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Of Fee, Court

Tules

By MILDRED HALL

WASHINGTON—The Supreme
Court delivered a nasty jolt to
ASCAP and music publishers last
. week by overturning the music li-
censors’ 40-year-old right to require
licenses when a home-style radio is
played over multi-loudspeakers in

CES May Cut Back
0

To Only Once a Year

By RADCLIFFE JOE
NEW YORK-The Consumer
Electronics Group of the Electronics
Industries Assn. will poll its Con-
sumer Electronics Show exhibitors
in August in an effort to get the pulse
of feeling about the present format
of two shows (one in the summer
and the other in the winter) a year.
The move by the CEG comes in
the wake of a groundswell of action
by some exhibitors to drop one of
the shows and reschedule the re-
maining one so that it is held either
around the end of April or the be-
ginning of May. The current format
calls for onc show in January and
the other in June.
(Continued on page 61)

store, restaurant or other commer-
cial locations used by the public.

A majority of seven justices up-
held an appeals court decision which
allowed Pittsburgh fast-food restau-
rant owner George Aiken to play ra-
dio music over four speakers hooked
to a single radio set, without paying
a license fee. Aiken was sued by
Twentieth Century Music Corp,,
which had won in the lower federal
district court.

Out of ASCAP’s total revenues of

(Continued on page 86)

NEW YORK—It’s getting harder
to hit pay dirt panning for gold in
the singles market. Over the past
three months RIAA certifications
for million-selling 45s have hita new
low, dropping 60 percent over the
equivalent period a year ago.

Nine singles were certified gold by
the RIAA from March 15 through
June 14. Last year during the same
period of March 16 through June 15
showed 22 singles scored in that se-
lect category.

Reasons cited for the decline in

ulti-Speakers Free Gold Singles Decrease By 60%:
' Price Increase, Economy Sighted

By JIM FISHEL

single sales by one-stops and rack-
jobbers include the increase in list
price from 99 cents to $1.29, the fal-
tering economy, the lack of airplay
given new artists, and the long chart
tenancy of certain top artists.

The drop in certification reflects a
well-documented dip in single sales.
A cross-section of key merchandisers
indicates that sales have dropped an
average of 30 percent since the first
of the year. However, they expect the
decline to bottom out shortly.

Jerry Cohen of Apex-Martin

D EALERS SAY IT’S UNDER CONTROL

By ROBERT SOBEL

NEW YORK-—Although it still accounts for some 2
percent or below, on average, of inventory shrinkage,
pilferage, that long-time nemesis of the retail industry, is
now considered “under control” by most of the record
dealers, a random check of key chain operations nation-
wide reveals.

However, lest the air be filled with a false sense of op-
timism, it must be explained quickly that pilferage re-
mains a distinct problem and losses over-all run into
many millions of dollars yearly.

LOS ANGELES—Nine more
speakers have been signed to partici-
pate in the eighth annual Inter-
national Radio Programming Fo-
rum Aug. 13-16 at the Fairmont
Hotel, San Francisco.

George Wilson, executive vice
president of radio for Bartell Media
with headquarters in New York, an-
nounces that Jack McCoy, vice pres-
ident of Bartell’s research and devel-
opment operations, will serve on a
panel. Other panelists set for the
convention include Bob Piava, pro-
gram director of WLEE in Rich-

Jefferson Starship has come up with the perfect successor to their tre-
mendously successfuf golf album, “Dragon Fly.” The album is cafled “Red
and the full time return of Marty Balin to the group is just
one more reason why the sound is nothing short of incredible. Looks like
another great take-off for the Starship. Available next week on Grunt
Manufactured

Octopus,”

Records (BFL1/BFS1/BFK1-0999).
by RCA Records and Tapes.

mond, Va.; Larry Ryan, program di-
rector of KEEL in Shreveport, La;
Dr. Don Rose, morning air person-
ality, KFRC-AM, San Francisco:
Bryan Mclntyre, program director,
WCOL in Columbus, Ohio; Jerry
Boulding, program director, WCHB

and Distributed
(Advertisement)

By CLAUDE HALL

The “holding pattern” is being accomplished in differ-
ent ways, with dealees attacking the thefts with a wide
variety of methods ranging from electronic surveillance
to tighter hiring procedures. Basically, the approach to
pilferage is either through the open-counter method,
which employs guards or similar security men, or
through a closed-counter policy. which keeps the item,
mainly tapes, under wraps, the survey shows.

Most of those polled also conclude that internal pilfer-

(Continued on puge 77)

in Detroit; and Bob Berry, morning
personality at WOKY, Milwaukee.
Mardi Nehrbass, music coordina-
tor for RKO General Radio, will
head a panel session titled: “Women
In Radio—How Women Can Get
Into Radio; How They Can Ad-
vance; What The Future Of Women
In Radio Is.” She is now lining up
some of the most important women
in show business to join her on this
panel, which will be a general ses-
sion at the four-day convention.
Marlin Taylor, president of Bon-
neville Broadcast Ccnsultants, Tea-
neck, N.J,, is slated to join an out-
standing bevy of communication
experts during a three-hour lunch-
eon rap session. In this session, per-
sons attending the Forum will be
able to talk shoulder-to-shoulder on
(Continued on page 16)

Record Sales in Hillside, N.J., says
his singles volume is down more
than 25 percent, and that the econ-
omy and the price rise are directly at
fault.

“A year ago, kids could go into a
store and buy three singles for $2,
but now that same amount will only
cover two pieces of product,” Cohen

(Continued on page 86)

U.K. Labels Act To
Jefeat U.S. Imports

By ADAM WHITE

LONDON—Btitain’s record com-
panies are speeding their release of
new U.S. product in an attempt to
undercut the thriving import busi-
ness. One firm, RCA, has brought in
U.S. pressings to avoid losing sales
while UK. production can be ar-
ranged.

Estimates of the number of LP
sales lost during the gap between
U.S. and UK. availability differ,
however. A&M general manager
John Deacon blames importers for

(Coniinued on puge 70)

“Tommy."” The international success is making sales history at Polydor
Records. On June 26th the movie goes into national distribution, and
Polydor’s original soundtrack album of “Tommy” (PD 2 9502) turns to a
richer shade of gold.

{Advertiszament)
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General News

Grand Jury Still Out
In Industry Probe

NEW YORK-A federal grand
jury here is still weighing allegations
of payola and other charges at im-
proper industry” practices, in an in-
vestigation dating back more than a
year and a half.

Recent stepups in probe intensity
by a number of government
agencies working out of the Newark
office of the U.S. attorney have been
noted. Last week the Newark Star-
Ledger predicted that some indict-
ments may be expected before the
end of the month.

A source close to the probe scene
confirms that “the investigation is
proceeding as vigorously as ever”
and that ‘“evidence is being

lll. Moving
Piracy Bills

NEW YORK-Two bills prohibit-
ing the unauthorized manufacture
and sale of sound recordings in II-
linois, have been passed by both
Houses of the [llinois legislature and
now await the signature of the gov-
ernor.

The first of the two bills, sup-
ported by the RIAA, calls for the
prohibition of the manufacture and
sale of unauthorized sound record-
ings.

The second, broader-based bill,
incorporates a clause that establishes
procedures for seizure, forfeiture
and destruction of equipment used
for unauthorized duplication pur-
poses.

This bill, supported by both the
Chicago Bar Assn. and the Creative
Arts Assn. of Chicago, also makes it
a felony to “knowingly transfer, or
cause to be transferred without the
consent of the owner, any sounds re-
corded for the purpose of selling or
causing to be sold for profit.”

Persons caught selling the unau-
thorized recordings would be guilty
of a misdemeanor.

It is expected that within 60 days
the governor will sign either one or
both bills. In the event that he signs
just one, it is expected that the one
signed would be the one carrying the
greater clout. However, should he
sign both, the one signed last would
become law. The other would die.

No Mgt. Changes
Seen At Le-Bo Firm

NEW YORK —Leslie Dame, pres-
ident of Le-Bo Products, last week
stressed the company’s intention to
continue full operation under its
current management. He tagged as
“unfounded” industry “rumors”
that changes were contemplated in
view of discussions between Starr
Broadcasting and Handleman Co.
for the sale of the home entertain-
ment accessory firm to the merchan-
dising chain.

presented to the grand jury.” But he
would not venture an estimate on
when the jury would act.

It is known that staffers from the
Internal Revenue Service and the
Federal Communications Commis-
sion are cooperating with the U.S.
attorney here in the investigation.

Grateful Dead’s
New UA Binder

LOS ANGELES—One of the
promised superstar releases from
UA (Billboard, June 14) was ac-
quired last week when president Al
Teller and Ron Rakow, chief of
Grateful Dead and Round Records,
agreed to a long-term manufac-
turing and distribution deal.

A newly-recorded Grateful Dead
in August is the first release, with
third Jerry Garcia and a first Bob
Weir package in fall. The group is
editing an as-yet-untitled movie of
itself in concert, with the soundtrack
album due on UA in early 1976.

UA’s new lineup of indie distribu-
tors (Billboard, June 21) takes over
the line from the Grateful Dead’s in-
die distributors, who carried it since
1973 when the labels split from WB
Records. Most of the distributors re-
main the same, even with the
change.

Monarch Asks Pay

LOS ANGELES—Monarch Rec-
ord Manufacturing here, a divi-
sion of Viewlex Corp., is seeking a
judgment in superior court here to
get payment of $5,740.88, allegedly
owed by Rustic Records, Hollywood
label.

Miss. River
Fest Starts
Saturday

EDWARDSVILLE, Il}.—The sev-
enth annual Mississippi River Festi-
val on the campus of Southern II-
linois Univ. at Edwardsville here
will begin Saturday (28) with an
eight week schedule covering the
musical gamut. Entertainment is
presented every night at the event
and the artists include some of the
industry’s major names.

Acts scheduled to appear this sea-
son include Steve Stills, James Tay-
lor, Blood, Sweat and Tears, Yes,
Olivia Newton-John, Henry Man-
cini, Gordon Lightfoot, Muddy Wa-
ters, James Cotton, Dave Mason,
Judy Collins, “A Nostalgic Night of
Glenn Miller Music” with Ray
McKinley, the Crusaders, Michael
Urbaniak’s Fusion, The Eagles,
Linda Ronstadt, Pointer Sisters,
John Hartford, Nitty Gritty Dirt
Band, America, Arlo Guthrie, Pete
Seeger, Harry Chapin, the Os-
monds, Jefferson Starship, Mac
Davis, Peter Nero and Loggins and
Messina.

In addition, a full assortment of
classical music will be showcased by
the St. Louis Symphony Orchestra.
This group will take up a two-week
residency and feature a series of
guest musicians and conductors.

All of these programs will be
presented at the 18-acre outdoor fa-
cility which provides a natural am-
phitheater with seating for 1,877 un-
der a tent and at least 15,000 on the
lawn outside it. First organized in
1969, the event has become the larg-
est bi-state cultural event in the St.
Louis metropolitan area. In its six-
year history, more than 900,000 have
been drawn to the SIUE campus.

Business And The Economy

Nashville Promoter

Notes

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
stale of the economy.

NASHVILLE—Promoting rock
concerts throughout the South is still
big business for Joe Sullivan’s
Sound Seventy Productions here,
though Sullivan is quick to point out
that the current economic situation
has forced him to alter his approach
to the business somewhat, such as
trippling his volume, in order to
make a profit comparable to that of
several years ago.

Sullivan promotes some 75 rock
concerts yearly in Tennessee, Ala-
bama, Louisiana and occasionally in
Florida and Ohio. Shows he has of-
fered include most of rock’s major
names, including the Rolling Stones,

Silver Coins

By BOB KIRSCH

Leon Russell, the Eagles, Linda
Ronstadt, Charlie Daniels, Chicago,
Lynard Skynard, the Marshall
Tucker Band, America, Olivia New-
ton-John and the Pointer Sisters.

“For one thing,” Sullivan says dis-
cussing the economy, “we’ve noticed
a lot more silver at the boxoffice.
Anytime you see a lot of change, it
means kids are either bumming
some of the money outside the hall
or they have dug into the last bit of
money they have lying around the
house to buy a ticket.

“One way the economy has ef-
fected us,” Sullivan continues, “is
that we have to be more careful
about oversaturating an area with
shows. If we start doing two or three
big shows a week in Nashville, for

(Continued on page 46)

MUSIC PUBLISHERS AFFECTED

Videocassette Synch
Licenses Becomea ?

By IS HOROWITZ

NEW YORK—Publishers whose
synchronization licenses restrict
videocassette rights may find the
proviso of doubtful security in view
of the variety of technical means
used to bring film and tape to the
home screen via pay television.

This warning is voiced by Al Ber-
man, managing director of the
Harry Fox Agency. The growth of
cable and pay television compels
greater care in the preparation of
synchronization pacts, he says, if
loopholes through which payment
for music use may be avoided are to
be plugged.

In the current issue of the NMPA
Bulletin Berman cautions that “it
matters little the means of convey-
ance to the paid television screen.”
This can be accomplished by ordi-
nary projection, reel-to-reel tape
transfer, or for “convenience” by
videocassette. Regardless of the
means, the consumer pays, but it is
not always sure that the publisher
will get his share, he says.

Complicated contract restrictions
may “do more harm than good,” ad-
vises Berman, and he feels it may be
more proper to license specific rights
and exclude all others, rather than

Print Music
Exports Up
To $5.2 Mil

NEW YORK—Exports of printed
music last year scored a whopping
83 percent increase over 1973 to a
new high of more than $5.2 million.

Imports also gained, according to
U.S. Dept. of Commerce figures, al-
though the climb was not as dra-
matic. Print music imports in 1974
tallied $1.1 million for a gain over
1973 of 32 percent.

Largest consumer of American
print last year was Canada at more
than $1.8 million, up some 44 per-
cent over 1973. The UK. was the
next largest importer at $1.7 million,
more than double its count of the
prior year. Australia was the largest
non-European importer-of U.S. mu-
sic print at just over $703,000, repre-
senting a gain of 111 percent. Sig-
nificant jumps were also recorded by
West Germany, the Netherlands
and France.

West Germany was the largest ex-
porter of print music to the U.S. last
year at about $438,000, an increase
of more than 88 percent over 1973.
The UK. was second at $296,000,
some 20 percent over the prior year.

Standard and educational music
comprise the bulk of the export and
import print trade reported by the
U.S. agency. Not included in the
tally are individual shipments val-
ued at less than $250.

No Account Too Small For Garbell Bros.

By JOHN SIPPEL

LOS ANGELES—Jim, 33, and
Lee, 35, Garbell run a successful
racking operation out of a less-than-
3,000 square-foot warehouse in sub-
urban Van Nuys here by working
with accounts that the industry gen-
erally feels are too small, expensive
and timetaking.

Garbell Record Rack Inc., estab-

lished by their father in the mid-six-
ties out of his garage, totals over
600,000 miles with 10 Econoline
three-quarter ton vans, serving ap-
proximately 1,000 accounts in the
Southern half of California and Ne-
vada and Western Arizona.

While rack executives compete
over huge leased departments in

giant discount chains, the Garbell
brothers just bought out the small
racked accounts from Tom Hei-
man’s Nehi Dist. here, leaving that
operation with the larger Gemco
and Texas accounts.

“I'd rather have the $100 per week
accounts,” Lee Garbell states. “They
may be more work. We've got small

account service down to a science.
My brother makes the promises and
I fulfill them. We must constantly be
out working accounts.”

And those 1,000 accounts repre-
sent primarily food store chains,
such as Ralph’s, Von’s, Safeway,
Thriftimart, Alpha Beta, Fazio’,

{Continued on page 10)

“trying to guess the next tech-
nological innovation.”
Nevertheless, the publisher faces a
dilemma in this burgeoning music
use area, Berman feels. His job is to
secure full exploitation of his copy-
rights, and in the case of new uses
the “challenge facing him is to come
up with effective ways to license.”

Steppenwolf
Faces Court

LOS ANGELES—John R.
Goadsby, better known as Goldie
McJohn, wants a better severance
deal from Steppenwolf Inc., Step-
penwolf Productions, John Kay and
Jerry Edmonton.

He’s asking superior court here to
grant him a judgment of not less
than $200,000 and a complete ac-
counting of Steppenwolf’s revenues
on which the court could better
judge what he has coming. Goadsby
alleges that the defendants made life
miserable for him as a “minor stock-
holder” with Steppenwolf, exclud-
ing him from management of the
group as an officer and director, os-
tracizing him and eventually termi-
nating him last February as a group
member. He charges the defendants
refused to pay him a fair amount for
his share of the act.

A Summer Test:
LP Trade-Ins
For New Albums

NEW YORK—Tumn in four used
albums, pay 99 cents and take your
pick of any frontline LP in the store.

That’s the deal, viewed as a sum-
mer sales experiment, being offered
to record buyers by the Titus Oaks
store in Brooklyn here.

advosgig ‘s.6l ‘82 anNnr

Used records have to pass a qual-

ity inspection before being accepted
by the store, which re-sells them at
$1.99 a single disk and $3.49 for
double-record sets.

While tossing in frontline units
may have added a touch of market-
ing uniqueness, Titus Oaks has oper-
ated as an “exchange” for some time
now. The store also sells a full line of
pop/rock goods, but at a discounted
price.

LPs carrying a suggested list of
$5.98 are offered at $3.88 and $6.98
list product goes for $4.79. Titles in
both list categories are part of the
summer program.

As a promotional boost to the ex-
change deal, the company is buying
radio spots locally.

Little David LPs
Into Mart Abroad

LOS ANGELES—Little David,
five-year-old label distributed by
Warner Bros., will debut in overseas
distribution by WB with the current
Kenny Rankin LP, “Silver Meorn-
ing.” Rankin will do a European
tour this year.

Little David, with Monte Kay as
president, has stayed with North
American distribution till now be-
cause its small roster specializes
mostly in comedians like Flip Wil-
son and George Carlin.
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TRAIN SOUNDS

LOS ANGELES—It was exactly
10 years ago that Lee Gillette volun-
tarily retired from his post as Capi-
tol’s top executive producer after 20
distinguished years with the label.

But Gillette became bored with
inactivity.

Today, from his spacious new
residence in the San Francisco sub-
urb of Hillsborough, where he’s a
neighbor of his friend Bing Crosby,
Gillette operates the KayGee label.
Itis devoted to the sounds of trains.

“I get no lip and no arguments
from artists, engineers in the booth
or big corporation bosses,” he says,
“My two partners A.-W. Klinke and
Howard Dennewitz are invariably
in accord with what I do. All three of
us are train buffs and have been for
40 years.”

The big item on KayGee is a disk
featuring the sound of the Denver &
Rio Grande Western’s renowned
Silverton train, which makes a daily
three-hour run through the San
Juan national forest in Colorado.

“It isn’t just the tourists who buy
the record,” says Gillette, who at
Capitol supervised virtually all the
singles and albums of Nat King
Cole, Tennessee Ernie Ford, Guy
Lombardo, Tex Ritter, Nelson
Riddle, Stan Kentan and numerous
other major stars of the 1945-65 era.
“There’s a market among the model
train nuts—like me—who work for
weeks constructing a tiny little rep-
lica of a train and use a record for
sound effects. Then there are many
who are not tourists nor are they

FLOCK OF BIG NAMES

L.A. Area Talent Budgets
Soar Above Those Of '74

LOS ANGELES—Talent budgets
have been stretched even farther this
year than last summer at the four
major tourist attraction facilities in
the Greater Los Angeles area, with
name music artists and acts part of
the big draw.

The Universal Amphitheater, a
separate part of the Universal Stu-
dios Tour, has booked one of its
strongest lineups since introducing
name acts a couple seasons ago. At
Knott’s Berry Farm in Buena Park,
the ghost town and amusement park
is relying heavily on big name talent
to bring in tourists. Nearby Disney-
land is cutting down somewhat on its
talent presentations to introduce a
new Bicentennial “America on Pa-
rade” spectacular, but still will have
dozens of top names. Magic Moun-
tain in Valencia also is presenting
top musical acts in its Showcase
Theater.

All three parks present the musi-
cal talent free, as part of the admis-
sion price. Universal Amphitheater,
since it operates independently from
the tour, sells tickets for the concerts,
all of them nighttime attractions.

Bookers at the parks use Bill-
board’s charts to pick out their tal-
ent.

Through the summer months,
Disneyland will spotlight its acts at
Tomorrowland stage and at the
Main Street Plaza Gardens.

Performing at the Magic King-
dom will be the Four Tops, the Main
Ingredient, the Rhodes Kids, Wilson
Pickett, Ray Stevens, the Hues Cor-
poration, the Miracles, Bo Donald-
son & the Heywoods, the Pointer

Sisters, plus the big bands of Neal
Hefti, Freddy Martin, Si Zentner,
Les Brown, Harry James, Woody
Herman, Lionel Hampton, Bob
Crosby, Count Basie and Stan
Kenton. Sonny Anderson does the
booking.

Summer shows at Magic Moun-
tain, booked by Gary Zahlen, in-
clude such acts as' Connie Van Dyke,
the Hagers, Tavares, Gary Burghoff,
Jim Nabors Show, Buck Owens and
the Buckaroos, the Dramatics, John
Davidson Show, Doc Severinson &
the Now Generation and Today’s
Children.

Bill Hollingshead, at Knott’s
Berry Farm, has set Johnny Rivers,
Mickey Finn, the Supremes, Johnny
Mann’s Stand Up and Cheer Show,
Frankie Avalon, the DeFranco
Family, Rick Nelson & the Stone
Canyon Band, Roger Miller, the
Lennon Sisters and the Lettermen.

Universal Amphitheater acts,
booked by Marc Bension, are Mac
Davis, Diana Ross, James Taylor,
Helen Reddy, Freddy Prinze, Jesse
Colin Young, Maria Muldaur, Paul
Williams, Judy Collins, Linda Ron-
stadt, Seals & Crofts, Three Dog
Night and Gladys Knight & the
Pips.

Meanwhile, these same facilities
are facing stiff competition from the
19,000-seat Forum in Inglewood, the
Pasadena Rose Bowl (which is intro-
ducing rock acts for the first time this
summer), Anaheim Stadium (site of
the recent Chicago-Beach Boys con-
cert which drew 50,000), and now
the Starlight Bowl in Burbank.

‘Retired’ Producer Lee Gillette
Runs His Own Railroad Label

model builders ... they simply are
queer for trains.”

Gillette’s most recent accom-
plishment is capturing the sound of
the San Francisco cable cars on tape.
“We recorded while riding as a pas-
senger, while driving in an open
Porsche alongside and at various lo-
cations when one of the cars clanged
by. But wind sound is a dreadful
bugaboo. It spoils miles of tape whis-
tling through the mikes. It took me a
while to learn how to block it off and
get a clean, realistic reproduction.”

Next on the KayGee calendar is
the Cumbres & Toltec Scenic Rail-
way, running from Chama, N.M. to
Antonito, Colo.

Railroad records are, of course,
not exclusive with KayGee. “We
have spirited competition,” says Gil-
lette. “But it isn’t like the rock field.”
He lists the Mobile Fidelity label in
Burbank, O. Winston Link Produc-
tions in Brooklyn and various LPs
on the larger Everest and Audiofi-
delity labels as particularly worthy
competitors.

“In Marshalltown, South Africa,”
Gillette laughs, “a firm known as
Soundpics sells its sounds of Beyer-
Garratt locomotives all over the
world.”

Country singer Merle Haggard,
Gillette avers, is one of the most
prominent model train buffs any-
where. “The man has spent $50,000
on his miniature gear at his Bak-
ersfield home,” says Gillette. “Ar-
ranger Billy May is another with a
fantastic setup. Hundreds of thou-
sands are hooked on the hobby.”

How does Gillette promote his
disks?

“We get poor results from ads in
train magazines,” he answers, “but
in time we learned to sell to hobby
stores, motel gift shops and by ad-
vertising our catalog in foreign pub-
lications. The day will come when
record stores will carry a supply.
Train fanatics are everywhere and

many don’t know that train sounds .

are available on records.”

KayGee uses a P.O. Box (3102) in
San Mateo, Calif., convenient from
its warehouse. Gillette’s wife Edyth
and son David frequently pitch in to
help with orders. Especially when
Gillette is too busy running his elec-
tric trains to tend to business.

Chappell Photo
SPECIAL OCCASION—Chappell Music president, Norman Weiser (second
from left), receives the Ben Gurion Award from Israel’s Amabassador to the
United Nations, Michael Comay, at a State of Israel dinner held in his honor at
the Essex House hotel, N.Y. Others in picture are (extreme left) Leonard
Feist, executive vice president, National Music Publishers Association, and
(extreme right) Salvatore Chiantia, president, MCA Music and National Music
Publishers Association.
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B'nai B'rith Photo
Achievements Honored—Holding a plaque presented to him by the Music and
Performing Arts Lodge of B'nai B'rith for creative achievements, Don Kirsh-
ner is joined during the Lodge’s 11th annual dinner dance in New York by
such notables as, left to right, William B. Williams, Toby Pieniek, Errol Gersh-
feld, Marty Olinick and Ken Rosenblum. Also honored, but unable to attend
the function, was Helen Reddy, who was cited for her humanitarian achieve-
ments.

|_Executive Turntable |

Jerry Thomas, until recently vice president of the international division of
Capitol Records, Los Angeles, has returned to his old post as boss of United
Artists Records’ international wing which he last held down in 1969. . .. Mi-
chael Papale and Fred Mancuso were appointed joint national directors of -
sales and promotion at Chrysalis Records. . . . Dale T. Tedesco named profes-
sional manager of Garrett Music Enterprises. . . . Charlie Haas moves into the
editorial director’s slot at Warner Bros. Records succeeding Pete Johnson, who
switched to WB a&r.

* * *

At CBS Records, Bud O’Shea appointed associate director, national pro-
motion, West Coast, Epic/CBS custom labels; Mike Shavelson named man-
ager, national album and FM promotion, Epic/CBS custom labels; Don
Miller promoted to the newly created post of regional promotion marketing
manager, southeast region, Epic/CBS custom; Susan Blend promoted to asso-
ciate director, press and information, East Coast, Epic/CBS custom; Jock
McLean appointed manager, artist services, Columbia Records; and Mary Jo
Johnson named associate director, sales services, Columbia Records.

* k%

Stan Meyers, formerly sales manager of London Records’ Midwest branch,
promoted to branch manager. Named as his assistant is Bob Stubenbrauch. . . .
Jack Zwaska named manager of the radio department of ASCAP, succeeding
Milton Grey, who has been named special assistant to director of broadcast
licensing Louis Weber. . . . At Polydor Inc., Jan Floyd named regional r&b pro-
motion manager, Chicago; Tom Mazzetta named promotion manager,
Miami; and Phil Checchia appointed promotion manager, Philadelphia/Pitts-

burgh. x x =

Ivan Patoe joins Ampex Corp. as national sales manager, consumer prod-
ucts, magnetic tape division. . .. Frederick Bones named Northeast regional
sales manager, broadcast equipment division, Philips Audio Video Systems

Corp, * * %

Casablanca Records adds three new regional promotion directors, includ-
ing Wynn Jackson in Atlanta, Marc Nathan, San Francisco, and Brian Inter-
land, Boston. Gabby Patterson becomes Eastern regional promotion manager
for the label, working out of Philadelphia. And Wendy Krause is in as field
promotion coordinator. . . . Norm Geodwin appointed national accounts man-
ager of Delmar Industries Inc., a newly-formed sound-alike tape marketer, in
Los Angeles. . . . Gary Haber resigned post as general manager of His Master’s
‘Wheels, the San Francisco recording studio. . . . Tom Parlett takes over as sales
manager of BASS in Oakland. .

* k%

Walter Paas named East Coast press coordinator and Debi Fleischer be-
comes tour press coordinator for United Artists Records. . . . Michael Lawring
joins QCA Records in Cincinnati as promotion boss of religious and gospel
product. . . . Shirley O’Hara Krims retained by the Burbank Studios as head of
publicity and public relations. . . . Ms. Rikki Moress is the new East Coast pro-
fessional rep of Jobette Music Co. ... Sandra Trim set as manager of East
Coast contemporary wing of Rogers & Cowan.

Longines-Wittnauer Sues

LOS ANGELES—Longines-Witt-
nauer has instigated a second suit
against Comedy Productions Inc.
(CPI), over alleged failure of that
firm to deliver a record/tape album
composed of performances from a
TV series. The mail-order album
sales firm charges they paid CPI a
$100,000 advance against royalties
Nov. 22, 1974, in return for which
they were to receive a 50-cut album
of performances from the Greg Gar-

rison show, “Music Country, USA,”
within 60 days.

Claiming the performances were
never delivered, Longines-Witt-
nauer seeks to retrieve the money in
superior court here, along with
$500,000 additional damages.
About six weeks ago, the same plain-
tiff sued CPI over a $100,000 ad-
vance paid for Ed Sullivan TV show
recorded performances they never
got.
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LOS ANGELES—The rumored
$8 million Paul McCartney Capi-
tol contract along with the latest
data about the label’s current fiscal
condition will be studied by attor-
neys Edith Newman and David
Darr, who represent chief litigant
Rocco Catena in a 1970 class
action against the locally-based
diskery. ]

Federal district judge William P.
Gray emphasized that only the two
attorneys may view the significant
papers. After studying the docu-
ments, the attorneys could make
further suggestions to the court re-
garding whether the multi-million
artist commitment is good finan-
cially for Capitol Records (Bill-
board, June 21).

Catena earlier asked the court to
investigate the deal, pointing out
that the hefty involvement with
McCartney outweighed Capitol’s
nine-month $3.3 million reported
earnings. Catena claims that such
an outlay for one Beatle and Bhas-
kar Menon’s reported desire to ink
the other three Beatles might cause
a total outlay of over $32 million.
Menon has denied the published
$8 million deal. Catena’s class ac-
tion, if won, could mean that Capi-
tol might have to lay out $18 mil-
lion to stockholders who took a
bath when they lost money selling
Capitol stock when it dropped
from approximately 50 to 10, the
plaintiff contends. Catena asserts
heis interested in protecting the as-
sets of Capitol if such a payoff is
necessary.

Attorneys To
Finances In Catena Compilaint

General News
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By JOHN SIPPEL

Catena’s contention that the re-
portedly huge McCartney deal en--
dangered Capitol’s ability to pay
off damages in the class action was
bolstered by an affidavit from
Charles H. Phipps, who served as a
top executive in Capitol’s inter-
national division from March 1969
to Feb. 1972 when he was pro-
moted to special assistant to
Menon, where he remained till
May 1972. Catena has maintained
through 13 court volumes that
British EMI Ltd. pulls the strings
at Capitol, specifically claiming
that EMI siphons off profits from
Capitol for itself. Phipps states that
“EMI very closely monitored and
controlled all of Capitol’s activi-
ties.” He said Menon “received im-
plicit orders from EMI executives
on each significant management
decision.”

Menon had a private telephone
in his office and residence so he’d
be able to confer with EMIin Lon-
don, easily. Phipps said that EMI
managing directors worldwide
stated John Read, Joseph Lock-
wood and J. G. Stanford pulled the
strings at Capitol.

Menon confided to Phipps that
he was worried about accounting
practices, low reserve levels, uncol-
lectable receivables from large
rack jobbers and large amounts of
obsolete inventory when he first
came to Capitol. Phipps stated
Menon was “upset, and, indeed,
angry” that Capitol had no re-
serves for record returns, which
Menon had been told were heavy

Capitol’s

from Capitol’s loading product.
Menon at the end of 1971, Phipps
said, stated that if Capitol made
the required writeoffs, its and
EMTI’s stock price would drop at a
precarious time when a takeover
threatened.

Phipps described an EMI hold-
ing company subsidiary, EMIAG,
used to switch funds inter-
nationally. Phipps said he was
present when EMI’s Swiss affiliate
chief discussed how EMIAG was
utilized to buy a yacht for pro-
ducer Micki Most. EMI Ltd. pur-
chased the yacht as part of Most’s
fee, but did not want to give the
yacht in England because of the
steep tax, so it was given to Most in
the Mediterranean to avoid the tax
payment.

Menon discussed with Phipps
the benefit of shifting profits out of
the U.S., where 50 percent corpo-
rate tax pared after-tax profits, to a
country with lower corporate rate
tax. They talked over having Capi-
tol pay heavier royalties to foreign
subsidiaries in countries with
lower tax rates to beef up EMI’s
world profits, Phipps said. “EML, if
motivated for whatever reason,”
Phipps stated, “could drain the as-
sets of one of its subsidiaries.”

Study of the McCartney agree-
ment is necessary, Phipps avers, to
assure that Capitol is only paying
its fair pro-rate share. Capitol
could be carrying a disproportion-
ate share of the advance, royalty,
advertising or bonus part of the
contract, Phipps opined.
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Gospel Folk Seek $3 Mil Hall Of Fame

NASHVILLE—The Gospel Mu-
sic Assn. (GMA) is launching a $3
million fund raising campaign with
a series of concerts across the coun-
try for a Gospel Music Hall of Fame
to be constructed here.

Brock Speer, former president of
GMA and chairman of the Hall of
Fame Benefit Concert Fund Raising
Committee, also announced the ac-
quisition of an option on a prime
tract of land on Music Row for the
construction site.

Five concerts are scheduled in St.
Louis; Calhoun, Ga.; Clanton, Ala.;
Pennsylvania and North Carolina,

with a goal of $20,000 to initiate the
fund raising campaign. Additional
concerts are being planned for Sep-
tember and October to coincide with
Gospel Music Month which is being
proclaimed by many state governors
and possibly through a measure now
pending in the U.S. Congress.
Speer said participating gospel
groups, their booking agents and lo-
cal promoters are donating their
time and efforts for these concerts,
and in many cases, the auditoriums
and other facilities are also being do-
nated. Adult tickets for the concerts
are priced at donations of $5 each

NN

NAVVN

Arista photo
Talking Jazz—Pianist Cecil Taylor, second from right, takes a break during a
live concert radio hroadcast at New York's Village Gate. Joining Taylor are,
from left to right, Hank Talbert, national director, r&b product, Arista Rec-
ords; Michael Cuscuna, U.S. label coordinator, Freedom Records; producer
Steve Backer and Les Davis, WRVR disk jockey. The concert, which also fea-
tured artists Andrew Hill and Roland Hanna, was jointly arranged by Arista,
WRVR and the Gate.

and a two-part ticket will be issued
so that the purchaser may keep one-
half as a tax-deductible gift to the
Gospel Music Hall of Fame. Chil-
dren under 12 will be admitted free.

The initial concerts will include
such talent as Bob Wills and the In-
spirationals, The Blackwood Bros.,
J.D. Sumner and the Stamps Quar-
tet, Wendy Bagwell and the Sun-
lighters, the LeFevres, the Speer
Family, the Florida Boys and the
Sammy Hall Singers.

Working with Speer on the Ben-
efit Fund Raising Committee are
J.D. Sumner, Emily Bradshaw,
Donna Hilley, Don Baldwin, Her-
man Harper, Don Butler and Ms.

Lou Hildreth. Other promoters who
would be interested in such promo-
tions in their area are asked to write
to the Gospel Music Assn., P.O. Box
1201, Nashville, Tenn. 37202.

DIAMOND
DISK DEMON

NEW YORK-In an impressive
display of sales, Neil Diamond’s last
two albums, “Serenade” and “Jona-
than Livingston Seagull” have be-
tween them totalled a reported 4.3
million units sold.

According to Columbia Execu-
tives, “Jonathan Livingston Sea-
gull” has sold more than 1.4 million
copies in the U.S. with an additional
million sales units coming in over-
seas markets. *“Serenade,” released
last October, is at the 1.2 million
units sold mark in the U.S. and has
passed the 700,000 unit plateau
overseas. Diamond’s ‘Seagull’ LP
was released in October, 1973.
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Financial

AMPEX CORP., Redwood City,
Calif., reported that earnings from
continuing operations declined in
the fourth quarter. A final net loss
was reported in the period, includ-
ing an extraordinary loss and a loss
from discontinued operations.

Earnings from continuing oper-
ations doubled on a year to year
basis despite the fourth quarter defi-
cit.

x Kk x

EMI’S just announced quarterly
report was made in conjunction with
its filing of a registration with the
SEC covering shares to be offered to
stockholders in lieu of cash divi-
dends. EMI usually reports only at
six-month periods, and in the future
will continue to follow that practice.

* * *

CAPITOL INDUSTRIES-EMI
INC, Los Angeles, expects “some
improvement” in the fourth quarter
after the company lost $577,000, or
18 cents a share, in continuing oper-
ations in the third quarter ended
March 31.

Off The Ticker

“Management attention contin-
ues to be focussed on Light cost con-
trols in all our businesses,” Bhaskar
Menon, president, said. “It is diffi-
cult to be more than cautiously opti-
mistic about the future until con-
sumer demand recovers to former
levels with a sustained improvement
in the national economy,” he said.

Menon said that April sales were
the highest for any month since last
December.

Capitol’s sales in the third quarter
were $23,572,000 compared to
$34,414,000 in the same quarter a
year ago. The $577,000 loss com-
pares to income from continuing op-
erations of $2,823,000, or 63 cents a
share, during the same quarter a
year ago.

The sales decline of $10,842,000,
or 31.5 percent in the quarter, and
the continuing pressure of cost in-
creases accounted for the loss, the
company said.

For nine months, sales were
$94,510,000 and income from con-
tinuing operations was $3,374,000,
or $1.01 a share, compared to sales

of $110,463,000 and income from

1975
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RAINBOW BAR-GRILL
OPEN FOR LUNCH
|F00an -ON
0I5 SUNSET BLYD.
ONTHE SUNSET STRIP

CRLLFOR RESERVATIONS
218-4132

57th Street at 7th Avenue

YOUR PRIVATE OFFICE
IS NOW READY.
IMMEDIATE OCCUPANCY
NO LEASE REQUIRED

Midtown'’s finestindividual  and 2 room
offices. Completely and distinctively
furnished.

Featuring unobstructed 28th floor views
of East & Hudson Rivers, Central Park.

Included in your rent: Exceptional
services, such as Receptionist, individuai-
ized phone answering services, Mail and
messenger service, Conference & projection
rooms, Copying machines, etc.

REASONABLY PRICED
888 Seventh Avenue
Phone 489-1950
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G Eﬂl & Compaﬂ}" IﬂC. COUNTER® High Low Close COUNTER* High Low Close
B : y I,
WEMIER WEW HORK, STICK EXCHAMEE INC. ABKCO Inc. 3 2% 2% 25
Gates Learjet 110 8% 7% 8% Schwartz Bros. 2% 1% 2%
GRT 71% 1% 1% Wallich’s
RUSS GALLAGHER Goody Sam 0 4% 3% 4% Music City 0 % % %
Integrity Ent. 0 Y% % % Kustom Elec. [} 2% 1% 2%
1900 Avenue of the Stars, Koss Corp. 7 6% 6 6% Orrox Corp. 43 1% 1% 1%
Los Angeles, California 90067 M. Josephson [} 6% 5% 6% Memorex 20 8% 8 8%

Telephone: (213) 556-3234

FOR INFORMATION REGARDING
ABOVE MARKET QUOTES
PLEASE CALL.

Main Office
55 Water Street
New York, N.Y. 10041

“The Bowery puts in
long hours to make it
more convenient for

*QOver-the-Counter prices shown are “‘bid"" (as opposed to ‘‘asked’"). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guide to the range within which these securities could have been sold or bought at the
time of compilation.
The above contributed to Billboard by Russ Gallagher of G. Tsai & Company, Inc., mem-
bers of the New York Stock Exchange and all principal stock exchanges.

| EarmingsReports

CERTRON CORP.

2nd gtr. to

April 30: 1975 al974
Sales $3,480,000 $4,556,000
Loss 135,000 b54,000
Extraordinary credit c45,000
Net loss 135,000 599,000
Per share loss b.02
Per share net loss b.03

Six-months

Sales $6,456,000 $8,438,000
Loss 507,000 b67,000
Extraordinary credit ¢54,000
Net loss 507,000 b121,000
Per shareloss b.02

Zappa Move
In U.K. Suit

LOS ANGELES—Frank Zappa
and DiscReet Records president
Herb Cohen have filed an appeal in
London seeking to reverse the recent
English court decision for the de-
fendants in Zappa’s suit against
Royal Albert Hall.

The concert hall cancelled a 1971

Pershare net loss

b.04

a—Restated. b-—Income. c—Tax-loss carry-for-

ward.

