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New Disks Previewed
On Billboard Program

LOS ANGELES-A new syndi-
cated radio show aimed at exposing
new recorded product - specifically
new releases—has been launched by
Billboard.

The hour show—"Hitbound ...
From Billboard™—is being offered to
stations now. reports Lee Zhito, edi-
tor-in-chief and publisher. It is
being marketed by Audio/Video
Programming, Los Angeles, for a
September debut.

The show is hosted by Steve

Lundy. a nationally-known air per-
sonality who has worked at such ra-
dio stations as WNBC in New York
and other major markets like WLS
in Chicago. KILT in Houston and
KFRC in San Francisco. In 1974
Lundy won an award as Major Mar-
ket Air Personality of the Year,
presented at Billboard’s Inter-
national Radio Programming Fo-

rum, Plaza Hotel. New York.
Among the first stations in the
(Continued on page 10)

WEA Intl Preps European Meetings

By ELIOT TIEGEL

LOS ANGELES WEA Inter-
national unveils six “regional” prod-
uct meetings starting Sept. 2 in Co-
penhagen—the first time the five-
year-old company has used the trav-
eling road show concept made suc-
cessful by American Warner Bros.
Records.

“It’s a bicycle trip,” explains Phil
Rose. executive vice president, add-
ing that for the first time WEA Inter-
national is conducting meetings

which will involve salesmen and
others related to the WEA company
owned operations in England, Can-
ada, South Africa. Australia, Ger-
many, France. Holland, Italy and
Japan. plus licensees.

In the past, WEA International
held local sales meetings involving
the managementof company-owned
firms and licensees. Several hundred
persons are slated to view videotape

{Continued on puge 12)

LAS VEGAS—Casino lounge

Returns Via
1-Stop Buys
Irk Distribs

By IS HOROWITZ

NEW YORK —Heightened activ-
ity by national one-stops has distrib-
utors screening dealer returns with
new and often skeptical attention.

Indie distributors, especially. are
reporting that a significant number
of retailers are returning more prod-
uct than their purchases might indi-
cate as reasonable. What's happen-
ing. they say. is that stores are
returning to authorized wholesalers
unsold quantities of records and
tapes purchased originally from
one-stops.

Key to the situation is the low
prices one-stops are asking. substan-
tially under the figures full-service
distributors can meet. And a one-
stop sale is also a one-way sale: there
is no provision for returns. Cash
payment. too. is normally required
by these one-stops, while distribu-
tors must furnish credit and accept
returns.

Current $6.98 LPs are being of-
fered by some one stops as low as

(Continued on puge 12)

Gigs In Las Vegas Lounges Drop Off

By HANFORD SEARL

“The high cost of entertainment

Fresh Faces Spark
Hearings By House

OnRecord Royalty

Electronics Show
Scores In Russia

By VADIM YURCHENKOV

MOSCOW -The recent Commu-
nication '75 (SVJAZ °75) was prob-
ably the largest showcase of inter-
national consumer clectronics ever
held in Russia. Some 300 companies
from 24 countries presented new
product at the Sokolniki exhibition
hall.

Consumer electronics items
widely displayed included radios.
phonographs. tape hardware. audio
and studio equipment from East and
West Germany, Japan, the U.S.
Russia and such Eastern LEurope
countries as Czechoslovakia, Hun-
gary and Finland.

The USSR area was the largest at

(Continued on puge 36)

By MILDRED HALL

WASHINGTON —-For the first
time in a 10-year legislative battle
between the record industry and
broadcasters over the issue of per-
formance royalty for sound record-
ings. there were new faces and a dra-
matic shift in emphasis at a House
subcommittee hearing on the record
rovalty last week.

The powerful AFL-CIO and its
artist unions joined strongly with the
record industry to support a record
royalty bill. At the same time. em-
phasis shifted from the earnings of
top hit artists to the rights of thou-
sands of lesser known backup musi-
cians and singers whose contrib-
uting creativity does not earn rovalty
from either record sales. or from the
thousands of radio plays of their
performances that enrich broad-
casters. (Continued on puge 10)

WARNING *“JAWS" is surfacing. It's pushing to the top, about to break out.
There have been countless in-land reports of “Music From The Original
Motion Picture Soundtrack 'Jaws’ " heard throughout the country, People
are terrified in their own homes. Radio stations are reporting overwhelming
response. Be prepared. A number one best selling novel tore through to
become a number one hit movie. On its way, a number one motion picture
soundtrack. Handle with care. “Music From The Original Motion Picture
Soundtrack ‘Jaws." " On MCA records (MCA 2087) and tapes (MCAT 2087).

(Advertisement)

showrooms, long a training
springboard for new Strip stars. re-
main an uncertain hotel commodity
as talent costs soar.

A majority of major hotel oper-
ations report lounge cutbacks and
closings. The MGM Grand Hotel
will close the 400-capacity Lion’s
Den Nov. I after headlining such
acts as Lou Rawls. David Frye.
Roger Williams and The Platters.

has become prohibitive.” says a ho-
tel spokesman. “The baccarat tables
will be moved into the lounge arca.”
A small combo package will be of-
fered in one of the nearby open bars.
Both Caesars Palace and the Riv-
icra dropped lounge acts several
years ago as entertainment costs
raced out-of-sight. “We were the
first major hotel to eliminate lounges
{Continued on page 26)

Dealers importing ‘Q’ LPs And Tapes

By STEPHEN TRAIMAN

NEW YORK —There’s a small but
growing demand for imported 4-
channel disks and tapes which un-
derlines the complaint that the cur-
rent U.S. catalog of close to 1,000 ti-
tles in SQ and QS matrix. and CD-4
discrete quad isn’t enough to satisfy
the varied music tastes of “Q™ buy-
ers.

The product, mostly classical,

ranges from SQ titles on the EMI
group of labels in England, France
and Germany, Decca/London QS
product in France and the UK.
Erato in Japan in CD-4 and by
Electrola in SQ in Germany. to JVC
Japanese titles not issued by RCA
here. Rock labels include Bacillus
and Cosmic Couriers, both SQ in

(Continued on page 66)
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GARY WRIGHT, the keyboard/vocal/writing mainspring of Spooky Tooth,
has made the solo album of his dreams, The Dream Weaver, which is
racking up well-deserved FM breakouts as you read this. On Warner Bros.
records and tapes (BS 2868).

{Advertisement)

THEIR DEBUT ALBUM IS ON
CAPITOL RECORDS AND TAPES

Produced by Re =
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Now...from the Moody Blues

Raoy Thomas

and his first solo LP.

® .
Jerry Weintraub,
Management Il

Also available on Ampex Tape
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| Aggressive Posture |

. Urged By Yetnikoff

ey

TORONTO-If CBS Records is to
take advantage of the economic cli-
mate and “not fall victim to it,” the
label cannot afford to “rest on its
past laurels,” some 800-plus staffers
gathered here last week for their an-
nual convention were told.

Making the rally call was Group
president Walter Yetnikoff, recently
named to succeed retired Goddard
Lieberson.

Yetnikoff, aiming at those label
critics who have been taking pokes
at CBS (mainly Columbia) for “liv-
ing off the past™ in the area of talent
acquisition, stressed the need for a
new “aggressive” posture, with

By JIM MELANSON

L

“style and integrity,” for the CBS la-
bel family.

Citing the recent signings of such
acts as the Jackson Five, Stephen
Stills and Phoebe Snow (all wooed
from the competition) as “indicative

Additional stories on the CBS
convention appear on page 14

of our current posture and future di-
rection,” Yetnikoff said that “we
have the tools and I know we have
the guts.”

He emphasized both the broad
spectrum of signings to CBS in the

(Continued on page 14)

Programming Evaluations
A Feature Of Radio Forum

By CLAUDE HALL

LOS ANGELES—Radio station
program directors and general man-
agers—maybe even some record in-
dustry executives—attending the
eighth annual International Radio
Programming Forum in San Fran-
cisco Aug. 13-16 will be tested for
their reactions to many of the station
airchecks submitted in the Station
Of The Year awards competition.

Sebastian Stone, one of the part-
ners in Entertainment Response
Analysis, San Francisco, will pick
out 20 persons from the audience in
a special workshop session and test

i
|
%
;

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
state of the economy.

LOS ANGELES—It is something
of a paradox that Clyde Wallichs®
chain of eight Music City retail
stores in Southern California en-
joyed a substantially better year in
1974-75, when the nation’s economy
nosedived, than the previous year.

“Oddly,” says Wallichs, “our sales
dipped noticeably but we managed
to come out in the black SOlldl)’
Right now Music City is grossing
$10 million annually.”

Music City sells more than records
and tapes. In seven of its eight out-
lets it offers sheet music, musical in-
struments, pianos and organs, TV,
audio equipment and a ticket bu-

Mail-Order

LOS ANGELES—The three long-
time major mail-order retailers
which broke and sold true nitty
gritty blues records nationally are
searching for media to replace im-
portant nighttime WLAC, Nash-
ville, long considered the most im-
portant blues and black gospel radio
promoter ever.

Randy’s, Gallatin, Tenn.; Ernie’s,
Nashville, and Stan’s, Shreveport,

Business And The Econ.om!
Music City Thriving
After a Losing Year

By DAVE DEXTER JR.

them. Everyone in the workshop au-
dience will hear the airchecks being
played and see the composite read-
out of information on television
monitors installed in the room. “The
monitors will display the combined
audience reaction instantly,” says
Stone.

Various formats will be used in
the demonstration, as well as sta-
tions from both large and small mar-
kets and some of these will be the en-
tries in the Station Of The Year
competition. Stone’s firm specializes

(Continued on page 22)

T e P

reau. At its El Toro store no musical
instruments, TV or audio gear are
stocked.

“We are confident that the econ-
omy has bottomed-out and that
business will slowly improve,” says
Wallichs, 58, who took over Music
City in 1949 from his late brother
Glenn E. Wallichs when there was
but one store—a Hollywood land-
mark at Sunset and Vine.

“This fall I anticipate business to
be much better than in recent
months but I don’t expect it to be
smashing. We are yet a way from
normalcy.”

No chain advertises more exten-
sively than Music City.

“Our budget for radio runs from
$60,000 t0 $75,000 a year and we will

(Continued on page 55)

Sales Hurt By WLAC’

By JOHN

readily admit that mail-order sales
to black buyers in 30 states are down
from 40 to 50 percent since the
50,000-watter deleted the 29-year-
old 8 p.m. to | a.m. blues show April
28. WLAC, which once carried the
blues show starting at 6 p.m., has
continually sliced into the show and
added more contemporary soul over
the past five years. Contemporary
Top 40 replaced the segments. Black

LOS ANGELES—Latin music is
a hotbed of activity in the New
York City area, but it needs a new
dance craze in order to spark na-
tional interest.

Tito Puente, the veteran Latin
bandleader, currently in his 23d
year in show business, adds that
while there is good Latin interest in
such cities as Boston, Washington,
D.C., Chicago, Miami, Los An-
geles, Philadelphia, Cleveland,
San Francisco, Phoenix and Tuc-
son, for example, the lack of a ma-
jor Latin dance ala the mambo or
cha cha cha has hindered the
growth of Latin music.

But Puente sees signs of resur-
gence despite the lack of a new
Latin dance. He is working nine
gigs a week in the New York area
(“I feel like I'm starting all over
again”) and he is set to discuss a

concert with Bill Graham which
will feature Carlos Santana and
Puente playing each other’s com-
positions.

Puente says the lack of contact
with Cuba where all the popular
Latin dances were developed has
hurt the Latm market. Puerto Rico

TITO PUENTE CONVINCED

N.Y. a Latin Hotbed But New
Dance Needed To Capture U.S.

Blllboard photo by Bonnie Tiegel
Tito Puente: he plays mambos, cha
chas and jazz and finds young
people dig it all.

doesn’t develop any dances, he
sadly admits, because it’s always
been a “copy of Cuban and New
York music.”

Puente’s jazz-oriented band
breaks ground the first week of

August when it plays the Bastille
Club, a jazz room in Houston.
Puente finds that the West Coast’s
Mexican population likes his mu-
sic because of the Cuban rhythms.

Although he’s been coming
West 15 years, a recent concert
here did poorly because the pro-
moters did not advertise the show
effectively, Puente believes.

The majority of Puente’s time is
spent playing for dances. And this
saddens him because he would
prefer a concert situation. But
there aren’t enough artists, he con-
tends, to “present listenable con-
certs. There aren’t that many
heavy names in Latin to present a
big concert.”

Besides himself, only Machito
with his orchestra carries the ban-
ner for big band Latin jazz. Puente
records one LP a year for Tico,
pointing out he has already cut 85
for RCA and Tico, with several of
his old RCA titles still selling in
Latin America.

Puente finds that his audience is
comprised more and more of
young people, steered to him by

(Conlmuet/ on puge 55)

Cap Puts It All Under One Roof

LOS ANGELES—The opening of
Capitol Records’ new 105,000-
square foot distribution center here
marks the first time the firm'’s central
computer operation, local ware-
housing and local sales force have
been housed under one roof. And
according to John Dietz, distribu-
tion center manager, this allows for
“a daily personal contact between
the computer, sales and distribution
staffs that helps enormously in day-
to-day operations.”

Both Dietz and Bill Robertson, di-
rector management information
services, stress the firm’s computer
operation is proving invaluable in
such areas as warehousing, sales,
distribution, contact with retailers
and even in areas one does not gen-
erally associate with comput-
erization, such as keeping track of
artists on the road and past perform-
ances of label acts.

“We have distribution centers in
Atlanta, Miami, Detroit, Dallas,
Bethlehem, Pa., Niles, 11l. and here,”
says Dietz, “as well as manufac-
turing facilities in Winchester, Va.,
Jacksonville, Ill. and here.

“All the distributing centers with
the exception of the Los Angeles fa-
cility have satellite (sending and re-
ceiving units) computers,” he con-
tinues. “These units transmit directly
to the central terminal here and send

SIPPEL

gospel continues the fare from 1 to 5
a.m., with veteran jockey Hoss Al-
len. Gene Nobles, who started the
blues show back in 1946, is doing a
45-minute black gospel segment for
Randy’s nightly.

“No other radio station has the
particular coverage of older black
people that WLAC had. Interested
buyers tuned in every night even if
electrical storms blanked out most of

By BOB KIRSCH
printouts back to the sources. The
plants also have satellites, but they
are a bit more high powered.”

Robertson stresses that the com-
puter allows all field personnel to
have “the same ‘age’ of information.

COUNTRY
CHARTS LED
BY CHICANOS

NASHVILLE—Chicano power in
the country music field was never
more in evidence than this week in
Billboard’s Country Chart.

The number one and two artists in
the listings are Johnny Rodriguez
and Freddy Fender. Rodriguez was
the first to emerge a few years ago,
doing his country songs in both Eng-
lish and Spanish. Fender followed
suite in his “Until The Next Tear-
drop Falls” smash, which went to
No. I. Now he is moving toward that
spot again with “Wasted Days And
Wasted Nights.”

Rodriguez has scored mostly with
new material, Fender with stand-
ards.

In the spotlight on Texas issue of a
few years ago in Billboard, Chicano
was described as “the country music
of the Tex-Mex communities.”

s Switch

the show with heavy static,” Stan

Lewis of Stan’s, Shreveport, says.
“We haven’t even made addresso-
graph plates from the thousands of
names we got over the years. I don’t
know how to replace that volume. 1
know it’s hurt the volume of ABC,
Peacock, Nashboro-Excello, Savoy
and my own Jewel and Paula Rec-
ords. Most important, it was terrific
(Continued on page 55)

When you become a national com-
pany.” he says, “there is always a po-
tential time lag. The computer
makes it seem as if everyone is in the
next office.

{Continued on page 59)

3 U.K. Companies
Hike Disks-Tapes
As Much As 20%

By PETER JONES

LONDON-Three record com-
panies here have announced price
increases effective Aug. 1. They are
RCA, Bell/Arista and EMI and the
rises range from an average of 4%
percent in the case of RCA, to 20
percent in the case of EMI.

In a letter to retailers, EMI man-
aging director Gerry Qord ascribes
the necessity for the increases to “the
serious impact of cost escalation,”
and explanatory letters from the
other two companies advance simi-
lar arguments.

The EMl increases, dating back to
July 21, show singles up from $1.21
to $1.43; standard pop albums from
$5.50 to $6.58; standard classical al-
bums from $5.83 to $7.04; deluxe
albums from $6.05 to $7.15; super
deluxe from $6.49 to $7.70: mid-
price albums from $3.64 to $4.38;
budget albums from $2.64 to $3.19;
and standard tape product from
$6.05 to $7.15.

RCA product will retail at $1.30
for singles, $4.39 for mid-price al-
bums, $6.14 for full-price pop al-
bums; $6.58 for classical and some
special category pop albums. and
$6.58 and $7.02 for cassettes and car-
tridges respectively.

Bell is up from $1.19 to $1.32 for
singles; from $5.48 to $6.14 for al-
bums; and from $5.70 to $6.58 for
special pack LPs. Cassettes and car-
tridges remain unchanged at $6.58.
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3 Await
Sentences
In LA.

By JOHN SIPPEL

LOS ANGELES-Two prece-
dental sentencings will be handed
down in illegal tape duplication and
selling cases here over the next five
weeks.

Federal district judge Malcolm M.
Lucas will sentence Roger Miller
Davis, 39, 9185 Fontana, Fontana,
Calif., who is the first known sec-
ond-time violator of the federal law
against selling unauthorized dupli-
cated tape, thus becoming guilty of a
felony.

Davis pled guilty and will be sen-
tenced Sept. 8. A deposition from
FBI Agent Ed Romanoff, San Ber-
nardino, who has been active in tape
investigation, reports that Davis was
warned about selling illegal stereo
tapes March 30, May 8 and Aug. 20,
1974 by FBI agents.

He was arrested Sept. 5, 1974 and
pled guilty before a magistrate and
got two 30-day consecutive sen-
tences of imprisonment.

Davis was warned again Feb. 11,
1975, according to Romanoff. On
March 15, the FBI bought eight
tapes from Davis. On April 1, Roma-
noff seized 1,831 bootlegs from
Davis at a Chino swap meet. On
April 13, San Bernardino police
seized 553 pirated tapes from Davis
and issued a citation to him.

On May 9, the FBI laboratory,
Washington, D.C., reported two of
the tapes purchased from Davis
March 15 were unauthorized copies
of post-Feb. 15, 1972, recordings
made by the Ohio Players and Ram-
sey Lewis, respectively.

Judge Irving Hill, who presided
over the Richard Taxe tape piracy
case in 1974, will sentence Ronald
Lee and Gilbert Henslee in what
may be the first tape counterfeit and
infringement of copyright violation
Aug. 27 (Billboard, June 14). Both
men pled guilty to both counts. As-
sistant U.S. attorney Chet Brown,
who has prosecuted most tape viola-
tion cases here, filed pleadings ac-
cusing the men of counterfeiting 14
tapes, including two each by Gladys
Knight, Al Green, the Spinners, the
Ohio Players and Stevie Wonder
and one each by Blue Magic, Aver-
age White Band, Marvin Gaye and
the Jackson Five. They were specifi-
cally charged with infringing on the
copyrighted logo of London Rec-
ords.

