out as the Main In-
gredient. “1 thought up ‘main,'
laughs Simmons, and 1 also thought
of ‘hiners.” That's all we needed, to be
considered black junkies. Anyway.
Tony was looking at a Coke bottle
and saw the word ‘ingredient” and
that’s where the name came from.”

The group went back o RCA,
having changed its name because
*everyone knew the Poets and In-
siders” and talked 1o Don
Burkheimer, whom they consider “a
good friend who understood our
problems and wanted to help. He
put us in touch with Buzzy Willis,
who was heading the new r&b divi-
sion,” says Silvester.

“We knew Buzzy from the days
when he sang in a group and we
trusted him,” Silvester continues.
“He took the time o really work
with us and put his head on the line
more than once in the early years.
The same is true of Bert deCoteaux,
our arranger.”

Around 1970, the group began
having consistent hits, and also
gained more control of its own prod-
uct through producing and writing,
putting the lessons they learned
from Avant and Wilson to use. How
do they use the business end?

“We look for material which i1s go-
ing to be universally accepted,” says
Silvester. “You have o approach
production of a record from a mar-
keting standpoint. A record can't
knock only us ou, it has to knock the
masses oul. So a producer who
wakes up with some fantastic idea
and runs to the studio may not be
doing himsell or his group justice,

"You must listen to the radio.”
says Silvester, “and hear what's hap-
peining. When we cut a record, we're
looking at those programmers. |
want them to like the record. We lis-
ten to the format of a station, hear
the records they play and shoot for
that pocket.

“I don’t mean an exact copy of the
record, | mean the pulse of what's
going down. You don’t need the
same bass line, but you can have a
similar tempo. Frankly, | don't think
Iyrical content means that much,
I've heard a few songs lately that are
absolutely ndiculous but they're in
the pocket and smash hits.”

As for crossover. Simmons siays
“We never considered ourselves an
ré&b group because we've always
aimed out product at everyone.
We've been forced o accept that
soul label because of our color, just
like a long hair is pop or someone
with a Southern accent is country.”

Silvester adds: * “Evervbody Plays
the Fool" was nominated for a
Grammy as best pop record of the

TIUTTT AMEricCAaNnra o] e ———

year in one category and best r&b
song in another. Explain that one.
Frankly,” he laughs, *1 think there
should be one category—post box-
space  rock-bebop-r&b-blues-jazz-
orchestra-group. Actually, 1 think
we're now at the point where it's
good music or it’s not.”

Why is r&b happening so big
recently? “Because,” says Silvester,
“white people have learned 1o dance
over the past 10 years, And a lot of
this came from the carly Briush
bands.

Cuba Gooding

“I think the Beatles were the in-
novators of the century. Talking
about dancing, this goes back to
what | was saying about being aware
when you produce a record. Most
black records, the hits at least, are
up-tempao.

“Just look at Dick Clark or ‘Soul
Train.” You don’t have to be a genius
to figure out what has a better
chance than something else.

"Sull,” he continues, “the biggest
black group in the country can't
make 20 percent of what a Led Zep-
pelin or a Stones make in a night. so
we've gota lot of catching up to do.

“But | do see more promoters put-
ting black groups in better halls and
in different ones. Gamble, Huff and
Bell have helped a lot with their mu-
sic. And we've just played Disney-
land.”

As for the future, Silvester will
continue producing a number of
other acts, such as Ace Spectrum,
Ben E. King and True Reflection.
The group, according to Simmons,
will be “trying to reach areas where
our sales have not been so spectacu-
lar, which includes a lot of the Mid-
west, We're linding a lot more whiltes
at our concerts and we think this is
great, because every black group
needs a white following.”

The Main Ingredient has worked
10 years for its current success, and
one of the high points for them now
is that when people see a new Main
Ingredient, or Spinners, or Harold
Melvin record, they say. “that’s a
good record,” not “that’s a good soul
record.”
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HETAIMTIIC IEXIPIRESS

Come to a' Street Party, Arkansas style
with Black Oak Arkansas playing the
high energy, hot 'n’ nasty rock they're
famous for. Black Oak exhibits their
down home roots as well with moun-
tain tunes, gospel songs and stan-
dards, but the Black Oak beat is stll
the key.

5 J6-101
On Atco Records and Tapes

Getting into the heart of “real” jazz and
producing the purest of sounds is saxo-
phonist/flautist Harold Alexander’s
main concern on his [irst Atlantic
album, “Raw Root!" To this elfect, his
album contains written notes explain-
ing the inner meaning and intent of
each particularcut. Explanation almost
unnecessary, however, for the validity
of the music speakseloquently for itself,

SD 1657
On Atlantic Records and Tapes

“Stompin’ at the Savoy” is part jazz,
part reggae, part réeb and all funk.
Robin Kenyatta’s musical collage is
assembled by a masterful artist and
embellished by the help of fine talents
like Eumir Deodato, Dr. John and
Bernard Purdie.

ROBIN KENYATTA
STOMPIN AT THE SAVOY

SD 1656
On AtHlantic Records and Tapes

A dazzling array of mystical musical
interludes and lyrical melodic shiftings
marks Refugee's recording debut. A

. British trio, comprised of Lee Jackson,
Brian Davison (ex-Nice)] and Patrick
Moraz, Refugee fusesclassical and rock
in a skillful and thematically unified
recording.

FC od66

On the Famous Charisma Label
{ Records and Tapesi

Atlantic &8 Atco < Records & Tapes

wasssEssmericanradiohistorv ceases

Another facet of Herbie Mann is exhib-
ited on his newest album, “Reggae’”
The noted composer/arranger/flautist
perfectly captures the catchy reggae
spirit with the expert-help of Mick
Taylor, Albert Lee, Pat Rehillot and
Jimmy Cliff's back-up group, The
Tommy MeCook Band.

HERBIE MANN
REGGAE

8D 1655
On Atlantic Records and Tapes

HEY THERE,
DAVE

Thesincerity that lingers in all of Dawvid
Rogers' songs has earned him recogni-
tion as one of the best singers in the
country music field. His newest alburn,
“Hey There Girl.' includes a vanety of
musical moods from relaxed to up-
temnpo. In addition to David’s talents,
Pete Drake, Johnny Gimble, Tommy
Cogbill and Jerry Carrigan aid in mak-
ing this a truly fine recording.

DAVID ROGERS
HEY THERE GIRL

P
3

SD 7306
On Atlantic Records and Tapes

A GROWING

The New York Times says, "Bad Co. is
what rock is all about!” And they
are right. Paul Rogers, Simon Kirke
(ex-Free), Mick Ralphs (ex-Mott the.
Hoople] and Boz Burrell (ex-King
Crimson) play solid, straight ahead
rocking music on their excellent and
dynamic debut album. Bad Company!

SS B410
On Swan Song Records and Tapes
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Bay Area Radio

SAN FRANCISCO — Major
shakeups in personnel and musical
direction at KFSO-AM, a time shift
for KSAN-FM’s best known and
most durable disk jockey and the en-
trance of KNEW-AM into the mod-
ern country field have marked a
month of hectic activity in Bay Area
radio.

The changes at KSFO came about
with the rehiring of Don Sherwood,
at one time one of the Bay Area’s
most respected radio voices.

This came at a time when KSFO
was far up on top of the ratings heap.
Sherwood had been gone from
KSFO for five years but came back a
little over a month ago as program
director as well as returning to his
morning slot.

His entrance on the scene meant

the ouster of Al Newman, who had
been propram director for 15 years,
and of Dick McGarvin, who was low
man on the jock senionty pele. In
addition to McGarvin, Scott Beach
and Jim Lange—all popular air per-
sonalities—are now gone, as well as
several writers and lesser air talents.

Sherwood claims to be respon-
sible for the exit of only two persons,
the others already having been let go
by management before his arrival
on the scene.
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& intermatioral, add §51.50
[payable im U5 furds)

BLUE NOTE RECORD SHOP

(&8 Contral Avcnuc

Albany, Mew York 172208 U5SA

Sherwood has a scheme for the
station:

® His first aim is to get his jocks,
who suffer from what he calls “ter-
minal mouth” to stop talking so
much.

® Aside from that, his energy is
going into crafting a sound that will
make the station unique and that
will take 1t away from what Sher-
wood calls “the fascism of rock. Ev-
ery commercial, every TV show, ev-
ery tune you hear on every station
has a rock onientation. There were
seven recognizable stations, all
sounding exactly the same within
four inches of each other on the ra-
dio dial.

“But 1 think there’s less feeling
among station owners and managers
now that there need be such a heavy
catering to the youth of our land. 1
think the tyranny of the young has
abated. [ think we've run out of
meaningful lyrics, and that the first
guys that begin to sound different
are going to be the winners. Qur sta-
tion id's promote us as ‘KSFO: An
Adult Station—Parental Guidance
Suggested’,

“So we're changing our musical
direction. | think there’s so much
rock, not because the market wants it
bul because it’s the easiest way to go.
The toughest thing in the world is to
pan for these beautiful tunes | want
KSFO to play.

“You've got to go through these al-
bums and pick oul these gems that
have that sound, [ want to play stuff
that's almost timeless, non-hits, but
those great sounds that exist in every
music library if you search them out,
I want to play that umeless stuff—
Vic Damone singing “Soft Lights
and Sweet Music,” Eddie Cono
playing “Mr. Lucky,” Nelson Riddle
doing “Colors.” You can't tell me
when those were recorded. One was
10 years ago. one five years ago, one
about two weeks ago,

“It's taking some guts to do this. It
might be the biggest bomb in history
and | might be out of here in a
month. But I stand by it because you
can’t hear this stufl on any other sta-

Radio-TV Programming

Don Sherwood’s Return Tops
Major Moves at 3 Stations
By JACK McDONOUGH

tion. We're offering something you
can't get anywhere else.”

That the move is taking guts will
not be argued by many in local ra-
dio. KSAN-FM’'s peneral manager
Tom Donahue says, “Don Sher-
wood was one of the best morning
men and air personalities [ ever
heard. But | don’t understand what
he's doing now. | don’t think you can
go backwards.”

The major change at Donahue’s
own station 15 the shift of the enor-
mously popular Dusty Street from
her 10 p.m.-2 a.m. weeknight slot,
where she has become a Bay Area
radio institution over the past five
years, 0 a new 6 to |1 p.m. Sunday
show. The change, says Donahue,
had nothing to do with Dusty’s rat-
ings, which were up (KSAN-FM
over-all continues to lead the 18-34
survey market), but with Dusty’s
own desires to get involved with
some film projects and to spend
more time at home. But, says
Donahue, “I think the time will
come when Dusty will want to come
back full ume.”

Bobby Cole, formerly the KSAN-
FM music director who had been
doing two six hour stints a week, has
taken over Dusty’s spot, Ben Fong-
Torres is now doing Sunday after-
noons rather than Sunday evenings,
and Rachel Donahue has become
music director. These changes are in
addition to Phil Buchanan's take-
over of the weekday early momning
slot. which had formerly been held
down by program director Tom
(FHare. a long-time KSAN-FM as-
sociate who left the station at the end
of May. Larry Lee is now serving as
program director.

Donahue says the changes “don’t
denote anything so far as attitude or
policy 1s concerned.”

(Continwed on page 37)

Orenbach and Lane Beam
As Jazz Rockets WRVR-FM

By JIM FISHEL

NEW YORK —Jazz, currently un-
dergoing a renaissance in this city,
has WRVR-FM as one of the ve-
hicles helping to lead the way,

Ever since it moved into.a 22-hour
a day jazz format at the beginning of
February, the influence of this sta-
tion has been steadily growing,
claims program director Barney
Lane,

The station oniginated in 1961 asa
service of this city’s Riverside
Church, where WRVR-FM has
broadcast since its inception. Jazz
has always played a part in its for-
mat, although until recently, public
affairs was its major offering.

Lane says the station’s past has
been stormy. The station didn’t go
commercial until 1971 and at thai
time it featured an all-talk format,
The programming didn’t work, so
management decided to delve fur-
ther into jazz, and two summers ago
they moved into 18 hours of jazz
cach day.

[t remained that way until station
general manager Robert Orenbach
added the extra four hours of jazz
per day recently,

The popularity of jazz in New
York can be accurately demon-
strated by the extent of WRVR-
FM's jazz format. In addition to the
recorded music, which covers all pe-
riods of jazz, the station also offers
live jazz.

Each Monday night, WRVR-FM
presents “Live at Boomers,” a show
originating from the New York club.
Artists presented in recent weeks in-
¢lude Houston Person. Etta Jones.
Cedar Walton, Horace Amold and
Michael Urbaniak.

Another musical senies, “Jazz Ad-
ventures at the Half Note,” was
recently discontinued for the sum-
mer. This show was broadcast hve

from the famed club and presented
on a delayed basis. Both of these
shows have met with positive suc-
cess, according to Lane, and for this
reason the station plans to experni-
ment more in the future with live
broadcasts from other jazz clubs,

WRVR-FM was the nation’s only
radio station to broadcast live the fu-
neral of Duke Ellington, and the re-
sponse to that event was so great that
the station rebroadcast it several
weeks later. The station has the larg-
est potential jazz market in the coun-
try, with a power of 50,000 watts and
a 60 o 90-mile broadcast radius.
Lane says WRVR-FM has steady
hsteners throughout Connecticut,
New Jersey and New York.

Station manager Robert Oren-
bach says that the station has made a

(Continued on page 37)

One-for-10 Offer
Made by Caedmon

NEW YORK —Caedmon Records
has introduced a merchandising
program which will feature a one-
for-ten bonus offer. For every
“Carol Channing Christmas Spe-
cial” prepack ordered, four frge
records are included, and for every
10 additional copies of *“The Year
Without Santa Claus and Other Sto-
ries” read by Ms. Channing, the
dealer receives a free bonus disk.

Browser boxes and extra record
Jackets are being offered as point-of-
purchase sales aids. The browser
boxes are designed for counter
placement and contain multple
copies of all records in the special,
while the extra record jackets are de-
signed to assist shop owners with
window displays.

Forum Registration List

EDITOR'S NOTE: These are u few of the latest registrations for the seventh annual International Rag..*r'rr
Programming Forum, which will be held Ang. 14-17 at the Hotel Plaza, New York Ciry.
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Vox Jox

Talk about Bill Brill! My T-shirt,
which states: Who is Bill Brill? Ask
Clande Hall, created a lot of com-

ment in Moorea, on the beach, in

Australia, but did nothing in Tahit,

{the KFRC-AM Tennis Bum hat
scored well in Tahiti). By Bill Brill T-
shirt also did well in Sydney.

Mitch McCracken called up a
week ago and, apologetically, said
that he had to fold the Radio Maga-
zine, which was the leftovers of the
old Bob Hamilton Radio Report.
Just did not have the contacts and
credibility that Hamilton had, he
says, and had to go bankrupt. All of
the subscribers will be listed as cred-
itors.

* ok &

I've got a bet on with a friend. |
say that there are at least five black
country music air personalities. He
says: No way. Those in the know
please write.

w * "

Mark Driscoll is the new program
director of WBBF-AM in Rochester,
N.Y. He'd been at KSLQ-FM in 5t
Louis. ... Jeff Kaye (nope, it's an-
other one; Jefferson Kaye is still in
Philadelphia so far as I know) 1s the
new program director of KNAK-
AM in beautiful downtown Salt
Lake City. He'd worked there as a
personality about a year and a halfl
ago, but had been fooling around in
both radio and TV in Waterloo,
lowa, until now. . ., Jim King, family
man, 12 years' experience in country
music and MOR radio as both air
personality and program director, is
looking for a new position. His home
phone is 616-669-6646. He'd been
program director of WYGR-AM in
Wyoming, Mich., in the Grand Rap-
ids area.

* k x

Pete Edwards, program director of
WRCP-AM-FM, Philadelphia, is
looking for a country air personality.
Submit tape and resume. ... Jim
Henchey, 401-434-8B819, is looking
for an MOR or soft rock personality
job. ... Francoise Madeleine Hawk-
ins, currently running a DJ show for
a lounge and hotel in Seattle four
hours a day, is seeking a full-fledged
air personality job in a decent-sized
market. She worked at KJR-AM
once writing copy and doing pro-
duction. Her address is 8032 83rd
Ave., 5.W., Tacoma, Wash., and her
phone is 582-1593, ... [ talked to a
friend a while back and he men-
tioned William “Boy™ Brown. Brown
was the victim of a beating and is
paralyzed from the waist down. |
think he’s currently working for Mo-
town Records, out of his home, 4404
Raven, Beaumont, TX 77705.
Brown 15 one of the best black pro-
gram directors in the business.
KJET-AM, Beaumont

* * &

Jack Long, now program director
of WTHO-AM in Thomson, Ga., re-
ports that the station format is solid
country gold and *“to keep us above
par, we need country records, new
and old, single and album.” . . . John
Harmon reports that he's resigned as
T-midnight personality at KIKK-
FM in Houston to take over as pro-
gram director at WYOJ-AM, Jack-
sonville, Fla. Says he feels “very for-
tunate in inhernting a fine staff from
retiring program director Gene
Pope, who will remain on to do 6-10
a.m. and will be getting further in-
volved in his other love aside from
radio—real estate.”

More
Radio-TV Programming
See Page 37

Dean Sherwood at WIBU in Py-
nette, Wis,, advises that his com-
pany—Community Service Radio—
has just bought KTWN-FM in
Anoka, Minn,, and “we're going to

By CLAUDE HALL
Radio-TV Editor

try something new for us. We will be
programming classical music for the

Twin Cities. Being an old rock jock,
classical is a little out of my league,
music wise.

“And, since this means a change
in format, we've got to gather a com-

plete classical library right away.”
Can any of you people help him out?
Takes a lot of guts to program a clas-
sical music station these days and he

{Continued on page 37)
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There's only one way to find out... attend the seventh International Radio
Programming Forum which will be held Aug. 14-17 at the Plaza Hotel in New
York. Your Forum Chairman is Jack G. Thayer, vice president and general
manager of Nationwide Communications, headquartering in Columbus,
Ohio, and last year's direclor of the programming session for the National
Association of Broadcasters convention in Houston. Forum Director is
Claude Hall, one of the most astute men in radio programming and radio-TV
editor of Billboard Magazine for more than 10 years.

HERE’S DETAILS!

These are just a few of the people who'll be talking to you shoulder-to-
shoulder about radio:

Ben Hooks, commissioner, Federal Communications Commission,
Washington; George Wilson, executive vice president, Bartell Broadcasting,
New York; Gary Owens, air personality, KMPC-AM, Los Angeles; Mardi
Nierbass, music coordinator, RKO General Broadcasting, Los Angeles;
Steve Popovich, vice president of promotion, Columbia Records, New York;
Jack G. Thayer, vice president and general manager, Nationwide
Communications, Columbus, Ohio; Burt Sherwood, general manager,
WMEE-AM, Fort Wayne, Ind.; Kevin O’'Donohue, assistant general manager,
25M Radio, Sydney, Australia; Bobby Vee, recording artist, Los Angeles;
Dick Drury, national program director, Susquehanna Broadcasting, York,
Pa.; Bob Berry, morning air personality, WOKY-AM, Milwaukee; Scoll
Burton, program director, KSD-AM, St. Louis, Mo.; David Klemm, director

of marketing and operations, Blair Radio, New York; George Milady,
president, Gilbert Youth Research Inc., New York; Jack McCoy, vice
president research & Bartell Broadcasting, San Diego; Richard Roslow,
Pulse, New York; Frank Boyle, Robert E. Eastman, New York; Joseph B.
Somerset, senior vice president, Capitol Cities, New York; Gordon Hastings,
KATZ Radio, New York; Robert G. Herpe, president & general manager,
WPLR-FM, New Haven, Conn.; Pat Whitley, program director, WNBC-AM,
New York; Ron Shawn, radio director, Zoo World Magazine; Fort Lauderdale,
Fla.; Jack Fawcett, ARB, Beltsville, Md.; Ernie Farrell, record promotion
executive, Los Angeles; George Williams, nation program direclor,
Southern Broadcasting, Winston-Salem, N. C.; Tom Cox, president, Hooper,
MNew York; L. David Moorhead, general manager, KMET-FM, Los Angeles:

L]
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WOW-AM Soars as Pilot Station For ‘Lovewords’

By CLAUDE HALL

somewhere around 75 items, the
foundation for the programming
concept which focuses on unique
amusing or philosophical intros to
hits and past hits, each written and

LOS ANGELES-WOW-AM in
Omaha, programmed by Tom Bar-
santi, is the pilot station for the new
contemporary version of “Love-
words,” the programming concept

developed by broadcast producer
Harry O'Conner, Los Angeles.

In fact. Barsanti recently spent a
week in Los Angeles helping design
the package and left town with

produced with professional actors in
the Hollywood studios by O'Conner.

WOW-AM is a clear channel Top
40 operation that has been a4 winner
in the market for some time and ag-

Richard Aikens, Rick Trow Productions, Philadelphia; Harold Lipsius,
president, Universal Distributors, Philadelphia; Mike Curb, independent
record producer, Los Angeles; Phil Walden, president, Capricorn Records,
Macon, Ga.; Steve Wax, vice president of promotion, Elektra/Asylum
Records, New York; Don Graham, director of national promotion, United
Artists Records, Los Angeles; Chris Jonz, promotion executive, Motown
Records, Los Angeles; Lou Galliani, promotion executive, Elektra/Asylum
Records, Los Angeles; John Lund, program director, WNEW-AM, New
York; Casey Kasem, host, “American Top 40, Watermark Inc., Los Angeles;
Rod McGrew, station manager, KJLH-FM, Los Angeles; and dozens of
others yet to be announced.

TO REGISTER —fill out the coupon and send $160 registration fee to:
International Radio Programming Forum, c/o Billboard Magazine,

9000 Sunset Blvd., Los Angeles, CA 90069. At that time, we'll send you

a hotel room reservation form which will allow you a special discount on
your hotel room...for Forum registrants only!

BUT HURRY!—the discount is only for early registrants. And, to be frank,
the more people that register, the more special events we'll be able to plan.
AND DO WE HAVE—ALREADY —exciting and stimulating events for you?
Join us Aug. 14-17. We guarantee the most educational event of your

radio life!

REGISTRATION FORM

Registration Fee Before Aug. 1: $160
fter Aug. 1: $175
Please enclose check and return registra-
tion form to:
Internalional Radio Programming Forum

Suite 1200 — 8000 Sunset Blvd.
Los Angeles, CA 90069

Please register me for the Seventh Annual
International Radio Programming Forum,
August 14-17, 1974, at the Plaza Hotel,
New York City. (If you wish to register
others besides yoursell from your organi-
zation, please send in names and titles on
your lelterhead and enclose total payment. )

(Please Print)

NAME
TITLE
COMPANY

ADDRESS

CITY STATE ZIP

The International Radio Programming Forum is an annual Billboard magazine evenl, Early regis-
trants will receive special hotel room discount rates on a first come, first serve basis. [hera will
be additional rooms available in a nearby hotel after the Plaza becomeas full, again on a first
coma basis. A cancellation fee of $25 will be charged for all cancellations on registrations be-
fore August 1. After that dale, no cancellations will be accepted.

gressive when it comes to promotion.
Recently, the station introduced a
WOW-AM “Listen to the Music” T-
shirt (hinged on, of course, the TM
Productions jingle package that the
station uses for [Ds). The station of-
fered the T-shirt for sale for $2.49.
And sold more than 1,000 in the first
four days. But the kicker is that
around the end of July there's going
to be a concert by the Righteous
Brothers at local Peony Park. Every-
one weanng a WOW-AM T-shirt
gets in free.

Barsanti points out that any T-
shirt in Omaha would cost you $3 or
more ... and that's without the
Righteous Brothers.

WOW-AM features a playlist of
around 20 current singles; the play-
list varnes two or three records each
wieek. The format features a lot of
oldies and *this i5 the reason the
playhst 15 so short,” Barsanti says.
“Al least 35 percent of our air time is
devoted to oldies.”

The current records are slated;
however, the air personalities can
choose their own oldies within cer-
tain categories. The oldies are di-
vided into five different time periods
(1.e.. 1955 to 1960, 1960 1o 1965, etc.)
and histed on color-coded charts.
Depending on the time duning his
show, an air personality can choose
any oldie from those within a color
code

“My philosophy.” Barsanti says,
“1% that it’s the job of the air person-
ality o not spend a lot of time pick-
ing records for his show, but 1o en-
tertdin . .. thus we help him out as
much as possible.”

The air personalities of the station
mclude Jimmy O'Netll 6-10 a.m. (he
used to host the “Shindig” TV
senies); Eddie Huodson 10 am.-3
p.m.; Jimi (Marshall Foxx) Foxx 3-7
p.m., Mike Rivers 7-midnight and
Bob Knight midnight-6 a.m. John
Driscoll is production director and
Steve Shannon is general manager
and vice president of the Meredith
station. O'Neill is also music director
of the statton, which, because of its
signal and low position on the dial,
2els Into SiX states,

The air personalities earn well . ..
as much as major market person-
alities in most cases and., in addition,
'™eill and the other personalities
have revived the old-fashioned
record hop.in the market. Barsanti
says the personalities are doing hops
ias far away as 200-plus miles and
(O'Neill is averaging at least two
hops a week.

Strangely enough, the station still
seems (o be unknown among record
promotion people,

“We had a promotion man from
20th Century Records come by the
other day. It seems that he landed at
the wirport en route to visit KOIL-
AM or another station in the city
and the radio in the car he rented at
the airport was tuned to WOW-AM.
He came to see us, claiming that he
hadn't known we existed, but that
we sounded great.”

['rue, Barsant admits, WOW-AM
15 not playing much new product,
but the station 15 extremely r.ln-w::rl'ul
in the market in ratings and “we can
help sell a lot of records once a tune
gets on the playlist.”

I'he philosophy of the program-
ming 15 directed toward having the
whole family listen rather than “just
the teens or just the adults” Some
stations, Barsanti feels, reach a point
where the adults hke the person-
alities and “tolerate™ the music:
other stations have kids listening
who like the music and "tolerate™ or
even dislike the personalities. “We
think vou can achieve a blend of

(Continued on page 37}
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Rod McGrew Shares Love, Joy Finalists Announced
With KJLH-FM Staff, Listeners

LOS ANGELES—KJLH-FM op-
erates as a station in which commu-
nication amongst the staff creates a
healthy on-the-air environment.

One reason for this internal phi-
losophy is the presence of Rod
McGrew, the manager, program di-
rector and air personality.

“I have cut out the lack of commu-
nication which is present at other
stations, and everyone now knows
they have a voice in this station. And
it's a voice that will be heard.”

McGrew says he's told all new
disk jockeys that they were free from
program director and management
slavery. “We don’t want a playlist
which has to be adhered to. What-
ever they want to spin within the for-
mat of the station is fine with me.

“Their only guideline is to com-
municate kindness, love, joy and
happiness.”

McGrew has been with the station
one and one-half years and does not
feel it unusual performing three
roles,

He describes the format as being a
true contemporary 360 degrees of
musical variety. The playlist, a mix-
wure of jazz, mellow soul and con-
temporary MOR, is comprised of 40
LP's, 15 singles, 10 sull going strong
records and five oldies.

“Our playhist isn't like the average
list per se. We don’t go by the charts
nor do we have a No. | and so on.
Every record has equal status. The
list is not limited in the least bit. We
have Tower of Power, our heaviest
sounding soul album, on up to Bar-
bra Streisand.

“Not too long ago a friend of mine
who has a record store in the black
community called me because he
couldn’t understand why all of these
brothers were coming in the store re-
questing the Streisand album fea-
tured on my station. Once he got the
album in, 1t sold as well as Diana
Ross, This is the reason 1 don’t like to
follow the charts. | don’t want to dic-
tate to or restrict my listeners’ ears,

“Billy Paul's ‘Mrs. Jones' was

What are the real names of:
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TWITTY % MUDDY WATERS
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being played on this station a week
before it broke in Los Angeles. We
were the only one playing Deodato’s
2001" for quite a while as well.”

The way McGrew breaks records,
vou would expect to find a mass of
gold on his office walls. “Anything
awarded to me.is the station’s, it be-
longs to all of us. I'm just part of the
station. The gold records and
plagues go out in the hall for every-
one to share. One man could not
have done 1t alone.”

McGrew's shows are programmed
around his listeners. For each day of
the week a theme is followed. “Mon-
days are a drag for most people— es-
pecially the businessmen. So every
Monday is dedicated to the busi-
nessmen. | know they must be edgy
and ready to take it out on their sec-
retaries so my show tries to pacify
them.

“Tuesdays are dedicated to secre-
taries; they are the ones who had to
take all of the abuse from the busi-
nessmen on Monday. Wednesdays
are for housewives. I have interviews
over the phone and I take a lot of
requests, Thursdays are special days,
they are for institution dwellers. My
theme is love.

“I know it must be hard to be in
jail or prison, hard and lonely. So 1
try to communicate to them with po-
etry, I'll have a sef of songs with the
theme being love. I'll play “Where Is
the Love” and records like that, using
radio as a communication link with
records to get the message of love
across, The response has been very
favorable.

“Fridays are children’s day. I'll
play records such as ‘Rock 'n’ Roll
Baby' and “Little Ghetto Child”
where children are the theme. I'll
gear my philosophies on love and
patience to the parents and children.
In many households with children,
three of four different radios will be
going on. | feel 1 have bnidged the
radio gap so young and old will lis-
ten and relate to our music,

“The radio is such a powerful tool
o communicate with., yet, not many
people use it for more than just com-
mercial gain. I've found a way o use
radio as a commercial enterprise and
al the same time not nulhfy the ra-
dio’s original function—communi-
cation.”

In McGrew's eyes communication
should not be limited to the listening
audience, rather extended into the
record indusiry. At present, promo-
tion men are the only staflers in the
record business who really know
what is going on in radio and the lis-
tening public according to McGrew.

“The industry needs a go-be-
tween. Someone who knows radio
and the record industry. It is quite
obvious record companies don'l
know what the public wants 1o hear,
the way they are servicing us with
their singles. The a&r guys and pro-
ducers are not aware that the East
Coast 15 different Irom the West,

“When there is a split decision be-
tween ader and producer in picking a
single. they'll only regard the A side
and disregard the B side. There are
many times when the A side would
be more compatible with the Wesi
Coast and the B side more for the
East. The record will sell a million
SO0.000 i the West and 500,000 in
the East—if they changed A and B
sides according to 11s region.

“Bunny Sigler has a single out
now called “Love Train,” The song
dominates both A and B sides. I'm
sure it will sell heavy in the East and
sell moderately in the West. Wha
they should have done was tike
“Your Love Is Good™ as side A and

{ Continued on page 37)
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says that finalists in the competition
for wr personality of the year in all
of the major formats and radio sta-
tion of the year will be announced
within a few days.

Selections for program director of
the year and the record promotion
awards came via a ballot printed a
few weeks back in Billboard and
represent a composite view of almost
every radio man in the US. and
Canada.

The five labels which made the fi-
nals as record company of the year
are RCA, Atlantic, Columbia, Bell
and 20th Century. The winner is to
be decided by the awards committee
and will be announced at the Inter-
national Radio Programming
Forum Aug. 14-17 at the Plaza Hotel
in New York.

Emcee of the Awards Luncheon,
which will be held on Saturday (17)
in the Grand Ballroom, will be Gary
Owens, air personality at KMPC-
AM in Los Angeles. The PAMS
jingle singers will sing the awards.

Finalists for national promotion
executive of the year are Harold
Childs, Steve Popovich, Stan Mon-
teiro and Ray Anderson. Finalists
for regional and local record promo-
tion executive of the year are Gene
Denonovich, Bud O'Shea, Chuck
Meyer, Skip Schreiber, and Steve
McCormich,

Finalists for independent promo-
tion executive of the year are Chuck
Chellman, Tony Richland, Ernie
Phillips, Jerry Morris and Mike Bor-
chetta.

Qut of the more than 5,000 radio
subscribers to Billboard, the voting
was highly dramatic in the compet-
tion for program director of the year.

The number of votes cast was
positive assurance that it took more
than just a few friends voting for a
particular person to get him into the
finals.

The finalists for Top 40 program
director of the year are George
Klein, WHBQ-AM, Memphis; Gary
Peterson, KHJ-AM, Los Angeles: Al
Mason, KGW-AM, Portland: Jay
Robert Dark, KOMA-AM, Okla-
homa City, and Jay Cook., WFIL-
AM, Philadelphia.

Soul program director finalists in-
¢lude Roland Bynum, KGFI-AM,
Los Angeles: Lucky Cordell,
WVON-AM, Chicago (Cordell is
manager of the station, and highly
regarded in programmming circles):
Larry Haves, KAOK-AM, Little
Rock: Dave Samuels, WDIA-AM,
Memphis: and Rick Roberts,
KYOK-AM. Houston.

'DJ Broadcasts From

Sub in 68 Hr. Stunt

CHARLESTON, W. Va.—Rick
Johnson broadcast trom a sub for 68
hours as part of a "Yellow Subma-
rine” promotion, The sub used by
the disk jockey is a metal tube 6 feet
long and 4 feet wide, It was origi-
n.nih bunlt for WLIT. a sister station
owned by Capitol Broadeasting in
Steubenville, Ohio.

The sub was immersed in a port-
able swimming pool located in a car
dealer'’s window. Johnson stopped at
68 hours in honor of the staton’s
promotional slogan "The Great 68.”

‘SpeakEasy’ Grows

NEW YORK—"SpeakEasy.” the
syndicated rock-talk TV series, 1s
now in 66 markets. Chip Monck is
the host and among the performers
guesting are the Beach Boys, Emer-
son, Lake and Palmer, and Alvin
Lee of Ten Years After.

In the MOR format, finalists in
the program director competition
are Al Newman, then with KSFO-
AM, San Francisco; Dick lIves,
KEX-AM, Portland; Don Hoffman,
KVI-AM, Seattle; Dean Tyler, WIP-
AM, Philadelphia; and Bob Riggins,
KTOK-AM, Oklahoma City.

In the progressive field, making
the finals are Tom O'Hair, KSAN-
FM, San Francisco; Tom Yaltes,
KLOS-FM, Los Angeles; Mikel
Hunter, KMET-FM, Los Angeles,
Peter Pensi, KADI-FM, St. Lous;
and Ron Jacobs, KGB-AM-FM,
San Diego.

In the contemporary field, final-
ists are Chuck Collier, WGAR-AM,

Cleveland; Frankie Crocker,
WBLS-FM, New York; and Dan
Brennan

Country music program directors
making the finals are Jay HofTer,
KRAK-AM, Sacramento: Hal
Smith, KLAC-AM, Los Angeles;
Larry Dean, KXLR-AM, Little
Rock: Terry Wood, WONE-AM,
Dayton; and Johnny Gray, WY DE-
AM, Birmingham.

In the oldies format, the finalist
are John Hawkins, KNEW-AM, San
Francisco; Emie Andrews, WFYR-
FM, Chicago: Jim Nettleton,
WCAU-FM, Philadelphia; and Jim
Pewter, KRTH-FM, Los Angeles.

In jazz, finalists are Sid Mark,
WWDB-FM, Philadelphia; Charlie
Brown, WRVR-FM, New York; and
Burt Burdin, WSDM-FM, Chicago.

Registrations are still available for
the Forum, which will deal in topics
ranging from data on the youth mar-
ket and the buying habits of teens
and young adults to critical studies
of ratings services.

To register for the four-day meel-
ing, send $160 to: International Ra-
dio Programming Forum, Billboard
Magazine, 2000 Sunst Blvd., Los
Angeles, Calif. 90069,

Vikki Carr, El Chicano
Set for KMPC Benefit

LOS ANGELES—Vikki Carr. El
Chicano, Roger Miller and Nelson
Riddle and his orchestra are the first
stars announced for KMPC-AM's
fifth annual Show of Shows Sept. 28
at the Forum.

Tickets go on sale July 15 and are
priced from $3.50 1o 510,

Ms, Carr, El Chicano and Miller
are making their first appearances at
the event: Riddle returns for the
[ifth year.

All proceeds go to chanty.

Jimmy
Dockett

Singing

“1GOTIT”

FFR-3002

Sweeping Across
the Country
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P.O. BOX AA, Corona, Elmhursl, M.Y, 11368
(212) A57-4625
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Classical

FCC Rule May Force
WFLN Format Shift

PHILADELPHIA-WFLN Ra-
dio, the city's only full-time classical
music station, may be forced by the
proposed new FCC ruling to aban-
don serious music programming and
switch to another format. While
WFLN meets the FCC requiremen!
by broadcasting on FM 24 hours a
day its classical music programming,
the AM station is a daytime oper-
ation only and at present the pro-
grams are simulcast,

Raymond Green, station presi-
dent, says that unless the FCC al-
lows an exception, Philadelphia
would stand to lose classical music
on AM completely, The economics
of daytime operation, he says, make
it unrealistic to operate two classical
music stations in a metropolitan ad-
vertising marketl which can only sus-
lain one,

While trying to get a waiver from
the proposed new rule, WFLN is al-
ready airng spot announcements on
its AM branch, soliciting listener
opinion on what kind of program-
ming they would like in place of the
classical program they get now,
Green said he had no idea of the sort
of programming WFLN-AM might
swiltch to if the waiver cannot be se-
cured,

Some 500 letters from listeners
have already come in and virtually

Wein Launches
Duke’s Cancer
Fund Campaign

NEW YORK—The Duke Elling-
ton Cancer Center fund drive was
kicked ofT during the Newport Jazz
Festival here when Festival director
George Wein presented Mercer El-
lington with the fund’s first donation
in the name of the Jazz Festival.

The natonal campaign 1o raise
funds to build the center on eastern
Long Island begins officially Aug. 2.

The music industry’s executive
committee for the fund already in-
cludes many of the top names in the
music world. Mercer and Ruth El-
lington will serve as honorary chair-
men and the committee will be co-
chaired by presidents ol America’s
three major music licensing firms:
Stanley Adams., ASCAP:. Ed
Cramer, BMI; and Alice Prager,
SESAC. Serving on the 61-member
committee are presidents of leading
record companies, as well as many
lop artists, music publishers, and
COMPOSErS.

In addition to the national execu-
tive committee, local commuittees are
being formed in Nashville, Chicago
and Los Angeles.

all favor retaining the present classi-
cal format, which is interspersed
with NBC news and two daily inter-
view talk shows by Frank Ford and
Ralph Collier. Listener surveys give
WFLN a listening audience of
250,000, but, since the programming
15 simulcast, station has no data on
how many listen in on the AM band,
However, a lot of its advertising 1s
done during rush hours when most
motorists tune 1 on AM. which
means the FM station could be hurt
on adverlising revenues.

GRC Ups Singles

ATLANTA-GRC Records has
raised its supgested list price on sin-
gles 1o §1.29, effective immediately,
according to vice president, market-
ing, Oscar Fields.

Numbering system will remain
unchanged on all GRC product.

Joplin LP’s
Take Top
Four Spots

NEW YORK-The Joplin craze
continues unabated. A glance at last
week's classical chart shows that the
composer’s songs captured listings in
the top four positions.

In addition, the Nonesuch Rifkin-
played albums, volumes 1 and 2,
which were released separately and
which have been hot-selling items
for several vears, made the chartasa
two-record set. A highly unusual if
not unique achievement, it tumed
up as No. 15.

The Nonesuch package is also on
the pop chart, last week it was 97, a
dip from its No. 84 position the week
hefore.

Joplin albums now have six spols
on the classical chart, the latest being
the Max Morath version on VYan-
guard. It bowed Jast week at No. 36.

London de Larrocha Tie
With Mostly Mozart Fest

NEW YORK-London Records
has released a new recording by
Alicia de Larrocha in conjunction
with the Spanish pianist’'s appear-
ance at Lincoln Center’s Mostly Mo-
zart Festival. The record will be
available to the public during the
course of the festival. The new
record is titled “Mostly Mozart,”
and features works which Mme. de
Larrocha has played in the series.

Mme. de Larrocha has been asked
to open the festival this year, her
fourth consecutive year on the series.
She will be making three appear-
ances this year: the opening concert
on July 22, when she will play two
Mozart plano concertos; a repeal of
the opening program on July 24;
and a solo recital featuring sonatas
of Mozart and Schubert, on Aug. 8.

In keeping with the spirit of the
festival, the new London recording
will consist mostly of Mozart—the
“*Rondo in D, K. 485", the *Sonata
in A, K. 331 and the “Fantasia in
C Minor, K. 475." The remaining
work on the record is the Bach-Bu-
soni “Chaconne in D Minor.”

The cover of the record features a
portrait of Mme. de Larrocha at the
piano, with an insert photograph of
Avery Fisher Hall, site of the fest-
val. The album bears the sub-title,
Acclaimed performances from Lin-
coln Center’s popular summer festi-
val. Officials of Lincoln Center and
London Records classical division

London Records Photo
ROMEOS ALL?—Is Horowitz and Robert Sobel of Billboard, Dick Bungay, na-

tional promotion manager of London classical product, and John Harper, clas-
sical sales chief of London, left to right, sport Maazel T-shirts produced to pro-
mote London's Berlioz “Romeo et Juliette”’ package. Distribution of T-shirts
went to key classical stores and classical radio stations throughout the U.S.

are discussing joint efforts in promo-
tion of the album and the festival,

Later in the summer, Mme. de
Larrocha travels to Los Angeles,
where she will appear at the Holly-
wood Bowl. A West Coast release off
the “Mostly Mozart™ album coupled
with a print and radio promotion are
planned in conjunction with the
concert.

New Manual Out
On Songwriter’s
Success Theme

NEW YORK —Lee Pincus’ “The
Songwriters’ Success Manual” 15 not
exactly all you wanted to know
about the music business but were
afraid to ask, but it does adequately
fill the bill for the beginning or
would-be songwriter who wants to
know the ABCs of the profession.
Separating each chapter, the soll-
cover book runs 160 pages and cov-
ers how to get the song recorded,
record royalties, songwriler con-
tracts, types of music publishers and
the songwriler as ripofl wvictim,
among others.

A glossary at the end of the book
gives some excellent and capsule ex-
planations of many of the key terms
applicable to the industry. The book
is available by Music Press,

ROBERT SOBEL

Fraternity Moves
Cincinnati Hqtrs.
To FL Lauderdale

CINCINNATI-Harry Carlson’s
Fraternity Records, which for many
years has maintained headquarters
in the Sheraton Gibson Hotel here,
last weck moved 11s base of oper-
ation to Fort Lauderdale, Fla.

The Sheragon Gibson, Cincin-
nati’s largest hotel, had its final clos-
ing following the Ohio Valley Jazz
Festival here last weekend. The
building is being raised to make way
for a 52-story hotel and office com-
plex.

Fraternity's Fort Lauderdale
quarters are located at 4625 N.W,
44th Street (33313) (305-731-4669).
The firm will be represented in Cin-
cinnati by Gene Hughes, area
booker and long a Fraternity
Records artist.
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These are best selling middle-of-the-road singles compiled from

E  national retsl sales and radio station air play lsted in rank order.
s
;
oy | 3 _
= = (ITLE Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 2 7  YOU AND ME AGAINST THE WORLD
| Helen Reddy, Capital 3837 (Almo, ASCAP)
2 1 9|  ANNIE'S SONG
: lohn Denver, RCA 0295 (Cherry Lane, ASCAP)
3| 6| 12 THE AIR THAT | BREATHE
The Hallies, Epic 5-11115 (Columbia) {Landers-Roberts, April, ASCAP)
4 2| 11 PLEASE COME TO BOSTON
Dave Loggins, Epic 511115 (Leeds, Antique. ASCAP)
a| 3| 13 | COME MONDAY
Jimmy Buffett, Dunhill 4385 (ABC/Dunhill, BRI}
& 4| 11 HAVENT GOT TIME FOR THE PAIN
Carly Simon, Elektra 45887 (C'est, Maya, ASCAP)
7| 12| B IF YOU TALK IN YOUR SLEEP
, Elvis Presley, RCA 0280 (Easy Nine/Elvis, BMI)
(17| 5 FEEL LIKE MAKIN' LOVE
Roberta Flack, Atlamtic 3025 (Skyforest, BMI)
9( 7| 12 WEAVE ME THE SUNSHINE/| DONT KNOW WHAT HE TOLD YOU
Perry Como, RCA D274, (Mary Beth/Roncom, ASCAF)
10 9 9| TRAIN OF THOUGHT
Cher, MCA 20245, (WEB, ASCAF)
11| 15 7 WORKIN' AT THE CAR WASH BLUES
lim Croce, ABC 11447 (Blendingwell/Amencan Broadcasting, ASCAF)
12| 10| 14 GEORGIA PORCUPINE
George Fischoff, United Artists 410, (United Arlists, ASCAP)
13| 14 10 YOU'LL NEVER KNOW
ODenny Doherty, Paramount-Ember 0286 (Famous) (Bergman, Vocco & Conn, ASCAP)
14 8 16 IF YOU LOVE ME Me Know)
| Dlivia Newton-John, MCA 40209, (A Gallico, BMI)
15| 19| 9% RIKKI, DONT LOSE THAT NUMBER
I Steely Dan, ABC 11439 (American Broadcasting, ASCAF)
16| 18 B LOVE'S THEME
Andy Willsams, Columbia 46049 (53 Velte/January, BMI)
171 13| 17 SUNDOWN
Gordon Lightfool, Reprise 1194 (Moose, CAPAC)
18 | 21 4 CALL ON ME
Chicago, Columbia 46062 (Big Elk, ASCAF)
19| 11 15 YOU WON'T SEE ME
Anne Murray, Capitol 3857, (Maclen, BMI)
20| 14 4 DONT LET THE SUN GO DOWN ON ME
Elton John, MCA 40259 (Leeds. ASCAF)
23| 71 ROCK THE BOAT
The Hues Corporation, RCA 0232 (High Ground. BMI)
22| 16| 14 YOU MAKE ME FEEL BRAND NEW
The Stylistics, Awco 4634, (Mighty Three, BMI)
30| 3 ROCK YOUR BABY
| George McCrae, TH 1004 (Sherlyn, BMI)
4| 25| 8 THIS SONG IS DRIVING ME CRAZY
| Tom T. Hall, Mercury 73488 (Phonogram) (Halinote, BMI)
| & 6 MOONLIGHT SERENADE
Deodato, MCA 40257 (Robbins, ASCAP)
26| 29 4 YOU TURNED MY WORLD AROUND
Frank Sinatra, Reprise 1208 (Warnér Hros ) {Screen Gems/Columbea, BMI)
27 | 31 - I'M LEAVING IT ALL UP TO YOU
Donny and Marie Osmond, MGM 14735 (Vemice, BMI)
28| 30| 4 OU'RE) HAVING MY BABY
aul Anka, United Artists 458 {Spanka, EMI)
29 I8 9 KING OF NOTHING
Seals & Crolts. Warner Bros. TEID (Dawnbreaker, ABC Dunhill, BMI}
30 36| 5 YOU CANT BE A BEACON (If Your Light Don't Shine)
| Donna Fargo, Dot 17506 (Famaous) (Martin/Fargo House. ASCAP)
1| 32| 6 WHEN THE MORNING COMES
Hoyt Axton, AEM 1497 (Lady Jane, BMI)
32 38| 5 LOVE IS THE ANSWER
Van McCoy & The Soul City Symphony, Avco 4635 (Avco Embassy, ASCAP)
333/ 6 MAKIN' THE BEST OF A BAD SITUATION
Dick Felier, Asylum 11037 (Tree, BMI)
| 37 b GOODBYE
Rex Allen Jr, Warner Bros. 7788 (Tree, BMI)
B[ K| 2 RINGS
Loba, Big Tree 15008 (Atlantic) (Unarl, BMI)
k| 35 6 THE MAN YOU ARE IN ME
fanes lan, Caolumbia 46034 (Frank, ASCAF)
7| 40 5 IT COULD HAVE BEEN ME
sami Jo, MGM 7034 (Senor, ASCAP)
38| 43 3 CANNED MUSIC
Nick DeCara, Blug Thumb 251 (Great Guns, ASCAP)
39 | 42 3 BE MY DAY
; The Cats, Fantasy 727 (Prodigal Son, BMI)
40 | 4l 4 SIDESHOW
Blue Magic, Atco 6961 (Friday's Child/Poo-Poo S Strings, BMI)
41| &5 | 4 SECOND AVENUE
Tim Moore, A Small Record Co. 0601 (Famous) (Burlington/Andustin. ASCAP)
42 | 48 2 SAVE THE SUNLIGHT
Herb Alperl, AKM 1547 (Low-3al, BMI)
3| 5| 2 FREE MAN IN PARIS
| Jomi Mitchell, Asylum 11041 {(Crazy Crow, BMI)
M| = 1 RUBITIN
Billy "Crash” Craddock. ABC 11437 (Ahal, BMI)
45 | 47| 3 ROCK ME GENTLY
Andy Kim, Capital 3895 (Joachim, BMI)
6 - 1 NOTHING FROM NOTHING
Bifly Preston, ABM 1544 (Almo/Preston, ASCAF)
47 | 89 2 YOU CAN TAKE MY LOVE
Duncan McDonald, United Artists 436 (Unart/1). Gold, BMI)
38| - 1 HANGIN' OUT
Hank Mancini And The Mouldy Sever, RCA 0373 (20th
Century/Twinchris, ASCAP)
H| - 1 TOUCH ME IN THE MORNING
Lettermen, Capital 3912 (Stein & Yan Stock, ASCAP)
50| -| 1 WILDWOOD WEED

lim Stafford, MGM 14737 (Famous/Boo, ASCAP/Farody, BMI)
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1 "BAD COMPANY, Island: wren.ru. wide
M, WIT-FM, KEMYF, WAEK.FM, WREL.FM_ IV -FM,
WRAS FM, KTAP-FM, WHME.FM, KSHE-FM, WOUR-FM
WEDM-FM, WENT-FM, KLOL-FM, CHUM-FM

SPARKS, KIMONO MY HOUSE, island:
WINT P, WOR) FM., WNEW FM

CHAPMAN AND WHITNEY, STREET
WALKERS, (Import) Reprise: WRRL-FM

JIM WEBB, LAND'S END, Asylum: w1

EUFHIII CHENTER, OUT WEST, Ar-

FM, KTMS.FM, WOLR-FM hoolie: KCFR-FM
2 BOBBY BLUE BAND, DREAMER, ABC: | 10 RAW ROOT, Atlantc: xuiw. waca CYMANDE, PROMISED HEIGHTS, lanus:
KIAP-FM, WOUR.FM, KUTEFM, WNEW.FM, KILH-FM HIH\H AUGER, GENESIS, Polydor: xcrr | —— oM
WEHLEM, WOWIFM, CHUM FM, WSDM.FM, KZAP FM. GATI] BAHEIEHI YESTERDAY'S, Flyin
WWMR.FM, WPLR.FM, KFMY-FM, KLOL FM ! WRAG.FM, KZAP-FM i HII:HIH. [HHHEH THE GREAT PRE-
3 COLD BLOOD, LYDIA, Reprise: weikrm, BHII:H BOYS, 20 20 WILD HONEY, Re- R, Fantasy: iwviw
WBRLU-FM, WORK-FM, WIOT-FM, WEAB.FM, WOWI.FM, prise: WABX FM, KLOL FM IJ'H MUSIC, BEDTIME STORY, GRT:

WiDNM-FM. CHUM-FM

4 SLY AND THE FAMILY STONE,
SMALL TALK, Epic: WAGE-FM, WMMR.FM, WHEW
M, Wid3 FII.HHB-FH WORL-FM, KLOL-FM, KIAP-FM

TRIUMVIRAT, ILLUSIONS ON A DOUBLE
DIMPLE, Harvest: kcrm.rm, wSOM-FM, KLOL-FM,
WORFM, WOUR-FM, WPLR-FM, KFWY.FM, ESHE-FM

5 JIMMY CLIFF, STRUGGLING MAN, Is-

land: KinP.FM, KLOLFM. WOURFM, WPRB.FM,
EFMY-FM, WABX-FM, W143-FM

NEIL YOUNG, OM THE BEACH, Reprise:
KSHE-FM, WOUR-FM, WORI-FW, WEAB FM, WNEW.FM,
WHMRE-FM, EFRI-FM

WENDY WALDMAN, GYPSY SYM-
PHONY, Wamer Bros.: mnm HTMS-FM,
WIOT-FM, WOME-FM, BFMY-FM. KEAPFM, WoBT-FM

L T e L R e

6 PHOEBE SNOW, Shelter: xuar rw, wow

FM, WOUR FM, WEEL.FM, KFMY.FM, WSOM FM

DARRYL WAY'S WOLF, Landan: wsom-
F, KCFR.FM, WBELLFM, WPLB.FM, WOWLFM, WOUR:
W

7 JIM DAWSON, RCA: wourrm. wess.Fw,

KPRI-F, WBEL FM, W149-FM

FOCUS, HAMBERGER CONCERTO, Mco:
WMMA FM, WORK FM, KSHE FM, WEAB FM, WOUR FM

PARLIMENTS, UP FOR THE DOWN
STROKE, Casab Casablanca: WOURFM. WOWLFW.
WAED. FM, WIEW.FM, WHMMR.FM

LINK WRAY, LINK WRAY RUMBLE, Pol-
© KIAPFM, WOWT-FM, WOUREM, KFMYFM
WHBIR-FW

8 BRYAN FERRY, THESE FOOLISH
THINGS, Atlantic: mm WABX.FM. WMMR.FM,
WPLR-FM

IIIATTHEH FISHER, ILL BE THERE,

RCA: WORI-FM, WEAB-FM, 'lthlE FM, WEEL-FM

JERRY RIOPELLE, SAVING GRACE,

ABC: wrmy-ru, KIAR-FM, EOIVEM, WIOT-FM

REFUGEE, Famous/Charisma: wourem,
WPLR FM, WNEW.FM, WMMPR FM

NINO TEMPO AND THE FIFTH AVE.

COME SEE ME ROUND MIDMIGHT,
ABM: KZAP-FM, WPLR-FM. KAGBFM, KILH-FM

9 ATLANTA RHYTHM SECTION,
THIRD ANNUAL PIPE DREAM, Polydor:
H.El'l?l'ﬂ KEMY-FW, WOW-FM

EETE D g s ool meomowger permess me s e ress e e e

~ BLACK OAK ARKANSAS, STREET
PARTY, Atlantic: woRI-Fm, KFMY- FH W143-FM

BLOODSTONE, | NEED TIME, London:

l.'.':[‘n'B-FH EILH-FM, H‘MHH

JIH CAPALDI, WHALE MEAT AGAIN, Is-
land: woRi rmm FM. WOLR-FM

PAUL DAVIS, RID’EM COWBOY, Bang:
KOME-FM, WEDWFM, KIWY P

GEORGE DUKE, FACES IN REFLEC-

TION, MPS/Stereo: Wagx F. KILH FM. WIDT.FM

CHRIS JAGGER, ADVENTURES OF VAL-
EHHHE vOX, l.i]lum WIOT FM, KIAR.Fll, WAEX

HﬂHHIE KOLOC, YOU'RE GONNA LOVE
YOURSELF IN THE MORNING, Ovation:

WPLR-FM, KSHE-FM. KZAP-FM

MAHOGANY RUSH, CHILD OF mOv-
ELTY, UA./Kotai: cHum. ru WIOT-FM, WOUR FM

MAN, RHINOS, WINOS AND LUNATICS,
United Artists: WeAB FM, WRAS M, KSHE FM
HERBIE MANN, REGAE, Atlantic: wom

FM. CHUM-FM. KZIAPFM

MASEKELA, | AM NOT AFRAID, Blue

Thumb: KZAP FM, KILH FM. WPRE FM

METERS, REJUVENATION, Wamer Bros.:
WPLAFM, WOWI FM, KAGS-FM

SANTANA, THE BEST OF, Columbia: whm.

FM, WHAS FM, KLOL-FM

SAIIIIT BULL, THE ESSENTIAL SANDY
I'I_EII'I’ WPLRFM, RCFR-FM

CHUM-FM

ELEPHANTS MEMORY, RCA: wior

;g EﬂLTIIMIE, THE AFRICA BRASS
N 32, ABC/Impulse: xisFw. wow

JEFI-'I’.IiI‘Ir COMANOR, Epic: wwerw,
WOLR-FM

BI:TI"I" CRUTCHER, LonG As YOU
ME, Enterprise: KILH-FM, KAGE FM

muuu DE VAUGHN, BE THANKFUL
bt F':II‘HIT You GOT, Itn:hun' MALH-FM,

STEVE EATON, HEY, MR. DREAMER,
__Capitol: whas i, RIAPFM

I-'IIHHIIIEUI[:S STANDING ON THE
F GETTING IT ON, Westbound:
'I'HH i, liFll'l' FM

ISAAC HAYES, TRUCK TURNER, Enter-

Prise: KILHFM. H‘SDH M

ALEXIS KORNOR, BLUES INC., lust

Sunshine: WERL.FM, WOWI.FM

DAVE LEIBMAN, LOOKOUT FARM,

ECM/Polydor: xcra- W, WPRE-FM

MARTIN AND FINLEY, DAZZLE 'EM
WITH FOOTWORK, Molown: KZAP FM. WOUR

LITTLE MILTON, BLUES AND SOUL,
Stax: KUTEFM, WOUR FM

MICHAEL MURPHY, A&M: wecurm,

KOTV-FM

FREDA PAYNE, PAYNE AND PLEASURE,
ABC: KiLH FM. HAGE FM

SEM.S AND CROFTS, ONE AND TWO,

Wamer Bros.: KLOLFM. 'I'I'EJLE M

SEVENTH WAVE, THINGS TO COME,
Gull: WeNT-FM, WOUR FM

NINA SIMONE, 1T IS FINISHED, RCA:

FIAP-FM. KILH-FM

LONNIE LISTON SMITH, xosmic
FUNK, Flying Dutchman: KiLH FM, WIDT FM

ELF, CAROLINA COUNTRY BALL, (import)
EHI‘ WOLIR-FM

LORRAINE ELLISON, Wamer Bros.

J{IHH FAHEY, THE ESSENTIAL JOHN
FAHEY, II'III.IIIIi KCFR-FM

HI‘HIHAH FEELS, WHERE OR WHEN,
Sunshine: xaceru

DIGH FELLER, NO WORD ON ME, Asy-

lum: Kiwy.iM

FRESH STHHT . ‘I‘I‘HlT AMERICA NEEDS,
ABC: wisarm

HENRY FRANKLIN, THE SKIPPER AT
HOME, Black Jazz. NCFR.FM

RON Eﬂ.ﬂﬂﬂ[ﬂ, MCA: wwvs M

EH]H SUGARCANE HAHIHS I'M ON
YOUR SIDE, BASF: xzap-ru

GIL SCOTT HERON, WINTER IN AMER.
ICA, East: warL M L

JOE HENDERSON, ELEMENTS, Mile-

stone: wioTFm

FREDDY HUBBARD AND STANLEY
TI}IIHEH'I'IHE, IN CONCERT, CTi: wmas.

THE INCREDIBLE STRING BAND,
HARD ROPE AND SILKEN TWINE, Reprise’
MCFRFM

PETER IVERS, TURMINAL LOVE, Warner
Bros.: wWAsK-Fu

ISOTOPE, (import) Gull: wi4sm
KEITH JARRETT, PIANO SOLOS, ECM:

H'llﬂl W

~ WAYLON JENNINGS, THIS TIME, RCA:

ROBIN KENYATTA, STOMPIN AT THE
SAVOY, Atiantic: wsoM-rw

KEN LITTLE, S0LO, Dharma: wani Fu

IMIES LEE STANLEY, THREE'S A
ARM, Wooden

Nickel: HTHE FM, WBEL-FM

THHEE MAN ARMY, ™0, Warner
Bros.: wOMEFM, KEFC FM

JASON LINDH, CTl: wsomrw

—— g

MEGAN McDONOUGH, SKETCHES,

Wooden Mickel: wormw

JAE MASON, CROSSROADS, Buddah:

U.F.0., Chrysalis: w1, wounim KEMY.FM
VARIOUS ARTISTS, THE DRUMS, Im- GEEHGE McREA, ROCK YOUR BABY,
pulse: KCFRFM. KILHFM K. wacasm

11 ABBA, WATERLDO, Atlantic: xei Fm FIIMIIHE MILLER'S HIGHLIFE,
BILL AMESBURY, JUST A TASTE OF Chipsahs: woukl

THE KID, Casablanca’ cHuMFM

MULE SKINNER, Warner Bros.: uow fu

HHHHE ALLMAN ANTHOLOGY
VOL. Ii, Capricom: w14y

Wl L, ,_“__ 1

GENE AMMONS, BRASSWIND, Pres.
tige: KILH-FW

DAVID AXELROD, HEAVY AXE, Fantasy;
RILH-PM
'STEVE BARRON, Dunhil: wous ru

SYD BARRETT, SYD BARRETT AND THE
MADCAP LAUGHS, Harvest: KcrR ey

———r—en e e

BEES MAKE HONEY, MUSIC EVERY-
NIGHT, (Import) EMI: WHSFM

ANDY BEY, EXPERIENCE AND JUDGE-
MENT, Atlantic: witkrm

BREWER AND SHIPLEY, Ccapitol:

WHDE-FM

KENNY BURREL, uP THE STREET,

ROUND THE CORNER, DOWN THE BLOCK,
Fantasy: wLH-FM

CAPT. LOCKHEED AND THE STAR-
FIGHTERS, (Import) UA: woumru

MICKEY NEWBERRY, | CAME TO HEAR
THE MUSIC, Electra: cium v

WILSON PICKETT, PICKETT IN THE
POCKET, RCA: wace. FH

RARE BIRD, BORN NGAIN, Polyder:

WOUR-FM

BOB SIRGLER, SEVEM, o rm

—m e

EDHH‘I'E'HIT THE CHAMP, Muse: KCFR
SHHH'\’ STITT, SOUL GIRL, Paula: xin.
HIEHAH. UREANTAK GROUP, INAC-

N, Spiegelei: whxT Fu

EBEIIHAH[I WEBER, THE COLORS OF
CHLOE, Kcrnrw

LENNY WILLIAMS, Warner Bros.: nce
W

~ BOB WILLS AND HIS TEXAS PLAY-
BOYS, FOR THE LAST TIME, United Art.
ists: WPRE-FM

HIGHT'I’ JOE YOUNG, CHICKEN
EADS, Ovation: kg Fu

Following lists participating stations. Numeral after each specifies selections programmed.

