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Big Guns Fire a Round At NARM

Airline ASCAP Fees To Double?

NEW YORK-—-A substantial in-
crease in performance revenue from
the in-flight use of music will accrue
to ASCAP if airlines accept a new li-
censing formula and rate schedule
proposed by the society last week.

One airline music supplier esti-
mates that the proposed schedule
will double or ¢ven triple the monices
now paid ASCAP for the use of pro-
tected music.

Total payments to ASCAP and

By IS HOROWITZ
BMI for in-tlight music are thought
to be about $250.000 annually (Bill-
board. March §). About 60 percent
of this gross goes to the senior per-
forming rights organization.
ASCAP’s new formula calls for a
charge on cach airline passenger ac-
tually exposcd to music. Under the
old plan, performance fees were
charged according to plane capacity,
regardless of the number of seats
filled.

Sound Fest To Hype Hi Fi

By RADCLIFFE JOE

NEW YORK-The rccently
formed N.Y. Chapter of the Society
of Audio Consultants (SAC) will
stage a Summer Audio Festival here
this year as part of a broad plan to
promote “Sound Advice,” an am-

bitious program designed to prolif-

erate consumer awareness of the ad-

vantages of hi fi equipment.
Highlight of the festival will be

the donation. to youth-oriented
charitable organizations, of all pro-
ceeds from the special sales of used
and trade-in hi {1 equipment by all
participating dealers.

This plan, sull in its formative
stage. is an extension of SAC’s
highly successful MAD (music
againstdrug abuse) program firstin-

(Continued on page 44)

IFees now proposed by ASCAP
would be 1 cent per passenger ticket
sold where headsets are supplied at
no charge. If a headset charge is le-
vied by the airline. the ASCAP fee
would be | percent of headset rental
revenue.

Domestic headset charges are nor-
mally $1 for children and $2 for
adults. On international flights the
charge is usually $2.50.

Airline audio entertainment sup-
pliers of 14 airlines met with ASCAP
executives at the society headquar-
ters here Wednesday (5) to hear the
new proposal. They said they would
have to go back to the airlines o
gather statistical data that would
accurately fix the total performance
nut the formula would lead to.

A compromise was reached on
ASCAP’s bid to deal directly with
the airlines rather than the music
suppliers. It was agreed that ASCAP
could collect from the carriers in the

(Continued on page 24)

FCC Pounces On lllegal
Usage Of Wireless Mikes

Stressing Bottom Line
The Cry At Conclave

By JOHN SIPPEL
LOS ANGELES- Buckling down to the exigency of maintaining a black ink
bottom line in the face of a slowing economy. every tacet of the record/tape/
accessory industry fired shots that will reverberate worldwide at the 17th
NARM convention at the Century Plaza last week. Among the high spots. As-
sistant U.S. Attorney Chet Brown, who successfully prmuul&.d the Rick Taxe-

ITA Warned By
Govt. On Piracy

By STEPHEN TRAIMAN

TUCSON--In a strong appeal to
enlist the continuing collaboration
of the tape, blank cartridge/cassette
and duplicator equipment supplier
members of the International Tape
Assn. in the antipiracy battle. Justice
Departments John Murphy empha-
sized that “cveryone recognizes one
key tactic is to deprive the pirates of
their source of supply.™

In remarks prepared for a copy-

(Continued on page 44)

Datax tape piracy conviction in the
summer of 1974, said hce is readying
more such litigation. which would
place greater penalties on tape pi-
rates. He will try to pin additional
felonious charges—using the Rack-
cteering Interstate Corrupt Organi-
zation, a brand new charge with a
strange name—plus interstate trans-
portation of stolen property. a
charge against Taxe which did not
hold in that prosecution.

e Dave Rothfeld, record/tape
chief at Korvette's, asked labels to
sell their cutouts directly to “their

52-week customers instead of a mid-
dleman.”

Rothfeld was referring o
(Continued on page 8)

Justin Hayward and John Lodge of the Moody Blues. Their first LP together,
“Blue Jays,” is being introduced at Carnegie Hall, March 10. This is the
first time ever that this prestigious concert hall will serve as a showcase
for the playback of an LP.

(Advertisement)

By BOB KIRSCH

LOS ANGELES--Wireless micro-
phones, for several ycars a staple
tool in Las Vegas showrooms and in
motion picture and television pro-
duction, as well as becoming a grow-
ing factor in rock concerts. may be
running nto trouble as a result of al-
leged infractions of certain Federal
Communications Commniission
(FCC) regulations pertaining to
their use.

According to one of the at least
four major firms manufacturing
wireless mikes. most of the major
Las Vegas clubs have been cited for
illegal use of such mikes by the FCC
(generally for using TV channel fre-
quencies) as have many Los Angeles
film studios.