AMPEX CORP.
Year to
May 3: 1975 1974
Sales cont. oper. $244,900,000 $248,300,000
Net cont. oper. 9,800,000 4,100,000
Loss disc. oper. 3,800,000
Extraordinarycredit 4,300,000 1,300,000
Net income 10,300,000 5,400,000
Per share cont, oper. 90 .38
Per share income 55 .38
Per share net income 95 .50

Fourth-quarter

Sales cont. oper. 64,100,000 72,400,000
Net cont, oper. 100,000 1,800,000
Loss disc. oper. * 3,500,000 500,000
Extraordinary loss item 22,500,000
Net loss 5,900,000 <1,300,000
Per share cont. oper. 01 16
Per share loss cl7
Netloss cl7

a—Utilization of net operating loss carry-forward.
b—From tax-loss carry-forwards. c—Income.
INTERNATIONAL VIDEO CORP.

TUES

THURS

FRI

8:30
to
3:00

8:30
to
3:00

830 | 8:30
to to
5:30 | 5:30

The Bowery Savings Bank, 1\-/'Igmber FDIC

It pays to bank at the largest savings bank in America

THEBOWERY

Broadway at 47th Street

For information call Bill Kirschbaum, Mgr., at 953-8044.

Zappa date to perform his “200 Mo-
tels” suite live, on the grounds of ob-
scenity in some lyrics. Zappa sued
for breach of contract, pointing out
that he and Cohen offered to submit
all the lyrics in writing to the Albert
Hall and make any deletions re-
quested by the management.

The court found for the defense
on the grounds that Royal Albert
Hall’s contract gave them the right to
cancel a date if they had reasonable
and honest objections to the conduct
of a proposed performance poten-
tially damaging the Hall’s reputa-
tion. :

Frank Bull Dead

LOS ANGELES—Frank Bull, 78,
longtime DJ at KFWB here and a
jazz promoter for many years, died
in Palm Desert June 16. He leaves
his widow and two daughters.

13 weeks to

April 30: 1975 1974

Sales $6,411,000 $7,820,000

Net (loss) before credit  (569,000) 288,000

Per share (loss) (2D A1

Net income (loss) (569,000) 512,000

Per share (loss) (2D 19
TENNA CORP.

Qtr. to

April 30: 1975 1974 -

Sales $8,622,010 $8,882,589

Netloss 330,535 325,723

Certron Shows
$507,000 Loss

LOS ANGELES—Certron Corp.,
Anaheim, Calif.,, blank tape manu-
facturer, lost $507,000 in the six-
month period ended April 30.

The loss compares to earnings of
$121,000 in the same period a year
ago. Sales for the current half-year
were $6,456,000 compared to
$8,438,000 for the same period a
year ago.

In the second quarter, Certron lost
$135,000 on sales of $3,480,000,
compared to earnings of $99,000 on
sales of $4,556,000 for the same
quarter a year ago.
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LOS ANGELES-The veteran
Discount Records Center retail
chain is undergoing major renova-
tion. The southern half of the Cali-
fornia skein, which longtime retailer
Art Grobart sold to Sammy Ricklin
Enterprises almost four years ago, is

even changing its name to Hitsville

Records.

At the helm in making an almost
complete turnabout in concept is
youthful Jim Hilton, who has pared
the store total from a high of 10 to
seven. He wants to kéep the best of
the old and update the stores.

Three most reeent closings were
Wilshire Miracle Mile, once the bas-
tion of the Grobart chain; Holly-
wood Blvd. at Cahuenga, and Pasa-
dena. “Store locations are the key.
We are always looking. I want areas
where young and mid-adults con-

By JOHN SIPPEL

gregate. Today, the solid rock cus-
tomer is our backbone. Jazz is really
picking up,” Hilton says gleefully
from his background as a music ma-
jor at North Texas State, a school
that ““produced half of Stan
Kenton’s present band, for ex-
ample.”

The customer is more sophis-
ticated, no matter what his age. Even
the classical buff, who always found
a home in the Discount Record Cen-
ter stores, wants the new release im-
mediately. But Hilton admits that
KFAC-AM/FM are both failing to
play new releases. He feels the clas-

sic citadel here is going esoteric.

“If they don’t play new material, it
cuts down on our chances. I still hear
Antal Dorati’s ‘1812 Overture’ more
often than the new versions. If we

5xT & 8x10
Black & White
Glossy Photos

50 B& W—8x 10 GLOSSIES @ .25¢ — .14c for 1000

SEND FOR PRICE LIST AND SAMPLES!!!

OPPORTUNITY OF & DECADE

Obtain exclusive rights in your state for a revolutionary new concept
that is replacing costly, out-dated concerts! Demand for Country
Music and Rock Music is exploding. We have the way to fill this de-
mand on a mass basis through our new million dollar CIN-A-COUN-
TRY and CIN-A-ROCK. Both are geared for mass exhibition and each
can be played in several different locations every weekend in your
territory for 1-2 years. (Atlanta scored $52,500 in the 1st week.) Pro-
duction costs and big star names already paid for. Movie theatres,
colleges, organizations waiting for it. You book, collect box-office
and rebate % to us. If you seek major dollars from the entertainment
industry and have the right background, contact me now for the

full story.

Contact Bert Tenzer, Pres., Indie-Pix Releasing €ozp.
400 East 56th St., Dep’t 20, New York, N.Y. 10022 or call (212) 371-2480

don’t sell classics it weakens their lis-
tenership.”

Salesmen like Bill Metz, London,
and DG’s Jack Warfield keep Hilton
aware of the new classical releases.
“That’s the important thing in sell-
ing. Store personnel must build a
solid rapport. Just asking to help
isn’t enough. You have to follow
through with pertinent suggestions
when you get a lead from a cus-
tomer. Product knowledge is the first
thing I look for in a new employee.
It’s the key to a step up to manage-
ment. It’s upselling.”

Hilton wants the store manager to
run his store. “The plants up front
near the attractive register area in
the Studio City are the idea of man-
ager Jack Franklin. He had the idea
to remodel, using earthtones, the
browns and golds,” Hilton notes.
Franklin is a freak for mobiles and
putting posters on the ceiling. Mod-
ernistic metal sculpture and small
plants dot the area between browser
stands. Hilton wants Hitsville to
project warmth and hominess. He
wants the store physically to look
different. “Even our name, sug-
gested by Jack Lewerke from his old
operation, is different. Too many
people confused us before with Dis-
count Records Inc.”

Hilton, who spent time with var-
jed wholesale and retail enterprises

. like the now defunct American Rec-

ords chain here and NMC when it
had the now defunct White Front
departments and racking, works the
road constantly. “Not only do I be-
lievein visiting the two Fresno stores
and the Santa Barbara store once a
month, but I must get into as many
competing stores as possible. I don’t
fly. I drive, so I can stop anywhere
easily.”

Hitsville doesn’t sell discount pric-
ing. Near the door of a store, the
manager racks about 10 specials,
which hold for six weeks, seiling for
from $3.77 to $3.99, while catalog
store price is $4.98 for $6.98 LPs and
$4.25 for $5.98 albums, with tape at
$5.54.

Hilton is crusading for higher list
prices'in California. “Why can’t we
sell the superstars at least.at full list?
I think we should discount, with la-
bels’ help, deserving new acts like
Orleans. It would cause more people
to buy.”

Hilton strongly holds to putting
tape behind locked glass doors
(catalog) while the tape hits are be-
hind the counter. “My experience at
White Front, where tape was more
easily accessible, showed from time

 It's werth going downtown for.
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NEW NARAS officers of the Los Angeles chapter include (from left) Bernie

Fleischer, secretary; Bones Howe, president; Ruth White, first vice president;
Artie Wayne, second vice president, and Jay Lowy, treasurer.

to time that we’d pick up shoplifters
with $50 worth of tape in their shop-
ping bags. If somebody shows me
how to expose tape and keep pil-
ferage under 3 percent, I'll go.”

Cutouts at $1.98 usually are the
biggest inventory charnige over the
past year at Hitsville. “Cutouts must
be carefully selected. With seven
stores, I can buy from 70 to 100 of a
number. I have a special cutout step-
up rack, I also put cutouts by an art-
ist behind his divider card with our
regular stock. I buy my cutouts from
many sources. I find that in a mul-
tiple sale, usually one or more LPs is
a cutout.”

The most important in-store mer-
chandising is demonstration by a
sound system that’s the best the store
can afford, Hilton avers. He’s put
systems that run from $600 to $800
into each store. “The worst thing to
hear in a record/tape store is silence.
Selection of good in-store music is
another mark of a good store,” Hil-
ton observes.

Hitsville inventories are complete.
There are approximately 2,500 clas-

No Account Too Small

® Continued from page 3

Market Basket, May Fair, Hughes,
Stater Bros., Pantry and many
smaller chains. Garbell goes north:
only as far as Fresne and into Ne-
vada and Arizona where they border
California. Lee admits that they
once tried to open a Bay area
branch, but their type of operation
requires regular overseership, so
they have limited themselves geo-
graphically.

Hard work helps. But they value
ingenuity in creating pertinent pro-
grams. The promotional program
keeps them in 750 of the accounts on
a parttime basis. “We put special
programs into these stores on a regu-
lar basis. Right now we have a
Mickey Mouse Club program. We
supply the posters, special floor
racks and the merchandise. We even
help the account in preparing its ad-
vertising. We utilize seasons, holi-
days, just everything to create a sales
impetus. Every account sees our rep-
resentative at least fortnightly and
some more often, depending on the
movement. We have fixtures, for in-
stance, which rack anywhere from
100 to 600 pieces. Our biggest pro-
motion was a Halloween plan, which
we tied in with the candy depart-
ment of our account. We put a rack
of that now gold Disneyland LP,
“Sounds Of The Haunted House,”
right next to the gondola that holds
the candy. That year we did over
100,000 units on the LP. I guess we
are always among the best Disney-
land distributors. Approximately 135
to 20 percent of our volume is kiddie
records.”

That Halloween program was so
good that the brothers conceived a
self-merchandising kit to go with the
LP supply which could be shipped
nationwide.

Garbell serves 250 accounts full-
time with topline product and a vari-
ety of other recorded product and

sical titles. A special section is allo-
cated for opera. Managers work out
their own singles programs. He
works closely with Jim Street, his re-
tail coordinator, and Greg Thon-
craft, Record Service rack buyer, in
adding approximately 60 to 110 ti-
tles to an expansive pop-rock-soul
inventory every six weeks. New ti-
tles, of course, are added as the big-
gies are released.

Radio is the favorite ad media at
Hitsville. Spots are normally 60 sec-
onds and constructed with the help
of Jerry Talmadge, who handles the
house ad agency, Argo. Hilton fa-
vors five spots daily on Thursday,
Friday and Saturday. “I like three
mentions of the stores’ name in a
spot, but the heavy emphasis is on
the act, its music and, if possible, a
special discount to get them into the
store.”

Newspaper ads are good to draw
an older MOR and jazz buyer. He
recently did a co-op with RCA Blue-
bird on a jazz series of six LPs and
found many coupons coming in for

" Garhells . . .

even some accessories. “We stock
from 30 to 60 best-selling titles in
what we call our family centers. We
even sell some classics. Many of our
ethnic accounts want a mix of Mexi-
can music. Current hit LPs usually
go for $1 off list. In the past year, we
have introduced more cutout prod-
uct. We don’t buy huge overstocks
indiscriminately. We make a choice
of smaller lots which we feel we can
use. Our cutouts go for $1.99 for LPs
and $2.99 for tape.”

Tape, so far, is a negligible factor.
It’s less than 10 percent of their vol-
ume. Supermarts have had a pilfer-
age problem with tape. These mar- .
kets that use tape, sell it well and
have found pilferage isn’t as dan-
gerous as they seem, Lee Garbell
opines.

Jim Garbell feels they run a tight
operation. His warehouse proves it.
There’s little stock on the floor. He
won’t stick his neck out on an un-
proven LP which the manufacturer
thinks will be a hit. “Our return nor-
mally is under 3 percent. The only
time we go above that has been
when we took somebody’s hype. We
don’t really get a good feedback for
a whole month on new product, so
we can’t take a chance.”

“Because we keep accounts by
killing them with service, we have to
go to some extreme to keep profit-
able. I route my salesmen every
week. But the routeman is autono-
mous when he’s in the account. He
has the liberty in stocking the ac-
count,” Lee Garbell states.

Garbell must be doing a job in an
area where racking generally is shy-
ing away. They’ve supplied Safeway
seven years, Ralph’s three years and
Von’s two years. They’re the three
biggest supermart chains in this
area. And they hope to double their
warehouse space, when the right lo-
cation becomes available.
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MIAMI HIS HOME

24-Tracks Makes Producer
Szymczyk a Happy Fellow

By SARA LANE

MIAMI—“The more tracking the
better” claims Bill Szymczyk, an in-
dependent producer who is sitting at
the control board at Criteria Record-
ing Studios. He is putting the finish-
ing touches on the new Eagles al-
bum “One Of These Nights.”

Szymczyk maintains he needs a
studio equipped with 24-tracks for
the acts he records. “I like to record
things in stereo,” he explains, “and 1
don’t like to have to mix things down
which you usually have to do with
16-track. I also like a stereo back-
ground for vocals and if you double
them, that’s four tracks right there. I
put my drums on four tracks and he
may have nine microphones on him.
Listen,” he pauses and grins, “this is
my way of recording. Everyone has
his own preferences.” Szymczyk has
been working and living in Miami
for a year, moving here after a three
year stint in Colorado.

“It was getting boring out there—
there’s no ocean and lots of cold. At
that time, though, it was a good area
for me. I was escaping Los Angeles
and Colorado served as a sort of de-
compression area.

“The only trouble was that I was
going to Los Angeles, San Francisco
or New York just about every Mon-
day and coming home on Friday
and that got to be a real drag. So, in
the process of looking around the
country for a new location—I had
eliminated Los Angeles, San Fran-
cisco, Chicago and Detroit as places
I didn’t want to be, I came to Miami
and looked at the available studios
here.

“I got to know Mack Emerman
and he was kind enough to put
$100,000 in remodeling one of Cri-
teria’s studios for me and here [ am,”
he smiles.

That he remains to stay put this
time is evident. He recently boughta
new home in the south part of Dade
County.

“Pll move into our new house as
soon as I finish the J. Geils album
I'm working on,” he says.-On an-
swering a question as to whether or
not he would build a studio into his
new home, Szymczyk says emphat-
ically, “No way! I had those dreams
for awhile. But the more compli-
cated the technology becomes, the

We're Looking for

SALES REPRESENTATIVE

to call on established accounts within the college,
department store, retail chain and rack jobber field
for the midwest portion of the United States.

1974 commissions paid in this territory wili be verified at $33,000.
to independent representatives.

We would expect our full time representative to increase that
amount by at least 25% based on our greatly expanded exclusive
catalog and an upturn in the economy.

Minimum guaranteed income of $21,000. Extensive travel required
of a self-motivated, honest and thorough person.

Interviews will be conducted in New York City before July 15.
Very attractive fringe benefits avaitable to the right person.

We are a young company interested in our people and want our
representatives to be an important part of our overall organization.

Reply in strictest confidence to:

S.0.N. PRODUCTIONS, LTD./RECORD SALES

P.O. Box 1749, Falt River, Mass. 02722
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Ferguson, Rich,
Kenton In ‘War’
{f Big Bands

ATLANTIC CITY-Itll be the
blast of the big bands rather than the
traditional rock music that will mark
the July 4 celebration at this resort’s
Convention Hall.

Local promoter Irving Kilker is
bringing together the big band
sounds of Maynard Ferguson,
Buddy Rich and Stan Kenton for a
“Battle of the Big Bands.” In previ-
ous summers, the holiday weekend
always saw a rock and/or soul festi-
val promoted at the big hall on the
Boardwalk.

Don Phillips, local air personality,
will produce the “Battle” and tie it
all together as emcee. Ferguson will
kick off the blast at 9:30 p.m. fol-
lowed by Kenton, with Rich the last
to appear. It is believed to be the first
time that all three have played to-
gether under the same roof with
their complete bands.

more difficult and expensive it is to
build.”

In 1967, Szymczyk received an of-
fer to be a producer for ABC Rec-
ords and his first hit was with the
James Gang.

“I'm not producing them any-
more, but it’s really funny. Alan Bal-
zek who works for my company
(Pandora Productions) just finished
mixing their last album. Alan’s been
engineering for me for a couple of
years and now is starting to produce,
He’s also producing REO Speed-
wagon and I am the executive pro-
ducer.” :

Szymczyk states he will never
have his own label. “I tried that once
... had a label called Tumbleweed
Records and it was a disaster. 1
didn’t enjoy that trip much. It’s a lot
more fun being an independent and
working for various labels and acts.”

While he works primarily with
rock groups—the Eagles (Asylum), J.
Geils Band (Atlantic) and Michael
Stanely Band (Epic)—he feels he’d
like to get into a little more r&b.

“Toward the end of the summer
when I have some time off, 'm going
to scout around some of the Latin
and black bars in Miami with the in-
tention of putting together a band of
my own—a combination of black
and Latin musicians ... r&b funky
with eight or nine pieces, something
like the Ohio Players or Earth, Wind
and Fire.”

Casablanca photo
KUDOS FROM KISS—Promoter Steve Glantz, center, gets special merit cita-
tion from Casablanca group KISS after SRO data at Detroit’s Cobo Arena.
Presenting ‘‘Rocker-Fellow’’ award for promoter who helped them most dur-
ing year are, from left, Peter Criss, Gene Simmons, Paul Stanley, Ace Frehley.

Walls, Ceilings Dance To Lights

LOS ANGELES—Dick Haas,
sales manager of Cosmic Lights, Ad-
dison, IlL, says the company not only
manufactures computerized lighted
disco dance floors, but builds them
to be applied to walls and ceilings.

Jerry Marinello, Steve Lloyd and
Tim Lloyd, owners of Cosmic
Lights, also install a fogging device
with the floors. The device gives the
patrons the illusion of dancing on
lights surrounded by a thick maze of
fog.

“The fogging system, in addition
to giving off special effects, rises
waist high and cools the humidity on
the dance floor,” says Haas.

“It also removes cigarette smoke
from the room,” he adds.

Don Ludwick, manufacturer of
sound systems for discotheques,
work hand in hand with Cosmic
Lights.

When Cosmic Lights is contracted
to install its equipment, Ludwick is
there to sell the sound system. The
dance floor, depending on its size,

$90,000 Error

NEW YORK-Ed Chalpin of
PPX Enterprises says it cost him
$100,000 to obtain the return of Jimi
Hendrix material from Capitol Rec-
ords, rather than the $10,000 re-
ported in a story last week (Bill-
board, June 21). He also points out
that the sides were cut by Hendrix
without the permission of his man-
ager, while the performer was still a
member of the Jimi Hendrix Experi-
ence.

sells for $5,300-$30,000 with the en-
tire computerized system costing
$15,000-$40,000. The sound system.
retails for $4,500 up, depending on
the equipment desired.

Their handiwork can be viewed at
the Sheraton Oakbrook Motel, Oak-
brook, Ill.; Panama Red’s Cafe, La-
mont, IlL.; The Spirit of 76, Downers
Groove, Ill., and others in the sur-
rounding areas.

Widow Sues In
Croce Accident

LOS ANGELES—Ingrid Croce,
widow of Jim Croce, has filed suit in
federal district court here, seeking
$2.5 million damages from the fed-
eral government.

Mrs. Croce claims that the ace
ABC talent died in a plane crash
while departing Natchitoches, La.,
airport in a Beechcraft E195, be-
cause the Federal Aviation Admin-
istration did not show the 80-foot
tree 960 feet from the end of the run-
way with which the plane collided,
on its aerial map of the area.

Bellson At Clinics

PORTLAND, Ore.—Immediately
after he winds an appearance at a
jazz clinic at the Univ. of Northern
Ilinois in DeKalb, drummer Louie
Bellson will appear here at Mount
Hood College at yet another clinic
Aug. 11-12.

" John Kalocner phoo
HAPPY 20TH!—For the 20th anniversary of The BeeGees, RSO threw bash at
Rockefeller Center Promenade Cafe. From left are Barry Gibb, Lester Lanin
(background), Robin Gibb and Atlantic chairman Ahmet Ertegun.
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CHICAGO-The average sale of
2.4 records per purchase has
dropped to 12 records for every five
customers because of the economy,
reports Paul Freedman, owner of
Midwest Stereo Center, an inde-
pendent retailer in a neighborhood
shopping strip.

Changes in buying patterns have
necessitated dropping hardware
items for Midwest, except for special
ordering. Superscope and JVC com-
ponents, Electrophonic and Pana-
sonic compacts, and BSR turntables
have given way to small radios.

The money spent on hardware
previously had been shifted to in-
creasing record and tape selections
in a 13,000-album inventory, and

Goulet Gifts Land

RENO—Although he’s still pon-
dering a plan to launch his own
record label, singer Robert Goulet
took time to present the state of Ne-
vada a plot of land near Lake Tahoe
valued at $250,000. A spokesman for
the state said it would be used as a
public park.
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By ANNE DUSTON
1,000-tape choice of either 8-track
and cassette.

Freedman is running more sales
these days, about 10 days out of the
month, not so much for profit but to
generate a much needed cash flow
situation. “We are robbing Peter to
pay Paul,” he explains.

Even sales aren’t bringing in the
response they would have brought
last year, but business does pick up
and continues up for about two
weeks after the sale. The sales are
supported by co-op advertising in
the 45,000 circulation reader news-
paper and direct mail about twice a
year.

“Direct mail costs close to $200
but it creates better penetration be-
cause the recipients are former cus-
tomers. I keep away from radio ad-
vertising because the saturation
required would be too expensive.
For just one station with a particular
audience, 10 to 15 spots a week
would run almost $300.”

Tape sales over the last two years
have dropped by half, and hover
about 10 percent of record sales,
which Freedman attributes to the
economy. “Records are cheaper.”
Audio and record accessories have
remained a consistent money maker,
“if you choose the right products.”

The store discounts list prices for
normal business, with $6.98 records
costing $4.76, and $7.98 tapes at
$5.95. For sales, prices drop to $3.95
and $5.24. “It’s still a break-even
proposition when you consider over-
head,” he adds. He finds full-store
sales on regular merchandise gener-
ates the most traffic.

Seven years in the business and

previous experience as a controller/
accountant, as well as his position as
president of the local Chamber of
Commerce point up to Freedman
the biggest problem of small busi-
ness today—getting money. The
banks are not anxious to lend money
to the small retailer, he claims, and
his solution is to trade dollars
through his sales.

Freedman closed a second store
some time ago, and was not optimis-
tic about the survival of the present
one, but he says business picked up
slightly in May, and “I think we
have better than a 50/50 chance to
maintain it. As far as opening an-
other store, I think it’s better to have
a strong base with one than to floun-
der with two. This is not an oppor-
tune time to open another store.”

RCA'’s Pitch:

NEW YORK—“We've Got A
Heart Of Soul” is the theme for a
RCA summer merchandising cam-
paign backing label r&b product.

According to Ray Harris, r&b
product manager, the program in-
cludes four-color omnibus posters,
two-color in-store flyers, T-shirts,
print advertising and radio time
buys. Also included are promotional
contests for retail personnel and ra-
dio listeners.

With prizes being determined by
local sales branch managers, the re-
tailer contest “will reward store per-
sonnel for on-premises airplay of the
program’s LPs, prominent displays
of the same and wearing the RCA
tank top T-shirt.”

The radio contest calls for listen-

Design, Art, Type, Plates, Printing & Fabri-
cdting, S'working days for 1 or 2 color covers.
Copy & photo in Friday — delivery in NYC
thefollowing Friday. 7% working days for full
color covers. Only a moderate surcharge of
$175.000n 1 color covers, $200.00 on 2 color
and $400.00 for full color.

" Lee-Myles Associate’s Inc.
160 East 56th Street Dept. A4
WP NYC, NY 10022 Tel: 758-3232

Serving the graphic needs of the record industry for 20 years.

WE REALLY DON'T HAVE

TO ADVERTISE, BUT FOR

THOSE WHO DO NOT HAVE
OUR NEW ADDRESS:

SCORPIO MUSIC DISTRIBUTORS
2933 River Road
Croydon, Pa. 19020
Phone: 215-785-1541
Telex: 843366

THE LEADING DISTRIBUTOR
OF SURPLUS & CUTOUT LP’S
THOUSANDS OF TITLES—
ALWAYS THE LOWEST PRICES
SEND FOR

k\compLETE CATALOGUES//

RCA photo

DISCO ‘TYME'—The Tymes ‘‘get it on’’ at Leviticus disco in Manhattan where
RCA threw recent bash celebrating their smash tour of England. Gold Record
plaques for their No. 1 U.K. hit, “Ms. Grace,” also were presented to the quin-
tet. Guests included WBLS deejay Frankie Crocker, and music director Wanda
Ramos, Tymes' producer Bill Jackson, TK Records’ George and Gwen
McCrae, top ltalian singer Lucio Battisti, Guess Who manager Don Hunter
and RCA r&b director Tom Draper and aides Ray Harris, Chip Donelson.

ers to name their choice of “the
greatest black man in history” and
tell, in an essay of 50 words or more,
why. Albums and T-shirts will go to
local winners, and a week-long trip
to the Bahamas for two will go toa
national winner, to be selected by a

niasy La!

LOS ANGELES—Jim Stern, di-
rector of engineering for Fantasy
Records, chooses the CD-4 discrete
quad system over the Columbia-SQ
and Sansui-QS which are both ma-
trix systems.

“The difference between the sys-
tems are, the matrix goes from 4
channels to 2 channels on your rec-
ords. From the records to the speak-
ers, it goes from 2 channels back to 4
channels,” explains Stern.

“There are apparent problems
with that, so the matrix people came
up with some logic circuits which
supposedly compensate. In other
words,” he adds, “they make some-
thing a little louder in one channel
than it is in another channel, simu-
lating it.

“The CD-4 is continuous 4 chan-
nels; they never go to 2 channels. Be-
cause of that, a record can be played
on mono or stereo and it will sound
the same.

“If a record is played on a CD-4, it
will decode it into quad. It works on
the same basis as FM multiplex
stereo. Therefore, it’s a much more
realistic reproduction in quad of
whatis put down in a quad tape. The
disk is closer to the tape than the ma-
tnx.

“Although the matrix systems are
fairly good, they have certain techni-
cal drawbacks. The hardware manu-
facturers have not completely stand-
ardized yet, but they’re beginning to.

“Some of them have all three sys-
tems, and that’s ok. Others have two,
and still others just have one. It de-
pends on what they’ve got.

“If a person has a matrix decoding
system within his system, he can de-
code any of the matrix tapes. If he
has a quad CD-4, he can have quad
in CD-4.”

Stern says that he was originally
against the CD-4 because of its vari-
ous technical drawbacks. They must
be cut at half speed, therefore it
takes longer to cut a disk, and he
cannot listen to it as he cuts it, plus, it
must be cut on a CD-4 system.

“Another problem,” continues

&f
-4 Discrete System;
ineer Stern Tells Why

‘Got a Heart Of Soul’

team of black professional writers.

Product to be spotlighted in the
campaign includes LPs by such art-
ists as the Hues Corporation, the
Choice Four, the New Birth, LTG
Exchange, the Main Ingredient and
Buari.

upporting

Stern, “is the level. You can’t get as
much level on a CD-4, but they are
working on it. And I can’t get the
equipment yet to cut it myself. They
are also working on that.

“Within the next year or two, I ex-
pect to be able to cut our own rec-
ords.

“What it comes down to s this. All
technical things aside, as a listener at
home what I put on my tape and get
back in my home is all that I am con-
cerned about. I have found that most
quad buyers don’t know the differ-
ence in the systems.

“The CD-4 right now is much
more realistic for Fantasy, because it
is a truer representation at this point
of what is happening.

“The matrix system does a lot of
treating in order to try to make it
quad again.

“The CD-4 does not do that; it
doesn’t fool with those things, they
are already there.”

Fantasy is scheduled to release six
quad albums in September. They
are “Creedence Clearwater Gold”;
“Flying Start,” the Blackbyrds;
“Pieces Of Dreams,” Stanley Tur-
rentine; “Stories To Tell,” Flora Pu-
rim; “Children Of Lima,” Woody
Herman, and “Song Of The World,”
McCoy Tyner. '

Custom Fidelity
Creditors Meet

LOS ANGELES—Creditors of
Custom Fidelity Company here, a
leader for years in packaging special
custom LPs for radio station promo-
tion, held their first meeting last
week. A program will soon be sub-
mitted to bankruptcy judge Robert
Ordin, it’s understood.

The firm shows assets of $780,000
and cumulative debts of $822,000.
Of that amount, $51 1,000 1s secured
debt owed to six creditors, while
$311,000 is owed to 205 creditors.
Creditors are listed but individual
indebtedness is not reported.
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Set To Sit in On
Eighth Radio Forum

® Continued from page 1.
a personal basis with various highly
qualified executives from all aspects
of the radio and record industries.
The atmosphere will be informal.
The Forum js already gaining reg-
istrants from coast-to-coast and
Canada, with Australia, Brazil, Eng-
land and Mexico expected to be on
hand in considerable numbers. Most
of the advisory committee, which in-
cludes people such as Kevin O’Don-

ohue, general manager of radio
station 2SM in Sydney, Australia,
and Luiz Brunini, head of Radio
Globo in Brazil, will be deeply in-
volved throughout the Forum. To
register, send $185 per person to: In-
ternational Radio Programming Fo-
rum, Suite 1200, 9000 Sunset Bivd.,
Los Angeles, CA 90069. Early regis-
trants. are entitled to special dis-
counts on hotel accommodations at
the Fairmont.

Keystone Debuts Series
With 90-Second Features

CHICAGO — Keystone Broad-
casting System, now in its 35th year
of service to the radio industry, has
introduced a series of 90-second fea-
tures and commentaries from lead-
ing people such as Don Kirshner,
Roy Rogers and Dale Evans, Gene
Rayburn and Family Circle pub-
lisher Bob Young.

Nicholas Gordon, president of the
firm, says that each of 11 different
key figures have series. There are 65
different brief shows in each series.
The shows are on disk. Radio sta-
tions buy each series for use when

ing to Gordon—“a dollar a day per
episode.”

Keystone’s program service is un-
der the direction of Arch Robb, for-
merly director of special programs
for NBC-TV, who will operate out of
the New York office of Keystone.

Other figures in the series include
Art Linkletter, Lorne Greene and
Allan Ludden.

Keystone is also involved in sell-
ing tubes, tapes and promotional
items such as green stamps to radio
stations. The firm started in radio
years ago by selling the Lum ’n” Ab-
ner show to Miles Laboratories,

Radio-TV Prc

and as often as they like and prices
are tailored to fit any station, accord- Gordon says.
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Photo by Las Vegas News Bureau
FEELING GOOD-—Sig Sakowicz,
host of *‘Superstar Show’ on KLAS-
TV in Las Vegas, briefs RCA artist
Jose Feliciano, right, prior to the
Sunday 2 p.m. stint. Feliciano, then
appearing at the Riveria Hotel,
stopped by the show to promote his
“Feeling Good™" LPP.

‘Cuft & Duff Humor
Into Syndication

ATLANTA -Music Box Produc-
tions here, headed by Art Cuff, has
launched a weekly syndicated radio
program called “The Cuff & Duff
Show” featuring comedy in short
skit form between tunes. The show is
available in modules of an hour up
to four hours a week. Both rock and
Top 40 versions.are available. Zany
characters and features are enclosed
within the show.

gramming

Milner, Granger Rate High
Numbers In Just 4 Years

By SARA LANE

FORT LAUDERDALE, Fla.—
When WSHE became an FM rock
station in 1971, it roused the ire of
establishment-oriented Broward
County“and a lot of its sponsors left
the station that was soon to become a
trend-setter.

Nine years ago, Gene Milner
bought WSRF an AM station and
WSHE and the FM station was the
bane of his existence. The wall-to-
wall taped music wasn’t drawing an
income; yet Milner didn’t know a
formula to turn it into a money-
maker.

“I knew it was there for the future
when FM’s time came. I also knew
that Broward County didn’t seem to
realize it had a lot of youth to serve.
‘There wasn’t a radio station to serve
them; they listened to WQAM in
Miami,” explains Milner, a 38-year
veteran of radio in Philadelphia and
New York.

Four years ago, a bright young
man named Gary Granger (from
WQXI, Atlanta and WKRN, De-
troit) walked into Milner’s office
with some innovative ideas and new
concepts that he was sure would
make the FM station a success.

And, in the four years it has been
on the air with a progressive rock
format, WSHE has proved to be one
of the leaders of the pack in Dade
and Broward counties—an area with
some 34 radio stations.

“I think one of the reasons for our
success is our ownership and man-

agement policy,” says Granger. “We:
didn’t go through all those growth
periods that most rock stations do—
from free-form to some phase of un-
derground to something else, wind-
ing up where they are today. Our
format was established when we
went on the air.

“We’ve changed only in what
changes we've seen in the market,
mainly in music since we’re basically
a music station. Other reasons for
changes are buying habits of our au-
diences and this 1s followed closely
by certain things the audience wants
to hear at a particular time of year as
opposed to other times, and tracking
of the influx of people who come
here in the spring for Fort Lauder-
dale’s famous college scene.

“Our philosophy,” he continues,
“Is very simple. We're here to reflect
the moods and attitudes of our lis-
teners. We try to find what precipi-
tates these changes so we can reflect
them.”

Like other radio stations, WSHE
conducts surveys in record stores,
shopping centers, colleges and high
schools . . . conducting in-person in-
terviews. To date more than 30,000
interviews have taken place.

“We sit in record stores,” Granger
says, “and actually track what the
person is buying. Then we give him
the opportunity of living with his
purchase for seven to 10 days before
we get back to him with a new series

(Continued on page 15)

Vox Jox

LOS ANGELES—You can expect
a big fallout on account of the com-
ing NBC radio news network format
operation and it’s already taking ef-
fect. For instance, Ron Fraiser called
me from WRBC in Jackson, Miss.
The entire staff is going, going, gone.
Station is going to the news format
of NBC June 18 and displaced will
be program director Bob Marshall,
John Scott, Peter Christian, Ted
Hartley, and Bert Brown, and, of
course Fraiser who was doing thé
morning show. Ron’s home number
is 601-924-5181; he’s looking and
will pass the word along to the other
guys. Ron’s also experienced in pro-
gramming,

Another station going to NBC’s
news is WPOP in Hartford, accord-

" ing to general manager Al Pelle-

It's werth going downtown for.

By CLAUDE HALL

grino. This is a big loss to the record
industry as WPOP has usually been
agreeable to exposing new product.
Program director Dick Springfield is
supposedly staying with the station
and music director Ted Lambert will
become production manager. Leav-
ing are air personalities such as the
Greaseman, Bob Craig, Lee Gordon,
Neil Steel, and Rick O’Connor.
Similar fallouts have taken place at
WRC-AM in Washington, etc.

Going to get much worse before it
gets better. If you figure about 25
stations going all-news, then mul-
tiply that by five or six and program
directors will be on the street within
the next year. I should point out that
this is a conservative estimate. NBC
might get as many as 100 stations on
the service, some of which will likely
be automated operations at the
present time, so the syndication serv-
ices will also have some attrition.

* Kk %

J.J. Stone, morning man at KFH
in Wichita, called to nominate Mike
Murphy of KMBZ in Kansas City
for the air personality awards that
we’ll give out at the International
Radio Programming Forum Aug.
13-16 in San Francisco. Very little is
ever heard about Murphy, but he’s
one of the biggest air personalities in
that city. And that brings to mind:
Would somebody also get an air-
check of Aku in Hawaii and submit
it to David Moorhead, general man-
ager, KMET, 5828 Wilshire Blvd,,
Los Angeles, Calif. 900367 We want
to get airchecks of all of the big ones.

By the way, just to clear matters
up, I will be judging all syndicated
radio shows—both documentaries
and series—for the competition;
send 7-inch reels of product and all
available information to me at Bill-
board, Los Angeles.

Also, if you’re a disk jockey who

wasn’t nominated for the air person-
ality competition, you may still enter
by sending an aircheck with music
telescoped on 7-inch reel at 7' ips to
Moorhead at the address above; he
will then send it to one of the judges.

And I have to point out here that
if you haven’t registered yet for the
International Radio Programming
Forum, you should hurry. We only
have 150 low-cost rooms in the Fair-
mont Hotel for the Forum; they go
to the early birds; the rest of the
rooms cost considerably more. You
might be able to register at a nearby
Holiday Inn, but San Francisco

(Continued on page 18)

Cleveland's WNCR
To Schulke Format

CLEVELAND—WNCR, FM sta-
tion here, has switched to the so-
called Jim Schulke format produced
by Stereo Radio Productions, New
York. The beautiful music format is
now in more than 70 markets.
WNCR general manager William
Lauer points out that the Schulke
format is successful everywhere. The
station has featured various formats
over the years—rock included.

‘High Energy’ Bows
At Balty’s WLPL

BALTIMORE—WLPL, stereo op-
eration here programmed by Bill
Parris, has introduced a high energy
format; the station was previously a
progressive station.

The new presentation will feature
music flow with relateable air per-
sonality voices, Parris says. The sta-
tion has started a series of constant
air promotions. Parris says the new
format reflects a year of research.
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Florida’s WSHE Mines a Novel Format

® Continued from page 16

of questions. We feel that once a cus-
tomer has paid $5 or $6 for a record,
he’s definitely going to live with it
for awhile. He’s not going to take it
home and file it away. We catch him
at a time when everything is still
fresh in his mind and get his reac-
tion.”

The age demographics of WSHE
range from 15 to 28. Although rating
services break age groups down to
teens, 18 to 24, 25-34 Granger finds
they can make the cutoffs at 15 and
28.

Although there is no set formula
for putting new tunes on the air,
WSHE is carefully programmed and
doesn’t fall into the category of an
album rock station that plays a tre-
mendous amount of new product
each week.

“We play new product, but are
careful with what we play. We watch
and track carefully to be sure that
we're playing what the market indi-
cates. We've broken a lot of albums
here, but again we research it and
follow it carefully to see it's right.
One such album was Tomito’s first
one. We felt there was a market for
it. We tried it, and proved it was a vi-
able product. We actually created
the market and found in tracking it
in other cities; those who got behind
it definitely did establish Tomito.
That’s a rare example though; we're
not constantly breaking new prod-
uct.”

WSHE relies heavily on promo-

o tions, but not the usual type. Most
€ are designed for direct audience in-

volvement and participation. The

m first promotion was a contest for lis-
j teners to design a poster best repre-
@ senting the station. More than 800
« posters were received. Another was
15 to design a ticket to the “Dark Side
~ Of The Moon.” Again the response
o was overwhelming. For another pro-

motion the listeners were asked to

Z bring in a door and receive a Doors
= album.

Philly Stations In
Strong FM Overlap

. PHILADELPHIA—With ARB
ratings narrowing the -audience to-
tals between the city’s FM rock-ori-
ented stations, and the competition
for the commercial dollar getting
keener, stations here are beginning
to overlap each other in their pro-
gramming.

WIOQ-FM, which had been the
standard bearer for MOR, has aban-
doned the role in favor of the more
progressive music played by
WMMR and WYSP, two of the
leaders in the rating race. The play-
list has been radically changed to

45 rpm RECORDS
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“We had everything from doors of
Fort Lauderdale police cars—which
were returned, of course,” laughs
Granggér, “to phone booth doors. We
just did-a thing with Alice Cooper:
‘Send In Your Most Nightmarish
Nightmare.” The winner was 10-
year-old girl with a live tarantula
crawling over her face! It was really
amazing. We've never gone into giv-
ing aways sums of money; never
spent a dollar in outside promotions,
which is one of the reasons I con-
stantly get phone calls from people
at other radio stations.

“They always want to know how
we can possibly go against other sta-
tions which are giving away up-
wards of $50,000. We can do it sim-
ply because we've found that a large

- percentage of people have returned

to their radios and they’re enter-
tained by what we’re doing. Again,
the types of things we do are in-
volved with people.”

In June, after school lets out for
the summer, WSHE has another
promotion coming up, a modern day
version of the “Battle Of The
Bands,” only this will be a “Battle Of
The Cities”—Miami and Fort Lau-
derdale.

“Despite the proximity of Miami
and Lauderdale, there’s a tre-
mendous difference in their music
tastes. In Lauderdale we have less
than 10 percent ethnic influence. In
Miami, it’s far different. We have a
great many Spanish-speaking per-
sons listening to us and we try to re-
flect them. We're doing an eight-
hour live broadcast of the ‘Battle Of
The Cities’ over WSHE. So, you see,
there is a pattern to the type of pro-
motion we do.”

Management is the reason WSHE
is what it is, according to Milner.
Many of its policies differ from other
stations. One is an eight commercial
units per hour policy which has been
maintained since WSHE first went
on the air. Other stations trying this
format have met with failure be-

challenge WYSP’s pattern of 12
minutes of hard hits and 12 minutes
of soft hits going big with the young
adult (18-24) listener. WIOQ has
even taken hold of WYSP’s “Album
of the Night” idea.