Bootlegged Zep
LPs Denounced

NEW YORK-Swan Song Rec-
ords, home of Led Zeppelin, has de-
nounced unauthorized “live” al-
bums by the group currently out on
the market. Company vice president
Danny Goldberg says these albums
are of very poor quality and it is dif-
ficult to decipher which tour they
came from.

“Any stores that hope to have
credibility with their customers
should ignore these bootlegs since
they are tenth-rate quality and were
made utterly without the consent or
knowledge of Zeppelin or anyone at
Swan Song,” he states. “The boot-
legs are a travesty and to be avoided
by sane merchants.”

Dave Glew, vice president of At-
lantic who distributes Swan Song,
has also denounced the bootlegs and
urged those at every level of business
to avoid them.

o

 Biograph

NEW YORK-—Biograph Rec-
ords, known largely as a mar-
keter of piano roll disks, is deep
in an expansion program that is
extending its distribution net-
work both in the states and
abroad, will see the company
take its first flyer as a concert
promoter, and will mark its entry
into the oldie radioshow field.

Five additional distributors
have recently been added to its
domestic distributor string, and a
new distributor in Australia,
Crest Records, has been signed,
bringing the firm’s list of foreign
and domestic outlets to 26, ac-
cording to Arnold Caplin, Bio-
§ graph president.

4 .o .

In addition, Sonopresse in
France has been named a li-
censee to press and market the la-
bel’s piano roll line in the Bene-
lux countries. And Continental
Distributors in England has been
assigned rights for cassette dupli-
cation, says Caplin, to supple-
ment its prior distribution deal.

Biograph, which in the past
has issued disks in connection
with the Fox Hollow Festival, in
upstate New York, will mount its
own festival there in late August
this year. Two-day event is being
billed as the first Northeast string *
band get-together and will be re-

ARNOLD CAPLIN DIRECTS

Into 2 New Fields

By IS HOROWITZ

General News
2525259 ;

3

Expands

corded live for later release on
disk. Nine groups are to appear.

“If this first attempt at running
our own festival is successful,”
says Caplin, “we plan to produce
as many as four a year.” These 3
will be devoted to jazz, blues,
ragtime, and perhaps classical as
well.

Caplin says Biograph is now
near conclusion of a deal with
NBC for the record rights to a
number of old radio shows, with
first product in the series sched-
uled for January release. These
albums will contain both NBC
and AFM seals on the jackets to
indicate their authorized use,
says Caplin.

While vintage jazz, blues and 8
country were the main concern of
the company when it was formed
in 1968, it entered the piano roll
field in 1971, and in that area has
achieved some of its best sales.
Most successful piano roll disks
has been its series of five Joplin
albums, including one made by
Joplin himself in 1916.

New domestic Biograph dis-
tributors are Rhythm Research
in Berkeley, Cal., Orwaka in
Denver, New South in New Or-
leans, Jimmie Skinner in Cincin-
nati and Adelphi in Silver
Springs, Md.

PSS
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N.Y. Judge Chucks Suit
Over Rare Earth’s Name

NEW YORK-—Charges and
countercharges by members and ex-
members of the Rare Earth rock
group over the right to the Rare
Earth name, have been thrown out
by New York district court Judge
John Cannela.

The litigations by Rare Earth Inc.
against Peter Hoorelbeke and Mi-
chael Urso, and the countercharges
by Hoorelbeke and Urso against
Gilbert Bridges, Edward Guzman,
Mark Olson and Raymond Monette,
developed out of claims to control of
the Rare Earth Corp. formed in
1970, and the right to use the group
name in performance purposes.

The litigants charged each other
with infringement, confusion, de-
ception of the public, false advertis-
ing, false representation and de-
scription in commerce, unfair
competition and loss of goodwill.

In dismissing the charges, Judge
Cannela argued that the complaints
could have been presented to the
Michigan courts as the organization
had been incorporated in that state.
He agreed that there were some
valid arguments in the complaints,
including the fact that Bridges and
Guzman do possess controlling in-
terests in Rare Earth Inc.

Scheck Is Elected

NEW YORK-The Conference of
Personal Managers East has elected
a new set of officers for the next two
years. They are George Scheck,
president; Joseph Rapp, vice presi-
dent; Jim LaMonica, secretary; and
Harry Steinman, treasurer. Out-
going officers are president Jackie
Bright, vice president Gerard W.
Purcell, secretary John Marotta, and
treasurer Harry Steinman.

However, he dismissed the
charges on the grounds that the
plaintiffs failed to conform to the
dictates of Michigan law. He also
denied costs, disbursements, ex-
penses and attorney fees to either

party.
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Ricordi Of Italy Makes
Russian Copyright Binder

By GERMANO RUSCITTO

MILAN—Italy’s oldest local pub-
lishing concern, G. Ricordi & Com-
pany, which publishes such presti-
gious composers as Verdi and
Puccini, and the Soviet Union,
through copyright agency VAAP of
Moscow, have signed a historic
three-year deal under which Ricordi
becomes general agent in Italy for all
Soviet music repertoires.

And through this reciprocal deal
VAAP is to handle all Ricordi copy-
rights in the Soviet Union.

The contract was signed during a
press conference attended by Ri-

cordi’s managing directors, Dr. Eu-
genio Clausetti and Dr. Guido Rig-
nano, and the executive classical
manager, Mimma Guastoni, VAAP
was officialy represented by its pres-
ident, Boris Pankin, department
manager Alexander Lebedec and

vice manager, Julia Gaidoukowa.-
After the agreement of the Soviet
Union to the regulations set up at the
Geneva Universal Convention of
May, 1973, the Soviet government
agency VAAP, created January,
1974, has carried out a vast inter-
(Continued on puge 53)

Executive Turntable_ |

Norman Block promoted to vice president, European business affairs, of
CBS International after more than five years with the label. .. . A&M Records
has moved. Roger Birnbaum from assistant to Kin Cohen into the post of direc-
tor of contemporary a&r in Los Angeles. . . . Louise Barnum is the new man-
ager of record production and Janis Imberton now bosses jacket production,
alsoat A&M. ... John Pudwell named director of product distribution at RCA
Records, and Len Adelman is upped to director, marketing services. . .. Also
Diana Davis, MGM release coordinator, promoted to national manager, mar-
keting services, at Polydor in New York.

* * *

Bob White, Billboard’s chart manager, takes on responsibility for preparing
the country and soul charts toiling under the supervision of Bill Wardlow, Bill-
board’s director of marketing services. ... Elroy Kahanek quits his slot with
Paragon Records and will devote full time, in Nashville, to managing L.G.
Sheppard. . . . Fred Salem has departed Polydor/MGM’s Los Angeles office.
He had been assistant to Polydor USA president Bill Farr and vice president-

general manager of the West Coast operation. . . . Rick McGruder tagged as a
vice president of Nashboro Records after 25 years in the industry. ... Joel
Bernstein named general manager of Biograph Records.

L

Herb Fisher joins ABC Record & Tape Sales as national account executive.
...New vice presidents of Casino Records, Mempbhis, are Harry Winfield and
Joe Arnold. . .. Steve Epstein set as national promotion and public relations
director at W.M.O.T. Productions, Philadelphia. ... Barbara Pepe joins Lon-
don Records as publicity director.
*  x

Wesley M. “Mort” Fujii appointed vice president and general manager at
Cetec Corp.’s audio division. He swings over from Electro Sound Inc.

Jules L. Sack takes over at Cetec as director of marketing and sales. . ..
Charles J. Urban named president of Rockwell International’s consumer oper-
ations wing. That includes the Admiral group. ... Dave Whatley is new with
Maxell Corp. of America as Midwestern regional manager in Chicago. ... At
BSR, Jack McMurray is promoted to national sales manager in the consumer
group arm. He succeeds Phil Welch, who resigned to form his own sales rep
firm. Harold Schiffman is named sales administrator at BSR. . .. Dan Long of

+ Colorado now tour media coordinator for the Doobie Brothers. . . . New agent

in the music division of Bart/Levy Assoc., Beverly Hills, is Stan Milander. ...
Joe Polidor takes post of Southern regional marketing manager for Phono-
gram/Mercury, based in Memphis and covering territory south of Kentucky
and east of Texas. ... Herb Fisher named national account executive for ABC
Record and Tape Sales, headquartered in Fairfield, N.J. '

PLENTY OF CLIENTS

' Pair Of 22-Year-Olds Sell
Allthe Comforts OfHome |

MIAMI-Two 22-year-old girls out and begin a business of our own

www.americanradiohistorv.com

here have built a business that
brings all the comforts of home to
recording acts on the road. Many of
the acts that come down to Criteria
Recording Studios utilize the serv-
ices they provide thatincludes rental
of private homes, home cooked
meals, laundry, dry cleaning, lim-
ousine service, baby sitting, errand
service, studio meal catering and
other domestic chores.

North Miami residents Jerri Jen-
kins and Cindy Johnson combined
their talents back in 1971, when Ms.
Jenkins was called by a “friend of a
friend” and asked to cater meals for
Steve Stills.

“I really thought the whole thing
was a joke, but apparently Steven’s
manager had heard that 1 was a
good cook,” Ms. Jenkins says. “And
so, Cindy, myself and another friend
worked on this project, and it was so
much fun that we decided to branch

based on this idea.”

And thus Home At Last was
created to offer touring artists and
recording acts an alternative to the
high-priced and often impersonal
world of commercial hotels.

In the beginning there was a lot of
negative feeling toward two women
performing these services, according
to Ms. Jenkins, but as time passed,
the resistance decreased and the
company’s reputation grew.

Artists that have used Home At
Last include Steve Stills (who some-
times stays for three months), The
Bee Gees, Dr. John, the Memphis
Horns and Eric Clapton. Clapton
used their services for his “461
Ocean Blvd.” album, and the LP
title came from the address of the
home that Ms. Jenkins and Ms.
Johnson rented for him and his en-
tourage.

{Continued on page 58)
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“At SéVenteen” is23 with a bullet, and still rising.
“Between the Lines,” from which that song is
drawn, is 12 with a bullet, and still rising.
Janis lan is 24, and still rising.
In all three cases there has been struggle, there
has been delay, and now there is triumph.
Andthere’s also love.
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InThe Winter
whenThe Party’s Over
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On Columbia Records and Tapes.
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Generol News

'EAGLES LPs
FLY OUT OF
RETIREMENT

LOS ANGELES—The Eagles’
“One Of These Nights” moved into
the No. | spot on Billboard’s Hot 100
last week, and with it the group’s
three earlier Asylum LPs were swept
along with the tide.

“Desperado” moved up to a bul-
leted 132, “On The Borader” isat 137
and “Eagles” roared out of retire-
ment at a bulleted 171. All four LPs
by the Eagles have earned RIAA
gold status.

German Oasis
To Casablanca

LOS ANGELES—Casablanca
Records has negotiated an unusual
international distribution pact with
Oasis Records of Munich, Germany.
Neil Bogart, Casablanca president,
and Giorgio Moroder of Oasis con-
tracted for Casablanca to manufac-
ture and distribute all Oasis product
notonly in the U.S,, but also Canada
and Japan.

First three releases due here are
LPs by Schloss, a German rock trio;
Donna Summer, an expatriate
American who has two gold records
on the Continent; and Giorgio who
conducted and produced an elec-
tronic music album.

Atlanta Academy
Plans Meetings

ATLANTA—The local chapter of
NARAS will hold its annual four-
day meet Aug. 5-8, in two different
cities this year. The meet will start at
Georgia State Univ. and then switch
to Mercer Univ. in Macon before go-
ing back to Atlanta.

Bill Huie of the Presbyterian
Church of the United States is
coordinating the meetings as usual
which involves both the radio and
record industry on a local basis.

The meeting covers all aspects of
the record and radio industries with
speakers and workshops.

Goody Acquires
Franklin Shops

NEW YORK-—-Arrangements
have been completed for the sale of
six Franklin Music stores in the
Philadelphia area to Sam Goody
Inc, it has been learned, with the
transfer to be consumated within a
week. The acquisition will bring the
number of outlets in the Goody
chain to 26.

Not included in the deal are three
Franklin stores in Atlanta. These
will continue to be operated by Ed
Rosen, Franklin Music president.
Majority stock in the Franklin chain
stores has been held by the Ray-
mond Rosen Co., with a portion
held by Al Franklin, now at the helm
of the ABC Wide World of Music re-
tail chain.

‘Clapton Month’ An
RSO Product Promo

NEW YORK—-RSO Records has
designated August as “Eric Clapton
Month,” with the special release of a
new live album, a new single, and
the opening of the second half of
Clapton’s North American tour.

The live LP “E.C. Was Here” was
recorded in concert in various cities
around the world, and it will be
shipped in mid-August.

On Monday (28) RSO is rush-re-
leasing a new single by Clapton, Bob
Dylan’s “Knockin® On Heaven’s
Door,” which will not be available
on any album.

www.americanradiohistorv.com

R “FEW MAKE IT*

LP Slngle Losses

Bared By Gortikov |

By ROBERT SOBEL

NEW YORK—Some 81 percent
of all single releases failed to earn a
profit in 1972 while 77 percent of all
popular album releases also did not
make money during the same year,
according to a statement made by
RIAA president Stanley Gortikov
during Congressional hearings last
week in Washington on perform-
ance rights for sound recordings.

Both figures represent an increase
in losses incurred from 1963 when 74
percent of all single releases failed to
earn a profitand when 61 percent of
the popular LPs failed to do so. Fig-
ures also reveal that 80 percent of all
popular tape releases in 1972 failed
to make money.

The figures also note that the
breakeven points were 46,000 disks
for singles: 61,000 for popular LPs;
22,000 for classical LPs; 24,000 for
popular tapes; and 34,000 for classi-
cal tapes.

On the classical end, the number
of albums which failed to earn a
profit in 1972 was 95 percent of all
releases. In 1963 it was only 87 per-
cent. And surprisingly, according to
the RIAA figures, 99 percent of all
classical tape releases failed to make
money in 1972.

A detailed breakdown of the re-
sults regarding unit sales per release
and breakeven points for 1972
shows that in the singles category 41
percent registered sales of less than
2,000; 8 percent had sales of be-
tween 2,000 and 4,000; 10 percent
sold between 8,000 and 10,000; 9
percent sold 10,000 to 20,000 and 10
percent had sales of 20,000 to
50,000; 5 percent sold 50,000 to

100,000; 7 percent sold 100,000 to
300,000; and 5 percent went over the
300,000 mark in units sold.

Popular LPs were as follows: 15
percent sold less than 2,000; 8 per-
cent sold 2,000 to 4,000; 14 percent
had sales of 4,000 to 8,000; 5 percent
sold 8,000 to 10,000; 15 percent sold
10,000 to 20,000; 17 percent had
sales of 20,000 to 50,000; 11 percent
achieved sales of 50,000 to 100,000,
100,000 to 300,000 represented 8
percent; and 300,000 plus repre-
sented 6 percent.

Popular tapes show: 29 percent
sold fewer than 2,000; 15 percent '
sold 2,000 to 4,000; 16.7 percent sold
4,000 to 8,000; 5 percent had sales of
8,000 to 10,000; 13 percent sold
10,000 to 20,000; 11 percent sold
20,000 to 50,000; 5 percent, 50,000 to
100,000; 5 percent, 100,000 to
300,000; and .1 percent, 300,000
plus.

The classical album breakdown:
11 percent sold zero to 2,000; 22 per-
cent, 2,000 to 4,000; 40 percent 4,000
to 8,000; 10 percent 8,000 to 10,000;
12 percent, 10,000 to 20,000; 3 per-
cent, 20,000 to 50,000; 1 percent,
50,000 to 100,000; 1 percent 100,000
to 300,000. No records sold more
than 300,000.

In classical tapes: 69 percent sold
zero to 2,000; 22 percent, 2,000 to
4,000; 8 percent, 4,000 to 8,000; and
| percent, 8,000 plus.

The figures were based on an
analysis done by Cambridge Re-
search Institute of a sample of the re-
leases of eight record companies
which had 53 percent of the indus-
try’s sales in 1972.

Chappell’s Bicentennial
Entry: a 4-Vol. Song Set

NEW YORK-Chappell Music,
first music publisher to be named an
official licensee of the American
Revolution Bicentennial Adminis-
tration, has released two 2-volume
music collections marking the bicen-
tennial.

The four-volume set, the Heritage
Collection, contains what Chappell
calls the best of American music in
the areas of the musical theater and
folk music. It consists of “The Best
Loved Songs Of The American
Stage” (volumes I and II) and
“America’s Best Loved Folk Songs”
(volumes I and II).

The American stage set contains,

Hartstone Sues
Music Odyssey

LOS ANGELES—Lee Hartstone,
founder of the statewide Warehouse
retail chain, continued his crusade
against lowballing in superior court
here when he filed charges of unfair
trade practice violations against the
Westwood store of Music Odyssey,
operated by Steve Gabor in superior
court.

In his pleading, Hartstone alleges
that Music Odyssey was selling cur-
rent chart LPs by Elton John and
Joan Baez for $3.54.

He seeks $10,000 damages and
asks the court for injunctive relief. It
is possible to obtain treble damages
under the state law which requires a
retailer to sell at 6 percent over his
wholesale price. Hartstone previ-
ously filed against Licorice Pizza
(Billboard, July 26).

in its 800 pages, music by show
writers such as Rodgers and Hart,
Rodgers and Hammerstein, the
Gershwins, Cole Porter, Jerry Her-
man, Lerner and Loewe and many
others. The 240 songs include titles
such as “Hello, Dolly!” “Sound Of
Music” and “Cabaret,” among oth-
ers. Each book sells for $8.95.

The folk song volumes contain
more than 1,000 songs and span mu-
sically the nation’s history. Set in-
cludes “Greensleeves,” “Frankie
And Johnny” and “On Top Of Old
Smokey.” The collection is being
sold at music and book stores and
through mail-order throughout the
country. These books sell for $9.95
each.

‘Wrong’ Song
Brings a Suit

NEW YORK-—A copyright in-
fringement suit against the publish-
ers and writers of “Another Some-
body Done Somebody Wrong
Song,” tune which figured recently
as a No. | single by B.J. Thomas on
ABC Records, has been brought in
U.S. District Court here by the Ed-
win H. Morris Co., and writers Caro-
lyn Leigh and Cy Coleman.

In the action the plaintiffs charge
that the tune “was copied largely”
from the Leigh-Coleman composi-
tion “Hey Look Me Over.” Defend-
ants are Tree and Press Publishing,
and writers Larry Butler and Chips
Moman. The suit asks an injunction
against further alleged infringe-
ment, an accounting of profits and
damages.
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Financial

smmmmsmemmemsns DESPITE CARRYOVER LOSS sssssmummmess

. Arista Reports 60% Increase §
é In Profits Over One Year Ago |

NEW YORK — Arista Records
upped its operating profits, for the
fiscal year ending June 30 more than
$3 million—a rise of more than 600
percent from the previous year,
when the company operated as Bell
Records.

Elliot Goldman, the label’s execu-
tive vice president, emphasizes that
this rise came despite a substantial
carryover loss from the first quarter
of the fiscal year under Bell.

Goldman says part of the success
lies in the fact that almost every
Arista LP made the charts. The label
escalated to the number nine posi-
tion in the Billboard corporate
share-of-market report of singles
and LP sales—with 27 pieces of

product on the charts in the first six
months of 1975.

