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High Court Studies License Pleas

WB Folios To Disk Shops

By ELIOT TIEGEL

LOS ANGELES—Warner Bros.
Publications wil. attempt to npen
new distribution outlets for its tolios
by racking high raffic record snops
starting the end >f August.

The company will hire invemtory
takers to work ot t of the seven WEA
branches which will stock folios un-
der a new arranzement worked out

between the two divisions of Warner
Communications.

Ed Silvers, president of Warner
Bros. Publications, a subsidiary of
Warner Bros. Music, believes mev-
ing artist o-iented folios into key
record outlets wil dramatically open
up distribution for print music

{Continued on puge 61)

Solti Firms Opera In U.S.

By ROBERT SOBEL

NEW YORK —For only the fifth
time in almost two decades, a major
opera recording will come from U.S.
shores. Sir Georg Solti and the Chi-
cago Symphony will record Richard
Wagner's “Flyirg Dutchman’ for
London Records next year in Chi-
cago, according to the maestro.

The session wil be held sometime
next spring, probably at the Kran-
nert Center, UrLversity of Illiois,
Champaign. Akhough the cast,

budget and actual site have not
been firmed, 1it’s known that the

chorus will be Chicago’s own.
Because of heavy and almost pro-
hibitive cost factors major operas re-
corded here have been few and far
between. “Carmen”™ was the last cp-
era produc:d here. Recorded in
1972. from Sept. 22 to Oct. 13, at
Manhattan Center here, the Bizet
opera featared Marilyn Horne,
(Continued on page 26)

U.K. Pickwick
Starts Racking

By CHRIS WHITE

LONLCON-—The first step toward
developing an independent nation-
wide racking operation in compet-
tion with the industry-owned
Record Merchandisers has been
taken by Pickwick International.

The company has formed a new
U K. subsidiary. Pickwick Record
Distributors, which has begun a pi-
Jot program. But the venture is being
boycotted by the two U.K majors,
EMI and British Decca, both of

(Continued on puge 49)

JVC Quadracenters
Boost ‘Q’ Concept

By STEPHEN TRAIMAN

NEW YORK-JVC is estab-
lishing 25 to 30 “Quadracenters” at
major audio/hi fi dealers across the
country, coupling Intensive sales
training and consumer seminars in a
major effort to sell quadraphonic as

(Continued on page 14)

Talent Forum Is Attracting
Plethora Of Major Names

Pubs Seek Reversal
Of Speaker Decision

Denver-Sinatra Pairing
At Harrah's No Sweat

By NAT FREEDLAND

LOS ANGELES-The biggest en-
tertainment coup of 1975 sounds de-
ceptively casy to bring about, the
way Management 11 president Jerry
W:intraub tells the story of how
John Denver and Frank Sinatra got
co-billed into Harrah’s Lake Tahoe
Aug. 1-7.

Weintraub has been Denver’s
manager since the start of his solo
carcer and has promoted Sinatra’s
tours in recent yecars. “The starting
point was our feeling that Denver
should play his first nightclub caba-
ret engagement with the biggest im-
pact possible.

“He’s obviously crossed over to

(Continued on puge 28)

By MILDRED HALL

WASHINGTON--The  tradi-
tional and highly cherished right of
ASCAP and its publisher members
to require licensing for radio play of
music over multiple speakers in
stores and restaurants was closely
questioned during an oral argument
before the Supreme Court last week.

Copyright owners 20th Century
Music and the Mary M. Bourne Co,,
both members of ASCAP, ask a re-
versal of a federal appeals court de-
cision which would permit Pitts-
burgh carry-out restaurant owner
George Aiken to play music over
five speakers hooked to a single ra-
dio set, without paying a license fee.

The Third Circuit Court of Ap-
peals for Western Pennsylvania re-
versed a lower court by declaring the
radio playing was not a “perform-

(Continued on page 12)

‘NEWSPAPER

BEN E. KING'S “Supe natural Thing," gliding into its fourth month on the
Pop and Soul singles :harts, may eclipse the world-famous singer's most
popular successes of the last decade, vhen he scored hit after hit for
Atlantic Records. “SEPERNATURAL" is Ben E's brand new album for
Atlantic, produced b- Tony Silvester ard Bert DeCoteaux, an exciting
collection of tunes trat finds Ben E. Kiag as at home in the 1970's as
when he first started i1 the record busine;ss 15 years ago. (Advertisement)

LOS ANGELES—“This is exactly
the right time for a forum of all the
top people in the live entertainment
business,” says Warner Bros. artist
relations vice president Bob Regehr.
“Billboard’s Talent Forum at the
Century Plaza Hotel here June 4-7
will provide a great service for the
entire indusiry as well as being a lot
of fun.”

The most recent additions 1o the
all-star forum panels include Joe
Cohen, vice president of Madison
Square Gardens Productions who
will join the concert promotion ses-
sion; Jerry Heller, president of Hel-
ler-Fischel Agency, one of rock’s
most consistently successful smaller
independent bookers, and Dan Wei-
ner, who left CMA when it merged
into ICM and founded Monterey
Peninsula Artists in Carmel with

(Continued on page 52)

Jukeboxes Key Factor
For ‘Chocolate’ Promo

By JEAN WILLIAMS

LOS ANGELES—Casablanca
Recorcs, in an effort 12 expand the
play of “Chocolate Citv” by the Par-
liaments, has pressed exclusively for
Jukebox operators 100,000 copies of
the single. with 3.000 additional
copies going to discotheques across
country.

This is part of a three-sectional
merchandising progrem involving
radio and retail outlets.

Jukebox operators will be ab e to
order “Chocolate City” on a one-
time basis from their Casablanca
distributors.

“The jukebox single will not be

{Continwed on page 62)

. -

At the turn-of-the century, American and English songwriters penned the
first popular songs to reach a global audience, selling in the millions. In
1974, mezzo-soprano JOAN MORRIS and WILLIAM BOLCOM recorded a
treasury of those songs that has since gone on to create a broad new
audience for these classic pop songs. “After The Ball,” released by None
such Records, isn't mere nostalgia: it's pure music that lives again for
listeners in the '70's as it did in the '90°s. (Advertisement)

(Advertisement)

His debut solo album, featuring a fine
blend of love songs and ballads.
Scft and loving as in his participation
on the original soundtrack album “Sunshine’

Produced by Al Capps and Norman Kurban.
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Independent Label Distribs
Meet To Combat Goliaths

LOS ANGELES—While no definite deci-
sions were reached, indie label distributor bos-
ses and label sales managers cleared up a lot of
gray areas between them at the first of what
will probably be a series of NARM inspired
meetings.

The meetings, moderated by Milt Salstone,
veteran chief of MS Distributors, discussed
primarily gripes of distributors, who are
caughtin a profit vise created by the growth of
giant branch distribution of the major labels
and the encroachment of a growing number of
ultra-competitive subdistributors.

Typical of the discussions covered was the
super one-stop, such as Record Service of
Ohio, Cleveland, and Record Shack, New
York City and Atlanta.

Distribs contend they can’t economically
compete with these national one-stops, which
advertise LPs as low as $3.25 and sing.es at 57
cents. Ed Portnoy, Record Shack owner, the
Chicago meeting heard, intends to open in
Metro, a Cleveland suburb, within the next
three weeks.

_ Distributors especially those in areas of
dense population, attacked the direct ship-
ments of new merchandise to racks, ia which
they do not participate moneywise. It was
pointed out that in the East and Midwest,
the number of accounts has shrunk drastically
because of the inroads of subdistributars,
some of whom are chain retailecs who
operate multiple stores in a distribution area.

(Continued on page 8)
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| Apple and Mercury |
' Lead Chart Action |

LOS ANGELES—-Reappearances by Apple
and Mercury, more spirited participation by
Atlantic, ABC and Epic and first-time ranking

of 20th Century and Arista, successor to Bell

Records, highlight the first quarterly share of
chart action recapitulated by the Market Re-
search Section of Billboard’s Music Popu-

larity Chart Departrment.

From now on, Billtoard’s annual analysis of

label and corporation chart action participa-
tion will be supplemented by regular quarterly
reports throughout the year.

Mercury’s re-entry into the LP/Tape label's

action at eight and its jump into the LP com-
bined Tape and singles ranking at eight en-
abled its parent company, Polygram, to rise
four positions in the corporations’ share of
LP/Tape chart action and three positions

Complete survey results in bar graph
form appear on page 10

among corporations in the combined album
and singles action.

Atlantic had a hot package quarter, elevat-
ing itself from fifth to third on both the labels

{Continued on page 10)

Jazz, Soul, Gospel:
Key Fields For Arista

By JIM FISHEL

NEW YORK —Clive Davis has signed more than 20 acts to Arista Records,
shed most of the talent left over from its Columbia Pictures prior label, Bell,
and pointed a new series of directions for thessix-month-old company.

Of the artists brought to Arista by
Davis. many come from other labels,
where they never quite broke
through into the high sales category.
Others are virtual unknowns.

One prime direction the label has
taken is toward a strong representa-
tion in jazz. On the horizon is a deal
between Arista and Savoy Records
for the acquisition of its jazz and
gospel catalog. Savoy label has a

Business And The Economy

huge collection of classic and vin-
tage jazz sides from the 40s, 50s and
60s, in addition to a full line of cur-
rent gospel records. The papers for
this label acquisition are in the proc-
ess of being finalized, according to

sources for both firms.
“We are keying in on a number of
areas like progressive, soul and jazz,
(Continued on page 8)

ABC Racker Aware,
Fears Recession

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
state of the economy.

NEW YORK-Mike Mallardi
agrees that the record business has
recession proof characteristics. But
he prefers to operate as if it is just as
vulnerable as any other enterprise
dependent on tight consumer-dol-
lars.

The president of ABC Record and
Tape Sales feels people have just so
much discretionary income. And if
the crunch gets more severe, neces-
sities-will get the nod over entertain-
ment, even if the latter is as relatively
cheap and reusable as recordings.

He sees the period ahead as onz of
heightened competition.

As rackjobber, the giant facility
currently services some 8,000 outlets
and grosses an estimated $80 million
annually. It’s the third largest racker,
behind J. L. Marsh and Handleman.

Growth in the last few years has
been rapid, but primarily via acqui-
sition of regional chains pocketed in
scattered population centers across
the country. With the establishment
several months ago of marketing
headquarters in the east, and Mal-
lardi’s assumption of the operation’s
presidency, goals have been set to fill
in the empty areas and to bring a

{Continued on page 14)

ANTIPIRACY
BILL PASSES
N.J. SENATE

NEWARK~-The New Jersey
State Senate passed an amended
version of an Assembly-approved
antipiracy bill 30-1 on April 21.

The bill, as amended by the Sen-
ate judiciary committee, makes the
unauthorized transfer of sound
recordings a misdemeanor. This car-
ries a maximum penalty of $1,000
or/and three years imprisonment.

The origiral bill, passed on Jan.
23 in the Assembly and sponsored
by Assembly majority leader Joseph
Le Fante and minority leader
Thomas Kean, made the violation a
“high misdemeanor.” The language
adoptec by the Senate omits the

(Continued on page 14)

Ringo Starts Label,;
No Reunion Possible

By PETER JONES
LONDON-—There is no chance of the Beatles briefly reassembling for
“farewell” concert appearances, even on the much-suggested lines of not in-
cluding new material but simply re-creating and restaging their act of the

1960s.

Ringo Starr made that quite clear
here as he launched his own label,
Ring O’ Records.

“Iknow the argument that a show
or two by the Beatles might give the
whole industry a shot in the arm.” he
says. It might generate a lot of inter-
est. But it’s just impossible. We are
all doing our own work in our own
way and no matter what the pressure
on us, it just doesn’t enter our heads
tc get together again.

“To return and do the old songs
would smell of a comeback and

Musical Instr. Retailers

NEW YORK —A hefty 77 percent
of retailers handling musical instru-
ments showed dollar volume in-
creases .n 1974, according to a sur-
vey conducted by the American
Music Conference. Pacing the up-
swing were electronic instruments
and equipment.

Of the 500 stores represented in
the AMC study. more than 40 per-
cent redorted increases of better
than 16 percent over 1973. However.
many of the dealers attributed much
of their sales rise to higher prices
rather than to greater unit move-
ment.

Sheet music, accessories and self-

‘Report Sales Volume Rise

irstruction aids showed increases of
15 percent or more.

Those stores reporting a sales de-
crease, some |3 percent of the
sample, blamed tight money, higher
prices and delays in obtaining mer-
chandise from suppliers.

Almost two thirds of the stores
were optimistic about prospects this
yzar, predicting that sales would
hold to or exceed 1974 levels. Of
large retailers, 29 percent of those
grossing more than $1 million an-
nually said they plan to open new
stores this year. Practically all are to
be located in shopping centers or
mall areas.

quite honestly none of us needs that.
If we did come back it would have to
be with new material, and we're all
in different areas and the whole
thing is just absolutely impossible.”
Starr’s label starts with product by
ARP synthesizer exponent David
(Continued on page 52)

Morris Tie To
Chappell Means
Intl Expansion

LONDON—Edwin H. Morris and
Chappell International have set up
Chappell-Morris S.A. in a bid to
achieve more effective exploitation
of the Morris catalogs in all coun-
tries outside the U.S. and Canada.

Chappell is aiming at a greater
penetration of the European, South
and Central American markets and
more access to the expanding Japa-
nese market through on-the-scene
operations to be established there.

Says Edwin Morris, who has been
named president of the new publish-
ing company based in London:
“The Morris name has been associ-
ated with Chappell for more than 25
years. and Max and Louis Dreyfus,
who were instrumental in launching
the Morris operations in Europe,
had always hoped to forge a more

(Continued on page 48)
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Taxe Files
A 187-Page
Appeal In
Piracy Plot

Seeking Reversal Of
Sentence, Fine, Costs

By JOHN SIPPEL

LOS ANGELES—The vagueness and new-
ness of the Sound Rcording Amendment of
the Copyright Act, the admission of certain
evidence by the prosecution and the alleged
general misconduct of Federal District Judge
Irving Hill largely form the basis of a 187-
page appeal to the U.S. Court of Appeals for
the ninth circuit on behalf of convicted tape

pirate Richard Taxe.

Taxe, first tape pirate convicted before a
jury in federal court, received a four-year
prison sentence, $26,000 in fines and cost of
the trial prosecution up to $25,000.

The 1971 piracy law is unconstitttionally
vague, and as applied to Taxe, it fails to fairly
appraise a person of the conduct proscribed
for violation and also fails to give fair notice of
specific sound recordings to be protected,
maintains Steve Miller of Miller, Glassman
and Browning, chief defense counsel.

Because of the vagueness, Taxe’s fifth

A~

ing.

legally.

there have been so few federal prosecutions of
tape pirates, Miller points up that legal clari-
fication of the piracy law is almost totally lack-

He points out that the statute never defines
“duplicate.” During the trial, Taxe testified
that he sought the coursel of attorney George
Siegel, who backed up his contention that by
changing speeds and introducing new sounds
and using other methods of changing the origi-
nal sound performance, Taxe would be acting

The doctrine of what constitutes “substan-
tial similarity,” is also questioned in the ap-
peal. Miller contends that the court’s ruling
that only individual performances recorded
and fixed after Feb. 13, 1972, are copyright-
able conflicts with the Registrar of Copyrights.

Miller charges that 14 of the certificates filed
for the 26 songs which Taxe was alleged to
have pirated reveal that certain bands are not

ment.

than those specified in the grand jury indict-

The *“fruits of warrantless searches of (Taxe)
trucks January 22, 1974, were erroneously ad-
mitted into evidence,” the appeal continues.
The evidence introduced by the prosecution in
attempling to prove interstate transportation
of stolen property and mail fraud tended to
distort the jurors’ perspective of the defendant
Taxe, Miller feels.

Judge Hill, Miller claims, “overstepped the
bounds of judicial propriety by excessively in-
terjecting himself into the trial proceedings
and appearing to the jury to be an advocate of
the government.” The appeal charges Judge
Hill at times assumed the role of prosecutor. It
argues that the government was given four full
weeks to present its case. Judge Hill, despite
strenuous objections by the defense counsel,
“virtually forced the entire defense case in two
days.” The appeal states that therefore 14 de-

amendment rights are violated, Miller says.
Because this is the first appeal and because

new copyrightable matter. Taxe, it’s con-
tended, too was convicted of charges other

(Continued on page 62)
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General News

Antipiracy Bill In
Calif. Nearing Law

LOS ANGELES—Prospects for
an even tougher new state antipiracy
law appeared good as the California
Legislature’s Assembly committee
on criminal justice, chaired by Alan
Sieroty, approved a proposal that
combined the two present proposals
before the legislature for Assembly
consideration.

The new proposal (AB 712) com-
bines proposals introduced by As-
semblyman Bill Thomas of Bak-
ersfield and Assemblyman Mike
Antonovich of Glendale. The much
stiffer penalties’ proposal makes a
violation by a manufacturer or a dis-
tributor of illegal tapes punishable
either as a misdemeanor or a felony,
depending on the presiding judge.

Previously, violation was a mis-
demeanor. Sentence for a conviction
would range from a year and a day
in state prison or one year in county
jail and/or up to a $25,000 fine.

The second conviction for manu-
facturing or distributing illegal tape
was increased to a felony with up to
two years in state prison and/or up
to $50,000 fine.

Retailers, who would be convicted
of selling illicit tapes, under the new
law would face possible $5,000 fines
while the former proposal carried a
$500 maximum fine. Retailing re-
mains a misdemeanor.

The stiffer proposal will probably
go to the Assembly for full discus-
sion and a vote within the next two
weeks.

50 More $3.98 LPs
Coming From Capitol

By BOB KIRSCH

LOS ANGELES—Capitol Records will add 50 albums to its $3.98 sug-
gested retail list price “mid-price line” next month, bringing the total product
in that catalog to 125 LPs, according to Don Zimmermann, senior vice presi-

dent, marketing, for the label.

The company debuted the line at
NARM in March, offering a variety
of jazz, country and/or gospel, com-
edy, easy listening and rock. The up-
coming release will offer similar mu-
sical categories.

Artists to be featured in this re-
lease, according to Zimmermann,
include Billy Preston, Jackie Glea-
son, the Four Freshmen, Keely
Smith, Frank Sinatra, Nat King
Cole, George Shearing, Kay Starr,
the Jordanaires, Ferlin Husky and
Roy Clark.

“We are in this market for several
reasons,” says Zimmermann. “With
the $6.98 list price prevalent in the
industry today, this gives our cus-
tomers, both retailers and racks,
product that has had a good sales
history and can be used in a promo-
tional capacity.

“Also,” Zimmermann continues,
“we feel this line can help motivate

Motown Switches
Chicago Operation

LOS ANGELES—Motown Rec-
ords has moved from its Chicago
branch operation. Hitsville of Ii-
linois, managed by Paul Glass to MS
Distributing, Chicago, owned by
Milt Salstone.

Glass and his inside chief, Lee
Howard, will concentrate now on
their Token Distributors which han-
dles Panasonic hardware for au-
tomotive accounts in Northern Il-
linois.

the adult consumer to come back to
the record stores. Only the TV pack-
ages have really gone after this type

.of consumer to any great extent. We

feel that by releasing the albums in
the original packages. both art wise
and content wise, we are offering
something which is of real value.
The fact that these LPs are not sim-
ply selected cuts from an artist’s
catalog but are complete is very im-
portant to us.”

The only changes in packaging,
says Zimmermann, will be on the
liner notes of some LPs. In past
years, Capitol often used liner notes
to advertise other product.

Eight-track tapes will be available
on “a lot of the product,” Zimmer-
mann says, and will carry a $4.98
suggested retail list price.

Material to be released, as in the
March release, will be a combina-
tion of current catalog and previ-
ously deleted product. One of the
prime reasons for the additional 50
albums so soon after initial ship-
ment, Zimmermann says. is that
there was “good response on all
product, especially country and easy
listening, in all types of stores.”

Merchandising support for the
upcoming release will include post-
ers, banners, and eventually, a mer-
chandising dump.

Zimmermann also emphasizes
that Capitol’s line—like several oth-
ers now being marketed—is intended
as an example of multiple pricing
and not as a budget line.

CBS/SONY, POLYDOR IRATE

2 Labels Threaten To Quit
Japan Phono Record Assn.

By HIDEO EGUCHI

TOKYO — Two international
record manufacturers, CBS/Sony
and Polydor, will withdraw from the
Japan Phonograph Record Assn. if
another JPRA member implements
its decision to distribute product of
an independent record company
formed by four Japanese recording
artists and announced here April 11.

Pony, a prerecorded music tape
manufacturer, has expressed its will-
ingness to serve as distributor for the
new company, ForLife Record,
headed by ex-King Record’s Japa-
nese folk artist Hitoshi Komuro. His

corporate partners include Yohsui
Inoue, who accounted for over $11
million in gross sales for Polydor
K.K. in 1974; former CBS/Sony
recording artist Takuro Yoshida,
and ex-Elec Records’ Shigeru lzu-
miya. Pony and its sister company,
Canyon Records, are JPRA mem-
bers and both are headed by Tatsuro
Ishida.

CBS/Sony, headed by Norio
Ohga, says that it will withdraw
from the JPRA if Pony carries out its
plan to distribute product of ForLife

(Continued on page 52)

Dallas Kids
Rent Mobile
Disco Units

By JEAN WILLIAMS

LOS ANGELES—Ron Crockett,
owner of Elecronic Entertainment
Inc.,, Dallas, rents portable disco-
theques to persons who are not old
enough to be involved in the night-
club scene but aspire to be a part of
the excitement generated by the new
disco craze.

His clients are comprised of junior
and senior high school students. The
parties are usually held on weekends
at the schools.

For the price of $300 a night,
young people can rent the’entire
portable disco, including a booth on
rollers, the sound system, a lighted
dance floor consisting of eight pieces
of 4x8 foot sections which plug into
the disco booth.

Enivronmental lighting and the
disk jockey are also furnished by
Crockett. And upon request, musical
groups are supplied. This service is
available within 75 miles of Dallas.

Electronic Entertainment Inc. is a
five-year old organization that is in
the business of manufacturing com-
puterized dance floors that can be
raised or sunken upon request.

“Our portable discos are also for
sale,” says Crockett. “Any private
person can buy a disco and install it
wherever they wish,” he adds.

{Continued on puge 61)

GRAHAM MAPS
CAMPUS TIES
WITH RADIO

By JIM FISHEL

NEW YORK-Bill Graham’s FM
Productions, unhappy with the ini-
tial collegiate response to its
SNACK benefit concert in San
Francisco, has made a stab at bridg-
ing the gap between itself and
campus radio. More than 23 Califor-
nia area schools were invited to at-
tend an April 18 meeting set by the
company but only nine attended. ac-
cording toits disappointed organizer
John Artman, FM Productions pub-
licity head. (Continued on page 31)
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_ Executive Turntable |

Art Kass named executive vice president and elected to the board of direc-
tors at Viewlex. He continues as president and chief operating officer of the
Buddah Records Group. . .. Alan Lott appointed national director of r&b op-
erations, Buddah Group. Lott, who most recently was national LP promotion
director at Atlantic/ATCO, replaces Hank Talbert, who joins Arista Records
as national director of r&b product. . . . Also at Buddah, Bernie Torres joins the
promotion department, handling national singles promotion out of the com-
pany’s Los Angeles offices. He was most recently executive assistant to RKO’s
Bill Drake.

* * *

John Rosica has departed ABC Records, where he was director of creative
services. Also leaving is Julie Zimand, in charge of sales. ... Don Wardell
named director of creative services at London Records, New York, reporting to
Herb Goldfarb, vice president of sales and marketing. . . . Thom Williams, who
asa free-lance artist conceived hundreds of album covers for numerous labels,
becomes art director, trade and consumer advertising, for all United Artists
and Blue Note Records artists. ... MCA Records installed Bob Davis as vice
president, business affairs.

* * *

Ilhan Mimaroglu appointed director of Quadradisc projects for Atlantic/
ATCO Records. He will oversee all activities pertaining to the label’s “Q” pro-
gram, including selection, editing, mixing, mastering and manufacture. Mim-
aroglu also continues as head of Atlantic-distributed Finnador Records. . ..
Bunny Freidus promoted to vice president, marketing services, CBS Records
International. She was previously director of the department. . .. Also at CBS,
Ed Naha named associate producer, Columbia a&r, East Coast, and Sherry
Ring appointed administrator, press and public information, CBS Records.

* * *

At Polymusic, Abe Wiesel appointed vice president, finance and oper-
ations; Jerry Hasson promoted to assistant controller: and Joan Coleman
named operations manager. Also Audrey Ridley soon to move out of dual re-
sponsibilities at Polymusic in the area of operations and marketing and be pro-
moted to director of marketing. . .. Pete Jones named manager of RCA Rec-
ords® Detroit sales office. . . . William Bollinger new director of marketing for
Capitol Magnetic Products. ... Frank Novak promoted to assistant general
manager, communications division, at Panasonic. . . . Falkon Davis appointed
national sales manager, home entertainment division, at Miida Electronics. . . .
Louis McMillan, veteran jazz critic, joins Lionel Hampton’s operation as press
information officer. . .. Jerry Gooze appointed membership representative in
ASCAP’s Hollywood offices.

Oscar P. Kusisto moves up to vice president and corporate director of mar-
keting at Motorola. Carl E. Lindholm succeeds Kusisto as manager of the
firm's Automotive Products wing. Also at Motorola, Stephen L. Levy assumes
chief corporate staff officer duties and Homer L. Marrs takes responsibility for
new Motorola ventures. ... Ed Lucasey now vice president, marketing, for
Lear Jet's new custom division. ... Bob Bilkiss, recently with Magtec, has
joined AT&T Recording in Los Angeles as national sales manager. . . . George
K. Blodgett, Charles J. Capozzoli, Wendell Plucker and William B. Throckmor-
ton have been set as regional sales managers for CBS Musical Instruments, a
division of CBS Inc. . .. Frank Shargo is promoted to West Coast associate di-
rector, product management, at Columbia Records.

* * *

John Bonnevier, credit manager for Phonogram/Mercury in Chicago since
1969, has joined Almar Music Merchandisers of Colorado as president. Larry
Davis, son of Bill Davis, who sold out his Davis Sales firm to Almar in 1973,
departs Almar as general manager. . . . Hale Milgrim, long with Discount
Records, now is with W/E/A in San Francisco reporting to Bill Perazzo.

* * *

Ralph Elias is now credit manager at W/E/A’s Philadelphia branch. ...
Sarah Jane Boyers, long a lawyer at UA Records in Los Angeles, is joining
Loeb & Loeb. Beverly Hills, in the firm’s entertainment law division. . .. Kim
Condon and Bonnie Kalcheim have joined Songwriters’ Registration Service,
Los Angeles. to head up its educational program. . .. Jeffrey Cheen becomes
assistant to president Blanchard Montgomery of Monday Talent Management.
... The music wing of Crystal Jukebox, Los Angeles, is now bossed by Jack
Ross who recently was with London Records.

* k%

Dave Pell pegged to work as director of screening quality for the 1975
American Song Festival. ... Karen Shearer now director of music affairs for
Billy Jack Enterprises, Culver City, Calif. ... In Minneapolis, John Volinkaty
joins Tektra Publishing as director. ... New promotion manager at United
Artists Records for the Los Angeles, Phoenix, San Diego, Tucson and Denver
markets is Barry Goldberg. ... Veteran Las Vegas publicist Ron Erickson re-
turns to that city as director of marketing-PR for the Tropicana Hotel. He pre-
viously was with the Sands and Del Webb hotel chain.

TV Moguls Flex Muscles,
Cancel N.Y. Denver Date

NEW YORK-—The control of TV tional Hockey League, offer a vivid

over sports programming has been
well documented since it began
bankrolling pro and amateur
sports—but with the last-minute can-
cellation of an SRO John Denver
concert at Nassau Coliseum to ac-
commodate a hockey playoff TV
date, it has shown its muscle to the
music industry as well.

The official press releases from
the PR agency for Denver and his
Management I11 agents, and the Na-

contrast to the actual TV power play
that coincidentally involved NBC,
which shares corporate parentage
with the singer’s RCA label.

At issue was Denver’s Sunday
night (20) $110,000 sellout, last of
three dates for his only New York
area appearance on the current tour.
For the NHL Islanders who call
Nassau Coliseum home, that after-
noon was to be the young team’s first

(Continued on page 61)
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RUPERT HOLMES DOES
WANT TO HOLD Y

He just wants to de a ster But he
wants to do it his way.Ard he's
succeeding.

..2833“ ”»

His first album,*Widescréen"was
hailed as a masterpiece.

And now on his second,“Rupert
Holmes”Rupert has recorded a
collection of amazing song=on s:ich
hearts-and-flowzrs topics zs
sadomasochism,alcoholism.star<
fear,stark despair,and disce-heqes.
And,just to make sure we all know
where he stands,Rupert has a
single for us called“I Do~’t Want to
Hold Your Hand’ s 500

Folks,the sixties are over: Kapert
1s here.

