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NEW YORK-—-Union musicians
earned $142.8 million in wages dur-
ing fiscal 1975, an increase of better
than 9 percent over the previous
year’s total of $130.7 million.

The national figures, as reported
to the AFM & Employer’s Pension

UK. Disk-Tape Sales
In Buoyant Rise in "74

LONDON-Although well short
of the British Phonographic Indus-
try’s anticipated figures for the level
of sales during 1974—still to be re-
leased—statistics just revealed here
by the Dept. of Trade and Industry
(DTI) underline the buoyancy of the
UK. record industry last year.

According to the DTI, total disk
sales in 1974 were worth $182.4 mil-
lion compared with $143 million in
1973, about a 27 percent increase.

However, the BPI has forecast
sales of records at manufacturers’
prices to the trade to be in the region
of $240 million. According to the

(Continued on page 70)

Vages Rose 9%

Welfare Fund, showed increases in
almost all categories of musician
employment for the period ended
March 31.

At the same time, it was learned
that stilt unaudited figures of monies
paid into the Special Payments
Fund by record manufacturers also
show a sizable rise over the prior
year. with the total from this source
expected to tally in at more than $9
million.

Recording session wages. accord-
ing to Pension Fund sources, came

(Conmtinued on puge 86)

FBI In First Raid
On Duplicator Of
Pre-1972 Tapes

LAKE VILLA, IIL—The Justice
Dept. has exploded the bomb
against unlicensed duplicators of
copyrighted material appearing on
recordings prior to Feb. 15, 1972.

In its first act, implementing its
decision to move against duplicators
claiming legality under terms of the
compuslory licensing provision of
the copyright act (Billboard, March
8, 1975), Justice—via FBI agents and
assisted by the Illinois State Police—
raided a distribution warehouse
here May 16 operated by E-C Tapes.

Inc. (Continued on page 18)

Public Broadcast Music Pact Near

By IS HOROWITZ

NEW YORK-—Music licensors
and public broadcasters are in the fi-
nal stages of hammering out a long-
term agreement that will funnel
$300,000 to performing rights
groups in its first year. Later stepups
written into the pact may raise the
annual fee to $500,000.

Unique element of the plan is the
adoption of a blanket annual fee for
all protected music regardless of its
origin. The shares of the total to be

divided among ASCAP, BMI,
SESAC and the Harry Fox Agency,
the groups participating in the nego-
tiations, will be determined by the
rights organizations themselves.
The main issue still in contention,
itislearned, is a disputed arbitration
clause. But insiders expect that this
question will be resolved within the
next two weeks.
Current bargaining centers on a
(Continued on page 74)

‘NorthernSoul’: Excitement
In U.K. With U.S. Records

By PETER JONES

MOA Vows Fight
To Limit Fee On
Jukeboxes To $8

By ROBERT SOBEL

SWAN LAKE, N.Y.—Fred Col-
lins, president of the Music Oper-
ators of America (MOA), vows that
the association will press its drive to
keep the jukebox industry copyright
royalty exempt from tribunal review
and to support the proposed $8 roy-
alty rate per box per year.

A hearing on copyright revision is
set to begin June 4 in Washington.
In an interview at the annual con-
vention of the Music and Amuse-
ment Assn., held here May 16-18,
Collins said that plans call for five of
the association’s officers to attend its

(Continued on puge 68)

By MILDRED HALL

WASHINGTON—A new and po-
tent attack weapon against interstate
dealings in any and all types of un-
authorized recordings has been pro-
posed by Sen. William Brock (R-
Tenn.).

His recently introduced bill, S.
1782, would amend the U.S. crimi-
nal code to make unlawful the inter-
state transpostation, sale or receipt
of any recordings made without the
written consent of the owner of the
original master.

Senator Brock told fellow senators
last week that his bill would put un-
authorized tape copies in the same
category as stolen automobiles or
stolen securities. It would eliminate
the need for U.S. attorneys to deal
with the complexities of copyright
law. “The procedures are those with
which every U.S. attorney is famil-
iar,” the senator said.

The senator paints a darkening

(Continued on page 18)

The MAHOGANY RUSH saga contlnues with STRANGE UNIVERSE" (T-
482). Their debut LP, “Child Of The Novelty” and U.S. tour have already
gained MAHOGANY RUSH strong, widespread acceptance. Building from
this base, “"STRANGE UNIVERSE,” on 20th Century Records, is sure of
heavy chart positions. (Advertisement)

AM Stations Pepper
List With Disco Tunes

By JIM MELANSON

NEW YORK-—Disco product is
increasingly finding a home on AM
radio playlists, a Billboard survey of
several key markets points out.

While reactions from station mu-
sic directors remain varied as to the
degree of impact that disco music is
having in their respective markets, a
picture of increased recognition for
the disks over AM airwaves seems to
be evolving across the country.

In fact, one of the strongest boosts
for the music came just last week as
Cleveland’s WIXY expanded its 34-
record playlist by 10 to accom-
modate disco records.

According to Marge Bush, music

(Continued on page 14)

LONDON-It is spoken of, in
grateful but astonished tones, as
Northern Soul. It is a frantic, ener-
getic, money-spinning soul scene,
based in the industrial north of Eng-
land.

And it most certainly is a music
business freak. For the demands of
the disco dancers center round long-
forgotten, rare, imported disks from
the U.S.—records which in the main
part were poor sellers when first re-
leased.

The soul market in the U.K.
started expanding in the mid-'60s,
but faded considerably in all areas
except the north. There, today, in

“FANDANGO” is here! The new album by Z Z TOP . . . “that little ol’
band from Texas" . . . is hot as a pistol. Just shipped, it's soaring up
. the charts as a result of the overwhelming initial airplay and sales.
places _hke the B.laCprO]l Me?ca an_d Side One is a phenomenal live recording of the bluesrock trio's dynamic
the Wigan Casino, soul business 15 stage act. Side Two further demonstrates their skillful studio musician-

booming. ship. "FANDANGO.” CAUSE FOR CELEBRATION. On London Records
New labels have been created to and Ampex Tapes. (Advertisement)

(Continued on page 60)
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L.OS ANGELES—With the recent open-

¢ ing of six new outlets in the Bay area, the
Treasury stores, a division of JC Penney,
now number 37 record/tape departments
cross-country, making them a major factor
in recorded product retailing.

