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Autosound Industry
Sees a Banner Year

By STEPHEN TRAIMAN

CHICAGO-—-Despite the econ-
omy and energy crisis that has seen
new car production and sales plum-
met, the autosound mmduostry 1s hav-
ing one of its best years ever

As the Auto Parts & AcCcessories
Assn. (APAA) Show opens s four-
day run at MeCormick Place Mon-
day (28) with a special industry day
program, a record 373 exhibitors
will occupy about 121,000 square
fect of space, slightly more than last
vear, reports Jim Sobszak., sales
manager of Hall-Erickson, Inc.,
EXPO Manager.

Julian Morris. APAA executive
vice president, exemplifying the
Emup‘:, bullish outlock, notes that
“despite some materials shortages

such as copper, plastics and tin used
in the manufacture of automotive
sound-related equipment, o very in-
formal concensus from among a few
fCoentinued an pitge kT

Ovation’s ‘Q" Samplers
Build Solid Business

By JOHN SIPPEL
LOS ANGELES—Dick Schory of
Owvation Records has quietly built a
monthly business of in-store quad-
raphonic demonstration tapes and
sampler LPs that often goes into six
figures,
Owvation, as a result, gets heard by
(Continued on page 1))

Labels Mix
Records For

Club Scene

NEW YORK -Specially mixed
versions of commercial singles are
being offered to discotheques here
by a number of labels looking to
capitalize on the clubs’ growing rep-
utation as record “breakout”™ points,

At such labels as Scepter, Chess/
Janus and Roulette, executives say
that the clubs are a definite in-
fluence in breaking records and that
they consider it well worth the time
and effort to reach the disco au-
dience,

Notably, several of these special
mixes have gencrated locul market
reaction which, they say, has
eclipsed that of the onginal commer-
cial copy,

(Continued on page 1)

Novel Plan Could Eliminate
Returns & Shipping Costs

Public Can Dial
For Disks, Tapes

Pye In Aggressive
U.K. Sales Surge

By BRIAN MULLIGAN

LONDON-The remarkable
comeback as a force in the singles
market by Pye, the first appearance
by President among the top com-
pames, and a further strengthening
by EMI of its stranglehold on the
full-price album market are the lea-
tures of the British Market Research
Bureau's survey of record sales dur-

ing July 1o September.
(Contimied on page 30)

AMERICAN TEARS .. _ off to a fast start with their first album, “Branded
Bad " Trade and consumer reviews (Greg Shaw, Phonograph Record Maga-
zine: “‘As alive as any record could be. A band to watch out for.) heavy
play and bulding sales . . . all point to an early SUCCESS. National, 30-city
baur soon with full ad and merchandising support, Every element present
ko launch this keyhoard-based trin to major status, AMERICAM TEARS
(Columbia KC 33038) {Advartisamant)

British Femme Runs
Mobile Disco In LA.

By DAVE DEXTER JR.

LOS ANGELES—A 24-year-old
British girl, Jane Brinton, provides
Southern Californians with portable
disco service.

Traveling about inoan immaculate
new VW van contaiming her own
S12.000 “supersound” unit, she's
been setting up in clubs, prvate
homes and outdoor patios of resi
dential und commercial locatons for
the last two vears.

“I'm a one-woman discothegue,”

she siys,

Her equipment mcludes dual
turntubles and an awesome clectn-
cal arsenal of lights including vari-

(Continued on page 12)

By EL1IOT TIEGEL
LOS ANGELES—A plan to elimi-
nite returns and the transportation
and handling costs therein from re-
tailer to distrobutor to manulacturer.
has been developed by Jack Le-
werke, executive vice president of
Record Merchandising and the Dis-

count Record Center chain.

Uinder the plan, a manufacturer
allows an arbitrary return of 20 per-
cent of his goods every three months
o retailers and distributors,

Based on u distributor cost price.
the manufacturer would crednt the
distrib the cost price less 60 cents,
thus charging 60 cents for whal
would become a cutout LFP.

The distnbutor in turn, working
around a $3.45 price for $6.4% mer-
chandise, would credit the dealer at

{Continued on page 12)

score .. from PRIDE Records

By JIM MELANSON

NEW YORK—-Record and tape
consumers can now buy by tele-
phone through a recently formed
purchasing service of National Or-
ders Systems,

The service, offering current sin-
gles, albums and tapes al suggested
list prices, represents 4 new exten-
sion of the direct marketing prin-
ciple.

While the service was imitially
formed five months ago as a “books
by phone” operation, NOS jusl
recently decided to add recorded
product o its catalog.

In an ad in last week's book sec-

(Continued on page 10)

“FIRST ROUND KNOCKOUT™ by the NEW CENSATION is coming on strang!
It's already on WWRL, WILB, WCHB, WOL, WKND, WTLC, KCOH, WDKX,
WIIZ. WOORK, and WOAS. Produced and written by Van McCoy, it's bound to
Distributed by ATLANTIC. ¢ Advartisement)

Kenny Rankin’'s

SILVER MOBNING.

On Little David records and {apes.

Distributed by Warner Bros.
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General News

=%

BASF Into
Change At
U.S. Firm

By RADCLIFFE JOE

NEW YORK-—Keying an exten-
sive reorganization of its U.S, facil-
ities, BASF of Germany has recalled
Dv. Werner Balz, president of ULS,
operations, tw Germany for reas-
signment within the parent com-
pany.

Tom Dempsey. who for the past
two years has held the title of vice
president/marketing and sales, has
resigned. reportedly unhappy over
the reorganizational plans.

No appointments to the vacant
positions have so far been named,
but are expected to be forthcoming
shortly. Among prime candidates
for Dempsey's slot is Gerry Ber-
berian, who has moved rapidly
through the ranks in the last few

{Continuned on page 48)

Hayes Purchases
A Second Studio
For Film Scores

MEMPHIS—Isaac Hayes, recently
released from his contract with Stax
Records, has purchased his second
studio here and plans primarily to
do sound scores for movies.

Attorney McDonald Yawn, repre-
senting Hayes, says the singer has
purchased Trans-Maximus, Inc.
(TMI), which had been owned in the
past by Steve Cropper, Jerry Wil-
liams and others.

“Isaac plans to utilize the studio
fully,” Yawn says. “He will be doing
mostly sound scores for movies
there, because it is equipped to do
anything he could do in California,
This will allow him to stay local.”

Although he confirms that it was a
cash sale, he refuses to divulge the
amount of money involved.

Hayes also owns the Hot Buttered
Soul Studio, which was originally
the Lynn-Lou studio here. It has
been run by Ronnie Capone, for-
merly an engineer with Siax and
later with TMI,

Cropper also began his career
with Stax, both as a producer and
writer, and as a member of the
group, Booker T. & The M.G.'s.
Cropper was a frequent co-wriler
with the late Ous Redding. and their
biggest hit was “Sitting On The
Dock OF The Bay.”

Hayes, who owns his own produc-
tion company, also has holdings in
Dallas.
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Mid-priced acts bring joy to some college bookers and pains to others.

CAMPUS:

By JIM FISHEL & NAT FREEDLAND

NEW YORK - Collegiate
booking dates are following the
same trends as commercially-
promoted dates and business
with the campuses is becoming as
selective, according to several
booking agents.

However, most of them still
consider the collegiate market to
be one of the most important
means of breaking new acts, of-
ten times ignored by concert hall
promoters,

“Collegiate talent buyers are
buying just as conservatively as
concert promoters and they are
certainly buying as selectively,”
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Talent Buyers
Cutting Back

says Mark Felton of Premier Tal-
ent. “Colleges are under the same
financial pressures as any other
talent buyers and they are cutting
back on the number of shows
they are doing.”

Ed Rubin of Magna Artists
says colleges are continuing to
get more selective as their budg-
ets are cut, and they usually base
their selection of groups by a
“strange” criteria.

“Some colleges follow a trend
of taking either one group with
chart action for a concert date or
two groups with little or no chart

(Continued on page 17}
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U.K.’s Roscon Will Market
U.S.’s Sound-Alike Tapes

By CHRIS WHITE

LONDON-American sound-
alike tapes—almost indistinguish-
able wvocally and instrumentally
from the full-price originals—are to
be marketed in Britain as a low-price
line.

A new tape company. Roscon
Marketing Associates, has been
formed by Ken Robson, former
managing director of the Bi-Label
tape wholesalers, to handle UK.
marketing and distribution of the
American SAM range of tapes.

The SAM—Sound Alike Music—
tapes are by unknown artists in a
style and with musical arrangements
virtually identical to the onginal
recordings. Company is owned in
Los Angeles by Richard Taxe.

Roscon’s range in the UK. will
initially comprise 33 titles, available

in both cassette and cartridge form,
and will feature cover versions of
recordings by such artists as Helen
Reddy, Cat Stevens, Marvin Gaye
and Paul McCartney. Tapes will re-
tail at $3.84.

Robson says believes the new
tapes would have an impact on the
market similar to that enjoyed by the
first budget records. “What budget
records have achieved in the last ten
years, tape can match in the next
five,” he claims. “Tapes are rapidly
growing in popularity, both for use
in the home and the car, but the em-
phasis at the moment is on mainline
merchandise which is relatively ex-
pensive,

“By introducing high quality

{Continued on page 50)

LICORICE PIZZA INVOLVED

Jackson 5 On FM Promo Blitz

LOS ANGELES—Motown has set
the Licorice Pizza chain as a “pilot
study™ for promoting the Jackson
Five as an adult act appreciated by
FM hsteners.

The 1 1-store chain which special-
izes in FM spots and thus draws on a
contemporary music following, will
run 120 radio commercials spread
over two Thursday through Satur-
day penods (7-9 and 14-16) to ex-
ploit the group’s new LP “Dance
With Me.”

Involved are FM stations KMET,
KLOS, KNAC, KKDJ and K100,

Store president Jim Greenwood will
do the spots. He is the regular voice
ol the chain for all radio commer-
cials,

Tommy Noonan, Motown’s mar-
keting chieftain, notes the program
to expand the Jackson'’s Five's ap-
peal will be taken across the country
once the Licorice Pizza campaign is
completed and studied,

The group which started out as a
teeny bopper act, is now ready for
adults, the company believes, thus
the tie-in with Licorice Pizza and a
special luncheon last week for the

storie’s 11 managers to explain the
program.

Store managers will compete in a
contest based on top sales of the LP
plus best displays. First prize is a trip
to Las Vegas to see the act at the
MGM Grand. A second prize of
$100 and a third prize of $50 will
also be offered.

More Late News
See Page 66

Slow ‘Q’ Situation
Changing By Jan.?

LOS ANGELES—-Out of the two million albums being pressed each
month at the pressing planis of the Victor. Musical Industries, approximately
10 percent are CD-4 quad discrete records. reports James Y., Mochizuki.

TOKYO FIRM
NOW IN L.A.

LOS ANGELES—Victor Musical
Industries, Tokyo, is opening a LS,
office here 1o represent Victor
Records (the Japanese label), the
publishing firm, and the artist oper-
ations. Headed by Toshio Endo, the
office will be seeking publishing
deals and also engage in acquiring
acts for tours of Japan.

New EMI Label
Debuts In Japan

By CLAUDE HALL

LOS ANGELES—EMI Records
has been launched in Japan, with
G.M. Oord, managing director, on
hand along with some of his artists
to bow the label.

Oord says that EMI, now that 1t
has a label in Japan, truly becomes
worldwide. Previously, product was
released on the Toshiba label or the
Capitol Records label in Japan.
Toshiba is partly owned by EMI,
which headquarters in London.

With Oord in Japan two weeks
ago to launch the label were CLIT
Richard and Bruce Welch of the
Shadows,

Oord describes himself as an art-
ist-oriented record man. “Ii's a phi-
losophy 1 strongly believe in."”

He says that he operates on a per-
sonal level and in complete honesty.
“When someone lets me down, | feel
very sad.”

When he first joined EMI. “they
wanted me to have my office on the
top floor, I said no. | want to sit on
the first floor where the people who
do most of the work are.”

Returning to London, he stopped
to see Ringo Starr in a recording ses-
sion in Los Angeles, then journeyed

(Continued on puge 65)

He says that Vie Goh, president of
JIVC Americis. just returned from an
extensive gquad study in Japan with
these and other facts.

These facts were among those dis-
cussed here Thursday (24) ina CD-4
quad “summit” meeting at the Cen-
tury Plaza attended by exccutives
from several companies,

In the U.S. Mochizuki expects
quad to get back into high gear in
January, Tom Nishida, vice presi-
dent and resident engineer of the
JVC Cutting Center, which he di-
rects, worked double shifts cutting
CD-4 discrete masters for 1wo
months this summer and has con-
stantly been cutting test product for
various labels.