ATLANTA, GA: WRAS-FM, Drew Murray; 1, 8, 9, 10, 11
BABYLON, N.Y. WBAB-FM. Malcom Davis; 3, 4,5, 7, 8, 9, 10

ORLANDO, FLA: WORIFM, Mike Lyons: 3, 4, 5, 7, 8, 8, 11
PHILADELPHIA. PA.- WMMR-FM. Dennis Wilen; 1,2, 4, 5, 7, 8, 11

BEAUFORT, 5.C; WBEU-FM, Bull Calvert, 1, 6, 7, 8, 10

CHICAGO, ILL.: WSDM-FM, Burl Burdeem: 1, 2, 3, 4, 8, 9, 10, 11
COMPTOM, CA: KJLH-FM, Rod McGrew; 2, 8, 9, 10, 11

DENVER, COLD_; KCFR-FM, Bab Stecker; 4, 6 10, 11

DETROIT, MICH.: WABX.-FM, John Petrie; 1, 2,3, 5,7, 8, 9, 10, 11
EUGENE, ORE. KFMY-FM, Janice Whitaker; 1, 2, 4,5 6,7, 8, 9, 10, 11
HOUSTON, TEXAS: KLOL-FM, Jim Hilty; 1, 2, 4, 5, 9, 10

INGLEWODD, CA.: KAGBE-FM. Kal Shields; 2, 4, &, §, 10, 11

KENT, OHIO.: WKENT-FM. Harry Suttmiller; 1, 9, 10, 11

KNOXVILLE, TENM.: W143.FM, Tony Yoken: 1, 4,5, 7, 9, 11

LOS ANGELES, CA: KUTE-FM, Lucky Fierre; 2, 10

NEW HAVEN, CONN.: WPLR-FM, Gordon Weingarth; 2, 3, 4, 5, 6, 8, 9, 10
NEW ORLEANS, LA WNOE-FM, Lee Armstrong; 11

PORTLAND, ORE - KQIV-FM, lerry Lubin: 1, 2, 8, 10, 11
PRINCETON, NJ.: WPRE-FM, Dalsann McLlane; 5, 9, 10, 11
PROVIDENCE, R.|.: WEBRU-FM, Peter Mast: 2, 3, 10, 11

SACRAMENTO, CA: KZAP-FM. Robert Wiliams: 1, 2, 4, 5,6, 7, 8 9,10, 11

SAN DIEGD, CA: KPHI-FM, Mike Harmson; § 7, 11
SAN JOSE, CA- KOME-FM, Ciiff Feldman; 5, 9, 10
SANTA BARBARA, CA: KTMSFM, Mike Stallings; 5, 9, 10
S1. LOWIS, MO KSHEFM, Shelly Gratman; 1,4, 5, 7, 9

TOLEDD, DHID: WICT-FM, Dave Lonce; 1, 2, 3, 5, 8, 9, 10, 11

TORONTO, CANADA, CHUM-FM, Benyy Karch; 1, %1

2,3,
UTICA, N.Y.. WOUR-FM, Steve Huntington; 1,2, 4, 5,6, 7, 8§, 10, 11

VALDOSTA, GA.: WWWS-FM. Bill Tulls; 11

3|23
=§ |32|26| mme
== |<& | ®5| Adist, Label & Number (Distributing Label)
1 | 1 133 | HEAD HuNTERS
| Herbie Hancock, Columbia KC 32731
2 | 2 I 12 CROSSWINDS
Billy Cobham, Atlantic SD 7300
3 |5 |8 BODY HEAT
Quincy Jones, ARM 5P 3617
4 3 |16 STREET LADY
Donald Byrd, Blue Note BN-LA 140-F {United Artists)
5 |15 | 5§ MYSTERIOUS TRAVELLER
- Weather Report, Columbia KC 32494
6 | 4 |12 LOVE IS THE MESSAGE
MFSE, Philadelphia Intl. KZ 32707 (Columbia)
T |1 8 WHIRLWINDS
Deodato, MCA 410
8 |8 12 SCRATCH
The Crusaders, Blue Thumb BTS 6010
9 19 8 BIG FUN
Miles Davis, Calumbia PG 32866
0 (14 B APOCALYPSE
Mahavishnu Orchestra, Columbia KC 32957
| 11 |13 35 SPECTRUM
' Billy Cobham, Atlantic SD 7268
12 | 7 . 70 BLACK BYRD
Donald Byrd, Blue Note BN-LAD47-F {United Artists)
| 13 | 6 |12 STRAIGHT AHEAD
| . Brian Auger's Oblivion Express, RCA APL1-0454
14 |17 ‘21 BLACKS AND BLUES
Bobbi Humphreys, Blue Note BN LA 142.F (United Artists)
13 (30 | 5 THE BLACKBYRDS
Fantasy F-9444
o 16 |12 |12 INTRODUCING The Eleventh House With Larry Coryell
E Vanguard VSO 79342
g 17 |19 | 8 | SCOTT JOPLIN; PIANO RAGS, VOL. 1
- Joshua Rifkin, Nonesuch 71248 (Elekira)
wl
D | 18 |18 | 8 | SCOTT JOPLIN: THE RED BACK BODK
< ' Gunther Schuller, Angel 5-36060 {Capitol)
E‘{. 19 |28 | 8 SCOTT JOPLIN: PIANO RAGS, VOL. 2
58 . loshua Rifkin, Nonesuch 71264 (Elektra)
& | 20 |10 |62 | SWEETNIGHTER
5 I Weather Report, Columbia KC 32210
q 21 |27 5 WINTER IN AMERICA
Gil-Scott Heron, Strata-East 19742
n |22 & CLOSER TO IT
! Brian Auger's Oblivion Express, RCA APL1-0140
23 16 (TO LIGHT AS A FEATHER
Chick Corea. Polyder PD 5525
M4 (29 | B GOODBYE
‘ | Milt Jackson with Hubert Laws, CTI 6038
25 |35 | 13 SCOTT JOPLIN: PIANO RAGS, VOL. 1 & VOL. 2
| Joshua Rifkin, Nonesuch HB-73026 (Elektra)
2% (20 3 VISIONS
Paul Horn, Epic KE 32837 (Columbia)-
21 |37 | 8 CRYSTAL SILENCE
! Gary Burton/Chick Corea, ECM 102457 (Polydor)
28 131 43 DON'T MESS WITH MR. T.
, Stanley Turrentine, CTI 6030
29 (21 25 | LAYERS
| Les McCann, Atlantic 5D 1646
30 |23 16 | LONDON UNDERGROUND
Hesbie Mann, Atlantic S0 1548
n | | 47 | 2
, Deodata, CTI 6029
32| - 1 SOLO CONCERTS
Keith Jarrett, ECM 3-1035/37 8T
3B |12 SCOTT JOPLIN: PALM LEAF RAG
Southland Stingers (Grierson, Sponhaltz) Angel 5-36074 (Capitel)
. M |33 | 5 SOLAR WIND
Ramsey Lewis, Columbia KC 32897
3B 4 3 LIVE AT CARNEGIE HALL
Cleo Laine, RCA LPLI-S015
36 |39 3 BODY TALK
George Benson, CT| 6033
37| - 1 BLUES ON BACH
Modern Jazz Quartet, Atlantic 3D 1652
38 |32 | 3 HYMN OF THE SEVENTH GALAXY
Chick Corea, Polydor PD 5536
3} | - 1 ASANTE
, McCoy Tyner, Blue Note BN-LA223-G (United Artists)
40 |26 12 | TOM SCOTT & THE LA. EXPRESS
Ode 5P 77021 (A&M)
ight 1974, HII|'I:I-3;:| l;u;mmu:m: Ine Mo part of thia ;ublu:almrr m:“ be reproducad,
EIHF in a retrieval systam, or transmitted, i any form or by any means, alectronic, mechamcal,
photocopying, recording, or otherwise, withoui the prior written permission of the publisher

NEW YORK, N.Y.: WNEW-FM, Dennis Elsas; 2, 4, 5,7, 8, 9
NORFOLK, VA.: WOWLEM, Larty Dinger: 2, 3, 5, 7, 9, 10

WARREN, PA: WRRN-FM, Max Patch: L 8
WACO, TEXAS.: MEFC-FM, Doug Thurman; 10

- = \WM\W/W americanradichistornes
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he year 1974 may well become a Dues Long Paid 29

milestone for the Texas-bred .
Chicano sound. The Chicano ‘s's%s"s’s’s’s’s’s’s s s a" =" """

UL
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& 8 _®_ &
8 88
® N _m_®

recording industry is presently in .o e e e e e (e e e ele >~
e e, Sminsze: XS 1CANO oCene
ventures into films, TV produc. [s)ss s e s’es .':'..:
tions, concerts and of SECUNING .+« e s 1% s %e s s e s e e s s s s
new channels of distribution. :I:I :- :- :-'-.-:-:-:-:- :i:i:-l:l_l_l_l‘
There is also an increasing 0.t .0.0.0.0.0. 0 0 0 0 m .ttt
awareness of the type of prob-  sfala’atele’s sl sle s alalula"a’s’
lems that beset a fledgling indus-  +2.2.2.0.0.0 0000 m mam Rt anat ol
try and willingness to consider ‘s's’s’s’s’e’s’e’slele’e’ein a eln’s &
solutions to some of the problems at an industry-wide level. ..:.:.: .:.:.:.:.:.:::.:-:.:.:.:.:..:.:
No one is more excited about the current “movement’” ‘e’s'e’s sle s sls sle s s’ s s e’s a
within the Chicano industry than the artists themselves, some .::.:,:..:::::.:.:::::.::.:_
of whom have displayed strong perseverance throughout the I S T
past to attain the present status of their sound. OO O B 0,9,0.%,8 3
“It's definitely exciting, what's happening now,” says Chi- s i i e s s s s " " 'e’a s s " )
cano star Carlos Guzman, “I'mproud to bea part of the indus:  Jele s e e e e e s e a5 “f s n s’ OCIOOH A
try and am especially glad to see some of my fellow performers ::::::::::::::::::::::_ AR _'_::::::.:.:.:._._ % ..
get the recognition they deserve after so many years of lelalslelsislelelelsiephielelelelelelelelalelule] A KR TR R
Etmﬂla-“ II:'I- i.t‘l-.l-.t.i'l-l:l. L] ll-:ll:l-i.i.i.l-l-i.ll.i.i.I-ll-l.l : LI
Guzman, presently recording for Amnaldo Ramirez' Falcon “e’s’s’s’s’s’s's’- lelsielelalelslelalelelelelelale =
Records, has been around since the early sixties, and remem- %, .:.:.‘ - .:f'.'.: : % :'; .
bers well the q:.: + . awe
O I e e
Ch::ann bandE l||‘.-...j.;--.-.--|----l-l.l.l.l.-.l.i.l-h-r.ll.l.l
could  expect "eeleiein e el e e e a0 0 0 0 0 0 0 0 0 0 “1 feel that this shortage of PVC will re-
around 70 to 80 dol- O R R T MK SR e:e's’s.  sult in the demise of many small labels,"
lars a night for a per- Vetelele el s e e e 0 0 e 0 e e Lo N Y says Johnny Zaragosa. “'This will leave only
formance. Today, top R R AR RSB IR ateataata e e et e e e el ee:  the companies with a solid product on the
draws like Guzman, Freddie T faleleleleleleelnle 0 0 e e e e market, but | do not see how we can
Martinez, Sunny Ozuna, and the ‘_:.:.:,:,:,:,:.:.:.:.* ¥ .:.:.:.:.:.:._.‘.-._:_:_:‘:,:,:_:_:_:.:.:.:. avoid retail price increases. Not only are
Latin Breed demand and get top dol- olelueTe e le e tele - e e alaleleolale ele 0 000 0 8 0 00 00000 we getting it from the PVC shortage,
lar. . _ T '.:':':‘:::.:::::::::::':*::::::-:-::::':"'.':'-':'- but we are also aff_ectedl by the paper
Talent and quality in productions, both  “e'e"s%s"e’e’s e"d 1 OO SRR I L L L shortage and other inflationary trends.
Iti'ure aq:l;emrded, Er‘?; Im:: iTlfurtant fac. ‘Sjeleiele e e 0 W0, .':::::.:.:.:.::::::.:.:::::.:-:-:':.::::::::::-:::‘:'. Desﬁit:zd ':hiar I:retharllla- presently trying
ur's n 35 fESDDI'ISF E ur E Increaglng -i..'i-i.i.il‘l.l-l'l* .I-I: ¥ & % & F ¥ ® & 5 8 B @ 8 8 °F¥F ...- .IIrE_rF a u n E IHEDH Uurpflﬂﬂﬁ."
demand for the Chicano sound. "eelelalelele e ., B,y LUPE SILVA ano CHARLIE BRITE = When asked whether an increase in
“There is an abundance of talent within the e e e e s e BRI MR "ae"e's s e 0 0 0 s s 0 s 0 0 s 0 0 e 0 e s's"  price would result in a sales decline, Za-
Chicano industry today," states Joe Hernandez ~ "~issieis. el e agos explains, “Definitely. The middle
utha‘ FaT::ia, une*u:hme earl:-,r star:-: of th:l industry i :.:'::.:::::'::::::.:.:.:.:-:-:'::::'-'.'.:-:-:::‘:::-:":: claa; h:lexican-tﬁ.l_lmeﬂi:n ;h?-gt Puys our
who i5 still one of the most popular. "My company L R B T e b o Do e o T o e records does not have the discretionary in-
(Buena Suerte Records) was formed with the idea in mind O :-::::-:-:*:*:-:::::::':'::':::'::“ B _come that his Anglo counterpart has, and thus
of providing an outlet for this talent. Unfortunately, | did not have the capital " wlalaleleeTe e e n n 0 e 0 0 0 0 will not be able to afford our product in the same
when | started to invest in the type of studio facility that could bring out the best H et volume at the higher price.”
in the Chicano sound, But we are planning greater things and we are hopeful of “elelelelalelelnle e Tule e’ If price increases are imminent, then there is a feeling among the
proving to the world someday soon that the Chicano is as capable a musician as et larger Chicano companies that the product should be expanded. In at.
anyone else in the business." e B b8 S tempting to do this, the Chicano marketeer finds himself facing another obstacle,
: ¥ ' . ; . . C I I.I " & W W [ :
The Chicano artist's current preoccupation with quality in his product is ROODE pramotan:. .
stressed by Mike Chavez of KINEAM, uﬁsume. “The Ehit:anu 5nuE::1, oF il | PSSR “Promotion is expensive, " says Joe Hernandez, * The industry is composed of People <
call it ‘La Onda Chicana,' is strictly a product created by, serviced and sold for 2.9.0,0,9.900 like me. | not only have to produce and lead my band, but | have to record, play, pack:- 1
Mexican-Americans who are more interested in better quality music. The songs "ee’ssaa"i age, distribute, the whole waorks. We do not have the key people to work with. The big 7,
are old, but the arrangements are modern and are combined with the big band ' e ees companies, they have one person assigned a&r, another distribution, another promo: %
? 8 08w ] P & i ' .

d lant t Chi todav. T b . " a"s’ tion, and so on. This is why | have always stressed unity in this area. We have to push &
zanun:. i;?;; :i:r:!u::i r::;a Ens:isn:iEgartzlép:qut:p?:EnthEEbyL?nE;d:n?elz:- oL Chicano music as an industry. We have to understand that once we sell the product, @
can Anglo bands. This applies not only to the recording studio, but to live per- other avenues will open up to us, Thus way, if | can I:l|lreal-: into the national scene once, | ll:
formances as well." £ can be assured of another crack at it at a later date. m

: : e : - . Hernandez feels that another way of promoting the Chicano sound is through the concert circuit that takes E

There was a time when the serious aspiring Latin musician would shy away - the top Chicano acts all over the United States. His band, La Familia, has recently been featured at someof the T
from the Chicano sound, drifting instead to rock or soul bands. The present : best krniown West Coast halls, (Continued on page 35) ©
trend toward innovation and experimentation has attracted these young Chi- L
cano musicians back to the scene. As the "'movement” evolves, they are begin.
ning to display an enormous amount of pride in their sound. j . .

“My goal in forming The Latin Breed was to make Chicano music as heavy as R”:mo Recogn]tlgn
Anglo music and we have accomplished that,” states Rudy Guerra, who has
produced two high-volume sellers on his GCP label during the past year. . Gmwin L ati'n Musi' C

While the Chicano artist concentrates on perfecting a quality product, the g

Chicano businessman within the industry moves ahead in learning the diffi.

cult promotion and distribution game. There is a great concern for presenting - Awanene SS Only Tbe Begin niﬂg

a solid catalog to newly acquired channels of distribution by most of the com-

panies turning out Chicano product. - _ .
! I
“The Chicano sound is quickly getting there as far as we are concerned,” ] agi:? :ﬂ;h:y L::.Ts rgﬁ:”:‘?::;ﬁezu::i:: By RALPH LEW
says Johnny Zaragosa, business manager for Sunny Ozuna's Key-Loc migsic believe that it has—that it has: i
H_a:nrdﬁ. In the case of I'leyvl:n:, we have gained Ahen=n ta most of the maiqr nally arrived on the U.5. music scene, es-  have experienced, as well as experimented with, many
discount st?ras who had previously refusad_ to carry Chicano product. Retail- pecially with the success achieved by a  forms of Latin music. More often than not, | have
ers are finding out that our product has a high resale valul:z. We have very few number of Latin concerts, records and films in recent  been elated with taking part in of the creation of new
defectives, a good catalog, and our sales are consistent. years, sounds and with the opportunity of working with
Most industry leaders credit many of the distribution inroads that have Even with the success stories of the Latin Festivals  many of our talented artists.
been gained thus far to the hard work of Manuel Rangel of Rangel Distribu- | in New York's Madison Square Garden, the Fania and Sadly, though, | have also witnessed a lack of true
tors of San Antonio. After taking over most of the heavy workload from his | Tico/Alegre All-Star concerts, the films "Nuestra  professionalism on the part of Latin artists, in the
father, Rangel has worked hard to bring the Chicano industry out of “the | Cbsa'" and ""Un Dia Divino," and of the numerous en-  recording studio as well as during live performances.
dark ages" in regard to distribution. gagements of Latin artists in major concert halls  For our own advancement, these shortcomings will
Having gained a decisive victory within the discount chain store throughout the U.S., we should be careful not to fool have to be stra!ghtanad out.
scene, the Chicano marketeer is eyeing other channels as well. “We ourselves into complacency. Now is the time to fur- The one musical fact that seems to be totally disre-
would like to increase promotion of our product in Armed Forces ther enhance our hard-earned acceptance and pres-  garded by those that have the potential of making
outlets in Europe," states Johnny Gonzalez of El Zarape Records. tige, and to look for new avenues of growth. Latin music become acceptable to non-Latins, is that
ThEl"E are others who would like to see the Chicano sound dis- We should be changing our attitudes to seek out ad- "salsa’ music is for dancing, and that it is guite diffi-
played as a separate segment in Anglo record outlets, noting that ditional recognition for our composers, arrangers,  cult to sit still when a son-montuno or a guaguanco is
Chicano products are often chucked away within the foreign music | artists, and orchestras. being played. TI_1E thought behind this comment is:
department in such stores outside Texas. There are many as yet untapped areas, such asad-  “Why bother going to a concert to see and hear the
o . ) . . ditional concert productions, network television same bands play the same music they play at
; Lﬂ':l Ziﬂr?hﬁﬁtagﬂ:!}u ‘;f;gagfg':f;_“;;:ﬂi:ﬂg;f;‘;‘;ﬁ and radio coverage and the musical demands of  dances? It can't be any simpler.

young Latins attending colleges throughout the Itis time that arrangements and compositions be
country. All these and many more areas of op-  especially written for concerts. Interesting and crea-
portunity is where the future of Latin music  tive assignments should be commissioned to our tal-
lies. ented composers. Add to this a mediey of hits, some
After many years in the music industry,  uniforms and a bit of choreography and what we have
and having produced over 30 albums 15 ashow with flair, creating audience appeal, not only
with such artists as Eddie Palmieri, for los chavos, but for the respect Latin artists de-
Chivirico, Machito, Graciela, Joe  serve as a part of the world of music.

lem outside of Texas,"” explains Freddie Martinez, the popular
Chicano artist that has built his Freddie Records operation in
Corpus Christi into a multi-faceted, highly profitable busi

ness enterprise. “Our immediate goal as an industry must >
be to educate the sophisticated record retailing business-
man, both nationally and internationally, what he is miss-
ing financially by not stocking Chicano product.”

The shortage of PVC and its attendant price increase Quijano, Rey Roig, Roberto (Ralph Lew is music director of Mericana Records)
for custom pressing has also given Chicano sound pro- Torres, and Mike Marti- Reprinted in part with permission from Latin New
ducers a headache. nez, among others, |  York.
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Ritmo Resurgence

odlsa Rhythms Explooe On
The Southern Cadalifornia Market

he “‘Salsa Movement'” (Cuban-
based Latin music), has finally come
into its own with the recognition given
to it by such Los Angeles stations as
KWHKW-AM, KAGB-GM, KBCA-FM,
KCSN-FM, KPFK-FM and KALI-AM

With increased enthusiasm in
promotion, advertisement, and
distribution (such as that of
Nehi Distributors in Los
Angeles, the aggressive,
percussive, lively sounds of Salsa have come
to the fore in Los Angeles, observers believe.

Latin music itself has a long and distin
guished history in the American pop scene,
Beginning in the '20s with the Spanish
tango, and the rhumba and samba of the
'30s and ‘40s, the 1950's was the era in
which the Latin craze was dominant with
the cha-cha-cha (derived from the
mambo). Later it reached a plateau, and
was revived in jazz forms such as the
bossa nova, Latin music then became
somewhat stagnated until the late '60s
with the increased interest of Santana.

Latin music has various subdivision
such as the '*Chicano” music of the
Southwest, the California passive sound
of “‘ranchero™ and now, the more explo-
sive sound of '‘salsa.’" Being Cuban-
based, it includes the extension of Puerto
Rican, Dominican, and other Black-Tropical
influenced rhythms.

The history of salsa originates back a few cen-
turies to West Africa where powerful African tribes
enslaved less powerful ones and sold them into slavery
for a profit.

The Yorubans were transported to Cuba and with them
went their tribal cultures, music and primitive instruments.
With the North African Moors already influencing Spanish
music before Cuba became a Spanish colony, the African
Yoruban rhythms combined the Spanish and Moorish
rhythms.

The Afro-Cuban music reached Mew York City in the early
"20s, eighteen years after Cuba became a republic in 1902,
when Afro-Cuban musicians heard about the success of the

By RAY TERRACE

Afro-Ameri-
can musician,
Duke Ellington.
As the Puerto Rican and Cu-

ban populations increased in 1930, a Puerto Rican Civil Asso-
ciation in East Harlem rented the Golden Casino for a Satur-
day night dance. With the success of this venture, it elicited a
chain of dance halls, social clubs and record stores,

Today, rock artists such as Joan Baez, Vikki Carr, Mako, Az-
teca, Sapo, War, Chicago, Mandrill, and Stevie Wonder employ
Latin Flavor—in their music. Though a product of the Puerto
Rican communities in New York, salsa has now reached the
meccas of Los Angeles, and by revitalizing the music scene,
the Latin craze has experienced a resurgence, not enjoyed
since the 1950's,

Ms. Irma Hernandez, manager of the Latin Dept. at Nehi
Distributors sees further awareness of the salsa in Los An-
geles.

Ms. Hernandez expressed the need for “‘further distribu-

tion” of the salsa product. "'l received calls from Coco
Records and the Fania label to distribute for them."
With reference to store sales, she estimates that
they are serving between ‘150 to 200
stores."
Ms. Hernandez reported that salsa is
very popular with Blacks, Latins and
Anglos. “Within two weeks after |
sent letters out, | received orders,"
she says. Ms. Hernandez felt that it
took so long for Los Angeles to
awaken to the ""Salsa Reality" be-
cause initially, "'there was no one
to take care of it with advertise-
ments and promotion.’ She fur-
ther sees the need for airplay
and having a *'good distributor.”

She stated that, "' There had been

a lack of communication with

management, until now."’

Ms. Hernandez announced
product.” Now, salsa can be of-
fered to all markets; “it is not just
one kind of music,'’ she stresses. Ms.
Hernandez further disclosed that
Nehi's initial orders to Fania were be-
tween “$11,000-12,000, and that they are
extremely pleased with the quick responses.
Optimism for increased sales of Latin music prod-
ucts in the U.S. for 1974 is the keynote to the feelings of
many key Latin executives. In the belief that the Latin product
is approaching top priority in popularity in the U.S. market-
place, record executives have reported plans to step up pro-
motional and marketing activities for the coming year.

(Continued on page i5)
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La€tin Album Coovers Reflect Music’s Sophis€tication
By 1ZZY SANABRIA

people in this business gave me a lot of freedom in those days. Perhaps a little corny by today's standards,
those original Alegre All-Star covers created quite an interest. One of them even featured the first comic
strip on an LP cover.

Johnny Pacheco again involved me in LP covers when he cofounded Fania records with Jerry Masucci. |
had just come out ot the Army and working from a basement studio | started doing their covers. In those
early days of Fania, Jerry and | would spend hours in his apartment designing the covers. At Fania | have
designed some real horrors as well as some innovative covers. Fania's covers lifted the standard of Latin
covers and eventually everyone followed suit as Fania became more successful. One of the reasons why

leasant images breed
pleasant thoughts .
and people buy with
their eyes. They buy
what pleases or stimu-
lates them.

This obvious fact is
the basis for selling

tion to good graphics as 15 evident by
Coco Records. Harvey Averne demands +
the best for less, so in his case it's not
money. Harvey happens to be very
avante garde. Some of his upcoming
covers are really great. One in particular
which | saw a proof of is an LP for Charlie
Palmieri, it features a construction by

used by Madison Avenue to move prod-

Fania's covers were

ucts, as well as by most American record

such an improve-

Y
e

companies. However, in the Latin Music
Industry, this is still a new idea which still
is not understood or is ignored by many.
For years, most Latin companies be-
lieved that the only way to sell records
was solely through radio, and the album
covers reflected that philosophy. Re-
member all those bikim clad women on
the covers? Or the posed head shots of
the recording artists?

Growing up in New York City as a Latin
Artist, | was always concerned about the
negative images that were projected
about Latins in all the media. Latin cov-

B TULEELT 100 0 | e % i se g

ment was because

we used some good
photographers and

{ in general paid
more for their cov-
ers then anyone
else. This is still
mostly true today.
However, price Is
not the only solu-

ers was just one of them, and one which |
thought might be within my reach. Most

young aspiring Latin artists dream about doing an LP cover for a Latin
group. It's a way for him to glonfy the music that has so much to do with
our lives in the ghettos. It is also a great place for him to display his skills h

and earn recognition

My first LP design was a three-way first. It was also Johnny Pacheco's
first recording and producer Al Santiago’s first LF on Alegre records. This
LP was such a successful seller, that thanks to Johnny Pacheco, | in-
stantly established myself as a record designer. Al Santiago, who in my
estimation was and still is one of the most innovative and creative

s § Wi L

-
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Charlie Rosario. Look for it.

| feel that it should be the responsi-
bility of the record companies to demand
from artists/art directors fresh new
ideas instead of the artist always sug-
gesting and fighting the businessman's
point of view. And here i1s the eternal
conflict, the artist vs. the businessman.
The businessman should stay out of the
artists hair, but then what else would
you expect me to say? |'m biased. | do
however understand their point of view,
for exampile there have been times when
a new recording artist has come to me
with an idea that would cost much too
much to produce.

In most cases working directly with
the recording artist has been the most

fruitful for me as an artist. When you combine the minds of artists work-
ing together harmoniously things happen. An example would be Ray Bar-
retto covers. Ray and | discuss his music and particular theme of his al-
bum and | try to visually interpret the feelings he has put down musically.
A good example of this was the prize-winning “Que Viva La Musica.” | un-
| derstood the frustrations of trying to elevate our art forms in a society

that doesn't quite understand us. The feeling of being chained artisti-
cally, economically and politically and always living with the desire to break

{Continued on page 15)
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Caytronics
“The Latin Music Company”

REPRESENTS THE VERY BEST IN LATIN MUSIC IN ALL OF THESE CATEGORIES

MEXICAN SPANISH LATIN AMERICAN MEX-TEX
CHICANO LATIN SOUL CUBAN SALSOUL
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CONTACT US AND WE WILL SHOW YOU HOW TO INCREASE YOUR PROFITS BY HANDLING LATIN PRODUCT

CAYRE DISTRIBUTORS OF:
Nlcs New York 653 10th Avenue, N.Y. (212) 541-4090
2712 W. PicoBlvd., Los Angeles (213) 737-0197

California
Texas 722 San Pedro, San Antonio (512) 222-0106
Florida 10002 N.W. 80th Ave.,
240 MADISON AVENUE Hialeah Gardens (305) 822-6967
Chicago 3905 West 26th St., Chicago (312) 521-1800
NEW YOHK’ NEW YORK Colorado 5301 E. 38th Ave., Denver (303) 388-1651

(2 L 2) 889-0044 Puerto Rico Calle San Jorge = 403, Santurce (809) 725-9561
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s a city that is accustomed to us-
ing such adjectives as biggest, tallest
and busiest to describe everything
from buildings to airports, Chicago is
bidding to add still another super-
lative to its list of modifiers: the
broadest.

Instead of referring to the width of
Michigan Avenue or the chest meas-
urement of the current Miss Chicago.
this particular adjective describes the city's claim of having
the broadest representation of Latin Americans of any ma-
jor city in the U.S. With a Latin population of approximately
500,000, Chicago also has developed as a major center for
Latin American music.

“The Chicago market is a true cross section,"
said Marshall Frenkel, who along with his father,
Harry, just observed the 30th anniversary of Pan
American Records, Inc., wholesaler and retailer
of Latin American records and tapes and exclu-
sive distributor-manufacturer for all Disney-
landia product in the U.S. and Canada. “We feel
the pulse of every market. Los Angeles doesn’t
feel the Puerto Rican market and New York
doesn't feel the Texas market—but we do.

“As a distributor, we represent approximately
165 different labels. At the same time, we feel
it's important that our employees can relate to
the customers. For this reason, we have people
on our staff who are Mexican, Chicano, Central
American, South American, Cuban and Puerto
Rican. These are people who know what's going
on in the market.”

As for the breakdown of Chicago's Latin popu-
lation and record business, Frenkel explained:

“Sixty percent of our total volume is Mexican
and of that, something less than half is Chicano.
Anocther 25 percent would be Puerto Rican and
the remaining 15 percent would be everything
else from Cuban to South American.

“It's difficult to talk about best selling Latin
records because there is always a long duration
of catalog sales. In addition, the majority of hit
records are popular here because they took off
first in a Latin American country. There are just
not that many Latin artists living in the U.S, The
only music that starts here is salsa—or Latin
soul—and Chicano.

“For the most part, a recording artist's popu-
larity rests with his own people. Consequently, a
Mexican will tend to buy Mexican music; a Puerto
Rican will usually buy Puerto Rican music, etc.
However, there are some artists who cross over
all lines to enjoy a universal popularity. An ex-
ample is Mocedades and their hit, *Eres Tu.' We
sold 4,000 copies in a month's time, which 1s a
real big seller for a Latin record. Of course, they
were also a big hit with the English-speaking pub-
lic.

“Some other examples of Latin artists who sell
across the board are Nelson Ned and Roberto
Carlos. Both are Brazilian and very popular. The
major difference between the two is that Carlos
sings in his native Portuguese and Ned sings in
Spanish. Regardless, the two artists appeal to a
broad range of Latin Americans. Carlos' latest
hit is ‘Amada Amante' while Ned's ‘Happy Birth-
day, My Darling’ (only the title is in English) is
proving to be very popular.

“A group that sells across the board is Los An-
geles Negros. They're from Argentina and enjoy
wide appeal."

As with the English-speaking market, the Latin
record market has its trends. Frenkel com-
mented:

can.
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A show that appeals to the entire Latin American community of
Chicago, as well as the "gringo" community, is the annual rodeo
featuring Antonio Aguilar at the International Amphitheater. Dur-
ing the recent show, a reception at the Sheraton Chicago Hotel
brought together (left to right) Marshall Frenkel, owner of Pan
American Records; Aguilar, Musart recording artist; Flor Silvestre,
Musart recording artist and Aguilar's wife; and Blas Rodriguez,
sales manager of Pan American Records.

Chicago Becoming
Crossroaos For Latin
Music Of All Types

k.,
e
-,

| can't remember selling a solo instrument as much as we're now selling organ
combined with ‘mariachi’ and rhythm. These two separate presentations represent
a phenomenon of the last couple of years and are selling to all markets. Two of the
maost popular organists are Juan Torres and Roberto Sasian. Both artists are Mexi-

“‘Cumbia music is also popular across the board. This is the only Latin American
dance craze that has hit since the cha, cha, cha.”
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The Chicago Latin American community has grown
in size and scope and so has the number of Latin recording
artists that make their home in the Windy City. Esteban, An-
tonio Velazquez, Americo Gomez, Los Aristocratas de Chi-
cago and La Plaga are some of the artists who call Chicago
home and frequently perform on local radio and TV shows
and in various night spots around town.

Esteban is another example of an artist who appeals to all
elements of the Latin market. Originally from a small village
in the state of Durango, Mexico, Esteban has even included
a rendition of *'‘Mi Puerto Rico' (My Puerto Rico) on his lat-
est LP, “Esteban."”

“The Chicago market for Latin music has progressed con-
siderably in recent years,'' said Esteban. "‘Before, it was very
small. Now, many artists come here and I'm sure the prog-
ress will continue. | also feel that Chicago has the broadest
base of Latin Americans of any city in the country.”

Esteban and Antonio Velazquez are brothers
and head a family of musicians and artists that
includes their sister, Luciana, whose latest re-
leases of "'Salado'’ and ""Canciones de Mi Raza"
(Salty and Songs of My Race) are out on the
Evelco label. Brother Antonio records for Pan
American Records while Esteban is with Capitol
of Mexico City and Latin International of Los An-
geles.

As host of the top-rated “‘Viernes Espectacu-
lares con Esteban'' (Friday Spectaculars with Es-
teban) on Chicago's channel 26, Esteban finds
himself in the role of talent scout for Latin Ameri-
can artists in general;

“I'm constantly on the lookout for new tal-
ent—regardless of the country of origin. If | see
or hear someone | like, then | try my best to give
the artist a chance to perform. This is really how |
formed my own group, Los Espectaculares de Es-
teban, that appears with me on the TV show.

“With the growth of the Latin community in
Chicago, there has also been a growth in the
number of night spots and restaurants that fea-
ture Latin singers and entertainers. Sure, there
could be more places but at least, a young Latin
singer or performer has a chance to gain some
experience.”

Some of the more popular Latin night spots for
live entertainment include the Boston Ballroom,
Apache Ballroom, Ali Bar, El Tanampa Club, Su
Casa and La Margarita. Popular for concerts are
the Aragon, International Ballroom and Inter-
national Amphitheater.

As is the case with record buying, many artists
appearing in a live performance will attract pri-
marily their fellow countrymen. One promoter
who specializes in bringing Mexican artists to
Chicago is Willy Miranda of Valmar Azteca.

“We try to book dances for the Aragon and
concerts for the Amphitheater,” explained Mi.
randa. “Our most popular artists and groups
have been Vicente Fernadez, Angelica Maria, Al-
berto Vazquez, Imelda Miller, Los Babys, Sonora
Santanera and Los Freddys.

“*Speaking from my 10 years of experience, |
can say the public is much more sophisticated.
Years ago, we could provide an orchestra and ev-
eryone would be happy. Now, for the same type
of dance, we have to provide two orchestras and
a singer. And the competition is getting greater
and greater."

Some of the most popular concerts are billed
as '‘caravanas’’ (caravans) and feature from 10
to 12 prominent Mexican recording artists ap-
pearing in one show at the Amphitheater.

There are also shows or concerts that appeal
to all the various segments of the Latin market.
One such example is the rodec which Mexican
recording artist Antonio Aguilar brings to the
Amphitheater each year. Aguilar, who appears

fContinued on page 33)
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oalsa Surge Blenos Many Facets or Mooern Latin Music

By JOE CAIN

f any feeling pervades the Latin music industry today,
it's one of optimism for the continued growth and ac-
ceptance of our music, both domestically and inter-
nationally.

As other segments of the music industry, ethnic and
regional in nature, have moved into the mainstream of
the recording market, Latin music, long carrying a mo-

mentum of its own, as did the *‘race'’ records of years past, is
sure to carry over as well, into the American radio, concert
promotion and retail markets,

Actually, the Latin music happening is already upon us, and
it will continue via "'salsa’ music (swing or musical sauce).
But why now, and why *'salsa?”

We know that Latin Music has reared its head in the past
with rumbas, sambas and novelty records with such artists as

Xavier Cugat, Pres Prado, among others, and that artists
such as Trini Lopez and Jose Feliciano have done much

to introduce a Latin flavor into the pop music field. But, it's
different now. Before salsa every so often a Latin song or art-
ist would breakout on the major markets, creating interest
and exciternent for the musical listener at large. Now we have
salsa as an entire movement, which in its own way is very simi-
lar to the early stages of rock 'n’ roll music in the U.5.

The importance of salsa is found in the fact that it no longer
restricts Latin music to Spanish ghettos, as r&b music was
once found primarily in black communities, prior to its na-
tional breakthrough.

Previously, California and the southwest regions of the U.5.
were strictly molded into the Mexican musical bag—the ma-
riachi, etc. And, now, that are is beginning to swing with the
Latin-rock sounds coming out of New York, Miami and Puerto
Rico. Ask Bob Allen, disk jockey at radio station KXEW-FM,
Tucson, Arizona, who had a lot to do with the introduction of
salsa in the market,

He will tell you that the young listeners in the area, regard-
less of their background, are increasingly accepting the Afro-

Cuban and tropical rhythms from Puerto Rico that we term
salsa.

Meanwhile, the salsa movement is being molded together
by several Latin promotional efforts, including the likes of a
Jerry Masucci, president of Fania Records, who has staged
several Fania All-Star concerts in a number of cities; of a Rich-
ard Nader with his Latin Music Festivals in New York's Madi-
son Square Garden; of a Bill Graham, who introduced Tito
Puente to a strictly rock audience in San Francisco; and our
own Tico/Alegre All-Star concert, recently recorded live in Car-
negie Hall in New York.

Latin music buffs should also be encouraged by the succes
of such groups as Santana and Malo, who have recorded num-
bers like “Oye Como Va'"" and “‘Para Los Rumberos.' Also,
many rock groups, currently popular on the American market,
have borrowed much from our basic rhythms and arrange-
ments, Where there is smoke, there is fire, and our composers
should be flattered.

(Conunued on page 35)
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hen bob Dylan wrote '"The Changes,
they are a-comin'' he could have
been thinking of the Latin music in-
dustry in the Miami area. Within little
over two years, drastic changes have
taken place in the distribution set-
ups, the radio format, the night
scene, the music being produced locally and musical tastes in
general. Taking them from the top, the distribution of Latin
product in Miami is going the way of cities like New York and
San Juan. Where in the past six distributors each had exclu-
sive rights to distribute one or more lines, and these same dis-
tributors also owned racks, retail stores, their own labels and
even pressing plants, big firms like Caytronics and Alhambra
decided to open their own warehouse operations and other
firms of major status are considering doing the same at this
time. Major firms like Fania and Tico and UA also have their
own promotion men working exclusively for them, and so they
know there will no longer be any conflict of interests.

Latin radio in Miami has been very much like radio in Cuba
was, before Castro, heavy on news, loaded with novelas (soap
operas) and with no interest in wooing the youth audience
(the very audience American stations fight for). There was a
bilingual radio show on a small Hialeah station for 2 years, but
new owners cancelled it. Then WCMQ-AM came along, and
with its all music format made its mark on the community and
in the ratings. Now radio executives like Paul Bethel of WRHC-
AM, whose station programmed a bilingual show, sees the fu-
ture of radio in Miami as bilingual programming. (Dade
County was declared legally bilingual two years ago.) WQBA.
AM, although rated number one of all radio station in Dade
County, retains its format geared to the older population, and
WFAB-AM, now going through personnel and format changes,
is seriously considering changing to an all-music format.
Some top American stations are throwing in an occasional
Spanish song and a “promo’ for the station geared to the
large bilingual audience that flips from station to station and
has not found a permanent home yet. Latin Editor for the
Miami News, Hilda Inclan sees the Latin radio audience in
three categories: The “'ghettoized" older people who have no
intention, interest or need to learn English, the youth who
have become almost completely "Americanized' and speak
“Spanglish’ and the 18-40 educated Latins who speak Eng-
lish and Spanish fluently, eat

Official Bi-lingual City

By ART "Arturo” KAPPER

gramming to be directed to them also, via bilingual program-
ming.

Only two years ago, the only successful night operation was
a Saturday night dance. Now successful dances are held Fri-
day through Sundays. Night clubs like Centro Espanol, Mont-
martre, Numero Uno, Gatsby's and many othrs are flourish-
ing with Latin music and Latin entertainment for the huge
Latin population hereabouts (over 500,000), and ventures
like bringing the Fania All-Stars to Miami in August are no
longer considered the gamble they once were.

The local music business is leaping. Local salsa bands, like
Conjunto Universal in Orch. La Suprema are recording and
traveling out of Miami, just like the famous N.Y. bands that
once came here for dance dates, Besides the Latin music, Lat-

Miami Latin Music Scene Going Through Changes

inos are producing their own style of Latin/Rock/Soul.
Groups like The Antiques, Wild Wind, Opus, Pearly Queen
have records on the market that sell very well locally, and
these groups appear at local rock dances and private parties.
Their dream is to make the national scene like one local group
did. Cafe was playing at Numero Uno when Fania president
Jerry Masucci came to town on a vacation. He heard them and
signed them to a recording contract on the spot, flew them to
M.Y. to record and appear with the Fania All-Stars at the Yan-
kee Stadium concert (which was filmed), and they came back
to Miami ready for the big time. Because they recorded for a
major label, they were hired at the Diplomat Hotel and then
the Sonesta Beach Hotel in Key Biscayne. They are now play-
ing the Sonesta in Connecticut for the summer while their new
LP gets airplay on American as well as Latin station locally and
nationally. The mentor of most of these groups is Manny
Mato, president of Sound Triangle Records, who has his own
recording studio, racks, distribution set-up and sees this type
of music as the wave of the future.

Musical tastes of the Latins in Miami are as varied as with
Americans. Record stores find they must carry top American
hits as well as Latin music to keep in the mainstream. Studies
have shown that the Latin kids from 12-17 go almost com-
pletely American in all their tastes, but when they get to 18,
they start to drift back into the Latin bag. They still buy Three
Dog Night, but also dig Ray Barretto. They still eat at
McDonalds for lunch, but will go the Centro Espanol to see
Blanca Rosa Gil or Nelson Ned with a date. They start to speak
more Spanish, and are proud of their heritage and culture.
These are the Latins that are shaping the future of the Latin
music industry in Miami. Their presence alone in numbers will
demand a change in the radio programming that has been go-
ing on for the last ten years. They are the ones that perhaps
will refine what Santana set out to do and has given up, the
mixing of Latin and rock music. And as the Latins go semi-
American, Americans are finding it socially and economically
sound to learn Spanish and how to get along in a bilingual and
bicultural community. At the present time, Miami Dade Com-
munity College reports more Americans learning Spanish
than Latins learning English!

It's been a hectic two years for the Latin music industry, but

experts here agree that we've
- only seen the beginning,
¥ and that the center of

itmo Rico
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Puerto Rican Music Scene Grow€h Rivals Mainlano Pace

any think this small overpopulated island

holds a special place in the recording-

entertainment and publicity fields of the

world. Some factors in this situation are

American citizenship, currency and near-

ness to the U.S. mainland (3 hours by jet).

In the recording field they cite the following:

There are ten principal local record labels, each with approxi-
mately the following active albums in their catalogs: Alhambra
(8), Borinquen (15), Gema (36), Hit Parade (10). Fragoso
(20), Flamboyan (20), Marvela (50), Montilla (20), RCA (300)

and Velvet (20),

Alhambra also has 300 catalog items that sell the year-
round but these are pressed under license from masters of
Columbia Discos of Spain though carry the Alhambra label.

These 300 items are pressed by RCA's local representa-
tives, Kelvinator Sales of Puerto Rico and comprise old RCA
Victor masters of "nostalgia and collector's items’ that are
also year-round sellers.

On the other hand there are the following New York and

Florida based labels that enjoy excellent sales for their al-
h-—Lbuma, singles and cartridges/cassetties in the Puerto

By ANTONIO CONTRERAS

Rico market: Ansonia, Caytronics, Cotique, Fania, Kubaney,
Musart, Parnaso and Tico/Alegre. Most of these labels have
their own distributors with offices and warehouses in the San
Juan area,

Then add to this the labels one or two active albums that
form the now-famous Cerra Street of Santurce (Record Row)
and which include: All Star, Artilleria, Astro, Audio Vox, Borin-
cano, Canovar, Coco, Corattini, Discuba, E.G.C., Empire, Ex-
itos, Karen, Mary Lou, Marfil, Mavi, Mate, MiCris, Michel, Ma-
nopla, Neliz, Panart, Pegassus, Promus, Remo, Radura, Rico,
Raybo, Regional, T.R., Tari, Tizor, Varon, Vico, West Side, and
Zeida, to mention some,

Puerto Rico has four modern record pressing plants. All are
located in San Juan. They are: Montilla (10 presses), Puerto
Rico Records (12), Rio Piedras Records (8) and San Juan
Records (5). The island has seven recording studios: Borin-
quen, Commonwealth, Echo Sounds, Film & Dubbing, May-
oral, Montilla and Ochoa. These studios also do a large num-
ber of television advertising shorts (jingles) using a large
proportion of TV-Recording artists. These commercials have

won many prizes in International Film & T.V. Festivals for local
advertising agencies and producers. In the recent 1973 Inter-
national Festival, two members of the Puerto Rico Rum Indus-
try won two gold medals, one silver and one bronze, in compe-
tition with entrants from the United States and some Latin
American countries.

Advertising agencies are growing too. It should be noted
that besides the very important local-talent ones with yearly
billings running into very high figures, stateside biggies like
McCann Erickson, Norman Craig & Kummel, J. Walter
Thompson and Young & Rubicam, have maintained offices in
Puerto Rico for many, many years. According to non-official
figures, the size of the yearly advertising/promotion, all-
media, budget of Puerto Rico runs over $100 million.

Another phase that has had a rapid growth in the last few
years is the number of non-record stores dealing in just tape
goods (blank and recorded). Very big users of blank tapes are:
most government offices, hospitals, schools and colleges,
doctors and other professionals, and not to leave out, radio
and television stations.

" Another factor in record retailing in Puerto Rico is that

(Continued on page 15)
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Latin Music Industry Recognizes

RockRy Mountain Region

opened up a record-tape distributorship
in Denver as part of Caytronics' na-
tional expansion. Also new in Den-
ver is Christy’s Record Sales,

an exclusive jukebox one-stop. With this

kind of new recognition people who

study the Rocky Mountain market

soon find that there are many

cross currents of Latin music

with the result that radio

station and jukebo

programmers

andcer-

tainly

merchan-

disers

of re-

cordings

have to

be equally

as alert if not more so than in any other market. What's more,
Latin music is not limited to Denver. Seasonal agricultural
business swells the population by 80 to 100 percent in cities
such as Greeley, Fort Collins, Brighton, Fort Lupton and in-
fluences markets in Wyoming and surrounding states. Adding
to the music mix and cross currents is the fact that Ameri-
cans are even buying Latin product, says Ali Noboachauvin,
Caytronics' Denver manager. An Ecudorian, Noboachauvin
is himseilf reflective of the broad cross section of Latin people
in the Rockies, making for a highly visible minority population.

Speaking of the various types of music, Noboachauvin
says that over in Pueblo stores and stations and jukebox
operators will use no Tex-Mex or Morteno but prefer instead
the classic Mariachi and Ranchero and such artists as Vin-
cente Fernandez. "The point is that even in Colorado there
are distinct markets."

Long involved in trying to program for the various music
tastes is Ralph Ludi, programmer of jukeboxes for the Apollo
Stereo division of Interstate United, a giant national vending
firm. Ludi has found he must leave much of the judgement
to people such as Ms. Chris Marquez, who owns Cristy’s, and
people such as Noboachauvin and his staff.

On influence noted by Ms. Marquez is the reflection of
what she calls New Mexico music, characterized by such
artists as Al Hurricane and Tiny Morrie from Albuquer-
que. "This is a different music than say Tex-Mex. It has

S

he Latin music industry is for the first time focus,
ing on Colorado, where Caytronics has jusi

! Rocky Ritmo -|

By EARL PAIGE

L
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a lot of gui-
tar and is
styled with more,
shall | say, simplic-
ity.”

Ms. Marquez points
particularly to the song,
““Ni Por Mil Punados de Oro,"
freely translated as '‘Not For
All the Hands Full of Gold,'" as
an example of the Hurricane New
Mexican style. She believes the style
is being copied by bands from below
the border representing still another

but different cross current factor.

She also notes that the influence of
the New Mexico style with all its guitars is
being reflected in music from groups far
to the south in Mexico such as Los Coyo-

tes Del Rio Bravo and their recording,

“La Mula Bronco."

She says, "It used to be that Mexi-
can musicians looked down on the
music ideas of American-born Latins. It
as a kind of discrimination. But nowadays
we are finding that Mexican bands are copying
the stylings of bands and compaosers in America. |
think an example might be Los Diablos' 'Que Vullva
Conmigo’ on Musimex, a Los Angeles label. This is a
Mexican group performing what is essentially a Tex-

Mex sound."
MNoboachauvin was born in Ecuador of French and
Lebanese parents and has been in America eight years.
MNow 28, he has worked as a deejay on KFSC-AM, pioneer
Latin station in Denver, for the U.S. Government, a furniture
store with a record department he managed and finally at
Los Amigos Dist. before coming in to head up Caytronics’

operation.

Of Denver's Latin population, he puts the Puerto Rican at
1.5 percent and says there are probably 2,000 Cubans and
2,000 South Americans with the preponderance of population
being Tex-Mex and Mexican.

Because of the relative music mix and the nomadic nature
of agribusiness workers, the recording distributor in the mar-
ket must make the hits. Noboachauvin does this by buying
time on stations as far away as Cheyenne, Idaho, Nebraska
and Kansas.

He finds several stations very influential. One he mentions
particularly is KAPI-AM, a 100 percent Spanish station in
Pueblo owned and operated by George Sandoval, that No-
boachauvin says reaches as many Latin-speaking listeners as
the Denver station, KFSC-AM. He believes KFSC-AM probably
reaches 120,000 in three counties surrounding Denver.

KFSC-AM was founded by the late Paco Sanchez who died
in Denver a year ago. Sanchez was in the State Legislature
and one of the best known Spanish leaders in Colorado. He
founded the station 17 years ago and pioneered in such con-
cepts as automatic translated news from the wire service and
heavy music format. Andrew Neidig is music director of KFSC-
AM, now continuing well after Sanchez’ death.

Of the new recognition for Latin music in Colorado, No-
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boachauvin says he was actually Eurpriﬁ;e_i;l_:i:;r-'l-ﬁﬁ'ﬁmn \r
set up Cayre of Colorado three months ago. Compared to the
other giant population centers where Caytronics has
branches, Denver is small, Noboachauvin believes, Still, the
move is one that gives Caytronics continuity and stabilized the
market after the closing of Los Amigos Dist. by founder Dick
Siegel, who now is into consumer electronics repping.

Cayre handles nine labels: Caytronics, Arcano, Calinente,
Carino, Charro, Normex, Audio Latino, Mericana and Pronto.
Only two have 45 releases, Caytronics and Arcano, but No-
boachauvin sees a surge in singles coming now that Caytron-
ics has started to release some. *You have to have singles to
break albums,"” says Noboachauvin, “‘just as in the American \
music market."

In this direction, Noboachauvin is highly complimentary of
Ms. Marquez and her nerve in starting a small one-stop |}
strictly for jukebox programmers. Ms. Marquez worked at Dis-
colandia Records, a retail outlet, for three years and during
that period found that often jukebox programmers were dis-
appointed at not getting the kind of product they wanted.

since retailers often give jukebox operators a discount,
she says that the store would habitually sell out to regular
street customers because of the extra profit this represents.
“Then the jukebox programmer would come in and we would
be sold out.”

As with Cayre of Colorado, Ms. Marquez ships to jukebox
programmers in a wide area of the Rockies. She also works
closely with area stations programming Latin music. She says
she receives orders from as far away as Seattle.

One lament of Ms. Marquez is the lack of promotion by
Latin labels.

“This is really a shame. Latin record companies could do
so much better if they would just promote more."

MNoboachauvin says the distributor of Latin music must
take up the slack. He mentions how he can work with Sand- H
oval over in Pueblo because Sandoval in addition to KAPI-AM
owns a record shop and functions as a sub-distributor for
Cayre. When it is not possible to co-op or trade-out air time,
and especially where unknown artists are concerned, No-
boachauvin will buy time on the air.

Promotion becomes hectic during May to September in
what Moboachauvin calls the “‘Norteno Season' when the
farm workers come into the Rockies. He will work out expo-
sure on KRAB-AM in Cheyene and on stations in Idaho, Ne-
braska and Kansas. \

Tied in to following the farm workers via radio is coordinat-
ing talent shows.

The main venue in Denver is the G. A. 0. (Good American
Organization) where caravans appear almost every weekend.
M:lny' talent shows are coordinated by KAPI-AM and KFSC-
AM.

MNoboachauvin says that for the most part there are rela-
tively few appearances in the market by really major acts. "‘We
will for example bring in Vincente Fernandez twice a year.”

Of Cayre's operation, Noboachauvin says it is gaining
more recognition every month. ""We have developed J. L.
Marsh as a major account,” he says, referring to the Min-
neapolis-based rackjobbing branch in Denver. *“What is hap-
pening is that the Latin-speaking population is spreading out in
all directions. This has been happening for years. The regu-

(Continued on page 35)
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Puerto Rico

® Continued from page 33

Stateside companies like: Barkers, K-Mart, Kresges, Pen
neys, Sears and Woolworth, with many stores here, are big
movers of records and tapes. Both Penneys and Sears also
have auto service stations that retail impressive volume of re-
corded tapes for auto owners. Bargaintown and Gem stores
chains have record departments owned outright by local
firms. All these stores and chains are serviced by local whole-
salers except Penney's non-latin items, which are supplied by
Handleman of Miami through a resident man who takes care
of this account.

Still another factor people credit for making Puerto Rico an
exciting recording market is the fact that tourist hotels bring
so many recording artists to their night clubs thereby creating
interest in their records. The heavy tourist season 1973/74
just ended saw the following artists appearing here: Paul
Anka, Teresa Brewer, Tony Bennett, James Brown, Chubby
Checker, Lana Cantrell, Aretha Franklin, Robert Goulet, Jack-
son Five, Sammy Davis, Jr., Gladys Knight & the Pips, Jerry
Lewis, Mama Cass Elliott, Lil Anthony & Imperials, Eartha Kitt,
Tony Martin, Barbara McNair, Frank Sinatra, Jr., 5th Dimen-
sions, Freda Payne, Temptations, O'Jays, 0.C. Smith, Sly &
Family Stone, Jerry Vale, Nancy Wilson, Liza Minelli, Tom
Jones and Engelbert Humperdink. Of course Latin and Puerto
Rican acts such as Raphael, Julio Iglesias, Lucecita, Olga Guil-
lot to name a few, these are considered regulars of every sea-
son. The fact remains that the holder of the all-time act, with
yearly engagements of over five weeks (for the past nine
years) is Marco Antonio Muniz (RCA Records) singer from
Mexico, solo act, who opens in mid November every year and
stays till after Christmas. Jose Feliciano (RCA Records) Puerto
Rican born, just managed to squeeze a six-day engagement
into his busy schedule for shows at the Royal Room of Flam-
boyan Hotel playing with just three-man back-up group to full-
houses at all shows and standing ovations at each one.

RocRky Latin Music

® Continned from page 34

lar stores in the Denver suburbs get requests for Latin music
and the rackjobbers and independent retailers are feeling this
more and more."”

Ms. Marquez backs this up and even has her one-stop lo-
cated in the suburb of Westminster (for the present in her
home).

The spreading population has helped defuse any really sig-
nificant racial contlicts, Ms. Marquez believes.

Moboachauvin, Ms. Marguez and others in the Latin music
industry in Colorado put the number of Spanish-Americans in
the Denver area at around 80,000—120,000 if the whole
three-county region is included.

As for tape, he says two-three years ago there was very
little business in tapes. ““Now, this is a fast-growing business.
But it's strictly an 8-track business. | would say that cassette
is less than 1 percent of our tape sales.”

MNoboachauvin and Ms. Marquez both believe Latin artists
are finally recognizing Colorado, " At first," says Ms. Marquez,
I think some artists coming through thought | was just some
clerk in a store wanting to see them for free. Now they look me
up when they come to town.” !

Ms. Marquez was born and raised here and believes the
upward mobility of the Spanish-American in the market is on
a par with that of any other major city in America. She cannot
believe there is a serious strain of resentment, or what has
been referred to in Chicago, as a "Brown Power' movement,

Noboachauvin points out the **Americanization’ of young
Spanish-Americans in Denver as in other cities, but also finds
that Latin music is being sold to Americans. “We find it espe-
cially so when stores cater to people who travel to Mexico.
These stores will ask for the classic Mariachi type music."

Over-all, Noboachauvin sees Cayre sales breaking down to
60 percent LP's, 35 percent tape and 10 percent 45's.

At retail in the market, LP's go for from %$3.49-%3.99:
tapes from $5.49-$5.89; singles, 89-99.cents.

O. Cdalifornia Salsa

® Comtinned from page 30

Predictions are based on the growing cross-over potential of
a number of top Latin acts. Bands that have already played in
Los Angeles are, Willie Colon, (Fania) and Eddie Palmieri
{Coco), who played to 4,000 people at the Hollywood Palla-
dium, April 20, 1974. Future headliners expected this sum-
mer are Ray Barretto, (Fania), Tito Puente (Tico) and El Gran
Combo, (E.G.C.). Also favorable indications are a wider ac-
ceptance of Latin music on radio station play lists and the fact
that the Latin sales accumulated in 1973 were at their high-
est.

With a look toward the future, it is felt that to broaden the
‘“‘Latin Soul" horizon, salsa should approach the many un-
tapped areas such as major concerts, network TV and radio,
and the present and future influx of Latins in colleges de.
manding representation of their music.

With approximately 90 percent of the rock groups borrow-
ing or copying verbatum from salsa music and reaping the
profits, fame and popularity, there is a need for more creative
innovations, experts believe. These would include some com-
mercialism to the extent of including English lyrics of experi-
mentation with electronics and instrumentation.

Album Coovenrs

® Contined from page 30

loose. the painting on the cover was done by my partner. Wal-
ter Velez, graphic designer/illustrator,

One of the most controversial covers | ever designed was
the Willie Colon “Wanted by the F.B.l."" album. Now here is a
perfect example of how a cover could have been used to its
greatest potential, and yet it wasn't. The album was an exact
copy of a FBl wanted poster and was also packaged with an-
other poster in the inside. The ablum came to the attention of
the FBI in Puerto Rico because people who weren't able to
read English or who didn’t stop to read its humor, were report-
ing Willie, who was in tawn, to the FBI. They then investigated
and made the record shops turn the album around. Fania was
then visited in their N.Y. offices and informed by the FBI that
it was against the law to print any facsimile of an FBI poster
that in anyway gave the impression that it was an official FBI
document. The words FBI had to be removed from all further
printing of jackets. The original albums became automatic
collector's items.

Whenever | have taken this LP cover to American com-
panies they have all reacted the same way. What a great op-
portunity to have taken out full page ads in the trade papers
announcing the . . . “The LP The FBI Banned," *‘a Collector's
edition.”” They could have even fought it in court just for the
publicity. Unfortunately Fania didn't utilize this gimmick to
it's fullest potential. Fania records is considered the avante
garde of the Latin Industry but is still conservative by Ameri-
can standards. You can imagine the attitudes of some of the
rest of the industry.

There are many changes that have to made in our industry
if we are to break this business wide open. Our music is one of
the most alive and vibrant forces in the world today. It's a new
sound and one that many groups throughout the world are
picking up on. Although we have all of South America to sell,
there is a fantastic market right here in America that we must
also gear ourselves to. Of course there are many hurdles we
must overcome the same as any other American company—
but there are also many things we have to do within our own
industry.

For one thing, we must try to communicate vocally (English)
with the rest of America. Our tumbao (basic rhythms) and
salsa feeling must stay, but we have to have more imaginative
musical changes, Our image must also go through changes.

| feel that LP covers should reflect the cultural beauty and
feeling of our music. We should also start using some fresh
new talent. |f some of the new artists on the scene cannot be-
cause of their inexperience produce the best quality, then at
least their ideas should be utilized. At this point | would like to
mention some of my competitors because of their contribu-
tions to rising standards of Latin album covers. First a gentle-
man who has done many covers for the Tico-Alegre line, Ely
Besalel. | first became aware of Eli when many people compli-
mented me on the great job | did on Eddie Palmieri's ""Super
Impaosition” LP. It wasn't mine, | would answer with envy, it's
Eli's. Chico Alvarez, art director at United Artists has done
some fine work. In Miami there is also Drago and | would like
to single out Alal Rodriguez, a fine illustrator now working for
Essence magazine in New York,

(lzzy Sanabria is co-owner of W-2, graphics and publisher of
Latin"New York Magazine)

Texas Chicanos

® Continued from puge 29

“It spoils you to play before tens of thousands of people and
then come back to the smaller dance halls, where the most they
can accommaodate is two or three thousand people, but at this
time we all depend on the dance halls,"" he adds.

Freddie Martinez sees another avenue of exposure. “'On my
tours that take me all over the country, my one objective is to push
the disk jockies in areas outside Texas to gamble and expose Chi-
cano music. The deejays in areas like Los Angeles who play the
music are very popular, but not enocugh of them are playing it. In
Mexico, | pull packed houses for personal appearances, but have
little luck in convincing radio stations to play more than just a
smattering of Chicano music."”

Television is also beginning to play an important part in future
plans for promoting the Chicano sound. Domingo Pena of KIII-TV
in Corpus Christi is the "grandfather” of the Chicano television
producers. Pena's show, which has been running for two hours
each Sunday for ten years, has opened the door for many Chicano
performers. Falcon Records of McAllen presently produces a TV
show, "Fanfarria Falcon,” which is shown over some 160 TV sta-
tions nationwide. In South Texas, J.J. Garcia's 'Mi Linda Raza"
over Houston's Channel 39 has gained wide exposure through
cable television, as has shows in 5an Antonio and Dallas.

Perhaps the most ambitious move toward wider exposure Is
Freddie Martinez’ move into motion picture production. For years,
Carlos Guzman has appeared in Mexican films, but it was the re-
cent appearance of Martinez and Sunny Ozuna in Tony Aguilar's
“La Muerte de Pancho Villa'' that sparked the move to the movies.

Ozuna and Martinez, both top names in the Texas Chicano cir-
cuit, had only minor parts in the Mexican film in which each sang
a song, but the movie played to packed houses in Houston, San
Antonio, Corpus Christi and throughout South Texas.

“Qur industry is growing up very rapidly,” Martinez explains.
*As a result, we must explore every avenue to keep our companies
solvent and take the attitude that nothing is too good or too de-
manding to make Chicano music a viable force in the entertain.
ment industry.”’

Salsa Surge

® Comtinued from page 3.2

Additional encouragement comes from the calls received by
New York Latin labels for their product from a number of ra-
dio stations in Oregon, ldaho, Georgia, Ohio, and even Can-
ada for programming purposes.

Many Latin music critics have cited the language barrier as
a determinental aspects of Latin music. Very simply, there is
no such barrier if the music is treated properly. Scoring this
point is the obvious success being enjoyed by the group Moce-
dades with their single ““Eres Tu,'' along with the success such
artists as Vikki Carr, Eydie Gorme and Perry Como have had
with Spanish lyrics.

More importantly, our own artists, ranging from such
recording and writing giants as Tito Puente and Charlie Pal-
mieri to the younger acts coming into the market, are con-
stantly expanding their musical awareness to include both
aesthetic and technical innovations from the American pop
market with their own sense of what's Latin.

If anything, the talent is there, but to make it happen we
need help. The same kind of help that lifted r&b, country mu-
sic and gospel music out of regional acceptance to national
prominence with proper radio and television coverage and
marketing strategy. With increased exposuré, Latin music,
without a doubt, will gain the recognition it rightfully deserves.
(Joe Cain is general manager and a&r director of Tico/Alegre
Records)

Chicago Latins

® Continued from page 32

with his wife and recording artist, Flor Silvestre, draws a broad
Latin audience, as well as a “‘gringo'’ or English-speaking au-
dience.

In addition to Chicago television’s channel 26, there are ap-
proximately 10 radio stations that devote a portion of their
programming to Spanish-speaking programs, which include
all forms of Latin American music. The only problem is that
the deejays tend to limit their record selection to the music of
their respective countries,

*Mexican announcers favor Mexican music and Puerto Ri-
can announcers favor Puerto Rican music,"” explained Este-
ban. "“As a step toward changing this situation, several Latin
announcers, including myself, have formed a group called
Publiment (Metropolitan Publicity) for the purpose of increas-
ing the scope of Latin American music on radio. Monday
through Saturday. we have a daily seven-hour program on
WOJO-FM where we play representative music of all the vari-
ous Latin American countries."

While several of the radio stations devote considerable time
to Spanish language broadcasts, there are no stations that
broadcast 24-hours per day in Spanish. However, this situ-
ation may be changing in the near future.

“*My father and | are involved in the incorporation of an or-
ganization which will operate a broadcasting station with a 24-
hour Spanish language format,” said Frenkel. “This will be
the first of its kind in the Midwest."

An example of how Chicago's Latin American population
base is broadening is the recent opening of Disco Cumbia, a
Colombian record shop on the city's far north side. When
owner Jorge Vargas, a native of Colombia, was asked why he
chose to open his record shop in a2 neighborhood long known
for its Jewish residents, he replied:

“A lot of Colombians are moving into this neighborhood.
For this reason, there is a need for Colombian records. If there
were a lot of Ecuadorians living in the neighborhood, then we
would sell records from Ecuador. As it is, we sell a variety of
Latin records—including Mexican and Puerto Rican.

“*Nine years ago when | arrived, all that could be heard on
the radio was Mexican and Puerto Rican music. | never heard
a cumbia but now, the situation has changed considerably
with the arrival of more people from other parts of Latin Amer-
ica.

“Even South American artists and groups are arriving here
for concerts and dances. They include Los Graduados and Los
Hispanos of Colombia and Billo's Caracas and Melodicos of
Venezuela."

Vargas, who publishes a monthly newspaper for all Latin
Americans, also has his own radio program every Saturday on
WSBC called ““La Hora Radial Colombiana (The Colombian
Radio Hour).

Latin-Chicano Seminar

Billboard presents a seminar
on Latin-Chicano records, July
23-25 at the Holiday Inn, Em-
erald Beach, Corpus Christi,
Tex. Free registration. Contact:
Lupe Silva (512) 854-7707.
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FOR SALE

C I/SUPERCART
8 TRACK
CARTRIDGES

- Empties with foam pad
« Bulk B track and cassette tape
- Splicing materials for B track
and cassettes
« Sleeves
Call:
Terry D. Vogler or John E. Conyers

(B16) 637-6011
Write:

CARTRIDGE INDUSTRIES
CORP.
P.O. Box 186
Excelsior Springs,
Missouri 64024 .

8-TRACK

Sound-Allke Music, Original, LUcensed
& Copyrighted Bound Recordings Irom LS.
& Britlah Studiaos,

Over 150 album Htes and more coming
every 4 waeka festuring the top hil songs
while they are still on lop.