While WMMR still continues to
lead in the progressive field and the
jocks are still able to select their own
records, recently-appointed pro-
gram director T. Morgan is opening
the way to break new releases and
staying on top of the record if it does
hit. Emphasis is also given to the sta-
tion’s radio concert series in which it
pioneered.

WCAU-FM, which has been
building its audience with half-old-
ies and half-future goldies, now
finds WPEN starting to crowd it.
With its FM simulcast, WPEN, pro-
grammed to the oldies, aims to skim
off some of the WCAU-FM listen-
ers—with additional aid from the
station’s $1,000-a-day listener give-
away promotion.

KQCR Airs XT-40

CEDAR RAPIDS, Iowa—KQCR,
a new FM here, has gone on the air
with the Drake Chenault “XT-40”
automated format. Station is owned
by Dale Cowle of KASI, Ames,
Iowa, and Mike Dulaney, formerly
with Schafer Electronics. Dulaney is
also general manager.

cause of poor management which
has forced increase of the units.

“The usual radio station limit'is 18
commercial minutes per hour for 25
units per hour,” Milner explains.
“Our license gives us the right to
have that many commercials. But
we've found our audience likes eight
units and that’s all they’ll hold still
for. What makes it so great is that the
audience will respond to commer-
cials because they don’t feel they’re
being over-commercialized.”

The concept devised by Granger
is what he calls a refinement of all
sorts of information and back-
ground garnered from his radio ex-
perience. His background is Top 40
and early underground.

- Recently Granger and Milner de-
veloped a firm called GM Consult-
ants with the idea of putting the
WSHE concept into other large mar-
kets. For over a year they have been
consulting with WLSR in Louisville
and are seeking other FM owners or
managers who have FM property,
but don’t know what to do with it.

“Of course, the FM station must
agree to use the entire concept. The
whole is the sum of its parts. The
wheel is made up of all its spokes
and the WSHE concept will not

work if one of those spokes is miss-
ing. Programming music, manage-
ment discipline and sales—those are
the key words to the operation.”

WSF photo
ire rouser: Gene Milner, owner of
WSHE, took a chance. . . and won.

Vox Jox

® Continued from page 16

doesn’t classify as a poor man’s
town. What I'm recommending is
that if you aren’t bringing your wife,
you might see who else is registering
and share a double room with some-
one. A list of registrants will be fea-
tured in this column from time to
time.

* * *

Diamond P, radio syndication
firm in Los Angeles, now has 81 ra-
dio stations across the nation featur-
ing its “Feel the Spirit” bicentennial
promotion and programming event.
The package includes everything
from posters to custom-tailored
songs, mini-documentaries or what-
ever, and a full-fledged documen-
tary. Call Harvey Balash at Dia-
mond P if you’d like more details.

* k%

Buddy Ray, host of the all-night
show on WWVA in Wheeling, W.
Va., has been asked to serve as em-
cee of the National Truck Roadeo
Awards event Aug. 23 in Indianap-
olis. The roadeo features 500 of the
best drivers in competition and is a
three-day convention. ... Ken Cur-
tis, to-avoid bad luck last Friday (the
13th) stayed in bed. But the bed hap-
pened to be in the display window of
a Vidalia, Ga., furniture store and he
did his WVOP radio show from the
scene, as did 2-6 p.m. personality
Rabick. Curtis, the program direc-
tor, does the 9 am.-2 p.m. show.

*x k%

Some of the latest registrants to
the International Radio Program-
ming Forum: Larry Vanderveen and
Chuck Southcott of Radio Arts, Bur-
bank; Bob Leckif of International
Performing Arts; Greg Thomas of
KLBJ in Austin, Tex.; Cov Skelton,
WIXY, Cleveland; James Arm-
strong of CHUM, Toronto; Ron
Dennington, WDHF, Chicago; Dick
Hyatt, WBPM, Kingston, N.Y_;
Stephen Boyling, Howe Advertising,
Toronto; Andy Bickel and Cullie
Tarleton, WBT, Charlotte, Ron
Moore, CFPI, Canada; plus, plus,
plus. Bud Stiker of WHFN in Syr-
acuse, N.Y , is also coming. Already,
nine Canadians have registered,
plus four or five college students.
Some of the military broadcasters
are now trying to get things cleared
to attend. Pat Whilly, now with the
Wm. B. Tanner Co. in Memphis, as-
sures me that the Tanner firm will be
there en masse and operating a suite.
So, things are looking good for the
Forum this year.

*x ok *

Jefferson Stone (not the one out of
Miami, he says) is out of KBBC in
Phoenix and looking for a new air
gig; 714-532-2613. ... Lisa Karling
is the new music director and week-
end personality at WQIV in New

York; she’d been on the air at
WCAS in Cambridge, Mass. ...
John Bodnar has joined WASH in
Washington to do afternoon drive;
he’d been morning man at WDBF in
Chicago.

*x kK

Jack Sullivan has joined WAME
in Charlotte, country music station,
to do the all night show; he’d been
with WESC in Greenville, S.C.; for-
mer all night man Bob Rymell
moved to the mid-day slot and mid-
day man Jim Howif moved into an
office job at the station as produc-
tion manager and creative copy di-
rector: ... Chet Rogers, afternoon
news personality at KJR in Seattle,
is leaving the station after two years
and looking for either a news and/or
disk jockey job; 206-937-5320. Has a
first phone. Says his job was elimi-
nated.

*x  x %

You can expect Bruce Johnson to
be making a heap of improvements
in the Sterling Recreation Organiza-
tion radio chain. . . . Dale Z. Dawson,
general manager of WLTH in Gary,
Ind., writes that a minister friend of
his does a black gospel program on
his station and on WYCA, an FM in
Hammond, and needs black gospel
record service to: “Your Gospel
Hour,” P.O. Box 203, Gary, Ind.
46402. 1 think that my old friend,
Bud Howell at Excello Records,
Nashville, would be glad to service
the show.

*x k%

Bobby Holliday, little brother to
Johnny Holliday, WWDC in Wash-
ington, is now at WGIG in Bruns-
wick, Ga. Says: “This is my first full-
time job in radio. I worked for
WOCN when I was in school and
also at WAXY in Fort Lauderdale,
Fla. My friend Lil Hogan and I were
hired together by Dave Foor of
WQAM to work here where he will

. take over within the week as pro-

gram director.” The lineup will have
Foor from sign-on at 5:45 a.m. to 10
a.m., Betsy Bean, music director Lee
Hogan 2-7 p.m., followed by Holli-
day until midnight. Alan Bishop is
the general manager. ... KSPN in
Aspen, Colo., is looking for a sales-
man and announcer. Talk to general
manager Dale (Dan) Tucker. Station
is located in Hotel Jerome.
S R

Don Browne, field investigator for
the Federal Commnications Com-
mission, and J. Robert Wood, pro-
gram director of CHUM in Toronto,
are the latest to register for the
eighth annual International Radio
Programming Forum,, Aug. 13-16,
Fairmont Hotel, San Francisco. In-
cidentally, Forum chairman George
Wilson and his advisory committee
are lining up speakers for the Fo-
rum; we’ll be announcing them in

stories from week-to-week. I'll bet a
fur-lined can of turtle soup that this
is one of the extremely few—if not
only—conventions in the world
where the audience is often as good
as the speakers on the platform. But
that’s a happy scene. Usually those
in the audience can get into shoul-
der-to-shoulder discussion with the
speakers because in each of the
workshops at least one-third of the
time is set aside especially for ques-
tions and answers and, often, de-
bate. I hope that all of you are plan-
ning to be in San Francisco this
year; as I've mentioned a thousand
times, there’s no one to educate us
but us.
* k%

Earle Bruce, one of the many guys
in this business who doesn’t know
anything but radio, has been named
chief engineer for the Sterling Rec-
reation Organization chain. He’ll
headquarter in Seattle at the local

(Continued on page 24)
BubblingUnderThe
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101-TOOQ LATE TO WORRY, TOO BLUE TO CRY,
Ronnie Milsap, RCA 10228

" 102--SOONER OR LATER, Impressions, Curtom

0103 (Warner Bros.)

103—OUR LAST SONG TOGETHER, Bo Donald-
son & The Heywoods, ABC 12108

104—YOLANDA, Bobby Bland, ABC 12105

105—SUPERSHIP, George Benson, CTI 25 (Mo-
town)

106—CHRISTIANA, Terry Jacks, Private Stock
450231

107—TOP OF THE WORLD (Make My Reserva-
tion), Canyon, Magna Glide 323 (London)

108—PLEASE TELL HIM THAT | SAID HELLO,
Debbi Campbell, Playboy 6037

109—CLASSIFIED, C.W. McCali, MGM 14801

110—IT'S ALL UP TO YOU, Jim Capaldi, Island
025

BubblingUnderThe

| _ToplPs_

201-RUSTY WEIR, Don't It Make You Wanna
Dance, 20th Century T 469

202-THE TRAMMPS, Golden Fleece, KC 33163
(Epic/Columbia)

203-THE BEAU BRUMMELS, Warner Bros. BS
2842

204—MARLENA SHAW, Who Is This Bitch, Any-
way?, Blue Note BN-LA397 (United Art-
ists)

205—ROBERT KLEIN, New Teeth, Epic PE 33535
(Columbia)

206—BATDORF & RODNEY, Life Is You, Arista
AL 4041

207-DISCOTECH #1, Motown M6-824 S1

208—SPARKS, Propaganda, [sland ILPS 9312

209—DAVID BROMBERG, Midnight On The
Water, Columbia PC 33397

210-WET WILUE, Dixie Rock, Capricorn CP
0149 (Warner Bros.)
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Playlist Top AddOns @

Sing

Playlist Prime Movers

les Radio Action

Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

MELISSA MANCHESTER—Midnight Blue (Arista)

OLIVIA NEWTON-JOHN—Please Mr. Please (MCA)
TONY ORLANDO & DAWN—Morning Beautiful (Elektra)

Based on station playlists through Thursday (6/19/75)

PRIME MOVERS-NATIONAL

VAN McCOY—Hustle (Avco)

PAUL McCARTNEY & WINGS—Listen To What The Man Said"(Capitol)
OLIVIA NEWTON-JOHN—Please Mr. Please (MCA)

BREAKOUTS-NATIONAL

BEE GEES-Jive Talkin' (Atlantic)
TONY ORLANDO & DAWN—Morning Beautiful (Elektra)
EAGLES—0One Of These Nights (Asylum)

D-Discateque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

OLIVIA NEWTON-JOHN—Please Mr. Please
(MCA)

BEE GEES-Jive Talkin’ (Atlantic)

GWEN McCRAE—Rockin' Chair (Cat)

* PRIME MOVERS:

(D) VAN McCOY—Hustle (Avco}
TEN C.C.—I'm Not In Love (Mercury)
PILOT-Magic (EMD)

BREAKOUTS:

EAGLES—0One Of These Nights (Asylum)
(D) BAZUKA-Dynomite (A&M)
BEE GEES-Jive Talkin' (Atlantic)

JUNE 28, 1975, BILLBOARD

KHJ—Los Angeles

© BEE GEES—-Jive Talkin' (Atlantic)

® OLIVIA NEWTON-JOHR—
Please (MCA)

D VAN McCOY—Hustle (Avco) 24-13

% MICHAEL MURPHEY-Wildfire (Epic)

10-4 )
K100 (KIQQ-FM)—Los Angeles

Please Mr.

® SEALS & CROFTS—I'll Play For You

(W.B.)

® GWEN McCRAE—Rockin’ Chair (Cat)
% JOE SIMON—Get Down, Get Down

(Spring) 21-11

% TEN C.C.—I'm Not In Love (Mercury)

28-24
KKD)—Los Angeles

o BACHMAN-TURRER  OVERDRIVE-

Hey You (Mercury)

o GLEN CAMPBELL—Rhinestone Cow-

boy (Capitol)
D* VAN McCOY—Hustle (Avco) 15-4

“* RAY STEVENS—Misty (Barnaby) 14-8

KFXM—San Bernardino

o AMBROSIA—Holding On To Yesterday

(20th Century)

® JAMES TAYLOR—How Sweet It Is

W.B)
D VAN McCOY=Hustle (Avco) 23-15
0+ BAZUKA—Dynomite (A&M) 26-21

KAFY—Bakersfield

© MELISSA
Blue (Arista)
[

D VAN McCOY—Hustle (Avco) 24-11

% TEN C.C.—I'm Not In Love (Mercury)

27-16
KCBQ—San Diego

MANCHESTER-Midnight

De VAN McCOY—Hustle (Avco)

o OLIVIA NEWTON-JOHN—Please Mr.

Please (MCA)
% PILOT-Magic (EMI) 21-5

v AVERAGE WHITE BAND—Cut The Cake

(Atlantic) 24-11
KENO-Las Vegas

o BEE GEES-Jive Talkin' (Atlantic)

o JUDD STRUNK—The Biggest Para-

keets In Town (Melodyland)

+ TEN C.C.—I'm Not In Love (Mercury)

31-19
D VAN McCOY—Hustle (Avco) 26-16

KBBC—Phoenix

KJR—Seattle

De BAZUKA—Dynomite (A&M)

®
* B7EE GEES—Jive Talkin’ (Atlantic) 39-
2

% EAGLES—0ne Of These Nights (Asy-
lum) 20-15
KRIZ—Phoenix
o PILOT—Magic (EMI)

[
* (7;RAND FUNK-Bad Time (Capitol) 15-

s QUEEN-Killer Queen (Efektra) 8-4
KQEO-Albuquerque

o EAGLES—0ne Of These Nights (Asy-
lum)

© WAR-Why Can't We Be Friends(U.A.)

s PAUL McCARTNEY & WINGS—Listen
ToWhat The Man.Said (Capitol) 21-10

% TEN C.C.—I'm Not In Love (Mercury)
20-12

Pacific Northwest Region

® TOP ADD ONS:

GWEN McCRAE—Rockin' Chair (Cat)

TONY ORLANDO & DAWN—Morning Beautiful
(Elektra)

JANIS IAN—At Seventeen (Columbia)

% PRIME MOVERS:

TEN C.C.—~I'm Not In Love (Mercury)

OLIVIA NEWTON-JOHN—Please Mr. Please
(MCA)

MELISSA  MANCHESTER—Midnight Blue
(Anista)

BREAKOUTS:

BEE GEES—jive Talkin' (Atlantic)

JAMES TAYLOR—How Sweet It Is (W.B.)
TONY ORLANDO & DAWN-—Morning Beautiful
(A&M)

KFRC—San Francisco
o GWEN McCRAE—Rockin’ Chair (Cat)
o NEIL SEOAKA-That's When The Mu-
sic Takes Me (Rocket)
v PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 18-10
D FRANKIE VALLI-Swearin' To God (Pri-
vate Stock) 15-8
KYA—San Francisco
De BAZUKA—Dynomite (A&M)
® JANIS IAN—At Seventeen (Columbia)
% OLIVIA NEWTON-JOHN—Piease Mr.
Please (MCA) 17-11
D+ FRANKIE VALLI-Swearin' To God (Pri-
vate Stock) 13-9
KIOI-FM—San Francisco
© HELEN REDDY—Bluebird (Capitol)
o TRINI LOPEZ-Something About You
Baby | Like (Private Stock)
%* BgE GEES—Jive Talkin' (Atlantic) HB-
1
s PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitof) 16-12
KSJO—San Jose

o BEE GEES—-Jive Talkin' (Atlantic)
[ ]

% TEN C.C.—I'm Not In Love (Mercury)
20-15
% OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) EX-19
KLIV-San Jose

e BEE GEES-Jive Talkin' (Atlantic)
® JAMES TAYLOR—How Sweet it Is

(W.B)
s ROGER WHITTAKER—Last Farewell
(RCA) 14-7
% EAGLES—-0ne Of These Nights (Asy-
lum) EX-18
KJOY—Stockton, Calif.
o GWEN McCRAE—Rockin' Chair (Cat)
® JANIS IAN-At Seventeen (Columbia)
D VAN McCOY—Hustle (Avco) 25-15
% MELISSA MANCHESTER-Midnight
Blue (Arista) 23-11
KNDE—~Sacramento
e ELVIN BISHOP-Sure Feels Good
(Capricorn)
o NEILSEDAKA—That's When the Music
Takes Me (Rocket)
D VAN McCOY—Hustle (Avco) 20-13
¥ TEN C.C.—I'm Not In Love (Mercury)
EX-23

o BEE GEES-Jive Talkin' (Atlantic)

o HAMILTON, JOE FRANK & REYN-
OLDS—Faliin’ In Love (Playboy)

4 OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) £X-23

s PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 16-10

KING—Seattle

© BACHMAN-TURNER  OVERDRIVE—
Hey You (Mercury)

® TONY ORLANDO & DAWN—Morning
Beautiful (Elektra)

% ROGER WHITTAKER—Last Farewell
(RCA) HB-17

s PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 18-7

KJRB—Spokane
De VAN McCOY—Hustle (Avco)
® JOE SIMON—Get Down, Get Down
(Spring)
* HUDSON BROTHERS—Rendezvous
(MCA) 22-14
* KISS—[ Wanna Rock & Roll All Night
(Casablanca) 15-9

KTAC—Tacoma
o MORR!S ALBERT—Feelings (RCA)
® RAY STEVENS—Misty (Barnaby)
Y MIKE POST—Rockford Files (MGM)
13-5
s JAMES TAYLOR—How Sweet It Is
(W.B.) 29-19

KGW—Portland
o JOE SIMON—Get Down, Get Down
(Spring)
o MIKE POST—Rockford Files (MGM)
+* BEE GEES—Jive Talkin' (Atlantic) 25-
16

% MELISSA  MANCHESTER-Midnight
Blue (Arista) £X-18

KiSN—Portland

® JANIS IAN—At Seventeen (Columbia)
o HUOSON BROS.—Rendezvous (MCA)
% TEN C.C.=I'm Not In Love (Mercury)

EX-19
v BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury) EX-23
KTLK—Denver

o TONY ORLANDO & DAWN—Morning
Beautiful (Elektra)

o CARPENTERS—Solitare (A&M)

%* J&Sﬂ COLTER-I'm Not Lisa (Capitol)

* EAGLES—One Of These Nights (Asy-
fum) 19-9

KIMN—Denver

o TONY ORLANOO & DAWN—Morning
Beautiful (Elektra)
® JANIS IAN—At Seventeen (Columbia)
v MELISSA  MANCHESTER-Midnight
Blue {Arista) 21-12
D FRANKIE VALLI—Swearin’ To God (Pri-
vate Stock) 30-20

KKAM—Puebio, Colo.

o BEE GEES-Jive Talkin' (Atlantic)

@ GWEN McCRAE—Rockin' Chair (Cat)

% EAGLES—One Of These Nights (Asy-
lum) 27-21

* WOAI;—Why Can't We Be Friends (U.A.)
10-

KYSN—Csolorado Springs v

o AMBROSIA—Holdin' On To Yesterday
(20th Century)

o TONY ORLANDO & DAWN—Morning
Beautiful (Elektra)

% ELTON JOHN—Someone Saved My
Life (MCA) 35-24

s OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) 19-9

KCPX—Salt Lake City

@ HAMILTON, JOE FRANK & REYN-
OLDS—Fallin’ In Love (Playboy)

® GWEN McCRAE—Rockin’ Chair (Cat)

+ TEN C.C.—I'm Not In Love (Mercury)

30-22
+* BEE GEES—-Jive Talkin' (Atlantic) 25-
17

KRSP—Salt Lake City

o HAMILTON, JOE FRANK & REYN.
OLDS—Fallin' In Love (Playboy)

© THREE DOG NIGHT-Til The World
Ends (ABC)

% TEN C.C.—I'm Not [n Love (Mercury)
25-19

Y SWEET—Ballroom Blitz (Capitof) 15-9

Southwest Region

® TOP ADD ONS;

BEE GEES—Jive Talkin' (Atlantic) \
AMAZING RHYTHM ACES—Third Rate Romance
(ABC)

BARRY MANILOW—Could It Be Magic (Arista)

* PRIME MOVERS:

TEN C.C.—I'm Not In Love (Mercury)

OLIYIA NEWTON-JOHN—Piease Mr. Please
(MCA)

PAUL McCARTMEY & WINGS—Listen To What
The Man Said (Capitof}

BREAKOUTS:

AMAZING RHYTHM ACES—Third Rate Romance
(ABCY

BARRY MANILOW—Could It Be Magic (Arista)
WAR-Why Can’t We be Friends (UA.)

KILT-Houston

o BEE GEES-Jive Talkin' (Atlantic)

® AMAZING RHYTHM ACES—Third Rate
Romance (ABC)

% TEN C.C.—I'm Not In Love (Mercury)
20-15

s OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) 15-6

KRBE-FM—Houston

© BARRY WHITE-I'll Do For You Any-

thing (20th Century)

® MELISSA  MANCHESTER-Midnight
Blue (Arista)

* TEN C.C.=I'm Not In Love (Mercury)
20-11

s OLIVIA NEWTON-JOHN—Piease Mr.
Please (MCA) 19-10

KLIF-Dallas
o SEALS & CROFTS—{'ll Play For You
B

(] JMiléIAN—AtSeventeen (Columbia)
D VAN McCOY—Hustle (Avco) 22-14
D FRANKIE VALLI-Swearin’ To God (Pri-

vate Stock) 24-19
KNUS-FM—Dallas

o TENC.C.—)'m Not In Love (Mercury)

o WAR-Why Can't We Be Friends (U.A.)

* RAY STEVENS—Misty (Barnaby) 30-

* GWEN McCRAE—Rockin' Chair (Cat)
29-19
KFJZ-Ft. Worth
o TEACH-IN-Ding A Dong (Phillips)
o TRAVIS-WAMMACK—Love Being Your
Fool (Capricorn)
% TEN C.C.—I'm Not In Love (Mercury)
31-18
s EAGLES—0ne Of These Nights (Asy-
fum) 33-22
KXOL—Ft. Worth
® BEE GEES-Jive Talkin' (Atlantic)
® JAMES TAYLOR—How Sweet It Is
W.B)
s PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 20-12
s OL{VIA NEWTON-JOHN—Please Mr.
Please (MCA) 21-13
KONO—San Antonio

® BARRY MANILOW—Could It Be Magic -

(Arista)

o EARTH, WIND & FIRE—That's The Way
Of The World (Columbia)

s PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 11-5

* FREDDY FENDER—Wasted Days And
Wasted Nights (ABC/Dot) 34-17

KELP—EI Paso

De HAROLD MELVIN-Bad Luck (Phila-
delphia International)
De FRANKIE VALLI-Swearin' To God (Pri-
vate Stock)
* W5M§—Why Can't We Be Friends (U.A.)

* MAJOR HARRIS—-Love Won't Let Me
Wait (Atlantic) 13-6
XEROK—E| Paso
° JAMBES TAYLOR-How Sweet It Is

o TONY ORLANDO & DAWN—Morning
Beautiful (Elektra)

% TEN C.C.—{'m Not In Love (Mercury)
14-7

% WAR—Why Can't We Be Friends (U.A.)
16-10

KAKC-Tulsa

WZUU-FM—Milwaukee

o GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddah)
De FRANKIE VALLI=Swearin' To God (Pri-
vate Stock)
* BgE GEES—Jive Talkin' (Atlantic) EX-
2
v VAN McCOY—Hustle (Avco) 27-21
KELI-Tulsa
o HUDSON BROTHERS-—Rendezvous
(MCA)
® TEACH-IN-Ding Dong (Phillips)
s EAGLES—0ne Of These Nights (Asy-
lum) 22-10
*S%ML;NG FACES—Tulsa (Free Town)
26-1
WKY—Oklahoma City

® TONY ORLANDO & DAWN-Morning
Beautiful (Elektra)

® STEPHEN STILLS~Turn Back The
Pages (Columbia)

s CHARLIE RICH-Every Time You
Touch Me (Epic) 19-14

* ELTON JOHN-Someone Saved My
Life (MCA) 13-8

WIFE-Indianapolis

© WAR-Why Can't We Be Friends (U.A.)

o SAMMY JOHNS—Rag Doll (GRC)

* GglEg McCRAE—Rockin' Chair (Cat)
17-1

* IEN C.C.=I'm Not In Love (Mercury)

WIRL—Peorla 1.

o OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)

® EAGLES—One Of These Nights (Asy-
lum)

% TEN C.C.—1'm Not In Love (Mercury)
17-10

s LINDA RONSTADT—When Will | Be
Loved (Capitof) 10-15

KOMA—Oklahoma City

® JAMES TAYLOR—How Sweet It Is

W.B.)

o TONY ORLANDO & DAWN-Morning
Beautiful (Elektra)

% OLIVIA NEWTON-JDHN—Please Mr.
Please (MCA) 24-19

% TEN C.C.=I'm Not In Love (Mercury)
HB-24

WTIX—New Orleans

® TENC.C.—I'm Not In Love (Mercury)
® GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddah)
s PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 20-9
* VAN McCOY—Hustie (Avco) 25-17
KEEL—Shreveport

o BARRY MANILOW—Could 1t Be Magic
(Arista)

® PAUL DAVIS—Keep Our Love Alive
(Bang)

s CHARLIE RICH-Every Time You
Touch Me (Epic) 32-26

* glgR—Why Can't We Be Friends (U.A.)

Midwest Region

® . TOP ADD ONS:

MELISSA  MANCHESTER-Midnight Blue
(Arista)
TEN C.C.—I'm Not In Love (Mercury)
OLIVIR  NEWTON-JOHN—Please Mr.
(MCA)

Please

* PRIME MOVERS:

OLIVIA  NEWTON-JOHN—Please Mr.
(MCA)
PAUL McCARTNEY & WINGS~Listen To What
The Man Said (Capitot)

(D) VAN McCOY—Hustle (Avco)

Please

BREAKOUTS:

EAGLES-One Of These Nights (Asylum)
OLIVIA NEWTON-JOHN—Please Mr. Please
(MCA)

GWEN McCRAE—Rockin' Chair (Cat)

WLS—Chicago
© PAUL McCARTNEY & WINGS—Listen
To What The Man Said (Capitol)
® OLIVIA NEWTON-JDHN—Please Mr.
Please (MCA)
% THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M) 20-7
“* PILOT—Magic (EMI) 5-2
WCFL—Chicago
De FRANKIE VALLI—Swearin' To God (Pri-
vate Stock)
® MELISSA  MANCHESTER-Midnight
Blue (Arista)
v THE CAPTAIN & TENNILLE —Love Will
Keep Us Together (A&M) 20-5
Y GLAOYS KNIGHT—The Way We Were/
Try To Remember (Buddah) 17-12
WOKY—Milwaukee
& TENC.C.—I'm Not In Love (Mercury)
o MELISSA MANCHESTER—Midnight
Blue (Arista)
% BOBBY VINTON-Wooden
(ABC) 27-15
% EAGLES-One Of These Nights (Asy-
lum) 29-23

Heart

o TONY ORLANDO & DAWN- Mornmg
Beautiful (Elektra)
o BEE GEES-Jive Talkin' (Atlantic)
D VAN McCOY—Hustle (Avco) 31-20
* %EgSI COLTER-'m Not Lisa (Capitol)
WDGY—Minneapolis
De VAN McCOY—Hustle (Avco)
o TENC.C.—I'm Not In Love (Mercury)
% JOE SIMON—Get Down, Get Down
(Spring) 15-8
% PAUL McCARTNEY & WINGS—Listen
ToWhatThe Man Said (Capitol) 18-9
KDWB—Minneapolis
o BEE GEES-Jive Talkin' (Atlantic)
o BARRY MANILOW—Could It Be Magic
(Arista)
* )E38§I COLTER-1'm Not Lisa (Capitol)
13-
% OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) 14-9
KOIL—-Omaha .

-o ROCK  CANDY—Remember
Days (Sugar Stack)

Those

[

% TEN C.C.—I'm Not In Love (Mercury)
26-16

s PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol)17-7

KIOA—0es Moines

® MILK & HONEY—Have A Nice Day

(Magic)

®
% DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 15-6
% OLIVIA NEWTOR-JOHN—Please Mr.
Please (MCA) 21-12
KKLS—Rapid City, S.D.
® AEROSMITH-Sweet Emotions (Co-
lumbia)
® GWEN McCRAE—Rockin' Chair (Cat)
% EAGLES—0One Of These Nights (Asy-
lum) 22-15
s PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 19-12
KQWB—Fargo, N.D.
De VAN McCOY—Hustle (Avco)

© BODONALOSON & THE HEYWOO00S- -

Our Last Song Together (ABC)
D HAROLD MELVIN-Bad Luck (Phila-
delphia International) 40-29
% OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) 19-5
KXOK=St. Louis
® EAGLES—One Of These Nights (Asy-
lum)
o TENC.C.—I'm Not in Love (Mercury)
* JZESSIIiCOLTER—I’m Not Lisa (Capitol)
2-1

* GWEN McCRAE—Rockin' Chair (Cat)

KSLQ-FM—St Louis
o BAZUKA-Dynomite (A&M)
® OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)
* GWEN McCRAE—Rockin' Chair (Cat)

* VAN McCOY—Hustle (Avco) 17-11
WHB—Kansas City

o RAY STEVENS—Misty (Barnaby)
e MELISSA MANCHESTER—Midnight
Blue (Arista) -
D+ VAN McCOY—Hustle (Avco) 26-13
s PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 20-8

(Continued on page 22)
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Playlist Top Add Ons @

Playlist Prime Movers *
Based on station playlists through Thursday (6/19/75)

Billboard Singles Radio Action

JUNE 28, 1975, BILLBOARD

® Continued from page 20

KEW|-Topeka

o JANIS IAN—At Seventeen (Columbia)

o ELVIN BISHOP-Sure Feels Good
(Capricorn)

% OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) 45-26

+* 0'JAYS—Give The People What They
Want (Philadelphia International) 17-
12

North Central Region

® TOP ADD ONS:

EAGLES—One Of These Nights (Asylum)
MELISSA MANCHESTER—Midnight Blue
(Arista)

GLEN CAMPBELL—Rhinestone Cowboy (Capi
tol)

% PRIME MOVERS:

VAN McCOY—Hustle (Avco)
BEE GEES—)ive Talkin' (Atlantic)
TEN C.C.—I'm Not In Love (Mercury)

BREAKOUTS:

BEE GEES—five Tatkin’ (Atlantic)

MELISSA MANCHESTER—Midnight Blue
(Anista)

GLEN CAMPBELL—Rhinestone Cowboy (Capi-
to)

CKLW-Detroit
De BAZUKA—Dynomite (A&M)
® EAGLES—One Of Those Nights (Asy-
lum)
D+ VAN McCOY—Hustle (Avco) 15-7
% THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 10-2
WGRD—Grand Rapids
[ ]
[ ]
% PILOT—Magic (EMI) 24-13
*TENSC.C.—I’m Not In Love (Mercury)
12-
1-96 (WZZM-FM)—Grand Rapids
o MELISSA  MANCHESTER—Midnight
Blue (Arista)
o BEE GEES—-Jive Talkin' (Atlantic)
% PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 18-7
* PILOT—Magic (EM1) 11-3
WTAC~Flint, Mich.
o DAVID BOWIE—Fame (RCA)
o SHARON PAGE—Hope That We Can Be
Together (Phitadelphia Internationat)
* AEROSMITH-Sweet Emotions (Co-
lumbia) 28-17
+* HOT CHOCOLATE—Disco Queen (Big
Tree) 30-16
WIXY—Cleveland
® MELISSA MANCHESTER—Midnight
Blue (Arista)
o GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol)
+* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 22-13
+ THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 8-1
WGCL—Cleveland

De FRANKIE VALLI-Swearin’ To God (Pri-
vate Stock)
o DWIGHT TWILLY BAND-I'm On Fire
(Shelter)
+* SEALS & CROFTS—I'tl Play For You
(W.B.) 24-18
% OLIVIN NEWTON-JOHN—Please Mr.
Please (MCA) 15-6
13-Q (WKTQ)—Pittsburgh
. o LINDR RONSTADT—When Will | Be
Loved {Capitol)
o BEACH BOYS—Barbara Ann (Capitol)
D+ VAN McCOY—Hustle (Avco) 16-8
+* TEN C.C.—I'm Not In Love (Mercury)

2718
KQV—Pittshurgh
o BEE GEES—Jive Talkin' (Atlantic)
o BLOOD, SWEAT & TEARS—Got To Get
You Into My Life (Columbia)
D VAN McCOY—Hustle (Avco) 14-5
% BEACH BOYS—Sail On Sailor (Re-
prise/Brother) 22-15
WKBW—Buffalo

o BODONALDSON & THEHEYWOODS—~
Our Last Song Together (ABC)-

° lI-IAG)LES—One 0f These Nights (Asy-
um

% LINDA RONSTADT—When Will | Be
Loved (Capitol) 17-8

* TEN C.C.=I'm Not In Love (Mer-
cury)11-4

WSAI-Cincinnati

o JOHNNY RIVERS—Help Me Rhonda
(Columbia)
De VAN McCOY—Hustle (Avco)
* gEE GEES—Jive Talkin' (Atlantic) 19-
% MELISSA MANCHESTER—Midnight
Blue (Arista) 15-6
WCOL—Columbus
o CHARLIE RICH-Every Time You
Touch Me (Epic)
o JAMES TAYLOR—How Sweet It Is

W.B.)

* BEE GEES—Jive Talkin' (Atlantic) 32-
19

+ EAGLES—~One Of These Nights (Asy-

lum) 34-25
WAKY—Louisville

% OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) 22-13
WSGN—Birmingham, Ala.

© JANIS IAN—At Seventeen (Columbia)
o HAMILTON, JOE FRANK & REYN-
OLDS-Fallin’ in Love (Playboy)
D+ VAN McCOY—Hustle (Avco) 24-10
% PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 19-8
WHHY—Montgomery, Ala.

WMAK—Nashville

WPGC—Washington

o BARRY MANILOW—Could It Be Magic
(Arista) )

o TONY ORLANDG & DAWN-Morning
Beautiful (Elektra)

+* EAGLES—One Of These Nights (Asy-
lum) 22-17

+ BEE GEES—Jive Talkin’ (Atlantic),27-

20
WLAC—Nashville

De MFSB—Sexy (Philadelphia Interna-

tional)
® JOAN BAEZ—Blue Sky (A&M)
% GWEN McCRAE—Rockin’ Chair (Cat)
21-13
K B;ZE GEES—Jive Talkin' (Atlantic) 25-
1 ) .
WTOB—Winston/Salem, N.C.

o TONY ORLANDO & DAWN-—Morning
Beautiful (Elektra)

o PILOT-Magic (EMI)

* MELISSA  MANCHESTER—Midnight
Blue (Arista) EX-4

% EAGLES—0One Of These Nights (Asy-
lum) 15-8

WLCY~St. Petershurg, Fla. -

o NEW BIRTH—Dream Merchant (Bud-
dah)

o TENC.C.—I'm Not In Love (Mercury)

+* JOE SIMON—Get Down, Get Down
(Spring) 16-12

% O0ZARK MOUNTAIN DAREDEVILS—
Jackie Blue (A&M) 17-13

WTUE—Dayton, Ohio

o TONY ORLANDO & DARWN-—Morning
Beautiful (Elektra)

® JAMES TAYLOR—How Sweet It Is

(W.B)
* GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddah) 40-23
D+ VAN McCOY—Hustle (Avco) 38-27
WBGN—Bowling Green, Ky.
o BARRY MANILOW—Could It Be Magic
(Arista)

®
+ BEE GEES -Jive Talkin' (Atlantic)9-1
 BARRY WHITE—I'll Do For You Any-
thing (20th Century) 13-8
WIET—Erie, Pa.
o GLEN CAMPBELL—Rhinestone Cow-
boy (Capitof)

°
D VAN McCOY—Hustle (Avco) 23-9
* MIKE POST—Rockford Files (MGM)
38-30

Southeast Region

® TOP ADD ONS:

TONY ORLANDO & DAWN—Morning Beautiful
(Elektra)

HAMILTON, JOE FRANK & REYNOLDS—Fallin’
In Love (Playboy)

MELISSA MANCHESTER-Midnight Blue
(Arista)

f % PRIME MOVERS:

(D) ¥AN McCOY—Hustle (Avco)
PAUL McCARTNEY & WINGS—Listen To What
The Man Said (Capitol)
OLIVIA NEWTON-JOHN—Please Mr. Please
(Mca)

BREAKOUTS:

BEE GEES—Jive Talkin' (Atlantic)

TONY ORLANDO & OAWN—Morning Beautiful
(Elektra)

HAMILTON, JOE FRANK & REYNOLDS-—Fallin’
In Love (Playboy)

WOXI—Atlanta
De BAZUKA-Dynomite (A&M)
® GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddah)
% GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol) 29-20
* IZIQY STEVENS—Misty (Barnaby) 30-

WFOM-—Atlanta

o HAMILTON, JOE FRANK & REYN-
OLDS—Faitin' In Love (Playboy)

o BAD COMPANY—Feel Like Makin'
Love (Swan Song)

 CARLY SIMON-Attitude Dancing
(Elektra) 23-12

% OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) 17-11

7-93 (WZGC-FM)—Atlanta

o GLADYS KNIGHT—The Way We Were/
Try Te Remember (Buddah)

o HELEN.REDDY—Bluebird (Capitol)

% OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) 12-7

* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 21-14

WBBQ—Augusta

o HAMILTON, JOE FRANK & REYN-
OLDS~Fallin’ In Love (Playboy)

o MELISSA MANCHESTER—Midnight
Blue (Arista)

+ BEE GEES—Jive Talkin' (Atlantic) 20-
11

o TONY ORLANDO & DAWN-Morning
Beautiful (Elektra)
o JAMES TAYLOR—How Sweet It Is

W.B)
* EAIIKIEZ POST—Rockford Files (MGM)
% OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) 34-20
WSGA—Savannah, Ga.

o BRECKER BROTHERS-Sneakin’ Up
Behind You (Arista)
Do GARY TOMS EMPIRE-Blow Your
Whistle (Pip)
* MAJOR HARRIS—Love Won't Let Me
Wait (Atfantic) 16-7
 THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 8-1
WQAM—Miami

o BAD COMPANY-Feel Like Makin'
Love (Swan Song)
o CHARLIE RICH—Every Time You
~ Touch Me (Epic)
D VAN McCOY—Hustle (Avco) 17-6
% BEE GEES—Jive Talkin' (Atlantic) 24-
14
WTMA—Charleston, S.C.

© BEE GEES-Jive Talkin' (Atlantic)
De BAZUKA-Dynomite (A&M)
* ROGER WHITTAKER—Last Farewell
(RCA) 28-20
* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 23-16
WKIX—Raleigh, N.C.

o HOT CHOCOLATE-Disco Queen (Big

Tree)

® RIGHTEOUS
Blood (Capitol)

* T%N7C.C.—I'm Not In Love (Mercury)
16- .

% GWEN McCRAE—Rockin’ Chair (Cat)
13

BROTHERS—Young

-2
WORD—Spartanburg, S.C.

o CHARLES BRIMMER—God Bless Our
Love (Buddah)
o JOE MASON-Woman (Buddah)
D VAN McCOY—Hustle (Avco) EX-12
D% BAZUKA—Dynomite (A&M) 11-2
WAYS—Charlotte, N.C.
o SEALS & CROFTS—I'll Play For You

WB)
o COMMODORES—Slippery When Wet
(Motown)
D FRANKIE VALLI-Swearin’ To God (Pri-
vate Stock) 20-13
+* ANGELO BOND—Reach For The Moon
(ABC) 19-12
WNOX—Knoxville
o BEN E. KING~Do It In The Name Of
Love (Atlantic)
o RINGO STARR—-Goodnight Vienna
(Apple)
Dx VAN McCOY—Hustle (Avco) 17-3
* 3BEE GEES—Jive Talkin' (Atlantic) EX-

WGOW—Chattanooga, Tenn.
o BEE GEES—Jive Talkin' (Atlantic)

*
% EAGLES—0One Of These Nights (Asy-

lum) EX-16
% OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) 18-3

KARY—Little Rock

o EAGLES—0ne Of These Nights (Asy-
fum)

® OLIVIA NEWTON-!OHN—Please Mr.
Please (MCA)

% MIKE POST~Rockford Files (MGM)
13-6

% PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 19-16

WHBQ—Memphis

o BEE GEES-Jive Talkin' (Atlantic)

o TONY ORLANDO & DAWN-—Morning
Beautiful (Elektra)

% MELISSA  MANCHESTER—Midnight
Blue (Arista) 10-1

* AMAZING RHYTHM ACES-Third Rate
Romance (ABC) 29-15

WMPS—Memphis
@ BARRY MANILOW—Could It Be Magic
(Arista)
o BRECKER BROTHERS—Sneakin' Up
Behind You (Arista)
+* PAUL McCARTNEY & WINGS—Listen
ToWhatThe Man Said (Capitol) 20-6
D% VAN McCOY—Hustle (Avco) 16-7

® OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)
o JOE SIMON-Get Down, Get Down
(Spring)
% ROGER WHITTAKER-Last Farewell
(RCA) 13-10
D% FRANKIE VALLI-Swearin' To God (Pri-
vate Stock) 27-11
WFUN-Miami

® NO NEW LIST

Y-100 (WHYI-FM)—Miami/Ft. Lauderdale

® MELISSA  MANCHESTER—Midnight
Blue (Arista)

o TENC.C.—1'm Not In Love (Mercury)

 THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 11-3

+ K.C. & SUNSHINE—Get Down Tonight
(T.K) 30-12

WQPD—Lakeland, Fla.

o TONY ORLANDO & DAWN—Morning
Beautiful (Elektra)

® BAD COMPANY—Feel Like Makin'
Love (Swan Song)

* EAGLES—0One Of These Nights (Asy-
lum) 20-8

% ROGER WHITTAKER—Last Farewell
(RCA) 26-17

WMF}—Daytona Beach, Fla.

