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Encoding Device May Ignoring Economy, Retail

Soon Baffle Pirates

Hit Piracy
On Taiwan

By RADCLIFFE JOE

NEW YORK—In a major break-
through for antipiracy forces in Tai-
wan. Linfair Engincering, exclusive
licensee for English Decca in that
Chinese Republic. has arrived at an
out-of-court scttlement with the Tai-
wan Assn. of Record Manufacturers
(TARM), in which the association
has agreed to have offending mem-
bers refrain from the illegal duph-
cation of Decca product.

The agreement comes in the wake
of an unprecedented test case, in
which Linfair, in conjunction with

(Continued on page 70)

By IS HOROWITZ

NEW YORK-—Development of
an encoding device to provide more
positive identification of pirated
recordings has been undertaken by
the RIAA.

The association’s engineering
committec has under study a unit
developed by Muzak. Another bid-
ding for the industry’s attention has
been engineered by Audicom Corp.
None has vet been adopted. it was
learned, with RIAA technical ex-
perts sull seeking to come up with
a near foolproof system sufficiently
compact and economical to permit
widespread regional use.

Systems under studyv would cither
add or subtract subaudible signals
on tape masters. These signals,

(Continued on page 10)

Chains Project Expansions

See Stereo AM
Market Opening

By CLAUDE HALL

LOS ANGELES  Sterco AM
which many radio men believe will
be the “salvation™ ot AM radio—has
set several major corporations and
radio stations into a nip and tuck
race. However, the Kahn svstem
seems far outfront with WFBR in
Baltimore. a 5.000-watt directional
station at 1300 on the dial going on
the air Sunday morning.

(At press time. Leonard R. Kahn,
inventor of the system and head of
Kahn Research Laboratorics on

(Continued on page 10)

By JOHN SIPPEL

LOS ANGELES — Though
present economic conditions nation-
ally are discouraging, heads of the
country’s free-standing store chains

w 1l continue to expand conserva-
ll\’LlV during 1975.

Record Bar, Camelot and the
Wherchouse chain  (Billboard.
March 12) top the expected new
storc openings during the remainder
ot the year. Lee Hartstone expects to
open approximately 14 more Where-
house stores in California during
1475, bringing his total 1o 70.

Barrie Bergman of Record Bar
and Paul David of Camelot are
blueprinting 13 new stores each by
Jan. 1. 1976. All chain chiefs point

(Continued on page 10)

Sony Bares "2 In.
Vidcassette Unit

By HIDEO EGUCHI &
STEPHEN TRAIMAN

NEW YORK-The long-awaited
home-oriented Sony !-inch video-
cassette system to be marketed here
in the U.S. by year-end will be com-
patible in format but not in configu-
ration to the recorder/TV console
unit that goes on sale in Japan May
10 at approximately $1.500. Bill-
board has learned,

Although U.S. pricing is not
firmed. if the timetable holds this
would put Sony into the consumer

(Continued on page 12)

Barry

White Will Sit On

June Talent Forum Panel

Shelter (SR—2138).

WILL 0 THE WISP"~Leon RusseII Not fade away—from strength to
strength with time out to lay low, Leon Russell still maintains the most
onginal output of songs and music by a living American. “Will 0" The Wisp”
is @ major work and a testimony to the extraordinary talent of th s man.

$4.98 LPs Acclaimed
As Business Boosters

By BOB KIRSCH

LOS ANGELES—A list price of
$4.98 on quality catalog albums as
well as on product from new artists
could be a major boost in helping
the record industry regain the dy-
namic growth it enjoved from 1946
through 1971, believe Russ Solo-
mon, Tower Records’ founder-
owner. and David Rothteld. Kor-
vettes vice president, divisional mer-
chandise manager.

Both retailers feel that a $6.98 list
price on all product presents a natu-
ral resistance to the consumer.
though neither advocates the elimi-
nation of that pricing category.
Rather, both call for a lower list on

(Continued on page 12)

By NAT FREEDLAND

LOS ANGELES--Superstar artist
Barry White will be on the black
music panel chaired by “Soul
Train’s” Don Cornelius in just one
of the all-star sessions of Billboard’s
First International Talent Forum at
the Century Plaza Hotel here. June
4-7

At press time. some 60 of the most
important leaders in the live enter-
tainment business have committed
themselves to speaking at this
ground-breaking music convention.

This 1s about three-fourths of the
projected ultimate speaker lineup.

From New York alone, the panel-
istcontingent includes major concert
promoters Ron Delsener. James Ne-
derlander. John Scher. and Richard
Nader: David Yarnall, “Don Kirsh-
ner's Rock Concert” TV producer:
Sam Hood. Columbia Records artist

(Continued on page 39)

Jerry Jordan successfully combnnes c0untry and rehgmus humor with

serious and thought-provoking ideas. His tales are expressions of good
humor, joy, laughter and spiritual enlightenment. Jerry's unique gift for
telling stories make him one of today's great country humorists. But
Jerry's amusing tales are also filled with meaning and his famous “Tele-
phone Cali From God" is not only riotously funny, it's also a soul-searching
talk between God and man. “Phone Call From God" produced by Bud
Andrews on MCA Records %473, (Advertisement)

(Advertisement)

MELBAS BACK!

on Buddah%“’“’ﬁ"§ Records
from The Buddah Group
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General News

Bob Thiele.

LOS ANGELES-Flying
Dutchman’s double barrelled
team of owner Bob Thiele and
his wife Teresa Brewer are going
in new artistic directions as the
label goes through a revitaliza-
tion.

Included in this revitalization
are an upbeat recording schedule
and reissue program. Ms.
Brewer’s next project, “Unlib-
erated Woman,” was recorded in
Nashville and produced by Fel-

ton Jarvis, normally Elvis Pres-
§,

ley’s a&r man.

Artsy Music: Lonnie Liston Smith observes the artwork for his new %
Flying Dutchman LP with Lillian Seifert, assistant to label president %

Flying Dutchman

The Thieles Set Revitalization

By ELIOT TIEGEL

RCA photo

e
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The LP contains new works
which Thiele describes as coun-
try rock.

Thiele’s own LP, cut in Los
Angeles several weeks ago with a
10-15 piece band. is called “I Saw
Pine Top Spit Blood.” On the LP
(whose title was a Down Beat %
‘headline in 1938 after the boogie
woogie pianist was shot) is
Bunny Briggs singing the vocal
on “Pine Top's Boogie Woogie,” §
which the latter first recorded in
1929.

(Continued on page 70)
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150 JAZZMEN BLOW

25 Bashes at Finns’ Fest

By KARI HELOPALTIO

HELSINKI—The [0th Pori inter-
national jazz festival will be held
from July 10-13 this year. with more
than 150 musicians taking part in a
total of 25 concerts and jam sessions.

This jubilee festival puts special
emphasis on European jazz and
there will be groups from nine conti-
nental countries. They are: Tone
Janse Quintett (Yugoslavia), Ferni-
nand Povel Quartet (Holland). Da-
vid Horler Quartet (U.K.), Bernard
Lubat Quartet (France), Bjorn Jo-

: Business And The Economy

. N.Y. Wally’s Sees
4-Channel Booming;

hansen Quartet (Norway), Bob Por-
ter Quartet (Belgium), Bent Jedig
Quintet (Denmark), Staffan Abe-
leen Quintet (Sweden) and the Fin-
ish Jazz Workshop. Performances of

Additional jazz news and jazz LP
chart appear on page 25.

these bands will be taped for mem-
bers of the European Broadcasting

Union.
The elite of Finnish jazz musi-
{Continwed on page 7))
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By RADCLIFFE JUE

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
state of the economy.

NEW YORK-Automotive 4-
channel equipment, once treated as
the stepchild of the car stereo busi-
ness by dealers and distributors
alike, is enjoying an unprecedented
boom which Harold Wally. head of
Wally's Stereo Tape City here. be-
lieves is directly linked to the slug-
gish economy.

Wally. whose shop is believed to
be the only one of its kind in the city
dealing exclusively in automotive

sterco equipment and prerecorded
tapes, attributes 4-channel’s new
found status to the fact that more
people are keeping their old cars,
and refurbishing them with, among
other things, new and improved
stereo equipment.

“Suddenly.” says, Wally, “price is
no Jonger a deciding factor: people
are today buying 4-channel equip-
ment in the neighborhood of $365
installed, which they shunned when
the economy was much better.”

Almost simultaneously with the
upturn in sales of 4-channel car

(Continued on page 34)

Md. Trooper
Haunts the
Tape Pirates

By JOHN SIPPEL

LOS ANGELES-Enforcement
of atape piracy law is bestaided by a
knowledgeable industry member
diligently and comprehensively re-
porting full details of a suspected pi-
rate to proper authority, trooper
Dennis Welch of the Maryland state
police believes.

Welch was singled out during the
recent NARM convention piracy
seminar by Dick Greenwald, Inter-
state Record Distributors in Hagers-
town, Md.,, as the primary reason for
Maryland’s successful enforcement
of its state piracy law.

Welch is probably the only law of-
ficer nationally assigned specifically
to enforce a piracy statute. He was
transferred from special cases in-
vestigation to handle piracy state-
wide in January 1974. Maryland
passed its law in July 1973. It made
piracy a misdemeanor, with first of-
fense punishable by a year in jail or
a $2,500 fine or both, while second
offenders face up to three years’ im-
prisonment or a $10,000 fine or both.

The 30-year-old officer lauds in-
dustryites for their immediate help.
He recalls he was heartened in his
new job when a get-together of in-
fluential record/tape figures met
with him right after his appointment

in 1974.
(Continued on page 70)

Country Music
Craves Radio
Punch In N.E.

MONTICELLO. N.Y.—A lack of
radio leadership in the Northeast
has stymied, to a great extent, the
progress of country music in that
geographical area, according to a
consensus at the annual meeting of
the Eastern States Country Music,
Inc., here.

The remarks surfaced during a
rap session involving radio stations,
and at a panel in which leading
record promotion men took part. All
sessions were held at Kutcher’s here
in the Catskills.

The promotional panel was pre-
sided over by Larry Baunach, vice
president of ABC-Dot, and included
Dave Mack, promotion and sales
manger of country product for
MGM. and independent producer
and record promoter Chuck Chell-
man, who heads his own company.

(Continued on page 44)

U.K. Reissued
45s Do Pocorly

LONDON-—Britain’s record com-
panies are re-releasing more singles
than ever but the success rate—meas-
ured in terms of the charts at least—
appears to be declining.

More than three dozen 45s were
reissued during the first three
months of this vear, but few have
reached the Top 50. In the last quar-
ter of 1974, not only were fewer sin-
gles re-released (around 20), but
more of them became major Top 20
hits, including Eddie Holman'’s
“Hey There Lonely Girl,” the Su-
premes’ ““Baby Love.” Ralph
McTell's “Streets Of London.”
Wayne Gibson’s “Under My
Thumb™ and the Crystals’ “*Da Doo
Ron Ron.™

Among those in the reissue van-

(Continued on page 53)

LATEST MUSICAL SURVEY

37% Of Populace
Digs Live Shows

By ROBERT SOBEL

NEW YORK—A recently published survey of public opinion on the arts
and cultural activities. commissioned by the Associated Councils of the Arts,
reveals several dramatic results under the category of music. Conducted by the
National Center of the Arts. the survey highlights that:

® 37 percent—53.8 million Americans—attend musical performances such

New York Garden
Goes Up For Sale

NEW YORK—-Madison Square
Garden is up for sale. Asking price is
about $60 million, according to a
Garden top executive who says that
the Madison Square Garden Corp..
which includes real estate and racing
activities, had been operating at a
pre-tax loss of more than $7 million.

The Garden Corp. had a $2.4 mil-
lion pre-tax income in its sports and
entertainment subsidiaries.

A top Garden source says that
rock shows and concerts contributed
to some 30 percent, or about
$720.000. of the pre-tax revenue pic-
ture. Similar percentages come from
sports and from family type of enter-
tainment, he says.

The spokesman says that the pre-
tax income figure was not enough to
sustain a profitable margin because
of “the tremendous overhead and
the high taxes the Garden pays.”
The Garden pays in excess of $2 mil-
lion a year in real estate tax.

RIAA In Denial

NEW YORK-The RIAA has de-
nied any involvement in the action
Vanguard Records has brought
against Larry Coryell in a contro-
versy over the enforceability of an
artist contract suspension clause
(Billboard. April 19).

“The subject matter of the article
has never been presented to, or ever
been under consideration by,
RIAA.” says Henry Brief, executive
director of the association.

as rock, jazz, folk, symphony, or
chamber music concerts.
® 27 percent—39.3 million Amer-
icans—has been to a live concert or
opera.
® No matter how good stereo
gets, 64 percent of the people
agreed that a live performance is al-
most always better.” An even higher
percentage of the young (73 percent
(Continued on page 19)

OWNER HIGH
OVER DISCO

HARRISBURG, Pa.—Taking the
soaring interest in discos to heart, a
discotheque owner here has been
promoting his club by floating
around town in a 10-story high hot-
air balloon.

Temporarily grounded now while
the club’s name, The Gold Coach
Inn. is permanently emblazoned on
the balloon. owner Stuart Dare has
already logged several promotional
flights in the last two months.

A ballooning enthusiast for some
time, Dare decided upon the novel
promotional tactic after converting
his dinner club into a disco recently.
Dare feels that the move has been
successful and he describes business
as “excellent.”

Mixed reaction, though, has come
from authorities. Dare says that the
local police are more amused by his
flights than the FAA, which frowns
on them. At the mercy of the wind,
Dare’s sorties have ended up in such
places as the top of a building. a high
school field and in the middle of a
freeway.

Fair Trade’s Death Knell
Rings In N.Y., N.J., Conn.

NEW YORK —The death knell of
fair trade laws in New York, New
Jersey and Connecticut was sounded
April 17 when legislative bodies in
the three states approved bills that
would outlaw their respective price-
fixing statutes.

In New York, the State Senate
gave final legislative approval to the
bill, backed by Gov. Hugh Carey. by
a37-11vote. It was awaiting the gov-
€rnor’s signature at presstime to re-
peal the 35-year-old law.

New lJersey’s bill, sponsored by
Assemblyman Paul Contillor and
backed by Gov. Brendan Byrne's
administration, was unanimously
approved by the Assembly. It was
sent to the Senate where legislative
approval to overturn the state’s 37-
year-old statute is assured before ad-
journment next month.

In Connecticut, the legislature
also has approved a fair trade repeal
bill and the document is now on the
desk of Gov. Ella Grasso awaiting
her expected signature

When the bills become law 90
days after being signed, tair trade
manufacturers whose products are
marketed in the tri-state area are ex-
pected to realize a significant decline

in dollar volume of product sold.
Many retailers, particularly mass
merchants and discount houses, are
reportedly standing on the sidelines
waiting to take the bottom out of
most fair-traded products.

A decision on various federally
sponsored fair trade repeal bills is
still pending. as both Senate and
House subcommittees listen to pro
and con arguments.

Compound Firm
Charges 3 Cos.

NEW YORK-—Pickwick Inter-
national. the Keel Manufacturing
Corp., and Borden Inc., have been
cited in a breach of contract and
conspiracy to restrain trade com-
plaint filed in U.S. District Court
here by Lenahan Associates Inc

New Jersev-based manufacturer of

plastic compounds used in the man-
ufacture of phonograph records

Lenahan’s complaint charges that
Borden (Lenahan’s principal sup-
plier of copolymer resin) used the
base materials shortage of the last
two years to drastically reduce its
supply to Lenahan.

Billboard is published weekly by Billboard Publications, inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, $50; singie-copy price, $1.50 Second class post.age paid
at New York, N.Y. and at additional mailing otfices. Current and back copies of Billboard are available on microflm from KTO Microform, Rte 100, Milwood, N.Y 10546 or Bell & Howell Micro Photo Division, Oid
Mansfield Road, Wooster, Ohio 44691. Postmaster, please send form 3579 to Blitboard, P.O. Box 2156, Radnor, Pa. 18089, Area Code 215, 687-8200.
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General News

Music Societies’
Collections Go
Up To $97.5 Mil

By JOHN SIPPEL

LOS ANGELES—The three per-
forming societies, BMI. ASCAP and
SESAC, cumulatively distribute an
estimated $97.5 million per year,
Ron Anton, BMI’s West Coast vice
president, told a disappointingly
small crowd at the most informative
industry session Songwriters’ Regis-
tration Service has held so far.

BMI distributed between $42 and
$43 million; ASCAP about $52 mil-
lion and SESAC about $2.5 million.
He said that BMI had about 27,000
writer and 10,000 publisher mem-
bers, while ASCAP had 15,000
writers and 7,000 publishers, and
SESAC had 150 writers and 146
publishers.

Anton spoke as sole representative
of the licensing organizations when
ASCAP and SESAC failed to come
up with representation.

Anton explained the fundamental
basics in regard to each organiza-
tion. Primary in such firms is the li-
censing division, composed of
groups of fieldmen, who attempt to
license places of performances,
ranging from individual skating
rinks to giant trade associations who
represent groups of large talent users
like major hotels. He explained that
such location licenses are blanket,
providing access to all the society’s
music and setting no limit on yearly
usage.

Logging differs greatly in each or-
ganization. SESAC basically pays
off on songs which are recorded and
then graduates payments as a re-
corded song ascends the charts.
ASCAP annually totals all its loot
and divides by total performances
earned by its members and publish-
ers, coming up with a credit.

This average credit is then multi-
plied by the performances earned by
individual writers and publishers.
BMI offers a bonus system wherein
if a member writer or publisher ac-
crues $3,000 within a two-year pe-
riod, he qualifies for a 25 percent
bonus for three years immediately

(Continued on puge 59)

Fraternity
Reactivated

CINCINNATI-Shad O’Shea,
operator of Counterpart Creative
Studios here, represented a trio of lo-
cal advertising executives in acquir-
ing the title rights to Harry Carlson’s
Fraternity Records label, which has
been dormant in recent years. The
group plans to revitalize the Frater-
nity name via a new corporation
listed as Fraternity Records, Inc.,
3744 Applegate Ave., here.

Fraternity president Harry Car-
Ison spent three days here last week
to consumate the deal. which he says
involves only the firm’s name and
not any of its masters or tapes. Car-
Ison, who since 1956 headquartered
in Cincinnati, recently moved his
music operations to Fort Lauder-
dale, Fla. The deal involved a pay-
ment of $25,000, spread over a two-
year period. Carlson will serve the
local group as consultant.

The new corporation, piloted by
O’Shea, plans to renew the Frater-
nity name with a series of singles re-
leases, beginning with “Ma-Belle-
Marie” by Sonny Flaharty.

Carlson’s Fraternity label clicked
big in the past with such hits as
Cathy Carr’s “Ivory Tower,” Bobby
Bare’s “All-American Boy,” Lonnie
Mack’s “Memphis,” “Then You Can
Tell Me Goodbye,” by the Casinos,
and “So Rare,” with the Jimmy Dor-
sey Orchestra.

NEW YORK-CBS Music
Publishing is hosting a publish-
ing conference in Milan, ltaly,
April 28 through May | with a
number of top U.S. managers, at-
torneys and writers in attend-
ance.

According to Charles Koppel-
man. vice president and general
manager, CBS Publishing
Group, the conference’s main
thrust will be to “familiarize”
those on the guest list, viewed as
key to the placement of impor-
tant catalogs overseas, to the
scope of the company’s world-
wide publishing activities.

Part of the CBS pitch at the
Jolly President Hotel will be that
the division’s publishing wing is
well out of the growing stages
and has established itself as an
international publishing entity to
be reckoned with.

While the conference is struc-
tured to allow for several infor-
mal question and answer peri-
ods, seminars will be held on
such topics as the collection of
performance and mechanical
rights monies, the status of radio
and television operations in vari-
ous territories, promotional tools,
and CBS’ increased emphasis on
acquiring soundtrack right and
the development of young screen
composers.

The conference will also re-
volve around several in-house
business meetings for developing
strategies for the year. In attend-
ance will be the heads of various
April Music Publishing subsidi-
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BROAD GUEST LIST

CBS Picks Milan
For Pub Group Meet

By JIM MELANSON

X

-

aries from around the world,
CBS Records International home
office staffers and April/Black-
wood (U.S.) personnel.

In addition to seeing the con-
ference as a forum for personal
contact between the U.S. guests
and CBS foreign executives,
Koppelman feels that the confer-
ence is timely in that itcomes ata
time that he describes as a “pub-
lisher’s market.”” He claims there
has been a shifting of publishing
trends and that the demand for
material from labels and artists is
on the upswing. “They (labels
and artists) have been calling us
more and more,” says Koppel-
man.

Koppelman will also unveil a
“bonus system” for CBS staffers
at the meetings.

The bonus will be in the form
of cash incentives for employees
placing songs for recording.
Plans call for a test period of
some six months. If proven suc-
cessful, the system will go into
fulltime affect with a quota as-
signed to each staffer. Incentives
will then be given to those sur-
passing their quotas.

In addition to several “impor-
tant” new signings, Koppelman
says that Eric Gruenberg’s ap-
pointment to the division’s inter-
national staff will be announced.
Gruenberg will head up Euro-
pean activities in the areas of ac-
quiring established catalogs and
the signing of young writers. He
will headquarter at CBS’ Paris
offices.
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Peters Readies Own Label
Featuring Global Product

By JIM FISHEL

NEW YORK-—The rising costs of
importing European record product
has spurred Peters International
here to begin licensing arrangements
with a number of foreign companies
for release on its own PI label.

More than 100-150 releases in the
areas of rock, jazz and international.
are scheduled at bi-monthly inter-
valsand all of this product will be re-
packaged and rearranged for US.
consumption.

Peters, distributors of inter-
national product, is selling records
through its network of more than
3.500 stores nationwide. and they
are still attempting to tic in with sev-
eral large rack chains, according to
Chris Spinosa, assistant vice presi-
dent of marketing and promotion.

“We are going to redo all of the al-
bums we release on our Pl label, so
that they are more appealing to the
American market.” he states. “"Also.
we are going to release them at com-
petitive prices. which we haven't
been able to do very easily up until
now because of the high costs of Eu-
ropean records.”

These new albums, slated for U.S.
consumption, will feature cuts that
are “easier to digest.” Instrumental
cuts will replace many foreign-lan-
guage vocals, according to Spinosa.

In preparation for this expansion,
Peters has moved its base of oper-
ations to new premises here. In the
new housing, all departments as well
as stock and warehouse sections will
be on one floor. The new showroom

will permit dealers to inspect all

(Continued on page 10)

Patrons Dance On Lights
Via Computerized Floors

By JEAN WILLIAMS

LOS ANGELES—Dancing on lights is the illusion given by the comput-
erized plexiglass dance floors developed for discotheques by Richard Fink and

Thomas Musial.

Electronics Environments Inc.,
Milwaukee, was formed seven years
ago as a stage and theatrical lighting
company.

With the growth of discotheques,
Fink and Musial switched from
stage lighting to building and light-
ing floors.

“The Plexiglass floor can be raised
7% inches above or below the floor
level,” says Fink, president of the
company.

The neon and strobe lighting pro-
gram can vary in basic red, blue and
green colors, but they have engi-
neered a system whereby several
shades of pastel lights are also used.

The exchange of lighting patterns
are computerized and administered
through the disco disk jockey just by

ment, build modular units and ship
them out. We also have our own
construction crews to install them,”
says Fink.

A sound system that is connected
to the computer is also manufac-
tured by Electronic Environments.
The package is marketed for
$15.000-$45.000, and says Fink, “we
have installed 10 in the Wisconsin
area, and we are presently negotiat-
ing with Elmer Valentine of the
Whisky A-Go Go. Los Angeles, for
construction of a new dance floor.”

Fink calls his floor a “psychologi-
cal crowd control.” He feels that the
illusion of dancing on sparkling
lights coupled with the driving beat
of disco music controls the crowd to
a point where the desire to remain

on the dance floor lends credence to
his idea.

pressing a button.
“We manufacture all of the equip-
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_ Executive Turntable

Filmways has fired Wally Heider, founder of Wally Heider Recording in
Los Angetes and San Francisco. Heider sold his studio operation to Filmways
in 1968, then opened a branch in San Francisco in 1970. Also terminated with
Heider were Terry Stark, manager of the L.A. facility, and Ramona Richey,
traffic manager. Replacing Stark is Ron Trowbridge; succeeding Ms. Richey is
Gail Snyder. Heider’s plans are open.

*  * %

Ernest Gilbert named marketing director, RCA Red Seal and special prod-
ucts. He formerly was product manager of Columbia Masterworks and suc-
ceeds Peter Munves, who has left RCA. ... Bud Bush to single records coor-
dinator, CBS Records, western region, from Santa Maria plant expediter. . ..
Tad Maloney promoted to ASCAP assistant western regional director in Los

Angeles. ... Correct title of Ulpio Minucci at CBS international is director,
film and TV projects, music publishing and a&r.
*  x %

Sandy Yaguda, head of East Coast a&r for ABC Records, leaves to form
My-Gouda Productions but will continue to produce ABC acts under his juris-
diction. ... At CTI Records, Ms. Simo Doe now national sales promotion coor- ‘
dinator. 1

*x x % !

Robert Warren is the new executive vice president of the Hitachi Sales !
Corp. of America. He left Quasar to accept the new post. . . . New manager of
Panasonic’s consumer affairs division is Prem Rishi, a native of India. Arnold
C. Hansen also is set as Panasonic’s advertising manager, industrial and special
products. ... Irwin Albert has joined Krypton Electronics Inc. as vice presi-
dent, sales. ... Columbia Magnetics has promoted Jerry Bronaugh to director
of professional sales for its professional sales division and Glenn A. Hart be-
comes director of sales. marketing and administration for the firm. the blank
tape arm of the CBS Records division of CBS Inc.

*  x %

Mrs. Dorothy Fay Ritter, widow of the late Tex Ritter. joins the public rela-
tions staff of the “Grand Ole Opry” and of Opryland USA in Nashville. re-
signing her position as director of entertainment industry relations for the state
of Tennessee. . . . Jill MacDonald promoted to the post of media coordinator
and Jeff Samuels becomes a&r manager. product acquisition. East Coast, at
United Artists Records. He will work in New York: Ms. MacDonald is in the
UA Los Angeles offices.

L

Vic Perrotti has joined the 20th Century Records staff as national singles
manager. eastern division. Bill Pfordresher becomes national singles manager.
western division. and Richard Chemel takes over as national FM and college
promotion coordinator. All three. based in Los Angeles, report to Ralph Tash-
jian. ... Trish Cicero is promoted to administration and operations director of
the Athena agency in Denver. She was formerly executive secretary.

NARM Taps 21 Advisors
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CHERRY HILL, N.J.—Twenty- Helfer.
one label executives have been
named to the NARM manufacturers
advisory committee for the 1975-"76
year. according to Jay Jacobs.
NARM president. NARM also an-
nounces that the 1976 convention
will be held March 21-25 at the Dip-
lomat Hotel, Hollywood, Fla.

Members of the committee this
year are Neil Bogart. Casablanca
Records: Jack Craigo, Columbia;
Rick Frio, MCA: Tom Noonan, Mo-
town: Jack Kiernan, RCA: Joel
Friedman, WEA Distributing
Corp.: Bob Fead. A&M; Marvin

ABC: George Steele.
Elektra; Don Zimmermann. Capi-
tol: Bill Farr. Polydor: Lou Simon.
Phonogram/Mercury: Tom Rod-
den, 20th Century; Sal Licata,
United Artists; Ed Rosenblatt,
Warner Bros.: Ron Alexenburg,
Epic: Gordon Bossin. Arista: Herb
Hershfield. GRT: Herb Goldfarb.
London: David Glew. Atlantic; and
Jerry Weiner. Disneyland/Vista.

Six of the group will serve as spe-
cial advisors to the 1976 NARM
convention committee. They are Bo-
gart, Craigo, Frio, Noonan, Kiernan
and Friedman.
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Produced by lan Hunter and Mick Ronson. ‘ R ﬁ““‘“;‘z - o Also available on tape
. LUMER " e JiaRTAS
. “ "

Mick Ronson appgars courtesy of RCA Records.

&

lan Hunter
including:
Once Bitter Twice Shy
Who DoYou Love/Lounge Lizard

,Ige;;”;'gg“e“{“gﬂg:;*;’;;,‘,:‘gi"“"'The"u'h ' #" lan Hunter—the man who made Mott so hot—
AT AR ' now in his first solo appearances!
' - Joining forces with Mick Ronson, one-time lead guitarist for
David Bowie, fora mammoth U.S. tour. Plus a first solo album
that’s already a British smash.
“It’s killerville.”” —NEW MUSICAL EXPRESS
“What a pleasant surprise this album is going to be for the

mourners of Mott!"’—bisc

“lan Huntér. 'HIS first bow
On Columbia Records [L(O{jﬂ%‘

April 18 Milwaukee, Wisc., Uptown Theatre April 27 Grand Rapids, Mich., May 9 Philadelphia, Pa., Spectrum May 18 Memphis, Tenn., Ellis Auditorium
April 19 Milwaukee, Wisc., Uptown Theatre Grand Valley College May 10 Passaic, N.J., Capitol Theatre May 21 Little Rock, Ark., Barton Coliseum
April 22 St. Paul, Minn., Civic Theatre April 28 Detroit, Mich., Ford Auditorium May 11 Boston, Mass., Orpheum May 22 Baton Rouge, La.,

April 24 Chicago, IIl., Aragon Baliroom May 1 New York, N.Y., Felt Forum May 14 Pittsburgh, Pa., Syria Mosque Independence Hall

April 25 Tcledo, Ohio, Sports Arena May 3 Waterbury, Conn., Palace Theatre May 16 Charlotte, N.C., Park Center May 23 New Orleans, La.,

April 26 Cleveland, Ohio, Music Hall May 8 Allentown, Pa., College May 17 Knoxville, Tenn., Civic Coliseum St. Bernard Auditorium

WWW.americanradiohistorv.com
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General News

$100,000 BUDGET

Buddah Promo Is ‘Dyn-O-Mite’

NEW YORK-—-Buddah Records,
viewed by many as one of the lead-
ing proponents of front-line product
television advertising. is off and run-
ning again—this time with a reported
$100,000-plus time-buy budget
backing comedian Jimmie Walker’s
“Dyn-o-mite™ LP debut.

The home viewing thrust, though,
is just a part of a multi-faceted mar-
keting campaign set in motion by the
label. Buddah’s indie distributors
and accounts can expect a number
of selling tools on this one, including
a free standing, point of purchase
display, life-like and five-feet in
height; special promotional dolls
with pull-strings that trigger one-
line jokes; T-shirts; radio spots;
print advertising; display bins;
streamer and stickers.

Already on the road, label vice
president Lewis Merenstein, along
with several other staffers, will be
touring the country for the next two
weeks, alerting distributors and ac-
counts to the campaign. They are
making stops in such markets as Bal-
timore, Philadelphia, Buffalo,
Cleveland, Detroit, Chicago, St.
Louis, Minneapolis, Los Angeles,
San Francisco, Seattle, Denver,
Houston, Miami and Atlanta.

According to Merenstein, the
Walker television blitz is the largest
the label has undertaken since their
similar, and successful, move in
1973-74 with a Dick Clark package.

With six 10-second spots ready for
airing, the campaign will be utilized
in all the major markets, along with
several secondary markets, says
Merenstein.

The spots will be rotated in each
market and will have a 75-time fre-
quency each week. The television
campaign will last three weeks and
will be supported with additional

New John

LOS ANGELES—The new Elton
John album—*“Captain Fantastic
And The Brown Dirt Cowboy”
which will be released about a
month from now—was unveiled
Tuesday (15) in the Sound Factory
recording studio here.

Elton John and manager John
Reid were there, as were Mike Mait-
land, MCA Records president and
vice presidents Lou Cook, Rick Frio,
Lee Armstrong plus Vince Cosgrave,
Chuck Meyer and Ronnie Lippin.

With John's “Greatest Hits” LP
justtopping the 3 million sales mark
in the U.S. alone (and still selling
well), you can easily visualize the ex-
citement of the evening. John is no
slacker when it comes to throwing a
party (people still talk about the ex-
travaganza he tossed at Universal
Studios on the Western Street). He
kept nipping at wine throughout the
playing of the album because. he
said, he was nervous.

Actually, this was only the sixth
time he’d heard the album. Gus Du-
geon had. as usual, done the mixing.
And John was enjoying the album
throughout the evening as much as
did his audience.

The music—almost without excep-
tion—was haunting and mystic. John
admits it is all “autobiographical.”
He says that he and his co-writer
Bernie Taupin have lived through
periods like this—like the progressive
“Tower Of Babel” and “Bitter Fin-
gers” with its heavy criticism of mu-
sic publishing (*‘not as it is now, but
as it was then,” John quickly ex-
plains).
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HOPING FOR A BANG— Buddah Records executwes left to right, Bernie
Sparago, national album sales manager; Marty Hirsch, midwest sales; and
Lewis Merenstein, label vice president and general manager, check out the
display and promotional goods involved in the Jimmie Walker marketing cam-

paign.

AM and FM radio spots, also 10 sec-
onds in length. The spots will not
carry any dealer tags.

Merenstein claims that initial or-
ders have already hit the 250,000
mark, with much of the advance in-
terest in the album credited to
Walker’s national exposure on such
television shows as CBS’ “Good
Times” series and NBC’s “Holly-
wood Squares.”

Additional fringe exposure is also
expected as Walker is going to be a
Panasonic spokesman and will re-
ceive print and television exposure
from that company’s campaign
through the months of May, June
and July.

“Dyn-o-mite” will carry a sug-
gested list of $6.98 and ships Friday
(25).

ALBUM PREVIEW PARTY

LP Is ‘Haunting & Mystic’ I

By CLAUDE HALL

The very long title tune, which
grew more complex after a melodic
countryish start, drew great praise
from the select audience.

Someone suggested it would make
a great hit single. Someone else said
it would give Paul Drew, national
program director of RKO General’s
radio chain, a heart attack because it
was so long. Then another pundit
spokesman said John could put 2:59
on the label “like Motown does and
Drew would never know the differ-
ence.”

John said he was having dinner
that night with Drew, but didn’t feel
Drew would be receptive to a single
more than three minutes long.

“Tell Me When The Whistle
Blows,” features strings in the back-
ground, but essentially the entire al-
bum is in-house produced—mean-
ing John's band was the only group

2 Beatles Pay Off
In ABKCO Charge

NEW YORK—-ABKCO Indus-
tries Inc. has settled two of the pend-
ing litigations against certain indi-
vidual Beatles.

The settlements, involving actions
filed in June, 1973, against George
Harrison and John Lennon, call for
the payment of $281.683 by Harri-
son and $135.000 by Lennon, con-
sisting of the total principal of loans
and advances to the two artists by
the company. Accrued interest is re-
flected in the figures.

New Famous Book

NEW YORK —~Famous Music has
released a songbook, “150 World
Famous Songs And Themes,” which
contains Music from the *30s to to-
day. The folio is printed by Charles
Hansen Educational Music & Books
and sells for $8.50.

Md. Pirate Fined

TOWSON, Md.—Richard J. Cas
tucci Jr. was fined $2,000 plus court
costs following his conviction here
on four counts of selling prere-
corded tapes without the name and
address of the manufacturer, in vio-
lation of the state’s antipiracy stat-
ute. He was arrested while selling
tapes on the grounds of the State
Fair.

of musicians. The songs had all been
written in 10 days; the LP was re-
corded “quickly” at Caribou Ranch
“like all our albums,” John said. His
albums usually cost less than
$60,000 to record and most of that
comes in mixdown charges than in
the initial recording session, he said.

“Someone Saved My Life
Tonight” was about the girl he al-
most married, he said. One line goes:
“I'm sleeping with myself tonight. . .
saved in time, thank God my music’s
still alive.” And the lyric was true,
John says. “If I'd married her, I
wouldn’t be here today.”

There will be a single from the al-
bum, but basically “I'm fed up with
releasing singles off my LPs.” So,
he'll continue releasing singles that
only eventually end up on the next
greatest hits album.

“Better Off Dead™ was a tune that
featured exploding drum raps and
one wonders what John meant with
the line: “They always could find us
but they never could catch us.”

He explained to the audience, all
of whom were asking questions
more like his fans rather than hard-
nosed business executives, that in
the beginning, he and Taupin “got
praised and got crucified,” but were
very ambitious and kept on and, like
Captain Fantastic will proclaim on
radio stations around the world
when the LP is released in May: “It’s
a long and lonely climb.”

Without any question, it’s his
greatest product to date. Without
any question, it’s going to be his big-
gest seller.

|
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Philly's Kastner
Files a Petition
For Bankruptcy

PHILADELPHIA—Richard Kast-
ner Co. Inc., based in suburban
Abinglon, Pa_, and one of the largest
independent jobbers of records, has
filed a petition for reorganization
under Chapter XI in U.S. Bank-
ruptcy Court here.

Sol G. Golden has been named re-
ceiver for the company and with
court approval, he retained the serv-
ices of Richard Kastner, president of
the company, to continue to operate
the business at a salary of $1.000 a
week for four weeks.

The schedule of creditors is ex-
pected to be filed within the next
week or two and is expected to in-
clude major record manufacturers.
It is also expected that extra large
dollar amounts are involved since
the listing of the firm’s assets and lia-
bilities statement set the company’s
inventory at $3 million.

The original petition for Chapter
X1 listed only a partial list of credi-
tors, mostly transportation and deliv-
ery companies in the amount of
$16.150.32. In petitioning the court
for reorganization, the company’s
assets at the present time in inven-
tory, fixtures and accounts receiv-
able is given at only $100,000.

The Kastner firm originally dealt
only in “distress” type of merchan-
dise, overruns, close-outs, etc.. but in
recent years made direct deals with
record manufacturers and shipped
records all over the country.

When Answering Ads
Say You Saw It in Billboard

7TH AVE., AT 57TH ST.

MIDTOWN'’S FINEST
PRIVATE INDIVIDUAL
OFFICES AND SUITES

New York's newest and most
modern, windowed offices and
suites in a distinctive office tower.
Clear, 28th floor views of Centrat
Park, Hudson & East Rivers,
Manhattan Skyline.

INCLUDED IN YOUR RENT:
Plush furnishings. Reception, confer-
ence & projection rooms. Individual-
ized phone answering service. Mail &
messenger service. Available Op-
tions: Photocopying—typing—telex—
parking in building.

COMPETITIVELY PRICED.
NO MINIMUM LEASE.
888 SEVENTH AVENUE
at 57TH STREET
Phone 489-1950

General News

Even For Blue Chippers,
Electronics Profits Drop

LOS ANGELES—While most
economists and Wall Street analysts
are forecasting a business recovery
late this year, companies in the con-
sumer electronics industry continue
to feel a profit pinch.

The inflationary pressures are
sharp, severe and, in many cases,
eroding sales and earnings of many
“blue chip™ firms.

For example:

Sony Corp.. Tokyo. reported
earnings slumped in the first quarter
of 1975 because of stagnant con-
sumer demand and higher costs due
to inflation.

RCA Inc., New York. posted a
46 percent drop in first quarter earn-
ings. reflecting the severe effects of a
reduction in consumer buying. The
fourth quarter of tast year and the
first quarter of this year produced
the weakest performance by the
economy for any six-month period
in the post-World War Il era, Robert
W. Sarnoff. chairman, said.

Certron reported that the first
quarter of fiscal 1975 was adversely
affected by significantly lower salcs.
Net loss for the three months ended
Jan. 31, 1975. was $372.000. Sales for
the quarter ended Jan. 31 were
$2,975.000. down 23 percent from
the $3.882.000 sales reported a year
ago.

—Schaak Electronics Inc., St
Paul, filed for Chapter 11 in federal
district court for protection under
the federal Bankruptcy Act. For the
fiscal year ended May 31. 1974,
Schaak had a loss of $771.800.

MILLIONS INVOLVED

—Schwartz Brothers Inc., Wash-
ington, D.C., reported a loss of
$65,627 for the year ended Dec. 31
on sales of $20.659,793, compared to
earnings of $252.333. or 33 cents a
share, on sales of $20.780,768 in
1973.

Telecor Inc.. Los Angeles, dis-
tributor of Panasonic products,
posted lower sales and earnings in
both the third quarter and nine
months ended Feb. 28.

In nine months, the company
posted earnings of $1.921.614, or 69
cents a share, on sales of
$49,645.343, compared o earnings
ot $2,579,840. or 93 cents a sharc, on
sales of $51.267.726 for the same pe-
riod a year ago.

In the quarter, earnings were
$163.153, or 6 cents a share, on sales
of $11,487,475, compared to earn-
ings of $605.867. or 22 cents a share,
on sales of $12.312.883 for the same
period a year ago.

A hopeful sign of the business
turnaround was indicated by RCA's
Sarnotf. who says. “Economists are
predicting that the economy will be-
gin to swing upward some time in
the third quarter.” He says that con-
sumer confidence surveys suggest
that the public may soon return to
buying durable goods in quantity.

For the first quarter ended March
31, RCA posted earnings of $17 mil-
lion, or 21 cents a share, on sales of
$1.09 bilhon compared to earnings
of $31.3 million. or 40 cents a share,

(Continued on page 10)

Zounds In Philly
Files a Chapter Xl

By MAURIE ORODENKER

PHILADELPHIA—With well
over $1 million listed in both assets
and liabilities, one of the biggest pe-
titions for reorganization under
Chapter X1 involving an independ-
ent record/stereo retailer was filed
this week in the U.S. Bankruptcy
Court here.

Marvin Betesh, president of the
corporations operating the two
Zounds music shops in center city,
filed for arrangement under Chap-
ter XI as Sunshine Stores Inc., and
Soul Distributors Inc. Total assets
were listed as $1,109,188. with liabil-

MR. TOPP TAPE CO., INC.

239 Sunrise Highway, Rockville Centre, N.Y. 11570
(516) 764-2512 Telex: 14-3156 MR. TOPP ROCV

World Wide One Stop For All Records and Tapes

ALBUM OF THE WEEK

Spirit of America

THE BEACH BOYS
Spirit Of America

Dance, Dance, Dance; Break Away;
A Young Man Is Gone; 409; The
Little Girl | Once Knew; Spirit Of
America; Barbara Ann; Salt Lake

| City; Don't Back Down; When |
Crow Up (To Be A Man); Do You
Wanna Dance?; GCraduation Day;
Little Honda; Hushabye; Hawaii;
Drive-In; Good To My Baby; Tell
Me Why; Do You Remember?; This
Car Of Mine; Please Let Me Won-
der; Why Do Fools Fall In Love;
Custom Machine.

¥ &
$6.98 list

Our regular low price

32

NO MINIMUMS

ities given at $1,107,697.

Sunshine Stores, the corporation
covering audio equipment and ap-
pliances, listed assets at $967,812.93
with liabilities at $900,560. For Soul
Distributors, which covered records
and tapes, assets were $141,376.59 as
against liabilities of $207,137.16.
Bankruptcy judge Emil Goldhaber
says both petitions will be consoli-
dated into a single petition for reor-
ganization.

Zounds stores arc operated by
brothers Marvin and Raymond Be-
tesh, each holding a 25 percent inter-

(Continued on page 36)

CBS SALES
RISE AGAIN

NEW YORK-—"With significant
gains for the international division
more than offsetting some weakness
in the domestic market.,” the CBS
Records Group posted its most suc-
cessful first quarter in sales. up some
8 percent over 1974's figures for the
same period, reported president Ar-
thur Taylor at a stockholders’ meet-
ing here last week.

For the CBS Columbia Group.
comprised of the record and tape
club, musical instruments division
and retail operation, sales growth for
the quarter was 14 percent above re-
sults for the same period last year.

For CBS Inc. estimated net in-
come for the quarter was $24 million
on net sales of $442 million, 15 per-
cent above 1974 first quarter net in-
come of $21 million and 7 percent
above 1974 first quarter net sales of
$12 million.

www americanradiohistorv com

Market Quotations

As of closing. Thursday, Aprit 17, 1975

1974 (Sales

High e NAME P-E 100's) High Low Close Change
21% 11% ABC 6.8 807 20% 19% 20% + %
5% 2 Ampex 4.8 344 5% 4% 4% - %
3% 1 Automatic Radio 21 14 2% 2% 2% - %
9% 4% Avnet 32 553 6% 6% 6% — %
25% 9 Bell & Howell 59 1062 17% 14% 17% + 2%
47'% 25 cBS " 1639 47% 44% 47% + 1%
9 1% Columbia Pic. 31 2167 9 8% 8% + %
3% 1% Craig Corp. 31 45 2% 2% 2% Unch
52" 17% Disney, Wait 26 2760 48% 48 48% - 1%
3% 1% EMI 91 557 3% 2% 3% + 1%
34% 18% Gulf + Western 4.6 1122 34% 34 34% + 1
8% 2% Handleman 15 241 6% 6% 6% - %
12% 5 HarmanInd 4.0 263 12% 12 12% + 1%
7% 2% Lafayette Radio 59 118 5% 5% 5% +
18% 11% MatsushitaElec. 9.8 20 18% 18 18 — %
58% 19% MCA 86 1012 58% 57% 57% + %
35% 9% MGM 61 1103 14% 14% 14% =1
80%2 43% 3M 20 3274 55% 54 55 + 4%
8% 1% MorseElec. Prod. = 153 2% 2 2 - %
617% 32% Motorola 26 1521 56% 52% 56% + 4%
23 11% No.Amer. Phillips 6.4 1620 18% 18 18% - %
19% 5% Pickwick Intl. 75 123 18% 17% 17% Unch.
67 2 Playboy 72 28 3% 3% 3% Unch
21Y% 9% R.CA. 12 2888 16 15% 15% + %
10% 4% Sony 26 7657 10% 10 10% + %
25 8% Superscope 2.7 190 12% 12 12% + %
34% 10 Tandy 12 1247 34% 34% 34% + 1%
6% 2% Telecor 48 56 4% 4% 4% - %
4 172 Telex - 282 1% 1% 1% Unch.
2% .02 Tenna 12 59 204 202 204 —.02
10% 5% Transamerican 14 2041 8% 8% 8% + %
11 4% 20th Century 10 1027 10% 10% 10% - %
18% 6% Warner Commun. 59 1486 15% 15 15 + 1%
31% 9% Zenith 32 2188 21% 19% 21% + 3%
As of closing, Thursday, April 17, 1975
OVER THE VOL. Week’s Week's Week’s OVER THE VOL. Week’'s Week's Week's
COUNTER®* High Low Close COUNTER® High Low Close
ABKCO Inc. 5 1% 1% 1% M. Josephson 10 7% 6% 7%
Gates Learjet 75 6 5% 6 Schwartz Bros. 13 1% 1 1
GRT 79 1% 1% 1% Wallich's
Goody Sam = 2% 2% 2% Music City - Y Y Y
Integrity Ent. - % % % Kustom Elec. 130 1% 1% 1%
Koss Corp. 82 5% 5 5% Orrox Corp. 2 % % %
Memorex = 4% 4 4

Over-the-Counter prices shown are 'bid"' (as opposed to “asked '} Neither the bid
nor the asked prices of unlisted secunties represent actual transactions Rather. they
are a guide to the range within which these securities could have been sold or bought
at the time of compilation
The above contributed to Billboard by Bache & Co.. members of the New York Stock
Exchange and all principal stock exchanges

NARAS Discusses
Subject of Piracy

NEW YORK —The question of pi-
racy and its implications for both the
industry and the consumer is the
topic for this month’s local Record
Academy chapter mecting here
Tuesday (29).

Panel members for the evening
will be Henry Brief, executive direc-
tor of the RIAA: Tony Martell, vice
president, East Coast marketing and
merchandising, ABC Records: Har-
old Orenstein, attorney; Jules Yar-
nell. RIAA special counsel: and a
“mystery” guest. The session will be
chaired by attorney Richard Jablow.

FOR RENT

SMALL OFFICES

CBS THEATER BLDG.

1697 BROADWAY

53-54 St. NEW YORK, N.Y.

fr $125 mo.

Apply Supt on Premises
or call HERB GRAFF

CENTURY OPERATING
CORP

(212) 279-7600

The meeting will be free to all
non-members and open to all. Itll
be held at RCA Studio A.

EARN TOP $$ FROM COUNTRY MUSIC
CIN-A-COUNTRY NOW AVAILABLE

Our new CIN-A-COUNTRY show consists of our fult length Country movie featuring
26 super Country music stars that has ““Stop Action" synchronized at certain points
to merge with songs that are performed live by local Country bands. CIN-A-COUN-
TRY is a full length sound movie and live performance merged together . . . the Hot-
test thing in Entertainment today!

INDIVIDUALS OR COMPANIES NEEDED

with varying backgrounds to present CIN-A-COUNTRY each weekend in movie
theatres and coileges in exclusive territories with a % back to us. Fantastic profit
potential in both small towns and big cities. We supply the entire CIN-A-COUNTRY
show, ad campaign, training, etc., and theatre pays its overhead and advances ad-
vertising. Opportunity for right parties to ride the crest of a new entertainment revolu-
tion in the booming Country market.

For the full story write to Bert Tenzer, Pres.

Indie-Pix Releasing Corp.
400 East 56th St., Dep't. 20, New York, N.Y. 10022 or call (212) 371-2480.
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The Electric Light
Orchestra brightens
the airwaves with a
blinding new single §

"Boy Blue' from one of P

ELDORADO
A Symphony
ELECTRIC LIGHT ORCHESTRA
! wrag

the most critically
acclaimed Gold albums
of the 70's, "Eldorado’
High on the Album charts
for over half a year.

Ak

On United Artists 1 /\.Records. Brightly.

MCMLXXV United Artists Music and Records Group. Inc.
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General News

Stereo AM Field Opening

® Continued from puage |

Long Island, was arrivng in Balti-
more to work with WFBR chief en-
gineer Floyd Daisey on the project.
The equipment was set to go.)

The Kahn system has been in op-
eration for more than three years on
XETRA. with offices in Los Angeles
and transmitter in Tijuana. Mexico.
There is also a system like it report-
edly operating in Europe. To get
XETRA in stereo, you use two AM
radios tuned a little below the 690
dial position and the other a little
above that dial position to pick its
good music format.

The same applies to WFBR, how-
ever, this is just for the test period
(early stereo FM tests required an
AM radio for one signal and an FM
for the other). A spokesman for the
Kahn system says the believes Pana-
sonic and Motorola are ready to
manufacture single channel AM
stereo receivers if and when the Fed-
eral Communications Commission
approves AM stereo broadcasting.

WFBR has FCC permission for a
90-day test period.

Diasey points out that the FCC
forbid WFBR from promoting the
testsor advertising them in any way.

“Stereo AM will not compete with
FMin any way.” he feels. “It’s to fill
a gap that presently exists in autos—
give the in-car listener stereo.”

RCA unveiled a stereo AM system
during the annual convention of the
National Assn. of Broadcasters in
Las Vegas.

Already, WSRF in Fort Lauder-
dale. Fla.. is gearing to broadcast in
stereo AM when and if the FCC ap-
proves it.

Tom Judge, program director of

the AM station. says that a new su-
per phase transmitter like the one
that will be used for stereo AM
broadcasts has been ordered from
RCA and is en route. All the trans-
mitter needs is one more piece of
hardware (as yet not being pro-
duced) to change it from AM
monaural to AM stereo. Many high-
quality transmitters now in use
around the world can be modified to
broadcast in stereo AM with this
adaptor, he says.

WSRF is also installing a new
stereo console in its AM studios.

Sunday (20) from 9-11 a.m.. the
station has slated a panel discussion
on AM stereo with a phone hookup
with two engineers from the Cam-
den, N.J.. RCA plant—including
AM product manager Rick
McAlister—and the stations chiefen-
gineer Lee Young. All AM radio en-
gineers in the area have been asked
to listen and even phone in their
questions, Judge says.

“We're working to be the first AM
stereo staion in this area.” He says
plans have already been mapped to
buy AM stereo receivers and sell
them to listeners at cost if and when
such become available.

“Hopefully. if the RCA system is
tested, we'll be one of the experi-
mental stations.” Judge says.

WSRF is the sister station of

WSHE, an FM operation pro-
grammed by Gary Granger that has
been a leader in Sansui matrix quad
broadcasting.

Judge says that he has been get-
ting about 100 phone calls a day
from listeners asking about the ad-
vent of AM stereo.

The New Place to Record

25 Miles from the
Hassles of the City

CENTURY
PRODUCTIONS
INC.
SOUND STUDIO

171 Washington Rd.
Sayreville, New Jersey 08872
24 TRACK ELECTRODYNE CONSOLE

AMPEX AND SCULLY RECORDERS
DBX NOISE REDUCTION

(201)-238-5630

Amendment Hassle Cools Down
Asks Statutory Licensing Of Pub. Broadcast Music

NEW YORK-The hassle be-
tween spokesmen of copyright own-
ers and the public broadcasters over
the Sen. Charles Mathias amend-
ment to the copyright revision bill
has taken a turn for the better.

Meeting in Washington on April
15, with another meeting set for
Thursday (24), at the behest of Sen-
ate subcommittee members, per-
forming rights representatives
voiced their opposition to the
amendment, which calls for the stat-
utory licensing of the use of musical
and other material by public broad-
casters. Leading the discussion were
Edward Chapin, for BMI, and Her-

Retail Chains

® Continued from page !

out that their expansion program is
subject to change, dependent upon
the success mall operators have in
completing plans for openings in
1975.

David, like Bergman, is totally
promised to mall stores. He sees no
radical changes in the Camelot con-
cept. There will be a determined
drive to establish strong classical in-
ventories in the stores. He sees in-
ventories remaining stable, with a
greater emphasis on merchandising.
The Camelot store total will be 44 by
year's end if plans work out.

Bergman opened his 65th Record
Bar last week in Myrtle Beach, S.C.
Among his 13 expected stores will be
the first in Washington, located in
Seattle.

Coming up fast behind those
leaders is Eric Brown of School Kids
(Billboard. Oct. 14, 1974). Brown
sees from 10 to 15 possible stores in
1975. School Kids is a three-year-old
concept, created by Brown, who at-
tempts to open new stores primarily
near college campuses. School Kids
stores are operated by young former
college students, like Brown.
Brown’s chain has 37 stores today.
He veered from his near-campus
policy last week when he opened a
store in mid-town Atlanta 300 feet
from a huge Peaches store, opened

By ROBERT SOBEL

man Finkelstein and Bernard Kor-
man of ASCAP.

Chapin told the subcommittee on
Patents, Trademarks and Copy-
rights that BMI was opposed to the
amendment because “we are not in
favor of any compulsory licensing
procedure in the music licensing
area. Only by continuing the tradi-
tional process of orderly negotiation
between performing rights organiza-
tions and the public broadcasting in-
dustry can a true market value be
placed on the rights accorded to
public broadcasting.”

He also said that music copyright
owners face an erosion of their rights

if such an amendment was passed
“If you start with the mechanical
rights rate and begin to add such cat-
egories as jukeboxes or cable tele
vision or public broadcasting this
expanding coverage may not stop.”
stop.”

He said the collection of payments
can be efficiently handled by the
performing rights organizations and
clearance problems would be min
imal. He stressed that he did not en-
vision problems of licensing if the
public broadcasters would sit down
and negotiate in good faith “rather
than hold out in the expectation that

(Continued on page 61)

Plan Major Expansions

recently by Tom Heiman, Los An-
geles wholesaler who recently has
been experimenting in retail. Hei-
man has turned the Atlanta market
upside down, offering $6.98 LPs for
as low as $4.29. Brown says he will
debut his smaller adjacent store with
$6.98 merchandise at $3.79. Brown
says his future 1975 openings will
probably extend the chain into the
Midwest, with stores in lllinois, Indi-
ana and Michigan.

He recently has consolidated his
Southeast holdings with former
Chapel Hill retailer Richard Carter,
who has joined School Kids, to head
up the Maryland. Virginia and
Carolinas stores.

Mel Nieman. general manager of
Phil Lasky’s Budget Records and
Tapes. says the Denver-based chain
may open from three to five more
stores before Jan. 1. Currently oper-
ating or franchising 36, Nieman says
Lasky feels any new store must be
carefully researched before making
a selection.

National Record Marts, the na-
tion’s oldest chain, based in Pitts-
burgh, may go for three or four dif-
ferent mall locations, according to
Jason Schapiro, secretary-treasurer.
These stores would be located in the
four-state area of Ohio. Pennsylva-
nia, West Virginia or New York,
where the chain now operates.

The industry’s broadest-invento-
ried chain, Wide World of Music, a
division of ABC’s Leisure group,
will grow from 7 to 11 stores if cur-
rent plans hold. Al Franklin, the
chain’s head, says the four new mall
locations will average out at approx-
imately 5,500 square feet each
Stores will carry audio playback, ra-
dios, small TVs, tape recorders,
audio and record accessories. sheet
music and folios and records and
tapes.

The five Music Plus stores. scat-
tered through Southern California.
will probably grow to nine by 1976,
founder-president Lou Fogelman
reports. He is in one mall thus far,
but prefers searching out neighbor-
hood store locations.

The present 43 Disc Record stores
cross-country will grow to 48 or 50
by the holidays. John Cohen, the
chain’s founder-president, predicts.
Cohen will continue to concentrate
on mall stores. He opens his next
May 3 in Tucson. His new stores will
be in areas where he already has
holdings, he says.

Amos Heilicher of Pickwick Inter-
national would not comment on ex-
pansion of that corporation’s Music-
land stores, believed to be the largest
retail chain in the U.S. They are be-
lieved to number 150 or more stores

Encoding Device May Baffle Pirates

® Continued from page |

which would not interfere with the
program in any way, would remain
fixed and recoverable despite any
number of dubbings or transfers.

A method to identify pirated ma-
terial has been in use by the Justice
Dept. for some time. However, it is
thought to require rather complex
components that compare suspect
tapes with originals on a one-to-one
basis.

The device the RIAA hopes even-
tually to endorse will speed the proc-
ess of identification. It will also tag
in a more certain way pirated prod-
uct tracked with additional recorded
material and offered for sale under
the guide of sound-alikes.

The Musak encoding device,
known as “Watermark.” has been in
use by the wired-music firm for

Peters Label

® Continued from puge 4
product in catalog sequence. All
classical product will be grouped to-
gether, as well as jazz, rock and the
other albums they distribute.
Among the European labels
stocked by Peters are EMI, RCA,
CBS. Decca, Phonogram, Polydor,
United Artists, Barclay, and Vogue.
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some years. It uses a hi Q filter to re-
move, on an intermittent basis, an
extremely narrow band of fre-
quencies that cannot be detected by
the ear. These interruptions can take
the form of Morse code information,
and thus identify the original pro-
gram source. If used in the area of
100 cycles, for instance. the removed
portions would comprise less than
three cycles, according to Paul
Warner, Muzak vice president of en-
gineering. The information is “read”
by a scanner that is the electronic
“mirror” of the encoder.

Warner says that Watermark has
been used successfully in securing
judgments against infringers of Mu-
zak material.

In the Audicom system. a subau-
dible code implanted in the master
tape may also be detected by a re-
ceiver/monitor. A file of coded in-
formation would be kept by Audi-
com, says Robert Engelke, company
president, and would be available to
plaintiffs in piracy actions as ‘“‘ex-
pert” evidence. Audicom, which is
seeking capital to complete its mar-
keting plan, would rent its encoding
equipment to users.

A spokesman for the RIAA con-
firms that research is being con-
ducted to develop a workable en-

coding system. But he says “it is
premature” to discuss it in any detail
at this time.

Blue Chippers

® Continued from page 8

on sales of $1.08 billion for the same
period a year ago.

Profit figures for RCA’s 1975 and
the 1974 quarter reflect the com-
pany’s switch to the last-in, first-out
(LIFO) method of inventory valua-
tion

The story was much the same at
Sony, with earnings in the first quar-
ter ended Jan. 31 were $19,400,000,
or 12 cents an ADR (American De-
positary Receipts). on sales of
$351,500.000. compared to earnings
of $37,600,000, or 23 cents an ADR,
on sales of $376,600.000 for the same
period a year ago.

Sony said the dip in earnings
stemmed from a lagging demand for
products in the Japanese market. In
the quarter, sales in Japan declined
22 percent, while export volume in-
creased 15 percent.

In summary, many companies feel
there’s going to be a very slow recov-
ery. not a very sharp one in the com-
ing months.

i
:
%
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FOUR OUTSTANDING MUSICIANS HAVE FREED
THEMSELVES FROM THE BOUNDARIES OF THEIR PASTS TO
CREATE A BLISTERING FIRST ALBUM.

Armageddonis Keith Relf who with Eric Clapton, Jimmy Page and Jeff Beck was among
the members of the legendary Yardbirds, and who later founded the original Renaissance;
Martin Pugh from England’s Steamhammer and lead guitar on“The Rod Stewart Album;”
Bobby Caldwell, formerly of Captain Beyond and the Johnny and Edgar Winter bands;
and Louis Cennameo from both the original Renaissance and Steamhammer. Four great
musicians reborn from the ashes of their past.
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Sony’s Vidcassette Unit

® Continued from puge |

video market a year ahead of the late
1976 target date announced as “defi-
nite” by MCA/Philips and *‘pos-
sible” by RCA for their competing
home videodisk systems (Billboard.
March 29).

In Japan, the new Betamax unit is
priced about 39 percent below exist-
ing %-inch U-Matic console models
coupling a videocassette recorder/
playback deck and 17-inch color
Trinitron TV receiver with built-in
timer and selling there for about
$2.400. Similar units have been
available for several years from
Matsushita (Panasonic) and JVC at
about the same price, and were
shown at last year’s summer Con-
sumer Electronics Show in Chicago.

For the Japanese market, the
Betamax recorder/player deck is
priced at the equivalent of $788,
compared to $1,297 for the U-Matic.
It will be marketed in tandem with a
17-inch color Trinitron with timer
(for off-air recording) priced at
$75s.

Comparing the Betamax deck

@&R Men

When you need ma-
terial you should check
us out,

We write. Arrange.
Publish. We have pipe-
lines to good, com-
mercial music you
wouldn’t even dream

of. Let us help you,

Sudden Rush Music

750 Kappock Street

Bronx, N.Y. 10463

(212) 884-6014

alone to videodisk player/only tar-
get prices for RCA ($400) and
MCA/Philips ($3500) is one thing.
But virtually all industry observers
expect either system to come in at
least 25 percent higher 20 months
from now. which would put the
Sony unitin the consumer ballpark.

Software also is more competitive.
since Japanese pricing for a K-30
(half-hour) pocket-size blank Beta-
max videocassette is $10. about 45
percent less than comparable length
U-Matic tape. A K-60 (hour) blank
will retail for $15. 55 percent less
than a U-Matic. This narrows the
gap considerably with projected vid-
isk program pricing.

For prerecorded vidisks, MCA
maintains a program (30-minute
disk or multiples) will sell for $2-$10.
a figure viewed with increasing
skepticism by the industry. Projected
RCA pricing for its 12-inch disk with
30 minutes of programming on each
side is up to $10 each.

No details on the Sony unit for the
U.S. market were available, but a
prototype is expected to be shown
soon to dealers. Reliable sources in-
dicate it will be a configuration
much more suited to the American
consumer mart than the deck-plus-
TV console in Japan.

With its announcement in Japan
last week and expected unveiling
here very soon, Sony has firmed up
its long commitment to a home tape-
based system. The company’s execu-
tives maintain that the recording ca-
pability, both off-air and for “home
movies,” provided by videotape and
not videodisk makes a '-inch sys-
tem viable at slightly higher prices.

It remains to be seen whether the
Japanese giant succeeds better than
the ill-fated %-inch Cartrivision sys-
tem that wound up as a $40 million
tax loss writeoff for AVCO Corp.—
or the slightly lower multimillion-
dollar loss for the %-inch Ampex In-
stavideo system that never made it
past the prototype stage.

General News

NY 10036.

CAN YOU SELL?

Enthusiastic, energetic advertising and sales
oriented person wanted by one of the country’s
leading trade publications. Knowledge of rec-
ord/tape/consumer electronics industries
would be beneficial. Location New York City.
Send complete resume in confidence to Box
829, c/o Billboard, 1515 Broadway, New York,

An Equal Opportunity Employer

$4.98 LP Line Acclaimed

® Continued from page [

certain product to balance out the
higher prices and to shoot some en-
ergy back into the business.

“The public has demonstrated
time and time again that it will re-
spond to lower prices,” says Solo-
mon, “if the product is good.

“What has to be understood.”
Solomon continues, ‘ts that the
record industry has been in a virtual
no-growth situation, except for in-
flation, since 1971. And the higher
prices being charged for albums,
while not creating that situation,
must take some of the responsibility.
The millions buying records are
buying a little less.

“For a start,” Solomon says, “we
need a lower list price to get mileage
out of catalog product. United Art-
ists, Capitol and Columbia have al-
ready shown this can be done with
their catalog product at $4.98. The
same can be said for most of the two
offers that are offered at $5.98 or
$6.98. These prices are stimulators
for product that has bee dead for a
long time. Our sales on this type of
product have been quite good. If itis
merchandised properly, it can be
sold.”

Rothfeld agrees with Solomon.
saying he has done well with much
of the existing $4.98 list product and
adding that a lower list “could re-
vitalize a lot more merchandise.

“For example,” says Rothfeld,
“there are certain areas where a list
price falling below the $5.98 level
would be of great help. We could do
a great deal with MOR, some con-
temporary music and also with clas-
sical. I’'m not speaking now of
budget lines, which do well, but of
reducing prices on LPs now in the
higher ranges.”

Both Solomon and Rothfeld also
feel that exposing a new artist at a
low price, and then raising the price
if the artist “makes it,” may be a sat-
isfactory solution to expose and
break new LPs.

“A list of $5.98 on new artists,
when you can lower the retail price
to as low as $3.19, isn’t bad,” says
Solomon. “But the ideal is a $4.98
list where you can sell the product at
$2.99. Maybe it’s not possible eco-
nomically. I don’t know. But this

Chart Correction

LOS ANGELES—The first add
on at WQPD, Lakeland, Fla. last
week should have been Sha Na Na’s
version of “(Just Like) Romeo & Ju-
liet” on Kama Sutra. Instead the add’
on the Singles Radio Action page
listing for the station was Fallen An-
gel’s version of the same tune on
Arista.
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would stimulate new artist sales, if
for no other reason than the con-
sumer would be more likely to take a
chance. Columbia’s done it with the
“Carmina Burana” classical LP,
which lists for $5.98.”

Solomon says he has no objections
whatsoever to a list price being
raised when and if an artist has be-
come established. “The company
and the artist are legitimately en-
titled to more money at that point.”

Solomon says the product can
come out at any list the company
wants, but it might be a good idea if
the label made it available to the re-
tailer for a lower price for the first
month or so of release, so that lower
price can be passed along to the con-
sumer.

“Say you put a thousand LPs in a
marketplace,” says Solomon.” If the
record is any good, radio will get on
it and there will be more reason for
radio to play it when stations see it is
selling. Remember, it is selling at a
lower price. Then you can put the al-
bums in at the standard price. Mul-
tiply this by 10 or 20 markets and a
label can build an act that will sell
and will help the business on the
whole. It would work almost like a
magazine’s way of estimating read-
ership. A magazine gets passed
around, and a good record will be
passed around and will eventually
sell at the higher price.

“The old saying that it will sell if
i’'s in the grooves is not really com-
pletely true,” Solomon adds. “The
price has to be there, as well as sup-
port, merchandising and promo-
tion.”

Rothfeld agrees that “there is no
reason why the price on a record
cannot be raised after an artist has
made it. They raise the ticket prices
on Broadway shows when they be-
come successful, and you don’t hear
any complaints from anyone.

“High prices on albums now have
really had the effect of ruining mul-
tiple sales,” adds Rothfeld. “The
consumer buys the hit album he
came in for and nothing else. In
other days, he might have realized
he had a certain amount of change
coming and looked around for
something else to buy. I'm con-
vinced this is from the higher prices,
not simply the recession. There is a
psychological feel about a higher
price.”

Neither Solomon nor Rothfeld
feel the list price need or should be
lowered on major artists, because
these LPs are going to sell anyway.
But both feel that United Artists,
Capitol, Columbia and to some ex-
tent the RCA catalogs at $4.98 have
shown this to be a viable price and
one that can help the record industry
in all aspects.

Rothfeld also feels that lower
single prices might provide a boost
to the industry. “With prices the way
they are now,” he says, “and ours
differ according to location, a con-
sumer is likely to wait for the album
rather than buying the single.”

Solomon Buys Back

The Everest Group

LOS ANGELES—The Everest
group of labels has been reacquired
by Bernard Solomon from Pickwick
International, Long Island-based
manufacturer and rackjobber.

Solomon is returning 100,000
Pickwick shares which he received in
the Pickwick purchase of Everest
several years ago and will, in addi-
tion, buy additional Pickwick shares
from David Gittelman for $13 a
share in cash. That's about three
points higher than Pickwick shares
were selling last week.

A majority of the Everest product
is classical music, much of it leased
from British Decca.
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=  Joel Whitburn’s

- Record
Research =

= Report -

T ‘When it rains it pours’ must be what
Ben E. King is thinking today, as he
notches up his first Top 10 single in
over 14 years with “Supernatural
Thing,” while another song he wrote =
“Stand By Me” is currently nearing -
the Top 10 as performed by John
Lennon. And so, Ben takes the fead
position as come-back artist of '75.

* * *
Another old Rhythm & Blues vocalist
and former R&B group leader, Jerry
Butler, has a song written by him in
= this week’s Top 10—*He Don’t Love
You” or perhaps better known as
“He Will Break Your Heart” as done
by Jerry back in 1960 when it
reached the # 7 position on the “Hot
100."
Ben E. King former leader of the
Drifters and Jerry Butler former
leader of the Impressions are two of
my all-time favorite artists and it's so
good to see their names back on to-
day’s charts.
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Speaking of old favorites, Duane
Eddy is currently in the Top 10 of
Britain’s pop charts with “Play Me
Like You Play Your Guitar” and look-
ing now to make the charts right here
in the states. Nearly everyone else
from the late '50’s had made it back,
so why not the one and only Duane
Eddy!

* * Ed
No other American girl has been im-
mortalized in hit songs as much as
“Sandy.” There have been four com-
pletely different songs titled simply
“Sandy,” all of which have made the =
= Top 40 except for the newest version =33
i~ by the Hollies which just recently
= made the charts. The other versions
are by Larry Hall, Dion, and Ronny &
The Daytonas.

*

T T

* *

Trivia Question #34:

0Of the “DRIFTERS” 12 different lead
singers, name the two that have each
had two Top 10 hits on their own.

R
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We've Always Had The Greats.
And Were Not The Only Ones Who Think So.

AL KASHA CARMINE COPPOLA NINO ROTA (SIAE)
Best Song Best Original Score Best Original Score
We May Never Love Like This Again Godfather, Part 1l Godfather, Part 1l

ASCAP
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In The Life Of ... Tom Shepard,

RCA Red Seal Division Vice President

Tom Shepard sits in one of the major classical recording
posts in the industry. His job is time-consuming with details,
which Billboard’s Robert Sobel found entails being both ad-
ministrator and artist relations expert.

"“The first order of business is panic,” says Tom Shepard,
division vice president of RCA Red Seal Records, with a grin as
he shuffles through papers on his desk.

The time is 10 a.m. The place: Shepard’s office at RCA in
New York. The room is plain; a large photo of Artur Rubin-
stein, marking the pianist’s 88th birthday, stands near a win-
dow. There are sound equipment and speakers; on the wall is

el
y i | .

At meeting from left: Nancy Swift, literary editor; Jack Pfeiffer,

executive producer; Mike Kellman, product manager; and

Shepard. With his back to the camera, Peter Munves, former

director of marketing for Red Seal.

a needlepoint made by his
mother-in-law (which should dis-
pel any mother-in-law jokes).

His desk is small and off to
the corner facing a window. As
he talks his jacket comes off. He
settles into a swivel chair and
faces Cornelia Drury, Red Seal
department administrator, who
has arranged the mail, the true
first order of business, in an or-
derly fashion. She asks ques-
tions on the letters’ disposition.
He answers and gives sugges-
tions.

A basic ground plan on the
day’s activities is discussed and

negotiations for a record to be cut in Philadelphia with Eugene
Ormandy, the orchestra and Vladimir Ashkenazy. The subject
is money. Advances? Royalty arrangements. How much does
Ashkenazy want? How much do we offer? The subject is the
Rachmaninoff Third. Are any
problems seen? Questions,
all questions, not out of the
ordinary, asked and an-
swered quickly but carefully
with Shepard calling the
turns.

adopted. Details on appoint-
ments are spelled out: a 10:30
meeting with Ken Glancy, presi-
dent of RCA Records, and with
composer/performer David Am:-
ram. Purpose: A first get-to-
gether between artist and top
executive in conjunction with
possible recording ties. An 11
a.m. concept meeting, to be followed by a
12:30 luncheon meeting to be headed by Ken
Glancy, with all his staff chiefs. A 2:30 ap-
pointment with pianist Tedd Joselson to ex-
plore repertoire for new recordings. After
that: an interview with a New York Times free-
lance writer, an informal chat with a BBC staf-
fer and, time permitting, a trip downstairs to
TM6, the mix studio, to check balances on the .
tape for the quad version of the Mahler s
Fourth, with James Levine and the Chicago
Symphony.

A busy day indeed, and it will run fairly
close to schedule. In addition to planned mat-
ters, contracts will be discussed, phone calls
both domestic and overseas will pour in
(some 30 to 40 are received daily by his of-
fice), and this day will even require his at-
tempt to find a suitable phonograph for a vis-
iting artist in a hotel.

Shepard almost immediately stresses that the Red Seal de-
partment is not a one-man operation. “*All our producers help
make deals and see projects through from inception to com-
pletion." Later in the day he will declare again that the division
consists of many capable personsall contributing as a team.

The phone rings and Shepard is told the call is from Eng-
land. Shepard's words on the phone come out in pieces and
are seemingly unrelated.

Shepard: *'Did you ever get the contracts from Danny? . . .
They want to use Domingo for ‘Carmen’ this summer. . ..
There was a good response for the Verdi ‘Requiem’ at La
Scala. . . . He said he can work out the mechanics. If we get it
out at the same time then we have two blockbusters go-
ing...."”

Words seemingly without meaning. Yet these are important
matters that are being discussed two ways. The tone is seri-
ous. Shepard's voice is calm and firm. His feet go on the desk.
While he talks he lights a cigarette. More short snatches. Nev-
ertheless, they tell the story: Shepard giving advice and con-
sent.

As Shepard gets off the phone, Jay Saks, RCA's producer
for the Philadelphia Orchestra, keeps Shepard abreast about

Listening to tapes: (aboe One aspect
of Shepard’s job.

Artur Rubinstein and a young admirer.

T

g

Throughout the day, Shepard gets an updating and as the
day wears on, matters are still up in the air (actually an agree-
ment with Ashkenazy was not reached until a day later).
Meanwhile, there have been more phone calls on the subject.
Saks goes back to the budget drawing board again.

It's 10:40 and Shepard is 10 minutes behind. He puts on
his jacket and dashes off to meet with Glancy, Mike Berniker,
head of pop a&r and Amram. The meeting lasts until about
11:15. It is not open to us. However, we are admitted into the
concept meeting—for a major portion. Release dates, pack
aging and other business aspects are discussed in detail
through May. Discussion on plans after that date and through
September are held behind closed doors.

At the meeting are Shepard, Jack Chudnoff, director of cre-
ative services; classical art director Joe Stemach; art and de-
sign manager Acy Lehman; Nancy Swift, Red Seal editorial
coordinator; Peter Munves, former Red Seal marketing head,
and the producers involved in the releases.

Actually, the meeting is a culmination of several and repre-
sents the fairly ‘‘locked-in'" concept for the most part, involv-
ing details of new releases. The meeting appears free and
open. Packaging and artwork are detailed. A change in the re-

www americanradiohistorv com

lease date of the quad Mahler Fourth is planned. The Heifeiz
release date is discussed.

The Heifetz collection wilt be released backward (Vol. 6, 5
and 4 first) 24 records are involved, it is determined. Other
discussion centers on the pricing of new Ormandy/Phila-
delphia releases. Both *‘The Fantastic Philadelphians’' and
the “‘Great Orchestral Showpieces,' three-record sets will sell
for the price of two, as will a Jean Pierre Rampal three-record
set by Bach, ‘*Complete Solo Works For Flute.”

The entire meeting is a nailing down, from pricing to liner
notes to cover and art.
Marketing is discussed in
detail as well. Redesign-
ing problems are aired.
Comments are made on
the new Tomita album.
Questions are asked.
Should there be a single
from one of the Tomita
cuts? Input is evaluated
on other releases. When?
Regular price? The ex-
change of ideas flows
smoothly, with Shepard
controlling the direction.
On the table are coffee
and Danish. There are
moments of brevity but
the meeting is very much
on course.

It is 2:20, the luncheon
meeting, which is also not

Biliboard photos by RCA

Shepard discusses future recording proj-
- ects with pianist Tedd Joselson.

T
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Shepard attends a meeting with from left: Ken Glancy, label
president; David Amram, composer-performer, and Mike
Berniker, director of pop a&r.

open to the press, is over. Shepard is back in his office, his
jacket is off again. This time he unbuttons his collar and loos-
ens his tie. Joselson, the young pianist signed last year, is ush-
ered in. Amenities are exchanged, then down to business.
Business in this case is holding exploratory talks on repertoire
possibilities for a next recording. Time and date will not even
be broached at this point.

Both men are elated that Stereo Review gave the Joselson
recording of the Prokofiev Concerto No. 2 and the
Tchaikovsky No. 1 its pick of the month. “Terrific,”” says Shep-
ard, a superlative he uses frequently. The topic is broad at
first, then focuses in somewhat on selections which may be
considered for the future recording project.

Joselson says that he would like to get the repertoire nailed
down because of his appearance in New York in June. His in-
tention is to play some of the selections to be chosen for the
recording during his tour. This concept, of course, makes the
recording session easier because the artist, having played the
works on tour, theoretically “*knows’ the selections. It also
cuts down on time and, consequently, money spent for the
session.

Shepard curls up in his chair and lights a cigarette, then
says, ‘'l would like you to get involved in a project. Maybe all
the Chopin preludes. It could be a major statement and not
just a potpourri. What are the chances?”

Joselson: **How about the Brahms F Minor Sonata?”

Shepard: **No. Not yet. It should come but you're better off
with bread and butter items. The Brahms has never been box-
office.”

Joselson: ‘‘How about the Prokofiev No. 6 and Eighth?"

Shepard thinks about the idea. Then asks, **How much
Rachmaninoff do you know?"’

Joselson: “'Aside from the concertos, about five preludes
and a few etudes.” He offers a different suggestion. “‘How
about the Prokofiev Eighth with the Mussorgsky Pictures?”

Shepard rejects this thought. I wouldn't put them to-
gether.”” “Then what about the ‘Pictures’ alone?" Joselson
asks. ‘‘But you're facing too much competition with others
that have it teamed up,” Shepard says.

“But they're really with orchestras,” Joselson says. Shep-
ard: “‘We have it here with Toscanini and Horowitz."

Shepard puffs on his cigarette. He talks about Joselson
doing things that have not been done in a long time “for
someone young and intuitive.”

7
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Randy and Michael Brecker,
two of the music world’s most
respected musicians, have played
on so many important records,
their credits read like
a who's who of music.

Now, for their very own launching
as The Brecker Brothers.

A dynamic debut album that
contains some of the best music
on the scene today.
Funky. Bright. Alive.

And, best of all, their own.

The Brecker Brothers

‘ i Includes ‘
oy Sneakin’Up :

' Behind You

Some Skunk

Funk
Rocks
Oh My Stars

On Arista Records.
The New Record Company
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Billboard Sin

Playlist Top AddOns @

9

Playlist Prime Movers *

les Radio Action

Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

CHICAGO-01d Days (Columbia)

GRAND FUNK—Bad Time (Capitol)
AMERICA-Sister Golden Hair (W.B.)

D-Discoteque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—-The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

THE CAPTAIN & TENNILLE—Love Will Keep Us
Together (A&M)

JOHN DENVER—Thank God I'm A Country Boy
(RCA)

CHICAGO-0Id Days (Columbia)

% PRIME MOVERS:

TONY ORLANDO & DAWN—He Don't Love You
(Elektra)

FREDDSE FENDER—Before The Next Teardrop
Falls (ABC/Dot)

AMERICA—Sister Golden Hair (W.B.)

BREAKOUTS:

"AMERICA—Sister Gotden Hair (W.B.)

THE CAPTAIN & TENNILLE—Love Wit Keep Us
Together (A&M)

B.J. THOMAS—Hey Won't You Play (ABC)

KH)—Los Angeles

® THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)

o JOHN DENVER-Thank God I'm A
Country Boy (RCA)

* SAMMY JOHNS—Chevy Van (GRC) 11-
5

* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 23-18

K100 (KIQQ-FM)—Los Angeles
o THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)
o CHICAGO-01d Days (Columbia)
% ACE—How Long (Anchor) 25-19
* LEO SAYER—Long Tall Glasses (W.B.)
17-12

KKDJ-FM—Los Angeles
o KRAFTWERK—Autobahn (Vertigo)
® JESSICOLTER-I'm Not Lisa (Capitol)
* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 30-21
* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 9-4

KFXM—San Bernadino
o NO NEW LIST

[ ]

*

*
KAFY—Bakersfield

® BARRY MANILOW-It's A Miracle
(Arista)

o CHICAGO-0ld Days (Columbia)

 JIMMY CASTOR-The Bertha Butt
Boogie (Atlantic) 24-14

* TONY ORLANDO & DAWN-He Don't
Love You (Elektra) 20-10

KCBQ-San Diego

e B.J. THOMAS—Hey Won't You Play
(ABC)

o AMERICA-Sister Golden Hair (W.B.)

% CARPENTERS—0nly Yesterday (A&M)
26-15

* TONY ORLANDO & DAWN-—He Don’t
Love You (Elektra) 23-18

KENO-Las Vegas

o BLACKBYRDS-Walking In Rhythm
(Fantasy)

o AMERICA-Sister Golden Hair (W.B.)

% BENNY BELL-Shaving Cream (Van-
guard) 12-1

* B.J. THOMAS—Hey Won't You Play
(ABC) 15-10
KBBC—Phoenix
o PILOT-Magic (EMI)
o GENE COTTON-Damn It All (ABC)
* ELTON JOHN BAND-Philadelphia
Freedom (MCA) 1-1
% SAMMY JOHNS —Chevy Van (GRC)2-2
KUPD—Phoenix

o HENRY GROSS—-0ne More Tomorrow
(A&M)

® KISS—Rock & Roll All Night (Casa-
blanca)

* AMERICA-Sister Golden Hair (W.B.)
31-19

* MICHAEL MURPHY-Wildfire (Epic)
37-29

KQEO-Albuquerque

© ALICE COOPER—Only Woman (Atlan-
tic)

® GRAND FUNK—-Bad Time (Capitol)

* BARRY MANILOW-It's A Miracle
(Arista) 14-9

*

Pacific Northwest Region

® TOP ADD ONS:

GORDON LIGHTFOOT—Rainy Day People
{Reprise)

AMERICA—Sister Golden Hair (W B.)

NEIL SEDAKA-The Immigrant (Rocket)

* PRIME MOVERS:

CARPENTERS—Only Yesterday (A&M)
BENNY BELL—Shaving Cream (Vanguard)
PAUL ANKA—I Don't Like To Sleep Alone (U.A.)

BREAKOUTS:

LINDA RONSTADT-When Will | Be Loved
(Capitol)

MEIL SEDAKA—The Immigrant (Rocket)
GORDON LIGHTFOOT—Rainy Day People
(Repnise)

KFRC—San Francisco

® FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot)

® AMERICA-Sister Golden Hair (W.B.)