S. Marti-Volkoft. engineer in
charge at the FCC in Los Angeles,

(Continued on page 76)

NAIRD Votes Larger
Survival War Chest

LOS ANGELES - The National
Assn. of Independent Record Dis-
tributors (NAIRD) and their spc-
cialty label customers put their
moncy where their mouths are and
voted an operating fund to keep the
organization growing.

At the finale ot its fourth nanonal
convention in nearby Santa Monica,

which drew the largest showing of

small specialized labels and a mixed
group of large and small distribu-
tors, NAIRD voted what constitutes
an 800 to 1.000 percent increase in
graduated dues to operate the or-
ganization and fund its 1976 con-

vention.
The next conclave’s site and date
(Continued on page 75)

KEITH MOON, drummer, actor and now a singer. “TWQ SIDES OF THE
MOON" finally completed and Track/MCA Records 1s proud to be releas-
ing this LP filled with surprises musically and otherwise. Keith gathered
up all his friends and proceeded to generate endless musical energies.
Skip Taytor and John Stronach took over and produced this marvelous
album, available on Track/MCA Records and tapes. (MCA-2136)

(Advertisement;
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General News

Record Club’s Books
To Undergo a Probe

NEW YORK-Books of the
Record Club of America are due for
a thorough airing to determine the
full extent of its indebtedness.

Claims of some of the creditors
were disputed by club executives at
a hearing in U.S. District Court,
Harrisburg, Pa., Feb. 27, to weigh
the mail-order operation’s bid to
work its way out of financial diffi-
culties under Chapter XI provisions
of the Bankruptcy Act.

As a result it appeared a certainty
that an outside auditor would be
named by the court, over club objec-
tions, to check the books. The club is
now in limited operation under a re-
ceiver named by the court last
month.

Largest claimant at the hearing
was the Harry Fox Agency which
charged that more than $3 million
was due the mechanical royalty col-
lection agency. When an audit is
completed, total club indebtedness
may run as high as $7-$10 million,
some observers believe.

Thirty-four other creditors attend-
ing an earlier meeting in Phila-
delphia claimed just under $3 mil-
lion (Billboard, Feb. 22).

Sigmund Friedman, Record Club
of America president, was a witness
at the Harrisburg hearing. He said
that some of the club’s difficulties
stemmed from the refusal by a few

major manufacturers to supply
product directly. This product had
to be acquired elsewhere at higher
prices, he said, contributing to the
inability of the club to cope with ris-
ing overhead.

Receiver named.by the court is Er-
nest R. Weiss, a retired businessman
from the York, Pa. area. He was ap-

_pointed upon application of the

Ampex Corp., a major trade cred-
itor.

It was indicated that the club’s
current business volume is at a rate
of about $2 million annually. For
the year ended June 30, 1974, re-
ported gross was about $30 million.

George Tappan of Ampex is
chairman of the creditors’ com-
mittee. Other committee members
are James P. Morrissey of the AFM’s
pension and welfare fund, Tom Ro-
mano (WEA), George Fishman
(Keel Manufacturing), Julius Brown
(Queens Litho), Robert Chambers
(MCA Distributing), Al Fassnacht
(Superior Record Pressing), John
Bonnevier (Phonogram), Sidney
Shemel (United Artists), Harold
Zachringer (Western N.Y. Offset),
and Louis Lerner (PRC Recording).

U.S. District judge Thomas C.
Gibbons instructed the club to fur-
nish a plan for settling the claims of
unsecured creditors by April 24.

Ex-PIKS Exec Tirk Runs
His Own Record Chain

LOS ANGELES—Veteran mar-
keting and distribution executive
Shelly Tirk has left PIKS Distribut-
ing, Cleveland independent with
which he was associated for five
years as general manager, to operate
a chain of his own Ohio retail stores.

Presently, Tirk is operating three
stores in the Cleveland area: Wax
Alley, Melody Lane and the Music
Grotto, with a second Wax Alley to
open late this month. Another store,
Pearl Alley, is already open nearby
the Ohio State campus in Columbus.

Tirk, who held regional and ex-
ecutive positions with Mercury and
Smash labels, says his first month in

75 LPs AVAILABLE

the stores has-been buoyed by a 50-
cent coupon giveway with each LP
or tape purchase, enabling the
holder to get a 50-cent discount on
his next purchase. He gave away
5,000 coupons and got 800 back in
three weeks.

The huge east wall of the Music
Grotto, which overlooks the heavily
trafficked Cleveland State Univ.
campus, is now being sold monthly

to three different record companies
who purchase 16 x 20-foot spaces on
which Tirk has what is probably the
world’s largest full-color hand-
painted album enlargements.