We have the packaging, sound and quailty
to make your ssles boom. Private labeling
available If desired.

Distributors wanted In all areas. Exclusive
berritory H qualifled. Contsct us now!

INTERNATIONAL
SOUND MARKETING

P.0. BOX 6779,
Albuquerque, New Mex. 87107
Telephone: (505) 345-2121 i

JULY 27, 1974, BILLBOARD

8 TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES
CASSETTE HALVES

Excellent Quality

DYNA-DAY PLASTICS, INC.
1451 East 9 Mile Rd.
Hazel Park, Michigan 40030
(313) 3994880 tfn

AVAILABLE

Morelco Boxes, B-Track Cartridges (Cus-
lom Color), Cassatte Tapa, Luba Tapa,
Direcl from Manufaciurer.
Carobll Intlernational
P. O, Box 885
Unlon, Hew Jersey 0T083
(201) GBT-5077 a7

“NEW PRODUCTS”
* Quad Budget Tapes
« Cassetle Budget Tapes
« §-Track Budgel Tapes
» HI Quality Sound Alike Line
{Need Reps., Dealers, Distributors.)

Quad Enterprises

1 N.E. Tth St.

Oklahoma City, Oklahoma 73103

Pho: (405) 236-5946 aul?
For Sale

Used Record Pressing Equipment
Saveral Fabel 45 Presses (Some for
parts only)

Two (2) FMC 404 Fabricators

1-24" Baelt; 1-14" Belt

Midsouth Records, P.O. Box §nI8a
Nashville, Tennessee 37208  1}-.

WWW.amerlcanra!llo ISTOrV.COom

TAPES FOR EXPORT
WORLD FAMOUS SENTRY
BLANK CASSETTES
IN PHILIPS BOX

CiED S

3 PAK n:!ll [pntr huq}
FRE-RECORDED II.I'EI
B Tr. of Cassatls Hlpr Labaly......1.50 ea.

B Tr. biamis. fape ¢ sccess.. elc.—Nl ol greal buys!
Write today for literature and samplas.

SENTRY INDUSTRIES, INC.
221 No. MacQuesien Pkwy.
ML. Vernon, N.Y. 10550 da21

....E'I.'I'E

PREMIUM
8-TRACK BLANKS

Lenr Jdet stvle eartndege with rubber roller,

High HT'II]I duplbicating tape, 65 standard
lengihe, 25 min, to 9 min 3§ day delivery
[={1] 4 ||1.I|.-|-1.| Owar ane million <old

25 min., (o 45 min.any quantity. ... 4lE
46 man, ta 6 min. any quantity.., fiHe
5 rien, £ o S0 . Y SRR e 11
Al muin fo B0 i any quantitv._ ... THE
Hend eleaners ... . 45 e

L35 (K i i |:|1'rJ1:r-| l:‘ ﬂ [] -:ml-.-

ELECTRONIC SYSTEMS

P.0. Box 142, Fraser. Mich. 48026.
Phone: [313) 463-2592

auln

LEAR JET
8-TRACK
CARTRIDGES

CALL—DON BIRKENESS
816—637—2114

WRITE—

AVSCO INC.

69 HIGHWAY &
CORUM ROAD
EXCELSIOR SPGS., MO.

t

ITALIAN SOUNDTRACK RAIIITIE‘.I:- iMOR-
ricone, Ferrie . . |} Auction. Free lists—Bangio-
vanni Hizroli 28=Rologna, [ialia. ivZ7

OO ¥YOU SELL TAPES AND RECDRDS?
We can increase your PROFITS, with our half
million dollar inventory of T.V.'s, stereos, tape
players, calculators, and other consumer elec-
tronice. Don't mi=m added sales, Call or write:
Mr. Ted Femell, SOUND SYSTEMS, INC.
4794 Fulton Industrial Blvd, Atlants, Ga, 30336
(404) 696-4274. ivaT

THE GOLDEN DISC SPECIALIZES IN RARE
records ("50s). Enormous inventory. Mailed any-
where, Catalog $2.00. 228 Bleecker St, N, Y. .
10014 {EI“I'EISETHEE m'lll

NEW COLLECTORS SHOP FEATUHEH
mont all wanta Catalogue $1.00 deductible from
first purchase, Recordiand, 3787 Elvis Presley
Bivd.. Memphis, Tenn, 38116 W

REELS AMD BOXES 7 & 5" LARGE AND
small hubs, Heavy duty white boxes. W-M Sales,
636 Woolsey, Dallns, Tex. 75224, (214) 'EH'_J-H-IE]:}.

in

BLANK &TRACK TAPES, AMPEX FIRST
quality, Retailers buy direct Awvailable in 40's,

G4's & BO's. Also anv length time loaded. Andol
Audio Products, 4212 14th Avenue, Brookivn,

NY I1219‘I2I2:I 435-7322, tfn

2 ELECTRO S0UND TA FE WINDERS.
Model 10048C; 2 automatic tape splicers. model
200. Excellent vondition. Best offer, Mr, Bahr.
(212 362-2843. nul?

BRITISH
CHOICE

CAROLINE
RECORDS

EXPORTS
- LIb. =

? - 11 Woodfield Rood
Londan 'W.2.

Worldwide wholesalers of UK and
European gromophone records and
comette tapes. Virgin Records maot-
erial our speciality.

tin

WANTED TO BUY

ATTENTION!
SOUL & MOR & POP
RADIO STATIONS

Private collector will purchase part or antire
libraries of 45's, years 1964 thru 1970
{Mostly interested In obscure labals, non-
hits, &fc.)

Will travel nationwida

Contact: SIMON

P.O. Box 69412, Los Angeles, Calif.
{213) 650-56723 au3

NOTICE!! WE WANT TO BUY USED DU-
phcating equipment such a8  electro-sound
winders, duplicators, tape recorders, ete. Contact
us! Magnetix Corporation, 770 W. Bay Street,
Winter Qarden, Fla. 32787: or, call (305) Ghb- 4404,

j¥a7

RECOHDS AND TAPES WANTED-LP'S
4%'s, ete, Cash top $ pakd. (215) NE 4-5663, Heller
Record Buyer, 3149 Kemsington Ave, Phila-
delphia, Pa 19134, CITR]

DISTRIBUTORS WANTED

DISTRIBUTORS WANTED

PIKES PEAK TAPES, ING. is looking for
qualified distributors for its line of Sound-
A-Likes. Bafter product, Baftar packaging,
Battar salaction, Baettar merchandising.
Also need reps for selecied areas.

PIKES PEAK TAPES, INC.
2837 Durango Drive
Colorado Springs, Colorado 80910
Phone: (303) 392-0045 iin

PATCHES $2.40 A DOZEN, 1000 OTHER NOW
iterns. House of Ripps, 38 N, Mac Questen Park-
way, Mt Vernon, New York 10550, tin

VACATIONS

WANT A RENT FREE VACATION? WRITE:
Holiday Home Exchange, Box 566, Grants, New
Mexico, U.S.A. 87020, W

CLIPF THIS AD-+ $300 PER PERSON
Double sccupancy for beat value, New York
City hotel. Next time try Century Paramount
Hotel, 235 W. 46th Street (just off Broadway!.
Convenient to theaters, shops, transportation
and evervihing, 700 rooms with private bath,
TV and air conditioning, Single is $14.00, Don't
delay, reserve pow, This ia a resl "aleeper” in
EVEFY BEMSE. w2y

PROFESSIONAL

SERVICES

A SUCCESSFUL CAREER
IN BROADCASTING
Starls With
A Euhlt:rhilun To

Box 61, Lincoindale, N.Y, 10540

Ndmber “One” in Weakly, Nationwide
Empleyment Listings for Radio, TV, PD's,
DJ's, News, Sales and Englne-ars

£ 500 permonth. ... ... (4 |ssues)
512.00 per manth .. CRTS—— T
5300012 months . {50 Isgwan)

DISTRIBUTING SERVICES

ATTN! OVERSEAS IMPORTERS
and U.S.A. EXPORTERS
We transporl Records, Tapes, elc. from
U.S.A. Olfering: Greal savings, low Ireight
rales=teow .lmrﬂ:..n EI.I[IFIF.:! lor buyars
—Assemble various orders—Welcome you
when you srrive in MY,
Contact:

BERKLAY AIR SVCES, MARKETING

P.O Boz 665, JFK Airport
Jamaica, M.Y_ 11430, US A, iin

{Ramit Cash With Order, Pleasal} |y27

MUSIC ROYALTY & COPYRIGHT
RESEARCH SERVICES

Ofters complete computarized sarvice for
royally disbursement and filing nolices of
intention to use

Songs researchad al the copyright office,
Washingtan, D.C. To lake advantage of
this sarvice, contact

MUSIC ROYALTY COPYRIGHT

RESEARCH SERVICE CO.
P.O. Box 60588
Okishoma City, Okla. 73106
{405) 238-3323 aul’
PIAMD-VOCAL ARHANGEMERTE PAR
encellence, by limt-rate composer. Music and
songwritdr.  Publishers  inwvited.  Hing  Troe
Music l"nmst]'mﬂ NY. 13334 j¥27

SOUNDALIKE MAQTFHQ .FI."I-A]LA.BLE
The finest current Country, Pop, Rock, R & B,
dessup Hecords. 3150 Francis, Jackson, Michigan
49200, {517) TR2-1445, oo
“HOW TO CUT A RECORD!" COMPLETE
eoursé: RHecord production, pressing, promotion,
publishing, protection, royvalties: detaila Nash-
ville Recording School, 3190-DD, N.E. 12th
Ave, L Lauderdals, Fla, 33308, aul?d

HELP WANTED

RESEARCH DEPAHTMENT HEAD FOR
Entertainment Concepts Corp. Baltimore, M,
Nntional concert promotion firm looking for &
ereative individunl, Personable, able to establish
immediate rapport either in person or by tele-
phone. Must be capable of analveing various
marketing situations. Flexible enough to travel.
Experience in muaic busines (especially records)
desirable but not necessary. Phone: (3010
2O6-GH00, jy27

UHDERH‘IAHL‘IIHG 'I'IA.HAGEH BACKER-
Negotiator wanted for pemonable male-female
Rock-DMio, Agreement already made for recond-
ing time but adequate rehearsal facilities for
expanding backup group sre needed. Large omg-
nal mepertoire with creative lyrics. Box 6086,
Billboard, 1515 Broadway, Mew York, MY, 10046,

w27

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL

The Service of the Stars for 30 Yrs!

“THE COMEDIAN"
Orginal Monthly Service=845 yr!
2 mwsnes, 210=3 for 31200
J5 “FUNMASTER" Gag Files, 345
“Anniversary Issue,” 330
“How to Master the Ceremonies,” 85
Ma, CO.Ds

“Wa Teach Standup Comedy™
Remil to: BILLY GLASON
200 W. 54th 51
Mew York, N.Y. 10018 tin

DISC JOKIES

Sensalional new service—quick quips,
fast chatter=Terry Steele, top disc
jokey at CHUM-AM in Toronlo says:
“Disc Jokies is so dynamite | can'l
find enough time on my daily threa
hour show 1o use all of the material!™
For free sample, wrile:
DISC JOKIES, 301 Davenporl Road
Toronlo, Ontario M5R 1K5

wWaT

BLANK TAPE EXPORT

We supply NO NAME or PRIVATE
LABEL blank tape cassettes to vol-
ume buyers in other countries.

We seek additional tape sources.

CORRICK INTERMATIONAL
206 Locust 51, Santa Cruz, Cal. 95060
{408) 426-9010 w27

OLDIE & CLOSE-DUT 45 RPM HITS. 25 TO
2. Limited guantities in stock!! ¥ajor libela
Imperial, Chess, Parkway, Motown. Bane. Tamla,

MGM, ABC., Dunhill. Atlantic, ete, Send for
FREE catwlog. Appel Record Enterprises, 1045
Fronkford Ave. Phila., Pa. 19125 a7

BMALL INDEPEMNDENT DISTRIBUTORS
waiited for Hu-nd it - b e 'l.-'nri.-n{.l..' pn.r'lu:—
sirrhe pack and twin packs available. Send $10000
for twenty dollars worth of tapes; vou'll like
what you hesr because it sells! Steres Tape
Center, PLO. Bax 7264, Ehrm'-[mrl. La, 71107,

B

WHILE OTHER PEGOPLE ARE RAISING
their prices, we are lowering ours. Major lnbel
LF% are low as 3100, Your choice. Write for
free listings. Scomibo Musie Distnbutoms, 6612
Limekiln Pike, Philadelphia, Pa. 15138, Dealers
AT tfn

ATTENTION, RECORD OUTLETS WE
have the largest selection of 45 rpm oldies and
goodies and also major label LP listings at pro-
motional prices. Send for free listmgs. All orders
wolcome, Apex Rendezvous, Inc., 1136 W. Eliza-
bath Awve. Linden, M., 07056 tin
MAKE MORE PROFIT I:]If‘-l ALL MAJOR
label tapes. Mewest releases. Updnted list airs
mailed weekly, Tobisco, Box 36870, Austin, Texas.
(B12) 288- 1754, { All Mexican labels plan.) PR

SCHOOLS &
INSTRUCTIONS

Firsl Class FCC Licensa theary and labors-
tory trmning In Six weeks. Be prepared . . ief
the masters in the nation’'s largas! nelwork
of 15t class FCC licensing schools frain you,
Approved for weterans® and accredited
member National Association of Trade ana
Technlcal Schools ** Write ar phang (ha
fpcation most convenent 1o you, Elkins
Imstilule in Dallas.®*** 2727 Inwood Hd
214-:35?-!&01

Elkins in Atlantu“ 51 TErlth El at Epnng.
MW, (404) BT2-B844

Elkins in Danvar™*, 420 Souwth Broadway
(A0} T44-1434

Elkina in East Hartford, B00 Sihver Lane
{Eﬂ.'.lll 568-1110

Elkins in Hnustnn"' 3518 Travis
(713) 526-7637

Elhirﬂ inMamphis®**®, 1362 Unmon Ava.
(8a1}) 726-3762

Elkine in Minneapolis®**®, 4103 E. Lake St
(612) 721 IEE?

Elllﬂl in Mashyilla®®*®, EH}E—H 8ih Ave, 5.
(B615) E'ET-E-EE'E

EIi.Ir:I im Mew ﬂn“nr . E'E-lﬂ Canal
I:EEH'I B22-TE10

Eliclna in EIIILIII'H:II'II-I City. 5620 N, Whtarn
(405) B48- 5531

Elking in San Antonia®**, 503 & I.Inln
(512) 223-1848

REI F']_'UE WEEK COURSE FOR FCC 18T
phone license. Six week course for Radio/TV
announcer. Call or write today, REL 52 2, Palm
Ave,, Sarnsota, Fla. 11577, tfn

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT

“FREE" CATALOG EVERYTHING FOR
the deejay! Custom 1D.s, Promos, Alrehecks,
Wild Tracks, Books, FCC Tests, Comedy, and
more! Wnate: Command, Box 26348-B. San
Framcizco B4 196, tfn

JOCK SHORTS! TWICE-MONTHLY. CON-
tempoarary Comedy [or top desjaya. Free edition,
Broadcast Library, 5804-A ‘Twineing, Dallas,
Texas, Th227 tfn

DEEJAYS: MNEW SURE-FIRE COMEDY!
110000 classified one-line gags. $10, Catalog free!
Edmund Crrin, 2766:A West Roberts. Fresno,
Calif, 9705 tim

ATTENTION-DJ'S & COMICS-"1 HAVE
Eyea Only For You, Sometimes | Wish | Had
More Than Two,” "I Have A Picture O You
Embedded In My Brain, Your Beauty Could
Drive A Crazy Man Insane™—just a couple of
over 10 assorted, smart, dynamite & slectri-
fying ahort gags available. Send $7.95 for com-
plete booklet. Satisfaction of you and your sudi-
ence guaranteed. Send check or money order
to Parllament Distibutors, 3011 W. Fulton
Bivd., Chicago, I1l. 60612, w2t

“"PERSONALIZED" DROPINS, “CUSTOM-
ized” for you, any way you want them. Write
for free info orsend $3.00 for audition tape. Sherry
Good Productions, Box 293, Signal Mountain,
TN 373717, aulld

Record Pressing Prices Monaural
™ 12"

Qtv. 45 RPM 334 RPM
100 $ 8000 $125.00
500 130,00 265,00

1000 190,00 430,00

Prices include mastering, Iabel and plain
fleeve, Order shipped within 10 days if
accompanied by certified check or money
order. TERMS: 50% deoosit. halance OO
only., Low cost cassette duplication, rec-
ord jackets, promotion and distribution.
Write for full information.

Uneida Video-Audio Tape Cassette Corp
760 Blandina St., Uticn, N.Y. 12501

{315} TA5-G187 jy27

REAL ESTATE

MALDEN BRIDGE PLAYHOUSE-3 BEAU-
tiful acres near Albany, Living Guarters. 2% hours
from Mew York, (814) BE4-T291. eow

More Market News
See Page 37
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www.americanradiohistory.com

A CREATIVE ARTIST DEVELOPMENT COMPANY

Our special thanks to
Vassar Clements, Colours, The Dillards, John Hartford,
Steve Martin, Chuck Mitchell, New Grass Revival,
The Nitty Gritty Dirt Band and Red White and Blue (Grass)

for your suppart.

=

Lance Smith Keith Case

2104 GLENARM PLACE. DENVER., COLORADO 80205 (303) 573-8477
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Colorado rn;m‘n people toasting Billboard include the whole James Gang country music act. George Carroll, Athena Enterprises, and Keith Case, Stone County (right), representing the state's major
booking agencies, welcome everybody. Others from Stone County: Lance Smith, Penny Case, Madi Berger and Sami Cable along with Dave La France of KIMN.

Story Behind The Colorado Story

ne party pictured on this page was Qrigh By EAR l ‘PAIGE Billboard's initial work in Colorado was spearheaded b.‘l" Bill Mo-

nally set for 200.250 and over 600 ran of the sales statf, Bill Williams, the country and gospel editor
came. This is the kKind of mushrooming and special issues editor Earl Paige. Williams' involvement is es-
growth in Colorado's music industry that the pecially interesting in that again it points up the national scope of
Billboard crew discovered over and over as this what is happening in Colorado. Country music has grown sig-
special 1ssue came into fruition. It is a nificantly in Colorado because of pioneers such as Gladys
kind of growth, a kind of steady mi Hart and her festivals and country radio innovator
gration, a definite recoginition Fappy Dave Stone, who along with others have
of Colorado’s existence as a long made Willlams and MNashville aware of
wonderful place to live and be creative. the Colorado scene.

Constantly as people were interviewed The diversity of the industry in Colo-
the key words kept popping up— rado was a special interest and in
“tresh air,”" “"no hassles,"" "'tran this regard independent writer
quility.”” "peace.”’ There are Eric Coggins spent a week in-
variations of this theme and terviewing for Paige a cross
they too are refreshing. section of individuals and
And of course, the Car- companies. Some in-
ibou recording ranch cluded stage sound
of Jim Guercio epit equipment innova-

omizes the search ! tor Jim Malatchi,
I d

3

for unspoiled consumer elec-
quiet in which tronics reps,
to be creative the jukebox
and intro- people at
spective. Apollo
Stereo and

Perhaps ‘1:
without a
Guercio therg

would be no

audio store
people at
stores such as
Colorado  story, May D&F and in-
but then there Is - ! dependent outlets
Guercio. ' . - - as well
As Billboard kept ' Mext into Colorado
moving in more and was MNat Freedland, tal-
more people, everyone ent editor, who along with
was asking “"What is so big '_*,,p ; S ] . Moran and independent
in Colorado, besides Guercio's of "'I" RS 4 L ; , k5 photographer Kai Shuman,
ranch?"’ Of course, this was the T T =1 | ' - spent most of a day at the Car-
guestion Billboard staffers had to o RA ‘. ibou. By this time, the coverage
ask long before the plans for the Colo- w. \ leading up to this special Issue was in a
rado story were set ! state of frenzy. Willlams was meeting with
The fact is that the music industry in Colo LN § 55 _ country music people at Holiday Inn in down-
rado 1s growing in national significance. The tip- 'i._ I +ITt j i town Denver around the clock, Paige arrived and
aff is in the two talent agencies, Athena Enterprises : immediately began a series of interviews.
and Stone County. And without the encouragement and as- The party, actually, was far from any climax to the com-
sistance of the key people in these agencies the Colorado story ing out of the Colorado industry. What happened was that people
would not be what it is. Specifically these individuals are Keith came together who had never known each other. For example,
and Penny Case and Lance Smith of Stone County, which grew Clockwise we have artist Doug Kershaw and Bette David Youngstrom of the Denver Post, who was immediately as-

|

out of Athena, headed by Chet Hanson and George Carroll, Kaye, Sacramento, Calif. promoter. Signing in are Herb signed a story, met for the first time at the party Chet Grabowski,
There are, of course, dynamic individuals in the state of na- MNeu and wife Carol of KBPI and helping are Mary Howe, of The Music Scene published out of Colorade Springs. Gra-

tional importance and even international importance. Take Crested Butte, Cheryl Hodgson, Stone County. Nat bowski was also assigned to do a piece.

promoter Barry Fey. He has been so helpful and such an encour- Freedland, Billboard, lawyers Steve Brett and Jim Cun- A number of notable quotes emerge from the frantic and won-

apement to the Rolling Stones that they have had him over to Eu- ningham, Crested Butte president Carlos Schidlowski derful weeks of putting together an enormous special issue such

rope as a guest while planning U.S. tours. Others of wide in. and Ms. Howe. Karol W. Smith, director Colorado Mo- as this. We especially like the line from J. Carlos Schidlowski,

fluence would include John Denver, Steve Stills and the Nitty tion Picture & TV Advisory Commission, and Billboard's president of Crested Butte Records: '"Success in Colorado is to
Gritty Dirt Band. Denver, in fact, has been made poet laureate of Bill Moran. In center Billboard special issues editor Earl  keep from going under.” It's not all that fatalistic we must con-
the state. Paige (arms folded). clude. (Continwed on page C-26)

www americanradiohistorv com
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Guercio’s Fabulous Caribou Ranch
3000 Acre Million Dollar Studio Shangri-La Wilderness Complex L

By NAT FREEDLAN

B

Unspéiled Peace Only 70 Minutes From Dénver

EDERLAND, Col. —
James William
Guercio's astonishing
Caribou Ranch 15 more
than a million-dollar
recording facility. It's a
complete world, an 8,600-
foot-high rock 'n' roll
Shangri-La on 3,000 acres
bordering the Continental
Divide, a site complete with
two ghost towns, a 100-foot-high waterfall, and the settings
for the remake of ''Stagecoach.”

And the whole self-supporting utopia came into being three
years ago, solely through the drive and vision of a musical
creator not yet 30 years old. . . . Guercio, the producer and
manager of Chicago.

MNot that Caribou Ranch itself is three years old, only
Guercio's conversion of it to one of the world's great recording
centers, Caribou was claimed from the wilderness in 1863
and stopped being a working cattle ranch early in the 20th
century when it became the headquarters of the aristocratic
Van Fleet family, introducers of the Arabian horse to the U.5.

The astonishing reality is that Caribou Ranch, for all its un-
spoiled peacefulness, is exactly 70 minutes driving from the
Denver International Airport. The highway goes through Den-
ver, then 20 minutes north to Boulder, the
scenic home of the University of Colorado.
Still follgwing the same road, the mountains
close in until a small valley opens up on the
next town, Nederland, where many of the
University's more adventurous students live.

This accessibility gives Caribou easy access
to all the staff help it needs. One of the pretty,
charming waitresses on the dining hall roster
is a graduate student in languages at the Uni-
versity. And like many of the rock stars at the
studio across the central meadow, she pre-
fers to spend her work breaks riding one of
the 30 horses in the corral next door.

Despite all the outdoors recreation literally
at the studio doorstep—such as a fully-
stocked trout pond and for wintertime fun 30
sets of cross country skis and boots or eight
snowmobiles—Guercio has found that the vis-
iting stars get far more work done than under
normal studio conditions.

Elton John had only a few Bernie Taupin
lyrics for the new album he wound up titling
“'Caribou," when he arnived. But in three days
at the superb grand piano in the main guest
lodge, Elton had completed five songs.

Guercio actually bought the place from
Transamerica Corporation, who were plan-
ning a massive luxury subdivision but didn't
get past building four houses on a ridge at one edge of the
property.

The townsfolk at Nederland, some four miles away from
the ranch, had mixed feelings about Guercio’'s arrival at Car-
ibou. On one hand, they were relieved that the crowding of
the subdivision didn't take place. On the other hand, they
were worried about what they thought would be an unending
procession of rock bachannales in their backyard.

To help ease their minds, Guercio's parents moved into one
of the TA subdivision houses and began taking part in com-
munity affairs. Guercio’s father was an electrical engineer in
Chicago and he soon convinced the town fathers that record-
ing on the scale his son meant to go into it was a highly serious
business.

Guercio had been seeking an unspoiled western rural base
for his vision of a new kind of musical community for several:

years before he found Caribou. He searched throughout the
West and turned down one site after another because it was
either too inaccessible or the neighboring communities
were too prejudiced again the rock culture.

“Once the artists get into the pace of their work
here, they can record at whatever hours they like,”
says Guercio. "“There’'s no such thing as having to
repatch the studio board because another client is
waiting for the hours he booked."

After considering long and hard, Guercio has
decided not to add more studios, lodges, or a
mixing room to Caribou. Much of the ranch's
unique charm is due to the fact that none of the
buildings are new. The wood-and-stone original
ranch buildings have only been remodeled and
modernized, a process probably even more
costly than erecting new buildings would be.

“Sure, it would be convenient to add a small
mixing studio so we didn’t have to tie up the main
facility,” says Guercio. "'But logically that means
you have to expand the housing facilities so that two
bands can stay here at the same time. And every ex-
pansion leads to another expansion.”

Groups come to Caribou in blocks of either two weeks
or a month, There is quite a waiting list. The visiting artists
generally bring their own producer and engineering team and

j— -

their personal instruments. Everything else they need is right
on the site.

The booking is done from Guercio's Los Angeles headquar-
ter building by Larry Fitzgerald, Geurcio's business adminis-
trator and manager of Three Dog Night and the Beach Boys
for Caribou Management.

Most of the albums produced at Caribou during its first year
of operation aren’t exactly cut-outs. There's War, **Deliver the
Word''; Joe Walsh and Barnstorm, "The Smoker You
Get . . ."; Rick Derringer, ““All American Boy™; Steven Stills
and Manassas, ""Down the Road'"; ""Badfinger''; Earth, Wind
& Fire, "Open Our Eyes."

Guercio found that the two Chicago gold albums he pro-
duced at Caribou, “Chicago VI'" and "‘Chicago VII'' actually
took a much shorter time to finish than under standard studio
conditions. And while the group was around, they also starred

aaaaaaaa

s
\
~I

in two TV specials . .
on the site. The e .

latest show, pro- | _ . -
duced by Dick -, ~

Clark, will air later
this summer.

The only permanent residents of Caribou Ranch are the
boys in the bunkhouse, including Guercio's two younger
brothers who are assistant engineers in the studio, plus
Guercio and his wife and their infant daughter born in May.

The brookside building they chose as their home was com-
pletely remodeled just before the birth. Guercio is married to
Lucy Angle, one of Mew York's top fashion models, who is like
him of Italian heritage. They still own an elegant apartment
on Beekman Place in Manhattan.

As for the Caribou Studio itself, the heart of the operation, it

www americanradiohistorviGCom
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s truly a wonder, It 1s housed in a modernistically remaodeled barn, the load
ing entrance is actually the ariginal barn doors. Inside. the recreation areas
are like an old west mansion.

But the secand floor studio, reached by an elevator, is like something out
of Buck Rogers. For one thing. it has complete temperature control. The art
ists can work at whatever temperature they preter. Guercio considered add
Ing a hurmichfier system in case the extreme dryness of the air parched the
vocalists’ throats, but tfound it would cost hundreds of thousands ot dollars.

There s, however, always an oxygen tank kept in the leather-seated con
trol booth in case the musicians—particularly the horn players—overdo it
dunng the tirst tew days before they adjust to the high-altitude thin air

Heart of the electronics is a Neve board imported from England and two
Ampex 24-track tape decks. Except for the board itself, every electronic sys
tem in the studia is matched with a back-up duplicate. The obvious reasaon
far this expensive precaution, and for the vast component stockpile ware-
housed at the ranche, ranch, 15 that if any equipment breaks down dunng a
cession at some odd hour otherwise work would be halted until replacements
were air freighted in or driven from Denver the next day.

Canbou's official specification hst of their studio equipment 1s 45 pages
long. Westlake Audio of Los Angeles was main design consultant, and their
plan 1s studied in detaill in another story in this section. However, the control
room is state-of-the-art for gquad monitoring. And ane of their projects be
tween outside sessions is preparing quadrasonic editions of every Chicago
album :
Presiding over all this equipment is audio engineer Frank Lee; a very Eng
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lish gentleman who came to Canbou with the studio’'s first board, Lee spent months trying to get hus Canadian
employer's futunistic board working properly. Eventually he had to give up and the company went out of busi
ness. But Lee happily moved his family to Nederland at Guercio's invitation, and he now takes great pleasure in

twitting his yank neighbors about Watergate.

If Caribou Ranch sounds suspiciously like Paradise on Earth, that's only because it is. Any night when
things get dull, Guercio simply shows some of the movies in his huge library, or the word gets passed to the
Boulder and Nederland party set that some visiting rock greats at the ranch are hosting a fun bash tonight.

What Guercio has created in this breathtaking mountain site is simply a totally new way for musical artists
lo make records, and a new form of community that may be giving social scientists a lot to think about for years

10 Come.

James Guercio is framed above left by a shot of the ranch while inside a recording is
being mixed. At nght of console is Larry Fitzgerald, Guercio’s business administrator and
manager of Three Dog Night and the Beach Boys for Caribou Management based in Los
Angeles. Billboard talent editor Nat Freedland is at left rear with Bill Moran of Billboard
sales. Don Puluse, a Columbia Records engineer, is mixing. Out for a ride between ses-
’ sions are Columbia artist lan Page, his wife and manager. Page and his group are shown
upper right in the studio. Ghost towns, luxurious living quarters, dining rooms, and the
pure sky of Colorado add to the fantastic setting at Caribou.
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Rocky Mountain High

Denver Natural Choice As
Colorado’s Poet Laureate

By NAT FREEDLAND

n June 25, Gov. John Van-
derhoot proclaimed John Den-
ver the poet laureate of Colo-
rado. But really that 15 just
putting an othcial stamp on
what everybody has already
known for at least two years,
aver since “‘Rocky Mountain
High' burst into the world’'s
ears

“Rocky ... High" made lohn Denver the superstar
he had been working towards becoming for over eight
vears. |t made him pioneeringly able to coordinate his
lifestyle between the grueling demands of his artistic
caregr and his remarkably disciplined drnive to live a
nonpretentious pleasurable life In an unspoiled envi-
ronment.

It has also brought new pressures. Quiside his
home—and he really does live in Starwood At Aspen—is
a large sign saying "'Please Do Not Bother Us.”

Denver is far from being a hermit. He's on extremely
friendly terms with many Aspen acquaintances. But
ane of Denver’s musical sidemen explains the keep-oft
sign: ''Since John has gotten so big, he's continually
being hit on by 14-year-olds who insist that he tell them
the secret of the meaning of life . . . nght now."

Starwood, though beautiful indeed, is no lost
shangri-La. If it were, Denver couldn’t possibly play
three or four concerts each weekend and then head
home to rest. Of course, it's a lot easier now that he can
charter a private jet to pick him up at Aspen airport.

But for the first years there, he and his band made
out quite nicely via the two shuttle airlines between As-
pen and Stapledon International Airport in the city of
Denver, “*'If the weather reports said a big snowstorm
was coming, I'd just leave for the concert a day early."
says Denver. “Or if the storm came in without warning.
I'd put the chains on the tires and drive to Stapledon.
It's only five hours under normal road conditions and
the shuttle flight 1s 50 minutes."’

Starwood is two or three miles from the center of As-
pen. It s, in effect, a groovy and tasteful newly opened
subdivision along a ndgetop meadow. Denver’'s house
looks like a futuristic barn and has the most command-
ing view over the B,900-foot-high skimg utopa below

“When | get to the mountains, I'm happy.” he says.
“*That's all there is to it."

Aspen is nobumpkin town. Its 8,000 population goes

up to 20,000 during the height of ski time. The place Is
considered the most jet-set winter resort in the U.S
The Kennedy family stops in every winter. [t has superb
gourmet restaurants, clubs of national circuit quality
and a cultural atmosphere as hip as it 1s relaxed,

“‘What | do is separate my life in the mountains and
my work,"" says Denver. “The atmosphere has ob-
viously inspired my writing, but | don’t need to be sur
rounded by all that to make a record. | won't even have
pictures or interviews done at my house with my fam-
iy."

The way he recorded his latest LP ““Back Home
Again,'' is typical of the way he works, He would spend
four consecutive 10 a.m.-to-midnight days in a Los An-
geles studio and then go home for three days. The al
bum was completed in 15 studio days on this schedule

Denver must have suspected early that he wanted to
base in Colorado. After all, the did adopt Denver as his
last name rather than going on stage as John Dutchen.
dorf, the name on his birth certificate.

He considers Starwood his first real home and says
he had been getting increasingly conscious of wanting
a home.

His father is an Air Force career man and the family
was constantly on the move. Denver spent his schoal

vacations driving a harvest tractor and later in lumber
camps. He dropped out of college to sing and made his
first national mark replacing Chad Mitchell in the

Mitchell Trio on the Mercury label.
He married his wife Annie, of ""Annie’s Song'' fame,
seven years ago in Chicago. The Minnesota-born Mrs.
(Comtinued en page C-33)

Barry Fey Earns International
Recognition As Concert Promoter

love music but | don't consider
myself any artistic producer,"
says Barry Fey, one of the most re.
spected concert promoters in the
world. “What |'ve learned how to
do really well is sell tickets to con:
certs and set up a show so that
the artist, the promoter and the
audience all get a fair return.”

The figures bear out that Fey
has done exactly that. During the past two years, his
Denver-based Fey-Line Productions has grossed well
over 53 million annually

And despite Fey's over-modesty about his musical
role, he went an astonishing 4%z years since starting
caoncert promaotion in 1967 without ever having a show
that lost money. Naturally, he remebers the exact date.
“It was July 14, 1971 with Steven Stills at Kansas City
Municipal Auditorium, | came oul $2 200 in the red. |
forgot to subtract the admissions tax when | was fig-
uring the break.even point and | got too busy with con
certs in other cities to push the advertising as much as |
should have.”

MNeedless to say, such oversights have continued to
be extremely rare in Fey's promotional career. His turf,
the cities in which he produces most of the concerts, 15
Denver, Phoenix, 5t. Louis, Kansas City, Houston, Dal
las, Salt Lake City, Albuquergue and Lincoln,

About half the total concerts are in Denver or Colo-
rado’s large campus facilities; the Air Force Academy at
Colorado Springs, Colorado State at Fort Collins or the
University of Colorado in Boulder

His basic economic credo for promaotion is, "It you
need to sell half a big hall just to break even, you're
doing something wrong.”™

He is also an unabashed Denver booster. ''Denver

has done a lot more for me than |'ve done tor it, though
I'm proud to have a taken a central part in creating a
strong music markel. With the kind of audience enthu-
siasm you find here, bringing in good artists is like a |i-
cense to steal "

When Fey arnived in Denver, late in 1966, he had few
ties with the music business and certainly no major mu-
sic success, He spent most of his earlier years in Chi-
cago, holding various jobs after college with no particu-
larl direction.

He came to Denver as his wife, Cindy, was about to
give birth to the tirst of their two children, simply be-
cause he hked the city for its natural surroundings,
clean air and relaxed pace. He got into the rock world
because he was impressed by the hip scene he saw
springing up during a visit to San Francisco

in 1967, he put together some financing and got the
Family Dog, then Bill Graham's neck-and-neck San
Francisco promotion rivals, to send a delegation East to
open a Family Dog branch near the University of Den-
ver, Opening night was attended by 2,200 youths.

But Family Dog's flamboyant chieftain, Chet Helms,
soon got into a series of angry confrontations with the
city police who were unsure of how to cope with Den
ver's first taste of the Love Generation. Consistent
scare publicity in the local press shuttered the club
within a few months.

However, Fey changed the name of the operation
and ran it successfully by himself as a dance concert
hall through the rest of the year, by the simple ex-
pedient of dealing reasonably and courteously with the
straight establishment.

The shift to concerts followed naturally. Of course,
Fey had to scramble for operating capital at first. But in

fCamtinwed on page C-13)
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JULY 27, 1974, BILLBOARD

t was inevitable
that country
music, which
had its commer-
cial origins in
the Appala-
chian hills and
Texas plains,
would move to
the hills and
plains of an-
other area.

Colorado is,
of course, the
heart of the
Rocky Moun-
tains, and Den-
ver has always
been the “'Queen City of the Plains," despite
its mile-high altitude and somewhat rarified
air.

Mow, within a 50-mile radius of the heart of
Denver there are more than 50 clubs which
showcase country music. There may be more
of it there per capita than any place in the
world. Radio stations abound with it, and live
country bands are everywhere.

Despite this inevitability, it wasn't a hap-
penstance situation. [t probably is incorrect
to single out a few who are responsible in
most cases, but in this situation it is obvious.
A charming lady named Gladys Hart almost
singlehandedly made country music happen
in Colorado, and a colorful radio pioneer
named Dave Stone gave it its early fulfill-
ment.

Considering that Mrs. Hart is still as active
today in the promotion, promulgation, and
protection of country music as she was when
she started a generation or so ago, it's some-
what inspiration to watch her perform. She
performs only in the sense that she works
long into each night to do the job she feels
she must do (she works at something else
fulltime in the daylight hours). This year, un-
der the guidance of the dynamic lady, the
12th Annual Country Music Festival of Colo-
rado was held in June, with record crowds,
meaningful seminars, and outstanding
talent.

This is only part of the story. Over the years
Gladys Hart has literally knocked on doors of
clubs, imploring the owners to bring in coun-
try music. She did the same with radio sta-
tions, seeking a change of their format to
country. She took very young artists under
her wing, taught them the basics of show-
manship, had them perform at benefits for
experience, and then carried the word around
the mountainous countryside.

Her first festival, known originally as the
Country Music Caravan, was in June of 1963,
and most of the talent then was provided by
promoter Richie Johnson of Belen, New Mex-
ico. Also present were the Johnson Sisters of
Wild Horse, Colorado, with whom we will deal

£
w

Stone, Bonnie Paris and

Dave ‘‘Pappy
Johnny Paycheck.

50 Denver Clubs Showcase

Growing Country Music Scene

Country Promoter Gladys Hart Pounded On Doors And Won Over Colorado

hand. He received a plaque from members of
the CFM for what he had done.

Marvin Hoerner, a talent promoter from |-
linois, joined forces about this time, brought
in more big names, and the event continued
to grow. Suffice to say it has never even slack-
ened, and each convention becomes maore

meaningful. Patsy
Montana, one of
the original fe-

By BILL WILLIAMS

list was a lengthy one, and mostly the people
of that area were showcased.

“We never want to take anything away
from Nashville,”” Mrs. Hart has said. “We only
want to show that talented people are here,
and that we can be an extension of what is
taking place there."

Moving now to Pappy Dave Stone, we find
another kindred pioneer soul. A Texan by

birth, he founded KDAV Radio in Lubbock,

Jennings, Billy Walker, and Buddy Holly. He
was instrumental in getting Holly his first
recording contract.

stone, whose real name 15 David Proctor
Pinkston, recalls playing his first country
record in 1946, Ernest Tubb's “Rainbow at
Midnight." He later became a charter mem-
ber of the Country Music Association.

Among his close firends are the Johnson
sisters of Wild Horse, and they are something

._:l
d ¥l
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Country music foundation members (from left) Ms. Hart; Bonnie Nelson, United
Artists; Terry Pirkle; Connie Kruse; Cindy Myers; Bill Cook and CMFC director; Bill
Clossay, secretary of CMFC. Randy King (above left) owns Club Corners, A Denver
night ciub with country music every night. He along with Dewey Knight (above right)
are pioneers in the Colorado country music scene. Below, radio excitement and at

Gladys Hart, president, Country Music Foundation of Colo
rado, and Bill Williams, country and gospel editor, Billboard.

and it has long made the undis-
puted claim that it was the first
station ever to play an all-coun-
try music format.

Stone built himself a network,
moving up highway 87 through
San Angelo and Amarillo, and fi-
nally into Colorado Springs. Ac-
tually, Stone moved to Denver in
1954 to put a country station on
the air, but found that both
available frequencies were gone
by that time, and KLAK had
gone to a country format. So he

male singers to win a gold record, has been a
solid part of the gatherings.

Nashville firms became interested. Mrs.
Hart made all of her moves within the frame-
work of the Country Music Association, never
wanting to establish any sort of splinter
group, but rather working to cooperate with
the “parent’” organization, to supplement
what it was doing regionally. When, a few
years later, the CMA board of directors had its
quarterly meeting in Denver, the board gave
special honors to Gladys Hart.

She has done far more than just push
country music and bring people together.
From her “family’’ have come such people as
Billy Cole, leading country disk jockey, with
WHO, Des Moines; Glen Hurley, executive of
lllini Records; Bonnie Nelson, recording artist
for UA; Steve and Ethel Mengee, owners of

later on. It was modest in proportions, but
highly successful in attaining its aims.

The following year, Governor John Love
(later to become, briefly, our energy leader in
Washington) issued a proclamation listing
the second week in June as Colorado Country
Music Week. Love frequently was cited by the
organization for his contributions to this mu-
sic form.

By 1965, the Festival had really caught on.
Twenty-eight states were represented at the
Denver-area gathering, and the first of the
big names came in. Buck Owens was on

Mountain Records; Bill Clossey, recording art-
ist; Nashville booking agent Bill Goodwin; and
the list goes on.

More important, perhaps. is the future. For
years Mrs. Hart has been grooming young tal-
ent, very young talent, some of whom will be
discussed. She has helped groom them, train
them, and direct them. More than that, she
has kept working, always before the public, in
benefit shows, regular appearances for the
Veterans' Hospital, and eventually, as they
mature, into the clubs where they become
professional. Then she follows through, and
they never forget her.

This year's special guest at the convention
was Roy Drusky, Capitol artist. But the guest

went back to Colorado Springs,
applied for 1580 kilocycles, and in June of
1957 went on the air with his station there.
Since that time, he has helped spread coun-
try music all over Colorado and Texas, and in
surrounding states. He continually brought in
top acts from Nashwville to the city auditorium,
and finally formed his own Western Festivals
Corp. to bring in more shows. Now in the Col-
orado Springs area, a dozen or so clubs fea-
ture live country music. A heavy military re-
gion, it has widespread acceptance.

While Stone pioneered in country music, he
also took a major step in another direction.
He hired a remarkable lady, Bonnie Paris, to
become his general manager—of all four of
his stations. To say she knows her country
music would be, of course, an under-
statement.

Together, they initiated the first all country
music FM station in Colorado, KPIK. They
originated the term Country Gold. By the way,
Stone still broadcasts daily, doing a two-hour
country show as he has done for the past 25
years.

The Pappy Dave Stone Country Music Festi-
val was originated in his honor in 1972 as a
tribute to this great man, and was designed
to give new talent a chance to be heard. Bon-
nie Nelson was one of his *‘discoveries.”’ She
was awarded an appearance on the “Grand
Ole Opry," and UA promptly signed her to a
five year contract.

Stone was always the champion of the un-
known artist. Among others who will attest to
this are Johnny Cash, Sonny James, Waylon

right 14.year-old Mike Franklin, who has his own label and radio show.

special to country music devotees around the
world. The sisters, Loudilla, Kay and Loretta,
are the collective presidents of the Inter-
national Fan Club Organization, and also
head the Loretta Lynn Fan Club.

These marvelous and attractive girls have
been in the business a long time, despite
their youth. And they are genuine ranch girls
of the plains, who mend fences, tend cattle,
and still find time for hundreds of other
things, all centered around country music.

The girls first got involved with Loretta
Lynn when she recorded for the Zero label in
Washington state. For 11 years, they have
headed her fan club. Other fan clubs rose and
fell, and there was no real concerted effort to
bring them together in a unity. They were ap-
proached by others to try to find the formula,
among them Dorothy Owens (sister of Buck),
and they eventually formed IFCO. As a result,
the Johnson sisters now represent 150 fan
clubs around the world. Each year, in Nash-
ville, IFCO holds a banquet, and this year it
broke all records for attendance and per-
formance. Twenty-two acts put on a five-hour
show, and drew a capacity-plus crowd to the
Municipal Auditorium. There was a complete
sell-out of banguet tickets, and the audience
overflowed into the balcony. There has never
been anything quite like it. Loretta Lynn, by
the way, has appeared at all eight of the
shows.

The girls also run Tri-Son, which is a public-
ity and promotional firm, and keep the fans
informed everywhere of the activities of the
artists. The fan clubs, by the way, extend as
far as Czechoslovakia.

Another bright light in Colorado is Bill Clos-
sey, who works closely with Gladys Hart as
secretary of the CMF. His lead man in his
band, Bill Cook, also works in the CMP office.
Clossey is an outstanding artist, who now de-
votes much of his time to helping others
through the organization.

But then, Colorado has produced many ar-
rived and coming talents in this field. Sonny
Wright, husband of Peggy Sue and a brother-
in-law of Loretta Lynn, is from the state. He,
too, has demonstrated talents over the years.

wwWw-americanradiohistorv-eemn PR



www.americanradiohistory.com

e 2 o AL RAEH T

4, 4 h"'ﬂp"':'tr I_r'
= . di '--" &

B

o

%

So has Jack Leabock, a Coloradan, a writer-
aritst in Bakersfield.

And the list goes on. Jim Peters, executive
vice president of CMF, records for Mountain
Records. He and his group appear regularly
at a club called the Flight Deck. After 20 years
in the Marine Corps, he now devotes much of
his time to helping the youngsters. It was he
who helped get the Colorado Country Hall of
Fame going, and to get Colorado recognized
as a country music center. A daughter, Car-
man Ray, also is an artist. Wife, Vickey, is as-
sitant secretary of CMF.

There are the Malouff Twins, whose father
is involved in many Colorado industries. Louis
Albert and Albert Louis Malouf!f have been
singing since they were two years old and
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now, at 11, are professionals who have re-
corded, played clubs, and are invaolved in their
own five-piece band, which includes an older
brother. Father Louis Sr. also was in enter
tainment, had his own radio program at one
time, and then played clubs and dances. The
boys are hoping to make a good will tour for
the state department. They are Lebanese-
Mexican Americans, and are multi-lingual.

One of the better groups around are the
Four Harts: Ron Ray, Carmen Ray, Sharon
Ray, and Freddie Trupllo. A country group
which has been together for two years, they
record and play local clubs. They named their
group for the lady who has guided their ca-
reers—the same Gladys Hart. Freddie, who
also performs with name groups who come
through the Denver area, also performs with
Bonnie Nelson.,

Sam Mclntosh is typical of the Colorado art
Ists who venture off, only to return again, Af
ter performing in clubs there for some time,
he worked as a disk jockey, left Denver, and
then returned. Now he's more popular than
ever in the area

Judi Dee did her first release recently for
Caprice in Nashwville, A converted rock singer,
she now performs in clubs throughout the
area and has become part of the Rocky Moun-
tain scene. She sometimes is confused with
Karen Dee, a yodeler from the hill country,
another strong talent.

Dale Gilley is a pioneer of the country
scene, who plays several instruments. Mike
Franklin, a country disk jockey, is a recording

artist who owns his own label and publishing
company. Yet he is just 14 years old.

Sandy Jarrad and the Possum Trotters are
one of the top bluegrass groups of the area.
Members of his organization are Jo Ann
Owens, Alan Lovejoy, Don Curtis and Lynn
Massa.

Rudy Grant is that rarity which seems to be
growing in strength, a good black country en-
tertainer. Bob Britton, who works as a mem-
ber of the Bonnie Nelson band, has just had
his own first release. The same is true with
Jerry Lee, also part of Bonnie's boys. Bill Set-
tles still calls Denver home though he lives in
Decatur, lll. He has been in the country field
for years, worked as a performer for eight of
them, and returns every year for the big con-

Above right Vicky Peters, Doug Kershaw and Gladys Hart at a cocktail party held during Bill-

new record release. Sister Janet Pirkle is part
of that group, and is a drummer playing with
other units.

Von Wigley makes his contribution as a tal-
ent promoter and club operator. Dan Crowley
works diligently helping build artists in the
area, and is a musician. John and Cora
Crowley are non-entertainers who help work

behind the scenes.

Randy King is the owner of Rival Records,
and is considered one of Denver's most pro-
fessional acts. He also owns a club, was a pio-
neer of the conventions and owns the Hall of
Fame cornerstone, He is a member of that
Hall of FEI‘TIE, andisa stmng credit to the in-
dustry.

E.L. Hathaway contributes as a sound engi-
neer, and has recorded the convention for the
past eight years. All of those tapes are kept
for posterity.

Add to these the names of Walt Clark,
Bobby Leahy, Shirley McKay, Angelo Pach-
eco, Stan Pulliam, John Owen, Marion Owen
and Joe Wells. Other recordings artists are
Dewey Knight, one of the first to become in-
volved in the area: Jim McGraw, who was the
first to offer hus band for the June gatherings.

Stan Rutka is one of the early leaders of
country music in Denver. He 1s a musician, a
publisher, and a music sheet printer. He also
IS @ composer.

Leon Keyes books in top talent to the area
as owner of Countryland, Rocky Starr is a
name familiar in the history of Country music
in Colorado,

Phil Brewer, owner of KUAD Radio, was the
tirst to utihze his
station to pro-
mote the
festival,

=

believes in spending his own money at times
in promoting others, and he does all of the
outside promotions for CMF. Now he's get-
ting a release out on Rival Records, which is
published by Randy King Music (BMI). Even
his eight-year-old daughter is getting into the
act. Lou Ann Woods is a talented youngster.
On his promotional tours, he makes radio
and television appearances, combining it
with his non-music job as he moves through
the interlands.

Gladys Hart's CMF was begun simply be-
cause she felt Denver could be a major center
for country music. Now the Colorado Country
Music Hall of Fame has 200 members, all of
them workers, all who contribute. Money is
being raised to construct a building, primarily
through sale of an album cut at last year's
festival by Wlini Records. And it looks as
though Mrs. Hart may donate the ground for
it.

For eight years, the groups of CMF have
been putting on monthly shows at the Veter-
ans Hospital. Every Sunday, new talent is
showcased at Randy King's Club Corner, and
the youngsters are groomed for profes-
sionalism. Even Bonnie Nelson, who now has
it made. stops in frequently to help out. Bill
Cossey provides his staff band for a usual
five-hour show. The number of acts range
from 20 to 35, and there is plenty of talent
therein.

Let's deal for now with Bonnie Nelson, who
still plays nightly at the Country Palace when
she's not recording or on the road. Her father
owned race horses, and she spent much of
her young life following the tracks. When she
got to high school, her father went into the
restaurant business, and then built a club
around it. Four years ago the Country Palace
opened, and she performed there for two

years before entering Pappy Dave Stone's
Talent Show. When she was sent to
Mashville, she was helped by Bill Good-
win and Charlie Walker, She was sent to
see Dallas Frasier and Doodle Owens,
and they told her UA needed a girl
singer. She called on Kelso Herston
{who just recently left the label for inde-
pendent production), and Bonnie
shortly was under a five year con-
tract to the company. Herston also
set her up for commercials for In-
ternational Trucks, and she is
going on tour for that firm. A
beautiful girl with an out-
standing voice, she epitomises
what country music is all about.
Perhaps the city is prouder of
Johnny Paycheck than anyone
else in the business now, be-
cause he selected Denver for his
home. He had lived there briefly
before, and decided to come
home. Paycheck was the the top
of the heap once, had some
problems, and then came back
with the help of many. Nick
Hunter (now with Atlantic) told
Paycheck that Billy Sherill of
CBS wanted to see him. Johnny
was working a Denver club
called Ollie's Roundup at the
time, but he made the trip. He
signed with Sherrill, but didn't
record until the producer found
the right song for him. Shorty
Lavender took over his booking,
and Paycheck was right back at
the top. He has had nine hitsin a
row (each in the top 10 of the
charts), and he formed his band
mostly from the Denver area.
MNow he makes it a point to play a
club there at least once a year at
the Auditorium Theater. He will
draw 5,000 each time.
Up in Longmont, Colo., the
Country Squires operate. Karen

board's weeks of covering Colorado. Below, the Four Harts of Colorado and Bill Williams inter-

viewing Bill Clossey and Bill Cook.

vention. Dottie Hawks 1s a promising artist:
sangwriter. Ann Reno moved up through the
CMF, now has her own group. Jim Ohare has
his group, 15 a club owner, a promoter, plays
steel, is business minded, and still 15 an active
artist.

Cindy Myers appears nightly at Club 70
with her band. and is prepaning for a record-
ing session. Terry Pirkle is a talented artist
who plays the guitar and banjo, and has a

And there is Squad IV, This unique group is
composed of talented police officers, who
recently have added country music to their
shows. This excellent batch of officers visit all
aof the high schoaols in the area, entertaining
and educating at the same time, helping
create a strong image for the department.
and for music. They have just released their
first record.

Dick Woods is one of those young men who

Dee is a member of this group,
along with Jim O'Hare and Mac Snyder. Their
club there is the Square Room, and they de-
part annually to play the big Frontier Days in
Cheyenne. Last year at the Colorado State
tair, this group backed Johnny Rodriquez.
They have played the Golden Nugget in Las
Vegas, and have worked with most of the big
names in country music,

Even Jewel Records of Miami has an artist
who makes his home in Denver. Dewey
Knight has entertained around the world,
and he has been master of ceremonies for
major shows in the Denver area.

(Continmued on page C-12) l

www americanradiohistorv com

2

QuvosaTe ‘v.6L "Lz ATNC



www.americanradiohistory.com

JULY 27, 1974, BILLBOARD

® Continued from page C-11

Some years ago in Denver there was an outstanding coun-
try group known as the James Gang. They performed and re-
corded, and generally won audiences everywhere before they
discovered there was a rock group of the same name. Faced
with a name-battle, they decided to go another direction. They
not only would change their name, but their approach to mu-
sic. So they became known as The Bande, which, in French,
means The Gang. And what direction they have taken.

The leader of the group is the father, Frank James. The
manager is Jerry Nelson. And the lovely ladies who are an in-
tegral part of the group are Donna, Frances, and Scherrie. To-
gether they sing four-part harmony, but it goes well beyond
this. First of all, the group has just started its own label,
known as JNS. It is cutting at the Garden Sight and Sound
Studio in Colorado Springs. And a great deal has gone into
this, including plans for their own production company. They
have their own publishing firm, James Plus Seven. In addi-
tion, they have their own lighting, acoustical sound system,
their own technicians, and their own master of ceremonies.

The sound and light systems were created over a four to
seven year period, and those footlights include six colored
bulbs, two black lights (each controlled by a rheostat), and
strobes, plus spotlight. The sound is developed in the round,
rather than being directional, to get a circular effect in any
house. This way every note and every word can be heard. The
Bande has added horns and other instruments, and it now I1s
a full music sound. The equipment is so valued that it i1s being
patented and will ultimately be distributed nationally.

Those instruments include a sax, clarinet, bass, lead guitar,
drums, flute, marimba and trumpet, and naturally all types of
music is played. Instead of departing from country, they have
taken on new dimensions. It is variety at its fullest, including
dance music and concert music. There is even now a tap
dancer. The lighting and sound has been done by Fenton Sea-
ton, who is assisted in its operation by the wife of the marimba
player. Frances does the vocal arrangements; the others work
together on the musical arrangements. This is doubtless the
maost complete musical group in all of Colorado. And it, too,
came up through the CMF,

Enter now John Fitzgerald, who moved to Denver some
seven years ago, and 1s probably the least likely of all pros-
pects to do what he is doing. A former football coach in Kan-
sas, he decided to move to the Rockies, to run a lodge, and he
settled in Estes Park. But he long had been enamored of
country music, and he once filled in for Bob Wills back in

', : 50 Denver Clubs Showcase

1540. Fitzgerald played the trumpet, guitar, mandolin, piano,
and whatever else came in front of him.

Mow, after all of this, he has set up an agency in Denver,
Claude King's Royal Enterprises, and has taken over the man-
agement of veteran artist Claude King, who just recently
signed with Cinnamon, His aim is to move King back up to the
top. He also will pick up some of that young talent that's been
developed there, and promote it. Gladys Hart plans to help
him. Fitzgerald will utilize his old football philosophy, that
good artists can be built. He feels there is a fountain of youth
in Colorado, and he wants to turn to the four full time radio
stations in the immediate area, and make use of the clubs,
the recording studios, the talent agencies which exist.

And on the subject of country radio, no story would be com-
plete without relating what's happening with the two country
giants right in the Colorado capital.

As noted, KLAK-AM has been around a long time, since
1955 in fact. It's actually located in Lakewood, outside of Den-
ver, and this at times leads to some controversy. The station
was bought in 1961 by Ed Scott, and he brought in Con Scha-
der, one of the outstanding personalities in the area, as well
as music director. He moved to Denver with his family at the
age of 17, and worked first for Alf Landon's station (now
KTLK). When he later became involved in country, he knew
little about it, but he feels that this gives him a background in
common with listeners who also didn't grow up with country
music. And, as noted in an article in the Denver Post, it makes
him receptive to variations influenced by other music types.
He selects the music, and KLAK long has been a giant. It sup-
plements the country sound with a strong news department.
If there is a mark against KLAK it is some resentment on the
part of the CMF people, who insist the station has not cooper-
ated with its local efforts over the years. Yet the station re-
mains a powerhouse.

But on the scene now has come KERE, and it is a station of
strong personalities and a lot of country promotion. It also has
the praise of CMF. At its recent Villa Italia Country fair it
brought in George Morgan, Bonnie MNelson, David Rogers,
Terry Stafford, Troy Seala, Henson Cargill, Narvel Felts,
Jackie Ward, Jerry Foster and Jimmy Payne. The fact that
Bonnie is one of their own and has the support of a growing
country station appeals to the membership of this group. The
personalities include Ron Thompson, Jack Wiley, R.T. Simp-
son, Jerry Castle, Mike Millard, and Johnny O'Neal. The
KERE coverage map is impressive, and it calls itself the only
full-time country station in Denver.

While KERE has the coverage map, KLAK has the advan-

tage of simulcasting with its sister FM station. And so the
battle rages. The competition seems healthy, as healthy per-
haps as country music itself.

One final note on country comes from Fountain, Colo.,
where Airstream Records has come into being, started just
last September. It is strictly a country label, with Johnny See-
ley as its president. It began modestly with one artist, has
added two more, and expects to have five by the end of the
year. It has national independent distribution through Na-

* tionwide Sound of Mashville, The first artist to record was

Larry Steele, and his initial release made many station charts.
He has had two releases since then, and continues to build.

Seeley had been in the music business for about 20 years,
working at clubs, bookings and the like, when he decided to
form his own label. He knew Steele's talent, and so he
plunged ahead in the mountainous area 10 miles south of
Colorado Springs. The initial recordings were done at the
Buck Owens Studios in Bakersfield, and all of the backup mu-
sicians on the records are the Buckaroos. They also aided in
the production. The firm now has its own publishing com.
pany, Air Stream (BMI), and Larry is among the staff writers.
Seeley now plans to build his own studio, completing it next
year. It will be a full 16-track complex. In the meantime, he is
flying around the country, collecting the best of ideas from all
places, and he plans to put a half-million dollars into the struc-
ture, which will include offices.

Steele has been in country music for the past eight years
after a beginning he shares with many in the field: that of rock
music. He wrote his first country song seven years ago, and Ed
Freeman took him to Nashville where he recorded it. Then he
did a great deal of travelling, playing clubs with Seeley book-
ing him.

Steele now makes his home in Penrose, Colorado, and Free-
man has become a part of the mainstream of Airstream.

Seeley is a determined man, who says he is not in the record
business for the fun of it. With his big plans, he intends to
make it a major operation.

All of country music in Colorado is becoming a major oper-
ation, ThE_\I' will tell you that major artists plan to move to the
city (Michael Murphey already has) and that big things are
about to break. No one really doubts it. And behind it all,
somewhere, will be Gladys Hart, and Pappy Stone, and the
Johnson Sisters, and the others who have made things hap-
pen steadily over the years. Just as with the Colorado Country
Music Hall of Fame, they feel that only the cornerstone is
there now, but watch the future for the building plans. The
purple, snow-capped mountains provide one of the most
beautiful settings in the world, and what better place for the
music of the mountains and the plains and the people to grow
to new heights!

Bonnie Nelson
International’s

Transtar

Exclusive Bookings

B

AR
L

The William Morris Agency
2325 Crestmoor Road
Nashville, Tennessee 37215
(615) 385-0310

Appearing at her home
“The Country Palace”

11000 South Santa Fe
Littleton, Colorado 80120
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harder things
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we're cllmbmg them

Like any mountains, they intimidate the faint-
hearted.

But unlike other mountains, not one of them
appears on a topographical map.

They're part of Colorado's music business.
Uncharted, but still showing up dramatically on
paper: in lofty stacks of phone bills, hotel bills,
airline bills, etc.

You see, being in the music business in
Colorado is not exactly like being in the music
business. Because Colorado has a way of
making mountains out of mole-hills. Without
anybody’s help.

For instance, introducing a new artist to the
trades means at least one 2,000 mile round-trip.
(so while we can still drop in at Billboard for a
chat, our overhead runs about $100 per spoken
word.)

And getting airplay isnt a cinch either.
Because maintaining everlasting friendships
with major market music directors means an
equally everlasting debt to Mother Bell.

Those are only examples. And if we listed all
the other examples, you'd wonder how we could
afford to advertise.

But the biggest climb is the one that comes
last: the long, glorious climb up the charts. It's
the same for everyone, with one exception;
we've been climbing a lot longer. Picking up
stamina the whole way.

And when we finally hit the charts, a lot of
folks will find out that practice really does make
perfect.

The will. The way.
And the
people who put them

together

We'd tell you that the two tiered out-house in
Crested Butte, Colorado, is our symbol. But
you'd get the wrong idea.

Instead we'll say that this one-of-a-king ""no-
water"” closet is a symbol of pioneer ingenuity.
And adaptability. For when deep snow buried the
ground floor, citizens of Crested Butte used the
penthouse.

We like that idea. It's called, "Doing the best
you can with what you have." (Instead of hurry-
ing back to New York or Los Angeles)

We came to Colorado with our eyes open. We
knew there would be hardships. But we also
knew there was music here—running through
the mountains like gold in the streams,

To find that music, we had to adapt. We had to
create a staff with its feet on the ground and its
brains above the snow drifts. We had to build,
from top to bottom, a versatile organi-
zation—capable of making us self-sufficient
wherever necessary.

That's what we've done. The staff of Crested
Butte has worked for major retail chains, major
marketing consultants, major brokerage houses,

Crested Butte is fresh air (&
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And with them we've created a record company
whose activities extend from recording, through
packaging, to distribution and retailing.

Music goes where
music business fears to
tread

Record companies begin, appropriately,
enough, with records. And records have an
equally appropriate beginning—with talent, and
the people who find it.

Talent in Colorado is as ever-present as the
evergreen. And located in some of the same
places: The mountains—nestled in towns like
Silver Plume, Conifer and Nederlands (where, in
the “The Pioneer Bar", Steve Stills and Chicago
often jam with less celebrated local masters).

Which means that Crested Butte's A & R staff
spends as much time bear-hopping as they do
bar-hopping. But we've found what we went
after. talent—as in Randy Handley, SaSa Di,
Sweet Mama Shake-Up and the Family Jam.
Names you'll come to know.

And we've found equally towering talents at
lower altitudes. Performing in such Denver
establishments as "The Oxford Hotel”, “The
Folklore Center”, and “The Global Village.” Or
laying down tracks in “Bananaland”, "Rocky
Mountain Recorders™ and “Applewood’.

The man in charge of finding, signing,
recording and reassuring talent is E. Kirk Mattle.
Dan Campbell, National Sales Director (and
formerly President of "Gold Hill Productions”,
Stephen Stills' personal management firm)
translates Kirk's efforts into profit margins.

Kirk and Dan have done more than climb
mountains to find our music. They've crossed an
ocean for Adrienne Posta, and Trekked through
New England for Nick Apollo.

They have one more trip ahead of them. And
this time they'll travel in style—riding a bullet.

Mighty oaks from little

acorms

All stories start at the beginning. And they
generally finish in an entirely different place.

Crested Butte started with an idea. To make
records in Colorado. To do that, we needed help.
And we got it—from out-of-town friends like
John Simon, Bob Gordon, Allen Arrow and Bob
Johnston, Mace Neufeld and Mike Rosenfeld. And
from hundreds of fellow Coloradans.

But sometimes, the best help is seli-help. And
when you're thousands of miles from America's
entertainment capitals, you learn to be pretty
independent. You have to be.