Artists he cites in creating this
boom include Barry Manilow, Me-
lissa Manchester, Gil Scott-Heron,
the “Funny Lady” original sound-
track album, Monty Python, The
Brecker Brothers, The Headhunters
and Eric Anderson.

All product in the Tony Orlando
and Dawn catalog continues to sell
at a heavy pace, according to Gold-
man, as do Marlo Thomas’ “Free To
Be—You And Me” and “Godspell”
soundtracks, and original cast al-
bums.

Goldman further states that year-
end figures show strong initial sales
on first Arista product from Batdorf

CUSTOM RECORD PRESSING

QCA HAS IT ALL UNDER ONE ROOF

=m 24 TRACK RECORDING STUDIO
MASTERING AND PLATING
7" & 12" AUTOMATIC PRESSING
COLOR SEPARATIONS
PRINTING & FABRICATING

QUEEN CITY ALBUM Inc.

2832 Spring Grove Awve., Cincinnati, Ohio 45225

Phone 513 - 681 - 8400

and Rodney, Larry Coryell & the
Eleventh House and The Outlaws.

The sales figures indicate the di-
rection Clive Davis, its president,
has steered the Columbia Industries
division since taking over one year
ago.

Earninas

RCA CORP.
(RCA Records)

2nd qtr.

to June 30: 1975 21974
Sales $1.155.000,000 $1.145,900.000
Net income 26.800.000 35.200.000
Per share 34 45

six-months

Sales 2.245300,000 2,227,500,000
Netincome 43,800,000 66,500,000
Per share .55 85

a—Restated to reflect change to LIFO method of
accounting.

MEMOREX

2nd qtr.

to June 30: 1975 1974
Revenues $65.620.000 $53.081,000
Net income (loss) 26,216,000 {5.345,000)
Per share (loss) al.32 (1.24)

six-months
Per share (loss) bl.70 (1.61)

a—Includes extraordinary credits of $4.9 million,
or $1.04 per share. b—Includes extraordinary credits
equal to $1.19 per share.

CRAIG CORP.
Year to
June 30: 1975 1974
Sales $69,100,000  $63,728.000
Net income 3.200.,000 2,721,000
Per share 1.02 .87

1975 figures are preliminary.

" Reports |

“Your Bowery s
passbook lets you
withdrawals at all Bowery branches
in Manhattan and Long lsland”

account
e deposits and

It pays to save at the
largest savings bank in America

THEOWERY

Broadway at 47th Street

¢ The Bowery Savings Bank, Member FDIC

—dJoe DiMaggio

For information call Bill Klrschbau , Mgr., at 953-8044
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Market Quotations_

As of closing, Thursday, July 24, 1975

1875

Sales
High '~ Low NAME CE- o0a) High Low Close  Change
27% 13% ABC 83 342 22% 21%  21% -1
7% 2% Ampex 12.2 191 6% 6% 6% - %
3% 1% Automatic Radio 0 3 2% 2% 2% Unch.
9% 4% Avnet 4.2 134 7% 7% 7% — %
22% 10% Bell & Howell 8.2 107 19% 18% 19 - %
54 28% CBS 116 176  47% 46% 46% -1
9% 2% Columbia Pic. 184 657 7% 6% 7% + %
T% 2 Craig Corp. 6.7 418 6% 6% 6% - %
55% 21% Disney, Walt 24.4 1175  47% 45 46% - 1%
4% 1% EMI 10.1 34 3% 3% 3% + %
44 23% Gulf + Western 4.9 481 41 9% 41 + %
7% 3% Handleman 6.8 40 6% 6 6 Unch.
20% 5% Harman Ind. 55 88 17% 16 17 - %
8% 3% Latayette Radio 9.7 126 % % 7% - %
19% 12 Matsushita Elec. 1141 26 17% 17% 17% — %
82% 27% MCA 99 528 73% 69% 72% — 1%
18% 12% MGM 6.2 333 18% 15% 16% + %
68 43 M 241 521 57% 56% 57%h + %
4% 1% Morse Elec. Prod. 0 38 3% 3% 3% - %
57% 33% Motorola 29.4 313 50% 49% 50 Unch.
24Y 12% No. Amer. Philips 8.8 37 20 19% 19% - %
19% 7 Pickwick International 8.9 266 14% 13% 13% - %
6% 2% Playboy 155 30 5 5 5 - %
21% 10% RCA 15.8 865 18% 18% 18% + %
13% 5 Sony 31.6 911 1% 11% 11%  Unch.
18% 9% Superscope 4.4 66 16%M 15% 16 -1
50% 11% Tandy 12.8 271  45% 44%  44% - %
6 2% Telecor 55 17 5 4% 5 Unch.
3% % Telex 201 60 2% 2% 2%  Unch.
3% 1 Tenna 125 9 2% 2 2% Unch.
12% 6  Transamerica 12 388 8% 8% 8% - %
15% 5% 20th Century 106 461 14% 13%  14% + 1%
22 8% Warner Commun. 6.9 294 18% 17% 17% - %
28% 10 Zenith 875 287 26% 25% 26% - %
As of closing, Thursday, July 24, 1975
OVER THE VOL. Week's Week's Week's OVER THE VOL. Week's Week's Week's
COUNTER* High Low Close COUNTER* High Low Ciose
ABKCO Inc. 0 3 2% 2% M. Josephson 12 8% 8% 8%
Gates Learjet 13 9 8% 8% Schwartz Bros. 0 1% 1 1
GRT 16 2 1% 1% Wallich’sM.C. 0 % % %
Goody Sam 0 3% 3% 3% Kustom Elec. 11 2% 2 2
Integrity Ent. 0 % 0 % Orrox Corp. 0 1% % A
Koss Corp. 3 5% 5% 5% Memorex 0 9% 8% 8%

*Qver-the-Counter prices shown are “'bid'' (as opposed to '‘asked’’). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guide to the range within which these securities could have been sold or bought at the

time of compilation.

The above contribution to Billboard by Russ Gallagher of G. Tsai & Company, Inc., mem-
bers of the New York Stock Exchange and all principal stock exchanges.
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NEW YORK—Solid second quar-
ter sales and income from the WEA
group, particularly international,
and Warner Bros. Music publishing
division, helped Warner Communi-
cations to record second quarter
fully diluted earnings per share of 76
cents, against 65 cents a year ago.

Net income was up slightly to
$13.3 million despite a second quar-
ter sales drop of nearly 13 percent to
$154.7 million, WCI chairman Ste-
ven Ross reported for the three
months ended June 30. Solid quarter
helped trim the six-month deficit,
which saw a 5 percent dip in net in-
come from 1974 to $27.6 million, on
sales of $326 million, down 7.6 per-
cent from last year’s record first half.

Ross said ‘“Recorded music
showed increases in both revenues
and pre-tax income as the diversity
of WCI’s artist roster and substantial

=i BIG 2ND QUARTER s

Music Income Up
At Warner Comm.

e e

growth abroad overcame generally
weak domestic record industry con-
ditions.” He noted that overall,
“gains in net income and earnings
per share were achieved despite the
sizable decline in motion picture
revenues and income from last
year’s second quarter which set rec-
ords on the strength of a number of
major pictures, especially “The
Exorcist’s.”

For the WEA group and Warner
Bros. Music, second quarter income
was nearly $9.3 million, up 14 per-
cent from a year ago, pushing the
six-month figure to over $19.9 mil-
lion, about 8.6 percent below 1974.
Sales for the April-June quarter
topped $67 million, a gain of nearly
10 percent, boosting the six-month
total over $139 million, a five per-
cent increase.

Walt Disney Productions, Bur-
bank, reports record revenues and
earnings for the third quarter and
the first nine months of the year.

Except for Disney’s retail phono-
graph record operations, Donn B.
Tatum, board chairman, says all of
the company’s business remains
strong.

Revenues for the three months
ended June 30 were $136.1 million,
up 26 percent from the $108.2 mil-
lion of a year earlier. Earnings were
$37 million, or $1.24 a share, up 33
percent from the $27.7 million, or 93
cents a share, in the year before pe-
riod.

Disney has paid off the balance of
its bank debt, which stood at $55

- Off The Ticker___|

million at beginning fo the fiscal
year, Tatum said.

National Semiconductor Corp., a
prime supplier of integrated circuits
to the broadcasting and consumer
electronics industries, reports net
sales up 10 percent to nearly $235.5
million for the fiscal year ended
May 31, while net earnings were up
slightly to more than $16.7 million or
$1.34 per share. Although the semi-
conductor division sales, the firm’s
largest division, were down about 4
percent, president Charles Sporck
points out this was well below the in-
dustry average. He terms the com-
pany’s performance “commendable
in the wake of a general slowdown in
the economy and the electronics in-
dustry.”
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The Wells Fargo Band.

Show business has changed in the last 100 years.
So has Wells Fargo.

These fellows in the Wells Fargo band of Virginia
City, 1869, didn’t need a checking account, Master Charge,
major loans or investment advice. The needs of
musicians have changed over the years, and Wells Fargo
has grown and changed alongside the entertainment
industry.

We at Wells Fargo have a unique concept. A team of
banking pros whose sole responsibility is serving
people (and companies) in show business.

You’ve got the showmanship. We’ve got more than
100 years business experience as the oldest bank in the
West. We’d like to put them together.

Entertainment Industries Division
Wells Fargo Bank

Joe Lipsher/Executive Director, Vice President, Bob O’Connell/Director,
0600 Santa Monica Boulevard, Beverly Hills, California 90210 « (213) 550-2295

wWww.americanradiohistorv.com
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General News

Fresh Faces Spark Royalty Hearings

® Continued from page |

The new emphasis peaked during
the closing broadcaster testimony,
which leaned heavily on the millions
of dollars made by superstars, and
the promotional benefits that radio
play confers on recordings and art-
ists. Subcommittee chairman Robert
Kastenmeier said radio may sell rec-
ords, but the question here is
whether performance royalties
should be paid for broadcasters
commercial use of the recordings.
Chairman Kastenmeier asked this
question: would broadcasters agree
or not, that contributions by musi-
cians and others (apart from the top
artists who negotiate royalty on
record sales) “are creative talent
within the meaning of the copyright
law?” (Both the Register of Copy-
rights Barbara Ringer, and the Sen-
ate judiciary committee report of last
year endorsed this.concept of crea-
tive authorship by record producers
and performers.)

The broadcaster answer was that
the performers are undeniably a cre-
ative talent but payment to them
should be on an employer-employee
basis—not made part of the copy-
right law.

Witnesses at the hearing on
H.R.6345 by Rep. Kastenmeier’s
judiciary subcommittee on Wednes-
day (23) on the bill to put record per-

TOWN OF LONGMEADOW,
MASSACHUSETTS

NOTICE OF INTENT
TOACCEPTAPPLICATIONS

For A License To Operate A
Community Antenna Television
System

The Town of Longmeadow,
Massachusetts, will accept ap-
plications for a license to operate
a community antenna television
system at the office of the Select-
men, Town Hall, Williams Street,
Longmeadow, Massachusetts.
Applications must be received no
later than October 15, 1975.

This solicitation of applications
is pursuant to Procedural Regula-
tions For Granting Community
Antenna Television Licenses,
Section 1.3 (b) (2).

All applications must be sub-
mitted in the Commonwealth of
Massachusetts Community An-
tenna Television Commission
standard application Form # 100
and must be in full accordance
with Chapter 166 A of the General
Laws of the Commonwealth of
Massachusetts. All applications
must be accompanied by a cer-
titied check or money order for
$100.00 payable to the Town of
Longmeadow, Massachusetts.

This solicitation of applications
is made prior to a decision by
Selectmen of the Town of Long-
meadow whether to pursue cable

licensing.

formance royalty into U.S. copyright
law, were to repeat their story the
next day on the Senate side of the
copyrights subcommittee hearing
being chaired by record royalty
champion Sen. Hugh Scott (R—Pa.),
author of the Senate royalty bill
S.1111.

There were new faces and a new
push for the record performance
royalty on the record industry side at
the House hearing. Speaking first
for the American Federation of Mu-
sicians (AFM) and the American
Federation of TV and Radio Artists
(AFTRA), with a further endorse-
ment by the AFL-CIO, was Sanford
I. Wolff, assisted by AFM counsel
Henry Kaiser. Also testifying were
Theodore Bikel, president of Actors
Equity Assn. and John Hightower
representing Associated Arts Coun-
cils.

Stanley M. Gortikov spoke for
RIAA and submitted a financial
study of increasing radio revenues,
audiences, profits and growth, by
the Cambridge Research Institute.

Opposing were National Broad-
cast Assn. president Vincent Wasi-
lewski, accompanied by NAB’s ra-
dio board chairman and Tennessee
broadcaster, Harold R. Krelstein,
and a small radio spokesman Wayne
C. Cornlis, of KFXD-AM/FM in
Idaho.

RIAA president Gortikov spelled
out the statistics of radio’s growth,
prosperity, increase in audience, and

the 1973 revenues of $1.5 billion.
The record industry’s alleged $2 bil-
lion in retail sales for that year, is a
list price figure, he said, and in real-
ity was pared down by discount re-
tail sales and the half-priced rate to
wholesalers for a total of about §1
billion in revenue.

Gortikov argued for the principle
of a full copyright, including per-
formance royalty, for sound record-
ings, which are now recognized as
creative works in the U.S. Copyright
Law. Recordings are the only copy-
righted work denied performance
rights, he pointed out. Ironically in a
parallel situation, the copyright revi-
sion bill will require performance
royalty on re-use by cable TV of
broadcast programming. It also adds
a new performance royalty for music
authors and publishers from juke-
box play of their music.

The statutory compulsory licens-
ing fees in the separate record roy-
alty bill for record performance,
would amount to a total of about $10
million annually, it was estimated.
This would equal about 1 percent of
broadcasters net advertiser revenue,
while music publishers get 3.5 per-
cent in private negotiations with the
broadcasters.

Broadcaster testimony was rather

- low-keyed and reflected the confi-
dence of their win in last year’s kill
of the record perforinance royalty
during the Senate floor vote on its
revision bill.

Billboard Show Set

® Continued from page |

Top 50 markets signing up to carry
the weekend program are: KKDJ,
Los Angeles;: WRIT, Milwaukee;
KDWB, St. Paul; WLOF, Orlando,
Fla. and WNCI, Columbus, Ohio.

The show accents new record re-
leases—both singles and album
cuts—as chosen by Billboard Maga-
zine’s staff review panel.

“Most important, the show will
feature new hit music ... before the
competing station in the market has
a chance to air it,” says Zhito. He
adds that the show is a ratings
builder. “Tablines will allow the au-
dience the chance to become in-
volved with the music by voting on
their favorite new record. Votes will
be tabulated nationally and the win-
ner played in the following week’s
program.”

Radio stations airing the show will
be supported with customized
promos by Lundy, major publicity
and advertising in Billboard and ad-
vertising mats for local publicity.

The program will feature five na-
tional spots presold; radio station
will have five other 60-second com-
meigial breaks for their own use.

A major feature in promoting new
releases will be dealer tieins. Audio/
Video Programming will arrange for
dealers to have automatic shipments
of all records receiving airplay, so
that listeners will be assured of the
availability of the product once
they’ve heard it. Dealers in turn will
promote the program with point-of-
purchase materials.

‘Prophet’
Spurs L.A.
Litigation

LOS ANGELES—E.H. Bookasta
Co. Ltd. is seeking $2.5 million dam-
ages from Atlantic Records, Richard
Harris, Jerry Wexler and Ed Mat-
thews, charging they stole an origi-
nal idea he proferred to Harris for
an LP on the works of Kahil Gibran.

Gary Bookasta, who was influen-
tial in setting up Radio Station
KROQ-AM/FM here, charges that
in 1972 he acquired for the plaintiff
company rights to a television show
and soundtrack on the life and work
of Gibran from the National Com-
mittee of Gibran, Beirut, Lebanon.

He claims he presented to Harris
March 21, 1972, an idea to advertise
and promote a Harris LP in which
he would recite excerpts from “The
Prophet,” and which he later pro-
ferred to the defendants.

He also claims the Atlantic LP,
“The Prophet,” released in late 1974
and which made Top 20 in the Bill-
board best-selling LPs & Tapes, con-
tained a musical composition which

- he originally composed.

Matthews, who is listed as co-pro-
ducer on the LP with Wexler, was a
salesman for the RCA Custom Serv-
ice department, Hollywood, a posi-
tion which he has since left.

WWW.americanradiohistorv.com
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WASHINGTON-The painful
realities about broadcaster power to
delay or scuttle a record perform-
ance royalty bill, or even the entire
copyright revision bill, came out in a
hearing by Sen. Hugh Scott on his
record royalty bill, S.1111, last
Thursday (24).

The hearing by the Senate copy-
rights subcommittee was held one

day after a hearing on a duplicate .

bill on the House side. (See separate
story).

The frank and sometimes impas-
sioned scoring of broadcaster politi-
cal clout was triggered by the testi-
mony of Register of Copyrights
Barbara Ringer. Ms. Ringer is a
strong supporter of the record per-
formance royalty concept, but op-
poses trying to put it into the overall
revision bill, because of powerful
broadcast opposition.

The Register said she fears the
controversial record royalty could
become a “killer” provision, if at-
tached to the general revision bill.
She believes there can be no ques-
tion about the primary priority go-
ing to the whole revision bill, if a sac-
rifice has to be made.

AFM counsel Henry Kiser,
spokesman for thousands of poorly
paid artists and musicians whose
recordings make profits for broad-
casters, took the opposite stand. In a
long emotional plea, he urged Sen.
Scott to get the record royalty made
part of the overall revision bill.

“We know the awesome political
oppositions we face,” he said. But he
prefers to do battle if this must be a
“gut fight” between broadcasters
and the AFL-CIO unions. “Even if it
does cause delay and means a hell of
a fight, let the issue be drawn!”

Sen. Scott, a battler for performer
royalty for many years, but also a
political realist, steered down the
middle. He reminded the witness
that he had a hard time in the
judiciary committee revision
markup last year, when the record
royalty barely stayed in the bill on a
tie vote.

Nevertheless, he promised to try
again in the committee this year, and
failing that, he may try to put the
royalty into an amendment to the re-
vision bill, during floor action.

Sen. Scott’s copyrights subcom-
mittee hearing (Sen. McClellan was
briefly present, but no other mem-
bers appeared) began with propo-

. Broadcaster Power
Evident At Hearing

By MILDRED HALL
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nent witness Nancy Hanks, chair-
man of the National Endowment for
the Arts. Register Barbara Ringer
was next, followed by the same wit-
nesses—pro and con—who had testi-
fied the day before at House hear-
ings on their record royalty bill.

Time ran out on opposing juke-
box industry witnesses, and state-
ments, by MOA past president Rus-
sell Mawdsley and Perry S.
Patterson, counsel for jukebox man-
ufacturers Rock-Ola, Seeburg and
Rowe International, Inc., were put
into the hearing record.

Ms. Hanks, who says the Admin-
istration also supports royalty for the
performing artists and musicians,
said the royalty right is long overdue
in this country. It is recognized in 37
other nations around the world. She
was especially pleased that record
companies and performing artists’
union have reached agreements that
all performers on a given record
(from top star to sideman) will share
equally in the distribution of the
performer half of the royalty (the
other half goes to record producers).