Cap Tees New Budget Line

LOS ANGELES—Capitol Rec-
ords is offering a line of front line
records at a budget price similar
to the move made by Columbia at
the beginning of this year, with 75
LPs and tapes available at retail
prices of $3.98 and $4.98 respec-
tively.

The campaign is dubbed “Capitol
Gives Value 75 Ways,” with mate-
rial broken down into 19 jazz LPs
(inctuding the 15 record jazz classics
series), 17 country and/or gospel
records, 5 comedy/specialty sets, 25
easy listening albums and 9 rock
LPs.

Artists represented in the LPs in-
clude Glen Campbell, Stoney Ed-
wards, John Stewart, Roy Clark,
Quicksilver, Nat “King” Cole, Guy
Lombardo, Tennessee Ernie Ford,
Joe South, several country anthol-
ogies, two Beatle songbooks (per-
formed by the Hollyridge Strings),

More Late News
See Page 90

Stan Freberg, Stan Kenton, Duke
Ellington, Ferlin Husky and Bobbie

Gentry.
Album numbers (many of the sets
offered are cutouts) will remain the
(Continued on page 24)
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FOUR-CROWN WINNERS—

Marvin Hamlisch, left, holds Grammy, one of the four he received by NARAS. He won for

Song of The Year, *The Way We Were,"" for Best.New Artist of Year, Best Album of Original Score Written for a Motion
Picture or a Television Show and for Best Pop Instrumental Performance. On right, Stevie Wonder, center, displays his
joy for capturing four awards. He won for Best Pop Vocal Performance, Best R&B Vocal Performance, Best R&B Song,
and for Album of the Year. With Wonder are Bette Midler and unidentified aide. Story and complete listings of winners

appear on page 26.

For Copyright Arguments

WASHINGTON—No punches
were pulled in a communications-
copyright forum held here last week
at the Federal Communications
Commission. Broadcast and cable
TV spokesmen blamed each other
for the industry standoff impeding
copyright law revision, and Regis-
trar of Copyrights Barbara Ringer
said attention given “big money is-
sues” are a “hairy hand” on the for-
ward progress of copyright law.

Ms. Ringer warned all copyright
interests that now use technologies—
from photocopying to satellite
broadcasting are the real “gut” is-
sues of copyright revision, far more
important than the cable fracas. “It
would be immoral to let the revision
languish for another generation be-
cause broadcast and cable TV inter-
ests can’t agree on a formula.”

Copyright is in a crisis situation
because the new use technologies
have literally engulfed the old copy-

right law, making it “inoperative” in -

large areas. Courts can no longer
save the day by ruling on the issue of
author’s rights, because they cannot
interpret orstretch the old law to fit a
technological revolution.

Under the old law, many authors’
rights are now in limbo, and only
Congress can provide protection,
with a fair deal for the creators, the
users and the public, she pointed
out. Only compulsory licensing ar-
rangements in a revised statute, can
control proliferating and often in-
discernable uses of authors’ works.

By MILDRED HALL

The Copyright Office does not
like compulsory licensing partic-
ularly. It circumscribes an author’s
exclusive rights and compels him to
allow use of his work for a statutory
fee. But since an early Congress first
solved the music recording problem
by compulsory license, it has be-
come a trend, “and we will probably
see more of it.”

Courts have clearly left the prob-
lem of regulating technological use
to Congress. They can rule only one
of two ways: either absolve the new
use (on whatever huge scale) from
copyright liability, or make them
liable to copyright payment, mur-
derous lawsuits, and possibly depriv-
ing the public of that spread of the

(Continued on page 24)

Block Bookings For
New England Firmed

By JIM MELANSON

NEW YORK—Attempts to form a
block-booking circuit of New Eng-
land clubs have proved successful,
according to Phil Mayo, owner of
the Great Riot Alley in Lenox, Mass.
and prime mover of the scheme.

The circuit, which covers several
states, and includes 11 clubs with a
combined seating potential of 6,500
(13,000 with the customary two
shows per night format), becomes a
reality April 9 when Muddy Waters
opens at Woody’s in Washington,
Mass. He then travels on to the Uni-
corn, Ithaca, N.Y., the Last Chance,
Poughkeepsie, N.Y. and the Rusty
Nail, Amhurst, Mass.

While Waters will play only four
of the Il clubs, due to advance
bookings at the other clubs, it is ex-
pected that circuit bookings in the
future, probably sometime after

Capricorn Swings Into a Global Power

LOS ANGELES—Capricorn
Records—which started out as a
small label capitalizing on regional
talent—is now launching a drive to
draw talent from around the world.