S0, to the idea of making records, we added
the idea of selling records. And selling our-
selves-to the country and the world.

We developed a new album padkage—some-
thing the recording industry has long needed,
but didn’t know how to get.

e re—————— e e O NSTOrY. COMm
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by p&uple who know advamsmg. and have
shown it on accounts like Warner Brothers,
Revlon, Clairol, Chevrolet, Toyota, United
Airlines, Maidenform, etc.

We added a consulting division, Headed by
Crested Butte President J. Carlos Schidlowski—
who attracted top personnel from both
marketing firms and brokerage houses.

And now we're developing our own chain of
retail outlets. The last step in a top to bottom
integration program.

We started modestly. At the foot of the
mountains.

We plan to finish on the top of the mountains.
And we don’t mean the Rocky Mountains.

Nobody ever said
a picture was worth

a thousand lyrics

And nobody knows why any better than Pat
West, Director of Crested Butte's publishing
divisions: "Lost Tundra Music” (ASCAP) and
“Continental Divid Music” (BMI).

Pat's quest for great writers led Crested Butte
to Paul Hampton (1974 ASCAP award winner for
“Sea of Heartbreak”) and to connections with
such major production houses as Dick James
Music, United Kingdom.

A 16 track A&R

department

You find gold with a pan. You find gold
records with a studio. So we built one:
Gladstone Productions.

We didn’t put Colorado in its name. But we put
a lot of Colorado in its interior. Barn-siding, log
slab panelling, Rocky Mountain rocks. All
adding up to a warm feeling. To match a very
warm sound.

The Disqg-Pak protects
the record, and the

record manufacturer

Conventional cardboard packaging cant

make either of these claims. We can. And we
can make them stick.

The Disqg-Pak is a foam-linned, high-impact
polystyrene album package. It's lighter than
cardboard. It will prevent warpage and scratch-
ing. And by reducing vinyl content, it will provide
better sound at a much lower total cost.

The Disg-Pak. Look for it. America’s artists are
too talented to be roaming aound in paper
jackets
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Stone County Wants One—0On—0ne
Relationship With Its Recording Acts

New Agency Handles All Artists Needs

tone Country isn't
an agency, its
owners will tell you.
It is an artist devel.
opment company.

This is a point of
pride for HAeith
Case and Lance
Smith. who are
partners in the Denver operation, but
carry no titles. Smith is the former
president and founder of Athena En-
terprise, and Case is the former exec-
utive vice president of the same firm,
They felt it grew too big, so they de-
parted this operation and formed
Stone County, Inc. The new firm
functions with 11 artists, and refuses
to go beyound 15 on the grounds
they can do justice, total justice, only
to this number.

“"We really work with them,” Case
explains. “We know our performers
on a personal basis, and we establish
long-term relationships.” He com:
plains that, in hus former position, he
had to set dates for people he had
never seen perform

MNow it's the full gamut. This in.
cludes booking, coordinating all mat-
ters on dates, promotion, sound,
lodging, all the detail work.

And the company, with some 15
employees, maintains a one-fo-one
relationship. Right now the roster in-
cludes Vassar Clements, Colours,
The Dillards, John Hartford, Steve

(Continwed on page C-26)

age in early 1973, The

d Today—(belo i}fnur survivors of seven
h...and no more cute costumes. (From

mie Fadden.

Euen, Jim Ibbotson. Front: Jeff Hanna, Jim-

he MNitty Gritty Dirt Band
was the first major record-
ing group to pack up and
move to Colorado. They ar-
rived in 1971, when the
clubs were just in the proc
ess of switching from piano
lounge entertainment to
contemporary artists.

Two of the members
came to Denver in a caravan, having thrown their belong:
ings into a rent-a-truck a week after the last big Los An
gles earthquake

The Dirt Band lived in Aspen for several years. Now
they are drifting back closer to Denver, not urban Denver
but some of the small, genuine mountain villages some
30 miles from the city. To be more specific, the adjacent
towns of Evergreen and ldaho Springs are now home to
NGDB.

They left the mountain fastnesses of Aspen to avoid
the 50-minute small-aircraft shuttle flight to Denver,
Now they're a 45-minute drive from Stapleton Inter
national Airport and no more than a three-hour thght to
any other major airport in the U.s.

The group tound itself booked in Colorado for five
weeks during the summer of 1971 and enjoyed them:
selves greatly. It was a period in their career when they
were tired of being “'just another LA, band and not even
one of the serious heavies."

They had been considering basing themselves in
Morthern California, with its organically hip milieu and
pretty environment before they decided on Colorado.

“One thing for sure, I'm the only rock star in Idaho
Springs,” says NGDB banjoist-fiddler John McEuen,

Having a chance to be themselves away from the
pressures ol a over-busy music scene has clearly given
the Dirt Band a much firmer sense of their own musical
identity.

Though still good-humored and highly entertaining
onstage, they are no longer the hyperactive clowns they
used to be in order to get acid-rock audiences to pay at
tention to their acoustic countryish picking. The public
has clearly caught up with a group that was ahead of its
time, and the Dirt Band can not let their thoroughly im-

Colorado: It’s Nitty Gritty
d Nitty Gritty First Major Act To Discover Colorado

Stone County acts surrounding
John Hartford in the photos at left
include upper left Steve Martin,
Vassar Clement with violin, New
Grass Revival and directly below
Chuck Mitchell.

pressive musicianship speak tor itself without funny cos
tumes and shticks

The NGDB began as a washboard and jugband sextet
in late 1964 in Orange County, the notoriously strait
laced suburban sprawl which mushroomed alongside
Los Angeles atter W.W. Il. Three of the original six folkie
founders of the group are still with it; Jetf Hanna, John
McEuen and Jimmie Fadden. The fourth Dirt Bandsman,
Jim Ibbotson. has been with them since 1968

They have been on the same label throughout, as the
name changed from Liberty to United Artists. There have
been several NGDB albums, ncluding the 1972 gold
three.disk bluegrass supersession, “Will the Circle Be
Linbroken,” and occasional hit singles “‘Mr. Bojangles,”
“Cosmic Cowboy'' and the earlier **Buy For Me the Rain."”

“Cosmic Cowboy," by any competent performer, is
prabably the anthem of hip youth throughout the Rock-
ies and Southwest. It rarely fails to get a burst of ap.
plause whenever any singer launches into it onstage. The
regional social phenomenon of this satiric tune by Mi
chael Murphey (who has just moved to Denver from Aus:
tin, Texas) is actually a symbolic reflection of what Colo-
rado and the Dirt Band have gained from each other.

On each side, there has been a growing awareness
that the role of “"Cosmic Cowboy,' vulnerable though it
may be to overdramatization, is really whereit's at tor the
creative artist who wants to hold onto the positive values
of a natural environment. The Rocky Mountains will
probably never be a stronghold of glitter.

There is actually a fifth member of the Nitty Gritty
Dirt Band, although he has never appeared onstage. It s
their producer-manager Bill McEuen, tall and bearded
like his brother John, the most multi-instrumental of the
NGDEBE

Bill continues to live in Aspen, except when he is deal
ing with UA, band road concerts or their Denver agency,
Stone County. “We have been looking for an alternative
way of making and playing our music outside the more
bureaucratic restrictions of the industry,”” he says. "'Liv
ng in Colorado, away from a music business establish-
ment headguarters, has been a major step towards
asserting our 1dentities. Having our agents in Denver

also helps keep us from being sucked back into the
{Canrinued o page C-20)
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Athena Proves Vitality Of Colorad
As National BooRing Center

By NAT FREEDLAND

ENVER—Building any
business into solid suc-
cess from a tiny start is
obviously a great satis-
faction. But it must be a
particularly satisfying
feat to create a success-
ful business where it has never been done be-
fore and where establishment opinion would
say it's impossible to accomplish.

Chet Hanson and George Carroll of Athena
Enterprises have done exactly that, proving
for the first time that a national booking
agency with major top-quality record stars for
clients can be based effectively in Denver,
rather than New York, Los Angeles, Nashville
or Chicago.

The rise of Athena can be seen as both re-
flecting and helping create the confident mu-
sic atmosphere that in a few short years has
propelled Colorado to the verge of being the
newest world-class recording artist center.
It's hard to judge what elements of a phe-
nomenon came first. But it's quite possible
that without the organizing center of Athena
Enterprises showing what could be done in
Denver, many of the clubs, artists and con-
certs in this city might never have taken root.

The proof that Athena doesn't have to take
second billing to any medium-sized contem-
porary talent agency can be seen in their cur-
rent client roster, which includes: Randy New-
man, Doug Kershaw, Mason Williams, the
Dillards, John Hartford, Jerry Jeff Walker and
Tracy Melson.

Athena began five years ago with Chet Han-
son's arrival in Denver for a singing engage-
ment. Hanson had been based in Los Angeles
and making the national coffee-house and
lounge circuit as a singer-guitarist. He still re-
tains the husky, collegiate look of a Kingston
Trio type of folkie artist.

When Hanson got to Denver, he soon made
two discoveries. His family was a lot happier
living away from the smog and bustle of LA,
and there was no effective local agency book-
ing the many small clubs in Denver, with
tasteful contemporary acts.

“If there was one thing | knew from my
years in the business, it was a lot of good art-
ists,"" says Hanson. He promptly began
sounding out local clubowners about the de-
serving artists he knew, and after a few

menths of 18-hour workdays he found him-
self in the agency business.

George Carroll joined the fledgling agency
when he met Hanson shortly after moving to
Denver from Washington state where he had
operated various retail businesses. Similarly
to Hanson, Carroll came to Colorado for his
family's sake and in search of a stimulating
business opportuinity.

There were two other Athena partners who
helped build the agency to its present
strength and only a few months ago split to
form the rival Stone County Agency, covered
in a seperate story in this section. ''Athena
and Stone County cooperate a lot more than

X

< \L

Alan Miller, whose composing has been recognized by national awards, works with Mason Wil-
liams (right).

we compete,” says Carroll. ' There's plenty of
acts for both agencies and it can only give
Denver even more industry credibility to have
two strong bookers operating out of here."
Adds Hanson, "'| know everybody says this
after a business split, but in our case it really
was policy disagreements rather than any
personal bitterness. | feel that an agency has
to grow with its clients or it will lose them to
the giants. Athena has now been very suc-
cessful in developing our artists as college
and quality club attractions. For the next
phase, we need to establish branch offices in
a number of other cities. Stone Canyon wants
to keep a more personalized service to a

smaller list of clients and | feel that was our
only difference in philosophy."

Athena's big leap from booking local
lounge acts to handling tours by artists like
Jerry Jeft Walker and Doug Kershaw also
came about through Hanson's friendships
from his performing days. "'l was such an ad-
mirer of Mason Williams that | used to go to
his studio in L.A. and help paste up copies of
his book that unfolded to a life-size photo-
graph of a Greyhound bus,'* says Hanson.

Williams let Hanson book some Colorado
dates for him and then word of Athena's ef-
fectiveness spread via word of mouth. Athena
has concentrated on acoustic progressive
acts rather than highpowered top 40 talent,

“This is the kind of music we feel most
comfortable with and it helps us do a stronger
job for our artists by following our own honest
tastes,'' says Hanson. "It also made sense
because Colorado and the entire region has
always been a strong center for folk music
and high-quality acoustic sounds. So by con-
centrating on this kind of artist we were able
to quickly build a strong base in the Denver
metropolitan area, in Colorado ski resort
clubs, and then expand our credibility to col-
lege concerts nationwide.”

“When you think ot it, there's no reason
why Denver shouldn't be a perfectly good
base for a talent agency," says Carroll, “After
all, most of the live dates are in Mid-America
anyway and you're doing all your business on
the phone. Plus obviously more and more
name musicians like moving to Colorado and
you have the strong audience base here."

With their staff now numbering five, Athena
is completing its most profitable 12 months
ever, And they climaxed it only a short time
before this Billboard special issue appeared
with the groundbreaking Festival Americana
at Denver's beautiful outdoors Red Rocks
Amphitheater July 12-13.

The shows had seven Athena clients per-
forming for the first with a symphony—
Randy Newman, John Hartford, Doug Ker-
shaw and brilliant comedian-banjoist Steve
Martin with the Denver Symphony Orchestra
conducted by Allan Miller.

And high point was Mason Willlams pre-
miering his Bluegrass Concerto for Guitar
and Orchestra.

Crested Butte Approaches Recording
Business From T hree Angles
Packaging, Retailing, Creating

ENVER—The frustrating
thing about writing on
Crested Butte Records is
that Billboard's two re-
porters who met with
president J. Carlos Schid-
lowski had to pledge not
to reveal any details of the final Disq-Pak pro-
totype we saw.

We can go so far as to say that the Disg-Pak
i5 a radically improved type of record pack-
aging made of a type of plastic not partic-
ularly affected by current raw materials short-
ages. As soon as final tooling for the design is
completed by the subcontracting manufac-
turers, three of the largest world users of
record packages are contracted to take as
many Disq-Paks as can be turned out.

Further details are being withheld for
proprietary reasons.

Meanwhile, this article will have to concen-
trate on the other interesting aspects of
Crested Butte and its unlikely president.

Despite his middle-Europe surname and
total lack of any foreign accent, J. Carlos
Schidlowski was born and raised in Santiago,
Chile. He came to the U.S. to attend the Uni-
versity of Wisconsin, where he finished with a
Master of Business Administration degree.

He then worked as a management consultant
and as marketing vice president for major in-
dustrial corporations.

Barely 30, he arrived at the record industry
in Denver by making up demographic studies
showing that he could make the most money
quickly in a relatively small investment by es-
tablishing a successful record label . . . and
the fast-growing Denver metropolitan area
seemed the most underexploited potential
music production area.

In 2% years, starting from scratch, Schid-
lowski assembled the experienced core of a
professional label, got a distribution deal with
Famous Music, and put out a bare minimum
of product because of the energies he was si-
multaneously devoting to the development of
Disg-Pak.

“Qur early product certainly wasn't bad,
but | suppose unfortunately we have to look
at those records as an education in the spe-
cialized merchandising and promotion in the
record industry,'’ says Schidlowski.

This autumn, Crested Butte will put its les-
sons to work with a more active release
schedule, including artists like Adrienne
Posta who is to star in the new “'Lampoon’
TV comedy series by the original producers of
“Laugh-In'"; and local folkie writer-singer

Randy Handley, whose near-completed mas.
ter we heard at the label offices sounds quite
impressive,

Members of the Crested Butte music staff
include: Kirk Mattle, former regional promo-
tion man for Elektra and Decca; publishing
specialist Patrick West, with strong profes
sional experience in New York, Los Angeles
and Chicago.

Dan Campbell has just come from Steve
Stills' Gold Hill Productions to be Crested
Butte national sales director. Lack of proper
distribution and promotion control has ad-
mittedly been the label's biggest stumbling
block to date.

Dugg Duggan is staff engineer-producer,
operating the in-house studio four-track set-
up till their advanced 16-track system was
completed this month.

Divisions of Crested Butte are: Gladstone
Productions, Lost Tundra Music (ASCAP) and
Continental Divide Music (BMI) plus CBI Ad-
vertising.

Crested Butte is currently completing its
own 16-track recording studio, a natural
woaod structure built into the company's out-
standingly designed offices in a downtown
Denver landmark, the former city cablecar
terminal building. The studio will be used for

making demos on prospective new acts and
cutting basic master tracks. It will also be
available for use by outside artists.

Still another avenue being explored by
Crested Butte is record retailing in the Colo-
rado area. Schidlowski is close to either buy-
ing a present Denver six-store retail chain or
setting up his own operation from scratch.

Jim Greenwood, youthful owner of the
highly successful Southern California retail
chain, Licorice Pizza, met Schidlowski at Bill-
board's IMIC conference in London this
spring and thought enough of his retail con-
'cepts to recently fly to Denver for discussing
a joint venture.

Schidlowski basically sees a record retail
outlet not as a store, but as a space with
movable display modules which can be shifted
for best possible shelving of whatever product
i5 available at the time. Record labels could
actually pay for special module arrangements
as they now pay for window displays in im-
portant outlets.

Or, to be more specific about Schidlowski's
retailership blueprints and sketches, he visu-
alizes listening booths designed like big up-
right tubes clustered together to take a mini-
mum of floor space and playing for customer
requests directly from turntables,

www americanradiohistorv com



www.americanradiohistory.com

Denver. Where the heart of America is.

Thanks John, Jerry & Milt.
From everybody at mesRecords and Tapes



www.americanradiohistory.com

%@M/fyﬁ //// %f/ﬁ//ﬂ// /
W’// / / //// ( /x/ //]Kf/ / nr (’ /.

/w it o s -l . i
ke f%f’/ ., /é////y/))// :
M dona 7

o fl.rﬁ,:; /i /f-"’ff.-"/, éfséfﬁﬁfi X060



www.americanradiohistory.com

o A e s

SR PR -
M i & i

i I Nitomss i ot
WA %’ xf / A W

—

4«5@*



www.americanradiohistory.com

C-22

JULY 27, 1974, BILLBOARD

SeEnaviCl
B NOWARD SOUNT

T AT (IR i

No back room holes and bare light bulbs for Howard Sound service technicians, says Barton D. Miller,

president of the Denver firm, which stresses service very strongly.

Howard Sound Chain Prides Itself On Stereo Service For Denver

hen customers buy from Howard
Sound Stereo, Denver, they get a
good piece of hardware plus a back-
ing of competent service. *‘Our ba-
sic philosophy toward the business
is service before, during and after
the sale,” explains Barton D. Miller, president of the four unit
chain. "'We have some very strong ideas about service and its
integral relationship with retailing. For one thing, we feel that
people who spend from $400 to $4,000 or more on something
as technical as consumer electronics should be able to have it
repaired, and repaired right, in @ manner that does them a
service! When people spend that much money. they deserve
the back-up insurance of readily available, competent, tech-
nicians should something go wrong."'

Service can be no better than the technicians employed,
according to Miller, *“Howard Sound Sterec has some of the
most knowledgable people in the field,” he said. ''"We attract
good people by the way we operate. Our reputation is good.
We pay better than most. Very important, we provide our serv-
ice personnel a pleasant, efficient atmosphere to work in.

By ERIC COGGINS

“Service technicians must be conscientious, willing to take
time to discuss customers’' problems, to explain what repairs
were needed and why! Our service rate is $18.00 per hour.
That seems high to some people, but most feel it 1s worth it to
get the job done right the first time."

Miller holds to the concept that people do better work in
pleasant surroundings. This is an area in which the industry
could show improvement, he thinks. ' Too often, service tech-
nicians are thrown back in a hole with bare light bulbs glaring
over their benches and sparsely supplied with obsolete test
equipment. | have actually seen shops that, instead of a multi-
meter, still use a light bulb as a continuity tester,

Miller stresses that, unless you have test equipment that
meets or exceeds the specifications of the item being re-
paired, you can not possibly repair it correctly! *Amplifiers are
made today that have residual distortion figures almost below
what the H/P will read,” he points out. *'In our shops, every
bench has an H/P distoriton analyzer that costs a thousand
dollars. Every bench has an H/P audio oscillator to create the
imitial sound wave to run through the amplifier for testing. Ev-
ery bench has a Fluke digital read-out multimeter of highest

quality. Most of he specs of our test equipment are guaran-
teed to .01 percent.

"In other words, precision and accuracy are the keys. If
you are working on a circuit in an amplifier where the output
bias must be set at 20 milli-amps, you have got to have accu-
racy to do it. Some circuits are so critical that if it is set at 25
milli-amps, the transistors will go out in a couple of weeks and
the customer will be back."

Surroundings? “*‘We feel carpeting is a lot nicer than tile. It
is easier on the feet. In addition, it adds some pleasant color-
ing to the service area."

Miller stresses the importance of good lightning in connec-
tion with well designed, efficient, work benches. “QOur
benches were specially designed to contour-fit the technicians
and to conveniently hold all test equipment. Everything is at
quick disposal for fast efficient work. Obviously, the more
pleces we can repair in a given time, the more profit we can
make."

selling 1s a complex procedure today, according to Miller.
"'Real service is increasingly vital to volume selling. If, for ex-

(Continwed on page C-18)
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The prasant Dirt Band, firmly rooted in Colorado.
They jusi releasad Stars & Stripes Forever and are
currently touring and working on their next LP.

The Nitty Gritty Dirt Band Family Tree has been growing for just about
ten years now. The band’s roots stretch south to Texas, west to California and even east to New Jersey;
in its time it has given shade to a wide spectrum of American music—from jug bandto
bluegrass; from country & western to rock & roll.
Although not native to Colorado soil, the Dirt Band uprooted itself in 1970 and moved to Aspen
where it has thrived since, producing its finest and most ambitious work in a perfectly suited environment.

L)Y

LMITED SATIETS RECORDGS

Nitty Gritty Dirt Band onUnited Artists Records & Tapes
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Snowmass Summer Pop Concert
Plugs Aspen’s Year Round Image

SPEN—The first annual
Snowmass Summer Pop
Concert series, which got
underway June 18 with
Loudon Wainwright and lo-
cal heavies Colorado Home
Brew, marks another step
towards Aspen taking its
place as an important contemporary music cen-
ter.

Gordon Lightfoot played the 1,500-seat Snow-
mass Pavilion last Saturday (13) and Jackson
Browne will be in this Saturday (20). The rest of
the headliners are Brewer & Shipley and the
Ozark Mountain Daredevils, June 27; Doug Ker-
shaw, Aug. 3; Up With People, Aug. 10; Jose Feli-
ciano, Aug. 18; Bonnie Raitt, Aug. 24; New Ri-
ders of the Purple Sage; Sept. 3.

The Pavilion is a gaily-covered tent at one end
of the jet-set ski resort’s main plaza. Snowmass
plans to erect a permanent facility for future sea-
s0Ns.

Each performer is scheduled for two Saturday
night shows at Snowmass. If they sell out both
shows, they will make about $13,000. This is be-
cause the artists get all money above production
expenses, which are expected to come to about
$2.500 per show.

Snowmass is not only providing the tent facil-
ity without charge, it is underwriting all operating
costs for the festival.

The resort’'s marketing director, John French,
explains what's in it for Snowmass. “'Our visitor
capacity here is 6,500 by we've probably got
9,000 during the winter holidays. However, we
don't operate at anywhere near capacity during
the summer. Snowmass is looking for activities
that will publicize more widely the fact that this s
a very attractive place to be during the summer."

The producers of the series, Wally Birk and
Bob Schuster, are only making basic expenses.

Snowmass Pavilion is located in this scenic main plaza area of Aspen.

"We don't need the money,” says the
bearded, cowboy-garbed Birk. "This is just
a way to have fun and do something for our
town."

This is not quite as quixotic as it sounds.
Birk and Schuster are both young lawyers
who took skiing holidays at Aspen for years
and eventually decided they were tired of
going back to the city ratrace. To their sur-
prise, they found that once they had settled

in Aspen and gone into partnership in real
estate investments in this booming area
they were making more money than they
ever had before.

And neither man is a novice in the music
business. Schuster was a partner of Dylan’s
manager, Albert Grossman, during his most
active period. Birk is a former owner of the
Gallery, Aspen's most important rock club
which regularly books top recording artists.

A later member of the Snowmass pop concerts
team is Steve Pilaster, former Van Morrison
manager, who is supervising the physical pro-
duction.

Still another unique aspect of the Snowmass
series is that each artist's party gets an entire
week's stay at one of the resort’'s most lavish
condominiums, possibly one of the units used by
the Kennedy family during their regular ski trips
here. But there's still more.

Birk and Schuster plan to offer each artist a
full week of Colorade-style outdoors recreation
during their stay. On the agenda are river raft
trips, jeep excursions and overnight horseback
camping. “‘We want to give the artists something
they can't get anywhere else, so that we can sign
the top talent available as word of what we're
doing spreads,” says Schuster.

On tap for Jose Feliciano is Aspen's amazing
outdoor recreation program for the blind, a pri-
vate service operated by a former competition
skiier who lost his sight yet still hikes through the
mountains by himself for days at a time.

For many years, Aspen has of course been
known as the home of the most prestigious sum-
mer classical music festival in the U.S., plus a
staggering variety of cultural seminars. The
Snowmass Pop Concert Series is simply another
new facet to this jewel of a town, 9,000 feet high
in the Rockies and boasting a casual jet-set
atmosphere that brought in scores of fine res-
taurants and shops.

Aspen is a remarkably beautiful place, a mea-
dowland nearly two miles above sea level, easily
reached by highway or air. Most of The Nitty
Gritty Dirt Band and John Denver have been
living here happily in recent years, along with a
staggering assortment of celebrities from Jill
5t. John to *'"Exodus’ author Leon Uris. And the
latest household-word home purchaser in Aspen
this winter was Cher, who is selecting a local
school for daughter Chastity.

Lubbock, Texas

KZIP

Stone Country

Network

1420
San Angelo, Texas

580

1310 AM-1580
Amarillo, FM-94 Stereo
Texas Colorado Springs,

Colorado

X% XX

Serving 70,000 square miles.
Ower 2 million people in prime
coverage areas.

800 miles along Hiway 87 from
Pikes Peak to the Heart of Texas.
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85 years ot Country Music.
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The Music Industry

STONESCAPR

The Most Exclusive Membership You Can Own.

A Unique Facility For Performers And Executives

Exclusivity, service and total professional facility are the keynotes at Stonescape, the
85 year old estate recently outfitted as Ameriea’s most unique Country Club
specifically tailored to serve the needs of the international musie industry.
Among the features at Stonescape are:

& Corporate office space ¥ Banquet and conference facilities W “Master” quality

24-track recording studio with mixdown, quad and video facilities (available
for scheduling Fall, 1974) % “Showease” nightelub facilities

with extensive lighting and sound equipment ¥ Five bars,

including one with a “musicians’ ‘jam’ room” ¥3 Gourmet \

restaurant ¥ Swimming pool
Located on peaceful, wooded grounds just outside of Denver,
Colorado, Stoneseape is the perfeet setting for corporate
conferences, banquets, press premieres, recording sessions or just getting
away to get it together. There’s never been a Club like this, but it’s here now —and
ready in every way.

Contact Greg Olinyk STONESCAPE
at Stonescape (303) 794-1311 So. Santa Fe at County Line Road
for Individual and Corporate Charter Denver, Colorado
Membership rates and information. (303) 794-1311
Weleome to The Club!
Note: Certain restaurant, nightelub and bar facilities ave open to the public and
non-musie industry membership, The size of Stonescape, however
allows for mintmael inecr-mingling and exclusivity of music industry focilities. (

-

Stonescape is proud to present
“Cowboy " Aug. 28-31
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Stonescape Clul_r 'Cbmplex Offers Artists Live—in And Studio

ention the word
Stonescape to a Colo-
rado historian and he
will re-live the years of
grandeur. This unbe-
lievable structure,

built in 1890, was the showplace of the West.
Now it i1s the showcase of the West.
The spot originally was the historic Wol

of Denver. Built by Senator Edward Oliver, it
hurst Manor, nestled among the trees at the
oot of the mountains to the south and west
was a fabulous country estate, a gambling
center, a house of ill-repute, a bingo parlor, a
brunch club, a country club, a restaurant
Mow it is an incredible entertainment center.

When 24-year-old Jack Vickers heard that
Wolhurst was for sale, he took over the club,
and things began to happen. With his part-
ner, 27-year-old Greg Olinyk, some fabulous
things have taken place.

It currently i1s bringing in a variety of talent,
ranging from the big bands to the contempo
rary acts, to country music. It already has be

come a gathenng place for people of all ages

Starting with the ballroom, there isn't a
bad seat in the house, and there are 300
seats. There is a stage, a sound booth, a light
panel board, equalized guad sound. and a
computer which operates the light board.
Preferred customers are seated on cushions
on the floor, before a stage designed by Dr.
Christopher Lantz of Georgetown, Colorado,
and Los Angeles, and 1t manages to keep all
of the midrange sounds, Cater
ng to quahty musicians, there
are even fans to blow all smoke

John Vickers (right) and Greg Olinyk take a break at their new enter-
tainment center and restaurant known as Stonescape at Wolhurst.
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off the stage, so they will never have to put up
with this impediment.

MNext to this there are two waiting bars, with
entertainment of their own, and a public ad-
dress system hooked in so patrons can hear a
set from the main room while waiting tor the
second show.

The banquet room has full facilities, and
probably the finest food that can be found
anywhere. It 1s set with an
tiques, with a huge planter in
the center of the room. Future

plans call for a skylight and a large green-
house along one wall

There i1s the Read Room, which almost
defies description. It is built exclusively for
musicians, where they can function privately
or in public. They can jaw, rehearse, or just re-
lax. On occasion another PA 1s set up there to
entertain customers in the waiting room.

Upstairs there are 26 rooms which: provide

accommodations for the artists and musi-
cians (who also enjoy discount food prices),
and the partners are building a master qual-
ity 24-track studio there, Outside, there are
seven acres on which to walk or ride or just re
lax

There are both public and private member.
ships, and all sorts of extras for both.

Steve Godoy s the bar consultant, and
even the drinks are something special. Cary
Soltz and Steve Morrell are partners in the
restaurant. Merrily (Sam) McClellan, from
Los Angeles, 1s the personnel manager, and is
responsible for a crew of 30 people. Jack
Lewis is the bar manager, and has a long Den
ver background.

PHOTOS: Caribou and party, Kai Shuman; audio stores,
Eric Coggins; country music, Country Music Foundation of
Colorado; agencies and labels, Stone County, Athena,
RCA, Atlantic, United Artists, Crested Butte; clubs, facil-
ities, and companies, Ebbets Field, Stonescape, Ware-
house, Viking, Applewood, Divine Light Mission, Snow-
mass, Feyline, Ampex.

Dan Chapman, cover and art direction; Earl Paige, section
editor; Bill Williams, country & gospel editor; Nat Freed-
land, talent editor; Claude Hall, radio & TV programming
editor; Bill Moran, sales. Independent writers: Eric Cog-
gins, David Youngstrom, Barry Ollman, Chet Grabowski,
Dawvis Dutton.

Nitty Gritty

® Continued from page C-16

pressure cooker over every little detail. Also, our next studio
album will cut entirely in Colorado, in Denver, Aspen and
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AND THE EBBETS FIELD GANG
(jane covner, lefty colorado and cindy fey and company)

WISH TO THANK

JUST A FEW OF OUR FRIENDS
WHO HELPED US LONG BEFORE
WE EVER OPENED OUR DOORS:

Caribou.™

All of the Dirt Band are multi-instrumentalists. But at this
point most of the time Jimmie Fadden 1s on drums with a har-
monica holder around his neck, Jim |bbotson plays electric
bass, Jeff Hanna is on electric guitar while John McEuen tla-
vors the mix with banjo, fiddle, mandolin or dulcimer.

MNGDB has been perhaps the first contemporary pop group
to find a core of individualistic good-timey style in a wide as-
sortment of music. Not only acoustic country classics, but old-
ies rock, blues and sophisticated new material by top-quality
‘songwriters.

Throughout their career they have continued to transcend
labels and they have moved audiences along their path of
awareness. Latest breakthrough was a sold-out debut tour of
Japan.

Stone County

® Continued from page C-16
Martin, Chuck Mitchell, Michael Murphey, New Grass Revival,

Fred Bohlander Al Bunetta Larry Whelan Brewer and Shipley the Nitty Gritty Dirt Band, Red, White and Blue(grass) and
; John Stewart.
Keith Case Denny Bruce KFML Flash Cadillac As one might suspect from that list, the firm is heavy into
Jane Geraghty Mike Belkin KEBPI David Bromberg the college market, with plenty of blue grass festivals, espe-
Mimi Farina cially in the summer months.
Sandy Getz Tony Cook KLZ Tom Jans The company is housed in a Victorian mansion, the his-
Mike Gardner Herb Cohen KCFR oo Kottk toric H.H. Thomas residence, in Denver.
Stan Goldstein David Forrest KRNW SRk B . Colaks, Sl Coble 1o i o Cleart e et
e ansen oe Kerr : enny Lase is the creative consultant, while Cheryl Hodgson
Chet H Joe K KTLK Tai Mahal Penny Case is th i E hile C g
Alex Hudges Stan Plesser Ciaham Lewis TaJm Rush Lsﬁir;;:?s;rsgz gfeﬁ:;i?iep;ﬁ}:mﬁ. This makes a beautiful staff,
Hal Lazareff Peter Rachtman Listen-UP Doc Watson Case, prior to his association with Athena, owned a club
Bob Ml Pa Smith Kenny Weishers  TopsWare n e nbough . it made i o
, " un personne
Lezlee Monchack Steve Vando King Wade Earl Scruggs & family work, and was a psychology major in college.
Ron Rainey Jonathan Coffino David Y oungstrom John Prine
Terry Rhoades Kent Cfawfnrd Sam Maddox Steve Goodman CO'orado Story
Dan SFIE].IEHS Dave Fitch Ruth Pelton Rﬂb}r John Hammond ® Comtinued from page C-3
Dennis Turner Mark Hartley Dick Kreck Marshall Tucker Then there is the line from Jock Davis, who promises to be
Mike Aisner Larry Hayes Pat Hanna Lynyrd Skynyrd coming to Aspen to open a recording studio. In describing why
- y he is drawn to Colorado he says that Aspen and the location
John Boylan Jeff Liyman Barry Morrison Straight Creek Journal he has chosen *gives you the feeling that if you get up there
Jack Boyle Greg Rogers Harry Tuft Barry Fey you're gmngl to be tar::en care of.' It's not, in light of that com
. . ment, totally coincidental that he is naming his studio Ma-
Bert Block Rayr Ward _ Eric Anders?n Bill Graham dame Duprees and that it is on a site that was formerly occu-
Joel Brandeis Dave Rothstein Tommy Bolin Ricky Jay pied by a cat house in the gold rush days. You can, of course,

...and we love you too elliot abbott...

vror—merr=rr=diohistorv com

jet from Denver to this high plateau overlooking all of Pitkin
County and the Aspen ski country.

“Music from a pure sky.” Indeed, that's the theme of the
special issue as offered by our artist Dan Chapman and it
seems totally appropriate.



www.americanradiohistory.com

4460 Morrison Rd. Denver, Colorado 80219 Telephone (303) 936-2313

AN OPEN LETTER TO OUR SPECIAL COLORADO FRIENDS:

Al Andruff
Mark Bertone
Kent Crawford
Dave Fitch
Larry Greene
Mark Hartley
Mitch Kampf
Ron Lanham
Jeff Lyman
Penn Parrish
Spencer Pyne
Gregg Rogers
Dave Rothstein
John Ryland
John Tope

Joe Triscari
Robin Wren

Music 1s a very special part of Colorado and KBPI-FM.,
Thank you for your role in providing the music to us and
to the people of Colorado. Your straight-forward,
knowledgeable, prompt and courteous service is a credit
to the promotional departments of the companies you
represent as well as to the entire music industry.

For it's only with your cooperation that KBPI-FM has
again been proven Denver's top progressive radio station,
while playing more albums than ever before.

Again, THANK YOU!

Progressive Broadcasters Inc.

AN QM QT CE N [ e —————
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Stills’ Psyche Finds
Creative Energy In Boulder

Spectacular Lodge Home In Wilds

Ithough Steven Stills is not associ-
ated in the public mind with the Colo-
rado mystique to the same degree as
a John Denver, he has in fact been
one of the earliest and biggest names
to move to the Rocky Mountain State.
His example was widely noted within
the creative elite of the industry and
undoubtedly helped Inspire many of
the other rock stars who came to Col-
orado tor lengthy stays, as well as aiding Colorado’s credibility
as a growing music center

Stills’ performances, publishing and investments are
administered wia his Gold Hill Enterprises in Boulder,
the University of Colorado town a 25 -minute free
way drive from Denver. Gold Hill has 15 fulltime
employees and moves $150,000 of sound and
hght equipment to each Stills concert, at
some $10.000 in production expenses per
date.

Stills arrived in Boulder in 1971, after
the vibrations of Los Angeles where he
had been a rock scene fixture from his S8
membership in Buffalo Springfield
though Crasby, Stills, Nash & Young's
dissolution were steadily growing
more negative on his psyche.

stills lived in rural England for a
while and also owns land n
Hawan where he spends time
each year, particularly at the end
of a long Colorado winter. But
his permanent residence i1s a
spectacular lodge home on 13
acres in the midst of a national
forest preserve belween Boulder
and the Caribou Ranch,

Stills i1s now married to French
singer Veronique Sanson, who
records for Elektra in the U.5. and
is the writer of " Amoreuse’ a hit in
England for Kiki Dee. The couple
has an infant Colorado-born son,
Christopher

Stills has a small home studio and a
lot of house guests duning the year. Chris
Hillman, who led Stills’ back-up group, Ma-
nassas, lives near Boulder, as do the rest of
the musicians and crew associated with Stills.
There are eleven houses bought in the area by
Gold Hill employees in an informal syndicate in
vestment.

Executive vice president of Gold Hill and Stills’ per
sonal manager since 1972 15 Michael John Bowen, 31.
Bowen is undoubtedly the only rock executive who has been
both a college philosophy major and an operations sergeant
in the Green Berets.

A native Floridian, Bowen knew Stills slightly when they
were both attending high school in Miami. But they only got
to know each other in Boulder, where Bowen was seeking to

expand the successful headshop business he had
established in Washington D.C.

“There's something very military about the way
you have to organize a rock tour in order to avoid
complete chaos on the road,"” says Bowen. *'| was
on the road all the time with Steve at first, learning
what went on. | would up designing the highting

scaffold we use today. It holds 64 bulbs."
Bowen lives and works close to Boulder so he won't get his

ey

Steven Stills has moved into
Colorado with a complete
company called Gold Hill En-
terprises with 15 full-time em-
ployees.

long-distance phone lines bro-
ken by snowstorms. He set up
the Gold Hill companies for Stills
to put all his activities on a busi-
nesslike basis.
Though neither Stills nor Bowen
wants to go into any detail about it,
it's obvious from Denver street talk
and some of Gold Hill's recent real estate
investment moves that Stills is laying
the groundwork for a mountaintop rock
community or recording facility somewhat
along the lines of Jim Guercio's not-distant Cari.
bou Ranch utopia.
Stills has become increasingly interested in produc:
ing other artists, cutting down his own performance sched-
ule. His publishing companies, managed by Buddy Zoloth,
have recently been highly active in signing local writers, par
ticularly those with performer potential
This autumn, after the Crosby, Stills, Nash & Young reunion
tour ends, Stills can be expected to push ahead strongly with
this new turn in his career.,

Pioneer Colorado Showcase
Tulagi Club Near Boulder Campus Seeks Resurgence Role

he ten-year-old Tulag Club, at the
20.000-student University of Colo
rado campusin Boulder, a 30-minute
freeway drive from Denver, was Colo
rado's first nitery to book national
music talent

Admittedly, in recent years its
domination of the regional nitery
scene has probably shipped some
what. However, under a strong new ownershup and manage
ment, Tulagi seems to have all its problems solved and i1s re
modeling this summer, poised for a return toits great days

The ownership changed hands this January, the club go.

Ing to a high-powered local architect and real estate developer
who graduated from the lecal university only 11 years ago. Al
ter two unsuccessiul managements departed, the club was
turned over to young Doug Brunkow, just out of the university
where he was a wonderboy entertainment chairman booking
highly successful concerts into the 13,000-seat field house
and smaller campus auditoriums

Certainly, Brunkow has the perfect background for giving
the local youth student community the music it wants. Oper
aung the business end of Tulag with Brunkow now i1s recent
U.C. grad Enc Park. Hawau-born son of nitery operators.

“We're remodeling Tulag! this summer to put in a full bar
operation and a kitchen, which will greatly increase our profit
capability,” says Brunkow. “'For many years, Tulagi was the
warld's greatest single outlet for 3.2 beer. But times have ob
viously changed, and students today aren’t interested in 3.2
beer. If they're underage, they'll stay with sott drinks and witn
proper 1.D. they will now be able to get whatever iquor they
want."

From 1963 to 1965, the 400-seal club averaged 300 kegs
of the low-alcohol 3.2 beer in weekly sales, playing two shows
a night. Incidentally, the name Tulagi is that of a Pacific island
where the original owner's son was killed during Waorld War 1|
The club was meant as a hving memonal to the late soldier,
and has obviously succeeded totally through the years.

Among the many record artists playing Tulagl recently
were the Doobie Brothers, John Prine, Earl Scruggs, Bonnie
Haitt, Doug Kershaw. Doc Watson, Les McCann, Harry
Chapin, the James Gang, Joe Walsh, Hare Earth. Doc Watson,
Dan Hicks and Kathi McDonald

When the Tulag remodeling is completed for the univer-
sity's September opening, its capacity will be nearly doubled
to seat 400 by addition of a balcony. Sound and lighting will
also be upgraded to state of the art.

And Doug Brunkow promises that the improved economic
base of this decade-old Denver area institution will allow them
to book the strongest array of talent ever seen at the club. Un-
der the reign of Chuck Morrs, who managed Tulagi tor nearly
five years before opening downtown Denver’'s Ebbetts Field in
partnership with the wife of concert promoter Barry Fey, Tu:
lagi was a major national showroom

The next few months ought to see it becoming that once
again.

=hieireaaaasmaend '3 JIOQiStOrv. com
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HOME ON
THE RANGE

We invite you to join us at Billboard's recent home on
the range. The Holiday Inn, Denver-Downtown.
The bright, new hotel in the heart of the Mile High City
that's ready to go another mile higher to serve
you whenever you come to town.

DOWNTOWN

15th and Glenarm Place
Denver, Colorado 80202

Free Advance Reservations via Holidex® Reservation Syslem
or call {303) 573-1450 for banguet. meeting or convention information
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ViRking’s Rolling Studio

usicians seeking ultimate tranguility
can hire Viking Studios’ new $22,000
mobile unit and take it right into the
wilderness almost. The unit, with
unigue construction features such as
floating wall mounted on rubber,
would require electricity, points out owner Wade R. Williams.

The movable studio, or mobile unit, is the heartbeat for two-
year-old Viking now and claimed to be the only mobile unit in
the Colorado area.

Viking does have permanent studios, but the mobile unit,
36-feet long and 14Y;-feet wide when expanded, serves as the
control room for studio A. There is a self-contained studio B
with M1000 B-track used more for demo work,

Curiously enough, studio B's URAI console 3-track board
was moved to Denver from Los Angeles when Williams came
here three years ago and it was the first board used for Aretha
Franklin, Glen Campbell and Buck Ram Platters sessions.
Studio B at $25 an hour is hopefully a
help for the starving, young musi

cian.

Williams, whose wife
Carol 1s an equal
partner n

With Movable Walls Roams RocRies

every way and helps the young company be a total service
firm, says prices on the large studio will have to be raised. He
says 16-track will be $65 an hour, B-track $50, 4-track $35
and 2-track $30. Sunday rates will be $10 more,

Equipment in the mobile unit includes an Ampex MM1100
for 16-track, 4-track and 2-track 440-B's, old rugged work-
horse Ampex 315 and 300 units for 2-track and 3-track re-
spectively, a main custom console Williams built, a 19-in and
3-out console that can be 6-out, Stevenson outboard mixer,
Quantum mixers, closed circuit TV monitors, 20 Allison
Kepex's, AKG portable echo, M16 Dolby and 36 modules on all
of the chains, Cooper time delay, Parametric equalizer.

Designed by Williams mainly and worked on by two differ-
ent contractors with plenty of problems developing along the
way, the mobile control room is pulled by a one-ton dual wheel
truck, also customized.

Perhaps as unique as any aspect about the mobile unit is
the moving walls. Try to imagine a large
boxy letter T mounted horizontally on
wheels than think of the top end or
arms of the T folding together to be- /!
come a slender |. This is what hap- |
pens, the sides of the control room |
told in so that the whole unit is traller | -

M
. i

T, 3

Colorado Eprln E5.

Recording Plant
Apt Name For Firm
Building Studios

ecording Plant has just opened as a Denver
based contemporary-music sound studio of-
fering top-quality 8-track facilities at lowest
rates. The studio, in an old brick house on a
gquiet tree-lined street, 1s also the showcase
project for an associated tirm, studio Design
Associates, which will act as construction consultant for new
small recording facilities being built in the region.

Recording Plant's maximum rate is $35 per halt-hour, but
the costs lower considerably with block-booking of sessions.
Owners Richard Block and Steve Chambhn feel that the Den
ver area 1s open for a small but well-equipped studio that can
get good sound tor rock, folk and country groups that don't
need all of 16 tracks.

“Applewood Studio here is doing a fine job in contempaorary
16-track recording,’” says Block. *'But mast of the other stu-
dios in town are small 4-track rooms set up for cutting com
mercials jingles. The owners don't understand the needs of
today's artists, and the local artists who can't afford 16-track
are very uncomfortable in these jingles rooms. That's the void
Recording Plant hopes to fill."

Joining Block and Chamblin in the Studio Design phase of
the operation are electrnical engineer Mike Liddy and Richie Ci
cero, senior engineer at Applewood.

very musician in the world is familiar with
Golden, Colorado, if only because it is the
home of one of the more famous breweries in
the West. It also happens to be the home of
the Applewood Sound Recording Studio,
which is seeking the same sort of fame.

It's been in the foothills just west of Denver for a year, oper-
ating with 16 tracks, and going to 24 tracks in September,
with some unigque equipment. It will be the first of its kind n
America, with a new $70,000 board.

“We don't want to build just another room"’
“but we want the best of ev-
erything possible to attract
pusiness here."

say the owners,

The operation is headed by Dennis Madden, a native of
Western Nebraska, with a doctorate in chemical engineering.
But he was into the music industry in a hurry, managing small
groups atter college, and moving to Denver to make his home.
There he met other people in the business who were inter
ested in bullding a studio. Among them are Gil Bateman, who
is the studio's production supervisor, Cy Frost. the senior en
gineer, and Richie Cicero, the engineer, plus some outside pri-
vate investors.

Viking studio owner Wade R. Wallrams handles controls in mobile unit while Billboard special issues editor Earl Paige listens. One of the unit's first big jobs was to record the Air Force Academy choir at

Applewood Studio In Golden
i Boasts Unique $70,000 Board

Coors isn't the only thing going in Golden, Colorado, according to Dennis Hadden whu heads Applewood in the city.

size for highway travel. On site it expands by pushing a button
to its 14%:x22x11-foot control room dimensions.
its 14Y4x22x11-foot control room dimensions.

Other elements of the mobile unit include such aspects as
the walls being made out of 11 layers of material, ranging
from rubberized paint coated masonite and lead to Styro-
foam, the latter at 1'%-in, thick equally many times that thick-
ness in terms of soundproofing, says Williams.

Of Norwegian heritage that is reflected in the helmet coat of
arms logo for Viking, Williams (it was Williamson) at one time
worked only part time at the studio business and had differ-
ent rates for different times of the day.
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Most of the work now is custom, tor such artists as Joe
Walsh, Michael Murphy, and a good many of the local people.
Many of the musicians (all imperted) who work there now
have ownership invalvernent. Joey Murcia is an example. This
guitarist performed on recordings with Joe Simon, Bill Wy-
man, Betty Wright, Timmy Thomas, and many others. He is a
tormer member of Criteria Studio's Rhythm Section of Miami
Drummer Tubby Zeigler has done sessions with Brook
Benton, Jackie Moore, Aretha Franklin, Doctor John, King
Curtis, Wilson Pickett, and plenty of others. He has worked
most of the nation's major television shows. He also comes

from Miami. Leon Medica, who plays bass, performed with
Chuck Berry, and recorded on many labels, Guitarist Henry
MNormand did network television specials, orignial cast al
bums, did sessions with Jose Feliciano, Tommy Cogbill,
Charlie Daniels, Bob Mann, Bernard Purdie, Kenny Buttrey
and more. Keyboard man John Bergeron also has an impres-
sive background. Even chief engineer Cy Frost has a long list
of credits, having worked many sessions of best-sellers
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leaders in studio supp
for the rocky mountain area

DTR Sound is a supplier in the Rocky Mountain area for all aspects ol

professional recording studios. From a small studio deck 1o a 48 track comuale,

DITR Sound offers the fhinest equipment available including Ampex, DBX,

. Quad/Ewght, Quamum, Cetec/Langevin, Allison Research, AKG, Eventide

DTR Sound Corporarlon Clockwork, Crown, |BL and many others. Our leasing programs can help you
aobtain the cquipment you need.

2575 W. Main Street Turnkey studio programs are a specialty of ouwr competent techmcal staff.

Littleton. Colo. 80120 DTR Sound offers top 1o bottom design consultation and system installation,

Most amportant, we maintain 4 continuing service policy from consulting for

303-795-9222 future building block expansion to distributing for all your mastering tape needs.

I yvou're thinking of building o studio, have questions, or a knotty problem

that needs solving, we invite you Lo call, wnte, or visil in person.
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CENERGY, INC.

Record Promotion
Artisit Relations
Universal Music Express

WIND-FREE PRODUCTIONS
Concert Productions
Universal Sound
Music Spectrum

P. O. Box 18553
Denver, Colo. 80218
(303) 831-8527

Perry Jones, President  Tony Winfrey, Vice President Archie Jones, Vice President
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_ff: Folk Music Not Only Lives In Colorado It T hrives
By DAVID YOUNGST ROM
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t has been over a decade
now since those halcyon days
of the early 60's when folk
music reigned supreme, and
in many parts of the country
that has been enough time
for the music to practically
disappear. In Colorado,
though, and particularly in
Denver, folk music lives on,
and even thrives.

There have been changes, of course. The
old argument over "purity” is never heard
any more, and it's been an awfully long time
since | saw anyone, much less everyone, with
a guitar slung over his back. The musicis a lot
looser, and it comes from a lot more sources,
but it is still unmistakably folk music.

Exactly why folk music has flourished in
Denver is something that could be argued,
but one reason, perhaps the most important
one, is that it has a focus. The Denver Folk-
lore Center has been at 608 E. 17th Ave. ever
since 1962, when a young musician from
Philadelphia named Harry Tuft was per-
suaded that a person could make some
money, if not a living, selling instruments and
accessories. When he opened in March of
that year, he also sold books and records,
taught lessons in the back, slept upstairs,
and drove a cab at night.

Fortunately for him the folk boom was just
beginning, and Tuft readily admits that "if it
hadn't been for Peter, Paul and Mary |
wouldn't be in business." Everybody then
wanted to learn how to play guitar, so it
wasn't long belore he opened up the Denver
School of Folk Music next door.

In 1967 a coffeehouse next door to the
Folklore Center went out of business, and he
turned that into the Denver Folklore Center
Concert Hall, allowing him to bring in people
like Doc Watson and Lightnin' Hopkins. The
Fall of '67 saw him open the Rock Shop, full of
old clothes and generally offbeat things. Run
by anyone else it probably would have de-
generated into another head shop, but under
Tuft's supervision it has eventually become a
craft store. '

In January of 1972 he took over the rest of
that building, making the Folklore Center
complex almost a half-block in length. The
added space became the new Concert Hall,
increasing its capacity by 50 percent, while
the old space became the Record Store, a
store which now has one of Denver's finest
selections of cut-out or hard-to-get records.

During all this growth, Tuft admits, | al-
ways felt that | wanted to appeal to America, |
really didn't want to be serving just Denver."”
That desire was served well in 1965 by the re-
lease of the Folklore Center Catalog, a
“handy reference of records, books, maga-
zines, song index, listing of instruments and

Oxford Hotel

Folk Music
Showcase

Fees Plus Room And Board

The Oxford Hotel is, along with the Brown
Palace, one of the two classic Denver hos-
telries, an imposing marvel of 19th century
architecture with distinctive restaurants and
decor. But one thing the Oxford has which is
unigue, is casually excellent folk showroom
and dance floor holding 200.

Managed by 10-year club veteran Graham
Lewis, who has put in time at nationally-
known Los Angeles rooms like the Trouba-
dour and Ilce House, the Oxford's Regency
Room concentrates—like the older Folklore
Center—on excellent local talent just starting
cargers.

However, the year-old club has also hosted
one and two night stands by record artists
such as Ramblin' Jack Elliot, Rick Cunha,
Mimi Farina, John Hartford and Michael Mur-
phey.

Admission charges are kept low and per-
formers get room and board at the hotel be-
sides their fees.

accessories, an almanac of useful and enter-
taining information.” Out of print now for
several years, that catalog is currently being
revised for republication sometime in 1976.

There are, in addition to the Folklore Cen-
ter's Concert Hall, two other clubs in Denver
that feature folk acts on a regular basis. The
Global Village, run by ex-Folklore Center em-
ployee David Ferretta, has local folk enter-
tainment on a nightly basis, and has provided
many a starting act with a chance to get their
performance together.

The Oxford Hotel also gives local talent a
chance at their well attended Sunday Night
Hootenannies, but on Thursday, Fridays, and
Saturdays manager Graham Lewis presents
more established acts. In recent weeks these
have included such guests as Townes Van
Zandt and Rambling Jack Elliot. The Oxford
has also become something of a center for a
growing bluegrass community in the area,

and bluegrass acts are featured prominently
in its booking.

In addition, the larger clubs in the area like
Tulagi in Boulder and Ebbets Field in Denver
bring in folk acts on a more irregular basis,
and together all the clubs allow folk followers
to see a large and varied selection of folk tal-
ent.

Of course, there is a large selection of folk
(contemporary folk, if you will) to be found
simply on the rosters of the national booking
agencies located in Denver, Athena Enter-
prises and Stone County, and it seems some-
how less than coincidental that the only two
agencies in the country specializing, as it
were, in talent of this genre should have
started in Denver.

It's no secret that many artists of stature
are moving to Colorado, but there were of
course many musicians here before the new-
comers arrived. So many, in fact, and of such

quality that they have prompted a record of
their own.

Biscuit City Productions, run by Jim Ran-
som and Laura Benson, was ariginally put to-
gether more or less as a recording studio to
dodemo tapes for local folk artists. They were
so impressed with what they heard that they
decided to do a record themselves, and Colo-
rado Folk was released last year on the Biscuit
City label. It sold well, so well that they are
doing a second volume, which might be out
by the time you read this.

There is, to sum up, a lot of very good mu-
sic being made in Denver and the rest of Colo-
rado that few people ever hear about, much
less hear. Harry Tuft suggested that it is
“part of the character of Denver, in its open-
ness or ambience or whatever, that is condu-
cive to the personal kind of music that folk
musicis." The personal kind of music—that's
Colorado music.

Guru Maharaj Ji has 6 million fol-
lowers worldwide and a thriving na-
tional headquarters for his Divine
Light Mission where he is shown
making a recording. Performers of
the Living Arts is part of the mis-
sion's activities.

n 1966, the Broadway
play “‘Hair"" chorused to
the world, "This is the
dawning of the Age of
Aquarius . . ." Among as-
trologers, this Age of
Aquarius is also the Age
of Air, which means, they
say, that all that is air-
born—including sound
and especially music, will have unusually
great impact on life for the next 2000
years.

In agreement with this, sages have
predicted for centuries that the Age of
Aquarius would bring an upward trend in
world harmony and peace, with communi-
cation becoming most effective and uni-
versal through the medium of music.

The majority of mankind responds to
musical sound in a positive, and often
light-hearted manner, True spiritualism is
also a turning away from heaviness to

Tranquility Of Colorado
Perfect As Home For

Divine Light Mission
By BARRY OLLMAN

light, from negative energy to a joyful rela-
tionship with one's life. It is not surprising
then, to realize that the centers of spiritu-
alism may also become the world's centers of
music in the not-too-distant future.

One such spiritual center is situated at the
foothills of the Rockies, in Denver, Colorado,
where the National Headquarters of Divine
Light Mission is located. Here some two thou-
sand of Guru Mahara; Ji's six million world-
wide followers live and support the Mission's
activities. Billed as "Perfect Master of this
age," Guru Maharaj Ji is said to reveal the
“Knowledge" of inner peace. Ranging in
years from 4 to 74, these members of the
New Age are spreading the word that har-
mony among humanity is possible through
an individual inner experience of peace. And
true to the time, their message is being
brought to us over wave lengths of bass and
treble—Divine Light Mission is rocking out!

Performers of the Living Arts (P.L.A)) is
the Mission's current channel for nationwide
entertainment. In Denver, co-ordination of
the P.L.A. groups of 25 U.5. cities takes place,
as well as correspondence with musicians
throughout the country. P.L.A. effects per-
sonnel changes within the groups as well as
arranging occasional collaboration of equip-
ment and materials for publicity. Over 300 Di-
vine Light Mission members are part of
P.L.A., including jazz singer Alan Thomas, a
professional rock band “The Aposles," the
Divine Light Dance Ensemble which performs
the original musical “Krishna Lila,"" notably
for the United Nations, for 500,000 at a festi-
val in India; and the Denver Bliss Band.

Most of these groups, originating from
Colorado, were seen at the three day program
called Millennium '73, held by Divine Light

Mission at the Houston Astrodome this past
November, and attended by over 30,000
people. Expecting a sombre spiritual gather-
ing, the audience was pleasantly surprised to
find themselves in the midst of one of last
summer’'s best rock festivals featuring Stax
recording artist Erik Mercury.

Since then, P.L.A. has concentrated its ef-
forts on gquality entertainment for social serv-
ice programs in the Denver-Boulder area and
throughout the nation. Its performers visit
prisons, hospitals, schools, orphanages, old
age homes, or wherever they are needed.
P.L.A. states its purpose as, “‘To uplift man-
kind through utilizing the medium of music to
reflect the peace, joy and light found through
the Spiritual Knowledge revealed by Shri
Guru Maharaj Ji."

Remaining true to its purpose, Divine
Light Mission's P.L.A. has had growing suc-
cess, particularly with its dance/play
“Krishna Lila."” Conceived for stage and
edited by Guru Maharaj Ji himself, it was per-
formed for the first time in 1972 in Montrose,
Colorado, and has already become a classic.
The Santa Barbara News-Press in a 3 page
spread describes the play as “‘a spectacle of
swirling colors, jingling bells, a gentle forest,
and the laughter and tears of the divine
lovers.” The musical score was written by a
Colorado native, flautist, Don Eaton. The mu-
sic is a blend of Eastern and Western sounds,
using flute, sitar, tablas, guitar, mandolin,
string bass, electric sitar, cello, violin and
tambourine. As another newspaper com-
ments on the changing times, ""Never before
has a spiritual master made a contribution to
the repertoire of the stage."

Not long ago, the first Divine Light Mission
Musicians Conference was held in Denver.
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Barry Fey Concert

® Continued from page C-6

little over a year he was on the way to an awesome industry
insider legend, the man who promoted 27 consecutive SRO
concerts.

Fey's ascent was in serious danger once in 1968 when he
went deep into hock to put together a three-day all-star Den-
ver Pop Festival. What happened was that as soon as Fey had
all his money on the line it started raining and kept up the un-
precedented downpour for most of the next three months.
“The rain stopped just one day before our festival,'" says Fey.
“There was no such thing as a covered stage at that time and
if it had kept raining I'd have lost $75,000."

As it was, he came away with some $200,000 and his
scrambling days were over.

In Nov. 1969, the Rolling Stones were looking for a really
out-of-the-way arena to kick off their big U.S. tour, in effect a
warm-up date away from the big-time reviewers. Barry Fey got
them for the State U. fieldhouse at Fort Collins.

“One of their crew came over to me before the show and
asked shyly if the Stones could possibly have something to
eat,” recalls Fey. **So | had some coldcuts sent in and they
seemed delighted by the consideration, It's amazing how
things have changed. At this point | have, in effect, a full-time
caterer putting on really terrific spreads at every one of the
75-100 concerts | do each year."”

At any rate, the Stones thought enough of Fey to fly him to
Mice when they were contemplating their 1972 U.5. tour and
they wound up giving him 11 of the dates to promote. Fey had
a huge party for the Stones at his rambling Denver suburban
home on their layover day in town during the tour.

At 34, ex-marine Fey i1s heavy-set, medium-height and
bearded. But he still claims he can match Bill Graham or any-
body else in rock at playing one-on-one basketball. *'I'm really
bad copy, | guess," he says. "'l don't smoke, drink, take dope,
cheat on my wife."” He doesn't even drive a car, he never
learned.

One of the rewards of success for Fey is that he doesn’t any
longer have to worry about paying for cabs into town or lim-
ousines at the airport, and members of his staff of five can
drive him places. In the old days, Cindy had to drive him to
outlying Colorado towns to deliver tickets and advertising.

Mrs. Fey was part of his office from the start and is now in
partnership with Chuck Morris, who manages the city's top
rock club, Ebbets Field. (Separate story in this issue.)

“The return I'm looking for when | set up a concert i1s 20
percent of the gross after expenses,' Fey says. He relies heav-
ily on radio advertising, but i1s watchful not to overadvertise
and does not promote concerts in partnership with radio sta-
tions in exchange for free time.

He was the first promoter to do major FM advertising in the
region, claiming he was sometimes treated high-handedly by
the ranking Top 40 station in certain markets when he was
starting out.

Fey admits that he became somewhat disenchanted with
the concert business during the height of the ““free music for
the people” radical ethos around 1970. “Fortunately, kids are
now a lot more mature and they realize the promoter isn't just
a pig ripping off poor artists,” he says.

Fey's achievements are even more impressive when one re-
alizes that Denver does not really have an adequate year-
round concert hall, a situation that will only be remedied in
1975 when a new 19,000-seat arena alongside the Mile-High
Stadium is completed. The acoustics at the city auditorium,
built for athletic events, are admittedly poor. Fey has been
given credit by his audiences and the industry for doing the
best he can to overcome the flatness by good sound equip-
ment.

RockRy Mountain High

e Continued from page C-6

Denver travels with John when he's performing in an area
where they have friends or sightseeing interests.

Denver may consider Colorado his retreat, rather than his
musical career workplace. But Coloradoans have just paid him
the record-shattering tribute of forcing an unprecedented
four-night stand June 27-30 at the Red Rocks amphitheater,
a 9,000-seat outdoors facility in a spectacular setting over-
looking the whole Denver basin.

Mo artist has ever sold out more than two nights at Red
Rocks previously. John rarely has performed in Colorado in
recent years and the whole reception seems to have taken on
the scope of his adopted state expressing gratitude that he
freed them from decades of having Rodgers & Hart's ““Moun-
tain Greenery'' as the only state theme song.

RCA Records was quick to realize the implications of this
Colorado reception for their artist. Along with Denver's long-
time managers, Jerry Weintraub's Management ll, RCA set
the governor's proclamation, a two-week promotion with
KIMN-AM in the city of Denver with John doing home inter-
views on the top-rated morning show of Michael Butts. Listen-
ers sent in postcards with messages on the theme of ""Wel-
come Back Home Again, John." Winner got records and
concert tickets.

A heavy national schedule of promotion was keyed to the
June 23 release date of "Back Home Again.' Local announce-
ments of Denver's summer appearance schedule were coordi-
nated with full-page ads hailing the album.

In case you hadn't already noticed, this is the summer of
John Denver. And it would be rather foolhardy to bet he won't
continue his streak of selling out every concert he's played so
far in 1974,
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hat Chuck Morris
thinks most proves
that his club Ebbets
Field fulfills a need in
the music industry 1s
that even prior lo its
opening a year ago he had commitments
from 10 or 12 acts who believed that strongly
in Morris.

Ebbets Field, of course, has now gained na-
tional recognition as a kind of Troubador
Denver and is credited with breaking acts
such as Lynard Skynard and Marshall Tucker
and Maria Muldaur, all spotlighted here off
heavy FM radio identification and sub-:
sequently booked for a Colliseum concert by
Barry Fey.

But Ebbets Field is not exclusively contem:
porary. In fact, it has recently booked with
success comedians such as David Steinberg
and Robert Klein and has had a policy of var-
ied fare from rock to folk to jazz and some
blues. Perhaps the only types of music not
featured would be soul, country and MOR.

A roster of who's appeared at Ebbets Field
would fill an entire page in the magazine but
some would include: Doc Watson, Earl
Scruggs, Tom Rush, Eric Anderson, Mimi Fa-
rina, John Fahey; in jazz, Les McCann, Can-
nonball Adderley, Roland Kirk and Larry Cor-
yell: in rock New York Rock, Pete Frampton,
Robin Trouer, Randy Newman, Sandy Denny,
Strawbs, Climax Blues Band, Leo Kotke, Taj
Mahal, Mahavisna, Doug Kershaw, Brewer &
Shipley and Nitty Gritty Dirt Band,

Ebbets Field? This is what a lot of the
younger customers of the downtown Denver
club wonder about when they first come upon
the name. Inside the door is a huge photo-
graph of the 1955 Brooklyn Dodger baseball
team. Some catch the connection.

What it 1s is that Morris, 29, was born four
blocks from the historic ball park home of the
Dodgers. He had considered other names for
the club including Rocky Mountain Concert
Bar but decided on Ebbets Field and opened
Feb. 13 (a Tuesday not Friday) last year with
Mark-Almond, an English band.

Morris was able to get into his own club
scene through a joint investment with
Cynthia Fey, wife of Barry Fey.

Also notable in Ebbets Field is the fact that
it was designed jointly by Morris and Rush
with the artists in mind. This has worked out
so well that artists are now considering
recording live LP's in the club. Flutist Tim
Weissberg is just one of several who had indi-
cated interest in recording at Ebbets Field.