" “We consider records and tapes to be
profitable in our stores.” W.L. “Larry”
Champman, smallwares buyer based in
New York City, affirms. Pricing in the nine
self-operated and 28 leased departments
bears him out.

Top 50 LPs, listing at $6.98, will sell for
from $4.66 to $4.99, while catalog LPs
range from $4.99 to $5.99. The pricing on
$5.98 list LPs is $3.99 to $4.22 for Top 50
product, while catalog goes for $4.22 to
$4.99. A $7.98 tape is $5.99 to $6.66 for Top

' 50, with catalog at $6.99.

Chapman has firmed a formula for basic
inventory for a department:

Unit % of Retail Value

Count of Store Inventory
5,000 48%
200 1.7%
1,000 12.7%
200 2%
45 Cassette 100 1.1%
Top 100LPs 200 2.1%
Top 100 8-trk. 75 9%

el Dol el ol o de Do BB b e

Product
LPs

Quad LPs
8-trk. tape
Quad Tape

Treasury s 37 Dlsk/Tape
Depts. Key To Exposure

By JOHN SIPPEL

Accessories

Instruments 1,800 12.7%

Music Books 120 - 9%

Singles 3,000 8.8%

Promo. LPs 2,100 8.8% e

The six new departments in the Bay Area
offer the zenith in step-up rack exposure.
The poppy and white fixtures, which meas-
ure 72 inches tall, curve away from the cus-
tomer, offering 126 facings of tape or 26 LP
covers on each side. Fixtures are topped by
extremely large, arresting lucite category
markers. It is believed that the curved fix-
ture principle was introduced by Bill Bow-
ers, owner, when he re-designed his Holly-
wood, Calif., Vogue store which he sold
recently to the Peaches chain. The curved
surface also cuts down on glare off shiny
covers. This is the first time this greater-ex- A
posure feature has been utilized in a chain.
The innovative fixtures were jointly de-
signed with J.L. Marsh, who rack the six ¢
San Francisco area stores and three in Dal-
las, and manufactured by Marsh.

All six stores are somewhat different.
Treasury converted what were White Front
stores in Pleasant Hills, San Leandro, south
San Francisco, Newark and former Park-
view Gem stores in Sunnyvale and San

(Continued on page 14)
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London Bows 4 LP Set To
Salute U.S. Bicentennial
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Generol News
Asher Sees Exchange
Program At CBS Intl

NARM Retailing

By JIM MELANSON

NEW YORK-The word “international”
may soon have an added dimension at CBS
Records International, that is if Dick Asher,
named to the divisional presidency last week,
has his way.

Describing a sort of exchange program be-
tween subsidiaries, Asher says that he would
“be in favor of moving people around period-
ically, to give them a healthy change of per-

spective.” It would only strengthen CBS’ over-.

all operation, -he continues, adding that he’s
not actually sure at this point whether it would
be “logistically” feasible.

Asher’s thoughts on further “inter-
nationalizing” one of the largest worldwide
record operations surfaced last week during a
Billboard telephone interview with the U.K.
executive, named to succeed Walter Yetnikoff.

While stating that he’s going to remain in
the U.K. for several weeks “to clear up busi-
ness and personal affairs, it is evident that the
skills Asher has used to run CBS’ English com-
pany for the past three years are already turn-
ing towards the wider horizons before him.
Touching on several topics, Asher says:

® That staff-wise he “has no sweeping
changes in mind.”

® That the continued strengthening of
CBS’ a&r and marketing activities will play a
strong role in his presidency.

® That he is “extremely interested in Af-
rica” as a developing market. (CBS has been in

15 STATE RAID

negotiations with certain countries on the con-
tinent for some time now.)

@ That artists and records are the best com-
modities a record company has to offer, and
that he intends to see CBS’ message spread
even further during the coming years.

® That he expects sales growth to come
with greater penetration in developing mar-
kets as well as with a greater share of market in
places where CBS is already well entrenched.

“We’ve been doing a good job at it all along,
but there’s still room to grow,” says Asher.

He sees a definite area of growth in r&b, es-
pecially on the continent where the Phila-
delphia sound of Gamble & Huff has been
well received since being launched there with
a major marketing/promotional campaign in
1974.

As in the U.S,, the European disco scene is
growing steadily and it’s increasing interest in
American Black music, explains Asher.

As for quad software overseas, Asher sees its
growth tied to hardware sales and right now,
he continues, the international market for 4-
channel equipment is well behind U.S. sales.

Asher says that he expects to come to New
York for a few weeks in July and then, “hope-
fully, I'll be able to squeeze a few weeks of va-
cation in.” He sets August as the time when
he’ll be fully immersed in the day-to-day activ-
ities of the division.

(Continued on page 74)

FBI Studies National

NEW YORK-London Records’
contribution to the American bicen-
tennial is a four-volume set,
“Threads Of Glory,” that incorpo-
rates the 200-year history of the U.S.,
through a mixture of music, narra-
tion and sound effects.

STAGE SHOW
HAS WOLFMAN

LOS ANGELES—The Don Kelly
Organization is launching a stage
show June 11—with 30 cities already
confirmed—that will pay tribute to
radio, its greatness, and its air per-
sonalities past and present.

Don Kelly, president of the firm,
says the show will feature Wolfman
Jack, plus a bevy of musicians and
dancers, performing on a stage with
an 18-foot replica of a radio and a
stage framed by huge radio an-
tennas.

The show—called “I Saw Radio”—
is being produced by programming
consultant Buzz Bennett with Kelly.

. the director. Rick Rogers of Gold-

stream is the tour coordinator;
American International Associates

is the promoter.
Each market will feature any-
{Continued on page 42)

From the combined use of Phase 4
musical recordings and sound ef-
fects, a picture of American History
is heard through narration and
speeches of many historical figures
from Patrick Henry to Pres. Gerald
Ford.

Included in the cast of this pack-
age are Ernest Borgnine, Fred Mac-
Murray, Henry Fonda, Roscoe Lee
Browne, Hugh O’Brian, Daws But-
ler, Lee Bowman, Burt Lancaster,
Rosalind Russell, Richard Carlson,
Susan Oliver, Lloyd Nolan, Ronald
Reagan, Nancy Davis Reagan, John
Forsythe, Jonathan Winters, Forrest
Tucker, Cesar Romero, Virginia

(Continued on page 6)

Snappy Disk Colors

NEW YORK-—Publisher George
Pincus has formed Pal Disque Pro-
ductions as a joint venture with pro-
ducers Billy Arnell and Steve Loeb.
All product will be released and dis-
tributed by RCA, with the first disk
a bicentennial single, “Sing Your
Freedom Song” by singer-song-
writer Frank Morgan, also recently
signed by RCA.