Ms. Ringer strongly endorsed- the
principle of payments to the creative
makers and performers of record-
ings, but she suggested changes in
the record royalty bill. She would
prefer the terms originally proposed
in revision bill S.1361, calling for
simpler compulsory licensing, col-
lection of royalty by the Copyright
Office, with rate reviewing to be
done by the Copyright Royalty
Tribunal provided for in the revision
bill.

57th Street at 7th Avenue

YOUR PRIVATE OFFICE
IS NOW READY.
IMMEDIATE OCCUPANCY
NO LEASE REQUIRED

Midtown's finest individual 1 and 2 room
offices. Completely and distinctively
furnished.

Featuring unobstructed 28th floor views
ot East & Hudson Rivers, Central Park.

Included in your rent. Exceptional
services, such as Receptionist. individuai-
ized phone answering services. Mail and
massenger service. Conference & projection
rooms, Copying machines, etc.

REASONABLY PRICED
888 Seventh Avenue
Phone 489-1950

—————— VALUABLE COUPON~—-—— ——— [SAVE]

TAPE LIST

WE HAVE THE BEST CUT-OUT
& PROMOTIONAL 8-TRACK & CASSETTE
IN AMERICA!

MAJOR LABELS ...
® NOT BOOTLEG ¢
SEND FOR FREE CATALOG

Our new expanded telephone lines are in now. If you had diffi-
culty calling us, please try again. Thanks for your patience.

MAJOR ARTISTS

~>»Z0—=0T0»v

Name

Sace Recody & Fethes
507 High St.,Burlington, N.J. 708016

wmO=xv r~»Z0-—-0T0= v

Address

MmO =20

City

Tel: (609) 386-3288
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The only game in town and the new single.

From the album,"Horizon’
ON A&M RECORDS

Produced by Richard Carpenter
Associate Producer Karer Carpenter

www americanradiohistorv.com
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WEA Intl Preps European Sessions

® Continued from puge |

presentations from Warner Bros.,
Atlantic, Elektra/Asylum and WEA
International.

These presentations will be
dubbed into the language of the
hosting country.

Of prime importance to the team
of Americans involved in the meet-
ings is the ooportunity to bring back
to their home office lessons learned
from overseas companies about
market conditions which prevail in
the States today, Rose emphasizes.

“The Europeans have suffered
through some of the conditions
we're facing now,” Rose says, “and
we will be exploring problems and
solutions in a series of face-to-face
seminars.”

ﬁ&R Men'

When you need ma-
terial you should check
us out.

We write. Arrange.
Publish. We have pipe-
lines to good, com-
mercial music you
wouldn’t even dream
of. Let us help you.

Several months ago Rose and Ne-
suhi Ertegun, international division
president, had announced a first in-
ternational convention in Amster-
dam. The regional meetings super-
sede this plan and after Copen-
hagen, the schedule runs: Germany
(Sept. 4)-at a site to be determined;
Amsterdam (5); Paris (6); Milan (8)
and London (11).

“We’re not going over as tutors,”
Rose ssys. “We're going to learn.”
Topics set for the seminars include
the economy and radio airplay. On
the latter subject, Rose notes that
“while the U.S. has the luxury of
7,000 radio stations, most European
nations work with the one state radio
network. We’re interested in how
they work with that situation.

“England and ltaly have gone
through economic turmoil. We want
to know how they’'ve combatted
their economic problems.”

Participating in the presentations
will be 11 Americans plus WEA In-
ternational’s two European senior
executives plus sales and marketing
managers from each of the company
owned operations.

The American entourage includes
Ertegun and Rose plus from Warner
Bros.—Stan Cornyn, Ed Rosenblatt,
Tom Ruffino; Atlantic—Jerry
Greenberg, Dave Glew, Bob Korn-
heiser; Elektra/Asylum—Mel Pos-
ner, George Steele and Bob Brown-
stein.

Also attending will be Brigitta

Licensees attending include: His-
pavox, Spain; EMI, Belgium; Met-
ronome, Scandinavia:; Ariola,
Austria; Musik Vertrieb, Switzer-
land; General Publishing, Greece;
Radio Triunfo, Portugal: Melody,
Turkey; and Haddad, Lebanon.

Each of the product presenters
will prepare its own videotape, with
the WEA International showcase
utilizing material from its various
companies, notably Holland and
Italy (both just opened July 1),
South Africa (Feb. 1, 1975); Aus-
tralia (1970); Canada (1967); Eng-
land (1969); France (1971); Ger-
many (1971); and Japan (1970).

STONES ADD
3 CONCERTS

NEW YORK-The Rolling
Stones have added three major dates
to their cross-country U.S. tour, in-
creasing their potential gross for the
tour by $1 million. Thre three added
dates are Louisville’s 19,000-seat
Freedom Hall on Monday (4),
Hampton Roads, Va., 12,000-seat
coliseum on Wednesday (6) and
Buffalo’s 80,000-seat Rich Stadium
on Friday (8).

All of these concerts were added
in place of the South American tour
that was scheduled to commence fol-
lowing the initial U.S. dates, but was
postponed until January. After these
three additional U.S. dates this

Returns Irk Distribs

® Continued from page |

$3.35, almost exactly the amount
they are supposed to pay, according
to most manufacturer discount
structures. Distributor price to the
dealer for these same items is usually
pegged at about $3.75, although the
wholesaler most often will absorb
shipping costs, an expense rarely
shared by the one-stop.

Music Tourneys
Firmed For Oct.

LOS ANGELES—Canyon Coun-
try Club, Palm Springs, is again the
site of the [6th annual Music Indus-
try Golf and Tennis Tournaments to
be held Oct. 24-26.

The non-profit organization
stages the events as a social outlet for
persons in the music industry, says
Bob McCluskey, one of its founders,
with Sidney Goldstein and Dave
Jacobs.

“Previous events have drawn
more than 500 persons, and we ex-
pect an even larger crowd this year
now that women are attending,” he
adds.

Sedalia Rag Fest

SEDALIA, Mo.—About 5,000 at-
tended the second annual Ragtime
Music Festival here July 25-27.

Once the home of Scott Joplin,
Sedalia’s Larry Melton presented

National one-stops can afford to
move merchandise at this near invis-
ible spread by taking advantage of
every “inside discount” available, it
is said.

One East Coast distributor here
echoes other wholesalers when he
estimates that many mom and pop
stores buy as much as half their al-
bum requirements from one-stops.
While smaller stores have tradition-
ally bought from local one-stops,
who charge a few cents over distrib-
utor prices, much of their product
now comes from the burgeoning
number of national entrepreneurs
who are undercutting both the “lo-
cals” and the distribs.

Itis product acquired from the lat-
ter source that is causing the diffi-
culty, say label wholesalers. In some
glaring cases it is charged that retail-
ers are buying quantities of mer-
chandise in this way without any in-
tention of selling it through to the
consumer, but purely to bolster re-
turn and exchange credits.

Buddy Rich Scrubs
South Africa Tour

NEW YORK-—-Refusal by the
South African government to issue a
work permit to Ben Brown, bassist
with the Buddy Rich band, has
aborted a planned tour by Rich due
to start Aug. 4 in Johannesburg,
Rich said here last week.

Rich says he had been asked to re-
place Brown with a white bass

o, European managing direc- e, 015 Slon.es il vEEzio (e illiam Balcom, Dick Zimmerman, layer, and was told that Brown

EZ)CrS Ct}}rlc()m :msteerdam angd gC(liauec;:e G el unul.they m.wel to ger' I\{Vugi Ble]s;h,lCWillizli)m l:\ﬁ)righf, Joan (r:)ou)lltei only go tcf Slouth lAf:ica as a

Nobs, manager of European artist 9ETT5) {07 [ESSITE Y SO o €159 Morris, Dr. Addison Reed and Tre- tourist. “That was totally unaccept-

relations from Montreux. fEmbel bor Tichenar for appearances. able to me,” he says.

o
i W
Henry Stone: President
Steve Alaimo: Producer
And the crew that has made possible all these hits:
Platinum Records: Rock Your Baby—George McCrae—TK 1004
Gold Records: Rockin’ Chair—Gwen McCrae—Cat 1996
Get Down Tonight—KC & Sunshine Band—
TK 1009
and
Sexy Woman—Timmie Thomas—Glades 1727 - Gimme Some—Jimmy ‘“Bo’’ Horne—Alston 3714
Sexy Summer—Family Plan—Drive 6242 | Can Dig It Baby—Little Beaver—Cat 1997
Where |s The Love—Betty Wright—Alston 3713 Keep The Home Fires Burning—Latimore—Glades 1726
These make us feel really proud of being their manufacturer
(All Facilities under one roof)*
%HK% W %WW . /gf; 50}" 9. 4380 N.W. 128th Street - Opa-Locka, Florida 33054 - 305-685-6211
e
L *Custom Pressing - Tape Duplication - Plating - Printing - Labels - Album Design and Graphics B
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There was the Buyer's Guide.

... And it's still the best guide in the land. Every year since 1959, Billboard has compiled the best buyer’s guide in the music business—a relied-

upon handbook of information to more than 70,000 important people in our industry. Billboard's Buyer's Guide contains extensive listings,
includirg:

® Record Companies m Music Publishers s Record & Tape Wholesalers m Record & ‘Tape Accessories m Licensing Organizations. Printers,
Packaging. Pressing Plants, Design and Artwork @ Manufacturers of Store Fixtures and Merc andising Aids . . . and even more!

So fairyrales might be nice to listen to . . . but when it gets back to reality, you need a s.re thing. Billboard's Buyer's Guide is a sure thing . .. and
that's no story!

ISSUE DATE: SEPTEMBER 13 AD DEADLINE: AUGUST 15
Contact your Billboard Sales Representative for details:

NEW YOERK: LOS ANGELES: CHICAGO: NASHVILLE: JAPAN UNITED KINGDOM
Ron Willnazn/ Ron Carpenter Steve Lappin/Joe Fleischman  Bill Kanzer John McCartnay Hugh Nishikawa 7 Carnaby Street
Norm Betkowitz / Mickey Addy ~ Harvey Geller/Bill Moran 150 N. Wacker Drive 1717 West End Ave.. #700  Atlantic Building, 4th Floor  London, W. I. England
1 Astor Plaza 9000 Sunset Blvd. Chicago, lll. 60606 Nashwilie, Tenn. 37203 20-6 Azabu likuracho (01)437-8090

New York N ¥. 10036 LA, Calif. 9069 (312)236-9818 (615) 329.3925 Minato-Ku. Tokyo Japan

(212) 764-7300 (213) 273-7040

585-5149 Germano Ruscitto
Piazzale Loreto 9
Milan, Italy
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CBS Records Convention Coverage

CBS Records’ Intl Division Coming Of Age
Asher Arm Credited With 50% Of Sales

TORONTO—-CBS Records Inter-
national, under new presidential di-
rection from Dick Asher and contin-
uing to generate at least 50 percent
of CBS group sales, held a series of
meetings involving some 200 repre-
sentatives from its overseas subsidi-
artes here last week, as part of the la-
bel’s annual convention.

While past CBS conventions have
tended to revolve more around
what’s happening on the U.S. do-
mestic market, the division’s claim to
full partnership in the Records
Group’s destiny was well reflected
during this year’s affair.

It was just recently that CBS Inc.
president Arthur Taylor credited the
division with “leading the Records
Group to a sales gain of 11 percent
during this year’s second quarter”
(Billboard, July 26).

High on the list of topics covered
by the international staffers were
artist development, marketing
strategies, the tracking of musical
trends from different parts of the
globe and sales and promotional
plans for the coming year.

Aggressive Posture Urged

® Continued from page 3

past years (Labelle, Minnie Riper-
ton, KoKoMo, Janis Ian, David Es-
sex, etc.), and the successful devel-
opment, during the same period of
time, of such acts as Aerosmith,
Earth, Wind & Fire, MFSB, Herbie
Hancock, Billy Swan, among others.

Turning his attention to the indus-
try’s economic health, Yetnikoff said
that “a short time ago, we believed
that the record industry was reces-
sion-proof, immune to the economic
problems facing the rest of the
world. We assumed there would al-
ways be plenty of dollars to satisfy
the public’s taste for music. But, look
what happened!”

Part of today’s industry picture, he
continued, is that hit singles fre-
quently don’t reach the gold certifi-
cation levels, many companies are
being forced to tighten personnel
rolls and that talent costs continue to
soar as do general operating ex-
penses.

Echoing similar sentiments in his
speech to the attendees, was CBS
Inc. president Arthur Taylor, who
cited the ever-growing talent costs
confronting labels, in terms of both

Col Pacts White

TORONTO-A production pact
between Maurice White and Colum-
bia Records has been firmed. White,
integral member of the group Earth,
Wind & Fire, will begin producing a
number of label acts shortly, accord-
ing to CBS president Erwin Segel-
stein, who announced the arrange-
ment at an opening night banquet
here last week. White will continue
in his role as recording artist as well.

artist acquisition fees and royalty
payments.

“We must have the courage to say
yes and the conviction to say no” to
the skyrocketing fees, said Taylor.

While guarded, Taylor’s view of
the economy was that the recession
has ended or will end shortly, and
that the next 12-18 months will see
gradual improvement in business,
both domestically and nationally.

Increased in-house opportunities
for women and blacks within the
CBS structure were also promised by
Taylor.

Following Taylor to the podium
was CBS Records president Irwin
Segelstein who spoke of the “change
and continuity” of operations at the
label.

Part of the “change” to come, he
said, will be a complete restructuring
of country music marketing proce-
dures effective this fall. He did not
elaborate, however.

Notably, with conventions tradi-
tionally being the time for a gather-
ing of forces and boosting in-house
morale for the coming year’s sales
push, this year’s CBS huddle also

seemed to have finally placed the
stamp of approval on Segelstein as a
“record man,” following many
months of street talk that his ap-
pointment was “temporary” and just
a “holding action” on CBS’ part.

On several occasions at the con-
vention a “debt of gratitude” for his
helping to steer the company
through “troubled times” was ex-
pressed by several speakers. Yetni-
koff, himself, said that he looks for-
ward to working with Segelstein “in
the years to come.”

Back on the business side, meet-
ings were held throughout the week
keying on such topics as special mar-
kets, a&r, marketing and merchan-
dising campaigns and promotional
techniques.

Several key points covered were:

e To continue CBS’s strong in-
volvement on the campus market.

® To search for new ways to
bring the adult buyer into record
stores.

e To emphasize creativity in

merchandising and promotional ef-’

forts as a way of offsetting rising
costs.

® To utilize radio and TV to their
fullest potentials in promoting prod-
uct and, at the same time, to seek
new promotional avenues for mov-
ing product.

e To further tie-in concert ap-
pearances with artists’ record sales.

e That the company’s accom-
plishments and goals with r&b prod-
uct cannot be overstressed (Segel-
stein emphasized this point several
times during his speech).

e That the a&r departments on
both coasts have been substantially
strengthened.

Also covered was the growing
concern from field staffers over
breaking new artists in the months
ahead as retail operations continue
to maintain tight inventories and ra-
dio increasingly becomes less recep-
tive to new acts.

Several staffers expressed hope
that the company would expand its
sometime policy of releasing prod-
uct from new acts at a $5.98 sug-
gested list. A more flexible returns
policy was also being sought by a
number in attendance here.

While label vice presidents and
general managers Bruce Lundvall
(Columbia) and Ron Alexenburg
(Epic, CBS/Custom) did not ad-
dress the convention, a filmed inter-
view with the two executives was
shown on the convention floor.

Among the points made by
Lundvall were:

e That Columbia has a goal of
breaking five new artists into the
150,000-200,000 units sold range
over the next year.

e That the label will be “selec-
tive” in the addition of artists to its
roster.

e And, that artist development
remains the key to any future suc-
cess.

While international representa-
tives attended a number of domestic
meetings throughout the week, sev-
eral key divisional confabs were
held Tuesday (22) through Saturday
(26). Among them were:

® A Latin a&r meeting, high-
lighted by -product presentations
from Spain, Italy and Latin Amer-
ica, chaired by Sol Rabinowitz, vice
president, a&r and music publish-
ing.

Guercio Forms
Caribou Records,
CBS To Distrib

TORONTO—Caribou Records,
recently formed by James Guercio,
will be distributed by CBS Records,
it was announced here last week by
Walter Yetnikoff, CBS Group presi-
dent, and Ron Alexenburg, vice
president, and general manager,
Epic and CBS/Custom Labels.

Among Guercio’s production
credits to date are disks by such acts
as Blood, Sweat & Tears, the Fire-
sign Theater, the Buckinghams, and
Chicago, whose entire catalog he
produced. Reportedly, the catalog
has sold some 60 million pieces
worldwide.

The first title on the Caribou label
will be an album by Gerrard, lead
singer of a nine-piece group of the
same name.

Film Tribute To
Goddard Lieberson

TORONTO-Retired CBS Group
president Goddard Lieberson was
honored at this year’s convention
with a filmed tribute involving many
of the artists he worked with during
his 36-year stay at the label.

Appearing on the film were such
notables as Groucho Marx, Marvin
Hamlisch, Douglas Fairbanks Jr.,
Adolph Green, Isaac Stern, Mitch
Miller, Godfrey Cambridge, John
Hammond, Irving Townsend, Ste-
ven Sondheim and Betty Comden.

® A managing directors meeting,
chaired by Asher and attended by
Peter De Rougemont, vice president,
European operations; Manuel Vil-
larreal, vice president, Latin Ameri-
can operations; A.W.T. Smith, vice
president, Australian operations;
Norio Onga, president, CBS/Sony,
and managing directors from 20
countries.

® A product presentation meet-
ing, featuring disks from the UK,

11IN ALL

France, Germany, Spain, South Af-
rica, Canada and Scandinavia.

e A CBS Records International/
Philadelphia International lunch-
eon, geared for open discussion on
the marketing and merchandising of
r&b product overseas.

® And, a meeting of top European
operating officers to formulate fu-
ture market plans. The meeting was
chaired by De Rougement.

The division also hosted a dinner
for all CBS staffers and guests Tues-
day (22) at the Old Mill restaurant in
the Humber Valley nearby.

Sales, Promotion Toppers
Take Home Major Awards

TORONTO — Eleven major
awards were presented to promotion
and sales personnel during the CBS
convention here. In addition, several
awards were given for contributions
at the promotion level.

The 11 major award recipients
were: Columbia regional promotion
marketing manager of the year—
Gordon Anderson, Midwest region;
Epic/Custom regional promotion
marketing manager of the year—
Bud O’Shea, Western region; special
markets regional r&b promotion
marketing manager of the year—
Fred Ware, Southeast region; Co-
lumbia local promotion manager of
the year—Stan Byrd, Dallas branch;
Epic/Custom local promotion man-
ager of the year—Rick Swig, San
Francisco branch; special markets
local r&b promotion manager of the
year—Armand McKissick, Phila-
delphia branch; CBS Records dis-
tributor of the year—New York
branch; Columbia sales office of the
year—Detroit branch; Epic/Custom
sales office of the year—New York
branch; salesman of the year—Milt
Goldstein, New York branch.

The first annual Goddard Lieber-
son Award was given to Lou Wein-
stein, who retired from his position at
CBS Records’ New York branch af-
ter more than 43 years.

