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LP Bonanza=2a Rich Autumn Harvest

First Disco Forum Firmed ASCAP BMI Victors

For New York Jan 20-23

No-Shows Disappoint
At Musexpo In U.S.

LAS VEGAS--Though Musexpo
75 1ell below its projected 5.000 reg
istrations for the four-day event at
the Convention Center here. it witl
play again in 1976.

It's part of a five-to-10 vear pro-
gram planned over the past three
vears. Roddy Shashoua. founder-
pruldgnl says. Atthe music industry
show’s close. Shashoua said he will
announce revamped plans for next
year. On Monday (22). he said the
show would again take place some-
time in October here. On Thursdav
(25} he said he would definitely an-
nounce a site and date later.

Most disappointing was the no-
show of many of the estimated 5.000
registrants. Shashoua says he cannot
determine a count of registrants un-

(Continued on page 10)

OS ANGELES Billboard will
prescm its first disco forum at the
Roosevelt Hotel in New York, Jan
20-23. 1976

New York is the site because that
city is the leading center for disco
theques in terms of clubs and retail
sales of musie bang launched
through this exposure medium.

The forum will be developed with

the aid of advisors frem all facets of

the industry working with discos. ex-
plains Bill Wardlow forum director.
The event expects o attract regis-
trants from 10 arcas record com-
pany promotion men. hardware
manufacturers in the audio and
video fields: lighting and sound
equipment. disco disk jockeys, disco
owners and operators. disco fran-
chisers and hotel operations. broad-
casters. amusement park operators,
concert promoters and record pro-

ducers.
The agenda in its initial stages in-
volves two plenary wessions and a
(Continued on page 36)

In CBS-TV Wrangle

By IS HOROWITZ

| NEW YORK  After almost six

| vears of legal buffeting. the blanket

[ heense concept for network music
| use was buttressed by additional
| precedent last week i a resounding
victory by ASCAP and BMI in the
antitrust suit brought by CBS-TV
against the rights organizations.
their members and affiliates.

Judge Morris Lasker of the U.S.
\district courthere dismissed the CBS
complaintin an exhaustive 107-page
pinion Monday (Sept. 22) which
threw back cach of the network’s as-
shialts. and denied o CBS the impo-
sition of per-use performance for-
n\iulus administered by ASCAP and
BMIL

In his wholesale rejection of the
charges. the judge stated that CBS
hald failed to exercise options to seek
per-program rates. deal directly with
w"\ynghl holders. or explore other

(Continued on puge 11)

By JOHN SIPPEL

Racks ﬁsk Low Di$count$

Oops! LP Mail Rates
Up Again—21¢ Pound

By MILDRED HALI

WASHINGTON —Believe it or
not. the postal rates for mailing rec-
ords. books and films will go up still
another cent right after Christmas.

The Postal Service has formally
asked tor another set of rate raises
for all classes of mail, which will
boost the record mailing rate to 21
cents the first pound, 9 cents cach
additional. up from the Sept. 14 first
pound rate of 20 cents.

By 1979, annual rate increases tor
maiiiné records. books and films will
have gone up. up and away to 40
cents lhe first pound. and 14 cents

each additional. through 7 pounds.
and 8 cents each pound thereafter.

This is a stunning hike from the
Sept. 14 postal service estimate of 32

(Continued on page 63)

SAN FRANCISCO/ Threatened
dangerously by continuing profit
margin shrinkage. rackjobbers claim
they deserve to get functional dis-
counts greater than labels provide
one-stops and chain retailers.

And labels should also help con-
trol excessively low prices in their

advertising. racks stated during their
recent first NARM-fostered muass
merchandisers conference here at
the Hyatt On Union Square.

David Lieberman. Minneapolis.
sparked demands for a halt to a uni-
versal subdistributor price o one-

{Continued on page 11)

Radio Men Cut Their Own Music

By CLAUDE HALL

LOS ANGELES -A group of ra-
dio station owners and managers
have banded together in an effort o
combat the shortage of beautiful
music records by recording their

tors such as Sterco Radio Produc-
tions, Bonnevitle Broadcast Consult-
ants, and TM Programming. among
others.

One of the major purposes of the

Like TV, Fresh
Product Dominant

By BOB KIRSCH

LOS ANGELES- Major labels
have debuted approximately 336 al-
bums over the past two months, us-
ing the late summer and early fall to
offer the consumer new product in
much the same manner and time pe-
riod that television uses to exposce its
new shows to the public.

Though labels flood the market
with product several times during
the year. and while major acts are
now released when the product is
ready rather than waiting for a spe-
cific marketing moment. autumn
still remains one of the more impor-
tant release periods of the vear.

There are several parallels be-
tween new fall product from the la-
bels and television's new  scason.
Both surround new product with ¢s-
tablished product. Both offer special
previews of new product to the in-
dustry. And. just as there are tele-
vision shows that are spinoffs from
already successtul shows, ~o cach

(Continued on page 14)

"NEWSPAPER

Graeme Edge master drummer of the Moody Blues combines with raaster own.
guitarist Adrian Gurvitz for the rock 'n roll LP of the year, “Kick Of* Your
Muddy Boots,” on Threshold Records (THS 15). distributed by London
Records. Graeme Edge is currently on a promotional tour of the USA wisit-
ing Chicago, Cleveland, Philadelphia, Boston, Atlanta, and New York.

(Advertisement)

Calling themselves Group 12 (for
the 12 stations presently involved).
t1e broadcasters alst intend to form
o bulkwark against the beautiful
music radio pr%_)gﬂ,‘,‘nming svndica-

new group formed in Philadelphia-
which Jerry Lee.
delphia. emphasizes is totally unot-
ficial will be to make deals tor new
music. Lee is the unofticial leader of

(Continued on page 16)

On the rebound from his breattta<iag “comeback” album, “} Can
A Little Rain,” whigh included his masterful single, “You Are So Beautiful,”
JOE COCKER reaches another musical plateau with his newest album,
JAMAICA SAY YOU WILL (SP 4529), which includes his brand new single.
the definitive Cocker reading of Randy Newman's “| Think It's Going To

WDVR. Phila-

Rain Today'' (AM 1749). On A&M Records & Tapes.