Deejay copies of the single are
being pressed in a special vinyl with
a red and white label.

Meet To Hit On
Sensitive Topics

CHERRY HILL, N.J—NARM
has detailed the business program
for its first retailer conference and,
under the plan, dealers will need to
spend only one working day away
from their businesses.

The first session of the conference,
which will be held June 9 and 10 at
the Hilton Hotel, Philadelphia, will
consist of a cocktail reception and
dinner-meeting at 6 p.m., June 9.
The session will be attended by re-
tailers, members of the NARM
board of directors and members of
the manufacturing advisory com-
mittee and will include a keynote
speech by an industry executive. A
question and answer period on the
talk will follow.

A full schedule of meetings is set
for June 10, beginning with an 8
a.m. session restricted to retailers
and the NARM board of directors.
This will feature a background of
the NARM organization for new
members and an in-depth discussion
of the 11 resolutions outlined at the
convention in Los Angeles in March
(Billboard, May 17).

A luncheon-meeting, which will

(Continued on page 12)

Impact Of B&B Tapes

LOS ANGELES—Full details of the magnitude of the operation of alleged
tape pirate Albert T. Bell Jr., Shreveport (Billboard, May 24) will be revealed
in about two weeks. Both the FBI and the U.S. Attorney’s office in Shreveport
indicate that the operation was substantial.

It is known that FBI agents, armed with search warrants who raided the
premises of two Bell sites, B&B Sales Inc., and Muntz Tape City, both in

(Continued on page 15;

Business And The Economy:

Being Rep & Distrib
~ Works At Abcom

By JOANNE OLIVER

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
state of the economy.

COLUMBUS, Ohio—A dual ap-
proach to the consumer electronics
market as both distributor and man-
ufacturer’s rep has kept “business
great” for Abcom, Inc., despite the
sluggish economy, reports president
Jack Abram.

Both he and vice president Tom
Baldwin see their three-year-old

Pickwick Finds Distributing Labels Broadens Its Image

LOS ANGELES—The image of
Pickwick as a budget/oldies firm
only should be long gone by now,
with the firm owning one contempo-
rary label and distributing six oth-
ers, according te Phil Willen, direc-
tor of marketing, Western region.

Currently, the firm owns Pickwick
International Products (P.LP.), as
well as distributing De-Lite (Kool &
The Gang. Benny Troy, Electrified
Action) and its subsidiaries Gang
(Kay-Gees), Vigor and Black Gold,
which offers Pickwick a heavy pene-
tration of the pop and soul markets.

The country market is covered by
Mega (Marilyn $ellars, Sami Smith)
while jazz and djisco are featured on
Groove Merchant (O’Donnel Levy,
Lionel Hampton, Buddy Rich,
George Freeman, Jimmy McGriff).
Pickwick also Kandles distribution
for Thunderbir%.

P.LP. currently has a top disco
disk in the Gary Toms Empire’s “7-
6-5-4-3-2-1 Blow Your Whistle” and
has hit the Hot 100 with George
Fischoff product

“We got into fontemporary music
about six years jago when P.LP. be-

gan distributing Douglas,” says
Willen, “but it was only recently that
we really began to move in that di-
rection. Distribution is through an
independent nttwork (Willen uses
three distributors in Los Angeles
and two in San Francisco, to avoid
concentration of all lines with one
distributor and to offer the kind of
product to the distributor who han-
dles it best) and we feel we've finally
grown up as a real label.

“I think we were always treated as
kind of a stepchild by the parent
company,” Willen says, “but within

the next month we expect to pass our
projections for calendar 1975.”
Willen feels Pickwick has the po-
tential to be a major contemporary
force for several reasons. “For one
thing,” he says, “this kind of econ-
omy can be a benefit. You can have
a small but professional staff, not
have to worry about cutbacks and so
on, and continue to do a good job.
And there seems to be a trend
toward larger acts looking at smaller
labels. :
“In addition, the parent firm al-
(Continued on page 74)

company as a double threat—rep
firm for Superscope, Sony, Marantz
and Johnzer; distributor for these
lines plus BSR, Dual Phonemate,
Scotch blank tape and Bowmar se-
curity systems.

Rep business runs three-to-one
over distributor volume for a “$3-
million-plus annual gross figure,”
and as the only such dual operation
in the state, Abcom can easily shift
from one operation to the other de-
pending on the situation.

“The pendulum swings on the dis-
tributorship,” Baldwin explains.
“Dealers order direct when the econ-
omy is going well—‘we don’t need
you as much,” they say. But when
they’re playing it tight, they like the
two-step distributor setup. So our
distributor business was up about 50
percent last year while rep business
grew about 20 percent. Now, dealers
are watching their business closer.
They’re tight on inventories and get-
ting caught short more often, so our
distributor business is still growing.”

As for manufacturers’ help during
the squeezed economy, “. . . Super-
scope for one has been working out
some special distributor programs so

{Continued on page 33)

at New York, N.Y, and at additional mailing office:
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Check it out. New albums from MFSB and The
lovely Three Degrees. There’s a match that’s
going to give the disco-dancers a hotfoot

MFSB’s “Universal Love,” featuring thei
single “Sexy,” makes youmove just like the |
title suggests

So can you imagine what The Three Degrees
sound like, with MFSB backing them up? Theyy
follow their recent gold single,When WillI See § ~ ©
You Again,” with “Take Good Care of Yourself” §
from their new album {International.” = Ay

From MFSB,‘Sexy” music for all
the people. From The Three Degrees,
“Take Good Care of Yourself.”

Like we said, music for all the people.

On Philadelphia International
Records and Tapes.

B

Distributed by Columbia/Epic Records.
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General News

$7.95 TWOFERS

Blue Note Schedules
100 Vintage Reissues

By JOHN SIPPEL
LOS ANGELES—The first Blue Note Reissue series Feb. 15 of nine twofer
LPs at $7.95 each has been successful. So much so that George Butler, label
chief, and its director of merchandising, Charlie Laurie, are blueprinting a to-
tal of 100 more over the next two years.