Discrete albums are following the
release of the stereo versions by
about a month. Mochizuki says,
“When this happens, total sales rise
considerably, especially with classi-
cal albums ... so we can definitely
see the impact that gquad is having in
the market place.”

Mochizuki says that three things
have hampered more labels switch-
ing to CD-4:

® The economic scene in the
U.5.—a combination of inflation
and recession put all quad in a hold-
ing pattern for a while.

@ The vinyl shortage;

® The fact that some labels were

(Comtinued an puge 66

Probe Music For
Sex Locations

NEW YORK-A radical antipi-
racy action in Los Angeles by
Warner Bros. Music in which an X-
rated movie "Loveland™ was seized,
has moved the RIAA 1o take a hard-
nosed look at possible music copy-
right infringements in burlesque
houses, massage parlors and X-rated
movie houses across the country,

The record industry watchdogs
will be looking for the illegal trans-

(Continwed on page ()

NEW ORLEANS & PHILLY

Appeals Court Panels Hear
Two Antipiracy Litigations

By ROBERT SOBEL

NEW YORK-Two highly sig-
nificant legal cases involving pub-
lishers' fight against those unli-
censed duplicators claiming
authorization under the compulsory
licensing section of the Copyright
Act are closer to their moment of
truth as a result of oral arguments
held before Appeals Court panels in
the past two weeks.

The cases, heard in separate ac-
nons after long wrangling by both
parties, involve the U.S, Third Dis-
trict Court, embracing Louisiana
Mississippi, Texas, Georgia, Ala-
bama, Florida and the Canal Zone,
and the Fifth District Court, which
encompasses New Jersey. Pennsyl-
vania and Delaware.

The Third District appeals case, in
which the lower court ruled in favor
of the publisher, Fame Music,
against Alabama Custom Tapes.
was heard Oct. 16 1n New Orleans by

a three judge panel. In the oniginal
case, a decision was rendered based
on a previous ruling in the same
court—the Federal District Court of
Alabama-—which pitted Fame Music
against S&S Associates.

The other case now awaiting a de-
cision involves Jondora Music and
some 30 other publishers in their
fight against Melody Recordings
Inc., New Jersey firm, in which the
publishers are atiempting o over-
turn a lower court’s decision that
held in favor of the duplicator.

The argument was scheduled 1o
be heard in front of an Appeals
panel for the fifth Circuit in Phila-
delphia. Two other Appeals Court
cases ended in victories for the pub-
lishers. On Feb. 28 an Appeals Court
decision in Oklahoma reversed a
Federal court’s findings for the
Tenth Circuit. A 3-1 vote ruled that

(Comtined on page 66)
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General News

Atlantic photo
HONORED LAUGH—Atlantic Records' president Ahmet Ertegun was
presented with the Ed Wynn Humanitarian Award by the American Parkinson
Disease Assn. at a dinner in his honor in New York. Toastmaster was Wamer
Bros. Records’ president Joe Smith, right, who introduced all the music in-
dustry people on the dais in his own comical style, and also did a 10-minute
slide takeoff on Ertegun and his partners Jerry Wexler and Neshui Ertegun.

Broadway-Bound Musicals

Fail to Open On Schedule

NEW YORK~Two Broadway-bound musicals have been hit by misfor-
lune, causing the postponed opening here of one and the closing on the road of

another,

“*Miss Moffar,” musical starring
Bette Davis, closed last week in
Philadelphia because of a recurring
back and leg ailment suffered by the
actress. Miss Davis had been hospi-
talized for the ailment several
months ago.

“Moffal” was capitalized ai
$500,000. It's highly doubtiul that
the show will be revived because of
Miss Davis’ boxoffice power, a the-
ater spokesman says. The play was
due for a Broadway opening early
next season.

“Good News,” which was set to
start previews here on Oct. 25, has
been delayed for at least two weeks.
The delay was caused by a fire in
one of the trucks which was trans-
porting the scenery to Los Angeles
Airport before its trip here, and de-
stroyed most of the scenery. The mu-
sical stars Alice Faye and John
Payne.

On the bright side, “Shenandoah™
poes into rehearsal here for its
Broadway production on Wednes-
day (4). The musical’s Broadway
opening 15 sel for Jan. 14 at the Alvin
Theater.

Also, Jose Quintero will make his
debut as author of a musical “Be-
caud Tonight,” which is scheduled
for an early January opening at a
theater to be announced. The show
is slated for stopovers in Boston and
Philadelphia after a three-week run
in Buffalo beginning Dec. 5.

Quintero will also direct the show,
which stars Tammy Grimes. Score
was written by Gilbert Becaud, Eng-
lish lyrics by Jason Darrow.

Rich at NARM
75 Convention

NEW YORK —Charlie Rich, this
yvear's Country Music Assn. Enter-
tainer of the Year, will appear at the
installation luncheon of the 1975
NARM convention, to be held in
Los Angeles March 2-6.

The luncheon will also feature the
presentation of the NARM Mer-
chandiser of the Year Award, which
1s given to the outstanding record
merchandiser in the U.S,

The Epic Records artist’s appear-
ance marks the eighth time that a
CMA Entertainer of the Year has
been part of the convention pro-
gram. Others were Merle Haggard,
Charley Pride, Loretta Lynn, Eddy
Amold, Roy Clark, Johnny Cash
and Glen Campbell.

Aengus Engineering
Acquired by T&D

NEW YORK —~The Aengus Engi-
neering line of professional record-
ing consoles and components has
been acquired by T&D Industries
Inc. The Aengus division of T&D
will be located at T&D headquarters
in Marlboro, Mass.

Vincent DeRoss, formerly with
Aengus as production manager, has
been named vice president and gen-
eral manager of T&D.

DICKER DENIES PHASEOUT

Preferred Sounds at CES

By RADCLIFFE JOE

NEW YORK —Preferred Sounds,
the blank tape division of the Lon-
gines Symphonette Society, will take
its products to the 1975 Winter Con-
sumer Electronics Show (CES) in a
move designed to assure its custom-
ers that the firm is not going out of
business.

According to Sidney Dicker, Pre-
ferred’s new national sales manager,
the firm has already reserved space
at the show for this purpose. The re-
servation was confirmed by CES of-
ficials, though no contract has been

signed.

Replying to ongoing industry re-
ports that Preferred’s operations are
being carefully reviewed by the
Westinghouse Corp., its parent com-
pany. Dicker admits that the divi-
sion 15 on an austerity program, and
has had some cutbacks in personnel.
However, he stresses that none of
this should be taken to mean that the
company is earmarked for a phase-
out.

In fact. claims Dicker who
recently replaced Ed Lesson as Pre-
ferred’s sales boss, the division’s

(Continued on pape 49)

SENTENCES

SUSPENDED
FOR PIRATE

AIKEN, 5.C.—Charley Schafer’s
One year imprisonment sentences on
each of three tape piracy counts, to
be served consecutively, were sus-
pended and Schafer was placed on
five years’ probation in federal dis-
trict court here Friday (25).

He and his company, Custom
Recording Co., N. Augusta, 5.C,,
were each fined §1,000 on each of
three separate tape piracy counts,

Schafer, onginally sued by the
U.S. government for 32 alleged
counts of tape piracy, had admitted
earlier to violating the copyright act
on three individual songs, “Ashes of
Love™ by Dickey Lee (RCA) and
“Tumbling Dice” and “Happy” by
the Rolling Stones (Atlantic).

RCA Keys
House A&R

NEW YORK—The recent beefing
up of RCA Records' pop ad&r de-
partment is reflective of the increas-
ing number of in-house projects and
is not replacing work with outside
producers, executive producer Mike
Berniker emphasizes.

Actually, each of the six producers
now reporting to Berniker is respon-
sible for liaison with a growing num-
ber of important outside deals, in
addition to assignments for specific
acts inside, he says.

The move is another direct result
of label president Ken Glancy’s re-
cent return to active involvement
with creative matters, with ad&r
chiefs in all areas of music now re-
porting directly to him (Billboard,
July 20). Berniker, with Columbia
from 1960-68 and since then an in-
dependent producer, joined RCA at
that time.

New faces on the pop a&r staff in-
clude Teddy Randazzo, whose cred-
its include artist, actor, songwriter
and producer, in the contemporary
area: Steve Holden, who moves 1o
the rock sector from public affairs
where he was staff wnter/photo edi-
tor; and Mike Lipskin, who has re-
joined the label to produce both jazz
and contemporary product,

The trio joins Bruce Somerfeld.

{Cantinved on page 66)

|_Executive Turntable |

SPARAGO

Columbia Records’ West Coast ad&r vice president Ted Feigen resigned af-
ter 15 months with the label. . . . Ron Saul moves up to vice president and gen-
eral manager of Warner-Spector Records in Burbank, overseeing all oper-
ations of the newly formed label. . . . In Nashville, Roy Wunsch is named sales

and promotion manager of the country wing of Columbia and Epic’s Custom
labels. . . . Thomas Williams is the new director of national sales and promo-

SAUL LEVY CRAIGO

tion for Warner Bros. country division. ... And Dave Mack, recently with
GRT Records, is now country promotion director for MGM Records,
; * ok ok

Lloyd Ziff, ex-Columbia Records, becomes art director at United Arusts
Records, Los Angeles. . .. Ruby Mazur assumes a similar post in Atlanta for
GRC Records. His title is director of creative services. . .. Mark Schulman is
the new director of advertising and packaging for Atlantic Records, New York.
He's served the label seven years.

L N

ABC Records has tagged Joe Carbone to the post of product manager in
Los Angeles. . . . Anni Ivil takes the job of director of internatonal public rela-
tons at Atlantic Records.

* * ok

Elliot Goldman, formerly vice president, administration and business al-

Fairs, CBS Records, joins Bell Records as executive vice president.
W * *

Jack Craigo promoted to vice president, marketing, CBS Records. He con-
tinues to be responsible for the sales and distribution organization of CBS
Records and Columbia label promotion, while assuming additional responsi-
bilities.

* * *

Bernie Sparago named national album sales manager at the Buddah

Group, not national promotion director as reported in last week’s column.
L

Bill Levy appointed to the newly created position of director, creative serv-
ices, at Polydor, Inc.

* * %
Jay Wamer promoted 1o East Coast director of professional activities for
the Wes Farrell Organization’s publishing companies. . . . Irv Jerome named

general manager of Bell Sound Studios in New York. He has been with Bell and
A&B Duplicating Corp. for 13 years as vice president, sales. Jerome continues
his sales responsibilities with A&B. . . . Earl McGrath named director of Atlan-
tic Records” press department. He will continue to be involved with artists ac-

quisition and development at the label. ... Ellis Nassour joins Morton Wax
Assoc. and 1s working in the firm's rock consumer public relations department.
w w r

Several changes have been made in the New York-based public relations
firm of Tomorrow Today including the promotion of Wendy Morris to execu-
tuve vice president, the expansion of creative director Dee Breland's office and
the appointment of Rosalind Corral to oversee completion of all company as-

sS1gnmen Ls. - " "

Ed Hanson of North American Philips is the new chairman of the Inter-
national Tape Assn.’s advisory board. . . . Victor J. Parker is 1apped as man-
ager of advertising and sales promotion for the entertainment products group
of GTE Sylvania Inc., Batavia, N.Y ., succeeding the resigned William D. Ken-
nedy. . . . Walter Fisher of Zenith has been elected chairman of the consumer
electronics group, Electronics Industry Assn. ... New senior vice president of
Telecor, Inc., Beverly Hills, is Daniel Greenberg. . . . Lawrence W. Whittington
joins the technical services staft of Superscope, Inc., in Sun Valley, Calif.

*  * ok

Motown Records, Los Angeles, has set Lavrie Ylvisaker as national artists
relations coordinator. Kayce Courtney is named assistant to Laurie. . . . Capitol
Records makes Michael Lehman western publicity manager. . . . Steve Evanoff
gets the assignment for Island as Midwest regional promotion manager.

AFTRA Peace In Sight,
But Members Must Okay

NEW YORK-AFTRA and the
record manufacturers have reached

proposal was similar to an agree-
ment achieved by the AFM some
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an agreement in principle on a new
contract.

The new agreement, subject to the
ratification of the union’s members,
stipulates that there will be an addi-
tional payment to non-rovalty back-
ground singers based on the sales
volume of records after certain min-
imums have been reached. Other de-
tails were not known at presstime.

Initial demands made by AFTRA
centered on obtaiming a contractual
breakthrough for the union which
would have set up a performer roy-
alty trust by which record companies
would pay 2 percent of the gross
sales of records to the fund. The

years ago (Billboard, March 9).

A counter offer made by the man-
ufacturers involved a bonus plan
whereby an additional percentage of
AFTRA scale would be paid singers
based on sales. A million seller
would get 100 percent of the scale
figure; 500,000 copies sold would re-
sult in a 50 percent of scale; and 25
percent on sales exceeding 300.000.
This was rejected by the union.