(Advertisement)

SLIDE INTO
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{Advertisement:

BONNIE RAITT'S
NEWEST AND GREATEST
ON WARNER BROS.
RECORDS AND TAPES
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INTRODUCING ALABOR OF LOVE

LIFESONG

LIFESONG RECORDS

THE ARTISTS

Jim Croce
Henry Gross
Cashman & West
Crack The Sky

THE COMPANY

Terry Cashman and Tommy West

Philip S. Kurnit—Executive Vice President

Barry Gross—Vice President, Promotion and Sales
Marty Kupps—Vice President, Promotion and Sales
George Brown—Vice President, Creative Services

Bob Sarlin—Director, Media information

In New York: 488 Madison Avenue, New York, New York 10022
In California: 9229 Sunset Boulevard, Los Angeles, California 90069
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18TH BIRTHDAY

] Billboard photo by Bonnie Tiegel
David Clayton-Thomas and Blood, Sweat and Tears interpret blubés
and jazz at Monterey.

MONTEREY, Calif.—The
Monterey Jazz Festival’s 18th
birthday party (19-21) gave
¢ Chuck Mangione and Blood,

Sweat and Tears and long-time
% scuffling blues singers Etta
James and Bobby Blue Bland
magnificent showcases while the
remainder of the bill was stocked
with “safe acts.”

The pop side of jazz was well
represented by Mangione’s quar-

Strong Contrasts
At Monterey Fest

By ELIOT TIEGEL

tet and Blood, Sweat and Tears
who played with predictable en-
ergy and excitement Saturday
and Sunday nights, respectively.
The two blues specialists who
stood out amidst a quagmire of
mediocre instrumentalists sky-
rocketed a Saturday afternoon
blues crowd into high orbits—
higher than the booze and grass
had already carried them.
(Continued on page 26)

o

SESAC, Russians Reach Agreement

NEW YORK—SESAC has signed
an agreement with the Soviet Union
which will allow for reciprocal rep-
resentation of musical compositions
in both the U.S. and the Soviet
Union.

Under terms of the accord, U.S.
authors "and publishers affiliated
with SESAC will have their per-
formances and mechanical rights
represented in Russia through
VAAP, Soviet copyright agency. In
turn, SESAC will represent Russian

I~

This is another in a continuing
series devoted to various fucets of the
industry and how each is facing the
state of the economy.

LOS ANGELES—-What reces-
sion?

More than 375,000 persons at-
tended the 39 outdoor concerts this
season at Hollywood Bowl.

That an all-time high mark and
Ernest Fleischmann, the Bowl’s in-
defatigable general director, says the
summer success is due to the “pub-
lic’s awareness of the Los Angeles
Philharmonic Orchestra as one of
the great orchestras of the world and
a Los Angeles cultural asset second
to none.”

Generously, Fleischmann adds
that the beautiful outdoor am-
phitheater’s unusual popularity as a
“place for consistent musical pleas-
ure” also must be credited.

Los Angeles is no more immune to

Business And The Economywmssq

~ Thriving Era For
L.A. Philharmonic

By DAVE DEXTER JR.

works performed and recorded in
the US.

The agreement, announced by
A H. Prager, head of SESAC, culmi-
nates more than a year of negotia-
tions which began in August 1974,
conducted through the CISAC Con-
gress held April 1975. Representing
VAAP in the talks were Mme. Gore-
lik, Alexandre Lebedev and Sergei
Fedotov. W.F. Myers, Salvatore
Candiloca and Albert F. Cianci-
mino were SESAC representatives.

the vagaries of the nation’s economy
than any other metropolitan center
in the U.S., but for the Aug. 1-2 Peter

(Continued on page 35)

Italian Si
RockDec

ST. MARGHERITA—Singles are
making a comeback in Italy, hard
and protest rock music is declining,
international repertoire is showing a
dip in sales in favor of domestic
product, and the traditional melody
is returning.

These were some of the highlights,
in addition to the fact that Dischi Ri-
cordi’s turnover during the first
seven months was $500,000 over
budget revealed in the opening

speech by Guido Rignano, manag-

!
|
|

General News
Broadway
Strike In

2nd Week

By ROBERT SOBEL

NEW YORK-—As the musicians’
union strike forcing the closing of
nine Broadway musicals entered its
second week, two schedule openings
were temporarily shelved.

“Treemonisha,” the Scott Joplin
opera, set for an opening at the Uris
Theater last Thursday (25), was de-
layed because musicians involved in
the show would not play. Plans were
discussed for an opening at Sym-
phony Hall, Newark, but this failed
to materialize when musicians there
agreed not to play while Local 802
members were on strike.

The strike also caused a delay in
the recording of “Treemonisha.”
Sessions were to have taken place
this week but Jim Frey of Deutsche
Grammophon says DG is delaying
the recording until the strike ends.

The Paul Anka Palace show is also
caught in the labor hassle between
the 802 members and the League of
New York Theaters. The singer’s
show was set to open last Friday
(26). Anka said he will return here in
a few months and appear in another
theater if the strike continued an-
ther day or two.

Meanwhile, talks between both
arties continue, with no major
Pirogress reported. The main issue
aye wage increases and, on the
Liague side, a change in work prac-
tiges.

ElA Hits ‘Rules’
On Warranties

/ASHINGTON-—The Electronic
Ingystries  Assn./Consumer Elec-

Uflsed the Federal Trade Commis-
$1%,n to make its proposed warranty
TYles simpler, less costly and more
Plractical to carry out, with a year’s
Ifad time for changes on product

ags and labels.

EIA/CEG special counsel J. Ed-

ard Day, testifying here at recent
FTC hearings (Billboard, Sept. 13)
on the rules, said the domestic man-
ufacture of TVs, radios, phono-
graphs, tape equipment and audio
systems is higly competitive, and is

/ presently suffering a “severe eco-

nomic depression.”