The label, which still headquar-
ters in Macon, Ga., where it had
humble beginnings as a manage-
ment firm years ago when the late
Otis Redding asked Phil Walden to
handle him, has just signed John
Hammond, Bobby Whitlock from
the Derek & the Dominos group: El-
kie Brooks, the lead singer of the
British group Vinegar Joe; and Mar-
sha Waldorf, a Los Angeles singer-
writer.

By CLAUDE HALL

Actually, Capricorn stepped out
of the Deep South for talent when it
signed Kitty Wells some months
back. Its invasion of the country mu-
sic scene now extends to Kenny
O’Dell and Johnny Darrell.

Now, in one bold swoop, it has
reached into England, New York
and Los’Angeles.

“We had to expand in talent or
otherwise remain a regional label,”
president Walden says.

Frank Fenter, executive vice pres-
ident of the Georgia record com-
pany, points out that there’s a lot of
talent available today. “We listen to
around 50 tapes a week. Well, a few

years ago, you'd find maybe one of
those tapes that would be profes-
sional. Today, nearly all of them are
professional in quality . . . good per-
formers, good songs, superb produc-
tion.”

Capricorn, distributed by Warner
Bros. Records, is undoubtedly one of
the most successful small labels in
the world. Walden says that last year
the label billed $12 million “with
substantially less overhead than
most companies ... and that was
without a new album by the Allman
Brothers.”

The Allman Brothers are cur-

(Continued on page 90)

June, will include most, if not all, of
the clubs.

Finalization of plans for the cir-
cuit came at a meeting between club
owners and booking agents at the
Shaboo Club in Willimantic, Conn.
March 3. ’

Mayo stressed that the owners,
looking to boost attendance figures,
would be offering artists work on an
“equitable basis.”

(Continued on page 28)

AFM Pushes
Piracy Wars

NEW YORK-The American
Federation of Musicians is enlisting
the aid of its more than 600 locals to
search out instances of tape piracy in
their jurisdictions and to collaborate
with the RIAA in stamping out the
practice.

The union has estimated that
more than $1 million in trust fund
income is lost annually because of
piracy.

In a letter to local union chiefs,
AFM president Hal Davis urges
them to help strengthen or seek
enactment of state antipiracy laws,
and to coordinate efforts with the
RIAA’s antipiracy intelligence bu-
reau.

Enclosed with the letter are copies
of a new brochure prepared by the
AFM and the RIAA which reviews
the origin and extent of tape piracy
and points out how spurious tapes
may be identified.

Italso provides a model statute for
presentation to legislators.

Billboard is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, $50; single-copy price, $1.50. Second class postage paid
at New York, N.Y. and at additional malling offices. Current and back copies of Billboard are available on microfilm from KTO Microform, Rte 100. Milwood, N.Y. 10546 or Bell & Howeli Micro Photo Division, Old
Mansfield Road, Wooster, Ohio 44691. Postmaster, please send form 3579 to Bliiboard, P.O. Box 2156, Radnor, Pa. 19089, Area Code 215, 687-8200.
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General News

All That Jazz In Sabin’s Store

Washington Retailer Moves 400,000 Units Annually

By JIM FISHEL

WASHINGTON—Record  re-
tailer Ira Sabin deals a reported
400,000 units per year in his one-
store operation here, which may not
seem odd except for the fact that
more than 75 percent of his total
sales are directly accountable to jazz
product.

Sabin has initiated a number of
unique features in his store includ-
ing an active playbox of new prod-
uct, in-store play of any requested
album before it i§ purchased a fac-
tual tabloid newspaper that is dis-
tributed internationally and explains
jazz programming trends, and a
well-known location in a predom-
inately black section of this city.

Sabin, former jazz drummer-
leader of the city’s first integrated
combo, says his store has become so
well known that many visiting musi-
cians, as well as jazz collectors make
ita point to check out the store when
they are in town.

“More than 80 percent of our
clientele is black and most of our
customers are returnees, who trust us
and know that they can talk jazz
with us as well as hear the new prod-
uct without being committed to pur-
chase it,” he states. “This in-store
play policy has worked very well for
us, especially since we regularly play
about 44 jazz albums that aren’t get-
ting much, if any, airplay.”

Sabin says the response to some of
this untested product sometimes
helps the manufacturer with his
merchandising plans, and also gives
some of the newer artists a chance
for recognition.

Ira Sabin knows this feeling, back
from the days when his jazz outfit
was one of the most popular groups
here, but generally unknown in the
rest of the world.