The industry-AFTRA agreement
expired mm March. Meetings had
been held since then, with the roy-
alty demand as the main bone of
contention.
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1974 has been a special year for Herbie
Hancock, because he has at last reached a mass
audience without compromising his artistic
integrity. Sure, his music has evolved—it's more
earthy and rhythmic—but it's just as demanding,
and when Herbie solos over that great rhythm
. section, he really burns.
i ! Herbie Hancock is that rare artist who can fore-
cast the future and capture the present. In 1974
Herbie has had a hit single, ““Chameleon,” and a
gold album, ‘‘Head Hunters,"" which has sold over
900,000 and is still on the charts.

His new album, ""Thrust,"” is taking up where
“*Head Hunters"' left off, and after a few weeks it's
16 in Billboard, 16 (bullet) in Cash Box and 20 in
Record World. His new single, ""Palm Grease, 5.100s0
is starting out like “‘Chameleon,” receiving very
heavy R&B airplay. T

And on top of these successes comes Herbie's
brilliant score for “‘Death Wish,"" the soundtrack al-
bum from the most talked-about movie of the year.
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General News

From a ‘Wrist Slap’ to Prison;
States’ Piracy Penalties Vary

NEW YORK—5tate law penalties for the unauthor-
ized duplication and sale of tapes range from a mild fi-
nancial slap on the wrist to severe fines and imprison-
ment.

In New York, a convicted pirate cannot be fined more
than $100. But in Pennsylvania, a repeat violator can
be hit with up to a $100,000 penalty, and is subject to
imprisonment for three to 10 years,

The coming legislative season i1s expected 1o add a
number of states to the 26 that already have statutes af-
fecting the pirating of recorded material. State laws, of
course, punish the duplication of records issued prior to
Feb. 15, 1972, Later recordings are covered by copyright
and are protected under federal law.

A rundown of the provisions of current state laws fol-

lows:

STATE
Arizona
Criminal Code
B-1052

EFFECTIVE DATE
Aug. 15, 1972

TYPE OF OFFENSE
Misdemeanor

Arkansas Misdemeanor
Criminal Offenses

41 Ch. 46

California
Penal Code 653H

Fab. 12, 1971

Mov. 13, 1968 Misdemeanor

Connecticut Misdemeanor
Raised Committee

Bill Ne. 331

Oct. 1, 1974

Florida
Chapter 543
Section 543-041

Indiana 5 1.1C
1971, 3517 Ch. 7
Secs. 1-3 (1974)

Oct. 1, 1971 Misdemeanor

July 1, 1974 Misdemeanor/Felony

Kentucky Misdemeanor

KRS Chap. 434

June 20, 1974

Loulskana Misdemeanor
Act 350

{Reg. Sess. 1972)

Jan. 1, 1973

Maryland
Annotated Code
Article 27

46TA

July 1, 1973 Misdemeanor

Massachusetts Oct. 31, 1973 Misdemeanor

Chapter 266,
Section 143,
General

Minnesota
Chapter 579
Laws of 1973

Aug. 1, 1973 Felony

Mississippi
Sanate 2105

July 1, 1974 Misdemeanor

Nebraska Misdemeanor
LB 683

(Signed 2/25/74)

July 12, 1974

Nevada
Chapter 205
Laws of 1973

July 1, 1973 Felony

STATE

Mew Hampshire
Ravised Statutes
Chapter 352-A

EFFECTIVE DATE
MNov. 1, 1973

TYPE OF OFFENSE

Prohibited
Conduct

PENALTIES IMPOSED

Fine of not more than 5300
and/or imprisonment of not
more than & months

Fine of not less than $50 nor
more than $250

Fine of not more than $500
and/or imprisonment of not
more than & months

Fine of not more than $1,000
and/or imprisonment for not
more than one year. Sub-
saquent offense—fine of up to
$2.000 and/or not more than
one year imprisonment

Fina of not more than $500 or
imprisonment of not more than
60 days.

1st offense up to $2,000 and /
or up to 1 year imprisonment.
Subsequent offense—fine up to
$5.000 and/or 1-10 years im-
prisonment

Fine of up to $1,000 or double
the amount of gain from the
commission of the offense,
whichever is greater or impris-
onment for up to &0 days, and
fine of up to 51,000 and police
may confiscate recordings pro-
duced in violation of this act

1st offense—up to 51,000 Sub-
sequent offense—up to $2,000

1st offense—up to $2,500 and/
or up to 1 year's imprisonment.
Subsequent offense—up to
$10,000 fine and/or up to 3
years imprisonment

Fine of not more than 55,000 or
imprisonment for not more
than one year.

1st offense—up to 525,000,
Subseguent offense—up to
$100,000 fine and / or imprison-
ment of not more than 3 years

Ist offense up to $100 and/or
up to 30 days imprisonment.
Subsequent offense up to $500
and/or & months imprison-
ment.

Fine of up to 51,000 and/or 6
months imprisonmeant.

1st offense—fine of not more
than $5,000 and/or imprison-
ment for not less than 1 year
nor more than 6 years. Sub-
sequent offense—fine of not
maore than $5.000 and/or im-
prisonment for not less than 1
year nor more than 10 years

PENALTIES IMPOSED

Ownar of recorded device has
cause for action for treble com-
pensatory damages and/or in-

junctive relief

SCOPE OF

Unlawful to knowingly manu-
facture, distribute or retail a
recording whose sounds are
transferred without the owner's
consent

Same as the sbove

Same as the above

Unlawful to knowingly manu-
facture, distribute, sell or ad-
vertise for sale a recording
whose sounds have been trans-
ferred without the owner's con-
sent. Unlawful to rent or make
available equipment for such
transfers.

Same as tha above

Unlawful to knowingly manu-
facture, distribute, or retail a
recording whosa sounds are
transferred without the awner's
consant

Same as the above and unlaw-
ful to knowingly sell or distrib-
ute recordings not bearing the

name and address of the trans- -

ferrer of sounds

Unlawful to knowingly manu-
facture, distribute or retail a
recording whose sounds are
transferred without the owner's
consent

Same as the above and it is also
unlawful to knowingly distrib-
ute or retail any sound record-
ing which does not bear the ac-
tual name and sireel addrass of
the transferrer of sound

Unlawful to knowingly manu-
facture, distribute or sall
recordings whose sounds are
transferred without the owner's
consent

Same as the above

Unlawful to knowingly manu-
facture, distribute, retail or ad-
vertise a recording whosa
sounds are transferréd without
the awner's consent. It s alss
unlawful to knowingly manu-
facture, distribute or sell any
recording not bearing the ac-
tual name and street address of
the transferrer as well as the
name of the actual performer

Unlawful to knowingly manu-
facture, distribute or sell a
recording whose sounds are
transferred without the owner's
consent

Same as the above

SCOPE OF

Prohibited to knowingly manu-
facture, distribute, or retall a
recording whose sounds are
transferred without the owner's
consent and /or which does not
bear the manufacturer's name
and address

(Continued on page 25)
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Off the
| Ticker

CRAIG, Los Angeles, reporied
earnings of $811,000, or 26 cents a
share, on sales of $17,564,000 for the
quarter ended Sept. 30, compared
with earnings of 681,000, or 22
cents a share, on sales of 516,101,000
a year ago.

eamings results were the best
in any single quarter in Craig’s his-
tory and marked the 12th consecu-
tive quarter of earnings improve-
ment when compared with the
corresponding prior fiscal quarter.

The company also authorized the
purchase of up to 50,000 shares of
Craig stock.

*  * %

WAXIE MAXIE, Washington,
D.C., posted earnings of $112,227, or
44 cents a share, on sales of
$2,941,620 for the year ended July
31, compared with earnings of
$98,211, or 37 cents a share, on sales
of $2,619,419 a year ago.

ABC Rings Up Impressive
Income of $11.4 Million

NEW YORK-The American
Broadcasting companies echoed the
record third gquarter and nine
months sales figures announced by
RCA and CBS (Billboard, Oct. 26),
and like CBS also reported record
profits for both periods, president
Elton Rule announced.

Continuing solid performances
from the TV network and owned &
operated stations were credited for
the 14 percent increase in sales for
the quarter ending Sept. 30, to
$225.8 million. Net income of $11.4
million was an |18 percenl gain over
continuing operations a year ago, up
10 cents to 68 cents per share.

Although not mentioned specifi-
cally in the official corporate an-
nouncement, the recorded music
(ABC Records), rackjobbing (ABC
Record & Tape Sales) and expand-
ing retail store (Wide World of Mu-
sic) operations were credited with

BOB MOERING

TAR S LRl
| ] --I
18 LRES W R

| Jowe 1Y Amore a

PATSY [PAMORE™

VILLA CAPRI

R EIE T

735 Yucea sireet . Hollvwood

NATIONAL
SALES MANAGER

Manufacturer Tape & Record
Accessories needs experi-
enced Individual proven rec-
ord, for National Accounts.
Extensive travel required.
Reply stating salary required.

Box 833

Billboard

1515 Broadway
New York, New York 10036

NEW CONCEPT REPLACING ROCK CONCERTS
OPPORTUNITY FOR BIG PROFITS—
LOW COSTS

Once every few years, perhaps only once in a decade. somathin
. In 1973, after two years an
CIN-A-ROCK was created. Our fullklength Movie with special stop action
was synchronized 1o merge with our origifial Live Rock Musical. The CIN-
K cast performed live while the movie played on. 20,000 cheered its
introduction. It soon gained national publicity and acclaim and has been
playing in movie theatres ever since It openad up a whole new source
ol business for the movie thealre industry. Now, additional promolers
are needed in many states to present this entertainment revolution thal
does nol depend on big name—high cosi performers. You can bring it into
in your state on an gxclusive basis for
one year on a royalty to us. Good for both big cities and small towns. We'll
give your our formula, our powerful promotion materials, our training, and
the sensational CIN-A-ROCK show itselt including our major movie, for

and revolutionary comas along

A-R

every size movie theatre and coll

mass bookings in your state.

Certain slales still open! Sirike while it’s hot!"!

INDIE-PIX RELEASING CORPORATION, BERT TENZER, President
400 Easl 56th Streel. New York City. New York 10022. {212) 371-2450

truly new
£500,000
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WHEN THE OCCASION CALLS

FOR BLACK TIE . . . M
HERMAN'S

FORMAL WEAR

Rentals and Sales
THE FINEST SELECTION OF TUXEDO

"\.\]

STYLES BY...

Most
charges
accepted

BFORMALS

FOR ANY OCCASION

Free delivery and
pick-up service.
Discounts on

Formal shoes and accessories also available.

HERMAN'S FORMAL WEAR

group rentals.

1180 Ave. ol the Americas [Bet 46th & 471h Stz New York. N.Y. 1212 G 52277

Brancn 425 7h Avenue MNew

Yiore MNew YOore

) B o AY

gains in both the quarter and nine
months by key industry analysts.

For the first three quarters, ABC
revenue was close to $687.6 million,
up 10 percent from last year, with
profits on continuing operations of
more than $38.8 million, a 16 per-
cent pain, or §2.31 a share, up 34
cents.

In a related move Rule an-
nounced the creation of ABC Lei-
sure Group ll, headed by former
ABC-TV  president  Walter
Schwartz. Included are ABC The-
aters, with 267 movie houses in 11
states; ABC Scenic & Wildlife At-
tractions, in Silver Springs and
Weeki-Wachee Spring, Florida;
Wildlife Preserve, Largo, Md., and
the recreated historic Towne of
Smithville, N.J., plus the Silver
Springs Bottled Water Co.

l. Martin Pompadur continues as
president of what now becomes
ABC Leisure Group 1. He had direct
responsibility for ABC Records and
Music Publishing, Anchor Records
and Music Publishing (London),
ABC Record and Tape Sales Corp.,
ABC Retail Music Stores, ABC
Farm Publications, ABC Leisure
Magazines and ABC Entertainment
Center, Century City, Calif.

Earnings
_Reports

CBS INC.
(Columbia Records)

3rd gir. 1o

Sept. W 1974 1973
Sales SAN5200,000 5370, 700,06K
MNet conl. oper. 25,800,000  b23.400.000
Los disc. oper. 100,000
Met income 25, RO 23, 300,000
Per share 0 E2

nime-maont b

Siles P249B0CD00 1 OB 600, (i
Met cont, oper, 16, 100000 bad, 00,000
Loss dise. oper. e, RO, (00
Met income T, 100,000 6,900,000

a—Restated. b—Equal 1o B2 cents a share in the

quarter and 52.15 a share in the nine months. ¢—In-
cludes a 553,400,000 gain on the sale of the Mew York
¥ ankees

ABC INC.
(ABC Records, ABC Record & Tape Sales)

Ird giv. fo
Sept. My, 1974 1973
Fevenues from

cont, oper. $225.706,000  §197.809 000
Met conl. oper. 11,380,000 a5 674,000
Per share it S8

nkmne-monihs

Revenues cont. oper, 67587000 626,738,000
el income JE.B54 000 b3S, | G0
Per share 237 2.7

i—Encludes net from discontinued operations of
5364000, or 2 cents a share, and extraordinary los
of $LM6000, which made final nel $7,752,000, or
46 cents & share.