Ebbets Field was formerly Marv's Mar-
velous, a basically Helen Reddy MOR club.

Ebbets Field Is
Not In BrooRlyn

It's A ContemporaryAct Club
In Denver Achieving National Fame

By EARL PAIGE

i

Chuck Morris (right) of Ebbets Field and Tom Rush. The Denver club was designed with the help

of Rush and other artists and reflects, Morris believes, the needs of the performer.

Rush suggested the carpeting of the floor and
bleacher seats. The bleachers, in fact, give
the room its depth as they are tiered as in the
actual Ebbets Field.

Fully one-fourth of the original room’s
seats were closed off from the stage—that got
changed right off. There was a huge bar with
all the commotion this causes and that was
eliminated.

Possibly as important as any change was
the introduction of a Malachi sound system.

But there are a lot of concepts that make
the room work and that make it on a per cap-

ita basis ons of the most successful clubs of
its kind. The talent expenditure ranges from
$3,000 to $6,000 an act in a 250-seat club as
opposed to say 450 at the Troubador in Los
Angeles.

Morris spends every week $700 to $800 to
promote the club, principally in radio. He says
label support amounts to $20,000 a year.
Stations used include FKML-FM, KBPFI-FM,
KLZ-FM and KTLK-AM. Straight Creek Jour-
nal, an underground paper basically, gets a
lot of the print advertising.

Yet another concept Morris is proud of is

not charging a minimum. He says, “Min-
imums are a deterrent to success of clubs.
Your rock audiences are poor in the sense of
paying $8 at the door and $4.00 for drinks af-
terward.

It cost $4 to get in Ebbets Field and that's
it. You can drink or not. Drinks are $1.25, The
only food served basically is hot dogs (Kosher
at $1). "We don’t push this.”

Other reasons why Morris thinks his club
has succeeded include its flexible booking. It
can be going seven nights a week. Now and
then there is even a free concert as with Mimi
Riperton a few weeks back,

A typical week plus line-up included David
Bromberg through Wed., Jerry Jeff Walker
and Phil Ochs through Sat., Ry Cooder Mon.-
Tue. along with Fairport Convention. Then
Billy Joel.

As for the opening act, Morris rarely buys
local talent. **| have been very disappointed in
how the city responds to its own new talent. |
think that on a per capita basis, considering
the type of talent we bring in here, the buying
public is spoiled.”

Marris said in terms of his overall philoso-
phy: 'l don't consider myself a bar man. |
think I'm a rock promoter who happens to sell
whisky."

Other basic qualities of Ebbets Field in-
clude the sale of whisky and 5 percent beer,
never 3.2 beer. Morris has visited the Quiet
Knight in Chicago and has seen other clubs
where a section has been set aside for under-
21 age customers, but did not want to go this
route at Ebbets Field where under-age cus-
tomers are stamped and sit anywhere.

This is not because Morris never had expe-
rience with very young customers.

Educated at Forrest Hills high school and
Queens college in New York, where he came
to know two people now somewhat promi-
nent in the industry, Morris really got into
rock when he came to Colorado for post grad-
uate work on his masters in political science.
At Boulder he became music critic for the
daily newspaper. He then opened a 60-seat
room for teens and was associated with it for
about six months.

He next went on to manage The Sink,
which he describes as a "'beer hall with a juke-
box and a room upstairs—a sort of Girdy's
Folk City (the New York club)'’. He was into
this scene for a year and a half getting to
know more people on a national level all the
time.

Meanwhile, his two old school friends wel-
comed him to the business—they are Eddie
simon, Paul's young brother, and Johnathan
Coffin, product manager for Columbia Records.

Denver Dining With The Stars

Warehouse Bidding To Become National Entertainment Gormet Chain

hey're not keeping
everything in Colo-
rado to themselves.

What has become

cessful entertain-
ment and dinner
‘concepts will be go-
g national with
Warehouse Restaurant, Inc. in Denver re-
maining as the “mother' operation. in the
words of Peter Rachbach.

Warehouse is the dream come true of
Rachbach and his long time friend from col-
lege days Letitia “Tish” Matson, a former
graphics designer who came to Warehouse
when it opened a year ago this coming Octo-
ber.

The dinner, entertainment and arts con-
cept (there are 88 original paintings dis-
played in the many eating rooms of Ware.
house) Is attracting national attention from
acts and will now be a point of origination for
the Muscular Dystrophy television network
broadcasts.

A recent line-up of talent at Warehouse in-
cludes Little Richard and Street Corner Sym-
phony, Barbara McNair, Peter Nero and Louis
Nye, the Four Tops, Earl Scruggs Review, B.
B. King, Glen Yarbrough & the Lime-

one of the most suc-’

liters. Duke Ellington, Burns & Schreiber,
Della Reese & Ramsey Lewis, Hay Charles,
Mills Brothers, Bill Withers, Waylon Jennings.

Lined up for late summer and fall; Anthony

Newley, Petula Clark, Fats Domino, Jose Feli-
ciano, Smothers Brothers, Stan Kenton, Gor-
don Lightfoot, Four Freshmen, Mel Torme,
Willie Melson.

Rachbach has been around theater all his

life since growing up in New York's east side.
He spent two years in Los Angeles and fell in

love with Colorado when he came here to

school at the University of Denver and met
Ms. Matson.

It was during school that Rachbach, 28, got
the idea he calls collage. He then went on to
be involved in the Colorado Music Hall, a din-
ner theater.

He sold his idea to Saul N. Davidson, a man
responsible for about 10 top Colorado restau-
rants, who provided much of the financial
backing and then Rachbach and Davidson
sold the concept to Gerald Block, president,
Western Corp., a conglomerate in real estate
among other businesses.

Under a still to be selected name, the Ware:
house concept will open up in Houston, Phoe-
nix and Atlanta with three more cities tar-
geted but not identified. Talentwise the chain
means that Rachbach will have $6 million a

year buying power. He plans to block book.

The aspect of Warehouse that perhaps
makes it as unigue as any other in the views
of Rachbach and Ms. Matson i1s that the cus-
tomer can have dinner, have dinner and see a
show, or just see a show=—{flexibility not avail-
able everywhere in the world, they claim.

The entire package weeknights costs $13
and includes a complementary glass of wine
(burgundy, rose or chablis).

Other aspects would include the intimacy.
The seating is such that no one is more than
44 feet from the stage. *'They're all orchestra
quality seats,"" exclaims Ms. Matson, who has
supplied many ideas in promotion.

She calls the concept a cross between a
classic club and a lounge. "It's not a Las
Vegas club. What has hurt so many show and
showroom places 15 the unpalatable food.
Maybe our food is what is most outstanding.

“It's simply a great place to eat.”

Rachbach gives credit for this to Ray Reed,
a friendly black chef who has been first cook
for some of the top chefs in the region. Reed
will go along with Rachbach to the other cities
to recruit culinary experts and carry out the
continuity of Warehouse.

Also, eight young people ranging from 24-
32 will be going into the new cities to set them
up. This includes two from the kitchen, two

WA REREOUSE
RESTATURANT

bartenders, four managers including two in-
volved in the entertainment areas. “‘We're
over-loaded in managers now because | antic-
ipated this expansion,'' Rachbach says.

Characterizing his operation as a curious
combination of Jewish, Blacks and ltalians,
Rachbach says, “We have been developing
talent. We have a 23-year-old manager who
started here as a buss boy at 16."

— WWW americanraaio m
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Colorado Springs Loves
Country Music But
That’s Not Whole Story

By CHET GRABOWSKI1

he only talk you'll hear about heavy
metal in Colorado Springs is about the
gold and silver that was mined here in
the Rockies years ago. While the rest of
the country has had its music head
turned inside out and around by theat-
rics, costumes, makeup, and an em-
phasis on showmanship rather than
music, Colorado Springs musical tastes have remained on the
unadorned side of the musical spectrum. Music about good
times and good friends, mountains, brilliant skies, and cold
winds,

Mestled in the foothills of the Rockies, overlooked by snow-
capped Pikes Peak on the West and the wide open prairies
and plains to the East, Colorado Springs is first and foremost
a natural haven for country music. Always has been. Always
will be. Even during the lean years before country music's *'re.
discovery,”" Colorado Springs was always one of the tour stops
for major country artists like Buck Owens and Porter Wagner.

Mot that Colorado Springs is a sort of Nashville West. Far
from it. It's just that there's no major recording studios here,
nor are there concert halls that hold 10,000 people. Major art-
ists come to The Springs for special events like the Pikes Peak
Hill Climb and the Pikes Peak Rodeo held during August each
year,

The country music scene here revolves around the
numerous clubs in the area that form the grass roots of the
music and entertainment industry here, Clubs like the Cow
Palace, The Hitchin' Post, The Black Stallion, all with names
that just exude country music all by themselves. Clubs where
talented up-and-comers like Larry Trider, Kenny Vernon,
Buddy Alan, Doyle Holly, can get close to an audience, play
their music, try new things, and get a live audience reaction.
These are the places where just about every big star starts out
and pays their musical dues and gets a chance to refine their
act, They're places where the people can still get close to their
favorite singers, get to know them on a first name basis,

stand up and dance, and most of all have a whole lot of fun.
And it works both ways, tor both the audience and the per-
former,

But country music isn't all there is to music in Colorado
Springs. Not with three colleges in the area and a population
that's getting younger all the time. Artists like John Denver,
Loggins & Messina, Poco, The Beach Boys, J. Geils, Marshall
Tucker Band, all have made the trek down from Denver (most
groups play Denver, then come to the Springs) and most of
those are likely to return. And that's because Colorado
Springs is a really fine place to play, being at the foothills of
the Rockies, Pikes Peak and all that, and the audiences are
appreciative and spontaneous.

But artists and producers alike are agreed upon the fact
that Colorado Springs does lack a decent concert facility in
which to produce the kind of show the audiences here de-
serve. The largest facility here 1s the City auditorium, with a
maximum capacity of 2900 people and acoustics like the gym-
nasium it is. The Broadmoor World Arena is located in a pretty
setting and has somewhat better acoustics, but holds only
2200 people. The obvious lack of a concert hall that will hold
at least 5,000 people and provide good acoustics is the major
reason that groups like Yes, The Allman Brothers, and any
number of the better rock groups who also command larger
guarantees cannot play here. It's a simple matter of econom-
ics, and it's really too bad. But that's the way the game is
played.

On the other side of the coin, however, the lack of contin-
ous *'star’ talent has spawned a lot of small clubs and local
talent that are particularly successful here. Balladeers for the
most part who write their own music about life in the Rockies,
the kind of singers that audiences can relate to as people, not
stars, the kind of songs people live and experience. People
with real talent and little or no pretension, like Scotti Bruning
who just recorded his first album, Jerry Brown who is putting
the finishing touches on his first album, Paul Skyland, The Si-
mon Crumb Band, etc.

ELECRONICS

studios
p.a. systems

pro. equipment
acoustic selectronic

consultation

room tuning

j

| (303) 825-5778
, D0, DOX a288
aspen,colorado

o

pplewood

Studios

Applewood Studios, 680 Indiana St., Golden, Colorado (303) 278-9511

—_
=
r
=
P
~
i
<9
L
-
F
r
4]
o
>
o1
o



www.americanradiohistory.com

L E—-’i ’ l-m v

o - gl e K

RN PR

R e T -0
i T

Promotion Antics Of Colorado
Stations Often Amagzing

Ken Palmer Gives Away AWhole Record Shop
By CLAUDE HALL

JULY 27, 1974, BILLBOARD
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s one veteran program director put it: Yep.
there's really been some crazy radio in Colo-
rado. The man who has been giving money
away in past months like it was going out of
fashion—Cecil Heftel—set Top 40 radio on fire
with KIMN-AM vears ago; he later sold to Ken
Palmer who also kept radio nationwide talking about some of
the antic promotions he pulled from time to time to ward off
rock radio competition. For example, when C. Edward Little,
now head of the Mutual Broadcasting System, was manager
of a station called KTBR-AM and savagely going at KIMN-AM
by giving away records on the air, Palmer bought out a whole
record store and gave it away. When Little gave away a new
Mustang on the air, Palmer gave away a whole used car lot.

At the programming level, other classic duels took place
on the air and off; a story told over and over is when one pro-
gram director was hired by Palmer and his old comrades got
drunk and went over and threw rocks in his window.

Palmer eventually sold KIMN-AM to Pacific and Southern
Broadcasting (and the station was just sold again). Heftel is
back in LU.5. radio, but operating stations in places like Miami
and Pittsburgh. Palmer is in the real estate business. And
names like Ted Atkins, Dave Diamond, Buzz Lawrence, are
quite impressive on the national scene, but only distant
memories, more or less, in the Denver market.

But, to illustrate how varied the Denver market was in
those days, KMYR-FM was a progressive radio station—cer-
tainly one of the first three or four in the nation. But the
people who worked for the affiliate didn't like it; the format
was killed and the call letters changed back to KHOW-FM and
today it's a jazz station more or less. But KMYR-FM will stand
out in radio as one of the few progressive rock failures in the
nation.

Denver is no longer the zany radio market that it was at
one time. However, the competitive drama is still inherent in
the radio that exists. Today, you have KIMN-AM, programmed
by Carl Wigglesworth, faced off for the rock audience against
KTLK-AM, a station which has been consulted by John Rook.
Some local radio people feel that the KIMN-AM sound has
softened somewhat lately. However, the old image is still
there even without Heftel and Palmer about.

The progressive audience was picked up by KBPFI-FM
about two years ago; it has some competition from KFML-AM-
FM, managed by Joseph McGoey.

In country music, KLAK-AM now has competition from
KERE-AM.

In the MOR format, though there are several area stations
programming MOR. KHOW-AM has moved strongly ahead
and just about owns the market. In fact, the station is a domi-
nant No. 1 in the market under program and operations man-
ager Hal (Hot Dog) Moore and general manager John Lego.

KHOW-AM is one of the few (maybe the only) stations in
the world with a beauty queen for an air personality. The show
is called Charlie and Barney and the beauty part is Rosemary
Barnwell; her teammate on the air is Charlie Martin and rat-
ings of the show are phenomenal. But so are ratings for the
entire station. And billings have gone up incredibly, according
to Hal Maoore.

Basically, you have to give credit for the original success of
the station to Buzz Lawrence, who once programmed the sta-
tion and did the morning show with Barney. When Lawrence
left, Moore came on board about five years ago and took the
station from No. 2 or 3 in the market to a solid No. 1. Inter-
estingly enough, Moore once worked at KIMN-AM around
1965 for more than two years before moving to WHK-AM in
Cleveland, then a rocker, and WKYC-AM in Cleveland as pro-
gram director in an abortive attempt the station made toward
rock. After a stint in the military reserves, Moore returned to
Denver and claims he intends to stay there forever . . . and he
well may.

Ancther interesting facet of the station is that Moore
brought in several rock radio techniques to the MOR format.
The station has a singles list of 22-t0-23 records. It plays
about two oldies an hour, all of which are researched well.

*Plus we play a lot of music that other radio stations today
just don't play,”" Moore says. | think radio stations are for-
getting about the 35-49 age group. Well, we try to balance out
our sound with the great album cuts by Frank Sinatra, the
Four Freshmen, Peggy Lee, and others. Nobody is playing
those records anymore. Don't misunderstand, we don't
sound square. And also, this is really personality radio."”

Moore also points out that the station has built up a lis-
tener habit by keeping the same personalities in the same
time slots for several years. "Also, everyone in Denver is
chauvanistic about the town . . . so everything we do, we re-
late locally."

The station is constantly involved in promotions *‘because
Lego is really promotion oriented,” says Moore. For example,
the station was recently involved in a National Asthma Radio/

Thon, with all of the air personalities, including Johnny
Harding, Lindsey English, Scott Fischer, Ray Durkee, Art
Scott, Barney Moore, Jim Heath, and Lynn Woods.

KLAK-AM is still the market’s big country operation, but
KERE-AM program director Mike Millard is marching strong.
He's operating with a playlist of 70 singles, plus LP cuts and
oldies. Fortunately, the station was able to acquire a good
country music library from KITY-FM, a sister station in San
Antonio, when it changed from country music to another for-
mat. Millard is not just aiming for the country listener alone;
“'we do consider ourselves a country music station . . . we're
not intending to be such a modern country station that we
don't sound country. It's not the music per se, it's how you
present it."

KBPI-FM 1s the winner that picked up on the progressive
rock audience in the market and program director Frank Felix
feels that things could not be better for the station; “'in the
last two years, we haven't had a down ratings,"” he says. Like
most FM stations, the station is not building as well as Felix
would like in the mornings, “but there is an upward trend
even there."" In any case, ratings show the station usually a

leader on weekends, when people are out of their cars and

near an FM radio. ARB showed the station No. 2 in people 18-
34 and No. 1 in 18-24 and No. 2 in 18-49. When it comes to
the 18-34 age group, the station is No. 2 only behind KHOW-
AM. The evening personalities include Frank Cody 6-9 p.m.
and Ken Kohl 9-midnight.

There are a lot of good stations in Denver—KDKO-AM with
soul music under general manager David Segal; KLZ-AM man-
aged by Sam Yacovazzi; KTLK-AM managed by Frank Scott.

But Colorado is more than just Denver. KPIK-AM in Colo-
rado Springs is a radio station known from Seattle to Mash-
ville. Other stations that stay in the foreground include KYOU-
AM in Greeley, KUAD-AM in Windsor, and KDZA-AM in Pueblo.
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6340 Old Stage Road al,TD*
Boulder, Colorado 20302
303-447-9683

$300.00

FOR UP TO 12 HOURS

OF 16-TRACK TIME PER DAY.

INCLUDING THE USE OF:

MCI 22 IN-16 OUT BOARD,

MCI 16-TRACK MACHINE,

AN EXPERIENCED ENGINEERING
STAFF,

AND AN ADVANCED COLLECTION

OF STUDIO EQUIPMENT.

$300.00 PAYMENT IN ADVANCE OF
SESSION. TAPE AND TAX COSTS AT
CONCLUSION. BECAUSE OF THE SPECIAL
RATES, ADVANCED BOOKINGS WILL BE
APPRECIATED.
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Music Thrives In Colorado
By DAVIS DUTTION

In the spring of 1860, the siory goes, a certain Mr. Lam-
bert, his wife and three daughters set off from St. Louis in a
heavily loaded wagon, bound for Denver. The ground was
soggy, the going was rough, and it wasn't long before the
party realized most of the furniture would have to be jetti-
soned to make room for additional provisions. When Mr. Lam-
bert suggested tossing the piano—a Brown & Allen square
grand—his daughters cried, "'Please, Papa, anything but
that.'" So, chairs, tables and dressers were thrown overboard,
but the piano journeyed on. When they arrived in Denver, Mr.
Lambert tried to hire a group of bystanders to help him un-
load the heavy instrument. "'A piano?"’ exclaimed one man in
astonishment. “Come on boys!" he shouted, then adding,
“vou needn't pay us, mister. We'll help you just to see it."”

A more recent example of Denver's devotion to music, |
saw with my own eyes. The occasion was the first annual
KVOD-Denver Symphony Marathon, a non-stop, 56-hour fund
raising effort in behalf of the Denver Symphony Orchestra
that took place earlier this year on a cold February weekend.
Hundreds of music lovers braved the weather and drove
downtown to give a little something to ease the orchestra’s pe-
rennial deficit. Hundreds of others, who stayed home and lis-
tened to the Marathon on classical music station KVOD,
phone in their pledges to waiting volunteer workers, Goal of
the Marathon had been $20,000, but by the time it was over,
nearly twice that amount—in contributions large and small—
had been raised.

Money came in not only from Denver, but from all parts of
Colorado and even from as far away as Wyoming, Utah and
Montana. One man heard the broadcast while passing over-
head on a Hawaii-bound jet and phoned his pledge in from
Honolulu.

Energy, enthusiasm, exuberance and showmanship best
describe the 47-year-old British-born maestro who came to
Denver in the fall of 1970, following varied conducting,
recording and teaching assignments in England, Canada and
the U.S. Priestman, just about anyone in town will tell you, has
been good for the DSO. "He's done things with'that orchestra
some of us never thought possible,' acknowledges one mem-
ber of the symphony staff who also served under Priestman's
predecessor, the eminent conductor Vladmir Goldschmann.

Earlier this year Priestman took the orchestra on its first
Eastern tour, an enterprise that any less courageous conduc-
tor, orchestra or board of trustees would have once called fool-
hardy. Starting in Des Moines, the orchestra moved on to
Quincy and Macomb, lllincis, and after several more stops
concluded with concerts at Kennedy Center in Washington,

D.C. and New York's Carnegie Hall, The venture was largely
underwritten by a sizable grant from the Denver-based Johns-
Manville Corporation.

The East Coast tour was by all accounts a genuine success,
Daily progress reports of the orchestra's progress were filed
with Denver papers and phoned in to KVOD. The Des Moines
Register's critic described the orchestra as a ''thoroughly pro-
fessional ensemble'’; the Washington Star-News commented
that the DSO is ‘‘comparable to any of the major orchestras
. . . It makes fine music’’; and the New York Times—not a jour-
nal to bestow critical praise lightly—termed the Carnegie Hall
performance “‘an enjoyable concert from a fine orchestra.”

This summer the DSO will do six concerts at the famous
Red Rocks open-air amphitheatre, in the foothills of the Rock-
ies, about 15 miles west of downtown Denver.

Benny Goodman and his quartet will share the Red Rocks
spotlight with Maestro Priestman and the orchestra on Au-
gust 17, offering a program including Strauss polkas and
waltzes, an orchestral arrangement of Gershwin's Porgy and
Bess and Malcolm Arnold's Clarinet Concerto Mo. 2. Two sym-
phonic programs round out the Red Rocks season: An all
Tchaikovsky evening on August 24, and a free concert on Au-
gust 27 featuring assistant conductor Bruce Hangen leading
the orchestra in works by Chabrier, Copland, Vivaldi, Ravel
and Rimsky-Korsakov.

In addition to the Red Rocks series the DSO will present
several free city park summer concerts, appear at Aspen
(where the famed Aspen Musical Festival is this summer in its
25th year), and give a dozen outdoor performances in various
towns throughout Colorado. “We're the only professional or-
chestra within a 500-mile radius of Denver,”’ says Kent, *‘and
a part of our obligation is to bring as much fine music to the
outlying areas as we can. But,” he adds gloomily, ““it all takes
mmwirl

Mo round-up of Denver’'s classical music scene would be
complete without some mention of the many other groups
and ensembles—professional, amateur or university—which
regularly bring fine music to Denver audiences. Everything
from ancient madrigals to Moog synthesizings is available,
year-round, to the Denver music-lover. A typical week in Den-
ver might include the Classic Chorale doing Haydn's *The
Creation'’; a symphonic band concert at the University of
Denver; a baroque ensemble performing in the drawing room
of an old Capital Hill mansion; a piano recital by John Brown-
ing; an evening with the Julliard String Quartet, a night of
classical guitar with the Romeros; a full-length ballet at the
Bonfils Theatre.

GROWING WITH

COLORADO
MUSIC COUNTRY

Loudilla, Loretta & Kay Johnson

FAN CLUBS, INC.

Tri-Son Promotions and News
International Fan Club Organization
Loretta Lynn International Fan Club

P.O. Box 177, Wild Horse, Colorado 80862
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Instant Studio
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DT R Sound Builds Complex
Studio Hardware Right In Colorado

"Mixers More Fun s s s oo
Than Computers”

most important supplier of recording

hardware. DTR is now able to provide the
kind of professional eguipment and
servicing that Rocky Mountain recording
studio operators previously had to get
from the major electronics distributors in
Los Angeles or Nashwille.

However, although this recording hardware distributorship is
undoubtedly DTR's most important service to the booming Colo-
(‘ rado music industry as a whale, it 15 as yvet one of the smaller com-

- ponents of DTR's $250,000 annual gross
L n DTR also manufactures a $90-$350 line of speakers, custom-
- -‘.,:, 2
é. . . builds auditorium loudspeaker systems and operates a small re e W -
- - tail outlet in Littleton il
g & e : The conservatively dressed Takemoto, still in his early 30's, o 4
{RiRL B '-l

e, A |

was trained as a data processing hardware expert and worked as
i1 a highly paid consultant in oil company computer design before
deciding he would have more fun following his interests in the
audio field. The DTR inthals were simply transferred from Take-
moto's earlier data processing design corporation.

DTR is now the biggest supplier of equipment to James
Guercio’s fantastic Canbou Ranch facility, to Denver's Apple-
wood studio and Viking remaote truck. DTR 15 also the builder of
the new 16-track studio at the offices of Crested Butte Records.

"“We may be the only distributor in the country franchised tor
four lines of Ampex professional equipment,”” says Takemoto
proudly. *‘We maintain a $10,000 inventory of Ampex studio tape
alone.” Ampex, of course, has a giant factory at Colorado
SPrings.

Takemoto expresses extreme concern over the growth of Col
orado recording bringing in fly-by-night operators who offer big
promises they are unable to back up

“"MNow the area is starting to get people calling themselves stu-
dio builders who don't have a line of credit and who don't distrib-
ute or service equipment,’” he says. ""What are they supposed to
be selling if they haven't got equipment to sell.”

Takemoto has personally saved the day for more than one : ' , : - 7=
Colorado studio when their boards or decks, generally ordered ~ Ampex Corp. employs nearly 1,800 in this large Colorado
from outside the state before DTR came into existence, broke Springs video and audio equipment machine manufactur-

It's just more fun developing audio equipment and loud-

i - ing facility. Videotape recorders, instant replay disk re-
speaker systems. That's the conclusion of Arnold Takemoto, dnw'.-' sh_urtlev before an important session. Takgmnm and some cngrders {?Eﬂn used ,:I,,:: sport shows), TV ¢ E !f d (
who has found happiness at his company called DTR Sound in of s nine employees would rush to the studio and use their ~ : pe i edundioriartnd

PP pany hardware expertise to get things working again. fessional audio recorders are among products made here.

Colorado Springs.

RocRy Mountain Hi Fi

® Continued from page C-22

ample, a customer is considering buying a thousand dollar
systern from us, he naturally asks, ‘What do | do if they system
breaks down?' We are in a position to answer, ‘Well, sir, let us
show you what we do if you system breaks down!' And we take
him for a tour of our service department. For this reason, we
recently spent $10,000 remodeling our service departments.
In one location we actually have a large window looking from
the speaker theatre into the service area. This is often a sales
clincher, even in the $400 systems. Customers spending sev-
eral hundred dollars are as interested in their cash invest-
ment as those dropping a couple of thousand."

Miller got the ideal of using a service writer from the au-
tomotive service field, **Our technicians work on a commis-
sion basis just as do mechanics in the auto service field. So
their time is extremely valuable to them. By having a full-time
service writer, we save our technicians the trouble and time of
draggng the symptoms out of service customers. The service
writer handles all the initial trouble shooting, the phone calls,
and dispatches work to technicians. This leaves technicians
free to turn out more pieces and that is good for them, good
for the customers, and good for Howard Sound Stereo.'”

Thirty-five to 40 people were interviewed before hiring the
firm's service writer, Paul R. Schuman. “A service writer
doesn't have to be a technician. But he has to be able to write
more than “it's broken' on the service ticket. Good diagnosis

“ON LOCATION”

MONO — 2TK —4TK —8TK — 16 TK — REMOTE RECORDING
One of the largest complete Mohile Recording Control Rooms in the Rockies & U.S.A.

éusr:-llﬁl;tn: u:i th Dolby — Kepex — Lifitais EI::E:-:?: on the part of the service wniter greatly aids shop speed and
. - = : : productivity, "

AL Equa_llzers _I h ??t'qn. Pictures Keeping abreast of market changes has played a part in

Cooper Time Delay — Echo — Blevision Howard Sound Stereo's growth. “Years ago most of our cus-

Efx. Filters — Large Assortment Education tomers were in their late twenties up into the fifties. Now the

of high guality Microphones — etc. trend is to the younger customer: 85 percent of our customers

now are under 25 years old. We still have the older customers,

Including Closed Circuit TV Monitoring but we have to cater to the youth group today. We advertise

24 Hour Service Art ﬂEﬂ&FHHEﬂ" t simply, not too wordy, not too complicated. Ninety percent of
.Fi'e:':ﬂ.:-d Mastering our sales involve music systems, rather than components.”
Pressings The typical customer of Howard Sound Stereoc comes in ex-

plaining he has outgrown his $89 stereo and is ready to make
a step up. He usually has a price in mind. He will ask what he
can buy for $400, as an example. *‘That is why we prepackage
our systems,”” Miller says, ""We build our systems with a par-
ticular price point in mind, and a particular quality sound. We
look at all the manufacturers before making up final pack-
dBes.

“"We cherry pick a number of lines. Many lines are very
broad and have a lot to offer a lot of people. But, we have to
look after our specific customer. For our customer, we may
only want the $200 receiver, not the $300 one.

“0ur buying considerations include, (1) Reliability, (2) The
amount of power for the money (watts/dollars), and (3) The
physical appearance.”

e, PP ONDE

1045 W. Arizona Avenue . Denver, Colorado 80223

303°744°6023
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MISCELLANEOQUS

Hestergeor

BILLBOARD IS ON MICROFILM:
Back copies of BILLBOARD are available

on micrafilm dating from November 1894 to
Decemnber 1970,

Microfilm copies of articles from any of
these issues may be obtained from Billbaard
Publications at a cost of $1.50 per page up
to § pages,

For prices on additional copies and for
further information contact:

Bill Wardlow
General Services
Blllboard Publications
9000 Sunaet Bivd.
Los Angeles, Cal 90069
213/273-7040 tfin

BILLBOARD
Group Subscription
Discounts
Save X% on subscriptiona to Billboard for
groupsof 10 or more. For rates and informa-

tion write:
BOX 8019
/o Blilboard, 1515 Broadway

Mew York, N.Y. 10038 tin

POSTERS, BLACK LIGHTS. INCENSE.

beads, patches, stickers d_f
free catalog, {404} ma-m'-n'."%ﬂ"bmn lnnrﬁ.

251 Peachtree S5t., N.E., Atlanta, Georgin 30309,
ifn

WILSHIRE BLVD FOR RENT

Ideal for traveling exec. We'll pay your bills,
take your phone messages. lorward your
mail & typa your latters—all for one monthly
lene,
Stephanie Barreit
6363 Wiishire Bivd.
Los Angeles, CA 90048
(213) 655-2726 ya?

COLOR SLIDES OF THE WORLD AND
Aviatton=Send for free list. APOGEE PHOTO,
35356 Bounty Avenue, Las Vegas, Nevada BO121

w27

POSITIONS WANTED

Dear Program Director, Anytown, US.A.:
As a radio announcer my objective is to
establish & sincers quality of professionalism
within thestation [ work, and the community
I live. | have two vears experience as a D).
(Top 40, MOR.) with a third endorssd.
[ am confident of my capahilities of undar-
standing, adapting. and progressing with
moat any radio station. Your considerstion
will be greatly sppreciated. Sincerely,
James E. Nowicke. Tapes and resume are
available upon request. James Nowicke,
163 Broadvway, Grand Island, MY, 14072
(T18) T73-5868, vy

“The man that put KSTP Minneapolia-St.
Paul on the map 18 now available as a perma-
nent Program Dhrector or Consultant! KSTP
rose from 13th to 2nd in 105 days, and was
#1, 18-34. and #1 or #2in teensin EVERY
pulse and ARB in his vear as P.D. Call Jim
Channell at his mother’s, &he's putting him
up for & couple of weeks—(312) 929-8229 ar
call (612) Ti5-4856!" wul?

PROGRESSIVE M.O.R. PERSONALITY
BEEKING NIGHT TIME SLOT INMN
LARGER MARKET. CURRENTLY
WORKING IN MEDIUM MARKET,
MUSIC DIRECTOR, FIRST PHONE.
WILL CONSIDER ANYWHERE 1N U.S.
BOX €25, BILLBOARD JOB MART,
1516 BROADWAY, NEW YORK, N.Y.
10036, rud

Young man seeks position as D for clubm, |
parties. Well experienced in all the latest
records. Available full time, time or
week-ends. Interested in working in new
club. Contact: Gregory Sutton, 1211 Loring
Ave., Brooklyn, N.Y. 11208 or call (212}
MI7-7746. Bud

POSITIONS OPEN

HELF WANTED: New 100 KW stereo FM
rocker due to go on the wir in late August
or sarly Sept s now taking spplications
from personalities, male and female, wha
can make us Mo, 1 and keep us Na. 1. Posi-
tions open in this young organization in-
clude muaic director, news/program direc-
tor, and production mansger. Part time
sales, if wanted. No screamems plesse. 'We
need creative people who can produce a
good spot from start to finish, Excellant
working conditions. If vou're ready to mowve
up to a tumed-on radio station near the
Univernity of Alabama, send photo, tape,
resume, and salary reguirements to:

Gary Violet

WVEL-FM

P.0. Box 97
Kennedy, Ala. 35574

WICHITA COUNTRY MUSIC STATION
would like to meet & talented DJ with sales
experience or o talented salesman with DJ
experience, If you're ready to make money
contact Hobert Froeman immediately, {318)
TE2-D018 or write 7397 W, Central, Wichita,
Kansas 67212, NO PREFERENCE AS TO
FORMER MARKET SIZE, auld

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.

GOLDEN OLDIES

TRADING POST

JOIN US WITH YOUR CLASSIFIED ADVERTISE-
MENT. Records - Albums - Sheet music » Phonographs - Old

BOARD MAG

record traders. collectors, swappers, investors, chan
huvers, sellers and all other tratTickers—here is your TRADING
POST. a marketplace, right in the middle of the action: BILL-
INE. Here's where the charts have been

measuring music popularity since the early 40’s. BILLBOARD
GOLDEN OLDIES TRADING POST is open for business,

switchers,

COLLECTORS
NEW NEW NEW

MNow you can order from |argest audio data
bank in U.8.| Send §1.50 for surprise cas-
satte (or R to R, please spacify) and full
information.

THE GREAT AMERICAN

SOUND MACHINE, INC.

P. O. Box 3703
Beverly Hills, Calll. 80212  au3

SEARCHING FOR OLD RECORDST DIS-
Continued, 216 N. Rose, Burbank California
81506, vl

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT
PAYS,
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FIVE YEARS AGO
July 26, 1969
SINGLES

1 IN THE YEAR 2525 (Exordium &
Terminus)
Lager & Evans (RCA)

2 CRYSTAL BLUE PERSUASION
Tommy James & The Shondells
(Roulette)

3 SPINNING WHEEL
Blood, Sweat & Tears (Columbia)

4 MY CHERIE AMOUR
Stevie Wonder (Tamla)

5 WHAT DOES IT TAKE TO WIN TO WIN
YOUR LOVE
). Walker & The All Stars

6 GOOD MORNING STARSHINE
Ofiver (Jubilee)

7 DNE
Three Dog Might (Dunhill)

8 THE BALLAD OF JOHN AND YOKO
The Beatles (Apple)

9 BABY, | LOVE You
Andy Kim (Steed)

10 LOVE THEME FROM ROMED & JULIET
Henry Mancini & His Orchestra (RCA
Victor)

FIVE YEARS AGO
July 26, 1969
ALBUMS

1 BLOOD, SWEAT & TEARS
(Columbia)

HAIR/ORIGINAL CAST

(RCA Victor)

ROMEO & JULIET/SOUNDTRACK

IhﬂH JONES

is Is (Pa

FIFTH ﬂlﬂiﬂg;;?ﬂﬂ

Age Of Aquarius (Soul City)

HENRY MANCINI & HIS ORCHESTRA

A Warm Shade Of lvory (RCA Victor)
WHO

Ti (Decca)
CROSBY/STILLS./NASH
(Atlantic

IRON BUTTERFLY
In-A-Cadda-Da-Vida (Atco)
10 BOB DYLAN

MNashville Skyline (Columbia)

[ TX N L ]
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TEN YEARS AGO
July 25, 1964
SINGLES

THE LITTLE OLD LADY (From Pasadena)

)
CANT YOU SEE THAT SHE'S MINE
Dave Clark Five (Epic)
DANG ME
Miller (Smash)
9 WISHIN' AND HOPIN'

Dusty Springfield
10 KEEP OM PUSHING
Impressions (ABC-Paramount)
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TEN YEARS AGO
July 25, 1964
ALBUMS

1 THE BEATLES—A HARD DAY'S NIGHT/
SOUNDTRACK
(United Artisis)

2 HELLO, DOLLY!/ORIGINAL CAST
(RCA Victor)

3 }‘I;lllul& ARMSTRONG

' I (Kapp)

4 H.IHH'!DET:L/IJII-&HL CAST
(Capitol)

5 GETZ/GILBERTOD
Stan Getz/Joao Gilberto (Verve)

6 THE DAVE CLARK FIVE RETURN
(Epic)

7 AL HIRT
Cotton Candy (RCA Victor)

8 BARBRA STREISAND/THE THIRD ALBUM
(Columbia)

9 THE BEATLES' SECOND ALBUM

(Capitol)
10 AL HIRT
Honey In The Hom (RCA Victor)
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Jazz Rockets WRVR-FM

® Continued from page 22
total commitment to go all the way
into playing jazz.

“We are trying to gain a niche in
the musical spectrum, because there
is a big enough audience to sustain
i,” he says. “WRVR-FM is the eye
of the jazz storm in New York and
we plan to keep it that way."

WRVR-FM has some of the na-
tion’s best-known jazz disk jockeys
including Max Cole, Ed Beach, Van
Jay, Les Davis. Charlie Brown, Fe-
lipe Luciano and Jon Frank. Cole
and Beach were the first jazz disk
Jockeys on WRVR-FM, when they
both aired shows in 1961,

On Fnday (19), the station en-

tered into another phase of its total

‘commitment to jazz, when it began

copromoting jazz concerts. Iis first
show at Avery Fisher Hall featured
Gil Scott-Heron, Norman Connor’s
Dance of Magic, Jean Carn, The Pat
Martino Trio and Charles Earland.

The latest tribute to the station
was bestowed by composer/musi-
cian John Dankworth in a composi-
ton entitled “WRVR." The piece
appears on his newest European re-
lease titled “Lifeline,” performed by
the Dankworth big band.

Orenbach says: “There can be no
better honor accorded a jazz station
than to be the namesake of a compo-
sition by a leading jazz musician.”

Major Moves at 3 Stations

® Continted from puape 22

KSAN-FM will continue to plan
and air the special features that have
brought it much acclaim over the
past year or two. One of them is a
regular broadcast live from the
Record Plant in Sausalito every
Sunday evening from 11 to mid-
night. In addition to this continuing
series, KSAN-FM will present daily
a series of the best one-hour live
broadcasts they have taped over the
years, featuring such people as the
Allman Brothers, Robin Trower,
Steve Miller, Kris Kristofferson, the
Sons of Champlin and Van Morri-
s0m.

The other feature is the “KSAN
Special,” usually a lengthy program
built around one central theme. Up-
coming are specials on the Tamla-
Motown sound and influence; an
FM oldies special featuring progres-
sive rock music that broke first over
FM in the late sixties, and a special
on the best of currently available im-
port records, focusing on continental

WOW-AM Soars

® Coumtinued from page 25

both qualities—good personalities
and good music,

“The family concept must also
CarTy over o outside promotions . .
even concerts. For instance, we
recently promoted a Helen Reddy
concert because she appeals to ev-
eryone in a family,

“Also, we have a family concept at
the station. Some of our person-
alities have worked at stations where
they have been treated like they
were worth about a dime a dozen,
Not at WOW-AM. In fact, we
recently took the staff on a weekend
to Las Vegas. | felt we'd worked
hard and deserved a little vacation.”

With O'Conner, Barsanti is put-
ting together a version of “Love-
words” that will fit any contempo-
rary format,

And the product will keep flowing
his direction at the rate of 50-75
items per month, “All of the other
stations,” O'Conner says, will “re-
ceive this basic library of perhaps
300 items when they buy the pack-
age. Gary Brandt, program director
of KRLD-AM in Dallas, and I put
tegether the ‘Lovewords’ package
for MOR stations. Now, Tom Bar-
santi and I are creating it for con-
lemporary stations.”

Pickwick Gets Loan

NEW YORK—To replace existing
short-term indebtedness, Pickwick
International has concluded a loan
agreement in the amount of $15 mil-
lion with the Manufacturers Hano-
ver Trust Co., the Chase Manhattan
Bank, the First National Bank of
Chicago and New England Mer-
chants National Bank. The loan is
repayable over a seven-year term.

bands which have been getting
word-of-mouth reputations in the
LS. recently.

The changeover of KNEW to a
modern country sound fills an ob-
vious void in the San Francisco mar-
ket, which has never had a full time
country station. KSAY-AM was the
lone star in the field until recently,
but it was a daytime-only station,
and that outlet was bought some
lime back by Jim Gabbert of K101-
FM, who now broadcasts the same
programming simultaneously over
botht the AM and FM stations.

McGrew Shares

® Continned from page 26

“Love Train™ as side B for the West.
And do the reverse—"Love Train”
on the A side and “Your Love Is
Good™ as the B in the East.

“Another mistake record com-
panies are making are their themes
and timings of singles. A quick ex-
ample is Billy Paul's “Mrs. Jones.”
After the record had sold so well, the
next logical step would be to release
“Yes, | Was Married” on the A side
from his new single. Instead.
“Thanks for Saving My Life"” was
the A side and “Yes | Was Married"”
was on the B. If they kept the theme
going—marriage and so forth—after
“Mrs. Jones” a lot more records
would have been sold.

“Al Green is very intelligent when
he releases his records. He plays a
theme up and gives the ladies what
they want to hear—step by step he
builds the theme, release after re-
lease.”

advog g v.61 L ANr
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® Continued fram page 24

needs more help than even he
knows. ... Dave MacDougall, pro-
gram director of WCOS-AM, Co-
lumbia, 5.C., reports that all-night
man Scott Rader left for KRSP-AM
in Salt Lake City and was replaced
by Tony Jamison in the 2-6 a.m. slot.
Joan Barrett, news, left to join a new
FM station due on the air any day
now in the area. Added to the
WCOS-AM weekend staff were T.
E. Livingston and Melinda. Says he
may have a midday opening soon
and would like to get some air-

checks,

* W W

Dave Allen came by the other day
for lunch. He's spending his time on
a 45-foot sailboat called Valient
docked at Manna Del Ray in Los
Angeles. Phone is 213-823-0336.
You remember him from the old
rocking WKDA-AM, Nashville, but
then he programmed KLUE-AM in
Longview, TX. Another staffer from
the old WKDA-AM is Don Holli-
day, now at KEES-AM, Gladewater,
TX. Talk about nostalgia trip!
Smokey Walker. ... Dick Bukley.
Wow!


www.americanradiohistory.com

JULY 27,1974, BILLBOARD

__Sauce

Soul

Jon Lucien:
Artist But
Not a Star

By LEROY ROBINSON

LOS ANGELES—Becoming a
recording artist does not make one a

recording star.

There are a number of well
knowns who are recording artists,
and dre stars as well, but they did not
reach stardom through their records.
Lena Home is one who comes to
mind easily. The superb voice of
Johnny Hartman seemed destined
for recorded stardom. And had
singer Jesse Belvin not left us so
abruptly, and untimely, at such an
early age of his career, there’s no tell-
ing what kind of stardom he might
have achieved through his record-

ings.

Obviously, it’s not an easy road to

recorded success. And Jon Lucien,

an RCA Records recording artist,
knows that as well as anyone. For
those unaware of who Lucien is, you
might start finding out by hstening
one, or all three, of his albums.
They are: “1 Am Now,” “Rashida.”

o

and the newest, “Mind’s Eye.”

Being based in New York would
seemingly make it possible for the
Virgin Island-born, St. Thomas-
reared singer to make those needy

inroads.

But being in New York is, per-

haps, not the answer either.

For instance, Lucien is not just a
singer, he’s an instrument. He uses
his voice as an integral part of the in-
strumentation supporting all of his
compositions. He can be, at his own
choosing, a horn or a percussion in-

strumcenlL

But at all times, you're completely
aware of a vocal range that can
scream loud and beautiful like a
Miles Davis trumpet, yet maintain
an even and colorful flow hike a Nai

Cole.

And with all of those properues.
including recorded proof, singer Lu-
cien remains an obscure figure

among recorded artists,

He is indicative of perhaps many

like him.

It might be necessary for the
{Continued on page 39)
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MY THANG— james Brows

|

[ [

#STAR Perfarmer—singles registering greal-
el proportionale wpward progress this week

TITLE, ARTIST

[Writer), Label & Humber (Dl Label} (Pabhsher Leessee) |

(). Bowen), Pobydor 1424 (Dynatone Bebinda, BWI}
ROCK THE BOAT—hues C ;
r-ri-e.fm;n

MW Holmes), RCA 0232 (Wemer Tamedan
Grownd, BME)

FEEL LIXE MAKING LOVE —Reberts Flack
(E. McDansels), Ablantic 3025 (Skyforess, BMI)

ROCK YOUR BABY - cewr
{HW Casey, R Finchj, TH. 1

YOU'RE WELCOME, 3TOP

ON BY—Beobby Wemack
(8. Womack, T. Thomas), United Arists 439
{Umari/Bobby Womack, BMI)

MeCrae
{Sheriys, BMI)

ON AND ON—gladys Rnight & The Pips
{C. Maylield), Buddah 423 (Cartom, BMI)

FINALLY GDT MYSELF TOGETHER
%I'm A Chan mﬂ;—hﬂm
E. Temenuend), om 1997 (Busdah)
|Cherritersn, BMI)

MACHINE GUN-——Commedares
(M. Williams). Molown (307 (lobeie, ASCAF) -

KUNG FU - Curtis Hzgﬁ'nll
(C. Mayfueid), Cortom 1939 (Buddah) (Camad, BMI)

L'BHE-I.E
(P. MeCritngy, L E.H'lrlu] Mlaste 3037
(MeCartney/ATY. BMI)

TELL ME SOMETHING— Rutus
{5 Wonder), ABC | 1427
(5tein & Yan Stoch/Black Bull, ASCAP)

HOW DO YOU FEEL THE MORNING

AFTER —Millie lackson
(R Gerald, L Lynch), Spoeng 147 (Pobydor)
(Gaucho/ Belinda, BMI)

YOU'VE GOT MY SOUL

ON HRE-—Tempistions
(N. Whatield), Gordy 7136  Mlobown) (Slone
Dhamand), BMI)

MIDNIGHT AND YOU—Sclomon Burke
(B, & G Page), ABC 43B8 (Wery Own, BMI)

HAPPINESS IS JUST AROUND THE
BEND —Mai= Ingradient
(huper), BCK 0305 (Blackwood, BN

SECRETARY— Betty Wri
{C. Ferd, W. Clarke), Rleion 4622 (Mlkgntic)
[Sheriys, BMI}

BALLERQ —war

{5 Mien, W Brown, M. Dechersan, L lordas, ©
Miller, L. Oscar, W, Soon), Uniled Arsty 432 (Far
[ut, RSCAF)

TIME FOR LIVIN'=5ly & The Family Stone
I;ES.Il Stewari}, Epic 5 11140 (Columbia) (Moseliower
i

GOOD THINGS DON'T LAST

FOREVER — Eestasy, Passion L Pain
(8. Sigler, & Felder, M. Harris), Boulelie 7156
iGolden Fleece, EMI}

BEST TIME OF MY LIFE—joe Simen
(¥, Steding, | Simon, A Teeh), Speimg 149
{Palydor) {Gaucho/Betnda, BMI)

JIVE TURKEY (Part 1)—omio Payers

il Willeems, C, Sabehed] L. Bonnes, M. Jones
H Widdiebrooks, M. Pierce), Memcury 395
iPhonogram) (Ohio Players/Unichappell, BMI)

HANG ON IN THERE BABY—iohany Bristol
(. Bristol), MGM 14715 (Bushka, ASCAF)

I'VE BEEN BORN AGAIN - johnain Taylar
0 Davis, | Dean), Stax 0708 (Columbia)
(Genaveswille, BMI)

KALIMBA STORY—arts, Wind & Fire
(M. Whde, V. Whte), Columbia 446070
(Sagifwe. BMI)

FUNKY PARTY— Clarence Reid
(C Reid), Alstom 4621 (Miastich (Sherlyn, BMI)

DANCE MASTER —wiilie Menderson
W, Henderson, 0, besepk), Playboy 50057
(La CondysEnghl Mune, BMI}

WHAT COMES UP (Must Come

Ilwrrﬁ-rm Davis
{L Graham, | Sibley). Dakas 4533 (Brunswek)
{letio-Brian, BMI)

I'M COMING HOME—Spineers
(1. Bell, L Cread), Atisntic 3027
[Mighty Theea, BME)

RAINDROPS —Barbara Acklia
(5. Fiowers, B. Achlin), Capsink 3852
{Angelshel/ Exghl-Mme, BRI}

FISH AIN'T BITIN'—Lamont Dosies
(M. lnchson, ). Reddick), ABC 11432
(Bullet-Procd, BMI)

WHO ARE YOU-—p& xi
(0 Crawfoed, H. lohnson), ABC 11433
(American BroadcastegsDadnn, ASCAF)

DAMN RIGHT | AM

SOMEBDDY =Fred Weshey & The I
i), Brows, F. Wesley), Peophe 638 (Polydor)
(Dynutone./BelindasLinichappetl, BMI)
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| YOU GOT TO KEEF ON BUMPIN'-x&'s

Mo part of this pubhcalon may be reproduced
tranamiilad, in any torm of Dy any maans, elecironic, machanical
af otherwise withoul ihe pror witten permiEson ol the priblisher

TITLE, ARTIST
(Wastier, Label & Number (Dsl Labeih {Fublisher, Licensee)

LOVE TIIIH (Part ﬂmr}—n--, Sigler
(K. Gamble, L Helf), Philadelphiz Infernatiosal
3545 (Colwmbea) {Assorted, BMI)

CHOOSING UP ON YOU—Dramatics
(T. Hester), Cadst 5704 (Chess/ Janus)
(Groovesville, A1)

SON OF SAGITTARIUS —Eddie Kendricks
(F. Wilsom, | Casfon. & Poree), Tamiz 54247
{Motowm} (Sone Diamond. BMI)

| WISH IT WAS ME YOU LOVED-—pens
{). Ayery), Cadel 5702 (Chesa/|anus)
(Grocwesvlbe, BMI)

Tﬂ'ﬂ' LATE—Tavares
{0, Lamber. B. Potter), Capsict 3HEZ
(RBC Dushill/One OF A Kind, BMbY

SWEET LADY — mements
(1. Keith, 5. Robansan), Stang 5054 (A1 Platinem)
(Gambi, B

CITY IN THE Sn—lu;h Singers
{C, Chalmers, 5. Chalmers [ Wodesh Slax 0215
iColumbia)

BINGD — whespers
(& Feldes B Sigher, M. Harris), Janus 238
{Chess/ Janus) (Mighty Three/Golden Fieece, BMI)

WILDFLOWER — Mew Birth
{Edwards Richardsem), RCA 0265
(Edsel & Mlood, BE)

BLOW YOUR WHISTLE — Seul Searchers
(C, Brows, M. Widd), Swssex 507 {Intenor, BMI)

MAIN LINE—pshiord & Simpson
N, Ashiopd, ¥, Simpson, Mickalss) Werser Hros

7811 {Nich.D-Val. ASCAP) |
WHAT GOES AROUND (Comes

Around)— Black ory -
(Rkanes, Bellmeon, Draybon, Turnes), Kwanza THOO 78
(Warner Bros ) (Blechboster Writers, BMI)

YOUR LOVE IS PARADISE = Exscutive Suite

iB. Sigler, Felder), Babylon 1113 (Mighty Threes

Galden Fleece, BME 79

IT'S BETTER TO HAVE (And Don't
Need)—Don Covay

0. Covy, E Watis), Mercury 73469 [Phanngram)
{Ragmop, BM1)

SIDESHOW - Bive Magic

0. Eh, V. Barrefl), Aco B98)
iFridéy's Child!Pog-PeousSiz Stongs, BMI)

HOLLYWOOD SWINGING— Kool & The Gang
{Koal & The Gang, R Wesi}, DeLde 551 (PP}
{Gang/Dehghtiul, BMI)

BE THANKFUL FOR WHAT YOU GOT-
Willism De Vawghn

(W. D Vaughn), Roxbury 0236 (RCA)

{Coral Rock/Mefomega, ASCAF)

(A Bell), Gang 321 {DeLie)
(Delighthul/Gang, BMI)

UP FOR THE DOWN STROKE=rParliments
(G, Clisfom, W. Collins, C. Hashens, B Werrell),
Casahlanca 0003 (Warner Bros.)

(Malbuz/Ricks, BME)

THAT'S HOW IT GOES— Bloodstene
MW, Draffen k). London 1055 (Crystal
Jukebox, BMI}

FUNKY MUSIC SHD' NUFF

TURNS ME ON=tvenne Faie
(M. Whitheld, B 5rong), Molown 130b
{ione Agate, EMI}

| FEEL LIKE DYNAMITE—King Fioyd
{E. Walker, & Savoy, L Hamilion), Chimpeynlie
10202 (T.K.) (Malaco/Rofignac. BMI)

NOTHING FROM NOTHING—Bity Preston
(8. Preslon, B, Fisbed), AEM 1544
{Akenn/Pregion, ASCAP)

DONT KNOCK MY

LOVE —Dians foss & Marvin Gaye
(W, Pickedt, B Shepiro), Motows 1096 (Erva. B0}

ONE CHAIN DONT MAKE NO

| (C. Wilsan, L. Wilsom, B. Wilsan, MO, C. Cave],

18 |

PRISON —Four

(0. Lambert, B Pober), Dushill 4386

| (ABC/Dunhill, BMI)

POSITIVE THING—Mandsil -
Polydor 18235 (Infersong U 58/ Mandidl, ASCAF)

MAKE UP FOR LOST TIME—Montctairs
i), Steichland, B Patiersan), Pauls 380 {lewsl)
(Sun-MaRogan. BMI)

LOVE IS THE MESSAGE—mrse

(K. Gamble, L Hufl}, Philadelphiz International
1-3547 (Columbia) (Maghty Three, EMI)
BETWEEN HER GOODBYE AND MY

HELLOD —Giadys Mnight & The Pips
(), Weathery), Soul 3511 (Motown) (Kecs, ASCAP)

THERE WILL NEVER BE ANY
PEACE—The Cnvi-Lites
(£ Recoed), Brunswick 55512 (Julse-Brin, BRI

DO IT BABY —Miracles
{F. Perren, C. Yardam), Tamla 54248 (Motown)

ARISE AND SHINE-
(C. lechusn, M. Yourgh Wand 11273 (Scepter)
{Budler, ASCAF)

A FUNKY SONG—Ripple
{K. Samuels/Ripple, Inc.}. GRC 2017
{Act Cine, BMI)

BEHIND CLOSED DOORS—vitthe Milton
(K. 0'Del), Stax 0210 (Columbia)
{Mowse OF Gold, BMI)

TAKE THE TIME TO TELL

93

b

| HER=lerry Butier

1
(M. Yancy, | Bistler), Mercury 73495 [Fhonogram)
(Buller. ASCAF)

B>

97 |
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biboad Hot Soul Singles.

o3 | Last Week

2

£

91

83

95

81
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TITLE, ARTIST

(Wrder). Label & Number (Dl Latel) {Publisher, Licenten)

‘I’I.'I'EF _H-H!E OUT THE BEST

IN ME—nRstural Four
(L Hatson. M. Hawkins), Curdom 2000 (Buddan)
{Silent Giwnt/Aspa, ASCAP)

IT'S HER TURN TO LIVE—Smokey Robinson
(W. Hobinson, M. Tarpdin), Tamls 54246 (Mobown)
{Tamla/ Jobete, ASCAF)

LIVE IT UP PART 1—isiey Bres.

(R lsley, R Istey, 0. Isbey, M. Isley. E Isbey), T-
Mech 2254 (Columbia} (Bonrea, ASCAF)

JUST AS HOOKED AS

I'VE BEEN—Annetts Sasil

(Not Lsted), Ol 1028 {Feonogram) (Tree, BMI)
THEN CAME YOU-

Disnne Warwichs And Spimnar

{5, Marshall, P. Pugh), AMiantic 3079

[Mighty Theee, BN

YOU —sii Withers

(B Withers), Sussex 518 (intenor, BME)

LET'S PUT IT ALL TOGETHER—styiistics

(Hugn & Lusgi-George, 0. Weiss), Avco d640
(Hwco Embassy, ASCAP)

DON'T CHANGE HORSES (In The
Middla Of A Stream)—Tewsr OF Power
(L. Wilkams, J Watson) Warner Bros, 7828
iLee-Lon, BMI)

| NEED IT JUST AS BAD AS

YOU = Laura Lee

(E. Holland, B, Holland, B Wyliel Innclus 1284
[Columbas) {Gold Ferever, BMI)

ON THE VERGE OF

GETTING ON— Funiasdsiics

(G, Chntan), Wesihound 224 (Chess/ lanus)
(Bridgeport, EMI)

| REALLY GOT IT BAD

FOR YOU = Persuasions
{1 Bany, B. Bisom), AEM 1531 (Broadside. BMI}

WATERBED (Part 1)—LTG Exchange
(W Chiles; M, Barfor), Wend 11275 (Scepter)
(Colpems, BMI)

ALL STRUNG OUT

ON YOU-—persusders

(L. Bgtier), Aico G064 (Uinpia, BMI)
HOOKED, HOGTIED AND

COLLARED —Paul Kety

(F Kelly), Wemner Bros. TAZY (Tree, BMI)
TAKE YOUR PLEASURE WHERE YOU

FIND IT—wison Fichett
(F Buiterfield, B Charles), BCA D308 [Siresl
Peoqle Songs. ASCAP)

DOITO ﬂ—‘ﬂh‘mpl: Runners
(B, Hammaon “E ). Lendon 45207 (Burlimplon, ASCAR)

MIDNIGHT FLOWER—Four Teps
(M. lackson, R Dozeer), Dunball 15005
(Bulled-Proof, BMI)

FEAR NO EVIL—he Mission
(O'Reilly, Rast), Paramownt 0288 (Famous)
{Contemporary Missin/Ensgn, BME)

LYING TO MYSELF— petionics
(W, Hart), Fhilly Groove 184 (Bell)
{Nickel Shoe, BMI}

HAPPINESS I5—nRew York City
(L.F. lefiersan, B, Hawes C Simmons), Chelses

3000 (RCA) (Mighty Thres, BMI)
TELL HER LOVE HAS FELT

THE NEED-—Eddie Kendricks
(L, Casiom, K Wakefield), Tamla 54249 (Malown)
(Stone Diamond, BMIkobete, ASCAP)

LET'S MAKE LOVE AT HOME

SOMETIME — Escorts
{G. Ker, B. Walker), Alithea 6066 (Hom O'Plenty,
ASCAPSound Mdeas, BMI)

CAN'T GET ENOUGH OF YOUR LOVE,
BABE —Barry White

(0. Whileh FO0th Cendwry 2120

(Sa-Yette/ lanuary, AN

THE IMPEACHMENT

STORY —Steel, Jake & Jeif
(Mot Lisied), Peach-Wini BOES (Sownd |deas, HMI)

DO | NEED YOU— nan Peebies
(0. Bryani, A Peebles, D Cacter, G Asendf), Hi
Z271 (London) (lec, BMI)

THERE'S FEVER IN THE

FUNKHOUSE — General Erosk
{General Crook), Wamd 11276 (Scepter) (Germaines
Our Children, BMIT)

IN THE BOTTLE = Brothar To Brother
(5, Heron), Terbo 039 (Al Platinum)
{Broukaha, ASCAPY

DOOR TO YOUR HEART - Dramatics
{T Hester), Cadet 5704 (Chessslenus)
{Grooveswille, BMI)

EASY EVIL—%yhia
(&, O'Day), Vibsation 530 (&1l Platinem)
{E.H. Marris?lapata, ASCAP)

SUMMERTIME IN THE CITY —Mashattans
W, Blue Loveit), Columbia 4 46081
[Blachwend /Natiahmam, BMI)

I'M A FOOL FOR YOU — indispsted Truth
(N Whallield}. Gordy 7139 (Motows])

{Stang Diamand, BMI)

YOU'RE SAVIN' YOUR BEST LOVIN'

FOR ME-—Little Jobnny Taylor
(). Strchland, B. Pattersan), Ronn 18 {Jewtl)
(Su-Ma Rogan, BMI)

SEEMS LIKE THE LOVE WE

HAVE IS DEAD AND GONE-
Skip & The Casmals (1. Purdy, .
5. Mahoney) D.C int7 5007 (Dimitir, BMD

www americanradiohistorv com
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Jukebox Programming

Operators Will Benefit By
Boosted Price of Singles

By ANNE DUSTON

CHICAGO-Jukebox operators
will benefit from a renewed empha-
sis on singles, brought about by high
album prices and the move by juke-
box manufacturers towards quad,
Dick Schory, president of Ovation
Records, says,

Schory has seen a much stronger
singles record business since the first
of the year. Ovation, once an album-
oriented company, is now singles
oriented. Each new album contains
about four cuts that can be released
as singles over a period of six to eight
months after the release of the al-
bum.

“The longevity of an album of-
singles off the album,” he claims,
noting that the Jim Croce and Carol
King albums remained on the charts
because of this technique.

“Singles are going to take on a
more important role as far as the
consumer because of the high price
of albums. Companies are taking a
longer, harder look at singles as a
source of income,” he says.

Because of the verv tight playlists
on radio stations across the country,
Jukeboxes and discotheques are tak-
ing on renewed importance as ave-
nues of exposure for new acts, he
notes.

He also sees singles getting shorter,
as companies exert more control
over the artist in order to get air play,
“It 15 easier to pet air play with a
three-and-one-half-minute record

maximum, and two and one-half is
even better.”

He notes that with the costs of pro-
ducing and manufacturing going
up, more effort, time and work is
spent getting onto a playlist, while
the amount of product has de-
creased. “We don't have Top 40 any-
more, it's Top 10, or Top 20,” Schory
says,
The single has taken on added im-
portance, also, because FM has fol-

lowed AM in mass appeal music and
often plays the same music. “There
was a time when FM broke acts and
played only album cuts. The change
in this market has boosted the im-
portance of the single,” Schory con-
tends.

Jukebox operators and radio pro-
gram directors are alike in that they
study the demographics of their
audience and try to pick artists and
tunes that are selling. Some singles
that are selling on boxes never do get
air play, however. “Jukebox play is
not a cure-all, but it is an avenue of
exposure,” Schory admits,

Schory predicts a comeback for
the little LP, or extended play record.
“Expansion of 4-channel and quar-
ter play may create a demand for
two songs per single. Operators need
to find ways to improve profitability,
because of the high cost of equip-
ment and service,” he says,

All Ovation singles are QS-matrix,
for play on stereo or quad equip-
ment.

[ Whas Playing? |

A weekly survev of recent purchases and
clirrent and oldie selections getting top play.

AURORA, ILL.: POP, COUNTRY
FPURCHASES
Loslse Johnson
Towin Oaks Musle
301 High
(312) B98-0907

Pop

“Keep On Smilin’,” Wet Willie

“Radar Love." Golden Earring

“Shinin’ On.” Grand Funk, Capitol 3917

“Sure As I'm Sitting Here.” Three Dog
Night, Dunhill 15001

Country

“Makin' The Best Of A Bad Situation.” Dick
Feller. Asylum 11037

“Big Four Poster Bed.” Brenda Lee, MCA
40262

“Wildwood Weed.” Jim Stafford. MG M
[4737

MALTA, MONTANA: COUNTRY
PURCHASES
Dorvitby Chrisiensen
Clarbaiy's Music
RIS S, Ceniral
(i ) 654 XI5

“Freckles and Polliwog Days.” Ferlin
Husky. ABC | 1432

“Room Full Of Roses,” Mickey Gulley,
Playboy 50056

“This Song s Driving Me Crazy,” Tom T.
Hall, Mercury 73488

“Rub It In." Billy “Crash" Craddock, ABC.
11437

PEORIA, ILL.: MIXED PURCHASES

Les Montoath Phooograph Service
50 Evana
(309) 6768214

it O
“Sure As I'm Sitting Here," Three Dog
Night. Dunhill 15001
“The Night Chicago Died.” Paper Lace,
Mercury 73402

“Don’t Let The Sun Go Down On Me,”
Elton John

“Shinin’ On." Grand Funk. Capitol 3917

“Rock Your Baby.” George McCrae

“Don't Knock My Love.” Diana Ross &
Marvin Gaye, Motown 1296

“I'm Leaving It All Up To You." Donny and
Marie Osmond. MGM 14735

Country

“Talkin' To The Wall." Lynn Anderson,
Columbia 46056

“As Soon As | Hang Up The Phone,”
Loretta Lynn & Conway Twitty,
MCA 40251

“Hello Out There.” Lawanda Lindsey.
Capitol 3875

“Sweet Sauce.” Al Hin, Monument 8614

PORTLAND: FOP, COUNTRY
PURCHASES
Don Anderson, Kathy Seabolt
A&A Amusemeni Co., Inc.