The EIA spokesman had compar-
atively few objections to the rules on
disclosure of terms and conditions of

(Continued on page 41)

By GERMANO RUSCITTO

ing director of G. Ricordi and Dischi
Ricordi, at the Ricordi 1975 conven-
tion held here recently.

In his talk, Rignano also said Ri-
cordi paid more mechanical rights
than any other Italian record com-
pany in 1974 and that it had to con-
sider price increases on product in
the near future.

Discussing the [talian music in-
dustry in general, he said: “We are
undergoing a negative economic pe-
riod. Up to now we have had to

Senate GroUp To
Start Markup Of
New C’right Bill

By MILDRED HALL

WASHINGTON-The Senate
judiciary committee has voted to be-
gin markup of its copyright revision
bill (5.22) next week on Oct. 7 at 2

.m.

On the House side, Rep. Kasten-
meier’s subcommittee on courts,
civil liberties and the administration
of justice, winds up its public hear-
ings on copyright revision this week
(Oct. 2) with a summary comment
from Register of Copyrights Barbara
Ringer.

The Senate bill now before the 15-
member judiciary committee has
gone through markup by the
McClellan copyright subcommittee,
which made two noteworthy
changes from the revision bill §.1361
passed by the Senate, Sept. 1974.
One was to restore the heavier max-
imum prison sentences of three and
seven years for first and repeated
record piracy, respectively. The
maximum fines of $25,000 and
$50,000 are not in dispute.

The other change restores the re-
view of the bill's $8 dollar a year

Jukebox music performance fee by
the copyright royalty tribunal set up

(Continued on page 63)

RAY CONNIFF
RUSSIAN LP
A SELL-OUT

MOSCOW-—The initial 50,000-
unit release of “Ray Conniff In Mos-
cow,” cut by Conniff with a Russian
band and chorus for Melodiya last
December, sold out in a week.

Sales were almost exclusively in
Moscow, Leningrad and other met-
ropolitan areas though the sales
were rather moderate on the first
day the album appeared in record
stores. No advertising or promotion
campaigns preceded sales, since
50,000 is considered a trifling figure
for such a vast country.

A Radio Moscow program had re-
peatedly featured some of the songs

(Continued on page 35)

Yetnikoff Optimistic
Over Expanding CBS

LOS ANGELES—Currently rid-
ing a respectable hot streak, CBS
Records plans adding personnel in a
number of departments while con-
currently pursuing additional artist
signings.

Some labels may be inhibited
about expansion because of eco-
nomic conditions, but at CBS,
beams Walter Yetnikoff, president
of the CBS Records Group, that’s
not the case.

Here on his second trip since
being named replacement for the re-
tiring Goddard Lieberson last May,
Yetnikoff indicated he plans adding

more people to the artist develop-
ment department, will consider add-
ing additional house a&r men, will
add a new marketing person to the
Nashville office and is fighting off
calls at 1 a.m. from people offering
him artists—new and established.
With some 150 acts already on the
roster in all repertoire areas, Yetni-
koff is not jumping at every act
thrown his way. Some of the terms
being asked of CBS are “reason-
able” he says and some are “highly
unreasonable,” he says with a razor-
sharp smile.
(Continued on page 61}

Suit Charges Chains Get
Better Deals From Labels

SAN FRANCISCO—The long
smouldering gripes of independent
record retailers charging unfair fa-
voritism to chain competitors is at
the core of a precedental federal dis-
trict court suit filed here early this
year by Marin Music Centre’s prin-
cipals, Charles and Jane Zoslaw.
Defendants include labels, a local

es, Intl Disks, Hard
ines In ltaly Are Noted

struggle in a receptive and growing
market against active, yet reason-
able, competition. Now, however,
we must fight in a static, even reces-
sive market, against ‘hot’ competi-
tion. So we have to put out a new
kind of effort.

“Despite this, the first seven
months of this year have shown our
company a half million dollars over
budget. And it’s a fact that last year
we paid out more mechanical copy-

(Continued on page 59)

independent distributor and the
Wherehouse and Tower retail
chains. The suit charges discrimi-
natory practices and asks approxi-
mately $400,000 damages and in-
junctive relief.

For alleged violations of the Rob-
inson-Patman Act, the suit seeks the
following damages: CBS, $72,000;
WEA Liquidating Corp., $18,000;
RCA, $10,000; ABC, $2,000; MCA,
$7,000; Eric Mainland, local distrib
$700; Capitol, $4,000; Integrity En-
tertainment Corp., and MTS Inc,
parents of the Wherehouse and
Tower chains, -respectively, $72,000
each; and Discount Records, CBS’
tape division and the Pacific Elec-
tronics, Pacific Stereo and Quad-
raflex stores, also CBS-owned,
$80,000.

In a separate allegation, the Zos-
laws ask $72,000 from CBS for al-
leged Sherman antitrust act viola-
tions and ask that CBS be divested
of its retail holdings by the court.

Like previously filed suits charg-
ing similarly, plaintiffs have asked
the court to have defendants pro-

(Continued on page 71)
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General News

Labels Ignore Chicago Operation Push Expo

Jesse Jackson In
Plea For Support

By JEAN WILLIAMS

CHICAGO—-“Expo offers a deal
that the record companies should
not be able to refuse.” commented
the Rev. Jesse Jackson, founder of
Operation Push at the organization’s
seventh annual Expo here at the In-
ternational Amphitheatre Sept. 24-
28.

Rev. Jackson referred to the half
million persons who passed through
the exhibition area as being poten-
tial record buyers. And half of that
number attended the star-studded
shows held each evening which in-
cluded Ray Charles, Quincy Jones,
Roberta Flack, Billy Preston, Harold
Melvin and the Blue Notes, Buddy
Miles, Tony Bennett and Lena
Horne, among others.

While attempting to solicit record
labels--unsuccessfully this year—
Jackson has broadened the music
base of Expo by abandoning the
once seemingly ethnic emphasis to
include white acts.