“Washington has produced some
of the finest jazz artists around and |
feel that many of the near unknown
players should have a chance to be
heard, and oddly enough my sales
figures have increased sizably by
pushing some of the lesser-known
product,” he says. “Still, it is my
complete stock of new and old jazz
sides that brings back customers
time and time again.”

People are constantly searching
for product that has been deleted in
most stores, he says, but they know
that we will usually have the particu-
lar record or be able to locate it.”

Since his store is generally a mom-
and-pop type operation, Sabin en-
courages his employes to be versed
in all facets of music, instead of
being confined to one specific area.
He has been very lucky in this re-
spect, because several of his co-
workers are area jazz musicians, who
work for Sabin on a part-time basis,
when they aren’t performing.

Sabin’s Music also has an inter-
esting history behind it. Started in
1962 at a location near the city’s
famed Howard Theater, Sabin was
forced to move after the 1968 racial
riots when he was looted of his entire
stock.

Forced into an emergency situ-
ation, he took the first “half-way de-
cent” location, which is in the cur-
rent shopping center location,
except downstairs.

“We were lucky enough to move
to one of the upstairs locations, be-
cause this gives our store a very good
residential traffic flow.” he says. “I
now have more than 3,000 square
feet of space, but I still have space
problems showcasing all of my cur-
rent stock.”

Because of his large inventory and

(Continued on page 24)

. Billboard photo by Jim Melanson-

Jazz is the name of the game at Sabin’s Music in Washington as the window

display emphasizes.

Aladdin Label Revived By
Longtime Admirer In D.C.

WASHINGTON — Aladdin Rec-
ords, popular r&b label of the fifties.
has been reactivated by an admirer
of its past history and artist roster.
Bill Hancock, area musician and

" avid r&b record collector, decided

that this label that folded in 1958
deserved to live again, so he went
through a series of discussions to

Monitoring
TV a New
Fox Wrinkle

By IS HOROWITZ

NEW YORK—Folks in the Harry
Fox Agency are doing lots of tele-
vision watching these days, but not
necessarily for entertainment.

It's one way they have of trying to
keep track of the burgeoning num-
ber of TV mail-order disk and tape
packages. a facet of direct marketing
estimated to earn for publishers rep-
resented by the agency about $4 mil-
lion a year in mechanical royalties.

“TV mail-order activity is tre-
mendous,” says Al Berman. manag-
ing director Fox. “Fewer sets may be
racking in the big numbers com-
pared to a year or two ago, but there
are many more promotions and the
total volume remains great.”

The continuing trend of assem-

(Continued on page 26)

New Foundation
Formed In Texas

KERRVILLE, Tex.—A newly
formed organization, the Kerrville
Music Foundation, will assist and fi-
nance performances of folk, country
and bluegrass music.

The foundation is a philanthropic
spin-off of Kerrville Festivals Inc.,
the product of three music festivals
at the Quiet Valley Ranch near here.

Tt will help composers, performers
and workshops in the popular music
area. Part of its activities will be the
release of albums from the Kerrville
Folk Festival.

acquire the old logo and official
rights to the name.

Former owner Leo Mesner, now
living in California, was contacted
by Hancock and since the copyright
had been abandoned, Mesner gave
his blessings to this project.

Thus far, five singles by area blues
and r&b-based bands have been re-
leased including Hancock’s own
group, Danny and the Fat Boys. The
most recent release is a single by this
city’s The Nighthawks, and it fea-
tures tunes by Elmo James and Jerry
Ragavoy.

With - this acquisition, Hancock
only owns the label logo and copy-
right, since all of the prior masters
have been sold through the years to
various companies. Among the art-
ists featured on Aladdin in its hey-
day were Amos and Lee.
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After 10 years, Bob Krasnow has rejoined Warner Bros. Records in Bur-
bank. Most recently chairman of the board of Blue Thumb Records. Krasnow
will work closely with WB management in acquiring talent and finding new
directions for the label. ... West Coast dirzctor of talent acquisition for Epic
Records, Eddie Wenrick, resigned the job and will set up his own total service
organization in Los Angeles. . . . Mike Walker appointed special projects man-

ager at GRT Records. . .. Motown Records’ former controller, Tony D’Anna,
promoted to Motown Industries treasurer.
* * *

Marvin Cohn appointed vice president, talent contracts, CBS Records. He
has been with the company since 1965 and was most recently vice president,
administration, April/Blackwood music publishing. ... Bob Sherwood pro-
moted to director, national promotion, singles product, Columbia Records.
Prior to this he was associate director, national singles promotion. Sheila Ann
Chlanda appointed associate director. promotion. secondary markets, Colum-
bia Records.

* * *

Mare Seabrook to vicc president of artist relations and repertoire, and Shir-
ley Mosley to national director of promotion at Black Falcon Record Corp. . ..
Martyn I. Markowitz appointed Miami branch manager with Phonodisc.

