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Audio Dealers, Mfrs. 
Split Over S Rebates 

By RADCLIFFE JOE 
NEW YORK- A split is develop- 

ing in the usually well- orchestrated 
merchandising strategies of audio 
equipment manufacturers and their 
dealers, over "rebates" -the hottest 
word in this cold economy. 

Enterprising audio equipment 
dealers see the rebate program 
(theirs is a modified version of the 
much -vaunted program being 
pushed by domestic car manufac- 
turers) as a traffic builder and prod- 
uct mover of great potential. 

On the other hand, many manu- 
facturers smugly contend that their 
industry is not really hurting and 
there is no real need for the program 
in the home audio market. Some 

(Continued on page 36) 

Launch Disk Club 

In Country Field 
By STEPHEN TRAIMAN 

NEW YORK- Polymusic has 
launched the first major direct mar- 
keting program for country music 
with a three -pronged attack aimed 
at building club membership to 
500,000 by the end of 1976, accord- 
ing to Les Klemes, president of the 
Polygram group's U.S. direct mar- 
keting arm. 

Debut of the Nashville Country 
Club as the company's first TV/ 
mail -order move outside the classi- 

(Continued on page 12) 

GuiYWAY IWII IY, ne's got a new album rising high on the country charts 
and retail) sales keeping pace. "Linda On My Mind" is his newest MCA 

album, and if his past releases are a measure of success, watch this one 
soar to the top. (MCA -469) (Advertisement) 

Famous Pays 
$1 Mil For 
Glaser Titles 

By ROBERT SOBEL 
NEW YORK -Famous Music 

Publishing has acquired the assets 
and the copyrights of Glaser Bros. 
for a sum in excess of $1 million. 

The deal is the first by Famous in 
securing country material from an 
outside publishing company. Previ- 
ously, it had received country copy- 
rights from Dot Records when the 
label was part of the Gulf + Western 
combine. 

The firms affected are Glaser 
Bros. Publishing, Glaser Bros. Mu- 
sic, Glaco Publishing and GB Mu- 
sic. The Glaser brothers, however, 
will retain the names of the four 
companies, but these will be liqui- 
dated in time. 

(Continued on page 41) 

$1.29 Single May 
Plunge To $1.19 

By JOHN SIPPEL 
LOS ANGELES -Momentum 

behind a move to drop the list price 
of singles to $1.19 or less is growing 
as the sales slump, which began 
when price jumped to $1.29 last 
summer, continues. 

It's known that executives of verti- 
cally- oriented labels specializing in 
r &b and country have been discus- 
sing a move to drop the wholesale 
price so that singles can be sold at 
under $ I. Major labels are split. Sev- 
eral feel they must maintain the 
$1.29 list to continue a workable 
profit. One admits it is studying the 
possibility of a drop, which it favors. 
Several others have acknowledged 

(Continued on page 12) 

Proposed World Jazz Assn. 
To Be Set At L.A. Meeting 

By ELIOT TIEGEL 
LOS ANGELES -The formation 

of an international jazz association 
built around a nucleus of profes- 
sionals in 16 interest areas will be 
discussed at an organizing meeting 
April 4 -5 at the Ambassador Hotel 
here. 

Groundwork for the proposed 
World Jazz Assn. has been going on 
during the past several weeks by a 
number of local professionals who 
were brought together by Hal Cook, 
the project coordinator. 

The organization would join the 
artistic and commercial aspects of 
jazz into a trade group which would 
work for the growth, expansion and 
betterment of jazz, similar to the way 
the Country Music Assn. is a strong 

(Continued on page 53) 

ist Home Videodisk 
In German Market 

HAMBURG -TED videoplayers 
and videodisks are being launched 
here March 17 and together com- 
prise the first ever home videodisk 
system to be marketed in the world. 

Retail of the TED videoplayer 
will be less than $650, less than half 
the price of a videotape recorder. 
And TED disks, with a playing time 
of up to 10 minutes each, will be 
priced from $4.37. The initial launch 
will include more than 50 titles and 
by the end of the year it is expected 
there will be more than 350. 

The system has been jointly devel- 

(Continued on page 36) 

Kids Bang Doors 

Hawking Records 
By IS HOROWITZ 

NEW YORK -Hundreds of 
young people are selling records 
door -to -door in an ambitious mer- 
chandising program being tested by 
the RCA Music Service and the 
Reader's Digest Quality School Plan 
(QSP). 

Early results of the test, which has 
fund -raising groups ringing door- 
bells in selected areas across the 
country to push recorded product, 

(Continued on page 16) 

Hot on :he heels of her smash single, DOCTORS ORDERS, Midland Inter- 
national recording artist, Carol Douglas has come up with yet another 
winner. THE CAROL DOUGLAS ALBUM (BKL1 -0931) is a mixture of pop 

R &B and disco delights. Ed O'Loughlin's brilliant production showcases 
one of today's fastest rising stars. Nothing less than pure dynamite, on 

MIDLAND INTERNATIONAL RECORDS AND TAPES. (Advertisement) 
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E PI 
Her Smash Single From "BackToThe Country" 

Single: MCA -40358 Album: MCA -471 
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General News 

Steady Jazz Growth Noted 
On Campuses At NEC Meet 

Dealers Average 

59% And 68% 
Disk,TapeMarkup 

By BETTY & JOHN SIPPEL 
LOS ANGELES -The average 

U.S. independent music retailer 
takes a 59 percent markup on LPs 
and a 68.5 percent profit on prere- 
corded tapes, a continuing survey of 
40 such dealers discloses. 

The higher the list price of the re- 
corded product, the greater the 
markup on the product, the study in- 
dicates. Particularly interesting in 
this first retailer research is the ab- 
sence of singles from 11 of the 40 
stores (see separate story on the de- 
cline in singles in this issue). 

Retailers responding were as fol- 
lows: 

Dlr. Responses 

Average Retail 

Price $4.86 $5.77 $6.84 $1.08 $6.05 $7.46 

Average Whist. $3.19 $3.62 $4.09 .68 $3.90 $4.40 
Price 

Markup $1.67 $2.15 $2.75 .40 $2.66 $3.05 
Profit % 52% 59% 67% 59% 68% 69% 

('Wholesale prices figured on buying direct from 
independent distributor or branch operation.) 

Regular retail pricing by inde- 
pendents is disconcerting because of 
the lack of uniformity nationally. 
Twenty -seven different prices were 
listed for $5.98 product, with a low 
of $3.59 to a high of $5.98 product. 
Four retailers charge $4.98, the most 
common price in that category. Re- 
sults in other product categories 
were: 

Peed. Diff. Lowest H'gst Common 

Category Prices Price Price Price & 

ti No. of No. of Diri. 

$5.98 $6.98 $7.98 45s $6.98 $7.98 
LP LP LP Tape Tape 

38 38 37 29 35 35 

Npliaa Using N 

$6.98 LP 30 $4.69 $6.98 $5.98 (4 dirs.) 

(38) 
$7.98 LP 24 $5.67 $7.98 $6.98 (5 dim) 

(37) 
Singles 18 $ 89 $1.29 $ .953 .99.81.19 

(29) 4129 (3 each) 

$6.98 (4 dirs.) 

tape 19 $4.69 $6.98 $6.98 
(35) 

$7.98 $7.98 
tape 19 $5.69 $7.98 (5 dirs.) 

(35) 

Antipiracy Drive 

Revs Up In Mich. 
By ROBERT SOBEL 

NEW YORK -The U.S. attor- 
ney's office in Detroit has launched 
a large -scale attack against piracy 
that has resulted in 10 convictions, 
the seizure of some 30,000 tapes and 
the confiscation of tape duplicating 
equipment costing many thousands 
of dollars. 

The drive, headed by Ralph B. 
Guy Jr., U.S. attorney for the South- 
eastern area of Michigan, and his as- 
sistant, Kenneth Haber, began about 
a year ago in earnest, and was trig- 
gered by the broadening of copy- 
right law to cover sound recordings 
manufactured after Feb. 15, 1972. 

"The new statute gave us the im- 
petus to embark on an extensive 
drive against piracy here," Guy says, 
in a phone interview. "That, plus the 
fact that the Justice Department 
gave us important suggestions on le- 
gal ways to pursue the pirates and 
alerted us to various problems in- 
volved, helped us to move forward. 
Credit also must be given to the 
RIAA for its efforts in combatting 
piracy here as well as elsewhere." 

The office, like other agencies, 
works closely with the FBI, which 
does most of the investigation and 
legwork. After a report is submitted, 
it follows through with interviews 
and attempts to compile evidence. 

Haber credits much of the success 
(Continued on page 66) 

WASHINGTON -Jazz continues 
to grow at a steady rate on the na- 
tion's campuses with methods for 
presenting a healthy collegiate jazz 
program discussed at a standing - 
room only seminar at the recent 
NEC national convention here. 

A panel that included Howard 
Fischer, director of the New York 
Jazz Museum; moderator Glenn 
Cassis; agent Carl Shunk from the 
jazz- oriented Willard Alexander 
Agency and several others partici- 
pated in this meeting that was filled 
with student input. 

Fischer dominated most of the 

By JIM FISHEL 

discussion explaining to the students 
the finer points of presenting jazz. 

"With the current popularity of 
jazz on campus, it is very important 
to educate the students while enter- 
taining them," he said. "For this rea- 
son, the Jazz Museum has put to- 
gether a number of touring packages 
that feature guest commentators." 

Emcees mentioned by Fischer as 
participating in this program in- 

Additional story and photo cover- 
age of NEC appears on page 27. 

dude Ira Gitler, Stanley Dance and 
Dan Morganstern; and topics of- 
fered include women in jazz, the his- 
tory of the piano, trumpet and saxo- 
phone. 

"Another thing we are doing to 
promote this musical- idiom is to set 
up jazz societies on campuses and in 
the community," he said. "The most 
important thing that any school can 
do is to evaluate the many possi- 
bilities of jazz on campus and I 

really think that one of the more im- 
portant things that any school can 
do is to educate itself on the subject." 

(Continued on page 27) 

NARM Will Grapple Economy, 
Bootlegs At L. A. Convention 

NEW YORK -Selling in a reces- 
sion economy, changing patterns of 
distribution and the continuing pi- 
racy battle are among key topics ex- 
pected to draw a record West Coast 
turnout at the 17th annual NARM 
convention, Mar. 2 -6 at the Century 
Plaza, Los Angeles. 

Rackjobbers, retailers and distrib- 
utors are anticipating wide -open 
discussion at their traditional open- 

By STEPHEN TRAIMAN 

ing day meetings Sunday (2) that 
will likely set the tone of the entire 
convention. 

The largest number of exhibitors 
to display at NARM -more than 65 
companies including several dozen 
labels -is indicative of the combina- 
tion of cautious optimism and grow- 
ing competition that pervades most 
of the music -record industry in view 
of the recession and growing unem- 

BUSINESS & THE ECONOMY_ 

selectivity Key To 
Profits -Mel Posner 

By NAT FREEDLAND 

LOS ANGELES- Elektra /Asy- 
lum president Mel Posner doesn't 
see any recession cutbacks at the la- 
bel. 

"The rest of the industry is becom- 
ing more like us," he says. "First un- 
der Jac Holzman and now with Da- 
vid Geffen as chairman, .Elektra/ 
Asylum has always been highly se- 
lective in its releases. Now other 
record companies have to look 
harder at how they're using their 
dollars too." 

To Posner, who oversees E/A ad- 
ministrative functions, efficient use 
of merchandising resources is more 
than ever the key to keeping afloat in 
a tight -money economy. "The real- 
ity we're all facing is that production 
and manufacturing costs on a record 
went up one third during 1974. We 
had five price rises for pressing even 
though there isn't supposed to be a 
vinyl shortage anymore." 

Posner considers quadraphonic 
sound to remain a "marketing 
enigma," but Elektra /Asylum is is- 
suing quad versions of selected new 

releases such as the current Sergio 
Mendes album without any waiting 
period. 

"I don't understand the concept of 
holding back a quad record for a few 
months after the basic stereo disk 
comes out," says Posner. "If the in- 
dustry is really trying to expand 
quad buying, new titles with appeal 
to 4- channel consumers should be 
available in both stereo and quad 
immediately. What's the point of 
timing releases any other way? Is the 
industry expecting listeners to buy 
both a stereo and quad mix of the 
same record ?" 

Elektra /Asylum has an official 
roster of about 40 but only 25 are 
considered active artists. "Some- 
body like Paul Siebel will deliver us 
an album every three years," says 
Posner. "We only wish they could 
produce more." 

E/A will junk a finished master 
rather than release it unless enough 
of the key label personnel have faith 
in its potential, says Posner. 

3 EVENTS THIS WEEK 

ployment among some of the key 
product- buying age groups. 

The following are convention 
highlights, chairmen, speakers: 

Sunday, Mar. 2 
Concurrent meetings: rackjob- 

bers, chairman Stanley Jaffe, ABC 
Record & Tape Sales; retailers, 
chairman Barrie Bergman, The 
Record Bar; distributors, chairman 
Milton Saltstone, M.S. Distributing 
Co. Individual luncheons and rap 
sessions, followed by afternoon 
regular members meeting, evening 
presidential welcoming cocktail re- 
ception (hosted by RCA) and The 
"Tommy" Discotheque (hosted by 
Polydor). 

Monday, Mar. 3 
Opening business session: Chair- 

man of day, Jay Jacobs, Knox 
(Continued on page 55) 

CBS Adjusting 
Military Prices 

By JIM MELANSON 

NEW YORK -CBS Records In- 
ternational's pricing structure on 
sales to U.S. military posts overseas 
has undergone several adjustments, 
mostly upward. 

Album list product of $5.98 and 
$6.98, previously costing $2.20 and 
$2.60, respectively, are now $2.30 
and $2.75. Two -disk, $7.98 product 
is now being offered for $3.36. It was 
previously $3.40. Now increased, 
though, are two -disk, $9.98 goods. 
Previously $3.60, they now cost 
$4.15. 

Quadraphonic $7.98 disks now 
cost $3.36, up from a previous buyer 
cost of $3.10. Quadraphonic $6.98 
product also has been upped, from 
$2.50 to $2.75. 

On the tape side, $6.98 and $7.98 
(Continued on page 66) 

10 Years For Country Academy 
LOS ANGELES -The Academy 

of Country Music here will celebrate 
its tenth anniversary this week with 
the taping of its annual awards show 
Thursday (27) at the Aquarius The- 
ater, a dinner and special show at the 
Hollywood Palladium the same 
night and a celebrity golf tourna- 
ment Feb. 28 and March 1 in subur- 
ban Sherman Oaks. 

By BOB KIRSCH 

The awards show, set to air March 
5, 11:30 p.m.-1 a.m. on ABC -TV's 
"Wide World Of Entertainment" 
series, marks the second time the 
program has received network bill- 
ing. 

"There will be a number of differ- 
ences in the show this year," says 
producer Gene Weed. "First, we've 
moved it away- from Knott's Berry 

Farm and back to Hollywood, which 
is really the home of the Academy. 
At Knott's, the theater is in use most 
of the time. Here, we have four or 
five days before showtime to get the 
Aquarius completely prepared for 
television. 

"We've also set the stage to look 
more country, including patchwork 

(Continued on page 41) 

Ga. Near 
A Piracy 
Statute 

ATLANTA -A statute making it a 
felony for anyone or any corpora- 
tion to possess, sell, distribute or cir- 
culate any sounds recorded on 
record, tape, wire or film without the 
consent of the person who owns the 
sound was passed 52 -0 by the 
Georgia Senate Feb. 17. 

The penalty is stiff, calling for a 
person found guilty for the first time 
to pay a fine of $25,000 or serve one 
year in prison. A subsequent offense 
carries a fine of $100,000 and /or up 
to three years in prison. 

The bill was to go before Gov. 
George Busbee Feb. 27 and be 
signed into law. Much of the support 
of the measure was organized by 
Capricorn Records' Phil Walden. 
"The bill," says Walden, "is one of 
the most progressive antipiracy stat- 
utes in the nation." 

Earlier, the Georgia House had 
passed it 174 -0, thus wrapping up 
the proposed law with an unusual 
226 ayes to no negatives. 

20th Century To 

Open In London; 

Will Cut In U.K. 
By CLAUDE HALL 

LOS ANGELES -20th Century 
Records will open an office in Lon- 
don on April 2 and will intensify its 
activities with recording artists in 
England and Europe, according to 
international director Peter Paster- 
nak. 

Pye Records will continue to dis- 
tribute the 20th label in England. 

"We feel that England is the sec- 
ond most creatively important 
record market in the world," Paster- 
nak says. "With our own office we'll 
achieve two things at once. 

"Keep our name better on the 
pulse of the entire European market, 
which at times is creatively diverse 
from the U.S. market; 

(Continued on page 16) 

End To San Remo 

Festival Hinted 
By GERMANO RUSCIITO 

MILAN -A much -propounded 
theory here is that the San Remo 
Festival will "die" on its 25th anni- 
versary, for it is felt that the 1975 edi- 
tion, to be staged this week, is the 
poorest ever in songs and artists. 

Only Ricordi, Fonit -Cetra and 
Carosello are among the national 
record companies attending the fes- 
tival, which runs from Thursday 
(27 )-Saturday (1). Only these three 
record companies' publishing wings 
have submitted songs to the selec- 
tion committee, plus Chappell, and 
a handful of small publishers and 
myriad independents who have had 
only marginal participation in the 
industry until now. 

Thirty songs have been chosen by 
the San Remo committee, but only 
12 singers have agreed to compete in 
what, as of now, is being described 
as a third -class festival. Most of 

(Continued on page 49) 

More Late News 

See Page 66 

Billboard is published weekly by Billboard Publications, Inc.. One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, $50; single -copy price, $1.50. Second class postage paid 
at New York, N.Y. and at additional mailing offices. Current and back copies of Billboard are available on microfilm from KTO Microform, Rte 100, Milwood, N.Y. 10546 or Bell & Howell Micro Photo Division, Old 
Mansfield Road, Wooster. Ohio 44691. Postmaster, please send form 357e to Billboard, P.O. Box 2156, Radnor, Pa. 19089, Area Code 215, 687 -5200. 

3 



4 GeneraI News 

John (6) Tops NARM 
CHERRY HILL, N.J. -Elton 

John tops the list of nominees for the 
1974 NARM Awards, given an- 
nually for best- selling U.S. recorded 
product based on actual sales of 
disks and tapes to consumers. 

The MCA star had six nomi- 
nations in two categories, while 
other multiple nominations in- 
cluded John Denver, Olivia New- 
ton -John and Bachman -Turner 
Overdrive, each with three in two 
classes, Charlie Rich, three in one 
category, and Stevie Wonder, two in 
one class. 

Awards will be presented at the 
NARM awards banquet which cli- 
maxes the 17th annual convention 
March 6 at the Century Plaza, Los 
Angeles. For the first time an indus- 
try executive, Warner Bros. presi- 
dent Joe Smith, will serve as emcee, 
and Helen Reddy will be the sole en- 
tertainer. 

All NARM regular members vote 
for the award winners, with votes 
based on actual sales in their wholly 
owned retail outlets, leased depart- 
ments and in departments serviced 
by rackjobbers. 

This year's categories were deter- 
mined as a result of meetings of the 
NARM convention committee, the 
manufacturers advisory committee 
and a special awards committee. 
Awards will be given in 17 cate- 
gories, with four of these determined 
by a write -in vote on the individual 
ballots. 

The other 13 categories and their 
nominees, including label and distri- 
buting label: 

Best Selling Album: "Bachman-Turner Overdrive 
11," Bachman -Tumer Overdrive, Mercury (Phono- 
gram); "Band On The Run,' Paul McCartney and 
Wings, Apple (Capitol); "Caribou," Elton John, 
MCA; "Elton John's Greatest Hits," Elton John, 
MCA; "Goodbye Yellow Brick Road," Elton John, 
MCA; "John Denver's Greatest Hits," John Denver, 
RCA. 

Best Selling Album by a Male Artist: "Back Home 
Again." John Denver, RCA; "Caribou," Elton John, 

Alshire Bares 2 
New Budget Series 

LOS ANGELES - Alshire Rec- 
ords will introduce two new econ- 
omy -priced LP series at the NARM 
convention. 

Twenty -four classical warhorse 
couplings in full -color chrome - 
coated jackets will bow at $2.98 list. 
All works were recorded in Europe. 
A fall release will enlarge the Audio 
Spectrum classical series to 40 or 
more releases, Al Sherman, Alshire 
president, says. 

The 101 Strings will be released 
for the first time in two -pocket packs 
at $3.98. Thirteen twin -packs are 
featured in the initial release. 

MCA; "Elton John's Greatest Hits," Elton John, 
MCA; "Goodbye Yellow Brick Road," Elton John, 
MCA; "John Denver's Greatest Hits," John Denver, 
RCA. 

Best Selling Album by a Female Artist: "Court 
And Spark," Joni Mithcell, Asylum; "Free And 
Easy,' Helen Reddy, Capitol; "If You Love Me Let 
Me Know," Olivia Newton-John, MCA; "Maria 
Muldaur," Maria Muldaur, Reprise; "The Way We 
Were." Barbra Streisand, Columbia; "Wrap Around 
Joy." Carole King, Ode (A &M). 

Best Selling Album by a Male Country Artist: "A 
Very Special Love Song," Charlie Rich, Epic (Co- 
lumbia); "Behind Closed Doors," Charlie Rich, Epic 
(Columbia); "Stop And Smell The Roses," Mac 
Davis, Columbia; "The Ramblin' Man," Waylon 
Jennings, RCA; "There Won't Be Me Anymore," 
Charlie Rich, RCA. 

Best Selling Album by a Female Country Artist: 
"Country," Anne Murray, Capitol; "Greatest Hits, 
Vol. B," Loretta Lynn, MCA; "If You Love Me Let 
Me Know," Olivia NewtouJohn, MCA; "Would 
You Lay With Me," Tanya Tucker, Columbia. 

Best Selling Album by a Male Soul Artist: "Can't 
Get Enough," Barry White, 20th Century; "Fulfil - 
lingness First Finale," Stevie Wonder, Tamla (Mo- 
town); "Innervisions," Stevie Wonder, Tamla (Mo- 
town). 

Best Selling Album by a Female Soul Artist: "A 
Perfect Angel," Minnie Riperton, Epic (Columbia); 

Sire Will Handle 

Immediate Disks 
NEW YORK -Sire Records will 

distribute England's Immediate la- 
bel in the U.S. via ABC Records. 

Accord was reached last week by 
Sire's managing director Seymour 
Stein and Andrew Loog Oldham, 
who founded Immediate 10 years 
ago in London. 

The agreement covers the entire 
Immediate catalog with all its prod- 
uct available to Sire not only in the 
U.S. but in Canada as well. 

Immediate was the first of the pro- 
gressive rock labels in the United 
Kingdom at a time when virtually 
the entire recording industry was 
controlled by Decca, Philips, EMI 
and Pye. Among Immediate's pro- 
ducers a decade ago were Mick Jag- 
ger, Keith Richard, Glyn Johns and 
Ronnie Lane. From them came the 
Small Faces, and from that group 
emerged Humble Pie and Faces. 
Rod Stewart cut his first hit, "Little 
Miss Understood" about that time. 

Other Immediate acts of the '60s 
were the Nice, with Keith Emerson 
and Lee Jackson, and Chris Far - 
lowe. 

Oldham and Stein have agreed to 
launch the release of Immediate 
product here in late spring. Included 
in the first batch of product, says 
Stein, will be a two -record set, "The 
Immediate Story" featuring the mu- 
sic and voices of numerous acts as 
well as photos and descriptive anno- 
tation. The package will be pro- 
duced by Oldham personally. 

A Sire sister label, Passport, will 
soon be distributing product from 
the Chicago -based Billingsgate la- 
bel, Stein says. 

Warner Bros. Grabs First 
Pre -Tested Midget Single 

LOS ANGELES -Warner Bros. 
has picked up its first single from 
Midget Productions, Brenton 
Wood's soft soul ballad "Rainin' 
Love (You Gotta Feel It)." 

For the past month the produc- 
tion company has been testing the 
single's commercial potential in Cal- 
ifornia cities. 

Under terms of Warner's deal 
with Midget, the latter test markets 
its singles first to ascertain public re- 
action and if there is a significant 

Deal For Maximus 
LOS ANGELES -Music Max- 

imus will co- publish and administer 
Norman Ratner's Songs of Sunshine 
Music Co. and Substance Music Co. 
Songwriters Calvin Davis and Pam- 
ela Phillips also will be represented 
by Maximus. Negotiations were 
completed last week by Ratner and 
Maximus executives Jay Morgen- 
stern and Frank Military here. 

amount, then Warners has the op- 
tion to distribute the product. 

Don Graham, one of Midget's 
owners (along with Hal Winn and 
Bob Todd), has had the single 
played on KFI locally, on the Wolf - 
man Jack syndicated program, on 
Budd Clain's "The Music Director" 
middle -of -the -road programming 
service to secondary markets, on 
KMEN San Bernardino and on a 
number of San Francisco stations 
including KIOI, KSFO and KNBR. 

Locally, in addition to KFI expo- 
sure, the single has been aired on 
KMPC, KGFJ, KJLH and KAGB. 

Graham concentrated on bring- 
ing the single to the attention of dis- 
tributors, racks and one -stops, with 
an emphasis on jukebox exposure. 

"Instead of going to stations first," 
says Graham, "we went to distribu- 
tors, racks, one -stops and dealers so- 
liciting in -store play and their opin- 
ion as to the record's commercial 
potential." 

Nominees 
"Caught Up." Millie Jackson, Spring (I'olydor); 
"Imagination," Gladys Knight & The Pips, Buddah; 
"Let Me In Your Life," Aretha Franklin, Atlantic. 

Best Selling Album by a Group: "Bachman - 
Turner Overdrive II," Bachman -Turner Overdrive, 
Mercury (Phonogram); "Chicago VII," Chicago, 
Columbia; "Not Fragile," Bachman -Turner Over- 
drive, Mercury (Phonogram). 

Best Selling Pop Instrumental Album: "Love Is 
The Message," MFSB, Philadelphia International 
(Columbia), "Rhapsody In White," Love Unlimited 
Orchestra, 20th Century; "Tubular Bells," Mike 
Outfield, Virgin (Atlantic). 

Best Selling Jazz Album: "Black And Blues," 
Bobbi Humphrey, Blue Note (United Artist); "Body 
Heat," Quincy Jones, A &M; "Headhunters," Her - 
hie Hancock, Columbia; "Spectrum," Billy Cobham, 
Atlantic; "Street Lady," Donald Byrd, Blue Note 
(United Artist). 

Best Selling Comedy Album: "That Nigger's 
Crazy," Richard Pryor, Partee (Stax); "Toledo Win- 
dow Box," George Carlin, Little David (Warner 
Bros.); "Wedding Album," Cheech and Chong, Ode 
(A &M). 

Best Selling Classical Album: "Piano Rags By 
Scott Joplin Vol. I," Joshua Rifkin, Nonesuch 
(Elektra) "Piano Rags By Scott Joplin Vol. II," 
Joshua Rifkin, Nonesuch (Elektra); "Red Back 
Book" Gunther Schuller, Angel (Capitol); "Snow- 
flakes Are Dancing," Tornita, RCA. 

Best Selling Album by a New Artist: "Bad Com- 
pany," Bad Company, Swan Song (Atlantic); "It'll 
Shine When It Shines," Ozark Mountain Darede- 
vils, A &M' "Rags To Rufus," Rufus, ABC. 

Rome Concert By 

Lou Reed Results 

In Riot, Injuries 
By ROMAN WASCHKO 

ROME -Big name rock entertain- 
ment in Italy suffered what may 
have been its fatal blow (Feb. 18) 
weekend here when a Lou Reed 
concert turned into a full -scale riot 
with at least 15 persons injured, 30 
detained by police, and $100,000 
damage to Rome's Sports Palace. 

The concert was part of the first 
major tour of Italy by an inter- 
national rock music performer since 
last September's tour by Frank 
Zappa, which also ended in vio- 
lence. The Reed tour was an attempt 
by promoter David Zard to bring 
back rock concerts to Italy on a regu- 
lar basis. While Zard is still vowing 
to keep fighting to bring rock music 
here, he is facing a stiff uphill battle. 

Rome police, who as much as any- 
one were responsible for hour -long 
teargas, rock and bottie battle out- 
side the Palazzo Dello Sport are 
threatening to bring attempted mur- 
der, assault and vandalism charges 
against the perpertrators. 

Police fired teargas into the hall 
where 7,000 spectators were watch- 
ing the show, causing a stampede for 

(Continued on page 49) 
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Execulive TurnIobIe 

MONTAIRO HERR SILL 

Stan Montairo has been appointed vice president, national promotion, Co- 
lumbia Records. Prior to this, he was director, national promotion, Epic and 
CBS Custom labels. Montairo has served in an assortment of positions in the 
music industry including co- founding the Grunt label with the Jefferson Air- 
plane; serving as director of national promotion for Metromedia Records; 
working as program director at Boston's WILD and playing clarinet profes- 
sionally with Jimmie Rushing, Teddy Wilson and Bobby Hackett. 

* * * 
Susan Herr, formerly with Capitol Records, becomes manager of creative 

services at ABC Records, Los Angeles, reporting to vice president John Rosica. 
. .. Ms. Mild McNary set as coordinator of new product at Innervision II, Chi- 
cago. She, too, is a former Capitol employee.... John Macedo returns to Capi- 
tol, Los Angeles, after four years as cost and inventory director. 

* * * 
George Lee, now vice president and director of Eastern operations for 

MCA Records, switches to vice president and general manager of Capitol 
Records' publishing firms in Los Angeles in mid -March.... Joel Sill has been 
promoted to general professional manager, Irving /Almo Music, in Los An- 
geles.... Pamela Vale, recently with Bones Howe Productions, named profes- 
sional manager of West Coast operations for Dick James Music, Inc. She will 
work out of Los Angeles. 

* * * 
BASF Systems in Bedford, Mass., names James E. Patterson national ac- 

counts manager of audio bulk products. He is responsible for national sales of 
blank cassette tape duplicating products.... New national director of singles 
promotion at United Artists Records, Los Angeles, is Mike Kagan, who until 
recently was president of his own artists management and independent record 
production firm. * * * 

Leonard Chaney named a counsel in the law department at RCA Records. 
... Andrew G. Galef succeeds David Pairez as president and chief executive of 
Viewlex. Prior to this, Galef served as consultant and advisor to the company. 
... Sharon Lee Shanks appointed Eastern service representative of the South- 
ern Library of Recorded Music.... Sir Productions names Patrick Stansfield 
vice president of production and Mary Beth vice president for concert book- 
ings. 

Sherman Lieberman, formerly regional sales manager of CTI Records, has 
left the label.... Jan Rathbun named vice president, recording operations, at 
Blue Rock Studio.... Michael Atkinson promoted to regional promotion mar- 
keting manager, Columbia Records, West Coast.... RCA Consumer Electron- 
ics division has made several changes: Jack K. Sauter rejoins RCA as division 
vice president, marketing; William E. Boss has been named division vice presi- 
dent, distributor and commercial relations; and Levon M. Berberian has been 
appointed division vice president, international and SelectaVision videotape 
products. 

New Boyd Agency Has 
Nashville -West Coast Tie 

LOS ANGELES -Major goals of 
the newly formed William Boyd 
Agency here, according to Boyd, in- 
clude providing a link between the 
West Coast and Nashville when 
booking country acts and giving new 
pop artists a "shot." 

Boyd, who formerly served in 
Capitol Records' international wing, 
says "We can help furnish Nashville 
acts places to play here and we 
would hope they will give us the 
same help. We are in no way oper- 
ating in any opposition to any of the 
Nashville agencies." 

Boyd is currently handling coun- 
try artists such as T.G. Shepard, Kay 
Austin, agency co -owner Jerry Nay- 
lor, Dorsey Burnette and Jerry Lee 
Lewis. Some of these acts are exclu- 
sive, others are to be booked on the 
West Coast. 

In addition, Boyd will handle Ray 
Charles, Little Richard and the New 
Kingston Trio in the Western part of 
the country. He has also found a new 
group called the Sandabs, which he 
calls "a kind of country Osmonds. 
We've already got them into a num- 
ber of fairs for this summer." 

Boyd will also be booking artists 
in Alaska, which he feels is a "great 
place to book new and established 
acts;" Australia and Europe. Naylor 
is set for a month in Europe in the 
near future. 

Another plan in Boyd's future is 
the establishment of a monthly com- 
bination country concert and dance 
at the Hollywood Palladium. The 
shows, to begin in March, will fea- 
ture a top admission price of $5 for 
the evening. 

NARAS -Universal Tie Up 
LOS ANGELES -The National Academy Of Recording Arts & Sciences 

(NARAS) opened its temporary Hall of Fame at Universal Studios here Fri- 
day (21). 

The Hall of Fame is for outstanding records released prior to the first 
Grammy Awards in 1958. Last year, Coleman Hawkins' "Body And Soul," 
Nat King Cole's "The Christmas Song," Paul Whiteman and George Gersh- 
win's "Rhapsody In Blue," Louis Armstrong's "West End Blues" and Bing 
Crosby's "White Christmas" were named as honorees. 

Selections were made from a panel consisting of Academy members, critics, 
music historians and musicologists. 

The site for the permanent Hall of Fame will be chosen at a national 
trustees' meeting in May. Member chapters which have expressed interest and 
presented proposals are Atlanta, Los Angeles, Memphis, Nashville and New 
York. 
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General News 
Dot Moves Into 

ABC Nashville 

Billboard photo by Paul Josef 
COUNTRY TRENDSETTER -George Hamilton IV, right, accepts a Billboard 
Trendsetter Award from presenter Joel Siegel, WCBS -TV personality. Ray Ca- 
nady, center, of Opryland, and Hamilton were honored in connection with a 
country music tour in the U.S.S.R. last year. 

Judge Rules Billy Walker 
Not Donna Fargo Producer 

LOS ANGELES -Billy Walker 
cannot claim co- producer credits for 
his work on four tunes recorded by 
Donna Fargo, according to a deci- 
sion by Nashville circuit court judge 

2 RECEIVE 
JAZZ KUDOS 
MARTINSVILLE, N.J. -The 

New Jersey Jazz Society, which 
raises money to finance jazz study 
scholarships in memory of Pee Wee 
Russell, presented its annual award 
Feb. 16 to Milt Gabler, veteran jazz 
producer and head of Commodore 
Records. 

Gabler, who had produced many 
recordings with Russell and other 
jazz greats over the past three dec- 
ades, was on hand to accept the 
award. Another award went to Jess 
Stacy, who was unable to attend. 

The society's scholarships furnish 
four years of tuition to the Institute 
of Jazz Studies, Rutgers University. 

Steve North. An earlier Billboard 
story out of Nashville had stated 
Walker was to receive co- producer 
credit as part of the final terms in a 
civil suit he filed against Ms. Fargo 
and her husband and their busi- 
nesses. 

Judge North ruled that there was 
no agreement between the parties as 
to whether or not Walker was to re- 
ceive credits for the records in ques- 
tion. 

Judge North pointed to an oral 
agreement between the two parties 
that Walker would be paid a share of 
the net royalties derived from the 
sale of four masters: "Awareness Of 
Nothing," "How Close You Came 
To Being Gone," "Happiest Girl In 
The Whole USA" and "Society's 
Got Us." 

The court document states that 
Walker was to act as orchestra leader 
and musical arranger and in addi- 
tion "to perform some of the func- 
tions of a co- producer and assist in 
opening doors in the Nashville mu- 
sic industry in a cooperative effort to 
sell the recordings to a major label." 

Seize 3 In Illinois Raid 
ELK GROVE VILLAGE, Ill. 

Three men have been arrested on 
charges of violating the federal 
copyright law, and thousands of al- 
leged infringing tapes and recording 
equipment have been seized here. 
The men, Lowell B. Greenwood, 
Andrew R. Moore and Benjamin I. 
Neihart, doing business as Irvin 
Benjamin, were identified as princi- 
pals of Kelly Plastics, 28 -25 Higgins 
Road here. 

Acting chief judge James B. Par- 
sons ordered U.S. marshals to seal 
the premises of Kelly Plastics to pre- 
vent further sales or use of the tape 
duplicating equipment. Announce- 
ment of the arrests and seizure was 

made by James R. Thompson, U.S. 
Attorney for the Northern District of 
Illinois, 

Schroeder Acquires 
Lalo Schifrin Score 

NEW YORK -A. Schroeder In- 
ternational Ltd. has expanded its 
publishing activities into the film 
area with the acquisition of the Lalo 
Schifrin score to the 20th Century- 
Fox movie "The Four Musketeers," 
slated for spring release. 

Aaron Schroeder, head of the 
firm, says a soundtrack album will 
be issued shortly, as well as a single 
of the theme song, "Once She Was 
Mine." 

A First In Italy: Record 
Pirates Finally Sentenced 

MILAN -For the first time, criminal penalties have been imposed on con- 
victed record pirates in Italy. 

Edgardo Bialetti, Paolo Bialetti and Giampiero Guzzo have each been sen- 
tenced to one year's imprisonment and fined $308. Ferruccio Rota and Rob- 
erto Ferrari got eight months in jail and were fined $230; and Antonino 
Giorgio was given six months in prison and fined $125. 

The six culprits have also been sentenced to pay civil costs and to reimburse 
$308 for legal expenses to the two record companies involved, which were the 
plaintiff CBS /Sugar and Phonogram. 

What is regarded as discouraging, however, is that the verdict and penalties 
came as a result of an action taken in 1970 by SIAE, the Italian equivalent of 
ASCAP or BMI, and a legal action also started that year by the two record 
companies. 

It has taken more than four years to get a final settlement. 

NASHVILLE -The Dot division 
of ABC will physically move its fa- 
cilities into the new ABC quarters 
here, further drawing together the 
formerly separated firms. 

Jim Foglesong, president of Dot, 
says the space has been acquired in 
the same building as the new loca- 
tion of ABC, and that the move will 
come in the near future. 

Already the first sign of the 
"drawing together" has been evi- 
denced. Freddy Weller, signed by 
Dot, is to be produced by Ron 
Chancey, who heretofore has pro- 
duced exclusively ABC acts such as 
Billy "Crash" Craddock. 

Foglesong says this is not unusual 
in itself, in that Weller and Chancey 
feel comfortable together, and that 
there may be more crossover in pro- 
duction in the future, depending 
upon what occasion may arise. 

Visiting the offices here for the 
first time was the new ABC board 
chairman, Jerold Rubinstein. Also 
taking part in an open house at the 
new quarters was Michael Ochs, na- 
tional publicity director for ABC. 

Following their departure here, 
Rubinstein made a public an- 
nouncement in Memphis regarding 
the signing of Isaac Hayes to the la- 
bel, reported exclusively in Inside 
Track last week. 

Rare Old Blues 

And Jazz Disks 

In Special Sale 
CHICAGO -Thousands of 78 

r.p.m. jazz and blues records, includ- 
ing albums, are being offered in a 
first -time -ever sale by Jazz Record 
Mart, owned by Bob Koester, presi- 
dent of Delmark Records, a jazz la- 
bel. 

The sale was kicked off with radio 
spots on WFLD's "Yesterday Shop" 
and WNOB's "Atomic Blues" 
shows, offering 50 cents off on any 
record regularly sold for $1 or more. 
Normal prices run from 25 cents to 
$20 for collector items like Django 
Reinhardt with the Quintet of the 
Hot Club of France. 

The records are stored in wall 
racks in three sections: traditional 
artists, swing and big band and bop. 
The sections are further divided by 
artist, and then serial number group- 
ings. 

The store specializes in jazz and 
blues collector and catalog items. 

Distrib Deals 
Firmed By Epic 

NEW YORK -In two separate 
moves, Epic Records has acquired 
distribution rights to National Lam- 
poon and Salsoul Records product. 

Under the terms of the National 
Lampoon pact, all future recorded 
product from the national humor 
publication will be handled exclu- 
sively in the U.S. by Epic. A "Gold 
Turkey" LP, the first product cov- 
ered by the deal, is now scheduled 
for early March release. 

The Salsoul agreement, bringing 
Epic a Latin /soul musical flavor, in- 
cludes all product on the Salsoul la- 
bel, notably a current single, "In The 
Bottle," and album, "Bataan Afro - 
filipino," by Joe Bataan. Salsoul, a 
division of Cayre Industries, will 
have its logo on all of its product re- 
leased by Epic in the U.S. Its parent 
company is presently exclusive dis- 
tributor of CBS Latin product in the 
U.S. 
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General News 
A SHORT -TERM LIFT? 

Music Stocks Slow In Up Mart 
LOS ANGELES -There are sev- 

eral bullish factors emerging in the 
economy to give the stock market a 
short -term lift and restore consumer 
confidence at retail. 

One, easier money conditions -' 
point cut in the prime lending rate - 
is encouraging and, two, there is a 
reassurance on Wall Street that the 
downtrend in interest rates is contin- 
uing. 

For long -term gains, however, the 
market is waiting to see what Con- 
gress plans to do before making any 
lengthy commitments. 

In turn, music and tape industry 
stocks are reacting sluggishly to eco- 
nomic news, but even there the ad- 
vances overshadow the declines. 

For example: 
-Integrity Entertainment Corp., 

owner of the Wherehouse, a chain of 
51 discount record and tape stores 
operating in California, plans to 
open nine additional stores by June. 

The company reports second 
quarter sales of $9,069,683 and earn- 
ings of $262,691, or 8 cents a share, 
for the period ended Dec. 31, com- 
pared to sales of $6,978,273 and 
earnings of $178,676, or 6 cents a 
share, in the same period a year ago. 

For the six months, sales were up 
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SMALL OFFICES 

CBS THEATER BLDG. 

1697 BROADWAY 
53 -54 St. NEW YORK, N.Y. 

fr $125 mo. 
Apply Supt on Premises 

or call HERB GRAFF 

CENTURY OPERATING 

CORP 

(212) 279 -7600 

Mue daps 
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38 percent to $15,142,148 and earn- 
ings rose 62 percent to $432,171, 
compared to sales of $10,995,466 
and earnings of $266,301 for the 
same period a year ago. Per share 
earnings rose 62 percent from 8 cents 
to 13 cents a share fully diluted. 

-Despite lower earnings in the 
third quarter, ended Jan. 25, profits 
more than tripled in the latest nine - 
month period at Ampex Corp. 

The company reports sales of 
$191,199,000 and net income of 
$16,184,000, including a $6,811,000 
tax -loss carry- forward, or $1.49 a 
share, in the nine months, compared 
to sales of $195,571,000 and net 
earnings of $4,108,000, including an 
extraordinary credit of $1,330,000, 
or 38 cents a share, in the same pe- 
riod a year ago. 

In the third quarter, sales were 
$63,344,000 and net income was 
$1,487,000, including a $645,000 
tax -loss carry- forward, or 14 cents a 
share, compared to sales of 
$66,683,000 and net earnings of 
$2,183,000, including an extraor- 
dinary credit of $840,000, or 20 cents 
a share, for the same period a year 
ago. 

-Audiotronics Corp., North Hol- 
lywood, Calif., manufacturer of 
audio /visual and video products, re- 
ports increased sales and earnings 
for the second quarter and six 
months ended Dec. 31. 

For six months, sales were 
$5,392,000 and earnings $254,000, 
or 30 cents a share, compared to 
sales of $3,764,000 and earnings of 
$116,000, or 14 cents a share, in the 
same period a year ago. 

Don E. Warner, president, says 
sales and income gains were led by 
the Audio products division. He pre- 
dicts continued sales gains in the fi- 
nal six months, "resulting in another 
record sales year." 

-CBS feels "1975 will be another 
fine year," Arthur R. Taylor, presi- 
dent told security analysts. 

The company posted record earn- 
ings from continuing operations of 
$108,557,000, or $3.80 a share, on 
sales of $1,751,341,000 for the year 

-SPECIAL TO MOR STATIONS - 
JAMES FRASER 

Compelling New Release 

"A BROKEN MAN" 
B /W 

"LIVIN; LAUGHIN; 

LOVIN"' 
(One By One) 
Centaur 205 

DJ Copies (and photo) 
on request. 

VEN PITON!, Prom. Mgr. 
82 Aldine Street 

Rochester, N.Y. 14619 

CUSTOM RECORE PflESSINC 
QCA HAS IT ALL UNDER ONE ROOF 

IN 24 TRACK RECORDING STUDIO 
IN MASTERING AND PLATING 

7" & 12" AUTOMATIC PRESSING 

COLOR SEPARATIONS . PRINTING & FABRICATING 

or, LY-S QUEEN CITY ALBUM Inc. 
2832 Spring Grove Ave., Cincinnati, Ohio 45225 

Phone 513 - 681 - 8400 

ended Dec. 31, compared to earn- 
ings of $94,564,000, or $3.32 a share, 
on sales of $1,555,200,000 a year 
ago. Earnings in 1973 were reduced 
$1,601,000, or 5 cents a share, as a re- 
sult of discontinued operations. 

Sales for the CBS Records Group 
were $420.4 million in 1974, with 
earnings before taxes of $44.8 mil- 
lion. 

-Memorex reports it reduced ,its 
net loss in 1974 compared with 1973, 
because of improved demand for its 
products. "The continuing demand 
should provide the basis for profit 
restoration in 1975," the company 
said. 

The company lost $9 million, or 
$2.08 a share, on sales of 
$217,600,000 for the year ended 
Dec. 31, compared to a loss of 
$119,100,000, or $27.63 a share, on 
sales of $176,900,000 in 1973. 

-GRT Corp., Sunnyvale, Calif., 
reports sales of $25,558,000 and net 
income of $1;189,000, including a 
$582,000 tax -loss carry- forward, or 
33 cents a share, for nine months 
ended Dec. 31, compared to sales of 
$24,437,000 and earnings of 
$1,476,000, including extraordinary 
income of $714,000, or 40 cents a 
share in the same period a year ago. 

In the third quarter, sales were 
$8,910,000 and earnings $516,000, 
including an extraordinary gain of 
$252,000, or 14 cents a share, com- 
pared to sales of $9,619,000 and 
earnings of $814,000, including a 
tax -loss carry- forward of $394,000, 
or 22 cents a share, in the same pe- 
riod a year ago. 

"Despite the current downturn in 
the economy, basic consumer de- 
mand for prerecorded music tapes 
appears to be holding reasonably 
well," says Alan J. Bayley, president. 

"However, product inventories in 
the distribution channels are gener- 
ally lower because retailers have 
been drawing on their existing 
stocks," he feels, "and this has re- 
duced manufacturers' shipments to 
some extent." 

Survey Reveals 

Dealers Prefer 
Non -Branch Buys 

LOS ANGELES -Record manu- 
facturers who distribute through 
branch operations have an advertis- 
ing and promotion job ahead of 
them with the nation's independent 
dealers. 

In answer to a question in a Bill- 
board survey which specifically sin- 
gled out distributors, branches, 
racks, one -stops and others as to pos- 
sible buying sources, 33 out of 40 or 
82.5 percent responded that they 
buy from distributors, while only 15 
or 37.5 percent reported doing busi- 
ness with "branches." Five dealers 
or 12.5 percent buy from racks, 
while 25 or 62.5 percent buy from 
one -stops. Dealers could signify 
multiple buying sources on the ques- 
tionnaire. 

Forty -seven percent of the 37 in- 
dependent dealer response stated 
record salesmen call on them 
weekly, while 19 percent never see a 
salesman. Eight percent see a sales- 
man every two weeks while 12 per- 
cent see a salesman every six 
months. 

Distributor Signed 
SAN FRANCISCO- Arrange- 

ments have been finalized for Fa- 
derkat Records, a subsidiary of Eric 
Hilding's Apollo Records, to be dis- 
tributed via International Record 
Distributing Co. 

MorkeE Quotations 
1974 

High Low 

As of closing, Thursday, February 20, 1975 

NAME P -E (Sales Low Close Change 

20% 11% ABC 5.9 1766 19 171/2 19 + % 

4% 2 Ampex 4.1 1311 41/2 4% 4% + %. 

2W 1 Automatic Radio 18 36 2% 2 2 - %. 

9% 4% Avnet 3.1 409 6% 61/4 6'1 - %. 

25% 9 Bell á Howell 4.6 949 14% 14%. 14% + % 
40'1 25 CBS 10 1136 401/2 39% 40% + % 

4% 1% Columbia Pic. 15 451 4 3% 3% - %. 

3 1% Craig Corp. 2.6 100 2% 2%. 2%. Unch. 
52% 17% Disney, Walt 24 4247 401/2 38% 401/2 + 3% 

3 136 EMI 6.5 81 3 2% 2'1 Unch. 
29% 18% Gulf + Western 4.2 520 28% 27%. 2734. - 1% 
8v. 2v. Handelman 11 129 4% 41/2 4% 

121/2 5 Harman Ind. 2.6 61 8'f. 7% 7% - % 
7% 2% Lafayette Radio 5.2 390 41/2 4% 4% + '1 

1736 111/4 Matsushita Elec. 6.5 22 14% 14%. 1415 - % 
36% 19% MCA 6.1 628 36% 33% 36% + 2% 
32% 9%. MGM 5.6 542 321/2 2734 32%. + 3% 
80''/ 43% 3M 18 3193 49% 47% 49% + 1% 

8% 1'1 Morse Elec. Prod. - 222 2% 2 2 - %. 

61% 32% Motorola 17 728 455. 43% 45 + 1 

23 11% No. American Phillips 5.7 102 151/2 15% 15% - % 
19% 534 Pickwick Intl. 5.6 233 13 12 12% - % 
6% 2 Playboy 6.0 63 2% 2% 2% + % 

2134 9% RCA 9.6 2491 14% 14 14% - % 
10% 4% Sony 15 5904 7% 7'1 7% - % 
25 8'1 Superscope 3.0 441 16 15% 16 + 1% 
26 10 Tandy 8.7 1549 24% 2334 2434 - %. 

6'1 2% Telecor 3.3 17 3% 31/2 3% - % 
4 Ivo Telex - 682 1% 114 1% Unch. 
21 .14 Tenna 8.5 120 2.10 2.02 2.10 + .02 

10% 5% Transamerican 12 1696 7% 7% 7'1 + % 
9 4% 20th Century 20 762 8% 7% 7% - Si 
1% .05 Viewlex - 71 .12 .11 .11 + .02 

18'1 Eve Warner Commun. 4.3 581 12% 11%. 12% Unch. 
31% 9% Zenith 9.6 1691 13 12%i 13 + % 

As of closing, Thursday, February 20, 1975 

OVER THE VOL. Week's Week's Week's OVER THE VOL. Week's Week's Week's 
COUNTER High Low Close COUNTER High Low Close 

ABKCO Inc. 13 1% 1% 1% Schwartz Bros. 1 1 % 1/2 

Gates Learjet 154 6 5% 6 Wallich's 
GRT % % Music City - % % % 
Goody Sam 2% 2% 2% Kustom Elec. 24 11/2 1% 114 
Integrity Ent. % r1 Orrox Corp. 22 v. % % 
Koss Corp. 68 4% 4% 4% Memorex - 3% 2% 3% 
M. Josephson 36 7% 7% 7% 

The above contributed to Billboard by Bache & Co., members of the New York Stock 
Exchange and all principal stock exchanges 

Nehi Asks $17,066 Of Target Records 
LOS ANGELES -Nehi Record 

Dist. here is suing Target Records, 
believed to be the only chain of 
black -owned inner -city record stores 

in the U.S., alleging indebtedness of 
$17,066.11. The superior court suit 
states the delinquency covers a four - 
year period. 

NEW CONCEPT REPLACING ROCK CONCERTS 

OPPORTUNITY FOR BIG PROFITS - 
LOW COSTS 

Once every few years, perhaps only once in a decade, something truly new 
and revolutionary comes along. In 1973, after two years and $500,000 
CIN -A -ROCK was created. Our full -length Movie with special stop action 
was synchronized to merge with our original Live Rock Musical. The CIN - 
A -ROCK cast performed live while the movie played on. 20,000 cheered its 
introduction. It soon gained national publicity and acclaim and has been 
playing in movie theatres ever since. It opened up a whole new source 
of business for the movie theatre industry. Now, additional promoters 
are needed in many states to present this entertainment revolution that 
does not depend on big name -high cost performers. You can bring it into 
every size movie theatre and college in your state on an exclusive basis for 
one year on a royalty to us. Good for both big cities and small towns. We'll 
give your our formula, our powerful promotion materials, our training, and 
the sensational CIN -A -ROCK show itself including our major movie, for 
mass bookings in your state. 
Certain states still open' Strike while its hot!! 

INDIE -PIX RELEASING CORPORATION, SENT TENZER. President 
400 East 56th Street New York City. New York 10022. 12121 371 -2480 

ilkGRAMMY AWARDS NIGHT IS MARCH 1, 1975 

It's a black tie affair .. . 

Free delivery and 
pick -up service. 
Discount rates on 

group rentals. 

FORMAL WEAR 
Rentals and Sales 
Most Charges accepted 

Formal shoes and accessories also available 

For the Finest Selection 
of Tuxedo Styles by . . . 

HERMAN'S FORMAL WEAR 
1190 Ave. of the Americas (Bet 46th & 47th Sts.1. New York. N.Y. 12121 CI 5 -2277 

Branch 425 7th Avenue. New York. New York (212) CH 4 -1398 



DOG SOLDIER 
IS ON THE ATTACK 
With critics and audiences raving, Dog Soldier is conquering America: 

ON TOUR NOW. 
February 28 Richmond, Virginia /March 1 Washington, D.C./ March 2 Long Island, New York 

March 3 and 4 New York, New York, Bottom Line /March 6 Atlanta, Georgia 

March 7 Orlando, Florida /March 14 Fort Wayne, Indiana /March 16 Indianapolis, Indiana 

AND MORE TO COME! 

On United Artists Records & Tapes UA-LA405-G 



Earth,Wind 8& Fire does 

Since the remarkable success of 
Earth, Wind & Fire, it seems as if a 
hundred groups have appeared with 
a similar sound. 

B 1975 CBS Inc. 

"CDLUMBM. "®MARCAS REG. PRINTED M U.SA. 



it better than anyone. 

But they aren't in a similar league. 
The first group to successfully 

combine all the elements of seventies 
music is still, by far, the best. 

Earth, Wind & Fire. 
The new a l bu m, "That's the Way 

of the World;' widens the gap even 
further. It's instant gold, of course. 

"That's the Way of the World" -the spectacular new album 
by Earth, Wind & Fire, including their hit "Shining Star." ,00 

On Columbia Records and Tapes 
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General News 
Momentum Growing For Singles To Drop 

Continued from page 1 

they are ready to roll back the price, 
but don't want to be the leader. 

"Forget about the over -used T- 
shirts, posters, sweaters and that 
kind of stuff," says Joe Martin of 
Apex- Martin, N.J. entity which 
racks, distributes and has retail 
holdings. 

Martin feels the money from such 
merchandising should go into build- 
ing basic singles promotion to where 
it was a decade ago. "We need sin- 
gles to break artists. It's the surest 
way." He feels the price increase was 
a bad mistake. 

Martin, who racks singles in the 

Two Guys chain through the East 
from Vermont to Baltimore, says he 
and buyer -vice president Lou Man- 
dell are in the midst of a nine -day 69 
cents single sale, ending Sunday 
(22). The drastic price drop meant a 
hefty profit dip. Martin feels he 
overstocked the stores with large 
quantities of from 50 to 100 of the 
hottest singles in each area. Radio 
activity was carefully studied to af- 
ford a locally- popular mix. Most 
stores ran out by Saturday night 
(15). Martin has experimented in his 
own few N.J. retail outlets, dropping 
price from 98 cents to 89 cents. A 50 
percent increase in sales resulted. 

George Schnake, marketing direc- \ 
records inc. 

Distributors of 
Phonographic 

Records and Tapes 

41 -43 39th Street 
Long Island City, N.Y. 11104 

(21 2) 786 -7667 
TELEX 235976 
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JOE 

SMITH 
You and your guest 

are invited to be 

our guest for dinner, 
any night this week! 
Call Joe D'Amore at 

PATSY D'AMORE'S 

VILLA CAPRI 
465 -t 148 

6735 Yucca Street, Hollywood 

THIS IS NOT A SPECIAL! 

Our Everyday Low Price 

ALL $6.98 List LP's 

V/50 

ALL $7.98 List Tapes 

$445 
No Minimums 

MR. TOPP TAPE CO., INC. 
239 Sunrise Highway 

Rockville Centre, N Y. 11570 
(516) 764 -2512 

Telex: 14 -3156 MR. TOPP ROCV 

IS NOT 
FROM 

PASADENA j 

tor of the 64 -store Record Bar chain, 
feels better fill is essential. His stores 
are not centrally warehoused. His 
managers continually gripe over dif- 
ficulty in getting new, breaking sin- 
gles. 

He is impressing managers to 
work closely with local radio pro- 
grammers. Tom Biehn, who operates 
three Records Unlimited stores in 
central Michigan, is one of the rare 
retailers adding singles. His two - 
year -old chain has stocked only LPs 
and tapes, but he wants to cultivate 
the young, novice record customer, 
who he feels is a singles buyer. 

Billboard's recent first retailer sur- 
vey reported 80 percent of the na- 
tion's independent retailers stocked 
singles. Al Franklin, general man- 
ager of ABC's leisure time retail 
record chain of six stores, reports he 
has dropped singles from over $1 to 
94 or 96 cents, depending on local 
and state tax, to keep the price under 
a buck. 

R.A. Harlan, vice president of 
buying for ABC Records & Tapes, 
feels the price must come down. He 
sees no upturn without a price incen- 
tive. Steve Kugel, national sales 
manager, is preparing a singles sales 
drive for the rack and distributing 
chain, which now ranks third na- 
tionally. 

Disk Stars Set 
To Appear At 
Grammy Awards 

NEW YORK -More than two 
dozen recording personalities are 
scheduled to appear on the Grammy 
Awards hour -and -a -half live tele- 
cast March 1 on the CBS network. 

The show, which emanates from 
the Uris Theater here, will be hosted 
by Andy Williams. Set to participate 
either as performers or presenters 
are David Bowie, Harry Chapin, 
Rita Coolidge, David Essex, Rob- 
erta Flack, Aretha Franklin, Marvin 
Hamlisch, the Les Hooper Big Band, 
Waylon Jennings, Tom Jones, 
Andre Kostelanetz, Kris Kristoffer- 
son, John Lennon, Moms Mabley, 
Ann -Margret, Bette Midler, Anna 
Moffo, Anne Murray, Tony Orlando 
and Dawn, Paul Simon, Kate Smith, 
the Spinners, Ray Stevens, Rudy 
Vallee, Paul Williams, Stevie Won- 
der, and members of the cast of the 
Broadway musical, "The Magic 
Show." 

Jack Elliot will conduct a 50 -piece 
orchestra on stage. 

Several Recording Academy 
chapters will hold pre -telecast pres- 
entation ceremonies to announce 
Grammy winners in categories not 
covered in the broadcast, according 
to Bill Lowery, national president. 

A national dinner for this purpose 
will be held in New York's Ameri- 
cana Hotel just prior to the telecast. 
In Los Angeles, Academy members 
will meet at the Beverly Wilshire 
Hotel. The San Francisco chapter 
will gather at the Golden Gateway 
Hotel, and in Chicago the scene of 
festivities will be the Continental 
Plaza Hotel. 

Program One -Stop 
In An Expansion 

UNION, N.J.- Program One - 
Stop has opened a branch in Sau- 
gerties, N.Y. The new site was cho- 
sen because of its central location in 
order to service operators in the up- 
state New York, Hudson Valley and 
Western Massachusettes area. 

Mitch Rapoport of the company 
says that the one stop will be stocked 
with new releases, current hits, 
standards and title strips. 

Sir Productions photo 

UNEMPLOYMENT BENEFIT -Lynyrd Skynyrd fans in Detroit were treated to 
a rare opportunity when the group distributed free tickets for its Detroit con- 
cert to unemployed followers. More than 300 tickets were given out by the 
group as a gesture of their empathy to those out of work. The group's man- 

ager, Peter Rudge, says this approach will be used in various other cities also, 
as a way to utilize unused tickets. 

Launch Country Disk Club 
Continued from page l 

cal field follows successful tests be- 
gun the first of this year on: 

A TV package offering similar 
to Dynamic House. 

A continuity program with the 
first three of an eventual 20- volume, 
three LP /tape sets. 

A negative option record /tape 
club with an ambitious editorial/ 
product publication each month. 

Key to success, Klemes feels, is the 
same type of specialization that has 
built the three Polymusic classical 
clubs to over 100,000 members in 
less than four years, which he claims 
exceeds the combined classical seg- 
ments at Columbia House and RCA. 

Leaning heavily on the advice and 
expertise of the Nashville "family" 
of Mercury /Phonogram, MGM/ 
Polydor and Phonodisc executives, 
Klemes believes the program will 
succeed because country is 1) the 
biggest single area of specialty in- 
terest outside classical, and 2) cries 
for distribution outside of some 
limited areas. 

Already named to the Nashville 
Country Club "advisory committee" 
are Mercury vice president and pro- 
ducer Jerry Kennedy, Mercury art- 
ists Faron Young and Tom T. Hall, 
and Boudleaux Bryant of the House 
of Bryant. Special consultant is Jim 
Wilson, former Starday /King mail - 
order manager and more recently 
with Phonodisc in Nashville. 

Working through the KSS & 
Singer ad agency, headed by former 
Longines executive Fred Singer, 
Polymusic has tested the TV pack- 
age in several markets with no defi- 
nite feedback except "good vibes" 
on the basic pitch, Klemes says. 
Various offers and prices for the 
continuity program and club itself, 
tested in specialized media such as 
country fan magazines and regional 
newspapers, came up with "encour- 
aging numbers," he notes. 

Klemes points out the three keys 
to establishing both continuity and 
club programs are purchasing and 
payment performance, both known 
industry factors by category of 
buyer, and cost per new member. 
After first returns, "We are very 
happy with enrollment costs," he 
says, "but tests are often better than 
campaigns, and we don't know 
why." 

First three volumes of the Country 
Music Cavalcade of Stars continuity 
program are basically Mercury/ 
MGM family artists due to the nec- 
essity of getting packages together 

for the test. But Bob Ciotti, who 
recently joined as director of pop 
a &r from Longines, and Columbia 
House before that, has the key re- 
sponsibility of negotiating licensing 
deals with other labels for country 
product which they'll need for the 
total 500 -cut offering. 

Both he and Klemes emphasize 
that the important factor in the proj- 
ect is that country is not readily 
available at the retail level. They 
draw the analogy to the start of Co- 
lumbia House 20 years ago, before 
shopping centers and major depart- 
ment stores broadened record /tape 
distribution. 

They also insist on "pure" country 
offerings, although already have 
had protests from some died- in -the- 
wool fans about including an Olivia 
Newton -John release in the first 
club offering. "Crossover artist 
product will only be included if it is 
a true country release," Klemes says. 
"Conversely, if someone like Johnny 
Rodriguez makes a Broadway show 
tunes album, it will be mentioned for 
those `complete discography' fans, 
but not featured" 

With the continuity package of- 
fered in either LP or 8 -track at $71.98 
each, response thus far has been 
about 50 -50, Ciotti notes. But the 
club tests either four records /tapes 
at $1 each /buy four in two years or 
12 records /tapes at 99 cents /buy 10 

in three years -have pulled over 60 
percent 8- track, about 10 percent 
cassette and less than 30 percent LP. 
Both responses bear out the contin- 
uing direct market shift to tape 
noted in recent results from both Co- 
lumbia House and RCA (Billboard, 
Feb. 15). 

Hassett Heads New 
Tony Bennett Label 

NEW YORK -Tony Bennett and 
several business associates have 
formed an independent record com- 
pany, but it is still unnamed and a 
decision has yet to be made if the en- 
terprise will market through inde- 
pendent distributors or affiliate with 
a major manufacturer. 

Officers of the firm are William D. 
Hassett Jr., president; Jack Rollins, 
vice president and Richard Roemer, 
secretary and general counsel. 

Material for a first album has 
been recorded and is now being 
edited, according to Rollins. Com- 
pany offices are at 130 West 57th St. 
here. 



Telegram 
NO WDS.-CL. OF SVC. f o. OR C XL CASH NO. TC THE ACCOWNT OF OVER NIGHT TELEGRAM 

UNLESS BOX ABOVE IS CHECKED THIS 
MESSAGE WILL BE SENT AS A TELEGRAM 

Send the following message, eeit¡ect to Kw Norm en eck hereof, whiokeed to 

SUZI QUATRO ARRIVNG WITH HER 
HOTTEST SINGLE YET - WATCH OUT 

"YOUR MAMAWON'T LII ME" 

WILL ABSOLUTELY KNOCK YOU OUT! 
SOIORRS TSL. N0. 

ON ARISTA RECORDS 
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...WORLDS TOUGHEST TEST FOR THE flEW SHURE SR SOUND 
When Opryland undertook the recent, eminently suc- 
cessful U.S. State Department five -city, 27- performance 
tour to Russia, soundman Tom Moores faced an over- 
whelming array of uncommon problems that called for 
an extraordinary sound system. Fail -safe reliability was 
a must due to time factors_ and remoteness -the near- 
est source of U.S. repair parts or equipment was often 
over 1,000 air miles away. Sound quality requirements 
were a matter of International Prestige. The system 
he chose consisted 100% of Shure SR Professional 
Sound Reinforcement Components and Shure SM54 
microphones! 

". .. SIZE TO PERFORMANCE, 
THE BEST I'VE EVER SEEN"* 
Years of research and development -plus four years of 
field- testing in every conceivable big sound application, 
coupled with in -depth consultations with a Who's Who 
of sound installers, soundmen, road managers, and au- 
ditorium technicians went into the design of this rugged, 
reliable, professional equipment. SR components can 
be used as a system (or inserted as individual links 

within a system of quality componentry) in virtually un- 
limited combinations with assurance of uncompromis- 
ing quality -in power, intelligibility, musical purity and 
controlled coverage. SR is already in use as the main 
sound system in many Vegas hotels, Chicago audito- 
riums and hotels, churches, and giant amusement parks. 

A WHOLE NEW SPECTRUM OF AUDIO TOOLS 
The Shure SR101 audio console accepts eight balanced 
low impedance microphones (two channels switch to 
high level inputs), each with individual controls for vol- 
ume, reverb, high- and low- frequency equalization, and 
input attenuation. The SR105A 200 -watt continuous 
(RMS) power amplifier with bridging capabilities to ob- 
tain 400 watts (RMS) permits either direct speaker 
coupling or direct- and transformer -coupled output for 
70 -volt lines. The SR108 is a wide -response, wide -dis- 
persion speaker system, has biamp capability, and is 
suitable for permanent or temporary installations. And 
an array of custom accessories add further flexibility. 

*Tom Moores talking about SR equipment. 

Call collect For 
Technical information, the name of 
your dealer, and sound installation 

application guide and catalogs. 

SHURE HOT LiflE 

(312) 679-8565 

HUR 

Send technical information, name of dealer, and sound instal- 
lation application guide and catalogs. 

Name 

Address 

City 

State Zip 

Call me (Tel. No) 

® Shure Brothers Inc., 222 Hartrey Ave., Evanston, IL 60204 
In Canada: A. C. Simmonds & Sons Limited 

Manufacturers of high fidelity components, microphones, sound systems and related circuitry. 
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General News 
`DELICATE NEGOTIATIONS ON 

Ampex-Londonlie In Jeopard 
NEW YORK -Ampex Music Di- 

vision (AMD) which once boasted a 
near total monopoly of the tape du- 
plication and distribution business 
in this country, is in the middle of a 

Blue Jars 
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By RADCLIFFE JOE 
contractual struggle to hold on to 
London Records, one of its last re- 
maining major accounts. 

Although the details of the con- 
tractual differences have not been 
openly aired, spokespersons for both 
London and AMD agree that they 
are in the middle of some "delicate" 
negotiations on the terms of this con- 
tract which is due for renewal within 
a few weeks. 

While London officials remain 
tight- lipped about how they view 
the progress of the negotiations, Am- 
pex people express confidence that 
despite the "differences of opinion" 
the deal will be renewed. 

For Ampex, which has been 
slowly losing whatever grip it had on 
the home entertainment industry (it 
shuttered its home audio and video 
hardware divisions, as well as Am- 
pex Records about three years ago) 
the retention of London Records 
and its affiliated labels is important, 
if only for prestige. 

As recently as 1973 AMD enjoyed 
exclusive duplicating and distribu- 
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tion rights to the tape catalogs of 
such prestigious labels as the WEA 
Group, the Motown family of labels, 
the Buddah Group, Polydor 
Records, and Vanguard Records, 
among others. 

However, new economy drives by 
some labels, new marketing and dis- 
tribution strategies by others, and in 
some cases differences between label 
and duplicator, resulted in a gradual 
withdrawal by many labels, leaving 
Ampex now with London as the lone 
biggie, along with a number of 
small, specialized jazz and other la- 
bels. 

In the case of WEA, AMD is still 
under contract to duplicate product, 
but all distribution is now done by 
WEA; Polydor Records, along with 
MGM is being duplicated by the in- 
dividual labels, and distributed 
through Phonodisc, the distributing 
arm for both; Motown is being du- 
plicated and distributed in- house; 
the Buddah Group recently 
switched to GRT (General Re- 
corded Tape) which now has exclu- 
sive duplicating and distribution 
rights in the U.S. and Canada; and 
AMD terminated the Vanguard 
contract last year after a 15 -year as- 
sociation. 

Axton TV Tops 
Craig Promotion 

LOS ANGELES -Fresh off a TV 
spot campaign with major recording 
stars Leon Russell and Billy Preston, 
Craig Corp. is nationally sponsoring 
a star- packed syndicated special 
built around Hoyt Axton set for 50 
markets around June and pushing 
its Power Play car stereo product. 

The use of major recording stars 
in TV programs aimed at its target 
buyer 18 -34 audience is positioning 
Craig is in a broader product posi- 
tion, says Lauren Davies, vice presi- 
dent and sales manager. Already set 
to push a home product line, Craig 
will bow at NEW -COM its entry 
into CB radio, though not paired 
with car stereo, he says. 

Craig will also add cassette to its 
existing line of four Power Play car 
units. 

20th Century 
Continued from page 3 

"Be able to have an office in Eng- 
land that knows that market as well 
as we know the U.S. market here." 

Until now, 20th has had only a la- 
bel director, but he was really a part 
of the Pye orgnaization. Two men 
and a secretary will be hired to oper- 
ate the new 20th office in London. 

The office is not really the first 
step of a multi -facted increase in Eu- 
ropean activities. Within the next 
two or three weeks, 20th Century 
Records will back a tour by Randy 
Edelman of England and Europe 
and this will be followed with a simi- 
lar tour by Rita Jean Bodine in 
April. 

"You can't just send records to 
England or Europe and expect them 
to happen," says Pasternak. 

In Europe, records by a U.S. artist 
have a tendency not to sell unless the 
artist does promotional visits and 
these cost the record label. 

"There is a good cost involved," 
Pasternak says, "but if you believe in 
the artists and work properly with 
him or her, you have to spend it." 

Both Edleman and Bodine will be 
conducting press receptions, making 
TV appearances and it's likely that 

Test On Selling Records 
Continued from page i 

are described as encouraging by the 
principals. 

Product offered is selected from 
the pool of material in the RCA 
Record Club, with a number of titles 
also taken from the Reader's Digest 
disk catalog. 

While the marketing formula is 
thought to have great income poten- 
tial on its own, RCA's prime motive 
is to build participation in its club, 
according to David Heneberry, di- 
visional vice president in charge of 
the music service. 

Similar projects by the Digest 
plugging other merchandise have at- 
tracted significant revenue. Bill 
Nielsen, who runs the newly- estab- 
lished QSP music division for the 
Digest, points to results achieved by 
the QSP candy and magazine sub- 
scription divisions. Latter have been 
in operation for many years. 

"Each of these divisions grosses 
about $30 million a year," he says. 
With reference to the music wing, he 
adds: "We think it's a winner." 

Marketing formula has school 
groups and other youth organiza- 
tions pitching local prospects to buy 
records and tapes listed in a special 
brochure prepared by RCA. Con- 
sumers are told funds earned by the 
youthful sales persons will finance 
community projects such as the pur- 
chase of band uniforms, or a school 
trip to the state capitol. 

The brochure states on its cover 
that in the past "over $88 million has 
been earned by schools and organi- 
zations for their activities" via QSP 
fund -raising programs. 

For its efforts, the soliciting 
groups receive 40 percent of the 
gross, with all product sold at sug- 

gested list prices. Fulfillment is by 
the RCA Music Service, which fol- 
lows up each sale with a club enroll- 
ment mailing. 

"We feel the plan exposes product 
to potential club enrollees in a favor- 
able way," says RCA's Heneberry. 
"As media availability shrinks, we 
must find good ways to attract au- 
dience for mail-order." 

All product listed in the sales bro- 
chure is chosen by RCA. Of the 134 
titles carried, only 41 carry the RCA 
logo, with the remainder represent- 
ing 15 other labels. Top artists are 
featured in a number of musical cat- 
egories, including pop, country, clas- 
sical and children's. 

Records must have been available 
for at least three months before 
being eligible for catalog listing, ac- 
cording to Heneberry. They are cho- 
sen for longevity potential, since the 
plan calls for only a single brochure 
edition to be distributed during any 
school year. 

62% Of Dealers 
Do Not Discount 

LOS ANGELES -Sixty -two per- 
cent of the nation's independent 
music dealers do not special dis- 
count, adhering to regular store 
prices. 

Twenty -one of 34 dealers who re- 
sponded in a Billboard survey said 
they did not special discount. The 
remaining 13 dealers were split. 
About half offer weekly discounts 
over and above their store price. 
Most of this discount averages about 
$1.50 off regular price and holds 
only for a week or two. The other 
half offer sporadic discount specials. 

$7 MIL TOTAL SINCE 1960 

ASCAP Grants Disclosed 
NEW YORK -ASCAP's special 

awards panels have voted additional 
cash grants totalling $78,600 to 
writer numbers of the society. This 
amount is in addition to $665,250 
approved in August and has raised 
the total distributed since 1960 to 
more than $7,100,000. 

Composers receiving awards in 
the standard field include Jack Bee- 
son, Louis Calabro, Lukas Foss, 

In London 
Edelman will perform for radio and 
press executives. 

20th is directing stronger drives at 
both the Australian market -and 
Pasternak may be visiting that coun- 
try with an artist about mid -year- 
and Japan. With the Japanese mar- 
ket, Pasternak is again doing special 
"tailoring" of product. 

For example, the market there 
leans especially toward soundtracks 
and big band material. Thus, Mau- 
reen McGovern's product in Japan 
is soundtrack related, such as her 
"We May Never Love Like This 
Again" single which she performed 
in the movie "The Towering In- 
ferno." That film clip from the 
movie, incidentally, has been sent to 
the more than 35 licensees of 20th 
around the world to help break Ms. 
McGovern as a worldwide class art- 
ist. 

Pasternak points to the domi- 
nance of Barry White and all of the 
White -produced product. "He's un- 
doubtedly the leading soul artist 
around the world." And now Pas- 
ternak, who was named inter- 
national director only six months 
ago, is laboring to build that same 
kind of popularity for other label 
artists. 

Barbara Kolb, Cail Kubik, Gerhard 
Samuel, and William J. Sydeman. 
Musical theater recipients included 
Jim Wann, Bland Simposn, Fred 
Silver, Gene Curty, Nitra Scharf - 
man and Chuck Strand. 

Other winners in the popular 
field are David Nichtem, Ken As- 
chor, Phoebe Snow, Earl Wilson Jr., 
Marvin Hamlisch, Janice Torre and 
Fred Spielman. 

Also recognized by the independ- 
ent awards panel are Jacob Brack - 
man, Johnny Bristol, Mary F. Cain, 
Dave Palmer, Luigi Creatore, Hugo 
Peretti, Tim Moore, Lee Loughnane, 
Ray Parker, Betty Duke, George Fis - 
choff, Doc Severinsen, Christine Va- 
rian, Phil Cody, Alan O'Day, Marty 
Cooper and John Riggs. 

Bricusse Signs 
With Chappell 

NEW YORK -Chappell Music 
and writer Leslie Bricusse have 
signed a long -term co- publishing 
and administration agreement 
through Bricusse's firm, Stage and 
Screen Music. 

As part of the agreement, Chap- 
pell will also administrate Taradem 
Music, firm owned by Anthony 
Newley and Briscusse. 

Bricusse's catalog of songs include 
"My Kind Of Girl," "If I Ruled The 
World," "The Candy Man" and 
"What Kind Of Fool Am I ?" He's 
currently working with Jule Styne 
on "Serafina," musical adaptation 
of Tennessee Williams' "The Rose 
Tattoo." For film, he recently com- 
pleted the screenplay for "The Great 
Music Chase," for which he adapted 
the music of the "Nutcracker Suite" 
and wrote original lyrics. 
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Rodio-TV Pro9rommÎn9 
Bay Area's KRE Starts a Trend 

BERKELEY, Calif.- KRE -AM- 
FM has, within a year of instituting 
an innovative jazz -soul format in the. 
Bay Area, provoked changes along 
similar lines in the formats of other 
local stations. 

"When we started this format last 
March," says operations manager 
Duncan Robertson, "we were no- 
where in the ratings. By last August, 
we had moved up to No. 9 in the 7 
p.m.-to-midnight slot. Shortly there- 
after, KDIA, which usually sticks 
solely to Top 40 soul, started playing 
some contemporary jazz, and KJAZ, 
which has always been more con- 
servative, started playing the new 
stuff. And now KSFX has just 
changed its format entirely to black 
MOR. Of course, there's no proof 
they did it because of us. But it's a 
good bet." 

There are other indications of suc- 
cess. General manager Alice Potter, 
who has been with KRE for 11 years 
and been in the driver's seat for one, 
says that sales of KRE's airtime have 
increased dramàtically. Program di- 
rector Rob Singleton says that, 
whereas in the past promotion men 
would say "KRE ?" when they 
called, "are now servicing us beau- 
tifully. Because they know we're 
breaking and selling records from 
here." Singleton cites the Rance Al- 
len Group as a good example. 

KRE operates at 1400 AM and 
p 102.9 FM. For the other 12 hours it is 
Q automated so there are no break -ins 

0 (except for preprogrammed ads), 
m and "the music is more instrumental 

and not always quite as contempo- 
rary." 

Lri In speaking of KRE's program - 
rn ming, Singleton cites his station as a 
'- prime example of the reason soul 

charts are reflecting sales of a lot of 

Ú jazz LPs even though AM soul radio 
m is not playing those albums very 

i much. 
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By JACK McDONOUGH 
"We're playing the music," says 

Singleton, "and I think we're head- 
ing in the right direction. Progressive 
rock as a dynamic force in music is 
slowing down and jazz- related mu- 
sic is coming on very strong. I think 
it's a new era." 

Previous to this jazz -soul format, 
KRE played MOR sounds and was 
not getting anywhere. The bad rat- 
ings, combined with a late 1973 an- 
nouncers strike and then an execu- 
tive personnel purge, provided the 
opportunity to try something differ- 

ent. KRE had already begun the ex- 
periment in the spring of 1973 of 
mixing jazz and blues on a weekend 
FM show which, they admit, was 
"an unusual combination." 

But it was fairly successful and in 
the spring of 1974 when the time was 
ripe for change, "We looked at the 
market and knew that we didn't 
want to duplicate anything that was 
already available," says Robertson. 

'We're in an area of a very high 
minority population here in the East 

(Continued on page 23) 

McKinnon Confident That 
KSON Gospel Will Click 

SAN DIEGO -Admitting that ev- 
eryone is observing the change of 
KSON -FM to gospel music in a Top 
40 format approach with "a little 
skepticism," owner Dan McKinnon 
reflects that all advertisiers had the 
same skeptical feeling about modern 
country music radio "when we pio- 
neered sales with that form of pro- 
gramming 12 years ago on KSON- 
AM." 

The station will broadcast gospél 
music 6 a.m.- midnight. "We've done 

Miami's Zeta 4 Off Like a Jet 
MIAMI -Zeta 4, FM sister station 

of WINZ -AM, went on the air at 4 
p.m. Feb. 4 and according to pro- 
gram director Bill Stedman, more 
advertising has been sold in the en- 
suing four days than has been sold 
before. 

The fully quad, 83,000 -watt sta- 
tion WNET from `wall -to-wall, good 
MOR music' (or what Stedman la- 
bels `elevator music') to progressive 
rock -a change, to the dismay of its 
previous advertisers. 

But, the new format is no deter- 
rent to new advertisers who are 
flocking to buy time which is sold 
only in one -minute blocks, with a 
maximum of eight an hour. 

The reason for the radical switch 
in music programming was due to 
the fact that WINZ -FM never 
showed up in any of the rating books 
during its slightly- more -than -a -year 
of operation. 

"We knew we had to do some- 
thing to bolster our ratings," says the 
youthful, bearded, bespectacled 
Stedman. "And South Florida was 
ready for a good progressive rock 
station; one which plays no Top 40 
at all." Although South Florida does 
have a progressive rock station 
(WSHE in Fort Lauderdale) Sted- 
man claims it is not adhering to a ba- 
sic formula of pure progressive rock. 

"They throw in some Top 40," he 
says. "Finding a format that isn't 
being done in this area of some 36 
radio stations is next to impossible. 
To find something that isn't being 
done well is much easier. Progressive 
rock audiences can be compared to 
country audiences in their firm boy - 
alities. They won't flip the dial if 
they don't like a particular tune, un- 
like Top 40 listeners who are no- 
torious dial switchers." 

Stedman, who has been associ- 
ated with several Miami radio sta- 
tions, most recenity Y -100 and for- 
mer program director at WRNO, 
New Orleans, explains that Zeta 4 
will carry 1,500 titles on the current 
playlist "and we'll be adding new 
ones daily." 

Some of the artists and groups 
probably will be heard for the first 
time by Zeta 4's listeners. 

"In our advertising brochure, we 
say we play anything from the All - 
mans to Z.Z. Top," he grins. "We're 
playing artists like Joni Mitchell, 
ifethro Tull, John McLaughlin and 
the Mahavishnu Orchestra. There 
are quite a few English groups that 

Philly's WIQQ To 
Air Entire Albums 

PHILADELPHIA -Instead of 
just playing album cuts, Station 
WIOQ here will program complete 
albums. Tagging the period as "LP 
on Q," the station will play complete 
albums, both old and new issues, in 
their entirity at 11 p.m. every night 
of the week excepting on Saturday 
night. Broadcasts will be in stereo. 

haven't been here in this area. And 
we've just introduced Bruce Spring - 
steen to our listeners with a great re- 
sponse to this fine artist. You know, 
people say, well, I don't know if I 
want to hear that artist ... but how 
do they know they don't want to 
hear him if they never had an oppor- 
tunity to hear him? We're giving lis- 
teners an alternative." 

Stedman has done away with su- 
per- charged, high- energy disk jock- 
eys. "I think we're more human in 
our approach. It's low -key, quiet 
and nothing to jar the nerves." 

Within six months, Stedman pre- 
dicts that the combination of Zeta 4 
and WINZ -AM will be the No. 1 sta- 
tion in Miami. The AM station may 
be in for some changes, but Stedman 
was reluctant to discuss anything out 
of his domain. 

"We're going for the younger au- 
dience, the 18 -34 group," he ex- 
plains. "WINZ -AM is aiming for an 
audience up to 49 with overlapping 
between the two. I feel we're very 
strong in the middle bracket." 

Perhaps some of the ambience felt 
at the station is due to the six youth- 
ful, hip disk jockeys. Stedman main- 
tains that anyone working at the sta- 
tion should be into the music; into it 
enough that they listen to their own 
station when not on the air. 

"I think the whole trick is to sur- 
round yourself with the best people 
you can find; people whose musical 
tastes are in accordance to whatever 
the station is doing. People who love 
their work." Tom Krimsier does the 
6 -9 a.m. slot; followed by Stedman, 
who's on from 9 to noon; Rick Peters 
comes on at noon to 4 p.m.; Scott 
Christie from 4 to 8 p.m.; Steve Ca- 
pon 8 to midnight and The Coz 
McTraveler (Ron Shafran) holds 
forth all night. 

Stedman has been building good 
rapport with record companies. "If 
you can't get along with them com- 
fortably, then you might as well for- 
get it. The record people here have 
just about come in and thrown their 
arms around us. For the first time 
we're playing their new product; 
product that hasn't been aired in this 
area before. Radio stations can't ex- 
ist without record companies and 
those same record companies can't . 

exist without us." 
Although still in its infancy, Zeta 4 

is going to make itself an integral 
part of the community. "We're be- 
coming involved," Stedman says. 
"For instance, we picked up infor- 
mation on the upcoming Led Zep- 
pelin concert. And it looks like a dis- 
aster. Thousands and thousands of 
people pouring into West Palm 
Beach on a two -lane, 18 -mile road- 
way ... that's just one of the prob- 
lems we foresee. However, we're 
looking into it and if it looks bad, 
we'll try to bring about some positive 
changes. We're not trying to capital- 
ize on someone's misfortune, but 
South Florida has been getting 

third -rate treatment for a long time 
and we intend to change that. This is 
just one way of community involve- 
ment. I feel we have a responsibility 
to our audience to get facts straight " 

Stedman is currently negotiating 
with concert promoter Stephen 
Nicholas, Paradise Internationale, to 
set about what Stedman calls "a 
positive alliance" among industry 
people. 

Involved in the discussions are 

(Continued on page 23) 

extensive research and there's a hun- 
gry need for positive music on the 
radio that talks about the values 
presented in gospel music ... and we 
intend to break the ice and be the 
first radio station in the United 
States to program fulltime gospel 
music." 

The music will be the message. 
"There'll be no preacher programs, 
no testimonies, no pitch for funds or 
any other distractions ... just good 
gospel music presented in a profes- 
sional manner. And there is an over- 
whelming collection of recorded 
gospel music." The music spectrum 
will include the traditional quartets, 
country singers, rock recordings, sa- 
cred and religious songs, as well as 
MOR -type gospel music. 

The station is expected to be into 
its new format by mid -February. It 
previously programmed rock. 

McKinnon points out that gospel 
music sing -ins across the nation are 
attended by thousands. He adds that 
all major record labels will send rep- 
resentatives to San Diego to assist in 
setting up record distribution into 
the major stores to tie in with the ra- 
dio programming. 

Vox Jox 
By CLAUDE HALL 

LOS ANGELES -Allan Hotlen is 
the new program director of KHBR- 
AM-FM in San Francisco. He'd 
been program director of all news 
and talk station WCAU in Phila- 
delphia, but dates back to WHN in 
New York when it was an MOR sta- 
tion. Actually, previous program di- 
rector Ron Fels hadn't done a bad 
job with the station either in music 
approach or ratings; he took off to 
Tahiti a week ago to recoup face... 
AI (Funky Bob) Bendiero, who'd 
been doing afternoon drive at 
WCCC in Hartford, Conn., is now at 
WKAP in Allentown, Pa. 

* * * 
Zachary Rodowski posts me on 

the current lineup at WKBK in 
Keene, N.H.: Program director Chet 
Tart 6 -9 a.m., music director Neil 
Patrizzi 9 -noon, Chuck Henry after- 
noons, with B. J. Hickman pitching 
in on weekends. Station also uses the 
syndicated "Dick Clark Music Ma- 
chine" show on Sunday afternoons. 
... Eddie Edwards has taken over as 
program director of XPRS, the Mex- 
ican station that operates out of San 
Diego. He'd been at KOZN in San 
Diego. Writes: "We will not be using 
the Alto Communications service, 
but doing our own thing. The lineup 
now includes former KSON pro- 
gram director Noel Kelly who has 
been lured out of retirement; me in 
midday; with Bill Patterson, also 
known as Hillie Hooker, doing 4 -8 
p.m." The station retains its country 
format. 

* * * 
Dan Halyburton reports that he 

moved from WWOK in Miami to 
WTVR in Richmond, Va., to handle 
a midday shift and production. 
"About three weeks after arriv- 
ing in Richmond, WTVR an- 
nounced that they would automate 
using Drake -Chenault's "Great 
American Country." He moved over 
to WEET and the lineup at the sta- 
tion has John King in the morning, 
Halyburton midday, and program 
director Pat Henry in the afternoons. 
Halyburton says that the rest of the 
WTVR staff is looking for work. 

* * * 
In Modesto, Calif., KTRB presi- 

dent Mike J. Pappas reports that his 
station is now No. 1 in ARB for the 
first time in 25 years and the reason 
is largely because of the Bill Bal- 
lance syndicated show. "Although 
Ballance is taped, he has out -rated 
our live talk shows and our own 
moderators," he says, adding: "over 
30 local advertisers are being sold at 

(Continued on page 23) 

Bubbling Under The 

HOT 100 
01 -YOU AND YOUR BABY BLUES, Solomon 

Burke, Chess 2159 (Chess /Janus) 
102 -ONLY SO MUCH OIL IN THE GROUND, 

Tower Of Power, Warner Bros. 8055 
103 -HOW LONG, Ace, Anchor 21000 (ABC) 

104 -RUNAWAY, Charlie Kulis, Playboy 6023 
105 -NO LOVE IN THE ROOM, 5th Dimension, 

Arista 0101 

106 -SWING YOUR DADDY, Jim Gilstrap, 
Chelsea 2006 

107 -WHERE HAVE THEY GONE, Skyliners, Virgo 

108 -SPIDER JIVING, Andy Fairweather -Low, 

A &M 1649 

109 -EVERYBODY WANTS TO FIND A BLUE- 

BIRD, Randy Edelman, 20th Century 2155 
110 -NASHVILLE /SPEED TRAP, Hoyt Axton, 

A &M 1657 

Bubbling Under The 

Top LPs 
201- GODFATHER PART II /SOUNDTRACK, ABC 

ABCOP 856 
202 -JIM WEATHERLY, Songs Of, Buddah BDS 

5608 
203-JIMMY WITHERSPOON, Love Is A Five Let- 

ter Word, Capitol ST 11360 
204 -MAJOR HARRIS, My Way, Atlantic SD 

18119 

205 -JOE VITALE, Roller Coaster Weekend, At 

lantic SD 18114 

206 -VIKKI CARR, Hoy (Today), Columbia PC 

33340 

207 -MAN, Slow Motion, United Artists UA 

LA345 

208- RICHARD TORRANCE, Belle Of The Ball, 

Shelter SR 2134 (MCA) 

209 -ACE, Five A Side, Anchor ANCL 2001 

(ABC) 

210- DELLS, Greatest Hits Vol. 2, Cadet CA 

60036 (Chess /Janus) 



Thank you, Columbia, for believing. 