“The mission to save humanity is
a broad mission which requires a
broad base of support,” Jackson
said. “There are black-white prob-
lems in this society, but one of the
contributions that music has been
able to make through the years is
that it becomes the common denom-
inator in many instances.

“I believe that music has a social
obligation to render. And since Push
becomes a platform for the largest
gathering of ethnic minorities an-
nually in this country, this is an ideal
platform to raise our music heroes
and heroines even higher.

“And if it is socially acceptable for
14,000 black people at a time to ac-
cept Dick Clark or Wolfman Jack
(who both appeared on the pro-
gram), we want Don Cornelius ap-
preciated in the general market.

Over 300 exhibitors gathered to
display their wares, but conspic-
uously absent were the record labels,
although in previous years many
were in attendance.

Noting this, Jackson said: “Many
of the record companies have cut
back this year. They, like other big
industries, tend to cut back on the
ethnic market first.

“On the other hand, the acts ap-
pearing are having their expenses
underwritten by their record com-
panies, therefore some of these la-
bels are making valid contributions.
But some others have tried to re-
trench on their commitment.”

Martin New Distrib

NEW YORK-—-Audiofidelity En-
terprises product will be distributed
by Apex Martin of New Jersey for
the metropolitan New York and
New Jersey areas, effective Wednes-
day (1). The label previously had
been distributed by SMG.

SOUND-ALIKES INCREASING

Pubs Hear Berman
On Copyright Fees

LAS VEGAS—Publishers who re-
ceive royalty payments from sound-
alike and nostalgia labels need not
worry over accepting payments from
possible “unauthorized users” of re-
corded material. Al Berman of the
Harry Fox Agency told a Monday
(22) meeting of about 50 publishers
held in conjunction with Musexpo
*75 here.

Berman, like others who spoke,
pointed out the burden for policing
legitimate use of recorded material
falls upon the legal owner. Com-
ment from the meeting floor indi-
cated the difficult job involved in at-
tempting to ascertain true ownership
of such material, especially sound-
alikes.

Berman and Sal Chiantia of Na-
tional Music Publishers Assn.
agreed that with the drop in tape pi-
racy, a surge of sound-alike manu-
facturers has resulted. Berman said
the one-time flood of royalty checks

from pirates is now down to almost a
dry-bed creek.

Chiantia says publishers now
must mass against schools, libraries
and churches which refuse to make
proper compensation for music use
to publishers. He said NMPA’s
printed product committee is map-
ping out battle lines.

Leonard Feist of NMPA empha-
sized the need for a 4-cent rate in the
new copyright law and for compul-
sory licensing elimination. He flayed
the record industry spokesmen who
appeared during the recent Con-
gressional copyright hearings for
“demeaning the dignified group of
publishers.”

Joe Carleton of Hansen Music
urged all publishers to work for
copyright improvement, noting that
the publishers of the conglomerates,
such as Chappell, have thus far led
the way.

Business Rosy In Russia,
Says Preferansky At Meet

By JOHN SIPPEL

LAS VEGAS-The Soviet Union
looks to increase its cumulative im-
port/export total of approximately 7
million albums achieved in 1974.

The rosier 1975 prospect is based
upon Igor Preferansky’s observation
that international conditions for the
exchange of record/tape product are
improving. Preferansky was the sole
U.SS.R. representative at Musexpo
*75 here. He is an executive with
Mezhdunarodnayakniga, the Mos-
cow-based, state-owned-and-oper-
ated import/export agency.

Preferansky says the 7 million al-
bums are equally divided between
the year’s imports and exports. Pref-
eransky has been with the 54-year-
old firm for three years. The largest
part of the export/import business
stemmed from “Socialist countries,”
but he sees the greatest spurt coming
probably from Western countries.

Most product handled by Mez-
hdunarodnayakniga is finished
goods. At present, Preferansky says
approximately 150,000 units of
product are manufactured yearly
from tape and transparencies sup-
plied from abroad. Thus far, most
cross licensing of product is done
with Socialist countries only, he said.

Though the entrance of the
U.S.S.R.into the international copy-
right convention was helpful, Prefer-
ansky says improving relations be-
tween his country and others is more

Long Islanders Meet & Change Name

NEW YORK—The Long Island Music Assn., new organization formed to
promote Long Island as a separate music area, has changed its name to the
Long Island Music Organization. The move was made to avoid confusion with
a similar name already used by a cultural group located on Long Island.

Meanwhile, the new group has scheduled a membership cocktail party for
organizations and responsible persons interested in joining. A wide represen-
tation is expected. The party is to be heild Monday (29) at My Father’s Place in
Roslyn beginning at 5:30. Eppy Epstein, Richard Branciforte and Mike Cono
will discuss LIMO. A separate talk on the Long Island special supplement, to
be published in Billboard’s Nov. 8 issue, will follow.

A Long Island talent and media forum, sponsored by LIMO, will be held
Nov. 8 at Hofstra Univ. Agenda and other details are being set.

important in the recorded produf!
exchange. )
“The U.S. can supply both clas$!-
cal and pop recordings,” he says. K€
points up Ray Conniff as a lead|®’
among American artists in Russfd-
MOR and soft rock hold a strof?&
lead over soul and heavy rock.
The Communist country, Pref§™
ansky says, has seven record pressiff'8
plants, all owned by Melodya, whe{®
his firm does its manufacturing.

(Continued on page 3J\T)
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__Executive Turntable |

Burton Litwin promoted to general manager of Belwin-Mills Publishing
Corp. New York office, taking over duties of Alan Shulman who resigned as
vice president to join the legal firm of Arrow, Silverman & Parcher. P.C. Both
had been with firm since the merger of Belwin Inc. and Mills Musicin 1969. . ..
Sylvia Herscher named vice president of Macmillan Performing Arts, after
heading the theater department of Edwin H. Morris.