Searches of the Blue Note vintage
vaults have uncovered such a moth-
erlode of jazz treasures that the pos-
sibility is good that all of the antici-
pated reissues will feature different
lead artists. Laurie admits the first
nine were a pilot. Nine more will
bow June 15. Ornette Coleman, Sam
Rivers, Andrew Hill, Lester Young,
Gil Evans, Jackie McLean, Paul
Chambers, John Coltrane and Cecil
Taylor headline the new batch.

There’ll be more authoritative
liner notes with three full pages of
the fold-out jacket explaining the
full significance of the work by lead-
ing jazz experts. The front cover will
carry a succinct blurb explaining the
LP a la paperback books.

In-store merchandising will be
provided. A 40 x 18-inch full-color
poster, covering all reissue LPs, and
a permanent 200 LP rack with 24
facings will accompany the mid-
June release. Laurie is considering a
special package for radio promo.

Emphasis is on major historical

jazz which has not been available.
For example, producer Michael

Cuscane found previously unre-
leased Sonny Rollins tapes from Vil-
lage Vanguard sessions circa 1957.
The original Horace Silver Trio is
being readied, along with the late
Fats Navarro. Slated for the holi-
days is a five-LP Bud Powell pack-
age with a 16-page full-color bro-
chure, which probably will retail for
under $20.

Forty sets will come between Sep-
tember and January. Already being
worked out are: Art Blakey, Wayne
Shorter, Clifford Brown, James
Moody, Thelonius Monk, Herbie
Nichols, Johnny Griffin and Col-
trane, Sidney Bechet, James P. John-
son, Gerry Mulligan with Chet
Baker, Wes Montgomery, Art Pep-
per, Lambert, Hendricks & Ross,
Dizzy Gillespie and James Moody,
Gil Fuller, the Jazz Crusaders, T-
Bone Walker, Lee Konitz with
Gerry Mulligan, Chico Hamilton,
Jim Hall, Al Ammons, Meade Lux
Lewis and Pete Johnson, Gene Am-
mons and Ben Webster with Rich-
ard “Groove” Holmes, Booker Er-
win, Hank Mobely and Charlie
Mingus.

16 Years Of ‘Fantasticks’
And It Still Rolls Along

By ROBERT SOBEL

NEW YORK-—The off-Broadway

musical “The Fantasticks” and its
original cast album on MGM Rec-
ords continue to establish new
peaks.
- The album has sold more than
200,000 worldwide, which repre-
sents a high for an off-Broadway
cast seller, according to Polydor Inc.
The label claims the LP is selling at
the rate of some 5,000 per quarter
year.

The show, the creation of Tom
Jones and Harvey Schmidt, began
its 16th year at the Sullivan St. Play-
house in Greenwich Village here
May 3, when it played its 6,249th
performances. It is the world’s long-

est running musical and has, so far, -

paid its 57 backers 4,370 percent

Award To Cimino

NEW YORK-—-“What’s More
American,” songbook published by
Cimino Publications, has received
the Freedoms Foundation at Valley
Forge award for an outstanding ac-
complishment in a bicentennial
publication.

The book project was put to-
gether, including production and
layout, by Peter Cimino, son of Mi-
chael Cimino, head of the company.

profit on their investment of
$16,500.

In addition to its record-breaking
run in New York, “The Fantasticks™
has played in all 50 states, Puerto
Rico, the Virgin Islands and Wash-
ington D.C. So far 3,788 productions
of the show have been mounted in
the U.S. in more than 1,500 cities
and towns. There have been 12 na-
tional touring companies in the U.S,,
and 21 additional productions at
Army bases throughout the world.

It also achieved record-breaking
runs in Houston, where it ran for
eight months; San Francisco, where
it played from 1964 to 1970; in Los
Angeles, where it was performed
from 1964 to 1968; and in Denver,
where itran from 1968 to mid-1973.

On the foreign end, the show has
had 248 productions in 54 foreign
countries, and has been produced
107 times in Canada, 25 times in
Germany, 19 times in Australia, and
26 in Scandinavia. In Sweden, a pro-
fessional production has been
mounted every year since 1962.
There have been six productions in
New Zealand, and it has been done
twice in Yugoslavia and twice in Is-
rael. The show has had long runs in
Dublin, Helsinki, Japan and Mexico
City, among many other foreign
areas.

‘Black Mikado’ LP Near

By BRIAN MULLIGAN

LONDON-—World recording and
publishing rights to “The Black Mi-
kado,” hailed by many critics as
being the best musical to be
presented in London in years, are
about to be captured by Transatlan-
tic. The play is being planned for an
October Broadway opening.

“The Black Mikado” is based on
the Gilbert and Sullivan operetta
and works the songs and lyrics in a
contemporary context. The adap-

tation is by four U K. residents, Dave
Bloxham, the show’s musical direc-
tor, George Larnyoh, Eddie Quen-
sah and Janos Bajtala, who are all
members of the stage band.
Transatlantic managing director
Nat Joseph expects to finalize con-
tracts in the face of competition from
several major record companies.
Joseph, who has an option to in-
vest in the U.S. production of “The
(Continued on page 69)

% ally well with his records in
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Bl ‘
Blooming In |
Couniry Mart

NASHVILLE—Black art-
ists in the country field have
gone beyond tokenism since %

Black Talent |

the advent of Charley Pride, -
with growing numbers not
only meeting with acceptance -
but with enthusiasm.
b2 Now female black artists
are making their mark, with }
& three top-notch performers
under contract and with rec- %
ords on the market. L3

The three are Ruby Falls,
who has just had her second
release for 50 States (her first
one charted strong); Joyce
Cobb, a leading entertainer g
here for a number of years, ¢
who has recorded for the
Truth label, a division of
%2 Stax, and Lenore Ross, whose
first record has been released
on RCA.

She joins Pride at RCA, of
course, and he has become a
legend. Capitol has Stoney
Edwards, and O.B. Mec-
Clinton has done well on the
Enterprise label, also a di-
vision of Stax. Roosevelt Sa-
vannah has done exception-

VOV

% the Northwest part of the na-
tion. Others include Haden
Reed and Charlie Love.
There are perhaps scores of
others on small independents,
encouraged by the break-
¢ through of these fast-devel-
oping artists. g

Currently there is only one
group in this category, the
Pointer Sisters, who have
done phenomenal things in
the country market.