Rup=rt Hlmes
nclhud gy
Rifies and Jum
Deco Lady/Scu Baried Yoursetf Ost
1Don’t Wart ToHod Your Hand
Brass Knuckles

‘Lt
R W KE334=3

“His songs come out of vour
~ speakers in technicolor ™
NY.SUNDAY NEWS(STEVEN CAINES)

“A new and acately origina mind
let loose on ped music..”
MELODY MAKER (MICHAEL WATTS)

“Holmes is wonCerful aad that’s
that”
CINN.ENQUIRER(JIM KNIPPENBERG)

RUPERT HOLMES
IS ON EPIC RECORDS.
VERY SEVENTIES.

A

% & o !
*Also available on tape. Produced and directed by Jetirey Lesser A Widescreen Production Ir= o--mc‘" UARCA REG. TM. © 1575 CBS inc IGEIOM)
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General News

Only 26, Tom’s Super Active
As a Leader & Studio Sideman

By ELIOT TIEGEL

TSAXIST SCOTT

LOS ANGELES—Tom Scott is today’s hot instru-
mentalist who lives in the spotlight when he’s playing
on a studio date or fronting his own L.A. Express.

The omnipresent Scott saxophone emerges with
tegularity in featured solo spots these days on a grow-
ing number of records.

He’s also the composer of music for the “Baretta” TV
series and is currently finishing a two-week club date
tour with the Express now that it is back performing to-
gether.

Scott, who is 26, has been playing in studios since he
was 18. While he’s had his own LPs out earlier on Im-
pulse, it’s been on several recent projects that his
name—and style—have dramatically emerged. The first
break occurred in 1973 when he toured with Carole
King. That led to his recording a lengthy, improvised
solo on her top-selling “Jazzman” single. The next
break occurred when he played woodwinds and did all
the arrangements for Joni Mitchell’s “Court And
Spark™ LP. That LP helped finalize the formation of
the L.A. Express which now has two LPs on Ode.

He subsequently did tours with George Harrison
and Joni Mitchell, taking the L.A. Express along on the
Harrison-Ravi Shankar national tour. The Mitchell
tour resulted in the concert LP “Miles Of Aisles.”

Leading his own five-picce band gives Scott an im-
portant diversion from studio work. Scott speaks of the
two sides of his existence: the ego and the band trip
and “sublimating the ego” to an extent to be a sideman.

But, he is quick to emphasize, he finds playing on
other people’s dates a learning experience. (It has also
paid well enough for him to buy a ranch in the high
desert country outside Los Angeles County.)

Playing in the studio involves the “art of accom-
panying.” He says he “loves the stimulation of playing
with other people. It’s not boring. Once you decide
what the notes are, then it’s the performance; I want a
perfect performance and I zero in on it in terms of de-
cay, matching vibrato, dynamics and all the areas that
make up the music.”

Scott isn’t concerned about being bored by repeat
takes. Of his own parts—which are often featured
solos—he says, *I don’t have to do them many times
anymore.” Once he’s got his own participation down,
how does he avoid boredom while the rest of the or-
chestra repeats its performances?

“I'start listening to the rest of the orchestra . . . what's
the second violin doing . . . what’s the percussion doing
... sitting next to Bud Shank or Plas Johnson I benefit
by watching how they blow, how they psychologically

b

Billboard photo by Bonnie Tiegel

set themselves to make each take perfect. Working with
a Quincy Jones you couldn’t pay for those orches-
tration lessons. To see how their minds work and how
their creative ideas are generated is always a tre-

mendous education.”
Scott admits that he could get bored just playing stu-
(Continued on puge 61)
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Accord Seen Certain In PBS Licensing
Direct Negotiations Preferred By All Song Societies

WASHINGTON—A  second
meeting here last week between
spokesmen for the three music li-
censing organizations (ASCAP,
BMI, SESAC), the Harry Fox Office
and Senate copyrights subcom-
mittee staffers, seems to have prac-
tically won the licensors their plea
for direct licensing negotiation with
Public Broadcasting System (CPB),
rather than the compulsory licensing
proposed in a copyright amendment
by Maryland Republican Sen.
Charles Mathias (Billboard, April
26).

Senate copyrights subcommittee
counsel Tom Brennan, who chaired

the meeting, reports that spokesmen
for both the music licensors and the
CPB emphasized that the main
problem is one of clearance—not
money. Counsel Brennan feels they
are nearing a final agreement on a
solution to the copyright clearance
problem.

The music people proposed a li-
cense for the Public Broadcasting
Systems to be signed by all three per-
formance licensing organizations
and the CPB. The rate of perform-
ance royalty would have to be
agreed upon in future meetings. In
case of dispute, the public broad-
casters could, under the statute, take

Tonys Up Sales Of 2 Show Albums

By ROBERT SOBEL

NEW YORK-—Broadway dealers
are reporting a spurt in sales of the
original cast album of “The Wiz”
and a slight increase by “Shenan-
doah,” as a result of both musicals
capturing Tony awards.

“The Wiz,” a black musical ver-
sion of “The Wonderful Wizard Of
Oz,” was the biggest winner, captur-
ing seven awards. These included
best musical, best score—music and
lyrics (Charlie Smalls); best sup-
porting actor in a musical (Ted
Ross); best supporting actress in a
musical (Dee Dee Bridgewater);
best costume designer (Geoffrey
Holder); best director of a musical
(Geoffrey Holder); best choreogra-
pher (George Faison).

Released some three weeks ago by
Atlantic Records, whose Jerry Wex-
ler produced the album, “The Wiz”

www americanradiohistorv com

has been selling well all along, ac-
cording to Ben Karol of King Karol
stores. “It’s a major hit for us, and its
sales have increased even more be-
cause it picked up so many Tony
awards. Of course, our stores are in
the theater district and we feel the
effect of the awards immediately.
The fact that Atlantic distributed a
single (‘Ease On Down The Road’
by Consumer Rapport) helped build
the album’s momentum too. In fact,
our distributor has run out of stock

on the album,” Karol says.
“Shenandoah,” released on RCA,
won Tonys for best book of a musi-
cal (James Lee Barrett) and for best
actor in a musical (John Cullum).
Sales for the album have been
“good,” Karol says. “There’s been a
little pickup because of its Tony
(Continued on page 61)

their case to federal district court.
Counsel Brennan won agreement
from all parties to hold meetings
among themselves to decide on the
licensing and the rate, beginning
May 1. On the afternoons of May
14-15 (the House subcommittee
handling copyright has tentatively
scheduled the opening of its revision
hearings on those two mornings) the
parties will reconvene for final
agreement. This will then be
presented to the members of the
Senate copyrights subcommittee for
approval. Staff members of individ-
ual senators on the subcommittee
have been present at the meetings.

SO. DAKOTA
BILL PASSES

PIERRE, S.D.—South Dakota has
become the 27th state to enact an
antipiracy statute.

The new law, signed by Gov. R.F.
Kneif, is effective immediately and
prohibits the duplication, offer or
sale of sound recordings without the
authorization of the owner. It also
requires that the name and address
of the manufacturer and the name of
the actual artist appear prominently
on the recording.

Violations of the law will be
treated as a felony for all violators
other than retailers, punishable by a
fine of up to $1,000 and/or impris-
onment for up to three years. The re-
tail sale of pirated recordings is a
misdemeanor, punishable by a fine
of up to $500 and/or imprisonment
of up to one year.
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AND NOW FOR
SUMETHING GOMPLETELY DIFFERENT!

MATCHINGTIE &
HRANDRERCHIEF
ALBUM

’6-'%'@'@'@'@732’@/.\".VK-?.\'@V@» !

N CAVAIDNAINWAININEING

It took the British 200 years to get even and now
they’ve done it with the introduction of an out-
rageous comedy trcupe. The Monty Python cult is
growing everywhere in the U.S.A. as fast as the
zooming popularity of their widely acclaimed tele-
vision show and their new motion picture. With the
debut of their new album, this British laugh brigade

_will launch a finzl hilarious assault upon the
American mind and heart.

THE MONTY PYTHON “MATCHING TIE &
HANDKERCHIEF' album is an insanely clever and

zany excursion that includes the only three sided _ ‘
two-sided disc in existence—it's definitaly ——_
something different! ; ’ .

Backed by breakout radio advertising and a gian®

print push, cheered on by Public Television's Join us—a little laughter and a lot of sales never
highest ratings and sparked by tremendous word

hurt anyone!
of mouth reaction, sur explosive Monty Python , THE
campaign is calculated to make albums VAR R_&—w
sell like crazy! : RECORD

ARISTA comprany

A Python Production for Charisma Records, Ltd.
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General News

NEW YORK-~The question
whether to create a Latin music cate-
gory for annual Grammy awards
will be aired at a NARAS National
Trustee meeting in Chicago Friday
(2) through Sunday (4).

Representatives of the Academy’s
chapter here, prompted by increased
urging from the local Latin music
community, will be making the pitch
to trustees from the Record Acad-
emy’s other six chapters, Billboard
has learned.

Designation of such a category, if
put up for a vote, would take a
simple majority of the 22 national
trustees in attendance.

Strongly instrumental in the move
is bandleader Larry Harlow, a N.Y.
governor, who has been actively re-
cruiting Latin membership in the
Academy for over a year now (Bill-
board, March 22). Part of Harlow’s
argument is that Latin music record
sales consistently surpass those of
jazz, classical and spoken word
disks, all of which have Grammy
designations.

While sales may be substantial for
Latin recorded product, one topic
sure to be discussed is the divergence
of music within the Latin industry it-
self. Insiders say that differences be-
tween Tex-Mex recordings, New
York salsa rhythms and the more
traditional Puerto Rican/Cuban
sounds would make it difficult to
segregate award categories. Also the
lack of sufficient Latin membership
in each area may make valid ballot-
ing problematical they say.

Arguments in favor of such a cate-
gory are sure to point to the growth

« NEW GRAMMY CLASSIFICATION?,

NARAS Trustees Hear Latinos

By JIM MELANSON

of the Latin industry in such cities as
Miami, New York, Chicago, Phila-
delphia, Washington, D.C., not to
mention several cities in the South-
western and Western regions of the
country.

Additional support is expected
from the argument that Latin music
has its own identity and, as such, de-
serves to be recognized by the Acad-

emy. Boosters of this tack usually
point to the early days of r&b and
country music and their struggles to
achieve national attention.

The meeting will also explore
changes and clarifications in the
Grammy awards voting procedures,
reviewing the TV show. the hall of
fame, the NARAS Institute, plus the
election of national officers.

Progress Report On Arista

® Comtinued from puge 3

and are staying away from country
and classical at the moment,” Davis
says. “We’ll cross that bridge when
we come (o it.”

He is quick to point out that the
label has no quota set for artist sign-
ings or product releases.

Previously unrecorded acts signed
include poetess Patti Smith, jazz-
rockers The Brecker Brothers
(Randy and Michael), Nashville vo-
calist John Reid, southern rockers
The Outlaws and jazz drummer
Harvey Mason. Bell Record’s hold-
overs include Barry Manilow. Me-
lissa Manchester and Suzi Quatro.

Besides these artists, Arista is also
heavily immersed in soundtrack al-
bums. Film LPs released over the
past few months include “Funny
Lady.” “Emmanuelle” and “Star-
dust.”

Performers who have joined the
label hoping for new life in their ca-
reers include Brazilian jazz percus-
sionist Airto Moreira, jazz-rackers
Larry Coryell and the Eleventh
House, jazz-rock organist Larry
Young, soul vocalists Martha
Reeves, Linda Lewis and Tamiko
Jones, folk singers Batdorf and Rod-
ney, troubadour David Pomeranz,
jazz saxophonist Anthony Braxton,
singer Jennifer Warren, British com-
edy and TV artist Monty Python,
jazz vocalist Jon Hendricks, poet-
singer Gil Scott-Heron. vocalist Lou
Rawls and two acts very close to
Davis, folk singer Eric Anderson
and the hot British rock act, The Bay
City Rollers.

As for recording all of these new
acts, Davis lets them choose their
own producers; he is still mixing and
matching several. Well-known pro-
ducers working with Arista artists in-
clude Richard Perry, Vini Poncia.
David Rubinson, Jim Price, Tony
Silvester and Bert DeCottreaux.

Davis also is getting involved with
the production end and he says it is
an exciting feeling to be included as
part of a hit record production team

like Barry Manilow’s “Mandy.” He
shared production credit on that
record with Ron Dante and Mani-
low.

“I have never been one (0 mix and
match producers, but I sometimes
think it is good to have certain artists
work with certain producers and
that is why I'll sometimes suggest it,”
he states.

Only two people from Bell stayed
on when Davis changed the com-
pany—Gordon Bossin and David
Carrico—and they have been joined
by Elliot Goldman, Barry Reis, Sam
Karamanos, Aaron Levy, Steve
Backer and Michael Klefner, among
others.

The most recent addition to
Arista’s staff is r&b specialist Hank
Talbert and his appointment spells
out the growing importance of soul
promotion.

Jazz has always been an impor-
tant part of his life, Davis says, and
he is leaning towards crossover acts
like Weather Report and Herbie
Hancock. “Steve Backer has gone
out and signed some major acts for
us and we are also hopeful of the
Savoy Records signing.”

PROFITS DIP
AT WARNER’S

NEW YORK-Operating reve-
nues for the record and music pub-
lishing divisions of Warner Commu-
nications Inc. totaled $71,993,000
for the first three months of the year,
as compared to $71,206,000 for the
same period in 1974. But income
from these divisions dropped to
$10,673,000 from last year’s
$13,694,000 for comparable quar-
ters.

Overall WCI net income for the
first quarter was reported at
$14,254,000 compared to $15,839,-
000 in 1974. Revenues were $171,-
289,000 as against $175,417,000 last
year.

" Market Quotations

As of closing, Thursday, April 24, 1975

H,g,“*"s - NAME P-E ‘1%‘:,‘?) High Low Close Change
21% 11% ABC - 503 21% 20% 20% - %
5% 2 Ampex - 302 5% 4% 5% + %
3% 1 Automatic Radio — 17 2% 2% 2% - %
9% 4'% Avnet - 737 6% 6% 6% + %
25% 9 Bell & Howell - 666 17% 16% 17 — %
49% 25 cBS 12 1436 49% 48 48 + %
9 1% Columbia Pic 31 1191 8% 8% 8% Unch.
3% 1% Craig Corp. — 53 3% 2% 3 + Y%
52% 17% Disney, Wall 24 5620 48% 44%  46% — 2%
3% 1% EMI - 648 3% 3% 3% Unch.
36 18% Gulf & Western - 1761 36 34 34% - %
8% 2% Handleman 15 216 6% 6% 6% + %
13% 5 Harman Ind. - 201 13%  12%  12%h + %
7% 2% Lafayette Radio — 79 5% 5 5% Unch.
18% 11% Matsushita Elec. = 36 7% 17%  17% - %
58% 19% MCA = 956 55% 54 54%, — 2%
35% 9% MGM - 460 14%2 13% 14% + %
80% 43% 3M = 5280 57% 54% 57% + 2%
8% 1% Morse Elec. Prod. - 435 2% 2 2% + %
61% 32% Motorola = 1364 55% 54 54% - 1%
23 11% No. Amer. Phillips 7.2 253 18% 16% 16% - %
19% 5% Pickwick Intl. 7.2 209 16% 15% 15% - 1%
6% 2 Playboy Ud3 132 3% 3% 3% + %
21 9% RCA 12 2008 15% 15%. 15% - %
10% 4% Sony 26 3978 10% 10% 10% - %
25 8% Superscope - 154 13% 13% 13% + %
36% 10 Tandy 12 1059 36% 34% 36% + 2
6% 2% Telecor 4.4 135 4% 4 4% - %
4 1% Telex = 1267 2% 1% 2% - %
2% .02 Tenna - 20 206 206 206 +.02
10% 5% Transamerican 12 1645 8% 8% 8% - %
11 4% 20th Century 10 1352 1 10% 10% - %
18% 6% Warner Commun. 515 415 14% 13% 13% — 1%
31% 9% Zenith 90 997 21%  21% Unch.
As of closing, Thursday, April 24, 1975
OVER THE VOL. Week's Week's Week's OVERTHE VOL. Week's Week's Week's
COUNTER* High Low Ciose COUNTER* High Low Cliose
ABKCO Inc. 0 1% 1% 1% M. Josephson 103 4% 3% 4%
Gates Learjet 117 6 5% 5% Schwartz Bros. 5 1 1 1
GRT 128 1% 1% 1% Kustom Elec. 24 1% 1% 1%
Goody Sam - 3 2% 3 Orrox Corp. 25 % % %
Integrity Ent. - % % % Memorex = 5% 4'h 5%
Koss Corp. 27 5% 5% 5%

+Qver-the-Counter prices shown are 'bid” (as opposed to "asked ) Neither the bid
nor the asked prices of unhisted securities represent actua transactions Rather. they
are a guide to the range within which these securities could have been sold or bought
at the time of compilation

The above contributed to Billboard by Bache & Co . memters of the New York Stock
Exchange and all principal stock exchanges

7TH AVE., AT 57TH ST

MIDTOWN'’S FINEST
PRIVATE INDIVIDUAL
OFFICES AND SUITES

New York's newest and most
modern. windowed offices and |
suites in a distinctive office tower.
Clear, 28th floor views of Central
Park, Hudson & East Rivers,
Manhattan Skyline.

INCLUDED IN YOUR RENT:
Plush furnishings. Reception, confer-
ence & projection rooms. Individual-
ized phone answering service. Mail &
messenger service. Available Op-
tions: Photocopying—typing—telex—
parking in building

COMPETITIVELY PRICED.
NO MINIMUM LEASE.
888 SEVENTH AVENUE
at 57TH STREET |
Phone 489-1950

FOR RENT

SMALL OFFICES

CBS THEATER BLDG.

1697 BROADWAY

53-54 5. NEW YORK, N.Y.

fr 5125 mo.

Apply Supl on Premises
or call HERB GRAFF

CENTURY OPERATING
CORP

{212) 279-7600

Free delivery and
pick-up service

Discount rates on
group rentals

FOR THAT SPECIAL -
BLACK TIE AFFAIR . . .

FORMAL WEAR

Rentals and Sales

Most Charges accepted
Formal shoes and accessories also available

For the Finest Selection
of Tuxedo Styles by . .

~

call . ..

HERMAN'S FORMAL WEAR

1190 Ave. of the Americas |Bel 46th & 4Tih

Branch: 425 Tth Avenue, MNew

New York, N.Y. (212) © 5-2277

Kk, New ' GH 4-1398

Distribs Meet

® Continued from page 3

Distributors, who have coru-
plained for years as they saw volume
possibilities diminish in their areas
as manufacturers shipped the bigger
accounts direct, asked for help in de-
fraying the rising cost of shipping
product.

It was pointed out that the average
profit on an LP sale is somewhere
between 25 and 35 cents overall.
Freight has risen to approximately
five cents per LP, because so many
regional pressing facilities have shut
down over the past five years.

As a result, much more merchan-
dise is now being shipped from
longer distances to a distributor.

Manufacturersare studying a pro-
posal wherein they would help share
freight cost. Distribs argued. too.
that with returns having increased
over the past five years, their five-
cent cost per LP return has hiked
their shipping costs.

www americanradiohistorv. com

TEARLIARAIY R

EARN TOP $$ FROM COUNTRY MUSIC
CIN-A-COUNTRY NOW AVAILABLE

Our new CIN-A-COUNTRY show consists of our full length ©>ountry movie featuring
26 super Country music stars that has ""Stop Action’* synchronized at certain points
to merge with songs that are performed live by local Country bands. CIN-A-COUN-
TRY is a full length sound movie and live performance mergad together . . . the Hot-
test thing In Entertainment today!

INDIVIDUALS OR COMPANIES NEEDED

with varying backgrounds to present CIN-A-COUNTRY each weekend In movie
theatres and colleges in exclusive territories with a % back to us Fantastic profit
potential in both small towns and big cities We supply the entire CIN-A-COUNTRY
show, ad campaign, training. etc.. and theatre pays its overiead and advances ad-
vertising Opportunity for right parties to ride the crest of a new entertainment revolu-
tion in the booming Country market

For the full story write to Bert Tenzer. Fres

Indie-Pix Releasing Corp.
400 East 56th St., Dep't. 20, New York, N.Y. 10022 or cail (212) 371-2480
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After "Lady,”
“You Need Love

WB-10272

WNS-1012

Styx gave you one smash top ten hit, “Lady".
Here's another. “You nced Love”

Includes: Father O.S.A. - Lady
A Day - I'm Gonna Make You Feel it

Manufactured and Distributed by RCA Records

Produced by John Ryan
for Chicago Kid Productions

wWww.americanradiohistorv.com
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Market Share Report On Single-LP Sales
COMBINED

SINGLES

How The Top 10 CORPORATIONS Shared The

Hot 100 Chart Action

LPs & TAPES

How The Top 10 CORPORATIONS Shared The

Top LP And Tape Chart Action

LPs, Tapes & Singles

How The Top 10 CORPORATIONS Shared The

Hot 100 and Top LP/Tape Chart Action

RANK/Corp  No. of Singles % Share of Chart RANK/Corp  No. % RANK/Corp No. %
W.EA. N W.EA | WEA 23.1
| CAPITOL CBS 163 CBS

CBS CAPITOL CAPITOL

POLYGRAM POLYGRAM POLYGRAM

RCA RCA RCA

A&M MCA MCA

MCA ABC ABC

ARISTA ARISTA A&M

ABC A&M ARISTA 2

MOTOWN LONDON 20th CENTURY 15

How The Top 10 LABELS Shared The Hot 100

Chart Action

How The Top 10 LABELS Shared The Top LP

And Tape Chart Action

How The Top 10 LABELS Shared The Hot 100

and Top LP/Tape Chart Action

RANK/Label  No. of Singles % Share RANK/Label No. % RANK/Label No. %
CAPITOL : :15.6 COLUMBIA  [36:: 5: COLUMBIA 58

MCA 5.2 MCA $ ¥ MCA

ASM 49 ATLANTIC 2L ATLANTIC

APPLE 4.7 RCA 2 RCA

COLUMBIA 4.7 | EPIC EPIC

W.B. : 4.2 W.B. | CAPITOL

20th CENTURY [}D: CAPITOL (W.B.

RCA 13: MERCURY MERCURY

ATLANTIC ABC R ASM ] 3,
EPIC ABC/DUNHILL [# i} APPLE 13029

More Royalties
Due For Whales

LOS ANGELES—Capitol Rec-
ords’ “Songs Of The Humpback
Whale” LP, released some three

years ago, is the inspiration for an
April 30 CBS-TV special (8-9 p.m.)
narrated by Orson Welles and dub-
bed “Magnificent Monsters Of The
Deep.”

The special will deal with the
“singing” of whales and what the

sounds may mean. Capitol will sup-
port the LP with posters and other
in-store promotional material.

With little promotion over the
past three years, the LP has sold in

excess of 50,000 units.

“Your Bowery savings account

passbook lets you make deposits and
wnthdrawals at all Bowery branches
in Manhattan and Long lsland”

ltpaystosaveatthe
largest savings bank in America

THEOWERY.

Broadway at 47th Street

The Bowery Savings Bank, Member FDIC

—Joe DiMaggio

For 1nf0rmat10n call Bill Klrschbaum Mgr., at 953-8044

www americanradiohistorv com

Apple’s Rise On Charts

® Continued from puge 3

sharing top LP and Tape action and
labels sharing both singles and
package goods chart movement.

Apple’s ascent from nowhere to
fourth among labels sharing Top
100 singles action brought it in at
tenth position among labels sharing
singles and package action.

ABC’s rise from ninth to seventh
among top labels in LPs and Tapes
resulted in its corporation rise from
nine 1o six in the combined singles
and package chart action.

Arista. as a corporation. appeared

for the first time at eight among cor-
porations scoring with singles and
LPs and Tape, providing its base for
its ninth place in the combined cor-
poration listing.

The 20th Century first time rank-
ing at seven among singles labels af-
forded it strength to capture the
tenth position among corporations
sharing combined singles and pack-
age chart activity.

Epic. which leaped from ten to
five on the top LP/Tape labels,
pushed itself up from eight to four
among labels sharing Hot 100 and
Top LP/Tape action.

More Music Than Ever In
L.A. Thanks To Local 47

LOS ANGELES—More than
2,000 musicians will participate this
summer in a wide variety of concerts
sponsored throughout Los Angeles
county by Local 47 of the AFM.

They will be paid $150,000 in
union trust fund monies, says Max
Herman, Local 47 president. That's
an increase of $10,000 over last
year’s payments.

Assisted by a volunteer committee
of Peggy Gilbert, Rene Bloch, Hec-
tor Rivera, Ray Siegel, Henry Grant,
Chico Guerrero, Vance Beach, Ru-
ben Lcon and Jimmy Clark, Her-
man has scheduled a variety of
bashes including two Latin fiestas.
at Lincoln Park and MacArthur
Park, and two country music jams.

“Our big band series will show-
case music at Point Fermin Park,
MacArthur, South Park. Burton
Chase Park, Queen Annc Park. To-
berman Recreation Center, Exposi-
tlon Center and Denker Center.”
says Herman, who once blew trum-
pet in the Bob Crosby Dixieland
Band. “Later this month our alloca-

tions committee will work out meth-
ods to once again sponsor some 24
community groups and 18 chamber
music groups for live concerts.

“There will also be rock bashes at
probation camps and other places
where young persons congregate,”
adds Herman. “Our monthly jazz
series at the California Museum of
Science not only will be continued,
but will introduce several new and
promising combos which deserve to
be heard.”

There's even more.

“Another of our goals is to offer a
series of monthly showcase concerts
at Scottish Rite Auditorium for a
chamber music serics featuring
string, woodwind and percussion
groups. On May 25, we will present
our Local 47 Life Members Orches-
tra at MacArthur Park.” Herman
adds. “All this is in addition to the
NuUMErous programs we Sponsor in
connection with city and county
groups such as the Jazz At the Pilgri-
mage, Museum concerts and park
bands.
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“HE IS WELL ON HIS WAY TO BECOMING ONE OF POP MUSIC’'S BIGGEST ACTS ... CLEARLY THE BEST NEW
EXPONENT OF POP-ROCK SINCE ELTON JOHN. HIS MUSIC HAS WARMTH, CHARACTER AND A LIVELY,
INFECTIOUS SPIRIT ... A SOLID, ENTERTAINING AND EVOCATIVE SHOW ... THERE ARE SEVEN OR EIGHT
TUNES ON SAYER’S TWO WARNER BROS. ALBUMS THAT COULD DO MUCH TO BRIGHTEN THE CONTINUALLY
LACKLUSTER TOP 40 RADIO PLAYLISTS. HE’S A WELCOME BONA FIDE STAR.”

— ROBERT HILBURN,
LOS ANGELES TIMES

LEOC SAYER'S TOUR WAS A KNOCKOUT.
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His latest album is
JUST ABOY (BS 2836),
containing the hit single “Long Tall . oo R T » o
Glasses (I Can Dance).” - . R s : o
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General News

Youmans Heirs Ask $3 Mil
Alleging Misuse Of Music

NEW YORK-—Arista Records
and its parent company, Columbia
Pictures Industries, are among 30 or-
ganizations and individuals slapped
with a $3 million infringement of
copyright suit arising out of the use
of the songs, “Great Day” and
“More Than You Know,” used in
the movie “Funny Lady.”

Among the other defendants
named in the suit filed in U.S. Dis-
trict Court here by Vincent You-

Japanese Victor
Casablanca Distrib

LOS ANGELES—Casablanca
Records president Neil Bogart set
Japanese Victor as his licensee in
that market during a recent trip to
Tokyo.

“The bump is as big in Japan now
as the twist was during its greatest
heyday here,” says Bogart.

mans IIT and Ceciley Youmans Col-
lins, are ASCAP, SESAC and the
Performing Rights Society.

The plaintiffs, sole heirs to the es-
tate of Vincent Youmans Inc., al-
leged exclusive copyright holder of
the tunes in contention, claim that
Columbia Pictures Industries, Ray
Stark, and Stark and Rastar Produc-
tions, producers of the film, deliber-
ately breached copyrights to the
songs by including both their music
and lyrics in “Funny Lady.”

Arista Records and the rest of the
defendants have been charged with
aiding and abetting Columbia Pic-
tures, Stark and Rastar.

In addition to the $3 million in
damages, the plaintiffs are also ask-
ing the court for profits and/or roy-
alties derived from the use of the in-
fringed compositions. Also being
claimed are statutory damages,
counsel fees, interest and the cost of
litigation.

BMI Invoking
Arbitration Vs.
Tardy Stations

NEW YORK-—Broadcast Music
Inc. (BMI) has taken arbitration ac-
tion against stations which have not
filed reports for 1973 from which fi-
nal fees and payments are deter-
mined.

BMI has sent demands for arbi-
tration to station licensees in Flor-
ida, Georgia, Maryland and Ten-
nessee. In a letter filed with the
American Arbitration Assn., BMI
says that the dispute includes a
breach of the contract and its re-
newal. BMI claims it is entitled to re-
cover the sum and any additional
sums due prior to a hearing, plus in-
terest.

A contract provision calls for arbi-
tration in the event of any dispute or
controversy. Under the contract the
stations which receive demands for
arbitration are called upon to give
written notice within 10 days of
receipt of the letter.

CHOOSE FROM A
5 MILLION DOLLAR INVENTORY

RECORD SERVICE o OHIO

1801 East 40th Street, Cleveland, Ohlo 44103

(216) 391-9250

WE WILL NOT BE UNDERSOLD! ONE WAY RECORDS will meet or beat
the everyday shelf prices of any One Stop in the U.S.