* Kk *

Tom McEntee, who left ABC as head of its country music promo depart-
ment, Nashville, has taken a similar job with GRT, Nashville. The ABC coun-
try post is being absorbed overall by Larry Baunach. The GRT position is new
with the company. . .. George Brown has been appointed creative scrvices di-
rector for Lifesong Records, basing in New York City.

x Kk *

Ralph Kalbus joins Manna Music, sacred music publisher, as publicity and
promo director. . .. Don Mupo returns to Creative World Records after three
years as an ASCAP fieldman. He will be national sales and promo chief, a new
position there. . .. Don Fowler moves from the Shorty Lavender Agency to the
staff of Top Billing Inc., Nashville, where he will book night clubs and
lounges. x * &

Terry Rhodes has been elevated to vice president and a member of the
board of directors of Paragon Agency, Macon, Ga., with whom he’s been sicne
1973. ... GRT, Sunnyvale, Calif., now has Biruta McShane serving as man-
ager of marketing services while Eloise Carlson has been named customer
services manager. ... Jim McBurmney transfers from Miles Laboratories,
Elkhart, Ind., where he was product manager of Alka Seltzer, to product man-
ager, audio products, for Memorex’s consumer products, Santa Clara, Calif.

*x K %
Koss Corp., Milwaukee, has promoted Joseph E, Kotowski to the new posi-
tion of director of marketing services and administration. . .. Evan Archerd,

former Shelter Records ad and publicity chief, is director of creative services at
T.B. Harms Company; Vogue Music Inc., Hollywood. . . . Sol Saffian, former
ATl head on the Coast, has joined Forrest Hamilton in opening a management
office. .. . Susan Munao, last as a partner with Faralla, Woltag and Munao,
has joined Casablanca as publicity director.

* * *

Michael Kellman appointed product manager, Columbia Masterworks,
moving from RCA where he was a product manager for Red Seal and Blue-
bird labels. . .. Worthy Patterson joins RCA as director, national promotion,
from WB New York regional marketing manager. Ray Harfis is promoted to
RCA national r&b promotion manager from r&b merchandising manager.

* kK

AU ATV Records, Michael Leventon named national promotion director.
singles, after stints with A&M and in independent promotion, and Walter
O’Brien appointed national promotion director, albums, after two years with
Jem Importers/Passport. . . . Ed Hynes promoted to Northeast regional promo-
tion marketing manager, Columbia, from local promotion manager in Boston.
-+ - Lee Zimmerman, formerly with Discount Records, joins promotion depart-
ment of Heilicher Bros., Miami.

*  x  %

Ken Miller appointed Southeast region operations manager at CBS Rec-
ords, moving from label’s Pitman, N.J., plant order service manager. . .. Billy
Smith moves from 20th Century to manager of Can’t Stop Productions’ U.S.
operation, in New York. . . . Kathryn Schenker joins MCA artist relations/pub-

licity staff in New York.
* k%

New management organization for RCA Corp. includes office of the chair-
man with Robert Sarnoff, chairman and chief executive officer; Anthony Con-
rad, president and chief operating officer, and presidents of the three major
business groups: Edgar Griffiths, RCA Electronics, including consumer elec-
tronics, solid state, picture tube, distributor/special products. government/
commercial systems, RCA service and SelectaVision VideoDisc; Howard
Hawkins, RCA Communications, including RCA Records, Global Communi-
cations and Random House; and RCA Diversified Businesses.

* kK
Paul Sacks joins Finetone, record/tape accessory manufacturer, in new
post of national sales manager, moving from Crestmark. ... Lafayette Elec-

tronics promotes Mort Gleberman to vice president, general merchandise,

rom manager, and names George Priggin 3rd advertising director and John
ednick purchasing director. . . . John Lucas joins Teletronics International as
arketing (director, from Union Carbide. ... Tony Durham promoted to
ecord Sh \ck rebuying manager, from supervisor.

(‘h)\"\-—-\_‘_— * ok *x

Dr. W. L. Shevel becomes consultant to Admiral Group president C.J. Ur-
ban. Frank Ciangi has been promoted to marketing manager, special markets.
... Raymond B. Combs made vice president, operations, of United Recording
Electronics Industries (UREI), a subsidiary of United Recording Corp., Holly-

wood. e

At Pickering & Co., Dan Collins promoted to newly created post of vice
president, consumer marketing, from marketing director. . .. Anthony Holley
named senior account supervisor at Trans World Promotional Services, sub-
sidiary of Stanton Magnetics, moving from Harman-Kardon director, inter-
national saies.

x X %

Cal Shera, former Panasonic special products division general manager,
Joins Gladding Corp. as electronics group marketing vice president, and at
Gladding CB subsidiary Pearce-Simpson. Warren Starling joins from Sym-
etrics as vice president and chief operating officer. . . . Allen Novick, formerly
with Nikko Electric, joins TEAC in new position of national sales director. . . .
Reese Haggott moves to Hy-Gain Electronics as national sales manager, con-
sumer products, from Pioneer Electronics of America.
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General News

Arista Parley
Offers Talk,
Entertainment

By JIM FISHEL

NEW YORK-Arista Records
marked its first year of activity with
a five-day series of sales and promo-
tion meetings attended by its ield
staffs from the U.S. and U.K§
well as its international licensqes.
The week was capped by an all-day
“Arista Salutes New York” music
festival featuring 13 label acts |in
concert at City Center here.

The meetings began Sept. 18 ht
the Essex House here. In attendance
were the Arista field promoti(n)
staff, regional marketing directors,
representatives from the label’s sales
network, independent distributors
and licensees from Canada, Brazil|
Germany, Holland, Japan, Sweden‘
Australia and Singapore.

During the confab the assemblage

was addressed by all the label’s key '

personnel including Clive Davis,
president; Elliot Goldman, execu-
tive vice president; Gordon Bossin,
marketing vice president; David
Carrico, promotion vice. president;
Michael Klenfner, national promo-
tion director; Hank Talbert, na-
tional r&b product director; Sam
Karamanos, promotion coordina-
tor; Jon Peisinger, assistant to the
marketing vice president; Robert
Feiden, director of contemporary
a&r; David Spiwack, manager of
press and publicity; Steve Backer,
exclusive independent producer;
and Josh Feigenbaum, director of
artist development.