GRT CORP.

Imd gir. fa

Sept. M 1974 1973
HRevenues 57,951,000 7,144 000
Income 113,000 142,000
Per share 0 A

siix-minnihs
Per share L 18

MARVIN JOSEPHSON ASSDCIATES
3 mos o

Sept. Mk 1974 |1 sk}
Revenues £1.618000 52075 3
Met mcome 351,600 330,300
Per share a.40 32
a--Fewer shares.
TRANSAMERICA CORP,
{(Unbted Artises Records)
3rd gir. v
Sepl. Mk 1974 197
Hevenue 567393000 5529232 (0
Mel income 12, %4E,000 20,416,000
Per sharc | ]
nine-monihs
Revenue LAZL YIE000 1,540,059, 000
Met ncome 39,675,000 &0 357,000
Per share 6l 1.04

WABASH MAGNETICS INC,

Ird gir. to

Sepl. M 1974 1973
Sales $T.AT4. B2 $6.580,891
Net income TR GEL 313220
Per share Al 18

nine-manths

Sales 25. 741 36 22475347
Mel ineome 1,051,373 1130128
Per shure al A
Avernge shares LTI03LS 1765 542
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. Market Quotations

As of closing, Thursday, Oclober 24, 1874
1974

ot Y Low NAME P-E !umw.: High Low Close Change
0% 14% ABC 4.0 1214 16% 1d4% 15 + W
4% 2% Ampax 3.2 156 A% 2% 3% - N
a%% 1% Automatic Radia 6.2 19 1% 1% 1% - W
8% 4% Avnet 2.7 188 B 5% 5% - %
25% 10% Ball & Howeil ar 188 11% 1% 1% - %
A0V 25 CES B.8 ra 32 0% 30% = 2%
a% 1% Columbla Piclures — 121 2% 2% + %
3 1% Cralg Corp. 23 65 2% 2 2 - W
B o Creative Managemeanl 53 T3 d% % % + %
52% 20% Disney, Wall 14 1568 256h 2% 22% = 2h
3 1% EMI 4.1 51 1% 1% 1% - %
28% 18% Gulf + Westarn ar A3 20% 20% 20% Unch.
B% 3 Handhaman 7.2 81 3% 3% 3% Unch.
12% 5 Harman ind. 26 1] B % T - %
™ 2% Lafayetie Radio Elec, 5.2 242 5% 5% 5% Unch,
1% 11% Matsushila Ekec. Inc. 50 1681 12 1% 1% -4
24% 19% MCA 6.1 T2 24 23 23 = 1%
16% g% MGM 4.7 17 15%  13%  13% - W
BOW  4T% 3M 20 2166 59% &7TW  57T% =1
B 1% Morsa Elact. Prod. 2.1 T8 2% 2% 2% - %
6% 364 Molorols 14 1066 49% 42% 42% - 4%
23 12% Mo, Amer. Phillips 3.8 BE 14% 14 14 — %
19% &% Pickwick InL 3.3 168 [ B34 T - W
Bl 2% Playboy 5.2 48 3% 3% 3% - %
21% 10% R.CA 5.2 503 11w 1% 10% - %
10% 4% Sony 8.3 2782 4% i 4% = %5
25 0% Superscope 2.2 36 14%11%  11% -2
26 12% Tandy 7.8 487 15% 14% 14% - W
6 3% Telecor 35 21 L] . 3% Unch,
4 2% Telex — 453 3% 1 3% — W
2% 1 Tenna - 24 1% 1 1 Unch,
10% 5% Transamerican i ] 3124 5% 5% 5% LUnch.
g 4% 20th Cenlury 7.8 341 5% 5% 5% - W
W 08 Viewlex - 15 .14 g2 A4 +.01
18% 6% Warner Communications 2.9 321 B% 8 8 Unch.
<hk 13% Zenith B.7 B35 15% 14 14 —2%
As of closing, Thursday, Ociober 24, 1974
OVERTHE VOL. Week's Wook's Waek's OVER THE YOL. Week's Week's Weak's
COUNTER* High Low Close COUNTER® High Low Cilosse
ABKCO Inc, 2 k1 ] ] Koss Corp, 3 B% 6% BM%
BallyMig.Corp. = = - - M. Josephson 0 4% 4% 4%
Cartrdge TV -— - - - Schwariz Bros. a % ¥ W
Data Packaging — - - - Wallich's M.C. — L b W
Gates Learjet i+ -1 5% ol M.M.C. Corp. - a % W
GRT - 1% 1 1% Kustom 16 1% 1% 1%
Goody Sam - 1% 1% 1% Orrox 15 1% 1% 1%
Integrity Enl. - ¥ k. b Memorax — 2% 2% 2%

sOver-the-Counter prices shown are ""bid” (as opposed 1o "asked™'). Neithar the bid
nor the asked prices of unlisted securities represent actual transactions. Rather, thay
are a guide to the range within which these securities could have been sold or boughi
at the time of compilation.

The above contributed 1o Billboard by Bache & Co., members of the New York Stock
Exchange and all principal stock exchanges.

Columbia Pictures Making
Vast Music Revitalization

LOS ANGELES—Columbia Pic- tive of the music subsidiary. Davis
tures is poised for a major effort in will also have a minority equity in-
the music business, company execu- terest in the record operation,
tives told shareholders.

In reviewing the company's fiscal
year (1974), Leo Jaffe. chairman,
and Alan J. Hirschfield, president,
said the company is prepared to
make a “substantial financial com-
mitment” 1o its record division.

The alliance with Clive Davis, for-
mer president of the CBS Records
Group, makes the revitalization of
the company’s music operation pos-
sible.

Columbia Pictures recently en-
tered into an agreement in principle
with Dawvis to become chief execu-

Shareholders were told that,
“With the exception of its English
operation, the Bell Records division
did not achieve satisfactory results
during fiscal 1974,

Beside Bell Records, Columbia
Pictures Industries Inc. has two
wholly-owned music subsidiaries:
Screen Gems-Columbia Music Inc.
and Colgems Music Corp. Another
arm of the music division, Screen
Gems-Columbia  Publications,
prints the songs published by the
two subsidianes.

r .

CUSTOM SALES
REPRESENTATIVE

WEST COAST—L.A.

Largest independent custom record and
tape manufacturer desires experienced
custom sales rep.

All replies confidential.
Box 832
Billboard
1515 Broadway, New York, N.Y. 10036

. i



www.americanradiohistory.com

Twelve

freshly made
Bare tracks.

Singin’ InThe Kitchen
The Giving Tree
The Unicorn
Where’d I Come From
The Monkey And The Elephant
Lovin’ You Anyway
See That Bluebird
Ricky Ticky Song
You Are
She Thinks I Can
Cloudy Sky

Scarlet Ribbons

Bobby Bare’s new album,;‘Singin’In Qs
The Kitchen? stars himself, and features A3

his wife and the three little Bares. i ¥
Catch them on RE€# Records and Tapes
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General News

Key New Chelsea/Roxbury
Line at 4 Distrib Meetings

LOS ANGELES—-Twelve weeks
after going with independent dis-
tributors, Chelsea/Roxbury Rece-
ords ran four regional product meet-
ings for its distributors, bowing four
LPs, introducing several new single
artists and tying it all together under
the banner “Chelsea/Roxbury Au-
tumn Matic Money Makers."

The four LPs by Wayne Newton,
Brian Cadd. Adam Miller and a
three-pocket set of Bitter End per-
formances, are all the LPs the labels

will release this year, according to
Ed Walker, label vice president for
sales and merchandising.

The label i1s making available to
distributors radio and TV spots for
the Wayne Newlon and Bitter End
packages plus radio spots for new
LLPs by New York City (“Soulful
Road™) and William DeVaughan
(“Be Thankful For What You've
Got™).

The label additionally has point

{ Continued on pape 66)

¥ Sleree 7apes

CLOSE-OUT

“THE PROFIT SAVER”

Completely eliminates theft, even by
employees. Operates by token which
is purchased from cashier. No sales
supervision necessary. No trouble-
some motors or switches.

100 MACHINES AVAILABLE CLOSED OUT AT:
1-10 $250 per; 11-50 $225 per;

Tokens and keys included.

VEND-A-TAPE CORP.

100 $200 per

For additional information
write or call:

OF AMERICA

540 Pannsylvania Avenue
Forl Washington, Pa. 18034
{215) 542-7970

XMAS LP #3 :

Your Cost. . .

RECORD

GIFT WRAP

NOW AVAILABLE

Order Now For Immediate Delivery

... 28C each

10% Discount On Box

Lots Of 250 Per Style

F.O.B. San Francisco

Ovation’s
‘Q’ Drive
® Continued fram page |

many U.S. 4-channel prospects and
buyers.

Montgomery Ward & Co. ships a
new combination quad/stereo dem-
onstration Q-8 cartridge to 435 of is
stores quarterly. Joe Valenti, mer-
chandising manager, audio prod-
ucts, and Al Geigel, veteran national
record tape buyer, found audio
product salesmen reporting they
needed a demo replacement every
three months because heavy usage
caused the tapes lo deteriorate rap-
idly,

galesmen also like the new pitch
frequently. Schory has just com-
pleted a Christmas demo Q-8 tape
for the chain,

Schory also produces the three-to-
five minute quad demons for Syl-
vania, Magnavox and Zenith. Joe
Pracin of Zenith's merchandising
wing took a Schory-produced demo
tape and built a visual flashing-light
schematic around it to demonstrate
4-channel w prospective buyers.

On most of the demos Schory uses
non-Ovation specially-recorded mu-
sic. He feels the short pitches require
pertinent background music behind
Jerry Kauffer's instructive pitches.

Schory also produces regular 4-
channel Q-8 Ovation cartridges and
Ovation LP samplers for these four
manufacturers, who today represent
approximately 60 to 70 percent of
the prefab quad set market.

Samplers range widely in selec-

tion, dependent upon the maker's
preference.

Flbga-a and Cowan pholo
BEATLEMANIA—Former Beatle John Lennon playfully mugs with players
Bruce Scott, left, and Kay Cole, right, at rehearsals of the new Lennon-Paul
McCartney musical production "'Sgt. Pepper's Lonely Hearts Club Band On
The Road,"” which premieres at New York's Beacon Theatre Nov. 14. Scott
stars as Billy Shears in the production that is staged and directed by Tom
O'Horgan and contains 29 Beatle tunes. Following its four-week special en-

MIGHTY FINE DIST.

933 Harrison Street = San Francisco, California 94107 REG. IFT #7

8-TRACK TAPE GIFT WRAP

2-Styles

LP and Tape Gift Wrap
made of sturdy cardboard

with colorful designs and
high gloss finish.

== REG
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gagement at the Beacon Theatre, the play will tour major U.S. cities.

Public Can Phone

® Continued from page |

tion of The New York Sunday
Times, readers were alerted that
NOS is now offering “the largest se-
lection of records and tapes in the
world,” and that product could be
ordered toll-free, day or night, by
credit card or check,

The advertisement states that
NOS' service features all musical
genres, including pop, jaze, folk,
classical and rock product. All labels
are said to be available.

Potential users of the service are
asked by NOS operators which par-
ticular selections they are inlerested
in and, after product availability
lists are checked, are quoted the
manufacturer’s suggested list price,
If an order is confirmed, the caller is
told that the product will be shipped
within 48 hours. A fulfillment
charge of 25 cents per record and §1
per order on postage and handling is
added to the over-all cost.

A spokesman for the firm states
that the Schwann Catalog and the

Harrison Tape Guide are being used
as guidelines by NOS.

Acquisition of product and ship-
ping is being handled here through
King Karol Records, large one-stop
and retail operation.

Reportedly, NOS’ move into the
record/tape markel was prompted
by its initial success with the “book
by phone™ operation. As with re-
corded product, NOS book purchas-
ers are quoted the sugpested list
price. No discounts are offered on
any product.

While it's unclear what impact
NOS’ service will have on the tradi-
tional industry retailer, some observ-
ers feel that, if successful, NOS'
move could enhance front-line
product advertising on television for
manufacturers.

The company plans advertising in
papers in the Miami and Los An-
geles areas, with radio spots included
and TV a consideration. The firm is
a division of John Blair, a radio/
television ad representative.

Mix Special Disco Disks

® Continued from page |

Also, when local airplay on radio
stations is missing, the clubs them-
selves have the power to move sales,
According to Mel Sheren, Scepter
execulive, a re-released version of
Don Downing's “Dream World"
sold some 10,000 units without air-
play. The single was released this
past July.

