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U.S. Courts Refuse Dupers’ Pitch

Ask A/V Fee For C’rights

By MIKE HENNESSEY

HAMBURG—A call for govern-
ments throughout the worid to im-
pose a levy on audio and video
recording machines in order to pro-
vide compensation to copyright
owners for the use of their material
wasmade at the 29th Congress of the
Confederation Internationale Des
Societes D’Auteurs Et Compositeurs
(CISAC).

The meeting adopted a resolution
which noted the more generalized
use of recording machines and the
great increase in private reproduc-
tion, a situation which “is more and
more prejudicial to the legitimate in-
terest of authors, performing artists,
producers of phonograms (records,
tapes, etc.) and broadcasting organi-
zations.”

The resolution also included a ref-
erence to “the new machines which
have recently been perfected for pri-
vate recording of audio/visual pro-
grams and which, in the end, bear
the same risks.”

Quoting the measures adopted by
the West German government in im-
posing a levy on recording ma-

chines, the resolution called on gov-
ernments to take similar measures
with regard to adequate license fees
on both recording machines and
blank tapes, whether domestically
made or imported.

For the first time the general as-
sembly of the Bureau International
De L’Edition Mecanique (BIEM)
was held concurrently with, and in

(Continued on page 46)

s65 mil spent 0n v Can’t Copy

To Sell LPs & Tapes

By ROBERT SOBEL

NEW YORK-—Advertising on
television of albums and tapes
reached a new peak—nearly $65 mil-
lion—in 1974, according to an an-
nual survey undertaken by the
Broadcast Advertising Reports and
compiled by the Television Bureau
of Advertising.

The survey shows, interestingly,

(Continued on page 12)

German Disk-Tapes Soar

By WOLFGANG SPAHR

HAMBURG—1974 was the best
year in terms of turnover for the
German record industry since
World War . Retailers and record
clubs sold 120.9 million records, cas-
settes and cartridges during the 12-
month period.

This 1s an increase of 10.8 percent
on 1973. And the turnover of 1974 in
monetary terms adds up to $430 mil-
lion, an increase of 9.6 percent.

Tapes showed the biggest increase
during the year. Sales of cassettes

and cartridges together were up by
4.4 million, an improvement over
1973 of 56.4 percent. But Dr. L. Ve-
der, chairman of the Phonographic
Assn., says there are signs of a-reces-
sion in cartridges, while cassettes go
ahead in boom style. Prices here for
cassettes are between $2.25 and $9.
There is a recession in top-price
albums, which sell for $5.60, as a
consequence of imports from the
U.K., France and Holland. Many of
(Continued on page 44)

Disclose Rules, Deadlines
For Radio Forum’s Awards

Pre-1972

Masters, Judges Say

By MILDRED HALL

WASHINGTON—Music pub-
lishers and producers of pre-Feb. 15,
1972, recordings won resounding
victories over unauthorized tape du-
plicators last week. In two U.S. Dis-
trict courts, decisions went against
those who try to claim legal right to
duplicate noncopyrighted record-
ings, under the compulsory licensing
provision of the copyright law.

The most dramatic was the 16-
page ruling by Judge John W. Reyn-
olds of the federal district court of
Eastern Wisconsin, against E-C
Tape Service, Inc. E-C has brought
suit against the Justice Dept. for the
new criminal prosecution policy
against unauthroized duplication of
the older recordings.

On the same day, in Washington,
D.C., at an oral argument, U.S. Dis-
trict Court Judge Thomas Flannery
quietly denied similar pleas by In-
ternational Tape Distributors of
Rochester, N.Y , for injunctive relief

(Continued on page 14)

Phonodisc To Handle
Phonogram/Mercury

By JOHN SIPPEL

LOS ANGELES—Phonodisc, the
national sales and distribution net-
work which UA sold to Polygram
U.S. in 1974, posted a strong resur-
gent bid when Phonogram/Mer-
cury {PM] notified its indie label
distribs Wednesday (30) that it
would join Phonodisc June 1.

The addition of the currently hot
P/M product to Phonodisc’s MGM,
DG, UA, Polydor and Spring inven-
tories fortifies its chances of stabiliz-
ing a black bottom line.

In response to rumors that UA
would be ankling Phonodisc, Dave
O’Connell, newly-appointed presi-
dent of Phonodisc, says: “We have
an extended period to run on our
distribution agreement with UA
which we don’t intend to violate.” A
(Continued on page 12)

it ST N G i

Philo Records encourages the artist to assume full creative control of
his or her album. “Way Out West” is as conceived of by Mary McCaslin.
The result is superb. Number 2 Ip of the year ... WCAS, Boston. “McCas-
lin's unorthodox guitar tunings create unusual, ethereal melodies of
striking beauty . . . Rolling Stone. Already a classic in folk circles, “Way
Qut West” is picking up momentum in major markets . . . Down to earth
with Philo. (Advertisement)

By CLAUDE HALL

LOS ANGELES—The Inter-
national Radio Programming Fo-
rum Awards Committee has an-
nounced rules and deadlines for the
1975 competition.

The awards competition concerns
only air personalities, program di-
rectors, and radio stations within the
United States and Canada. Similar
awards for international radio men
are being determined by members of
the Forum advisory committee rep-
resenting those nations, reports
George Wilson, head of radio for
Bartell Media and Forum advisory
committee chairman.

All awards will be presented at the
eighth annual International Radio
Programming Forum which will be
held Aug. 13-16 at the Fairmont Ho-
tel in San Francisco.

(Continued on page 20)

Ampex Is Phasing Out
0f Prerecorded Tapes

By RADCLIFFE JOE

NEW YORK—The Ampex Corp.
is getting out of the prerecorded tape
business market it pioneered 16
years ago. Ampex’s decision to exit
the business of marketing prere-
corded tapes also marks the end of
the firm’s active involvement in the
home entertainment business, a field
in which it has had countless prob-
lems.

Ampex will continue to offer cus-
tom duplicating services from its
fully equipped plants at Elk Grove
Village, 1. Its blank tape business
also remains unaffected.

According to Arthur Hausman,

(Continued on page 13)

JESS! COLTER is one of 1975's most exciting discoveries. Her Capitol
album, “I'm Jessi Colter” (ST-11363), and her single, “I'm Not Lisa"
(4009), have raced to the top of the Country charts and are now climbing
the Pop charts. Jessi wrote all the songs in her album, which was pro-
duced by Ken Mansfield and Waylon Jennings. Lucky Los Angeles fans
will be able to see Jessi Colter and Waylon Jennings at the Santa Monica
Civic on May 16. (Advertisement)

(Advertisement)
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Tape Dupers Refused
3-Judge Court Trial

WASHINGTON—International Tape Distributors Ltd. last week lost its
plea in federal district court here for the impaneling of a three-judge court in

the firm’s suit against the Justice Dept.

A three-judge panel would be re-
quired to hear the Rochester dupli-
cator’s challenge to the constitution-
ality of the Attorney General’s
announced criminal prosecution of
unauthorized duplicating of pre-
Feb. 15, 1972 (noncopyrighted)
recordings.

" A similar request by E-C Tape
Service of Wisconsin for a three-
judge court was denied, in its suit
against the Justice Dept.’s criminal
prosecution policy, last week. The
E-C plea for restraining order and
injunction against Justice were also

(Continued on page 58)

AFM, Advertisers
Reach Pay Accord

NEW YORK-The American
Federation of Musicians and the
Joint Policy Committee of the Assn.
of National Advertisers/American
Assn. of Advertising Agencies, have
entered into a joint agreement cov-
ering musicians’ services for radio
and TV commercial announce-
ments.

Terms of the agreement, which is
subject to the approval of AFM

(Continued on page 17)

Calif. Master Tape Taxes
Open To May 7 Arguments

LOS ANGELES—The record/
tape industry gets its chance to com-
bat the two-year drive to assess a 6 or
6.5 percent state sales tax on royal-
ties from the leasor of a master tape
to a manufacturer Wednesday (7).

The tax attempt, if successful,
could cost the record industry in the
millions in additional taxes in this
state.

Sen. Alan Robbins, San Fernando
Valley, will have his proposal to halt
the state board of equalization from
assessing such a tax heard before the
Senate revenue & taxation com-
mittee in the state capitol at 1:30
p-m.
“This royalty assessment is ac-
tually double taxation,” Robbins
points out. “First of all, the leasor
pays income tax on his royalty prof-

This is another in a continuing
series devoted to various facels of the
industry and how each is facing the
state of the economy.

NASHVILLE—With more than
6,000 songs in a catalog that needs
constant working, there are no
changes in the day-to-day operation
of Cedarwood Publishing Co. here,
except for a “little caution.”

Bill Denny, owner of Cedarwood,
says the “normal business oper-
ations go on, but we're watching ex-
penses a little more closely.”

Denny points out, for example,
that there is no way to hold back on
product, since that is the mainstay of
publishing, and thus there is no eas-
ing off of demo sessions or layoffs of
personnel. “We just are not spend-
ing as loosely as we did in the past,”
he notes.

Business And The Economy

. Bill Denny Talks
Dollars And Sense

By BILL WILLIAMS

its and now he’s asked to pay an-
other tax on the same income. The
state board is being pennywise and
pound foolish. They are being short-
sighted. The assessment of an addi-
tional tax could well result in record
company facilities and producers
moving out of the state. It could

mean the loss of many jobs.”
Robbins’ proposal (SB 512)
would derail the state board’s at-
tempt to tax royalties on leased mas-
ters (Billboard, March 22). It’s
known that Capitol, the label which
the state board originally audited
over two years ago, UA and Warner
Bros. Records have been hit to pay
the tax. The state board intends to
audit all labels in the state. Individ-
ual artists and/or producers on la-
(Continued on page 19)
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He bemoans the fact that there is a
lag in revenue from royalties, which
causes the caution among publish-
ers. “They tell us they are experi-
encing a slow-down in sales, so the
manufacturers are easing off in the
payments of mechanicals, which is
bound to hurt all of us. We’ll know
more about that in a few months,”
he says. No such situation exists with
performing rights, he says.

“When I say we have more than
6,000 songs,” Denny says, “I point
out that only the ones working for us
are meaningful.”

Denying recurrent reports that his
firm is for sale, Denny says he re-
ceives frequent offers to buy the
company, and simply files them
away with the other offers. “I'm
really not interested in selling,” he

(Continued on puge 58)

Will Battle
Bootleggers

By IS HOROWITZ

NEW YORK-—Bootleggers, who
have operated for years with relative
impunity, will finally face some de-
termined adversaries, if a call to
battle by Woody Herman is heeded
by other affected artists.

Herman says he is prepared to de-
vote money and time to fight the
practice, and will seek the support of
such belabored bootleg targets as
Benny Goodman and Artie Shaw,
among others, in a determined cam-
paign.

Herman’s resolve was disclosed by
his manager, Hermie Dressel, during
a symposium on record piracy spon-
sored by the New York chapter of
NARAS here last Tuesday (29). The
wide-ranging discussion also de-
plored the unwillingness of many
artists to lend the prestige of their
names to antipiracy activities by tes-
tifying in court actions.

Dressel indicated later that he and
other cooperating artists may engage
an attorney to explore legal alterna-
tives to stem bootlegging. He said
that action may well take the road

(Continued on page 12)

Discos Run By
Computer To Be
U.S. Franchised

By ANNE DUSTON

CHICAGO-A totally computer-
ized “turnkey” discotheque concept
for franchising is being readied by
2001 Clubs Of America, Inc., presi-
dent Tom Jayson reports.

“Our package will allow someone
whois not too familiar with the busi-
ness to just walk in and run a highly
successful club,” Jayson claims. The
corporation runs its two clubs, in
Columbus, Ohio and Pittsburgh, by
a computer that controls sign-on,
lights, heat, airconditioning, floors,
special effects, tapes, and even drink
sales.

A basic franchise will cost $5,000,
and depending on the amount of
equipment bought from 2001
through the wholly owned subsidi-
ary DATCO which builds all the
special equipment for the clubs, can
run from $25,000 to $150,000 addi-
tional, excluding the building.

The franchise also includes a thor-
oughly researched 400-page master
manual covering the entire oper-
ation from site location to inventory
and banking. Five additional vol-
umes cover the areas of manage-
ment, advertising, maintenance, se-
curity, and control booth. “We spent
considerable time researching clubs
to find a successful format,” Jayson
explains.

For example, describing music
play, the manual suggests playing
the best songs on a repeat basis dur-
ing the first hour, dnd allowing no

(Continued on page 8)

" House Subgroup

Hears Copyright
Revise Arguments

By MILDRED HALL

WASHINGTON—House Judiciary subcommittee hearings on the overall
copyright revision bill, as passed by the Senate last year, get under way with
sessions on Wednesday and Thursday (7, 8) and more are scheduled for mid-

May and early June.

L.A. Concert
Arrests Arouse
City Councilmen

By NAT FREEDLAND

LOS ANGELES—The Los An-
geles Police Dept. faces investigation
by the City Council over the arrest of
511 in a massive crackdown at the
sold-out Pink Floyd five-night stand
at the 14,500-seat Sports Arena.

Amid mounting public criticism
of LAPD Chief Ed Davis—including
a blistering editorial by the 1.2 mil-
lion-cirulation Los Angeles Times—
the LAPD continued to insist its de-
ployment of 75 officers nightly at the
Sports Arena was not harassment of
rock concerts, but simply an ordi-
nary move against open marijuana
smoking and other law violations.

However, Sports Arena general
manager James Hardy says, “I do
not condone or suggest that the law
should not be enforced, but I do rep-
resent that young people should not

_be arrested and, in fact, threatened

by the police as they drive up to or
walk up to the Sports arena. I moni-
tored the situation myself where

(Continued on page- 58)

Opening witnesses are Registrar of
Copyrights Ms. Barbara Ringer, and
Acting Librarian of Congress John
G. Lorenz, to be followed by spokes-
men from departments of State, Jus-
tice and Commerce.

Rep. Robert W. Kastenmeier (D.,
Wis.), chairman of the subcom-
mittee on copyright legislation, is a
veteran of 10 years of revision pro-
ceedings and author of the 1967
House-passed revision bill. His
present bill H.R. 2223, is a duplicate
of Senate bill S. 22, now'in the proc-
ess of mark-up by Sen. John L.
McClellan’s copyrights subcom-
mittee.

The last-ditch battle of unauthor-
ized tape duplicators to win legal
rights will be fought during the on-
going House hearings. The dupli-
cators will try for some form of com-
pulsory licensing of copyrighted
(post-Feb. 15, 1972) recordings, to
go into effect once a certain level of
sales has been reached by the origi-
nal label.