The largest gathering of the mini-
convention assembled when Davis
offered a product presentation.
More than 400 attended the meet-
ing, including local promoters, man-
agers, agents and members of the
press. Included in the presentation
was a series of single and album cuts
from many of the label’s upcoming
releases. These include David Pome-
ranz, Jennifer Warnes, Harvey Ma-

{Continued on page 61)
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Arista photos
Scenes at first Arista international sales meet and fest: top from left, Melissa Manchester and Barry Manilow after
concert; Larry Coryell performing; president Clive Davis at product presentation; center from left, Jim MacDonald,
Capitol (Canada) Arista label manager Gene Burleson, Atlanta promo manager Hank Talbert, 1&b product director;
Michael Klenfner, national promo director/Gil Scott-Heron/Tom Jones, West Coast marketing manager; bottom from
left; Brecker Brothers (Randy & Mighael)/Patti Smith/distributors Joe Martin, Stan Sterling of Apex/Martin.
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PHOENIX SESSION WINNERS

Keane, Davis Most Productive At WB

By NAT FREEDLAND

LOS ANGELES--Bert Keane of
Denver was named Warner Bros.
promotion man of the year and
Murray Nagel of Dallas was named
regional marketing manager of the
year at WB’s national promotion
meeting in Phoenix.

Other WB awards went to Mike
Symonds and James Lewis for the
year’s best promotions and for out-
standing work on the secondaries
market level to Bob Galliani, Frank
Turner, Dave Dannheisser and Al
Moss.

Individual projects awards on art-
ists ranging from Frank Sinatra to
the Doobie Brothers were given to

promotion men Chris Crist, Mike
Stone, David Cahn, Frank Turner,
Danny Davenport, Dan Kelley, Al
Moss and Jason Minkler.

The theme of the meeting was, ac-
cording to Gary Davis, WB national
promotion director, “a better under-
standing of the needs of radio, as it
relates to records. What we’re com-
mitted to achieving in the year
ahead is providing radio with the in-
formation it needs to be able to
handle the records we bring them.”

For this purpose, a cadre of guest
speakers from radio was invited to
the meeting, including national di-

(Continued on page 63)
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Japanese Firms
Report Less
Business In 75

LOS ANGELES—Many influen-
tial economists in Japan are predict-
ing “no growth” or “marginal
growth” for the country.

Although the worst recession in
recent Japanese history apparently
has bottomed out, the anticipated
growth is more modest than had
been expected. At best, the Japanese
government fixed its sights on lifting
the economy to a pace of 6 percent
real annual growth.

In short, the economy is plagued
by three factors:

1. Modest consumer spending; 2.
Curbed exports, especially to the
United States; 3. Sluggish capital ex-
penditures by Japanese companies.

The tape and consumer electron-
ics industry continues to feel the
brunt of the sluggish economy.

For example:

—Sony’s earmngs continued a|
sharp decline in the fiscal [hll‘d'
quarter, ended July 31, dropping 28
percent from a year before. !

—Matsushita Electric reported
that sales and earnings in the first
half of 1975 were adversely affected
by the worldwide recession, a sub-
stantial drop in Japanese consumer |
demand, and demand-curbing pol-
icies of the Japanese government.
The company said slumping sales of
audio equipment contributed in the
sales and earnings declines. .

Many Japanese analysts blaume
the government for the nation’s slpw
growth, saying that “tight moniey
policies initiated to slow inflation
went on longer than needed. Gov-
ernment economic curbs threaten to
saddle Japan with its second straight
year of virtually no growth,” reports
the Mitsubishi Research Institute.

Many tape companies in Japan
have initiated their own steps to ease
the recession pressure, including;:

Rather than laying off unneeded
workers, which violates Japanése
traditions of providing lifetime em-
ployment, Matsushita Electric is
sending about 2,000 employees to
work in wholesale and retail stores
as company representatives. Matsu-
shita pays their salaries and receives
product exposure at the consumer
retail level.

Other consumer electronic com-
panies followed Matsushita’s lead,
since union contracts require many
electronics firms to continue paying'
80 percent of a worker’s salary after
he is furloughed.

Matsushita is planning a $100
million offering of convertible secu-
rities to the U.S. public. The new se-
curities presumably will be convert-
ible into Matsushita’s common

-stock, which is traded in the U.S.

through American
Receipts.

Sony has had similar problems. It
plans to place privately $12.5 mil-
lion of taxable industrial revenue
bonds to help finance its $15 million
tape manufacturing plant in the
us.

The remaining funds will be
raised through a $1.5 million offer-
ing of pollution-contro! revenue
bonds and a $1 million industrial
revenue bond offering, both tax
exempt.

Sony recently went through addi-
tional jitters when its stock lost
ground in trading on the New York
Stock Exchange. The drop appar-
ently reflected growing uncertainty
about Japanese industry and the
government’s ability to cope with
the recession.

In one day Sony’s stock traded
over one million shares and the fol-
lowing day trading totaled 864,400
shares.

Depositary
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" Market Quotations_