" X, N

Bradley Song Judge

LOS ANGELES—Jerry Bradley,
president of the Country Music
Assn, and vice president of RCA
Records, Nashville, is the newest ju-
ror to be named to the 1975 Ameri-
can Song Festival. Twenty-one oth-
ers were previously named.
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Calif. Legislature Probes
6% Master Tax On June 2

LOS ANGELES-The legislative
proposal to throttle the attempt by
the State Board of Equalization to
assess a 6 percent state tax on royal-
ties from leased masters (Billboard,
May 24) encounters its biggest
hurdle Monday (2).

Sen. Alan Robbins, author of SB
512, and proponents of the bill,
along with representatives of the
state board, will be heard before the
important senate finance committee.
No definite time has been set for the
hearing that day.

Persons interested in expressing
their views on the controversial at-
tempt to levy what is considered a
double tax on the record/tape in-
dustry are urged to be present or to
write to any member of the powerful
finance committee. Senators on the
committee are: A. Beilenson, chair-
man; Donald Grunsky; A. Ahlquist;

dolph Collier; Lou Cusanovich;
John Holmdahl; Nicholas Petras;
David Roberti; Al Rodda; Walter
Stiern; and Howard Way. The ad-
dress is: State Capitol, Sacramento,
Calif. 95814.

If the state board’s tax levy were
upheld, tax experts feel it would im-
pose an additional multimillion-dol-
lar burden annually on the creative
end of the record/tape industry in
this state.

U.S. Bicentennial

® Continued from page 3

Gregg, Anne Baxter, William Bake-
well, George Hamilton, Walter Pid-
geon, Lorne Greene and Efrem Zim-
balist Jr.

The guiding light behind this
project is company president D.H.
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Peter Behr; Denis Carpenter; Ran- Toller-Bond.

_Executive Turntable |

M. Richard Asher, appointed president, CBS Records International, suc-
ceeding Walter Yetnikoff who was named president, CBS Records/Group a
week before. Formerly with Capitol, he was named executive vice president of
the division in 1971 and took on additional duties a year later as managing
director, CBS Records/U.K.

*x  x *x

Jerry Schoenbaum, former president of Polydor Inc. and head of Polydor
International, has exited the company and is organizing a multi-faceted firm
that will include artists, production, publishing, management, TV and films.
He started with the company in 1963 as head of the MGM classical division.

* * *

Milton Sincoff promoted to vice president, creative services and manufac-
turing, for The Buddah Group, after six years as creative services/production
manager. ... Newest product merchandising manager at RCA is Ron Ross,
formerly with Circus, The Image Group and Famous Music. . . . Chuck Dem-
brak named Midwest/Northeast regional marketing director at GRC, after
four years with RCA, most recently as national singles promotion manager.

* * *

Micki Cochnar adds marketing coordinator duties to merchandising man-
ager post for Atlantic/ATCO. ... Donna Lee Halper, first femme DJ at
WCAF, Cambridge, Mass., named Phonogram/Mercury East Coast a&r di-
rector. ... Ann Gardner promoted to national promotion director at Famous
Music Publishing. . . . Diane Blythe appointed assistant national promotion di-
rector for ATV.

*x  x

John Kearney moves from Plessey/Garrard to Sony Corp. as national sales
manager, hi fi products. .., Luba Firchuk promoted to supervisor, promotion
administration at Columbia. . .. Barry Mog shifts from Indianapolis to Chi-
cago as new CBS Records field sales manager there. ... Arnie Handwerger,
head of CBS Records college promotion dept., has resigned and will announce
plans soon.

*x k%

At Phonodisc, Shelly Rudin joins from Lloyds as branch manager, New
York/New Jersey, and Paul Wennick, most recently BASF national sales/pro-
motion manager, is appointed branch manager, Boston/Hartford/Buffalo. . .
Russ Lavitola promoted to executive vice president of Levine & Brown Music
from general professional manager. ... Ray Passman joins the professional
staff of Bourne Music. ... Expansion at Schwartz Bros., Philadelphia-based
wholesaler includes Bob Strauss to Pa./N.J./Del. sales staff; Jeff Deutsch to
District Records division sales rep; Biff Kennedy and Buddy Dee to promotion
staff.

* k%

Jay Butler, Greg Lewerke, Peter Burke, Billy Roberts and Phyllis Chotin
have all left executive posts at UA Records home base, Los Angeles. UA has
also closed its New York City publicity office. . . . Lenny Diamond, former pro-
duction chief for Phonogram/Mercury, has return to the industry. He has
joined Phonodisc’s executive staff, New York. . .. Richie Gonzalez, who was
director of operations for the Record Bar national retail chain, has been made
director of leasing for the Bergman chain. Winslow Stillman, former leasing
chief, has become assistant to George Schanke in the operations department.

*x k%

William A. McDaid, president of Glenburn Corp., appointed president of
Tetrad Corp., Nyack, New York, BSR subsidiary company. ... Len Feldman
named executive vice president, corporate at Magtec Corp. Also at Magtec,
Darrell Zielke joins as general manager of the duplicating division, Steve Feld-
man joins as sales manager of the same division and Mike Brozowski becomes
product manager of that division. . . . In Elk Grove Village, Ill., Jackson S.
Carlson, recently sales manager of Teledyne Packard Bell, Sylvania and Philco,
joins Sanyo Seiki (America) as Midwest regional sales manager.

*x k%

Dolores Nash joins Sagittarius Records as administrative assistant to presi-
dent Ronald Kass. She was administrative assistant to 20th Century Music
president Herb Eiseman for the past three years. . . . And Mauro Proveromo, a
former actor, named assistant to Tom Catalano president of the newly formed

(Continued on page 86)
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General News
N NYG First East Coast Meeting Of

Jazz Group Clarifies Its Goals
By JIM FISHEL

VCT Press photo
WJA NEW YORK MEET—An array of jazz enthusiasts recently met at New York’s WRVR for an organizational meeting
of the newly-formed World Jazz Assn. (Top left) John Hammond Sr.,left, and George Avakian share a laugh before the
meeting’s start. (Top right) Jazz educator Clem DeRosa, left, explains a point to Benny Goodman, right, while jazz
concert promoter Julie Lokin attentively listens. (Bottom) WJA president Hal Cook addresses the audience of more

than 60 people.