Other heavily contested aspects of
the revision include statutory royalty
rates, from the $8 a year jukebox fee
for music use, to the cable TV fees
for pickup of TV and broadcast sta-
tion programming. A Copyright

(Continued on page 19)

Local, Eastern Salsa On
Tap At New L.A. Nightclub

LOS ANGELES—Salsa music has
been given a major boost here with
the opening of Binochios which is
playing the Latin music seven nights
a week.

Owners Marshall Brevetz and
Lou Franzini are beginning to book
Eastern acts after two weeks of local
talent.

Scheduled for Sunday (4) was Joe
Cuba, with Brevetz indicating he is
seeking Eddie Palmieri and Tito
Puente as future special attractions.

The club, in North Hollywood in
the San Fernando Valley section of
the city, holds 250-300, with bands
playing from 8 p.m. to 2 a.m.

Sunday afternoon from 4 to 7 the
club turns into a Latin discotheque
with spinner Rolando Ulloa of
KMAX-FM controlling the music.

Brevetz, who formerly managed
Bobby Womack and ran the Experi-
ence in Los Angeles, says he’s in-
stalled an $11,000 sound system
along with redoing the former Mexi-
can restaurant.

Hi Fi Makers Clinging To Fair Trade Laws In 3 States

By RADCLIFFE JOE

NEW YORK--With the possible
exception of the Sony Corp. of
America, which last week an-
nounced that it is dropping its price
maintenance policies in New York,
New Jersey and Connecticut, most
hi fi equipment manufacturers will
continue to fair trade their products
in the tri-state area until the new
laws are actually activated.

This decision, by such major fair
trade proponents as Pioneer, Pana-
sonic, TEAC and JVC, comes in the
wake of recent decisive legislative
action in the tri-state area, in which
fair trade repeal bills were passed
by overwhelming majorities and are
now awaiting the signatures of the
respective governors (Billboard,
April 26).

This battle-to-the-death stand
could drag out for anywhere from 30
days in New York, to up to 90 days
in New Jersey and Connecticut—the
length of times it will take for the
bills to be passed into law following
the expected signatures of the gover-
nors.

Standing alone in its decision not
to continue pursuing its price main-

tenance policies in the tri-state area,
the Sony Corp. of America decided,
even before the bills were signed,
that it would abandon its stand on
fair trade. The decision became ef-
fective April 25.

Panasonic, which expresses fears
of what will happen to the small re-
tailer when he nolonger has the pro-

(Continued on page 31)

Brevetz says salsa is Latin music
as differentiated from Mexican mu-
sic. His audience is both Latin and
Anglo, with the Latins coming from
Colombia, Puerto Rico, Cuba and
the Dominican Republic.

Some of the acts he uses are from
Panama and Venezuela. Monday
and Tuesday evenings Johnny Mar-
tinez and his band are featured.
Wednesday and Thursday Azuquita
(from Panama) is the headliner.
Johnny Nelson has been working
weekends with Siva (from Vene-
zuela) due next weekend.

There is normally no door charge,
except for name acts and then Bre-
vetz says it will be $3. Once inside
the customer pays only for drinks.

Sunday afternoons the house
serves free food during the disco
hours. There is no door charge for
record music.

The club is located at the corner of
Lankershim Blvd. and Van Owen.
There is one other club in the North
Hollywood area, El Sombrero,
which plays salsa bands on week-
ends. And there are salsa dances on
the weekends at the Azteca Ball-
room in North Hollywood. But there
is no room booking this music which
has gained so much popularity in
New York with as much regularity
as Binochios, Brevetz claims.

More Late News
See Page 58
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General News

Novel Classical Prom

By IS HOROWITZ .
NEW YORK-Two special concerts featuring Leonard Bernstein and the
New York Philharmonic were filmed here last week, bracketed by separate
Columbia recording sessions of the same repertoire, to bolster a growing li-
brary of concert films seen increasingly impactive on international record

sales.

Films were produced by Unitel, a
European production and market-
ing film which already has some 120
musical features in its catalog. Their
Bernstein product is filmed in con-
junction with Amberson Produc-
tions, the company set up by the
maestro to handle his varied com-
mercial interests. Seven Bernstein-
Unitel films were produced in 1974
alone, in a continuing collaboration
dating back to 1971.

“Wherever possible, our goal is to
coordinate filmings with recordings
to achieve maximum Cross-promo-
tional benefits,” says an Amberson
spokesman.

The Bernstein films, shown in the
U.S. largely on public television, are
widely circulated in many parts of
the world both for theatrical and
video exposure. Klaus Hallig, who
represents Unitel here, points to Ja-
pan as one of the firm’s largest mar-
kets.

The two latest Bernstein films
were produced at Avery Fisher Hall
on successive days before an invited
audience. One programmed the
Haydn Symphonies, Nos. 97 and 98.
The other was devoted to
Tchaikovsky, featuring the 4th Sym-
phony and the violin concerto with
Israeli violinist Boris Belkin as
soloist.

Both programs were taped for rec-
ords by Columbia within days of the
filmings.

Coordinated film and disk proj-

ects involving Bernstein will step up
this summer, with at least three firm
and more possible. In Paris he will
conduct the Berlioz Requiem for
both media, as well as the Saint-
Saens Symphony No. 3, the latter
also featuring Columbia organist E.
Power Biggs. In Salzburg Unitel will
film Bernstein directing the London
Sympheny Orchestra in Mahler’s
8th. Although Columbia already has
Bernstein on disk with the Mahler
work, the possibility is held out that
the film track may be transferred to
disk if it turns out unusually well.

In at least one recent case Colum-
bia has issued a Bernstein disk taken
from a Unitel-Amberson sound-
track. This is a performance of Mah-
ler’s “Das Lied Von Der Erde,”
filmed in Israel. The film has not yet
been shown.

But Columbia is known to view
such film track transfers as less than
ideal. The company would much
prefer to hold recording sessions
separate from the distracting ele-
ments of film crew requirements.

Filmed concerts run up produc-
tion costs as high as $300,000 for
symphonic works, and have gone to
$1.5 million in the case of operas,
Hallig says.

Television, via cable and direct, as
well as theatrical showings are the
prime markets today, but Hallig sees
great future potential in videodisk if
systems shown live up to their com-
mercial promise.

New Blood For Old Verve

Label In

LOS ANGELES—Verve is being
revitalized with new artists signed
and selected repackaging planned.
The concept is to sign artists who are
in the crossover fields of jazz with a
rock or electronic symblosis.

Jimmy Bowen, a&r vice president
for Polydor Inc., which oversees the
MGM, Polydor and Verve lines,
speaks of recording jazz today in the
form in which it has evolved.

Dave Axelrod, signed as the first
artist under this new revitalization
program, “has always been ahead of
his time with his projects,” Bowen
says. '

Bowen and Cannonball Adderley
will' co-produce Axelrod’s first LP
which he is writing and which will
be shipped around July 25.

Axelrod, once he has established
himself “in his own head as an art-
ist,” according to Bowen, will have

Bowen’s Efforts

By ELIOT TIEGEL

an opportunity to produce artists for
the Polydor family of labels.

Bowen sees from three to six new
acts being signed for Verve in its first
year -of this new program. He has
been talking with several new, un-
known performers, but is looking for
major names.

If the label gets hot, then that will
afford the proper opportunity to re-
package the wealth of material in the
catalog—which has been repackaged
numerous times by former MGM
managements.

Bowen says Verve LPs will carry
the standard $6.98 price, with some
selective pricing ($4.98-$5.98-$6.98)
on calalog repackages.

Bowen says the brand of jazz
which has a funky bottom with the
jazz on top has worked for many art-
ists and has “helped bridge the mu-

(Continued on page 19)

LONELY ASPINALL REMAINS

A Dead Apple In London;
Label’s Staff Gets Pared

By ADAM WHITE & BRIAN MULLIGAN

LONDON—Apple Records, for
all intents and purposes, has closed
down. Although a small staff is
being kept on to handle accounting,
most of the 15-strong personnel will
depart at the end of the week, having
been given notice two weeks ago.

Among those leaving, although
not until the end of May, is Bernard
Brown, general manager, records
and publishing, who joined the com-
pany five and one-half years ago
when Allen Klein was brought in to
reorganize the firm. Neil Aspinall,
one of the founders with the Beatles

of Apple Corps, remains in charge.

Brown, who has no firm plans at
the moment, says, “To me and other
people, this was inevitable. Now that
the Beatles have gone their own way
and have their own setups, what fu-
ture was there for Apple? There was
no point in keeping the organization
going at its present level.”

Apple was the first of the Beatles
business ventures. After it was
formed, EMI approved the release
of their Parlophone Masters on the
Apple label. The first was “Hey

(Continued on page 44)

o: Movies Of Record Sessions

Norman Weiser
Honored In N.Y.

NEW YORK—The newly-formed
music industry division of the State
of Israel Bonds has named Norman
Weiser its first honoree, with the
Chappell Music president to receive
a special award at the division’s trib-
ute dinner at the Essex House here
May 29. Co-chairmen of a fund-
raising campaign to kick off with the
dinner are Cy Leslie of Pickwick In-
ternational and Leonard Feist of the
National Music Publishers Assn.

(Continued on page 58)

Sony American
Betamax Unit
Shown In Fla.

By STEPHEN TRAIMNMAN

NEW YORK-—Prerecorded pro-
gramming is the big question mark
as Sony Corp. demonstrated the
U.S. market version of its new Beta-
max home video-cassette/TV at its
national sales convention in Marco
Island, Fla. It will be available in
“limited distribution” this fall at
$2,295, according to Sony Corp. of
America president Harvey Schein.

Similar in format to the %-inch
Betamax unit announced for the
Japanese market this month (Bill-
board, April 26), the configuration is
designed for the U.S. consumer. In a
bulky console a 19-inch color Trini-
tron receiver is side-by-side with the
Betamax record/playback video
deck and built-in digital clock/timer
for automatic recording of TV pro-
grams when the owner-is away from
home.

Schein anticipates a sale of from
10,000 to 30,000 console units in the
U.S., once Betamax is in national
distribution, probably by the end of
1976. But he definitely emphasizes
the off-air recording and do-it-your-
self home “videomovies” as opposed
to prerecorded programs.

Sony also introduced its new KP-
4000 large-screen home video pro-

(Continued on page 31)
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Robert Warren named executive vice president of Hitachi Sales Corp. of
America. He moves up from Quasar and will be responsible for marketing and
sales. ... I. R. Stern elected vice president of Harman International. He
switches from James B. Lansing Sound, a Harman subsidiary. . . . At Lansing,
Ms. Melody Gutierrez has accepted the position of fair trade coordinator. . ..
Zenith Radio Corp. has elected to its board of directors L. Chester May, Re-
vone W, Kluckman and Karl H. Korn. . . . Motorola has set John R. Welty as
vice president and general manager of the firm’s Phoenix-based semicon-
ductor products division.

At CBS Records International, Norman Stollman promoted to vice presi-
dent, business affairs, from director of business affairs. At European oper-
ations’ Paris headquarters, Marcus Bicknell upped to director, product and
artist development, and Mary Suzanne Glespen to repertoire and product

coordinator.
* k%

Martin Olinick appointed manager, business affairs, at RCA Records,
moving up from manager, contract development. . . . At Columbia, Glen Brun-
man, formerly with Good Times, named general publicist, Columbia/Epic/
CBS Custom Labels. ... Elijah Parks to local promolion manager, special
markets, CBS Records Houston, from program director at KCOE radio there.

*x  k *k

Stuart Werbin, formerly with Rolling Stone and Boston Phoenix, joins
Arista as manager of publicity. ... David Trager moves to Private Stock as
West Coast promotion representative in San Francisco from similar post at
Elektra/Asylum. ... At Capricorn in Macon, David Young, national sales/
marketing director, shifts to West Coast office in Burbank, where Phil Rush
joins as director, West Coast promotion, coming from a similar postat RCA.

* ok k

At Polydor/MGM, Johnny Michaels joins from AVCO as national direc-
tor, singles promotion: Jim Francis moves from ABC/Dunhill in Atlanta to
regional promotion manager in Nashville, and Joseph Bilello joins as local
promotion manager in Baltimore, moving from Kama Sutra.

* kX

Michael Sunday and Eddie Wenrick have departed Epic Records in Los
Angeles, where they headed up a&r activities. Also leaving was Lee Trippett,
merchandising executive. Moving from New York into a&r will be Greg Gel-
ler. . .. Harry L. Bullock resigned as president and chief executive officer of
Wico Corp., manufacturer and distributor of parts and supplies to the coin
machine industry. ... In Detroit, three vice presidents have been firmed at
Strata Records. Ron English, John Sinclair and Krista English are those
named. . . . Mike Bone is the new national album coordinator at GRT Records
in Atlanta; Long John Silver moves into GRT’s national promotion after a
stint as the label’s Midwest regional promotion chief.

* Kk k-

Bob Ford, former consultant to Mercury Records and most recently with
International Harvester in Chicago, has been appointed vice president of man-
agement information systems for Phonodisc. Harry Kelly is the new vice presi-
dent of special sales for Phonodisc (see separate story). . . . Greg Kemmelman
joins Shelter Records as head of promotion and special projects for the North-
east region. ... Scepter Records’ David Knight has exited the label as West
Coast promotion representative.

* Kk x

Jack Cohen named director of marketing for ABC Retail Records Division
(Wide World of Music). . . . Howard Bloom appointed director of newly estab-
lished music division, East Coast, as McFadden, Strauss & Irwin public rela-
tions. . . . National Semiconductor Corp. names Thomas Recine as director of
marketing, linear integrated circuits, and Gary Miller to Recine’s former post,
marketing director, transistor product lines.

*x ok

At CTI Records, Kris Slocum named national FM promotion coordinator
... Marvin Kormar promoted to vice president, corporate affairs, for Columbia
Pictures Industries, from corporate public relations director.