14324 SE Stark S0
(40D 255 T206

Pop

“Living In the USA." Steve Miller Band.
Capitol 3884

“If You Want To Get To Heaven.” Ozark
Mountain Daredevils, A&M 1515

“Rock and Roll Heaven.™ Righteous
Brothers

“Train of Thought," Cher

“Waterloo,” Abba

Country

“Sadie Take A Lover.” Sam Neely, A&M
1432

“This Song Is Driving Me Crazy.” Tom T,
Hall. Mercury 73488

“As Soon As | Hang Up The Phone.”
Loretia Lynn & Conway Twitty,
MCA 40251

“California Lady.” Roy Acuff, Jr.. Hickory
321

“Statue Of A Fool.” Brian Collins, Dot
17400

TOM RIVERS, N.J.: SOUL PURCHASES
Anihony Siersa
Barbars Karker
S5&8 Amusement Co., Inc.
1201 Lakewoosd Rd.
(200} 305006

“Feel Like Makin® Love,” Roberia Flack

“Kung Fu,” Curtis Mayfield, Curtom 1999

“My Thang,” James Brown. Polydor 14244

“Machine Gun," Commodores, Motown
1307

New

_Companies._

Dave Axelrod and Cannonball
Adderley have formed Cannonrod
Productions in Los Angeles for
recordings and commercials. The
two have been working together for
10 years at Capitol and now at Fan-
tasy. Offices are at 1880 Century
Park East.

CBS Labels Change
Numbering System

NEW YORK-CBS Records
changes its singles prefixes and
numbering system Monday (1), as
the company’s new $1.29 supgested
list price goes into effect,

In addition to the prefix/number-
ing change, product released on or
after Monday (1) will hbe marked
with a printed seal to facilitate segre-
gating returns on 51.29 list product
and 98 cents list product.

The new numbering system is as
follows: Columbia singles—3-10000;
Columbia Hall of Fame singles— 13-
33000: Epic singles—8-20,000; Epic
Memory Lane singles—I5-02200);
and custom singles—ZS8.

Rock-Ola Picks
2 Distributors

CHICAGO—Edward G, Doris,
executive vice president, Rock-Ola
Manufacturing Corp., announced
the appointment of two new south-
west distributors,

Culp Distributing Co. Inc., Okla-
homa City, will represent Rock-Ola
in Oklahoma and western Arkansas,
The northern portion of Texas will
be represented by Dallas-based
Commercial Music Co,

Sydney’s 2KY
To All-Country

SYDNEY—Radio station 2KY
here has become the first in Austra-
lia to go all country, a breakthrough
for the land down under,

The AM station, programmed by
Ken Kahler, will feature four disk
jockeys for country broadcasting
throughout the day.

Artists are asked to send promo-
tions to the station to help in its kick-
off campaign. The request was made
through Jack Andrews of Moeller
Talent, Inc, who accompanied
Hank Snow on his recent 19 city
tour.

Five Free Acts In
Queens’ Country Gig

NEW YORK—A free country mu-
sic show showcasing five top New
York country and bluegrass acts will
be held at the Forest Park Bandshell
in Queens Saturday (27).

The show is produced by Richie
Allen and WHN’s Stan Martin will
be the master of ceremonies. Artists
performing include Walt Conklin of
MGM, Willie Samples, Nick Shaff-
ran, Al & Karol, and the Roadside
Ramblers.

The event is intended as an “ap-
preciation” for the support of coun-
try music in the area. The bandshell
seats more than 4,000, and visitors
will bring picnic lunches,

Jon Lucien

® Continued from page 38

record company to push a little
harder, or the radio stations to be a
little more keen in their selections of
program material. It seems an awful
waste that within our midst are
many recording artists like a Jon Lu-
cien, who have talent but lack the
missing ingredient to make their star
shine.
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w5TAR  Performer=LP's  registering |
preatest proporissnsle upward prog-
reqs this weeh

| TITLE

Artist, Label & Number

(Dist. Label)

13 SKIN TIGHT
Ohio Players, Mercury SR 705
{Phonogram)

13 CLAUDINE SOUNDTRACK
[ | Gladys Enight & The Pips. Buwddah
BSE Se07 51

"._'-'”i.-TI'.i: Weekl
]

2 40

SHIP AHOY 33 | 38

O'Javs, Philadelphin Interaaimasl K
32408 {Columbia)

8 LETS PUT IT ALL
TOGETHER
Stylistics, Aveo AY §3001

9| SWEET EXORCIST
Cuitis Mayleld, Corom CRS B60

| (Buddh) ﬁ’{
6| THAT NIGGER'S CRAZY Lol I

Richard Pryor. Partee PRS.2404 [ |
(tas) 37|29
4 LIVE IN LONDON |

O'lays, Philadelphia Internationad K2
32953 (Columbia)

8 BODY HEAT -
| Quincy Jones. ALM SP 3617 B n

| 25| BLUE MAGIC |
. |mmn ‘lﬂ 41
|

| 37

' 34 | 38

lﬁ| OPEN OUR EYES
Earih. Wind & Fire, Columba MG

EFII P 41 |43

' HEAD HUNTERS
Herbie Haneoch, Columbiz KG 372731

SUPER TAYLOR
Johnmie Taylor, Slaa 5755509
| {Columbia)

FURE SMOKEY
Smokey Robinsan, Tamla TE-3315]
{Mokzwn)

4

IMAGINATION

FE
‘ 44 | 30
I
[ Gladys Knight & The Pips. Baddak
BOS 5141

#r -
50 | INNERVISIONS
ateves Wonder, Tambia T 326 1 |

(Matown) 46 | 47

22 | EUPHRATES RIVER
Main Ingredsend, RCA APLI-031%

| 7| RAGS TO RUFUS
| Rufus Featuring Chaka Bhan,
ABC ABCY.809 |

IT'S BEEN A LONG TIME
New Birth, RCA APL 10285

6| LIVE AT CAESAR'S PALACE
|  Diana Ross, Mobown ME-B0151

11| FINALLY GOT MYSELF
TOGETHER

| 49 | 46
Impressase, Curfom CRS 2019
| {Buddah)

r -

Unied Artists ALK 19312 5l 39

THE DELLS VS. THE |
DRAMATICS 52 | aa
The Defls, The Dramatics, Cadet CA |
60027 (Chess/ Janus)

18 | MIGHTY LOVE 53
The Spenners, Atlantic 5D 7298 -

13| ANTHOLOGY
Gladys Knight & The Fi
“nﬁ? ight e Fips, Molown 54 | 55

8| DAMN RIGHT | AM i

SOMEBODY
[ Fred Wesley & The |B's, Prople PE
| GB0Z (Pebydar)

STREET LADY
Desabd Byrd, United Artests BW.LA
140-F

4 | UVE IN EUROPE
| Billy Paul, Philsdelphia Intersational
kI 12952 (Columbia}

7| INNER SPECTRUM
fce Spectnem, Ablentic 30 7299

47 | 54

48 | 37

53 | 42

56 | 48

|5? 37

g-_
2

Aretha Frankfin, Atlentic 50 7297

3| ANTHOLOGY 60 | 58
Diana Ress & The Supremes,
Mabown M3-T54A3

: Last Week

|52 |

20 | LET ME IN YOUR LIFE 59 | 60

14

o Eh'em an Chart

fra—
=n

17

)|

s 2|
||

TITLE
Artist, Label B MNumber

(Dist. Label)

THE BLACKBYRDS
Famiagy F.9444

SCRATCH
The Crusaders, Hlee Thumd
BIS G010

BLACKS AND BLUES
Babhi Husnphray, Blue Nede BN LA
1426 {United Artists)

MYSTERIOUS TRAVELLER
Weather Repert, Columbia KE 32494

THREE THE HARD WAY
Impresssans. Curtom CRS BG0F 5T
(Buddah)

| MARVIN GAYE LIVE

| Tamla T6-33351 [Mofown)

14

31

| 50 3E

ANTHOLOGY
Marin Gaye, Mofowe M9 T31A3

TOBY
Chi-Lites, Brunswick BL 754200

LIVIN' FOR YOU

| Al Green, Hi ASHL 32082 (London)

5

27

23

12

| WANNA GET FUNKY
Alberl King. Staz 5TS 5505
{Columbia)

BEST THING THAT EVER

HAPPENED TD ME
Perzuaders, Afco 50 704G

- KEEP IT IN THE FAMILY

32|

12

16

13

14

Leon Haywood, 20th Cenfury T-440

us
Macen, People PE 6801 {Polydor)

LOVE IS THE MESSAGE
MFSE, Fhiladelphia |nternational K2
2107 (Columbia)

TRUCK TURNER

Iszac Hayes, Enlesprise EMS 2-7507
(Columbsa)

BINGO
Whispers, fenis JES-F0081 {Chesss
lamus}

FRICTION
Soal Childres, Stax 5TS 5507
{Calumbia)

LOOKIN' FOR A

LOVE AGAIN
Bobby Weomack United Ariists
LA-LATS9-G

NATURAL FOUR
Curtom CRS B0 (Buddak)

| WANNA BE SELFISH

| Ashiord & Simpsom, Wames Brog

BS 27E9

THE PAYBACK
James Brown. Polydor PDZ-3007

DRAMATICALLY YOURS
Ron Banks Asd The Dramatics,
Yolt WO5-9500 (Columbia)

DREAMER
Bobéy Blue Bland, Dunhal
EX 50069

MARTHA REEVES
MCA 414

+ "JUSTMENTS
Bill Withers, Sussex SHA %037

ANTHOLOGY
Smokey Robimson & The Miracles,
Motown M793 B3

MEETING OF THE MINDS
Four Tops, Dhenhill DSD-50166

LET'S GET IT ON
Marvin Gaye, Tamla T
329 V1 (Motown)

HIGH ON THE SEAS
Masterfiee], Sumsen BOZ3

BACK TO OAKLAND

| Tewser 04 Power, Warmer Bres.

B 2ns
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Mareno Bows Holding
Co. With Chlcagoans

NASHVILLE-A holding
pany known as Recording Dynam-
ics, Inc., owned jointly by Nashville
and Chltﬂ.gﬂ investors, has been
formed here as an umbrella organi-
zation covering most facets of the
music industry.

Ricci Mareno has put together his
Ricci Mareno Enterprises, Terrace
Enterprises and MB Productions
with the Chicago-based financial
and management consulting firm

Moeller Now Heading
Own Austin Agency

AUSTIN, Tex.—Former MNash-
ville booking agent executive Larry
Moeller has relocated here, where he
is operating his own agency and
working almost exclusively with
Willie Nelson Enterprises.

Moeller, son of Nashville's Lucky
Moeller, formed his own agency
about a year ago,

known as SAM Associates. This
group is headed by Richard Peter-
son and Richard S. Lopaia.

Under the new structure, Mareno
will serve as president, Peterson as
vice president, Lopata as treasurer
and Al Jason of Nashville as chair-
man. James Ruttenberg has been
added to the management team and

will be a member of the board of di-
rectors.

Mareno, who will have complete
control of crealive operations, said
the new firm would allow expansion
in publishing, production and pro-
motion. An artist roster will be built.

MGB Productions has produced
nine hit records for Tommy Over-
street. Mareno is executive producer
of the group, along with Jerry Gil-
lespic and Charliec Black. Others
produced by this company include
Gunilla Hutton, Jeannie Kendall,
Don Drumm, Hank Parker, Lynda

(Continued on page 46)

CAUTION

As you know, since the 55 mph speed limit has
been imposed, sales on C.B. Radios have soared.
This is due largely to their use in over the road
trucks; the Highway Patrolman being known affec-
tionately as ‘“Smokey the Bear.' Paul Click has
captured the mood of this situation brilliantly in

“SMOKEY, TRUCKS & CB RADIOS”

PAUL CLICK

DISTRIBUTION BY:

Nationwide Sound Dist.
207 12th Ave., So.
MNashville, Tenn. 37202
(615) 242-2471

BOOKING BY:

Joe Taylor Artist Agency
2401 Granny White Pike
Mashville, Tenn. 37204
(615) 385-0035

Exclusively on

BROKUN RECORDS

Michael Borum photo
REVERE BRASS — Danny Davis,
leader of the Nashville Brass, gives
Mashville Mayor Beverly Briley,
right, a Paul Revere Bowl of silver
inscribed “From the People of Bos-
ton.” It was a reciprocal gift of ap-
preciation after Briley made Boston
Mayor Kevin White an honorary
citizen of Nashville, through Davis.

‘Hard Country
Sessions Wind

McCartney Visit

NASHVILLE—Singer Paul Mc-
Cartney has concluded his six-week
stay here with a couple of sessions at
Soundshop studio, some of them
“hard country.

McCartney, here with his wife
and family for rest and to observe
the music scene, produced his own
sessions, which cover a wide spec-
trum of music. However, he leaned
heavily toward country, which he
confesses was an initial influence on
the Beatles.

Although he made some public
appearances during his exiended
stay, he stayed to himself and his
close coterie of friends for the most
part and was generally left alone by
the public.

Tommy Jennings
Unshutters Firm

NASHVILLE—-Tommy Jennings,
in association with Jim Dial, has
formed a management firm here.

Jennings, brother of RCA’s Way-
lon Jennings, has his newest act,
Frank Hobson and Becky Durning,
on Enterprise with their first country
release. Lawrence Reynolds has
been placed on Dial Records, while
Lola Jean Dillon is with the
Opryland label. Other artists signed
to management pacts include
Mountain Mash, the Country Play-
boys and Joe Brock.

“We are not taking any name art-
ists,” Jennings says, “but building
new artists.”

Greene, Seely Grab
Cruz de Oro Award

AMBOY, IIL.—The First Annual
Appreciation Award of the Cruz De
Oro Assn., which works with the
blind and the handicapped through-
out the world, has been given to
country entertainers Jack Greene
and Jeanne Seely.

Miss Lois Jefferson, on behalf of
Marve Hoerner, president of Cruz
De Oro, presented a plaque to the
couple and the Greene band on
stage at Gloryland Park in Dela-
ware. Hoerner points out that the
couple had completely stocked a li-
brary of the handicapped with their
releases, both albums and singles,
and provided other “encourage-
ment.”

—
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Halsey Moves His Business
From Tulsa to Music City

NASHVILLE-Jim Halsey, one
of the most successful booking
agents of country lalent, is expand-
ing all of his musical facets into this
city, including publishing and
record production.

The Tulsa-based executive says he
is shooting for an Oct. | opening of
his operation. and already has made
the initial steps. He has hired Capi-
tol artist Red Steagall, to head his
various publishing operations.
which include Hank Thompson's
Brazos Valley (BMI) and Texoma
(ASCAP), and Roy Clark Music

(BMI). Halsey also is making other
acquisitions at this time.

The publishing firm will enjoy the
bonus of the writings of new artists
signed to his agency: Bob Luman,
Freddy Weller, Ray Griff, LeRoy
Van Dyke, Johnny Duncan and
Steagall.

Record production also will be ex-
panded and the number of acts will
be increased. Halsey has been un-
usually successful in the field of
fairs, and in bookings at Las Vegas
spots, opening new vistas for coun-
Iry music.

Nashville Scene

By BILL WILLIAMS

For those of you who keep asking,
the dates of the “Grand Ole Opry™
birthday celebration this year are
Oct. 16-20, The CMA Awards Show
will probably be Monday, Oct. 14,
and the board meeting the next day.
The annual membership meeting
and election of directors will be
Thursday, Oct. 17. ... At a show
being done by Jim Ed Brown al the
Johnson County Peach Festival in
Clarksville, Ark., Jim pot his sisters,
Bonnie and Maxine, to come up on
stage and do therr old hit songs to-
gether. It was as though they had
been singing together all the time.

. New writer Lee Rascone once
was tapped to go on the road front-
ing the Tom T. Hall band. He turned
it down and the job went to Johnny
Rodnguez. ... Ranwood’s Larry
Trider came to Nashville to talk to
producers who want to do his next
session. . . . Kelly, the Cinnamon art-
ist, did a special show with Bill An-
derson.

Floyd Cramer has a retreat in Ar-
kansas, a farm where he goes for re-
laxation ... Word around Dallas 1s
that Ray Price 15 going to launch his
own record label. . . . Ronnie Milsap,
Brian Shaw and Josie Brown per-
formed at the “Shindig” in Alexan-
dria, Va. ... Justin Tubb and Bobby
Bare finished a show in North Da-
kota, drove 400 miles to an airport.
Aew to Mashville, and promptly
went o work again, with no sleep.
Justin did the “Opry”™ while Bobby
had to drive on the Mayfield, Ky.. ..
Kenny Price is town to record and do
the “Hee Haw" show. ... Drummer
Richie Albright of the Waylon Jen-
nings show was married in a field
near Mashville, with bride and
groom arriving by Jeep. ... Bobby
Bare and Shel Silverstein back to-
gether on a new album. ... Bob
Wills remains in critical condition in
a Fort Worth hospital.

Columbia is happy again. Sonny
James, looking and sounding great,
has cut 25 sides, but still will stay off
the road for the balance of the year.

.. A special show was done for the
Tennessee Game Farm zoo, featur-
ing Ray Pillow, the Country Cav-
aleers, Dallas Corey, Mike Wells,
Harrison Tyner, Kelly, the Owen
Family and others. ... “Energy
Crisis” by Gas, Oil and Electric
Company is being picked up by
many country stations. ... Josie
Brown is spending about hall her
time on the road doing promotions.
... Don Frost is putting a new show
together to take on the lounge circuit
starting in September. . . . Gerry Pe-
terson of KHJ in Los Angeles will fly
to Nashville o co-produce a session
with Don Smith of Cherish on
Danny Denver. . . . Kustom Electron-
ics furnished the sound of Lynn An-
derson’s annual American Quarter
Horse Assn. Horse Show in Nash-

ville, raising money for United Cere-
bral Palsy.

Vik Chandler’s new release for
rush Records features the out-
standing writing team of Paul Huff-
man and Joanie Keller. They're
tuming out greal material. ... The
drummer in the Bill Blaylock-Clay
Willis band, Bill Wise, is a student of
nuclear physics at Georgia Tech. . .,
Guy Shannon, who winds up his
show by tossing his shirt into the au-
dience, got back 1o his dressing room
in Indianapolis to find that the two
other shirts he brought with him had
been stolen. He had to borrow one
for his second set. . . . The truck line
owned jointly by Freddie Hart and
Buck Jones is growing. All the trucks
are named for songs sung or written
by Freddie. ... Faye Kirk found a
way 1o overcome the odds. A former
dental nurse who wanted to be a
songwriler, she took a job as secre-
tary with Cherish and then pushed
her songs. Now she's signed as an ex-
clusive wniter with the firm's pub-
lishing wing.

Dot’s Ray Griff, who appeared at
the park in East Brady, Pa., rented
an entire hotel for his stay there. It
consisted of five rooms. . ... A benefit
will be done Aupust 6 at Gallatin,
Tenn., for guitarists Stan Biernat
and his wife, Ruth, both hospi-
talized for a month following an
auto accident. Artists lined up to
perform are George Morgan, Roy
Wiggins, Stella #arton, Lorene
Mann, Country Cavaleers, Ewen
Brothers, with more coming. ...
Diana Trask has been asked back to
London by BBC for guest appear-
ances on several TV specials. One of
the greatest performers going, she is
much in demand. ... Now it's
Johnny Russell's turn. He has bro-
ken all house records, performing by
himself, at the Impenal Room in
Tampa. Fla. ... Bruce Gold, newly
appeinted coordinator of writer and
publisher administration for
ASCAP. made an early Nashville
visit with Paul Marks (o call on Ed
Shea and make the announcement

{Continued on page 44)

Bud, Jack Logan Buy
Music City Recorders

NASHVILLE—Bud Logan. pro-
ducer and artist with the Shannon
label, has purchased Music City
Recorders Studio here in conjunc-
tion with his brother, Jack Logan.

All Shannon product is now being
produced by the studio, as well as
other custom product. Jack Logan
formerly was chiel engineer at Fire-
side Studio, and handles the engi-
neering at Music City as well as
being an executive of the firm,

Logan produces most of the Shan-
non acts, including himself, and the
duet team of Bud Logan and Wilma
Burgess.
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me and ma buddies
sure had a BALL!
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Connie Cato’s hit
single, from her
debut album,

(ST-11312)

Publisher,
Central Songs

Available from
Capitol Country
Records and Tapes

Billboard

Biliboard SPECIAL SURVEY for Week Ending //27/ 74

Hot Country Singles.

£ Copyright 1974, Biliboard Publications, inc. Mo part of this publication may ba raproduced, siored in & rairaval sysiem, or trans-
mittad. in &ny form or By any means, slaciron:c. machanical, photecopying, recording, or aothersisa, wilhoul the prior wriltan per-
mission of the publisher
= . = # STAR Performer—Singles registering greatest proportionale upward progress this week.
S |LE 5
g |82 =284 |2 |ss
% |& g | TILE-Artist 2 | B |= | TITLE-Artist w | % |£2| TITLE-Artist
(Writer) Label & Namber (Da) Label) (Fubliibed, Licensee) = s =1 (Wrder) Label & Number (Dst Label) (Publsher, Licensee) = S awnler) Label & Mumbes (Dis] Labei) (Publisher Lceases)
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5 |83 YOU CANT BE A BEACON (If Your Light * a3 |7 THIS TIME | ALMOST B8 72| 7 FOOL PASSIN' THROUGH —fm Glaser
Don't Shhﬂ*?ﬁ? FFlrp ﬂ"gf.rrhﬂ*"“ mﬂ (B. Holmes, P, Russell), MGM 14713 (Glaser, BMI)
(Mari Fargo House, ASCAP) N 2r! 82| 2 | (rs A) MONSTER'S HOLIDAY—puck Owers
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7 |8 THE MAN THAT TURNED MY MAMA 33 (42 8 THANK YOU WORLD- Brathers
ON—Tanya Tochar | ih Reid, L ﬂfmuﬁmﬁﬁs (Phonogram) 7,m| 3 w%mﬁgﬂuﬂﬁﬂmﬂ—rm ;—
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{Tap Five, B8}
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- Bund
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12 |14 (10 | DONT YOU THINK—arty obbis (. Gaben), RCA 0273 (Dnes, ASLAP | 5. Siverstein), MCA 40262 (Ew1 Eye, BW)
* (M. Robins), MCA 40236 (Manposa, BMI) # 1% |32 | 1TWANT TO STAY=tons! tot 9 - 1 wewveon
17 | 8 MAKIN' THE BEST OF A BAD {lack ,f'gm M*E"F'} O I ‘ i'l“’f-mf eses & Tammy Wynette .
SITUATION = Dick Ful (G ayior), Epic 511151 (Columibia)
(D, Faller), Asylam IIIJJ;'“I.’Tru. BMI) :ﬁ o8 5 'LL DD ANYTHING IT TAKES (To Stay ﬁ,l | (Algee, BMI)
= With You)--jesa 91 | 4 | [T COULD HAVE BEEN ME—sami ke
; 6 |14 !'I!IFI prﬂyll rmlél ﬂ%ﬂﬁmﬂﬁw ﬁ | fl e, L Gk, €. Puriaa), Usid it ; . | EE: riﬁ?{:u;;lm S Bt 7084
24 |5 OLD MAN FROM THE 63 | 4 | | WOULDN'T WANT TO LIVE IF YOU
| MOUNTAIN--ue ' DIDN'T LOVE ME—~ton wian bl iy P g
pitn & Tree, , urney), Dot 17516 (Famous) (Don Willams, BMI)
(M, Haggard). Capitol 3900 (Shade Tree, BMI) T Dot 17516 (F
16 | 8 |12 | I'M NOT THROUGH LOVING 50 (36 (13 | HOW LUCKY CAN ONE h | ROUSE OF LOVE-—Sutbe st
I YOU YET—conway mnII MAN BE-joe Stampiey
{C. Twitty, LE White), MCA 40224 (Twiltly Bird, BM1) (). Stampley). Dof 17502 (Famess) (SuMa, BMI) 84 B2 4 wl EEULHT':I';I;.:WE:!FP
17 | 9 |16 | IF YOU LOVE ME (Let 51 | 46 |13 | | DONT SEE ME IN YOUR EVES {Gckden Horh, ASCAP)
- Newdon- ANYMORE - chache ,
ﬂ.mm mﬂ:ﬁlz‘m (Al E.’ﬁ:. BN} hﬂ'ﬂt‘:ﬁ”' RCA u‘ﬁn (Wlusic of The Times 'ﬁ - | 1 %‘II-JIIIIEETE YOU AGAIN
18 |15 |12 | YOU MAKE ME FEEL MORE LIKE A | ' | (. Micen, C. Boch, M Maren), Dot 17515
m'ﬂ_'ﬂ Ehrami 52 4? I 15 l' “ml EEI 10 Tﬂ'll—u Cosla | (Famoan) (Ricci Mareno, SESAC)
{1. Reggs), GRT D07 (Chess/Janus) (Prater, ASCAR] | EﬁEI:ﬁE:":;ﬂ!é;If- Richey), Capated 3856 % | 90 5 IF YOU LOVED HER
- , THAT WAY—0.5. McChnton
#ria o T Lot S 151 (raes B ol (Eal IRl B | 240 sy v ey O (. Peters), Exrrise 100 (Comba)
| (Moosa, CAPAC] (Columbia) {Screen Gems Cofumbia, EMI) Ber Pelers, BM)
18 13 IT'S THAT TIME OF NIGHT—lim £d B - 87 | % 13 SUPER KITTEN—Connie Cain
20 | My SR R 4 60 | 7 RALROND LADY-- ety Piosl ﬁ (6. Coysler), Capitol 3908 (Cantral Soogs, BM)
. - (Let There Be, ASCAP/Groper, BAMI) '
| 1 EXY LADY- - - | I'M LEAVING IT (AH)
El . - | ; ?E Weller), Mum-q"m?u'mummr. BM1) * 67 4 KEEP ON LOVIN' ME- jshany UP TO YOU—Gemy & Merls Oumen
77 (19 |13 ONE DAY AT A TIME=D0en Gitson | . | H:Hﬁ Fenningy). Epic 511147 (Calumbia) (0. Harris, O, Terry dr), MGM 14735 (Venice, BMI)
| (5.5, Parton), Hickery 316 (MGM) (Acoustic. BM) | ot 89| 95 | 2 | YOUR PRETTY ROSES CAME
| | . ¥y 69 | 3 | OLD HOME FILLER-UP AND, KEEP T00 LATE—Mebs
| 23 |27 | 8§ HﬂﬂEIE HIJIJEIE (A/K/A T.D.'s Boogie | ON-A-TRUCKIN' CAFE—cw, Mctat (B. Wice, J. Foster), Blekira 45834
nngle & Baretool Jarry (W. Friex. LF. Dawis), MGM 14738 . (hach & Bill, ASCAP)
i [EH II";L“ &mﬁ ongment B611 (Columbia} (American Gramephone, SESAC) ﬁ‘l 5 1 HIGHWAY HEADIN' SOUTH=Facter Wagsast
: 57 |50 (10 LOVIN' YOU IS WORTH | (P. Wagoner), RCA 0328 (Dwepss, BMI)
ﬁ 30 7 MY WIFE'S HOUSE—1erry Wallace | IT=David Hewsten & Barkara Mandrsl 91 1 A MI E;m CON AMOR
G strice, BB, SEAT) | e ot Eaie 11108 it b (5. James, €. Smih), Colambia 310001 T
' ' . (Marson, BM1)
You- L
|29 |8 | CMLCONETD OB umickrr oy | 9 [ 66| S | SOLOMYSONTHE MWD memmme | 2| g3 | 4 | YOUREJUST GETIAG BEITER-1 s
:Hmﬁ”m Bﬁf} . [&n; an H-dl;r“d:l, Dot 17504 {Famaus) {Gasy
26 |21 |10 | MHEY THERE GIRL—David Rogers ' aston/Acomstic, BM])
(1. Faster, B. Rice), Miantic 4022 (lack & Bill, ASCAF) | ﬁ 7% | 5 THAT'S YOU AND ME—Hank Snow 931 | o4 | 2 LEAVE ME ALONE
| (). Weaver), RCA 0307 {Lowbam, BMI}
Wr 38 | 8 | ANNIES SONG—sobe Dere | (Ruby Red Dress)—ieen Hade
(1. Denver), RCA 0295 (Chesry Lane, ASCAP) - ﬁ' 70 | 3 LET ME MAKE THE BRIGHT LIGHTS Hi: Lulmm.'JII Capital 3911 (Anne
28 | 32 | 9 | HELLD OUT THERE - Lowands tindsey | SHINE FOR YOU-—8ob Luman | TR X
(K. Westbesry, W. Waiker), Capitol 3875 I (W. Jennings, T. Seaks), Epoc 311138 (Damor, BMI) | o4 | 71| 8 RELEASE ME— Macie Dwens
{Cedarmood, BMI) 51 | 68 3 EVERYBODY NEEDS A | | (E. Miler, W5, Stevensan), MCA 40241 (4 Star, BMI)
RAINBOW - Wri
|31 |10 | STOP AND SMELL THE F b, T B sy | B[ 57 | 2| TOUCHING ME, TOUCHING
; : i B 5 . B Fichey, ; ia 4
e oS | 62 | 65 | 7 | DADDY LOVES YOU HONEY-—sury bt et T4 Coimtis 4460
¥r/ 37 | 6 | AFIELD OF YELLOW DAISIES—chare Rich irlingonsHier, ASCAP) 9 | 98 | 2 | THROW AWAY THE PAGES—tundy barow
E:jl.l ﬁr] HE;AEIUJH 71498 {Phossagram) | ﬂ' 79 4 ITLL COME BACK—Red Souvine (F. Kelly), Capitol 3883 (Nelade/Frebar, BMI)
ahamlion, - {G. Martin), Charl 5220 (Buddah) (Tres, BMI) 97 | 99 | 2 EASE ME TO THE GROUND—Soe &
31 | M| 9 DRINKIN' THING—ary Stewari 64 | 55 |10 THE BACK DODR OF HEAVEN—mancy Wayne (B Reneau), Del 17508 (Famous} (Chess, ASCAF)
(W, Carson), RCA 0281 (Rose Bridge, BMI) (G. Ballantyme), 20th Ceatury 2088 48 = 1 FAIRYTALE ags
ﬁ 40 b TELL TALE SIGNS—1lerry Lee Lewis agalis sl (A Pointer, E.mF'mnIlrI. Blue Thumb 254 (Para
Tanetis), M 73431 (Pho 84 ? PLEASE DON'T W Thumb/Peds Grounds, BMI)
e | | e | [0 | ¢ | ouroum o
FRECKLES & POLLINOG DAYS—Ferin tusk o T | i
Ak (. UE-'E- D. Fravier), ABC 11432 ' 66 (73 | 5 TREAT ME LIKE A LADY—Sherry Bryce !:'I?HSIEI-H “:.-mt-uum 2106 (Hank
(Acufl Rose/Hill & Ramge, B | (5. Beyce), MGM 14726 (Sawgrass, BMI) | Williams, Jr., BMI)
8 5 TALKIN' TO THE WALL—Lynn Aasd DOWN = (100 | - 1 SING FOR THE GDOD TIMES—
ﬁ | (8. McPherson). Columbia 44505 (Foo. EMI) i Sl L iD. H_I'HF..I'.“I"I%!.EI.’ P i (. Fraser), MCA $0263 (Swecor, nﬁ; i

AA VVVV.QIIIi; i;!; !;ii ii !;ii; ii;i;
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THIS BLOCKBUSTER OF A SONG AND
DYNAMIC PERFORMANCE ALL ADD UP
TO ANOTHER BIG HIT FOR BOBBY!

GUSTO # GO-119

Bob Schanz photo
EPIC EPOCH—Epic's Charlie Rich,
left, goes over material with pro-
ducer Billy Sherrill,

' Nashville |
_ Scene |

® Continned from page 41

Country__
Billboard

Billboard SPECIAL SURVEY
far Week Ending //27/ 74

Country LPS.

ECopyright 1974, Billboard Publicalions, Inc. Mo part of this publication may be reproduced,
stored in a refrieval Systam, or iransmitted, in any (orm or D'r @y Maans, alecinonic. mec hanical
P"HHDEJJD'.'“'IQ. recoraing, or atherwiss, wilhout the prior wrillen parmiasion of the publishear

I # Trar Perlormir—LPg FEgislEring prsparbianale upward progiess this werh

in that city. . .. The Nashville Song-
writers Assn. keeps growing, with 60

£| 2|32
E E EE S| TITLE=Artist, Lovel & Mumbes (Dutrbuting Label)
| ¥ |57 | IF YOU LOVE ME LET ME KNOW-Olivia Newton-John, mca 411
2 | 2 |20 | THERE WON'T BE ANYMORE—Charlie Rich, Rca L1 0433
3 | 3 |66 | BEHIND CLOSED DOORS—Charlie Rich, Epic KE 32247 iColumbia)
4 4 | 19 | VERY SPECIAL LOVE SONGS—Chariie Rich, Epic KE 32571 (Colambia)
5| 6 | B | THE BEST OF CHARLIE RICH—Epic KE 31933 (Columba)
6 | 5 |15 | STOP AND SMELL THE ROSES—Mac Davis, Columba KC 32582
| 15 | 3 | COUNTRY PARTNERS-Loretta Lynn & Conway Twitty, wca 42
8 | 7 |10 | HANG IN THERE GIRL—Freddie Hart, capitol 11796
s | 10 6§ | COUNTRY BUMPKIN—Cal Smith, mca 424
g’ 15 | 5 | RUB IT IN-Billy Crash Craddock, Abc Agck 817

20 | 3 | BOOGITY BOOGITY—Ray Stevens, Bamaby 68 6003 (Chess/Janus)

JULY 27,1974, BILLBOARD

Personal Manager:

KENNETH RATTS
(812) 879-8388 -

BOBBY HELMS ENT.
Route 1, Box 134

new members in June. Elmo Mercer
i5 a new director on the board, and 12 | 11 |29 | LET ME BE THERE—DOlivia Newton-John, wca 389
Chuck Rogers is appointed to the |
exec committee to fill a vacated posi- » | % |19 b SERERT R W N m MW ion, MCA 0
tion. ... Condolences o Boudleaux | 14 | 14 | 6 | SMILE FOR ME=Lynn Anderson, Columbia KC 3294
Bryant whose mother and sister were :
ISl An ancarle soeeident 15| 8 |24 | A LEGENDARY PERFORMER, Vol. 1-Eivis Presley, rca crLi03a1
Moultrie, Ga. 16 | 18 | 4 | SPOOKY LADY'S SIDESHOW—Kns Knstofferson, Monument PI 32914 (Columbea)
Danny Davis will play in 25 states
snd Cinada thic saoiser . < The | 17 | 12 | 13 | THIS TIME-Waylon lennings, Rca APLI0S3S
Oaks will perform at the First An- | 18 | 21 | & | HOUSTON (I'm Comin' To See You)—Glen Campbell, Capitol 57 11283
nual American Song Festival in | 19| 9 | 8 | PURE LOVE-Ronnie Milsap, ke APL1 0500
Saratoga Springs. They'll do three | ]
lop songs, and a |5-minute concert ﬂ 25 | 4 | MAMA KERSHAW'S BOY-Doug Kershaw, warner Bros. BS 2793
of their own. ... Dot Records has a | | | 24 | 3 | COUNTRY FEELIN'~Charley Pride, sca Aptiosas
strong Tommy Overstreet Week pro-
muﬁ{}n going. It's directed toward 25 ﬁ Z8 | 4 | IN MY LITTLE CORNER OF THE WORLD—Marie Osmond, MGM M3G 4944
ﬂl'lﬂjﬂl‘ munlrylmarketﬂ ‘:ln'llh Spl:l.'l..',i.l 21| 2% | 20 : IF WE MAKE IT THROUGH DECEMBER—Merle Haggard
time buys utilized. ... The Shorty | B The Strangers, Caitsl 571127
Lavender Talent Agency has added
Don Fowler as vice president. Clau- 24 | 16 | 7 | RAGGED OLD FLAG-Johnny Cash, Coumbia KC 32917
dette Duncan will serve as public re- | || 31 | 2 | JEANNE PRUETT—wcr
lations representative for G
s and Tamm Wenete. T | | 26 | 17 | 20 | WOULD YOU LAY WITH ME (in A Field of Stone)~Tanya Tucker,

Jones and Tammy Wynette. . . . Da-
vid Houston is booked for 26 fair
dates. ... The Corn Palace show in
Mitchell, 5.D., in September will
feature Roy Rogers, Dale Evans and
the Blackwood Singers. ... George
Kent of Shannon Records did per-
sonal appears for four straight
months, took part in Fan Fair, cut
some sessions, then left on a two-
month tour. ... Williams Grove
Park & Speedway, 4 major amuse-
ment park in Central Pennsylvania,
will provide a concert hall for coun-
try music on Sundays for the sum-
mer months. . . . Johnny Cash is writ-
ing recollections of his life for a book
... Former Hickory artist Leona
Williams has signed with the Avco
label. . . . Barbara Lea, the new part-
ner of Porter Wagoner, was chosen
from some 4,000 applicants, She’s
28, blonde, single, and will record
for RCA, and writes her own mate-
rial. ... Merle Kilgore, after trav-
eling with the Hank Williams Jr.
show for more than five years is on
his own as a single artist, booked by
A.Q. Talent and Sutton Talent, and
recording for Wamer Brothers. ...

tos B s BB
b~ !

| Columbia KC 32744

APL1 0565
35

=
Gl w3

3’| 2
3/ | b

2 |18

A9 | 2

a1 | 3
Artists LIA LA216 12

45 | 2
271 | 14

D021 (Famaus)

BLUE GRASS COUNTRY-Danny Davis & The Mashville Brass, rca

I'D FIGHT THE WORLD=Jim Reeves, rca ari10537

I-40 COUNTRY—Jerry Lea Lewis, Mercury SRMI 710 (Phanogram)
GOOD N' COUNTRY—Marty Robbins, mca 421

BACK HOME AGAIN—John Denver, RCA CPL1 0548
JOLENE-Dolly Parton, rCA APLL 0473

WHISPERING=Bill Anderson, wmca 416

LEAN IT ALL ON ME-Diana Trask, Dot 26022 (Famaus)

THE VERY BEST OF DON GIBSON—Hahory HIG-4502 (MGM)

| SPIDERS & SNAKES-Jim Stafford, wcm sza507

| GOOD WOMAN'S LOVE~Jerry Reed, rca apL1.o5ed

ITS THAT TIME OF NIGHT—Jim Ed Brown, rca apiiosi:
FOR THE LAST TIME—Bob Willis And His Texas Playboys, united

SEXY LADY—Freddy Weller, Colmbis KC 37358

FULLY REALIZED—Charlie Rich, Mescury SRMZ 7505 (Phosogram)

TWO WAY STREET—Mel Street, GRT 8002 (Chess/lanus)

GOOD TIMES—Elvis Presley, aca crilods

5 | WOMAN YOUR NAME IS MY SONG—Tommy Overstreal, oot pos

Gosport, Indiana 47433 Jeannie C. Rile?f has signed with 45 | 43 | 30 | BOBBY BARE SINGS LULLABYS, LEGENDS AND LIES—Bobby Bare,
Bookings: Mercury, and will be produced by RCA CPL-2.0290
A.Q. TALENT L:E;?vﬁr:}':ﬂg}ﬁi&lnr?::f;:;ﬁﬁ*wr% 4 | 33 | 11 | NO CHARGE-Meiba Montgomery, el 15079
?ﬁﬁ;wﬂTﬂm Siglgns gt Hickory, and will record next month 47 | 32 | 15 | HONKY TONK ANGEL—Conway Twitty, mca ans
For Promoational Coples: in Nashville. ... Hank Thompson 48 | - | 1 | THIS IS BRIAN COLLINS~ Dot 00S 28017 (Famaus)
will headline the Cheyenne Frontier | ;
LEE TRIMBLE Davi late this month. . Fredd 49 | 50 | 2 | SHE SURE LAID THE LONLINESS ON ME—Bobby G. Rice,
220 Boscobel St Nashville, Tenn ] : ; ! GAT BOO1 {Chess/ Jamus)
4 . : Weller was a judge in the Miss Nude
(915)259-1659 America contest in Roselwan. Ind.. 50 | - | 1 | FRECKLES & POLLIWOG DAYS—Ferlin Husky, Anc Agcx 18
which it in well with his single,
HCLUSIFELY u" “Sexy I_ﬂ.d}" ... Dick Shl.ll"}' has _— -

GUSTO RECORDS

moved to Nashville, is recording for
Gemini, and 1s being booked by
A.Q. Talent. . .. Columbia’s Barbara
Fairchild gave away 200 teddy bears

to youngsters al a Children’s Hospi-
tal in Springfield, Mass. . . . The new
David Houston-Barbara Mandrell

——www americanradiohistorv com

release was a Protein 21 commercial.

.. . Tanya Tucker, not old enough to
drive, now has a 10-speed bicycle.

e Ry ——
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IT’S GETTING READY TO DRIVE UP THE CHARTS. INITIAL
REACTION FROM SPECIAL REQUESTS AND PICKS HAVE
BEEN EXCEPTIONAL. CLIMB ABOARD AND WATCH US ROLL!

RIIL.GORKEK

MONTGOMERY
MABEL

WARNER BROTHERS RECORDS NO.7831
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NASHVILLE PUB ACTIVITIES

New Vigor Stimulates Field

NASHVILLE—Music publishers
are stirnng up excitement with re-
newed vigor here. Screen Gems-Co-
lumbia has a fullime man here,
Charlie Feldman and Hanson,
Chappell. Peer-Southern and the
Big Three are all among the major

Clark Sees
Promo Vital
To Industry

NASHVILLE—Lack of promo-
tion is hurting the record industry,
and is the principal reason many
“name” artists are without labels, ac-
cording to Tex Clark, promotion di-
rector of Brite Star.

Hundreds of prospective new art-
ists also are lacking in this need, ac-
cording to Clark, who contend that
most major labels are willing 1o
spend promotional money only on
their biggest artists.

“Promotion is needed from the
beginning,” says the former disk
jockey, who recalled the ex-
ploitation ventures of the past by
Eddy Arnold, the late Jim Reeves
and others. “They knew the value of
perscnal contact and follow-up pro-
maotion,” he said.

Clark argues that the softness in
the industry now is due, at least in
part, to the unwillingness or the
apparent inability to get promotion
done.

By BILL WILLIAMS

firms working to establish rights to
sung sheets and folios,

Screen Gems, which is now work-
ing toward becoming an “all pur-
pose” publishing firm, has exclusive
agreements with such firms as Al
Gallico, House of Gold and Ahab.
This brought them the print rights to
the massive Charlie Rich hits, “The
Streak”™ by Ray Stevens, plus Bobby
Goldboro's tunes.

Paul Tannen, who heads the ol-
lee here, says Screen Gems also has
other Nashville plans. These, he in-
dicates, include television and mov-
ies. particularly with the new Grand
Ole Opry House set, Opryland. and
other locations.

40,000 In Tribute
To Statler Brothers

STAUNTON, Va—A crowd of
more than 40,000 overflowed Gypsy
Hill Park here for a single perform-
ance by the Statler Brothers and the
Bill Anderson show.

The occasion was the “Annual
Birthday Party™ of the Statlers, who
make their home here. They were
presented numerous awards from
town fathers for their contributions
to the area, The Statlers, in turn,
presented a plaque to Anderson for
their appearance.

The two groups also took partin a
town parade, and played an exhibi-
tion softball game. The crowd estab-
lished an all-time record for any
show in the area, helped by fair
skies,

Both Paramount and 20th Cen-
tury have also made moves in this re-
gurd.

Tannen also has been traveling
throughout the South, from Texas to
Florida, checking new writers and
other talent, while still psuhing the
existing catalog.

Other established writers from
other areas are being brought in
from other areas as well. They in-
clude Barry DeVorzon. the talented
West Coast writer, and Mack James
from New York. Tannen says Mack
Davis also has expressed an interest
in doing some demos here.

Tannen feels that more artist-
writers are turning to the large pub-
lishing companies for a “[ull serv-
ice,” petting away from their own
publishing which stfles their crea-
uvity “and makes them less money
in the long run.”

Tannen has had unusual success
during his tenure here. In the current
year, Screen Gems has had, through
this office, 15 country chart singles
and 18 in the LP chants. He has both
exclusive writers and others in his
fold now. Among the exclusives are
Bobby Abshire, Charlie Feldman,
Don Goodman and Fred Bour.

Screen Gems also paved the way
in other areas, having owned the
“Johnny Cash Show"” and has
among its radio properties WWVA
in Wheeling, W. Va., with 15 suc-
cessful “Wheeling Jamboree™ pro-
gram.

JOHNSON JOINS: Former MGM artist Lois Johnson signs with 20th

Vi g A
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| Cen-

tury Records, to be produced by Jim Vienneau. With her are Don Silvers, left,
writer of her first release on the new label, and John Mitchell of 20th Century.

Sam Wallace Tribute Set

ATLANTA—Sam Wallace, a leg-
end in the recording business for
decades, will be honored at a testi-
monial here Sept. 11.

“Mr. Sam.” who entered the in-
dustry with RCA in 1927, was in-
strumental in the development of
the careers of many artists. Among
those included in the list are Porter
Wagoner, Eddy Arnold, George
Beverly Shea, Hank Snow, Gene
Austin, Bill Lowery, Johnny Wright,
Ferlin Husky, Waylon Jennings,
Colonel Tom Parker and others.

All proceeds from the testimonial
will be utilized for a permanent Sam
Wallace Scholarship Fund at
Georgia State University here, en-
rolled in a commercial music associ-

ale degree program inaugurated by
the NARAS Institute.

The program co-chairmen are
Dave Mack of GRT/Barnaby
Records, MNashville; Vito Blanod.
RCA, Atlanta;: and Jim Salle, of
Salle’s Record Shop here.

Mareno Bows Co.

® Comtinved from puge 40
Rask, Hal Wayne and the Country
Cavaleers.

American Country Promotions
continues to be headed by Bobby
Fischer, but will be under the new
framework. A new division known
as Artist Careers has been formed to
offer financial and career manage-
ment Services.

DRISY FEELS LIKE R HIT!

e

—_—a

Fickie Finper sz

A Hometown Production

N

< T
(ko]
larcol Sunshine

Produced and Arranged by Ken Mansfield

www americanradiohistorv com
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FREDDIE KNOWS THAT “THE WANT-TO’S”
IS A VERY SPECIAL FEELING AND WOULD
LIKE YOU TO SHARE THAT FEELING.

“THAT WANT-TO’”

Capitol #3898

FROM THE CURRENT ALBUM: “HANG IN THERE GIRL”
Capitol #11296

Joe McFadden: Manager
OMAC ARTIST CORPORATION
1225 North Chester Avenue
Bakersfield, California 93308
(805) 393-1011
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.I n July zg,
a few million people
will hear Roy Clark

introduce his new single
“The Great DiVide"}m 17518

when he hosts “The Tonight Show”

on NBC-TV
o
Bt h
= . 1ol FFamovs Mu
Exclusive Management ¢ Famous Music
The Jim Halsey Co., In o Wiestern Co
Tulsa, Oklahoma
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Melco Soon to Firm Up Its
District Manager Network

NEW YORK —Melco Sales, Inc.,
formed recently to take over market-
ing of the MGA audio and TV lines
Oct. | from the MGA Division of
Mitsubishi Intermational (Billboard,
June 29), expects to have its new dis-
trict manager network completed
soon, according to national sales
manager Steve Saake.

Hoping to end rumors that the
new marketing firm would be con-
centrating efforts on the West Coast,
he announces the appointment of
Harvey Segal in Philadelphia, Stan
Murton in Chicago, and MGA field
service rep Ed Clegg in New Jersey,
who will continue in that capacity
for Melco.

Other appointments are antici-
pated soon, Saake says, including
the Michigan-Ohio area. At the ime
of the original announcement he re-
ported coverage in Los Angeles, San
Francisco, Atanta, Denver, Phoe-
nix, Portland and Chicago.

Melco is a subsidiary of Mitsu-
bishi Electric, a prime supplier of the
MGA audio/video product line to
Mitsubishi International, which is
not related in any way, Saake em-
phasizes.

Mitsubishi International remains

JM Offers New
Mastering Tape

ST. PAUL, Minn.—The 3M Com-
pany has just released a new ferric
oxide mastering tape, the Scotch
brand 250, with a dynamic range of
78 dB.

The tape has an improved oxide
particle shape and binder system,
and claims a higher density coating,
smoother surface, better frequency
saturation, and improved head-to-
tape contact.

The high strength binder system
stands up to extensive overdubbing,
shuttling, and multiple retakes with-
out shedding and powdering. The
greater wearability enhances per-
formance in high speed bin, loop,
and mastering operations for dupli-
cation,

The premium tape is priced 20-30
ercent higher than the Scotch
rand 206, and is availablein 2, |, 14

or % inch widths.

in full charge of sales facilities
through former MGA marketing di-
rector Gordon McDonald in Chi-
cago until the Oct. | transfer date.
Saake has been involved in sales and
fulir:}' decisions for Melco since

une 1, the date of its incorporation.

Maximus
Shows New
Audio Line

NEW YORK-—-Maximus Sound
Corp., an audio manufacturer spe-
cializing in dealer private label
speaker systems, has introduced a
new line of four speaker systems spe-
cifically designed for the mass mer-
chandising market, according to
George Cohen, markeling manager.

Included in the new line are mod-
els MVI16T, a foam gnlled 12-inch
cabinet: MVIER, a 17%-inch box
with a horn mounted above a raised
grille; MV28B, a two-speaker book-
shelf system with an 8-inch woofer;
and MVY312B, a three-speaker con-
figuration with a 12-inch woofer.
Dealer costs on the units run from
$9.95 a pair to $49.95 a pair.

For many years Maximus had
produced a “deluxe™ and a “stand-
ard” line of speaker systems de-
signed for the hi fi customer, and
sold under the private brand names
of dealers across the country.

Meanwhile, the company has be-
gun publishing its spec sheets in
both metric and U.S. standard meas-
urements in an effort to satisfy Euro-
pean customers.

Maximus Sound will also present
a “Speaker of the House™ award to
one of its key dealers in commemo-
ration of the anticipated sale soon of
tts five millionth speaker.

Morse In Expansion

PHILADELPHIA - Morse
Electro Products, Inc., a leading hifi
equipment manufacturer and dis-
tributor, has leased an 80,000-sq.-ft.
plant in suburban King of Prussia in
an expansion move to accommodate
increased business. Firm presently
operates from a 50,000-sq.-f1 plant
here,
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ISSING THE BOAT?

Home VTR Use Dependson TV
Advances, Monoson Suggests

NEW YORK—-The development
of a home TV set, designed as a high
fidelity component to be hooked
into high-end audio equipment for
the reproduction of full stereo or 4-
channel sound, could mark the first
major step towards consumer or-
entation of the home VTR concepl.

The suggestion comes from David
Monoson, president of Marketing
World (a2 market consultant’s firm
specializing in the home electronics
industry), and a 35-year veteran of
the consumer electronics business.

Moneoson says that the poor show-
ing to date of the VTR concept as a
home entertainment medium 1s due
to no small extent to the fact TV
manufacturers have almost com-
pletely missed the boat on its poten-
tial as a high fidelity component and
its possible use as a tool to introduce
consumers to VTR.

Monoson says that if TV system
manufacturers would begin design-
ing their units as hifi components to
be played through hifi audio com-
ponentry, they would not only de-
velop the full potential of their sys-
tems, but would also succeed in
taking that major step towards get-
ting the consumer to think VTR.
“The rest,” he continues, “could be
relatively easy.”

Monoson also expresses disap-
pointment over the fact that the 4-
channel sound concept continues to
languish because many hardware
manufacturers still treat it as a fad,
while their software counterparts
have so far made no more than a to-
ken commitment to their end of the
business.

Monoson accuses the industry of
not recognizing and meeting the re-
quirements for stability of the quad-
rasonic concept. He sees these basic
requirements as a less artifitial pres-
entation of the 4-channel hardware
to potential buyers, and a more real-
istic approach to the production and
distribution of the software.

The Marketing World executive
also says manufacturers should be
careful in assessing what they may
think is an innovative product be-
fore trying to market that product.

By RADCLIFFE JOE

He notes that when the ré&d de-
partment of a company delivers a
new product to the marketing de-
partment, the questions that should
be asked are: is it really new?; has it
been expunged of all the illusionary
elements that may make it unwork-
able?; what are the true chances of
its success al the market place?

Monoson also feels that manufac-
turers should be more receptive to
feedback from the field. “The opin-
ions of dealers, distributors, sales-
men, and the consumer that buys the
product are all vitally important,
and manufacturers should listen and
take heed,” he says.

Monoson, whose Marketing
World has played a vital role in the
growth in this country of such Japa-
nese electronics manufacturers as
TEAC and Toshiba, also discloses
that Japanese manufacturers have
copied and perfected the old-line
marketing techniques by which
many major U.S. manufacturers
built their empires.

He believes that one of the key
marketing strategies now being used
to great advantage by these manu-
Facturers is that of blanket distribu-
tion across the country. “"Here the

manufacturers are zeroing in on the
mama and papa shops in every nook
and cranny, with a startling amount
of success.”

Monoson says that for years many
major U.S. hardware manufacturers
followed this marketing policy.

“They had a broad base of deal-

erships in every imaginable town
and city, many of which sold prob-
ably no more than a couple of units a
month, but it added up.

“Unfortunately they are chang-
ing, diversifying, and in the process,
weakening their entire distribution
structure. We have discovered,” he
continues “that manufacturers that
can sustain a broad base distribution
network, are in fact, buying them-
selves an insurance policy.”

Marketing World was created
about 15 years ago to act as a liaison
between Japanese manufacturers
and their U.S. distributors.

Among the clients the firm now
services are Maxell Tape; Yamaha
Audio; Electro Music Division of
CBS (manufacturers of Leslie
speaker systems); Glenburn/
McDonald; North American Phil-
ips; and Romex Vega, manufac-
turers of speaker systems.

L__Update From Europe__

By RICK ROBERTSHAW

LONDON—Musitapes, probably
the largest cassette/cartridge whole-
saling organization in the U.K., has
collapsed, with an estimated
§ 187,000 owed to record companies,
according to chairman Philip Ash-
worth. Both Musitapes, holding
company for the retail side of the
firm’s operations, and Musitapes In-
temational Motor Accessories will
continue to trade, with MIMA used
to distribute some equipment lines.
Ashworth cites the big downturn in
the consumer poods market for the
collapse, at which time Musitapes
was servicing about 750 non-record
outlets in the auto field. Creditors
meeting was set July 18,

Harman Intemational Industries

of New York has agreed in principle
to purchase 76 percent of stock in the
Tannoy Group, privately held UK,
manufacturer of hifi loudspeakers
and professional sound equipment,
with an option to buy the remaining
24 percent. Announcement was
made by Harman president Dr. Sid-
ney Harman, who also reported
record profits of 34.1 million (plus
20.6 percent) on sales of $64.9 mil-
lion (plus 40.4 percent) for the nine
months ended May 31. Both domes-
tic and foreign operations, including
the Harman-Kardon and JBL
(James B. Lansing) hifi lines, con-

tributed.
What 1s believed to be the world’s
(Continued on page 50)

Dealer Makes Store Mecca Via Concernt Ticket Sales

KANSAS CITY, Kan.—Handling
concert tickets and stocking tapes
and disks in depth will allow inde-
pendent dealer Ben Asner here to
gross a half milkon a year. Asner,
owner of Capers Corner Records,
lists other key items in the formula:
A minimum of 100 radio spots daily;
prices with the competitive bite re-
quired for an independent to com-
pete with chains and discounters.

Asner, brother to Ed Asner, who
has the role of Lou Grant on the
Mary Tyler Moore television series,
was deep in surplus goods five years
ago. Records were the top surplus
volume-getters. With records out-
selling all other goods in the surplus
stockpile, Asner finally asked him-
self: Why not records and tapes all
the way?

He started with one of those nook-
and-cranny type operations.

Then he hit on a dynamite piece
of promotion: Handling tickets for
all the rock concerts in the area. The
traffic coming in and store name
plugged at no cost on those radio
spots heralding the concerts, made
the ticket deal juicy.

F

One day recently, Capers Corner
was selling tickets to nine concerts
held in a variety of auditoriums in
the Greater Kansas City area. Radio
spots per concert average around 20
daily, which means that on that day
Capers Corners was mentioned 180
times on four different radio sta-
tions. Among the artists included
were Anne Murray, Elvis Presley,
Chicago, the Allman Bros. and Cli-
max Blues.

By GRIER LOWRY
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$500,000—that’s the annual gross sales for Ben Asner in Kansas City, drawing traffic with concert ticket sales.

It follows that every person who
buys a ticket to a concert is enough
of a fan of that performer to want his
tapes and records. Actually, the ratio
of ticket customers who also buy
records or lapes runs about one out
of three, according to Asner.

Asner’s shop carries a cost figure
of $125,000, representing some
20,000 records, 6,000 tapes and 1,000
cassettes, plus a more modest inven-
tory of reel-to-reel.

wwWw _americanradiohistorv-com
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Tapes and cassettes are displayed
in a series of locked cases aligned
along the entire perimeter of the
main showroom. The only B-track
and cassette tapes kept out of these
glass-enclosed cases are a selection
of the Top 50 sellers that are stacked
behind the counter on which the
ticket boxes are kept.

With tickets such a tremendous at-
traction, it is natural that they would
influence sales. Based on the reputa-

tion of the artist, several weeks be-
fore the influx of customers for tick-
ets arrives, Gary Chrnistian, who
heads up buying, beefs up the inven-
tory in preparation for the extra
sales the tickets generate. For artists
such as Robin Trower, Grand Funk,
Tubular Bells, Elton John, Golden
Earring, Loggins and Messina,
Rolling Stones, Doobie Brothers,
Chrnistian says he normally gets 25 to
30 LP's in stock and at least 15 extra
tapes to gird for tie-in sales to ticket
buyers.

Christian takes a daily eyeball in-
ventory, a stack-by-stack check of
everything. Low stocks of items that

‘are moving is the signal to reorder.

“What I do 1s watch and get a pat-
tern on the tempo of sales of tapes
and recordings that are moving to
ticket buyers,” Christian says. “If
sales are accelerating, then I'll load
in a little heavier.

“He hasn’t come to Kansas City
yet, but if Robin Trower would
come in I'd start with 25 LP's and 15
tapes and take it from there. Trower
is about the hottest property around

(Continued on page 50)
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NewDbxDemo SetforN.Y.Aug. 1

WALTHAM, Mass.—Dbx will
demonstrate its new professional
tape noise reduction system 1o in-
vited industry observers Aug. 1 at
the Record Plant in New York. pres-
ident David Blackmer reporis.

Visitors will hear music for the full
range of instrumentation and voice
covering musical literature from
classics to rock. with dbx personnel
on hand to answer questions on the
process and how 1t apphes to the
record producer, dealer and buyer.

The first dbx-encoded disks and
decoders were shown—and heard -
in the JBL demonstration rooms at
the Audio Engineering Society
(AES) meetings last fall in New
York and this spring in Los Angeles,
with excellent reception to the elimi-
nation of disk surface noise.

Rain Drops Roof on
Radio Shack Center

COLUMBUS, Ohio — Radio
Shack's new five-store repair and
distribution center servicing 700 out-
lets in 10 Midwest states was dam-
aged recently when part of the roofl
collapsed after a heavy rain. Tons of
waler flooded $16 million in elec-
tronic equipment and toys. but none
of the 160 employees in the facility
atl the time were injured. according
to manager Bill Street.

Incident happened on Friday al-
ternoon, but the warchouse was
back in business Monday morning.

Blackmer also notes much interest
in their recent demonstration at Chi-
cago during the summer Consumer
Electronics Show where the two con-
sumer decoders 1o be marketed this
fall were shown in a downtown hotel
sulte.

Marketing manager Larry
Blakely, assisted by consumer sales

Europe Update

® (onrferiieed from page 49
first single-play cassette has been
produced by HPH Music branch of
the Shelter help-the-homeless or-
ganization and is selling at $1.25 to
raise money for the chanty, RPH
Music includes Syivia Harvey, a
Shelter regional coordinator. and
Henley folk duo Maxim, who wrote
the two protest songs on the cassetle.
It was recorded at Shelter Music’s
London studio and duplicated by
simon Stable Promotions for release
on HPH Music's own Protest label.
High Fidelity 1974, the ltalian hifi
trade exhibition planned for Sept. 5-
Y at the Milun Fair, expects more
than 50,000 visitors, according to or-
ganizers, the Bth Salone Inter-
nazionale Della Musica. About
237.000 sg. feet of exhibit space will
be divided into 130.000 sq. feet for
hifi components and 107,000 sq. feet
for musical instruments. with 200
U.S.. European and Japanese firms
expected 1o participate.

Asner Shop Sells Concerts

® Continued from puge 49

here night now. We have others that
are doing well, such as the Loggins
and Messina 'On Stage” and Golden
Earnng's ‘Moontan.’

“We have some artists who sell
better on tape than records,” Chris-
tian says. “We pride ourselves on.
having the newest tapes. In fact,
we've earned a reputation as the
source for what the others don’t
have.”

Tapes and records are bought
from a dozen different suppliers, but
local buying is concentrated with
Musical Isle and National Auto
Sound (for 8-track tape). A typical
order might be for $1.500 in pre-re-
corded B-track tape.

Pricing? Asner stresses that reduc-
tions are across the board. not
merely on certain items. He also says
he pays scant allention o competi-
tion prices. He knows the kind of
profit margin he must have and he
makes that his criterion. All $6.95 al-
bums and tapes are priced at 35;
$5.98 items at 34.

No 45's here. For a couple of rea-
sons, Ben Asner says. First he
doesn’t feel they offer the customer
enough value. You're talking about
three or four minutes of music for 31
against 40 minutes or more for $4 in
LP. The fact that singles pick up

smaller tickets is another item in As-
ner’s no-singles thinking.

Blank tape is a different story.

The cost figure on the blank tape
stock comes in at about $5.000 and
impulse sales come as result of the
focal display given on pegboard
directly over the concent ticket file,
Both multiple-unit packages and
single blank tapes are shown at this
spot, but the packages of three and
four tapes are the big sellers, The
shop has a price of 51.98 on a pack-
age of three 60-minute tapes that
turn well, but Asner says the 20-min-
ute blanks are the best sellers.

An audio accessory display rack.
located in front of this service
colnter. includes disk cleaners, tape
cleaners, head cleaners, table exten-
sions. It's easy for a customer to in-
spect and pull items off this display.
But Asner refuses to give accessories
a high grade for income producers,
Yes, he stocks them, and they churn
up some business, but his young cus-
tomers simply aren't accessory ori-
ented.

Asner does feel it is a big plus
when a rock music shop has a staffer
who can “talk the language.” Corky
Careel is this individual at Capers,
He loves rock music and is the end-
all authority here on what artist
made what record or tape when,
where, and whether it is available,
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More of everything you need to make the sale.
Become a PFANSTIEHL DEALER and you'll be sble
to sall more LONG PROFIT Replacement Neadles.

manager Greg Williams, 15 setting
up an organization of approxi-
maltely 15 key reps and 350 dealers
across the U.S. o sell the decoders.

Model 122 at suggested $259 is a
2-channel encoder/decoder, and
Model 124 at $379 is a 4-channel
unit.

The first dbx-encoded disk has
just been released by Klavier, fea-
tunng harpist Susann McDonald
(Billboard, July 20}, Stan Kenton's
Creative World will be the second
label to incorporate the dbx system
in its about-to-be released “Stan
Kenton Plays Chicago.” Negotia-
trons are under way with other labels
o produce dbx-encoded product,
Blackmer says.

_RepRap

More than 125 were on hand in Philadelphia
recently to honor George G. Scarborough, who
retired after 40 years as an electronic manufac.
turer's rep, the last 14 as executive secretary of
the Mid-Lantic Chapter of ERA. He had worked
for Century Radio, Philadelphia, and also with
L.D. Lowery Co. in suburban Broomall.

Harry Estersohn of Estersohn Associates, Wil-
low Grove, Pa., was toastmaster, and among let-
ters ol commendation read was one from Penn-
sylvania Gov. Milton Shapp, who was president
of Jerrold Electronics Corp., Philadelphia, before
he modulated to a political career.

Among those paying tnbute to Scarborough
were Robert Trinkle, national ERA president;
Ray Hall, ERA executive vice president; Lee Car-
penter, White-Keystone, King of Prussia, Pa,
new Mid-Lantic Chapter president; Ferrell Car-
mine, who heads firm of same name, Newark,
Del., Mid-Lantic board chairman; and Al Stein-
berg, Steinberg Electronics, Philadelphia, presi-
dent of Keystone Chapter, National Electronic
Distributors Assn.

y o b1

Almo Electronics Corp. of Phildelphia hosts
its annual consumer products show for area
dealers July 30-31 at the City Line Holiday Inn.
Firm has just taken on Craig as a distributor for
Eastern Pennsylvania, Southern New Jersey and
Delaware, Other consumer lines distributed by
Alma include Channel Master, Concerto, Electra
(Bearcat), Garrard, Glenbum, Hitachi, Lioyd's,
Nowus, O'Sullivan, Regency, Rotel, TDK, 3M
(Scotch), and Weltron.

w W w

Philadelphia Electronics Inc. (PEL), The only
remaiming electronics distnibutor in center ity
Phitadelphia, has signed a new lease-purchase
agreement for a 180.000-sq.-1t. new-building
headquarters, according lo general manager
Carmen DiBattiste. He also reports that PEIl has

been appointed a distributor for Unitrack divi-

sion of Calabro Plastics, Upper Darby, Pa., for
Pennsylvania, New lersey and Delaware.

w ] ]

Optimism s apparent, also, at Carmine A.