@ MIKE POST—Rockford Files (MGM)

© JOAN BAEZ-Blue Sky (A&M)

% PAUL McCARTNEY & WINGS~Listen
ToWhat The Man Said (Capitol) 28-18

*TEN C.C.—I'm Not In Love (Mercury)
26-17

Mid- Atlantic Region

E e TOP ADD ONS:

DWIGHT TWILLY BAND~I'm On Fire (Shelter)
MELISSA MANCHESTER—Midnight Biue §
(Arista)

WAR-Why Can't We Be Friends (U.A)

% PRIME MOVERS:

PAUL McCARTNEY & WINGS—Listen To What
The Man Said (Capitol)

(D) FRANKIE VALLI-Swearin' To God (Private |
Stock) E
TER €.C.~I'm Not In Love {Mercury)

BREAKOUTS:

BAD COMPANY—Feel Like Makin' Love (Swan [§
Song) |
BARRY MANILOW-Could It Be Magic (Arista)
TONY ORLANDO & DAWN-—Morning Beautiful
{Elektra}

WFIL—Philadelphia
® MELISSA MANCHESTER—Midnight
Blue (Arista)
® WAR—Why Can'tWe Be Friends (U.A.)
D FRANKIE VALLI-Swearin’ To God (Pri-
vate Stock) 19-10
+ PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 22-16

WiBG—Philadelphia

o DWIGHT TWILLY BAND-I'm On Fire
(Shelter)
o BAD COMPANY—Feel Like Makin'
Love (Swan Song) .
* JZESS!J_COLTER-I’m Not Lisa (Capitol)
-1
D HAROLD MELVIN-Bad Luck (Phila-
delphia International) 21-16

WCAO—Baltimore

WRKO-Boston

De BAZUKA—Dynomite (A&M)
® OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)
+ AVERAGE WHITE BAND—Cut Thé Cake
(Atlantic) EX-13
* T§N4c.c._—|'m Not In Love (Mercury)
15-

© DWIGHT TWILLY BAND—I'm On Fire WBZ-FM—Boston

(Shelter)

® ELTON JOHN—-Someone Save My

Life (MCA)

% TEN C.C.—'m Not In Love (Mercury)
20-10

+* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 14-9

WGH—Newport News, Va.

o DWIGHT TWILLY BAND—I'm On Fire
(Shelter)
[ ]

* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 22-10

* JOE SIMON-Get Down, Get Down
(Spring) 15-5

WYRE—Annapolis, Md.

o BARRY MANILOW—Could 1t Be Magic
(Arista)

® ROCKIN' HORSE—Love Don't Let Me
Down (RCA)

+* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol} 15-10

+ THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 9-4

WLEE—Richmond, Va.
o BEE GEES-live Talkin' (Atlantic)

[ ]
% PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 21-11
D+ VAN McCOY—Hustle (Avco) 18-6

Northeast Region

#e ToP ADD ONS:

OLIVIA NEWYON-JOHN—Please Mr. Please
(MCAY
GLAOYS KNIGHT—The Way We Were/Try To i
Remember (Buddah)

W (D) BAZUKA—Dynomite (A&M)

§ * PRIME MOVERS:

PAUL McCARTNEY & WINGS—Listen To What
The Man Said (Capitol)

B (D) VAN McCOY—Hustle (Avco)
JESSI COLTER—I'm Not Lisa (Capitol)

BREAKQUTS:

EAGLES—One Of These Nights (Asylum)
TEN C.C.—I'm Not In Love (Mercury)}

GLEN CAMPBELL—Rhinestone Cowboy (Capi
tol)

WABC—New York City

® GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddah)

® PILOT-Magic (EMI)

* JE6$SI COLTER—I'm Not Lisa (Capitol)
26-13

% PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 31-12

WPIX-FM—New York City
® EAGLES—0ne Of These Nights (Asy-

lum)

o OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)

* PILOT-Magic (EMI) 19-12

+ PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 14-9

WBBF—Rochester, N.Y.

o THREE DOG NIGHT-Til The World
Ends (ABC)

o TONY ORLANDO & DAWN—Morning
Beautiful (Elektra)

D% FRANKIE VALLI—Swearin’ To God (Pri-

vate Stock) 18-12

% PAUL McCARTNEY & WINGS~Listen
ToWhat The Man Said (Capitol) 15-8

o BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury)

o BAD COMPANY—Feel Like Makin'
Love (Swan Song)

% MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 20-9

* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 18-7

o OLIVIA NEWTON-JOHN-Please Mr.
Please (MCA)

[

* JESSI COLTER—I'm Not Lisa (Capitol)
26-18

*TENSC.C.-I'm Not In Love (Mercury)
18-

WVBF-FM—Framingham, Mass.

® TENC.C.—1'm Not In Love (Mercury)
® GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddah)
D+ VAN McCOY—Hustle (Avco) 25-11
* DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 15-5

WPRO—Providence

. ® JAMES TAYLOR—How Sweet It Is

(W.B.)

® ELTON JOHN-Someone Saved My
Life (MCA)

* JESSI COLTER-I'm Not Lisa (Capitol)
13-7

% EAGLES—0One Of These Nights (Asy-
lum) 23-15

WORC—Worcester, Mass.

De BIMBO JETS—E| Bimbo (Scepter)
o TONY ORLANDO & DAWN—Morning
Beautiful (Elektra)
D% VAN McCOY—Hustle (Avco) 21-6
* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 22-5

WDRC—Hartford
o TENC.C.—I'm Not in Love (Mercury)
o TAVARES—Remember What 1Told You
(Capitol)
* THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 13-9
D VAN McCOY—Hustle (Avco) 11-3

WPOP—Hartford

o GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol)

o BOBBY VINTON-Wooden
(ABC)

% THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 14-8

+ PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 16-10

Heart

WTRY—Albany

e BEE GEES-Jive Talkin' (Atlantic)

® RINGO STARR—-Goodnight Vienna
(Apple) _

+* EAGLES—One Of These Nights (Asy-
lum) 30-20

* MI(:3HAEL MURPHEY —Wildfire (Epic)
11-

WPTR—Albany

® HOT CHOCOLATE—Disco Queen (Big
Tree)

® GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol)

% CARLY SIMON—Attitude Dancing
(Elektra) 26-19

* EAGLES—0ne Of These Nights (Asy-
lum) HB-22

¢Copyright 1975 Biliboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means, electronic,
mechanical, photocopying, record-
ing, or otherwise, without the prior

written permission of the publisher.
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A 90 MINUTE WEEKLY

AUDIO THEATER FREE
TO YOUR RADIO STATION

PRESENTS:

LED ZEPPELIN

JETHRO TULL

ALICE COOPER

HARRY NILSSON

CHICAGO

LEO SAYER

ROD STEWART/FACES

DAVE MASON

LOGGINS & MESSINA

JOE COCKER

BILLY PRESTON

ALLMAN BROTHERS BAND

Sponsored by

TOYOTA

Motor Sales of America

For Sound Communication Inc.
Information 7 6671 Sunset Blvd., Suite 1514
Contact \ Los Angeles, Calif. 90028

(213) 462+ 3351



Billbaard SPECIAL SURYEY for Weak Ending 6./28,75

{Published Every Two Weeks)

Billboard

= Jazz LPs

2E
2 gg 85| TME
Ex |Og | ®5 Artist, Label & Number (Distributing Label)
1 1117 MISTER MAGIC
Grover Washington Jr., Kudu KU 20 S1 (Motown)
2| 5|12 STEPPING INTO TOMORROW
Donald Byrd, Blue Note BN-LA368-G (United Artists)
3(10) 3 TALE SPINNIN'
Weather Report, Columbia PC 33417
4| 4 (27 SUN GODDESS
Ramsey Lewis, Columbia KC 33194 |
5| 2 (10 | ™o E
Bob James, CTI 6057 S1 (Motown) F
6| 6 (10 CHASE AWAY THE CLOUDS .
Chuck Mangione, A&M SP 4518 ]
71 3|12 EXPANSIONS |
Lonnie Liston Smith & The Cosmic Echoes, Flying Dutchman BDL1- |
0934 (RCA) |
8! 8|10 IN THE POCKET 1
Stanley Turrentine, Fantasy F 9478 :
9| 7| 8 | DISCOTHEQUE '
Herbie Mann, Atlantic SD 1670
| ]
16| 20 | 32 BAD BENSON
George Benson, CTI 6045 S1 (Motown)
11| 14 |12 WHO IS THIS BITCH, ANYWAY?
Martena Shaw, Blue Note BN-LA397-G (United Artists)
1217 |12 NO MYSTERY
Return To Forever Featuring Chick Corea, Polydor PD 6512
13113 (10 POLAR AC
Freddie Hubbard, CTI 6056 S1 (Motown)
14123 ( 8 THE AURA WILL PREVAIL
George Duke, BASF/MPS MC 25613
15|12 |29 FLYING START
Blackbyrds, Fantasy F-9472
16| 15 |34 SOUTHERN COMFORT
Crusaders, ABC/Blue Thumb BTSY-9002-2
17| 19 | 36 PIECES OF DREAMS
Stanley Turrentine, Fantasy F-9465
18| 9 |12 TOM CAT
Tom Scott & L.A. Express, Ode SP 77028 (A&M)
19|11 (10 FEEL LIKE MAKIN' LOVE
Roberta Flack, Atlantic SD 18131
20| 16 |12 | NEED SOME MONEY
Eddie Harris, Atlantic SD 1669
21125 | 3 THE BRECKER BROTHERS
Arista AL 4037
2130 | 3 NATIVE DANCER
Wayne Shorter, Columbia PC 33418
23|18 |10 SURVIVAL OF THE AITTEST
The Headhunters, Arista AL 4038
24 24 | 56 BODY HEAT
Quincy Jones, A&M SP 3617
(27| 3 GOODBYE
Gene Ammons, Prestige 10093 (Fantasy)
26]21 |21 MIDNIGHT BAND: THE FIRST MINUTE OF A NEW DAY
Gil Scott-Heron & Brian Jackson, Arista A 4030
2728 | 8 CANYON LADY
Joe Henderson, Milestone 9057 (Fantasy)
2822 |12 SILVER 'N BRASS
Horace Silver, Blue Note BN-LA406-G (United Artists)
29|32 | 6 ATLANTIS
McCoy Tyner, Milestone 5500 (Fantasy)
30 m ANOTHER BEGINNING
Les McCann, Atlantic SD 1666
3133 | 3 NEVER CAN SAY GOODBYE
Sonny Stitt, Cadet CA 60040 (Chess/Janus)
32 m BASIE JAM
Count Basie & His Orchestra, Pablo 2310.718 (RCA)
33|40 | 3 INTUITION
| Bill Evans, Fantasy F 9475
34|35 | 6 CONSCIOUSNESS
Pat Martino, Muse 5039
35(36 | 3 DIZZY GILLESPE'S BIG 4
Pablo 2310 719 (RCA)
36} 37 | 3 CHILDREN OF LIMA
Woody Herman & The Thundering Herd with The Houston Symphony
Orchestra, Fantasy F 9477
37[38 | 6 PORTRAITS OF DUKE ELLINGTON
| Joe Pass, Pablo 2310 716 (RCA)
38 m SHABAZZ
Bitly Cobham, Atlantic SD 18139
39|39 3 TANGERINE
Oexter Gordon, Prestige 10091 (Fantasy)
4 A TEAR TO SMILE
m Roy Ayers Ubiguity, Polydor PD 6046

© Copyright 1975, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

Jazz

Herman Still
King Of Road

MILWAUKEE—Woody Herman
and his Young Herd moved back-
ward in time two weeks ago to do the
riverboat shuffle on the Hudson
River, performing on the S. S. Duch-
ess to a capacity audience. Fourteen
one-night stands followed in the
Middlewest. But Herman’s happy.

“On the Fourth of July,” he says.
I'll be back in my home town of Mil-
waukee for two nights at the Sum-
merfest, and then we swing into New
York again for the Newport Jazz
Festival. We will wind up July with
four days at Disneyland in Southern
California.”

Herman’s tenor soloist, Frank Ti-
beri, and Alan Zavod’s synthesizer
are the most spectacular features of
the current Herd. After 38 years as a
bandleader, Woody retains his title
of King of the Road.

Robin Hood Dell
In Philly Books
The Jazz Greats

PHILADELPHIA—Big band and
Jazz greats will blend with ethnic en-
tertainment for the outdoor concert
series at the city’s Robin Hood Dell
in August.

The city-sponsored pop fare fol-
lows the classical concert season of
the Philadelphia Orchestra ending
in July. The popular and ethnic
shows will be given on Monday,
Wednesday and Friday evenings
with a $1 admission tag and with
only a limited number of seats re-
served down front going at $5.

Series gets under way Aug. 4 with
Count Basie and Sarah Vaughan. A
Scottish Festival features Rufus

Harley, jazz bagpipe, on Aug. 8. The -

jazz units of Jimmy Smith, Shirley
Scott and Jack McDuff come in
Aug. 11 followed by Maynard Fer-
guson and George Benson, Aug. 18;
Benny Goodman Sextet and Erroll
Gamner, Aug. 25; a Gospelrama with
a dozen gospel and spiritual singing
groups, Aug. 27; and winding up
with Lionel Hampton Aug. 29.

MR. MAGIC’S TURNAROUND

From Disk Salesman
To a Chart-Hogger

By DAVE DEXTER JR.

LOS ANGELES—Just a few years
ago, Grover Washington Jr. toiled as
a clerk at a Sears, Roebuck & Co.,
store in Philadelphia. His job was
selling records.

Washington’s still selling records
today, but from a vastly different
position. His fourth Kudu LP—dis-
tributed by Motown—is “Mister
Magic” and it swiftly made the
crossover into the pop charts. The
magical LP will be one of 1975 big-
gest sellers among jazz entries. It’s
still alone at the top this week.

The Buffalo-born Sagittarian,
now 31, has mastered the entire
saxophone family from soprano
down to the booming baritone, and
he’s proficient as a Fender bass
player as well.

Last week, he was luxuriating in a
new house he and his family have
purchased in the Germantown sec-
tion of Philadelphia. On the tele-
phone, he was breathless, gasping
for air, as he took five from his mov-
ing chores to discuss his tasting of
the sweet ambrosia of success on rec-
ords.

A musician since he was 10—his
father also was a professional—
Washington dislikes the word jazz.
Like Duke Ellington and many an-
other virtuoso before him, he says
“it’s all music—either good or bad.”

He is generous in praising his el-
ders for inspiration. Rahsaan Ro-
land Kirk, Gene “Jug” Ammons,
John Coltrane, Johnny Hodges, Bird
Parker, Oliver Nelson—something of
each rubbed off on Grover when he
was scuffling.

Washington worked as a musician
during his two-year army stint at
Fort Dix, N.J. 1965-67, and it was in
that period that he met his wife
Christine. They have a son, Grover
Washington III.

“Little Grover came while I was
peddling records at Sears in Phila-
delphia,” Washington recalls.
“From that job I worked as a secu-
rity officer at a supermarket and
then I putin a couple of years with.a

Radical Changes In Acts
Shake Newport Jazz Fest

NEW YORK—A number of top-
drawing artists originally scheduled
to appear at the 1975 Newport Jazz
Festival have been cancelled, prima-
rily because of conflicts in booking
schedules, according to a revised list
of events just released.

The major cancellation is Schlitz’
“Salute To Salsa,” which had been
scheduled for July 6 at Carnegie
Hall. This program which would

__Jazz Beal

LOS ANGELES—Disneyland launched its an-
nual band festival with Neal Hefti playing from
June 14-21. Coming attractions include Si Zent-
ner, Les Brown, Harry James, Woody Herman,
Lionel Hampton, Bob Crosby, Count Basie and
Stan Kenton.

Northern [Hinois Univ.'s Jazz Ensemble has
recorded its own LP, “Fly By Night,” which the
school is selling for $5in DeKalb, IIl., area stores
or through mail-order through the music depart-
ment. The ensemble is led by Ron Model who
founded a jazz studies program at the school in
1969. . . . Vatican Radio has begun a jazz show
called “Studio A" which comes out of Rome in
stereo, Host is American priest, Rev. John St.
George. The emphasis is on modern music.

Items for Jazz Beat should be sent to Bill-
board, 8000 Sunset Blvd., Los Angeles, Calif.
90069.

have been produced by Felipe Lu-
ciano, would have featured such art-
ists as Tito Puente, Ray Barretto
and others.

Also cancelled is Charlie Mingus,
who was scheduled to appear with
McCoy Tyner in the “McCoy and
Mingus” concert. Mingus has been
replaced with Rahsaan Roland
Kirk.

Mercer Ellington and the Duke
Ellington Orchestra, booked to ap-
pear on the “Big Band Ball” along
with Count Basie and the Japanese
band of Moyami and The New

Herd, has been cancelled and no re-

placement named.

The Temptations originally
scheduled to appear on the July 6
“Schiltz Sunday Night Salute To
Soul And Jazz,” have cancelled and
have been replaced with New Birth
and Oliver Canidy. Canidy was
originally scheduled to appear on
the Saturday Night “Salute To Soul
And Jazz.”

Joe Newman, originally sched-
uled as special guest on the July 4 Li-
onel Hampton concert has can-
celled, and Dick Hyman scheduled
to share the spotlight on the “Piano
Solo” concert is being replaced with
Bernard Peiffer.

Kudo-CT! photo
Grover Washington Jr.: Born in Buf-
falo, he is skilled as a Fender bassist
along with his mastery of the saxo-
phone family—and the charts.

Philly one-stop run by Norman D.
Cooper. It was while I was employed
there that I began gigging at night
with Johnny Hammond, Charles
Earland, Leon Spencer and Joe
Jones, the guitarist.”

It was for Hammond that Wash-
ington arranged Carole King’s “It’s
Too Late” which Kudu pulled from
the LP and issued as a single. His
charts and his playing so impressed
Creed Taylor that Washington went
into music full time, cutting “Inner
City Blues” under his own name and
then “All The King’s Horses” and
the twofer “Soul Box” of last year.
All were surprisingly strong sellers.

Washington on a recent visit to
Billboard’s headquarters impressed
the staff as a handsome, articulate,
modest man who has accepted suc-
cess gracefully—and gratefully. He
credits Bob James for many of his
achievements and hints that his fifth
LP for Kudu will be “loaded with
my own original things.”

Part of Washington’s appeal is his
eagerness to communicate with au-
diences. Like Donald Byrd, he de-
plores the “turn your back to ’em”
attitude of other jazzmen. “Music is
ever changing,” he says. “It’s a pow-
erful force. Yet so many people in
this world don’t even listen to it. Our
goal is to motivate them, to attract a
wider audience, to enhance appre-
ciation. I hope to spend more time
making music for kindergarten chil-
dren and college folk at seminars
and informal concerts. Eventually I
may become a teacher; the idea is in-
triguing but that’s a long way off.”

Three tracks for Washington’s
fifth LP have been canned. He’s
looking for another “pretty” ballad
like Billy Strayhorn’s “Passion
Flower” for a soprano sax showcase.
His choice could be “Day Dream,” a
ballad also popularized by Johnny
Hodges more than 30 years ago. But
whatever Washington’s choice, it’s
likely that his next album will again
dominate the charts.

He hasn’t missed yet.

16 Bands For
Lone Star Fest

CORPUS CHRISTI, Tex.—Six-
teen bands are on tap for the 15th
annual Texas Jazz Festival begin-
ning here July 13.

The Memorial Coliseum will be
the setting for the bash with Texas
tenor saxists David “Fathead” New-
man and Arnett Cobb rating top
billing with their combos. Cobb
goes back 30 years to the Lionel
Hampton Band. Festivities will run
for six hours.
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IT"S NO LONGER A NOVELTY for a jazz
record to cross over into the pop realm. It's
happened ehough during the past three years
to make the jazz goes pop/pop goes jazz situ-
ation something which is legitimate and a vi-
able established movement within mass ap-
peal music.

But there have been some kookie things
happening over the past three years, two
years, or last year if you prefer. Instead of the
ersatz jazz groups—the rock bands becoming
inspired to play some jazz improvisations or
blend rock rhythms with jazz tempos or
solos—the 100 percent pure jazz musicians
have themselves cracked through the morass
which has held them back from broad au-
dience awareness. So one now sees more and
more authentic jazz musicians making the
crossover from jazz to pop charts.

And naturally there are developments
which account for their music being accepted
by ears which previously tuned them out.
There's been a lot of cross fertilization in jazz
over the past three years, with some of the
jazz players directing their energies toward
the commercial marketplace by planning
their moves to break.into pop and get some of
that green stuff.

And while there is nothing radically new
with jazz players trying to record commercial
music, what is significant is that the climate is
propitious for this kind of endeavor now,
whereas in the past, commercial attempts of-
ten fell on unknowing ears.

Bob Thiele, a producer of records for 35
years, puts the currerit situation into perspec-
tive in sociological terms: “White kids took
the music of the black jazz musician and
black blues singer and sophisticated it. They
made it palatable to their audiences from
dancing and listening standpoints. Now the
young, fine black jazz players have taken the
rock beats from the white kids and incorpo-
rated them; they've stolen them back to
where their records sell like white rock
bands.”

The music which today's commercial cross-

£ | ot pop jazzmen: (top left) Grover Washing-
i1 ton Jr., (left) Tom Scott; (insert) Herbie Han-
cock. All ride the pop charts.

By Eliot Tiegel

The meeting of player and listener is
matched by the player's awareness of how
good life can be if the music’s right with the
listener’s discovery that life offers more than
just the rawest of rock bands or paper-thin
soul bands with repetitive ¢chord structures.

“Educators have been stressing jazz in
their classrooms and the generation they've
been talking to is bearing fruition,”” says per-
sonal manager John Levy, who handles many
jazz acts.

“People who have grown up listening to
rock have heard the rudiments of jazz in rock
'n’ roll,"" adds Bruce Lundvall, vice president,
general manager of Columbia Records. "“The.
public is mare sophisticated and able to re-
spond to the challenge of more complicated
music."”

Jazz, believes jazz fan Lundvali, “‘can no
longer be a specialty area. You have to treat it
as pop and country. Why treat it as small
sales when the audience is ready, the full-line
retailer is ready to stock it and the black au:
dience is quickly responsive to something
good?"’

Howard Rumsey, who operates Concerts
By The Sea in Redondo Beach, Calif., books
crossover and traditional jazz acts. He credits
educators for establishing the base interest
area for young people. Classrooms have em-
braced jazz and the schools themselves have
good jazz band programs, so the kids learn
about the music and then go out and buy the
records and attend the shows at concerts or
in clubs, he says.

“The jazz-oriented rock bands like Blood,
Sweat and Tears, Chicago and Tower of
Power, all have a rapport with young people,”
he says. “l see this because if I'm still doing
business with a 200-seater in Redondo
Beach, it's an indication that something’s go-
ing on. | had 25 kids on the stairway for Louie
Bellson who weren't old enough to come in.
Then you have Kenton and Woody (Herman)
and Maynard (Ferguson) going into high
schools. And Willard Alexander says he's got
seven bands working every night.”

Rumsey has booked Les McCann and
McCoy Tyner and Cannonball Adderley—all
acts who are either on the jazz or pop charts.
“All bands,’* Rumsey says, ‘‘are swinging
over to jazz r&b to some extent. The electric

‘Authentic’
Players Are
Joining The
Legion Of Quasi
Jazzsoulrock
Titles Which Are
Filling Up The
Pop Charts

Four instrumentalists with distinct sounds are
(above) Freddie Hubbard; (left) Eddie Harris;
(bottom right) Joe Zawinul and (bottom left)
Herbie Mann.

over jazz player records can often fall into
simple categories: it is very rhythmic, de-
signed to sound like either a rock band or soul
band, it is melodically infectious with an un-
derpinning of some something sensual which
r&b disk jockeys can get their turntables into,
or it is-full of amplified instruments searching
for their heartbeats.

The list of recent jazz players who have
been represented on the Top LPs and Tape
best-selling survey emphasize this point: Gro-
ver Washington Jr., Tom Scott, Bob James,
George Duke, Herbie Mann, Ramsey Lewis,
Donald Byrd, Stanley Turrentine, Chuck
Mangione, Chick Corea, Freddie Hubbard,
Lonnie Liston Smith and Eddie Harris.

Add to that the other chart representatives
who come from outside the jazz school but
who incorporate jazz elements in their rock or
soul playing like the Crusaders, Blackbyrds,
the Mahavishnu Orchestra, Chicago, Gil
Scott-Heron and Brian Jackson and Blood,
Sweat and Tears.

Chuck Mangione's pcp
concertos (above) ard
Ramsey Lewis' soul-
funk piano enguif their
own audiences.

Photos by Steve G?)mean (Mann), Louis Marinaccio
(Mangione), Columbia (Lewis, Zawinul), CTl (Hubbard,
‘Washington); Pau! Slaughter (Hancock); Bonnie Tiegel
(Scott).

piano has done more than anything to bring

jazz and rock together. Fifty percent of the
groups are trying to jump the canyon and
they're utilizing some electronic devices.”

Orrin Keepnews, vice president and a&r di-
rector at Fantasy/Prestige/Milestone in
Berkeley, Calif., calls the sound of today's
crossover music more valid than what has
come before when, he claims, the jazz-rock
fusion was "artificial,” in that musicians
made a deliberate attempt to make a rock-
type record.

“We're in a period now where more and
more ears are finding it possible totune in en-
joyably to jazz or jazz-linked music. | find a
connection between the Blackbyrds and our
selling two or three times more of aMcCoy Ty-
ner LP than we did several years ago.”

The closeness between r&b and rock and
jazz can be seen at Fantasy in the number of
amplified instruments the company now
stocks in its recording studios. Keepnews
now finds himself using track sessions with
some of the pure jazz players, followed by
sweetening sessions. Techniques used by
the soul and rock cats.

The rhythm section sound is most signifi-
cant in developing a crossover product, Keep-
news points out. Now added to electric bass
and electric piano dates throughout the in-
dustry are a spread of multiple keyboards
which are used by the likes of Herbie Han-

(Continued on page 36)
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WRITING CHARTS FOR DISKS which will transcend the
highly specialized jazz idiom and flow over into the massive
pop market requires a special knack.

Donald Byrd and Oliver Nelson are representative arrang-
ers who have achieved this status. Neither can coherently ex-
plain the formulas they employ.

“Communication is the key, | think,"" says Byrd, a 42-year-
old trumpet player who grew up in Detroit and who moved into
the New York music jungle in 1955 and quickly gained promi:
nence with the Jazz Messenigers.

Renowned as a music: edicator with three académic de-
grees to his credit, and onge a pupil of the redoubtable Nadia
Boulanger in Paris, Byrd adamantly argues that education is
vital to success in the 1975 music mart.

A year Byrd's senior, Nelsen is from St. Louis and admired
internationally for his mastery of the saxophane family and
flute as well as for his contemparary, classical-tinged arrange-
ments. ‘

“Most of the songs handed me to record,”” Nelson snorts,
““are poor. | look them over and begin changing the chords on
the leadsheets. [ then make up.my own. Once | hear the songs
the way | want to hear them | go ahead and sketch out the
charts for whatever instrumendation is involved for the record
sessions."”

That's how Jimmy Smith's “Walk On The Wild Side” and
Wes Montgomery’s series of top sellers on Verve came about.
Nelson concedes his methods may be ‘‘somawhat different
from other arrangers’ ways of doing things.”

Byrd has enjoyed his most spectacular success directing a
small combo comprised of music students who attend How-
ard Univ. in Washington, D.C. The Blackbyrds under Donald's
tutoring record for Fantasy; Byrd himself cuts for Blue Note, a
subsidiary of United Artists.

That in itself is an uncommon situation.

“There is no magic mixture | can offer that will guarantee a
hit record,” says Byrd, whose '"Stepping Into Tomorrow’” with
his own group on Blue Note and ‘‘Flying Start" by his young
Blackbyrds on Fantasy recently jumped from the jazz charts
into the top pop LP listings.

“l strive to communicate in my arranging,” he says. i

‘nack For
Breaking Pop

By Dave Dexter Jr.

learned that electronic instruments strike a golden chord with
young nwusic lovers and because | believe in those instru-
ments—I often use four synthesizers, for example—ijt's natu-
ral for me to incorporate them in my charts.

“] undoubtedly have an advantage in constantly working
with college musicians, and teaching, and just being around
young folk. It opens communication lines. Years ago, | trav-
eled frorn campus to campus with Stan Kenton's stage band
clinics and I've never stopped. | am people-oriented. | say win
them—don't lose "em. A lot of good musicians today don't
care about people, young or old. They just walk out on the
stand, or into a recarding studio, and blow to please them-
selves. They'll never make the crossover big.

“My father was a Methodist minister and he taught me the
power, the importance, of gpmmunicating with everyone with
whom | came in contact. His advice and his example have
served me well. When | play trumpet it's like talking. | try hard
to offer understandable music which can be absorbed byany-
one. | have no eyes for blowing up a misty cloud of mystic
sounds that none of the audience can relate to. | doubt | could
do that if | tried—communicating is too inbred in my charac-
ter.

“Now there’s no use fighting the fact that young people all
over the world today enjoy and prefer rock,’”” Byrd muses.
“And long ago, | iearned that elements of their music could
tastily be incorporated into jazz.

“When the Blackbyrds came about a couple of years ago
while | was teaching at Howard, Larry Mizell and his brother
Alphonso were students there. They taught me a lot about the
rock style and I've beén learning from my students ever since.
Even back when | was with the Jazz Crusaders we attempted a
rock-type rhythm section but it was never quite right.

“I look back-over the years and feel deeply grateful to John
Lewis and the Modern Jazz Quartet, and tg Dave Brubeck and
Kenton and certain other esteemed musicians for showing
me the way. Lewis and Billy Taylor, for example, showed me
the value, the necessity, of education. They won a lot of ac-
ceptance because of their academic backgrounds. | know my
formal training and teaching have been of benefit to me as
well.

“When you analyze rock and jazz,” Byrd offers, “you’l! find
that they run along parallel. Each has something to offer.
When | first heard James Brown singing years ago | flipped
out good, and for a time | turned to a sort of vocal period in
which | studied hundreds of rock singers and the music be-
hind their vocals.

“It was in the late '60s that I shifted back into the instru-
mental sphere. | guess it was 1970 that | moved from New
York to Los Angeles and started recording for Blue Note. By
then | was writing straight down thé middle; | had found the
direction and goal | had sought for so long.”

Byrd chortles when he talks about the young Blackbyrds
combo that, like Topsy, just grew without planning.

“No one wanted to record the kids,” he says. “And then |
broached the idea to an old friend, Orrin Keepnews, and he
enthusiastically signed them for Fantasy. Orrin had faith
when others—including my own label—did not. Thus I'm ali
the more pleased that the Blackbyrds have rocked the record
industry.” ‘

Byrd reminisces about the days when Louis Armstrong,

Blue.Note photos

Duke Ellington *“and a lot of other giants of their time' had
trouble getting decent bookings. He learned the ugly facts ot
life: a legion of musicians was getting ripped-off by music pub-
lishers, booking agents, nightclub operators and personal
managers.

He set up his own office, his own trusted personnel, and
avoided the miseries that so many black talents had suffered
over many decades.

Byrd has security today and the confidence and experience
1o continue producing recorded music for which there is an
inordinate demand throughout the world.

He acknowledges that he's a fortunate man. “And | think
I'll continue to be so long as | communicate well,”” he adds.

Oliver Nelson has paid as many dues down through the
years as Byrd. He’s pleased with his current recording agree-
ment for Bob Thiele and Flying Dutchman Records and ex-
presses hope that RCA’s distribution web will give him a better
shake than he's had with other labels in the past.

Nelson, however, does not concentrate on recording as
heavily as does Byrd. He is busy enough scoring ABC-TV's
“Six-Million-Dollar Man”’ series after seven years of similar
chores on NBC-TV's “Ironside.” Nelson also scored the old
‘“Virginian” and “Night Gallery" television series.

He is active in theatrical motion pictures, highly capable of
performing any of the assignments given him in connectiori
with soundtrack music. Nelson also spends a vast amount of
tirhe composing original music and teaching. He recently re-
turned to his Enora Drive home in Los Angeles after toiling as
a music professor at the Univ. of Colorado, Denver campus.
The Eastman Rochester Symphony, moreover, recently intro
duced Nelson's “Concert Piece For Alto Saxophone And Or-
chestra’ as a highlight of its 50th anniversary celebration.

Nelson’s most recent LP for Flying Dutchman s titled
“Skull Session” and features his big band performing his
distinctive jazz originals.

Like Byrd, Nelson appreciates the contemporary sourids of
electrically amplified instruments, but he isn't blowing an
electric soprano sax as he once did.

(Conrinued on page 37)
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The jazz disk jockey communi:
cates to new young listeners.
Two station operators aware of
this are Bob Orenbach of WRVR
in New York (left) and Saul Le-
vine of KBCA Los Angeles.

WRVR, KBCA, KJAZ
All Program For Youth

3 Leading Outlets Gear Shows
To Tantalize New Listeners
By Jean Williams

THE ERA WHEN JAZZ WAS KING just may not be dead,
says Bob Orenbach, general manager, WRVR, New York; Saul
Levine, president and general manager, KBCA, Los Angeles
and Phil Brooks, KJAZ, Berkeley, Calif.

Orenbach and Brooks admit that their awareness that jazz
is reaching a younger audience affects their programming.

‘“Jazz has crept into every facet of music, country being the
exception, and rock at the forefront,”” says program director
Brooks.

] find the audience demographics getting younger. We are
now playing to people in the late teens to 40s.”

Orenbach, with a slightly different slant, says, “We direct
the music that we play toward a young group, because we real-
ize that there is a younger group that is interested in jazz. And
their kind of music is a particular aspect of jazz. )

“Their music tends to be the more modern, progressive, of-
ten electronic jazz with a rock influence, such as music by
Stanley Turrentine, Stanley Clarke and Weather Report.”

Barnie Lane, also of WRVR, adds that they have revised
their programming whereas 50 percent of the music is di-
rected to young people aged 20-late 30s. As opposed to past
years when the music was geared to persons over 40.

“We have never tried to program to any one age segment,”
says KBCA's Levine, who is the only station owner of the three
programming avant-garde jazz in his format.

“We program a great deal of avant-garde jazz by Anthony
Braxton, which we work into our regular programming,’ says
Levine. *Each announcer programs his own show, injecting
avant-garde at will,”” he adds. Jim Gosa, holding down a late-
night slot, regularly plays the electronic music of Weather Re-
port, Chick Corea, etc.

- WRVR'’s Orenbach feels that avant-garde jazz is too difficult
to program, therefore, very little is played.

“Most of it is very long, often an entire side of an album,
and that makes it difficult to play. We also find that there is a
narrow audience for that kind of music,”” says Orenbach.

Brooks agrees although admitting. that avant-garde is
played at KJAZ. “The announcers are not confined to a play-
list, but we try to weed out music that is either too dated or too
avant-garde to play during the day,” he says.

‘“We play avant-garde jazz, but it's hard to program for the
daytime audience. Most people listening from 11 a.m.-7 p.m.
are too busy to listen to avant-garde music,

“In order to appreciate it, one must listen attentively, and
people don't have that kind of time,"” claims Brooks.

The three stations deny that the tune-out factor which of-
ten occurs on stations when.each show has a different sound
is common to the jazz market.

“The jazz audience appreciates jazz as an art form, there:
fore, there is very little tune-out from show to show," says Le-
vine.

“An art form is something that is not given to an audience
cafeteria style,’" he adds.

KBCA's audience ranges in age 25-49. “This age group, if
they are jazz lovers, tends to be loyal. If they hear something
that they do not particularly like, they will stay with you be-
cause they feel that maybe the next record will be one that
they can relate to,”” explains Levine.

Lane says, ‘we try to cover all fronts, but we put particular
emphasis on some of the new music.”

And Brooks explains, ““The KJAZ announcers have the abil-
ity to program shows to include contemporary jazz that young
people can relate to, plus the mainstream artists. This gives
us a well-rounded format, eliminating tine-outs.”

Seventy-five to 80 percent of KJAZ's programming is
given to contemporary jazz by new artists, says Brooks, and
he defines contemporary music as ‘‘music of our time.”

Often, contemporary jazz is flavored with rock, but Levine
says, ‘KBCA does not have a single show that has a rock fla-
vor to it. As a matter of fact, rock is de-emphasized.”

He adds that they play contemporary jazz by new and main-
stream artists but stay clear of rock.

Brooks explains that *“most traditional jazz artists are not
going into contemporary jazz. They are still doing what they
know how to do best.

"I am speaking of artists such as Oscar Peterson, whose
style has not changed, but he is still an important cog in the
wheel of jazz. And there will always be a market for miusicians
like Peterson.”

Brooks admits that we are definitely living in an era that
stresses change and if KJAZ were to direct its playing of jazz
to traditional or mainstream audiences, it would be almost
terminal, because the traditional jazz lovers are over 40. And
he says in order to survive, they must have the young au-
diences.

“If a jazz station is to succeed today, the announcers who
were bred on mainstream jazz must now open their heads
and let new wind blow through,’” says Brooks.

Levine explains how KBCA is making contemporary and
mainstream jazz work for it. *“We intermingle new artists with
the mainstream artists, playing the records on their merit
only.

““We will never play a record because the artist has a big
name. If the record stinks, it will not be played.

“We frankly don’t give a damn what any playlist in some
partof the country says is a top-selling record,’’ he continues.
“We just don't care.”

Levine claims the discovery of Roberta Flack, breaking her
"“First Take” albumin 1969. Phoebe Snow is a new contempo-
rary jazz singer whose album Levine says KBCA is given credit
for breaking.

Brooks' approach is slightly different. “*We tend to program
artists that are considered strange bedfellows,’’ he says. “Itis
not unusual for us to play Red Garland and Jack McDuff, then
completely switch and play a group like Manhattan Transfer
in the same sequence, or Mel Torme, Freddy Hubbard or
Woody Herman which is a sequence of all new recordings.

“We also program McCoy Tyner's new and early recordings,
so that people can get an idea of his different styles. We do the
same with Art Blakey,

“In programming contemporary jazz,” Brooks continues,
“we must set some boundaries just as if we were program-
ming rock with some jazz.

“Although we are now programming for young people, we
cannot alienate the nucleus—the audience that we've always
had, the purest serious jazz fans.

“I will program anything that has musical value, be if avant-
garde, traditional or contemporary rock."”

There seems to be a generally accepted reason for the up-
surge in jazz at the college and high school levels. Orenbach
gives his theory on the new youthful movement to jazz.

“Young people will start listening to us because we play

(Continued on page 37)
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Stanley Turrentine Rides
The Crest Of

A Billboard Spotlight
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STANLEY TURRENTINE, AFTER 20 YEARS OF PLAYING,
recording for six labels and lots of “scuffling,” today rides the
crest of new-found popularity because he is a successful
crossover artist.

In fact, the fact that his Fantasy albums include a sweet
string undercoating has prompted him to add a second key-
board player to work the Melotron—an instrument which will
give him a synthetic violin sound for his in-person appear-
ances. He's also added guitar and conga to what once was a
quartet.

“These instruments, he says via the phone from East Lans-:
ing, Mich., where he is doing a college concert, “will bring my
personal appearance sound closer to the record.”