This week our first album, 
`Aerosmith'; (released Jan:73) 
is 181 Bullet. 

Our second album 'GetYour 
Wings'(on the charts 42 weeks 
already) is hot again at 167 Bullet. 
It includes our new single'S.O..." 

AEROSMITH 
including: 

Dream On/Make It 
One Way Street/Somebody/Mama Kin 

PC 32on5 

4111101111". 

* AEROSMITH * 
GET YOUR WINGS 

including: 
Same Old Song And Dance/Woman Of The World 

S.O.S. (Too Bad) Seasons Of Wither 
Train Kept A Rollin' 

Aerosmith. On Columbia Records and Tapes 

Management: Leber -Krebs, Inc. 
Agency: I.C.M. 

19 "CDEUMBA ;®MABCAS PEG. VBINTED IN U.B.A. 

)975 CBS Inc. 
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Billboard SÎn9Ies Action 
TOP ADD ONS - NATIONAL 

MINNIE RIPERTON- Lovin' You (Epic) 

RUFUS -Once You Get Started (ABC) 

CHICAGO -Harry Truman (Columbia) 

ADD ONS -The two key prod- 
ucts added at the radio stations 
listed; as determined by station 
personnel. 
PRIME MOVERS -The two 
products registering the great- 
est proportionate upward 
movement on the station's 
playlist; as determined by sta- 
tion personnel. 
BREAKOUTS- Billboard Chart 
Dept. summary of Add On and 
Prime Mover information to re- 

flect greatest product activity 
at Regional and National levels. 

Pacific Southwest Region 

TOP ADD ONS: 

MINNE RIPERTON-Lovin' You (Epic) 

PHOEBE SNOW -Poetry Man (Shelter) 

MAMA MULDAUR -I'm A Woman (Reprise) 

PRIME MOVERS: 
OLWA NEWTON -JOHN -Have You Never Been 

Mellow (MCA) 

FRANKIE VALU -My Eyes Adored You (Private 

Stock) 

AVERAGE WHITE BAND -Pick Up The Pieces 

(Atlantic) 

BREAKOUTS: 

LABELLE -Lady Marmalade (Epic) 

ELVIS PRESLEY -My Boy (RCA) 

POINTER SISTERS -You Got To Live Your Life 

(ABC /Blue Thumb) 

KH1 -Los Angeles 
* PHOEBE SNOW -Poetry Man (Shel- 

ter) 
o MARIA MULDAUR -I'm A Woman 

(Reprise) 
s OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 14 -6 
* ELVIS PRESLEY -My Boy (RCA) 30 -32 

K100 (KIQQ -FM) -Los Angeles 

CHARLIE DANIELS BAND -The South 
Is Gonna Do It (Buddah) 

s BEN E. KING -Supernatural Thing (At- 
lantic) 
OLIVIA NEWTON -JOHN -Have You 

Never Been Mellow (MCA) 20 -7 
* RINGO STARR -No -No Song (Apple) 

26 -15 

KKDJ -FM -Los Angeles 

e ELECTRIC LIGHT ORCHESTRA -Can't 
Get It Out Of My Head (U.A.) 

* DAVID GATES -Never Let Her Go 

(Elektra) 
FRANKIE VALLI -My Eyes Adored You 

(Private Stock) 12-7 

OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 14 -9 

KFXM -San Bernardino 
e MINNIE RIPERTON- Lovin' You 

(Epic) 
HOT CHOCOLATE -Emma (Big Tree) 

RINGO STARR -No -No Song (Apple) 
32 -20 

SUGARLOAF -Don't Call Us, We'll Call 

You (Claridge) 23 -14 

KAFY -Bakersfield 
ELVIS PRESLEY -My Boy (RCA) 

MINNIE RIPERTON- Lovin' You 

(Epic) 
* B.T. EXPRESS- Express (Scepter)18- 

8 

FRANKIE VALLI -My Eyes Adored You 

(Private Stock) 15 -6 

KCBQ -San Diego 

MINNIE RIPERTON- Lovin' You 

(Epic) 
JOHN LENNON -#9 Dream (Apple) 

* STYX -Lady (Wooden Nickel) 18-10 
LABELLE -Lady Marmalade (Epic) 
22-14 

KENO -Las Vegas 

BARRY MANILOW -It's A Miracle 
(Arista) 

e SWEET SENSATION -Sad Sweet 

Dreamer (Pye) 
AMERICA -Lonely People (W.B.) 20- 

12 

* FRANKE VALU -My Eyes Adored You 

(Private Stock) 22 -13 

KRUX - Phoenix 

e NO NEW LIST 

* 
KUPD -Phoenix 

POINTER SISTERS -You Got To Live 

Your Life (ABC /Blue Thumb) 
MINNIE RIPERTON- Lovin' You 

(Epic) 
* JOE COCKER -You Are So Beautiful 

(A &M) 24-15 
* PHOEBE SNOW -Poetry Man (Shel- 

ter) 14 -8 

KQEO -Albuquerque 

OZARK MOUNTAIN DAREDEVILS - 
Jackie Blue (A &M) 

e CHICAGO -Harry Truman (Columbia) 
* PHOEBE SNOW -Poetry Man (Shel- 

ter) 22 -13 

* LABELLE -Lady Marmalade (Epic) 
17.11 

KPOI- Honolulu 

LABELLE -Lady Marmalade (Epic) 
SUGARLOAF -Don't Call Us, We'll Call 

You (Claridge) 
* AVERAGE WHITE BAND -Pick Up The 

Pieces (Atlantic) 27 -4 

* OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) HB -30 

Pacific Northwest Region 

TOP ADD ONS: 

LEO SAYER -Long Tall Glasses (W. B.) 

MINNIE RIPERTON -Lovin' You (Epic) 

ELVIS PRESLEY -My Boy (RCA) 

* PRIME MOVERS: 

RINGO STARR -No-No Song (Apple) 

FRANKIE YAW -My Eyes Adored You (Private 

Stock) 

MINNIE RIPERTON- Lovin' You (Epic) 

BREAKOUTS: 

MINNIE RIPRRTON- Lovin' You (Epic) 

ELVIS PRESLEY My Boy (RCA) 

LEO SAYER -Long Tall Glasses (W.B.) 

KRFC -San Francisco 

B.T. EXPRESS- Express (Scepter) 
e LEO SAYER -Long Tall Glasses (W.B.) 

* OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 7-1 

* MINNIE RIPERTON- Lovin' You 

(Epic) HB -17 

KYA -San Francisco 

BEN E. KING-SupernaturalThing(At- 
lantic) 

e NIGEL OLSSON -Only One Woman 

(Rocket) 
* MINNIE RIPERTON- Lovin' You 

(Epic) 17 -10 

JOE COCKER -You Are So Beautiful 
(A &M) HB -23 

K101 -FM -San Francisco 

* POINTER SISTERS -Live Your Life 
(ABC /Blue Thumb) 
LEO SAYER -Long Tall Glasses (W.B.) 

* JOE COCKER -You Are So Beautiful 
(A &M) 18 -9 

* ELVIS PRESLEY -My Boy (RCA) HB -17 

KSJO -San Jose 

KIKI DEE BAND-Step By Step (MCA) 
e CHICAGO -Harry Truman (Columbia) 
* OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 10 -3 
* PHOEBE SNOW- Poetry Man (Shel- 

ter) 20 -13 

KLIV -San Jose 

* SHIRLEY & COMPANY- Shame, 

Shame, Shame (Vibration) 
e SWEET SENSATION -Sad Sweet 

Dreamer (Pye) 

* FRANKE VALLI -My Eyes Adored You 

(Private Stock) 13-6 

* OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 8 -3 

KJOY- Stockton, Calif. 

e WET WILLIE -Leona (Capricorn) 
BEN E. KING- Supernatural Thing 
Part I (Atlantic) 

*° MINNIE RIPERTON- Lovin' You 

(Epic) 29 -15 

Based on station playlists through Thursday (2/20/75) 

PRIME MOVERS- NATIONAL 

MINNIE RIPERTON- Lovin' You (Epic) 

FRANKIE VAW-My Eyes Adored You (Private Stock) 

OUVIA NEWTON -JOHN -Have You Never Been Mellow (MCA) 

* LEO SAYER -Long Tall Glasses (W.B.) 
23 -12 

KNDE -Sacramento 

LEO SAYER -Long Tall Glasses (W.B.) 
HOT CHOCOLATE -Emma (Big Tree) 

* SHIRLEY & COMPANY- Shame, 
Shame, Shame (Vibration) 22 -9 

BINGO STARR -No -No Song (Apple) 
28-13 

KJR- Seattle 

e AL MARTINO -To The Door Of The Sun 

(Capitol) 
EVIE SANDS -You Brought The 

Woman Out Of Me (Haven) 
* PHOEBE SNOW -Poetry Man (Shel- 

ter) 24-16 
e POLLY BROWN -Up In A Puff Of 

Smoke (GTO) HB -23 

KING - Seattle 

NIGEL OLSSON -Only One Woman 

(Rocket) 
ACE -How Long (Anchor) 

* FRANKIE VALU -My Eyes Adored You 

(Private Stock) 13 -6 

* STYX -Lady (Wooden Nickel) 7 -2 

KJRB- Spokane 

CHARLIE DANIELS BAND -The South 
Is Gonna Do It (Buddah) 
ELVIS PRESLEY -My Boy (RCA) 

* RANDY EDLEMAN- Everybody Wants 
To Find A Bluebird (20th Century) 14- 

5 

* PHOEBE SNOW -Poetry Man (Shel- 

ter) 15 -8 

KTAC- Tacoma 

JOE COCKER -You Are So Beautiful 
(A&M) 

* RINGO STARR -Only You (Apple) 27- 
13 

* SAMMYJOHNS-Chevy Van (GRC)28- 
15 

KGW- Portland 

POLLY BROWN -Up In A Puff Of 

Smoke (GTO) 

e MINNIE RIPERTON- Lovin' You 

(Epic) 
* OHIO PLAYERS -Fire (Mercury) 15 -7 

* PHOEBE SNOW- Poetry Man (Shel- 
ter) 21 -16 

KISN - Portland 

FANNY -Butter Boy (Casablanca) 
BLUE SWEDE- Hush /I'm Alive (Capi- 

tol) 
* RINGO STARR -No-No Song (Apple) 

28 -21 

* LOGGINS & MESSINA- Changes (Co- 

lumbia) 29-23 
IOU- Denver 

MINNIE RIPERTON-Lovin' You 

(Epic) 
BARRY WHITE -What Am I Gonna Do 

With You (20th Century) 
* STYX -Lady (Wooden Nickel) 22 -12 
* BILLY SWAN -I'm Her Fool (Monu- 

ment) 28 -18 

KIMN- Denver 

COMMANDER CODY -Don't Let Go 

(W.B.) 
ELVIS PRESLEY -My Boy (RCA) 

FRANKIE VALLI -My Eyes Adored You 

(Private Stock) 25-7 
* RINGO STARR -No -No Song (Apple) 

30 -15 
KKAM - Pueblo, Colo. 

EVIE SANDS -You Brought The 

Woman Out Of Me (Haven) 
* MINNIE RIPERTON- Lovin' You 

(Epic) 
* JOE COCKER -You Are So Beautiful 

(A &M) 27.19 * 
OZARK MOUNTAIN DAREDEVILS - 
Jackie Blue (A &M) 23 -16 

KYSN -Colorado Springs 
* LEO SAYER -Long Tall Glasses (W.B.) 
* BARRY MANILOW -It's A Miracle 

(Arista) 
HOT CHOCOLATE -Emma (Big Tree) 
21 -19 

* DAVID GATES -Never Let Her Go 

(Elektra) 21 -16 

KCPX -Salt Lake City 

A 

e BARRY MANILOW -It's A Miracle 
(Arista) 
ACE -How Long (Anchor) 

a, FRANKIE VALLI -My Eyes Adored You 

(Private Stock) 14 -6 

* ELVIS PRESLEY -My Boy (RCA) H B-24 
KRSP -Salt Lake City 

BILLY SWAN -I'm Her Fool (Monu- 
ment) 
ACE -How Long (Anchor) 

BREAKOUTS - NATIONAL 

MINNIE RIPERTON- Lovin' You (Epic) 

JOE COCKER -You Are So Beautiful (A &M) 

HOT CHOCOLATE -Emma (Big Tree) 

* DISCO TEX & THE SEX -O- LETTES -Get 
Dancin' (Chelsea) 25 -16 

* BINGO STARR -No -No Song (Apple) 
28 -19 

Southwest Region 

TOP ADD ONS. 

CHARM DANIELS BAND -The South Is Gonne 

Do It (Buddah) 

MINNIE RIPERTON-Lovin' You (Epic) 

RUFUS -Once You Get Started (ABC) 

* PRIME MOVERS: 

OUVIA NEWTON -JOHN -Have You Never Been 

Mellow (MCA) 

LABELLE -Lady Marmalade (Epic) 

FRANKE RAW -My Eyes Adored You (Private 

Stock) 

BREAKOUTS: 

RUFUS -Once You Get Started (ABC) 

CHARLIE DANIELS BAND -The South Is Gonna 

Do It (Buddah) 

SUGARLOAF -Don't Call Us, We'll Call You 

(Claridge) 

KILT- Houston 

e CHARLIE DANIELS BAND -The South 
Is Gonna Do It (Buddah) 
DAN FOGELBERG -Part Of The Plan 

(Epic) 
* CHICAGO -Harry Truman (Columbia) 

40-29 
* MINNIE RIPERTON- Lovin' You 

(Epic) HB -24 

KRBE -FM- Houston 

ODIA COATES- Showdown (U.A.) 
B.J. THOMAS -Hey Won't You Play 

(ABC) 

* LABELLE -Lady Marmalade (Epic) 
12-5 
BEN E. KING- Supernatural Thing (At- 
lantic) 11 -6 

KLIF -Dallas 
e NONE 

* FRANKIE VALLI -My Eyes Adored You 

(Private Stock) 12-6 

* STYX -Lady (Wooden Nickel) 14-9 

KNUS -FM- Dallas 

NONE 

* BACHMAN- TURNER OVERDRIVE - 
Roll On Down The Highway (Mercury) 
29-14 
BINGO STARR -No -No Song (Apple) 
32 -19 

KFJZ -Ft. Worth 

MINNIE RIPERTON- Lovin' You 

(Epic) 
SUGARLOAF -Don't Call Us, We'll Call 

You (Claridge) 
* RUFUS -Once You Get Started (ABC) 

28-17 
* LABELLE -Lady Marmalade (Epic) 

20-10 
KXOL -Ft. Worth 

* CARL DOUGLAS -Dance The Kung Fu 

(20th Century) 
CONNIE CATO -Hurt (Capitol) 

* POLLY BROWN -Up In A Puff Of 

Smoke (GTO) 22 -11 

DAVID GATES -Never Let Her Go 

(Elektra) HB -19 
KONO -San Antonio 

* SAMMY JOHNS -Chevy Van (GRC) 

* ELECTRIC LIGHT ORCHESTRA -Can't 
Get It Out Of My Head (U.A.) 

* OLIVIA NEWTON -JOHN -Have You 

Never Been Mellow (MCA) 13-3 

* FRANKIE VALLI -My Eyes Adored You 

(Private Stock) 15 -6 

KELP -El Paso 

MINNIE RIPERTON- Lovin' You 

(Epic) 
RUFUS -Once You Get Started (ABC) 

* OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 12 -4 

* B.T. EXPRESS -Express (Scepter) 16- 

8 

XEROK -EI Paso 

* CHICAGO -Harry Truman (Columbia) 
* PURE PRAIRIE LEAGUE -Amie (RCA) 

OLIVIA NEWTON -JOHN -Have You 

Never Been Mellow (MCA) 14 -2 
,* 

FRANKIE VALLI -My Eyes Adored You 

(Private Stock) 9-1 

KAKC-Tulsa 

CHARUE DANIELS BAND -The South 
Is Gonna Do It (Buddah) 

e B.T. EXPRESS- Express (Scepter) 
* SUGARLOAF -Don't Call Us, We'll Call 

You (Claridge) 17-11 

* OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 18 -12 
KEU-Tulsa 

MINNIE RIPERTON- Lovin' You 

(Epic) 
COMMANDER CODY -Don't Let Go 

(W.B.) 

* STYX -Lady (Wooden Nickel) 14 -8 

* LABELLE -Lady Marmalade (Epic) 
27.21 

WKY- Oklahoma City 

LEOSAYER -Long Tall Glasses (W.B.) 
OZARK MOUNTAIN DAREDEVILS - 
Jackie Blue (A &M) 

* CHARLIE DANIELS BAND -The South 
Is Gonna Do It (Buddah) HB -16 

* SUGARLOAF -Don't Call Us, We'll Call 

You (Claridge) 22 -13 

KOMA- Oklahoma City 

BARRY MANILOW -It's A Miracle 
(Arista) 
THREE DEGREES -I Didn't Know 
(Philadelphia Intl) 

* JOE COCKER -You Are So Beautiful 
(A &M) 14 -6 

* LABELLE -Lady Marmalade (Epic) 
20-16 

WTIX -New Orleans 

DAVID GATES -Never Let Her Go 

(Elektra) 
RUFUS -Once You Get Started (ABC) 

* OHIO PLAYERS -Fire (Mercury) 30- 

14 

* OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 18-8 
KEEL -Shreveport 

DAVID GATES -Never Let Her Go 

(Elektra) 
SWEET SENSATION -Sad Sweet 
Dreamer (Pye) 

* MINNIE RIPERTON- Lovin' You 

(Epic) 20-10 
* FANNY- Butter Boy (Casablanca) 25- 

16 

Midwest Region 

TOP ADD ONS: 

MINNIE RIPERTON- Lovin' You (Epic) 

ELECTRIC LIGHT ORCHESTRA -Can't Get It Out 

Of My Head (U.A.) 

RUFUS -Once You Get Started (ABC) 

* PRIME MOVERS: 

CHICAGO -Harry Truman (Columbia) 

FRANKIE VALLI -My Eyes Adored You (Private 

Stock) 

B.T. EXPRESS- Express (Scepter) 

BREAKOUTS: 

MINNIE RIPERTON-Lovin' You (Epic) 

JOE COCKER -You Are So Beautiful (A &M) 

NOT CHOCOLATE -Emma (Big Tree) 

WLS- Chicago 

e AVERAGE WHITE BAND -Pick Up The 

Pieces (Atlantic) 
ELECTRIC LIGHT ORCHESTRA -Can't 
Get It Out Of My Head (U.A.) 

* POLLY BROWN -Up In A Puff Of 

Smoke (GTO) 24 -17 

* AMERICA - Lonely People (W.B.) 19- 

13 

WCFL- Chicago 

CHARLIE KULIS- Runaway (Playboy) 
RUFUS- Once You GetStarted (ABC) 

* JOE COCKER -You Are So Beautiful 
(A &M) 33-25 

* AMERICA- Lonely People (W.B.) 21- 

14 

WOKY- Milwaukee 

MINNIE RIPERTON-Lovin' You 

(Epic) 
e LABELLE -Lady Marmalade (Epic) 
* FRANKIE VALLI -My Eyes Adored You 

(Private Stock) 26 -15 

* OLIVIA NEWTON -JOHN -Have You 

Never Been Mellow (MCA) 9 -2 

WZUU- FM- Milwaukee 

FLASH CADILLAC -Good Times, Rock 

& Roll (Private Stock) 
RUFUS -Once You Get Started (ABC) 

* SWEET SENSATION -Sad Sweet 

Dreamer (Pye) 28 -19 

* SUGARLOAF -Don't Call Us, We'll Call 

You (Claridge) 20 -14 

WIFE -Indianapolis 

SAMMY JOHNS -Chevy Van (GRC) 

DAN FOGELBERG -Part Of The Plan 

(Epic) 
* BINGO STARR -No -No Song (Apple) 

29 -15 

* SUGARLOAF -Don't Call Us, We'll Call 

You (Claridge) 24 -14 

WIRL- Peoria, IL 

JACKSON FIVE -I Am Love (Motown) 
B.T. EXPRESS -Express (Scepter) 

* CHARLIE DANIELS BAND -The South 
Is Gonna Do It (Buddah) 30-20 

* BAD COMPANY- Moving On (Swan 

Song) 23-15 
WDGY -Minneapolis 

LOVE UNLIMITED -I Belong To You 

(20th Century) 
OZARK MOUNTAIN DAREDEVILS - 
Jackie Blue (A &M) 

* CHICAGO -Harry Truman (Columbia) 
30 -15 

* DAN FOGELBERG -Part Of The Plan 

(Epic) 27 -13 

KDWB -Minneapolis 

OZARK MOUNTAIN DAREDEVILS - 
Jackie Blue (A &M) 

e JOE COCKER -You Are So Beautiful 
(A &M) 

* CHICAGO -Harry Truman (Columbia) 
30 -10 

* OLIVIA NEWTON -JOHN -Have You 

Never Been Mellow (MCA) 11-2 

KOIL -Omaha 

MINNIE , RIPERTON- Lovin' You 

(Epic) 
HOT CHOCOLATE -Emma (Big Tree) 

* CHICAGO -Harry Truman (Columbia) 
26-15 

* BAD COMPANY -Movin' On (Swan 

Song) 20 -10 

KIOA -Des Moines 

LABELLE -Lady Marmalade (Epic) 
JOE COCKER -You Are So Beautiful 
(A &M) 

* OHIO PLAYERS -Fire (Mercury) 21 -9 

* FRANKIE VALU -My Eyes Adored You 

(Private Stock) 14-5 

KKLS -Rapid City, S.D. 

e NIGEL OLSSON -Only One Woman 

(Rocket) 
e MINNIE RIPERTON- Lovin' You 

(Epic) 
* FRANKIE VALLI -My Eyes Adored You 

(Private Stock) 19 -11 

* HOT CHOCOLATE -Emma (Big Tree) 

26 -22 

KQ_WB- Fargo, N.D. 

B.J. THOMAS -Hey Won't You Play 

(ABC) 
LABELLE -Lady Marmalade (Epic) 

* HELEN REDDY- Emotion (Capitol) 
41.31 

* FANNY- Butter Boy (Casablanca) 24- 

16 

KXOK -St. Louis 

MINNIE RIPERTON- Lovin' You 

(Epic) 
ELECTRIC LIGHT ORCHESTRA -Can't 
Get It Out Of My Head (U.A.) 

* CAROLE KING -Nightingale (Ode) 24- 

13 

* CHICAGO -Harry Truman (Columbia) 
27 -16 

KSLQ- FM -St. Louis 

MINNIE RIPERTON- Lovin' You 

(Epic) 
STYX -Lady (Wooden Nickel) 

* B.T. EXPRESS- Express (Scepter) 15- 

8 

DOOBIE BROTHERS -Black Water 

(W.B.) 5 -2 

(Continued on page 22) 

mCopyright 1975 Billboard Publica- 
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HUSH/I'M ALIVE I 
HUSH/I'M ALIVE 
HUSH/I'M A.R 

Their new SMASH single! 

Management: 
Goran Waltner 
Frituna Produktion AB 
Vartavdgen 15, 11528 Stockholm, Sweden 
Telephone (08)631345 

from Capitol Records 
Publicity: 
Ron Scott Public Relations 
9040 Shoreham Drive. Los Angeles, California 90069 
Telephone (213) 276 -9154 

Agency: 
International Creative Management 
40 West 57th Street, New York City. New York 10019 
Telephone (212)586 -0440 
8899 Beverly Boulevard, Los Angeles, California 90048 
Telephone (213)278 -8899 



i 

WMPS -Memphis 

Al. DOWNING -I'll Be Holding On 
(Chess) 
LABELLE -Lady Marmalade (Epic) 

* BACHMAN- TURNER OVERDRIVE - 
Roll On Down The Highway (Mercury) 
HB -9 

* PHOEBE SNOW- Poetry Man (Shel- 
ter) H8 -18 

WMAK - Nashville 

COMMANDER CODY -Don't Let Go 

(W.B.) 
WET WILLIE -Leona (Capricorn) 

* OLIVIA NEWTON- JOHN -Have You 
Never Been Mellow (MCA) 12 -6 

* ELVIS PRESLEY -My Boy (RCA) 16-10 
WLAC- Nashville 

e JIMMY CASTOR BUNCH -Bertha Butt 
Boogie (Atlantic) 
OZARK MOUNTAIN DAREDEVILS - 
Jackie Blue (A &M) 

* MINNIE RIPERTON- Lovin' You 
(Epic) EX -6 

* FRANKIE VALU -My Eyes Adored You 
(Private Stock) EX -7 

WLCY -Miami 
PHILLY DEVOTIONS -I lust Can't Say 
Goodbye (Columbia) 
DENNIS YOST & CLASSICS IV -My 
First Day Without Her (MGM) 

* STYLISTICS -Star On A TV Show 
(Avco) 31 -22 

* PHOEBE SNOW -Poetry Man (Shel- 
ter) HB -28 

WQAM -Miami 
MINNIE RIPERTON- Lovin' You 
(Epic) 

* B.T. EXPRESS- Express (Scepter) 31- 
12 

MARIA MULDAUR -l'm A Woman 
(Reprise) 30-18 - 

WFUN-Miami 

JOE COCKER -You Are So Beautiful 
(A &M) 
BJ. THOMAS -Hey Won't You Play 
(ABC) 

* MINNIE RIPERTON- Lovin' You 

(Epic) HB -13 

* STYX -Lady (Wooden Nickel) HB -18 
Y -100 (WHYI -FM)- Miami /Ft. Lauderdak 

B.T. EXPRESS- Express (Scepter) 

* MINNIE RIPERTON- Lovin' You 

(Epic) 25-11 
* FRANKIE VALLI -My Eyes Adored You 

(Private Stock) 12 -7 

WQPD -Lakeland, Fla. 

s CHARLIE KULIS- Runaway (Playboy) 
POINTER SISTERS -Live Your Life 
(ABC /Blue Thumb) 

* MINNIE RIPERTON- Lovin' You 
(Epic) 10 -7 

* FRANKIE VALU -My Eyes Adored You 
(Private Stock) 12 -9 

Northeast Region 

TOP ADD ONS: 

CHICAGO -Harry Truman (Columbia) 

HOT CHOCOLATE -Emma (Big Tree) 

DAVID BOWIE -Young Americans (RCA) 

.. malalflllllloMom, 
PRIME MOVERS: 

MINNIE RIPERTON- Lovin' You (Epic) 

WELLE -Lady Marmalade (Epic) 

RINGO STARR -No -No Song /Snookeroo 

(Apple) 

BREAKOUTS: 

NOT CHOCOLATE -Emma (Big Tree) 

CHICAGO -Harry Truman (Columbia) 

DAVID BOWIE -Young Americans (RCA) 

22 

Billboard in 9Ies RodioAction Prime Movers * 
Based on station playlists through Thursday (2/20/75) 
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WHB- Kansas City 

MINNIE RIPERTON- Lovin' You 

(Epic) 
SUGARLOAF -Don't Call Us, We'll Call 
You (Claridge) 

* B.T. EXPRESS- Express (Scepter) H8- 
19 

* OLIVIA NEWTONJOHN -Have You 
Never Been Mellow (MCA) 16 -5 

KEWI -Topeka 

LEOSAYER -Long Tall Glasses (W.B.) 
EDGAR WINTER GROUP- Someone 
Take My Heart Away (Epic) 

* B.T. EXPRESS- Express (Scepter) 25- 
16 

* C.W. McCALL -Wolf Creek Pass 

(MGM) 30 -22 

North Centrai Region 

e TOP ADD ONS: 

RUFUS -Once You Get Started (ABC) 

HOT CHOCOLATE -Emma (Big Tree) 

B.T. EXPRESS -Express (Scepter) 

* PRIME MOVERS: 

MINNIE RIPERTON -Lovin' You (Epic) 
JOHNNY WAKEUN & KINSHASA BAND -Black 
Superman -Muhammad AN (Pye) 

B.T. EXPRESS- Express (Scepter) 

BREAKOUTS: 

B.T. EXPRESS- Express (Scepter) 
MINNIE RIPERTON -Lovin You (Epic) 
PHOEBE SNOW -Poetry Man (Shelter) 

CKLW - Detroit 

Q c B.T. EXPRESS -Express (Scepter) 
O HOT CHOCOLATE -Emma (Big Tree) 
C13 * MINNIE RIPERTON -Loon' You (Epic) 
J 23 -11 

* LABELLE -Lady Marmalade (Epic) 
25.19 

WGRD -Grand Rapids 

SUGARLOAF -Don't Call Us, We'll Call 
You (Claridge) ,- 
DAN FOGELBERG -Part Of The Plan 
(Epic) 

2 * MARIA MULDAUR -I'm A Woman 
< (Reprise) 12-8 

* PHOEBE SNOW- Poetry Man (Shel- 
ter) 18 -14 

Z -96 (WZZM -FM) -Grand Rapids 

B.T. EXPRESS- Express (Scepter) 
s CHICAGO -Harry Truman (Columbia) 
* BINGO STARR -No -No Song (Apple) 

17-10 
* BAD COMPANY -Movin' On (Swan 

Song) 28 -22 
WTAC -Flint, Mich. 

OZARK MOUNTAIN DAREDEVILS - 
Jackie Blue (A &M) 
RUFUS -Once You Get Started (ABC) 

* FRANKIE VAW -My Eyes Adored You 
(Private Stock) 17.5 

* B.T. EXPRESS -Express (Scepter)18- 
8 

WIXY- Cleveland 

SWEET SENSATION -Sad Sweet 
Dreamer (Pye) 
RUFUS -Once You Get Started (ABC) 
JOE COCKER -You Are So Beautiful 
(A &M) 30 -17 

* PHOEBE SNOW -Poetry Man (Shel- 
ter) 27.16 

WGCL- Cleveland 

e TEMPTATIONS- Happy People 
(Gordy) 
RINGO STARR -No -No Song (Apple) 

* SHIRLEY & COMPANY- Shame, 
Shame, Shame (Vibration) 22 -12 

* STYLISTICS -Hey Girl (Auto) 21 -11 
13 -Q (WKPQ)- Pittsburgh 

MINNIE RIPERTON- Lovin' You 
(Epic) 

* JIMMY CASTOR BUNCH -Bertha Butt 
Boogie (Atlantic) 23 -14 

* BAD COMPANY- Movin' On (Swan 
Song) 24 -15 

KQY- Pittsburgh 

JAGGERZ -Two Plus Two (Wooden 
Nickel) 
LEOSAYER -Long Tall Glasses(W.B.) 

* SKYLINERS -Where Have They Gone 

(Capitol) 
* OLIVIA NEWTON -JOHN -Have You 

Never Been Mellow (MCA) 

WKBW-Buffalo 

JOE COCKER -You Are So Beautiful 
(A &M) 

s BINGO STARR -No -No Song (Apple) 
* STYX -Lady (Wooden Nickel) 25 -13 
* MINNIE RIPERTON -Lovin' You 

(Epic) 23 -15 
WSAI- Cincinnati 

LABELLE -Lady Marmalade (Epic) 
PHOEBE SNOW -Poetry Man (Shel- 
ter) 

* LEO SAYER -Long Tall Glasses (W.B.) 
27.21 

* CAROL DOUGLAS- Doctor's Orders 
(Midland International) 20 -15 

WCOL -Columbus 

HARRY CHAPIN -I Wanna Learn A 

Love Song (Asylum) 
RUFUS -Once You Get Started (RCA) 

* HOT CHOCOLATE -Emma (Big Tree) 
37 -25 

* B.T. EXPRESS -Express (Scepter) 29- 
20 

WAKY -Louisville 

HOT CHOCOLATE -Emma (Big Tree) 
RHODES KIDS -Runaway (GRC) 

* JOHNNY WAKELIN & KINSHASA 
BAND -Black Superman -Muhammad 
Ali (Pye) 30-10 

* ELVIS PRESLEY -My Boy (RCA) HB -21 
WTUE- Dayton, Ohio 

e CHICAGO -Harry Truman (Columbia) 
HELEN REDDY -Emotion (Capitol) 

* AL MARTINO -To The Door Of The Sun 
(Capitol) 40-26 

* MINNIE RIPERTON- Lovin' You 
(Epic) 36 -25 

WBGN -Bowling Green, Ky. 

BARRY MANILOW -It's A Miracle 
(Arista) 

e BARRY WHITE -What Am I Gonna Do 

With You (20th Century) 
* OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 10-2 
* MINNIE RIPERTON- Lovin' You 

(Epic) HB -24 
WJET -Erie, Pa. 

CHICAGO -Harry Truman (Columbia) 
SPINNERS-Living A Little, Laughing 
A Little (Atlantic) 

* BACHMAN- TURNER OVERDRIVE - 
Roll On Down The Highway (Mercury) 
14 -8 

* LABELLE -Lady Marmalade (Epic) 
1510 

Southeast Region 

TOP ADD ONS: 

BEN E. KING- Supernatural Thing (Atlantic) 
MINNIE IBPERTON -Lovin You (Epic) 

POLLY BROWN -Up In A Puff Of Smoke (GTO) 

* PRIME MOVERS: 

WNNIE MPERTON -Lovin You (Epic) 

FRAM YAW -My Eyes Adored You (Private 
Stock) 

SAMMY JOHNS -Chevy Van (GRC) 

BREAKOUTS: 

MINNIE RIPERTON -Lovin You (Epic) 

BEN E KING- Supernatural Thing (Atlantic) 
JOE COCKER -You Are So Beautiful (A &M) 

WQXI- Atlanta 

BEN E KING -Supernatural Thing (At- 
lantic) 
TAMIKO JONES -Touch Me Baby 
(Arista) 

* SAMMY JOHNS -Chevy Van (GRC) 23- 

13 

* RUFUS -Once You Get Started (ABC) 
26 -19 

WFOM -Atlanta 

MINNIE RIPERTON- Lovin' You (Epic) 
FANNY -Butter Boy (Casablanca) 

* OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 14-6 
* SAMMYJOHNS-Chevy Van (GRC)30- 

26 

Z -93 (WZGC -FM)- Atlanta 

BARRY WHITE -What Am I Gonna Do 

With You (20th Century) 
e BEN E. KING -Supernatural Thing (At- 

lantic) 
* MINNIE RIPERTON- Lovin' You 

(Epic) 17-6 

* SUGARLOAF -Don't Call Us, We'll Call 

You (Claridge) 18-7 

WBBQ- Augusta 

MINNIE RIPERTON -Lovin' You 

(Epic) 
BARRY MANILOW -It's A Miracle 
(Arista) 

* WET WILLIE -Leona (Capricorn) 28- 
16 

* PURE PRAIRIE LEAGUE -Arnie (RCA) 

H B-23 
WSGN- Birmingham, Ala. 

BARRY MANILOW -It's A Miracle 
(Arista) 
LEO SAYER -Long Tall Glasses (W.B.) 

* HELEN REDDY- Emotion (Capitol) 
22-12 

* MINNIE RIPERTON- Lavin' You 
(Epic) 27 -17 

WHHY- Montgomery, Ala. 

BOBBY VINTON-Dick And lane (ABC) 
s GLORIA GAYNOR -Reach Out I'll Be 

There (MGM) 

* LEO SAYER -Long Tall Glasses (W.B.) 
20-9 

* TOM T. HALL -Sneaky Snakes (Mer- 
cury) 29 -18 

WTOB- Winston /Salem, N.C. 

BEN E. KING -Supernatural Thing (At- 
lantic) 
COMMANDER CODY -Don't Let Go 

(W U 
* CHICAGO -Harry Truman (Columbia) 

27 -24 

WSGA- Savannah, Ga. 

CHICAGO -Harry Truman (Columbia) 
BARRY MANILOW -It's A Miracle 
(Arista) 
PURE RRAIRIE LEAGUE -Arnie (RCA) 
25 -14 

* SAMMY JOHNS-Chevy Van (GRC) 26- 
15 

WTMA- Charleston, S.C. 

POLLY BROWN -Up In A Puff Of 
Smoke (GTO) 

JOE COCKER -You Are So Beautiful 
(A &M) 

* FRANKIE VALU -My Eyes Adored You 
(Private Stock) 18-10 

* MINNIE RIPERTON- Lovin' You 

(Epic) HB -29 
WKIX - Raleigh, N.C. 

JIMMY CASTOR BUNCH -Bertha Butt 
Boogie (Atlantic) 
SWEET SENSATION -Sad Sweet 
Dreamer (Pye) 

w ELVISPRESLEY- MyBoy(RCA)21 -14 
* HOT CHOCOLATE -Emma (Big Tree) 

25 -18 

WORD- Spartanburg, S.C. 

DENNIS YOST & CLASSICS IV -My 
First Day Without Her (MGM) 
BEN E. KING -Supernatural Thing(At- 
lantic) 

* LOVE UNLIMITED -I Belong To You 
(20th Century) 21 -11 

* CHARLIE DANIELS BAND -The South 
Is Gonna Do It (Buddah) 15-7 

WAYS -Charlotte, N.C. 

e BEN E. KING -Supernatural Thing (At- 
lantic) 
POLLY BROWN -Up In A Puff Of 
Smoke (GTO) 

* MINNIE RIPERTON- Lovin' You 

(Epic) 27 -9 

* JOE COCKER -You Are So Beautiful 
(A &M) 26 -18 

WNOX - Knoxville 

B.J. THOMAS -Hey Won't You Play 

(ABC) 

CHARLIE RICH -My Elusive Dreams 
(Epic) 

* MINNIE RIPERTON- Lovin' You 

(Epic) 37 -23 

* SHIRLEY & COMPANY- Shame, 
Shame, Shame (Vibration) 36 -25 

WGOW -Chattanooga, Tenn. 

RUFUS -Once You Get Started (ABC) 
B.T. EXPRESS- Express (Scepter) 

* FANNY -Butter Boy (Casablanca) 24- 
15 

* JOE COCKER -You Are So Beautiful 
(A &M) 22 -14 

KAAY- Little Rock 

No New List 

* 
* 
WHBQ -Memphis 
e POLLY BROWN -Up In a Puff Of 

Smoke (GTO) 

e B.T. EXPRESS -Express (Scepter) 
* MINNIE RIPERTON- Lovin' You 

(Epic) 30 -18 
* LABELLE -Lady Marmalade (Epic) 

12 -3 

WABC -New York City 

e BACHMAN- TURNER OVERDRIVE - 
Roll On Down The Highway (Mercury) 
BARRY WHITE -What Am I Gonna Do 

With You (20th Century) 
* DOOBIE BROTHERS -Black Water 

(W.B.) 23 -10 
* STYX -Lady (Wooden Nickel) 32 -21 

WPIX -FM -New York City 

GLORIA GAYNOR -Reach Out (MGM) 
s CHICAGO -Harry Truman (Columbia) 
* LABELLE -Lady Marmalade(Epic) Ex- 

9 

* OLIVIA NEWTON -JOHN -Have You 

Never Been Mellow (MCA) 15-12 

WBBF - Rochester, N.Y. 

LABELLE -Lady Marmalade (Epic) 
PHOEBE SNOW -Poetry Man (Shel- 
ter) 

* JOE COCKER -You Are So Beautiful 
(A &M) 29 -18 

* OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 9-1 

WRKO- Boston 

MINNIE RIPERTON- Lovin' You 
(Epic) 
B.T. EXPRESS- Express (Scepter) 

* PHOEBE SNOW -Poetry Man (Shel- 
ter) 27-18 

* SWEET SENSATIONS -Sad Sweet 
Dreamer (Pye) 24 -17 

WMEX - Boston 

s BINGO STARR -No -No Song (Apple) 
JOE COCKER -You Are So Beautiful 
(A &M) 

* OLIVIA NEWTON -JOHN -Have You 
Never Been Mellow (MCA) 14-6 

* PHOEBE SNOW -Poetry Man (Shel- 
ter) 23 -18 

WVBF -FM- Framingham, Mass. 

CHICAGO -Harry Truman (Columbia) 
e MINNIE RIPERTON- Lovin' You 

(Epic) 
* OLIVIA NEWTON -JOHN -Have You 

Never Been Mellow (MCA) 9 -1 

* BAD COMPANY -Movin' On (Swan 
Song) 24-15 

WPRO- Providence 

BJ. THOMAS -Hey Won't You Play 
(ABC) 

BOBBY VINTON-Dick AndJane (ABC) 
* SUGARLOAF -Don't Call Us, We'll Call 

You (Claridge) 21 -8 

* JOHN DENVER -Sweet Surrender 
(RCA) 26 -18 

WORC- Worcester, Mass. 

MICHAEL JACKSON -We're Almost 
There (Motown) 
DAN FOGELBERG -Part Of The Plan 
(Epic) 

* QUEEN -Killer Queen (Mercury) 24- 
15 

* B.J. THOMAS -Hey Won't You Play 
(ABC) 7.3 

WDRC -Hartford 
CHICAGO -Harry Truman (Columbia) 
HELEN REDDY- Emotion (Capitol) 

* OLIVIA NEWTON- JOHN -Have You 
Never Been Mellow (MCA) 17 -11 

* PHOEBE SNOW -Poetry Man (Shel- 
ter) 23 -17 

WPOP- Hartford 

JOE COCKER -You Are So Beautiful 
(A &M) 
HELEN REDDY- Emotion (Capitol) 

* OLIVIA NEWTON- JOHN -Have You 
Never Been Mellow (MCA) 11-5 

* FRANKIE VALU -My Eyes Adored You 

(Private Stock) 14 -8 

WIRY- Albany 

HOT CHOCOLATE-Emma (Big Tree) 
MINNIE RIPERTON - Lovin' You 

(Epic) 
* FRANKIE VALLI-My Eyes Adored You 

(Private Stock) 18 -9 

* BAD COMPANY -Movin' On (Swan 
Song) HB -25 

WPTR -Albany 
s RINGO STARR -No -No Song (Apple 
s DAN FOGELBERG -Part Of The Plan 

(Epic) 
* MINNIE RIPERTON- Lovin' You 

(Epic) HB-17 
* LABELLE -Lady Marmalade (Epic) 

16-10 

MidAtiantic Region 

e TOP ADD ONS: 

CHICAGO -Harry Truman (Columbia) 

MINNIE RIPERTON -Lovin' You (Epic) 

BARRY WHITE -What Am I Gonna Do With You 

(20th Century) 

* PRIME MOVERS: 

OUVIA NEWTON-JOHN -Have You Never Been 

Mellow (MCA) 

LABEUE -Lady Marmalade (Epic) 

PHOEBE SNOW -Poetry Man (Shelter) 

BREAKOUTS: 

JOE COCKER -You Are So Beautiful (A &M) 

CHICAGO -Harry Truman (Columbia) 

BJ. THOMAS -Hey Won't You Play (ABC) 

WFIL- Philadelphia 

PHOEBE SNOW -Poetry Man (Shel- 
ter) 

e HOT CHOCOLATE -Emma (Big Tree) 
* RINGO STARR -No -No Song (Apple) 

H B-20 
* AMERICA- Lonely People (W.B.) 22- 

17 

WIBG -Philadelphia 
iu MARIE OSMOND -Who's Sorry Now 

(MGM) 
s DAN FOGELBERG -Part Of The Plan 

(Epic) 
* OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 10 -3 

BHB 

-INGO 18 

STARR -No -No Song (Apple) 

WPGC -Washington 

DAVID BOWIE -Young Americans 
(RCA) 

SHIRLEY & COMPANY- Shame, 

Shame, Shame (Vibration) 
* HOT CHOCOLATE -Emma (Big Tree) 

21 -12 

* JIMMY CASTOR BUNCH -Bertha Butt 
Boogie (Atlantic) 17 -10 

WRC- Washington 

OZARK MOUNTAIN DAREDEVILS - 
Jackie Blue (A &M) 
NONE 

* OLIVIA NEWTON- JOHN -Have You 

Never Been Mellow (MCA) 13-7 
* LABELLE -Lady Marmalade (Epic) 

22 -16 

WCAO - Baltimore 

e FANNY -Butter Boy (Casablanca) 
CHICAGO -Harry Truman (Columbia) 

* MINNIE RIPERTON- Lovin' You 

(Epic) 24-16 
* SUGARLOAF -Don't Call Us, We'll Call 

You (Claridge) 27 -20 

WLPL- FM- Baltimore 

s CHICAGO -Harry Truman (Columbia) 
DAVID BOWIE -Young Americans 
(RCA) 

* SUGARLOAF -Don't Call Us, We'll Call 
You (Claridge) 20 -10 

* MINNIE RIPERTON- Lovin' You 
(Epic) HB -23 

WGH- Washington 

SWEET SENSATION -Sad Sweet 
Dreamer (Pye) 
B.1. THOMAS -Hey Won't You Play 
(ABC) 

* OLIVIA NEWTON- JOHN -Have You 
Never Been Mellow (MCA) 18 -11 

* JOE COCKER -You Are So Beautiful 
(A &M) 26 -20 

WYRE- Baltimore 

DAVID BOWIE -Young Americans 
(RCA) 

e CHICAGO -Harry Truman (Columbia) 
* LABELLE -Lady Marmalade (Epic) 

21 -9 

-o JIMMY CASTOR BUNCH -Bertha Butt 
Boogie (Atlantic) 24 -17 

WLEE- Richmond, Va. 

CHICAGO -Harry Truman (Columbia) 
NONE 

* LABELLE -Lady Marmalade (Epic) 
14 -5 

* MINNIE RIPERTON- Lovin' You 

(Epic) HB -17 
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premium rates with Ballance doing 
commercials." And syndication con- 
tinues to grow. 

* * * 
Joe Garrett, program director at 

KMYC in Marysville, Calif., would 
like to get back into progressive pro- 
gramming, if any station -large or 
small market -is interested. He pro- 
grammed his present station as a 
progressive operation and changed 
it to the present format at the request 
of the new owners. But his real heart 
is in progressive. 916- 742 -2396... . 

Do you know that more than 90 sta- 
tions are airing the Lum and Abner 
show? It's amazing how some of 
those shows never die. 

* * * 
Bo Donovan, group program di- 

rector of the Sterling Recreation Or- 
ganization, has moved headquarters 
for programming to KSJO in San 
Jose, Calif. He'll program that sta- 
tion as part of his overall duties. 
Donovan used to operate out of the 
Bellevue, Wash. station. ... Dell Ep- 
person, student station manager of 
KDLX on the campus of Northwest 
Missouri State University, Mary- 
ville, Mo. 64468, would like some 
tapes from various air personalities 
around the nation on how to be an 
air personality. Tapes will be lis- 
tened to by the students in broad- 
casting at the college. Tom Adams, 
editor of the Electric Weenie, did 
one tape for them. In the tape, give 
your personal views about what 
makes a good personality and also 
put an aircheck on the end. 

* * * 
Johnny Holliday, morning man at 

WWDC in Washington, cracked up 
in a light plane coming back from a 
mercy mission delivering food to a 
woman in the mountains. He's okay, 
but won't be playing any basketball 
for some time. Or even going on the 
air for several weeks. The lineup at 
the station generally goes: Holliday 
6 -10 a.m., Dick Hanby 10 a.m -3 
p.m., James Michael Wilson 3 -8 
p.m., and Bob James 8- midnight, 
with Joel Roberts, Bob Benson, and 
Camile Bohannan filling in the other 
spots. Bob Canada is program direc- 
tor of the station; for a former rock 
program director, Bob has been 
doing an excellent job with the sta- 
tion at gaining a general audience. I 
remember Canada from the days 
when he was in the top 10 among 
rock music directors in the nation. 
Had a good ear. If he picked a 
record, you could generally consider 
it a hit. The other guy with an ear 
was Tex Meyer. Then, of course, 
there was the golden ear of Dean Ty- 
ler. But Canada also had that 
"touch" with potential hits and built 
up a national reputation in radio. 

* * * 

Terry (Dr. Tripp) Trouyet, 301- 
462 -5700, is looking for a Top 40 po- 
sition; has two years of experience. 

. Vic Avers, WRAD, Radford, Va. 
comments: "I noted the mention 
about speeding up singles. It re- 
minded me that back in 1956 -57, 
when I worked at KFAD in Fair- 
field, Iowa (a station closed down in 
1957) that I turned Johnny Cash's "I 
Walk the Line" into a local hit by 
playing it at 78 rpm. I called it 'the 
latest hit by Rudy and the Three 
Tramps." And it didn't take long be- 
fore folks were calling in for that 'hit' 
by Rudy and The Three Tramps. 
Didn't sound bad at all." 

* * * 

Air personality T. Morgan has 
been named program director of 
WMMR in Philadelphia. In his ten- 

Radio-W Programming 

Bay Area's KRE Starts a Trend 
der young life he programmed 
WIBG in the city, but has consider- 
able background in progressive, 
having worked at WIFI and WDAS- 
FM, both also in Philadelphia. No 
word yet on the production firm that 
former WMMR program director 
Jerry Stevens has formed. 

* * * 
Marc Franklin is now music direc- 

tor at KOLE in Port Arthur, Tex., a 
Top 40 station. Says: "I have an 
open door policy if anyone wants to 
push their product and we also play 
album cuts." He'd also like to trade 
playlists with other stations. Roland 
Richter, who'd worked with several 
stations in the Houston market, is 
now chief engineer at KOLE and 
would like to hear from the guys he 
worked with at the AFRS station in 
Asmara, Ethiopia.... At WOXB in 
Chattanooga, Tenn., program direc- 
tor Allen Dennis has made a few 
changes. Jim Clark is doing the 10- 
noon show and Stan Reynolds, pro- 
duction manager, is doing the noon - 
2:30 p.m. show. 

* * * 
Rod Douglas Fausey, morning air 

personality and co -music director at 
WMGS in Bowling Green, Ohio, 
would like to hear from his old 
AFTH days buddies such as Ron 
Crowder, Greg Hergert, Ron Hurst, 
Chuck Stewart, John Montgomery, 
Scott Gentry, Al Reineking, and Jim 
Watkins. Fausey reports that George 
Wilson, formerly with the AFTH 
and KOY in Phoenix as a newsman, 
is now living in Pasadena and doing 
TV spots. 

* * * 

At WDHF, FM rocker in Chicago 
programmed by Ron Denhington, 
you'll find John Bodnar 6 -10 a.m., 
Ronnie Knight 10 -noon, Gary Bryan 
noon -4 p.m., Tom Jeffries 4 -8 p.m., 
Jim (Captain Whammo) Channell 8 
p.m. -1 a.m., and Johnny Jones 1 -6 
a.m., with Kevin Molly and Rich Re- 
nik on weekends.... Joe Thompson, 
general manager of KKZZ in Lan- 
caster, Calif. and old friend, invites 
me out to hear "the lively one," a 
country station with Kirk Edwards 
on 6 -9 a.m., Andy Key in midday, 
and Jerry W. 3 -6:30 p.m. ... Larry 
Graham at Audio Sellers, a new jin- 
gles and radio production house, is 
looking for a program director to 
work with on jingles. You develop a 
good package with him and there's a 
strong possibility you'll get that 
package for your station free. Call 
him at 205-355-1021. 

* * * 
Clay Daniels shifted from Miami 

to Tampa and is now program -mu- 
sic director at WYOU, a daytime 
country operation. He brought in Al 
Dunaway from WHO() in Orlando, 
Fla., and Ross Whelden does the af- 
ternoon show. ... Chris Robbins, 
music director with KOSY in Texar- 
kana, Tex., wants to exchange play - 
list with other Top 40 stations. 

* * * 

Keith Alan Slusar, college student 
at Marquette University, would like 
airchecks of shows by Martin Alan 
Slusar, Al Jarvis, and Allan Freed. 
Lots of luck, Keith. So would I. Any- 
way, if anyone wants to help Keith 
in writing a documentary tracing the 
development of the American disk 
jockey for his college course, his ad- 
dress is: 5833 S. Hately Ave., Cu- 
dahy, Wise. 53110.... Bob Savage 
has left KDWB in Minneapolis to 
become assistant program director 
to Mark Driscoll at WBBF in Roch- 
ester, N.Y. He'll also do the 6 -10 
p.m. show, replacing Tom Birch who 
went south to Y -100 for the summer. 
Miami, you know. 

Continued from page 18 

Bay," says Robertson, "and there 
was essentially only one station, 
KDIA, aimed at that. In what you 
would call white radio there was a 
spectrum from classical through 
easy listening and country to the 
various shades of heaviness in rock 
.programming. 

"But in the jazz -blues vein there 
was one traditional jazz station, 
KJAZ, and KDIA and KSOL, 
which is down in San Mateo. So 
there was this big hole and that's 
where we went. One of our first slo- 
gans was `Filling The Void. "' 

The KRE logo today is a double 
profile of a young black man's head, 
with a face looking in each direction, 
with the words "Mellow" and 
" Kreative" on either side. 

"It wasn't as though one day we 
came out with a new station," con- 
tinues Robertson. "It was an educa- 
tional process because a lot of us 
weren't that tuned in yet to contem- 
porary jazz. Plus the fact that a lot of 
the artists are just now making a 
name for themselves. So, we started 
by blending in as much mellow new 
stuff as we could find." 

KRE has since, of course, reached 
a well -defined stable point. 

"Our basic direction is set," says 
Singleton. "We're just refining it. 
We're heading in the direction jazz is 
going -electronic stuff, groups, 
rather than big bands. We're loose 
enough that we can program any- 
thing we want as long as it fits into 
our basic feel. If a record's good and 
fits what we do, we'll play it. We 
don't wait for it to be charted. Con- 
versely, if a record's No. 1 but 
doesn't fit, we don't play it unless we 
get overwhelming demand." 

This sometimes causes problems 
with some local record stores "be- 
cause they order from the trades and 
we don't necessarily play what's in 
the trades. We may be playing a 
record no one's ever heard of and 
getting good response. So a listener 
will check a record store and the 
store will say they've never heard of 
the record. Our playlist has helped 
us in that regard." 

The playlist comes out every two 
weeks, contains a list of 30 LPs and 
about 48 singles and, says Singleton, 
"is basically for our listeners so 
they'll know what we're playing. 
The jocks are by no means held to it. 
We do try to play three -five singles 
an hour so by the end of the day they 
all get played, but it's not a heavily 
repetitive thing. The albums on the 
playlist are just the newest albums 
that are getting the most play. But 

we play many more albums than are 
on the list. 

"One of the biggest differences 
between us and other contemporary 
stations," says Robertson, "is that we 
have a much faster turnover in 
records. Our average record lasts 
about three -four weeks on the play - 
list." 

The playlist dated Jan. 20 lists 
records by Fire, Rufus, the Spinners, 
the Temptations, Funk Inc., Aretha 
Franklin, Tower of Power, Ramsey 
Lewis, Rusty Bryant, Bobbi 
Humphrey, Herbie Hancock, Milès 
Davis, Stanley Turrentine, Sonny 
Rollins, Billy Cobham and Stanley 
Clarke. Many of the singles are from 
the same artists, but the singles also 
include Jimmy Witherspoon, Bill 
House, Albert King, Ann Peebles, 
Herbie Mann, New York City, Les 
McCann, Bill Withers and the Bar - 
kays. 

The KRE music library is ar- 
ranged so that there is a convenient 
central shelf holding these playlisted 
albums, plus other recommended al- 
bums and albums that have recently 
been on the playlist. 

KRE has an interesting history. 
The letters were originally assigned 
early in the century to a sidewheel 
steamer boat, "Bay State," as the 
ship's radio sign. But the boat was ir- 
reparably damaged after running 
ashore in Portland, Me., in Septem- 
ber 1916 and, in keeping with naval 
superstition, the letters were not as- 
signed again. 

In 1922, they were assigned to a 
radio supply house in Berkeley 
which soon began some experi- 
mental broadcasting from the fa- 
mous Claremont Hotel in the Berke- 
ley Hills. That year they even did a 
"remote," a live celebration of the 
New Year's Eve celebration in the 
hotel's main ballroom. Later in the 
20s they did regular programs fea- 
turing Horace Heidt's Claremont 
Hotel Orchestra, and the station - 
though it changed hands several 
times- continued to grow in popu- 
larity in the 30s and 40s. As Ms. Pot- 
ter says, "Most older people in 
Berkeley grew up on KRE; raced 
home from high school to turn it 
on." 

The FM station went on the air on 
Valentine's Day 1949 and in 1957 it 
became one of the first stations on 
the West Coast to broadcast in 
stereo. 

From 1963 to 1970 the station was 
owned by Wright Broadcasting 
which changed the call letters to 
KPAT to follow suit with their suc- 
cessful WPAT in Paterson, N.J. But 
they never gained a foothold -per- 

haps because the old -time KRE lis- 
teners didn't like the idea of an east- 
ern corporation coming in and 
changing the name -and sold out in 
1970 to present owners, Horizons 
Communications Corp. of Califor- 
nia. 

Horizons tried for a time a MOR 
format called Radio EastBay, with 
heavy emphasis on local news gath- 
ered by a Radio EastBay news team. 
Both the MOR sound and the news 
are, of course, gone, but KRE still 
does add two minutes worth of com- 
munity news each hour to the five 
minutes they take from the ABC net- 
work. 

Robertson and Singleton both 
work on the air Monday through 
Friday, Robertson I I a.m. to 2 p.m. 
Singleton from 2 to 7 p.m. The other 
regular announcers are Jai Smith (6 
a.m.-11 a.m.), Bob Temple (7 p.m. to 
midnight), and Roy Freeman (mid- 
night to 6 a.m.). Weekenders are 
K.C. Davis, Michael Criddle and 
Lou Schneider. 

Miami's Zeta 4 
Continued from page 18 

Ron and Howard Albert, engineer - 
producers of Criteria Recording 
Studios. "We're trying to establish a 
greater rapport between industry 
people, other Miami radio stations, 
record companies, artists and man- 
agement, both on a local and na- 
tional level. Criteria draws top talent 
in the country and top producers. 
There must be some reason why the 
creative forces in the music industry 
are here. Zeta 4 is going to be part of 
the Miami sound. And our entire di- 
rection is to coordinate. We're not 
doing this to be the center of attrac- 
tion, but because we feel it has to be 
done." 

THE SHADOW 
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IS BACK ON THE AIR! 
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SHERLOCK HOLMES 
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Talent 
Talent In Adion 

HUMBLE PIE 
JOE VITALE'S MADMEN 
Academy of Music, New York 

On Feb. 15, after seven years success, 

Humble Pie took its final bows. The show was as 

full of energy as any audience could desire. In 

return, the crowd gave as fine a response. 

The act began with a medley of "Smokin' " 

tunes. Guitarists Steve Marriott and Clem 

Clempson were at their finest playing smooth 

contrapuntal breaks. Marriott's comic raps be- 

tween and during songs showed that the group 

was legitimately out to entertain. Other featured 

songs were "I Don't Need No Doctor," a very hot 
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rendition of "Stone Cold Fever" and "Thirty 

Days In The Hole" in which Marriott displayed 

some truly incredible gymnastics. They closed 

the act with a finale of "Honky -Tonk Women" 

and "Thunderbox." There is no doubt that 

Humble Pie's presence on the rock scene will be 

missed. 

This town is infamous in the way it often re- 

sponds to opening acts. That phenomena was 

totally foreign to Atlantic's Joe Vitale's Madmen. 

Vitale, virtually an unknown to this audience of 

Humble Pie freaks, achieved numerous standing 

ovations and requests for encores. Drummer Vi- 

tale and guitarist Bobby Webb serve as the mu- 

sical focus of the group. Webb performed no- 

tably in a number of tunes and soloed plugging 

his guitar into a Mellotron. The highlight of the 

act was the finale of Joe Walsh's "Rocky Moun- 

tain Way" which brought the house to its feet. 

This is certainly a group to watch. 

STEVEN FRIEDEL 

OHIO PLAYERS 
GRAHAM CENTRAL 

STATION PARLIMENTS/ 
FUNKADELIC LOCKER 

DANCERS 
Radio City Music Hall, New York 

Apparently having the No. 1 album in Amer- 

ica, along with the No. 1 single is not enough to 

get New Yorkers to come out on a cold snowy 

night. Only a few hearty souls showed up to 

catch the Ohio Players' Feb. 13 opening night 

performance. It was just as well because the 

group only did four songs, though two of them, 

"I Wanna Be Free" and "Fire" were played for a 

very long time. The band plays simple funky soul 

music which is not very innovative but popular 

right now. Still, the band's shortened set left 

many of the sparse crowd as cold as the night 

air. 

One of the reasons that the Ohio Players 

played so little was that Graham Central Station 

played so long. The groups leader Larry Graham 

Is one of the finest showmen in contemporary 

music. Unfortunately no one else in the band is 

in Graham's league as a musician or a showman. 

The lack of quality musicanship is made up in 

part by the visual excitement that this band pro- 

vides but after an hour or so it get a little boring. 

The Funkadelic, alias the Parliments, opened 

its portion of the show with a long boring organ 

and clavinet solo followed by a not so long but 

almost as boring guitar solo. The bizarre people 

stroll onto the stage and one even comes out of 

a coffin ala Screaming Jay Hawkins. It would be 

easy to dismiss this as a black version of white 

"schlock rock" but the Funkadelic features 

strong vocalists doing strong harmonies backed 

by strong musicans. Their set was too short, 

much of the time wasted in the opening solos, 

but this is a group with potential. Their problem 

is that they will never get the exposure they de- 

serve because few radio stations will play their 

sex -oriented music and few TV shows will 

present their raunchy stage act. 

The Locker Dancers opened the show by tak- 

ing advantage of the Radio City stage and the 

interesting options it offers. Creatively staged by 

Ms. Toni Basil, the dancers enthralled the au- 

dience with its brand of acrobatic disco dancing. 

This group could soon become one of the top 

live attractions in the country. ROBERT FORD 

BACHMAN- TURNER 
OVERDRIVE 

Cow Palace, San Francisco 
BTO appeared Feb. 8 before a large but not 

sold -out crowd and played a set of repetitious, 

formula songs that nevertheless kicked hard 

enough to have the young crowd standing and 

clapping for a good portion of the show. The BTO 

logo, done with colored flashing and blinking 

lights that sometimes meshed with the beat, 

was above and behind them. 

BTO began "Don't Get Yourself In Trouble" 

followed by the new second single from the "Not 

(Continued on page 28) 
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Pure Prairie League 
Second Life Blooms 

By BOB KIRSCH 
LOS ANGELES -What happens 

to a promising rock group that looses 
its label, lead singer and stops tour- 
ing in the formative stage of its ca- 
reer? In the case of Pure Prairie 
League, it becomes bigger than ever. 

Bigger than ever, that is, following 
a lot of hard work and a careful re- 
building program conducted by 
manager Jack Daley and Variety 
Artists Booking. 

In 1972, Pure Prairie League was 
beginning to break as one of the 
more popular country/rock groups. 
It received lots of critical praise, but 
its "Bustin' Out" LP didn't burn up 
the sales racks, its lead singer had to 
leave and RCA dropped the band. 

"All this happened around the 
end of 1972," says Daley. "The guys 
kind of sat around and waited for 
things to be straightened out. Then, 
they decided to go back on the road, 
concentrating on college bookings." 

and LP. RCA then began reservic- 
ing the LP in areas where it was re- 
quested. Eventually, in the middle 
of last year, the label called Daley 
and negotiations began to re -sign 
the group. 

In August of 1974, the group took 
two months off from its college 
schedule and cut a new LP. Due to 
legal problems, however, the group 
was not signed right away. 

"Still," Daley stresses, "RCA kept 
supporting the group wherever it 
played, making sure LPs were in the 
stores and having people there 
whenever possible. This impressed 
us a great deal, and we continued to 
negotiate with them." 

Meanwhile, Pure Prairie League 
had played 142 colleges in 15 

months, working three to five uni- 
versities a week. Its current average 
payday is between $4,000 and 
$5,000, and there is still no new LP 

RCA photo 

PURE PRAIRIE LEAGUE -Working their way back to six- figure album sales 

after being dropped by their label. 

The group began playing the 
campus circuit through Variety Art- 
ists. In late 1973, a representative of 
the booking firm called Daley, a vet- 
eran who has managed the likes of 
John Denver, the Chambers Broth- 
ers, the Everly Brothers and Randy 
Sparks in the past, and asked if he 
would like to take over the reins of 
the band. 

"Larry Hoshorn was now lead 
singer for the boys and doing a lot of 
writing." Daley says, "and they were 
beginning to make a name for them- 
selves on campuses. At the time, with 
no record contract and no new prod- 
uct in several years, they were still 
pulling in between $800 and $1,000 
a night. But they began working 
regularly and we decided to keep up 
the college work." 

Around this time, says Daley, 
requests began to come in to record 
stores in areas where the band had 
performed for "Bustin' Out" the sec- 

available. The "Bustin' Out" LP is at 
a starred 140 on the Billboard LP 
charts, and the new album, set for 
March, may be held up now. 

"All of the college playing has 
built the group a solid and loyal au- 
dience," Daley says. "And I can't 
emphasize the importance of the 
role Variety Artists played. What we 
have is a case of steady work in the 
right places selling LPs." "Bustin' 
Out" sold around 34,000 in its first 
go round and is now up in the neigh- 
borhood of 135,000. 

"The college market is still really 
untapped," Daley says. "There are 
lots of small schools perfectly willing 
to spend $1,000 for a good artist, 
whether the act has a record out or 
not. Variety is now doing the same 
kind of thing it did for us with a 
group called Timberline and with 
Dave Loggins. I think all of us in the 
industry have to look to this avenue 
in the future." 

Graham Raises School $$ 
SAN FRANCISCO -Rock pro- 

moter Bill Graham will present an 
entertainment extravaganza at Ke- 
zar Stadium in March to raise 
money for the financially belea- 
gured San Francisco public school 
system. The schools recently 
dropped all extracurricular activities 
for the spring term -sports, drama, 
music and other programs -in a des- 
perate attempt to meet their budget. 

Graham kicked off with a $10,000 
donation of his own and called upon 
San Francisco musicians, entertain- 
ers and sports figures to volunteer 
their time for the show. 

Tickets for the all -day affair will 
sell for only $2, but donations over 
and above that will be encouraged 
and all donations will be tax- deduc- 
tible. 

"This show," says a Graham aide, 

"will have everything. Local bands 
will play. We'll have jugglers and 
clowns. There'll be ballet and opera. 
We'll have downtown activities in 
the weeks before the show to stir up 
interest. It will be a test to see if 
people really care about the commu- 
nity." 

Sara Henderson has been called 
in to work in Graham's office 
coordinating plans for the affair. 
"These are the kids I make my living 
from," says Graham, "so I feel I 

should do something to help them 
now." 

The date for the show is not defi- 
nite, although it will be March 9, 16 

or 23, all Sundays, depending on 
what acts are available when. Jeffer- 
son Starship, Graham Nash and 
lesser -known local bands have al- 
ready volunteered their time. 
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'6 This Business Of Music 
Insights Bylhe Experts- Presented by UCLA Extension in cooperation with Billboard 

By JEAN WILLIAMS 
When you're a novice in the business you 

may get taken, but don't give your songs 
away, is the advice bestowed on promising 
songwriters by Chuck Blore during last 
week's seminar directed at music commer- 
cials. 

Blore is founder of Chuck Blore Creative 
Services, winner of every commercial cate- 
gory of the international broadcasting awards 
competition and generally regarded as one of 
the pioneers in Top 40 radio. 

Roger Miller, songwriter /performer, and 
Charles Stern, artists' manager and founder 
of the Charles H. Stern Agency, formed the 
panel with Blore in an effort to give insight 
into music commercials and how they affect 
listeners. 

"There are two kinds of effective advertis- 
ing commercials," said Blore. "The irritant 
method, which is advertising that stamps the 
product and brand name into your memory 
bank, although the commercial may be physi- 
cally irritating. And the affirmative emotional 
response, sweet, gentle and well received, 
with the results in accordance with the irri- 
tant method." 

During a question and answer session, the 
panel was asked ways and means of opening 
doors for new artists. If you're bright and 
good, go and knock on the doors, said Miller, 
but, he warned, be true to yourself because 
you can't hype yourself. Attitude is the most 
important thing, but the goal is to sell, added 

cc 

Residual Rights 
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Blore. Stern took a different approach: "The I first thing to do is get into a union, before you 

0 do anything else. That's for your own protec- 
tlon." 

Several commercial tunes were played in- 
termittently, with the objective being to dem- 
onstrate the creativity involved in writing for 
commercials. Blore, who has commercials go- 
ing in every English- speaking country, said 
commercial arrangements can be excitingly 
complex or very simple, and yet attain the 
same goal. Stern feels that a great portion of 
the creativity involved is natural ability, and 
he adds, a good songwriter does not neces- 
sarily make a good commercial writer. Often, 
the songwriters do not make the transition to 
commercials. 

In selling commercials, said Blore, "You 
must first realize who you are trying to sell to, 
and you reach out to them on their terms mu- 
sically and intellectually. The attitude is the 
most important thing -the attitude of the 
product and the people you are trying to 
reach. The job of all advertising is to sell, and 
you must reach the people on today's terms. 

"Roger (Miller) took the 16 and 32 bars 
and threw them out; he has been really suc- 
cessful with it." For years certain rules were 
not broken, but they are now being broken 
with impunity. 

The idea is not to forever employ persons 
who can sing with professional overtones. 
When singing a commercial, as was demon- 
strated for Chicken Delight, Blore searched 
for a person without the basic quality needed 
to sing, then suggested he sing to the best of 
his ability. The result is a rustic, scratchy 
sound that would be offensive were it not 
funny. The Chicken Delight commercial is 
successful. 

In the 60s music commercials were re- 
ferred to as jingles, and the major advertisers 
like Coke, Chevrolet, General Motors and 
Procter and Gamble, all relied heavily on mu- 
sic commercials. 

The area changed when new contemporary 
arranger /composers who came from records 
moved into the field and were able to supply 
their talents in the music commercial areas. 
In recent years the trend is to use television 
and radio commercials as a vehicle to break 

Charles Stern: "Commercials are a good mar- 
ket for musicmen." 

new songs, and hopefully come out with a 

phonograph recording, said Stern. 
"Financially, the reward from a commercial 

is probably equal to the musical hit," said 
Miller. He has made all of the mistakes, and 
given away many songs, but says, "I have 
never had any self doubts about myself as a 

performer. Come in with a great song and 
doors will open for you;" he advises. 

Added Blore: "One good thing about com- 
mercials is that you get paid for them then 
and not in royalties." 

All members of the panel agreed that many 
commercials are presented in bad taste, how- 

Moderator Hal Cook poses a question to the 
panel. 

ever, said Blore, "When people like your com- 
mercial, they will by some form of osmosis 
think that your product is better. People re- 
spond totally emotionally. When you try to 
reach them intellectually, it just doesn't 
work." 

Blore said honesty is very important in ad- 
vertising, and his biggest objection to com- 
mercials is that they try to be something that 
they are not. He does not like to sample the 
product being advertised, because he does 
not want to be hindered if the product is not 
all that the commercial says. 

When doing commercial music, you try not 
to sell it, advises Blore. Once you get a sound 
that will work for you, license it for a period of 
time, and at the end of that time you can sell 
it again and again, he said. 

The visual portion of a commercial is usu- 
ally planned in advance of putting the music 
to the spot, Stern noted. When doing an ani- 
mated spot, the voice or music will be prere- 
corded. 

If you want to write music, commercials is a 

good place to start, but because of the unem- 

Roger Miller: "Financially the reward from a 

commercial is equal to a musical hit" 
Chuck Blore: "There are irritant and affirma- 
tive types of commercials." 

Billboard photos by Norm Schindler 

Roger Miller is the center of attention during a break. 

ployment situation, radio and television have 
become very closed, Stern said. The union is 

the first place to go, and if you have an oppor- 
tunity to get into it, have a tape made and 
take it to the advertisers, said Stern. 

The panel was asked what is the difference 
between a good commercial and one that 
sells merchandise? 

Blore answered: "They are both the same 
thing, although you can have a perfectly 
lovely commercial that sells nothing, while an 
atrocious one that will sell a lot of product." 

How would I present myself to you was 
asked of Stern. 

"Via tape," he said simply. 
How would you suggest a person with mu- 

sic experience in New York break into the 
business in California? 

It's the same method all over, just a matter 
of pounding on advertising agency doors, or 
get a representative behind you, said Stern. 
Either that, or coming up with a series of hit 
commercials in New York, because adver- 
tisers all over the world will buy success. 

Why do advertisers use the same singers 
and musicians for most commercials? 

"That's not really true anymore," said 
Stern. "Out here (L.A.) they hire the musi- 
cians to fit the particular job. They do not use 
the same soul musicians for a country com- 
mercial. We see rhythm sections changing 
constantly, as singers change according to 
the nature of the job." 

Do the agencies have staff writers, or do 
they bring in freelance writers to do their 
commercials? 

"The project usually starts at the creative 
level inside the advertising agency," said 
Stern. "The odds are 1,000 to one that a free- 
lance writer will walk in and have his material 
used." 

The odds are 1,000 to one, Blore injected, 
but that one chance does exist. It is difficult 
to even get them to look at it, because adver- 
tising agencies are so often being sued be- 
cause someone says that they have stolen 
their idea. "The unsolicited idea is hard to 
present but if it's strong enough, it will work. 
The thing to remember is that advertising 
companies are six to eight months ahead of 
the time you're going on the air, so they may 
say to you, 'I love that idea and maybe we can 
use it in our campaign for next year.' " 

What is the most important lesson that you 
have learned since starting your career in 
commercials? Miller was asked. 

"I would give away half of my writers' royal- 
ties just to see my name on a record. Natu- 
rally, I no longer do that. That was my first 
lesson. I would now take my songs some- 
where else." 

Should a writer or producer when going 
over your songs, change any part of them and 
take part of the credits? 

"They are called 'song doctors,' if they just 
add a few words, and they should not get any 
writer credits," said Miller. 

Being familiar with the rip -offs of the indus- 
try has given Miller an education from the 
ground up to his present status, he said. 

Art direction: Bernie Rollins 
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AN ARRAY of talent and exhibitors turned out for this year's NEC Con- 
vention in Washington, D.C., and contributing to the "sights and 
sc unds" of the event are: 

_. Country Store 
Z. Jimmy Castor Bunch 

Mainman Records 
L. Students At Work 
5. Video Tape Network 
6. Michael Urbaniak 
-. Son Seals 

8. Ursula Dudziak 
9. Tom Rush 

10. Intl. Creative Management 
11. Harlem Heyday 
12. Athena Booking 
13. Bantam Lecture Bureau 
14. Force of Nature 

Steady Jazz Growth Noted NEC Seminar Probes Promotion 
Continued from page 3 

"Jazz is becoming more and more 
of an encouraging venture for us," 
according to student Brenda Basilico 
of Glassboro (NJ.) State College. 

"In the last year we have had a 
number of signs point to the growing 
success of jazz on campus," Ms. Bas - 
ilico stated. "More than 250 people 
signed up for our course on the de- 
velopment of jazz with a large num- 
ber turned away and our four -day 
jazz festival with Chuck Mangione, 
Manny Albam and others was a 
large victory." 

The importance of keeping 
campus jazz concerts and festivals 
stocked with contemporary and 
modem artists was pointed out by a 
number of student contributors. 
Still, a number of discussion partici- 
pants said that traditional jazzmen 
should not be ignored. 

"Jazz is and will always be an art 
form," Fischer said, "and it was 
really unheard of 15 years ago to call 
a musician like Dizzy Gillespie a tra- 
ditional jazzman," as one student 
stated. 

This statement was presented as 
an answer to one student who men- 
tioned that some of the older, "tradi- 
tional" jazz musicians had not done 
very well at his school. The failure of 
these acts was not because of the era 
from which they came, but instead 
because of the school's overall music 
program. 

"Unfortunately there is a bias 
toward some of the more traditional 
groups like Dizzy Gillespie, because 
we got killed on Count Basie, partly 
because we also had other tradition- 
alists like Duke Ellington and Can- 
nonball Adderley," he said. "Be- 
cause of this we are continuing to 
diversify our entertainment sched- 
ule with more and more contempo- 

rary acts like Gato Barbieri, Larry 
Coryell and Chick Corea." 

Tom Maitski of Westchester State 
College said that one of the prob- 
lems with presenting jazz on campus 
is the definition misconception that 
exists. 

"As soon as people find out what 
jazz really is then there is no prob- 
lem presenting it," he sa id. "One of 
the things that we really like about 
presenting jazz artists is the fact that 
they are much easier to work with 
than most of the rock acts we come 
across." 

Another side of jazz discussed 
dealt with setting up jazz concerts 
utilizing local jazz artists. 

Midge Ellis, programming assist- 
ant at Detroit's Schoolcraft College, 
said that it is usually very easy for 
most schools to find jazz musicians 
willing to play for the student body. 

"Many times there are jazz musi- 
cians on campus willing to perform 
at lunchtime mini -concerts and al- 
though this is usually a lot of hard 
work, it pays off," she stated. "With 
the help of the local musicians' 
union and council for the arts, jazz 
can usually be put on a a very rea- 
sonable price." 

Giving students a taste of jazz is 
usually the key to getting a success- 
ful jazz concert program started was 
the general consensus of opinion at 
this seminar. 

Other discussions at this meeting 
included ways of choosing the right 
jazz acts for the specific campus, 
ways of getting free advertising on 
local radio stations by choosing the 
jazz aficianado disk jockey as emcee, 
ways of gathering support for full - 
time jazz programs on campus and 
the importance of portraying a jazz 
artist as a real person on campus by 
making him available for a variety 
of other events like a short lecture. 

WASHINGTON -The impor- 
tance of promoting and publicizing 
contemporary entertainment on 
campus was pointed out during a 
seminar at the NEC convention. 
Leading the discussion was John 
Marotta of Harry Lip Productions, 
and he was joined at the head table 
by several other knowledgeable mu- 
sic people including A &M Records 
campus chief Rob Wunderlich and 
Rod Essig of Variety Theatre Inter- 
national. 

One of the major debates of this 
two-hour meeting began after one 
activities programmer related a story 
about the lack of record company 
aid in helping to promote their art- 
ists on campus. 

Elbridge James, assistant program 
consultant at the University of 
Maryland, said he had asked for 
record company support many times 
and had really never received it. 

"Although I requested help many 
times, they always told me to talk 
with the local distributor, and they 
were always looking to pull a fast 
one on me," he said. "One time they 
told me they would give me some ra- 
dio tie -in advertising in exchange for 
tickets, which was fine, except for 
the large number of free tickets they 
wanted. 

"If I would have done this, I 

would have ended up paying more 
for the advertising, then if I was to 
buy it myself." 

Wunderlich said this didn't sur- 
prise him and that the record com- 
panies have very little control over 
the independent distributors, but he 
offered several alternatives to deal- 
ing with the indies. 

"If an agent tells you to talk with a 
local distributor, it is still sometimes 
better to contact the record company 
direct, because we are always look- 

ing to help expose our acts in the col- 
lege area," Wunderlich said. "Often- 
times we will help put the students in 
touch with the local branch people 
and through a cooperative effort 
something is always worked out." 

Marotta said James' story came as 
no surprise to him, and that record 
companies are almost always getting 
ripped -off by their distributors in a 
number of ways. 

"Many of these operations are run 
on the borderline of morality and 
they willingly attempt to screw the 
students as well as the record com- 
pany," Marotta said. "If you do 
work with an indy, then bargain for 
the airtime ads and always ask for a 
radio log with an invoice, so that you 
are not being cheated." 

The problem of a "non- advertis- 
ing rider" was brought up by a stu- 
dent from New York's Baruch Col- 
lege. Student Steve Schertz said that 
his school had a problem promoting 
many artists at the school because 
they played at commercial venues in 
town. 

Wunderlich said that things can 
always be worked out to get around 
this through a number of other al- 
ternatives. 

"Many times a record company 
can offer a videotape of the artists so 
that it can be played at various loca- 
tions on the campus ahead of time, 
and there are also the local campus 
media," he said. "Posters and record 
give -aways are also very good ways 
to promote acts on campus, without 
abusing the terms of the contract." 

Marotta spoke knowingly about 
publicizing and promoting acts on 
campus. A variety of methods was 
discussed by him including the use 
of a poster with daily added infor- 
mation ( "adding something new 
each day gets attention "), the use of 

a crumpled information handout in 
everyone's mailbox ( "Who won't 
read a piece of folded paper ? "), slit- 
ting the poster down the center to 
avoid its theft ( "No one wants some- 
thing that's tom, although it doesn't 
look that way on the wall "), using a 
local disk jockey as the show host 
( "All of them have egos and you can 
get free advertising on their shows "), 
striking up a relationship with the 
campus newspaper and radio station 
( "they are right there for your use if 
you get friendly ") and many others. 

"Each time an act is brought on 
campus, publicity mailings should 
be sent to each faculty member and 
his family; employees of the school; 
and even selected members of the 
outside community, since each one 
of them could possibly be interested 
in what you are bringing on 
campus," he said. "Another way of 
getting these other people and the 
student body interested in the con- 
cert is by calling the manager or 
agent of the group and asking for 
some free promotion in various 
areas of the campus." 

Another important point dis- 
cussed was the fact that many top 
name acts can be booked for midday 
concerts for less than half their usu- 
sal fees. 

One of the more intriguing facts 
related by Marotta concerned the 
use of cable and commercial tele- 
vision to. promote collegiate con- 
certs. 

"If you are smart, you can get 
$500 of commercial advertising time 
for as little as $55 if you look for 
open airspace on a day to day basis. 

"Commerical stations are often- 
times looking desperately to fill this 
space and you can reach literally un- 
told millions of people for a very 
small fee." 
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Talent 

Righteous Bros. Bow 
To Disk Promotion 

By LAURA DENI 

LAS VEGAS -The Righteous 
Brothers who got together in 1962, 
broke up in 1968 and reunited a year 
ago, attribute three recent chart 
records to strong record promotion. 

" `Rock 'N' Roll Heaven' was 
pretty much of a natural," says 
Bobby Hatfield. "The follow -up we 
felt wasn't quite so natural, but ev- 
eryone else at Capitol liked it." 

"We didn't even know what pro- 
motion was until we went with 
Haven -Capitol," says Bill Medley. 

"This is the first record company 
that we have ever been with that 
covers all bases," continued Bobby. 
"When they get behind you like they 
are behind us you do things. 

"You don't mind going off to do 
promotions and interviews because 
you know that they are doing their 
part," says Medley. "With other 
companies you feel that they are just 
throwing you out there in the street 
like a dart. Hopefully you'll do 
something and something will hap- 
pen. But Capitol is different." 

Their Las Vegas engagement at 
the Riviera with Dionne Warwicke 
marks their debut in a mainroom. 
"We don't want to go back into a 
lounge," says Hatfield. "We'd rather 
work even as an opening act in a 
main room than go back into a 
lounge. We've spent a lot of years in 
the lounge. And we've worked with 
Dionne in concert. We both thought 
it would be a good package. We've 
had several offers to work the main - 
rooms with other people." 

Bobby named an act. "We felt 
we'd destroy them," he flatly states. 
"It wouldn't have been right. We 
could have come in with (he names 
two comedy stars) but the people 
that would have come to see them 
wouldn't have come to see us. It has 
to be the right combination. The 
people that would come see Dionne 
would also want to see us." 

In the years they were apart both 
worked as separate acts, with Bobby 
claiming to have "mostly slept. I 
worked a little bit hither and yon. 
Mostly yon." 

"We broke up because basically 
we wanted to stretch, and go out on 
our own," replies Bill. "When Bobby 
and I got together we were solo per- 
formers or the leaders of our individ- 
ual groups. At the time that we broke 
up our record company and every- 
thing else was at a standstill. Every- 
thing just seemed to bog down and 
stop, so we decided to go out on our 
own and see what would happen 
that way." 

"I played the Sands and the Hil- 
ton," remembers Bill. "I had a hard 
rock band with me and they were 
long- haired guys. Great musicians, a 
great band, but a little loud. Now to- 

LITHOGRAPHED ON HEAVY GLOSS STOCK 

BLACK & WHITE 8x1Os 

500 -$25.00 1000- $38.00 

COLOR PRINTS 

1000- $200.00 

SEND FOR SAMPLES AND COMPLETE PRICES 

ON 8x1Os AND OTHER SIZE PRINTS, 

AND POSTERS 

1k9 PICTURES 
1867 E. FLORIDA 

SPRINGFIELD, MO. 65803 

Haven photo 

Righteous Brothers: finding "Rock 
'N' Roll Heaven" right here on earth 
with strong promotion efforts. 

day it wouldn't be considered loud 
but then even visually I think it 
scared everybody half to death, be- 
cause of their hair. Before they even 
started playing it felt loud to most of 
the people. And so I almost ruined 
my career here in Las Vegas because 
of that. 

"So I turned around to violins, a 
lighter rhythm section. I really loved 
it both ways. As a matter of fact it 
was the same songs, but I had elderly 
violin players instead of young, 
long- haired musicians. I used the 
same songs, but different arrange- 
ments. The arrangements are done 
by a guy that is still with us, Bill 
Baker. He's here with us on tenor 
sax." 

Although their current album has 
no songs penned by either, their next 
release will feature a song composed 
by Medley. "This song is the first 
thing we've written that has been on 
a Righteous Brothers album since 
we've been back together," says 
Medley. "Actually I sing it myself. 
On every album we do a solo. We 
hope to do more writing. We'd like 
to do more writing together. The first 
album happened so fast that we 
didn't have a chance." 

"I don't know why we got back to- 
gether. It just seemed the right time, 
the right thing to do," they mused. 
"All of our contracts were up," 
elaborates Bobby. "Our booking, 
recording and publicists contracts; 
all agent contracts. It was a smooth 
time to put the act back together." 

"We started out all fresh, except 
we maintained our business man- 
ager. We got back together a year 
ago in Las Vegas. I was working at 
the Hilton and Bobby was at the 
Flamingo," states Bill. "We started 
sittin' in, singing together and it felt 
great. The audiences were great.? 

LSignings_i 
Dorsey Burnette to Motown's Melodyland 

country label. Burnette was most recently with 

Capitol. ... Status Quo, longtime British hard 

rock stars, move to Capitol from A&M. Erie 

Sands to David Mook's Hippodrome Manage- 

ment. 

Vitale's Madmen, managed by Mike Belkin, 

to Premier Talent.... Thundermug and King 

Biscuit Boy, Canadian artists to New Directions 

for U.S. management. 

Chuck Mangione, jazz trumpeter and com- 

poser, to A &M from Mercury.... The Beau 

Brummels, pioneer San Francisco group 10 

years ago, to Warner Bros. Management is by 

Schiffman -Larson and all original members re- 

main with the group, including lead vocalist Sal 

Valentino and main writer Ron Elliot. 

Mayuto Correa, Brazilian percussionist, to be 

managed by Mike Levy of John Levy Enterprises. 

Vermettya Royster, formerly with Clara Ward 

Singers, and Frankie Karl, soul artist, to Camillo 

Marcucci Productions. 

Knight Group & 

O. Newton -John 
Gather Awards 

LOS ANGELES -Olivia Newton - 
John and Gladys Knight & The Pips 
each took four of the 15 awards on 
ABC -TV's second annual "Ameri- 
can Music Awards," tying for most 
prizes taken by a single act on the 
show. 

Charlie Rich, with three awards 
during the Dick Clark 90- minute 
production Feb. 18, was a close 
second. 

The four award categories left 
over went to John Denver for favor- 
ite pop /rock male vocalist, Stevie 
Wonder for male soul vocalist, 
Diana Ross for female soul vocalist 
and Conway Twitty & Loretta Lynn 
as favorite country duo or group. 

Winners were decided from some 
40,000 ballots selected at random 
throughout the U.S. A Distin- 
guished Merit Award for contribu- 
tions to music went to Motown presi- 
dent Berry Gordy, Jr. 

Rich's three wins were for male 
country vocalist, the "Behind Closed 
Doors" album and "The Most Beau- 
tiful Girl In The World" single in the 
country category. 

Olivia Newton -John took favorite 
female vocalist in both pop /rock 
and country. Her "I Honestly Love 
You" was the year's favorite pop 
single and "Let Me Be There" took 
country album honors. 

Gladys Knight & The Pips were 
favorite duo or group in both pop/ 
rock and soul, plus winning for 
soul single, "Nidnight Train To 
Georgia," and soul album, "Imagi- 
nation." 

New On 
The Charts 

Polydor photo 

LANA CANTRELL 
"Like A Sunday Morning" - 

Lana Cantrell conquered Austral- 
ian showbiz by the time she was 19 
and then headed for the U.S. In 1966 
she signed with RCA. But she was 
probably ahead of her time and got 
typecast as a nitery and TV chan- 
tuese in the years when female vo- 
calists were having a tough time on 
the charts. 

It took writer- producer Joel Dia- 
mond of New York's Silver Blue 
Productions to rediscover the ob- 
vious: With the right material and 
production there is no reason why 
Cantrell's highly expressive voice 
can't be making commercial hits in 
today's market. 

"Sunday Morning" assembled 
Hollywood's finest session stars be- 
hind sterling arranger Jimmy Has- 
kell for a happy -sad understated 
ballad about the eternal hopes for a 
love to still go on ... at least till Sun- 
day night after a swell morning. 
Lana is still with her original agents, 
CMA. NF 

Elton John Sidemen 
Plot Solo Projects 

By NAT FREEDL D 

LOS ANGELES -Nigel Olsson's 
single, "Only One Woman," which 
entered the Hot 100 this week, marks 
the first of a wide new offering of 
solo projects from the sterling side- 
men of Elton John. 

However nobody is planning to 
ditch Elton, especially since the en- 
tire rhythm section gets royalties for 
all their records together. 

"Sure, it's important to me to have 
a hit record on my own," says Nigel. 
"But I would never leave the band 
and I can't imagine any of the others 
leaving. Most of us have been to- 
gether for six years and we're like 
brothers." 

The recording session for Olsson's 
single came about somewhat acci- 
dentally. During the recording of the 
"Caribou" LP at James Guercio's re- 
markable Colorado studio complex 
where Elton has done his last two al- 
bums there was some extra pre -paid 
studio time available and Elton of- 
fered the facilities to Nigel for the 
drummer's new Rocket Records re- 
lease. 

Not only was the full all -star Elton 
back -up group available, but also on 
the spot was the superstar's fine pro- 
ducer, Gus Dudgeon. The resulting 
product is a tight, driving ballad that 
makes effective use of Olsson's high - 
ranging vocal sound. 

"Only One Woman" is an old 
song by the Gibb brothers, but was 
surprisingly never recorded by them 
as the Bee Gees. Instead, another 
group called the Marvels had a hit 
with it in England seven years ago. 

An album called "Nigel Olsson's 
Drum Orchestra" was part of the 
first and ill -fated mass release on El- 
ton's Rocket label. "It was just the 
wrong time for me," says Nigel. "El- 
ton's own records were just taking 
off for a new peak and that's what 
everybody's energies were focused 
on. Also not all the first Rocket re- 
leases were strong enough and so all 
the early records went down." 