THIS WEEK’S ALBUM SPECIALS

THE ORIGINAL “TOMMY"*

AN EVENING WITH JOHN DENVER
BARRY WHITE—I LOVE YOU
MELISSA MANCHESTER

OHIO PLAYERS—FIRE

CHICK COREA—NO MYSTERY
KAYGEES—KEEP ON BUMPING
KISS—DRESSED TOKILL

OHIO PLAYERS—GREATEST HITS
THREE DOG NIGHT—HARD LABOR
FANTASTIC COUNTRY—20 ARTISTS
JAMES GANG—PASSIN' THRU
CHUCK BERRY—1 DOZ. BERRIES

STEPPIN WOLF GOLD
THREE DOG NIGHT-CYAN

TAMMY WYNETTE

THE MOVIE SOUND TRACK “"TOMMY’

LONNIE LISTON SMITH—EXPANSIONS

LOVE STORY—ORIGINAL SOUND TRACK
CHART STOPPERS FEAT. 15 TOP ARTISTS
TONY BENNETT—THE VERY THOUGHT OF YOU
ARETHA FRANKLIN—GREATEST HITS

JOHNNY HORTON—BATTLE OF NEW ORLEANS
JOHN SEBASTIAN—THE FOUR OF US

MCA 2-10005

Polydor PD2-9502
RCA CPL2-0764

20th Century T-466
Arista 4031

Mercury SRM-1-1013
Flying Dutchman 1-0934
Polydor PD-6512
Gang 101
CasablancaNBLD 7016
Westbound WB-1005
Dunhili DSD 50168
Paramount PAS-6002
RCAPRS-387
SA-1001

ABC 760

Harmony KH-30758
Chess LP-1432
Harmony KH-306061
Dunhill DSX-50099
Dunhill DSX-50158
Harmony KH-30394
Harmony KH-30096
Reprise MS-2041

BOXLOTS

MFR. LIST YOURCOST
$11.98 $5.75
$9 98 54.75
$12 98 55,84
36 98 $3.25
3698 53.25
%5 98 53.25
3698 53.25
4698 53.25
$6 98 531.25
5698 51,25
§A.98 531.25
c/o 5$1.00
c/o $1.00
cfa 5 .60
cig 5 .80

[ ] £1.00
[ 31.00
cig $1.00
2] 51.00
Con $1.00
cio $1.00
c/o £1.00
c/o 51.00
c/o $1.00

CURRENT ALBUMS *3** EACH

GENE AMMONS
CARLY SIMON

MAIN INGREDIENT
HORACE SILVER
WHITE HEAT
BEACHBOYS
TOMITA

RASPUTIN STASH
THE HEADHUNTERS
ELTON JOHN
ELTON JOHN

AL GREEN

RUFUS

LYNYRD SKYNYRD
MARLENA SHAW
BOBBY WOMACK
BOB SEGER

BAD COMPANY
LESLY WEST
AVERAGE WHITE BAND
PASSPORT

HERBIE MANN
OLIVIA NEWTON-JOHN
RONNIE MILSAP
TOMT.HALL
BARBIBENTON
C.W.MC CALL

AL GREEN

BENE. KING
TAVARES

EARLY VISIONS

PLAYING POSSUM

ROLLING DOWN THE MOUNTAIN SIDE
SILVER 'NBRASS

WHITE HEAT

SPIRIT OF AMERICA

PICTURES AT ANEXPOSITION
DEVILMADE MEDO IT

EMPTY SKY
GREATESTHITS

EXPLORES YOUR MIND
RUFUSIZED

NUTHIN' FANCY

WHO IS THIS BITCH ANYWAY

I DON'T KNOW WHAT THE WORLD'S COMING TO

BEAUTIFUL LOSER
STRAIGHT SHOOTER
THE GREAT FATSBY

CROSS COLLATERAL
DISCOTHEQUE

HAVE YOU NEVER BEEN MELLOW
A LEGEND INMY TIME

SONGS FOR FOX HOLLOW
BARBIDOLL

WOLF CREEK PASS

AL GREEN'S GREATESTHITS
SUPERNATURAL THINGS

HARD CORE POETRY

Cadet 2CA 60038
Elektra 7E-1033
RCA APL1-0844
UA BNLA 406

RCA APL1-0853
Capitol SUBB-11384
RCA APL1-0838
GMS 1000

Arista 4038
MCA-2130
MCA-2128
HISHL-32087

ABC 837

MCA 2137
UA-CA397G

UALA 353

ST 11378

Swan Song 558413
Phantom BPL10954
Atlantic SD-7308
Atco 36-107
Atlantic SD-1670
MCA 2133

APL 1-0846

SRM 1-500

PBY 404

MGM 4989
HISHL-32089

SD 18132

ST11316

NO MINIMUMS REQUIRED - ORDER ANY QUANTITY FROM OUR FIVE MILLION DOLLAR
INVENTORY « SAME DAY SERVICE + EXPORT ORDERS WELCOME + CALL—216-391-9250

SUPER BUYS

Disneyland Children's Prepack Featur-
ing 25 Classic Disney Favorites Three
(3) ditterent prepacks
$2.49 Retail

| your cosT 519 EA. (LP)

PLUS

Disneyland Prepacks (Book and
Record) Featuring 25 Ciassic Disney
Favorites. Two (2) Different Prepacks
$4 98 Retail

your cosT 31 %%ea

ALL$6.98 ALBUMS.......
ALL$7.98 ALBUMS ... $4.15EA
ALL $6 .98 TAPES $4 00EA
ALL $7.98 TAPES $4 45EA

BE SURE AND CHECK OUR 57c BOX LOT SPECIALS ON 45°S |

www.americanradiohistorv.com

Former IMS Executive

Suing Trade

SAN FRANCISCO—Former
head of the local Independent Music
Sales (IMS), Jack Solinger, is suing a
group of industry defendants for
$10.5 million in cumulative damages
for allegedly putting him out of the
distribution business here.

The federal district court suit al-
leges that A&M, Transamerica,
United Artists Corp., United Artists
Records, Eric-Mainland Distribut-
ing here, Musical Isle of America,
Record Merchandising Co., Los An-
geles, and Jerry Moss and Bob Fead
of A&M Records and Sid Talmadge
of Record Merchandising conspired
to thwart his indie distributorship
buyout in [973. At that time,
Solinger, who was chief operating
officer of the record/tape distribu-
torship since early 1967, was prepar-
ing to buy out Zenith Radio, Chi-
cago, which owned the local firm.
Solinger alleges that Motown and
A&M pulled out to go to Eric-Main-
land, torpedoing his effort to main-
tain the firm.

Solinger’s complaint brings up
Transamerica’s acquisitions, noting
that the parent company owns both
UA and Eric-Mainland. “forcing

Firms

v
manufacturers to distribute prod-
ucts through a company owned by
the parent company of one or more
of its competitors.”

1t further alleges that the conspir-
acy solicited Solinger to agree to
strict trade territory allocation; and
caused A&M and Motown to boy-
cott IMS when it would not agree to

(Continued on page 53}

Patent To David’s
Composing System

NEW YORK-—Songwriter Mack
David has been granted a patent for
an electronic system that may be
used to “compose” songs from
stored lyric and tune fragments. Re-
corded lyric phrases and melody
units, keyed according to meter and
time duration, may be selected and
combined by the operator to con-
struct finished songs, according to
the patent description.

David, a writer of some 1,000
songs, among them ‘‘La Vie En
Rose™” and many other hits, may not
need his invention. But he plans to
make it available commercially for
others less creatively endowed.

Supreme Court Hears Plea

® Continued from page |

ance,” and so not subject to licens-
ing.

If let stand, the ruling would af-
fect not only more than 5,000 multi-
speaker type locations licensed by
ASCAP—but also its licensee Mu-
zak—which wires music into some
75,000 locations.

Muzak has challenged licensor
ASCAP’s $2.1 million year fee in
court—but it sides with the $70 mil-
lion a year licensing association
against letting locations play radio
music over speakers for free. Aiken
food chain attorneys say total loss of
free and Muzak location fees would
come to only 3.5 percent of ASCAP
annual revenues.

The courtroom riposte began
early in the opening argument of
ASCAP’s New York attorney Simon
Rifkind, who based his defense on
the famous 1931 Jewell-LaSalle de-
cision. The Supreme Court then
held that piping radio music
through multiple speakers in a hotel
was “performance for profit,” and
required licensing.

Rifkind argued that the Third
Circuit U.S. Appeals Court had un-
warrantedly, and after 40 years of
acceptance of Jewell-LaSalle, tied
the present case in with recent high
court decisions on cable TV (For-
tnightly and Teleprompter). These
have held that cable TV extends au-
dience by pickup of TV program-
ming, but does not “perform,” and
so is not liable for copyright fees.
Rifkind said the decisions concern
entirely separate matters.

He argued that copyright law re-
quires that any method of providing
music commerically, for entertain-
ing customers, is a “public perform-
ance for profit,” whether it is by a
live orchestra, Muzak, or the multi-
speaker radio set hookup by an Ai-
ken fast-food restaurant.

But Chief Justice Warren Burger
saw a difference. He pointed out that
the radio station’s ad rate is based on
audience coverage, so it gets larger
income when it reaches commercial
outlets like restaurants and offices.
ASCAP broadcast license fees are a
percentage of station earnings.

Rifkind objected to this as the
“implied license” theory. Radio sta-
tions are barred in ASCAP contracts

from any further licensing of the
music. <

Anotherchallenge came from Jus-
tice Potter Stewart, who brought up
the example of a small barbershop
with a radio turned on by the
propietor for his own use. “Where
does ASCAP draw the line?” he
asked.

Rifkind said ASCAP had never
charged for radio play of music in
small mom and pop stores. “We
don’t draw any line,” he said.

“But you do,” Justice Stewart in-
sisted. “Each is a performance.”

Rifkind countered, “But one is not
for business purposes.” He argued
that it was commercial use for profit,
when Aiken bought and installed ra-
dio and speakers. The music enter-
tained the customers—even though
Aiken claimed to have originally in-
stalled the hookup to lift employee
morale.

Opposing Washington attorney
Harold D. Cohen was delighted with
Justice Stewart’s approach. “The
Justice has put his finger right on the
point,” he said. The Aiken attorney
made good use of the economic cli-
mate of the times by continually em-
phasizing the smallness and lack of
sophistication of the restaurant or
shop as against big hotels with fancy
equipment piping music to hun-
dreds of rooms.

Attorney Cohen was also happy at
a number of questions going to the
“control” issue. ASCAP holds that
the Aiken proprietor had control by
“choosing” a certain station for its
music.

But the Chief Justice pointed
out—as did others—that the radio
program was unedited, with news
and weather. He suggested that if
certain music had been selected,
taped off and then played on an in-
strument in the store, that would be
an infringement. Both attorneys
agreed that it certainly would be.

On the relevance of the Cable TV
decisions, ASCAP attorney Rifkind
wants the high court to let Jewell-
LaSalle stand, and if there is to be a
change in copyright approach due to
new technologies of transmission—
let Congress legislate it.

But Aiken’s attorney argued that
the court should correct a former
misinterpretation of the copyright
law, and not wait for Congress to do
1t.
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“Feelings”

3-10144

The song for1975 is
the song forAndy.

“Feelings” is the song that’s
a #1 international smash.
It could be the most recorded
song of the year, and
Andy Williams has the
definitive version.

“Feelings” and Andy Williams.
Made for each other.

On Columbia Records «

il amaiiie anradiehistorv caim

Produced by Jack Gold
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General News

JVC Quadracenters Boosting Coencept

® Continued from page |

a concept—not “which system i
best.”

Being set up by Bob Walker, JVC
hi fi merchandising manager. the
Quadracenters are being franchised
in key markets over the next few
months. Vital criterta are good 4-
channel demonstration facilities and
knowledgeable salespeople.

The move is part of JVC’s recogni-
tion of the fact that 80 percent of the
hi fi business is done by 20 percent
of all dealers. With the end of fair
trade near, the firm will be working
closely with its best dealers, staying
primarily with audio/hi fi locations.

First franchise agreements were
signed with three-store Cartridge
City, Kirksville, Mo.: Mission Elec-
tronics, Los Angeles: Audiocraft,

esign, art, type, color
separations, printing,
fabrication. Let us work
for you — find out what
quality, reliability &
service mean.

Lee - Myles Associate’s inc.

160 East 56th Street, Dept. A1

QYC, NY 10022 Tel: 758-3232J/

Supplying the graphic needs of the record industry for 20 years.

Cleveland. and Palmer Stereo. To-
ledo. Initial outlets in the metro
N.Y.—N.. area, opening this week,
are Classic Electronics on Wall
Street, and Newark’s Electronic
City.

Although JVC is one of the prize
movers (and co-developers) of the
CD-4 discrete quadraphonic system,
Walker emphasizes that matrix gets
just as much attention in his inten-
sive sales briefings.

“We need matrix and CD-4 side-
by-side to do the job in quadra-
phonic,” he notes. “The consumer is
confused enough without having to
worry about a particular system, and
most manufacturers are incorporat-
ing both matrix and discrete modes
in their receivers now.”

Among incentives for dealers to
display the full range of JVC’s quad-
raphonic product line—receivers,
demodulators, turntables—are use of
a JVC MM-4 4-channel memo-
ryscope in the demo area, Q" incen-
tives to salespersons, an extensive
national Quadracenter promotion,
and free enrollment in the new RCA
Quadraphonic Record & Tape Club
(Billboard, Feb. 15) to purchasers of
any JVC quadraphonic component.

To help promote the Quad-
racenter concept, JVC will run one
of the first 3-dimensional hi fi ads in
the industry in the July issue of Na-
tional Lampoon, viewed through
special punch-out 3-D goggles. Ad
will include a toll-free 800 number
to call for the nearest Quadracenter
or JVC dealer. Dealers also will get
special point-of-purchase material,
an official Quadracenter plaque and
CD-4 demo sampler disks.

Lowest Prices For Records & Tapes
NEW WORLD-WIDE TELEX NUMBER 125614

RCA 644
Tratfic, Heavy Traffic, UA 421

van McCoy, Disco Baby, Avco 69006
Rufus, Rufusized, ABC 837

Steely Dan, Katy Lied, ABC 846

20th Century, 466
Bohannon, Insides Out, Dakar 76916

Ace, Five A Side, Anchor 2001
Al Green Greatest Hits, Hi 32089
B. T. Express, Do it, Scepter 5117

James Brown, Sex Machine, Polydor 6042
Disc-O-Tex and his Sex-O-Lettes, Cheisea 505
The Main Ingredient, Rolling Down a Mountainside,

Loleatta Holloway, Cry to Me, Aware 2008

Stanley Turrentine, In the Pocket, Fantasy 9478

The Headhunters, Survival of the Fittest, Arista, 4038
Smokey Robinson, A Quiet storm, Tamla 337

Suzi Quatro Your Mama Won't Like Me, Arista 4035
Leon Russell, Will O’ the Wisp, MCA 2138
Supertramp, Crime of the Century, A&M 3647

The Dramatics, The Dramatic Jackpot, ABC 867
Frankie Valli, Close-up, Private Stock 2000

Donald Byrd, Stepping into Tomorrow, Bluenote 368
Nazareth, Hair of the Dog, A & M 4511

Barry White, Just Another Way to Say | love You,

The Stylistics, The Best of the Stylistics, Avco 69005
Rick Wakeman, Myths and Legends A & M 4515
Grover Washington. Jr.. Mister Magic, Kudu 20

Commodores, Caught in the Act, Motown 820
Temptations, A Song for You, Gordy 969

Chuck Magioni, Chase the Clouds Away, A & M 4518
Johnny Bristol, Feeling the Magic, MGM 4983
Blackbyrds, Flying Start, Fantasy 9472

8339

100 Lot

3349

Box Lot
(25)

3359

Each

Call Or Wire Us For Quantity Prices
Order Any Quantity From $1 Million Inventory

All $7.98 List 8 Track & Cassette . . . $4.49 (10 Lof) . . . $4.59 Each

CALL US FOR 59C BOX-LOT SPECIALS

All 45 RPM’s 63¢ Each, Box-Lots (25 PER BOX)
Largest Selection of 45's

Shipped Same Day Air Express
Specialists in Rock, Soul, Jazz, Pop, etc

ALL ORDERS C.0.D.—SHIPPED F.O.B. NEW YORK

RECORD SHACK CORP.

2132 Second Ave., New York, N.Y. 10029
In U.S.A. Call (212) 369-8600
NEW WORLD-WIDE TELEX NUMBER 125614

At Classic Electronics in Manhat-
tan, more than 60 percent of the hi fi
business is now quadraphonic, ac-
cording to the firm’s Gary Cantor,
due mainly to a new sound room
that Walker terms among the best
he’s seen. A Switchcraft unit enables
salesmen to shift between up to 24
receivers, 24 tape decks or turntables,
and 24 pairs of speakers. Primarily
quadraphonic lines are JVC, Ma-
rantz, Sherwood and Fisher.

The Electronic City Quadracenter
opening in Newark is to kick off with
a weekend (2-3) consumer seminar,
following an intensive sales training
session by Walker.

Walker will be kept busy setting
up the new Quadracenters, but sees
the JVC move as another vital step
in getting the most important dealers
in the business to sell the overall
concept of quadraphonic.

3 TV Variety
Shows Axed By
NBC And ABC

NEW YORK-—As anticipated,
three TV musical/variety series got
their official pink slips last week,
and the two survivors—CBS’ “Cher”
and “Tony Orlando & Dawn”—-were
expected to get the word on a *75-’76
season renewal by Monday (28).

Canceled by NBC were The
Smothers Brothers and Mac Davis,
although the latter had a shot at the
final hour open, finally losing out to
“Petrocelli.” This leaves the network
without a variety hour for the new
season. Decision on a possible sum-
mer tryout series hosted by Gladys
Knight & The Pips was expected this
week.

At ABC, “In Concert” officially
lost its 11:30 Friday night slot with
the final show featuring Alice
Cooper (25). Bob Shanks, ABC vice
president, late-night programming,
hopes to keep “In Concert™ alive on
an unscheduled basis four to five
times a year with pop/rock super-
stars.

ABC is committed to at least two
summer shows taped by MGM’s Jim
Stafford in England, with the possi-
bility of up to four additional pro-
grams.

London All-Out In
Promoting ZZ Top

NEW YORK-London Records
has launched an extensive advertis-
ing campaign in support of the new
ZZ Top album, “Fandango.” This is
the blues-rock trio’s first record in
more than one year and it features
the group in a live and studio setting.

Ads have been placed on posters
in New York subway stops near key
retail outlets and schools. Massive
time buys in Houston, Dallas, Aus-
tin, Galveston, Port Arthur, Atlanta,
New York, Los Angeles, San Fran-
cisco, Chicago and others will aug-
ment an ad campaign aimed at col-
leges in New York, New Jersey,
Dallas, Houston, Oklahoma, New
Orleans, Georgia and Louisiana.

N.J. Antipiracy
® Continued from page 3

word “high.”” Under New Jersey law,
high misdemeanor offenders face a
$2,000 fine and/or seven years in
jail, at maximum.

The bill now returns to the Assem-
bly for concurrence. State legislators
and industry officials hailed the
bill’s passage as a highly significant
development in deterring piracy in
the state, which is said to be one of
the largest dealing in unauthorized
duplication.
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Columbia Hecords photo

AEROSMITH GOLD—Following SRO Boston Garden concert for Aerosmith,
Columbia held reception at which group got first gold disks for its second LP,
"'Get Your Wings.” From left are Brad Whitford, guitars; Max Ann, WBCN-
FM; David Krebs, Leber-Krebs Mgmt.; Steven Tyler, lead vocals; Ed Hunes,
Col local promo manager; Joe Kramer, drums; Tom Hamilton, bass; Joe
Perry, guitars; Al Perry, WBCN-FM; Sal Ingeme, Col regional promo mgr.

Racker Fears Recession

® Continued from puge 3

greater sophistication to marketing
procedures.

Expansion is surely an ABC aim,
but only if the added volume can
turn a profit, Mallardi qualifies,
much of his attention these days is
given to improving efficiency, tight-
ening methods of inventory control
and seeking to achieve greater per-
sonnel productivity. Thatis one road
to improved earnings.

With chain merchandisers gener-
ally taking a harder look at inven-
tory levels and, in some cases closing
down marginal operations, racker
expansion in the near future will
come largely from weaning accounts
away from competitors.

Mallardi views this as an impos-
ing challenge. “Unlike a record la-
bel, we can’t compete on hits. All of
us are selling the same product. It’s
up to us to demonstrate that we can
provide better service and at a better
price.”

The competitive issue is sharp-
ened by personal loyalties built up
over the years between user and es-
tablished supplier. These ties are not
easily broken, he realizes, and will
give way only when the ability to of-
fer superior service is proven.

Updating computer capability is
currently a priority effort at ABC.
Mallardi points out that $500.000
has been budgeted for this purpose
in 1975, and he looks to this stepup
to provide signal improvements in
inventory control. Keyed to comput-
erization is a parallel stepup in tick-
eting programs, with the target to
ticket merchandise in most stores
buying at billing levels of $25,000 or
more.

Coded tickets detached from sold
albums and fed back through com-
puters provide the necessary input to
refine stocking guidelines. It also
helps keep close tabs on store turn-
over frequency. A four-and-a-half
annual turnover is considered good
for most locations, says Mallardi,
but the rate varies depending on the
depth of catalog stocked. If the latter

category is heavy as compared to
current albums, the rate slows.

Increased computerization should
also help slow the returns rate, Mal-
lardi anticipates. But this is an ende-
mic problem in the industry, and he
doesn’t see it as one that will yield
substantially to even the best control
efforts in the near future. Returns
were extremely heavy the first few
months of the year as chains sought
to reduce inventories to improve
year-end financial statements.

Hand in hand with developing
computerization will come a “na-
tional overview on product pur-
chase,” says Mallardi. While each of
ABC’s 10 warehouse centers will
continue to excerise considerable in-
dependence in regional buying,
home office involvement is expected
to lead to economies.

Any economies that can be passed
on to users as lower prices will hone
ABC’s competitive edge in reaching
for new business, Mallardi is con-
vinced. The entire area of proper
pricing and a continuing analysis of
contributing factors is high on his
priority list.

With ABC’s own retail wing also
under Mallardi’s authority, he is on
occasion uncomfortably aware of
the marketplace friction that has de-
veloped between racked outlets and
retail chains. If free-standing stores
continue to sell at lower prices he
fears that many mass merchandisers
may lose interest in their record de-
partments. It’s a marketing dilemma
whose answer may clude Mallardi at
the moment, but he’s working on it.

Mal'ardi came to ABC Record
and Tape Sales last May when Lou
Lavinthal was elevated to the corpo-
ration’s board chairmanship.
Brought in from the parent com-
pany's TV division, Mallardi is a
long-time specialist in finance and
planning. Without specific prior
record experience. he doesn’t feel
bound by industry conventions or
under any restraint to limit his scrut-
iny of traditional ways of doing
business.

GUSTOM RECORD PRESSING

QCA HAS IT ALL UNDER ONE ROOF
24 TRACK RECORDING STUDIO
MASTERING AND PLATING

7" & 12” AUTOMATIC PRESSING

COLOR SEPARATIONS

PRINTING & FABRICATING

QUEEN CITY ALBUM iInc.

2832 Spring Growe Awe., Cincinnati, Ohko 45225

Phone 513 - 681 - B400
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GEORGE DUKE - THE AURA WILL PREVAIL Tle

STERFL ME 291D

EXCLUSIVELY ON BASF/MPS RECORDS, AVAILABLE ON 8 TRACK AND CASSETTE

BASF SYSTEMS Crosby Drive, Bedford, Mass. 01730
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Billboard

Playlist Top AddOns @

Sing

les Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

DOOBIE BROTHERS—Take Me In Your Arms (W.B.)

LINDA RONSTADT-When Wili t Be Loved (Capitol)
AMERICA-Sister Golden Hair (W.B.)

D-Discoteque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnet.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regionaland National levels.

Pacific Southwest Region

MAY 3, 1975, BILLBOARD

® TOP ADD ONS:

LINDA RONSTADT-When Will | Be Loved
{Capitol)

AMERICA—Sister Golden Hair (W B)

DOOBIE BROTHERS—Take Me In Your Arms
wWB)

* PRIME MOVERS:

FREDDIE FENDER—-Before The Next Teardrop
Falls {ABC/Dot)

AMERICA—Sister Golden Haw (WB)

EARTH, WIND & FIRE-Shining Star (Columbia}

BREAKOQUTS:

MICHAEL MURPHEY-wildfire (Epic)

GRAND FUNK-Bad Time (Capilof)

LINDA RONSTADT—When Will | Be Loved
(Capitol)

KHJ-Los Angeles

o AMERICA-Sister Golden Hair (W.B.)

o LINDA RONSTADT—-When Will { Be
Loved (Capitol)

* LEO SAYER-Long Tall Glasses (W.B.)

156
* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 18-10

K100 (KIQQ-FM)—Los Angeles

® GRAND FUNK-Bad Time (Capitol)

o LINDA RONSTADT—When Will | Be
Loved (Capitol)

* THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) EX-19

* DAVID BOWIE-Young Americans
(RCA) 24-18

KKDJ-FM—Los Angeles

e LOBO—Don't Tell Me Goodnight (Big
Tree)
o MICHAEL MURPHEY-Wildfire (Epic)
* EARTH, WIND & FIRE—Shining Star
(Columbia) 20-7
* LEQ SAYER-Long Tall Glasses (W.B.)
17-6
KFXM—San Bernardino
® OHIO PLAYERS-I Want To Be Free
(Mercury)
® JESSICOLTER-I'm Not Lisa (Capitol)
* GRAND FUNK—Bad Time (Capitol) 27-
16
* DAVID BOWIE-Young Americans
(RCA) 23-15
KAFY—Bakersfield
o GORDON LIGHTFOOT—Rainy Day
People (Reprise)

L ]
* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 26-13
* AMERICA-Sister Golden Hair (W.B.)
29-21
KCBQ—San Diego
o JOHN DENVER-Thank God I'm A
Country Boy (RCA)
o NEIL  SEDAKA-The
(Rocket)
* FREDDIE FENDER-Before The Next
Teardrop Falls (ABC/Dot) 24-11
* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 18-10
KENO—Las Vegas
© BOOMER CASTLEMAN-Judy
(Mums)
o DOOBIE BROTHERS—Take Me In Your
Arms (WB.)

Immigrant

Mae

* FREDDIE FENDER-Before The Next
Teardrop Falls (ABC/Dot) 23-12
* AMERICA—Sister Golden Hair (W.B.)
28-18
KBBC—Phoenix

® ROGER WHITTAKER-Last Farewell
(RCA)
® ELECTRIC LIGHT ORCHESTRA—Boy
Blue (U.A)
* gnzlczl(i)AEL MURPHEY-Wildfire (Epic)
* Il\ngRICA—Sister Golden Hair (W.B.)
-6

KUPD—Phoenix

® DOOBIE BROTHERS ~Take Me In Your
Arms (W.B.)
o TENC.C.—1'm Not In Love (Mercury)
* BLACKBYRDS—Walking In Rhythm
(Fantasy) 28-18
* AMERICA-Sister Golden Hair (W.B.)
19-14
KQEC—Albuquerque
o MICHAEL MURPHEY—Wildfire (Epic)
o LED ZEPPELIN-Trampled Underfoot
(Swan Song)
* %RPENTERS—OnIy Yesterday (A&M)
-11
* EARTH, WIND & FIRE—Shining Star
(Columbia) 16-9

Pacific Northwest Region

® TOP ADD ONS:

BOOMER CASTLEMAN-Judy Mae (Mums)
DOOBIE BROTHERS—Take Me In Your Arms
(WB)

LINDA RONSTADT-When Will | Be toved
(Capitel)

* PRIME MOVERS:

EARTH, WIND & FIRE-Shining Star (Columbia)
MICHAEL MURPHY-wildfire (Epic)
CARPENTERS—0nly Yesterday (A&M)

BREAKOUTS

BOOMER CASTLEMAN-)Judy Mae (Mums)
MICHAEL MURPHEY—Wildfire (Epic)
AMERICA-Sister Golden Hair (W B.)

KFRC—San Francisco

o TANYATUCKER-Lizzie And The Rain-
man (MCA)

® MICHAEL MURPHEY-Wildfire (Epic)

* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) HB-19

* CARPENTERS—Only Yesterday (A&M)
22-17

KYA—San Francisco

o LINDA RONSTADT—-When Will | Be
Loved (Capitol)

o AMERICA-Sister Golden Hair (W.B.)

* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 17-10

* EARTH, WIND & FIRE-Shining Star
(Columbia) $-6

K101-FM—San Francisco

® GRAND FUNK-Bad Time (Capitol)

o BOOMER CASTLEMAN-Judy Mae
(Mums)

* MICHAEL MURPHEY-Wildfire (Epic)
HB-15

* NEIL  SEDAKA-The
(Rocket) 17-14

KSJO-San Jose

o NEIL  SEDAKA-The
(Rocket)

o DOOBIE BROTHERS —Take Me In Your
Arms (W.B.)