As of closing, Thursday, September 25, 1975

m':‘ws Low NAME PE (m High Low Close Change
27% 13% ABC 7.6 56 19% 18% 19% + %
7% 2% Ampex 0 209 6% 5% 6% + %
% 1% Automatic Radio 0 23 3% 3% % Unch.
9% 4% Avnet 4.1 21 8 7% 7h Unch.
22% 10% Bell & Howell 75 28 18% 17%h 17Th - %
54 28% CBS 1.8 187 48% 47% 48Y% Unch
9% 2% Columbia Pic. 9.7 88 6% 6% 6% - %
T% 2  Craig Corp. 55 167 6% 5% 6% + %
55% 21% Disney, Walt 24 613 47% 46 47 + %
4% 1% EM! 108 81 4% 4 4 Unch
21% 18% Guif & Western 5.2 782 21% 21% 1% + %
T%h 3% Handleman 6.1 8 5 4% 4% - %
20% 5% HarmanInd. 48 16 15 15 15 - %
8% 3% Lafayette Radio 7.6 37 7 6% 7 Unch.
19% 12 Matsushita Elec. ——— 11.9 1 15% 15% 15% Unch.
84% 27%_ MCA~—" b 104 617 B87% B81% B86% + 3%
18% 12% MGM 6.1 70 15% 15% 15% - %
68 43 M 226 486 54% 54 54% + %
LY 1% Morse Elec. Prod. 0 14 2% 2% 2% Unch.
57%h 33% Motorola 255 208 44% 43%  44% + 1
24% 12% No. Amer. Philips 17.7 26 19 18% 18% + %
19% 7  Pickwick Internationai 7.4 30 12% 12% 12% + %
6% 2% Piayboy 109 3 % % 3% Unch.
21% 10% RCA 15.2 361 18 17% 17% + %
13% 5 Sony 26.5 596 8% 8% 8% Unch.
18% 9% Superscope 36 29 12% 1% 12% + %
50% 11% Tandy 10.5 297 42% 40% 4% + 1
6 2% Telecor 55 3 4% 4% 4% Unch.
k1 % Telex 8.8 22 2% 2 2 - %
3% 1 Tenna 111 3 2% 2% 2% Unch
10% 6  Transamerica 105 159 7% % 7% - %
15% 5% 20th Century 7.3 53 13% 12% 13% + %
22% 8% Warner Commun. 7.5 490 20% 19% 19% - %
28% 10 Zenith 75 224 22% 22% 22% + %

As of closing, Thursday, September 25, 1975

OVER THE VOL. Week's Week's Week's OVER THE VOL. Week’s Week's Week's
COUNTER® High Low Close COUNTER® High Low Close
ABKCO Inc. 0 2% 2 2 M. Josephson 27 6% 6 6
Gates Learjet 10 8% 8% 8% Schwartz Bros. 0 1% % %
GRT 0 1% 1 1 Wallich's M.C. 0 % % %
Goody Sam 0 2% 2% 2% Kustom Elec. 6 2% 2% 2%
Integrity Ent. 0 2% 1% 1% Orrox Corp. 0 1% % %
Koss Corp. 10 4% 4% 4% Memorex 19 TV 7 T%

*Over-the-Counter prices shown are "'bid" (as opposed to "‘asked"’). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guide to the range within which these securities could have been sold or bought at the
time of compilation.

The above contribution to Billboard by Russ Gallagher of G. Tsai & Company, Inc., Los
Angeles, members of the New York Stock Exchange and all principal stock exchanges.

57th Street at 7th Avenue

YOUR PRIVATE OFFICE
IS NOW READY.
IMMEDIATE OCCUPANCY
NO LEASE REQUIRED

Midtown’s finest individual 1 and 2 room
offices. Completely and distinctively
turnished.

G.Tsai & Company, Inc.

MEMBER NEW TORK STDOH EXCHARGE Wl

RUSS GALLAGHER

1900 Avenue of the Stars,

Los Angeles, California 90067

Telephone: (213) 556-3234

Featuring unobstructed 28th fioor views

of East & Hudson Rivers, Central Park.

FOR INFORMATION REGARDING
ABOVE MARKET QUOTES

PLEASE CALL.

Included in your rent: Exceptional
services, such as Receptionist, individual-
ized phone answering services, Mail and
messenger service, Conference & projection
rooms, Copying machines, etc.

REASONABLY PRICED
888 Seventh Avenue
Phone 489-1950

Main Office
55 Water Street
New York, N.Y. 10041

~

FOR THOSE SPECIAL BLACK TIE
AFFAIRS THIS FALL IN THE MUSIC

) /ﬂ INDUSTRY

Call ...

FORMAL WEAR
Rentals and Sales
Most Charges accepted

Formal shoes and ies aiso

For the Finest Selection gfger

of Tuxedo Styles by . . . X

HERMAN'S FORMAL WEAR

1190 Ave, ol the Americas [Bet. 46ih & 47t Mew York. N.Y. [212] CI &
Brarch, 425

Free delivery and
pick-up service.
Discount rates on
group rentais.

i Avianude New Yoik & York (212 CH 4

-
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The Elton John Fall Tour ’75

NN
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ROCK OF THE WESTIES

September 29

| SAN DIEGO
‘ Sports Arena

October 1 j October 2
TUCSON LAS VEGAS
Community Center Arena ~ Convention Center
October 3 October 5 October 7
TEMPE DENVER SALT LAKE CITY

McNichols Arena University of Utah
Special Events Center

Arizona State University
Student Activities Center

October 12 & 13 October 14 October 16 & 17
VANCOUVER _ PORTLAND SEATTLE
Coliseum Coliseum Coliseum
October 25 & 26 October 19, 20
LOS ANGELES OAKLAND
Dodger Stadium Coliseum

ook out for the soon-to-be-released Elton John album
“Rock of the Westies”
Exclusively on MCA Records & Tapes

.MCA RZCORDS

www americanradiohistorv. com
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General News

RCA Execs To U.K. Meeting

NEW YORK—RCA Records’-top
brass, headed by president Ken
Glancy, open a three-day product
presentation for the label’s global li-
censees and subsidiaries in London
this week (30).

Joining Glancy in a preview of
major 1976 product as well as a ret-
rospective of this year’s top releases
a&r division vice presidents Tom
Shepard, Red Seal a&r; Mike Ber-
niker, pop a&r; John Rosica, pro-
motion and merchandising; Ernie
Gilbert, Red Seal marketing direc-

tor, and Steve Kahn, product mer-
chandising manager.

Meetings include a discussion of
Red Seal a&r plans worldwide plus
a presentation of recordings made in
the UK., Japan, France, Germany,
Italy, Spain and Holland; pop a&r
presentation highlighting new and
established artists via an audio/vis-
ual program produced by Kahn,
and a press/label dinner at Ronnie
Scott’s Club with performances by
new RCA artists Faith, Hope &
Charity; Daryl Hall & John Oates,
and the Noel Redding Band.