Of course now a revitalized organ- 

Rocket photo 

Nigel Olsson: the drummer is Elton 
John's first back -up group member 
to have a solo hit. 

ization has made Rocket a front- 
runner among superstar custom la- 
bels, with big 1974 hits by the Kiki 
Dee Band and Neil Sedaka. 

Nigel was passing through Los 
Angeles on a national promotion 
tour for the single, with Elton phon- 
ing him almost daily to pass along 
the latest sales and airplay news and 
inquire how the interviews were go- 
ing for Olsson. 

Nigel is hoping to cut an album 
before May when he rejoins Elton 
for the third straight Caribou Ranch 
album sessions. "It would be nice to 
have the Elton band on my album 
but everybody has scattered around 
doing their own projects or recrea- 
tion," he says. "I'm hoping Elton 
may produce me himself and I've 
been talking with the Average White 
Band about playing the sessions." 

Dave Johnstone, Elton's guitarist, 
is also starting work on a solo album 
this spring and the remainder of the 
band is kicking around their spinoff 
plans. 

Talent In Action 
Continued from page 24 

Fragile" LP, "Roll On Down The Highway." They 

did a number of songs from that collection, in- 

cluding the corny "Rock Is My Life" and their 
smash hit "You Ain't Seen Nothing Yet," which 

is far superior to the average BTO number. 

The band benefitted from the work of Swan- 

son Sound of Oakland, which used the Altec 

Acousta -Voice system for this show. Acousta- 

Voice "tunes" the house sound system to the 

particular acoustical properties of the building 
so that peaks in response caused by the hall are 

equalized and the frequencies are all flat in that 
particular building. Most times this is done with 

a band's monitors but it is not often done for the 

entire house system of a hall. 

JACK MCDONOUGH 

SANDLER & YOUNG 
THE RHODES KIDS 

Flamingo Hotel, Las Vegas 
Las Vegas entertainment craftsmanship at its 

best was provided in this double bill of old pros 

and young pros. Tony Sandler, the multi -lingual 

Frenchman who can act suavely distinguished 
without being stuffy about it, and Ralph Young, 

who carries out the knockabout comedy bits be- 

tween songs, maintain a rich voice blend that's 
a pleasure to listen to. Their hallmark over the 

years has become the incongruously effective 

counterpoint of two wildly different songs sung 

simultaneously. One pairing they came up with 

Feb. 8 was Young doing "Wagon Wheels" while 

Sandler crooned "AlDi -La" in Italian. 

Since Sandler & Young have the misfortune 

not to be rock 'n' rollers, they are unlikely to 

have much meaning for the record market. But 

these men are truly artistic pop vocalists and 

one of Vegas' most important social functions 

is to keep acts like this before the audiences 

who appreciate them. 

However, the press had turned out this par- 

ticular night because of some high -energy na- 

tional junketeering by Atlanta's GRC, label of the 

show- opening Rhodes Kids. The seven Rhodes 

Kids from Houston, by way of New Jersey (with 

5- year -old Ricky doing a couple of bits as Kid 

#8) have everything necessary to succeed big 

in the teeny market following the footsteps of 

the Osmonds, Jackson 5 and De Franco Family. 

The Kids play all their own instrumental 

backups with competence and verve, including 

two Rhodes Sisters on keyboards and drums, 

and 13- year -old bassist Brett. Each Rhodes does 

some lead singing and comedy impersonations. 

But the septet does have the apparently vital fo- 

cal point of a powerful- voiced male youngster 

(Mark, 11) to hit pre -adolescent record buyers 

where they live. The Rhodes Flamingo set was 

extremely well thought -out for Vegas require- 

ments and delivered with maximum cheer and 

bounce. But the Rhodes Kids are clearly capable 

of much more real rock 'n' rolling in other cir- 

cumstances. NAT FREEDLAND 

CRUSADERS 
CHARLES EARLAND 

Carnegie Hall, New York 

Those purveyors of sophisticated funky jazz, 

the Crusaders, treated New York to one of its 

hottest concerts in recent weeks. The band 

seemed at the top of its form Jan. 31 and the 

audience was most receptive. 

The Crusaders are an excellent mix of youth 

and age with four mellow old pros, saxophonist 

Wilton Felder, trombonist Wayne Henderson, 

electric pianist Joe Sample, drummer Stix Hoo- 

per and two aggressive youngsters, bassist Kent 

(Continued on page 35) 
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LOS ANGELES -Up at Wally 
Heider's in San Francisco, Jon 
Hendricks is in cutting an LP for 
Arista, with Ben Sidran and Steve 
Backer producing and Ken Hopkins 
working the controls. The next 
Headhunters album is completed for 
Columbia. David Rubinstein han- 
dled production while Fred Catero 
did the engineering. Finally, John 
Shines has finished up an LP for Co- 
lumbia with Bruce Goode and Jef- 
frey Cohen producing and Catero 
working the boards. 

At Heider's in Los Angeles, Bones 
Howe has been in working on a 
number of projects, including Tom 
Waits for Asylum. Carlson and 
Durio for A &M and the Mob and 
the Addrissi Brothers, both for Pri- 
vate Stock. Giving Bones a hand is 

his son Geoff. Tony Orlando & Dawn 
have been in with producers Hank 
Madress and Dave Appell putting in 
time for LP projects and pre -taping 
of the trio's current TV series. Peter 
Granet has been the engineer, with 
Jerry Stroud helping out. 

* * * 

In news from around the country, 
Dan Fogelberg is cutting his next LP 
at Golden Voice Studio in Illinois. 
Minnie Riperton is in Heider's Los 
Angeles facilities with Stewart Le- 
vine pfoducing. The Eagles are fin- 
ishing up their fourth LP for Asylum 
at Los Angeles' Record Plant, with 
Bill Szymczyk handling production. 

At A &M Studios in Los Angeles, 
Jan & Dean are finishing up their 
first work together in nearly a dec- 
ade. The pair, who along with the 
Beach Boys, helped move the West 
Coast surf sound across the country 
in the '60s, are finishing up material 
for Ode. Sitting in on the project are 
musicians such as Ben Benay, Hal 
Blaine, Pete Jolly, Larry Knechtel, 
Joe Osborne and Don Randi. Work- 
ing with the pair and co- writing ma- 
terial with Jan are Jim Pewter and 
Alan Wolfson. Jan Berry is handling 
production and arrangements. 

* * * 

In New York, Arthur Corson Pro- 
ductions are at work in several stu- 
dios. Much of the activities are cen- 
tering around Blue Rock Recording 
Studios and the new facilities at 
Basement Recording Studios. 

Gorson cut several sides with 
Laughing Luther Beauford, with 
Melvin Van Peebles lending a help- 
ing hand. Also produced was new- 
comer Shep. A reggae project is also 
in the offing, with Denzil Laing and 
Winston Grennan in from Kingston 
to help out. The two Jamaican artists 
have recorded with the likes of Paul 
Simon, Jimmy Cliff and Toots & The 
Maytalfa. 

* * * 

Mega Sound Studio has finished 
installing a new 16 -track board in 
Bailey, N.C. The studio now features 
a MCI console, Ampex machines 
and Neumann, Sony, Altec and 
RCA mikes. 

The firm will be working closely 
with Southwind Productions over 
the next few years. Southwind prod- 
uct is manufactured and released 
through Buddah. Six LP projects are 
due from the deal. 

In other activity, the Formula 
Four LP has been finsihed up for 
Rocky Road. Steve Cropper and 
Richard Delvy handled production. 
The Still Creek Band and Donnie 
Ray have also been in recording. 

* * * 

GRC's Loleatta Holloway is in the 

Sound Pit in Atlanta finishing up an 
LP. Country artists Loazo & Oscar 
have also been in the studios. At Cri- 
teria Studios in Miami, the Bee Gees 

Studio Track 
By BOB KIRSCH 

have been working. And, at the up- 
coming NAB convention at Las 
Vegas Convention Center, Eng- 
land's Ferrograph Professional 

Recorder Co. will show both console 
and rack mounted models of Studio 
Eight professional studio tape 
recorders bowed at last year's NAB. 

Units can be seen at Elpa Marketing 
Industries' booth, the U.S. rep for 
Ferrograph, reports Billboard's 
Steve Traiman in New York. 
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BILLBOARD'S FIRST ANNUAL 
INTERNATIONAL TALENT 
FORUM JUNE 4- 7,1975 
CENTURY PLAZA HOTEL, LOS ANGELES 
The First Forum And The Last Word 
On Live Musical Entertainment 
Billboard has brought you IMIC -the international 
confe-ence for the recording industry. We have 
brought you the International Radio Program- 
ming Forum -the recognized forum on radio and 
radio programming. The June Billboard will pre- 
sent its first annual International Talent Forum - 
the place to learn and exchange ideas about 
every facet of live musical entertainment. 

Spcifically geared for concert promoters, 
agents, personal managers, nightclub owners, 
college bookers - and talent itself - Billboard's 
Intern stional Talent Forum will cover all the bases 
on promotion, booking and presentation of live 
entertainment. 

Be early! Billboard has special registration 

fees for those registering before May 1 -you save 
money on registration and you'll have first choice 
of rooms at the beautiful Century Plaza Hotel. 
Suites and meeting rooms are available to you, 
as well. For specific information )n meeting 
suites call Cave Karcher, Century Plaza, (213) 
277 -2000. 

Be a part of the excitement at Billboard's first 
International Talent Forum -the meetings, the 
talent showcases, and the unique opportunity for 
intercommunication in your part of tie music in- 
dustry -send in your registration now! 

Register Early! 

Billboard's International Talent Forum 
Attn: Diane Kirkland 
f000 Sunset Boulevard, #1200 / Los Angeles, California 90069 
Please register me for Billboard's International Talent Forum, June 4 -7, at 
tie Century Plaza Hotel. I am enclosing a check or moìey order in the 
amount of: 

$185 (special early -bird rate) $200 (after May 1) 
$125 special college rate! (Limited quantity available.) 

Name Title 

Company Affiliation 

Address Phone: 

11111- ßiboard 
I.``geffnatlond 

Forum 

All information on hotel rooms and meeting rooms available will be 
registration! 

sert immediately upon receiving your 
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Classical 
Kipnis In New Angel Pact; 
Cross -Country Tour Is Set 

LOS ANGELES -Harpsichordist 
Igor Kipnis has signed a new long- 
term contract with Angel Records, 
and has made recordings under that 
contract: A two -disk anthology, 
"The English Harpsichord," 
presenting music from the 
anonymous composers of the 16th - 
century 'through Byrd, Farnaby, 
Tomkins, Purcell, Handel, Arne and 
J.C. Bach. 

The new album was prereleased 
in New York to coincide with Kip- 
nis' New York Philharmonic debut, 
in which he played both the Falla 
Concerto and J.S. Bach's fifth Bran- 
denburg Concerto under the direc- 
tion of Pierre Boulez. 

Soon after his four performances 
of the New York Philharmonic pro- 
gram, Kipnis bundled his red -and- 
gold Rutkowski and Robinette 
harpsichord into his van and set out 
on another cross -country tour, 
which will take him to Texas, Cali- 
fornia, Nebraska, Wisconsin and 
Michigan by early March. On April 
6 he will play another concert at 
New York's Frick Collection, and in 
May he sails on a South American 
tour. 

In June, Kipnis makes his debut 
(postponed after last season's strike) 
with the Chicago Symphony Or- 

WNYC Sets 12 
Simulcasts 

NEW YORK -Television's first 
locally produced series of classical 
programs for broadcast in stereo 
sound will debut on WNYC -TV /31 
and WNYC -FM, on Tuesday (4) 
from 8 -8:30 p.m. 

The series, "Stereo Festival," will 
be kicked off by Dorin Hollander 
and the Tokyo String Quartet. The 
programs are set for 12 weeks, and 
subsequent half -hour programs will 
feature performers such as George 
Shirley, Gary Graffman, Maureen 
Forrester, Donald Gramm and 
Paula Robison. Musicologist and 
music critic George Movshon will 
host the series. 

Stereo Festival has been con- 
ceived by Audrey Michaels. 

The programs are produced by 
WNYC in cooperation with 
Brooklyn College of New York and 
are directed by Prof. Donald Mac- 
lennan, head of the college's tele- 
vision center. 

Grand Prix To 
2 DG Records 

NEW YORK -The Academie du 
Disque Francais gave its coveted 
Grand Prix du Disque to two Ar- 
chive Production recordings re- 
leased by Deutsche Grammophon 
during 1974. 

They are Monteverdi's "Orfeo," 
conducted by Jurgen Jurgens, with 
Nigel Rogers in the title role and J.S. 
Bach's "Complete Motets," con- 
ducted by Hanns- Martin Schneidt, 
with the Regensburger Cathedral 
Choir. ' 

Morath To Edit 
Schirmer Folios 

NEW YORK -Max Morath has 
been signed by G. Schirmer Inc. to 
edit a series of ragtime folios. The 
first will consist of early composi- 
tions by Scott Joplin, and the second 
of other Mississippi Valley ragtime 
composers who were contempo- 
raries of Joplin. Two or three other 
books will follow. 

Morath can currently be heard on 
the Vanguard LP "Irving Berlin - 
The Ragtime Years" 

chestra, and in July returns to teach 
and perform for the second year at 
the Indianapolis Festival of Music (a 
kind of masterclass in the Baroque). 
He is a full professor of music at 
Fairfield University in Connecticut, 
near his home in West Redding. 

Kipnis' newly released album, 
"The English Harpsichord," was re- 
corded in the Unitarian Church at 
Westport. 

Broude Named 
Foreign House 
Agent In U.S. 

NEW YORK -Alexander Broude 
has been appointed exclusive Amer- 
ican agent for the catalogs of Breit - 
kopf & Hartel- Leipzig, Deutscher 
Verlag Fur Musik- Leipzig, Hof - 
meister Verlag- Leipzig and Pro -Mu- 
sica Verlag- Leipzig. These houses, 
well -known as the original publish- 
ers of Bach, Beethoven, Mozart and 
Brahms, will be represented by 
Broude in all catalog aspects: Sales, 
rental, synchronization and per- 
formance. 

The longterm agreement, nego- 
tiated by Robert J. Bregman, Mi- 
chael Lefferts, and Sidney Tarpi- 
nian, means that original editions of 
the masters' works will be readily 
available and priced competitively 
with reprint editions. 

Watts Hosts 

Benefit For 

N.Y. Library 
NEW YORK -Pianist Andre 

Watts will be the host and one of a 
group of star performers at an "eve- 
ning of musical surprises" being 
planned for April 9 at Avery Fisher 
Hall, as a benefit for the Music Divi- 
sion of The New York Public Li- 
brary at Lincoln Center. 

Among other features of the April 
9 Fisher Hall program will be per- 
formances by Watts with clarinetist 
Benny Goodman and Metropolitan 
Opera soprano Judith Biegen of 
Schubert's "Der Hirt auf dem Fel- 
sen" and "Die Verschworenen." 
Miss Biegen, Metropolitan Opera 
baritone Sherrill Milnes and Watts 
will also be heard in excerpts from 
Mozart's "Don Giovanni" juxta- 
posed with List'z "Don Juan Fan- 
tasy." The program is also expected 
to include a "fun piece" for narrator 
and instrumental ensemble with a 
well -known Broadway or Holly- 
wood actor to be announced, as well 
as a first -time -in -New York piano 
concerto performance by Watts. 

Leonard Bernstein has agreed to 
serve as honorary chiarman of the 
committee arranging the benefit 
concert, of which Mrs. Schuyler G. 
Chapin and Mrs. Eugene Lynn are 
co- chairmen. 

Classical Notes 
Angel's Seraphim Records has re- 

leased two of Leopold Stokowski's 
records from the discontinued Capi- 
tol Classics series. These are "Car - 
mina Burana" and "Stokowski Plays 
Bach." ... Antal Dorati, music direc- 
tor of the National Symphony Or- 
chestra, was awarded the Cross of 
the Chevalier des Arts et des Lettres 
by France. He received the medal in 
Washington. 

Leonie Rysanek will undergo sur- 
gery in Europe and canceled her 
Metropolitan Opera season. Birgit 
Nilsson will replace her in three of 
the scheduled six performances... . 

Seiji Ozawa, music director of the 
Boston Symphony, conducts works 
of Beethoven and Richard Strauss at 
the orchestra's final New York con- 
certs of the season March 12 and 
March 14 at Avery Fisher Hall. 

The Concert Artists Guild re- 
ceived a $5,000 grant from the Mobil 
Foundation.... A new tracker (me- 
chanical- action) organ is being in- 
stalled in Lincoln Center's Alice 
Tully Hall and will have inaugural 
performances in April. it's a gift 
from Alice Tully.... Soprano Marrai 
Nixon and duo pianists Phillips and 
Renzulli perform an unusual pro- 
gram on March 2 at Alice Tully Hall. 
Program is called "George Gersh- 
win and Two Friends, Maurice Ra- 
vel and Arnold Schoenberg." 

Audiofidelity Enterprises is 
claiming 53,000 copies of "Raisins 
and Almonds," new release by Rob- 
erta Peters, was ordered in initial or- 
dering period. ... Sine Qua Non 
Productions, Fall River Mass., firm, 
has released a four -record album of 
music by Tchaikovsky. Album fea- 
tures composer's last symphonies 
and his "Romeo and Juliet" and 
"Hamlet" fantasies. They were 
newly recorded in the Great Mor- 
mon Tabernacle in 1972 and 1973 
with the Utah Symphony under 
baton of Maurice Abravenel.... The 
Cleveland Institute of Music holds 
the Robert Casadesus International 

Piano fest Competition on Aug. 25- 
31. 

Michael Lorimer will be first 
American classical guitarist to tour 
U.S.S.R. He's set to tour there in 
March, covering Moscow, Lenin- 
grad, Kiev and others.... Aldo Cec- 
cato named music director for 
Meadow Brook Music Fest, Detroit, 
to be held there in summer.... Wil- 
liam Denton has been reappointed 
managing director of the National 
Symphony Orchestra Assn. 

Violinist Daniel Heifetz plays a 
program of unaccompanied violin 
music on "Camera Three," CBS 
television, on March 2. It's the first 
time a violinist stood before a TV 
camera without orchestra or accom- 
paniment. ROBERT SOBEL 

Alshire Displays 

21 Classical LPs 

At NARM Confab 
BURBANK, Calif. -Alshire In- 

ternational has released 21 new clas- 
sical albums backed by elaborate 
packaging on its Audio -Spectrum 
label. 

The 21 releases will be introduced 
at Wilshire's display booth at the 
NARM confab to be held this 
month. A sizable advertising budget 
for dealers and rackjobbers has been 
set and planned are ads with large 
users of classical product in major 
cities of the nation, according to Al 
Sherman, Wilshire president. 

The list price of Audio -Spectrum 
will be $2.98, with full dealer, dis- 
tributor and rackjobber markup. 

The records include the Beetho- 
ven "Eroica" with the London Phil- 
harmonic led by Sir Adrian Boult, 
opera favorites, works by 
Tchaikovsky and Brahms. 

The label will release "at least that 
many more in the next six months," 
according to Sherman. 

Billboard 
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8 18 4 

9 14 4 

10 6 10 

11 8 13 

12 24 4 

13 11 12 

14 15 8 

15 9 12 

16 32 6 

17 10 9 

18 20 12 

19 22 9 

20 31 4 

21 17 11 

22 30 6 

23 28 5 

24 26 7 

25 23 7 

26 38 3 

27 29 6 

28 34 5 

29 35 3 

30 33 6 

31 37 3 

32 39 2 

33 25 12 

34 27 7 

35 50 2 

36 40 4 

37 41 2 
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40 49 2 

41 48 2 

42 44 3 

43 45 3 
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These are best selling middle -of- the-road singles compiled from 
national retail sales and radio station air play listed in rank order. 

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) 

46 

POETRY MAN 
Phoebe Snow, Shelter 40353 (MCA) (Tarka, ASCAP) 

HAVE YOU NEVER BEEN MELLOW 
Olivia Newton -John, MCA 40349 (ATV, BMI) 

NEVER LET HER GO 
David Gates, Elektra 45223 (Kipahulu, ASCAP) 

NIGHTINGALE 
Carole King, Ode 66106 (A &M) (Colgems, ASCAP) 

I'VE BEEN THIS WAY BEFORE 
Neil Diamond, Columbia 3-10084 (Stonebridge, ASCAP) 

LONELY PEOPLE 
America, Warner Bros. 8048 (Warner Bros., ASCAP) 

I'M A WOMAN 
Maria Muldaur, Reprise 1319 (Yellow Dog, ASCAP) 

MY BOY 
Elvis Presley, RCA 10191 (Colgems, ASCAP) 

(Hey Won't You Play) ANOTHER SOMEBODY DONE SOMEBODY 
WRONG SONG 
B.J. Thomas, ABC 12054 (Press /Tree, BMI) 

SWEET SURRENDER 
John Denver, RCA 10148 (Walt Disney, ASCAP) 

LIKE A SUNDAY MORNING 
Lana Cantrell, Polydor 14261 (Silver Blue, ASCAP) 

EMOTION 
Helen Reddy, Capitol 4021 (Warner Bros., ASCAP) 

TO THE DOOR OF THE SUN (Alle Porte /Del Sole) 
Al Martino, Capitol 3987 (April, ASCAP) 

I'LL STILL LOVE YOU 
Jim Weatherly. Buddah 444 (Keca, ASCAP) 

BEST OF MY LOVE 
Eagles, Asylum 45218 (Kicking Bear /Benchmark, ASCAP) 

LOVIN' YOU 
Minnie Riperton, Epic 8 -50057 (Columbia) (Dickie Bird, BMI) 

YOU'RE NO GOOD 
Linda Ronstadt, Capitol 3990 
(Edwin H. Morris /Jac /Blue Seas /U.S. Songs, ASCAP) 

SAD SWEET DREAMER 
Sweet Sensation, PYE 71002 (ATV) (Leeds /Jacktone, ASCAP) 

PLEDGING MY LOVE 
Tom Jones, Parrot 40081 (London) (Lion/Wemar, BMI) 

MY ELUSIVE DREAMS 
Charlie Rich, Epic 850064 (Columbia) (Tree, BMI) 

ROCK 'N ROLL (I Gave You The Best Years Of My Life) 
Mac Davis, Columbia 3.10070 (Trec, BMI) 

YOU ARE YOU 
Gilbert O'Sullivan, MAM 3642 (London) (MAM, ASCAP) 

EASTWARD 
Letterman, Capitol 4005 (Yarone, ASCAP) 

CHICO AND THE MAN (Main Theme) 
Sammy Davis Jr., 20th Century 2160 (1 & H, ASCAP) 

WE MAY NEVER LOVE LIKE THIS AGAIN 
Maureen McGovern, 20th Century 2158 (Fox Fanfare /Warner-Tamerlane, BMI/ 
20th Century /Warner Bros., ASCAP) 

NO LOVE IN THE ROOM 
5th Dimension, Arista 0101 (Tiny Tiger /Balloon, ASCAP) 

STAR ON A TV SHOW, Stylistics 
Avco 4649 (Avco, ASCAP) 

THANKS FOR THE SMILES 
Charlie Ross, Big Tree 16025 (Atlantic) (House Of Gold, BMI) 

WALKING IN RHYTHM 
Blackbyrds. Fantasy 736 (Blackbyrd, BMI) 

FRONT PAGE RAG 
Billy May, MCA 40352 (Duchess, BMI) 

PART OF THE PUN 
Dan Fogelberg, Epic 850055 (Columbia) (Hickory Grove, ASCAP) 

HOT SAUCE 
Jan Davis Guitar, Ranwood 1015 (Laurabob, BMI) 

THAT GREAT OLD SONG 
George Fischoff, GNP Crescendo 491 (George Fischoff, ASCAP) 

BIG YELLOW TAXI 
Joni Mitchell, Asylum 45221 (Sipuomb, BMI) 

I WANNA LEARN A LOVE SONG 
Harry Chapin. Elektra 45236 (Story Songs, ASCAP) 

UP IN A PUFF OF SMOKE 
Polly Brown, GTO 1002 (ABC) (Almo, ASCAP) 

THE BARGAIN STORE 
Dolly Parton, RCA 10164 (Owepar, BMI) 

YOU ARE SO BEAUTIFUL 
Joe Cocker, A &M 1641 (Almo /Preston, ASCAP /Irving/WEP, BMI) 

I WONT LAST A DAY WITHOUT YOU 
Al Wilson, Rocky Road 30202 (Arista) (Almo, ASCAP) 

EVERYBODY WANTS TO FIND A BLUEBIRD 
Randy Edelman, 20th Century 2155 (Irving /Piano Picker, BMI) 

ALL OUR DREAMS ARE COMING TRUE 
Gene Page, Atlantic 3247 (My Bahys /Arch /Sumertree, ASCAP) 

LOVER PLEASE 
Kris Kristofferson & Rita Coolidge, Monument 8-8636 (Columbia) 
(Lyn Lou, BMI) 

SAIL ON WHITE MOON 
Johnny Mathis, Columbia 310080 (Bushka, ASCAP) 

BLACK WATER 
Doobie Brothers, Warner Bros. 8062 (Landowne/Warner Bros., ASCAP) 

LOVE FINDS ITS OWN WAY 
Gladys Knight & The Pips, Buddah 453 (Keca, ASCAP) 

DOCTOR'S ORDERS 
Carol Douglas, Midland International 10113 (RCA) (Caokaway, ASCAP) 

SATIN SOUL 
Love Unlimited Orchestra, 20th Century 2162 (Sa -Vette /January, BMI) 

RUNAWAY 
Charlie Kulis, Playboy 6023 (Vicki, BMI) 

I HAVE A DREAM 
Danny Osmond, Kolob 14781 (MGM (First Central /The Kids, BMI) 

ONE DAY OF LOVE 
Herb Ohta, AU N 1647 (Almo, ASCAP) 



Jukebox Programming 
BACK TO EARLY CROSBY 

Rare Old Records 
Pay Off For Ops 

By ANNE DUSTON 
CHICAGO -Keeping copies of 

old records is paying off for oper- 
ators these days, with the price of 
new records high, and the renewed 
interest in nostalgia. 

Frances Wieland, with Midwest 
Automatic Music Co. in East Chi- 
cago, Ind., for 23 years, has records 
that go back so many years, they in- 
clude 78s, many of them now collec- 
tor's items. 

"The old ones are making the 
money today," she claims, and her 
oldies include such rarities as begin- 
ning Crosby and Como, all Hank 
Williams, and even Jeanette 
McDonald and Nelson Eddy. 

Many of them she knows by 
memory. "You can remember the 
older records because you had to 
type both sides of the title strip, and 
you can even remember the B side. 
Now, with title strips, you only re- 
member the A side." 

The records are stored in floor to 
ceiling boxes, with holiday records 
at the top. In one section, the boxes 
are marked with the artist's name. In 
another section, the 100- record 
boxes are marked with a number 
and contain various artists. 

The system is cross -referenced 
from a looseleaf binder that lists the 
artist alphabetically and notes the 
box that the titles are contained in. 

Betty Schott, at Western Auto- 
matic Music in Chicago, files 75,000 
records alphabetically according to 

record company, then number, with 
the highest number in front. Each 
record has a green sleeve with the 
record number and artist in the left - 
hand corner, and the date when the 
record came in listed on the right - 
hand side. Every series of 100 num- 
bers is separated by a tab card, for 
easier and faster reference. 

Ms. Schott also maintains a card 
file on the aritst, listing title, com- 
pany and number of the record. A 
title cross -reference used to be kept, 
but couldn't be kept up without ex- 
tra help. 

The extensive library has 
prompted a side business for the 
company. Jukeboxes are rented out 
for $60 for nostaliga parties, and Ms. 
Schott can program almost any kind 
of party requests. She has made up 
lists for the three popular eras: the 
big band 40s, the rock 50s and the 
60s, with the 50s being the most pop- 
ular. 

Bill Bush, Les Montooth Phono- 
graph Service, Peoria, Ill., has kept 
the most popular top 20 records 
from the late 40s, for a library of 
18,000- 20,000. He adds to it contin- 
ually with reissues of old time hits. 

The records are filed by artist in 
bins 30 records wide, in two rooms. 
He also maintains a catalog by artist 
name, with information on titles and 
number of copies filed. A subscrip- 
tion to a phono log provides a cross - 
reference by title. 

W. Virginia One -Stop Faces 
The Music And It's Rough 

By EDWARD MORRIS 
CHARLESTON, W. Va. -All the 

bucks seem to be stopping at M. Z. 
Elkins one -stop here -except the 
bucks with Washington's picture on 
them. 

Elkins, whose shop was recently 
moved from a bustling downtown 
location because of urban renewal, 
says the move has cost him signifi- 
cant off -the -street sales. 

But he also complains that he is 
being beset by less direct economic 
forces. 

Declining college enrollment. 
Several operators who buy records 
from Elkins have locations on col- 
lege campuses. These range from 
colleges in the Charleston area to 
Ohio University, in Athens, some 
100 miles away. As enrollment has 
decreased or leveled off, Elkins says, 
there is less play and less turnover in 
the number of records put in the 
boxes. Elkins feels the pinch almost 
as quickly as the admissions offices 
do. 

Competition from touring car- 
nivals and municipal swimming 

Mary Herzog Feted 
By 300 Polka Pals 

SAGINAW, Mich. -A roast for 
30 -year veteran polka musician 
Mary Herzog was held Feb. 6 at the 
Saginaw Civic Center with more 
than 300 friends attending. Among 
the speakers were Joe Siedlik, editor 
of Polka World; Carl Rohwetter, 
editor, The Michigan Polka News; 
Gene Shell, president, Greater De- 
troit Musicians Assn., and Joe Mar - 
cissuk, polka disk jockey and repre- 
sentative of the International Polka 
Assn. 

pools. There seems to be more of 
these diversions available in South - 
em West Virginia this year than ever 
before. And, according to Elkins, 
operators have told him that the car- 
nivals and pools skim off the kind of 
customers who are ordinarily main- 
stays to the jukebox industry. Again, 
case of less play and less turnover. 

Two- for -a- quarter play boxes. 
Although there are several operators 
in the Charleston area who believe 
two-for -a- quarter play is not only 
inevitable but financially invigorat- 
ing, Elkins says he knows of loca- 
tions which refuse to take this priced 
box. He infers that where the boxes 
are placed, they are played demon- 
strably less than three -for -a- quarter 
boxes have been. 

Urban renewal and interstate 
highway construction. Besides being 
in the -throes of urban renewal, 
Charleston is the place where three 
interstate highways are converging. 
Disruptive to any city, these forces 
are especially so to Charleston, since 
it is located in a valley not much 
more than a mile wide. Literally 
dozens of the best jukebox locations 
have been obliterated. The fewer the 
boxes, the fewer records needed to 
program them. 

Inapplicable record charts. El- 
kins has long complained that the 
charts in the trade publications re- 
flect urban preferences instead of 
small city and rural tastes. This is es- 
pecially so, he maintains, with the 
large number of soul selections 
which dot the charts. Still, with noth- 
ing better than the charts to direct 
his buying, Elkins says he has to rely 
on them. Often, then, he buys 
records he cannot sell at all or sell 
only in negligible quantities. 

MIAMI 
From Miami, Conjunto Universal 

(Velvet) played at the carnivals in 
Venezuela. Tipica '73 (Inca) won 
best Latin band and Cheo Feliciano 
(Vaya) won best male vocalist at the 
Venezuelan Festival International 
of Latin Bands. Creacion '75 (Vel- 
vet) traveled to Colombia to play in 
the carnival there. 

Before going to Venezuela, Tipica 
'73 played a weekend date at the 
Rustic Yayo Club and a dance at 
Dinner Key Auditorium. Sound 
Triangle has rleased LPs by Luis 
Santi and Los Jovenes del Hierro, 
and the label will be distributed out 
of Florida by Seeco Records. 

Borinquen has new product by 
Olguita, Felix de Rosario, Pellin 
Rodriquez, Zodiac and La Selecta. 
The situation of counterfeit tapes is 
getting worse by the day, according 
to many major distributors here, but 
steps are being taken to put a stop to 
it. 

Armada and Rodriguez are dis- 
tributing Rex product from Mexico 
in the U.S. Gema has a new LP by 
Los Pasteles Verdes (from Peru), 
and Chirino is preparing his new LP. 
Audio Latino has put out an LP by 
Oscar de Lugo, who is appearing at 
the Castaways on Miami Beach. 
Coco Records has signed two local 
groups with international names, 
Fajardo and his group, and Orch. 
Broadway. 

Currently at Montmatre is Marco 
Antonio Muniz, while at Centro Es- 
panol Hugo Enriques is finishing his 
engagement, and Blanca Rosa Gil 
(Fania International) follows. The 

Casu Offers 
All-Spanish 
Syndication 

LOS ANGELES -A major move 
to produce a weekly syndicated 
Spanish language radio program 
has been undertaken by Casu Pro- 
ductions of Salt Lake City. 

"Su Casa" will be produced in the 
studios of Bonneville International, 
also of Salt Lake City, and will be of- 
fered to subscribing radio stations in 
one, two and three -hour segments. 
Local air personality Carlos "el 
guero" who initiated the area's first 
progressive Spanish language pro- 
gramming over three years ago, will 
host the "Su Casa" syndication. 

Each weekly broadcast will fea- 
ture new record previews, "Canon - 
azo De Ayer" (Spanish Gold), En- 
trevista /Artista (featured artist 
interview with two -way dialogue) 
and selected featurettes of interest to 
listeners. The "Su Casa" playlist will 
emphasize much new material with 
a careful blending of popular stand- 
ards. 

According to Casu Productions 
spokesmen, "Su Casa" will first be 
offered to stations of the Midwest, 
West and Pacific Northwest areas. 
For many of these stations, serving 
densely Spanish populated regions, 
"Su Casa" is a welcome arrival since 
it would otherwise be difficult for 
such stations to provide local talent 
and maintain a current musical li- 
brary for only limited Spanish pro- 
gramming. 

In major markets, where the pop- 
ulation demands more radio pro- 
gramming in their native language, 
"Su Casa" once again is welcome as 
a medium offering the listening au- 
dience the "Musica Del Momento" 
in an attempt to more effectively un- 
ify the Latin American music effort. 

Beginning March 1, a number of 
stations in Idaho, Utah and Colo- 
rado are scheduled to begin broad- 
casting "Su Casa," with additional 
stations from other market areas to 
be added by May 1. 

bUn Scene 
Centro will start boat rides on 
Thursday nights using a discotheque 
motif and using "The Music Man" 
who will provide Latin and Ameri- 
can recorded music and a light show 
for the passengers. It will be the first 
floating discotheque in the Miami 
area, and the first Latin discotheque 
also. ART "ARTURO" KAPPER 

NEW YORK 
Boxoffice reports were pessimistic 

earlier in the day of the seventh 
Latin Music Festival Feb. 14 
presented by Richard Nader and 
Madison Square Garden Produc- 
tions, but by show time, more than 
17,000 turned out for the event (see 
review in Talent section). ... At an- 
other festival, this one in Caracas, 
Venezuela, the New York -based 
group Tipica 73 (Inca) captured first 
place in competition with more than 

20 groups. Cheo Feliciano (Vaya) 
was awarded the top vocalist spot. 

Schaefer Beer introduced Malta, a 
new beverage, with a tie -in cam- 
paign with Willie Colon. This popu- 
lar artist will act as spokesman for 
the product and appear in all spots 
and jingles. Also, a contest with mu- 
sical instruments as prizes will be 
part of the promotion. ... Tambo 
and Yambu recording with Al San- 
tiago This well known producer is 
also presenting a series of Latin jazz 
concerts at the Hipocampo Ballroom 
here. 

Los Jimaguas at The Chateau 
Madrid, Latin Dimension at the 
Monastery, Johnny Pacheco at the 
Corso, Johnny Ventura at Manhat- 
tan Center and more all over town, 
dances are on the upswing. 

RALPH LEW 
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This 
Week 

TITLE -Artist, Label & 

Number (Distributing Label) 
This 
Week 

TITLE- Artist, Label & 

Number (Distributing Label) 

1 VICENTE FERNANDEZ 8 AMALIA MENDOZA 
El Idolo de Mexico, Caytronics 1420 Yo Lo Comprendo, CAS 4064 

2 ANGELICA MARIA 9 SONIA LOPEZ 
Angelica Maria, Sonido Internacional SI. Voz Sentimiento YAmor, Caytronics 1416 
8009 

10 CELIA & JOHNNY 
3 CHAYITO VALDEZ Quimbara, Vaya, XVS -31 

Tu Sigues Siendo El Mismo, Musimex 5080 
11 EDDIE PALMIERI 

4 ROSENDA BERNAL The Sun of Latin Music, Coco 109XX 
La Esposa Olvidada, Latin International 
5027 12 JUAN TORRES 

5 LOS BABYS 
ABorinquen, Musart 1640 

Como Sufro, Peerless 1769 13 CORTIJO & ISMAEL RIVERA 

6 FELIPE ARRIAGA 
Juntos Otra Vez, Coco CLP.113XX 

El Nuevo Idolo de La Cancion, Caytronics 14 LOS DIABLOS 
1415 Lo Nuevo de Los Diablos, Averno 1001 

7 LOS HUMILDES 15 LUCHA VILLA 
Un Pobre No Mas, Fama 524 Las Discos de Oro, Musart 1636 

IN CHICAGO 

1 VICENTE FERNANDEZ 8 NELSON NED 
El Idolo De Mexico, Caytronics 1420 Nelson Ned, United Artists 1550 

2 ANGELICA MARIA 9 EDDIE PALMIERI 
Angelica Maria, Sonido Internacional SI- The Sun of Latin Music, Coco 109XX 

8009 
10 LOS FREDDYS 

3 CELIA & JOHNNY Epoca De Oro, Peerless 1041 

Quimbara, Vaya XVS31 
11 LOS BABYS 

4 ROSENDA BERNAL Como Sufro, Peerless 1769 

La Esposa Olvidada, Latin International 12 FREDDIE MARTINEZ 
5027 Pure Gold, Freddie 1021 

5 LUCHA VILLA 13 CORTIJO & ISMAEL RIVERA 
Los Discos De Oro, Musait 1636 Juntos Otra Vez, Coco CLP -113XX 

6 LOS MUECAS 14 LOS HUMILDES 
Roguera De Amor, Caytronics 1413 Un Probe No Mas, Fama 524 

7 LOS ANGELES NEGRO 15 JUAN TORRES 
ATi, Arcano DKL13271 A Borinquen, Musart 1640 

l7fiVlrl 

PTS-1011 

PRONTO 
RECORDS 
Announces 

CAMILO 
SESTO 
FeatLring the smash 
hit single 

"Quieres ser 
mi Amante" 

Distributed by 

CAYTRONICS 
"The Latin Music Company" 

New York (212) 541 -4090 Florida (305) 822-6967 
California (213) 737 -0197 Chicago (312) 521 -1800 
Texas (512) 222 -0106 Puerto Rico (809) 725 -9561 
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Soul 
Sauce 

Griffey On 
Promoting: 
Use Science 

By JEAN WILLIAMS 
LOS ANGELES -"Even in times 

of inflation, if 1 have a concert and it 
does not sell out to capacity, I am 
disappointed," says Dick Griffey, 
nationally known concert promoter. 
"This year has been the most profit- 
able of my career," he adds. 

Griffey is also personal manager 
to Don Cornelius, and talent coor- 
dinator for the "Soul Train" tele- 
vision show. Cornelius and Griffey 
are in the process of formulating the 
Soul Train record company. 

When asked about the risks in- 
volved in promoting concerts in sev- 
eral parts of the country simulta- 
neously, he says, "the risk is taken 
out of promoting when you can give 
people $2 worth of entertainment 
for $1. That is my method. Of course 
I must study the going trend and 
book the acts that will sell in a par- 
ticular area. 

"A top headliner alone is not al- 
ways enough; a strong supporting 
act is usually needed to sell a pack- 
age. Many promoters lose because 
they do feel that promoting acts is a 
gamble." 

Griffey is basically an r &b pro- 
moter, but he says, "I will book any 
act from Johnny Cash to Stevie 
Wonder." The scientific approach to 
promoting has proven successful for 
him. "A promoter should study the 
population and economy of the 
area. We must know where to go 
with what acts. If we have any 
doubts about the success of a show, 
we should not do it," advises Grif- 
fey. 

"A promoter should consider that 
in the larger cities, the more expen- 
sive tickets are the best sellers, but in 
smaller areas the least expensive 
seats are more likely to go first." In 
many sections of the country, the 
new trend is no scaled tickets, only 
general admission. 

Griffey does not favor this system, 
saying, "a lot of people will not at- 
tend because they don't want to be 

(Continued on page 33) 
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*STAR Performer- singles registering great- 

est proportionate upward progress this week 
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SHAME, SHAME, 

SHAME - Shirley & Company 
(S. Robinson), Vibraban 532 (All Platinum) 
(Gambi, BAI) 

LADY MARMALADE -La &Be 
(B. Crewe, K. Nolan). Epic 8 50048 (Columbia) 
(Stone Diamond. BMI /Tanny Boy /Kenny Nolan, 
ASCAP) 

EXPRESS -B.T. Express 
(BT. Express), Roadshow 7001 (Scepter) 
(Triple 0' /Leff Mar, BMI) 

RRE -Ohio Players 
(1. Williams, C. Satchel, L Bonner, M. Jones. R. 

Middlebrooks, M. Pierce, W Beck), Mercury 73643 
( Phonogram) (Ohio Players /Unichappell, BMI) 

PICK UP THE PIECES -Average White Band 
(R. Ball, H. Stuart. Average White Band), 
Atlantic 453229 (AWB, BMI) 

I AM LOVE, Part 1 & 2- Jackson 5 

(M. Larson. 1. Mane. D Fencetone. R. Rancifer), 
Motown 1310 (lobete, ASCAP /Stone Diamond, BMI) 

SUPERNATURAL THING, 

Part 1 -Ben E. King 
(P. Grant, G. Guthrie), Atlantic 3241 
(Music Montage, BMI) 

I GET UFTED- George McCue 
(F)W. Casey, R. Finch), TK 1007 (Sherlyn. BMI) 

SUPER DUPER LOVE Pt. 1 -Sugar Billy 
(W. Garner). Fast flack 2501 
(Mainstream) (Fartelli, BMI) 

YOU'RE AS RIGHT AS RAIN -Nancy Wilson 
(T. Bell, L Creed), Capitol 3973 
(Assorted /Bellboy, BMI) 

LOVIN' YOU - Minnie Bipedal 
(M. Riperton. D. Rudolph), Epic 850057 (Columbia) 
(DickieBird, BMI) 

DON'T CHA LOVE IT- Miracles 
(F. Penen, C. Varian) Tamla 54256 (Motown) 
(lobete, ASCAP) 

REMEMBER WHAT I TOLD YOU TO 

FORGET - Tavares 
(D Lambert. B. Potter), Capitol 4010 
(ABC /Dunhill. BMI) 

JUST AS LONG AS WE'RE TOGETHER 

(In My Life There Will Never Be 

Another) -Gloria Scott 
(B. White, V. Wilson. F. Wilson) 
Casablanca 815 (Box Fanfare /Very Own, BMI) 

MOTHER'S SON - Curtis Mayfield 
(C. Mayfield), Curtom 2006 (Buddah) (Carried. BMI) 

STAR ON A TV SHOW - stylistics 
(Hugo 8 Luigi, G. Weiss). Avco 4649 (Avco. ASCAP) 

TOBY /THAT'S HOW LONG - Chi -t;tes 
(E. Record. B Acklin /A. Powell, T. Boyd), Brunswick 
55515 (lulioBrian /Ocean Blue /Tamerlane, BMI) 

SHOESHINE BOY -Eddie Kendricks 
(H. Booker. L. Allen). Tamla 54757 (Motown) 
(Stone Diamond, BMI) 

FEEL THE NEED - Graham Central Station 
(A. Tilman), Warner Bros. 8061 (Bridgeport. BMI) 

SHINING STAR -Earth, Wind a Fire 
(M. White, P. Bailey), Columbia 3 -(0090 
(Saggiflame. ASCAP) 

BELIEVE HALF OF WHAT YOU 

SEE (And None Of What 
You Hear) -Leon Haywood 
(L. Haywood). 20th Century 2146 (Lim -Edd BMI) 

LET ME START TONITE- t.amont Dozier 
(L. Dozier), ABC 12044 (Dozier, BMI) 

WALKING IN RHYTHM- Blackbyrds 
(B. Perry), Fantasy 736 (Blackbyrd, BMI) 

YOU AND YOUR BABY 

BLUES - Solomon Burke 
Chess 2159 (Chess /Janus) 

RHYME TYME PEOPLE -Kool A The Gang 

(D. Thomas, P. Sanders), De -Lite 1563 (PIP) 
(Delightful /Gang, BMI) 

I BELONG TO YOU -Love Unlimited 
(B. White). 20th Century 2141 (SaVette /January. 
BMI) 

MIDNIGHT SKY Part 1 -Isey Bros. 
(R. Juicy. O. Isiey, R Isiey, M. Isiey, C. Jasper. 
E. Isiey), T -Neck 8 -2255 (Columbia) 

I WON'T LAST A DAY WITHOUT YOU/ 
LET ME BE THE ONE- AI Wilson 
(P. Williams, R. Nichols). Rocky Road 30202 
(Arista) (Almo, ASCAP) 

EXPRESSWAY TO YOUR 

HEART -Margo Thunder 
(K. Gamble. L. Huff), Haven 7008 (Capitol) 
(Double Diamond /Downstairs, BMI) 

CRY TO ME- Loleatta Holloway 
(S. Dees. D. Carron), Aware 047 (GRC) 

LOVE, DON'T GO THROUGH NO 

CHANGES ON ME- Sister Sledge 
(P Grant, G Guthrie), Atco 457008 
(Music Montage /Atco. BMI) 

WITH EVERYTHING I FEEL IN ME- 
Aretha Franklin 
(C. Franklin), Atlantic 3249 (Afghan /Pundit. BMI) 
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HAPPY PEOPLE - Temptations 
(1 Bowen, D. Baldwin. L. Richie), Gordy 7138 
(Motown) (lobete, ASCAP) 

LOVE IS A FIVE LETTER 

WORD -Jimmy Witherspoon 
(G Barge), Capitol 3998 (Chevis, BMI) 

DOCTOR'S ORDERS -Card Douglas 
(G Stephens, Greenaway, Cook), Midland 
International 60113 (RCA) (Cookaway, ASCAP) 

DANCE THE KUNG FU -Carl Douglas 
(C. Douglas. Buddu), 20th Century 2168 
(Carrell/ Woolfsongs, MCPS) 

I AM, I AM- smokey Robinson 
(W. Robinson), Tamla 54251 (Motown) 
( Tamla. ASCAP) 

SUNSHINE Part II-mays 
(B. Sigler, P. Hurtt), Philadelphia International 
83558 (Assorted. BMI) (Columbia) 

NEVER CAN SAY GOODBYE -Gloria Gaynor 
(C. Davis), MGM 14748 (lobete. ASCAP) 

LOVE CORPORATION -Hues Corporation 
(W- Holmes). RCA 10700 (liMi Lane /Ensign. BMI) 

LOVE FINDS ITS OWN 

WAY -Gladys Knight 8 The Pips 
(1. Weatherly). Buddah 453 (Keca. ASCAP) 

THE RAP /IF LOVING YOU 

IS WRONG -Millie Jackson 
(M. Jackson /H. Banks, R. Jackson. C. Hampton), 
Spring 155 (Polydor) (East /Memphis /Clondike, BMI) 

SATIN SOUL -Lore Unlimited Orchestra 
(B White), 20th Century 2162 (Sa -Vette /January. 
BMI) 

ONCE YOU GET STARTED -Rufus 
(G. Christopher). ABC 12066 (Sufur, ASCAP) 

PARTY IS A GROOVY 

THING - People's Choice 
(S. Brunson), TSOP 84759 (Columbia) 
(Mighty Three, BM(( 

I'LL BE HOLDING ON -M Downing 
(A. Downing, L Quinn. A. Smith), Chess 2158 
(Chess /Janus) (Heavy /Elbomo /Diagonal. BMI) 

SHOORAH! SHOORAH! /TONIGHT'S 
THE NIGHT -Betty Wright 
(A. Toussaint), Alston 3711 (TK) 
(Marsaint /Warner -Tamerlane, BMI) 

STRUTTIN' -Bitty Preston 
(B. Preston, G. Johnson, L Johnson), A &M 1644 
(Irving /WEP, BMI) 

REALITY -lames Brown 
(l. Brown. S. Wesley. G. Wesley), Polydor 14268 
(Dynatone /Belinda /Unichappell, BMI) 

GET DANCIN' -Disco Tex & The Sex-O- Lettes 
(B. Crewe, K. Nolan), CHelsea 3004 (Hearts 
Delight. BMI /Kenny Nolan /Coral Rock, ASCAP 

SMOKIN' ROOM -cad Carron 
(D. Belbield), ABC 12059 
(American Broadcasting, ASCAP) 

GIRLS (Part 1)- Moments and Whatnauts 
(H. Ray, A. Goodman, V Dodson), Stang 5057 
(All Platinum) ( Gambl. BMI) 

THE BERTHA BUTT BOOGIE -Jimmy Castor 
(1 Castor, 1. Pruitt), Atlantic 3232 (umpire. BMI) 

MY LITTLE LADY- Bloodstone 
(C. McCormick), London 1061 

(Crystal Jukebox, BMI) 

DON'T TAKE YOUR LOVE 

FROM ME- Manhattans 
(A. Felder, B. Sigler). Columbia 3 -10045 (Mighty 
Three /Golden Fleece, BMI) 

YOU'RE THE FIRST, THE LAST, MY 

EVERYTHING -Barry White 
(B White, T. Sepe. P Radcliffe), 20th Century 
2133 (SaVette /January, BMI) 

MY MAIN MAN - Staple Singers 
(B. Crutcher, M. Rice, B. Manuel, L. Nix). Sfax 
0227 (Columbia) (East /Memphis, BMI) 

PEOPLE SAY -Milers 
(L. Nocentelli, A. Neville. 1. Modeliste, G. Porter, 
Jr ), Reprise 1314 (Phinelander, BMI) 

WILL WE EVER COME 
TOGETHER -Bled Ivory 
(R. John, M. Gately), Buddah 443 
(Buddah /lobete, ASCAP) 

WANNA BE WHERE YOU ARE - Zulema 
(A. Ross, L. Ware), RCA 10116 
(Stein 8 Van Stock. ASCAP) 

BOOGIE ON REGGAE 

WOMAN- Stevie Wonder 
(S Wonder), Tamla 54254 (Motown) 
(lobete /Black Bull, ASCAP) 

INSPIRATION INFORMATION- shuggie Otis 
(S Otis). Epic 8 -50054 Columbia) 
(Off The Wall. BMI) 

BACK FROM THE DEAD -Bobby Byrd 
(No info available). International Brothers 

STOMP & BUCK DANCE - Crusaders 
(W. Henderson). ABC /Blue Thumb 261 

(Four Knights. BMI) 

AIN'T NO NEED OF 

CRYING -Rance Allen Group 
(D. Porter). Truth 3210 (Stay) (Rohosac, BMI) 

THE JONESES (Part 1)- s.o.u.l. 
(L. Lovett). Musicor 1500 (Anal. ASCAP) 

L -O -V -E (Love) -M Green 
(A. Green, W Mitchell, M. Hodges). Hi 2282 
(London) (lec /AI Green. BMI) 
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MIGHTY CLOUD OF 

JOY- Mighty Clouds Of Joy 

(D. Crawford). ABC /Dunhill 15025 
(American Broadcasting /DaAnn. ASCAP) 

DEEPER AND DEEPER -Bobby Wilson 
(R. Wilson. V. Bullock), Buddah 449 
(Kama Sutra/ Malundi. BMI) 

I CANT SEE WHAT YOU SEE IN ME- 
The Joneses 
(Storey). Mercury 78668 ( Phonogram) (Landy/ 
Unichappel BMI) 

LET THE GOOD TIMES 

ROLL -Garland Green 
(A. Smith, P. Boyd). Spring 151 (Polydor) 
(Gaucho /Belinda /Lecan. BMI 

LIVING A LITTLE, LAUGHING A 

LITTLE - Spinners 
(T. Bell, L. Creed). Atlantic 3252 
(Mighty Three, BMI) 

SOME OTHER TIME - Simtec Simmons 
(R Simmons, R Simmons), Innovation II 8047 
(Warner Bros.) (Quintrac /Simtec. ASCAP) 

TOO LITTLE IN COMMON - Newcomers 
(H. Bank, C. Hampton) Truth 3213 
(Slav) (East Memphis. BMI) 

BOOGIE DOWN -van McCoy a 

The Soul City Symphony 
(F. Wilson, L. Caston, A. Puree). Asco 4648 
(Stone Diamond. BMI) 

CHANGES (Messin' With My Mind) - 
Vernon Burch 
(V. Burch) United Artists 587 ( Unart. BMI) 

ONE BEAUTIFUL DAY - Ecstasy, 
Passion & Pain 

(Mystro, Lyric), Roulette 7163 

(Big Seven /Steals Bros.. BMI) 

SWING YOUR DADDY -Jim Gistrap 
(K. Nolan) Roxbury 2005 (Kenny Nolan /Heart's 
Delight, BMI) 

TUNE UP- Dramatics 
(W. Schofield), Cadet 5706 (Chess /Janus) 
(Groovesville. BMI) 

THE SHOW MUST GO ON -Sam Dees 

(S. Dees) Atlantic 3243 (Moonsong, BMI) 

DEDICATE MY LIFE TO YOU- Younghearts 
(V. Bullock. Sarrow) 20th Century 2130 
(Unichappel /Mafundi /Younghearts, BMP 

I DON'T KNOW IF I CAN 

MAKE IT- Dawson Smith 
(D. Smith), Scepter 12400 (It Ain't Moth. BMI) 

BUMP ME BABY, Part 1 -Donley 
silrerspoon 
(S. Casella), Cotton 636 (Arista) (Springfield. 
ASCAP) 

RUMBLE IN THE JUNGLE -Don Covey 

(D. Covay. E. Waits). Mercury 73648 ( Phonogram) 
(Ragmop, HMO 

WE'RE ALMOST THERE - Michael Jackson 
(B. Holland, E. Holland). Motown 1341 

(Gold Forever /Stone Diamond, BM!) 

THE BOTTLE (La Botella)- Bataan 
(G. Scott-Heron), SolSou! 8701 (Brouhaha, BMI) 

GIVE ME YOUR BEST 

SHOT BABY Part 1 -Ebb Tide 
(F Fioravanti, P Rakes), Sound Gems 100 

(Melomega, ASCAP /Philmela, BMI) 

I JUST CANT SAY 

GOODBYE- Philly Devotions 
(1 Davis), Columbia 3 -100 /6 
(Brywek /John Davis, ASCAP) 

MIGRANTION - Creative Source 
(1. Thomas. M. Stokes) Sussex 632 (Interior, BMI) 

SOME KIND OF WONDERFUL -Grand Funk 
(1. Ellison), Capitol 4002 (Dandelion /Crash. BMI) 

TAKE IT AWAY FROM HIM 
(Put It On Me) -Paul Kelly 
(P Kelly). Warner Bros. 8067 (Tree, BMI) 

SPECIAL LOVING - Barbara Adlin 
(Henderson. Joseph, Green) Capitol 4013 (Eight - 

Nine, BMI /Will -Rock, ASCAP) 

THERE'S ANOTHER IN 
MY LIFE -Philip Mitchell 
1? Mitchell, B. Clements), Event 223 (Polydor) 
(Muscle Shoals, BMI) 

COME ON DOWN (Get Your Head Out 
Of The Clouds) -Greg Perry 
(L Perry, K. Davis. M. Cowed), Casablanca 817 

(Cafe American /Peabody 8 Co., ASCAP) 

LA LA CHAINS -Silver, Platinum 8 Gold 
(G. Zekley, M Boller, A. Wayne) Warner Bros. 8057 
(Warner Bros. /Gary Zekley, ASCAP) 

ALL BECAUSE OF YOU -Leroy Hutson 

(t. Hutson) Curtom 0100 (Warner Bros.) 
(Silent Giant /Aopa, ASCAP) 

TOUCH ME BABY (Reach Out 
For Your Love) - Tamiko Jones 

(1. Bristol), Arista 0110 (Bushka. ASCAP) 

HOMEWRECKER- Tyrone Davis 

(S. Dees, D. Canon, T Davis). Dakar 4541 
(Brunswick) (Moon Song. BMI) 

I BETCHA DIDN'T 
KNOW THAT - Frederick Knight 

(r Knight. S. Dees) Truth 3216 (Sfax) 
( Moonsang, BMI) 

TOM CAT -Tom Scott 8 LA. Express 
IT. Scott), Ode 66105 (A &M) (Hollenbeck, BMI) 



General News 

Unknown Singer L.A. Sensation 
Al Jarreau Combines Odd Sounds With Musicianship 

LOS ANGELES -Al Jarreau is a 
distinctive vocalist who has mas- 
tered the art of re- creating the sound 
of instruments. 

He has taken the art of scat sing- 
ing way beyond the point where Jon 
Hendricks left off 10 years ago. 

He is a gusty, dramatic singer who 
becomes his own one -man band 
when onstage. 

He uses breath control to create a 
potpourri of sounds which are both 
African and American in creation. 

He is a unique blending of all 
these techniques and he is one hell 
of a visual show. 

Jarreau, who was recently on the 
bill at the Troubadour with Les 
McCann, has been singing profes- 
sionally since 1968 and is given liner 
credit for "vocal effects" on two 
tunes on Quincy Jones' best seller 
"Body Heat." 

But the LP in no way comes close 
to what Jarreau is capable of doing. 

Jarreau has been the subject of 
record company talent scouts, with 
his manager indicating that Colum- 
bia seems the most interested. 

Jarreau says that Hendricks was 
indeed his "mentor on records," 
adding Johnny Mathis, Carmen 

McRae and Sarah Vaughan to his 
other influences. Brazilian samba 
music is an additional influence on 
his stage presence. 

Onstage Jarreau plays a cabaca, a 
percussive device similar in sound to 
a maracca. 

He writes all his own tunes and on 
one, "You Don't See Me," he re- 
creates the sound of a walking 
acoustic bass, his fingers picking out 
the notes as he creates them. On 
"Lock All The Gates" he starts off 
like a flute, switches to a cello sound 
and then gets into the lyrics. 

Jarreau's style involves this instru- 
mental sound combined with fiery 
interpretations of his lyrics. He 
sweeps from imitating an instrument 
right into the words and then out 
again or he adds some consonant or 
vowel sound, some breathy sound, 
some effect which is tacked onto his 
previous effect. 

Of the six songs presented, only 
"Take Five" was a familiar title, but 
here, too, he created a new gem of an 
interpretation with a mercurial scat 
of the words. "45321, 45321," he 
sings, linking the numbers together, 
and then creating a conga drum 

sound replete with fingers flaying 
and one elbow rim shot. 

On the tune, "We Got By," Jar- 
reau infused the sound of a tenor 
saxophone within the arrangement. 
His voice is soulful and soft, angry 
and understanding. 

Yet Jarreau admits that he's had 
turndowns from labels because of 
his style. because he's been told he's 
too advanced. 

Now it seems the times are catch- 
ing up with him. Mo Ostin of 
Warner Bros. was in the club several 
nights after this reviewer caught the 
show and was impressed enough to 
sign him. 

Al Schmitt will produce Jarreau 
sometime in March. 

The audience at the Troubadour 
which saw his set on the night of this 
review was the paying public -not 
the freebie crowd -and they dug his 
uniquess. With the support from a 
pickup trio (which played beautiful 
music), his set flew by too fast. 

With WB's promotional expertise, 
Al Jarreau should become available 
to more than just patrons of the 
Troubadour. He's worth hearing. 

ELIOT TIEGEL 

Westbound Shares Costs Secret 
LOS ANGELES -The cost of pro- 

duction is not the thing that's hurt- 
ing the small independent record la- 
bel, "it's the cost of promotion, 
advertising, distribution and the 
other incidentals," according to Ar- 
men Boladian, president of West- 
bound Records. 

Boladian recently went with 20th 
Century Records here for distribu- 
tion with a new label called 20th 
Century- Westbound, but his office 
is in Detroit. 

Detroit has advantages.and disad- 
vantages for a record man: 

Advantages: It'll always be a good 
source of talent. 

Disadvantages: Now that the 
whole record business has moved to 
Los Angeles, says Boladian, commu- 
ting has become more difficult. 

Fortunately, "Russ Regan of 20th 
Century lets us do our mastering and 
lacquering in Detroit. And we have 
control of production and artwork. 

We give them the finished product 
and that's where their promotion 
and marketing team takes over." 

The record business is "tough out 
there today and if you don't have 
product you believe in 150 percent, 
you shouldn't release it," he says. 

Thus, he's keeping his artist roster 
to a minimum and concentrating on 
them. This includes Etta James, 
Houston Person, Melvin Sparks, De- 
nise LaSalee, Junie (Walter Morri- 
son) of the old Ohio Players and 
Catfish Hodge. This concentrated 
effort is evident by the nine months 

that Boladian worked on "Pain" by 
the Ohio Players; they had earlier 
been on Capitol: Catfish Hodge had 
previously been with Epic. 

"I'm not saying those other com- 
panies were good, bad, or whatever 
... maybe it just wasn't the time for 
the artists to happen until they got 
on Westbound. But I feel that by 
keeping the overhead down, keeping 
the staff small, we can devote more 
of our capital to production.," 

MUST BE HEREDITARY 

Music Industry Stoned Music 
& Kids Flourish 

By DAVE DEXTER JR. 

LOS ANGELES -When you add 
'em up, it looks as if the music indus- 
try is becoming Stoned. 

Most everyone on the West Coast 
knows about Cliffie Stone, the port- 
ly bass player, personal manager, 
promoter, genera! manager of Gran- 
ite Records and boss of the count di- 
vision of ATV Music Corp. 

He is the son of the late Herman 

Griffin Utilizes Science 
Continued from page 32 

herded around like cattle. They 
want to know where they are going 
to be seated, and if they pay top dol- 
lar to go to a concert, they should 
know where they are going to sit." 

Griffey's roster of acts is con- 
stantly revolving depending on who 
is in demand. "Unfortunately, there 
is no college where you can learn the 
promoting business. You get into the 
streets, make your mistakes, and you 
learn. 

"It takes a lot of money to be in 
this business. We may have to put 
out at least $50,000 before the first 
ticket is sold, and not many black 
promoters have that kind of money. 

The credibility of the promoter can 
help in eliminating some of the front 
money, but we should still have it," 
he says. 

"In this business, you should be 
able to sell in volume. There are 
times when I have 20 shows in a 

month. I may have three shows in 
one city at the same time, utilizing 
people in each area, usually a popu- 
lar disk jockey, to pull the shows to- 
gether. Just like any other business, 
the secret is to sell your promotion in 
volume," he concludes. 

* * * 
Are the RCA recording artists, the 

Main Ingredient contemplating a 
career expansion? I hear they are 
reading three movie scripts. 

Jimmy Wonder. music director of 
WBOK in New Orleans, announces 
the appointment of Donny Brooks 
as the new program director and 4 -8 
p.m. air personality. 

Roland Bynum, new music direc- 
tor of KAGB -FM, Los Angeles, in 
reconstructing the format of the sta- 
tion and is extending more music ex- 
posure of albums. Experimentation 
is underway to enmesh the AM 
method of breaking records into the 
FM format. 

Remember ... we're in communi- 
cations, so let's communicate. 

the Hermit, who made many records 
in the 1940s as a banjoist, bassist and 
pianist. 

And now Cliffie's three sons and a 
daughter are professionally in- 
volved in pop music. 

Son Steve is 30, and a partner of 
Mike Curb in Curbstone Produc- 
tions following a five -year stint with 
Capitol Records' country division. 
Steve Stone produces Dorsey Burn - 
ette for Motown, Tennessee Ernie 
Ford for Capitol and other salable 
acts. 

Son Curt is 24, plays electric bass 
and guitar and sings with a group 
called the Roadhouse Band on the 
Equinox label distributed by RCA. 
The Roadhouse combo is a sort of 
house band for Equinox, a new firm 
headed by Terry Melcher and Bruce 
Johnson. 

Cliffie's son John is 21 and work- 
ing in Nashville as a songplugger 
under Charlie Williams at ATV Mu- 
sic. He also doubles as a drummer. 

Daughter Linda sings, plays gui- 
tar and piano and teaches singing in 
Pasadena, Calif. 

That's three generations of Stones 
and soon there will be a fourth. 
Cliffie doesn't waste time pondering 
the situation. Right now he's setting 
up record dates for Kay Starr, Molly 
Bee, Tex Williams, Caroline Hester 
and Kay Adams. If ever he can 
wrangle a night off he would like to 
stay home and practice on one of the 
four big bull fiddles he keeps handy. 
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TITLE 

Artist, Label & Number Artist, Label & Number 

(Dist. Label) a .7 3c (Dist. Label) 

1 2 10 AVERAGE WHITE BAND 32 18 8 THE MAGIC OF THE BLUE 
Atlantic SD 7308 Blue Magic, Atco SD 36-103 

2 3 14 FIRE 33 37 42 MARVIN GAYE LIVE 
Ohio Players, Mercury SRM-11013 Tamla T6 -33351 (Motown) 
( Phonogram) 

4 9 RUFUSIZED 
34 35 23 LIVE IT UP 

Islet' Bros., T-Neck PZ 33070 
Rufus Featuring Choke Khan. (Columbia) 
ABC ABCD 837 * 10 13 EXPLORES YOUR MIND 

35 36 15 WHITE GOLD 
Love Unlimited Orchestra, 

Al Green, Hi SHL 32087 (London) 
20th Century T -458 

5 7 12 SATIN DOLL 
Bobbi Humphrey, Blue Note BN. 

36 41 19 IN HEAT 

IÁ344 -G (United Mists) Love Unlimited, 20th Century T.443 

1 9 9 SUN GODDESS 37 

Ramsey Lewis, Columbia KC 33194 

NEN ENTRY GREATEST HITS 
Ohio Players, Westbound WB 1005 

(Chess /Janus) 

7 1 14 DO IT 'TIL YOU'RE 

SATISFIED 3B 48 2 PERFECT ANGEL 

B.T. Express, Scepter SPS 5117 Minnie Riperton, Epic KE 32561 

(Columbia) * 11 5 REALITY 
James Brown, Polydor PD 6039 39 50 4 HARD CORE POETRY 

Tavares, Capitol ST 11316 

9 5 10 NEW AND IMPROVED 
Spinners, Atlantic SD 18118 40 49 2 THE THREE DEGREES 

10 8 13 FLYING START 
Philadelphia International KZ 32406 

(Columbia) 
Blackbyrds, Fantasy F-9472 

11 12 13 ALL IN LOVE IS FAIR 
41 44 3 GOT g 

Gene Paage, Atlantic SD 18111 
Nancy Wilson, Capitol ST 11317 

16 5 WOMAN TO WOMAN 
42 26 49 MIGHTY LOVE 

Shirley Brown, Truth TRS 4206 
The Spinners, Atlantic SD 7296 

(Stan) 
43 47 2 ZULEMA 

13 6 10 KUNG FU FIGHTING AND RCA APL1-O819 

OTHER GREAT LOVE SONGS 
Carl Douglas, 20th Century T.464 *MM. RIDDLE OF THE SPHINX 

Bloodstone, London PS 654 

14 13 10 WITH EVERYTHING I FEEL 

IN ME 45 31 30 FULLFlWNGNESS' THE 
Aretha Franklin, Atlantic SD 18116 FIRST FINALE 

19 44 SKIN TIGHT 
Stevie Wonder, Tamla T6332S1 

(Motown) 
Ohio Players. Mercury SRM1-705 

(Phonogram) w GOT MY HEAD ON 

W 20 11 FOR YOU 
Eddie Kendricks, Tamla T6335 

STRAIGHT 
Billy Paul, Philadelphia International 
KZ 33157 (Columbia) 

(Motown) 

17 17 8 TOTAL ECLIPSE 
*TO BE TRUE 

Billy Cobham, Atlantic SD 18121 
Harold Melvin 8 The Bluenotes, 

Philadelphia International K2 33148 

1, 28 16 SOUTHERN COMFORT 
Crusaders, ABC /Blue Thumb 

(Columbia) 

BTSY 990002 2 
48 38 12 THE BADDEST HUBBARD 

Freddie Hubbard, CTI 604751 

19 21 22 THRUST (Motown) 

Herbie Hancock, Columbia PC 32965 

49 51 5 URBAN RENEWAL 

20 22 14 CAUGHT UP 
Millie Jackson, Spring SPR 6703 

Tower Of Power, 

Warner Bros. BS 2834 

( Polydor) 

50 52 3 I'LL BE YOUR EVERYTHING 
21 23 15 I FEEL A SONG Percy Sledge, Capricorn CP 0147 

Gladys Knight & The Pips, 

Buddah BDS 5612 

(Warner Bros.) 

22 24 15 PIECES OF DREAMS 
51 58 2 THE DYNAMIC SUPERIORS 

Motown M6 82251 
Stanley Turrentine, Fantasy F-9465 

29 3 
52 

NIGHT BIRDS 
54 3 BUS STOP 

Oliver Sain, Abet 406 (Nashboro) 
La Belle, Epic KE 33075 (Columbia) 

24 25 7 EVERLASTING LOVE 
53 56 4 THE O'IAYS 

Carl Carlton, ABC ABCD 857 
Bell 6082 (Arista) 

25 27 4 FOREVER, MICHAEL 54 57 37 THAT NIGGER'S CRAZY 

Michael Jackson, Motown M6 82551 
Richard Pryor, Partee PBS -2404 

(Slax) 

32 3 DONT CHA LOVE IT 
55 Miracles. Tamla T6 33651 (Motown) 40 6 GITTIN' DOWN 

Love, Togetherness & Devotion 

33 4 MIDNIGHT BAND: (LTD) A&M SP 3660 

THE FIRST MINUTE 
OF A NEW DAY 

56 39 10 BLACK BACH 

Gil Scott-Heron & Brian Jackson, 

Arista A 4030 
57 45 18 

Lamont Dozier. ABC ABCD 839 

DO IT BABY 

28 30 4 A SONG FOR YOU Miracles, Tamla 334V1 (Motown) 

Temptations, Motown C6 96981 

58 43 5 BREAKIN' BREAD 

29 34 3 LOVE IS A FIVE LETTER 

WORD 

Fred & The New lB's, 
People PE 6604 ( Polydor) 

Timmy Witherspoon. 

Capitol ST 11360 59 NEw ENTen GREATEST HITS Vol. 2 
Dells, Cadet CA 60036 

30 14 39 BODY HEAT (Chess /Janus) 

Quincy Jones, MM SP 3617 

60 NEW ENTRY BUTT OF COURSE 
31 15 25 CAN'T GET ENOUGH 

Barry White, 20th Century T -444 

Jimmy Castor Bunch, 

Atlantic SD 18124 

33 



CHECK TYPE OF AD YOU WANT: 
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Ej REGULAR CLASSIFIED -75e a word. Minimum 
$15.00. First line set all caps. Name, address 
and phone number to be included in word count. 

DISPLAY CLASSIFIED AD -One inch, $35.00; 
4 -times $32.00; 26 -times $30 00; 52 -times $25.00. 
Box rule around all ads. 

L Box Number, cio BILLBOARD, figure 10 addi- 
tional words and include 50e service charge for 

box number and address. 

DEADLINE- Closes 4:30 p.m. Tuesday, 11 days 
prior to date of issue. 

CASH WITH ORDER. Classified Adv. Dept., 
Billboard. 

ADDRESS ALL ADS -Ery Kattus BILLBOARD, 
2160 Patterson St., Cincinnati, Ohio 45214, or 
telephone Classified Adv. Dept. 513/381 -6450. 
(New York: 212,764-7433). L 
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Check heading under which ad Is to appear 
(Tape á Cartridge category classified ad is not accepted.) 

Distribution Services 
D Record Mfg. Services, Supplies 

& Equipment 

D Help Wanted 
D Used Coin Machine 

Equipment 
Promotional Services 

Business Opportunities 

D Professional Services 

D For Sale 

D Wanted to Buy 

D Publishing Services 

D Miscellaneous 

Enclosed is $. ._ __ _ _. _ D Check D Money Order. 
PAYMENT MUST ACCOMPANY ORDER 

Or you may pay for your classified advertising on your credit card. 
American Express 

0 Diners Club 
Master Charge Bank 
BankAmericard 

Credit Card No. 

Card Expires__.___ 

Signature 

NAME 

ADDRESS 

CITY STATE ZIP CODE 

Telephone No 

FOR SALE 

PREMIUM C-0 CASSETTES 

Available in colors 
Tabs in or out 

Plastic or metal rollers 
With or without boxes 

C -0 17t without boxes 

C -30. 60, 90. 120 in stock 

Write or call for additional 
information and quantity prices 

COLTON CASSETTE 

CORPORATION 
340 -A W. Valley Blvd. 
Colton, CA. 92324 
(714) 824 -1454 

CI /SUPERCART 
EMPTY 

8 TRACK 
CARTRIDGES 

Bulk 8 track and cassette tape 
Splicing materials 
Sleeves 
C.B. equipment (mobiles, bases 
and antennas). 

Call: Terry D. Vogler 
(816) 637 -6011 

CARTRIDGE INDUSTRIES CORP. 

P.O. Box 186, 
Excelsior Springs, 

Missouri 64024 tin 

"NEW PRODUCTS" 
Quadraphonic Budget Tapes 
Cassette Budget Tapes 
8 -Track Budget Tapes 
HI Quality Sound Alike Une 

(Need Reps., Dealers, Distributors.) 
Tape Display Cases Available 
OKART, INC. 

1 N.E. 7th St. 
Oklahoma City, Oklahoma 73103 
Pho: (405) 236 -5946 inl 

ATTENTION 
WHOLESALERS & RETAILERS 

Colonial Dist. Inc. has acquired the right 
from RGK, Inc. to make legal 8 -track and 
Cassette Tapes for re -sale. 
In this line are some original artists and 
sound- alikes. Can be bought in finished 
product or pancakes. 
For samples or more information call or 
write. 

COLONIAL DIST. INC., 
P.O. Box 11344, Durham, N.C. 

Phone: (919) 596 -1603. mh15 

.er)) 
Oldest and largest export- 
er of records and tapes 
offers all American labels 
at astonishing prices with 
reliable speedy delivery. 
Brilliant prices on CARDINAL blank 
tape. Closeout and other special 
offers a specialty. 

Large importers only, please. 

CARDIN L 
EXPORT 
CORPORATION 
135 West 29th St., 
New York, N.Y. 10001 

(Authorized RCA Distributor) 
Cable: COCARDINAL Telex: 233486 

LEAR JET 
8-TRACK 

CARTRIDGES 
CALL -DON BIRKENESS 

816- 637 -2114 

WRITE - 
AVSCO INC. 

69 HIGHWAY & 

CORUM ROAD 
EXCELSIOR SPGS., MO. 

tfn 

AMPEX 8 TRACK 
BLANK CARTRIDGE 

Time 100 -up 
28 thru 36 .75 
38 thru 48 .80 
50 thru 56 .85 
58 thru 64 .90 
66 thru 70 .95 
72 thru 80 1.00 

10% Discount on orders of 500 

8 Track Sleeve .03 each 
8 Track Labels 02 each 
8 Track Head Cleaners.. 55 each 

SG Cartridges 
2709 Armory Rd., Wichita Falls, Tea, 76302 

18171 767-1457 

MAJOR LABEL 
8 TRACK CUT -OUTS 

924 each in prepacks of 50 tapes per 
carton. Call or write: 

CARTRIDGE INDUSTRIES CORP. 
P.O. Box 186, 

Excelsior Springs, 
Missouri 64024 

(816) 637 -6011 ten 

PHONOGRAPH 

RECORD COMPOUNDS 

BISCUITS OR GRANULES 

VIRGIN OR FILLED 
starting at 244$ per Ib. 
Old records and scrap 

vinyl recycled. 

CAMDEN PLASTICS, CO., INC., 

1372 Walnut St., Box 368, 
Camden, N.J. 08103 

(609) 964 -7358 mh8 

PREMIUM 

8 -TRACK BLANKS 
Lear Jet style cartridge with rubber roller 
High grade duplicating tape, 65 standarr 
length in 1 min. increments -from 25 min 
to 90 min. 3 day delivery guaranteed. Over 

one million sold. 

25 min. to 45 min. any quantity 630 

46 min. to 65 min. any quantity 680 

65 min. to 80 min. any quantity 734 

81 min. to 90 min. any quantity 784 

Head cleaners 454 ea. 

$25.00 minimum orders. C.O.D. only. 

ELECTRONIC SYSTEMS 
P.O. Box 142, Fraser. Mich. 48026. 

Phone: 1313) 463 -2592 se13 

OWN A COMPLETE 

4 -TRACK 

RECORDING STUDIO 

For under S11,000.00 

includes Tascam Console, machines 
limiters, stereo echo, mikes and acces- 
sories For more information. 

Contact: Emil 

STUDIO SUPPLY CO. 
1918 Division St., Nashville So., 
Box 280, Nashville, Tenn. 37202. 

Phone: (615) 327 -3075. . 
NEW 

CATALOGUE 

POSTERS 
POSTERS 
POSTERS 

Large Selection of Flocks- Lights- 
I ncense- Leather -Headgear -M isc. 

WHOLESALE ONLY 
Send For Catalog Now!!! 

F.D.C. Graphics 
5000 Cook Rd. 

Beltsville, Md. 20705 eow 

BLANK 8 -TRACK TAPES, AMPEX FIRST 
quality. Retailer buy direct. Available in 40's, 
64's & 80's. Also any length time loaded. Andol 
Audio Products, 4212 14th Avenue, Brooklyn, 
N.Y. 11219 (212) 435 -7322. eow 

FOR SALE 

Gritish . : choice 

CAROUNL4 
--XPORúS 

9 -11 Woodfield Road London W9 2BA 

Telephone 01 -286 6090 Telex 22164 

Worldwide wholesalers of UK and 
European gramophone records, 
cassette tapes, clothes and posters 

VIRGIN RECORDS 

material is our speciality. 

8 TRACK CARTRIDGES 

NORELCO STYLE BOXES 

C.O. CASSETTES 

CASSETTE HALVES 

Excellent Quality 

DYNA -DAY PLASTICS. INC. 

1521 East Avis Dr. 
Madison Heights, Mich. 48071 

(313) 585 -6280 

NASHVILLE QUALITY DUPLICATING CUS 
tom 8 track tapes 754 each. Call or write Ray 
Reeves, 220 Boscobel, Nashville, Tenn. 37213. 
(615) 256 -1656. mh22 

PHONOGRAPH RECORDS -500,000 OLDIES 
-45 -33 RPM. 1950 through 1974, $1.00 up most 
original labels.... What do you need? 45RPM 
catalogs $2.00. Best collection anywhere, first time 
offered. All artists. 98% of all Beatles, all Elvis' 
33 -45 (Elvis E'P's). We buy, send lista any amount. 
Dealers welcome. Will sell one or all. Shari Ben- 
jamin, 2741 Dover Road, Columbus, Ohio 43207. 

mhl 

1958 GREYHOUND, CONVERTED, PRO - 
pane Heat, Air, good tires, motor in excellent con- 
dition. Contact R. C. Bannon before March 
22nd. (816) 464 -2200. mhl 

COLLECTORS 45S -NEW AND USED. FROM 
$1.00 up. Buffalo Records, P.O. Box 398, Kirkland, 
Ill. 60146. mhl 

NEW & USED TAPE RACKS -BEST PRICE 
around. Call collect person to person to Phill, 
(303) 433 -8467 or write: P.O. Box 11031, High- 
land Station, Denver, Colo. 80211. mal 

WANTED TO BUY 

WANTED 
250,000 -45's 

FOR CASH 
UK Leading One Stop record supplier seeks 
cut -out singles and oldies. Please send de- 
tails with best prices. 

Laren For Music Limited 
398 St. Johns Street, London. ECIV 4NJ. 

mhl 

WANTED TO BUY 
Color video cassette and cartridge record- 
ers& playback equipment. Sony. Panasonic, 
JVC. etc. 

Ronald Phillips 
1925 Baltimore, Kansas City, Mo. 64108 

(816) 842 -9009 mhl 

RECORDS, TAPES COLLECTIONS BOUGHT 
and sold. Call (215) NE 4 -5663. Heller Record 
Buyer, 3149 Kensington Ave., Philadelphia, Pa. 
19134. mh8 

WILL PAY FOR USED AND PROMO LP'S. 
Prefer Rock, Jazz and Classical titles. Easy 
Money, 7327 Kester Ave., Van Nuys, Calif. 
91405. ma8 

WE NEED USED 250, 50, 1 KW, 10 KW AM 
and FM transmitter. No junk. Guarantee Radio 
Supply Corp., 1314 Iturbide St., Laredo, TX 
78040. eow 

SITUATION WANTED 

RECORD MAN 
With long diversified experience on records 
and music publishing. Seeks similar affilia- 
tion. Will re- locate. 

Replies: BOX 676 
c/o Billboard, 2160 Patterson St. 

Cincinnati, Ohio 45214 mh1 

GO WITH A PRO! 15 YEARS EXPERIENCE - 
10 years in major markets. Super strong talk or 
personality MOR. If you value outstanding voice, 
creativity, originality, let's talk. Ron McArthur, 
1166 W. Wallings, Cleveland 44147. (2161526-4718. 

mhl 

ADVERTISING DOESN'T 
COST, 

IT PAYS. 

SCHOOLS d 
INSTRUCTIONS 

First Class FCC License theory and labora- 
tory training in six weeks. Be prepared ... let 
the masters in the nation's largest network 
of 1st class FCC licensing schools train you 
Approved for veterans' and accredited 
member National Association of Trade and 
Technical Schools. Write or phone the 
location most convenient to you. Elkins 
Institute in Dallas. 2727 Inwood Rd. 
214- 357 -4001. 

Elkins in Atlanta. 51 Tenth St. at Spring. 
N.W. (404) 872 -8844 

Elkins in Denver'. 420 South Broadway 
(303) 744 -1434 

Elkins in East Hartford. 800 Silver Lane 
(203) 568 -1110 

Elkins in Houston. 3518 Travis 
(713) 526 -7637 

Elkins in Memphis. 1362 Union Ave. 
(901) 726 -9762 

Elkins in Minneapolis. 4103 E. Lake St. 
(612) 721 -1687 

Elkins in Nashville. 2106 -A 8th Ave. S. 
(615) 297 -5396 

Elkins in New Orleans. 2940 Canal 
(504) 822 -7510 

Elkins in Oklahoma City. 5620 N. Western 

(405) 848 -5631 

Elkins in Sen Antonio... 503 S. Main 
(512) 223 -1848 

REI FIVE WEEK COURSE FOR FCC 1ST 
phone license. Six week course for Radio /TV 
announcer. Call or write today. REI, 61 N. Pine- 
apple Ave., Sarasota, Fla. 33577. and 2402 Tide- 
water Trail, Fredericksburg, Va. 22401. tfn 

EMPLOYMENT SERVICE 

JOBS! JOBS! JOBS! IF YOU HAVE THE 

TALENT -WE HAVE THE JOBS!!! Subscribe to: 

Box 61, Lincolndale, N.Y. 10540 
Number "One" in Weekly, Nationwide 

Employment Listings for Radio, TV, DJ's, 
PD's. Announcers, News, 

Sales and Engineers 
55.00 per month (4 Issues); D 512.00 3 months 

(12 issues); 530.00 12 months (50 Issues) 
(Check Appropriate Box) 

NAME 

ADDRESS 
Remit Cash With Order, Please! 

mh22 

CHARGE -A -TRADE 
Companies! Barter your product for 
advertising, travel and hundreds of 
business needs. 

FREE CATALOG AVAILABLE 
CALL, TOLL FREE 

800 -327 -3720 (except Fla.) 
915 W. Sunrise Blvd rl. Lauderdale. Fla. 33311 13161 7646424 
1370 Ave. al Ile Americas Mew riot N. r. 10019 12121 5867180 

sou 

COMEDY MATERIAL 

PROFESSIONAL 
COMEDY MATERIAL 

The Service of the Stars for 30 Yrs. 
"THE COMEDIAN" 

Original Monthly Service -$45 yr.! 
2 issues, $10 -3 for $12.00 

35 "FUNMASTER" Gag Files, $45 
"Anniversary Issue," $30 

"How to Master the Ceremonies," $5 

No C.O.D.'s 
"We Teach Standup Comedy" 

Remit to: BILLY GLASON 
200 W. 54th St. 

New York, N.Y. 10019 tfn 

JOCK SHORTS! 
Twice -Monthly Contemporary Comedy! 

Hottest Service Anywhere! 
Sample $2. Details Free! 

BROADCAST LIBRARY 
5804 -A Twlneing, Dallas, Texas 75227 

ifs 

"FREE" CATALOG ... EVERYTHING FOR 
the deejay! Custom I.D.'s, Promos, Airchecks, 
Wild Tracks, Books, FCC Tests, Comedy, and 
more! Write: Command, Box 26348 -B, San 

Francisco 94126 tfn 

DEEJAYS: NEW SURE -FIRE COMEDY! 
11,000 classified one -line gags, $10. Catalog free! 
Edmund Orrin, 2786 -A West Roberts, Fresno, 
Calif. 93705. tfn 

LAUGH SERVICE FOR D.J.'S IN ITS FIFTH 
year. Send for sample issue to L.S.D., now avail - 
able volume 4. 24 issues over 1600 gags for $10.00. 
Box 612, Tumersville, N.J. 08012 mh8 

SINCE 1970- INEXPENSIVE, CUSTOM RE- 
corded, dynamic promos, jingles, produced com- 
edy dropins, "Talking Moog," more for radio 
stations and creative jocks. $2.00 brings demos, 
brochure. Mother "leo Productions, Box 521, 

Newbury, S.C. 29108. mhl 
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Japan's Song Festivals 
Open Vistas For 
International 
Recognition .. 

By HIDEO EGUCHI 

hile the Japanese popular music /record mar- 
ket is the second largest in the world, sophis- 
ticated artists and composers realize that it's 

m as difficult to penetrate as it is lucrative. 
Those who have tried to establish a reputation in Japan can 

o attest to the many pitfalls the cultural and language barriers 
f), create. They also know that the song festival is a way to leap 

the hurdle. 
For the international recording artist the Yamaha Music 

E Foundation's World Popular Song Festival in Tokyo is un- 
doubtedly a most effective introduction to the Japanese mar- 

.° 
e kt, as past experience proves. In 1970 Hedva & David were 

virtually unknown in Japan. After the Israeli duo's "I Dream of 
Naomi" won the festival prize, it sold whopping 1,900,000 
records in English and Japanese. The next year Andre Popp's 
"Un Jour l'Amour" sung by Martine Clemenceau went on 
from festival success to sell 310,000 disks. Another song from 
that festival saw 870,000 records sold at latest count. All told, 
the five most popular songs from the first three festivals ac- 
counted for record sales of 3,200,000 in Japan alone. And 
these were not the only massive sales generated by the an- 
nual festival. 

In addition, it seems relatively certain that, without the 
World Popular Song Festival in Tokyo, none of these original 
compositions could have been introduced to the music -loving 
Japanese public. Part of this is due to a particularly Japanese 
situation: the public is very fond of foreign songs and singers, 
yet ignorant of all save the most famous. 

Once an introduction is arranged, record sales, recording 
contract and promotional arrangements quickly follow. That 

o is why all participants in the World Popular Song Festival in 
ct Tokyo are so busy -and why so many often stay on for days or 

Ceven weeks after the festival. 

rti But Surge Of New 
By BEN OKANO 

n the way to the 5th International Music Industry 
Conference in London last May, an "IMIC 5" in- 
dustrial tour group organized in Japan by Music 
Labo visited Milan and met with Signor G. Gian- 

nini, managing director of CBS Sugar. 
"In the past," Giannini said, "the winning song of the San 

Remo Festival was broadcast throughout the world within an 
hour after its selection. And more than 100,000 records of the 
song were sold in Italy alone. However, this is no longer true." 
Such a trend does not only apply to Italy. In 1974 five new 
song festivals were established in Japan. What does it mean? 

From May of 
last year, 23 song 
festivals were 
held in Japan, of 
which two were 
international: the 
World Popular 
Song Festival in 

And just in case the participants 
neglect to make their own arrange- 
ments, they can call on the full 
strength of the Yamaha publishing, 
production and promotion 'aciities. 

The World Popular Song Festval in 
Tokyo is sponsorel by the Yamaha 
Music Foundation (President: Gen - 
ichi Kawakami) and supporlec by the 
Japanese Ministry of Foreign A=fairs, the Tokyo Metropolitan 
Government, Japa-I Air Lines, Nippon Gakki and 37 other en- 
terprises including Nippon Coumbia, Victor Musical Indus- 
tries, King Record. Teichiku, PSlydor K.K., Toshiba -EMI, To- 
kuma Musical Incustries, CBS /Sony, Nippon Phonogram, 
Canyon Records and Warner- Pioneer. It is broadcast over the 
Far East Netwo -k of the American Forces' Radio & Television 
Service, Nippor Hoso (JOL =) and Fuji TV. 

Yamaha also sponsors the (Japan) Popular Song Contest 
twice a year in which the best a-e selected to represent Japan 
at the World Popular Song Festival in Tokyo. Sheet music, 

World Popular Song Festival performers (left to 
right) Ellen Nikolaysen of Norway sings winning 
entry "You Made Me Feel I Could Fly." Others, 
Yuki Katsuragi of Japan wins twice with "Kiso" 
and singer- songwriter Yoshimi Hamada takes 
grand prize. 

scores and songbooks from the festivals, contests and other 
musical events are distributed by Yamaha Publications. 

Norway and Japan are the grand prize winners of the fifth 
festival that was held Nov. 15 -17, 1974. 

You Made Me Feel I Could Fly" with music by Kristian Lind- 
eman and lyrics by Johnny Sareussen has won the Grand 
Prize of $3,000 for the song, plus $1,500 for the performance 
in perfect English by Ellen Nikolaysen. She has also won the 
Most Outstanding Performance Prize of $1,500. 

"Itsunomanika Kimi Wa" -one of Japan's five final en- 
(Continued on page J -20) 

Festivals May Curtail Impact 
Tokyo '74 sponsored by Yamaha and the 3rd Tokyo Music 
Festival sponsored by TBS. These two festivals, of course, are 
now very well known throughout the international music in- 
dustry. In 1974 the WPSF became the Japanese outlet for the 
American Song Festival, while the event sponsored by the 
Tokyo Broadcasting System was approved by Japan's Cul- 
tural Agency as a foundation. The WPSF in Tokyo, since its in- 
ception, is organized by the Yamaha Music Foundation. 