* EARTH, WIND & FIRE-Shining Star
(Columbia) 15-8

* B.J. THOMAS—Hey Won't You Play
(ABC) 5-3

KLIV-San Jose

o CARPENTERS—Only Yesterday (A&M)

o BARRY MANILOW-It's A Miracle
(Arista)

* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 16-9

* EARTH, WIND & FIRE-Shiring Star
(Columbia) 15-8

Immigrant

Immigrant

Based on station playlists through Thursday (4/24/75)

EARTH, WIND & FIRE—Shining Star (Columbia)

MICHAEL MURPHY—Wildfire (Epic)
CARPENTERS—-0Only Yesterday (A&M)

KJOY—Stockton, Calif.

KCPX—Salt Lake City

MICHAEL MURPHY-Wildfire (Epic)
LINDA RONSTADT-When Will | Be Loved (Capitol)
AMERICA-Sister Golden Hair (W.B.)

KELP—EI Paso

® NONE

o .
* OHIO PLAYERS-| Want To Be Free
(Mercury) 30-21
* CARPENTERS—Only Yesterday (A&M)
29-20
KNDE-Sacramento
@ JESSICOLTER-I'm Not Lisa (Capitol)
o BOOMER CASTLEMAN-Judy Mae
(Mums)
* CARPENTERS—-Only Yesterday (A&M)
21-9
* EARTH, WIND & FIRE-Shining Star
(Columbia) 20-10
KJR—Seattle
o BOOMER CASTLEMAN-Judy
(Mums)
o CHICAGO-0Id Days (Columbia)
* MICHAEL MURPHEY-Wildfire (Epic)
HB-12
* CARPENTERS-Only Yesterday (A&M)
15-10
KING—Seattle
® LOGGINS & MESSINA-Growin' (Co-
lumbia)

Mae

[ ]

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 18-8

* B.J. THOMAS—Hey Won't You Play
(ABC) 6-3

KJRB-Spokane o

® THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M)

o BOOMER CASTLEMAN-Judy
(Mums)

* MICHAEL MURPHEY—Wildfire (Epic)
29-20

* EARTH, WIND & FIRE-Shining Star
(Columbia) 22-14
KTAC—Tacoma

® ELVIS PRESLEY—Trouble (RCA)
o SHINOOK-It'll Be Me (Claridge)
* BEACH BOYS-—Sail On Sailor (Re-
prise/Brother) 20-12
* GRAND FUNK-Bad Time (Capitol) 21-
15
KGW—Portland
© AVERAGE WHITE BAND—Cut The Cake
(Atlantic)
© LINDA RONSTADT-When Will | Be
Loved (Capitol)
* TONY ORLANDO & DOWN—He Don't
Love You (Elektra) 9-3
* JOHN DENVER— Thank God I'm A
Country Boy (RCA) 10-4
KISN—Portland

© AVERAGE WHITE BAND—Cut The Cake
(Atlantic)

o LOGGINS & MESSINA-Growin' (Co-
lumbia)

* EVIE SANDS-You Brought The
Woman Out In Me (Capitol) 15-9

* EARTH, WIND & FIRE-Shining Star
(Columbia) EX-18

KTLK—Denver

® BOOMER CASTLEMAN-Judy
(Mums)

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

* BLACKBYRDS—-Walking In Rhythm
(Fantasy) 27-17

* AMERICA-Sister Golden Hair (W.B.)
34-29

KIMN—-Denver

o NEIL  SEDAKA-The
(Rocket)

© BOOMER CASTLEMAN-Judy
(Mums)

* AMERICA-Sister Golden Hair (W.B.)
34-20

* PgRE PRAIRIE LEAGUE-Amie (RCA)
20-12

KKAM—Pueblo, Colo.

© BOOMER CASTLEMAN-Judy
(Mums)

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

* BLACKBYRDS—Walking In Rhythm
(Fantasy) 26-19

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 13-9

KYSN-—Colorado Springs

Mae

Mae

Immigrant

Mae

Mae

® ALICE COOPER—Only Woman (Atlan-

ic)
o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
* EARTH, WIND & FIRE-Shining Star
(Columbia) 32-26
* QUEEN—Killer Queen (Elektra) 28-21
KRSP-Salt Lake City

o SUPERTRAMP—-Bloody Well Right
(A&M)

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

* PILOT—-Magic (EMT) 27-17
* AMERICA-Sister Golden Hair (W.B.)
22-14

Southwest Region

® TOP ADD ONS:

DOOBIE BROTHERS—Take Me In Your Arms
(WB)

GRAND FUNK-Bad Time (Capitol)
ORLEANS—Let There Be Music {Asylum)

* PRIME MOVERS:

CARPENTERS-Only Yesterday (A&M}
EARTH, WIND & FIRE-Shining Star (Columbia)
CHICAGG-01d Days (Columbia)

BREAKOUTS

CHICAGO -01d Days (Columbia}
ALICE COOPER-Only Women (Atlantic)
NEIL SEDAKA—The Immigiant (Racket)

KILT—Houston
o PILOT-Magic (EMI)
o GORDON LIGHTFOOT—Rainy Day
People (Reprise)
* CHICAGO—-0Id Days (Columbia) 37-

25
* JESSI COLTER—-I'm Not Lisa (Capitol)
35.26
KRBE-FM—Houston
® GRAND FUNK—Bad Time (Capitol)
o ALICE COOPER—Only Woman (Atlan-
tic)
* EARTH, WIND & FIRE—Shining Star
(Columbia) 21-14 ~
* JOHN DENVER—-Thank God I'm A Coun-
try Boy (RCA) 12-6
KLIF—Dallas
® JOHN DENVER-Thank God I'm A
Country Boy (RCA)

L ]
* BENNY BELL—Shaving Cream (Van-
guard) 23-15
* CGRPENTERS—OnIy Yesterday (A&M)
10-5
KNUS-FM—Dallas
o LINDA RONSTADT—When Will | Be
Loved (Capitol)
® BLACKBYRDS-Walking In Rhythm
(Fantasy)
* OHIO PLAYERS—I| Want To Be Free
(Mercury) 17-9
D BARRY WHITE—What Am | Gonna Do
With You (20th Century) 10-3
KFJZ—Ft. Worth

® ALICE COOPER—Only Woman (Atlan-
tic)
o DOOBIE BROTHERS ~Take Me In Your
Arms (W.B.)
* BEACH BOYS—Sail On Sailor (Re-
prise/Brother) 33-21
* CHICAGO-01d Days (Columbia) 26-
16
KXOL—Ft. Worth o
o GRAND FUNK—-Bad Time (Capitol)
o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
* LEQ SAYER—Long Tall Glasses (W.B.)
25-17
* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 24-19
KONO-San Antonio

© THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M)

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

* MICHAEL MURPHEY -Wildfire (Epic)
30-23

* CARPENTERS-Only Yesterday (A&M)
7-3

o TANYATUCKER—-Lizzie And The Rain-
man (MCA)

o DOOBIE BROTHERS —Take Me In Your
Arms (W.B)

* B.). THOMAS—-Hey Won't You Play
(ABC) 7-1

* LEQ SAYER-Long Tall Glasses (W.B.)
5-2

WWwW.americanradiohistorv.com

o CHICAGO-0ld Days (Columbia)
L ]

* TONY ORLANDO & DAWN-He Don't
Love You (Elektra) 16-7
* EARTH, WIND & FIRE-Shining Star
(Columbia) 14-9
XEROK-EI Paso
o THE CAPTAIN AND TENNIVLLE—Love
Will Keep Us Together (A&M)
o CHICAGO-0ld Days (Columbia)
* CARPENTERS—Only Yesterday (A&M)
18-11
* EARTH, WIND & FIRE-Shining Star
(Columbia) 15-10
KAKC—Tulsa

o AMERICA-Sister Golden Hair (W.B.)

L ]
* MICHAEL MURPHEY-Wildfire (Epic)
25-17
* EARTH, WIND & FIRE-Shining Star
(Columbia) 23-16
KELI-Tulsa

o LINDA RONSTADT-When Will | Be
Loved (Capitol)
o CHICAGO-0Id Days (Columbia)
* CARPENTERS—Only Yesterday (A&M)
20-14
* AMERICA-Sister Golden Hair (W.B.)
30-25
WKY—0Oklahoma City
o KRAFTWERK—Autobahn (Vertigo)
o NEIL SEDAKA-The Immigrant (Ro-
cket)
* CARPENTERS—Only Yesterday (A&M)
22-7
* PAUL ANKA—| Don't Like To Sleep
Alone (UA.) 23-12
KOMA-Okiahoma City

o THE CAPTAIN AND TENNILLE-Love
Will Keep Us Together (A&M)

® GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddah)

* LINDA RONSTADT-When Will | Be
Loved (Capitol) 21-14

* ALICE COOPER-Only Woman (Atlan-
tic) 26-20

WTIX—New Orleans

o GRAND FUNK—Bad Time (Capitol)

© ORLEANS-Let There Be Music (Asy-
lum)

* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 10-4

* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 9-3

KEEL—Shreveport

® NORTHERN
(Glacier)

© ORLEANS-Let There Be Music (Asy-
lum)

* NEIL  SEDAKA-The
(Rocket) 19-9

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 13.7

Midwest Region

® TOP ADD ONS:

LIGHTS—Minnesota

Immigrant

LINDA RONSTADT-When Will | Be Loved
(Capitol)

GRAND FUNK-Bad Time (Capitol)
CARPENTERS—-Only Yesterday (A&M)

* PRIME MOVERS:

JOHN DENVER-Thank God I'm A Country Boy
(RCA)

QUEEN-Killer Queen (Elektra)

ALICE COOPER—Only Woman (Atlantic)

BREAKOQOUTS:

GRAND FUNK-Bad Time (Capitof)

EARTH, WIND & FIRE-Shining Star (Columbia)
LINDA RONSTADT—When Will | Be Loved
(Capitol}

WLS—Chicago
o KRAFTWERK—Autobahn (Vertigo)
® GRAND FUNK-Bad Time (Capitol)
+* LEQ SAYER—Long Tall Glasses (W.B.)
29-14
* QUEEN-Killer Queen (Elektra) 36-21
WCFL—Chicago
® CARPENTERS—Only Yesterday (A&M)
® JOHN DENVER-Thank God I'm A
Country Boy (RCA)

* QUEEN-Killer Queen (Elektra) 38-26
* BARRY MANILOW-It's A Miracle
(Arista) 20-12
WOKY—Milwaukee
© MANILLE MACHINE—Take My Hand
(Roulette)

[ ]
* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 29-18
* B.J. THOMAS—-Hey Won't You Play
(ABC) 7-2
WZUU-Milwaukee
o BARRY MANILOW-It's A Miracle
(Arista)
® CARLY SIMON-Attitude
(Elektra)
* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 24-6
* (I:EICAGO-OId Days (Columbia) 21-
WIFE-Indianapolis

o LINDA RONSTADT-When Will | Be
Loved (Capitol)

© GRAND FUNK-Bad Time (Capitol)

* AMERICA-Sister Golden Hair (W.B.)
21-17

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 28-15

WIRL—Peoria, Il.

© THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)
o GORDON LIGHTFOOT—Rainy Day
People (Reprise)
* ACE—How Long (Anchor) 18-8
* ALICE COOPER—Only Woman (Atlan-
tic) 25-20
WDGY—Minneapolis
o CARPENTERS—Only Yesterday (A&M)
o EARTH, WIND & FIRE-Shining Star
(Columbia)
* NO CHANGE IN POSITIONS
*
KDWB—Minneapolis

© BOOMER CASTLEMAN-Judy
(Mums)

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

* EARTH, WIND & FIRE-Shining Star
(Columbia) 25-17

* BARRY MANILOW-It's A Miracle
(Arista) 23-16

KOIL—Omaha

® LINDA RONSTADT—When Will | Be
Loved (Capitol)

o DAVID BOWIE—Young Americans
(RCA)

* ROGER WHITTAKER-Last Farewell
(RCA) 28-14

* AMERICA-Sister Golden Hair (W.B.)
29-19

KIOA—Des Moines

o ROGER WHITTAKER—Last Farewell
(RCA)

o EARTH, WIND & FIRE-Shining Star
(Columbia)

* PAUL ANKA-I Don't Like To Sleep
Alone (U.A) 25-14

* ALICE COOPER—-Only Woman (Atlan-
tic) 27-17

KKLS—Rapid City, S.D.

Dancing

Mae

© BOOMER CASTLEMAN-Judy Mae
(Mums)
® STYX-You Need Love (Wooden
Nickel)

* ALICE COOPER—Only Woman (Atlan-
tic) 23-14

* hEnXICHlAEL MURPHEY -Wildfire (Epic)

-2
KQWB—Fargo, N.D.

o MELISSA  MANCHESTER-Midnight
Blue (Arista)

o SHA NA NA-Just Like Romeo & Juliet
(Kama Sutra)

* MICHAEL MURPHEY-Wildfire (Epic)
16-9

* PILOT—-Magic (EMI) 25-20
KXOK-St. Louis
o CHICAGO-0ld Days (Columbia)
o LINDA RONSTADT-When Will | Be
Loved (Capitol)
D HERBIE MANN—Hijack (Atlantic) 29-

20 (Continued on page ]8)l

<Copyright 1975 Billboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means, electronic,
mechanical, photocopying, record-
ing, or otherwise, without the prior
written permission of the publisher.
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O © 1975 Atlantic Recording Corp.
A Warner Communications Company

THE SUPER
SOUL MUSICAL

""WONDERFUL S
WIZARD OF 0Z"* -

SD 18137 Produced by Jerry Wexler

Best Musical
Best Score—Charlie Smalls
Best Supporting Actor In A Musical —Ted Ross
Best Supporting Actress In A Musical — Dee Dee Bridgewater
Best Director Of A Musical —Geoffrey Holder
Best Costume Designer —Geoffrey Holder
Best Choreographer —George Faison

CONGRATULATIONS!

From Atlantic Records and Fox Fantare Music Inc.

a substdiary of Twentieth 2entury-Fox Film Corp

WwWwWw.americanradiohistorv.com
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MAY 3, 1975, BILLBOARD

Billboard Sing

les Radio Action

Based on station playlists through Thursday (4/24/75)

Playfist Top Add Ons
Playlist Prime Movers *

e Continued from page 16

% TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 11-5
KSLQ-FM—St. Louis
o MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
o FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot)
% ACE-How Long (Anchor) 14-8
% JOE SIMON—Get Down (Spring) 10-7
WHB—Kansas City
o NONE
[
* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 16-7
% TONY ORLANDO & DAWN—-He Don't
Love You (Elektra) 9-3

KEWI-Topeka

® JOHNNY WAKELIN—Black Super-
man/Muhammad Ali {Pye)

© BOOMER CASTLEMAN-Judy Mae
(Mums)

* GSAND FUNK—Bad Time (Capitol) 43-
2

* PAUL ANKA—I| Don't Like To Sleep
Alone (UA.) 20-17

North Central Region

® TOP ADD ONS.

AMERICA-Sister Golden Hair (W.B)

GUESS WHO—Seem Like | Can't Live With You
(RCA)

AVERAGE WHITE BAND—Cut The Cake (Atlan
tic)

* PRIME MOVERS

ACE—How Long (Anchor)

CARPENTERS—Only Yesterday (A&M)

TONY ORLANDO & DAWN—He Don't Love You
(Elektra)

BREAKOUTS

AMERICA—Sister Golden Hair (W.B.)
KRAFTWERK—Autobahn (Vertigo)
MICHAEL MURPHEY-Wildfire (Epic)

CKLW—Detroit

o GUESSWHO-Seems Like | Can't With
You (RCA)

® AMERICA-Sister Golden Hair (W.B.)

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 29-21

* BARRY MANILOW-It's A Miracle
(Arista) 26-20

WGRD—Grand Rapids
o CHICAGO-01d Days (Columbia)

[ ]
* QUEEN—Killer Queen (Elektra) 18-11
* ACE—How Long (Anchor) 8-6
7-96 (WZZM-FM)—Grand Rapids
® THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)
o GRAND FUNK—Bad Time (Capitol)
* GORDON LIGHTFOOT—-Rainy Day
People (Reprise) 20-12
% KRAFTWERK —Autobahn (Vertigo) 25-
18
WTAC—Flint, Mich.
® JESSICOLTER—I'm Not Lisa(Capitol)
o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
* EARTH, WIND & FIRE-Shining Star
(Columbia) 16-12
* KRAFTWERK—Autobahn (Vertigo) 13-
11
WIXY—Cleveland

© AVERAGE WHITE BAND - Cut The Cake
(Atlantic)

® OHIO PLAYERS—| Want To Be Free
(Mercury)

* BLACKBYRDS-Walking In Rhythm
(Fantasy) 28-20

* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 12-5

WGCL—Cleveland

o ACE—How Long (Anchor)

® TODD RUNDGREN—Real Man (Bears-
ville)

% LOBO—Don't Tell Me Goodnight (Big
Tree) 11-5

* OZARK MOUNTAIN DAREDEVILS—
Jackie Blue (A&M) 17-12

13-Q (WKTQ)—Pittsburgh

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

o KRAFTWERK—Autobahn (Vertigo)

* ACE-How Long (Anchor) 29-17

* BAD COMPANY—Good Lovin' Gone
Bad (Swan Song) 30-20

KQV—Pittsburgh

WBBQ-Augusta

WMPS—Memphis

WPGC—Washington

WBBF—Rochester, N.Y.

o NO NEW LIST

®

*

*
WKBW-—Buftalo

® JOHN DENVER-Thank God I'm A
Country Boy (RCA)
L ]

* ACE—How Long (Anchor) 26-13
% LEQ SAYER-Long Tall Glasses (W.B.)
16-7
WSAI-Cincinnati
De DISCO TEX & THE SEX-O-LETTES-|
Wanna Dance Wit' Choo (Chelsea)
o BARRY MANILOW-It's A Miracle
(Arista)
* CHICAGO-0ld Days (Columbia) 30-
23

* SAMMY JOHNS —Chevy Van (GRC) 12-
6

WCOL—Columbus

® JESSICOLTER—I'm Not Lisa (Capitol)

® SHA NA NA-Just Like Romeo & luliet
(Kama Sutra)

* JOHNNY WAKELIN-Black Super-
man/Muhammad Ali (Pye) 35-23

* ROGER WHITTAKER—Last Farewell
(RCA) 40-29

WAKY —Louisville

® AMERICA-Sister Golden Hair (W.B.)

o MICHAEL MURPHEY-Wildfire (Epic)

% CARPENTERS-Only Yesterday (A&M)
29-14

% ACE—~How Long (Anchor) 24-12

WTUE-Dayton, Ohio

o CHICAGO-0ld Days (Columbia)

o SUPERTRAMP—Bloody Well Right
(A&M)

* LINDA RONSTADT-When Will | Be
Loved (Capitol) 36-27

* MICHAEL MURPHEY-Wildfire (Epic)

38-26
WBGN—Bowling Green, Ky.
© MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
o BOOMER CASTLEMAN-judy Mae
(Mums)
* EARTH, WIND & FIRE-Shining Star
(Columbia) 15-7
* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 8-1
WJET—Erie, Pa.
o NO NEW LIST

Southeast Region

® TOP ADD ONS:

DOOBIE BROTHERS—Take Me In Your Arms
WB)

AMERICA—Sister Golden Hair (W.B.)

THE CAPTAIN & TENNILLE—Love Will Keep Us
Together (A&M)

* PRIME MOVERS:

GRAND FUNK-Bad Time (Capitol)
MICHAEL MURPHY-Wildfire (Epic)
QUEEN—Killer Queen (Elektra)

BREAKOUTS:

DOOBIE BROTHERS—Take Me In Your Arms
WB)

MICHAEL MURPHEY-Wildfire (Epic)

LINDA RONSTADT—When Will | Be Loved
{Capitol)

WOXI—Atlanta
o AMERICA-Sister Golden Hair (W.B.)
o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
* MICHAEL MURPHEY —Wildfire (Epic)

28-16
* QUEEN—Killer Queen (Elektra) 30-21

WFOM—Atlanta
De HERBIE MANN—Hijack (Atlantic)
© DOOBIE BROTHERS —Take Me in Your
Arms (W.B.)
* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 17-11
* CARPENTERS—Only Yesterday (A&M)
23-18
193 (WZGC-FM)—Atlanta
® JOE SIMON—Get Down, Get Down
(Spring)
e BAD COMPANY—Good Lovin' Gone
Bad (Swan Song)
* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 82-14
* JESSI COLTER—I'm Not Lisa (Capitol)
18-9

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
o CAPTAIN & TENNILLE—Love Will Keep
Us Together (A&M)
* LED ZEPPELIN—Trampled Underfoot
(Swan Song) 35-25
* SUPERTRAMP—Bloody Welf
(A&M) 38-30
WSGN—Birmingham, Ala.
© DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
De DISCO TEX & THE SEX-O-LETTES-I
Wanna Dance Wit' Choo (Chelsea)
* ROGER WHITTAKER—Last Farewell
(RCA) 17-9
* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 18-10
WHHY—Montgomery, Ala.

o NO NEW LIST
°

Right

*

*
WTOB-Winston/Salem, N.C.

© DWIGHT TWILLEY BAND—I'm On Fire
(Shelter)

© MICHAEL MURPHEY-Wildfire (Epic)

* GRAND FUNK—Bad Time (Capitol) 22-

1

* GORDON LIGHTFOOT—-Rainy Day
People (Reprise) 24-18

WSGA—Savannah, Ga.

© THE CAPTAIN & TENNILLE~Love Will
Keep Us Together (A&M)

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

* AMERICA-Sister Golden Hair (W.B.)

25-19
* ALICE COOPER—Only Woman (Atlan-
tic) 20-14
WTMA—Charleston, S.C.
o SEALS & CROFTS—I'{l Play For You

(W.B.)

® DAVID BOWIE-Young Americans
(RCA)

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 27-15

* BARRY MANILOW-It's A Miracle
(Arista) 21-11

WKIX—Raleigh, N.C.

© DWIGHT TWILLEY BAND—I'm On Fire
(Shelter)

© DOOBIE BROTHERS—Take Me In Your
Arms (W.B)

% GRAND FUNK—Bad Time (Capitol) 23-
12

* MICHAEL MURPHEY-Wildfire (Epic)

17-9
WORD—Spartanburg, S.C.

® BARBARA MASON-Shackin' Up
(Buddah)

© TOBY KING—Rock & Roll It Will Stand

* CHARLIE DANIELS—Long Haired
Country Boy (Kama Sutra) EX-22

% GWEN McCRAE—Rockin' Chair (Cat)

7-3
WAYS—Charlotte, N.C.

e JOE SIMON—Get Down, Get Down
(Spring)

o TEMPTATIONS—Shakey
(Gordy)

% ACE—How Long (Anchor) 16-6

* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 17-8

Ground

WNOX—Knoxville
o LINDA RONSTADT—When Will | Be
Loved (Capitol)
[ ]

* GRAND FUNK—Bad Time (Capitol) 36-
21

* CARPENTERS—Only Yesterday (A&M)
29-14

WGOW—Chattanooga, Tenn.

o THE CAPTAIN & TENNILLE—Love Witl
Keep Us Together (A&M)

o CHICAGO—0Id Days (Columbia)

% JESSI COLTER—I'm Not Lisa (Capitol)
HB-10

* LINDA RONSTADT—When Will | Be
Loved (Capitol) HB-9

KARY-Little Rock

De CONSUMER RAPPORT—Ease On

Down The Road (WingAnd A Prayer)

® KIKI DEE BAND—How Glad | Am
(Rocket)

% TONY ORLANDO & DAWN—He Don’t
Love You {Elektra) 12-5

% BARRY MANILOW-It's A Miracle
(Arista) 13-7

WHBQ—Memphis
o AMERICA-Sister Golden Hair (W.B.)
® ELVIS PRESLEY—Trouble (RCA)
* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 24-10
* ROGER WHITTAKER—Last Farewell
(RCA) 25-12

o NEIL  SEDAKA-The  Immigrant
(Rocket)

© ROGER WHITTAKER—The Last Fare-
well (RCA)

* ACE—How Long (Anchor) EX-13
* QUEEN-Killer Queen (Elektra) EX-18
WMAK—Nashville

o LINDA RONSTADT-When Will | Be
Loved (Capitol)

o GORDON LIGHTFOOT—Rainy Day
People (Reprise)

% JESSI COLTER-I'm Not Lisa (Capitol)
14-7

* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 9-4

WLAC—Nashville

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

o BAREFOOT JERRY—Can't Get Off With
Your Shoes On (W.B.)

* MICHAEL MURPHEY -Wildfire (Epic)
EX-7

* PAUL ANKA-I Don't Like To Sleep
Alone (UA) 15-6

WLCY—St. Petersburg, Fla.

De HAROLD MELVIN—Bad Luck (Phila-
delphia International)
De CONSUMER RAPPORT-Ease On
Down The Road (Wing & A Prayer)
* (Z;gAND FUNK—Bad Time (Capitol) 39-
* OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 34-24
WQAM—Miami
® JOHN DENVER—Thank God I'm A
Country Boy (RCA)
© CARPENTERS—Only Yesterday (A&M)
* QUEEN-Killer Queen (Elektra) 26-10
* BLACXBYRDS-Waiking In Rhythm
(Fantasy) 27-17
WFUN—Miami
© LINDA RONSTADT—When Will | Be
Loved (Capitol)
o MICHAEL MURPHEY-Wildfire (Epic)
% JOHN DENVER-Thank God I'm A
Country Boy (RCA) 14-6
% BLACKBYRDS—Walking In Rhythm
(Fantasy) 10-2

Y-100 (WHY{-FM)—Miami/Ft. Lauderdale

® JOHN DENVER-Thank God I'm A
Country Boy (RCA)

o DOOBIE BROTHERS —Take Me In Your
Arms (RCA)

% ACE-How Long (Anchor) 25-16

* QUEEN—Killer Queen (Elektra) 15-10

WQPD—Lakeland, Fla.
® ELVIS PRESLEY—Trouble (RCA)
® DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
* BAZUKA—Dynomite (A&M) 29-18
* rSIclHZAEL MURPHEY-Wildfire (Epic)

Mid-Atlantic Region

® TOP ADD ONS:

DOOBIE BROTHERS—Take Me In Your Arms
WB)
TAVARES —Remember What | Told You (Capi

0
(D) HERBIE MANN—Hyjack (Atlantic)

* PRIME MOVERS:

JOHM DENVER—Thank God {'m A Country Boy
(RCA)
MAJOR HARRIS—Love Won't Let Me Wait (At
lantic)
PAUL ANKA—1 Don't Like To Sleep Alone (UA.)

BREAKOUTS:

DOOBIE BROTHERS—Take Me In Your Arms
WB)

JOHN DENVER~Thank God I'm A Country Boy
{RCA)

MICHAEL MURPHEY—wildfire (Epic)

WFIL—Philadelphia

o TAVARES—Remember What | Told You
(Capitol)
De HERBIE MANN—Hijack (Atlantic)
% AL GREEN-Love (H!) 2519
* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 7-2

WIBG—Philadelphia

® JOE SIMON—Get Down, Get Down
(Spring)

® JOHN DENVER-Thank Gold I'm A
Country Box (RCA)

® AMERICA-Sister Golden Hair (W.B.)
21-13

* CHICAGO-0ld Days (Columbia) 26-
21
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o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

© FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot)

% LED ZEPPELIN-Trampled Underfoot
(Swan Song) 26-16

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 22-14

WRC—Washington

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

© BOOMER CASTLEMAN—Judy Mae
(Mums)

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 21-17

* MICF%AEL MURPHEY-Wildfire (Epic)
18-1

WCAOQ—Baltimore
© MICHAEL MURPHEY -Wildfire (Epic)

[ ]

% GRAND FUNX—Bad Time (Capitol) 21-
14

* CHICAGO-0id Days (Columbia) 29-
25

WGH—Newport News, Va.

® LINDA RONSTADT—When Will | Be
Loved (Capitol)

o ALICE COOPER-Only Woman (Atlan-
tic)

* PAUL ANKA—| Don't Like To Sleep
Alone (UA) 29-17

* MAJOR HARRIS—Love Won't Let Met
Wait (Atlantic) 28-19

WYRE—Annapolis, MD.

o CHICAGO-0Id Days (Columbia)

o DOOBIE BROTHERS—Take Me in Your
Arms (W.B.)

* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 21-15

* TONY ORLANDO & DAWN—He Don't
Love You {Elektra) 20-13

WLEE—Richmond, Va.

o CHICAGO—0ld Days (Columbia)

o PURE PRAIRIE LEAGUE—Amie (RCA)
* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 20-13
* OZARK MOUNTAIN DAREDEVILS-

Jackie Blue (A&M) 12-5

Northeast Region

® TOP ADD ONS

MICHAEL MURPHY-wildfire (Eptc)
JOHN OENVER—Thank God I'm A Country Boy
(RCA)

(D) VAN McCOY—The Hustle (Avco)

* PRIME MOVERS:

KRAFTWERK —Autobahn (Vertigo)

(D) CONSUMER RAPPORT—Ease On Down The
Road (Wing And A Prayer)
AMERICA—Sister Golden Hair (W.B )

BREAKOUTS:

VAN McCOY—-The Hustle (Avco)
JOHN DENVER—Thank God I'm A Country Boy
(RCA)

(0) MICHAEL MURPHEY-wildfire (Epic)

WABC—New York City

De VAN McCOY—The Hustie (Avco)
® OZARK MOUNTAIN DAREDEVILS—
Jackie Blue (A&M)
* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 20-9
Dx CONSUMER RAPPORT—Ease On
Dgwn The Road (Wing And A Prayer)
16-7

WPIX-FM—New York City

® JOHUN DENVER—Thank God I'm A
Country Boy (RCA)
o CHICAGO-0Id Days (Columbia)
D VAN McCOY—The Hustle (Avco) 26-

15

Ox CONSUMER RAPPORT—Ease On
Down The Road (Wing And A Prayer)
13-6

o ALICE COOPER—Only Women (Atlan-
tic)

© TONY ORLANDO & DAWN—He Don't
Love You (Elektra)

% AVERAGE WHITE BAND—Cut The Cake
(Atlantic) 20-12

* B.J. THOMAS—Hey Won't You Play
(ABC) 19-11

WRKO—Boston

o LINDA RONSTADT—When Wilt | Be
Loved (Capitol)

® MICHAEL MURPHEY-Wildfire (Epic)

* OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M 24-15

* MgER;CA-Sister Golden Hair (W.B.)
HB-2

WBZ-FM—Boston
o MICHAEL MURPHEY -Wildfire (Epic)
De WAR-Why Can'tWeBe Friends (UA.)
* gMERICA-Sister Golden Hair (W.B.)
1-22
* PILOT-Magic (EM!) 2-1

WVBF-FM—Framingham, Mass.
o NONE

[ ]

* OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 8-3

* BJ. THOMAS—Hey Won't You Play
(ABC) 4-1

WPRO—Providence

© ALICE COOPER—Only Woman (Atlan-
tic)

o AMERICA-Sister Golden Hair (W.B.)

* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 22-9

* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 17-11

WORC—Worcester, Mass.
De WAR-Why Can'tWe Be Friends(U.A.)
o FRANKIE Valli—Swearin’ To God (Pri-
vate Stock)
* CARPENTERS—0Only Yesterday (A&M)
24-12
% REUNION—They Don't Make 'em Like
That Anymore (RCA) EX-25

WDRC—Hartford

o BENE.KING—Supernaturai Thing (At-
lantic)

® JOHN DENVER-Thank God I'm A
Country Boy (RCA)

* Ig'Eg? SAYER—Long Tall Glasses (W.B.)

* RU3FUS-Once You Get Started (ABC)
e

WPOP-Hartford

® ACE—How Long (Anchor)

o TAVARES—Remember What I Told You
(Capitol)

* KRAFTWERK—Autobahn (Vertigo) EX-
12

* PILOT—Magic (EMI) 30-22

WTRY—Albany

© AVERAGE WHITE BAND—Cut The Cake
(Atlantic)

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

* PAUL ANKA-I Don't Like To Sleep
Alone (UA.) 20-13

* TAVARES—Remember What | Told You
(Capitol) 30-27

WPTR-Albany

® CHICAGO-0ld Days (Columbia)

® AMERICA-Sister Golden Hair (W.B.)

* JOHN DENVER—Thank God I'm A
Country Boy (RCA) 28-18

* (z;gkﬂl) FUNK—Bad Time (Capitol) 29-

=
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Jukebox Programming

Owners Should Be-‘Sold’ by Routeman’s Expertise

KANSAS CITY—Overcoming
objections of location management
lo a certain type of music, even
though it’s getting strong play on the
house jukebox. can tax the PR ex-
pertise of the most talented route-
man. Butit’s a factor that must enter
into any good operator program.

Any campaign designed to gener-
ate the play potential of locations
has to give this matter of tactful ma-
neuvering location management's
musical tastes prime consideration.
It means when a routeman opens up
a jukebox in a location and finds the
popularity meter indicates strong
play for country and decides to add
more titles in this vein, and comes up
against an owner who is anti-coun-
try, he knows what to do.

“A good routeman faced with this
situation then starts selling his pro-
gram.” says Dick Mabry. general
manager of Armour Amusement.
“He looks the owner squarely in the
eye and softly but positively points
to the figures on the machine meter
and perhaps says, ‘fine, you're a pop
music fan but look here how much
money country is taking in on your
jukebox.”

“The popularity meter is still the
most reliable yardstick as to what is,
and isn’t playing, and a failure of a
routeman. and location manage-
ment, to use it and be guided by it is
the sheerest of folly” Mabry be-
lieves. “There is a lot of mobility in
many neighborhoods, and the
change in residency tastes can be
subtle and gradual. Routeman, and
jukebox operators, must be sensitive
to those changes. You're not long for
a location if vour routeman fails to
keep on top of everything. And,
among other things, he has to be a
competent, enthusiastic public rela-
tions smoothie.”

Armour Amusement services 500
locations with a game equipment
and jukebox mix. The company
added between 150 and 175 loca-
tions during the past year. notes
Gene Smith, founder and president.
The location mix includes cocktail
lounges, taverns, truckstops, restau-
rants and game arcades. Armour has
six men servicing music routes and a
similar number on game equipment.

The five game arcades the com-
pany services feature jukeboxes and
the young clientele is giving music of
the "50s and '60s steady play. The
Platters and Beatles are popular art-
ists. Located in shopping centers. ar-
cade traffic is brisk and records are
changed weekly.

“We've changed our operating

Time-Saving Hint:
Separate Workers

CHICAGO—In the latest 1975
federal graduated withholding tax
tables, a time-saving hint suggests
that employees first be separated
into groups of “single” and “mar-
ried” by payroll period.

Then use the applicable income
tax withholding period and marital
status table to determine the income
tax withholding amount for each
employee in a particular group. Fi-
nally, consult the social security-
medicare tax table for each em-
ployee’s social security-medicare
tax. The procedure, the government
explains, will eliminate shuttling
among the tables to determine each
employee’s total tax.

The new tax tables are being dis-
tributed free to members by the Mu-
sic Operators of America. Addi-
tional booklets are available from
the MOA, 228 N. LaSalle St., Chi-
cago, for a $2.50 fee.

By GRIER LOWRY

philosophy in the past year or so.” ing as many locations as possible on ing prospective locations better and “We're spending more time and
observes Smith. “At one time we the theory that the more we had, the operating on the idea of getting top effort on ironing out individual
were oriented to the plan of corner- higher the return. Now we're screen- mileage out of each location. (Continued on puge 53)
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for those who deserve special recognition . .. DJ’s . . . pro-
motion people . . . producers . . all who helped to bring it

dersonalized Simulated o home
(;()ld l)isk Pl‘CSClltilti()ll l)]il(lllCS A unique new process enables us to produce a simulated

golden disk mounted on a plaque at an appreciably lower
cost than has been possible heretofore.

To order simulated gold replicas of a vinyl album or

single . . . complete with your label copy . .. witha 4" x
6” photo-etched black imprinted dedication plate . . .
mounted on an attractive walnut plaque . . . here’s all you

have to provide:

paper labels — two for each plaque ordered

copy and suggested layout for the dedication plate
a typewritten list of reciplents’ names

and, if desired, your company logo

and actual size artwork for the album cover

NOTE: The manufacturer of this product is in no way
affilliated, sponsored, endorsed or otherwise connected
with any (ndustry assoctation or any other manufacturer,
sponsor or promoter of gold records or gold albums. T he
product (tself is not intended to imply that the perform-
ance cited thereon has achieved a spectfic unit sale.

You may order your gold rec-
ord presentation plaques for
just

$60 per album plaque (15”x18")
$40 per singles plaque (10”x14")
All prices FOB Los Angeles, Calif.
Subject to state and local taxes. Spe-
cial price quotation on quantities of
100 or more.

e S e e e s e S e e — [ = — — S e

For further information. mail the fol-
lowing coupon to: Box 1,000,000, Billboard
Publications, 9000 Sunset Blvd.. Los Angeles. CA. 90069

Name Title

Company
Address

City State Zip

Please send me further information concerning the gold
record presentation plaques for ( )singles ( )albums. Signature
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These are the albums that have been added to the
nation's leading progressive stations. The albums
are ranked in order of number of stations playing
the LP. A cross-index appears below showing stations
playing specific LPs.

1 LEON RUSSELL, WILL 0’ THE WISP, HOT TUNA, AMERICAS CHOICE, Grunt: PARLIAMENTS, CHOCOLATE CITY,
Shelter: KMET, WMMS, WQFM, WHCN, WNEW, KZAP, KOME, WLIR, WNEW, KLOL, KZEL, KTYD, Casablanca: WMMS, WPLR, WBRU, KMET
\’:«\glsvT %’ﬁ; wszt;. wz;Ag. KiET; KTYD, KUDL, KMYR. KSML, KSAN, KWST, WQIV JAMES & BOBBY PURIFY, YOU AND ME

. WOUR, WABX, WRAS, WKTK, WIOT, WAER, .
WLIR, KSHE, KPBI, KSAN, KGB, WBAB, CIOM, NATIONAL LAMPOON, GOLD TURKEY, ngg":;’:, L5 (ERE LG
WORJ,WQSR, KLQL, KLBJ, KFMY, CHUM, KSML, Eplc: WAER, WLIR, WOUR, WBRU, WABX, WBAB, . -
KMYR, WSDM, KOME, KZAP, KZEW KLOL, KOME, KZAP, WKTK, WIOT, KMET JIM STAFFORD, NOT JUST ANOTHER

2 CARLY SIMON, PLAYING Possow, |  SUSIE QUATRO, YOUR MAMA WONT | PRETIY FOOT, MGM: WNEW. WEA, k24P
Electra: WMMS, WLIR, WQIV, KWST, WSOM. LIKE ME, Arista: KEMT, WABX, WMMS, WLIR, Q : i
KZAP. KOME, CJOM, WMMR. WKTK. WOSR" WQIV, WOUR, WBAB, CJOM, KZEL, KUDL, KLOL, TRAFFIC, HEAVY TRAFFIC, United Artists:
WHCN, WABX, WRAS, KZEW, WIMF, WORJ, WIOT, KSAN WQFM, WLIR, KLOL, WBRU
WOUR, WNEW, KLOL, KLBJ, KZEL, KTYD, kg8, | 11 RUSTY WEIR, DON'T IT MAKE YOU STANLEY TURRENTINE, IN THE
KSML, KUDL, KMET, WBAB, W2ZQ WANNA DANCE, 20th Century: KZEW, KLBJ, POCKET, Fantasy: WABX, KTYD, WSDM, WPLR

3 STEELERS WHEEL, RIGHT OR WRONG, WOUR, KLOL, KFMY, KSML, KBPI,WHCN, waBX, | 19 AYERS ROCK, A&M: KOME, WQIV, wIOT
ABM: KWST, WQFM, WABX, WAER, WHCN, KWST, WBAB BEACH BOYS, SPIRIT OF AMERICA, Capi-
WKTK, WLIR, WQIV, WBAB, WMMS, WQSR, woR), | 12 EETTEE%E%EI:‘CSERI}RI&O GUTHRIE, T0- tol:L WLIR, WNEW, WMMS
KMET, KMYR, WBRU, WRAS, WIOT, WNEW, H , Reprise: WLIR, KUDL, :
KSHE, KZAP, CJOM, CHUM, KLOL, KZEL, KFMY, WAER, CIOM, WQSR, WHCN, WORJ, WNEW, x&%&sm’gximwjon e
SO HOMEpATMEEKDE A8 S AT JOHNNY BRISTOL, FEELING THE MAGIC

4 ELVIN BISHOP, JUKE, JOINT, JUMP, Cap- 13 FREDDIE KING, BEST OF, Shelter: wQFM, MGM: KSML KZAP V,VSDM !
ricom: WABX, WLIR, WQI, KSHE, WMMS, WQSR, WZZQ, KWST, WABX, WRAS, WIOT, KOME, BUCKINGHAMS. MADE IN CHICAGD, ¢
WHCN, WORJ, WPLR, KUDL, KWST, KZAP, KOME, WKTK TR L A T Lo
CJOM, WMMR, WKTK, WQSR, WIMF, WIOT, AL KOOPER, UNCLAIMED FREIGHT, Co- TR oVREDT
WOUR, WNEW, KLOL, KLBJ, KZEL, KSML, KMET, jumbia: WHCN, WKTK. WMMS. KWST. KSHE, DAVE CLARK FIVE, GLAD ALL OVER
KSAN, WZZQ WQFM, KLBJ, WLIR, KMYR AGAIN, Epic: WLIR, KFMY, WMMS

5 MANHATTAN TRANSFER, Attantic: KZ£L, BOBBY WOMACK, | DON'T KNOW WHAT BILL EVANS, INTUITION, Fantasy: KCFR.
KWST, WABX, WMMR, WNEW, WOUR, WBAB, THE WORLD IS COMING TO, United Artist: HIWDAH M
WMMS, KFMY, WIOT, WAER, WQIV, CJOM, WOR, WABX, WOUR, KWST, KZAP, KMET, WAER, WHCN, STEVE HARLEY/COCKNEY REBEL,
KMET, WBRU, WOSR, WLIR, CHUM, KSMI, KSAN KSAN, WBAB BEST YEARS OF OUR LIVES, EMI: WLIR,

6 MUDDY WATERS, MUDDY WATERS AT | 14 JOHN FAHEY, OLD FASHION LOVE, Ta- CHUM, WMMS
WOODSTOCK, Chess: WBRU, WKTK. WQIV, koma: WORJ, KFMY, KSML, WAER, WLIR, KLOL, KINKS, SOAP OPERA, Victor: WMMR,
WHCN, KZEL, WPLR, KFMY, KSML, KZAP, KOME, KMYR, WPLR WMMS, KWST
WMMR, WQSR, WLIR, WABX, WOUR, KLOL, IAN HUNTER, Columbia: WABX, KWST, PAT MARTINO, CONSCIOUSNESS, Muse:
KUDL, KWST WMMS, WZMF, WIOT, WOUR, WPLR, WQIV WAER, KSML, KZEL

TOMITA, PICTURES FROM AN EXHIBI- KOKO TAYLOR, | GOT WHAT IT TAKES, ROBERT PALMER, SNEAKIN SALLY
TION, RCA: WNEW, WHCN, WQSR, WORJ, WZ20, Alligater: WOUR, WHCN, KZEL, KMYR, KSML, THROUGH THE ALLEY, Island: KMET, KWST,
KSML, KUDL, KTYD, KWST, CJOM, WABX, WRAS, KTYD, WBRU, WQSR WPLR

WIOT, KSHE, KLOL, WMMS, KMET, WQIY TANGERINE DREAM, RUBYCON, Virgin: MONTY PYTHON, MATCHING TIE AND

7 ARMAGEDDON, A&M: WAER, WKTK, WOUR, KSHE, KCFR, WQSR, WHCN, WABX, WOUR, HANDKERCHIEF, Arista: WLIR, WRAS, WPLR
WQSR, KSAN, WRAS, WQIV, WMMS, KMYR, KMYR, WBAB SLY & THE FAMILY STONE, HIGH EN-
KWST, KBPI, KOME, WLIR, WZMF, CHUM 15 CURVED AIR, LIVE, BTM: WOUR, WKTK, ERGY, Epic: WOFM, WLIR, KWST
GREENSLADE, TIME & TIDE, Mercury: WLIR, WPLR, KZAP, WABX, KMYR JOHN STEWART, WINGLESS ANGEL,
WLIR, KZEL, WQSR, WABX, WAER, WOUR, WIOT, JIM DAWSON, ELEPHANTS IN THE RAIN, RCA: KZAP, WORJ, KWST
e WL LR, LCIR, TRILL O Victor: WAER, WLIR, WQIV, WKTK, WHCN, SUGARLOAF/CORBETTA, DON'T CALL
LI, G000 WOUR, WBAB US WE'LL CALL YOU, Claridge: KMET, WBAB,
MICHAEL QUATRO, IN COLLABORATION | 16 GEORGE DUKE, THE AURA WILL PRE- KLB
WITH THE GODS, United Artists: wMMS, VAIL, BASF: WSDM, WHCN, WABX, KSHE, | 20 MICHAEL BACON, LOVE SONG BE-
weas ' ' ‘ ' ELOY, FLOATING, Janus: WBAB, KZEL, DAVID ALLEN COE, ONCE UPON A

8 MCKENDREE SPRING, GET ME T0 HELR WS, WABK. KUDL RHTMENG ofimbisI KM YEMIR

nG, THE BEN E. KING, SUPERNATURAL, Atlantic: DEADLY NIGHT SHADE, Phantom:
COUNTRY, MCA Pye: WKTK, WQIV, WOUR, WQIV, WAER, WNMIMS, KZEL, KSML, KWST ’
KWST, WLIR, WBAB, WOSR, KZEL, KFMY, KUOL, RHALE, Lltids il WHMMS, WHCN
. ent.: , \ 3

9 BRECKER BROTHERS, ARISTA: WAER, WMMS, KZEL, WBAB E{\J;IS!}%“@KJSI:EM:GY%RTH, RUTIEES
WOUR, WABX, WNEW, WPLR, KZAP, WLIR, WOR), PETER YARROW, HARD TlMEs, Warner HEAR’TWOOD NbTHlN' FANCY, GRC:
WIOT, KSML, KSAN, KWST, WQIV Brothers: WLIR, KWST, CJOM, WORJ, WOUR, KLBJ. WOUR ' ’
B BNEN JANIS JOPLIN SOUNDTRACK, JANTS,

U snew, koEL keme | 17 KEITH CHRISTMAS, BRIGHTER DAY, Columbia: WABY, WS

WKTK, WQSR, WIOT, WOUR, WNEW, KZEL, KSML, ! '
WeaB naE"T"Ec'gge glcsF:vKSs';leu \:IO:'.KMJR' KWST RONNY LANE, SLIM CHANCE, Island:
FLASH FEARLESS VS. THE ZORG ' o (R B LIGS WLIR._KSAN
WOMEN, Chrysalis: WOUR, WABX, WLIR, NGOG0 RAWBRIAWAER GENE McDANIELS, NATURAL JUICES,
WMMS, WOR), KUDL, WIOT, WNEW, WBAB, RABBIT, DARK SALOON, Island: KSML, Ode: WOSR. kzap
KLOL, KWST, WPLR, WQIV WSDM, WIOT, KZEL, WKTK RIGHTEOUS BROTHERS, SONS OF
ROBERT HUNTER, TIGER ROSE, Round: STEVE WRIGHT, HARD ROAD, Atco: WLIR, MRS. RIGHTEOUS, Haven: WBAB, KTYD
WLIR, WQSR, KSML, KMYR, WOUR, WMMR, WNEW, WMMS, WIOT, KWST TERJE RYPDAL, WHENEVER | SEEM TO
WHCN, WNEW, KFMY, KUDL, KTYD, KMET.WQIV | 18 PATTI DAHLSTROM, YOUR PLACE OR BE FAR AWAY, ECM: KZaP, WOT

10 CHANGO, ABC: WBAB, WNEW, WLIR, KSML, MINE, 20th Cent.: WMMS, KSML, WBAB, WAYNE SHORTER, NATIVE DANCER, Co-
WQIV, WPLR, WOUR, WABX, WKTK, KTYD, KBP!, KWST lumbia: WAER, WPLR
KOME AMON DUUL I, HUACK, Atco: WIMF, SOFT MACHINE, BUNDLES, (Import)
MIKE GREENE, PALE PALE MOON, GRC: WNEW, WBRU, KUDL Harvest: WAER, KMYR
WPLR, WHCN, WBRU, WRAS, KLBJ, KSML, WLIR, MARGIE JOSEPH, MARGIE, Atlantic: COLE YOUNGER, ABC/Anchor: WABX,
WIOT, WOUR, KLOL, KCFR, W220 WOUR, KZEL. WAER, KTYD WBAB

Following lists participating stations. Numeral after each specifies selections programmed.
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By TOM MOULTON

NEW YORK—MFSB's “Universal Love” LP
(Philadelphia International) is by far its best al-
bum to date. There are three strong disco cuts:
“Sexy” (starts off with a very strong r&b rhythm
and builds to the complete orchestration),
“T.L.C." and "KG" (the same song that the
Niteliters had out two years ago, or very similar
to it).

There is also another cut on the LP called
“Let’s Go Disco” which sounds nothing like
MFSB and has some male vocals singing, “Let's
go disco.” It's not a dance record (compared
with the other cuts on the LP). On the whole,
this LP is one of the best soulful LPs to ever
come out.

Scepter has obtained the rights in this coun-
try for the European smash “El Bimbo" by
Bimbo Jet. Aiready, a number of clubs all over
the country are picking up on this record (as a
import), and from the response it looks like it
will do the same here as it did in France. It is
being rush-released this week.

Private Stock is releasing Frankie Valli's disco
smash, “Swearin’ To God" as a single this week.
There had been reports that this LP cut would
not be Valli's next single because of the differ-
ent direction it marks for the artist and the

length of the cut (10:09). But, because of its
popularity in the clubs this was the natural fol-
low-up to his last hit.

RCA is releasing the debut record of New Or-
leans-based group Chocolate Milk. Its first
single is “Action Speaks Louder.” It has a very
funky r&b sound on the slow side, but strong
rhythm and lyrics make the record. Also on the
label is Charles Drain's “Is It Really Love,”
which is being rush-released, This is a record
that was cut in St. Louis with a ““Detroit sound.”
Producer Kent Washburn was able to capture
the feel as well as the sound of Detroit. There
will be a short and long version, There is a lot of
tatk around town about a record called
“7654321 (Blow Your Whistle).” We finally
tracked the record down, and it is by Gary Tom's
Empire on the PIP label. It seems that there
were some unlabeled test pressings going
around and it created a lot of excitement. The
record is definitely a disco record with strong
electric piano and sax along with strong female
vocals. It has an exciting party feel to it, with
whistles blowing to add to the excitement. The
disk, with a disco version (5:00) and a short ver-
sion (2:45), is being rushed-released. There will
also be a Gary Tom's Empire LP shortly.

Downstairs Records
(New York)
Best Sellers

This _
Week

1 FREE MAN—South Shore
Commission—Wand
THE HUSTLE—Van McCoy—AVCO
WHERE IS THE LOVE—Betty
Wright—Alston
4 CRYSTAL WORLD—Crystal Grass—
Polydor
5 WE'RE NOT GETTING ANY
YOUNGER-Kaleidoscope—TSOP

FLATTERY —Jer-ee Palmer—Columbia

HELPLESSLY—Moment Of Truth—
Roulette (Disco-Mix)

CASTLES—The Futures—Buddah

2
3

SUN GODDESS—Ramsey Lewis—
Columbia

10 BIG NOISE FROM WINNETKA—
Spaghetti Head—Private Stock

11 SHOTGUN SHUFFLE—The Sunshine
Band—T.K.

12 EVERYBODY HUSTLE—Funky
People—Roulette

13 IS IT TRUE—Barret Strong—Capitol

14 MORE SHAME—Seldon Powell And
Company—Stang

15 PEACE AND LOVE—Ron Butler And
The Ramblers—Playboy

Melody Song Shops
(Brooklyn, Queens, Long Island)
Best Sellers

This
Week

1 FOOT STOMPIN MUSIC/DISCO
STOMP—Bohannon—Dakar
2 EASE ON DOWN THE ROAD—

Most Played in N.Y. Discos
(Top 15)

This
Week

1 BAD LUCK~—Harold Melvin And The
Bluenotes—Phila. Int’l

2 EASE ON DOWN THE ROAD—
Consumer Rapport—Wing And A
Prayer (Atfantic)

3 HELPLESSLY—Moment Of Truth—
Roulette (Disco-Mix)

4 SWEARIN TO GOD—Frankie Valli—
Private Stock (LP Version)

5 TRAMMPS DISCO THEME/STOP
AND THINK—Trammps—Golden
Fleece (LP)

6 WHERE IS THE LOVE—Betty
Wright—Alston

7  HIJACK—Herbie Mann(45) Barrabas
(LP)—Atlantic

8 TAKE IT FROM ME--Dionne
Warwicke—Warner Bros.

9 FREE MAN-—South Shore
Commission—Wand

10 | WANNA DANCE WIT' CHOO—
Disco-Tex & The Sex-o-lettes—
Chelsea

11 FOOT STOMPIN MUSIC/DISCO
STOMP—Bohannon—Dakar

12 THE HUSTLE—Van McCoy—AVCO

13 CRYSTAL WORLD—Crystal Grass—
Polydor

14 ARE YOU READY FOR THIS—The
Brothers—RCA

15 LOVE IS EVERYWHERE—City
Limits—TSOP

Colony Records
(New York)
Retail Sales

ALBUQUERQUE, N.M.: KMYR-FM, Jeff Pollack; 1, 3, 7, 9, 10, 13, 14, 15, 17, 20

ATLANTA, GA.: WRAS-FM, Jim Mornson; 1, 2, 3, 6, 7, 10, 13, 19

AUSTIN, TEXAS: KLBJ-RFM, Greg Thomas; 1, 2, 4, 10, 11, 13, 19, 20

BABYLON, LONG ISLAND: WBAB-FM, Bernie Bernard; 1, 2, 3,5, 7, 8, 9, 10, 11,
13, 14, 15, 16, 18, 19, 20

BALTIMORE, MD.. WKTK-FM, John Reeves; 1, 2, 3,4,6,7, 8,9, 10, 13, 15, 17

CHICAGO, ILL.: WSDM-FM, Burt Burdeen; 1, 2, 3, 7, 16, 17, 18, 19

CLEVELAND, OHIO: WMMS-FM, John Gorman; 1,2, 3, 4,5,6,7, 9, 10, 13, 14, 16,
17,18, 19, 20

DALLAS, TEXAS: KZEW-FM, Mike Taylor; 1, 2, 11

DENVER, COL.. KBPI-FM, Jean Valdez; 1, 7, 8, 10, 11

DENVER, COL.: KCFR-FM, Bob Stecker; 7, 10, 12, 14, 17, 19

DETROIT, MICH.: WABX-FM, Jim Sotet; 1,2,3,4,5,6,7, 9, 10, 11, 13, 14, 15, 16,
18, 20

DETROIT, MICH.: CJOM-FM, Bill Robertson; 1, 2, 3, 4,5, 6, 7, 10, 12, 16

EUGENE, ORE.: KFMY-FM, Mark Sherry; 1, 3,5, 6, 8, 9, 11, 14, 19, 20

EUGENE, ORE.: KZEL-FM, Stan Garrett: 1,2,3,4,5,6,7,8,9, 10, 14, 16,17,18, 19

HARTFORD, CONN.: WHCN-FM, Paul Payton; 1, 2, 3, 4,6,7,9, 10, 11, 12, 13, 14,
15, 16, 17, 19, 20

HEMPSTEAD, N.Y.: WLIR-FM, Gil Colquitt; 1, 2,3, 4,5,6,7, 8,9, 10, 12, 13, 14, 15,
16, 17, 18, 19, 20

HOUSTON, TEXAS: KLOL-FM, Jim Hilty; 1, 2, 3, 4, 6, 9, 10, 11, 14, 18

JACKSON, MISS.: WZZQ-FM, Keith Carter; 1, 2, 4, 6, 10, 13

KANSAS CITY: KUDL-FM, Mark Cooper; 1, 2, 3, 4, 6, 7, 8, 8, 10, 12, 16, 18

KINGS BEACH/TRUCKEE: xSML-FM, Bill Ashford; 1,2, 4,5,6, 9,10, 11, 14, 16, 17,
18, 19, 20

LOS ANGELES, CA: KMET-FM, Joe Collins; 1, 2, 3, 4, 5, 6, 9, 10, 13, 18, 19

LOS ANGELES, CA.: KWEST-FM, David Perry; 1,2,3,4,5,6,7,8,9, 10, 11, 12, 13,
14, 16, 17, 18, 19, 20

MILWAUKEE, WISC.. WZMF-FM, John Houghton; 1, 2, 3, 4, 7, 14, 18
MILWAUKEE, WISC.: WQFM-FM, Mark Bielinski; 1, 3, 13, 18, 19
NEW HAVEN, CONN.: WPLR-FM, Gordon Weingarth; 4, 6,9, 10, 14, 15, 16, 17, 18,

18, 20

NEW YORK, N.Y.: WNEW-FM, Dennis Elsas; 1, 2,3,4,5,6,9, 10, 12, 16, 17, 18, 19,
2

NEW YORK, N.Y.: WQIV-FM, Karyn Jo Streicher; 1, 2,3,4,5,6,7,8,9, 10, 14, 15,
16, 18, 19

ORLANDO, FLA.: WORJ-FM, Mike Lyons; 1, 2, 3, 4,5, 6, 9, 12, 14, 16, 19

PHILADELPHIA, PA.: WMMR-FM, Dennis Wilen; 2, 4, 5,6, 7, 9, 19

PROVIDENCE, R.l.: WBRU-FM, Peter Masi; 1, 3, 5, 6, 10, 14, 17, 18

SACRAMENTO, CA.: KZAP-FM, Robert Williams; 1, 2,3, 4,6, 8,9, 10, 13, 15, 18, 19,
20