NEW YORK—Fear that another
jazz organization might hamper the
future of some existing jazz interest
groups was dispelled by World Jazz
Assn. president Hal Cook at an or-
ganizational meeting here May 19.
Cook told the more than 60 attend-
ees that the solidification of all
world jazz groups into a common co-
alition was the main goal of WJA,
and that it would not try to detract or
take away funds from existing
groups.

At the meeting attended by a wide
cross-section of East Coast jazz en-

thusiasts, one from as far away as
Chicago, Cook said that the progress
of the six-week-old WJA has been
excellent. More than 250 paying
members have already been en-
listed, he said, but the organization
still has a long way to go.

“I watched the growth of the
Country Music Assn. and I think
that the WJA could definitely
achieve the same status,” he said.
“We have a very wide assortment of
people here representing all areas of
jazz including education, radio,
publishing, live musie, booking

agencies, record companies, licens-
ing agencies, writing, and most of all
musicians.”

Among New York-based musi-
cians attending the gathering at
WRVR, the city’s only full-time jazz
station, were Benny Goodman,
Mary Lou Williams, Mel Lewis,
Billy Taylor, Stella Marrs and Bob
James.

Taylor, a long-time organizer of
jazz appreciation groups, asked
WIJA board chairman John Levy if
the group would try to secure arts

(Continued on page 86)

A Total Electronic Music Center
Sound Arts Studio Sets Up Workshops, Rentals

LOS ANGELES—What may be
the first total electronic music center
in the area, offering recording facil-
ities, consultation services, work-
shops and instruments for rental and
sale is set to launch a full scale push,
according to Bob Walter of the
Sound Arts facility.

Sound Arts is the old studio of
Paul Beaver, one of the pioneer elec-
tronic music composers and per-
formers, who died earlier this year.
Walter, along with Dan Wyman and
Peter Bergren, are currently leasing
the facility from the Beaver estate.
Wyman and Bergren worked with
Beaver.

“The main thrust. for now is on
making this a total electronic cen-
ter,” says Walter. “Our recording ca-
pacity at the moment is 8-track, but

that is sufficient for what we intend _

to do, which is to branch into a num-
ber of things.”

Several film scores and a number
of demos have been cut at the studio
recently, as well as commercials with
Jondathan Winters and more com-
mercially oriented material with
John Lennon and Ravi Shankar.

By BOB KIRSCH

Sound Arts offers some 12 key-
board instruments in the studio, as
well as 11 sound modification de-
vices, tape supplies and offers elec-
tronic music/sound consultancy,
electronic music composition and
electronic design consultancy.

Wyman, a former member of the
USC music department, is preparing
an eight-week course on electronics
music to stress operation of all basic
synthesizers, tape modification tech-
niques and synthesizer/tape collage.
Set to begin the week of June 23, the
cost of the workshop will be $160,
with each session set for three hours.

Wyman is also Western sales rep-
tesentative for Moog modular sys-
tems, but he says he will be carrying
this activity on primarily outside of
the confines of Sound Arts and will
give equal time to all brands.

Sound Arts hopes, however, to
build a strong rental base as well,
with less emphasis on sales. “There.
is so much electronic music being
worked on now,” says Walter, “that
we feel the concept of renting only
instruments applicable to this musi-
cal style will work.

“What we can do,” he says, “is of-
fer more than a recommendation of
a brand to rent or purchase. If a per-
son comes in and says he wants to
get the sound of a bird falling down
a canyon while sitting on a hollow
log, then we will tell him how to do
it. Or if he wants to sound like Keith
Emerson on the first ‘Nice’ LP, we'
can show him how to do that.”

A number of purely electronic
composers have also been working
in the studio, or have expressed and
interest to do so.

“Returning to the rental service,”
says Walter, “we will basically be
acting as a showroom in this capac-
ity. Someone can comé in, try out the
instruments he is interested in and
rent the one that is most satisfac-
tory.”

Peter Bergren is also heavily in-
volved in building electronic rooms
for universities, and he will continue
with these activities.

“It’s a good merging of ideas,”
says Walter, “with the academic
thread, the commercial recording,
the rentals, sales, the rock and the
classical composers.”
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3M’S BRIGHT PICTURE

Consolidated Sales Hit $290 Mil

' Market Quotations |

As of closing, Thursday, May 22, 1975

. . . 1975 g (Sales
LOS ANGELES—Magnetic tape, Sales of magnetic tape recorders U.S. reached $1.746 billion—or 59 High  Low NAME P oos) High Low Close  Change
recording equipment and polyester and related products also rose to percent of total volume; inter- T D O % Tl e
film contributed about 10 percent, higher levels. Cassette recorders for national sales, including U.S. ex- 6% 2% Ampex s 149 6% 5% 5%  Unch.
or approximately $290 million, to education and commercial markets ports, increased to $1.190 billion, or %s m Automatic Radio 0 I B
3M’s consolidated sales in 1974. were in strong demand and contrib- 41 percent of the total. T g;ni' P gg 15: 1;,2 1;12 1_;,;: 3:2:
Worldwide sales rose to $2.936 uted significantly to the growth of Of the international sales, approx- 51%  28% CBS 12 393 47% 46 46%  Unch.
nh ; the Recording Materials Division imately two-thirds were made in Eu- 9% 2% ColumbiaPic. 17.6 142 7% 7% TR —
billion, an increase of 154 percent - 3‘1 Salos o : y't:}i thh ds were delth' g 3% - 2 GraigGorp. i - B
over the $2.545 billion in 1973. Net according to the company. sales o rope, wi € remaning one-thir 55%  21% Disney, Walt 283 915 52% 51% 62 + %
income of $301.7 million, or $2.66 a consumer (and instrumentation) divided about equally among Can- 3;;: 2;35 (E;Mllf + Weste 15.3 1257; 345% 3:;; 3:;: U—h'/.
. 1 1 1 2 QU eslern 5 2 nch,
share, rose only slightly as substan- recorders’ did not match 1973 levels. ada, Latin America and the Far ot s e T
tially higher costs kept profit mar- Of 3M’s total sales, revenues inthe  East. 15% 5% Harmanind. 52 38 15% 15% 15%  — %
gins just ahead of $295.5 million, or 19% 12 Matousnta s we s ek wh 1ok b
. Y . B B (3 8
$2.62 a share, in 1973. . 64%  21% MCA 7.6 110 57% 56% 57%  + 1
w . . 16%  12% MGM 5.7 199 14%  13% 13%  + %
Demand continues to grow in - ] 67% 43 M 257 383 665  64% 65  Unch.
oth consumer and commercial an 3 1% Morse Elec. Prod. 0 18 2% 2 2%+ )
both d 1 and ’ % %
e - . . . t/ Y