* * *

Frank McAdam has exited the executive director’s post at the Institute of
High Fidelity (IHF) after just about four months on the job. Irreconcilable dif-
ferences between McAdam and the IHF's Board of Directors have been cited
as the reason for his abrupt departure. . .. David Herscher has exited Warner
Bros. Records where he most recently was a label general manager. He has
relocated to New York and will announce plans shortly. . . . Mort Weiner joins
RCA Records as sales and promotion manager, custom labels. He was most
recently executive administrator of promotion for Motown Records. . . . Nancy
Greenberg appointed art director/designer at Arista Records. She was previ-
ously with Columbia Records. ... Paul S. Adler named to the newly created
post of director of membership at ASCAP. He was previously a partner in the
law firm of Kurnit & Adler.

* * *

John Harris named national sales manager at Consolidated Video Sys-
tems, Harris, who will also be responsible for sales in Canada and Mexico, was
most recently with Telemation where he was a district manager. . . . Don Thor-
kelson named an assistant vice president, video product division, at the Sony
Corp. of America. . . . Paul Miller joins Maxell Corp. of America as product/
advertising manager. . . . Harold Tullman named general manager, audio
product division, at Yamaha.

* * *

Jim Barden accepts the post of vice president and publishing administrator
of Act One Music, Moonsong Publishing, Grapevine Music, Silver-T Music
and Nolanta Music, all part of the Michael Thevis Music Group in Atlanta. . . .
Tom Gantz named to the post of director, talent acquisition. of the United Art-
ists Publishing Group in Los Angeles. . . . In Nashville, Roy A. Smith is the new
general manager of Opryland Productions, a division of WSM Inc. He's a vet-
eran of television production.

* * *

H. Richard Klotz is made vice president. sales and licensing. of the Admiral
International division of Rockwell. Thomas M. Gallagher now product mar-
keting manager for the same company. Alan Gow becomes controller. . . . Engi-
neering department changes at Zenith Radio Corp. advances Charles Lowery
to director, engineering services, and William G. Uelsmann to manager, com-

ponent engineering. ... Richard Anthony Hartin named national training
coordinator for Technics by Panasonic, New York.
* * *

- Jim Jeffries moves up from national promotion director to vice president,
promotion. with GRC in Atlanta. . .. Bob Emmer named West Coast director
of publicity for Atlantic Records. ... Mason Buck is promoted from writer-
publicist at ABC Records, Los Angeles, to editor of the company’s “Discourse”
newsletter. ... Andre Morgan becomes Motown Records’ Midwest regional
promotion chief. . . . Rachel Thacker is the new director of public relations for
the Wes Farrell Organization, Los Angeles. . . . Chicago-based Mocha Records
has firmed Andre Montell as national director of promotion and sales. . .. Pat
Cox, who teaches a “History Of Rock™ course at the New School. New York,
named Eastern publicity director of Rogers & Cowan’s contemporary music
division. ... In Las Vegas. Terry Lindberg, formerly with the Flamingo Hotel.
succeeds Jimmy Lee in the MGM Grand Hotel's publicity office and Marguer-
ite Rittendale, from the Hotel Tropicana, also checks in at the MGM Grand.

Handleman Net In Slight Drop

DETROIT—Handleman Co. re- ended Jan. 25 were $84.752,000,
ports sales for the quarter ended Jan. compared with $85.826,000 for the

25 was $34,151,000, compared with
$37,189,000 for the corresponding
period last year. Net earnings for
this period were $1,880,000 or 13
cents per share, compared with
$1,930,000 or 44 cents per share last
year.

Sales for the first nine months

corresponding period last year. Net
earnings for the first nine months
were $3,627.000 or 83 cents per
share, compared with $4,071,000 or
93 cents per share last year.

A regular quarterly dividend of 10
cents per share payable on April 7
was declared.
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For nearly two,;
this man has been firmly
enirenched on the charts.

Presenting Mac Davis’newest hit,
**(If You Add) All the Love in theWorld.’....

From his album, "All the Love in the World.'
On Columbia Records= and NBC-TV.
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CORYELL SUIT

NEW YORK-—A preliminary in-
junction sought by Vanguard
Records against guitarist Larry Cor-
yell, to prevent him from signing
with another label or publisher (Bill-
board, March 1), has been denied in
State Supreme Court here.

The case may prove to be far
reaching for the industry since the
validity of a standard contract sus-
pension clause, key to both parties’
arguments, is questioned in the
opinion written by Judge Nathaniel
Helman.