SAN DIEGO, CA.: KGB-FM, Art Schroeder; 1, 2

SAN FRANCISCO, CA.: KSAN-FM, Bonnie Simmons; 1, 4, 5,7, 9, 10, 13, 20

SAN JOSE, CA.: KOME-FM, Ed Romig; 1, 2, 3, 4, 6, 7, 8, 10, 13, 19

SANTA BARBARA, CA.: KTYD-FM, Laurie Cobb; 1, 2, 6, 9, 10, 14, 18, 19, 20

ST. LOUIS, MO.: KSHE-FM, Sheily Grafman; 1, 3, 4, 6, 7, 13, 14, 16

SYRACUSE/UTICA, N.Y.: WOUR-FM, Steve Hunington; 1, 2,4,5,6,7,8,9, 10, 11,
13, 14, 15, 16, 17, 18, 19, 20

SYRACUSE, N.Y.: WAER-FM, George Gilbert; 1,3,5,7,9, 10, 12, 13, 14, 15, 16, 17,
18, 18, 20

TAMPA, FLA.. WQSR-FM, Mark Beltaire; 1,2, 3,4,5

TOLEDO, OHIO: WIOT-FM, Niel Lasher; 1,2,3,4,5,6,7,8,8, 10,13, 14,17,19,20

TORONTO, CANADA: CHUM-FM, Benjy Karch; 1, 3,5, 7, 19

,6,7,8,9,12,13,14,18,20

www americanradiohistorv com

Consumer Rapport—Wing And A
Prayer (Atlantic)

3 TRAMMPS DISCO THEME/STOP
AND THINK—The Trammps—
Golden Fleece

4 ARE YOU READY FOR THIS—The
Brothers—RCA

5 | WANNA DANCE WIT' CHOO—
Disco-Tex & The Sex-o-lettes—
Chelsea

6 THE HUSTLE—Van McCoy—AVCO

7 ROLLING DOWN THE
MOUNTAINSIDE—The Main
Ingredient—RCA (LP)

8 AND YOU CALL THAT LOVE—Vernon
Burch—UA (LP only)

9 CRYSTAL WORLD—Crystal Grass—
Polydor

10 BAD LUCK—Harold Melvin And The
Bluenotes—Phila. Intl

11 SURVIVAL—The O'Jays—Philadelphia
Intl (LP only)

12 MR. MAGIC—Grover Washington—
Kudu

13 | CAN'T UNDERSTAND IT—
Kokomo—Columbia

14 TAKE IT FROM ME-Dionne
Warwicke—Warner Bros.

15 GLASS HOUSE—The Temptations—

Gordy (LP only)

This
Week

1

FREE MAN—South Shore
Commission—Wand

2 EASE ON DOWN THE ROAD—
Consumer Rapport—Wing And A
Prayer (Atlantic)

3 SWEARIN TO GOD—Frankie Valli—
Private Stock—(LP)

4 BAD LUCK—Harold Melvin And The
Bluenotes—Phila. Intl.

5 CRYSTAL WORLD—Crystal Grass—
Polydor

6 WHERE IS THE LOVE—Betty
Wright—Alston

7 BIG NOISE FROM WINNETKA—
Spaghetti Head—Private Stock

8 ARE YOU READY FOR THIS—The
Brothers—RCA

9 THE HUSTLE—Van McCoy—AVCO

10 LOVE SHORTAGE—T.U.M.E.—MGM

11 LIFE IS WHAT YOU MAKE IT—
Tapestry—Capitol

12 PEACE AND LOVE—Ron Butler And
The Ramblers—Playboy

13 CASTLES—The Futures—Buddah

14 FLATTERY—Jer-ee Palmer—Columbia

15 DOWN WHERE ITS AT—Peaches

And Herb—B & S (Instrumental)
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OVER A
MILLION
FRENCHMEN
CAN'T BE

WRONG

BIMBO
JH

(Already a sensation
in N. Y. Discos
and gaining major

*SCE 12406
airplay everywhere)

NOW AVAILABLE ON
SCEPTER

*B Side of Commercial copies CEPTERD Published by Artie Wayne
have long disco version Music/Reizner Music Corp/ASCAP
- ANOTHER FAST RISING § HIT ON WAND RECORDS ~

1

WND 11287

o

By South Shore Gommission #1 in Top

N. Y. Discos

Produced by Bunny Sigler - For Dick Griffey Productions - Arranged by Norman Harris

Released just 2 weeks WPIX—N. Y. C.  KYOK—Houston WRBD—Ft. Lauderdale . 3
& look at this impressive WBLS—N.Y.C.  WGPR—Detroit  WCKO—Ft. Lauderdale an d

pIa list KKSS—St. Louis WMBM-—Miami KGFJ—Los Angeles # 37
y Hust.

www americanradiohistorv com


www.americanradiohistory.com

22

MAY 3, 1975, BILLBOARD

Radio-TV Programming

8th Radio Forum In S.F.
Shaping Up Solidly With
Jack G. Thayer Keynoter

LOS ANGELES—Jack G. Thay-
er, president of NBC Radio, will
present the keynote address at the
eighth annual International Radio
Programming Forum in San Fran-
cisco Aug. 13-16.

The Forum—largest radio pro-
gramming meeting in the world—
will explore various facets of radio
and this year, as in the past, will tap
outside information sources. For ex-
ample, an authority on research will
speak on programming applications
of audience bio-feedback tech-
niques and a doctor of transactional
analysis with talk on how you can
communicate better with your staff
and the station’s audience.

There will also be workshops on
basics of station finances and how
they reflect in programming, “Effec-
tive Programming Uses Of Clusters,
Transitions, Blends,” “Are You
Doing Enough For Your FCC?” use
of albums in radio programming
and specifically “Demographics Of
LP Buyers As Opposed To Those
Who Buy Singles,” plus countless
other workshops, including the ap-
plications of satellites and how
they'll affect future radio program-
ming.

A special general session this year
will be devoted to “Putting Sex In
Radio—How Women Can Get Into
Radio; How They Can Advance;
What The Future Of Women In Ra-
dio Is.”

George Wilson, head of the radio
division of Bartell Media and chair-
man of this year's Forum, is plan-
ning a series of roundtable rap ses-
sions with individual tables or
groups of tables devoted to specific
topics such as “The Beautiful Music
Format,” “Country Music Radio—
Traditional Versus Modern And

Music Director Bows
Oldies Tape Library

CHESTNUT HILL, Mass.—The
Music Director programming serv-
ice here has launched a basic oldies
library on tape. The service, avail-
able only to radio stations, features
key oldies 1960-’69, reports Herb
Jackson, editor and client relations
director of the firm. It comes on 10
reels of tape in either monaural or
stereo. The Music Director publishes
an MOR playlist and provides a mu-
sic supply service to radio stations in
the U.S., Canada, South Africa and
Australia.

45 rpm RECORDS

BY MAIL

All Original Artists

1949 thru 1972
pop * country * rock

soul = big band

all-time favorites
FOR CATALOG of 6000 titles
send $1.50 (no cod’s)
If AIR MAIL is desired for catalog
+ U S. and APO/FPO addresses, add $1.00

« international add $1.50
(payabie in U.S. funds)

BLUE NOTE RECORD SHOP

How Far Should Modern Formats
Go,” “Where Has The MOR Station
Gone,” “Record Promotion With
The Discotheque Deejay—How,
Where, And How Effective,” and
“Why Is Radio So Difficult To Sell;
Is The Rep Firm At Fault, The
Economy, Or The General Man-
ager.” In these sessions, during

Century 21

DALLAS — Playing one-ups-
manship on the so-called Q for-
mat, Century 21 Productions here
has introduced the Z-format, ac-
cording to general manager Dick
Starr. The format is based on KFMZ
in Columbia, Mo., which was the pi-
lot station for the automated pro-
gramming service.

New Disks
Aired In LA

LOS ANGELES—XPRS is now
combining Mexican rock with con-
temporary, according to general
manager Rick Ward. The format 6
a.m.-7 p.m. will be Mexican lan-
guage with top Mexican rock artists.
From 7 p.m. until 3 a.m., the format
will be top hits of the 50s and 60s
weaved in with new records.

“We will be doing what no other
station seems interested in—playing
new records,” says Ward. “Not just
hits, but new records. We'll feature
three to four new records an hour
and play them two to three times a
night for at least two weeks.

“New exposure is sorely needed in
the record industry and I personally
feel a station that serves 17 states
and three countries with 50,000 clear
channel watts should start breaking
new artists and new hits by estab-
lished artists.”

Ward will be doing the 8-mid-
night show night. Jo Jo Ryan, for-
merly with KSLY in San Luis
Obispo, Calif., will be doing the
midnight-3 a.m. show. The playlist
of the station will be published
weekly.

XPRS has a transmitter located in
Mexico; studio facilities are in Los
Angeles.

Got $75 Mil?
Hear
This ...

WHITE PLAINS, N.Y.—
Knowledge Industry Publica-
tions here has completed a study
that reveals the potential and
feasibility of a CATV network.
Cost would be $75 million in
capital: it would operate at a loss
for four years. Programming
would be critical to the success of
the cable TV network and the
study showed that concert per-
formances, opera, and theater
would be prnime programming
material. The network should not
attempt to duplicate the kind of
programming on which mass au-
dience broadcast TV depends,
the study said.

which a buffet lunch will be served,
the registrants choose the particular
topic they feel most interested in and
sit at that table or in that group of ta-
bles. He or she will be able to talk on
a shoulder-to-shoulder basis with
the communicator in charge of that
topic; in some cases, two or three

(Continued on page 24)

Concept’s Concept:
4 Different Formats

FRESNO, Calif.—Concept Pro-
ductions, a radio syndication firm
that was an outgrowth of the pro-
gramming on KFYE here, is now
getting into high gear, according to
national sales manager Frank Fra-
sher.

He points out that the firm al-
ready has its programming products
on four stations, including KFYE
and KBTM in Jonesboro, Ark. But
the company is only now—after a
year—starting to actively market its
four different formats. These are a

Debuts a Z-Format

Along with the music program-
ming, the “success package,” says
Starr. includes audio engineering
consulted by Eric Small. Production
of the package is by Dave Scott.

The Z-format is available in two
basic sounds—adult contemporary
(gentle rock) or mass appeal Top 40.
Most stations will use both styles,
each day-parted. “In addition, em-
phasis categories of music can be in-
cluded to maximize appeal to either
adults. teens, blacks, or college stu-
dents,” Starr says.

In the system, tapes are changed
every four hours. The music library
features 20 to 25 reels of oldies and
five reels of recent past hits. Both of
these categories are constantly up-
dated and revised. The station gets

at least one new recent of each, each
month. Promotions and contests
come with the service, along with
graphics, jingles and custom pro-
duction ... “all you add is news,
weather, public service, and all the
commercials you want to carry,”
Starr says.

Each station taking the program-
ming service will receive two-to-
three new music tapes each week
and specialized programming such
as three reels of contemporary
Christmas music for the holidays.

Century 21 also produces and
markets a professional production
library, a “Nonstop” contest pack-
age now on more than 85 stations, a
year-end rock special called “Opus”
and other radio products.

Ballance Guaranteed
Save Money, Win Rebate

LOS ANGELES—Creative Radio
Shows, headed by Darwin Lamm
here, are now “guaranteeing” the
“Bill Ballance Show.” The show is
proven and tested, says Lamm. “We
guarantee that stations will save
money and get proven results with
the show or we suffer a rebate pen-
alty.”

The show is available in different
lengths. The daily show runs three
hours per day. “The Best Of Bill Bal-
lance” runs one hour per day. Then
there’s a weekend version available
in lengths from one hour to five
hours. Ballance records in and out

cues for news, sports, the radio per-
sonalities, and special material.

Once a month, he records the top
20 records from Top 40, MOR, and
country charts. Stations can even get
custom commercials for local clients
done by Ballance. Promotional ma-
terial for newspapers and local TV
come with the package.

In the format of the show, Bal-
lance does phone bits three-to-five
minutes in length with women. The
station gets 37 minutes of such inter-
views per hour and then weaves in
the music of the station’s format with
the hits.

‘Stop Cable TV’s Radio
Programming’ Is Demand
Of FM Broadcasters Org.

SAN FRANCISCO-The Na-
tional Assn. of FM Broadcasters is
petitioning the Federal Communi-
cations Commission for a rule ask-
ing the government to stop cable TV
systems from originating radio pro-
gramming,.

James J. Gabbert, president of
KIOI-FM-AM here and president
of the NAFMB, claims that, “Cur-
rently, there is nothing to prevent a
cable company from originating as
many as 20 different formats on the
FM section of the TV cable and sell-
ing spots and competing with the
broadcasters.”

Such would be unfair, Gabbert
states, because radio broadcasters
have considerable costs such as news
and public affairs.

“If the cable companies are
allowed to originate radio programs,
it could wipe out small market radio

WWW.americanradiohistorv.com

. .. this could be one of the most seri-
ous threats to free broadcasting.”

The NAFMB was alerted to origi-
nation of radio programming on
CATV by a Billboard story several
months ago when KPOT, an illegal
FM was forced off the air and then
was picked up by Theta Cable in Los
Angeles. Many CATYV systems carry
radio programming; Theta has the
programming of KJOI in Los An-
geles on its Channel 3 during parts
of the day.

The NAFMB has sent out a ques-
tionnaire to all members requesting
information about CATV competi-
tion in their markets.

Used in the petition for rule mak-
ing to the FCC was a Billboard story
about a quadraphonic two-hour
weekly show broadcast on KEZY-
FM in Anaheim, Calif., and Theta’s
CABL-FM channel.

contemporary MOR format, a soft
Top 40 format, a progressive Top 40
format, and a familiar progressive
rock format.

Each of the formats features an-
nounced music on the current tunes,
but the voice tracks are separate and
come in two variations:

® Custom voice tracks for an in-
dividual station for each day, with
localized comments, etc.;

® Standard one-time only voice
tracks that do not contain any spe-
cific market data.

KFYE is owned by Stereo Broad-
casting Corp. Several months ago,
Concept Productions was created as
a separate division for syndication.
The president of CP is Dick Wagner,
an engineer and vice president and
operations manager of the radio sta-
tion. Also involved in the syndica-
tion firm are Frank (Lindsey) Frey,
sales manager of KFYE; Warren

(Continued on page 24)

lllinois Station
Shifts To E.L.

BENTON, IIlL.—WQRX, a stereo
station here, has shifted to an easy
listening format, according to new
program director George Sterling
Smith. Previously, the station was a
“mishmash,” he says.

During the day, the station will
play music from Billboard’s easy lis-
tening chart, plus new records and
some oldies. Smith will do the morn-
ing show, followed by John Tate,
then Tim Lewis in afternoon drive
and at night Brent Hamilton will do
a progressive rock show featuring

LP cuts.

BubblingUnderThe

__ HOT100_|

101 -NO CHARGE, Shirley Ceasar, Hob 12402
(Scepter)

102—GOOD VIBRATIONS, Troggs, Pye 71015
(ATV)

103-TRYIN' TO BEAT THE MORNING HOME,
T.6. Shepard, Melodyland 6006 (Motown)

104—A PIRATE LOOKS AT FORTY, Jimmy Buf-
fett, ABC/Dunhilt 15029

105—MIDNIGHT BLUE, Melissa Manchester,
Arista 0116

106—-CRYSTAL WORLD, Crystal Glass, Polydor
15101

107-JUST LIXE ROMEO & JULIET, Fallen An-
gels, Arista 0113

108—ALL CRIED OUT, Lamont Dozier, ABC
12076

109—SAVE ME, Siiver Convention, Midland In-
ternational 10212 (RCA)

110-ASTRAL MAN, Nektar, Passport 7904
(ABC)

BubblingUnderThe

. ToplPs_ |

201—ELVIN BISHOP, Juke loint jump, Capri-
corn CP 0151 (Warner Bros.)

202-GORDON LIGHTFOOT, Very Best Of,
United Artists UA-LA243

203—ENGELBERT HUMPERDINCK, Greatest
Hits, Parrot 71067 (London)

204—THE DYNAMIC SUPERIORS, Motown M6
822 S1

205-ALLEN TOUSSAINT, Southern Nights,
Reprise MS 2186 (Warner Bros.)

206—STATUS QUO, On The Level, Capitol ST
11381

207-BOB MARLEY & THE WAILERS, Natty
Dread, Istand ILPS 9281

208—-STARDUST/SOUNDTRACK, Arista AL 5000

209—-RAY CONNIFF, Laughter In The Rain, Co-
lumbia KC 33332

210—WENDY WALDMAN, Warner Bros. BS 2859
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AMERICAN TOP 40
IS MOVING A LOT OF
BURGERS IN WATERLOO

and theater tickets in New York (WPIX), jeans in Chicago (WDHF), and stereos in L.A. (KKDJ).
Best of all, it moves people, pulling highest rated time period of the week in many of its 325

markets around the world.
And we’ve got the facts to back it up in our new, 1975 American Top 40 marketing survey.
Do yourself . . . and your radio station. .. a favor. Send in the coupon now and find out how easy

it is to get your weekends moving with American Top 40.

Nﬂf/O/VW/DE
. SER VICE !
\r\/ ~N R

Here’s 17 year old Patty Steimel, KLEU's official American Top 40 girl. Patty appears every Saturday at one of Henry's 4 Locations in
Waterloo, Iowa. She awards prizes in an American Top 40 Treasure Hunt masterminded by KLEU’s Manager Bill Bundy and PD Dave
Jonasen. Since Henry’s has been sponsoring weekly AT40 broadcasts burgers have been moving up to 5 times faster! BELOW: AT40 host
Casey Kasem interviews a burger from Henry’s.

(]

B & AMERICAN TOP 40

10700 Ventura Blvd. Send me your complete free presentation package including complete show, demo tape,
No. Hollywood, CA 91604 marketing surveyv, sales kit and worldwide listening directory. Include price and market exclusivi-
(213) 980-9490 ty information.

Name Title
Station Address ——
City : State - Zip
American Top 40, with up-to-the-minute hit intormation from BILLBOARD'S Hot 100, is produced every week in compatible stereo by
Watermark makers of AMERICAN COUNTRY COUNTDOWN and THE ELVIS PRESLEY STORY

www americanradiohistorv com
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SOME
S OF OUR %

I APPIEST
BIRTHDAY

GREETINGS

“The Great American Birthday Party—It’s fresh and original!
Really beautiful and attention-getting!”
Bob Canada, Program Director, WWDC RADIO, Washington, D.C.

“We heard it once . .. and bought it immediately. It’s by far the best

available! Hilarious material, yet not disrespectful . ..”
Phil Sheridan, General Manager, WNCI RADIO, Columbus, Ohio

“The whole package is great ... highly saleable... super music.”
., Gene Rump, Program Director, KAKE RADIO, Wichita

“I’d hate to have to program against it.”
Dick Lamb, Program Director, WTAR RADIO, Norfolk, Va.

“Everyone agrees thatit’s the finest, most comprehensive
bicentennial package available.”
Hank Goldman, General Manager, WISZ RADIO, Baltimore

“We’ve been swamped with bicentennial programs, but yours is the

most complete, flexible and by far the most original!”
Dean Tyler, Program Director, WIP RADIO, Philadelphia

P e SN ah bt ""////// «/ g A
i}t‘,n QK;’[}L} \\\\ //%////// X Voo B
b L b ‘ﬁ’ L 3 o4
ﬁ f} v h g f & I:i: ﬂ
= : 384
=t ; j"
The g demo,
complete rates and deta.lls,
bicentennial call collect or
package... write immediately
already sold for exclusivity.

(312) 944-7724

BIRTHDAY PARTY

in 61 markets.

GREAT AMERICAN

:L/‘Q-\.v THE CHICAGO RADIO SYNDICATE
: 2 East Oak Street, Chicago, Illinois 60611

e

www americanradiohistorv com
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Vox Jox

By CLAUDE HALL

LOS ANGELES—After a couple
of years as a newsman at WLIP in
Kenosha, Wisc., the station gave
Dave Garland the chance at being
what he wanted—the 6-10 a.m. per-
sonality. Station features an MOR
format, but weaves in country and
rock. ... Free radio programs are
being offered on America’s bicen-
tennial. Those interested in the 100
one-minute program can write
RAEIL, P.O. Box 94013, Tacoma,
Wash. 98494. ... WHPA in Hones-
dale, Pa., is now featuring a Big
Band format, according to 2-6 p.m.
personality Barry Mitchell. “At
WHPA, we decided about a month
ago to feature solid gold music from
the past 40 years rather than the
same 20 we were playing. Public re-
sponse to the idea of older gold has
been good enough to justify four se-
lections hourly from the 1935-to-
1950 period.” Lineup at the daytime
station includes Terry Clark 6-10
a.m.,, Al. B. Lake until 2 p.m., Barry
Mitchell, then Jeff Walker until
signoff.

* Kk x

John Lingua has a first ticket and
several years of experience as an air
personality, plus the last three years
as program director. Most previ-
ously he’d been at WACE in
Springfield, Mass., but is now look-
ing; 413-788-7843. ... Billy Jack
Jackson reports that he’s now doing
the midnight-5 a.m. slotat KRDG in
Redding, Calif. “All those hours 1
putin last year have paid off.” A guy
named Koroluck does 5-11 a.m;
Jerry Q. McGee, a 19-year veteran
of the station, does 1} am.-4 p.m.,
Mike Dorn 4-7 p.m., Don Murray 7-
midnight. Jim Albertson and Doug
Michaels are swingmen.

*  x *

Ruth Meyer, program director of
WNEW-AM in New York, writes:
“Saw your comment about Joe
Thomas in Vox Jox this week and
couldn't let it pass without adding a
comment of my own. | hear from Joe
occasionally, and, of course, remem-
ber him with great respect from his
WPRO days. In my opinion, he's
one of the ones with something spe-

cial. He always had that unique
quality that made listeners care
about him and believe in him. 1
never had an opportunity to hire
him, but I've always thought a great
deal of his ability and of his willing-
ness to give on the air. Hope he gets a
good gig soon.”
LA R

Driving home from a fantastic
barbeque at Dan McKinnon’s ranch
near San Diego | heard Gary Owens
of KMPC in Los Angeles welcoming
a new assistant program director to
the station—Bill Watson. Fortu-
nately, 1 was buckled into the
Golden Goose (an MGB) and
couldn’t fall out of my chair.

The barbeque was a lot of fun.
Mike, Maitland, Wesley Rose, Roy
Horton, Bert Whalen, Jo Walker,
Charley Pride, Bill Anderson, Col. Al
Audick and son Ron and Bud
Windom of the AFRTS, Frank Man-
cini of RCA Records, and all of the
gang of the Brush Arbor, plus an-
other dozen or two good friends,
were there.

Dick Whittington is about to sign
papers to go on the air at KFlin Los
Angeles; Paul Compton, KFI vet-
eran of many years, may step down
in May. . .. Kenny Roberts is the new
music director and 7-midnight per-
sonality at KASH in Eugene, Ore.;
he’d been with KFIV in Modesto,
Calif. 1 got this word from Bo Dono-
van, national program director of the
SRO radio chain, who came by just
recently.

LA R

Jack Alexander, music director of
KEZY in Anaheim, Calif., for sev-
eral years, is leaving the station to
devote full time to his record tip-
sheet—Input. Input is a broadbased
publication when it comes to mu-
sic. A sub is $50 a year, but you
might get a free sample by writing
Jack at 5116 Chateau Circle, Irvine,
Calif. 92805. . . . Chuck Logan shift-
ed across the street to KOB in Albu-
querque, N.M., which is being con-
sulted by Kent Burkhart. Gary Dia-
mond was promoted to program
director of KQEQ, replacing Logan,

(Continued on puge 25)

Jack G. Thayer Keynotes

® Continued from page 22

communicators will be assigned to a
given topic.

This series of roundtables will be
in session for about three hours; thus
the registrant will be able to move
onto another topic and communi-
cator when he has benefitted from a
given topic. Other topics will cover
radio syndication, the Top 40 play-
list, and the lack of believable quali-
tative research and how the radio
station can analyze its audience to
aid both programming and sales.

Thayer was chairman of last
year’s Forum and is a member of the
advisory committee this year. along
with past chairman David Moor-
head, general manager of KMET in
Los Angeles; Rochelle Staab, music
coordinator of the Bartell Media ra-
dio chain; Luis Burnini, director su-
perintendente, Sistema Globo de
Radio, Rio de Janeiro, Brazil; Kevin
O’Donohue, general manager. 2SM,
Sydney, Australia; Sherrie Lau, di-
rector of media services, Eisaman,
Johns, & Laws, Los Angeles; Rick
Frio, vice president of marketing,
MCA Records, Los Angeles; Jim
Gabbert, president, KI1OIl, San
Francisco; Stan Kaplan, president,
WAYS, Charlotte, N.C.; Paul Drew,
vice president of programming,
RKO General Radio, Los Angeles;
Ron Alexenburg, vice president,

Epic Records, New York: and oth-
ers.

News, public service, quadra-
phonic radio, record distribution,
and virtually every aspect of radio
programming will be discussed.

Registration fees include lunches,
continental breakfasts, all work ma-
terial, entrance to all sessions includ-
ing the awards banquet, and other
involvements yet to be announced.
To register, send $185 to Inter-
national Radio Programming Fo-
rum, 9000 Sunset Blvd., Suite 1200,
Los Angeles, Calif. 90069. After July
11 the fee will be $200 per person.

Early registrants will be entitled to
low rates on hotel rooms in the Fair-
mont Hotel, site of the convention,
or another hotel nearby.

Concept Prod.

® Continued from page 22

Earl. manager and president of
Warren Earl Associates; and Janne
Livacich, who specializes in market
and media research.

Each of the four programming
concepts is updated weekly (for cur-
rent material) and monthly (for
older material). Various special pro-
grams, such as a “Quad Showcase”
hour or two-hour weekly program
featuring SQ and QS matrix quad
material, are also available.

I
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® Continued from page 24

and then Frank Ragan was promoted
to music director of KQEO and the
whole market has suddenly grown a
lot more competitive.

* * *

Would you know it, a station has
finally acquired an air personality
named Scott Joplin. It's KPOK in
Portland, Ore. The current lineup at
the rockin’ country format station
includes Jay Hamilton midnight-6
a.m., Ted Rogers 6-9 a.m.. program
director Joe Ferguson 9-noon, music
director Bob Taylor noon-3 p.m.,
Glynn Shannone 3-7 p.m., and Buzz
Hill 7-midnight. Station is giving
away money on the street to anyone
who answers the question: “What
radio station do you listen to?”
which the answer is: “KPOK."” The
street giveaways are taped and
played back on the air as contest
promos.

L

John Carter, known on the air as
Big John Carter, has joined the
weekend roster of KHJ in Los An-
geles. ... In Lewiston, Me., Alan Ed-
wards of WLAM is attempting (or
has attempted, perhaps, by the time)
to set a new on-air record. Unfortu-
nately, the station won’t be on the air
one hour a night, so the record
wouldn’t count. But every two or
three weeks, I get a phone call from
some program director wanting to
know what the national record is for
staying on the air continuously. Paul
Villa, program director of WLAM,
says it was 104 hours and eight min-
utes set recently in nearby Bruns-
wick, Me. I think it was longer. Does
anyone really know?

*  x

Roger W, Morgan reports in from
KROY in Sacramento, Calif. He’d
been the program director of KYA.
He came down to spend one after-
noon with me shortly before leaving
KYA. We had a good time talking
radio. ... When I mentioned earlier
about the continuous on-air records,
I should have also mentioned Dave
Christian at WKYX in Paducah,
Ky., trying the same thing. But I
think he’s going around the clock;
he wants disk jockeys, record pro-
motion men, record artists, to call at
502-442-1248 and help him keep
awake. He’ll put you on the air.

L S

Scott Regen who’d been at
CKLW in Detroit is now looking for
an MOR air position. Call him at
313-356-0491. . . . Shaun Holly, with
KNUS in Dallas the past year and a
half, has been promoted to music di-
rector of the Top 40 FM station. He
replaces Ronnie Ralphael, who has
joined Mercury Records as their
Dallas regional promotional man.

* * *

When you hear that a Bobby Woo-
ten is retiring from KAY O in Seattle
to return to his native Arkansas, it
sort of disturbs your whole day.
Bobby has programmed the country
station for more than 10 years. ...
Ray Potter, morning personality at
XEROX in El Paso, notes: “Had a
bloody mary with John Walton and
he said he’d be packin’ it up for
Northern California pretty soon. He
also told me that Stan Wilson had
signed off as manager at KFJZ in
Fort Worth.” Potter used to program
KFJZ; Walton, of course, is the
leader of the Walton Gang (the
managers of the radio stations that
he owns from Texas to Monterey,
Calif.). . .. Pat Reilly, a program di-
rector and air personality of note,
has joined the staff of Programmer’s
Digest. The Programmer’s Digest is
a magazine devoted to radio pro-

Vox Jox

gramming on record. Old buddy
Buddy Blake is editor and publisher.
Reilly will be providing a humor
service to the monthly records. If
you'd like to know more about the
disk-magazine, I suggest you send
Buddy Blake $5 for a sample copy
care of: Audio Video Corp. of
America, P.O. Box 15721, Nashville,
TN 37215. Be one of the best $5 you
ever spent.
L S

Don French is now program direc-
tor of KANC, a new country music
station going on the air May | in An-
chorage, Alaska 99509. He neceds
records desperately for the new sta-
tion. Don is a heavy from the old
days, having programmed such as
WNBC in New York and KFWB in
Los Angeles. John Garland is gen-
eral manager of the new station.
Send the records care of P.O. Box
42287.