* EARTH, WIND & FIRE-Shining Star
(Columbia) 19-11

* SAMMY JOHNS—Chevy Van (GRC) 22-
16

KYA—San Francisco

Based on station playlists through Thursday (4/17/75)

PRIME MOVERS-NATIONAL

TONY ORLANDO & DAWN—He Don't Love You (Elektra)

FREDDIE FENDER-Before The Next Teardrop Falls (ABC/Dot)
BENNY BELL-Shaving Cream (Vanguard)

KNDE-Sacramento

o THE CAPTAIN & TENNILLE-Love Will
Keep Us Togehter (A&M)

o LINDA RONSTADT-When Will | Be
Loved (Capitol)

* NEIL  SEDAKA-The
(Rocket) 24-13

* BARRY MANILOW-It's A Miracle
(Arista) 16-7

Immigrant

KJR-Seattle
o ALBERT HAMMOND-99 Miles From
LA. (Mums)
o NEIL  SEDAKA-The  Immigrant
(Rocket)

* BEACH BOYS-Sail On Sailor (Re-
prise/Brother) 139
* HOT CHOCOLATE—Emma (Big Tree)
8.5
KING—Seattle
© AMERICA-Sister Golden Hair (W.B.)
o LINDA RONSTADT-When Will | Be
Loved (Capitol)
s CARPENTERS—0nly Yesterday (A&M)
EX-13
* KRAFTWERK—Autobahn (Vertigo) EX-
14
KJRB-Spokane

® NONE
°

# B.J. THOMAS—Hey Won't You Play
(ABC) 13-6
s ACE-How Long (Anchor) 14-8
KTAC-Tacoma

® NO NEW LIST
°

*
*
KGW—Portland

o GORDON LIGHTFOOT—Rainy Day
People (Reprise)

o MICHAEL MURPHY-Wildfire (Epic)

* BLACKBYRDS—Waliking In Rhythm
(Fantasy) 27-17

* (ZIARPENTERS—OnIy Yesterday (A&M)

1-11
KISN—Portland

o CHICAGO—0Id Days (Columbia)

o AVERAGE WHITE BAND-Cut The Cake
(Atlantic)

# PAUL ANKA-I Don't Like To Sleep
Alone (UA)) 26-9

* BEACH BOYS—Sail On Sailor (Re-
prise/Brother) 23-16

KTLK—Denver

© GORDON LIGHTFOOT—Rainy Day
People (Reprise)
o BAD COMPANY-Good Lovin' Gone
Bad (Swan Song)
* ;(l]JRE PRAIRIE LEAGUE—Amie (RCA)
-14
* AMERICA-Sister Golden Hair (W.B.)
HB-34
KIMN-—Denver

© GRAND FUNK-Bad Time (Capitol)

o NEIL  SEDAKA-The  Immigrant
(Rocket)

* EARTH, WIND & FIRE-Shining Star
(Columbia) 19-9

% CARPENTERS—0nly Yesterday (A&M)
21-15

K101-FM—San Francisco

® CHICAGO-01d Days (Columbia)

© TANYA TUCKER—-Lizzie And The Rain-
man (MCA)

* PAUL ANKA-I Don't Like To Sleep
Alone (UA.) 32-19

* BLACKBYRDS-Walking In Rhythm
(Fantasy) 26-14

KKAM-Pueblo, Colo.

® JESSICOLTER-I'm Not Lisa (Capitol)
o CHER—Rescue Me (MCA)
* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 17-8
* BARRY MANILOW-It's A Miracle
(Arista) 11-6
KSJO-San Jose
© MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
o LINDA RONSTADT—When Will | Be
Loved (Capitol)
* (ZIQRI;ENTERS-OnIy Yesterday (A&M)
-1
# EARTH, WIND & FIRE-Shining Star
(Columbia) 20-15
KLIV—San Jose

o CHICAGO-01d Days (Columbia)
o MICHAEL MURPHY-Wildfire (Epic)
* 0ZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 12-6
# BENE. KING—Supernatural Thing (At-
lantic) 11-7
K)OY-Stockton, Calif.

© ROGER WHITTAKER-Last Farewell
(RCA)

© LINDA RONSTADT-When Will | Be
Loved (Capitol)

* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 20-11

*

KYSN—Colorado Springs
© NONE
®

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 14-9
s CARPENTERS—0nly Yesterday (A&M)
7
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KCPX—Sait Lake City

° ROCGER WHITTAKER-Last Farewell
(RCA)

o BLACKBYRDS-Walking In Rhythm
(Fantasy)

# BENNY BELL-Shaving Cream (Van-
guard) HB-6

* PILOT-Magic (EMI) 29-21

KRSP—Sait Lake City

® JOE SIMON-Get Down, Get Down
(Spring)

o BEACH BOYS-Sail On Sailor (Re-
prise/Brother)

* AVERAGE WHITE BAND—Cut The Cake
(Atlantic) 30-14

+ ALICE COOPER-0Only Woman (Atlan-
tic) 21-10

o LED ZEPPELIN—Trampled Underfoot
(Swan Song)

o LINDA RONSTADT-When Will | Be
Loved (Capitol)

# BENNY BELL-Shaving Cream (Van-
guard) 22-9

* FREDDIE FENDER-Before The Next
Teardrop Falls (ABC/Dot) 20-11

Southwest Region

® TOP ADD ONS:

LINDA RONSTADT—When Wil | Be Loved
{Capitol)

LOBO—-Don't Tell Me Goodnight (Big Tree)
ODIA COATES—Don't Leave Me In The Morning

* PRIME MOVERS

EARTH, WIND & FIRE—Shining Star (Cotumbia)
B.). THOMAS—Hey Won't You Play (ABC)
FREDDIE FENDER—Before The Next Teardrop
Falls (ABC/Dot)

BREAKOUTS:

EARTH, WIND & FIRE—Shining Star (Columbia)
FREDDIE FENDER—Before The Next Teardrop
Falls (ABC/Dot)

EDDIE KENDRICKS—Shoeshine Boy (Tamla)

KILT-Houston

® L0BO-Don't Tell Me Goodnight (Big
Tree)
o LINDA RONSTADT-When Will | Be
Loved (Capitol)
* EARTH, WIND & FIRE-Shining Star
(Columbia) 32-16
* ROGER WHITTAKER—Last Farewell
(RCA) 30-19
KRBE-FM—Houston
® EARTH, WIND & FIRE-Shining Star
(Columbia)
o AMERICA-Sister Golden Hair (W.B.)
* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 20-12
% ACE—How Long (Anchor) 10-5
KLIF—Dallas

o OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)
o ACE—How Long (Anchor)
* TONY ORLANDO & DAWN—He Don’t
Love You (Elektra) 19-11
s CARPENTERS -0nly Yesterday (A&M)
17-10
KNUS-FM—Dallas
o PURE PRAIRIE LEAGUE—Amie (RCA)
® FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot)
 EARTH, WIND & FIRE-Shining Star
(Columbia) 13-8
* LOVE UNLIMITED ORCHESTRA-
Satin Soul (20th Century) 19-12
KFJZ—Fort Worth

o EDDIE KENDRICKS—Shoeshine Boy
(Tamla)

e BEACH BOYS-Sail On Sailor (Re-
prise/Brother

 FREDDIE FENDER—Before The Next
Teardrop Falis (ABC/Dot) 26-15

 MICHAEL MURPHY-Wildfire (Epic)
18-9

KXOL—Ft. Worth

o CHICAGO-0id Days (Columbia)

o MICHAEL MURPHY-Wildfire (Epic)

* FREDDIE FENDER-Before The Next
Teardrop Falls (ABC/Dot) 14-8

# TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 18-13

KONO-San Antonio

e ROGER WHITTAKER-Last Farewell
(RCA)

© WAR-Why Can'tWeBe Friends (U.A.)

# B.). THOMAS—Hey Won't You Play
(ABC) 26-7

* LEOSSAYER—Long Tall Glasses (W.B.)
12-

KELP-E! Paso
o NEIL SEDAKA-The  Immigrant
(Rocket)
o ALBERT HAMMOND—99 Miles From
LA. (Mums)

# B.J. THOMAS—Hey Won't You Play
(ABC) 16-6
* EARTH, WIND & FIRE-Shinning Star
(Columbia) 23-14
XEROX—EIl Paso
o GRAND FUNK-Bad Time (Capitol)
o MICHAEL MURPHY-Wildfire (Epic)
# JOHN DENVER-Thank God I'm A
Country Boy (RCA)
% CARPENTERS-0nly Yesterday (A&M)
HB-18
KAKC—Tulsa
© DWIGHT TWILLY BAND-I'm On Fire
(Shelter)
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BREAKOUTS-NATIONAL

ALICE COOPER-0Only Woman (Atlantic)

CHICAGO-0ld Day (Columbia)
GRAND FUNK-Bad Time (Capitol)

o LINDA RONSTADT-When Wil! | Be
Loved (Capitol)

# BENE. KING-Supernatural Thing (At-
lantic) 11-4

 OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 17-12

KELI-Tulsa

o CAPTAIN & TENNILLE—Love Will Keep
Us Together (A&M)

© TAVARES—Remember What I Told You
(Capitol)

# TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 22-15

* MICHAEL MURPHY-Wildfire (Epic)
HB-26

WKY—0klahoma City

o CARPENTERS—0Only Yesterday (A&M)

o PAUL ANKA-1 Don't Like To Sleep
Alone (UA)

* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 24-13

* ACE-How Long (Anchor) 17-11

KOMA-0klahoma City

® LOGGINS & MESSINA-Growin' (Co-
lumbia)

o MICHAEL MURPHY-Wildfire (Epic)

* PAUL ANKA-! Don't Like to Sleep
Alone (UA.) 21-14

* GORDON LIGHTFOOT-Rainy Day
People (Reprise) 22-17

WTIX—New Orleans

® JOHN DENVER-Thank God I'm A
Country Boy (RCA)

© ODIA COATES—Don't Leave Me In The
Morning (UA.)

* (3:3RZP3£NTERS—OnIy Yesterday (A&M)

* LEO SAYER-Long Tall Glasses (W.B.)
18-12

KEEL-Shreveport

® CHICAGO-01d Days (Columbia)

o MELISSA MANCHESTER-Midnight
Blue (Arista)

% EDDIE KENDRICKS—Shoeshine Boy
(Tamla) 24-15

s ACE—How Long (Anchor) 14-7

Mid-West Region

® TOP ADD ONS:

LEQ SAYER—Long Tall Glasses (W.B)
QUEEN--Killer Queen {Elektra)
(D) HERBIE MANN—Hsjack (Atlantic)

% PRIME MOVERS

JOHN DENVER--Thank God I'm A Country 8oy
(RCA)

CARPENTERS—Only Yesterday (A&M)

TONY ORLANDO & DAWN—He Don't Love You
(Elektra)

BREAKOUTS:

LEO SAYER—Long Tall Glasses (W.B.)
ALICE COOPER—Onfy woman (Atlantic)
CARPENTERS—Only Yesterday (A&M)

WLS—Chicago
o LEO SAYER-Long Tall Glasses(W.B.)
o QUEEN-Killer Queen (Elektra)
* BARRY MANILOW-It's A Miracle
(Arista) 31-19
% ACE-How Long (Anchor) 21-13

WCFL—Chicago

® BLUE JAYS—I Dreamed Last Night
(Threshold)

* DAVID BOWIE-Young Americans
(RCA) 28-16

s CARPENTERS—-0nly Yesterday (A&M)
25-12

WIFE-Indianapolis

© ORLEANS—Let There Be Music (Asy-
lum)

o ('JAYS—Give The People What They
Want (Philadelphia International)

# ALICE COOPER-0Only Woman (Atlan-
tic) 28-18

* MICHAEL MURPHY-Wildfire (Epic)
20-11

WIRL—Peoria, i,

® CHICAGO-01d Days (Columbia)

o BLACKBYRDS-walking In Rhythm
(Fantasy)

# ALICE COOPER-Only Woman (Atlan-
tic) 32-25

% CARPENTERS-0nly Yesterday (A&M)
11-4

WDGY—Minneapolis
© NORTHERN LIGHT-Minnesota (Gla-
zier)
®

* NO CHANGE IN POSITIONS
*

KDWB-Minneapolis

® EARTH, WIND & FIRE-Shining Star
(Columbia)

o CHICAGO-0lId Days (Columbia)

% CHARLIE KULIS-Runaway (Playboy)
28-12

* SHA NA NA-Just Like Romeo & Juliet
(Kama Sutra) 21-10

KOIL—Omaha
o ALICE COOPER-0Only Woman (Atlan-
tic)
o NEIL  SEDAKA—The  Immigrant
(Rocket)

* MICHAEL MURPHY-Wildfire (Epic)
30-17

 JOHN DENVER-Thank God I'm A
Country Boy (RCA) 15-4

KIOA-Des Moines
o CARPENTERS-0nly Yesterday (A&M)

[ ]

 JOHN DENVER-Thank God I'm A
Country Boy (RCA) 14-5

* KRAFTWERK-Autobahn (Vertigo) 13-
7

KKLS—Rapid City, S.D.

© MELISSA MANCHESTER—Midnight
Blue (Arista)

o MICHAEL MURPHY-Wildfire (Epic)

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 21-12

* PAUL ANKA-I Don't Like To Sleep
Alone (UA.) 19-13

KQWB—Fargo, N.D.
© ROGER WHITTAKER-Last Farewell
(RCA)

L ]

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 18-2

# CARPENTERS—Only Yesterday (A&M)
28-17

KXOK-St. Louis
De HERBIE MANN—Hijack (Atlantic)
o LEO SAYER-LongTall Glasses(W.B.)
 BLACKBYRDS—-Waiking In Rhythm
(Fantasy) 24-13
* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 20-11

KSLQ-FM—St. Louis

® LEO SAYER-Long Tall Glasses (W.B.)
De HERBIE MANN-Hijack (Atantic)
* SAMMY JOHNS—Chevy Van (GRC) 11-

.5
s CHARLIE KULIS—Runaway (Playboy)
13-8

WOKY—-Milwaukee

® QUEEN—Killer Queen (Elektra)

o LINDA RONSTADT-It Don't Matter
Anymore (Capitol)

* LEO SAYER-Long Tall Glasses (W.B.)
23-18

* AMERICA=Sister Golden Hair (W.B.)
28-23

WZUU-FM—Milwaukee
e PILOT-Magic (EMI)

o ACE—How Long (Anchor)

o WAR-Why Can't WeBe Friends (U.A.)

* JOE SIMON-Get Down, Get Down
(Spring) 19-10

* OZARK MOUNTAIN DAREDEVILS-
Jackie Blue A(&M) 15-4

(Continued on page 18)
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THEIR 5STH CONSECUTIVESOUL SMIASH IS
CROSSING OVER TO POP!

REMEMBER WHAT
1 TOLD YOU TO FORGET..

backed with the disco hit,
@ V7@ @ MY SHIP
DEGENCYAD"SIS, 1 | DN
92005 uuuuu e ooooooo g Written and produced by Dennis Lambert and Brian Potter.
Los Angeles, Califorma 90069

(213) 273-7103 Personal Management: Brian Panella
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Billboard Sing

les Radio Action

Based on station playlists through Thursday (4/17/75)

Playlist Top Add Ons
Playlist Prime Movers *

® Continued from page 16
WRE—Kansas City

o NONE

[ ]

* TONY ORLAND & DAWN-He Don't
Love You (Elektra) 23-9

 BEN E. KING—Supernatural Thing (At-
lantic) 12-5

KEWI-Topeka

e LED ZEPPELIN-Trampled Underfoot
(Swan Song)

o TOMMY ROE—Glitter And Gleam
(Monument)

* PAUL ANKA-] Don't Like To Sleep
Alone (UA.) 30-20

* AL GREEN—Love (HI) 24-15

North Central Region

® TOP ADD ONS:

GRAND FUNK—Bad Time (Capitol)

CHICAGO—01d Days (Columbia)

BLACKBYRDS —Walking In Rhythm (Fantasy)
o

* PRIME MOVERS

BENNY BELL—Shaving Cream (Vanguard)
ACE—How Long (Anchor)
EARTH, WIND & FIRE—Shining Star (Columbia)

BREAKOUTS:

ACE—How Long (Anchor)
GRAND FUNK—Bad Time (Capitol)
CHICAGO—-01d Days (Columbia)

CKLW—Detroit
® GRAND FUNK—Bad Time (Capitol)
® JOE SIMON—Get Down, Get Down
(Spring)
% ACE—How Long (Anchor) 27-18
* QUEEN-Killer Queen (Elektra)21-15

WGRD—Grand Rapids
o QUEEN—Killer Queen (Elektra)
o CARPENTERS—-0Only Yesterday (A&M)
% ACE—-How Long (Anchor) 20-8
* gAMMYJOHNS-Chevy Van (GRC) 11-

7-96 (WZZM-FM)—Grand Rapids

® EARTH, WIND & FIRE-Shining Star
(Columbia)

o JOHN DENVER-Thank God I'm A
Country Boy (RCA)

% ALICE COOPER—Only Woman (Atlan-
tic) 28-19

* BENNY BELL-Shaving Cream (Van-
guard) 25-10

WTAC—Flint, Mich.
o ROGER WHITTAKER—Last Farewell
(RCA)
o CHICAGO-0Id Days (Columbia)
* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 22-17
D HERBIE MANN—Hijack (Atlantic) 26-
21

WIXY—Cleveland
® BLACKBYRDS—Walking In Rhythm
(Fantasy)
o BARRY MANILOW-It's A Miracle
(Arista)
* LEO SAYER-Long Tall Glasses (W.B.)

20-9
 EARTH, WIND & FIRE-Shining Star
(Columbia) 23-14

WGCL—Cleveland
o FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot)
o BLACKBYRDS—Walking In Rhythm
(Fantasy)
% CHICAGO-01d Days (Columbia) 16-7
D% BARRY WHITE—What Am | Gonna Do
With You (20th Century) 11-4

13-Q (WKTQ)—Pittsburgh

o JOHN DENVER-Thank God I'm A
Country Boy (RCA)

e ACE—How Long (Anchor)

% BENNY BELL-Shaving Cream (Van-
guard) 10-2

% OZARK MOUNTAIN DAREDEVILS—
Jackie Blue (A&M) 25-10

KQV—Pittsburgh
De VAN McCOY—The Hustle (Aveo)
® GRANK FUNK-Bad Time (Capitol)

% LED ZEPPELIN—Trampled Underfoot
(Swan Song) 39-24
D HAROLD MELVIN-Back Luck (Phila-
delphia International) 38-21

WKBW—Buffalo
o ACE—How Long (Anchor)

®

* QUEEN—Killer Queen (Elektra)22-14

* B.J. THOMAS—Hey Won't You Play
(ABC) 14-7

WSAl—Cincinnati

o CHICAGO-0id Days (Columbia)

© ROGER WHITTAKER-Last Farewell
(RCA)

% BENNY BELL—Shaving Cream (Van-
guard) 27-20

* SAMMY JOHNS—Chevy Van (GRC) 18-
12

WCOL—-Columbus
o JESSI COLTER—I'm Not Lisa (Capitol)
o CHIAGO-0Id Days (Columbia)
* MICHAEL MURPHY-Wildfire (Epic)
28-15
% LOBO-Don't Tell Me Goodnight (Big
Tree) 30-20

WAKY - Louisville

o GREG PERRY-Come On Down (Ca-
sablanca)

® OTIS REDDING~I've Been Loving You
Too Long (Atco)

* LEO SAYER—-Long Tall Glasses (W.B.)
21-10

* GRAND FUNK-Bad Time (Capitol)
26-16

WTUE-Dayton, Ohio

® MICHAEL MURPHY—WiIldfire (Epic)

o THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)

* LOBO-Don't Tell Me Goodnight (Big
Tree) 39-27

% ALICE COOPER—Only Woman (Atlan-
tic) 36-26

WBGN—Bowling Green, Ky.

o TAVARES—Remember What | Told You
(Capitol)

o LULU-Take Your Mama For A Ride
(Chelsea)

% ACE—How Long (Anchor) 22-11

* EARTH, WIND & FIRE-Shining Star
(Columbia) 25-15

WIET-Erie, Pa.

e BLACKBYRDS-Walking In Rhythm
(Fantasy)

o SUPERTRAMP-Bloody Right
(A&M)

* BENNY BELL-Shaving Cream (Van-
guard) 32-19

* EARTH, WIND & FIRE-Shining Star
(Columbia) 23-14

Well

Southeast Region

® TOP ADD ONS:

ALICE COOPER—Only Weman (Atlantic)
CHICAGO—01d Days (Columbia)
GRAND FUNK—Bad Time (Capitol)

* PRIME MOVERS:

FREDDIE FENDER—Before The Next Teardrop
Falls (ABC/Dot)

MICHAEL MURPHY-Wildfire (Epic)

TONY ORLANDO & DAWN—He Don't Love You
{Elektra)

BREAKOUTS:

ALICE COOPER—Only Woman (Atlantic)
CHICAGO-01d Days (Columbia)
GRAND FUNK—Bad Time (Capitol)

WQXI—Atlanta

© GRAND FUNK—Bad Time (Capitol)
® ALICE COOPER-Only Woman (Atlan-

tic)
* CHICAGO-0Id Days (Columbia) 25-
16

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 27-18

WFOM-Atlanta

e CHICAGO-0Id Days (Columbia)

© ALICE COOPER-Only Woman (At
lantic)

* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 31-24

»* l(;Hr:)LENNON-Stand By Me (Apple)
17-1

793 (WZGC-FM)—Atlanta

o MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) .
o DAVID BOWIE-Young Americans
(RCA)
% ACE—How Long (Anchor) 16-6
D+ BARRY WHITE-What Am | Gonna Do
With You (20th Century) 14-8

WBBQ-Augusta
De DISCO TEX & THE SEX-0-LETTES—Get

Dancin’ (Chelsea)
o SEALS & CROFTS-1'll Play For You

W.B.)

* ROGER WHITTAKER-Last Farewell
(RCA) 31-22

* PAUL ANKA—| Don't Like To Sleep
Alone (UA) 30-21

WGGN—Birmingham, Ala.
o JESSICOLTER—I'm Not Lisa (Capitol)
o ALICE COOPER-Only Woman (Atlan-
tic)

* (Z;RANDFUNK-BadTime(CapitoI) 28-
0 .

* ;AICHAEL MURPHY-Wildfire (Epic)
7-19

WHHY—Montgomery, Ala.
De VAN McCOY—The Hustle (Avco)
® KISS—Rock & Roll All Night (Casa-
blanca)
% BAZUKA-Dynomite (A&M) 30-20
* TONY ORLANDO & DAWN—-He Don't
Love You (Elektra) 11-7

WTOS—Winston/Salem, N.C.

o CHICAGO-0Id Days (Columbia)

o EMMY LOU HARRIS—Too Far Gone
(Reprise)

* KRAFTWERK—Autobahn (Vertigo) 21-
14

% CARPENTERS—Only Yesterday (A&M)
25-15

WSGA—Savannah, Ga.

® GRAND FUNK—Bad Time (Capitol)
De HERBIE MANN-Hijack (Atlantic)
* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 13-4
* LINDA RONSTADT-When Will | Be
Loved (Capitol) 25-15

WTMA—Charleston, S.C.

o GRAND FUNK—Bad Time (Capitol)

o OHI0 PLAYERS—I| Want To Be Free
(Mercury)

* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 21-6

* EARTH, WIND & FIRE-Shining Star
(Columbia) 20-10

WKIX—Raleigh, N.C.
® JESSICOLTER-I'm Not Lisa (Capitol)
De CONSUMER REPORT—Ease On Down
The Road (Wing And A Prayer)
* EARTH, WIND & FIRE-Shining Star
(Columbia) 15-7
* Mf:C]HAEL MURPHY -Wildfire (Epic)
15-

WORD—Spartanburg, S.C.

o RHODES KIDS—Take Good Care Of
Her (GRC)

o FALLENROCK—Mary Anne (Capri-
corn)

* OHIO PLAYERS—I| Want To Be Free
(Mercury) 22-8

% RAY STEVENS—Misty (Barnaby) 12-5

WAYS—Charlotte, N.C.

o JOHN DENVER-Thank God I'm A
Country Boy (RCA)

© PAUL ANKA—| Don't Like To Sleep
Alone (U.A)

* BARRY MANILOW-It's A Miracle
(Arista) 25-19

% OZARK MOUNTAIN DAREDEVILS—
Jackie Blue (A&M) 13-8

WNOX—Knoxville

® BENNY BELL—Shaving Cream (Van-
guard)

o GORDON LIGHTFOOT—Rainy Day
People (Reprise)

* ACE-How Long (Anchor) 41-20

* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 31-14

WGOW-—Chattanooga, Tenn.

® JESSICOLTER-I'm Not Lisa (Capitol)

o LINDA RONSTADT-When Will | Be
Loved (Capitol)

* BLACKBYRDS—Walking In Rhythm
(Fantasy) 23-11

* AMERICA=Sister Golden Hair (W.B.)
HB-15

KAAY—Little Rock
o 0ZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)

e ACE—How Long (Anchor)

* FREDDIE FENDER-Before The Next
Teardrop Falls (ABC/Dot) 24-20

* JIMMY CASTOR-The Bertha Butt
Boogie (Atlantic) 8-7

WHBQ—Memphis

o ROGER WHITTAKER—Last Farewell
(RCA)

o CHICAGO-0Id Days (Columbia)

* JOE SIMON-Get Down, Get Down
(Spring) 16-3

* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 15-6

WMPS—Memphis

® GRAND FUNK—Bad Time (Capitol)

® LOGGINS & MESSINA—Growin’ (Co-
lumbia)

* LEO SAYER-Long Tall Glasses (W.B.)
12-5

* B.J. THOMAS—Hey Won't You Play
(ABC) 7-2

WMAK—Nashville

o KRAFTWERK—-Autobahn (Vertigo)

o LOLEATTA HOLLOWAY-Cry To Me
(Aware)

% JESSI COLTER-I'm Not Lisa (Capitol)
20-14

% ACE—How Long (Anchor) 10-4

WLAC—Nashville

o JESSICOLTER-I'm Not Lisa (Capitol)

© MICHAEL MURPHY-Wildfire (Epic)

* PAUL ANKA-| Don't Like To Sleep
Alone (U.A) 24-15

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 13-8

WLCY-St. Petersburg, Fla.

o ALICE COOPER—Only Woman (Atlan-
tic)

o JOHNLENNON—Stand By Me (Apple)

* TONY ORLANDO & DAWN-He Don't
Love You (Elektra) 40-15

* B.J. THOMAS—Hey Won't You Play
(ABC) 12-2

WQAM—Miami

o QUEEN—Killer Queen (Elektra)

o BLACKBYRDS-Walking In Rhytmm
(Fantasy)

* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot)

* PHOEBE SNOW—Poetry Man (Shel-
ter) 9-4

WFUN—Miami
o QUEEN—Killer Queen (Elektra)
o CHICAGO-0Id Days (Columbia)
* BLACKBYRDS—Walking In Rhythm
(Fantasy) 28-10
* MAJOR HARRIS—Love Won't Let-Me
Wait (Atlantic) 23-12

Y-100 (WHYI-FM)—Miami/Ft. Lauderdale
o EARTH, WIND & FIRE-Shining Star
(Columbia)
o ACE—How Long (Anchor)
D BARRY WHITE—What Am | Gonna Do
With You (20th Century) 19-10
* GWEN McCRAE—Rockin' Chair (Cat)
30-22

WQPD-Lakeland, Fla.

© JOE BATAAN-The Bottle (SolSoul)
De HERBIE MANN—Hijack (Atlantic)

* MICHAEL MURPHY-Wildfire (Epic)

38-15
* DAVID BOWIE-Young Americans
(RCA) 23-14

Mid-Atlantic Region

® TOP ADD ONS:

ROGER WHITTAKER—Last Farewell (RCA)
AMERICA-Sister Golden Hair (W B.)

BAD COMPANY—Good Lovin' Gone Bad (Swan
Song)

* PRIME MOVERS:

ACE—How Long (Anchor)
B.J. THOMAS—Hey Won't You Play (ABC)
BEN E. KING—Supernatural Thing (Atlantic)

BREAKOUTS:

FREDDIE FENDER—Before The Next Teardrop
Falls (ABC/Dot)

ROGER WHITTAKER—Last Farewell (RCA)
AMERICA—Sister Golden Hair (W.B.)

www.americanradiohistorv.com

WFIL-Philadelphia

WPIX-FM—New York City

o ROGER WHITTAKER-Last Farewell
(RCA)

o AMERICA=Sister Golden Hair (W.B.y

* PAUL ANKA-] Don't Like To Sleep
Alone (U.A.) 26-18

% QUEEN—Killer Queen (Elektra) 19-13

WIBG—Philadelptiia
De DISCO TEX & THE SEX-O-LETTES-I
Wanna Dance Wit' Choo (Chelsea)
© MICHAEL MURPHY-Wildfire (Epic)
* ROGER WHITTAKER—Last Farewell
(RCA) 23-15
»* G?ANDFUNK-Bad Time (Capitol) 20-
1

WPGC—Washington

o LED ZEPPELIN-Trampled Underfoot
(Swan Song)

o CHICAGO-01d Days (Columbia)

* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 14-9

* %RZPENTERS-OnIyYesterday (A&M)

21

WRC—Washington
® JOHN DENVER-Thank God I'm A
Country Boy (RCA)
% B.J. THOMAS—Hey Won't You Play
(ABC) 12-7
* CW. McCALL-Wolf
(MGM) 19-15

Creek Pass

WCAO—Baltimore

© FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot)

o BAD COMPANY—Good Lovin' Gone
Bad (Swan Song) .

* BARRY MANILOW-It's A Miracle
(Arista) 11-6

* BENE. KING—Supernatural Thing (At-
lantic) 15-10

WGH—Newport News, Va.

© AVERAGE WHITE BAND—Cut The Cake
(Atlantic)

o ALICE COOPER-Only Woman (Atlan-
tic)

% CARPENTERS—Only Yesterday (A&M)
28-23

* BENE. KING—Supernatural Thing (At-
lantic) 11-6

WYRE—Annapolis, Md.
® DIAMOND REO—Rock & Rol! Til | Die
(Big Tree)
o CHARLIE KULIS—Runaway (Playboy)
* B.J. THOMAS—Hey Won't You Play
(ABC) 14-8
* ACE—How Long (Anchor) 16-11

WLEE—Richmond, Va.

® GRAND FUNK—Bad Time (Capitol)

o MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)

* FREDDIE FENDER-Before The Next
Teardrop Falls (ABC/Dot) EX-20

% ACE—How Long (Anchor) 25-16

Northeast Region

® TOP ADD ONS:

FREDDIE FENDER—Before The Next Teardrop
Falls (ABC/Dot}

AMERICA-Sister Golden Hair (W.B.)

JOHN DENVER—Thank God I'm A Country Boy
(RCA)

* PRIME MOVERS:

QUEEN-Killer Queen (Elektra)

8. THOMAS—Hey Won't You Play (ABC)
TONY ORLANDO & DAWN—He Don't Love You
(Etektra)

BREAKOUTS:

ACE—How Long (Anchor)

FREDDIE FENDER—Before TAe Next Teardrop
Falls (ABC/Dot)

AMERICA—Sister Golden Hair (W.B.)

WABC—New York City

o FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot)

@ ACE—How Long (Anchor)

* B.J. THOMAS—Hey Won't You Play
(ABC) 22-10

% BLACKBYRDS—Walking In Rhythm
(Fantasy) 21-9

o NO NEW LIST
°
*
*

WBBF—Rochester, N.Y.

© JOHNREID—It Hurts A Little (Arista)

° ALI)CE COOPER—Only Woman (Atlan-
tic .

* QUEEN—Killer Queen (Elektra) 17-9

% OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 15-8

WRKO-Boston

o AMERICA-Sister Golden Hair (W.B.)
® JOHN DENVER-Thank God I'm A
Country Boy (RCA)
* (2247\RP7ENTERS-0nIy Yesterday (A&M)
-1
* BARRY MANILOW-It's A Miracle
(Arista) 25-16

WBZ-FM—Boston
© LINDA RONSTADT-When Will | Be
Loved (Capitol)
o SUPERTRAMP—Bloody Well Right

(A&M)

* GORDON LIGHTFOOT—Rainy Day
People (Reprise) 35-22

* EARTH, WIND & FIRE-Shining Star
(Columbia) 12-7

WVBF-FM—Framingham, Mass.

e GORDON LIGHTFOOT—-Rainy Day

, People (Reprise)

e TODD RUNDGREN-Real Man (Bears-
ville)

* BARRY MANILOW-It's A Miracle
(Arista) 129

% ACE—How Long (Anchor) 9-7

WPRO-Providence

® MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
® WAR-Why Can't We Be Friends (U.A.)
* QUEEN-Killer Queen (Elektra) 26-9
D+ HERBIE MANN—Hijack (Atlantic) 21-
13

WORC—Worcester, Mass.

o CHICAGO-01Id Days (Columbia)

® REUNION-They Don't Make 'em Like
That Anymore (Reunion)

% ACE—How Long (Anchor) 16-11

* MICHAEL MURPHY-Wildfire (Epic)
EX-28

WDRC—Hartford
o FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot)
o BEN E. KING=Supernatural Thing (At-
lantic)
* LEQ SAYER-Long Tall Glasses (W.B.)
159

* PAUL ANKA—I Don't Like To Sleep
Alone (U.A) 27-22

WPOP—Hartford

o ALICE COOPER—Only Woman (Atlan-
tic)

o JOHN DENVER-Thank God I'm A
Country Boy (RCA)

* B.J. THOMAS—Hey Won't You Play
(ABC/Dot) 21-9

* L%O SAYER-Long Tall Glasses (W.B.)
10-4

WTRY—Albany

® ORLEANS-—Let There Be Music (Asy-
lum)

o AMERICA-Sister Golden Hair (W.B.)

* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 18-5

% SAMMY JOHNS—Chevy Van (GRC) 12-
6

WPTR—Albany

o KRAFTWERK-Autobahn (Vertigo)

o BLOODSTONE-My Little Lady (Lon-
don)

* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 17-9

* BLACKBYRDS—Walking In Rhythm
(Fantasy) 20-15

<Copyright 1975 Billboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means. electronic.
mechanical, photocopying, record-
ing, or otherwise, without the prior
written permission of the publisher.
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General News

Impact Photo Inc. photos
CLOSED-CIRCUIT RECORDING—To record original score for “‘The Eagle Within,” bicentennial production for Busch
Gardens theme parks, closed-circuit TV was used for maximum separation in two studios at Cl Recording in Manhat-
tan. Composer Arlon Ober (with Jay Lee, who produced session) at left, is seen on CCTV monitor giving cue to Harry

Manfredini, conducting string section in other studio. Digital memory synthesizer also was used.

Music Survey Disclosures

® Continued from page 3

of the 16 to 20 year olds) agreed that
live music is better than stereo.

® Regarding how they “most en-
joy listening to music.” some 44 per-
cent said they preferred listening ata
live performance: 24 percent chose
records or tape: 14 percent radio:
and 12 percent television.

A total of 3,005 interviews, aver-
aging one hour and 34 minutes in
length, were conducted among a
representative cross-section of
Americans 16 years and older. The
sampling was scientifically drawn to
ensure that all regions of the U.S.
and major demographic groups
would be accurately represented
and that the data would be pro-
Jectable to the nation’s population as
a whole.

Regarding the diversity of music
tastes, the survey shows that when
asked to identify the types of music
listened to, 65 percent chose popular
songs: 53 percent chose country; 49
percent selected folk: 47 percent se-
lected religious; 41 percent chose
Broadway musicals; 40 percent
chose symphony, chamber or other
classical music: 37 percent favored
rock; 33 percent named jazz: and 19
percent chose opera. (In the category
of popular songs, young people in-
cluded rock and also meant country
and folk music.)

The order of preference changed
when people were asked which one
type of music they liked best. Popu-
lar songs still led the pack (21 per-
cent), followed by country (19 per-
cent). Religious music moved to
third spot (14 percent); rock was 13
percent and symphony, chamber or
other classical music was I percent.

Attendance patterns showed that
education, income and place of resi-
dence were among important de-
terminants. Sixty-eight percent of
the eighth grade educated are nonat-
tenders, compared with only 30 per-
cent of the high school educated and
11 percent of the college educated:
50 percent of those with incomes un-
der $5.000 were nonattenders: 21
percent of those with incomes over

Nashboro

NASHVILLE—Nashboro Rec-
ords, in a series of expansion moves,
has added a half dozen new acts and
reached a distribution pact with
Blue Pearl Music.

It also was disclosed by Freddie
North, vice president of promotion
for Nashboro, that April is gospel
month here, and a stepped-up cam-
paign is underway.

With the announcements, Nash-
boro, a pioneer in the gospel field,
has 30 top soul-gospel acts and dis-

$15.000 were frequent attenders: 37
percent of people in rural areas are
classified as nonattenders as are 30
percent of those in cities. Geograph-
ically, nonattenders were found in
the South (51 percent): most fre-
quent attenders in the West (17 per-
cent) Northeast (15 percent): North-
west (12 percent); and mid-Atlantic
states (14 percent).

Generally, cultural attendance
does not vary by sex or race to the
same degree as other socioeconomic
factors: 11 percent of men and 10
percent of women are frequent at-
tenders: 29 percent of men. and an
identical 29 percent of women are
nonattenders. Almost identical per-
centages of whites (10 percent) and
nonwhites (11 percent) are cultural
attenders: 28 percent of whites and
35 percent of nonwhites are nonat-
tenders.

Another series of questions re-
lated to participation in artistic ac-
tivities showed that one out of five
Americans currently plays a musical
instrument. An additional one in
four—about 39.4 million—would like
to play an instrument: and that 3
percent of Americans currently play
in an orchestra. band or other musi-
cal group: more than twice that
many—7 percent of or 10.2 million—
would like to.

When asked about classical music
and concertgoing, some 75 percent
of the public disagreed with the
statement that “symphony concerts
are just for highbrows.” Also 61 per-
cent disagreed with the statement,
“unless you understand a great deal
about music there’s no point in go-
ing to hear a symphony orchestra
play.” Among cultural nonatten-
ders. however, some 50 percent
agreed.

Filmation In Bow

LOS ANGELES—Filmation Stu-
dio, producer of children’s television
programming, has formed its own
filmation label. A new single by Ted
Knight of the Mary Tyler Moore
show. “Hi Guys.” will be its initial
release. Richard Delvy produced the
date. Music is by Joe Harnell, lyrics
by Buddy Kaye.

tributes séven labels.

New acts added to Nashboro in-
clude the John Edmonds Gospel
Truth, the East St. Louis Gospe-
lettes, the Morning Echoes of De-
troit, Tommy Ellison and the Five
Singing Stars of Brooklyn, N.Y., and
a newly formed group by Rev. Isaac
Douglas known as the Genesis
Movement. Shannon Williams, vice
president in charge of gospel prod-
uct, announced five new LP releases.

In announcing the distribution of

Lou Weinstein
Retirement Fete

NEW YORK-—Preparations for
the luncheon honoring Lou Wein-
stein, who will retire as an active Co-
lumbia Records salesman after 43
years. are nearing completion, with
Bob Menashe. of Sam Goody, and
Dick Mullen, of Phonodisc, named
co-chairmen.

In an industry that most fre-
quently reserves its public kudos for
company presidents, the Weinstein
fete is viewed as perhaps the first to
land the contributions of an active
legman.

Tickets are priced at $25 for the
open bar and luncheon to be held
June 12 at the Statler Hilton Hotel
here. Several hundred people are ex-
pected to attend. An audio/visual
presentation documenting Wein-
stein’s contributions to the record
business is being prepared by Co-
lumbia for showing at the event. It
will also be shown at the CBS Rec-
ords convention next July.

Response Strong
To Musexpo 75
Vegas Gathering

NEW YORK—Music Musexpo
75 backers claim 63 music and
record companies have already com-
mitted themselves as participants in
the international music trade fair to
be held in Las Vegas Sept. 21-24. In
all, says Roddy Shashoua. Musexpo
president, some 400 domestic and
foreign firms have signed up so far.

Among those listed by Shashoua
are Capitol Records, ATV Records.
AVCO Records. De-Lite Records.
Private Stock, 20th Century Rec-
ords, New York Times Music, Chap-
pell Music, Hansen House, Famous
Music, ASCAP, BMI, SESAC,
NMPA and the Harry Fox Agency.

The Musexpo chief did not dis-
close which firms were exhibiting or
would merely attend. Exhibit booths
at the event go for $1,000 to $5.000.
Participating companies which do
not take booths pay a registration fee
of $250.

Shashoua says ABC television will
tape the event for broadcast as a
three-hour special.

Widening Operations

Blue Pearl product. the label said it
will begin with a release by Alex
Bradford, who has won the “Ohio”
Award for his performance on
Broadway and is internationally
known for his work in the musical
“Black Nativity.”

Announcements were made at a
meeting presided over by R.S. How-
ell Jr., label president, and Howard
Allison, president of the affiliated
mail order operation, Ernie’s Record
Mart.
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Plethora Of Festivals On
Campuses In Philly Area

PHILADELPHIA—-A bumper
crop of folk music festivals is crop-
ping up on local college campuses.
This past weekend, Temple's New
London Coffeehouse, with assist-
ance from the Cherry Hill Music Co-
op.staged a Down Home Music Fes-
tival with Saturday and Sunday con-
certs at Temple's student activities
center. Headlined were singer-song-
writers Paul Geremia and Paul Sie-
bel. harmonicats Sal Broudy and the

ROCK AROUND
THE NURSERY

PHILADELPHIA—Rock music
has meant a lot of things to a lot of
people over the years. But a Temple
University psychologist here has dis-
covered a new use: disciplining pre-
school children. What's more, it
works on kids whose previous be-
havior was “disruptive and inappro-
priate,” according to psychologist
Claire Wilson.

The rock music therapy works
best, she reports, when Beatles songs
are played and used as a reward for
good behavior. She says “this proce-
dure may be adapted to fit a variety
of situations and groups, especially
in a classroom setting.”

“It seems that the children,” she
concludes, “valued the music, and
apparently enjoyed the opportunity
to hear what was probably a some-
what novel sensory experience to
them.”

‘Tubby Tuba’ Track
Grabbed By A.A.

NEW YORK—-A A. Records, pro-
ducers of Wonderland/Golden Rec-
ords, has acquired national distribu-
tion of the soundtrack recording of
“Tubby The Tuba,” Avco Embassy
animated feature.

The deluxe double-fold album
will be released on Steady Records.
The film, due for release later this
year, features the voices of Dick Van
Dyke, Pearl Bailey, David Wayne,
Cyril Ritchard and Jane Powell,
among others. Thirteen songs are in
the film, including new ones by Ray
Carter, plus the original George
Kleinsinger music.

Rev. Dan Smith, and the bluegrass
of The Lewis Brothers and the
Larchwood String Band.

This coming weekend. the Phila-
delphia Folksong Society's Spring
Festival sets up at St. Joseph’s Col-
lege. Nighttime concerts in St. Jo-
seph’s fieldhouse feature Linda Co-
hen, Pat Sky. Jean Redpath and
Dave Van Ronk, plus eight after-
noon workshops.

“Philly Roots—The First Annual
People’s Music Festival,” is slated
for April 26 and 27 at the Annen-
berg Center at the Univ. of Pennsyl-
vania. Promoted by the Campus’
New Foxhole Cafe and jazz ori-
ented, the weekend will spotlight
JI.R. Mitchell, Byard Lancaster,
Philly Joe Jones, Sunny Murray,
Catalyst, The Visitors, and George
Barron’s Windfall. And at Clark
Park near the Univ. of Pennsylvania
campus on May 3. there will be the
Second Annual West Philadelphia
Bluegrass and Bouzouki Festival.

Legal Problems
Aired At USC

LOS ANGELES—The 2lIst an-
nual program on legal aspects of the
entertainment industry and the
problems presented in the represen-
tation of performing musical artists,
will be held at USC’s Hancock Au-
ditorium, Saturday. April 26.

Five speakers will discuss various
aspects of the subject. including
relationship with attorneys, personal
managers, agents, business man-
agers, forms of doing business, eth-
ical considerations, group relation-
ships. personal appearances,
recording agreements. and writing
and publishing deals.

Grab Tenn. Tapes

JOHNSON CITY. Tenn.—Local
police raided the Tape Discount
Center here, arresting the owner,
James Paul May. of Kingsport,
Tenn.. and seizing 1,500 allegedly
pirated tapes. He was charged with
three counts of violating the state’s
antipiracy statute and was held on
$3.500 bond. A preliminary hearing
was set for Tuesday (22).

Pride, Others Ask Action
On Okla. Antipiracy Bill

OKLAHOMA CITY-—Country
singer Charley Pride pleaded with
the Oklahoma state senate com-
mittee considering an antipiracy bill
to pass the action, stating:

“It’s unfair for someone to steal
my voice on tape and deprive me of
the income 1 worked legally and
hard to receive. Obviously. some-
thing is wrong.”

The antipiracy bill aready has
been passed by the Oklahoma
house. It would make unauthorized
duplication of tapes or records ille-
gal and if the senate passes the pro-
posed law the Sooner state would be
the 27th in the U.S. to have such a
law.

Also appearing here recently was
the widow of the late Jim Reeves.
“Fifty percent of my royalties have
gone to pirates,” she said. “The time
is on hand for passage of this law.”

Jody Miller also appeared before
the group.

She said pirates were making “a
mockery” of her 12-year career in
the music business by theft of her re-
corded product. “I’s just a question”
she declared. “of someone stealing
your product and not paying for it

Ms. Miller told members of the
committee she was “very proud™ to
be an Oklahoman. “I’'m asking you,

Billboard photo by Annette Prince
Mrs. Mary Reeves Davis: she sup-
ports antipiracy legislation.

as my representatives, to enact a law
for me that will protect me.”

No date, however, was firmed for
consideration of the proposed law
by the committee, which must ap-
prove the bill before it can be voted
on by members of the state senate.

ANNETTE PRINCE
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KJAZ CRISIS

ALAMEDA, Calif—KJAZ, one
of a handful of stations in the nation
that programs jazz exclusively, is
feeling some concern these days
about two things: its image (grossly
unjustified, they feel) as a “con-
servative” jazz station; and the chal-
lenge to its license made by the San
Jose-based Committee for Open
Media, which, along with two other
community groups, is challenging 11
TV and radio stations in the Bay
Area in a wholesale attempt to open
up the airwaves more broadly than
they are now.

The idea that KJAZ is a “con-
servative” station—an idea aggra-
vated perhaps by the more hip im-
age of other local stations like KRE
and KDIA which are mainly rhythm
and blues stations but which add in
a lot of the newly popular jazz—is

KJAZ photos
Pat Henry: manages a lonely battle
for jazz.

MORE LETTERS T0 THE ELECTRIC WEENIE . . .

BOB VERNON WNBC . . . ""Just got
highest PM Drive ARB in over a dec-
ade after 4 months of Weenie-ing in
Fun City . . . Keep pumping it out . . .
You get better every issue..
CHARLIE VAN DYKE, KHJ . . . "'Tom,
you have the best service of its kind
've ever seen. Continued success to
you in '75 . . . may your Weenie get
so big it takes two to hold it. Your
rapsheet directed to younger broad-
casters is excellent. Like to do a guest
editorial one day."

PHIL MACKESY CFJC . . . "In the
short time our morning jock has been
using the Weenie, the response has
been nothing short of fantistic.’
DON GLOVER 2GO ... “"Who's Euell
Gibbons?”

I you'd like to be able to write us letters like
these, send us one now for your special
freebie sample.

The Electric Weenle
Suite 1, 653 Glenridge Road
Key Biscayne, Fla. 33149

By JACK McDONOUGH

absurb, say KJAZ general manager
Pat Henry and program director
Phil Brooks.

“Our logs,” says Henry, “show
that 80 percent of what we play is
from 1968 on up” and to prove the
point he cites a number of playlists.

Aug. 8, 1974: album selections
from Bill Evans’ “Tokyo Concert,”
1973; Larry Coryell’s “Spaces,”
1970; “Viva Kenton,” 1960; Quincy
Jones’ “Body Heat,” 1974; Duke El-
lington, “Such Sweet Thunder,”
1955; Gene Ammons, “Boss Tenor,”
1968; “Best Of Django Reinhardt,”
1959; Herb Ellis’ “Soft Shoe,” 1974.

“We play Chuck Mangione here,”
says Brooks. “We play the Black-
byrds, Stevie Wonder, even some
tracks from Kool and the Gang. I
firmly believe we broke Phoebe
Snow in this market.”

Brooks elaborates: “We’re a jazz
station. We play the full range of
jazz. There are other stations that
play some jazz . . . token jazz. But for
this station, jazz is not a vogue or
fad. Other stations add it to spice the
format because now it’s in vogue.

“I think the conservative image of
KJAZ has a lot to do with our spe-
cialty programming. Herb Wong
does big bands, Bob Houlehan does
a lot of Charlie Parker. But that’s not
the meat and potatoes of our pro-
gramming,

“People who say KJAZ isn’t con-
temporary are people who haven’t
been listening to the station. You
can tune in KJAZ anytime day or
night and in a sequence of three-
four records you’ll hear contempo-
rary stuff. Sometimes we feel we're a
bit too contemporary. We have to re-
mind ourselves to go back and play
some of the stuff from the mono li-
brary. We aren’tin competition with
anybody. If somebody wants to lis-
ten to jazz in this market they'll have
to turn to KJAZ.”

Henry agrees. “We don’t have a
crossover in our audience. People
who listen to KJAZ do so to the ex-
clusion of other stations.

“You know, ‘contemporary’ does
not mean any particular kind of
music, but music that is being pro-
duced now. Ruby Braffisn’t playing
what Hancock, but we’ll go back to
his work of ten years ago, some of
which are now standards, as well as
playing the brand-new stuff.

“We get complaints, we get people
who call and say, ‘Play more Col-
trane, play more Archie Shepp.’ But
they’re not really asking for those
artists; they’re asking for a sound. |
can do an hour programming ballad
jazz from Coltrane and Shepp, have

Radio-TVProgramming

Bay Area Station Struggles
To Keep Good Jazz On Dial

it pretty and good, and not drive
away anybody over 50. You can also
play 20 minutes of Coltrane or
Shepp that’ll blow your audience
away. They’ll turn it off. And we
don’t want that.”

That KJAZ can program so
widely is due to its extensive library,
which began 40 years ago with
Henry’s private collection. “When I
began programming jazz,” says
Henry, “they didn’t have LPs. I was
programming 78 r.p.m. jazz in Bak-
ersfield in 1936.” Brooks believes

(Continued on page 22)

Maddox, Love Launch New
Prof. Radio Programs Ltd.

LOS ANGELES—Professional Radio Programs Ltd. has been launched
here by Jim Maddox, program director of soul-formatted KDAY, and Walt
“Baby” Love, air personality on Top 40-formatted WXLO in New York.

The new firm will specialize in both programming consultancy and engi-
neering consultancy for radio stations. Future operations of the firm mightin-
clude syndicated programs and programming services.

Maddox has been extremely successful with a tight-format approach to
soul radio at KDAY, giving the station its most successful audience ratings in
countless years. In fact, KDAY beat the long-time dominant soul operation in
Los Angeles, KGFJ, despite a weaker signal.

Love has worked in both soul and Top 40 radio and is considered one of
the prime air personalities in New York; he has also been involved in pro-

gramming consulting recently.

Both Maddox and Love will continue with their present positions in radio

as well as the consulting firm.

KPOL-FM Junks ‘Old’ Music

New Format Emphasizing Post-1960 Melodies

LOS ANGELES—A series of psy-
chographics studies undertaken for
KPOL-FM-AM here has resulted in
format alterations for the FM sta-
tion, according to operations man-
ager Al Herskovitz. The FM station
has eliminated all music dating prior
to 1960 from its beautiful music for-
mat. The AM station continues to
program older material; about 85
percent of its programming comes
from pre-1960 tunes.

Perferming the research for
KPOL., managed by Pete Newell,
was Willis Duff and Sebastian
Stone, who operate Entertainment
Response Analysts, San Francisco.

“The major problem with any
beautiful music format,” says Her-
skovitz, “is that the demographics
are a little old because the formats
always had to rely on Cole Porter
tunes and other older writers. It’s not
that Cole Porter music isn’t pretty . . .
just that it turns off younger people
who’re not into blander music.

“Still, the average housewife
doesn’t want to listen to rock: she
has enough noise around her in the
house—the dishwasher, the kids.”

The ERA research, he says,
proved he’d been right all along
about his “gut feelings.” He'd felt
that a beautiful music station could
lower its demographics if it played
music familiar to young adults.

The basic result of the research
“was that everyone we tested liked
all of the new music.” The station
seeks 25-65 demographics. All of
these people liked the songs written
since 1960 and, in increasing pro-
portion, disliked the pre-1960 tunes
as older and older material was
played for them.

“The preference was toward
newer music in all demographics,
outside of teens,” Herskovitz says.

wWWwWWwW.americanradiohistorv.com

Eighty percent of the young adults
preferred newer tunes, as compared
to 75 percent of the older people—
commanding portions for any radio
study.

These results were enough to af-
fect the new programming of the
FM station. If it succeeds, then
there’s a strong chance the AM will
become more modern in program-
ming approach, too.

The trial, if you can call it that,
will take place on the FM over the
next year. Herskovitz expects no
dramatic audience changes.

“But give us another one or two
share in the audience ratings surveys
in the months to come and I'll be
able to retire out beside the swim-
ming pool.” He points out that one
or two share point increases in a
market such as Los Angeles (on top
of the station’s present ratings) can

Orlando’s WORL To
A New Black Format

ORLANDO, Fla.—WORL has
switched from a big band format toa
format billed as “Sophisticated
Black.” J.J. Ramey, formerly with
WKDA in Nashville and WPDQ in
Jacksonville, Fla., is the operations
manager. Lee J. Arnold, vice presi-
dent of programming for Orlando
Radio and Television, will handle
the station’s programming. Steven
Crumbley from WVOL in Nashville
is music director.

The format features a combina-
tion of albums and singles with a
low-key approach. WORL is the sis-
ter station to WORJ-FM.

KLAC Personnel Go
Up, Up And Away

LOS ANGELES-KLAC, the
country music station here, will hold
a concert in the sky featuring Roger
Miller and Connie Van Dyke Satur-
day (4). The station made a deal

with Continental Airlines for a DC-.

10. Itll leave Los Angeles Inter-
national Airport at 7:30 p.m. for a
three-hour flight over the southland.
Winners of a three-week promo-
tional contest will be aboard, plus
celebrities and KLAC staff mem-
bers.

The entire show will be broadcast
on the station live.

UA Remasters LP
By Michael Quatro

'LOS ANGELES—United Artists
Records has remastered the last Mi-
chael Quatro album to help radio
program directors and air person-
alities. Liner copy has also been
rearranged. Corrected liner noter
went out to radio stations last week
in advance to the reservicing of the
LP.

result in enormous increases in ad-
vertising revenues.

The station has also hired audio
engineering consultant Eric Small
and is installing a new AM trans-
mitter.

Part of the job in updating the
music was lack of records in that
vein. Herskovitz had to contract 200
tunes to fit the format—beautiful
music versions of recent hits.

So far, he admits, the new FM
programming is getting “strong re-
action,” but some of it is not neces-
sarily laudatory: some people are of-
fended by it.

But it’s the younger people who
aren’t listening now that Herskovitz
wants to reach and he expects a
building period of several months.
Advertising and promotion cam-
paigns will be effected to get them
tuned into the station; then it'll be
up to the new programming to keep
them listening,

BubblingUnderThe

__HOT100_|

101—NO CHARGE, Shirley Caesar, Hob 12402
(Scepter)

102-GOOD VIBRATIONS, Troggs, Pye 71015
(ATY)

103—A PIRATE LOOKS AT FORTY, Jimmy Buf-
fett, ABC/Dunhill 15029

104—ME & MRS. JONES, Ron Banks & The Dra-
matics, ABC 12090

105-TRYIN' TO BEAT THE MORNING HOME,
T.G. Shepard, Melodyland 6006 (Mo-
town)

106—CRYSTAL WORLD, Crystal Grass, Polydor
15101

107—-YOU MAKE IT SO HARD, Boz Scaggs, Co-
lumbia 3-10119

108-PICK UP THE PIECES ONE BY ONE,
AAB.B., |dentify 8003 (Polydor)

109—-ASTRAL MAN, Nektar, Passport 7904
(ABC)

110—MINNESOTA, Northern Lights, Glacier

BubblingUnderThe

| _ToplPs__

201—-GORDON LIGHTFOOT, The Very Best Of,
United Artists UA-LA243

202—ENGELBERT HUMPERDINCK, Greatest
Hits, Parrot 71067 (London)

203-THE DYNAMIC SUPERIORS, Motown M6
822 S1

204—TRAFFIC, Heavy Traffic, United Artists UA-
LA421-G

205—RAY CONNIFF, Laughter In The Rain, Co-
lumbia KC 33332

206-STATUS QUO, On The Level, Capitol ST
11381

207—ALLEN TOUSSAINT, Southern Nights,
Reprise MS 2186 (Warner Bros.)

208—BOB MARLEY & THE WAILERS, Natty
Dread, Island ILPS 9281

209—FREDDIE HUBBARD, Polar AC, CTl 6056
S1 (Motown)

210-STARDUST/SOUNDTRACK, Arista AL 5000
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Peter Allen Chartlie Parker
Chet Atkins Oscar Peterson
Jeff Barry Anita Pointer
Thom Bell Bonnie Pointer
Robert Brittan Gunther Schuller
Stanley Clarke Whitey Shafer
John Coltrane Richard Sherman
Mac Davis Robert Sherman
Dallas Frazier Billy Sherrill
Kenneth Gamble Shel Silverstein
Leon Huff Chip Taylor
Fred Karlin Merne Travis
Kris Kristofferson Doc Watison
Linda McCartney+- Pat Williams
Paul McCartney- Norro Wilson
Joni Mitchell Judd Woldin

PRS

BMI Music: 24 out of 37 Grammy Pop Awards. &
BMI

Broadcast Music Incorporated
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SUPERPOWER MOR STATION

Radio-TV Programming

Vegas’ KDWN-AM Operative

LAS VEGAS—A new AM MOR
station here is attracting listeners lo-
cally and on the West Coast from
San Diego north to Portland.

KDWN (pronounced K-Dawn by
its jocks) is a 50,000-watt pow-
erhouse that went on the air April 7
with no advance notice or promo-
tion.

“We wanted to work out our for-
mat and get the bugs out of the
equipment before any ballyhoo,”
says general manager Charlie
Griggs.

Griggs. who doubles as disk
jockey “Charlie Scott” from 2 p.m.
to 6 p.m. daily, says a $500.000 in-
vestment in new Gates equipment,
including transmitter, is working
fine but still there will be no promo-
tion or advertising for the station for

By HAROLD HYMAN

another few weeks until airtime is on
a 24-hour basis.

“All our equipment is new, every-
thing from consoles and turntables
to the transmitter and antenna,”
Griggs says.

The station is on from 6 a.m. to
midnight now but will go 24 hours
“when we’re sure all the bugs are
out.” he explains. Its studios are in
the Union Plaza Hotel on Fremont
St.

With a 50.000-watt non-direc-
tional signal daytime, KDWN at
sunset drops to 10,000 watts aimed
at the West Coast.

“The response.” according to
Griggs. “has been fantastic. We in-
structed the jocks to announce ever
so often that we're a new station and
to encourage listeners to call in to
say they hear us.”

Calls have been coming from as
far as Portland and Del Mar, Calif.,
he says.

The Gates transmitter (WCBS
and WNCB in New York have
them) is capable of producing 125
percent modulation.

In the Las Vegas area, it’s the
cleanest sounding transmission, ac-
cording to Griggs. although he ad-
mits to some bias.

A major radio market in the Las
Vegas area is the Nevada Test Site,
America’s underground nuclear
testing facility. Covering an area of
1,350 square miles in the desert be-
ginning 60 miles north of the city,
the Test Site has traditionally been a
dead space for daytime radio sig-
nals.

Griggs, however, says that now

(Continued on page 24)
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MINUTEMAN-ON LEFT

The
complete
bicentennial
package...
already sold
in 61 markets.

Hello. I'm the Mafked Minuteman and the big fella at my side is my
wonder dog, Bunker Hill. Our adventures in Colonial America will
soon be heard on radio stations from coaft to coaft ... as part of a
musical-comedy package called “The Great American Birthday
Party!” Since it was created by the fun-loving producers of Chicken-
man and The Tooth Fairy, you know it’s going to be fantastic radio
entertainment. And I suggest you call collect or write fast.
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For demo,
rates and details,
call collect or
write immediately
for exclusivity.
(312) 944-7724

mﬁ-._; THE CHICAGO RADIO SYNDICATE
A\ 2 Bast Oak Street, Chicago, Illinois 60611
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LOS ANGELES—KFMH, pro-
gressive station in the Davenport,
lowa, area, has started broadcasting
live concerts, according to program
director Steve Bridges. Last was Bill
Quateman from Gabe & Walker's
club in lowa City. Any other record-
ing artists coming through the area
who would like to do the same can
contact Bridges for the same treat-
ment. The FM station has a lineup
featuring Marty Lange in the morn-
ing, music director Sam Simpson in
midday, and Dave Ellis in the eve-
ning. Bridges also programs KWPC,
the affiliate station that features a
country music format. Its lineup in-
cludes Ron Edwin in the morning,
Bridges in the afternoon. Tom Law-
rence does swing work for both AM
and FM. [.. It’s happened. The first
stereo satellite broadcasting was ac-

complished about two weeks ago. '

Program was transmitted from the
RCA Satcom earth station at Valley
Forge, Pa., via the Anik Il satellite to
the National Public Radio head-
quarters in Washington. Back in Au-
gust 1974, the RCA Satcom system
was used to demonstrate that mu-
sic—Muzak in this case—could be
sent via satellite. But now—stereo.
*  x %

Bob Ray, air personality at KLIV,
San Jose Top 40 station, is also doing

Vox Jox

the play-by-play of the San Jose
Earthquakes, a soccer team, over
KEEN. Ray says the soccer team is
drawing crowds of more than 10,000
a game, thus topping basketball
crowds in many markets. ... Jerry
Boulding, program director/consult-
ant for WCHB in Detroit, is plan-
ning a Black Programming Confer-
ence. Tentative dates are June 27-29
and tentative site is Denver. Contact
Jerry if you’re interested in attend-
ing, speaking, moderating, or all
three.
LI S

Ron Foster has left WAVZ in New
Haven to program WLOV in Port-
land, Me. The new lineup at WLOV
has Bill Craig 6-10 a.m., Foster 10
a.m.-2 p.m., Steve Brodie 2-6 p.m.,
Willie Mitchell 6-10 p.m.. Tim
Donaham 10 p.m.-2 a.m., and Frank
Lynn 2-6 am. ... Lee Garrett has
joined UFO Music, Los Angeles;
he’s an ex-air personality.

* * *

While I was holding down the fort
at the Billboard Suite during the an-
nual convention of the National
Assn. of Broadcasters in Las Vegas,
Wild Bill Moran and Bill Wardlow
of Billboard magazine were also
rambling around. Moran, in fact,

(Continued on page 24)

KJAZ Keeps Good Jazz

® Continued from page 20

that *‘this has got to be the most com-
plete library for its format in the
country.” Pat’s wife Cathy, who
manages sales for the station, says,
“When other stations program jazz
they have to play new records.
That’s all they have.”

When the new records do come
into KJAZ, they are left out in a spe-
cial bin for a month or so before
being added to the library. There is
no system and no playlist. Says
Brooks: “It’s like water, it seeks its
own level. There will usually be a
consensus without any discussions.”

The Committee for Open Media’s
challenge to KJAZ came as a sur-
prise to many people. The umbrella
argument of COM is that if adver-
tisers can gain access to potential
customers through the public air-
waves—and provide nice profits to a
station in the process—then people
or groups interested in nonprofit so-
cial issues should have similar access
to the people.

Specifically their gripes against
KJAZ are that KJAZ carries no
news; that they broadcast very little
public affairs programming and “as
a matter of policy avoids broadcast
matter dealing with controversial is-
sues.”

The Committee wants KJAZ
space for 36 one-minute free-speech
messages per week; an unspecified
number of three-five-minute spots;
and money (54 times to top spot rate,
which in KJAZ’s case comes to
$1,630) to finance the opening of a
public center where free-speech
messages can be produced.

Henry calls this extortion and re-
fuses the various requests.

Henry claims much of his pro-
gramming is inherently educational.
Wong and Houlehan, says Henry,
are jazz scholars who deal with his-
torical figures, talk about how in-
struments developed, and demon-
strate the evolution of the peculiarly
American art form known as jazz.

What irks Henry most is that he,
the little guy, is getting hit with the
same force as the corporate biggies.
“I'm the only individual left who’s a
licensee in this market. All the rest
are machine radio. We can program

jazz because we’re not paying off a
million-dollar investment.”

One of Henry’s main projects for
the future, besides settling the chal-
lenge, is to try to garner more black
advertising dollars for his station.
“We're trying to emphasize that ad
money from places like Ford or
Schlitz earmarked for black radio
should not all get dumped into the
r&b stations.”

Henry is also looking toward get-
ting KJAZ back on the air 24 hours a
day, as it has been in the past. At the
moment it is on 6 am. to | a.m.

KJAZ remote broadcasts will also
continue. Henry maintains lines
from Alameda to San Francisco
which a nightclub can activate for
$20. In the recent past the station has
done such significant shows as the
world’s final appearance of the
Modern Jazz Quartet (from the
Great American Music Hall) and
have aired performers such as Stan-
ley Turrentine, Morgana King, Ho-
race Silver and Milt Jackson from
the Music Hall and other clubs.

KJAZ came into existence Aug. |,
1959, after Pat, who had worked in
the’40s and *50s on independent sta-
tions such as KWBR (now KDIA)
and KROW (now KABL), “saw that
the machine-radio guys were com-
ing to town and buying all the inde-
pendent properties. 1 saw that it
wouldn’t be possible to keep pro-
gramming jazz on the independents
because soon there wouldn’t be any
independents. Since | had a library
and also had a studio in my home—I
was sending tapes then down to
KNOB in Long Beach—I filed for an
open frequency, bought a used
transmitter and went on the air.”
(KJAZ is also hooked onto the cable
system so that outlying listeners can
receive it through their TV.)

Maintaining a jazz station has
been a consistent fight. Says Henry,
“It’s like being a leper in this busi-
ness.” But it has not been without its
influence. As Brooks sums it up,
“Jazz radio has always been the true
underground radio. We pioneered
album radio, and it was from us that
the underground FM stations imi-
tated the quiet, non-hysterical, laid-
back deejay. It all came from jazz.”
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“Alice Cooper enters a new phase of his remarkable career with a brilliantly timed
three-pronged assault, consisting of a new solo album, a big national tour... and an ABC-TV special”

WELCOME T0 MY NIGHTHARE

Danny Fields
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THE MUSIC

‘... the definitive Alice album. All the old
ingredients but remixed with unprecedented
potency, excitement and melodic feel. ..
Mr. Cooper has never sounded better.”
The News, England 3/6

THE STAGE
PRESENTATION

“And if anyone missed the ‘oid’

Alice with his fake blood and good old
ultraviolence, you couldn’t tellit...long
after he’d encored the crowd kept clapping,

refusing to give up hope that Alice would be back “Solo set from Alice is by far the best

justonce more.” £hicace Tilkyos 412 musical project he has yet undertaken...”
: BILLBOARD/Spotlight 3/15

“when all the smoke had cleared... the crowd stood on its /

hind legs for five fuli minutes and howled for more. Why? ... /' “The singles | had heard by Alice Cooper had not prepared

they had just watched what is undoubtedly the most / me for the staggering concept album WTMN by this bizarre

elaborately staged, professionally executed piece of b4 singer ... there are treats galore in store.”

hard-rock theater ever.” Chicago News 4/2 Mail, England 3/15

P “Alice Cooper’s album Welcome To My Nightmare...is
t!ns was no normal one (rock event) 00 It was THE show of going to put him back on the map from which he wandered
this year—and all the years up to now'p,ess Gazette, Green Bay 3/26 this past year or so. Even cynics who had written Alice offas a
relic fit for foreigners and teenyboppers are admitting how

impressed they are, while the rest of us always knew he had
it in him and that’s the truth.”

Danny Fields, SOHO WEEKLY NEWS 2/27

‘...forthe first time in years, Alice’s music was as strong as
the glorified floor show . .. the new Alice Cooper pageant is
his most ambitious—and successful.”
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Al Rudis, Chi i '
udis icago Sun Times 4/2 ALICE COOPER
AOAAA 90 A . a-a Available on Atlantic Records & Tapes =
Nightmare” is a precisely stayged, exquisitely performed by special arrangement with
piece of rock theater, grounded in terror and built around Warner/Reprise Records

common fears. The music, loud mainstream rock and roll, is FIEClEEE] 277 (209 (Zn

tight. .. carefully produced and orchestrated and performed

to perfection.” Cincinnati Enquirer 4/6 SD 18130 WELCOME TO MY NIGHTMARE

THE PLAY

‘... (will) change the entire scope of rock on television.”

ALICE COOPER-THE NIGHTMARE

AN ABC-TV SPECIAL THIS FRIDAY
APRIL 25th 11:30 pm-1:00 am

STARRING: ALICE COOPER - SPECIAL GUEST STAR: VINCENT PRICE

EXECUTIVE PRODUCER: SHEP GORDON FOR ALIVE ENTERPRISES

PRODUCED BY: DIRECTED BY: CREATIVE CONSULTANT:
CAROLYN PFEIFFER JORN WINTHER ROB ISCOVE
JORN WINTHER ’

WwWw.americanradiohistorv.com
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Radio-TV Programming

Vox Jox

Jukebox Programming

CHAINS DON’T PAY OFF

® Continued from page 22

discovered a couple of new radio
syndication firms. I knew about
RPM radio programming out of
Southfield, Mich., headed by Tom
Krikorian, but I didn’t know about
Radio Programs, Inc., and program-
ming vice president Mark S. Mors or
CnB Studios of Belmont, Calif., and
Carole Haverfield Thompson. Radio
Programs, incidentally, is located in
Las Vegas. And I never saw as many
radio syndication firms in my life as
were at the NAB. Frankly, there
were too many and | expect an attri-
tion factor to become evident in the
next few months.

The NAB convention went off
quite well, though I. in my prej-
udiced position, felt more attention
should have been given to radio and

JOKES for JOX!

A New Joke Service Created
for Radio and TV Personalities.

Hollywood’s top comedy writers
bring you a professional monthly
joke-letter containing topical one
liners and stories—about 100 items
—great punch lead-ins. No one
who talks for a living should be
without this valuable material.
Only $60.00 per year. Sample issue
$5.00. Send check to:

JOKES UN-LTD.
DEPT. B
P.O. Box 69855
Hollywood, Cal. 90069

THE WORLD'S LARGEST

PROGRAMMING SERVICE

Currently 2,600 stations subscribe
to at least one of Record Source
International’s nine programming
services.

Additionally, RSI contacts 7,300
stations each month offering them
the latest of the new releases
suitable for their format. And
throughout the year, these sta-
tions receive additional program-
ming suggestions from RSI . . .
Golden Hits anthologies .. . Great-
est Hits . . . Grammy Winners . . .
hit product for all formats.

All stations also receive a copy of
the RSI| catalog, offering 1600
best-selling albums covering 27
different music formats . . . classi-
cal, jazz, contemporary . . . even
religious and gospel.

These collections provide an
instant record library for stations
switching formats or those wish-
ing to broaden existing ones.

Best of all, through our subscrip-
tion services, programmers re-
ceive hit product from virtually
every record label at low prices.
No waste . . . no muitiple purchase
orders . . . no stacks of checks to
write . . . everything from a single
source.

That's why—for 16 years—RS}
has been the leading program- \
ming subscription service in the
business. For further information
and lor a catalogue, write, wire
or phone us at:

RSI

One Astor Plaza
New York, N.Y. 10036
(212) 764-7311

specifically radio programming. But
I feel Charlie Jones of the NAB Ra-
dio Information Office should be
complimented on how smooth ev-
erything went; the session that I was
in with NAB president Vince Wasi-
lewski and Radio Advertising Bu-
reau president Mills David was very
successful; a lot of people came up
afterwards to shoot the bull, includ-
ing a guy who introduced himself as
ADAM Something, but turned out
to be Al Jefferson. Jefferson used to
be a fantastic soul personality, but
he’s now teaching at the University
of Colorado.

Acting as talk host of the “show™
for the panel I was on was Jim Dun-
bar of KGO, San Francisco. This
was the first time I'd had a chance to
sit and rap with Jim; he goes back to
the old WLS, Chicago, days when it
first went rock. Fascinating radio
lore. Lark Alise of KENO in Las
Vegas, was the air personality that
spun records before the show. I
really admired the professionalism
of both Jim and Lark.

Sitting out in the front row in the
audience was Dick Starr, now gen-
eral manager of Century 21, Dallas.

* * *

One of the things that I gottodo a
little of in Las Vegas was listen to the
radio. On Sunday (6), 1 listened a
while to Bob Roberts on KLUC.
This was around 2:18 p.m. Music
was more progressive than Top 40.
Caught some production noises. I
don’t know if these noises of cart
deck, buttons, etc., irritate listeners.
Listened a little over an hour; his
personal production wasn’t bad and
the music selection was good. Lis-
tened a while to KLAV, but the pro-
gramming was pretty shoddy. Scott
Bellamy was the deejay; he needs to
work on delivery, intonation, etc.

I cut off the radio and went to a
Blair party and met Chuck Debare,
head of ABC’s owned-and-operated
stations, and people like David
Klemm, Tom Harrison, then went to
the ABC party and ran into Jim
Gabbert, Bob Cole, George Kravis,
Les Smith and a dozen other old
friends.

At 7:15 p.m, I was back in the
Billboard Suite and listening to
KRAM. Don Parris was doing a
pretty good job. The next day, when
I turned on the radio, it was Big
Mike on KRAM at 5 a.m. On Tues-
day (8), I was still tuned into KRAM
and listening to Johnny Nichols

doing a pretty good show—more or
less just introing the records but not
straining about it.

Later, I listened to KBMI, a beau-
tiful music station. But on the 10th
floor of the Grand Hotel, another
signal was interferring. This was the
first time this ever happened to me
on FM.

KENO, I'liked immensely, though
I thought Sam Cougar was (00 lim-
ited in his “personality.” Should
have got into the music or the city
more. At 1:43 a.m., listened to
Jimmy Walker. Good DJ, good mu-
sic, good station.

Also listened a little to the new sta-
tion—-KDWN, 50.000-watt MOR
station at 720 on the dial. Owned by
AlJ. Williams, 1 was told. Heard
Jack London. Pretty good station.
And then I listened to KORK and
heard Red Mcllvane. Not bad, had a
lot of communication. I really liked
the music selection—Frank Sinatra,
Johnny Mathis, even a polka version
of “Most Beautiful Girl.” I do think
that Red could do more than just say
“ok” between produced spots as a
separater. Would have been better
to back a produced spot with a live
one; I think Red would have han-
dled it well. He sounded well. And,
of course, he was doing a magnifi-
cent job of “flowing” a tons of spots.
That station is undoubtedly making
a mint.

* k%

Mike Eisler has formed Criterion
Productions, a jingles and radio syn-
dication firm in Dallas. He’d been
head of Century 21 Productions,
Dallas, until recently.

* * *

Johnny Magnus is back on the
AM air in Los Angeles at KRIA.
Station dropped its soul music at
night, which was a programming
mistake in the first place. ... At
WZUU in Milwaukee, Art Roberts
has left the programming position
and Joe Kelly is the new program di-
rector. Staff includes music director
Roger St. John, morning man Larry
Johnson, and Andy Carpenter, who
is doing swing work. Kelly is looking
for more personalities.

* * *

Todd Thayer is now doing the
noon-3 p.m. show on KKOK in
Lompoc, Calif. Station features an
adult contemporary format and

(Continued on page 49)

Vega’s KDWN-AM Works

® Continued from page 22

he’s getting feedback from the Test
Site that KDWN, with its super-
powerful signal, is coming through
loud and clear.

KDWN’s format is strictly MOR,
but uptempo.

“We don’t play ballads and we do
insert two oldies per hour,” Griggs
says.

A full 50 percent of the station’s
music is chosen from easy listening
charts, including Billboard’s, Griggs
says. The other 50 percent is tradi-
tional MOR, but always uptempo,
he adds.

As the Southern Nevada key affil-
iate for the Mutual Broadcasting
Network, KDWN programs 15 min-
utes of news per hour between 6 a.m.
and 9 a.m., 10 minutes per hour be-
tween 4 p.m. and 6 p.m.. and slightly
less than 10 minutes per hour for the
remainder of the broadcast day.

Griggs says the split is 50-50 be-
tween local and national news.
There's also room for sports, he says.
pointing out the station hired as
news director Mal Harris, a highly

respected Las Vegas 1V newsman
who is no rip and reader.

Found at 720, KDWN, according
to Griggs, was 14 years in the mak-
ing. The dial spot comes from the
Federal Communications Commis-
sion breakup several years ago of
station WGN in Chicago which op-
erated on the same frequency.

Majority owners of KDWN are A.
J. Williams, operator of TV station
KAIL in Fresno and radio station
KTYM in Inglewood, Calif., and
Jack Reeder, chief engineer for sta-
tion KRLA in Los Angeles.

A third partner and minority
owner with 10 percent is the Court-
ney and Jones consulting firm of
Falls Church, Va.

Griggs managed KAIL-TV in
Fresno until Williams brought him
to Las Vegas to operate the new sta-
tion. A former hard rock jock from
Buffalo, Griggs’ air names in Buf-
falowere Guy King and Greyt Scott.

KDWN jocks include Tru Hawk-
ins from 6 a.m. to 10 a.m., Ron Har-
per from 10 am. to 2 p.m,, Griggs
(Scott) 2 p.m. to 6 p.m, and Jack
London 6 p.m. to midnight signoff.

www americanradiohistorv. com

Lease & Free Music
Mulled By DeHaven

By ANNE DUSTON

MARTINSBURG, W. Va.—A
lack of sufficient revenue from chain
locations like Holiday Inn and
Shakey Pizza is causing Ronnie De-
Haven, president of the West Virginia
Music and Vending Assn., to con-
sider a leasing plan with a monthly
fee and free music. .

DeHaven claims that chain loca-
tions are not worth hustling, with the
weekly take sometimes not even
meeting the depreciation of the ex-
pensive console-type boxes that are
usually putin a dark corner. Besides
that, he adds, they tie up a lot of
money. His lease arrangement
would be cheap for a location, he
feels, because it would not only pro-
vide free entertainment for custom-
ers, but it would be serviced and pro-
grammed as well. A monthly fee
would be in the neighborhood of
$125-8150.

Corner taverns continue to pros-
per as best locations, with the loca-
tion owner pulling in as much as 50
percent of his revenue from games
and music. His 70 locations in the
eastern panhandle of the state, 70
miles west of Washington, D.C.. has
not been affected by the current
economy because many of the in-
dustries here, including DuPont,
Corning and 3M, have not had large
layoffs.

Internal costs are rising, however,
and DeHaven is approaching loca-
tions with a $10 monthly service
charge. “Our record costs have risen
35 percent, from 58 cents to 75 cents.
Jukeboxes are up $300 to $400 per
box. We’ve been absorbing these
costs, but we feel that the 50/50
commission basis is antiquated.
Some locations will go along with us
on the extra charge, but some
won’t,” the 3l-year-old owner of
DeHaven Vending Machine Com-
pany says.

One idea that is bringing in some
extra revenue for DeHaven is featur-
ing an artist of the month. Older rec-
ords culled from a library that goes
back 15 years, on an artist like Dean
Martin or Frank Sinatra for easy lis-
tening locations, or The Tempta-
tions, Creedence Clearwater, or, one
he is planning now for a pop loca-
tion featuring the Beatles, are put on
the box in one column and spot-
lighted with a green colored plastic

strip over the titles. Also, a plaque is
putover the box promoting the artist
of the month.

“We use ten records because it’s
easier to change the records and the

title strips, and boxes are set up with
ten titles per column. We pick the
better spots and it stimulates more
trade. People react to nostalgia.”

He also color strips new record se-
lections. DeHaven moved from 3/25
play to 2/25 play about two years
ago, and offers a bonus play for two
quarters. He is not encouraged to try
the quad box at 1/25 play. “The
benefit of the sound is lost where
people are talking and laughing,
and where will the extra cost of the
box come from? You’'re not going to
take in that much extra revenue.”

Another area of revenue that
DeHaven found is from a develop-
ing home market for used jukeboxes.
“When a box is about eight years
old, we put it in a back room, load it
with records. and sell it for $150 to
$250. We guarantee it for 30 days or
its first breakdown, then charge
$12.50 per hour for servicing.”

He finds a lot of his locations are
switching format, from country to
pop or from pop to country, but he
can’t explain why. “Sometimes you
get a new bartender who likes pop
music into a country bar and he
wants to change things. We keep a
close tab on the meters to give us di-
rection on programming for the cus-
tomer.” DeHaven changes records
every two weeks, adding four to six
records per box. “We like to try to fill
requests, and we get a lot of oldies
requests.”

The association is planning a May
9 board meeting at Pipe Stem Re-
sort, Pipe Stem, W.Va., and plans
will be made for the state convention
to be held Sept. 18-20 at the Heart-
O-Town Motel in Charleston. “The
state convention, besides offering a
display of equipment, gives oper-
ators a chance to talk shop. If you
come away with one or two good
ideas, its worth the cost of the trip,”
DeHaven states.

Orlando Will Host
FAMA Sept. 12-14

WINTER HAVEN, Fla.—The
dates of the Florida Amusement
Merchandising Assn.’s (FAMA)
1975 convention and trade show
have been set as Sept. 12-14 at the
Sheraton Towers, Orlando.

James Mullins, président of
FAMA and owner of Mullins
Amusement Company, Miami, has
mounted an aggressive program to
expand membership this year, and is
holding area meetings of member
and non-member operators encom-
passing several cities. A recent area
meeting in Miami brought in three
new members. An area meeting is
planned for the Jacksonville, Fort
Walton Beach, and Tampa Bay
areas. Plans are not as yet set.

Exposure? Boxes Gaining

CHICAGO—Jukeboxes are gain-
ing in importance as a way to expose
new product, believes Bud Doty,
vice president of Ovation Records.

The high cost of live bands in
clubs, and tight radio playlists, are
making jukeboxes an attractive al-
ternative, and represent an impor-
tant segment of sales for new single
product, Doty says.

“People are listening more to rec-
ords, in discotheques and clubs,”
Doty continues, noting that disco-
theques are becoming competitive
with jukeboxes.

One important aspect of jukebox
sales is the very low return factor.
“You know when the operator buys
from his one-stop, that you will be
getting valuable exposure because
that record is going on his box.”

Ovation sends out new singles to
operators from a Music Operators of
America membership list, after lean-
ing on distributors to build up their
stock. “The records are commercial
copies, not deejay editions, because
we want the operator to know that
is in print and available. We don’t
wait for airplay.”
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North Texas State photo
Tony Bennett rehearses with the NTSU 1 O’'Clock Lab Band prior to a concert at Trinity Univ. in San Antonio.

A Model For Campus Jazz:
No. Texas State Classes

DENTON, Tex.—Back in 1967,
the late Duke Ellington sat at the
presidential table in the White
House alongside Lyndon and Lady
Bird Johnson attentively listening to
the music of the North Texas State
Univ. lab band at an opulent dinner
party in honor of Thailand’s King
Bhumibel and his queen.

Someone asked Ellington his
opinion of the amateurs’ music.

“I wish,” said Duke quickly. “it
was mine.”

Jazz at NTSU is even better today
and there are several highly skilled
lab bands and combos performing,
all under the amiable, benign eye of
former professional reed virtuoso

Leon Breeden. He’s held that posi-
tion 16 years now and taken one of
the big NTSU jazz ensembles on
tours throughout Mexico and to the
Montreaux International Jazz Fest-
val in Switzerland.

“We are lining up a Bicentennial
tour of the West Coast at the mo-
ment,” he confides. “Our problem
will be selecting the students; we
have about 1,200 music majors in
our 16,000 enrollment and scores of
them are gifted enough to play pro-
fessionally.”