Stanley says he's never carried this many pieces before.
This bigger, new sound, which he broke in in Chicage, has
been forced on him by his success.

Turrentine is a bit confused over this new rush of people
into stores to buy his music because he says he's not playing
any differently; he still clarifies himself as a *“melodic player.”
It's just that he’s working with different tunes and there is a
greater awareness of being commercial.

He won't amplify his horn, he says. *‘Once you put that elec-
tronic pickup on your sax, it turns into another instrument,
not the tenor saxophone, and | prefer the natural sound. i've
heard some other guys who've added amplification and
they've sounded good. But it's not my sound.”

AHIT
ALBUM

AND SOON TO
BE A HIT
SINGLE
“FOOLS"

B/W

“FOR LOVE”
_M-15614

Stanley admits being a bit apprehensive about adding the
Melotron, but he feels it's all in the cause of what's right for
him now.

His first two Fantasy LPs, “‘Pieces Of Dreams’* and ““In The
Pocket,’” have helped place him before a different audience,
as he boasts about the crowd at Michigan State Univ. ““For a
long time |'was relegated to one particular audience. | don't
think I'm selting out either; I'm still playing my same style but
in a different setting the material is different. it's not like the
hard jazz things | did for CTI.

“These things are a little more commercial; the tracks are
shorter; it's a new dimension for me. This is real weird be:
cause | can't see any difference in my playing.”

Why the switch from CTI to Fantasy? “To be honest, |
wanted to make some money. | liked their concept of freedom
and support.” Staniey says he's had more promotional sup-
port from Fantasy than from any other label. ‘I have more say
than I've ever had before . . . | pick the tunes, arranger, the
musicians. | was more or less dictated to. That’s one reason |
left CTL."

Does he feel constrained playing for a “‘commercial” not
jazz audience? “No | feel comfortable. It's a chalienge to me
because 1I've never gone in this direction before.”” He says be-
fore he played the same kind of tunes for jazz labels such as
Verve, Blue Note and Impulse.

Deep down, he says he knew his style could appeal to more

Crossover Popularity

Bonnie Tiegel photo

than just a jazz crowd. Yes he has had strings on some CTI
and Blue Note LPs. But he never did think about the crossover
elements, he says. He feels ‘‘In The Pocket' can be his big-
gest LP, topping “Piece Of Dreams’” which has gone above
150,000 units in sales. ‘‘Pocket' is more commercial in in-
tent, he notes than “Pieces.”” The newest work includes titles
by Stevie Wonder, Barry White and others.

This music draws airplay on jazz, soul and pop stations and
nobody shutters. Larger bookings are coming his way as a re-
sult'of the new airplay. He's playing the Houston Astrodome,
Braves Stadium in Atlanta, Carnegie Hall in New York. *After
all these years of scuffling, it's a different world.”

There is a tendency among some jazz groups to emphasize
rhythm so as to sound like a quasi-rock band. Stanley doesn't
tell his drummer what or how to play. ‘I don't like to dictate to
him. If we are playing melody lines | want him to just play
that—keep the time, don't get too busy or get in the way, state
whatever the song has to say.

“It's getting to the point where it's hard to say what is rock
and jazz now. it's hard to define. It all depends on the song
and the meter you're playing in.”

As for the bass—‘he accompanies me.” The bassist
doesn’t get a standout position. *‘I tell him to play the music
on the paper.”

{Continued on page 37)
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series.

Steve Backer (above) steers
Arista into modernist waters.
Gato Barbieri (left) is among the before release of the Freedom line and it has proved
players released on the Freedom to be very accurate. Because of this commercial

ARISTA IS A LABEL which President Clive Davis and jazz
product coordinator Steve Backer have committed to present-
ing all types of jazz, with a special emphasis on new music.

Backer came to Arista at its inception last August. “Since
Clive was attuned to many areas of jazz, | decided | could
present a varied group of artists,”” Backer says. “*So | immedi-
ately began to approach artists that have either been unre-
corded or neglected for too long."

Based on this premise, Backer signed saxophon-
ist Anthony Braxton and the jazz-rock exponents,
The Brecker Brothers. In addition, he finalized a
leasing arrangement with the European Freedom
Records series for American distribution. Under this
series he has already released 13 records by many
of the “‘neglected geniuses of jazz," including Cecil
Taylor, Albert Ayler, Marion Brown, Rosswell Rudd,
Gato Barbieri, Charles Tolliver, Randy Weston, Ro-
land Hanna, Stanley Cowell, Andrew Hiil, Oliver
Lake, Paul Bley and Dewey Redman.

“All of these records are paying for themselves,"
Backer states. “This series has also firmly estab-
lished this music as today's contemporary jazz.”
(Actually it is mostly avant-garde which was re-
corded in the 1960s and has never attained mass
jazz audience appreciation.)

Backer says a marketing survey was conducted

sales potential many other labels have approached
him to act as an advisor, but he is committed to
Arista as an independent producer under an exclu-
sive contract.

“I'm under an arrangement whereby | was origi-

nally supposed to give them five albums per year, but I'm al-
ready way past that now, because I'm giving direction to the
entire progressive roster,’’ he says. The roster includes artists
like Larry Coryell, Randy and Michael Brecker, Harvey Mason,
Larry Young, Airto, the Headhunters and Gil Scott-Heron.

Backer is overseeing all of these projects, some in an execu-
tive producer seat, but he is also involved in several other jazz
label acquisitions and leasing arrangements. Besides the
Freedom line, he and Davis are negotiating for the acquisition
of the Savoy catalog, the release of certain 1960s vintage al-
bums from the Colpix label (the Arista parent company record
label) and the acquisition of another powerful but defunct
record label from the sixties.

“If we can carry out some of these deals, | think that Arista
can be instrumental in presenting many of the classic jazz
performances of the past,”” he says. “Savoy Records has re-
mained dormant for more than a decade and that is way too
long for a label that made one of the largest slices in jazz his-
tory."”

Backer asserts that many young listeners are becoming
more interested in the earlier works of certain crossover per-
formers, after their commercial success. He says that people
are buying reissues of people like Herbie Hancock and Donald
Byrd, because they want to know where these people devel-
oped their present musical styles.

“There has to be room for all types of music today, both
new and.old, or else it blows up in your face and becomes one-
dimensional,” he states. *‘| think that jazz is becoming much
more multi-dimensional and | would like to think that we at
Arista had a part in this change.”

His general concept of presenting jazz is that some of the
more commercial contemporary jazz will help pay for some of’
the more experimental music.

As general manager of ABC-Impulse, where he worked for
three years prior to this present job, Backer was in part re-
sponsible for the acquisitions of several artists once consid-
ered not to be.moneymakers. He soon dispelled this theory by
proving these people to be commercially feasible performers.
They include Gato Barbieri, Dewey Redman, Keith Jarrett,
Marion Brown and Sam Rivers.

“I've always liked to work with artists who have a unique ap-

(Continued on page 36)
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Veteran saxman Zoot Sims (top)
plays for Phoebe Snow. Orrin
Keepnews (center) steers Fan-
tasy/Prestige /Milestone while
Bruce Lundvall (left) helps Co-
lumbia merchandise and create
jazz.

. Columbia photo

® Continued from page 26

cock, Chick Corea, Ramsey Lewis, Joe Zawinul, Joe Sample,
members of Billy Cobham’s band, and others. Jazz crossover
dates are also using numerous electric guitars for a heavy
string sound—borrowing from rock's ear-splitting char-
acteristics.

*Crossover records are using the same approach to rhythm
sections which Stevie Wonder and Marvin Gaye are using,”
Keepnews says.

“The great jazz players,” says Bob Thiele, owner of Flying
Dutchman, “‘can play what they want to so long as there is that
beat for dancing. . .. Duke, if he’d been alive wouldn't be
making any crossover records. But younger players have seen
what happens. They've lifted what they want; it's possible to
play some great jazz music with funky r&b beats. Audiences
are in awe when they hear Herbie Hancock because of the mu-
sicianship of his instrument.”’

Hancock plays a synthesizer, and this instrument, claims
John Levy, is one jazz musicians have had to adopt. ““The jazz
players are looking for new sounds ... those sticking to
acoustic piano, string bass or tenor and alto, aren't getting
the acceptance from youngsters. Most of the pure jazz players
are past the age-limit which kids appreciate.”

It would be difficult for a Roy Eldridge, for example, to gain
the same kind of appreciation from the rock-oriented young-
sters who dig Chick Corea or Larry Coryell, Levy feels. “*Kids
need someone closer to their own age.”

Levy may be right about the age gambit, but he’s wrong so
far as the audience only appreciating new sounds. Grover
Washington's simple tenor saxophone flows easily on his hit
*Mister Magic'" which has catapulted his LP onto the national:
best-selling LP charts. Without any gimmicks. Just simple-to-
dig jazz.

Ninety percent of Columbia’s jazz roster has been success-
ful, asserts Bruce Lundvall, because these are artists "‘who
will appeal to the broad audience and not the collectors.” Her-
bie Hancock's ‘‘Headhunters’” LP sold 800,000 units, Lun-
dvall pridefully boasts. Weather Report hits 300,000 units;
Mahavishnu upwards of 400,000; Miles Davis over 100,000.

Retailers are more willing to stock jazz, Lundvall finds. “*But
it has to be treated as pop; if it’s put into jazz alone, it's a mis-
take.”

Dollars earned have forced Columbia to state that it is no
longer correct for a jazz musician to feel he's second rate in
terms of promotion. Lundvall says the label wants its jazz art-
ists to have the best management, booking agency, promo-
tion.

While the emphasis is on developing crossover music, all la-
bels continue to release mainstream jazz acts or repackage
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evergreens. But with the in-crowd circulating around the

‘younger crossover acts, what effect does all this talk, hype,

enthusiasm for today's jazz act Have on the player who has
been around for.quite a while?

Labels tend to advertise reissues and repackages in the
same media as for new crossovers. The sensible thing to do
with reissues, notes Lundvall, is to group them and release
them together, as was the case with recent Benny Goodman-
Claude Thornhill packages.

Stan Getz is another matter. “His music changes with the
times,” Lundvall points out, “‘but he doesn’t do things to ap-
peal to young audiences.” In ads in youth-oriented publica-
tions and on FM radio, Getz was advertised as having played
with crossover artists like Chick Corea, Airto and Stanley
Clarke. “There's still a gap between the traditional jazz per-
former and the crossover,” Lundvall admits. “But not a wide
one.”

Again using Getz, Lundvall points out the label brought him
around to FM rock stations in Boston during an engagement
there. “We did all the promotion things with him we’d do with
arock act,”” Lundvall says, “and it means he’ll start to expand
and appear before larger audiences.

“The traditional artist who doesn’t move inte crossover is
gaining also. We did a college student survey which showed
interest in jazz and classical. People who are a new buyer of
jazz will start to dig into the more traditional artists to get to
the roots of the music. It's probably already the case with May-
nard Ferguson. His is the best-selling band for us since Benny

- Goodman with 70,000-75,000 units average per album. His

next LP will probably be produced by Bob James and there
may be an attempt to reach out for a single.”

Lundvall also points to other traditional names who are get-
ting calls to play solos on pop artist's dates. Word trickles
around that Zoot Sims played for Phoebe Snow or Teddy Wil-
son played on her LP or Benny Carter played for Maria Mul-
daur. Charles Lioyd is busy in New York working pop dates.
The Doobie Brothers want Maynard Ferguson. Hampton
Hawes played on Joan Baez’'s new commercial LP.

“If you sell a million copies by a rock star,” notes Lundvall,
“and there's a key solo by a jazz guy, the buyer may say he
wants to hear more of that.”” Maybe.

McCoy Tyner is a well-respected pianist who hasn't gotten
into the amplified funk bag. Yet his music is very popular
within the jazz coterie because of the power of his playing.
Plus the opening up of all those ears. People can listen to the
Grateful Dead and John Coltrane. There's a young generation
of black musician who is *‘cross cultureated’ in Orrin Keep-
news’ jargon, who is capable of ‘‘participating very effectively
in music which is jazz-pop-orientated.”

I would modify that to say merely jazz musician, not ex-
pressly black jazz musician.

Tom Scott, Herbie Mann, Les McCann, Joe Zawinul, are all
in this classification.

Zawinul and Wayne Shorter are the creative forces propel-
ling Weather Report. Zawinul knows about communication
having played with Cannonball Adderley's funky down-to-
earth group for nine and a half years. He says young people
need to hear strength and originality. Rhythmically there has
to be steadiness, ‘‘a motor,” Zawinul says. The sound of
Weather Report's rhythm is based on a steadiness which the
audience can feel with its body. ““It's a floating rhythm, it’s
smoother, more on top of the beat. It's a flying kind of thing
like Coltrane would do as a monotonous rhythm, but on top of
it you can do what you want to do.”

Zawinul and Shorter have played together four years. Zawi-

_nul says the band’s book is different every night. **You cannot

prepare. The moment you prepare you have aiready doneiit.”

Zawinul contrasts how things were with Cannon’'s group
and how they are today. Back then, the band used to play the
song and then everyone improvised. Standard stuff. Now
Weather Report might create a whole section on three notes
or go off and do contrapuntal things or play melodies to-
gether. Right from the start.

Zawinul is cogently aware of all those new young faces
which peer back at him. ““The whole audience has changed,
man. Two years ago we played the French Riviera and it was a
middle-aged jazz crowd. Then we played Paris and | didn't be-
lieve the change. It was like the kids of the people from the
Riviera."

Zawinul says rhythm is the key to all great jazz perform-
ances. With the avant-garde players of 20 years ago, they lost
the rhythm. *“As their solos got longer, the rhythm got
weaker."

As for Weather Report's own music, Joe and Wayne are fa-
miliar with each other’s works. Their drummer doesn't know
beforehand how fast the tempo will be. ‘“We play melodies
which tell everybody something is coming up. | might throw a
line to Wayne or vice versa and we know exactly what the next
melody will be. We play to surprise ourselves.’

Les McCann is one musician who has surprised the rock
public. He did a tour with the Average White Band and was
sensational. “Most people had never heard of us before,’
McCann admits. He took a heavy cut in pay to go on the tour
but he wanted to play for an audience which wasn’t hearing
his brand of infectious, righteous jazz. -

McCann'’s musical philosophy: “you have to blow more than
the limitations put on you by pop music. The audience wants
to hear something more; they want to hear something other
than their rut.” McCann also did a one-shot concert with
Earth, Wind and Fire in mid-May in St. Louis. He calls these
dates “’seed planting.” And while he's begun singing more,
his pianistics are still chipped out of a granitelike mold which
contains all the love-frenzy elements of ingratiating jazz.

At the Berkeley Jazz Festival in California in the closing days
of May, McCann and his group were stellar attractions. They
got the crowd clapping and swinging in place. And that's what

A,

he did on the nine-city AWB tour. McCann knows the mechan-
ics of crossover popularity.

So, too, does Tom Scott. The 26-year-old reed player who
heads the L.A. Express and is among the top money earners
as a studio-featured player, has shaped his group to reflect
the explosive rhythmic elements needed to endear oneself to
an audience weaned on rock but not yet off the nipple totally.
“The L.A. Express operates on the premise that the rhythm is
the major force and I'm on top. And conceptually I'm playing
a lot more rhythm patterns rather than the rhythm section ac-
companying me. it's more of a five-way trade. What ties the
band together is its common jazz background.”

Herbie Mann has really turned crossover artist this spring.
Not that he wanted to change his playing . . . he hasn’t, but by
adding three gal's voices onto a simple melodic tune, ‘‘Hi-
jack," he earned his first major single hit. *“We're appealing to
a vocal-oriented public,’” he says. *‘The market for instrumen-
tals that get up that high on the charts is very low.’” Recogniz-
ing that he represents a jazz instrumentalist to the public—
and also to the all-powerful disk jockey-program director sy-
nod which controls what music the public gets to hear—he de-

- cided to use his flute as the voice. *‘As the lead vocalist with

the background girls supporting me with their voices, we
bridged a gap for immediate acceptance.”’

Mann still plays jazz improvisational passages on the single
but nobody has made one squeak. The girl’s voices take the

" edge off the jazz improvisations, although there's as much

jazz work by Mann on this tune as there is on any of his other
works, he says. So it seerns Mann has pulled one over on the
anti-jazz broadcasters who have blockaded his music in the
past.

There is a lot of crossover music which swirls along I|ke
avant-garde paintings. Yet in the past avant-garde jazz has
not attained any semblance of large appreciation within the
jazz community. So why should today's contemporary jaz-
zman playing some avant-garde licks gain acceptance?

That was the question | kept thinking about as | sat through
a concert by Billy Cobham, whose over-kill drumming drove
me to boredom.

What was there about his band's music which enraptured
the audience which screamed at his pyrotechnics, his unorigi-
nal rudiments? There was lots of show business pzazz. .. he
was bathed in yellow and red lights and he used some kind of
synthesizer to change the tone of some of his drums and act
as a delayed echo. There was sloppy playing by members of
his band but this was covered up by the amplifonics.

This is a “modern” version of the wild, unadulterated
screaming of the bizzare avant-garde players of the '50s |
thought. These players play so loud that what beauty there is
in the music is destroyed. But young ears tolerate it. This is a
generation brought up on drugs, kids who were often against
government, who grew up during an ‘‘unpopular’’ war, whose
musical tastes were born of the Beatles, the Beach Boys,
Frank Zappa and the Rolling Stones. They are not offended to
be assauited sonically because they know no better. It's what
is to be expected. So here’s Billy Cobham’s band playing to
the reaches of pain. Then along comes Weather Report, which
shows that there is sensitivity and beautiful music to sooth
and engulf, not attack, the audience. Theirs is controlled pan-
demonium.

And then there is Stanley Turrentine, reaping the largest
sales in his history with his two Fantasy LPs which are nothing
but sweet, wide open romantic saxophone LPs which assault
no one but instead act as a salve. Or Chuck Mangione, whose
compositions are mini-concertos for orchestra and his special
brand of cool involvement on flugelhorn.

It's safe to assume that the person who digs Mangione is
not the person who gets in front of a speaker to have his head
blown open by the Mahavishnu Orchestra.

But it's very healthy that this breadth of jazz exists. There

are many other superb jazz musicians on the jazz charts today’

who hopefully will join the crossover bandwagon tomorrow.
Many are cats who have been playing for more than two years.
1t'll be nice to see more old-timers on the crossover list.

Arista Freedom

® Continued from page 34

proach, a distinct individuality and a different social approach
to music,” he says. **Many of these artists have been ne-
glected for years and I'm trying to change all this.”

One of these artists is vocalist-composer Jon Hendricks of
Lambert, Hendricks and Ross fame. Backer signed him sev-
eral months ago and immediately went to work on producing
an album that reflects Hendricks’ change during his recording
lapse of more than 10 years.

Unlike other project coordinators, Backer is actively in-

" volved in all phases of his product—from packaging to mer-
. chandising and promotion. Oddly enough, most of this work is

conducted from his home in Beverly Farms, Mass.

‘I work out of an office in my barn and find that | am only a
phone call or half-hour plane ride from New York, so | conduct
most of my business from home,’’ he explains.

Backer thinks jazz will continue to grow and as this happens
more and more people will ‘‘investigate the less-commercial
approaches whence it stems."”

“As certain groups like the Brecker Brothers bridge the gap
between different musical styles, jazz will continue to jump
across the board,” he says. ‘‘Not only the electric and com-
mercial albums will sell, but the entire catalogs of artists,
since people are trying to discover their roots."”



Byrd & Nelson

® Continued from page 28

A few seasons back,”” he laughs, ‘‘we were playing in Chad
on a U.S. State Dept. tour of Africa.” ’

| somehow dropped one of the amps on the hard African
ground,” he recalls. '‘That was the end of it. But these days
when | record | invariably employ Fender guitar, electric pi-
ano, a couple of Arp synthesizes and a clavinet. It’s the sound
the young people prefer and all that voltage gives me an op-
portunity to attempt attractive, unusual ensemble sounds
with my arrangements.

“Electronic music is here to stay,’” he says.

Nelson is frank, almost blunt, in his discussions of today's
music. '

“Herbie Hancock,” he says, *‘is a much better musician
than he appears to be these days. | know how good he is. But
Herbie has found the secret. He could write a book on jazz to
pop crossovers,

] think rock music's at a dead end,” Nelson declares.

“They just can't go any farther with three-chord music.
Young audiences are beginning to demand more. Musi-
cianship is going to become more important all the time. Two
or three guitars and a loud drummer are no longer enough to
make it. And that situation is opening the way for a wider ac-
ceptance of jazz.”

Nelson still mourns Duke Ellington.

““He was so important,”” says Nelson. ‘“But still, his music
lives on and wiil thrive after all of us on today's scene are
gone. Sometimes just for kicks I'll write a sax section in
Duke’s style. He influenced everyone.”

Nelson says he tries to have Shelly Manne at the drums on
every session, be it for records, television or motion pictures.

“Manne can swing a big band or fall right in with a trio,”
Nelson boasts. *‘He’s a good example of bridging the gap be-
tween jazz and pop. Shelly can bridge a gap between any-
thing, all kinds of music."”

Like Byrd, the Missouri-born maestro disclaims any special
ability to sit down and scribble off a surefire jazz arrangement
that will leap across the gorge into the pop charts.

“One’s abilities are the sum total of his experiences in mu-
sic,” he confides. ‘“You keep your ears open, beware of what is
truly contemporary and then do your best to reflect those ‘to-
day' sounds in your arrangements and your compositions.
Sometimes you get lucky."”

3 Jazz Stations

® Continued from page 30

Chuck Mangione or Weather Report and get infected by the
rest of the music.

“Ultimately they end up listening to Charlie Parker, Dizzy
Gillespie, Gerry Mulligan and John Coltrane.”

“The demise in rock and even progressive rock has declined
in the past few years,” offers Levine.

‘' feel that many young people have tired of rock,”’ he con-
tinues. ‘“Rock has lost a lot of its creative flavor and there has
been an upsurge on the school campuses in their interest in
jazz.”

Orenbach says "*a decline in the other alternatives has given
jazz a boost.

“The other music, mainly rock and pop, is less interesting
and active than in past years. The culture that made the whole
rock thing work has become a thing of the past.”

WRVR has a plan for bringing young people into its fold. it is
involved in heavy promotion gaining a broader audience.
“The young people have become aware of jazz and we are try-
ing to let them know that they can get it through WRVR,"” says
Lane. ;

“We use every media available, buses, newspapers, sub-
ways, television and publications in advertising our mes-
sage,”” explains Orenbach.

*“We've gone and done something that hasn’t been done in
many years: we have gone into the field, taking jazz to the
people in the form of concerts and remote. We’ve aiso gone
back into jazz clubs,” he continues.

“A couple of years ago, there were only six or seven jazz
clubs, now we have approximately 90 in the greater metropoli-
tan New York area.

*‘Each week jazz concerts are selling out at Carnegie Hall,
Avery Fisher Hall and the Philharmonic. A lot of this is done
through promotion, and our station plays an important part
in getting this across to the people.

“The record companies have begun to discover that they
can sell jazz product; therefore, their promotion and line of
jazz artists are bigger.and better than it has been.

“We even have record companies getting into the market
just to reissue old jazz records. That should answer the ques-
tion, ‘Is there a resurgence of jazz,’ "' concludes Orenbach.

Stanley Turrentine

® Continued from page 32

As for the overall sound of his group, Stanley tries to stay
clear of trying to imitate the volume of these rock bands.
Some of these bands he enjoys listening to. But he empha-
sizes he doesn’t want to lose the natural flavor of his playing.

“With all that intensity you get to lose some of your own
playing.”

Turrentine’s sound is clean and uncluttered. That's part of
his own internal credo of not ‘‘selling out' but rather of float-
ing with the currents so long as they don't get too upsetting.
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Newport Jazz Festival
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Talent

$300,000 In Talent For Chicago

CHICAGO—Chicagoans. are be-
ing treated to an estimated $300,000
worth of free music talent this sum-
mer in downtown office building
plazas. Most of the programs are
geared to the lunch hour, and range
from a totally volunteer situation at
the Chicago Tribune’s Pioneer
Court, to an $80,000 budget at The
First National Bank Plaza.

Music is mixed with an emphas1s
on jazz, and, except for the Tribune,
is negotiated through the musicians’
union here. The Tribune depends on
volunteer talent only and includes
such groups as the Salvation Army
Band, York High School Jazz Band,
the New Renaissance, Old Town
School of Folk Music, Son Com-
pany (choral group) and the like.
Pioneer Court draws about 500 for
the Monday-Wednesday-Friday
concerts from June to the middle of
September.

The attempt to humanize the en-
vironment through music began
four years ago with the Mayor’s cul-
tural committee sponsoring pro-

By ANNE DUSTON

grams at the Civic Center Plaza, un-
der the shadow of Picasso’s modern,
six-story high statue. Local groups
like the Dave Remington Jazz Band
are presented on a $3,000 donated
budget, and the two to three days a
week programs include many ethnic
groups arranged free through vari-
ous consuls. Paul Zimmerer who ar-
ranges the concerts calls them “sta-
tionary parades.”

The Quincy Court concerts, spon-
sored by the State Street Council, a
group of merchants, takes advantage
of a music performance trust fund
from the musicians’ union to inflate
its small budget, Betty Wood, direc-
tor says. The Court opened its third
year, 13-week Friday programs with
Ralph Marterie, and plans to in-
clude dixie, jazz, soul, big band and
Latin with groups like Bill
Reinhardt, Horace Smith Noteben-
ders, Jose Bethancourt, Harvey Levy
(brass and banjo), Bill Porter, Dick
Kress Big Band, Frankie Masters,
Joe Rumoro, Frank Derrick III,

cianship of an artist.

WHEELS
FOR PEOPLE
WHO MAKE MUSIC
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A SERVICE
WHOSE TIME
HAS COME

The right address
The right automobile

In performance, the size, acoustics and seating
capacity of a room are most important to the musi-

In transit, the automobile rental service is a
vital part of the entire tour.

We rent more new and classic automobiles to
more rock groups than anyone.

If you want to know why, just call.

ARNIE GRAHAM

IS THE L.A. CAR CONNECTION

PHONE COLLECT

(213) 659-6541

8789 SUNSET BLVD., L.A., CALIF.

A DIVISION OF BUDGET RENT-A-CAR
ON THE SUNSET STRIP

Dave Remington, Willie Randall
~ and Kenny Soderblom.

Over by Lake Michigan, the 83-
acre One Illinois Center moved from
an emphasis on rock music for the
last three years, to music theater with
such offerings as Gilbert & Sullivan
Opera Co., musical melodrama from
the Theater North Co., and favorite
opera arias from the Chicago Opera
Studio. The change was made to
present something different, says
Helen Fruchtman, special projects
director, and is sponsored by Metro-
politan Structures and Illinois Cen-
tral Industries, developers of One II-
linois Center. The Center also
SpOnsOrs evening music programs,
and is planning an in-house concert
using talent from the Center in a
community relations effort.

The largest budget, $50,000 for
talent and an additional $30,000 for
labor, sound, maintenance and
other costs, is spent by the First Na-
tional Bank for noon and evening
programs. Scheduled for 5-6:30 p.m.
are big bands like Stan Kenton,
Tommy Dorsey and Glenn Miller.
Bob Mayer, staff officer, says secu-
rity is present, but the concertgoers
are well behaved. Up to 8,000 people
attend the noon to 2 p.m. concerts
featuring this year The Edwardians,
Judy Roberts, Northwestern Univ.
Jazz Ensemble, Kim Martell, Magic
Slim Blues Band, Buffalo Shufflers,
Bobby Christian’s Bid Band, Phil
Upchurch, Tennyson Stevens and
Maynard Ferguson. “The concerts
are great for people watching, and
provide something other than sterile
concrete and glass, besides drawing
attention to the bank,” Mayer says.

Along the Chicago River on the
Riverside Plaza, Harvey Levy Pro-
ductions gives the noon public soul,
dixieland, rock, jazz, country and
ethnic music for their enjoyment
and the promotion of Bell Savings
Bank. The industrial use of music
helps promote artists as well as en-
couraging the use of groups for
jingle packages, believes Levy, who
has scheduled Bell’s Banjos, Soul
Mates, Bell’s Bavarians, Bell’s Bi-
centennial Brass Ensemble and Ar-
mored Car, among others. Levy

' himself plays sousaphone in the
Harvey Levy Jazz Allstars.
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DUKES of DIXIELAND

Appearingwith the Atianta Sym-
phony, Atlanta, GA., July 4-6: At
the Sonoma County Fair, Santa
Rosa, CA., July 14-17: Merced
County Fair, CA., July 18-19:
lllinois State Fair, Springfield,
IL., Aug. 7-17.

Latest Single Release

DU KES’ PLACE
(o]
Sandc:lstle
Records

Exclusive Management
SHOUP , MORDECAI & POPPEL
New York, NY

Chicago, 1H. 60606
20% W, Wacker
(312} 368-1016

Los Angeles, Cal.
New Orleans, La. 70130

337 Rue Chartres
(504} 529—-4195

CALIF. CLUB CLICKS
Investment Broker
Wrestling a Bear

By FRANK BARRON

LOS ANGELES—A former in-
vestment broker took a flyer on one
of his own ideas and came up a win-
ner with the Golden Bear Club in
Huntington Beach, a resort town
about 40 miles south of Hollywood.

Now in his second year at the sea-
side club—it faces the Pacific
Ocean—Rick Babriacki has made
the soft-rock/folk club a family in-
stitution in more ways than one.
With no age limit to patrons, since
only wine and beer is served, he is
catering to a family trade. And his
own family helps in running the
club. Wife Carole runs the bar,
brother Chuck heads the immacu-
late kitchen and sister Nancy han-
dles the ticket booth.

Club itself has a clean, fresh at-
mosphere about it, and young, at-
tractive waitresses are courteous and
move quietly during performances.
The Golden Bear seats 320, but
Babiracki plans to expand to 400
this year with a modified, more at-
tractive seating arrangement.

Since taking over the club—which
has been in operation since 1961—
Babiracki has expanded the stage,
refurbished and repainted, and in-
stalled a new Cerwin-Vega sound
system over the stage.

With a possible “money” partner
coming to help, Babiracki plans to
repave the adjoining parking lot and
access road, install a bar in his spa-
cious back room, put in a European
style restaurant next door (he has a
lease on the building), and a fast
food window at the rear of the facil-
ity to get diners in and out fast. Also
coming in, once he gets his liquor li-
cense, will be a wholly new comput-
erized system of measuring and
pouring mixed drinks.

The Golden Bear, in the same
genre as the Bottom Line, Quiet
Knight, Bitter End, Cellar Door and
the old Troubadour, presents the
best in soft rock acts and also folk
shows. Artists perform on Friday,
Saturday and Sunday nights, two
shows an evening, with a hoot night
every Monday. Although acts are
supposed to perform at 8:30 and 11,

they stay on longer if Babiracki feels
the audience is sufficiently en-
thused. “We just want to please the
customer,” he notes.

The 27-year-old entertainer will
eventually present shows five nights
a week, and experiment with other
type programs, such as poetry read-
ings, other hoot nights—“anything
we think of. We might just stay dark
two nights. I don’t know yet.”

Babiracki lures many top acts, es-
pecially from the San Francisco
area, by telling them “Huntington
Beach is a vacation by the sea. You
can lie in the sand, or go surfing—
right in front of our door.”

Babiracki is trying to establish his
club for the older age group—“say 25
to 40. Especially once we get our lig-
uor permit.” He had an older age
group on hand for a Papa John
Creach presentation. “Good shows
like that will draw people in their 40s
and 50s,” he insists.

Although the club is located in
Orange County, a goodly-sized por-
tion of its clientele comes from sur-
rounding Los Angeles and San
Diego counties. “People in Orange
County,” Babiracki points out, “are
affluent. They prefer bars and cock-
tail lounges.”

There is a $4 admission charge to
the Golden Bear, and ticket buyers
have a comfortable lobby to wait in
while standing in line. There is a
small but excellent dinner menu,
with meals served throughout the
night.

Amazingly, even the rest rooms
are immaculate.

Babiracki, who puts in the cus-
tomary night club 14-18 hours a day
as an owner-operator, sees a big fu-
ture for the Golden Bear, even
though he knows the business itself
is suffering.

“We will continue to present the
best talent available and give cus-
tomers their money’s worth,” he
promises. “I like to advertise heavily,
so people will always know who's
playing at the Golden Bear.”

Thus far, Babiracki is doing ev-
erything right.

A&M photo

ALPERT AT PENDLETON—Herb Alpert, with his trumpet and the TJB, playing
before an audience of thousands of Vietnamese refugees at Camp Pendleton.

| Signings_|

Grand Funk to MCA Records, according to la-
bel executives. The group was formerly with
Capitol. ... Stu Day to Columbia Records and
the Michael Stanley Band to Epic Records. Lou
Rawls to Norty Styne Management. ... Song-
writer team Lenny Montag and Ariel Kidd to
Heidi Music Machine publishing.

Duke & the Drivers, Boston hard-soul sex-
tette, to ABC.

Lesley Gore, '60s rock hitmaker, to A&M. ...
Comic Frank Ajaye to Little David. He had two
A&M atbums. . .. Asleep At The Wheel to Capi-
tol. The country-swing group previously re-
corded for UA and CBS.

Natalie Cole, daughter of the late Nat King
Cole, to Capitol. She has been singing profes-
sionally since 1971. ... Louis Paul, writer-
singer, to Shelter.

10,000 Phone
To See Denver,
Sinatra Series

LAKE TAHOE, Nev.—Harrah’s
will start accepting phone reserva-
tions July 1 for the unprecedented
John Denver-Frank Sinatra co-bill-
ing Aug. 1-7.

Already 10,000 calls from as far
away as Tokyo have flooded Har-
rah’s switchboards seeking reserva-
tions. Only 11,200 seats are available
for the 14 shows in the 800-capacity
room.

Most callers don’t care what date
their reservations are for, as long as
they can attend both Denver’s din-
ner show and Sinatra’s midnight
show.



Americans spent over

2,250,000

hours listening to their music.
Enough timetomake
15,625 round trips to the moon.

They’re the writers of the
most played BMI songs in
America during 1974. Last
year they gave us more
than 21/2 million hours of
our favorite music.

Congratulations.

Donald J. Addrisi
Richard P. Addrisi
Peter Allen
Benny Anderson
(STIM)
Stig Anderson
(STIM)
Paul Anka
Randy Bachman
(BMI C) 2 Awards
Homer Banks
Vinnie Barrett
2 Awards
Jeff Barry
Thomas Bell
2 Awards
Dicky Betts
Rory Bourke
Don Bowman
Jacques Brel
(SABAM)
Morris Broadnax
L. Russell Brown
3 Awards
Charles Buckins
Jimmy Buffett
Al Capps
John Carter
Harry Casey
Buzz Cason
Leonard Caston
2 Awards
John Christopher
Sam Cooke

Linda Creed

2 Awards
Dash Crofts
Burton Cummings

(BMI C)

Mac Davis

2 Awards
Mary Dean
Joe Egan

(PRS)

Bobby Eli

2 Awards
Richard Finch
Charles Fox

2 Awards
Charlie Foxx
Inez Foxx
John C. Freeman
Jerry Fuller
Kenneth Gamble

4 Awards
Mac Gayden
Norman Gimbel

2 Awards
Gerry Goffin

2 Awards
Barry Goldberg
Merle Haggard
Tom T.Hall
Carl Hampton
Don Harris

(PRS)

George Harrison

2 Awards
Bobby Hart
Waldo Holmes
Leon Huff

4 Awards
Anthony Jackson
Ray Jackson
Mark James

2 Awards
Danny Janssen

Billy Joel
Elton John
(PRS) 2 Awards
Andy Kim
Carole King
Edward King
Kris Kristofferson
2 Awards
Dickey Lee
John Lennon
(PRS) 2 Awards
I[rwin Levine
3 Awards
Gene MaclLellan
(BMI C)
Layng Martine Jr.
Sherman Marshall
Paul McCartney
(PRS) 4 Awards
Linda McCartney
(PRS) 2 Awards
Gene McDaniels
Rod McKuen
Joni Mitchell
2 Awards
Eddie Miller
Daniel Moore
Jan Morrison
Roger Nichols
Kenny O'Dell
Gilbert O'Sullivan
(PRS)
Weldon Parks
Dolly Parton
Clarence Paul
Vince Poncia
Anita Poree
2 Awards
Billy Preston
2 Awards
Phillip Pugh
Eddie Rabbitt
Dick Reynolds

Broadcast Music Incorporated

Jack Rhodes
Charlie Rich
Gary Rossington
John Rostill
(PRS) 2 Awards
Todd Rundgren
Gunther Schuller
Jimmy Seals
Neil Sedaka
Gil Shakespeare
(PRS)
Richard M. Sherman
Robert B. Sherman
Billy Sherrill
2 Awards
Paul Simon
2 Awards
Ringo Starr
(PRS) 2 Awards
Ray Stevens
W. S. Stevenson
Billy Swan
Bernie Taupin
(PRS) 2 Awards
Dewey Terry
Charles Turner
Bjorn Ulvaeus
(STIM)
Ronnie Vanzant
Lolly Vegas
Bill Wallace
Jim Webb
Bobby Red West
Barry White
3 Awards
Paul Williams
Frank Wilson
2 Awards
Norro Wilson
2 Awards
Kurt Winter
(BMI C)
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Cool Kool Festival
A Big Oakland Draw

By CONRAD SILVERT

OAKLAND, Calif—The fourth
annual Bay Area Jazz Festival,
sponsored by Kool cigarettes and
co-produced by George Wein and
Bill Graham, presented 11 acts in
two evening concerts, June 13-14, in
the cool outdoor air of the Oakland
Coliseum, home of baseball’s world
champion A’s.

B.B. King, though billed third,
stole Friday’s show, but the weekend
belonged to Aretha Franklin, who
was in top form as she closed Satur-
day’s show.

The 35,327 who paid $276,000 to
attend the festival came more for the
soul acts than for jazz, causing many
to ask why the event was billed as a
“jazz” festival rather than “jazz and
soul” or simply “music festival.” Of
the 11 acts only five were in the jazz
field—Freddie Hubbard, McCoy
Tyner, Bobby Hutcherson, Bobbi
Humphrey and Ramsey Lewis—all
of whom were relegated to “warm-
up” status, playing abbreviated sets,
often poorly miked, while much of
the audience had not yet arrived or
were just gaining their seats.

Particularly disappointing was the
festival’s handling of Tyner. Though
Tyner played with customary fire
and intensity through his composi-
tions “Sama Layuca” and “Atlantis”
(titles of his last two albums), his
acoustic piano was often barely au-
dible to those sitting in the stands
some two hundred feet from the
stage, which was located on the clay
dirt path near second base. Sim-
ilarly, it was difficult to hear Hut-
cherson, Lewis, and Papa John
Creach, the 58-year-old Jefferson
Starship fiddler who opened Satur-
day’s show with his own band, Mid-
night Sun.

Despite the sound problems, the
crowd was relaxed both nights, sav-
ing most of their enthusiasm for the
big name soul acts which closed each
show.

Friday, the audience was luke-
warm through the first three sets
(Hutcherson, Humphrey, and Hub-
bard), then came alive for B.B. King,
whose ultra-professional voice and
supple blues guitar (and downhome
storytelling) had everyone pleas-
antly hypnotized. King, who drew a
spontaneous standing ovation after
his set as a golf cart whisked him
away from the stage, responded by
saluting the crowd with his famous
guitar “Lucille.”

King was followed by Harold
Melvin and the Blue Notes, who
charmed the audience with ballads
and uptempo numbers including
their hit single “Bad Luck,” and exe-
cuted some of the best soul choreog-
raphy in the business. Then the eve-
ning concluded with a longish set

TOP QUALITY
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from the Ohio Players, performing
their Sly Stone-influenced, jazzy
funk music. Though the Players’
flashy white clothes looked good at
the considerable stadium distances,
they lacked the dramatic impact of
B.B. or the Blue Notes.

Saturday night, after short sets by
Papa John Creach, Lewis (playing
material from his hit “Sun God-
dess”), and Tyner, a long delay re-
sulted from setting up the Isley
Brothers’ massive array of equip-
ment. (On the whole the festival in-
termissions were timed well, and lo-
cal TV personality Belva Davis’
introductory remarks were classy
and to the point.)

The consistent thread running
through the Isleys’ set (longest of the
festival) was a churning beat com-
bined with gutsy vocals, and a varied
repertoire. Many danced in the
aisles to the Isleys, especially to their
1974 hit “Who’s That Lady,” their
current single “Fight The Power,”
and a version of the Jimi Hendrix-
Stephen Stills composition “Ohio
Machine Gun,” which became a
solo vehicle for Ernie Isley’s Hen-
drix-inspired guitar style.