AT L.A. NARAS SESSION
Apathy To Pirates
A Puzzle: Gortikov

By JOHN SIPPEL
LOS ANGELES—Tape piracy is

treated to the hinterlands because

definitely on the wane, but the music
industry must remain diligent in its
effort to wipe it out completely, Stan
Gortikov, RIAA president, told a
disappointingly small (under-60
people) NARAS meeting April 24.
Gortikov referred to the small
crowd as typical of the interest lag
among creative people who are af-
fected most by the drain of pirate
recordings. He complimented coun-
try entertainers, whom he pointed
up as the most willing and effective
campaigners for antipiracy laws.
Gortikov admitted how difficult it
was to obtain statistics on actual pi-
racy, but he felt that now the ratio of
illegal to legal was less than one out
of four tapes. He said pirates had re-

state, local and federal enforcement
was strongest in metro areas.
Pirates, in order to exist, will have
to become more sophisticated. Gor-
tikov predicts that more counterfeit-
ing of product will come because il-
legal duplicators will want to
produce a package which can’t be
differentiated from the legal copy.
He noted that a sophisticated pi-
rate operation like E-C Tapes,
Brookfield, Wis., had cost industry
sources over $200,000 in legal fees,
combating this well-organized firm.
Thirteen lobbyists, employed by
E-C, torpedoed attempts to pass a Wis-
consin piracy statute, he said.
With the passage of the South Da-
(Continued on page 19)
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LQS ANGELES—Difficult to
place a 6-by-12 foot mini-bill-
board sheet in a record/tape
store today?

Marketing vet Macy Lipman
found 40 stores which accepted
the 72-square foot sheets.
Twenty-three have responded
with in-store pictures of how they
used the display. Lipman prom-
ised them a box of the Barry
White LP, “Just Another Way To
Say I Love You,” pictured on the
huge sheet if they responded

S Al

g with the picture. The sheets were

left over from a local inner-city
outdoor billboard campaign.

Lipman heads a three-man or-
¢ ganization from his home in Bev-
erly Hills here which custom
plans campaigns which supple-
ment a label’s normal marketing
activities. Right now, he’s imple-
menting $150,000 behind Jim
Stafford’s “Not Just Another
Pretty Foot” LP for MGM and
Stafford’s mentors, Phil Gern-
hard and Tony Scotti. Included
will be $35,000 in 30-second TV
spots.

“Not enough color and visual
impact are used in vidéo spots for
¢ records,” Lipman insists. His
Stafford spot pictures important

1,500 DEALERS COOPERATE wsessssassssacsensssssssy
Marketmg Man Lipman Lends
‘Skills To Labels’ Campaigns

By JOHN SIPPEL

Record Store.

subjects of song titles within the
new LP, such as a bulldog, a lady
with green feet and a bedded gal
with earphones. “You have to
appeal to the viewer’s curiosity,”
Lippman avers. He feels TV
packs real value for certain type
acts, but admits that right now

Waring Abbott photo
A huge 72-square foot mini-billboard sheet plugging Barry White's
current LP finds a home on the wall of the important 49th St. Colony

L et TN

help cure an ailing LP. The first
Stafford album had no title. He
made transparent stickers high-
lighting the then-current hit title

the industry is avoiding the tube
for advertising like a plague.
Sometimes he’s called in to
(Continued on page 19)
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High Interisity

Sound Said

Reduced By Phoenix Firm

LOS ANGELES—Sculptured
Sound Inc., in Phoenix, has devel-
oped three new indoor/outdoor
sound systems it claims will elimi-
nate the problems of too much high
intensity sound that is apparent
when sitting too close to speakers
during coneerts.

GOV. MULLS
JERSEY BILL

NEWARK-The New Jersey an-
tipiracy bill has one step to go before
becoming law. The State Assembly
approved the bill May 1, and it now
goes to Gov. Brendan Byrne for sig-
nature.

The bill, passed by the Assembly
body, 66-0, makes the unauthorized
transfer of sound recordings a mis-
demeanor, which carries a max-
imum penalty of $1,000 and/or
three years imprisonment.

To Distrib ‘Xaviera’

NEW YORK-—Audio Fidelity
Records will distribute the “Xa-
viera” LP issued by the Mildono la-
bel. The record had been available
by mail-order only.

The album, by Xaviera Hollan-
der, is the result of the author’s best
selling book “The Happy Hooker.”
The album is also available on 8-
track and cassette and will be re-
leased to stores within the next two
weeks in conjunction with the re-
lease of the film *“The Happy
Hooker,” starring Lynn Redgrave.

New London Distrib

NEW YORK-—-London Records
has appointed BIB Distributing to
handle its labels in North and South
Carolina. Prior to this, London was
handled, in this area, out of its
Southeastern Atlanta branch.

The systems also extends the
sound to those who are sitting be-
yond a normal hearing range, says
Henry C. Richter, vice president of
Sculptured Sound Inc.

Specifically: The Mis 2 system of-
fers two 15-inch heavy duty bass
woofers with 500 watts, selling for
$900. )

Mis 3 has two 15-inch bass woof-
ers with two high compression driv-
ers for high-end frequencies, 150
watts at $900.

P.A.T. (Public Address Theater)
has two 15-inch bass woofers, one
15-inch mid-bass woofer, two mid-
range high compression drivers, two
high-end compression drivers, two
woodlined high-end horns with 600
watts, selling for $4,600.

Several speakers are on demon-
stration in Phoenix at the Windmill
and Celebrity Theaters. They are
also being tested at the Hollywood
Palladium, L.A., and Grand Central
Station, N.Y.

“The systems are being tested to
show how they will overcome the
problems that have been plaguing
large indoor/outdoor concerts,” says
Richter.

The systems are distributed
through Harvey’s Radio, N.Y. and
Audio Industries, L.A. to disco-
theques in these areas.

Sculptured Sound Inc., has been
in business one and a-half years; for
the past five months they have been
manufacturing the new sound sys-
tems.

“Our systems are designed to re-
flect the thinking of today with its
space-like design,” says Richter,
adding: “the speakers are round in
design with reflectors that disperse
the sound to longer distances and
with more intelligibility.”

The premier outdoor demonstra-
tion of the system was at a Percy
Faith Phoenix Symphony concert in
Fountain Hills, Ariz.

Chicago Disco,
Emerald City,
To Open May 16

CHICAGO-Aaron Russo’s old
Kinetic Playground is being remod-
eled and opened May 16 as Emierald
City, a progressive discotheque by
KarmaKidz Productions, under
partners Cale Carvell, Otto Barone
and Wayne Mackie.

The 400-seat facility will have a
professional deejay spinning pro-
gressive music in rock, jazz, r&b, and
oldies at a $2.50-33 charge.

The facility will handle live enter-
tainment on a large scale basis in the
future, with accommodations for
2,000 to 3,000 persons. Bookings will
be oriented toward progressive
groups like 10 C.C., Tangerine
Dream, and will include jazz, mime,
ballet, plays, and European groups
breaking in this country, Mackie
claims.

The discotheque is planned in art
deco design, and incorporates the
old art deco mirrors from the Mi-
chael Todd Theater.

16 SONGS UP
FOR PRIZES
IN JAPAN

By HIDEO EGUCHI

TOKYO—-The U.S., France, the
U.K., Brazil, Italy, Switzerland and
Japan—and 16 songs out of 242 en-
tries from 20 countries—will vie in
the fourth Tokyo Music Festival's
international ‘contest July 13 at the
Nippon Budokan Hall. )

The strongest contestant for the
1975 grand prize of more than
$10,000 and other basic prizes total-
ing $10,000 is the U.S., with four en-
tries: “Pain Reliever” (Gwen Guth-
rie and Patrick Grant) to be sung by
Sister Sledge (Atlantic); “Slippery
When Wet” (Walter Orange &
Thomas McClary) by the Commo-

(Continued on page 45)
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Europe Awaits White

Backed By a Regan ‘Blank Check’

LOS ANGELES-—The personal
touch—between record company
presidents and their leading record
artists—has become virtually a
“blank check” situation.

Russ Regan, president of 20th
Century Records, says that he has
virtually written a blank check in re-
gards to a European tour and pro-
motional venture on behalf of Barry
White, the Love Unlimited, and the
Love Unlimited Orchestra. And,
much as Mike Maitland flew to Lon-
don to re-sign Elton John and Irwin
Segelstein flew to Los Angeles to

Inman Alabama
Operation Hit
By FBI Agents

FLORENCE, Ala.—The premises
of Alabama Custom Tape, doing
business as Audio Central Tunes,
1001-B Florence Blvd., here were
raided by FBI agents last week.
Seized, with the help of local author-
ities, were about 5,000 tapes, equip-
ment, labels and sleeves.

Alabama Custom Tape is owned
by Autry Inman, with his cempany
defendants in an action brought in
1972 by Fame Music, alleging in-
fringement of musical copyrights. In
January, the U.S. Courts of Appeals
for the fifth circuit affirmed a U.S.
District Court decision which per-
manently enjoined the defendants
from continued infringements of
plaintiffs’ copyrights in musical
compositions.

Leroy Kirkpatrick, of the FBI of-
ficein Alabama, says the case alleges
¢riminal infringement of copy-
righted sound recordings.

present Neil Diamond a plaque
recently, Regan will be flying to
London shortly before the Barry
White tour to officiate at a press
party for the multimillion-selling
artist.

The European tour starts May 12
and includes London, Hamburg,
Berlin, Munich, Brussels, Amster-
dam and Paris, plus Manchester,
England.

“Our licensees were begging for a
personal tour overseas by White,”
Regan says.

While White has been very big in
record sales abroad, the tour is ex-
pected to pay off with bonus sales
and promotions will focus on his
platinum LP and his other three
gold LPs, plus LPs by the Love Un-
Jimited and the Love Unlimited Or-
chestra, all of which were produced
by White.

Working closely on all tour as-
pects are George Greif and Sid Gar-
ris, his managers; 20th Century’s di-
rector of international activities
Peter Pasternak, and 20th Century’s
press chief Norman Winter.

Each of the licensees is selecting a
key press representative; these select
people will be flown to Londen for
the party that launches the tour.
Yanou Collart has been hired in Eu-
rope to coordinate all promotion as-
pects of the White tour. In addition,
the London phase will be filmed for
a TV show.

Coordinating" overlords of the
tour, based in London, are David
McAleer and Barry Manstoff, who
operate 20th Century’s London of-
fice opened earlier this month.

“To illustrate how much White
was in demand in Europe, his Paris
concert sold out in one day,” Regan
says.

is coming May 16
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Majorca Music
Fest Impresses
Intl Attendees

PALMA—With its first attempt,
Majorca has established itself firmly
on the European music festival cir-
cuit. Musical Mallorca 75, a three-
day event which ended here with a
win for France, impressed both mu-
sically and as a well-managed ven-
ture which avoided technical and or-
ganizational hitches.

Staged, with the assistance of
FIDOF, the international music festi-
val’s organization, by the island’s
Tourist Board, which provided fi-
nances of about $150,000, the festi-
val attracted participation from 21
countries for the international sec-
tion. Additionally, 13 of Spain’s
leading artists were featured in their
own show and there was also a series
of guest appearances by Henry
"Mancini, Les Reed, Bert Kaempfert,
Paul Mauriat, Waldo de los Rios
and Helmut Zacharias.

The surprise of the international
contest was the decision of the jury,
presided over by Henry Mancini,
not to send into the final the Italian
entry, “Nevicate” by N. Massara
and L. Albertelli, sung by Mia Mar-
tini. In the opinion of many, the
British delegation in particular, this
was the classiest song on show, and a
potential winner. However, there

(Continued on page 45)

Discotheques

e Continued from page 3

more than a two-beat change on
songs following each other. A code
system indicates the type of songs
that should be played and when,
during the evening, .

The franchisee will be given a
two-week training program at the
2001 Club in Columbus, which will
be used as the national training cen-
ter.

The discotheque concept evolved
by Jayson and evident in his two
clubs (a third is planned for May
opening in Pittsburgh, with a fourth
opening in Miami with a $1 million-
plus investment) includes large
space, special experience shows, and
use ‘of a computer.

In Columbus, film and slide
shows are projected on a main
screen 150 feet long, and curved 180
degrees. Six screens are on the sides.
The once-a-night show, with topics
like “Watergate” and “The Plight Of
The Redman,” are run by computer.

Pre-taped music programs carry a
computer code that doesn’t interfere
with the sound, and that activates
lights. _

The specially designed sound sys-
tem of 48 speakers, with DATCO
amplifiers and mixer, expands the
highs and lows through six steps
while eliminating tape noise. The
main dance floor has a sound level
of 118 db, with the sound level lower
for the two secondary dance floors
and the six bar areas. The club also
includes a game room, balcony area,
and a 2001 Fun Bus with eight
speakers and strobe lights that picks
up customer along a two-mile
stretch of High Street.

The plastic dance floors are also
specially designed, producing a soft,
flowing light pattern rather than the
square-patterned, up-and-down
lighting.

A professional deejay is not
needed, Jayson says, but a girl ini the
control booth takes requests and
puts on the pre-programmed tapes
or records.

Vice-president of 2001 Clubs of
America is Chuck Fenstersheib, lo-
cated in Miami. National sales di-
rector is Sid Levin. Chief engineer
and designer of the equipment is Jim
Conners.

_ Market Quotations |

As of closing, Thursday, May 1, 1975

g Low NAME PE (% High Low Close Change
21% 13% ABC 6.8 5500 19% 18% 19% + %
5% 2% AMPEX 4.8 12100 4% 4% 4% - %
3% 1% Automatic Radio 21.5 100 2% 2% 2% Unch.
7% 4% Avnet 33 20,700 6% 6% 6% + %
17% 10% Bell & Howell 6.85 8400 17 16% 16% - %
50% 28% CBS 121 21,000 47% 46% 47 - %
9V 2% Columbia Pic. 20.6 55,400 8% 7% 7% - %
3% 2  Craig Corp. 33 2500 2% 2% 2% - %
51% 21% Disney, Walt 26.3 167,500 49% 48Y% 48% + %
3% 1% EMI 101 13,400 3% 3% 3% - %
36% 23% Guif + Western 47 20,300 35 34% 34%  Unch.
7 3% Handleman 15.6 5700 6% 8% 6% + %
13% 5% HarmanInd. 4 2800 12% 12% 12% + %
5% 3% Latayette Radio 8.3 31,200 6% 5% 6% + %
18% 12 Matsushita Elec. 9.5 100 18 18 18 Unch.
60%  27% MCA 8 36,100 62% 59% 62% + 3%
16% 12% MGM 5.8 25,000 14 13% 13% - %
59% 43 3M 236 186600 62% 60% 61% + 1%
3 1%. Morse Elec. Prod. [} 1600 2% 2% 2% - %
57% 33% Motorola 5 25.6 17,300 56% 55% 56% + %
19% 12% No.Amer. Phillips 7.46 1300 17% 17% 17% + %
18% 7 Pickwick Intl. 7.4 1600 16% 16% 16% Unch.
4% 2% Playboy 7.8 700 3% 3% 3% - %
19 10% RCA 121 58,700 15% 15% 15% + %
10% 5 Sony 282 56,500 10% 10% 10% - %
16% 9% Superscope 29 5000 12% 12% 12%  Unch.
37 11% Tandy 132 25,500 37% 36% 37 Unch.
6 2% Telecor 47 1000 4% 4% 4% - %
3% Y% Telex 0 7300 2% 2 2 Unch.
3% — Tenna 13.2 900 2% 2% 2%  Unch.
9% 6  Transamerican 13.4 32,200 9 8% 8% Unch.
1% 5% 20th Century 98 29,200 10% 10 10% + %
15% 8% Warner Gommun. 57 7600 14% 14 14% - %
22% 10 Zenith 62.8 22,400 21 20% 20% Unch.
As of closing, Thursday, May 1, 1975
OVER THE VOL. Week's Week’'s Week's OVER THE VOL. Week’s Week’s Week's
COUNTER* High Low Close COUNTER* High Low Close
ABKCO Inc. 0 2% 1% 1% M. Josephson 0 4% 4% 4%
Gates Learjet 114 7 4 5% Schwartz Bros. 0 1% 1 1
GRT 42 2% 1% 1% Wallich's M.C. 4] Y ¥ Y8
Goody Sam ¢} 3% 3 3 Kustom Elec. 10 2% 1% 1%
integrity Ent. 0 % % % Orrox Gorp. 15 1% 1 1
Koss Corp. 48 5% 4 5% Memorex ¢} 8% 8% 8%

*Qver-the-Counter prices shown are ‘‘bid"" (as opposed to “'asked’). Néither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guide to the range within which these securities could have been sold or bought at the
time of compilation.