Both amateur and professional artists perform on the same 
stage and compete in the WPSF in Tokyo. Except for Genichi 
Kawakami, chairman of the foundation, all of the judges are 
nonprofessional including Japan residents from overseas. On 
the other hand, the TMF judges are professional members of 
the music industry. Last year, Frank Sinatra served as a spe- 
cial judge. 

In any case, both festivals will be held in Japan as usual. 
And as long as they exist, the-e's no likelihood that another 
song festival o- their international calibre will be established 
in the foreseeable future. 

A rock festival in Japar along the lines of Woodstock was 
planned in the past by an American promoter but has never 

been held. 
Yoko Ono, Rita Cool- 

idge and Kris Kristof- 
ferson performed to- 
gether with Japanese 
rock artists last sum- 
mer (in 95 degrees 
heat) at the so- called 
One Step Festival at 
Koriyama in north- 
eastern Japan. It 
caused friction with 
the locals, as on previ- 

ous occasions in the U.S. The festival organizer was unable to 
create understanding and harmony with the "hippies" as the 
local residents used to call them. Junior high and senior high 
schools prohibited their students from attending the festival. 
As a result, even though it attracted 40,000 youths from all 
over Japan, it will not be held this year. One of the reasons 
given is financial. 

Last year, the 8.8 Rock Festival was held for the second 
time, but its location had to be changed. The reason given was 
that the first festival was too noisy. Undoubtedly the location 
problem is bigger in Japan than it is in the U.S. or Europe. 

Most of the Japanese song festivals are connected with the 
broadcasting companies. This may not be something that is 

special to Japan, but it's easier for Japanese television net- 
works to get the "talent" for such festivals than for ordinary 
music programs. Most of the festivals related to the broad- 
casting companies have the nature of a "contest for new sing- 
ers" or have a section devoted to such as part of the festival 
proper. This may be related also to the fact that the leading 
Japanese broadcasting systems have a music publisher as a 

subsidiary or affiliate. 
Such song Pests are used as opportunities to discover new 

stars. If a talented amateur singer is found, a music publish- 
ing house would provide an appropriate song and the new 
star" would be exposed to the Japanese public by way of the 
TV network's musical feature programs. 

There are 11 commercial broadcasting stations (6 TV, 4 AM 
radio, 1 FM) in the Tokyo -Yokohama area alone. Therefore, it 
cannot be said that they can create a hit so easily. For the past 
four or five years, however, the sponsored broadcasting sta- 
tions have been irterested in this business of music, not only 
for producing their music programs. And this has resulted in 
an increase in the number of song festivals in Japan. 

In addition, the two major Japanese wired music systems 
sponsor "song festivals" featuring local recording 
artists, such as "Yoru no Record Taisho" (Disk Grand 
Prix of the Night), "Yusen Taisho" (Grand Award of 
Wired Music) and "Neon Gai Ongaku Sai" (Music Fes- 

tival of the Neon -Lit Streets). This unique festival fea- 
tures Japanese recording artists who worked the 
drinking joints as "nagashi" or wandering minstrels 
before they were scouted. And, since some recording 
stars rose to fame from "nagashi" it can be said that 
this song fest has a meaning in itself. 

Rene' Simard of Canada sings Grand Prix song at Third Tokyo 
Music Festival (upper left). "Sansui Popular Jamboree" 1st All 
Japan Amateur Music Festival. A "nagashi," or Japanese 
strolling musician amid neon -lit Tokyo. Prize award ceremony 
at 1st lizuka Music Festival. 



FIVI is QS. 
More than 40 FM stations in the U.S. are 

today transmitting QS 4- channel stereo up 
to 24 hours a day. 

Obviously, they're on to the simple profit - 
making facts. Among them: any 4- channel 
source, including live recorded productions, 
discrete reel -to -reel tapes, Q8 cartridges, or 
even demodulated CD -4 discs, can be fed 
into the four inputs of the QSE -5B 
broadcast encoder. 

And this lets the listener at home receive 
the original four channels of sound with 
more than 20dB of inter -channel separation, 
when the new QS vario- matrix decoders 
are used. 

More facts: 
The broadcasts are fully compatible in 

2- channel or mono, too. 
And since the amount of software available 

in any given format is limited, Sansui has 
developed the QS Quadraphonic Synthe- 
sizer. It lets the station feed regular 2- 
channel signals into the encoder and obtain 
encoded signals for broadcast. They, too, 
can be decoded at home for startling 
4- channel realism. 

The point here is that there is a shortage 
of QS 4- channel records as far as the FM 
stations are concerned. They're waiting for 
your QS product. 

Has there ever been a better time for you 
to get into -and profit from -QS? 

If you think your competition is getting all 
the FM exposure now, make the change 
to QS. 

Think about it now. And write Sansui today. 
We'll help. 

STATIONS USING QS 4- CHANNEL 

STATION 

KLOS 
KBBC 
WPLR 
WKRQ 
WQIV 
WMEF 
WFMT 
WSHE 
WWWW 
WEIZ 
WAYL 
KADX 
WRIF 
WXXY 
WMMS 
WRFM 
WORJ 
WRNO 
KABL 
WBUS 
WFMK 
KLOL 
WYSP 
WYSL 
KMET 
KRAV 
WOOF 
KRGN 
WGNE 
WABX 
KTWN 
WBCN 
KYAC 
WHUD 
KYA-FM 
WEBN 
KCPX 
KSFM 
WZMF 
WDHA 
WGMZ 

LOCATION 

Los Angeles 
Phoenix 
New Haven 
Cincinnati 
New York 
Ft. Wayne 
Chicago 
Ft. Lauderdale 
Detroit 
Columbus, Ga. 
Minneapolis 
Denver 
Detroit 
Watkins Glen, N.Y. 
Cleveland 
New York 
Orlando, Fla. 
New Orleans 
San Francisco 
Miami Beach 
Lansing, Mich. 
Houston 
Philadelphia 
Buffalo 
Los Angeles 
Tulsa 
Dothan, Ala. 
Las Vegas 
Panama City, Fla. 
Detroit 
Enoka, M inn. 
Boston 
Seattle 
Peeksville, N.Y. 
San Francisco 
Cincinnati 
Salt Lake City 
Sacramento 
Milwaukee 
Dover, N.J. 
Flint, Mich. 

FORMAT 

ABC /Contemp. Pops & Rock 
News /Sports 
Progressive Rock 
Rock &Top Hits 
Progressive Rock 
Bonneville 
Classics & Pops, Live 
Rock & News 
Progressive Rock 
EZ Listening 
Pops & Std. 
Popular Hits 
ABC Contemp. Pops 
MOR 
Rock 
Bonneville 
Progressive Rock 
ABC /Rock 
Beautiful Music 
Intelligent Listening 
Contemporary Pops 
Progressive Rock 
Top 40's 
ABC Prog. 
Contemporary Pops, Live 
Bonneville 
CBS Prog. 
Million Seller Pops 
Pops /EZ for Adult 
Progressive Rock, Folk 
General Pops 
Progressive Rock 
B lack 
MOR, Showtune, News 
R ock 
Rock & Pops, Live 
Pop Rock 
Album Rock 
Progressive Rock 
Contemporary MOR 
Bonneville 

QS 4- Channel Stereo. Are you listening? 
OS ,, a Iratle marA of SANSUI ELECTRIC CO., LTD. 

SANSUI ELECTRIC CO., LTD. 14 -1, 2- Chome, Izumi, Suginami -ku, Tokyo 168, Japan 



" tay in Tokyo for a year or so and you'll see all 
the major acts of the world," the Japanese of- 
ten say. And this is true. It is not too much to 
say that the only major artist who has not 
yet come to Japan is Elvis Presley." Tokyo, 
the second largest city (following Shanghai) is 

the Las Vegas (without casinos) of the Far East. 
Frank Sinatra, Tom Jones, Jose Feliciano, the Supremes, 

Joan Baez, David Cassidy, Paul Simon, the Carpenters, Shir- 
ley Bassey, Three Dog Night, Leon Russell, Elton John, Slade, 
Eric Clapton, Glen Campbell, Engelbert Humperdinck, Dionne 
Warwicke and Harry Belafonte are only a few of the big acts 
who performed in Tokyo during the past year or so. Japan is 

the big market and at the same time a unique market. 
It's a market in which an artist can come back "several" 

times if it's worked out in the right way. Paul Mauriat has been 
coming back to Japan for the last seven or eight years with his 
grand orchestra. Trumpet soloist Nini Rosso has annually re- 
turned over the past several years. The Ventures have played 

á Japan year by year for a decade now. Indeed, Carmen Cav- 
co allaro has almost lost count -14 or is 15 times? Likewise, Billy 
C Vaughn who has been coming back to Japan 12 or 13 times. 
ó Salvatore Adamo has been returning annually for the past 
rn seven years. These acts have not only been brought back to 
- Japan, but are more and more successful every time they re- 
vai turn. People are not getting tired of them, but are appreciat- 

2 ing them more and more. The Japanese are very "faithful" 
co 

$ once they like the act. The Ventures did 85 successful con - 

m certs in Japan last year. The longevity of the foreign acts in 
a Japan is fantastic, if they kick off in the right way. 

In 1974, Kyodo Tokyo, headed by Jiro Uchino, brought in 
the following artists: Claude Ciari, Jose Feliciano, the Letter- 
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Japan Grows To 
Talent Crossroads 
For The World 
By ALEX ABRAMOFF 

Despite uncontrolled inflation, Kyodo Tokyo is trying 
to keep the top ticket price at 3,000 yen (about $10) and 
has no plans to increase its maximum admission in the 
near future. Also, it is offering "Teen Seats" specially to 
students. They can buy these special tickets at 700 yen 
each upon showing their student ID card at booking 
agencies and box offices anywhere in Japan. During the 
past year there has been a noticeable decrease in the 
number of junior high school students and collegiates go- 
ing to concerts. 

Tsuneyoshi Kamijo, Kyodo Tokyo's concert manager, 
says: "I think that 1975 is turning out to be the year with 
the largest number of foreign acts performing in Japan. 
In January, there were 18 foreign acts in Japan and they 
held about 35 concerts in all. More than one concert a 

day. This of course means an increased rivalry among 
the promoters and at the same time increased competi- 
tion among the artists for audiences. 

"Japan's a market where an artist can draw a big au- 
dience any time he (or she) comes back, if it is worked 
out the right way from the beginning. We're not charging 
high ticket prices and that's why we are successful. The 
artists we bring into Japan do cooperate -and they are 
satisfied. Some of these artists have even adapted them- 
selves to the Japanese market." 

On the other hand, Fats Domino, Wilson Pickett and 
the Four Tops could be more successful in Japan, the 
young concert manager says. Even though it is often said 
that soul is very popular in Japan, the people are not yet 
ready to pay money and go to soul concerts: there is no 
solid base for soul music in Japan, he says. Kyodo Tokyo 
is out to create such a base on its own initiative and the 
"Black Sounds" campaign was launched this year. This 
nationwide campaign, backed by Coca -Cola, is being 
mounted in a very similar way to "Love Sounds" and em- 
braces soul artists including the Three Degrees, the Four 
Tops and the Supremes. (Continued on page J -22) 

Tour talent finds giants such as Sinatra (others counter clock- 
wise), Eric Clapton, Engelbert Humperdinck with Japanese 
friends, (upper right), Jose Feliciano (guitar), the Carpenters, 
the Nippon Budokan hall in Tokyo, Miles Davis inspects elec- 
tronic instruments, Wilson Pickett and (far bottom) Rod 
Stewart. 

men, Raymond LeFevre, Sergio Mendes, Billy Vaughn, the Su- 
premes, Franck Pourcel, Percy Faith, the Ventures, Rafael, 
Cliff Richard, the Bee Gees, Paul Mauriat, Nini Rosso, Carmen 
Cavallaro, Caravelli, Julien Clerc, the Four Tops, Joan Baez, 
Fats Domino, Buck Owens, Wilson Pickett, David Cassidy, 
Paul Simon, the Carpenters, Shirley Bassey, Mary Travers, 
Nana Mouskouri, and Barry White. 

Undoubtedly the most successful act of 1974 was the Car- 
penters, although their concerts in Japan could accom- 
modate only 30,000 persons in all. The tickets were not sold 
directly and individuals had to apply for tickets by sending in 
postcards. In all, 400,000 applications were received and 
among them 30,000 were chosen by lottery. This means, of 
course, that, in Japan, the Carpenters could be booked solid 
for the next 12 years or so. 

All the tickets for Barry White, Cliff Richard, Paul Mauriat 
and Nini Rosso were sold out, too, according to Kyodo Tokyo, 
and 5,000 tickets for Nini Rosso's Christmas 1974 concerts 
were snapped up in one week. Likewise, 12,500 tickets for 
Paul Mauriat's concerts were sold out in 12 or 13 days. 

The first Blues Festival held by Kyodo Tokyo last November 
proved to be an unexpected success, despite the misgivings of 
Sleepy John Estes, Hammie Nixon, Robert Jr. Lockwood and 
the Aces trio when they landed at Tokyo International Airport. 
A well known Japanese music critic, Toyo Nakamura, had se- 

lected the U.S. artists, so the five -day festival attracted about 
7,500 concert- goers. Now, Kyodo Tokyo plans to hold three 

blues festivals -one each in the music capital, Yokohama, Na- 
goya -this year. In addition. it has launched the "8:30 Blues" 
radio program over the TBS network. 

Meanwhile, Kyodo Tokyo is continuing to promote all of its 
acts under the universal title of "Love Sounds" which is ex- 
plained as "music of the world of tender love." This Japan - 

wide campaign was launched in 1971. The acts were intro- 
duced over the radio (FM Tokyo and JOQR) and TV (Channel 
12 Tokyo): Later, the "Love Sounds" program on TV was 
dropped, inasmuch as films were found unsuitable. Kyodo 
Tokyo successfully built up its image and at the same time the 
image of artists that they brought into Japan. 

It is often said that Japanese audiences prefer music which 
has "identifiable" melody and rhythm. Hard rock is probably 
"too much" for many Japanese. It seems that the Japanese 
prefer soft,, melodic and romantic numbers. Paul Mauriat, 
Nini Rosso, Adamo and other "Love Sounds" acts who come 
back to Japan have this kind of music in common. 
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International Recording Artists 

in the World's Second Largest Record Market 

The World Popular Song Festival has established 
Tokyo as a new birthplace of international hits. 
The very first festival, six years ago, produced 

a millionseller in "I Dream of Naomi", by Hed- 
va and David (Israel). The 1971 Grand Prix 

winner, "Song of Departure ", by Tsunehiko Kamijo 
(Japan), was released in 16 countries and sold 
600,000 copies. And the 1973 Grand Prix song, 
"I Wish You Were Here With Me" sold more than 
two million copies for young Akiko Kosaka. Also 

lilf e 

we have been enjoying again beautiful responses 
with '74 Grand Prix songs. The 1975 World Pop- 

ular Song Festival is coming up, and we're look- 
ing for internationally -minded singers, so start 
making plans. It could be your big year. 

World PouIar$ono Festival 
r 
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Arranging 
Popular Music. 
Now Anyone 
Can Do It 

Learning to arrange popular music used to be a trial 
and error affair --no simplified, 
systematic teaching methods existed. 
This situation has been rectified with the publication 
of ARRANGING POPULAR MUSIC: A PRACTICAL GUIDE. 
This book explains every aspect of arranging in a concrete, 
easy -to- understand manner, 
and includes a wealth of examples. 
It is so complete that it can be used as a dictionary 
as well as a textbook. 
Anyone involved with music, 
amateur or professional, 
will find this book to be an invaluable guide. 

For further details, please write to; 

YAMAHA MUSIC FOUNDATION 
I- 1- 1- Ebisu- Minami,Shibuya- ku,Tokyo,Japan 
Telephone:Tokyo 719-3101 Cable:WORLDFESTIVAL TOKYO 
Telex:246 -6571 YAMAHA J 
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NEW DISCRETE 4- (KANNEI SYSTEM! 

WAIT NO LONGER 

UD-4 IS HERE AT LAST! 
UD-4 records and UD-4 demodulator / decorder (UDA -1W) on 
first sale in Oct 1974 More albums are scheduled to release 
continuously. 

Dr T. Shiga explaining UD-4 system at a joint presentation with Hitachi Ltd. held at Hotel Okura on Sept. 2, 1974. More than 
hundreds of audio reviewers, journalists, editors and other people in the record /audio field attended 
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Newly developed by Nippon Columbia Co., Ltd. 
UD -4 is the ultimate 4- channel system. In its 
software (i.e. records) and hardware (i.e. production 

and playback equipment), the UD -4 system offers the 
following advantages: 

1. Low distortion 
2. Good signal -to -noise ratio 
3. Wide dynamic range 
4. Uniform, equally good separation between all chan- 

nels 
5. Distinct localization of sound sources 
6. Matrix 4- channel (with only two channels needed for 

transmission) possible; code -named "BMX" 
7. Matrix 4- channel with three transmission channels 

also possible; code -named "TMX" 
8. Discrete 4- channel with four transmission channels 

also possible; code -named "QMX" 
9. Good compatibility with monophonic reproduction 

10. Good compatibility with stereophonic reproduction 
The UD -4 system has been demonstrated to the U.S. 

Audio Engineering Society as well as at the Berlin Radio 
and TV Exhibition and the London Radio Show, where 
it has won high acclaim for its sound -quality and the 
distinctness obtainable in the localization of apparent 
sound sources. 

4- channel systems presently in use include matrix and 
discrete systems, each with certain advantages and 
drawbacks. The UD -4 system, based on an idea jointly 
conceived by Professor D.H. Cooper of the University of 
Illinois and a group of engineers at Nippon Columbia, is 

basically a combination of matrix and discrete methods; 
in addition to matrix base modulation, it provides a 

third and fourth signal which enable discrete quadra- 
phonic reproduction. 

The matrix used as the base provides the high sound 
quality characteristic of all matrix systems, but also 
features a type of processing with precisely equal 
treatment of all channels, so that channel -to- channel 
separation, phase relationships and energy distribution 
are finely balanced to obtain an overall effect of balance 
and sound beauty. 

This also means that, when third and fourth signal 
components are added to obtain discrete quadraphony, 
it is essential only to provide information of "source 
locale." Because of the characteristics of human hearing, 
this information need only cover a bandwidth from 
about 100 Hz to several kilohertz. The third and fourth 
signals, added as frequency modulated (FM) carriers, can 
thus be limited in bandwidth, giving a wide dynamic 
margin and eliminating those extreme band areas which 
are prone to distortion and noise. In all aspects of sound - 
quality - distinct localization, distortion, signal -to -noise 
ratio, dynamic range - the UD -4 system provides 
extremely satisfactory results and a high degree of 
"musical ity." 

Of equal, perhaps even higher, importance is the fact 
that one -and -the -same UD -4 record can be reproduced as 

discrete quadraphonic, matrix quadraphonic, stereo or 
mono, depending on the playback equipment used. 
Compatibility is, in a word, complete. For the record 
manufacturer, this means that a program need only be 
produced in a single format to cover all existing modes 
of playback. 

The UD -4 system also constitutes a major advance in 
regard to the feasibility of 4- channel broadcasting. 
Among the several systems now under consideration by 
NQRC (the U.S. committee concerned with deciding 
upon a 4- channel radio broadcasting system), the UD -4 

system is deemed one of the promising candidates for 
adoption as the standard. 

The Name "UD -4" 
The acronym UD-4 stands for Universal Discrete 

4- Channel System. In a nutshell, this name sums up the 
chief characteristics of the system. 

Universal, in this context, refers to the fact that, with 
this system, the number of channels can be determined 
freely: from single -channel (mono) to 2- channel, 4 -chan- 
nel, 6- channel and so forth. As the number of channels 
increases, precise localization of sound sources in the 
sound field becomes ever more distinct. (A secondary 
meaning of "universal" is that the sound, surrounding 
the listener from all sides, constitutes a truly universal 
sound environment.) 

Discrete connotates a 4- channel system in which the 
channels are completely independent from each other, 
without "leak" or crosstalk between channels. 

The number "4" simply indicates that this is a 

4- channel system. 

The Aim of Developing the UD-4 System 
There are a number of 4- channel systems in use today. 

Although they each have their own particular advantages 
and disadvantages, they have been subjected to various 

criticisms on the grounds of inadequate sound -quality, 
noise, poor localization of sound sources, and limited 
dynamic range, and also of poor compatibility with 
normal mono or stereo reproduction. 

There is no doubt that these various problems are 

obstacles to the artistic aims of the writers of lyrics, 



The Basic Principles of the UD -4 System 

The UD -4 system gives a sound field in which the 
precision of the location of the various sound sources 
increases with the number of channels. 

In other words, the certainty with which we can 
identify a given sound as coming from a given direction 
is controlled by the number of channels. It takes a 

minimum of two channels before we can have any 
directional information (2- channel stereo), and as this 
number increases to 3, 4, 5, etc., so the reproduced 
sound field approaches closer to the original. 

In order to record the original sound field in its 
entirety, we need to cover the whole field just as a radar 
bean "sweeps" over the whole radar field. The audio field 
is converted to electrical signals (matrixed), and the 
electrical signals consist of the following elements: 
1 st. Directional Matrix Signal (TL) Sent Over Channel 1 

2nd. Directional Matrix Signal (TR) ... Sent Over Channel 2 
3 rd. Directional Matrix Signal (TT) ... Sent Over Channel 3 
4th. Directional Matrix Signal (TQ) ... Sent Over Channel 4 

On playback, if the number of reproducing speakers is 

the same as the number of transmission channels, then, 
when one of the original sources is located at one of the 
speaker positions, there is no leakage of sound from the 
other speakers, and we have truly discrete reproduction. 
It follows that although the system is essentially a 

combination of matrix operations, it does, in fact, give a 

truly discrete result, a unique feature of the theory. 
The UD -4 system is a discrete 4- channel system based 

on this principle. The matrix base used gives uniformly 
equal treatment of sounds from all directions, so that all 
sounds can be evenly and continuously recorded. The 
result, as far as the listener is concerned, is as if he were 
surrounded by a circle of a large number of speakers, so 
natural is the overlapping of the separate sounds. (See 
Fig. 1.) 

By exploiting the advantages of this principle, 2 -chan- 
nel transmission can give the degree of fidelity possible 
within this limitation; conventional matrix 4- channel 
reproduction does just this. With one additional channel, 
there is a further increase in fidelity of sound field 
reproduction. With three speakers, 3- channel discrete 
reproduction is possible. The theory is universal in that 
the process can be extended to 4- channel, 5- channel, and 
6- channel operation, and so on indefinitely, with a 

corresponding increase in the fidelity of sound field 
reproduction (See Fig. 2, 3, 4.) 

UD -4 Discrete Recordings 

The Base Band - Matrix 
Cutting is performed with the 1st matrix signal TL 

and the 2nd matrix signal TR . A large proportion of the 
musical information is carried by these two signals, and 
full advantage of the beautiful sound -quality of matrix 
systems, with their inherently low distortion, can be 

taken, while establishing sound source localization to a 

certain extent. 

Special Carrier -Disc Method 
Over and above the base band, at frequencies above 

the limit of human hearing, frequency -modulated (FM) 
cutting of the 3rd and 4th signals, TT and To, is 

performed using a carrier frequency. These two signals 
carry mainly the directional information, imposed on 
the musical information. In this way the problem of 
cross -talk, which is such a serious disadvantage of matrix 
systems is eliminated and a discrete system obtained. 

composers, and the singers and performers in communi- 
cating with their public; in so far as they afect the 
"software" production of records. At the actual record- 
ing sessions limitations are imposed on the relative 
locations of singers and instruments, and these tend to 
dampen their enthusiasm for producing a 4- channel 
sound. 

All those who have had anything to do with the 
production of "software" in the above sense, or in the 
manufacture of the production and playback equipment 
that constitutes the corresponding "hardware," have 
long been painfully aware of the need to resolve these 
problems. Without solutions to these difficulties there 
can be no further development of 4- channel stereo. It is 

against this background that research and other efforts 
directed from a number of directions towards the 
solution of these problems have been vigorously pursued 
for a number of years. The result has been to establish 
theoretically that the UD -4 system, building a discrete 
4- channel system on a matrix base, combines the best 
features of both types of system, and virtually eliminates 
all of the problems. 

Starting from this theoretical basis, technical develop- 
ment of the new system began, culminating in a 

presentation of the results last year at a number of audio 
shows in Europe and the United States. Initial reactions 
were extremely encouraging. We are confident that this 
system, the UD -4 system, will play an important role in 

the future of 4- channel high quality sound -reproduction. 

Carrier -Borne Signals (TT, TQ) Have Limited Bandwidth 

The range of frequencies which the human ear uses to 
determine directionality is from 100 Hz to several 
kilohertz. The use of these frequencies will, therefore, be 
able to establish directionality, fully discrete, with no 
problem at all. Such a limitation of frequency band- 
width has the advantage of enabling avoidance of the 
extremes of low and high frequencies which tend to be 
the most subject to distortion and noise using a disc with 
FM carrier. (See Fig. 5, 6.) 

Smooth Reproduction with Wide Dynamic Range 
Because the musical information is, as indicated 

above, basically included in the base matrix, the supple- 
mentary signals can be turned to good advantage in 
securing a full dynamic range. This restricted frequency 
range has considerable advantages over full -range fre- 
quency modulation, making it possible to give a smooth 
and wide- ranging dynamic quality of sound reproduc- 
tion. 

Special Features of the UD-4 System 

Because the UD-4 system consists of a base matrix 
system which has spherically symmetrical characteristics, 
equal in its response to sound from all directions, and a 

discrete system built on this, it possesses a number of 
unique advantages. In particular there is a favorable 
comparison with the many problems associated with 
discrete 4- channel recordings on the production side. 

1. Low Distortion 
2. Low Noise 
3. Wide Dynamic Range 
4. Fully Balanced Separation 
5. Sound Sources are Sharply Localized 

Sounds originating from the direction of the speaker 
position do not "leak" out of speakers in other 
directions, and a definite localization of the source is 

assured. In addition, however, sources located BE- 
TWEEN speakers (directly in front or to the side of the 
listener) are extremely sharply defined. This phenome- 
non is unique to UD -4. Just as with other conventional 
methods, a sound originating between the two front 
speakers is synthesized from sounds originating in both 
of the two front speakers. 

6. Gives Outstanding Mono Reproduction 
Compatibility with respect to monaural systems con- 

sists essentially in ensuring that the reproduction in 
mono should retain the same audio "balance" as heard 
in the 4- channel mode. This condition is completely met 
by UD -4. There is absolutely no instance of part of the 
sound being reduced in relative level or cancelled out 
completely. There is therefore no need to curtail artistic 
freedom by demanding special arrangements of singers 
and musicians, instruments, etc., in order to achieve this 
kind of effect on playback. 

7. Superb, Compatible Stereo Reproduction 
Stereophonic compatibility means exactly what it 

does for monaural compatibility: the audio balance must 
be retained unchanged. But also there is the problem of 
determining the location at which the combined sound 
of left /right and front /back speakers will be heard 
between the two stereo speakers. The UD -4 system 
retains overall audio balance in stereo just as it dies in 
mono. As for source localization, the same directional 
sense is retained for the two forward channels, but the 
two rear -channel sound localization is effectively folded 
back upon itself. 

When this system was first developed, opinions were 
voiced that this type of source localization might cause 
an apparent shrinkage of the total sound field. So it was 

feared that the constitution of the center -front signal, 
which is made up of left and right signals, with a 90° 
phase shift between them, might cause a somewhat 
unnatural listening impression. Both these problems have 
been solved by advances in encoding techniques and the 
relevant theory was presented at the May Radio Show in 
London. (See Fig. 6.) 

8. 4- Channel Matrix (BMX) Reproduction 
The UD -4 system is based upon matrixing. It follows 

that a phono cartridge which does not register the high 
carrier frequencies, or which does, but is not followed 
by a demodulator that can use the output to recreate the 
original signal, will only give the two channels which 
form the UD -4 system base. The result is that matrix 
4- channel reproduction can be enjoyed. (See Fig. 7.) 

9. 4- Channel Reproduction from 3 Transmission Chan- 
nels (TMX) 
We have already seen how three transmission channels 

can give discrete 3- channel reproduction, but it will also 
give a cross -talk between speakers of one -tenth when 
four speakers are used for 4- channel reproduction. (See 
Fig. 3.) 

In the application of this configuration of the system 
to FM 4- channel broadcasting, the frequency bandwidth 
requirement is reduced by some 30 %, an extremely 
important advantage in areas where the broadcast bands 
are crowded. The system is also comparatively unaffect- 
ed by reflected (multipath) signals, a very desirable 
feature from the point of view of high -fidelity reception. 

We can fully recommend UD -4 to all music fans and 
musicians. 

Guests are hearing a UD-4 demonstration in the listening room 
UD-4 system gained a high reputation and admiration for its 
beautiful sound reproduction and definite localization. 

Fig -7 Stereo reproduction 
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Announcing the debut of a totally new, discrete 4- channel system! 
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UD -4 
The 4- channel system that offers the most authentic and distinct 
localization of sound sources, with beautiful tone -quality. 
Its introduction in Europe was a monumental success. 
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Universal 4- channel disc demodulator /decorder 
The DENON model UDA -1W 

DENON 
NIPPON COLUMBIA CO., LTD. 
NO. 14 -14, 4- CHOME, AKASAKA, MINATO -KU, TOKYO, JAPAN 
TELEX: JAPANOLA J22591 CABLE: NIPPONCOLUMBIA TOKYO 



he biggest news for the music industry in Japan 
4 u was the closing last year of the Folster office at 

the end of December. It was a "shocking" devel- 
opment, especially since the 25- year -old collec- 
tion agency was officially recognized by the Com- 

missioner of the Agency for Cultural Affairs of the Japanese 
Ministry of Education. 

Mrs. George Thomas Folster, president of the agency, and 
her associates have not made any public comment on this un- 
expected development. However, the Cultural Agency's ap- 
proval included the clause only as long as Mrs. Folster re- 
mains as president." Thus, they did not have any great 
prospects for the future and, in order to avoid confusion, they 
decided to close down, industry sources say. 

Many Japanese in the music business regret the closure of 
the Folster office. Appreciated most highly is the fact that it 
played a vital role in spreading among the Japanese the need 
for copyrights on musical compositions. In comparison with 
The Japanese Society of Rights of Authors and Composers 

F (JASRAC), it was considered to be far more efficient in the col - 

co lection of mechanical rights. 
The Folster office and JASRAC have concluded an agree- 

ment under which the latter will clear up the remaining busi- 
ness for the catalogs on hand and 18 employes from the of- 
fice to work for JASRAC as they wish. However, the biggest 

Cn problem is with the foreign catalog that was handled by Fol- 
ster: whether JASRAC will take care of it or foreign music pub- 

co 

lishers conclude new agreements with the Japanese copyright 
m clearance organization. 
< Another possibility is that foreign music publishers, via the 

Harry Fox Agency, may ask Japanese sub -publishers to collect 
mechanical rights for them. In this case, JASRAC will naturally 
be involved. However, if foreign music publishers establish 
branch offices in Japan, they will be able to collect without 
JASRAC as a "go- between." In any case, the Japanese are 
carefully watching the moves of foreign music publishers. 

Still another problem is that, with the closing of the Folster 
office, JASRAC has become the only collection agency in Ja- 
pan, and the Japanese are concerned that this may turn out 
to be a burden on JASRAC's operations and services, "already 
slow" in their opinion. Japanese music publishers have not 
been too satisfied with the "speed" of JASRAC's service. 
"With no rival," JASRAC's position may be stronger. How- 
ever, demands on the Japanese collection agency from "out- 
siders" will be stronger, they say. 

During 1974, because of the energy crisis and inflation, it 
was anticipated that JASRAC's income and the amount of 

C royalties collected would decrease. In fact, sales of pre -re- 
corded cartridge tapes dropped because of a decrease in the 

o sales of cars and an increase in the costs of motoring. And, 
m because of the Japanese Government's tight money policy, 

night clubs had much less live music. In addition, there were 
M no late shows on TV. All these affected the volume of royalties 

collected and the business trend was "downward" until the 
rn spring of last year. However, the situation improved and in 

April and September the total amount of royalties collected in- 
creased by as much as 170 million yen and registered 4,240 
Úbillion yen. Collections from broadcasting, motion pictures, 

oC publishing and jukeboxes declined. However, the income 

2 from other sources increased. Although the income increased 
by only 4 percent, since it was anticipated that "a decrease is 
inevitable" it must be said that the result was fantastic. 

The trend of Japanese music publishers recently is their 
rapid development and their increase of influence. Tradition- 
ally, Japanese singers, lyricists and composers had exclusive 
contracts with record companies (still, this way of business re- 
mains) and the record companies paid them royalties. There- 
fore, the need for music publishers was not great. Even five 
years ago, only 20 percent of the rights on songs of "hit" 
clients on master tapes were held by music publishers. How- 
ever, from about four years ago, the records made by exclu- 
sively contracted lyricists and composers could not sell and 
disks by "non- contracted" songwriters started to sell well. 
Thus, the number of music publishers started to increase and 
they began to have influence. 

Today, it is almost impossible to think that a Japanese mu- 
sic publisher does not have a right on the master tape record- 
ing of a particular song hit, and 
73.4 percent of all royalties col- 
lected in December of 1973 was - 
distributed to music publishers 
in Japan. It must be considered 
as "big news" for 

Growing Japanese Publishing 
Industry Faces 

Multiple 
Challenges 

By TAKESHI AKOJIMA 

Publishers eagerly seek exposure for material by artists at Japan's many festivals. 
Here is Hiroshi Itsuki, Minoruphone recording artist. 

the Japanese music industry and it very well illustrates the development of Japa- 
nese music publishers, if one considers the "peculiar" situation in Japan. 

The share of royalties distributed to Japanese music publishers in December of 
1974 is not yet known. However, it is anticipated that the share would show an in- 
crease. 

As of September 1974, there are 358 music publishers in Japan. An official of 
the JASRAC musical copyright clearance organization says "the number of music 
publishers will not increase greatly from now on, but they'll have to compete among 
themselves." 

One of the reasons for the increase of Japanese music publishers' influence is 
the establishment of MPA. In Japan, there were two associations of music publish- 
ers, NOSK and JAMP, but they were unified in September of 1973. In the past, 
these two organizations could not agree on many points. However, since they were 
unified into one association, it became possible for the Japanese music publishers 
to yield greater influence. 

During the past year the MPA pndertook many activities both nationally and in- 
ternationally. The association was unable to increase the number of member offi- 
cers in JASRAC. However, its effects are shown in an increase in the number of hit 
songs, an increase in the share and a raise in the rates of various musical copyright 
royalties and fees. 

This year will be an important one for music publishers. The rate of mechanical 
royalties on recordings is more than likely to be increased after three years of nego- 
tiations between JASRAC and the Japan Phonograph Record Association (JPRA). 
The musical copyright clearance agency is asking for an increase in mechanical li- 

cense fee to 4 per cent of the retail price of a phono- 
graph record per composition from the long estab- 
lished 2 per cent or 7.20 yen (whichever is higher) 
for one composition on one side of a record. 

Exciting graphics and performers highlight 
music industry in Japan (counter clock- 
wise): music cartridges, singer Michiyo 
Azusa, traditional and contemporary, 
Dawn with Japanese art (above), singer 
Junko Sakurada, The Tonosama Kings 
clown at JVC pressing plant, RCA artist 
Hideki Saijo. 
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0 T apan is the second largest music market in the 
world following the U.S. People living here are sur- 
rounded with music at any time of the day: at home, 
in offices, in school, in cars, in restaurants, in air- 
planes, etc. 

The Japanese now have become very sensitive to 
the "quality" of sound. They may buy a record with 
inferior sound once -if they really like a recorded 
song -but not twice. The Japanese have ears to dis- 

tinguish "good" sound from "bad" sound and the people in- 
volved in music business are very much aware that they can 
no longer satisfy the general public simply with "sound." 
They must supply sound of "high quality" to their public. 
Therefore, it is only natural that there is a demand on the part 
of the music industry for facilities where its members can pro- 
duce the "high quality" sound strongly demanded from them 
by the consumers. 

Last year, some new recording studios were opened in Ja- 
pan. These recording studios are equipped with up -to -date 
sound recording facilities in no way inferior to those of the 
U.S. or Europe. Curious Japanese, including those in record- 
ing business, are travelling around the world, trying to find 
something that they can "absorb" for their own use in their 
home country. In other words, they are trying to take the 
"cream" of what there is in the U.S. or in Europe and adopt it 
for themselves. It is the short -cut method which proved to be 
so effective for the entire post -World War Il Japanese econ- 
omy and also which is proving itself to be successful for Ja- 
pan's sound recording business. 

Most of the people in charge of the newly opened studios in 
Tokyo visited the U.S. recording studios before they started to 
construct their own. The results are fantastic. One of the 
world's best recording studios is now concentrated in the 
world's second largest city. It's no illusion that the world's top 
artists will come to record in Tokyo. 

Of course, there is not only a bright side of it. The current 
"inflation- cum -recession" is affecting every industry and ev- 
erybody in the world. The sound recording business in Japan 
is no exception. Most of the studios, if not all, are severely af- 
fected by it. The result is that many of them had to increase 
rental fees but its effectiveness is doubtful. Many studios are 
trying to cut down on personnel, too. 

The recording studios with outdated facilities find it in- 
creasingly difficult to compete with the other independent 
recording studios. It is said that a recording studio has to up- 
date its facilities every 3 to 5 years, otherwise it will not be able 
to compete. However, in order to renew its equipment, it 
needs money. But where can a studio get enough money to 
up -date its equipment if its business is declining? But, if it 
does not update its equipment, it will lose in competition. It is 

a vicious circle. It is becoming almost impossible to establish a 

recording studio without strong financial backing. Fortu- 
nately, all of the independent recording studios that were es- 
tablished in Tokyo last year appear to have strong support. 

After 2 years of construction, Onkio Haus (President: Kin - 
nosuke Makiba) was opened on December 10, 1974, with 
90% of its corporate shares held by Heibon Shoju, a trading 
firm, and Heibon Publications, one of the largest publishing 
houses in Japan. 

Its largest studio, 1st Studio, with an area of 160m2 has its 
walls lined with cork, 1 -15mm thick, imported from Portugal. 
The floor is made of teak imported from Jawa. The studio has 
booths for drums, and piano, separate also two booths that 
can be moved from place to place according to need, for in- 
struments with weak sound effect. The studio is equipped 
with three sound chimneys for the speakers of electric guitars. 
The 1st Studio can accommodate 25 musicians and is used 
for disk recordings, recordings of radio, TV, commercial, PR 

and film music. It is equipped for quadrasonic recording. 
Basic equipment of the 1st Studio comprises a 24- input, 

16- output custom -made Quad /Eight QE 2816 mixing con- 
sole, five tape recorders (MCI JH -16, Scully 280B -4, two Scully 
280B -2s, Scully 280B), 3 -head tape echo chamber (Philips 
LBC 7100/01), 4 monitor speakers (Altec 9846 -8A) in the 
control room, 4 playback speakers (Altec 604E -612A) in the 
studio proper, small speakers in the control room, cue speak- 
ers in the studio, 4 monitor amplifiers (Altec 9477B) in the 
control room, 4 monitor amplifiers (Altec 9477B) in the stu- 
dio, a Dolby M -16 noise reduction system, 2 echo machines 
(EMT 240 and AKG BX20), 27 microphones (condenser type: 
12 Neumann 87s, 2 Neumann 49s, 2 Neumann 88s, 2 Neu- 
mann 47s, 2 AKG 451s, 2 Sony 38Bs. Dynamic type: 3 AKG 
D224s, 2 AKG D202s, two film projectors (35mm Shinkyo GR- 
X35, 16mm Elmo LX -1020) and cue headphones /earphones. 

The rental tee per hour (as of December 1974) for the 1st 
Studio is 29,000 yen between 9 a.m. and 11 p.m. and 26,000 
yen between 11 p.m. and 9 a.m. 

The 2nd Studio is smaller. It has an area of 95m2 and can 
accommodate 15 musicians. As in the 1st Studio, it has sepa- 
rate booths for piano and drums. Its equipment is exactly the 
same as that of the 1st Studio except for the number of micro- 
phones. There are 23 microphones (condenser type: 9 Neu- 
mann 84s, 2 Neumann 49s, two Neumann 47s, 2 AKG 451s, 
2 Sony 33Bs. Dynamic type: 3 AKG 0224s, 1 AKG D202). Its 
floor, walls and ceiling are painted white and a psychedelic 
lighting system is installed. The hourly rental fee is 23,000 
yen from 9 a.m. to 11 p.m. and 20,000 yen per hour from 11 

p.m. to 9 a.m. 
The 3rd Studio has a singers' booth with an area of 18m2. 

The booth can accommodate eight singers. The studio has a 

4- input, 4- output Quad /Eight Custom QE 3204 mixing con- 
sole, five tape recorders (MCI JH -16, Scully 280 -B4, 2 Scully 
280 B -2s, Scully 280 -B) 3 -head tape echo chamber (Philips 
LBC 7100/0'1), 4 monitor speakers (placed at quadraphonic 
position) in the control room ( Altec 9846 -8A), 2 playback 
speakers in the singers' booth (Altec 886A), a small speaker 

Studios Sensitive To 
Sophisticated Taste 
Of Japanese People 

By ALEX ABRAMOFF 

Studio scenes (top down) show Studio 1 at Sansui Audio Cen- 
ter used as listening room; mixing ccnsole at 1st Studio, Cnikio 
Halls; a very pretty starlet vocalizing; Patricia with her song- 
writer in a session; MCI 16 -track mixing console of Studio 901 
at Victor Music Plaza. 

system in the control room and a cue speaker system in the 
singers' booth, four monitor amplifiers in the control room, 
an amplifier system for small cue speakers, a Dolby M -16 
noise reduction system, 2 echo machines (EMT 240 and AKG 
BX20), 4 condenser -type microphones (2 Neumann 87s and 
2 Sony 38s) and cue headphones. The studio is mainly used 
for the production of master tapes. The hourly rental fee is 
18,000 yen between 9 a.m. and 11 p.m. and 15,000 yen from 
11 p.m. to 9 a.m. 

The 4th Studio has an area of 37m2 and is mainly used for 
film recordings of commercials, PR films and feature movies. 
It can also be used for the production of stereo tapes. It has a 

4- input, 2- output Tamura TS -2421 mixing console, 10 tape 
recorders (4 Scully 280Bs, 1 Scully 280 B -2, 3 Revox HS Mark 
Ills, 2 Sony 707 FCs), two monitor speakers (Altec 604E, 
612A) in the control room, two speakers (Altec 886A) in the 
studio, AUD /CUE speaker system in both the control room 
and the studio, 2 monitor amplifiers (Altec 9477Bs), 10 mi- 
crophones (6 RCA 77DXs, 2 RCA BK5Bs, 2 Sony 38Bs), a 

Dolby -361 noise reduction system, a DN -302F record player, 
FU BOX (equipped with back -talk system via AUD line) and 2 
film projectors (35mm Shinkyo GR -X35 and 16mm Elmo LX- 
1020). The rental fee is 12,000 yen per hour between 9 a.m. 
and 11 p.m. and 10,000 yen per hour from 11 p.m. to 9 a.m. 

The 5th Studio has an area of 12m2. It is mainly used for 
film recording, narration /dubbing of commercials, PR movies 
and feature films. It has a 4- input, 2- output Tamura TS -2424 
mixing console. It has 10 tape recorders (4 Scully 280Bs, 1 

Scully 280 B -2, 3 Revox HS Mark I l ls, 2 Sony 707 FCs), 2 moni- 
tor speakers (Altec 604E, 612A) in the control room, 2 play- 
back speakers (Altec 886A) in the studio, speaker system for 
and /cue in both the control room and in the studio, 2 monitor 
amplifiers (Altec 9477B), an echo machine (AKG 6X20), 6 mi- 
crophones (2 RCA 77DXs, 2 RCA BK5Bs, 2 Sony 38Bs), a 

Dolby -361 noise reduction system, 1 DN -402F record player, 
FU BOX (equipped with a back -talk system) and 2 film projec- 
tors (35mm Shinkyo GR -X35 and 16mm Elmo LX- 1020). The 
hourly rental fee is 12,000 yen from 9 a.m. to 11 p.m. and 
10,000 yen between 11 p.m. and 9 a.m. 

The cancellation charge for all studios is 100 percent of the 
rental fee on the scheduled day of the recording or one day 
before, 80 percent two days before, and 50 percent three days 
before. 

Engineering fee for a mixer per hour between 9 a.m. and 6 
p.m. is 3,000 yen (4,000 yen on holidays), 4,000 yen (5,000 
yen) between 6 p.m. and 11 p.m. and 4,500 yen (6,000 yen) 
between 11 p.m. and 9 a.m. Hourly charge for an operator be- 
tween 9 a.m. and 6 p.m. is 1,500 yen (2,000 yen on holidays), 
2,000 yen (2,500 yen) between 6 p.m. and 11 p.m. and 2,500 
yen (3,000 yen) between 11 p.m. and 9 a.m. Hourly fee for a 

projector is 1,500 yen (2,000 yen on holidays) between 9 a.m. 
and 6 p.m., 2,000 yen (2,500 yen) between 6 a.m. and 11 
p.m. and 2,500 yen (3,000 yen) between 11 p.m. and 9 a.m. 

Musical instruments are available at the following rates for 
each recording session: 

Steinway B -211 piano 3,000 yen; Yamaha C3 -B piano 
2,000 yen; Yamaha U3 -H piano 1,000 yen; Sparharke cem- 
balo 15,000 yen; Fender electric piano 5,000 yen; B -3 Ham- 
mond organ 8,000 yen; Deagan 1100 Aurora 2,000 yen; Mus- 
ser 150C -C marimba 2,000 yen; Deagan 1558 glockenspiel 
1,000 yen; Ludwig Hollywood drum set 2,000 yen; Pelman 
contrabass 1,000 yen; Ludwig Symphony -891 timpani 2,000 
yen; Mustel 40 -C celesta 3,000 yen; Nishimura 160 conga 
1,000 yen; Latin rhythm instruments 500 yen each. 

Onkio Haus recording studios were designed by Takamichi 
Suzuki who also designed the Mouri, Alfa and Victor recording 
studios in Tokyo. 

A 14 -year veteran in recording business and studio man- 
ager of Onkio Haus, Ryuzoji says, "the recording studio is not 
a factory to produce sound, but it is a place to create sound. 
We are trying to give musicians the atmosphere where they 
really can do their best. That is why we installed a psychedelic 
lighting system, sound chimneys and mobile booths." 

Prior to the construction of Onko Haus, Ryuzoj, visited the 
A &M, Motown and MGM recording studios in the U.S. "I am 
very thankful to the people in the U.S. who helped us build our 
recording studio. I hope American artists, as well as the artists 
from other parts of the world, will come to record at our stu- 
dios someday," he says. 

Located near Meguro Station of the Japanese National Rail- 
ways' Yamanote loop line is the new P.S.C. (Pioneer Sound 
Creation) Center. 

Opened on Oct. 1, 1974, it is mainly used as an experi- 
mental recording studio. Designed by a project team headed 
by Dr. Takeo Yamamoto of Pioneer, its floating structure 
shuts off sound and vibration from outside. The 100- million- 
yen (excluding cost of equipment) recording studio is made of 
pure cypress. Its area is about 100m2. There is a specially de- 
signed booth which can be partitioned into three compart- 
ments by movable slotted folding walls. An SCR lighting con- 
trol system adjusts "psychedelic" lights for the studio. The 
basic lights are red, green, yellow, blue and white. 

The studio is equipped with a 24- input, 16- output Quad/ 
Eight QE -2416 AR mixing console, three tape recorders (Stu- 
der A- 80 -16, Studer A -80 -4 and Studer A- 80 -2), six Altec 604E 
monitor speakers in the control booth, four Altec 604E moni- 
tor speakers in the studio, three Phase Linear FL -700 monitor 
amplifiers in the control booth, a dbx 216 noise reduction sys- 
tem, an EMT -140 -14C echo machine, and 14 microphones (2 
Neumann M 49Cs, 4 Neumann U871s, Sennheiser MD441, 
Electro -Voice RE16, Beyer M500N, AKG D224, Shure SM -58, 
Shure 565, Sony C37P and Sony C55P). 

It provides the following instruments: Steinway B -211 pi- 

ano; Musser No. 75 3 oct. vibraphone; Musser No. 250 4-1/3 
oct. marimba; Ludwig Super Classic No. 980 drums. 
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Thank you for many awards from our wonder 
1974 Japan Disc Grand Prize, 

Grand Prize - Shinichi Mori with "Erimo Misaki" 

Outstanding Performers Award -Akira Fuse and Kenji Sawada 

Most Popular Performer's Award - Michiyo Azusa 

Most Promising New Artist's Award - Teresa Teng 
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Retail Prospects in Japan Linked to Entire World Economy Structure 
By BEN OKANO necessary for the Japanese record manufacturers to cultivate 

record fans among elder people. However, these are long -run 
problems of the prospects for 1985 -90 

Many top officials of the Japanese music indus- 
try said at the beginning of this year that 1975 
would be a difficult year. Of course, such a 

prospect is not only limited to Japan. The Japa- 
nese music industry as well as the entire Japanese economy is 
affected by what is going on in the rest of the world. 

For example, the energy crisis affected not only the music 
industry. In the case of Japan, however, the music industry 
has its own difficulties besides those of a general economy. 
Mechanical royalties on records were increased, the commod- 
ity tax on pre- recorded music tapes was increased and from 
May of this year there will be a complete liberalization of for- 
eign capital investment in Japan. 

It is only natural that foreigners interested in the Japanese 
market are very much interested in Japan's liberalization of 
foreign capital investment, too. Here, we will try to analyze the 
activities of the Japanese music industry for the past few 
years. 

If Japan is compared with other countries, it is possible to 
have various analyses. For example, if we compare per capita 
income and per capita purchase of LP records, the United 
Kingdom showed a phenomenal increase in sales in 1973 fol- 
lowing a sizable decline in 1972, but sales in West Germany 
and Japan have shown a steady increase over the years. 

In the case of Japan, two trends could be noticed: (1) in- 
crease in production and sales of LPs and (2) increase in do- 
mestic repertoire. The increase in LPs is not limited to Japan 
only, so it is not considered necessary to give a reason here. 
However, something must be said about the increase in do- 
mestic repertoire. 

Right after World War II, there were thousands of U.S. serv- 
icemen in Japan. The young people of Japan grew to love 
American songs. However, as the number of GIs decreased, 
more and more Japanese began to prefer domestic composi- 
tions. 

Japanese record producers, who listened to a lot of foreign 
compositions, absorbed the good points of these composi- 
tions and adopted them for the Japanese market and started 
to manufacture records. It is only natural that songs with 
Japanese lyrics are preferred by more Japanese than the 
songs with English lyrics. In fact, "hard rock" can never 

G spread among the Japanese. 
Foreign rock music has been adopted as dance music. How- 

es ever, the number of discotheques in Japan in comparison 
mwith the number of young people is very few. They have no 

- place to dance. They cannot listen to music at high volume in 

m Japanese houses, which are too small for that purpose. More- 
over, many Japanese go to higher academic institutions and 

cn 
they study if they have the time to dance, instead. Even if they , listen to records at home, it is for their "rest and relaxation." 
And this is the reason why foreign rock is not so widely spread I in Japan. 

CJ Another point to be mentioned is the high international 
cC < record label fee. Also, a high fee for master tape recordings. 
2 From 10 to 20 percent of retail price (excluding tax) is de- 

manded by a licensor. Even for a music publisher, the share 
between an original publisher and sub -publisher is 9 to 1. 
Thus, it has become more and more difficult for them to 
handle foreign repertoire. 

A Japanese licensee can not spend enough money for pro- 
motion. The radio stations have decreased the number of mu- 
sic programs, which makes it even more difficult for those 
concerned to handle foreign repertoire. 

Now, let us touch on cost. Increases in workers' pay, press- 
ing fee and jacket price are noticeable. On the other hand, de- 
creases in Japanese record manufacturers' promotion and 
advertising expenditures is also noticed. This is because mu- 
sic publishers and independent producers are manufacturing 
master tape recordings and spending their own money on ad- 
vertising and promotion. 

In order to cope with increasing costs, the record manufac- 
turers in Japan are naturally trying to rationalize their busi- 
ness operations. Starting in 1971, the companies began lay- 
ing off their employees. However, this layoff program has 
reached its limit. The only other way out is to increase prices. 
But is it wise to raise prices under the current circumstances? 
This is a most difficult problem. 

We have been talking mainly about the past. But let us now 
talk about the prospects of the Japanese music industry. 

In Japan, it has been said that the record industry is not af- 
fected by a recession. The reasons why the Japanese used to 
say so are: 

Records comprise the least expensive form of leisure. 
As recession spreads, people turn to the less expensive 
forms of leisure and ultimately choose records. 

In the past, the Japanese who owned phonographs were 
considered as the "elite" and they were buying records re- 
gardless of the economic situation. 

However, these two points are incorrect, at least in Japan. 
People are saying that this is no longer true nowadays. This is 
shown clearly by comparing Japan's Gross National Expendi- 
ture (GNE) with Japanese expenditure on records. As the GNE 
increases, the sales of records also increase. Conversely, 
when the GNE declines, the people's expenditure on records 
also decreases. 

In 1965 only 9 percent of Japanese homes had stereo sets. 
In 1973, however, this rate of diffusion increased to 44.4 per- 
cent and was still rising in 1974. Moreover, it is necessary to 
consider the age structure of the population in Japan. 

It is noticeable that the age group between 15 and 30, the 
age group that buys records the most, will decrease. It will be 

There are problems that the Japanese record industry-will 
have to face in the near future. 

Starting in May of this year there will be a complete liber- 
alization of foreign capital investment in Japan, as we have 
already mentioned. There has been no noticeable move made 
by Polydor K.K. or Toshiba -EMI, both of which are 50 -50 joint 
ventures. However, it seems that there are talks going around 
RCA which has a contract with Victor Musical Industries, and 
Nippon Phonogram. 

The problem which is associated with the liberalization of 
capital is that of records with foreign repertoire. These 
records of course cannot be produced in Japan (except by the 
licensor). Foreign firms will start pushing their catalogs of 
product manufactured in their home country very strongly. 

Thus, imports of records into Japan must also be consid- 
ered. One big Japanese importer says: "Even now, the classi- 
cal records of Europe are cheap and we can do business by 
importing them though there's a risk associated with returns. 
Our business will naturally be affected once foreign manufac- 
turers (in Japan) start to import records. 

Meanwhile, a Japanese retailer says: We have to sell 
records at the price set by the manufacturer. This system may 
be destroyed, however, once foreign record companies start 
operating in Japan." 

Some international record company officials who have at- 
tended IMIC and MIDEM, and heard that there is no discount- t 
ing in Japan, say "it's wonderful." Thus, it is very interesting 

to us what kind of tactics foreign firms will use in order to cope 
with such a business practice. 

However, the foreign firms will be most interested in having 
records produced by Japanese staff with local artists for sale 
to the Japanese music lovers. Moreover, the current trend in 
the Japanese market is inclined toward domestic repertoire, 
as we have already noted. 

Some people say: "it's not like Kentucky Fried Chicken. 
Records are something that must appeal to the heart of the 
people. Only the Japanese can produce something that ap- 
peals to the heart of the Japanese." 

Others say: "Employes' salaries are soaring. Personnel ad- 
ministration is also becoming difficult. It is very doubtful if 
foreign firms will be able to do record production in Japan." 

Still other people point out: "The biggest problem will be 
discounting. Be it on retail price or wholesale price, it will then 
be impossible to raise record prices." 

Meanwhile, the Japanese Government's commodity tax on 
pre- recorded music tapes will be increased to 10 percent, 
starting from October of this year, from the current 5 percent. 
Although the consumers will be paying the equivalent of this 
sales tax, the problem is not so simple, however. 

If tapes are sold at the current price level, the tax will be in- 
cluded in the manufacturer's cost. If prices are raised, no one 
knows what will happen to the demand. The Japanese music 
ndustry already finds itself in difficulty over "private record - 
ngs" and such. 

The increase in mechanical royalties also is "bad news" for 
he record manufacturers in Japan. The new rate is not 

(Continued on page J -20) 

Closeup: Yukio Sugita Family 
In Its Suburban Tokyo "Danchi" 

Iapanese families, like most others in the world today, 
are finding it more and more difficult to maintain the 
standard of living they reached in the period of high 
economic growth. Residing in a new "danchi" (apart- 
ment housing complex) northwest of Tokyo are the 
members of 
a typical 

Japanese family: 
Yukio Sugita, 34, a 

shop foreman at 
the Dai Nippon 
printing plant, his 
wife, Hiroko, 31 
and their son, Sa 
toshi, 3. 

First of all, Yukio 
as breadwinner of 
the family, says he 
can no longer af- 
ford to own a car, 
because of the in- 
creased costs of 
fuel and upkeep, 
although he used 
to drive to work in a 

Datsun ''Blue- 
bird," listening to 
good music on his 
auto radio. "Now, 
it takes me over an 
hour by bus and by 
train, including a 

rail transfer en 
route." 

Yukio says he be- 
came addicted to 

he picks a winner in the horse races. "My 
to have an album of the Three Degrees, 

Although Yukio's purchasing power 
duced by the high cost of living, he does 
terested in buying "budget" imported 
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Shop foreman Yukio Sugita, 34, wife Hiroko and son, Satoshi. 

the Beatles in their heydays, but 
now his musical tastes range 
from "kayokyoku" (Japanese 
pops) to the world's classical 
masterpieces like Dvorak's ' "New World" Symphony, being 
omewhat of an audiophile, too. 
"Up until now," he says, "I 
really haven't had much time 
to listen to good music at 
home." 
Hiroko has long been a fan of 

Paul Anka, "ever since the days 
of 'Diana.' ..." Both Mr. and 
Mrs. Sugita say they appreciate 
Shirley Bassey, especially her 
meaningful rendition of "Yes- 
terday When I Was Young." And 
Satoshi sings the commercial 
TV jingles, such as "Sawayaka 
(Refreshing) Coca -Cola," which 

"papa" can record with his Dol- 
byized cassette deck. 

Nowadays, Yukio has limited his 
purchases to stereo records with art- 

ists and repertoire of international 
origin, usually a single whenever he 

gets a little overtime pay or an album if 

owns a high grade 2- channel "Otto" 
stereo component rig including 
Sanyo FMT -250 AM /FM tuner, DCA- 
450 integrated amplifier, TP -600S 
belt -drive record player and a pair of 
Wharfedale "Melton 2" speakers, 
besides his Sanyo RD -4300 cas- 
sette deck and headphones. In 
all, he has invested close to 
$1,000, which is equivalent to 
the list price of a high -end 4- 
channel stereo ensemble in Ja- 
pan today. 

Although Yukio was with 
Fukuon Denki (now Pioneer 
Electronic Corp.) when he 
first went to work, he ad- 
mits that he still has a lot 
to learn about hi -fi speak- 
ers and other sophis- 
ticated audio components. 
"I wish the manufacturers could 
make things clearer," he says, 
"like matching components, for 
instance." 

Besides listening to recorded 
music, Mr. and Mrs. Sugita like 

(Continued on page J -23) 

wife and I would like 
" he says. 
has been much re- 
not appear to be in- 
albums or second- 
hand records. Like 
other Japanese 
audiophiles, he is 
very particular 
about disk sound 
quality. And music - 

minded Hiroko, 
too, though she 
knows nothing 
about audio. Their 
baby boy, by the 
way, is destined to 
become an audio 
"maniac " -he has 
already learned 
how to operate a 

portable cassette 
recorder and the 
family TV, a Sony 
KV -1821 console 
with two speakers. 

Last year, Yukio 
tired of his Sanyo 
compatible 4 -chan- 
nel system and 
sold it off to a 

"quad" enthusi- 
ast. Mr. Sugita now 
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Japan Spins Blank Tape 
Export Whirlwind 

Soaring 50% Upward 
The U.S. demand for blank tapes from Japan, 
though comparatively small, seems endless. 
Last year, Japan's exports of sound recording 
tapes to the U.S. increased by 52 percent in vol- 
ume and 40 percent in value -at 300 yen to the 

dol'ar -over 1973, judging by the f.o.b. shipments made to 
c date. 

aDuring last year's first half, Japan exported 618,901 kilo- 
grams (1.36 million pounds) of sound recording tape worth 

0 1,596,916,000 yen or $5,591,540 f.o.b. to the U.S., says the 

ó Japanese customs bureau, compared with 995,467 kilograms 
worth 2,468,152,000 yen or $9,047,395 for the whole of . 1973 (1st half: 406,655 kg at Y1,031,909,000; 2nd half: 
588,812 kg at Y1,436,243,000). At this rate, Japan's 1974 

ó exports of sound recording tape to the U.S. totaled over 1.5 
p million kilograms or $12.7 million worth (at Y300 to US$1). 
00 Added impetus to Japan's exports and U.S. imports of < blank tape is the weakening of the yen in relation to the dollar. 

Before the end of this year the value of the U.S. dollar is ex- 
pected by Japanese exporters and American importers to 
reach 308 yen; i.e., the central "Smithsonian" rate of ex- 
change prior to the devaluation of the dollar and the floating 
of the yen in mid -February of 1973. The exchange rate aver- 
aged 285.60 yen to the U.S. dollar for Japan's exports during 
this year's first half and 272.80 yen in 1973 (1st half: 
Y276.93; 2nd half: Y268.67). 

As usual, however, Japan's shipments of sound recording 
tape to the U.S. during last year's first half comprised about 
24 percent of total exports of this premium commodity in 
quantity and 22.5 percent in value. In the same period of six 
months (January -June 1974), Billboard's Tokyo news bureau 
estimates, the Japanese manufacturers produced between 
6,380,000 and 6,778,000 miles of magnetic tape valued at 
over $65 million, or about 50 percent more than in the first 
half of 1973. 

¢ At this rate, Japan's 1974 production of blank tape soared 
to a record 13.5 million miles in terms of 1/4 -inch width and 
$132.4 million in value. Japan's total exports of sound record - 
ing tape during last year's first half amounted to 2,567,129 

® kilograms worth 7,077,995,000 yen or $24,782,900, f.o.b., 
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Consumers snap up discounted tapes at Tokyo Akihabora 
audio center. 

the Japanese customs bureau says, compared with total im- 
ports of 573,443 kilos valued at 1,377,069,000 yen or 
$4,821,880, c.i.f. 

Though Japan's production and exports continue to over- 
whelm imports, the Japanese manufacturers are faced by 
keen price competition. Some have raised their list prices but 
are afraid to go any higher, despite ever -increasing costs of 
production, packaging and shipping. Generally speaking, the 
six major Japanese manufacturers of blank tape are offering 
a 10 percent discount at the retail level to consumers who buy 
cassettes, for example, in lots of three. However, retail outlets 
and discount stores often go so far as 20 percent off for any 
Japanese brand -name cassette. Current retail price of an 
OEM blank loaded C -60 cassette tape is 180 yen (about 60 
cents), usually available at any discount store and at Tokyo's 
Akihabara and Osaka's Nipponbashi wholesale districts. 

However, the Japanese market for blank loaded tapes, es- 
pecially cassettes, is continually widening -from general con- 
sumer to educational, commercial, institutional and indus- 
trial. One Japanese importer goes so far as to predict that 
there will eventually be a shortage of blank loaded tape for 
electronic data processing in Japan. And Nippon Tape, which 

has been distributing prerecorded mu- 
sic tapes, plans to import blank tape 
from the U.S. to meet increasing de- 
mand for cassettes in the educational 
and EDP fields. 

The blank loaded cassette tape has 
already surpassed cartridge and open - 
reel among member manufacturers of 
the Japan Phonograph Record Assn. 
During last year's first half, the JPRA 
says, they used exactly 5,425,477 cas- 
settes, up 3 percent from the first half 
of 1973; 5,340,801 cartridges, down 
24 percent; and 80,501 open -reel 
blank tapes, down 32 percent. Reflect- 
ing the popularity of the Philips type, 
Japanese music tape counterfeiters 

and pirates now use only blank loaded cassettes! In Japan, 
the Lear Jet "stereo 8" cartridge appears to have passed its 
peak and JPRA member manufacturers also are phasing out 
production of prerecorded open -reel music tapes. 

Thus, apart from the comparatively few Japanese who are 
altruistically -or commercially- interested in high fidelity 
sound recording and reproduction. TDK's new line of Audua 
open -reel tape has met with little enthusiasm. Presumably 
this is because would -be consumers were not informed of its 
list prices, then discovered that they were much higher than 
the manufacturer's own "SD " line of high output, low noise 
tapes. Anyway, most retail outlets and discount stores are of- 
fering the Audua line at 10 percent off. (In the U.S., the first 
import shipment reportedly was a quick sellout.) 

Due to the ever -widening Japanese market for the Philips - 

type compact cassette, most consumers are not interested in 
new coating per se and, of course, are taking a dim view of the 
technical problems of bias calibration and equalization. 
Though Sony says demand for its new Duad ferrichrome cas- 
sette exceeds supply, Japanese retailers believe that this 
double- coated tape will be hard to sell until all stereo cassette 
decks are equipped with FeCr switching. 

However, Sumitomo 3M is introducing "Made in U.S.A." 
Scotch Classic C60 cassette blanks of double- coated tape to 
the Japanese market, despite the growing apathy of audio re- 
tailers and general consumers toward the "hi -fi" and higher 
priced formulations. 

Best seller of 1974, Japanese retailers say, was the C -46 
blank loaded cassette tape, presumably because its 46 min- 
utes' length is usually enough to record both sides of a 12- 
inch LP or an hourly FM radio program without the commer- 
cials and announcements. Introduced by Maxell, a member of 
the Hitachi group of companies, the C -46 also is being offered 
by Fuji Photo Film in its new line of "FX" (pure -ferrix) blank 
loaded cassette tapes. 
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Multiple quadraphonic 
systems in Japan in- 
clude Denon's UDA- 
100 UD -4 demodulator 
with first 10 UD -4 LPs. 
Sony, developer of SQ 
matrix, is not abandon- 
ing stereo as with the 
TA -4650 V -FET inte- 
grated amplifier 
(right). Sansui's QSC 
9050 pre -amp for 4- 
channel is seen below. 

Quadraphonic Development 
Looks To A Universal Format 

By HIDEO EGUCHI 

The 4- channel disk systems adopted up until now 
have their own particular advantages and disad- 
vantages, most record makers admit. And quad- 
raphonic disks have been the butt of consumer 
criticism on various grounds: poor sound quality, 

inadequate localization of sound sources, limited dynamic 
range, noise and poor compatibility with stereo and mono- 
phonic reproduction. 

Undoubtedly, too, the various problems encountered in 

adopting phonograph records as a medium of 4- channel 
sound reproduction have been obstacles to the artistic aims 
of lyricists and composers, singers and players, in communi- 
cating with music lovers. At quadraphonic recording sessions, 
limitations have been imposed on the relative locations of 
singers and musicians. And these unnatural restrictions have 

tended to dampen their initial enthusiasm for 4- channel 
sound. 

All those who have had anything to do with the production 
of phonograph disks and the manufacture of record produc- 
tion or playback equipment are aware of the need to resolve 
the problems of using vinyl disks as a medium for 4- channel 
sound reproduction. Without economic solutions to these 
practical difficulties there can be no further development of 
the systems or quadraphonic stereo broadcasting either. It is 

against this universal background that research and other en- 

lightened efforts 
toward the solution 

of these difficult prob- 
lems have been directed for 

several years. 
One result has been to establish theo- 

retically that the UD -4 system, building a dis- 
crete 4- channel system on a matrix base, combines 

the best features of both kinds of system, virtually eliminating 
all of the problems encountered to date. Starting from this 
theoretical basis, technical development of the "universal dis- 
crete 4- channel" system began, culminating in a presenta- 
tion of the results to the Audio Engineering Society of the U.S. 
last year. 

The UD -4 system of 4- channel sound recording and repro- 
duction -and FM stereo broadcasting -is based on the tech- 
nology developed by Nippon Columbia and Hitachi from an 
idea conceived by Dr. D. H. Cooper of the University of Illinois 
and a group of Nippon Columbia engineers. In both its soft- 
ware and hardware aspects, they say, the UD -4 system offers 
the following advantages: 

Low distortion 
Good signal -to -noise ratio 
Wide dynamic range 
Uniform, equally good separation between all channels 
Distinct localization of sound sources 
Good compatibility with monophonic reproduction 
Good compatibility with stereophonic reproduction 
Basically a combination of matrix and discrete systems, 

UD -4 provides two signals (third and fourth) enabling discrete 
quadraphonic reproduction in addition to matrix base modu- 
lation. 

The matrix used as the base provides the sound quality 
characteristic of all matrix systems, but it also features a type 
of processing with equal treatment of all channels, so that 
channel -to- channel separation, phase relationships and en- 
ergy distribution are balanced. 

When two (3rd & 4th) signal components are added to ob- 

tain discrete quadraphony, it is essential only to provide 
"source locale" information. Because of the hearing charac- 
teristics of the human ear, this information need only cover a 

bandwidth from about 100 Hz to several kiloHertz. The two 

(3d & 4th) signals, added as frequency modulated (FM) car- 

riers, can thus be limited in bandwidth, giving a wide dynamic 
margin and eliminating those extreme band areas that are 

prone to distortion and noise. Thus, in all aspects of sound 
quality- distinct localization, distortion, signal -to -noise ratio, 
dynamic range -the UD -4 system provides satisfactory re- 

sults and a high degree of musicality. 
Of equal, perhaps even greater, importance -the one -and- 

the -same UD -4 record can be reproduced as discrete quadra- 
phonic, matrix quadraphonic, stereo or mono, according to 
the playback equipment used. This means that a program 
need only be produced in a single format to cover all existing 
modes of playback. 

The UD -4 system also constitutes an advance in regard to 
the feasibility of 4- channel radio braodcasting and quadra- 
phonic music cassettes. 

Because UD -4 consists of a base matrix system -with 
spherically symmetrical characteristics, equal in its response 
to sound from all directions -and a discrete system built on 

the base matrix, it possesses some unique advantages, partic- 
ularly in comparison with the problems associated with the 
production of discrete 4- channel (CD -4) disks. 

Noise can arise from any and all of the processes be- 

tween the original recording and the ultimate reproduction. 
Although the carrier channels (3d & 4th signals) would nor- 
mally be responsible for a large share of this noise, the fact 
that the UD -4 signal bandwidth is restricted means that the 
noise level is effectively reduced. 

Because there is no need for the two (3d & 4th) signals to 
take up an extremely wide frequency band, the depth of mod- 
ulation can be correspondingly greater. 

Because the UD -4 base matrix system is symmetrical 
with respect to all directions within the original sound field, 
the separation is the same for all directions in the reproduced 
sound field. 

Sources located between speakers (directly in front or to 
the side of you) are sharply defined. This phenomenon is 

unique to UD -4, according to Nippon Columbia. Just as with 
with other systems, a sound between the two front speakers is 

synthesized from sounds in both of the front speakers. How - 
(Continued on page J -23) 
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In view of the world-wide politico- economic uncertainty, 
the Japanese manufacturers of video recording equip- 
ment are expected to push the "pause" button this 
year prior to pushing exports again. In the meantime, 
they will be re- evaluating the several VTR systems and 

looking closely into the three video disk systems (VLP, TED, 
RCA) that were demonstrated in Japan last year. 

Despite unexpectedly poor consumer VTR sales and export 
production cutbacks in 1974, the Japanese electrical /elec- 
tronics manufacturers seem to view the business situation as 
a temporary setback as far as video recording equipment is 
concerned. In fact, Sony is expected to announce the develop- 
ment of a half -inch version of its "U- matic" color video- 
cassette recorder this month. 

In Japan, it seems, there will always be a 
market for video tape recorders, but not 
players. Consequently it's the manu- 
facturers of software, not hardware, 
who face the most crucial problems. 
And, because of the language barrier, 
their initial enthusiasm over the video 
disk has waned. Unlike phonograph 
records, non -Japanese material would not 
sell, they say. 

was given little advance publicity. Anyway, it was held too 
soon after the '74 JES, whose consumer electronics pavilion 
was mainly devoted to video. 

Eight major TV manufacturers -Hitachi, JVC, Matsushita, 
Mitsubishi, Sanyo, Sharp, Sony and Toshiba -demonstrated 
VTR units at the JES consumer products pavilion, while NEC 
and Hitachi Electronics (Shibaden) mounted token displays in 
the JES electronic components hall. 

Taking part in the 2nd Video Information Fair were 11 Japa- 
nese hardware manufacturers -Akai, Fuji Photo Film, Hitachi, 
Hitachi Electronics (Shibaden), JVC, Matsushita, Mitsubishi, 
NEC, Sony, TEAC and Toshiba. 

Hitachi, who participated in the '74 JES despite advance re- 

Fuji Film's CVR 
player above, 
Sony's automat- 
ic editing unit and a flurry of other machines are hoping to 
exploit scenes such as this family portrays with a JVC system 
being enjoyed. The color camera at right is from JVC. 

Video Systems Proliferate 
Amid Period Of Re- evaluation 

The Japan Video Association (JVA) now comprises 38 mem- 
bers (including four associates). Its secretariat is located 
within the headquarters of Pony, Inc. on the 24th floor of the 
World Trade Center building. The fledgling JVA had 39 mem- 
ber manufacturers and /or producers of video software when 
it was formed on June 1, 1972. 

Only nine of the 19 members of the Japan Phonograph 
Record Association (JPRA) are also members of the JVA, 
namely (in order of JVA membership) Nippon Columbia, 
Pony, Polydor K.K., Tokuma Musical Industries, Toshiba -EMI, 
Teichiku, Asahi Music Service, Apollon Music Industrial, Victor 
Musical Industries. However, Toho Records is represented by 
the Toho motion picture company and King Record by the Ko- 
dansha publishing house, their respective parent organiza- 
tions. 

Musically speaking, the most active members of the JVA 
are Classic Pony, Toshiba, Pony, Pack -in- Video, Nippon Eizo 
Shuppan, Toho and Victor Musical Industries, with a total of 
75 items listed in the JVA's 1974 catalog of video software. 
List prices range from 8,700 yen ($29) for a 10- minute classi- 
cal program on cartridge to 180,000 yen ($600) a complete 
opera. Classical Pony also is offering its 19- minute selections, 
now 21 in all, on "U- matit" cassette at 12,000 yen or $30 
each. Nippon Columbia lists a set of two 25- minute reels of 
"Gagaku" (ancient court music of Japan) at 70,000 yen 
($233.33) on open -reel and cartridge or 76,000 yen 
($253.33) on cassette. 

Japanese consumer interest in home video recording con- 
tinues at a visibly low ebb, following the general public's poor 
attendance at the 13th Japan Electronics Show and the 2nd 
Japan Video Information Fair. But, industry sources say, this 
is only to be expected with the cost of living in Japan at a 

record high. 
The Electronic Industries Association of Japan (EIA -J) says 

that the total number of visitors to the '74 JES, held Sept. 18- 
24 at the site of the biennial Tokyo International Trade Fair, 
was 350,000. This is about the same as before. The EIA -J had 
hoped for 500,000 visitors with a spinoff from the People's 
Republic of China Exposition that opened Sept. 20 at the 
same site. The figure for the first 10 days of the 21 -day China 
Expo '74 was over 700,000 and surpassed a million before it 
closed. 

Meanwhile, a leading Japanese manufacturer who partici- 
pated in the 2nd Video Information Fair says that the number 
of visitors dropped far below the previous year. The 1974 fair 
was held from Sept. 27 through Oct. 2 at the main Tokyo de- 
partment store, whose "elite" clientele is estimated to total 
30,000 on a peak shopping day. Co- sponsored by the JVA as a 
public event marking the Japanese Ministry of International 
Trade & Industry's "Information Week" the fair nevertheless 

ports to the contrary, showed "separate" (component) and 
"ensemble" (console) models of its first "U- matic" color 
video cassette recorder VT -2000 at 616,000 yen ($2,053) and 
579,000 yen ($1,930) respectively. On the other hand, Hi- 
tachi Electronics showed its EIA -J Type I video cartridge 
recorder SV -530 and player SV -531 but prices were unquoted. 
The former Shibaden displayed its version of the Philips VCR 
only at the '74 Broadcasting Equipment Show, Oct. 16 -18. 

Usually well informed sources told Billboard at the opening 
of the 2nd Video Information Fair that Matsushita had put off 
expanding its Okayama plant for at least two years. Expansion 
of this VTR plant had been scheduled for 1974 and this year 
to boost production to 20,000 units a month. At present, the 
sources said, the plant, which went on stream in May of 1973, 
is turning out only 2,000 units a month, or only 40 percent of 
total production capacity. Also, they say, all VTR production at 
Matsushita's Kodama plant has been phased out. 

Among other models, Matsushita is offering Japanese con- 
sumers two consoles of EIA -J Type I (CP -508 cartridge) at 
598,000 yen ($1,993) and 618,000 yen ($2,060) respectively, 
also a "U- matic" console at 688,000 yen ($2,293) and the 3/4- 

inch cassette deck only at 438,000 yen ($1,460). 
Mitsubishi is offering its two models of EIA -J Type I color 

cartridge VTR, the "Melvision" CR -1000 with TV tuner and 
CR -2000 without, also three models of its EVR player, the VP- 
200N, VP- 202N/252N and VP -255N, all prices unquoted to 
the Japanese public. 

At the '74 JES, both Sanyo and Toshiba demonstrated their 
jointly developed 1/2-inch color video cassette recorder to the 
public for the first time. 

Sanyo is offering its VTC -7230 deck at the retail price of 
338,000 yen ($1,127) and Toshiba its KV -3000 at 325,000 
yen ($1,083) to Japanese consumers. A Sanyo "Vcord" en- 
semble complete with 18 -inch (U.S. 17V) color TV and video 
rack with tuner and digital clock costs 571,000 yen ($1,903). 
Toshiba is offering a 14 -inch (13V) monitor at 139,000 yen 
($463) and an RF unit, price unquoted. 

Both the Sanyo and Toshiba " Vcord" units can be operated 
at half speed to double the recording /playback time. Retail 
price of the VT -20C (20- minute) blank is 5,000 yen ($16.67), 
the VT -30C (30- minute) blank 5,500 yen ($18.33), the same 
as for "U- matic" blanks of equivalent length. 

Also at the '74 JES, Sharp demonstrated its 2F (two field 
skip) EIA -J Type I cartridge color VTR with double recording/ 
playback time at half speed to the public for the first time. It 
had been scheduled for marketing in Japan by the end of last 
year at the same retail price as other cartridge color VTR 
units, but the Osaka -based manufacturer was unable to give 
Billboard any other pertinent details. 



HERE 
COMES 
THE 

GREATEST 
MUSIC 

PUBLISHER 

MERCHANDISER 

NIPPON TELEVISION MUSIC CORPORATION 
4F. HIRATA BLDG.12 -2, NIBANCHO, CHhOM -KU, TOKIO, JAPAN 

PHONE: 261- 5814,TELEX:124566, CABLE JOAX NTV 

WANTED 

?00,000 

5A\Ylq4/.,AzA 
by 

KAI EN TAI 

MOST FAMOUS FOLK SONG GROUP 
MOST POPULAR SINGLE RECORD IN 

JAPAN 

Casa -Morii 1F, 6, likura -Katamachi, Azabu. Minatoku, Tokyo, Japan 
Post No.1O6 Phone No. 585-7391 

SAITANI 
MUSIC PUBLISHERS CO., LTD. 



oldest and largest 

importer in japan 

* Haven't you any trouble 

about stored records? 

* Aren'tyou searching about 

for out -let records? 

* We are just the one who 

can settle this problem. 

MUSE TRADING CO., INC. 

Meiwa Bldg. #11 Shibanishikubosakuragawa -cho 

Minato -ku, Tokyo, Japan -Phone 1504) 2525 

Japan's Festivals 
Continued from page J -2 

tries -has won the Grand Prize total of $4,500 for singer - 
songwriter Yoshimi Hamada. He also has been awarded an 
Outstanding Performance Prize of $500. 

Last year's applications totaled 1,500 songs from 57 coun- 
tries. France led all countries overseas with 52 applications, 
followed by the United Kingdom (48), the U.S.A. (41), Bel- 
gium (27) and the Netherlands (23). Costa Rica, Cuba and 
Zaire sent in applications for the first time, Yamaha says. 

Each year has seen a growing number of young artists and 
new songs from countries throughout the world. According to 
the Yamaha Music Foundation, 541 original numbers were 
submitted for the first festival in 1970. The figure rose to 751 
in 1971, to 1,038 in 1972 and over 1,400 in 1973. 

Star of the 1973 festival was 16- year -old Akiko Kosaka. 
Sales of her prize -winning song "Anata" have topped two mil- 
lion, marking the first time in Japan that a new singer has 
achieved instant popularity. A million of the singles sold 
within six weeks after its release by Warner- Pioneer on the 
Elektra label. 

Main emphasis of the festival is on amateur talent. Entries 
are selected from taped performances which are often quite 
unpolished because the international contest rules bar any 
published or publicly performed song. In addition, the judging 
committee is purposely composed of non -professional music 
lovers. 

Linked To Economy 
Continued from page J -14 

known yet. On the other hand, it's "good news" for the corn - 

posers and lyricists. 
But, with all the bad news, why aren't the Japanese think- 

ing about exporting their original compositions to the music 
capitals of the world ?" This may be the biggest problem that 
the Japanese music industry will have to tackle in the future. 

CREDITS 

Special issues editor, Earl Paige. Editorial direction, Billboard 
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Ben Okano, president, Music Labo, Japan; Alex Abramoff, 
chief, overseas relations, Music Labo, Japan. Cover and art 
design, Dan Chapman, Sales direction, Hugh Nishikawa, 
Japan Advertising Communications, Production, John F. 

Halbran. 

Want To Be Super- Dynamite 
Concert In Japan? 

We Have Been Most Exciting 
And 2,000 Times 

Concerts For 10 Years .. . 

WHY NOT CONTACT US 
RIGHT NOW! 

WE'LL DO IT FOR YOU! 

ITO MUSIC 

PRESIDENT TOMOYASU ITOH 

IllrD CIFIFICIE 
NO.1008, 4-3-12, TSUKIJI 

CHUO-KU, TOKYO, JAPAN 

TEI.:TOKYO-542-1421 TEX:252-3884 ITOMUC J 

If 
you 

aye for 
e 

look as active 

lap 
rrese 

.. .... . ..... 
0 

why dON'T you 
CONTACT US 

TOdAy 

tab 
PACIFIC MUSIC PUULISHINGCO.,LTD. 

C/O NIPPON BROADCASTING SYS. 

1 -9 -3 YURAKUCHO CHIYODA -KU, 

TOKYO 100 JAPAN 

TEL: (03) 214 -5061 

U.S. OFFICE 

7060 HOLLYWOOD BLVD. SUITE 722 

HOLLYWOOD, CALIFORNIA 90028 

TEL: (213) 461 -4671 



Impulse! 

Vfutinerdleir 

TOSHIBA -EMI 
20Years of Marriage 
between the World 
and ,Japan 

a 
EMI 

51ano feu., 

..Y.75211.1 

In the second largest market you 
need the most experienced partner. 
We combine international expertise 
with the finest in Japanese 
traditional and modern music. 

TOSHIBA -EMI LIMITED 
2 -17, AKASAKA 2- CHOME, MINATO -KU, TOKYO, JAPAN 

TOSHIBA MUSIC PUBLISHING CO., LTD. 
4 -15, AKASAKA 5- CHOME, MINATO -KU. TOKYO, JAPAN 

Glad to be the best partner with you: 

rczio riusic 
Tokyo Music Publishing Co., Ltd. 

Wako Bldg., 8 -5 Roppongi 4- Chome, Minato -ku, Tokyo 
Phone : (03) 401 -9327 Cables: MUSICATO TOKYO 

D 

n 
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Leading the Music World of Japan 

ALFA MUSIC LTD. 
Room 2 i i Mn.t -Ink%u Apartment. 
1 -15.29 Mrt.t Mtnato -ku I okt r (,rp. n 
Icl:0i --1S2 -í97h Cehlr \It alt ,q+ub 

ALFA & ASSOCIATES. INC. 
STUDIO A 

Studio Citq 
3 -5 -39 Shtbaura Minat,r -ku Iokto lapas 
Tel: 0 4-455-1791 Cable: Al.tvaotia 

Music Publishing 
Record Producing 
Stage Producing 

t. Recording Studio 

Year Of The Tour 
Continued from page J -4 

It's often heard that concert tickets in Japan are relatively 
expensive, that is, compared to admissions in the U.S. Con- 
sidering the enormous distances that international artists 
must travel an the high transportation expenses of bringing 
them into Japan, the Japanese promoters cannot be blamed 
for charging a few dollars more than their counterparts do in 
the U.S. or in Europe. Of course, this does not mean that the 
Japanese promoters can charge "any" price for the concerts 
that they promote. 

"Tats" Nagashima, president of the Taiyo Music Publishing 
house and advisor to Kyodo Tokyo / Udo Artists, says: "I think 
the top ticket price in Japan for a pop artist should be some- 
where around $10. Charging $20 or $30 for a pop concert is 
nonsense -the individual affected would be the artist. It 
would affect the artist's record sales, for a start. In other 
words, if international recording artists want to sell their al- 
bums and singles in Japan, they must keep their concert 
ticket prices as low as possible and attract as large an au- 
dience as possible. This, of course, would contribute to 'all - 
time' sales of the artists' records." 

In the present Japanese market, the sales of records with 
A &R of international origin has declined to 40 percent of total 
product. Concerts, of course, may serve as a great stimulus to 
record sales in Japan, but international recording artists are 
handicapped by the fact that they cannot make personal ap- 
pearances as often as their Japanese rivals. Therefore, their 
concert tours must be tied in with their recordings and sup- 
ported more strongly by the record manufacturers in Japan. 
And, by keeping concert ticket prices to the minimum, it 
would be possible for Japanese promoters to gather larger au- 
diences in most cases. This would, in the long run, prove more 
beneficial to the music industry as a whole. 

Promoters bring in artists according to their popularity in 
Japan " -an act may have top billing in the U.S. but its popu- 
larity may not be anywhere as great in Japan. Therefore, there 
are cases where it would be difficult, even foolish, for a Japa- 
nese promoter to pay as high a guarantee as the act receives 
in the U.S. For example, War, the popular U.S. vocal /instru- 
mental group, played the 11,000 -seat Nippon Budokan be- 
fore an audience of only 2,000. The top ticket price was 6,000 
yen ($20). 

Anyway, it's no longer enough for a promoter merely to 
"show the face" of the artist whose records have been selling 
well. The promoter must be able to create a "drama" between 
artist and audience in the same concert hall with music as a 

means of communication. It is hoped that the professional 
Japanese promoters will create such "drama" at the concerts 
they stage this year for international recording artists. 

TOP 
SINGLE 

IN 
JAPAN 

NIJUNI-SAI NO WAKARE 
ZP-6 

Most active Japanese Hit Song Maker 

CROWN RECORD CO., LTD . 

CROWN MUSIC PUBLISER, INC 

MuNA] ru El rnItiz1. 107 JAPAN. 

The Largest Music Publishers 

ONGAKU NO TOMO SHA CORP. 

TOA MUSIC CO. 

SUISEISHA MUSIC PUBLISHERS 

ONGAKU NO TOMO SHA CORP. 
Kagurazaka 6-30, Shinjuku -ku, Tokyo.- 

' Phone:(03)268 -8151. 
Cable: ONGAKUNOTOMO TOKYO. 
President: Sunao Asaka 

TOA MUSIC -CO. 
Kagurazaka 6-32, Shinjuku -ku, Tokyo. 
Phone: (03)260 -6271. 
Cable: TOAMUSICCO TOKYO. 
President: Sunao Asaka. 

SUISEISHA MUSIC PUBLISHERS 
Townhouse S, Sanbancho 3 -3, Chiyo la -ku, Tokyo. 
Phone : (03) 265-1055. 
Cable: MUSICSUISEISHA TOKYO. 
Managing Director: Michiko Sekine 



Universal Format 
Continued from page J -17 

ever, UD -4 differs, in that the rear speakers assist in the 
apparent concentration of sound between the front speakers. 
This supplementary sound from the rear is intimately con- 
cerned with the human faculty of recognizing sound source lo- 

cation, which depends upon the phase of the sound. In the 
UD -4 system, the results of audio -physiological research have 
been utilized to give a precise sense of sound image source 
localization. 

The UD -4 system retains over -all audio balance in stereo 
just as it does in mono, Nippon Columbia says. As for source 
localization, the same directional sense is retained for the two 
front channels but the rear -channel sound localization is 

folded back upon itself. When UD -4 was first developed, opin- 
ions were voiced that this kind of source localization might 
cause an apparent shrinkage of the total sound field. Also it 
was feared that the constitution of the center -front signal 
might cause a somewhat unnatural listening impression. 
Both these problems have been solved by advances in encod- 
ing techniques, Nippon Columbia says. (In the UD -4 system, 
the center -front signal is made up of left and right signals with 
a 90° phase shift between them). 

Nippon Columbia has released 10 UD -4 albums, four of 
them on its Denon label, at 2,500 yen or about $8.30 each, 
the same retail price as a CD -4 quadradisk with music of inter- 
national origin. Retail prices of Nippon Columbia home stereo 
sets, marketed in Japan last year -end, range from 180,000 
yen ($600) with built -in UD -4 demodulator and RM decoder to 
300,000 yen ($1,000). The high -end model also has a built -ir 
CD -4 demodulator and SQ decoder. 

The UD -4 system was demonstrated at the 23rd All Japar 
Audio Fair, Nov. 6 -10, following its introduction to members 
of the Audio Engineering Society in New York, Sept. 9 -12, and 
to Japanese industry Sept. 2. Earlier last year, it was demon- 
strated at the London Radio Show and Berlin Radio /TV Exhi- 
bition, also at the AES convention in Copenhagen. 

Takami Shobochi, president of Nippon Columbia, says that 
initial reactions were extremely encouraging. The UD -4 sys- 
tem has won high acclaim for its sound quality and the dis- 
tinctness obtainable in the location of apparent sound 
sources, he says. "We are confident that this system, the UD- 

Yukio Sugita Family 
Continued from page J -14 

participation sports, but they no longer have the time and 
money to go bowling like they used to. Nowadays, Yukio and 
Hiroko say, they prefer to stay at home and enjoy baseball, 
if not bowling, on TV with their beloved Satoshi. 