Scepter has been involved with
discos for some time now, says
Sheren. Just recently, though, the la-
bel began releasing singles with a
commercial, radio-oriented song on
one side and a disco version on the
flip.

The Downing single features a
disco version running 4:13 in time,
while the “commercial” side s 2:36
in length.

Sheren states that although a
number of radio stations have time
limitations on songs played, certain
FM stations will go on the more
lengthier disco version. Having two
versions of the same song on one
disk doesn’t hurt sales either, he
adds.

Another example of Scepter's ef-
forts is B.T. Express’ “Do It” single,
currently on the national charts, The
disco version runs 5:52 while the flip
side, or the commercial version, is
3:09,

In another development at Scep-
ter, the label is also planning to re-
lease a “Disco Gold" series of sin-
gles. The initial package includes
five singles.

Al Chess/Janus, Mary Schlacter,
label president, and ad&r director Es-
mond Edwards say that they are
“very interested” in the disco mar-

ket. They see special disco versions
as primanly promotional in nature
and a strong factor in helping to
break a record.

As far as creating a conflict with
the commercial copy, both execu-
tives say that a disco version
shouldn’t hurt either sales or radio
airplay results. They see it only as a

benefit, Edwards also doesn't see ra-
dio limitations as a factor.

The label’s first move in this field
came some five or six weeks apgo,
with the release of Free Spirit's “Just
As Long As | Can” single. A com-
mercial pressing, 3 minutes in
length, was released and was fol-
lowed by a special 3:52 mix for the
clubs. It's understood that when the
commercial copies sell out, the label
will release the disco version for gen-
eral retail sales.

As for future product, Schlacter
states that the label will “play it by
ear” and make individual decisions
as to what product can be worked at
the discotheque level.

Roulette’s Joe Kolsky also agrees
to the clubs’ influence. The label
recently released the single *Your
Love” by the Moment of Truth,
which runs 2:58 in length. Trying to
hook into the disco scene, the label
followed with a version over 4 min-
utes in length.

Kolsky says that initial reaction to
the disco copy has been strong and
that it’s proven to be a good tool in
working the record.

If the disco version causes com-
plaints on the radio or retailing lev-
els because it might be stronger in
the public’s eye, then the label will
work the newer version,
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New Plan Could Stop Returns

® Continued from page |

$2.55 a title for a 90 cents per tile
price.

Lewerke says this would eliminate
the need for shipping records and
paying handling, freight and re-skin
wrapping costs. A manuflacturer
now resells his cutouts for around 60
cents to brokers who in turn sell
them back to retailers for from 80
cenls to $1.25, depending on the art-
1sL.

Lewerke says he's discussed his
plan with 5e-.rr:r=11 major indepndent
labels who are interested, but are
concerned about working out basic
royalty arrangements for artists and
publishers.

“All you need is for iwo major in-
dependents to go with this plan,”
says Lewerke, “and the rest of the in-
dustry will fall in behind it.”

The veteran record industry fligure
says his plan will allow dealers to se-
lect their own cutouts (at a lower

pr]u_ than r.h-r_",.r now olten pay for
them from the cutout brokers).

And it will eliminate the costs in-
curred by dealers and distributors in
shipping back product along the
pipeline. It will also eliminate the
manufacturer’s cost of handling, re-
skin wrapping and shipping goods
to the cutout houses.

The costs of moving returned mer-
chandise around the country are

strangling the industry, Lewerke.

says. Companies with branch oper-
ations often find themselves with
huge returns which makes the rate
“abnormally high.™

Despite recent supply shortages—
which were supposed to reduce the
amount of LPs manufactured —racks
and mass merchandisers continue to
find themselves quagmired with re-
turns.

Al a recent NARM meeting, re-
turns were a prime area of discus-
sion.

Lewerke says the “tremendous

flow of inexpensive cutout merchan-

dise hurts the exposure of new,

higher ticketed product™ and a solu-
tion is needed.

Neighborhood
Sets Can. Deal

NEW YORK-Melanie’s Neigh-
borhood Recprds will be distributed
in the U.S. and Canada by Bell.

Previous to the Bell agreement,
Neighborhood was handled by Fa-
mous Music and by ABC Records
on an interim basis when the label
bought out Famous.

The first product to be handled by
Bell is Melanie’s latest album, “As |
See It Now.™

Meanwhile, Peter Schekeryk. the
singer’s husband and president of
Neighborhood, leaves for the label’s
London offices Monday (28) to
negotiate international contracts for
Melanie’s records and publishing in-
leresis.

REGORD PROFITS

ARAGON VERTICAL EXTRUDER

#1 In The Industry For High-Speed, High-
Profit Production of Phonograph Records

Aragon, a division of Certain-teed, is the originator of the
first, the finest and the only vertical extruder designed
specifically for production of vinyl phonograph records.

The Aragon vertical extruder has the widest acceptance
in the record industry, because it does the best job.
Aragon offers you the advantages of simpler operation,
greater output, less floor space and lower maintenance
than any other machine on the market.
For record profits, get the Aragon story. It swings.

E CERTAIN-TEED
MACHINERY

cermunreeo | CORPORATION

A Subsadsary of Certain - Teed Frogucts Corporanon
Bor 880, Valley Forge, Pennsylvania 19482

Dirdct Bl sfigueivgd b0 Bon T0OER, McPhérdon, Kansas 74680

(A6 241-5210 TwX 910-740- 1114

www americanradiohistorv com

|

Mate Cutler photo
SPINNER—Jane Brinton, who operates her own Aristocrat mobile disco-
theque in Los Angeles, oversees the disks with the aid of assistant Dennis
Hunt. Hers is the first disco of its kind on the West Coast.

L.A.’s Mobile Discotheque

® Continued from pape |

able speed rainbow strobes, tri-col-
ored pulsars and a set of special
projectors that hurl shimmering, re-
volving “color oil™ patterns around
the room, enough to light anyone’s
fire.

Her sound gear includes six 150-
watl speakers.

Ms. Brinton carries almost 2.000
records in her van. Putting the disks,
turntables, lighting and speaker
equipment together in about 30
minutes, her sleek, plexiglass setup
can whitewash even a large concert
hall or ballroom with a solid sheet of
relentless rock thunder,

But it also can gently bathe a liv-
ing room with soft mood music for
an intimate dinner party.

“I loop all the elements wgether
through a computer-like control
console,” says Ms. Brinton, “and
then I carefully program the music
to the tastes of the audience. One be-
comes expert at this delicate balance
only through experience.”

Ms. Brinton says that in England,

up to 30,000 sometimes is spent on

a record party. Her basic fee is $300
for an evening.

“But for schools, in the afternoon
hours, my fee drops to $100.” she
says.

A resident of Los Angeles since
1970, Ms. Brinton was appalled at
the paucity of true discos in the
Southern California area,

She flew back to London in 1972
and acquired financial backing from
Arnstocrat Mobile Discotheques, a
British firm headed by the Hon.
Richard Thomas Orlando Brndge-
man and his partner, the Hon. Rich-
ard Lyttelton, owner of the re-
nowned Supersound Discotheques
throughout Europe.

In five weeks she received the spe-
cially-designed system in Los An-
geles,

*I work closely with record com-
panies,” Ms. Brinton says. “ABC/
Dunhill and Polydor hired me 1o
take my disco to various high schools
during the lunch hour and promote
new, unknown artists. It really
waorks.

“About 75 percent of my music is
soul.” she says. “But there are times
when | concentrate on disks by the
Carpenters, Joni Miwhell or even
Gershwin. My aim is to please the
customer.

*If you're looking for a place to sit
down, have a drink or two and chat
with your partner, discos are not for
you. Most of my programs are ear-

shattenng because that’'s what my
clients demand.™

One of her most memorable jobs
was the New Year's Eve party hosted
by writer Harold Robbins in Beverly
Hills, a party honoring the late Lau-,
rence Harvey following his marriage
to Pauline Stone.

1 started the music and lights at 3
p.m. and we went until 3 a.m. the
next day,” Ms. Brinton recalls. “The
weird lights created a novel atmos-
phere and | was careful to play pre-
cisely the right records.

*My entire unit is connected into a
single electrical outlet and can be set
up anywhere. | recently sold a major
airline on the idea of hiring me and
my system for the Los Angeles-
Honolulu run but 1t fell through be-
cause of flack from the musicians’
union,

“l believe in mobility. 1t is the dis-
cotheque trend of the future.”

Coronary Kills
Albert Peckover

NEW YORK-Albert Peckover,
vice president of Midland Inter-
national Records, died of a heart at-
tack Oct. 18 at the age of 48.

An industry veteran with a back-
ground n finance, administration
and dealing with foreign-based mu-
sic publishing firms, Peckover had
been affiliated with Big 7 Music and
was general manager of M.R.C. Mu-
sic prior to joining Midland.

Surviving family members in-
clude his wife Dorothy and two
daughters, Celia and Karen.

Boston Violence
Cancels 3 Acts

BOSTON—Continuing racial vio-
lence here over school integration
busing has apparently been the
main cause of artists cancelling two
major events which had been sched-
uled for the end of October.,

Tony Bennett and Lena Horne is-
sued statements that the anti-busing
riots caused them to cancel their Oct,
23-27 Boston stand. In addition,
Marvin Gaye cancelled his one-
nighter at the Boston Garden. the
city's largest indoor arena.

Private Stock Set

NEW YORK—GRT Music Tapes
will manufacture and distribute all
tapes on the Private Stock label, un-
der a recently signed long-term
agreement between the two firms.
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Col Pops ‘New’ Nero Album
While Bell Sits On Masters

By STEPHEN TRAIMAN

NEW YORK-Although Bell
Records is sitting on 90 minutes of
Peter Nero tape masters due to the
presidential shift from Larry Uttal to
Clive Davis, the versatile pianist/
conductor/composer gol an unex-
pected shot in his discography with a
just-released “Peter Nero's Greatest
Hits,” made while he was with Co-
lumbia.

The tapes at Bell include al least
|2 cuts for an LP based on his classi-
cal composition, “Diary of Anne
Frank,” taped live this spring with
Nero conducting the Cincinnati
Symphony and the Indiana Univer-
sity Choir,

He hasn't had an original disk on
his own since Col released “"Sweel
Gypsy Rose™ in December 1973 af-
ter he had switched to Bell, but was
featured in a first quad release for
him. As puest soloist with the Andre
Kostalenetz Orchestra, he played
“Rhapsody in Blue” on Col’s
“Quadraphonic Pop Concert,” an
outgrowth of two earlier campus
gigs w th Kostalenetz.

While waiting for a decision at
Bell that could give him a shot at an-
other “"Summer of "42" (million
single, gold album), Nero has kept
busy wtih both symphony guest con-
ducting and personal appearances
with the “new” Peter Nero Tro,

“Music has to change with times,"
he explains, commenting on the
group that since early this year has
bassist Richie Nanista and drummer
Gary Mure, plus trumpeter Bob
McCoy on some dates. After four
years he felt a new approach was
needed. “You tend to get too critical,
and start pressing and searching,” he

LITTLE
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LP s—45 s-8 lracks—
cassetles

disk-
makoers
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(212) PL 741233

adds. “When you try too hard, the
audience starts to catch 1it.”

Since his first puest conducting
shot with the Oklahoma Symphony
in January 1972, followed by the
Hartford Symphony that May, he's
had more than a dozen engage-
ments, conducting some of his own
compositions as well.

Billboard photo by Stephen Traiman

MULTI - TALENTED — Peter Nero
looks to options at crossroads of a
15-year career.

Already this year he's had solid
appearances wiih the Pittsburgh
Symphony at the Temple University
Music Festival: Chautauqua (N.Y.)
Symphony Centennial, and the Mil-
waukee Symphony at the Summer-
fest there. On the pop side with the
Trio, he's made the Concord (Calif)
Music Fest, Ravinia Fest in subur-
ban Chicago with Cleo Laine, plus
four metro area shopping center
dates that packed them in.

Coming up for the Trio are a No-
vember trip to Fairbanks and An-
chorage, Alaska, including Elmen-
dorl AFB; three weeks al the
Maisonette in New York's St. Regis;
Mr. Kelly's, Chicago; spring appear-
ances wtth Robert Goulet at the-
aters-in-the-round in Nanuet, N.Y.,
and Cleveland, and possibly a third
visit to Australia,

Beanery Seeks
Entertainment
License in L.A.

LOS ANGELES — Barney's
Beanery, a landmark bar-restaurant
in West Hollywood for some 60
years, is being almost totally remod-
eled to qualify for a city entertain-
ment license and will open in Janu-
ary 1975 as a nitery-discotheque
with showroom capacity of 200.

Owner Irwin Held says he is con-
sidering leaning his booking policy
towards progressive country acts,
which are otherwise not available in
this area except for occasional book-
ings at the Troubadour.