The suspension clause, allowing
labels to extend the life of a contract
because of an artist’s failure to work
because of illness, injury or refusal
to work, has long been a standard in-
clusion to most recording contracts.

Defendant’s attorney argued that
Vanguard had failed to exercise a
second option while Coryell was un-
der suspension, and, therefore, had
breeched a 1972 contract of one-
year with four one-year options.

While Vanguard had already
exercised the first option, plaintiff’s
attorneys stated that the label was
not obliged to exercise a second op-
tion in 1974 because Coryell was
placed under suspension for not

6 Elected To
RIAA’s Board

LOS ANGELES—Wornell G.
Farr, Polydor; James Johnson, Dis-
neyland-Buena Vista; Gene Nor-
man, GNP; Jerold H. Rubinstein,
ABC; Irwin Segelstein, Columbia,
and Phil Walden, Capricorn, are the
new members of the RIAA board
elected here last week. Mo Ostin of
Warner Bros. Records is chairman
and Stan Gortikov remains presi-
dent with Henry Brief on the New
York staff. D.H. Tollerbond, Lon-
don, and Art Kass, Buddah, were re-
elected treasurer and assistant treas-
urer, respectively.

Remainder of the board includes:
Clarence Avant, Sussex; Alan Bay-
ley, GRT; Ahmet Ertegun, Atlantic;
Ken Glancy, RCA; Bud Howell,

(Continued on page 90)

meeting first year requirements,
namely the releasing of at least two
LPs.

Judge Helman wrote: “In this
type of personal service contract,
Courts look critically on provisions
which restrict the employee in his
right to earn a livelihood by impos-
ing unreasonable restraints on his
activities. Provisions such as a re-
quirement that Coryell make as
many recordings as Vanguard

Oscar Nominees
Lacking Strong
Chart Records

LOS ANGELES—This year
marks the first time in several that
none of the Oscar nominees in the
three major musical categories has
seen strong chart action.

Two soundtracks nominated in
the “Original Dramatic Score” cate-
gory, “The Godfather Part I and
“The Towering Inferno,” have been
on the top LP charts, with the former
just now surfacing at a starred 189.
“Chinatown,” “Murder On The Ori-
ent Express” and “Shanks” did not
make the charts.

In the Original Song Score &
Adaptation, Or Best Scoring, Adapt-
ation category, only “Phantom Of
The Paradise” on A&M saw top LP
chart activity. “The Great Gatsby”
and “The Little Prince” did not
make it.

Among the Best Song nominees,
only Maureen McGovern’s version
of “We May Never Love Like This
Again” from “The Towering In-
ferno” saw activity on the Hot 100,
and this was limited compared to her
hit last year of “The Morning After”
from “The Poseidon Adventure,”
which hit No. 1. “Benji’s Theme,”
“Blazing Saddles,” “Little Prince”
and “Wherever Love Takes Me”
failed to hit the charts.

Winners will be announced April
8 on the NBC telecast from the Mu-
sic Center.

 Caming From Motawn.

The Biggest Single
You Ever Heard.
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N.Y. Supreme Court Denies
Vanguard’s Injunction Plea

wishes him to make with a sanction
that he ‘never’ record elsewhere if he
fails to comply, may well be re-
garded as onerous if the facts so es-
tablish. Whether the restraints im-
posed on Coryell by the contract
were unreasonable and harsh, as ar-
gued by the defendant, is a proper
subject for trial.”

Martin Silfin, attorney for Van-
guard, stated that the court order
will be appealed. Martin Bressler, of
Zelnick & Bressler, defendant’s at-
torneys, said that Coryell and Con-
temprocon Productions, Coryell’s
management firm (also mentioned
in the case) will be looking to nego-
tiate a record dea! for a recently
completed Coryell album.

The Court also denied a separate
application for injunction against
The Eleventh House. Vanguard had
claimed that Coryell’s first LP on the
label united him to the group and
any attempt by a competing record
company to capitalize on plaintiff’s
recording would constitute “unfair
competition.” Defendant argued
that the group was formed one year
after Coryell signed with Vanguard
and not subject to any contract.

E-C Tape Takes On
Justice Dept. Move

MILWAUKEE—-The Justice
Dept.’s interpretation regarding
prior Feb. 15, 1972, recordings and
the compulsory licensing provision
of the 1909 Copyright Act has been
challenged in the Federal District
Court here by E-C Tape Service,
Inc.,, and David Heilman, head of
the firm.

Because of recent appeals courts’
rulings, Justice now will criminally
prosecute pirates of unlicensed
copyrighted material appearing on
recordings produced prior to Febru-
ary 1972 (Billboard, March 8).