L S

Christopher, evening personality
at an FM station in Kelowna, B.C.,
Canada, has an hour documentary
on “Are Plants Human” for sale.
Demo and rates available on request
to him via Conception Immaculate
Productions, ICP Building, 129 Sec-
ond St., New Westminster, B.C. V31
2K4, Canada. ... Lee Duncan just
called and he wants back in a major
market. Has 16 years experience,
mostly in rock. Has been cooling his
heels at KMMT in Mammoth
Lakes, Calif. You can reach him via
805-833-1712.

* kK

I guess one of the most interesting
facets of radio, when historians be-
gan massive studies of the medium
as it exists now in the days to come,
will be the aspect that it constantly
changes. For instance, Chuck South-
cott, program director of KGIL in
Los Angeles, is leaving the station to
launch a radio syndication firm. As
he puts it: “I grew up with the sta-
tion.” He’d been there 13 years. Jim
Martin will take over Chuck’s eve-
ning slot and do a talk show 8-11
p-m.; this follows a 7-8 p.m. sports
talk show hosted by Stan Brown.
Chuck sort of believed that Rick
Scarry would take over music chores
at the station. Dave Bandelbaum is
operations director; Chuck prob-
ably won’t be replaced.

* kK

Grant West is now doing the 6-
midnight. show on WJBQ in Port-
land, Me. He’d been at WJTO in
Bath, Me. Christy Max is now the
all-night personality on WJBQ and
Joe McMillian has been appointed
the station’s music director. Wally
Brine does the morning show.
McMillian middays; program direc-
tor Jeff Ryder afternoons. Scott
McCann does weekends. The station
also has a new Sunday morning talk
show hosted by Joan Winter. . .. Ira
Gordon, 213-398-2707, says: “I am
currently interested in setting up a
progressive country show at any
country station in the mood to give
this new trend a try.” Ira had been at
KDAC in Fort Bragg, Calif., until
economic conditions hit the station.

L S

Tom Straw. Where are you? ...
“The Lone Ranger” rides again on
KODA, an adult music station in
Houston. Charles Michelson Inc.,
New York, continues to score time
and time again with old radio shows.
Ed Shane programs the station.
Starting April 14, the station began
broadcasting 52 half-hour shows. . ..
Now and then, the real legend—
Matty (Humdinger) Singer, ABC/
Dunhill Records, Philadelphia
drops me a note. Makes my whole
day. (Continued on page 40)

NEW YORK

A month of heavy happenings on
the Latin Scene. Frankie “Holly-
wood” Crocker, popular WBLS-DJ
is presenting “Salsa At The Felt
Forum” here (25). The event will be
a reunion for Tito Puente and vocal-
ist Santito Colon. Also, popular
Cheo Feliciano will be united with
the exciting Joe Cuba, and Willi Co-
lon with Hector LaVee and also Pete
“Conde” Rodriguez will perform.
This awaited show promises excite-
ment as all the performers have been
separated and successfully contin-
ued their careers. For many of them,
this will be the first time together in
many years.

WRVR and Don Friedman
presented at Avery Fisher Hall three
of the most important names in mu-
sic. From the Coast. the awaited re-
turn to the New York scene of the
immensely popular Eddie Palmieri
and his new orchestra. The madman
from Argentina: Gato Barbieri and
the Brazilian Rhythm Machine:
Airto.

“Latin Lib,” “Latin Salsa,” “Latin
Disco.” some of the names as yet un-
decided to call the new dance empo-
rium which opened at 1674 Broad-
way. Also going strong: Levitious,
Corso, The Hisocampo, CasinO-14;
in Queens: The Monastery; in
Staten Island: The Hadar: in
Brooklyn: El Dorado, Casa Borin-
quen and Red Plum. ... A definite
upswing in Latin music is happen-
ing.

Inca announces good sales in the
new Tipica 73 single: “Canuto.” Ri-
cardo Rey and Bobby Cruz new
single out: “Juan Sebastian (Bach)
Fuga.” very interesting. Chivirico,
has a new single on Cotique Rec-
ords: “Frio en el Alma.,” a fine ar-
rangement by Jorge Millet.” Matri-
monio ... Para que? is the new
Paquito Gusman single on Inca and
the incomparable Celia Cruz in “Lo
Tuyo es Mental,” a. very popular
composition of young Anam Munar.
... In town for promotion of their
new release: Te Vas a Arrepentir
and “Matilde Linda” is the El Gran
Combo. Also on the EGC label “Un
Mundo Raro” and “Salsa Na'mas”
by Nacho Sanabria. EGC is distrib-
uted by Rico.

Tony Fabon, a&r director of Rico
Records and Solo, announces the
first release especially for Mother’s
Day: “Madre” with Nestor Sanchez
in the vocals and La Protesta. Primi-
tivo Santos also has a new single:
“Honorina” and “Cracias A Dios.”
cuts from his LP: “Amorosa.”

RALPH LEW

TEXAS

Freddie Records has acquired
three of Little Joe Y La Familia’s lat-
est masters, plus their soon to be re-
leased LP, from Buena Suerte Rec-
ords. These albums will now bear
the Freddie label and will be distrib-
uted, along with other products in
the Freddie catalog, by Cruz Cuer-
rero on the West Coast. In addition
to Freddie Martinez and the newly
acquired La Familia albums, Fred-
die Records now features La Raza,
Zavala, Tony De La Rosa and a new
group from San Antonio; The USA
Band, featuring Adalberto Gallegos
on vocals.

As soon as they complete the in-
stallation of their new 16-track stu-
dio facilities. Ace Martinez and Jim
West will be heading for New York
City to prepare for Freddie Marti-
nez’ coming appearance at Madison
Square Garden. Martinez will be
part of the star studded Arnulfo
“Gordo” Delgado promotion which
last year attracted some 34,000 fans
to the Garden.

Joe Bravo’s latest LP, on GC Rec-
ords, seems to be doing well. This
one is titled “El Panda Manda.”
Other recent releases at GC include:

www.americanradiohistorv.com

LatinScene

The Royal Jesters with “Their Sec-
ond Album.” The Jesters, under the
direction of Oscar Lawson, are at
work on their fourth album. Henry

Balderrama has a new group on the
scene. Calling themselves La Patria,
they have an album out on the Mr G
label. LUPE SILVA

Billboard SPECIAL SURVEY for Week Ending 5/3/75
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1 i 8 JOE BATAAN
t‘aEv%I?gilaJ)\(gPpFomﬁl | Afrofilipino, Salsout Sal-4101

2 | TICOALEGRE ALL STARS 9 | CELIA& JOHNNY
Live at Carnegie Hall, Tico 1325 Quimbara, Vaya XVS 31

3 | CORTISO & ISMAEL RIVERA L mgﬁmhﬂ'ﬂfc Coco CLP-109X
Juntos Otra Vez, Coco CLP-113XX 1 ORCH. ARACON

4 | HARLOW 75 Sabor-007
Live in Quad, Fams QXSLP-00472 12 JOHNNY VENTURA

5 SONORA MATANCERA En Accion Discolor-70
50 Anos, Secco SSD4001 13 ODILIO GONZALEZ

6 RAY RODRIGUEZ EnEscena, Dial-1059
And Duro, Mericana XMS-130 14 E% GILM# TRIO

7 MANGUEL & FATATO A Que No Te Atreves, Montitla
Understanding Latin Rhythms, LP 15 | MONCUITO SANTAMARIA

Ventures-337

1 VICENTE FERNANDEZ
El Idolo De Mexico, Caytronics 1420

2 TORTILLA FACTORY
Tortilla Factory. Falcon FLA063

3 LOS UNICOS
Siempre, UNI 1001

4 LOS CLASICOS
Roberto Pulldo Y GC 110

5 COSTAAZUL
El La Cumbra NV 304
6 LATIN BREEN

Minus One, GC 111
7 ANGELICA MARIA

Angelica Maria, Sonido Internacional SI
8009

En Una Nota Inca XSLP-1040 |

IN TEXAS

8 JULIO ICLESIAS
AFlor De Piel, Alhambra 19
9 SUNNY & THE SUNLINERS
Los Enamorados, Keyloc 3020
10 LOS KASINOS
Los Kasinos UNI 1002
11 CARLOS GUZMAN
Carlos Guzman, Falcon FL 4062
| 12 | YOLANDADELRIO
Ay Mama, Los Que Te, Arcano 3271
13 CORNELIO REYNA
Cuatro Estrellas En El Cielo CR 5044
14 ANGELES NEGROS
ATi UA13S
15 LOS CACHORROS

La Onda Pesada De, BC 1110

( VAYA
You Should Taste
LADY MARMALADE

MONGO SANTAMARIA

It's Delicious! ON 45 # V-5081
A New 45 Produced by Jerry Masucci and Marty Sheller
Distributed by Fania Records Inc. through
Dist: R&J. 108 Sherman Avenue, New York, N.Y. 10034 {212) 942-8185
\_ Allied Wholesals: Calle Cerra #610, Santurce. P.R. 00927 (809) 725-9255 j

ARCANO
RECORDS

Announces

MADRE
BENDITA
SEAS

DKL1-3295

Distributed by

CAYTRONICS

"The Latin Music Company"*

MNew York
Callfornia
Texas

(212) 541-4090
(213) 737-0197
(512) 222-0106

Florida
Chicago

(305) B22-6967
(312} 5211800

aQdvodig ‘56! 't AV
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Solti, Chicago Will
Record Opera Here

® Continued from page |

James McCracken and Adriana
Maliponte, with Leonard Bernstein
conducting the Metropolitan Opera
Orchestra.

The cost of the recording,
mounted by Deutsche Grammo-
phon, was said to be $250,000—not
an easy pill or bill—to swallow.

In 1967 RCA Records released the
City Opera Co. version of Handel’s
“Julius Caesar.” Production costs for
this package would not be revealed
by RCA executives but the record-
ing was given a foundation grant of
$20.000. The package took seven
sessions, from April 27 to May 2. and
featured Beverly Siils, Maureen For-
rester and Norman Triegel. Julius
Rudel conducted the New York City
Opera Co.

RCA also was involved in the
other two operas recorded here.
Wagner’s “Lohengrin,” a five-
record set, was recorded in 1965 in
Boston, after a performance at
Tanglewood. The session cost RCA
about $170,000. Among its cast were
Lucine Amara, Jerome Hines and
Sandor Konya. Erich Leinsdorf con-
ducted the Boston Symphony Or-
chestra. The other opera package
was Verdi's “Macbeth.” Recorded in
1958, its performers included James
Warren and Carlo Bergonzi. Erich
Leinsdorf led the Metropolitan Op-
era Orchestra.

Tchaikovsky On
Melodiya/Angel

NEW YORK-—Angel Records,
now in its eighth year of affiliation
with the Soviet recording sales
agency Mezhdunarodnaya Kniga,
continues to add new product to its
Melodiya/Angel series of Russian-
originated performances. This
month the label announces the com-
pletion of another major cycle of
recordings. An authoritative docu-
mentation of the complete
Tchaikovsky Symphony Cycle (in-
cluding “Manfred”) is presented as
a series of seven LPs featuring Gen-
nady Rozhdestvensky and the Mos-
cow Radio Symphony Orchestra.

Although Melodiya/Angel’s pre-
viously issued cycle (also complete,
played by the U.S.S.R. Symphony.
Yevgeny Svetlanov conducting) is a
continuing seller and will be re-
tained in the catalog, a new record-
ing, the caliber of this one. is indeed
merited.

The cycle has been issued as indi-
vidual LPs: No. 1. 2, 3,4, 5, 6 and
“Manfred” thereby enabling the
consumer market the convenience of
purchase (one or in a combination of
two or more) at the least possible
price.

Horowitz Concert
—Wait Is Rewarded

NEW YORK —The patient are re-
warded—at least in the concert
world. Ask the fans who could not
buy tickets after waiting on line for
Vladimir Horowitz's Metropolitan
Opera House performance last win-
ter. Those thatsigned their names on
a waiting list were recently given the
opportunity to obtain tickets for the
Horowitz concert April 27 at Car-
negie Hall here.

Tickets helped raise funds for the
Musicians Foundation, the Cara-
moar Festival and the Carnegie Hall
Foundation.

Columbia Records had a record-
ing arrangement in the early 1950’
with the Metropolitan Opera and re-
corded “La Boeheme” and “Der
Fledermaus,” among others. The
deal was dropped in the mid-fifties.

Jim Frye, DG classical vice presi-
dent, puts the present cost of record-
ing an opera here at about $180.000.
depending, of course, on the number
of sessions, the type of work and the
principals involved. He estimates
that the same opera, if done over-
seas, would cost about $90,000 to
$100,000. If produced in an Eastern-
block country. the cost is even less,
he says.

3LP’siIn
Boot Series

NEW YORK—Boot Records, in-
dependent record firm based in
Canada, has opened a Nashville of-
fice and has issued the first three re-
leases on its Boot Master Concert
Series, its classical label.

In addition, the company has set
up the following distributors: H.W.
Daily, Houston: Floyd’s Wholesale
Records, Ville Platte, La.; Merit Dis-
tributors, Detroit; Commercial Mu-
sic Co., St. Louis: Music City Record
Dist.: Nashville: Hot Line Record
Dist.. Memphis: Pan American
Record Supply. Denver.

The firm also services the follow-
ing stores direct: Rose, Chicago:
Sam Goody, New York: King Ka-
rol, New York.

“The Listening Room.” hosted by
Robert Sherman, program director
of station WQXR, New York, pre-
miered posthumous works of lost
scores of Arthur Farwell. Neely
Bruce, pianist. and David Barron,
baritone, performed the works April
16 of the American composer. who
died in 1952. ... Helen Quach ap-
pointed musical director of the Ma-
nila Symphony. ... ASCAP writers
who received 1975 Guggenheim
Fellowships include Claus Adam,
Morton Subotnick, Arthur Berger
and Kurt Stone.

Gov. Hugh Cary sent a telegram to
Schuyler Chapin congratulating the
Metropolitan Opera’s completion of
its 90th season. The telegram ended
by saying, “lts (Metropolitan) sur-
vival is certainly a high priority in
maintaining New York City’s emi-
nence as the cultural center of Amer-
ica.” ... Suzanne Ciani, Barbara
Kolb, Harold Vick, Billy Harper and
Charles Dodge among those receiv-
ing Creative Artists Public Service
Program fellowships. Fellowships
are designed to aid working artists

 ClassicalNotes

and to encourage public participa-
tion in the arts throughout New
York State.

Chicago Symphony and Sir Georg
Solti come to Carnegie Hall for re-
maining New York season on Tues-
day, Wednesday and Friday (29. 30
and 2). Sir Georg has planned a five-
month sabbatical. beginning July I.
Of his sabbatical. the music director
says. “I've planned this for a long
time to refuel the musical batteries
and to be uninterruptedly with my
family.” Meanwhile, the four con-
certs, set for next year by the Sym-
phony for Carnegie Hall. will be
conducted by Sir Georg and Carlo
Maria Guilini.

The Houston Grand Opera will
present. as the highlight of its free
spring season, Scott Joplin’s opera
“Treemonisha” on May 23. Repeat
performances are on May 24, 25, 27,
31, June 2 and 4 and it will mark the
first time the opera has been done by
a professional opera company. Gun-
ther Schuller will do a new orches-
tration for the opera.

Karajan, Berlin Orchestra
Ink Pacts With DG, EMI

NEW YORK—Herbert von Kara-
jan and Polydor International’s
president Dr. Werner, Vogelsang
signed a new long-term contract
April 21 in Berlin. It provides for a
large-scale program of symphonic
recordings on the Deutsche
Grammophon label, with Karajan
leading the Berlin Philharmonic, of
which he was appointed Conductor-
for-Life in 1955. At the same time a
second major agreement was signed
covering the Berlin musicians for the
disks.

Under the terms of the new con-
tracts, more than 70 new LPs will be
made for DG by Karajan and his or-
chestra. Highlights of the new reper-
toire will be symphonies of Beetho-
ven, Bruckner, Brahms, Mozart,
Sibelius, Haydn (the “Paris” sym-
phonies) and Mahler (whose “Fifth”
will be released later this year as the
first in the long-awaited cycle).
Works by Bach. Liszt, Stravinsky
and Berlioz are among others slated
for new disks.

“I am delighted,” said Dr. Vogel-
sang, who also serves as president of
Polygram U.S., the operating com-
pany of Polydor, Phonogram, Chap-
pell Music and Phonodisc, *“that this
contract will insure the continued
close working relationship between
Herber von Karajan, his orchestra,
and our yellow label.”

LOS ANGELES—Herbert von
Karajan signed a new long-term
contract April 20 in Berlin with Elec-
tric & Music Indistries Ltd. Repre-
senting EMI was Peter Andry, gen-
eral manager-International
Classical Division. In conjunction
with the agreement, a second con-
tract was signed between EMI and
the Berlin Philharmonic Orchestra.
Andry stated that he was extremely
pleased with both contracts. In the
U.S. the product will be made avail-
able via Angel Records.

The contract between EMI and
the conductor marks the contin-
uation of an association that started
some 30 years ago. During his affi-
liation with EMI, the company has
recorded 15 complete operas and
over 150 orchestral and choral
recordings. A wide range of orches-
tral, choral and operatic recordings
reaching from Haydn to Mahler will
be made—the first major recordings
under provisions set down in the
new contracts being an all-star cast
production of Wagner’s ‘“Lohen-
grin” and the Beethoven Piano Con-
certos with soloist Alexis Weissen-
berg.

Numbering among Karajan’s
most recently issued recordings in-
ternationally released by the affil-
iate EMI companies are Bartqok’s
“Concerto for Orchestra,” Beetho-
ven’s “Piano Concerto No. 5,”
Beethoven's “Missa Solemnis,” and
Verdi’s “Otello.”
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Billboard SPECIAL SURVEY for Weeh Ending 5/3/75

These are best selling middle-of-the-road singles compiled from
national retail sales and radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

ONLY YESTERDAY

Carpenters, A&M 1677 (Almo/Sweet Harmony/Hammer & Nails, ASCAP)
THE IMMIGRANT

Neil Sedaka, Rocket 40370 (MCA) (Don Kirshner, BMI/Kirshner, ASCAP)
IT'S A MIRACLE

Barry Manilow, Arista 0108 (Kamikazi, BMI)

RAINY DAY PEOPLE

Gordon Lightfoot, Reprise 1328 (Warner Bros ) (Moose, CAPAC)
DON'T TELL ME GOODNIGHT

Lobo, Big Tree 16033 (Atlantic) (Famous, ASCAP)

99 MILES FROM LA.

Albert Hammond, Mums 8-6037 (Columbia)
(Landers-Roberts/April/Casa David, ASCAP)

BEER BARREL POLKA

Bobby Vinton, ABC 12056 (Shapiro/Bernstein, ASCAP)

THANK GOD I'M A COUNTRY BOY

John Denver, RCA 10239 (Cherry Lane, ASCAP)

THE LAST FAREWELL

Roger Whitaker, RCA 50030 (Arcola, BMI)

HE DON'T LOVE YOU (Like 1 Love You)

Tony Orlando & Dawn, Elektra 45240 (Conrad, BMI)

MISTY

Ray Stevens, Barnaby 614 (Chess/Janus) (Vernon. ASCAP)

| DON'T LIKE TO SLEEP ALONE

Paul Anka, United Artists 615 (Spanka, BMI)

(Hey Won’t You Play) ANOTHER SOMEBODY DONE SOMEBODY
WRONG SONG

B.). Thomas, ABC 12054 (Press/Tree, BMI)

WONDERFUL BABY

Don McLean, United Artists 614 (Unart/Yahweh, BMI)
ANYTIME

Frank Sinatra. Repnse 1327 (Warner Bros) (Spanka, BMI)

I'M STONE IN LOVE WITH YOU

Johnny Mathis, Columbia 3-10112

WALKING IN RHYTHM

Blackbyrds, Fantasy 736 (Blackbyrd, BMI)

LOVE WILL KEEP US TOGETHER

Captain & Tennille, A&M 1672 (Don Kirshner, BMI)

BEFORE THE NEXT TEARDROP FALLS

Freddy Fender, ABC/Dot 17540 (Fingerlake, BMI)

AMIE

Pure Prairie League, RCA 10184 (McKenzie/Dunbar, BMI)

I'LL PLAY FOR YOU

Seals & Crofts, Warner Bros. 8075 (Dawnbreaker, BMI)

YOU ARE SO BEAUTIFUL

Joe Cocker, A&M 1641 (Almo/Preston, ASCAP/{rving/WEP. BMI)
WILDFIRE

Michael Murphy. Epic 50084 (CBS) (Mystery. BMI)

CRY SOFTLY

Andy Williams, Columbia 3-10113 (Tree/Algee, BMI)

WHEN THE PARTY'S OVER

Janis lan, Columbia 3-10119 (Mine/Limited & Apnl, ASCAP)
HOT SAUCE

Jan Davis Guitar, Ranwood 1015 (Laurabob. BMI)

SISTER GOLDEN HAIR

America, Warner Bros. 8086 (Warner Bros, ASCAP)

GROWIN'

Loggins & Messina, Columbia 3-10118 (Savona/Sugartree, BMI/Gnossos, ASCAP)
SORRY DOESN'T ALWAYS MAKE IT RIGHT

Diana Ross. Motown 1335 (Jobete, ASCAP/Stone Diamond, BMI)
HOW LONG

Ace, Anchor 21000 (ABC) (American Broadcasting, ASCAP)
WORLD OF DREAMS

Perry Como, RCA10257 (Roncom/ASCAP)

MIDNIGHT BLUE

Melissa Manchester, Arista 0116

(New York Times/Rumanian Pickleworks, BMI)

(If You Add) ALL THE LOVE IN THE WORLD

Mac Davis Columbia 3-10111

YOU'RE A PART OF ME

Susan Jacks, Mercury 73649 (Phonogram) (Chappell/Brown Shoes, ASCAP)
AND THEN WAS GINA

Bobby Goldsboro, United Artists 633 (Unart/Pen In Hand, BMI)
WHEN THE LOVE LIGHT SHINES

The Boones, Motown 1334 (Stone Agate, BMI)

OLD DAYS

Chicago, Columbia 10131 (Make Me Smile/Big Elk, ASCAP)
INDIANA GIRL

Pat Boone, Melodyland 60058 (Motown) (Wilber/Martin Cooper, ASCAP)}
YOU TURN ME ON

Nino Tempo & April Stevens, A&M 1674 (Broadside/Daddy Sam, BMI)
PART TIME LOVE

David Gates Elektra

WHEN WILL | BE LOVED

Linda Ronstadt, Capitol 4050 (Acuff-Rose. BMI)
EMMANUELLE

Peter Nero, Arista 0112 (Screen Gems-Columbia, BM1)

I'M NOT LISA

Jessi Colter, Capitol 4009 (Baron. BMI)

LIZZIE & THE RAINMAN

Tanya Tucker, MCA 40402 (House Df Gold. BMI)

DION BLUE

Tim Weisberg, A&M 1680 (Elusive Sounds, ASCAP)
AUTOBAHN

Kraftwerk, Vertigo 203 (Phonogram) Intersong USA, ASCAP)
ALL | WANNA DO

Su Shifrin, Motown 1343 (Colgems, ASCAP)

HANDS OF TIME

Atlantic & Pacific, P.L.P. 6501 (Col-Jems, ASCAP)

THE WAY WE WERE/TRY TO REMEMBER

Gladys Knight & The Pips, Buddah 463 (Colgems, ASCAP/Chappell, ASCAP)
SMILE ON ME

Ronnie & Natalie D'Hara, Legacy 104 (Happy Girl. ASCAP)



www.americanradiohistory.com

Joel Whitburn .
announces the release

of his new Easy Listening Book

and the 1974 Record

Research Supplements. TS T PR T — .
CARAVELLES
12/7/63 2 7| YOU DON'T HAVE TO BE
A BABY TO CRY Smash 1852
CARLTON, CAR
101974 | 35| 1 EVERLASTING LOVE Back Beat 27001
CARNIVAL
1o | a0 LAIA LADAIA world Pacific 77932
3207y | 37 WHEN THERE $ A HEARTACHE United Artists 50748 [ ]
CARPENTERS
2127/69 | 19| 1 TICKET TO RIDE ASM 1142
61370 | 1| 15| ** (THEY LONG TO BE}
GLOSE TO YOU A&M 1183
9/19/70 16 | 1 WEVE ONLY JUST BEGUN ALM 1217
21311 ~  FOR ALL WE KNOW A&M 1243
57157 I~ RAINY DAYS AND MONDAYS A&M 1260
9/4/71 . SUPERSTAR ALM 1289

12/ 117710 BLESS THE BEASTS AND CHILDREN ASM 1289

1167 i | = HURTING EACH OTHER AdM 1322
4/29/73 - = 1T S GOING TO TAKE SOME TIME ABM 1351
7722/7 1 * GOODBYE TO LOVE ASM 1367
2/24/7 12 | ¢ SING GEM 1213
6/9/7 2 ** YESTERADAY ONCE MORE H&M 1446
10/6/7 2| 18 *  TOP OF THE WORLD ZaM 1468

n
ST SUON

13 74 14 T IWONT LASYADAY
WITHOUT YOU ASM 1521
730/74 13 == PLEASE MR POSTMAN ASM 1646
: Chal‘t s evel.
8/20/66 5 MY HEART REMINDS ME Liberty 55897
10/15/66 13 ] 50 NICE {SUMMER SAMBA} Liberty 55917
2 467 3 UNTIL TODAY Liberty 55937
271187 i NOW | KNOW THE FEELING Liberty 55937
B/12/67 i il " IT MUST BE HIM Liberty 55986
10/30/67 1 . == THE LESSON Liberty 56012
3/23/68 13 e SHE LL BE THERE Liberty 56026
4/27/68 32 YOUR HEART IS FREE
JUST LIKE THE W Liberty 56026 r '
6/15.68 7 DON'T BREAK MY PREYYV BALLOON Liberty 56039
9/14 68 8 A DISSATISFIED MAN Liberty 56062
3/29/69 6 1 WITH PEN IN HAND Liberty 56092 0 ffe ed .
9/20/69 5 L ETEANIT Liberty 56132
9/5/70 30 SINGING MV SONG Liberty 56185
12371 7 L] ¥ ILL BE HOME Columbia 45296
£19/71 28 13 SIx WEEKS EVERY S\JMMER Columbia 45403
12/25/T1 3? 10 DO IT ALL AG gg:zxg:: :gg;g , . .
e | % WAoo &limea voose Here’s the authority on the history of charted Easy
wmes | 10| s | SRR Rose or anuens e Listening music. A play by play record book including
CARTER
6/19/85 1 18 HOLD ME THRILL ME . . . .
e || WEESMS suppr g Svery song title .and grtlst to hit every Billboard
|| 2| o ASRBAL e [mnarialCatas Top 50 Easy Listening Chart” from 1961 through 1974.
7 A 1 " YOU YOU YOU Imperial 66183 . .
w2ser | 23 o€ v LOvE Larty 56000 Easy to use, quick reference makes this a must book
OB R | e e evessonvou Romar 715 h Pt . . '
- ] casgroen T B for the professional, as well as the serious music lover.
2/9/ ! 88N . .
4 Includes a complete Artist Section as well as a complete

" section arranged by title!
Packed with invaluable information, such as:
» Date (month/day/year) record first hit charts. * Highest charted position.
» Total weeks on charts. * Label and record number.
There are even more exciting sections filled with things you’ll want to know,
like interesting trivia and a Photo Section of the top 40 Easy Listening artists.
Order your copy today! Only $25.00 postpaid in U.S.A.

New! 1974 Supplements

the only current history of charted music.

J—— TOP POP TOP LP’s 1974 TOP R&B 1974 TOP C&W 1974
S — § RECORDS 1974 The most recent LP- Lists every record to Today’s ‘country’ sound
Top LP? g This book has them all album history! Lists by hit Billboard’s 1974 isall here! Every record
,,.;o; E 1974 3 ..every record and all’tist.every album to “Hot Soul Singles” to hit Billboard’s 1974
Country & AN artist to hit Billboard’s hit Billboard’s 1974 charts. Includes two “Hot Country Singles”
l:::;T 1974 “Hot 100” charts, “Top LP’s” charts, plus complete sections, one charts, including a
a complete Artist and No. 1 LP Index and by artist and another complete Artist and
- Title Section for fast complete update of by title. Plus, No. 1 Title Section plus No. 1
Bves reference, No. 1 albums previously Records Index, Top Records Index, Country
R:Ee"éih@ ] Records Index, Trivia charted. Now only Artists’ trivia and Artists Trivia and
o “ Section on top artists $10.00 postpaid record achievements. Record Achievements.
& Reces and records of in U.S.A. $10.00 postpaid All for only $10.00
‘ (@) longevity. Only $10.00 in US.A. postpaid in the U.S.A.
——— postpaid in U.S.A.
:&'éih‘@

Each supplement

an entire history, CHARTED MUSIC HISTORY AT

a tremendous reference

Includes: . YOUR FINGER T“)S

Da;)tiet (crtr]l;):lttsh/day/year) record Check the entire Record Research Library. It’s an invaluable source, the author-

ity on charted music history. Covers every Pop, LP, C&W, R&B, and Easy
Listening record and artist that ever made Billboard’s charts from 1940 to 1974.
You shouldn’t be without it. Order yours today!

Highest position record reached.
Number of weeks on charts.
Label and record number.