Men like Herb Ellis, Jimmy
Giuffre, Harry Babasin, Dee Barton,
Gene Roland and Matt Betton Jr.
are all alumni of NTSU. Larry Ford,

John Thomas, Bill Stapleton and
Harold Garrett left campus and
joined Woody Herman. Stan
Kenton plucked not only Barton
but Jay Saunders, Joe Randazzo,
John Von Ohlen and Jimmy Knight
from the school. Hundreds of others
are performing professionally, or
teaching music, since the university
became the first in the world—in
1947—to offer bachelor of music de-
grees in lab band. That's another
way of saying jazz accomplishment.
It wasn’t easy. Nonmusical faculty
members looked with disdain on the
young musicians practicing complex
big band jazz charts. But year by
(Continved on page 59)

Premier Agency Feels JazzBoom

Harold Jovien Sees Even Brighter Days For Tomorrow

LOS ANGELES--“My bookings
of jazz artists are up at least 25 per-
cent over a year ago and by the end
of 1975 I'suspect they’ll soar another
10 percent.”

Harold Jovien, who bosses the
Premier Artists Agency here, looks
into the future with uncommon en-
thusiasm. He is convinced that the
future of jazz is brighter today than
at any previous time since the
“swing” era Qf a generation ago.

“Benny Carter,” says Jovien, “will
take five prominent jazzmen with
him next December on an exhaust-
ing tour of North Africa and the
Middle East under auspices of the
Dept. of International Arts of the

By DAVE DEXTER JR.

U.S. State Department. His agree-
ment calls for a $7.500 weekly fee.

“And Earl Hines, who has played
piano professionally for 50 years,
will be paid $4,250 a week when he
plays the Tropicana in Las Vegas
starting May 6. Out of that he must,
of course, pay his singer Marva Josie
and four sidemen. But Hines can
work 50 weeks every year for ut least
$3.000 a weck. He’s never earned
that kind of bread before.”

Jovien is a jazz booker who is de-
voted to the music he sells. He’s a
charter member of the fledgling
World Jazz Assn. and chairs its tele-
vision committee. When he was 12
years old, living on the south side of

6 Jazz Concerts On NPR

WASHINGTON—National Pub-
lic Radio Network (NPR) launches a
six program series ‘“Jazz Waves”
Saturday (26) which runs 90-120
minutes and showcases concert per-
formances.

Among the artists spotlighted are
Stan Kenton, Charlie Mingus, Dave
Brubeck plus select highlights from
the 1974 Montercy and Montreux
jazz festivals.

The debut show was recorded at
Monterey and features Dizzy Gil-
lespie, Gerry Mulligan, Ilinois Jac-
quet, John Lewis, Eubie Blake,
George Shearing, Martial Solal. the
James Cotton Blues Bund. Joe
Turner and Eddie Vinson, among
others.

The second show. also from Mon-
terey, features a guitar showcase

with Jim Hall, Joe Pass, Lee Rite-
nour; the Chuck Mangione Quartet,
Cal Tjader, and the New Herd from
Japan.

The third show involves Charlie
Mingus’ Jazz Workshop quartet.
Stan Kenton's band is headlined on
the fourth outing with the Brubeck
Two Generations of Jazz package
filling the fifth stanza. These three
programs were taped at locations in
Missouri.

The final show comes from Mon-
treux and includes Sonny Rollins.
Larry Coryell and the bands of
Woody Herman and Thad Jones-
Mel Lewis.

The series for the 180 station net-
work is produced by NPR in cooper-
ation with the European Broad-
casting Union and KBIA-FM in
Columbia, Mo.

Chicago, he became infatuated with
jazz listening to late night live
broadcasts of Hines, Fletcher Hen-
derson, Louis Armstrong and other
pioneers.

(Continued on page 59)

LOS ANGELES—Maose Allison and his trio and
the Great American Music Band headlined a
concert at the Fox Venice Theater, sponsored by
McCabe Productions and KWST. The latter group
is an all-acoustic string band; Mose, of course is
a funky pianist-blues singer. ... Pablo's first
four releases through RCA include “Sirus” by
Coleman Hawkins (one of his last LPs); Joe
Pass’ “‘Portraits Of Duke Ellington™; “The Trum-
pet Kings Meet Joe Turner"”; “Basie Jam" and
“Dizzy Gillespie's Big 4.”

The Blackbyrds are cutting their third LP for
Fantasy under Donald Byrd’s aegis. All original
tunes. ... Enoch Light has repackaged some hot
jazz cuts for his new Project 3 LP “The Great
Jazz Album.” Players include: Urbie Green,
Bobby Hackett, Vic Dickinson, Dick Hyman,
Yank Lawson, Bob Wilber, Bud Freeman, Carl
Fontana, Billy Butterfield, Lou McGarrity,
Boomie Richman, Al Klink, Toots Thielman,
Louie Bellson, Ralph Sutton, Larry Coryell plus
Louie Armstrong, Trummy Young, Barney Bigard
and Duke Ellington (from two old Roulette LPs).

George Wein launched his annual New Or-
leans Jazz & Heritage Festival April 23-27. Con-
cert cruises along the Mississippi took place on
the S.S. Admiral with other shows at the fair
grounds. ... Quinnipiac College pulled off its
eighth annual intercollegiate jazz festival April
11-13 in Hamden, Conn. . . . Fantasy’s new soul-
jazz band is the Three Pieces, featuring Lincoln
Ross who studied with Donald Byrd at Howard
plus Jerry Wilder and Andre Richardson. Queen
Booking is handling the act whose debut LP is
“The 3 Pieces—Vibes Of Truth.”

www.americanradiohistorv.com
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& g Artist, Label & Number (Distributing Label)
1 8 | MISTER MAGIC
Grover Washington Jr., Kudu KU 20 S1 (Motown)
71 20 FLYING START
Blackbyrds, Fantasy F-9472
2| 18 SUN GODDESS
Ramsey Lewis, Columbia KC 33194
4| 23 BAD BENSON
George Benson, CTI 6045 S1 (Motown)
10 3 STEPPING INTO TOMORROW
Donald Byrd, Blue Note BN-LA368-G (United Artists)
31 2 SOUTHERN COMFORT
Crusaders, ABC/Blue Thumb BTSY-9002-2
5| 16 STANLEY CLARKE
Nemperor NE 431 (Atlantic)
21 3 NO MYSTERY
Return To Forever Featuring Chick Corea, Polydor PD 6512
6 12 MIDNIGHT BAND: THE FIRST MINUTE OF A NEW DAY
Git Scott-Heron & Brian Jackson, Arista A 4030
13 6 SPANISH BLUE
Ron Carter, CTI 6051 St (Motown)
8 8 THE SUGAR MAN
Stanley Turrentine, CTI 6052 S1 (Motown)
12 20 SATIN DOLL
Bobbi Humphrey, Blue Note BN-LA344-G (United Artists)
9| 27 PIECES OF DREAMS
Stanley Turrentine, Fantasy F-9465
25 3 TOM CAT
Tom Scott & L.A. Express. Ode SP 77028 (A&M)
26 3 SILVER 'N BRASS
Horace Silver, Blue Note BN-LA406-G (United Artists)
14 | 47 BODY HEAT
Quincy Jones, A&M SP 3617
27 3 | NEED SOME MONEY
Eddie Harris, Atlantic SD 1669
32 3 VISIONS OF THE EMERALD BEYOND
Mahavishnu Qrchestra, Columbia PC 33411
11 | 18 GET UP WITH IT

Miles Davis, Columbia KG 33236

W0
Bob James, CTI 6057 S1 (Motown)

DEATH AND THE FLOWER
Keith Jarrett, ABC/Impulse ASD 9301

POLAR AC
Freddie Hubbard, CTI 6056 S1 (Motown)

CARNEGIE HALL CONCERT Vol. 1
Gerry Mulligan & Chet Baker, CTI 6054 S1 (Motwon)

TOTAL ECLIPSE
Billy Cobham, Atlantic SD 18121

CARNEGIE HALL CONCERT Vol. 2
Gerry Mulligan & Chet Baker, CTI 6055 S1 (Motown)

THRUST
Herbie Hancock, Columbia PC 32965

PLAYS BIRD WITH STRINGS
Supersax, Capitot ST 11371

LAND OF MAKE BELIEVE
Chuck Mangione, Mercury SRM-1-684 (Phonogram)

EXPANSIONS
Lonnie Liston Smith & The Cosmic Echoes, Flying Dutchman BDLI-
0934 (RCA)

WHO IS THIS BITCH, ANYWAY?
Mariena Shaw, Blue Note BN-LA397-G (United Artists)

PHOEBE SNOW
Shelter SR 2109 (MCA)

IN THE POCKET
Stanley Turrentine, Fantasy F 9478

SURVIVAL OF THE FITTEST
The Headhunters, Arista AL 4038

LINGER LANE
Bobby Hutcherson, Blue Note BN-LA369-G (United Artists)

FEEL LIKE MAKIN' LOVE
Roberta Fiack, Atlantic SD 18131

CHASE AWAY THE CLOUDS
Chuck Mangione, A&M SP 4518

MINGUS AT CARNEGIE HALL
Charles Mingus, Atlantic SD 1667

ONE
Bob James, CTi 6043 (Motown)

THE RESTFUL MIND
Larry Coryell, Vanguard VSD 79353

CANNED FUNK
Joe Farrell, CTI 6053 S (Motown)

© Cop){righl 1975, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording. or otherwise, without the prior written permission of the publisher.
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_ New On TheCharts_|

A&M photo

THE CAPTAIN & TENNILLE
“Love Will Keep Us Together”—

Daryl Dragon met Toni Tennille when he was arranger and she was a back-
up singer for the Beach Boys. What happened next reads like an attempt to
make an updated rock version of schmaltzy romantic musical.

The pair decided to make a musical expression of their love so they cut a
single ata tiny garage studio in the San Fernando Valley. Then rather than try
to peddle the record of Toni’s “The Way I Want To Touch You™ to a label they
had 500 records pressed and sent them to their favorite Los Angeles disk jock-
€ys.

The record became a huge local easy listening hit in 1973 and won them an
A&M contract. Their work together is stunningly tasteful, with the perky con-
temporary energy of Bacharach or the Carpenters at their best. Toni sings all
the vocal parts and writes many of their songs (Sedaka and Greenfield com-
posed “Love Will Keep ...”) while Daryl, son of famed conductor Carmen
Dragon, arranges, produces and plays many of the instruments.

Larry Reed Says:
“Cars like Maserati
are just not being
built anymore”’

MASERATI:

MEET HER ONE DAY IN A DREAM
LIKE THE WIND

THE EVERLASTING WIND
EVER-CHANGING

EVER NEW

A REVERIE WITHOUT AUSTERITY
WHICH SOARS TO THE SYMBOLIC,

For information write:

LARRY REED SPORTS CARS B
9022 Wilshire Bivd.

Beverly Hills, Calif. 90211

Name _ —
Address

City
Zip _ -

State
Phone _

Talent

Marines, Jail & Beer Joints
Shape Freddy Fender’s Appeal

LOS ANGELES—One of the
most pleasant surprises in the music
business this year has been the suc-
cess, after 20 years of singing, of
Freddy Fender’s “Before The Next
Teardrop Falls,” a mid-tempo mix
of English and Spanish, country and
rock that hit No. 1 on the country
charts and is currently a starred
seven on the Hot 100.

For the public in general, the
record and the artist simply make up
another of those great “overnight
success” stories. For Freddy Fender,
however, the hit climaxes two dec-
ades of singing his way through the
beer joints of Texas, the Marine
Corps, prison, beer joints, small
tours and more beer joints.

Fender, born Baldemar Huerta in
San Benito, Tex., began singing
when he was 10 (he’s in his late 30s
now) and learned guitar when he
was [ 1. By the time he was 16 he was
playing local dances. Soon after, he
quit school, joined the Marines and
continued his musical pursuits with
the USO. When he returned from
the service in 1956, he formed a
small band and began playing beer
joints in Texas.

“l went to a recording studio to
help a friend,” he says, “but the
owner liked me and signed me to
Falcon Records. I cut a number of
regional hits, including a Spanish
version of ‘Don’t Be Cruel,” and got
on the charts on a lot of Chicano
communities around the country.”

For the next four years Fender re-
corded a number of cuts, some of
which, like “Wasted Days & Wasted
Nights” and “Crazy Crazy Baby”
were mildly successful. At least one
of the Falcon masters was leased to
Imperial in Los Angeles.

“In 1960,” he says, “I was playing
Baton Rouge when the police came
up on the bandstand and busted me
for grass. They’d gone through the
house I was staying in, found some
seeds, and I ended up with a five-
year jail sentence. I served three
years, played my music on weekends
and when I got out I contiaued to
play.”

Things began to change for
Fender, however, in 1971, when he
met legendary producer Huey
Meaux and the two began working
together. Two LPs were cut on
Meaux’s Crazy Cajun label, before
“Before The Next Teardrop Falls”
and the resulting LPs were leased to
ABC-Dot.

“I’d been going to college, study-

www . americanradiohistorv. com

By BOB KIRSCH

ing sociology,” Fender says. “I
wanted to work with ex-convicts or
juveniles, figuring that since I'd
been in the pen, nobody was in a
better position than me to do it. And
I was working days as a mechanic.”

Then the record hit. “First,” says
Fender, “a lot of people told me I
sounded like Johnny Rodriguez.
Well, I don’t. Johnny has contrib-

Sam Emerson photo
Fredy Fender: Whether you call him
country, blues, rock, MOR or Tex-
Mex, he’s a vocal artist of the high-
est order.

uted a great deal to getting Spanish
music across to the general market,
and I'd like to shake his hand, but
we are different singers.”

Fender’s LP consists of a remark-
able mix of Tex-Mex music
(“Wasted Days & Wasted Nights”),
country (the title song), MOR
(“Roses Are Red”) and a number of
other styles including several Hank
Williams tunes.

“I like the born loser tunes,” he
says, “and these are the kind of
things I can sing best and identify
with.”

Many expected the “Teardrops”
single to be a big country hit, but few
expected it to make such a dent in
the pop market.

“I was a bit surprised myself and I
still am,” Fender says. “I can under-
stand why pop stations might not
want to play it, because it sounds
country. But I do not have a country
voice. I think the way I sang it
helped the crossover.”

What about crossover in the fu-
ture? “I’d be stupid not to try to hit

pop.” Fender says. “Country comes
first because that’s what’s putting
the beans on the table. But, if I can
getinto pop, I’d be a damn fool not
to try. I don’t think this attitude will
hurt me with my country fans be-
cause I'm trying to be honest and
most fans are honest. If I can make a
buck singing opera I'll give it a try.
Country fans are open to anything. I
doitall onstage and it all seems to go
over well.”

Fender also offers some remark-
ably candid and realistic comments
on other subjects. “I've never really
considered myself a country singer,”
he says. “I sing rock/blues, or Tex
Mex if you prefer that. I like simple
rock and I like simple lead guitar,
which is one reason I don’t play it
too often. I never learned to use a
pick, so I use my thumb. If I use a
pick I hit the wrong notes.”

Since he obviously found a good
thing in mixing English and Spanish
on the single, why didn’t he fill his
LP with the same kind of things?
“We thought of it,” he laughs, “but
we cut the LP in three days and I was
working at night and everything was
done kind of fast. We forgot a few
things—like putting Spanish on the
records.”

As for getting a band together
with the success of his single and LP,
he says that “I'm better off as a
single. There is a recession going on
and I don’t need a bus and the psy-
chological problems that can come
with a band.”

And what happens to a man who
sings for 20 years, knows he’s good
and then suddenly hits the top with
two markets? “Not many changes,”
Fender smiles. “I’m home a bit less,
but I still yell at the kids and
threaten to beat up my wife. And she
keeps right on threatening me back.”

Fender hits the road again soon
(“This tour has been great. It’s the
first one where I haven’t gotten to a
city ahead of my promotion™) and is
set to record soon. The response
from the indusiry so far has been,
first hit or not, Freddy Fender is go-
ing to be a force to be reckoned with
on the country and pop scene for a
long time.

JOHNNY WINTER
JAMES COTTON BAND
Felt Forum, New York

Armed with a seemingly inexhaustible supply
of energy and suppcetive background riffs,
Johnny Winter and his quartet captivated a sell-
out audience of 4,600 boogie loving fans April 8.

Winter is unquestionably one of the finest of
the young guitarists around but in his case
watching the performance is as enjoyable as lis-
tening to the group perform. With his black top
hat perched atop his flowing white hair he re-
sembles a plumed bird of prey stalking a poten-
tial dinner, all the while playing fine guitar. At
this date, his vocals were hampered by a poor

sound level but all in all, the group gave an ex-

celtent performance.

There is a good deal of fine tandem guitar in-
terptay between Winter and Floyd Radford, who
serves as both rhythm and dual lead player.
They have an unigue empathy that is admirably
suited to their throbbing boogie sound. High-
lights in the muti-encore performance were
“Johnny B. Goode,” “All Night Long,” and “Bo-
ney Maroney.”

Leading off the evening was the very fine
James Cotton Band, surprisingly unbilled on the
Forum marquee. Cotton's forte is his mastery of
the harmonica and he displayed his formidable
talent handily. He is one of the few harmonica
players around with almost complete compe-
tence in executing double stops that are audible

 TalentIn Action_ |

and fit the music. Arrangements are simplistic
but spirited and the group set the mood for a
fine‘show. JIM STEPHEN

GLEN CAMPBELL
RONNIE MILSAP
London Palladium

You can always come away feeling thoroughly
entertained after a Glen Campbell performance.
That undoubtedly was the thought left in the ca-
pacity audience that packed this prime show-
case April 14. Their enthusiastic response
throughout made it clear that the West Coast
artist had won over again.

Currently on his fourth tour of the British
isles, Campbell introduced a few new innova.
tions to his act which met with immediate au-
dience approval. A very funny impression of an
Elvis Presley routine during the early minutes
was followed, later, by an excellent guitar rendi-
tion of the “Wiiliam Teli Overture” accompanied
by a movie backdrop of the Lone Ranger in ac-
tion.

Campbell's superior guitar work was also
heard to fine effect in a set with banjo virtuoso
Carl Jackson, a musician whom Campbell justly
rates as brilliant, while other moments were
filled with a selection of his impressive hit titles.
Throughout he was given fine support by the
Brian Fitzgerald Orchestra and singers.

Opening was Ronnie Milsap, an artist making

(Continued on page 30)
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Billboard’s first annual International Talent
Forum, June 4-7, promises to be one of the most
important events this year—not only because
there is a need for a forum on live entertainment
and it’s never been done, but because of the in-
volvement of so many of the industry’'s experts
on each facet of entertaining, still_more to be
announced:

10 am-5:30 pm
REGISTRATION

5 pm-7:30 pm
COCKTAIL RECEPTION

8 pm-12 midnight
TALENT SHOWCASE

9:15-10 am
CONTINENTAL BREAKFAST

10 am-11 am

“WHERE DOES THE POWER LIE?”
A keynote speech by Bill Graham

11:15 am-12:15 pm

“CAN THE NIGHTCLUB SURVIVE?"
Doug Weston, Troubadour, Moderator
Fred Taylor, Paul’s Mall
Robin Conant, Great Southeast Music Hall
David Allen, Boarding House

12:30 pm-2 pm
LUNCHEON
Warren Barigian, Revolutionary'Voice Coach

2:30 pm-3:30 pm

Concurrent Sessions:

(1) “ROCK ON TELEVISION: STEPCHILD OR
STARMAKER?”

Stan Harris, producer & director, “Midnight Special”
Ron Weisner, Ron Weisner Management

Don Cornelius, “‘Soul Train”

(2) “MYSTERIES OF THE ENTERTAINMENT
CONTRACT”

Al Schlesinger, Moderator

Fred Gaines; Wyman, Bautzer, Rothman & Kuchel
Robert Gordon, Gordon & McCabe

Michael Shapiro, Shapiro & Stern

(3) "THE CANADIAN OPPORTUNITY"

Tom Wilson, Concept 376, Moderator

Dave Garrick, Canadian National Exhibition (CNE)
Al Wood, American Federation of Musicians

Bruce Allen, Manager of Bachman-Turner Overdrive
At Mair, Manager of Gordon Lightfoot

John Murphy, Product Manager of ABC Records at RCA,
Canada

3:30 pm-4 pm
COFFEE BREAK

4 pm-5 pm

Concurrent Sessions:

(4) “"FORGOTTEN MARKETS? SPECIAL PROBLEMS
OUTSIDE THE MAJOR TALENT CENTERS"
Mike Belkin, Cleveland, Moderator

Keith Case, Stone County

David Forest, The David Forest Co.

John Bauer, John Bauer Productions

(5) “MINING RICHES FROM THE FAIRS — AND
FOR THE FAIRS"

Mike North, ICM, Moderator

Bette Kaye, Bette Kaye Productions

Bob Taylor, Jim Halsey Co.

Ken Fulk, lowa State Fair

(6) “ISIT STILL BLACK MUSIC—OR JUST MUSIC?"
Don Cornelius, “Soul Train,” Moderator

Barry White, Recording Artist

Dick Griffey, Dick Griffey Productions

John Levy, John Levy Enterprises

8 pm-12 midnight

TALENT SHOWCASE

9:15-10 am
CONTINENTAL BREAKFAST

10 am-11 am

“LAS VEGAS—THE WORLD'S BIGGEST TALENT BUYER”

Paul Anka, Moderator
Leonard Martin, Sahara Hotel
Jim Halsey, Jim Halsey Co.

11:15 am-12:15 pm

“DOES ANYBODY 'OWN' A CONCERT TERRITORY?

DOES THE ACT 'OWE' THE PROMOTER A RETURN
BOOKING?"

Bill Graham, Fillmore Productions, Moderator

Sepp Donahauer, Pacific Presentations

Steve Wolf, Wolf & Rissmiller

Richard Nader, New York

John Scher, John Scher Co.

Jack Boyle, Washington, D.C.

12:30 pm-2 pm
LUNCHEON
Artist panel with John Kay, Moderator

2:30/pm-3:30 pm
Concurrent Sessions:

(7) “WHAT CAN COUNTRY MUSIC DO FOR YOU?”
Bob Eubanks, Concert Express, Moderator

Frank Jones, Capitol Records

Tommy Thomas, Palomino Club

Bill Williams, Billboard Magazine

Jim Halsey, Jim Halsey Co.

(8) “SO YOU JUST SIGNED AN UNKNOWN...NOW
WHAT, MR. MANAGER?"

Elliot Abbott, BNB Management. Moderator

irv Azoft, Front Line Mgt.

(9Y*MOR—DID IT EVER GO AWAY?"

Bilt Moran, Billboard Magazine, Moderator

Sue Christensen, Fairmont Hotel, San Francisco
Jess Rand, Manager of The Lettermen

James Nederlander, Nederlander Theatrical Corp.
Richard Rosenberg, Regency Artists

Marty Klein, APA

Billboard’s International Talent Forum
Attn: Diane Kirkland

3:30 pm-4 pm
COFFEE BREAK

4 pm-5 pm

Concurrent Sessions:

(10) “THE SECRETS OF SOUND AND LIGHTING"
A demonstration by Chip Monck

(11) “WHERE DOES THE AGENT FIT IN TODAY?”
Frank™Barsalona, Premier Talent, Moderator
James hederlander, Nederlander Theatrical Corp.
Tom Wilson, Concept 376

Kal Ross, West Coast Conf. of Personal Mgrs.

(12) “LABEL RESPONSIBILITIES IN ARTIST
RELATIONS™

Bob Regehr, Warner Bros. Records, Moderator
Roy Battacio, RCA Records

Sam Hood, Columbia Records

Abe Hoch, Motown Records

Corb Donahue, ABC Records

Bob Garcia, A&M Records

8 pm-12 midnight
TALENT SHOWCASE

10 am-11 am

“WHAT DO THE COLLEGES WANT?"

Steve Jensen, University of California at Davis
Andy Meyer, A&M Records
Mari Jo Mertens, NEC

11:15 am-12:15 pm

“SUPPORTING THE ACT ON THE ROAD: GETTING THE

MOST OUT OF A TOUR”

Bob Regehr, Warner Bros. Records, Moderator
Bruce Allen, Manager of Bachman-Turner Overdrive
Pete Senoff, Motown Records

Bagry Grieff, A&M Records

Neil Bogart, Casablanca Records

12:15 pm
AWARDS LUNCHEON

Additional speakers for each session to be announced

Wolfman Jack, Moderator

Your Forum, registration will entitle you to every-
“thimg you see above—the breakfasts, the lunches,
the opening reception, the talent showcases, all
the sessions, and your Forum workbook.The Cen-
tury Plaza Hotel has accommodations to tit your
every need. Registration is $185 before May 1
($200 after May 1), with a special $125 registra-
tion fee for college students!

9000 Sunset Boulevard, ©1200/ Los Angeles, California 90069

Please register me for Billboard’s International Talent Forum, June 4-7, at
the Century Plaza Hotel. | am enclosing a check or money order in the

amount of:

[0 $185 (special early-bird rate) [ $200 (after May 1)
[0 $125 special college rate! (Limited quantity avaifable.)

(You can CHARGE your registration if you wish).:

[1 Master Charge (Bank = )
[J BankAmericard

] Diners Club Name

[J American Express

Company Affiliation _

Address _

Card No. B

Expiration Date

Signature L S _

I - _Title_ .
Phone:_

All information on hotel rooms and meeting rooms available will be sent immediately upon receiving your registration!

Cancellations not accepted after May 25.

For further information, contact Diane Kirkland, Billboard Magazine (213) 273-7040.
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John Denver?

And me?

Together?

At Harrahs Lake Tahoe

this summer?

Far out.
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Talent In Action

® Continued from page 26

his first appearance before British audiences.
Although a newcomer, Milsap has already struck

up an association with many record buyers judg-
ing from the response from members of the au-
dience. During his 45 minute slot he worked

through a number of country standards as well

Unsurpassed in Quality
11%¢

GLOSSY | v
PHOTOS ™

1000 POSTCARDS 65"

OLOR LITHD
[OR POSTCARDS
WOUNTED e
ENLARGEMENTS 21200 a1k an
wre
' otoqraPherf

A Division of JAMES ). KRIEGSMANN
165 W. 46th St, N.Y. 10036
(212) PL 7-0233

as some of his hit singles, and was well backed
by his new band. TONY BYWORTH

RAY CHARLES

Chandler Pavilion, Los Angeles

A three-hour Ray Charles concert Aprit 10
marked the beginning of his eight-month tour,
ending with a month-long engagement in Japan.

Beginning with a prolonged mini-concert by
the Charles orchestra under the direction of Le-
roy Cooper, the concert dragged on for more
than an hour before Charles appeared. Joe
Adams, manager for Charles, acted as master of
ceremonies for what seemed to be a poorly
coordinated show.

While the music presented by Charles him-
self was nothing short of superb, it was those
interim moments that left much to be desired.

Opening his segment of the show with "I
Think About You Girl" and moving into
“Georgia," the blind genius was at home on the
plush Pavilion stage. Stepping into nostalgia, he
slid into the old-age “You Made Me Love You"
and the sold-out audience went wild.

With the exception of “Shadows Of My
Mind,” The Raelettes, Charles' supporting acts’
performance was simply lackluster. The high

to stay. When it comes
one . ..

Arnie Graham rents

WHEELS
FOR PECPLE
WHO MAKE® MUSIC

s @ v

A SERVICE
WHOSE TIME
HAS COME

The right address
The right automobile

When visiting Los Angeles, there are at least four
or five hotels that could qualify as the right place

the L.A. Car Connection.

members of the music community than anyone else.

Find out why by making the L.A. Car Connection.

ARNIE GRAHAM

IS THE L.A. CAR CONNECTION

to car rentals, there is only

more 1975 automobiles to

PHONE COLLECT

213) 659-6541

8789 SUNSET BLVD., L.A., CALIF.

A DIVISION OF BUDGET RENT-A-CAR
ON THE SUNSET STRIP

point of the evening was Charles’ renditions of
two evergreens, “I Can't Stop Love You" and
“What'd | Say?”

The only other bright spot came from
trumpeter Phitlix Gilbeau whose rendition of I
Remember Clifford” was haunting and melodic.

JEAN WILLIAMS

LEGION OF MARY
Bottom Line, New York

In New York the slighest suggestion of an ap-
pearance by Jerry Garcia, leader of the tempo-
rarily disbanded Grateful Dead, precipitates
sellouts regardless of where or when he is
scheduled to show up. This time the faithful
flocked to the Bottom Line as Garcia and his lat-
est aggregation, the Legion Of Mary, played a
three-night stand that began April 8.

The Legion tended to be a bit more blues-ori-
ented than other recent Garcia efforts, though
essentially its music retains the loose, upbeat
West Coast rock style that Garcia has helped
create and popularize.

Innumerable fingers in the crowd took up
imaginary guitars as Garcia began to strike
notes in the brisk style for which he is famous.
Garcia's guitar seems to possess an energy and
power far beyond what he needs to play with
and it is his dexterous control of this energy that
produces those exciting runs that bring his de-
votees to their feet.

Organist Merle Saunders, a frequent colla-
borator in many of Garcia's ventures outside the
Dead, contributes a heavier musical and vocal
style that complements quite well the more
ethereal sounds of Garcia. Completing the group
are reedman Martin Fierro, drummer Ron Tutt
and John Kahn on bass. Together they form an
exciting yet friendly band whose only real fault
might be a tendency to relax too much in the
face of idotatrous crowd reactions.

LAWRENCE FROST

DON WILLIAMS
Hag’s Place, Los Angeles

Don Wiltiams, who may be familiar to pop
fans as the lead voice of the Pozo Seco Singers
back in the '60s, has developed into one of the
more interesting country balladeers and showed
his wares here April 3.

Williams has a smooth, easy-to-listen-to voice
which is best suited to ballads, and it is ballads
he works on most. He has run up an impressive
string of hits, most of them covered well during
his performance and handled in a manner faith-
ful to the recorded versions. Assisted by two
other musicians (guitar and bass) who are also
fine singers. Williams is easily one of the better
of the new country singers currently hitting the
charts, and one who should eventually cross into
pop.

The only complaint about his performance is
that, while the songs are good, the melodies
tend to sound alike and 10 or 12 excellent indi-
vidual songs tend to blend into one long medley.
The main reason for this is Williams' relaxed, al-
most effortless style and his “non use” of up-
tempo cuts. BOB KIRSCH

GARY BURTON QUINTET
OREGON

The Bottom Line, New York

Gary Burton has long been revered as the
modern king of the vibraphone and for good rea-
son. Not only is he still very innovative in his ap-
proach to the instrument, but his choice of ac-
companying musicians is outstanding. This
latter point was evident March 27 as each musi-
cian was able to carry the load on his own shoul-
ders, without taking away from a group effort.

Guitarist Mick Goodrick and 12-string guitar-
ist Pat Metheny are fine musicians with diverse
styles, yet their playing fits into the scheme of
things. Burton has always had luck in finding
guitarists like Larry Coryell and Jerry Hahn and
these two new guitarists should each step into
their own spotlight in the near future.

The reason this last point was made is be-
cause the Burton ensembles through the years
have stayed together much fonger than most.
Drummer Bobby Moses is back again in the
group along with stalwart and innovative bassist
Steve Swallow. Although the group could per-
form quite admirably even on its own, Burton is
still the cohesive force and the source of amaze-
ment everytime he performs.

The years have been kind to this man and his
playing is not restricted to fast and funky or me-
lodic and soft, instead he can reflect a number
of moods in one tune. This new ensemble could
very honestly be called the best one he's had
yet.
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Corea’s Men Cooking
Their Own Diskings

By JIM FISHEL

NEW YORK-—Although Chick
Corea, Stanley Clarke, Al DeMaio
and Lenny White are all members of
Return To Forever, each is into find-
ing his own musical direction
through separate recording projects.
All accomplished muscians on their
own, Corea and RTF are heavily
into communicating with the au-
dience, as well as each other.

Success came reatively quick to
this ensemble, and innovation and
drive are two of the key ingredients
behind this. Corea, a well-known
jazz composer and pianist in his own
right, surrounded himself with three
youthful talents.

Unlike most groups, RTF is not
content to play the same tunes the
same way night after night. In con-
cert, they divide the program into
two segments, one electric and one
acoustic. On the former, they play
material from their albums, while on
the latter, they experiment with
other songs. At this point, the au-
dience is exposed to a whole barrage
of musical styles and each group
member is proud of this.

“We have introduced many of our
listeners to other kinds of music and
we change the intensity of each con-
cert (o suit them.” Corea says. “We
try to make each of our concerts
more listenable and we have found
that communication with people has
lo be adjusted.”

Part of the group’s success lies in
its management, according to Corea.
Co-managers Leslie Wynne and Ne-
ville Potter have made the group
into a family project and because of
their high ethical standards. the
group has become one of music’s
most trusted, Corea states.

“Even when we're on the band-
stand, we always perform without
letting personalities get in the way,”
he says. “When we're onstage we
strive for musical balance and at-
tempt to discover new directions.”

Corea, himself, is in no hurry to
pursue a solo effort because he en-
joys working with people. Future
projects he hopes to accomplish in
the near future, include writing a pi-
ano concerto, movie soundtrack
scoring, writing lyrics and any,hing
else that appeals.

Bassist Stanley Clarke has already
had success with his first solo album,
but he still wants to make more

Rose Bowl
Concerts To
Be Decided

LOS ANGELES—The Pasadena
City Board postponed final vote on
giving an exclusive Rose Bowl rock
concert option to Star Concepts and
Mel Green Productions of Cleve-
land when major local promoters
Pacific Presentations and Wolf &
Rissmiller protested.

Pasadena, traditionally one of the
most conservative areas of metro-
politan Los Angeles, has long kept
rock out of the 110,000-seat stadium.
Thus it came as a big surprise when
the city took a $15.000 deposit from
Star and Green on a proposed deal
to promote two to six concerts be-
tween June and October this year
with an option for 1976.

The Clevelanders were to give
Pasadena a guarantee plus percent-
age of gross. terms which the local
promoters derided as far below cur-
rent levels. The Los Angeles promot-
ers want to keep the Rose Bowl from
being exclusive to anyone.

“great music.” His next solo effort is
scheduled for June release and mu-
sicians he wants to help in its pro-
duction include George Duke, Car-
los Santana, Steven Gadd and John
McLaughlin.

“I want to compose and produce
records since I find the whole music
thing to be one big game and I love
i” he states. “With all the groups
out today, I don’t think that many of
them will survive, but I do think that
we can because we are constantly
striving to change with the times and
are playing ‘music of the future’.”

Guitarist Al DeMaio, the newest
and quietest member of RTF, is one
of the fastest-rising guitar virtuosos
in music today. His style bridges the
gap between jazz, classical, rock and
other idioms, and he has an instantly
noticeable sound.

“l want to get into some solo
recordings, but I am taking my time
and have nothing set as yet,” he says.
“I joined the group less than one
year ago and at present, the solo
thing is secondary.”

Drummer Lenny White has de-
vised his own concept of composi-
tion that incorporates what he calis a
“synharmonic orchestra.” He wants
to score a classical recording using
an orchestra made up of nothing but
synthesizers.

“Tentatively I've dubbed this
project the Brrooklyn Synharmonic
Orchestra and 1 really think it is
something different,” he says. I am
also trying to help out some artists
that haven’t yet had the chance to
record.”

“We are all into different types of
music that we incorporate, and
people always pick it up in our play-
ing,” DeMaio says. “There are a lot
of elements that go into our playing
and at times the listener will hear
classical, soul or even country.”

Corea has been around the busi-
ness for many years with many of
the biggest innovators in jazz. He
says the key to the group’s proposed
longevity lies in the fact that they are
more interested in achieving balance
than in becoming a musical elitist.

“Everyone in Return To Forever
is a creator and innovator in his own
right, and instead of working alone
we work together,” he says. “Each
tune is played in a serious manner,
but the communication we have
with one another is apparent in our
music.”

] Warnerros. phoo
RANDY NEWMAN GOLD—With his
usual cheery smile, Randy Newman
(center) accepts his first gold record
ever ... from Holland: “Good Old
Boys,” his latest Warner LP, is
Dutch gold and Newman is seen in
Amsterdam with staffers of local
WB licensee N.V. Negram while
hosting segment of Holland's top
TV variety show.
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In4 days at LasVegas
you will cover the
whole world of music.

INTERNATIONAL

T

International Record & Music Industry Market—September 21-24. Las Vegas Convention Center

Even Las Vegas has never seen anything like it. The
only international marketplace for music ever held in
the U.S.A. In only 4 days, under one roof, you’ll cover
the whole world of music.

Who will exhibit and attend? Music industry execu-
tives and professionals from all over the world —
record companies and clubs, publishers, artists,

agents and managers, promoters, bankers, and in-
vestors, radio/TV programming directors, equipment
makers—and many more. You can’t afford not to
exhibit.

Why the U.S.A.? Because it's the single largest music
market in the world — with record and tape sales
around $2 billion annually — 46% of the world vol-
ume. Plus a multi-billion dollar equipment market.

Why should you participate? Because you’ll have a
unique opportunity to meet with other industry ex-
ecutives—and sell, license, buy, discover music prop-
erties, promote your company, products, artists
internationally. And increase your sales and profits.

How do you reserve exhibit space? Use the handy Ap-
plication Form. But act now. Available space is limited
and is being assigned on a first-come first-served basis.

INTERNATIONAL

MUSEXPOTS

IMPORTANT:
10% INCREASE
IN PARTICIPATION
COST AFTER
APRIL 30, 1975.

r-----------------_----1

Please reserve my booth immediately.
Check appropriate box:

[ JSIZE”A"” 10ft.x 10 ft.  $1,000 .

[ ]SIZE'B”* 15 ft. x 10 ft. . 1,500
[JSIZE“C” 20ft.x10ft. 2,000 .
[ ]SIZE”’D"”.. 25 ft. x 10 ft. - 2,500 ..

[ ]SIZE“E” 30ft.x10f. 3,000 . .
[]SIZE“F*  35ft.x10ft. 3,500

[JSIZE“G" . 40 ft. x 10 ft. 4,000
Number[ ]Additionalmodules (5 ft.x 10 ft.) $500 o

Each booth is air conditioned and includes 8 ft. back-
drop, 3 ft. high draped siderails and name sign (name
of exhibitor, city, country and booth no). Booth rental
cost includes Registration Fee of $250 per company.

Enclosed is by check for U.S. $ payable to

International Musexpo ‘75, Ltd.

Note: A minimum 50% deposit must accompany ap-
plication. Balance due before July 31, 1975.

Add 10% to above rates after April 30, 1975.

Name

Title

Company

Street address

City State Zip

International MUSEXPO ‘75, Ltd.

1350 Avenue of the Americas (MGM Building)

New York, N.Y. 10019 U.S.A.

Telex: 224972 MUSEXPO @ Telephone: (212) 489-9245

L----------------------J
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Talent

New Houston
Venue In Fall

HOUSTON-—October-November
this year is the target date for open-
ing of the new 18,000-seat Summit
arena here. The Summit is part of
the new Greenway Plaza develop-
ment in the center of the city, which
includes an adjoining 400-room
hotel.

The ultra-modern arena will have
two permanent giant television
screens measuring 15 x 20 feet, ac-
cording to Summit attorney Dann
Moss. With six TV cameras sta-
tioned around the arena, the tele-
vision system will be used for rock
concerts as well as sports events.

Houston’s famed Astrodome,
which is several miles away from
downtown. can seat 66.000.

_Signings |

Donny Gerrard, who sang “Wildfiower” on
Skylark’s hit, to Rocket Records as soloist. He's
produced by Robert Appere and will debut with
a Sedaka-Cody song, “Baby Don't Let It Mess
Your Mind.” ... Tracy Nelson's newest label is
MCA.

Tom Snow to Capitol. . . . Gene Cotton to ABC
from their Myrrh division. ... Lee Garrett and
Robert Taylor, former co-writers with the likes of
Stevie Wonder and Barry White, to Island Music.

. . Ronnie Wilkins, writer of “Son Of A Preacher
Man,” and co-writer of Loggins & Messina's
“Growin'," to Schiffman & Larson’s Savona Mu-
sic and management.

Spirit to Mercury Records, its first release on
the label is the LP “Spurit of '76." . . . Elephants
Memory to Atlantic Records. Its debut single,
“Shakedown,” has just been released.

Dottsy, country artist, to RCA. She is a senior

at the University of Texas. ... Jon Lucien, for-
mer RCA artist, to Columbia,

TOP QUALITY

8X10

4" PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500—$25.00 1000—-$38.00

COLOR PRINTS
1000—-$200.00

SEND FOR SAMPLES AND COMPLETE PRICES
ON 8x10s, OTHER SIZE PRINTS.
AND POSTERS

) PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO. 65803

JOHNNY
MAYES

You and your guest
are invited to be
our guest for dinner,
any night this week!

Call Joe D’Amore at

PATSY D’AMORE’S

VILLA CAPRI

4148

G735 Yuoca Street, Hollywood

mini sequencer
_4 many synthesizers
6 many sounds
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Odia Coates Stands
On Her Own Now

By JACK McDONOUGH

OAKLAND-Up to now Odia
Coates has been strongly connected
in the public mind with the name of
Paul Anka. She sang with Anka on
the hit versions of “You're Having
My Baby™ and "One Man Woman™
and has been touring with Anka
since November 1973,

But now she has her own single.
an exciting soul version of Jeff
Lynn’s “Showdown,” a song origi-
nally recorded by Lynn's Electric
Light Orchestra. The song was a sug-

OBL Opens As
Philly Band Spot

PHILADELPHIA—-While the
city's private clubs, with a liquor li-
cense enabling them to stay open be-
yond public drinking hours. are for
the most part basically drinking
clubs, the newest club opening in
town aims to develop into a major
big band stop.

Private clubs offering entertain-
ment generally depend on a piano
player or a small unit. However. it'lt
be the big name bands for the new
OBL (Order of Brotherly Love)
Club. newest and plushest private
club opening in the South Phila-
delphia section of the city.

With local agent Bernie Rothbard
handling the band bookings. Stan
Kenton is set for the opening night,
with spring dates already set for
Maynard Ferguson, Woody Her-
man and Harry James.

»>75« Tor synthesizers <oy

A Division of Davis Electronics ¢ PO. Box 279-B ¢ Verdugo City. CA 91046 « (213) 249-1491
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gestion of UA’s Bob Skaft and was
recorded at Rick Hall's Fame stu-
dios in Muscle Shoals, where Anka
and Odia have often worked previ-
ously.

“1'd never heard the song before.”
says Odia. “but after | heard it I do
what I always do—I started to sing it
my own way but preserving the mel-
ody. When 1 got into the studio to

sing we did it real fast. maybe half

an hour.

“Thesstudio is quite different from
being onstage. You really have to
project a ILclmo there. whereas
when vou're onstage people are
more hung up on visual things. Rick
Hall has been instrumental in get-
ting me together vocally. but on this
song he didn’t give me any advice at
all. So'1 guess I'm getting some-
where.”

Odia first met Anka when Anka
was producing Edwin Hawkins, an-
other Oakland resident with whom
she had sung in church. =1 had
called Edwin to ask his advice about
a local deal offered to me. and he
said to forget about it. he'd talk to
Paul about me. Later I gota call and
he had set up an audition for me in
Las Vegas, where Paul lives. I did
‘Do You Wanna Dance’ and Stevie
Wonder’s "I You Really Love Me”

Paul was taken away by the songs
but I didn’t know that because he
was very calm at the time. So I went
on and continued my vacation and a
week later gave Paul a call. And he
said, "Where have you been, I've
been trying to reach you.'”

Whereupon Odia recorded an
Anka song for Buddah. “Make t Up
To Me In Love™ traveling to L.A. for
the sessions from Oakland. At the
same time she maintained a job sing-
ing at Perroni’s in San Jose.

“But we soon discovered Buddah
wasn't going to do anything with the
song. They had signed Gladys
Knight at the time, so who's Odia
Coates?” So she was with Buddah
only a few months and has since
been signed to a production contract
with Hall, who turns the masters
over to U.A.

With Anka, Odia would generally
appear in the middle of his perform-
ance and do two songs. Recently
Anka took sick during a Caesars Pal-
ace engagement in Las Vegas and
for several nights Odia got to do 20-
25 minutes on her own prior to the
appearance of Anka replacement
Alan King, “I was frightened, hav-
ing to play to someone else’s au-
dience like that, but I just explained
who I was and they became very
warm. Particularly during the sec-
ond shows. Second show audiences
are great—they've already gambled
their money and had their drinks
and are pretty friendly.”

Odia’s plan now is to “keep tour-
ing with Paul and also go wherever
‘Showdown’ sends me.” An album
followup to the single is due shortly.
Besides “Showdown™ it include’s
Anka's “Do I Love You™ and
“You're Some Kind Of Friend.” “a
religious song done by the Hawkins
singers on which Paul changed the
lyrics for me.™ It also includes Odia’s
own version of “Baby.” which was in
fact recorded almost a year ago. at
the same time Anka laid down his
version. Her presence in the studio
then prompted Skaff to suggest she
sing certain lines on the song. which
is how she ended up on Anka’s hit
version.

Talent

In Action_|

® Comtinued from puge 30

Opening the set was Oregon, who cAn best be
described as a blend of Indian raga-jazz-folk.
The four musicians making up the group are all
masters of their instruments. Guitarist-pianist
Ralph Towner can pick the guitar in a wide range
of styles and play the piano in an early Herbie
Hancock mold. When this is coupled with the
bass of Glen Moore, guitar and tabla of Colin
Wolcott and the oboe of Paul McCandless, the
group 1s a winner. They bridge more musical
gaps than a ton of cement, Part of the country
knows about this Paul Winter Consort-offshoot
and the rest should in a short time.  JIM FISHEL

NEW YORK JAZZ
REPERTORY COMPANY
PRESENTS THE MUSIC OF
BIX BEIDERBECKE
Cuarnegie Hall. New York

The New York Jazz Repertory Company had
its largest audience of the season for its presen-
tation of the music of Bix Beiderbecke April 3.

1t was a thorough and detailed evening that
covered Beiderbecke's short life and career in
an engrossing fashion. There was an excellent
narration with slides, movies and tapes provided
by Beiderbecke's biographer Dick Sudhalter.
The music played was taken from original
recordings Bix made with small groups, such as
The Wolverines, and the larger Jean Goldkette
Orchestra. Six musicians who played with Bei-
derbecke were on hand to lend authenticity to
the evening's re-creations of the Beiderbecke
legend.

Jimmy McPartland, who replaced Bix in the
Wolverines, led a large group of cornetists and
trumpeters who successfully reproduced Beider-
beckes solos note for note as well as providing
their own interpretations of the man.

LAWRENCE FROST

LESLEY GORE
ROYALE CANADIENNE
FROMAGE
Reno Sweeney’s, New York

Lesley Gore announced to the packed room,
“People ask me where | disappeared to for eight
years. | don't know, I've been here all along.” As
she walked on stage April 10, singing Peter Al-
len’s “Everything OId Is New Again,” it was clear
that Ms. Gore had full grasp of the irony of her
situation. She proceeded to obliterate the
lengthy absence with a set of new compositions
and old hits that indicate this time, she’s not go-
ing to vanish anywhere.

Hinted at in her early 60s smashes, Ms. Gore
possesses a voice that can be forceful and pierc-
ing, or it can whisper with the consistency of
heavy smoke, convincing on either level. Even in
the dress-up atmosphere of this club, a medley
of “It's My Party,” “Judy's Turn to Cry" and
“Maybe | Know" spanned 13 years, summoning
up a collective memory of high school romance
among the crowd. The greatest response to the
older material was evoked by a blockbuster ver-
sion of “You Don't Own Me,™ written and
brought to the hit parade when women's liber-
ation was a nameless pipedream. “But don't tell
Helen,” Ms. Gore jested to the audience.

Ms. Gore’s strengths as a contemporary per-
former are bound to lie in her new material,
composed by her with lyrics by Elien Weston.
“Immortality,” an uptempo tune that is almost
a theme to her, allows her voice to soar above
the song's foundation, as she sings about fame,
and never fading away.

It should not be long before Ms. Gore finds a
label to house her and her new songs. They are
much too fine to let slip away.

A singing-satire quartet, the Royale Cana-
dienne Fromage (as in cheese), got the evening
off to an amusing start. To the accompaniment
of a very drunk lady who threatens to fall off her
piano, three singers run through a series of
mock hotel nightclub hits, almost playing it
straight, until a twist of a line sends them all
reeling in zany directions. The ensemble, who
are all in fine voice, have a definite niche in the
many clubs that have recently opened their
doors to updated entertainment along with din-
ner. TOBY GOLDSTEIN

CAMILE SESTO
JOE BATAAN

Felt Forum, New York
The long-awaited New York appearance of
one of Spain's top singers, Camile Sesto, popu-
lar Pronto Records artist, took place April 6.
Sesto's a new name on these shores, but not for
(Continued on page 33)
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StudioTrack_ |

By BOB KIRSCH

LOS ANGELES—New York has
been a busy studio town over the
past couple of weeks. First, some
news from Bell Sound Studios,
where Barnaby Bye is working on its
next LP. Mongo Santamaria is in
working on an LP project, Buddy
Rich is wrapping up his next album
and single and Valerie Simpson also
in the studio.

At Broadway Recording Studios,
Tony Orlando & Dawn are having
their new LP mixed in 4-channel by
producers Medress & Appell with
Bill Radice at the control boards.
While Tony & the girls are being re-
mixed discreet, The Fire Ballet’s LP
is being mixed in the Sansui QS for-
mat by producer lan McDonald and
Radice. Other artists in the studio in-
clude Clive Baldwin, produced by
Jimmy Wisner; Cathy Rich, pro-
duced by Sonny Lester with Orson
Lewis at the controls: Legacy, work-
ing with producer Van McCoy and
engineer Pat Jacques; Richard Supa,
working with Medress, Appell &
Radice; Hall & Oates, produced by
Tommy Matolla; Rick Springfield,
produced by Medress, Appell with
Radice at the boards, and the Coast-
ers are also in cutting. <

*  x  *

At Cherokee Sound in Los An-
geles, the Robb brothers have up-
dated two of the three rooms in their
new facility to 24-track with new
MCI machines and new boards. In
activity, Frank Sinatra cut a single
-with Don Costa producing and Ed
Greene engineering. Cleo Laine was
in with husband/producer John
Dankworth and Michael Lloyd came
in to do some overdubs on some Su-
premes material. Del Shannon cut
his first Island single, producing
himself with Dee Robb engineering,
while Toxey French produced a
Flash Cadillac session and the three
Robbs produced Wolfman Jack for
their Cherry Hill Productions.

And at the Record Plant in Los
Angeles, some of the activity over
the past few weeks includes Moacir
Santos, with Dale Oehler producing
and Joan DeCola engineering; Poco
producing themselves with Mark
Harmon engineering: the Eagles,
with Bill Szymezyk producing and
engineering; the Tubes, with Al Koo-
per handling production and Lee
Kiefer engineering; Pure Prairie
League, with producer John Boylen
and Paul Grubb at the boards: Roger
McGuinn working with the same
production and engincering team:
and REO Speedwagon in with Al
Blazik and Grubb. At the Record
Plant in San Francisco, Van Morri-
son is producing himself with Gary

Ladinsky engineering. Morrison is
also producing Jack Schroer. And
Crack’n is in with John Guess pro-
ducing and Tom Fly engineering.

*

In Nashvilte. Gene Eichelberger is
once again handling the studio man-
ager and chief engineer duties at
Quadrafonic Sound. First artists in to
use the studio’s new 24-track facil-
ities are Brewer & Shipley, produced
by Norbert Putnam, and Dobie
Gray, produced by the artist and
Troy Seals. Working as engineers on
the Gray project are Marty Lewis
and Eichelberger. Richard Baskin,
who was musical director of the
“Nashville” movie. is in to work on
that film's soundtrack with the
Misty Mountain Boys.

Also in Nashville, Woodland
Sound Studio president Glenn
Snoddy addressed a conference of
the Southern Educational Commu-
nications Assn. April 3 in Hot
Springs. Ark., discussing the need of
recorded sound in the audio/visual
arts.

*  x  *

In news from around the country,
Paul and Linda McCartney have
completed six weeks of mixing, vo-
cals and overdubs at Wally Heider’s
L.A. Studio One for their “Venus
And Mars” LP. Jimmy McCulloch
on lead guitar and Denny Laine on
bass helped out. Loretta Lynn is fin-
ishing up a new LP with Conway
Twitty at Bradley’s Barn in Nash-
ville. Owen Bradley is producing.
Billy Cobham is in San Francisco’s
Columbia’s Studios finishing up his
next Atlantic release, coproduced by
Cobham and Mark Meyerson. At
Parisound Studio in Paris, Ice has
finished up its next LP, set for U.S.
release this month on Prestige. (Paris
is not exactly around the country,
but. ..). Music Recorders in Los An-
geles has finished the installation of
an MCI 24-track recorder with Dol-
bys and an API 24-track console.
King Floyd is working on its next LP
at Malaco Recording in Jackson. Ms.
Dog Soldier cutting some sides with
Denny Diante and Spencer Proffer at
Devonshire Studios in Los Angeles.

* * *

Arista artists are keeping busyin a
number of studios, primarily in Los
Angeles. Batdorf & Rodney are
working with producer Tom Sellers
at the Sound Lab. The Outlaws, a
Florida rock band. are in Elektra’s
West Coast studios with producer
Paul Rothchild. Vini Poncia is pro-
ducing David Pomerantz and Tom
Sullivan, both at Sunset Sound.

® Continued from page 32

Spanish audiences and they turned out en
masse for this exciting event.

His renditions of “Amor, Amar,” “Algo de Ni,”
“Ayadadne,” of his current hit “‘Quieres Sir Mi
Amante” and many more in his one-hour seg-
ment, were delightful and were reflective of
Sesto's almost flawless artistry. Backed by his
own group and augmented by a few local musi-
cians, he was in full command of the audience
throughout and they in turn responded with en-
thusiasm and the usual warm Latin response for
a loved performer.

Popular DJ Rafael Pineda (WHOM) opened
both shows by presenting Joe Bataan and his
group Sangria. The Epic-Salsoul artist was well
received, though his performance was a bit long,
and at points seemed to drag, loosing some of
its effectiveness. His “The Bottle” was wildly
cheered and enjoyed by the audience. Pineda
then introduced Rolande Barral, the idol of
Spanish soap operas, a handsome and popular
performer, who had the females in the audience
sighing and throwing flowers and kisses.

RALPH LEW

 TdlentInAction

DON RENO, BILL HARRELL
AND
THE TENNESSEE CUTUPS
NYU Loeb Student Center,
New York

While bluegrass music has been slow in mak-
ing inroads in the New York City market, pro-
ducer Doug Tuchman and the Bluegrass Club of
N.Y. have been building up both supply and de-
mand with their excellent concert series at
NYU's Loeb Student Center. The attraction April
9 was Don Reno, Bill Harrell and the Tennessee
Cutups.

With Reno on banjo, Harrell on guitar, fiddier
Buck Ryan and Ed Ferris on bass, this has to be
one of the best bluegrass bands around today.

A veteran of over 500 disks, including the
first recording of “Dueling Banjos,” Don Reno is
a consummate, almost peerless picker. He also
has a fine clear voice and between song patter
that gives the musicians much-needed rest from
the breakneck speed bluegrass requires.

Through a tong but well-paced set, Reno led
the group in such numbers as “I'm Alabama
Bound,” “Ragtime Army,” “Remembering,” and

(Continued on page 52)
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LOS ANGELES—A very subtle
war—not unlike a siege in which
both sides have exhausted them-
selves and now stare gloomily at
each other from some distance—ex-
ists between commercial radio and
college radio. This is not to say that
some college stations aren’t commer-
cial. WBRU, at Brown University in
Providence, R.1., continues to be a
very good station, operated profes-
sionally as a rule. And it’s operated
much like a commercial station in
that students sell time for the station.

But college radio stations sti// are
often programmed for someone else
than the college students around the
campus or—and this is worse—not
even considered for use as a training
ground for future radio broad-
casters. Some college stations are
programming classical music be-
cause the professors on campus like
classical music. At least one college
has been deeply involved in radio
dramas because some college profes-
sor evidently feels that dramas, like
the big bands, are going to come
back.

Logically, the college campus ra-
dio station should serve two func-
tions:

® It should be a source of infor-
mation for at least the student body
and perhaps to some extent the pro-
fessors;

® And it should be a training
ground for future radio people.

To conform with the latter
thought or ideal. perhaps the most
efficient college station would be
block-programmed. Thus, a student
planning to be a soul air personality
would get some experience in his
forte and a personality-to-be for
country music would also have his
opportunity at the mike. And., of
course, all of the other facets of real
radio would also be part of the train-
ing—sales, traffic. FCC reports,
news, programming, management,
ete.

Unfortunately, this is not the case.

The unending cry—compliant, if
you will—of professional program-
mers coast-to-coast in the United
States is that colleges are turning out
inferior radio students ... in some
cases only slightly more astute than
the hoard of students being mass-
produced by the broadcasting
schools who advertise somewhat
abundantly on television.

Students Collab
With Symphony

SAN DIEGO—In a unique coop-
erative venture, students at San
Diego State Univ. here are working
with conductor Peter Eros and the
San Diego Symphony Orchestra
Assn. to present a “Sounds Of Sum-
mer” concert series July 11 through
Aug. 29.

Friday concerts will be held at the
university’s Outdoor Theater. The
program will be repeated every Sat-
urday at nearby Rancho Bernardo’s
On the Green.

Eros has arranged appearances by
Andre Kostelanetz, the guitar-play-
ing Romero family, an all-Gershwin
bash conducted by John Green. bal-
let dancers Jillana and Thor Su-
towski and Tatsuo Sasaki, tympanist
who also is noted for his showmanly
xylophone artistry.

SDS students are busy selling sea-
son tickets and will also assist in the
production of each event through
most of the summer vacation period.
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True, not everyone who intends to
make a career out of radio wants to
be an air personality. But, usually,
that’s the first step on a long ladder
... and it usually has to be accom-
plished in a smaller market.

But, according to most program
directors, colleges aren’t teaching
the radio students what they need to
know ... and this is apart, to some
extent. from the skill and rapport
they must acquire with equipment.
College professors exist in some ra-
dio vacuum tube that blewout years
ago. How many colleges are teach-
ing about ARB diaries and psy-
chographics and rotation patterns
and how to fill out a programming
log and how to handle an indecent
phone call on a live request line?

Several program directors are try-
ing to rectify the void in college
training. For instance, Rick Sklar,
program director of WABC in New
York, teaches a weekly college
course in radio. Eric Norberg, assist-
ant program director of KMPC in
Los Angeles, teaches a weekly
course in Rio Hondo Junior College
in Los Angeles on radio: a couple of
weeks ago, to prove a point in his
lecture, he played a tape of a session
at the International Radio Program-
ming Forum featuring panelists Ted
Brown of WNEW-AM in New York
and Casey Kasem, host of the syndi-
cated “American Top 40" radio
show.

Many other professionals at all
levels in radio—disk jockeys, pro-
gram directors, salesmen and man-
agers—constantly do guest stints for
college radio courses.

But the void is still there.

The saving grace is that while the
radio education may be faulty, the
students are acquiring a college edu-
cation overall ... and that’s benefi-
cial in the long run to the radio in-
dustry—once those students get out
in the commercial radio world and
start acquiring some comprehension
of what radio is really all about.

One disk jockey the other day
mentioned that a student had asked
him about what it was like to be a
“real disk jockey.” His answer to the
student: “I’s a lousy job. But Edon’t
want to do anything else.”

How many college professors tell
their students about the extreme
possibility that they will be fired sev-
eral times early in their careers ...
usually for no reason, sometimes be-
cause of lack of ratings, maybe be-
cause they said something wrong on
the air, or maybe because the pro-
gram director didn’t feel well that
morning and was scared for his own
job? How many college professors
tell the truth about the salary poten-
tials in radio (because the air person-
alities who earn what it publicized in
the newspapers are few and far be-
tween)? How many college profes-

Plan Russian Trek

BUCKNELL. Pa.—Following
their successful five-nation tour of
Europe last summer and a highly ac-
claimed tour of Florida and the east-
ern seaboard this winter, the Buck-
nell Jazz And Rock Ensemble at
Bucknell Univ. here is prepping a
Russian concert tour for this sum-
mer.

The Ensemble is a big jazz band
of 25 players with emphasis on the
rock beat, and a repertoire taken
from Glenn Miller, Andrews Sisters,
the Beatles, and Blood, Sweat &
Tears.

sors have actualty been in a commer-
cial radio station personally within
the past year (very damned few!).
One radio man—talking with some
college radio professors at a broad-
casting meeting several months
ago—found that they didnt even
talk the same business language.
“I'd hate like hell to find out what
they were teaching their kids. It cer-
tainly couldn’t have been radio.”

There are some good college stu-
dents being turned out into the pro-
fessional world. of course. The stu-
dents at Grahm Junior College in
Boston operate a carrier current sta-
tion 19 hours daily Monday through
Wednesday and around the clock
Thursday through Sunday. pro-
graming Top 40 in the day and pro-
gressive at night. Al Gunderman is
program director and Lou Goldberg
heads up the music staff. They print
a music playlist and distribute it to
record companies. And keep tuned
into what is happening in music to-
day.

Students can keep a station.
whether it’s just carrier current or a
small-wattage FM, going and cook-
ing.

And they can overstep the bounds
of professionalism, too. At WXPX at
the University of Pennsylvania in
Philadelphia. a student made some
obscene remarks, gaining some com-
plaints from a non-university lis-
tener.

University officials reacted by
stating that if the station gets in-
volved in another blowup like this,
they’ll take the station off the air.

How can taking the station dark
solve anything? And how could that

possibly promote non-obscene re-

marks by the air personalities?, went
the criticism.

Why isn’t the station being used
more efficiently to train radio stu-
dents?

Many professional broadcasters
are willing and eager to help colleges
set up proper curriculums on radio.
Nearly all—in the interest of better
radio—are willing to devote a night.
a week or even an afternoon now
and then from their families or their
radio stations to visit a nearby
campus and work an hour or so with
one student or with many students.

That would be one input into the
void.

Another partial solution to the
problem would be to reeducate the
professorial element. How? By forc-

(Continued on page 70)

Wayne U. Offers

A Campus ‘Survey’

DETROIT—-Some 75 Detroit
Symphony musicians will partici-
pate May 5-10 at Wayne Univer-
sity’s first “American Music Survey”
on campus.

The event will serve to recognize
and emphasize major contributions
of American composers as well as to
encourage the growth and develop-
ment of Michigan composers writing
today. At least five compositions
submitted by faculty members and
students of all the state universities
will be selected by a panel of three
recognized Michigan conductors for
presentation at a reading rehearsal.
Lukas Foss will conduct.

The survey has been approved as
an offical project by the Detroit Bi-
centennial Commission and is sup-
ported in part by a grant from the
National Endowment for the Arts.
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® Continued from page 3

stereo, low end equipment has
dropped drastically in sales at
Wally’s shop. He theorizes that the
sale of low end equipment was
linked directly to low income work-
ers whose budgets can today ill-af-
ford even the cheap products.

He suggests that the 4-channel
buyers are generally middle and
high income people who are switch-
ing to higher priced products as a
form of long term investment that
will pay dividends in the form of sat-
isfactory service over an extended
period of time.

Wally’s business was up in 1974,
and despite the continuing uncer-
tainty of the economy, he expects it
to rise still further by another 15 or
20 percent this year.

Still he does not deny that there
are dealers in the car stereo business
who are hurting. He numbers dis-
count shops. mass merchandisers
and other non-specialized sales out-
lets among them.

Wally’s has been in business here
for more than 50 years. During that
time the firm had always offered
specialized service to which Wally
attributes his company’s success.

In addition to this emphasis.
Wally’s also offers its customers a
complete car stereo package. includ-
ing the equipment, software, instal-
lation, and one full year's warranty
on parts and labor on both hardware
and software.

Wally admits that this all-encom-
passing service may not result in
large profits for the company. “But.”
he stresses, “it has paid and contin-
ues to pay dividends in customer sat-
isfaction and repeat business. Our
customers know that when they
come into our shop. they are not go-
ing to be handed a package and left
to find their own installer and serv-
ice outlet. They have the assurance
that they can always come back to us
with their problems and they will
find us here. This plays an important
role in forming their buying deci-
sions.”

Wally claims he is not being hurt
by the new wave of custom car deal-
ers that have emerged on the scene
in the last two years (these are new
car dealers who offer custom in-
stalled car stereo equipment to new
car buyers). However, on principle
he refuses to carry equipment by
manufacturers whose distributors
offer installation facilities to these
new car dealers.

*My argument s that the distribu-

All Platinum In
GRT Tape Pact

SUNNYVALE, Calif ~GRT Mu-
sic Tapes and All Platinum Records
have reached an agreement giving
GRT exclusive manufacturing and
distribution rights for all product
from All Platinum and its affiliates.

All Platinum affiliates, including
Turbo, Stang, Vibration and Astros-
cope. have had a number of records
on the Billboard Hot 100. Top LPs
and Tape and soul singles and LP
charts in the past year. First release
under the pact will be LPs from
Shirley & Company, Sylvia, the Mo-
ments and O'Jays and Brother To
Brother.

GRT has also repackaged all 12
Mystic Moods LPs. The new pack-
ages include a simultaneous release
of three new titles in both stereo and
quadraphonic.

tor who goes into the installation
business immediately puts himself
in direct competition with us, and we
see this as an unfair business prac-
tice. The new car dealer should be
allowed to send his customer to a
specialist like ourselves, for installa-
tion.

Unlike many other car stereo
dealers, Wally’s is not running pro-
motions and/or discounts. He gets
the full list price for the equipment,
and the full cost for installation, yet
his business booms. “It proves.” he
says, “that most discerning custom-
ers will side-step rebates and other
gimmicks, and go to where they feel
they are getting value for money in-
stead of just another snow-job.”

Wally’s Stereo Tape City is also
one of the few places in town where
customers can be assured of getting
extensive demonstrations not only
on equipment but on software as
well. Says Wally, “As long as they
have the time they can come in and
listen to as many tapes as they want
before making a final decision.”

Wally’s carries equipment by Lear
Jet, Craig and Clarion, along with
some Panasonic products. Prere-
corded tapes from all labels are also
available.

Hardware

Equipment
Sales Brisk
At NAB Meet

NEW YORK-—In addition to the
interest shown in RCA’s AM stereo
demonstration and Sansui’s re-
ported sales of more than 15 QSE-
5B QS quad encoders to FM stations
(Billboard, April 19), a number of
major consumer electronics firms re-
ported solid business at the April 6-9
National Assn. of Broadcasters con-
vention in Las Vegas.

Charles Steinberg, Ampex vice
president/general manager of the
audio/video systems division, says it
was the best ever NAB in terms of
delivertes, with more than $3 million
in equipment “shipped direct from
the floor.”

He says this year’s show drew a
greater percentage of top manage-
ment people than in past year’s to
the firm’s exhibit area. “Manage-
ment buying goods are improving,”
he notes, “perhaps indicating broad-
casters are going to free up money
earmarked for hardware spending in
1975

Steinberg notes considerable in-
terest in the electronic news gather-
ing (ENG) demo tying the Y%-inch
Akai and %-inch U-Matic Sony and

(Continued on page 36)
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BUSINESS AND THE ECONOMY s

N.Y. Wally’s Sees
4-Channel Booming

Korea Soon To Have
Another Tape Plant

By STEPHEN TRAIMAN

NEW YORK—Not only is Korea
getting its first locally owned blank
tape manufacturing plant via Inter-
magnetics (Billboard, April 19), but
it also will initially have a joint ven-
ture plant in operation set up by
Magnetic Media Corp. (MMC) of
suburban Mamaroneck, and a Ko-
rean group headed by Chang Hi Lee
of Seoul.

The fully integrated 30,000-
square-foot plant, the first equipped
to export finished and bulk product
outside Japan in the Far East, is
waiting only on coating heads to be
fully operational, according to
MMC president Aaron Wassers-
trom. MMC already has sent bulk
product to Korea to give new per-
sonnel there slitting experience with
the new Dusenberry equipment in
loading blank cassettes.

Already installed is a Belo1t coater
and Recortec winders, among other
top-level units. and Wasserstrom
says base film is coming from Du-
pont and coatings from Pfizer. with
MMC’s own ferric oxide formula to
be used.

C-30, 60, 90 and 120-minute cas-
settes in both high density/fow noise
and low noise formulation initially
will be produced for the Korean
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San Francisco IHF Hi Fi Show, April 3-5, included these audio high spots, clockwise from upper left: Sony audio product
manager Nick Morris gives Mike Owyang a pointer on firm's $700-800 PS875 high end turntable; TEAC exhibit was
thronged, where you could do your own mixing. Man with envelope is Brian Trankle of Otari, Japanese OEM and Pro-
equipment Manufacturers; JVC national merchandising manager Bob Walker (center) with JVC branch manager
Sparky Wren, Jerry Shaw, JVC rep with Meyer, Ross & Fleming who helped coordinate IHF show; K101 president Jim
Gabbert (right) engineer Vic Bull and station manager Mike Lincoln (seated) adjust for quad demo. Silver mylar-lined
room grew eerie in dark as recorded thunder and *‘rain’’ pelted audience; 3M technician shows how signals go on tape
at firm’'s massive display of tape recording info; Sansui QS demos drew much careful attention.
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market, and subsequently exported
for U.S. and Canadian sale through
Audio Industries headed by Mike
Thaler in North Bergen, N.J., exclu-
sive rep firm for MMC marketing.
Firm will initially handle bulk raw
tape for 8-track, cassette and %-inch
open reel product to duplicators and
OEMs here.

Wasserstrom expects the plant at
Inchon, major port 20 miles west of
Seoul, to be fully operational this
summer, with first shipments to the
U.S. by early fall. Depending on the
economy, his projected volume for
the first full year is $8-9 million.

Under the joint venture agree-
ment, Magnetic Media Korea Corp.
will be 40 percent owned by MMC
and 60 percent by the Korean inter-
ests, according to Wasserstrom. He
says government approvals under
the Korean Foreign Capital Invest-
ment Act have been obtained. MMC
is providing technical and manage-
ment assistance relating to the man-
ufacture and marketing of its audio
magnetic tape products, and will act
as exclusive distributor in the U.S.
and Canadian markets. Deal was
two years in the making.

“Magnetic Media anticipates that
this Korean joint venture will enable
us to assume a highly competitive
position in the Far East, as well in
the U.S. and Canada,” Wasserstrom
says.

Once the plant is fully operational
and initial bulk product is flowing to
the US_, he anticipates early expan-
sion into production of C-O blanks
with leaders and loaded C-60s for
duplicators in the growing in-cas-
sette market. MMC technical staff
that set up the projectincludes Doug
Scott, John Cristiano and Tuenis
Williams.

MMC has been active in the busi-
ness for about 10 years, first as a
public company. then for a short
time owned by GRT. and for the last
few years owned by Sam Sokoloff of
Montreal.

Pioneer Urging
Fair Trade Help

MOONACHIE, N.J.-US. Pio-
neer Electronics is urging all its fran-
chised dealers to write supportive
fair trade letters to both the Senate
Judiciary subcommitte on antitrust
and monopoly. and the House sub-
committee on monoplies and com-
mercial law, in an urgent bid to
swing what appears to be the rising
tide of anti-fair trade sentiment in
Washington.

Bernie Mitchell. president of U.S.
Pioneer. and one of the major fair
trade advocates in the country, made
the plea following his own recent
testimony before the Senate anti-
trust subcommittee’s hearings on
Sen. Edward Brooke’s bill to kill fair
trade (Billboard, April 19).

In his own testimony Mitchell told
the subcommittee that if fair trade
was ended, price undercutting by
large chains and discount houses
would bankrupt the exclusive deal-
ers of Pioneer products, who must
personally promote the products,
and educate and advise customers.

Mitchell’s urgent appeal to his na-
tionwide chain of dealers reflects his
pessimism of the future of fair trade.
He says. “The threat to the existence
of the federal laws which enable
states to maintain fair trade satutes
has never been greater.”
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British Due
For June 14
Chicago CES

CHICAGO-A British contingent
of 13 companies will take part for
the first time in a joint exhibit at the
June 14 summer Consumer Elec-
tronics Show at McCormick Place.
Although some of the products are
known in the U.S., most the manu-
facturers have never before exhib-
ited at a trade show here, according
to the joint organizers, Federation of
British Audio and the British Over-
seas Trade Board.

A rundown of the companies with
new products, including several
claimed as an advance in their field:

® Gale Electronics & Design has
a new GT2101 direct-drive optical
servo turntable that looks quite un-
like the conventional product, fea-
turing high, long-term speed stabil-
ity. Firm also will show its GS401A
loudspeaker system with part-
chrome finish.

® Jordan-Watts will demonstrate
its first ceramic speaker, another sys-
tem said to give a 4-channel effect
without the need to distribute speak-
ers around a room, and seven other
systems incorporating the firm’s
non-rigid metal diaphragm with
small 4-inch diameter.

® Linn Products is exhibiting
speakers employing a new bass gen-
erator concept said to reduce color-
ation and distortion to better levels
at low frequencies, and also will
have a new transcription turntable.

® Cambridge Audio will launch
its Classic hi fi stereo amplifier with
circuitry nearly all condensed into
thick film microcircuits. and also
will have a tuner, transmission line
loudspeaker and integrated ampli-
fiers already on the market.

® Lamb Products, Cambridge
Audio associate whose products are
known in the U.S. is showing its
mixers and sound reinforcement sys-
tems at an exhibit here for the first
time.

® Expotus, exportsales organiza-
tion for HH Electronic, will show
amplifiers, an enclosure. column.
speaker add-on unit for extra pene-
trating projection, and an echo unit.

® AR Sugden & Co. willdisplay
its Connoisseur turntable, BDI tran-
scription turntable, SAU2 pickup
arm and BD2 integrated turntable
and pickup assembly.

® Decca special products divi-
sion main exhibit will be the London
enclosure with ribbon loudspeaker
for clean reproduction of upper fre-
quencies.

Tape/Audio/ Video

New Table a Price-Buster

Technics’ Direct Drive Unit Selling For $199.95

NEW YORK-—Panasonic has in-
troduced a $199.95 direct drive turn-
table under the Technics brand
name, believed to be a breakthrough
in pricing in this type of equipment.

According to Jim Parks, national
sales manager, Technics, the tech-
nology utilized in the new unit in no
way compromises on the specifica-
tions which are much the same as
found in higher priced turntables
manufactured by Technics.

The unit, model SI1-1500, is de-
scribed by Parks as “the direct drive
turntable for the people who cannot
afford direct drive.”

Also new from Technics is a re-
vised version of the model RS-
263US cassette deck. The revised
version, designated RS-263AUS still
sells for $199.95, but now features a
switch-selected peak check meter

What’s
Ahead

At CES
Chi/June 1-4

® Richard Allen Radio will dem-
onstrate three speaker systems in the
“average price, maximum perform-
ance” area.

® KEF Electronics is the finai
newcomer to a U.S. exhibition with
a range of speaker systems.

British companies familiar to the
trade show scene here in the exhibit
include Keith Monks (audio) with a
unique disk cleaning machine.
pickup arm. record cleaning and
turntable accessories and hi fi speak-
ers. Rola Celestion with six new
models among eight speaker system.
and Accoustical Manufacturing
with its quad range electrostatic
speaker. 33 control unit, 303 and
50E power amplifiers, and FM3
stereo tuner.

function. The microphone jacks are
placed on the front of the unit.

Other new equipment in the line
includes four new stereo receivers, a
high efficiency speaker system that
sells for less than $80, and a tape
recorder time adaptor especially
designated for use with solenoid
controlled tape decks. This unit has
a suggested list of $69.95.

Top of the line among the new
stereo receivers is the model SA-
5550 with a suggested list price of
$479.95. The unit offers 58 watts
RMS per channel over a full audible
bandwidth of 20 to 20.000 Hz, and
according to Parks, this figure in-
creases to 62 watts per channel at
1,000 Hz.

The SA-5550 is said to offer mul-
tiple speaker protection. This has
been achieved through the use of an
automatic electronic circuit with re-
lays and fusing to safeguard the
speakers. In addition, an anti-shock
circuit safeguard cushions the
speakers from large, abrupt power
surges.

Model SA-5350, with a list price
of $349.95, features 33 watts RMS
power per channel at 8 ohms. Like
the SA-5550. it also offers speaker
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Tape
Duplicator

By ANNE DUSTON

The Magnetic Audio/Video Products division
of 3M introduced many new products at the Na-
tional Assn. of Broadcasters convention in Las
Vegas April 6, including a miniature U-matic
videocassette.

Haif the size of a standard UCA-20, the UCA-
20S has the same stop-motion capabilities and
high performance. A specially designed 3M tape
with high energy oxide is less abrasive and pro-
vides better RF output, greater signal-to-noise
ratio, and fewer dropouts than chrome tapes.

The UCA-20S contains 20 minutes of tape,
and is contained in a vinyl bookstyle box. List is
$28.

Also introduced for the premium tape line is
the Scotch brand 455 special application helical
scan videotape for high density recorders such
as Sony %-inch AV-CE series, AV 8650s, and
Sony 2-inch helical-mastering recorder, NV
10,000.

A special 650 oersted, high energy oxide pro-
duces an additional 3dB signal-to-noise and 5
db RF output, over model 461 videotape. The
tape is permanently lubricated.

x K %

Positive picture for Electro Sound is painted
by Dick Burkett, president of custom services
division of Viewlex, parent corporation, as cur-
rent fiscal year nears windup. Highlighted are
two newest products—the ES 505 professional
audio recorder, with a steady backlog of nearly
$250,000 in orders, and the Quintophonic the-
ater sound system used for the extra dimension
in Columbia Pictures’ newly released “Tommy,”
with equipment shipped to more than 20 the-
aters.

On the international scene, Automatic Corp.
exclusive overseas sales rep for Electro Sound,
is stepping up its selling effort to meet the spe-
cial current economic challenge. Recent tape
duplicating equipment sales for Electro Sound
have been made to Mexico, Brazil, Argentina,
Malaysia, Norway and Germany.

JVC PRESSING
NEW QS DISKS

TOKYO-Independent record
producer Okihiko Sugano has
adopted the Sansui QS matrix sys-
tem for all quadraphonic releases on
his Audio Lab label. Ironically, his
Variomatrix disks are being custom
pressed by the Victor Co. of Japan
(JVC), developer of the discrete CD-
4 quad system.
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protection, and a high damping fac-
tor in both the midrange and the
lowest audible frequencies.

Technics model SA-5250. has
many of the sophisticated features of
the higher priced units, but lists for
under $300. Its power output is 23
watts RMS per channel at 8 ohms.
This can be increased to 27 watts
RMS per channel at 1,000 Hz.

Model SA-5150 lists for $229.95
and uses a direct coupled amplifier
design to maintain solid power out-
put. This unit also features the so-
phisticated circuitry and features of
its higher priced counterparts.
Power output is 16 watts per chan-
nel, both channels driven.

The units were demonstrated at a
special dealer meeting held at the
Playboy Hotel in Great Gorge, N.J.
All models will be featured at the
upcoming CES at Chicago’s
McCormick Place, June 1-4.

Magnavox
MX Adding

FORT WAYNE, Ind.—Magna-
vox has developed eight new receiv-
ers. two turntables, and a CD-4
demodulator, and will show the en-
tire collection at the upcoming Sum-
mer CES at McCormick Place in
Chicago.

The products slated for demon-
stration include three 4-channel re-
ceivers and one 4-channel automatic
turntable. Power output of the re-
ceivers ranges from 15 to 50 watts
per channel.

Three of the new 4-channel re-
ceivers feature built-in CD-4, full
logic SQ, and regular matrix RM
modes. The top of the line unit in
this category also features a built-in
FM Dolby noise reduction system.

Also featured in the top-of-the-
line 4-channel system is an AM/FM
digital readout for precision tuning.
The top MX stereo unit also features
built-in Dolby system.

Topp Compact On the Way

MIAMI-Topp Electronics will
introduce its first compact stereo sys-
tem with built-in cassette recorder/
player, under the Juliette brand
name, at the June CES, according to
Charles Kates, the company’s execu-
tive vice president.

The unit, with a suggested list
price of under $350, features FM/
AM/FM multiplex receiver, a built-
in full size phonograph with dia-
mond needle. a pair of dynamic mi-
crophones. and a pair of four-way
air suspension speakers.

Also featured in the system. model
(C950-135 are three VU meters and
six slide controls. Recordings can be
made directly from the receiver or
from any auxiliary source. Mixing
facilities are also provided for sound
with sound recording. and the unit
can also be used as a public-address
system.

The receiver incorporates push-

H.H. Scott Dies

"NEWTON, Mass.—Hermon Hos-
mer Scott, 66, founder and former
president of H.H. Scott, Inc., hi fi
equipment manufacturer, died April
13 at Newton-Wellesley Hospital.
He founded H.H. Scott in 1947 and
retired in 1972, and was well-known
as an inventor with many patents on
radio and electronic instrumenta-
tion, including the dynamic noise
suppressor, R-C oscillator and selec-
tive circuits, His widow, two daugh-
ters and two grandchildren survive.

buttons for the control of sound
from two speakers for stereo, and
four speakers for a synthesized quad
effect. The cassette unit features
automatic stop, and a digital tape
counter.

According to Kates. the unit,
which will be available for shipment
immediately following the CES, is
designed to give the consumer the
convenience of cassette recording in
a compact system with features not
usually found in popular-priced
equipment.

Meriton’s Line
To Be Unveiled

MOONACHIE, N.J. — Meriton
Electronics will unveil its fall line of
new stereo equipment at a special
press preview scheduled for the Es-
sex House in New York Wednesday
(23).

Meriton president S. Wigeru Ina-
gaki and vice president Bill Hoard
will demonstrate the line, which will
subsequently go on display at the
June CES in Chicago.

Meanwhile. the company has
mounted a major promotion push
for the products, including trade and
consumer print ads in major publi-
cations including the New York and
Los Angeles Times.

The line of popular priced equip-
ment includes a full complement of
hi fi components as well as tape
recorders and radios.
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Stereo Corp. of America photo

AUDIO DEPARTMENT STORE . . . That's what 70-year-old Rabson's, hi fi re-
tailing fixture on Manhattan's 57th St., will become after major renovation
by parent Stereo Corp. of America. President Marty Gutenplan presides over
last of old Rabson's, with new look to bow in mid-May. Featured will be three
levels of showrooms and soundrooms with merchandise from over 70 manu-
facturers representing mid to upper price points.

__Retailing Spotlight

By RAY BRACK

(This monthly column highlights how
aggressive merchandisers large and
small price and promote their lines
and models in audio hardware and
blank tape across the country.)

COPY CATS: The asserted func-
tionaries (clerks, secretaries, agency
writers, partners, vice presidents,
girlfriends) who write advertising
and promotional copy for retailers
are, of course, psyching themselves
up to produce prime prose that will
convince Americans that their tax
rebate dollars are best invested in
audio equipment. Aware that good
copy ideas are hard to come by,
“Spotlight” this month focuses on ad
examples from throughout the coun-
try. Adapt. A phrase from Phoenix,
with a little touching up, might move
merchandise for you in Greensboro.

TRAVELIN’ MUSIC: In pushing
their matrix quad car stereo line in
March, Smitty’s Department Stores
in Phoenix used “Travelin’ Music”
as its ad hook. You might also be in-
terested in this sample of body copy:
“Transform your car into a mobile
sound studio.” Star of the promotion
was the Bowman 566S at $44.99. The
dealer also spotlighted Hitachi’s 4-
channel AM-FM stereo-8-track
model SOP 2930 at $299.95 in
March.

ORCHESTRAL LEVEL: Musi-
craft—six stores in thec Chicago
area—can usually be counted on for
some of the most sparkling hifi copy
in print. Speaking in a March 21
Tribune ad. the dealer touted what it
described as its “best-selling” com-
ponent system (Sherwood-Bose-
Dual at $623) this way: “The output
of 32 watts is more than enough to
power the loudspeaker system to full
orchestral level and give you just the
sound you've always wanted. You'll
hate to turn this system off and go to
sleep.”

“It’s the power that does the job.”
Musicraft insisted in describing its
Pioneer-Jensen-Dual system ($798),
“and this system will knock you
out!” Musicraft has also been adver-
tising a Pioneer (QX-949) 4-channel
system (PE3012 turntable) for
$1030.