The suit, filed March 7 against
Edward H. Levi, U.S. Attorney Gen-
eral, charges that the Justice Dept.’s
interpretation violates the intent of
Congress, which passed the record-
piracy bill in 1971.

The suit seeks a declaratory judg-
ment and restraining order to the ef-
fect that a person is not violating a
law when he (Heilman) duplicates
records and songs fixed prior to Feb.
15, 1972, as long as the compulsory
license is paid or tendered. The suit
also seeks an injunction to prevent
the enforcement of the law as inter-
preted by the Justice Dept.

San Remo Fest
Terminates In
Bribe Protests

By GERMANO RUSCITTO

SAN REMO-In an uproar of
bribe charges, countercharges, pro-
fessional hand-clappers and various
other alleged scandals, the 25th San
Remo Song Festival ended here
March | with a win for Gilda (Sidet)
who sang “Ragazza Del Sud,” writ-
ten by herself and published by Edi-
zioni Frisa of the Sidet group.

Second was movie actress Angela
Luce (Rondinella) with an old-style
dramatic Neapolitan song “Ipo-
crisia,” published by Rondinella,
and third was Rosanna Fratello, the
only really established singer in the
contest, who sang “Va Speranza
Va,” published by Italcarto. Miss
Fratello appeared as a Dischi Ri-
cordi artist although she has since
re-signed with Ariston, the company
which discovered her and which

(Continued on page 70)
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Big Guns Fire a Round At the NARM

® Continued from page |

the long-time practice of selling de-
letions and overstock to schlock dis
tributors, who, in turn, sell to racks,
dealers and chains.

® Columbia’s Bruce Lundvall
defended the $1.29 list price on sin-
gles, saying it was too early to judge
what effect it had on the current 45s
slump, but a majority of convention
attendees favor some rollback (Bill-
board, March 8).

® Radio programming pioneer
George Wilson reiterated often the
immediate need for record/tape in-
dustry representatives to huddle
with radio men to solve the problem
of simultaneous inventory backup
through an area when a station adds
a new single, especially one by a new
artist,

® Quad appears almost dormant
as convention speakers consistently
said 4-channel would not move until
the industry universally chose one
configuration.

Amos Heilicher, president of
Pickwick International, keynoting
the opening day, spoke to most of

Don'tdoiton
Tuesday, Wednesday,
Thursday, Friday

or Saturday, and
never on Sunday
but...

the 1,300 delegates registered. Heili-
cher summed up the growing pains
the industry is undergoing, recalling
thatin 1951, when Mercury, the first
major indie really got hot, he had to
do $17,000 monthly to break even.

“I have to do that every 20 min-
utes today to stay even,” Heilicher
said. In 1950, Heilicher said the en-
tire industry didn’t match Pickwick’s
volume in 1974. Heilicher stressed
that every industry member must
continually realize music is a major
leisure time business. The Penn Cen-
tral railroad got into trouble because
they thought they were a railroad in-
stead of being in the transportation
business, he said.

Heilicher attacked industry evils
at many levels. He cautioned distrib-
utors about unrealistic pricing and
transhipping. He attributed some of
this to unreasonable allocation of
product by labels.

He asked rackers if their selling
costs were realistic. “Are goods
being displayed properly? Is the
racked customer merely handling

Capitol Profits
In Sharp Drop;
Tape Sales Off

LONDON—Despite its impres-
sive return to profitability over the
past three years, EMI’s American
subsidiary Capitol Records looks
likely to have a disappointing fiscal
1974-"75.

Results published last week
showed that Capitol suffered a
sharp drop in volume and profits
during the October-December quar-
ter. Sales dipped from nearly $43
million to $36.7 million, while net
income slumped from $3.3 million
in the corresponding quarter of the
previous year to $1.8 million.

Over the first half of the year, sales
were down over $5 million to $70.9
million.

Capitol predicted a bleak post-
Christmas quarter with performance
affected by a high level of returns
aggravated with a severe setback in
sales of blank tape.

Music For ancing
InThe Streets,
(And Elsewhere)
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recorded music to create traffic? Do
we have to be in every mall?”

Heilicher zeroed in on Southern
California’s epidemic of cutthroat
discounting by retailer chains. He
wondered how many firms “would
weather this storm?” Heilicher
blamed the demands of the many
artists who live in the area. “They
want more and more sales. You can’t
make it on 50 cents over your cost.
Don’t destroy the people who made
this a volume business and not a spe-
cialty business.”

Every industry bankruptcy in-
jures everybody, he said. Heilicher
predicts more and more record busi-
ness in normally racked accounts be-
cause he noted yesterday’s teen
record fan is now in her thirties and
she, as a housewife, is more prone to
visit a discount store to buy a variety
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