The above contributed to Billboard by Russ Gallagher of G. Tsai & Company, Inc., mem-
bers of the New York Stock Exchange and ali principal stock exchanges.

CBS THEATER ELDG.

- 1697 BROADWAY

§3-54 5t. NEW YORK, N.Y.

FOR RENT

SMALL OFFICES

fr $125 mo.

(212) 279-7600

ENFRRIEET NS )

CORP

Apply Supt on Premlses
or call HERB GRAFF

CENTURY OPERATING

RUSS GALLAGHER

1900 Avenue of the Stars,
Los Angeles, California 90067
Telephone: (213) 556-3234

FOR INFORMATION REGARDING
ABOVE MARKET QUOTES
PLEASE CALL.

Main Office
55 Water Street
New York, N.Y. 10041

OPPORTUNITY OF THE DECADE
Obtain exclusive rights in your State for the most exciting en-
tertainment concept of the decade.

Demana for Country Music is expioding and we have the one
most profitabie way to fill it. Our revoiutionary CIN-A-COUNTRY
show valued at $1,000,000 could be yours in your area for mass
exhibitions everywhere if you've got what it takes. Biggest Coun-
try stars in the industry already paid for. Incredibie Pre-Promo-
tion. Movie theatres, auditoriums, colleges, etc., are waiting for
it. Never anything like it before. Cash in now. Teil us who you are
and we’'ll give you the full story. Act now! Exclusive territories
going fast!

Contact Bert Tenzer, Pres. .
Indie-Pix Releasing Corp.
400 East 56th St., Dep’t. 20, New York, N.Y. 10022 or call (212) 371-2480




You've heard it before,

first Sedaka was back
and then Anka,Vinton and Valli but,
Del Shannon has never been away.

Al'ld nNOoOwW For the last ten years Shannon has maintained his
: success in England and Europe. Touring constantly,
making his own records, producing others and having hits.

ISIand Records has released But unlike the above, except perhaps for Sedaka,

Shannon has always remained true to his rock & roll roots.

Del Shannon’s dynamic, soulful version of . rem . :
, . . . And it shows, both in his music and associates.
Rod Argents ClaSSlC hit for the Zomb]les, During his years overseas Shannon has worked with such

“T “ H N » (15021) English rock luminaries as Andrew Loog Oldham, Dave Edmunds
e er iNO and Brinsley Schwarz and has co-written several songs with

»

Produced by Dan Bourgoise & Del Shannon. long-time admirer Jeff Lynne of The Electric Light Orchestra.

You ve heard it before. But not by Del Shannon.

Island records, inc.
les angeles, califosnia 90046
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‘ :‘Joel Whitburn’s.
- Record
- Research
= Report

BJ. Thomas's #1 record “(Hey
Won't You Play) Another Somebody
Done Somebody Wrong Song” is the
new all-time longest song title to hit
#1 in the history of pop music. The
previous record was held by Brian
Hyland in 1960 for “Itsy Bitsy Teenie
Weenie Yellow Polka Dot Bikini.” An-
other novelty record, from 1948 by
Spike Jones, “All | Want For Christ-
mas (Is My Two Front Teeth)” is the
3rd longest #1 song title.
* % *
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= Rlmost exactly ten years ago to the
= day, on May 8, 1965, Herman's Her-
= mits’ #1 hit of “Mrs. Brown You've
Got A Lovely Daughter” proved to be
the tenth longest #1 song title in
% history. Ten years apart . .. the #1

i

- and #10 longest song titles in #1
- chart history!
- *

& *
t= On thesé same charts, 10 years
= apart, another interesting fact ap-
= pears . ., The 0%)ay's first Top 60 hit
= single “Lipstick Traces” entered the
= May 8, 1965 chart at position #89.
S On the May 3, 1975 chart, the
- 0'Jay's newest single “Give The
People What They Want,” entered
the charts at ... you guessed it ...
position #89 ... and which may be
their 10th Top 60 hit record!
% L3 %

Incidentally, one other strange thing
happened to me which also concerns
- this 10 year phenomenon. On May
= 1st, an hour before | was leaving to
= see “Tommy” at a theatre in Mil-
waukee, | received a copy of
- “Shoes,” a new Polydor single by
Reparata. On that Billboard chart of
10 years ago, there: entered a new
single titled “Tommy” by Reparata &
:> the Delrons!! Shades of Buddy
:- Starcher's “History Repeats Itself.”
- * & *

= Trivia Question #35:

Name the shortest titied record to hit
- # 1 in the history of Billboard’s Pop
- Singles Charts (1940-1975).
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' General News

Bandleader Will Battle

o Continued from page 3

suggested by a symposium panelist,
RIAA counsel Jules Yarnell, that a
large New York retailer handling
bootleg disks be sued. It was pointed
out that dealers can be held respon-
sible with producers for the com-
mercial use of an artist’s name or
likeness without permission, under
state law.

Bootleg disks, transferred from
live performances and radio broad-
casts, are openly offered for sale in
many of the top record stores here
and in other cities. If anything, the
availability of such product has
been proliferating in recent months.
At the Record Academy meet, jazz
annotator Dan Morgenstern said he
had identified 300 different bootleg
items in each of two New York
shops.

Arista Enjoined
From Releasing
Coryell Product

NEW YORK—A State Supreme
Court judge here has enjoined
Arista Records from releasing prod=
uct by guitarist Larry Coryell pend-
ing final determination of a court
case between the artist and Van-
guard Records.

Vanguard is currently appealing
the earlier case in which it sought to
enjoin Coryell and his management
company from signing with another
label, on the grounds that the artist is
still under contractual obligation to
Vanguard.

The judge in the case ruled in fa-
vor of Coryell, refusing to issue a
temporary injunction (Billboard,
March 15). Arista signed Coryell
three weeks ago, as reported in the
April 26 Inside Track column.
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What happened
to the Bop and
the Stroll . . .

it's all over
but the

Slitterg Sleam

$AVE —— ———— VALUABLE

WE HAVE THE BEST CUT-OUT
P & PROMOTIONAL 8-TRACK & CASSETTE

Said Dressel: “If we could nail
one major retailer, we would be in-
fluential in deterring others.”

He' feels another deterrent would
be the authorized release on disk of
material originating from perform-
ance or broadcast. This would cut
into bootleg traffic, he says. Herman
has more than 200 hours of such per-
formances on tape, much of which
might be attractive to record labels,
but AFM regulations make it eco-
nomically unfeasible.

The union demands that current
studio rates be paid all performers
on these “oldies,” even if the actual
performances occurred 20 or more
years ago, when recording rates were
less than half the approximately
$100 a session in force today. A
check at AFM headquarters - dis-
closed no intention to relax these
regulations.

The extent to which bootlegging
pervades the industry was high-
lighted at the academy meeting
when veteran record producer
George Avakian claimed that a re-
cent Grammy winner, Charlie
Parker’s “The First Recordings” on
Onyx, contained sides that were
technically bootlegged. Morgen-
stern said, however, that the Parker
estate is being paid royalties on the
sides which came from a 1940
broadcast. It was charged, however,
that other sidemen on the broadcast
are not receiving payment or royal-
ties.

The Academy symposium, which
reviewed the history of piracy and
efforts to control it, had on its panel
Henry Brief and Yarneéll of the
RIAA, attorneys Harold Orenstein
and Dick Jablow, and Roy Kulcsar,
a trial lawyer in the New York dis-
trict attorney’s office who has been
active in a number of antipiracy
prosecutions.

It was Kulcsar who stressed the
value of artist participation in court
actions. It would lend reality to a
trial, he said, and show that an ac-
tual person is also the victim of a
crime, and not only a company. It
was pointed out that a number of
country artists had participated will-
ingly. Others have resisted, consid-
ering it is just another public ap-
pearance for which, perhaps, they
should receive a fee.

$65 Mil TV Advertising

® Continued from page 1

that investments by the top com-
panies dipped this year as compared
to 1973’s figures but that spots at-
tracted a larger number of smaller
companies and albums which more
than offset the slack and raised the
total expenditure.

Time buys in 1974 totaled an esti-
mated $64,911,000, nearly $1.5 mil-
lion over the 1973 banner year total
of $63,599,800. The figures, as de-
fined by the survey, are predicated
on the rate card cost of the time buy.
They do not take into consideration
discount deals nor do they neces-
sarily reflect the actual cash outlay.

The survey reveals that practically
all the monies expended went to lo-

cal TV spots, with network TV gar- .

nering only $40,700, as opposed to a
whopping $800,000 racked up by
the nets in 1973. To show even fur-
ther the sharp decline, the 1974 fig-
ure is only half that spent in 1969.

Ironically, leading the companies
in terms of expenditures for time
buys was Dynamic House, which
recently declared itself in Chapter
11, with an estimated $10,931,400.
The company was followed by
Brookville ~Marketing  with
$7,280,900; K-Tel International
with $7,115,800; Columbia House,

$5,927,500; Adam VIII Ltd,
$4,573,300; Westinghouse,
$3,720,500; and Ronco Tele-
products, $3,206,500. Increases
came from K-Tel and Adam VIIIL.
Dynamic House’s spending was
about half its 1973 figure, and Mo-
town, which had been one of the
leaders in 1973 with some $1,700,000
worth of time, slid sharply to
$185,700.

For the second year in a row,
“Elvis-Greatest Hits,” two-record set
offered by Brookville, led the “in-
vestment” pack with $2,856,300
worth of time, down from over $3
million in 1973. Next came “Great-
est—Eddy  Arnold”—Dynamic
House—$2,220,000; “Easy Listening
Record & Tapes”—Dynamic
House—$1,225,600; “Now Explo-
sion Record & Tapes”—Adam VII—
$1,693,000; “Great Group & The-
ater Beautiful Music”—Brookville

Management—$1,570,700; “Get It

On Record Album & Tapes”—
Ronco Teleproducts—$1,444,600;

“Music Power”’—K-Tel Inter-
national $1,403,200; “Dynamite
Record Album”—K-Tel Inter-

national—$1,193,200; “Mills Broth-
ers Hits—Second Album”—West-
inghouse—$1,058,200; *“‘Johnny
Mathis Record Album & Tapes”—
Columbia House—$1,033,300.

Suit Exposes Credit Woes

LOS ANGELES—The sudden de-
mise of large, overnight big users
which has plagued record/tape
credit managers, is evident in a con-
tinuing superior court 197l-insti-
tuted action and a correlative 1974
bankruptcy action here.

Antipiracy Statute

Passes Mo. Senate

JEFFERSON CITY, Mo.—The
antipiracy bill authored by
Springfield Republican Paul Brad-
shaw has been approved by the Sen-
ate and is expected to become law
within the next 30 days. Bradshaw’s
bill calls for severe penalties for
those convicted of tape recording or
mechanical reproduction of musical
tapes and disks without permission
of the originating artist.

Phonodisc To Handle

® Continued from page 1

UA spokesman says that talks re-
garding the relationship between the
two had been taking place. He inti-
mated UA was not wholly satisfied
with Phonodisc. Another report for
the past six weeks had UA going to
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Capitol Records for its distribution,
with Capitol reportedly turning the
line down.

The addition of P/M product to
Phonodisc was not unexpected. For
the past year, Polygram U.S. has
been dissatisfied with Phonodisc
performance. P/M executives had
hinted strongly to veteran Mercury
indie distribs that the switch to Pho-
nodisc might come April 1, 1975.

The possibility became stronger
when O’Connell, a key P/M execu-
tive, became Phonodisc president
three weeks ago. Harry Kelly, P/M
vice president in charge of tape and
surplus sales, had been offering
Phonodisc surplus on lines other
than UA for several months.

O’Connell says that Kelly has
been made vice president of special
sales for Phonodisc, but will con-
tinue to base in Chicago.

O’Connell has fired a number of
Phonodisc branch managers since
his appointment. “I want more men
on the street selling product,”
O’Connell states. Phonodisc will op-
erate with four regional sales offices:
New York, supervised by Mel Price;
Atlanta, Herb Heldt; Chicago, Bob
Van Meter; and Los Angeles, Ster-
ling Devers. Phonedisc will ship
from three warehousing points,
Union, N.J.; Indianapolis, Ind.; and
Sun Valley, Calif,

A study of the superior court dos-
sier in the case of CBS International
versus Mrs. and Mrs. Steve Libman
and Mr. and Mrs. Dennis Fromin
and the Dennis Fromin bankruptcy
petition (Billboard, March 12) indi-
cates the thorny path credit man-
agers and sales executives tread.

Fromin and Libman were co-
partners in SL Record Rack, a one-

“stop located at 3057 W. Pico Blvd,,

which operated from Nov. 1969, to
Nov. 1970. During that time, one of
the firm’s principal accounts was the
American.- Record Store chain,
which sold LPs generally at $2.99 re-
tail. When the business folded, CBS
claims it was owed $129,053.10, less
$24,483.94, which it was paid when

the company’s assets were liquida-

ted, or $104,569.16.

The only other creditor, shown in
the Fromin bankruptcy action is
UA/Liberty Distributing here owed
$19,500. In the file is a CBS credit
application, which indicates that SL
listed as a reference Marvin Saines,
who then was chief of CBS-owned
Discount Records, a national retail
chain.