Vignola Associates, Inc., 2611 Schellridge
Rd., P.0. Box 569, Jefferson City, Mo. (314)

893-3205, with the addition of two more
salesmen to the four man staff, Carmine Vig-
nola reports.

James R. Rees will cover the Kansas City
area, and Warren E. Werner will work St
Louis. Other slaffers are James R. Grayem,
St. Louis; Jerome Compernolle, Kansas City,
and Stan Maas, Ames, la.

7 Orders In For New
$1,095KodakVidbox

NEW HAVEN, Conn.—Seven or-
ders were in the house for the $1,095
Kodak Super 8mm Videoplayer al-
though the first units weren’t ex-
pected until the week of July 22,
Mackey Barron of HB Educational
Systems rts. The longtime Ko-
dak audio/ visual dealer joins the
small list of new videoplayer sup-
pliers thatincludes Crimson Camera

Irish Reveals New Tape to
Succeed Chromium Dioxide

By RADCLIFFE JOE

NEW YORK-Irish Magnetic
Tape Corp., has developed a new
high energy tape formulation which
it hopes to eventually use in place of
chromium dioxide in its high-end
audio and video preducts, according
to president Sol Zigman,

The new formulation, which is
still undergoing careful testing by Ir-
ish. 15 designed as that company's
answer to recent new formulations
developed by 3IM, BASF, TDK,
Maxell and others.

However, Zigman stresses that Ir-
1sh is not jumping into new formula-
tions, but will continue to conduct
feasibility tests until any doubt
about 1ts viability is overcome.

Meanwhile the company, like its
competitors, has upped its prices,
and looking at the move Zigman
says that his company, like the rest
of the industry, was merely bringing
its prices in line with raw matenals
COSIS,

He adds: “For years the blank
tape industry had a downward price
spiral, and by upping our prices we
are merely placing ourselves in a
better position to cope with infla-
tonary trends.”

Zigman stresses that Irish prices
remain competitive and he points (o
a new promotional package that of-
fers either three extended range C-

60 cassettes or three B4-minute 8-
track cartridges for the price of two,
at prices established before the in-
creases went into effect.

In streamlining the company’s op-
erations, Zigman who expresses dis-
satisfaction with the last CES, sug-
gests that maybe national shows are
getling too big and too cumbersome.
He feels that the answer to this grow-
ing problem would be to shelve the
national show concept and have in-
stead a number of regional shows
which would better serve the needs
of all participants,

Looking at the new trend by many
lape companies (o pursue national
advertising programs through both
print and electronic media, Zigman
says his company will stand by its es-
tablished slogan which tells its cus-
tomers: “We do not spend a fortune
on advertising, we give it lo you in
quality and prcing.

He continues: “We will not get
into publicity battles which cost mil-
lions but do not guarantee results.”
He adds that although the consumer
may be temporanly attracted to the
tinsel and glitter of high-powered
advertising, in the final analysis he is
usually more concerned with value
for money than fancy specs and
heady claims.

New Products

AIKO's AHS-121 compact stereo system includes an AM-FM Multiplex stereo
receiver, with a turntable and cassette player/recorder. Features are treble,
balance and volume controls and direct record from AM/FM bands to cas-

sette.

Dual cassette
winder with

an automatic
tapesplicer;
nocompetition
at its price.
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Audio Promo: Dayton’s Plugs ‘Soundtrack’

MINNEAPOLIS - *“Sound-
track.” That's the promotional um-
brella Dayton's department store
chain has been using to overcome
the typical department store short-
line of audio merchandise.

Randel Carlock, the chain’s buyer
(stereo components, radio and
records), explains the merchandis-
ing philosophy behind “Sound-
track.” beginning with the designa-
tion itself: “A professional sound-
ing name sets the department in a
specialized class that appeals to the
customer, even though he may not
be ready to buy outside the low-fi
bracket.”

Dayton's is in the process of put-
ting sound rooms in all eight stores’
audio departments. The five largest
stores will have them by fall. They
have specially designed graphics, to
further emphasize their distinctive
character: a sweeping signature of
“Soundtrack™ against a background
of orange and gold.

This giant Midwest company de-
parts from the traditional depart-
ment store stock of low-fi in pre-
packaged units of 3100, $200 and
$300 to go all the way through top-
tncket hifi

Dayton's concentrates on a com-
paratively small number of manu-
facturers and then stocks, as com-
pletely as possible, in each brand.

While keeping the traditional ar-
ray of low-fi (Panasonic, Lloyds,
Sanyo) so that a customer who wants
to buy it. can, Dayton’s has found
that, by stocking hifi and being pre-
pared to merchandise itintelligently,
the average sale of audio equipment
is now in the $300 and $400 range,
rather than in the $100 and 5200
area. “Indivudial components is a
growing and developing business,”
Carlock observes.

Dayton’s has put together its own
packages, at 10 different price
points: $250, $300, 3350, $399. $449,
$549, 5699, 5899, $999, 51,269,
“These are suggested, and the cus-
tomer who wants to mix and match
can doso,” Carlock notes. “But, with
the packages, we have a means of of-
fering the customer what we believe
to be the best combination for the
money at each spending level.”

There’s even a high-end compact
stereo, complete in one box, at $419,
for the customer who wants good
sound, but doesn't want 1o go into
components, Carlock points out.
“The two categories—lowl and
hifi—overlap a little at the conun-
uation point: we have low-fi at §299
and hifi starting at $250. But this is
an advantage; the customer is as-
sured that we have whatever he
wants in audio equipment. We're
selling him what he wants, not just
what we happen o have!™

Sometimes the problem is that the
customer, himself, doesn’t know
what he wants. Dayton's approaches
this several ways: with advertise-
ments that are short courses in hifi
and stereo equipment and don’t
even mention brand names; with
salesmen who are professionals, ca-
reensts, specially trained to cross the
technical language barrier and get
the message to the customer; with
informational meetings, such as one
at the St. Paul store, where there will
be a 45-minute question and answer
session for customers in the restau-
rant, Aug, 15,

The educational ads run full-page
in the daily newspaper and contain
definitions of terms. For example:
“Tape player. A tape deck (which is
explained also) minus the recording
facilities. Most cartridge tape equip-
ment falls into this category.” Or
“FM stereo separation. The amount

of separation (left channel vs. right
channel) you get from FM broad-
casts. Expressed in decibels, the
higher the better.”

Salesmen receive conlinual train-
ing to become bilingual—that is, up
on the technical terms, but capable
of making them understandable to
the customer who isn't an electronics
specialist and doesn’t speak the lan-
guage.

“Anyone can memorize the
specs,” Carlock says, "but we want
our salesmen to talk to the customer
in the customer’s language. Instead
of saying, about power, that ‘the unit
has 20 watis RMS per channel at 8
ohms 20 cycles to 20,000° to just say
that 20 watis provide enough power

L1

for listening in the average home’,

By IRENE CLEPPER

The department store has a mar-
ket potential that Carlock estimates
to be 90 percent unsaturated. “Day-
ton’s occupies a position of trust with
the customers 1t serves,” he points
out, adding that these are customers,
on the average, older than the brack-
eting usually assigned as ‘the hifi
customer market'—25 to 50, rather
than 18 to 25. Studies have shown
(via warranty cards returned) that
Elr:nlj.r of customers in their 40%s are

uying their first component stereo.

“These customers are used Lo
coming in to Dayton’s to buy other
merchandise; they want to buy hifi
here, too, provided we stock top-end
selection, as well as mid and lower,
and explain hifi to them. Credit is
another inducement to buy here.”

The more that customers can be
educated about hifi, the better qual-
ity their purchases will be. Carlock
believes. That's why he's looking
forward to still another learning op-
portunity for Dayton’s customers: a
computer-controlled demonstration
of four stereo systems in the sound
room at the Southdale store.

Carlock explains: "The auditory
memory is so small, that it’s hard for
a customer to listen 1o one system,
walk over and turn on another one
and listen to that, and a third and a
fourth and then remember how each
sounded. The computer-controlled
demonstration allows the customer
to sit down and listen as the com-
puter switches on systems in the
$450, $699, $1,299 and 52,500 brack-

ets. As each system comes on, a small
lighted price sign indicates to the
customer which one he's listening to.

“This demonstration is not neces-
sarily to sell-we're not looking to
the immediate results, but to demon-
strate,” Carlock comments. “Dr.
Amar Bose of the Bose Corp. de-
vised the computer-demonstration,

Bose is among the brand names
Dayton’s features. Others are: Sony,
Technics, Marantz, Dual, BSR., Pio-
neer, InterAudio, Panasonic, Sanyo,
Lloyds and Koss.

After a brief experiment with a
private label, Dayton’s concluded
that nationally recognized brands
are more compatible with what
“Soundtrack” i1s aiming for.

Cassette Sophistication Suffers By Terms

CHICAGO-—Blank cassette prod-
ucts on display at the recent Con-
sumer Electronics Show reveal that
manufacturers have taken their
products through a number of radi-
cal changes in terms of formulations,
lengths, and marketing and mer-
chandising programs. The goal: to
insure greater viability of the con-
cept. in a market where the general
tendency is always to knock the cas-
sette for one reason or another,

But even as the “new” cassette
makes inroads into the once-hol-
lowed ground occupied by 8-track
and open reel tapes, new problems
loom.

Probably the most interesting of
these 15 the fact that the average con-
sumer, though attracted to top qual-
ity blank cassette products, is often
either indifferent to, or confused
and even intimidated by the new-
fangled names and specifications
used to describe them.

To further compound this prob-
lem there are few retail shop sales-
people, with the possible exception
of those connected with hi-fi stores,
that are clued in to the industry ter-
minology used to define different
blank cassette products. Con-
sequently. the inquiring consumer is
frequently met with either a blank
stare, a brusgque brushoff, or some
technical sounding gibberish that
serves only to heighten his confu-
s10Mn.

Realizing this, a number of tape
companies are embarking on inten-
sive educational programs designed
to apprise salesperson and con-
sumer, audiophile and layman, in as
simple terms as possible, what the
meanings are of such terms as high
frequency, extended range, low
noise, ultra dynamic, and Dyna-
range: as well as all the different
brands of oxides used to prepare the
mind-boggling formulas,

The exceptions here include such
companies as Preferred Sounds,
which uniquely labels its products
with such simple to comprehend
definiions as, “Voice,” “Music,”
and “All Purpose”; and Irish Mag-
netic which places emphasis on
“lifetime guarantees” and attractive
prices.

Irsh president Sol Zigman said
flatly, “we will not get into publicity
battles which cost millions but can-
not guarantee results. He said the
buying public was, at best, fickle,
and for a while may be attracted by
the sound of shattering glass, snarl-
Ing dogs and other gimmickry, bt
who in the final analysis is con-
cerned more with value for money,
than fancy specs and heady claims.

Zigman disclosed that Irish's
strategy, and one which had worked
well for the company, was to offer

quality merchandise at attractive
prices.

He stressed that his company did
not manufacture low end product,
nor did it package low end in fancy
dress and try to peddle it as supenor.
“That's the reason why we can offer
lifetime guarantees without being
plagued with the fear of conse-
quences,” he said. Zigman also dis-
closed that despite the lifeume guar-
antee returns on Insh products were
miniscule,

High end manufacturers, who
have within recent times been ex-
panding their markets o include
mass merchandisers, afe not una-
ware of the problems of the transi-
tion. They readily acknowledge that
selling the audiophile was a lot sim-
pler as he was already well informed
on signal-to-noise ratio, dBs. fre-
quency response, and all the other
technological jargen that has be-
COMmE an inlcgrﬂ part of the hi-fi in-
dustry. Selling the mass consumer
market does, however, necessitate a
uniguely different approach if suc-
cess is 1o be parnered.

The Memorex Corp. virtually
wrote the book on unigque merchan-
dising of high end cassettes o the
mass consumer with its innovative
“glass-shattering™ advertising cam-
paign on natonal network TV, The
campaign brought cheers and jeers
from different factions of the tape
industry, but it had the desired ef-
fect. It stamped the company’s name
indelibly in the minds of buyers and
made people think Memorex ...
specs and formulations no longer
matiered.

Although openly disavowing the
Memorex campaign, many manu-
facturers have been secretly im-
pressed with it, and some, like Co-
lumbia Magnetics, have even
designed their own version of atten-
tion-getting cassette TV commer-
cials, based on Memorex's glass-
shattering pninciple.

The Columbia Magnetics com-
mercial, to be released this fall on a
cooperative basis to wholesalers and
retallers across the nation, utilizes a
German Shepherd dog that re-
sponds to a whistle—on a frequency
teo high to be captured by the hu-
man ear—recorded on Columbia
lapes,

The punchline is that the scenario
represents documented proof of the
reliability and fidelity of Columbia
blank recording tapes, according to
Columbia Magnetics officials.

For the audiophile and/or con-
sumer that 1s attracted to technical
specifications, the line will continue
to carry all its specs in full view on
the backs of its boxes.

At the Maxell Corp., the company
which, according to its national sales
manager, Gene LaBrie, is aiming to

be Number One, the approach is
more subtle even though the goal is
the same.

LaBrie agrees that though specs
may look and sound impresssive,
and may even have a place in hi-fi
and audio specialty shops, they
more often than not mean little to
the average consumer.

With this in mind, LaBrie is in the
process of establishing a permanent
dealer advisory board which will
bring Maxell dealers, from across
the country, topether with Maxell
executives, lo discuss problem areas,
and formulate marketing and mer-
chandising strategies for the future.
The first of these meetings will be
in Chicago at the Summer CES.
(Billboard 7-20).

Said LaBrie, “The era of burying
the dealer in overstock and hoping
for a miracle is gone. The industry
must now devise a whole new ap-
proach to merchandising blank
tape.”

* BASF which has, within the last
couple years, been looking more
closely at the mass consumer market,
has tried to circumvent price for the
mass buyer, who according to the

firm’s Gerry Berberian, will more of-
ten than not be following the dic-
tates of his pocketbook,

According to Berberian, the firm
which has just upgraded its SK Low
MNoise series, 1o SK Low Noise/High
Output, and has also added a Low

do you

need 8-track lubricated tape,
cassette tape, C-0O's or loaded
cassettes?

Get in touch with EMPIRE
MAGNETIC INDUSTRIES

— the one stop for all your

duplication or blank loading
requirements at LOWEST
PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES

45 Allen Rd., Woodmera, N.Y. 11598
Phone (516) 420-B558

Miami, Florida—Flagler Plaza Bldg.
4100 W. Flager Streat
FPhaone (305) 448-9038

Cassettes and cartridges with good components are
what count in delivering true fidelity. Spring pads,
foam pads, full or flat shields, pins, windows and
rollers are precision engineered for top performance.

Overiand Products...Quality Components For True Fidelity
In Cartridge And Cassette.

SPECIAL DESIGNS ON REQUEST

P.O. BOX 6 « FREMONT, NEBRASKA 88025 U.S.A.
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Neighborhood U.K. Nears
Inking of Acts for Disks

LONDON-—Neighborhood UK.
1s near signing its first two acts on the
newly formed Neighborhood
Record Co.

The label, formerly a distribution
line through EMI for Melanie, but
has now established itself as a small
independent organization involved
in management, publishing and
record production,

James Young
Dead at o1

LONDON—James Young, the
Ulster comedian-singer whose al-
bum sales in Northern Ireland were
claimed to be higher than the Beat-
les, died July 5.

Young, 51, had been recording for
Emerald since 1966 and had nine al-
bums to his credit. He was also listed
in the Guinness Book of Records for
having the longest-running one-
man show, 338 performances at the
Group Theatre, Belfast.

Young died after collapsing at the
wheel of his car while on the way to a
friend’s funeral.

“He was,” commented Belfast
dealer Roy Millings of the Record
Shop, “the only comedian who
could make both sides sit down and
laugh at and with each other.”

State-Owned
Pub Sought
In Finland

FINLAND—One of the most in-
fluential music organizations here
has started a campaign to get a state-
owned publishing operation.

The Federation of Finnish Musi-
cal Colleges—which has 70 colleges
and 40,000 students—has written to
the Finnish Cultural Ministry detail-
ing current problems.

It states publishing 1s virtually in
the hands of one company—Musi-
ikki Fazer—and claims the lack of
competition has pushed the prices of
sheet music sky high.

In its drive for a state-owned pub-
lishing house or at least a state-sup-
ported operation, the Federation
pointed out sheet music imported
from Russia and Eastern Europe is
cheaper.

But Einari Marvia. publishing di-
rector of Musiikki Fazer, said the
prices of Finnish sheet music are
comparable with the rest of Europe
and the monopoly of his company
has no effect on the cost.

Joint directors of the label are Pe-
ter Schekeryk, Melanie's husband
and producer, and Phil Symes, the
former label manager for Tamla
Motown within EMIL.

Symes says “The intention was to
establish a small but effective label
apart from the American record la-
bel looking for acts of quality rather
than guantity. We are not going to
go for out and out commerciality.
The idea is 10 establish artists rather
than records.”

He says that the label will concen-
trate on albums rather than singles
and that it would be an “ethnic label
rather like Elektra when it first
started.” He added that he was on
the point of signing one well-known
British band and that the names of
the first acts signed would be an-
nounced this week.

The Neighborhood offices are on
Fulham Road, London, from where
Symes will represent Neighborhood
in both the U.K. and Europe.

It will be partly concerned with
the implementation of publicity
campaigns on behalf of Melanie and
other Neighborhood artists. It will
continue to be marketed and distrib-
uted through EMI. Symes, and as-
sistant Penny Gibbons, are setting
up a European tour for Melanie.

Joint Push on
Disney Disks

COLOGNE—A joint promotion
campaign to boost sales of Walt Dis-
ney children’s records has been
launched by Disney's German office
and the label's distributor here, EMI
Electrola,

The aim of the campaign, which 18
being mounted for both consumers
and dealers, is to define the chil-
dren’'s record market more positively
and in fact is being built around the
slogan Abolish the Uncertainty
With Regard To Children's Records.

In addition to extensive point-of-
sale material for retailers, the cam-
paign also includes a specially-pre-
pared booklet, which is available
from dealers and which helps par-
enis to choose the most suitable titles
from the Disney catalog for their
children.

This booklet, written by child psy-
chologist Maria Petry, recommends
certsin recordings for a certain age
of child. All the classic Disney
recordings, such as Bambi, Cin-
derella and Jungle Book, are cov-
ered.

The bookletl also includes a spe-
cial identity card for youngsters for
use in record stores.

Photo by John McKenzig
PYE-STAX DEAL—Pye executives with John Burton of Stax, following the
signing of a licensing agreement for the U.K. Left to right are, Derek Honey,
deputy managing director; Pye chairman, Louis Benjamin; Burton; and Pye
managing director, Walter Woyda

International
Polydor U.K. Upgrades

Loesser Tunes
For Musical

LONDON —Several newly dis-
covered Frank Loesser works will be
heard for the first time as part of a
musical comedy theater version of
the life of Hans Christian Andersen
opening in London on Dec. 17 at the
London Palladium, it was an-
nounced by Jo Loesser, president of
Frank Music Corp., Loesser's pub-
hishing company,

Tentatively titled “Wonderful
Copenhagen,” the musical will star
Tommie Steele, with book by Bever-
ley Cross, author of Steele’s hit star-
ring vehicle of several years back,
“Half a Sixpence." Presented by
Harold Fielding, by special arrange-
ment with Frank Enterprises, a divi-
son of Frank Music Corp., and Bar-
rie Ingham, this will be the first
musical comedy ever presented at
the London Palladium. A U.S. pro-
duction is planned following the
London run,

Swedish TV to
Show Euro
Contest Final

STOCKHOLM—The Swedish
Broadcasting Corp. has confirmed
that it will stage next year’s Eurovi-

.sion Song Contest final. As the

country won this year's contest, with
Abba’s “Waterloo,” it automatically
becomes first to present the next Eu-
rovision.

However, for some years, the
Government-owned network has
had to operate on a considerably re-
duced budget which has led this year
to the dismissal of large numbers of
freclance stafl and other cutbacks.

Against this background, u was
felt by many in the corporation that
it would be too costly for the net-
work to stage the centest but after
several months of internal discus-
sions, it has been finally decided to
go ahead and make the necessary ar-
rangements.

It is esimated that it will cost the
corporation around $120,000 1w
present the finals which will be tele-
vised from the S:T Eriks Massan, a
large concert theater just outside
Stockholm.

The Eurovision Song Contest has
been running for the past 16 years,
and this year was watched by an esti-
mated audience of about 500 mil-
lion,

Winterfeldt to
Polydor U.S.

HAMBURG-Mike von Win-
terfeldt left as head of Popular Mu-
sic Management at Polydor Inter-
national’s head office on July 1 10
become director of International
Repertoire Exploitation at Polydor
Inc., New York,

Winterfeldt was head of Inter-
national Music Consultants, Pol-
ydor International’s New York lia-
1ison office. from 1970 to 1972. He
was in Hamburg at the helm of Pol-
ydor's worldwide pop activities from
Jan. 1, 1973,

Winterfeldt, whose successor at
head office 1s to be named shortly,
will assume his new position at Pol-
yvdor New York on Aug. 1. In an-
other personnel change, Trevor
Timmers has moved from his job as
managing director of Deutsche
Grammophon Ltd., Polydor Inter-
national’s London liaison office. to
Chappell & Co. Lud., London. There
he will assist Roland Rennie, Chap-
pel’s new musical director, in the
area of repertoire development.
Timmers is spending several months
at MGM Records in Los Angeles be-
fore taking up his new position.
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‘Sellers’ Discount Plan

LONDON-—With the aim of em-
phasizing its support for independ-
ent dealers faced with the price-cul-
ting tactics of the High Street
multiples, Polydor has upgraded the
extra discounts available 1o mem-
bers of the Sound Sellers scheme.

But simultaneously, managing di-
rector John Fruin criticized the trade
in general for its lack of fight in tack-
ling the problems caused by the
price-war which, he claimed, was af-
fecting business,

“It is my impression that the mul-
tiples are not attracting enough extra
business to compensate for what is
being lost. I am disappointed with
the amount of effort, with some no-
table exceptions, that is being made
to fight back. The attitude in too
many cases seems to be “‘We can do
nothing about it.” This is not so. It is
not necessary to discount like crazy
to combat the situation, Dealers
must learn to live with it. This sort of
thing will happen from now on.

“We have not yet finished and will
devise other schemes to help deal-
ers—but a lot of it they must do
themselves.”

The Sound Sellers scheme, intro-
duced in 1970, requires members Lo
hold a puaranteed amount of Pol-
ydor stock, with extra discounts re-
lated to the number of titles. There
are about 1,750 members, but the
scheme was never supported by
Smiths and Boots.

Dealers holding the Bonanza
Pack of 500 titles—there are about
400 of them—will qualify for an ex-
tra discount of 12% percent, a 2%
percent improvement on Polydor’s
previous deal.

Non-Bonanza accounts will be
upgraded by a similar amount to 10
percent. Shops only taking the tape
back will get 7' percent, apart from
those qualifying for the Tape Bo-
nanza pack which rates a 10 percent
extra discount.

OBA Label, Bows

RIO DE JANEIRO—Cia Indus-
tria de Discos launched a new label
OBA to specialize in sambas. First
record was “Escrete de Samba"
(Samba Scratch) with the Conjunto
Nossa Samba group which appears
at the Opiniao Theater samba
shows.

STOCKHOLM

Polydor group, Gimmicks, flew to
Japan recently to promote their new
album, “Music Is What We Like To
Play.” Prior to the visit, which in-
cluded TV shows and an appearance
to the Tokyo Song Festival, the
group played at the ball which fol-
lowed the recent royal wedding of
Princess Christina. . . . Ted Gardes-
tad (Polar) has just been presented
with a third gold disk for his album,
“Upptag,” sales of which have now
passed the 30,000 mark. His two pre-
vious albums sold a total fo over
150,000 copies in Sweden. . . . Demis
Roussos, the major international
recording artist who 15 sull relatively
unknown in Sweden, made his first
live appearance here last week at
Grona Lund.

Barmey Kessel is touring here with
his trio. . . . The Super Sound Record
Club of America has started recruit-
ing new members in Scandinavia
through press and TV advertise-
ments. ... Phonogram group Sven-
Ingvars, whose total record sales in
Scandinavia have now topped the
one million mark, were recently
presented with Gold Disks to cele-
brate the sales success of their cur-
rent album, “Sven-Ingvars 1 Fro-
dingland.” ... Lill-Babs, who has
been one of Sweden’s most popular
female singers since she was 15, has
signed a new recording contract with
Phonogram. ... Pugh Rogefeldt
(Metronome) has been presented
with a Gold Disk to mark sales in ex-
cess of 25,000 copies of his latest al-
bum, “Bolla Och Rulla.” It is his sec-
ond gold disk in one year. ... Thad
Jones and Mel Lewis played two
concerts in Sweden earlier this
month as part of their current Euro-
pean tour. ... When Abba were in
London recently to promote their
follow-up to “Waterloo,” a re-mixed
version of their Continental hit last
year, “Ring, Ring.," they were
presented with Silver Disks for ‘Wa-
terloo™ which has now sold over
498,000 copies in the UK. ... For
some months, MCA has been the
most successful label in Sweden.
Last month, Cher's “Dark Lady”

From the Music Ca
of the World

pitals

was No. 4 in the top 20, while last
week, the MCA soundtrack albums
“The Sting” and “Amernican Graf-
fiti” occupied the No. 1 and 10 slots,
respectively. In addition, Marvin
Hamlish's MCA single, “The Enter-
tainer,” is No. 7. LEIF SCHULMAN

SYDNEY

Digger Revell, together with three
other musicians, leaves for the U.S,
for a year's visit on the American
club circuit. Digger claims he is the
first Australian act to get a working
visa from Australia. His American
agent established that Digger was a
“Distinguished Australian artst™ to
get the visa, Speaking from Wash-
ington D.C. this week, his agent,
Jack Haynes, said it was the kind of
visa that let artists like Tom Jones
perform in the US.. ... Jeannie
Lewis, well-known folk artist,
presented a concert at the Opera
House on Bastille Day. . .. Touring
here are Dutch group Focus, Nana
Mouskouri, The Georgian State
Dance Company, Sonny Terry and
Brownie McGhee, Gary Glitter and
Blood, Sweat and Tears. . .. Radio
station 2KY is going 24 hours coun-
try, this is the first ime Australia has
had this type of programming. ...
2UW's John Laws 15 programming
classical disks in his morning pro-
gram. ... Malcolm T. Elliott has re-
sumed work on his breakfast shift at
2UW. Elliott has been off the air for
two weeks—and the past week was
included in the new ratings survey.

.. . Father Denis Madigan begins his
2GB program this month at nights
and the Rev. Roper Bush also starts
his new night time show on 2CH. .. ..
Newly formed group Sparkle mak-
ing an impression on the Sydney
rock scene. ... Digamae have
recently started programming 6FM
in Perth, . ., John Torv, Digamae ex-
ccutive, is off on a world tour to
study programming trends and will
end his trip at the Billboard Radio
Conference, where he will meet his
partners, Rod Muir and Trevor
Smith. John Bromell

(Continued on page 54),
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CAT STEVENS -BUDDHA & THE CHOCOILATE BOX
MOITT THE HOOPLE - THE HOOPLE
STEVIE WONDER - INNERVISIONS
ROBIN TROWER - BRIDGE OFf SIGHS
KING CRIMSON-STARLESS & BIBLE BLACK
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ROXY MUSIC-STRANDED
PROCUL HARUM-EXOTIC BIRDS & FRUIT
SUTHERLAND BROS & QUIVER -DREAM KID
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International

Pye In Deal With
Stax for U.K., Eire

LONDON—Pye has signed the
American Slau label, prr:wnusl_v
with Polydor, for a five-year deal for
the UK. and Eire. Capture of Stax is
the latest in a series of deals with
Amencan companies and follows
close on the heels of a similar pact
with Buddah, also ex-Polydor.

Stax executive John Burton, who
firmed the deal with Pye chairman
Louis Benjamin, commented, “We
have come to Pye because of the dis-
tribution facilities. Britain will be
the base for our European oper-
ations and we want to build Stax
within the Pye group. We are plan-
ning for acts to visit the UK. on a
regular basis and for them to find
real acceptance.”

The current spate of activity at
Pye. precipitated to some extent by
the loss of the A&M catalog, has also
brought Vanguard, Playboy and the
Disney labels into the fold. On the
home front the firm has recently

added British independents Satril,
Penny Farthing, Goodear and En-
sayo to its label roster.

With Pye about to be launched in
America—the top man will be
named shortly—and the move into
Europe with a joint company with
Disques in Holland, the English ma-
jor is restructuring and strength-
ening its creative division headed by
director Peter Prince. Peter Sum-
merfield becomes licensed product
manager, responsible for all label
managers and with extra responsi-
bilities for some MOR acts. Robin
Blanchflower becomes head of a&r
for all pop product on the Pye and
Dawn labels and also takes responsi-
bility for all direct artist signings,
master apes and production deals.
Two new staff producers have been
recruited, Lynton Guest, formerly
with Love Affair, and Jimmy Ed-
wards who have been producing
Linda kendnck for Dawn.

Hans-Georg Baum has been ap-
pointed managing director of RCA
schallplatten, effective immedi-
ately. it was announced this week by
Robert Summer, division vice presi-
dent. Intl.. 1o whom he will report.

In the record business for close 1o
25 years, Baum has served as general
sales manager for both Philips and
CHBS. Prior to his new position, he
was general marketing manager for
Philips, a post he held since 1971.

International Turntable

Gerry Fallon, deputy press office
at DIM Records is leaving to be-
come press officer of Bronze
Records on July 22.

Clive Buckle has been appointed
southern sales manager of B&C
Records. He has been with the com-
pany as a salesman for eight months.
.. . Ian Mitchell has been appointed
managing director of B&C Music,
He was previously the company’s

(Continued on page 56)
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. The appointments, taking

® Continued from page 52
LONDON

Intersong has secured U.K. rights
to Wes Farrell's four publishing
companies, Pocketful of Tunes, Ev-
ery Little Tune, Coral Rock Music
and the Damont Corporation, which
it already represents in most terri-
tories oulside America. Intersong’s
representation of Coral Rock will
take effect from Sept. 30, with the re-
maining companies switching from
May | next. The agreement, dating
from May 1 this year, lasis for five
years. ... CBS is now handling the
distribution of the Invictus label,
previously with EMI. First singles
are “Everybody Party All N1ght“ by
Chairmen of the Board and “Can’t
Get Enough Of You" by Tyrone Ed-
wards. ... Record Merchandisers,
the industry-owned rock company,
has signed a distribution agreement
for some of its lines with Transeunt,
the nationwide van distribution
service, However, the bulk of the
company’s LP and singles product
will continue to be distributed by
EMI. ... Warner Brothers has
signed the recently-formed five-
piece band, Alaska.

Mike Gibbs, who this year won
several categories in a pop news-
paper jazz poll. has signed a nation-
wide deal with Bronze Records. . ..
A record dealer has agreed in the
High Court not to produce tapes and
records of copyrights held by EML
Dharan Singh Panesar, trading as
Telecentre of Handsworth, Birming-
ham, consented to an order made
against him in an action over cas-
settes and records of Indian music.

New appointments have been
made in Polydor's move towards an
expansion in the company's feld
promotion activities by early 1975,
effect
from Aug. 1, will increase the field
squad from three to seven. . . . David
Paramor has been appﬂlnled as gen-
eral manager of Dick James Music,

. Rondor Music general manager
Bob Grace has completed a world
deal with the A&M band Super-
tramp, on a co-publishing basis with
the group’s Delicate Music com-
pany. First copyrights under the new
pact are contained in Supertramp’s
recently completed album “The
Crime of the Century” produced by
Ken Scott for worldwide release. . ..
Dobie Gray in London, to promote
reissue by MCA of *Drift Away.” . ..
CBS has combined with Capital Ra-
dio to run a promotional competi-
tion involving record dealers in Ox-
ford Street. The competition
involving the Womble album “Re-
member You're A Womble,” offers
a first prize of a holiday for two in
Corfu and other prizes of a tour of

Capitol studios and free records.
CHRIS WHITE

HELSINKI

Finnlevy has begun its traditional
summer sales campaign for cassettes
with heavy advertising, promotions
and special releases including a
budget compilation tape, “Music in
the Summer Night.” ... Tasavallan
Presidentti and Wigwam have re-
turned to Finland after successful
British tours, Presidentu are almost a
household word 1n England, but it
was Wigwam’s first visit. In Amer-
ica, Presidentii guitarist Jukka Tolo-
nen's solo album has been released
by Chess/Janus, along with the
band’s LP, "Milky Way Moses.” The
group is 1o tour Sweden later this
summer, America within six months,
and will record a new album in Sep-
tember. Tolonen will appear at the
Molde Jazz Festival in Norway.,

The fifth Ruisrock Festival will be
held in Ruissalo on Aug. 10, with
Procul Harum, Nazareth, Strawbs,
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Locomotive GT and Horselmat par-
ticipating in a 10-hour show. Repre-
senting Finland are Jussi and the
Boys, celebrating their tenth anni-
versary as a recording act with a gold
disk for their album “Ma Tahdon
Rokata.” ... Owing to the recently
ended but still unresolved strike of
studio musicians for a rate of $10 per
hour, leading record companies are
short of domestic materal, and
Finnlevy has had to postpone
recording of over 70 titles.

Teosto’s turnover for 1973 was 32
million, of which $1.4 million will be
distributed to copyright owners at
home and abroad. The company’s
copynght register conlains around
35,000 domestic works, while the
computerized international section
holds over 500,000 works and
names. Joonas Kokkonen has been
reelected chairman of the organiza-
ion. ... Oy Yleisradio Ab has
launched a night radio service in
Lapland, broadcasting VHF trans-
missions simultaneously with Radio
Sweden.

Matti Laipio, advertising director
of Scandia Musiikks, is 10 host a new
country music radio show starting in
August. ... Pekka Gronow, noted
Finnish music researcher and jour-
nalist, has been elected vice-chair-
man of Oy Yleisradio Ab’s program
council. ... A new Finnish record
company, Mellow-Musnkki, has
been set up, headed by Juhani Lahti
and with its own Mellow label. dis-
tributed jointly by Love Records
and Mellow-Musukki.

Sweden is by far Finland's most
lucrative export market for records
and tapes, and Fonovox is the latest
in a long line of companies to attack
the market there. The company has
a deal with Toniton AB, one of the
most erful distributors in Swe-
den, concluded during the recent
visit of Toniton's managing director
Leif Bikert to Finland.

Jim Pembroke, British lead singer
with Wigwam, has a second album
available on the Love label, called
“Pigworm.” Another British musi-
cian living in Finland is Frank Rob-
son, ex-vocalist with Tasavallan
Presidentti, whose debut album
“Robson” is on the brand new Blue
Master Special label (PSO)
Geordie and Mud visited Finland

-early in July to perform in two festi-

vals. Mud also gave a concert in Hel-
sinki. . . . SOK, the giant cooperative
chain, is now importing and market-
ing K-Tel product in Finland. SOK
reportedly sold over 300,000 albums
and tapes in 1973 and is certain to
exceed that figure this year with new
record departments in SOK ware-
houses, KARIHELOPALTIO

DUBLIN

The new single from Horslips, re-
leased on July 8, revives the tradi-
tional Irish tune, *The King of the
Fairies,” as well as a revival in rag-
time of “Phil the Fluter’s Ball.” The
group begin an Irish tour on July 18
and on July 28 they will go to Italy
for the Santa Monica rock festival.
Earlier in the month the group com-
pleted their third album in London,

. Polydor is very happy with the
popularity of Demis Roussos
records, Said the company's John
Woods: “He's selling at a fantastic
rate.” Singles released on Philips are
“Goodbye My Love Goodbye™ and
“Forever and Ever” and his next one
will be “My Friend the Wind." Dur-
ing July Polydor i1s promoting
Roussos via press, radio and window
display.

Electric folk group Spud has
signed a contract with Polydor for
two albums a year for three years.
The first release is their version of an
old English song, “The Blackleg

Miner.” ... The Dublin bus strike,
now in its eighth week, has had an
effect on various entertainment
venues, However, there have been
near capacity attendances for “Jo-
seph And The Technicolor Dream-
coat.” . .. The recent Gordon Light-
foot concert at the National Stadium
was very nearly a complete sellout. It
was promoted by Jim Aiken who is
bringing the “Up With People”
show back to Ireland in September.
KEN STEWART

WARSAW

Choreographer Conrad Drze-
wiecki has been invited to stage his
own production of Bartoks “The
Miraculous Mandarin” at the Berlin
Deutsche Stadtsoper. First per-
formed by the Ballet of the Poznan
Opera Company in 1970, and later
by the Polish Dance Theatre C (fln
pany, the production has gained ac-
claim in many European countries.
Rehearsals started in Berlin in June,
and opening night is scheduled for
the beginning of the coming season.

The 14th International Song Fes-
tival will be held in Sopot Aug. 21-
24. There are two basic competi-
tions, the Record Day and the Polish
Day. In the first, awards will be
presented to record companies for
the best presentation of two works,
in the second, the jury will select the
best rendering of a Polish song. As
last year, the main trophy of the fes-
tival will be the Grand Prix De
Disque.

Entries were received from 136
record firms, 37 of whom have been
invited to compete, Artists entered
by those companies include Christi
Kidikowa of Bulgaria, Marina Voice
of Rumania, Joe Cuddy of Ireland,
Paint Box from England and Chris
Montez from the U.S.

The Kasprzak Works in Warsaw
are to market an initial batch of
around 100 video cassette recorders
of the MTV-20 type for color record-
ing and reproduction, later this year.
The Works has been manufacturing
MTV-10 black-and-white video-
cassette recorders since the end of
last year. The color machines are
prototypes which will be tested in
schools, sports clubs and community
centers, which are expected to be the
main buyers,

One of Poland’s leading avant-
garde composers, Wlodzimierz
Kotonski, has been appointed chief
musical director of Polish Radio. His
assistant is another composer, Adam
Slawinski, and jazz composer Andrej
Trzaskowski is now head of the Jazz
Section at Polish Television.

BRUSSELS

Inelco has acquired exclusive rep-
resentation of the Island repertoire
and associated labels Bronze and
Rocket in Belgium  and
Luxembourg. ... Inelco is already
making plans for powerful promo-
tion of the Island group Sparks, who
15 booked to appear at the Bilzen
Festival (Aug. 17to 19).. .. Topping
the bill at Bilzen this year will be
A&M group Humble Pie. . . . The Es-
peranto album, “Danse Macabre™
(A&M) is now released in Belgium
which is the home country of the
group’s leader. Raymond Vincent as
well as of three other members of the
band. Esperanto is participating in
the Tournai pop festival on July 21
and will also make an appearance at
the Bilzen event. . . . Inelco is achiev-
ing impressive sales with Rick
Wakeman's “Journey To the Center
of the Earth™ (A&M), Herb Alpert’s
“You Smile, the Song Begins"
(A&M), and with the Ariola singles
“Red Dress™ by Alvin Stardust and
“Evidently” by Wally Tax. . . . David

{Continued on page 58)
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BELGIUM

{Courtesy O Belgium Radio & TV)
SINGLES
This
Weak
ONE AND ONE IS TWO—Jackpot
THIS TOWN AIN'T BIG ENOUGH—Sparks
SUGAR BABY LOVE—Rubettes
FLY AWAY LITTLE PARAGUAO—Gsorge
Baher Sebection
GiGI LAMOROIO—Dalida
IF YOU GO AWAY—Terry Jacks
DIE SONNE GEHT AUF—Freddy Breck
0.K. CHICAGO—Resonance
THE YEAR OF DECISION—Three Degrees
IN OLD MEXICO—Nick Mackenzie
LPs

E"Iﬂ"ﬂmtﬂ' & L R

if

KIMONO MY HOUSE—Sparks

20 ROCK & ROLL HITS—Various

LOVE IN YOUR EYES—Cats

THE BEST OF JACK JERSEY

BAND ON THE RUN—Paul McCartney &L
Wings

DENMARK

(Courtesy OF 1.F.P.1.}

L PN

This
Weal
1 A SHOW JUST FOR YOU (LP)—Walkers
{(Philips )
OLMES BUT GOODIES (LP)—Swenne &
Lotta (Polar/EMI)
SEASDNS IN THE SUN (Single}—Terry
Jacks [Badl)
SVANTES VISER (LP}—Poul Dissing/Banny
Andarson (Metranome)
CARIBOU (LP)—Elton John (DJM)
DODENS TRIUMF (LP}—The Savape Rose

LT ]

{Polydor)

SHU-BI-DUA (LP)—(Polydor)

SMART ER DU MER END 17 AR (Singhe)—
Annatte Klinganberg (STUK)

FAHRENDE MUSIKANTEN (Single}—Mina &
Mike [Ariola/Teletunken)

10 DJEBLIKKETS FAVORITTER (LP)—LUIla Pia

Nigls Hausgaard (EMI)

BRITAIN

(Courtesy: Music Week)

L T

*Denotes local origin
This Last
Weal Weak
1 1 SHE—Charies Aznavour (Barclay)—
Standard (Barciay)
2 2 KISSIN'IN THE BACK ROW—
Drifters (Bell)—Macaulay/
Cookaway [(Macaulay /Greenaway)
3 4 ROCK YOUR BABY-—George McCrae
{day Boy)}—Southern (T.K. Prod.)
4 7 BAND OM THE RUN—*Paul

& Wings (Apple)—
MeCartney /ATV (Paul McCartney)

3 BANGIN' MAM—"5iade (Polydor)—
Barn/Slade (Chas Chandler)

YOUNG GIRL—Gary Puckett & The
Union Gap (CBS)—Dick James

5 I'D LOVE YOU TO WANT ME—Lobo
(UK}—Carlin (Phil Gernhard)

IF ¥OU GO AWAY—Terry Jacks
(Ball)—Intersong (Terry Jacks)
BAMAMNA ROCH—*Wombles (CBS)—

Batt Songs (Mike Batt)

ALWAYS YOURS—"Gary Glitter
(Bell)—Leeds (Mike Leander)

THE 51X TEENS—"Sweet (RCA)—
Chinnbchap/Rak (M. Chapman/N.
Chinn/P. Wainman)

WALL S5TREET SHUFFLE—"10c.c.
{UK)—Satannes (Strawberry
Prods.)

BEACH BABY—"Firsl Class (UK)—
John Carter (John Carter for
Sunn Records)

BORN WITH A SMILE ON MY
FACE—"Stephanie De Sykes/Rain
(Bradleys)—ATV (B, Leng /5. May)

LAUGHTER IN THE RAIN—Neil
Sedaka (Polydor)—Kirshner /
Warnar Bros. (N. Sedaka/R.
Appere)

HEY ROCK & ROLL—
*Shawaddywaddy [Baell}—Bailey
(Mike Hurst)

WHEN WILL | SEE YOU AGAIN—
Three Degrees [(Philadelphia)—
Gamble-Hul (Gamdbdle / Hul)

OME MAM BAND—"Leo Sayer
(Chrysalis)—Blsindell ' Compass
{D. Courtney/A. Faith)

TOO BIG—"5uzi Quatro (Rak)—
Chinnichap /Rak (M, Chapman/HN.
Chinn)

SHE'S A WINNER—Iniruders
{Philadelphia)—Gambile-Huf
{Gambile-Hulf)

TOMIGHT—"Rubatias [Polydar)—
Pam Scene ATV [(Wayne
Bickerton)

LIGHT OF LOVE—"T. Rex {(EMI}—
Wizard (Marc Bolan)

MY GIRL BILL—Jim Stafford
(MGM}—Famous Chappell (Phil
Garnhard/ Loba)

MIDMIGHT AT THE OASIS—Maria
Muldaur (Reprisa)}—MCPS (L.
Waronker /). Bayd)

DIAMOND DDGS—*David Bowie
{RCA)}—Mainman / Chrysalis
(Bowie Mainman)

GOING DOWN THE ROAD—*Roy
Wood (Harvest)—Carlin (Roy
Wood)
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1 9
11 1a

12 10

13 17

15 X

18 11

17 33

19 14

21 40

23 31

24 26

25 21

26 13

27 15 GUILTY—"Pearls (Bell}—ATY [Philip
Swern/Arthey)

JUST DON'T WANT TO BE
LOMELY —Maln Ingredient (RCA)—
Gamble-Hulf / Carlin [Silvester/
‘Simmons/ Goodi)

THE STREAK —Ray Stevens
(Janus)j—Peter Maurica/KPM (R,
Sievens)

YOU MAKE ME FEEL BRAND NEW-—
Siylistics (Avco)—Gamble-Hufi /
Carlin

BE THAMKFUL FOR WHAT YOU'VE
GOT=William De Vaughan
(Chelsea)—Sparta Florida (F.
Floravantl 7 J. Davis)

CENMTRAL PARK ARREST =
Thunderthighs (Philips)—ATV
(Steve Rowlands)

THEME FROM TUBULAR BELLS—
*Mike Qldfbeld (Virgin)}—Virgin
{Mike Oldfield)

RING RING—Abba (Epic)—Bocu (Stig
Anderson)

A TOUCH TOD MUCH—"Arrows
{Rak)—Chinnichap/Rak (Mickie
Maost)

LIVERPOOL LOU="Scalfold (Warner
Bros.}—Essex (Paul McCariney)

FOXY FOXY=—"Muott the Hoople
(CBS)—April (HMH)—{Hunter/
Griffin/ Watls)

THERE'S A GHOST IN MY HOUSE—
R. Dean Taylor (Tamla Motown]—
Londan {Brian Holland/ Lamont
Dodier)

DOM'T LET THE SUN GO DOWN ON
ME-—"Elton John (DJM)—Big Pig
(Gus Dudgeon)

IF YOU TALK IN YOUR SLEEP=Elvis
Presley (RCA)—Easy Nine /Elvis
YOUR BABY AIN'T YOUR BABY AMY
MORE—*Paul Da Vinci (Penny
Farthing}—Channel (Eddie Seago/

P. Da Vinci)

AMATEUR HOUR—"5Sparki (laland)—
Island (Muf Winwood)

STOP LOOK LISTEN—Diana Ross/
Marvin Gaye (Tamla Motown)—
Carlin (Hal Davis)

CAN'T GET ENCUGH—"*Bad
Company (Island}—Island {Bad
Company}

JARROW SONG—*Alan Price
(Warner Bros.)—Jarrow /K.
Prowse (A, Price)

HOMEY HOMNEY—"5weet Dreams
(Bradiays)—ATV (R. Roker/l.
Shury)

| FOUND SUNSHINE—Chi-Lites
(Brunswick)—Julio-Brian (Eugene
Record)

JUDY TEEN="Cockney Rebel
(EMI)—Trigram/Rak (5. Harley/A.
Parions)

REMEMEBER YOU'RE A WOMBLE—
"Wombles (CBS)—Batt Ent. (Mike
Batt)

DON'T STAY AWAY TOO LONG=—
Peters & Lee (Philips)—Pedro/C.
Shane (John Franz)

31 3%

3z 30

5 23

37 35

e 19

4 =

43 -

45 32

49 46

FRANCE

[Courtesy Centre D'Information &
de Documentation du Disgua)
*Denotes locsl origin,
SINGLES
This
Week
1 POT POUR RIRE M. LE PRESIDENT *—
Green El Lejeuns [Pathe-Marconi)
2 JE WVEUX L'EPOSUER Pour Un Solr®—
Michael Sardou (Trema/Phonogram)
JE T'AIME, JE T'AIME, JE T'AIME®—
Johnny Hallyday (Phonogram)
TU ES LE SOLEIL®* —Sheila (Carrers)
CEST MOI*—C. Jerome (AL)
WATERLOO—Abba (Vogue)
SEASONS IN THE SUN—Terry Jachs (Bell/
Palydor)
IL EST DEJA TROP TARD®—Frederic
Francols (Vogue)
9 C'ES5T COMME CA QUE JE T'AIME® —Mike
Brant (CBS)
10 SWEET WAS MY ROSE—Velvel Glowe
{Phonogram)
11 CADEAU*—Marie Laforet (Polydor)
12 LE MAL AIME=Claude Francois (Fiecha)
13 MY LOVE IS LOVE—Les Enfants De Dieu
By
14 DE JE T'AIME EN JE T AIME* —Christian
Vidal (Vogue)
15 MON VIEUX*= Danbel Guichard (Barclay)

L. T R

LPs
This
Wesk
1 JE T'AIME JE T'AIME, JE T'AIME—Johnny
Hallyday (Phonogram)
2 CHEI MOI—-Serge Lama (Phonogram)
3 LA MALADIE D'AMOUR=Michel Sardou
(Phonogram)
4 DARK SIDE OF THE MOON—Pink Floyd
{(Harvest/ Pathe-Marconi)
5 LE STEACK—Maxime Le Forestier (Polydor)
& JE SUIS MALADE—Serge Lama
{(Phonogram)
7 MASTER OF ROCK—Pink Floyd (Harvest/
Pathe-Marconi)
8 QUELQUE CHOSE ET MOI—Gerard
Lenorman (CBS)
9 MEDDLE—Pink Floyd (Harvest/Pathe-
Marconi)
10 MOMN FRERE—Maxime Le Forestier

(Polydar)

Thas

FINLAND

(Courtesy of INTRO)
SINGLES

Weal

o B L P e

10

This

WATERLDOD—Abba {Polar)

FRIDUMA SKIDUNA—Hullujussi (RCA)

BLUEDE SUEDE SHOES—Hurriganes (Love)

SEASONS IN THE SUN—Terry Jacks (Bell)

LUNEEN AIKA VAIPUU=Kisu (Calumbia)

MARILYHM—Juice Leskinen & Cortus Int,
{Lowe)

AKE MAKE PERA JA MA—Hector (Top
Voice)

TAKATAAN ROODS—Hector (Top Voice)

NAIN KAY ROCK AMD ROLL—Rauli "B"
Somerjoki (Love)

JEALOUS MIND—Alvin Stardust {Ariola)

LPs

Wesk
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-
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HECTOROCK |—Hector (Top Voice)
HULLUJUSS!I—Hullujussi (RCA)
FOREVER AND EVER—=Demis Rousios
{Philips)
RAMPATH—Mazareth (Vertigo)
DIAMOND DOGS—David Bowie (RCA)
WATERLOO—Abba (Polar)
WONDERWORLD—LUriah Hetp (Bronze)
HERRA MIRANDOS—Hector (Top Voice)
MY ONLY FACINATION—Demis Roussos
(Philips)
MA, HE'S MAKING EYES AT ME—Lena
Zavaroni (Philipz)

GREECE

{Courtesy of Hellinikos Vorras and Epihera)
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This
Wesk

&

= W0 =

This

SINGLES
{International)

WATERLOO—Abba (Seven Arts)

VIENS VIEMS—Mare Laforet (Polydor)

ANGIE—Ralling Stones (Rolling Stones)

Suzanne Suranne—FPop Tops (Carrere)

SOUL MAKOSSA—Manu Dibango (Minos)

CAN THE CAN—3url Quatro (Cobumbia)

48 CRASH—Suzl Quatro (Columbia)

WOMAN FROM TOKYO—Deep Purple
(Harvest)

GOODBYE MY LOVE, GOODBYE—Demis
Roussas (Philips)

SEASONS IN THE SUN—Terry Jacks (Bell).

HOLLAND

"Denotes local origin.
SINGLES

SUGAR BABY LOVE=The Rubettes
(Polydor)

DE TAMME BOERENZOON®—Andre van
Duin (CHR})

DE WILDE BOERNDOCHTERE™ —hvan
Heylen (Dmega Int'l) .
(FLY AWAY) LITTLE PARAGUAY " —Geor

Baker Selaction (Megram)
EMMA—Hot Chocolate (RAK)
THIS TOWN AIN'T BIG ENOUGH FOR THE
BOTH OF US—S5parks {Island)
LOVE OF LIFE=Earth & Fire (Polydor)
ANGEL EYES—American Gypsy (Philips)
ONE AND ONE IS TWO—Jackpot (BASF)
MUS IN THE AIR—US (Delta)

ITALY

(Courtesy Of Germano Ruscitio)
SINGLES

Waalk

[ Lay L ]

-]

11
12

13
14

15

This

A BLUE SHADOW =Berto Pisano (Ricordi)

SOLEADO=-Daniel Santacruzr Ensembile
(EMI)

ALTRIMENT| C| ARRABBIAMO—0Oliver
Onions (RCA)

PICCOLA E FRAGILE—=Drupi (Ricordi)

AMNIMA MIA—I Cugini Di Campagna (Fonit/
Catra)

L'ULTIMA NEVE DI PRIMAVERA—Franco
Micalizzi {(RCA)

LOVE™S THEME—~Love Unflimited Orchestra
{Phanogram}

E TU .. —Claudic Baglioni (RCA)

COME UN PIERROT —Patty Pravo (RCA)

QUESTO 51 CHE E' AMORE—Gianni
Marrsro (CGD/MM)

HON GIOCO PIU' —Mina (PDU/EMI)

BUGIARDI HO|—Umberio Balsamao
(Phonogram)

HUTBUSH CITY LIMITS—Iks & Tina Turner
(LA /MIM)

NOH DUE PER SEMPRE—Wess & Dory
Gherzi (Durium)

LOVE'S THEME—Barry White (Fonit/ Cetra)

JAPAN

{Courtesy: Music Laba, Inc.)
*Denotes local origin
SINGLES

Week

2

MEOTO KAGAMI—"Toncsama Kings
(Victor)—Bon

KOl NO AMERICAN FOOTBALL—"Finger 5
{Philips}—Nichion, Tokyo

KIMIWA TOKUBETSU—*Hiromi Goh (CBS/
Sony)—Standard

US0O—"Kiyoshi Nakajo (Canyon)—Watanabe

POKETTO IPPAI NO HIMITSU—*Agnes
Chan (Warner)}—Watanabe

WWW amencanradiohistorvcom

HAGESHII KOI—"*Hideki Saijo (RCA)—
HMichion
HITONATSU MO KEIKEN—="Momoe
Yamaguchi (CBS/Sony)—Tokyo
HAMAHIRU GAD="Hiroshi Itsuki
(Minoruphone)
WATASHI WA MAITE IMABU="LHily
{Express}—JEK
10 TSUMIKI HO HEYA—"Akira Fuse (King)—
Watanabe
11 HAIRG HO HITOMI—*Tokliko Kato &
Kiyoshi Hasegawa (Polydor)—Shinko
12 MAMIDA ND MISAD—"Tonosama Kings
(Victor}—Bon
13 FUTARIDE DSAKED="Michiyo Arusa
(Kingj—Watanabs
14 Al HITOSUJI="Aki Yashire (Teichiku)j—Aai
15 TSUIOKU—"Kenji Sawada (Polydor)—
Watanabse
16 MIDOR! IRD NO YANE—"Rens {(CBS/
Sony)—AHa
17 TAND Ml HOERD —*Sound Track (Tohoj—
Watanabe
18 KIIRDI RIBON—*Junky Sakurada {Victor)—
Sun Music
13 HATSU MO KANJO—*S5aori Minami (CBS/
Sony}—MNichion
20 SINCERE="Takuro Yoshida & Hiroshi
Kamayatsu (Odyssey)—Yui

w o m s

MEXICO

(Courtesy Of Enrique Ortiz)
SINGLES
This
Wesk
1 ESPEJISMO—Juanello (Epic)
2 PERDONAME—Estralfita (Raff)
3 ME MUERO POR ESTAR CONTIGO—
Silvana D Larenzo (RCA)
COMO SUFRO—Los Baby's (Peeriess)
DEJAME CONOCERTE~Jose Jose (RCA)=—
Paul Anka {Gamma)
& ME GUSTA ESTAR CONTIGO—Angslica
Maria (Sonido Internackonal)
7 EL{DEM QUE ME QUIERAS—Roberto Carlas
BS)
B FEUZI COMPLEANOS QUERIDA—Nealson
MNed (Gamma)
9 SEASONS IN THE SUN—Terry Jacks (Bell)
10 THE ENTERTAINER—Marvin Hamlisch
(MCA)

[F

NEW ZEALAND

(Courtesy Of N.Z.B.C.)
SINGLES
This
Weak
THE STREAK—Ray Stevens
EMMA—Hol Chocolate
BAND ON THE RUN—Paul McCartney &
Wings

EVERYDAY —Slade
WATERLDD—Abba
THE LOTUS EATERS—S5travos Xarhakos
THE ENTERTAIMNER —Marvin Hamlisch
CAMDLE IN THE WIND—Elon John
SUGAR BABY LOVE—Rubettes
SUNDOWN —Gordon Lightfoot

Lk B3 =
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11 STAR—Sisalers Wheel

12 BILLY DON'T BE A HERO—Paper Lace
13 MY FRIEND THE WIND—Demis Roussos
14 THE MAN WHO SOLD THE WORLD—Luiu
15 ERES TU (Touch The Wind)—Mocedades

SOUTH AFRICA

(Courtesy 01 Radio Springbok)
*Dencbes local ongin
SINGLES
This
Week
1 THE AIR THAT | BREATHE—Hollies
{Polydor}—{MPA)
2 SOLITAIRE—Andy Willlams {(CBS)—
{Lastrac)
3 WATERLOOAbbs (Sunshine)—(Bresksway)
4 EMMA Hot Chocolate (RAK)—{Francis Day)
5 THERE WOMN'T BE ANYMORE—Charlke Rich
(RCA}={Charles Rich)
6 SEASONS IN THE SUN—Terry Jacks
(Bell)—{Intersong)
7 TCHIP TCHIP—*Dan Hill (RPM}—{EMI/
Bridgadiers)
B LOVING ARMS—Dobie Gray (MCA}—{MPA)
9 DARK LADY —Cher (MCA}—{EMI/

Brigadiers)
10 HAAI CASANOVA—*Glenys Lynne (RPM)—
(Tro Essex)
SPAIN
{Courtesy Of "El Musical™)
SINGLES
This
Weal
1 AYUDADME—Camilo Sesto (Ariola)—
{Arabeila/Southern)
2 LOVE'S THEME—Love Unlimited Orchestra
(Movieplay)

3 ACALORADO—Llos Diablos (EMI}—(EGD)

4 TOMNAME O DEJAME—Mocedades (Zafiro)—
(Discorama)

LA FIESTA DE BLAS—Formula V (Philips-F)

Mi CORATON—Juan Bau (Zafiro)—({Micros /
RCA)

WATERLOO—Abba (Columbia)—({Motas
Magicas)

TSOP-MF3B (CBS)

POR EL AMOR DE UAN MUJER—Danny
Daniel (Polydor)—{Fontana)

10 LA DISTANCIA—Roberto Carlos (CBS)

LPs

[ E

M

This

Week

JOAN MANUEL SERRAT—{Zafiro)

RHAPSODY IN WHITE—Barry White
(Movieplay)

QUADROPHENIA—Wha (Polydor)

LOVE IS THE MESSAGE—-MFSB (CBS)

BUDDAH & THE CHOCOLATE BOX—Cat
Stevens (Ariola)

MY OHLY FASCINATION —Demis Roussos
(Philips-F)

LA DISTANCIA—Roberto Carlos (CBS)

GYPSY ROCK—Las Grecas (CHS)

JOURNEY TO THE CENTER OF THE
EARTH—Rick Wakeman {Ariola)

10 REVOLUTION—James Brown (Polydor)
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Cassette Sophistication

® Continued from page 5/

MNoise Super to the line along with its
already éstablished Jine of chro-
mium dioxide, tries 10 avoid flaunt-
ing technical data that will mean
little to most buyers. Instead BASF
points 1o its exclusive special me-
chanics which eliminates tape jam-
ming. iis attractive new packages.
and its bold eye-catching point-of-
purchase displays.

Like BASF, the 3M Co. which
produces the internationally known
line of Scotch brand tapes, also cir-
cumvents the problem by addressing
iself to two separate market. An ex-
ample of this strategy is mirrored in
the marketing approach being uti-
lized in its new Classic low noise fer-
ric oxide tapes which will be mar-
keted through audiophile and audio
specialty shops.

Other products in the line de-
signed for the mass consumer mar-
ket, utilize marketing technigues
similar to those adopted by other
companies vying for a share of that
market.

TDK, with a name that has, in a
relatively short period of time be-
come & virtual household word in
the U.5., is not as plagued by the
problems of attracting buyers to its
shelves, displays and carousels as
lesser known companies. But the

price has been a high one. Like
Memorex, TDK's advertising
budget has been staggering, and not
many companies in the business
could afford to lay out that kind of
cash for exposure, hence the merry-
go-round of my-specs-are-better-
than-yours, and the hope that the
consumer will be duly impressed.

$2 Mil Studio

® Continged from page I8

ists, producers and engmeers eight
mechanical echo chambers includ-
ing a quad chamber and seeurity
cameras visible to the man at the
board.

“I think we have a couple of major
advantages,” Kaye says, “We are an
in-house studio that operates almost
like an independent and we were
given enough money to do things
right the first time. But it's always
changing and [ love that.”

Other studio staff members in-
clude chief engineer Jerry Ferree;
engineers Barry Perkins, Howard
Gale, and Roger Nichols: produc-
tion man Jim Lockert; recordist
Reggie Dozier: mixer Lanky Lin-
strot; mastering room man Phil
Cross: mastering engineer Vic
Zaslav, and maintenance men Bob
Mahoney and Bob [iablo.
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International

Italy Hit With VAT Hike
—Seen As Hurting Sales

MILAN—AL at tume when busi-
ness was beginning to pick up and
the decline in singles sales was being
offset by encouraging growth in the
album market, the [talian record in-
dustry was dealt a heavy blow last
week when the government, desper-
ately in search of additional reve-
nue, raised the value added t1ax on
records and tapes from 12 percent to
30 percent.

The move was part of a general
government operation shifting a
whole range of consumer goods into
the luxury category as far as VAT is
concerned. Industry reaction was
uniformly bitter at this latest set-
back, particularly since most com-
panies had been planning price in-
creases in order to offset the effect of
escalating costs.

The effect of the tax increase will
be that a mid-price album will go up
from 2.000 lire (about §3.30) 1o 2,500
lire (§4.13). And a full-price album
which formerly sold at between
3,500 and 4,000 lire will now retail at
around 4,500 lire ($7.40).

Says Giuseppe Velona, inter-

national manager of Rifi: “This

Polydor Wiill
Add to Field
Promo Force

LONDON—Polydor is aiming to
increase its field promotion force by
300 percent by early next year to ex-
ploit the growing network of local
radio stations.

At the moment the company has
jJust three men covering England,
Scotland and Wales.

The first expansion 15 from Au-
gust | when another four men are
appointed. The seven-strong squad
will cover seven regions—Scotland,
North-West England, North-East,
West Midlands and North Wales,
East Midlands and East Anglia,
South West and South Wales. Lon-
don and South East

By early next year the plan is to
have a force of 15, divided into three
teams of five. Each team will have
an area manager who will be respon-
sible for supervising his squad as
well as handling his own patch,

A Polydor spokesman said: “The

reason for the expansion is the
growth in local radio stations. We

want (o ensure we have the country
covered,

“We see both BBC and independ-
ent local radio stations as a vital part
of the future of the music industry.™

By MIKE HENNESSEY
move is bound to have a depressing
effect on sales, except in the case of
product by the really top artists. It
has really cut the ground from under
the feet of the industry because we
were contemplating an increase In
the wholesale price anyway; now
there has been a substantial increase
al retail level with no benefit for the
industry. It is likely that most com-
panies will set new price levels which
incorporate a small increase in the
wholesale price as well as the new
YAL”

The four levels of VAT operating
in ltaly are 6 percent, 12 percent, 18
percent and 30 percent but the gov-
ernment has now scrapped the 18
percent category and moved all the
items into the 30 percent slot. Just
before doing this, however. they

Fleetwood Mac
Win a Round
In Name Tiff

LONDON—-Members of Fleet-
wood Mac have won the first round
in their battle to stop a management
company and three musicians from
using the same name.

Fleetwood Mac Promotions and
members of the band were granied
an injunction in the High Court
against Clifford Davis and his com-
pany Clifford Davis Management.

Davis was named in the action as
Chfford George Adams. He was said
to have taken a group on tour of the
States under the name Fleetwood
Mac after the original Mac split up.
Fleetwood Mac said this split was
only temporary.

The order restraining three mem-
bers of the new group, Elmer Gan-
try, Kirby and Paul Martinez from
passing off by using the name Fleel-
wood Mac was made by Mr. Justice
Goff.

The injunction, which was re-
sisted, remains effective until judg-
ment in the case. The judge said
there appeared 1o be a case against
Davis, his company and the three in-
dividual musicians.

The original group had a reputa-
tion through the name Fleetwood
Mac that Davis thought was worth
using, said the judge.