Lately. Musicraft ads have
pointed out: “Musicraft tells you
more. Power specifications are in
continuous watts with each channel
operating into 8 ohms at 40 to 20
Khz frequency response (or better)
and with harmonic distortion of less
than I percent.”

COLOSSAL: With the cherry
blossoms, the circus came to Wash-
ington, D.C., this spring and a writer
for Sun Radio couldn’t resist bor-
rowing P.T, Barnum’s “Colossal,” to

describe the firm’s two-day sale ad-
vertised in the Post. Selected circus
graphics set the stage for the fea-
tured merchandise, including the
new Bose Direct-Reflecting Book-
shelf Speaker System (model 301) in
the center ring at $96.

Sun customers who bought $100
or more in merchandise got two free
tickets to the circus.

BICENTENNIAL TAPE: There's
a place called Sanitone’s Bicenten-
nial Tape Shoppe in Washington,
D.C.. and in March they tied in with
Capitol Magnetics for a “buy-two-
get-one-free” sale. Two C60’s were
priced at $3.28.

SUPER BLITZ: Luskin's High Fi-
delity in Miami unleashed a “Super
Blitz Sale™ late in March, sending
the following bargains into the
breach: Sony STR-6046 receiver at
$195; Dual 1229 turntable at $188;
Kenwood (KR1400 receiver) Gar-
rard (42 auto changer) Sony (SS25
speakers) system at $225: Koss pro
4A phones at $34 and 25-foot coiled
phone cord at $1.88.

IF 1 HAD: Some of the cleverist
copy in the industry these days is
coming from those wizards at At-
lantis Sound (stores in New York
area. New England, Washington,
D.C., Virginia and the Carolinas).
The hook is “How much do you
really have to spend for a stereo sys-
tem you won’t have to apologize
for?" The copy responds. in the
words of Atlantis’ “president and
wizard,” Ken Kanzler. “If 1 had
$299—or other sum—to spend, this is
the stereo system I'd buy.” Specific
brands and models are recom-
mended in escalating price ranges.

Here's a sample of the ad copy’s
deft, first-person flavor:

“The point is. there are more
great, good and mediocore products
on the market now than ever before.
In every price range. So for most
people below the Wizard level of
audio expertise, picking the best sys-
tem for your money has become
harder than ever. And risker than
ever. You either have to put in a
month of hours learning what’s
what. Or throw yourself at the mercy
of a salesman who may know even
less about stereo equipment than
youdo. I plan to change that. So I've
done this—picking the $299 system
I'd buy if I were spending $299. the
$371 system and so on. Undoubt-
edly. my choices will upset the hifi
manufacturers | haven't picked. But
[ don’t care. Because my choices will
also save you , the stereo buyer, both
time and money. And they’ll guar-
antee you the best system possible
for your hifi dollar. And nobody has
to apologize for that.”

Tape/Audio/ Video

_ RepRap_

The first year of Mini-Shows staged by mem-
bers of the Mid-Lantic Chapter of ERA has been
so successful that the program will be expanded
next season. Based on the trade show idea, the
concept had member reps bring their new prod-
uct directly to plants of four of the largest buy-
ing manufacturers in the Philadelphia area.

Wil Hait of S.K. MacDonald Co., chairman of
the chapter-sponsored shows, says plans are
now being made to hold events this fall and win-
ter at various convention centers in the Greater
Philadelphia area to enable smaller manufac-
turing plants to benefit from the Mini-Show dis-
plays.

* * *

Tri-Mark, Inc., headed by Paul Kauffman,
Dick Monaghan and Ken Smythe at 300 Hospital
Dr., Suite 232, Glen Burnie, Md. 21061, is new-
est rep company for National Semiconductor
Corp. Replacing Micro Comp, Inc., with whom
Kauffman was a principal, firm will handle Va.,
Md., D.C. and parts of Del.

x x ¥

Move over guys: Women are entering your
profession. Nancy Eckel, 22-year old graduate of
Scottsdale Community in marketing, and former
Motorola salesperson, will be covering Arizona
for the Markman Company.

“We feel that more and more women should
become sales representatives,” says president
Mark Markman. “An intelligent woman with a
background in sales and marketing can do as
good, or possibly even a better job, of selling the
type of equipment we handle, as can a man.”
Right on!

* * *

The Buckeye Chapter, ERA, announced that it
is naming its $500 scholarship award made
yearly to the senior son or daughter of a member
of the chapter, after Howard Bear, a member
who died while trying to save a daughter Char-
lene from a fire in his home in 1967.

After helping his wife and children from the
burning house in Dayton, Ohio, Bear went back
into the flaming building to rescue his daughter
but lost his own life.

All scholarship entries must be in the hands
of the committee by the end of April. A panel of
three high school counselors in different areas
of the state of Ohio, plus the committee, select
the winner. Emphasis is placed on all phases of
life besides learning ability. Direct inquiries to
Bill Needles, chairman, Augie Natalino, and
Marv Golfarb, c/o Shamrock Electronic Sales,
Inc., 805 Rockhil Ave., Dayton, 0. 45429.

MILLIONS INVOLVED

Zounds Files Bankruptcy

® Continued from puge 8

est in both corporations. Their fa-
ther, Samuel, and David Betesh
each hold the remaining 50 percent
in equal amounts.

After scoring a huge success with
their original Zounds store, coming
on the scene after updating their
Sunshine Records discount shop,
the Betesh boys reached out to a to-
nier center-city trade with the open-
ing of their second Zounds store in a
better area. Business never started
rolling since the opening was de-
layed late last year.

The more than 200 creditors that
billed Sunshine Stores, and the more
than 50 Soul Distributors’ creditors
will be offered a settlement of 27%
cents on the dollar. Twenty percent
will be payable on settlement and
the remaining 7' percent drawing a
6 percent interest and payable in
three installments in 30-60-and-90
days.

A creditors’ committee includes
representatives of Sennheiser Elec-
tronic Corp.. New York; Raymond
Rosen Inc,, locally-based RCA dis-

tributor; and Garrard/Plessey Con-
sumer Products, Plainview, N.Y.
Also, the First Pennsylvania Bank
here, a secured creditor in for
$396,341.56.

Major record and tape creditors
for Soul Distributors include Co-
lumbia, $40,297.69; Universal Rec-
ords, local distributors, $32,826.20;
WEA, $22,705.66; Phonodisc,
Union, N.J., $19.642.44, Chips,
$17,459.20; ABC/Dunhill,
$7.818.04; RCA, $6,963.57, and oth-
ers in lesser amounts.

Creditors for Sunshine Stores
ranged to the top figure of
$31.573.49 owed to Leeds Fox,
Brooklyn. Those listed among the
several hundred in excess of $10,000
included: U.S. Pioneer, $12,791.75;
Superscope Products, 315,145.42;
Pioneer Electronics of America,
$10,823.04; Onkyo, $11.293; Morse
Electro Products, $14,098.40; Max-
imus Sound Corp., $14,695.45; Gen-
eral Electric, $23,677.81; Hisonic
Corp., $13,172.16: Pierce-Phelps
Distributors, $11.628.70; and Sony
Products, $15.757.

To Vote New ERA By-Laws

CHICAGO—Proposed new by-
laws modifying the role of the spon-
soring associations and giving the
Electronic Representatives Assn.
two more seats on the board of direc-
tors, will be voted on at the NEW/
COM Show in Las Vegas, May 6-8.

The proposed rules would mean
that the three sponsoring members,
the National Electronic Distributors
Assn. (NEDA), the distributor prod-
ucts division of Electronic Industries
Assn. (EIA), and the Electronic Rep-
resentatives Assn. (ERA), would
relinquish their present voting pow-
ers in the show corporation to the
board of directors. However, all
board members would be required

- to be affiliated with sponsoring asso-

ciations.

Sponsoring associations would
continue to act as nominating com-
mittee for directors with the board
elected by member-exhibitors. Also,
if proposed by-law amendments are
not unanimously passed by the

NAB Keen On New A/V Hardware

® Continued from page 34

TEAC helical scan video cassette
recording systems with the hetero-
dyne—equipped Ampex TBC-800
time base corrector. He says the firm
will ship 14 AVR-2s, the modular
lightweight recorder, 3 AVR-Is and
5 ACR-25s, the automated cassette
recorder used in TV commercial and
news programming.

Sony formally entered the broad-
cast market by demonstrating its %
U-Matic VideoRanger portable
videocassette/recorder color camera
system and matching editing unit al-
ready being used by the three major
TV networks. Firm also showed mi-
crophones and color monitors, and a
“state-of-the-art” FS-8750 direct
drive turntable with a quartz Xtal-
lock device that results in a claimed
speed accuracy of 99.997 percent. It
went on sale recently in Japan at
$850.

3M  Audio/Video Products
showed a Scotch head cleaning cas-
sette with prerecorded color bar sig-
nal for finish of job, new line of
Scotch brand 455 special applica-
tion helical scan videotape, Scotch
UCA-20S miniature U-Matic video-
cassette, tension gauge for U-Matic
videoplayer/recorders, self-thread
videotape reel compatible with Sony
portable VideoRover portable

www.americanradiohistorv.com

recorder and an improved shipping/
storage case for Scotch CI15 U-
Matic video-cassettes.

Philips Audio Video Systems
broadcast equipment division pre-
viewed five new high-performance
color TV cameras, including a tiny
hand-held, 15-pound electronic
journalism camera designated the
LDK-I1 that uses three 9-inch
Plumbicon imaging tubes with bias
light to minimize lag at low light Jev-
els.

Kodak previewed a new Super-
matic super 8mm film video-player,
model VP-X, designed for use by TV
stations and other installations re-
quiring systemwide synchro-
nization. It has many features in
common with the Supermatic VP-1,
but does not contain an RF modu-
lator. The VP-X accepts Supermatic
cassettes for black and white or color
in 50, 100, 200 and 400-foot lengths.

RCA also featured, in addition to
its AM stereo demo, five videotape
recorders including the first factory
production units of its new tech-
nology TR-600 VTR. It also debuted
the TR-1000 videocassette recorder
for portable operation with battery-
powered electronic news gathering
TV cameras such as the new TK-76
17-pound RCA color unit with
which it was teamed at NAB.

board, sponsoring associations will
have an opportunity to present their
comments to the board.

Two extra seats on the board will
give the ERA three seats with voting
power, compared with six for manu-
facturer and six for distributor
board members. The additional
seats recognize the tremendously
important role the rep plays in both
the industry and in the success of the
show, Laurence Kaufman, spokes-
man for the show, said.

Pioneer Showing
Its New Models

PALM SPRINGS—Pioneer Elec-
tronics of America reps in strategic
U.S. markets will, beginning Friday
(25), hold dealer showings to unveil
the firm’s new home and car models,
including Pioneer’s first radio-only
units.

New models: car cassette with FM
(KP-250/%144.95 list); 8-track
recorder deck with Dolby (HR-100/
$259.95 list); 8-track recorder deck
with Dolby (HR-100/$259.95); car
speaker (TS-639/$35.95 each); car
speaker (TS-101/831.95 pair); the
two radios (GX-2020/$119.95 and
GX-1500/$94.95). Pioneer hosted
50 reps at the Canyon Hotel here to
introduce the new line.

Cap Magnetics
Bows Cartridge

LOS ANGELES—Capitol Mag-
netics has introduced a new stereo-
phase broadcast cartridge which re-
portedly eliminates high frequency
loss from phase error, and is de-
signed for the critical broadcasting
needs of FM radio stations.

The cartridge. designated the
Audiopak A-25F, is, according to
Capitol engineers. 100 percent pre-
screened for phasing reliability. The
cartridges are said to be tested for
high frequency output, tension and
azimuth before shipment.

Because of this critical testing,
Capitol executives assure that the
phasing and azimuth will remain
permanent even if the cartridge is
dropped. The unit also features one-
piece housing manufacture, and
fixed guides molded into the car-
tridge as an integral part of its hous-
ing. The cartridges are shipped
ready for use and require no in-sta-
tion adjustments.
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MARKET SOURCEBO

THIS EXPANDED 1975 Billboard Tape/Audio/Video Mar-
ket Sourcebook is the most ambitious project to date for the
combined resources of the Directory Central. Special Issues
and Tape/Audio/Video editorial staffs.

Most significant new feature of this year's North America
edition is the most complete information available on tape
recording and playback equipment by configuration—in easy-
to-follow grid form for 8-track, cassette, open reel and video
tape/cartridge/casssette units.

Included for all units as supplied by manufacturers or im-
porters are brand name and model number, type (home,
auto, console, deck, receiver, etc.) and suggested retail price.
Special information for each configuration:

® 8-Track—Player/record configuration (mono, stereo,
quad); dash/mount (fioor, in-, under-); radio (AM, PM, both).

® Cassette—Same as for 8-track, plus noise reduction
(Dolby, DNL, ANRS); bias (chromium dioxide, plus ferri-
chrome, plus low noise); automatic reverse feature.

® Open reel—Flayback/record configuration (mono,
stereo, quad); number of heads; reel sizes; speed (ips combi-
nations); noise reduction; equalization (CIRC, NAB); mo-
tor(s), drive (solenoid, merchanical, servo); features including
sound-on-sound, sound-with-sound, sync, VU (NAB, Peak).

® Videotape/cartridge/cassette—playback, record, color,
black & white capability.

Also included is a complete list of companies with videodisk
prototypes, plus TED, the first consumer system on the mar-
ket by Teldec in German-speaking Europe.

Other key sections in this expanded 1975 edition, including
available information for Canada and Mexico:

® Manufacturers/Importers of Recording /Playback Equip-
ment—Name, address, phone, key personnel, brand names,
types of distribution, how product is manufactured (U.S. pro-
duced, imports; U.S. brand or imports; foreign brand).

® Services—Packaging Labeling (audio and/or video). De-
sign & Artwork; Printing & Lithographing; Custom Duplicators
(configurations grouped by audio & video); Duplicators/Mar-
keters (configurations, labels).

® Supplies—Empty Cartridge/Cassette/Ree) Manufac-
turers (chief product for audio, video equipment); Tape, Raw
& Blank Loaded, Manufacturers (configurations grouped by
audio & video, brand names); Tape Duplicating/Processing
Equipment Manufacturers (chief product for audio, video
equipment and brand names); Professional Tape Supplies
(chief product for audio, video equipment and brand names).

® Accessories, Tape, Manufacturers—Carrying and storage
cases, catalog services, head cleaners & demagnetizers,
leader tape, splicing tape.

® Store Fixtures & Merchandising Aids Manufacturers—
Browser boxes, display racks, divider cards.

Literally outgrowing the space available in this Sourcebook,
the expanded volume of listings for Manufacturers’ Represen-
tatives of Tape Playback/Recording Equipment, Supplies and
Accessories will appear in Billboard’s June 7 Consumer Elec-
tronics Show special Tape/Audio/Video section.

R LR e I e S N S T T A b 1 e i B e L 1T
BLANK TAPE SOFTWARE: Industry Estimates *

Retail Sales (Units) 7 of
1974 1973 Change
Cassettes 164,000,000 148,250,000 +10.6%
8-Tracks 22,700,000 18,200,000 +24.7%
Open-Reel 13,700,000 12,000,000 +14.2%
Totals 200,400,000 178,450,000 +12.3%
Factory Level (Dollars)
Cassettes $123,000,000 $100,100,000 +22.9%
8-Tracks 18,800,000 13,600,000 +38.2%
Open-Reel 22,200,000 17,500,000 +26.9%
Totals $164,000,000 $131,200,000 +25.0%
Share of Market
Units % of Dollars % of
1974 1973 Change 1974 1973 Change

81.8% 831% -13%  Cassettes 749% 763% -14%
114% 102% +1.2%  8Tracks 11.5% 104% +1.1%
68% 67% +0.1%  Open-Reel 13.6% 133% +03%

*Merchandising Week compilations; Billboard projections
using average dollar figures, per unit.

By STEPHEN TRAIMAN

Among information to be included—Name, address,
phone, personnel, branches, product (AUDIO home, auto &
portable recording/playback equipment; phone/tape & ra-
dio/tape combinations; blank loaded tape, accessories, dupli-
cating equipment; VIDEO recording/playback equipment,
blank loaded tape, accessories, duplicating equipment); lines
and territory covered; geographical listing by state, within
state by city.

The statistics highlighted for 1974 speak for themselves of
the continuing growth of most segments of the Tape/Audio/
Video industry, and particularly the rise of 8-track hardware
volume in all configurations, and resulting blank software in-
creases as well. Basic statistics are compiled by Billboard'’s
sister publication, Merchandising Week.

Although overall dollar volume for compact stereo and quad
systems was off slightly to about $265 million last year, units
with 8-track players rose more than 6 percent to 55 percent—
which means more than half of all compacts include a car-
tridge player. Rise in units with 8-track record capability was
even more dramatic, almost 10 percent to 13.5 percent—
nearly one of every seven systems now has this feature.

A considerable part of the increased dollar volume in port-
able tape recorder factory sales also is attributed to 8-track,
with the total up more than 9 percent to $343.3 million. Cas-
sette decks showed a slightly higher increase of nearly 10 per-
cent to about $51.5 million, while open reel decks were up
nearly 15 percent in dollar volume to almost $38.3 million.

AUTOSOUND

In the car stereo aftermarket (excluding original equipment
manufacturer installations that were down drastically due to
the dismal new car market), the situation is reversed. Overall
tape player only and tape player/radio combination unit vol-
ume is up, but cassette unit volume showed a 22 percent in-
crease in the overall ratio of 8-track to cassette—from 11.5:1
in 1973 to 9:1 last year. One big reason is a solid increase in
models offering the automatic reverse feature.

The increased sales of higher priced tape/radio combina-
tions, now 13.4 percent of total unit volume and up 72.5 per-
cent in units to 803,000 last year, also is seen in the increase
of in-dash mounts (up 5 percent to 20 percent of total). The
added security factor is the key here, as insurance is prohibi-
tive (if available at all) for the floor or under-dash models.

Along with the rise in tape player/radio units came a similar
4.5 decrease in the percentage of overall autosound units
with tape players only, to 46 percent. However, unit volume
for players only was still up more than 3 percent last year to
nearly 2.77 million and valued at over $117 million—a bigger
17.5 percent increase due in part to inflation. Dollar volume
for tape player/radio combos nearly doubled to more than
$34 million, resulting not only from inflation but also from the
increase in sophisticated AM/FM/FM multiplex, automatic re-
verse cassette and quad 8-track playback units.

BLANK SOFTWARE

With the average blank 8-track, cassette or open reel up
about 10 percent in price last year, solid gains in retail sales
unit volume for all configurations put dollar volume far ahead
as well (this excludes significant bulk and OEM sales.) The
economy is certainly one big reason for the continuing strong
growth in blank software volume, as more people out of work
have more leisure time at home. They are spending their dis-
posable income on the biggest dollar stretchers—which in-
clude blank tape despite the price increases of the past year.

Eight-track software sales paralleled or outstripped hard-
ware volume, with 22.7 million units sold at retail, up nearly
25 percent in one year, to increase their share of the total
market to 11.4 percent. At an average price at factory level of
about 83 cents, dollar volume was up more than 38 percent to
$18.8 million, posting a similar market share gainto 11.5 per-
cent. Cassette retail sales were also up—nearly 11 percent to
164 million units, although share of market dipped slightly to
about 22 percent. With the average price at factory level up to
about 75 cents, cassette dollars were up nearly 23 percent to
a solid $123 million, although market share was down slightly
to under 75 percent.

With open reel deck hardware volume up, software also
posted a gain of 14 percent in retail sales units to 13.7 million,
as share of market gained slightly to nearly 7 percent. With an
average reel carrying a $1.63 factory level price, dollar volume

K

was up almost 27 per cent to $22.2 million for a slight market
share gain to 13.5 percent.

The overall blank software picture continued on the bright
side, with a total 200.4 million retail sales units, a 12 percent
gain. Doliar volume was up even more significantly at factory
level—a 25 percent increase to $164 million.

MANUFACTURERS REPS

The expanded information from a growing number of man-
ufacturers' representative firms to be featured in Biliboard's
June 7 CES issue is indicative of the increasingly important
role these companies play in the industry. Electronics ship-
ments by rep firms increased 90 percent over two years ago,
according to a financial operating ratio survey of 174 member
firms of the Electronic Representatives Assn. (ERA) for fiscal
years ending from December 1973—June 1974.

ERA estimates its member salesmen sell $5.2 billion worth
of electronics products, based on survey information. Increas-
ing that figure by 40 percent to include non-member reps
brings the total industrywide sales figure of $8-9 billion of
products sold through rep firms in a $30-plus billion industry.

The consumer products group, with 23 firms reporting,
showed the greatest net profit, the lowest expenses, the larg-
est salary outlay (with salary level almost evenly divided be-
tween management and salesmen), and the largest number
of salesmen per firm. Net profit for the group was 9.8 percent,
with an average 5.7 percent commission paid and expenses of
$174,208 for 4.3 salesmen per firm. Sales to dealers ac-
counted for 77.1 percent of all sales volume. Average ship-
ments per salesmen were $788,461, and average commis-
sion per salesman was $44,883. Average expense per
salesman was $40,472 and profit per salesman was $4,411.

Also augmented in this edition are listings for Services, Sup-
plies, Accessories, Fixtures and Merchandising Aids, with a
particular focus on related video tape/ cartridge/cassette
companies that are looming closer to the home market.

Additional information in all categories, where available,
covers Canada and Mexico to make the 1975 edition a North
America Sourcebook. Extra copies are available at $1.50 each
postpaid from Billboard 1975 Tape/Audio/Video Market
Sourcebook, 1 Astor Plaza, New York, N.Y. 10036.

T T S S o Y e e S TR T T
TAPE HARDWARE: Industry Estimates »

Factory Sales (Units) % of
1974 1973 Change
Portable Tape
Recorders $343,300,000 $313,800,000 + 9.4%
Cassette Decks $ 51,447,000 $ 46,868,000 + 9.8%
Open Reel Decks $ 38,275,000 $ 33,376,000 +14.7%
Compact Systems  $265,000,000 $269,000,000 . - 1.5%
% with 8-track
players 55.0% 48.6% + 6.4%
% with 8-track
recorders 13.5% 4.0% + 9.5%
CAR STEREO (Aftermarket): Industry Estimates *
Unit Volume % of
1974 1973 Change
% with Tape
Player Only 46.1% 50.6% - 45%
2,763,234 2,646,380 + 33%
% with Tape
Player/Radio 13.4% 8.9% + 45%
803,196 465,470 +72.5%
% In-Dash Mount 20.0% 15.0% + 5.0%
Ratio 8-T: Cassette 91 11.5: -21.7%
Total Tape Units 3,566,430 3,111,850 +14.6%
Dollar Volume
Tape Players
Only $117,078,220 $ 99,662,670 +17.5%
Tape Player/
Radios 34,031,414 17,529,600 +94.1%
Total Dollars $151,110,965 $117,922,270 +28.2%

*Merchandising Week compilations; Billboard projections
using average dollar figures, per unit.
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MANUFACTURERS & IMPORTERS OF
RECORDING & PLAYBACK EQUIPMENT

The following is a Directory of Manufacturers & Importers of Audio & Video Recording & Playback Equipment.
The key to the abbreviations following the company listings is: (US) US produced, (1US) Import-US Brand, (1F) Imports-Foreign Brand.

A G S Electronics Inc., 2939 Eglinton Ave. E.,
Scarborough, Ont., Canada M1J 2E6. Tel
(416) 264-2553. Pres.. Morris Aboody: Sales
Mgr.: Jim Seguin; Adv. Mgr M.A. Willing.
Brand name: AGS.

Type of distribution: Direct from Manufac-
turer-to-Retailers, Independent Distributors.

A R Automatic Radio, see Automatic Radio.

Admiral Group. Rockwell Int’l, 1701 E. Woodfield
Rd., Schaumburg, IIl. 60172. Tei (312) 884-
2823. VP Audio Prods.: Jack Burke; Sales
Mgr.: Al St. George., Adv. Mgr.: P.E.
McNamara. (US, {US).

Brand name: Admiral

Type of distribution: Direct from Manufac-
turer-to-Retailers. Independent Distributors,
Factory-owned Branches, Manufacturers’ Rep-
resentatives.

Adonis, see Commodore Import.

Advance Transistor Co., 1201 Broadway. New
York, N.Y. 10001. Tet (212) 686-8843.
Brand name: Advance Transistor.

Advent Corp.. 195 Albany St., Cambridge. Mass.
02139. Tel: (617) 661-9500. Pres.. Henry E.
Kloss: Sales Mgr.: Frank Reed: Prod. Mgr.: An-
drew G. Petite. {US).

Brand name: Advent.
Type of distribution: Direct from Manufac-
turer-to-Retailers.

Afco Electronics Inc., 471 Roland Way. Oakland.
Calif. 94621. Tel. (415) 635-7000. Pres.- Er-
win L. Ferer; Sales Mgr. Jim Freeman; Adv.
Mgr.: Alfred Gross. (IUS).

Brand name: Afco.
Type of distribution: Direct from Manufac-
turer-to-Retailers, Independent Distributors.

Aiko Corp., 2020 W. 16 St., Broadview. Il
60153. Tel: (312) 261-0734. Pres.” Irving
Kryss; Sales Mgr.: Hy Foster; Adv. Mgr.: Frank
Dolik. {IF).

Brand name: Aiko.

Type of distribution: Factory-owned
Branches, Manutfacturers’ Representatives
Aiwa Int’l, 1 E. Wacker Dr.. Chicago, Ill. 60601.
Tel: (312) 467-5165.

Brand name: Aiwa.

Akai America Ltd., 2139 E. Del Amo Blvd., Com-
pton, Calif. 90220. Tel: (213) 537-3880. (IF).
Brand name: Akai.

Alaron, see B & B Import-Export.

Arrow Trading Co Inc.. 1115 Broadway, New
York, N.Y. 10010. Tel: (212) 2565-7688.
Brand name: Arrow.

Astar Trading Corp., 1225 Broadway. New York,
N.Y. 10001. Tel. (212) 685-8570.

Brand name: Astrasonic.

Astrasonic, see Astar Trading.

Astrex, see Unelco Electronics.

Astrocom /Marlux, PO Box 370. Oneonta, N.Y.
13820. Tel' (607) 432-1932.

Brand name: Astrocom/Marlux.

Audiotronics Corp., PO Box 3997, 7428 Bellaire
Ave., North Hollywood. Calif. 91609 Tel
(213) 765-2645, 875-3370. Contacts: D
Warner, C. Musson.

Brand name: Audiotronics

Audiovox Corp., 150 Marcus Blvd., Hauppage.
N.Y. 11787, Tel. (516) 231-7750 Pres.
John Shalam; VP, Sales & Adv. Mgr Martin
Novick. (IUS).

Brand name:Audiovox.
Type of distribution: Manufacturers’ Repre-
sentatives.

Automatc Radio. 2 Main St., Melrose, Mass.
02176. Tel. (617) 321-2300.

Brand names: AR Automatic Radio. Rally

Automatic Radio of Canada Ltd., 460 Coronation
Dr.. West Hill. Ont., Canada M1E 3H4. Tel:
{416) 284-6171. Pres. Al McLeod; VP Sales:
Art lceton.

Brand name: Automatic Radio.

Type of distribution: Direct from Manufac-
turer-to-Retailers. Independent Distributors,
Factory-owned Branches, Manufacturers’ Rep-
resentatives.

Azad Int’l Corp., 37 W. 26 St.. New York. N.Y
10010. Tel {212) 679-6666
Brand name: Tempest

BASF, LVR Video Recorder. Gottl. Daimlerstr  10.
68 Mannheim. GFR (West Germany) Contact
Dr. Ing. Karl Uhr.

Brand name: BASF

B & B Import-Export Inc , 185 Park St.. Troy. Mich.
48084 Tel (313) 585-8400. Pres. Emery |
Klemn, Sales Mgr.. Bernard Klein, Adv. Mgr
Alexander Ehrmann. (IUS}).

Brand names: Alaron. Rhapsody.
Type of distribution: Independent Distribu-
tors, Manufacturer’s Representatives

B & B Sales Inc, 211 N. Market, Shreveport. La.
71107 Tel (318) 222-9382
Brand name: Mecca.

B S R (USA) Ltd., Rt. 303. Blauvelt. NY 10913
Tel. (914) 358-6060.

Brand name: BSR/McDonald.

Bang & Olufsen of Amenica Inc., 2271 Devon Ave ,
Elk Grove Village, Ill. 60007. Tel (312) 595-
1320 Pres J H Trux: Sales Mgr. Harry Hor-
ning (IF).

Brand name: Bang & Olufsen

Bell & Howell Co , Audio Visual Prods Dwv, 7100
McCormick Rd, Chicago. Ill. 60645 Tel
{312) 673-3300
Brand name: Bell & Howell

Benjamin Electronic Sound Co . 40 Smith St.
Farmingdale. L.I.. N.Y. 11735 Tel (516}
694-7960
Brand Name: Concord

Bigston Corp. USA, 9829 W Berwyn Ave . Rose-
mont, I1l. 60018. Tel (312) 678-4035. Pres.
Kimitaka Sekiguchi, Nat'l Sales Mgr Joe Dt
Figlio. (IF)

Brand name: Bigston
Type of distribution: Manufacturers’ Repre-
sentatives

Boman Inds., 9300 Hall Rd . Downey. Calf
90241. Tel. {213) 869-4041
Brand names: Boman Astrosonix, Gibbs
Hammond
Type of distribution: Manufacturers’ Repre-
sentatives.

Bon Sonic, see Hanabashiya & Katone.
Broadmoor Inds. Ltd.. 1801 Touhy Ave . Elk Grove
Village, Il 60007 Tel (312) 437-2300.

Brand name: Broadmoor

Brother Int’l Corp , 680 Fifth Ave . New York. N Y,
10019 Tel  {212) 581-6262 Pres Max Hu-
gel. Exec VP & Adv Mgr R G. Ehrlich. Sales
Mgr." Falkon S. Davis
Brand Name: Brother
Type of distribution: Direct from Manufac-
turer-to-Retailers, Independent Distributors,

Charles Brown & Co. Inc., 34 W. 27 5t., New York,
N.Y. 10011. Tel: {212) 683-0802.

Brand name: Browni.

Browni, see Charles Brown.

Capehart Corp., 770 Lexington Ave.. New York,
N.Y. 10021. Tel: (212) 421-6070. Pres.:
Robert Kropp: Sales Mgr.: L. Murphy: Mkig.
Servs. Dir & Adv. Mgr.: Robert J. Higgins.
(US, 1US).

Brand names: Capehart. Dumont.
Type of distribution: Direct from Manufac-
turer-to-Retailers.

Car Tapes inc., 3180 Kelvin Ave., Chatsworth,
Calif. 91311, Tel: (213) 882-8722. Pres.:
Martin H. Livingston; Sales Mgr.: Glyn Hasal:
Adv. Mgr : Norman Ross.

Brand Name: Car Tapes.

Type of distribution: Direct from Manufac-
turer-to-Retailers, Independent Distributors.
Manufacturers” Representatives.

Channel Master, Ellenvilie, N.Y. 12428. Tel: (914)
647-5000.

Brand name: Channel Master.

Claricon. see Gladding-Claricon.

Clarion Corp. of America, 5500 Rosecrans Ave.,
Lawndale, Calif. 90260. Tel: (213) 973-
1100 Pres.: James LeVitus; Nat'l Sales Co-
ord.: Jerry Adler. (IF).

Brand name: Clarion.
Type of distribution: Direct from Manufac-
turer-to-Retailers.

Commodore Import Corp.. 507 Flushing Ave.,
Brooklyn. N.Y. 11205.Tel: {212)522-3407.
Brand names: Commodore, Adonis.

Concord Communications Systems, 40 Smith St.,
Farmingdale. N.Y 11735. Tel (516) 694-
7960.

Brand name: Concord.
(Also see Benjamin Electronic.)

Copal Div., Harry Gocho Ents. inc., 56-01 Queens
Blvd., Woodside, N.Y. 11377 Tel: (212)779-
5252.

Copycorder, see Magnetic Video Corp.

Coro SA. Bahia de Perula 80, Mexico 17, D.F.,
Menxico. Tel: 5-31-29-00.

Craig Corp., 921 W. Artesia Bivd.. Compton, Calif.
90220. Tel: {213) 537-1233. Pres.: Peter
Behrendt; VP Sales & Mkig.: Lauren Davis;
Mktg. Admin’r: Tim Hendrick: Adv. Mgr.-
John Romain.

Brand name: Craig.
Type of distribution: Direct from Manutac-
turer-to-Retailers, Independent Distributors.

Creative Disc Inc, 711 Fulton Ave. S., Mount Ver-
non, N.Y. 10550. Tel {914) 699-3993.
Brand names: Creative, Diamond.

Crown Int’'l, 1718 W. Mishawaka, Elkhart, Ind.
46514 Tel: (219) 294-5571. Pres.. Clarence
Moore; VP Mktg.: Clyde Moore; Consumer
Mktg. Dir. & Adv. Mgr.: James Beattie. (US)
Brand name: Crown Int’l.

Type of distribution: Direct from Manufac-
turer-to-Retailers, Manufacturers’ Representa-
tives.

Crown Radio Corp., 228 E. Harris Ave., South San
Francisco, Calif. 940B0. Tel: (415) 873-

0.

Brand names: Crown, Crownscriber.

Crownscriber, see Crown Radio.

Dejay Corp.. 39 Hayward St. Braintree. Mass
02184. Tel. (617) 773-3237.

Brand name: Dejay.

Diamond. see Creative Disc.

Dokorder Inc, 5430 Rosecrans Ave., Lawn-
dale. Calif. 90260. Tel: {213) 644-4421.
Pres.: H. Hiram Oye: VP Mktg. & Prod. Devel-
opment Arme Berg; VP Sales Barry Goldman
{IF).

Brand name: Dokorder.
Type of distribution: Manufacturers’ Repre-
sentatives.

Dual, see United Audio.

Dumont, see Capehart Co.

Dyn Electronics Inc., 3095 NW 77 Ave.. Miami,
Fla. 33122. Tel: (305) 592-6710.

Brand name: Dyn.

Electra Radio Corp., 75 New Hook Rd.. Bayonne.

N.J. 07002. Tel (201) 436-7337.

Brand name: Electra Radio.

Type of distribution: Manufacturers’ Repre-
sentatives.

Electro Brand Inc., 4234 W. Drummond Pl . Che-
cago. Ill. 60639. Tel- (312) 227-0500.
Brand Name: Electro Brand
Type of distribution: Manufacturers’ Repre-
sentatives.

Electrochome Lid.. 809 Wellington St. N.. Kitch-
ener. Ont.. Canada N2H 5L6. Tel. 744-7111
Brand name: Electrohome.

Electrophonic Corp. of America. 2777 Summer St.,
Stamford. Conn. 06905 Tel {203) 327-
2900
Brand name: Electrophonic

Elpa Mktg. Inds Inc., Thorens & Atlantic Aves.,
New Hyde Park, N Y. 11040 Tel: (516) 746-
3002 Pres E L.Childs; Sales Mgr C.L Hen-
drickson; Adv Mgr.. S.M. Berman (US. IF)
Brand namae: Ferrograph
Type of distribution: Manufacturer’'s Repre-
sentatives

Emerson Radio (Div. of Major Electronics Corp ),
5802 Third Ave . Brooklyn. N Y. 11220 Tel
(212) 680-7000.

Brand name: Emerson

Empire Ultrasonics Ltd . 902 E Hazelwood Ave.,
Rahway. N J. 07065 Tel (201) 388-8229
Brand name: Empire

Far Eastern Research Labs Inc . 8749 Shirley Ave..
Northnidge, Calif 91324 Tel (213) 993-
9101 Pres. R Williams. Nat'l Sales Mgr
Louis Perlin. (IUS)

Brand name: Xtal.
Type of distribution: Manufacturers Repre-
sentatives.

Federal Transistor Co Inc . 5333 McConnell Ave .
Los Angeles, Calif 90066 Tel' {213) 391-
5245
Brand name: Federal.

Ferrograph, see Elpa Mkig

Fisher Radio, 11-40 45 Rd . Long Island City, N Y
11101 Tel (212) 937-2100.

Brand name: Fisher

Arthur Fulmer Co., 260 Monroe Ave., Memphis,
Tenn. 38103 Te! (901)525-5711 Pres Ar-
thur Fulmer Jr.. Sales Mgr Ron Edmundson.
(1US)

Brand name: Arthur Fulmer

Type of distribution: Direct from Manufac-

turer-to-Retailers.

G T E Sylvania inc , 700 Ellicott St . Batavia, N.Y
14020 Tel (716) 343-3470.
Brand name: Sylvania

General Electric. Audio Electronics Prods. Dept.,
Electronics Park. Syracuse, N.Y. 13201. Tel:
(315) 456-0123. Gen. Mgr.: Paul W. Van Or-
den; Sales Mgr.: Charles Gustafson: Sales Ad-
min‘r: Alan R. Walter; Adv. Mgr Norman
Huey.

Brand name: General Electric.
Type of distribution: Direct from Manufac-
turer-to-Retailers.

Gibbs, see Boman Inds.

Gladding-Claricon Inc., Gladding-Audio Div.. 633
Dowd Ave.. Elizabeth, N.J. 07201. Tel- (201)
289-4600.

Brand name: Claricon.

Glenburn Corp.. 4 North St.. Waldwick. N.J.

07463. Tel. (201) 445-9600.

Brand name: Glenburn.

Type of distribution: Manufacturers’ Repre-
sentatives.

Globe Dists.. 883 44 St., Brooklyn, N.Y. 11220.
Tel: (212) 854.2206. Pres.: M. Salamon:
Sales Mgr.: R. Winkler. (US. IF).

Type of distribution: Direct from Manufac-
turer-to-Retailers, Independent Distributors.

Gran Prix Electronics-Dick Proctor Imports, 108
Madison St., St. Louis, Mo. 63102. Tel (314)
621-3314. Pres.: Dick Proctor; Sales Mgr .
Ron Richter. (IUS).

Brand name: Gran Prix.
Type of distribution: Manufacturers’ Repre-
sentatives.

Grundig by Amerex Electronics Inc., 40 Kero Rd.,
Carlstadt, N.J. 07072. Tel: {201) 935-6300.
Brand name: Grundig

Hammond, see Boman Inds.

Hanabashiya Ltd.. 39 W. 28 St., New York, N.Y.
10001. Tel: (212) 683-2090.

Brand name: Bon Sonic.

Harman/ Kardon Inc., 56 Ames Court, Plainview,
L.I.. N.Y. 11803. Tel (516)681-4000. Pres.:
Robert Greenberg. Sales Mgr.: Leonard Du-
gow; Adv./Communications Mgr. Stephan
Phillips.

Brand name: Harman/Kardon.

Heath Co., Benton Harbor., Mich. 49022. Tel:
(616) 983-3961.

Brand name: Heath.

Hervic Electronics. 1508 Cotner Ave., Los Angeles,
Calif. 90025. Tel: (213) 478-5086. Pres.:
William Herskovic; Stellavox Sales Mgr.: Ger-
ald Sindell. (IF).

Brand name: Stellavox.

Hitachi Sales Corp. of America. 401 W. Artesia
Blvd.. Compton, Calif. 90220. Tel: {213) 537-
8383.

Brand name: Hitachi.

| C P Lid., 350 Fifth Ave . New York, N Y. 10001.
Tel. {212) 997-8980.

Brand name: ICP.

| D I, see Intand Dynatronics.

1/0 Metrics Corp.. 1050 Stewart Ave.. Sunnyvale,
Calif. 94086. Tel: (415) 732-6310. Pres.: Pe-
ter Wohimut.

| V C, see international Video Corp.

Import Dists. Buying Serv. Inc., 871 Folsom St..
San Francisco. Calif. 94107. Tel. (415) 956-
4151.

Inland Dynatronics Inc.. 10 Horizon Bivd., South
Hackensack. N.J. 07606. Tel- (201) 641-
3600. Pres : D.H. Bein, VP Consumer Sales.
Maurice J. Powers.

Brand name: |DI.
Type of distribution: Manufacturers’ Repre-
sentatives.

International Video Corp., 990 Almanor Ave.,
Sunnyvale, Calif. 94086, Tel: (408) 738-
3900. Pres.: M.A. Moscarello. Sales Mgr.:
G.G. Heitel: Adv. Mgr.: Carter Elliott. (US}.
Brand name: IVC.

J 1L Corp. of America Inc., 1000 E. Del Amo Bivd.,
Carson, Calif. 90746. Tel' (213) 5637-7310
Pres. Glenn W Nickell; VP Sales & Adv. Mgr -
Al Kovac.

Brand name: JIL
Type of distribution: Manufacturers’ Repre-
sentatives.

J V C America Inc . 50-35 56 Rd., Maspeth, N.Y.
11378. Tel. (212) 392-7100 Pres : M. Fu-
ruta; Sales Mgr. Harry Elias. Nat'| Mdse
Mgr.. Bob Walker. (IUS)

Brand name: JVC.
Type of distributon: Factory-owned Branches.

Javelin Electronics, 6357 Anzona Circle, Los An-
geles. Calif. 90045. Tel. (213) 641-4490
Pres. Dr. F.P. Burns: Sales Mgr . D.T. Heckel:
Adv Mgr. Judy Pomerantz (US, 1US)
Brand name: Javelin

Julette, see Topp Electronics.

Katone Coip., 1182 Broadway. New York, N.Y.
10001. Tek: (212) 889-6240
Brand name: Bon Sonic

Kenwood Electronics Inc., 15777 S. Broadway.
Gardena, Calif. 90248 Tel (213)323-1400.
Brand Name: Kenwood.

Kraco Ents. Inc., 2411 N. Santa Fe Ave , Compton,
Calif. 90224 Tel. (213) 774-2550. 639-
0666. Pres
Steve Kraines; Adv Dir. Art Shinbo. (IUS).
Brand name: Kraco
Type of distribution: Manufacturers’ Repre-
sentatives

Lafayette Radio Electromics., 111 Jericho Tnpk .
Syosset, NY 11733 Tel (516) 921-7700
Brand name: Lafayette

Lake Electronics, 2418 N Milwaukee Ave.. Chi-
cago. lll. 60647 Tel (312) 342-6030

Lear Jet Stereo Inc . 6868 S. Plumer. Tucson. Ariz
85706 Tel (602) 294-4461
Brand name: Lear Jet.

Type of distribution: Manufacturers’ Repre-
sentatives

Lioyd’s Electronics . 180 Raritan Center Pkwy . Ed:-
son. N.J 08817. Tel {201) 225-2030
Brand name: Lioyd's

M C A Disco-Vision Inc . 100 Unwversity Plaza. Uni-
versal City. Cahf 91608 Tel (213} 985-
4321 Pres. John Findlater

M D R, see Magnetic Disc Rec'g

M G A Div.. Mitsubishi Int'l Corp . 7045 N Ridge-
way Ave., Lincolnwood, Ill. 60645 Tel (312}
973-2000.

Brand name: MGA

M P Audio Corp ., Fairfield , Conn 06430. Tel
(203) 268-2385 Pres M Paneyko. (US)
Brand name: MP Audio

Magnadyne Corp . PO Box 5365. Zip 90749:
20545 S Belshaw Ave . Carson. Calf.
90746. Tel (213) 639-2200. LA Tel 774-
6600.

Brand name: Magnadyne.
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Magnavox Co., 1700 Magnavox Way, Fort Wayne,
Ind. 46804. Tel: (219) 432-6511.
Brand name: Magnavox.

Magnetic Disc Rec'g. Auf der Schanz 44, D-85
Nurnberg-Reicelsdorf. GFR. Contacts: Hans &
Erich Rabe.

Brand name: MDR.

Magnetic Video Corp., 23434 Industrial Park
Court, Farmington Hills, Mich. 48024. Tel-
(313) 477-6066. Pres.. Andre A. Blay; VP: L.
Nichoison: Sales & Adv. Mgr.: Robert Van-
degrift. (IUS).

Brand name: Copycorder.
Type of distribution: Independent Distribu-
tors.

Marantz. see Superscope Inc.

Marlin Radio Corp., 1180 Sylvan Ave. Linden,
N.J. 07036. Tel: (201) 381-9100: NYC Tel:
{212) 686-8630.

Brand name: Marlin.

Martel Electronics. 1556 130 St , Gardena. Calif.
90249. Tel* (213) 321-9167, 532-5720.
Mason Camera & Electronic Corp.. 40 W. 27 St.,

New York, N.Y. 10001. Tel: {212) 889-7555.

Curtis Mathes Sales Co.. PO Box 5610. Dallas. Tex.
75222 Tel: (214) 675-2294.
Brand name: Curtis Mathes.

Matsushita Electric Corp. of America, Pan Am
Bldg.. 200 Park Ave., New York. N.Y. 10017.
Tel: (212) 973-5700; Video Systems Div Tel.
{212) 973-8760.

Brand names: Panasonic. Technics by Pana-
sonic.

Mayfair Sound Prods., 666 W. Kinzie St., Chicago,
1l. 60610. Tel. {312) 243-8050.

Brand name: Mayfair.

Mecca, see B&B Sales.

Medallion Automotive Prods.. (div. of Midland Int'l
Corp.). 1137 Saline St., North Kansas City,
Mo. 64116. Tel: (B16) 474-0770.

Brand name: Medallion.

Metro Sound, 11144 Weddington St., North Holly-
wood, Calif. 91601. Tel: (213) 877-5577.
Pres.. Raiph Slotnick: VP & Adv. Mgr.: Syd Ju-
rin; Sales Mgr.: Don Arnsan. (IF).

Brand name: Metro Sound. .

Type of distribution: Direct from Manufac-
turer-to-Retailers, Independent Distributors,
Manufacturers’ Representatives.

Midland Int'l Corp.. 1909 Vernon St., North Kan-
sas City, Mo. 64116. Tel: (816) 842-0511.
Pres.- John W. Lane; Adv. Mgr.: Paul F. Norris.
(IUS).

Brand name: Midiand Int'{.

Miida Electronics Inc., 14 Henderson Dr.. West
Caldwell, N.J. 07006. Tet: (201) 575-9302.
Pres.: Henry Yoshida; Sales Mgr.: Ronald J.
Frare; Sales Co-ord.; Eugene Soyka. (IF).
Brand name: Miida
Type of distribution: Manufacturers’ Repre-
sentatives.

Motorola Inc., Automotive Sound Prods.. 3401 W.
Grand Ave., Frankfin Park, Ill. 60131. Tel:
(312) 625-6000.

Brand name: Motorola.

Muntz Canada Ltd., 1149 Pioneer Rd.. Burlington,
Ont., Canada L7M YN7. Tel: (416) 639-5373.
Pres.- David Hoffman. Sales Mgr.. K.W
McArthur; Adv. Mgr.. Murray Hoffman. (IF)
Brand name: Muntz.

Type of distribution: Direct from Manufac-
turer-t0-Retailers.

Nagra Magnetics Rec’rs Inc.. 19 W. 44 St., New
York, N.Y. 10036. Tel. {212) 661-8066.
Pres.: Stefan Kudelski; Sales Mgr. D. Notto,
Adv. Mgr L. Selznick. (IF)

Brand name: Nagra.
Type of distribution; Direct from Manutac-
turer-to-Retailers.

Nakamichi Research (USA) Inc.. 220 Westbury
Ave., Carle Place. L.I., N.Y. 11514 Tel (516)
333-5440. Pres.. E. Nakamichi: Mktg. & Adv.
Mgr : Ted Nakamichi; Sales Mgr.: T Akiyama.
(IF).

Brand name: Nakamichi. .
Type of distribution: Diract from Manufac-
turer-to-Retailers

National Electronics, 10501 NW Seventh Ave..
Miami, Fla 33138. Tel (305) 751-8571
Brand name: Riviera.

Newcomb Audio Prods. Co , 12881 Bradley Ave.,
Sylmar. Calif. 91342 Tel. (213) 367-1921
Brand name: Newcomb

NordMende, see Sterling Hi-Fidelity

Norelco. see Philips.

North American Philips, 100 E. 42 St., New York,
N.Y. 10017. Tel: {212) 697-3600. VP Corp.
Development: Robert Cavanagh.

Olson Electronics. 260 S. Forge St., Akron, Ohio
44308B. Tel: {216) 535-1800.

Brand name: Olson.

Olympic Int’l Ltd., 89-89 Union Tnpk., Glendale,
N.Y. 11227. Tel: (212) 261-9300.

Brand name: Olympic.

Otari Corp.. 981 Industrial Rd., San Carlos, Calif.
94070. Tel: (415) 593-1648. Pres.. M. Take-
kawa; Mkig. & Sales Mgr.: Brian Trankle; Adv.
Mgr.: David R. McClurg. {IF).

Brand name: Otari.
Type of distribution: Manufacturers’ Repre-
sentatives.

Panasonic, see Matsushita.

Panorama Radio & Electronics, 30 E. 33 St., New
York, N.Y. 10016. Tel: {212) 236-6816.
Peerless Telerad Inc.. 37-15 61 St., Woodside,
N.Y. 11377. Tel. (212) 779-1515.

Brand name: Peerless.

Philips Broadcast Equip. Corp., 1 Philips Pkwy.,
Montvale, N.J. 07645. Tel. {201) 391-1000.
Brand name: Noreico.

Pioneer. see Pioneer Electronics of America & US
Pioneer.

Pioneer Electronics of America, 1555 E. Del Amo

Bivd.. Carson, Calif 90049. Tel' (213) 639-
5050. Pres.: John F. Doyle: VP Sales: Stephen
E. Solot. (IF).
Brand name: Pioneer (Electronics of America).
Type of distribution: Direct from Manufac-
turer-to-Retailers, Independent Distributors,
Manufacturers’ Representatives.

R C A Parts & Accessories. 2000 Clements Bridge
Rd., Deptford, N.J. 08096. Tel: (609) 963-
8000 x PT586. Sales Mgr.: K.T. Giebel; Adv.
& Sales Promo. Mgr.. A.D. Ricketti. (IUS).
Brand name: RCA.

Type of distribution: Independent Distribu-
tors.

R C A SelectaVision, 30 Rockefeller Plaza, New
York, N.Y. 10020. VP Videodisk Opns.: Rich-
ard Sonnenfeldt.

Brand name: RCA SelectaVision.

R S C, see Royal Sound Co.

Radio Shack. a Tandy Corp. Co.. 2617 W. Seventh
St., Fort Worth, Tex. 76107. Tel: 335-3711,
Pres.: Lewis Kornfeld; Sales Mgr.: Bernard Ap-
pel; Adv. Mgr.: Larry Blostein; Pub. Co-ord.:
Hy Siegel. (1US).

Brand name: Realistic.
Type of distribution: Direct from Manutac-
turer-to-Retailers.

Rally. see Automatic Radio.

Ramson Trading Co. Inc., 1185 Broadway, New
York, N.Y. 10001. Tel: {212) 679-9066.
Brand name: Sublime.

Ranger. see Tenna Corp.

Realistic. see Radio Shack.

Realtone, see Soundesign Corp.

Revox Corp., 155 Michael Dr., Syosset. N.Y.
11791, Tel. (516) 364-1900. Pres.: Colin
Hammond: VP Mktg., Sales & Adv. Mgr.: Pe-
ter Giddings.

Brand name: Revox.

Rhapsody, see B&B Import-Export.

Riviera, see Nationat Electronics.

Ross Electronics {div. of Morris Electronics), 441 N.
Kilbourn, Chicago, lIl. 60624. Tel (312) 376-
9660.

Brand name: Ross

Royal Sound Co. Inc., 409 N. Main St.. Freeport,
N.Y. 11520 Tel: (516) 868-2880. Pres.
Mervin A. Dayan. (US, IUS).

Brand name: RSC.

Type of distribution: Direct from Manufac-
turer-to-Retailer, Manufacturers’ Representa-
tives.

S A B A USA, William Pany Co.. 724 N Seventh
St.. Allentown., Pa. 18102 Tel (215} 821-
8984, Owner & Sales Mgr.. William Pany_ {IF).
Brand name: SABA.

Type of distribution: Direct from Manufac-
turer-to-Retailers.

Sankyo Seiki {America) Inc., 149 Fifth Ave.. New
York. N.Y 10010. Tel (212) 260-0200. VP.
Y. Takeda: Sales & Adv. Mgr.: Gene Schil-
linger. (IUS, IF).
Brand name: Sankyo.
Type of distribution: Direct from Manufac-
turer-to-Retailers, Manufacturers’ Representa-
tives

Lawrence Kraines. VP Sales |

or information on
specific models,
by configuration,
see section
beginning page 27
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Sansui Electronics Corp.. 55-11 Queens Blvd ,
Woodside. N Y. 11377.Tel: (212} 779-5300
Exec. VP. Hiroshi Tada: Sales Mgr Bernard
Bernstein. (IF).

Brand name: Sansui.
Type of distribution: Manufacturers’ Repre-
sentatives.

Sanyo Electric Inc., Consumer Electronics Div .
1200 W. Artesia Blvd . Compton, Caif.
90220. Tel' (213) 537-5830; Video Div. Tel
{213) 537-5830 x 265
Brand name: Sanyo.

Type of distribution: Manufacturers’ Repre-
sentatives.

Sharp Electronics Corp . 10 Keystone Pl., Paramus,
N.J. 07652 Tel (201) 265-5600. Pres.-K.
Saitoh; Exec VP W H Anderson, VP Sales
C.N. Daigneault, Audio Sales Mgr. C Gates:
Mktg. Commumications Mgr. C.S. Grill. 1US,
IF).

Brand name: Sharp.
Type of distribution: Manufacturers” Repre-
sentatives

Shibaden Corp. of America. 58-25 Brooklyn
Queens Expwy.. Woodside, N Y. 11377. Tel.
(212) 898-1261.

Brand name: Shibaden.

Solar Sound Systems Inc., 339 Fifth Ave.. New
York, N.Y. 10016. Tel (212) 689-5730
Brand name: Solar.

Sony Corp. of America, 9 W. 57 St, New York,
N.Y. 10019 Tel: (212)371-5800. Pres. Har-
vey Schein.

Brand name: Sony.
(Also see Superscope Inc ).

Soundesign Corp., 34 Exchange Pl.. Jersey City,
N.J. 07302. Tel {201) 434-1050.

Brand names: Soundesign, Realtone.

Soundlite Systems Inc., 6940 Valjean St., Van
Nuys, Calif. 91406. Tel' (213) 997-9633
Pres.: S. Lazerson, VP & Sales Mgr.: Bruce
Lazerson: Adv. Mgr. H. Trimble. {(IUS).
Brand name: Soundiite.

Type of distribution: Drrect from Manufac-
turer-to-Retailers, Independent Distributors.

Stellavox, see Hervic Electronics.

Sterling Hi-Fidelity Inc., 22-20 40 Ave , Long Is-
land City, N.Y. 11101.Tel. (212) 361-8989.
Brand name: NordMende.

Lynn Stewart Co.. 439 E. lllinois St.. Chicago. III.
60611. Tel (312) 664-1515

Sublime, see Ramson Trading.

Superior Electronics Inc.. Consumer Prods. Div.,
1330 Trans-Canada Hwy. S., Dorval. P.Q,
Canada H9P 1HB8. Tel (514) 683-6331 Bd.
Chm.: Richard Golick, Pres.: Stanley J. Plot-
nick; Mkgt. Dir.: F. Lawrence Plotnick; Sales
Mgr.: G. Denis Magnon; Adv. Prod'n Mgr
Mike Moscovitch.

Brand names: Superior, Nakamichi.
Type of distribution: Direct from Manufac-
turer-to-Retailers, independent Distributors.

Superscope Inc.. 8150 Vineland Ave., Sun Valley,
Calif. 91352. Tel: (213) 767-9750. Pres." Jo-
seph S. Tushinsky; VP Corporate Sales: Paul
Markoff. (1US).

Brand names: Superscope, Marantz, Sony.
Type of distribution: Independent Distribu-
tors. Factory-owned Branches, Manufacturers’
Representatives.

Sylvania, see GTE Sylvania.

Tandberg of America Inc., Labriola Court. Armonk.
N.Y. 10504. Tel. {914) 273-9150; NYC Tel:
(212) 892-7010.

Brand name: Tandberg.
Type of distribution: Manufacturers’ Repre-
sentatives.

Tape-Athon Corp., 502 S. Isis. Inglewood, Calif.
90301. Tel: (213) 776-6933. Pres.- David J.
Anthony; Sales Mgr.: Wally Rubin; Adv. Mgr.:
H.J. Halvorson. (US).

Brand name: Tape-Athon,
Type of distribution: Independent Distribu-
tors, Manufacturers’ Representatives.

Teac Corp. of America, 7733 Telegraph Rd., Mon-
tebello, Calif. 90640. Tel: (213} 726-0303.
Pres.: George DeRado: Sales Mgr.: Dave Oren;
Adv. Mgr.. Charles Overstreet.

Brand name: Teac.
Type of distribution: Manufacturers’ Repre-
sentatives.

Technics by Panasonic, see Matsushita.

Teldec (TED). Heussweg 25, D-2000 Hamburg 19,
GFR (West Germany) Videodisk Mgr.. Herbert
Kollisch.

Telex Communications Inc., 9600 Aldrich Ave. S.,
Minneapolis, Minn. 55420. Tel- (612) 884-
4051. Pres.. Ansel Kleiman: Sales Mgr.- Harry
Vance; Adv. Dir.: Peter Schwarz; Adv. Mgr.-
Terry Longville. (US).

Brand name: Telex.
Type of distribution: Manutacturers’ Repre-
sentatives.

Tempest, see Azad Int'l.

Tenna Corp., 19201 Cranwood Pkwy.. Cleveland.,
Ohio 44128.Tel: (216)475-1400 Pres. Ron
White; Sales Mgr: Don Blech; Adv. Mgr.:
John Hoder. (IUS).

Brand names: Tenna, Ranger.

Type of distribution: Direct from Manufac-
turer-to-Retailers, Independent Distributors,
Manufacturers’ Representatives.

Thomson CSF, Domaine de Corbeville, 91401 Or-
say. France. Contact- Georges Broussard.

3 M Co., Mincom Div., 3M Center, St. Paul, Minn.
65101. Tel: (612) 733-1110. Pres: R.M.
Herzog: Sales Mgr.: B.R. Boatman; PR Super-
visor: Clyde Donaldson. (US, 1US).

Brand name: Wollensak.
Type of distribution: Manufacturers’ Rep-
resenatives.

Topp Electronics Inc., 4201 NW 77 Ave.. Miami,
Fla. 33166. Tel: (305) 592-3700 Pres - Louis
Topp: Sales Co-ord & Adv. Mgr. Selwyn
Kent; Sales Mgrs.: Charles Kates, David Kron-
feld. (US. 1US).

Brand name: Juliette.
Type of distribution: Factory-owned
Branches, Manufacturers’ Representatives.

Toshiba America Inc., 280 Park Ave., New York.
N.Y. 10017. Tel: (212) 557-0200.
Brand name: Toshiba.

U S Pioneer Electronics Corp.. 75 Oxford Dr., Moo-
nachie, N.J. 07074. Tel. (201) 440-8100.
Brand name: (US) Pioneer.

Uher of America Inc.. 621 S. Hindry Ave., Ingle-
wood, Cahf. 90301. Tel (213) 649-3272
Brand name: Uher.

tUnelco Electronics Corp., 9570 Berger Rd , Colum-
bia, Md. 21046. Tel (301) 461-1900. Pres..
Joe Schafer I, VP Mkig., Sales & Adv. Mgr.-
Clayton Webb. (US).
Brand name: Astrex.
Type of distribution: Direct from Manufac-
turer-to-Retailers, Manufacturers’ Representa-
tives.

Unisonic Prods. Corp.. 1115 Broadway, New York.
N.Y. 10019. Tel: {212) 255-5364.
Brand name: Unisonic.

United Audio Prods. Inc.. 120 S. Columbus Ave.,
Mount Vernon, N.Y. 10553. Tel: (914) 664-
6211.

Brand name: Dual.

V-M Corp.. PO Box 1247. Benton Harbor, Mich.
49022. Tel: (616) 925-8841
Brand name: Voice of Music

Voice of Music, see V-M Corp

Webcor Electrorics (div. of US Inds. Inc.). 1815
Troy St.. New Albany, Ind. 47150. Tel: (812)
948-9281.

Brand name: Webcor.

Weltron Div.. LCA Corp.. 260 Bethpage Spagnoh
Rd.. Melville, NY 11746 Tel- (516) 293-
4400 Pres Dan Jacobson; VP &Adv. Mgr.
Pratt Winston. (IUS)

Brand name: Weltron
Type of distribution: Independent Distribu-
tors.

Wilson Electronics Corp., 1201 Broadway, New
York, N.Y. 10001 Tel (212) 689-6650.
Brand name: Wilson

Windsor Inds. Inc. 122 Dupont St. Plainview,
N.Y. 11803. Tel (516) 931-2100 Pres. Da-
vid Fink, Sales & Adv Mgr Micky Hiller.
{IUS)
Brand name: Windsor.
Type of distribution: Direct from Manufac-
turer-to-Retailers, Manufacturers’ Representa-
tives.

Wollensak. see 3M Co.
X-tal, see Far Eastern Research.

Yamaha Int'l Corp., PO Box 6600. Buena Park,
Calif. 90620. Tel: (714) 522-9011.
Brand name: Yamaha.

Zenith Radio Corp , 1900 N. Austin Ave., Chicago,
Ill. 60639. Tel (312) 745-5035. Pres. John
J. Nevin, Sales Mgr. Walter C. Fisher; Adv.
Mgr . Gordon G. Hurt: Videodisk Mgr.. George
Schupp {US. 1US).
Brand name: Zenith.
Type of distribution: Independent & Subsidi-
ary Distributors
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Introducing Maxell

Ultra Dynamic backcoated/
open reel tape.

Satisfy your most demand-
ing customers and

your accountant, too.

We just improved Maxell Ultra
Dynamic tape.

The new carbon backcoating gives
Maxell Ultra Dynamic tape the reli-
ability and audio performance the pros
demand. While keeping a 20-30,000
Hertz range, it virtually eliminates wow,
flutter, dropouts, edge damage and
erratic traction.

In non-technical terms, it means
your customers will get better sound.

So they'll come back for more Maxell Ultra
Dynamic tape. You'll like that. Just ask
your accountant.

Maxell Corporation of America,
Moonachie, New Jersey 07074. Also avail-
able in Canada.

maxeil.

For a sound future.
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Design
& Artwork

ARIZONA

® PHOENIX (Area Code 602)

S & K Linear Prods. Inc., 915 N. Fourth St. Zip
85004. Tel: 252-6878. Contact. Larry Drane.
Home office: New York. N.Y., Linear Prods.
Inc.

ARKANSAS

* FORT SMITH (Area Code 501)

Accent Corp., 2103 S. "H’* St. Zip: 72901. Tel:
782-5051. Pres.: James L. Baldwin; VP: Roy
J. Morris.

CALIFORNIA

¢ CAMPBELL (Area Code 408)

Audio/Tek Inc., 503-F Vandell Way. Zip: 95008.
Tel: 378-5586. Pres.: Robert W. Kratt.

¢ COSTA MESA (Area Code 714)~

Audio Dynamic Ents. Inc., 1281 Logan St., Bldg.
A. Zip: 92626, Tel: 549-2271. Pres.: Gene
Edwards; Gen. Mgr. Frank Andres; Sales
Mgr.: Fred Wallace.

¢ FRESNO (Area Code 209)

California Recs. (div. of California Antists Corp.). PO
Box 11474. Zip: 93773. Tel: 222-8702.
Pres.: Ray Camacho; Gen. Mgr.: Jose Cruz;
Sales Mgr.: Mingo Cervantes.

® IRVINE (Area Code 714)

T D K Electronics Corp.. 17072 Daimler St Zip.
92705. Tel: 557-3460. Sales Mgr.: Sandy
Cohen.

Home office: Garden City, L.I., N.Y.

* LOS ANGELES METROPOLITAN AREA
(Area Code 213)

Album Graphics Inc., 530 N. Larchmont Blvd. Zip-
90004. Tel: 462-0821. Gen. Mgr.: Edward
Dwyer; Sales Mgr.: Jim Palmer.

Home office: Chicago. IIl.

Anrtrex Corp., 1560 N. La Brea. Suite M, Hollywood
90028. Tel: 466-8019. Pres. & Gen. Mgr.-
Arthur H. Benson.

Branch: Palm Springs, Calif.. Creative Minds
inc.

Cadet Recs. Inc., 5810 S. Normandie Ave. Zip:
90044. Tel: 753-5121. Pres.: Jules Bihari;
Tape & Cartridge Div. Mgr.: Donald B. Macmil-
lan; Sales Mgr.- Robert Herrington.

Branch: Park Ridge. N.J.

Container-Kraft Inc.. 8321 De Celis PI.. Sepulveda
91343. Tel: 893-9721. Pres.: A.M. Garson;
Gen. Mgr.: E. Sundiam: Sales Mgr.: Harry
Krigsman,

DAKInds. Inc., 10845 Van Owen St., North Holly-
wood 91605. WATS Tel: (800) 423-2636
Pres. & Gen. & Sales Mgr.: Drew Alan Kaplan.

E M C Corp., 7000 Santa Monica Blvd. Zip-
90038. Tel: 463-3282. Gen. Mgr.: Jerome
Greenfield; Sales Mgr.- Don Ciminelli.

Gemini Rec’g, PO Box 8310. Universal City
91608. Tel: 851-3010. Owner John Hick-
man; Gen. Mgr.: Bianca V. Blazso.

Hope Street Studio, 805": Brent Ave.. South Pasa-
dena 91030. Tel: 441-3044. Pres Van Web-
ster.

Horseshoe Prod'ns. 3713 Fanwood Ave.. Long
Beach 90808. Tel: 429-1700.

Home office: South Bend, Ind.

Kommitee Ents.. 1054B Duncan, Manhattan
Beach 90266. Tel: 372-0780. Pres.: Gary
Young. Branch: 2220 Gates Ave., Redondo
Beach 90278. Tel: 542-8283.

More Music Ents. Inc.. 5315 Laurel Canyon Blvd .
Suite 200. North Hollywood 91607. Tel: 985-
3300. Pres.: Jay Stevens; VP & Gen. & Sales
Mgr.: Ron Lewis Branch: 6684 Charing St..
Simi Valley 93063. Tel: 882-5000.

Music Mktg. Int’l Inc., PO Box 390. Hollywood
90028. Tel: 469-0165. Pres. Buz Wilburn,
Gen. Mgr.. Janina Jones.

Paramount-West Ents., 8010 Second St, Para-
mount 90723 Tel 531-6000. Pres. & Gen. &
Sales Mgr.: D.W. Galiffa.

Queens Litho Creative Studio, 4852 Tuxedo Terr.,
Hollywood 90028. Tel. 466-4288. Creative
Dir.: Gienn Ross
Home office: New York. N Y., Queens Litho-
graphing Corp

Shorewood Packaging Corp.. 1830 Glendale Bivd.
Zip: 90026. Tel. 660-3043. Sales Mgr.- Bob
Weiner.

Home office: New York. N Y.

TAPE SERVICES

Sound Alike Music Corp.. 6330 Arizona Circle. Zip:
90069. Tel: 273-7080. Pres. Richard Taxe:
Gen. & Office Mgr.. Harriett Moss; Sales Mgr.
Rick Ward.

Superscope Inc., Tape Dupl’g Div., 455 Fox St Zip
91340. Tel: 365-1191. Gen. Mgr - Ned
Padwa; Nat'| Sales Mgr.: Ron Newswander.

® PALM SPRINGS (Area Code 714)

Creative Minds Inc., 68080 Hermasillo. Zip:
92262. Tel: 327-8752. Gen. Mgr.: Howard
Wormser.

Home office: Hollywood {Los Angeles Metro-
politan Area), Calif., Artrex Corp.

* SACRAMENTO (Area Code 916)

Bill Rase Prod'ns Inc.. 955 Venture Court. Zip:
95825. Tel. 929-9181. Pres., & Gen. & Sales
Mgr.: Bill Rase.

* SANFRANCISCO & BAY
AREA (Area Code 415)

Airamid Design, 450 Linden St. Zip: 94102. Tel:
861-9659. Pres. & Gen. Mgr.- Michael Cot-
ten.

Conlan Creative Lithographers, 1655 Folsom St.
Zip: 94103. Tel: 431-7373. Pres.: Robert D.
Conlan; Sales Mgr.: Richard T Conlan.

Mantra Corp., 2207 S. El Camino Real, San Mateo
94403. Tel- 574-1500. Pres.: George Wood-
ley; Mktg. Dir. & Gen. Mgr.: Paul W.
Schofield; Sales Mgr.: Janice de Pasquale.

Media One, 10 Davis Dr.. Belmont 94002 Tel
593-1052. Partners: Charles King, Ronald
Turner.

Newcomb Rec’g Studio, 4834 Bissell Ave.. Rich-
mond 94805. Tel 233-7487. Owner W.S.
Newcomb.

Undercover Graphics. 2707 Mathews St., Berkeley
94702. Tet: 841-B395. Pres.: Leslie
Girouard: Gen. Mgr : Barbara Staples; Sales
Mgr./Dir.: Larry Paul.

® SANTA CLARA (Area Code 408)

Recording Specialties Inc.. 2971 Corvin Dr. Zip:
95051. Tel: 739-7201. Pres.: Michael P.
Papp: Gen. Mgr.: David H. Porter.

COLORADO

* DENVER (Area Code 303)

Audicom Corp., 995 S. Clermont St. Zip: 80222.
Tel. 757-3377. Pres. & Gen. Mgr. Jack H.
Dunham; Chief Eng.: David C Howard.

CONNECTICUT

¢ UNION CITY (Area Code 203)

A_ C. Hampson Printing Co. Inc., 168 City Hill St.
Zip 06770. Tel: 729-2294. Pres.: A.C.
Hampson; Gen. Mgr.: A.D. Hampson; Sales
Mgr : A. Payne

FLORIDA

¢ MIAMI METROPOLITAN AREA
(Area Code 305)

Criteria Rec’g Studios Inc., 1755 NE 149 St.
North Miami 33161, Tel: 947-5611. Pres.
Mack Emerman: Gen. Mgr.. Edie Murphy:
Sales Mgr.: Margie Curry.

Kapco Inc.. 9340 Carlyle Ave.. Surfside 33154,
Tel. 861-7536. Pres. & Gen. Mgr. Carmen
Kapper; Sales Mgr.: A. Parodi.

South Eastern Recs. Mfg. Corp., 4380 NW 128
St.. Opa Locka 33054. Tel 685-6211. Pres.:
Matthew San Martin, Gen. Mgr.. Manuel
Buigas: Sales Mgr.: Jose Serra.

¢ ORLANDO AREA (Area Code 305)

Magretix Corp.. 770 W. Bay St., Winter Garden
32787. Tel' 656-4494. Pres.. John Lory:
Gen. Mgr.: Jim Baker; Sales Mgr.: Bob Frie-
feld.

GEORGIA

® ATLANTA METROPOLITAN
AREA (Area Code 404}

W. D. Bailey & Assocs.. 3287A LaVenture Dr.,
Chambiee 30341 Tel 451-7048. Gen Mgr.
William D Bailey Jr
Home office: Clarence, N.Y.. Mark Educa-
tional Rec'gs Inc.

Data-Linear Prods tnc., 1823 E. John Wesley Ave.,
College Park 30337. Tel: 761-5919 Contact
Robert M. Ingrassia.

Home office: New York. N.Y., Linear Prods
Inc.

Project 70 Audio Servs . 1127 Spring St NW Zip
30309. Tel. 874-5232/2638 Gen & Sales
Mgr. Jerry L. Connell.

Wonder Graphics Inc.. PO Box 77287. Zip
30309. Tel 874-2481. Pres J. Flournoy
Holmes, VP & Gen Mgr.. David M. Holmes.

ptanstichl
needle guide
gives yéumore

i More set model numbers . . . More hard-to-find
needle types . . . More cross reference information

More of everything you need to make the sale
Become a PFANSTIEHL DEALER and you’ll be able
to sell more LONG PROFIT Replacement Needles.

Planatieh

WRITE TODAY FOR INFORMATION
ON YOUR LETTERHEAD

3300 WASHINGTON ST./BOX 498 / WAUKEGAN, ILL. 60085

ILLINOIS

¢ CHICAGO METROPOLITAN AREA
(Area Code 312)

Album Graphics Inc.. 745 N. Dearborn St. Zip
60610. Tel: 642-9161. Pres.. Donald W. Kos-
terka; Sales Mgr.: James A. Ladwig. Plant:
1950 N. Ruby St., Melrose Park 60160. Tel
344-9100. Gen. Mgr.: Donald W. Kosterka
Branch: Los Angeles, Calif.; New York, N.Y.

Customn Audio Inc.. 110 S. River Rd., Des Plaines
60016. Tel: 298-6680. Pres.: Paul Luttgens;
Gen. Mgr : Mike Jaffe.

Dunn Design Group, Hot Tomato Div., PO Box 744,
Skokie 60076. Tel 676-3722. Pres.: Bill
Dunn.

International Rec’g Corp.. 1649 W. Evergreen. Zip:
60622. Tel: 227-2000. Pres.: Jerome V.
Man; Gen. Mgr.: Bill Beyer. Sales Mgr.- L.
March.

Media Five, 712 Glenwood. Glenview 60026. Tel:
729-7180. Gen. Mgr.: William A. Little Ili.
Home office: Kankakee, Ill., Imperial Int’l
Learning Corp.

Programming Technologies Inc., 215 W. Chicago
Ave. Zip' 60610. Tel: 787-2700. Pres.: Wil-
liam P. Bennett; Gen. Mgr. Stanley J. Roy.

T D K Electronics Corp., 2906 W. Peterson Ave.
Zip: 60645. Tel 973-1222. Sales Mgr.. Tom
Ebeling.

Home office: Garden City, L.I., N.Y.

Universal Audio Inc. (sub. of Pentagon Inds. Inc.}.
4751 N. Olcott Ave. Zip: 60656, Tel: 867-
4363. Pres.: Tom Horton; Gen. Mgr.. Charles
Wheeler; Sales Mgr.: Bill Holtane.

® KANKAKEE (Area Code 815)

Imperial Int’l Learning Corp.. PO Box 548, Rt. 45
S. Zip: 60901. Tel: 933-7735. Pres.: Spencer
A. Barnard:; Sales Mgr.. G.T. Searles; Sec’y-
Treas.: F.R. Ringfelt.
Branch: Glenview (Chicago Metropolitan
Area). lll., Media Five.

® LIBERTYVILLE (Area Code 312)

Plynth Ltd., Box 537. 117 Rockland Rd. Zip
60048. Tel- 362-4060. Pres.: Tom lzzo; Gen.
Mgr.- Patrick McBride; Sales Mgr.: Ron Leslie.

® QUINCY (Area Code 217)

Armageddon Graphics, 611 Spring St. Zip
62301. Tel: 224-1659. Gen. Mgr.: Fred Tie-
ken; Gen. Mgr.: Donna Doss.

® ROCKFORD (Area Code 815)

Carter Corp.. 1916 11 St. Zip: 61108. Tel 397-
3200. Pres.: R.L. Fleming: Gen. Mgr.. G.L.
McCammond; Sales/Promo. Mgr.: S.L. Flem-
ing.

INDIANA

® SOUTH BEND (Area Code 219)
Horseshoe Prod'ns. 3510 Langley Dr. Zip: 46614
Tel- 291-3262. Owner. Webb Foley: Mgr.:
Ruth Brown.
Branches: Long Beach (Los Angeles Metro-
politan Area). Calif.; Nashville, Tenn.

IOWA

® CARLISLE (Area Code 515)
Kajac Rec. Corp., 155 First St. Zip- 50047. Tel:

989-0794. Pres.: Harold L. Luick; Sales Mgr.-
Jim Robinson.

® COUNCIL BLUFFS (Area Code 712)
Liberty /UA Tape Dupl'g Inc.. 2101 S. 35 St Zip

51501. Tel 328-8060. Gen. Mgr.: Marvin L.
King; Sales Mgr.. Jim Cook.

KENTUCKY

® LOUISVILLE (Area Code 502)

Allen Martin Prod'ns Inc.. PO Box 99035, 9701
Taylorsville Rd. Zip. 40299 Tel. 267-9658
Pres.: Ray Allen; Gen. & Sales Mgr.. Hardy
Martin: Chief Eng.: Bob Ernspiker.

LOUISIANA

® RUSTON (Area Code 318)

Americana Rec’g Studios, 707-709 W. California.
Zip. 71270. Tel. 255-0287. Pres. Roger W.
Lawson Jr ; Chief Eng.. Philip R. Lawson; Ass’t
Eng.: F H. Abernathy.

MARYLAND

® KENSINGTON (Area Code 301)

Omega Rec'g Servs., 10518 Connecticut Ave Zip
20795, Tel 946-4686. Owner & Studio
Mgr.: W.R Yesbek Jr , Chief Eng.: J W Frey

® SILVER SPRING (Area Code 301)

D B Rec'g Studios Inc., 8037 13 St. Zip 20910.
Tel 589-5192, Washington. D.C Tel- (202)
333-7474 Pres Jules M Damian; VP & Gen
& Sales Mgr. Robert H Williams.

® SUITLAND (Area Code 301}

Audio-Video Concepts inc . 5408 Silver Hill Rd ,
Suite 501 Zip 20028 Tel 568-5836 Pres
& Sales Mgr Edward P Helvey Jr . Gen
Mgr  John Caughman.

MASSACHUSETTS

® BOSTON METROPOLITAN AREA
(Area Code 617)

Continental Rec’gs inc. 12 lrving Sq.. Framing-
ham 01701 Tel 879-2430. Pres. & Sales
Mgr.- L Damiel Flynn, Gen Mgr John F.
Flynn

Fleetwood Rec'g Co Inc., 321 Revere St Revere
02151.Tel 289-6800 Pres Vincent P. Giar-
russo; Gen. Mgr.- Raymond Samora; Sales
Mgr  Victor Mancini.

Branch: New York. N.Y.. Fleetwood Mktg.
Group.
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® CHICOPEE (Area Code 413)

Robert Bator & Assocs , 40 Marion St. Zip: 01013
Tel 592-1789.

MICHIGAN

¢ DEARBORN (Area Code 313)

New Directions Inc.. 5539 Schaefer. Zip- 48126.
Tel: 584-1770. Pres.: Jack Wolak; Gen. Mgr..
Zbigniew Kopacz: Sales Mgr : Kenneth Pytlak.

® DETROIT METROPOLITAN AREA
(Area Code 313)

Graphic Design Inc.. 23800 Amber, Warren
480B9. Tel. 758-0480. Pres.: R.G. Heppard:
Gen. Mgr.: Norah Gonyou; Sales Mgr. J.M.
Breazeale.

Pioneer Rec’g Studio Inc , 20014 James Couzens
Hwy. Zip 48235. Tel' 341-5868. Pres. &
Gen. Mgr.. Gary A. Rubin; Sales Mgr.: Bob
Meloche

Video Group Inc., 77 W. Canfield. Zip: 48201. Tel-
833-6420. Pres.: Sidney A. Lutz; Gen. Mgr.:
John C. Fallon; Sales Mgr. Jake Tauber.

MISSOURI

¢ ST. LOUIS AREA (Area Code 314)

K B K Rec’g Studios, 1147 Villaview. Manchester
63011. Tel. 225-5661. Pres. Kent Kester-
son; Gen. Mgr.. Jim Lake: Sales Mgr.. Marilyn
Kesterson,

Sea Cruise Prod’'ns, PO Box 11387. Zip: 63105.
Tel" 771-7467. 776-3410. Pres. & Gen.
Mgr.: Ken Keene; Sales Mgr. Tom Pallardy.

NEVADA

® LAS VEGAS (Area Code 702)

Global Prod'ns {(member of Greyhound Exposition
Servs.), 1624 Mojave Rd. Zip: 89104, Tel
457-2376. Pres.: Billy Graham; VP Mktg.:
James M. McEntire; Sales Mgr.: R. Woods.
{Video tape only)

NEW JERSEY

* BLOOMFIELD (Area Code 201)

Peerless Vid-Tronic Corp., 60 West St. Zip: 07003.
Tel: 429-8600. Pres. Herbert J. Ravis; Sales
Mgr.. Gerry Geller.

¢ CAMDEN (Area Code 609)

Recorded Publ’'ns Labs. {(div. of Recorded Publ'ns
Mfg. Co. Inc.), 1136 State St. Zip: 08105.
Tet: 963-3000: Philadelphia Tel {215) 922-
8558. Pres.: Edward J. Goodman; VP Opns..
David H. Goodman. Gen. Mgr . Ernest W. Mer-
ker; Sales Mgr.: Pat Landon.

Branch: New York, N.Y.

® EAST ORANGE (Area Code 201)
Maranta Music Ents. Inc., c/o Creative Dynamics
Inc.. 57 S. Walnut St. Zip: 07018. Tel 675-
5288. Gen. Mgr.: John Byrd.
Home office: Wyckoff. N.J.

® PARK RIDGE (Area Code 201)

Cadet Recs. Inc., PO Box 176. Zip. 07656. Tel:
391-3676; NYC Tel. (212) 349-3900. Gen.
Mgr.: -R. Herrington.

Home office: Los Angeles, Calif.

® WYCKOFF (Area Code 201)

Maranta Music Ents Inc.. PO Box 9. Zip 07481.
Pres. & Gen. Mgr. Clancy Morales
Branch: East Orange, N J.

NEW YORK

® CLARENCE (Area Code 716)

Mark Educational Rec’gs Inc., 10815 Bodine Rd
Zip: 14031. Tel. 759-2600. Pres.: Vincent S,
Morette.

Branch: Chamblee (Atlanta Metropolitan
Area), Ga., W.D. Balley & Assocs.

* FARMINGDALE, L.I. {Area Code 516)

Pressure Sensitive Tape & Label Corp.. 135
Schmitt Bivd. Zip. 11735. Tel 293-7300.
Pres. Dan Cooper: Gen. Mgr : Mike Cooper;
Sales Mgr.: Frank Camp.

¢ GARDEN CITY, L.i. {Area Code 516)

T D K Electronics Corp.. 755 Eastgate Bivd Zip
11530. Tel. 746-0880. Pres - S Okiyama,
Mkig. Mgr.. Ken Kohda; Sales Mgr Bud Bar-

ger
Branches: Irvine, Calif., Chicago. IIl.

® NEWYORK METROPOLITAN
AREA (Area Code 212}

A. D. Adams Advertising Inc.. 145 E 52 St Zip
10022. Tel- 755-0845 Pres.. A.D. Adams
Branch: Woodbury. L., N.Y.

Adwar Video Corp . 100 Fifth Ave Zip 10011 Tel
691-0976 Pres Samuel Adwar. Gen Mgr
Howard Mandel, Sales Mgr.. Richard Roth.

Album Graphics Inc., 35 W 53 St Zip 10019.
Tel: 489-0793 VP Mktg Richard Block;
Sales Mgr. John Maranov
Home office: Chicago, IIl

George Alexander Group Inc. 35-25 Prince St.,
Flushing 11354, Tel 886-5600 Pres Kev
Devejian.

Apon Rec Co Inc, PO Box 3082, Steinway Sta .
Long Istand City 11103. Tel 721-5599 Pres.
& Gen. Mgr - Andrew M Poncic, Sales Mgr
Don Zemann

James Bell Graphic DesignInc , 114 E 2B St Zip
10016. Tel 683-3280 Pres. James Bell.

Ely Besalel Ltd , 156 E 52 St Zip 10022. Tel
759-7820. Pres.: Ely Besalel; Sales Rep. P J
Garrone.

Disc Communications Ltd., 743 Fifth Ave Zip
10022 Tel 371-0390 Pres Charles E.
Blake.

Fleetwood Mktg. Group, 120E. 56 St Zip. 10022
Tel: 688-7979 Gen. & Sales Mgr. Glen We-
sen.

Home office: Revere (Boston Metropolitan
Area), Mass., Fleetwood Rec’g Co Inc

Further Along Prod’'ns Inc.. 24 Horatio St., 3rd fl.
Zip: 10014, Tel: 675-0992. Pres.: Joe
McHugh.

Stephen P. Haas Advertising. 24 W. 57 St. Zip:
10019. Tel- 245.8938. Pres.: Stephen Haas.