New N. J. Theater

SMITHVILLE, N.J.—A 2,400-
seat outdoor tent venue, The Smith-
ville Music Theater, opens here July
1 for a nine-week season.

The theater, operated by the
American Broadcasting Corp., will
present a series of musical, dramatic
and comedy shows, in addition to
concerts featuring nationally known
acts. The season’s schedule calls for
a different show each week, with
eight weekly performances. The the-
ater’s producer is Michael Gallo-
way.

Samuel Gold Dead

SAN FRANCISCO—Services
were held here last week for Samuel
A. Gold, 77, said to be the oldest ac-
tive record retailer on the West
Coast.

Gold operated Portals To Music
at the Stonestown Shopping Center
and had been active selling records
since the 1930s. Death was attrib-
uted to a heart attack.
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You’ll Find ’Em Al From @ooslees T@ Scheltholts

By DAVE DEXTER JR:

A sackbut? Norman Fleming and
Donald Waldrop are virtuosi of the
medieval trombone. But don’t ex-
pect them to sound like Bill Wat-
rous.

LOS ANGELES—So you’re
about to produce a record date and
you need the uncommon sound of a
scheitholt to achieve the effect you
figure will shove the d1sk high on the
charts?

No problem. Johannes P. Bender
plays the hell out of a scheitholt, a
sort of ancient zither, and he is avail-
able for your session.

Or perhapsyou cralre the sound of
a solo tarogaio, a Hungarian clari-
net. Milton K. Marcus is your man.

No matter how obscure or ancient
the instrument, there’s someone in
the Los Angeles areai who can sup-
ply you. A perusal of the latest mem-
bership directory of AFM Local 47
here discloses ail kinds of exotic, un-
usual sounds which are available at
union scale for recording producers,
soundtrack makers, radio commer-
cial jingles or a simple party at your
home,

New Presley Book
Stresses His Films

LOS ANGELES—Simon and
Schuster will run off 100,000 copies
of Paul Lichter’s “Elvis In Holly-
wood” book for August publication.

To be produced in cloth at $12.95
and in paperback at $6.95, the book
will feature 33 full-color photos with
emphasis on Presley’s roles in mo-
tion pictures starting with his “Love
Mg Tender” in 1956. Now 40, Pres-
ley has not made a movie since a
1972 documentary, “Elvis On Tour.”

Akrumhorn? That’s a long forgot-
ten renaissance oboe. Eleven Local
47 members specialize on it and
work frequently. Four others are ac-
complished with the rackett, a “saus-
age bassoon” that once was as com-
mon as the rock guitar is in 1975.

Nick Bolin, however, is the only
man around who plays a gooslee
professionally. That's a Russian lute.
Jon C. Clarke is your man if you de-
sire the nasal music of a bidis, an
East Indian double reed instrument.
It’s also well-suited for snake charm-
ers.

A cuenophone is a goofus horn
and Ray E. Hoback is its master. The
late humorist Bob Burns made the
bazooka world famous but, sadly,
Clyde “Rusty” Jones is the only man
left who gamely continues to play
one professionally.

Fuzzy Cook and Johnny Talon
are accomplished spoons players.
Ron Rubin appears to be the only
grungiphone artist. Marshall Moss is
a master of the octolin, an eight-
string viol. If that isn’t quite the
sound you prefer, try a Bulgarian
fiddle, a gadulka, played by Stuart
Brotman.

Water chimes are a different mat-
ter entirely. Here you get into com-
petition; Emil J. Richards and Emil
Radocchia both play them expertly.
It turns out that Richards and rival

Radocchia are one and the same
man.

Radocchia-Richards also is gifted
as a loo-jon soloist, and he’s just too
much when he goes to work on his
gamelon gongs from Bali.

Emmett H. Chapman enjoys a
monopoly. He’s the only musician
around who plays the electric stick.
Billy Brooks is a lone skoonum
trumpeter.

Seven others play the jug. Three
get off on kadiddethopper, a bass
drum. Herman B. Smith is the sole
vibrola soloist.

And if none of these is quite what
you’re seeking for your next social—
or session—give a call to Richard
“Rick” Fay. There’s none better in
the whole wide world than Rick
when he starts riffing on his wiener
whistle.

Ampex Exit Won’t
Affect GRT Tapes

LOS ANGELES—The decision
by Ampex to leave the prerecorded
tape busimess has not altered the
strategy of major tape duplicator
and marketer GRT Music Tapes, ac-
cording to Herb Hershfield, vice
president of marketing,

“Our business is tape manufac-
turing and marketing,” says Hersh-
field, “and we are always seeking
additional business. . . . But the deci-
sion of Ampex to leave this-phase of
the business, which, incidentally, we
do not really welcome, does not alter
our basic strategy.”

Ampex Phaseout Of Tapes

® Continued from page |

Ampex president and chief execu-
tive, the phaseout of the prerecorded
tape division is being undertaken
following full evaluation of invest-
ment and additional financial expo-
sure required to sustain profitable
operations of this department.

The phaseout of the operation,
which is scheduled for completion
by May 1, 1976, will affect such
record companies as London Rec-
ords (Ampex’s first prerecorded tape
account), Red Lion, Brunswick,
Cobblestone and Mam.

London Records was recently in-
volved in delicate contract renewal
negotiations with Ampex. (See Bill-
board March 1.) However Billboard
learns that the bugs had been ironed
out, and a new contract was signed
shortly before Ampex’s phaseout
announcement. Up to presstime of-
ficials at London could not be
reached for comment, but informed
sources disclose that Ampex has re-
newed negotiations with London in
an effort to get the latter to market its
own prerecorded tape products,
while retaining Ampex as its custom
duplicator.

In the heyday of its operation as a
prerecorded tape marketer/dupli-
cator, Ampex represented as many
as 150 labels including such biggies
as WEA and Motown. Its tape cata-
log featured more than 8,000 titles.

However, new economic drives by
some labels, new marketing and dis-
tribution strategies by others, and in
some cases irreconcilable differ-
ences between both label and mar-
keter, resulted in a gradual with-
drawal by many of the licensors.

BROA

Pat Jaques
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HE DON’'T LOVE YOU
(Like | Love You)
Produced by

*"':‘*‘f” MEDRESS & APPELL

Engineer

BILL RADICE

1697 Broadway, New York, N. Y. 10019 (212).CI7-1690

Ampex’s overall involvement with
the home entertainment business in-
cluded such ambitious projects as
Instavideo, a consumer oriented
videocassette recorder/player in
which several million dollars was in-
vested but which never got off the
ground. Instavideo was scrapped in
1972.

Ampex, early in the 1970s, also
owned Ampex Records which en-
joyed moderate but brief success
with such products as the original
cast album of the Broadway show
“Purlie,” Jesse: Winchester, and
some other groups on the Bearsville
label which it then distributed.

Ampex also sought to make in-
roads into the home entertainment
business with its line of consumer
electronics products, including cas-

{Continued on page 38)

What happened to
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General News

NO UNFAIR COMPETITION

Herman Denied Injunction

NEW YORK-The Herman of
Herman’s Hermits, popular British
rock ’n’ roll group of the 1960s, has
been denied a preliminary court in-
junction against the rest of the Her-
mits, and Banner Talent Associates
Inc,, in an unfair competition com-
plaint filed in District Court here
April 4. (See Billboard, April 12).

The denial by District Court
Judge Charles Metzner argues
whether a foreign plaintiff (alien
non-resident) may sue foreign de-

fendants on a foreign trademark in a
U.S. Court of law.

Judge Metzner further argues that
the plaintiff had failed to establish
his superior right to the Herman’s
Hermit trademark, and advises that

JommycRoe

says

it's all over
but the

Slittor§ Cleam

it would require a full trial on the is-
sue to determine the merits.

In his closing remarks Judge Metz-
ner also observes that the plaintiff
had made an insufficient showing of
the charge of irreparable harm, inso-
far as he had nowhere claimed his
own intended use of the name
within the U.S.

Indie Label Has
$623,603 Dehts

LOS ANGELES—The fragments
of a one-time aspiring soul and jazz
indie label were -contained in a
bankruptcy action filed here in fed-
eral district court by Renny Roker.
Included in businesses in which Ro-
ker was engaged were Canyon Rec-
ords, the Roker ‘Record Group,
Renny Roker Music and Wally Ro-
ker and Associates. He also lists Tag
Ltd. and Mark II Productions, in
which he was associated with Nath-
aniel Montague, radio and DJ vet-
eran. )

- Cumulative debts listed by Roker
amount to $623,603, with personal
property assets of $12,394. Principal
industry creditors listed are:
Monarch Record Manufacturing,
Los Angeles, $70,000; Plastic Prod-
ucts, Coldwater, Tenn., $40,000;
Globe Albums, $10,000; and Stax
Records, $8,000.

Roker’s Canyon Records is not to
be confused with the label of the
same name in Phoenix, Ariz., which
makes American Indian recordings.

(216) 391-9250

RECORD SERVICE .- OHIO

CHODSE FROM A 5 MILLION DOLLAR INVENTORY

BOX LOT
SPECIAL
LP's

i

Donaid Byrd—Steppin’ Into Tomorrow—BNLA 368

Chick Corea—No Mystery—PD 6512

Main Ingredient—Rolling Down A Mountainside
—APL 1-0644

Lonny Liston Smith—Expansion—BDL 1-0934

Temptations—A Song For You—Gordy 969 -

Sonny Johns—GRC 5003

New Birth—Blind Baby—BDS 5636

10 CC—Original Sound Track—SRM 1-1029

James Brown—Sex Machine—PD 6042

Jim Hendricks—Crash Landing—MS 2204

BOX LOT
SPECIAL
LP's

$4239

EACH

Bad Co.—Straight Shooter—SS 8413
Hot Chocolate—Cicero Park—BT 89503
Jethro Tull-War Chitd—CHR 1067
Eagles—On The Border—7E 1004
The Doobie Bros.—Captain & Me—BS 2694
Lynard Skynard—Nutin' Fancy—MCA 2137
Paul Anka—Feelings—UA 367

. Elton John—Empty Sky—MCA 2130
Frankie Valli—Closeup—TS 2000
Helen Reddy—Free and Easy—ST 11348
Phoebe Snow—SR 2109

BE SURE AND CHECK OUR 57¢ BOX LOT SPECIALS ON 45’s

PLACE YOUR ORDERS NOW FOR THE NEW

DOOBIE BROS. AND ELTON JOHN LP’'s DUE TO
BE RELEASED SHORTLY!

WE WILL NOT BE UNDERSOLD!

" ONE WAY RECORDS will meet or beat the
everyday shelf prices of any One Stop in the

uU.s.

No minimums requnred Order any quantity from
our 5 million dollar inventory. Same day service.

Export orders welcome.

Call 216-391-9250.

'CTI MONTH
SPARKED BY
A JAZZ BASH

LOS ANGELES-—Motown will
celebrate CTI Month (the firm dis-
tributes the Creed Taylor-owned
jazz label) by presenting a special
CTI concert here as well as offering
strong promotional and merchan-
dising support for new releases this
month.

The concert, “CTI Spring Jazz,
set for May 16 at the Ahmanson
Theater. Artists to appear include
Chet Baker, George Benson, Ron
Carter, Hank Crawford, Joe Farrell,
Bob James, Hubert Laws Idris Mu-
hammad, Johnny Hammond and
Grover Washington Jr.

New LP product from Hubert -

Laws, Ron Carter and several others
will be supported by posters, special
browser boxes and booklets featur-
ing a brief history of CTTas well as a
complete discography.

The theme of CTI Month will be
“Today’s Best—Tomorrow’s Clas-
sics.” The label will also, for the first
time in its history, release a single
not featured on a previously re-
leased LP—*Supership,” a vocal fea-
turing George Benson.

Pirates Request
Less Mechanical
License Rights

NEW YORK—Requests for me-
chanical' licenses by unauthorized
tape duplicators have dwindled to a
mere trickle, despite their continuing
court efforts to retain some legal
shelter under the umbrella of com-
pulsory licensing.

“Applications have slowed down
to practically nothing,” says Al Ber-
man, head of the Harry Fox Agency.
“It would appear that the pirates
have given up even this tenuous
claim to legality.”

Berman notes that license applica-
tions began to diminish some six
months ago, but that the rate
slumped markedly after recent ap-
pellate court decisions denying du-
plicators access to the “similar use”
provision of the compulsory licens-
ing section of the Copyright Act.

At the same time, Berman reports
that mechanical license appplica-
tions from sound-alike manufac-
turers continue to increase. Observ-
ers have noted that some
unauthorized duplicators have
turned to sound-alikes as the pres-
sure of state and federal prose-
cutions against pirates has intensi-
fied.

Sound-alike license requests must
be carefully screened, says Berman,

since the possibility always exists-

that some of these productions are
pirate tapes masquerading as sound-
alikes.

Disco Deejays Rely
On Computer Lists

SALT LAKE CITY-D.R.C.
Corp. is now marketing comput-
erized playlists for deejays in disco-
theques, according to sales manager
Ray Welling.

The firm has been providing com-
puter-generated playlists for radio
stations for some while. Recently,
discotheques began asking for the
same type of service, but accented
toward dance music.

Like the radio lists, music is eval-
uated in 35 different categories—
tempo, artists, title, chart position,
etc.—and these factors are fed into
the computer. Outcome is a playlist
tailored to individual location needs.

Randall Stempler photo

FOOD DAY FEST—Elektra/Asylum’s Harry Chapin, co-founder of World Hun-
ger Year foundation, sings out for fans on April 17 Food Day event at New
York's Bryant Park, on program with Orleans, Miles & Lenny, emcee Oscar
Brand. Chapin then flew to Boston to join Janis fan, Duke & The Drivers and ~
others for similar event on the Boston Common|L

Courts Nix Plrates Pitch

. Contmuedfrom page |

against the Justice Dept. und a three
judge panel to rule on the consti-
tutionality of the prospective crimi-
nal prosecutions.

Judge Reynolds, in deciding
against E-C Tape, held that Justice
properly based its policy on four
Circuit Courts of Appeals decisions
against the tapers. The court$ have
ruled that duplication of a noncopy-

righted, pre-1972 recording is an in- -

fringement of music copyright, even
if mechanical fees are tendered or
paid the publisher.

“As the four Circuit Court opin-
ions demonstrate, the compulsory li-
censing provision is not available to
tape pirates, and thus their ‘use’ of
musical compositions constitutes, at
the very least, civil infringement.”

Judge Reynolds points out that
only civil remedies were open to mu-
sic owners until 1971. At that time,
Congress made criminal remedies in
the statute available to music copy-
right owners, by passing the antipi-
racy law. The law allows criminal
sanctions “where the infringement is
‘wiltful’ and “for profit,’ " the deci-
sion holds, making Justice’s use of the
statute proper and constitutional.