In a letter Davis claimed the right
to “take charge of the situation.” He
had said he was going to form a
group 10 go o America and certain
members of the group could go with
him if they wished. But if not they
would not stop him going.

switched records and tapes into the
I8 percent category—so that effec-
tively the VAT rate on sound car-
riers went up 150 percent overnight,

Says Velona: “Taking the finan-
¢ial year that began on Oct. | last
yeiar. most companies were showing
healthy increases in sales. Our own
was of the order of 50 percent and
tape sales were expanding al a par-
ticularly encouraging rate. This
heavy tax increase will certainly put
a brake on this growth. And what's
worse, it will probably lead w an in-
crease in the market in pirate prod-
uct, -particularly tapes which are
being sold here openly at 1,500 lire
($2.50)."

The news was received with par-
ticular bitterness at the Rifi office
because it was the company’s presi-
dent, Giovanni Bastista Ansoldi,
who as head of the local group of the
International Federation of the Pho-
nographic Industry more than a year
ago, waged the successful campaign
to have records moved from the 18
percent VAT category to the 12 per-
cent category—the same level as
books.

Gillian Davies, assistant director
general of the IFPI, and a leading
campaigner in the fight to have
records classed in the same cultural
category as books where VAT is con-
cerned, received the news in London
with dismay.

“This 15 a great blow,” she told
Billboard, “and [ will be contacting
the Italian IFPI group immediately
to urge them to make the strongest
possible representations to the Gov-
ernment to reverse this decision. [t is
particularly sad, after the tough
fight we had to get records mnto the
12 percent category, that the Italian
government has seen fit now to
transfer them to the luxury cate-
gory.”

[ronically enough, Italy has hith-
erto supported the IFFI's “panty
with books"™ campaign but Miss
Davies pointed out that the new Ital-
ian position could have unfortunate
repercussions in the other Common
Market countries,

Dureco License
Deals Made

AMSTERDAM—Dureco has
recently concluded new licensing
agreements for the Benelux coun-
tries with several overseas labels,
The company has also recently
signed several new artists and ac-
quired product by others for release
in the Benelux territories.

Among the new labels which have
been added to the Dureco roster are
the Canadian GRT outlet, which
records such artists as Moe Kofman
and lan Thomas, the New York-
based Darnell Records, whose acts
include Georgie Fame, Sam Frazier
and Brinkley and Parker, and Fania
Records.

The company has also renewed
existing agreements with two Span-
ish labels, Audiofidelity and Zafiro.
Among the new artists Dureco has
signed i1s British actor/singer Peter
Gilmore. one of the stars of the

Columbia Records Photo
WRITER VISIT—Vocalist-songwriter Boz Scaggs stops off in New York to
meet with CBS Records International president Walter Yetnikoff, and to dis-
cuss plans for Boz's current promotional tour of England where his new

"“Slow Dancer’” album recently was released.

75 1b. Boy Only 13 yrs. Old
On His Way to 2nd Million

MONTREAL—He is 13 years old.
He weighs 75 pounds. And he is well
on his way to earning his second mil-
lion dollars as a Canadian singing
star for Nobel Records.

Rene Simard is the hottest disk at-
traction in Maple Leaf land. per-
haps the biggest in Canada’s history,
His father allows Rene $2 a week
from Rene’s earnings, the same al-
lowance granted his brothers and
sisters. The Canadian government
long ago insisted that the bulk of the
youngster's income be prudently in-
vested by an independent coun-
seling firm,

Young Simard, a hockey fan who
sings almost exclusively in French,
has a string of seven straight LPs po-
ing, all of which have topped the
100,000 mark. Here in Quebec. a

| 5.000-5ale is reparded as a smash.
Nobel execs Rene Angelil and Guy
Cloutier claim his disks have outsold
“by far” those by the Beatles and
Elvis Presley in Quebec.

Nor is Rene's appeal limited to
Canadians, The lad just returned
from a Japanese tour and in August
will perform in Paris.

Cloutier, who doubles as young
Simard’s personal manager, read a
lengthy Wall Street Journal feature
on his client's achievements last
week and made a prediction.

“The boy will be ready for New
York by November,” says Cloutier.
“We don’t want to rush him. | had
Rene’s horoscope read recently and
it said he will be singing for a long
time. His voice won't change for at
least two to three years.”

International Turntable!

® Continued from page 54

chief accountant and company sec-
retary and then A&R co-ordinator
for Mooncrest Records.

Steve Colyer, CBS’ head of cus-
tom label promotion. is joining
Magnet Records as director of pro-
motion. Colyer, who starts at Mag-
net on July 22, will report to manag-
ing director Michael Levy. . . . David
English has resigned as managing
director of RSO Records. He will be

- L |

S
ST

forming his own promotion com-
pany and will also be involved in
special projects for RSO product in
the UK.

Adolfo Pino named general man-
ager, Record Division, RCA Elec-
tronica in Brazil, according to
Robert D. Summer, division vice
president, RCA Records Inter-
national. Pino also will continue as
president, RCA S.ALC., RCA’s Ar-
gentine record subsidiary,

Tl photo

NEW DEAL—In Tokyo to arrange the first Japan license for Paramount-Em-
ber Records are, from left to right, Richard N. Uehara, president/general
manager, Hara Music Publishers, which represents the Ember group in Ja-
pan; Leslie Lewis, head of Ember international division; Kiichi Takahara, head
of Tokuma Musical Industries (TMI) production division; Jeffrey 5. Kruger,
president of the Ember Records group of companies; Daniel J. Nenishkis,
chief, international dept., TMI, and Isamu Ito, chief, production dept., TMI.
Under Ember’s foreign record licensing agreement with TMI, ten singles and
five albums of an initial six artists will be released in Japan per year, starting
with “You'll Never Know," as recorded by Denny Doherty.

“Onedin Line” TV series. The com-
pany has signed the artist to an ex-
clusive, world-wide deal and has al-
ready rush-released an LP by
Gilmore which is selling steadily,

The album 15 to be released in
Scandinavia by Phonogram and ne-
gotiations are currently underway
with other companies (o secure a re-
lease for the album in other terri-
Lories,

k J | Y =8 - [ ' 1N . P
MERSIA MEETS—Brazilian singer Mersia, whose first LP has been recorded
here for Phongram, is introduced to a distinguished group of music person-
alities through a live concert given in the outskirts of Milan. Left to right are
Andrea Lo Vecchio, Gino Paoli, Fausto Leali, Shell Shapiro, Milena Cantu,

Mersia and Lara Saint-Paul.
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Brian Ayres

Bill Bannon
Armand Beaudin
Bruce Bell

Dave Bergler
Tom Berry
Bruce Bissell
Lori Bruner

Jett Burns
Charlie Camilleri
Joey Cee

Dave Charles
Brian Chater
Paul Chesebrough
Mike Cohl

Bob Cook

Dave Coutts
Bobbi Cowan
Ray Daniels
Crazy David

Neil Dixon
Daonald K. Donald
John Dee Driscoll
Dave Elliot

Gino Empry

Lea Farley
Bernie Fiedler
Terry Filion
Bernie Finklestein
Dick Flohil
Terry Flood
Skip Fox

Bob Gibson
Paul Godfrey

Ed Goodgold
Shep Gordon
Arnold Gosewich
Ren Gravatt
Walt Grealis
Greg Hambleton
Daon Hunter
Scoot Irwin

Rod Jacobson
Allan Katz

Bob Krol

Stan Kulin

Ed LaBuick
Steve Lappin
Keith Lawrence
Larry LeBlanc

| oo

beelile)

THESE PEOPLE

Ray Pettinger
John Poser
Jefli Powell
. Ed Preston
Charly Prevost

Roly LeGault
Paul Levesque
Gene Lew

Al Mair

Al Matthews
Dave Mazmanian
Jim McDonald
Maggie McFadzen
Ken McFarland
Terry McGhee
Marty Melhuish
Gordie Morrison
Bob Morton
John Murphy
Gery Muth

Joe Owens
Ashley Pandell

Len Rambeau
Mike Reed
Julian Rice
Scott Richards
Ross Reynolds
Mark Robbins
Bob Roper
Glenda Roy
Ron Scribner
Randy Sharrard
Mel Shaw

John Small
Gary Stromberg
George Struth
Peter Taylor
Wayne Thompson
Graham Thorpe
Tony Tobias
Mike Watson
John Watt
Grant Webb
Paul White
Ross White
Tom Williams
Tommy Wilson
Vic Wilson

Dave Wolinski
Lydia Woltag

MAKE ®=z=il(2 THE NUMBER
1 MAGAZINE IN AMERICA

Yes, | want to make Beetle the Number One music magazine in the United States.
Please send me.

Name
(0 Ad rates and information | Beetle Publications | Company
[1 a one year subscription ($7.50) | 0. Box 5698 | Address
e . Station “A '
[0 a two year subscription ($12.00) Tokcto. Ohtas City
[J a sample copy ($1.00) Cinads. Province (State)
Postal Code
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Canada

Polydor Centralization Program
Conquers Distribution ‘Vastness’

MONTREAL—Because of Can-
ada’s vastness, one of the major con-
cerns of record companies based in
Canada has always been set up an
effective distribution system which
can service cities that can be up to
3,000 miles apart and the same time
maintain a hagh fill-rate percentage.
Polydor Lid., based in Montreal and
under the directorship of president
Evert Garretsen, has opted for a pol-
icy of centralization. To this end. the
company recently moved their oper-
ation under one roof at the outskirts
of downtown Montreal.

Before coming to Canada in 1970,
Ciarretsen was with Polydor in Hol-
land, a country that couldn’t be
more different, both in size and in-
dustry problems. o Canada. As
Garretsen jokes: “in Heolland you
can practically throw records into
the stores from your warchouse.”
Coming to Canada. Garretsen
[ound that distribution wasn’t quite
that simple.

Says Garretsen: “l noticed that
many companies had wareshouses
all over Canada. Polydor actually
hiad three at the time hut this situ-
ation was leading 1o high expenses
and [ thought there had o be a bet-
ter way. Canada has a larger geo-
graphical area than the U.S. but a
far smaller population, With that sit-
vation | didn’t think that we could
afford a three warchouse operation
and 1| decided to centralize our
whole operation in Montreal”

Tony Panet-Raymond, who had
been with RCA Canada and then
special projects manager for Polydor
International in Germany for five
years before joining Polydor's Cana-

dian operation in September 1973 as

Quality In
Major Push
On Orlando

TORONTO-—Quality Records is
putting a major promotion push be-
hind Tony Orlando and Dawn to tie
in with their July television specials
on the CTV Network in this country,

Canadian concert dates and the re-
lease of the band’s new album
“Golden Ribbons,™

A concentrated schedule of 30-
second television spots will run in
the Toronto area in late July and
early August featuring the album
“Golden Ribbons” which 15 a spe-
cial Bell Records UK. release avail-
able only in Britain and Canada. It
is a collection of hits including
“Canadida,” "Tie a Yellow Rib-
bon,” ete. The use of TV in this con-
centration in the Toronto market is a
first for Quality and if the results are
acceptable, the program will be du-
plicated nationally.

Special display stock has been
prepared for dealer outlets and a
special sales plan on the LP has been
offered to Quality accounts,

In-store play copies of the LP
have been distributed to Toronto
record outlets and a number of sta-
tions in the Toronto area will be
awarding the LP as prizes in on-air
conlests,

Tony Orlando and Dawn will ap-
pearin Canada on Aug. 24 at the Pa-
cific MNational Exhibition, Van-
couver; Sept. 11 at the Exposition,
London. Ont.; Sept. 20 at the Lord
Beaverbrook Arena, St. John, N.B.;
and the Louis Levesque Arena,
Moncton, N.B.

By MARTIN MELHUISH

marketing manager, indicates that in
order to keep on top of things re-
gionally, the company has close 1o
30 sales people in specified areas to
service accounts and tackle any
problems that might arise from time
o ume.

Continues Garretsen: “QOur fill
rate is close to 90 or 95 percent now
because of the control we have over
stock with this centralization. The
usual fill rate is between 60 or 70
percenl. | am not saying that we
would never have warchouses in
other Canadian markets but at the
moment | don’t think that the sive of
the market in terms of dollars and
cents warrants iL”

One of the main reasons for Pol-
vdor’s Montreal location is the
proximity to the booming French
Canadian market. “There are about
six million French Canadians in a
country of 21 million people and the
majority of them live in Quebec
within a 100 mile radius of Mon-
treal.” says Garretsen. “For a com-
pletely successful Canadian oper-
ation you have to take a serious look
at this market. It is often easier o
amortize vour expenditures in the
French market because you are talk-
ing a sales potential of from 100,000
to 200,000 for a hit single and 50,000
for a big album, In English Canada
vou're lucky if a single sclls more
than 75.000 copies and an album,
20.000.”

Panet-Ravmond mdjcate.-: that the
inherent problem in getting in-
volved in the production of Cana-
dian talent 15 again related o the
countries size and its problems. “We
can't afford 1o gamble on Canadian
product. We have found in the nast
that when we do, we lose our shirts,
We pay the same FH‘lLLH for every-
thing in Canada as in the U.S. but
we don’t have the marh:u: o be able
w amortize the costs.”™ savs Panel-
Raymond. '

Adds Garretsen: "I am not a great
believer that because of the 30 per-
centl Canadian content ruling in
Canada that everything 1s going 1o
sell. We are becoming more and
more selective with product, 1 am
very doubtful if we could ever
achieve a 30 percent sales Canadian
content ruling in Canada that every-
thing is going to sell. We are becom-
mg more and more selective with
product. I am very doubtful if we

Dion Show
Expanding

HAMILTON, Ont—-The one-
hour syndicated rock program “The
Wayne Dion Show” which show-
cases top Canadian and inter-
national acts including interviews
continues (o expand into other Ca-
nadian markets. The show which is
produced at CHAM radio in Ham-
ilton, has been heard in over 20 Ca-
nadian markets to date.

On July 8, CHAM ran an Alice
Cooper special which was built
around a long distance interview
from Cooper's headquarters in Los
Angeles. Heavy phone reaction was
reported to the show and the phone-
in trend from adults continues to ac-
cent the 20 to 30-year-old demo-
graphics which the program has
been attracting since it went on the
air last November.

The show, which is sponsored in
Hamilton by Sears, one of Canada’s
largest department store chains, is
being readied for American distri-
bution.

could ever achieve a 30 percent sales
figure on Canadian product. My
philosophy has always been that
music is international and it should
make no dilTerence what country it
comes from as long as it 15 good.™

"Our catalogue is still largely a
European catalogue and though
Polygram’s share of the North
American markel is small at the mo-
ment we are in the top four of record
companies in Canada at the mo-
ment. James Last has been a pillar
for us with his catalogue of from 45-
50 LPs and Deutsche Grammophon
has tripled its sales in this country
over the last three vears.”

Is there a corporate responsibility
for large foreign-owned companies
based in Canada. or any other coun-
try, to help develop and nurture do-
mestic talent until it does become a
profitable venture? Garretsen an-
swers: 1 agree we should act as a
good corporate citizen but we
should spend our money wisely, We
do have a responsibility to create
Canadian product and popularize it
around the world but when vou con-
sider that recording costs and other
expenses are the same as those in the
LS. you can see that we can only
amortize our costs over a smaller
market. When | first came to Can-
ada 1 was wvery idealistic and
dreamed that we could develop a
huge Canadian roster in our com-
pany but we paid for that in our
profit-and-loss statements.”

Alan Katz the director of promo-
tion and advertising expands on
Garretsen’s assertion: “Not only are
recording costs the same as the LS,
in this counrty but 50 15 the cost of
promoton. We have to go through
the same channels and methods 10
launch an act in Canada but we
have a shortage of media. As we de-
velop more Canadian acts, we'll de-
velop a star system. Quebec already
has that star system and that's why it
is easier to break a record there,”

In a country that has a shortage of
press and other media that gives any
sort of exposure to music in this
country it is Richard Glanville-
Brown. Polydor Lid."s national press
officer, who must wring out as much
exposure for the company’s artists as
he can. With weekly contact by tele-
gram, telex. letter or phone 1o the
existing media across Canada, Glan-
ville-Brown manages admirably to
keep them aware of the lastest com-
pany developments.

Adds Katz: “We are currently
working with Chappell in Canada
(Billboard, June 15, 1974) to de-
velop Canadian writers and record-
ing artists. Publishing is one area
which can generate the money to de-
velop the industry here. Bachman-
Tumer Overdrive is a good example
of this philosophy.”

Polydor Ltd. has been showing a
good pattern of growth since 1970,
In 1971, Polydor's sales in Canada
were up a whopping 69 percent.
1972 showed a 24 percent increase;
1973, a 30 percent growth and Gar-
retsen is aiming at an 18-20 percent
increase this year.

A number of reasons can be given
for this steady growth. New incen-
tive systems have been introduced
across Canada directed at the sales
people. A fill-rate of close to 95 per-
cent is helpful in this regard. A lot of
television and radio advertising in-
cluding heavy in-store merchandis-
ing has also been helpful, as well as
the company’s healthy share of the
French Canadian market with their
buy and sell deal with Barclay
Records.
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Canadian Music Center
Prime Classical Aide

By MARTIN MELHUISH

TORONTO-The Canadian Mu-
sic Centre, founded in 1959, has
made countless contributions to the
promotion of Canadian classical
music in the international market-
place. The CMC, formerly known as
the Canadian Music Council and es-
tablished after the Canada Council
was formed. was primarily an organ-
ization that petitioned the Canada
Council for funds to sustain the
work of Canadian composers. A li-
brary of Canadian music was set up
and it continues as the Centre's most
important single resource. In 1967,
the CMC became involved in com-
missioning new works by Canadian
WriLers.

Keith MacMillan. the Centre's ex-
ecutive secretary, defines the CMC's
purpose. “Our business is 10 see that
presenters of Canadian music do
present,” explains MacMillan. “We
are not directly involved in the con-
cert business and so on but we are al-
ways on the sidelines trving to get
composers and performers to-
gether.”

Muost noteworthy is the CMC's in-
volvement in the international pro-
motion of the Canadian classics.
Says MacMillan: “The international
activity is not as much as | would
like it 10 be. As people become aware
of Canadian composers abroad we
act as a central body for the distribu-
tion of information. For inswnce,
when | was in England recently |
came in contact with the Common-
wealth Orchestra, They use music
from all the commonwealth coun-
tries but there was little or no repre-
sentation from Canada. | immedi-
ately put them in touch with the

Centre and they ended up using a
number of songs from our files.”

“We are in constant touch with
the external affairs department who
have recently become more cultur-
ally aware. Thev have established a
Canadian cultural center in Paris
which among other things includes
the third largest collection of Cana-
dian music anywhere. The director
of that center is Gilles Le Fever,”
adds MacMillan,

The CMC did have a magazine
called “Musicanada™ but it had to
be discontinued due to lack of funds,
Currently the Centre is involved in
putting together a book which will
document the careers ol 142 Cana-
dian writers,

Says MacMillan: “We are gather-
ing information and commissioning
writers (0 write the biographies. In
essence, we are the editors, We are
also working on six monographs
which will be at least 100 pages with
pictures on the top Canadian com-
posers. Ir will be published by the
University of Toronto Press.™

The formal documentation of
data pertaining to the Canadian mu-
sic field is increasing. Floyd Chal-
mers hits been the driving force be-
hind an encyclopedia of “Canadian
music. covering all music forms,
which will be published in English
and French. The project which will
take two or three years to complete,
has the involvement of many of
Canada’s top music experts includ-
ing Ken Winters. the editor-in-chief:
Helmut Kalman, the director of the
music archives in Ottawa; and Gilles
Potvin, a prominent Canadian mu-
51 journalist,

® Continued from page 54

Bowie's “Diamond Dogs™ (RCA) is
the artist’s bigpest-ever selling al-
bum in Belgium, CINDY KAT

TORONTO

Alderman Ben Nobleman, the
founder of the Society For the Rec-
ognibon of Canadian Talent, has
been elected president of the 2600-
member Toronto
ACTRA. ... Mushroom act Song-
bird finishing work on their first al-
bum in Vancouver due for release in
the fall. The band’s current single is
"I Believe.” ... Ray Manzarek will
appear in Canada for the first time
Monday (29) and Tuesday (30)
when he appears at the Montreal
club Cape Campus. His first album,
“The Golden Scarab,” has just been
released in Canada. ... Columbia
artists Bearfoot have been laying
down tracks at the Nimbus 9 Studios
in Toronte with producer Robert
Gallo.

A&M's Peter Morch has been
made the Calgary branch manager
of distributors Taylor, Pearson and
Carson. . .. Wayne Bailey is the new
A&M Vancouver representative, . .,
the first band to be signed to Atlan-
tic Records in Canada. Diamond-
back formerly known as Mudlark,
have had their first single released
entitled “Just My Way of Loving
You" ... Frank Gould, director of
adr for Polydor Lid., has acquired
all Paul Anka material originally re-
leased by ABC/Paramount in the
late 50’s and early 60's. The deal
covers nine singles and 18 titles.
They were released on July 15 as

From the Music Capitals
of the World

chapter of

part of Polydor's "Mouldy Oldies”
series. All qualify as Canadian con-
tent. Among the titles are such Anka
hits as “Diana,” “You Are My Des-
tiny,” “Lonely Boy,” “Hello Young
Lover,” and*Put Your Head on My
Shoulder.” An album of “Greatest
Hits™ by Anka is scheduled for a fall
relcase by Polydor. The deal was
neg{:tmled by Gould and Williams
Buster for Eric Records of Phila-
delphia.

Robert Klein will appear at the El
Mocambo in Toronto from Monday
(22) to Wednesday (24). Klein will
do interviews with CHUM-FM and
CKFM as well as a Global TV inter-
view. Promotion details for the ap-
pearance will be handled by Quality
Record's Gene Lew. ... Vancouver
eroup Sugar Cane has just finished
their first album which will be re-
leased shortly, along with a single
from the LP. ... Charlie Russell of
CICJ, Woodstock, N.B. is interested
in having other country program-
mers in the Maritimes wishing to
form & country music organization
to promote Canadian country music
contact him. . . . Allison Glass is leav-
ing CHOM, Vancouver to become
music director at CFAX, Victoria.
.. . Doug Pond of CIBK, London is
moving to CKCW, Moncton as pro-
gram director and on-air person-
ality, ... Simon Ginsberg has left
CKLG-FM. ... CKBY-FM in Ot
tawa recently celebrated their sec-
ond year in a country format. ... A
typographical error in the July 13/
1974 had the band Paper Lace, who
have the Polydor single “The Night
Chicago Died,” inadvertantly listed
as Peter Lace.
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JUSTIN PAIGE

Canada

JULY 27, 1974

TODAY THE WORLD PETER DONATO—WORDWORKER

—TOMORROW A HIT!

Justin Paige would one day be an
international star even if his one
still-born single were to comprise
his entire recording career,

For Justin delivers on  word-of-
mouth promise.

His first-ever appearance in the
Maritimes took place a couple of
weeks ago at The Jolly Roger, a big
club in Campbeliton, New Bruns-
wick. By midweek it was the To-
ronto crowd-scene all over again—
line-ups unprecedented for the club
were waiting to catch the phenom-
enon in action, and people inside
were just not leaving. (He has
agreed to return for another week
as soon as he finishes a fortnight at
The Matador in Halifax, but then he
has to return to Toronto. . . .}

It was like that in Montreal in the
Spring. Totally unknown when he
arrived, and booked into the
French-oriented Cafe de I'Est—he

was repaying the booker's gamble
handsomely, well before the week-
end. The club has asked him back,
this time for two weeks, beginning
September 16th.

By that time his album should be
ready.

Yes, that’s right. Following up im-
mediately on the spectacular failure
of his short-term recording con-
tract, Capitol Records—EMI of Can-
ada Limited signed Justin to an ex-
clusive long-term recording
contract.

And already it is showing every
sign of being a great investment, A
rough mix of the first tracks was
played for the assembled Capitol
Canadians, and now any lingering
hesitations about transferring a
showband to vinyl have vanished.
Justin's weird sextet is good! And
the material was really exciting
even to people who had never seen
his amazing in-person charisma.

All the lights are green. When
Justin returns to Toronto it will be
to complete his first album.

The album is one the world does
not know it is waiting for.

You see, Justin Paige has a kind
of on-stage butch-rock image—he's
kind of an innocent dressed up in
Mummy's most masculine perver-
sions. Backed up by four macho
musicians and a pair of campy
chicksingers—he can put across a

feminine song in a heavy muscular
way or give limp-wristed voice to
tough-guy lyrics, producing a dy
namic ambivalence.

Set successes being considered
for the album include Tea-Room
Tramp about a guy who cruises
washrooms, What On Earth! about
forceful non-violence, Should've
Been A Lady about male chauvin-
ism, Driven To Drink which turns
out to be a put-down of the drug
scene, Rough Trade (Never Laid),
Steam Queen and other storysongs
which dramatize controversial is-
sues while avoiding pretentioous
moralizing.

Joey Miller, a Montreal singer-
songwriter who was enlisted to
write and arrange some songs for
Justin, worked hard to make them
suit the Justin Paige image and di
rection. *'His own expressions,"”
says Miller, *"have been incorpo-

rated into the lyrics, and his stage
personality into the music. It gives
me an opportunity to say things |
would like to say, and he's a
tougher singer than | am."”

The Morality Squad have been
following Justin and the band wher-
ever they go but thus far they have
contented themselves with repri.
manding the occasional indiscre-
tions. “*Actually, we'd rather like an
arrest or two," laughs Frank An-
gelo, who runs Justin's manage-
ment company, Circus Produc.
tions, “‘the publicity would be
unbeatable.”

“But,” he cautions, “‘we're not
promoters of filth. Justin can be
‘vulgar' sometimes, but in this re-
laxed, uncensored honesty he says
a lot of older kids and younger
adults, and what he says is impor-
tant. And very entertaining..”

It's true. In October Justin Paige
and the band will be making their
first major trip west. Already Rick
Sands Associates, his booking
agency, is hard at work paving the
way. And they are finding that ad-
vance reports have already done
much of their work for them. The
reports speak of the profes-
sionalism of the show, the enthusi-
asm of the audiences, the line-ups,
the repeat customers and the fact
that these customers tend to be of
all ages.

Peter Donato has a way with
words and a love of music,

Since 1969 The Mississauga
Times, Canada's |largest suburban
paper, has been paying him for his
words about recorded music,

Mow in 1974 Capitol Canada is
paying him for recording the words
he has put to music.

Peter was originally steering in a
generally 9-to-5 direction. But his
hobby was the 9-to-2 world of mu-
sic. By the time he graduated in ad-
vertising and journalism from
Sheridan College, music was an
avocation. And when he was able to
store up a nest egg as copywriter for
a Toronto radio station, writing be-
came the hobby and music the seri-
ous vocation. Now, with the con-
tract and commitment of Capitol
Records—EMI of Canada Limited,
Music is a promising career.

Peter's instrument is the piano.
Thanks to a musical banker uncle
who gave him a baby grand when
he was seven, the piano has be
come a natural accompaniment to
his thoughts. One of the first songs
he has recorded for Capitol is a trib-
ute to that uncle written at that pi-
dnid:

When movie music was made by pi-
anos

His fingers kept him fed

But he married my aunt, became a
banker

And bought a baby grand instead.

BABY GRAND, now there's just me
and you

The walls know the words, but they
can't hum the tunes

Someday they'll all sing our songs.

Feter has been making a lot of
music on that piano ever since—
and on other pianos, mostly in go-
ing through the time-honored tradi-
tion of paying dues and earning
peanuts, eventually in more presti-
gious places like the late Grumbles,
The Riverboat, and London's The
Smale's Place,

The words, though, are still the
important thing to Peter Donato.
“Lyrically, an awful lot of people say
absolutely nothing. Joe Mendelson
and Tony Kosinec write good lyrics.
50 does Burton Cummings (of the
Guess Who). Good lyrics are reve-
lant thoughts or genuine wit. Joni
Mitchell writes zingers, really suc-

cinct. And Randy Newman can say
more in a minute and a half than
most songwriters can say in a whole
side,

"Really good music like An Amer-
ican In Paris doesn't need any
words. In songs, though, the music
should support the lyrics.

“| never write poetry myself.
When | sit down to write | think in a
lyric form. The words come first and
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then, hopefully, comes a melody
that will enhance the lyric (take it to
its bosom and caress it??)

“Writing music is a job, not a nor-
mal job like a plumber, but it is a
form of earning a living. Any enter-
tainer who has his head so in the
clouds that he doesn't know or care
about the music business had bet-
ter get himself a smart manager.

'] don't sit down and do it for the
money, | write to please myself, and
myself is pleased by something
aesthetic but unpredictable.

“On the other hand, people pay
to watch me work. Music is a service
to a lot of people; they rely on it for
stimulation, for relaxation, for en-
tertainment. They do not come for
a Learning Experience.

“Teaching people is not the job of
a musician, | like people to respond
to what I'm saying, but my function
Is to entertain them in an inter-
esting way. Because you are in the
public eye, you are supposed to
know more. | question that. Every-
one's waiting for someone to give
them the ultimate answer. I'm not
volunteering.

*'| love the thirites and the forties.
The music had more character
then. And the music | like today,

Albums

. First Base (Babe Ruth)

. Ringo (Ringo Starr)
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Singles

. ailly Milly (Blue Swede)

. Too Late (Tavares)

—_

Best Sellers at Capitol

. Band On The Run (Paul McCartney)
. Shinin" On (Grand Funk)

. A Love Song (Anne Murray)

. Dark Side Of The Moon (Pink Floyd)
. Love Song For Jetfrey (Helen Reddy)
. Beatles '66-'70 (Beatles)

. Beatles '62-'66 (Beatles)

. Red-Back Book (Joplin)/Meddle (Pink Fioyd)

. Rock 'n" Roll Heaven (Righteous Brothers)

- Band On The Run (Paul McCartney)

You Won't See Me/He Thinks | Still Care (Anne Murray)
. This Heart (Gene Redding)

. You & Me Against The World (Helen Reddy)

. Mather Of Us All {(Suzanne Stevens)
. Shinin' On (Grand Funk)

. Mighty Eagle {(Bob McBride)

(ADVERTISEMENT)
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like The Band, has throwbacks to
that period. (Randy Newman steals
from his uncles all the time.)} And
you know something?—I'd really
like Mantovani to record one of my
tunes. | don't want to be ‘spokes-
man for my generation.’ | want to
make people of all ages think in a
way they haven't thought before.

| guess you could describe me
as ‘down-to-earth,” But I'm not into
open spaces, organic food, daisies
in my hair, and getting back to my
roots. | like down-to-earth sleazi-
ness. | like cities. How long can you
contemplate a stick of goldenrod
unless you'be blasted out of your
skull? In cities it's people. People is
what makes everything tick, what
creates tension and resolution.
(Have you ever heard of a machine
named after a machine?)”’

Mow you too know the words, but
you can't hum the tunes,

S0 first priority is to bring out an
album. Not just any album. But a
collection of the best songs he has
been able to cull from six years of
serious songwriting, performed by
a bunch of the best session musi-
cians from his wavelength (percus-
sionist Barry Keane, bass player
Dennis Pendrith, and guitarists Jim
Atkinson and Michael Heydon), re-
corded under optimum conditions
(leisurely, by Bill Sedden at Thun-
der Sound), and produced by Can-
ada’'s best producer—Gene Marty-
nec.

If Donato has anything to do with
the album—and he does—it is going
to be a reviewer's dream. (*'An in-
spired musical talent,”" he sug
gests, “a knack for succinct lyrics,”
“all in all, a brilhant debut.'")

He also plans for it to be a huge
popular success. | think my music
is accessible,” he says. “It's not
dance music but it's not hard to get
into. And it's not so much techni-
cally oriented as tasty-little-things
oriented—there are bits put in to
comment on the words and make
people listen to them.”

Capitol Canada is going to give
the world every chance to turn his
hopes into modest predictions.

DIXIE PEACH:
THE FIRST REVIEW

“BILL KING'S MUSIC FLOWS
FROM HIM LIKE FINE FABRIC."

That's the headine over a To-
ronto Star piece by Bruce Kirkland,
the first review of “Dixie Peach."
Here is more about Bill's second
solo album from the same article:

The man.is more than at first you
see, more of a swirl and clash of
emotions than at first you feel. A
study in contrasts and paradoxes
and contradictions this Bill King.
And therein lies the fascination.

Yet out of those long, supple fin-
gers on the piano and out of the
soothing voice flows music like a
fine fabric—simple in construction,
strong, rich colors in harmony with
their owner. And therein lies the in-
trigue of the music. . . .

The album is brimming with good
music. . . . The styling contains ele-
ments of the last recording, Good-
bye Superdad, but takes everything
far beyond. His basic jazz-fringed
rock is given even more variety with
a blending of other American mu-
sic, such as the New Orleans Dix-
ieland on the incredible title cut. . . .
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~Pop ™

MOUNTAIN-Avalanche, Columbia, KC 33088 One of
America's premier “wall of sound” bands is back with original
members Leshe West, Felix Pappalardi, Corky Laing and new
member David Perry, Unlike many groups of this type, Moun
tain always did ol well Here, we get nol only the expecled
heavy metal sound but some fine acoustic guitar work from
West and some very tasteful vocals from West and Pappa-
|lardi. Maybe the best overall sef the band has come up with
yet, and since they go on the road this summer we'll all have
a chance to see how the reunion works. Again, the sotter ma
tenal should get strong FM play.

Best cuts: “Sister Justice,” "'Alisan,”
Fly," "Back Where | Belong "

Dealers: Band was one of superstar U.S. acts before sphit
Fans will welcome them back.

“| Love lo See You

THE BEACH BOYS=Wild Honey & 20/20, Repnse 2 M5
2 166 (Warner Bros), This is the secand double reissue from a
second label in two weeks on this pioneer American rock
group, but lans should welcome the two LP's contained here.
the classic “Wild Honey" and “ 20720 Again we see how the
group captured the mood of @ country with their brilhant
themes, amazingly clear harmonies and fine instrumental ar
rangements. A perfect summer LP from one of the finest
groups we have ever heard,

Best cuts: “Wild Honey,” "Darlin’,”
Hear Music,” "Cotton Fields,”

Dealers: This 12 year old group is on tour now and drawing
as well as ever. Sel up display for them

“Do It Again,”" "'l Can

FRANK SINATRA—Some Nice Things |'ve Missed, Reprise, F
2195 (Warner Bros ). The man many consider the finest song
interpreter thal ever hived 15 back with another new set. This
time, as in the prewious LP, he mixes standards with contem-
parary malenal, uptempo jumpers with rockers. and the con-
trasi works well. Particularly impressive are the slower tunes,
where one can hear Frank wark his way through each indwid
ual word as if it were a song. adding new meanings 1o lines
we've all heard before. Certainly another landmark in an
AMazing career.

Best cuts: "The Summer Knows,” "Il “What Are You
Doing the Rest of Your Life?” “Bad, Bad Leroy Brown.”

Dealers; Sinatra 15 Sinatra. What more can we say’

RARE BIRD-Born Again, Polydor PD 6506 This s the
most commercial effort this band has yel released, Their
sound 1s very easy roch and at times they bear a resemblance
to Emerson, Lake and Palmer in a mellow mood. There are a
lew singles on the album that have commercial potential. The
instrumental make-up of the group 15 dominaled by a lad
back piano and the vocals are exceflent,

Best cuts: “Body and Soul” “Diamonds,”
You,” "Redman,” “Peace of Mind.”

Dealers: Play this album very often in-store.

“Reaching

10cc—Sheet Music, UK AUKS 53107 (London). Another
fine, though often unusual set from one of Britain's premier
rock bands. There & a certain zany leeling 1o thes group made
up of ex-Mindbender Eric Stewart, top writer Grahma Gould-
man, Kevin Godley and Lol Creme, yet most of their songs are
far from silly when carefully listened to. Tackling everything
from Wall Street to prima donna bands to Hollywood, the
band s characterized by some of the most innovative vocal
techniques and instrumental arrangements around. Mixing
guitars, synthesizers and vocals as if they were one, this
could be the sel that will mzke the band as major & group
here as they are in Britain

Best cuts: "The Wall Street Shuffle,” “The Worst Band in
the World.”" “Somewhere m Hallywood,” "“The Sacro-llac.”

Dealers: Band already has strong reputation here. Cover is
fine lor display.

THE MAGIC SHOW—0riginal Cast, Bell 5003 This aniginal
Broadway cast album 15 finely produced Stephen Schwartz
wrote the music and all of the principal characters contribule
notable vocal performances. A rock backing 15 used through-
out the performances and the lyrics are very clever and
timely.

Best cuts: “Up To His Old Trncks,” “Style,”
pany,” “Before Your Very Eyes.”

Dealers: This show s gradually becoming one of the sea
san's biggest and the album's cover is easily eye-catching.
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“Two's Com-

JAMES BROWN—Hell, Polydor PDZ2-9001 King James has
another great effort in this album. All four sides of it reflect
the musical trends that he has gone through in the past lew
months and he even shows traces of Latin soul in some selec-
tions. Two of his standards, “'Please, Please, Please” and “'|
Can't Stand It," receive new updated treatments and there
reatly isn't a bad song on the entire album.

Top Album Picks

Number of LPs reviewed this week 40

Spetlight

Best culs: "Coldblooded Hell.” "Saying It and Doing 1t
“When the Saints Go Marching In,” “Hell.”

Dealers: The cover 15 an attention grabber and almost all
of the songs could be played in-store,

THE METERS—Rejuvenation, Reprise MS 2200 (Warner
Bros.). One of the more underrated groups in soul again show
just how good they are, moving through a set of Tunky tunes
and some fine ballads. Aided by Allen Toussaint in the pro-
duction, the group works off the homs and keyboards per
fectly, with the backup vocals never getting in the way of the
lead bul never taking a bachseat either. A lot of good dance
music here and a lof of geed listenang music as well. Call the
group soul, but this should cross all musical barriers and
should establish them as a major group.

Best culs: “People Say. “Love Is for Me”
Use,” {12 minutes worth)

Dealers: All soul fans know them. Let the fans know there
i5 a new record

“It Ain't No

LORRAINE ELLISON, Warner Bros. BS 2780. Excellent ef-
tart from powerful vocalist serving up her first set in several
years. Much of the album has a gospel feel to i, but not
enough to prevent il from garnering heavy radio play. Per
haps the best thing about Ms. Ellison 15 her ability to shout
with the best ol them but at the same time exercise highly
controlled vocals.

Best cuts: “Walk Around Heaven,”
Rivers to Cross.”

Dealers: Stock m soul and gospel,

I'll Fly Away,” "Many

S
Country

MARILYN SELLARS—Dne Day at a Time, Mega 602 (P 1L.P.).
New dimensions for this very talenfed singer in her first al
bum. The matenal & greal, some with crossover potenlial,
and her talenls are really exposed for the first hime. She is
superb, There are some excellenl string arrangements lo
complement her exceptional voice. This could be one of the
real surprises of the year. There actually is not a bad cut on
the LP.

Best cuts; “"How |s He,” “The Rain's Got To Make A L
ing,” “When | Said Goodbye” and "When He Loved Me”

Dealers: Liner notes by Tam T, Hall, among other assefs.

MICKEY GILLEY —Room Full of Roses, Flayboy 128, Gilley.
who has been a practitioner of the art for a long while, stays
with his formula for resergence, and it's a strong one: many
old and established songs. He sings them with feeling, with
showmanship, and with simple but fine production, His firs
hit song is on the LP, and his brand new single: | Overlooked
an Orchid,” which should be just as big.

Other best culs: “Someday,” “San Antomo Rose” and
"Please Love Me Forever.”

Dealers; Good picture of Mickey on the frond, and his Pasa-
dena, Texas, club on the back

NANCY WAYNE—Cheatin' Was the Last Thing on My Mind,
20th Century 442, Although a relative newcomer to the held,
she has made an impact with the title song and her “Back
Door of Heaven,” which preceded it. She s more aptly de-
scribed as pop-country, and virtually all of her songs are from
one publishang firm, but it's a fine collection of selections,
and she has a warmth which is very commercial.

Best cuts: “Till | Can’t Take It Anymore” and “Was It Love
With You Last Night"

Dealers: This one bears close walch because it can be pro-
grammed several ways.

ROY CLARK—Roy Clark, Dot 2-1040. One of the Famous
Twinset packages, this double album has Roy's great album

ap L

Lost week 56

NEIL YOUNG—0On The Beach, Reprise R 2180 (Warner
Bros.). Absolutely the best LP Young has come up with
since his “After the Goldrush.” Mixing a vanety of rock
ers and ballads, s distinctive vocals sound clearer and
maore conlrolled than they have in recent years, the in
strumentals are more carefully arranged and there 1s not
really a bad cul on the sel. In addition, the artist seems
to be totally back in the groove as a writer. The elecinc
matenal 15 good, but the real highlights here are the
acoustic tunes, fealunng Young on guitar and harmonica
with a backup bass heard from hme to time. Using per-
fect phrasing and showcasing eight fine new songs, Neil
Young is definitely back as one of the free superstars of
the American music scene, with some of the malerial
highly remimscent in emational impact of his earliest
s0l0 works:

Best cuts: "See the Sky About to Rain,” “For the Turn
stiles.” “0On the Beach,” “"Ambufance Blues.”

Dealers: Young is currently on tour with Crosby, Stills,
Nash & Young in what is expected to be the highest
grossing tour in U.S. history, Watch for them in your area
and display set heawily. Young 15 a superstar in his own
night. LP dwided into acoustic and electric sides.

tuls over the years. And it's quite a group of hits found
therein. This leading entertainer and recording artist 15 so
outstanding, that s great to reprise some of these tunes
which might have been missed the hirst time around

Best cuts: “The Days of Sand and Shovels,” “Mary Ann
Regrets” and “0dds And Ends (Bits and Pieces).”

Dealers: Whal is more saleable than Roy Clark i a double
package’

HANK THOMPSON-A Six Pack To Go, Dot 2-1041. Much
as the album descnbed above, this is a collection of his al-
bum cats (many of which were singles), and a greal apporiu-
nity to find it afl packaged in & double LP. Some of them go
way back, some more up o date. Bul Thompson has had that
element of success going for many years.

Best cuts: "A Six Pack To Go” and “Cold, Cold Heart"

Dealers: Another bargain for country shoppers

> Jazz -

IDRIS MUHAMMAD —Power of Soul, Kudu KU 17. Drum-
mer Muhammad has a real blockbuster in this album. It's
cooking jazz from start to finish and all of the young musk
cians playing on il show a lot of style. They include Joe Bech,
Randy Brecker and Grover Washington Jr. Matenal ranges
from originals to the Jimi Hendrix title song, and they are all
done with equal excitement.

Best cuts: "'Power of Soul,” “Piece of Mind."

Dealers: The cover art Is an eye-grabber

ELEK BACSIK—I Love You, Bob Thiele, BBLI-0556. This
gypsy violinist-guitanst 15 @ master musician, and his treat-
ment of classic standards and originals 5 very notewarthy.
While he plays guitar on only one track, he shows his versatil-
ity as a jazz musician. Back up musicians include Olver Nel
son, Richard Davis and the Jones brothers (Hank and Elvin).

Best cuts: "I Can't Gel Started,” "Donna Lee,” "Tea For
Two,” “Blues For Eleh.”

Dealers: The cover art 15 vary appealing and with the violin
in the manstream. Play selected cuts.

FlrstTlmeAround

BILL AMESBURY —Jus' A Taste Of The Kid, Casablanca, NB
9005. (Warner Bros.). From the man who scored last year
with the good timey “Virgina" comes one of the finest debut
sefs in a long time, encompassing a variely of styles from
acoushic to rock to country to ballads. all done in one of the
more refreshing vocal slyles heard recently. Amesbury 15 a
line writer, but more than that he s a fine inlerpreter of lyr
ics, With the mix of material here there is no reason why he
should not be a radio fixture soon, with the rock onented ma-
terial hitting AM and the acoushic reaching FM. At times, his
vocals sound a bit like Dion's and since many consider Dian
ane of the finest singers of the past 15 years, this is quite a
compliment. I this set is any indication of what he is capable
of, Bill Amesbury should be around a long time.

Best cuts; “Thal Close to Me,” “Virginia (Touch Me Like
You Do)," "Billy's Song.” “Lakehead,”

Dealers: Facial shot an cover makes for good display and
variety of set makes for good in-store play,

UFO-Phenomenon, Chiysalis CHR 1059 (Warner Bros.).
Excellent rock elfort, featunng the vocals of Phil Mogg who
may well be one of the best straight rock singers to come out
ol Britain since the imtial musical invasion a decade apo and
a solid backup that 15 basic but full of quality, Band has pul
together whal amounts to 10 potential singles, with all but
one self-penned. Little if any overdubbing here, as the band
sticks to a live style sound. First English band to come along
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in some fime that seems to be able to handle rock without
succumbing to the most outrageous commercialism,
Best cuts: “Too Young to Know.” “Doctor Doctor,”
on My Hands,” “0h My.”
Dealers: lllustrated cover makes for good display. Play in
store and keep in “now playing” stand

FRANKIE MILLER—Highlile, Chrysalis CHR 1052 (Warner
Bros.). Perfectly superb set lrom young vocalist with a natural
{eeling for blues and soul. Miller's vocals are often reminis-
cent of the best of Joe Cocker’s matenal, but the style s ongi-
nal and altention getting. Working with masterful Allen
Toussaint arrangements. Miller's throaty, emotional vocals
are nothing short of brlliant, One of the few LP's where ey
erything. from vocals to instruments fo backup voices work
perfectly. Should be apphcable to AM or FM radio.

Best cuts: “Bnckyard Blues,” "Little Angel (Smile on Her
Face),” "Dewil's Gun,” “Just a Song."

Dealers: Play in store. LP should atfract immediate atten
twon,

"Time

ENO—Here Come The Warm lets, lsland, ILPS 9263
Sometimes strange, sometimes zany, bul always well done
sel from former mainstay of Britain's Roxy Music. Eno is more
than a competant vocalisl, and backed by the likes of King
Crimson's Robert Fripp he makes music that 1s highly listen-
able. Some of the LP is straight rock, some has almost class:-
cal overtones and some has a big band horn sound behind
the vanous vacal arrangements, and while it all may be a bit
unpredictable, and even & longshot to do much in the LS.
market, it is an excellent LP. Watch for strong FM play on
this,

Best cuts: “Needles in the Camel's Eyae.”
Me." "Here Come the Warm Jets.”

Dealers: Roxy Music has a strong following here so fans
know Eno, Display heavily.

PARLIAMENT—Up For The Down Stroke, Casablanca NB
9003 (Warner Bros.). Very strong soul set which is pure dance
music and should be a natural for the apparently growing dis-
cotheque scene, Harmony vocals work well against funky i
strumental backups. Group can shout with the best of them,
but are also skilltul on the slower tunes. Besl matenal, how-
ever, is uptempo, We even find a gospel flavored cul here,
though the message 5 not what one would call religiows, In
any case, this group s one to watch.

Best cuts: “"Up for the Down Stroke,” “Testily,” “All Your
Goodies Are Gone,” “Whatever Makes Baby Feel Good.”

Dealers: Play in store for quick response.

LENNY WILLIAMS, Warner Bros. BS 2797, Smooth vocals
from young soul singer highlight this LP, which showcases
fim on every kind of matenal from the most bluesy ballads o
the hardest rockers. Working with the fine production of Eu
gene McDaniels (remember Gene McDaniels of 100 Pounds
of Clay and others fame?), Willams handles all matenal
equally well, relying on his exceptionally expressive voice
masl of the time. Should hit soul statwns immediately and
have little trouble bounding into pop.

Best cuts: "Open Book,” "We're Gonna See It Through,”
"River.”

Dealers: Place in soul and new vocalist bins.

DIANNE STEINBERG, Atlanlic, SD 7309. She 15 a cross be-
tween a soul singer and Bette Midler. The matenal 1s all fresh
and she even gets into Kns Knstolterson and Carla Thomas
selections during the course of the album

Best cuts: "Dsanne Who! " If You Can't Think of Anything
Else,” “Sunny One”

Dealers: Yocals will catch the attention of in-slore custom
BIS.

THE WILD MAGNOLIAS, Polydor PDEOZ26. The Wild Mag
nolias have a wild chance of crossing over from soul fo pop
with their onginal New Orleans Mardi Gras rock. These
recordings were produced by France's Barclay Records and
there isn't one segment of bayou voodoo music that isn'l cov
ered. Some of the selections bear a resemblance to the Dr
John sounds, but a majority of it 15 very onginal. This album
could be an underground sleeper.

Best culs: “Banda Handa." “Samls.”

Dealers: Place in pop and folk

FillClassical

PASTIMES & PIANO RAGS—William Baolcom, piano, None-
such H-71299. The raghme explosion continues to send off
shock waves. James Scoll and Artie Matthews, younger con
lemporanies of Joplin, were ranking practitioners of the genre,
and thewr works, five by each played here. display almos
egual tuneful and rhythmical charm. And no one plays rags
with more verve than Bolcom

Dealers: Store play will stimulate sales over and above
generpus quantities that will move on display alone.

“Cindy Tells

Spotlight—the most outstanding of the week's : picks—pra
dicted for the 1op hall of the chart in the opinion of the reviewsr

recommended—predicied to hit the charl among the lower half posi-
tions; review editor: Bob Kirsch; reviewers: Eliol Tiegel, Nal Freed-
land, EhiirH.lH, Bill Williams, Jim Melansan, Is Horowitz, Bob Rirsch,

(Continued on page 62)
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Billy Crash'Craddock

CRASH'S LATEST ALBUM
“RUB IT IN”

ABCX.B17 Exclusively on ABC RECORDS
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CHARLIE RICH-I Love My Friend (2:24); producer: Billy
Sherrill; writers: B, Sherrill, N. Wilson; publisher: Algee, BMI
Epic 8-20006. (Columbia). Another fine ballad from the Silver
Fox, highlighted by more of his piano work than i the past
few releases. Rich's vecals sound extremely powerful on this
cul, and the work between the chorus and Charlie s perect.

One of the better love songs to come alang in a long while.
Usual excellent production from Billy Shernll,

BOB DYLAN/THE BAND-Most Likely You Go Your Way
{And I'll Go Mine) (3:38); producer: not listed; wniter: B. Dy
lan; publisher: Dwarf, ASCAP. Asylum 11043, (WB). From Dy
lan’s five LP, this cul from the ald “Blonde on “Blonde™ al-
bum i the most exciting thing he's done single wise in some
time. Uptempo material with the fine Band behind him {who
may do well on the flip with thewr live “Stage Fnght™) the
single showcases the distinctive Dylan vocals and should
wind its way fo the top of the charls rapidly. Stage Fright
(4:22). producer: same, writer: R. Robertson, publisher: Ca-
naan, ASCAP

recommended

CHEECH & CHONG—Earache My Eye featuring Alice Bowie
(5:17); producer: Lou Adler, writers: T. Chong, R. Marin, G.
Delorme; publisher: India, ASCAP. Ode 66102 (AEM).

DR. JOHN-Let's Make A Better World (2:54); producer: Allen
Toussaint; writer: E. King: publisher; Shirley, Sound of Amer-
ica, BML. Atco 6371, (Atlantic).

AVERAGE WHITE BAND-Nothing You Can Do (3:25); pro
ducer; Arf Mardin; writers: A. Gorrie, H. Stuart, R. Ball; pub
hsher: AWH, BMI. Atlantic 3044

THE BEACH BOYS—Surfin' USA. (2:27); producer. nol
listed. wniler: Chuck Berry, publisher: Arc. BMI. Capitol 3924,

AMERICA—Tin Man (3:25); producer: George Martin; writer:
Bunnell, publisher: WB, ASCAP. Warner Bros. 7839

IAN THOMAS -Long Long Way (3:37); producer. Adam Mitch-
ell, fan Thomas: writer: lan Thomas; publisher: Heavy, BMI
lanus 242,

JIM WEATHERLY—The Nead To Be (3:53); producer; limmy
Bowen: writer: |. Weatherly: publisher: Keca, ASCAP. Buddah
420.

THE KINKS=He's Evil (3:55); producer: Raymond Douglas
Davies; wnter: R D. Davies; publisher: Daveay, PRS. RCA |B
10019

GINO VANELLI-People Gotta Move (3:18); producer; Gino &
Joe Vanelli; writer: G, Yanelli, publisher: Almo, Gemo, ASCAP,
REM 372

PETER NOONE—Meet Me On The Corner Down At Joe's Cafe
(2:58); producer: Tony Macaulay; writers: T. Macaulay, B.
Mason; publsher: Barry Mason/Mustard.

JIMMY WEBB—Feet In The Sunshine (3:28); preducer: Jimmy
Webb; writer: J. Webb; publisher: Canopy. ASCAP. Asylum
11042. (WB)

CHARLIE MITCHELL—After Hours (3:20); producer. Tony
Silvester: writers: |.R. Badey. K. Williams; publisher: A Dish ol
Tunes, BMI. lanus 227, Excellent vocals from Mitchell high-
hight this story of the working man and his escape from the
daily grind. Mitchell's vocais are timed perfectly as they
speed up and slow down with the elements of the story, Fine
production from Tony Stlvester and this cut should cross to
pop with no trouble.

BRENDA LEE EAGER—There Ain't No Way (3:37); pro-
ducer; Ed Townsend; wriler: E, Townsend: publisher; Chern
town, BMI. Mercury 73607. Best, most commercial cul fram
this excellent singer in a bong while, as she uses her highly
eapressive voice almost as an instrument itsell. Title makes
for good hook, with male bachup vocals helping greatly. Flip:
Ah! Sweet Mystery of Life (3:01); producer: same; writers: U,
Herbert, Young publisher: Warner Bros., ASCAP

THE SOUL CHILDREN—Love Makes it Righl (3:24); pro-
ducer: Homer Banks, Carl Hamplon; writers: H. Banks, L.
Hampton; publisher: East/Memphis, BMI. Stax 0218. (Co-
lumbia). Good, ballad tune backed by soultul strings and
fronted by strong lead vocals, Powerful changes in song also
help. Very shillful and al the same hime very commercial,
Could easily move lo pop.

NORMAN FEELS—Shame (2:44); producer: Sal Scaltro:
writer: N. Feels; publisher: Milk Chocolate, BMI. Just Sun-
shine 515, (Famous).

JERRY WASHINGTON—Set Your Soul On Fire (2:40); pro
ducer: lerry Washinglon, writer: ). Washington; publisher
Pop Top, Excellorec. BMI. Excello 2340. (Nashbaoro)

R Tine A

THE WOMBLES—Wombling Summer Party (3:18); pro.
ducer: Mike Batt: writer: Mike Batt; publisher: Apnil Music,
Inc. (ASCAP). Columbia 3-10013. Major British group may
have hit here with this Beach Boys sounding, ecology oni-
ented disk. Wombles are a major cartoon series in England,
and there will be an all-out push on them here. Could be one
of major sleepers of year.

JENNYS DAUGHTERS—-Dirty Feet (3:12); producer:
Bailey, Williams, Kenl, Gasper; wnters; LR, Bailey, M. Kenl,
K. Williams, poblisher; A.Dish-A-Tunes, BMI. Paramount
(0296, (Famous). Good, uptempe record with strong “Those
Were the Days” feel to il, Good summer disk which should hit
pop and MOR.

BARRY RICHARDS—Come Fill Your Cup Again {2:57); pro-
ducer; Bobby Hart, Barry Richards; wnters: B. Richards, H.
Bloch, B. Bloch; publisher: Alma/Lion’s Share, Loganberry,
Wheezer, ASCAP. AEM 1543, Strong soul entry which should
be disco as well as radw hil. Hard, somelimes repetilive vo-
cals make for good hook

CHARITY BROWN-limmy Mack (2:27); producer. Harry
Hinde; writers; Holland, Dozier, Holland; publisher: Jobete,
ASCAP. AEM 371. Good, solid remake of the old Martha & the
Yandellas hit which should gamer soul and pop attention.

FORCE OF NATURE—Simba (3:00); producer; Bunny 5ig
ler; writers: B. Sigler, P. Hurtt; publisher: Might Three, BMI
Tommy 1755, Pressing instrumental with the btle repeated
throughout makes for good dance cul, Should hit soul mar
kets immediately,

JOEY SCARBURY-—Calitornia Free (3:03); producer: Mike
Post; writer: M. Settie; publisher: ABC/Dunhill, BM1, Playboy
6002, Good, easy poing ballad in the Eagles vein.

~

*=*Top Single
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Easy Listening
CHARLES AZNAVOUR-She (2:33); producer: Barclay;

writers: C. Aznavour, H. Kretzmer, publisher. TRO-Essex,
ASCAF. RCA JH-10021. Powerful love song which s number

one in Brtain. As always, Aznavour comes up with a highly
emotional song which could easily jump from MOR to pop.

Coapytight

recommended

RAY CONNIFF—I Understand Just How You Feel (Auld Lang
Syne) (2:40); producer; Jack Gold; wnter: P. Best; publisher:
Jullee, Chappell, ASCAP. Columbia 3-10002.

RAY PRICE—Like A First Time Thing (2:25); producer. Ron
Bledsoe & Don Law Prods.; wnter: J. Weatherly; publisher:
Keca, ASCAP. Columbia 3-10006

¥/ Foutmg

CHARLIE RICH-! Love My Friend (2:24); producer Billy
Sherrill; writers: Billy Sherrill, Norro Wilson; Algee (BMI);
Epic 8. 20006. The greal one outdoes himself on this beau-
tiful rendition, which only re-emphasizes his superb talents.
Flip: No info available

MERLE HAGGARD —Holding Things Together (2:57); pro-
ducer: Ken Nelson; writer: Merle Haggard; Shade Tree (BMI);
Capitol 3900. When Hagpard writes and sings his own male-
nal, which is most of the time, he has a winner. This s one of
his best, and has all the potential in the world. Flip: No info
available.

MICKEY GILLEY—I Overlooked An Drchid (2:51); producer;
Eddie Kilroy, writers: Carl Story, Shirly Lyn, Carl Smith: Peer
International (BMI); Playboy 6004, Right out of his first al-
bum for the label, Mickey comes with his second hil in & row.
Fine production, good selection of old malerial, and 2 country
winner, Flip: No info available

CAL SMITH—Between Lust and Watching TV (2:43); pro-
ducer: Walter Haynes: writer: Bill Anderson; Stallion (BMI);
MCA 40265. The combination works once more. Anderson
wrole last real smash, and here he has another, with very
clever lyrics. Out of his album. Flip: “Some Kind of a
Woman"; producer; same, writers: limmy Peppers, Tommy
Cash; Coal Miners (BMI),

LEWIE WICKHAM—Family Picnic {2:11); producer. John
Wagner; writer: Lewse Wickham; Kimkns (BMI): Capitol
3930. This ane 15 a real surpnse, loaded with some very out-
standing lyncs, a good delivery. and a hine production. Fhip:
“Answer the Wind.” All credils same

IIM MUNDY-5he's No Ordinary Woman (Ordinarily);
(2:40); producer: Don Gant, writers: . Mundy. G. Barber;
Milene (ASCAP); Acuff Rose (BMI); ABC 12001. As noted be-
fore, he's one of the best singers around, and here he has
greal material with which to work, It's 2 sensational record
Fip: "Rosalie’s Good-Eats Cafe™; producer: same; wniter
Shel Silverstein; Evil Eye (EMI).

WAYLON JENNINGS—I'm A Rambling Man (2:45): pro
ducer: Waylon Jennings & Ray Pennington; writer: Ray Pen.
mngton; Tree (BMI), RCA 10020, Jenmings represents the
"new sound” of country music, and conveys it here in fing
form. Flip. Mo info available.

FRANK HOBSON, BECKY DURNING—A Truer Lowve You'll
Never Find (2:38); producer. Larry Buller; writer: Red Lane,
Tree (BMI), Enterprise 9106, (Stax). Two refreshing new
voices on the scene, and very excellent ones. Another master-
piece of production by Butler. Flip: No info available.

DAVID HOUSTON & BARBARA MANDRELL—-Ten Com-
mandments Of Love (2:47); producer: Billy Shernll: writer:
M. Paul; Arc (BMI); Epic 8-20005. When they team together,
things really happen. IU's a fine song, and they give us the
blend along with the talent. Flip: No info available.

RAY PRICE—Like A First Time Thing (2:25); producer: Ron
Bledsoe & Don Law; writer: Jim Weatherly; Keca (ASCAF); Co-
lumbia 3-10006. Price sticks to Weatherly material, which
has been exceptional for him, with a Cam Mullins arrange-
ment and the Don law touch. Naturaily it's preat.

Latin-Chicano Seminar

Billboard presents a seminar on Latin-Chicano records, July
23-25 at the Holiday Inn, Emerald Beach, Corpus Christi, Tex.
Free registration. Contact: Lupe Silva (512) 854-7707.
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recommended

STUART HAMBLEN-Rack Up The Balls (2:44); producer:
Martin Haerle; writer: Stuart Hamblen; Hamblen (ASCAP):
Lamb & Lion 209,

PORTER WAGOMNER & DOLLY PARTON-Please Don't Stop
Loving Me (2:45); producer: Bob Ferguson; writers: Dolly
Parton & Porter Wagoner: Owepar (BMI): RCA 10010,

PRICE MITCHELL=Is It Too Late To Try (2:17); producer:
Dick Heard; writers: Jimbeau Hinson & Dick Heard: Music of
the Times/Gold Line (ASCAP): GRT 005

JERIS ROSS—I Can Feel Love (2:39); producer: Ron Chancey;
writer: lim Hayner; Cedarwood (BMI); ABC 12004.

CURTIS POTTER=If She Keeps Loving Me (2:44); producer:
Ray Penninglon, wnter; Glenn Martin; Tree (BMI); RCA
10016.

KRIS KRISTOFFERSON-1 May Smoke Too Much (3:06); pro-
ducer: David Anderle; writer: Kristofferson; Buckhorn (BMI):
Monument 8618

Picks—a top 20 chart tune in the opinion of the review panel which
voled for the selections published this week; recommended-
4 tune predicted will land on the Hol 100 belween 20 and 60.
Rewew editor-Bob Nirsch,

Billooard’s

Recommended LP’s

® Continued from page 6{)

pop

MAHOGANY RUSH—Child Of The Nowelty, 20th Century T-
451, Tno in the style of Hendrix and Cream, with lead vocalist
and guitarist Frank Marino sounding eerily like Hendrix at
times. Still, the group is hughly skillful, with Marine's guitar
work in particular standing oul. Best cuts: “Child of the Nov:
glty,” “Changing "

COLD BLOOD-Lydia, Warner Bros. BS 2606. Usual shillful
set of bluesy material from Lydia Pense and band under pro-
duction of Steve Cropper. Band is one of longest lasting and
most successtul of this type and has strong following. Best
cuts; “Ready fo Live,” “1 Only Wanted Someone to Hear Me."”

THE LINK WRAY RUMBLE, Polydor PD 6025, Link Wray 15 at it
again and on this album he s joined by stellar musicians ke
Bor Scaggs, Bernie Krause, Pete Escovedo and The Tower of
Power horn section. His guitar is as crisp as ever and the tes
timonial liner notes by the Who's Pete Townshend sure won't
hurt him, This could very possibly be the album thal once
again moves “The Rumble” man close o the top. Best cufs:
"| Got To Ramble,” “Super B8," “Step This Way,” “Rubbla.”

ATLANTA RHYTHM SECTION-Third Annual Pipe Dream, Pol
ydor, PD 6027, Is a mice cross-section here of Southern rock
and roll and the music seems to be a lot more together than

an previous sides, Instrumendally this group 15 excellent and
the vocals are becoming more and more cohesive. Best culs:
“"Doraville,” " loin the Race,” “Angel,” "Help Yoursell,” "Who
You Gonna Run To."

LAWRENCE WELK—Plays His Favorites From That's Entertain.
ment, Ranwood, R-8130. Welk is celebrating his 50th year in
show business and he has legions of fans. His choice of tunes
here comes from one of the best liked movies of the year,
and, as always, they are skillfully and tastefully done. Best
cuts: “Be My Love.” “0I' Man River”

GATSBY ERA CLASSICS, GRC, GB 10002. Nostalgia is still sell.
ing well and this package of tunes from the roaring 20's han-
dled by four strong vocalists should prove a good 5ellr:r Best
culs: “Baby Face,” “Gimme a Little Kiss."

soul

THE ORIGINAL AMERICAN FOLK BLUES FESTIVAL-Various
Artists, Excello 8029, Recorded live in Germany in 1962, this
sel features some of the best performances of giants hike
John Lee Hooker, Memphis Shim, T Bane Walker and Shakey
Fake, A must for collectors and blues enthusiasts. Best culs:
“Stewball,” “The Right Time."

classical

IVES: SONATAS FOR VIOLIN & PIANO (complete)—Paul
Jukofsky/Gilbert Kalish, Nonesuch HB-73025 1t would be
hard to imagine more convinging readings. Zukofsky and Kal-
ish have made a specialty of these sonatas and, in fact, re.
corded them once before in a now deleted Folkways sel.
Stepped-up interest m Ives this year—the centenary of his
birth—can only focus more attention on this package. Out.
standing sound.
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DAVI