Other awards given were: the first
annual Killer of the Year award—
Matty Matthews, local promotion
manager at Columbia Records’ New

York branch; a special Earth, Wind
& Fire promotion award—Richard
Mack, director of r&b promotion at
Columbia Records; the first annual
Stan Snyder award—Stan Snyder,
vice president of national accounts
marketing at CBS Records; and a
special appreciation award—Joe
Senkiewicz, local promotion man-
ager for Columbia Records’ New
York branch.

Acts Entertain
At 5 Socials

TORONTO—A broad lineup of
talent performed during the 1975
version of the CBS annual conven-
tion, with the artists coming from the
Columbia, Epic, and CBS/Custom
labels. Five showcases (four evening
banquet shows and one country mu-
sic luncheon) were presented.

Among the acts appearing were
Stephen Stills, Billy Joel, the Hollies,
Michel Pagliaro and Les Rockers,
Biil Withers, Harold Melvin & the
Bluenotes, Jon Lucien, Kokomo,
Michael Stanley, Larry Jon Wilson,
Troy Seals, David Wills, Joe Stam-
pley, Willie Nelson, Boz Scaggs, Jeff
Beck, Dan Fogelberg, Phoebe Snow
and Paul Simon.

Staging for the shows was put to-
gether by Sam Hood, director, artist
development; and Jock McLean,

- manager, artist services, CBS Rec-

ords.

Alexenburg stressed the following:

e That “diversification” remains
one of the strong selling points for
Columbia and Epic/Custom prod-
uct.

® And, that artist development is
also a high priority for Epic and its
custom-distributed labels.

As customary at a label conven-
tion of this type a number of forth-
coming album and single releases
were spotlighted during several
product presentations.

Odyssey Augments

TORONTO—Starting this fall, se-
lect Melodiya product will be mar-
keted in the U.S. on the Odyssey la-
bel as part of an expansion of an
original agreement between CBS
(Masterworks) and the Russian
recording company.

More than 25 records on the Co-
lumbia label were previewed, while
the Epic, CBS/Custom family of la-
bels previewed more than 22 disks.
Also introduced were new albums
on Columbia Masterworks and Od-
yssey labels.
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On the Columbia side, product
featured included LPs by such art-
ists as Barbra Streisand, Chicago,
Neil Diamond, Herbie Hancock,
Ramsey Lewis, Earth, Wind & Fire,
Loggins & Messina, Art Garfunkel,
Taj Mahal, Billy Joel, David Essex,
Dave Mason, Bruce Springsteen,
Lynn Anderson, Freddie Prinze, the
Dudes, Cecilio & Kapona, Troy
Seals, Rick Cunha, Jon Lucien, Les
Dudak, Tony Williams, Flo & Ed-
die, Jackie DeShannon and the Fly-
ing Burrito Brothers.

Singles showcased were by such
artists as David Essex, the Dudes,
Art Garfunkel, Loggins & Messina,
Ebony, Ivory and Jade, Barbara
Fairchild and Barbra Streisand.

New Epic and Custom label al-
bums introduced were by such art-
ists as Gerrard, the Edger Winter
Group, People’s Choice, Kris Kris-
tofferson, Billy Swan, Boots Ran-
dolph, Charlie McCoy, Don Reno,
Al Hirt and Pete Fountain, Labelle,
Dan Fogelberg, Paul Horn, Joe
Stampley, Steppenwolf, Johnny
Rivers, David Wills, Tammy Wy-
nette and George Jones, Ted Nuget,
Spanky & Our Gang, and Jimmie
Spheeris.

The overall product list, sched-

uled to begin shopping shortly and
run through early fall, is being
touted as one of the largest release
schedules in the company’s history.
It was also noted that at the half-way
mark for this year’s RIAA gold
record certifications, CBS has such
awards.

This year’s convention was hosted
by Columbia Records of Canada. It

Engineers Feted

TORONTO-—In-house engineer-
ing awards were presented during
this year’s CBS convention to Don
Pulse for the mixing of LaBelle’s
“Lady Marmalade” single and
“Nightbirds” LP, to Jack Ashkinazy
for his mastering of Ramsey Lewis’
“Sun Goddess” LP, and to John
Guerriere for his mixing of the “Sun
Goddess” album. The awards were
in the form of gold disks.

is the second time that the company
has held its annual get-togetherin an
international territory. The last one
overseas was held in London in
1972.
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In Memoriam

Lefiy Frizzell

ABC Records |
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Billboard Sin

Ploylist Top Add Ons @

9

les Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

(D) DAVID BOWIE—Fame (RCA)

JANIS IAN-At Seventeen (Columbia)
DAVID GEDDES—Run Joey Run (Big Tree)

D-Discoteque Crossover

ADD ONS—The two key prod-
ucts added at the radic stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

+ FRANKIE VALLI-Swearin’ To God (Pri-
vate Stock) 14-8
KBBC—Phoenix

® SMOKEY-If You Think You Know
(MCA)

o KC. & THE SUNSHINE BAND-Get
Down Tonight (TK)

* BARRY MANILOW-Could It Be
Magic (Arista) 26-13

 THREE DOG NIGHT-Til The World
Ends (ABC) 22-16

KRIZ-Phoenix

o TEN CC='m Not In Love (Mercury)
De VAN McCOY—Hustle (Avco)
+ PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 25-15
% ELTON JOHN-Someone Saved My
Life (MCA) 29-8
KQEO-Albuquerque

Pacific Southwest Region

® TOP ADD ONS:

JOHNNY RIVERS-Help Me Rkonda (Epic)
SANIS IAN—At Seventeen (Columbia)

K.C. & THE SUNSHINE Band—Get Down
Tonight (TK)

% PRIME MOVERS:

ELTON JOHN—-Someone Saved My Life (MCA)
HAMILTON, $OF FRANK & REYNOLDS—Fallin’
In Love (Playboy)

BARRY MANILOW-Could It Be Magic (Arista)

BREAKOUTS:

KC. & THE SUNSHINE BAND-Get Down
Tonight (TK)

JOHNNY RIVERS~Help Me Rhonda (Epic)
LINDA RONSTADT-1t Doesn't Matter Anymore
(Capitol)

KHJ—Los Angeles

o JOHNNY RIVERS—Help Me Rhonda
(Epic)

® JANISIAN-At Seventeen (Columbia)

+ HAMILTON, JOE FRANK & REYN-
OkDS-FaIIin' In Love (Playboy) 26-
1

% ZZ TOP-Tush (London) 30-23

K100 (KIQQ-FM)—Los Angeles

o LINDA RONSTADT-It Doesn't Matter
Anymore (Capitol)

® JOHNNY WAKELIN-Black Superman

(Pye)
* JOHNNY RIVERS-Help Me Rhonda
(Epic) 26-22
D DAVID BOWIE-Fame (RCA) 27-20
KKDJ—-Los Angeles

® WAR-Why Can't We Be Friends (U.A.)
® CARPENTERS-Solitaire (A&M)
+ ELTON JOHN-Someone Saved My
Life (MCA) 13-6
* ?ORRIS ALBERT—Feelings (RCA) 26-
1
KFXM-San Bernardino

De DAVID BOWIE—Fame (RCA)
o BOB SEGER-Katmandu (Capitol)
 HAMILTON, IOE FRANK & REYN-
(z);.DS-FaIIin’ In Love (Playboy) HB-
* JZANIS IAN-At Seventeen (Columbia)
1-15

KAFY—Bakersfield
© MORRIS ALBERT—Feelings (RCA)
o K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK)
* JAMES TAYLOR-How Sweet It Is
(W.B) 20-14
* WAR-Why Can't We Be Friends (U.A.)
41
KCBQ—San Diego
o AMBROSIA—-Holdin' On To Yesterday
(20th Century)
o BAZUKA-Dynomite (A&M)
* JAMES TAYLOR-How Sweet 1t Is
W.B.) 16-10
+ TEN CC—1°‘M Not in Love (Mercury) 7-

4
KENO-Las Vegas
o DOOBIE BROTHERS—Sweet Maxine

W.B)

o TAVARES-1t Only Takes A Minute
(Capitol)

+ MIKE POST—Rockford Files (MGM)
30-25

© JOHNNY RIVERS—-Help Me Rhonda

(Epic)
o K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK)
* Wé\R-Why Can't We Be Friends (UA.)
16-12
+ ELTON JOHN-Someone Saved My
Life (MCA) 10-5
KTKT-Tucson
o EARTH, WIND & FIRE-That's The Way
0Of The World (Columbia)
De ELTON JOHN-House Of Cards (MCA)
+* GLADYS KNIGHT—The Way We Were/
Try To Rememiber (Buddah) EX-23
4 BEEGEES-Jive Talkin' (Atlantic) 7-2

Pacific Northwest Region

® TOP ADD ONS:

KC. & THE SUNSHINE BAND-Get Down
Tonight (TK)

(D) DAVID BOWIE—Fame (RCA)
CARPENTERS—Solitaire (A&M)

% PRIME MOVERS:

WAR-Why Can't We Be Friends (U.A)
JOHNNY WAXELIN—-Black Superman (Pye)
BEE GEES-Jive Talkin' (Atlantic)

BREAKOUTS:

PAUL ANKA/ODIA CORTES-There's Nothing
Stronger Than Our Love (UA)

DAVID GEDDES—Run Joey Run (Big Tree)

12 TOP-Tush (London)

KFRC—San Francisco
e K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK)
De DAVID BOWIE—Fame (RCA)
 BEE GEES—-Jive Talkin' (Atlantic) 11-

3
+ MORRIS ALBERT—Feelings (RCA) 16-
10

KYA-San Francisco

o GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol)
De ISLEY BROTHERS—Fight The Power
(T-Neck)
+ POINTER SISTERS—How Long (ABC/
Blue Thumb) 19-16
* ;AORRIS ALBERT—Feelings (RCA) 12-

K101-FM—San Francisco
o NO NEW LIST
[ ]
*
*

KSJO—San Jose
® BOB SEGER-Katmandu (Capitol)
o EARTH, WIND & FIRE—-That's The Way
0f The World (Columbia)
+ NO MOVERS
*

KLIV—San Jose

o K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK)
o DOOBIE BROTHERS—Sweet Maxine

W.B)

* MORRIS ALBERT—Feelings (RCA)

* HAMILTON, JOE FRANK & REYN-
OLDS—Fallin' In Love (Playboy)

Based on station playlists through Thursday (7/24/75)

PRIME MOVERS-NATIONAL

ELTON JOHN-Someone Saved My Life (MCA)

WAR-Why Can't We Be Friends (UA.)
BEE GEES-Jive Talkin' (Atlantic)

KJOY—Stockton, Calif.

KRSP=Salt Lake City

o TAVARES—-1t Only Takes A Minute
(Capitol)
o JOHNNY WAKELIN-Black Superman

(Pye) )
* glé\RgWhy Can't We Be Friends (U.A.)
-1

* ZZ TOP-Tush (London) 27-14

KNDE-Sacramento

® LINDA RONSTADT—It Doesn't Matter
Anymore (Capitol)

o FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot)

+ HAMILTON, JOE FRANK & REYN-
OLDS-Fallin’ In Love (Playboy) 14-3

+ JOHNNY WAKELIN—Black Superman
(Pye) HB-17

KJR—Seattle

De DAVIE BOWIE—Fame (RCA)
© CARPENTERS-Solitaire (A&M)
D+ VAN McCOY—Hustle (Avco) 15-7
# JOHNNY RIVERS-Help Me Rhonda
(Epic) 24-17

KING—Seattle

o KC. & THE SUNSHINE BAND-Get
Down Tonight (TK)

® 27 TOP-Tush (London)

* 48EE GEES-Jive Talkin' (Atlantic) 12-

* ELTON JOHN-Someone Saved My
Life (MCA) 13-7

KJRB-Spokane

o PAUL ANKA/ODIA COATES-There's
Nothing Stronger Than Our Love
(UA)

o EVIE SANDS-| Love Making Love To
You (Capitol)

+ GLENN CAMPBELL-Rhinestone Cow-
boy (Capitol) 21-16

* ELTON JOHN-Someone Saved My
Life (MCA) 5-1

KTAC-Tacoma
o BARRY MANILOW-Could It Be Magic
(Arista)
o K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK)
# MORRIS ALBERT—Feelings (RCA) 15-

9
# GLEN CAMPBELL-Rhinestone Cow-
boy (Capitot) 8-4

KGW—Portland

o SWEET-Ballroom Blitz (Capitol)
o EARTH, WIND & FIRE-That's The Way
0f The World (Columbia)
 HAMILTON, JOE FRANK & REYN-
(l)zI;.DS-FaIIin’ In Love (Playboy) 23-
* glOAR-Why Can’t We Be Friends (U.A.)
-11

KISN—Portland
o SWEET-Ballroom Blitz (Capitol)
o ALICE COOPER-Dept. Of Youth (At-
lantic)
+ WAR-Why Can’t We Be Friends (UA.)
23-7

* JAZNIS IAN-At Seventeen (Columbia)
12-2

KTLK—Denver
® JOHN DENVER-I'm Sorry (RCA)
© MARIAH-Hey Momma (U.A.)
* ;MKZEZ POST—Rockford Files (MGM)
2.
+ JOHNNY WAKELIN—Black Superman
(Pye) 28-15

KXAM—Pueblo, Colo.
o MORRIS ALBERT—Feelings (RCA)

°
* BEE GEES-Jive Talkin' (Atlantic) 13-

I
* ZZ TOP-Tush (London) EX-25

KYSN—Colorado Springs
o SPINNERS—-Games People Play (At-
lantic)
© JOAN BAEZ-Blue Sky (A&M)
* JAMES TAYLOR—How Sweet It Is
W.B.) 15-16
* AMERICA-Daisy Jane (W.B.) 28-21
KCPX—Salt Lake City
o PAUL ANKA/ODIA COATES—There's
Nl?t:ing Stronger Than Our Love

o CARPENTERS-Solitaire (A&M)

* AUSTIN ROBERTS—Rocky (Private
Stock) 29-23

+ DAVID GEDDES—Run Joey Run (Big
Tree) HB-25

o K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK)

o DAVID GEDDES—Run Joey Run (Big
Tree)

* WAR-Why Can't We Be Friends (UA.)
15-8

* JAMES TAYLOR-How Sweet it Is
W.B) 189

KROY—Sacramento

o BAD COMPANY—Feel Like Makin'
Love (Swan Song)

o EARTH, WIND & FIRE—That's The Way
0f The World (Columbia)

* WAR-Why Can't We Be Friends (U.A.)
15-9

4 JOHNNY WAKELIN-Black Superman
(Pye) 23-17

Southwest Region

® TOP ADD ONS:

PAUL ANKA/ODIA COATES—There's Nothing
Stronger Than Our Love (UA)

JOHNNMY RIVERS—Help Me Rhonda (Epic)
THREE DOG NIGKT—Til The World Ends (ABC)

% PRIME MOVERS:

GLER CAMPBELL-Rhinestone Cowboy (Capi
tol)

BEE GEES-Jive Talkin' (Atlantic)

JANIS IAN—At Seventeen (Columbia)

BREAKOUTS:

PAUL ANXA/ODIA COATES—There's Nothing
Stronger Than Our Love (UA)
REPARATA—Shoe (Polydor)

KC. & THE SUNSHINE BAND-Get Down
Tonight (TK)

KILT-Houston

o JOHNNY RIVERS-Help Me Rhonda
(Epic)
De DAVID BOWIE—-Fame (RCA)
% JAMES TAYLOR-How Sweet It Is
W.B)27-18
* ‘:{A;gs IAN-At Seventeen (Columbia)
-31
KRBE-FM—Houston
o HAMILTON, IOE FRANK & REYN-
OLDS—Fallin' In Love (Playboy)
o DAVID GEDDES—Run Joey Run (Big
Tree)
+ GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol) EX-12
+ BEE GEES—Jive Talkin' (Atlantic) 12-

7
KLIF-Dallas
o POINTER SISTERS—How Long (ABC/
Dot)
o THREE DOG NIGHT-Til The World
Ends (ABC)
 BARRY MANILOW-Could It Be Magic
(Arista) HB-24
# GLADYS KNIGHT-The Way We Were/
Try To Remember (Buddah) HB-20
KNUS-FM—Dallas
o GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol)
[ ]

* MELISSA  MANCHESTER-Midnight
Blue Blue (Arista) 10-5
+ BEE GEES-Jive Talkin' (Atlantic) 17-

6
KFJZ-Ft. Worth

o NEIL SEDAKA-That's When The Mu-
sic Takes Me (Rocket)
o THEME FROM JAWS—(MCA)
% GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol) 15-10
* IIAONGISS IAN=At Seventeen (Columbia)
KXOL—Ft. Worth
o AMBROSIA—Holdin' On To Yesterday
(20th Century)
® FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot)
% GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol) 13-9
 EAGLES—One Of These Nights (Asy-
lum) 7-3
KONO—San Antonio

K.C. & THE SUNSHINE BAND-Get Down Tonight (TK)

DAVID GEDDES—Run Joey Run (Big Tree)

PAUL ANKA/ODIA COATES-There's Nothing Stronger Than Our Love (U.A))

# KC. & THE SUNSHINE BAND-Get
Down Tonight (TK) 16-4
+ AMBROSIA—Holdin' On To Yesterday
(20th Century) 22-15
KELP-E! Paso

* BgE GEES-Jive Talkin' (Atlantic) 17-
1

+ ELTON JOHN-Someone Saved My
Life (MCA) 30-9
WCFL—Chicago

® JANIS IAN-At Seventeen (Columbia)

® THREE DOG NIGHT-Til The World
Ends (ABC)

# NEIL SEDAKA-That's When The Mu-
sic Takes Me (Rocket) 24-19

+ DWIGHT TWILLEY BAND—I'm On Fire
(Shelter) 25-23

XEROK-EI Paso

o JANIS 1AN-At Seventeen (Columbia)
o HUDSON BROTHERS-—Rendezvous
(MCA)
 ELTON JOHN-Someone Saved My
Life (MCA) 17-13
* glgR-Why Can't We Be Friends (U.A)
WOKY—Mitwaukee

® K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK)

® JIM STAFFORD—! Got Stoned And |
Missed It (MGM)

* AMAZING RHYTHM ACES-Third Rate
Romance (ABC) 21-18

* BAZUKA-Dynomite (A&M) 11-7

KAKC—Tulsa
o MORRIS ALBERT—Feelings (RCA)

[ ]
+ HELEN REDDY-Blue Bird (Capitol)
26-19
+ AMAZING RHYTHM ACES—Third Rate
Romance (ABC) EX-24
KELI-Tulsa

o FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot)
[ ]

+ HAMILTON, IOE FRANK & REYN-
(l)zI;.DS-FaIIin’ In Love (Playboy) 30-

+ JOHNNY WAKELIN-Black Superman
(Pye) HB-27

WKY —Oklahoma City

o SWEET—Ballroom Blitz (Capitol)

o BAD COMPANY—Feel Like Makin'
Love (Swan Song)

* EEE GEES-Jive Talkin' (Atlantic) 11-

* ME;KES POST—Rockford Files (MGM)
19-1
KOMA—Oklahoma City
© PAUL ANKA/ODIA COATES-There's
Nl?tl{ﬂng Stronger Than Our Love

® 2Z TOP-Tush (London)