4 system, will play an important role in the future of high qual- 
ity 4- channel sound reproduction. 

"Now's the time for all good music makers to come to the 
aid of the quadradisk," he quips. "UD -4 may lead to some 
confusion among music lovers, but I want them to have the 
best." 

Another result of research into the problems of using vinyl 
disks as a viable medium of 4- channel sound reproduction is 

the QS vario- matrix, an electronic circuit by which the predom- 
inant signal is always clearly defined by the basic QS matrix 
(RM in Japan) that separates the opposite channels to infin- 
ity. 

Thanks to the incorporated vario- matrix circuit, Sansui 
says, QS makes possible distinct 4- channel sounds on a par 
with a discrete 4- channel tape from information recorded 
and /or transmitted via any 2- channel medium (disk, tape or 
FM). 

The QS vario- matrix results from a matrix 4- channel encod- 
ing /decoding system developed by Sansui and officially ap- 
proved by the RIAA on Sept. 12, 1973, as one of the three 
standards of quadraphonic disk recording. 

All new models of Sansui 4- channel amplifier/ receiver in- 
corporate the QS vario- matrix decoder. It decodes QS -en- 
coded 4- channel disks, tapes and FM broadcasts into 4 -chan- 
nel, and created realistic 4- channel sound from ordinary 2- 

channel sources by means of the QS synthesizer. 
A Sansui QS decoder has the inherent potential to "read" 

or decipher 4- channel information "hidden" in the grooves of 
conventional 2- channel disks. Sansui says approximately 80 
percent of the stereo records on the U.S. market contain such 
hidden information and the QS synthesizer can effectively de- 
rive a 4- channel effect from them. By adding a 2 -4 synthe- 
sizer /encoder in front of the QS decoder circuit, the Japanese 
manufacturer says, 2- channel signals are processed so that 
they reproduce optimum 4- channel sound. 

To enable audio equipment manufacturers to construct a 

compact, low -cost and high -performance QS vario- matrix de- 
coder, integrated circuit chips have been developed jointly by 
Hitachi and Sansui engineers. There are three kinds: the HA- 
1327 phase discriminator IC, the HA1328 matrix IC, the 
HD3103P control IC. All three are available to interested man- 
ufacturers around the world on a licensing basis, Sansui says. 

A QS vario- matrix decoder of Type A, which offers the 
greater inter -channel separation, utilizes two HA1327s and 
one each of the other two chips; a Type B decoder uses one 
each of the three chips. 

The virtues of the QS vario- matrix decoder, combined with 
the compactness now made possible by the IC chips, make it 
very attractive to prospective producers of 4- channel hard- 
ware and the number of licensees is steadily increasing, San - 

sui says. 
"Our time has come," quips Keijo Fujiwara, the president of 

Sanui Electric, "especially now that QS- encoded 4- channel 
records, FM and other software is so widely available." 

Wanted 
musical matrix, with excellent sound, 
availabe for cassettes, cartridges, 
2 track 38c %c 10 inch music tapes 

and records 

EASTERN MUSIC PUB. CO., LTD. 

Hirasawa Bldg., 34, Kotohira -cho, Shiba, Minato -ku, Tokyo, Japan. 

Gettin' Down 
To A Real Boogie! 

FIVE NOTES 

MUSIC CORP. 
No. 18 -11, 5- chome, 

Daizawa, Setagaya -ku, Tokyo. 

A Progressive 
importer/ distributor 
for Rock, Folk, Soul, 

Jazz, Blues Records, 
and Musical Instruments. 

We will try to do our best to 

get you good results. Please contact us! 

NET MUSIC 
We have ample experience for 
diffusion and promotion of the 

musical compositions. 

We are backed by NET TV station 

and Recording companies in JAPAN. 

NET MUSIC PUBLISHING CO., LTD 
ADDRESS: 6-4 -10 ROPPONGI, MINATOKU TOKYO JAPAN 
PHONE: TOKYO 405 -3194 
President: SHIZUO ISHIKAWA 
Managing Director: ZENJIRO MORIYASU 



Great Buddha in Nara, the biggest in Japan! 

Victor Musical Inclus tr ies, Inc. 

The biggest i'n recoils and tape sales! 

"Trust and Support " are the words for us. 

Satisfaction is guaranteed! 

Whether its Recorc's; Pubrshing; Promotion; 

We welcome new clients. 

J VC VICTOR MUSICAL INDUSTRIES, INC. VICTOF ARTISTS CORP OF JAPAN VICTOR MUSIC PLBLISHLNG, CO. INC. 

26-18, 4- OHOMEJINGUMAE.. S'HIBUYA -KU, TOKYO 150 JAPAN 26-18, 4-0 iC .4E JIINC U 414E, SHIBUYA -KU. TOKYC 15C JAPAN 2E-1E 4-OHOME JINGUMAE, S-11BUtA -<U TOKYO 5O JAPAN 



r 

MISCELLANEOUS 

BILLBOARD IS ON MICROFILM: 

Back copies of BILLBOARD are available 
on microfilm dating from November 1894 to 
December 1970. 

Microfilm copies of articles from any of 
these issues may be obtained from Billboard 
Publications at a cost of $1.50 per page up 
to 5 pages. 

For prices on additional copies and for 
further information contact: 

Bill Wardlow 
General Services 

Billboard Publications 
9000 Sunset Blvd. 

Los Angeles, Cal 90069 
213/273 -7040 tfn 

BILLBOARD 
Group Subscription 

Discounts 
Save 20% on subscriptions to Billboard for 
groupe of 10 or more. For rates and informa- 
tion write: 

BOX 6019 
c/o Billboard, 1515 Broadway 

New York, N.Y. 10036 tfn 

I HAVE SINGING TALENT. CAN W RITE 
and arrange my own lyrics and lyric styles. 
Need aid and assistance from talented 
musical group, so as to compose own songe 
as a group. I have new materials on hand, 
ready to be set to music tempos. Will assign 
group as my background, if found to be suit- 
able for hire. "Get on board! A soul new 
band wagon." With Mr. L. B. Harkey - 
Train. Address: 10634 -57th South, Seattle, 
Wash. 98178. Phone 725 -2094. de27 

MANHATTAN RECORDS -WE EXPORT 
latest 45e and LPs to all countries -very fast 
deliveries. 425 E. 58th St., New York, N.Y. 10022. 

tfn 

FREE: reprint article Filmakers News Letter. 
"How to Buy A Projector ". Hecht Movie Equip- 
ment, Box 443 -BB, Ellenville, N.Y. 12428 (914) 
647 -6334. mh29 

DISTRIBUTING SERVICES 

ATTN! OVERSEAS IMPORTERS 
and U.S.A. EXPORTERS 

We transport Records. Tapes, etc. from 
U.S.A. Offering: Great savings, low freight 
rates -New American Suppliers for buyers 
-Assemble various orders -Welcome you 
when you arrive In N.Y. 

Contact 
BERKLAY AIR SVCES, MARKETING 

P.O. Box 665. JFK Airport 
Jamaica. N. Y.-11430. U S A tfn 

WE MAKE SMALL DEALERS BIG. OUT 
standing prices on albums, accessories, car tape 
players, radios, speakers. Lists free. Action 
Sound, 880 Bonifant Street, Silver Spring, 
Maryland 20910. tfn 

ATTENTION, RECORD OUTLETS. WE 
have the largest selection of 45 rpm oldies and 
goodies and also major label LP listings at pro- 
motional prices. Send for free listings. All orders 
welcome. Apex Recorde, Inc., 947 U.S. Highway 
*1, Rahway, N.J. 07065. tfn 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ours. Major label 
LP's are low as $1.00. Your choice. Write for 
free listing. Scorpio Music Distributors, 6612 
Limekiln Pike, Philadelphia, Pa. 19138. Dealers 
only. tfn 

CUTOUTS -LP'S AND TAPES. HUGE SE- 
lection, low, low prices. No order too small. 
Pick and choose list or promotional specials. 
Write or call person to person: Dave Bryant, 
(314) 832 -9000, Tacony Distributors, 4421 Ridge- 
wood, St. Louis, Missouri 63116. mh8 

BEST PRICES AND SAME DAY SHIPMENT 
on LP's, 8- tracks, quads, and cassettes. Top 1000 
list updated and mailed weekly. Write Tobiaco, 
6144 Highway 290 West, Austin, Texas. (Mexican 
list available also.) sow 

PROMOTIONAL MUSIC HAS THE BEST 
line of Sound -Alike tapes, low as 904, blanks 394. 
Write for catalogues. P.O. Box 11031, Highland 
Station, Denver, Colo. 80211. mal 

PROMOTIONAL SERVICES 

EXPLODING IN ALL DIRECTIONS! - 
"Jus Us," recording artists, "Don't Stop 
Smiling" being played now on WHBC (But - 
terball Wyatt), WHLO (Carolyn Peters), 
WABQ (J. L. Wright). 

ON VERDAM RECORDS 
Akron, Ohio Owned mh1 

HELP WANTED 

M. D. A. 

(Music Distributors of America( 
Four (4) resident salesmen wanted for 
Tex. -Okla.; St. Louis -Kansas City; North - 
South Carolina; and Detroit. Send brief 
resume with phone number to: 

SALES MANAGER 
947 U.B. Highway 1, Rahway, N.J. 07065 

mhl 

WANTED: DIRECTORS, MUSICAL DIREC 
tors, Choreographers. Send resume Long Beach 
Theatre Guild, Box 406, Long Beach, N.Y. 11561. 
Call days (516) 889-2640 evenings (516) 889 -9132. 

mhl 

DISTRIBUTORS WANTED 

LARGE VARIETY OF JEWELERY: RINGS 
$6.00 per doz. etc. 1000 other now items. House of 
Ripps, 252 D Lake Ave., Yonkers, N.Y. 10701. tf n 

RaDIO-Tv maRT 
Rates: "POSITION WANTED" is $15 -in advance -for two 

times, 2" maximum. Additional space or variation from 
regular ad style is $25 per inch, no maximum. No charge 
for Box numbers. 

"POSTIONS OPEN" is $15 -in advance -for one time, 
2" maximum. Additional space or variation from regular 
ad style is $25 per inch, no maximum. Box number ads 
asking for tape samples will be charged an added $1 for 
handling and postage. 

Send money and advertising copy to: 
Radio -TV Job Mart, Billboard, 1.515 Broadway, N.Y. 10036 

POSITIONS WANTED 

I MUST'VE BEEN CRAZY! College grad 
trained on Drake format but captivated 
by quality rock idea foolishly sought free 
form radio, got nowhere, and abandoned 
radio. Have seen free form people and music 
really degenerate; feel I was saved from it 
(Divine intervention ?) ,dnce I've always 
been straight. Now seeking air personality 
position at "more music" contemp or oldies 
station. 2 yrs. Drake format dj; also 2 yrs. 
Music Dir., 1 yr. Publicity Dir., 1 yr. Traffic 
Mgr. Award for outatanchng contribution to 
college radio behind-the scenes. AEP fret. 
B.S. Communications (I was going to waste 
this ?) 26, honest, sincere, hard -working. 
Will go anywhere; East preferred. Write 
Box 644, Radio TV -Job Mart, Billboard, 
1515 Broadway, New York, N.Y. 10036. mhl 

Young, aggressive, creative, First Phone 
Communicator seeks Professional sounding 
Top 40 or Progressive Rock or Gold small 
or med. mkt. station. Perhaps new station 
or one changing format Like challenges! 
Experienced program director, engineer, 
personality, and in automation and direc- 
tionala. Excellent references. Contact Buzz 
Godwin (919) 792 -2483. mhl 

Do you need an ear environment Remodeler 
who chooses his music Eke a bee picks his 
flowers? 1ST class ticket seeks progressive 
rock or jazz night or graveyard shift. Avail- 
able immediately; tape and resume upon 
request. Ira Gordon, Bot 1585, Fort Bragg, 
Calif. 95437. mh8 

DESIRES POSITION AS TOP 40 JOCK, 
either AM or FM rock personality, at a small 
market station, any hours, state of California 
only. Moving to L.A. approx. April 1975. 
Caucasian, 24, school trained, 3rd phone 
endorsed. Tight board and very strong de- 
livery. Some experience, but need additional 
experience and exposure. Hard worker, 
stable, great potential. Enjoy production, 
MC, and disco gigs. Also interested in hearing 
from management of newly or yet -to -be 
constructed /licensed stations in the process 
of hiring TOP 40 jocks, jocks due to leave 
TOP 40 stations, and from discotheques 
needing jocks. Non -returnable recent studio 
demo and letter air -mailed on the same day 
that replies are received. Your price. Need 
a break. "YES" to first offer. All replies 
strictly confidential. Write Mike Zipeto, 
P.O. Box 144, Annex Sta. P.O., Providence, 
R.I. 02901 mh22 

AGGRESSIVE YOUNG MAN SINCERE- 
LY DESIRES CHALLENGING POSI- 
TION WITH UNLIMITED OPPORTUNITY 
IN THE PROMOTION, RECORDING, 
AND OR ENTERTAINMENT INDUS- 
TRY. BACHELOR OF BUSINESS AD- 
MINISTRATION DEGREE IN AC- 
COUNTING AND THREE YEARS RE- 
SPONSIBLE EXPERIENCE IN FI- 
NANCIAL ACCOUNTING AND MAN- 
AGEMENT. MICHAEL HUTSON, 1010 
PARK EAST DRIVE, GARLAND, 
TEXAS 75041 214/270-9157. 

POSITIONS OPEN 

"COUNTRY JOCK FOR 50 KW FM NEXT 
DOOR TO CHARLESTON, W.V. BENE- 
FITS INCLUDE LONG HOURS AND 
LOW PAY AND A HELL OF A STAFF TO 
WORK WITH. YOU HELP US, WE'LL 
HELP YOU -TAPE AND RESUME TO 
SKIP WHITE, OPERATIONS MAN- 
AGER, WKLC, ST. ALBANS, W.V. 25177 
NO CALLS! 3/1 

Give us a Topical, Crazy, Insane Morning 
Man and we'll love him. AND we'll pay him 
well to live in the world's best town. Tape/ 
data K A T Y, Box 841, San Luis Obispo, 
Calif. 93406. mh8 

A WORLD OF MUSIC IN BILLBOARD 

GOLDEN OLDIES 
TRADING POST 

JOIN LJS WITH YOLR CLASSIFIED ADVERTISE- 
MENT. Records Albums Sheet music Phonographs OW 
record traders, collectors. swappers. Investors. changers, '., vltchcrs. 
buyers. sellers and all other traffickers hcrc is your TRADING 
POST, a marketplace, right in the middle or the. action: RILL 
BOARD MAGAZINE. Here's where the charts have peen 
measuring music popularit`r since the early 40's. BILLBOARD 
GOLDEN OLDIES TRADING POST is open 1ì1r business. 

Don't Miss It" Classified Advertising Closes Every Monday. 
"WANTED TO Bí'Y," "FOR SALE. - "SWAPPING" - 
Usc the headline that tits your need. 

Regular Classified: 75¢ per word. Minimum $15.00 
Display Classified: $35.00 per column inch. 

PAYVIF:N'l' MUST ACCOMPANY ORDER TO: 
Billboard Gulden Oldies Trading Post 
151.5 Broadway. New York City 10036 

FOR SALE 

45'S 
R &R, R &B, ROCKABILLY, ETC. 
Singles fromthe'50's to mid '60's. 

All original label only. 
No re- issues. 

We sell fixed price by periodic auction and 
also trade. 
Send your want lists ... send for FREE 
latest auction list. 

RECORD SCAVENGERS 
Box 387, Cockeysville, Md. 21030 

(301) 628 -1090 mh8 

SEARCHING FOR OLD RECORDS? DIS- 
continued, 216 N. Rose, Burbank, California 
91505. sow 

ORIGINAL ROCK OLDIES 60's, 70s ALL UN- 
der 504. Catalog 504. 50 different Country Oldies 
-all winners! $6.75. J.A.S. Box 58, Flushing, N.Y. 
11379. sow 

SOLD AT AUCTION: COLLECTORS REC- 
ords, LP's, Jazz, Sound Tracks, O. C., person- 
alities. Indicate list from: Ray Macknic, P.O. 
Box 7511, Van Nuys, CA 91406 U.S.A. mh29 

Advertising Brings Results 

Talent In Action 
Continued from page 28 

Brinkley and guitarist Larry Carlton. There is no 

individual star in band. Everyone takes the 

spotlight at one time or another and everyone 

shines. 

Perhaps the best asset that the Crusaders 

have is that they are one of the few groups in 

that twilight zone that knows exactly where its 

music is going, good straight ahead r &b- tinged 

jazz usually subtle but always funky. 

By comparison Charles Earland, who opened 

the show meandered through a set that con- 

tained selections primarily in the progressive 

jazz -rock vein ala Weather Report or Herbie Han- 

cock, but that is simply not Earland's bag. The 

highlight of Earland's set was "Cause I Love 

Her," the only straight jazz tune that the band 

did. Earland should stick to what he does best 

which is playing jazz on the organ about as well 

as it can be played, and stay away from musical 

idioms and instruments, such as the soprano 

sax and the synthesizer that do not suit him. 

ROBERT FORD 

MELBA MOORE 
Avery Fisher Hall, New York 

Melba Moore, pert, petite, pretty, is once 

more doing the live concert circuit following a 

long layoff and a change in recording labels, and 

her talents and vitality remain unimpaired. 

Ms. Moore, Buddah artist, is an extraordinary 

performer whose superb vocal control and range 

belie her outward appearance of fragility and 

helplessness. 

Ms. Moore has a following that remained de- 

voted in spite of her hiatus from public life, and 

spurred on by their encouraging response, gave 

one of her best performances Feb. 5. 

Backed by a 25 -piece orchestra under the di- 

rection of Fred Thaler, and assisted on some 

tunes by the Reflections, Ms. Moore's program 

covered a number of new tunes from her "Peach 

Melba" album, as well as some golden oldies 

like "I've Got Love," and "Purlie" from the 

Broadway production that helped launch her ca- 

reer. 

Sharing the bill with Ms. Moore was Blue 

Note jazz flautist Bobbi Humphrey, reviewed 

last month by Billboard. RADCLIFFE JOE 

ERIC BURDON BAND 
J. JOCKO 

Bottom Line, New York 
Within minutes of stepping onstage Feb. 17, 

Eric Burdon proved that, after ten years plus of 

blues wailing, he still had plenty of innovative 

musical tricks up his sleeves. Introduced to the 

capacity crowd by his five -piece band, Burdon 

churned out a combination of new songs and old 

favorites from his days with the Animals, and 

was received throughout as if each of the tunes 

was a current hit. 

From the outset, as Burdon's band led him 

out via a slow blues, "Ghetto Child," it was ob- 

vious that his return to the stage last year after 

a lengthy absence is more than a mere nostalgic 

comeback. Burdon physically commands the 

space he occupies, and kept attention by a non- 

stop series of twists, turns, pelvic thrusts and 

go -go dance steps that exuded freshly renewed 

energy. 

Working together with the band on "First 

Site," "Dragon Lady" and "Mover," all brand - 

new, whirlwind compositions, Burdon charged 

himself as much by the excellent split leads of 

guitarists Aalon and Snuffy Walden, Rabbitt's 

keyboards, and the rhythm section of Greg 

Brown and Alvin Taylor, as they responded to his 

shrieks, moans, and sweat. 

Though the Burdon band was certainly one of 

the loudest ensembles ever to play at this club, 

its musical control and projectional ability 

turned what might have been sheer din into a 

compelling hour of rock in motion. 

Of course, the loudest cheers went up as Bur - 

don sang several of his Animals smashes. 

"House Of The Rising Sun" was the biggest sur- 

prise, simply because Burdon had not re -re- 

corded it on his "Sun Secrets" album, which 

does contain updated versions of the "Don't Let 

Me Be Misunderstood" and his encore, "It's My 

Life." Greeting these numbers with the warmth 

of encountering old friends, the audience still 

respected Burdon and his group enough to ap- 

preciate a current reading of the well- thumbed 

singles. It was very fitting for Burdon to pick 

"It's My Life," as the song's philosophy has car- 

ried him through both fat years and lean, and 

brought him to his current threshold of palpable 

success. 

Preceding Burdon was the J. Jocko Revue, a 

sort of spin -off group from Sha- Na -Na, who were 

hard pressed to justify their need for a dozen 

performers onstage. They were well taken by the 

crowd in a set of soul -disco tunes that were easy 

to absorb, but not at all lingering in their im- 

pact. Guitarist and musical director Elliott Ran- 

dall provided the few moments of exciting lead 

work, and one would have wished for more 

stretching out from him with less oo- wahing in 

the background. TOBY GOLDSTEIN 

LES McCANN 
Troubadour, Los Angeles 

There's a double -barrel explosiveness to 

McCann's act. He's charging the air with super 

vocals and a fistful of electronic keyboard 

sounds of which produce prodigious amounts of 

contemporary funk. 

And fun. Always fun, for McCann is a super 

showman who works behind a bevy of key- 

boards, smiling happily out at the crowd and 

leading his three associates into some solidly in- 

volving areas of music. 

At the show Feb. 13 McCann's 55 minutes 

were a non -stop exploration of jazz, pop, soul 

and some hard -driving quasi -rock patterns 

which melded tightly, creating a pastiche of mu- 

sic which ensnared, engulfed and captivated lis- 

teners. 

McCann's current formula incorporates his 

greater emphasis on vocals, his finely honed 

voice opening with "The Morning Song" and fol- 

lowing later with "Go On And Cry," "Would You 

Believe," "Song Of Love" and of course "Com- 

pared To What." 

Working with the expert pianist is a spectacu- 

lar guitarist, Miroslaw Kudgkowski, who got into 

the guts of blues and rock with McCann on a fur- 

iously fast paced call -and answer -follow re- 

chase me situation during a number called 

"North Carolina." The number built in intensity 

as McCann on clavinet and then the guitarist 

built solo lines simultaneously and then traded 

fours. The two remaining members of the band, 

drummer Carol Davie and bassist -long -time 

McCann associate Jimmy Rowser, kept the bot- 

tom broad and open and of course swinging. 

McCann's positive feelings emerge in his lyr- 

ics. But there are also moments when he's cry- 

ing out in concern. The combination of singing 

and playing keyboards works well, with "Com- 

pared To What" a spectacular example of mag- 

netizing an audience into participation, with the 

crowd on its feet, shaking in place, clapping to 

the rhythm and shouting out the lead line. It 

was a scene reminiscent of the finale at a rock 

concert. McCann adds some salty comments 

"off mike" but everybody picks them up and 

screams with laughter. 

McCann's group lays down some hard, hard 

rhythms. The sound is street corner funk, but 

nothing to shy away from. ELIOT TIEGEL 

EDDIE FISHER 
Sahara Hotel, Las Vegas 

Eddie Fisher is on the comeback trail and 

while his voice is crystal clear and still retains 

the sweet warmth of his past glories, his act be- 

fore a midnight crowd Feb. 15 was marred by his 

inability to keep up with the beat of the music. 

It was sadly embarrassing to see him falter 

on his opening number, "Any Time," done from 

the audience, with Fisher out of synch with the 

Jack Eglash orchestra. 

This being ahead of the tempo occurred sev- 

eral other times during his 35 minute act -a 
prelude to Buddy Hackett who is responsible for 

getting him this booking. 

Fisher's voice has remained good and clear 

during the past 11 months -while he was in "re- 

tirement." He glides over phrases easily and 

there is a deeper than usual resonance to his 

voice, which matches nicely the fact that he 

looks his mid -40's. 

The gambling crowd responded out of 

warmth for him with graciousness to his songs, 

although at one point during "Games That 

Lovers Play" there was an excess of chatter. 

Fisher hasn't played Las Vegas since 1969, 

so this engagement has special meaning and 

the former RCA superstar rises to meet the chal- 

lenge: he comes into the audience several 

times, facing the people in the most intimate of 

situations. There can be no show business 

shucking when you're singing down people's 

throats. 

Although the emphasis is on old past hits 

( "Oh My Papa ") and an engaging Al Jolson med- 

ley, there is one new work which Fisher handles 

well: "You Will Be My Music." Fisher plays the 

act straight, but Hackett digs him about his past 

wives. For folks in their 40s, Fisher rekindles 

warm memories. ELIOT TIEGEL 

35 

Lewis Sets Distribs 
SHREVEPORT, La. -Two new 

distributors have been set for Stan 
Lewis' Jewel, Paula, Ronn and Soul - 
Power labels. They are Pacific 
Records and Tapes in the West and 
Heilicher Bros., Chicago. 
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Demise Of 

Fair Trade 

Seen Soon 
By MILDRED HALL 

WASHINGTON- Senate hear- 
ings on a bill to kill state fair trade 
laws last week brought solid support 
from spokesmen for the Federal 
Trade Commission (FTC) and the 
Justice Department on opening day 
(18). 

To the witnesses and the antitrust 
subcommittee chairman, Sen. Philip 
Hart (D., Mich.), the most striking 
feature was the complete absence of 
any spokesmen for those ranks on 
ranks of business associations that 
used to defend fair trade as the small 
businessman's only protection 
against big corporations a dozen 
years ago. 

The only small business associ- 
ation testimony was by Oliver Ward, 
president of Smaller Business Assn. 
of New England, who spoke for four 
associations, and strongly supported 
the end of fair trade laws. 

Even subcommittee member Sen. 

(Continued on page 40) 

Tope /Audio /Video 
HOTTEST WORD IN COLD ECONOMY 

Stereo Rebates Stir Up a Storm 
Continued from page 1 

others add that their products are al- 
ready priced for marginal profit- 
ability, and the subsidizing of a re- 
bate program would, at best, be 
unprofitable. 

However, many dealers insist that 
manufacturers are too often so far 
removed from consumer buying 
trends and the resulting dealer prob- 
lems, as to be way off base on con- 
sumer buying statistics. 

The result of the tug -of -war is that 
a growing number of retail chains 
are independently offering cash re- 
bates ranging from $2 to $100 on 
many home stereo items, and are re- 
porting instant and positive buyer 
response in many cases. 

Without the manufacturer sup- 
port, retailers are almost invariably 
forced to subsidize the rebate pro- 
gram with money off the top of their 
profits, but most do not mind it. 
They feel that if it results in greater 
store traffic and better sales, it is 
worthwhile. 

A spokesman at the Texas -based 
Radio Shack chain with close to 

GE Compact Stereos 
In Mart Through '76 

NEW YORK -Extensive long - 
áterm sourcing commitments will 
O keep General Electric's Audio Elec- 
m tronics Products Dept. in the com- 

pact stereo business at least until the 
m end of 1976. At that time GE will re- 
Ili view the home audio market and 
a) make a fmal decision on whether it 

should continue marketing compact 
= stereo systems. 
o However, the planned midyear 
2 closing of its compact stereo manu- 

facturing facility at Decatur, Ill., will 
continue on schedule, as will the 
year -end closing of a distribution 
warehouse, also in Decatur. 

GE's phase -out plans also extend 
to portable phonographs, low cost 
record changers and Show 'N Tell 
a/v products for children. These 
products are expected to be off the 
market by the end of this year. 

According to Paul Van Orden, 
general manager of GE's Audio 
Electronics Products Dept., phase- 
out of the lines was based on a mar- 
ket survey which showed that the 
market for portable phonographs 
has been declining substantially for 
a number of years; and that Show 'N 
Tell viewers did not match GE's dis- 
tribution strengths, and were more 
properly associated with the toy 
business. 

Despite the fact that the Decatur 
facility earmarked for closure is the 
last GE -owned manufacturing facil- 
ity of its kind in this country, com- 
pany officials deny that this is part 
of a long -range plan by GE to dis- 
connect itself from the home audio 
business. 

They stress that there are no plans 
to relinquish profitable tape 
recorder and radio lines which are, 
in fact, being expanded with new 
models planned for introduction in 
June. GE debuted its Monogram 
line of low cost, high performance 
audio products, along with "Loud- 
mouth," its portable 8 -track player 
line, at the January CES. 

It has also been reported that GE 
continues to assess the feasibility of 
launching a car stereo line (Bill- 
board, Jan. 18). 

However, the closing of the Deca- 
tur plant appears to be an extension 
of a gradual phase -out which began 
in 1971 when the company closed a 

Utica, N.Y., plant that produced ra- 
dios and portable phonos. The man- 
ufacturing of portable phonos was 
then shifted to Decatur, while radios 
were manufactured abroad. The fol- 
lowing year, GE discontinued its 
console stereo business. 

In addition to affecting compact 
stereos, portable phonographs and 
Show 'N Tell items, the closing of 
the Decatur plant also affects do- 
mestic turntable manufacturing, 
leaving V -M Industries as the lone 
mass market changer manufacturer 
in this country. Some side effects 
may also be felt in the low -cost 4- 
channel equipment market, which 
GE helped pioneer. 

3,000 audio retail stores around the 
world, was not impressed with the 
dealers' explanation of their need 
for a rebate program. 

He charges that like the auto in- 
dustry, a lot of audio equipment on 
the market today is grossly over- 
priced, and that rebates do not imply 
any special favors for the customer, 
but merely bring price points down 
to their realistic levels. 

He notes that Radio Shack's pol- 
icy has always been centered on 
"quality products at sensible prices," 
and insists that his company will not 
be caught in a rebate war. 

Nevertheless, Hess, Inc., one of 
the nation's leading department 
store chains, is offering rebates on 
all audio products at five of its shops 
in Eastern Pennsylvania. The re- 
bates, which range from $2 to $100 
and represent up to 20 percent off 
list prices, are designed to help stim- 
ulate confidence in the area's econ- 
omy, according to Gerald Mandel, 
executive vice president to the Hess 
chain. 

Stereo receivers, tape recorders 
and players, and all custom sound 
equipment are included in the re- 
bate program. The cash rebate is 
being mailed to customers within a 
month of the date of purchase of the 
equipment. The Hess program is not 
source subsidized. 

The retail chain of Silo, Inc., along 
with its Audio World subsidiary, has 
also launched a rebate program at 
23 of its retail operations in the 
Philadelphia area. The program is 
also being extended to five of its Su- 
per Hi Fi Audio World Centers. 

The rebate program was instituted 
in a move to boost lagging sales. Big 
ticket items in the $500 price range 
carry a $50 rebate. This slides down 
to $25 on units over $350, and to $ 15 
on units over $200. 

The program applies to all equip- 
ment carried by the shops with the 
exception of fair traded items and 
floor samples. The rebates are being 
paid by checks within 30 days of the 
date of purchase of the product. All 

sales carry the chain's 30 -day price 
guarantee. 

Also in Pennsylvania, the York 
Lincoln Mercury dealer is offering 
his rebate in the form of a Motorola 
car tape deck free to every purchaser 
of a used car ticketed at $1,000 or 
more. He claims the offer has helped 
to perk up business. 

Here in New York the innovative 
Arrow Audio retail chain ran into a 
snag when, as part of an overall re- 
bate program, it offered $275 worth 
of blank tape free to every purchaser 
of the fair traded TEAC 3340S 4- 
channel tape deck. 

TEAC, struggling desperately to 
maintain the controversial pricing 
policy it instituted in this area last 
fall (Billboard, Feb. 22), caught the 
offer and immediately requested 
that Arrow withdraw what TEAC 
officials termed an infringement of 
the pricing agreement. 

At press time it was learned that 
Arrow had withdrawn the TEAC of- 
fer, but was continuing a similar, 
though modified offer on the Ken - 
wood KX910 cassette deck. Purchas- 
ers of this item will qualify for more 
than $100 worth of free blank tape 
over a 12 -month period. 

On car stereo equipment, Arrow is 
offering cash rebates of from $5 to 

(Continued on page 39) 

TED Hits 

Market With 
Videodisks 

Continued from page 1 

oped by Telefunken Fernsen and 
Rundfunk of Hanover, Teldec of 
Hamburg and Decca of London. 

The product will initially be intro- 
duced to the German -speaking mar- 
ket areas. But development of the 
U.S. NTSC and French SECAM 
versions of the TED system has been 
completed so TED can now be of- 
fered for all color television stand- 
ards in the world. 

In the first phase, TED disks will 
be sold under the labels of Tele- 
funken and Decca (both Teldec). 
Ullstein AV, Videophon, UFA/ 
ATB and Teldec Intertel. Programs 
are grouped into four main cate- 
gories: popular information (hob- 
bies, natural sciences, sports instruc- 
tion and so on), entertainment, 
programs for children and young 
people, and school and advance 
training. 

Programs will be available on 
single disks albums or Media Packs. 
The latter with three or more disks in 
a boxed set. 

The manufacturers believe the 
best outlets to insure a smooth mar - 

(Continued on page 40) 

EIA DISCLOSURE 

Jan. Audio Unit Sales Up 
But '74 Total In Decline 

WASHINGTON -Most audio 
category unit sales to dealers were 
up solidly for January versus a year 
ago, but total 1974 sales did decline. 
Consumer electronics exports (ex- 
cept car stereo) increased in 1974, 
while all categories of imports were 
down -particularly from Japan (ex- 
cept autosound and transceivers). 
All figures were released by the 
Electronic Industries Assn. (EIA) 
marketing services department. 

Panasonic 
SAN FRANCISCO -The rebate 

program now being pushed across 
the country by major car manufac- 
turers is expected to give a much - 
needed boost to Panasonic's au- 
tomotive products, particularly its 
custom car division. This is the feel- 
ing of Clark Jones, national sales 
manager, Panasonic Auto Products. 

Speaking to distributors and deal- 
ers at the annual exposition of the 
National Automotive Dealers Assn. 
(NADA), Jones prophesied that 
"any upturn in car sales would auto- 
matically result in a huge increase in 
the sales of his firm's automotive 
products." 

He added, "in fact if they keep go- 
ing as they have been in the past sev- 
eral weeks we'll be in very good 
shape." Jones also noted that while 
total distributor sales dipped 
slightly, the number of new dealers 
had showed a dramatic increase. 

The overall car stereo picture for 
Panasonic is so encouraging that the 
company decided to show several 
new units at NADA. Units intro- 
duced included in -dash 8 -track and 
cassette systems with AM /FM /FM 
multiplex radios and custom car ra- 
dios with cassette and 8 -track play- 
ers, for Chevrolet, Pontiac, Oldsmo- 

Car Stereo 
Exec Hails Rebates 
bile, Buick, Dodge, Ford and 
Mercury cars. 

Top -of -the -line was the model 
CQ -999, an in -dash discrete 4 -chan- 
nel 8 -track player designed to play 
back both discrete quadraphonic 
tapes and regular 8 -track cartridges. 

The unit, available for immediate 
delivery, also features AM /FM /FM 
multiplex radio with push- button 
tuning, distant /local switch and ver- 
tical head movement system. It has 
been designed for easy installation 

(Continued on page 39) 

Panasonic photo 
Optimistic Clark Jones, right, Panasonic auto products national sales man- 
ager, at recent NADA show with Cal Shera, left, Panasonic special products 
division vice president, and Bob Kutruff, Dalis Marketing, New York. 

In January, EIA reported unit 
sales of portable and table phono- 
graphs, audio compact and compo- 
nent systems sales up nearly 43 per- 
cent, with console stereo sales off 24 
percent and auto radio (including 
tape players) down 30 percent. 

Exports for calendar year 1974 
versus 1973 show: 

196,496 phonographs ( + 47 
percent) worth $17.3 million ( +61 
percent). 

208,673 audio tape equipment 
systems ( + 37.5 percent) worth $31.7 
million ( + 40 percent). 

332,837 auto radios (including 
tape players, off 25.5 percent and 
worth $14.7 million (9 percent). 

3,010 videotae equipment sys- 
tems (77 percent) worth $49.5 mil- 
lion ( +54 percent). 
Imports for 1974 compared to 1973: 

4,983,406 car stereo tape play- 
ers ( +6 percent) worth $146.7 mil- 
lion ( + 43 percent). 

4,487,822 cartridge /cassette 
players (37.5 percent) worth $133 
million (43.5 percent). 

8,164,322 cassette /cartridge 
recorders (3.2 percent) worth $249.1 
million ( + 7.5 percent). 

922,352 reel -to -reel recorders 
(55 percent) worth $61.5 million (29 
percent). 

1,934,334 phonographs (20 
percent) worth $92.6 million (3 per- 
cent). 

6,882,969 automatic record 
changers and turntables (0.6 per- 
cent) worth $104.1 million ( +20 
percent). 

39,414 manual record players 
and turntables (23 percent) worth 
$8.9 million ( + 129 percent). 

For the calendar year, total unit 
sales to dealers were off for all cate- 
gories, but still totaled up as the 
third highest in industry history, ac- 
cording to Jack Wayman, EIA con- 
sumer electronics group senior vice 
president. Portable and table 
phonographs, including compact 
and component systems, topped 4.4 

(Continued on page 40) 



EXPECT 500 IN TUCSON MARCH 2 -6 

Tope /Audio /Video 

Costs the Topic At ITA Meet 
TUCSON -With many of its 

workshops keyed to reducing costs 
and applying audio and video to ef- 
fectively save money, the Inter- 
national Tape Assn.'s fifth annual 
seminar expects to exceed last year's 
500 -plus attendance, according to 
executive director Larry Finley. 

More than 60 industry leaders are 
involved in the March 2 -6 combined 
audio /video sessions, separate pri- 
mary and advanced audio and video 
workshops, copyright panel and a 
lighting workshop, at the Tucson 
Community Center. Fifty -one sup- 
plier members will display products 
and services at Braniff Place seminar 
headquarters, and a variety of per- 

_ 
sonalities will speak at the social 
functions. 

"Audio /Video Communications 
-Paying Its Way In A Tight Econ- 
omy," a talk by Kevin O'Sullivan, 
executive vice president, American 
Society for Training & Development 
(ASTD), kicks off Tuesday's (4) 
combined audio /video session 
chaired by John Kane, Audio Mag- 
netics, and moderated by Bill Mad- 
den, 3M. Also featured are Bob 
Pfannkuch, Bell & Howell, "Audio/ 
Video -Today & Tomorrow "; John 
Findlater, MCA Disco- Vision, 
"Mail Me Two Copies Of 'The 
Sting' "; Eric Porterfield, CBS 
Records, "How To Plan And Set Up 
Your Own Recording Studio "; Jim 
Fox, FMC Corp., "Backing Up 
Audio With Video." 

"The Do's & Don'ts of Copyright 
And The Use Of Music" Thursday 
(6), chaired by Bill Orr, Orrox Corp., 
and moderated by Sidney Diamond, 
special counsel to Kayo, Scholer, 
Firman, Hays & Handler, includes 
John Murphy, Dept. of Justice; Sey- 
mour Bricker, Kaplan, Livingston, 
Goodwin, Berkowitz & Selvin; Prof. 
Melville Nimmer, UCLA Law 
School; Howard Smith, Mitchell, 
Silberberg & Knupp, and Jules Yar- 
nell, Laporte & Myers, and special 
counsel on piracy to the Recording 
Industry Assn. of America (RIAA). 

Audio workshop highlights on 
Monday (3) include primary session 
chaired by Tony Bosworth, Dupont, 
and moderated by Bill Johnson, 
General Cassette, with Dick Kraus, 
Simtek Communications; Neal Hall, 
National Education Assn.; Dick Joy, 
Burroughs, and Bill Arthur, Cadillac 

Tape 
DupIicthor_ 

By ANNE DUSTON 

The audiovisual communication industry fin- 
ished 1974 with sales and service spending up 

an estimated 14 percent, according to reports 

released by Hope Reports, Rochester, N.Y. 

Roman Catholic parochial school spending 

has jumped from six percent of the total spent 

by elementary-high school education to more 

than 25 percent in the current school year. Con- 

versely, public school buying of AV media is 

dropping by 20 percent. Federal aid is expected 

to decline a little from the 1974 level. 

The report shows that the largest medium is 

motion picture (almost $1 billion), followed by 

video (almost $400 million), filmstrip (161 mil- 

lion), audio ($140 million) and slides ($58 mil - 

ion). 
Big ticket items like entire video systems net- 

works are being re- examined or postponed in 

budget tightening by business and industry, but 

spending is not being cut off from normal AV 

products, the Hope Report finds. 

The Report predicts a surge of new product 

introductions toward the end of this year as 

manufacturers put more pressure on their re- 

search operation to rush new products into the 
marketplace. 

(Continued on page 40) 

Plastic. Advanced session, chaired 
by Walter Krauss, ICI U.S., and 
moderated by Gersh Thalberg, Su- 
perscope, will feature Joe Bellon, 
CBS News; Stan Weisenfeld, Corn- 

ing; Jim Marshall, Development Di- 
gest, and Ed Falasca, BBD &O. 

Wednesday's (5) primary audio 
session, chaired by Paul McGonigle, 

(Continued on page 40) 

Hitachi Meeting Set For April 
COMPTON, Calif.- Hitachi Sales 

Corp. of America will hold its an- 
nual national sales meeting April 
29 -30 at the Sheraton -Universal Ho- 
tel, Los Angeles, with regional 
dealer shows set for May in New 
York, Chicago, Dallas and Los An- 

geles, president Makio Hiraoka an- 
nounced. 

According to Lou Kobayashi, 
merchandise manager, among new 
products to be featured are tape 
recorders, hi fi components, radios 
and 9 to 25 -inch solid -state TV. 

The A- 2340... 

TEAC. 
The leader. Always has been. 
TEAC Corporatioi of Arne-iea, 7733 Telegraph Road, Montebello, California 9( it, ti i. 

a stereo deck... 
Play pre -recorded tapes, 
or make them yourself - 
tailored to your specific 
tastes, your changing 
moods. 

a 4- channel deck... 

Enjoy the exciting world 
of true 4- channel sound - 
four discrete tracks on 
tape. 

a 4 -track Simul -sync 
recorder... 

If you play a musical 
instrument, or know 
someone who does. take 
full advantage of the 
A- 2340's music making 
capabilities. With Simul- 
sync. you can record 
each part of the tune, 
one track at a time. 
in synchronization, until 
all of the music is the 
best it can be 

a superb machine for 
only $739.50... 

No matter how you use 
the A -2340 - to learn, to 
create, to enjoy - you can 
count on using it for a 
long time. It was made to 
withstand the paces you'll 
put it through. And that's 
as it should be. 

We gladly invite 
comparisons, and we'd 
like you to hear the 
A-2340, to operate it 
yourself. You'll find that 
our retailers are well 
informed and helpful in 
general, rare qualities 
so there can't be many of 
them. You can find the 
one nearest you by calling 
(800) 4474700* We'L pay 
for the call. 

*In Illinois, call (800) 322-44(H). 
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Sears Sued 
On Warwick 

NEW YORK -A $300 million suit 
has been filed in State Supreme 
Court here against Sears, Roebuck 
Co., Warwick Electronics, the 
Whirlpool Corp., and 24 past and 
present principals of the three firms, 
alleging the fraudulent wastage of 
Warwick's assets. 

The complaint, brought by Joe 
Benaron, owner of more than 
$50,000 worth of shares of War- 
wick's common stock, charges that 
the directors and officers of War- 
wick, dominated by Sears and 
Whirlpool, negotiated to sell War- 
wick products below the market 
value. 

The suit argues that this was done 
to increase the profits of Sears and 
Whirlpool, as well as for personal 
benefit of the individual defendants. 
The action further argues that all the 
individual defendants conspired 
with Sears and Warwick to waste 
Warwick's assets. 

Benaron, through his attorney Mi- 
chael Platzman, contends that the 
losses damaged him and other War- 
wick stockholders by lowering the 
value of their stock, and that Sears 
had become unjustly enriched by 
$300 million rightfully belonging to 
Warwick. 

Daniel Gluck, attorney for Sears, 
dismisses Benaron's charges as being 
"without merit." He admits not hav- 
ing had an opportunity to evaluate 
the facts of the suit, but stresses it 
was without merit and would be 
contested by the defendants. 

Warwick supplies Sears with con- 
sole stereos and most of its color 
TVs. The suit claims that Sears and 
its related companies have ac- 
counted for 85 percent of the gross 
sales of Warwick's products. 

do you 
need 8 -track lubricated 
tape, cassette tape, C -O's 
or loaded cassettes? 

Get in touch with EMPIRE 
MAGNETIC INDUSTRIES - the one stop for all 
your duplication or blank 
loading requirements at 
LOWEST PRICES. 

H. MANN 
EMPIRE MAGNETIC INDUSTRIES 

i5 Allen Rd., Woodmere, N.Y 11598 

Phone: 516- 420 -8558 

Promotion Spotlight 

Columbia Magnetics photo Maxell photo 
At right, "Dial -A- Trip" award for outstanding performance in Maxell blank tape sales is given to H. L. Dalis (N.Y.) sales- 
man Jack Trevor (he chose Curacao). From left are Tom Marchiano of rep firm TMC Sales, Trevor, Dalis president Herb 
Blumenfeld, and Mark Harris, Maxell regional sales manager. 

Blank Tape Bon Voyages -Charles Bassin, left, first blank tape dealer to qualify for Columbia Magnetics "Passports to 
Profits" free trip to Spain, signs order for specific amount of product for his five -store Land Of Hi Fi chain in Oak Park, 
Mich., as rep Ed Bugai and eastern regional sales manager Gary Schwartz look on at recent winter CES. 

Hi, Mid -Fi Top 

Chi Ad Lineage 
CHICAGO -Stereo equipment 

retailers emphasized high and 
middle end product in ads appear- 
ing in Chicago newspapers during 
the first half of 1974, according to 
statistics published by The Chicago 
Tribune. 

In a total of 917,173 advertising 
lines, equipment in the $120 to $250 
range accounted for 40 percent of 
the lines, and equipment over $350 
represented 23.6 percent of advertis- 
ing. Between $250 and $350, retail- 
ers spent 16 percent of their advertis- 
ing budget, and below $120, 14 

percent of the total. Most advertisers 
in the low end were mass merchan- 
disers. 

Of the 28 advertisers listed with 
ads of 10 lines or more, only two in- 
creased their advertising during the 
period over 1973 -Goldblatts and 
Wieboldts, both department stores. 

The largest stereo equipment ad- 
vertiser was Pacific Stereo, relegat- 
ing Musicraft to second place from 
its lead in 1973. Pacific Stereo placed 
133,346 lines in the Sun -Times and 
Chicago Tribune. 

While Sears, Roebuck was the 
leading advertiser in major home 
appliances, it was eleventh in stereo 
equipment ads, with 24,961 lines. 

#54 oc 
That's right, that's what a letter 
costs to find out how you can save 

HUNDREDS, even THOUSANDS 
of DOLLARS off Prices you are 
now paying! 
Don't wait, write today! 

#C -30 

#HUL -8 

Custom Case Mfg. Co .,, Inc 
6232 Bragg Blvd., P.O. Box 5866, Fayetteville, N.C. 28303 

Phone: Area Code 919- 867.6111 

Rep Rap 
Steve Weil and Bernard Horowitz, principals 

of Audio Plus, Inc., report that their move to 

larger quarters at the same address is now com- 
plete at 3375 Park Ave., Wantagh, N.Y. 11793 
(516 -781- 2223). The New York metro area rep 

firm for Nikko Electric, Ultralinear Speakers, Co- 

lumbia Magnetics, and Solar Radios waded for 

some time to move their larger suite so that they 
could remain in the same building in order to 
maintain their current address and phone num- 
bers. 

Weil explains, "This move will provide better 
systems and facilities to aid our customers and 

manufacturers. In addition, it's be a great help 
for our entire team -Kent Springer, Howard Al- 
len, and our gal Lilian Reichman, who keeps the 
office going each day. My recent election as 

Audio Chairman of the N.Y. ERA Chapter re- 

quired a little extra room, too." 

* * * 
The new Save -A -Tape mailers for repair of 8- 

track and cassettes produced by Pinnacle Pro- 

ductions, Inc., are being repped now by the fol- 
lowing: Paul Stone Sales, 4626 Cavendish Rd., 

Indianapolis, 46220 (317) 257-9777; for Indi- 
ana and Kentucky; Gene T. Clears Co., 759 72nd 
St., Downers Grove, III. 60515 (312) 968-1750, 
for N. Illinois and E. Wisconsin; William Tulin, 
318 W. Chevy Chase Dr., Glendale, Calif. 91204, 

for S. California; Raulson & Co., 1525 S.W. 82nd 
PI., Miami, Fla. 33144, for Florida, and E.K.P. As- 

soc., Lennox Plaza, 905 Miller St., Easton, Pa. 

18042, for E. Pennsylvania, S. New Jersey, Dela- 

ware, Maryland, Virginia and Washington, D.C. 

The firm is looking at reps in New England 

$1,000 Speaker 
Giveaway Firmed 

HAUPPAUGE, N.Y. - The 
Audiovox Corp. is offering a $1,000 
car speaker giveaway to its dealers 
and distributors as part of a major 
promotion campaign. According to 
Martin Novick, vice president sales, 
dealers placing orders for $1,000 
worth of Audiovox car speakers, can 
have the invoice for the order can- 
celled if they agree to the purchase 
of an additional 82 speakers a month 
for 12 months. 

The offer is also being made for 
$500 speaker orders. In this case the 
dealer is required to buy an addi- 
tional 41 speakers a month for 12 
months to qualify for the rebate. At 
the end of the promotion, participat- 
ing customers have the option of re- 
turning whatever is left of their orig- 
inal $1,000 order and receive credit. 
The giveaway ends March 15. 

and New York but hasn't made any commit- 
ments at this time. 

* * * 
Larry Plumlee joins the staff at Dixie Elec- 

tronic Associates, Inc., Lakeland, Fla., bringing 
his experience as tech rep and field sales rep to 

the firm headed by Ken Plumlee. This makes a 

total of seven men covering UTP territories 11, 

12, 13 and 21B from offices in Tenn., S. C., and 

La. 

* * * 
Using a 28 -ft. motor home as a traveling 

showroom and meeting place is one way Sochin 
Sales Co., Miami, covers the Florida market. The 
firm just opened an office in Tampa, with Jake 

Olsen, former rep for the military market, as 

head man covering north and central Florida. 

Phil Kronen has been appointed to cover the 

south Florida market in audio and electronic re- 

tail outlets, president Ernest Sochin reports. 

* * * 

Cited as consumer rep of the year for 1974 by 

3M/Wollensak was Karet- Senescu Associates at 
6282 N. Cicero, Chicago. Bill Senescu accepted 

a trophy from Wollensak consumer sales super- 

visor J. H. McManus during a celebration pres- 

entation. 

* * * 

Morris F. Taylor Co. split the Florida territory 
into northern and southern areas, and added 

Robert A. Peterson, Fort Lauderdale, as district 
manager for the southern area. John Wagner 

continues in N. Florida. The split was made for 
more concentrated coverage throughout the 
state. 

* * * 
New rep for Sanyo Electric in the Southeast 

for all consumer electronics is Leonard Elliott 
Co., 454 Armour Circle, N.E., Atlanta, Ga. 30324. 
Phone (404) 875 -9701. William Byron, Sanyo's 

vice president, sales, says new rep firm will 
cover Tenn., Miss., Ala., Ga., N.C. and S.C. 

Onkyo Sees 

Key Over -30 
Hi Fi Market 

NEW YORK -The high fidelity 
industry has been charged wtih 
alienating the important over -30 
home electronics buyer with preoc- 
cupation with "rock overkill" in its 
summer advertising packages. 

The charge comes from Charles 
Ray, marketing manager, Onkyo 
Audio Components, who feels that 
the over -30 age group represents a 
solid purchasing power that requires 
more serious attention from the in- 
dustry, particularly in this time of a 
soft economy. 

Ray claims that a recent Onkyo 
market survey revealed that dispos- 
able income for the 18 -30 age group 
is softening, and that a gradual shift 
to 28 and older buyers was taking 
place. 

Ray, with 25 years experience in 
the hi fi industry, does not believe 
the 18 to 30 market constitutes a vi- 
able, numerical majority and feels 
manufacturers should gear their 
sales efforts to the broader, more 
varied interests of the entire audio 
market. 

Meanwhile Onkyo has introduced 
a new AM /FM stereo receiver and a 
new speaker system to retail at 
$519.95 and $129.95 respectively. 

Ray calls the new stereo receiver, 
model TX -670, a state -of -the art 
unit, and points out that its RMS 
power output is 56 watts per chan- 
nel, both channels driven. 

Other features of the model TX- 
670 include a multipath switch con- 
trol for audible FM antenna ori- 
entation; phase -locked -loop MPX 
circuitry, 4- channel output terminal, 
direct coupled /differential ampli- 
fier circuitry; pre -main amplifier 
separable switch, and visions for us- 
ing three separate speaker systems. 

The new speaker system is a two - 
way bass reflex unit with turned port 
that employs Onkyo's "Total Energy 
Response" for what Ray calls broad 
dispersion of sound without loss of 
tonal quality. 

The unit features a 10 -inch woofer 
which incorporates specially 'fabri- 
cated, cone material for best re- 
sponse. There is also a three -inch 
free -edge design tweeter with dura- 
luminum center for mid and high - 
end sound dispersion, and a bass re- 
flex enclosure with tuned port to en- 
hance efficiency in the low fre- 
quency areas. 

New RCA Booklet 
CAMDEN, N.J. -A new booklet 

describing RCA's proposed discrete 
quad FM stereo broadcast system, 
one of five soon to be evaluated by 
the FCC, plus background informa-. 
tion, is available from RCA Broad- 
cast Systems, Audio /Radio Equip- 
ment, Bldg. 2 -7, Camden, N.J. 
08102. 

plonitiehl', 
needle guide 
Ova/ y umore 
More set model numbers ... More hard -to -find 
needle types ... More cross reference information. 
More of everything you need to make the sale. 
Become a PFANSTIEHL DEALER and you'll be able 
to sell more LONG PROFIT Replacement Needles. 

WRITE TODAY FOR INFORMATION 
ON YOUR LETTERHEAD 

3300 WASHINGTON ST. / BOX 498 / WAUKEGAN, ILL. 60085 
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Audio Rebate Bastle Heating Up Fidelipac Expands Hdqtrs. 
Continued from page 36 

$20 on all merchandise purchased 
before Feb. 28. 

The $20 rebate is being offered on 
models such as the Audiovox 500, 
with a list price of $179.95, while the 
$5 rebate is being offered on an 
RCA mini 8 -track under -dash unit 
retailing at $49.95. A $10 cash rebate 
is being offered on a Pioneer cassette 
deck, and a similar cash rebate is 
being offered on an Aiko cassette 
player /recorder with AM /FM ra- 
dio. This item lists for $109.95. 

In Springfield, Mass., the Grant 
City shop ran a successful weekend 
rebate program that offered up to 
$225 back on a private label home 
entertainment center with a price tag 
of $1,099. 

So far no rebates are being offered 
at manufacturer level on audio 
equipment, although Panasonic and 
the RCA Distributing Corp. based 
in Los Angeles are offering sizeable 
refunds on many of their TV models. 
GE, which is very active in audio, 
has no plans of initiating a rebate 
program in that area. However, the 
firm recently announced a rebate 
program for certain items in its small 
appliance line. 

Ray Gates, vice president of Pan- 
asonic's consumer products group, 
says his company had not even con- 
sidered extending the rebate pro- 
gram to audio equipment as there 
was no need to do so. 

At Magnavox a spokesman says 
"absolutely not: We are already just 
marginally profitable on many of 
our products, and there would be no 
wisdom in further eroding those 
profit margins by offering rebates." 

Mu da, with a mid -price line of 
home audio including compacts, is 
also staying clear of any factory- 
sponsored rebate program. The 
company's T. (Richard) Nishimura 
says the audio industry has so far 
weathered the economic slump very 
nicely. 

Most company's with fair traded 
items are not only staying away from 
factory sponsored rebate programs, 
they are also discouraging them at 
dealer level, as in the TEAC /Arrow 
Audio incident related earlier. The 
fear among fair trade advocates is 
that a rebate program, however 
well- intentioned, could serve to sub- 

Panasonic Optimistic 
Continued from page 36 

and comes with adjustable shafts 
that mount in almost any dash. It 
can also be used for custom car 
mounting. 

Another in -dash unit is the model 
CQ -969, an 8 -track player with AM/ 
FM /FM stereo radio. This unit also 
comes with adjustable mounting 
shafts, and has such additional fea- 
tures as distant /local switch, vertical 
head movement system and separate 
volume, balance and tone controls. 

Model CQ -742 is a cassette system 
with AM /FM /FM multiplex radio 
that automatically reverses and 
plays both sides. It also has fast for- 
ward and rewind buttons that latch 
down, and an AM antenna trimmer 
located at the front of the unit for 
easy adjustments. 

Another cassette car entertain- 
ment center is the model CQ -840. It 
also comes with adjustable mount- 
ing shafts, and most of the other fea- 
tures of the CQ -742. It also has pre- 
cision engineered features and solid 
state devices for the reduction of 
heat and battery drainage 

The new line of custom car radios 
is now being offered with 8 -track 
and cassette systems, and according 
to Jones there is at least one 4 -chan- 
nel system that can be custom in- 
stalled. 

Uy undermine the already shaky fair 
trade program. They also agree that 
there is no real need for it. 

One manufacturer says candidly 
he thought the move by the audio re- 
tailers was a case of "monkey see, 

monkey do" and that they were 
merely apeing the auto manufac- 
turers, using the rebate hinge to 
stimulate store traffic in the same 
way they would use a regular ad 
campaign. 

MT. LAUREL, N.J. -Fidelipac, 
the tape accessory division of Tele- 

Pro Industries Inc., has moved to ex- 

panded quarters here at 109 Gaither 

Dr. 08057. New facility houses sales, 

manufacturing, engineering, re- 
search and development, and ship- 
ping for Fidelipac broadcast tape 
cartridges, test tapes, tape racks, era- 
sers, head cleaner, cartridge labels 
and new on -air light. 
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BILLBOARD is FULL of It 
Tape... Audio.. Video... 52 Weeks A Year! 

And Now, Billboard's 1975 Tape /Audio /Video 
Market Sourcebook To North America! 
Billboard Magazine is the key business communicator 
covering the tape /audio /video market in every issue dur- 
ing the year. And on April 26, Billboard will publish the 
most authoritative sourcebook of its type- stuffed full of a 

myriad of listings from the U.S.A., Canada End Mexica, 
in the areas of tape software, playback eq iipment, 
duplication equipment, tape services, supplies and ac- 
cessories...with expanded listings for video equipment 
manufacturers, blank video tape, and VTR duplicators 
and services! 

And more! An expanded roster of manufacturers' repre- 
sentatives, with all available information or their lines 
and territories ... industry sales statistics ... AND be nus 
distribution at both the Audio Engineering Society Conven- 
tion and the Summer CES Show! 

Be a part of the book that's full of it - the facts, figures 
and listings needed year 'round by your industry! 

ISSUE DATE: April 26 
AD DEADLINE: April 4 

LOS ANGELES: 

Harvey Geller/ 
Steve Lappin 
9000 Sunset Boulevard' 
L.A., Calif. 90069 
(213) 273 -7040 

NEW YORK: 

Ron Willman 
1 Astor Plaza 
New York, N.Y., 10036 

(212) 764 -7300 

CHICAGO: 

Bill Kanzer 
150 No. Wacker Drive 
Chicago, Ill. 60606 
(312) 236-9818 

NASHVILLE: 

John McCartney 
1719 West End Ave. 
Nashville, Tenn. 37203 
(615) 329-3925 
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Senate Sees Fair Trade Death New ProducEs 

STEREO CASSETTE play /record deck tromChannel Master with Dolby noise 
reduction system features a memory rewind that permits automatic return to 
any selected point on the tape. List, $215.95. 

LE -BO PRODUCTS model 1350 
record storage cabinet features 
speaker look, all walnut exterior and 
holds up to 50 disks. The suggested 
list price is $39.95. 

W. H. BRADY CO. has introduced a 

line of self sticking cartridge (QS -8) 
and cassette (QS -C) tape splices for 
manual application. Above, operator 
removes tape splice from the Brady 
card, spots it over the splice in one 
continuous motion. CH -2 splice 
holding card shown is available at 
$7.95 each. 

CRAIG CORPORATION introduces the CA127 Powerplay Booster Display, 
which demonstrates Craig's model 9230 Power Booster coupled with Craig's 
model 3148 in -dash car stereo. The power booster is the newest addition to 
Craig's Powerplay line. 

TAMBOUR -TOP with chrome base is a radical departure in stereo console de- 
sign. Model xt 6442, by Magnavox, has front -angled controls and four sepa- 
rate speakers, with 8 -track player, button SQ matrix decoder, and CD -4 dis- 
crete cartridge player, for suggested $750 list. 

Continued from page 36 

Roman Hruska (R., Neb.), who 
seemed to be still trying to make a 
case for price maintenance on brand 
name products, wondered where 
they had all gone since 1963, when 
the Senate was considering bills to 
strengthen, rather than kill, fair 
trading. 

The bill's author, Sen. Edward 
Brooke (R., Mass.), told the subcom- 
mittee he felt that the need to lower 
prices for consumers, and the tenor 
of these times, had made price main- 
tenance by fair trade laws or any 
other devices, an anachronism. He 
noted that President Ford had urged 
an end to fair trade laws in January, 
and the House was soon to schedule 
hearings by its antitrust subcom- 

TED Bows First 
Home Videodisk 

Continued fiwni page 36 

ket entry are specialist retailers for 
consumer electronic products be- 
cause the videoplayer is a high tech- 
nology product requiring well - 
trained customer service. So only 
specialist retailers will sell the TED 
videodisk player. 

The player extracts the disk from 
its inner sleeve, plays it and returns it 
to the sleeve automatically. The 
videodisk is thus effectively pro- 
tected from manual handling and 
dust. 

An extra advantage is that any de- 
sired scene in a program can be lo- 
cated within seconds and repeated 
at will. After each playing the TED 
pickup stylus is automatically 
cleaned. 

The videodisk player is plugged 
into the aerial socket of the tele- 
vision set, if the set is not already 
equipped to operate with a video 
system, it can be modified. 

The pickup and tracking system is 
mechanical. The disk has 280 
grooves per millimeter -about 20 
times the groove density of conven- 
tional records. The disk plays at 
1,500 revolutions per minute. 

Shure Introduces 
Feedback Control 

CHICAGO -A new feedback 
controller for vocal or instrumental 
sound amplification systems has 
been introduced by Shure Bros. 

The Model PE610 smooths out 
peaks in a system's frequency re- 
sponse curve, thereby increasing 
gain before feedback, through a spe- 
cial set of filters and roll -off 
switches. When the unit is used as a 
guitar preamplifier it can provide 
special effects through adjustments 
in each octave of the guitar's range. 

The controller is compatible with 
all amplifiers and mixers and lists at 
$190. 

Audio Sales Off 
C'ontinued from page 36 

million units (22 percent), console 
stereos topped 837,000 (9 percent) 
and auto radio sales (including tape 
players) were over 10.7 million (14 
percent). 

Decline in hi fi imports to the U.S. 
were cdnfirmed by official Japanese 
customs clearances for 253,990 hi fi 
amplifiers (10.6 percent) worth 
$21.4 million ( + 28 percent) shipped 
f.o.b. Japan ports to the U.S. Also, 
796,660 hi fi speakers systems (29 
percent) worth $16 million ( +36 
percent) went from Japan to the U.S. 
in 1974. 

mittee on a bill by Rep. Robert 
McClory (R., Ill.), a duplicate of 
Senator Brooke's 5.408. 

Sen. Brooke's bill would nullify 
the depression -born exemption for 
state fair trade laws from both the 
federal antitrust and FTC laws. The 
1937 Miller -Tydings Act and the 
1952 McGuire Act permit manufac- 
turers to sign retailers individually to 
fair trade contracts in some states, 
and to compel a price level through- 
out a state, once a single retailer has 
signed. Of the 36 fair trade states, 14 
are the "nonsigner" variety, and 
cover "half the population of the 
U.S.," said Sen. Brooke. 

Sen. Brooke said that the fair 
trade laws cost consumers between 
$1.3 and $3 billion a year, and prices 
are found to be an average of 27 per- 
cent higher than in free trade areas. 
As for small business, a survey has 
shown that bankruptcies were 
slightly higher in the fair trade than 
in free trade states. 

FTC chairman Lewis Engman, 
and Antitrust Assistant Attorney 
General Thomas Kauper, said even 
free trade areas are affected by the 
"spillover" from fair trade practices. 

FTC's Engman said retailers see 
price tags labeled "fair trade priced" 
and believe it. "They are told when 

they can hold end -of- season sales, 
and how much reduction there can 
be." These practices promote the 
idea that price reductions are "im- 
proper if not illegal. The imagina- 
tion of some manufacturers is limit- 
less," said Engman. 

Sen. Hruska wanted to know if a 
manufacturer can, after passage of 
S.408, still refuse to deal with certain 
retailers. The government spokes- 
men said he can, provided it is a 
simple refusal. But circumstances 
can make it illegal if there is coercion 
or anticompetitive pressure. 

They also said the manufacturer 
can ticket his goods with a suggested 
price, without running into prob- 
lems under S.408. As long as the re- 
tailer is free to set his own price, and 
he can use or remove the manufac- 
turer's ticket. Again, if there is coer- 
cion involved, the manufacturer 
could get into trouble. 

Sen. Hruska, having referred to 
1963 arguments for fair trade, and 
favorable Supreme Court decisions 
permitting resale price maintenance 
back in 1919, asked if it would be le- 
gal for a manufacturer to contract 
with a retailer on agreement not to 
sell below a certain price. This 
would be illegal, said the FTC chair- 
man. 

500 Due At ITA Seminar 
Continued from page 37 

King Instrument, and moderated by 
Frank Day, American Sound, will 
feature Charles Reilly, National 
Training Systems; Buzz Walsh, Bell 
& Howell; Ed Johnson, Nationwide 
Insurance; Ralph Garretson, Li- 
brary of Congress; Gerald McKee, 
Audio Digest. Advanced session, 
chaired by Sid Silver, Rhodia, and 
moderated by Sam Burger, Colum- 
bia Records, includes Gary Hunt, 
Amway; John Jackson, BASF; Vic- 
tor Growcock, Concordia Publish- 
ing, and Ed Hanson, North Ameri- 
can Philips (new technological 
advances in audio). 

Moderator coordinator for con- 
current morning and afternoon (3, 
5) video workshops is Arno Mar - 
caccio, Ford Motor, with chairmen 
Bert MacMannis, Reader's Digest; 
Jack Rasmussen, Kaiser Aluminum; 
Joe Bellon, CBS News, and Dean 
Walter Fahey, Univ. of Arizona/ Mi- 
crocampus. 

Moderators include Dennis Gov - 
ernale, W.T. Grant; Don Nash, 
Exxon; Marvin Winchester, State 
Farm Insurance; Ed Monett, Texas 
Instruments; Gerald Citron, Inter- 
continental Televideo; Jim Ru- 
woldt, Coca -Cola; George Doremus, 
Xerox; Dick Kelly, Time- Life /Mul- 
timedia; Ralph Schuetz, Public TV 
Library; David Sheffrin, IBM; Ro- 
ger Place, Bell System; Ellen Weis- 
berg, Arthur Young & Co.; Walt 
Robson, Hewlett- Packard; Jeff Pas - 
sani, 1st National Bank of Chicago; 
Ken Winslow, video consultant; 
Willard Thomas, Standard Oil 
(Ind.), and Don Hess, Granite Schol 
Dist., Salt Lake City. 

Among the 51 supplier exhibitors 
are such hardware films as Ampex, 
Bell & Howell, JVC, Motorola, 
MCA Disco- Vision, Philips, Pana- 
sonic, Sony and Teac; tape dupli- 
cating /handling equipment firms as 
Cetec, Intermagnetics, King Instru- 
ment, Pentagon Industries, Pratt - 
Spector and Recortec; tape dupli- 
cators as S/T Videocassette, Video 
Software & Production, and Vidi- 
copy, and raw and blank tape manu- 
facturer /marketers as Agfa- 
Gevaert, Ampex, Audio Magnetics, 
BASF, Capitol Magnetics, Celanese, 
Certron, Columbia Magnetics, 
Compact Cassette, General Cas- 
sette, Hercule, ICI U.S., Xarex, 

Maxell, Memorex, 3M, Orrox and 
Rhodia. 

Social highlights and guest speak- 
ers include keynoter J.F. terHorst, 
President Ford's former press secre- 
tary, at Sunday's (2) presentation of 
ITA audio and video awards; come- 
dian Henny Youngman as enter- 
tainer at that night's banquet /show; 
and luncheon speakers Jesse Owens 
(3), Dr. Joyce Brothers and Mrs. Vir- 
ginia Knauer (4), Robert Pierpoint, 
CBS News (5), and Art Buchwald 
(6). Special Wednesday night (5) 
program includes a wild west night 
at Old Tucson. 

Tape 
Duplicator 

Continued from page 37 

An open competition for non- broadcast 

videotapes under 30 minutes to be judged at 
the May 8-10 Ithaca Video Festival has been an 

nounced by Joseph Seales, administrator for Ith- 
aca Video Project, Inc., a nonprofit group funded 

partially by the New York State Council On The 

Arts. 

Entries can be t4 -inch EIAJ, Ye -inch cassette, 

or one -inch Ampex or IVC, and should be accom- 

panied by a $5 fee. Cash prizes are for Best of 

Festival, and in the categories of documentary, 

conceptual, experimental, educational and per- 

sonal. Deadline is April 15. 

Besides providing complete production serv- 

ices, the IVP also conducts video workshops on 

topics such as: beginning, intermediate, and ad- 

vanced video, individual internship, mixed 

media, photography, animation, silk screen, 

communcations administration and TV: Social/ 
Art Seminar. IVP is at 328 E. State St., Ithaca, 

N.Y. 14850. 

* * * 
Sony Corp. of America is now marketing three 

new video tapes for videocassettes with differ- 
ent running times. 

The new KCA -60, with one -hour capacity, the 
KCA -30 for half -hour use, and the KCS -20 (re- 

placing the former KC -20), a 20- minute tape for 
portable and desk machines, all have a new 

binder suitable for stop motion applications. Us- 

ing the new tapes, the VO 2380 and 3800 video- 

cassette recorders can show still frames for up 
to 15 minutes. 

Sony also announced the availability of the 
VSK -35 videotape splicing kit for the AV -8400 
Video Rover. The kit can transfer manually 
threaded tape on to an automatic threading 
reel. 



Country 
`Bumpkin' Wayne Writer Of Year 

NASHVILLE -Don Wayne, who 
authored the Country Music Assn. 
award winning song, "Country 
Bumpkin," was named "Songwriter 
of the Year" by the Nashville Song- 
writers' Assn. here. 

There were some surprises at the 
annual banquet, as several "pop" 
writers were cited for their songs. 

Runner -up to Wayne was Billy 
Swan, whose big hit was "I Can 
Help," although he has been writing 
successfully for some time before 
gaining recognition as an artist. 

Other awards went to: John Den- 
ver, Marijohn Wilkins, Kris Kristof- 
ferson, Harlan Howard, John Rostill 
(posthumously), Shel Silverstein, 
Ray Stevens, Wayne Carson, Ray 
Pennington, Dolly Parton, Betty 
Jean Robinson, Arleen Mnich, 
Merle Haggard, Mac Davis, Doc 
Severinsen (who co- authored "Stop 
and Smell the Roses "), Bobby Da- 
vid, Doodle Owens, Whitey Shafer 
and Dave Loggins. 

Notably absent from this year's 
winners were such outstanding past 
writers as Tom T. Hall, Don Gibson, 

Billy Sherrill, Noro Wilson, Bobby 
Braddock, Jerry Foster and Dill 
Rice, Dallas Frazier, Ben Peters, 
Marty Robbins, Kenny O'Dell, Rory 
Bourke, Hank Cochran and scores 
of others. Winners are determined 
by vote, rather than by actual chart 
performance. 

Principal speaker for the event 
this year was Bill Gaither, one of the 
leading writers in the field of gospel 
music. This, too, was a departure. 
New officers were named, and Joe 
Allison, outgoing president, gave an 
address. 

Gaither, in a mostly serious vein, 
delt with the philosophical bases of 
songwriting. Speaking of motiva- 
tion, he said that in any field, secular 
or religious, there "has to be a reason 
for writing." He said that "some- 
thing comes from inside for any song 
that has meaning." 

Gaither also spoke of the rough 
road for a songwriter, but suggested 
that the goals attained made these 
all worthwhile. 

Newly- elected officers also were 

Academy's 10th Anny 
( onlinuecl from page 3 

curtains which give off a stained 
glass effect and cowhide around the 
bandstand. It will be a warm country 
look, not hokey. 

"We will stick with the po icy," he 
continues, "of having a re. ..onably 
small number of guests who will do, 
for the most part, two of th - r major 
hits." Guests for the special include 
host Roger Miller (who h.ted the 
fete last year), Loretta Lyn Donna 
Fargo, Johnny Rodriguez, Mickey 
Gilley, La Costa and Ma y Rob- 
bins. Presenters include Diana 
Trask, Adrian Barbeaux ' ee Wee 
King, Tanya Tucker, Del Reeves, 
Roy Clark, Cal Smith, Mik Evans, 
Molly Bee, Joyce Bullifant, 
Twitty, Claude Akins, Gle Camp- 
bell, Linda Day George Chris- 
topher George and Susan oward. 

"We expect to tape t e show 
within two hours this yea ," Weed 
says, "since we are in a fac lity con- 
ducive to TV. And we've cntinued 
the tradition of inviting a 1 of non - 
country artists to participa e. To us, 
the important point is t at these 
people are country fans. nd their 

Glaser Cata og 
Continued from page 1 

Among the acquisitions going to 
Famous under the deal is ohn Har- 
ford's "Gentle On My Min ," which 
won several awards and h been re- 
corded by more than 2 0 artists. 
Other songs in the Nashv Ile based 
firms' catalog are "Woma , Woman 
(Have You Got Cheatin' On Your 
Mind)," "Streets Of B.Itimore," 
"Natural To Be Gone," " alifomia 
Earthquake" and "Sold A erican" 

More than 1,000 copy 'ghts are 
involved in the transfer. 

Negotiations were sup rvised by 
Marvin Cane, chief operat ng officer 
of Famous, and by Tomp 11 Glaser, 
one of the three brothers Hy Grill, 
director of Famous ope ations in 
Nashville, will supervise .II Glaser 
Music copyrights. 

Sidney Herman, vice president, 
administration, of Fa ous, says 
"Famous is proud to be riven trust 
over such an important p. rt of coun- 
try music's heritage." 

All business activities f the four 
music firms are being tra sferred to 
the Famous Music offs in Nash- 
ville. 

presence might help draw viewers 
who think they have no interest in 
country." Cliffie Stone will offer a 
10 -year salute to the Academy as 
well." 

Weed is hoping for a prime -time 
spot for the show next year, and is 

encouraged by the fact that last 
year's special earned the third high- 
est rating in Wide World of Enter- 
tainment history. 

"And with very little promotion," 
Weed adds. "This year we're run- 

ning an eight- second spot with Rog- 
er Miller and, after we tape the 
opening of the show (all of the per- 
formers singing "Country Roads ") 
we will rush that to New York for 
use as a 30- second spot in between 
the taping and actual airing." Billy 
Strange will again conduct the or- 
chestra for the special. 

Immediately following the taping 
is the Palladium dinner and show. 
Anyone buying a ticket to the Palla- 
dium is offered a TV ticket, Weed 
says, and the events are not com- 
pletely separate. They are part of the 
entire celebration. 

The Palladium show will feature 
Moe Bandy, Loretta Lynn, Conny 
Van Dyke, Crystal Gayle, Del 
Reeves, Mickey Gilley, Dorsey 
Burnette, Cal Smith, Roger Miller, 
Donna Fargo, T.G. Shepard (in his 
first appearance), Tom Bresh, Merle 
Travis, Eddie Dean and Jerry Nay- 
lor performing and hosting. Two 
thousand orchids will be given 
away. 

The following day the golf tour- 
nament begins at the Valencia Gold 
Course, with celebrities including 
Evel Knievel, Johnny Mathis, 
George Lindsay, Claude Akins, 
Fred Williamson, Ron Jaworski and 
athletes such as David Ray, James 
Harris, Jack Youngblood, Dave El- 
mendorf and Les Josephson. 

Others in the tournament are 
Cliffle Stone, Pee Wee King, Chuck 
Knox (Los Angeles Rams' coach), 
Mac Davis and Del Reeves. 

"What we want to do," says Bill 
Boyd, president of the Academy, "is 
eventually turn this into an entire 
country music week in Los Angeles, 
much like the October week in 
Nashville. And we're two thirds of 
the way there now. We're not pro- 
moting Los Angeles against Nash- 
ville, we're promoting country mu- 
sic. We think there is lots of room for 
all." 

introduced. President for the coming 
year is Mary Reeves Davis, vice 
president is Ron Peterson; secretary 
is Sharon Rucker, treasurer is John 
Denney, and sergeant -at -arms and 
parliamentarian is Dick Glasser. 
Mrs. Davis is the first woman elected 
president of the organization, al- 

though another woman, Marijohn 
Wilkins, helped organize it. 

The organization also amended its 
charter so that in the future a board 
of directors will be elected by the 
membership, and the board will 
name officers. 

Dioramas Honor Veterans 
For Country Achievements 

NASHVILLE -A four -year proj- 
ect reached fruition here last week 
when a series of nine miniature dio- 
ramas, costing $45,000 and honoring 
non -performing pioneers in the 
country music field was given an of- 
ficial opening. 

Each diorama depicts a single pio- 
neer, two of them already members 
of the Hall of Fame, in a setting in- 
strumental to the development of his 
career. Those so námed are Ralph 
Peer, Fred Rose, Dave Kapp, Jack 
Kapp, Eli Oberstein, Art Satherly, 

`Positive' Programs 
Projected By ACE 

NASHVILLE -The Assn. of 
Country Entertainers (ACE), voic- 
ing the first of its promised positive 
programs, has dedicated itself to 
such projects as the Nashville Sym- 
phony Orchestra, the new Perform- 
ing Arts Center and the upcoming 
June Fan Fair, a project of the 
Country Music Assn. and the 
"Grand Ole Opry." 

Chairman George Morgan, in the 
first of the organization's meetings 
open to the press, also had its board 
of directors field questions of policy 
or action. 

The 65- member group, now 
geared toward doing active work 
which will help country music gen- 
erally and its artists in particular, 
also outlined tentative plans for the 
Fan Fair gathering. 

Porter Wagoner, who represents 
ACE, is an officer on the CMA, and 
is on the Fan Fair committee, de- 
tailed these plans in conjunction 
with the Nashville Songwriter's 
Assn. whereby a strongly produced 
show could be done for the con- 
sumers, involving both writers and 
performers. The two organizations 
would work together in the produc- 
tion. 

Bud Wendell, vice president of 
Opryland and a CMA board mem- 
ber, said he is hopeful such a show- 
ing can be worked out. "Right now 
we're working on the actual show 
schedule," he said. "We'll work with 
the cooperating companies of recent 
years, and determine how much 
time there will be. Perhaps there will 
be time for each organization to do a 
show, or the ACE concept could be 
utilized, combining the efforts of all. 
At any rate, there will be full cooper- 
ation." 

Also at the ACE meeting, the 
strength of the artist and of the 
"Opry" was voiced by such seasoned 
veterans as Roy Acuff and Hank 
Snow. 

Morgan also said a "code of eth- 
ics" would be drawn up by the ACE 
board, dealing solely with conduct, 
and not with selection of song mate- 
rial. 

Asked if anyone could join ACE, 
Morgan replied that "no one has 
been turned down yet." He made it 
clear, however, that membership 
would be restricted to entertainers, 
and there was little likelihood of fu- 
ture openings for other categories. 

PIRATE OPPONENTS -Hutch Carlock, left, chairman of the Country Music 
Association Anti -Piracy Committee, sees off a group headed for West Virginia 
to take part in the fight against piracy in that state. They are Diane Sherrill, 
Sandy Rucker and Mel Street, and Street's manager, Jim Porter. 

Artists Battling Pirates 
NASHVILLE -Antipiracy mis- 

sions are becoming common occur- 
rence for country music artists, 
working within the framework of the 
Country Music Assn. 

Country artist Ronnie Milsap, ap- 
pearing in Jefferson City, Mo., testi- 
fied before a Senate committee hear- 
ing on antipiracy, and, along with 

NARM, provided further represen- 
tation there. A law was passed. 

Three days later, artists Diane 
Sherrill, Sandy Rucker and Mel 
Street, along with Jim Prater, Street's 
manager, went to Charleston, W. 
Va., to testify and perform before a 
House committee. It already has 
passed the Senate there. 

Frank Walker, Edwin Craig and J.L. 
Frank. Rose and Frank are members 
of the Hall of Fame. These nine pio- 
neers were selected by a special com- 
mittee of the Country Music Foun- 
dation Board of Trustees in 1971. 
After that began the research and 
the preparation of exhibits. 

Bill Ivey, CMF executive director, 
notes that, even though this involves 
non -performers, "it will draw the at- 
tention of Museum visitors to the 
contributions made by the pio- 
neers." The dioramas are contained 
in the Country Music Hall of Fame 
and Museum. 

Each sculpture stands about eight 
inches tall, with everything around 
them scaled accordingly. 

The Peer scene shows him at the 
1927 recording session in Bristol, 
Tenn., which brought the first 
records of Jimmy Rodgers and the 
Carter Family. 

Frank Jones, chairman of the 
board of CMA, says this is "an excit- 
ing technique for making the public 
aware of just who they are and what 
they have done." 

Craig, an insurance man by trade, 
committed his firm, National Life, to 
the broadcasting industry in 1925, 
and then to country music. It was he 
more than any other who kept coun- 
try music alive through the "Grand 
Ole Opry" during its leanest years. 
Frank, already in the Hall of Fame, 
was one of the first of Nashville's 
booking agents, and was the father - 
in -law of Pee Wee King. The Kapps, 
brothers, played major roles in the 
revival of the record business in this 
country. Oberstein, through the 
1930s, handled such specialized 
product as country music, blues, and 
Chicano for RCA. 

Peer was, perhaps, the greatest of 
the discoverers of talent, traveling 
extensively in the South. Fred Rose 
brought publishing to Nashville af- 
ter an incredibly successful career as 
a writer in New York. Satherly, 
working for Thomas A. Edison, also 
went on the road and discovered tal- 
ent. Walker's career ranged from 
Caruso to Hank Williams, and he 
headed the RCA label. 

Catskills 
Meet Firmed 
For April 

WHITE LAKE, N.Y.- Advance 
registration for this year's Eastern 
States Country Music, Inc., annual 
convention indicate the heaviest at- 
tendance ever, according to ESCMI 
president Mickey Barnett. 

Scheduled for April 10 -13 at Kut- 
shers Country Club in the Catskills, 
all convention activities will be 
within the same complex. The events 
range from a fourth annual Golf 
Tournament to the concluding 
Awards Show. 

Other events include a general 
membership meeting and election of 
officers; a two part instrument work- 
shop; a radio station rap session; a 
show by the most promising artists 
of the Northeast; a cocktail party 
and banquet, and then the big show 
from the stage of the 2,000 seat Star- 
dust Room. There also will be some 
hospitality suites. 

The following day, ESCMI will 
present a country music show at 
Monticello Raceway. 