The beanery remains open for its
normal 24 hours daily while remod-
eling goes on. Held invites local en-
tertainers to use Barney's Beanery as
a late-evening showcase 1o test the
facility before the official reopening.

Dixon, Rosenwasser
Open New Agency

VANCOUVER, B.C.—Dixon-
Rosenwasser Talent Managemeni
has been founded here by local ad-
vertising executive Michael Dixon
and Ringhng Bros. circus booker
David Rosenwasser. New firm will
deal in building Western Canadian
talent.

Concord’s
Pavilion
Bow In’75

CONCORD, Calif.—Spring 1975
is completion target I"-::r thi: new
$4.25 million Concord Pavilion
here. The facility will seat 3,500 un-
der roofing plus 4,500 outside on
surrounding lawns,

The pavilion will be the future
home of the jazz-oriented annual
Convord Summer Fesuval which
drew 35000 last year and has
presented artists such as Ella Fiz-
gerald, Benny Goodman, Herbie
Mann and Woody Herman.

Concord 15 some 28 miles north-
cast of San Francisco, The city and
its local school distnct financed the
pavilion, which will also be the ma-
jor auditorium for its schools.

Technical features of the pavilion
include an electrically assisted reso-
nance system with speakers in the
ceiling plus a 270,000-watt lighting
system with pushbutton computer
console,

Talent

_In Action__

ELTON JOHN
KIKI DEE
Oakland Coliseum

Not only has Elton John conquered every area
of the recording-music game, he manipulates
these seemingly limitless resources with a
genie-like skill to present his songs and draw
forth his audience,

Elton sold out two consecutive shows in the
Bay Area, at San Francisco's Cow Falace and
Oakland's Coliseum Oct. 9-10, He chose differ-
ent, il equally outrageous, costumes for the
shows. although in each place he stayed pretly
much with the same songs.

Each night he was playing to an audience sat-
urated with Elton John hystena, propelled along
by a vast amount of hoopla and hype by the
competing San Francisco Top 40 stabons, KFRC-
AM and KYA-AM, as well as the top-ranked
FMer, KSAN, all of whom did specials or mier-
views or had Elton come in to spin records as
guest disk pockey.

This hysteria had built so high that when El-
ton first hit stage—in extended darkness while
the stage crew unveiled his spangled piano—
there was a vocal eruption in the crowd the like
of which |'ve not heard before. Neither have |
ever seen a performer 50 easily induce a crowd
to sing along so energetically as Elton did late in
this show with “Saturday Night's All Right For
Fighting.”

The only negative aspect of his performance
5 that this much success leads easily to excess,
or at least to indiscriminacies, Elton’s outfit in
Oakland—a jumpsuit sprouting with wavering
three-foot plastic rods capped with hitle Muores-
cent plastic balls—made him look like a psy-
chedelic porcupine and the ludicrous effect of
the costume was incongruous with the emotion
contained in the lyric of “Love Lies Bleeding,”
the first number.

Nonetheless, he subdued the effect after that
by removing the craziest piece of gear, the hat,
and then later showed off the great virtue of the
suit by doing a dance with the house lights
down and strobes on him that created an Elton
invisible and headless save lor the outlined,
bubbling illusion of the fluorescent balls,

The stage, done in blocks of nch reds and
blacks, looked like 3 piece of modern art, and
each player—Dee Murray, Davey Johnstone, Ni-
gel Oisson, Ray Cooper and the Muscle Shoals
Horns—had a neon name-sign at hes place.

Elton worked as hard as a performer can be
expected to work, doing aboul two hours each
nighl. This was particularly notable for the sec.
ond might because he had come down dunng
the day with what was suspected as lood pai-
soning.

He did everything from fairly old songs like
“Take Me To The Pilot” and "Burn Down The
Mission' to the new single, “Lucy In The Shy

(Continued on page 16)
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Cato: Housewife Who
Hit Big at Age 19

By BOB KIRSCH

NASHVILLE-The transition
from housewife with absolutely no
singing experience—professional or
otherwise—to an artist with three
conseculive singles on the country
charts is rather unusual. but that’s
exactly what 19-year-old Conme
Cato did.

While living in East St. Louis sev-
eral years ago, Miss Cato was en-
couraged by a friend, who heard her
vocalizing around the house, to take
up singing as a profession,

From this beginning, she hitch-
hiked 1o Nashville “with no money
and eating a lot of peanut butter,” as
she puts it. After cutting a demo, she
made one unsuccessful visit to Capi-
tol Records. The second time she
tried. however, she was signed to a
contract. Her first two singles failed
o connect, but over the past year,
“Super Skirt,” “Super Kitten™ and
“Lincoln Autry™ as well as an LP,
“*Super Connie Cato,” have all hit
the charts.

*l worked as hard as | could on
‘Super Skirt,’ " she says. "The label
worked hard, too, but I don’t think
you can expect any label to do an
awful lot for you untl you prove o
them that you can have hits and that
you're willing 1o work on your own
behalf. So we did a lot of station
i.d.’s and a lot of promotional tour-
ing."”

Miss Cato’s voice bears a remark-
able resemblance to Dolly Parton’s,
but she feels this has helped rather
than hindered her. *[t helps people
remember me a bit more and it also
lets me experiment more than some
other new artists since people tend to
remember me.”

Currently working an average of
five days a week, Miss Calo says she
would gladly work seven if “they'd
book me that often. | just don't get
tired and I'm really just naturally
wired. I can’t stand siting around
doing nothing. Anyway, you've
really got to work all the time, espe-
cially if you're new. if you expect 1o
get anywhere in this business,™

For someone as new on the scene
as she 15, Miss Cato also brings some
refreshing ideas with her. *1'd like to
gel a band together in the next year
or 50, she says, “but I'd like mine 1o
be an all-girl band. The band would
hiave o be a good one, though. I'm
not simply looking for a gimmick.
And I'd like some dancers as well. |
really do want to bring something
different into country. Everyone has
his fantasies and the all-girl band is
my dream.™

As for performing. she puts to-
gether her own stage show (she’s
toured with the likes of Conway
Twitty and Johnny Rodgriguez) and
makes it a point never (o repeat the
same show if she should return o a
club a second ume. a wise move for
someone so young and so new to the
business,

Capitol photo
CONNIE CATO: strong new country
personality at age 19. She hitch-
hiked to Nashville to get started two
years ago.

“As for the direction | want to
head in.” she says, “I'll go whatever
way the people will accept me. I'd
like to start getting away from the
novelty songs hike ‘Superskirt’ but if
I have to go back I will, It may sound
a little strange, but I'm not that picky
about what | record as long as it's
good."”

Working with producer Audie
Ashworth, she has been touted by
most critics as one of the next super-
stars in country music, both record-
ing-wise and on stage. With her dis-
tinctive voice and excellent sense of
humor. she has received consistently
good reviews, And she’s starting to
write herself,

“Even if I never make it as what
they call a superstar,” she says, “I'd
be happy to keep doing just what
I'm doing now, After all. I've only
been in the business a few years, and
none of it has really hit me yet.”

_Signings._

Bruce Scott to play Billy Shears, the lead in
Robert Stigwood Production of “Sgl. Peppers
Lonely Hearts Club Band.” He just finished co-
starnng in the onginal Les Angeles production
of “The Rocy Horror Show.” ... Singer-song-
writer Ed Rein to Castle Records. He also signed
a management contract with Wooden Music Co-
Op of Merchantville, N.J. . . . ABC recording art-
15t Errol Sober to worldwide publishing agree
ment with Chappell Music.

soul singer limmy Jackson to Buddah. .
George ‘Goober' Lindsey to Bryan Records. . .
Waters to Blue Note, first vocal proup ever
signed to UA's jazz label. . lohn Mayall to Wil-
liam Mormis Agency for exclusive boaking.

Saxophonist Eddie Harris re-signed to Atlan-
tic Records. . ., Charlynn Mabney to MGM, Her
first single is “1 Am Me.” . ., Sparky to ABC-dis-
tnbuted GTO Records. The teen foursome was
put together from local Hollywood ads for audi-
tions by producer Tommy Oliver. ... Donna
Fargo to be booked for fairs and country one-
nighters by Jim Halsey Corp.

Ballyhoo photo
BLOODSTONE STARS—Those hyper-enthusiastic redcaps are really London
Records soul-rockers, Bloodstone, as they appear in their first movie role in
“Night Train," a spoof of '40s musical extravaganzas. Bloodstone is scoring
the film too.
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Here is asingle that has all
the potential of becoming
a million dollar hit.

LISteno #| MUSIC WEEK (England), # | MELODY MAKER (England).

BILLBOARD: Top Singles Picks (POP): RECORD WORLD: Hits of The Week (Sleeper).

CASHBOX: Singles review Newcomer Picks.
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Talent

Who/
Where/

When

(Al entries for Who—Where—
When should be sent to Helen Wirth,

“ Billboard, | Astor Plaza, New York,

N.Y. 10036.)

Campus uppearances by artists are
incorporated into the listings below.
Aritsis appedring on cuampns are
marked with an asterisk.

EAST

AEROSMITH (Columbia). Springfield,
Mass. Nov. 3.

LYNN ANDERSON (Columbia): Marrioft
Hotel, Philadeiphia, Pa. Nov. 2.

GOLDEN EARRING (MCA): Broome Co.
Coliseum, Binghamton, N.Y. Nov. 1;
Orpheum Theater, Boston, Mass. (2);
Civic Arena, Pittsburgh, Pa. (5).

HAWKWIND (United Artist): Academy of
Music, N.Y. Nov. 2.

JACKSON FIVE (Motown): Convention
Hall, Philadelphia, Pa. Nov. 9; Civic
Center, Springfield, Mass. (10),

DEL REEVES (United Artist): Farm
Show Arena, Harrisburg, Pa. Nov. 2;
Durham, Conn. (3).

LEA ROBERTS (United Artist): Beacon
Theater, N.Y. Nov, 2.

*JEAN SHEPARD (United Artist): Migh
School, Durham, Conn. Nov. 3.

FRANK ZAPPA (Discreel) Agriculture
Hall, Allentown, Pa. Mov. 5; Syria
Mosque, Pittsburgh, Pa. (6); Capital
Theater, Passaic, M.J. {8). The Or-
pheum, Boston (9), Onondago War Me-
morial, Syracuse, N.Y. (11); War
Memorial, Rochesler, N.Y. (12); Spec-
trum. Philadelphia (17).

WEST

JACKSON BAOWNE (Eleklra) Waikiki
Shell, Honolulu, Nov. 27.

GLEN CAMPBELL (Capitol). Harrah's.
Lake Tahoe, Nev. Nov. 1-10.
JACKSON FIVE (Motown): Auditorium,
Sacramento, Calif. Nov. 1, Oakland Co-
liseum, Calif. (3}, MGM Grand Hotel,
Las Vegas, Nev. (20-Dec. 3).

*JOHNNY NASH (Epic): Univ. of Seattla,
Wash. Mov. 9,

*RETURN TO FOREVER (Polydor); Mu-
sic Auditorium, Western Wash. Stale,
Bellingham, Wash. Nov. 1; Moore The-
ater, Seattle, Wash, (2); Portland Civic
Center, Oregon (3);, Zeller Bach The-
ater, 1.C. Berkeley Campus, Calil. (5);
Ballroom El Cortez Hotel, San Diego,
Calif. (8).

MINNIE RIPPERTON (Epic): Dorothy
Chandler Pav., Los Angeles, Nov. 6.
JEAN SHEPARD (United Artist): NCO
Club, Hill AFB, Utah, Nav. 15.

*TRIUMVIRAT (Harvest). Regis College,
Denver, Colo. Mov. 14, Terrace Ball-
room, Salt Lake City, Utah (15); Mon-
tana State, Bozeman (16) Univ. of
Montana, Missoula (17); Whitworth
College, Spokane, Wash, (19); Expo
Building, Eugene, QOregon (21).

HANK WILLIAMS JR. (MGM) Sacra-
mento, Calil. Nov. 2; Phoenix, Ariz. (4).
STEVIE WONDER (Motown). Denver
Colisaum, Colo. Nov. 3; The Forum,
Los Angeles (23), Cow Palace, San

Francisco {29).

MID-WEST

JACKSON BROWNE (Elekira), Mamo-
rial Hall, Kansas City, Nov. 16.

(Continued on page 15)
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With Diamonds.” The entire set, of course, was
laden with hit after hit after hit—"Daniel"
“Rocket Man," "Yellow Brick Road,” "Don’t Let
The Sun Go Down On Me" “Candle In the
Wind"—all performed with exciting perfection.

Cooper proved the worth of his addition to
the band with a stunning snap of his congas to
finish “Grey Seal” and later with a kazoo solo
during "'Honky Cat."” The Horns played for about
the last hall hour and acquitted themseives
equally well, particularly on the blockbusters
that closed the show, “Saturday Night,” "Croco.
dile Rock” and “The Bitch |5 Back."