# JAMES TAYLOR-How Sweet It Is
W.B.) 10-5

s CHARLIE RICH—Every Time You
Touch Me (Epic) 27-20

WTIX—New Orleans

® JANIS IAN-At Seventeen (Columbia)

o PAUL ANKA/ODIA COATES—There's
Nothing Stronger Than Our Love
UA

* NO MOVERS

*
KEEL-Shreveport

o AL GREEN-Ch Me, Gh My (HI)
o PAUL ANKA/ODIA COATES—-There's
Nothing Stronger Than Our Love

UA)

+ BARRY MANILOW-Could It Be Magic
(Arista) 13-7

* 2Dlt. HOOK-The Millionaire (Capitol)
9.21

Midwest Region
® TOP ADD ONS:

JANIS IAN—At Seventeen (Columbia)

22 TOP-Tush (London)

EARTH, WIND & FIRE-That's The Way Of The
World (Columbia)

% PRIME MOVERS:

ELTON JOHN—Someone Saved My Lite (MCA)
WAR-Why Can't We Be Friends (UA)
BEE GEES-—Jive Talkin' (Atlantic)

BREAKOUTS:

72 TOP-Tush (London)

DAVID GEDDES—Run Joey Run (Big Tree)
EARTH, WIND & FIRE-That's The Way Of The
World (Columbia)

WLS—Chicago

o REPARATA-Shoes (Polydor)

© HAMILTON, JOE FRANK & REYN-

OLDS—Fallin' In Love (Playboy)

www.americanradiohistorv.com

o BAZUKA-Dynomite (A&M)
o TONY ORLANDO & DAWN—Mornin'
Beautiful (Elektra)

® JANISIAN—At Seventeen (Columbia)
o HAMILTON, JOE FRANK & REYN-
OLDS—Fallin' In Love (Playboy)
+ DAVID GEDDES—Run Joey Run (Big
Tree) 29-20
*
WZUU-FM—Milwaukee

o JOAN BAEZ-Blue Sky (A&M)
De DAVID BOWIE—Fame (RCA)
% BAD COMPANY—Feel Like Makin'
Love (Swan Song) 22-11
% ZZ TOP-Tush (London) HB-19
WIFE—-Indianapolis
o EARTH, WIND & FIRE-That's The Way
Of The World (Columbia)
o ZZ TOP-Tush (London)
+ BEE GEES-Jive Talkin' (Atlantic) 16-

3
+ BARRY MANILOW-Could It Be Magic
(Arista) 30-25
WIRL—Peoria, lll.
o AMERICA—Daisy Jane (W.B.)
o BAD COMPANY—Feel Like Makin'
Love (Swan Song)
* JAMES TAYLOR-How Sweet It Is
(W.B.) 25-21
# JOHNNY RIVERS-Help Me Rhonda
(Epic) 27-17
WDGY—Minneapolis
® JANIS IAN-At Seventeen (Columbia)
o HAMILTON, JOE FRANK & REYN.
OLDS-Fallin’ in Love (Playboy)
* 'IAZ;KIES POST—Rockford Files (MGM)
% ELTON JOHN-Someone Saved My
Life (MCA) 14-8
KDWB-—Minneapolis
© DAVID GEDDES—Run Joey Run (Big
Tree)

[ ]
 PAUL ANKA/ODIA COATES—There's
Nothing Stronger Than Our Love
(U.A) 24-20
* JASN;S IAN—At Seventeen (Columbia)
15-
KOIL—Omaha

® BAD COMPANY-Feel Like Makin'
Love (Swan Song)

o 77 TOP-Tush (London)

# PAUL McCARTNEY & WINGS-Listen
ToWhat The Man Said (Capitol) 8-4

+ JOHNNY WAKELIN-Black Superman
(Pye) 16-9

KIOA—Des Moines
® JAMES TAYLOR—-How Sweet 1t Is

(W.B)

o KC. & THE SUNSHINE BAND-Get
Down Tonight (TK)

+ HAMILTON, IOE FRANK & REYN.
OLDS—Fallin'In Love (Playboy) 15-5

* EAGLES—0ne of These Nights (Asy-
lum) 12-2

KKLS—Rapid City, S.D.

o AMERICA-Daisy Jane (W.B.)

o SWEET-Ballroom Blitz (Capitol)

# AMBROSIA-Holdin' On To Yesterday
(20th Century) 14-10

# EAGLES—0One Of These Nights (Asy-
lum) 3-2

KQWB—Fargo, N.D.

o AUSTIN ROBERTS—Rocky (Private
Stock)

o AMAZING RHYTHM ACES—Third Rate
Romance (ABC)

+ BARRY MANILOW-Could It Be Magic
(Arista) 23-12

* 5420RRIS ALBERT—Feelings (RCA) 29-

(Continued on page 18)
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Billboard Sing|

es Radio Action .

Based on station playlists through Thursday (7/24/75)

Playlist Top Add Ons @
ylist Prime Movers *

® Continued from page 16

KXOK—St. Louis
® EARTH, WIND & FIRE—That's The Way
0f The World (Columbia)
o CHARLIE RICH—Every Time You
Touch Me (Epic)
% BEE GEES-Jive Talkin' (Atlantic) 17-

12
% EAGLES—One Of These Nights (Asy-
lum) 9-5

KSLQ-FM-St. Louis

o BEE GEES-Jive Talkin' (Atlantic)
® JAMES TAYLOR—How Sweet It Is

(W.B)

% TEN C.C.-1'm Not In Love (Mercury)
11-6

* EARTH, WIND & FIRE-That's The Way
0f The World (Columbia) 17-13

WHB—Kansas City
© JANIS IAN-At Seventeen (Columbia)

[ ]

% ELTON JOHN-Someone Saved My
Life (MCA) 15-8

%*

KEWI—Topeka

e 22 TOP-Tush (London)

® DAVID GEDDES—Run Joey Run (Big
Tree)

% ELTON JOHN-Someone Saved My
Life (MCA) 26-3

* ?Ag—Why Can’t We Be Friends (UA)

1-

North Central Region

® TOP ADD ONS

SWEET—Ballroom Bitz (Capitol)
LINDA RONSTADY—It Doesn’t Matter Anymore
(Capitof)

(D) DAVID BOWIE—Fame (RCA)

* PRIME MOVERS:

AUSTIN ROBERTS—Rocky (Private Stock)
HAMILTON, JOE FRANK & REYNOLDS—Fallin’
In Love (Playboy)

JAMES TAYLOR—How Sweet It Is (W B.)

BREAKOUTS

AUSTIN ROBERTS—Rocky (Private Stock)
LINDA RONSTADT—It Doesn't Matter Anymore
(Capitol)

PAUL ANKA/ODIA COATES—There's Nothing
Stronger Than Qur Love (UA.)

CKLW—Detroit
o SWEET-Ballroom Blitz (Capitel)
© LINDA RONSTADT—It Doesn’t Matter
Anymore (Capitol)
+ BOB SEGER-Katmandu (Capitol) 17-

13
 MIKE POST—Rockford Files (MGM)
HB-24
WGRD—Grand Rapids

o NONE

[ ]

J JAMES TAYLOR—How Sweet It Is
WB)17-12

J GWEN McCRAE—Rockin' Chair (Cat)

14-9
7-96 (WZZM-FM)—Grand Rapids
De DAVID BOWIE—Fame (RCA)
o DOOBIE BROTHERS—Sweet Maxine

(W.B)
+ HAMILTON, JOE FRANK & REYN-
OLDS—Fallin’ In Love (Playboy) 30-

23
*;AIKE POST—Rockford Files (MGM)
1-15
WTAC—Flint, Mich.
® JAMES TAYLOR—How Sweet It Is
WB.)
e 72 TOP-Tush (London)
D ISLEY BROTHERS—Fight The Power
~ (T-Neck) EX-25
% JUDY COLLINS—Send In The Clowns
(Elektra) 25-23
WIXY—Cleveland

© AMAZING RHYTHM ACES—Third Rate
Romance (ABC)
o HUDSON BROS.—Rendezvous (MCA)
* HAMILTON, JOE FRANK & REYN-
OLDS—Fallin' In Love (Playboy) 17-
12
D ISLEY BROTHERS—Fight The Power
(T-Neck) 19-13
WGCL—Cleveland

13-Q (WKTQ)—Pittsburgh

WFOM—Atlanta

WGOW—Chattanooga, Tenn.

De DAVID BOWIE—Fame (RCA)
® MIKE POST—Rockford Files (MGM)
% JAMES TAYLOR—How Sweet It Is
(W.B) 22-18
% MELISSA  MANCHESTER—Midnight
Blue (Arista) 25-16
WKBW-Buffalo
o BAD COMPANY—Feel Like Makin’
Love (Swan Song)
o WAR-Why Can'tWe Be Friends(UA.)
% AUSTIN ROBERTS—Rocky (Private
Stock) 30-16
% ELTON JOHN-Someone Saved My
Life (MCA) 19-11
WSAI—Cincinnati
o K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK)
o NEIL SEDAKA-That's When The Mu-
sic Takes Me (Rocket)
% GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol) 30-23
% ELTON JOHN-Someone Saved My
Life (MCA) 12-8
WCOL—Columbus

De DAVID BOWIE—Fame (RCA)
® DAVID GEDDES—Run Joey Run (Big
Tree)
* ;lé\g-Why Can't We Be Friends (UA.)

% AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 30-21
793 (WZGC-FM)—Atlanta
o EARTH, WIND & FIRE-That's The Way
0f The World (Columbia)

[ ]
% AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 11-7
% FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot) 12-9
WBBQ—Augusta
De DAVID BOWIE-Fame (RCA)
® BARON STEWART—We Been Singing
Songs (UA)
% HAMILTON, IOE FRANK & REYN-
OLDS—Fallin' In Love (Playboy) 11-6
¥ AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 10-3
WSGN—Birmingham, Ala.

® PAUL ANKA/ODIA COATES—There's
Nothing Stronger Than Our Love
(UA)

® MICHAEL JACKSON-Just A Little Bit
Of You (Motown)

¥ JOHNNY RIVERS—Help Me Rhonda
(Epic) 29-17

% AUSTIN ROBERTS—Rocky (Private
Stock) 16-5

WAKY =Louisville

® EARTH, WIND & FIRE—That's The Way
0f The World (Columbia)
o SWEET—Ballroom Blitz (Capitol)
* BAD COMPANY—Feel Like Makin'
Love (Swan Song) 10-5
% FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot) 14-9
WTUE—-Dayton, Ohio
© MERRY CLAYTON-Keep Your Eyes On
The Sparrow (Ode)
® PAUL ANKA/ODIA COATES—There's
Nothing Stronger Than Our Love
(UA)
%* gglEET-Ballroom Blitz (Capitol) 40-
% ZZ TOP-Tush {London) 38-28
WBGN—Bowling Green, Ky.
o ALICE COOPER-Department  Of
Youth (Atlantic)
o DAVID GEDDES—Run Joey Run (Big
Tree)
% GLADYS KNIGHT-The Way We Were/
Try To Remember (Buddah) 10-6
¥ BAZUKA-Dynomite (A&M) 19-12
WIET-Erie, Pa.
® JANIS IAN—At Seventeen (Columbia)
o DOOBIE BROTHERS—Sweet Maxine

(W.B)
% GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol) 19-13
% LYNYRD SKYNYRD-Saturday Night
Special (MCA) 36-30
WRIE—Erie, Pa.
De TAVARES—It Only Takes A Minute
(Capitol)
o CARLY SIMON-Waterfall (Elektra)
% OSMOND BROTHERS—The Proud One
(MGM) 35-23
% JAMES TAYLOR—How Sweet 1t Is
(W.B.) 25-18

Southeast Region

® TOP ADD ONS:

DAVID GEDDES—Run Joey Run (Big Tree)
(D) DAVID BOWIE—Fame (RCA)
CARPENTERS—Solitaire (A&M)

% PRIME MOVERS:

AMAZING RHYTHM ACES —Third Rate Romance
(ABC)

JOHNNY WAKELIN-Black Superman (Pye)
FREDDY FENDER-wasted Days & Wasted
Nights (ABC/Dot)

BREAKOUTS:

DAVID GEDDES—Run Joey Run (Big Tree)
AMERICA—Daisy Jane (W.B.)

K.C. & THE SUNSHINE BAND-Get Down
Tonight (TK)

WQXi—Atlanta

© WAR-Why Can't We Be Friends (U.A)

o JANIS 1AN—At Seventeen (Columbia)

% HAMILTON, JOE FRANK & REYN-
OLDS—Fallin' In Love (Playboy) 21-
12

% LYNYRD SKYNYRD-Saturday Night
Special (MCA) 18-13

o DAVID GEDDES—Run Joey Run (Big
Tree)

[ ]

4 FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot) HB-16

4 LYNYRD SKYNYRD-Saturday Night
Special (MCA) 26-17

o BARRY MANILOW—-Could It Be Magic
(Arista)

o DAVID GEDDES—Run Joey Run (Big
Tree)

+ AMBROSIA—Holdin' On To Yesterday
(20th Century) 26-18

+ THREE DOG NIGHT-Til The World
Ends (ABC) 16-11

WHHY—Montgomery, Ala.

o CARPENTERS-Solitaire (A&M)

o BARNABY BYE-Can't Live This Way
(Atlantic)

% AMERICA—Daisy Jane (W.B.) 26-18

¥ JOHNNY WAKELIN-Black Superman
(Pye) 18-1

WTOB—Winston/Salem, N.C.

o HUDSON BROTHERS—Rendezvous
(MCA)

(] W BIRTH—Dream Merchant (Bud-
ah)

% HAMILTON, JOE FRANK & REYN-
OLDS—Fallin' in Love (Playboy) 21-
19

% THREE DOG NIGHT-Til The World
Ends (ABC) 22-16

WSGA—Savannah, Ga.
o DOOBIE BROTHERS-Sweet Maxine

W.B)

o DAVID GEDDES—Run Joey Run (Big
Tree)

% FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot) 26-18

¥ AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 20-11

WTMA-Charleston, S.C.
© JOHNNY RIVERS—Help Me Rhonda

(Epic)

o AMBROSIA—Holdin' On To Yesterday
(20th Century)

% JAMES TAYLOR-How Sweet It |s
W.B) 17-7

¥ JOHNNY WAKELIN-Black Superman
(Pye) EX-22

WKIX—Raleigh, N.C.
o BARRY MANILOW—Could It Be Magic
(Arista)
o DAVID GEDDES—Run Joey Run (Big
Tree)
* gEE GEES—Jive Talkin’ (Atlantic) 14-

% AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 21-13

WORD—Spartanburg, S.C.

® STYLISTICS—Can't Give You Anything
(Avco)

o AUSTIN ROBERTS—Rocky (Private
Stock)

% JOHN WILLIAMS—Theme From Jaws
(MCA) EX-22

% BAD COMPANY—Feel Like Makin'
Love (Swan Song) 17-9

WAYS—Charlotte, N.C.

e K.C. & THE SUNSHINE BAND—Get
Down Tonight (TK)

o BAD COMPANY-Fee! Like Makin'

« Love (Swan Song)

D ISLEY BROTHERS—Fight The Power

(T-Neck) 21-8

% ELTON JOHN-Someone Saved My
Life (MCA) 15-2

WNOX—Knoxville
o NO NEW LIST
L ]

%*
%*

1

o K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK)

o THREE DOG NIGHT-Til The World
Ends (ABC)

% MELISSA  MANCHESTER—Midnight
Blue (Arista) 14-7

¥ FRANKIE VALLI—Swearin’ To God (Pri-
vate Stock) 23-17

KAAY—Little Rock

o AMERICA-Daisy Jane (W.B.)

o EARTH, WIND & FIRE-That's The Way
0f The World (Columbia)

% CHARLIE RICH-Every Time You
Touch Me (Epic) EX-20

* lgﬂlg IAN—At Seventeen (Columbia)
13-1

WHBQ—Memphis
o GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol)
De DAVID BOWIE—Fame (RCA)
% HOT CHOCOLATE-Disco Queen (Big
Tree) 15-7
% IZ TOP-Tush (London) 28-18

WMPS—Memphis
o NO NEW LIST
[ ]

%*
%*

WMAK—Nashville

o CARPENTERS—-Solitaire (A&M)
o HUDSON BROTHERS—Rendezvous

(MCA)

% MIKE POST—Rockford Files (MGM)
16-10

+ HAMILTON, JOE FRANK & REYN-
OLDS—Fallin’ In Love (Playboy) 10-4

WLAC—Nashville
o FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot)
o MIKE POST—Rockford Files (MGM)
% NO MOVERS
%*

WLCY-St. Petersburg, Fla.
o CARLY SIMON-Waterfall (Elektra)
® ACE—Rock And Roll Runaway (An-
chor)
% NO MOVERS
%*

WQAM—Miami
® JAMES TAYLOR—How Sweet It Is
W.B)

L ]
* gEE GEES -Jive Talkin' (Atlantic) 11-

% K.C. & THE SUNSHINE BAND—Get
Down Tonight (TK) 19-1

WFUN—Miami

o AMERICA—Daisy Jane (W.B.)

o HAMILTON, IOE FRANK & REYN-
OLDS—Fallin' In Love (Playboy)

* WSAR—Why Can't We Be Friends (U.A.)
15-9

% GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol) 16-10

Y-100 (WHYI-FM)—Miami/Ft. Lauderdale

© JANIS IAN-At Seventeen (Columbia)
® DAVID GEDDES—Run Joey Run (Big
Tree)
* HAMILTON, JOE FRANK & REYN-
(Z)LDS-FaIIin' In Love (Playboy) 29-
1
D CALHOUN-Dance, Dance,
(Warner/Sceptor) 22-14

Dance

WQPD—Lakeland, Fla.
o DOOBIE BROTHERS-Sweet Maxine

W.B)

® DAVID CASSIDY—Get It Up For Love
(RCA)

¥ JANIS IAN-At Seventeen (Columbia)
29-12

% CHARLIE RICH—Every Time You
Touch Me (Epic) 28-16

WMFJ—Daytona Beach, Fla.
© POINTER SISTERS—How Long (ABC/
Biue Thumb)
o PAUL ANKA/ODIA COATES—There's
Nothing Stronger Than Our Love

UA)

% HUDSON  BROTHERS—Rendezvous
(MCA) 21-16

% MELISSA  MANCHESTER—Midnight
Blue (Arista) 14-5

wWwWWwW. americanradiohistorv.com

Mid-Atlantic Region

® TOP ADD ONS:

POINTER SISTERS—How Long (ABC/Blue
Thumb)

ORLEANS—Dance With Me (Asylum)

12 T0P—Tush (London)

% PRIME MOVERS:

JAMES TAYLOR—How Sweet It Is (W.B.)