Uic g — — — - e G TG Gt e, —— e TSNS CID D mm ey, — -
Quick reference to spot No. 1 — ~~—" ————— H
and top 10 records. |
| Mail to: Record Research, P.O. Box 82, Menomonee Falls, WI 53031 |
: Supplements $10.00 each :
| Top Easy Listening '61-"74. . . . .. ....... ... $25 Top Pop '74 |
| TopPop™40-"55 . e oo i e $20 Top Pop 73 0
| Top Pop ’55-’72 (Hard Cover) ................ $40 Top LP’s '74 |
ecord Top Pop ’55-’72 (Soft Cover) ................. $30 Top LP’s '73 |
esearch : Top COBW 4971 + .ot e e $25 Top C&W 74 |
TopR&B 971 ..o it $25 Top C&W 72’73
[ TOP LIS 4572 « « v e e eee e e $30 Top R&B 74 :
P.O. Box 82 : Check or money order for full amount must accompany order. Top R&B °72-'73 |
Menomonee Falls, W] 53051 : Overseas orders add $3.00 per book, and $1.00 per supplement. |
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l City State Zip 0
' All books based on Billboard’s charts. l
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Talent

Den ver-Sinatra Coup

® Continued from puge 1

where he can be a major cabaret at-
traction. And even though there’s far
more money to be made on a concert
tour, it’s good for an artist to keep
growing with new challenges that
keep him interested. I like new chal-
lenges as a manager t0o.”

Weintraub decided to play Den-
ver at Lake Tahoe because the high-
mountain resort would be a comfort-
able environment for the Colorado-
based singer and his troupe. He then
got the “wild idea” of playing Si-
natra at the midnight show and
Denver doing the dinner show, thus
making the engagement a world-
wide music event rather than simply
another superstar Nevada debut.

Within 24 hours he had discussed
the concept with Sinatra’s top advi-
sor, attorney Mickey Rudin, and
Denver. Denver, a lifelong Sinatra
admirer, was almost shy in his first
reaction. Rudin was enthusiastic if
all elements could be worked out.

The historic co-billing was final-
ized when Weintraub flew to Las
Vegas to present it to Sinatra after a
show. “Frank bought the idea even
before I finished explaining it,” says
Weintraub. “He gave the fastest ac-
ceptance of anyone involved. And
he immediately said he wanted Den-
ver’s name billed before his because
John would be playing the early
spot.”

At this point, Weintraub and Ru-
din got on a conference call to Har-
rah’s talent buyer Holmes Hendrick-
son. Owner Bill Harrah, an old
friend of Sinatra, was on vacation in
Africa.

Weintraub recalls Hendrickson’s
first reaction as “quit kidding” and
his next responses as “What can we
give you? When do they want to
start? How long do they want to
play?”

“The primary commitment we got
from Harrah’s was for the biggest in-
ternational advertising and promo-
tion campaign ever put on by a Ne-
vada casino,” says Weintraub. “The
salary for the artists was negotiated
by Mickey later. Obviously Sinatra
and Denver could command any
price they wanted and setting an ail-
time club fee record was never our
objective.”

[ . .‘i
Management lli photo
Jerry Weintraub: “A music event
like the Denver-Sinatra co-billing at
Harrah's is good for everybody."

Both headliners are getting paid
an equal salary. Sinatra regularly
gets over $100,000 in Nevada while
Denver’s current concert tour has es-
tablished him as a draw on the level
of Led Zeppelin or the Stones.

“It hasn’t been decided yet if
Frank and John will sing any songs
together,” says Weintraub. “But pre-
sumably something along those lines
will eventually be worked out.”

Also still be to set are whether
there will be an opening act for ei-
ther artist and how many of the same
augmented house orchestra musi-
cians they will share.

Harrah’s minimum for the shows
will be held to about $20 per person
at the request of the artists.

That would mean that a couple
desiring to catch both acts would
pay a minimum of $80.

“The bottom line is that co-billing
Frank and John becomes a music
event of worldwide importance be-
cause there’s nothing new about ei-
ther of these artists selling out on
their own anywhere they want to
play,” says Weintraub.

“And a major music event is good
for the entire industry and for all the
press because of the excitement it
generates.”

Since Weintraub also is the main
U.S. promoter for Led Zeppelin and
Elvis Presley, there may be some
more spectacular co-billings coming
along eventually.

Name
Address

City
Zip

For information write:

LARRY REED SPORTS CARS B
9022 Wilshire Blvd.
Beverly Hills, Calif. 90211

Larry Reed Says:
‘““Cars like Maserati are just not
being built anymore”’

MASERATI:

MEET HER ONE DAY IN A DREAM
LIKE THE WIND

THE EVERLASTING WIND
EVER-CHANGING

EVER NEW

A REVERIE WITHOUT AUSTERITY
WHICH SOARS TO THE SYMBOLIC.

_State_______

N Phone _

Belkin Gets
Rose Bowl’s
Contract

LOS ANGELES—Pasadena’s city
board over-rode protests by local
concert promoters Pacific Presenta-
tions and Wolf & Rissmiller to
award an exclusive contract for two
Rose Bowl daylight rock concerts
this year to a Cleveland combine
headed by Mike Belkin.

By a unanimous vote, with only a
few local residents appearing at the
hearing to object, Pasadena granted
Belkin, Star Concepts and Mel
Green Productions a deal for two
concerts at the 110,000-capacity
Rose Bowl between June | and Oct.
31 during the hours of noon to 7:30
p.m.

Pasadena will receive a 5 percent
seal tax at maximum of 50 cents per
ticket plus 10 percent of gross con-
cert receipts against a minimum
guarantee of $30,000. Pasadena
changed its long-standing ban on
Rose Bowl rock in order to increase
revenues from the facility.

Talent
In Action__

PINK FLOYD
Cow Palace, San Francisco

The two Pink Floyd concerts here April 12
and 13 were more successful as true multi-
media experiences than as music.

The first show was a seflout, the second
nearly so, and the Floyd received much adula-
tion from the crowds, who were dazzled by such
things as the group’s spinning mirrored wheel, a
missile that shot from the rear of the auditorium
over the startled heads of the crowd and disap-
peared into the recesses behind the stage; loud
explosions and vast amounts of smoke; a large
circular screen upon which a continuous barrage
of quickly shifting images were played, and a
sleek quadraphonic system that gave a truly ex-
citing and enveloping dimensionality to the
sound.

Nonetheless, the music itself was often
tedious. The Floyd played a three-hour show
(there was no supporting act) with a 20-30 min-
ute intermission. The first segment featured
some new material; the second half was mostly
selections from “Dark Side Of The Moon.” The
lengthy encore was “Echoes.” The group was ac-
companied by two female backing voices and a
saxophone player, who added welcome depth.

The group is doing a series of six West Coast
dates (including four nights, April 23-26 at the
Los Angeles Sports Arena, for which all 56,000
tickets sold in one day) and then will lay off un-
til June, when its long-delayed new Columbia LP
is expected. They will then play the major cities
of the Midwest and East. The Columbia LP will
be its first for that label, to which they were
signed by Clive Davis shortly before he was dis-
missed by the CBS hierarchy. Capitol, however,
is realizing profits from the tour; “Dark Side,”
recorded for that company two years ago, is
back on the charts again.  JACK McDONOUGH

TOWER OF POWER
DIVIDED WE STAND
Bottom Line, New York

Sporting a new lead singer Tower Of Power
treated New York to a tight, impressive display
of East Bay funk. Showing none of the compla-
cency that seemed to plague many of their re-
cent shows the band kept the SRO audience
hopping with its hustling horn-oriented rock.

Though new lead singer Hubert Tubbs does
not have the polish or the style of his predeces-
sor, Lenny Williams, his voice is much funkier.
The April 2 show spotlighted Tubbs earthy sing-
ing, reminiscent of David Ruffin and the fine sax
work of Lennie Pickett. Standout numbers in-
cluded “Knock Yourself Out” which featured a
fine tenor saxophone solo by Pickett and “So
Very Hard To Go” which sounded more soulful in
the hands of Tubbs.

It is very good to see that Tower Of Power has
found the groove again and hopefully the band's
new energy will carry it to greater heights.

(Continued on page 30)
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SCORING AS VOCAL STAR

Now I’'m a Singer,
Barry Mann Admits

By BOB KIRSCH

LOS ANGELES—“For the first
time in my career,” says Barry
Mann, “I can think of myself notas a
songwriter who sings but as a singer
and a songwriter. There’s no heavy
or deep reason why I feel this way.
I’s just that 15 years in the business
seem (0 be coming together.”

There is certainly nobody in the
music business who does not already
think of Mann as a songwriter of the
first order. With wife Cynthia Weil,
Mann has penned countless hits
over the years for the likes of Steve
Lawrence, Tony Orlando, the Crys-
tals, Wayne Newton, Eydie Gorme,
the Drifters, Jay & The Americans,
Gene Pitney, the Righteous Broth-
ers, Animals, Paul Revere & the
Raiders, Bill Medley, B.J. Thomas,
Barbra Streisand, Dusty Springfield,
Johnny Rodriguez and Helen
Reddy—among others.

And with the release of his third
album, “Survivor,” there are more
and more people beginning to think
of Mann as a singer as well.

True fans will remember a Top 10
hit from Mann in 1961, “Who Put
The Bomp (In The Bomp, Bomp,
Bomp)” and a resulting LP that did
something less than rock the indus-
try. Four years ago he came up with
“Lay It All Out” on New Design
Records, a critically acclaimed set
that apparently sold only to the crit-
ics. The new LP, on RCA, however,
marks a fresh start as far as Mann is
concerned.

Mann, of course, has one disad-
vantage at the start which is no fault
of his own. People are bound to
think of him as the writer who is sim-
ply satisfying an ego by turning per-
former.

“I'm very naive about that kind of
thing,” Mann says, “and I don’t
analyze it. But things really have
changd for me. I listened to the New
Design LP recently for the first time
in two years and I couldn’t believe it
was me. It sounded like such an
MOR crooned album. I really don’t
want to screw around anymore. |
look at my friends (who include Ca-
role King and Neil Sedaka from the
Aldon publishing office where
Mann and Weil worked) I know I'm
good, too!

“In the early days,” Mann contin-
ues, “l don’t think I really wanted to
make it as an artist. Basically, I
didn’t want to pay the dues. I'd give
away things like ‘We Gotta Get Out
Of This Place’ and ‘Rock 'n’ Roll
Lullabye’ because I thought I should
be doing deeper things.”

Probably the first step in his new
career phase, Mann strongly be-
lieves, was getting away from New
York a year ago and moving to Los
Angeles. “The city was just stran-
gling me,” he says. “The musicians
are uptight, not like here where you
can stretch a session because every-
one is really into the music. It’s fun,
like when I was cutting demos in the
old days.”

Upon arriving in Los Angeles,
Mann worked with producer Rich-
ard Podolor, but things simply did
not work out between them for vari-
ous reasons. He then began with
Terry Melcher, and the “Survivor”
LP is the result.

The album features Mann with a
powerful, almost Bill Medley vocal
style (Mann has worked with Med-
ley, writing songs for him in the
Righteous Brothers days and pro-
ducing him as a solo), strong pro-
ductions that project rather than

RCA photo
Barry Mann: Don't call him golden
oldie.

protect the vocals (this is the first LP
where Mann has really been up
front as a vocalist) and the expected
excellent songs (co-written with
Cynthia for the most part) dealing
with old friends, some biographical
material and a humorous look at the
uncomfortable life styles of today.

“I1 directed Cynthia’s lyrics more
than usual this time,” Mann says,
“because I really wanted to relate to
the songs more. I've got to take a
more active part in the storylines
and production as well. And,
Cynthia continues to improve in-
credibly as a lyricist.”

There are no “oldies” on this al-
bum. For one thing, Mann is not an
oldie, though he realizes his past is
certainly an important part of his ca-
reer. “I just can’t go back to the old
things. I love what I'm writing and
I’'mdying to cut new things. In an act

(Continued on page 30)
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I’'m a Singer, Mann Admits

® Continued from page 28
I'll do the old things. On an album,
no.

“Not that I would ever put down
the things we wrote in the old days. I
feel very good about the fact that
none of the group we were a part of
in the *60s are really considered his-
torical pieces now, but are felt to be

ATTENTION
COUNTRY —— STATIONS
NEW ARTIST —— NEW RELEASE
LARRY WHEELDON
Presents
“I’M NOT THE MAN,

I’'M SUPPOSE TO BE”
(W. Walker)

Coyote Record #101

Publisher:
Cedarwood Pub Co. BMI
815-16th Ave So.
Nashville, Tenn
Producer:
KAJAC Record Corp
155 1st St.
Carlisle, lowa
Distributer:
ABC Record & Tape Sales Corp
3301-McKinley Des Moines, la.

DJ’s Playing It Now/We Appreciate
Those Spins.

contemporary. But I am proud of a
lot of what we wrote and I think we
helped rock music do some growing
up.
“I think ‘Uptown’ was ahead of its
time and 1 think ‘on Broadway’ was
the kind of sociological statement
that was ahead of its time. Sure, we
wrote a lot of songs that were noth-
ing more than follow-ups for other
hits. But we did some very good
things as well.”

Mann and Weil will obviously
continue writing. “I stopped for two
months while I was doing the LP,”
he says, “and I felt like I'd never
write again. I love writing and al-
ways will.

“I may do some performing,” he
says, “if I can find the right manager
and get the right advice. I really
don’t know how to go about that.

“As for the next ablum,” he says,
“I'm going to do things differently.
I'll record a song I find exciting as
soon as I can, rather than waiting to
finish 10 tunes and then go into the
studio after some of the excitement
has worn off. I feel like I'm good
now and I don’tknow if I've ever felt
that way before. I'm not going to
blow it.”

INTERVIEW ?

wellof course MIDLER !

Also:
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Pointer Sisters
Record Columns
Classical Columns
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238 5. OXFORD ST LOS ANGELES, CA.90004, (213)487-3696

New On
The Chrts

R,

VAN McCOY
The Hustle—80

While Washington,
Van McCoy may have moved out of
the recording artist limelight in the
last decade, his musical imprint as
composer and producer remained
constant. McCoy and partner Joe
Cobb have publishing and/or pro-
duction credits with such artists as
Aretha Franklin, Vikki Carr, Ro-
berta Flack, Nina Simone, Tom
Jones and Nancy Wilson.

With a new album and a chart
single, “The Hustle,” once again the
time has come for the AVCO artist to
step into the recording limelight.

Penned by McCoy, the song has
already garnered substantial disco-
theque response, not to mention ra-
dio airplay. A happy, up-tempo
number, “The Hustle” speaks of city
lights and fits perfectly into the mu-
sical beat and flow so popular today.
A strong disco following isn’t any-
thing new for McCoy, as his material
has long been sought after by club
spinners.

It’s produced by Hugo & Luigi.

Alongside McCoy’s interests and
talents in the contemporary field is a
desire to become a ‘“‘serious com-
poser” and become involved with
classical music. McCoy’s personal
manager is Charlie Kipps.

Louisiana Club To
Book Name Artists

SHREVEPORT, La.—Some-
where Else Inc. is a new 1,200-capac-
ity club being remodeled here from
the former Country & Western Pal-
ace. Somewhere Else will concen-
trate mainly on big-name easy lis-
tening acts after the $250,000
remodeling job.

C.C.-born
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Monteleone Hotel — New Orleans

Latest Single Release
VODKA & TONIC
OoN

Tara Records

Exclusive Management
SHOUP , MORDECAI & POPPEL
New York NY

Chicago, |1, 60606
205 W. Wacker
(312} 368-1016

Los Angeles, Cal
New Orleans, La 70130

337 Rue Chartres
(504} 529-4195
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Unarmed Athletes
Keep Concert Peace

By FRANK BARRON

LOS ANGELES-The old days of
armed security personnel and police
at pop concerts is over, according to
a man who should know, since
crowd management is his business.

New England Patriots football
pro Bob Geddes works for National
Event Services, a Santa Monica
company headed by president Bob
Bartlett. NES consists of big, burly
athletes, who wear no uniforms,
carry no sidearms or clubs, but
whose mere physical presence usu-
ally deters gate crashers and those
youngsters in a rock audience who
would storm the stage.

NES is a California corporation,
but licensed in every state, and soon
to open an East Coast office. Under
Bartlett, the firm has handled secu-
rity and ancillary services at every
major outdoor rock festival held last
year. Geddes says the NES men
have worked at the California Jam,
Roosevelt Raceway in Yonkers, plus
tours by Elton John, George Harri-
son and Crosby, Stills, Nash &
Young.

Firm also will be heavily involved
in every major outdoor show this
coming summer, across the nation.
About 20-30 key men, all experi-
enced in handling concept crowds,
fly to any location in the United
States, then recruit local help.

Geddes thinks the company will
work a couple thousand different
kinds of shows during 1975, since it
has the manpower to send to several
concerts a night, if needed. Bartlett is
seeking to take over complete crowd
control at several major auditoriums
and arenas around the nation, thus
taking the security burden off man-
agement’s shoulders.

Geddes says the size of the NES
men at concerts impresses the
youngsters. “Our job is to keep the
kids away from the stage.” He ac-
knowledges, too, that “certain acts
can tend to incite.”

Under certain conditions he ad-
mits his men get a little rough with
some youngsters. Security guards at
concerts have been known to push
and throw troublesome youths, biit
only as a last resort. “Every man in-
terviewing for a job with us is
screened, physically and psychologi-
cally.”

NES takes anywhere from a
month to 45 days to prepare for a
major festival, checking out the en-
tire facility, including ticket win-
dows, parking lots, adjacent areas,
exits and entrances, and even the
roof. “We prepare fully for every
event,” Geddes notes. “Nothing is
left to chance.”

The security men are on hand at
every point of a building or outdoor
site where a concert is held. They as-
sist ushers in checking ticket stubs
and escorting ticket holders to their
seats. NES men keep unauthorized
persons out of the backstage and
dressing room areas.

They work with the local police
and fire departments, as well as the
concession people, promoters and
facility managers. “The concert pro-
moters pay us,” Geddes says, “but
we take orders from the building
manager.”

Geddes jokes, “You can’t miss us
at a concert. We're all about 250
pounds or heavier, wear the NES
identifying armband or sweater—
and we all stand about six feet, six.
The kids know we’re there.”

® Continued from page 28

Opening was a young comedy group Divided
We Stand. These three young men had some
bright creative ideas, but at times prssed a little
too hard to get laughs. Experience should help.

ROBERT FORD

ROBIN TROWER
JOE VITALE’S MADMEN
Academy of Music, New York

Robin Trower’s virtuosity as a guitarist exists
to such a degree that one expects perfection ev-
ery time he steps on a stage. Plagued at the out-
set of his April 18 set by a lengthy technical
foulup, Trower attempted to make up for the
delay by exhibiting every note in his consider-
able repertoire, and earned acknowledgment
of his legendary reputation.

Trower's set was an even distribution of ma-
terial from his three albums, allowing him to
dominate one song with rapid-fire lead work,
and play spare phrases on the next. Vocals were
admirably handled by bassist Jim Dewar, but
the efforts of new drummer Bill Lordan did not
fare as well. Lordan is more of a straight-out
rocker than was Trower's original drummer, Reg
Isidore, and fel! out of his depth when he tried
to accompany Trower's jazz-flavored composi-
tions. “Daydream,” in particular, required a
much lighter touch to match Trower's tasteful,
widely separated note playing.

The ensemble played at its best in the rock
tunes, creating widespread excitement through-
out the soldout house on “Day Of The Eagle,”
“Gonna Be More Suspicious” and “The Fool And
Me.” Trower has moved into a much more
energetic phase of guitar playing, perhaps to
ease away from the Hendrix comparisons.
Trower still might not yield perfection, but he's a
leading contender for most instrumentally dar-
ing of any rock guitarist on the scene.

Just as Trower created a new kind of music
after apprenticing with Procol Harum, so has Joe
Vitale used his years with Joe Walsh to provide a
foundation for his new unit. Aided by fellow
Walsh alumnus, bassist Kenny Passarelli, Vitale

~ TdlentInAction

opened the show with a set that speaks highly of
his new venture.

Vitale is the rarest of rock drummers—he
plays with taste, facility, and refuses to domi-
nate his band with meaningless solos. Add to
that a gift for flute playing and an appealing
lead voice, and Vitale gets his message across
on a variety of levels.

The group’s material is uptempo, straight-
forward rock, tempered by the harmony singing
of Vitale and Passarelli, brought out of the ordi-
nary by the considerable talents of guitarist
Bobby Webb, who makes his guitar sound un-
cannily like a mellotron through a system of
echoes and distortion. Vitale's Madmen are a
group to watch closely—they could just be the
biggest success of this year. TOBY GOLDSTEIN

| Signings_|

Jennifer Warren to Arista. She previously re-
corded on London-Parrot and Warner Bros., was
a Smothers Brothers TV regular and played the
Los Angeles lead in “Hair.” ... Dolly Parton re-
signed to RCA. . .. Dr. Hook to Capitol from Co-
lumbia. . .. Jerry Butler to Motown. His biggest
hits were on Mercury and Vee-Jay.

Carlton the Doorman to UA. He's an unseen
figure who speaks over the lobby intercom to
the apartment of “Rhoda” on the TV series. . ..
Linda Carr & The Love Squad to Roxbury. Their
debut single is “Highwire,” written and pro-
duced by Kenny Nolan. ... Boomer Castleman
to Mums Records. His rush-released “Judy Mae"”
single charted this week.

Edwin Starr to ATV Music and Granite Rec-
ords. . . . Bobby Vee to Jaricco Management. .. .
Muledeer & Moondog to DAl management. . ..
Tim Buckley to Company of Artists for manage-
ment. ... Stanley Tunentine to Associated
Booking Corp. .. . Hello People to Apogee Man-
agement. . .. Dohnn Jamison to Mark Roy Man-
agement.
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[ StudioTrack

By BOB KIRSCH

LOS ANGELES—The Burbank
Studios’ president Robert Hagel re-
ports that the Groves & Rice Sound
Complex is currently booked at 100
percent capacity.

Activity in the complex at the mo-
ment includes the Doobie Brothers
working on their upcoming LP with
Ted Templeman producing: the Na-
tive Sons cutting a single under the
eye of producer David Kirshenbaum;
James Taylor working on some over-
dubs for his next LP: the Firesign
Theatre working on its “The Next
World™ LP: and a solid month’s
booking from producer Nik Venet,
who is set to cut three albums
through his Summerwind Produc-
tions, including a Dory Previn LP, a
Maxine Sellers sct and a Guthrie
Thomas album.

* k%

Busy doings at RCA in Los An-
geles over the past couple of weeks.
Three days of sweetening on some
new Elvis Presley material while the
Hues Corp. was in with producer
David Kershenbaum and Nilsson was
in with engincer Richie Schmitt.
Terry Melcher was in working with
Hank McGill, and Jack Jones is
working with Mickey Crofford on his
next effort. which is the most con-
temporary outing for him vet, ac-
cording to some reports. The Main
Ingredient have also been in. pro-
ducing themselves as is their custom.

* k%

Davlen Studios, a new facility in
Los Angeles. is beginning to get lots
of action. Van Dyke Parks is cutting
another LP. with Andy Wickham
producing and Richie Moore engi-
neering. Seals & Croft’s latest LP is
being mixed to 4-channel. under the
eyes of producer Louie Sheldon and
engineer Tom Knox. New artists Flat
Top & Cookie are cutting with pro-
ducer Gregg Shannon and Moore.
while the next Focus album is being
sweetened. The group produces it-
self and Eric Prestidge handles the
engineering. Finally, Focus guitarist
Thu van Leer is working with pro-
ducer Paul Buckmaster and Pres-

tidge. N

Got a nice letter and brochure

from Quad Recording & Sound
Stage Inc. in Pensauken, N.J. The
studio features a 16-track room. a
mixdown room. a mobile studio fea-
turing l6-track facilities (two crew
men are also provided) and video
recordings are also available. Pen-
sauken, by the way. is not as far out
as it sounds. It’s only a few minutes
from Philadelphia and Trenton and
a bit over an hour from New York.
Other features of the studio include
a lighted sound stage, 24-channcl
board, 3M and Ampex recorders,
echo chamber and editing and as-
sembling facilities.
* k%

Things are moving along well at
Art Polhemus’s studio in New York
City. Coordinated Sound. In for De-
Lite Records were Nebeus, Electri-
fied Action and the Rhythm Makers.
De-Lite, of course. is the home of
Kool & The Gang. George Fishoff
came by to do some work, while
Ralph Murphy is producing Doug
McClure of Flamingos fame. Vicki
Allen and Ginny Reddington arc also
cutting with Murphy. Roger Cook,
who penned “Doctor’s Orders,” is
producing himself. and owner Pol-
hemus is producing Freddy Scott,
Richie Snyder, Sam Taylor, Jr., Gene
Skinner and Steve Karliski. The Es-
sex Four are in. with Bob Yorey.

*x X %

Willie Nelson has wrapped up his
first Columbia LP, “Red Headed
Stranger.” Nelson produced the set
himself. Columbia’s Nashville Stu-
dios A and B have been busy over the
past few weeks. Working recently
have been CBS artists Sonny James,
David Allan Coe, Connie Smith, The
Oak Ridge Boys, Barbara Fairchild,
Brenda Smith, Susan Hudson,
Charlie Rich and Bob Luman. Non
CBS artists in recently include Dal-
las Holmes, the Imperials and the
Blackwood Brothers from Heart-
warming Records, MGM’s Eddy Ar-
nold, Capitol's La Costa, Darrell
McCall, Fargo Tanner and Grady
Edwards from Avco and Tucker Wil-
liams from Pot-O-Gold Records.
From Ovation Records, Ben Wasson
and Ladysmith also used the studios.

really is.

2081 Edison Avenue
San Leandro, CA 94577
(415) 635-3805

STL Test Tapes

Are The Most Dependable
And Accurate You Can Buy

These precision tapes are produced on
precision equipment using exclusive
production techniques to provide the
most accurate reference possible.

They are widely accepted by major
manufacturers, governments and all who
need a precision reference tool. Available
in 1" and 2" sizes as well as flutter tapes
and all other formats. Order STL test
tapes and find out where your system

Write for a free brochure and the dealer
inyour area. Distributed exclusively by
Taber Manufacturing & Engineering Co.

STANDARD TAPE LABORATORY, Inc.

' Campus Briefs|

WILC, the carrier current AM sta-
tion at lllinois College in Jackson-
ville, Il returned to the air after a
month-long remodeling job de-
signed to make the studio more ef-
ficient, and music director Dick
McGeath says he would like to hear
from record companies concerning
service. The station, which programs
rock, jazz, progressive and a variety
of other promotional programs, is
considering the options of going ei-
ther to a higher-wattage AM or 10-
watt FM format in the near future.
McGeath would like to hear from
other stations regarding this proce-
dure.

* x

A new student-operated radio sta-
tion has been started at the Univ. of
Southern California. KSCR was
started by students as an alternative
to KUSC, the university's classical
station, and it will use a varied style
of programming called “free-flow-
ing radio.” At the present time, the
station is broadcasting only to the lo-
cal USC food complex, but hopes to
become a carrier current station by
this summer, according to general
manager Robert Moore.

9 Colleges

® Continued froni page 4

FM’s interest in college radio is
twofold: it wants feedback from a
market it considers important and it
wants to teach the stations to be
more professional.

“Although we are presently con-
cerned with California college sta-
tions, we are willing to communicate
with any college station.” Artman
says. “We can help them get concert
tickets and interviews, as well as
educate them on the business.”

Artman scheduled the gathering
after California college stations
snubbed FM’s initial concert con-
cerning the SNACK show. All of
these stations were offered a simul-
cast, but most didn’t come through
with any interest until it was too late.

Because of this response and other
previous bad contact with college ra-
dio, Artman has become vehement
in his opinions.

“I'm considered the goose that
lays the golden tickets and I resent
that. We're one variable in a two-
way communication.”

Artman says his main objective in
dealing with college radio is its
“education.”

“Colleges must take an initiative
to make contact with the industry in
a professional way.” he states. “We
are still not sure who the collegiate
market consists of and this is why we
are hoping to get better rapport with
campus radio.

“We want to teach these people
how to deal with industry people
and we hope that the things they
learn will be of use.”

Among the nine attendee schools
at the meeting were Stanford, San
Francisco State, San Jose State,
Foothills College, Univ. of Califor-
nia at Berkeley, and San Mateo.
Also attending the meeting was a lo-
cal representative of Columbia Rec-
ords.

Other meetings are planned for
the future and Artman is hopeful
that college radio stations will con-
tact him concerning FM’s proposi-
tion.

Carl Flothow. music director of
KFJC at Foothills College, says this
gathering was a very valuable expe-
rience and that schools should take
the initiative to contact Artman.

“lI was personally disappointed
with the student turnout at this
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Campus

54TH TIME FOR ACU-I

Fewer Entertainment Reps
At Florida College Meet

By SARA LANE

HOLLYWOOD, Fla.—More than
1,000 delegates representing more
than 500 colleges, universities and
Junior colleges attended the 54th an-
nual Assn. of College Unions-Inter-
national here April 13-17. Represen-
tatives from the U.S. and Canada
were joined by officials from New
Zealand., Sweden and England at
the Diplomat Hotel for the five-day
confab and there were several no-
ticeable changes at this year's gath-
ering.

According to