educational markets for blank tape, Schwartz Bros., Washington, President Jack Schwartz said “the gg,ﬁ: ?g,ﬁ: mg'z';'; - 23':‘: 3;; f;ﬁ f‘;,/z f;% * 13‘2
with videocassettes displaying good D.C:-based regional distributor, first-quarter performance was af- 18% 7 PickwickInternational 7.8 44 16% 16% 16% — %
growth in the commercial/educa- rackjobber and retailer, reports a net fected by returns from discontinued 4% 2% Playboy 12.2 9 3% 3% %% Unch.,/
tional markets,” a 3M spokesman  loss of $3,296 on sales of more than  customers in our rack merchandis- Y o gg’]‘y ) Jo S se i o S
says. “Sales of reel-to-reel products $4.6 million for the first quarter ing operations and increased utili- 16% 9% Superscope 33 29 12%  12% 12% + %
have leveled off as the popularity of ended March 31, compared with net ties, rent and other expenses in our 42% 1;2 Irazai\; 11-3 4; 3%2 3;9% 33:? UTh'v
. . 5 . . . . € r. 5 A A A
magnetic tape cassettes a’l,nd 8-track income of $34,572 on revenue of  retail chain. Adjustments have been 3% % Telex 0 91 2% 2 2% Unch.
cartridges has increased,” he said. more than $4.5 million a year ago. made to achieve improved results in 3% 1 Tenna 1.8 72 2 2 Unch.
uarter compar ith 9% 6  Transamerica 13.1 228 8% 8% 8% Unch.
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] = the second quarter of 1974. 17% 8% WarnerCommun. 6.4 93 16% 16  16%  Unch.
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_ . As of closing, Thursday, 22, 15, 1976
Seeburg’s Juke Div oind contnied Wi renes
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NEW YORK, N.Y.—A $2.6 mil- company, Richard T. Burger, vice second quarter and six months ABKCO| A y ” SohwartzB o 2 " .
lion loan will help finance oper-  president, and a group of 19 inde-  ended March 31, despitelegal feesin  Goicovamot 31 &% o% B ez Bros. ‘ "
ations of the Chicago-based Seeburg pendent domestic distributors who the Apple Companies litigation of GRT 0 1% 1% 1Y Music City 0 % %
Corp. Products Division, over the  presented Seeburg with almost $10 $430,000 in the current six-month  GoodySam 20 4% 3% 3% Kustom Elec. 0 1% 1% 1%
20 he Chicass il £ le purch Hod nly $230,000 in th Koss Corp. 10 8% 6% 6% Orrox Gorp. 0 1% 1% 1%
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ation makes coin-operated phono-
graphs and vending machines.
The announcement was made by

the parent company, Seeburg Indus-

tries, Inc., in reporting losses for
1974 and the 1975 first quarter, com-
pared with earnings in the like year-
earlier periods. The first quarter loss
was $1.8 million, compared with
earnings of $155,000 a year earlier.
In 1974, losses totalled $14.9 million,
compared with 1973 earnings of $2.5
million.

The loan, made through Conti-
nental Illinois National Bank &

ders for delivery of coin-operated
phonographs over the next 18
months.

A spokesman at the Chicago of-
fices notes that the additional fi-
nancing will generate a cash flow sit-
uation. Long range plans indicate
that the company will be in the juke-
box business for a long time to come,
the spokesman confirms.

Earninas

prior year’s period. Second-quarter
revenue was nearly $1.9 million
compared with $1.6 million a year
ago, and net profit of $52,117 or 4
cents a share compared with a loss of
$81,025 of 6 cents per share last year.
For the first six months of this fiscal
year, revenues of nearly $4.3 million
with a profit of $112,443 or 8 cents a
share compares with revenues of
nearly $3.9 million and a net loss of
$140,855 or 10 cents a shares for the
prior year.

* * *

*Qver-the-Counter prices shown are ''bid"’ (as opposed to ‘‘asked’’). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a.
guide to the range within which these securities could have been sold or bought at the

time of compilation.

The above contributed to Billboard by Russ Gallagher of G. Tsai & Company, inc., mem-
bers of the New York Stock Exchange and all principal stock exchanges.
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OKLAHOMA CITY-By a vote
of 38-t0-8, the tough antipiracy bill
sought by the industry has passed

K-TEL INTERNATIONAL
3rd qtr. to
March 31: 1975 1974

BT T O | e, st ssoeew o oma Senate, and mow gocs TAPE DUPLICATING SALES MANAGER
E[}H? i Pershare 44 23 to a Senate-House conference com-
Sles ""‘*‘6“5";’;:"000 AT gﬁttee \l:(vh(;are r:linor differences must _
(212) 279-7600 Netincome 1634000 4232000 € worked out. Experienced professional to develop

It is expected the measure will be
in the hands of Gov. David Boren in-
a short period of time. The bill ear-
lier passed the House 91-0. It was
sponsored jointly by Sen. Pinus
Smith and Rep. Fred Ferrell.

This is the same measure that was
killed by the Oklahoma legislature a
year earlier. Joint efforts by such in-
dividuals as Mary Reeves Davis,
Charley Pride, Jo Walker and Terry
‘Klein, representing the Country
Music Assn.; Marvin Norcross of
Word Records representing gospel;
Stanley Gortikov representing
RIAA, and others, were instrumen-
tal in the passage.

Gov. Boren, a strong proponent of
the measure, has already indicated
he will sign it.

cartridge and cassette volume in the
pre-recorded music and educational
fields. Top company with established
reputation for quality, security and
service. Competetive prices. Capacity
to meet any requirements.