Another, shorter delay preceded
Aretha Franklin’s finale set, as her
25-piece orchestra (including
strings) got situated and tuned up.
Aretha arrived appropriately
dressed for the chill (it was by now
past midnight), wearing a sable-
and-ermine jacket over a sparkling
silver gown. The crowd cheered her
with abandon as giant letters on the
stadium scoreboard proclaimed her
“Queen Mother Of Soul” which
seemed premature, considering
Aretha’s age and svelte figure.

Aretha transfixed the audience for
40 minutes with a medley of current
hits (not her own) and some of her
newer material, such as “Without
Love.” But she kept most of her vo-
cal acrobatics in reserve until she sat
at the piano to pull out all stops on
“Dr. Feelgood.” Then the audience
became a church congregation as
Aretha closed with a new call-and-
response song, “Release Yourself.”
In lieu of a'bona fide encore (which
may have resulted in a more inti-
mate setting) Aretha descended
from the stage with a long mike cord,
and sang a few more reprises from
“Release Yourself” while she
danced on the infield grass, making
many forget that anyone else had
performed in the festival.

Music Pros
Rate a VIP
L.A. Room

LOS ANGELES—The Starwood,
an increasingly important rock club
here since the closing of the Whisky
and the Troubadour, has set aside its
showroom balcony as a private area
reserved for music industry guests.

Known as the Hot 100 Club, the
private area with its own bar and
backgammon tables will allow mu-
sic professionals to watch Starwood
shows without discomfort from
crowds that are often standing-
room-only.

Such recent Starwood drop-ins in-
clude Cher, Gregg Allman, Ringo
Starr, Rod Stewart, Mick Jagger and
David Bowie. Upcoming Starwood
bookings include Dr. Hook, El Chi-
cano and Lovecraft.

DIONNE WARWICKE
Cunard International Hotel, London

Prior to the opening of this new supper-caba-
ret room there were the claims that nothing so
sumptuous, so exciting, could previously be
found outside Las Vegas. There was talk of gour-
met meals served in |uxurious surroundings.

The eventual opening night just had to be
something of a bringdown. Cabaret and dinner
at up to the $40 mark in London, in a part of
London well outside the West End, called for
somewhere near perfection. But there were
problems, including no choice of menu, a show
that went on too long, needless intervention of
dancers on a too-small stage, a round-the-hall
problem over table-placings in viewing the ac-
tion.

Most, however, can be solved-easily enough.
No blame whatever can be laid at the feet of the
artists. Dionne Warwicke sang well, though with
less sensitivity than in earlier years, and lost
cool and calm only once when she chided her
audience for not rapturously applauding a med-
ley of recent huge hits for the likes of the Stylis-
tics, Neil Sedaka, the Three Degrees and Olivia
Newton-John.

But the audience perhaps wanted more origi-
nal Warwicke. At any rate, they'd paid their
money and could surely take their choice about
how they received the fare. “You should wel-
come the songs because of their success, if not
for me singing them,” she claimed.

But she has soul, emotion, skill, technique
and mostly an easy charm.

Jerry Lewis, the Stylistics, Trini Lopez, Sarah
Vaughan and a lot more are coming to this wel-
come new venue. And the problems, for sure,
will be sorted out. PETER JONES

McKENDREE SPRING
DEADLY NIGHTSHADE
Other End, New York

it'was a well balanced bill that greeted the
patrons at Paul Colby's re-opened and re-named
club in the Vitlage here May 30. While a few
changes were made in seating and lighting, a
scene reminiscent of the Bitter End remained.

As always, though, the key ingredient was the
music, and both acts McKendree Spring and
Deadiy Nightshade scored points.

Recently signed to ATV-distributed Pye Rec-
ords, McKendree Spring showcased a number of
selections off their latest LP, with the highlight
of them all being “Get Me To The Country.” The
band has had a long track record and they more
than lived up to its billing. A key ingredient to
expanding their following, though, would seem
to be more viable material. What they use is
fine, but not for the knockout punch they seem
to be looking for. A lengthy opening set by the
Deadly Nightshade seemed to have cut into the
Spring's set.

As for the Nightshade, comprised of ‘Anne
Bowen, Pam Hooke and Helen Brandt, nothing
but good vibes came from the packed audience
during their hour-plus set. Blending their brand
of country/rock and acoustic/rock around such
numbers as “High Flying Woman," “Dance Mis-
ter Big Dance,” ""Don’t Pass Me By and “Some-
thing Blue,” the group hit the mark several
times. Vocal harmonies were good, while indi-
vidual efforts often needed a boost. As with
McKendree, the Nightshade couid also help
themselves with more numbers with the
strength of a “High Flying Woman." In all, both
acts proved to be a solid club attraction.

JIM MELANSON

Thank you
Billboard

For Your Award
Ebbets Field

Denver

P.S. We'd buy a bigger ad
but we want to be around
next year.

__Talent In Action

STANLEY TURRENTINE
GABOR SZABO
Cocoanut Grove, Los Angeles

This once most famous of all West Coast show
rooms now is the scene of twice-weekly “Con-
certs at the Grove,” presented by Milt Hand:
man. Policy is casual dress, with 9 and 11 p.m.
concerts at a $4 admission charge. No more
dance floor, and jeans have replaced minks.

Stanley Turrentine was a good choice to
headline the first show June 17, being hot with
"Pieces Of Dreams" and “In The Pocket.”” Any-
thing this man does on his sax sounds new and
different. He gives standards and new tunes his
own unique style, and puts as much feeling into
the tenor sax as does a vocalist with a phrase.
His music is as much ballad and soul as it is
jazz, which draws to him every kind of audience.

John Miller on piano-keyboard is absolutely
something else. Sensational.

Special guest Gabor Szabo has been around
these parts for some time, and was working with
a new trio, which at this session did not quite
have the togetherness of the old group, but time
will solve that. At any rate, Szabo is still Gabor
Szabo, unique, distinctive, playing like nio other
man can, or does. He is still the master.

FRANK BARRON

JIMMY RABBITT &
RENEGADE
Palomino Club, Los Angeles

The only way to describe Renegade is: One
helluva progressive country band. Jimmy Rab-
bitt. 6-10 p.m. air personality on KMET here, has

(Continued on page 41)
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Brecker Brothers Off
And Running—Fast

By JIM FISHEL

NEW YORK —Saxophonist Mi-
chael Brecker and trumpeter-flugel-
hornist Randy Brecker, collectively
known as the Brecker Brothers, have
paid their musical dues in the stu-
dios of New York. Both have col-
lected infinite credits playing in
horn sections of record sessions, but
decided several months ago to strike
out on their own with a band com-
posed of friends.

“Although Michael and I, as well
as the other members of the band
still play session dates to make a liv-
ing, we feel that a studio musician
can only rise to a certain financial
level,” Randy, a former charter
member of Blood, Sweat and Tears,
states.

These musicians include guitarists:

Buzzy Feiten and Steve Khan, bass-
ist-vocalist Will Lee, alto saxophon-
ist Dave Sanborn, drummer Chris
Parker and keyboard specialist Don
Grolnick. Between them, they’ve
graced the working bands and ses-
sions of many including Paul But-
terfield, David Bowie, Deodato and
a host of others.

Randy and Michael have served
time together in the outfits of Billy
Cobham and Horace Silver, as well
as the late group, Dreams. This latter
group featured the Brecker Brothers,
Cobham, group member Will Lee,
actor Cliff DeYoung and latin-jazz
sessionman Barry Rodgers.

In fact, if the group was to add an-
other member, Rodgers would be
the instant choice, both Breckers
agree.

“The music we are playing is jazz
and rhythm and-blues with a healthy
helping of funk and we like the
sound formed by several horns play-
ing together.” Michael says.

Randy adds that the third voice
produced by Sanborn’s horn gives
their music amazing color.

Everyone in the band contributes
to the compositions the group is
working on. “None of us is com-
pletely carrying the load in the
group and Randy and I have found
a good balance between being group
leaders and feeling like a part of the
band. That’s an important thing,”
Michael says. '

The success of the band has been
surprising to the Breckers, but they
are looking to it as a way out of the
session “system which they’re
presently living on.

“We just finished a few weeks of
dates in the East to promote the
record and response to the group has
been good, Randy says.

Oddly enough, the group really
didn’t expect to stay together for any
length of time after the Arista al-

Brecker Brothers: Manhattan ses-
sion stars getting used to the na-
tional spotlight.

bum, but its success and the group’s
first single, “Sneakin’ Up Behind
You”, are already beginning to
make waves on the pop, jazz and
r&b fronts.

“We are both trying to show
people that we really aren’t strictly
jazz musicians,” Randy states. “Our
music is a brand of funk with a Jot of
improvising and we consider it very
important to keep the music as flex-
ible as possible, while at the same
time keeping it rigid in some places.”

The Brecker Brothers plan to
record a next album in the Fall, after
a short summer tour.

“For the first tour, we rehearsed
14 tunes in one week and everything
came together because we all know
each other and the way we each
play,” Randy says. “We’ve been in-
fluenced by a lot of other groups,
and we're trying to take a part of
each of them, while still retaining a
recognizable sound of our own.”
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gained the image of being Peck’s Bad Boy on the
air and that's what comes across from the stage
right from his opening of “Thank you ... let's
raise some hell” and the launching of the 12-
piece band into “Bad News.”

Rabbitt, of course, was the big drawing card;
most of the audience seemed to be his radio lis-
teners and they took exceptional loud pleasure
at tunes like ““Cocaine Caroline.”

But the band was more than just Rabbitt-and
he was perfectly aware of the vast range of tal-
ent on the cramped stage. Part of the talent was
Tom Brumley on steel guitar, tying the aggre-
gate sounds together and making them country-
flavored. Piano player Bob Burns deserted his
instrument for a vocal of “Mare, Take Me Home"
that was cute fun. Dave Johnson sang “One
More River To Cross” right after that tune's
writer—Daniel Moore sang “Go Fly Away" in al-
most a yodel while backing himself on amplified
acoustic guitar.

The end result was that no one onstage took
a free ride—they all worked hard and the music
approached rock and crossed over the borders
many times, but was essentially country. Rab-
bitt failed to get into his own songs; he's ac-
tually a better writer than a singer. Yet, he did
well vocally on such tunes as “Me And Bobby
McGee” and “Get Back Home In 40 Days.” Sip-
ping Wild Turkey and talking risque and singing
and cutting up Rabbitt did one helfluva show.

The house band of Jerry Inman and the Palo-
mino Riders—virtually a lead act unto their
own—led off the evening's music activities.
Harry Newman, air personality at ceuntry sta-
tion KLAC, introduced Rabbitt on stage with the
statement: “KLAC, KMET, and the Palomino
present . . ." CLAUDE HALL

TONY WILLIAMS’ NEW
LIFETIME
JOE BECK
Bottom Line, New York

After a few years in the background of the
music scene, Miles Davis' former drummer Tony
Williams reappeared June 5 with a new version
of his group Lifetime. Very little has changed.
Williams is still an aggressive, innovative drum-
mer and he is still surrounding himself with
competent musicians (albeit not as accom-
plished as former band members John
McLaughlin and Jack Bruce). But the music that
was new and creative the first time around
sounded like much of the music being made to-
day by the disciples of Williams and Davis.

Buoyed by Tony Williams' frantic, powerful
drumming, the four-piece band charged through
a set of high-energy music that at times seemed
quite pointless and at other times most impres-
sive. Guitarist Alan Holdsworth added some ex-
cellent solos, but in general the music sounded
like things that had been heard before. Hope-
fully, Williams' penchant for innovation will
show up again before fong.

Opening the show was Joe Beck who deliv-
ered an outstanding set that featured his mel-
low guitar work and the solid alto sax playing of
Dave Sanborn. The music could be classified as
jazz with a strong r&b feel. Most of the tunes
were laid back and all were quite funky. This is a
tight professional group of musicians that
should have no trouble getting over to almost
any audience. ROBERT FORD JR.

BENNY GOODMAN
Circle Star Theatre
San Carlos, Calif.

Goodman and his sextet packed to capacity
this 3,700 house June 7 with the Circle Star's
slowly revolving stage, superb sound system and
sophisticated lighting all combining to let the
audience listen to Goodman's music as if in a
large living room.

It was an unusually nostalgic evening for
many of Goodman’s longtime fans, but a surpris-

BASS Bares
New Services

SAN FRANCISCO--BASS, the
aggressive local computer ticket
service here, is now offering a full
advertising and promotion service to
its concert clients.

The package, which can also in-
clude stage production, is intended
mainly for out-of-town concert pro-
moters who are relatively unfamiliar
with the nuances of merchandising
in the Bay Area.

ingly large number of younger people bought
tickets as well.

The show opened with a 30-minute set of El-
lingtonia played by a quartet of Benny's side-
men: Joe Pass (guitar), Hank Jones (piano),
Slam Stewart (bass), and Ronnie Bedford

Talent In Action

(drums). All four soloed in good taste and exer-
cised utmost consideration for one another;
they swung insistently but gently. Slam Stewart
(with Goodman off and on for 25 years) loos-
ened up the crowd with one of his patented
hummed-and-bowed scats on “Satin Doll.”

When he stepped onstage after intermission,
wearing an elegant pale beige suit—the rest of
the band wore black slacks and red blazers,
Benny had everyone in his palm and kept them -
there through an 85-minute set including “Big
Noise From Winnetka,” “Up A Lazy River,” “Un-

decided,” “One O'Clock Jump,” and the rouser.

from the famous 1938 Carnegie Hall concert,
“Sing, Sing, Sing." Possibly the hottest number
of the show was the uptempo “After You're
Gone,” when Pass broke away for an extra solo

(Continued on page 42)

KEEP SOME OF THE

- FOR YOURSELF

IN THESE TIMES, CAN YOUR PROMOTION
DOLLARS STRETCH FAR ENOUGH FOR YOU TO SAY
“THANKS A MILLION”

TO THOSE WHO HAVE MADE IT A MILLION-SELLER?

We Can Help
We are able to stretch your existing budget by one third . . . -

Here’s How
A unigue new process of producing simulated golden discs has
enabled us to drastically cut costs without cutting quality.

To order simulated gold replicas of a vinyl album or single ...
complete with yourlabel copy ... with a 4” x 6” photo-etched
black imprinted dedication plate . . . mounted on an attrac-
tive walnut plagque . . . here’s all you have to provide:
paper labels —two for each plaque ordered
copy and suggested layout for the dedication plate
atypewritten list of recipients’ names
and, if desired, your company logo
and actual size artwork for the atbum cover
NOTE: The manufacturer of this product is in no way
affiliated, sponsored, endorsed or otherwise con-
nected with any industry association or any other
manufacturer, sponsor or promoter of gold
records or gold albums. The
product itself is not in-
tended to imply that the per-
fcrmance cited thereon has
achieved a specific unit sale.
You may order your gold rec-
ord presentation plaques for just
$60 per album plaque (15”7 x 18”)
$40 per singles plaque (10”7 x 14”)
All prices FOB Los Angeles, Calif.
Subject to state and local taxes.
Special price quotation on quantities
of 100 or more.

For further information or to order. mail
the following coupon to: Box 1,000,000, Billboard
Publications, 9000 Sunset Blvd., Los Angeles, CA 90069

Name Title

Company

Address

City State | Zip.

Please supply plaques. Size: album [ Please send me further information. [J
(number) single [J

Enclosed are: labels (2 for each record ordered) ]
copy desired for dedication plate []

Signature
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LOS ANGELES—The remote
units at Wally Heider’s in Los An-
geles have been busy over the past
few weeks, with the studios now of-
fering two fully equipped remote
trucks and several systems available

_ without vehicles.

Over the month of May, four
shows were cut for the Doobie Broth-
ers with Ted Templeman producing
and Gabby Garcia at the boards;
country star Tommy Overstreet cut
at Las Vegas’ Silver Slipper with
Ricci Moreno producing and Jim
Williamson and Ray Thompson han-
dling the control boards; four Earth,
Wind & Fire shows were taped, with
Joe Wissert handling production
and George Massenberg engineer-
ing; Black Oak Arkansas and Mon-
trose were produced by Peter Kauff
with Ed Barton at the controls; and
Richard Pryor did his comedy with
David Banks producing and Biff
Dawes engineering.

LR R

Things are hopping at Medi-
asound in New York City, with the
studio’s: new 24-track facility
inaugurated by Cat Stevens for three
days. Aretha Franklin came in to do
some work with Jerry Wexler pro-
ducing, also using the 24-track
equipment. Arif Marden was busy
producing the Average White Band,
Cheryl Bonds and Al Hudson, while
Herbie Mann cut some material and
Tony Silvester and Bert de Coteaux
came in and cut some songs on Sam
Dees. The pair also produced Linda.
Lewis and Gary Glitter.

Gloria Gaynor is cutting her sec-
ond LP, with production from Tony
Bongiovi and Mike Menardo, while
Kool & The Gang are working with
Jeff Lane on their next project. In
other activity: the Barry Manilow is
working with producer Ron Dante;
the Climax Blues Band is in with
producer Richie Gotthrer; the Stylis-
tics are in with Hugo & Luigi; Jay
Black (one time leader of Jay & The
Americans) is in with Bob Ezrin; Joe
Simon and Garland Green are both
being produced by Rayford Gerald;
Betty Davis is in with producer Sal
Scaltro; Brownsville Station is in
with producers Al Nalli and Henry
Weck; and Black Ivory and Isis are
also cutting.

* *  %

At Electric Lady Studios in New
York, Led Zeppelin stopped by to
finish the quad mix on a live concert
film with engineer Eddie Kramer.
Stevie Wonder was in with engineer
John Fishback, while Lenny White is
cutting for Nemperor Records and
Felix Pappalardi is producing the
next White Lightening single with
engineering aid from Bruce Staple.

Studio Track

By BOB KIRSCH

Duke & The Drivers have been in
with Kramer engineering.

Also on the East Coast, this time at
Sigma Sound in Philadelphia, Paul
Williams is working on the sound-
track to the “Bugsy Malone” film,
with George Martin producing. Kids
aged 11 to 14 play gangsters in the
movie. Also at the studio, Jimmy
Walker is in doing some radio spots,
Kenny Gamble & Leon Huff are
working with the O’Jays, Tony Bell
and Phil Hurtt are cutting Willis
Jackson and Baker, Harris & Young
are producing the Trammps.

*x *x %

Lots of notes from around the
country this week. At the Sound
Shop in Nashville, Benny Martin cut
some bluegrass. Chip Taylor is cut-
ting at Minot Sound Studios at
White Plains, N.Y., and the studio is
also undergomg some control room
expansion and remodeling. El Chi-
cano is cutting at Kendun Recorders
in Los Angeles with Lenny Roberts
producing. Anthony Armstrong
-Jones is finishing an LP with pro-
ducer Don Johnson at Home Rec-
ords Studio, Producers Workshop, in
Oklahoma City, while the Denver
Affair cut an LP at the same facility.
Dave Mason is producing himself at
Capitol Studios in Los Angeles, with
Bruce Botnick engineering. At Ap-
plewood Studios in Denver, new ma-
terial is now being cut for the next
Michael Murphey album while the
Darius Brubeck Ensemble is due in
soon with Tom Virture and Ron Val-
lery working the boards.

The Miracles are at Crystal Stu-
dios in Los Angeles, with Freddie
Perren producing. The LP is the first
to be totally self-penned by the
quartet, and will be a concept al-
bum. At Haji Sound in Los Angeles,
Flo & Eddie are working with Joe
Wissert at the production helm and
Alex Kazanegras engineering. The
Haji truck drove up to Jim Messina’s
ranch in Ojai and cut two LPs with
Loggins & Messina, one of oldies
and one of new material. At T.T. G.
Studios in Los Angeles Liquid Blues
is cutting a session for Super Zig-
Mar Productions with Hadley Mur-
rell producing.

* K %

At Larrabee Sound in Los An-
geles; Darryl Hall and John Oates
are in with producer Chris Bond and
engineer Barry Rudolph. Lola Fa-
lana is working with producer Nor-
man Ratner while Sonny Bono is
producing himself. Buddy Causey is
in with Jerry Fuller as producer and
Lenny Roberts engineering, and Flip
Wilson is working with Snuff Gar-
rett and Roberts. Steve Dorff is pro-
ducing Merv Griffin and Neil Bogart
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is producing Kiss with Gene Meros
engineering.
' *x k%

At Criteria Recording Studios in
Miami, Tom Dowd is busy putting
strings on the next Rod Stewart LP,
while the Albert Brothers are pro-
ducing Law. Maribelle Morgan is
cutting some spoken word material
on how to make a marriage work.

Criteria is also installing an auto-
mated mixing system. Allison Re-
search in Nashville is currently mod-
ifying and updating the system for
the studio. A new synchronizing de-
vice also is being installed.

Talent
_In Action_|

® Continued from page 4]

chorus that sent Benny star-reaching in his own
fleet solo.

Goodman was joined for his set by tenor
saxophonist Zoot Sims, who provided an earthy
ballast; and by trombonist Urbie Green, whose
opening solo on “Stairway To The Stars” hid
breathtaking technique behind a silken rich
tone.

Goodman’s brief sketch of Stephen Sond-
heim’s bittersweet “Send In The Clowns” was
a highlight. Benny dipped frequently and some-
what hoarsely into his instrument's lower regis-
ter, revealing an emotional depth overshadowed
in his baliroom days by nonstop exuberance.

CONRAD SILBERT

SOUL OF THE BUDDAH
GROUP
Apollo Theater, New York

Buddah Records took over the legendary
Apolio for a weekend to showcase some of its
up-and-coming soul talent to the New York area.
The June 7 matinee presented nine acts to a
sparse but enthusiastic crowd that was im-
pressed with almost everything that went down.

The show was opened by First Class, a typical
four-man vocal group that did a rather tepid ver-
sion of Haroid Melvin and the Bluenotes’ current
hit, “Bad Luck" and their version of the Unifics’
1968 hit “The Beginning Of My End"” which was
a successful single for First Class. Next was
Bobby Wilson, an impressive vocalist with a
strong back-up band. Wilson was followed by
the Sound Experience, an eight-piece group that
features a tight horn section. Unfortunately the
Sound Experience sounds and even looks too
much like the Qhio Players to be considered
anything special. The fourth act was Jimmy
Jackson, an effervescent though corpulent
singer with an overpowering voice. Jackson was
backed by three attractive young ladies who call
themselves Black Magic, but Jackson was so ex-
citing these beautifu! sisters went unnoticed.

For some unknown reason Meiba Moore, the
headliner went on next. Ms. Moore has recently
been reviewed here. Next up were the Modu-
lations, a professional though unoriginat vocal

(Continued on page 50)

L New
Companies

Formerly with Provocative Pro-
motions, concentrating on disco-
theques, Arnie Smith has left the
company and started his own Disco-
Play Promotions in Los Angeles.

Siegfried Schneider has founded

* k% .

Super Zig-Mar Productions in Los
Angeles and launches its first project
with the Liquid Blue group with Jim
Sontag as executive producer and
Hadley Murrell producing.

LI TS

Windmill Records has been
formed in New York by Andy Leon-
etti. The company’s first product is a
single by Sal Forell. The label is

looking for independent distribu- |

tion.

COMMERCE, Tex.—Program
manager Roy Lemberton is pleased
that his KETR “Freeform” program
is grabbing widespread attention
here even though not all listeners
like the show.

KETR is the East Texas State
Univ. station and its “Freeform”
program runs for three hours every
day.

Says Kris Miller, program director
of Radio KBID-FM in Wichita
Falls:

“With educational news and pub-
lic affairs programming preceding
‘Freeform,’ the show take off into
the night air with a hodgepodge of
jazz, country-rock, rock and more
rock. A different student hosts the
show every night, weaving in artist
biographies, special.features, news
and even live, original comedy rou-
tines between records.

“Lemberton leaves a lot of pro-

Campus

smme AT EAST TEXAS STATE ¢

‘Freeform’ Program
Involves Students

gramming responsibility to the stu-
dent announcers, helping them
structure their shows around their
individual talents and creative abili-
ties. In this way ‘Freeform’ takes on
the personality of its host and it’s
never the same.”

Station KETR is affiliated with
Corp. for Public Broadcasting. Its
problem is how to program three
hours of music to please a maximum
number of listeners and still be “cul-
tural,” as required by the CPB.

“Freeform” is the campus sta-
tion’s answer. It delves into the rock
world with an analytical and infor-
mative attitude. And in so doing it
bridges the gap between educational
and entertaining commercial radio.

The East Texas State students re-
spond to the program enthusias-
tically and loyally. Non-student lis-
teners are not enthralled. But that’s
what makes horse races.

Cal Students Go Partners
With Pro Act Promoters

BERKELEY, Calif.—Concert Di-
rector “Jeff Dubin and his fellow
members of SUPERB (Student
Union Program, Entertainment and
Recreation Board) at the Univ. of
Californja here have developed a
system of booking name performers
into their large concert facility
through a unique business arrange-
ment with outside professional pro-
moters. The 9,500-seat Greek
Theatre, an outdoor concert hall on
campus, has laid almost dormant
during the last few years, so Dubin
approached local promoting mag-
nate Bill Graham about co-promot-
ing dates.

“I spent many frustrating months
trying to secure acts that invariably
went to Graham before I hit on this
answer of co-promotion,” Dubin
says. “Luckily for us, we have an
ace-in-the-hole with our large and
beautiful Greek Theatre.”

He says the most frustrating part
about it all up to this time is the fact
that Graham’s FM Productions was
getting most of the medium drawing
acts, as well as the big name acts.
Since UC-Berkeley is just outside
the major metropolitan area of San
Francisco, Graham was able to book
all of these acts, and the school was
getting the “left-overs.”,

Because of the appeal and poten-
tial gross the Greek offers, Graham
negotiated with SUPERB and has
scheduled five summer concerts.
These are Steve Stills, July 26;
America, Aug. 2; Joan Baez with
Hoyt Axton, Aug. 9; Jesse Colin
Young, Aug. 16; and David Crosby
with Graham Nash, Sept. 13.

Dubin is quick to point out that he
hopes to use other promoters and
add many more concerts.

“I'have sent out a mailing to many
West Coast-based promeoters, ex-
plaining our facility as well as a cost
factor analysis that we conducted,”
he states. “All in all, these concerts
are mutually beneficial, because
SUPERB is successfully bringing
top quailty entertainment to the
campus community and the promot-
ers can come into our theatre with a
concert that will reap them large fi-
nancial rewards.

In addition to all this, Dubin says
the concerts will enable them to
work with. one of the “all-to-few”
college concert committees that
knows how to promote and handle
successful concerts.

Each concert is run during a Sat-
urday or Sunday afternoon, because
of security, according to Dubin, and
in the future, he’d like to see the fa-
cility used every weekend.

“When we first experimented with
concerts at the Greek last summer
for a Joan Baez date with Bill Gra-
ham promoting and then again for a
United Farm Workers benefit, I saw
what a great facility it was and how
it was underused, because of costs
factors,” he says. “I talked with Jerry
Pompilli of FM Productions and af-
ter some discussion we began to plot
things out for the future.”

“We have tagged our summer
concert series as the Greek Theatre
Summer Musical Festival and we
may still add a couple of extra dates
including Loggins and Messina, and
Linda Ronstadt,” Pompilli said.
“We have a potential gross of
$45,000 on each show and the stu-
dents share in a piece of the profits.”

Dubin says the school will share in
a percent of the gate, as well as pay-
ment for all the show’s expenses it
incurs. One of the better parts of this
arrangement, according to him,-is
the fact that students will be used for
security, ticket sales and other neces-
sities, thereby circulating concert
monies back into the University
community.

“Because of the weather factor, we
can only use the Greek from the
middle of May until the end of Octo-
ber, but I'm hoping for a show to fill
it up every weekend in the future,”
he states. “The possibilities of usage
for this facility are endless and I'd
like to see it used for other things like
plays and symphonies and what-
ever.

“People always enjoy the facility
and the sound it offers for concerts,
-and it is definitely an equitable solu-
tion to presenting major acts on
campus.”

BMI Hits Lounge

ATLANTIC CITY-BMI filed
suit in U.S. district court in Trenton,
N.J., against a resort music lounge
this week charging infringement of
the U.S. Copyright Act. Suit against
Grabel’'s Cocktail Lounge alleges
that BMI songs, including “Caba-
ret,” “The First Time I Saw Your
Face” and “Happy Together,” were
performed at the unlicensed lounge
without authorization.
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Generol News

Stan Kenton Blasts
Country Music; It’s
‘National Disgrace’

By DAVE DEXTER JR.

LOS ANGELES—He was quick
to sound off 40 years ago when he
was still a kid pianist gigging his way
in and out of Southern California
clubs and ballrooms. Throughout
his career Stan Kenton has fueled
the flames of controversy and now,
in his 60s, he’s at it again.

“For a long time,” Kenton con-
fides, “I have wanted to express my
opinion of country—and western—
music. I abhor it.

“The so-called music that comes
out of Nashville, the Grand Ole

Opry and the attendant offshoots-

that are identified as ‘real American
music’ are a national disgrace, possi-
bly the lowest level of contemporary
music. I am against almost every-
thing that Nashville stands for.”

Stan and his 19-piece orchestra
this week are on a one-nighter trek
in the Midwest and Canada after
five days as orchestra residence at
Drury College in Springfield, Mo.
They will perform at the Newport
Jazz Festival in New York July 5.

“Nashville,” snorts the Kansas-
born maestro who knuckled the
Knabe for Gus Arnheim’s Band in
the 1930s, “‘gives listeners what
should have appeal for them, force-

H S E Label Sets
Color For LPs

NASHVILLE—Hoyt Sullivan,
who is six years in the record busi-
ness has built a huge mail-order
black gospel following, now says he
is offering the first gospel LP in
which the vinyl is finished in color.
The process is called Quaddes
ColoRecord.

The first such album on his HSE
label is that of the Gerald Sisters,
and he is using it as a test to deter-
mine if others of his more than 100
artists will be released in this fash-
ion. Two already are planned: the
Ramada Singers and the Norris
Turner Singers.

Sullivan, who now is building his
own recording studio, handles all of
his sales through mail-order and
single distribution of Jimmy’s One-
.Stop, with advertising on early
morming radio.

Sullivan also says he plans to ex-
pand from gospel to other fields, in-
cluding country, and handle distri-
bution in much the same manner.

feeding them tasteless pap that has
no nourishment. Listen to the lyrics
of the country tunes; they whine and
cry, they play on sympathies, they
wail of misfortunes of the down-
trodden, misused, mistreated mas-
ses. This is ignorant, perverted mu-
sic, full of self-righteousness and
self-pity. It is a sad comment on
American tastes that this musical
product should be so well received
and therefore so lucrative for the
smug few who pusb it on the public.
Buddy Rich was recently quoted as
saying that country music appeals
mainly to ‘intellectuals with the
minds of four-year-olds.’” I agree.

“How do we change the picture?
We could stop producing musical
junk. We could make a stern ap-
praisal of our educational system
and what is taught about music. We
can review the present use of our air-
waves.

“Perhaps,” Kenton suggests, “the
greatest need is to improve our
teaching methods in schools. We can
expose our students 1o better music
and put more emphasis on the arts—
not just music, but all arts—in order
to raise the artistic perception of our

young people.

“I believe that music courses
should be mandatory in schools.
Students must be taught to desire
what is intellectually attractive in
music, because there is presently no
mass exposure to superior music. We
must elevatc tastes. An artist who
sells a million records is usually an
artist who appeals to the lowest
taste; making a hit record is no ac-
complishment if the music is infe-
rior.

“We need,” Kenton concludes,
“to create a musical uprising, an
uprising that provokes the public
into a thoughtful appraisal of the
popular music that surrounds us.”

That ended big Stan’s eruption
vocally, but he wasn’t finished. His
views went into print in his Creative
World Magazine read by many of
Kenton’s associates and fans. From
July 13-18 the Kenton caravan will
check in at York Univ,, in Toronto,
as orchestra in residence. And there,
as he has for five decades, Stan will
strive to improve the teaching meth-
ods in schools that he has so un-
tiringly advocated since he was a
gangling, shy, awkward teen-ager in
Los Angeles.

Biviano Band Gets Break
Via Kenton’s Helping Hand

SPRINGFIELD, Mo.—Thanks to
Stan Kenton, Lin Biviano and his
new 14-piece jazz combo got a major
break here last week at Drury Col-
lege.

From Philadelphia, Biviano is 28,
and an alumnus of the Buddy Rich,
Woody Herman, Maynard Fergu-
son and Count Basie orchestras.
Kenton heard Lin’s fledgling group
and booked Biviano for a full week
on the Drury campus, where Kenton
and his musicians were appearing at
daily jazz clinics as orchestra in resi-
dence.

“We play original stuff, mostly,”
says Biviano, who blows trumpet,
flugelhorn and valve trombone.
“John La Barbera is writing some of
our charts and we feature contempo-
rary jazz, a bit of bop and even mel-

odies popularized by Stevie Won-
der and the Jackson Five.

“We don’t care to play what other
bands are playing,” says Biviano. “I
contribute some of the charts myself.
With Kenton’s help I think we have
a chance to make it.”

As a trumpeter, Biviano plays hot
and lead alternately. His solo style is
spectacular, much of it in the cloud
range a la Maynard Ferguson.

Kenton, renowned for the help he
has given young musicians through
the years, is high on Biviano’s
chances. “I insisted his outfit come
here unofficially to mingle with the
students, to rehearse and to play
with my band at the evening con-
certs. Biviano is going to become one
of the jazz greats, in time,” Kenton
predicts.

ST. LOUIS—With the world
champion Oakland A’s and San
Francisco Giants dying at the boxof-
ficein the Bay area of Northern Cal-
ifornia, Oakland writer Art Spander
in the Sporting News published here
urges that team owners hypo their
gates by booking rock bands to per-
form before, during and after games.

“Most people over 40,” Spander
argues, “may not be aware of mu-
sic’s tenacious hold on the young.
Whether because of rebellion or fas-
cination, or because of their new
freedom, youth is enthralled by the

RCA photo
HEAVY, MAN!—Winner of “The
Great Fatsby Freebie Contest”
staged by RCA at Beacon Theatre in
New York to hype Leslie West's re-
cent appearance was Bob Chiarella,
officially weighed in at 342 pounds
by label press/information man-
ager Elliot Horne. Prize was West's
first Phantom LP, distributed by
RCA.

Duke/Peacock’s
Don Robey Dies

HOUSTON—Don Robey, well
known in the record industry for
guiding the careers of numerous
gospel artists, died June 15 in Hous-
ton of a heart attack.

In 1973, Robey sold his entire
Duke/Peacock line which included
Peacock, Duke, Songbird, Backbeat
and his publishing company, Don
Lion to ABC Records, according to
Sonny Carter of ABC.

Fair Trade On
Way Out In Pa.

HARRISBURG, Pa.—The days
are numbered for Pennsylvania’s
fair trade laws which, for the past 40
years, have fixed prices for every-
thing from Sony audio and sound
equipment to Bayer aspirin. A three-
bill repeal package has been intro-
duced in legislature by Rep. Mark
Cohen, of Philadelphia.

The House Consumer Protection
Comnmittee, reporting that there ap-
pears to be no organizad effort to
stop it, will clear the way for its early
passage. The committee estimated
that repeal of fair trade would save
Pennsylvanians $150 million a year.

5th Dimension Cuts
U.S. Navy Spots

LOS ANGELES—Some 7,000 ra-
dio stations throughout North
America will air a series of spots cut
by the Fifth Dimension commemo-
rating the 200th anniversary of the
U.S. Navy this fall. Production was
handled here by Audio Productions.

Audiofidelity Adds

NEW YORK-—Audiofidelity En-
terprises has added three new dis-
tributors. They are Friends II Music
of Wichita, Kan., Galgano Distribu-
tors of Chicago, and John O’Brien
Distributors of Milwaukee.

~:NOTED SPORTSWRITER’S PLEA .

Rock As Saviour Of Baseball?

sounds of the times, harmonious or
discordant.

“Athletes too. Walk into any lock-
er room these days and note the
number of tape decks, all apparemly
blaring a different tune . . . the rever-

With a Little Help

From His Friends?

LAS VEGAS—Out of the news for
several years although he led a pop-
ular big band in the 1940s and en-
joyed a hit single with “Elks’ Pa-
rade,” Bobby Sherwood is working
the El Cortez here.

In his combo, backing Bobby’s
guitar, trumpet and singing, are his
wife Phyllis at the drums, son Mike
on keyboards and son-in-law Denny
Havens on bass.

Bon Bon Dead

PHILADELPHIA—George N.
Tunnell, renowned in the 1940s as
Bon Bon, died recently here. He was
62. As the most popular singer Jan
Savitt’s Band ever featured, Tunnell
scored chart-making disks with his
vocals of “720 In The Books,” “It’s A
Wonderful World,” “l Don’t Want
To Set The World On Fire” and
“Rose Of The Rio Grande.”

beration of a guitar is more exciting
than an inside-the-park home run.

“Rock, for those millions born in
the last two decades, is the sport of
the *70s. It’s time that some of those
who accept only sports of an earlier
period, the more traditional ones,
are educated to the fact. If they learn
quickly enough, they still may keep
their old sports alive.

“A little rock music.” Spander
concludes, “will never hurt base-
ball—not if 20,000 kids come along
to watch and to listen.”

Perhaps unaware that rock acts
have already been booked by a
number of professional baseball,
football and basketball clubs for
“guest” appearances, but not on a
steady basis, Spander a few days af-
ter writing his lengthy article for
Sporting News was apprised that the
California Angels presented the
Heywoods recently in a spirited,
highly successful 30-minute concert
shortly before game time.

The setting? Anaheim Stadium
south of Los Angeles where a few
weeks previously Chicago and the
Beach Boys drew more than 55,000
paid admissions without baseball or
any other game as an added attrac-
tion. It’s a development that could
catch on.

Sound 70 Productions ...

® Continued from puge 3

example, we’re going to find half
houses, at some of the concerts.”

Sullivan has tried to hold ticket
prices to his shows at $6, occasion-
ally going to $7. “We may be forced
to go to an $8 top,” he says, “for sev-
eral reasons. A lot of the artists want
higher scales and all of our costs,
from auditorium rent to tickets to
advertising to labor costs are up.
Most of this is due to inflation. The
artist fees seem to have stabilized,
but the costs in the riders are still ris-
ing.

“For example.” he continues,
“two years ago we promoted an
Alice Cooper show. guaranteeing
$20,000 against 60 percent of the
gate. We made money. This year we
offered the same deal, drew a full
house and broke even.”

Sullivan says one changc he has
made recently is putting groups in
halls he is fairly sure they can fill,
rather than taking a gamble on a
strong group in a tremendous audi-
torium. He also points out that there
may not be as many promotioas in-
volving borderline groups.

Perhaps most important, Sullivan
finds he must do two to three times
the volume he did several years ago
to garner an equivalent profit. “Five
years ago,” he says, “we lost money
on maybe 5 percent of our shows.
Last year it was something like 30
percent. The major acts, however,
continue to do well for us.

“Costs are up in general,” he says,
“partially because costs tend to go
up anyway and partially because of
inflation, I used to be able to adver-
tise a concert in Nashville and do a
good job for $1,500. That same con-
cert now costs me between $3,500
and $4,000 to advertise properly.
What with higher rent from halls,
higher labor costs and so forth, we
simply have to do more shows to
make up for the smaller profit on
each individual show.”

Sullivan also points out that a ma-
jor act charging far higher than nor-
mal prices can hurt other concerts in
the area, partly because of economic
conditions. “When tickets went on
sale for the Rolling Stones” Mem-
phis concert recently,” he says, “we

noticed a drop in ticket sales for
other shows here.”

Other signs Sullivan sees of the
economy affecting the concert busi-
ness are trends in ticket sales. “In
good times,” he says, “the more ex-
pensive seats will go first, then the
next and so on. Now, we see almost
the reverse in buying habits in many
cases. We also see more kids trying
to sneak into a show that may be
only half sold.”

How can a promoter solve some of’
the problems of the economy? “One
way is to up the volume,” says Sulli-
van. “Another is to look for trends.
For instance, there are more re-
gional groups than there were a few
years ago. We can easily draw 10,000
for a Lynard Skynard show in this
area, while that same group may
draw 2,500 in California. It’s also
smart to promote an up and coming
act before prices get out of hand. Or
we can promote a still big name art-
ist who may be on the way down.

“You also have to watch record
sales closely,” he adds. A band that
has done a couple of poor LPs is not
going to draw. Kids don’t rush in
blindly to buy tickets anymore. You
also have to realize that there are
probably three times as many good
touring artists as there were three
years ago, and concertgoers can af-
ford to be more selective. We also try
to promote several concerts for any
artist we bring into the area.”