Lee-Myles Assocs. Inc., 160 E. 56 St. Zip: 10022,
Tel- 758-3232. Pres.” Robert M. Miller.

Linear Prods. Inc., 37 W. 20 St. Zip: 10011. Tel-
255-2917. Pres.: Robent Irwin; Sales Mgr.:
Philip R. Diamond.

Branches: Phoenix, Ariz, S&K Linear Prods.
Inc.; College Park (Atlanta Metropolitan Area),
Ga., Data-Linear Prods. Inc.; Cincinnati, Ohio.

Mac Murray Press Inc.. 10 Jones St. Zip: 10014.
Tel: 924-1530. Pres. & Gen. & Sales Mgr.:
Max Finesmith.

Joe McHugh. see Further Along Prod'ns Inc.

Music Agency, 888 Eighth Ave. Zip: 10019. Tel:
765-2154. Pres. Jay Leipzig: Gen. Mgr : Joel
H. Borowka.

Progressive Label & Litho Co., 286 Stanhope St..
Brooklyn 11237. Tel: 497-2320. Pres.: Je-
rome J. Rood: VP & Gen. Mgr.. Bernard Stein.

Queens Lithographing Corp.. 52-35 Barnett Ave.,
Lond lIsland City 11104, Tel. 457-7700.
Pres.- Jack Hecht: VP Eric Kaltman; Sales
Mgr.. Jerry Sanders.

Branch: Los Angeles, Calif.. Queeens Litho
Creative Studio.

Recorded Publ'ns Labs. (div. of Recorded Publ'ns
Mtg. Co. Inc.). 2 Penn Plaza, Suite 1500. Zip:
10001. Tel: 868-3115. Gen. Mgr.: David H.
Goodman; Sales Mgr.: Pat Landon
Home office: Camden, N.J.

Reeves/ Teletape Corp., 708 Third Ave. Zip:
10017. Tel: 573-8600. Pres.: Richard E. Rie-
del: Exec. VP: John J. Natale; VP & Dir.: Haz-
ard E. Reeves Jr.; VP Mkig. & Sales: James R.
Hartzer.

Shorewood Packaging Corp., 10 E. 53 St. Zip:
10022. Tel: 371-1500. Pres.: Paul Shore; VP
Mktg.: Floyd S. Glinert.

Branch: Los Angeles, Calif.
Int’l branch: Canada.

Syntonic Research Inc.. 175 Fifth Ave. Zip: 10010.
Tel. 243-5434. Pres.- 1.S. Teibel; Gen. Mgr..
M. Crown. Sales Mgr.: Michael Kron.

Tr-Lon Color Lithographers Ltd., 54 W. 21 St. Zip:
10010. Tel. 255-6140. Pres.: Morris Strick-
ler; Sales Mgr.: David Strickler.

® UTICA (Area Code 315)

Oneida Video Audio Tape Cassette Corp.. 760 Blan-
dina St. Zip: 13501. Tel: 735-6187. Pres.
Stantey Markowski: Gen. Mgr. Joyce Mark-
owski; Sales Mgr.: Mike Cristalli.

® WOODBURY, L.I. (Area Code 516)

A. D. Adams Advertising Inc.. Chemical Bank Bldg.
Zip: 11797. Tel: 692-5044. Gen. Mgr.:
George M. Kovacs.

Home office: New York, N.Y.

OHIO

® CINCINNATI (Area Code 513}

Artist's Rec’g Co. Inc., 320 Mill St. Zip: 45215,
Tel: 761-0011. Gen. Mgr.: Carrol Rawlings.

Linear Prods. Inc., 226 E. Eighth St. Zip: 45202,
Tel. 721-1918. Contact: Pat ‘orders.

Home office: New York, N.Y.

Queen City Album Inc., 2832 Spring Grove Ave.
Zip- 45225, Tel: 681-8400. Pres.: Edward R.
Bosken; Gen. Mgr.: Ken Martin; Sales Mgr.
Joe Sluter.

Rite Rec. Prod'ns Inc., 9745 Lockland Rd. Zip:
45215, Tel: 733-5533. Pres.” Carl J Burk-
hardt; Gen. Mgr.: Bob Bowery; Sales Mgr..
Philip Burkhardt.

® COLUMBUS (Area Code 614)

Graphics of Columbus Inc.. 5211 N High St. Zip:
43214, Tel- 846-6126. Pres.: R.G. Kindred;
VP M.L. Kindred.

® DAYTON (Area Code 513)

Film Assocs. Inc . 4600 S. Dixie Hwy. Zip. 45439,
Tel 293-2164. Pres. E Raymond Arn.

OKLAHOMA

* OKLAHOMA CITY (Area Code 405)

OkartInc., 1 NE Seventh St. Zip 73103. Tel 236-
5946. Pres.: Mickey Sherman: Gen. Mgr.-
Joey Nichols, Sales Mgr Randy Sherman.

® TULSA (Area Code 918)

International Teaching Tapes. 4235 S. Memorial
Zip 74145, Tel: 622-5288 Audio/Sales
Mgr.. Sonny Gray.

PENNSYLVANIA

¢ NORRISTOWN AREA (Area Code 215)

Audio Visual Communications Inc., 435 Crooked
Ln.. King of Prussia 19406. Tel: 272-8500.
Pres. J. Ulnch; VP & Gen. Mgr. J. But-
terworth, Sales Mgr. J Ballantyne, Studio
Mgr.. Harold Sacks

¢ PITTSBURGH (Area Code 412)

Chatham Communications Inc. PO Box 11. Zip:
15230. Tel- 471-3113 Pres.. Thomas E.
Morgan: Sales Mgr.- T. James Nagle

¢ SCRANTON (Area Code 717)

Keystone Printed Specialties Co Inc . 321 Pear St.
Zip. 18505 Tel 346-1761. 961-3878 Pres
& Gen Mgr . Phiip G Fischer Jr . VP & Sales
Mgr. Martin C. Fischer

TENNESSEE

* BURNS (Area Code 615)

Studios of Esther Lee, Box 462. Rt. 1 Zip 37029
Tel 670-4024 Pres. Esther Lee Sizemore;
Office Mgr  John C. Ross.

* FAYETTEVILLE (Area Code 615)

Kim-Pat Ents. PO Box 654, Hillwood Dr. Zip
37334. Tel 433-2323 Pres.. Bill Trigg.

¢ MEMPHIS (Area Code 901)

Cenotaph, 2693 Union Ave. Ext Zip. 38112. Tel
458-4421 x 401. Pres. & Sales Mgr. Carole
R. Manning.
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Privilege Rec. Co.. Pres.: Terry Manning; see Ceno-
taph

Ted Reynolds; Sales Mgr.: John Knox. (Audio
only)

Swdio Eight, Bldg. VI. No. 106, 3001 Red Hill
Ave. Zip: 92626. Tel: 979-0440. Pres.. R.B

APE SERVICES

® LOS ANGELES METROPOLITAN
AREA (Area Code 213)

Creative Packaging Co. (div. of Eli Lilly & Co),
11704 Wilshire Blvd., Suite 232 Zip: 90025.

Tel: 478-9891. (Audio only)

River City Review, 312 S. Pauline St. Zip: 38104. f !
Home office: Indianapolis. Ind

Tel: 725-5959. Pres © James M. Godown;
Gen. Mgr.: Jim Moran. Sales Mgr.: David L.
Wharton.

Stanton: Gen Mgr.: Erich von Brochter, Sales
¢ CAMPBELL (Area Code 408) Mgr.: Jerry L. Higgins: Film Editor: Megan

Audio/Tek Inc.. 503-F Vandell Way. Zip: 95008 Waldron. (Video only)
Tel: 378-5586. Pres.. Robert W. Kratt. {Audio

* MORRISTOWN (Area Code 615) only)

Album Co. of America, PO Box 374. Zip: 37814. COSTA MESA (Area Code 714)
Tel: 681-3486. Pres. & Gen. Mgr.. Hatl Audio Dynamic Ents. Inc., 1281 Logan St., Bidg.
McGaha: Sales Mgr.: C. McGaha. A Zip: 92626. Tel: 549-2271. Pres.: Gene
Edwards: Gen. Mgr.. Frank Andres; Sales
® NASHVILLE AREA (Area Code 615) Mgr.: Fred Wallace. {Audio only)
B B L Int’l, see Betty Cox Customer Serv
Chuck Chellman Co. Inc., 900 17 Ave. S., Suite
205. Zip: 37212, Tel: 329-9256. Pres.
Chuck Cheflman
Betty Cox Customer Serv., 2621 Pleasent Green
Rd. Zip: 37214 Tel: 883-7276 Pres. Betty
Cox lLarimer; Gen. Mgr.: Brian R Larimer;
Sales Mgr.. Mrs. C. Pardue. Branch: BBL Int'l,
248 Oid Hickory Estates, Madison 37115,
Tel: 865-0084
Horseshoe Prod'ns, Apollo Bldg . 108 Oak Valley
Dr. Zip: 37207. Tel: 226-3333.
Home office: South Bend, Ind
Nashville Int’i Corp., 1006 17 Ave S.Zip: 37212,
Tel: 254-1049. Pres. & Gen. Mgr.: Reggie M
Churchwell: Sales Mgr.- Ron Coats
Pinwheel Art & Photography Studios Inc., 1211 16
Ave. S. Zip: 37212. Tel: 385-05670. Pres
Herb Burnette

Abbey Tape Dupl'rs. 5358 Cartwright Ave.. North
Hollywood 91601, Tel: 877-3136. Owner &
Gen. Mgr.: Norman C. Cooke. (Audio only)

Cadet Recs. Inc.. 5810 S. Normandie Ave. Zip:
90044 Tel: 753-5121. Pres.: Jules Bihari;
T ics Corp., 17072 Daimler St. Zi Tape & Cartnidge Div. Mgr.: Donald B. Macmil-
D§2E7l8gm1?:|:s 5;;?3460 Sale:la;’ Sanldpy lan; Saies Mgr.. Robert Herrington. {Audio
Cohen. {Audio only) only)
Home office: Garden City. L.1., N.Y Branch: Park Ridge, N.J

E M C Corp.. 7000 Santa Monica Blvd. Zip:

90038. Tel: 463-3282 Geg. Mgr.: Jerome
Greenfield; Sales Mgr.: Don Ciminelh

.

IR el Home office: St. Paul. Minn

Radio Central Tape Dupl'rs, 427 W. Fifth St. Zip
90013. Tel: 626-9891. Pres.: David B. Sigler;
Gen. Mgr.. Carl Hampson. {Audio only)

TEXAS

® DALLAS (Area Code 214)

Shaunagraphics, 7027 Twin Hills Ave Zip
75231 Tel: 691-0001 Gen. Mgr.: David
Tanner; Sales Mgr.: Shauna Howard
Home office: Gainesville, Tex
Prod'ns (sales office only)

® GAINESVILLE (Area Code 817)
Tanden Prod'ns, PO Box 382. Zip 76240. Tel
665-4026 Pres.: Bobby Dennis; Gen. Mgr
David Tanner, Sales Mgr.. Shauna Howard
{Sales office only}
Design studio: Dallas. Tex.. Shaunagraphics.

* ODESSA (Area Code 915)

imperial Entertainment Co.. 305 E. 17 Zip
79761. Tel: 332-2834. Owner & Gen Mgr
Gary W. Rowe

® WACO (Area Code 817)

Creative Communications Inc., 920 N Valley Milis
Zip. 76710. Tel: 776-1230. Pres.. Curtis B.
Adams.

Tanden

INTRODUCING
THE KING
WHO FEEDS
HIMSELF.

UTAH

® PROVO (Area Code 801)

Enterprise One Communications Agency. 35 N
University Ave. Zip: 84601 Tel: 373-4781
Pres. & Gen. Mgr.: Stan Bronson: Sales Mgr
Milt Fietcher

Listener's Digest Servs. inc.. PO Box 299. Zip
84601 Tel: 373-3456. Pres. & Gen. Mgr
Kaye L. Jensen: Sales Mgr.: Dean Robinson
Branch: Sound Concepts Studio, 108 W. Cen-
ter. Zip: 84601, Tel: 375-7333. Gen. Mgr
Kaye L. Jensen: Sales Mgrs.: Ronald Jeppe-
sen, Michael Jensen

Media Prod'n Div.. Brigham Young Univ , Motion
Picture Studios. Zip. B4601. Tel 374-1211
Gen. Mgr.. Darrel J. Monson; Assoc. Dir. &
Sales Mgr.- Harold R. Hickman

Sound Concepts Studio, see Listener's Digest
Servs. Inc

® SALT LAKE CITY (Area Code 801)

Bonneville Int'l Corp.. 130 Social Hall Ave. Zip
84111 Tel: 524-2621 Pres.: Arch L. Mad-
sen; Gen. Mgr.. Dick Alsop; Prod’'n Dir. &
Sales Mgr.- Dave Michelsen.

D RCCorp.. 3319 S. 300 West. Zip: 84115 Tel:
487-3724, 484-7771. Pres. & Gen. Mgr
Randal S. Chase; Sales Mgr.. Irel L. Chase

advog11g ‘S.61 ‘92 iddY

VIRGINIA

¢ NORFOLK (Area Code 804)

Tarzac Entertainment Ents., 638 Muskogee Ave
Zip: 23509. Tel: 853-2304. Pres.. Gen. &
Sales Mgr.: Ronald C. Wagener

¢ RESTON (Area Code 703)

National Trend-In Corp., 1870 Michael Faraday Dr
Zip: 22090. Tel: 437-7183. Pres.: John L.
Humphreys: Sales Mgr.. Jeff Swanson

WEST VIRGINIA

® GLENVILLE (Area Code 304)

Stevens Media Studio, PO Box 48, 204 E. Main St.
Zip: 26351. Tel: 462-5470 Pres.. Steve
Nichols; Entertainment VP: Lee Harbert

WISCONSIN

¢ ELKHART LAKE (Area Code 414)

Sohn Mfg. Inc., 54 West St. Zip 53020. Tel: 876-
3361. Pres.: W.J. Beaudry

® SAUK CITY (Area Code 608)

American Music Corp., 123 Water St. Zip: 53583.
Tel: 643-3304. Pres.” Jim Kirchstein; Sales
Mgr.. Marie Neeley

‘ The new King Self-Feed Cassette Winder-
See it position, load and eject blank or pre-recorded tape cassettes.

Packaging

1 d
&Labeling [© xinG
World leader in tape tailoring :syst;ems
King Instrument Corporation
Brand new castle: 80 Turnpike Road, Westboro, Massachusetts 01581, U.S.A.
Phone (617) 366-9141 / Telex 94-8485

ARIZONA

® TUCSON (Area Code 602)

Kyric Corp., 1530 W. Sage St. Zip- 85704. Tel
297-1661 Pres. & Sales Mgr.. Keyvan Mokh-
tarian. {Audio only)

CALIFORNIA

e ANAHEIM (Area Code 714)

C I MInc, 1132 N. Magnolia. Zip. 92801 Tel
821-9990. Pres.: Arthur Reynolds; Gen. Mgr.

All King Instruments are manufactured under one or more of the following U.S. patents:
U.S. Pat. Nos. 3637153, 3753834, 3787270, 3737358, 3717314, 3753335, 3825461. Other U.S. and foreign patents pending.

www_americanradiohistorv. com
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Maruin Roberts & Assocs. Inc., 9171 Wilshire
Blvd., Beverly Hills 90210 Tet 273-0381.
Pres.. Mantin Roberts: Gen. Mgr.- G Wells;
Sales Mgr. Robert Loper. {Audio only)

Sound Alike Music Corp., 6330 Arizona Circle. Zip
90069. Tel- 273-7080. Pres.: Richard Taxe;
Gen. & Office Mgr.: Harriett Moss: Sales Mgr
Rick Ward. (Audio only)

Sundaze Music, PO Box 66, Manhattan Beach
90266: 2605 Vanderbilt Ln., Redondo Beach
90278. Tet: 372-0780. 542-4431. Pres..
Gary Young: Gen. Mgrs.. Tom Bullard, Ed Car-
dinali; Sales Mgrs.: Rolf Erickson, Frank
Musso. (Audic & video)

Universal Tape Corp. Inc., 821 E. Artesia Bivd.,
Carson 90746. Tel: 327-3203 Pres.: Edward
0. Praeger. (Audio & video)

Viewlex-Monarch Tape Dupl'g (sub. of Viewlex
Inc.). 3416-20 Vineyard Ave. Zip 90016. Tel
731-2228. Gen. Mgr.. Nate DuRoff. Asst
Gen. Mgr.: John Williams.

Nat'{ sales office: New York. N.Y., Viewlex
Custom Servs.

Whitney Tape Dupl’rs {div. of Whitney Rec’g Studio
Inc.), 1305 W Glenoaks Blvd., Glendale
91201. Tel: 245-0181. Pres. & Gen. Mgr.:
Lorin J. Whitney.

® MOUNTAIN VIEW (Area Code 415)

ta 2 (div. of Television Assocs. Inc.). 2410 Charles-
ton Rd. Zip: 94043. Tel: 967-6040. Pres.: Ed-
ward C. Caristone; Sales Mgr.. Richard B.
Switzer. {Video only)

¢ SACRAMENTO (Area Code 916)

Bill Rase Prod'ns Inc.. 955 Venture Court. Zip:
95825. Tel: 929-9181. Pres. & Gen. & Sales
Mgr.: Bill Rase. (Audio only}

® SAN FRANCISCO & BAY
AREA (Area Code 415)

Cory Sound Co.. 440 Brannan St. Zip: 94107 Tel.
543-0449. Pres.- George Cory, VP & Prod'n
Mgr.: Phillip C. Markinson; VP Sales: Lou Sin-
clair. (Audio only)

Mantra Corp., 2207 S. El Camino Real, San Mateo
94403. Tel: 574-1500. Pres. George Wood-
fey: Mktg. Dir. & Gen. Mgr.. Paul W.
Schofield; Sales Mgr.: Janice de Pasquale
(Audio & video)

¢ SANTA CLARA (Area Code 408)

Recording Specialties Inc.. 2971 Corvin Dr. Zip.
95051. Tel: 739-7201. Pres." Michael P.
Papp; Gen. Mgr. David H. Porter. (Audio only}

COLORADO

* DENVER (Area Code 303)

Audicom Corp.. 995 S. Clermont. Zip: B0222. Tel:
757-3377. Pres. & Gen. Mgr." Jack H. Dun-
ham; Chiet Eng.: David C. Howard (Audio
only)

CONNECTICUT

* STAMFORD (Area Code 203)

P & P Studios tnc.. 17 Viaduct Rd. Zip 06907. Tel.
327-9204. Pres.: Victor Paric; VP & Gen. &
Sales Mgr.* Terry L. Puffer. {Audio only)

* UNION CITY {(Area Code 203}

A. C. Hampson Printing Co. Inc., 168 City Hill St.
Zip: 06770. Tel: 729-2294. Pres: A.C.
Hampson; Gen Mgr.: A.D. Hampson; Sales
Mgr.© A Payne. {Audio only)

DISTRICT OF COLUMBIA

® WASHINGTON {Area Code 202}

Kinotect. Ltd., 1042 Wisconsin Ave. NW. Zip:
20007. Gen. Mgr. Paul McKnight. (Audio
only)

FLORIDA

¢ FORT LAUDERDALE (Area Code 305)

Cassettes Inc., 2512 SW Third Ave. Zip: 33315,
Tel. 522-0222. Pres. & Sales Mgr.: Ray Frank-
lin; Gen. Mgr.- Harry Crossett. (Audio only)

¢ MIAMI METROPOLITAN AREA
(Area Code 305)

Adrian Assocs. Inc.. 6660 Biscayne Blvd. Zip.
33138. Tel- 757-1626. Pres.: Nadine H.
Baker; Gen. Mgr.: Arnold Baker: Chief Eng :
Gene Sayet.

South Eastern Recs. Mfg. Corp., 4380 NW 128
St.. Opa Locka 33054. Tel. 685-6211. Pres.:
Matthew San Martin; Gen. Mgr  Manuel
Buigas; Sales Mgr.: Jose Serra.

Video City, 12100 NE 16 Ave Zip 33161. Tel:
895-6400. Pres.: George Gould. Sales Mgr..
Bert Saperstein. (Video only)

® ORLANDO (Area Code 305}

Christian Dupl'ns Inc., 1710 Lee Rd. Zip: 32810.
Tel. 299-7363. Pres : R.B. Jack Turney: Exec.
VP & Gen. Mgr. Marilyn Kubik (Audio only)

GEORGIA

¢ ATLANTA (Area Code 404)

Project 70 Audio Servs., 1127 Spring St. NW Zip-
30309. Tel: 874-5232/2638. Gen. & Sales
Mgr.: Jerry L. Connell (Audio only)

ILLINOIS

® BATAVIA (Area Code 312)

Audio Accessories Co., Box 628, Rt 1.Zip 60510.
Tel 879-5998. Sales Mgr.: John S Maloney.
{Audio only)

CASSETTES

HIGH OUTPUTLEVELS

APPARECCHIATURE q'— COMPONENTS

TECNICHE

FOR CASSETTES

BIMETALLICHE sr.. ™ W sio5ic and band

assembled cassette

q. W spring pads.
Shields in any
q - magnetic alloy,

20021 Bollate
(Milan) ITALY
via M. Cervino 14
tel.: (02) 350.30.92

Mumetall, Silicon

steel, ect.
q‘ WP Supplies on

customer design.

q - Special production

for automatic assembling.

APE SERVICES

® CHICAGO METROPOLITAN AREA
(Area Code 312)

Bell & Howell, Wilding Div./Video Systems, 2411
Howard St., Evanston 60202. Tel: 491-6800.
VP E.L. Walsh; Opns. Mgr.: T.R. DeMaeyer:
Account Supervisors: R.L. Yaseen, Peter F.
Neulist (Video only)

Creative Packaging Co. (div. of Eli Lilly & Co.), Oak
Brook Executive Plaza. Suite 300, 1301 22
St.. Oak Brook 60521. Tek: 325-3620. (Audio
only)

Home office: Indianapolis. Ind.

Custom Audio Inc., 110 S. River Rd.. Des Plaines
60016. Tel 298-6680. Pres.: Paul Luttgens;
Gen. Mgr.. Mike Jaffe. {Audio only}

International Audio Inc., 2934 Maimo Dr.. Arling-
ton Heights 60005. Tel: 956-6030. Pres.:
Dick Mally; Exec VP & Gen. Mgr.. John Kozin;
Sales Mgr.: Bill Brin. {Audio only)

Media Five, 712 Glenwood. Glenview 60026. Tel.
729-7180. Gen. Mgr.- William A Little Il
(Audio only)

Home office: Kankakee. IIl.,
Learning Corp.

Programming Technologies Inc.. 215 W. Chicago
Ave. Zip: 60610. Tel: 787-2700. Pres.: Wil-
liam P. Bennett; Gen. Mgr - Staniey J. Roy.
{Audio & video}

T D K Electronics Corp., 2906 W. Peterson Ave.
Zip: 60645. Tel: 973-1222. Sales Mgr. Tom
Ebeling. (Audio only)

Home office: Garden City. L.1.. N.Y.

Uniprocessors Audio-Video {div. of Polycom Group
Inc.}. 4 E. Huron St. Zip: 60611. Tel: 266-
0909. Pres.. Joseph Hassen, Gen. Mgr. Rich-
ard Jablonski; Sales Mgr.: Laurie Brennen.
{Audio & video)

Universal Audio Inc. {(sub. of Pentagon Inds. Inc.),
4751 N. Olcott Ave. Zip 60656. Tel: 867-
4363. Pres.. Tom Horton: Gen. Mgr.: Charles
Wheeler; Sales Mgr.- Bill Holtane. (Audio only}

Vinyl-Weld Inc., 1900 S. Western Ave. Zip:
60608. Tel: 243-0606.

® KANKAKEE (Area Code 815)

Imperial Int’l Learning Corp., PO Box 548, Rt 45
S. Zip: 60901. Tel: 933-7735. Pres.: Spencer
A. Barnard: Sales Mgr.: G T. Searles: Sec’y-
Treas.. F.R. Ringfelt. (Audio only)
Branch: Glenview {Chicago Metropolitan
Area). lll., Media Five.

® ROCKFORD (Area Code 815}

Carter Corp., 1916 11 St Zip. 61108. Tel: 397-
3200. Pres. R.L. Fleming; Gen. Mgr.: G L.
McCammond; Sales/Promo Mgr.- S.L. Flem-
ing. (Audio only}

¢ WHEATON (Area Code 312)

Double Sixteen Co.. PO Box 1616. Zip- 60187.
Tel 653-1616 Pres.. James W Canon; Gen.
Mgr. Tom Canon, Sales Mgr.: Robert E Bun
{Audio only)

Imperial Int’|

INDIANA

® INDIANAPOLIS (Area Code 317)

Creative Packaging Co. {(div. of Eli Lilly & Co.), PO
Box 444, Zip: 46206; 740 S. Alabama St. Zip:
46234. Tel: 261-2287. Pres.: A.M. McVie;
VP Mktg.: T.J. Beasley: Mktg. Communi-
cations Mgr.. W.W. Dieckamp. {Audio only)
Branches: Los Angeles. Calif ; Oak 8rook (Chi-
cago Metropolitan Area), IIt.; Hackensack, N.J.

IOWA

® COUNCIL BLUFFS (Area Code 712)
Liberty 7 UA Tape Dupl'g Inc., 2101 S. 35 St. Zip:

51501 Tel: 328-8060. Gen. Mgr." Marvin L
King: Sales Mgr.. Jim Cook.

KENTUCKY

® LOUISVILLE (Area Code 502)

Allen Martin Prod'ns Inc., PO Box 99035. 9701
Taylorsville Rd. Zip. 40299. Tel 267-9658.
Pres.. Ray Allen: Gen. & Sales Mgr.. Hardy
Martin: Chief Eng.: Bob Ernspiker (Audio &
wideo)

MARYLAND

® SUITLAND (Area Code 301)

Audio-Video Concepts Inc . 5408 Silver Hill Rd.,
Suite 501. Zip 20028. Tel 568-5836. Pres
& Sales Mgr.. Edward P. Helvey Jr.; Gen
Mgr.: John Caughman. (Audio & video)

MASSACHUSETTS

¢ BOSTON METROPOLITAN AREA
{Area Code 617)

Fleetwood Rec’'g Co. Inc., 321 Revere St.. Revere
02151. Tel: 289-6800. Pres.: Vincent P. Giar-
russo; Gen. Mgr.: Raymond G. Samora, Sales
Mgr.: Victor Mancini. {Audio & video)
Branch: New York, N.Y.. Fleetwood Mktg.
Group.

MICHIGAN

® DETROIT METROPOLITAN AREA
(Area Code 313)

Artie Fields Prod'ns, 9430 Woodward Ave Zip
48202. Tel- 873-8900. Pres. Arthur H.
Fields, VP & Gen. & Sales Mgr. Thomas C.
Aquino.

Magnetic Video Corp.. 24380 Indoplex Circle,
Farmington Hills 48024. Tel' 477-6066.
Pres.: Andre A. Blay; Gen Mgr.- Al Eicher;
Sales Mgr.- Bob Vandegrift. {Audio & video}

Pioneer Rec’g Studio Inc.. 20014 James Couzens
Hwy. Zip- 48235. Tel: 341-5868. Pres. &
Gen. Mgr. Gary A. Rubin: Sales Mgr.: Bob
Meloche. {(Audio only}

Video Group inc., 77 W Canfield Zip 48201. Tel
833-6420. Pres. Sidney A Lutz; Gen Mgr.
John C. Fallon, Sales Mgr Jake Tauber.
{Video only)

® LIVONIA {Area Code 313)

Sicom Electronics Corp , 33026 Capitol. Zip
48150. Tel: 261-8650. Pres.: D D. Merry; VP
Sales: S.R. Wagler. {Audio only)

® TROY (Area Code 313)

Magna Sonic Inc.. 1231 Wheaton. Zip 48084.
Tel 689-6167. Pres. & Sales Mgr.: Ray Czar-
nik; VP & Gen. Mgr.: Bill Goguen. (Audio only)
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MINNESOTA

® MINNEAPOLIS-ST. PAUL AREA
(Area Code 612}

EM CCorp., 180 E Sixth St., St. Paul 55101. Tei.
227-7366. Pres.. David E. Feinberg: Sales
Mgr.: Richard T. Stevens.

Branch: Los Angeles, Calif.

Meta-Com Inc.. 707 W. Broadway, Minneapols
55411. Tel: 588-2781. Pres. & Mktg. Dir.
James |. McCann; Sales Mgr.: Phillip T. Levin.
{Audio only}

MISSOURI

® ST. LOUIS (Area Code 314)

Technisonic Studios Inc., 1201 S. Brentwood Blvd.
Zipr 63117, Tel: 727-1055. Pres.: Charles
Harrison; VP & Gen. Mgr.: Edward H. Canter.
(Audio & video)

NEW JERSEY

¢ BLOOMFIELD (Area Code 201)

Ever-Ready Packaging & Assembly Corp., Reliance
Folding Carton Corp.. 225 Belleville Ave. Zip:
07003. Tel: 748-6677; NYC Tel: (212) 233-
9195, Gen. Mgr.: Hayden Morris.

Peerless Vid-Tronic Corp., 60 West St. Zip: 07003,
Tel: 429-8600. Pres.: Herbert J. Ravis; Sales
Mgr.: Gerry Geller. {Audio only)

Reliance Folding Carton Corp., see Ever-Ready
Packaging & Assembly Div.

¢ CAMDEN (Area Code 609)

Recorded Publ'ns Labs. (div. of Recorded Publ'ns
Mig. Co. Inc.), 1136 State St. Zip. 08105.
Tel: 963-3000; Philadelphia Tel. {215) 922-
8558, Pres.: Edward J. Goodman: VP Opns.:
David H. Goodman; Gen. Mgr.: Ernest W. Mer-
ker; Sales Mgr.: Pat Landon. (Audio only)
Branch: New York, N.Y.

® CLIFTON (Area Code 201)

Tele-Measurements Inc.. 145 Main Ave. Zip.
07014. Tel: 473-B822. Pres.- J.R. Poppele;
Sales Mgr.: William E. Endres, Office Mgr.*
June Poppele. {(Audio only)

® EAST ORANGE (Area Code 201)

Maranta Music Ents. Inc , c/o Creative Dynamics
inc., 57 S. Walnut St. Zip. 07018. Tel: 675-
5288. Gen. Mgr.: John Byrd. {Audio only)
Home office: Wyckoff, N.J.

¢ ENGLEWOOD (Area Code 201)

Transworld Dist'g {(div. of Audio Labs. Inc.). 24 W,
Sheffield Ave. Zip: 07631. Tel: 871-3000.
Pres.: Alexander Magocsi Jr.; Gen. Mgr : Joan
Irving; Sales Mgr.: John DePascale. {Audio &
video)

® ENGLEWOOD CLIFFS
(Area Code 201)

A-V Tape Sales Corp.. 580 Sylvan Ave. Zip.
07632. Tel: 569-7000 Pres * A.F.Etro; Sales
Mgr.- V.J Carabello. {Audio only)

® HACKENSACK (Area Code 201)
Creative Packaging Co. (div. of Eli Lilly & Co.). 1
University Plaza. Zip: 07601. Tel 488-5151.
{Audio only)
Home office: Indianapolis, Ind.

® LEONIA (Area Code 201)

S/T Videocassette Dupl'g Corp.. 500 Willow Tree
Rd. Zip: 07605. Tel: 947-6450. Pres. Alfred
Markim; Gen. Mgr.: William B. Follett, Sales
Mgr.: Herb Winawer. (Video only)

Branch: New York, N.Y., Teletronics Int’l Inc

® MOONACHIE (Area Code 201)

Maxell Corp. of Amenca. 130 W. Commercial Ave
Zip- 07074. Tel' 933-4200. Exec. VP T. Ok-
ada; Sales Mgr. Gene LeBrie, Prod. Adv.
Mgr.: Paul D. Miller. {Audio only)

® NEWARK (Area Code 201)

Ranger Magnetics, 1189 McCarter Hwy. Zip:
07104. Tel. 481-4111. Pres Charles Futter;
VP Mktg.. Royce Richard, Sales Mgr. Fred
Della Valle. {Audio only)

® PARK RIDGE (Area Code 201)

Cadet Recs. Inc., PO 8ox 176. Zip: 07656. Tel
391-3676; NYC Tel (212) 349-3900 Gen.
Mgr.: R. Herrington. (Audio only)

Home office: Los Angeles, Calif.

® PENNSAUKEN (Area Code 609)

Tape Servs. Inc., 7015 Westfield Ave. Zip- 08110.
Tel. 665-3323. Pres. William F. Mulcahy,
Nat'l Sales Mgr.: Michael T. Mulcahy. {Audio
only)

® RIDGEFIELD (Area Code 201)

Audio Inds. Inc., Broad & Linden Aves. Zip 07657.
Tel 9454545 Pres. Michael S. Thaler.
{Audio only)

® WYCKOFF (Area Code 201)

Maranta Music Ents. Inc ., PO Box 9. Zip 07481,
Pres. & Gen Mgr. Clancy Morales. (Audio
only)

Branch: East Orange. N J.

NEW YORK

® COMMACK, L.I. (Area Code 516)

Robins Inds. Corp., 75 Austin Blvd. Zip. 11725
Tel. 543-5200 Pres. Herman Post; Gen.
Mgr.: Warren Muselbach: VP Sales Jack
Friedland, Dist Sales Mgr.: Frank Glassman.
{Audio only)

® FARMINGDALE. L.I. {Area Code 516)

Pressure Sensitive Tape & Label Corp., 135
Schmitt Blvd Zip 11735. Tel- 293-7300.
Pres.: Dan Cooper. Gen. Mgr Mike Cooper,
Sales Mgr. Frank Camp. {Audio & video)

® GARDEN CITY, L.I. (Area Code 516)
T D K Electronics Corp.. 755 Eastgate Blvd Zip-
11530. Tel. 746-0880. Pres © S Okiyama.
Mktg. Mgr.- Ken Kohda; Sales Mgr Bud Bar-
ger. {Audio only}
Branches: Irvine, Calif.; Chicago, II.

® HAUPPAUGE, L.1. (Area Code 516)

Allison Audio Prods. Inc., 1290 Motor Pkwy Zip
11787. Tel 234-2010. Pres. Lous Ligator,
Gen. Mgr.. Rainer Zopty, Sales Mgr.- Abe Cha-
yet. (Audio only)

® MAMARONECK (Area Code 914)

Magnetic Media Corp., 616 Fayette Ave. Zip
10543. Tel: 698-8660. Pres. & Sales Mgr.

Aaron Wasserstrom; VP. George T. Saddler;
Gen. Mgr.. John Cristiano. {Audio only)

¢ MOUNT VERNON (Area Code 914)

Sentry Inds. Inc., 221 N. MacQuesten Pkwy. Zip:
10550. Tel 664-2909 Pres. Harold Rosen;
Gen. Mgr.: Barry Rosen; Sales Mgr." Norman
Marshak. (Audio only)

¢ NEW YORK METROPOLITAN
AREA (Area Code 212)

Adwar Video Corp., 100 Fifth Ave. Zip: 10011. Tel:
691-0976. Pres.: Samuel Adwar; Gen. Mgr..
Howard Mandel: Sales Mgr.: Richard Roth.
{Video only)

Andol Audio Prods. Inc., 4212 14 Ave.. Brooklyn
11219.Tel. 435-7322. Pres.: Anthony A. Ma-
niere; VP & Gen. & Sales Mgr.: David Nocera.
(Audio only)

Nelson Barry Corp., 319 E. 44 St. Zip. 10017, Tel:
679-7900. Exec. VP: Frederick N. Olmstead;
Gen. Mgr.: Arold Glazer: Sales Mgr.: Franklin
Lieberman. (Audic & video)

Broadcasting Foundation of America, 52 Vanderbilt
Ave. Zip: 10017, Tel- 684-2505. Pres.. Sey-
mour N. Siegel: Gen. Mgr.: Howard L. Kany:
Sales Mgr.: Catherine D. Probst. {Audio only)

Brown Paper Co. Inc.. 186 Seventh St., Brooklyn
11215, Tel: 965-3600. Pres.. William Brown;
Sales Mgr.: Bob Sokolow.

Cassette Rec’g Corp.. see National Rec’g Studios.

Cue Rec’'gs Inc.. 1156 Ave. of the Americas. Zip:
10036. Tel. 757-3641. Pres.” Mel Kaiser;
Gen. Mgr.: Bernard Rubinstein; Sales Mgr.:
Louis J. Maltese. (Audio only)

Direct Rec’gs Inc.. 18 E 50 St. Zip 10022 Tel:
759-7979. Pres. & Gen. Mgr.. Norman Levin.
{Audio only}

Fleetwood Mkig. Group. 120 E. 56 St. Zip: 10022.
Tel. 68B-7979. Gen. & Sales Mgr.. Glen We-
sen. {Audio & video)

Home office: Revere (Boston Metropolitan
Area), Mass.. Fleetwood Rec’g Co. Inc.
Forum 111 Films Inc.. 230 Park Ave. Zip. 10017.
Tel- 889-7915. Pres. Hy Goldman. {Audio &

video)

Marvell Pharmacal & Packaging Co.. 230 W. 17 St.
Zip. 10011. Tel 929-8435. VP Barry Ber-
man. {Audio & video)

National Rec’g Studios, 730 Fitth Ave Zip: 10019.
Tel: 757-6440. Pres.. Harold Lustig: Gen.
Mgr.: William Dalessandro; Client Servs. Dir.
Sandra Goldfarb. (Audio & video)

National Video Center. see National Rec’g Studios.

Progressive Label & Litho Co ., 286 Stanhope St..
Brooklyn 11237, Tel 497-2320. Pres.: Je-
rome J. Rood. Gen. Mgr.: Bemard Stein.
{Audio only)

Recorded Publ'ns Labs. (div of Recorded Publ'ns
Mig. Co. Inc.), 2 Penn Plaza. Suite 1500. Zip:
10001, Tel: 868-3115. Gen. Mgr. David H.
Goodman; Sales Mgr.. Pat Landon (Audio
only)

Home office: Camden, N.J.

Simtek Communications Inc., 206 1 Broadway. Zip:
10023. Tel: 595-7126. Pres. D. Richard
Kraus; Sales Mgr.: Ray Fournier {Audio only)

Teletronics Int'l Inc, 220 E. 51 St. Zip: 10022.
Tel. 758-1750. Gen. Mgr.. Will Roth: Sales
Mgr.: Dan Rosen. {Video only)

Home office: Leonia. N.J.. S/T Videocassetie
Dupl’g Corp

Unitape Corp.. 1905 McDonald Ave.. Brooklyn
11223. Tel: 645-3025. Pres. Morris Ca-
basso; Gen. Mgr Bill Phillips; Sales Mgr.:
Jack Cabasso. {Audio only)

Viewlex Custom Servs., 810 Seventh Ave. Zip
10019. Tel: 581-5641. Pres.: Andrew Gelef:
VP: Richard H. Burkett. {Nat'| sales office)
Plant: Los Angeles, Calif , Viewlex-Monarch
Tape Dupl'g.

® PLAINVIEW, L.I. (Area Code 516)

Empire Magnetic Inds. Inc., 270 Newtown Rd. Zip:
11803. Tel. 420-8558. Pres.: S. Mann; Gen.
Mgr.. B. Chasen; Sales Mgr.. H. Mann {Audio
only)

® PORT CHESTER {(Area Code 914)

Associated Audio Servs. Inc.. 14-16 Willett Ave.
Zip- 10573. Tel. 937-5129/5411. Pres.:
Robert L. Piselli; Gen. Mgr.- Altan C. Johnson.
{Audio only)

® ROCKVILLE CENTRE, L.I.
(Area Code 516)

Pratt-Spector Corp., 46 Mernck Rd. Zip- 11571.
Tel 764-5061. Pres.- Stanley Gilman; Gen.
Mgr : Andrew Barr; Sales Mgr. Alan Frost,
Technical Co-ord. Paul Mastrionni. (Audio
only)

® RYE (Area Code 914)

Preferred Sounds Inc., Nursery Ln. Zip. 10580
Tel 967-7701. Pres - Mal Schwarnz: Gen.
Mgr.. Jerry H. McPherson; Sales Mgr. Sid
Dicker. {Audio only)

OHIO

® CINCINNATI (Area Code 513)

Audiocraft Rec’g Co., 9156 W Eighth St. Zip.
45203. Tel: 241-4304. Pres. & Gen. Mgr.:
Eart T Herzog Jr. {Audio & video)

Counterpart Creative Studios Inc., 3744 Applegate
Ave. Zip 45211 Tel 661-8810. Pres.: Shad
O’Shea. {Audio only}

Queen City Album Inc., 2832 Spring Grove Ave.
Zip 45225 Tel: 681-8400. Pres - Edward R.
Bosken. Gen. Mgr.. Ken Martin; Sales Mgr :
Joe Sluder. {Audio only)

Rite Rec. Prod'ns Inc., 9745 Lockland Rd. Zip:
45215, Tel: 733-5533. Pres. Carl J. Burk-
hardt, Gen. Mgr *© Bob Bowery: Sales Mgr.:
Philip Burkhardt. {Audio only}

OKLAHOMA

¢ TULSA (Area Code 918)

International Teaching Tapes, 4235 S. Memorial.
Zip: 74145 Tel- 622-5288 Audio/Sales
Mgr. Sonny Gray (Audio only)

PENNSYLVANIA
* NORRISTOWN AREA (Area Code 215)

Audio Visual Communicatons Inc., 435 Crooked
Ln , King of Prussia 19406. Tel: 272-8500.
Pres. J. Ulrich; VP & Gen. Mgr.. J. But-
terworth, Sales Mgr.- J. Ballantyne; Studio
Mgr  Harold Sacks. (Audio only)

¢ PHILADELPHIA METROPOLITAN
AREA (Area Code 215)
MarketDyne Int'l, 1600 Arch St Zip 19101 Tel.

241-2778. Pres.: Ken Ford; Gen. Mgr.. Ron
Brown; Sales Mgr.: Mike Grimes. {Video only)

* PITTSBURGH {(Area Code 412)

Audio Innovators Inc., 216 Blvd of the Allies. Zip.
15222. Tel 391-6220. Pres. & Gen. Mgr.
Norman J. Cieary: Opns Mgr. Martha J. Wil-
son. {Audio only)
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TENNESSEE

® FAYETTEVILLE (Area Code 615)

Kim-Pat Ents., PO Box 654. Hillwood Dr Zip
37334 Tel 433-2323 Pres. Bill Trigg
{Audio only)

® NASHVILLE (Area Code 615)

Nashwville Int't Corp . 1007 17 Ave. S. Zip: 37212
Tel 254-1049 Pres. & Gen. Mgr. Reggie M
Churchwell, Sales Mgr.. Ron Coats. {Audio
only)

TEXAS

® WACO (Area Code 817)

Creative Communications Inc., 920 N. Valley Mills
Zip: 76710. Tel: 776-1230. Pres. Curtis B
Adams. {Audio only)

UTAH

® PROVO (Area Code 801)

Enterprise One Communications Agency, 35 N
University Ave. Zip- 84601. Tel: 373-4781
Pres. & Gen, Mgr.: Stan Bronson; Sales Mgr
Milt Fletcher.

Listener's Digest Servs. Inc.. PO Box 299 Zip
B84601. Tel: 373-3456. Pres. & Gen. Mgr.
Kaye L. Jensen: Sales Mgr.. Dean Robinson
Branch: Sound Concepts Studio, 108 W. Cen
ter. Zip: 84601 Tel: 375-7333. Gen. Mgr
Kaye L. Jensen, Sales Mgrs.. Ronald Jeppe-
sen, Michael Jensen. {Audio only)

Media Prod'n Div.. Brigham Young Univ . Motion
Picture Studios. Zip: 84601. Tel: 374-1211
Gen. Mgr.: Darrel J. Monson; Assoc. Dir &
Sales Mgr.: Harold R Hickman. (Audio &
video)

Sound Concepts Studio. see Listener's Digest
Servs. Inc.

® SALT LAKE CITY (Area Code 801)

Bonneville Int'l Corp., 130 Social Hall Ave. Zip:
84111, Tel: 524-2621. Pres.: Arch L. Mad-
sen; Gen. Mgr.: Dick Alsop; Prod'n Dir. &
Sales Mgr.. Dave Michelsen. (Audio & video)

VERMONT

® SPRINGFIELD (Area Code 802)

Gregorie Neison Ficara Ents., 40 Clinton St. Zip:
05156. Tel 885-3820. Owner. Pres. & Gen.
Mgr.: Gregorie N. Ficara: Sales Mgr.. Roberta
Cummings. (Audio only)

VIRGINIA

® NORFOLK (Area Code 804)

Tarzac Entertainment Ents., 638 Muskogee Ave
Zip: 23509 Tel: 853-2304. Pres. & Gen. &
Sales Mgr.. Ronald C. Wagener. (Audio only)

WISCONSIN

® MILWAUKEE (Area Code 414)

Dave Kennedy Rec'g Studios, 231 W. Wisconsin
Ave. Zip 53203. Tet 273-5720 Pres. Dave
Kennedy, Chief Eng. & Gen Mgr  Larry
Drydyk. {Audio only)

Printing &
Lithographing

ARIZONA

® PHOENIX (Area Code 602)

S & K Linear Prods. Inc.. 915 N. Fourth St. Zip
85004 Tel: 252-6878 Contact' Larry Drane
Home office: New York, N.Y., Linear Prods.
Inc.

CALIFORNIA

* CAMPBELL (Area Code 408)

Audio/Tek Inc., 503-F Vandell Way Zip: 95008
Tel: 378-5586. Pres.. Robert W. Kratt

® LOS ANGELES METROPOLITAN
AREA (Area Code 213}

Album Graphics Inc., 530 N. Larchmont Bivd Zip
90004 Tel: 462-0821 Gen Mgr.: Edward
Dwyer; Sales Mgr. Jim Palmer
Home office: Chicago, |Il.

Ben-Co Ents (div_ of Walter Reade Org. Inc.). 1855
Glendale Bivd. Zip- 90026. Tel 665-5137
Pres. B.P. Couturier: VP & Gen. Mgr : Robert
L. Couturier; Sales Mgr.: Lewis M Cooper.

Cadet Recs. Inc., 6810 S. Normandie Ave. Zip
90044 Tel: 753-5121. Pres.: Jules Bihari
Tape & Cartridge Div. Mgr.. Donald B. Macmil-
lan; Sates Mgr.. Robert Herrington.

Branch: Park Ridge. N.J

Container-Kraft inc., 8321 De Celis Pl.. Sepulveda
91343. Tel: 893-9721. Pres.- A.M. Garson;
Gen. Mgr. E. Sundiam; Sales Mgr.: Harry
Krigsman.

D AKinds. Inc., 10845 Van Owen St., North Holly-
wood 91605 WATS Tel (800) 423-2636
Pres. & Gen. & Sales Mgr.: Drew Alan Kaplan

E M C Corp.. 7000 Santa Monica Bivd Zip-
90038 Tel: 463-3282. Gen. Mgr.: Jerome
Greenfield; Sates Mgr . Don Ciminelli
Home office: St. Paul, Minn

ivy Hill Packaging (div. of lvy Hill Communications
Inc.}. 4800 S. Santa Fe Ave Zip: 90058 Tel
583-8974
Home office: Great Neck, L.1.. N.Y.

APE SERVICES

Queens Envelope of California. 2838 E. Pico Bivd
Zip: 90023. Tet: 264-1101. VP Joseph In-
fuso
Home office: New York. N.Y . Queens Litho
graphing Corp

Shorewood Packaging Corp.. 1830 Glendate 8lvd
Zip: 90026. Tel: 660-3043 Sales Mgr.. Bob
Weiner
Home office: New York, N.Y

Sound Alike Music Corp., 6330 Arizona Circle. Zip
90069 Tel: 273-7080 Pres. Richard Taxe
Gen. & Office Mgr. Harriett Moss; Sales Mgr
Rick ward

Superior Data/Graphics Corp.. 5717 Santa Mo-
nica Bivd. Zip: 90038. Tel: 467-5133. Pres. &
Sates Mgr. Ray Prochnow Jr.. Gen Mgr
Jack Wolford

® SAN FRANCISCO & BAY
AREA ((Area Code 415)

Conlan Creative Lithographers. 1655 Foisom St.
Zip 94103 Tel 431-7373. Pres.. Robert D
Conlan; Sales Mgr : Richard T. Conlan

Geis Audio Tape Ent. (GATE). 351 G St., San Rafael
94901 Tel 456-8035. Pres. Don Geis; Gen
Mgr.: Mary Geis; Sales Mgr - John Geis

Mantra Corp , 2207 S. El Camino Real, San Mateo
94403. Tel' 574-1500. Pres. George Wood-
ley: Mktg. Dir. & Gen Mgr Paul W
Schofield; Sales Mgr.' Janice de Pasquale.

® SAUGUS (Area Code 805)

Century Recs. (div of Keysor-Century Corp.)
26000 Springbrook Rd. Zip: 91350 Tel
259-2360; Los Angeles Tel {213) 365-3991
Pres - Richard B. Keysor; VP Martin Brown,
Sales Mgr - Dick Maxwell, Ass't Gen. Mgr.. Bill
Lightner

* SUNNYVALE (Area Code 408)

G RT Corp. 12B6 N. Lawrence Station Rd. Zip:
9408B6. Tel- 734-2910 Pres.. Alan J. Bayley;:
VP & Gen. Mgr.: KW Sonner; VP Mktg.: Her-
bert B. Hershfield. (Sales office only).

COLORADO

® DENVER (Area Code 303)

Audicom Corp.. 995 S. Clermont St. Zip: 80222
Tel: 757-3377 Pres. & Gen. Mgr.: Jack H
Dunham: Chief Eng - David C. Howard

CONNECTICUT

® UNION CITY (Area Code 203)

A. C. Hampson Printing Co. Inc.. 168 City Hill St.
Zip. 06770 Telw 729-2294 Pres.. A.C
Hampson; Gen. Mgr.. A D. Hampson: Sales
Mgr.: A. Payne

FLORIDA

® MIAMIMETROPOLITAN AREA
(Area Code 305)

Ramdon Music Press inc.. 10300 W. Bay Harbor
Dr.. Miami Beach 33154 Tel 866-7675
Sales Mgr.- Cy Random
Home office: Planview. LI N.Y

South Eastem Recs. Mfg. Corp.. 4380 NW 128
St.. Opa Locka 33054 Tel 685-6211. Pres
Matthew San Martin, Gen. Mgr. Manuel
Buigas: Sales Mgr.: Jose Serra

®* ORLANDO AREA (Area Code 305)

Magnetix Corp.. 770 W. Bay St. Winter Garden
32787 Tel: 656-4494 Pres. John Lory:
Gen Mgr.: Jim Baker. Sales Mgr.. Bob Frie-
feld.

GEORGIA

® ATLANTA METROPOLITAN AREA
(Area Code 404)

Data-Linear Prods. Inc., 1823 E. John Wesley Ave
College Park 30337. Tel: 761-5919. Con-
tact: Robert M. Ingrassia
Home office: New York, N.Y.. Linear Prods.
Inc

Project 70 Audio Servs., 1127 Spring St NW. Zip
30309 Tel: 874-5232/2638 Gen. & Sales
Mgr. Jerry L. Connell

ILLINOIS

* CHICAGO METROPOLITAN
AREA (Area Code 312)

Album Graphics Inc.. 745 N. Dearborn St. Zip:
60610. Tel: 642-9161. Pres., Donald W. Kos-
terka; Sales Mgr.. James A. Ladwig. Plant:
1950 N. Ruby St., Melrose Park 60160. Tei:
344-9100 Gen. Mgr . Donald W. Kosterka.
Branches: Los Angeles, Calif.; New York, N.Y

Medra Five. 712 Glenwood. Glenview 60026. Tel:
729-7180. Gen. Mgr.- William A Little ill
Home office: Kankakee, I, imperial Int’|
Learning Corp

Universal Audio Inc. (sub. of Pentagon Inds. Inc.),
4751 N. Olcott Ave. Zip' 60656. Tel: 867
4363. Pres.: Tom Horton: Gen. Mgr.- Charles
Wheeler. Sales Mgr.: Bill Holtane.

® KANKAKEE (Area Code 815}

imperial Int’l Learning Corp.. PO Box 548. Rt. 45
S. Zip: 60901. Tel: 933-7735 Pres. Spencer
A Barnard: Sales Mgr. G.T. Searles; Sec’y
Treas.: F.R. Ringfeit
Branch: Gienview (Chicago Metropolitan
Area), I}, Media Five

INDIANA

¢ TERRE HAUTE (Area Code 812)

Artco Press Inc.. 133 S. Sixth St. Zip- 47808 Tel
232-0926. Pres.. James Royse Jr., Gen
Mgr. Charles Ray, Sales Mgr.: Don Wilson

vy Hilt Packaging (div of lvy Hill Communications
Inc.). Fort Harrison Ind’t Park. Tel: 466-9841
Home office: Great Neck, L.I., N.Y

Woodburn Printing Co. Inc., PO Box 600, 25 S
Sixth St. Zip: 47808. Tel: 232-0164. Pres
Ross Woodburn; Gen. Mgr.. D P. Pendergast
Sales Mgr.: John Avelis

MASSACHUSETTS

®* BOSTON METROPOLITAN
AREA (Area Code 617)

Fleetwood Rec’'g Co. Inc.. 321 Revere St., Revere
02151, Tel: 289-6800. Pres_. Vincent P, Giar-
russo. Gen. Mgr.: Raymond G. Samora; Sales
Mgr. Victor Mancini
Branch: New York. N.Y.. Fleetwood Mktg
Group.

MINNESOTA

¢ MINNEAPOLIS-ST. PAUL AREA
{Area Code 612)

EMCCorp., 180 E. Sixth St., St. Paui 55101 . Tel:
227-7366 Pres.. David E. Feinberg: Sales
Mgr.. Richard T. Stevens.

Branch: Los Angeles, Calif

NEW JERSEY

* CAMDEN {(Area Code 609}

Recorded Publ'ns Labs. (div. of Recorded Publ'ns
Mfg. Co. Inc). 1136 State St. Zip: 0B105
Tel: 963-3000: Phitadelphia Tel: (215) 922
8558. Pres. Edward J. Goodman; VP Opns
David H. Goodman. Gen. Mgr.: Ernest W. Mer-
ker: Sales Mgr.: Pat Landon
Branch: New York, N.Y

® PARK RIDGE (Area Code 201)

Cadet Recs. Inc.. PO Box 176 Zip- 07656 Tel:
391-3676; NYC Tel (212) 349-3900. Gen
Mgr.- R. Hernington.

Home office: Los Angeles, Calif.

NEW YORK

® FARMINGDALE, L.I. (Area Code 516)

Pressure Sensitive Tape & Label Corp., 135
Schmitt Bivd. Zip: 11735. Tel. 293-7300.
Pres.. Daniel Cooper: Gen. Mgr.: Michael
Cooper; Sales Mgr : Frank R. Camp.

(at low prices)

STOCK CARTONS

Instan Products Corp.—Mfrs. and Designers—

Inventories on:

single 8 track
double 8 track
displays

single cassette ,;!;
double cassette
record jackets

fits all packaged cartridges
ideal for repacking

and much, much more

call or write;

LARRY WOODFIELD or PETER RILL

5807 West Division Street
Chicago, lllinois 60651, 312-379-8850
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® GREAT NECK, L.I. (Area Code 516)

lvy Hill Packaging (div. of tvy Hill Communications
Inc.}, Community Dr. Zip: 11022. Tel 487-
0200.
Branches: Los Angeles. Calif.. Terre Haute,
Ind.; New York, N.Y.

® HOLBROOK, L.I. {Area Code 516)

Sonic Rec’g Prods. Inc. (sub. of Viewlex Inc.), Vet-
erans Memorial Hwy. Zip: 11741 Tel: 5689-
0462. Gen. Mgr.. David Bain.

Nat’| sales office: New York, N.Y., Viewlex
Custom Servs.

* HUNTINGTON STATION,
L.1. (Area Code 516)

Shelley Prods. Ltd., 220 Broadway. Zip. 11746.
Tel: 423-7090. Pres. & Gen. Mgr. C.F. Gale-
house; Sales Mgr.: Mack Wolfson.

® NEW YORK METROPOLITAN
AREA (Area Code 212)

Album Graphics inc., 35 W. 63 St. Zip: 10019.
Tel: 489-0793. VP Mktg.: Richard Block;
Sales Mgr.: John Maranov.

Home office: Chicago, Il

Apon Rec. Co. Inc., PO Box 3082, Steinway Sta_,
Long island City 11103, Tel: 721-5599. Pres.
& Gen. Mgr.: Andre M. Poncic; Sales Mgr.:
Don Zemann.

Disc Communications Ltd.. 743 Fifth Ave. Zip:
10022. Tel: 371-0390. Pres.: Charles E.
Blake.

Fleetwood Mktg. Group, 120 E. 56 St. Zip: 10022,
Tel: 688-7979. Gen. & Sales Mgr.: Glen We-
sen.

Home office: Revere (Boston Metropolitan
Area), Mass., Fieetwood Rec’g Co. Inc.

lvy Hill Packaging (div. of Ivy Hill Communications
inc.), 18 E. 48 St. Zip: 10017. Tel: 752-
4670. {Sales office only)

Home office: Great Neck, L.I., N.Y.

Lee-Myles Assocs. Inc., 160 E. 56 St. Zip: 10022.
Tel: 758-3232. Pres.: Robert M. Miller

Linear Prods. Inc., 37 W. 20 St. Zip: 10011. Tel.
2655-2917. Pres.: Robert Irwin: Sates Mgr.:
Philip R. Diamond.

Branches: Phoenix, Ariz., S&K Linear Prods.
Inc.; College Park {Atlanta Metropolitan Area),
Ga., Data-Linear Prods. Inc.; Cincinnati. Ohio.

Mac Murray Press Inc.. 10 Jones St. Zip: 10014,
Tel: 924-1530. Pres. & Gen. & Sales Mgr.:
Max Finesmith.

Passantino Printing Co. Inc., 311 W, 43 St. Zip:
10036. Tel: 586-1540. Pres. & Gen. & Sales
Mgr.: Charles V. Passantino.

TURN YOUR
SURPLUS OR
DEFECTIVE
8 TRACK TAPES,
CASSETTES
and
RECORDS
INTO GASH!

Large Quantities
Wanted

Call or Write:

TAPE & RECORD
SALVAGE CO.

P.O. Box 262
Jericho, Vermont 05465
802 B99-3740

No. 201

No. 470 CASSETTE

CASSETTE FULL
SHIELD

No. 208 ?
8 TRACK

CARTRIDGE
SPRING PAD

No. 735

No. 508
8 TRACK FOAM PAD

No. 901

SPECIAL FOAM  CASSETTE HuUBS

SHIELD

Progressive Label & Litho Co.. 286 Stanhope St.,
Brookiyn 11237. Tel: 497-2320. Pres. Je-
rome J. Rood; Gen. Mgr.: Bernard Stein.

Queens Lithographing Corp.. §2-35 Barnett Ave..
Long Island City 11104. Tel: 457-7700.
Pres.: Jack Hecht; VP. Eric Kaltman: Sales
Mgr.. Jerry Sanders.

Branch: Los Angeles, Calif.. Queens Envelope
of California.

Recorded Publ’'ns Labs. (div. of Recorded Publ'ns
Mfg. Co. Inc.), 2 Penn Plaza. Suite 1500. Zip:
10001. Tel: 868-3115. Gen. Mgr.: David H.
Goodman; Sales Mgr.: Pat Landon.

Home office: Camden. N.J.

Saxon Adhesive Prods. inc., 46-02 28 St., Long Is-
land City 11101. Tel: 361-3080.

Shorewood Packaging Corp., 10 E. 53 St. Zip:
10022. Tel: 371-1500. Pres.: Paul Shore; VP
Mktg.: Floyd S. Glinert.

Branch: Los Angeles, Calif.
Int’i branch: Canada.

Tanagraphics Inc.. 163 W. 27 St. Zip. 10001. Tel:
255-6876. Pres.: Fred Goldstein: Gen. Mgr.:
James Cox; Sales Mgr.: Dan Green.

Tri-Lon Color Lithographers Ltd., 54 W. 21 St. Zip:
10010. Tel: 255-6140. Pres.: Morris Strick-
ler; Sales Mgr.: David Strickler.

Viewlex Custom Servs., 810 Seventh Ave. Zip:
10019. Tel: 581-5641. Pres.: Andrew Gelef;
VP: Richard H. Burkett. (Nat'l sales office)
Piant: Holbrook, L.I.. N.Y., Sonic Rec’g Prods.
Inc.

® PLAINVIEW. L.I. (Area Code 516)
Radom Music Press Inc., 101 Fairchild Ave. Zip:
11803. Tel: 681-3400. Pres.: Ron Radom:
Gen. Mgr.: Charles Koppelman.
Branch: Miami Beach, Fla.

® ROCKVILLE CENTRE, L.I. (Area Code
516)

Pratt-Spector Corp., 46 Merrick Rd. Zip: 11571.
Tel: 764-5061. Pres.: Stanley Gilman; Gen.
Mgr.: Andrew Barr; Sales Mgr.. Alan Frost;
Technical Co-ord.: Paul Mastrionni.

OHIO

® CINCINNATI (Area Code 513)

Linear Prods. Inc., 226 E. Eighth St. Zip: 45202.
Tel: 721-1918. Contact: Pat Borders.

Home office: New York, N.Y.

Queen City Album Inc., 2832 Spring Grove Ave.
Zip- 45225. Tel: 681-8400. Pres.: Edward R.
Bosken: Gen. Mgr.. Ken Martin; Sales Mgr.:
Joe Sluter.

Rite Rec. Prod'ns Inc., 9745 Lockland Rd. Zip:
45215, Tel: 733-5533. Pres.: Carl J. Burk-
hardt; Gen. Mgr.. Bob Bowery. Sales Mgr..
Philip Burkhardt.

¢ COLUMBUS (Area Code 614)

Graphics of Columbus Inc., 5211 N. High St. Zip.
43214 Tek 846-6126. Pres.: R.G. Kindred;
VP: M.L. Kindred.

® TOLEDO (Area Code 419)

Pioneer Inds., PO Box 4653. Old West End Sta.
Zip: 43620. Tel: 691-2065. Pres.: Lowell P.
Amos

OKLAHOMA

® TULSA (Area Code 918)

International Teaching Tapes. 4235 S. Memorial.
Zip: 74145 Tel: 622-5288. Sales Mgr..
Sonny Gray.

PENNSYLVANIA

® NORRISTOWN AREA (Area Code 215)

Audio Visual Communications Inc., 435 Crooked
Ln., King of Prussia 19406. Tel: 272-8500.
Pres. J. Ulrich; VP & Gen. Mgr.- J. But-
terworth: Sales Mgr.: J. Ballantyne; Studio
Mgr.: Harold Sacks.

TENNESSEE

® FAYETTEVILLE (Area Code 615)

Kim-Pat Ents., PO Box 654, Hillwood Dr. Zip:
37334. Tel: 433-2323. Pres.: Bill Trigg.

® MEMPHIS (Area Code 801)

River City Review. 312 S. Pauline St. Zip. 38104.
Tel: 725-5959. Pres.: James M. Godown:
Gen. Mgr.: Jim Moran; Sales Mgr. David L.
Wharton.

® MORRISTOWN (Area Code 615)

Album Co. of America, PO Box 374. Zip. 37814.
Tel: 581-3486. Pres. & Gen. Mgr.: Hal
McGsha; Sales Mgr.: C. McGaha.

SPRING PAD

CASSETTE PINS

P

No. 570
FULL-FOAM
SHIELD

No. 410
FLAT SHIELD

No. 510
FLAT-FOAM SHIELD

OVERLAND ::::::
5 North Piarc

Fremont, Neb
PRODUCTS =

FLANGED GUIDE
ROLLERS

NO. 020 e T

CASSETTE .
WINDOWS [

SPECIAL DESIGNS ON REQUEST

APE SERVICES

® NASHVILLE (Area Code 615)

G R T Rec. Pressing {(formerly Midsouth), 1110 48
Ave. N. Zip: 37209. Tel: 383-7881. Gen.
Mgr.: Larry Jones. Sales Mgr.: Dave Travis.

Nashville Int’l Corp., 1006 17 Ave. S. Zip: 37212.
Tel: 264-1049. Pres. & Gen. Mgr.: Reggie M.
Churchwell; Sales Mgr.. Ron Coats.

Quaddes Corp.. PO Box 7219, 519 Fourth Ave. S.
Zip: 37210. Tel. 254-9426. Pres.: Howard
Byars; Gen. & Sales Mgr.: Ed Turnley.

TEXAS

® WACO (Area Code 817)

Creative Communications inc.. 920 N. Vailey Mills.
Zip: 76710. Tel: 776-1230. Pres.: Curtis B.
Adams.

Mike's Print Shop, 2607 Grim. Zip: 76707. Tel:
752-2321. Pres.: Mike Stanley; Gen. Mgr.-
Robert Bites; Sales Mgr.: Doug Elliott.

UTAH

® PROVO {Area Code 801)

Media Prod’'n Div., Brigham Young Univ.. Motion
Picture Studios. Zip: 84601. Tel: 374-1211.
Gen. Mgr.: Darret J. Monson: Assoc. Dir. &
Sales Mgr.: Harold R. Hickman.

VIRGINIA

® NORFOLK (Area Code 804)

Tarzac Entertainment Ents., 638 Muskogee Ave.
Zip: 23509. Tel: 853-2304. Pres. & Gen. &
Sales Mgr.: Ronald C. Wagener.

WEST VIRGINIA

® GLENVILLE (Area Code 304)

Stevens Media Studio, PO Box 48, 204 E. Main St.
Zip: 26351. Tel: 462-5470. Pres.: Steve
Nichols: Entertainment VP: Lee Harbert.

Custom

Duplicators

ALABAMA

® BIRMINGHAM (Area Code 205)

Sargent Sound Systems, Box 499, Rt. 11. Zip:
35210. Pres.: H.A. Montgomery.
Audio: Cassette, open reel.

® MUSCLE SHOALS (Area Code 205)

Fame Rec’g Studios Inc., 603 E. Avalon Ave. Zip:
35660. Tel: 381-0801. Owner: Rick Hall;
Studio Mgr.: Don R. Daily: Chief Eng.- Larry
Hamby.

Audio: 8-tr., cassette, open reel.

ARIZONA

® PHOENIX (Area Code 602)

Audio-Video Rec’rs of Arizona Inc., 3830 N. Sev-
enth St. Zip: 85014, Tel: 277-4723. Pres. &
Gen. & Sales Mgr.: Floyd M. Ramsey.
Audio: Cassette, open reel.

Video: %’ U-matic.

General Cassette Corp., 1324 N. 22 Ave. Zip:
85009, Tel: 257-1880. Pres." Bill Johnson;
Gen. Mgr.: Edward M. Martin.

Audio: 8-t7.. cassette, open reel.

® TUCSON (Area Code 602)

Kyric Corp., 1530 W. Sage St., Zip: 85704. Tel:
297-1661. Pres. & Sales Mgr.: Keyvan Mok-
htarian.

Audio: B-tr., cassette. open reel.

ARKANSAS

® BATESVILLE (Area Code 501)

Stairway Music Co. & Rec’g Studios, 368 E. Pine.
Zip: 72501, Tel: 793-3934. Pres. & Gen.
Mgr.: Bill Snearly; Sales Mgr.: Martha Snearly.
Audio: Cassette, open reel.

® FORT SMITH (Area Code 501)

Accent Corp., 2103 S. ""H"" St. Zip: 72901, Tel:
782-5051. Pres.: James L. Baldwin. VP: Roy
J. Morris.
Audio: Open reel.

® LITTLE ROCK (Area Code 501)

Jaggars Audio Prod'ns, 6720 Mabelvale Cut-Off,
Zip: 72209. Tel: 565-2800. Owner & Pres.-
S.J. Jaggars.

Audio: Cassette. open reel.

CALIFORNIA

® ANAHEIM (Area Code 714)

C I Minc., 1132 N. Magnolia. Zip: 92801. Tel:
821-9990. Pres.. Arthur Reynolds; Gen.
Mgr.: Ted Reynolds; Sales Mgr.: John Knox.
Audio: 8-tr., 8-r. quadraphonic, cassette.

Certron Corp., 1701 S. State College Blvd. Zip.
92806. Los Angeles Tel: (213) 659-5950.
Pres.: Ed Gamson; Gen. Mgr.: Ray Allen; Div.
VP Sales: Hal Wilde; Sales Mgr.- Bob Dunn.
Audio: 8-tr., cassette, open reel.

Harry McCune Sound Serv. Inc., 1773 W. Lincoln,
Bldg. I. Zip: 92801. Tel: 533-7650. Gen.
Mgr.. 8ruce Burns.

Home office: San Francisco. Calif.

Audio: Cassette, open reel.

Video: 1’ open reel. %'’ U-matic. %2'' EIAJ
open reel.

® CAMPBELL (Area Code 408)

Audio/Tek Inc., 503-F Vandell Way. Zip: 95008.
Tel: 378-5586. Pres.: Robert W. Kratt.
Audio: B-tr., 8-tr. quadraphonic. cassette,
open reet.

® COSTA MESA (Area Code 714)

Audio Dynamics Ents. Inc., 1281 Logan St., Bldg.
A. Zip: 92626. Tel: 549-2271. Pres.. Gene
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Edwards; Gen. Mgr.: Frank Andres. Sales
Mgr.: Fred Wallace.
Audio: 8-tr., 8-tr. quadraphonic, cassette,
open reel, open reel quadraphonic

Studio Eight, Bldg. VI, No. 106, 3001 Red Hill
Ave. Zip: 92626. Tel: 979-0440. Pres.. R.B.
Stanton; Gen. Mgr.: Erich von Brochter; Sales
Mgr.- Jerry L. Higgins; Film Editor: Megan
Waldron.
Video: 1'' open reel, %' U-matic, %'’ EIAJ
open reel.

® GARDEN GROVE (Area Code 714)

Tapette Corp.. 7221 Garden Grove Blvd. Zip:
92641. Tel: 638-7960. Pres.: James Neiger;
Sales Mgr.: Pat Kenny.

Audio: Cassette.

® IRVINE (Area Code 714)

T D K Electronics Corp., 17072 Daimler St. Zip:
92705, Tel: 5657-3460. Sales Mgr.: Sandy
Cohen.

Home office: Garden City. L.I.. N.Y.

Audio: 8-tr.. cassette, open reel.

Video: %'/ U-matic, '4’"' EIAJ open reel, %'’
EIAJ cartridge.

® LOS ANGELES METROPOLITAN
AREA (Area Code 213)

AT&T Rec’'g, 717 N. Highland. Zip: 90038. Tel:
933-5701. Pres.: Ted Gardner; Gen. Mgr.:
David Ferguson: Sales Mgr.: Mike Gorfaine.
Audio: Cassette, open reel.

Abbey Tape Dupl’'rs, 5358 Cartwright Ave., North
Hollywood 91601. Tel: 877-3136. Owner &
Gen. Mgr.: Norman C. Cooke.

Audio: Cassette, open reel.

Alco Research & Eng’g Inc., 6201 Santa Monica
Blvd., Hollywood 90038. Tel: 466-1101.
Pres.: Lester A. Cottrell; Gen. Mgr.. Wayne 0.
Karson.

Audio: 8-tr.. cassette.

Ampex Corp., 500 Rodier Dr., Glendale 91201.
Tel: 240-5000.

Ptant: Elk Grove Village (Chicago Metropolitan
Area), lll.

Cadet Recs. Inc.. 5810 S. Normandie Ave. Zip:
90044 Tel: 753-5121. Pres.: Juies Bihari;
Tape & Cartridge Div. Mgr.: Donald B. Macmil-
lan; Sales Mgr.: Robert Herrington.

Branch: Park Ridge, N.J.
Audio: 8-r.

Columbia Rec. Prod’'ns, 6430 Sunset Blvd., Holly-
wood 90028. Tel: 466-2481. West Coast
Sales Mgr.: Mike Coolidge. (Sales office only)
Plant: Terre Haute. Ind.

DAKInds.inc., 10845 Van Owen St.. North Holly-
wood 91605. WATS Tel: (800) 423-2636.
Pres. & Gen. & Sales Mgr.: Drew Alan Kaplan.
Audio: Cassette.

DiSContinued Recs., 216 N. Rose St.. Burbank
91505. Tel: B46-9192. Owner & Gen. Mgr.:
Les Szarvas; Sales Mgr.: Brian Thompson.
Audlo: Cassette, open reel.

E M C Corp.. 7000 Santa Monica Blvd. Zip:
90038. Tel: 463-3282. Gen. Mgr.. Jerome
Greenfield; Sales Mgr.: Don Ciminelli.

Home office: St. Paul. Minn.
Audio: Cassette, open reel.

Gemini Rec'g. PO Box 8310. Universal City
91608. Tel: 851-3010. Owner: John Hick-
man; Gen. Mgr.: Bianca V. Blazso.

Audio: Open reel.

Kendun Rec’'rs, 619 S. Glenwood Pl Burbank
91506. Tel: 843-8096. Pres.: Kent R. Dun-
can; Studio Mgr.: Kim Paladino; Chief Eng.:
Carl Yanchar.

Audio: Cassette.

Kiderian Recs. Prod'ns, 2612 Manhatts, Montrose
91020. Tel: 249-4844. Sales Mgr.: Alan Vav-
nn.

Home office: Chicago. Ili.
Audio: 8-tr., cassette.

Kommitee Ents., 10548 Duncan, Manhattan
Beach 90266. Tel: 372-0780. Pres.: Gary
Young. Branch: 2220 Gates Ave.. Redondo
Beach 90278. Tel: 542-8283.

Audio: 8-tr., cassette, open reel.
Video: Y2’ EIAJ open reel, Y2'* EIAJ cartridge.

M C A Recs. Inc., 100 Universal City Plaza, Univer-
sal City 91608. Tel: 9B5-4321. Pres.: J.K.
Maitland; VP Mktg.: Rick Frio; VP Sales: Sam
Passamano. {Sates office only)

Ptant: Gloversville, N.Y.

M L Tape Dupl'g. 16834 Superior, Sepulveda
91343 Tel: 893-2819. Owner & Pres.: Caroll
L. Ball.

Audio: 8-tr., cassette.

Magnetic Tape Eng’'g Corp. (Magtec). 8125 Lan-
kershim Bivd., North Hollywood 91605. Tel:
768-6100. Pres.: S. Gerald Stone; Gen. Mgr..
Leonard Feldman.

Audio: 8-tr., 8-r. quadraphonic, cassette,
open reel, open reel quadraphonic.

P R C Rec’g Co. (div. of Richmond Rec’'g Corp.).
8265 Sunset Blvd.. Suite 109, Hollywood
90046. Tel: 654-5602. VP Sales: Richard
Ware.

Piant: Richmond, Ind.. Dubbings Electronics.
Home office: New York, N.Y.. Richmond
Rec'g Corp.

Paramount-West Ents.. 8010 Second St.. Para-
mount 90723, Tel: 531-6000. Pres. & Gen. &
Sales Mgr.: D.W. Galiffa.

Audio: 8-tr., cassette, open reel.

Pasadena Sound Rec’'g, 276 N. Raymond. Pasa-
dena 91103. Tel: 796-3077. Owner: James
M. Jones: Studio Mgr. & Chief Eng.. Gil Jones.
Audio: Cassette.

R C A Recs.. 6363 Sunset Blvd. Zip: 90028, Tel:
461-9171. (Sales office only)

Plant: Indianapolis, Ind.

Radio Central Tape Dupl'rs, 427 W. Fifth St. Zip
90013.Tel: 626-9891. Pres.: David B. Sigler;
Gen. Mgr.. Carl Hampson.

Audio: 8-tr., cassette, open reel.

Sound Alike Music Corp.. 6330 Arizona Circle. Zip:
90069. Tel: 273-7080. Pres.- Richard Taxe;
Gen. & Office Mgr.: Harriett Moss; Sates Mgr.:
Rick Ward.

Audio: 8-tr., 8-tr. quadraphonic, cassette,
open reel, open reel quadraphonic.

Sound City Inc., 15456 Cabrito Rd., Van Nuys
91406. Tel: 787-3722, 873-2842. Studio
Mgr.: J. Gottfried: Chief Eng.: Neil Hopper.
Audio: B-tr., cassette, open reel.

Superscope Inc., Tape Dupl'g Div., 455 Fox St. Zip.
91340. Tel: 365-1191. Gen. Mgr.: Ned
Padwa; Nat'l Sales Mgr.: Ron Newswander.
Audio: 8-tr., 8-tr. quadraphonic, cassette.
open reel.

Telaudio Centre. 634 S. Victory Blvd., Burbank
91502. Tel: 849-1433. Pres.: Oliver Berliner:
Sates Mgr.: D. Lambert.

Video: 1'' open reel, %' U-matic. &' EIAJ
open reet

Trans-American Video Inc.. 1541 N. Vine St.. Hol-
tywood 90028, Tel: 466-2141. Pres.: George
Tompkins; Gen. Mgr.: Oscar Wilson; Sales
Mgr.: Jack A. Mauck.

Video: 1/ open reel, %' U-matic, ¥2'' EIAJ
open reel.

Valentine Rec’'g Studios, 5330 Laure! Canyon
Blvd., North Hollywood 91607. Tel: 769-
1515. Owner & Chief Eng.: Jim Vaientine;
Studio Mgr.: James Lloyd.

Audio: Cassette, open reel.

Viewlex-Monarch Tape Dupl’'g (sub. of Viewlex
Inc.), 3416-20 Vineyard Ave. Zip: 90016. Tel:

731-2228. Gen. Mgr.: Nate DuRoff; Ass't
Gen. Mgr.: John Williams.

Nat'i sales office: New York, N.Y.. Viewlex
Custom Servs.

Audio: 8-tr., 8-1r. quadraphonic. cassette,
open reel, open reel quadraphonic.

Watermark Inc., 10700 Ventura Blvd., North Holly-
wood 91604, Tel: 980-9490. Studio Mgr.:
Lee Hansen; Chief Eng.: Pete Skye.

Audio: Open reel.

Whitney Tape Dupl'rs (div. of Whitney Rec’g Studio
inc.}), 1305 W. Glenoaks Blvd., Glendale
91201. Tel: 245-0181. Pres. & Gen. Mgr.:
Lorin J. Whitney.

Audio: Cassette, open reel.

® MOUNTAIN VIEW (Area Code 415)

18 2 (div. of Television Assocs. Inc.}, 2410 Charles-
ton Rd. Zip: 94043. Tel: 967-6040. Pres.: Ed-
ward C. Caristone: Sales Mgr.: Richard B.
Switzer.

Video: 1’ open reel. 1' cartridge, %'
U-matic, %'’ EIAJ open reel, %'’ E{AJ car-
tridge.

® SACRAMENTO (Area Code 916)

Bill Rase Prod'ns Inc., 955 Venture Court. Zip:
95825, Tel: 929-9181. Pres. & Gen. & Sales
Mgr.: Bill Rase.

Audio: Cassette. open reel.

Video: 1" open reel. 1'' cartridge. %'’
U-matic. ¥2'' EIAJ open reel, '2’'' EIAJ car-
tridge.

® SAN DIEGO (Area Code 714)

Studio West, 5042 Ruffner. Zip: 92111, Tel: 277-
4714, Owner: LeRoy Carroll.
Audio: Cassette.

* SAN FRANCISCO & BAY
AREA (Area Code 415)

Accurate Sound Co., 114 Fifth Ave., Redwood City
94063. Tel: 365-2843. Owner: fRonald M.
Newdoll.

Branch: Euless. Tex.
Audio: Cassette.

Ampex Corp., 401 Broadway. Redwood City
94063. Tel: 367-2011.

Ptant: Elk Grove Village {Chicago Metropolitan
Area), lil.

Coast Rec’rs, 1340 Mission St. Zip: 94103. Tel:
864-5200. Studio Mgr.: Steve Atkin.

Audio: Open reel.

Cory Sound Co.. 440 Brannan St. Zip: 94107 Tel:
643-0449. Pres.: George Cory. VP & Prod'n
Mgr.: Phillip C. Markinson: VP Sales: Lou Sin-
clair.

Audio: Cassette, open reel, open reel quadra-
phonic.

Geis Audio Tape Ent. {(GATE), 351 G St., San Rafael
94901. Tel: 456-8035. Pres.: Don Geis: Gen.
Mgr.: Mary Geis: Sales Mgr.: John Geis.
Audio: Open reel.

Highland Labs., 90 Tehama St. Zip: 94105. Tel:
986-5480. Pres.: Barry J. Brose.

Video: 2'' broadcast, %'’ U-matic.

Mann Cassette Inds., 3700 Sacramento. Zip:
94118. Tel: 221-2000 x 50. Pres.: Donald
Mann: Gen. Mgr.. Bill Wells; Sales Mgr.: Bob
Maionchi.

Audio: 8-tr., cassette.

Mantra Corp., 2207 S. El Camino Real. San Mateo
94403. Tel: 574-1500. Pres.: George Wood-
ley; Mktg. Dir. & Gen. Mgr.. Paul W.
Schofield; Sales Mgr.. Janice de Pasquale.
Audio: 8-tr., 8-tr. quadraphonic, cassette,
open reel, open reel quadraphonic.

Video: 2’ broadcast. 1’ open reel. 1'' car-
tridge, %'' U-matic, %'’ EIAJ cartridge, ‘%'’
cassette.

Harry McCune Sound Serv. Inc., 951 Howard St.
Zip: 94103. Tet: 777-2700. Pres.: Harry
McCune Sr.; Gen. Mgr. Monrt Feld: Sales
Mgr.: Pat LaGrave.

Branch: Anaheim, Calif.

Audio: Cassette. open reel.

Video: 1’ open reel, %’ U-matic, ¥2'' EIAJ
open reel.

Media One, 10 Davis Dr.. Belmont 94002. Tel:
6§93-1052. Partners: Charles King. Ronald
Turner.

Video: 1'' open reel, %'’ U-matic, 2"’ EIAJ
open reel.

Newcomb Rec'g Studio, 4834 Bissell Ave., Rich-
mond 94805. Tel: 233-7487. Owner- W.S.
Newcomb.

Audio: Cassette, open reel.

® SAN JOSE (Area Code 408)

Audiodyne Co.. PO Box 825. Zip: 95106. Tel. 287-
3520. Pres.: Louis R. Chiaramonte.
Audio: 8-tr., cassette, open reel. open reel
quadraphonic.

® SANTA CLARA (Area Code 408)
Recording Specialties Inc., 2971 Corvin Dr. Zip:
95051. Tel: 739-7201. Pres.: Michael P.
Papp: Gen. Mgr.: David H. Porter.
Audio: 8-t7., 8-tr. quadraphonic, cassette,
open reel.

¢ SAUGUS (Area Code 805)

Century Recs. (div. of Keysor-Century Corp.},
26000 Springbrook Rd. Zip: 91350. Tel:
259-2360: Los Angeles Tel- (213) 365-3991.
Pres.: Richard B. Keysor; VP: Martin Brown:
Sales Mgr.: Dick Maxwell; Ass't Gen. Mgr.: Bill
Lightrer.

Audio: 8-tr., cassette.

¢ SUNNYVALE (Area Code 408)

G R T Corp., 1286 N. Lawrence Station Rd. Zip:
94086. Tel: 734-2910. Pres.: Alan J. Bayky:
VP & Gen. Mgr.: K.W. Sonner; VP Mktg.: Her-
bert B. Hershfield.

COLORADO

® DENVER (Area Code 303)

Audicom Corp., 995 S. Clermont St. Zix: 80222,
Tel: 767-3377. Pres. & Gen. Mgr.- Jack H.
Dunham; Chief Eng. David C. Howard.
Audio: Cassette, open reel,

Denver Sound Prod’'ns Inc., 156694 E. Batavia Dr..
Suite A., Aurora 80011. Tel: 341-2886.
Owner: Anthony F. Dreiling; Gen. Mgr.: Pat-
rick Fitzgerald: Chief Eng.: James Wheeler.
Audio: Cassette.