Using “tape pirate” nomenclature
throughout the ruling, Judge Reyn-
olds rejects the E-C claim that the
Attorney General’s announcement
was unfairly sudden. The decision to
prosecute was made Jan. 20, after
the Supreme Court had rejected the
request of Colorado Magnetics for a
review of an unfavorable Appeals
Court decision in the ruling for E. B.
Marks Music, and “widely” publi-
cized in the trade press.

On the constitutionality attack,
Judge Reynolds says, “This court
simply fails to understand how
plaintiffs can claim that the con-
struction given to 101¢ (the compul-
sory licensing provision) violates
any of their ‘constitutional rights.””

Early in the 16-page ruling, which
was based on a previous oral argu-
ment, Judge Reynolds defines “tape
pirate” activities this way:

“A tape pirate need only purchase
a single legitimate sound recording
and reproduce it. The ‘pirate’ bears
none of the costs of arranging and
recording the music, and because pi-
rates copy only successful re-
cordings, they bear none of the risk
of failure to which legitimate record
companies expose themselves in ac-
quiring musical rights and market-
ing music with unknown popular
appeal.”

Judge Reynolds rejects the E-C
claims that they acted in good faith
when duplicating the recordings, be-
cause they were relying on 1971
statements by the then attorney gen-
eral and others. It was believed at
that time—without a body of court
interpretations to go on—that unau-
thorized duplication of “public do-
main” records on payment of the 2

cent royalty to music owners was le-
gal.

The judge points out that “while
Congress and the Dept. of Justice
may have been operating under a
misconception of what constituted
infringement,” in 1971, there is no
longer anything ambiguous about
what use compulsory licensing per-
mits.

First 3 Weeks:
103 Join WJA

LOS ANGELES—The  World

" Jazz Assn. lists 103 members after

three weeks of existence, including
12 lifers at $100.

Paul Tanner, executive director,
says that letters inquiring about the
new organization have been coming
in from Milwaukee, Miami, Pitts-
burgh and Boston following the
placement in various media of sto-
ries announcing the WJA’s forma-
tion. 2

“One family of seven enrolled,”
Tanner says. That included four
general memberships and three stu-
dent enroliments. “People have been
sending 'in their money but we
haven’t even figured out what the
benefits are yet,” Tanner adds.

Letters seeking information have
also arrived from Radio Nederlands,
British bandleader Sid Lawrence
and Hamburg concert promoter
Karsten Jahnke. )

A meeting is scheduled for New .
York May 14 at WRVR at 3 p.m. to
discuss the organization with East
Coast parties.

Neptune, N.J., Man
Faces Piracy Trial

NEWARK—A criminal informa-
tion charging Michael Levy, of 214
Union Ave., Neptune, N.J., with the
distribution and sale of pirated tapes
has been filed by the U.S. Attorney’s
office here.

If convicted, Levy, charged with
three counts of infringement, faces a
maximum term of imprisonment of
three years and/or a fine of $3,000.
The case is being handled by Assist-
ant U.S. Attorney Stanley Kall-
mann.

Drop Heider Suit

ST. PAUL, Minn.—A suit by 3M
Company against Wally Heider -
Recording, Inc., the Los Angeles
recording studio firm, seeking pay-
ment of $113,393.03 (Billboard, Jan.
4) was dropped when Heider re-
turned five Model M79 24-track
professional recorders.

The company says Heider had
contracted to purchase the record-
ers, the first of the M70 model line to
have been produced, but had paid
only four of 36 seheduled install-
ments.
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Playlist Top AddOns @

Bilboard Singles Radio Action

Playlist Pime Movers *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

DOOBIE BROTHERS—Take Me In Your Arms (W.B.)

BOOMER CASTLEMAN-Judy Mae (Mums)
AMERICA-Sister Golden Hair (W.B.)

D-Discoteque_ Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Biliboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

* THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M) 38-30
KBBC—Phoenix
o RAY STEVENS—Misty (Barnaby)
o TENC.C.—I'mNot In Love (Mercury)

* MICHAEL MURPHEY-Wildfire (Epicy

20-11

% ROGER WHITTAKER—Last Farewell
(RCA) 32-27

KUPD-Phoenix

Based on station playlists through Thursday (5/1/75)

PRIME MOVERS -NATIONAL

LINDA RONSTADT-When Will | Be Loved (Capitol)
AMERICA—Sister Golden Hair (W.B.)
CHICAGO—0Id Days (Columbia)

KNDE—Sacramento
De FRANKIE VALLI—-Swearin’ To God (Pri-
vate Stock)
o CARLY SIMON-Attitude Dancing
(Elektra)
+ THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) EX-21
»* g):CZHZAEL MURPHEY-Wildfire (Epic)

KJR—Seattle

o NO NEW LIST
®
*

*
KQEO—-Albuquerque
o CHICAGO-0Id Days (Columbia)
o DOOBIE BROTHERS~Take Me In Your
Arms (W.B.)
¥ MICHAEL MURPHEY -Wildfire (Epic)

Pacific Southwest R99|°n T

® TOP ADD ONS:

MAIOR HARRIS—Love Won't Let Me Wait (At
lantic)

MICHAEL MURPHEY—Wildfire (Epic)

ALICE COOPER—Only Women (Atlantic)

% PRIME MOVERS:

THE CAPTAIN & TENNILLE —Love Will Keep Us
Together (A&M)

FREDDIE FENDER—Before The Next Teardrop
Falis (ABC/Dot}

MICHAEL MURPHEY -Wildfire (Epic)

BREAKOUTS:

RAY STEVENS~Misty (Barnaby)
DODBIE BROTHERS—Take Me In Your Arms

WB)
PAUL ANKA-~1 Don't Like To Sleep Alone (U.A.)

KH)—Los Angeles
© MAIOR HARRIS-Love Wont Let Me
Wait (Atlantic)
o MICHAEL MURPHEY—Wildfire (Epic)
 THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 26-16
+ FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 10-3
K100 (K1QQ-FM)—Los Angeles

® ALICE COOPER—Only Women (Atlan-
tic)

[

% THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 19-9

+ GRAND FUNK—Bad Time (Capitol)21-

19
KKD]—Los Angeles
o RAY STEVENS—Misty (Barnaby)
® SEALS & CROFTS-I'll Play For You

WB)

% CARPENTERS—-Only Yesterday (A&M)
21-11

% JOHN DENVER-Thank God I'm A
Country Boy (RCA) 22-16

KFXM—San Bernardino

o DOOBIE BROTHERS~Take Me In Your
Arms (W.B)

L] AL|CE COOPER—Only Women (Atlan-

tic)
* GORDON LIGHTFOOT—Rainy Day
People (Reprise) 20-14
* GRAND FUNK—Bad Time (Capitol) 16-
10
KAFY—Bakersfield
o MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
® PAUL ANKA—| Don't Like To Sleep
Alone (U.A)
* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 13-7
* CHICAGO—0Id Days (Columbia) 29-
A
KCBQ—San Diego
© BLACKBYRDS—walking In Rhythm
(Fantasy)
o PAUL ANKA-I Don't Like<To Sleep
Alone (UA.)
* EARTH, WIND & FIRE—Shining Star
(Columbia) 26-18
% LEO SAYER—Long Tall Glasses (W.B.)
18-13 -
KENO-Las Vegas
o JOHN DENVER-Thank God I'm A
Country Boy (RCA)
o MICHAEL MURPHEY—Wildfire (Epic)
% BOOMER CASTLEMAN—Judy Mae
(Mums) 31-21

Love You (Elektra) 6-4

Pacific Northwest Region

® TOP ADD ONS:

DOOBIE BROTHERS—Take Me In Your Arms
WB)

MAJOR HARRIS—Love Won't Let Me Wait (At-
lantic}

THE CAPTAIN & TENNILLE—Love Will Keep Us
Tagether (A&M)

* PRIME MOVERS:

BLACKBYRDS-Walking In Rhythm (Fantasy)
ALICE COOPER—Only Women (Atiantic)
CHICAGO-0Id Days (Columbia)

BREAKOUTS:

DOOBIE BROTHERS—Take Me In Your Ams

B)
THE CAPTAIN & TENNILLE—Love Will Keep Us
Together (A&M)
BOOMER CASTLEMAN-Judy Mae (Mums)

KFRC—San Francisco

o THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M)

© MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)

¥ CARPENTERS—Only Yesterday (A&M)
17-10

* EARTH, WIND & FIRE-Shining Star
(Columbia) 7-2

KYA—San Francisco

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
o MAJOR HARRIS—-Love Won't Let Me
Wait (Atlantic)
* LINDA RONSTADT-When Will | Be
Loved (Capitol) 25-18
D HERBIE MANN-Hijack (Atlantic) 19-

14
K101-FM—San Francisco
o TENCC—I'mNot In Love (Mercury)
o THREE DEGREES-! Didn't Know
(Phitadelphia International)
* JESS| COLTER-I'm Not Lisa (Capitol)

-17
* MICHAEL MURPHEY-WHdﬂre (Epic)
15-10
KSJO-San Jose

o THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)
De HERBIE MANN—Hijack (Atlanhc)
s LINDA RONSTADT—When Will |
Loved (Capitol) HB-18
% JOHN DENVER-Thank God I'm A
Country Boy (RCA) 19-11
KLIV=San Jose
o THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)
o BOOMER CASTLEMAN-Judy
(Mums)
* BARRY MANILOW-It's A Miracle
(Arista) 20-13
* BLACKBYRDS—Walking In Rhythm
(Fantasy) 7-2
KJOY-Stockton, Calif.
o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
o MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
* CHICAGO—-0Id Days (Columbia) 28-
18
* GRAND FUNK—Bad Time (Capitot) 16-
9 .

Mae

De HERBIE MANN-—Hijack (Atlantic)
® TANYA TUCKER-Lizzie And The Rain-
man (MCA)
% BOOMER CASTLEMAN—Judy Mae
(Mums) HB-13
* PAUL ANKA=I Don't Like To Sleep
Alone (UA.) 21-16
KING—Seattle
o NEIL SEDAKA — The Immigrant
(Rocket)
o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
* (nggPENTERS-OnIy Yesterday (A&M)
% TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 10-7
KIRB—-Spokane

o BOOMER CASTLEMAN-—Judy Mae

(Mums),
o ALICE COOPER-OnIy Women (Atlan-
tic)
% LED ZEPPELIN—-Trampled Underfoot
(Swan Song) 27-21
% ACE—-How Long (Anchor) 16-11
KTAC—Tacoma

® JUSTIN HAYWARD—| Dreamed Last
Night (Threshotd)

o THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M)

% ALICE COOPER—Only Women (Atlan-
tic) 25-17

% EARTH, WIND & FIRE—Shining Star
(Columbia) 26-18

KGW—Portland

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

o SUPERTRAMP—Bloody Well Right
(A&M)

* AMERICA—Sister Golden Hair (W.B.)
24-16

* EARTH, WIND & FIRE-Shining Star
(Colymbia) 16-9
KISN—Portland
o CHICAGO-0ld Days (Columbia)
o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
¥ BARRY MANILOW-!t's A Miracle
(Arista) 17-9
% BEN E. KING—Supernatural Thing (At-
lantic) 14-8
KTLK—Denver

® WAR-Why Can't We Be Friends? ~

UA)
® OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)
*IZK}SJEI§|CA—Sister Golden Hair (W.B.)
-1

+ GRAND FUNK—Bad Time (Capitot) 26-
17
KIMN—Denver

o JIMMY BUFFETT—A Pirate Looks At
Forty (ABC/Dunhill)
De (%ONNE WARWICKE—Take It From Me
.B.) )
* DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 32-25
¥ LOGGINS & MESSINA—Growin’ (Co-
- lumbia) 23-14
KKAM-Pueblo, Colo.
o NEIL SEDAKA — The Immigrant
(Rocket)
o THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)
% ALICE COOPER-0Only Women (Atlan-
tic) 29-15
% BLACKBYRDS—Walking In Rhythm
(Fantasy) 19-9

KYSN—Colorado Springs

o CARLY SIMON-Attitude
(Elektra)

o MAIOR HARRIS—Love Won't Let Me
Wait (Atlantic)

* %ICI-\!,AEI. MURPHEY—Wildfire (Epic)

-1

+ CARPENTERS—Only Yesterday (A&M)

31

Dancing

KCPX—Salt Lake City
‘® JESSI COLTER—I'm Not Lisa (Capitol)
® STYX-You Need Love (Wooden
Nickel)
% ROGER WHITTAKER—Last Farewell
(RCA) 3319

“ BLACKBYRDS—-Walking In Rhythm
(Fantasy) 34-26
KRSP-Salt Lake City

o BOOMER CASTLEMAN-Judy Mae
(Mums)

o ALICE COOPER~Only Women (Atlan-
tic)

% CRICAGO-0Id Days (Columbia) 25-
14

+ THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 23-19

Southwest Region

® TOP ADD ONS:

DOOBIE BROTHERS-Take Me In Your Arms
WB)

AMERICA--Sister Golden Hair (W.B.)
CHICAGO—01d Days (Columbia)

* PRIME MOVERS:

LINDA RONSTADT-When Will | Be Loved
(Capitol)

MICHAEL MURPHEY-Wildfire (Epic)
CHICAGO—-0Id Days (Columbia)

BREAKOUTS:

DOOBIE BROTHERS—Take Me in Your Arms
W8)

CHICAGO~01d Days (Columbia)

BOOMER CASTLEMAN—Judy Mae (Mums)

KILT—Houston

o BAZUKA—Dynomite (A&M)
o DOOBIE BROTHERS—~Take Me In Your
Arms (W.B.)
D+ HERBIE MANN—Hijack (Atlantic) 39-
27

* LINDA RONSTADT—When Will | Be
Loved (Capitol) 33-21

KRBE-FM—Houston

o BOOMER CASTLEMAN-Judy Mae
(Mums)

o R

¥ LINDA RONSTADT—When Will 1 Be
Loved (Capitol) EX-17

% EARTH, WIND & FIRE-Shining Star
(Columbia) 14-11

KLIF—Dallas

o CHICAGO-0ld Days (Columbia)
® DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
* ACE-How Long (Anchor) 18-9
¥ BARRY MANILOW-It's A Miracle
(Arista) 12-6
KNUS-FM—Dallas
@ CHICAGO-0Id Days (Columbia) .
o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
% TONY ORLANDO & DAWN—He Don’t
Love You (Elektra) 19-7
* FREDDIE FENDER-Before The Next
Teardrop Falls (ABC/Dot) 18-5
KFIZ—-Ft. Worth

o AMERICA-Sister Golden Hair (W.B.)
o WAR—Why Can't We Be Friends? U.A.)
* ALICE COOPER—Only Women (Atlan-
tic) 32-23
* %IICAGO—OId Days (Columbia) 16-
KXOL—Ft. Worth

o ALICE COOPER—Only Women (Atlan-
tic)

® JESSICOLTER—I'm Not Lisa (Capitol)

+ TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 10-4

* MICHAEL MURPHEY —Wildfire (Epic)
23-18

KONO-San Antonio

o THREE DEGREES—| Didn't Know
(Philadelphia International)

o THE MANHATTANS—Hurt (Columbia)

* PgRE PRAIRIE LEAGUE—Amie (RCA)
26-17

* PAUL ANKA—| Dont’ Like To Sleep
Alone (UA) 11-6

KELP—EI Paso

® JOHN DENVER—Thank God I'm A
Country Boy (RCA)

o CHICAGO-0Id Days (Columbia)

* BLACKBYRDS—Walking In Rhythm
(Fantasy) 18-11

 CARPENTERS—Only Yesterday (A&M
15-8

1

BREAKOUTS-NATIONAL

DOOBIE BROTHERS—Take Me In Your Arms (W.B.)