The advance registration has 
come primarily from radio stations, 
record companies and "related or- 
ganizations." 
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ITS TIME TO PAY THE FIDDLER -Cal smith 
(D. Wayne, W. Haynes), MCA 40335 (Coal Miners, 
BMI) 

RAINY DAY WOMAN /HELP THE COWBOY 
SING THE BLUES-Waylon Jennings 
(W. Jennings), RCA 10142 (Baron, BMI) 

LINDA ON MY MIND- Comvay Twisty 
(C. Twisy), MCA 40339 (Twiny Bird. BMI) 

I CAN'T HELP IT (If I'm Still In Love 
With You) -unite Rohstadt 
(H. Williams), Capitol 3990 (Fred Rose. BMI) 

BEFORE THE NEXT 

TEARDROP FALLS - Freddy Fender 
(V. Keith, B. Peters), ABC /Dot 17540 

(Shelby Singleton Music, BMI) 

THE TIES THAT BIND -Don Williams 
(V. Corso, C Otis), ABC /Dot 17531 (New York Times 
Music /Eden Music, BMI) 

SWEET SURRENDER -John Denver 
(J. Denver), RCA 10148 (Walt Disney. ASCAP) 

I CARE /SNEAKY SNAKES -Tom T. Hall 
(T. T. Hall), Mercury 73641 (Phonogram) 
(Hallnote, BMI) 

I'M A BELIEVER -Tommy Overstreet 
(S. Barrett. R. Mareno), ABC /Dot 17523 (Ricci 
Mareno, SESAC) 

LOVING YOU WILL NEVER 
GROW OLD -Lois Johnson 
(D. Silver), 20th Century 2151 
(Hank Williams Jr., BMI) 

THE BARGAIN STORE -lolly Parton 
(D. Parton), RCA 10164 (Owepar, BMI) 

WOLF CREEK PASS -c.w. &Call 
(W. Fries, L.S. Davis), MGM 14764 (American 
Gramophone, SESAC) 

MY ELUSIVE DREAMS - Charlie Rich 
(C. Putnam, B. Sherrill), Epic 8 -50064 
(Columbia) (Tree, BMI) 

PENNY -toe stampley 
(G. Lane, S. Davis), ABC /Dot 17537 (Al Gallico, BMI) 

WRONG ROAD AGAIN -crystal Gayle 

L. Reynolds), United Artist 555 (lack. BMI) 

WRITE ME A LETTER -Bobby G. Rice 
(T. Martin, W. Meskell), GRT 014 (Chess /Janus) 
(Fox Fanfare /Cakewalk, BMI) 

YOU ARE THE ONE -Mei Tilt's & Sherry Bryce 
(K. Westberry, H. Habour), MGM 14776 
(Sawgrass, BMI) 

A LITTLE BIT SOUTH 

OF SASKATOON -Sonny lames 
(C. Smith, S. James), Columbia 310072 
(Manson, BMI) 

HAVE YOU NEVER BEEN 

MELLOW -Olivia Newton -John 
(J. Farrar), MCA 40349 (ATV, BMI) 

HOPPY GENE AND ME -Roy Rogen 
(S Garrett, Dorff, Brown), 20th Century 2154 
(Peso /Lowery, BM)) 

ITS A SIN WHEN YOU LOVE 
SOMEBODY -Glen Campbell 
(1. Webb). Capitol 3988 (Canopy, ASCAP) 

I BELIEVE THE SOUTH IS GONNA RISE 

AGAIN -Tanya Tucker 
(B. Braddock), Columbia 310069 (Tree, BMI) 

WHOEVER TURNED YOU ON, FORGOT 
TO TURN YOU OFF -Little David Wilkins 
(D. Wilkins, T. Marshall), MCA 40345 (Emerald Isle/ 
Battleground, BMI) 

ROSES AND LOVE SONGS -Ray Price 
(1. Weatherly), Myrrh 150 (ABC) (Keca, ASCAP) 

DEVIL IN THE BOTTLE -T.G. Shepard 
(B. David), Melodyland 6002 (Motown) 
(Dunbar, SESAC) 

LIFE -Marty Robbins 
(M. Robbins). MCA 40342 (Mariposa, BMI) 

I'LL SING FOR YOU -Don Gibson 
(B. Bond), Hickory 338 (MGM) (Acuff Rose. BMI) 

I'LL STILL LOVE YOU -Jim Weatherly 
(1. Weatherly). Buddah 444 (Keca. ASCAP) 

JUST LIKE YOUR DADDY - Jeanne Pruett 
(1. Adrainl. MCA 40340 (Pick -A. Bit. BMI) 

OH BOY -Diana Trask 
(T. Romeo), ABC /Dot 17536 (Wherefore. BMI) 

SOULFUL WOMAN -Kenny O'Dell 
(K. O'Dell). Capricorn 0219 (Warner Bros.) 
(House Of Gold. BMI) 

I JUST CAN'T GET HER OUT OF 

MY MIND -Johnny Rodriguez 
(L. Gatlin), Mercury 73659 )Phonogram) 
(First Generation. BMI) 

LEAVE IT UP TO ME -Billy Larkin 
(E. Conley) Bryan 1010 (Blue Moon. ASCAP) 

MY BOY -Elvis Presley 
(B. Martin P. Coulter, C. Francois, J.P. Boutayre). 
RCA 10191 (Colgems. ASCAP) 
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IT DO FEEL GOOD -Donna Fargo 
(D. Fargo), ABC /Dot 17541 (Prima Donna, BMI) 

GREAT EXPECTATIONS -Buck Owens 
(B. Owens). Capitol 3976 (Bluebook, BMI) 

BEST WAY I KNOW 

HIM -Mel Tillis & Statesiders 
(J. Chesnut), MGM 14782 (Passkey. BMI) 

DON'T LET THE GOOD TIMES FOOL 

YOU -Melba Montgomery 
(G. S. Paxton, R. Hellard), Elektra 45229 
(Acoustic, BMI) 

JANUARY JONES -Johnny Carver 
(R. Bourke), ABC 12052 (Chappell, ASCAP) 

THE PILL- Loretta Lynn 
(L. Allen, D. McHan, T.D. Bayless), MCA 40358 
(Coal Miners /Guaranty, BMI) 

MA MA DON'T 'LOW -Hank Thompson 
(H. Thompson), ABC /Dot 17535 (Brazos Valley, BMI) 

WHATCHA GONNA DO WITH A 

DOG LIKE THAT -Susan Raye 
(B. Morris), Capitol 3980 (Blue Book. BMI) 

I STILL FEEL THE SAME 

ABOUT YOU -Bill Anderson 
(B. Anderson), MCA 40351 (Stallion, BMI) 

LONELY MEN, LONELY 
WOMEN- Connie Eaton 
(B. Dees), ABC /Dunhill 15022 (Hill & Range, BMI) 

COVER ME -Sammi Smith 
(W. Carson), Mega 1222 (PIP) (Road Bridge, BMI) 

(You Make Me Want To Be) 
A MOTHER -Tammy Wynne 
(B. Sherrill, N. Wilson), Epic 850071 (Columbia) 
(Algee, BMI( 

ALWAYS WANTING YOU -Merle Haggard 
(M. Haggard), Capitol 4027 (Shady Tree. BMI) 

HE TOOK ME FOR A RIDE -La Costa 
(Taylor. Wilson, Tackitt), Capitol 4022 
(AI Gallico/Algee. BMI) 

ROCK 'N ROLL (I Gave You The Best 
Years Of My Life) -Mac Davis 
(K. Johnson), Columbia 3 10070 (Tree. BMI) 

CHAMPAGNE LADIES AND BLUE RIBBON 
BABIES -FerHn Husky 
(D. Frazier, A.L. "Doodle" Owens), ABC 12048 
(Acuff- Rose /Hill & Range, BMI) 

THERE'S A SONG ON THE 

JUKEBOX -David wilts 
(B. Sherrill. C. Taylor). Epic 8 -50036 (Columbia) 
( Algee, BMI) 

BLANKET ON THE GROUND - Billie to Spears 
(Roger Bowling), United Artists 584 
(United Artists, BMI) 

CAROUNA MOONSHINE - Porter Wagoner 
(D. Parton), RCA 10124 (Owepar. BMI) 

STILL THINK 'BOUT YOU -Billy "Crash" 

Craddock 

Ni(J. ne, 

Christopher. 
BMq 

B. Wood), ABC 12068 (Chriswood /Easy 

THAT'S HOW MY BABY BUILDS 
A FIRE- Johnny Russell 
(I. Foster), RCA 10135 (Adventure. ASCAP 

IS THIS ALL THERE IS TO 

A HONKY TONKY? -Jerry Naylor 
(B. Duncan, D. Lee), Meoldyland 6003 (Motown) 
(Brother Karl's /Mandina, BMI) 

THEN WHO AM I- Charley Pride 
(D. Owens, D. Frazier). RCA 10126 (Hill & Range/ 
AcussRose, BMI) 

HE'S EVERYWHERE - Marilyn Sellars 
(J. Whitehead. G. Dobbins), Mega 1221 (PIP) (Two 
Rivers. ASCAP) 

UPROAR -Bone Murray 
(P. Grady), Capitol 4025 (Tessa /lolly Cheeks, BMI) 

RIDE 'EM COWBOY -Paul Davis 
(P- Davis), Bang 712 (Web IV) (Web IV. BMI) 

THE CROSSROAD -Mary Kay James 
(A Reynolds). Avco 605 (lack, BMI) 

PROUD OF YOU BABY -Bob Luman 
(B. Sherrill. N. Wilson), Epic 8.50065 (Columbia) 
( Algee, BMI) 

BIG MAMOU- Fiddlin' Frenchie Bourque 
& The Outlaws 
(L. Oasis), 20th Century 2152 (Peer. BMI) 

LADY CAME FROM 

BALTIMORE- Johnny Cash 
(T Hardin). Columbia 3 10066 (Hudson Bay. BMI) 

I GOT A LOT OF HURTIN' DONE 

TODAY- Connie Smith 
(W. Shafer), Columbia 3.10086 (AcuffiRose. BMI) 

FORGETTIN' 'BOUT YOU -Jim Glaser 
(A. Reynolds. D. Williams), MGM 14758 (Jack, BMII 

EASY LOOK -Kenny Price 
(S. Throckmorton. C. Putman), RCA 10141 (Tree, BMI) 
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I CANT HELP MYSELF (Sugar Pie, 
Honey Bunch) -Price Mitchell & Terri Kelly 
(Holland, Dozier, Holland), CRT A)6 
(Chess /Lanus) (lobete. BMI) 

I FOUGHT THE LAW -Sam Neely 
(S. Curtis). A &M 1651 (Acuff Rose, BMI) 

I'LL BELIEVE ANYTHING YOU SAY -Sami Jo 

(1 Andrick), MGM 14773 (Lowery. BM)) 

THE TIP OF MY FINGERS -Jean Shepard 
(B. Anderson), United Artists 591 (Tree /Champion. 
BMI) 

WONDER WHEN MY BABY'S COMIN' 
HOME - Barbara Mandrel) 
(K. Goell, A. Kent). Columbia 3.10082 (Great Foreign 
Songs /Arthur Kent /Galleon, ASCAP) 

WHO'S SORRY NOW -Marie Osmond 
(Synder, Kalman. Ruby), Kolob 14785 (MGM) 
(Mills. ASCAP) 

THE WAY I LOSE MY MIND -Carl Smith 
(D Frazier, S D Shafer), Hickory 337 (MGM) 
(AcuffRose, BMI) 

NASHVILLE -Hoyt Axton 
(H. Axton), ARM 1657 (Lady lane, BMI) 

MATHILDA -Donny King 
(Khoury, Thierry), Warner Bros. 8074 (Longhorn. BMI) 

I CAN STILL HEAR THE MUSIC IN THE 
RESTROOM -Jerry Lee Lewis 
(T T. Hall), Mercury 73661 ( Phonogram) (Hallnote, 
BMI) 

(Hey Won't You Play) ANOTHER 
SOMEBODY DONE SOMEBODY WRONG 
SONG -u. Thordas 
(C. Moman, L. Butler), ABC 12054 (Press /Tree, BMI) 

I'M NOT LISA - lessi Corer 
(I. Colter), Capitol 4009 (Baron, BMO 

LET'S SING OUR SONG -Jerry Reed 
(1.R. Hubbard), RCA 10132 (Vector, BMI) 

SMOKEY MOUNTAIN 
MEMORIES -Mel Street 
(Conley, Devereaux), ART 011 (Chess /Janus) 
(Blue Moon, ASCAP) 

CHAINS -Buddy Man 
(G. Collin, C. King), Capitol 4019 
(Screen GemsColumbia, BMI) 

ROLL ON BIG MAMA -Jae Stampley 
(D Barot), Epic 6 50078 (Columbia) 
(AI Gallico / Algee, BMI) 

CLEAN YOUR OWN TABLES - Stoney Edwards 
(C Taylor), Capitol 4015 (Blackwood /Back Road. BM)) 

COME ON HOME -Mary Lou Turner 
(L Darrell), MCA 40343 (Excellorec, BMI) 

SING A LOVE SONG, PORTER 
WAGONER -Mike Wells 
(L. Darrell), Playboy 6029 ( Excellorec, BMI) 

BAD WATER -Gene Watson 
(1. Holiday. 1. De Shannon, R. Myers), 
Renco 630 (NSD) ( Unart, BMI) 

LIFE'S LIKE POETRY -Lefty Frizzell 
(M. Haggard), ABC 12061 (Shade Tree, BMI) 

BUT I DO -Del Reeves 
(R. Guidry, P. Gayton), United Artists 593 (Arc, BMI) 

I'D LIKE TO SLEEP 'TIL I 

GET OVER YOU- Freddie Hart 
(R. Bowling). Capitol 4031 (Brougham Hall. BMI) 

ONCE AGAIN 1 GO TO SLEEP - Melody Allen 
(K. lean). Mercury 73638 ( Phonogram) 
(Millene, ASCAP) 

LOVING YOU BEATS ALL I'VE 
EVER SEEN -Johnny Paycheck 
(1. Paycheck), Epic 8 -50073 (Columbia) 
(Copperhead, BMI) 

SWEET LOVIN' BABY -Wilma Burgess 
(G. Nelson. C. Taylor), Shannon 821 (NSD) 
(Coach & Four, BMI) 

ALL AMERICAN GIRL- Statler Brothers 
(D. Reid, H Reid). Mercury 73665 (Phonogram( 
(American Cowboy, BMI) 

HOW COME IT TOOK SO LONG 
(To Say Goodbye) -Dave Dudley 
(R. Rogers, 1. Dudley, 1. Key), United Artists 585 
(Newkeys, BMI) 

PUT ANOTHER NOTCH IN 

YOUR BELT -Kenny Starr 
(M. Davis), MCA 40350 (Screen Gems-Columbia/ 
Songpainler, BMI) 

RIGHT OR LEFT ON OAK -Molly Bee 
(C. William, J Nixon) Granite 515 (Attache. BMI) 

IN THE MISTY MOONLIGHT - George Morgan 
(C. Walker), 4 Star 5 1001 (4 -Star. BMI) 

WHILE THE FEELINGS GOOD -Mike Lunsford 
(R. Bowling), Gusto 124 (Brougham Hall, BMI) 

A MAN NEEDS LOVE -David Houston 
(N. Wilson. G. Richey, C. Taylor), Epic 8.50066 
(Columbia) (Al Gallico/Algee. BMI) 



It's got 
`THAT FARGO FEELING' 

and 

1T90 
FEEL GOOD0A17541 

DONNA FARGO 
INN 

Mss 

U.S. Of A. /YOU CAN'T BE A BEACON 

IT DO FEEL GOOD /HEARTBREAK HOTEL /ON_Y THE STRONG 

from Donna's 
latest album 

Exclusively on ABC /DOT Records 

MISS DONNA FARGO 

DOS) -2002 



Hot off Ray's great hit 

`DIVIN' IN THE SUNSHINE OF YOUR DOVE' 

cames another smash single 

Ray Pillow 
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IN LIFE' 
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Both hits are in 

Ray's new album! 

Ray Pillow 
Countryfied 
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Ray Pillow /DOSD -2013 
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.riot 

PENTHOUSE 1717 WEST END BUILDING. NASHVILLE. TENNESSEE PHONE (615) 2N64497 

Exclusively on ABC /DOT Records 

A 

Country 

Nashville 
Scene 

By COLLEEN CLARK 
Freddy Weller has signed a 

recording contract with ABC -Dot 
and will be produced by Ron 
Chancey.... Johnny Hallyday, one 
of France's leading artists, is record- 
ing a country album in Nashville 
under the direction of Shelby Single- 
ton. Shelby produced one of Hally- 
day's biggest selling albums in 
Nashville some 12 years ago. ... 
Merle Haggard set to appear in 
Hawaii on Feb. 21 & 22. It will be 
Haggard's first visit to the islands. 

. Loretta Lynn is taping "The Mac 
Davis Show" to be aired May 8.... 
Dorothy Jean recording in Nashville 
under direction of Gene McLeod of 
Fuse Record Productions. 

Charlie Rich was the official flag- 
man for the Daytona 500 last week. 
... Marty Robbins only made three 
laps of the Daytona 500 as a car 
bounced off the wall and crossed in 
front of him, causing a nine -car pile- 
up. However Marty wasn't hurt, just 
knocked out of the race. ... Bobby 
David, whose first chart song was a 
hit for T.G. Shepard, has signed as 
writer member with ASCAP.... Af- 
ter a successful two -week sellout en- 
gagement at the Frontier Hotel in 
Las Vegas, Buck Owens has moved 
over to the Sands Hotel for two 
weeks. ... Fire destroyed the home 
of musician Joe Osborne recently. 
Osborne and his family had just 
moved into the $100,000 complex 
from the West Coast. ... Jerry Lee 
Lewis played to standing room only 
crowds at a two -night engagement at 
Nashville's Showcase Club recently. 

.. Anne Murray set for a series of 
major television shows, including 
Merv Griffin, Dinah Shore Show, 
the New Smothers Brothers Show 
and The Mac Davis Show. 

A. Torio, president of Tokyo's 
Victor Music Publishing Co., was 
greeted by the Country Music Assn. 
and the City of Nashville at a wel- 
coming reception in his honor. With 
him was the Japanese recording 
twosome of Etsuko Matsui and John 
Matsuzaki, called the Cherish Duo. 
They have come here for the specific 
purpose of capturing the "Nashville 
Sound" on their next album. The 
duo recorded at Music City Record- 
ers and the session was produced by 
Bud Logan and Mary Reeves, presi- 
dent of Shannon Records. Shannon 
is an affiliate of Jim Reeves Ent. 

Johnny Rodriguez will host the 
Cerebral Palsy Telethon of Corpus 
Christi, Tex. on Mar. 1 -2. The tele- 
thon benefits the Johnny Rodriguez 
Life Enrichment Center, a proposed 
complex that will house 'research 
and medical facilities. Guests set for 
the show are Tom T. Hall, Darnall 
Royal, The Statier Brothers, Bar- 
bara Fairchild, Darrell Felts, Sherry 
Jerico, RCA Rodeo personality Bob 
Whitt, Freddie Fender, Jim Pent, 
Sandy and the Six Pack, Sadie Per- 
ron, Mary Reyna and The Country 
Roads, The Blackburns and the 
KBUC Radio Gunslingers. ... Mike 
Gamble, president of Title Records 
of Austin, Tex., has signed Little 
Richie Johnson to handle promotion 
for the label, with initial releases on 
Mary Margaret Kyle and Jess De- 
Maine.... Bobby Bare's upcoming 
album is another concept album 
with all tunes by Shel Silverstein. A 
two-sided single is to be released 
from the album immediately. ... 
Stoneway Records of Houston, Tex., 
has been recording in Jack Cle- 
ments' Studios in Nashville recently. 
Mostly an instrumental label in the 
past, they have vocal recordings due 
out on Denny Myrick, Gene Watson 
and Don Thomson and say they will 

Billboard 

Hot 
Country LPs. 

Billboard SPECIAL SURVEY 

for Week Ending 3/1/75 

g Copyright 1975, Billboard Publications, Inc. No part of this publication may be reproduced, 
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written permission of the publisher. 

d 
U 

3c 

* Star Performer -LPs registering proportionate upward progress this week. 

TITLE -Artist, Label it Number (Drslrrbutmg Label) 

1 

4 

5 

6 

8 

9 

W 
15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

29 

31 

32 

33 

1 

6 

4 

2 

3 

8 

5 

9 

7 

17 

21 

10 

11 

18 

15 

12 

13 

16 

20 

14 

25 

24 

27 

19 

28 

30 

10 

4 

4 

32 

10 

20 

38 

15 

11 

4 

3 

10 

17 

4 

97 

12 

11 

14 

9 

22 

26 

30 

4 

6 

3 

18 

29 15 

1=0 
23 11 

36 

38 

22 

35 

21 

34 

36 

5 

* 1=2* 
35 26 15 

W 50 2 

37 

38 

39 

40 

41 

42 

43 

44 

45 

46 

47 

48 

49 

50 

41 

39 

40 

44 

32 

43 

33 

34 

49 

48 

27 

17 

10 

3 

21 

3 

25 

25 

15 

2 Er* 
37 7 

1:=* 
45 12 

HEART LIKE A WHEEL -Linda Ronstadt, Capitol ST 11358 

PROMISED LAND -Elvis Presley, RCA APL -0873 

LINDA ON MY MIND -Conway Twitty, MCA 469 

BACK HOME AGAIN -John Denver, RCA CPL -0548 

SONGS OF FOX HOLLOW -Tom T. Hall, Mercury SRM.1.500 Monogram) 

MERLE HAGGARD PRESENTS HIS 30TH ALBUM -Merle Haggard 
& The Strangers, capital Si 113i: 

IF YOU LOVE ME LET ME KNOW- Olivia Newton -John, MCA 411 

LIKE OLD TIMES AGAIN -Ray Price, Myrrh 6538 (Word/ABC) 

THE SILVER FOX -Charlie Rich, Epic PE 33250 (Columbia) 

A LEGEND IN MY TIME -Ronnie Milsap, RCA APLI.0846 

ALL THE LOVE IN THE WORLD -Mac Davis, Columbia PC 32927 

HIGHLY PRIZED POSSESSION -Anne Murray, capitol sr 11354 

DON WILLIAMS, VOL. III -ABC Dot DOSD 7004 

IT'S TIME TO PAY THE FIDDLER -Cal Smith, MCA 467 

BEHIND CLOSED DOORS -Charlie Rich, Eprc KE 32247 (Columbia) 

CITY LIGHTS -Mickey Gilley, Playboy PB 403 

I CAN HELP -Billy Swan, Monument K2 33279 (Columbia) 

PRIDE OF AMERICA -Charley Pride, RCA APLI 0757 

BREAK AWAY -Kris Kristofferson & Rita Coolidge, Monument PZ 33278 
(Columbiai 

THE RAMBLIN' MAN -Waylon Jennings, RCA APLI 0734 

ROOM FULL OF ROSES- Mickey Gilley, Playboy 401 

ONE DAY AT A TIME -Marilyn Sellars, Mega MLPS602 (PIP) 

GREATEST HITS Vol. I -Billy "Crash" Craddock, ABC ABCD 850 

RIDE 'EM COWBOY -Paul Davis, Bang 401 

EVERY TIME I TURN ON THE RADIO /TALK TO ME OHIO -Bill Anderson, 
MCA 454 

SONGS ABOUT LADIES & LOVE- Johnny Rodriguez, Mercury SRM- 11012 
( Phonogram) 

GREATEST HITS -Mel Tillis, MCM M3G 4970 

HAVE YOU NEVER BEEN MELLOW -Olivia Newton -John, MCA 2133 

COUNTRY HEART 'N SOUL- Freddie Hart, Capitol ST 11353 

LOVE IS LIKE A BUTTERFLY -Dolly Parton, RCA APL1 5712 

COUNTRY PARTNERS -Loretta Lynn & Conway Twitty, MCA 427 

RUB IT IN -Billy Crash Craddock, ABC A609 81: 

SONS OF THE MOTHERLAND -Statler Brothers, Mercury SRM 1 1019 
( Phonogram 

BACK TO THE COUNTRY- Loretta Lynn, MOO 471 

GET ON MY LOVE TRAIN -La Costa, capdol S7 11345 

IT WAS ALWAYS SO EASY (To Find An Unhappy Woman) -Moe Bandy, 
GRC 10007 

COUNTRY -Anne Murray, Capital 50-11324 

CLASSIC CLARK -Roy Clark, ABC /Dot DOSD 2010 

SHE CALLED ME BABY -Charlie Rich, RCA APLI 0686 

MAKE A JOYFUL NOISE- Tennessee Ernie Ford, Capitol ST 11290 

THEY DON'T MAKE 'EM LIKE MY DADDY- Loretta Lynn, MCA 444 

PICKIN' GRASS & SINGING' COUNTRY -Osborne Brothers, MCA 465 

I'M NOT THROUGH LOVING YOU YET -Conway Twitty, MCA 441 

PLEASE DON'T STOP LOVING ME- Porter Wagoner & Dolly Parton, RCA APL 10646 

WOMAN TO WOMAN -Tammy Wynette, Epic KE 33246 (Columbia) 

GOES TO THE MOVIES -Chet Atkins, RCA APLI 0845 

COUNTRYFIED -Ray Pillow, ABC /Dot DOSD 2013 

BARBI DOLL -Barbi Benton, Playboy PB 404 

THE WAY I LOSE MY MIND -Carl Smith, Hickory HR 4518 (MGM) 

INSIGHT INTO HANK WILLIAMS IN SONG AND STORY -Hank Williams 8 
Hank Williams Jr., MGM M3G 4975 

concentrate on more vocal record- 
ings in the future. 

Lynda K. Lance, Warner Bros. 
recording artist and Ron Oates, ses- 
sion piano player, were married in 
Nashville last week. Dottie West 
and husband, Byron Metcalf were 
witnesses. ... Margaret Ann Rich, 
wife of Charlie Rich, is hospitalized 

with colon trouble. She's in Mem- 
phis hospital along with Elvis and 
his father. ... Barbi Benton's pro- 
ducer Eddie Kilroy, was so excited 
over a song pitched to him for Barbi, 
that he flew her in from the West 
Coast and in 22 hours had recorded 
the song, mastered it and had dubs 
out to radio stations. 
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JIM WEATHERLY, A MAN OF ALL TALENTS ... WRITER OF MANY HIT SONGS 
FOR GLADYS KNIGHT AND THE PIPS AND RAY PRICE ... NOW HAS A HIT 
ALBUM AND SINGLE OF HIS OWN . .. INCLUDING HIS VERSIONS OF "THE 
NEED TO BE ", "LIKE OLD TIMES AGAIN" AND "ROSES AND LOVE SONGS" 

MINN" -1 
FROM THE HIT ALBUM 

"THE SONGS OF JIM WEATHERLY" 
3DS 5608 

EXCLUSIVELY ON BUDDAH RECORDS -A SUBSIDIARY OF VIEWLEX aNC. 
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HAROLD SMITH MAJESTICS 
James Cleveland Presents -Lord, Help Me To Hold Out. Savoy MG 14319 

JAMES CLEVELAND & THE SOUTHERN CALIFORNIA 
COMMUNITY CHOIR 
In The Ghetto, Savoy MG 14322 

SUPREME ANGELS 
Shame On You, Nashboro 7141 

JAMES CLEVELAND WITH THE SOUTHERN CALIFORNIA 
COMMUNITY CHOIR 
I'll Do His Will, Savoy MG 14284 

SENSATIONAL NIGHTINGALES 
It's Gonna Rain, ABC /Peacock PLP 175 

DIXIE HUMMINGBIRDS 
Who Are You. ABC /Peacock PLP 52905 

SEANSATIONAL NIGHTINGALES 
My Sisters And Brothers ABC /Peacock PLP 59209 

ANDRAE CROUCH 
Live At Carnegie Hall. Light LS 5602 (Word /ABC) 

ARETHA FRANKLIN 
Amazing Grace. Atlantic SD 2-906 

JAMES CLEVELAND 
Give Me A Clean Heart, Savoy MG 14270 

SAM COOKE WITH THE SOUL STIRRERS 
The Gospel Soul Of, Vol. 1, Specialty SN 2116 

SAM COOKE WITH THE SOUL STIRRERS 
The Gospel Soul Of, Vol. 2, Specialty SPS 2128 

MIGHTY CLOUDS OF JOY 
It's Time, ABC /Dunhill DSO 50177 

SHIRLEY CAESAR WITH CAESAR SINGERS & THE 
VOICES OF THE WHITE ROCK BAPTIST CHOIR 
Millenni Reign, Hob HBX 2170 (Scepter) 

ANDRAE CROUCH 6 DISCIPLES 
Keep On Singin Light LS 5546 (Word /ABC) 

JACKSON SOUTHERNAIRES 
Look Around, ABC /Songbird SBLP 249 

REVEREND MACEO WOODS WITH THE CHRISTIAN TABERNACLE 
CONCERT CHOIR 
Jesus People, Gospel Truth GTS 2104 

REVEREND ISAAC DOUGLAS 
Do You Know Him, Creed 3059 (Nashboro) 

REVEREND ISAAC DOUGLAS WITH THE JOHNSON ENSEMBLE 
The Harvest Is Plentiful, Creed 3056 (Nashboro) 

INEZ ANDREWS 
Lord Don't Move The Mountain, ABC /Songbird SBLP-225 

JAMES CLEVELAND 
Down Memory Lane, Savoy MG 14311 

SARAH JORDAN POWELL 
Touch Somebody's Life, Savoy MG 14347 

BILLY PRESTON 
Gospel Is My Soul. ABC /Peacock PLP 179 

SENSATIONAL NIGHTINGALES 
You Si I d Everyone, ABC /Peacock PLP 177 

THE SWANEE QUINTET 
How Much Do I Owe Him. Creed 3054 (Nashboro) 

REVEREND MACEO WOODS 
In Concert, Gospel Truth GTS 2103 

N.Y.C. COMMUNITY CHOIR 
Great Is Thy Faithfulness, Savoy MG 14331 

DOROTHY LOVE COATES & HER SINGERS 
When It's All Over, Nashboro 7138 

SWAN SILVERTONES 
Ill Keep On Loving Him, Hob 2172 (Scepter) 

JOHNSON ENSEMBLE 
Christ Is The Answer. Creed 3057 (Nashboro) 

THE CONSOLERS 
Victory Shall Be Mine, Nashboro 7135 

HARRISON JOHNSON & LOS ANGELES COMMUNITY CHOIR 
God Still Stands, Creed 3058 (Nashboro) 

THE BRIGHT STARS 
All My Help, Nashboro 7142 

JAMES CLEVELAND & THE VOICES OF TABERNACLE 
God Has Smiled On Me, Savoy MG 14352 

REVEREND W. LEO DANIELS 
Sermon -Build Your Own Fire, Jewel LPS 0082 

Gospel 
Oldham, 
Speers 
Combine 

NASHVILLE -Two of the strong- 
est and most established acts in the 
field of Gospel music have teamed 
together to appear in concert and on 
record, with the recording written by 
the leading Gospel songwriter in the 
nation. 

Doug Oldham and the Speers are 
making an all -out effort to reach an 
audience heretofore virtually un- 
touched in the field, and to branch 
out for the good of the music form. 

It is not a package show, as is the 
traditional Gospel fare, but rather a 
concert utilizing this outstanding 
solo performing and one of the lead- 
ing family organizations of all times. 

In fact, most of the traditions are 
tossed aside in this concept, drawn 
together by writer -singer Bill Gai- 
ther, producer Bob McKenzie and 
promoter Clarence Phaires. 

Utilizing showmanship to the hilt. 
the concert begins with both au- 
dience and stage darkened, and Old- 
ham singing from a spot in the au- 
dience. Once the audience responds 
by joining in the singing, the house 
lights come up, the stage remains 
dark, and the Speers enter the stage. 
They do some songs together, then 
Oldham introduces the Speers, 
moves quietly off stage, and turns 
the concert over to them until his re- 
turn. The second stand includes 
some medleys. 

All of the appearances will be 
concert dates, and the bookings, by 
Sumar, already are heavy into the 
balance of this year. This includes a 
West Coast tour this spring and 
more recording sessions together. 
Already a single has been released. 
"I Just Feel Like Something Good Is 
About To Happen." The tune was 
written by Bill Gaither, who has won 
every major writing award available 
in recent years. It is the theme song 
for the concerts. 

This is considered one of the larg- 
est promotional efforts ever under- 
taken in the gospel field, with the 
promotion handled by Neil Newton, 
formerly of the Benson Publishing 
Co., who has branched out on his 
own in many ventures. 

Gaither and McKenzie, mean- 
while, have formed their own pub- 
lishing company, but McKenzie will 
continue to produce for Heart 
Warming and Impact Records, 
owned by Benson. 

The West Coast tour begins 
March 4, and it will be followed by 
20 additional concerts in the spring, 
which run from Tucson to Buffalo. 

Gospel Act Home 

From African Gig 
MISSION, Kan. -Overseas book- 

ings of gospel groups has become a 
massive and common occurrence, 
and another such group has just re- 
turned from a concert tour through 
Rhodesia. 

Simple Truth, who record for 
Tempo Records based here, spent 
three weeks in the African nation, 
holding nightly crusades in conjunc- 
tion with their singing. 

Now Simple Truth, on a schedule 
of concert tours through this coun- 
try, plan to include a concert tour of 
Australia and New Zealand this 
summer. 

The group consists of Paul Land, 
Stan Adell, Rich Passer and Chad 
Watson. 

No Preacher Programs On 
San Diego Gospel Station 

SAN DIEGO -"There will be no 
preacher programs, no testimonies, 
no pitch for funds or any other dis- 
tractions-just good gospel music 
presented in a professionally pro- 
grammed manner," says Dan 
McKinnon, owner of KSON -FM 
here, which has just gone to a full 
gospel music format. 

The programming has premiered 
modern gospel music in a Top 40 
type format. 

"We've done extensive research, 
and there's a hungry need for posi- 
tive music on the radio that talks 
about the value presented in gospel 
music," McKinnon says. 

This broad cross -section of gospel 
music available includes quartets, 
country singers, rock recordings, sa- 
cred and religious songs, as well as 
middle -of- the -road type gospel 
singers. 

McKinnon feels the move, first re- 
ported in Billboard five weeks ago, 
has made the industry watch 
KSON -FM with "wide -eyed amaze- 
ment" and, needless to say, "a little 
skepticism." It is considered a radi- 
cal programming departure. But he 
notes that advertisers had the same 
skeptical feeling about modern 
country music when his AM station 
pioneered sales with that form of 
programming 12 years ago. 

"The advertisers' resistance will 
melt as soon as they hear what we 
are doing on the air, learn of the loy- 
alty and demographic studies of the 
gospel music fans, and see the 
enormous numbers of gospel music 
fans who attend concerts all over the 
nation." 

McKinnon reports all the major 
labels in gospel music are sending 

representatives to San Diego to assist 
in setting up record distribution in 
major stores in the area, to tie in with 
the station programming. BMI has 
hosted a luncheon for McKinnon in 
Nashville with Gospel Music Assn. 
officials, and has enthusiastically 
endorsed the concept. 

Bill Hudson, owner of Bill Hud- 
son and Associates, a promotional 
and public relations firm in Nash- 
ville, helped coordinate the program 
with KSON -FM. Among many 
other clients, he represents the Gos- 
pel Music Assn. in an advisory ca- 
pacity. 

Album Firm 
Into Studio 

CINCINNATI -Queen City Al- 
bums, Inc., leading custom presser 
and packager of gospel music, is put- 
ting the finishing touches to a new 
24 -track recording studio which 
makes its official bow April 15, with 
QCA president, E. R. Bosken, play- 
ing host to gospel groups, area dee- 
jays and the trade press at the open- 
ing celebration. 

The new studio features the latest 
recording equipment, Bosken says, 
including a 28 -input board and a 
full Dolby noise reduction unit on 
every track, including mix -down. 
This puts the firm's complete custom 
and packaging operation under one 
roof. 

Shirley Hundley has been named 
to head up the firm's new QCA Gos- 
pel Record Club, which features the 
product of many of the leading gos- 
pel groups. 

MacKenzie, Gaither Collab 
In New Paragon Enterprise 

NASHVILLE - Formation of 
Paragon Associates, Inc., a music 
publishing and production corn- 
pany based here, has been an- 
nounced by Bob MacKenzie, who 
had been creative director of the 
John T. Benson Publishing Co. since 
1966. 

Joining MacKenzie is a minority 
stockholder in the new firm is song- 
writer- artist -publisher Bill Gaither. 
Paragon, effective at once, becomes 
the agent representing the music of 
Bill and Gloria Gaither, one of the 
strongest catalogs in the gospel field. 
Some of these are classics such as 
"He Touched Me," "The King Is 
Coming," "There's Something 
About That Name," "Because He 
Lives" and others. 

Paragon will act as collection 
agents for all mechanical perform- 
ance and publishing monies due 
Gaither Music Co., and the Gaithers 
personally, and will be actively in- 
volved in the creative exploitation of 
the major ASCAP catalog. 

MacKenzie, a native of Worces- 
ter, Mass., holds a number degrees, 
has been part of a music faculty at 
various colleges and was general 
manager of the Nashville Symphony 
Orchestra. 

At Benson, he published the 
works not only of the Gaithers but 
Dottie Rambo, Lanny Wolfe, Steve 
Adams, Dallas Holm, Danny Lee, 
Ronn Huff, Derric Johnson, Rick 
Powell and Don Marsh. He pro- 
duced hundreds of records, had 
many Grammy nominations, and 
won three Grammy Awards. He also 
was given a Billboard Magazine 
Trendsetter Award, and has won 
several Dove Awards. 

MacKenzie will continue to be 
closely allied with the Benson com- 
pany, and will continue to produce 
several major artists for the firm's 
Heartwarming and Impact labels. 

Shaped 
Notes 

When James Blackwood and the 
Blackwood Brothers went to Hawaii, 
they spent nine days performing, 
and took 118 of their loyal fans with 
them. They've planned a similar 
tour there next December. By the 
way, RCA will re- release the Black- 
wood Brothers' Hawaiian Gospel al- 
bum. ... J.D. Sumner underwent 
minor surgery over the holidays, but 
he's up and around again, and won't 
miss any dates.... When the Stamps 
had a bus breakdown, Faye Simms 
of Chattanooga came to the rescue, 
providing one for temporary use.... 
The second annual "Win A Free 
Session" drawing, sponsored by Su- 
perior Sound Studios in suburban 
Hendersonville, Tenn., was won by 
the Jericho Singers of Hauppauge, 
N.Y. They'll do an entire LP at the 
studios, run by Ken Harding and 
Wayne Hilton. 

Century II chairman Sonny Sim- 
mons has announced that Betty 
Kaye of Sacramento, Calif., has 
taken on the property of Jake Hess 
Sound, The Emeralds, and Tim and 
Monica, a brother -and -sister act, for 
exclusive representation in the state 
of California and the far west. 
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International 
BBC Is Confronted By Phonogram 
A Week Of Headaches finks 10cc; 

Push Is Set LONDON -It has been a week of 
traumas and rumors for the British 
Broadcasting Corporation. First 
there was a threatened strike by 
eight trade unions, among them the 
Musicians' Union and Equity, the 
actors' union, against the air -time 
cuts to Radio One, the pop channel. 

This was followed by the Govern- 
ment approval of a rise in license 
fees, accompanied by the BBC 
chairman, Sir Michael Swann, stat- 
ing that despite the rise in revenue 
for the Corporation there would still 
have to be belt- tightening. 

The Unions issued a statement 
saying that the BBC's accumulating 
deficit had brought hidden redun- 
dancies and threats to musicians, 
artists and staff on contracts. If the 
situation continued, it might 

Wilde Rock 
Must Pay 
$2,400 

LONDON -A company recently 
formed for the promotion of new 
records (Billboard, Feb. 15) has 
been ordered in the High Court here 
to pay $2,400 damages following 
complaints from 18 major record 
companies that copyrights had been 
infringed. 

Wilde Rock Promotions, and 
managing director David Borg, were 
also restrained from distributing any 
further tapes and ordered to surren- 
der more than 1,000 existing ones. 

The company had been distribut- 
ing 8 -track cartridges featuring new 
record releases to various retail out- 
lets through the country. A high 
court injunction had earlier been 
obtained by the 18 record com- 
panies restraining Wilde Rock from 
issuing tapes. Among the complain- 
ants were Decca, EMI, A &M and 
Pye. The court was told that two 
tapes were involved, containing 30 
tracks. 

A Wilde Rock spokesman, Bruce 
Higham, says: "We shall continue 
with our plans. The trouble was that 
we jumped the gun and didn't go far 
enough into the legal implications. 
But we are certainly continuing in 
business and preparations have 
started for the next tape, though we 
will obviously work in close contact 
with the copyright and legal depart- 
ments of the record companies in- 
volved. 

"Everybody now knows what ev- 
(Continued on page 49) 

Ross Push By 
Tamla- Motown 

LON DON -Tamla- Motown has 
completed arrangements for the 
month -long March Diana Ross pro- 
motion, Diana's World, a campaign 
designed to stimulate sales of the art- 
ist's nine solo albums, plus the duet 
LP with Marvin Gaye. 

It includes window displays -400 
placed with dealers who have the 
EMI service plus an extra 100 win- 
dows which the company's tape di- 
vision is taking -a special sampler 
disc of 15 tracks from her various al- 
bums, full -color posters and radio 
support. 

Seven provincial newspapers are 
running competitions with the Ross 
sampler as a prize. And there is a 
new single, "Sorry Doesn't Always 
Make It Right," to tie in. To date, 
Diana Ross has sold more than 
1,750,000 records and tapes in the 
U.K. 

threaten the future of many more 
employees. 

The decision to raise license fees, 
from $28.80 to $43.20 for color tele- 
vision, with a $1.40 increase on black 
and white sets, and the decision that 
this would still not be enough to 
avoid further programming cut- 
backs, cast a shadow over the future 
of Radio One, already trimmed 
drastically of its rock format. Were 
there plans, perhaps, to revert to the 
old Light Program formula, with 
pop occupying only selected spots? 

Derek Chinnery, program con- 
troller for the Radio One network, 
said he had no knowledge of that 
kind of change. He said there had 
been no discussions as yet concern- 
ing the effects of the increased li- 
cense fees. He added: "I hope that 
any future cuts will not affect Radio 
One as Radios One and Two have 
already suffered cuts." He hoped 
that the effect of the license rise 
would be known soon. 

But the rise in fees came in for crit- 
icism from all quarters: television 
manufacturers, the Independent 
Broadcasting Authority, the Na- 
tional Federation of Old Age Pen- 
sioners' Associations and from John 
Morton, chairman of the Federation 
of Broadcasting Unions. 

However, compared with other 
European countries, British broad- 
casting is poorly subsidized by li- 
cense fees. In Switzerland, for ex- 
ample, it costs about $40.80 for a 

. radio license and $48 for a TV li- 
cense. 

In Belgium, a radio license can be 
bought for $10.32. A television li- 
cense is $60, and a combined radio 
and TV license is $64.80. The Dutch 
have to pay $33.60 for a radio license 
alone and $64.80 for a television li- 
cense. The Germans, $15.60 for ra- 
dio and $55.20 for television. 

Denmark has one combined TV 
and radio license which costs an in- 
credible $110.40. Only France, with 
a combined cost of $30 lags behind 
the U.K. for an annual license. 

LONDON -After negotiations 
which began last Noyember, Phono- 
gram UK has signed the Manchester 
group 10cc to a six -year worldwide 
contract. 

The company swung into action 
on the group's first album "The 
Original Soundtrack," to be rush -re- 
leased on March 5. Indicative of the 
importance with which the signing is 
being treated was the decision to 
take all Phonogram salesmen off the 
road to allow them to embark on a 
blanket telephone -sales thrust to the 
retail trade -something the com- 
pany has never done before for a 
single album. Managing director 
Tony Morris said he was anticipat- 
ing an initial shipout of 60,000 cop- 
ies of the LP. 

Backing the campaign will be a 
wide spread of newspaper advertis- 
ing and a concentration of point -of- 
sale activity, particularly in Shops in 
those towns which 10cc will visit 
during its first 18 -date nationwide 
tour beginning on March 5, prior to 
concerts in Holland, Belgium, Den- 
mark and Sweden. 

Choice of the Mercury label for 
10cc releases worldwide was made, 
according to Morris, to insure 
against any shift of emphasis or 
clash on interests with other acts on 
Phonogram labels. One of the prime 
areas of concentration on 10cc, 
which scored sizable hit singles with 
"Rubber Bullets" and "Wall Street 
Shuffle," will be in the American 
market and Phonogram executive 
Nigel Grange and the group's man- 
agement flew to Chicago to coordi- 
nate the promotion campaign. 

Previously, 10cc was with the in- 
dependent UK label and according 
to general manager Clive Belwood, 
the transfer to Phonogram took 
place when the existing contract had 
three years to run. He said that UK 
had agreed to release the band sub- 
ject to a "substantial" cash settle- 
ment and an overrider percentage 
on future releases. 

Group May Challenge 
French Govt TV Monopoly 

PARIS -The French Govern- 
ment's radio and television monop- 
oly is being threatened by a group 
called the Uniteledis which is an off- 
shoot of the Socialist party and 
headed by Maurice Sevano. 

The group's first operation will be 
to get rid of the monopoly which the 
Socialists have always defended, un- 
til now. Their leaders, including sec- 
retary general Claude Estier, claim 
that monopoly is now a fiction due 
to the constant broadcasting from 
Luxembourg and Monte Carlo. 

Last year the government gave 
Radio Mote Carlo, which is a private 
company, the right to set up broad- 
casting installations at Roumoule 
and the Socialists will use this as a le- 
ver to lift the monopoly. They claim 
that under existing law no private 
station is permitted in France and 
will ask Parliament for its destruc- 
tion. 

The change of face will mean that 
the Left is now associated with mod- 
erate opinion which also wants to see 
an end to the monopoly. Recent 
changes intended to make French 
radio and television more palatable 
have failed. The fact that each pro- 
gram is a separate and independent 
company appears to have made no 
difference and the public is dissatis- 
fied. 

There have been a spate of rumors 

suggesting that before the end of the 
year the Second Program might be 
turned over to private enterprise. If 
this were to happen it would have to 
live off advertising. 

One other important fact is that at 
a time when the Syndicate is discuss- 
ing the payment of rights to the disk 
houses Uniteledis has announced it 
will not use disks at all and broad- 
casts will be live. 

Ink Contract On 
Italian Sessions 

MILAN -A new agreement has 
been reached between the Italian 
Association of the Phonographic In- 
dustry, A.F.I., and the Musicians' 
Union regarding rates for session 
men. 

First -part musicians will be paid 
$11.85 an hour and second parts will 
earn $10.39. After then they will re- 
ceive $12.30 and $10.76, respec- 
tively. 

Vocal group components will be 
paid as second -part musicians with 
the exception of chorus leaders who 
will get first -part rates. In case a 
recording for phonographic exploi- 
tation is used for a movie soundtrack 
or vice versa, the exploiter will pay a 
total extra fee of $308 to be divided 
amongst those who participate in 
the recording session. 

VERONICA AFLOAT AGAIN ? -lt is believed that former disk jockeys of the pi- 
rate broadcasting company Radio Veronica are planning to put the "station" 
on the air again. Rumor is that they will tape the programs in Spain and also 
have their administration center there. Rob Out, former program chief of 
Veronica, now managing director of the Veronica Broadcasting Organization 
(V00), says that he admires the "courage and private enterprise" of those 
concerned in making Veronica a "pirate" again, but adds that his V00 has 
nothing to do with the revival. VO0 is trying to get a legal license to broad- 
cast. 

From The Music Capilals 
Of The World 

LONDON 
After 10cc signed worldwide deal 

with Phonogram, the band's previ- 
ous record company, U.K. sent out a 
statement: "Having discovered, 
launched and supported 10cc 
through hit singles and eventually 
an album that stayed in the charts, 
we are disappointed they expressed 
a desire to leave. However, 21 mil- 
lion buys a lot of loyalty." 

New Maggie Bell album, "Suicide 
Sal," on Polydor, relates to the art- 
ist's aunt "who apparently used to 
knock men dead in Glasgow music - 
halls many years back." ... Gold 
Disk for Slade's "Slade In Flame" 
album, marking sales of more than 
$600,000.... Arthur Lee and Love 
due in U.K. for April tour. 

Britain's nine commercial radio 
stations to work together in a na- 
tional promotion in the form of a tal- 
ent search for a new British soul 
band, the contest sponsored by RCA 
Records in association with pop 
magazine Record and Popswop 
Mirror. Top prize is a recording con- 
tract, a management contract and a 
set of Bose speakers and amplifiers. 

Ringo Starr now co -owner of the 
movie rights for Terry Southem's 
"Blue Movie" book, the story satiriz- 
ing the U.S. film industry.... Rick 
Wakeman's new album "The Myths 
And Legends Of King Arthur And 
The Knights Of The Round Table" 
set for A &M release later this month. 
... Big launch for Chris de Burgh's 
debut album for A &M, "Far Be- 
yond These Castle Walls" and the 
artist is currently touring Europe 
with Supertramp. 

Alec Leslie Entertainments, a 
service company associated with Is- 
land Records, has obtained sole 
rights to the Lyceum in London's 
Strand for all rock presentations 
from the middle of May 1975, and 
say, "The closing of the Rainbow 
means that the 2,000- capacity Ly- 
ceum once again becomes a major 
rock venue here. ... Island has 
signed Italian keyboards man 
Franco Battiato to a recording con- 
tract covering all Europe except 
Italy. He was an actor prior to taking 
up music, and worked in New York 
in 1970, working with Mike 
Bloomfield. 

Debut U.S. tour for Fruup in April 
and May coinciding with their latest 
album release and featuring new 
keyboard man John Mason, who re- 
places founder -member Stephen 

Houston. ... Disco attendances 
mounting again here and group Re- 
union commemorate the fact with an 
RCA single "Disco -Tekin." ... Crit- 
icism of lyrics of Splinter's George 
Harrison -produced "Drink All 
Day" single led to greatly reduced 
BBC airplays has led to a rush re- 
lease of "China Light," originally in- 
tended just for the U.S., but with 
"Drink All Day" now on the flip 
side. 

Pilot show of "Supersonic," the 
projected new pop tv series mounted 
by producer /director Mike Mans- 
field, has been bought by London 
Weekend TV, and negotiations are 
going on for a network series, per- 
haps for the fall.... Latest company 
here to use television advertising is 
United Artists, promoting a compi- 
lation Shirley Bassey album in three 
major areas. The album comprises 
her hit singles, and is backed by ex- 
tensive point -of -sale advertising. 

Six big names, Perry Como, Andy 
Williams, Johnny Mathis, Max By- 
graves, Des O'Connor and Oscar Pe- 
terson, on a Pye charity album to be 
released in April, with proceeds to 
the National Deaf Children's 
Society.... President has launched a 
new label, Bulldog, to handle prod- 
uct licensed to the company from a 
variety of U.K. and U.S. sources, 
with first releases by David Sebas- 
tian Bach, Johnny Otis and British 
band TNT. 

And a new label for RCA, BTM 
(British Talent Management), with a 
first release of the Renaissance al- 
bum "Turn Of The Cards," and fu- 
ture signings to the label will include 
Caravan, Curved Air, Climax Blues 
Band, American Gypsy and Sonja 
Kristina. ... One -concert visit for 
Grand Funk Railroad, who play 
Wembley's Empire Pool on April 18. 

PETER JONES 

MILAN 
Guiseppe Velona, Rifi execu- 

tive international manager, to be- 
come managing director of newly - 
established WEA- Italiana. ... Pier 
Tacchini, Disch Ricordi label man- 
ager for the WEA catalogs, to join 
WEA- Italiana as product manager. 
... Franco Paradise, Phonogram 
commercial manager for eight years, 
has resigned to join the De Vecchi 
book -publishing firm as general 
manager. 

Giuseppe Abba, Philips label man- 
ager, has left to start an independent 

(Continued on page 52) 



InEernthional 

Nine U.K. Assns. Set Up Is San Remo Festival 
FOMIO, Unofficial Group -Death Knell Ringing? 

LONDON -Nine of the U.K.'s 
music industry associations, includ- 
ing the British Phonographic Indus- 
try and the Music Publishers Assn., 
have formed a joint -though as yet 
unofficial -body. 

It will be known as the Federation 
of Music Industry Organisations. 

First plans were talked over in 
November 1974, when representa- 
tives from all sides of the music in- 
dustry met under the chairmanship 
of Music Trades Assn. president 
Raymond Fox. 

As well as the BPI and MPA, 
FOMIO will represent the interests 
of the Association of Musical Instru- 

ment Industries; the Electronic Or- 
gan Distributors Assn.; the Music 
Trades Association, and its offshoot 
training center; the Piano Manufac- 
turers' Assn. and the PMA- funded 
Piano Publicity Assn.; and the Piano 
Trade Suppliers' Assn. 

Chairman of FOMIO is Dick 
Coppock, an executive of the musi- 
cal instrument firm Fletcher, Cop - 
pock and Newman. 

For its first action, the Federation 
is likely to approach the government 
on two matters: the "adverse" effect 
the introduction of variable Value 
Added Tax rates would have upon 
the music industry; and the Employ- 
ment Protection Bill. 

Italy Riot: Rock 'n' Bottle 
Fight At Reed's Concert 

Continued from page 4 

the exits. This turned into the riot 
once the kids ran into the riot squad 
outside. o 

There were disturbances outside 
the Palazzo building before the con= 
cert., with an estimated 1,000 gate 
crashers attempting to join the 6,000 
ticket- buying patrons. Among the 
gate crashers were members identi- 
fied by the Roman press as mem- 
bers of both the extreme right wing 
and left wing extremist groups. 
Ticket prices were $3.00 each. 

Political violence has become a 
common occurrence in Italy. Dem- 
onstrations are almost a daily event 
in the streets of Rome. 

The concert was an hour late. Af- 
ter skirmishes between the police 
and gate crashers, Zard agreed to 
open all the gates for all comers. 
However, by then a number of win- 
dows were already broken and there 
was the stench of teargas and water 
on the floors from opened fire ex- 
tinguishers in the halls and stair- 
ways. 

Once the doors were opened the 
audience was peaceful. Zard came 
out on the stage and told the au- 
dience that they were there for the 
music, not the politics. 

Angelo Branduardi, an Italian 
singer -songwriter, opened the con- 
cert He had to play with the hall 
lights completely on which did not 
help the audience. His set went by 
peacefully, and the hall lights were 
dimmed when the next performers, 
string driven thing came on to per- 
form. They got through about four 
songs before the serious violence 
erupted. 

"Of course I'm still in business," 
said Zard after the smoke cleared. 
But he said that a tour by the Mahe - 
vishnu Orchestra scheduled for 
March has been canceled. If there 

Rock Must Pay 
Continued from page 48 

erybody else is doing and Wilde 
Rock can get on with its main busi- 
ness of promoting new releases." 

Geoffrey Bridge, director of Brit- 
ish Phonographic Industry, says the 
case had been brought against 
Wilde Rock because it was felt the 
unlicensed duplication of tape was 
"highly dangerous" in the context of 
the BPI's fight against piracy. 

While there was nothing to sug- 
gest that Wilde Rock had any inten- 
tion other than to supply tapes to 
shops and boutiques for in -store 
promotion, he felt that for record 
companies to give blanket author- 
ization for their records to be copies 
on tape created a dangerous prece- 
dent. 

are concerts in Italy, Zard said, they 
would probably be held in the 
smaller cities. He said he could not 
see how there could be another con- 
cert in either Rome or Milan. 

Reed, who before the tour as- 
serted that he "liked riots," cried in 
his dressing room when he heard 
what was going on. When encoun- 
tered hours after the violence ended, 
said "you were right," referring to an 
earlier warning that the people who 
riot here don't care who is playing. 
His manager said that the band was 
getting out of Italy as fast as they 
could. Zurich, they said, was safer. 
Reed never did play here. 

Champlain 

Production 
Expansion 

MONTREAL -Champlain Pro- 
ductions, headed by Bob Hahn and 
based in Montreal, made its first 
move into the Canadian music in- 
dustry in November of 1973 with the 
opening of a music division in the 
company which had up until that 
time been very active in the produc- 
tion of commercials and jingles. In 
the beginning, the music division 
produced a number of records han- 
dling the promotion themselves and 
leaving the distribution up to the 
major record companies existing in 
Canada. 

Champlain has expanded to the 
recording and complete handling of 
a tight roster of Canadian artists in- 
cluding Rick Neufeld, Cal Dodd, 
The Lady And The Gentlemen fea- 
turing Fran Marée, Kurt and Noah, 
Oz, and Lisa Hartt. In addition the 
company is involved in music pub- 
lishing as well as participating in a 
number of stage musicals. They are 
currently working with a rock opera 
entitled "Kronborg: 1582" based on 
the Hatnlet story written by Cliff 
Jones which played to excellent re- 
views at the Charlottetown Festival 
in Charlottetown, Prince Edward Is- 
land. 

Bob Hahn of Champlain Produc- 
tions, had his beginnings in the in- 
dustry as a jingle writer, before he 
realized the growing potential of the 
Canadian music industry. Mark 
Robbins, who is head of record pro- 
motion and talent management for 
the company, was formerly the On- 
tario promotion manager for Qual- 
ity Records before joining Cham- 
plain in June of 1974. 

InEernotionol 
Turntable 

International 
Turntable 

Jim Tryon, sales director at Radio - 
mobile for the last two years, and 
who played a major role in the 
launch of cassette and cartridge 
hardware in the U.K., has left to be- 
come director of marketing for 
Tucker, Nunn and Grimshaw, man- 
ufacturers of clocks and watches, 
and like Radiomobile, a subsidiary 
of the Smith's Industries group of 
companies. 

With Radiomobile, Tryon was 
primarily responsible for the com- 
pany launching its first mono .cas- 
sette player in 1968, followed by a 
cartridge player in 1969. His suc- 
cessor at Radiomobile is Bill Lawrie, 
formerly field sales manager. 

Gordon Collins, general manager 
of Polydor, is transferring to the 
Phonodisc manufacturing-distribu- 
tion subsidiary where he has been 
appointed a director. The appoint- 
ment is designed to create a closer 
working relationship and better in- 
tegration between Phonodisc and 
the marketing companies Polydor, 
Phonogram and Contour. 

Terry Yeason has left World Wide 
in London, where he was label man- 
ager, and joined Power Exchange as 
creative director. 

Mafalda Hall has been appointed 
international manager at Bell in 
London. She was previously per- 
sonal assistant to managing director 
Tony Roberts. 

Press and promotion at B &C/ 
Charisma in London is now oper- 
ating under a new administrative 
set -up. Although David Jarrett is 
continuing to handle all press infor- 
mation relating to Mooncrest, Tro- 
jan and the allied B &C labels, the 
Charisma press office now operates 
independently, headed up by Jerry 
Gilbert and his assistant, Jan Green- 
slade. 

Mary Rigby has been appointed 
European promotion manager for 
A &M Records, reporting to manag- 
ing director Derek Green. Until 
recently she was working with 
A &M's Shawn Phillips in Europe, 
and previously was press officer for 
Atlantic. 

Green says: "As more English art- 
ists signed to A &M travel to Europe, 
it has become necessary for us to 
have a person in London respon- 
sible for the exploitation of these 
records and to support our licensees' 
efforts." 

Derek Sinclair, managing director 
of World Records, has been ap- 
pointed to the board of MFP. Dur- 
ing the last six months of 1974, 
World Records achieved their sales 
target for 12 months and were 
awarded six silver disks. And Betty 
Bourne, with World Records for 12 

years, latterly as sales administration 
manager with responsibility for per- 
sonnel, has been appointed to the 
World Records' board. 

Former sales manager for WEA 
for four years, Mike Goldsmid has 
been appointed as Bell's U.K. sales 
and marketing manager, in charge 
of promotions, campaigns and lia- 
ison with the EMI sales and market- 
ing staff. 

Alan Field has rejoined MAM in 
London after a break of two years, 
and his new position is head of a de- 
partment for research, artist devel- 
opment and liaison. He first joined 
the company in 1964 and left in 1972 
to set up his own management, pro- 
duction and publisihing companies. 

Kathy Saker leaves Air -Edel at the 
end of March to work as personal 
secretary for Terry Ellis, co- manag- 
ing director of Chrysalis, which is an 
associate company of Air -Edel. Air - 
Edel will continue under the direc- 
tion of executive producer Maggie 
Douglas. 

Continued from page 3 

those singers are virtually unknown. 
Two "name" artists originally in- 
cluded were Rosanna Fratello and 
Richard Anthony, but both can- 
celled out when they realized the 
way the festival was going. 

On top of these problems, it is pos- 
sible the festival will also lose its al- 
ready reduced television promo- 
tional appeal. Since two years ago, 
only the final night has been tele- 
vised; before the semifinals were 
also transmitted. Now, the rumor 
goes, the Italian State Radio and 
Television Co. will snub the event 
completely because of the poor show 
of singers. At present, the final is to 
be taped and aired some weeks later 
at a low viewing time. 

While there has been talk about 
the festival's original rules being 
"absurd" and being changed too late 
to allow reasonable participation, 
with claims that the $2,500 entry fee 
for each song and singer was too 
high, it is also admitted that most of 
the record companies and the state 

television company were looking for 
excuses to end the festival. 

And, again industry heads claim, 
the decline in the singles' market, 
from an 80 percent market share 
down to 25 -30 percent, means they 
cannot afford big spending to bring 
international stars to Italy. 

Furthermore, various scandals 
and political involvements within 
the festival organization helped 
force the state television company to 
cut its support. 

This year, the festival is organized 
by the San Remo Municipality. In 
charge of the a &r side is Bruno Pal - 
lesi, a long -time music man with a 
wide background, as top singer, 
composer and record producer. The 
orchestra is being conducted by an- 
other "veteran," Enrico Simonetta. 
Singers placed first, second and 
third take part in the UNICEF gala, 
in the Casino Theater, Sunday (2), a 
show hosted by actress Audrey Hep- 
burn. 

The gala itself will be televised 
through most of Europe. 

Nothing covers the U.K. 
like Music Week. 

Music Week is the only trade weekly that covers 
the business in its entirety. Special features on chart 
news, recording studios, radio, cartridge,TV... you 
name it -where there's music, there's Music Week. 
And we can offer excellent European coverage too. 
Music Week keeps you filled in on the British music 

scene - the acknowledged centre of European music. 
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Canada 
Irish Rovers' Road 
Lined With Success 

VANCOUVER -Now entering 
their I ith year in the music industry, 
the five -man Irish folk -band, the Ir- 
ish Rovers, who base themselves in 
Vancouver, expect to gross over $1 
million this year with 30 percent of 
that coming from television appear- 
ances; 40 percent from concerts; and 
the balance from records, publishing 
and songbooks. 

The greatest catalysts to the 
band's success was their hit on 
MCA /Decca in 1968, a song written 
by Playboy cartoonist Shel Silvers- 
tein, "The Unicorn" and the sub- 
sequent TV series hosted by the 
band every week on the CBC net- 
work in Canada each week. The 
show is seen on 43 CBC affiliate sta- 
tions across Canada with a cumula- 
tive viewing audience of close to 
three million, making it one of the 
highest rated Canadian TV shows 
on the air. 

According to manager Les Wein- 
stein, there are plans for the show to 
be syndicated to foreign markets. 

"We made a deal whereby we 
bought out the foreign rights for the 
series from the CBC," says Wein- 
stein. "We have underwritten every 
cost that occurred as a result of tak- 
ing the series outside of Canada. In 
addition to that, once we recover our 
costs, the first profits from the series 
go to the CBC. We made that type of 
deal because the TV series is a 
means of promotion; the ancillary 

oC benefits are what we are after- 
thing's like touring, record sales and 

m individual concert dates." 
The series has been sold in Aus- 

op tralia to ABC (the Australian Broad- 
casting Commission) and there are 

rn plans for the band to tour Australia 
some time in November, playing 17 
or 18 dates over a 25 -day period. 

= The series is syndicated in the U.S. 
by World Vision Enterprises, a divi- 

< sion of the American Broadcasting 2 Corp., and has so far picked up five 
American markets. 

The band is currently completing 
their 10th album but by far the most 
successful LP was "The Unicorn," 
which sold close to 500,000 copies in 
the U.S. and over 100,000 in Can- 
ada. The album sales were directly 
attributable to the sale of the single 
by the same name, which sold over 
960,000 in the U.S. and more than 
150,000 copies in Canada. Both the 
album and the single also did well in 
Australia and New Zealand. The 
follow -up single in 1968, "Whiskey 
On A Sunday," also made a number 
of U.S. charts. 

The Irish Rovers could be consid- 
ered a one -hit band but unlike other 
acts that often disappear after that 
one big song, the five members of 
the Rovers: Will, George and Joe 
Millar; Jimmy Ferguson; and Wilcil 
McDowell, have managed to stay to- 
gether as a unit and looking at a 
graph of earnings over the years, it is 
surprising to find that, financially, 
each year has been significantly bet- 
ter than the last. 

Will Millar, the leader of the 

group who has just completed a 
book entitled "Children of the Uni- 
corn" for Canadian publishers 
McClelland and Stewart Ltd., points 
out: "At the moment we can still 
tour Canada and outdraw most of 
the rock 'n' roll acts here." 

The band is looking for that sec- 
ond big record. At one point John 
Denver sat in with the band in New 
York when they recorded his song 
"Rhymes and Reasons." Milt Okun, 
Denver's producer, produced the 
session which included a number of 
top session musicians and Denver 
on twelve -string guitar. Though Will 
Millar considers it one of the best 
things that the band has recorded, it 
didn't make much impact for the 
group. 

Millar is working on a solo album, 
"The Winter World of Jacqueline," 
named after his Australian wife, and 
is putting the finishing touches on 
another book, "The Seaweed Collec- 
tor." 

The Irish Rover's songbook 
"Songs That Are Perfectly Decent" 
is in its second printing with sales 
running over 40,000 copies. Ninety - 
nine percent of the sales are through 
mail -order or on- the -spot selling at 
concerts. 

Cap -EMI 
Revamps 
Division 

MONTREAL -Capitol Records - 
EMI of Canada has restructured the 
French -side of the company with all 
French language artists on Pathe 
and the French -Canadian acts on 
Capitol Records now being handled 
exclusively from the company's 
,Montreal branch in Quebec. Previ- 
ously artist relations, advertising 
and a &r had been handled from the 
Toronto head office. 

With the reorganization, Bill Ro- 
tari, the company's eastern region 
manager based in Montreal, will as- 
sume overall responsibility for 
French acts along with his duties. 

Reporting to Rotari will be Pierre 
Dubord whose title has been 
changed from a &r representative to 
Quebec manager of a &r, and Michel 
Tremblay who will take over the po- 
sitions of manager of artist relations, 
advertising and merchandising for 
French acts as well as retaining his 
current title of French promotion 
representative. 

This unit will be bolstered shortly 
by a press and publicity department 
for French language recordings and 
artists. 

Pub Warns: Fr. Language 
Bill Would Hurt Industry 

TORONTO -Henry Beckman, 
publisher of three of Canada's audio 
publications: Audio Retailer, Au- 
dioScene Canada and Sono, has 
warned the Canadian radio industry 
that Bill 22, legislation assented to 
on July 31, 1974, and designed to 
reinforce the use of the French lan- 
guage in Quebec, could have serious 
economic implications for the Ca- 
nadian audio industry. 

Section 34 of the Quebec Lan- 
guage Legislation (Bill 22) states 
that: "products sold in Quebec must 
be labelled in French, except within 
certain limits provided by regu- 
lations." 

Explains Beckman: "Under this 
legislation, all front panels and con- 
trol knobs, as well as warranties and 
instruction books, would have to be 
predominantly in French. This, de- 
spite the fact that audio hardware is 
labeled in English throughout the 
rest of the world." 

In a survey of 12 Canadian audio 
distributors seven indicated that 
they would drop out of the Quebec 
market because the expense and 
trouble in relettering all the equip- 
ment could not be justifed for a mar- 
ket the size of Quebec. Two indi- 
cated that they would comply with 
the regulations and the other three 
thought that they needed more time 
to study the implications of the bill. 

Even Japanese equipment sold in 
Japan has English lettering on its 
front panels. Though Bill 22 has 
been assented to, the regulations 
needed to make it law are not ex- 

London Promos Stones LPs 
MONTREAL -London Records 

of Canada launched a special pro- 
motion on Feb. 17 surrounding the 
complete London Rolling Stones' 
record catalog under the name "The 
World's Greatest Rock And Roll 
Band On London Where It All Be- 
gan." The special cross -Canada pro- 
motion will concentrate on the labels 
18 -album Rolling Stones' catalog. 

Included in the sales and promo- 
tion package put together for the 

campaign was a complete merchan- 
dising kit to build dealer involve- 
ment featuring posters and displays, 
both window and in -store as well as 
a dealer incentive program that is of- 
fered by the label throughout Can- 
ada. 

To coincide with the Stones' push, 
radio stations across the country will 
be running a number of Rolling 
Stones specials. 

petted to be passed for a few 
months. There is still the distinct 
possibility as well that the bill will be 
declared unconstitutional by the 
federal courts. 

Beckman urges that all concerned 
audio marketing people in Canada 
write to the Quebec government in 
order to effect some influence on the 
final format of Bill 22. 

Person to contact is: J.G. Lavigne, 
Special Advisor to the Minister of 
State, Department of the Executive 
Council, Complex G, Quebec City, 
Quebec. 

Mahogony Rush 
Cuts `Universe' 

MONTREAL -Following re- 
spectable airplay and chart place- 
ment of their first two albums "Max - 
corn" and "Child Of The Novelty" 
in the U.S. and Canada, Montreal - 
band Mahogany Rush have a new 
album entitled "Strange Universe" 
ready for release on March 15 on 
Nine Records distributed by 20th 
Century in the U.S. and on Kot'ai 
Records distributed by United Art- 
ists in Canada. A new single, "Sat- 
isfy Your Soul" was released on Feb. 
1. 

The band's first album "Max - 
oom," which was actually released 
second in the U.S. as a catalog al- 
bum, received favorable reviews 
from the U.S. on its release. 

According to the band's manage- 
ment company, Paul Levesque 
Management, they will be on tour in 
the U.S. with Queen until March 18 
with a number of dates including 
San Antonio, March 20; Houston, 
March 21; Austin, March 22; Dal- 
las, March 23; Tulsa, March 25; 
Kansas City, March 26; San Fran- 
cisco, March 27; and Los Angeles, 
March 28 still to be confirmed. 

Frank Marino, the band's leader 
and guitar player, has legally 
changed his name to Franke Ma- 
rino. Apparently the change has 
something to do with his belief in 
numerology. 

From The Music CooiaIs 
Of The World 

TORONTO 
David George has been signed to 

A &M Records of Canada. A single 
produced by John Stewart has just 
been released. ... Ken Tobias first 
single for Attic Records "Lady 
Luck" picked up close to 105 sta- 
tions in Canada in its first two weeks 
of release.... Pat St. John of CFRW 
in Winnipeg has started a petition to 
bring the Beatles together. Hoping 
to make it the world's largest peti- 
tion, he has stations in Hawaii and 
New Zealand also involved. ... 
Margaret Trudeau, the wife of Ca- 
nadian Prime Minister Pierre Eliot 
Trudeau, has been offered the as- 
signment of photographing Andy 
Kim's next album cover. ... Copper 
Penny has just finished laying down 
five new tracks with producer Harry 
Hinde at Toronto's RCA studios. 

Murray McLauchlan sold out 
Massey Hall on Feb. 15. 
McLauchlan has just had his album 
"Sweeping The Spotlight Away" re- 
leased by Columbia as well as a new 
single "Do You Dream Of Being 
Somebody ?" He will be the subject 
of upcoming features in Time Maga- 
zine and Rolling Stone. In the latter, 
he shares the spotlight with Bruce 
Bockburn.... The Huggett Family's 
latest album "A Renaissance 
Delight" was released by Daffodil 
Records on Feb. 17. ... Stan Getz 
opened at the Colonial Tavern in 
Toronto on Feb. 17. Columbia 
Records threw a press party for him 
on the same night. ... Kelly Day of 
the Bad Manors House Band has had 
a four -track studio installed at Bad 
Manor's near Hamilton.... Newly 
signed Attic Records act Magic Mu- 
sic from Edmonton has just finished 
cutting four sides at Thunder Sound 
studios in Toronto with John Capek 
producing. ... Charity Brown's 
single on A &M "You Beat Me To 
The Punch" has been released in the 
U.S. ... May 26 is officially being 
put aside as Ian Tyson day in To- 
ronto ... to promote Stompin Tom 
Connor's latest single "Zakusta 
Polka." Boot Records sent out over 
100 "Ukrainian Survival Kits" to 
country radio stations across Can- 
ada containing a bottle of vodka and 
a European sausage. ... Peter Allen 
was in Toronto recently to promote 
his current album on A &M "Conti- 
nental American" and his new single 
"Just Ask Me I've Been There." 

Three gold records for the albums 
"Razamanaz," "Loud 'n' Proud," 
and "Rampant" will be presented to 
Nazareth on their next Canadian 
tour by A &M Records. The band's 
new album "Hair of the Dog" has 
just been released. ... Nelson Sar- 
delli appeared at the Imperial Room 
of the Royal York Hotel in Toronto 
from Feb. 17 to Feb. 22.... Grease - 
ball Boogie Band on GRT has 
changed their name to Shooter. 
. . . Bob Halley wrote, produced 
and arranged several of the songs on 
the new CTV and ABC -TV show 
"Imperial Grand Band." The show 
aired in Canada on Feb. 15. Several 
of the songs were co- written with 
Ben Raleigh in Los Angeles.... Don 
Pullen of the Charles Mingus Quin- 
tet played a solo piano concert at the 
Annex Theatre in Toronto on Feb. 
23. 

MONTREAL 
Babe Ruth received a gold album 

from Capitol Records for their debut 
album on Harvest entitled "First 
Base." Awards for helping to break 
the band in the Montreal market 
were also given to Les Sole and Earl 
Jive of CHOM -FM in Montreal and 

Michel Theriault of Ottawa's Treble 
Clef record stores. ... Polydor Ltd. 
has signed a long -term licensing 
agreement with Claridge Records of 
Los Angeles. First release under the 
deal is "Don't Call Us, We'll Call 
You" by Sugarloaf. The agreement 
was signed by Frank Gould of Pol- 
ydor. Polydor Ltd. has also con- 
cluded a Canadian distribution deal 
with All Platinum Records which 
covers both new product and back 
catalog. The first release under the 
pact is "Shame, Shame, Shame" by 
Shirley and Co. on the Vibration la- 
bel. ... U.S. lawyer Nat Weiss will 
represent the business affairs of All 
The Young Dudes in the U.S. ... 
Polydor has released the debut al- 
bum of Judy Henderson, formerly of 
Montreal now living in Sydney, 
Australia. The album is entitled 
"Making Waves." ... The Music 
Capitals of the World column (Bill- 
board, Feb. 15/75) stated that Paul 
Simon has visited Andre Perry's Le 
Studio in Morin Heights. Actually it 
was Art Garfunkle. 

VANCOUVER 
London Records has signed Ca- 

millo, a young singer /songwriter from 
Vancouver. His first single for the la- 
bel will be "Big Mama." ... Valdy 
has set out on a 31 date tour of Can- 
ada which began in Victoria, B.C., 
on Feb. 15 and will finish up at 
Whitehorse in the Yukon on April 
30. ... Robert Bone has been ap- 
pointed British Columbia branch 
manager of WEA Music of Canada. 
... Mushroom Records' new distrib- 
utor for the Maritimes and Quebec is 
Alta Music of Montreal. ... Jayson 
Hoover was a special guest star on 
the Ike & Tina Turner show in Ed- 
monton and Calgary. ... Wayne 
Bryant, formerly music director of 
CHED in Edmonton, is now pro- 
gram director at CHFM FM in Cal- 
gary. MARTIN MELHUISH 

Col Marketing 
Campaign on 
`Superstars' 

TORONTO -A national market- 
ing plan instigated by Columbia 
Records of Canada, Superstar Sale, 
was kicked off last month. It is a mul- 
timedia marketing campaign which 
makes Columbia's catalog of best 
sellers available with a buy -in dis- 
count to those customers that qual- 
ify. For February, Columbia is of- 
fering its customers an 18 percent 
discount on all regular LPs and 10 
percent off on regular tape cost. 

Artists included in this special sale 
will be Bob Dylan, Mac Davis, Neil 
Diamond, Billy Joel, Santana, Chi- 
cago, Steppenwolf, Kris Kristoffer- 
son, Charlie Rich, Murray 
McLauchlan, Billy Swan, Herbie 
Hancock, Miles Davis and others. 

Radio and television time has 
been purchased in all major Cana- 
dian cities to accommodate specially 
prepared Superstar commercials 
with over 20 separate accounts tied 
into this media buy. Other accounts 
will participate through multi -prod- 
uct newspaper advertising. 

To further stimulate interest in the 
special promotion, a number of new 
Superstar Rock 'n' Roll games will 
be given away to key participating 
customers. 

Additional in -store support will 
include illustrated dealer mailings, 
full color wall posters, multiproduct 
mobiles, giant hard -back color artist 
photos and header cards. 



Capitol 
GENTLE GIANT: 

In their first Canadian appear- 
ances since two years ago playing to 
small houses on multiple bills, 
Gentle Giant returned to Canada in 

January as headliners, leaving be- 

hind them a trail fo ecstatic reviews 
and the feeling that before long 
they will be leading the field among 
progressive rock groups. 

The British quintet puts on a 

show of constantly startling music 
from their opening number, COGS 

IN COGS from The Power And The 
Glory, to a rousing finale which 
featues a hilarious violin solo by Ray 

Shulman. Between the five of them 
they play an orchestral array of in- 
struments, allowing them to form a 

quartet on recorders one minute 
followed soon after by a five -part 
harmony piece on xylophones. 

Despite the complexities of their 
music which rivals the most am- 
bitious of their competitiors, Gentle 
Giant never forget that they are en- 

tertainers; and rather than being 
an end in itself, their instrumental 
fluency becomes a freeing agent 
that allows them to put on a show 
full of movement and humour. 

The Giant tour began at the Mon- 
treal Forum on January 14th, 
where they were supported by Capi- 

tol's own Maneige, and they earned 

POWER AND GLORY 
top marks for good progress from 
the Montreal Star critic, Juan Rodri- 
guez: "Since (their last appearance 
three years ago) they've developed 
a musical style considerably more 
absorbing than their heavy-rock 
competitors." 

On to Ottawa, where Bill Provick 
headlined his Ottawa Citizen piece, 
"Gentle Giant's Rock Strange But 
Superb," observing that: "Gentle 
Giant defies labels, but it can be 

Gentle Giant enjoys a joke with 
Capitol's Scoot Irwin. 
said that in the use of dynamics to 
underline their musical message, 
their carefully metered madness 
approaches Jethro Tull's Ian Ander- 
son multiplied by five. They also 
possess the lyrical grace of Yes. But 
as Yes tends to soar strictly in the 
higher ranges, Gentle Giant oper- 
ates expertly on numerous levels." 
And: "Gentle Giant rock doesn't 

LENNON, MANEIGE HIGHLIGHT 

FEBRUARY NEW RELEASES 
A particularly active month for 

new releases is highlighted in Feb- 

ruary by an adventurous Canadian 
debut and the long- awaited "Rock 
'N' Roll" LP from John Lennon. 

The debut album is "Maneige" 
from the group of the same name, 
which means, incidentally, 'merry- 
go- round.' Capitol's A &R Director, 
Paul White, is releasing their album 
on EMI's prestigious Harvest label 
in recognition of their distinctive 
brand of music that rightfully be- 

longs with such progressive fare as 
the Pink Floyd and Triumvirat. 
Maneige's sound is angular, mag- 
ical, and without a doubt the most 
innovative music yet to be heard 
from a Canadian group. Producer, 
Lee de Carlo, spent many long 
hours in Toronto's Manta Studios 
recording and. mixing the various 
overdubs to piece together the final 
four tracks; one of which, THE 
TIRED OLD SHIP, is a 21- minute 
suite for percussion, flute, piano 
and vibraphone. 

The Lennon album, produced 
and arranged by John with Phil 
Spector, contains fifteen classic 
rock 'n' roll songs including two 
medleys. They are the songs John 
has known all his musical life; songs 
from the pre -Beatle era like PEGGY 

SUE, BE- BOP -A -LULA, BONY MO- 
RONIE and SWEET LITTLE SIX- 
TEEN. 

Ring O'Records makes its label 
debut this month with an album of 
tunes from Ringo Starr's break- 
through "Ringo" LP played on an 
ARP 2500 synthesizer. David 
Hentschel is the synthesist, and the 
title is "Sta °rtling Music." Hent- 
schel is a master of the space-age 
instrument and has played ses- 
sions for Ringo, Nilsson and Elton 
John. The label's first single will be 
OH MY MY from this album. 

While rock music continues to 
feed off the artistic vitality of the 
Sixties, and the semipopular outfits 
from the past decade fragment and 

re-emerge as supergroups, there re- 

mains the need for someone to 
speak to a new generation of fans 
with all the energy and recklessness 
that characterized rock music in the 
days before it became art; that 
need is answered by Capitol's new 
high -voltage quintet, Black Sheep, 
who describe themselves as "loud 
and raunchy." Their first album, 
"Black Sheep" is just that; they 
don't belong to any back-to-basics 
movement, rather, they're a part of 
this new generation and they're in- 
troducing their own basics. Be pre- 
pared. 

Other new names for this month 
and the future include Roger Moon, 
a young English songwriter whose 
debut album, produced by Peter 
Frampton, is "Nobody Knows My 

Name "; and the Sadistic Mika Band 
from Japan, protégés of Roxy Music 
and Procol Harum producer Chris 
Thomas, and fronted by the most 
unsadistic -looking Mika Kato and 
her husband Kazu. 

Evie Sands, who hit the charts in 
1965 with TAKE ME FOR A LITTLE 
WHILE, is now signed to Dennis 
Lambert and Brian Potter's Haven 
label. "Estate Of Mind" will be her 
first album, with Lambert and Pot- 
ter doing for her what they have 
done so successfully for the Right- 
eous Brothers. 

Capitol Country is represented 
this month by the aptly -titled "Fred- 
die Hart's Greatest Hits." Nine of 
the ten songs on the LP were #1 
country hits, including his classic 
EASY LOVING. Jazz fans will wel- 
come a new album from Grammy 
Award winners, Supersax, who have 
added a seventeen -piece string sec- 
tion for "Supersax Plays Bird With 
Strings"; and to complete the Feb- 
ruary release we have a Lettermen 
album of love songs: "There Is No 
Greater Love," and "Hollywood 
Party" from the inimitable Mrs. 
Mills. 

Canada 
stomp and shout. It jumps, twists, 
feints and counterpunches. The 
notes from assorted instruments 
sometimes fly in tandem and other 
times rebound off each other ... 
but there is always a solid core and 
strong beat to hand on to." 

Their Toronto date at Convoca- 
tion Hall was a late starter owing to 
the non -arrival and hurried replace- 
ment of a rented sound system, so 

newsprint reviewers were unable to 
make their deadlines. But Wilder 
Penfield was there for CHUM -FM 

and saw the Giant "working as hard 
as any band I've ever seen since 
The Who.... I think Gentle Giant is 

going to be one of the most impor- 
tant bands on the Seventies." 

The group finished the Canadian 
leg of their tour at Wilfrid Laurier 
University in Waterloo, where Kitch- 
ener- Waterloo Record reviewer, Vic- 

tor Stanton, called their appear- 
ance "one of the most dazzling 
displays of musicianship I've ever 
witnessed by a rock group." 

According to Gentle Giant's 
Derek Shulman, the group will be 

returning to Britain at the end of 
their current U.S. tour, and will be 

working on a new album for mid- 
summer release to coincide with 
their next visit to North America. 

SINGLES POLICY 
Dave Evans, Capitol Canada's 

Director of Marketing, recently 
announced to our customers a 

new policy covering the ex- 

change of singles product. Ef- 

fective from the date of the an- 

nouncement- February 7th -all 
singles on the Capitol, EMI, 

GRC, Vanguard, Apple and 
Arista labels will be accepted for 
exchange on a 100% basis. The 
policy covers all singles released 
on these labels since 1st Janu- 
ary, 1975, and will enable cus- 

tomers to stock up fearlessly on 

such future hits as RUNNIN' 
CHILD by Chris Kearney, Peter 
Donato's OH JEROME and West 
Egg's SYSTEMATIC LADY, while 
they make hay with all our estab- 
lished hitmakers such as Anne 
Murray, Ringo, Melanie, Blue 
Swede and The Fifth Dimension. 

ROSTROPOVICH: 
Russian -born cellist, Mstislav 

Rostropovich, after a string of Ca- 

nadian concerts in February, has 
been received with unanimous and 
sweeping acclaim by the critics. 

John Kraglund, writing in the To- 

ronto Globe & Mail, named his Feb- 

ruary 1st recital "the high point of 
the season," and continued: "It is 

conceivable that sometime within 
someone's memory something 
more exciting that Mstislav Rostro- 
povich happened to the cello. If so, 

it has been kept a secret." And: 
"Certainly nothing I have attended 
has done so much to revive enthusi- 
asm for the art of music." 

Two days later in Montreal, The 
Gazette's Jacob Siskind heard "the 
dramatic playing of one of the most 
forceful artists of the present cen- 
tury," and observed: "No one else 
plays the cello as brilliantly, no one 
else has the capacity to so mes- 
merize an audience with this instru- 
ment." 

Mstislav Rostropovich's most re- 

cent recording is a vivid "Schehera- 
zade" on Angel, where he appears 
as conductor with the magnificent 
Orchestre de Paris as his instru- 
ment. 

(ADVERTISEMENT) 

BABE RUTH GOLD 19'S 

Before they set off on their U.S. 

tour with Roxy Music, English rock- 
ers Babe Ruth stepped up to the 
plate in Montreal to receive a Gold 
Leaf Award for outstanding Cana- 
dian sales of their "First Base" de- 

but LP on the Harvest label. Capitol 
Canada's Director of Marketing, 
Dave Evans, made the presentation 
at a reception on the evening of 
February 12th at Le Cercle disco- 
theque in Old Montreal. The setting 
was most appropriate, for it was the 
discotheques in Montreal that be- 

gan playing a cut from the album 
way back in 1973, which, together 

Haan has her own following of ad- 
mirers. 

Many of them were among the 
100 -plus media people who turned 
out for the evening, and Babe Ruth 
took advantage of the occasion to 
thank everyone in the industry who 
had contributed to their Canadian 
triumph. The group presented a 

special honorary Gold Leaf Award to 
Michel Theriault of Ottawa's Treble 
Clef store, who began promoting 
"First Base" when it first became 
available through Capitol's Imports 
Division. Other special awards were 
given to Les Sole and Earl Jive of 

Michel Theriault (with award) and Harvey Glatt of Treble Clef flank Babe 

Ruth's Ed Spevock, Jenny Haan, Steve Gurl, Alan Shacklock and Dave Hewitt. 

CHOM, Montreal's powerful FM 

rocker, which was a prime factor in 

the album's success; and to Bill Ro- 

tari, Capitol's Eastern Region 
Manager, for the enthusiastic sup- 
port he had put behind the group. 

A lengthy provincial tour to com- 
mence in April was announced for 
the group by Guy Latraverse of Ke- 

bec Spec, who shared in the promo- 
tion of the last Babe Ruth tour in 

August. Meanwhile, the group's 
third album, "Babe Ruth" (just re- 

leased), is receiving heavy national 
exposure on FM stations, and is cer- 

tainly their best to date. 

with radio play in Ottawa and Mon- 

treal, led to a provincial hit single 
for the group. 

The single was guitarist Alan 
Shacklocke's THE MEXICAN (based 
on Morricone's theme from "For A 

Few Dollars More"), and it became 
the catalyst that sparked a Ruth - 
mania in Quebec, resulting in the 
album selling unusually huge quan- 
tities for a debut. Shacklock himself 
has become a local guitar hero, and 
deservedly so, through his work on 

the group's three albums and two 
tours to date; and singer Jenny 

TAVARES PLAYS FOR FREE 
The Tavares brothers paid us a 

flying visit on February 6th, donat- 
ing their services at a benefit con- 
cert for the United Athletes Coali- 
tion of Canada, 13,000 people 
turned out to Toronto's Maple Leaf 
Gardens for the show, which was to 
have featured Ike & Tina Turner 
and Marvin Gaye -but a last- minute 
illness had forced the Turner Revue 
to cancel, leaving the audience in a 

less- than -receptive mood as Ta- 
vares took the stage. 

The brothers' professionalism, 
however, turned the crowd around; 
and finally earned Tavares a stand- 
ing ovation at the end of a fast - 
paced set containing their hit 
SHE'S GONE and CHECK IT OUT- 

which extended into a ten -minute 
singalong with the audience clap- 
ping the beat and singing the re- 

frain. 

Robert Martin, music scribe for 
the Toronto Globe & Mail, made 
these observations in his review of 
the show: "... Finally some action, 
Tavares is a hot new act that spans 
the gap between soul and rhythm 
'n' blues. 

"Four different lead voices gave a 

great deal of variety to the perform- 
ance ... When the group did sing 
familiar numbers, it managed to 
give readings to the songs that were 
its own, and certainly as good as the 
original hit versions." 

Backstage after the concert: Pooch Tavares, Arnold Gosewich, Barry Staf- 
ford, Dave Evans and Tiny Tavares form a protective wall behind Ralph, 
Chubby, Butch and a captivated Bill Bannon. 
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but as yet undefined activity within 
the music business. ... Romeo Fru- 
mento, a music biz veteran, has re- 
signed from his post as commercial 
manager to Ariston Records. ... 
Mario Rapallo switches from Saar 
Music management to the Curci- 
Carosello Group general man- 
agership. 

Alberto Pasquini, part of the EMI - 
Italiana promotion team, has been 
promoted to international repertoire 
manager. ... Vadette Records is to 
move into its own building, which 
includes a recording studio, at Roz- 
zana in the southwest outskirts of 
Milan. ... New record company, 
Moresco, established by composer 
Edilio Capotosti. ... and other new 
production companies here are Clou 
and Nueve Orizzonte, both set up by 
newcomers in the industry. 

Fonit -Cetra has licensed its mas- 
ters of operas "Gioconda" and 
" Traviata" to Slovart of Bratislava, 
Czechoslovakia, and a possible gen- 
eral agreement over the company's 
opera catalog is being sought by a &r 
manager Mario Zanoletti in Bratis- 
lava for all Socialist countries ex- 
cluding Poland, Yugoslavia and 
Bulgaria. 

Ri -Fi Records reached general 
agreement with the General Re- 
cording Corp., of Atlanta, Ga., 
which includes the licensing of the o GRC, Aware and Hotlanta catalogs, 

< plus sub -publishing of the GRC 
gmusic companies. ... CBS /Sugar is 

J the Italian licensee of recently set -up 
E Stallion Records of London. 

u Senn Sound has purchased the 
r- record catalog of CAR Juke Box, a 
Cr).,- company which recently stopped 

operating. The product includes 
= recordings by "standard" artists 
U such as Luciane Tajoli and Le Orme. 
Q A few months ago, Senn Sound also 
2 bought the Vis Radio record catalog, 

perhaps the oldest and most sub- 
stantial catalog of Neapolitan songs. 

GERMANO RUSCITTO 

COPENHAGEN 
Canadian group Guess Who get- 

ting heavy airplay here for their lat- 
est album "Flavours" (RCA). ... 
3,000 tickets refunded from boxof- 
fice because of cancelled Osmonds' 
concert for the huge Brondby Hall, 
where the European ice skating 
championships were recently held . 

Billy J. Kramer, former chart -top- 
per with the Brian Epstein `Beatles' 
stable," here to open new Copenha- 
gen restaurant, the Hard Rock Cafe. 
... Elvis Presley well represented in 
the Danish charts following celebra- 
tions of his 40th birthday. ... The 
Walkers (Star Box -Phonogram) 
topped local charts with single 
"Striptease." 

Big business for Deep Purple 
(Purple). ... Bandleader lb Glinde- 
mann under long -term contract with 
U.S. Capitol for several important 
projects.... Dee jay Thorkild Thyrr- 
ing paid with $5,000 -worth of al- 
bums from the Bristol Music Center 
for opening the Terdenskield Disco- 
theque in Copenhagen. ... John D. 
Winkelmann, managing director of 
Phonogram, busy with meetings 
with Denmark retailers. 

Bachman- Turner Overdrive (Mer- 
cury) finally made it here with their 
single "Ain't Seen Nothing Yet" and 
the album "Not Fragile." ... Huge 
success for a talent- spotting search 
through daily newspaper Ekstra 
Bladets Pladechance. ... Final con- 
cert plans for Alice Cooper and El- 
ton John to be announced soon... . 

Heavy airplay for Carol Douglas' 
cover version of "Doctor's Orders." 

Conductor /pianist Daniel Baren- 
boim and the English Chamber Or- 
chestra due to present a Mozart pro- 
gram in concert at the Falkener 
Theater.... Lou Reed here for ICO- 
promoted concert at the Tivoli, Feb. 
27. ... Haydn, Mozart and Beetho- 
ven program with conductor Carlo 
Zecchi and soloist Fausto Zadra 
with the Sjaelland Symphonic Or- 
chestra planned. ... And a church 
concert, with free admission, in 
Glostrup Ostervang Church by Nor- 
wegian folk and classical singer Bir- 
gitte Grimstad singing Bach, Carl 
Nielsen and Norwegian folk songs. 

KNUD ORSTED 

TOKYO 
Although Japanese artists, paint- 

ers, performers and models usually 
celebrate their "Paris Sai" (Paris 
Festival) on July 14 like all the 
French people do, seems March of 
this year is the month of chansons in 
Japan. This month, the Ginparis 
coffee parlor, noted for two decades 
as Japan's off -Ginza chanson 
mecca, becomes an independent 
record producer. Its first locally pro- 
duced chanson album and a single 
are scheduled for release this month 
through Teichiku Records. The Gin - 
paris is planning to produce and re- 
lease a chanson album or a single 
very month for Japan -wide distribu- 
tion by Teichiku. Also this month, 17 
concert dates have been fixed for 
Enrico Macias, March 3 -29, by the 
Ishii Music Office headed by Japa- 
nese chanteuse Yoshiko Ishii, 13 for 
Juliette Greco, Mar. 3 -26, by Uni- 
versal Orient Promotions and 5 for 
Julien Clerc, Mar. 15 -23, by Kyodo 
Tokyo, also 13 for Georges Mous - 
taki, between Mar. 18 and Apr. 4, by 
Susiseisha King. 

Record has released "Engelbert 
Humperdinck /His Greatest Hits" 
and "Engelbert/My Love" to mark 
the London recording artist's second 
Japan performance tour being 
wound up in Nagoya, Saturday 
(March 1). ... Ai Music says a 
"Charlie Parker Memorial Concert" 
slated for Mar. 12, the 20th anniver- 
sary of his death, will feature Japa- 
nese alto saxist Sadao Watanabe and 
his new quintet, also the Yamaha 
studio orchestra, with numbers ar- 
ranged by Benny Golson.... Pablo 
Records' Norman Granz, here as 
Ella Fitzgerald's personal manager 
for her Japan performance tour, 
Feb. 13 -19, sees timely release of 
"Ella In London" by Polydor K.K., 
marking continued popularity of 
jazz in Japan ever since JATF in 
1953. 

Polydor K.K. is releasing "Mona 
Lisa /Donny Osmond" here Satur- 
day (Mar. 1) prior to the Osmonds' 
Japan performance tour scheduled 
for Mar. 8- 13. ... Atsutaka Torio, 
head of Victor Artists Corp. of Japan 
and Victor Music Publishing, has 
taken Nihon Victor recording duo 
Cherish (Talent in Action, Dec. 28, 
1974) to Nashville to cut an album 
under Bud Logan's supervision... . 

Seems Shigeko Arai, Aoyama Music 
Promotion's secretary, interpreter 
and music publisher's "girl Friday," 
has other talents, too. She's doubling 
as a jazz vocalist, but modestly ad- 
mits to a repertoire of only 60 num- 
bers. ... Kyodo Tokyo has fixed 10 
concert dates for Roberta Flack. Her 
first Japan performance tour starts 
Mar. 26/27 at the Festival Hall in 
Osaka and ends April 6 at the new 
Kenmin Hall in Yokohama. ... Ja- 
pan's mass communications media 
have run out of superlatives in de- 
scribing the Three Degrees' return 
performance tour.HIDEO EGUCHI 

Hits O Thé Wodd 
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BRITAIN 
(Courtesy Music Week) 

Denotes local origin 
SINGLES 

This Last 
Week Week 

42 32 LEGOSKANGA- Rupie Edwards 
(Cactus) -Creole ( Rupie Edwards) 

43 42 l'MON MY WAY -Dean Parrish 
(UK)- Robert Mellin (Eliot 
Greenberg /Doug Morris) 

44 - SWEETMUSIC- Showaddywaddy 
(Bell) Bailey /DJM (Mike Hurst) 

45 43 WELOVE EACH OTHER -Charlie Rich 
1 9 MAKE ME SMILE (COME UP AND (Epic)- London Tree (Bill Sherrill) 

SEE ME)- Steve Harley & 46 33 STREETSOF LONDON- (Ralph 
Cockney Rebel (EMI)- Trigram/ McTell (Reprise) -Essex (Ralph 
Rak (Steve Harley /Alan Parsons) McTell) 

2 1 JANUARY -Pilot (EMI) -Robbins 47 46 THISMONDAY MORNING FEELING - 
(Alan Parsons) Tito Simon (Horse) -B&C (F. 