K.C. & THE SUNSHINE BANO—Get Down
Tonight (TK)

JANIS IAN At Seventeen (Columbia)

BREAKOUTS:

22 T0P—Tush (London)

POINTER SISTERS—How Llong (ABC/Blue
Thumb)

ORLEANS—Dance With Me (Asylum)

WFIL—Philadelphia
o NONE

[ ]
* BEE GEES—Jive Talkin' (Atlantic) 12-
5

* IZMHS IAN—At Seventeen (Columbia)
1-14

WIBG—Philadelphia

o SWEET—Ballroom Blitz (Capitol)

e 7Z TOP-Tush (London)

% HAMILTON, IOE FRANK & REYN-
Olli.DS-FaIIin' In Love (Playboy) 21-
1

% K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK) HB-20

WPGC—Washington
® POINTER SISTERS—How Long (ABC/
Blue Thumb)
® ORLEANS-Dance With Me (Asylum)
% JOHNNY WAKELIN—Black Superman
(Pye) 24-18
¥ 22 TOP-Tush (London) 29-23

WCAO—Baltimore
o NO NEW LIST

°
*

%*
WGH—Newport News, Va.
o AUSTIN ROBERTS—Rocky (Private
Stock)
o TRAVIS WAMMACK—More Power To
You (Capricorn)
% JAMES TAYLOR—How Sweet It Is
(W.B.) 29-22
% HELEN REDDY-Blue Bird (Capitol)
30-26
WYRE—Annapolis, Md.
De DAVID BOWIE—Fame (RCA)
o AMAZING RHYTHM ACES—Third Rate
Romance (ABC)
¥ BARRY MANILOW—Could It Be Magic
(Arista) 16-12
% MELISSA  MANCHESTER—Midnight
Blue (Arista) 11-5
WLEE—Richmond, Va.
° DO%BIE BROTHERS—Sweet Maxine

(W.B)

® JUDY COLLINS-Send In The Clowns
(Elektra)

% FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot) 25-20

% JAMES TAYLOR—How Sweet It Is
(W.B.) 19-13

Northeast Region

| o TOP ADD ONS

THE CAPTAIN & TENNILLE-Por Amor Vivi-
remos (A&M)

EARTH, WIND & FIRE-That's The Way Of The
world (Columbia)

BARRY MANILOW—Could It Be Magic (Arista)

% PRIME MOVERS:

ORLEANS—Dance With Me (Asylum)

GLADYS KNIGHT-The Way We Were/Try To
Remember (Buddah)

AEROSMITH-Sweet Emotions (Columbia)

BREAKOUTS:

KC. & THE SUNSHINE BAND-Get Down
Tonight (TK)

DUKE & THE DRIVERS—What You Got (ABC)
POINTER SISTERS—How Long (ABC/Blue
Thumb)

WABC—New York City
© THE CAPTAIN & TENNILLE—(Spanish

Version) Love Will Keep Us Together
(A&M)

[ ]

% EAGLES—One Of These Nights (Asy-
lum) 12-8

% ELTON JOHN-Someone Saved My
Life (MCA) 19-13

WPIX-FM—New York City

o THREE DOG NIGHT-Til The World
Ends (ABC)

De CROWN HEIGHTS AFFAIR—Dreaming
A Dream (De-Lite)

% JAMES TAYLOR—How Sweet It Is
(W.B.) 26-16

% K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK) 20-13

WBBF—Rochester, N.Y.
© NO NEW LIST

WRKO—Boston
o BARRY MANILOW-Could It Be Magic
(Arista)
o EARTH, WIND & FIRE-That’s The Way
0f The World (Columbia)
+ ORLEANS—-Dance With Me (Asylum)

HB-19
% MIKE POST-Rockford Files (MGM)
27-15

WBZ-FM—Boston
De ISLEY BROTHERS-Fight The Power

(T-Neck)

© POINTER SISTERS—How Long (ABC/
Blue Thumb)

% DUKE & THE DRIVERS—What You Got
(ABC) 15-11

% GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddah) 11-5

WVBF-FM—Framingham, Mass.

o BAD COMPANY-Feel Like Makin’
Love (Swan Song)

® DUKE & THE DRIVERS—What You Got
(ABC)

% GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddan) 10-7

* ORLEANS—Dance With Me (Asylum)
16-11

WPRO-Providence
® JOHNNY WAKELIN-Biack Superman

(Pye)

o KC. & THE SUNSHINE BAND-Get
Down Tonight (TK)

% GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol) 20-14

% AEROSMITH—Sweet Emotions (Co-
lumbia) 28-16

WORC—Worcester, Mass.

o HARRY CHAPIN-Dreams Go By
(Elektra)

o AUSTIN ROBERTS—Rocky (Private
Stock)

% EAGLES—0One Of These Nights (Asy-
lum) 18-10

% SWEET—Ballroom Blitz (Capitol) 7-3

WDRC—Hartford

o AMBROSIA-Holdin’ On To Yesterday
(20th Century)

e 2 TOP-Tush (London)

 ELTON JOHN-Someone Saved My
Life (MCA) 20-14

% GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddah) 17-11

WTRY—Albany
o NO NEW LIST
[ ]

*
*

WPTR—Albany
o NO NEW LIST
®

*
*

Copyright 1975 Billboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means. electronic,
mechanical, photocopying, record-
ing. or otherwise, without the prior
written permission of the publisher.
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THE SPINNERS’
NEWALBUM IS

“PICK OF THE
LITTER

AND WE'RE NOT KIDDING!

Produced by Thom Bell.
SD 18141

ON ATLANTIC RECORDS AND TAPES

©1975 Atlantic Recording Corp. ) A warner Communications Company
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HEART ATTACK FATAL LAST APRIL

Radio-TV Programming

Trow & Pepsi-Cola Will

The Tom Donahue Tapes; One
Final Interview By a Student

EDITOR’S NOTE: Just a couple
of days before he died of a heart
attack April 28, Tom Donahue, gen-
eral manager of KSAN in San Fran-
cisco and recognized “Father of Pro-
gressive Radio,” gave this interview
on lape lo a college radio student,
Carl Flothow, then music director of
KFJC, an FM station on the campus
of Foothills College in Los Altos
Hills near San Jose, Calif. This is the
first installment of two parts.

F. When did you break into radio?

D. First gig I had was in Charles-
ton, W. Va., at a radio station called
WTIP in 1949. I was doing the
equivalent of Top 40. Pop music,
r&b. It was basically a country sta-
tion, but I did very little country on
it. Went to work in Washington,
D.C., in 1950. I worked for a station
that was then located in Washing-
ton. It was owned by the Washing-
ton Post, WINX. There, I did basi-
cally r&b and pop. Mostly r&b.
Then I went to work in Philadelphia,
WIBC, late 1950. Originally, 1 did
jazz and sports. I had done a lot of
sports at the other stations, too.
WIBC went to a Top 40 format,
1958. Left there in 1960; 1 did talk
shows for a while. Then went to
KYA in 1961. 1t was a San Francisco
Top 40 operation; worked there till
1965. Left there because Bob Mitch-
ell and I had put together a record
business.

Biggest time for our whole corpo-
rate efforts in records was 1962-65,

SAN FRANCISCO

is our hometown
BRING SWEATERS

August is cool
sebastian stone

willis duff

_dave crane
miriam tresser

= F: IEE";;:‘, %&o
g

“SEX, MONEY,
LUST AND GOOD
BEER ARE ALL
VERY
IMPORTANT!"

s YUtz

But so is getting into a better
market! We can help. Start by
getting into samples of THE
YUTZMAN LETTER.
Contemporary original comedy
written monthly for radio
personalities.

Subscribers in major stations in
the top 10 markets.

Our samples are $5.00. Fully
refundable—if you don’t like us
and if you return the samples to
us in 30 days.

Payabie and mail to:

THE YUTZMAN LETTER

The Yutzman Bldg . 7603 Petty |ay Ct
Lousville kentucky 40220

and the first part of 1966. Did a lot of
shows at the Cow Palace. We did the
last Beatles gig in "66. That was the
last one they ever did. Guess we put
them out of business. In fact, since
then George and John told me how
they knew it was going to be their
last concert. Because I'd asked why
they were taking so many pictures of
each other that night.

Then, 1 didn’t do anything for a
couple of years. Sort of a geriatric
dropout. | started at KMPX in April
of 1967, and we were there till
March 1968. In May of 1968 I joined
KSAN.

F. Did you leave KYA because
you had, by that time, conceived of a
format less stringent than Top 40?

D. When I first went there, we
played close to 100 records. 1f you
changed them enough and you had
a big collection of oldies, which we
did, you didn’t get bored. Main rea-
son | left in 1966 was, not only some-
one had to go take care of the record
business we had started, but, when 1
left we were playing 30-35 records
and this little “creep-o0” at the radio
station was picking them out. He
didn’t have any idea what the right
ones were. Then he had me doing
my show live from a booth at the
teenage fair in San Mateo.

There was s Slingerland drum ex-
hibit on one side and a Vox Guitar
exhibit on the other side. Sheer caco-
phony drove me out. | told them |
couldn’t take it anymore.

However, up to this time it hadn’t
been as restictive a format on KYA.
You could see it from the beginning
...oh, I date it to the Beatles’ first al-
bum, Dylan’s album, things by the
Byrds, Stones . .. where you wanted
to play the whole album, and we did
play some cuts from albums. It was
considered really innovative daring
to play anything besides the single
that had been released and you were
limited to how often you could do
that. 1 just had this idea that, it was
all dumb.

Plus, there wasn’t any reason for
music to be restricted. The audience
had grown and changed. They had
matured and the music had ma-
tured. Yet, the whole approach to
giving the music to people hadn’t
matured.

F. Who was the first to present the
progressive format, East or West
Coast?

D. It was West Coast.

F. Why?

D. I think that San Francisco is
the place where all the weirdos in
your high school class came to. It
was the final promontory, it was
here or off the bridge. 1 think that
San Francisco was always a city in
which it was easier to do new things.
KMPX was actually the first place—
on a full-time basis—where that kind
of programming was attempted.
There were variations on a station in
New York ... there were people
doing things in college radio stations
with nobody listening but their
roommates. There’s always someone
to say, “I did that in "36 or '49,” what
the hell. It’s not important who is
first. KMPX was the first place to do
it on an organized basis and on a
full-time basis.

F. Why did you leave KMPX?

D. Our checks kept bouncing;
management was also starting to in-
terfere in the music selection. I think
the first hassle was over a classical
selection we played in the afternoon
one time. It was ludicrous because
we had gone into a radio station that
was on the verge of bankruptcy—the
telephones had been disconnected.
It was a foreign language operation
that was completely crippled and,
initially, 1 just took over 6 p.m. to
midnight.

When 1 went to work there, 1 was
offered a lot of money to go back to
work for KYA, but | was really con-
vinced that my show would work.
After my show succeeded, we added
Bob McClay and slowly eliminated
the foreign language broadcast that
was on the air until by September we
were full-time. However, the people
who owned the station were so
deeply in debt that it got to be a mat-
ter of their inability every week to
meet the meager payroll, which was
$100 a week for disk jockeys. They
couldn’t even make that without the
checks bouncing, and they would
switch bank accounts once in a
while.

F. Why the move to KSAN?

D. Basically, they were the ones
interested in us. I'd talked to other
people. I talked to the ABC network
at the time, but Metromedia had a
similar operation in New York,
WNLW-FM. I say “similar” because
the basic pattern was the same, but

(Continued on page 22)

12,000 In 48 States Will
Be Queried On Air Tastes

LOS ANGELES—Radio Arts has
hired Dimensions Unlimited, a re-
search firm, to survey more than
12,000 citizens in 60 markets in 48
states on music preferences. Larry
Vanderveen, president of RA, a ra-
dio syndication firm located in the
suburb of Burbank, says that the
questionnaire being hand delivered
asks for music preferences on 250
rock, MOR and country artists.

Chuck Southcott, program man-
ager of RA, worked with Hal Smith.
program director of country-for-
matted KLAC here, and Charlie
Tuna, program director and morn-
ing air personality at KKDJ here, on
what to query.

Radio Arts will begin marketing
in mid-September a standard MOR
music programming service called
“The Entertainers,” Southcott pro-
grammed KGIL in the San Fer-

nando Valley area; during his ten-
ure, it had one of the best
reputations for MOR programming
of any radio station in the nation.

Baitimore’s WSID
Airs Black Oldies

BALTIMORE—What may be the
nation’s first black oldies format has
hit the air here at WSID. Bill Parris
is program director and says the
sound of the station is aimed at an
18-49 age target audience and is
built around a contemporary radio
structure.

Black gold, he says, is a high-en-
ergy music-flow continuing docu-
mentary of black music. Twice each
hour, the station will examine the
history of a black artist.

www americanradiohistorv com

open arms.

conclusion.

in Purchase, N.Y.

New York.

Take Rock To Schools

LOS ANGELES—Rick Trow Productions, Philadelphia, and Pepsi-
Cola will team up to take rock music to more than 7,500 high schools in
combination with local radio stations.

Rick Akins of the Trow firm, which specializes in multi-media pres-
entations and has toured high schools for several years, says that the
current production—“The Great Teen”—was tested by WOLF radio sta-
tion in Syracuse earlier this year at a high school assembly and drew a
“standing ovation.” The show has taped tunes that demonstrate live
commentary from a local air personality. It’s educational entertainment
and nearly every high school in the nation greets a presentation with

The official tour gets underway Jan. 1, though some assemblies will
be held at the beginning of the school year as per usual. Radio stations
have already been lined up in cities such as Atlanta, Philadelphia, New
York, Boston and Los Angeles. The Pepsi version will be even more lav-
ish than Trow’s usual show. The 45-minute salute to the American teen-
ager will be seen, Akins estimates, by 10 million or more teens before the

Trow worked out details on the show with Joe Block, vice president
of public relations for Pepsi and his assistant Joe McCann, with offices

Akins and a crew presented an earlier version of the show at last
year's International Radio Programming Forum at the Plaza Hotel in

Vox Jox

By CLAUDE HALL

LOS ANGELES—Out of the
woodwork springs the Snarkleish
letter and words of Grahame Rich-
ards. Just this past week. Then Rick
Sklar ABC radio called; he’d gotten
a letter from Grahame, too. Ob-
viously, the whole world got letters
the past week from Richards, a man
who has been underground for some
while, but not as long as his part-
ner—Bud Connell. Bud used to pro-
gram KXOK in St. Louis about the
turn of the century, which should
give you some idea of how long I've
been around and how long he was
vaguely missing. Anyway, the firm is
Connell/Richards and it’s located in
Marina del Rey, Calif. and the
phone is 213-823-0363. They deal in
research, analysis and program-
ming. Consultants. Grahame
worked in Top 40 as a program di-
rector and before he went under-
ground was manager of KFAC in
Los Angeles, a classical music sta-
tion.

*  x %

Emile Guillermo, a junior at Har-
vard, is working this summer on
weekends at KLOL in Houston and
regularly across the street at KPFT,
a Pacifica station. Says that Tony
Raven has resigned as program di-
rector of KIOI, though is still on the
air. ... KRZY in Albuquerque is
looking for a personality. ... Birdi
Bush has left KFXM in San Ber-
nardino, Calif, to work in the video-
tape operations of NBC-TV in Bur-
bank.

x  x %

Bob Wood, who'd been program
director of CHAM in Toronto, is
looking for work, preferably in the
U.S. 416-526-9268. ... Mike Dugan
is now doing the morning show at
WRCP in Philadelphia; he’d been
out of radio for a while. ... Brian
Johnson, 714-375-4650, is looking:
had been at KZ1Q in Ridgecrest,
Calif.: has eight years of experience.

* k%

After more than three and a half
years as program director of KIOI-
FM-AM in San Francisco, Don
Kelly has resigned. No hard feelings
on either side: station was going a
different direction than Kelly
wanted to go. Kelly, of course. is a
pro; worked at KRFC and 1 remem-
ber him from his Baltimore pro-
gramming days. 415-937-7335. ...
Charlie O’Henry, newsman, is look-
ing: had been with KSJO in San

Jose, Calif. 408-268-8712. ... Hello,
Corky Mayberry. How come you
never call?

* * *

“Concert Key” is a 12-hour imagi-
nary concert of the world’s leading
rock artists—a syndicated program
now being marketed by Feature
Communications. 1t was produced
by Don Bruce, who did “The History
Of Country Music” and Wayne Bil-
lingsley of Feature Communi-
cations. For details on the show. call
Jim Russell, company president, at
813-837-3448. Show has already
aired on WFSO in St. Petersburg,
Fla., and WDIZ in Orlando, Fla.

(Continued on page 22)
BubblingUnderThe

__HOT100

101-CALL ME YOUR ANYTHING MAN, Bobby
Moore, Scepter 12405

102 —BARBARA ANN, Beach Boys, Capitol 4110

103—DOOR NUMBER THREE, Jimmy Buffett,
ABC 12113

104 —ISLAND WOMAN, Pablo Cruise, A&M 1695

105-LOVE DO ME RIGHT, Rockin’ Horse, RCA
10268

106—NAKED AS THE DAY { WAS BORN, Stanley
Turrentine, Fantasy 745

107-HOT SUMMER GIRLS, Flash Cadillac & The
Continental Kids, Private Stock 45206

108—LOVE FOR SALE, James Last, Polydor
15108

109—ROCK & ROLL MUSIC, Humble Pie, A&M
1711

110-HOUSE OF STRANGERS, Jim Gilstrap, Rox-
bury 2013

BubblingUnderThe

__ToplLPs

201—JAMES LAST, Well Kept Secret, Polydor PD
6040

202—BREWER & SHIPLEY, Welcome To Riddle
Bridge, Capitol ST 11402

203-THE MYSTIC MOOD ORCHESTRA, Ero-
genous, Sound Bird 7509

204—PABLO CRUISE, A&M SP 4528

205—-ALBERT BROOKS, A Star Is Bought, Asy-
fum 7E-1035 ‘

206—LARRY CORYELL & THE ELEVENTH
HOUSE, Level One, Arista AL 4052

207—|;lglll.ll3MZANERA, Diamond Head, Atco SD

208—DISCOTECH #1, Motown M6-824 S1

209—0DIA COATES, United Artists UA-LA228-G

210—CRYSTAL WORLD, Crystal Grass, Polydor
PD 6516
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STAR OF THE
JIM STAFFORD
SHOW

: After dazzling the recard industry with a string of hits, Jim
: ﬁf @{50 Stafford is bringing his many talents to television. No surprise
Nonusmmen pREFOT 1o anyone who knows anything about him. He's a one-man
- boogie band who goofs, spoofs, and demonstrates how to

play the stringless side of a guitar. And as far as being a
singer/writer of hit songs, his first MGM album, “Jim Stafford”,
featured four hits—“Wildwood Weed”, “Spiders And Snakes”,
“Swamp Witch”, “My Girl Bill”. Jim's latest album, “Not Just
f Another Pretty Foot”, includes his just released single, | Got

LGOT STONEC AND| MISSED T Stoned And | Missed It". S:ay tuned to ABC on Wednesday

| CAN T FIND HODODY HOM:

YOUR BULLDOG DANKS CHAMPAGNE nights at 10:00 PM. Jim Stafford. A sensational one-man show.

FAIN T WORKING

LADY GREENFEET OnTV. Or Iong-playhg-

“Not Just Another Pretty Foot” ' “Jim Stafford”
M3G 4984 SE 4947

MGM

FECORDS

Marketed by Polydor/Distributed by Phonodisc
Availablz2 in Canada through Polydor Ltd.



www.americanradiohistory.com

22

AUGUST 2, 1975, BILLBOARD

Radio-TV Programming

Vox Jox

® Continued from page 20

John Kerr, studio supervisor of
2CA radio station in Canberra, Aus-
tralia, writes that he and Ron
Hughes, assistant manager, will be
attending the eighth annual Inter-
national Radio Programming Fo-
rum. Some of the others who regis-
tered today include Don Hofmann,
program director of KVI in Seattle;
John Lund, program director of
WNBC in New York; Brent Larson,
president of the Larson Group of
stations headquartered, I think, in
Seattle; Jack Lane, general manager
of KPRI in San Diego; Ron Rodri-
gues, music director of KSFS at San
Francisco State Univ.; Gerald Kend-
rick, program director, and Don
Mabee, air personality at CHNS in
Halifax, Canada; Forien Wineriter,
program director of KSL in Salt
Lake City; James Gallant, oper-
ations director of WMAL in Wash-
ington; and Kent (Jerry Stevens)
Roduck, program director of CIBK
in London, Canada.