Perhaps all this verbal recreation s beside
the point: for behind the superb musicians, the
stellar arrangements, the healthy voice and the
well-wrought songs lies the simple fact that El-
ton John, for all his outlandishness, 15 an en-
dearing, natural and informal character who is
fun to watch and a gas to listen to

Kiki Dee was a perfect opener for she s
something of what we might imagine Elton to be
il he were female. She has similar taste for
classily outrageous clothes, her voice has the es-
sentially lusty rock and roll character, her song
arrangements are big with lots of driving space,
and she has the same whimsical, charming and
natural stage manner as Elton,

Lyrically, however, the songs are much more
basic and come from vaned sources. Most were
from her upcoming Rocket LP to be released
while the tour is in progress, several ol her own
(““Loving And Free." the title track of her debut
LP and a fine new one, “Little Frozen One™) and
the classic “Six Days On The Road."

The set closed with the it simgle, “I've Gal
The Music In Me" which Kiki and the band took
expertly through the false climax and on to a fin-
ish that had the crowd properly set up for the

star. JACK McDONOUGH
LOU REED
DARYL HALL/JOHN OATES

Feli Forum, New Yeork

Lou Reed Oct. 9 was expectedly sex-pachked.
He is more of a stage presence than he s a
singer. He struts, shimmies, fondles his micro-
phane, in fact, he has everything but a good
voice. In his high gear act Reed gyraies energy,
He demonsirates his ability as an actor-dancer
in a throbbing performance of “Heroin" and the
audience responds to his music.

In sharp contrast with Reed, his back-up
band concentrates solely on making well-bal
anced music. It is their collective talent that car-
ries the show. Lead guitanist Danny Weis pichs
clean and crisp. He took a notable solo in “Sally
Can't Dance” the title cut from Reed's new RCA
album. The act consists of ten selections and an
encore of “Rock and Roll Animal,” one of Reed's
biggest hits. He also performed his top-selling
autobiographical hit “Take A Walk On The Wild
Side” which had the crowd moving. Lou Reed
has come a long way since his days with the Yel.
vet Underground, bul it is his back-up group
that deserves the credit for an exciting perform-
ance,

Daryl Hall and John Dates put on a well.re
hearsed, tight act. The group onginally started
out playing folk music but have made a smoaoth
swilch to ghitter. Their new Atlantic LP "War
Babies” is produced by Todd Rundgren and his
presence can be felt wn the act. Each tune
flowed evenly into the next. It is the succinct
harmony between Hall and Oates that is thewr
outstanding feature, STEVEN FRIEDEL

STEPPENWOLF
DALTON & DUBARRI
UFO

UCLA Pauley Pavilion, Los Angeles

From the opening chord of “Barn To Be Wild"
to the closing of the set, newly-reformed John
Kay & Steppenwolf made a rousing return to
5,000 vocal fans Oct. 11,

Kay's voice is as rich and gruff as it was in
the salad days al the Whisky in the late '60s and
the band's playing gave no indication of any per-
forming layoff.

Many of the titles from Steppenwoll’s new
Mums album “Slow Flux™ are structurally and
Iyrically similar to its already established rough,
hard-edged sound, so new songs like “Gang War
Blues” and “Straight Shootin® Woman™ fit com-
fortably in its repertoire.

The band's costumes were vaguely futuristic,
like Spiders From Mars castoffs, but its sound
was strictly down o earth and heartily received.

Although only half of the anticipated 10,000
tichets were sold, Steppenwolf's effective show-
manship and the surge of sound that greeted

gach number made the evening decisively a suc-
Cess,

Dalton & Dubari, of Columbia Records,
warmed the hall up with a gradually escalating
set that left the crowd hollering for more.
Chrysalis' UFD opened the show with a good set
of ponderous, pounding metallic rock. ART FEIN

JEFFERSON STARSHIP
EARTH QUAKE
LINK WRAY
THE RUBINOOS

Winterfand, San Francisco

An appearance by “surprise myslery guests”
lefferson Starship highlighted the successful
opening show Sept. 24 of the new Tuesday nighl
Sounds of the City series produced at Winter-
land by the Bill Graham organization,

The show, headlined by hot local rock guintet
Earth Quake, drew over 2,500 who for the cul-
rate price of $2 (32.50 at the door). They were
treated to four strong and varied bands that
ranged from the teen-pop sound of the Rubinoos
to 45-year-old Link Wray to the refurbished
psychedelia of the Starship.

The Starship, fronted by Grace Shick and Paul
Kantner (still featuring Papa John Creach, and
with new bassist Pete Sears), had volunteered
lo participate in the Sounds of the Cily opener
to provide an extra spark lo the event. Their
sound, as usual, was expansive and demanding,
and the partisan crowd loved .

Earth Quake, obviously high on the crowd,
delivered a supercharged set that included both
singles released on their own Beserkley Records
label, “Mr. Security” (the sel closer) and “Fri-
day on My Mind,” the current record that is get:
ting strong local FM play as well as AM action on
outlying Northern California stations.

Wray and his new tno, Rumble, surprised a
lot of people with a cooly controlled sel of raw
but updated rock. Wray has a groove as deep,
distinct and well-fleshed as Bo Diddley. He was
sincerely moved by the reception accorded him
by this crowd, larger, he said, than any he had
had an opportunity to play to in 10 years.

The Rubinoos, led by Jon Rubin and aug-
mented by dancing bear Jonathan Richmond, is
a polished quartet of sophisticated bubblegum-
mers from Berkeley. They ran into trouble with
the crowd, who were in the mood lar heavy stell
and not the clean verve offered by the Ru-
binoos—which I've seen go over very well else-
where. JACK McDONOUGH

LeGARDE TWINS
Nero'’s Nook, Torrance, Calif.

Add the name ol the LeGarde Twins to the
growing hist of impressive Australian talent
wirking Stateside. The unusual angle about this
fine singing brother act is they have been in
show business over 15 years and command at-
tention in such locations as the Las Vegas Hil-
ton,

In their debut in this Holiday Inn suburban
Los Angeles room Oct. 15, the duo presented an
action filled 40 minute set of perky tunes in the
pop and country idioms.

The country feel is a resull of their backing by
the three-piece Highway Travelers led by guitar-
5t limmy Lloyd which lays down some modemn
country riffs and which melds cohesively with
their strong vocal blend.

The lwo—Tom and Ted—give thew audience
100 percent plus. Their interpretations are clear
and patterned about ther similar sounding
voices, with Ted olfering high tenor solos as
bridges.

They work with songs which move along—
“City of New Orleans,” “Tie A Yellow Ribbon
Round The OId Oak Tree,” “Sing A Song,” “If
You Love Me Let Me Know,” “Sunshine On My
shoulder” and “Keep On Singing,” an original
work. Mosl impressive was therr dramatic read-
g of John Denver's “Sunshine On My Shoul-
der.”

The two are a solid act with good slage pres-
ence and an enthusiasm which gives their vo-
cals an extra dimension,

Upcoming in the room which is an excellent
showcase with good sound and lighting. are
Maureen McGovern, Tiny Tim, John Gary and
Frank Sinatra Jr,

STEPHANE GRAPPELLI
RONNIE SCOTT TRIO
Carnegie Hall, New Yaork

While this long-awaited concert was billed as

“Jazz From Europe,” that seemed like a misla-
bel, because the sounds put down Sept. 29 were
not European jazz sounds bul insiead fop
sounds of the jazz world. Grappelli s undoubt-
edly one of jazz’s last lving legends. His violin
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Talent In Action

ELIOT TIEGEL

|

playing has been the foundation for many other
artists and his current musical setling was per-
lect.

The “Hot Club of Paris” was revived by his
back-up of acoustic guitarsts Diz Disley and lhe
Isaacs and acoustic bassist Len Skeat. All of the
music was unamplified and traces of his days
with Django surfaced throughout.

His classic inlerpretations of many songs in-
cluding "Smoke Gets In Your Eyes,” “Safin
Doll” and “Birth of the Blues” were sheer pleas-
ure. His instrument becomes nothing less than
an extension of his own fingers and he has taken
it into many areas that were once forbudden. Ex-
cellent solos were played by each ol his band
members and Disley's rhythm work s especially
captivating.

Opening the show was London club owner
Ronnie scotl, an accomphshed saxophonsst in
his own right. His trio of organist Mike Carr and
drummer Bobby Gien played a neatly paced set
and Scoll displayed his ample lalent on fenor
and soprano sax. JIM FISHEL

ENRICO MACIAS

Liris Theater, New York

There mus! have been a valid reason for
booking French singer Ennco Macias for one
week at the Uns Theater, but on the strengths
{or rather weaknesses) of his Oct. | perform-
ance, it was not at all apparent

Macias, a former school teacher, was forced
to leave his native Algeria in 1961 when the in-
dependence movement reached its height. He
settled in Pans where he became a super star,
recording first for Pathe/EMI, then for Philips.
He previously appeared here at Camegie Hall on
several DLcasions.

Because ol apparently self-imposed linguistic
restrctions (most of the songs were performed
in French with here and there a few comments
m English that were for the most part inau-
dible), Macias' appeal in the U.5. seems rather
limited. He communicated easily with his au-
dience, mostly composed of French-speaking
residents of the city, but there seemed very
little effort on his part to go beyond this ethnic
group and reach out for a broader audience by
making a few concessions,

Another limitation could also be found i the
nature of the material performed which, like
Macias himself, seemed one-dimensional. The
basic theme explored in most of the songs s
Macias” nostalgia for Algenia, idealized as a
sunny country, and the lack of human and natu-
ral warmth he found in France. I struck a re-
sponsive chord among those people sharing
similar feelings, obviously a small segment of
the audience.

In the absence of a strong hit in the U.S.—as
15 the case with Charles Aznavour, for instance,
who is also set to appear on Broadway, October
15 through 27th and because of the imited ap-
peal of his overall performance, Macias' engage-
ment here probably ranks as no more than a
succes d'estime., DIDIER DEUTSCH

PAT MARTINO QUARTET
JOE FARRELL QUARTET

Bottom Line, New York

This double feature jazz program Oct, 5 was
worth waiting for. Pat Martine 5 one of the fin-
est guitansts to emerge in recent years and his
style s uniquely his own. His mimble fingers
travel his fingerboard quicker than the eye,

His band, Calalyst, is loaded with talent. The
set lasled more than an hour and Martino
touched a variety of music from soft ballads to
space music. Each was treated with equal skill.

Opening the show was the high-rising Joe
Famrell group featuring its leader on saxes and
fute. The band's usual guitarist Joe Beck was
replaced al this engagement by the capable
Sam Brown, who was familiar with the group's
material and added to each tune. Farrell is full
of spirit and vitality in his playing and he cov-
ers all types of music in his performances. The
inlerplay between Farrell, Brown, bassist Herb
Bushler and drummer Jimmy Madisen is inter-
esting. JIM FISHEL

FLEETWOOD MAC
TRIUMVIRAT
Academy of Music, New York

Fleetwond Mac turned out a mammaoth three-
hour performance Ocl. 5. They remain one of the
linest English rock groups extant.

The wocal talents of pianist Christine McVie,
wite of co-leader bassist John McVie, were ufi
lized more than customary and to definite ad-
vantage. Her husky blues-rooted contraflo adds
considerable dimension to the group. Standouts
from the distafl side included “Loving Ways”
and "'l Can See Loving You."

Drummer Mick Fleetwood and puitarist Bab
Welch were joined by organist Doug Bray who
sat in for the date. They provided fine support
for the vocal efforts of the McYies. Standout en-
semble tunes included "Bermuda Triangle” and
“Ambition,”

Their main charactenstic is the tightness and

(Continued on page 17)

LATIMORE
“Let’s Straighten It ﬂul“—ﬁ'

Moeody, almost ominous chords
and a beat thal builds in intensity
provide the strong underpinning to
an almost excruciatingly straight-
forward lyric about a bedroom mis-
understanding.

Benny Latimore delivers the vocal
with soulful desperation and plays a
lot of the mult-instrumental back-
ing. This is the biggest single out of
TK Productions since they broke
forth from Hialeah, Fla., with
George McCrae's "Rock Me, Baby™
this summer.

Latimore was backup singer-pi-
anist in the mid-'60s for Steve
Alaimo. who is now TK’s a&r direc-
tor and Latimore’s producer. Lati-
more’s first album established him
as a soul comer and “Straighten” is
from his second, “More More More
Latimore.” He's managed by TK
and booked by their Teen-Age
Dances division.

SAMMY JOHNS

“Early Morning Love,"—69

Johns, now in his mid-20s, was
discovered by GRC representatives
while singing and picking as a solo
nitery performer in Charlotte, N.C.
He moved 1o the label’s Atlanta
headquarters and immersed himself
in songwriling, starting work on new
tunes even before his morning cof-
fee.