CONNECTICUT

® NORWALK AREA (Area Code 203)

Cook Labs. Inc., 375 Ely Ave., South Norwalk
06854. Tel: 853-3641. Pres.. Emory Cook.
Audio: Cassette.

® STAMFORD (Area Code 203)

P & P Studios Inc.. 17 Viaduct Rd. Zip: 06907. Tel:
327-9204. Pres.: Victor Paric; VP & Gen. &
Sales Mgr.: Terry L. Puffer.

Audio: Cassette, open reel.
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® WATERBURY (Area Code 203)

infodex Cassette Corp.. 7 Cherry Ave. Zip: 06702
Tel: 757-9291
Branch: New York, N Y
Audio: 8-1r., cassette.

® WOODBRIDGE (Area Code 203)

Sound Concepts Inc.. 30 Hazel Terr. Zip: 06525
Tel: 397-1363. Pres.. James E. Lush; VP &
Sales Mgr * Jeffrey P. Hedquist.

Audio: Cassette, open reel.

DISTRICT OF COLUMBIA

® WASHINGTON (Area Code 202)

Kinotech Ltd.. 1042 Wisconsin Ave. NW. Zip
20007. Gen. Mgr.: Paul McKnight
Audio: Cassette, open reel

Lion Rec’g Servs. Inc., 1906 Fairview Ave. NE. Zip
20002. Tel: 832-7885. Pres.: Harold H. Lion.
Audio: Cassette, open reel.

Sounds Reasonable Inc.. 2000 P St NW. Zip
20036. Tel: 833-1976. Pres.: Edmund S
Barnett: Gen. Mgr.: Margit Horn: Sales Mgr
James Freeman
Audio: Cassette. open reel

FLORIDA

® FORT LAUDERDALE (Area Code 305)

Cassettes Inc., 2512 SW Third Ave. Zip: 33315
Tel: 522-0222. Pres. & Sales Mgr.: Ray Frank-
lin; Gen. Mgr.. Harry Crossett.

Audio: 8-tr., cassette, open reel

® JACKSONVILLE (Area Code 904)

A A A A (Foray) Studios—Prod'ns, 4384 McGirts
Bivd. Zip: 32210. Tel. 388-1109. Owner &
Gen. Mgr.. R.A. Campbell
Audio: B-tr., cassette. open reel.

Norm Vincent Sound Rec'g Studios Inc.. 4551
Brown Ave. Zip: 32207 Tel: 396-2529. Pres.
& Gen. Mgr.. Norman F. Vincent; Sales Mgr
Bill Walter
Audio: Cassette, open reel

* MIAMI METROPOLITAN AREA
{Area Code 305)

Adrian Assocs. Inc., 6660 Biscayne Blvd Zip:
33138. Tel: 757-1626. Pres.. Nadine H
Baker; Gen. Mgr - Arnold Baker: Chief Eng.
Gene Sayet.

Audio: 8-r., cassette

Cnteria Rec'g Studios Inc., 1755 NE 149 St
North Miami 33161. Tel: 947-5611. Pres.
Mack Emerman; Gen. Mgr.. Edie Murphy;
Sales Mgr.: Margie Curry.

Audio: 8-tr.. 8-tr. quadraphonic, cassette,
open reel. open reel quadraphonic.

Satellite Film Inc., 4704 SW 75 Ave. Zip: 33155
Tel: 264-8860. Pres. & Sales Mgr.: Frederic S.
Berney: Gen. Mgr.: Warren Berney.

Audio: Cassette. open reel.

South Eastern Recs. Mfg. Corp., 4380 NW 128
St.. Opa Locka 33054 Tel: 685-6211. Pres.
Matthew San Martin;, Gen. Mgr.: Manuel
Buigas: Sales Mgr.: Jose Serra.

Audio: B-tr., B-tr. quadraphonic. cassette.

Video City, 12100 NE 16 Ave. Zip. 33161. Tel:
895-6400. Pres.: George Gould: Sales Mgr
Bert Saperstein
Video: 1'' open reel, %' U-matic.

¢ ORLANDO (Area Code 305)

Christian Dupi'ns Inc.. 1710 Lee Rd. Zip: 32810
Tel: 299-7363. Pres.: R.B. Jack Turney: Exec.
VP & Gen. Mgr.: Marilyn Kubik
Audio: Cassette.

Magnetix Corp., 770 W. Bay St., Winter Garden
32787 Tel: 656-4494 Pres.. John C. Lory;
Gen. Mgr.. Jim Baker; Sales Mgr.. Bob Frie-
teld
Audio: 8-tr., cassette, open reel.

Video: %' U-matic.

¢ PLANTATION (Area Code 305)

Aries Int’l, 1380-D NW 65 Ave. Zip: 33313 Tel
581-5426. Owner & Dir: &d Shaw. Gen
Mgr.- John Aiken.

Audio: 8-tr., cassette, open reel.

GEORGIA

® ATLANTA METROPOLITAN AREA
{Area Code 404)

Ampex Corp.. 3135 Chestnut Dr., Suite 101. Zip
30340. Tel. 451-7112
Plant: Elk Grove Village {Chicago Metropolitan
Area). |1l

W. D. Bailey & Assocs.. 3287A LaVenture Dr
Chamblee 30341 Tel: 451-7048. Gen Mgr
William D. Bailey Jr
Home office: Clarence. N.Y., Mark Educa-
tional Rec'gs Inc.

Audio: 8-tr.. cassette. open reel.

Cartridge Control Corp., 2091 Faulkner Rd. NE
Zip: 30324, Tel: 633-4577. Gen & Sales
Mgr . Bill Evans
Audio: B-tr.. cassette

Cassette House. 5968 NW Peachtree Rd., Suite
102. Zip: 30340. Tel. 458-8649/8640
Owner: George Disney
Audio: Cassette.

Doppler Ents Inc., 417 Peachtree St Zip: 30308
Tel: 873-6941. Pres.. Pete Caldwell.

Audio: Open reel.

Project 70 Audio Servs., 1127 Spring St. NW. Zip
30309. Tel: 874-5232/2638. Gen. & Sales
Mgr.: Jerry L. Connell
Audio: Cassette, open reel

Recordex Corp.. 1300 Booth Ave. Zip: 30318. Tel
351-7062. Pres.. Mort Miller, VP & Gen
Mgr.. Tom Allen.

Audio: Cassette. open reel

ILLINOIS

® CHICAGO METROPOLITAN AREA
(Area Code 312)

Ampex Corp., 2201 Lunt Ave.. Elk Grove Village
60007. Tel: 593-6000
Audio: B-tr.. 8-tr. quadraphonic, cassette,
open reel, open reel quadraphonic

Bell & Howell, Wilding Div./Video Systems, 2411
Howard St.. Evanston 60202. Tel: 491-6800.
VP: E. L Waish: Opns. Mgr.: T. R. DeMaeyer,
Account Supervisors: R. L. Yaseen, Peter F
Neulist
Video: %'’ U-matic, 2"’ EIAJ open reel.

Boulevard Rec’g Studios Inc.. 609 N. La Salle St.
Zip: 60610 Tel: 944-2752. Pres : Hai Kait-
chuck: Gen. Mgr.. Eleanor Kaitchuck.

Audio: Cassette, open reel

Columbia Rec. Prod'ns, 630 N. McClurg Count. Zip
60611. Tel: 944-6000. Midwest Sales Mgr.
Dick Hutter. (Sales office only}

Plant: Terre Haute, Ind.

Custom Audio Inc., 110 S. River Rd.. Des Plaines
60016. Tel: 298-6680. Pres.: Paul Luttgens:
Gen. Mgr.: Mike Jaffe.

Audio: 8-tr., cassette, open reel.

International Audio Inc.. 2934 Malmo Dr.. Arling-
ton Heights 60005. Tet: 956-6030. Pres.
Dick Mally: Exec. VP & Gen. Mgr.. John Kozin:
Sales Mgr.: Bill Brin
Audio: 8-tr, 8-tr. quadraphonic, cassette,
open reel, open reel quadraphonic

International Rec’'g Corp., 1649 W. Evergreen. Zip
60622 Teli: 227-2000. Pres.: Jerome V.
Man; Gen. Mgr.: Bill Beyer. Sales Mgr.: L
March.

Audio: Open reel

Kiderian Recs. Prod'ns, 4926 W. Gunnison. Zip
60630. Tel: 545-0861. Pres.: Raymond Peck:
Gen & Sales Mgr. George Peck.

Branch: Montrose (Los Angeles Metropolitan
Area), Calif
Audio: 8-tr., cassette.

APE SERVICES

M B S Rec’g Studio, 228 S. Wabash. Zip: 60604
Tel: 939-0866. Pres. & Gen. Mgr.. Fred Rob-
bins; Sales Mgr.: Ralph Paul.

Audio: 8-tr., cassette, open reel

Media Five. 712 Glenwood. Gienview 60026. Tel
729-7180. Gen. Mgr.: William A. Little IlI
Home office: Kanakee. llf.. Imperial Int'|
Learning Corp
Audio: Cassette, open reel

Programming Technologies Inc., 215 W. Chicago
Ave Zip: 60610 Tel: 787-2700. Pres = Wil-
liam P. Bennett; Gen. Mgr.. Stanley J. Roy.
Audio: Cassette, open reel
Video: %'’ U-matic

Recordings Unlimited. 3132 N. Natchez. Zip
60634. Tel: 889-2044. Pres.: Nero Lebmaets;
Sales Mgr.. Tom Kiltoyle
Audio: Cassette

Roscor Corp.. 6116 N. Lincoin Ave. Zip: 60659
Tel: §39-7700. Pres.: Phillip Roston: Gen
Mgr. Paul Roston
Video: 1'' open reel, %'’ U-matic, 2’ EIAJ
open reel

Streeterville Studios. 161 E. Grand. Zip- 60611
Tel: 644-1666. Studio Mgr. & Chief Eng
Preston Wakeland
Audio: Cassette, open reel.

T D K Electronics Corp , 2906 W. Peterson Ave
Zip: 60645, Tel. 973-1222. Sales Mgr. Tom
Ebeling
Home office: Garden City, L.1.. N.Y
Audio: B-tr., cassette, open reel
Video: %'’ U-matic, ¥2*' EIAJ open reel, ‘4"’
EIAJ cartridge

Tono-Tapes inc., 57 W. Grand. Zip: 60610. Tel
828-9357. Pres.. Mason Coppinger, Gen
Mgr.: Charles Farmer. Sales Mgr.: Florence
Thompson
Audio: Cassette, open reel

Uniprocessors Audio-Video {div. of Polycom Group
Inc.). 4 E. Huron St. Zip: 60611, Tel: 266-
0909. Pres.: Joseph Hassen; Gen. Mgr.: Rich-
ard Jablonski; Sales Mgr.: Laurie Brennen.
Audio: Cassette. open reel
Video: 1" open reel, %' U-matic. ¥2"' EIAJ
open reel, ¥2'' EIAJ cartridge.

Universal Audio Inc. (sub. of Pentagon Inds. iInc)
4751 N. Olcott Ave. Zip: 60656. Tel: 867-
4363. Pres.: Torn Horton: Gen. Mgr.: Charles
Wheeler; Sales Mgr.: Bill Holtane.

Audio: Cassette. open reel.

Universal Rec'g Corp./Audic Finishers Inc., 46 E
Walton St. Zip: 60611. Tel: 642-6465 Pres..
Murray Allen; Studio Mgr.. John Brix; Chief
Eng.: Doug Brand
Audio: Cassette, open reel

¢ JACKSONVILLE (Area Code 217)

Capitol Inds., 1 Capitol Way. Zip: 62650. Tel: 245-
9631
Audio: 8-tr.. 8-tr. quadraphonic, cassette

¢ KANKAKEE (Area Code 815)

Imperial Int’l Learning Corp., PO Box 548, Rt. 45
S. Zip: 60901.Tel: 933-7735. Pres.: Spencer
A. Barnard: Sales Mgr.: G. T. Searles. Sec'y-
Treas.: F. R. Ringfelt.
Branch: Glenview (Chicago Metropolitan
Area), IIl., Media Five
Audio: Cassette, open reel.

® LIBERTYVILLE (Area Code 312)

Plynth Ltd., Box 537, 117 Rockland Rd. Zip
60048. Tel: 362-4060 Pres.- Tom lzzo: Gen
Mgr . Patrick McBride: Sales Mgr : Ron Leslie.
Audio: Cassette, open reel.

® MATTESON (Area Code 312}

A-K Sound Rec'g. PO Box 14. Zip. 60443, Tel
747-5735. Owner & Studio Mgr.. Al Kitlica:
Chief Eng.: Chuck Ziska
Audio: Open reel

® SPRINGFIELD (Area Code 217)

Dave Beatty Studios, 1414 S. Fifth. Zip: 62703
Tel: 525-1231. Owner: Dave Beatty: Studio
Mgr. & Chief Eng . Bill Beatty.

Audio: Cassette

INDIANA

® |INDIANAPOLIS {Area Code 317)

Commercial Features Inc., 3650 N. Washington
Bivd. Zip: 46205. Tel: 926-5570. Owner:
Paul R. Bender; Studio Mgr. & Chief Eng.. Paul

Bender

R C A Stereo 8 Mfg. Facility, 6550 E. 30 5t. Zip:
46219. Tel: 635-9000.
Audio: 8-tr., 8-tr. quadraphomc
open reel, open reel quadraphonic

® RICHMOND {Area Code 317)

Allied Broadcast {div. of Allied Advertising Corp.),
124 S. Sixth St. Zip 47374 Tel: 962-8596
Pres.. Roy M. Ridge: Sales Mgr.: James D
Jones
Audio: Cassette. open reef
Video: 1'' open reel

Dubbings Electronics {div. of Richmond Rec’g
Corp.}, 1600 Rich Rd. Zip. 47374 Tel: 962-
9511. Plant Mgr.. Gerald E. Sharp; Sales
Mgr.: Curt Albright.

Home office: New York, N.Y.

Rec’g Corp

Audio: 8-tr., 8-tr. quadraphonic, cassette
Richmond Rec'g Corp.. see Dubbings Electronics

¢ TERRE HAUTE (Area Code 812)
Columbia Rec. Prod'ns. 1400 Fruitridge Ave. Zip:
47805. Tel: 466-4231. VP J. Kenneth
Lemry; Tape Plant Mgr.: Ed Sharton
Audio: 8-tr., 8-tr. quadraphonic, cassette
open reel

cassette,

Richmond

IOWA

® CARLISLE (Area Code 515)

Kzjac Rec. Corp., 155 First St. Zip: 50047. Tel
989-0794. Pres.: Harold L. Luick; Sales Mgr.
Jim Robinson.

Audio: B-tr., cassette, open reel.

® COUNCIL BLUFFS (Area Code 712)
Liberty /UA Tape Dupl'g Inc.. 2101 S. 35 St Zip
61501 Tel: 328-8060. Gen. Mgr.: Marvin L
King: Sales Mgr.: Jim Cook
Audio: 8-tr., 8-tr. quadraphonic, cassette.
open reel, open reel quadraphonic

® DES MOINES (Area Code 515)

Lariam Assocs. inc., 1203 Fifth Ave Zip: 50314,
Tel: 282-8306. Pres. & Gen. Mgr.: Larry A.
McKeever
Audio: Cassette, open reel

KANSAS

® WICHITA (Area Code 316)

High Fidelity Rec’g Inc., 1059 Porter. Zip: 67203
Tel: 262-6456. Contact: Raymond Creely
Audio: 8-tr., cassette. open reel.

KENTUCKY

® LEXINGTON (Area Code 606)

Lemco Sound Studio, 2518 Southview Dr. Zip
40503. Tel: 277-11B4. Pres. & Gen. Mgr
Cecil Jones
Audio: Cassette, open reel.

¢ LOUISVILLE (Area Code 502)

Allen Martin Prod'ns inc.. PO Box 99035, 9701
Taylorsville Rd. Zip: 40299. Tel: 267-9658
Pres.. Ray Allen; Gen. & Saies Mgr.: Hardy
Martin; Chief Eng.: Bob Ernspiker.

Audio: Cassette, open ree!
Video: 1’ open reel. 1" cartridge

LOUISIANA

® RUSTON (Area Code 318)

Americana Rec’g Studios, 707-709 W. California
Zip: 71270. Tel: 255-0287. Pres.: Roger W
Lawson Jr.; Chief Eng.: Philip R. Lawson; Ass't
Eng.: F. H Abernathy
Audio: B8-tr., 8-tr. quadraphonic. cassette,
open reel, open reel quadraphonic
Video: 1°° open reel, 1’ cartnidge, %'
U-matic, ¥2'' EIAJ open reel. %4'' open reel.

MARYLAND

® BETHESDA (Area Code 301)

Ampex Corp.. 10215 Fernwood Rd Zip. 20034
Tel' 530-8800.
Plant: Elk Grove Village (Chicago Metropolitan
Area). Il

® KENSINGTON (Area Code 301)

Omega Rec'g Servs.. 10518 Connecticut Ave. Zip
20795 Tel: 946-4686. Owner & Studio
Mgr.: W.R. Yesbek Jr.; Chief Eng.: J.W. Frey
Audio: Cassette, open reel

¢ SUITLAND (Area Code 301)

Audio-Video Concepts Inc., 5408 Silver Hill Rd.
Suite 501. Zip: 20028. Tel: 568-5836. Pres
& Sales Mgr.: Edward P. Helvey Jr.. Gen
Mgr.: John Caughman
Audio: 8-tr., cassette, open reel
Video: %'’ U-matic

MASSACHUSETTS

® BOSTON METROPOLITAN AREA
(Area Code 617)

Continental Rec’gs Inc.. 12 Irving Sq.. Framing-
ham 01701. Tel: 879-2430, 237-0568
Pres. & Sales Mgr.: L. Daniel Flynn: Gen. Mgr.
John F. Flynn.

Audio: B-tr., cassette. open reel.

Fleetwood Rec’'g Co. Inc.. 321 Revere St.. Revere
02151 Tel: 289-6B00. Pres.: Vincent P. Giar-
russo: Gen. Mgr.: Raymond G. Samora; Sales
Mgr.: Victor Mancini
Branch: New York. N.Y.. Fleetwood Mkig
Group.

Audio: 8-tr. cassette, open reel.
Video: 1’ cantridge, %'’ U-matic.

Rik Tinory Prod'ns. 622 Rt. 3A, Cohasset 02025
Tel: 383-9494. Owner: Rik Tinory
Audio: 8-tr., 8-tr. quadraphonic, cassette,
open reel

MICHIGAN

¢ DETROITMETROPOLITAN AREA
(Area Code 313)

American Sound Corp., 3319 E. Ten Mile Rd., War-
ren 48091 Tel: 539-2900. Pres.: Frank Day:
VP & Gen. & Sales Mgr.: Paul Hayes.
Audio: B-tr., cassette.

Artie Fields Prod'ns, 9430 Woodward Ave. Zip:
48202, Tel: 873-8900. Pres.: Arthur H
Fields; VP & Gen. & Sales Mgr.: Thomas C.
Aquino
Audio: Open reel

General Television Network, 520 W. Eight Mile
Rd., Ferndale 48220. Tel. 548-2500. Pres.
Randolph Hippler.

Video: 2'’ broadcast, 1’ open reel, 1’ car-
tridge, %'* U-matic, 2'" EiAJ open reel, 13"’
EIAJ cartridge, %'’ cassette
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Beautiful, robust, scintillating, sonorous or just plain
rock, every note you send us comes back to yon in exact
reproduction, with a clarity and dynamic range avail-
able only from Superscope.

The world’s best duplicating equipment, specially
modified and precisely maintained by our own expert
engineering staff, provides you unequalled sound quality

every time on cassette, 8-track or Reel-to-Reel.

There are no lost chords with Superscope tape
duplicating. Give us a call for all your tape duplicating
requirements and be surprised with our quality, our
service, and our prices.

Ll
SUPERSGOPE.
APE DUPLICATING DIVISION

455 FOX STREET, SAN FERNANDO, CA 91340

CALL National Sales Manager Ron Newswander
(213) 365-1191

WwWWwWWw.americanradiohistorv.com
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Magnetic Video Corp.. 24380 Indoplex Circle.
Farmington Hills 48024. Tel: 477-6066.
Pres.: Andre A. Blay; Gen. Mgr.: Al Eicher;
Sales Mgr.. Bob Vandegrift.

Audio: B-tr., 8-tr. quadraphonic, cassette,
open reel.

Video: 2’ broadcast open reel. 1'’ open reel.
%'' U-matic, ¥2'' EIAJ open reel.

Pioneer Rec’g Studio Inc., 20014 James Couzens
Hwy. Zip: 4B235. Tel: 341-5868. Pres. &
Gen. Mgr.: Gary A. Rubin; Sales Mgr.: Bob
Meloche.

Audio: Cassette, open reel.

Sound Patterns DXM, 38180 Grand River, Farm-
ington 48024, Tel 477-6444.Pres.” Dan Dal-
las.

Audio: Cassette.
Video: 1’ open reel, %'’ U-matic.

Video Group Inc., 77 W. Canfield. Zip: 48201. Tel.
833-6420. Pres.: Sidney A. Lutz; Gen. Mgr.:
John C. Fallon; Sales Mgr.: Jake Tauber.
Video: 1'' open reel, %' U-matic, %' EIAJ
open reel.

® LANSING AREA (Area Code 517)
Lansing Sound Studios Inc.. 1566 Snyder Rd,
East Lansing 48823. Tel: 351-6555. Owner &
Studio Mgr.. Bob Baldori; Chief Eng.: Steve
Harvath.
Audio: Cassette, open reel.

® LIVONIA (Area Code 313)

Sicom Electronics Corp.. 33026 Capitol. Zip:
48150. Tel: 261-8650. Pres.: D. D. Merry, VP
Sales: S. R. Wagler.

Audio: B-tr., B-r. quadraphonic. cassette

® TROY (Area Code 313)

Magna Sonic Inc.. 1231 Wheaton. Zip 48084
Tel: 689-6167. Pres. & Sales Mgr.- Ray Czar-
nik; VP & Gen. Mgr.: Bill Goguen
Audio: 8-r., cassette.

MINNESOTA

¢ MINNEAPOLIS-ST. PAUL AREA
{Area Code 612)

A S | (Audiotek Systems Inc.), 711 W. Broadway,
Minneapolis 55411, Tel: 521-7631. Pres.:

Dan R. Holmes; Gen. Mgr.: J. M. Miller; Sales
Mgr.: Wes Hayne.
Audio: Cassette. open reel.

Bethany Fellowship Inc.. 6820 Auto Club Rd.. Min-
neapolis 55438. Tel: 944-2121. Gen. Mgr.
David Lovestrand; Sales Mgr. Terry Fra-
zerhurst.

Audio: Cassette.

Communication Ants inc., 2526 27 Ave. S., Min-
neapolis 55406. Tel: 721-5357. Pres. & Sales
Mgr.: Roger F. Klietz; Gen. Mgr.: Kathleen
Dale.

Video: 1'' open reel, %' U-matic.

EM CCorp.. 180 E. Sixth St., St. Paul 55101. Tel:
227-7366. Pres.- David E. Feinberg: Sales
Mgr.: Richard T. Stevens.

Branch: Los Angeles. Calif.
Audio: Cassette, open reel.

Meta-Com Inc., 707 W. Broadway. Minneapolis
55411 Tel: 588-2781 Pres. & Mkig. Dir.
James |. McCann; Sales Mgr.. Phillip T. Levin.
Audio: 8-tr., 8-tr. quadraphonic, cassette.
open reel, open reel quadraphonic.

MISSOURI

¢ KANSAS CITY (Area Code 816)

Warren C. Moore & Assocs., 1101 W. 88 Terr. Zip
64114.Tel: 333-7654. Owner. W. C. Moore.
Audio: Cassette.

Stage 3 Sound Prod'ns Inc., 12 E. 39 St. Zip
64111, Tel 531-1375. Pres.: Don Warnock;
Gen. Mgr.: Clara Warnock.

Audio: Cassette, open reel.

¢ ST. LOUIS (Area Code 314)

Don Fette Rec'g Studios, 11618 Olive Bivd., Creve
Coeur 63141, Tel. 567-5793. Owner: Don
Fette; Studio Mgr. & Chief Eng. Rich Riehl.
Audio: B-tr., cassette, open reel.

Technisonic Studios Inc.. 1201 S. Brentwood 8ivd.
Zip: 63117, Tel: 727-1055. Pres. Charles
Harrison; VP & Gen. Mgr.: Edward H Canter.
Audio: Cassette. open reel.

® SPRINGFIELD (Area Code 417)
American Antists Inc., 1763 E. Elm. Zip: 65802.
Tel B62-1768. Pres. & Gen. Mgr.. Joseph H.
Higgins.
Audio: B-tr.. cassette.

cassette tape /
/4 In.lubed tape

Audio Magnetics industrial tape products satisfy the need for
a high performance magnetic duplicating tape to match the
performance of today’s and tomorrow’s critical audio systems.

The combination of ultra high-density gamma ferric oxide
partictes and an advanced binder system gives Audio
Magnetics’ tape the characteristics you require to create the

finest quality recordings.

C-zero cassette

Every Audio Magnetics compact cassette strictly adheres to

the Philips cassette specification.

Tape duplicators know that Audio Magnetics precise engi-
neering, proven production techniques and years of professional
experience will deliver the highest possible quality in their

end product.

Fulfiling Your Worldwide Duplicating Needs

234 W. 146th Street, Gardena, Californa 90248 (213) 532-2950
Geneva, Switzerland 022 435115 Telex: 845-27152

APE SERVICES

NEBRASKA

® LINCOLN (Area Code 402)

Lenco Co. inc., 3900 N. 68 St. Zip: 68507. Tel:
464-7488. Pres.- Don Leonhardt: Gen. Mgr.
Daryl 0. Chapelle; Sales Mgr.: Jan Young.
Audio: Cassette.

NEW JERSEY

¢ BLOOMFIELD (Area Code 201)
Peerless Vid-Tronic Corp.. 60 West St. Zip: 07003.
Tel: 429-8600. Pres.: Herbert J. Ravis; Sales
Mgr.. Gerry Geller.
Audio: B-tr., 8-tr. quadraphonic. cassette.

¢ CAMDEN (Area Code 609)

Recorded Publ’'ns Labs (div. of Recorded Publ'ns
Mfg. Co. Inc), 1136 State St. Zip: 0B105.
Tel- 963-3000: Philadeiphia Tel: (215) 922-
8558 Pres.. Edward J. Goodman, VP Opns..
David H. Goodman; Gen. Mgr.. Emest W. Mer-
ker; Sales Mgr.: Pat Landon.

Branch: New York, N.Y.
Audio: 8-tr., B-tr. quadraphonic. cassette,
open reel, open reel quadraphonic.

* ENGLEWOOD (Area Code 201)

Transworld Dist’g (div. of Audio Labs. Inc.), 24 W.
Sheffield Ave. Zip 07631. Tel 871-3000.
Pres. Alexander Magocsi Jr.; Gen. Mgr. Joan
Irving; Sales Mgr.- John DePascale.

Audio: 8-tr., 8-tr. quadraphonic, cassette.
open reel.

¢ HACKENSACK (Area Code 201)

Ampex Corp., 75 Commerce Rd. Zip: 07601, Tel
489-7400.
Plant: Elk Grove Village (Chicago Metropohitan
Area}. Il

¢ LEONIA {(Area Code 201)

S/T Videocassette Dupl’'g Corp., 500 Willow Tree
Rd. Zip: 07605. Tel: 947-6450. Pres.: Alfred
Markim; Gen. Mgr." William 8. Follett; Sales
Mgr.: Herb Winawer.

Branch: New York, N.Y., Teletronics Int'l Inc.
Video: 1"’ open reel, %' U-matic, ' EIAJ
open reel, ¥2'' EIAJ cartridge.

¢ LIVINGSTON (Area Code 201)

Linear Sound Rec’'g Co.. 13 Birchwood Dr. Zip
07039. Tel: 992-5480. Studio Mgr.: Mike
Kroll; Chief Eng.: Steven Denholtz
Audio: B-tr., cassette.

® MAPLE SHADE (Area Code 609}

A M P Rec'gs (div. of IPl), 307 W. Main St. Zip'
08052. Tel: 667-1667. Pres.: Donald R
Marsh; Prod'n Mgr.- Gerald Tyson.

Audio: B-tr., cassette.

¢ MONTVALE (Area Code 201)

Philips VCR Dupl'g Center, 1 Philips Pkwy. Zip
07645. Tel: 391-1000.
Video: 2" Philips VCR.

¢ NEWARK (Area Code 201)

Ranger Magnetics. 1189 McCarter Hwy. Zip*
07104. Tel: 481-4111_ Pres.: Charles Futter,
VP Mkitg. Royce Richard: Sales Mgr. Fred
Della Valle.
Audio: 8-tr, B8-tr quadraphonic. cassette,
open reel. open reel quadraphonic.

¢ OCEAN (Area Code 201)

Sound-Arts Co Inc., 5 Cindy Ln. Zip. 07712. Tel
493-8666 Studio Mgr.. Frank Gspann.
Audio: Cassette, open reel.

¢ PARK RIDGE (Area Code 201)

Cadet Recs. Inc.. PO Box 176. Zip. 07656. Tel
391-3676 NYC Tel: (212) 349-3900. Gen.
Mgr.. R Herrington.

Home office: Los Angeles, Calif.
Audio: 8-tr.

¢ PENNSAUKEN (Area Code 609)

Cassette Servs. inc., 7015 Westhield Ave. Zip.
08110. Tel: 663-3599. Pres.: Gordon R.
Grant.

Audio: 8-r., cassette.
Video: %'' U-matic, %2'' EIAJ open reel, 2"’
EIAJ cartridge.

Tape Servs. Inc., 7015 Westfield Ave. Zip: 08110.
Tel: 665-3323. Pres.: William F. Mulcahy;
Sales Mgr.: Michael T. Mulcahy.

Audio: B-tr., cassette.

¢ RIDGEFIELD (Area Code 201)

Audio Inds. Inc., 8road & Linden Aves. Zip: 07657.
Tel: 945-4545. Pres. Michael S. Thaler.
Audio: 8-tr., 8-tr. quadraphonic, cassette,
open reel, open reel quadraphonic.

¢ RIDGEFIELD PARK (Area Code 201)
American Tape Corp., 11 Teaneck Rd. Zip. 07660.
Tel: 641-5202: NYC Tel: (212) 765-1820.
Pres : Donald H. Gabor: Sales Mgr.. George
Kurtz.
Audio: 8-tr.

¢ SCOTCH PLAINS (Area Code 201)

H M R Prod'ns Inc., 574 West Court. Zip: 07076.
Tel: 889-1767. Pres.: Lillian M. Randel: Gen.
& Sales Mgr.: Harry M. Randel.
Audio: Cassette.

¢ WEST CALDWELL (Area Code 201}
National Tape Serv. Inc. (div. of RKO General Inc.},
3 Fairfield Crescent. Zip: 07006. Tel. 575-
8484. Pres.. Hugh Wallace; Mfg. Mgr. Pete
Crowe; Gen. Sales Mgr.: Lee Gray. (Also see
RKO Sound Studios, New York, N.Y.}
Audio: Cassette, open reel.

¢ WEST ORANGE (Area Code 201)
House of Music. 55 Crystal Ave. Zip: 07052 Tel:
736-3062 Studio Mgrs.: C. Conrad, S. Gal-
fas, Chief Eng.. Jeff Kawalek.
Audio: B-tr., cassette, open reel.

NEW YORK

¢ CLARENCE (Area Code 716)

Mark Educational Rec’gs Inc., 10815 Bodine Rd.
Zip: 14013. Tel: 759-2600. Pres.: Vincent S.
Morette.

Branch: Chamblee (Atlanta Metropolitan
Area), Ga., W. D. Bailey & Assocs.
Audio: 8-tr., cassette, open reel.

¢ FARMINGDALE, L.I. (Area Code 516)
Carrollway Tape Dupl'n Inc., 27 Heisser Court. Zip.
11735, Tel: 420-9444. Pres.: Frank J. Car-
roll; Sales Mgr.: Catherine Garbarino.
Audio: 8-tr., B-tr. quadraphonic., cassette,
open reel. open reel quadraphonic.

www americanradiohistorv.com

® GARDEN CITY, L.I. (Area Code 516)

T D K Electronics Corp., 755 Eastgate Blvd. Zip:
11530. Tel: 746-0BB0. Pres.: S. Okiyama:
Mktg. Mgr.: Ken Kohda; Sales Mgr.. 8ud Bar-
ger.

Branches: Irvine, Calif.; Chicago, lil.

Audio: B-tr., cassette, open reel.

Video: %'’ U-matic, %2'’ EIAJ open reel. 2"’
EIAJ cartndge.

¢ GLOVERSVILLE (Area Code 518)

M CADist’'g. Rt. 30A. Zip. 12078. Tel: 725-0604.
Plant Mgr.: R.F. Glithero; Office Mgr.: Howard
McGrath.

Home office: Universal City (Los Angeles Met-
ropolitan Area), Calif.
Audio: B-tr., cassette.

¢ HAUPPAUGE, L.I. (Area Code 516}

Allison Audio Prods. Inc., 1290 Motor Pkwy. Zip:
11787. Tel 234-2010. Pres.: Louis Ligator;
Gen. Mgr.- Rainer Zopfy: Sales Mgr. Abe Cha-

yet
Audio: B-tr., 8-r. quadraphonic. cassette.

¢ HUNTINGTON STATION, L.I.
{Area Code 516)

Shelley Prods. Ltd.. 220 Broadway. Zip' 11746.
Tel 423-7090. Pres. & Gen Mgr.: C.F. Gale-
house, Sales Mgr : Mack Wolfson.

Audio: Cassette.

* MAMARONECK (Area Code 914)

Cine Magnetics Inc., 606 Halstead Ave. Zip:
10543. Tel: 698-7058. Pres : Fred Burke.
Branch: Rye, N.Y., Cine Magnetics Audio.
Audio: 8-tr., cassette, open reel.

®* MASSENA (Area Code 315)

Michele Audio Corp., Box 566, Andrew Street Rd.
Zip. 13662. Tel- 769-2448. Pres. Ginette
Cormier; Gen. Mgr.. Jack Daniels; Sales Mgr -
Harold Friedman.

Int’l branch: Canada.
Audio: 8-tr., B-tr. quadraphonic, cassette.

¢ MOUNT VERNON (Area Code 914}

Sentry Inds. Inc., 221 N. MacQuesten Pkwy. Zip.
10650. Tel: 664-2909. Pres.: Harold Rosen:
Gen. Mgr.: Barry Rosen; Sales Mgr. Norman
Marshak.

Audio: B-r., cassette.

¢ NEW YORK METROPOLITAN
AREA (Area Code 212}

A & 8Dupl'rs Ltd. (sub of Viewlex Inc.), 635W. 55
St. Zip: 10019. Tel 286-2780. Gen. Mgr.
8ill Nightingale. Nat’'l sales office: Viewlex
Custom Servs., B10 Seventh Ave. Zip- 10019.
Tel. 581-5641. Pres.: Andrew Gelef; VP: Rich-
ard H. Burkett.

Audio: 8-tr., 8-tr. quadraphonic, cassette,
open reel. open reel quadraphonic.

Adwar Video Corp.. 100 Fifth Ave.Zip 10011 Tel.
691-0976. Pres.: Samuel Adwar. Gen. Mgr.
Howard Mandel; Sales Mgr.: Richard Roth.
Video: 1'' open reel, %'* U-matic, %2'' EIAJ
open reel, ¥2'' EIAJ cartridge, "4’ cassette.

American Pictronic Corp., 333 W. 52 St1. Zip:
10019. Tel: 489-8B060. Pres.: Milton
Schwarz; Sales Mgr.. Vincent Rendine.
Video: 1’' open reel. 1'' cartridge, %"
U-matic, %'’ cassette.

Audio-Tech Labs., 2819 Newkirk Ave.. Brooklyn
11226. Tel: 469-7134. Owner. Studio Mgr.
& Chief Eng.: Joseph Giovanelli.
Audio: Cassette

Nelson Barry Corp ., 319 E. 44 St. Zip: 10017. Tel:
679-7900. Exec. VP: Frederick N. Olmstead:
Gen. Mgr.. Arold Glazer; Sales Mgr.: Franklin
Lieberman.

Audio: B-tr_, cassette.
Video: %'’ U-matic.

Bell Sound Studios, 237 W. 54 St. Zip 10019.
Tel. 582-4812. Contact. Irv Jerome.
Audio: 8-tr.. B-tr. quadraphonic, cassette,
open reel, open reel quadraphonic.

Broadcasting Foundation of America, 52 Vanderbilt
Ave. Zip: 10017. Tel 684-2505. Pres.. Sey-
mour N. Siegel; Gen. Mgr.: Howard L. Kany;
Sates Mgr.: Catherine D. Probst.

Audio: Open reel.

Cassette Rec’'g Corp.. see National Rec'g Studio.

Columbia Rec. Prod'ns, 49 E. 52 St. Zip. 10022.
Tel: 765-4321. VP: Tom Van Gessel. (Sales of-
fice only)

Plant: Terre Haute, Ind.

Cue Rec’gs Inc., 1156 Ave. of the Americas. Zip-
10036. Tel. 757-3641. Pres.” Mel Kaiser;
Gen. Mgr.. Bernard Rubinstein; Sales Mgr..
Louis J. Maltese.

Audio: Cassette, open reel.

Dimensional Sound Inc.. 301 W. 54 St Zip
10019 Tel' 247-6010. Owner' Ed Chalpin;
Studio Mgr. & Chief Eng.: Robert Halsall.
Audio: Cassette, open reel.

Direct Rec'gs Inc.. 18 E. 50 St. Zip 10022. Tel:
759-7979. Pres. & Gen. Mgr.: Norman Levin.
Audio: Cassette, open reef.

Disc Communications Ltd., 743 Fifth Ave. Zip:
10022. Tel: 371-0390 Pres. Charles E.
Blake.

Audio: 8-tr., 8-tr. quadraphonic, cassette,
open reel.

E U E/Screen Gems, 222 E. 44 St. Zip: 10019,
Tel. 867-4030 Pres - George Hirschfeld; Gen.
Mgr.: Marty Irwin; Opns Dir  Jack Schultis.
Video: 2" broadcast. %'' U-matic, %'’ cas-
sette.

Fleetwood Mktg. Group, 120 E. 56 St. Zip: 10022.
Tel. 688-7979. Gen. & Sales Mgr.. Glen We-
sen.

Home office: Revere (Boston Metropolitan
Area), Mass., Fleetwood Rec’g Co. Inc.
Audio: B-tr., cassette, open reel.

Video: 1" cartridge, %'’ U-matic.

Forum Il Films Inc.. 230 Park Ave. Zip. 10017.
Tel: 889-7915. Pres.- Hy Goldman.
Video: %'’ U-matic.

G B C Closed Circuit TV Corp.. 74 Fifth Ave. Zip.
10011. Tel. 989-4433.
Video: 1'' open reel, 1’ cartridge, %''
U-matic, ¥2'' EIAJ open reel, 2'' EIAJ car-
tridge. 4'' cassette.

Infodex Cassette Corp., 60 E. 42 St.. Rm. 961. Zip:
10017. Tel 986-2051.
Home office: Waterbury, Conn.
Audio: 8-tr.. cassette.

Intercontinental Televideo Inc., 10 W. 66 St., Suite
23-A. Zip. 10023, Tel: 595-9454. Pres.: G.
Citron.

Video: %'' U-matic, ¥2*’ Philips.

C-O CASSETTES
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National Rec’g Studios, 730 Fifth Ave. Zip: 10019
Tel: 757-6440. Pres.. Harold Lustig: Gen
Mgr.: William Dalessandro, Client Servs Dir
Sandra Goldfarb
Audio: 8-tr., 8-tr. guadraphonic. cassette
open reel, open reel quadraphonic
Video: 2’ broadcast. 1'' open reel. 1"’ car
tridge, %'’ U-matic, %2’ EIAJ open reel, 2"’
E1AJ cartridge. '4'" cassette

National Video Center, see National Rec’g Studios

Plaza Sound Studios, 55 W. 50 St. Zip: 10020.
Tel: 757-6111. Owner & Studio Mgr
Gregory W. Raffa; Chief Eng.. W.W Blair
Audio: Cassette, open reel

Professional Video Servs., 13 E. 47 St. Zip: 10017
Tel: 759-2515. Pres.: Richard Namm; Gen
Mgr.: Alan Namm
Video: %' U-matic, 2" EIAJ open ree!

RCARecs. 110W. 44 St. Zip: 10036 Tel: 598
5900. (Sales office only)

Plant: Indianapolis, Ind

R K O Sound Studios {div. of RKO General Inc.)
1440 Broadway. Zip: 10018. Tel: 764-6603
Pres. Hugh Wallace. Gen Sales Mgr.: Lee
Gray. {Sales office only—see National Tape
Serv. Inc.. West Caldwell, N.J.)

Recorded Publ'ns Labs. (div of Recorded Publ'ns
Mfg Co Inc.), 2 Penn Plaza. Suite 1500. Zip
10001. Tel: 868-3115. Gen. Mgr.: David H
Goodman; Sales Mgr.- Pat Landon
Home office: Camden, N.J.

Audio: 8-tr.. 8-tr quadraphonic, cassette,
open reel, open reel quadraphonic

Reeves/Teletape Corp.. 708 Third Ave. Zip
10017. Tel: 573-8600 Pres.: Richard E. Rie-
del. Exec. VP: John J. Nataie; VP & Dir.. Haz-
ard E, Reeves Jr.; VP Mktg & Sales: James R
Hartzer
Video: 1'* open reel, %' U-matic, ¥2'' EIAJ
open reel

Regent Sound Studios, 25 W. 56 St. Zip: 10019,
Tei: 245-2630. Owner: Robert Liftin: Studio
Mgr.. Carol Benjamen: Chief Eng. - Vince
McGary
Audio: Cassette. open reel

Reliance Audio Visual Corp., 619 W. 54 St. Zip
10019. Tel. 586-0435. Pres. S. Sanford
Schhtt; Gen. & Sales Mgr.: Charles Spataro
Video: 1’ open reel. %" U-matic, %'’ EIAJ
open reel.

Richmond Rec'g Corp.. 75 Rockefeller Plaza. Zip
10020 Tei: 489-6370. Pres.: HW. Hainick
Exec. VP Hugh Landy, Sales Mgr.: David
Grant
Plant: Richmond. Ind.. Dubbings Electronics
Sales office: Hollywood (Los Angeles Metro-
politan Area}, Calit., PRC Rec'g Co

Rombex Prod'ns Corp. {sub. of Du Art Film Labs
Inc), 245 W. 55 St. Zip. 10019. Tel: 757
3681. Pres. Richard Marcus;, Mktg. Dir
Bruce Oyen
Video: 1'' open reel, %'’ U-matic, 2" EIAJ
open reel. 2" EIAJ cartridge

Sadler Rec'g. 120 W. 44 St. Zip: 10036. Tel 575-
0295. Owner & Studio Mgr.: John Sadler
Chief Eng.. M.J. Milchman
Audio: Cassette. open reel

Simtek Communications Inc.. 2061 Broadway. Zip
10023. Tei: 595-7126 Pres.. D. Richard
Kraus; Sales Mgr.: Ray Fournier
Audio: 8-tr, cassetle. open reel

Syntonic Research Inc., 175 Fifth Ave. Zip: 10010.
Tel: 243-5434 . Pres. | S. Teibel. Gen. Mgr
M. Crown; Sales Mgr.. Michael Kron
Audio: 8-, open reel. open reel quadra-
phonic.

Video: %’' U-mmatic, 2"’ EIAJ open reel, %'’
EIAJ cartridge. %2'* EIAJ CV, %" Panasonic
00

BO!

TV-RInc, 556 W. 54 St. Zip: 10019. Tel: 541
4030 Pres - Nelson Barrington: Mgr.: James
C. Mahoney
Video: 2'' Broadcast. 1°' open reel, %'’
U-matic, ¥2"* EIAJ open reel, 2’ EIAJ car-
tridge.

Teletronics Int't Inc.. 220 E. 51 St. Zip. 10022
Tel. 758-1750. Gen. Mgr.. Will Roth; Sales
Mgr.  Dan Rosen.

Home office: Leonia, N.J., S/ T Videocassette
Dupl'g Corp

Video: 1’ oper reel, %‘' U-matic, %2'' EIAJ
open reel, ¥2'' EIAJ cartridge

J S Tape Inds. Inc., 91 Fifth Ave. Zip: 10003. Tel
255-9152. Pres.: Larry Sikora.

Audio: 8-tr., 8-tr. quadraphonic.

Viewlex Customn Servs., 810 Seventh Ave. Zip
10019. Tel: 581-5641. Pres. Andrew Getlef
VP: Richard H. Burkett. (Nat'l sales office}
Plant: Los Angeles, Calif.. Viewlex-Monarch
Tape Dupl'g

Visual Information Systems, 15 Columbus Circle
Zip: 10023 Tel: 541-8080
Video: All formats.

® PORT CHESTER (Area Code 914)

Associated Audio Servs. Inc., 14-16 Willett Ave
Zip: 10673. Tel: 937-5129/5411 Pres
Robert L. Piselli; Gen. Mgr.: Allan C. Johnson
Audio: Cassette, open reel

® RYE (Area Code 914)

Cine Magnetics Audio, Nursery Ln. Zip: 10580
Tel: 698-0868 Gen. Mgr. L.J. Spring Jr
Home office: Mamaroneck, N.Y., Cine Mag-
netics Inc.

Audio: B-tr , cassette. open reel

Preferred Sounds Inc., Nursery Ln. Zip: 10580
Tel: 967-7701. Pres.. Mal Schwartz. Gen.
Mgr.. Jerry H. McPherson. Sales Mgr.: Sid
Dicker
Audio: 8-tr., 8-tr. quadraphonic, cassette,
open reel

® UTICA (Area Code 315)

Oneida Video Audio Tape Cassette Corp., 760 Blan-
dina St. Zip. 13501, Tel: 735-6187. Pres
Stanley Markowski; Gen. Mgr.: Joyce Mar-
kowski, Sales Mgr.. Mike Cristalli
Audio: Cassette.

® YONKERS (Area Code 914)

Video Software & Prod'n Center Inc., 165 Tuck-
ahoe Rd. Zip. 10710. Tel: 423-4400. Pres
Stanley Rosenberg: Exec. VP Ken Wise, VP
Mktg./Prod'n: Robert Ahrens
Video: 1’ open reel, %'’ U-matic, %' EIAJ
open reel, 2" EIAJ cartridge

NORTH CAROLINA

® CHARLOTTE (Area Code 704)

Arthur Smith Studios, 5457 Old Monroe Rd. Zip
28211, Tel: 536-0424. Pres.. Arthur Smith;
Bus. Mgr.. Vince Mliler
Audio: Open reel

OHIO

¢ CINCINNATI (Area Code 513)

Audiocraft Rec’g Co.. 915 W. Eighth St. Zip
45203. Tel: 241-4304. Pres. & Gen. Mgr
Earl T. Herzog Jr
Audio: B-tr., cassette. open reel.

Video: %" U-matic, %'’ EIAJ open reel, %'’
EIAJ cartridge

Queen City Album Inc., 2832 Spring Grove Ave
Zip- 45225 Tel 681-8400. Pres.: Edward R
Bosken: Gen. Mgr.: Ken Martin: Sales Mgr
Joe Sluder
Audio; 8-tr.. open reel

Rite Rec Prod'ns Inc.. 9745 lockland Rd. Zip
45215 Tel: 733-5533 Pres.. Carl J. Burk-
hardt: Gen. Mgr.. Bob Bowery. Sales Mgr
Philip Burkhardt
Audio: 8-tr.. 8-tr. quadraphonic, cassette,
open reel, open reel quadraphonic

¢ CLEVELAND (Area Code 216)

Boddie R=c Mig & Rec'g Inc.. 12202 Union Ave.
Zip- 44105 Tel. 752-3440. Pres. & Gen
Mgr  Thomas R. Boddie. Sales Mgr.. Dennis
R. Bodate.

Audio: Cassette, open reel

Nashville North Rec'g, 5725 Brookpark Rd. Zip
44129 Tel: 749-1626. Owners Don Mitchell
Jr., Gary Bluhm, John Dolnacko
Audio: Cassette

Qualitapes Inc.. Terminal Tower. Zip: 44113 Tel
241-0900. Pres . C.K. Patrick. VP & Gen. &
Sales Mgr.: Robert Conrad
Audio: Open reel, open reel quadraphonic (ma-
trix only)

® COLUMBUS (Area Code 614)

Kingsmill Rec’g Studio, 1033 Kingsmill Pkwy Zip
43229 Tel. 846-4494. Studio Mgr. Don H
Spangler; Chief Eng.: Mark Spangler
Audio: 8-tr,, cassette. open reel

Magnetic Studios, 4784 N. High St. Zip 43214
Tel: 262-8607. Pres.: Nils Lindquest; Gen
Mgr.. Dick Huntsberger
Audio: Cassette, open reel

Mus-1-Col Inc.. 780 Oakland Park Ave. Zip: 43224
Tel: 267-31133. Owners: John W. Hull, Boyd
P. Niederlander
Audio: Cassette. open reel
Vidso: 2’ EiAJ open reel

® DAYTON (Area Code 513)

Film Assocs. Inc.. 4600 S. Dixie Hwy. Zip: 45439
Tet. 293-2164. Pres.: E. Raymond Arn
Audio: Cassette, open reel
Video: Y2'’ EIAJ open reel

APE SERVICES

® YOUNGSTOWN (Area Code 216)

United Audio Rec'g Studio, 2323 Glenwood Ave
Zip: 44511 Tel: 783-1277. Pres. William
Warner, Gen. Mgr.- Larry Elder. Sales Mgr
Jack Shaffer
Audio: 8-tr
quadraphonic

cassette, open reel, open reel

OKLAHOMA

® OKLAHOMA CITY (Area Code 405)

Okart inc.. 1 NE Seventh St. Zip: 73103, Tel: 236-
5946. Pres - Mickey Sherman. Gen. Mgr
Joey Nichols, Sales Mgr.. Randy Sherman
Audio: 8-r.. 8-tr. quadraphomic. cassette
open reel

® TULSA (Area Code 918)

International Teaching Tapes, 4235 §. Memorial
Zip: 74145, Tel: 622-5288. Audio Mgr
Sonny Gray
Audio: Cassette, open reel

OREGON

® PORTLAND {Area Code 503)
Northwestern inc., Motion Pictures & Rec'g, 011
SW Hooker St. Zip: 97201 Tel: 224.3456
Pres. & Gen. Mgr.: Robert M. Lindahi. Sales
Mgr = Sheldon Goldstein
Audio: Open reel, open reel quadraphonic
Video: %’ U-matic, 2" EIAJ open reel

PENNSYLVANIA

* BROOMALL (Area Code 215)

E. J. Stewart Inc.. 388 Reed Rd. Zip: 19008. Tel
543-7600. Pres.. Eric R Address. Sec'y-
Treas & Gen. Mgr.. Howard S. Lipman; Sales
Mgr.: David S Wiggins
Video: 2"’ broadcast

* NORRISTOWN AREA (Area Code 215)

Avdio Visual Communications Inc.. 435 Crooked
Ln.. King of Prussia 19406 Tel: 272-8500
Pres.. J. Ulrich; VP & Gen. Mgr.: J. But-
terworth; Sales Mgr.. J. Ballantyne; Studio
Mgr.: Harold Sacks
Audio: Cassette, open reel

® PHILADELPHIA (Area Code 215)

Air-Tone Sound & Rec’g Co.. 2330 Market St. Zip
19103 Tel: 563-8388. Pres.: Eugene Hessel
Audio: Cassette, open reel

Diskmakers Inc.. 925 N. Third St Zip: 19123 Tel
627-2277. Pres.: Morris Ballen; VP Larry Bal
len
Audio: B-tr., cassette

MarketDyne Int't, 1600 Arch St. Zip- 19101 Tel
241-2778. Pres. Ken Ford; Gen. Mgr.. Ron
Brown. Sales Mgr.. Mike Grimes
Video: 1'' open reel, %'’ U-matic, 2"’ EIAJ
open reel. '2'" EIAJ cartndge

¢ PITTSBURGH (Area Code 412)

Audio Innovators Inc., 216 Blvd. of the Allies. Zip
15222. Tel: 391-6220. Pres. & Gen. Mgr
Norman J Cleary; Opns. Mgr.. Martha J Wil-
son
Audio: Cassette, open reel

elevision Prod'n Center Inc, 445 Melwood St
Zip: 15213 Tel: 682-2300. Pres.: Richard L
Clouser; Gen. Mgr.: John R. Phillips; Mkig
Dir.: Larry O. Garrett
Video: 1! open reel, %‘ U-matic, 2*'' EIAJ
open reel

W R S Rec'g Studios, 210 Semple St. Zip: 15213
Tel: 687-3700. Pres. & Gen. & Sales Mgr
Jack Napor, Chief Audio Eng.: Otaf Kuuskier
Audio: Cassette. open reel

® SHARON (Area Code 412)

Marjon Recs & Rec'g Serv.. 159 Easton Rd. Zip
16146 Tel: 347-4726. Pres.. John T. Krizan
cic; Gen. Mgr.: Joseph Mickey Krizancic: Sales
Mgr.. Martha Krizancic
Audio: 8-tr.. cassette. open reel

® YORK AREA (Area Code 717)

Dee-Bee Rec'g Serv.. S. Camp St.. Windsor
17366. Tel. 244-5411 Gen Mgr. Stan Dep
pen Jr.. Sales Mgr. Pat Gerrick
Audio: 8-tr.. cassette, open reel

SOUTH CAROLINA

® NORTH AUGUSTA (Area Code 803)

International Rec’g Studios, 646 E. Buena Vista
Ave. Zip 29841. Tel. 279-9999.  Owner
Charles Schafer; Studio Mgr. & Chief Eng
Lowell Dorn
Audio: 8-tr , cassette

TENNESSEE

® FAYETTEVILLE (Area Code 615)

Kim-Pat Ents., PO Box 654, Hillwood Dr. Zip
37334 Tel: 433-2323. Pres.: Bill Trigg
Audio: B-tr.. 8-tr. quadraphonic, cassette,
open reel. open reel quadraphonic

® MEMPHIS (Area Code 901)

Shoe Prod'ns Inc., PO 8ox 12025. 485 N. Holly-
wood. Zip: 38112 Tei. 458-4496. Pres. &
Studio Mgr.: Warren E. Wagner: Chief Eng
Andy Black
Audio: Cassette, open reel

® NASHVILLE (Area Code 615)

Columbia Rec. Prod'ns, 804 16 Ave. S. Zip
37203. Tel: 259-2560. Account Exec.: Jerry
Parkins. {Sales office only)

Plant: Terre Haute, ind

Globe Rec'g Studio Inc.. 1313 Dickerson Rd. Zip
37207. Tel: 226-0811. Pres. & Gen. Mgr
Jim Maxwell
Audio: Cassette, open reel

Nashville Int'l Corp.. 1006 17 Ave. S. Zip 37212
Tel: 254-1049. Pres. & Gen. Mgr.: Reggie M
Churchwell; Sales Mgr_- Ron Coates
Audio: 8-ir. 8-tr. quadraphonic. cassette,
open reel

the most perfect

C-ZERO

of the @try

now shipping in quantity...
and we have the muscle to beat

any price in the industry!

For free samples call Miss Paula Nelson at 213-274-8943

Century Cassette Corporation

9301 WILSHIRE BOULEVARD - BEVERLY HILLS, CA 90210

www americanradiohistorv.com

gi-dl

ayvosd1118 'S/61 ‘92 iHdY


www.americanradiohistory.com
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APRIL 26, 1975, BILLBOARD

R CARecs.. 806 17 Ave. S.Zip- 37203 Tel 244-
9880. (Sales office only)
Plant: Indianapolis, Ind

Taurus Electronics Inc., 2806 Azalea Pl Zip
37212. Tel: 297-5652. Pres.: C.E Pringle;
Gen. Mgr.: Eddie Grey, Office Mgr.. John C
Ross.
Audio: 8-tr., cassette.

TEXAS

¢ AUSTIN (Area Code 512)

P S G Rec’g Studio, 4322-AN. Lamar Zip: 78752.
Tel. 454-5653. Owner & Gen. & Sales Mgr.:
Pedro S. Gutierrez.

Audio: B-tr., cassette, open reel.

Reelsound Rec'g Co., PO Box 12725, 308 W.
Sixth St. Zip: 78711. Tel: 472-3325. Owner,
Studio Mgr. & Chief Eng.: Malcolm H. Harper
Jr

Audio: 8-tr., cassette, open reel

¢ DALLAS (Area Code 214)

Ampex Corp.. 1615 Prudential Dr. Zip 75235
Tel: 637-5100.
Plant: Elk Grove Village (Chicago Metropolitan
Area), Il

Mother Dubbers Inc.. 3103 Routh. Zip 75201.
Tel- 651-9544. Owners Don Smith, Don
Allman; Mgr.: Amett Peel
Audio: Cassette, open reel.

Shaunagraphics, 7027 Twin Hills Ave. Zip:
75231. Tel: 691-0001. Gen. Mgr.: Dawid
Tanner; Sales Mgr.: Shauna Howard. (Sales of-
fice only)
Home office:
Prod'ns.

Gainesville, Tex., Tanden

® EULESS (Area Code 817)

Accurate Sound Co., 1206 Euless Bivd , Suite 106.
Zip: 76039. Tel. 267-3911. Sales Mgr. Jim
Anderson.

Home offica: Redwood City {San Francisco &
Bay Area), Calif.
Audio: Cassette

® GAINESVILLE (Area Code 817)

Tanden Prod'ns. PO Box 382 Zip' 76240. Tel
665-4026. Pres.: Bobby Dennis: Gen. Mgr -
David Tanner; Sales Mgr Shauna Howard.
Branch: Dallas. Tex., Shaunagraphics. (Sales
office only)

Audio: Open reel

¢ HOUSTON (Area Code 713)

Sarand Group. 3700 Buffalo Speedway. Suite
802 Zip 77006 Tel 664-2871 Pres.: Robb
C. Beyer.
Audio: Cassette.

¢ WACO (Area Code 817)

Creative Communications Inc., 920 N. Valley Mills
Zip 76710. Tel: 776-1230 Pres Curtis B.
Adams.

Audio: Cassette.

UTAH

* PROVO (Area Code 801)

Listener’'s Digest Servs. Inc. PO Box 299. Zip
84601. Tel 373-3456 Pres & Gen. Mgr..
Kaye L. Jensen: Sales Mgr.. Dean Robinson.
Branch: Sound Concepts Studio. 108 W. Cen-
ter. Zip 84601. Tel- 375-7333. Gen. Mgr.
Kaye L. Jensen: Sales Mgrs. Ronald Jeppe-
sen, Michael Jensen.

Audio: Cassette.

Media Prod'n Div., Brigham Young Univ., Motion
Picture Studios. Zip. 84601. Tel 374-1211.
Gen. Mgr.. Darrel J. Monson; Assoc. Dir &
Sales Mgr. Harold R. Hickman.

Audio: Cassette, open reel, open reel quadra-
phonic.

Video: 1’ open reel, %' U-matic. "' EIAJ
open reel, ¥2'' EIAJ cartridge

Sound Concepts Studio. see Listener's Digest
Servs. Inc.

® SALT LAKE CITY (Area Code 801)
Bonneville Int'l Corp.. 130 Social Hall Ave. Zip
84111. Tel- 524-2621. Pres.: Arch L. Mad-
sen; Gen Mgr.: Dick Alsop; Prod'n Dir &
Sales Mgr Dave Michelsen.
Audio: Cassette, open reel.

SCANDIA

offers
automatic
packaiing machinery
systems

designed
for

stereo tape industry

labelling-cartoning
wrapping-bundling
inserting operations

For information, call or write

Scandia Packaging Machinery Co.
P.0. Box 575, Aliwood Station

180 Brighton Road, Clifton, N.J. 07012 (201) 473-6100
over !{fty years des‘igning & building automatic packaging

ry and sy

D R CCorp.. 3319 S. 300 West Zip: 84115. Tel
487-3724, 484-7771. Pres & Gen. Mgr..
Randal S. Chase:; Sales Mgr.: Irel L. Chase.
Audio: 8-tr.. 8-tr. quadraphonic, cassette,
open reel. open reel quadraphonic.

VIRGINIA

* NORFOLK (Area Code 804)

Tarzac Entertainment Ents.. 638 Muskogee Ave
Zip: 23509. Tel: 853-2304. Pres. & Gen. &
Sales Mgr.- Ronald C. Wagener.

Audio: 8-tr., cassette, open reel.

¢ RESTON (Area Code 703)

National Trend-in Corp.. 1870 Michael Faraday Dr.
Zip- 22090. Tel: 437-7183. Pres.: John L.
Humphreys: Sales Mgr.: Jeff Swanson.
Audio: Open reel.

® RICHMOND (Area Code 804)
Sound Stages, 2116 Spencer Rd. Zip, 23230. Tel
85-8275.
Audio: Cassette & open reef.

® WINCHESTER (Area Code 703)

Capitol Inds., Kernstown Rt. 652, Shawnee Dr. Zip:
22601. Tel: 662-8125
Audio: 8-tr., 8-tr. quadraphonic, cassette

WASHINGTON

¢ BELLINGHAM (Area Code 206)

Broadcast Programming Int’t Inc.. 3350 Home Rd.
Zip' 98225. Tel: 676-1400. Pres.: Kemper
Freeman Jr.; Gen. Mgr.. Cal Vandegrift; Sales
Mgr.: Bill Vreeke, Contemporary Program Dir.:
Mike Bettellr.

Audio: Open reel.

¢ OLYMPIA (Area Code 206)

Sound Preservers Co.. 911 E. Fourth Ave. Zip.
9B506. Tel. 352-9097 Pres - Allen P Giles
Audio: 8-tr.. cassette, open reel. open reel
quadraphonic.

® SEATTLE (Area Code 206)

Captain Audio’s Music Farm. 615 E. Pike. Zip.
98122. Tel 323-6847. Owner Jim Wolte;
Studio Mgr.. S. Jahnecke, Chief Eng.. Jim Bre-
douw.

Audio: Open reel.

WISCONSIN

® MILWAUKEE (Area Code 414)

Dave Kennedy Rec'g Studios. 231 W. Wisconsin
Ave. Zip 53203. Tel 273-5720. Pres.. Dave
Kennedy; Chief Eng. & Gen. Mgr. Llarry
Drydyk.

Audio: Cassette. open reel.

¢ SAUK CITY (Area code 608)

Amencan Music Corp., 123 Water St Zip. 53583
Tel 643-3304 Pres. Jim Kirchstein, Sales
Mgr. Mare Neeley.

Audio: Open reel.

a

Abbey Tape Dupl'rs, 5358 Cartwright Ave.. North
Hollywood, Calif. 91601. Tel: (213) 877-
3136. Owner & Gen. Mgr.: Norman C Cooke.
Tape lines: Living Tapes.

Advent Corp , 195 Albany St., Cambridge. Mass
02139. Tel: (617) 661-9500. Pres & Gen
Mgr.. H.E. Kloss: Prod. Mgr. Andrew G Pet-
ite; Sales Mgr.. Frank Reed.

Cassette: Advent, Connoisseur Society, None-
such.

Ampex Music Div.. 2201 Lunt Ave.. Elk Grove Vil-
lage. Ill. 60007. Tel. (312) 593-6000.
Branches: Glendale, Calif., 500 Rodier Dr.
Zip 91201. Tel: (213) 240-5000 —Redwood
City. Calif., 401 Broadway. Zip. 94063. Tel
(415) 367-2011—Atlanta, Ga., 3135 Chest-
nut Dr., Suite 101. Zip. 30340. Tel' {404)
451-7112—Bethesda, Md., 10215 Fern-
wood Rd. Zip 20034. Tel: (301) 530-8800—
Hackensack, N.J., 75 Commerce Rd. Zip
07601. Tel (201) 489-7400—0Dallas, Tex.,
1615 Prudential Dr. Zip: 75235, Tel: (214)
637-5100.
8-tr., 8-tr. quadraphonic. cassette: Label in-
formation not provided
Open reel: Ampex, Buddah. Casablanca.
Chelsea, Elektra, Groove Merchant. Hi, Lon-
don, MCA. Mercury, Parrot, Philips, RCA,
Reprise, Rolling Stones. Threshold, Warner
Bros
Open reel quadraphonic: Groove Merchant,
Hi. London, Parrot, Threshold.

Ampro Ltd . 420 Lexington Ave., New York, N.Y.
10017. Tel" (212) 683-77B6. Cable.
TAPEXXRON. Telex: 425233. Gen. Mgr..
Manuel Kopelman; VP Sales: Claude Gentil.
Label: Omega.

Broadcasting Foundation of America. 52 Vanderbilt
Ave., New York, N.Y. 10017. Tel. (212) 684-
2505. Pres. Seymour N. Siegel: Gen. Mgr.:
Howard L. Kany. Sales Mgr.. Catherine D.
Probst.

Open reel: Audiotape music programs & edu-
cational material.

Cassettes inc., 2512 SW Third Ave., Fort Lauder-
dale. Fla. 33315. Tel: {(305) 522-0222 Pres.
& Sales Mgr.. Ray Franklin; Gen Mgr . Harry
Crossett
8-tr., cassette & open reel: Educational & in-
dustrial materiat

Christian Dupl'ns Inc., 1710 Lee Rd.. Orlando, Fla.
32810. Tel. (305) 299-7363. Pres.: R.B Jack
Turney: Exec. VP & Gen. Mgr.: Marilyn Kubik.
Cassette: Religious materials.

G RTCorp.. 1286 N. Lawrence Station Rd., Sunny-
vale, Calif. 94086. Tel: (408) 734-2910.
Pres.: Alan J. Bayley; VP & Gen. Mgr.: K.W.
Sonner; VP Mktg.: Herbert B. Hershfield.
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8-tr.: ABC. Amaret. Apt. A Small Rec. Co..
Audio Treasury, Backbeat, Bang, Barnaby,
Bell. Bluesway, Cadet. Cadet Concept.
Checker. Chess. Cinnamon. Command,
Crested Butte, Crewe. Crossover, De-Lite. Do-
like. Dot, Duke /Peacock. Dunhill, Eastbound.
Everest, Fantasy. GNP Crescendo. GRT, GRT
Sampler, Granite. Impulse, Increase/Cruisin,
Janus, Jubilee, Just Sunshine, King., Konk.
Mega. Milestone, Nashville, Neighborhood,
Olympic. Paramount, Passport. Philly Groove.
Plantation. Prestige, Pride. Ranwood, Raw.
Respond, Roulette, Sire, Songbird. Starday,
Stormy Forest, Tara, Tetragrammaton, Van-
guard, Viva, Westbound
8-tr. quadraphonic: ABC. Cadet, Chess. Com-
mand Quad, Dot. Dunhill, GRT Sampler.
Janus, Paramount. Ranwood. Roulette, Sire.
Vanguard, Westbound.
Cassette: ABC. Audio Treasury. Bang. Barn-
aby, Bell, Cadet, Checker. Chess. De-Lite. Dot,
Dunhill, Fantasy, GNP Crescendo, impulse, In-
crease/ Cruisin. Janus. Just Sunshine, Mega,
Neighborhood, Paramount, Passport. Philly
Groove, Ranwood. Roulette, Sire, Tetra-
grammaton, Vanguard, Westbound.
Open reel: ABC. Cadet. Chess. Dot, Dunhill,
Fantasy. Increase/Cruisin. Paramount. Ran-
wood. Roulette

General Cassette Corp.. 1324 N. 22 Ave.. Phoenix,
Ariz. 85009. Tel (602) 257-1880. Pres Bill
Johnson; Gen. Mgr. Edward M Martin
Cassette: Educational material.

Listener's Digest Servs. Inc., PO Box 299. Provo.
Utah 84601. Tel. (801) 373-3456. Pres. &
Gen. Mgr. Kaye L. Jensen, Sales Mgr.- Dean
Robinson. Branch: Sound Concepts Studio.
108 W. Center. Zip. 84601. Tel (801) 375-
7333. Gen. Mgr.. Kaye L Jensen, Sales
Mgrs.. Ronald Jeppesen, Michael Jensen.
Cassette: Listener’'s Digest (spoken word
only)

Magna Sonic Inc, 1231 Wheaton, Troy, Mich.
48084. Tel (313) 689-6167. Pres & Sales
Mgr.: Ray Czarnik. VP & Gen. Mgr.: Bill Go-
guen.

Labels: Gusto, Power Pak.

Magnetic Video Corp.. 24380 Indoplex Circle.
Farmington Hills. Mich. 48024. Tel. (313)

477-6066 Pres.. Andrew A Blay; Gen. Mgr..
Al Eicher; Sales Mgr. Bob Vandegrift

8-tr.: ABC/Dot, Charm. The Classics, Plan-
tation. SSS Int’l, Sun

Magnetix Corp., 770 W Bay St.. Winter Garden,
Fla.32787.Tel (305)656-4494_ Pres.- John
C Lory; Gen. Mgr. Jim Baker; Sales Mgr.-
Bob Friefeld.

Cassette: Religious materials. American Bible
Society’s Good News for Modern Man.

Harry McCune Sound Serv. Inc.. 951 Howard St.,
San Francisco, Calif. 94103. Tel: (415) 777-
2700. Pres.. Harry McCune Sr.; Gen. Mgr.
Mort Feld; Sales Mgr. Pat LaGrave.

Branch: Anaheim, Calif., 1773 W. Lincoln,
Bidg. f. Zip 92801. Tel. (714) 533-7650.
Gen. Mgr.- Bruce Burns.

2-tr. cartridge: Cousino Carts. Viking.

Media One, 10 Davis Dr., Belmont. Calif. 94002.
Tel: {415) 593-1052. Partners. Charles King.
Ronald Turner.

Video: Industrial & educational material

Meta-Com Inc.. 707 W. Broadway, Minneapolis,
Minn. 55411. Tel' (612) 588-2781. Pres. &
Mktg. Dir.: James |. McCann, Sales Mgr.. Phil-
lip T. Levin,

Cassette: Educational material.

Paramount-West Ents, 8010 Second St.. Para-
mount, Calit. 90723. Tel. (213) 531-6000
Pres. & Gen. & Sales Mgr.: D.W. Galiffa
Labels: Information not provided.

Reeves / Teletape Corp.. 708 Third Ave., New York,
N.Y. 10017. Tel- {212) 573-8600. Pres.
Richard E Riedel, Exec. VP JohnJ Natale. VP
& Dir. Hazard E. Reeves Jr.: VP Mktg. & Sales
James R. Hartzer. {(Video prod only}

Sicom Electronics Corp., 33026 Capitol, Livonia,
Mich. 48150. Tel. (313) 261-8650. Pres.
D.D. Merry. VP Sales S.R Wagler.
8-tr.: Pieces of Eight.

Sound Concepts Studios, see Listener's Oigest
Servs. Inc

Stereotape (div. of Magtec). 8125 Lankershim
Blvd., North Hollywood, Calif. 91605. Tel:
(213) 768-6100. Pres. Gerald Stone, Gen.
Mgr . Len Feldman
Open reel. Atlantic, Elektra, MCA, RCA,
Warner Bros.

Call or Write
Spectrotape Corp.

(714) 825-6744

A Spectrum of Cassette

345 W. Valley Bivd. Colton ,Ca. 92324

Reliability
Precision

ATTENTION

RETAILERS, JOBBERS, DISTRIBUTORS
EXPORTERS, MASS MERCHANDISERS

IF YOU MARKET BLANK
CASSETTES and CARTRIDGES

IF YOU WANT TO DEAL DIRECTLY
WITH THE MANUFACTURER
IF YOU WANT TOP QUALITY

THEN CALL US FIRST

TOP QUALITY, PRIVATE LABEL,
OUR LABEL, OR BULK, COMPLETE
RANGE OF COLORS, LENGTHS,
AND PACKAGE CONFIGURATIONS

PAP INDUSTRIES, INC.

95 Orville Dr. - Bohemia, N.Y. 11716 » 516—567-2900

SALES REPS: CHOICE TERRITORIES ARE
STILL AVAILABLE. CALL NOWw.
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A/V Paragon, see Universal Tape Corp. Inc.
A-V Tape Sales Corp., 580 Sylvan Ave., Englewood
Ciffs, N.J. 07632. Tel: (201) 569-7000.

Pres.. A.F. Etro; Sales Mgr : V.J. Carabello
Audio: 8-tr., cassette
Brand name: AVTape.

Akai American Ltd., 2139 E. Del Amo Bivd.,
Compton, Calit. 90220. Tel (213)537-3880.
Video: Open ree!.

Ampex Corp.. Magnetic Tape Div., 401 Broadway,
Redwood City, Calif. 94063. Tel: (415) 367-
3887.

Branches: Glendale, Calif.. 500 Rodier Dr.
Zip: 91201. Tel- (213) 240-5000—Atlanta,
Ga.. 3135 Chestnut Dr., Suite 101. Zip.
30340. Tel: (404) 451-7112—Elk Grove Vil-
lage, IIl., 2201 Lunt Ave. Zip: 60007. Tel.
(312) 593-6000—Bethesda, Md., 10215
Fernwood Rd. Zip: 20034, Tel (301) 530-
8800—Hackensack, N.J., 75 Commerce Rd.
Zip. 07601 Tel. (201) 489-7400—Dallas,
Tex., 1615 Prudential Dr. Zip: 75235, Tel:
(214) 637-5100.

Audio: 8-tr., cassette, open reel.

Brand name: Ampex.

Ampro Ltd., 420 Lexington Ave ., New York, N.Y.
10017. Tel {212) 683-7786. Cable TA-
PEXXRON. Telex: 425233. Gen. Mgr.: Manuel
Kopeiman; VP Sales: Claude Gentil.

Audio: 8-tr., cassette.
Brand name: Ampro, Omega.

Athenia Inds. Inc.. 90 Brighton Rd., Clifton, N.J.
07012. Tel. (201) 471-8044. Pres. & Gen &
Sales Mgr.: Charles Beres Jr.

Audio: Norelco style cassette boxes.
Brand name: Athenia Inds.

Audio Dynamic Ents. Inc., 1281 Logan St., Bidg.
A, Costa Mesa. Calif. 92626. Tel. (714) 549-
2271. Pres.: Gene Edwards: Gen. Mgr.: Frank
Andres; Sales Mgr : Fred Wallace.

Audio: 8-tr.. cassette.

Audio Magnetics Corp., 14600 S. Broadway, Gar-
dena, Calif. 90248. Tei. (213) 532-2950.
Chm. & Pres.. John J. Kane; Sr. VP Int'l: Peter
Hughes; Sr. VP Finance: Lee Lockard; Sr. VP
Mig.: Mort Jacobson: Sr VP Sales Jim
O'Keefe.

Branches: Irvine, Calif.. 2602 Michelson Dr.
Zip: 92664. Tel (714) 833-0020—Indianap-
olis, Ind., 6800 E. 30 St. Tel- (317) 546-
4991 —New York, N.Y., 2 Penn Plaza. Zip-
10001. Tel: (212) 594-9400.

Int’l branches: Canada. Mexico.

Audio: Cassette.

Audiomatic Corp.. 1290 Ave. of the Americas, New
York, N.Y. 10019. Tel. (212) 582-5870.
Pres.: Milton B. Gelfand; VP Sales: Timothy A.
Cole.

Audio: 8-tr., 8-tr. quadraphonic, cassette,
open reel, open reel quadraphonic.

Audio/Tek Inc., 503-F Vandell Way, Campbell,
Calif. 95008. Tel- (408) 378-5586. Pres..
Robent W. Kratt.

Audio: 8-tr., cassette, plastic reels; paper &
plastic boxes.

Audio-Video Concepts Inc.. 5408 Silver Hill Rd..
Suite 501, Suitland, Md. 20028. Tel' (301)
568-5836. Pres. & Sales Mgr.. Edward P Hel-
vey Jr.; Gen. Mgr.- John Caughman
Audio: Cassettes, reels, cassette boxes.
Brand name: Data Pak, Loranger.

AudioVox Corp., see Data Packaging Corp.

Avsco Inc. (sub. of Gates Rubber Co.), 69 Hwy. &
Corum Rd., Excelsior Springs, Mo. 64024.
Tel (816)637-2114, 781-6050. Pres.: Ralph
Haberstock; Gen. Mgr.: Kenneth Douglas.
Sales Mgr.- Robert Adams; Cariridge Prod.
Mgr.: Don A, Birkeness.

Audio: 8-tr.
Brand name: Lear Jet.

AVTape, see A-V Tape Sales Corp.

B A S F Systems. Crosby Dr.. Bedford. Mass.
01730. Tel: (617) 271-4000. Pres. Guenther
Grochla; Sales Mgr.. R. 8lanck; Mkt. Planning
Mgr.: Richard Dalessio.

Branches: Los Angeles, Calif.. 2140 W.
Olympic Blvd., Suite 440. Zip. 90006. Tel:
(213) 386-7023 —Melrose Park, ., 1800
N. 30 Ave. Zip: 60160. Tel: (312) 343.
6618—Clifton, N.J. 460 Colfax Ave. Zip:
07013. Tel: {201) 473-8424—Dallas, Tex..
2520 Electronic Ln., Suite 801. Zip: 75220.
Tel: (214) 358-1494.

Audio: Open reel.

Brand name: BASF.

Burlington Audio Tapes Inc.. 2903 Long Beach
Rd., Oceanside. N.Y. 11572. Tel: {(516) 764-
3792. Pres.: Ruth Schwaniz; VP & Gen. &
Sales Mgr.: Rudy Schwanrtz.

Audio: Cassette, open reel.
Brand name: Shannon

C I M Inc. 1132 N. Magnolia, Anaheim, Calif.
92801. Tel (714) 821-9990. Pres.. Arthur
Reynolds; Gen. Mgr.: Ted Reynolds; Sales
Mgr. John Knox. (Dist by Entertainment Busi-
ness Servs.)

Audio: 8-tr., cassette, open reel.

C 1/Supercan, see Cantridge Inds. Corp.

Cadet Recs. Inc., 5810 S. Normandie Ave., Los An-
geles, Calif. 90044 Tel. (213) 753-5121.
Pres.. Jules Bihari: Tape & Cartridge Div Mgr.
Donald B. Macmillan; Sales Mgr.: Robert Her-
rington.

Branch: Park Ridge, N.J., PO Box 176. Zip:
07656. Tel (201) 391-3676; NYC Tel: (212)
349-3900. Gen. Mgr.- R. Herrington.
Audio: 8-r.

Capitol Magnetic Prods (div of Capitol Recs. Inc ),
1750 N. Vine St., Los Angeles, Calif. 30028
Tel: {(213) 462-6258. Exec. VP & Chief Oper-
ating Officer: AP Cunha: Consumer Prods.
Mktg Mgr.: H.B. Jackson; Adv. Dir. John M.
Riccr.

Sales offices: Los Angeles, Calif., 3117 San
Fernando Rd. Zip: 90065. Tel (213) 255-
5103—Atlanta, Ga.. 1670 NE Freeway Ac-
cess Rd. Zip: 30329 Tet (404) 321-5441—
Niles, Ili., 6401 Gross Point Rd. Zip' 60648.
Tel: (312) 647-B338—Germantown, Md.,
Century XXI, 20030 Century Blvd Zip:
29767. Tel- (301) 428-0795—Dedham,
Mass., 235 Elm St. Zip: 02026. Tel: (617)
329-5777—Madison Heights, Mich_, 550 E.
Mandoline St. Zip. 48071. Tel: (313) 583-
9600—New York, N.Y.. 1370 Ave. of the
Americas. Zip: 10019. Tel: (212) 757-7470—

TAPE SUPPLIES

Cleveland. Dhio. 7777 Exchange St. Zip
44125. Tel (216) 524-8940—Dallas, Tex.,
6730 Oakbrook Blvd. Zip 75235. Tel (214)
638-0784.
Audio: 8-tr.

Cartridge Inds. Corp, PO Box 186. 411 Kansas
City Ave., Excelsior Springs, Mo. 64024 Tel
(816) 637-6011. Pres. & Gen. & Sales Mgr.
Terry D. Vogler.

Audio: 8-tr.
Brand name: Cl/Supercan.

Century Cassette Corp.. 9301 Wilshire Blvd., Bev-
erly Hills, Calif. 90210. Tel: (213) 274-8943.
Pres.: Peter H. Stanton: VP Paula Nelson
Audio: Cassette
Brand name: Century Cassettes.

Certron Corp.. 1701 S. State College Blvd., Ana-
heim, Calif. 92806. Los Angeles Tel: (213)
659-5950. Pres.. Ed Gamson, Gen. Mgr. Ray
Allen; Div. VP Sales Hal Wilde; Sales Mgr..
Bob Dunn.

Audio: 8-tr., cassette

Conton Cassette Corp., 340A W. Valley Blvd., Col-
ton, Calif. 92324 Tel: (714)824-1454. Own-
ers: John Chan, Jack Russell. (Distributor for
Jechan Corp /Spectrotape Corp.)

Columbia Magnetics (div. of CBS Inc.). 51 W. 52
St., New York, N.Y. 10019. Tel: (212) 765-
5432. Pres. Arthur Taylor: Sales, Mktg. & Ad-
min. Dir.: Glenn A. Hart; Eastern Reg’l Mgr.:
Gary Schwartz; Nat’'l Consumer Sales Dir. Ted
Cohen; Prof. Sales Mgr . Jerry Bronaugh; Int’l
Sales Mgr. Peter Landskroemer.

Branch: Los Angeles, Calif., 6430 Sunset
Blvd. Zip- 90028. Tel: (213} 466-2481. West-
ern Reg’l Mgr.: Bob Morrison

Audio: 8-tr., cassette.

Brand name: Columbia, Soundcraft.

Compact Cassette, see Pap Inds. Inc.

Concord Communications Systems. 40 Smith St.,
Farmingdale. L.l.. N.Y. 11735. Tel- (516)
694-7960.

Video: Canindge. open reel.

Creative Packaging Co. (div. of Eli Lilly & Co.). PO
Box 444, Zip 46206; 740 S. Alabama St., In-
dianapolis, Ind. 46234. Tel (317)261-2287.
Pres.” A.M. McVie; VP Mkig. T.J. Beasley:
Mkig. Communications Mgr.: W.W Die-
ckamp.

Branches: Los Angeles, Calif., 11704 Wil-
shire Blvd., Suite 232. Zip: 90025. Tel (213)
478-9891—Dak Brook, Il.. Oak Brook Exec-
utive Plaza. Suite 300, 1301 22 St Zip:
60521. Tel: (312) 325-3620—Hackensack,
N.J. 1 University Plaza. Zip: 07601. Tel (201)
488-5151.

Audio: Norelco style cassette boxes.

DAKInds. Inc., 10845 vVan Owen St., North Holly-
wood, Calif. 91605. WATS Tel: (800) 423-
2636. Pres. & Gen. & Sales Mgr.: Drew Alan
Kaplan.

Audio: Cassette.

D T C. see Data Technology Corp

Dalsung Ind’l Corp., 1182 Broadway. New York,
N.Y. 10001. Tel: {212) 685-5608. Gen.
Mgr.: Hongsoon Chun.

Audio: Cassette.

Data Packaging Corp.. 205 Broadway, Cambridge.
Mass. 02139. Tel' (617) 868-6200. Pres.-
Otto Morningstar. Sales Mgr.. Larry Hock-
emeyer. Marketing branch: Hauppauge, L.1.,
N.Y., AudioVox Corp., 150 Marcus Bivd. Zip
11787. Tel: (516) 231-7750. Pres.. John J.
Shalam, Gen. Mgr.: Martin Novick.

Audio: 8-tr., cassette.

Data Pak, see Audio-Video Concepts Inc.

Data Technology Corp.. 2700 S. Fairview St..
Santa Ana, Calit 92704. Tel (714) 546-
7160. Chief Exec Officer: Moria Hickson; VP
& Gen. Mgr.: Raymond E. Valie.

Audio: Cassette tape transfer reel.
Video: U-matic cassette, storage boxes.
Brand name: DTC.

Dubbings Electronics, see Richmond Rec’g Corp.