A New Release Sweeping
Across The Country By

JIMMY DOCKETT

“MAIN
FEATURE”

FFR-7001

An Excerpt From
“The Main Feature”

“You’re the Main, Main Feature
in My Life
I'd Buy a Ticket Just To See
You Each Night”

All Inquiries
FLO-FEEL RECORDS, INC.
166-26 - 89th Ave.

Jamaica, N.Y. 11432
(212) 657-3232

While in the states, Kerr and
Hughes want to visit some radio sta-
tions in Sacramento and Fresno.
“We're extremely anxious to soak up
as much as we can, as Canberra is
soon to get its second commercial ra-
dio station—2CC goes on the air in
October, giving us our first competi-
tion. Canberra is a city of nearly
200,000, with the surrounding areas
making our potential audience near
the quarter-million mark and it is for
that reason that we choose cities like
Sacramento and Fresno.”

L

Eric Small has designed a new
FM broadcast limiter that is “radical
in concept and spectacular in per-
formance—the Optimod 8000.”
Small can be reached at 415-421-
3894,

*  x  Kx

Jim Scott, who worked at such
stations at WRCQ and WDRC in
Hartford, Conn, is in California and
looking for air work; has program-
ming experience, too. 213-769-1922.
... Melvin LaForce, vice president
of KSTT, Davenport, lowa, writes:
“You mentioned that Scott Carpen-
ter was programming our station
through a consultancy arrangement.
I wish to inform you that this is to-
tally untrue. Scott Carpenter was
our program director through June
30, 1975, upon which date he re-
signed. Kim Gilbert was our music
director up until that time. I have
never heard of The Penetrators and
in no way are Scott Carpenter and
Kim Gilbert connected with KSTT
now. Presently, I am looking for a
qualified program director.”

*  x x

Brach D. Cox is program director
of a short-wattage operation at
Rocky Mountain High School in
Fort Collins, Colo. The students
have put together a radio station
with virtually no money and they
need a donation of carts with tape.
Can anybody help them?

*  x %

A note from John Rook posts me
that he is now consulting KROY in
Sacramento. ... Harry King, oper-
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ations director of WNUS in Chi-
cago, reports that the station is soon
to go with a new sound and is look-
ing for both male and female air per-
sonalities. . .. Len Anthony, the for-
mer Len Armstrong of KLAK in
Denver, is now programming
KXRB and KIOV in Sioux Falls,
S.D. The lineup features Denny
Opviatt 6-10 a.m., music director Rick
Stewart 10 a.m.-2 p.m., Ralph Emery
(syndicated country show out of
Nashville) 2-3 p.m., Len Anthony 3-
6 p.m., and Kurt Andrews 6-9 p.m.
Anthony adds: “We are in the proc-
ess of publishing a weekly playlist to
all record stores and our listeners.

“We found out that it's extremely
difficult for listeners to purchase
country singles in the retail stores.
We are going to try to correct that sit-
uation in this market by offering the
retail outlets a weekly survey and
on-air promotion so listeners will
know where they can buy records.
We hope this will stimulate sales.”

Anthony says his station could use
better service, especially from UA
Records. The FM station carries
Drake-Chenault's “Great American
Country” package 6 a.m.-midnight.
And Watermark’s “American Coun-
try Countdown” hosted by Don
Bowman is aired Sunday afternoons.
“If you should see Don Bowman, we
can use SOMe new promos.”

* * *

Jack Hayes: Call Pat Ballengee,
415-563-1424, regarding some insur-
ace money that may be coming to
you. ... Tommy Kramer, 318-865-
1273, is looking for a job; he’d been
at Heftel’s FM station in Honolulu

(Continued on page 35)

Tom Donahue Tapes: One
Final Interview By a Student

® Continued from puge 20

naturally it was a different style. I
don’t think stations should sound
alike. I think they each should reflect
some of the community they’re in.
We at the time were also running
KFPC in Los Angeles—similar to
KMPX, but oriented to that city.
There was a man named George
Duncan, who is now president of the
Metromedia radio division, who was
then managing WNFW-FM, and
there was a man named John Sulli-
van who was head of radio for Met-
romedia. Bob McClay initially
talked to him. Then Bob and I went
back and had conversations about
converting KSAN. KSAN was then
KSFR, a classical station.

F. What was Metromedia’s inter-
est in you?

D. They saw that running a classi-
cal operation was only moderately
successful and they could see from
what they were doing with WNFW-
FM, the potential for that general
kind of radio success. They knew
that we had been comparatively suc-
cessful, in a sense that we had taken
nothing and made it in to a profit-
able operation ... which KMPX
was. KMPX was making a profit be-
cause it was paying extremely small
salaries.

F. In the beginning, there seemed
to be some sort of disagreement be-
tween Metromedia and the KSAN
staff.

D. There was a period of time
when I was doing just Saturday
shows, so I'm not totally conversant
with all that was going on at the sta-

Programming Evaluations
A Feature Of Radio Forum

® Continued from page 3
in market research studies and his
partners are Willis Duff and Dave
Crane. The workshop will be Aug.
14 and is titled: “Audience Bio-
Feedback Techniques.”

The list of speakers and moder-
ators for the Forum continues to
build, with Lew Witz, station man-
ager of WCFL in Chicago, enlisted
to moderate the bio-feedback ses-
sions. Jerry Clifton, national pro-
gram director of Bartell Media, New
York, will speak in a session on ad-
vance avenues in promoting a sta-
tion. Lee Abrams of Kent Burkhart
& Associates, Atlanta, and Jim Mad-
dox, program director of KDAY in
Los Angeles, will speak in a music
workshop. Pete Bennett, a New York
record promotion executive, will
join the panel devoted to promoting
records.

Rick Frio, vice president and di-
rector of marketing for MCA Rec-
ords, Los Angeles, and Mike Harri-
son, program director of KPRI in
San Diego, will talk on albums and
how they relate to radio, both from a

lowa Station Will
Adopt Gospel Format

CENTERVILLE, lowa—Effective
Aug. 1, KCOG-FM will switch from
beautiful music to a gospel music
format, according to Kelly D. Neff,
music director of KCOG-AM-FM.
“We are in dire need of both gospel
music and canned gospel programs
that anyone might have available,”
Neff says.

“We’ll be trying something that
hasn’t been tried, to my knowledge,
to any great extent in lowa.”

www.americanradiohistorv.com

sales demographic standpoint and a
programming standpoint. Ralph
Barnes, general manager of WOKY
in Milwaukee and forum coordina-
tor, will present a film on radio ad-
vertising, followed by a panel dis-
cussion with Bud Stiker, general
manager, WHEN in Syracuse, and
other managers.

Dimensions in News will be han-
dled by Dave Cooke, news director
of KFRC in San Francisco, Bill Sie-
vert, music editor of Earth News,
San Francisco, and Doug Herman,
vice president of Dynamics Pro-
gramming Services, San Diego.

A unique highlight that will close
off the Forum except for the Awards
Dinner Saturday night will be a
presentation of “The Ultimate Ra-
dio Stations Of ...” Chuck Blore,
Jack McCoy, Jim Hilliard and oth-
ers. Two more of the nation’s out-
standing radio men will present 12-
15 minute produced tapes of what
they think an ultimate radio station
should sound like, then will defend
them against questions and state-
ments from the audience.

This session will be moderated by
Blore, head of Chuck Blore Creative
Services, who will also produce his
own version of what an ultimate ra-
dio station should sound like.

All day Saturday is open so that
those attending the Forum may tour
San Francisco on their own.

The International Radio Pro-
gramming Forum draws program
directors and general managers
from all over the world, including
Peru, Brazil, New Zealand, Aus-
tralia and England.

Registrations are still being taken
by mail. Send $200 to: International
Radio Programming Forum, 12th
Floor, 9000 Sunset Blvd., Los An-
geles, Calif. 90069.

tion. Then I came back in May of
1972, I guess, as the manager. When
you're working Saturday night you
don’t know what the hell is going on.
You just come in and do the show
and leave. | know there were hassles
between Metromedia and the radio
station during that period. To be
very frank, I never had any. The ba-
sic responsibility that I haveistorun
the radio station ... not to get in
trouble ... and to make money. As
long as I do that, I find they leave me
alone. In fact, they gave me a lot of
good advice.

F. The most recent listener com-
plaint is that KSAN is becoming too
commercial.

D. They have been saying that
since about a month after we went
on the air with KMPX. I mean, radio
has to support itself, because that's
how we get paid. We have what we
think is a pretty strict commercial
policy of eight commercial minutes
an hour. We don’t often make that.
Right now, during this time of the
year, we are running about three an

_hour. That’s compared with the Na-

tional Assn. of Broadcasters’ recom-
mendation of 18 minutes as max-
imum.

So, it’s less than half of what the
average radio station is running. We
sure would like to get eight minutes
because that’s what pays the bills.
Oh yeabh, let’s face it, KMPX started
out with no commercials, so lots of
people got to know the station dur-
ing those days when there were none

. or very few ... commercials.
They hawk back to that, but, I mean,
i’s rather impractical to expect radio
to operate without some form of rev-
enue.

F.KSAN has become possibly the
most influential station in the Bay
Area. Yet, there is no progressive
competion in San Francisco.

D. We have other competition, I
mean if you want to talk about it,
from around the Bay Area. In the
sense that KTIM is competitive and
KOML.

F. But, none in the city.

D. No. We have had, but we don’t
now. | like to see competition come
along every once in a while. I like to
knock iton its ass . . . but I also like it
because I think it keeps everyone on
their toes and makes them do a bet-
ter job. Let’s go back to one other
thing you asked about earlier . . . the
playing of pop cuts. We try to play
the best music we can find. Some-
times the best music we can find
turns out to be popular either after
we play it or at the time we find it,
but I don’t see anything wrong with
that. I mean I'm not trying to run
cultradio and play obscure songs for
obscure people. We are after a mass
audience.

F. There are times a cut gets more
than its share of airtime.

D. It’s to be expected in the sense
that we are not telling the disk
jockey what to play. Each disk
Jjockey plays what he or she selects
out the library. We talk to them ev-
ery once in a while. Say. “Hey,
you’re playing the same things over
and over again.” We have a list we
make. I’s what you might call a
backwards list because the an-
nouncers keep a list of what they
play as they play it.

Then at the end of the week we go
over those music sheets and we make
up complaints so that everyone is
aware of what’s being played on the
station. They can get an idea of what
they are not playing of what’s
around. The weekend people keep
an idea of what’s happening and
also you get an idea of what’s being
played too much.

Continued next week
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Paul Anka is on the road again. Fourteen years ago he was one
singer among many in Dick Clark's rock 'n’ roll caravans. Monday
(4) he headlines at the Greek Theatre in Los Angeles to launch a
maijor concert tour which will take him to large venues in New
York, Chicago, St. Paul, Milwaukee, Columbus, Montreal, To-
ronto, Cleveland, Pittsburgh, Cincinnati and the Howard Cosell
ABC-TV show on Sept. 20.

Paul Anka at 34 is back in show business on all levels. And as he
celebrates his 20th year as an entertainer, he will star in a series
of specials for ABC-TV (format unknown), is moving into produc-
tion of motion pictures, is working as an impresario for Caesars
Palace in Las Vegas to bring superstar contemporary perform-
ance to town as “‘special events’ and is producing an LP for his
musical director.

So in order to help motivate contemporary people and *“to help
Caesars' Anka has been contacting superstars about doing what
he calls special events during the times he’s the headliner in the
hotel’s main showroom. There are certain acts that can do one
night in the new ballroom. So I've been making calls. Stevie Won-
deristheclosest. ... ['mthe catalyst ... 'mrepresenting the hotel
getting people together . . . it's like being an impresario in a way
because it's natural for me since | work here.”

Anka, tanned from living in Sun Valley, idaho (he splits his time
between a second residence in Las Vegas), says Stevie Wonder
would need $50,000 to play Vegas for one night. He's also spoken
to James Brown about the idea. Althqugh Brown was a flop at the
Hilton several years ago, Anka feels he can score on a one-night
situation. The ballroom can seat from 1,200 to 4,000 persons.

Paul Anka backstage at
Caesars Palace where
these photos were taken,
expresses all the moods
of life which he writes

about.

All of this activity, especially this propulsion into personal ap-
pearances, is predicated on the success he has had with his
United Artists Records.

Anka feels the public knows him again. “I've just stayed away
until the records started again,'’ he explains backstage at Caesars
early one Sunday morning after completing his midnight show.

But don’t get the impression that he’s been sitting still counting
all his money. He has plenty of that and plenty of success as a
songwriter of renown, with “My Way' written in 1968 and re-
corded by Frank Sinatra being instrumental in getting the kid
from Ottawa back into the spotlight of notoriety. “My Way' and
“She's A Lady" recorded by Tom Jones *‘got me back into the mu-
sic business,’” Anka admits. *“Now I'm working on the performing
aspect. | really hadn’t found myself with my records.”

After a stint with RCA in 1962 and a shot with Buddah in 1968
(when he wrote “Do | Love You"), he was ‘‘looking for my thing"
when he met Phil Skaff who brought him to UA and set him up
with producer Rick Hall nearly two years ago.

On this tour Anka is bringing along Odia Coates, the young lady
from Oakland who sings on his records and whose career he is
guiding; musical director Johnny Harris, whom he has moved to
the U.S. from his native London; Chip Monck, whose dramtic
lighting effects were a decided plus for Anka's show at Caesars
Palace (marking the first time Monck has been hired to light a
Vegas show), and Dee Murray, Elton John's former bassist for five
years.

As a result of his hit singles, he’s been building up his rational-
ity for playing these large venues, harking back to the point that
he didn’t want to play the large auditoriums unti! he had “‘the rec-
ords.” “If they hadn't happened,” he admits, I wouldn't have
wanted to go on the tour.”

Part of the psychology of doing the tour is that Anka doesn't
want to be tagged ‘‘a Las Vegas act.” He's been playing the gam-
bling resort 14 years (at the Sahara, Sands, Flamingo and at Cae-
sars for the past five years). “‘It's been the only place | could learn
my craft safely. Recently | felt | hid to get into the contemporary
scene. Vegas can't be the total; it's a big mistake . . . in fact a lot
of contemporary acts should play Vegas. Stevie Wonder and Neil
Diamond should come. | think they're afraid of losing some of
their audience because of the booze and two shows a night.”

Billboard photos by Bonnie Tiegel

3:30 a.m.: Anka does an im-
promptu number with Odia

Onstage, Paul Anka is a performing contemporary Irving Ber-
lin, falling into the category with a Paul Williams, only Anka is
more of a spectacular showman than Williams.

His songs have had spectacular success during the dry period
when he wasn't performing. He says it's easiest to write for a
singer who isn't a writer himself. And with most chart acts writing
their own material, the core of singers who don't write their own
material is small indeed.

Where does he do his composing? *“The road is for writing . . .
especially at night. For some reason you're on a pulse there. |
wrote ‘My Way' in New York; ‘Having My Baby' in Lake Tahoe;
‘One Man Woman' in Muscle Shoals; ‘| Don't Like To Sleep Alone’
in Cleveland and ‘Anytime’ in part in Puerto Rico. Material for his
next LP was written in Sun Valley.

Melodies come first. That might take two weeks. **Mymainidea
develop in a couple of hours.” Anka has been writing all his ca-
reer, when as a 15, 16 and 17-year-old he toured the country and
the world as a rock 'n’ roller. His string of teenage hits are recalled
during his nightclub act.

His recent compositions on UA, “*Having My Baby’’ and '| Don't
Want to Sleep Alone,’” opened new vistas of thought for him. Their
controversal themes were not censored anywhere. *'| wrote them
because people live them,” he explains, adding: *controversy
doesn't hurt and | realize people feel these thoughts. People are
on an honesty trip. | wasn’t saying anything foreign.”

For his next LP which he doesn't want to have released until
next year, he’s written some skeptical songs, some with political
themes, some based on authors and some very personal reactions
to hard times in his life. He's written a song about Canada (**how |
wasn't accepted’’), about the fear of death and one titled “Life Is
A Fucked Up Song.”

As for these last two works, he says people are afraid of profan-
ity, of opening themselves up. He says he’ tried these songs out on
friends, but they won't emerge anyplace for a couple of years.

National Tour, TV Specials,
Films Key His Re-emergence

The timing isn't right for him to advance to this plateau in public.
When he does perform them, *“it will be a breakthrough for me,
but the key is timing.” He admits having taken a chance with *“Ha-
ving My Baby.” “That meant being totally honest.”

This tour will probably mean new songs. A number of the cities
he will play were on the itinerary 14 years ago for the rock pack-
age. ‘| was the only white kid on the bus,'* he recalls. **It was great
training.”

Coates.

Anka also mentions Elton John, the Pointer Sisters and Freddie
Prinze as the kinds of attractions he believes are missing from
Vegas' entertainment menu.

He says he can scale the house from $10-$18 and people hip to
these acts wouldn't flinch about paying those prices. These con-
certs would be staggered either at 10 p.m. or 2 a.m., 50 his au-
dience could saunter from the main showroom into the ballroom.

Anka says he wants to experiment with three special events for
an audience 20 and up and he hopes to get the series in flight
within six months.

As for the concert tour, Dee Murray, now living in Los Angeles,
would come and do several numbers with Anka. The tour will take
them to the Westchester Premier Theatre Aug. 11; Chicago Audito-
rium (22); St. Paul-Minneapolis Fair (23); Milwaukee Auditorium
(24); Montreal Forum (27); Toronto for the Canadian National Ex-
position (28); Cleveland Coliseum (29); Pittsburgh Syrian Mosque
(30) and the Cincinnati Gardens (31). The orchestra will range
from 18 to 40 pieces, that number working in Toronto.

The TV series is part of his manager Bobby Roberts’ career de-
sign. "“I'll do four a year,"” Anka notes, “whenever | want. I'm look-
ing for a new format; | don’t want to get caught in the same tired
bulishit.” He also doesn't want to get locked into having to do a
regular series if the ratings for the specials are super.

""People haven't seen me; it's a whole new growth for me. I've
not been overexposed.” The L.A. engagement is his first in that
city in 14 years. His last appearance there was at the Cocoanut
Grove as a headliner.

Manager Roberts, who along with partner Hal Landers are suc-
cessful independent film producers, have taken Anka into that
facet of their operation and he is enthusiastic about looking for
properties and possibly writing music for them.
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Anka's strong stage presence, his warmth and communicative
spirit during his show reflects all the one-nighters and stop and go
early days of his career.

He worked and hung out with Fats Domino, the Platters, Chuck
Berry, the Everly Brothers, Buddy Holly and the Clovers. *‘| was
young and loving it because they were my idols. When | started
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