As for the theory that he is oper-
ating at a disadvantage, promoting
rock in the midst of country music
land, Sullivan says “most major
country acts will not play Nashville.
They’ve been exposed enough here,
through the Opry, radio and so on.
The country only thing is really a
myth.”

While noting that he has changed
some of his business methods
recently (and also noting that many
artists are more cost conscious,
skipping the huge entourages and so
on), Sullivan believes much of the
change in the rock promotion busi-
ness is natural evolution. “I'm still
convinced,” he says, “that entertain-
ment is the last thing to be hurt by a
poor economy. Kids may have a
harder time coming up with the
money, but they will come up withit.
Even with dimes and quarters.”



Jukebox Programming

Wurlitzer Importing
W. German Jukeboxes

NORTH TONAWANDA, N.Y.—
Wurlitzer is continuing to make
jukeboxes and has been distributing
them here in the U.S. since May of
last year through its subsidiary
Deutsche Wurlitzer in West Ger-
many.

While the North Tonawanda op-
eration closed down in April 1974
for domestic manufacture of juke-
boxes, Marty Gross, vice president,
confirmed that new models devel-
oped by the West German plant are
being shipped worldwide.

The models include the Baltic, At-
lanta 2 and Atlanta 3, and a new
Cabaret home-style model, and will
be shown to the American public at
the Music Operators of America Ex-
position Oct. 17-19, at the Conrad
Hilton Hotel, Chicago.

At present, the models are avail-
able through distributors such as
F.A.B. in Pensacola, also serving the
Midwest; Commercial, in Dallas,
Gulf Coast, Houston and San An-
tonio, and Musical Distributor
Corp., in Brooklyn. Service and
stock parts are available on a direct
basis.

One of the reasons the domestic
operation was discontinued, accord-

ing to C. B. Ross, manager of field
services engineering with Wurlitzer,
is the exorbitant and difficult cus-
toms and import fees for shipping
U.S. product to foreign countries.

The Deutsche Wurlitzer subsidi-
ary, which is self-contained in ad-
ministration as well as manufac-
turing, is involved in a different
market than is the case in the U.S.,
Ross explains. The operators over-
seas are large organizations who
rent, sell or lease machines without
going through a distributor organi-
zation.

Currently, the German models do
not include a quad box, and are not
distributed on the West Coast at this
time.

The cost of the imported jukebox
varies here depending on the value
of the dollar to the Deutsche mark,
but distributors generally hold with
the advertised price, which is com-
petitive with other manufacturers.

The inventory from the U.S. oper-
ation has been sold to Midwestern
Distributors which also bought the
machinery used to build the ma-
chines. Current stock is 1,200 units,
which are being sold off.

MOA Chief Pleased With
Industry’s House Pitch

By ANNE DUSTON

WASHINGTON, D.C.—Data
presented by the Music Operators of
America to a subcommittee hearing
on proposed copyright House Bill
2223 was termed “very effective, and
a fine presentation,” by Russell
Mawdsley, legislation chairman of
MOA, and executive director Fred
Granger. Mawdsley presented the
MOA position on behalf of mem-
bers, in the one hour session, includ-
ing questions, June 3.

Representing jukebox manufac-
turers was attorney Perry Patterson,
whose short statement reflected the
lower number of units sold today be-
cause of the economy, as well as the
demise of Wurlitzer as a U.S. juke-
box manufacturer. He also noted
that one firm has reduced its pro-
duction line from 1,400 to 400 work-
ers, and another company has shut
its production down since April 1.
Sales are off about 25 percent, he
said.

Mawdsley stated the position of
the MOA as supporting the new $8
jukebox royalty but opposing any
increase in that royalty or any provi-
sion for readjustment through a
Copyright Royalty Tribunal, or any
additional fee for registration of
jukeboxes.

In support of that position,
Mawdsley explained that each box
brings in an average $25 gross, a fig-
ure based on his own Russell-Hall,
Inc. firm’s experience. Out of the
$25, the location is entitled to half on
a commission split, and the remain-
ing $12.50 pays for service and new
equipment for the operator. “This
economic picture explains why al-
most all operators have diversified
their activities by adding amuse-
ment and vending machines to their
Jjukebox operations,” he noted.

Mawdsley also argued that the
proposed increase on mechanical
fees from 2 cents to 3 cents per
recording would be “most bur-
densome” to the jukebox industry,
and would represent a double roy-
alty burden.

He also proposed that a recording
arts performance royalty in House
Bill 5345 be abolished in favor of

one royalty fee that would be shared
by those who claim to have contrib-
uted to the finished product.

Questions from Rep. Robert Kas-
tenmeier’s committee centered on
how ASCAP distributes monies to
composers. When asked what the
MOA would do if the royalty revi-
sion clause were passed, Mawdsley
said the question would be taken
back to the membership. “Some op-
erators feel that they shouldn’t pay
any fee, that they are doing a service
by exposing the music. They may
prefer to go back to the original
exemption of royalties in effect since
1909.”

Also present for MOA at the hear-
ings were Fred Collins, Jr., president
of MOA, who was introduced to the
group by Rep. Jimmie Mann of
South Carolina, a member of the full
committee; Garland Garrett, North
Carolina treasurer; Ted Nichols,
Nebraska, secretary; and Nicholas
Allen, counsel for the association for
19 years, who drafted the MOA
statement.

Mawdsley felt that both sides
presented entirely different points of
view. “We were very truthful and
honest in our statements, with back-
up figures that we could certify.” He
suggested that the opposition used
incorrect figures that were not veri-
fiable.

After further hearings, the sub-
committee will forward to the full
committee with recommendations,
and then the bill will go to the
House. If the House votes on it, it
will go to the Senate for passage be-
fore being sent to the president for
his signature. However, if amend-
ments are added, it will go back to
the House and Senate for confer-
ences.

Mawdsley notes that the copy-
right revisions have been under
study since the 86th Congress, and
are now under scrutiny by the 94th
Congress. “It’s a very complex docu-
ment, one-and-a-half inches thick,

and every new freshman congress- -

man on the committee has to study it
a new.”

Disco Action
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NEW YORK—The Cork And Bottie here June
13 was the scene for a Motown promotion party
backing new LP releases by Eddie Kendricks,
Willie Hutch and Rare Earth. Several of the DJs
who attended said that they would have pre-
ferred it if the label had made up one product
package rather than having the LPs stacked on
different tables around the room. It seems that
most of the spinners ended up missing out on
one or two of the titles by the time they got
around to each table.

On a positive note, the spinners who received
a copy of the Kendricks LP seemed unanimous
in their selection of the cut “Cream Off The Top”
as being a good disco song.

As for distribution of promotional product to
disco DJs, a spokesman for the Record Pool,
formed here as a nonprofit distribution center
for some 60-85 DJs (Billboard, June 21), says
that comments that the “Pool” could prompt
group acceptance or rejection of new disco prod-
uct were “off base.” He stresses that the spin-
ners will be picking up their individual packages

Top Audience Response
Records In N.Y. Discos
This Week
1 FREE MAN-South Shore Commission—
Wand
2 FOREVER CAME TODAY-Jackson Five—
Motown (LP version)
3 EL BIMBO-Bimbo Jet—Scepter
4 THREE STEPS FROM TRUE LOVE—The Re-
flections—Capitol
5 DREAMIN' A DREAM—Crown Heights Af-
fair—De-Lite
6 THE HUSTLE-Van McCoy—Avco
7 EASE ON DOWN THE ROAD-Consumer
Rapport—Wing And A Prayer
IT'S IN HIS KISS—Linda Lewis—Arista
LIFE IS WHAT YOU MAKE IT-Tapestry—
Capitol
10 BAD LUCK—Harold Melvin And The Blue-
notes—Phila. Intl
11 WHAT A DIFFERENCE A DAY MADE—Esther
Phillips—CTI
12 SENDING OUT AN S.0.5.—Retta Young—All
Platinum
13 SEXY/T.L.C.—MFSB—Phila. Intl.
14 SWEARIN' TO GOD—Frankie Valli—Private
Stock
15 LOVE DO ME RIGHT—Rockin' Horse—RCA
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Melody Song Shops
(Brooklyn, Queens, Long Island)
Retail Sales

This Week
1 THIS [S WHY | BELIEVE-The Supremes—
Motown (LP)
2 FOREVER CAME TODAY-Jackson Five—
Motown (LP)
3 K-JEE-MFSB—Phila. Intl. (LP)
4 DREAMIN' A DREAM~Crown Heights Af-
fair—De-Lite
5 CHOCOLATE CHIP (instrumental)—!saac
Hayes—ABC (LP)
6 THREE STEPS FROM TRUE LOVE-The Re-
flections—Capitol
7 FREE MAN-South Shore Commission—
Wand
TORNADO-Wiz—Atlantic
LIFE IS WHAT YOU MAKE IT—Tapestry—
Capitol
10 SENDING OUT AN S.0.5.—Retta Young—All
Platinum
11 THE HUSTLE-Van McCoy—Avco
12 FIGHT THE POWER-Isley Brothers—T-
Neck (LP)
13 SWEARIN’ TO 6OD—Frankie Valli—Private
Stock
14 WALK ON BY—Gloria Gaynor—MGM
15 CRY(SLTPAL WORLD—Crystal Grass—Polydor
)
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UCLA Swings

LOS ANGELES—Ragtime and
Dixieland are on tap at UCLA this
summer. The Preservation Hall Jazz
Band plays in Royce Hall June 27-
28; Max Morath brings his “The
Ragtime Years” one-man show to
Schoenberg Hall July 7-10 and
Gunther Schuller and the New Eng-
land Conservatory Ragtime En-
semble play Scott Joplin classics in
Royce Hall August 8-9.
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By TOM MOULTON

at different times during the month and will not
be collaborating on selecting disks to play. Be-
sides, he continues, each DJ still has to work to
please his/her own dance audience and group
programming “won't work.”

As for label reaction to the “Pool” concept,
he says that several labels have already ap-
proved bulk shipment of promotional product to
the “Pool.”

Scepter is rush releasing the single “Chinese
Kung Fu" by Banzai this week. This European
import has been avaitable on the local club
scene for several weeks now. The new disk will
have a disco version on the flip side which will
be 4:59 in length. The label is also making 12-
inch 33 copies for clubs.

Scepter is also starting a new label for re-
lease of product from the Contempo Family of
England. The first release will be the single “It's
The Same 01d Song™ by the Armada Orchestra,
The flip side will be “Do Me Right.” The group is
an English version of MFSB.

DJ Barry Lederer of the Sandpiper Club (Fire

Colony Records (New York)
Retail Sales
This Week
1 EL BIMBO—Bimbo Jet—Scepter
DREAMIN’ A DREAM—Crown Heights Af-
fair—De-Lite
| COULD DANCE ALL NIGHT—Archie Bell
And The Drells—TSOP
4 FREE MAN-South Shore Commission—
Wand
K-JEE—MFSB—Phila. Intl. (LP)
IT'S IN HIS KISS—Linda Lewis—Arista
LOVE INFLATION-The Joneses—Mercury
LIFE IS WHAT YOU MAKE [T-Tapestry—
Capitol
WHAT A DIFFERENCE A DAY MADE—Esther
Phillips—CTi
YOU BROUGHT IT ON YOURSELF—Barbara
Hall—1Innovation
11 NEVER GET ENOUGH OF YOUR LOVE—
Street People—Vigor
12 MIDNIGHT IS THE TIME | NEED YOU-
Demis Roussos—Big Tree
13 EXPANSIONS—Lonnie Liston Smith—Fly-
ing Dutchman
14 SENDING OUT AN S.0.S—Retta Young—Ail
Platinum
15 MAN WAS MADE TO LOVE WOMAN—Bobbi
Martin—Green Menu
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Island) says that Ralph Carter's “When Your
Young And In Love” single (Mercury) is the
“hottest” new record he's playing. A first time
play on a test pressing of the song prompted ap-
plause from the dancers, he says.

Other test pressings creating a stir here right
now are Polydor's “Well Kept Secret” LP by
James Last and RCA's Faith, Hope & Charity al-
bum. A Last single, “Love For Sale,” backed by
“Summertime,” is due for release shortly. Two
cuts from the album are already getting good re-
sponse for Tom Sevarese at the 12 West Club—
they are “Summertime” and “Jubilation.”

The Faith, Hope & Charity album was pro-
duced, arranged and mostly written by Van
McCoy. The effort has a sound as if the Staple
Singers had met up with McCoy. Word around is
that it's one of the best productions from McCoy
to date.

Another record around town which is gener-
ating talk is “Somebody Gotta Go" by Mike and
Bill. 1t's on the Moving Up label.

Downstairs Records (New York)
Retail Sales
This Week
1 DREAMIN' A DREAM—Crown Heights Af-
fair—De-Lite
2 K-JEE-MFSB—Phila. Intl. (LP)
3 FOREVER CAME TODAY-Jackson Five—
Motown
4 THREE STEPS FROM TRUE LOVE-Billy
Davis—ABC
5 | COULD DANCE ALL NIGHT—-Archie Bell
And The Drells—TSOP
6 IT'S IN HIS KISS—Linda Lewis—Arista
7 TNG-The Trammps—Buddah (LP)
8 LOVE INFLATION-The Joneses—Mercury
9 YOU BROUGHT IT ON YOURSELF—Barbara
Hall—Innovations
10 BANDOLERO-Juan Carlos Calderon—Epic
11 MAN WAS MADE TO LOVE WOMAN—Bobbi
Martin—Green Menu
12 WHAT A DIFFERENCE A DAY MADE—Esther

Phillips—CTl

13 LIFE IS WHAT YOU MAKE IT—Tapestry—
Capitol

14 FREE MAN—South Shore Commission—
Wand

15 | CANT UNDERSTAND IT—Kokomo—Co-
lumbia

Top Audience Response Records In L.A./San Diego

This Week _
1 EASE ON DOWN THE ROAD-Consumer
Rapport—Wing & A Prayer
2 HUSTLE-Van McCoy & The Soul City Sym-
phony—Avco
3 GLASS HOUSE-Temptations—Gordy
4 FOOT STOF‘PIN' MUSIC—Bohannon—Da-

kor

5 BAD LUCK-Harold Melvin & The Blue-
notes—Phil. Int’l.

6 FREE MAN-=South Shore Commission—
Wand

7 FOREVER CAME TODAY-lackson Five—
Motown

This Week
8 KEEP ON BUMPIN'—Kay Gees—Gang

9 [ CANT UNDERSTAND IT—-Kokomo—Co-
lumbia

10 7,6,5,4,3,2,1 (Blow Your Whistle)—Gary
Toms Empire—PIP

11 SEXY—MFSB—Phila. Intl.

12 DYNOMITE—Bazuka—A&M

13 CUT THE CAKE—Average White Band—At-
lantic

14 THREE STEPS FROM TRUE LOVE—The Re-
flections—Capitol

15 T.L.C.—MFSB-Phila. Int'l.
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General News

LOS ANGELES—Country music
dominates the lists of new books on
pop music this fall.

Two publishers, in particular, will
be competing with similar titles.
“Fifty Years At The Grand Ole
Opry” from Pelican Publishing in
Louisiana is due Sept. 5 with 90
photos jammed into its 112 pages.
Five weeks later, Harry N. Abrams

Inc., New York, will come out with -

Jack Hurst’s “Grand Ole Opry,” a

more lavish volume featuring 400-

photos (200 in full color) and a
40,000-word text by Hurst.

The Abrams entry will carry a
$29.95 price tag. The more modest
Pelican book will go at $10. Myron
Tassin and Jerry Henderson col-
laborated on the Pelican volume;
Minnie Pearl and Mother Maybelle
Carter have contributed forewords.

Beating both Opry books into the
stores by about a month will be
Johnny Cash’s “Man In Black” from
Zondervan, a Grand Rapids house.
A $100,000 advertising-promotion
budget is firmed and the first press
run will be an astonishing 100,000
copies. Cash will go out on the road
to publicize his $6.95 book “for at
least a 60-day period,” the publisher
reports.

Also available in August will be
“Elvis And The Colonel” by May

Music Critics
Hold Institute

NEW YORK-—The Music Critics
Assn. holds its annual “Institute In
Jazz Criticism” at the headquarters
of the American Society of Compos-
ers, Authors & Publishers (ASCAP)
June 27 through July 6.

Ten critics from across the nation
will take part in the Institute along
with a faculty that consists of Dan
Morgenstern, jazz journalist and his-
torian; Albert Murray, novelist and
social critic, and Martin Williams,
author and director of the jazz pro-
gram of the Division of Performing
Arts of the Smithsonian Institution.

The Institute is being run in col-
laboration with the Smithsonian
Institution and the Institute of Jazz
Studies of Rutgers Univ. It is open
to all music critics as well as to stu-
dents of the “Academy of Improvi-
sation” seminars of Rutgers Insti-
tute of Jazz Studies.

w BUT COUNTRY SUBJECTS DOMINATE

" Forthcoming Books Tell It All,
From Zeppelm To Lombardo

Mann from Drake Publishers, at
$15. But Drake does not anticipate
Presley to aggressively promote the
book as Cash will premote his.

In the non-country field, Dave
Dexter’s “Playback” is projected for
October release by Billboard Publi-
cations, Inc., New York. It is the
story of a Missouri newpaperman
who veered off into records to rack
up 35 years as a producer-writer
with Decca and Capitol, bringing
the Beatles, Frank Sinatra, Peggy
Lee, Nat King Cole, Kay Starr and
others to the latter label. Twelve
pages of halftones are included.

“Ain’t Misbehaving—The Story
Of Fats Waller” by Ed Kirkeby,
Waller’s manager, rolls from the Da
Capo Press, New York, this summer.
The same house also will offer Sam-
uel B. Charters’ “The Country
Blues” in both soft and hardcover.

“Auld Acquantance: The Au-
tobiography Of Guy Lombardo” is
destined for October publication by
Doubleday. At the same time, David
R. Godine will market “Blues” by
Robert Neff and Anthony Connors,
a $15 compilation of photos and
conversations with musicians. Pian-
ist Vera Brodsky Lawrence’s “Music
Of Patriots, Politicians And Presi-
dents” at $24.95 covers 100 years of
American popular music and will go
into the stores from Macmillian this
fall in time for pre-bicentennial cele-
brations.

Knopf will charge $5.95 for a
forthcoming paperback by Linda
and Paul McCartney titled “Linda’s
Pictures” in which Mrs. Mec-
Cartney’s photos are presented.

Composer Harry Warren’s enviable
success as a Hollywood film tune-
smith is covered by Tony Thomas in
a Citadel offering, “Harry Warren
And The Hollywood Musical”
priced at $17.95 from Citadel Press,
New York.

Yet another Nashville subject,
“Stars Of Country Music” edited by
Bill C. Malone and Judith Mc-
Culloh will appear in the fall at
$12.50 from the Univ. of Illinois
Press. The same firm also is offering
John I. White’s “Git Along, Little
Doggies: Songs And Songmakers Of
The American West” at $8.95.

In Canada, the Toronto firm of

Methuen Publications will offer two
rock books this fall. Martin Mel-

Californians Suing Over
Texas Tape Distrib Loan

LOS ANGELES—A group of
Southern Californians who loaned
money to G.W. and Billie Ruth
Royal of Bellflower here and Wil-
liam (D) Beasley of Nashville,
Tenn., to finance a Texas tape distri-
bution program in 1972 are asking
the federal district court to help
them get unpaid balance of their
loans back along with “royalties.”

The suit charges that the defend-
ants misrepresented the tape distri-
bution firm as being a $2 million
corporation and that the bulk of all
loans was never repaid. Plaintiffs
and their alleged debts include:
Cramen L. and June M. Dobson,
Norwalk, $4,845 plus 10 percent in-
terest; William A. and Sharon Scha-
vone, $20,000; Ted F. Maurer,
$10,000 and Ruth Esau, $15,000.
The loan dgreements carry. fluctuat-
ing “royalty” payments, ranging
from $50 weekly to be paid to the
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Dobsons for as long as the defend-
ants had a tape business in Texas; to
a $32 weekly royalty to be paid to
Maurer until his loan was repaid. All
royalty payments were in addition to
repayment of the loans. All plaintiffs
allege only a small amount of the
royalty was ever paid. Plaintiffs each
ask $100,000 punitive damages.

One of the loan agreements sub-
mitted to the court offers 9,000 8-
track tapes and 300 lock display
cases, which are estimated to be
worth $22,000, as collateral for the
loan.

Western Tape Distributors and
Forward Finance Corp. are listed as
defendants. On agreements in the
court’s possession, William D. Beas-
ley lists an address of 5353 Hillsboro
Rd., Nashville, and as Cumberland
Tape Industries, 2325 Crestmoor
Nashville.

1" oy s o

huish, Canadlan editor of Billboard,
is the author of “Rock Is My Life,
This Is My Song—The Bachman-
Turner Overdrive Biography.” And
former Billboard staffer Ritchie
Yorke has completed his manuscript
for “The Led Zeppelin Biography.”
Both will retail at $4.95.

The late San Francisco writer,
Ralph J. Gleason, completed “Cele-
brating The Duke And Other
Heroes” for- Little, Brown & Co.,,
shortly before he died of a heart at-
tack in June. It’s due in October.

Composer Richard Rodgers’ long
awaited autobiography, “Musical
Stages,” enjoys a 25,000 first print-
ing and already has been chosen as
an alternate selection of the Literary
Guild Club. The publisher is Ran-
dom House.

Perhaps the most active writer in
the field is the veteran George T. Si-
mon, who has revamped, modern-
ized and edited the old Esquire
“World Of Jazz” for publication by
T. Y. Crowell. With 90 illustrations,
16 in full color, the lavish tome will
feature contributions by Dizzy Gil-
leéspie, Nat Hentoff and Budd Schul-
berg among others and will sell for
$17.95. Simon also is winding up
“The Big Bands Songbook” contain-
ing 75 songs from the Swing era and
75 photogrpahs along with an intro-
duction by clarinetist Benny Good-
man. Both Simon books are tagged
for November release.

90-Year-Old
On Monterey
Jazz Stand

MONTEREY, Calif —A 90-year-
old string bass player, the venerable
Ed “Montudie” Garland of New Or-
leans, will be among the musicians
featured at the 18th annual Monte-
rey Jazz Festival here starting Sept.
19.

Garland will appear with Barry
Martyn, a British drummer, who
heads up the Legends of Jazz.
Group also comprises Joe
Darensbourg, 69, on clarinet; Andy
Blakeney, 77, trumpet; Alton Pur-

“nell, 64, pianist and singer, and

Louis Nelson, 73, on trombone.

All but Martyn are former New
Orleans residents.

The California high school band
competition winner and other high
school musicians also are set for the
event, to be held at the Monterey
County Fairgrounds. They will per-
form with Chuck Mangione and
John Lewis.

Season tickets covering all three
days of music are going at $34.25,
$29.75 and $24.75.

Playboy Ties In
Japan With Trio

LOS ANGELES—Playboy Rec-
ords and Trio Kenwood of Japan
have reached a distribution agree-
ment for Trio to distribute all Play-
boy LP and tape product in Japan.

Trio will also have the right to use
the Playboy logo for Japanese do-
mestic releases, with Playboy receiv-
ing the right to distribute Trio Ken-
wood artists. Initial Playboy releases
will be in September, with label art-
ists due in Japan for promotional
touring and appearances shortly af-
terward.
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These are best selling middle-of-the-road singles compiled from

_E national retail sales and radio station air play listed in rank order.
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1 1 (11 MIDNIGHT BLUE
Melissa Manchester, Arista 0116
(New York Times/Rumanian Pickleworks, BMI)
7 5 EVERYTIME YOU TOUCH ME (I Get High)
Charlie Rich, Epic 8-50103 (Columbia) (Algee, BMI/Double R, ASCAP)
3 4 9 OLD DAYS
Chicago, Columbia- 10131 (Make Me Smile/Big Elk, ASCAP)
4 6 9 THE WAY WE WERE/TRY TO REMEMBER
Gladys Knight & The Pips, Buddah 463 (Colgems, ASCAP/Chappell, ASCAP)
5 3|10 WHEN WILL | BE LOVED
Linda Ronstadt, Capitol 4050 (Acuff-Rose, BME)
6 2 |11 WILDFIRE
Michael Murphey, Epic 50084 (CBS) (Mystery, BMI)
7 8 9 LIZIE & THE RAINMAN
Tanya Tucker, MCA 40402 (House of Gold, BMI)
8 9 6 THE LAST PICASSO
Neil Diamond, Columbia 10138 (Stonebrige, ASCAP)
9 5 |11 SISTER GOLDEN HAIR
America, Warner Bros. 8086 (Warner Bros., ASCAP)
10 |15 7 THE HUSTLE
Van McCoy & The Soul City Symphony, Avco 4653 (Van McCoy/Warner-
Tamerlane, BMI)
11 |12 7 SWEARIN’ TO GOD
Frankie Valli, Private Stock 45021 (Hearts Delight/Caseyem/Desidera, BMI)
12 | 14 6 FEELINGS
Morris Albert, RCA 10279 (Fermata International, ASCAP)
13 |10 |13 LOVE WILL KEEP US TOGETHER
Captain & Tennille, A&M 1672 (Don Kirshner, BMi}
14 |19 4 PLEASE MR. PLEASE
Olivia Newton-John, MCA 40418 (Blue Gum, ASCAP)
15 | 18 8 PLEASE TELL HIM THAT | SAID HELLO
Debbie Campbell, Playboy 6037 (Chrysalis, ASCAP)
16 | 20 3 RHINESTONE COWBOY
Glen Campbell, Capitol 4095 (20th Century/House Of Weiss, ASCAP)
17 {11 (11 WONDERFUL BABY
Don McLean, United Artists 614 (Unart/Yahweh, BMI)
18 |13 (14 I'LL PLAY FOR YOU
Seals & Crofts, Warner Bros. 8075 (Dawnbreaker, BMI)
19 (24 4 ATTITUDE DANCING
Carly Simon, Elektra 45246 (C'est/Jacob, ASCAP)
2 (22 6 HARPO'S BLUES
Phoebe Snow, Sheiter 40400 (MCA) (Tarka, ASCAP)
21 |17 |10 AND THEN THERE WAS GINA
Bobby Goldsboro, United Artists 633 (Unart/Pen In Hand, BMI)
22 |31 3 LISTEN TO WHAT THE MAN SAID
Wings, Capitol 4091 (McCartney/ATV, BMI)
23 (26 7 SUSANNA'S SONG (In The California Mornu;f
Jerry Cole & Trimty, Warner Bros./Midget 8101 (Moppet, BMI)
24 |23 8 CONEY ISLAND
Herb Alpert & The T.J.B., A&M 1688 (Aimo, ASCAP)
25 |36 3 SEND IN THE CLOWNS
Judy Collins, Elektra 45243 (Beautiful/Revelation, ASCAP) ~
26 |32 4 WOODEN HEART
Bobby Vinton, ABC 12100 (Gladys, ASCAP)
27 |25 7 DING-A-LONG
Teach-In, Phifips 40800 (Phonogram) (Dayglow, ASCAP)
|28 (38 4 BURNING THING
Mac Davis, Columbia 3-10148 (Screen Gems-Columbia/Song Painter/Sweet
Glory, BMI)
29 |30 6 EL BIMBO
Bimbo Jet, Scepter 12406 (Artie Wayne/Reizner, ASCAP)
30 | 47 3 ROCKFORD FILES
Mike Post, MGM 14772 (Leeds, ASCAP) .
31 |40 3 AT SEVENTEEN
Janis lan, Columbia 10154 (Mine/April, ASCAP)
32 |33 5 | DREAMED LAST NIGHT
Justin Hayward & John Lodge, Threshold 67019 (London) (Justunes, ASCAP)
33 |35 2 JIVE TALKIN'
Bee Gees, RSO 510 (Atlantic) (Casserole, BMI)
34 |28 9 SMILE ON ME
Ronnie & Natalie O'Hara, Legacy 104 (Happy Girl. ASCAP)
8 | LOVE WON'T LET ME WAIT

3B |37
| * Major Harris, Atlantic 3248, {Mighty Three/Friday’s Child/WMOT, BMI)
36 m MORNIN’ BEAUTIFUL
Tony Orlando. & Dawn, Elektra 45260 (Applecider/Little Max, ASCAP)

37 | 39 | 2 | MAKE THE WORLD GO AWAY
Donny & Marie Osmond, Kolob 14807 (MGM) (Tree, BMI)
8|27 |17 HOW LUCKY CAN YOU GET
| i Barbra Streisand, Arista 0123 (Scregn Gems-Columbia, BMI)
39 |4 | 5 | I'M NOT IN LOVE
10 cc, Mercury 73678 (Phonogram) (Man-Ken, BMI)
40 | 43 2 FEELIN' THAT GLOW

| ! Robert Fiack, Atlantic 3271 (Lonport, BMI) §
41 m YOU ARE MY SUNSHINE GIRL
Lettermen, Capitol 4096 (House Of Gold, BMI)

42 (44 3 T-R-0-U-B-L-E
Etvis Presley, RCA 10278 (Jerry Chestnut, BMI)
43 | 45 4 KING KINGSTON

George Fischoff, PIP 6503 (George Fischoff/Mourbar, ASCAP)
L |m THERE’S A WHOLE LOT OF LOVING

Guys "N’ Dolls, Epic 50109 (Dick James, BMI)
45 |42 5 (Baby) DON'T LET IT MESS YOUR MIND

Donny Gerrard, Rocket 40405 (MCA)
(Don Kirshner, BMI/Kirshner Songs, ASCAP)

46 m WHAT | BID FOR LOVE
Jack Jones, RCA 10317 .(Wren, BMI/Red Bullet, ASCAP)

47 |49 2 FOREVER AND FOREVER
Englebert Humperdinck, Parrot 40082 (Londen) (Mam, ASCAP)
48 |50 2 FALLIN' IN LOVE

Hamilton, Joe Frank and Reynolds, Playboy 6024 (J.C., BMI)
49 m TAKE GOOD CARE OF YOURSELF
The Three Degrees, Philadelphia International 3568 (CBS) (Mighty Three, BMI)

50 TWILIGHT TIME
| lose Feliciano, RCA 10306 (Porgie, BM1) R
4
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® Continued from page 42

group. Another vocal group, Fifth Avenue, fol-
lowed but they were also uninspiring. Inter-
estingly enough the Fifth Avenue's back-up
band did one number by themselves and almost
stole the show. the 10-piece band which calls
itself the New Band was one of the most refresh-
ing groups on the show.

Next was Jae Mason, a fine singer-songwriter
and guitarist who got over to the Apollo au-
dience backed only by another acoustic guitar-
ist. Of all the acts presented by Buddah, Jae Ma-
son was the most promising. Closing the show
was Black Ivory, a professional three-man sing-
ing group that was backed by a large orchestra
that could hardly be heard. The only thing that
separated Black Ivory from the other vocal
groups on the show was that Black Ivory had
better material to work with. ROBERT FORD JR.

CLIFTON DAVIS
ARNETIA WALKER
Reno Sweeny’s, New York

After successful careers on television and
Broadway, Clifton Davis has turned to night
clubs and though the June 14 show was far from
perfect, it would appear that Davis has a bright
future in cabarets. The main fault with Davis’
show was that much of it seemed forced as if he
were an actor playing a nightclub singer. This is
a problem that can easily be overcome by expe-
rience and confidence.

The show was not without its highlights, the
first of which came when Davis performed a
comic soliloquy about a country boy in New York
as an intro to “Blues In The Night". That was
followed shortly by an excellent new song by
Ron Miller entitled “Old Music” which is a cyni-
cal view of the music business. During both of
these segments Davis' ability as an actor came
into play and he seemed much more at ease.

Davis closed his show with two excellent
songs that he wrote for the Jackson 5: “Never
Can Say Goodbye" and "Looking Through The
Window"'. Here again Davis shined as he seemed
relaxed doing his own material.

Uniike Davis, the opening act Arnetia Walker
seemed most at ease in the small nightclub set-

___ Talent In Action

Latin

ting. Ms. Walker is an attractive young song styl-
ist with a warm personality and excellent reper-
toire. Ms. Walker too should have a bright future
in nightclubs. ROBERT FORD JR.

MARTIN MULL
JERRY RIOPELLE
Boarding House, San Francisco

“Darling, why should we say au revoir?”
pines Martin Mull at the end of one of his songs.
"It's so hard to say au revoir. Why don't we just
say . .. hors d'oeuvre?" Brightening at the idea,
he swings into a chorus of “Why don't we just
say hors d'oeuvre?”

That riff may be a little more translatable into
print that most of Mull’s comic routines, which
are an absolute delight to witness in person—
Mull in a banker's three-piece suit playing slide
guitar with a vibrator, or in shades and cap de-
livering a satirical disco tune called “Do the
Dog,” which, even though it is satire on AWB, is
as hot as the goods of any disco band around.

This is the secret to Mull's success. Not only
‘is he working in a mode, musical and music biz
satire, touched by few others but he is
eminently qualified musically to indulge in such
satire.

Mull's commercial success has enabled him
to travel now with a five-piece backing band and
he makes full use of the range and latitude it
gives. him.

KSAN broadcast the opening night perform-
ance June 3, which had Mull featuring material
from his new Capricorn LP, “Days of Wine and
Neuroses,” in an hour-long set. Though the ra-
dio audience could share in Mull's agonizingly
funny mini-dramas, monologues and puns, they
missed the visual absurdities of Mull's attire, fa-
cial expressions and stage settings (plastic palm
tree, overstuffed chair, table and lamp).

ABC's Jerry Riopelle opened leading a four-
piece band that got into a solid groove early on
and held it tight all the way through, with Rio-
pelle himself alternating between guitar and up-
right piano. Within the basic drive of the rock

(Continued on page 66)
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We are the largest Latin Distributor in the country. We
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TEXAS

The Texas branch of Caytronics,
headed by Charlie McDonald in San
Antonio, will be busy this summer as
demand for their product increases
across the state.

Leo Lozano, sales and promotion
director for Caytronics in Texas,
notes an increase in orders for Cam-
ilo Sesto’s latest LP on the Pronto la-
bel, “Quieres Ser Mi Amante” and
Vicente Fernandez” “El Hijo Del
Pueblo” on Caytronics. Other LPs
on the move are Yolanda Del Rio’s
“Se Me Olvido Otra Vez” on Arcano
and Morris Albert’s album on Audio
Latino, which features the hit
“Dime,” Spanish language version
of “Feelings.”

Caytronics artists have visited the
Alamo city twice within a one-
month period, which should help
spur sales of their product. Oscar
Narvaez, head of Ole Toro Produc-
tions, hosted Arnulfo Gordo Del-
gado’s Caravan of Mexican stars in
San Antonio May 18. This one fea-
tured, among others, Vicente Fer-
nandez, Yolanda Del Rio, Los 3 Ases,
Imelda Miller, Marco Antonio Mu-
niz, Miguel Aceves Mejia and El
Mariachi Vargas. On June 15,
KCOR-AM’s Annual Festival fea-
tured Gerardo Reyes, Maria de
Lourdes, Felipe Arriaga, Juanello,
Maria Medina and Belinda.

The latest single by Tortilla Fac-
tory is titled “Cuatro Vidas” b/w
“Espinita” on Falcon. Also
released recently by Falcon were
“Basura” b/w “Prieta Linda” by Los
Fabulosos and “Echale Un Cinco Al
Piano” b/w “Pa Todo El Ano” by
Joe Bravo y Los Jovenes.

Jaime Ruiz assists Freddie Marti-
nez on the vocals in Freddie’s latest
LP. This one is titled, “Don Freddie
Martinez” on the Freddie label. Roy
“Guero Alagre” Davila designed the
cover.

Augustine Ramirez is now produc-
ing for his own Tierra Chicana label.
His first LP on the new label features
his band and is titled “Mas Tierra
Chicana.” LUPE SILVA

NEW YORK

Melao recording for TR Records
at Delta. ... Tito Puente and his
concert group will perform July 6 at
Madison Square Garden with the
Sex Machine James Brown, on the
same bill as Joe Bataan. ... Nelson
Ned in concert at the Academy of
Music. . . . Tony Pabon y La Protesta
at El Mirador in Chicago. ... Ro-
berto Vilella actively promoting
dances in the Connecticut area. ...
Alex Massucci, promotion director
of the Fania labels, just returned
from the West Coast. He announced
an increase in airtime and sales for
salsa music.

At the Felt Forum (26) Eddie
Palmieri and brother Charlie in con-
cert. July 4th, at the Tower Suite
(Time & Life Bldg.) will be the first
of a summer series of dance-con-
certs. . . . Orquestra Remedios, an ex-

Tony Pabon
Big In Chicago

CHICAGO-Tony Pabon and La
Protesta sparked Latin circles June
13-15 at El Mirador, Chicago’s new
salsa club. They worked three shows
a night for three nights to apprecia-
tive audiences. Sharing the bill was
Menique.

El Mirador’s Monday night Dis-
carga sessions with Vic Parra and his
sabor tipico continue with a $3 cover
charge.

citing group recently arrived from
Cuba. ... Tipica New York is the
new charanga taking New York by
storm. . . . Wilfredo Vargas from Do-
minican Republic here for concerts
and promotion. ... “Toro” a Latin
rock group recorded by Harvey Av-
erne.

“Mi Secreto” and “Con Carino y
Nostalgia,” new single by Antonio
Marcos, Brazilian popular singer-
composer (Arcano).

Summer happenings: Free salsa
concerts in Central Park, a Schaeffer
“Salsa de Malta” contest with Willy
Colon, preparations for a giant
Woodstock Latin open air concert.
... Fania All Stars giant show with
Celia Cruz in the main arena Madi-
son Square Garden July 11 and
many more.

Heavy action in the dance scene:
The Monastery, The Last Laff, Chez

Sensual, Corso, Boombamakaoo,
and many more ballrooms are fully
scheduled this coming season. ...
Macho Sanabria (EGC) soon here

- from Puerto Rico for a promotion

tour. . . . Joe Cain, Mericana a&r di-
rector, announces release of a new
single by the popular Latin Dimen-
sions, “El Que Tenga Sabor.” Ral-
phy Santi, recording for new label
Almendra. ... Dr. Ken Rosa, com-
poser, pianist, chiropractor and DJ
with an interesting oldies program
over WBAL-FM. . . . Titti Sotto and
the Banana Ladies (Vico) with a new
release “Latin Pompa Part 17
WBLS, a heavy rock oriented sta-
tion, now programming mucho
salsa. . . . Louie Ramirez, well known
arranger and producer, has been
named director Tico-Alegre labels.

Bill Davies Ballroom, a new entry in
the dance scene. RALPH LEW
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This TITLE-Artist, Label &
Number (Distributing Label)

This TITLE-Artist, Label &
Week Number (Distributing Label)

1 | WILLIE COLON
The Good, The Bad, The Ugly, Fanis XSLP-
00484

2 [ TiPICAT73
Candela Inca 1043

3 | TICOALEGRE ALL STARS
Live at Carnegie Hall, Tico 1325

4 | SONORA MATANCERA
50 Anos, Secco SSD-4001

5 | HECTOR LAVOE
La Voz, Fania XSLP-00461

6 | JOSEFAJARDO
Estreltas Del 75, Coco CLP-115

7 | JOHNNY VENTURA
En Accion Discolor-70
l

8 | CELIA & JOHNNY
Quimbara, Vaya XVS-31

HARLOW
Live in Quad, Fania QXSLP-00472

10 | ORCH.IDEAL
(trch. |deal, Artol-6001

11 EL GRAN TRIO
& Que No Te Atreves, Montilla 272

12 | CORTHO & ISMAEL RIVERA
Juntos Otra Vez, Coco CLP-113XX

13 | RAYRODRIGUEZ

And Duro, Mericana XMS-130

14 | MANGUEL & PATATO
Understanding Latin Rhythms, LP
Ventures-337

15 | FANIAALL STARS
Vol. 1 & 2,Fania 476-7

-]

IN TEXAS

1 | KINGCLAVE

Los Hombres No Deben Llorar, Orfeon
38023

2 | TORTILLA FACTORY
Tortilla Factory, Falcon FL 4063

3 | VICENTE FERNANDEZ
El Idolo De Mexico, Caytronics 1420

4 | LOSUNICOS
Siempre, UNI 1001

5 | COSTAAZUL
El La Cumbra, NV 304

6 | LOSANGELES NEGROS
ATi,UA135

7 | JULIO IGLESIAS
AMexico Athambra 21

8 | ROYAL JESTERS
Their Second Album, GC 112

9 | ANGELICA MARIA

Angelica Maria, Sonido Internacional SI.
8009

10 |LITTLEJOE
Manana, Freddy 1030

11 | LATIN BREED

Minus One GC 111 |
12 | YOLANDADEL RIO |
Ay Mama, Los Que Te, Arcano 3271 |

13 | JUAN GABRIEL

Juan Gabriel, Arcano 3283

14 | SUNNY & THE SUNLINERS
Los Enamorados, Keyloc 3020

15 | LOS KASINOS
Los Kasinos, UNI 1002

LO MEJOR DE

SONORA

WITH 12 OF THEIR
GREATEST HITS

Catch The Fania
\AII Stars Live At

PONCENA

Compatible Stereo XSLP 1045

Madison Square Garden, N.Y., N.Y. July 11, 1975
Roberto Clemente Coliseo, San Juan, P.R. July 18,1975




nacain

THE LOVELY SENORITA

| IS WATCHED BY OVER 30 MILLION PEOPLE EVERY WEEK ON TELEVISION
YOU’VE ENJOYED HER SINGING ON TV, NOW ENJOY HER FIRST LP.
HEAR ANACANI'S FANTASTIC BILINGUAL INTERPRETATION OF:

YOU CAN IN YUCATAN*
(CAPULLITO DE ALELD

GRANADA*

MAGIC IS THE MOONLIGHT*
(TE QUIERO DUJISTE)

YOU'LL KNOW THAT 1 LOVE YOU*
(SABRAS QUE TE QUIERO)

BESAME MUCHO*

(00 CO0 ROO COO COO, PALOMA*
(CU-CU-RRU-CU-CU, PALOMA)

TOUCH THE WIND®
(ERES TU) -

MY LOVELY MALEGUENA*
(MALAGUENA SALEROSA)

ADIOS*

YOU BELONG TO MY HEART*
(SOLAMENTE UNA VEZ)

PERHAPS, PERHAPS, PERHAPS**
(QUIZAS, QUIZAS, QUIZAS)

MARIA ELENA*

*PEER-INTERNATIONAL CORP.
#**§OUTHERN MUSIC PUB.