Dyna Day Plastics Inc., 1521 E, Avis Dr.. Madison
Heights, Mich. 4B071. Tel: (313) 585-62B0.
VP & Gen. & Sales Mgr.: Paul Hayes.

Audio: 8-tr., cassette, Norelco style boxes.
Brand name: Dyna Day.

Dynatrack, see Simtek Communications Inc.

E M Systermns. see Entertainment Business Servs.

Electronic Homes Co.. 26-64 Crescent St., Suite 2,
Astoria, N.Y. 11102. Tel: (212) 545-3094.
Chm.: George T. Saddler; Pres.” Michael Si-
nan; Gen. Mgr.: Harry Baker: Sales Mgr.: Elias
Smyrna.

Audio: Cassette. cassette boxes.
Brand name: Toyota

El Mar Plastics Inc., 821 E. Anesia Blvd., Carson,
Calif. 90746. Tel: (213) 327-3180. Pres..
Harry Schor; VP & Sales Mgr.. Allen Schor.
Audio: 8-tr., cassette, open reel.

Entertainment Business Servs., 7912 S. Vermont
Ave., Los Angeles, Calif. 90044. Tel: (213)
B36-4288, 752-6054. Nat'l Sales Mgr.:
Leonard Marshall. (Distributor for CIM, EM
Systems)

Audio: 8-tr., polyboxes. Norelco style boxes
(CIM); Norelco style boxes (EM Systems).
Fidelipac (div. of TelePro Inds.), 109 Gaither Dr.,

Mount Laurel, N.J. 08057. Tel. (609) 235-
3511, Pres.: D. Boardman; Gen. Mgr.: R. Cap-
pelio; Sales Mgr.. Gene Bidum.
Audio: Broadcast NAB-type cartridge.

Fine-Tone Audio Prods Co Inc., 24 Cobek Court,
Brooklyn. N'Y 11223 Tel (212) 336-6662.
Pres.- Leonard Finkel, Gen. Mgr.. Herb Han-
man; Mktg. Mgr.: Irving Glasser; Sales Mgr..
Jack Haddad.

Audio: Cassette boxes.
Brand name: Fine-Tone

Gabriel Mfg Co. Inc., 125 S. Liberty Dr., Stony
Point, N.Y. 10980. Tel. (914) 942-0100

Helmac Prods. Corp., PO Box 73, 528 Kelso St.,
Fhint, Mich. 48501. Tel- (313) 239-7677.
Pres. Nicholas D McKay, Gen. Mgr.- Walter
Winkle: Sales Mgr.- John E. Green.

Audio: 8-tr. & cassette plastic cases.

International Audio. 17905 Sky Park Blvd.. Suite
L1, Irvine, Calif. 92707. Tel: (714) 556-
1787. Pres. & Gen. Mgr.. Felipe Cervantes
Sr.; Sates Mgr.: Tish Cervantes.

Audio: 8-1r., cassette.
Brand name: International Audio.

International Audio Inc.. 2934 Malmo Dr., Arling-
ton Heights, Ill. 60005. Tel (312)956-6030.
Pres.: Dick Mally; Exec. VP & Gen. Mgr.- John
Kozin; Sales Mgr. Bill Brin.

Audio: 8-1r., cassette. cassette boxes
Brand name: [nternational Audio.

Jechan Corp./Spectrotape Corp., 345 W. Valley
Blvd.. Colton. Calf. 92324. Tel. (714) 825-
6744, Pres.: John Chan, Sec'y-Treas. & Gen.
Mgr  Eisie Chan: Sates Mgr. R. Hathaway.
Audio: Cassette.

Brand name: Mitape

Lear Jet, see Avsco Inc.

Lenco Plastics, Cassette Div., PO Box 817, Boze-
man, Mont. 59715 Tel (406) 587-8057:;
WATS Tel. {800) 548-5292. Pres.: Don Leon-
hardt; Sales Mgr.: Jan Young.

Home office: Lincoln, Neb., Lenco Co Inc..
3900 N. 68 St. Zip. 68507. Tel: (402) 464-

7488. Gen Mgr.: Daryl O. Chapelle.
Audio: Cassettes. Norelco style cassette boxes.

Loranger, see Audio-Video Concepts Inc

M/E Cart . see Tape Servs Inc.

Magnadyne Corp.. PO Box 5365, Carson, Calf.
90749. Tel {213) 639-2200. Pres Barry L
Caren, Gen Mgr Steve Fields. Sales Mgr
Dave Gurian.

Audio: 8-tr.

Magnetic Media Corp . 616 Fayette Ave., Mamaro-
neck, N.Y 10543. Tel* {914) 698-8660.
Pres & Sales Mgr. Aaron Wasserstrom, VP
George T Saddler: Gen Mgr. John Cristiano.
Audio: Cassette.

Mann Cassette Inds . 3700 Sacramento. San Fran-
cisco. Calif. 94118 Tel: (415) 221-2000 x
50. Pres Donald Mann: Gen. Mgr - Bill Wells,
Sales Mgr. Bob Maionchi.

Audio: Cassette.
Brand name: Mann Endless Cassette

Mastro Inds. Inc., 3040 Webster Ave., Bronx, N.Y.
10467. Tel: (212) 547-5600. Pres.: Mario
Maccaferri; Gen. Mgr. Marco Maccaferr,
Sales Mgr.: Nicholas Perazzo.

Audio: 8-tr., 8-tr. quadraphonic, cassette.

Meister Mfg. Co., 9126 Firestone Blvd., Downey,
Calif. 90241, Tel: (213) 861-3198. Pres. &
Gen. & Sales Mgr.: J. Meister.

Audio: Aluminum reels.
Brand name: Meister.

Meta-Com Inc.. 707 W. Broadway. Minneapolis,
Minn, 55411 Tel (612) 588-2781 Pres. &
Mkig. Dir. James |. McCann, Sales Mgr.. Phil-
lip T. Levin.

Audio: Cassette.
Brand name: MetaCom SDR. MetaCom DLN

Mitape. see Jechan Corp./Spectrotape Corp.

Molded Ind’l Plastics Inc., 131-37 Sanford Ave .
Flushing. N Y. 11355 Tel: {212) 463-5509
Pres & Gen & Sales Mgr.- Israel Allen
Audio & video: Open reel.

Omega. see Ampro Lid.

Pap Inds. Inc., 95 Orville Dr., Bohermia, N.Y
11716. Tel {516) 567-2900. Pres Anhur
Hoffer, VP & Sales Mgr.. Craig M. Balaban.
Branch: Sherman Daks, Calif., 14011 Ven-
tura Blvd., Suite 501. Zip: 91403. Tel (213)
990-5163. Sales Mgr.. Walter V. Peters.
Audio: 8-tr., cassette.

Brand name: Compact Cassette. Pap, TDH.

Plastic Reel Corp. of America, 640 S. Commercial
Ave., Carlstadt, N.J. 07072. Tel: (201) 933-
9125.

Audio & video: Open reel.

Plastic Ware, see Richmond Rec'g Corp.

Polyline Corp, 1241 Rand Rd.. Des Plaines, Ill.
60016 Tel. (312)298-5300. Pres.. John Kar-
ser; Sales Mgr.- Rick Jarosz.

Audio & video: Plastic reels, reel & cassette
boxes

R C AElectronic Components, 415 S. Fifth St., Har-
rison, N.J. 07029. Tel: (201) 485-3900

R S C, see Royal Sound Co. Inc.

Recortec Inc.. 777 Palomar Ave., Sunnyvale, Calif
94086 Tel: (408) 735-8821. Pres. & Gen.
Mgr.- Lester H. Lee; Program & Sales Mgr.
William F. Lawless.

Audio: Cassette.

Richmond Rec'g Corp.. 75 Rockefeller Plaza. New
York, N.Y. 10020. Tel: (212) 489-6370.
Pres.. H.W. Hainick; Exec. VP: Hugh Landy:
Sales Mgr.: David Grant.

) L/ T CZ\NL I/ Yan\Vd
RKET OOURCEBOOK

Branch: Hollywood. Calif.. PRC Rec’g Co..
8265 Sunset Bivd . Suite 109. Zip' 90046
Tel. (213)654-5602 VP Sales: Richard Ware.
Plant: Richmond, Ind., Dubbings Electronics,
1600 Rich Rd. Zip 47374. Tel (317) 962-
9511. Plant Mgr.: Gerald E. Sharp, Sales
Mgr : Curt Albright

Audio: Cassette, Norelco & Ampex style boxes
Brand name: Plastic Ware

Rite Rec Prod’'ns inc.. 9745 Lockland Rd.. Cincin-
nati, Ohio 45215. Tel: (513) 733-5533.
Pres.- Carl J Burkhardt; Gen. Mgr.: Bob Bow-
ery; Sales Mgr.. Philip Burkhardt.

Audio: 8-tr.. open reel.

Robins Inds. Corp.., 75 Ausun Blvd., Commack,
LE.N.Y. 11725 Tel (516)543-5200. Pres.:
Herman Post, Gen. Mgr.. Warren Muselbach;
VP Sales: Jack Friedland; Dist. Sales Mgr.:
Frank Glassman.

Audio: Open reel.

Royal Sound Co. Inc , 409 N. Main St., Freepont.
L1, N.Y. 11520. Tel: (516) 868-2B80. Pres.:
Mervin A Dayan; Gen. Mgr.- L. Bernard.
Audio: 8-tr., cassette, open reel, boxes.
Brand name: RSC.

Sentry Inds. Inc., 221 N. MacQuesten Pkwy.,
Mount Vernon, N.Y. 10550. Tel: (914) 664-
2909. Pres.: Harold Rosen: Gen. Mgr.: Barry
Rosen; Sales Mgr.: Norman Marshak.

Audio: 8-tr., cassette.
Brand name: Sentry.

Shannon, see Burlington Audio Tapes Inc.

Shape Symmetry & Sun Inc., Biddeford Ind’l Park,
Biddeford. Me. 04005. Tel: (207) 282-6155.
Pres. & Sales Mgr.: Anthony L. Gelardi.
Audio: 8-tr., 8-tr. quadraphonic, cassette, cas-
sette boxes.

i

Rest assured, we’d devise a
way to manufacture precision
engineered, leadered cassettes
of medium impact peanut brit-
tle and molded milk chocolate
internal components in the
highest standards of taste and
gastronomic excellence.

5 As it is, we now make

I music
could be eaten.
wed make
cassclies out ol
peanut britde.

them of injection molded poly-
styrene and acetal.

Either way, our engineer-
ing and production tech-
niques are equal to the highest
demands in the business.

Call or write for our prod-
uct data and samples.

If you're disappointed, we’ll eat our words.

— | AV
B —
SHAPE SYMMETRY & SUN, INC.
Biddeford Industrial Park, Biddeford, Maine 04005. 207-282-6155
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Sicom Electronics Corp.. 33026 Capitol. Livonia,
Mich. 48150. Tel. (313) 261-8650. Pres..

D.D. Merry; VP Sales: S.R. Wagler
Audio: 8-tr
Brand name: Snapak.

Simpac Int’l Inc.. 369 San Miguel Dr.. Suite 365.
Newport Beach. Calif. 92660. Tel- (714) 644-
6857. Pres.: George A. Martinez; Gen. Mgr.:

Artyv T. Tisdail; Sales Mgr.' Paul J. Burns,
Audio: Cassette.
Brand name: Simpac.

Simtek Communications Inc.. 2061 Broadway,
New York. N.Y. 10023. Tel. (212) 595-7126.

Pres.- D. Richard Kraus; Sales Mgr Ray Four-

nier.
Audio: 8-tr.. cassette.
Brand name: Dynatrack Eight Mark Il {8-tr.),
Dynatrack {(cassette)
Snapak. see Sicom Electromcs Corp.
Soundcraft, see Columbia Magnetics
Spectrotape Corp., see Jechan Corp.
T D H, see Pap Inds. Inc.

T D K Electronics Corp.. 755 Eastgate Blvd., Gar-

den City, NY 11530. Tel: (516) 746-0880.
Pres.: S. Okiyama; Mktg. Mgr Ken Kohda;
Sales Mgr.: Bud Barger

Branches: Irvine, Calif., 17072 Daimler St
Zip- 92705.Tel. (714) 557-3460. Sales Mgr.

Sandy Cohen—Chicago. Ilt., 2906 W. Peter-

son Ave. Zip. 60645 Tel (312) 973-1222.
Sales Mgr.. Tom Ebeling.

Audio: Cassette.

Brand name: TDK.

Tape Servs. Inc.. 7015 Westfield Ave.. Pennsau-

ken, N.J. 08110. Tel (609) 665-3323. Pres.:
William F. Mulcahy, Sales Mgr.: Michael T
Mulcahy.

Audio: 8-tr.

Brand name: M/E Cart.

Tape-Tronics Inc., 750 E. Mandoline, Madison
Heights, Mich. 48071.Tel. (313) 588-8281.
Audio: 8-tr.. cassette.

Telex Communications Inc , 9600 Aldrich Ave S.,
Minneapolis, Minn 55420. Tel: {(612) 884-
4051. Pres.: Ansel Kleiman, VP Mktg. James
S. Arrington; Broadcast & Ind’l Sales Mgr  Sid
Kitrell; Educational Prods. Sales Mgr.. James
Dow: Adv. Dir. Peter Schwarz.

Audio: NAB-type cartndges
Brand name: Telex.
Toyota, see Electronic Homes Co

Trans-Am Inds Inc., 845 Broad Ave., Ridgeheld,
N.J.07657. Tel. {201) 945-2000. Pres. Mar-
vin Donalds.

Audio: Cassette.

U T C, see Universal Tape Corp. Inc.

Unitape Corp.. 1900 McDonald Ave., Brooklyn,
N.Y. 11223, Tel' (212} 645-3025. Pres..
Morris Cabasso; Gen. Mgr. Bill Phillips; Sales
Mgr. Jack Cabasso.

Audio: 8-tr., cassette, open reel & Norelco
Style boxes.

Universal Tape Corp. Inc.. 821 E. Artesia Bivd.,
Carson. Calit. 90746. Tel: (213) 327-3203.
Pres. Edward O. Praeger.

Audio: 8-tr., 8-r quadraphonic. cassette.
open reel, Ampex & Norelco type boxes,
hinged soft polyboxes

Brand name: A/V Paragon, UTC, Universal.

Parts, Cartridg
& Cassette,

Manufacturers

A-V Tape Sales Corp , 580 Sylvan Ave., Englewood
Cliffs, N.J. 07632. Tel. (201) 569-7000.
Pres. A.F. Etro, Sales Mgr.: V.J Carabello.
Audio: Cassette rollers, hubs & other parts.

Adell Int’l Inc., 43700 Adell Blvd.. Novi, Mich.
48050. Tel (313) 349-6300. Pres Frank
Adell.

Audio: All 8-tr. parts

Akai Amenca Ltd, 2139 E. Del Amo Bivd..
Compton, Calif. 90220. Tel: (213) 537-3880.
Video: Hub adaptors for reels.

Ampex Corp.. Magnetic Tape Div., 401 Broadway,
Redwood City, Calif. 94063. Tel: (415) 367-
3887.

Branches: Glendate, Calif., 500 Rodier Dr.
Zip. 91201, Tel (213) 240-5000—Atlanta,

Find out why TAPEMAKER |
products are used by many
companies to make car-
tridges and cassettes. We
have been supplying materi-
als to recording studios, raw
tape manufacturers, and tape

duplicators for over five years.
We would like to sell you. Be-

low is a handy coupon which
will allow you to receive free
samples of our products. Just

indicate your interest.

176 Casper St., Valley Stream, N. Y. 11582 (516} 561-6080

Paper Leader Tape 1/4"” [ 1/2" []1" []2" ]
Mylar Leader Tape (.150 cassette) [[] 1/4" []1/2" []

1” D 2” D

Non Abrasive Cleaning Material .150[]1/4"[]1/2" ]
Abrasive Head Cleaning Material .150 [] 1/4" []

1/2" ]

Tape Wipes—No. 44 1/2" [] 1" ]
Tape Wipes—No. 46 1/2" [ 1" []
Splicing Tape For Masters—Manual 7/32" []1/2" []

1II Dzu D

Splicing Tape—Automatic .130 ] 1/4' [115/16" ]
Slip Sheets—Web Form [ ] Die Cut []

Sensing Tape 7/32" [] 15/16" [] Webs []
Sensing Tabs (Q) Cassette [ ] 8TR []

Printing Machine to Make Cassette or 8TR Labels ]
Printed Labels Pressure Sensitive [] Sheets []

Heat Seal []

APE SUPPLIES

Ga., 3135 Chestnut Dr., Suite 101. Zip-
30340. Tel: (404) 451-7112—Elk Grove Vil-
lage, lIl.,, 2201 Lunt Ave. Zip: 60007. Tel:
(312) 593-6000—Bethesda, Md., 10215
Fernwood Rd. Zip: 20034. Tel' (301) 530-
8800—Hackensack, N.J., 75 Commerce Rd.
Zip: 07601. Tel: (201) 489-7400—Dallas,
Tex.. 1615 Prudential Dr. Zip. 75235. Tel:
{214) 637-5100.

Audio: 8-tr. & cassette sheils.

Athenia Inds. Inc., 90 Brighton Rd., Clifton, N.J.
07012. Tel- (201) 471-8044. Pres. & Gen &
Sales Mgr - Charles Beres Jr.

Audio: All cassette parts

Audio Dynamic Ents. Inc., 12B1 Logan St., Bldg.
A_, Costa Mesa. Calif. 92626. Tel: (714) 549-
2271. Pres.. Gene Edwards; Gen. Mgr. Frank
Andres; Sales Mgr.: Fred Wallace.

Audio: 8-tr., cassette.

Audiomatic Corp., 1290 Ave. of the Americas, New
York, N.Y 10019 Tel (212) 582-5B70.
Pres.. Milton B. Gelfand, VP Sales Timothy A.
Cole.

Audio: All 8-tr. & cassette parts.

Audio Visual Communications inc.. 435 Crooked

Ln., King of Prussia, Pa. 19406. Tel {215)

272-8500. Pres. J Ulrich; VP & Gen. Mgr..

J. Butterworth; Sales Mgr. J Ballantyne; Stu-

dio Mgr. Harold Sacks.

Audio: 8-r., cassette.

M inc.. 1132 N. Magnolia. Anaheim. Calif

92801. Tel: (714) 821-9990 Pres.” Arthur

Reynolds; Gen. Mgr.: Ted Reynolds; Sales

Mgr. John Knox

Audio: 8-tr., 8-tr. quadraphonic & cassette

parts.

Cadet Recs. inc.. 5810 5. Normandie Ave.. Los An-
geles. Calif. 90044, Tei* (213) 753-5121.
Pres . Jules Bihari, Tape & Cartridge Div. Mgr..
Donald B. Macmillan; Sales Mgr.: Robert Her-
rington.

Branch: Park Ridge, N.J., PO Box 176. Zip’
07656. Tel (201)391-3676: NYC Tel (212)
349-3900. Gen Mgr.: R Herrington.
Audio: 8-tr

Capitol Magnetic Prods. (div. of Capitol Recs inc ),
1750 N. Vine St.. Los Angeles, Calif. 90028.
Tel: {213) 462-6258. Exec. VP & Chief Oper-
ating Officer A.P. Cunha, Consumer Prods.
Mktg. Mgr. H.B. Jackson: Adv. Dir.: John M.
Ricci.

Sales offices: Los Angeles, Calif., 3117 San
Fernando Rd. Zip- 90065. Tel (213) 255-
5103 —Atlanta, Ga., 1670 NE Freeway Ac-
cess Rd. Zip: 30329. Tel: (404) 321-5441—
Niles, lIl., 6401 Gross Point Rd. Zip 60648.
Tel. (312) 647-8338—Germantown, Md.,
Century XXI, 20030 Century Blvd. Zip:
29767 Tel. (301) 428-0795—Dedham,
Mass., 235 Elm St. Zip 02026. Tel. {(617)
329-5777 —Madison Heights, Mich., 550 E.
Mandoline St. Zip. 48071. Tel- {313) 583-
9600 —New York, N.Y., 1370 Ave. of the
Americas. Zip. 10019. Tel- (212)757-7470—
Cteveland, Ohio, 7777 Exchange St. Zip
44125, Tel- (216) 524-8940—Dallas, Tex.,
6730 Oakbrook Bivd. Zip 75235 Tel. {214)
638-0784.

Audio: 8-tr. parts

Cassette Masters Corp., 2 Bashford St.. Yonkers,
N.Y. 10701. Tel: (914) 968-1605.

Audio: 5-screw cassette tops & bottoms

Celanese Plastics Co , 550 Broad St , Newark, N J.
07102. Tel: (201) 877-2300.

Branch: Greer, S5.C., Celanese Plastics Co.,
Celanar Div., PO Box 828. Hood Rd Zip:
29651. Tel (803)877-8471.

Audio & Video: Platforms, hubs. reels. pinch
rollers, cassettes, celcon acetal copolymer
resin for reels.

Centrex Corp., 750 Western, Findlay. Ohio 45840
Tel" (419) 423-1213.

Audio: Plastic cassette parts.

Certron Corp.. 1701 S. State College Blvd., Ana-
heim. Calif. 92806.- Los Angeles Tel. {213)
659-5950. Pres.. Ed Gamson; Gen. Mgr Ray
Allen; Div. VP Sales- Hal Wilde, Sales Mgr.-
Bob Dunn.

Audio: 8-tr. & cassette parts.

Columbia Magnetics (div. of CBS Inc.}. 51 W. 52
St.. New York, N.Y. 10019. Tel- (212) 765-
5432. Pres.: Arthur Taylor; Sales, Mktg. & Ad-
min. Dir.. Glenn A. Hart; Eastern Reg’l Mgr.-
Gary Schwartz; Nat'| Consumer Sales Dir." Ted
Cohen; Prof. Sales Mgr.: Jerry Bronaugh: Int’|
Sales Mgr. Peter Landskroemer.

Branch: Los Angeles, Calif., 6430 Sunset
Blvd. Zip 90028. Tel: (213) 466-2481. West-
ern Reg’! Mgr. Bob Morrison.

Audio: B-tr., cassette.

Video: %' U-matic.

D AKInds. Inc.. 10845 Van Owen St., North Holly-
wood, Calif. 91605. WATS Tel: {800) 423-
2636. Pres. & Gen. & Sales Mgr. Drew Alan
Kaplan.

Audio: Cassette parts

Dixon Corp.. 386 Metacom Ave., Bristol, R.l.
02809 Tel: (401) 253-2000. Pres. Bert Kat-
zanek; Sales Mgr.: John McCurdy.

Audio & video: Shims, machined post rollers,
top rings. thrust bearings. teflon thrust wash-
ers & guides.

Dow Corning Corp.. S. Saginaw Rd.. Midland.
Mich. 48640. Tel- {(517) 636-8000.

Audio: Silicone rubber raw matenal for 8-tr.
pinch rolters.

Dubbings Electronics, see Richmond Rec’g Corp.

©

Chet Dunn Assocs.. 20 Locke Rd., Billerica. Mass.
01821, Tel: (617) 663-2000. Pres.: Chet
Dunn.

Audio: Cassette staking rods.

Dyna Day Piastics Inc., 1521 E. Avis Dr.. Madison
Heights, Mich. 48071. Tel. (313) 585-6280.
VP & Gen. & Sales Mgr Paul Hayes.

Audio: 8-tr. & cassette hubs & rollers, cassette
halves.
Brand name: Dyna Day.

E M Systems. see Entertainment Business Servs.

El Mar Plastics Inc., 821 E. Artesia Blvd., Carson.
Calit 90746. Tel (213) 327-3180. Pres.
Harry Schor; VP & Sales Mgr.: Allen Schor.
Audio: Cassette component parts.

Entertainment Business Servs.. 7912 S. Vermont
Ave.. Los Angeles, Calif. 90044, Tel (213)
836-4288, 752-6054 Nat'l Sales Mgr.
Leonard Marshall. {Distributor for CIM, EM
Systems)

Audio: Cassette halves, rollers, hubs. B-tr.
shells (CIM), computer cassette parts (EM
Systems)

Fidelipac (div. of TelePro fnds.). 109 Gaither Dr .
Mount Laurel, N.J. 08057. Tel. (609) 235-
3511, Pres.. D. Boardman; Gen Mgr.: R. Cap-
pelio; Sales Mgr.: Gene Bidun.

Audio: Broadcast NAB-type cartridge pressure
pads. reels & hubs

Fine-Tone Audio Prods. Co. Inc., 24 Cobek Court,
Brookiyn, N.Y. 11223. Tel: (212} 336-6662.
Pres - Leonard Finkel; Gen. Mgr.. Herb Hart-
man; Mktg. Mgr. Irving Glasser. Sales Mgr.
Jack Haddad
Audio: 8-tr dust shields

Gabriel Mfg. Co. Inc.. 125 S. Liberty Dr . Stony
Point, N.Y. 109B0. Tel. (914) 942-0100.

IMCO Inc.. PO Box 444, Huntington, Ind 46750.
Tel: (219) 356-4810. Pres.. John J Abbott;
VP Mktg. & Sales W.P. Kelley.

Audio: 8-tr elastomeric pinch rollers

International Audio. 17905 Sky Park Blvd.. Suite L,
Irvine, Calif. 92707. Tel" {714) 556-1787
Pres. & Gen. Mgr - Felipe Cervantes Sr., Sales
Mgr.: Tish Cervantes.

Audio: 8-tr. & cassette parts.

International Audio Inc., 2934 Malmo Dr , Arling-
ton Heights, Ill. 60005. Tel (312)956-6030.
Pres. Dick Mally; Exec. VP & Gen. Mgr.: John
Kozin; Sales Mgr  Bill Brin.

Audio: 8-tr., cassette.

Lenco Plastics, Cassette Div.. PO Box 817, Boze-
man, Mont. 59715. Tel {406) 587-8057.
WATS Tel (800) 548-5292 Pres.' Don Leon-
hardt; Sales Mgr. Jan Young.

Home office: Lincotn, Neb., Lenco Co. Inc.,
3900 N. 6B St. Zip: 68507. Tel. (402) 464-
74B8. Gen. Mgr. Daryl O Chapelle.

Audio: Cassette rollers.

Magnadyne Corp.. PO Box 5365. Carson, Calif.
90749 Tel: (213) 639-2200. Pres.. Barry L.
Caren; Gen. Mgr.- Steve Fields; Sales Mgr.-
Dave Gurian.

Audio: 8-tr.

Magnetic Media Corp., 616 Fayette Ave , Mama-
roneck. N.Y. 10543. Tel- (914) 698-8660.
Pres. & Sales Mgr.: Aaron Wasserstrom: VP
George T. Saddler; Gen Mgr John Cristiano.
Audio: Cassette component parts.

Mastro Inds. Inc.. 3040 Webster Ave.. Bronx, N.Y
10467. Tel (212) 547-5600. Pres.: Mario
Maccaferri; Gen. Mgr.: Marco Maccaferr;
Sales Mgr.: Nicholas Perazzo.

Audio: Cassette guide rollers, keyhole hubs.
halves.

Minnesota Rubber Co.. 3630 Wooddale Ave S..
Minneapolis, Minn. 55416. Tel (612) 929-
6781
Audio: Pinch rollers, drive rollers

Overland Prods. Co.. 515 Pierce St., Fremont, Neb.
68025. Tel (402) 721-7270 Pres.. Gen. &
Sales Mgr Howard J. Pearson.

Audio: Pressure pads, shields. pins, rollers

Pap Inds Inc.. 95 Orville Dr., Bohemia, NY.
11716. Tel. (516) 567-2900. Pres. Arthur
Hoffer; VP & Sales Mgr.: Craig M. Balaban.
Branch: Sherman Oaks, Calif., 14011 Ven-
tura Blvd., Suite 501. Zip 91403. Tel. (213)
990-5163. Sales Mgr Walter V. Peters
Audio: Cassette parts.

Pro-Aut Stamping Inc., 716 39 Ave. NE, Min-
neapolis, Minn. 55421 Tel- (612) 7B8-9681.
Pres. Victor Kochaver
Branch: Waconia, Minn., PO Box 66 Zip
55387 Tel (612) 443-2525. Gen. Mgr.
Walter Terzich.

Audio: Pressure pads & shields.

R C A Electronic Components, 415 S Fifth St.. Har-
rison, N.J 07029. Tel {201) 485-3900.
Audio: 8-tr.

Richmond Rec’g Corp., 75 Rockefeller Plaza, New
York, N.Y. 10020. Tel. (212) 489-6370
Pres.: HW. Hainick; Exec VP Hugh Landy:;
Sales Mgr.: David Grant.

Branch: Hollywood, Calif.. PRC Rec'g Co..
8265 Sunset Blvd., Suite 109. Zip' 90046.
Tel (213)654-5602. VP Sales: Richard Ware.
Ptant: Richmond, Ind.. Dubbings Electronics,
1600 Rich Rd. Zip 47374. Tel: (317) 962-
9511. Plant Mgr.: Gerald E. Sharp, Sales
Mgr. Curt Albright.

Audio: Halves, hubs. roller guides.

Roller Corp. of Amenca. 3601 S. Clinton Ave.,
South Plainfield. N J. 07080. Tel (201) 757-
7330.

Audio: Pinch rollers.

Shape Symmetry & Sun Inc.. Biddeford ind’l Park,
Biddeford. Me. 04005. Tel: (207} 282-6155.
Pres. & Sales Mgr. Anthony L Gelardi.
Audio: 8-tr., all cassette parts.

Simtek Communications Inc., 2061 Broadway.
New York. N.Y. 10023. Tel- {212) 595-7126.
Pres.: D. Richard Kraus: Sates Mgr.. Ray Four-
nier.

Audio: 8-tr.

Specialty Composites Corp.. Delaware Ind'l Park,
Newark, Del. 19713. Tel: (302) 73B-6800.
Pres.: William R. Powers: VP: Robet W. Bo-
gan. Sales Mgr. Robert Prybutok.

Audio: Pressure pads.

T D K Electronics Corp., 755 Eastgate Blvd., Gar-
den City, N.Y. 11530. Tel: {516) 746-0880.
Pres.© S. Okiyama; Mktg. Mgr.: Ken Kohda;
Sales Mgr.: Bud Barger.

Branches: Irvine, Calif., 17072 Daimier St.
Zip: 92705. Tel: (714) 557-3460 Sales Mgr.-
Sandy Cohen—Chicago, lIl., 2906 W. Peter-
son Ave. Zip 60645. Tel: {312) 973-1222.
Sales Mgr.- Tom Ebeling.

Audio: Cassette parts.

Tapemaker Sales Co. Inc., 176 Casper St., Valley
Stream, LI, N.Y. 11582, Tel (516) 561-
6080. Pres.: Art Brandwein.

Audio: Cassette slip sheets
Trans-Am Inds. Inc., 845 Broad Ave.. Ridgefield,
© N.J.07657 Tel:(201) 945-2000. Pres.. Mar-
vin Donalds.
Audio: Cassette hubs, rollers, tabs

Troy Machinery Corp.. 114 Beach St.. Rockaway.
N.J 07866. Tel. (201) 627-4456.
Audio: 8-tr. pinch rollers & pressure pads.

Unigue Prods. Inc., 320 Second St. E.. Rochester,
Mich. 48063. Tel, (313) 651-4595. Pres. &
Sales Mgr.: George Lusko; Gen. Mgr.. Paul
Tucker.

Audio: Pressure pads, roller pins. shields, win-
dows. special digital pressure pads & shields.

Unitape Corp.. 1900 McDonald Ave.. Brooklyn,
N.Y. 11223, Tel. (212) 645-3025. Pres.-
Morris Cabasso; Gen. Mgr. Bill Phillips; Sales
Mgr.: Jack Cabasso.

Audio: 8-tr., cassette.

Universal Tape Corp. Inc., 821 E. Artesia Blvd.,
Carson, Calf. 90746. Tel (213) 327-3203.
Pres. Edward O. Praeger.

Audio: 8-tr.—Snap & screw type halves,
bronze & foam type pressure pads, platforms;
cassette—sonic, screw & snap type halves,
stainless steel pins, pressure pads, mu-metal
shields, hubs, double flanged idler rollers, win-
dows & teflon, graphite & polyester shield gas-
kets & liners.

Video: Pants for %'’ U-matic.

NRIRU Y ONDWERIT
“A leading
manufacturer of
record and tape
display racks
in the West”’

LIBERTY FIXTURE
P.O. Box 8431
Stockton, Ca 95208

(209) 948-1176

Inserts cartridges
up 1o S0 per minute
(oebsbr%)
Rugged compact.
Easy to operateand
service.

The Graham frazer
inserter; from

AUCIOMATIC CORPORATION

insleeves at speeds

automatic 8track cartoner

1290 AVENUE OF THE AMERICAS

g

OVERSEAS OFFICE: 4 RUE FICATIER

NEW YORK N Y 10018 PHONE (212)582-4870 92400 COURBEVOIE FRANCE PHONE 333 30 90

CABLE AUDIOMATIC/TELEX 12-6419

CABLE AUDIOMATIC/TELEX 62282
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TAPE SUPPLIES

Webtek Corp.. 4326 W. Pico Bivd., Los Angeles,
Calif. 90019. Tel- {213) 937-3511. Pres.: Jo-
seph Klein; Gen. Mgr.: Daniel Pepper: Prod.
Mgr.: Robert Berkey.

Branches: Chicago, [Il.. 6440 N. Ridgeway
Ave. Zip 60645. Tel. (312) 679-5470. Gen.
Mgr.. Ron Brenwall—Boonton, N.J., Bema
Inc.. 615 Birch St. Zip. 07005. Tel (201)
263-3310. Mgr - Ted Manheim

Audio: Cassette liners.

The following companies are assumed to
manufacture both raw & blank loaded
tape unless otherwise indicated.

A A, see Audio Accessories Co.

A D E. see Audio Dynamic Ents. Inc

A S | {Audiotek Systems Inc.), 711 W. Broadway,
Minneapolis. Minn. 55411. Tel. (612) 521-
7631. Pres.. Dan R. Holmes; Gen Mgr.. J.M.
Miller; Sales Mgr.: Wes Hayne. (Blank only)
Audio: Cassette.

A/V Paragon, see Universal Tape Corp.

A-V Tape Sales Corp., PO Box 1082, 580 Sylvan
Ave , Englewood Cliffs, N.J. 07632. Tel
(201) 569-7000 Pres : A.F. Etro; Sales Mgr..
V.J. Carabello.

Audio: 8-tr., cassette, open reel.
Brand name: AVTape.

Abbey Tape Dupl'rs, 5358 Cartwright Ave , North
Hollywood. Calif. 91601. Tel- {213} 877-
3136. Owner & Gen. Mgr . Norman C. Cooke.
{Blank only)

Audio: Cassette.

Accurate Sound Co.. 114 Fifth Ave., Redwood City,
Calif. 94063. Tel. (415) 365-2843. Owner:
Ronald M. Newdoll. (Raw only)

Branch: Eutess, Tex., 1206 Euless Bivd..
Suite 106. Zip: 76039. Tel- (817) 267-3911.
Sales Mgr.: Jim Anderson.

Audio: 8-tr.. cassette, open reel.

Advent Corp., 195 Albany St., Cambridge, Mass.
02139. Tel: (617) 661-9500. Pres. & Gen.
Mgr.: H.E. Kloss; Prod. Mgr.- Andrew G. Pet-
ite; Sales Mgr.: Frank Reed. (Blank only)
Audio: Cassette.

Brand name: Advent.

Agfa-Gevaert Inc., 275 North St., Teterboro, N.J.
07608. Tel: (201) 288-4100. Pres.” Robert
A.M. Coppenrath; VP Mktg.. A P. Germer;
Sales & Technical Mgr. Maria A. Curry. (Raw
only)

Sales offices: Brisbane, Calif.. 1 West Hill
Dr., Crocker Ind’| Park. Zip: 94005. Tel: (415)
467-2330. Mgr.: James Heller—Glendale,
Calif., 1025 Grand Central Ave. Zip 91201.
Tel. (213) 246-8141. Mgr.: Arthur Carleton—
Atlanta, Ga., 1019-C Collier Rd. NW. Zip
30318. Tel: (404) 355-7450. Mgr. Forrest
Cole—Chicago, lll., 6901 N. Hamlin Ave. Zip:
60645 Tel (312) 267-9100. Mgr.- Ralph
Bennett—Waltham, Mass., 460 Totten Pond
Rd. Zip: 02154. Tel: (617) 890-5430. Mgr..
Eli Newman—New York, N.Y., 31 E. 28 St
Zip: 10016. Tel: (212) 685-6641 —Dallas,
Tex., 1355 Conant St. Zip: 75207. Tel' (214)
631-7290. Mgr.: Richard Korte.

Audio: Cassette, mastering tape.

Brand name: Ferro Dynamic. High Density,
Low Noise.

Akai America Ltd., 2139 E. Del Amo Bivd..
Compton, Calif. 90220. Tel (213)537-3880.
Video: Open reel.

Allison Audio Prods Inc, 1290 Motor Pkwy..
Hauppauge, L.I., N.Y. 11787 Tel. (516) 234-
2010. Pres." Louis Ligator: Gen. Mgr.. Rainer
Zopfy; Sales Mgr. Abe Chayet. (Blank only)
Audio: 8-tr., cassette.

American Sound Corp.. 3319 E. Ten Mile Rd., War-
ren, Mich. 48091. Tek (313) 539-2900
Pres. Frank Day; VP & Gen. & Sales Mgr.
Paul Hayes (Biank only)

Audio: 8-tr., cassatte.
Brand name: American Sound.

American Tape Corp., 11 Teaneck Rd . Ridgefield
Park, N.J. 07660. Tel- {201) 641-5202: NYC
Tel. (212) 765-1820. Pres Donald Gabor;
Sates Mgr.: George Kurtz; Office Mgr. K. Ma-
rani. (Blank only)

Audio: 8-tr., open reel.

Ampex Corp.. Magnetic Tape Div.. 401 Broadway,
Redwood City, Calif. 94063. Tei (415) 367-
3887
Branches: Glendale, Calif., 500 Roder Dr.
Zip 91201. Tel (213) 240-5000—Atlanta,
Ga., 3135 Chestnut Dr.. Suite 101. Zip:
30340. Tel {404) 451-7112—Etk Grove Vil-
lage. i, 2201 Lunt Ave. Zip 60007. Tel
(312) 593-6000—Bethesda, Md., 10215
Fernwood Rd. Zip- 20034. Tel (301) 530-
8800—Hackensack, N.J., 75 Commerce Rd.
Zip. 07601 Tel: (201) 489-7400—Dallas,
Tex., 1615 Prudental Dr. Zip: 75235, Tel
{214) 637-5100.

Audio: 8-tr., cassette. open reel.

Video: 1’ open reel, %' U-matic, ¥2’'* EIAJ
open reel.

Brand name: Ampex; mastering. rec’'g &
dupl’g tape—Grand Master.

Ampro Ltd., 420 Lexington Ave., New York,
N.Y. 10017. Tel: {212) 683-7786. Cable
TAPEXXRON. Telex: 425233. Gen. Mgr.
Manuel Kopelman; VP Sales: Claude Gentil.
(Blank only)

Audio: 8-tr., cassette.

Andol Audio Prods. Inc., 4212 14 Ave., Brooklyn,
N.Y. 11219. Tel" (212) 435-7322. Pres.: An-
thony A. Maniere; VP & Gen. & Sales Mgr Da-
vid Nocera. (Blank only)

Audio: 8-tr.
Brand name: Andol, Prestige.

Aries Int’l. 1380-D NW 65 Ave.. Plantation, Fla.
33313. Tel: (305) 581-5426. Owner. Dir. &
Sales Mgr." Ed Shaw: Gen. Mgr.: John Aiken.
{Blank only)

Audio: 8-tr., cassette.
Brand name: X9

Associated Audio Servs. Inc . 14-16 Willett Ave.,
Port Chester. N.Y. 10573. Tel. (914) 937-
5129/5411. Pres.. Robert L. Piselli; Gen.
Mgr.: Allan C. Johnson. {Blank only)

Audio: Cassette.

Athenia Inds. Inc., 90 Brighton Rd.. Clifton, N.J.
07012. Tel: (201) 471-8044. Pres. & Gen. &
Sales Mgr.: Charles Beres Jr. (Blank only)
Audio: Cassette.

Brand name: Athenia Inds

Audio Accessories Co.. Box 628. Rt. 1, Batavia, IIl.
60510. Tel. (312) 879-5998. Sales Mgr..
John S. Maloney. (Blank only)

Audio: B-tr., endless loop cassette.
Video: %'’ U-matic.
Brand name: AA.

Audiocraft Rec’g Co., 915 W. Eighth St., Cincin-
nati, Ohio 45203. Tel: (513) 241-4304. Pres.
& Gen. Mgr.- Earl T. Herzog Jr. (Blank only)
Audio: Cassette.

Brand name: Audiocraft.

Audio Dimension, see Unitape Corp.

Audio Dynamic Ents. Inc., 1281 Logan St., 8idg.
A, Costa Mesa, Calif. 92626. Tel: (714) 549-
2271. Pres. Gene Edwards: Gen. Mgr." Frank
Andres; Sales Mgr.: Fred Wallace (Blank only)
Audio: 8-tr., cassette, open reel.

Brand name: ADE.

Audiodyne Co.. PO Box 825, San Jose, Calif.
95106. Tel. (408) 287-3520. Pres. Louis R.
Chiaramonte. (Blank only)

Audio: 8-tr., cassette.
Brand name: Audiodyne.

Audio Fax, see Cassettes InC.

Audio Magnetics Corp.. 14600 S. Broadway. Gar-
dena, Calif. 90248. Tel (213) 532-2950.
Chm. & Pres.: John J. Kane; Sr. VP Int'l. Peter
Hughes; Sr VP Finance' Lee Lockard; Sr VP
Mfg. Mort Jacobson. Sr. VP Sales Jim
O'Keefe
Branches: Irvine, Calif.. 2602 Michelson Dr.
Zip. 92664 Tel (714)833-0020—Indianap-
ofis, Ind.. 6800 E 30 St. Tel (317) 546-
4991-—New York, N.Y., 2 Penn Plaza Zip
10001. Tel (212) 594-9400
tnt’l branches: Canada. Mexico
Audio: 8-tr.. cassette, open reel.

Brand name: Audio Magnetics, Tracs

Audiomatic Corp., 1290 Ave. of the Americas, New
York, N.Y. 10019. Tel {212) 582-5870.
Pres.: Milton B. Geifand, VP Sales Timothy A,
Cole. {(Raw only}

Audio: 8-, cassette. open reel.

Audiopak, see Capitol Magnetic Prods

Audiotape. see Capitol Magnetic Prods

Audio/Tek Inc., 503-F Vandell Way, Campbell,
Calif. 95008. Tel' (408) 378-5586. Pres .
Robert W. Kratt (Blank only)

Audio: 8-tr . cassette.

Audio-Video Concepts Inc.. 5408 Siltver Hill Rd.,
Suite 501, Suitland. Md. 20028. Tel: (301}
568-5836. Pres. & Sales Mgr.: Edward P. Hel-
vey Jr.; Gen. Mgr.. John Caughman.

Audio: 8-tr., cassette, open reel.
Brand name: AVCon.

AudioVox Corp.. see Data Packaging Corp.

AVCon, see Audio-Video Concepts Inc

AVTape, see A-V Tape Sales Corp.

B A S F Systems, Crosby Dr., Bedford, Mass.
01730. Tel: (617) 271-4000. Pres.: Guenther
Grochla: Sales Mgr.: R. Blanck; Mkt. Planning
Mgr.: Richard Dalessio.

Branches: Los Angeles, Calif.. 2140 W.
Olympic Blvd., Suite 440. Zip: 90006. Tel:
{213) 386-7023—Melrose Park. lii., 1800
N. 30 Ave. Zip: 60160. Tel: (312) 343-
6618 —Clifton, N.J.. 460 Colfax Ave. Zip.
07013. Tel* (201) 473-8424 —Dallas, Tex..
2520 Electronic Ln., Suite 801. Zip 75220.
Tel: (214) 358-1494.

Audio: Blank—8-tr., cassette, open reel; raw—
cassette.

Video: Blank—Y:'' EIAJ open reel.

Brand name: BASF.

Bell & Howell, Wilding Div./Video Systems, 2411
Howard St., Evanston, [ll. 60202. Tel: (312)
491-6800. VP: E.L. Walsh; Opns Mgr . T.R.
DeMaeyer; Account Supervisors: R.L. Yaseen,
Peter F. Neulist. {Blank only)

Video: %’ U-matic, '’ EIAJ open reel.

Bethany Fellowship Inc., 6820 Auto Club Rd.. Min-
neapolis, Minn. 55438 Tel: (612) 944-2121.
Gen. Mgr.. David Lovestrand; Sales Mgr .
Terry Frazerhurst. {Blank only)

Audio; Cassette.

Boddie Rec. Mfg. & Rec’g Inc., 12202 Union Ave ,
Cleveland. Ohio 44105. Tel (216) 752-
3440. Pres. & Gen Mgr Thomas R Boddie.
Sales Mgr.. Dennis R. Boddie. {Blank only)
Audio: Cassette.

Brand 5, see Robins Inds. Corp.

Burlington Audio Tapes Inc.. 2903 Long Beach

Rd.. Oceanside, L.I.. N.Y 11572, Tel: (516)

764-3792. Pres.. Ruth Schwartz; VP & Gen &

Sales Mgr.: Rudy Schwartz.

Audio: Blank—8-tr., cassette, open reel; raw—

cassette. open reel

Brand name: Shannon.

M Inc. 1132 N. Magnolia, Anaheim. Calif.

92801 Tel (714) 821-9990. Pres. Arthur

Reynolds. Gen. Mgr. Ted Reynolds. Sales

Mgr.: John Knox

Audio: Blank—8-tr_, cassette, open reel; raw—

8-tr.. cassette.

Brand name: Coastgold.

Cadet Recs. Inc., 5810 S. Normandie Ave., Los An-
geles, Calif. 90044. Tel: (213) 753-5121.
Pres.: Jules Bihari; Tape & Cartridge Div. Mgr.
Donald B. Macmullan; Sales Mgr . Robert Her-
rington.

C

Branch: Park Ridge, N.J., PO Box 176. Zip:
07656. Tel: (201) 391-3676:; NYC Tel: (212)
349-3900. Gen. Mgr.: R. Herrington. (Blank
only)

Audio: 8-tr.

Capitol Magnetic Prods. (div. of Capitol Recs. Inc.).
1750 N. Vine St.. Los Angeles, Calif. 30028.
Tel: (213) 462-6258. Exec. VP & Chief Oper-
ating Officer. A.P. Cunha; Consumer Prods.
Mktg. Mgr.: H.B. Jackson; Adv. Dir.: John M.
Ricci.

Sales offices: Los Angeles, Calif., 3117 San
Fernando Rd. Zip: 90065. Tel: (213) 255-
5103—Atlanta, Ga.. 1670 NE Freeway Ac-
cess Rd. Zip 30329. Tel' (404) 321-5441—
Niles, lil., 6401 Gross Point Rd. Zip. 60648,
Tel: (312) 647-8338—Germantown, Md.,
Century XXI. 20030 Century Blvd. Zip:
29767. Tel: (301) 428-0795—Dedham,
Mass., 235 Elm St. Zip: 02026. Tel: (617)
329-5777—Madison Heights, Mich., 550 E.
Mandoline St. Zip: 48071. Tel. (313) 583-
9600—New York, N.Y.. 1370 Ave. of the
Americas Zip: 10019. Tel. (212) 757-7470—
Cleveland, Ohio. 7777 Exchange St. Zip
44126. Tel: (216) 524-8940—Dallas, Tex.,
6730 Oakbrook Bivd. Zip: 75235. Tel (214)
638-0784.

Audio: Raw—8-tr., cassette., open reel;
blank—8-tr., cassette, open reel.

Brand name: Raw—Audiotape, Audiopak.
blank—The Music Tape by Capitol, Capitol.

Cassette House, 5968 NW Peachtree Rd., Suite
102, Atlanta, Ga. 30340. Tel (404) 458-
8649/8640 Owner: George Disney. (Blank
only}

Audio: Cassette.
Brand name: Casselte House

Cassette Masters Corp.. 2 Bashford St., Yonkers.
N.Y 10701. Tel (914) 968-1605. (Blank
only)

Audio: Cassette.

Cassettes Inc.. 2512 SW Third Ave . Fort Lauder-
dale, Fla 33315 Tel: (305) 522-0222. Pres
& Sales Mgr.. Ray Franklin; Gen. Mgr * Harry
Crossett. (Blank only)
Audio: 8-tr., cassette, open reel.
Brand name: Audio Fax.

Celanese Plastics Co . 550 Broad St., Newark, N.J.
07102. Tel. (201) 877-2300.
Branch: Greer, S.C., Celanese Plastics Co.,

Celanar Div., PO Box 828. Hood Rd. Zip:
29651. Tel: (803) 877-8471.
Product: Celanar polyester film tape base.

Century Cassette Corp., 9301 Wilshire Bivd., Bev-
erly Hills, Calif. 90210. Tel: (213) 274-8943.
Pres.: Peter H. Stanton: VP: Paula Nelson.
(Blank only)

Audio: Cassette.
Brand name: Century Cassette.

Certron Corp., 1701 S. State College Bivd.. Ana-
heim, Calif. 92806. Los Angeles Tel: {(213)
659-5950. Pres.: Ed Gamson; Gen. Mgr.: Ray
Allen; Div. VP Sales: Hal Wilde. Sales Mgr..
Bob Dunn.

Audio: 8-tr., cassette, open reel.
Brand name: Certron.
Cinematape. see Transworld Dist'g.

do you

need 8-track lubricated
tape, cassette tope, C-O's
or looded cassettes?

Get in touch with EMPIRE

MAGHNETIC INDUSTRIES
the one stop for all

your duplication or blank
loading requirements at
LOWEST PRICES.

H. MANN
EMPIRE MAGMETIC INDUSTRIES
45 Allen R M.Y

1l
1]
: |l

AFFIXES THE LABEL WITH EXACTING PRECISION

PRATT-SPEGTOR CORPORATION

46 MERRICK ROAD

ROCKVILLE CENTRE, N. Y. 11570
212/227-0008 or 516/764-5061

www americanradiohistorv.com

CASSETTE
LABELER*

AND IMPRINTER
IN ONE

Fast, Efficient,
Precise, Economical

*Attachment for 8-track
available.

« Cassette labels

o 8-track labels

» Magnetic tape for
cassette (pancakes)

e Lubricated 8-track
magnetic tape

- Sensing tape

« Splicing tape for
cassette, reels

* Dual tape dispenser

* Leader tape, paper
and polyester
(all formats)

 “C-0" Cassettes, sonic

Or SCrew case
« Bulk cassettes
« Edit-Blocks

« Non-abrasive
headcleaner

LEASE PLAN CAN
BE ARRANGED

Export Inquiries Invited
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Coastgold, see CIM Inc.

Colton Cassette Corp.. 340A W. Valley Bivd., Col-
ton, Calif. 92324. Tel: (714) 824-1454.
Owners: John Chan, Jack Russell. (Distributor
for Jechan Corp./Spectrotape Corp.)

Columbia Magnetics (div. of CBS Inc.), 51 W. 52
St., New York, N.Y. 10019. Tel: (212) 765-
5432. Pres.: Arthur Taylor; Sales, Mktg. & Ad-
min. Dir.: Glenn A. Hart; Eastern Reg'l Mgr.:
Gary Schwartz; Nat'l Consumer Sales Dir.: Ted
Cohen; Prof. Sales Mgr.: Jerry Bronaugh: Int’|
Sales Mgr.. Peter Landskroemer.

Branch: Los Angeles, Calif., 6430 Sunset
Bivd. Zip: 90028.Tel: (213) 466-2481. West-
ern Reg’'l Mgr.: Bob Morrison.

Audio: 8-tr., cassette, open reel.

Video: Blank—%’’ U-matic.

Brand name: Columbia. Soundcraft.

Compact Cassette, see Pap Inds. Inc.

Concertape. see Tandy Magnetics.

Concord Communications Systems, 40 Smith St.,
Farmingdale, L.I., N.Y. 11735, Tel (516}
694-7960. (Blank only)

Video: 8-tr., cassette, open reel.

Conrac Corp.—Cramer Div., Mill Rock Rd., Old Say-
brook, Conn. 06475. Tel' (203) 388-3574.
Gen. Mgr.: Francis X. Geissler; Prod. Mgr.:
George T. Bracci. (Blank only)

Audio: Metal cassette.
Brand name: Pro.

Cory Sound Co., 440 Brannan St., San Francisco,
Calif. 94107. Tel: (415) 543-0449. Pres.:
George Cory. VP & Prod’'n Mgr.: Phillip C.
Markinson: VP Sales: Lou Sinclair. (Blank only)
Audio: Cassette.

Cousino Canris, see Harry McCune Sound Serv. Inc.

BSW

Enterprises

P.O. Box 22
Woodbury, N. Y. 11797

Gen. Sales Mgr.
Henry Allen

Product: (Tape Equip. &
Accessories) Splicing
Tape & Sensing Tape, Re-
lated Equipment, Tape
Wipers, Splicing Blocks,
Magnetic Tape, Cassettes
& Cartridges, Component
Parts.

Craig Corp., 921 W. Antesia Blvd.. Compton, Calif.
90220. Tel: (213) 537-1233. Pres.; Peter M.
Behrendt; VP Mkig.: Laurin C. Davies; Adv.
Mgr.: John S. Romain. {(Blank only)

Audio: 8-tr., cassette.
Brand name: Craig.

Creative Communications Inc., 920 N. Valley Mills,
Waco, Tex. 76710. Tel. (817) 776-1230.
Pres.: Cuntis B. Adams. (Blank only)

Audio: Cassette.
Brand name: Creative Communications.

Custom Audio Inc., 110 S. River Rd., Des Plaines,
. 60016. Tel: (312) 29B-6680. Pres.' Paul
H. Luttgens: Gen. Mgr.: Michael Jaffe. (Blank
only}

Audio: 8-tr.. cassette, open reel.

D AKInds. Inc.. 10845 Van Owen St.. North Holly-
wood, Calif. 91605. WATS Tel: (800} 423-
2636. Pres. & Gen. & Sales Mgr.: Drew Alan
Kaplan.

Audio: 8-tr.. cassette, open reel.

Video: 1" open reel, 1'* cartridge. ¥2'* EIAJ
open reel, ¥2'' EIAJ canridge.

Brand name: DAK Inds.

D R C Corp., 3319 S. 300 Waest, Salt Lake City,
Utah 84115. Tel (801) 487-3724, 484-
7771. Pres. & Gen. Mgr.. Randal S. Chase:
Sales Mgr.- Iref L. Chase. (Blank only}

Audio: Cassette, open reel.

D S C inc., 2 Dogwood Dr., Danbury, Conn.
06810. Tel: (203) 744-7299. Pres.: Herman
J. Muller; Gen. Mgr.. Phil Draper. Sales Mgr.-
Bruce Gross. Plant: Hayestown Rd. Zip:
06810. Tel: (203) 748-3231.

Audio: Cassette, open reel.

Dalsung Ind’l Corp., 1182 Broadway. New York,
N.Y. 10001. Tel: (212) 685-5608. Gen.
Mgr.: Hongsoon Chun. (Blank only}

Audio: Cassette.

Data Packaging Corp.. 205 Broadway, Cambridge.
Mass 02139. Tel: (617) 868-6200. Pres..
Otto Morningstar. Sales Mgr.: Larry Hock-
emeyer. {Blank only)

Marketing branch: Hauppauge. L.I.. N.Y.,
AudioVox Corp., 150 Marcus Blvd. Zip:
11787. Tel: (516) 231-7750. Pres.: John J.
Shalam; Gen. Mgr.: Martin Novick.

Audio: 8-r., cassette.

Brand name: Dynasound.

Duratape, see Mallory Dist. Prods. Co.

Dynasound, see Data Packaging Corp.

Dynatrack, see Simtek Communications Inc.

E. |. du Pont de Nemours & Co. Inc.. Film Dept..
Rec’g Systems Div., 10 & Market Sts., Wil-
mington, Del. 19B98. Tel: (302) 774-1000
{Raw only)

Product: Mylar polyester fitm types AB, PB &
T

Echo, see Unitape Corp.

Eiectronic Homes Co., 24-64 Crescent St_, Suite 2,
Astoria, N.Y. 11102. Tel: (212) 545-3094.
Chm.: George T. Saddler; Pres.: Michael Si-
nan; Gen. Mgr.: Harry Baker: Sales Mgr.. Elias
Smyrna. (Blank only)

Audio: 8-tr., cassette, open reel.
Brand name: Toyota, Grand Master.

Empire Magnetic Inds. Inc., 270 Newtown Rd..
Plainview, L.I., N.Y. 11803. Tel: (516) 420-
8558. Pres.: S. Mann: Gen. Mgr.: B. Chasen;
Sales Mgr.: H. Mann. (Raw only}
Audio: 8-tr., cassette, open reel.
Brand name: Empire.

Exact Time, see SSK Ents. Inc.

Ferro Dynamic, see Agfa-Gevaen Inc.

ACETAL

STAKING ROD

SOUBLE BT \_

Designed especially for the CASSETTE INDUSTRY by the

Burnhams of New York.

Virtually eliminates Cassette Failure due to Leader Tape Pull-Out.

Sizes from .049"' to .068"".

Extruded in increments of .001",
Tolerance not more than £ .0005".

Popular sizes — .052'' and .063"" — stocked for immediate shipment.

Samples and pricing on request.

Ask us about Cassette Windows and 8-Track Foam Pressure Pads too.

Agents for the Burnhams:

CHET DUNN ASSOCIATES
dl/(anufactuuu' R epresentatives

20 LOCKE ROAD, BILLERICA, MASS. 01821
(617) 663-2000

APE SUPPLIES

Fidelipac (div. of TelePro Inds.), 109 Gaither Dr.,
Mount Laurel, N.J. 08057. Tel: (609) 235-
3511. Pres.: D. Boardman; Gen. Mgr.: R. Cap-
pello; Sales Mgr.- Gene Bidun. (Blank only)
Audio: 8-tr.

Brand name: Fidelipac.

Film Assocs. Inc., 4600 S. Dixie Hwy., Dayton,
Ohio 45439, Tel: (513) 293-2164. Pres. E.
Raymond Arn. (Blank only)

Audio: Open reef.

Fleetwood Rec’g Co. Inc.. 321 Revere St., Revere.
Mass. 02151, Tel: (617) 289-6B00. Pres..
Vincent P. Giarrusso: Gen. Mgr.: Raymond G.
Samora; Sales Mgr.. Victor Mancini. (Blank
only}

Branch: New York, N.Y., Fleetwood Mktg.
Group, 120 E 56 St. Zip- 10022. Tel: (212)
688-7979. Gen. & Sales Mgr.. Glen Wesen.
Audio: 8-r., cassette, open reel.

Brand name: Fleetwood.

Fuji Photo Film USA Inc.. Audio Tape Div., 350
Fifth Ave., New York, N.Y. 10001. Tel' (212)
736-3335. Exec. VP: Fred Nakamura: Prod.
Mgr.: A. Yoneda.

Audio: 8-tr., cassette. open reel.

Video: %'’ U-Matic.

Brand name: Audio—Fuji; video—Fuji Ber-
idox.

GRTCorp.. 1286 N. Lawrence Station Rd., Sunny-
vale, Calif. 94086. Tel: (408) 734-2910.
Pres.: Alan J. Bayley; VP & Gen. Mgr.: K.W.
Sonner; VP Mktg.: Herbert B. Hershfield; Sales
Mgr.: David Travis. (Blank only)

Audio: 8-tr., cassette.

Gabriel Mfg. Co. Inc.. 125 S. Libenty Dr.. Stony
Point, N.Y. 10980. Tel: {914) 942-0100.
(Blank only)

Globe Rec’g Studio Inc., 1313 Dickerson Rd.,
Nashville, Tenn. 37207. Tel: (615) 226-
0811. Pres. & Gen. Mgr.. Jim Maxwell. (Blank
only)

Audio: Cassette, open reel.

Grand Master, see Ampex Corp. (mastering, rec’'g &
dupl'g tape} & Electronic Homes Co. {blank
loaded tape).

Hi-Flex Corp.. 289 Huyler St., South Hackensack,
N.J.07606. Tel: (201) 487-3027. Pres.: Rob-
ert Lovatt; Gen. & Sales Mgr.: Jeff St. Thomas.
Audio: Blank—open real; raw—cassette, open
reel.

High Density. see Agfa-Gevaen Inc.

High Fidelity Rec’g Inc., 1059 Porter, Wichita,
Kan. 67203. Tel: (316) 262-6456. Contact:
Raymond Creely. (Blank only)

Audio: 8-tr., cassette, open reel.

Information Terminals Corp., 323 Soquel Way,
Sunnyvale, Calif. 94086. Tel- (408) 245-
4400. Pres.: J. Reid Anderson; Gen. Mgr.: Dr.
Peter A. McCuen; Sates Mgr.: Scott P. Coch-
ran; Prod. Mgmt. & Mktg. Mgr.: Carl L. Holder.
Audio: Cassette.

Video: Raw— %’ cassette.

International Audio, 17905 Sky Park 8Ivd., Suite
L., lrvine, Calif. 92707. Tel: (714) 556-1787.
Pres. & Gen. Mgr.: Felipe Cervantes Sr.; Sales

: Tish Cervantes. (Blank only)

: 8-tr.. cassette, open reel.

Video: 1" open reel, ¥2’'' EIAJ open reel.
Brand name: International Audio.

International Audio Inc., 2934 Malmo Dr.. Arling-
ton Heights, IIl. 60005. Tel: (312) 956-6030.
Pres.: Dick Mally; Exec. VP & Gen. Mgr.: John
Kozin; Sales Mgr.: Bill Brin. (Blank only)
Audio: 8-tr., cassette, open reel.

Brand name: International Audio.

International Teaching Tapes, 4235 S. Memorial.
Tulsa. Okla. 74145, Tel: (918) 622-5288.
Audio/Sales Mgr.: Sonny Gray. (Blank only}
Audio: Cassette.

Irish Magnetic Rec’g Tape, 270-78 Newtown Rd.,
Plainview, L.I., N.Y. 11803. Tel: (516) 293-
5582. Pres.: Sol Zigman; Gen. Mgr.: Hy Zig-
man; Sales Mgr.: George Krug.

Audio: Blank & raw—8-tr_, cassette, open reel.
Brand name: Blank—Irish, Shamrock, Mor-
tone: raw —lrish.

Video: Raw—1'* open reel, %'’ U-matic, 2"’
EIAJ open reel, 4'’ open reel

Brand name: Irish.

Jechan Corp./Spectrotape Corp., 345 W. Valley
Blvd., Colton. Calif. 92324. Tel: (714} 825-
6744. Pres.: John Chan: Sec'y-Treas. & Gen.
Mgr.: Elsie Chan; Sales Mgr.: R. Hathaway.
{Blank only)

Audio: Cassette.
Brand name: Mitape.

Karex, see Studio Eight.

Kim-Pat Ents., PO Box 654, Hillwood Dr., Fayette-
ville, Tenn. 37334. Tel: {615) 433-2323.
Pres.: Bill Trigg.

Audio: 8-tr., cassette, open reel.
Brand name: Blank —Kim-Pat.

Kyric Corp., 1530 W. Sage St., Tucson, Ariz.
85704. Tel: (602) 297-1661. Pres. & Sales

gr.: Keyvan Mokhtarian. {Blank only)

Audio: 8-tr., cassette, open reel.

Lafayette Radio Electronics, 111 Jencho Tnpk..
Syosset, L1, N.Y. 11791, Tel: (516) 921-
7700. {Blank only)

Audio: B-tr., cassette, open reel.
Brand name: Lafayette, Criterion.

Le-Bo Prods. Co. Inc., 58-60 Grand Ave.. Maspeth,
N.Y. 11378, Tel: (212) 894-5155. Pres. &
Sales Mgr.: Leslie Dame; Gen. Mgr.- A. Alex-
ander. {Blank only) o
Audio: 8-tr.

Brand name: Le-Bo

Lenco Plastics, Cassette Div., PO Box 817, Boze-
man, Mont. 59715. Tel. {406} 587-8057;
WATS Tel: {800) 548-5292. Pres.: Don Leon-
hardt; Sales Mgr.: Jan Young. {Blank only}
Home office: Lincoln Neb., Lenco Co. Inc..
3900 N. 68 St. Zip: 68507. Tel {402) 464-
7488. Gen. Mgr.- Daryl O. Chapelle
Audio: Cassette.

Brand name: Lenco.

Listener’s Digest Servs. Inc., PO Box 299, Provo,
Utah 84601. Tel. (801) 373-3456. Pres. &
Gen. Mgr.: Kaye L. Jensen: Sales Mgr.: Dean
Robinson. Branch: Sound Concepts Studio.
108 W. Center. Zip: 84601. Tel: (801) 375-
7333. Gen. Mgr.. Kaye L. Jensen; Sales
Mgrs. Ronald Jeppesen, Michael Jensen.
{Blank only)

Audio: Cassette.

Longines Symphonette, see Preferred Sounds Inc.

Low Noise, see Agfa-Gevaert Inc.

Magnadyne Corp.. PO Box 5365, 20545 S. Bel-
shaw Ave., Carson, Calif 90749. Tel: (213)
639-2200. Pres ' Barry L. Caren: Gen. Mgr.-
Steve Fields; Sales Mgr.: Dave Gurian. (Blank
only)

Audio: 8-tr.
Brand name: Magnadyne.

Magna Sonic Inc.. 1231 Wheaton, Troy, Mich.
48084. Tel: {313) 689-6167. Pres. & Sales
Mgr.: Ray Czarnik; VP & Gen Mgr.: Bill Go-
guen. {Blank only)

Audio: 8-tr., cassette.
Brand name: Magna Sonic.

Magnetic Media Corp.. 616 Fayette Ave.. Mamaro-
neck, N.Y. 10543. Tei: (914) 698-8660.
Pres. & Sales Mgr.: Aaron Wasserstrom; VP:
George T. Saddler, Gen. Mgr.: John Cristiano.
Audio: Blank —cassette: raw—8-tr., cassette.
Brand name: Blank—Media-100, Media-LN,
Magnetic Media; raw—Magnetic Media.
Media.
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Magnetix Corp.. 770 W. Bay St.. Winter Garden.
Fla. 32787. Tel: (305) 656-4494. Pres John
C Lory. Gen. Mgr.: Jim Baker; Sales Mgr..
Bob Friefeld.

Audio: Blank & raw—8-tr., cassette, open reel
Video: Blank & raw—1'* open reel. %'’ U-ma-
tic, 2" EIAJ open reel, ¥2'' EIAJ cartndge, Ya''
cassette.

Brand name: Magnetix

Mallory Dist. Prods. Co. (div. of P R. Mallory & Co
Inc.), 4760 Kentucky Ave , Indianapohs, Ind
46241, Tel: (317) B56-3731. (Blank only)
Audio: 8-1r , cassette, open reel.

Brand name: Duratape.

Mann Cassette Inds.. 3700 Sacramento, San Fran-
cisco, Calif. 94118. Tel' {415} 221-2000 x
50 Pres.: Donald Mann; Gen. Mgr.- Bill Wells:
Sales Mgr.: Bob Maioncht.

Audio: Cassette.
Brand name: Blank—Mann Endless Cassette:
raw—Mann Cassette Inds.

Mantra Corp.. 2207 S El Camino Real, San Mateo,
Calif. 94403. Tel: (415) 574-1500. Pres
George Woodley: Mktg. Dir. & Gen. Mgr. Paul
W. Schofield: Sales Mgr.- Janice de Pasquale.
(Blank only)

Audio: 8-tr., cassette. open reel.
Video: 2'’ broadcast.

Mastro Inds. Inc., 3040 Webster Ave., Bronx, N.Y.
10467. Tel: (212) 547-5600. Pres.: Mario
Maccaferri; Gen. Mgr.- Marco Maccaferri:
Sales Mgr.: Nicholas Perazzo. (Blank only)
Audio: 8-tr., cassette.

Maxell Corp. of America. 130 W. Commercial Ave.,
Moonachie, N.J. 07074. Tel (201) 933-
4200. Exec.'VP: T. Okada, Sales Mgr.. Gene
LeBrie; Prod. Adv. Mgr.. Paul D. Miller.
Audio: 8-tr., cassette, open reel.

Brand name: Maxell.

Harry McCune Sound Serv. Inc., 951 Howard St.,
San Francisco, Calif. 94103. Tel- (415} 777-
2700. Pres.. Harry McCune Sr.; Gen. Mgr.
Mont Feld; Sales Mgr.. Pat LaGrave. (Blank
only)

Branch: Anaheim, Calif., 1773 W. Lincoin,
Bidg. I. Zip: 92801. Tel: (714) 533-7650.
Gen. Mgr. Bruce Burns.

Audio: 2-tr. cartridge, mono cassette, open
reel.

Video: 1’ open reel. %' U-matic, ¥2'" EIAJ
open reel.

Brand name: Viking, Cousino Carts.

Media, see Magnetic Media.

Media-LN, see Magnetic Media.

Media-100, see Magnetic Media.

Memorex Corp., 1200 Memorex Dr., Santa Clara.
Calif. 95052. Tel: {(408) 987-1000. Pres.:
R.C. Wilson; Consumer & Bus. Prods. Mgr.: R.
Jaunich: Gen. Sales Mgr. B.K. Berghorn; Mkt.
Planning, Adv. & Promo. Dir.: T.J. Cutler.
Branches: Los Angeles, Calif., 11340 Olym-
pic Bivd., Suite 100. Zip. 90064. Tel (213)
478-3051—0akbrook, lll., 815 Commerce
Dr. Zip: 60521, Tel: (312) 325-8420—New
York, N.Y., 1700 Broadway. Zip 10019. Tel:
(212) 541-7780.

Audio: Blank—8-1r . cassette, open reel; raw—
cassette.

Video: Raw— %" U-matic.

Brand name: Memorex.

Meta-Com Inc., 707 W. Broadway, Minneapolis,
Minn. 55411, Tel. (612) 588-2781. Pres. &
Mktg. Dir.- James |. McCann: Sales Mgr.: Phil-
lip T. Levin. {Blank only)

Audio: Cassette.
Brand name: MetaCom SDR, MetaCom DLN.

Michele Audio Corp.. Box 566, Andrew Street Rd.,
Massena, N.Y. 13662. Tel: (315) 769-2448B.
Pres.: Ginette Cormier; Gen. Mgr.. Jack Dan-
iels; Sales Mgr.: Harold Friedman. {Blank only)
int’'l branch: Canada.

Audio: 8-tr., cassette.
Brand name: Michele.

Mitape, see Jechan Corp./Spectrotape Corp.

Monarch Electronics Inc., 76 Ainslie St., Brooklyn,
N.Y. 11211, Tel: {212) 387-0240. Pres. &
Gen. & Sales Mgr.: William H. Blank.

Audio: Blank—cassette; raw—cassette. open
reel.

Warren C. Moore & Assocs., 1101 W. 88 Terr,,
Kansas City, Mo. 64114 Tel: (816) 333-
7654. Owner. W.C. Moore. (Blank only}
Audio: 8-tr., cassette.

More Music Ents. Inc., 5315 Laurel Canyon Bivd..
Suite 200, North Hollywood, Calif. 91607.
Tel: {213) 985-3300. Pres.: Jay Stevens; VP
& Gen. & Sales Mgr. Ron Lewis. {Blank only)
Branch: Simi Valley, Calif., 6684 Charing St.
Zip: 93063. Tel: (213) 882-5000.

Audio: Cassette, open reel.

Mortone, see Irish Magnetic Rec’g Tape.

Music Machine Tape Repair, 301 Wilson St.,
Shelby. N.C. 28150. Tel: (704) 482-9816.
Pres. & Sales Mgr.: Paul Dockery: Gen. Mgr..
Carl J. Dockery Jr. (Blank only)

Audio: 8-tr,
Brand name: Music Machine.

Music Tape by Capitol. see Capitol Magnetic Prods.

Nakamichi Research (USA)} Inc., 220 Westbury
Ave., Carle Place, N.Y. 11514. Tel. (516)
333-5440. Pres.: E. Nakamichi: Gen. & Mktg
Mgr.: Ted Nakamichi; Sales Mgr.: T. Akiyama.
Branch: Santa Monica, Calif., 1101 Colo-
rado Ave. Zip: 90404. Tel: (213) 451-5901.
Gen. & Sales Mgr. T. Akiyama (Blank only)
Audio: Cassette.

Brand name: Nakamichi.

Nashville Int'l Corp., 1006 17 Ave. S., Nashville,
Tenn. 37212, Tel' (615} 254-1049. Pres. &
Gen. Mgr.: Reggie M. Churchwell; Sales Mgr.:
Ron Coats. (Blank only}

Audio: 8-tr., cassette, open reel.

Pap Inds. Inc., 95 Orville Dr., Bohemia, N.Y.
11716. Tel- (516) 567-2900. Pres." Arthur
Hoffer, VP & Sales Mgr.: Craig M. Balaban.
{Blank onty)

Branch: Sherman Oaks, Calif., 14011 Ven-
tura Blvd., Suite 501. Zip 91403 Tel: (213)
990-5163. Sales Mgr.: Walter V. Peters.
Audio: 8-tr., cassette.

Brand name: Compact Cassette, Pap, TDH

Parsons Inc., 31 Olney Ave., Cherry Hill. N.J.
08003. Tel. (609) 424-1078. Pres.. Roy D
Parsons; Gen. Mgr.. Lupe Parsons; Sales Mgr.:
Dolores B. Lioyd. (Blank only)

Audio: 8-tr.
Brand name: Trackmaster

Peerless Vid-Tronic Corp., 60 West St., Bloomfield,
N.J.07003. Tel {201)429-8600. Pres.. Her-
bert J. Ravis; Sales Mgr.' Gerry Geller. (Blank
only)

Audio: 8-tr., cassette.

Pentagon [nds. Inc., 4751 N. Olcott Ave.. Chicago,
lIl. 60656. Tel: (312) 867-9200. Pres.: Tom
Horton; Sales Mgr William Holtane. (Blank
only)

Audio: Cassette.
Brand name: Pentagon.

Pieces of Eight. see Sicom Electronics Corp.

Pratt-Spector Corp., 46 Merrick Rd.. Rockville
Centre, L.I., NY. 11571 Tel. {(516) 764-
5061. Pres.: Stanley Gilman: Gen. Mgr. An-
drew Barr: Sales Mgr.- Alan Frost; Technical
Co-ord.: Paul Mastrionni.

Audio: 8-r.. cassette, open reel.

Preferred Sounds Inc.. Nursery Ln., Rye, NY.
10580. Tel: (914) 967-7701. Pres.: Mal
Schwanz: Gen. Mgr.: Jerry H. McPherson:
Sales Mgr.: Sid Dicker. (Blank only)

Audio: 8-tr., cassette, open reel.
Brand name: Longines Symphonette.
Prestige. see Andol Audio Prods. Inc.
Pro, see Conrac Corp.

Programming Technologies Inc.. 215 W. Chicago
Ave., Chicago, Ill. 60610. Tel: (312) 787-
2700. Pres.: William P. Bennett; Gen. Mgr.:
Stanley J. Roy. (Blank only)

Audio: Cassette.

Project 70 Audio Servs.. 1127 Spring St. NW. At-
lanta. Ga. 30309. Tel. {404) 874-5232/
2638. Gen & Sales Mgr. Jerry L. Connell.
(Blank only}

Audio: Cassette

R C AElectronic Components, 415 S. Fifth St., Har-
rison. N.J. 07029. Tel: (201) 485-3900.
{Blank only)

R S C, see Royal Sound Co. Inc.

Radio Shack. see Tandy Magnetics

Ranger Magnetics. 1189 McCarter Hwy . Newark,
N.J. 07104, Tel (201) 481-4111 Pres.-
Charies Futter; VP Mktg.: Royce Richard, Sales
Mgr.: Fred Della Valle. (Blank only)

Audio: 8-r., cassette, open reel.
Brand name: Ranger Magnetics.

Bill Rase Prod’'ns Inc.. 955 Venture Count. Sacra-
mento, Calif. 95825. Tel. (916) 929-9181
Pres. & Gen. & Sales Mgr : Bill Rase. (Blank
only)

Audio: Cassette.

Realistic. see Tandy Magnetics.

Recordex Corp., 1300 Booth Ave., Atianta. Ga.
30318. Tel: (404) 351-7062. Pres.: Mon
Miller; VP & Gen. Mgr.. Tom Allen. (Blank
only)

Audio: Cassette.

Recording Specialties Inc., 2971 Corvin Dr.. Santa
Clara, Calif. 95051. Tel: (408) 739-7201.
Pres. Michael P. Papp: Gen. Mgr.. David H.
Porter. (8lank only)

Audio: 8-tr.. cassette.

Recortec Inc.. 777 Palomar Ave., Sunnyvale, Calif.
94086. Tel: (408) 735-8821. Pres. & Gen.
Mgr.- Lester H. Lee; Program & Sales Mgr -
William F. Lawless. (Blank only}

Audio: Cassette.

Recoton Corp., 46-23 Crane St.. Long Island City,
N.Y. 11101.Tel: (212) 392-6442. Pres. Her-
bent Borchardt; VP & Sales Mgr.- Peter Wish.
(Blank only}

Audio: 8-tr., cassette, open reel.
Brand name: Recoton

Rite Rec. Prod'ns Inc., 9745 Lockland Rd., Cincin-
nati, Ohio 45215, Tel: (513) 733-5533.
Pres.: Carl J. Burkhardt; Gen. Mgr.. Bob Bow-
ery. Sales Mgr.: Philip Burkhardt. (Blank only}
Audio: 8-tr.

Brand name: Rite.

Robins Inds. Corp., 75 Austin Blvd., Commack.
L.l N.Y. 11725, Tel: (516) 543-5200. Pres..
Herman Post: Gen. Mgr.. Warren Muselbach;
VP Sales Jack Friedland; Dist. Sales Mgr.:
Frank Glassman.

Audio: Cassette, open reel.
Brand name: Brand 5.

Royal Sound Co. Inc.. 409 N. Main St., Freeport,
LI, N.Y. 11520. Tel: {516) 868-2880. Pres..
Mervin A. Dayan; Gen. Mgr.- L. Bernard.
Audio: 8-tr., cassetie, open reel.

Brand name: RSC, Royal Sound.

S SKEnts. Inc.. 790 Hampshire Rd., Westlake Vil-
lage, Calif. 91361. Tel: (213) 889-1831.
Pres. & Gen. Mgr : Mrs. S.F. Kara. (Blank only)
Audio: 8-tr.

Brand name: Exact Time.

S/T Videocassette Dupl’'g Corp., 500 Willow Tree
Rd., Leonia. N.J. 07605. Tel. {201) 947-
6450. Pres.: Alfred Markim: Gen. Mgr.. Wil-
liam B. Follett; Sales Mgr.: Herb Winawer.
{Blank only)

Branch: New York, N.Y.. Teletronics Int'l
Inc., 220 E. 51 St. Zip: 10022. Tel: {212)
758-1750. Gen. Mgr.: Will Roth; Sales Mgr.:
Dan Rosen.

Video: %' U-matic, %2'' EIAJ open reel.

Sargent Sound Systems, Box 499, Rt. 11, Birming-
ham, Ala. 35210. Pres.: H. A. Montgomery.
(Blank onty)

Audio: 8-tr., cassette, open reel.

Scotch, see 3M Co.

Sentry Inds. Inc.. 221 N. MacQuesten Pkwy.,
Mount Vernon, N.Y. 10550. Tel: (914) 664-
2909. Pres.: Harold Rosen: Gen. Mgr.: Barry
Rosen: Sales Mgr.: Norman Marshak. (Blank
only}

Audio: 8-tr., cassette.
Brand name: Sentry.

Shamrock, see Irish Magnetic.

Shannon, see Berlington Audio Tapes Inc.

Shape Symmetry & Sun Inc., Biddeford ind’l Park,
Biddeford, Me. 04005. Tel: (207) 282-6155.
Pres. & Sales Mgr.: Anthony L. Gelardi. (Blank
only)

Audio: 8-tr., cassette.

Sicom Electronkes Corp., 33026 Capitol, Livonia,
Mich. 48150. Tel: {313) 261-8650. Pres.:
D.D. Merry; VP Sales: S.R. Wagler. (Blank
only)

Audio: 8-tr.
Brand name: Pieces of Eight.

Simtek Communications Inc., 2061 Broadway,
New York, N.Y. 10023. Tel: (212) 595-7126.
Pres. D. Richard Kraus; Sales Mgr.: Ray Four-
nier. {Blank onty}

Audio: 8-tr., cassette.
Brand name: Dynatrack.

Sony Corp. of America, 9 W. 57 St., New York,
N.Y. 10019. Tel: (212) 371-5800. Pres.- Har-
vey Schein; Pub. Paul Cobbett.

Branches: Brisbane, Calif.,, 230 W. Hill PL.,
Crocker Ind’l Park. Zip: 94005. Tel. (415)
467-4900—Compton, Calif.. 700 W. Artesia
Bivd. Zip. 90220. Tel: {213) 537-4300—At-
lanta, Ga., 20 Perimeter Park, Suite 109. Zip:
30341. Tel: (404) 451.7501—Niles, lll.,
6801 W. Jarvis St. Zip. 60648. Tel: (312)
792-3600—Langley Park, Md., 1358 Holton
Ln. Zip. 20783. Tel' (301) 439-3500 —Fern-
dale, Mich., 10610 Galaxie Ave. Zip: 48220.
Tel: (313) 548-9325—Long island City,
N.Y.. 47-47 Van Dam St. Zip 11101. Tel:
{212) 361-8600—Dallas, Tex., 9004 Am-
bassador Row. Zip: 75247. Tel: (214) 631-
3431,

Audio: Dist. by Superscope.

Video: Blank—1'* open reel, %'’ U-matic, ¥2"*
EIAJ open reel. raw—¥%'' U-matic, ¥2'* EIAJ
open reel.

Brand name: Sony.

Sound Alike Music Corp.. 6330 Arizona Circle, Los
Angeles. Cahf 90069. Tel: (213) 273-7080.
Pres.- Richard Taxe: Gen. & Office Mgr.: Har-
riett Moss, Sales Mgr.: Rick Ward. (Blank onty)
Audio: 8-tr., cassette.

Brand name: Sound-Pro.

Sound Concepts Studio, see Listener’'s Digest
Servs. Inc.

Soundcraft, see CBS—Columbia Magnetics.

Sound-Pro. see Sound Alike Music Corp.

Sound Tape, see Unitape Corp.

Spectrotape Corp., see Jechan Corp./Spectrotape
Corp.

Studio Eight, Bldg. Vi, No. 106, 3001 Red Hill
Ave., Costa Mesa, Calif. 92626. Tel: (714)
979-0440. Pres.- R.B. Stanton: Gen. Mgr.. Er-
ich von Brochter; Sales Mgr. Jerry L. Higgins:
Film Editor: Megan Waldron. (Blank only}
Video: 1" open reel. %'’ U-matic.

Brand name: Karex.

Superex Electronics Corp.. 151 Ludlow St., Yon-
kers, N.Y. 10705. Tel. (914) 965-6906. Gen.
Mgr.: M.L. Buchalter; Sales Mgr.: Marvin
Paris. (Blank only)

Audio: Cassette.
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Superscope Inc., Tape Dupl'g Div., 455 Fox St..
San Fernando, Calif. 91340. Tel (213) 365-
1191. Gen. Mgr.: Ned Padwa: Sales Mgr.:
Ron Newswander. (8lank only) {Superscope
brand only)

Branch: Sun Valley, Calif.. Superscope Inc..
8150 Vineland Ave. Zip: 91352 Tel: (213)
767-9750. Pres.: Joseph S. Tushinsky; Sr. VP
Sales & Mktg.. Fred C. Tushinsky; VP Sales:
Paul Markoft. (Superscope & Sony brands)
Audio: 8-tr , cassette, open reel.

Brand name: Superscope, Sony. (Also see
Sony Corp. of America)

Super Sound, see Tape Servs Inc

Supertape, see Tandy Magnetics.

T D H, see Pap Inds. Inc.