CARNEGIE PLAZA

162 W. 56 St (S.E. cor 7th Ave)

Opposite Park Sheraton across from Carnegie Hall

CUSTOM SUITES

24 Hr. Bidg. With Doorman

Unusual Opportunity Only knowledgeable, experienced personnel

need apply. Resume with salary requirements
Very Reasonable Rentals in confidence to:

Short Term Leases

See Bidg. Manager on premises or call

661-0700

Box 840

Biliboard, 1515 Broadway, New York, N.Y. 10036




irst Amiua ixie Rock Awards

On the afternoom of Monday, April 28th, some of the single DIXIE ROCK when a muscle-bound hired hulk

most influential radio and trade press in Los Angeles walked unannounced into their offices and playfully
were persuaded to participate in the competition for tossed them the “1,000 1b?” Dixie Rock.

the First Annual Wet Willie Dixie Rock Awards. Con- Their spontaneous reactions captured forever on film,
tenders were cajoled into catching on to the already the winners are cited below for their courage, strength
enthusiastic response to Wet Willie’s newest Capricorn and statesmanlike dignity.
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Our congratulations to all the winners. And remember, with Wet Willie’s DIXIE ROCK (CPS 0231) there are no losers.
Wet Willie’s new single “Dixie Rock” is from the album of the same name on Capricorn Records, Macon, Ga.
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Taxe Expands Sound-alike Lines, Studios

LOS ANGELES—Rick Taxe,
convicted tape pirate who is appeal-
ing his four-year sentence (Bill-
board, May 3), will introduce a 99
cent retail four selection 8-track car-
tridge within 90 days.

Taxe demonstrated the cost-slash-
ing concept of a no-moving parts
cartridge, which has no hub and no
pinch roller. His firm, Sound-alike

Music, has applied for a patent. He

will license the concept “or duplicate
and manufacture the entire car-
tridge for anybody for less than he
¢an do it himself.” Taxe will whole-

Aretha’s No Go
Costs $47,500

NEW YORK—A New York State

~ Supreme Court Judge has slapped

soul/pop artist Aretha Franklin with
$47,500 in damages liability for her
cancellation of a conecert engage-
ment in Tampa, Fla. in July 1969.
The suit had been filed by GLG
Inc,, producers of the concert.

In his ruling, Judge Arnold Fine
pointed out that Ms. Franklin had
failed to conclusively establish that
‘her cancellation was due to illness.

Judge Fine also ruled that “al-
though the evidence is clear that at
various times in June and July, 1969,
Ms. Franklin was having serious
problems, and had been in and out
of hospitals, she had failed to estab-
lish that she was unable to appear on
July 5, 1969, as agreed.

The ruling added further that al-
though neither Ms. Franklin nor her
agents had signed a contract for the
Tampa performance, their efforts to
arrange “playback” or substitute
concert dates established conclu-
sively “the existence of a contract de-
spite the failure to prove the written
agreement was executed.”

‘D’ Jukebox Business

~ Steady For Manufactur

By ANNE DUSTON

CHICAGO—Sales for quad juke-
boxes in the eight months that they
have been introduced, have sup-
ported the concept to the point that
all manufacturers intend to continue
offering quad.

Seeburg claims that some markets
are excellent for quad, notably the
Philadelphia market. While the
standard stereo box is the bigger
seller, quad is more than holding its
own.

The yse of the quad box can turn a
business completely around, claims
Joe Sennesac, advertising manager
for Rockola. He cites one example of
‘a bar-grille in a suburban area that
changed its atmosphere and added a
quad box. The changes brought in
the young, swinging crowd, and
added money to the cash register.

“Knowledgeable operators ‘will
suggest changes that will increase

the cash register receipts. That’s the

name of the game, not selling juke-
boxes themselves. By considering
the box as part of the whole atmos-
phere package, the location can be
made a success,” Sennesac explains.

The quad box is not given to any
particular geographical area, but it

is here to stay, says Paul Huebsch, -

general sales manager, Rowe Intl.
“The number of sales in an area de-
pends on the particular distributor.
Some are forceful and aggressive in
whatever they sell.”

The quad box represents a fair
percentage of sales for Rowe, and
presents no particular service prob-
lems. “Record availability has been
a problem, but there is more and
more software available,” Huebsch
says.

sale the completed prerecorded car-
tridge for 50 cents. The Taxe-pro-
duced four-selection cartridge will
carry sound-alikes.

‘Taxe and his brother, Ron, are
concentrating on production of
sound-alikes and the acquisition of
oldies masters, especially those
which appeal to the mature music
buyer. The Taxes are adding an-
other studio at their Arizona Circle
base and will shortly announce the
purchase of a Hollywood studio.
Rick Taxe intends to produce 10
Sound-alike tape albums per month.
Taxe will have three 16-track and
one 8-track studio in operation by
summer.

In addition, Taxe is duplicating 40
different “best of” classical tapes by
a variety of well-known composers.
He is also readying a series of vin-
tage radio broadcast tapes. He has
contacted Sanford “Bud” Wolff, ex-
ecutive director of AFTRA, regard-
ing clearing material from such ra-
dio shows. Taxe will wholesale his
product for $1. Also being readied
are a series of oldies tapes, made
from the original mastefs secured
from rightful owners, which date
back to Enrico Caruso. Taxe also
says he is leasing his sound-alike
masters to both domestic and for-
eign duplicators.

In order to free himself for more
production and acquisition, Taxe
has sold the rights to market his
Sound-alike Music 125 tape line to
Delmar Industries, a public com-

NARM Retailing

® Continued from page 3

follow an 11 a.m. rap session that
will concentrate on operational
problems of record and tape retail-
ers, will focus on seven topics. The
topics were gleaned from 16 points
made by Stan Cornyn in a speech
during the Los Angeles confab.

The seven topics are “New Ave-
nues for Advertising and Promo-
tion”; “Meeting the Challenge of the
Growing Adult Market”; “Variable
Pricing of Product: The Right Price
For the Right Album™; “Coordinat-
ing and Expanding Manufacturer
Promotion For the Retail Level”;
“The Effective Use Of Manufac-
turers’ Merchandising Aids™; “How
To Improve Packaging for Increased
Sales”; and “The Single Record.”

The topics will be aired in the
form of roundtable discussions, each
of which will be co-chaired by two or
three members of the manufacturers
advisory committee. Retailers and
the NARM board of directors, in ad-
dition to the adwvisory committee,
will attend.

The retail advisory committee will
meet with the manufacturers advi-
sory committee 4t 3 p.m. to summa-
rize the conference.

NAMM 74th Show
Has 240 Exhibitors

CHICAGO—Approximately 240
U.S. and foreign firms will exhibit at
the National Assn. of Music Mer-

. chants Music Expo, June 21-24 at

McCormick Place.

NAMM has already held one re-
gional show, in Los Angeles in
March.

Among the educational sessions
planned are: “How To Approach
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