BOOMER CASTLEMAN—Judy Mae (Mums)
CHICAGO—01d Days (Columbia)

XEROK—EI Paso

WOKY-Milwaukee

o BOOMER CASTLEMAN—Judy Mae
(Mums)
o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
* CgllCAGO-OId Days (Columbia) EX-
1
% EARTH, WIND & FIRE-Shining Star
(Cotyumbia) 10-6
KAKC-Tulsa
o THE CAPTAIN & TENNILLE-Love Wil
Keep Us Together (A&M)
® JESSICOLTER-I'm Not Lisa (Capitol)
v LINDA RONSTADT-When Will | Be
Loved (Capitol) 27-19
* M7|CHAF.L MURPHEY-Wildfire (Epic)
17-9
KELI-Tulsa

o ALICE COOPER-Only Women (Atlan-

tic)
o THE CAPTAIN & TENNILLE-Love Will
. Keep Us Together (A&M)
% GRAND FUNK—Bad Time (Capitol) 27-
21
% CRICAGO-0Id Days (Columbia) HB-/
28

WKY—0klahoma City

® AMERICA-Sister Golden Hair (W.B.)
o GRAND FUNK-Bad Time (Capitol)
* JOHN DENVER-Thank God I'm A
Country Boy (RCA) 24-11
* PAUL ANKA-| Don't Like To Sleep
Alone (U.A) 12-7
KOMA-Oklahoma City

o JOE SIMON—Get Down Get Down
(Spring)
o NEIL SEDAKA — The Immigrant
(Rocket)
Y AMERICA-Sister Golden Hair (W.B.)
25-16
* MARJOR HARRIS—Love Won't Let Me
Wait (Atlantic) HB-25
WTIX—New Orleans
De DISCO TEX & THE SEX-O-LETTES—|
Wanna Dance Wit' Choo (Chelsea)
o GWEN McCRAE—Rockin' Chair (Cat)
% JIMMY CASTOR-The Bertha Butt
Boogie (Atlantic) 16-3
* (Z:ARPENTERS—OnIy Yesterday (A&M)
1-11

KEEL-Shreveport
® JESSIE COLTER-I'm Not Lisa (Capi-

tol)

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

* FREDDIE FENDER-Before The Next
Teardrop Falls (ABC/Dot) 14-7

* yzlcl'z'lnﬂ MURPHEY~Wildfire (Epic)

Midwest Region

® TOP ADD ONS:

AMERICA—Sister Golden Hair (W.B.)

DOOBIE BROTHERS—Take Me In Your Arms
WB)

CHICAGO~0Id Days (Columbia)

% PRIME MOVERS:

AMERICA—Sister Golden Hair (W.B.)
AVERAGE WHITE BAND—Cut The Cake (Atlan
tic)

CARPENTERS—Only Yesterday (A&M)

BREAKOUTS:

DOOBIE BROTHERS—Take Me In Your Arms
WB)

CHICAGO—-0id Days (Columbia)

NORTHERN LIGHT—-Minnesota (Columbia)

WLS—Chicago
® PAUL ANKA-I Don't Like To Sleep
Alone (UA)
o AMERICA-Sister Golden Hair (W.B.)
* GRAND FUNK—Bad Time (Capitol)41-
26 -
* CARPENTERS—Only Yesterday (A&M)
24-13
WCFL—Chicago
.o EARTH, WIND & FIRE-Shining Star
(Columbla)
. ® AMERICA-Sister Golden Hair (W.B.)
* LEQO SAYER—Long Tall Glasses (W.B.)
22-8

% QUEEN—Killer Queen (Elektra) 26-18 .

\ -

o NEIL SEDAKA - The Immigrant
(Rocket)
® ROGER WHITTAKER-Last Farewell
(RCA)
Y QUEEN~Kiiler Queen (Elektra) 30-23
* LEO&AYER—Long Tall Glasses (W.B.)
17-
WZUU-FM—Milwaukee
® STYX~You Need Love (Wooden
Nickel)
o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
% BARRY MANILOW-It's A Miracle
(Arista) 24-17
* %M;RICA-Sister Golden Hair (W.B.)
‘WIFE—Indianapolis
o CHICAGO-0Id Days (Columbia)
. IORLEANS-Let There Be Music (Asy-
um)
¥ AVERAGE WHITE BAND—Cut The Cake
(Atlantic) 30-20
% LINDA RONSTADT-When Will | Be
Loved (Capitol) 27-19
WIRL—Peoria, HI.
o DOOBIE BROTHERS-Take Me In Your
Arms (W.B.)
® CARLY SIMON-Attitude
(Elektra)
* ALICE COOPER-0Only Women (Atlan-
tic) 20-11
* II)EIICAGO-OId Days (Columbia) 23-

Dancing

KDWB—Minneapolis
® TENC.C.—I'm Not In Love (Mercury)
o JOHN REID-It Hurts A Little Even
Now (Arista)
% BOOMER CASTLEMAN-Judy Mae
(Mums) 25-17
¥ ALICE COOPER-Only Women (Atian-
tic) 12-8
KOIL--Omaha
o DOOBIE BROTHERS—Take Me tnYour
Arms (W.B.)
o NORTHERN LIGHT-Minnesota (Co-
lumbia)
* ROGER WHITTAKER—Last Farewell
(RCA) 14-6
% ALICE COOPER—Only Women (Atlan-
tic) 29-22
KIOA-Des Moines
o DOOBIE BROTHERS—Take MeIn Your
Arms (W.B.)
o CHICAGO—0Id Days (Columbia)
»* AMEIgICA-Sister Golden Hair (W.B.)

25-1
* CARPENTERS—Only Yesterday (A&M)
73-15
KKLS—Rapid City, S.D.
- o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
o DWIGHT TWILLEY BAND—I'm On Fire
(Shelter)
*%AngA—Sister Golden Hair (W.B.)
»* IEJ;%HAEL MURPHEY—Wildfire (Epic)

KQWB-—Fargo, N.D.

o DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

o WAR-Why Can't We Be Friends?
(UA)

* AVERAGE WHITE BAND—Cut The Cake
(Atlantic) 40-27

* IIRQY STEVENS—Misty (Barnaby) 29-

KXOK-St. Louis
© MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) S
o JOE SIMON-Get Down, Get Down
(Spring)

* JOHN DENVER-Thank God I'm A

Country Boy (RCA) 13-5
* LINDA RONSTADT—When Will | Be
Loved (27-22)
KSLQ-FM—St. Louis

© GRAND FUNK-Bad Time (Capitol)
o AMERICA—SIster Golden Hair (W.B.)
* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 20-9
* W8AR-Why Can't We Be Friends (U.A.)
18-14
{Continued on page 18)
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General News

20% Of Top 200 LPs Comprised Of Catalog Material

LOS ANGELES—The theory ad-
vanced by many in the music busi-
ness that new material from new art-
ists is not generating much
excitement in the rock world may
have some actual as well as theoreti-
cal merit, with more than 20 percent
of the current Top 200 LPs and Tape
chart made up of catalog material
brought back by current hit singles
or LPs, greatest hits and live product
or simply old albums moving back
up.

IpPerhaps of more importance, the
vast majority of catalog, greatest hits
and others comes from artists who
established themselves years ago.
The same is true of other top LPs.

The only real trend to be spotted
in rock music these days is a return
to skilled simplicity, which is a re-
flection of what turned the rock
business around a decade ago.

While none of these observations
are startlingly new, they are more
evident this week, perhaps, than
they have been in some time.

Starting with the catalog product,
the two most impressive artists are
Chicago and Led Zeppelin, groups
that have been on the scene for a
number of years.

Chicago holds down the top spot
on the charts with “Chicago VIIL.”
Carried on on the strength of that LP
(or, in some cases, brought back up
from the lower portions of the
charts) are “Chicago At Carnegie
Hall” at 155, “Chicago V” at 168,
and “Chicago VII” at 195.

Led Zeppelin’s “Physical Graf-
fiti,” a former No. 1 LP, is at 3. Car-
ried on by this mammoth LP (which
is basic, heavy rock) are “Led Zep-
pelin” at 71, “Houses Of The Holy”
at 93, “Led Zeppelin II” at 105 and
“Led Zeppelin” at 113.

The Average White Band, which
really does nothing more than offer
a fine white imitation of black mu-
sic, has its current Atlantic LP at 69
while MCA’s “Put It Where You
Want It” by the group (somewhat
less than a blockbusting success
when released over a year ago) is ata
starred 48.

The success of the original sound-
track recording of “Tommy” at 7 has
pulled the other two Tommys back
on the charts, with the Who’s origi-
nal 1968 version at a starred 54 and
the symphonic rock version with an
all-star cast at a starred 134. '

Capitol combed through its Beach
Boys catalog and has come up with
two double sets of recordings from
the early to late ’60s. “Spirit Of
America” is a starred 63, while
“Endless Summer,” now in its 43
week on the charts, is at 194 and a-
former number one disk. Capitol
also has put Pink Floyd’s “Dark Side
Of The Moon,” a three-year-old for-
mer chart topper, back on the list-
ings, at a starred 52. Though no
longer on the label, Pink Floyd has
yet to give its new label any product
and is currently touring.

On the strength of her “Heart Like
A Wheel” LP, Asylum has brought
Linda Ronstadt’s “Don’t Cry Now”
back to the charts at 136, while
watching the Eagles’ “Desperado,”
on the charts 38 weeks, move back
up on the strength of a No. 1 single.
Both of these artists handle good,
basic, country rock.

The success of the Doobie Broth-
ers’ “Black Water” single has kept
them in the LP spotlight, with “What

AFM, Advertisers

® Continued from page 3

members in the U.S. and Canada,
will not be made public until after
AFM members have all voted on the
contract. Results of the secret ballot
will be available within a few weeks.

Were Once Our Vices Are Now Our
Habits” at 65, “The Captain & Me”
at 147 and “Toulouse Street” at 162.
Jethro Tull’s recent “War Child” is
still charted, while its three-year-old
“Acqualung” is at 165.

By BOB KIRSCH
MCA, after scoring with the
soundtrack to “American Graffiti,”
has issued another collection of old-
ies dubbed “More American Graf-
fiti,” which is a starred 84. There is
no sequel movie.

strength of a hit single; the Ozark
Mountain Daredevil’s “Itll Shine
When It Shines” at a starred 72 as a
result of the “Jackie Blue” top 10
single; “Styx II” is at 131 on the

(Continued on page 19)

Other old product on the charts
include Pure Prairie League’s “Bus-
tin” Out,” a three-year-old country
rock LP at a starred 41 due to a hit
single; Joe Cocker’s soulful “I Can
Stand A Little Rain” at 82 on the

ited number available).
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Now is the time to reserve your spot at Billboard's In-
ternational Radio Forum, which promises to be the best
and biggest to date! If you’re among the first 150 regis-
trants, you’'ll receive a specially marked hotel reserva-
tion card for the Fairmont Hotel, entitling you to special-
discount hotel accommodations! Registration is $185
before July 11, $200 after July 11 and $100 special reg-
istration fee for college students and professors (lim-

APreview of Events

AUDIENCE BIO-FEEDBACK TECHNIQUES — Applica-
tions for programming; and applications for manage-

BASICS OF STATION FINANCES AND HOW THEY RE-
FLECT INPROGRAMMING—The bottom line; sales reps

INTERNATIONAL RADIO PROGRAMMING FORUM
9000 Sunset Boulevard, #1200/Los Angeles, California 90069
at the Fairmont Hotel in San Francisco, Aug. 13-16. I am enclosing a check

or money order in the amount of:
[0 $185 (special early-bird rate}

[J $200 (after July 11)

|
I
|
I
Please register me for Billboard’s International Radio Programming Forum ) I
I
|
[ $100 special college rate! I

(You can CHARGE your registration if you wish): -

and how they operate; and station operations and the
dollar.

MUSIC — ITS METHODOLOGY— Effective use of clus-
ters, transitions and blends; and playlists — how much
control should the deejay have with récords?

USE OF ALBUMS IN RADIO PROGRAMMING — ALL
FORMATS — Demographics of LP buyers as opposed
to those who buy singles — East Coast; the unique al-
bum freak — West Coast.

Plus many other SESSIOIIS
Including:

Community Involvements Plus . .. New Changes in the
Morning Show ... Communications Mediums of the
Future—The Satellite and You...Automation Equip-
ment & Programming . . . and many other topics you'll
read about in Billboard in weeks to come!

Register Early

Card No - |

Expiration Date

|

. |

[ BankAmericard Signature I

[1 Diners Club Name __Title |

LI American Express Company Affiliation |
Address Phone: =

All information on agenda, hotel rooms and meeting rooms available will be sent immediately upon receiving your registration! :

|

I For further information, contact Diane Kirkland, Biliboard Magazine (213) 273-7040. |
__________________________________________________________ A
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Based on station playlists through Thursday (5/1/75)

Playlist Top Add Ons @
Playlist Pime Movers &

® Continued from page 16
WHB—Kansas City

De HERBIE MANN-Hijack (Atiantic)
o CHICAGO-0Id Days (Columbia)
% CARPENTERS-Only Yesterday (A&M)

20-10
% AMERICA-Sister Golden Hair (W.B.)
HB-25
KEWI-Topeka
Do FRANKIE VALLI-Swearin' To God (Pri-
vate Stock)
o ELVIS PRESLEY—Trouble (RCA)
* JOE SIMON—Get Down, Get Down
(Spring) 35-24

% AVERAGE WHITE BAND—Cut The Cake .