3 2 PLEASE MR. POSTMAN- Carpenters Foster) 
(A&M)- Dominion (Carpenters) 48 41 SIXTYMINUTE MAN -Trammps 

4 3 SUGAR CANDY KISSES -Mac & (Buddah) -Lark /Carlin (Baker/ 
Katie Kissoon (Polydor) -ATV Harris /Young) 
(Wayne Bickerton) 49 37 AREYOU READY TO ROCK - 

5 26 THE SECRETS THAT YOU KEEP - Wizzard (Warner Bros.) -Roy 
Mud (RAK)- Chinnichap /RAK Wood /Carlin (Wizaard) 
(Mike Chapman / Nicky Chinn) 50 47 YVIVA ESPANA -Sylvia (Sonet)- 

6 4 GOODBYE MY LOVE- Glitter Band Rune Ofwerman 
(Bell) -Rock Artists (Mike 
Leander) 

LPs 

7 15 SHAME SHAME SHAME -Shirley & This Last 

Co. (All Platinum) -B&C (Sylvia) Week Week 

8 5 ANGIE BABY -Helen Reddy 
(Capitol)- Warner Bros. (Joe 1 1 ENGELBERT HUMPERDINCK'S 

Wissert) GREATEST HITS (Decca) 
9 10 FOOTSEE -Wigan's Chose Few 2 2 ELTON JOHN'S GREATEST HITS 

(Pye Disco Demand)- Planetary (DJM) 
Nome London Ltd. 3 3 TUBULAR BELLS -Mike Oldfield 

10 7 BLACK SUPERMAN (MUHAMMED (Virgin) 
ALI)- Johnny Wakelin & the 4 4 THE SINGLES 1969.1973 - 
Kinshasa Band (Pye)- Francis Day Carpenters (A&M) 
& Hunter (Robin Blanchflower) 5 9 BLOOD ON THE TRACKS -Bob 

11 17 GOOD LOVE CAN NEVER DIE- Dylan (CBS) 

'Alvin Stardust (Magnet)- 6 6 SIMON & GARFUNKEL'S GREATEST 

Bumper Songs (Peter Shelley) HITS (CBS) 
12 21 MY EYES ADORED YOU- Frankie 7 5 SHEER HEART ATTACK -Queen 

Valli (Private Stock) -KPM /Jobete (EMI) 
London (Bob Crece) 8 8 THE DARK SIDE OF THE MOON - 

13 14 YOUR KISS IS SWEET- Syreeta Pink Floyd (Harvest) 
(Tamla Motown) -Jobete London 9 10 CRIME OF THE CENTURY - 
(Stevie Wonder) Supertramp (A&M) 

14 12 STAR ON A TV SHOW- Stylistics 10 14 CAN'T GET ENOUGH -Barry White 

(Avco) -Avemb /Cyril Shane (20th Century) 
(Hugo & Luigi) 11 7 DAVID ESSEX (CBS) 

15 20 IT MAY BE WINTER OUTSIDE -Love 12 15 BRIDGE OVER TROUBLED WATER - 
Unlimited (20th Century) -Ed Simon & Garfunkel (CBS) 

Kassner (Barry White) 13 19 NOT FRAGILE -Bachman- Turner 
16 11 NOW I'M HERE -Queen (EMI) - Overdrive (Mercury) 

Trident /Feldman (Roy Thomas 14 11 BAND ON THE RUN -Paul 
Baker /Queen) McCartney & Wings (Apple) 

17 24 I'M STONE IN LOVE WITH YOU - 15 12 ROLLIN -Bay Rollers (Bell) 
Johnny Mathis (CBS) -Gamble 16 13 AND I LOVE YOU SO -Perry Como 

Huff /Carlin (Thom Bell) (RCA) 
18 25 PLEASE TELL HIM THAT I SAID 17 48 FREE AND EASY -Helen Reddy 

HELLO -Dana (GTO) -Hush/ (Capitol) 

Chrysalis (Geoff Stephans) 18 22 RAINBOW -Peters & Lee (Philips) 
19 50 ONLY YOU CAN -Fox (GTO)- 19 25 NEIL DIAMOND'S 12 GREATEST 

Gurusama Music (Kenny Young) HITS (MCA) 

20 13 PROMISED LAND -Elvis Presley 20 17 ORCHESTRAL TUBULAR BELLS - 
(RCA) -Tristan Royal Philharmonic Orch. /Mike 

21 6 THE BUMP -Kenny (RAK) -Martin/ Oldfield 

Coulter (B. Martin /P. Coulter) 21 - PROMISED LAND -Elvis Presley 

22 18 PURELY BY COINCIDENCE - *Sweet (RCA) 

Sensation (Pye) -M &M (Des 22 24 THE BEST OF JOHN DENVER (RCA) 

Parson /Tony Hatch 23 18 SHOWADDYWADDY (Bell) 
23 - IF -Telly Sauales (MCA) -Screen 24 39 STREETS -Ralph McTeII (Warner 

Gems /Columbia (Snuff Garrett) Bros.) 
24 38 HOW DOES IT FEEL -Slade 25 - GOODBYE YELLOW BRICK ROAD- 

(Polydor) -Barn (Slade Ltd.) Elton John (DIM) 
(Chas Chandler) 26 16 DONNY -Donny Osmond (MGM) 

25 8 MORNING SIDE OF THE 27 33 BACK HOME AGAIN -John Denver 

MOUNTAIN -Donny & Marie (RCA) 

Osmond (MGM) -Warner Bros. 28 34 THE BEST OF BREAD (Elektra) 

(Mike Curb) 29 23 PROPAGANDA -Sparks (Island) 

26 30 MY LAST NIGHT WITH YOU - 30 27 ROCK YOUR BABY -George McCrae 

Arrows (RAK) -RAK (Mickie (Jayboy) 

Most) 31 43 MEDDLE -Pink Floyd (Harvest) 

27 16 HELP ME MAKE IT THROUGH THE 32 - THE BAKER GURVITZ ARMY 

NIGHT -John Holt (Trojan) -KPM (Vertigo) 

(Tony Ashfield) 33 - GLEN CAMPBELL'S GREATEST HITS 

28 23 SOMETHING FOR THE GIRL WITH (Capitol) 

EVERYTHING- Sparks (Island) - 34 21 COMMONERS CROWN- Steeleye 

Island (Muff Winwood) Span (Chrysalis) 

29 35 SOUTH AFRICAN MAN -Hamilton 35 - REMEMBER YOU'RE A WOMBLE- 
Bohannon (Brunswick)- Wombles (CBS) 

Burlington (Hamilton Bohannon) 35 - HELLO- Status Quo (Vertigo) 

30 22 ROLL ON DOWN THE HIGHWAY - 36 26 COP YER WHACK OF THIS -Billy 
BachmanTumer Overdrive Connolly ( Polydor) 

(Mercury) -Screen Gems/ 37 - I LOVE -COUNTRY MUSIC -Val 
Columbia (Randy Bachman) Doonican (Philips) 

31 29 SHOORAH SHOORAH -Betty Wright 38 - INNVERVISIONS- Stevie Wonder 

(RCA) -Warner Bros. (Willie (Tama Motown) 

Clarke) 39 44 SMILER -Rod Stewart (Mercury) 

32 - PICK UP THE PIECES -Average 40 - QUEEN 2 (EMI) 

White Band (Atlantic)- Warner 41 50 ROCK ON -David Essex (CBS) 

Brothers (Arlf Mardin) 42 - HUNKY DORY -David Bowie (RCA) 

33 27 NEVER CAN SAY GOODBYE- Gloria 43 - WALLS & BRIDGES -John Lennon 

Gaynor (MGM) -Jobete London (Apple) 
(Monardo/ Bongiovi /Ellis) 44 42 RELAYER -Yes (Atlantic) 

34 34 LOVE GAMES -Drifters (Bell) - 46 40 THIS IS THE MOODY BLUES 

Macaulay/ Cookaway (Cookaway) (Threshold) 

35 36 NO. 9 DREAM -John Lennon 46 - THE BEATLES 1962 -1966 (Apple) 

(Apple) -Lennon /ATV (John 47 - SGT. PEPPER'S LONELY HEARTS 

Lennon) CLUB BAND- Beatles 

36 49 DREAMER -Supercamp (A &M)- (Parlophone) 

Delicate/ Ronda (Ken Scott) 48 - PILE DRIVER- Status Quo (Vertigo) 

37 19 BOOGIE ON REGGAE WOMAN - 49 20 MUD ROCK -Mud (RAK) 

Stevie Wonder (Tama Motown) - 50 - A THOUSAND VOICES OF HOLT - 
(Stevie Wonder) John Holt (Trojan) 

38 45 MY HEART'S SYMPHONY -Gary 
Lewis & the Playboys (United 
Artists) -Warns Bros. (Snuff 
Garrett /Leon Russell) ITALY 

39 28 MS GRACE -Tymes (RCA) -Hall (Courtesy Germano Ruscitto) 

(Billy Jackson) LPs 

40 31 YOUR MAMA WON'T LIKE ME- This 
Suzi Quatro (Rak)- Chinnichap/ Week 
Rak (Mike Chapman /Nicky Chinn) 1 ANIMA LATINA -Lucia Battisti (Numero 

41 MANDY -Barry Manilow (Arista) - Uno /RCA) 
Screen Gems /Columbia /Grahple 2 XIXA RACCOLTA -Fausto Papetti (Durium) 
(Manilow /Dante/Davis) 3 SERENO E' -Drupi (Ricordi) 

4 STORMBRINGER -Deep Purple (EMI) 
5 BORBOLETTA -Santana (CBS /MM) 
6 IN CONCERT -James Last (Polydor/ 

Phonogram) 
7 LIVE IN USA -P.P.M. (Numero Uno /RCA) 
8 BABY GATE & MINA -Mina (PDU /EMI 
9 CAN'T GET ENOUGH -Barry White 

( Phonogram) 
10 WHITE GOLD -Love Unlimited Orchestra 

(Phonogram) 
11 STANZE DI VITA QUOTIDIANA -Francesco 

Guccini (Columbia /EMI) 
12 WHIRLWINDS -Deodato (MCA /MM) 
13 ALAN SORRENTI (Harvest /EMI) 
14 THE LAMB LIES DOWN ON BROADWAY - 

Genesis (Charisma / Phonogram) 
15 LA VOGLIA DI SOGNARE -Ornella Vanoni 

(Vanilla/ Fonit /Cetra) 

MEXICO 
(Courtesy Radio Mil) 

SINGLES 
This 
Week 

I QUIERES SER MI AMANTE -Camilo Blanes 
(Ariola) 

2 LOS HOMBRES NO DEBEN LLORAR -King 
Clave ( Orfeon) 

3 TE JURO QUE TE AMO -Los Terricolas 
(Gamma) 

4 MI PLEGARIA -Cesar (Capitol) 
5 MUNDO DE JOGUFTE -Lupita D'Alessio 

(Orfeon) 
6 EL REY -Jose Alfredo Jimenez (RCA) Hnas 

Huerta (CBS) 
7 ONLY YOU -Ringo Starr 
8 FEELINGS -Morris Albert (Gamma) 
9 TOMAME O DEJAME -Mocedades (Artois) 

10 RIDIN' FREE, LIVIN' LONELY -Harris 
Chalkitis (Barclay) 

JAPAN 
(Courtesy: Music Labo, Inc.) 

SINGLES 
This 
Week 

1 SHITETSU ENSEN -Goro Noguchi 
(Polydor) -Tokyo 

2 Al NO MAYOIGO- Agnes Chan (Warner)- 
Watanabe 

3 FUYU NO IRO- Momoe Yamaguchi (CBS/ 
Sony) -Tokyo 

4 HAJIMETE NO DEKIGOTO- Junko 
Sakurada (Victor) -Sun 

5 22 SAI NO WAKARE -Kaze (PANAM)- 
PMP, CMP 

6 KOGARASHI NO FUTARI- Sakiko Itoh 
(Toshiba) -NTV, Union 

7 PLEASE MR. POSTMAN- Carpenters 
(A &M) -Taiyo 

8 SARABA HAISEIKO -Sueo Masuzawa 
( Polydor)- Diamond 

9 ONNA NO YUME -Aki Yashiro (Teichiku)- 
Ai 

10 KAREI NA UWASA- Finger 5 (Philips) - 
Nichion, Tokyo Music 

11 WATASHI INOTTEMASU- Toshi Itoh And 
Happy & Blue (Union) -Watanabe 

12 RYOSHU- Midori Nishizaki 
(Minoruphone) -FBI 

13 SMOKIN' BUGI -Down Town Bugi -Ugi 
Band (Express) -PMP 

14 HAJIMETE NO HITO- Mineko Nishikawa 
(Victor)-Fuji, PMP, JCM 

15 YUKEMURI NO MACHI -Shinichi Mori 
(Victor)-Watanabe 

16 WARUI YUWAKU- Hiromi Goh (CBS/ 
Sony) -J&S 

17 AMADARE- Hiromi Ohta (CBS /Sony)- 
Watanabe 

18 MIKAN IRO NO K01- Zutorubi (Ai) 
19 NAMIDA TO YUJO- Hideki Saijo (RCA) - 

Gelei. NET 
20 ANATA NI AGERU- Mineko Nishikawa 

(Victor) -PMP, JCM, Fuji 

SOUTH AFRICA 
(Courtesy Springbok Radio) 

SINGLES 
This 
Week 

1 YOU AIN'T SEEN NOTHING YET - 
Bachman- Turner Overdrive (Mercury) 
(Laetrec) 

2 SHE'S A WOMAN -Neil Herbert (MVN) 
(April) 

3 LONGFELLOW SERENADE -Neil Diamond 
CBS) ( Laetrec) 

4 HELP ME MY LOVE -After All (Reprise) 
(EMI /Brigadiers) 

5 KUNG FU FIGHTING -Carl Douglas (PYE) 
(Chappell) 

6 YOU ASK ME TO -Bobby Angel (Plum) 
( Laetrec) 

7 WHEN WILL I SEE YOU AGAIN -Three 
Degrees (Philadelphia International) 
(April) 

8 JUNIOR'S FARM -Paul McCartney & Wings 
(Apple) (Northern) 

9 TO THE DOOR OF THE SUN -Gigliola 
Cinquetti (CBS) (April) 

10 YOU'RE THE FIRST, THE LAST, MY 
EVERYTHING -Barry White (2oth 
Century) (Sa -Vett January) 

BILLBOARD IS BIG 

INTERNATIONALLY 
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As of 2/18/75 
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard. 

1 BLACK WATER -Doobie Brothers- 21 

Warner Bros. 8062 
2 LADY- Styx -Wooden Nickel 10102 

3 MY EYES ADORED YOU -Frankie 22 

Valli- Private Stock 45003 
4 SOME KIND OF WONDERFUL- 23 

Grand Funk -Capitol 4002 
5 MANDY -Barry Manilow -Bell 24 

45613 
6 PICK UP THE PIECES- Average 25 

White Band -Atlantic 45 -3229 
7 BEST OF MY LOVE -Eagles- 26 

Asylum 45218 
8 PLEASE MR. POSTMAN - 

Carpenters-A&M 1646 27 

9 YOU'RE NO GOOD -Linda 
Ronstadt -Capitol 3990 28 

10 DON'T CALL US, WE'LL CALL 
YOU -Sugarloaf /Jerry Corbetta- 29 
Claridge 402 

11 HAVE YOU NEVER BEEN 30 
MELLOW -Olivia Newton -John- 
MCA 40349 31 

12 ROLL ON DOWN THE HIGHWAY - 
Bachman- Turner Overdrive- 32 
Mercury 73656 

13 JUNIOR'S FARM -Paul McCartney 33 
& Wings -Apple 1875 

14 LONELY PEOPLE- America -Warner 34 
Bros. 8048 

15 FIRE -Ohio Players- Mercury 73643 35 
16 UP IN A PUFF OF SMOKE -Polly 

Brown GTO 1002 36 

17 CHEVY VAN -Sammy Johns -GRC 
2046 

18 LAUGHTER IN THE RAIN -Neil 
Sedaka -MCA 40313 

19 MORNING SIDE OF THE 
MOUNTAIN -Donny & Marie 
Osmond -MGM 14765 

20 (Hey Won't You Play) ANOTHER 

SOMEBODY DONE SOMEBODY 
WRONG SONG -B.J. Thomas - 
ABC 12054 

DOCTOR'S ORDERS -Carol 
Douglas -Midland International 
10113 

PART OF THE PLAN -Dan 
Fogelberg -Epic 8 -50055 

CAT' IN THE CRADLE -Harry 
Chapin -Elektra 45203 

TO THE DOOR OF THE SUN -Al 
Martino -Capitol 3987 

HARRY TRUMAN- Chicago- 
Columbia 3 -10092 

LUCY IN THE SKY WITH 
DIAMONDS -Elton John -MCA 
40344 

SWEET SURRENDER -John 
Denver -RCA 10148 

#9 DREAM -John Lennon -Apple 
1878 

NO NO SONG /SNOOKEROO -Ringo 
Starr -Apple 1880 

KUNG FU FIGHTING -Carl 
Douglas -20th Century 2140 

BUNGLE IN THE JUNGLE -Jethro 
Tull- Chrysalis 2101 

I WANNA LEARN A LOVE SONG - 
Harry Chapin -Elektra 45236 

ANGIE BABY -Helen Reddy -Capitol 
3972 

EMOTION -Helen Reddy -Capitol 
4021 

I'M A WOMAN -Maria Muldaur- 
Reprise 1319 

EXPRESS -B.T. Express -Roadshow 
7001 

37 POETRY MAN -Phoebe Snow - 
Shelter 40353 

38 BOOGIE ON REGGAE WOMAN - 
Stevie Wonder -Tamla 54254 

39 I CAN HELP -Billy Swan - 
Monument 8 -8621 

40 MY BOY -Elvis Presley -RCA 10191 
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As of 2/18/75 
Compiled from selected rackjobber by the Record Market Research Dept. of 

1 GREATEST HITS -Elton John -MCA 
2128 

2 FIRE -Ohio Players- Mercury SRM - 

1 -1013 
3 PHOTOGRAPHS & MEMORIES, HIS 

GREATEST HITS -Jim Croce - 
ABC ABCD -835 

4 BACK HOME AGAIN -John 
Denver -RCA CPL1 -0548 

5 NOT FRAGILE- Bachman- Turner 
Overdrive -Mercury SRM -1 -1004 

6 IF YOU LOVE ME (LET ME 
KNOW) -Olivia Newton -John- 
MCA 411 

7 AVERAGE WHITE BAND -Atlantic 
SD 7308 

8 GREATEST HITS -Three Dog 
Night -ABC /Dunhill DSD 50178 

9 BLOOD ON THE TRACKS -Bob 
Dylan- Columbia PC 33235 

10 WHAT WERE ONCE VICES ARE 
NOW HABITS -Doobie Brothers - 
Warner Bros. BS 2750 

11 LET ME BE THERE- Olivia Newton - 

John -MCA 389 
12 BEHIND CLOSED DOORS -Charlie 

Rich -Epic KE 32247 
13 ALL THE LOVE IN THE WORLD - 

Mac Davis -Columbia PC 32927 
14 I'M LEAVING IT ALL UP TO YOU - 

Donny & Marie Osmond -Kolob 
M3G 4968 

15 GREATEST HITS -John Denver - 
RCA CPL1.0374 

16 AMERICAN GRAFFITI 
(Soundtrack) -MCA 2-8001 

17 II- Bachman -Turner Overdrive - 
Mercury SRM 1 -696 

18 STING (Soundtrack) -MCA 390 
19 HAVE YOU NEVER BEEN 

MELLOW -Olivia Newton -John- 
MCA 2133 

Billboard. 

20 II -Barry Manilow -Bell 1314 
21 HEART LIKE A WHEEL -Linda 

Ronstadt -Capitol ST 11358 
22 STOP & SMELL THE ROSES -Mac 

Davis -Columbia KC 32582 
23 CAN'T GET ENOUGH -Barry 

White -20th Century T -444 
24 BAD COMPANY -Bad Company - 

Swan Song SS 8410 
25 WAR CHILD- Jethro Tull- Chrysalis 

CHR 1067 
26 HOLIDAY -America -Warner Bros. 

BS 2808 
27 IV -Led Zeppelin -Atlantic SD 

7208 
28 DO IT ('Til You're Satisfied) -B.T. 

Express -Scepter SPS 5117 
29 SERENADE -Neil Diamond - 

Columbia PC 32919 
30 BEST OF- Bread -Elektra EKS 

75056 
31 BEST OF- Stylistics -Avco AV 

69005-698 
32 ON THE BORDER - Eagles -Asylum 

7E -1004 
33 WEDDING ALBUM -Cheech & 

Chong -Ode SP 77025 
34 THIS IS THE MOODY BLUES - 

Threshold 2THS 12/13 
35 ENDLESS SUMMER -Beach Boys - 

Capitol SVBB 11307 

36 DARK SIDE OF THE MOON -Pink 
Floyd- Harvest SMAS 11163 

37 RUFUSIZED -Rufus Featuring 
Chaka Khan -ABC ABCD 837 

38 TOLEDO WINDOW BOX- George 
Carlin -Little David LD 3003 

39 EMPTY SKY -Elton John -MCA 
2130 

40 DARK HORSE -George Harrison - 
Apple SMAS 3418 

Warner Execs Hit the Promo Route 
LOS ANGELES -Fourteen 

Warner Bros. executives will go on 
the road this week to promote "al- 
most breaking" recent releases in a 
move to increase direct communica- 
tions between contemporary radio 
and disk leaders. 

The WB summit promotion team 
includes chairman Mo Ostin, presi- 
dent Joe Smith and all the label's 
vice presidents. They will be cov- 
ering cities as far from WB Burbank 
headquarters as Boston and Miami. 

Gary Davis, WB national promo- 
tion director, says, "Putting our exec- 
utives in direct touch with radio 
programmers that local promotion 
men have to deal with on a daily 
basis will be a learning experience 
for all concerned. Radio program- 
ming has changed radically chie to 
great strides in scientific demogra- 
phics of audiences. Add one of our 
executives may actually break a 
record for us." 

General News 

The Florida Scene: 
Economy a Question 

By SARA LANE 

MIAMI -The current sluggish 
economic situation has its effects on 
the music business in Florida. There 
has been a decline in ticket sales and 
the demise of Zoo World, a national 
publication. However, Miami is ex- 
periencing the emergence of the 
"Miami sound" which may well re- 
vive the music industry. 

This is the home of Criteria 
Recording Studios (Stephen Stills, 
Eric Clapton, BeeGees and REO 
Speedwagon have been recording 
there since the beginning of the 
year). T.K. Productions with Ben E. 

Latimore, Betty Wright and George 
McRae have been pumping out 
"gold." 

New England -based promoters 
Shelly Finkel and Jim Koplick have 
chosen a Florida site, West Palm 
Beach Speedway, to present what 
appears to be the largest concert for 
Led Zeppelin on their American 
tour and what might prove to be the 
largest festival of the year and the 
biggest the South has seen since 
1969. 

"The current sluggish economic 
climate should not be a deterrent but 
a challenge to today's promoter," 

says Stephen J. Nicholas, formerly 
associated with Concept Entertain- 
ment and Concerts West throughout 
New England. Some of the acts pro- 
duced were Grateful Dead, Chicago, 
Eagles, Rod Steward and Faces. 
Nicholas now is executive director of 
the Miami Community Orchestra. 
His newly formed concert produc- 
tion firm, Paradise International, a 

division of Community Concert 
Corporation, expects to produce be- 
tween 30 and 50 concerts in the Flor- 
ida market over the next year. Part- 
ner, David M. Pincus, has been 
associated with Criteria Recording 
Studios for the past two years and is 

actively involved in music manage- 
ment. 

"The tried and true approaches 
are outmoded," Nicholas continues. 
"The key word today is creativity in 

concert packaging, in advertising 
and the development of new facil- 
ities." 

Nicholas says there is a lot of po- 
tential for the rock market in Florida 
with a need for new facilities. 

"Right now," he explains, "we're 
negotiating with one of Miami's 

(Continued on page 55) 

World Jazz Assn. Planned 
Continued Jrmrt page 1 These fees would run $15 for an 

individual per year and $500 for a 
company. 

The letter detailing the formation 
of this group is being sent to all in- 
dustry trade associations as a point 
of information. 

In the letter individuals are re- 
quested to contact Cook about at- 
tending the weekend meeting or to 
suggest someone else in the event 
they cannot attend. 

Cook will be handling room reser- 
vations with the Ambassador. 

Thus far in this city where the ini- 
tial contact work has been made, the 
reaction to the association idea has 
been 100 percent positive. 

Howard Rumsey, owner of Con- 
certs By The Sea, and soon to be pro- 
ducer of a series of jazz concerts in 
the Ambassador's Grove nightclub, 
says: "A jazz association would be 
invaluable because it would ferret 
out more people for the music . It 
would lend great prestige and if it 
was responsible for just one national 
television show, it would be worth 
it." 

Rumsey is one of the local area 
professionals who has attended one 
of the initial meetings. He still recalls 
NBC -TV's Sunday afternoon show, 
"Wide Wide World" beaming a six - 
minute segment from his Lighthouse 
club in 1975. "Thirty -four million 
people saw it," he says, "and six 
years later people were still talking 
about it." 

Tanner says a jazz organization 
would bring the educators in close 
contact with the record companies 
and artists, and since there are 
record numbers of high school and 
college students studying jazz, this 
marraige would be invaluable. 

The goal of having major market 
stations switch to jazz, would run 
parallel with the growing interest 
among young people in the music, 
Cook points out. There are only 
three known fulltime jazz stations in 
the country: KBCA locally; WRVR 
in New York and KJAZ in San 
Francisco. Scores of other outlets 
play it on an irregular basis. 

Cook is working on the project out 
of Billboard's Los Angeles head- 
quarters. In March he can be 
reached at 206 376 -4741, Post Office 
Box 242, Orcas, Wash. 

voice for country music and its par- 
ticipants. 

A committee of Cook, Bob Sum- 
mers of all jazz station KBCA, Paul 
Tanner, of UCLA and musician 
Monk Montgomery, represents a 
body working toward bringing inter- 
ested individuals to the formation 
meeting. 

A letter detailing the proposed 
goals for the organization is going 
out an initial list of persons associ- 
ated with jazz in the following cate- 
gories: artist manager, musician, 
composer, educator, performing 
rights society, print media, music 
publisher, radio /TV management, 
radio /TV personality, record com- 
pany, record merchandiser, talent 
agency, talent buyer -club owner, in- 
ternational. 

Tanner, a former trombonist with 
Glenn Miller and now on the teach- 
ing staff at UCLA, is holding down 
the temporary post of executive di- 
rector with Lee Phillips the group's 
temporary legal counsel. 

The association proposes to set up 
an organizing group of three indi- 
viduals from the aforementioned 15 

categories. 
This group will then meet at the 

Ambassador to discuss such objec- 
tives as: proper legalities in forming 
a non -profit body; review objectives 
of the association; plan ways of fi- 
nancing the organization; estab- 
lishing goals; determine the basis for 
recruiting founders; develop a series 
of projects; establish expense budg- 
ets; hire a staff and the location for 
an office. 

High on the list of projects is to in- 
fluence a radio station in each key 
market throughout the U.S. to 
switch to a jazz format. 

Other projected projects: a TV 
awards special, a sampler LP /tape, a 
hall of fame, museum, library, edu- 
cational clinic program, scholar- 
ships. 

The staff would initially consist of 
the executive director and a secre- 
taThe 

organization hopes to build 
up funds through the sale of the TV 
special, plus an advance for an in- 
dustry -wide sampler and finally 
through membership fees. 
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These are the albums that hm been added to the 
nation's leading progressive station. The albums 
are ranked in order of number of stations playing 
the LP. A cross -indes appeau below showing statgm 
playing specific LPs. 

1 PRETTY THINGS, SILK TORPEDO, Swan- 
song: KSML, WNEW, WLIR, WABX, CJOM WIOT, 

WMMR, WOUR, WTUL, KIEL, WPLR, KLOL, 

WORJ, WAER, KOME, KZAP, WRAS, KZFW, WKTK, 

KLBJ, KFMY, WZZQ, WZMF, KSAN, WBRU, KMET, 

CHUM, WBAB, KMYR 

AL STEWART, MODERN TIMES, Janus: 
WMMR, WAER, WBRU, WMMS, KZAP, KSHE, 

WLIR, WKTK, KLOL, KZEL, KLBJ, KFMY, WORJ, 

WZZQ, WBEU, KSML, WBAB, KMYR, KCFR, WIOT, 

WRAS, KMET, WSDM, WABX, KZEW, KTYD, KIEL, 

WWS, KBPI 

2 PASSPORT, CROSS-COLLATERAL, Atco: 
WLIR, WABX, WBRU, WIOT, WMMR, WOUR, 

WTUL, WRAS, WWS, KIEL, WPLR, KCFR, KFMY, 

WAER, KOMF, WSDM, KZAP, CHUM, C10M, 

WKTK, WZZQ, WBEU, KMYR, KMET, WBAB W149 

ROBIN TROWER, FOR EARTH BELOW, 

Chrysalis: KIEW, WMMR, CJOM, WABX, KSHE, 

WLIR, KLOL, KBPI, WZMF, WIOT, WBRU, WKTK, 

WRAS, KMET, CHUM, WZZQ, KZAP, WORJ, WBAB, 

KFMY, KGB, KSML, WAER, WWS, KLBJ, WPLR 

3 STRAWBS, GHOSTS, A&M: CHUM, KMYR, 

KOME, WVVS, WMMS, WRAS, WMMR, CJOM 

KSHE, WLIR, KBPI, KIEL, WORJ, WAER, WZMF, 

WBAB, KCFR, WIOT, WKTK, WZZQ, KZAP, WABX, 

WOUR, KSML, KLOL 

RICHARD TORRANCE & EUREKA, 
BELLE OF THE BALL, Shelter: WRAS, WOUR, 

WKTK, WZZQ, KLBJ, WORJ, KFMY, KZAP, WWS, 

WMMS, CJOM, KSHE, WLIR, KIEL, WBEU, WBAB, 

WIOT, KBPI, KMET, WABX, KZEW, WZMF, KTYD, 

KSML, KLOL 

4 ACE, FIVE-A-SIDE, Anchor: KSHE, KSML, 

KOME, WRAS, WBRU, WLIR, KBPI, KIEL, WORJ, 

KSAN, WKTK, WMMR, KMET, WIOT, WSDM, 

KZAP, WABX, WBAB, WZMF, WOUR, KMYR, KFMY 

COMMANDER CODY /LOST PLANET 
AIRMEN, Warner Brothers: WABX, CJOM, 

WLIR, KLBJ, WZMF, KBPI, WBRU, WRAS, KMET, 

CHUM, WIOT, WZZQ, WMMS, KZEW, WORT, 

WBAB, WOUR, KFMY, KSML, WAER, KLOL, WPLR 

MELISSA MANCHESTER, MELISSA, 
Arista: WNEW, WLIR, WMMR, WOUR, WBAB, 

WPLR, KMYR, KLOL, WORJ, KZAP, WSDM, WRAS, 

CJOM, KZEL, KFMY, WZZQ, WAFR, CHUM, WIOT, 

WZMF, KTYD, KLBJ 

WET WILLIE, DIXIE ROCK, Capricorn: 
WBRU, W149, CJOM, KSHE, WLIR, WZZQ, KLOL, 

WORD, WBFU, WIOT, KBPI, WMMR, WRAS, KMET, 

WMMS, KZAP, WBAB, KTYD, WOUR, KFMY, 

KSML, WWS 

5 JOE VITALE, ROLLER COASTER WEEK- 

END, Atlantic: KSML, WLIR, WABX, WIOT, 

WTUL, KBPI, WVVS, WPLR, WORJ, KFMY, W149, 

KOME, KZAP, CJOM, WKTK, KLOL, WZZQ WBEU, 

KSAN, KMET, WBAB 

6 GORDON LIGHTFOOT, COLD ON THE 
SHOULDER, Reprise: CHUM, WABX, CJOM, 

WLIR, KLOL, WZMF, KBPI, WMMR, WIOT, KMET, 

WZZQ, WSDM, WMMS, KZEW, WBAB, KGB, 

KSML, WAER, WVVS, KLBJ 

7 JOHN LENNON, ROCK 'N' ROLL, Apple 
Records: WKTK, WRAS, KMEI, KSHE, WIOT, 

WZZQ, WSDM, WMMS, WLIR, KZAP, KIEW, WORJ, 

WOUR, KMYR, KFMY, KGB, KSML, KLOL, KLBJ 

8 JOHN MAYAL, NEW BAND, NEW YEAR, 

NEW COMPANY, ABC: CJOM, WABX, WLIR, 

WBAB, WBRU, WRAS, KMET, WIOT, WMMS, 

KZAP, KFMY, KLOL, WWS, WPLR 

9 BUTTS BAND, HEAR AND NOW, Blue 
Thumb /ABC: KZEL, KZAP, WRAS, WLIR, KBPI, 

KFMY, WBRU, CHUM, WIOT, WABX, WORJ, 

WBAB, WOOR 

10 CAN, SOON OVER BABALUMA, United Art- 
ists: WRAS, CHUM, WABX, WIOT, WOUR, KBPI, 
KMYR, WAER, KSML, WBRU, KMET, WBAB 

DOG SOLDIER, United Artists: KOME, 

WMMS, WABX, CJOM, KSHE, WORJ, WAER, 

KSML, KMYR, WIOT, KIEW, KLOL 

11 OLD & IN THE WAY, Round Records: 
WABX, WLIR, WBRU, KZAP, KTYD, WOUR, KMYR, 

KFMY, KSML, KZEL, WPLR 

LOUDON WAINWRIGHT Ill, UNRE- 
QUITED, Columbia: KLOL, WAER, WBRU, 

WMMR, WRAS, WIOT, WABX, WOUR, KFMY, 

KIEL, WPLR 

12 KEITH & DONNA, Round Records: WBRU, 

WMMS, KZAP, WOUR, KTYD, KMYR, KFMY, 

KSML, WAER 

KRAAN, ANDY NOGGER, Passport: WLIR, 

KSHE, WVVS, WRAS, CJOM, WBAB, KMYR, KCFR, 

WOUR 

13 JOHN DENVER, AN EVENING WITH, RCA: 
CHUM, WLIR, KZEW, WORD, WBAB, KGB, KLOL, 

WWS 

BILLY PAUL, GOT MY HEAD ON 
STRAIGHT, ?hilly International: WOUR, 

WAER, WMMS, KZAP, KSML, KMET, WABX, KTYD 

14 BLACK SHEEP, Capitol: WMMR, KBPI, 

WAER, WLIR, WZME, KSML, WOUR 

BONAROO, Warner Brothers: CJOM, WRAS, 

WIOT, WLIR, KZAP, KFMY, KLOL 

FOCUA FOCUS, DUTCH MASTERS, Sire: 
KFMY, WMMS, WRAS, WMMR, WBAB, WIOT 

KMYR 

ROBERT MARGOULEFE & MALCOLM 
CECIL, TONTO'S EXPANDING HEAD 
BAND, Atlantic: WLIR, WABX, WNEW, KBPI, 

KCFR, WBEU, WBAB 

HAROLD MELVIN 7 8 THE BLUE 
NOTES, TO BE TRUE, Philly International. 
WOUR, KIEL. KZAP, CJOM, WSDM, WABX, KSML 

OLDFIELD & BEDFORD /ROYAL PHIL- 
HARMONIC ORCHESTRA, ORCHESTRAL 
TUBULAR BELLS, Virgin: WLIR, WMMR, WIOT, 

WAER, KLBJ, WPLR, WSDM 

ZULEMA, RCA: WNEW, WBAB, WBRU, WLIR, 

CHUM, WPLR, WOUR 

15 EMMY LOU HARRIS, PIECES OF THE 
SKY, Reprise: WBRU, WLIR, KSML, WAER 

KLOL, WPLR 

PAVLOV'S DOG, PAMPERED MENIAL 
ABC: KSHE, WLIR, WABX, WZMF, WDUR, KZEL 

SKY KING, SECRET SAUCE, Columbia: 
KZAP, WIOT, WABX, WORJ, KTYD, WAER 

16 CAROLE KING, REALLY ROSIE /T.V. 
SOUNDTRACK, Ode: WMMR, WOUR, KSML, 

KZEL, KLBJ 

MURRAY McLAUCHLAN, SWEEPING 
THE SPOTLIGHT AWAY, Epic: CHUM, WMMR, 

WMMS, WOUR, WAER 

17 RUSS BALLARD, Columbia Epic: WABX, 

WBAB, WORD, WLIR 

VERNON BURCH, I'LL BE YOUR SUN- 
SHINE, United Artists: KMET, WMMS, 

WMMR, WORJ 

FLEETWOOD MAC, VINTAGE YEARS, 
Sire: KFMY, WBAB, WIOT, KLOL 

STAN GETZ, CAPTAIN MARVEL Colum- 
bia: WMMS, CHUM, WAER, WPLR 

LANI HALL, HELLO ITS ME, A&M: WSDM, 

WORD, CHUM, KTYD 

DEMIS ROUSSOS, Big Tree: WNEW, WLIR, 

WIOT, KSHE 

TRUTH, Roulette: WMMR, WKTK, WBRU, 

CJOM 

DIONNE WARWICKE, THEN CAME YOU, 
Warner Brothers:WABX, CHUM, KFMY, KSML 

18 JOHN COLTRANE, ALTERNATE TAKES, 
Atlantic: WAER, KMYR, WIOT 

PHIL EVERLY, "PHIL'S DINER," Pye. 
KZAP, KSML, WOUR 

JOE FARRELL, CANNED FUNK, CTI: 
WBRU, WABX. WAER 

DONNIE FRITTS, PRONE TO LEAN, Atlan- 
tic: KBPI, KFMY, WZMF 

DAVID HENTSCHEL, STA *RTLING MU- 
SIC, Ring O' Records: WLIR, WRAS, WSDM 

HUMBLE PIE, STREET RATS, MM: WNEW, 

WRAS, WABX 

THE IDLE RACE, IMPOSTORS OF LIFE'S 
MAGAZINE, (Import) Daffodil: CHUM, WAER, 

KMYR 

ERIC KLOSS, ESSENCE, Muse: KSML, 

WAER, WOUR 

CHARLES MINGUS, LIVE AT CARNEGIE 
HALL Atlantic: WAER, WIOT, KMYR 

PURE PRAIRIE LEAGUE, BUSTIN' OUT, 
RCA: CHUM, WZZQ, KBPI 

SOUL SURVIVORS, TSOP: WOUR, WMMR, 
WAER 

GROVER WASHINGTON JR., MR. 
MAGIC, KUDU: WABX, KTYD, WAER 

APRIL WINE, (Import) Aquarius: KFMY, 

CJOM, WBAB 

19 SUSAN BARLOW, Gryphon: WIOT, W149 

RORY BLOCK, RCA: wloT, WORJ 

CHILLI WILLI & THE RED HOT PEP- 
PERS, BONGOS OVER BALHAM, Moon - 
crest (Import): WLIR, WOUR 

JIMMY CASTOR BUNCH, BUTT OF 
COURSE, Atlantic: KBPI, WAER 

BRIAN FRIEL, Pye Records: KLOL, KZAP 

HAZE, Asi: KLOL, KLBJ 

BILL HOUSE, GIVE ME A BREAK, Equi- 
nox: WLUR 

JAY & THE AMERICANS, THE VERY BEST 
OF, United Artists: KZAP, WOUR 

HILLS LOFGREN, A &M: WAER, KSAN 

MICHAEL LONGO, 900 SHARES OF THE 
BLUES, Groove Merchant: WSDM, WIOT 

HARVEY MANDEL, BEST OF, Janus: 
KFMY, WZZQ 

BARRY McGUIRE, LIGHTIN' UP, Myrrh: 
WIOT, WOUR 

MYLES AND LENNY, Columbia: CHUM, 

CJOM 

RON NIGRINI, London: CHUM, CJOM 

RANDY PIE, HIGHWAY DRIVER, (Import) 
Polydor: WBAB, WRAS 

BOB RIEDY BLUES BAND, JUST OFF 
HALSTED, Flying Fish: WOUR, KSML 

JESS RODEN, Island: WLIR, WOUR 

RUSH, FLYING FLY BY NIGHT, Mercury: 
WMMS, WRAS 

JEREMY STEIG, TEMPLE OF BIRTH, Co- 
lumbia: WIOT, WPLR 

20 PETER ALLEN, CONTINENTAL AMERI- 
CAN, A&M: KZAP 

BACHMAN -TURNER, BACHMAN AS 
BRAVE BELT, Reprise: KMET 

BOA, SCHIZOID, Wooden Nickel: CJOM 

JACQUES BREL, SOUNDTRACK, Atlantic: 
WOUR 

GARY BURTON & EBERHARD WEBER, 
RING, (Import) FOM: WAER 

CHIMERA, PETERS INTERNATIONAL Pe- 
ters International: KMYR 

ROY CLARK & BUCK TRENT, A PAIR OF 
FIVE'S, ABC /Dot: KSML 

VASSAR CLEMENTS, Mercury: WABX 

COUNTS, FUNK PUMP, GRC: WBRU 

BILL EVANS, SYMBIOSIS, BASF: KCFR 

PETER FRAMPTON, FRAMPTON, A&M: 
WNEW 

HARD CAKE SPECIAL, (Import) Brain: 
WLIR 

MAJOR HARRIS, MY WAY, Atlantic: WOUR 

WALTER HEATH, YOU KNOW YOUR 
WRONG -DON'T CHA BROTHER, Buddah: 
KMFT 

Following lists participating stations. Numeral 
ALBUQUERQUE, N.M.: KMYR -FM, Jeff Pollack; 1, 2, 3, 4, 7,10,11, 12,14,18, 20 
ATLANTA, GA.: WRAS -FM, Jim Morrison; 1, 2, 3, 4, 7, 8, 9, 10, 11, 12, 14, 18, 19, 20 
AUSTIN, TEXAS: KLBJ FM, Greg Thomas; 1, 2, 3, 4, 6, 7, 14, 16, 19 

BABYLON, LONG ISLAND: WBAB -FM, Bernie Bernard; 1, 2, 3, 4, 5, 6, 8, 9, 10, 12, 

13, 14, 17, 18, 19, 20 

BALTIMORE, MD.: WKTK -FM, John Reeves; 1, 2, 3, 4, 5, 7, 17 

BEAUFORT, S.C.: WBEU -FM, Bill Calvert; 1, 2, 3, 4, 5, 14 

CHICAGO, ILL.: WSDM -FM, Burt Burdeen; 1, 2, 4, 6, 7, 14, 17, 18, 19, 20 

CLEVELAND, OHIO: WMMS FM, John Gorman; 1, 3, 4, 6, 7, 8, 10, 12, 13, 14, 16, 17, 

19,20 
DALLAS, TEXAS: KZEW-FM, Mike Taylor; 1, 2, 3, 4, 6, 7, 10, 13 

DENVER, COL: KBPI -FM, Jean Valdez; 1, 2, 3, 4, 5, 6, 9, 10, 14, 18, 19 

DENVER, COL.: KCFR -FM, Bob Stecker; 1, 2, 3, 12, 14, 20 

DETROIT, MICH.: WABX.FM, John Petrie; 1, 2, 3, 4, 5, 6, 8, 9, 10, 11, 13, 14,15,17, 
18,20 

DETROIT, MICH.: CJOM.FM, Dave Lonco; 1, 2, 3, 4, 5, 6, 8, 10, 12, 14, 17, 18, 19, 

20 

EUGENE, ORE.: KFMY -FM, Randy Chase; 1, 2, 3, 4, 5, 7, 8, 9, 11, 12, 14, 17, 18,19 
EUGENE, ORE.: KZEL-FM, Stan Garrett; 1, 2, 3, 4, 9, 11, 14, 15, 16, 20 

HEMPSTEAD, N.Y.: WLIR FM, Gil Colquitt; 1, 2, 3, 4, 5, 6, 7, 8, 9, 11, 12, 13, 14, 15, 

17, 18, 19, 20 

HOUSTON, TEXAS: KLOL -FM, Jim Hility; 1, 2, 3, 4, 5, 6, 7, 8, 10, 11, 13, 14, 15, 17, 

19 

JACKSON, MISS.: WZZQ.FM, Keith Carter; 1, 2, 3, 4, 5, 6, 7, 18, 19 

KINGS BEACH /TRUCKEE: KSML-FM, Bill Ashford; 1, 2, 3, 4, 5, 6, 7, 10, 11, 12, 13, 

14, 15, 16, 17, 18, 19, 20 

KNOXVILLE, TENN.: W149 -FM, Frank Costa; 2, 4, 5, 19 

after each specifies selections programmed. 
LOS ANGELES, CALIF.: KMET -FM, Joe Collins; 1, 2, 3, 4, 5, 6, 7, 8, 10, 13, 17, 20 
MILWAUKEE, WISC.: WZMFFM, John Houghton; 1, 2, 3, 4, 6, 14, 15, 18 

NEW HAVEN, CONN.: WPLR -FM, Gordon Weingarth; 1, 2, 4, 5, 8, 11, 14, 15, 17, 19, 

20 

NEW ORLEANS, LA.: WTUL-FM, Bryan Melon; 1, 2, 5, 20 

NEW YORK, N.Y.: WNEW -FM, Dennis Elsas; 1, 4, 14, 17, 18, 20 

ORLANDO, FLA.. WORJ -FM, Mike Lyons; 1, 3, 4, 5, 7, 9, 10, 13, 15, 17, 19 

PHILADELPHIA, PA.: WMMR -FM, Dennis Wilen; 1, 2, 3, 4, 6, 11, 14, 16, 17, 18 

PROVIDENCE, R.I.: WBRU-FM, Peter Masi; 1, 2, 4, 8, 9, 10, 11, 12, 14, 15, 17, 18, 

20 

SACRAMENTO, CALIF: KZAP -FM, Robert Williams; 1, 2, 3, 4, 5, 7, 8, 9, 11, 12, 13, 

14, 15, 18, 19, 20 

SAN FRANCISCO, CALIF.: KSAN.FM, Bonnie Simmons; 1, 4, 5, 19, 20 

SAN JOSE, CALIF.: KOME -FM, Ed Romig; 1, 2, 3, 4, 5, 10 

SANTA BARBARA, CALIF.: KTYD -FM, Laurie Cobb; 1, 3, 4, 11, 12, 13, 15, 17, 18 

ST. LOUIS, MO.: KSHEFM, Shelly Grafman; 1, 2, 3, 4, 7, 10, 12, 15, 17, 20 

SYRACUSE /UTICA, N.Y.: WOUR -FM, Steve Hunington: 1, 2, 3, 4, 7, 9, 10, 11, 12, 13, 

14, 15, 16, 18, 19, 20 

SYRACUSE, N.Y.: WAER-FM, George Gilbert; 1, 2, 3, 4, 6, 10, 11, 12, 13, 14, 15, 16, 

17, 18, 19, 20 

TOLEDO, OHIO: WIOT-FM, Niel Lasher; 1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 11, 14, 15, 17, 18, 

19,20 
TORONTO, CANADA: CHUM -FM, BenJy Karch; 1, 2, 3, 4, 6, 9,10,13, 14, 16, 17, 18, 

19,20 
VALDOSTA, GA.: WVVS -FM, Scott Crane; 1, 2, 3, 5, 6, 8, 12, 13 

SAN DIEGO, CALIF.: KGB -FM, Art Schroeder; 2, 6, 7, 13 

Disco Action 
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By TOM MOULTON 

NEW YORK -Once or twice a year a record 

comes out of left field and creates a lot of ex- 

citement and sales. "Highway Driver," featuring 
the German rock group Randy Pie, on Polydor, 

could be one of those disks. Best way to de- 

scribe the group is to say they combine the 
earthy soul sound of Rare Earth, the haunting, 
melodic qualities of The Moody Blues and the 
excitement of Three Dog Night -an unusual 
combo, but together it works. From start to fin- 
ish the disk has a pulsating, soulful drive that 
makes you want to play it again and again. 

Dionne Warwicke has a strong disco cut 
called "Take It From Me" (up- tempo, very 
Philly- sounding) on her new "Then Came You" 
LP.... "The Fabulous Trammps" LP by The 

Trammps, due out the end of the month, will 
also have the "Trammps Theme" on it (another 
TSOP). 

Midland International (RCA) has released the 
German soul group Silverbird's single of "Save 

Me" (part one) and "Save Me Again" (part two, 
longer version). It has the discos excited and 
was the top disco seller in its first week at 

Downstairs Records. With Carol ( "Doctor's Or- 

ders") Douglas also in its stable, Midland is 

turning out to be a good disco label. 

Arista has picked up the master on Tamiko 

Jones's "Touch Me Baby" (Atlantic Records). 

Response is starting to show for its soft soul/ 
jazz sound that the discos speed up to work in 

the clubs. ... Columbia is going to release a 

longer, hotter version of The Manhattans' forth- 
coming single, "That's How Much I Love You." 
The song has a much stronger rhythm feel than 
the LP version and is geared more to the discos. 

"The Players" had its grand opening Feb. 13 

in Union City, N.J. and well -known New York DJ 

Steve Santoro had the place jumping. With disco 
action set weekly from Thursday- Sunday, club 
owners Gabe Vigorito and Danny Lamego will 
spotlight Latin music every Thursday, with Joe 

Cuba the leadoff guest. Both feel an upsurge in 

Latin disco popularity, noting Herbie Mann's 
"Hijack" (No. 1 disco record in N.Y.) and Joe Ba- 

taan's "The Bottle." They plan to give the disco - 
goer an opportunity to dance to and see some of 
the best Latin /soul groups in action. 

By Audience Response 
(Top 15) 

This 
Week 

1 HIJACK -Herbie Mann -Atlantic 
2 BAD LUCK -Harold Melvin & The 

Bluenotes- Phila. Intl (LP only) 
3 HONEY BEE, NEVER CAN SAY 

GOODBYE, REACH OUT- Gloria 
Gaynor -MGM (LP) 

4 SHAME, SHAME, SHAME -Shirley & 
Company- Vibration 

5 I JUST CAN'T SAY GOODBYE -Philly 
Devotions -Columbia 

6 E -MAN BOOGIE -Jimmy Castor 
Bunch -Atlantic (LP only) 

7 WHERE IS THE LOVE -Betty 
Wright -Alston (LP only) 

8 CRYSTAL WORLD -Crystal Grass - 
(Not available in U.S.) French 
Import 

9 GLASS HOUSE- Temptations -Gordy 
(LP only) 

10 I'LL BE HOLDING ON -Al Downing - 
Chess 

11 PROTECT OUR LOVE- Sister 
Sledge -Atco (LP only) 

12 LOVE CORPORATION -The Hues 
Corp. -RCA 

13 EXPRESS -B.T. Express -Roadshow 
14 AND YOU CALL THAT LOVE -Vernon 

Burch -UA (LP only) 
15 LADY MARMALADE (45), WHAT CAN 

I DO FOR YOU (LP)- Labelle- 
Epic 

Colony Records 
(New York) 

This 
Week 

1 HIJACK -Herbie Mann -Atlantic 
2 I JUST CAN'T SAY GOODBYE -Philly 

Devotions -Columbia 
3 LOVE CORPORATION -Hues Corp. - 

RCA 
4 BAD LUCK -Harold Melvin & The 

Bluenotes -Phila. Intl (LP only) 
5 AND YOU CALL THAT LOVE- Vernon 

Burch -UA (LP only) 
6 HONEY BEE, NEVER CAN SAY 

GOODBYE, REACH OUT -Gloria 
Gaynor -MGM (LP) 

7 WHERE IS THE LOVE -Betty 
Wright -Alston (LP only) 

8 ONE BEAUTIFUL DAY -Ecstasy, 
Passion And Pain -Roulette 

9 MY LITTLE LADY- Bloodstone- 
London 

10 I WAS BORN THIS WAY - 
Va le nt i no -Gaiee 

11 BLUE EYED SOUL -Carl Douglas - 
20th Century (LP only) 

12 THE BOTTLE -Joe Bataan -Salsoul 
13 I'LL BE HOLDING ON -AI Downing - 

Chess 
14 LOOK BUT DON'T TOUCH -Donny 

Beaumont- Mercury 
15 PAPA WAS A ROLLING STONE - 

Variations -Amour 

Downstairs Records 
(New York) 

This 
Week 

1 SAVE ME- Silverbird- Midland 
International 

2 LOOK BUT DON'T TOUCH -Donny 
Beaumont- Mercury 

3 LOVE CORPORATION -Hues Corp. - 
RCA 

4 HOOK IT UP -The Choice Four -RCA 
5 HIJACK -Herbie Mann -Atlantic 
6 JUST AS LONG AS WE'RE 

TOGETHER -Gloria Scott - 
Casablanca 

7 SUNDOWN -Odia Coates -UA 
8 I WAS BORN THIS WAY - 

Va lentino -Ga iee 
9 BAD LUCK -Harold Melvin & The 

Bluenotes -Phila. Intl (LP only) 
10 I'M NOT LOVIN' -Don Downing - 

Roadshow 
11 LOVE IS EVERYWHERE -City 

Limits -TSOP 
12 NEFERTITTI -Wisdom -Adelia 
13 THEME FROM AIRPORT 1975 -The 

Ventures -UA 
14 WHAT EVER YOU WANT -Sir Wales 

Wallace- Innovations 2 
15 SHAME, SHAME, SHAME -Shirley 

And Company- Vibration 

Melody Song Shops 
(Brooklyn, Queens, Long Island) 
This 
Week 

1 BAD LUCK -Harold Melvin & The 
Bluenotes- Phila. Intl (LP only) 

2 E -MAN BOOGIE -Jimmy Castor 
Bunch -Atlantic (LP only) 

3 SHAME, SHAME, SHAME -Shirley 
And Company- Vibration 

4 LOVE CORPORATION -Hues Corp. - 
RCA 

5 DOCTOR'S ORDERS -Carol 
Douglas -Midland Intl (LP 
version) 

6 X -RATED SYMPHONY -Joe Bataan - 
Salsoul (LP only) 

7 GLASS HOUSE -The Temptations - 
Gordy (LP only) 

8 PROTECT OUR LOVE -Sister 
Sledge -Atco (LP only) 

9 ONE BEAUTIFUL DAY -Ecstasy, 
Passion & Pain -Roulette 

10 HIJACK -Herbie Mann -Atlantic 
11 HONEY BEE, NEVER CAN SAY 

GOODBYE, REACH OUT -Gloria 
Gaynor -MGM (LP) 

12 WHERE IS THE LOVE -Betty 
Wright -Alston (LP only) 

13 BUMP ME BABY -Dooley 
Silverspoon- Cotton 

14 LADY MARMALADE (45), WHAT CAN 
I DO FOR YOU (LP)- Labelle- 
Epic 

15 NOBODY CAN TAKE YOUR PLACE - 
Harold Melvin & The Bluenotes- 
Philadelphia Intl (LP only) 

AGAC Will Hear Malcolm Klein 
NEW YORK -The American 

Guild of Authors and Composers 
continues its series of "rap sessions" 
here Wednesday (26) with Malcolm 
Klein, president of the American 
Song Festival, as the featured 
speaker. 

Klein's appearance comes on the 
heels of a Clive Davis session two 
weeks ago, which drew a 200 SRO 
crowd. Davis, who was the first 

speaker in AGAC's 1975 series, 
touched on several topics during the 
evening, including the re- emergence 
of the traditional role of the song in 
the 70s; the opportunities open to 
songwriters today; the overall 
growth of the concert market; and 
the general health of the industry in 
economically troubled times. 

The AGAC sessions are held at 
the Barbizon Plaza Hotel. 



General News 

Economy, Piracy Examined At NARM Meet 
Continued from page 3 

Record Rack Co., and NARM con- 
vention chairman; president's wel- 
come, David Lieberman, Lieberman 
Enterprises; keynote address, Amos 
Heilicher, Pickwick International, 
"Music Is Our Business "; featured 
speaker, Stan Cornyn, Warner Bros., 
"The Day Radio Died "; panel ses- 
sion, "Radio Promotion Today: 
Does It Really Exist ?" moderator 
Joe Smith, Warner Bros., with pan- 
elists Ron Alexenburg, Epic; Buzz 
Bennett, Buzz Bennett Associates; 
Paul Drew, RKO Radio; Bill Gavin, 
The Gavin Report; Ira Heilicher, 
J.L. Marsh Co.; Louis Lavinthal, 
ABC Records & Tapes; Jerry Moss, 
A &M; Russ Regan, 20th Century; 
Bob Wilson, Radio & Records; 
George Wilson, Bartell Media. 

"Meet the Press Luncheon," mod- 
erator Stanley Gortikov, RIAA, with 
industry representatives Ken 
Glancy, RCA; David Lieberman, 
Lieberman Enterprises; Bruce Lun- 
dvall, Columbia; Michael Mallardi, 
ABC Record & Tape Sales; Mike 
Maitland, MCA; Dave Rothfeld, 
Korvettes; Al Teller, United Artists; 
Larry Uttal, Private Stock, and press 
representatives Eliot Tiegel, Bill- 
board; Ben Fong- Torres, Rolling 
Stone; George Albert, Cash Box; 
Bob Austin, Record World; Sid 
Davis, Music Retailer. 

An Evening cocktail reception 
(hosted by Columbia) followed by 
dinner with entertainment by The 
Barry White Show (courtesy 20th 
Century). 

Tuesday, Mar. 4 
Breakfast meeting: "Returns: A 

New Viewpoint," chairmen Jack Le- 
werke, Record Merchandising, with 
panelists Jay Cooper, Cooper & 

Horowitz; William Dubey, West - 
heimer, Fine & Berger; Tom Hei- 
man, Nehi Distributing; Ralph Kaf- 
fel, Fantasy; Tom Noonan, 
Motown; Russ Solomon, Tower 
Records; Tom Rodden, 20th Cen- 
tury. 

Seminar sessions, "MBA" Degree 
Program: 

Perfekt Records & Tapes 
Presents "The Mythical Group And 
How To Merchandise It," co- chair- 
men Barry Grieff, A &M, and 
George Steele, Elektra /Asylum, 
with Spence Berland, Record 
World; Jim Greenwood, Licorice 
Pizza; Jeff Wald, Jeff Wald Associ- 
ates. 

"How To Use Point Of Pur- 
chase Displays," chairman Martin 
Kasen, Peter Pan Industries, with 
Barrie Bergman, The Record Bar; 
Stuart Burnat, Musical Isle of Amer- 
ica; Adam Somers, Warner Bros. 

"The Importance Of Specialty 
Product," co- chairmen Richard Li- 
onette, Pickwick International and 
Jerry Weiner, Disneyland /Vista. 

"Making Radio Promotion An 
Effective Merchandising Tool," 
chairman Ron Alexenburg, Epic, 
with Lenny Beer, Record World; Al 
Chotin, J.L. Marsh; Jay Jacobs, 
Knox Record Rack Co.; Dennis La- 
vinthal, ABC; John Rook, John 
Rook & Associates; Jim Tyrrell, 
Epic; George Wilson, Bartell Media. 

"One Third Of Our Business: 
Tape!," chairman Herb Hershfield, 
GRT Music Tapes, with Bob Elliott, 
A &M; R.A. Harlan, ABC Record & 

Tape Sales; George Schnake, The 
Record Bar; Jack Woodman, GRT 
Corp. 

"The Ultimate In Your Finan- 
cial Statement: The Bottom Line," 
chairman Mortimer Berl, J.K. Lasser 
& Co. 

Installation and awards luncheon 
with entertainment by Charlie Rich 
(courtesy Epic); afternoon exhibit 
area visiting; evening open. 

Wednesday, Mar. S 

Breakfast meeting: Chairman of 
day, day, Cy Leslie, Pickwick Inter- 
national; featured speaker, Prof. 
Theodore Levitt, Harvard Univ. 
Graduate School of Business, "The 
Leisure Time Business 1975 "; pres- 
entation, Joel Friedman, WEA, "But 
Music Is Our Business: How To 
Broaden Its Base," with Bud Coe, 
Fred Meyer Department Stores; 
Ken Giles, Zayre's; Barry Goody, 
Sam Goody Inc.; Lonnie Jackson, 
Two Guys; I. Martin Pompador, 
ABC; Sam Weiss, Win Records. 

Exhibit area visiting with lunch- 
eon (hosted by WEA) from 11:30 
a.m. -5:30 p.m. Evening NARM 
scholarship foundation dinner with 
entertainment by Paul Anka (cour- 
tesy United Artists). 

Thursday, Mar. 6 
Continental breakfast, followed 

by Seminar Sessions, "MBA" De- 
gree Program: 

"Labor Relations: Race, Sex 
And Age Discrimination; Wage & 
Hour Regulations," chairman Allen 
Siegel, Arent, Fox, Kintner, Plotkin 
& Kahn. 

"Training Of In -Store Person- 
nel," chairman Raul Acevedo, Disc 
Records, with Ben Karol, King Ka- 

rol; John Schairer, Tower Records; 
George Schnake, The Record Bar. 

"Merchandising Of Pop Cata- 
log, Classical and Jazz Product," 
audio /visuar presentation by Peter 
Munves, RCA. 

"The Ultimate In Your Finan- 
cial Statement: The Bottom Line," 
chairman Mortimer Berl, J.K. Lasser 
& Co. (repeat presentation). 

Piracy Report luncheon (hosted 
by MCA), "Combatting Piracy: 
How To Do It Yourself," chairman 
Jack Silverman, ABC Records & 
Tape Sales, and NARM piracy 
chairman; speaker John Sippel, Bill- 
board, with Henry Brief, RIAA; 
Chet Brown, U.S. Attorney, Los An- 
geles; Dick Greenwald, Interstate 
Record Distrib.; Stan Lewis, Stan's 
Record Service; Joseph Martin, 
Alex -Martin Distrib.; Jo Walker, 
Country Music Assn. 

Advertising Seminar, "MBA" De- 
gree Program: 

"pie Year Of The TV Explo- 
sion," chairman Neil Bogart, Casa - 
blance, with Bill Aucoin and Joyce 
Baiwitz, Direction Plus; Clare Ba- 
ren, A &M; Tony Dalesandro, Musi- 
cal Isle of America; Murray Garrett, 
Licorice Pizza; Ira Heilicher, J.L. 
Marsh. 

"Advertising In Other Media," 
chairman Lou Simon, Phonogram/ 
Mercury; with Lou Fogelman, Mu- 
sic Plus; David Glew, Atlantic; Alan 
Perper, J.L. Marsh. 

NARM awards cocktail reception 
(hosted by Motown) and awards 
banquet (formal), with emcee Joe 
Smith, Warner Bros., and entertain- 
ment by Helen Reddy (courtesy of 
Capitol). 

The Florida Scene: Economy a Question 
Continued from page 53 

most prestigious hotels to produce a 
series of 15 concerts of contempo- 
rary music over the next year. This 
will be a first in the city's history- 
first youth -oriented concerts on the 
Miami Beach hotel strip." 

Nicholas contends there's a need 
for flexibility in this market, saying 
there's a large and sophisticated 
market in South Florida which has 
grown out of "denim jeans and 
truckin' through the mud" identity, 
who'd like to see their favorite artists 
in a more sophisticated environ- 
ment. 

"Until now there's been no facility 
running contemporary concerts on a 
continuous basis. I believe opening 
the hotel strip to contemporary acts 
will help revive the concert scene. 
True, The economy is basically tour- 
ism and MOR has been the basic 
music fare, but there's a growing re- 
alization that new blood must be 
pumped in to accommodate the 
growing youth- tourism market " 

Nicholas continues: "Campus 
promotions have been ignored here. 
This spring we will be working with 
colleges throughout Florida and 
opening two new campus facilities to 
accommodate 7,500 and 12,000. We 
expect to be a major force in "break- 
ing" new acts in the Florida market. 
I think it's time for promoters to con- 
sider the acts with only one album 
out or with a cult following. They 
should be just as involved with the 
artistic evolvement of newer acts as 
the record companies. It's the chal- 
lenge of the promoter to be aware of 
these acts as well as the audience. If 
we are to ensure growth and devel- 
opment in the music industry, they 
mustn't be overlooked. There is a 
vast, untapped source of talent in 
this country that does not have a 
venue of exposure. The record -buy- 

ing public is more aware of the fact 
than the promoters that there are 
other groups as yet not 'superstars' 
that sell big." 

Nicholas is also working with Bill 
Stedman, of WINZ progressive FM 
in planning a series of "free" con- 
certs in cooperation with Miami 
Mayor Maurice Ferre and the City 
Council. 

"It is essential," Nicholas contin- 
ues, "that today's promoter become 
more actively involved in his com- 
munity. This kind of support and 
joint cooperation between radio sta- 
tions, record companies, promoter 
and city leadership is essential. It 
also serves to reacquaint many of us 
with the city's potential and is a ter- 
rific vehicle to give exposure to new 
acts." 

Leas Campbell, a six -year veteran 
in rock concert promotion and pro- 
duction, points out that Florida is a 
market that's at the mercy of its two 
major income producers -tourism 
and construction. When the incomes 
of persons employed in Miami's "in- 
dustries" are affected by an eco- 
nomic slump, attendance at rock 
concerts falls off. 

"Our grosses are running 60 to 70 
percent of what they were one year 
ago," he says. "The whole business 
really started to change this past 
July. Until then it was very good and 
we were doing an average of four 
shows a month in this market. We're 
now down to two or three a month." 

Campbell predicts he will con- 
tinue to gross at the 60 or 70 percent 
level unless the economy turns up- 
ward in the fall or early summer 
when his operations will be speeded 
up. 

"We grossed $2.6 million 1974 
and we expect to gross $2 million 
during the coming year." 

In order to economize, Campbell 
has had to discontinue many of the 
extras he provided to his acts; lim- 

ousines at the disposal of rock stars, 
backstage catering; gifts to acts and 
other people in the business. "All the 
fringe benefits," he says ruefully. 
"This was a business of grace and 
style and those are just unaffordable 
luxuries now." 

To entice larger audiences, Camp- 
bell has cut back on ticket prices 
from $6 and $7 to $4 and $5 or in the 
case of stronger acts $5 and $6. 
Campbell feels acts are becoming 
more realistic in their asking price. 

The lack of facilities continues to 
plague concert producers. Of all the 
major cities in the U.S., Miami is the 
only one without an arena or coli- 
seum. Jacksonville, with a popu- 
lation of 300,000, has a 15,000 -sea- 
ter; Macon, with 110,000, has 
accommodations to seat 12,000 and 
Savannah has an 8,000- seater for its 
105,000 residents. 

Campbell claims the City Fathers 
in Miami are still skittish. "There's a 
reluctance on the part of the city to 
allow anything," he explains. "In 
short, they are running scared. A few 
things have opened up in the past 
year -the Orange Bowl and Miami 
Marine Stadium, but they're still 
afraid and I guess it goes back to that 
Jim Morrison episode which oc- 
curred six years ago." 

If there are any particular trends 
in music today, Campbell feels it's 
toward soul. 

"Miami is reflecting what's hap- 
pening all over the country and I 

think the nation is getting more in- 
terested in soul as reflected by rec- 
ords and concert attendances," he 
explains. "I believe the reason for 
the trend to soul is that these acts go 
out of their way to entertain and per- 
form- which is what the 1975 public 
wants." 

Marjory Sexton, Florida west 
coast and mid -state concert pro- 
moter for the past 10 years, main- 
tains that her business has been go- 

ing extremely well, although she 
finds she has to invest more dollars 
in advertising lately. 

"We all have to put forth more ef- 
fort to attract audiences, but the 
record companies I've been dealing 
with are buying more advertising; 
they're pitching right in buying time 
which gives more recognition to the 
groups and creates more excitement 
on radio. We're going on more sta- 
tions than we ever did before and 
are reaching out farther." 

Like Campbell, she is apprehen- 
sive about the Led Zeppelin concert. 

"The distance to the speedway 
from highway arteries is going to 
create a major problem. Thousands 
of people coming in... and if those 
kids don't get into the see show it will 
be a mess. I foresaw the Clapton ca- 
lamity. This kind of thing hurts con- 
cert productions." 

Ms. Sexton tries to "do right" by 
her audiences." She recalls a recent 
cancellation by J. Geis due to illness 
on the afternoon of a Lakeland (Fla. 
concert. 

"We were going for a $60,000 
gross in a 10,000 seater. The only 
other act I had on the show was Wet 
Willie. Lakeland had been cancelled 
twice before by local promoters and 
I knew it was do or die this time. I 

couldn't get a last -minute replace- 
ment, so I went on the air that very 
afternoon to report that even though 
Wet Willie was doing an extended 
show, those who wanted a refund 
could get it from the box office. We 
ended up with 5,100 seat holders - 
and are still refunding to those who 
didn't come. Producers have to 
make refunds ... they just can't go 
on cancelling and ripping kids off." 

Ms. Sexton predicts her concerts 
will continue to produce the same 
grosses this year as last and is mak- 
ing no changes in her presentation 
except to expand advertising and 
"work a little harder." 

ERIC 
CLAPTON 

ROGER 
DALTREY 

JOHN 
ENTWISTLE 

ELTON 
JOHN 

ANN 
MARGRET 

KEITH 
MOON 

JACK 
NICHOLSON 

OLIVER 
REED 

PETE 
TOWNSHEND 

TINA 

THE WHO 

PRODUCED BY 

ROBERT 
STIGWOOD 

AND 

KEN 
RUSSELL 

C , 
AnrvlNfryel/KMoaJJckTNChWYwOarnReed 

OH e TowntheM/T4w TuMr/ihe Who 

qríaia18ou,Wtrack 
va,do. rza«wd s<+ 

The Original Soundtrack 
Recording 

Exclusively on Polydor 
Records and Tapes 

pólirdor 
Distributed by Phonodisc 

a Polygram Company 

Album. PO 2 9502, 
8 Track: 8F 2 9502, 

Cassette CF 2 9502 

55 



56 

Billboard's 
MARCH 1, 1975 Album Picks,, 

Number of LPs reviewed this week 54 Last week 38 

e Copyright 1975, Billboard Publications, Inc. No part of this publi- 
cation may be reproduced, stored in a retrieval system, or trans- 
mitted, in any form or by any means, electronic, mechanical, photo- 
copying, recording, or otherwise, without the prior written 
permission of the publisher. 

ó0 

n Pop n1 
\ó 

NILS LOFGREN, A &M SP 4509. One of the more tasteful 
guitarists and keyboardists in rock, and a fine vocalist as well, 
the former leader of Grin steps out on his own with a commer- 
cial set that should fit equally well on the AM or FM dials. 
Lofgren is one of the few artists who can be both basic and 
interesting simultaneously. Whether he is placing the empha- 
sis on his singing, guitar or keyboard, he manages to remain 
highly interesting throughout this effort. As would be ex- 
pected, the guitar work is excellent, particularly when the in- 
strument stands almost alone running through fluid but not 
flash solos. One of the year's finest albums for rock fans who 
like their quality too. 

Best cuts: "Back It Up," "If I Say It, It's So," "Keith Don't 
Go (Ode To The Glimmer Twin)" (a rocking, yet sensitive open 
letter to, apparently, Keith Richard), "The Sun Hasn't Set On 

This Boy Yet," "Two By Two," "Goin' Back." 

Dealers: Mention that Lofgren is from Grin. 

First Time Around 
CAROL DOUGLAS -The Carol Douglas Album, Midland In- 

ternational BKLi -0931 (RCA). The lady who crashed onto the 
pop, soul and disco scene with her "Doctor's Orders" comes 
up with a fine set of material that should appeal to all the 
avenues her hit single did. A powerful but controlled singer 
who can shout or handle even torchy ballads, Ms. Douglas 

CI 
combines much of a Dionne Warwicke, the energy of some of 

CC 

Q the excellent early Atlantic blues singers and the vocal versa - 
tility to appeal to all fronts. Needless to say, reaction at the 

CO disco level to the LP should be instant, with virtually all cuts 

J carrying the infectious, danceable quality her hit did. Ideal 

m for pop and soul programming, and quite possibly the bright- 
- est new star to yet emerge from the disco scene. 

; Best cuts: "Doctor's Orders," "Baby, Don't Let This Good 

Life Die," "Take Me (Make Me Lose Control)," "I Fell In Love 
With Love," "Will We Make It Tonight." 

= Dealers: Place in pop, soul and disco section if you have 
C.) 

one. 

2 RUSS BALLARD, Epic KZ 33252. Hardly the first time 
around musically for the man who has played with the Zom- 

bies and, more recently, Argent, but it is his first time out on 

his own. LP comes down to kind of a pleasant in- between of 
the Zombies' and Argent sound. Ballard was not a featured 
vocalist in either group, but his singing is passable as he 

moves through a set of easy ballads, a couple of hard rockers 
and even a soul oriented tune. Somewhat surprisingly, con- 
sidering that Argent was his most recent musical home, the 
ballads work best. Some interesting lines in several of the 
rockers, however. Expect FM play from this one, particularly 
on the ballads. Uptempo cuts sound a bit too much like what 
everyone else is into. 

Best cuts. "Loose Women," "I Don't Believe In Miracles, 
"You Can Count On Me," "Fly Away," "Venus (Shine Your 
Light)." 

Dealers: Fans will know Ballard's name is familiar. Help 
them remember. 

DRUICK & LORANGE, E.A.R. L 2701. Better than average 
effort from pair that manage to pick up much of the current 
laid back style so popularly expounded by Eagles, Poco and 

others as well as incorporating a smooth blues feeling. Fine 
harmony vocals with some equally well done solo singing. 
Best material is the slow, haunting type thing that reminds 
one of the easy rock stars but does not copy. More gutsy than 
the Loggins & Messina school and a bit rougher than the 
Eagles, the duo may be able to carve a strong niche for them - 

selve. FM airplay should be breaking point. Programmers give 
this set a listen. 

Best cuts: "Third City Blue," "Cain & Abel," "Joshua," 
"Take Me In," "If You're Leaving." 

Dealers: First product from new label and they will be sup- 
porting it. Play in store. 

SONNY FORTUNE -Long Before Our Mothers Cried, 
Strata -East SES 7423. At long last, an album by one of the 
world's most underrated reed players. Fortune is rapidly be- 

coming the master of alto, soprano and flute, and he has a 

style that is distinctly his own. Although his playing has 

graced the work of McCoy Tyner, Miles Davis, Buddy Rich and 
others, it is this album that truthfully portrays his oft -times 
ignored mastery. Another plus factor is Fortune's choice of 

accompanists that include Stanley Cowell, Charles Sullivan, 
Angel Allende and Pablo Landrum. 

Best cuts: "Long Before Our Mothers Cried," "A Tribute To 

A Holiday (Billie)," "System Of Silents," "Five For Trane," 
"Wayneish." 

Dealers: Stock this in jazz release section, as well as the 
Tyner, Davis and Rich bins. 

Spotlight 
JOHN LENNON -Rock 'N' Roll, Apple SK -2419 (Capi- 

tol). Lennon returns to the music he's always been most 

at home with -good, solid rock from the '50's, the kind of 

music he and an awful lot of the rest of us grew up with. 
Unlike most LPs of this type, however, Lennon does not 
simply copy the old songs. They're certainly recognizable, 
but they are his. And they sound as contemporary and 

relevant today as the years in which they were hits - 
which is a tribute to both Lennon and the greats of early 
rock like Gene Vincent, Ben E. King, Chuck Berry, Buddy 
Holly, Little Richard, Sam Cooke, Larry Williams, Lloyd 
Price and others. Fine production throughout from Len- 
non (at times with help from Phil Spector) and quite pos- 

sibly the best and most emotional singing Lennon has 

come up with in years. In short, the record is exactly 
what the title says -the kind of rock music that will al- 

ways stand. Expect immediate play on all fronts. Inciden- 
tally, LP is far better than other oldies Lennon has cut. 

Best cuts: "Be- Bop -A- Lula," "Stand By Me," "Sweet 
Little Sixteen," "Peggy Sue," "Bring It On Home To Me," 
"Just Because." 

Dealers: Lennon is a proven superstar. Just let people 
know you've got the record. 

diAkidkountry 
POOR SWEET BABY AND JEAN SHEPARD -Ten More Bill 

Anderson Songs, UA 363. The title says what's in the pack- 
age, but it's Jeannie's interpretation of these great numbers 
that really makes it come off. She probably has had more suc- 
cess with tunes written by this craftsman than any others 
she's done, and now she puts it all together in a great collec- 
tion. 

Best cuts: "It's Enough To Make A Woman Lose Her Mind" 
and "Think I'll Go Somewhere and Cry Myself To Sleep." 

Dealers: This LP contains not only four of her big singles, 
but good liner notes by Bill Anderson. 

CRYSTAL GAYLE -No Title, UA 365. Not only has this 
young lady come into her own (despite being the younger sis- 

ter of Loretta Lynn), but she shows promise of developing 
into one of the really great singers of the times. Everything 
she has done has been an improvement on the past, and 
now -with a hit single to help her -she really takes a giant 
step with this album. She is a marvelous singer, and the 
choice of material is excellent. 

Best cuts: "A Woman's Heart (Is a Handy Place To Be)," 
"When I Dream," "You," "Beyond You" and others. 

Dealers: This deserves a strong push, for it has real class. 

GARY STEWART -Out Of Hand, RCA 1-0900. Known prima- 
rily as a writer of hit songs for others, Stewart came along 
with some top ten songs of his own, and thus has built a fol- 
lowing which should help this album move. Strangely enough, 
he writes only a fraction of the tunes he records himself, but 
he turns to some other top talents for aid. 

Best cuts: "Honky Tonkin," "Sweet Country Red" and 
"Williamson County." 

Dealers: Another young man with plenty of promise. 

BILLIE JO SPEARS -Blanket On The Ground, UA 390. A lot 
of soul in this country singer, and here she has the material 
with which to operate in her style. She's been around a while, 
and has deserved the proper push, which she gets in this 
Larry Butler production. 

Best cuts: "I Can Only Judge Your Future By His Past," 
"Permanently Lonely," "Since I Fell For You," "All I Want Is 

You" and "Before Your Time." 

Dealers: This could be her big breakthrough. 

KEITH JARRETT -Death And The Flower, ABC /Impulse 
ASD -9301. Jarrett emerges as a man of many instruments 
(piano, soprano sax, wood flute, drum) and they all meld into 
the lead composition. This title tune is an introspective, som- 
ber work featuring some delicate mood work by bassist 
Charlie Hayden, tenorman Dewey Redman and drummer Paul 
Motian. This is involved listening music, requiring full atten- 
tion. "Prayer," the opening cut on side two, is a brooding 
piece with a feeling of openness and a good interplay be- 
tween piano and bass. From a melodic and rhythmic stand- 
point, the most arresting piece is "Great Bird" with Eastern 
flavored overtones. 

Best cuts: "Great Bird," "Prayer." 

Dealers: Jarrett is a chart artist, so his name has commer- 
cial identity. 

GROVER WASHINGTON JR.- Mister Magic, Kudu KU -20 Si 
(Motown). Washington's powerful mastery of soprano, alto 
and tenor saxes is the keynote for his music. LP ranges from 
solid, commercial soul -jazz, "Black Forest," to the impres- 
sionistic "Earth Tones" to an often forgotten evergreen by 
Billy Strayhorn, "Passion Flower" which was first cut by 
Johnny Hodges in 1941. This LP really shows Washington's 
multi -reed abilities and the charts by Bob James are multi- 
hued and listenable. Lush backing is provided when neces- 
sary, but the mood is definitely righteous jazz. 

Best cuts: "Black Forest," "Mister Magic." 

Dealers: Washington has yet to emerge as a major saxo- 
phonist, but that status is coming. 

RON CARTER -Spanish Blue, CTI CTI 6051 S1 (Motown). 
Half of the tunes reflect Carter's empathy for Spain; the other 
two reflect his emerging writing skills for small groups. In 

either case, the bassist /author is clearly comfortable. The 
two Latin works, "El Noche Sole" and "Sabado Sombrero," 
are warm, romantic in flavor, with Hubert Laws' flute lending 
a light and breezy feeling to the quasi -flamenco. There is an 
entirely different mood to "Arkansas," in which drummer 
Billy Cobham tinkles and chunga -chungas along, setting up a 

hip swaying mood. Carter plays short, catchy notes while 
Laws is in an entirely soulful bag. Everything clicks on this 
project because all the music and musicians are married in 

sound and concept. 

Best cuts: "Arkansas," "Sabado Sombrero." 

Dealers: Carter is moving quickly toward a position of 
great posture in the bass field. This LP could be used for in- 
store purposes. 

Billboard's Recommended LPs 

pop 
LON & DEREK VAN EATON -Who Do You Outdo, A &M SP 

4507. Brother duo who had a pleasant LP on Apple several 
years back return with a new label and a generally more com- 
mercial style. Harmonic vocals work well against the driving 
but clear rock background (good production job from Richard 
Perry). FM play seems most likely avenue for the LP, though a 

hit single should not be ruled out. Best cuts: "Let It Grow," 
"Baby It's You," "The Harder You Pull ... The Tighter It 

Gets." 

KEITH & DONNA, Round RX 104 (Grateful Dead). Mix of rock 
and acoustic oriented material from Keith Godchaux of the 
Grateful Dead and wife Donna, mostly in the easy on the ears 
mode. Soulful vocals from Donna punctuated by Keith's fine 
keyboard work and singing, moving from rock to jazz in cer- 

tain spots. Best cuts: "River Deep, Mountain High" (acoustic 
version), "Every Song I Sing." 

RUSH -Fly By Night, Mercury SRM -1 -1023 (Phonogram). 
Heavy metal trio whose vocalist manages to sound a bit like 
Led Zeppelin's Robert Plant at times comes up with credit- 
able second LP. Effort is again on the raucous uptempo cuts, 
though an acoustic song works well. FM play should be outlet 
here. Best cuts: "Fly By Night," "Making Memories," "In The 

End." 

OLD & IN THE WAY, Round, RX 103, (Grateful Dead). Band 
made up of Jerry Garcia, Vassar Clements and several others 
comes up with a set of more or less traditional bluegrass, 
though the vocals more closely resemble some of the coun- 
try/rock harmonies heard so often today. Banjo (with Garcia 
playing), mandolin, stand up bass and Clement's fiddle all 
used to best advantage. Should pull in Grateful Dead fans 
and receive play in a number of areas. Best cuts "Midnight 
Moonlight," "Panama Red," "Kissimmee Kid," "Land Of The 

Navajo." 

THE CHAMBERS BROTHERS -Right Move, Avco AV- 69003. 
Right move indeed. The group that was one of the most suc- 

cessful rock bands of the '60's is back with a set flavored 
more in the direction that made them so popular than any- 

thing they've done in some time. Included are the powerful 
lead and harmony vocals they've always scored so well with, 
the long instrumentals and the balance between rock, soul 

and gospel. Even a reggae cut included. Best cuts: "Stop The 

Train," "Who Wants To Listen," "We'll Sing Together." 

CHARLIE MUSSELWHITE -Goin' Back Down South, Arhoolie 

1074. Probably not destined to shoot up the charts and 
highly unlikely to appear on them. Yet blues rock fans of the 
early and mid '60's will remember Musselwhite as one of the 
finest harpists around. These cuts, taped in 1971 with a vari- 
ety of excellent musicians, do nothing to diminish his reputa- 
tion. His fans will remember him, and there is always a mar- 
ket for quality material like this. For special tastes, but worth 
stocking. Best cuts: "Blue Steel," "Cut You Loose," "On The 

Spot Boogie." 

VASSAR CLEMENTS, Mercury SRM -1 -1022 (Phonogram). One 
of the true legends of bluegrass, country and pop fiddling, 
Clements combines here with a galaxy of stars including 
members of the Nitty Gritty Dirt Band, John Hartford, Charlie 
Daniels and Joe Allen for an LP that is as well done as any- 
thing he has ever done. Bluegrass, country, blues and a few 
other things happen. The Clements name will make this com- 
mercial. Best cuts "Peking Fling," "Good Woman's Love" 
(vocals on this one), "Mockingbird." 

HUGO MONTENEGRO -Others By Brothers, RCA APL1-0784. 
Following his salute to Stevie Wonder, Montenegro has put 
together a collection of songs by Duke Ellington, the Jackson 
Five, Billy Preston, Marvin Gaye and others. Each is played 
with a maximum of orchestration and features some exciting 
synthesizer work by Larry Muhoberac. Best cuts: "Never Can 

Say Goodbye," "Noah's ARP," "Feel Like Makin' Love." 

WHITE HEAT, RCA APLI.0853. This ensemble (produced by 

Barry White) has got some fine musicians in it and they pro- 
duce some excellent dance music. The vocals are handled in 

a variety of ways. Best cuts: "If That's The Way You Feel," "I 
Love Every Little Thing About You," "What A Groove." 

TEXAS GOLD AS MINED BY MAJOR BILL SMITH -Le Cam, 

LCS -303. Rather unlikely that this package will hit the charts, 
but this set of some of the better records from the past that 
may have been temporarily forgotten is a delight. Material 
here from the likes of Paul & Paula, Bruce Channel, J. Frank 
Wilson and the Rondels. Have fun. 

soul 
O'DONNEL LEVY -Everything I Do Gonna Be Funky, Groove 

Merchant GM 535. Veteran jazz guitarist keeps promise made 
in the title with this well done set of soul and jazz, mixing in 

standards with current soul hits. Good vocalizing, fine ar- 

rangements, and (categorize the music as you please), Levy 

comes up with his usual outstanding guitar work. Nothing 

here to alienate old fans, but lots to pull in new ones. Backup 
vocals bounce well off the leads and the big band sound also 
works. And the title single has already made the charts. Best 
cuts: "Everything I Do Gonna Be Funky," "Will It Go Round In 
Circles," "Willow Weep For Me," "Are You Foolin' Me" (with 
fine guitar solo). 

REVEREND NAT TOWNSLEY, JR. & THE LIGHTHOUSE EN- 

SEMBLE -I Fell In Love With God, Peacock PLP -59215 (ABC). 
Following in the footsteps of the Mighty Clouds Of Joy, Towns- 

ley mixes soul and gospel well, with emphasis on soul musi- 
cally and gospel lyrically. Artist already enjoyed some single 
success with the title track, and the others should also re- 

ceive both soul and gospel airplay. Fine voice for either type 
of music. Best cuts "I Fell In Love With God," "What Does It 
All Mean," "I Know Love." 

BIG MAMA THORNTON -Sassy Mama! Vanguard VSD 79354. 
The queen of the blues is back with a new effort on a new 
label and her gutsy singing style receives a tremendous back- 
ing from some of New York's premiere musicians including 
Cornell Dupree, Paul Griffin and Buddy Lucas. The coupling 
of the instrumental work and her soulful vocals really hits the 
spot. Best cuts: "Lost City," "Private Number," "Sassy 
Mama." 

TRIBE -Tribal Bumpin', ABC ABCD -859. Standard but well 
done soul set with emphasis on the raucous, disco type cuts 
everyone seems to be doing these days. Group's true 
strength, however, is in the ballad field where their songs 
stand out far more than when they are aiming in the same 
direction as everyone else. Best cuts: "Tribal Bumpin'," 
"Hung Up, Strung Out, Nose Wide Open," "Give Me One 
More Day." 

BATAAN- Afrofilipino, Salsoul SAL -4101. Second time into 
the soul /pop field for this premier Latin music star, and it 
works well. Pleasing, and in many spots, a highly commercial 
voice. Best cuts: "Chico And The Man," "Hey Girl," "What 
Good Is A Castle." 

FUNKADEUC'S GREATEST HITS, Westbound WB 1004 
(Chess). Good package from the group that has made a suc- 

(Continued on page 58) 

Spotlight -the most outstanding of the week's releases picks -pre- 
dicted for the top half of the chart in the opinion of the review; 
recommended - predicted to hit the chart among the lower half posi- 
tion or other albums of superior qualiity; review editor: Bob Kirsch; 
reviewers: Eliot Tiegel, Nat Freedland, Claude Hall, Bill Williams, 
lim Metansen, Is Horowitz, Bob Kirsch, Jim Fishel. 
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BARRY WHITE -What Am I Gonna Do With You (3:24); pro- 
ducer: Barry White; writer: Barry White; publishers: Sa- 
Vette /January, BMI. 20th Century 2177. Same general for- 
mula as other recent White efforts, but all have proved tre- 
mendously successful, so why not? Usual across the board 
appeal to pop, soul and disco markets, and an almost certain 
bet to come close to the top of the charts. Well done as al- 
ways. 

BO DONALDSON AND THE HEYWOODS -The House On 
Telegraph Hill (2:59); producer: Steve Barri; writers: Dennis 
Lambert -Brian Potter; publishers: ABC /Dunhill & One Of A 
Kind, BMI. ABC 12072. Most commercial entry for this epit- 
ome of pop group since their mammoth "Billy, Don't Be A 
Hero." Good story line, fine vocals, excellent uptempo music 
and a top sing along chorus. Should be one of group's biggest 
hits yet. 

THE POINTER SISTERS -Live You Life Before You Die 
(3:32); producer: David Rubinson & Friends; writers: A &B 
Pointer; publisher: Polo Grounds, BMI. ABC /Blue Thumb 
262. (ABC). Another country oriented effort from the girls, 
just as well done as "Fairytale" and perhaps a touch more 
commercial. Highlight is the always excellent singing of the 
trio. Expect pop, soul and country play on this one. 

recommended 
GOLDEN EARRING -Ce Soir (3:28); producers: Golden Ear- 
ring; writers: G. Kooymans -B. Hay -1. Fenton; publisher: Feel - 
good, ASCAP. Track 40369 (MCA). 

B.B. KING- Friends (3:30); producer: Dave Crawford; writers: 
D. Crawford -C. Mann -W. Boulware; publishers: American 
Broadcasting / DaAnn, ASCAP. ABC 12053. 

SUZI QUATRO -You Mama Won't Like Me (3:24); producer: 
Mike Chapman and Dicky Chinn; writers: Chinn -Charman; 
publishers: Chinni -Chap /Rak, ASCAP. Arista 0106. 

LORI LIEBERMAN -Raise Up Off Of Me (3:28); producers: 
Charles Fox and Norman Gible; writers: C. Fox -N. Gimble; 
publisher: Fox -Gimble, BMI. Capitol 4020. 

BUDDY MILES -Pull Yourself Together (3:40); producer: 
Johnny Bristol; writer: S. Anderson; publisher: Son Mike, 
BMI /Bushka, ASCAP. Columbia 3- 10089. 

LARRY GATLIN -Penny Annie (4:32); producer: Fred Foster; 
writer: Larry Gatlin; publisher: First Generation, BMI. Monu- 
ment ZS8 8643 (CBS). 

JIM GOLD & GALLERY- Living Next Door To Alice (3:22); pro- 
ducers: Mike Theodore and Dennis Coffey; writers: M. Chap - 
man-N. Chinn; publisher: Chinn, Chap, ASCAP, Sussex 630. 

DIAMOND HEAD -All For The Love Of Music (2:41); produc- 
ers: Dennis Lambert and Brian Potter; writers: D. Lambert -B. 
Potter; publishers: ABC /Dunhill /One Of A Kind, BMI. Haven 
7009 (Capitol). 