Arrangements: Sandy Shire

Featuring

Available On ANAHUAC RECORDS & TAPE Her Great

New Single

“"GRANADA"”
“YOU'LL KNOW THAT I LOVE YOU”

(ANNA-WAC)

Interested Distributors & Suppliers, please contact ANAHUAC RECORDS Directly
at: 6331 Santa Monica Bl., Hollywood, Ca. 90038 — Phone (213) 462-0088 Suggested List Price $5.98
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|_Sauce
No Top 40

in ﬁnnap@ is
By JEAN WILLIAMS

LOS ANGELES--Hoppy Adams,
executive vice president of WANN,
Annapolis, Md,, says “no top any-
thing (Top 40) is used at our station
in the way of programming.” Al-
though its format is r&b, Adams,
who has been in the same 1 p.m.-7
p-m. time slot for 23 years adds, “we
just play music.”

His theory on selecting records to
be played on the air is, “you can’t
give your audience the same music
all of the time,” therefore, jazz,
blues, r&b, pop and gospel are
played.

Gospel is a special feature, aired
daily 11 am.-1 p.m., and all day
Sunday.

Adams claims he does not consult
with record outlets when compiling
the weekly playlist. “Many radio sta-
tions use record shops and one-stops
when selecting records. I don’t think
that’s an accurate accounting of
what an audience wants to hear. Of-
ten, persons working in these outlets
will list the records which appeal to
them,” he says.

He is also unwilling to put out a
record sheet listing WANN’s most
requested tunes, and he explains, “A
record sheet creates dishonesty. It is
too easy to be influenced into slip-
ping a record of your choice on the
list. This is not fair to the audience
which you serve, nor to the people
who pick up these sheets in the
record shops and deal with its con-
tents as being the gospel truth.”

He depends on write-in requests
and the trades in selecting the week’s
playlist.

WANN’s program or music direc-
tor selects the music which is aired.
Everyone at the privately owned sta-
tion meets once a week and collec-
tively decides on what is to be
played, says Adams.

The program and music director
oversee the operation, only to make
sure that the decisions made during
our meetings are carried out, he says.

All deejays use the same records.
No one can come into the station
and privately give a disk to his favor-
ite personality to play. If it is played
on one show, and the announcer
from another show wants to play the
record, he will use the same one, ex-
plains Adams.

He proudly says that the entire
staff has been withthe station several
years. The air personalities are Mike
Standish 6 a.m.-7 a.m., Jeffery Ste-
vens 7 am.-9 am., ChetlIvey 9 am.-
11 am. Larry Webster 11 am.-1
p.m., Hoppy Adams 1 p.m.-7 p.m,,
and Gene Long 7 p.m.-8:30 p.m.
(signoff).

Larry Travis is program director
and Dick Simms, Saturday 8 a.m.-1
p.m. announcer, is also music direc-
tor.

Bob Goldberg, sales manager of
the station, points out that Annap-
olis is a predominately white city
and WANN has gained a cross sec-
tioned audience, 50 percent white to
black listenership from 6 a.m. (sign-
on)-9 a.m. The audience is 100 per-
cent black between 9 a.m.-2:30 p.m.,
and 70 percent black to 30 percent
white during the hours 2:30 p.m.-
8:30 p.m., says Goldberg.

“WANN has 10,000 watts, which
is comparable to 50,000 because it’s
on the Bay,” says Adams. “The wa-
ter carries the signal 300 miles into
five states, Virginia, North Carolina,

(Continued on page 53)
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Knight, BMI)

(T. James, B. King), Roulette 7167 (Mandan, BMI)

= = ~ #$TAR Performer—singles registering great- = 3 + -z =€
£ 2 %g est proportionate upward progress this week g § gas g g QE
@
2|y |®g| e MmST , 2 | 7 |22 | nme, armst 2| | 22| e, armst
= (Writer), Labe! & Number (Dist. Labe!) (Publisher, Licensee} = 3 S| (writer), Labet & Number (Dist. Label) (Pblisher, Licensee) =3 S| (Writer), Label & Number (Dist. Labe) (Publisher, Licenseg)
1| 3|11 | LOOK AT ME ("'m In Love)—Moments ﬁ 410 7| PMN=tdwn st 'S — Ungi
(A. Goodman, H. Ray, W. Morris), Stang 5060 > (E. Starr), Gr:nite r5:22 (ATV/Zonal, BMI) Bl 62 § &Feilﬁmelﬂrsg;?: 7T[r:3ﬂ| (Motown)
(All Platinum) (Gambi, BMI) ‘ ﬁ 48 4 THREE STEPS FROM TRUE LOVE—- (Stone Diamond, BM1) '
2 | 1|10 | GIVETHE PEOPLE WHAT THEY WANT- Reflections 69| 70| 5| REMEMBER THE RAIN-21st Century
?xj.'{;samble . —— %zésaag% K. Williams), Capitol 4078 (A Dish A (M. Smith), RCA 10201 (Kizzie, ASCAP)
3565 (Columbia) (Mighty Three, BMI) ,ﬁ y e ‘ﬁ 871 2 DREAM MERCHANT—New Birth
3| 4 |10 | SUPPERY WHEN WET—conmodores TR o gl T (L Weis, J. Res), Buddah 470 aturday, BMIY
%&:)C!ary, Commodores), Motown 1338 (Jobete, . (Mailbiz/Rick's Music, BMI) |\ n 4 A.1.E.—Blackbiood
) ﬁ 84 6 BABY GET IN ON—ike & Tina T (Kluger, Vangarde, Avion, Jasper) Mainstream 5567
‘% 8|10 IHEhynUSHE-Van McCoy & The Soul City (1. Turmen), United Artists 598 (Uniart/Huh, BMI) (September, ASCAP)
Ymp Rony 37|23 12 CUT THE CAKE—aws 121791 5 LET ME WRAP MY ARMS AROUND
%Vam';'ﬁggg)BAﬁf)“ 4653 (Yan McCoy/Warner, (cv;::;ffmc‘gm) Mcintish), Atlantic 3261 (Average/ (Ysog-k&)”oé“hm Bure e
) ; 3 . Burke), Chess hess/Janus)
@ 12 | 6 le(l)sUT A" iT'II'I;EdEmﬂ' OF 38|42 & gﬁ{, bcRY') (\;,Rbyt_smg,s? &lﬁ’wny : (First Central, BMI)
= Michael ka . Robinson), Vibraiton a R
(8. Holland, E, Holland) Motown 1349F Ganbi, BM) mum ﬁ L !cha’s‘;l;, %!k!fggkPh?tyoﬁgog‘;dhobete,
a1 | %5 ;'GI‘;: ;';:;e’xé‘}“;‘:::““]‘jks”?o 39 |32 (10 PHILADELPHIA FREEDOM—Etton John ! Stone Agate, ASCAP) '
/ 1 :
REMEMBER—GIadys Knight & The Pips (E Jot;n B. Taupin), MCA 40364 (Big Pig/Leeds, 74171 6 x%ﬁ’#r’f&f NOON &
" L —Carl Carlt
o B 453 lgems, 50Ap/Chappe. | 40 | 24 | 13 |  SPIRIT OF THE BOOBIE=Keo & The Gang (. oty Hond), A 12069
ASCAP) E';[P?eélé ? r?t?yl% KooIBS;MT)he Gang), De-Lite 1567 " ; {Jugumba, ASCAP/One Marbale, BM!)
7171 8 SADIE—spi elightful/Gang, ﬁ SWEARIN’ TO GOD—Frankie Valii
(8. Jeﬁeég:fnﬁ?nawes, C. Simmons), Atlantic 41143 | 9 IS IT TRUE—Barrett Strong (B. Crewe, D. Raridell), Private Stock 45021 (Hearts
3268 (Mighty Three, BMI) (B. Strong), Caitol 4052 (Beechwood/Sunbar; . BMI) . Delight/ Caseyem Desidera, BMI)
3| 9| 8| WHAT CAN I DO FOR YOU—Labeli 42 |26 | 16 | BABY THAT'S BACKATCHA- o FOREVER CAME TODAY —sacison 5
(0. Ellson, . Batts), Epic 8-50097 (Columbia) ?v';“’*ke{)ﬁk’bi'ﬁ" B ?sit ”0";2“{ L-B%ie'v B. Holland), Motown- 1356
(Gospel Bird, BMi} . Robinson), Tamla 54 otown, one Agate,
Bertam, ASCA
9 [10 [11 | TAKE ME TO THE RIVER—syl johmson Tt 77 81| 2| | KNOW WHERE YOU'RE COMING
(A. Green, M. Hodges), Hi 2285 (London) 3 14716 ?v‘f%:r"nﬂ')"g;ﬂs#;'ﬂz";{)a st FROM—Loteatts Holloway
) (Jec/Al Green, BMI) (Fratell, BMI) fac ainstream) (S. Dees), Aware. 050 (GRC) (Moonsong, BMI)
ﬁ 13 |10 SOONER OR LATER—Impressions a4 127 |14 LERVE IT ALONE—=Dynamic Superiors m LOVE INFLATION (Part 1)—The )
S(F:h Toymsend)B,MCurtnm 0103 (Warner Bros:) (N. Ashford, V. Simpson)l,)’ﬁz?:;n llxgirzwrs ﬁ (G. Dorsey), Mercury 73(689 (Pho)nugra;l)o('ll.my/
eritown, BMI) (Nick-0-Val, ASCAP) Unichappell, BMI)
11 (11 | 8 WHY CANT WE BE FRIENDS?—wer 60 | 6 SNEAKIN' UP BEHIND 7918 [ 3 WE'RE GONNA MAKE IT—Pphilly Devoti
~(~S".";\:Ief, ggkg:uw;,srg.tlt)n‘}kea?s,stti ;ordan, [+ ﬁ YOU—Brecler Brothers (J. Davis), Columbia 3-10143 (John :)a,vis/men:k,
Unité& Aﬁists 6‘29‘(Fa‘r) Olut' ASCAP) ) {D. Grolnick, W. Lee, D. Sanborn, R. Brecker,
) p M. Brecker), Arista 0122 (Carmme Street, BMI) ﬁ m YOUNDA—MM)
ﬁ 6] 6 guﬂ‘;:‘}"fg::; Ep— 4 | 28 | 12 | THANK YOU BABY-styiistics (0. Hoore, ABC 12105 (RBC/Dushil/Specd, BMI)
(Miller AS'CA:P) d (H. Peretti, L. Creatore, GD Wenss), Avca 4652 81 33 4 THIS AIN'T NO TIME TO 6l
3|15 | 6 | SEVEN LONELY NGHTS e o UP— i
X — Four T ‘ —0hi —Ripple
1 (L.R. Baily, K. Williams, R. Clark), ABC. 1209 LA R !J%l'gns]'% gaEtchFeEELE. Bgr?r::r;? lr?.'ﬁnes, R, (K. Samuels, C. Reynolds, D. Ferguson), GRC 2060
(Pocketfull of Tunes/Giant, BMI) Middlebrooks, M’._Piem‘e, W, Begk), Mercury 13675 {Act One, BMI)
ﬁ 19 5 I'LL DO FOR YOU ANYTHING YOU v (Phonogram} (Ohio Players/ Unichappell, BMI) 82| % 3 DREAMING A DREAM— Crown Heights Affai
WANT ME TO-Banry white 43 140 | 11 NO CHARGE—Snirley Caesar (F. Neragis, B. Britton), De-Lite 1570 (PtP)
(R. White), 20th Century 2208 ] (H. Howard), Scepter 12402 (Wilderness, BMI) (Delightfui, BMI)
; (Sa-Yette/Jenuary, BMI) 4 157 17 GOD BLESS OUR LOVE—cCharles Bremmer MAKE ME FEEL LIKE A
151 2115 ROCKIN CHAIR—Gwen McCrae (A Green, W. Mitchell, E. Eandie), Cheisea 3017 WOMAN—~Jacx
(C. Reid, W. Clarke) Cat 1996 (TK) (Hi, BMI) (C. Reid) Kayvette 5122 (TK) (Shétlyn, BMI)
i (5 Ui | ‘esven e Pr|e | 4 ACTIONS SPEAK LOUDER THAN 84|89 | 2|  SEXY WOMAN- Tummie Toms
' —Grover Washinglon Jr. WORDS —Chocolate Mitk n
(R. Macdonalg, W, Salter), Kudu 358 (toun) (L. Harr, ). Smth I, A Castenll, . Richards, D. i) GIRUEs L (90 s 1OMD
(Antisia, ASCAP) glccka{g;sy ('Lw K. ng;:;;xs, R. Dabon, E. Dabon), 8518 ) 5 ALL THE WAY IN OR ALL THE WAY
21| 5 PLEASE PARDON ME (You Remind Me ! arsaint OUT—Betty Sw
ﬁ * Of A Friend)—Rufus Fm(lvﬁn‘ AT 51152 7 VgE”DY_ '?a GONE —Ronnie McNeir (C. Putnam, R. Lane), Attantic 45-3262: (Tree, BMI)
B Gordon, Rsel, ABC 12093 (Kngous e seH e FoALs| St 8 | 92| 2| ITS THE LB.S MONAURAIL PART 1-
g : Fred Wesley & Ths New JB'
18 | 5|16 | LOVE WONT LET ME WAIT=Maior Harr 52 139 | 11 | SEX MACHINE—lames Brown 1. Brown), People 635 (Po
gB-'dEli:‘ vc h[;,g",&t,?() {‘"Q"M‘ﬁ 3248(Mighfﬂhre;‘s (UJchr:g;l:gl Pé)hlﬂysor 14270 (Dynatone/Belinda/ | geiinr;av;'ghap;z?l eBMI)( olydor) (Dynatone/
riday’s Chi 8 3 . : s
19120 | 9 EASE ON DOWN THE 53 | 51 | 15 DYNOMIT%;W&;.E 87|93 2 I;(,)h(‘)T STOMPIN’ MUSIC— Hamitton
(1. Camilo), A&M 1 (Tanob,. BMI)
?c(;”s“m)aus?"vﬂ‘n"g”ﬁn?ﬁ"?ﬁm 101 (Aftarttic) ﬁ 65 | 3 FEELIN' THAT GLOW—Reberta Flack (B};h:?::: “RE&??“’ 4544 (Bruasiict, (o
{Fox Fanfare, BMI) ‘ (E. McDaniels, B. Rusco, L.L. Pendarvis, M.
25 7 FREE‘MM“ T Mckinley, Sister C. Laws), Atlantic 3271 88 | 97 3 | D%N'T WANT TO BE A LONE
ﬁ ; = mission E RANGER— Johnny Guitar Watson
éa} gSr:gyle?ﬁrevzangMﬂ‘)lZS? (Scepter) % ‘ R E[E{, r;’?j:"ém‘fr DOWN {Get On The (1.6. Watson), Fa:gsy '7"33’(1034&; BMi)
: ! (®. Gerald, J. Simon), Spring 156 (Polyd wm —ii :
ﬁ B 5 FIGHT THE POWER PT. 1—isiey Bros. gﬁauc?g/selindlaTOBn&I) privg 28 (AT ﬂfmﬂ A 08 e, 8
Nk 5250 i Cambty Yr|73 | 2| SUMMER MADNESS—to0 & e c — : - i !
! T ! ic/ i ; = e '
o) APy LR (& "Spte” ke . Tolr, Koo & ot | Y m ﬁg%‘: |I;:)UIN [FIESTIADINE Ut
2 |14 (13 KEEP THE HOME FIRES DecLite 1567 (PIP) (Delightful, Gang, BM) (L Dozqer), Motown 1355 (Dozier, BMI)
BURNING—Latimore 67| 3 THE PHONE'S BEEN JUMPING ALL 1 :
(B: Latimare, 5. Alarmo), Glades 1726 (TK) DAY—leannie Reynolds 91184 3 | ONLY FEEL THIS WAY WHEN I'M
(Sherlyn, BMI) (N. Tony), Casablanca 834 (Groovesville, BMI) WITH YOU— jimmy Briscoe & The Little
] ﬁ = Beavers
ﬁ [ ?KEXGYar;b'I‘erL' Ruff), Philadelphia International 8- I3 GH DOWN TONIGHT-xc: & The susine ! & "‘e’se:" L Stuckey), Pi Kappa 604
3567 (Epic/Columbia) (Mighty Three, BMI) s terl a g‘lgc(c)asayuzzznch), TK 1009 (Sherlyn, BMY) 7 ](‘_:‘;'(’;e’;o;“b‘) .
§ —Chotolate
ﬁ 38 4 g? II};JE THE NA.ME (1. Brown, E. Wilson), Big Tree 16038 (Atlantic); YOURSELF—Theee Degrees
—Ben E King (Finchley, ASCAP) K. Gambte, L Philadelphi i
(P. Grant, G. Guthrie), Atantic 3274 ' {Ke Gamble, U, Philadelphiarlntemational
O |78 | 2| HOPE THAT We CAN BE 83568 (Epic/Columbia)
TOGETHER—Sharon P: — Bi
25 |18 9 ME AJ:P MRS. JONES—FRon Banks & The (K. Gamble, L. Huff;?"Phlllal;elphra International 8- L 2 EHREE STERS FROM TRUETLOVE ="z
(K Gamble, L. Huff), ABC 12090 (Assorted, BMI) ‘ 3569 (Epic/Columbia), (Mighty Three Music, BMI) (. R, Bailey, K. Williams), ABC/ Dunhilt 12106, (A
: 61 63 5 LOVE BLIND —Martha Reeves Dish A Tunes, BMI}
34 6 FO&VER IN LOVE~Love Unlimited (M. Reeves), Arista 0124 (Penumbra, BMI) 94 I ) 7 | TRULY LOVE YOU—=Tony Trout
V 'U=Tony lro an
(B. White), 20th Century 2197 62 66 6 IF VOU TALK IN YOUR (1. Troutman), Gram-0-Phon 45;118 (ﬂ‘other
(Sa-Vette/January Music, BMI) SLEEP--Littie Mitton Fletcher, BMI)
(3| 7| LOVE BENG YOUR ey Ctrtopbe Sax (238 {Epi 95 | IECTEETD | AM HIS LADY-not More
FOOL— Charles Whitehead | (Easy Nine/Etvis Music Inc., BMI) e G e ACr R ASCARY
gégzl}lx?\;nsaﬂ.{) C. Whitehead), Island 007 (Ms. 63 56 8 LOVEE ;ﬂE TILL TOMORROW w6 " FUYNKY ‘Musw IS THE
e OMES—Roy C.
|28 13| 6 COME AN’ GET YOURSELF ® Hammond)? Mercury 73672 (Phonogram) THING—Dynamic Corvettes
SOME—Leon Haywood 3 (Johnson-Hammand/Unichappell, BMI) (P. Wills, R. More), ABET 9459
'(S'R' C?SO;;‘),. ?O’L"-bce"t”gsé\l,?l ﬁ 74 3 | COULD DANCE ALL (Nashboro), (Sharries/Excellorec, BMI)
; , L el z NIGHT —Archie Ball & The Dreils 97 {100 | 2 SHUT OFF THE LIGHTS— getty Davis
29 |22 | 14 (SJHAACK!N[; zP;:sgm(.Gu Hnm:l - gz Tyion) ?Ms;lglern;\ Felder), Tsop 84786'; )(Eplc/ (B. Davis), Island 024 (Higher/Mabry, ASCAP)
. Avery), Buddal roovesville, olumbia) (Mighty Three/Golden Fleece, BMI 93 | 98 3 GIVE ME SOME OF YOUR LOVE-
30 {31 9 TAKE IT FROM ME - Dionne Warwicke 85 |59 | 10 | WANNA DANCE WIT CHOO (Doo Dat Barbara Acklin
gJS "“%““{1’3.’ y‘{sacrg;r) Bros. 8088 gar'llcez-&iﬁ"m & The Sex-O-Lettes Featuring (L. Simon, L. Brownlee), Capitol 4061 (Trachelle/
coiety Hill, ir Monti ! Growth, BMI)
Wr|%0| 5| 7654321 6w You Sien/asoyoms Dodarte B % | OTCED  SENY SUMMER-cuy rin
B I iy oo 66 |58 | 8 | WHATEVER'S YOUR SIGN—gobby Frankiin i (& RIS Do G242/ (Low i BM
5 1361 3 & RO e Ie ‘(;, Srasr:]klin),BB'aBy 1123 (Babylon) (Steve Caspi/ 100 m (Baby) DON'T LET IT MESS YOUR
— $hir ] | jood Songs, MIND —Donny Gerard
F. nght) Truth 3223 (Stax) (East/Memphls/Twu 87 176 4 LOVE SONG—Simon Said (N. sgdakaf’?’f"mgﬁ' Rocket 40405 (MCA) (Don

Kirshner, BM1/Kirshner Songs, ASCAP)
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E *STAR  Performer—LP's registring E
S | wreatest proportionate upward prog- 5
o | | e | oress this week o | e
E12)15 | mme L S| e
o |8 é Artist, Label & Number el % é Artist, Label & Number
= | 8 [ | (Dist. Labe) £ | 8| £ | (Dist. Label)
1| 1|15 | THAT'S THE WAY OF THE ﬁmme HEAT IS ON
WORLD Isley, Brothers, T-Neck PZ 33536
Earth, Wind & Fire, Columbia PG (CBS)
33280
33 |37 | 14 | STEPPING INTO
Pr| 8| 9| pisco sasy | | ToMoRrOW
Van McCoy & The Soul City Donald Byrd, Blue Note BN-LA368-G
Symphony, Avco AV 69006698 |
: 34123 | 9| SUPERNATURAL
3 3| 8| ROLLING DOWN A Ben E. King, Atlantic SD 18132
MOUNTAINSIDE
Main Ingredient, RCA APL1-0644 ﬁ MUNWERSM. LOVE
| SB, Philadelphia International
4| 4|21 | A SONG FOR YOU R i W eratiea
Temptations, Motown C6 9695t
36 |40 | 10 | TWO
31 6|15 | MISTER MAGIC Bob James, CTI 6057 S1 (Motown)
Grover Washington Jr., Kudu K 20
S 37 (24| 5| BUND BABY
[ 2 9 | SURVIVAL New Birth, Buddah BDS 5636
('Jays, Philadelphia International
7 33150 (Columbi 38 |39 | 7| INSIDE OUT
K S50 Colunbe Bahannon, Dakar DK 76916
7| 5|26 | SUN GODDESS (Brunswick)
Ramsey Lewis, Columbia KC 33194 5 2| THERE'S NO PLACE LIKE
8 | 7 115 | CAUGHT IN THE ACT T AMERICA TODAY
Commodores, Motown M6-820 S1 Curtis MaByfieId, Curtom CU 5001
(Warner Bros.)
9 [10 | 8 | IN THE POCKET
Stanley Turrentine, Fantasy F 9478 49 | 2 | THE SUPREMES
Motown M6-828 S1
|15 |26 | ruFusizeD
Ru Festring Gl K 41 {43 |14 | TOM CAT
Tom Scott & The L.A. Express Ode
S‘I)’m77(§‘2)9 (A&M) L
11 |12 | 9 | A QUIET STORM
Smokey Robinson, Tamla T6 337 S1 42 130 | 8| THE TRAMPS
(Motown) Golden Fleece KC 33163 (Epic/
Columbia)
|16 | 20 | WiGHT BiRDS
La Belle, Epic KE 33075 (Cdlumbia) 43 | 48 5 | KOKOMO
13 |13 (17 | MY way Kokoma, Cofumbia PC 33442
Majos Harris, Atlantic SD 18119 44 |36 | 7| DISCO TEX & THE
18 | 4 | SEX MACHINE TODAY SEX-O-LETTES
ﬁ James Brown, Polydor PD 6042 Cheisea CHL 505
15 [17 {11 | JUST ANOTHER WAY TO 45 |45 | 8 | THE WIZ/ORIGINAL CAST
SAY | LOVE YOU RECQRDlNG
Barry White, 20th Century T-466 Atlantic SD 18137
26 | 3 | MOVING VIOLATION CHOCOLATE CHIiP
w Jackson 5, Motown M6-829-S1 ﬁ iji\sagcl) };a7§es(A:8; Buttered Soul
B
17 111 |18 | TO BE TRUE

25

20

19

33
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35

29

21

46

b INTERNATIONAL

Three Degrees, Philadelphia
International KZ 33162 (CBS)

Harold Melvin & The Bluenotes,
Philadelphia International KZ 33148
{Columbia)

9 | CHOCOLATE CITY 48 |47 | 4
Parliament, Casablanca NBLP 7014'

27 | NEW AND IMPROVED
Spinners, Atlantic SD 18118

4 | ADVENTURES IN PARADISE
Minnie Riperton, Epic PE 33454
{Columbia)

30 | EXPLORES YOUR MIND
Al Green, Hi SHL 32087 (Lendon)

5 | PHOEBE SNOW
Phoebe Snow, Shelter SH 210 (MCA)

CRY TO ME
Lofeatta Holtoway, Aware AA (GRC)

‘ I: n!:ﬂ»ROCKlﬂ' CHAIR
ﬁ Gwen McCrae, Cat 2605 (TK.)

05| 4

wn

ALVIN STONE: BIRTH AND
DEATH OF A GANGSTER
Fantastic Four, 20th Century/
Westbound W 201

51 | (KT LATIMORE I
Latimore, Glades 7505 (T.K.)

52 | 54 | 3 | CALIFORNIA SUNSET
14 | THE DRAMATIC JACKPOT The Originals, Motown M6-826 St
Ron Banks & The Dramatics, ABC ‘
ABCD 867 53 |57 | 2| TALE SPINNIN'
Weather Report, Columbia PC 33417
3 | NIGHT LIGHTS HARMONY
Faur Tops, ABC ABCD 802 {54 |55 [ 3| NATIVE DANCER
1 Wayne Shorter, Columbia PC 33418
9 | SOLID |

Mandrill, United Artists UA-LA408-G 55

2 | FEEL LIKE MAKIN' LOVE

ST RENAISSANCE
Ray Charles, Crossover CR 9005

Roberta Flack, Atlantic SD 18131 56 (58 | 4| MUSIC TO MAKE LOVE BY
Burke, Cl CH 60042
7 | THE BRECKER BROTHERS e
Arista AL 4037
2 | THANK YOU BABY PSR S BLOUEEEE
Stylistics, Avco AV 69008 ' i
4| DYN-O-MITE 58 (32 | 14| AL GREEN'S GREATEST
e HITS
Jggnsr;ly JJ" Walker, Buddah BDS | Hi SHL. 32083 (London)
30 | FLYING START 59 | 42 | 14| DIiSCOTHEQUE ]
Blackbyrds, Fantasy F-9472 Herbie Mann, Atlantic SD 1670
2 | CUT THE CAKE 60 | 41 | 28 | FOR YOU
Average White Band, Atfantic SD Eddie Kendricks, Tamla T6-335
18140 (Motown)

_ GenemiNews
: SEEKS TRUTH, HONESTY

Mayfield Works His Own
uriom Talent

By JEAN WILLIAMS

Stable Of

LOS ANGELES—Since merging
with Warner Bros. Records one year
ago, Curtom Records’ boss Curtis

Mayfield is finding time to produce ™

his own acts.

Marv Stewart, Mayfield’s partner,
handles the business for Curtom
while Mayfield serves as creative ad-
visor.

When selecting material for artists
Mayfield says, “truth and honesty is
what I look for.

“I must remember that people are
not looking at the performer, they
are hearing them. Hearing is the ex-
pression that I must keep in mind. 1
listen for a song that has the poten-
tial and basis of being a great song.
Then I look for an artist who not
only sings the song, but sells it.

“In order to do this, I ask my art-
ists to take the song and make it an
honest and important part of their
lives. '

“My theory is, whatever the song
means to the artist will be trans-
ferred to the listener. If the artist be-
lieves in it, then so will the listener.
Only then does it become an honest
expression that anybody can pick up
on. That’s the realism of a record,
and that’s what I look for.”

Curtom has recently released new
product on its entire roster of acts,
which includes the Impressions, Le-
roy Hutson, The Natural Four, The
Jones Girls and Mayfield.

Marlyn Atlas, product coordina-
tor for Curtom, says “our company
was heavy into singles sales, but we
needed help in selling our albums,
which is one reason why we signed
with Warners.

“They are very high in marketing
of LPs and we need that kind of le-
verage.”

Mayfield says that being prepared
is the most important part when try-
ing to gain the right exposure for an
artist.

“When trying to market my art-
ists, I prepare them from the produc-
tion end through, until I am ready to
expose them and release their rec-
ords. But they must be prepared or I
will not release product on them,” he
explains.

Mayfield has not performed in 18
months, with the exception of char-
ity functions, because he was devot-
ing his time and energy to Curtom.

At this time, he is touring the
country promoting his artists and
two new films which he scored,
“Sparkle” and “Let’s Do It Again,”
starring Sydney Poitier and Bill
Cosby. He is also giving his new al-
bum support while on the road. The
new LP “America Today” revolves
around the economy situation.

Mayfield phrases it a little differ-

" ently: “my album deals with the de-

pression that we are in right now,”
he says. “But then,” he continues,
“all of my writings and recordings
are centered around current events,
meaning, what’s happening now.”

Walter Luck Dies

PHILADELPHIAWalter H. E,
Luck, Sr., a musician from the days
of the old Victor Talking Machine
days, vaudeville and the big bands,
died June 7 in Oxford Hospital, at
the age of 79. A versatile bass player,
he made records for the old Victor
Talking Machine Co. in Camden,
N.J,, before it was taken over by
RCA.

Surviving are his wife, Ruth May;
a son, a daughter and three grand-
children.

More Williams Soul Sauce

® Continued from page 52

New Jersey, Pennsylvania and
Maryland. And we have advertisers
as far away as York, Pa.,” he adds.
* * k4

Erven McSwain, music director of
KOWH-AM/FM, Omaha, reports
that a “vast array” of music is now
being programmed there.

R&bD, rock, MOR and jazz are
played with oldies interspersed
throughout each hour, he says.

“Because KOWH-FM is the only
soul oriented station surrounding a

. 200-mile radius, it is capturing an

unlimited audience,” he adds.

McSwain explains that he is in-
curring problems in receiving prod-
uct from record promoters and dis-
tributors, which delays exposure of
new records.

Richard Baker hosts the 6 a.m.-12
p-m. show, followed by McSwain 12
p-m.-6 p.m., and Harold Dennis 6
p-m.-12 am.

* * *

Avco Records has initiated a pro-
gram titled “Soul In Motion,”
headed by Norman Gardner, na-
tional r&b promotion director.

It is attempting to step up its serv-
icing of stations, station reporting
and related services, by way of mass
organizational changes within its
&b department.

Gardner admits that the label is
open to suggestions from radio sta-
tions for new ideas in record servic-
ing.

“In short, I would like to hear all
the stories on what we have done or
haven’t done, and what a black ori-

ented label should do for black sta-
tions,” he says.
* * *

Jerry Williams, known to the
record industry as Swamp Dogg, has
signed exclusive management and
production with Ruth Brown. Ms.
Brown will be managed by Wil-
liams’ Swamp Man, Inc. and pro-
duced through an agreement with
Jerry Williams, Jr. and Assoc.

“Teardrops Falling From My
Eyes” and “Five, Ten, Fifteen
Hours,” brought Ms. Brown before
the public eye several years ago.

* K *

Oliie E. Brown, the 23-year-old
drummer who has played in recent
months with Stevie Wonder, Barbra
Streisand, Marvin Gaye, Joe Cock-
er, Billy Preston, Barry White, La-
mont Dozier and others, has joined
the Rolling Stones to play percus-
sion during their current national
tour.

He will continue with the Stones
until their tour ends in Caracas,
Venezuela, Aug. 31.

John Florez, who produced the
gold record, “Rock The Boat,” and
owner of John Florez Productions,
has scheduled the release of three
new singles during July.

The product which will be pro-
duced by Florez for A&M Records
includes “Can’t Live Without You”
(Sticks and Stones), Ron Keith with
L.AX,; “Hey, Radio,” Carl Graves,

+ and “Love Enough,” written by Tim

Moore and recorded by singer
Lynda Seals.

* * *

Remember ... we’re in communi-
cations, so let’s communicate.
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‘After the Ball’ Pitch Still Strong

NEW YORK-—Elektra/Asylum/
Nonesuch Records is continuing its
sales and merchandising promotions
for “After The Ball,” the special
Nonesuch album package by Joan
Morris and William Bolcom, six
months after the album’s release.

“After The Ball” has emerged as
one of the most popular Nonesuch
titles to date. Prompted by the scope
of this reception, which included
heavy radio concentration in the
Northeast during the album’s first
months in release, Elektra/Asylum/
Nonesuch has explored additional
promotional avenues in coordinat-
ing its sales programs for the album.
Regional and local sales and mer-
chandising efforts have focused on
instore display, special program-
ming outlets and selective advertis-
ing to maximize the album’s mo-
mentum.

Morris and Bolcom have concer- -

tized widely—presenting a range of
American vernacular music, from
the vintage material of the None-
such album through popular songs
of the 20’s and *30’s.

To provide West Coast retailers,
press and radio personnel with a
sample of this material, Jerry
Sharell, director, advertising and
artist relations, coordinated a special
private presentation of Morris and
Bolcom at the Mayfair Music Hall, a
Santa Monica theater renovated as a
turn-of-the-century English. music
hall. The late April promotion also
included press and radio interviews.

Elektra/Asylum/Nonesuch’s Los
Angeles promotion was prompted
both by the album’s appeal and by
regional promotions. Continuous in-

store promotions in Los Angeles,
San Francisco, Seattle and other
Western markets were coordinated

- with special projects that included

album give-aways over KQED-TV,
the PBS affiliate in San Francisco,
where albums were given to station
donors. Other specialized promo-
tions included play of the Nonesuch
album or specially-prepared tapesin
restaurants noted for period decor.

With the Los Angeles live per-

formance as a focal point, sales for
“After The Ball” have since reflected
a 37% per cent share of total sales
generated in the West, with approxi-
mately 80 per cent of these sales re-
ported for the Los Angeles market-
ing area, according to Paul Culberg,
Elektra/Asylum/Nonesuch’s  re-
gional market manager, Los An-
geles. Similar promotions have been
utilized in other markets to increase

consumer awareness of the album. .

RCA Bows 5-Record Joplin
Set: Cleo Laine On Disk

NEW YORK—As a special Bicen-
tennial project,, RCA Records is re-
leasing a special five-record, spe-
cially priced, album containing the
complete piano works by famed
American composer, Scott Joplin.
The Red Seal package features jazz
pianist Dick Hyman.

Announcement was made by
Thomas Z. Shepard, division vice
president, Red Seal artists and rep-
ertoire.

One of the 10 sides contains Hy-
man’s own improvisations of Joplin
themes. In the “School for Rag-
time,” the voice of Eubie Blake, a
jazz legend, is heard. The boxed al-
bum contains a 12-page beoklet
with an essay by ragtime authority
Rudi Blesh and numerous photo-
graphs, portraits, sheet music covers
and memorabilia.

In another area, Cleo Laine, the
pop singer, makes her debut on

RCA’s Red Seal label in an album
devoted to music by Arnold Schoen-
berg and Charles Ives.

The works.in the album are
Schoenberg’s “Pierrot Lunaire”
opus 21, sung in English with Ms.

Laine receiving accompaniment

from the Nash Ensemble, Elgar
Howarth conducting, and three
Charles Ives songs—“The Greatest
Man,” “At the River” and “The Cir-
cus Band,” with pianist Anthony
Hymas. All the works are in the
modern classical vein.

The singer performed “Pierrot

Lunaire” in England (in English) to

critical acclaim. The album was re-
corded and released first in the Brit-
ish Isles.

Schoenberg composed the work in
1912 and first heard an English-lan-
guage performance in Los Angeles
in 1944,

Aaron Copland testified on behalf
of ASCAP during the recent hearing
on jukeboxes and copyright revision
proposals. He told a House
Judiciary subcommittee that
“money is the essential encour-
agement one must have. It permits
the writer to keep writing.” He urged
that the licensing fee to be paid by
jukebox owners should not be fro-
zen'by statute.

The 18th annual Festival of Two
Worlds started last week in Spoleto,
Italy. Some 85 performances are in-
volved and a roster of 600 artists,
craftsmen and technicians are com-
peting. Fest ends July 13. ... Addi-
tions to the Vanguard-Supraphon
catalog included two Dvorak sym-
phonies, and the final installments
of Vanguard’s Mahler cycle, Sym-
phonies 1, 5, 6 and the Adagio from
No. 10, have been completed. Al-
bums, available in stereo and quad,
complete a 10-year project. Works
were performed by theé Utah Sym-
phony, Antal Dorati conducting.

A total of 120 young pianists from
29 countries will compete in the
Chopin piano competition to be
held Oct. 7-28 in Warsaw. Largest
contingent comes from U.S., with 30
young artists. ... Mark A. Walker
promoted Denver Symphony’s man-
ager. Also named recently were Oleg
Lobanov, as the symphony’s execu-
tive director. ... National Endow-
ment for the Humanities awarded a
grant of up to $65,000 to the Ameri-
can Musicological Society. Grant is
in support of Haydn Festival, to be
held in Washington in September
and October at the Kennedy Center.

 ClassicalNotes

Leonard Slatkin signed a two-year
pact as principal guest conductor of
Saint Louis Symphony Orchestra for
1976-78. . .. Goddard Lieberson re-
ceived a honorary degree of Doctor
of Humane Letters from Dartmouth
College. During ceremonies he was
called “an incomparable raconteur
and an incorrigible wit.” ... Tape
sales of Angel’s “Red Back Book” in
cassette was 7,500 units, not 75,000,
as erratumed in a tape story in Bill-
board June7.  ROBERT SOBEL

Connoisseur
Expands Deal
With Heilicher

NEW YORK-—-Connoisseur
Society has signed an exclusive
agreement with Heilicher Bros., of
Adanta, and they will distribute the
label in Georgia, Alabama, N. Caro-
lina, S. Carolina and Tennessee.
Heilicher Bros. of Florida has been

. distributing Connoisseur Society.

Nippon Phonogram (Philips) will
release three records by the Polish
violinist Wanda Wilkomirska, as
part of its exclusive licensing agree-
ment with Connoisseur Society.

The records are for immediate re-
lease and contain the two Sonatas
for Violin and Piano of Prokofiev,
the Ravel Sonata and the Grieg
Third Violin and Piano Sonata, plus
a record dedicated to the music ar-
ranged by Fritz Kreisler. These will
be the first recordings released in Ja-
pan by Wanda Wilkomirska.
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Campbell Enshrined
By the Razorbacks

LITTLE ROCK—Glen Campbell
was enshrined in the newly-devel-
oped Arkansas Hall of Fame here by
Gov. David Prior preceding an Ar-
kansas homecoming show.

The show, which drew some 4,000
at the Fairgrounds Coliseum, w<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>