(Atlantic) 31-20

North Central Region

4 @ TOP ADD ONS:

4 MICHAEL MURPHEY-Wildfire (Epic)

| DOOBIE BROTHERS-Take Me In Your Arms |}
I8 (WB.) :
4 BLADYS KRiGHT-The Way We Were/Try To §
4 Remember (Buddah)

| % PRIME MOVERS:

S JOHN DENVER~Thank God /'m A Country Boy

1 (RCA)

i LINDA RONSTADT-When Will | Be Loved
(Capitol) B

A ALICE COOPER-Only Women (Atlantic)

BREAKOUTS:

i1 DOOBIE BROTHERS~Take Me In Your Arms
i (WB) L
b FRANK SINATRA-Anytime (Reprise)

¥ GLADYS KMIBHT-The Way We Were/Try To

% Remember (Buddah) 8

CELW—Detroit
@ RUSH-Fly By Night (Mercury)
© FRANK SINATRA—Anytime (Reprise)
% BJ. THOMAS—Hey Won't You Play
(ABC) 13-5
* JOHN BENVER—Thank God I'm A
Country Boy (RCA) 21-13
WGRD—Grand Rapids

© JOHN DENVER-Thank God I'm A
Country Boy (RCA)

o EARTH, WIND & FIRE-Shining Star
(Columbia)

¥ ALICE COOPER-Only Women (Atlan-
tic)20-11

*AgﬂgRICA-Sister Golden Hair (W.B.)
15-

7-96 (WZZM-FM)—Grand Rapids
o DOOBIE BROTHERS-Take Me In Your

Arms (W.B.) )
e ORLEANS—Let There Be Music (Asy-

lum)
* HMICHAEL MURPHEY-Wildfire (Epic)
2

9-23
* EARTH, WIND & FIRE-Shining Star
(Columbia) 23-18
WTAC—Flint, Rich.

© TRVARES—Remember What I Told You
(Capitol)

o EDDIE KENDRICKS—Shoeshine ‘Boy
(Tamla)

* GRAND FUNK—Bad Time (Capitol) 28-

*TONY ORLANDO & DAWN-—He Don't
Love You (Elektra) 8-4
WIXY—Cleveland
@ GLADYS KRIGHT~The Way We Were/
Try To Remember (Buddah)
o MICHAEL MURPHEY -Wildfire (Epic)
¥ JOHN DENVER-Thank God I'm A
Country Boy (RCA) 15-8
* %IICAGO-OId Days (Columbia) 27-
WGCL—Cleveland

© DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

o BAZUKA-Dynomite (A&M)

+* TODD RUKDGREN—Real Man (Bears-
ville) 23-17

* OSARK MOURTAIN DAREDEVILS-
Jackie Blue (A&M) 12-6

13- (WKTQ)—Pittshurgh

& PILOT—-Magic (EMI)

o BOOMER CASTLEMAN-Judy Mae
(Mums)

* ggII:ZPENTERS—OnIy Yesterday (A&M)

21

* RLICE COOPER—~Only Women (Atlan-

tic) 30-24
KQV-Pittsburgh

@ JOHN DENVER-Thank God I'm A
Country Boy (RCA)

e ACE-How Long (Anchor)

+ GRAND FUKK-Bad Time (Capitol) 36-
13

% ALICE COOPER—Only Women (Atlan-
tic) 34-18

WKBW—Buffalo

WBBQ—Augusta

WHBQ—Memphis

WIBG—~Philadelphia

WBBF—Rochester, N.Y.

o AMERICA-Sister Golden Hair (W.B.)

e PAUL ANKA-I Don't Like To Sleep
Alone (UA.)

% FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 26-13

% JOHN DENVER-Thank God I'm A
Country Boy (RCA) 28-22

WSAl-Cincinnati

De BIMBO JETS—E! Bimbo (Scepter)

®
* 0ZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 28-13
% JOHN DENVER—Thank God I'm A
Country Boy (RCA) 29-11
WCOL—Columbus
e DOOBIE BROTHERS-Take Me In Your

Arms (W.B.)
MANCHESTER—~Midnight

e MELISSA
Blue (Arista)

s THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M) 39-21

* LINDA RONSTADT-When Will | Be
Loved (Capitol) 33-19

WAKY—Louisville

® GUESS WHO—Seems Like | Can't Live

With You (RCA)

© MICHAEL MURPHEY-Wildfire (Epic) '

s LINDA RONSTADT-When Will | Be
Loved (Capitol) 30-10

* BOOMER CASTLEMAN-judy Mae
(Mums) 28-22

WTUE-Dayton, Ohio

® DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

o TAVARES—Remember What | Told You
(Capitol)

% CHICAGO-0ld Days (Columbia) 37-
26

* MICHAEL MURPHEY -Wildfire (Epic)

26-16
WBGN—Bowling Green, Ky.
o RAY STEVENS—Misty (Barnaby)
o LOLITA HOLLOWAY-Cry To Me
- (Aware)
% TAVARES—Remember What | Told You
Capitol) 29-18
% JESSI COLTER~I'm Not Lisa (Capitol)
19-8
WIET—Erie, Pa.
@ CHICAGO-0lId Days (Columbia)
o AMERICA-Sister Golden Hair (W.B.)
% FREDDIE FERDER—Before The Next
Teardrop Falls (ABC/Dot) 34-19
* EARTH, WIND & FIRE-Shining Star
(Columbia) 14-8

Southeast Region

{e TOP ADD ONS:

I¢ BOOMER CASTLEMAN-judy Mae (Mums)

i LINDA RONSTADT-When Will | Be Loved

B (Capitol)

[ DOOBIE BROTHERS-Take Me In Your Arms |
e W)

' AMERICA-Sister Golden Hair (W.8.)

I JOE SIMON-Get Down, Get Down (Spring) 4
§ LINDA RONSTADT—When Will | Be loved ¥
(Capitol) i

" BREAKOUTS:

BOOMER CASTLEMAN-Judy Mae (Mums)
LINDA RONSTADT-When Will | Be Loved
= (Capitol)

| DOOBIE BROTHERS—Take Me In Your Arms 14

i o)

mfﬁthnta
® BOOMER CASTLEMAN-judy Mae

(Mums)

e DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)

* MRJOR HARRIS—Love Won't Let Me
Wait (Atfantic) 14-2

* JOE SIMON—Get Down, Get Down
(Spring) 25-14

WFOM—Atlanta

o BOOMER CASTLEMAN—judy Mae
{(Mums)

e ELVIS PRESLEY-Trouble (RCA)

+ PURE PRAIRIE LEAGUE—Amie (RCA)
9.3

% JOHN DENVER-Thank God I'm A
Country Boy (RCA) 11-6

7-93 (WZGC-FM)—-Atlanta

o DOOBIE BROTHERS-Take Me In Your
Arms (W.B.)

e CARLY SIMON—Attitude Dancing
(Elektra)

% LINDA RONSTADT-When Wil { Be
Loved (Capitol) 20-13

* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 14-9

o PILOT-Magic (EMI)
® BOOMER CASTLEMAN-judy Mae
(Mums)
% LINDA RONSTADT-When Will | Be
Loved (Capitol) 20-9
% JOE SIMON—Get Down, Get Down
(Spring) HB-30
WSGN-Birmingham, Ala.
o THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M)
De HERBIE MANN-Hijack (Atlantic)
% JIM- GILSTRAP—-Swing Your Daddy
(Roxbury) 18-10
* C;IICAGO-OId Days (Columbia) 20-
1
WHHY—Montgomety, Ala.
© JOE SIMON—Get Down, Get Down
(Spring)
o JUSTIN HAYWARD—| Dreamed Last
Night (Threshold)
* MBIC4HAEL MURPHEY-Wildfire (Epic)
16-
* CHARLIE DANIELS—Long Haired
Country Boy (Kama Sutra) 27-21
WTOB—Winston/Salem, N.C.
® TAVARES—-RememberWhat | Told You
(Capitol)
o THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M)
* ALICE COOPER—Only Women (Atlan-
tic) 21-14
* BLACKBYRDS-Walking In Rhythm
(Fantasy) 22-15
WSGA—Savannah, Ga.
De FRANKIE VALLI-Swearin’ To God (Pri-
vate Stock)
o CARLY SIMON-—Attitude
(Elektra)
*wSRICA-Sister Golden Hair (W.B.)

* THE CAPTAIN & TERNILLE—~Love Will
Keep Us Together (A&M) 31-24
WTMA—Charleston, S.C.
® JOE SIMON-Get Down, Get Down
(Spring)
®

* MICHAEL MURPHEY-Wildfire (Epic)
30-18

Dancing

*DA.VID BOWIE-Young Americans
(RCA) 29-16

WKIX—Raleigh, N.C.

¢ BOOMER CASTLEMAN—judy Mae
(Mums)

© THE CAPTAIN & TENNILLE—1 ove Will
Keep Us Togther (A&M)

% ALICE COOPER—-Only Women (Atlan-
tic) 19-10

* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 15-9

WORD—Spartanburg, S.C.

De FRANKIE VALLI-Swearin' To God (Pri-
vate Stock)
o REPARATA—Shoes (Polydor)
% CHARLIE DANIELS-long Haired
Country Boy (Buddah) 22-3
*(B;WEN McCRAE—Rockin' Chair (Cat)
-1

WAYS—-Charlotte, N.C.
o ROGER WHITTAKER-Last Farewell

(RCA)

o AVERAGE WHITE BAND—-Cut the Cake
(Atfantic)

# JOE SIMON-Get Down, Get Down
(Spring) 23-8

# TEMPTATIONS-Shakey
(Gordy) 25-15

Ground

WNOX—Knoxviile
e CHICAGO-0id Days (Columbia)
o LED ZEPPELIN-TrampIed Underfoot
(Swan Song)
Dx ?ERBIE MANN Hijack (Atlantic) 35-
6

* JESSI COLTER-1'm Not Lisa (Capitol)
HB-25

WGOW-Chattanooga, Tenn.

© BOOMER CASTLEMAN-judy Mae
(Mums)

o SHA NA RR—Just Like Romeo & Juliet
(Kama Sutra)

% QUEEN-Killer Queen (Elektra) 17-12

+* KRAFTWERK—Autobahn (Vertigo) 22-
17

KAAY—-Little Rock

o JOE SIMON-Get Down, Get Down
(Spring)

@ STYX-You Need Love (Wooden
Nickel)

* FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot) 15-8

+* ACE—How Long (Anchor) 16-9

® PAUL ANKA—I Don't Like To Sleep
. Alone (UA)
® EARTH, WIND & FIRE-Shining Star
(Columbia)
* I_Z\MERICA-Sister Golden Hair (W.B.)
8-13
* !zdglczHAEL MURPHEY-Wildfire (Epic)
-21

WMPS—Memphis

o BOOMER CASTLEMAN-Judy Mae
(Mums)
o DOGBIE BROTHERS—~Take Me In Your
Arms{W.B.)
D HERBIE MANN—Hijack (Atlantic) 25-

- 17
% MICHAEL MURPHEY-Wildfire (Epic)
30-23
WPGC—Washington

o LINDA RONSTADT-When Will | Be
Loved (Capitel)

o BLACKBYRDS-Walking In Rhythm
(Fantasy)

* JESSI COLTER-I'm Not Lisa (Capitol)

EX-19
S TONY ORLANDC & DAWN-—-He Don't
Love You (Elektra) 7-1
WMAK—Nashvitle
o GUESS WHO-Seems Like | Can't Live
With You (RCA)
@ LEO SAYER—Long Tall Glasses (W.B.)
% PAUL ANKA—I| Don't Like To Sleep
Alone (UA) 15-9
* AME%ICA-Sister Golden Hair (W.B.)
22-1
WLAC—Nashville
© GLADYS KNIGHT-The Way We Were/
Try To Remember (Buddah)
o LINDA RONSTADT-When Will 1 Be
Loved (Capitol)
* B.J. THOMAS-Hey Won't You Play
(ABC) EX-15
* TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 5-3
WLCY—St. Petershurg, Fla.

e JOHN DENVER-Thank God I'm A
Country Boy (RCA)
De HAROLD MELVIN—Bad Luck (Phila-
delphia International)
* iool-lzlgLENNON—Stand By Me (Apple)
* PILOT-Magic (EMI) 23-10

WQAM—Miami
© GWEN McCRAE—Rockin' Chair (Cat)
o LINDA RONSTADT-When Will | Be
Loved (Capitol)
“ CHICAGO-0ld Days (Columbia) 33-

21
* (3242\R2I:]ENTERS-0nIy Yesterday (A&M)

WFUR—Miami
e NONE

@

+ EARTH, WIND & FIRE-Shining Star
(Columbla) 13-3

* AMEI‘R)ICA-Saster Golden Hair (W.B.)
18-1

Y-160 (WHY)-FM)—Miami/Ft. Lauderdale
© TONY ORLANDO & DAWN-—He Don't
Love You (Elektra)

[ J
* QUEEN—Killer Queen (Elektra) 10-2
% ACE~How Long (Anchor) 16-8

WQPD-Lakeland, Fla.

o DOOBIE BROTHERS —Take Me In Your
Arms (W.B.)

o TAVARES—RememberWhat 1 Told You
(Capitol)

% ELVIS PRESLEY—Trouble (RCA)30-8

% LINDA RONSTADT—When Will | Be
Loved (Capitol) 24-9

Mld Atlantic Region

T@ TOP ADD ONS:

BOOMER CASTLEMAN—Judy Mae (Mums)
3 DAVE SCHULTZ~Penalty Box (All Pro} i
1 (D)CONSUMER RAPPORT-Ease On Down The fy
E Road Wing And A Prayer)

* PRIME MOVERS:

£ MAJOR HARRIS—Love Won't Let Me Wait (At- [
B lantic) 3
b JOHN DENVER—Thank God I'm A Country Boy [
i (RCA)
£ TONY ORLANDO & DAWR—He Don't Love You  }

& (Elektra)

BREAKOUTS:

i BOOMER CASTLEMAN-ludy Mac Mums) |
B DOOBIE BROTHERS-Take Me In Your Arms 4

(WB)
5 DAVE SCHULTZ—Penalty Box (All Pro)

'WFIL—Philadelphia
o DAVESCHULTZ~Penalty Box (All Pro)

®

% JOHN DENVER-Thank God I'm A
Country Boy (RCA) 24-17

+* ACE-How Long (Anchor) 9-5
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