11M WEISBERG -California Memories (County Line) (2:45); 
producers: Tim Weisberg and Lyn Blessing; writers: Todd 
Robinson -Doug Anderson; publisher: Elusive Sounds, ASCAP. 
A &M 1661. 

HUDSON -FORD -Free Spirit (3:12); producers: John Ford, 
Tom Allom and Richard Hudson; writers: Richard Hudson - 

John Ford; publisher: Irving, BMI. A &M 1668. 

SAM PARSONS -God's Alive In Arizona (2:29); producer: Bob 
Monaco; writer: Sam Parsons; publisher: ABC /Dunhill, BMI. 
ABC 12046. 

oqm 
Soul 

SMOKEY ROBINSON -Baby That's Backatcha (3:36); pro- 
ducer: Smokey Robinson; writer: W. Robinson; publisher: 
Bertam, ASCAP. Tamla 54258F (Motown). Soft, mid tempo 
rocker from the man who almost never fails to hit both soul 
and pop. Probably the best singing he has come up with in 
some time, featuring an almost Caribbean sound at times. 
Title acts effectively throughout as hook. 

THE TEMPTATIONS -Shakey Ground (3:18); producers: 
Jeffrey Bowen and Berry Gordy; writers: J. Bowen -E. Hazel -A. 

Boyd; publisher: Jobete, ASCAP. Gordy 7142F (Motown). 
Culled from their current LP, the veteran group arrives at a 

fine soul /pop /disco mix, using the title well throughout. As 

always, fine blend of lead and backup singing works well. 
Group is currently turning out some of best material in their 
career, and the album is a big one. 

DEE DEE WARWICK -Get Out Of My Life (3:39); producer: 
Paul Vance; writers: Paul Vance -Jack Keller; publisher: Music 
Of The Times, ASCAP. Private Stock 45,011. Dionne's younger 
sister is back on the recording scene again with a powerful 
ballad that should move her right back up to the top of the 
charts. Sometimes overshadowed by her sister. Dee Dee has 
always been a superb stylist and this cut offers the chance to 
show her best stuff. 

recommended 
BRENDA & THE TABULATIONS -Little Bit Of Love (3:12); pro- 
ducers: Van McCoy & Gilda Woods; writer: V. McCoy; pub- 
lisher: One Eye Soul /Van McCoy, BMI. Epic 8 -50081 (CBS). 

L.T.D. -Don't Lose Your Cool (2:44); producer: L.T.D.; 
writers: Henry E. Davis -Jeffrey Osbourne; publishers: Irving/ 
Iceman /McDorsbov, BMI. A &M 1665. 

TOMMIE YOUNG -You Came Just In Time (2:37); producer: 
B. Patterson; writers: Strickland- Patterson; publishers: Su- 
Ma /Rogan, BMI. Soul Power 118 (Jewel). 

LINDA CLIFFORD -Turn The Key Softly (2:43); producers: 
Richard Tufo and Lowrell Simon; writers: Richard Tufo -Low- 
rell Simon; publishers: Curtom, BMI /Kiman, ASCAP. Gemigo 
102. 

OLIVER SAIN -Booty Bumpin' (The Double Bump) (3:28); 
producer: Oliver Sain; writer: O. Sain; publishers: Salco /Ex- 
cellorec, BMI. Abet 9458 (Nashboro). 

CHARLES WRIGHT -Is It Real? (3:45); producer: Charles 
Wright; writer: C. Wright; publisher: ABC /Dunhill & Music 
Power, BMI. ABC /Dunhill 15027. 

FirsElimeAround 
RORY BLOCK -Lovin' Of Your Life (2:55); producer: Steve 

Katz; writer: Rory Block; publisher: Range Buster, ASCAP. 
RCA JB- 10201. Good mix of pop and soul from fine young fe- 
male vocalist that RCA is preparing major push on. Good AM 
entry. 

BOND -Dancin' (On A Saturday Night) (2:29); producer: 
Bob Gallo; writers: B. Blue -L. DePaul; publisher: AN, BMI. 
Columbia 3- 10101. Already a hit in Canada and a former hit 
in Britain by a different group, this is one of those goodtime, 
fun filled rockers that stands excellent hit chance. 

KRAFTWERK- Autobahn (3:27); producers: Ralf Hutter 
and Florian Schneider; writers: R. Hutter -F. Schneider; pub- 
lisher: Intersong -USA, ASCAP. Vertigo 203 (Phonogram). Ger- 
man space rock group is already shooting up the charts with 
their debut U.S. LP. One of few Continental groups able to 
make this musical mode attractive in the U.S. 

INNERVISION -Honey Baby (Be Mine) (2:50); producer: 
Keith Bass; writers: Roger Keith Bass -Lloyd Robinson- Lonnie 
Turner; publishers: Nickel Show /Power House, BMI. Private 
Stock 45,015. Strong soul sound with the kind of good, rough 
vocals that helped make many of the early Motown artists so 
successful. 

WHIZ KIDS -Comin' Home (3:03); producers: Daniel 
Moore and Matthew Moore; writers: L. Gale -K. Gale -M. Har- 
din; publisher: Fifth Floor, ASCAP. Mercury 73662. Basic 
heavy metal instrumental combined with almost harmonic 
vocals makes for interesting sound. 

KATHRYN CHASE -Baby Put A Hurtin' On Me (2:36); pro- 
ducer: Chuck Glaser; writer: Vernon Sandusky; publisher: 
Lucky Way, BMI. Fretone 023. Good mix of pop and country 
that could easily draw attention in both areas. 

THE HANDCOCK BROTHERS- Cricket In The Dark (3:17); 
producer: J.C. Phillips; writer: R. Moitoza; publisher: Rock Is- 
land, BMI. Warner Bros. 8060. Interesting soul cut with par- 
ticularly well done vocals. 

NOTATIONS -It Only Hurts For A Little While (3:11); pro- 
ducers: G. Dickerson, E. Garner Jr., and R. Tufo; writers: G. 

Dickerson -H. Sandifer -R. Thomas; publishers: Gemigo / Trina, 
BMI. Gemigo 103. Strong soul entry with excellent harmony 
vocals. Expect pop crossover. 

RANDY PIE - Highway Driver (3:06); producer: not listed; 
writers: Becker -Moaner- Peterson -Tarrach -Thiers; publisher: 
Chappell, ASCAP. Polydor 15097. Strong disco oriented cut 
with superb instrumental work. 

GARY STEWART -She's Acting Single (I'm Drinkin' 
Doubles) (2:46)); producer: Roy Dea; writer: Wayne Carson; 
Rose Bridge (BMI); RCA 10222. From out of his successful 
album comes this sad song with all the ingredients to make it 
an outstanding jukebox number, as well as garnering consid- 

erable air play. Flip: "Williamson County," (3:10); producer: 
same; writers: G. Stewart, M.L. Stewart, R. Durrett; Forrest 
Hills (BMI). 

LYNN ANDERSON -He Turns It Into Love Again (2:27); 
producer: Glenn Sutton; writers: M. Kellum, G. Sutton, L. 
Cheshier; Rodeo Cowboy (BMI); Columbia 3- 10100. Her best 
in a long while, and she gives it that strong delivery with good 
production. Wide voice range here in this up tune. Flip: No 
info available. 

BOBBY BARE -Back In Huntsville Again (3:17); producer: 
Bobby Bare; writer: Shel Silverstein; Evil Eye (BMI); RCA 
10223. The label put out two good sides, but this is our 
choice as the better. Most anything Silverstein writes is great, 
and Bare does an excellent job once more. Flip: "Warm And 
Free "; producer and writer and publisher: same. 

BARBI BENTON -Brass Buckles (2:25); producer: Eddie 
Kilroy; writer: Bobby Borchers, Mack Vickery; Tree (BMI); 
Playboy 6032. This one was manufactured for Barbi, and she 
turns it on with clever lyrics, good delivery, and a fine produc- 
tion job. She could take off with this one. Flip: No info avail- 
able. 

ROY ORBISON -Hung Up On You (3:26); producer: Jerry 
Kennedy; writers: Roy Orbison, J. Melson; Acuff -Rose (BMI); 
Mercury 73652. This may evoke another controversy, since 
Orbison is one of the world's better pop singers, but this is a 

country oriented record, produced by a leading country pro- 
ducer, and done in fine style no matter how it's programmed. 
Flip: "Spanish Nights "; all credits same. 

recommended 
JAN HOWARD -Get It While The Gettin's Good (2:21); pro- 
ducer: Norris Wilson; All Gallico & Algee (BMI); GRT 3996. 

JOHNNY DARRELL -Pieces Of My Life (3:35); producer: Bob 
Montgomery; writer: Troy Seals; Donor (BMI); Capricorn 
0223. 

JIM SIEGLE - Famous Man (2:17); producer: Joe Wilson; 
writer Jim Siegle; Web IV (BMI); Bang 716. 

NANCY RYAN -I'll Love You More (2:38); producer: Bud Lo- 
gan; writers: Royce Porter, Bucky Jones; Ma -Ree, Porter - 
Jones (ASCAP); Shannon 827. 

DON GIBSON & SUE THOMPSON -No One Will Ever Know 
(2:35); producer: Wesley Rose; writers: Fred Rose, Mel Foree; 
Milene (ASCAP); Hickory 342 (MGM). 

DEBI HAWKINS -Making Believe (2:37); producer: Norro Wil- 
son; writers: J. Work, R. Reid, John Hobson; Acuff Rose (BMI); 
Warner Bros. 8076. 

LORETTA LONG -Rainy Day Friend (3:46); producer: Harvey 
Fuqua; writers: Susanna Wallis, Robert Filler; Sunbury 
(ASCAP); RCA 10204. 

Picks -a top 30 chart tune in the opinion of the review panel which 
voted for the selections published this week; recommended -a tune 
predicted to land on the Hot 100 between 31 and 100. Review editor 
-Bob Kirsch. 
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cessful career out of mixing good rock /soul sounds and street 
raps. Best cuts: "Standing On The Verge Of Getting It On," 
"Loose Booty." 

jazz 
BUDDY RICH -The Last Blues Album Volume 1, Groove Mer- 

chant GM 3303. Basic middle of the road sounds, with a 

strong leaning toward the blues form with Rich in the center 
of this sextet setting. No data on when these sides were cut, 
but the personnel includes Jimmy McGriff, Bob Cranshaw, Il- 
linois Jacquet. Best cub: "Alright," "How Long." 

SHIRLEY SCOTT -One For Me, Strata -East SES 7430. For the 
first time in her recording career, the first lady of the Ameri- 
can jazz organ feels at home with her material. Utilizing the 
fabulous playing of Harold Vick and Billy Higgins, she has 

turned out a solid effort. As usual her unique style of playing 
the organ shines through and creativity is and always will be 

the name of her game. Best cuts: "What Makes Harold Sing ?" 
"Keep On Movin' On," "Do You Know A Good One When You 

See One." 

HAROLD VICK -Don't Look Back, Strata -East SES 7431. Vick 
has been kicking around for years and he has never really 
received the recognition he justly deserves. Not only is he an 

accomplished musician on sax and flute but his compositions 
also merit special mention. Overall Vick is showcased in the 
proper manner with some noteworthy assistance from pianist 
Joe Bonner, bassist Sam Jones and drummer Billy Hart. Best 
cuts: "Don't Look Back," "Melody For Bu," "Senor Zamora." 

JOE FARRELL -Canned Funk, CTI CTI 6053 Sl (Motown). A 

very commercial endeavor blending obvious grand funk styles 
with simple melodic and choral runs by the quintet. Tenor - 
soprano- baritone export Farrell plays right down the center 
strip jazz on side one. Best cuts: "Canned Funk," "Animal," 
"Spoken Silence." 

SAM RIVERS -Hues, Impulse ASD -9302 (ABC). Top notch mu- 
sician who is equally at home on flute, sax (alto or tenor) and 
piano, moves through series of fine cuts recorded between 
1971 and 1973. Experimental quality is present, but so is the 
more musical quality designed to appeal to all. Best cuts: 
"Topaz," "Turquoise." 

ART TATUM VOLUMES ONE & TWO, GNP Crescendo GNP 
9025 and 9026. With the recent Tatum revival, these two fine 
LPs recorded live at Gene Norman's Crescendo Club. With Ta- 

tum solo at the piano, his skill is all the more evident. Best 
cuts: "On The Sunny Side Of The Street," "Body & Soul," 
"Among My Souvenirs," "Crazy Rhythm." 

BILLY BROOKS- Windows Of The Mind, Crossover, CR 9003. 
Skoonhum horn man Brooks, along with co- producer Ray 

Charles, has put together an excellent big band set featuring 
a number of talented soloists on a wide range of instruments. 
Not traditional per se, but not experimental either. What one 
expects these days when one mentions big bands. Well done 
throughout. MOR and jazz play should be expected. Best 
cuts "Black Flag," "Cooling It," "Forty Days." 

GEORGE FREEMAN -Man & Woman, Groove Merchant GM GM 

3305. The always fine Freeman guitar works its way through a 

series of standards, originals and even a song that started out 
as a country tune. Peaceful and easy to listen to, and MOR 

and jazz play should result. Best cuts: "Till There Was You," 
"Funny How Time Slips Away," "Stardust." 
CECIL McBEE- Mutima, Strata -East SES 7417. Bassist McBee 
is one of the more creative exponents of the instrument and 
his new record is anything but a disappointment. With the aid 
of 12 top -notch musicians including Billy Hart, Dee Dee Brid- 
gewater, Allen Gumbs and George Adams; McBee has pro- 
duced a fine album filled with an assortment of music. Some 
of it is finely textured, while other parts have a definite high 
energy quality. One worth checking out. Best cuts: "Voice Of 
The 7th Angel," "Life Waves," "Mutima," "A Feeling." 

ERIC KLOSS- Essence, Muse MR 5038. Another interesting 
performance from this expressive saxman. His alto and tenor 
work are augmented by trumpeter Marvin Peterson and pian- 
ist Mickey Tucker. When Kloss gets into some outside work, it 
still is tangible enough for even lovers of simple jazz. Kloss is 

one of the most underrated young jazzmen. Best cuts: "Love 
Will Take You There," "Affinity," "Essence," "Descent." 
MICHAEL LONGO -900 Shares of the Blues, Groove Merchant 
GM 3304. Former Gillespie pianist Mike Longo has been turn- 
ing out some nice records in recent years and this one is also 

on a high par. Sidemen include Joe Farrell, Ron Carter and 
Randy Brecker, and Longo is featured on acoustic piano as 

well as electric piano. Some very contemporary music by a 

very talented jazzman. Best cuts: "900 Shares Of The Blues," 
"Like A Thief In The Night," "Magic Number." 

classical 
R. STRAUSS: ARIADNE AUF NAXOS -Ursuleac, Rosvaenge, 
Berger; Orch. desSenders, Stuttgart (Krauss), BASF KBF- 

21806. One of the more interesting issues in the label's his- 

torical series, it derives from a 1935 broadcast. Clemens 
Krauss was a devoted and highly -skilled interpreter of the 
composer, and the cast here is arguably the best that could 
be assembled anywhere at the time. But the lack of text and 
translations, or notes indicating the details of the version 
used, diminish the set's value to all but the most knowl- 
edgeable opera collector. 

STOKOWSKI PLAYS BACH- Seraphim S -60235 (Capitol). First 
released well over a decade ago, sound on these reissues 
holds-up remarkably well. And there are still many who relish 
Stokowski Bach orchestral transcriptions, despite purist 
frowns. Among the seven titles are the perennial favorites, 
"Toccata and Fugue in D Minor," "Passacaglia and Fugue in C 

Minor," and the " 'Little' Fugue in G Minor." Good catalog 
product, particularly at the Seraphim price. 

SHOSTAKOVICH: SYMPHONY NO. 6; PROKOFIEV: LT. KIJE 

SUITE - London Symphony Orch. (Previn), Angel S -37026 
(Capitol). Previn won much acclaim with his recent recording 
of the Shostakovich Eighth. It is selling very well and has 
surely whetted appetites for more Shostakovich by the same 
performing group. Here, its coupling with the popular Proko- 
fiev suite finds Previn at his interpretive best, with superior 
sound provided by the Angel technicians. 

MASSENET: THAIS -Moffo, Bacquier, Carreras, Diaz, New 

Philharmonia Orch. (Rudel), RCA ARL3 -0842. One of the 
most heavily promoted albums in recent RCA history, it is due 
for an active, if relatively short, sales life. Major weakness is 

in the title role, with diva Moffo put to vocal tests she is no 

longer able to pass with grace. Yet it does provide a complete 
and well- recorded treatment of the opera, and for many that 
may suffice. 
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BEST OF MY LOVE- Eagles 
(Glyn Johns), Henley, Frye, J.D. Souther, Asylum 45218 

HAVE YOU NEVER BEEN 

MELLOW- olivia Newton-John 
(John Farrar), J. Farrar, MCA 40349 

BLACK WATER- Doobie Brothers 
(Ted Templeman), P. Simmons, Warner Bros. 8062 

MY EYES ADORED YOU - Frankie Valli 
(Bob Crewe), B. Crewe. K. Nolan, Private Stock 45003 

SOME KIND OF WONDERFUL -Grand Funk 

(Jimmy lenner), 1. Ellison. Capitol 4002 SGC 

LONELY PEOPLE - America 
(George Martin), Peek 8 Peek, Warner Bros. 8048 

PICK UP THE PIECES- Average White Band 
(Aril Hardie), R. Ball, H. Stuart, Average White Band, 
Atlantic 45-3229 

LADY MARMALADE - LaBelle 
(Allen Toussaint, B. Crewe, K. Nolan), Epic 8 -50048 (Columbia) SGC 

NIGHTINGALE - Carole King 
(Lou Adler), C. King, D. Palmer, Ode 66106 (A&M) 

LADY -Styx 
(John Ryan For Chicago Kid Prod.), D. De Young, 

Wooden Nickel 10102 (RCA) 

CAN'T GET IT OUT OF 

MY HEAD - Electric light Orchestra 
(Jett Lynne), J. Lynne, United Artists 573 

I'M A WOMAN -Maria Muldaur 
(Joe Boyd, Lenny Waronker), J. Leiber, M. Stoller, Reprise 1319 HAN 

#9 DREAM -John Lennon 
(John Lennon), J. Lennon, Apple 1878 (Capitol) 

ROLL ON DOWN THE 

HIGHWAY- Bachman-Turner Overdrive 
(Randy Bachman), C.F. Turner, R. Bachman, 
Mercury 73656 ( Phonogram) 

DON'T CALL US, WE'LL 

CALL YOU -Sugarloaf /Jerry Corbetta 
(Frank Slay), J. Corbetta, J. Carter, Claridge 402 

EXPRESS -B. T. Express 

(Jeff lane). B.T. Express, Roadshow 7001 (Scepter) 

POETRY MAN - Phoebe Snow 
(Dino Airali), P. Snow, Shelter 40353 (MCA) SGC 

YOU'RE NO GOOD -Linda Ronstadl 
(Peter Asher), C. Ballard Jr., Capitol 3990 HAN 

MOVIN' ON -Bad Company 
(Bad Company), M. Ralphs, Swan Song 70101 (Atlantic) CHA 

UP IN A PUFF OF SMOKE -Polly Brown 
(Philip Swern, Gerry Shury), G. Shury, P. Swern, 

GTO 1002 (ABC) 

TO THE DOOR OF THE SUN 

(Alle Porte Del Sole) -Al Martino 
(Peter De Angelis), Pace, Panieri, Dilat, Conti, Newell, 
Capitol 3987 

LOVIN' YOU- Minnie Riperton 
(Scorbu Prod.), M. Riperton, R. Rudolph, 
Epic 8 -50057 (Columbia) 

MY BOY -Elvis Presley 

(B. Martin, P. Coulter, C. Francois, 1.P. Bourtayre), B. Martin. RCA 10191 

SGC 

WBM 

WBM 

WBM 

SGC 

WBM 

WBM 

SGC 

WBM 

HAN 

B-3 

SGC 

B-3 

SGC 

TMK 

BB 

SGC 

YOU ARE SO BEAUTIFUL -Joe Cocker 
(Jim Price), B. Preston. B. Fisher, J. Webb, A&M 1641 TMK 

SAD SWEET DREAMER -sweet sensation 
(Tony Hatch, Des Parton), D. Parton. ?ye 71002 (ATV) MCA 

I AM LOVE Part 1 & 2- Jackson 5 

(Jerry Marcellino, Mel Larson), M. Larson, J. Mane, 
D. Fencetone, R. Rancifer, Motown 1310 SGC 

SHAME, SHAME, SHAME - Shirley A Company 
(Sylvia), S. Robinson, Vibration 532 (All Platinum) SGC 

FIRE -Ohio Players 
(Ohio Players), J. Williams, C. Satchel, I. Bonner, M. Jones, 

R. Middlebrooks, M. Pierce, W. Beck, Mercury 73643 ( Phonogram) 

SWEET SURRENDER -John Denver 
(Milton Okun), J. Denver, RCA 10148 HAN 

NEVER LET HER GO -David Gates 
(David Gates), D. Gates, Elektra 45223 SGC 

NO NO SONG /SNOOKEROO -Ringo Starr 
(Richard Perry), H. Axton, D. Jackson, Apple 1880 (Capitol) SGC 

LOOK IN MY EYES PRETTY 

WOMAN -Tony Orlando A Dawn 

(Hank Medress, Dave Appell), D. Lambert, B. Potter, 
Bell 45620 (Arista) 8-3 

DOCTOR'S ORDERS -Carol Douglas 
(Ed O'Loughlin -DCA Prod.), G. Stephens, Greeaway, Cook, 

Midland International 10113 (RCA) SGC 
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I'VE BEEN THIS WAY BEFORE -Neil Diamond 
(Tom Catalano). N. Diamond, Columbia 3 -10084 SGC 

BOOGIE ON REGGAE WOMAN-Stevie Wonder 
(Stevie Wonder), S. Wonder, Tamla 54254 (Motown) SGC 

(Hey Won't You Play) ANOTHER SOMEBODY 

DONE SOMEBODY WRONG SONG -e.l. Thomas 
(Chips Monies), C. Moman, L. Butler, ABC 12054 B-3 

GET LIFTED - George McCrae 
(H.W. Casey, R. Finch), H.W. Casey, R. Finch TK 1007 SGC 

CHEVY VAN -Sammy johns 
(lay Sente,. Larry Knechtel), S. Johns, GRC 2046 

EMOTION -Helen Reddy 

(Joe Wissert), V. Sanson, P. Dahlstrom, Capitol 4021 WBM 

PART OF THE PLAN-Dan Fogelberg 
(Joe Walsh), D. Fogelbery, Epic 850055 (Columbia) SGC 

HARRY TRUMAN - Chicago 
(James William Guercio), R. Lamm, Columbia 310092 SGC 

IF LOVING YOU IS WRONG I DON'T 
WANT TO BE RIGHT -Millie Jackson 

(Brad Shapiro, Millie Jackson), H. Bunks, R. Jackson, C. Hampton, 
Spring 155 (Polydor) SGC 

DON'T TAKE YOUR LOVE FROM ME- Manhattans 
(Bobby Martin and Manhattan Prods.), A. Felder, B. Sigler, R. Kenney. 

Columbia 3-10045 

PLEASE MR. POSTMAN - carpenters o 
(Richard 8 Karen Carpenter), B. Holland. F. Gorman, R. Bateman, 
A&M 1646 

ONCE YOU GET STARTED -Rufus 
(Bob Monaco), G. Christopher, ABC 12066 

SUPERNATURAL THING Part 1 -Ben E. King 
(Tony Silvester, Bert Coteaux), P. Grant, G. Guthrie, 
Atlantic 3241 

SGC 

HAN 

SGC 

EMMA -Hot Chocolate 
(Mickie Most), T. Brown, E. Wilson, Big Tree 16031 (Atlantic) SGC 

BEFORE THE NEXT TEARDROP FALLS - Freddy Fender 
(Huey P. Meaux), V. Ketih, B. Peters, ABC /Dot 17540 B -3 

WOLF CREEK PASS -c.w. McCall 
(Don Sears, Chip Davis), W. Fries, L.F. Davis) MGM 14764 SGC 

GOOD TIMES, ROCK & 

ROLL -Flash Cadillac 8 The Continental Kids 

(Toxey French, Ed Martinez), R.B. Burns, Private Stock 45006 HAN 

MY ELUSIVE DREAMS - Charlie Rich 

(Billy Sherrill), C. Putnam, B. Sherrill, 
Epic 850064 (Columbia) B -3 

BUTTER BOY -Fanny 
(Vini Poncia), Millington, Casablanca 814 SGC 

THE SOUTH IS GONNA DO IT- Charlie Daniels Band 

(Paul Hornsby for Don Rubin Prod.), 

C. Daniels Buddah 598 SGC 

I FOUGHT THE LAW -Sam Neely 
(Bobby Hart, Danny Janssen), S. Curtis, 88M 1651 

IT'S ALL RIGHT -Jim Capaldi 
(Jim Capaldi), J. Capaldi, Island 003 

WALKING IN RHYTHM- Blackbyrds 
(Donald Byrd), B. Perry, Fantasy 736 

GET DANCIN' -Disco Tex & The Sex-O-Lettes 
(Bob Crewe), B. Crewe, K. Nolan, Chelsea 3004 

SATIN SOUL -Love Unlimited Orchestra 
(Barry White), B. White, 20th Century 2162 

DEVIL IN THE BOTTLE -T. G. Shepard 

(Jack Gilmer, Bill Browden, Don Crus), B. David, 
Melodyland 6002 (Motown) 

I BELONG TO YOU -Love Unlimited 
(Barry White), B. White, 20th Century 2141 

LAUGHTER IN THE RAIN-Neil Sedaka 

(Neil Sedaka, Robert Appere), N. Sedaba, Cody, MCA 40313 

DANCE THE KUNG FU -Carl Douglas 
(Biddu for Subiddu). C. Douglas, Biddu, 20th Century 2168 

SHINING STAR -Earth, Wind A Fire 
(Maurice White), M. White, P. Bailey, Columbia 310090 

SALLY G- Paul McCartney & Wings 
(Paul McCartney), P. McCartney, Apple 1875 (Capitol) 

SGC 

HAN 

B-3 

CPI 

HAN 

CPI 

WBM 

SGC 

SGC 

HAN 

THE BERTHA BUTT BOOGIE Pt. 1 -Jimmy Castor Bunch 
(Jimmy Castor, J. Pruitt), J. Castor, J. Pruitt, Atlantic 3232 HAN 

MANDY -Barry Manilow 
(Barry Manilow. Ron Dante, Clive Davis), 
S. English, R. Keen, Bell 45613 (Arista) SGC /HAN 

JACKIE BLUE -Ozark Mountain Daredevils 
(Glyn Johns, David Anderle), L. Lee, S. Cash, A&M 1654 WBM 
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*Chart Bound 
WHAT AM I GONNA DO WITH YOU 

-Barry White (20th Century 2177) 
THE HOUSE ON TELEGRAPH HILL 

-Bo Donaldson 8 The Heywoods (ABC 12072) 
LIVE YOUR LIFE BEFORE YOU DIE 

-Pointer Sisters (ABC /Blue Thumb 262) 
SEE TOP SINGLE PICKS REVIEWS, page 58 
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STAR ON A TV SHOW - stylistics 
(Hugo & Luigi), Hugo d Luigi, G.D. Weiss, Avco 4549 

L -O -V -E (Love) -AI Green 
(Willie Mitchell), A. Green, W. Mitchell, M. Hodges, 
Hi 22B2 (London) 

LONG TALL GLASSES -Leo Sayer 

(Adam Faith, David Courtney), L. Sayer, Warner Bros. 8043 WBM 

LUCY IN THE SKY WITH 

DIAMONDS -Elton john 
(Gus Dudgeon), J. Lennon, P. McCartney, MCA 40344 WBM 

BIG YELLOW TAXI -Joni Mitchell 
(Joni Mitchell). J. Mitchell, Asylum 45221 WBM 

HUSH /I'M ALIVE -Blue Swede 

(Ben Palmers), J. South, I. lames, P. Lucia EMI 4029 (Capitol) HAN 

LOVE CORPORATION -Hues Corporation 
(David Kershenbaum), W. Holmes, RCA 10200 HAN 

I HAVE A DREAM -Donny Osmond 
(Don Costa, Mike Curb), S. Burke, 5.14.0.5. Burke 

Kolob 14781 (MGM) B-3 

SHOESHINE BOY -Eddie Kendricks 
(Frank Wilson, Leonard Castor), H. Booker, L. Allen. 
Tamla 54257 (Motown) SGC 

! WANNA LEARN A LOVE SONG -Harry Chapin 
(Paul Leka), H. Chapin, Asylum 45236 WBM 

LOVE FINDS ITS OWN WAY -Gladys Knight A The Pips 

(Kenny Kerner, Richie Wise), 1. Weatherly, Buddah 453 WBM 

KILLER QUEEN -Queen 
(Roy Thomas Baker, Queen), Mercury, Elektra 45226 

FUTURE SHOCK -Hello People 

(Todd Rundgren), G. Geddes, R. Sedrta, N.D. Smart II, L. Tasse, 

ABC /Dunhill 15023 SGC 

MORNING SIDE OF THE 

MOUNTAIN -Donny 8 Marie Osmond 
(Mike Curb), Manning, Stock, MGM 14765 WBM 

IT'S A MRIACLE -Barry Manilow 
(Barry Manilow, Ron Dante), B. Manilow, M. Panzer Arista 0108 

LINDA ON MY MIND - Conway Twitty 
(Not Listed), C. Twitty. MCA 40339 

LIKE A SUNDAY MORNING -Lana Cantrell 
(Joel Diamond), 1. Diamond, A. Kenneth, Polydor 14261 CPI 

REALITY -lames Brown 
(James Brown), 1. Brown, S. Wesley, G. Wesley, Polydor 14268 

LEONA -Wet Willie 
(Tom Dowd), J. Hall, J. Hall, Capricorn 0224 (Warner Bros.) 

I'LL BE HOLDING ON -Al Downing 
(Tony Bongiovi, Meco Monardo, lay Ellis), A. Downing, L. Quinn, A. Smith 
Chess 2158 (Chess /Janus) SGC 

BUMP ME BABY, Part 1- Dooley Silverspoon 
(Sonny Casella). S. Casella, Cotton 636 (Arista) 

WE'RE ALMOST THERE - Michael Jackson 

(Brian Holland), B. Holland, E. Holland, Motown 1341 SGC 

DON'T LET GO- Commander Cody 8 His Lost 

Planet Airmen 

(John Boylan, J. Stone, Warner Bros. 8073 SGC 

SMOKIN' ROOM-Carl Carlton 
(Bob Monaco), D. Bellield, ABC 12059 

ANGEL (What In The World's 
Come Over US)- Atlanta Rhythm Section 
(Buddy Buie), Buie, Nix, Bailey, Polidor 14262 HAN 

HIJACK- Herbie Mann 
(Herbie Mann), F. Arbex, Atlantic 3246 HAN 

SHOWDOWN -ma Coates 

(Rick Hall), I. Lynn, United Artists 601 

THE PILL - Loretta Lynn 

(Owen Bradley), L. Allen, D. McHan, T.D. Bayless, MCA 40358 

AIME -Pure Prairie League 
(Robert Alan Ringe), C. Fuller, RCA 10184 HAN 

ISN'T IT LONELY TOGETHER -stark A McBrien 
(David Spinozza), R. McBrien, E. Levitt, RCA PB -10109 B-3 

TOBY /THAT'S HOW LONG- Chi.utes 
(Eugene Record), E. Record, B. Acklin, A. Powerll, T. Boyd, 

Brunswick 55515 

SGC 

TURN TO STONE -Joe Walsh 

(Joe Walsh, lohn Stronach), 1. Walsh, ABC /Dunhill 15026 B-3 

ONLY ONE WOMAN -Nigel Olsson 

(Gus Dudgeon), R. Gibb, B. Gibb, M. Gibb, Rocket 40337 (MCA) , STAR PERFORMER: Stars are awarded on the Hot 100 chart based on the following upward movement. 1.10 Strong increase in sales / 11-20 Upward movement of 4 positions / 21 -30 Upward movement of 6 
`g4 positions / 31-40 Upward movement of 8 positions / 41-WO Upward movement of 10 positions. Recording Industry Association Of America seal of certification as "million seller" (Seal indicated by bullet.) 

Sheet music suppliers are confined to piano /vocal sheet music copies and do not purport to represent mixed publications distribution. ALF = Alfred Publishing Co.; B-M = Belwin Mills; BB = Big Bells; B -3 = Big Three Pub.; CHA = Chappell Music; CPI = 
Cimino Pub.; CRIT Criterion Music Corp.; FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM = Ivan Mogul' Music; MCA = ,IACA MUSIC; PSP = Peer Southern Pub.; PLY = Plymouth Music; PSI = Publishers Sales Inc.; SGC = Screen Gems /Columbia; 
TMK = Triangle Music/Kane: WBM = Warner Bros. Music. 

HOT 100 A -Z -(Publisher - Licensee) Good Times, Rock 6 Roll (Dunbar, 
BMI) 50 

Dance The Kung Fu (Garrett/ Harry Truman (Lamminatlens /Big 
Wooifsongs, MCPS) 62 Elk, ASCAP) 41 

Devil In The Bottle (Softer, Have You Never Been Mellow (ATV, 
SESAC) 59 BMI) 2 

48 Doctor's Orders (Cookeway, - (Hey Won't You Play) Another 
ASCAP) 33 Somebody Done Somebody 

Don't Call Us, Well Cell You Wrong Song (Press /Tree, BMI)... 36 
(Claridge / Corbetta. ASCAP) 15 Hijack (Dunbar, BMI) 93 

Don't Let Go (Screen Gems- Hush /I'm Alive (Lowery/Big Seven, 
Columbia, BMI) 90 BMI) 73 

Don't Take Your Love From Me I Am Love (Jvbele, ASCAP /Stone 
(Mighty Three /Golden Fleece, Diamond, BMI) 26 
BMI) 43 1 Belong To You (Sa.Vette /January, 

Emma ( Buddah, ASCAP) 47 BM) 60 
Emotion (Warner Bros., ASCAP) 39 II Loving You Is Wrong I Don't 
Express 

(Ohio 
(Triple 

ée O / et Aar, 
BMI) 16 Want To Be Right (East/ 

Fire 
BMI) 

Y OPM 
28 I Fought Law (Acuff-Rose, 

42 

52 Future Shock (Sheet Rock, 54 
Delight, BMI/ 

k, ASCAP). 80 BMI) 

s 
yy BMI 37 

11 Kenny Nolan /Coral Rock 1 Have A Dream (FirstCentral /The 
38 ASCAP) 57 Kids, BMI) 75 

Aime (McKenzie /uunoar. BMI) 96 
Angel (What In The Wood's Come 

Over Us) (Low-Sal, BMI) 92 
Before The Next Teardrop Falls 

( Fingerlake, BMI) 
The Bertha Butt Boogie Pt. 1 

(umpire. BMI) 
Best Of My Love (Kicking Bear/ 

Benchmark. ASCAP) 
Big Yellow Taxi (Siouomb, BMI) 
Black Water (Landowne /Warner 

Bros., ASCAP) 
Boogie On Reggae Woman 

(Jobete /Black Bull, ASCAP) 35 
Bump Me Baby Part I (Springfield, 

ASCAP) e8 
Butter Boy (Tinkle Tunes/ 

Bnantree, BMI) 
Can't Get It Out Of My Heed 

(Yellow Dog, ASCAP) 
Chevy Van (Act One, BMI) 

65 

l 
72 

3 

I'll Be Holding On (Heavy /Elbomo/ 
Diagonal, BMI) 87 

I'm A Woman (Yellow Dog, ASCAP) 12 
Isn't It Lonely Together (Star 

Spangled/American Wordways, 
97 ASCAP) 

It's All Right (Ackee, ASCAP) 55 
It's A Miracle (Kamikazi, BMI) 82 
I've Been This Way Before (Stone 

bridge, ASCAP) 34 
I Wanna Learn A Love Song (Story 

Songs, ASCAP) 77 
Jackie Blue (Lost Cabin, BMO 67 
Killer Queen (Feldman /Trident, 

ASCAP) 79 
Lady (Wooden Nickel, ASCAP) 10 
Lady Marmalade (Stone Diamond/ 

TAoonny y, BMI /Kenny Nolan, 
8 

Laughter In The Rain (Don 
Kirshner, BMI /Kew, ASCAP) 61 

Leona (No Exit. BMI) 86 

Like A Sunday Morning (Silver My Elusive Dreams (Tree. BMI) 51 Roll On Down The Highway Sweet Surrender (Walt Disney, 
Blue, ASCAP) 84 My Eyes Adored You (Stone (Eventide. CAPAC /Raubach /Tap ASCAP) 29 

Linda On My Mind ( Twitty Bird, Diamond / Tanny Boy, BMI/ Soil. BMI) 14 Toby /That's How Long (Julio. 
BMI) 83 Kenny Nolan, ASCAP) 4 Sad Sweet Dreamer (Leeds / Brian / Ocean Blue /Tamerlane, 

Lonely People (Warner Bros., 
6 

Never Let Her Go (Kipahulu, Jacktone, ASCAP) 25 BMI) 98 

Lon Tall Glossas (Chrysalis, 
ASCAP) 30 Sally G (McCartney /ATV, BMI) 64 To The Door Of The Sun (Alle 

g ( rysalis, Nightingale (Colgems, ASCAP) 9 Satin Soul (Sa.Vette /January. BMI), 58 Porte Del Sole) (April, ASCAP) 21 
A No No Song /Snookeroo (Lady Shame, Shame, Shame ( Gambi. Thin To Stone (ABC /Dunhill/ 

Jane, BMI) 31 BMI) 27 Barnstorm, BMI) 99 

69 
*9 Dream (Lennon /ATV, BMI) 13 Shining Star (Saggiflame, ASCAP)... 63 Up In A Putt 01 Smoke (Almo, 
Once You Gel Started (Safer, Shoeshine Boy (Stone Diamond, ASCAP) - 20 

74 ASCAP) 45 BMI) 76 Walking In Rhythm (Blackbyrd, 
Only One Woman (Casserole. BMI) . 100 Showdown (AnnsRachel /Yellow BMI) 56 

78 Part 01 The Plan (Hickory Grove, Dog. ASCAP) 94 We're Almost There (Golf Forever/ 
22 ASCAP) 40 Smokin' Room (American Stone Diamond. BMI) 89 

Pick Up The Pieces (AWB, BMI) 7 Broadcasting. ASCAP) 91 Wolf Creek Pass (American 
71 The Pill (Coal Miners/Guaranty. Some Kind Of Wonderful Gramophone. SESAC) 49 

Mandy (Snreen Gems.Columbia/ BMI) 95 (Dandelion/ Crash, BMI) 5 You Are So Beautiful (Akno/ 
Wren, BMI) 66 Please Mn. Postman (Jobete, The South Is Gonna Do It (Kama Preston, ASCAP /Irving /WEP, 

Morning Side Co The Mountain ASCAP/ Stone Agate, BMI) 44 Sutra /Rada Dana, BMI) 53 BMI) 24 
(Warner Bros., ASCAP) 81 Poetry Man (Tarka, ASCAP) 17 Star On A TV SHow (Avco, ASCAP). 46 You're No Good (Edwin H. Morns/ 

Movin' On (Bedco. ASCAP),. 19 Reality (Dynatone /Belinda / Supernatural Thing Part 1. (Music Jac/ Blue Seas /U.S. Songs. 
My Boy (Coigen's. ASCAP)... 23 Umchappell, BMI) 85 Montage, BMI) 46 ASCAP) 18 

Look In My Eyes Pretty Woman 
(ABC /Dunhill, BM!) 

LO.V E (Jec /AI Green, BMI) 
Love Corporation (JiMi Lane/ 

Ensign. BMI) 
Love Finds Its Own Way (Keca, 

ASCAP) 
Lavin' You (Dickie Bird, BMI) 
Lucy In The Sky With Diamonds 

(Mauler, BMI) 

A reflection of National Sales and programming activity by selected dealers, one-stops and radio stations as compiled by the Charts Department of Billboard. 



Mike Pinera. Duane Hitchings. DonnyVosburgh. 
Bringing together the musical spark 

from Iron Butterfly, Blues Image and Cactus 
and creating an exciting new image. 

Thee Image. 
Rock and Roll Ballads from Thee Image. 

brought to you by Manticore Records. 
Distributed by Motown Record Corporation. :c 1975, Manticore Records, Ltd. 
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1 2 4 BOB DYLAN 
Blood On The Tracks 
Columbia PC 33235 6.98 7.9$ 7.91 

36 26 10 YES 
Relayer 
Atlantic SD 18122 638 7.97 7.97 

71 67 17 MARIA MULDAUR 
Waitress In The Donut Shop 
Reprise MS 2191 6.9$ 7.97 7.97 737 7.97 

2 1 24 VERAGE WHITE BAND 
t n i 7308 6.9$ 

L98 

7 .97 

7.9$ 

737 

73$ 

37 28 36 JOHN DENVER 
Back Home Again 
RCA CP11.0548 

, 
6.91 7.95 

, 
7.95 

W 84 4 JIMMY BUFFETT 

ABC /Dunhill DSD 50183 6.9S 7.95 7.95 
3 3 13 NDA RONSTADT 

eart Like A Wheel 
Capitol ST 11358 

38 29 SPINNERS 
New & Improved 
Atlantic SD 18118 698 

698 

7.97 

7.95 

, 
7.95 

7.97 

7.95 7.95 

73 59 13 DEEP PURPLE 
Stormbri0Qer 
Purple PR 2872 (Warner Bros.) 69$ 7.97 7.97 4 5 19 ETHRO TULL 

ar Child 
Chrysalis CHR 1067 (Warner Bros.) 6.98 6.98 7.97 7.97 7.97 

39 30 BACHMAN- TURNER OVERDRIVE 
Not Fragile 
Mercury SRM- 11004 (Phonogram) 

lAf 85 4 TEMPTATIONS 
A Song For You 
Motown G6 969S1 63$ 73$ 7.91 5 6 15 :.T. EXPRESS 

Do It ('Tit You're Satisfied) 
Scepter SPS 5117 6.98 LU 996 

40 45 17 LOGGINS & MESSINA 
Mother Lode 
Columbia PC 33175 691 7.98 7.16 

75 75 12 QUEEN 
sheer Heart Attack 
Elektro 161026 696 7.97 7.97 6 

. 

7 5 LTON JOHN 
Empty Sky 
MCA 2130 6.98 7.9$ 7.9$ 

W 52 4 MAC DAVIS 
All The Love In The World 
Columbia PC 32927 698 7.91 7.9$ 

76 76 22 KOOL & THE GANG 
Light Of Worlds 
De -Lite DEP 2014 (PIP) 696 736 

' 
7.91 7 8 9 

I FUS 
FEATURING RING 

ufusized 
ABC ABCD 837 695 7a2 7.98 

42 42 13 BLACKBYRDS 
Flying Start 
Fantasy F9472 698 7.98 732 77 80 7 STANLEY CLARKE 

Nemperor NE 431 (Atlantic) 698 737 7.97 

43 31 18 MIWE JACKSON 
Caught Up 
Spring SPR 6703 (Polydor) 6.98 7.98 738 

a 12 26 OEBE SNOW 
Shelter 511-2109 (MCA) 6.91 731 

78 73 15 THIS IS THE MOODY BLUES 
Threshold 2THS 12/13 (London) 11.96 13.95 13.95 

13 42 IIIRIE BROTHERS 
hat Were Once Vices Are 
ow Habits 

Warner Bros. BS 2750 6.98 6.9$ 7.37 737 

44 32 10 THE PROPHET KAHILL 
GIBRAN -A MUSICAL 
INTERPRETATION FEATURING 
RICHARD HARRIS 
Atlantic SD 18120 6.98 7.97 7.97 

79 81 19 JEFFERSON STARSHIP 
Dragon Fly 
Grunt 8E11.0717 (RCA) 61$ 7.95 7.95 7.95 7.95 

80 64 26 DONNY & MARIE OSMOND 
l'm Leavitt It All Up To You 
Kdob M3G 4968 (MGM) 6!1 7.li 7.91 

43 2 t LIVIA NEWTONIOHN 
Have You Never Been Mellow 
MCA 2133 5.9$ 7.91 

45 38 14 RINGO STARR 
Goodnight Vienna 
Apple SW3417 (Capitol) 696 7.98 7.98 81 89 21 I HN LENNON 

Walls And Bridges 
Apple SW 3416 (Capitol) 6.98 7.98 7.98 7.96 

7.95 

11 4 12 ONI MITCHELL 
Miles Of Aisles 
Asylum 7E202 11.9$ 1197 

46 50 10 CHARLIE DANIELS BAND 
Fire On The Mountain 
Kama Sutra KSBA 2603 (Buddah) 6.9$ 7.95 7.95 82 91 35 

ELTONDJOHN 
MCA 2116 696 7.93 7.98 

2 19 29 INNIE RIPERTON 
Perfect Angel g 
Epic KE 32561 (Columbia) 5.91 638 LU 

47 51 17 LOVE UNUMITED ORCHESTRA 
White Gold 
20th Century T -458 69$ 

, 
7.91 7.91 7.98 83 83 12 NNE MURRAY 

Highly Prized Possession 
Capitol ST 11354 696 7.9$ 7.98 

3 

17 9 OE WALSH 
o What 
ABC /Dunhill DSD 50171 6.96 7.95 7.95 7.95 7.96 7.95 

48 55 22 JIM CROCE 
Photographs & Memories, 
ABC Greatest Hits 
ABC ABCD -835 698 696 7.95 7.95 7.95 14 14 15 t HIO PAYERS 

ire 
Mercury SRM -Iá013 (Phonogram) 6!t 7.96 7.15 7.1/ 

94 13 KENNY 
Silver Morning 
Little David LD 3000 (Warner Bros.) 691 7.97 7.97 49 60 6 ROXY 

Country Life 
Atm SD 36.106e 698 7.97 7,97 15 10 11 D FUNK 

II The Girls In The 
0r1á Beware 

Grand Funk SO 11356 (Capitol) 99$ 7.91 111 

SS MEW E Tay I RDON LIGHTFOOT 
Cold On The Shoulder 
Reprise MS 2206 (Warner Bros.) 631 

, 
7.97 

, 
7.97 

54 46 EAGLES 
On The Border 
Asylum 7E-1004 698 7.97 7.97 7.97 7.97 86 86 19 CRUSADERS 

Southern Comfort 
ABC /Blue Thumb BTSY- 90022 9.91 1691 .10.98 

16 9 15 RRY MANILOW 
II 
Bell 1314 (Arista) 

, 
7,98 7,98 

51 48 12 
The Lamb Lies Down Lamb 
On Broadway 
Ater) 2401 9.96 10.97 

87 92 49 HICAGO 
Chicago VII 
olumbia C2 32810 9.98 7.1$ 9.98 7.95 9.98 

17 18 13 AN FOGELBERG 
+ouvenirs 
Epic PE 33137 (Columbia) 

, 
7.N 

u 
798 

52 62 5 ELVIS PRESLEY eRESLEY 
Promised Land 
RCA CPL1- 0873 99$ 7.95 7.95 

88 79 55 ONY ORLANDO & DAWN 
New Ragtime Follies 
Bell B 1130 (Arista) 5. 9$ 6.98 6.98 

22 10 MSEY LEWIS 
+un Goddess 
Columbia KC 33194 5.98 

, 
698 691 

53 57 11 ERIC BURDON BAND 
Sun Secrets 
Capitol ST 11359 691 

, 
791 

, 
791 89 87 18 DAVE MASON 

Columbia PC 33096 691 7.16 7.9e 7.98 7.9$ 19 23 11 BELLE 
Night Birds 
Epic KE 33075 9.98 691 , 6.98 

54 82 4 KRAFTWERK 
Autobahn 
Vertigo VFL 2003 ( Phonogram) 998 7.91 7.1$ 

90 95 2 BABE RUTH 
Harvest ST 11367 (Capitol) 63$ 798 79$ 

20 20 12 7ARK MOUNTAIN DAREDEVILS 
t'II Shine When It Shines 
&M SP 3654 692 

, 
7.98 
, 

7.96 
55 63 65 JOHN DENVER 

Greatest Hits 
RCA CPU -0374 698 7.95 7.95 

NI 
91 102 2 I E COCKER 

I Can Stand A Little Rain 
MM SP 3633 698 7.98 7.91 21 15 11 REE DOG NIGHT 

oy To The World/ 
heir Greatest Hits 
:C/ i nhill 1 r i 7: 

' 
6.96 7.95 7.95 7.95 7.95 

56 61 6 JAMES BROWN 
Reality 
Polydor PD 6039 691 7.91 7.91 

92 96 2 t HIO PLAYERS 
Greatest Hits 

estbound WB 1005 (Chess /Janus) 6.94 735 7.95 

22 11 10 ORGE HARRISON 
nark Horse 

ple SAMS 3418 (Capitol) 

, 
6.98 796 

, 
7.9$ 

57 58 13 DONNY OSMOND 
Donny 
Kdob 3G 4978 (MGM) 991 7.9$ 79$ 

93 93 39 t UVIA NEWTON -JOHN 
If You Love Me Let Me Know 
MCA 411 698 7.98 736 7.9$ 

23 16 13 ONY ORLANDO &DAWN 
rime Time 
ell 1317 (Arista) 6.9$ 73$ 7.91 

sea 69 5 GUESS WHO 
Flavours 
RCA CP11-0636 698 7.95 7.95 7.95 7.95 

94 70 11 ; LLY COBHAM 
otal Eclipse 
flaunt SD 8121 696 7.97 7.97 

24 24 13 EIL SEDAKA 
s edaba's Back 

CA 463 698 791 791 

59 66 14 BOBBY VINTON 
Melodies Of Love 
ABC ABCD 851 696 79t 7.92 

95 72 10 < UE MAGIC 
he Magic Of The Blue 
co 36103 636 737 797 

21 15 LTON JOHN 
realest Hits 
CA 2128 696 796 7.98 

60 68 16 GLADYS KNIGHT &THE MPS 
I Feel A Song 
Buddah BDS 5612 69t 7.9$ 7.98 

96 77 11 HALL TUCKER BAND 
here We All Belong 

Capricorn 2C 0145 (Warner Bros.) 698 7.97 7.97 61 53 26 HARRY CHAPIN 
Verities & Balderdash 
Elektra 7E -1012 992 7.97 7.97 

2a 33 6 II 
en Nickel WNS 1012 (RCA) 69$ 7.95 7.95 97 eEw ENTRY I BIN TROWER 

For Earth Below 
Chrysalis CH 1073 (Warner Bros.) 696 

, 
7.97 
, 

7.97 27 66 YNYRD SKYNYRD 
ronounced Leh -Nerd 

skin-Nerd 
MCA 363 691 Tae 7.58 

61 74 4 DOOBIE BROTHERS 
The Captain & Me 
Warner Bins. BS2694 6.9$ 7.97 7.97 7.97 7.97 98 134 +HIRLEYBROWN 

oman To Woman 
rum TRS 4206 (Start) 692 7.91 

63 40 13 CHARLIE RICH 
The Silver Fox 
Epic PE 33250 (Columbia) 6.9$ 7.92 7.9$ 

ze 34 21 ACKSON BROWNE 
ate For The Sky 

lum 7E -1017 6.98 7.97 7.97 7.97 7.97 
125 ENRY GROSS 

Plug Me Into Something 
&M SP 4502 fiat 731 792 

78 5 GIL SCOTT-HERON & 
BRIAN JACKSON 
Midnight Band: The First 
Minute Of A New Day 
Arista A 1030 69$ 7.16 7.lt 

29 35 6 i WER Of POWER 
rban Renewal 
arner Bros. BS 2834 6.1$ 7.97 - 7.97 

100 107 ROLE KING 
rap Around Joy 

ode P 71024 (AIM) 

, 
6.98 7.98 

, 
7.96 * 36 13 t BBI HUMPHREY 

Blue 
Doll 

Blue Note 
Artists) 

4 G 

United Artists) 692 7.11 7.16 

65 65 9 ALVIN LEE & CO. 
In Flight 
Columbia PG 33187 7.92 692 8.96 

lot 112 32 : D COMPANY 
Swan Song SS 8410 (Atlantic) 6.96 7.97 7.97 

31 39 5 t MA GAYNOR 
ever Can Say Goodbye 
GM M3G 4982 6fl 7.98 7.9$ 

66 46 13 GEORGE CARLIN 
Toledo Window Box 
Little David LD 3003 (Warner Bros.) 691 7.97 7.97 

102 110 26 RRY WHITE 
an't Get Enough 

20th Century T -441 6.98 7.92 7.92 

37 19 EIL DIAMOND 
serenade 

dumbia PC 32919 6.98 7.98 7a1 

67 47 12 THREE DEGREES 
Philadelphia International KZ 32406 
(Columbia) Sae 6.9$ 6.92 

103 90 11 RETHA FRANKUN 
ith Everything I Feel In Me 

Atlantic SD 18116 696 7.97 7.97 
$$ 49 13 BILLY SWAN 

1 Can Help 
Monument KZ 33279 (Columbia) 996 69$ 1.9t 

33 41 20 CTRIC UGHT ORCHESTRA 
Idorado 

United Mists UA -LA339 691 998 6.92 

104 115 13 DAVID BOWIE 
Hunky Dory 
RCA LSP 4623 691 7.95 7.95 

69 71 16 BARBRA STREISAND 
Butter Fly 
Columbia PC 33005 691 7.9$ 7.96 

344 44 15 GREEN 
xplores Your Mind 
i HSI. 32087 (London) 

, 
7.91 7.98 

, 
7.9$ 735 

105 97 34 MERICA 
oliday 

Warner Bros. W 2808 6.98 6.9$ 7.97 7.97 7.97 70 56 12 CARL DOUGLAS 
Kung Fu Fighting & Other 
Love Songs 
20th Century T -464 692 7.9$ 7.9$ 

35 25 18 ELEN REDDY 
ree And Easy 

Capitol ST 11348 6.9$ 7.9$ 7.98 7.98 

106 98 30 + IE WONDER 
ulfillingness' First Finale 
aorta T6.33251 (Motown) 6.96 7.98 7.9$ 

*STAR PERFORMER: Stars are awarded on the Top LP's & Tape chart based on the following upward movement. 1 -10 Strong increase in sales / 11 -20 Upward movement of 4 positions / 21 -30 Upward 
Movement of 6 positions / 31ß0 Upward movement of 8 positions / 41- 00 Upward movement of 10 postions. Recording Industry Association Of America seal for sales of 1 Million dollars at manu- 

facturers level. Recording Industry Association Of America seal audit available and optional to all manufacturers. (Seal indicated by colored dot). 



FEB. 11-ROCHESTER WAR MEMORIAL 
FEB. 12 -WINGS STADIUM, KALAMAZOO -SOLD OUT 
FEB. 14 -COBO HALL, DETROIT -SOLD OUT 
FEB. 15- CAPITAL CENTRE -WASHINGTON, D.C. -SOLD OUT 
FEB. 16- PHILADELPHIA CIVIC CENTER -SOLD OUT 
FEB. 18 - INTERNATIONAL AMPHITHEATRE, CHICAGO 
FEB. 20- INDIANA CONVENTION CENTER, INDIANAPOLIS 
FEB. 21- CHARLESTON CIVIC CENTER 
FEB. 22- CINCINNATI GARDENS 
FEB. 24-MADISON SQUARE GARDEN, N.Y.-SOLD OUT 

PERSONAL MANAGEMENT 

Management Ç 

Inc. 

FEB. 25- PROVIDENCE CIVIC CENTER 

FEB: 26 -NEW HAVEN ARENA 
MARCH 2 -COW PALACE, SAN FRANCISCO -SOLD OUT 

MARCH 3- FORUM, LOS ANGELES -SOLD OUT 

MARCH 5- FORUM, LOS ANGELES. -SOLD OUT 

MARCH 7 -SWING AUDITORIUM, SAN BERNARDINO -SOLD OUT 

MARCH 9- PHOENIX COLISEUM 
MARCH 12 -HEC EDMUNDSON PAVILION, SEATTLE -SOLD OUT 

MARCH 13- P.N.E. COLISEUM, VANCOUVER, B.C. -SOLD OUT 

TOUR COORDINATORS BOOKING AGENT 
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138 

139 

138 3 IRON BUTTERFLY 
Scorching Beauty 
MCA 465 0.N 791 

170 178 23 TRAFFIC 
When The Eagle Flies 
Asylum/Island 7E-1020 0.!I 7.97 7,17 

129 19 B.B,KING & BOBBY 
BLUE BLAND 
Together For The First Time 
MC/Dunhill 0SY501902 9.1 10.1 10.1 18.1 18.91 

171 180 22 HERBIE HANCOCK 
Thrust 
Columbia PC 32965 6.91 7.98 7!1 7.98 731 

107 100 10 GEORGE BENSON 
Bad Benson 
CTI 604551 (Motown) c36 7.91 7.91 172 172 3 FLORA PURIM 

Stories To Tell 
Milestone 9058 (Fantasy) 61 7.7, 7.11 

IOET 111 45 OHIO PLAYERS 
Skin Tight 
Mercury SRM 1705 ( Phormgram) 1.91 735 7.1 zN 

1 
1fL 

155 4 PURE PRAIRIE LEAGUE 
Bustin' Out 
RCA LSP 4769 LN 7.15 

- 

7.91 

171 145 11 HERE'S JOHNNY /MAGIC 
MOMENTS FROM THE 
TONIGHT SHOW 
STARRING NOHN6Y CARSON 
Casablanca STNS 1296 iLl) 13.15 1195 

109 116 59 BACHMAN- TURNER OVERDRIVE 
ll 
Mercury SRM 1.696 ( Phonogram) 6.1 735 I.lS 7.11 7.15 

141 141 5 GEORGE DUKE 
Feel 
BASF /MPS MC 25355 0.N 7.98 7.9a y 

YVf 
120 2 BOB DYLAN 

Greatest Hits, Vol. 1 

KCS 9463 6.1 0.91 / 
mil+ "W",,,,1 MELISSA MANCHESTER 

Melissa 
Arista A14031 L% 7.1a 7.911 PRETTY THINGS 

Silk Torpedo 
Swan Song SS 8411 (Atlantic) 61 7.97 7.97 

143 108 18 BILLY JOEL 
Streetlife Serenade 
Columbia PC 33146 ter 7.5$ 7.11 7.99 7.1 

*Columbia 

122 4 SPARKS 
Propaganda 
Island ILPS 9312 61 7.91 

175 158 22 FLEETWOOD MAC 
Heroes Are Hard to find 
Reprise MS 2196 6.1 7.97 7.97 

144 113 27 PAUL ANNA 
Anka 
United Adis UA -LA 314G IN 6. N 6.1 7.!! 

112 99 n ELTON JOHN 
Goodbye Yellow Brick Road 
MCA 210003 11.16 1191 111 111 Y HAROLD MELVIN 6 

THE BLUENOTES 
To Be True 
Philadelphia International KZ 33148 
(Columbia) 0.N 738 7.91 

184 2 JETHRO TULL 
Aqualung 
Chrysalis CH 1044 Warner Bros) 1.911 7.97 7.97 7.97 7.97 

113 88 77 GODSPELL (Musical based 
on the Gospel according to St. 
Matthew)/ ORIGINAL CAST 

Bell 1102 (Arista) 6.11 7.1$ 791 
146 130 20 J. GEILS BAND 

Nightmares ... And 
Other Tales 
From The Vinyl Jungle 
Atlantic SD 18107 6.98 7.97 7.97 

CMS *CMS COMMANDER CODY AND HIS 
LOST PLANET AIRMEN 
Warner Bros. BS 2847 l.1 7.97 7.97 Y6f 

163 3 NEKTAR 
Down To Earth 
Passport PPSD 98005 (ABC) 61 7.95 7.95 , 188 2 RORY GALLAGHER 

Sinner ... And Saint 
Pelydar PD 6510 l.1 7.1 7.98 

115 119 6 GLENN MILLER & HIS 
ORCHESTRA 

Legendary Performer 
RCA CPM2.0693 9.1 10.95 10.95 

147 139 129 CHICAGO 
Volume II 
Columbia CUP 24 6.1 7.98 

- - 

7.91 

7.98 9 KO Exrat 

Butt 
CASTOR BUNCH 

Butt Of Course 
Atlantic SD 18124 6.91 7.17 1.97 

148 144 18 SANTANA 
Borboletta 
Columbia PC 33135 L1$ 7.98 7.98 7.91 

127 4 MIRACLES 
Don't Cha Love It 
Tamil T6 336S1 (Morava) 6.1 738 7.N " "T" HOT CHOCOLATE 

Cicero Park 
Big Tree BT 89503 (Atlantic) 6.N N 7.97 7.97 

149 157 7 JAMES COTTON BLUES RAND 
100% Cotton 
Buddah BDS 5620 0.N 715 75 1t 128 2 BOB DYLAN 

Greatest Hits, Vol. 2 
Columbia KG 31120 LW 7.1 7.1 150 132 7 CARL CARLTON 

ABC ABCD1 

Love 
85 / 691 7.95 

,1 

7.95 

NE rx at AERQ$MpfR 

Columbia KC 32005 5.91 6.1 0,98 
118 103 44 DAMS 

Stop And Smell The Roses 
Columbia KC 32582 5.1 7.96 639 7.1 691 

182 191 204 CAROLE KING 

Ode eP 

Tapestry 
7009 (AAM) 5.1 6.1 6.% 7.1 6.% ' 161 4 RAY MANZAREK 

The Whole Thing Started With 
Rock K Roll And Now 
It's Out Of Control 
Mercury SRM-1-1014 ( Phonogam) LN 7.1 7.91 

119 124 38 RICHARD PRIOR 
That Nigger's Crazy 
Partee PBS-2404 (Stay) 6.!l 7.95 7.15 

í 
NEIL SEDAKA SINGS HIS 
GREATEST 

pu 
HITS 

RCA 0.N 735 735 12d 104 -18 ROLLING STONES 
Its Only Rock 'N Roll 
Rolling Stones CDC 79101 (Atlantic) 6.1 7.77 7.17 

152 135 11 ENGELBERT HUMPERDINCK 
His Greatest Hits 
Parrot PAS 71607 (London) 6.1 7.91 7,18 

184 190 56 JONI MITCHELL 
Court And Spark 
Asylum 7E -1001 0.98 7.97 7.97 7.97 

7.1 

7.97 121 117 19 DAVID BOWIE 
Live At The Tower Philadelphia 
RCA CPL2-0771 11.1 

6.1 

1195 1191 

153 

, 
151 

165 

23 

4 

RETURN TO FOREVER 
FEATURING CHICK CORER 
Where Have I Known 
You Before 
Polydor PD 6509 691 7.98 7.911 

185 194 63 PAUL McCARTNEY & WINGS 
Band On The Run 
Apple SO 3415 (Capitol) 6.98 6.11 6.98 * 133 3 MICHAEL JACKSON 

Forever, Michael 
Motown M6 82551 7.91 7.1 * MANHATTANS 

That's How Much I Love You 
Columbia KC 33064 598 6.91 6.1 

7.95 

AL MARTINO 
To The Door Of The Sun 
Capitol ST 11366 690 7.N 

123 123 2 JOE WALSH 
The Smoker You Drink 
The Player You Get 
ABC /Dunhill DSO 50140 0.1 7.95 7.95 7.95 7.1 

187 187 2 BARBARA MASON 
Love Is The Thing 
Buddah BDS 0698 6.98 7.95 

155 162 8 JERRY JEFF WALKER 
Walker's Collectibles 
MCA 450 1.91 7.91 7.N 124 131 26 ISLET BROS. 

Live It Up 
T-Neck PZ 33070 (Columbia) 11 7.1 7.91 7.91 7.98 

lvv I jR!} MAHOGANY RUSH 
Maxoom 
20th Century T 463 L98 73$ 7.18 

156 159 -44 LYNYRD SKYNYRD 
Second Helping 
MCA/Sounds of the South 413 538 7.10 7.1 125 106 150 ROLLING STONES 

Hot Rocks, Vol. 1 

London 2PS 606/7 1131 11.91 11.91 

189 197 33 BEACH BOYS 
Endless Summer 
Capitol SVBB 11307 6.1 7.91 7.1 

157 166 101 BREAD 
The Best Of 
Elektra EKS 75056 6.91 6.911 7.97 7.97 7.97 8.15 126 126 4 MICK RONSON 

Play Don't Worry 
Mzinman Á5L1.0631 (RCA) 631 735 7.19 

190 1% 2 BONNIE BRAMLETT 
Its Time 
Capricorn CP 0148 Warner Bros.) 6.98 7.97 737 

169 3 SERGIO MENDES 
Bektrn 7E 1027 0.!8 7.97 737 

127 109 13 EDDIE KENDRWKS 
For You 
Tamla 16.335 (Motown) 6.11 7.91 7.91 

159 167 41 QUINCY JONES 
Body Heat 
ABM SP 3617 6.93 

6.98 

7.98 7.98 

7.95 

7.98 7.91 

191 STAN GEIZ 
Captain Marvel 
Columbia KC 32706 5.91 en 6.N 

I 

149 2 STYUSTICS 
Best Of 
Asco AV 69005-698 6.1 735 7.15 

175 3 RONNIE MILSAP 
A Legend In My Time 
RCA APIS -0046 735 

192 MEW (asee JOHN ENTWISTLE S OX 
Mad Doe 
Track 2124 (MG) LN 791 

124 114 11 KRIS KRISTOFFERSON & 
RITA COOUDGE 
Break Away 
Monument PI 33278 (Columbia) 5.1 7.1 730 

161 137 10 
Crime Crime Of The Century 
80M SP 3647 6.9I 7.91 7.91 

193 AL STEWART 
Modern Times 
Janus 175 7012 (Chess/Janus) 6.1 7.1 

7.91 

736 
162 140 13 BRIAN AUGER'S 

OBLIVION EXPRESS 
Live Oblivion, Vol. 1 

RCA CP1I -0645 LN 7.95 7.95 

i 142 2 MICHAEL MURPHY 
Blue Sky Night Thunder 
Epic KE 33290 (Columbia) 5.1 0.N 1.91 

194 ,,, EkTR, . PHANTOM OF THE 
PARADISE /ORIGINAL 
SOUNDTRACK 
A&M SP 3653 6.98 

7.91 

7 98 

l!5 

7.91 146 4 LEO SAYER 
Just A Boy 
Warner Bras, BS 1836 6.98 

6.91 

137 

7.95 

7.17 

163 168 26 CROSBY, STILLS, 
NASH & YOUNG 
So Far 
Atlantic SD 18100 LN 737 7.97 835 

195 199 11 HISTORY OF BRITISH 
ROCK (Vol. H) 
Sire SASH 3105 -2 (ABC) 6.95 132 136 5 KINKY FRIEDMAN 

ABC ABCDP 829 7.95 
164 173 20 STANLEY TINE 

Pieces of Dreams 
fantasy F -9465 1.91 7.10 7.18 

1% " ENT'' FLEETWOOD MAC 
Vintage Years 
Sire SASH 31062 (ABC) 111 8.96 8.95 

133 105 21 LOVE UNLIMITED 
In Heat 
20th Century T- 443 631 736 7.91 

165 171 2 BOB DYLAN 
Blonde On Blonde 
Columbia C25 841 1.91 1198 llIS 

197 NOV early t THE SENSATIONAL 
ALEX HARVEY BAND 
Impossible 

siblee00DOr(Phonogram) 1.N 7.91 7.91 

134 118 20 CHEECH & CHONG'S 
WEDDING ALBUM 
Ode SP 77025 (Á6M) 61 7.11 7 -N ,, 181 3 THE BAKER GURVITZ ARMY 

lanus JOS 7015 (Chess/lams) 6.1 7.95 * 153 3 DAVID GATES 
Never Let Her Go 
Elektra 7E 1028 0.1 737 737 

42 AEROSMITH 
Get Your Wings 
Columbia KC 32847 5,91 6.1 630 

198 xrw saner FOCUS 
Dutch Masters 
Sire SASO 7505 (ABC) 6.91 7.95 7.95 

136 101 16 KIKI 11EE BAND 
I've Got The Music In Me 
MG 450 l.1 7.91 7.18 

168 170 23 GINO VANNEW 
Powerful People 
AGM SP 3630 6.98 6.1 6.98 

199 NE w Exrer KAY GEES 
Keep Om Bumpin' & Masterplan 
Gang 101 (PIP) 6.98 191 7.98 

137 121 22 RANDY NEWMAN 
Good Old Boys 
Repose MS 2193 6.1 7.97 7.97 7.97 7.97 

. 189 2 BLOODSTONE 
The Riddle Of The Sphinx 
London PS 654 6.91I 7.95 7.95 

200 198 94 CHARLIE RICH 
Behind Closed Doors 
Epic KE 32247 (Columbia) 5.911 6.98 6.98 1.98 6.98 

TOP LP's & TAPE 
A-2 (LISTED BY ARTISTS) 

Aerosmith 167,181 
America 

_ - 
105 

Paul Anka 140. 
Brian Auger 162 
Average White Band 2 
Babe Ruth 90 
Bachman -Turner Overdrive 39,109 
Bad Company. 101 
Baker- Gurvitz - 166 
Beach Boys 189 
George Benson 167 
Blackbyrds 42 
Bloodstone_ 

_ 169 
Blue Magic- - 95 
David Bowie- 104, 121 
Bonnie Blamlete 190 
Bread _ - 157 
James Brown 56 
Shirley Brown 
Jackson Browne 28 
B.T. Express 5 
Jimmy Buffett 72 
Eric Burdon _ 53 
George Carlin 66 

Every care for the accuracy of stooges 

Carl Carbon _ _ _ 150 
Johnny Carson- ..173 
Jimmy Castor Bunch _. _ 179 
Harry Chapin _ _ _ 61 
Cheech & Chong 134 
Chicago 

_ _ 
-87, 147 

Stanley Clarke 77 
Billy Cobham 94 
Joe Cocker 91 
Commander Cody 177 
Chick Cores 153 
James Cotton Blues 149 
Jim Croce _ - 

_ 
48 

CSNY 163 
Crusaders 86 
Charlie Daniels _ 46 
Mac Davis _41, 118 
Deep Purple 73 
John Denver _. _37,55 
Neil Diamond 32 
Doobie Brothers . 9, 62 
Cari Douglas 70 
George Duke 
Bob Dylan _ _ _1, 

98 Eagles 
Electric Light Orah._ . 

John Entwistle's Oa 
Fleetwood Mar 
Focus 
Dan Fogelberg 

tad list Prices has been taken Bill 

Aretha Franklin 
Kinky Friedman - 

Rory Gallagher_ 
David Gates_ 
Gloria Gaynor_ _ 
J. Geils Band__ 
Genesis 
Stan Getz 
Grand Funk 
Al Green 
Henry Gross 
Guess Who 
Herbie Hancock_ - 

George Harrison_ 
Alex Harvey- 

_ 

History British Rock 
Hot Chocolate 
Engelbert Humperdinck 
Bobbi Humphrey 
Iron Butterfly 
Isley Bros. 
Michael Jackson - _ _ 

___ 122 
141 Millie Jackson_- _- _ _ 43 

110,117,165 Jefferson Starship _ 79 
50 BillyJoel _ 143 
33 Eton John_ _ _ - -6, 25,82, 112 

192 Quincy Jones _ - . 
_ 
__ _159 

175,196 Kay Gees- - 199 
198 Eddie Kendricks 127 

17 Kiki Dee Band 136 
board Woes not assume responsibility for sworn Or omissions 

-103 Carde King_ 100,182 
_132 B.B. King /Bland 139 

_ 178 Gladys Knight _ 60 
_135 Kool & Gang. 76 

31 Kraftwerk 54 
-146 Kristofferson &Coolidge 129 

51 Labelle 19 
-191 Alvin Lee _ _ _ _ 65 

15 John Lennon 81 
34 Ramsey Lewis - 18 
99 Gordon Lightfoot. 

_ 
85 

58 Loggins & Messina_ 40 
_ _171 Love Unlimited_- _ _133 

22 Love Unlimited Orch. _ 47 
197 Lynyrd Skynyrd... _ _ __27, 156 
195 Paul McCartney &Wings 185 

_180 Mahogany Rush 188 
. 152 Melissa Manchester _ 142 

30 Manhattans 186 
138 Barry Manilow 16 
124 Ray Manzarek 151 

Al Martino -. 154 
Barbara Mason 187 
Dave Mason 89 
Harold Melvin 176 
Sergio Mendes 158 
Glenn Miller 115 
Ronnie Milsap _160 
Miracles _116 
Joni Mitchell _11,184 

Moody B ues - _ 78 
Maria Muldaur 71 
Michael Murphy __ 130 
Anne Murray 83 
Nektar 114 
Randy Newman 137 
Olivia Newton-John _ 10,93 
Ohio Players 14, 92,108 
Tony Orlando & Dawn 73, 88 
Donny & Marie Osmond 80 
Donny Osmond 57 
Ozark Mountain Daredevils 20 
Elvis Presley 52 
Pretty Things 174 
The Prophet 44 
Richard Pryor 119 
Pure Prairie League_ 

. 
140 

Flora Purim 172 
Queen 75 
Kenny Rankin 84 
Helen Reddy -_ 35 
Charlie Rich 63, 200 
Minnie Riperton _ 12 
Rolling Stones _. -_120,125 
Mick Ronson 126 
Linda Ronstadt _ - _ 3 
Roxy Musk-_- 49 
Rufus 7 
Santana 148 
Leo Sayer 131 

Gil Scott-Heron -_. 64 
Neil Sedaka. 94 183 
Phoebe Snow - 8 

SOUNDTRACKS /ORIGINAL CASTS 
Godspell 113 
Phantom Paradise 194 

Sparks 111 
Spinners 38 
Ringo Stan 45 
Barbra Streisand _ 69 
Stylistics 128 
Styx _ 26 
Supertramp. _ _ 161 
Billy Swan 68 
Temptations 74 
Three Degrees 67 
Three Dog Night 21 
Tower of Power 29 
Traffic 170 
Robin Trower 97 
Marshall Tucker 96 
Jethro Tull 4. 145 
Stanley Turrentine_ 164 
GinoVanneni 168 
Bobby Vinton_- 59 
Jerry Jeff Walker-._ 155 
Joe Walsh 13, 123 
Barry White 102 
Stevie Wonder 106 
Yes 36 



Bobby Vinton 
does it again 
with his smash single, 
Dick and Jane 
from his 

"Melodies of Love" L.P. 

HEAR DICK, 
HEAR JANE, 

HEAR DICK AND JANE 
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Lthe News 

VANGUARD CLAIMS VIOLATION 

Coryell Dispute To 
N.Y. Supreme Court 

NEW YORK -Vanguard Records 
has petitioned the State Supreme 
Court here to enjoin jazz /rock gui- 
tarist Larry Coryell and Contem- 
porcon Productions, his manage- 
ment firm, from signing any record- 
ing and /or publishing agreements in 
"violation" of an October, 1972, 
contract between the label and Cor- 
yell. 

Challenging Vanguard's move, 
defendants are claiming that the la- 
bel itself breeched the contract by 
failure to exercise a second option 
on Coryell's work while the artist 
was under label "suspension" in 
1974. 

Thus, the validity of suspension 
clauses, standard to many artist con- 
tracts, will also be under the scrutiny 
of the court. 

The clause allows a label to extend 
an artist's contract for a time equal 
to a non -work period on an artist's 
part due to illness, injury, accident 
or refusal to work. 

According to court papers, the 
1972 contract was for an initial pe- 
riod of one year with four one -year 
options. Each year carried a two al- 
bum minimum on Coryell's part. 

Vanguard exercised its first option 
in 1973, but claimed that Coryell did 
not meet first year requirements. 
Subsequently, he was placed on sus- 
pension by the label until the min- 
imum second album was completed. 

Defendants state that the label has 
had a record album for some eight 
months now and has refused to re- 
lease it. 

They further state that Vanguard 
did not exercise its second option 
this past October, therefore freeing 
Coryell from contractual commit- 
ments. 

On the other hand, Vanguard 
claims that it was not obliged to 
exercise the second option because 

Buy `Pretty Face' 

CHICAGO -The Innovation II 
label here has acquired the Lost 
Family's "Pretty Face" master and 
another by Ebony Rhythm Funk 
Campaign titled "How's Your 
Wife." 

Gus Redmond of the firm says his 
product now is being distributed by 
15 independents nationally. 

first year commitments were not 
met. 

Also questioned in the case is the 
status of Coryell's group the Elev- 
enth House. Defendants claim that 
the group was formed a year after 
the signing of the 1972 contract, and 
not subject to its authority. Van- 
guard claims that Coryell's first LP 
"unites" the label with the group 
and any attempt by a competing 
record company to capitalize on 
plaintiff's recording would consti- 
tute "unfair competition." 

Vanguard petition comes on the 
heels of the completion of a new 
Coryell album at an independent 
studio here. 

Frankie Avalon 

Back On Records 

With Linke Label 
LOS ANGELES- Richard O. 

Linke figures he's done everything 
else in the music business. Now he's 
going into record production. 

Long successful as the guiding 
mentor behind Andy Griffith, Linke 
and his associate Frank Campana 
will soon announce a distribution 
deal for the first single release by 
Frankie Avalon produced by the 
new recording wing of Linke's man- 
agement firm. 

"We believe Avalon can come 
back on records and sell as he did in 
the late 1950s," says Linke. "He is 
earning a steady $6,500- $7,500 a 
week in clubs and he long ago 
proved he had appeal on disks." 

Jerry Fuller produced the first 
Avalon masters. "We have spent 
more than $11,000 on Avalon's ses- 
sions and we are dickering distribu- 
tion rights," Linke says. Indications 
are that CBS Records has the inside 
track. 

Linke worked 10 years for Capitol 
and Columbia as a promotion exe- 
cutive before entering the personal 
management field and prospering. 
He is seeking additional talent to 
record but declares he "wants no 
part of listening to tapes submitted 
by amateurs." 

Instead, he says, he is relying on 
friends in the industry to tip him to 
promising disk acts. 

Michigan Antipiracy Drive 
Continued from page 3 

of the antipiracy drive to a "superb 
intelligence network" of informers 
"who give you tips" or by other per- 
sons who cooperate in the initial part 
of the investigation. 

In this regard the office uses as in- 
formant the retailer who has been 
selling pirate tapes. "We concentrate 
our action on the manufacturer and 
the distributor, both of whom we 
feel are the real offenders. So we 
seek the cooperation of the dealer, 
especially when we believe that he 
isn't willfully selling pirate product," 
Guy says. 

Naturally, each action is eval- 
uated on its own merits, and in a case 
brought into court last year, a manu- 
facturer and a distributor as well as a 
retailer were all involved in the pros- 
ecution. All pleaded guilty and re- 
ceived fines. "In this case we felt that 
the retailer had knowledge that the 
tapes he was selling were pirated," 
Guy says. 

Michigan has not yet approved a 

state statute, although it came close 
to doing so in December. The gover- 
nor vetoed such a bill after it had 
cleared both state bodies. 

But to make it hotter on the pi- 
rates, the U.S. office attempts to nail 
down a number of counts on them 
whenever possible. These range 
from charges concerning violations 
of interstate traffic to conspiracy. 
"We want them to know they're 
playing a dangerous game," Guy 
says. 

All 10 convictions have been re- 
sults of guilty pleas by the offenders. 
Consequently, none of the cases saw 
the light of trial. Guy attributes this 
to the hard -nose care and thorough- 
ness given to each case. "We like to 
think we're walking into the court- 
room with an airtight case. The of- 
fender knows this, so he pleads 
guilty, thus saving him actual trial 
costs," Haber says. 

The Detroit U.S. Attorney's office 
covers about half the state in terms 
of area, with a population of some 
six million. 

I nsidelrock 
Look for ABC Records to phase out the Dunhill label 

title and go on a signing spree for big names. 
Gibson, Stromberg & Jaffe moved out the furniture 

and closed shop after five corporate years. Reason given 
by president Gary Stromberg was, "It got to a point 
where it wasn't fun and I got bored." He will join Roy 
Silver in partnership of Blue Peacock Management. 

Dick Clark's "American Music Awards" won ABC - 
TV a one -third share of the viewing audience. ... Fred 
Astaire wrote the melody to Tommy Wolf's "Life Is 
Beautiful" lyrics which will be on Tony Bennett's upcom- 
ing album on his new label. 

Frank Sinatra will record "America Is One" by Pat 
Glass, who got started as prizewinner in a Billboard 
songwriting contest five years ago.... A complete library 
of all Motown records and tapes has been donated to 
Eastern Michigan University's sound archives. 

Mary and Dennis Rosencrantz (He's Phonogram/ 
Mercury Coast a &r chief) are parents of a second son, 
Zachary John, born Feb. 16. ... What publishing wing 
chief is ready to ankle a West Coast record company over 
failure to agree with the owner -boss? ... The Motown - 
A&M mutually- owned -and -operated Atlanta branch, 
slated to open Feb. 1, now starts March I, with A &M re- 
gional staffer Chuck Houston as manager. 

Ed Portnoy, owner of the Record Shack, New York 
and Atlanta one -stops, has started a monthly tabloid - 
format consumer paper on modern music, called "The 
Gig." He will have a 60 -page issue at NARM. 

Doobie Brothers postponed February tour of Aus- 
tralia when two members caught the flu in Europe dur- 
ing Warner Bros. Music Show tour. The entire 25 -mem- 
ber Doobie team was in Honolulu en route to Australia 
before guitarists Pat Simmons and Jeff Baxter were ex- 
amined by doctors and ordered to bed. 

Los Angeles Superior Court Judge Hupp turned down 
a CBS petition to throw out the Shelter Records injunc- 
tion preventing Phoebe Snow from recording for another 
label. 

The Fillmore is about to go under again, as the hall has 
been dark for some time. Also, all of the future advertised 
acts say no contracts have been issued. ... Rumors are 
abundant that Motown is disgruntled with CTI Records 
and is planning to give it up. 

Screen Gems -Columbia Publications is rush -releasing 
a Barry Manilow songbook.... Ahmad Jamal plays New 
York Friday (28) at Town Hall backed by the Collective 
Black Artists group that includes Frank Foster, Jimmy 
Heath, Stanley Cowell, Joe Lee Wilson, Reggie Work- 
man and others.... Lionel Hampton will be saluted in a 
future concert of Jack Kleinsinger's "Highlights In Jazz' 
held at New York University. Others appearing include 
Buddy Rich, Teddy Wilson and Milt Hinton. 

Graham Central Station was saluted in its native Oak- 
land on Feb. 11, when the mayor declared it their day. 
... Dr. Charles Kelman, one of the nation's leading eye 
surgeons, is scheduled to make his singing debut Satur- 
day (1) at Carnegie Hall with a benefit for Ichilov Hospi- 
tal in Tel Aviv.... Labelle are on a two -week European 
tour.... A new version of the National Lampoon show is 

Componies 
Independent producer Lou Reiz- 

ner and independent publisher Artie 
Wayne have formed Rize /Wane 
Records, a label designed to operate 
in both the U.S. and Europe as well 
as other international markets. Ini- 
tial distribution deal has been 
formed with Michael Levy's Magnet 
Records in England. Reizner will 
base himself in London while 
Wayne will operate out of Los An- 
geles. Other goals of the label are to 
couple acts and producer. 

Military Prices 
Continued from page 3 

8- tracks remain the same at $3.40 
and $3.60, respectively. But, $7.98 
twin packs have been lowered from 
$3.90 to $3.66. The division has also 
created a new $5.98 series with a cost 
of $2.52. 

Cassette prices on $6.98 and $7.98 
products remain the same, $3.15 and 
$3.60, respectively. 

According to a label spokesman, 
domestic military prices on Colum- 
bia, Epic and CBS custom label 
product remain the same, equivalent 
to prices U.S. rackjobbers pay for 
goods. 

playing The New Palladium, a 380 -seat showcase -caba 
ret in Rockefeller Center. ... The 14th annual Phila- 
delphia Folk Festival is scheduled for Aug. 22 -24.... 
The New Christy Minstrels play a benefit performance at 
the Pittsburgh YMCA April 6.... Morton Gould will 
score ABC's presentation of "F. Scott Fitzgerald in Hol- 
lywood." ... Roddy Shashoua says he is negoitating with 
a major television network to cover his MUSEXPO '75 in 
Las Vegas Sept. 21 -24. 

Eric Anderson's new album features vocal support 
from Joni Mitchell, Jackson Browne and Maria 
Muldaur. 

A vocal /piano folio of songs from the Broadway 
scores ofJerry Herman has been made available in a de- 
luxe collector's edition by Edwin H. Moms and Co... . 

Bette Midler's clams on the Half Shell Revue featuring 
Lionel Hampton opens April 14 at New York's Minskoff 
Theater for a month- run. ... The Bottom Line cele- 
brated its first birthday Feb. 12 with a special show fea- 
turing David Bromberg and friends including Loudon 
Wainwright and Elliot Randall.... Ben Vereen visited a 
number of New York discos to introduce his new single. 

Carol Channing is back in Nashville recording a new 
country single. ... RSO Records is planning a new Eric 
Clapton album in the next few weeks.... Blood, Sweat & 
Tears play New York's Metropolitan Opera House 
March 23. ... The Virtudes Quintana Trio, one of Mex- 
ico's top acts, made its American debut Monday (24) at 
Fonda Los Milagros in New York. 

Feb. 20 was Johnny Nash Day in Los Angeles. ... the 
new Alexis Korner album features help from Mick Jag- 
ger and Keith Moon.... On Feb. 10, the day before the 
Faces opened their U.S. tour, Rod Stewart and Ron 
Wood flew into New York to join Mick and Biancoa Jag- 
ger on a run around several night spots. 

RCA Records Northeast region is supporting the re- 
lease of Zulema's debut album, "Zulema," with an ex- 
tensive merchandising campaign themed to "Sweet Z, 
Sweet Sound, Sweet Music." She is making personal ap- 
pearances in Toronto, Boston, Providence, Washington 
and other major cities. 

Chicago started touring again Feb. 23 to support their 
new album and "Harry Truman" single.... John Denver 
may have a song about Toledo being "no place at all" 
but the city is hip enough to present a glass goblet to 
George Carlin. 

Robby Benson of ABC -TV film "Death Be Not Proud" 
has an Arista single, "A Rock 'N' Roll Song." ... Wil- 
mington Opera House has a three- concert bluegrass 
series with Doc Watson and Bill Monroe among the 
headliners. 

Yes film "Yessongs" premieres in U.S. next month... . 

Petula Clark hosts NBC -TV special "Touch Of Gold." 
... "Best Of Bill Withers" collection coming on Sussex. 

Salvador Dali painting to be cover of new James Gang 
album. ... Walter Scharf scoring "Walking Tall, Part 
II" 

Those looking for last minute Grammy Awards reser- 
vations should call the NARAS offices in New York 
(212) PL -5 -1535. 

Unique Service Works 
Promo With Retail Clerks 

LOS ANGELES -The Extra 
Service has been formed here to aid 
record labels whose product is re- 
ceiving airplay in secondary markets 
and get product into record shops in 
those cities. 

Rick Williams, who put together 
and heads up the firm, says he has 
made up a list of some 1,000 stores 
ranging from independent free 
standing retailers to the largest 
chains. 

"The person we really want to 
work with at these stores," Williams 
says, "is the clerk. Once a company 
hires us, we will make sure stores in 
the area where the record is getting 
play receive three pieces of the prod- 
uct. We can then call the clerk on a 
weekly basis to see how the record is 
doing." 

Under Williams' plan, the prod- 
uct will be mailed first class to the re- 
tailer, the clerk will be asked to play 
the record in the store and to display 
the product prominently. Product to 
the store will be free. 

"Eventually," says Williams, "we 
will be distributing goods other than 
records. For example, if a company 
really wants to promote an act, es- 
tablished or new, receiving airplay 
or not, we can send posters, shirts 

and other displays to the stores in 
our network. We think we can add a 
lot of impact to a single or album if 
we have a thousand clerks wearing 
shirts with the artist's name on them 
for a week." 

A news sheet is also planned for 
store clerks, discussing problems 
other clerks have had, noting success 
stories, listing job openings and oc- 
casionally including a question- 
naire. 

Williams compiled his list from a 
list of retailers he started several 
years ago when he had a firm called 
Power of the Primaries which helped 
service radio stations in secondary 
markets. 

Arranger- Composer 
Homer Dies In L.A. 

LOS ANGELES -Services for 
Ben Homer, 57, who composed 
"Sentimental Journey" in the 1940s 
while working as an arranger for Les 
Brown's Band, were held last week 
here. He died at his home, appar- 
ently of a heart attack. Homer also 
composed "Bizet Has His Day" and 
"Joltin' Joe DiMaggio" which also 
were best -sellers for the Brown crew 
on the Columbia label. 
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TOTAL CAMPUS ENTERTAINMENT... 

;V, 

TODAY'S TOTAL CAMPUS ENTERTAINMENT? FIND IT IN 

BILLBOARD'S CAMPUS ATTRACTIONS, COMING MARCH 29. 

Times are changing, anc the talent on campus has come a 

long way from the do- it- yourself days! Today's colleges are 

booking more talent and more diversr`ied talent. Year after year, 

Billboard's Campus Attractions -more than any other source - 
helps campus programmers to locate and book all their 

ente°tainme t for the year! Here's why: 

A comprehensive listing of the many -faceted college attractions: 
popular music artists lecturers a complete 16mm film section 

booking agents persona" managers and contacts 

Expanded 1975 listings on: theatrical and mime groups dance troupes 
specialty booking agents 

Special editorial features on: Country on campus 
Campus taient from the booking agent vantage point 

The $3 million dance scene Jazz and Discos on Campus 

And you'll reach the people you want to reach in Billboard's 1975 Campus 
Attractions -with a spec al mailing to over3,000 colleges in the U.S., and special 

distribution at both the NEC Convention and the Association of College Unions 
International Convention! So if you're a part of today's campus entertainment, be a 

part o the book today's colleges rely on! 

AD DEADLINE: February 28 ISSUE DATE: March 29 

To further your 
education, 

contact your 
Billboard Sales 
Representative: 

LOS ANGELES: 
Bill Moran /Steve Lappin 

9000 Sunset Boulevard 
L.A., Calf. 90069 

(213) 273-7040 

NEW YORK: 
Ron Willman 

1 Astor Plaza 
New York, N Y., 10036 

(212) 764 -7300 

CHICAGO: 
Bill Kanzer 

150 No. Wacker Drive 
Chicago, III. 60606 

(312) 236 -9618 

NASHVILLE: 
John McCartney 

1719 West End Ave. 
Nashvil Ie,T enn. 37203 

(615) 329 -3925 