Sammy started playing guitar al
age 10 and gigged through high
school with local bands. “Early
Morning Love™ is a cheerful, me-
lodic ballad with a universal lyric
about exactly what the title refers to.
Could emerge as a country-paop clas-
sic. David Jackson of Atlanta-based
Jason Management represents
Sammy.
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Campus

Studio Track

-~ Act Buyers Cautious

® Continued from pape 3

action based on their concert reputa-
tion,” he says.

Many colleges are less likely to
spread out their money, according to
Paul Smith of RPM.

“Most of them want to do one o
three big shows a year and many
kids got spoiled this summer with all
the big outdoor extravaganzas with
20 stars for $10." he says, “Because
of this, many of these kids are less in-
terested in spending $4.50 10 $5.00
for an act like Paul Butterfield or
Canned Heat.”

MNorman Weiss of CMA says that
with budgets cut back, the hardest
acts to sell are the ones in the $2,500
to $5,000 price scale, but many
groups are still using colleges as a
good place to polish up their acts.

“Many very good up-and-coming

[_Campus Briefs |

The Curtis Institute of Music,
Philadelphia, is presenting special
events this fall in celebration of its
50th anniversary.

] i *

More and more jazz is being pro-
grammed on campus stations. At
Lindenwood College, 5t. Charles,
Mo., Kaylock Sellers spins the hot
wax over KCLC-FM-AM and at
Luther College, Decorah, la.,
KWLC-AM featues Jay Jeffries as
jazz jockey. Harold Horowitz is the
man at the Rochester Institute of
Technology (N.Y.) on WITR-FM.
In the West, it’s Don Tyer boosting
jazz on the University of California,
Davis, outlets KDVS-FM-AM.

U I

There's a major exception to the
trend of campus stations program-
ming more and more jazz. At the
University of Wisconsin (Stout) in
Menomonie, Tom Laux, music di-
rector of WVSS-FM reports that an-
swers lo gquestionnairs he sent oul
last spring indicate “jazz 1s about al
the bottom of the list.” Laux says
that may be because the station’s
disk library has so few good jazz
platters. His WVSS-FM will soon be
going 1,000 walts stereo.

w * ]

Prize money totaling $15.000 and
ranging from $300 to $2.500 is being
offered by Broadcast Music, Inc.
(BMI) to students under 26 who are
studying at recognized schools or
with private teachers.

It's the 23rd year of BMI's Awards
to Student Composers and there is
no limitation on instrumentation
employed or length of original
works by students. Competition will
end Feb. 15, 1975,

* k *

The Sid W. Richardson Founda-
tion in Texas has granted the Youth
Orchestra of Greater Fort Worth,
comprised mainly of students, and
the Fort Worth Symphony $100.,000
1o help the two orchestras acquire
the Tnal Lake Church of Christ for
use as a rehearsal hall, library and
office space. An additional $100,000
has been obtained from an undis-
closed source. Sull, another $100,000
15 needed.
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Latin musician Marco Rizo has
just completed a 32-date tour of
American high schools and colleges
demonstrating music from Cuba,
Puerto Rico, Brazil. Colombia and
Argentina, His Latin American per-
cussion ensemble was chosen by the
Board of Cooperative Education
Services for the series.

acts are given a chance 1o play a
good six months of campus dates in
the tradition of vaudeville.,” he
states. “This gives them all the time
they need to develop their show.”

IFA's Dan Weiner says that col-
leges want the same thing as a ‘com-
merctal promoter, but that many
middle price acts are currently doing
very well for them,

“Many of these acts have built
their own specialized audience
pockets that come out every time,”
he says. “This includes acts like
Fleetwood Mac, Leo Kotike and
Maria Muldaur.”

Dennis Turner of Heller-Fischel
says that college bookings are defi-
nitely ofl and they are being used as
fillers.

“A middle-price act is one you're
still working on breaking, and you
need that big-city exposure.,” he
says. “We've always been concerned
about packaging and it’s a matter of
looking hard for concert bills with
an open slor™

Bruce Nichols of APA says that
colleges are taking a chance on some
acts that commercial promoters are
not.

“Schools will continue to become
more important in the future, be-
cause they are playing many differ-
ent kinds of acts.” he states. "Also,
ticket sales are always good on col-
leges, ticket prices are lower and
concert dates are very seldom can-
celled.”

“*Many groups with a lot of chart
success are beginning to take a lot
less money for their dates, because
they know they can't escalate their
price like in the past.”

ABC's S5tu Weintraub says there is
no new trend toward collegiate
bookings.

“It's not a case of utilizing an al-
ternative, because we really like to
use college audiences,” he says.
“They are a very apropo group for
rating acts.”

Greg McCutcheon of ATl says his
agency is currently getting more
concert hall dates than collegiate
dates.

“Certain acts are requested by col-
leges, but they are many umes
unavailable because they are some-
times already booked into concert
halls,” he states.

Ed Joyner of Ed Joyner Enter-
prises says his black-oriented agency
is currently booking more acts into
white colleges than black schools.

“White schools usually book a
big-name act, while black campuses
will book a package of up-and-com-
ing acts,” he says. “This is an excel-
lent place for these new acts to gain
some exposure, because several of
my acts have gained very strong re-
gional reputations through this ar-
rangement.”

Talent Firmed
For NEC Meet

NEW YORK—The talent sched-
ule for the upcoming NEC regional
New York-New Jersey conference,
Monday (28) and Tuesday (29). has
been announced by its co-ordinator
Ron Feldstein of SUNY at Oneonta,
and it includes a broad array of
musical acts,

Included in the three showcases
are¢ The Five Satins, Fresh Flavor,
Minnie Riperton, The Pousette Dart
String Band. Grinderswitch, Red.
White and Bluegrass, Dorothea
Joyce, lan Thomas, the Thad Jones-
Mel Lewis Big Band. the Jimmy
Castor Bunch. and Aztec Two Step.
Luther Allison. Ellen Mcllwaine.
The Committee and Michal Ur-
baniak.

Criteria Studios in Miami, as well
as being one of the busiest recording
spois in the nation, is now in the
process of doing some equipment
updating as well. The company is
getting ready to place new MCI ma-
chines in each studio, and a 24-track
will be available in Studio C some-
time this month, in time for the
Eagles session to be produced by Bill
Szymezk. Studio B will be converted
to 24-track in the near future as well.

In actual studio activities, Bill
Szymczyk is mixing the next Joe
Walsh LP; Tony Morene is in
recording: Dan Tatum has been cut-
ting some country-oriented things
for Sunshine Records with John
Adams and Tatum producing and
Ron and Howard Albert working the
control boards: Peter Graves was in
doing some arranging for a 33-piece
group; Bo Crane has finished up a
soul version of “You're Having My
Baby™; Alley has cut a single, with
Steve Alaimo, the Albert Brothers
and Albhy Galutin working on the
session.

* ok ok

Al Kendun Recorders in Los An-
geles, Rick Cunha has been in rcord-
ing with Ken Mansfield handling the
production chores. Musicians help-
ing on the sessions included the likes
of Waylon Jennings, Larry Murray
and Thad Murray. [n the mastering
category, handled under the super-
vision of studio owner Kent Duncan,
Rod Stewart, Ronnie Wood, Dan Fo-
gelberg, Jo Jo Gunne (whose LP was
engineered at the Record Plant by
John Stromach), Dave Loggins,
Bachman-Turmer Overdrive (engi-
neered by Mark Smith), Mick Jag-
ger, Minnie Ripperton, Deep Purple
and Arthur Lee & Love were among
the artists who have either been in

By BOB KIRSCH

the studio or had their product
worked on there.

Also, congratulations are in order
1o a number of employees who have
taken a jump up the ladder in the
past few months. Kim Paladino 1s
now studio manager: Carl Yanchar
15 chiel engineer; Toby Foster is
night manager; Leila Greenstone is
-now office manager; and the com-
plete engineering stafl is now Ric
Collins, Geoff Gillette and Michael
Wamspans.

* k%

Los Angeles engineer Michael
Nemo has come up with an inter-
esting idea. He's put together what
really amounts to an audio calling
card, consisting of samples of some
of the work he’s done, Dubbed the
Nemo Demo, the disk includes spots
from sessions featuring Linda Ron-
stadt, Rick Nelson, the Mystic
Moods Orchestra, Frank Sinatra,
the Association, Petula Clark and
several ad spots.

* * *

Al the Mastering Lab in Los An-
geles, studio manager Sandi Johnson
reports that Dennis Lambert and
Brian Potter have been helping the
Righteous Brothers with their latest
single. Steppenwolf has been in mas-
tering a new single for Mums: David
Kerschenbaum has been in master-
ing a single for Epic artist Tom Suf-
fert; Jack Nelson of Trident Studios
in London visited and did some
mastering for the next Queen LP;
Richard Perry has been busy work-
ing on the mastering for Ringo
Starr’s next effort; and the Black-
byrds have been in working on their
next project.

Also on the West Coast, there's
lots of activity at His Master's
Wheels in San Francisco. Rab

® Continued from page 16

drive which encompasses each effort, Audience
reaction was at times wildly appreciative,

Triumvirat opened the show and were warmly
receved. They had subbed in the evening’s first
show for T. Rex who was slated to appear with
Blue Oyster Cult in the two-show double header
scheduled by producer Howard Stein.

The German tno tends to lean heavily on the
talents of keyboard artist Juergen Fritz rather
than finding a cohesiveness among themselves
as a unit. A Iitle more togetherness and they
will find that they are better than they already
are, JIM STEPHEN

ROBERT KLEIN
Carnegie Hall, New York

The second annual “Robert Klein Reunion™
Oct. 4 was a howling SRO success for the Bronx-
born comic.

Though plagued by sound problems in the
first half of his act, the Buddah-distrnibuted Brut
artist had the audience in his hand from the on-
sel. To ease the difficulty caused by the poor
sound he took a briel intermission and had a
complete new sound system sel up which solved
the difficalty.

Save for that small intermission, Klein was
onstage for about three hours and the audience
ale up every minute of his ireverent humaor.

He began the show incognito dressed in dark
glasses and wearing a bandana and being intro-
duced as Dr. Blues, harmonica virtuoso. To-
gether with accompanist Stephen Schwartz,
who appeared at odd intervals throughout the
show, Klein played a few bluesy sounding riffs
before blowing his cover, It was all up from there
on as he attacked everything from Watergate to
commercials, JIM STEPHEN

HERBIE HANCOCK

MINNIE RIPERTON

Carnegie Hall, New York
Herbie Hancock, an unguestioned master of
the keyboards, sounds at times as if he is play-
ing with a few extra pairs of hands. Working with
virtually every synthesizer under the sun plus a
few assorted nondescript keyboard instruments,
Hancock provides a dazzling performance that
could be admired as much for his technical abil-
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Talent In Action

ity as well as his prowess as a first-rate musician
and Innovator.

Standout tunes at the Oct. 3 show included
“Palm Grease,” “Sly" and several cuts from his
runaway best selling album “Thrust,” notably
“Spanky Lee.” He seems somewhat m awe of
the success that has greeted him and s sincere
in thanking the crowd for being part of il,

Music lovers gol a double-barreled treal.
Hancock was preceded by Minnie Riperton who
darm near stole the show, The diminutive Ms.
Riperton, proved that she too has the stuff to be
a concert headliner. Her amazing five-octave
range was put to exceflent use and cavsed a cal-
lous New York audience to interupt her several
times with enthusiastic applause.

Standout tunes included "I | Ever Lose This
Heaven," which she had recorded with Quincy
lones and “Creepin,’ ™ a tune she had done with
her mentor Stevie Wonder. The audience af-

(Continued on page 18)

Noakes, former member of Lin-
disfarne, cut his Warner Bros, LP at
the facility, working with former
Wings drummer Denny Seiwell as
well as musicians like Chris Stewart,
Teddy Irwin, John Harris, Ben Keith
and Artie Traum. The firm’s mobile
unit was on the road in August to cut
Crosby, Stills, Nash & Young in
Washington, D.C. and Chicago.
Last month, Jobriath was in working
as were the Tubes, a local band just
signed to A&M. The Sons of Cham-
plin have also been in and Tower of
Power member Lenny Williams has
started to cut his first solo effort. The
mobile unit has just finished cutling
the Grateful Dead at Winterland.

* ] *

Byron Lee, long one of the most
important recording figures in Ja-
maica, was kind enough to drop a
note and let us know what'’s been
happening at his Dynamic Sounds
Recording Co., Ltd. Eric Clapton is
in the studios in Kingston working
on his next LP. Robert Stigwood is in
helping supervise the sessions.
Monty Alexander has also been in
working on an album and Joe
Cocker used the facilitie