T D K Electronics Corp.. 755 Eastgate Bivd , Gar-
den City, N.Y. 11530. Tel. (516) 746-0B80.
Pres.: S Okiyama: Mkig. Mgr Ken Kohda;
Sales Mgr. Bud Barger.

Branches: irvine, Calif., 17072 Daimler St
Zip: 92705 Tel (714)557-3460 Sales Mgr.
Sandy Cohen—Chicago, Ill., 2906 W. Peter-
son Ave. Zip: 60645. Tel: (312) 973-1222
Sales Mgr. Tom Ebeling.

Audio: 8-tr., cassette, open reel

Video: 1’ open reel, %' U-matic, ¥2'" EIAJ
open reel, ' E|AJ cartridge.

Brand name: TDK.

Tandy Magnetics, 401 NE 38 St , Fort Worth, Tex.
76106. Tel. (817) 625-2371. Gen. Mgr.
John R. Carney. (Blank only)

Audio: 8-tr., cassette, open reel.
Brand name: Realistic, Supertape, Concer-
tape.

Tapemaker Sales Co. Inc., 176 Casper St.. Valley
Stream, L.I., N.Y. 11582 Tel. (516) 561-
6080. Pres. Ant Brandwein. (Blank only)
Audio: 8-tr., cassette, open reel.

Tape & Rec. Saivage Co., PQ Box 262, Jericho, Vt.
05465 Tel: (B02) B99-3740, Pres.: Murray
Kane. (Raw only)

. Audio: B-tr., cassette.

Tape Servs. Inc., 7015 Westfield Ave., Pennsau-
ken, N.J. OB110. Tel: (609) 665-3323 Pres..
William F. Mulcahy; Sales Mgr.: Michael T.
Mulcahy.

Audio: Blank—B-tr., cassette; raw— 8-tr.
Brand name: Super Sound.

Tapette Corp.. 7221 Garden Grove Bivd.. Garden
Grove, Calif. 92641. Tel. (714) 638-7960.
Pres.: James Neiger; Sales Mgr. Pat Kenny.
(Blank only)

Audio: Cassette.
Brand name: Tapette.

Tarzac Entertainment Ents., 63B Muskogee Ave.,
Norfolk, Va. 23509. Tel: (804) B53-2304.
Pres. & Gen. & Sales Mgr. Ronald C. Wag-
ener.

Audio: Blank—cassette; raw—8-tr., cassette,
open reel.

Brand name: Blank—Tarzac Professional Cas-
sette; raw—Tarzac Professional Tape.

Teletamcs IntlInc., see S/ T Videocassette Dupl'g

p.

3M Co.. Magnetic Audio/Video Prods. Div., 3M
Center, Bldg. 223-5N, St. Paul, Minn. 55101.
Tel: (612) 733-1110. Mktg. Opns. Mgr.:
W.H. Madden: Sales Mgr.- D.T. Windahl; Adv.
& Promo. Sales Mgr.: Peter M. Gavin. Branch:
PO Box 3211, 935 8ush Ave. Zip. 55101. Tel:
(612) 733-1110.

Branches: Anchorage, Alaska. 3934 Spe-
nard Rd. Zip: 99503. Tel: (307) 279-64B1 —
Burbank, Calif., 126 W. Elm Court. Zip
91502. Tel: (213) 848-5534—Los Angeles,
Calif., 6023 S. Garfield Ave. Zip: 90040. Tel:
(213) 726-1511—South San Francisco,
Calif., 320 Shaw Rd. Zip: 94080. Tel: (415)
761-1155—wWashington, D.C., 1750 Penn-
sylvania Ave. NW, Suite 1100. Zip: 20006.
Tel' (202) 29B-9200—Chamblee, Ga., 5325
Peachtree Ind’l Bivd. Zip: 30341, Tel' (404)
451-166 1 —Honolulu, Hawaii, 2880 Ualena
St. Zip: 96B19. Tel: (808) 841-0147—Argo,
ili., 6B50 S. Harlem Ave. Zip: 60501. Tel.
(312) 5B5-7800—Needham Heights, Mass.,
155 Fourth Ave. Zip- 02194, Tel: (617) 449-
0300—Farmington, Mich., 23923 Research
Dr. Zip: 48024. Tel: (313) 477-5000—St.
Louis. Mo., PO Box 510, 10725 Baur Bivd.
Zip: 63166. Tel: (314) 991.1320 —West
Caldwell, N.J., PO Box 76, 15 Henderson Dr.
Zip: 07006. Tel: (201) 227-9100; NYC Tel:
(212) 285-9600—Buffalo, N.Y., PO Box
369, 330 Greene St. Zip: 14240. Tel: (716)
894.5214—High Point, N.C., PO Box 151,
2401 Brevard St. Zip: 27261. Tel: (919) 883-
0141—Cincinnati. Ohio, 4835 Para Dr. Zip.
45237. Tel: (513) 242-2313—Cleveland.
Ohio, 12200 Brookpark Rd. Zip: 44130. Tel:
(216) 267-1800—Philadelphia, Pa., 5698
Rising Sun Ave. Zip: 19120. Tel: (215) 742-
0200—Dallas, Tex.. 2121 Santa Anna Ave.
Zip: 75228. Tel. (214) 327-7311—Seattle,
Wash.. 100 Andover Park W.. Andover Ind’l
Park. Zip: 9B188. Tel. (206) 244-7200.
Audio: 8-tr,, cassette, open reel.

Video: 1'' open reel, 1' cartridge, 3%'' U-mat-
ic, ¥2'' EIAJ open reel, V2"’ EIAJ cartridge, a''
cassette.

Brand name: Scotch.

Tono-Tapes Inc.. 57 W. Grand, Chicago, III.
60610. Tel' (312) 828-9357. Pres.. Mason
Coppinger. Gen. Mgr.: Charles Farmer; Sales
Mgr.: Florence Thompson (Biank only)
Audio: Cassette.

Toyota, see Electronic Homes Co.

Trackmaster, see Parsons Inc.

Tracs, see Audio Magnetics Corp.

Transcriber Co. Inc., Lower County St.. Attleboro,
Mass. 02703. Tel: (617) 222-3525. Pres..
Robert 8. Puleston; Mktg. Dir.: John Sheas-
green; Sales Mgr.: John McDonald. (8lank
only)

Audio: 8-tr., cassette, open reel.
Brand name: Transcriber.

Transworld Dist'g (div. of Audio Labs. Inc.). 24 W.
Sheffield Ave., Englewood, N.J. 07631. Tel:
(201) 871-3000. Pres.: Alexander Magocsi
Jr.; Gen. Mgr.: Joan Irving; Sales Mgr - John
DePascale.

Audio: 8-tr., cassette, open reel.
Brand name: Cinematape.

U T C, see Universal Tape Corp.

Unitape Corp.. 1900 McDonald Ave.. Brooklyn,
N.Y. 11223. Tel: {212) 645-3025. Pres..
Morris Cabasso: Gen. Mgr. 8ill Phillips; Sales
Mgr.- Jack Cabasso.

Branch: Los Angeles, Calif., Elliot Peikoff As-
socs.. 2342 Sawatelle. Zip: 90064. Tel- (213)
478-0B11. Pres.. Elliot Peikoff: VP: Phil For-
man.

Audio: 8-tr., cassette, open reel.

Brand name: Blank—Audio Dimension,
Sound Tape; raw—Echo, Sound Tape.

Universal Audio Inc. {sub. of Pentagon Inds. Inc.),
4751 N. Oicott Ave., Chicago. Il 60656. Tel:
(312) 867-9200. Pres. Tom Horton: Gen.
Mgr.. Charles Wheeler; Sales Mgr.. Bill Hol-
tane. (Blank only)

Audio: Cassette.
Brand name: Uniwversal Audio.

Universal Tape Corp. dnc., 821 E. Anesia Bivd.,
Carson, Calif. 90746. Tel' (213) 327-3203.
Pres.: Edward O. Praeger.

Audio: 8-tr., cassette. open reel.

Video: 1'* open reel, %' U-matic, o'’ EIAJ
open reel, %' open reel.

Brand name: A/V Paragon. UTC. Universal.

Viking. see Harry McCune Sound Serv Inc.

Xcel Corp., 290 Ferry St.. Newark. N.J 07105.
Tel: (201) 344-2300. (Raw only)
Product: Acetate film base

Tape Duplicating
& Processing
Equipment
Manufacturers
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Accurate Sound Co., 114 Fifth Ave., Redwood City,
Calif. 94063. Tel: (415) 365-2843. Owner
Ronald M. Newdoli.

Branch: Euless, Tex., 1206 Euless Bivd.,
Suite 106. Zip. 76039. Tel (817)267-3911.
Sales Mgr. Jim Anderson.

Audio: 8-tr., cassette & open reel duplicating
systems

Amega/Rangenone, 1195 McCarter Hwy , New-
ark, NJ.07104. Tel (201)471-4077. Pres..
George Zazzali. Sales Mgr  Royce Richard.
Audio: B-tr_, cassette & open reel duplicators &
winders,

Brand name: Rangertone.

Ampex Corp.. Audio-Video Systems QOiv.. 401
Broadway. Redwood City, Calif. 94063. Tel:
(415) 367-2011.

Branches: Glendale, Calif.. 500 Rodier Dr.
Zip: 91201. Tel (213) 240-5000—Atlanta,
Ga., 3135 Chestnut Dr., Suite 101. Zip:
30340. Tel. (404) 451-7112—Elk Grove Vil-
lage, lIl., 2201 Lunt Ave. Zip 60007. Tel:
{312) 593-6000—Bethesda, Md.. 10215
Fernwood Rd. Zip. 20034. Tel: (301) 530-
8800—Hackensack. N.J., 75 Commerce Rd.
Zip: 07601. Tel: (201) 489-7400—Dallss,
Tex., 1615 Prudential Dr. Zip. 75235. Tel:
{214) 637-5100.

Audio: Duplicating systems.

Brand name: Ampex.

Ampro Ltd., 420 Lexington Ave., New York, N.Y.
10017. Tel. (212) 683-7786. Cable TA-
PEXXRON. Tetex: 425233. Gen. Mgr.-
Manuel Kopelman; VP Sales. Claude Gentil.
(Expont only)

Audio: Complete line.
Brand name: Audimation.

Apex Machine, see Audio Matrix Inc.

Audimation Inc., 2831 N. Clark St.. Chicago. Il
60657. Tel (312) 248-7006. (Exporied by
Ampro Ltd.}

Audiodyne Co., PO Box B25, San Jose. Calif.
95106. Tel (408) 287-3520. Pres - L.R
Chiaramonte.

Audio: 8-tr.. cassette & open reel winders &
run-in machines.

Audio Matrix Inc.. 915 Westchester Ave., Bronx,
N.Y. 10459. Tel: (212) 589-3500.
Audio: Automated cassette assembly mod-
ules, on-cassette printers, 8-tr. & cassette in-
serters, overwrapping machines, magnetic
tape manufacturing systems, plastic molding
system, complete tape duplicating systems &
accessories.
Brand name: Apex Machine, Electro Sound,
Shape Symmetry & Sun.

Audio/Tek Inc.. 503-F Vandell Way, Campbell,
Calif. 95008. Tel: (408) 378-5586. Pres.
Robert W, Kratt.

Audio: High speed tape duplicating equip.,
winders, special application master recorders,
high frequency selective limiters.

Brand name: Audio/Tek

Cabet Recs. Inc.. 5810 S. Normandie Ave.. Los An-
geles, Calif. 90044. Tel: (213) 753-5121
Pres_: Jules Bihari; Tape & Cantridge Div. Mgr.:
Donald B. MacMillan; Sales Mgr. Robent Her-
rington.

Branch: Park Ridge, N.J., PO Box 176. Zip:
07656. Tet: (201) 391-3676: NYC Tel: (212)
349-3900. Gen. Mgr.: R. Herrington.
Audio: Masters & slaves.

Cetec Audio Div., 13035 Saticoy. North Holly-
wood, Calif. 91605. Tel: (213) 875-1900. VP
& Gen. Mgr.: Robert J. Horak: Sales Mgr.:
Robert McKenzie.

Home office: El Monte, Calif., Cetec Corp .
9900 Baldwin PI. Zip: 91731 Tel' (213)442-
8840. Pres.. H.P Moore. Exec. VP: Robert A.
Nelson.

Audio: 8-tr. & cassette masters, bins, slaves &
duplicators.

Brand name: Gauss.

Conrac Corp. —Cramer Div.. Mill Rock Rd , Old Say-
brook, Conn. 06475. Tel (203) 388-3574
Gen. Mgr. Francis X. Gessler. Prod. Mgr.
George T. 8racci.

Audio: Cassette tape transports.

Container-Kraft Inc , 8321 De Celis PI | Sepulveda,
Calit. 91343 Tel: (213) 893-9721. Pres.
A.M Garson; Gen. Mgr. E. Sundiam; Sales
Mgr.. Harry Krigsman.

Audio: Skin & Blister packaging machinery.

Creative Packaging Co. (div. of Eli Lilly & Co.). PO
Box 444. Zip: 46206: 740 S. Alabama St., In-
dianapolis. Ind. 46234 Tet: (317) 261-2287.
Pres.- A.M. McVie: VP Mktg T.J Beasley:
Mktg. Communications Mgr . W.W. Die-
ckamp.

Branches: Los Angetes, Calif., 11704 wil-
shire 8lvd., Suite 232. Zip: 90025. Tel: (213)
478-9891 —Oak Brook, Ill.. Qak Brook Exec-
utive Plaza, Suite 300, 1301 22 St. Zip:
60521. Tel. (312) 325-3620—Hackensack,
N.J., 1 University Plaza. Zip. 07601. Tel-
{201) 488-5151

Audio: Wrap tilm (Taprap).

D S C inc., 2 Dogwood Dr., Danbury. Conn.
06810. Tel: (203) 744-7299. Pres.: Herman
J Muller; Gen. Mgr.: Phil Draper; Sales Mgr.:
Bruce Gross. Plant: Hayestown Rd. Zip:
06810. Tel: (203) 748-3231.

Audio & video: Custom slitting & processing
equip., coating & calendering equip

Ed-Pic Dupl'rs. 7625 E Rosecrans, Paramount,
Calif 90723. Tel. (213) 531-3454.

Audio: High speed tape duplicating systems.

Electro Sound Inc , 725 Kifer Rd.. Sunnyvale, Calif.

94086. Tel: (408) 245-6600. Pres.: Charles
Link; VP Mktg. & Sales. Robert W. Cochran.
(Dist. by Audio Matrix Inc.)
Audio: High speed duplicating systems, 8-tr.
winders, quality control reproducers, adjust-
ment calibrators, capstan idler assemblies, dia-
mondized capstans, disc brake torque motor
assemblies. tension arms.

Ferroxcube Corp.. Mount Marion Rd., Saugerties,
N.Y. 12477 Tel: (914) 246-2811. Gen.

APE SUPPLIES

Mgr.. James A. Robinson. Sales Mgr.. Robert
S. Klonfas
Audio: Duplicating head assemblies.

Finebilt Mfg. Co., 931 N. Citrus Ave., Hollywood,
Calhf. 90038 Tel (213)466-9511 Pres.- Al-
win P Schmid, VP Joseph Bouzaglou. Export
Mgr Manuel E. Munoz.

Audio: Magnetic tape coaters & slitters, cas-
sette & 8-tr. dupiicators & loaders

Gauss, see Cetec Corp.

Grandy Inc , 1275 Bloomfield Ave , Fairfield, N J.
07006. Tel {201) 575-1433 Pres. John J.
French; Gen. Mgr. Gerald J. Barnett, Sales
Mgr  John R. French
Audio: B-tr & cassette high speed duplicating
equip.

Brand name: Grandy Inc

Inforucs (sub. of Phoenix Ent.), PO Box 1111, Mich-
igan City Ind., 46360 Tel: (219) 879-8311
Pres Ross Terry: Mktg. Mgr  Paul Lioyd, int'l
Div. Mgr. Carol Lamp Plant 238 Hwy 212.
Zip 46360.

Audio: Infonics System 200 for cassette &
open reel.

Information Terminals Corp ., 323 Soquel Way,
Sunnyvale, Calf. 94086 Tel (408) 245-
4400 Pres.. J. Reid Anderson, Gen Mgr. Dr.
Peter A McCuen: Sales Mgr.: Scott P. Coch-
ran, Prod. Mgmt. & Mktg. Mgr. Carl L. Holder
Audio: Cassette tension momitor, head & guide
gage. torque tester.

International Audio, 17905 Sky Park Bivd , Suite L,
Irvine, Calif. 92707 Tel' (714) 556.1787.
Pres. & Gen. Mgr Felipe Cervantes Sr.; Sales
Mgr  Tish Cervantes
Audio: 8-tr. & cassette duplicators
Brand name: International Audio.

Intentect Electronics Co.. 321 New Haven Ave., Mil-
ford, Conn. 06460. Tel (203) 874-8038.
Pres. Mark Olenski, Gen Mgr Chuck Wil-
liams; Sales Mgr.: Tom O’Loughlin.

Audio: B-tr. duplicators.

Kalny Mdsg., Commurity Dr., Great Neck, L.,
N.Y. 11022. Tei (516) 4B7-0200.

Branch: Los Angeles, Calif.. 4B00 S. Santa
Fe Ave. Zip: 90058. Tel: (213) 5B3-8974.
Audio & video: Shrink packaging film.

King Instrument Corp., 8 Kane Dr., Hudson, Mass.
01749. Tel: (617)568-8771 Pres.. James L.
King: Mktg. Dir. Paul McGonigle.

Audio & video: Cassette loaders.
Brand name: King Instrument Corp.

L T D, see Liberty/UA Tape Dupl'g Inc.

M. Latter Mfg. & Sales, 5050 Venice Bivd , Los An-
geles, Calif. 90019. Tel- (213) 933-7646.
Pres.: Melvin Latter.

Audio: Shrink Packaging equip.

Liberty/UA Tape Dupl'g Inc., 2101 S. 35 St.,
Council Bluffs, lowa 51501. Tel (712) 328-
8060. Gen. Mgr. Marvin L. King; Sales Mgr.
Jim Cook
Audio: 8-tr. duplicators, winders.

Brand name: LTD.

Magnadyne Corp., PQ Box 5365, 20545 S. Bel-
shaw Ave., Carson, Calif. 90749. Tel (213)
639-2200. Pres.: Barry L. Caren; Gen. Mgr.:
Steve Fields; Sales Mgr.- Dave Gurian.
Audio: 8-tr. duplicating equip., shrink pack-
aging equip.

Mantra Corp., 2207 S. El Camino Real, San Mateo,
Calif. 94403. Tel: (415) 574-1500. Pres.
George Woodley; Mktg. Dir. & Gen. Mgr. Paul
W. Schofield; Sales Mgr.- Janice de Pasquale.
Audio: Pneumatic labeling machines, horizon-
tal %' bin duplicator.

Brand name: Mantra.

N J M inc., 16 St. & Willow Ave., Hoboken, N.J.
07030. Tel (201) 659-0483. Pres. R. Well-
brock: Mkig & Sales Dir. S.B. Dobossy.
Branches: Cupertino, C PO Box 1317.
Zip- 95014, Mgr.: H Maine—Elk Grove Vil-
tage, lll.. 2363 Devon Ave. Zip: 60007. Tel.
{312) 595-9070. Mgr D Finkelston
Audio: 8-tr & cassette labeling machinery.

Nichiber Technical Consultants Ltd., 1900 Ave of
the Stars, Los Angeles, Calif, 90067 Tel
(213) 553-6721. Pres L.B. Lueck; Sales Co-
ord - L.M. Gopadze.

Audio: Consulting, design & implementation

Nortronics Co Inc, 8101 10 Ave. N , Minneapolis.
Minn. 55428, Tel (612) 545-0401 Pres. J
Yngve, Sales Mgr.: E Bedell
Audio: Magnetic heads.

Otars Corp., 981 Industnal Rd., San Carlos, Calf
94070 Tel (415y593-1648. Pres.” M Take-
kawa; Sales Mgr.: Brian F Trankle.
Audio: High speed duplicators, quality control
testers, cassette loaders.
Brand name: Otan.

P C E, see Professional Cassette Equip Co

Parsons Inc., 31 Olney Ave., Cherry Hill. N.J
08003 Tel. (609) 424-1078. Pres. Roy D.
Parsons, Gen Mgr. Lupe Parsons; Sales Mgr
Dolores B. Lloyd.

Audio: Duplicators, winders, verifiers, exer-
cisers.
Brand name: Trackmaster.

Pentagon Inds. Inc , 4751 N. Olcott Ave., Chicago.
Ili. 60656. Tel. (312) 867-9200. Pres. Tom
Horton; Sales Mgr.. William Holtane.

Audio: In-cassette & open reel high speed du-
plicators.
Brand name: Pentagon.

Professional Cassette Equip. Co. (PCE). 1660 20
St.. Santa Monica, Calf. 90404, Tel: (213)
B29.2282. Owner: Dean Theodos.

Audio: High speed cassette loading & handling
equip., splicers.

R S C, see Royal Sound Co. Inc.

Ramko Research, 3516-C LaGrande Bivd., Sacra-
mento, Calif. 95823. Tel: (916) 392-2100.
Pres. R.G. Kohfeld: Sales Mgr.- Linda R Koh-
feld.

Audio: 8-tr. & cassette loaders.

Rangertone, see Amega/Rangerione.

Recordex Corp , 1300 Booth Ave., Atlanta, Ga.
30318. Tel: (404) 351-7062. Pres. Morn
Miller; VP & Gen Mgr. Tom Allen.

Audio: High speed in-cassette & reel dupli-
cators.
Brand name: Recordex.

Recortec Inc., 777 Palomar Ave., Sunnyvale, Calif.
94086. Tel: {408) 735-8821. Pres. & Gen.
Mgr.: Lester H Lee; Program & Sales Mgr :
William F. Lawless.

Audio: Automated cassette duplicators &
loaders.

Video: Video tape evaluators, %’ U-matic
loaders.

Brand name: Recortec.

Royal Sound Co. Inc., 409 N. Main St., Freepon,
L1, NY 11520. Tel. (516) 868-28B0. Pres.-
Mervin A. Dayan; Gen. Mgr L. Bernard.
Audio: 8-tr. & cassette labeling machines &
loaders.

Brand name: RSC.

S SKEnts. Inc., 790 Hampshire Rd., Westlake Vil-
lage. Calif. 91361 Tel: {213) 889-1831. Pres.
& Gen. Mgr. Mrs. S.F. Kara.

Audio: 8-tr. & cassette semi-automatic spli-
cers, winders.

Saki Magnetics Inc . 1649 12 St., Santa Monica,
Calif. 30404 Tel (213)451-8611. Pres." Eu-
gene Sakasegawa; VP Y. Kinoshnta.

Audio: Magnetic recording heads.
Brand name: Saki.

Scandia Packaging Machinery Co , 180 Brighton
Rd, Clifton. N.J. 07012. Tel: (201) 473-
6100
Audio: Packaging machinery for wrapping,
cartoning, labeling & shrinking

Shape Symmetry & Sun Inc., Biddetord Ind’l Park,
Biddeford, Me. 04005. Tel. (207) 282-6155
Pres & Sales Mgr. Anthony L Gelard. (Dist.
by Audio Matrix Inc.}

Audio: Automatic & semi-automatic cassette
assembly equip.

Simtek Communications Inc., 2061 Broadway,
New York, N Y. 10023. Tel: (212) 595-7126.
Pres D. Richard Kraus, Sales Mgr.. Ray Four-
ner.

Audio: Duplicators & winders.
Brand name: Simtek.

Spanta Electronic Corp., 5851 Florin-Perkins Rd ,
Sacramento, Calif. 95828, Tel (916) 383-
5353.

Audio: Bulk erasers.

Standard Paper Box Machine Co. Inc., 476 Broome
St., New York, N.Y. 10013. Tel {212) 925-
9818. Pres.- Paul Adams; Treas.. Aaron
Adams.

Audio & video: Cartnidge & cassette case mig.
machinery.

Stevenson Packaging Equip. Co. Inc., 20434 Co-
risco, Chatsworth, Calif. 91311, Tel: (213)
998-1512
Audio & video: Shrink film packaging equip.
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PINCH ROLLS and
PRESSURE PADS

Buy Direct From Manufacturer
e Standard Sizes In Stock!
€ m Silicone Or SBR Rubber PinchRolls
B Four Lb. Density Foam Heat
Tested Pressure Pads
® Specials Made To Order

TROY MACHINERY CORP.

114.Beach 5t. Rockaway. M. §. 07
201 8373456

THE AUTOMATIC
CASSETTE LOADER from
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SUPERSCOPE.

s Features inchude:

» patented tape cutting head

» automatic Quali-Guard torque and
tape break sensing

» cutoff blade guaranteed three years
—no sharpening

* no adjustment for tape type
« high winding speed
« straight line threading

» built-in cue sensor and footage
counter

* minimal air and vacuum
requirements

highest throughput in the industry.

OVER 10,000,000
CASSETTES HAVE
BEEN LOADED
ON SUPERSCOPE
MACHINES.

SUPERSCOPE.
e — .

For all your duplicating and blank tape needs.

Contact: Ron Newswander
Tape Duplicating Division
455 Fox Street

San Fernando, CA 91340
(213) 365-1191
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Superscope Inc., Tape Dupl'g Div.. 455 Fox St.,
San Fernando, Calif. 91340. Tel: (213) 365-
1191. Gen. Mgr.: Ned Padwa, Sales Mgr.:
Ron Newswander.

Audio: Automatic cassette winder.

Tapemaker Sales Co. Inc., 176 Casper St., Valley
Stream, L.I., N.Y. 11582 Tel: (516) 561-
6080. Pres.: Art Brandwein.

Audio: Cassette & 8-tr. winders, high speed
duplicators, materials for manufacturing & as-
sembling.

Taprap, see Creative Packaging Co.

Telaudio Centre, 634 S. Victory Blvd., Burbank,
Calif. 91502, Tel: (213)849-1433. Pres. Oli-
ver Berliner; Sales Mgr . D Lambert.

GOING OUT
OF BUSINESS

Selling 202 RM infon-
ic system—high speed
reel master and 4 sta-

tion cassette slave.
Sold only as set.

Also selling C 10's
and 18's.

Contact C. Bye
(213) 884-4050

Video: Ultra Audio Pixtec, video tape cleaners
& winders.

Telectro Systems Corp., 96-18 43 Ave., Corona,
N.Y. 11368. Tel' (212) 651-8900. Pres.:
Harry Sussman.

Audio: High speed duplicators.

Telex Communications Inc., 9600 Aldrich Ave. S..
Minneapolis, Minn. 55420. Tel: (612) 884-
4051. Pres.. Ansel Kleiman; VP Mktg. James
S. Arrington; Broadcast & Ind’l Sales Mgr.: Sid
Kitrell: Educational Prods. Sales Mgr - James
Dow; Adv. Dir.: Peter Schwarz.

Audio: Cassette & open reel duplicators
Brand name: Telex

Trackmaster, see Parsons Inc.

U M C Electronics Co., Senstrol Div., North Haven,
Conn 06473. Tel (203) 288-7731.

Audio: Automatic splice finders, bulk erasers.

Professional
Tape Supplies

Manufacturers

T T L'J

Audio Accessories Co.. Box 628, Ry, 1. Batawia, Il
60510. Tel (312) 879-5998. Sales Mgr .
John S. Maloney
Audio: Cassette reparr kit (Sav-A-Tape).

Audiomatic Corp.. 1290 Ave. of the Americas, New
York, N.Y. 10019. Tel. {212) 582-5870
Pres.: Mi'ton B. Gelfand; VP Sales' Timothy A
Cole.

Audio: Automatic splicers (Electro Sound).
splicing, cleaning & leader tapes

B S W Ents . PO Box 22, Woodbury. N Y. 11797
Gen. Sales Mgr.: Henry Allen
Audio: Sensing tape, tape wipers. splcing
blocks.

Bib Accessories (div. of Revox Corp ), 155 Michael
Dr., Syosset. N.Y. 11791, Tel. (516) 364-
1900.

Audio: Tape editing kits, splicers & splicing
tape, cassette salvage & re-record kits.

MAJOR DISTRIBUTORS

AND RACK JOBBERS:

Make Our Audio Accessory
Line Your Line.

With our name or your own private label, Robins ac-
cessories produce consistently higher turnover, with
greater profit. We are geared to serve OEM and pri-

vate label accounts.

Call Marketing VP Jack Friedland. He speaks your

language.

Lots of new items available including our hot, new *‘Disc
Cleaner’’ and “Banana Head Demagnetizer.”” Send for free

sample.

U.S. made products at imported prices
Be Sure To See Us During C.E.S.—Booth 804

RosINS3

Robins Industries Corp.
75 Austin Boulevard, Commack, N.Y. 11725 (516) 543-5200

Cassette Tape Loader

* RECORTED

o Highest throughput per operator.

e Fully automated operation.

e All servo controlled for minimum maintenance.
o Upgradable to cassette duplicator slave.

Field proven world-wide.

RECORTEC, INC.

777 PALOMAR AVENUE ® SUNNYVALE, CALIFORNIA 94086 ® {408) 735-8821

W. H. Brady Co., 2221 W. Camden Rd., Mil-
waukee, Wis. 53201. Tel: (414) 332-8100.
Pres.: J.E. Larson; Sales Mgr.: D.R. McGrew;
Prod. Mgr. John Arnoid.

Audio: 8-r. & cassette splicing tape. splicing
tape for duplicating masters.
Video: Cassette splicing tape.

Columbia Magnetics (div. of CBS Inc)). 51 W. 52
St.. New York, N.Y. 10019. Tel: (212) 765-
5432 Pres Arthur Taylor; Sales, Mktg. & Ad-
min. Dir. Glenn A. Hart; Eastern Reg'| Mgr.
Gary Schwartz; Nat'| Consumer Sales Dir.: Ted
Cohen; Prof. Sales Mgr.. Jerry Bronaugh; Int't
Sales Mgr  Peter Landskroemer.

Branch: Los Angeles, Calif., 6430 Sunset
Blvd. Zip 90028. Tel (213)466-2481 West-
ern Reg’l Mgr.: Bob Morrison.

Audio: Cueing tape, Magna See.

Concord Communications Systems. 40 Smith St.,
Farmingdale, L.I, NY. 11735 Tel (516)
694-7960.

Video: Splicers, lead splicing. trailer & leader
tapes. head cleaners

Delrama Int’l. 37 Newtown Rd., Plainview, L.I,
N.Y 11803. Tel. (516} 293-8740 Pres
Thomas Della-Rocca. Gen. Mgr.- A. Herman,
Sales Mgr . S. Frank
Audio: Splicing device

Dictaphone, see Scully / Metrotech.
Easy Leader, see Bill Rase Prod'ns.
Editall, see Elpa Mktg Inds Inc

Electro Sound Inc., 725 Kifer Rd., Sunnyvale, Calif
94086 Tel (408) 245-6600. Pres. Charles
Link; VP Mktg. & Sales Robert W Cochran
(Dist by Audiomatic Corp.)

Audio: Automatic splicers.

Elpa Mktg Inds. Inc.. Thorens & Atlantic Aves ,
New Hyde Park, N.Y. 11040. Tel: (516) 746-
3002.

Branch: Scottsdale, Ariz., 7301 E Evans Rd
Zip. 85253. Tel {602) 948-1070.
Audio: Splicing kits (Editall)

Entertainment Business Servs., 7912 S. Vermont
Ave., Los Angeles, Calif. 90044 Tel. (213)
836-4288. 752-6054. Nat'l Sales Mgr.
Leonard Marshall.

Video: EIAJ connectors & cables (HS Co.)

Fine-Tone Audio Prods. Co. Inc., 24 Cobek Court,
Brooklyn, N.Y. 11223, Tel (212) 336-6662.
Pres.. Leonard Finkel, Gen. Mgr.. Herb Hart-
man; Mktg. Mgr.: Irving Glasser: Sales Mgr.-
Jack Haddad.

Audio: Cables, plugs

Grandy Inc.. 1275 Bloomfield Ave., Fairfield, N.J.
07006. Tel: (201) 575-1433. Pres. John J.
French; Gen. Mgr.: Gerald J. Barnett; Sales
Mgr.: John R. French o
Audio: Custom & replacement heads.

H S Co.. see Entertainment Business Servs.

Hi-Flex Corp., 289 Huyler St., South Hackensack.
N.J.07606 Tel (201)487-3027 Pres.: Rob-
ert Lovatt; Gen. & Sales Mgr * Jeff St. Thomas.
Audio: Leaders, slip sheets.

1 C I United States Inc., Plastics Div., New Murphy
Rd., Wilmington, Del. 19897. Tel. (302) 575-
3000. VP R.B. Sammon; Sales Mgr.: W.M.
Krauss, Adv. Supervisor: Robert W. Marsh.
Audio & video: Melinex.

Inovonics nc., 1630 Dell Ave , Campbell, Calif.
95008. Tel' (408) 374-8300. Pres.: James B.
Wood: Sales Mgr.: Mark Drake.

Audio: Constant tape tension kit {Tentrol}.

Lafayette Radio Electronics Corp.. 111 Jericho
Tnpk . Syosset, N.Y. 11791, Tet (516) 921-
7700.

Audio: Tape splicers.

Magna See. see Columbia Magnetics.

Magnesonics Sales, PO Box 127, Northridge, Calif.
91324. Tel. (213) 368-3411. Pres.. D.P.
Grosslight.

Audio: Patch cord systems.

Melinex, see ICl United States Inc.

Pratt-Spector Corp., 46 Merrick Rd.. Rockville
Centre, LI, N.Y. 11571 Tel: (516) 764-
5061 Pres. Stanley Gilman; Gen Mgr - An-
drew Barr; Sales Mgr. Alan Frost: Technical
Co-ord. Paul Mastrionni.

Audio: Sensing & splicing tape.
Video: 1" & %'’ EIAJ splicing tape.

Q/Splice. see Webtek Corp.

Ramko Research, 3516-C LaGrande Bivd.. Sacra-
mento, Calif. 95823. Tel (916) 392-2100.
Pres. R.G. Kohfeld: Sales Mgr.: Linda R Koh-
feld.

Audio: Cassette tape splicers.

8ill Rase Prod'ns Inc.. 955 Venture Court, Sacra-
mento. Calit. 95825 Tel (916) 929-9181.
Pres. & Gen. & Sales Mgr.- Bill Rase.

Audio: Leader dispensers (Easy Leader).

S T L. see Standard Tape Lab. Inc.

Satellite Film Inc., 4704 SW 75 Ave., Miami, Fla.
33155. Tel (305) 264-8860. Pres & Sales
Mgr. Frederic S. Berney: Gen Mgr. Warren
Berney.

Audio: Y4’ tape editor (Satellite Edit-A-Tape)

Sav-A-Tape, see Audio Accessories Co

Saxon Adhesive Prods. Inc (sub. of Saxon Inds.),
46-02 28 St, Long Island City, N.Y. 11101.
Tel: {212) 361-3080.

Audio: Cueing & splicing tapes, end tabs

Scully/ Metrotech (div. of Dictaphone Corp.), 475
Ellis St., Mountain View, Calif. 94043. Tel
(415) 968-8389 VP & Gen Mgr  William
Krehbiel; Sales Mgr.: Homer Hull.

Audio: Bulk erasers (Scully, Dictaphone).

Simtek Communications Inc., 2061 Broadway,
New York, N.Y. 10023, Tel: {212) 595.7126
Pres.. D. Richard Kraus. Sales Mgr. Ray Four-
nier.

Audio: Automatic & semi-automatic splicers.

Splicette, see Webtek Corp.

Standard Tape Lab. Inc., 2081 Edison Ave., San
Leandro, Calif. 94577. Tel (415) 635-3805
Pres. & Gen. Mgr.. Robert K. Morrison
Audio: Alignment tapes (STL).

Switchcraft inc., 5555 N. Elston Ave., Chicago. Ill.
60630. Tel: (312) 792-2700. Pres.. Will Lar-
son: Gen. Mgr.: Clyde Schultz; Sales Promo.
Mgr. Robert A Neumann.

Audio: Connectors, cable assemblies, jacks &
plugs.

Taber Mfg. & Eng’g Co., 2081 Edison Ave., San
Leandro, Calif. 94577. Tel: (415) 635-3831.
Pres. William D. Taber; VP. Robert H Kearns.
Audio: Heads, bulk erasers.

Video: Test film.

Tapemaker Sales Co. Inc., 176 Casper St., Valley
Stream, L.I.. N.Y. 11582 Tel (516) 561-
6080. Pres.. Art Brandwein.

Audio: Manual & automatic splicing tape, sen-
sing tape, pre-cut & Q tabs.
Video: Film tabs, splicing tape.

Teac Corp. of America, 7733 Telegraph Rd., Mon-
tebello, Calif. 90640. Tel. (213) 726-0303.
Audio: Bulk erasers, cleaner sets. dust covers,
empty metal reels, headphones. mounting
frames, systems selectors. splicers, reel
adaptor holders.

Tentrol, see INovonics Inc.

Webtek Corp., 4326 W. Pico Bivd., Los Angeles.
Calif. 90019. Tel: (213) 937-3511. Pres.: Jo-
seph Klein; Gen. Mgr.: Daniel Pepper; Prod.
Mgr.- Robert Berkey.

Branches: Chicago, lll., 6440 N. Ridgeway
Ave. Zip: 60645. Tel: (312) 679-5470. Gen.
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Mgr.: Ron Brenwall—Boonton, N.J., Bema
inc., 615 Birch St. Zip: 07005. Tel. (201)
263-3310. Mgr.: Ted Manheim.

Audio: Pre-cut tape splices (Q/Splice for 8-tr..
Splicette for cassettes), cassette splicing &

splicing/sensing roll tape.

Wide Range Electronics Corp., 2119 Schuetz Rd.,
St. Louis, Mo. 63141, Tel' (314) 567-5366.
Pres.: Otto Rauhut.

Audio: Bulk erasers.

RESERVE
YOUR EXTRA COPIES NOW!

Billboard’s 1975
Tape/ Audio/Video
Market
Sourcebook

Products & Services in North America:

Consumer Electronics Playback Equipment/
Blank Tape/Manufacturer’s Representatives/
Importers/Tape Duplicating/Custom Serv-
ices/Accessories/Expanded Videotape Sec-
tion

Billboard 1975 Tape/Audio/Video Market Sourcebook
1 Astor Plaza, New York, N.Y. 10036

Piease send me copies.

Enclosed is $ ($1.50 each, postpaid)

Name: Title:

Company:

Street:

City:

SELLING NEEDLES—CUSTOM MADE
FOR THESE SPECIAL CARTRIDGE TYPES!
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SPECIAL NEEDLES
FOR MAGNETIC AND 4-CHANNEL CARTRIDGES!

Walco makes and stocks a complete line of
these fast-selling types, PLUS the hard-to
get ones as well (JVC, Sansui, Sony,
Pioneer, etc) .
You buy these at /ow prices, sell at a
minimum average of $12 each! You make
better than 200% profit on each sale, with
the dollar amount per sale—and the profits
FAR BETTER than an average 2 record sale!
Learn how you can greatly increase your
store’s profit by stocking and selling the
WALCO 500" Series Needle line (you don’t
have to give up your present line of regular
diamond and sapphire needles),

WALCO HAS —
= Complete selection

Precision manufacturing—
each needle equal to or
better than the original!

= Unconditional guarantee, plus
generous warrantee
= Low prices

Walco has been producing top quality
phonograph needles since 1939. Mil
lions of satisfied users have made Walco
a Leading Name in the Audio Industry.

SEND TODAY FOR CATALOG AND PRICE SCHEDULE
plus details of POP materials availabie for display!
DIV, WALCO-LINCK CORP.
JCT. RT5. 3 & 46 CLIFTON, N.J. 07013
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A-V Tape Sales Corp., 580 Sylvan Ave., Englewood
Cliffs, N.J. 07632. Tel (201) 569-7000.
Pres. A.F. Etro; Sales Mgr.: V.J. Carabelio.
Product: Carrying & storage cases, head clean-
ers & demagnetizers, leader & splicing tape.

Advance Prods. Co. Inc.. PO Box 2178, 1101 E.
Central, Wichita, Kan. 67201. Tel (316) 263-
4231. Pres. & Gen. Mgr.- Willlam D. DeVore;
Sales Mgr. Paul Keck
Product: Carrying & storage cases.

Akai America Ltd., 2139 E. Del Amo Blvd.,
Compton, Calif. 90220. Tel: (213) 5637-3880
Product: Video splicing tape.

Akro-Mils, PO Box 989, Akron, Ohio 44309. Tel
(216) 253-5592. Pres. Steve Myers; Mktg
Mgr : George Cull; Sales Mgr Gary
McDonald
Product: Carrying & storage cases.

Alabama Paper Stock Co., 610 S. Temple Ave .
South Fayette, Ala, 35555. Tel' (205) 932-
6722. Pres. Joe T. Couch.

Product: Carrying & storage cases

Amberg Co., 1625 Duane Blvd., Kankakee, lI.
60901. Tel' (815) 933-3351. Pres - Alexan-
der R. Noble: Sales Mgr.. Robert V Sweet,
Adv. Mgr.. Paul Hubartt.

Product: Carrying & storage cases

Ampex Corp., Magnetic Tape Div., 401 Broadway,
Redwood City, Calif 94063 Tel (415) 367-
3887.

Branches: Glendale. Calif., 500 Rodier Dr.
Zip. 91201. Tel. (213) 240-5000—Atianta,
Ga.. 3135 Chestnut Dr. Suite 101 Zip:
30340. Tel- (404) 451-7112—Eik Grove Vil-
tage, 1., 2201 Lunt Ave. Zip 60007. Tel
(312) 593-6000--Bethesda, Md., 10215
Fernwood Rd. Zip: 20034. Tel {301) 530-
8800--Hackensack, N.J.. 75 Commerce Rd.
Zip 07601. Tel (201) 489-7400—Dalias,
Tex., 1615 Prudential Dr Zip 75235 Tel
(214) 637-5100,

Product: Head cleaners & demagnetizers,
leader & splicing tape.

Ampro Ltd,, 420 Lexington Ave., New York, N Y.
10017. Tel. (212) 683-7786. Cable:
TAPEXXRON. Telex. 425233. Gen. Mgr.
Manuel Kopelman; VP Sales Claude Gentil.
Product: Head cleaners & demagnetizers,
leader & splicing tape.

Andol Audio Prods. Inc., 4212 14 Ave., Brooklyn,
N.Y 11219 Tel. (212)435.7322 Pres. An.
thony A. Mamiere, VP & Gen. & Sales Mgr Da-
vid Nocera.

Product: Carrying & storage cases, head clean-
ers & demagnetizers.

R. B. Annis Co., 1101 N. Delaware St., Indianap-
olis, Ind. 46202 Tel (317) 637-9282
Owner- R.B. Annis.

Product: Demagnetizers.

Arista Ents. Inc., 35 Hoffman Ave., Hauppauge,
LI, NY. 11787 Tel: (516) 234-7000, NYC
Tel' (212) 895-6453. Pres. Alan E Leifer.
Product: Head cleaners & demagnetizers,
leader & splcing tape.

Aspen Ltd., 4960 Jackson St, Denver, Colo.
80211. Tel. (303) 320-4445. Pres. Sid Laks;
Gen. Mgr.: Earl Moreno
Product: Head cleaners & demagnetizers,

Audio Dynamic Ents. Inc, 1281 Logan St., Bidg
A, Costa Mesa, Calif. 92626, Tel (714) 549-
2271. Pres. Gene Edwards; Gen. Mgr  Frank
Andres; Sales Mgr. Fred Wallace
Product: Splicing tape.

Audio Magnetics Corp.. 14600 S. Broadway. Gar-
dena, Calif. 9024B. Tel: (213) 532.2950
Chm. & Pres. John J. Kane: Sr. VP int’| Peter
Hughes; Sr. VP Finance: Lee Lockard; Sr. VP

Y,
JUJINN

ACCESSORIES MANUFACTURERS

Mfg : Mort Jacobson; Sr VP Sales: Jim
O’'Keefe,

Branches: Irvine, Calif., 2602 Michelson Dr.
Zip' 92664 Tel. (714) 833-0020—Indianap-
olis, Ind., 6800 E, 30 St. Tel' (317) 546-
4991 —New York, N.Y., 2 Penn Plaza. Zip
10001. Tel: {212) 594-3400.

Int’l branches: Canada. Mexico.

Product: Leader & splicing tape.

Audiomatic Corp., 1290 Ave. of the Americas, New
York, N.Y. 10019. Tel: (212) 582-5870.
Pres . Milton B. Gelfand: VP Sales' Timothy A.
Cole.

Product: Leader & splicing tape

Audio-Stac, see Stac-All Inc.

Audio-Video Concepts Inc., 5408 Silver Hill Rd ,
Suite 501, Suitland, Md. 20028. Tel: (301)
568-5836 Pres. & Sales Mgr Edward P. Hel-
vey Jr.; Gen, Mgr.. John Caughman.
Product: Leader & splicing tape.

Audio Visual Communications Inc , 435 Crooked
Ln.. King of Prussia, Pa. 19406. Tel (215)
272-8500. Pres.: J. Ulrich; VP & Gen Mgr..
J. Butterworth; Sales Mgr J. Ballantyne; Stu-
dio Mgr.- Harold Sacks.

Product: Carrying & storage cases. leader &
splicing tape.

AudioVox Corp,, see Data Packaging Corp,

B A S F Systems, Crosby Dr, Bedford, Mass,
01730.Tel (617) 271-4000. Pres Guenther
Grochla, Sales Mgr  R. Blanck; Mkt. Planning
Mgr. Richard Dalessio
Branches: Los Angeles, Calif., 2140 W.
Olympic Blvd., Suite 440 Zip 90006. Tel;
(213) 386-7023—Melrose Park, Ili., 1800
N. 30 Ave. Zip: 60160, Tel- (312) 343-
6618—Clifton, N.J., 460 Colfax Ave, Zip
07013. Tel' (201) 473-8424 —Dallas, Tex.,
2520 Electronic Ln., Suite 801 Zip 75220,
Tel: (214) 358-1494
Product: Leader & splicing tape.

B S W Ents., PO Box 22, Woodbury, N Y. 11797
Gen. Sales Mgr Henry Allen
Product: Splicing tape.

Guy Barry Ents. Inc., 92 Columbia Ave , Ce-
darhurst, LI, NY 11516. Tel. (516) 569-
4227. Pres.- Guy Barry: Gen. Mgr S Fetter-
man, Sales Mgr. Monti Barry.

Branch: North Miami Beach, Fla., 18071
Biscayne Blvd Zip: 33160 Tel (305) 931-
3352.

Product: Carrying & storage cases

Bib Accessories (div of Revox Corp.), 155 Michael
Dr. Syosset. NY. 11791 Tel. (516) 364-
1900.

Product: Carrying cases (cassettes only). head
cleaners & splicing tape.

Bill’'s Case Co , 112-B Edgewater Park, Bronx, N.Y.
465.

Product: Carrying & storage cases.

Blackbourn inc, 1821 University Ave . St. Paul,
Minn 55104. Tel (612) 646-2781. Pres .
D.S. Nicholson, VP Sales. Robert A. Askay
Product: Carrying & storage cases.

W. H. Brady Co, 2221 W Camden Rd, Mi-
waukee, Wis. 53201, Tel' {414) 332-8100.
Pres. J. E. Larson, Sales Mgr. D R. McGrew:
Prod. Mgr. John Arnold.

Product: Splicing tape

Burlington Audio Tapes inc . 2903 Long Beach
Rd., Oceanside, L 1., N.Y. 11572 Tel: (516)
764-3792. Pres.. Ruth Schwartz; VP & Gen. &
Sales Mgr Rudy Schwartz.

Product: Leader & sphcing tape.

C | M Inc., 1132 N. Magnolia, Anaheim, Calif
92801. Tel' (714) B21-9990. Pres. Arthur
Reynolds; Gen. Mgr. Ted Reynolds; Sales
Mgr.: John Knox.

Product: 8-tr. & cassette head cleaners, 8-tr ,
demagnetizers. leader & splicing tape.

Premium C-0 Cassettes

Available in colors

Tabs in or out

Plastic or metal rollers
C-30, 60, 90, 120 in stock

COLTON CASSETTE
ORPORATION

340-A W. VALLEY BLVD., COLTON, CA. 92324
(714) 824-1454

Carter Corp.. 1916 11 St.. Rockford. Ill. 61108.
Tel: {(815) 397-3200. Pres.: R.L. Fleming:
Gen. Mgr.: G, L. McCammond, Sales/Promo.
Mgr. S.L. Fleming.

Product: Head cleaners & demagnetizers.
leader & splicing tape,

Casemakers Inc , BOSE 31 St., La Grange Park, 11l
60525 Tel (312) 242-1430. Pres.: Allen E
Terman, VP Sales Jack R. Scanlan.
Product: Carrying & storage cases.

Cassettes inc . 2512 SW Third Ave., Fort Lauder-
dale. Fla. 33315, Tel (305)522-0222. Pres.
& Sales Mgr.- Ray Franklin, Gen. Mgr.- Harry
Crossett.

Product: Carrying & storage cases. head clean-
ers & demagnelizers.

Christian Dupl'ns Inc., 1710 Lee Rd., Orlando, Fla.
32810. Tel: (305) 299-7363. Pres. R.B. Jack
Turney. Exec VP & Gen Mgr.: Marilyn Kubik.
Product: Carrying & storage cases, head clean-
ers & demagnetizers.

Colton Cassette Corp., 340A W. Valley Blvd., Col-
ton, Calif. 92324 Tel. (714)824-1454. Own-
ers John Chan, Jack Russell. (Distributor for
Jechan Corp /Spectrotape Corp }

Columbia Magnetics (div. of CBS Inc), 51 W.
52 St, New York, N.Y. 10019 Tel- (212)
765-5432. Pres. Arthur Taylor, Sales, Mktg. &
Admin. Dir.- Glenn A Hart; Eastern Reg’
Mgr . Gary Schwartz, Nat'l Consumer Sales
Dir.- Ted Cohen: Prof. Sales Mgr.: Jerry
Bronaugh; Int’l Sales Mgr.. Peter Land-
skroemer.

Branch: Los Angeles, Calif., 6430 Sunset
Blvd. Zip 90028. Tel. (213) 466-2481 West-
ern Reg’l Mgr. Bob Morrison,

Product: Head cleaners & demagnetizers,
leader & splicing tape.

Concord Communications Systems, 40 Smith St.,
Farmingdale, L1, N.Y. 11735, Tel: (516)
694-7960.

Product: Head cleaners. leader & splicing tape
(all video only),

Creative Communications inc , 920 N. Valley Mills,
Waco, Tex. 76710. Tel' (817) 776-1230.
Pres,: Curtis B. Adams,

Product: Carrying & storage cases.

Creative Packaging Co. (div. of Eli Lilly & Co.).
PO Box 444 Zip. 46206, 740 S. Alabama St..
Indianapolis, Ind. 46234 Tel (317) 261-
2287. Pres. AM McVie, VP Mktg T.J.
Beasley, Mktg. Communications Mgr. W W
Dieckamp
Branches: Los Angeles, Calif., 11704 Wil-
shire Blvd., Suite 232. Zip 90025 Tel: (213)
478-9891—0ak Brook. lll., Oak Brook Exec-
utive Plaza, Suite 300. 1301 22 St Zip:
60521. Tel" (312) 325-3620—Hackensack.
N.J.. 1 University Plaza. Zip 07601 Tel
(201) 488-5151
Product: Carrying & storage cases,

Crest Mfg. Co., PO Box 488, Edgefield, S.C.
29824. Tel: (803) 637-3171.

Product: Carrying & storage cases

Crestmark Inds., 225 W 34 St., New York, N.Y.
10001, Tel (212) 947-9166. Pres Leon
Beda; Sales Mgr.. Paul Sacks.

Product: Carrying & storage cases.

Custom Case Mfg. Co,, 6232 Bragg Bivd., Fayette-
ville, NC. 28303. Tel. (919) 867-6111
Pres. Al Metzger; Gen. & Sales Mgr - Gil Har-

vey.
Product: Carrying & storage cases

DAKInds Inc., 10845 Van Owen St., North Holly-
wood, Calf 91605. WATS Tel (800) 423-
2636. Pres & Gen. & Sales Mgr.: Drew Alan
Kaplan.

Product: Leader tape.

Data Packaging Corp., 205 Broadway, Cambridge,
Mass. 02139 Tel (617) 868-6200. Pres.
Otto Morningstar; Sales Mgr: Larry Hock-
emeyer.

Marketing branch: Hauppauge, L.I.. N.Y.,
AudioVox Corp., 150 Marcus Bivd Zip:
11787. Tel: {516) 231-7750. Pres. John J.
Shalam; Gen. Mgr. Martin Novick,
Product: Carrying & storage cases,

DiSContinued Recs., 216 N. Rose St, Burbank,
Calhf. 91505. Tel {213) 846-9192 Owner &
Gen Mgr . Les Szarvas: Sales Mgr. Brian
Thompson.

Product: Catalog servs. {reference hbrary of
out-of-print recorded material)

Display Media Inc., 120 Laura Dr, Addison, Il
60101. Tel: (312) 625-3340 Pres. & Sales
Mgr. James R Walsh; Gen. Mgr.: Robert C.
Geisler.

Product: Carrying & storage cases

Double Sixteen Co , PO Box 1616, Wheaton, Iil,
60187. Tel: (312) 653-1616, Pres.. James
W.Canon, Gen Mgr - Tom Canon: Sales Mgr.
Robert E Burt. X
Product: Carrying & siorage cases.

Duotone Co. Inc., 6875 SW 81 St.. South Miami,
Fla. 33143. Tel: (305) 665-1121. Pres. &
Sales Mgr. Stephen Nester; Gen. Mgr. Benja-
min Rosenberg.

Product: Carrying & storage cases, head clean-
ers & demagnetizers. splicing tape

E V Game Inc.. 186 Bufalo Ave.. Freeport, L.i.,
N.Y. 11520. Tel. (516) 378-0440. Pres.: Mi-
chael Damsky; VP & Gen. Mgr. Gerry Dam-
sky: Nat'l Sales Mgr Jim Rohr.

Product: Head cleaners & demagnetizers

Eastern Pacific Mktg. Co. Inc., 633 SW 152 St.,
Seattle. Wash. 98166. Tel (206) 242.3805.
Pres.. James M. Hess.

Product: Head cleaners {Lissen).

Ebsco Inds. Inc., 1230 First Ave. N., Birmingham,
Ala, 35203. Tel: (205) 252-1212. Pres.: J.T.
Stephens,

Branch: Hawthorne, Calif., Vuican Binder &
Cover, 14695 S. Inglewood Ave. Zip 90250.
Tel" (213) 772-5308 Gen. Mgr.. D.R. Darby.
Product: Carrying & storage cases.

Editall, see Elpa Mktg. inds. Inc.

Eleéctronic Homes Co., 24-64 Crescent St., Suite 2,
Astoria, N.Y. 11102, Tel: (212) 545-3094.
Chm ; George T. Saddier; Pres.. Michael Si-
nan; Gen Mgr. Harry Baker: Sales Mgr.: Elias
Smyrna.

Product: Head cleaners & demagnetizers

Elpa Mktg. Inds. Inc., Thorens & Atlantic Aves.,
New Hyde Park. N.Y, 11040. Tek: (516) 746-
3002.

Branch: Scottsdale, Ariz., 7301 E. Evans Rd

Zip. 85253, Tel: (602) 948-1070

Product: Splicing tape (Editall},
Entertainment Business Servs., 7912 S. Vermont

Ave., Los Angeles, Calif. 90044, Tel: (213)

836-4288. 752-6054. Nat’l Sales Mgr.:

Leonard Marshall.
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Product: Carrying & storage cases (Coast Ind’l
Mig.}

Esmond Inds. Inc.. 2455 E. Sunrise Blvd., Fort Lau-
derdale, Fla. 33304. Tel (305) 564-6535.
Pres.: Bennett Asquith; Gen. Mgr.: Shirlee
Dufty; Sales Mgr.: Fred Orton.

Product: Carrying & storage cases

Ess & Ess Music Prods. Inc., 95 Grand Ave.,
Brooklyn, N Y, 11205 Tel: (212) 789-3060.
Pres.: Martin E. Sandler; Gen. Mgr.. Fred Sul-
zer.

Product: Carrying & storage cases

Fidelipac (div. of TelePro Inds.). 109 Gaither Dr.,
Mount Laurel, N.J. 08057. Tel. (609) 235-
3511 Pres.: D. Boardman, Gen Mgr.. R. Cap-
pello; Sales Mgr. Gene Bidun,

Product: Carrying & storage cases. head clean-
ers & demagnetizers, splicing tape.

Fidelitone Inc , 207 N Woodwork Ln., Palatine, IIl.
60067, Tel: (312) 359-B800. Pres.. Douglas
F. Hudson Sr., Gen Mgr. Charles Smith;
Sales Mgr. Gordon A. Oakes.

Product: Head cleaners & demagnetizers

Fidelity Prods. Co. Inc.. 5150 W. Jefferson Blvd .
Los Angeles, Calif. 90016. Tel. (213) 938-
2755,

Product: Carrying & storage cases.

Fine-Tone Audio Prods. Co. Inc, 24 Cobek Court,
Brooklyn, N Y. 11223 Tel. (212) 336-6662
Pres.. Leonard Finkel, Gen Mgr . Herb Hart-
man, Mktg. Mgr. Irving Glasser: Sales Mgr
Jack Haddad
Product: Carrying & storage cases, head clean-
ers

Fuj Photo Film USA Inc.. Audio Tape Dw., 350
Fifth Ave , New York, N.Y. 10001 Tel (212)
736-3335. Exec VP Fred Nakamura, Prod.
Mgr - A Yoneda
Product: Head cleaners & demagnetizers

Gusdort & Sons Inc., 6900 Manchester Ave., >t.
Louis, Mo 63143. Tel (314) 647-1207.
Pres Paul A Gusdorf, VP Mktg Michael

Wertman; Sales Mgr.. Frank Saimon.
Product: Carrying & storage cases.

Harrison Tape Guide & Harrison Guide to 4 Channel
Recs. & Tapes, 143 W. 20 St,, New York, N.Y.
10011. Tel (212) 243-8912. Pres.: Sybil
Weiss; Sales Mgr. Ellen Schneider.

Product: Catalog servs.

Helmac Prods Corp., PO Box 73, 528 Kelso St.,
Flint, Mich. 48501. Tel. (313) 239-7677.

NOW . .. YOUR MAJOR
SOURCE OF PRECISION
QUALITY PLASTIC PARTS
FOR THE MAGNETIC TAPE
INDUSTRY!

@ Norelco Boxes ® 8-Track parts

® Polyboxes @ Storage Racks

@ Audio & Computer @ Disptay Racks
cassette parts

designed with the future in mind

CIM Inc

1132 N. Magnolia, Anaheim,
Calif. 92801

(714) 821-9990

LA OFFICE (213) 875-3105

COMBINES DUPLICATION AND LOADING
INTO ONE OPERATION

e Improves operator efficiency.

e Up to 50:1 duplication ratio.

o Reduces direct labor costs.

e Eliminates need for bin 1oop master.
e Exceptional for short runs.

RECORTEC, INC.

777 PALOMAR AVENUE ® SUNNYVALE, CALIFORNIA 94086 @ (408) 735-8821
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Pres. Nicholas D. McKay, Gen Mgr. Walter
Winkle: Sales Mgr John E. Green
Product: Carrying & storage cases.

Hi-Flex Corp., 289 Huyler St., South Hackensack,
N.J 07606.Tel (201)487-3027. Pres Rob-
ert Lovatt, Gen. & Sales Mgr. Jeff St. Thomas.
Product: Leader tape.

Horian Ents. inc . 12381 Schaefer, Detroit, Mich.
48227. Tel. {313) 933-6900. Pres Richard
Horan; Gen. Mgr  James Hornian; Sales Mgr.
Martin Brown.

Product: Carrying & storage cases. head clean-
ers & demagnetizers.

Information Terminals Corp . 323 Soquel Way,
Sunnyvale. Calif. 94086. Tel (408) 245-
4400. Pres. J. Reid Anderson. Gen. Mgr. Dr.
Peter A. McCuen: Sales Mgr Scott P. Coch-
ran; Prod. Mgmt. & Mktg. Mgr.. Carl L. Holder
Product: Carrying & storage cases, head clean-
ers & demagnetizers, leader tape.

International Rac’g Corp.. 1649 W. Evergreen, Chi-
cago, lIl. 60622 Tel (312)227-2000. Pres.
Jerome V. Man, Gen. Mgr.: Bilt Beyer, Sales
Mgr.: L. March.

Product: Head cleaners & demagnetizers.

Irish Magnetic Rgc'g Tape (div. of Morhan Nat'l
Sales Co. Int.), 270-78 Newtown Rd., Plain-
view, N.Y. 11803. Tel: (516) 293-5582.
Pres.: Sol Zigman: Gen. Mgr. Hy Zigman,
Sales Mgr.: George Krug.

Product: Head cleaners & demagnetizers,
splicing tape.

J & J Ents., 210 Comber Ave.. Cambridge, Ohio
43725. Tel {614) 432.6476. Pres & Gen.
Mgr. J.W. Parks; Sales Mgr  Jack Harris Sr.
Product: Carrying & storage cases.

J-S Wood Prods. Inc., 11309 Emerald St., Dallas,
Tex. 75229. Tel: (214) 620-2006. Pres . Jack
Shapiro; Sales Mgr.: Jay Sharp.

Product: Carrying & storage cases {custom de-
sign contract work only).

Jechan Corp./Spectrotape Corp., 345 W. Valley
Blvd., Colton, Calif. 92324. Tel. (714) 825-
6744 Pres.: John Chan; Sec’y-Treas. & Gen.
Mgr.: Elsie Chan; Sales Mgr.. R. Hathaway.
Product: Head cleaners & demagnetizers

Kustom Kreations Inc., 19316 Londelius St..
Northridge. Calf. 91324, Tel. (213) 886-
8383 Pres.- Wilam Lang: Sales Mgr Floyd
Sanders.

Product: Carrying & storage cases

Lafayette Radio Electromics, 111 Jericho Tnpk..
Syosset. LI, NY 11791. Tel (516) 921-
7700.

Product: Demagnetizers.

Le-Bo Prods Co. Inc., 58-60 Grand Ave., Maspeth,
Y. 11378, Tel (212) 894-5155 Pres &
Sales Mgr Leslie Dame, Gen. Mgr. A Alex-
ander
Product: Carrying & storage cases. head clean-
ers & demagnetizers. leader & splicing tape.

Lissen, see Eastern Pacific Mktg. Co. Inc.

List-O-Tapes (div. of Trade Serv. Publ'ns Inc.),
2720 Beverly Blvd, Los Angeles, Calif.
90057. Tel' (213) 385-4211. Pres.: AH.
Gudie: Gen. Mgr J.F. Simpson; Sales Mgr.:
W A Mundy.

Product: Catalog servs.

Magnadyne Corp., PO Box 5365, 20545 S. Bel-
shaw Ave., Carson, Calif. 90749. Tel: {213}
639-2200. Pres. Barry L. Caren: Gen Mgr.:
Steve Fields; Sales Mgr.: Dave Gurian.
Product: Carrying & storage cases. splicing
tape

Magna Sonic Inc, 1231 Wheaton, Troy, Mich.
48084. Tel: (313) 689-6167. Pres. & Sales
Mgr.: Ray Czarnik: VP & Gen. Mgr. Bill Go-
guen.

Product: Head cleaners & demagnetizers.

Magnesonics Sales, PO Box 127, Northridge, Calif.
91324, Tel: (213) 368-3411. Pres.: D.P.
Grosslight.

Product: Demagnetizers.

Magnetic Media Corp., 616 Fayette Ave., Mamaro-
neck, N.Y. 10543. Tel' (914) 698-8660.
Pres. & Sales Mgr. Aaron Wasserstrom; VP:
George T. Saddler; Gen. Mgr.: John Cristiano.
Product: Head cleaners & demagnetizers.

Mantra Corp., 2207 S Ei Camino Real, San Mateo,
Calif. 94403, Tel. (415) 574-1500. Pres.
George Woodley, Mktg. Dir. & Gen. Mgr.* Paul

At last a professional cassette loader
that does not cost a King’ s ransom

Vacuum splicing block complete with

internal pump

Automatically winds loop into cassette with

take-up switch after splicing

Set tape length directly in minutes
Safe 120 ips loading

Digital integrated circuitry

for dependable accuracy

Easy loading from 10%2 inch reels
or pancakes

Designed for heavy-duty professional use |

Produces 500 to 700 cassettes
per 8-hour shift

Models start at $950

Models available with:
Convenient, automatic tape cutting

Cue-tone loading

Telephone 213 / 829-2282 or write for
brochure today. Dealer inquiries invited.

at a price you’ll like

o

PCE Professional Cassette Equipment Co.
1660 20TH STREET « SANTA MONICA, CA 90404

NAME

COMPANY

STREET

CITYy

STATE ZiP

ACCESSORIES MANUFACTURERS

W. Schofield, Sales Mgr.. Janice de Pasquaie
Product: Carrying & storage cases, catalog
servs , head cleaners & demagnetizers, leader
& splicing tape.

Memorex Corp., 1200 Memorex Dr., Santa Clara,
Calif. 95052 Tel: (408) 987-1000. Pres..
R.C. Wilson: Consumer & Bus Prods Mgr.: R
Jaunich: Gen. Sales Mgr.. B.K. Berghorn, Mkt.
Planning, Adv. & Promo. Dir : T J. Cutler.
Branches: Los Angeles, Calif., 11340 Olym-
pic Blvd., Suite 100. Zip 90064. Tel' (213)
478-3051—0akbrook, lil.. 815 Commerce
Or. Zip: 60521 Tel (312) 325-8420—New
York, N.Y., 1700 Broadway Zip: 10019 Tel
{212) 541.7780
Product: Head cleaners.

Meta-Com Inc., 707 W. Broadway. Minneapols,
Minn. 55411, Tel: (612) 588-2781. Pres &
Mktg. Dir. James |. McCann; Sales Mgr.. Phil-
lip T. Levin.

Product: Carrying & storage cases. catalog
servs.

Metro Prods. Inc., 11875 Stephens, Warren, Mich.
48089. Tel. (313) 754-2900.
Product: Carrying & storage cases.

Metrosound Audio Prods.. see RNS Mkig. Inc.

Music Machine Tape Repair, 301 Wilson St.,
Shelby, N C. 28150. Tel: (704) 482-9816.
Pres. & Sales Mgr.: Paul Dockery; Gen. Mgr.-
Carl J. Dockery Jr.

Product: Carrying & storage cases. head clean-
ers & demagnetizers.

Nakamichi Research (USA) Inc., 220 Westbury
Ave., Carle Place, N.Y. 11514, Tet: (516)
333-5440. Pres.. E. Nakamichi; Gen. & Mk1g.
Mgr.- Ted Nakamichi: Sales Mgr.: T. Akiyama.
Branch: Santa Monica. Calif., 1101 Colo-
rado Ave. Zip: 90404. Tel: (213) 451-5901.
Gen. & Sales Mgr.: T. Akiyama.

Product: Head cleaners & demagnetizers.

Nortronics Co. Inc., 8101 10 Ave. N., Minneapolis,
Minn. 55428. Tel (612) 545-0401. Pres.: J.
Yngve: Sales Mgr.: E. Bedell.

Product: Head cleaners & demagnetizers,
splicing tape.

P D Q Promos. Inc., 14853 NE 20 Ave.. North
Miami, Fla. 33181. Tel- (305) 944-6542.
Pres.: Aaron R. Wall; Gen. Mgr.. Martin Kar-
miol.

Product: Carrying & storage cases. head-
cleaners & demagnetizers.

P 'S G Rec’g Studio. 4322A N. Lamar, Austin, Tex.
78752. Tel: (512) 454-5653. Owner: Pedro
S. Gutierrez.
Product: Carrying & storage cases. head clean-
ers & demagnetizers. leader & splicing tape.

Pageant/Miller Inds., 605 N. Boulevard, Chin-
chilla, Pa. 18410. Tel: (717) 587-4771.
Pres.: Alan Wormser; Mktg. Mgr.: Gene
Dichiara.

Product: Head cleaners & demagnetizers.

Parsons Inc.. 31 Olney Ave.. Cherry Hill, N.J.
08003. Tel (609) 424-1078. Pres.: Roy D.
Parsons: Gen. Mgr.: Lupe Parsons; Sales Mgr.:
Dolores B. Lioyd.

Product: Head cleaners & demagnetizers,
leader & splicing tape.

Peerless Vid-Tronic Corp., 60 West St., 8loomfield.
N.J.07003. Tel (201)429-8600. Pres.: Her-
bert J. Ravis; Sales Mgr.: Gerry Geller.
Product: Carrying & storage cases, head clean-
ers & demagnetizers.

Pentagon Inds. Inc., 4751 N. Olcott Ave., Chicago,
Nl. 60656. Tel: (312) 867-9200. Pres.: Tom
Horton: Sales Mgr.. William Holtane.
Product: Carrying & storage cases.

Pfanstiehl Chemical Corp., 3300 Washington St.,
Waukegan, Ill. 60085. Tel: (312) 623-1360.
Pres. & Gen. Mgr.: R. Bruce Wight; Sales
Mgr.: C. Al Clinton.

Product: Head cleaners & demagnetizers.

Pratt-Spector Corp., 46 Merrick Rd.. Rockville
Centre, LI, N.Y. 11571, Tel: (516) 764-
5061. Pres.' Stanley Gilman: Gen. Mgr.: An-
drew Barr; Sales Mgr.- Alan Frost; Technical
Co-ord.: Paul Mastrionni.

Product: Head cleaners & demagnetizers,
leader & splicing tape.

R C A Electronic Components, 415 S. Fifth St., Har-
rison, N.J. 07029. Tel: (201} 485-3900.
Product: Carrying & storage cases. head clean-
ers & demagnetizers, splicing tape.

R C ARecs.. 1133 Ave. of the Americas, New York,

N.Y. 10036. Tel: (212) 598-5900. Pres..
Kenneth Glancy; VP Mktg.: Jack Kiernan.
Branch: 110W. 44 S1.Zip: 10036. Tel: (212)
598-5900.
Branches: Los Angeles, Calif., 6363 Sunset
Blvd. Zip: 90028. Tel. (213) 461-9171 —In-
dianapolis, Ind., 501 N. La Salle. Zip* 46201.
Tel: (371) 635-6900—-ashville, Tean., 806
17 Ave. S.Zip: 37203. Tel: (615) 244-9880.

That's right, that's all a letter costs to
¢ find out if you can save HUNDREDS,
even THOUSANDS of DOLLARS off

Prices you are now paying!
afog and SPEC

SPECIAL NOTICE:

e us for complate
i )

Write us for SPECIAL DEAL Today!
IN ONLY 5 YEARS WE HAVE BECOME
THE LARGEST AND THE FASTEST
GROWING CASE MANUFACTURING
COMPANY IN THE NATION

THE MAIN REASONS FOR THIS
GROWTH AND SUCCESS ARE:
HONESTY AND SINCERITY IN
BRINGING TO YOU OUR CUSTOMER:

“QUALITY AT LOWER PRICES!”

TRY OUR ““BIG 3 RETAIL $4.99

Custom Case Mfq. Co., Inc.

USRI TR 6537 Bragy Bivd., P. O, Box 5866, Fayetteville, N.C, 28303
prices on all our products.

[919) 8676111

www.americanradiohistorv.com

Product: Carrying & storage cases, head clean-
ers & demagnetizers.

R M S Electronics Inc.. 50 Antin Pl , Bronx. N.Y
10462. Tel. (212) 892-6700 Pres. Arthur A
Fink; Gen. Mgr. Alvin Goldstein; Sales Mgr.
Arthur Wasserman: Adv. Mgr  Eugene Kne-
loff.

Product: Carrying & storage cases.

R N S Mkig. Inc.. 372 Hoover Ave., Bloomfield,
N.J.07003. Tel- (201) 748-8778 Pres.: Rob-
ert N. Schwartz
Product: Head cleaners & demagnetizers. (Im-
porter of Metrosound Audio Prods.)

Radio Shack (a Tandy Corp. Co.). 2617 W. Seventh
St ., Fort Worth. Tex 76107. Tel {(817) 335-
3711
Product: Head cleaners & demagnetizers,
leader & splicing tape.

Raynor Sales Co. Inc.. 2698 W. Pico Blvd., Los An-
geles, Calif. 90006. Tel (213) 737-3737.
Pres.: Ray Abrams Sr: Gen. Mgr. Nori
Abrams; Sales Mgr.: Fred Muse Jr.

Product: Carrying & storage cases, head clean-
ers & demagnetizers, leader & splicing tape.

Recordings Unlimited, 3132 N. Natchez, Chicago.
1. 60634. Tel. (312) 889-2044. Pres. Nero
Lebmets; Sales Mgr. Tom Kilfoyle.

Product: Carrying & storage cases.

Recoton Corp., 46-23 Crane St.. Long Island City,
N.Y.11101. Tel (212)392-6442. Pres.: Her-
bert Borchardt; VP & Sales Mgr.. Peter Wish.
Product: Carrying & storage cases, head clean-
ers & demagnetizers, leader & splicing tape.

Reliance Plastics & Packaging Div.. Reliance Fold-
ing Carton Corp., 108-18 Queens Blvd., Forest
Hills, N.Y. 11375. Tel: (212} 544-9800.
Pres.: Marshall Weingarden.

Product: Carrying & storage cases.

Rivertone Corp., Dillon Rd., Monticello, N.Y.
12701. Tel: (914) 794.8888. Pres.: W.
Adamson; Gen. Mgr.: R. Schluss; Sales Mgr.:
S.D. Adamson. (Custom plastic molding)

Robins Inds. Corp., 75 Austin Blvd., Commack,
LI, N.Y. 11725 Tel: (516) 543-5200. Pres :
Herman Post; Gen. Mgr.: Warren Muselbach;
VP Sales: Jack Friedland: Dist. Sales Mgr.:
Frank Glassman.

Product: Carrying & storage cases, head clean-
ers & demagnetizers, leader & splicing tape.

Royal Sound Co. Inc.. 409 N. Main St., Freeport,
LI, N.Y. 11520. Tel' (516) 868-2880. Pres..
Mervin A. Dayan: Gen. Mgr.: L. Bernard.
Product: Carrying & storage cases.

Rubbermaid Inc., 1147 Akron Rd.. Wooster. Ohio
44691, Tel: (216) 264-6464.
Product: Carrying & storage cases

S SKEnts. Inc., 790 Hampshire Rd., Westlake Vil-
lage, Calif. 91361. Tel: (213) 889-1831.
Pres. & Gen. Mgr.: Mrs. S.F. Kara.

Product: Head cleaners & demagnetizers,
leader & splicing tape.

Savoy Leather Mfg Corp., PO Box 176, Ward Hill
Ind’l Park, Haverhill, Mass. 01830. Tel: (617)
374-0351. Pres.. Fred Savoy: Gen. Mgr..
Tony Devejian; Sales Mgr.: Norman E. Savoy.
Sales office: 411 Massachusetts Ave. Zip.
01830. Tel: (617) 263-8344. Gen. Mgr.: Nor-
man E. Savoy; Sales Mgr.: Harvey J. Adams.
Product: Carrying & storage cases.

Saxon Adhesive Prods. Inc., 46-02 28 St.. Long Is-
land City, N.Y. 11101. Tel: {212) 361-3080.
Product: Splicing tape.

Saxton Prods. Inc.. 215 N. Rt. 303, Congers, N.Y.
10920. Tel. (914) 268-6846. Pres. E. Abbo;
Sales Mgr.: L. Gould: Sales Admin. J. Flow-
ers.

Product: Carrying & storage cases. head clean-
ers & demagnetizers, splicing tape.

Schwann Rec. & Tape Guide, 137 Newbury St.,
Boston, Mass. 02116. Tel (617) 261-3143.
Pres.: William Schwann: Circulation Mgr.-
Joan Higgins.

Product: Catalog servs.

Schweizer Design of America Inc.. 8575 County
18, Osseo, Minn. 55369. Tel (612) 425-
7272. Pres.: Steven Teachout; Nat'l Sales
Mgr.: Leslie Neff.
Product: Carrying & storage cases, head clean-
ers & demagnetizers.

Seebro Prods. Co.. 2416 S. Michigan Ave.. Chi-
cago, Ill. 60616, Tel' (312) 842-8221. Pres.:
I. Siegal: Sales Mgr.: R. Siegal.
Product: Carrying & storage cases.

Sentry inds. Inc., 221 N. MacQuesten Pkwy..
Mount Vernon, N.Y. 10550. Tel: {314) 664-
2909. Pres.: Harold Rosen; Gen. Mgr.: Barry
Rosen; Sales Mgr.: Norman Marshak
Product: Carrying & storage cases, head clean-
ers & demagnaetizers, leader & splicing tape.

Service Mfg. Co. Inc.. 155 Saw Mill River Rd., Yon-
kers, N.Y. 10701. Tel: (914) 476-1700. VP.
Joseph L. Berkman; Sales Mgr.: Richard
Rosenberg.

Product: Carrying & storage cases.

Simpac Int’l Inc.. 369 San Miguel Dr., Suite 365,
Newport Beach, Calif. 92660. Tel: (714) 644-
6857. Pres.: George A. Martinez;: Gen. Mgr.:
Artyv T. Tisdail, Sales Mgr.. Paul J. 8urns.
Product: Carrying & storage cases.

Soma Mfg. Co.. 7600 Wayzata Blvd., Minneapolis,
Minn. 55426. Tel: (612) 544.4201. Pres.
Amos Heilicher: Gen. Mgr.: Howard Holkes-
tad; Sales Mgr.: Daniel P. Mahoney.
Product: Carrying & storage cases.

Sound Alike Music Corp.. 6330 Arizona Circle, Los
Angeles, Calif. 30069. Tel: (213) 273-7080.
Pres.: Richard Taxe: Gen. & Office Mgr.: Har-
riett Moss; Sales Mgr.. Rick Ward
Product: Carrying & storage cases, head clean-
ers & demagnetizers.

Sparkomatic Corp Milford. Pa. 18337. Tel: (717)
296-644
Produc( Carrymg & storage cases.

Spectrotape Corp.. see Jechan Corp.

Speedex Electronics, 400 S. Wyman, Rockford. llI
61101 Tel. (B15) 968-9661. Pres.: A.C. Va-
liulis; VP Sales & Mktg.: Ed Crockett: Sales
Mgr.. James Heighway.

Product: Head cleaners & demagnetizers,
leader & splicing tape.

Stac-All Inc., 1407 Alten Dr., Suite A, Troy, Mich.
48084. Tel: (313) 588.5510. Pres.: J.E.
Joyce; Gen. & Sales Mgr.: Mrs. J.A. Zeller.
groduc(: Carrying & storage cases (Audio-

tac).

Sterling Prods. Co. Inc.. 1689 Oakdale Ave., West
St. Paul, Minn. 55118. Tel' (612) 455-6691.
Product: Carrying & storage cases.

Styl-Ton Development Corp.. see Rivertone Corp.

Superscope Inc., 8150 Vineland Ave., Sun Valley,
Calif. 91352. Tel (213) 767-9750. VP Sales:
Paul Markoff.

Product: Carrying & storage cases. head clean-
ers & demagnetizers.

T D K Electronics Corp.. 755 Eastgate Bivd., Gar-
den City. N.Y. 11530. Tel. {516) 746-0880.
Pres.. S. Okiyama: Mktg. Mgr. Ken Kohda;
Sales Mgr. Bud Barger.

Branches: Irvine, Calif., 17072 Daimler St.
Zip: 92705. Tel {714) 557-3460. Sales Mgr.:
Sandy Cohen—Chicago. Ili., 2906 W. Peter-
son Ave. Zip: 60645, Tel {312) 973-1222.
Sales Mgr.. Tom Ebeling.

Product: Carrying & storage cases, head clean-
ers & demagnetizers, leader tape.

Tapemaker Sales Co. Inc., 176 Casper St., Valley
Streamn, L.I., N.Y. 11582. Tel (516) 561-
6080 Pres.: Art Brandwein.

Product: Head cleaners, leader & splicing
tape.

Tape Servs. Inc.. 7015 Westfield Ave.. Pennsau-
ken, N.J. 08110. Tel: (609) 665-3323. Pres.:
William F. Mulcahy; Nat’l Sales Mgr.. Michael
T. Mulcahy.

Product: Head cleaners & demagnetizers,
splicing tape.

Teac Corp. of America, 7733 Telegraph Rd., Mon-
tebello. Calif. 90640. Tel. (213} 726-0303.
Product: Head cleaners & demagnetizers.

Tele-Measurements Inc.. 145 Main Ave., Clifton,
N.J.07014. Tel (201)473-8822. Pres.: J.R.
Poppele: Sales Mgr.: William E. Endres; Office
Mgr.: June Poppels.

Product: Head cleaners & demagnetizers.
splicing tape.

3M Co.. Magnetic Audio/Video Prods. Div., 3M
Center, Bldg. 223-5N, St. Paul, Minn. 55101.
Tel: (612) 733-1110. Mktg. Opns. Mgr.:
W.H. Madden; Sales Mgr.: D.T. Windahl; Adv.
& Promo. Sales Mgr.: Peter M. Gavin. Branch:
PO Box 3211, 935 Bush Ave. Zip: 55101 Tel:
(612) 733-1110.
Branches: Anchorage. Alaska, 3934
Spenard Rd. Zip: 99503. Tel: (307) 279-
6481 —Burbank, Calif.. 126 W. Eim Count.
Zip: 91502. Tel: (213) 848-5534—tos An-
geles, Calif., 6023 S. Garfield Ave. Zip:
90040. Tel: (213) 726-1511—South San
Francisco, Calif.. 320 Shaw Rd. Zip: 94080.
Tel. (415) 761-1155—Washington, D.C..
1750 Pennsylvania Ave. NW, Suite 1100.
Zip: 20006. Tel: (202) 298-9200—
Chamblee, Ga.. 5925 Peachtree Ind'l Bivd.
Zip: 30341. Tel: (404) 451-1661—Hono-
lulu, Hawaii, 2880 Ualena St. Zip: 96819.
Tel: (808) 841-0147—Argo, Hll., 6850 S.
Harlemm Ave. Zip: 60501. Tel: (312) 585-
7800—Needham Heights, Mass., 155
Fourth Ave. Zip: 02194. Tel: (617) 449-
0300—Farmington, Mich., 23923 Research
Dr. Zip: 48024. Tel: (313} 477-5000—St.
Louis, Mo., PO Box 510, 10725 Baur Blvd.
Zip: 63166. Tel: (314) 991-1320—West
Caldwell, N.J., PO Box 76, 15 Henderson Dr.
Zip: 07006. Tel: (201) 227-9100; NYC Tel:
(212) 285-9600—Buffalo, N.Y., PO Box
369, 330 Greene St. Zip: 14240. Tel: (716)
894-5214—High Point, N.C.. PO Box 151,
2401 Brevard St. Zip: 27261. Tel: (919) 883-
0141 —Cincinnati, Ohio, 4835 Para Dr. Zip:
45237. Tel: (513) 242-2313—Cleveland.
Ohio, 12200 Brookpark Rd. Zip: 44130. Tel:
(216) 267-1800—Philadelphia, Pa.. 5698
Rising Sun Ave. Zip: 19120. Tel: {215) 742-
0200—Dallas, Tex.. 2121 Santa Anna Ave.
Zip. 75228. Tel: (214) 327-7311—Seattle.
Wash., 100 Andover Park W., Andover Ind’l
Park. Zip: 98188. Tel' (206) 244-7200.
Product: Leader & splicing tape.

Transcriber Co. Inc., Lower County St., Atleboro,
Mass. 02703. Tel: (617) 222-3525. Pres.:
Robert B. Puleston; Mktg. Dir.: John Sheas-
green; Sales Mgr.: John McDonald.

Product: Head cleaners & demagnetizers.

Transworld Dist'g (div. of Audio Labs. Inc.), 24 W.
Sheffield Ave., Englewood, N.J. 07631. Tel:
(201) 871-3000. Pres.:<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>