A REVOLUTION IN ENTERTAINMENT

Exclusive rights for certain States still available for new entertainment con-
cept that is replacing costly outdated concerts. Our unique system enables
SUPERSTARS on screen to merge with local live bands on stage to create a
low cost high profit ENTERTAINMENT REVOLUTION. The big name film
stars, already paid for, are used in local advertising for powerful sell. We
supply our $1,000,000 CIN-A-COUNTRY and CIN-A-ROCK shows, along with
theaters and total campaign for mass MOVIE THEATER exhibitions.”Can be
played in multiple locations every weekend in your territory for 1-2 years
(Atianta scored $50,280 in first week). You promote, collect box office and
rebate percentage to us. If you seek major dollars from the entertainment
industry and have the right background, contact me now for the full story.

Contact Bert Tenzer, Pres.,

400 East 56th St.,

Indle-Pix Releasing Corp.
Dep't 20, New York, N.Y. 10022 or call (212) 371-2480

OCTOBER 4, 1975, BILLBOARD
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Surel
Long e

AN EXCLUSIVE PROFILE OF THE
MUSIC INDUSTRY OF LONG ISLAND

(NASSAU AND SUFFOLK COUNTIES)

Issue Date: NOVEMBER 8, 1975
Ad Deadline: OCTOBER 17, 1975

for further information contact:
RON WILLMAN (212) 764-7350
RON CARPENTER (212) 764-7353
NORMAN BERKOWITZ (212) 764-7352
MICKEY ADDY (212) 764-7355

BILLBOARD

1 ASTOR PLAZA, NEW YORK 10036

J

Richard Jablow,
Attorney, Dead

NEW YORK-—Richard B. Jab-
low, music industry attorney and
general counsel for NARAS, died
here Saturday (22) of a heart attack
at age 49.

Jablow participated in the found-
ing of the Record Academy. wrote
its national constitution and played
a significant role in helping establish
chapters in various cities as the
Academy grew. He assumed a key
role in negotiations leading to the
annual Grammy Awards TV show,
and most recently was involved in
the creation of the Academy’s Hall
of Fame.

Jablow also served as attorney for
Jazzmobile here, although it is
known that he never accepted any
remuneration for these services. He
was also counsel and a founder of
the Writers Guild of America. He
leaves his widow, the former Judy
Frank; a son, Matthew: a daughter,
Cathy, and his mother, Sophie.

|

I
|

LOS ANGELES—In a year when
most music industry firms are hop-
ing they can meet their 1974 gross,
the American Society of Composers,
Publishers and Authors (ASCAP)
appears headed for a fourth con-
secutive record high.

Total domestic receipts for the
first eight months of 1975 were
$49,137,000, which when prorated
over 12 months, would total an ap-
proximately $74 millior gres for ine
licensing organization. This figure
would top 1974 by $4 million, the
approximate gain in 1974 over the
prior year.

This would mean members might
receive approximately $56 million
for this year. Thus far, the balance
available for distribution 1is
$37,838,000. At this pace, the mem-
ber payout could top 1974’s by $4
million.

Musexpo Draw Disappoints

® Continued from page |
til later when he can thoroughly g
over registrations.

Boosting show attendance was
concurrent meeting of the Countr
Music Assn.’s, Board of director
here. Nashville for its size had th§
largest show participation as a r
sult. International music publisher
about 50, met Monday morning i
meeting room, where National Mg-
sic Publishers’ Assn. officers and
Berman keyed an hour conferene
(see separate story in this issue).

But registrants want more syth
correlative conferences. They w,
more socializing. For a $270 refs-
tration fee prior to the conventiorf a
company could enroll its staff
present, while during the conven-
tion, it was $270 per person. This
was considered high. It’s hoped that
next year there will be an opening
cocktail reception, some lunches and
a lavish banquet, at least, as is stand-
ard with most U S. industry shows.

Shashoua says he will probably
raise his booth price from $1,000 this
year so that he can avoid extra
charges such as the $140 for furni-
ture at each booth. All exhibitors
were offered Otari tape and Sansui
record playback units at their
booths, but most failed to use the
earphones provided for demonstra-
tion with the result that a disconcert-
ing din almost continually prevaded
the huge convention area.

An unofficial canvass of show ob-
servers put the registration at under
1,000. Approximately 150 com-
panies exhibited on the show floor.
About 20 booths never opened.

Shashoua says all booths with ofti-
cial show signs were paid for.

The need for a U.S. music indus-
try show like Musexpo °75, which
had exhibits representing record and
tape manufacturers, surplus product

Williams Lines Up
Sub Publisher Web

LOS ANGELES—-Paul Williams
has set a network of foreign sub-
publishers for his Hobbitron Enter-
prises catalog. These overseas pub-
lishers include Musik-Edition
Discoton GmbH of West Germany,
Air Music Scandinavia AB, Stock-
holm; Tremplin, Paris; Taiyo Music,
Tokyo; CBS Records International
of New York, Editora Latino Ameri-
cana De Musica “Elam” SA of Bra-
zil and Chappell & Co. of London.

www americanradiohistorv com

distributors, varied music publish-
ers, record labels, airfreight services,
display and merchandising makers,
trade journals, hardware, acces-
sories, a German TV pop music syn-
dicator and a Nashville bank,
among others, is evident.

Many exhibitors contacted during
the show expressed their concern
about a showplace where all could
gather yearly in the U.S.

But the jury is out until the next
show as to whether it will be Mus-
expo °75. Almost all exhibitors say
they will make a decision on next
year only after a few months pass
and they see whether groundwork
for deals made at Musexpo produce
definite agreements.

Harold Powell of Klavier Rec-
ords, a classical label, said it for all:
“I've made three deals so far and
may make a few more. If any two
come in. I've amortized my cost.”

Marv Stuart, Curtom Music, like
many registrants, was trying to find
show participants without success
because there was no hotel directory
indicating where registrants were
housed. Booth staffing was incon-
sistent, with many exhibits often
lacking personal representation.

The absence of the biggest U S. la-
bels this year also dented enthusi-
. GRT, 20th Century Records
Casablanca were among the
abels represented. Heads of
Avco, GNP, UA, Ariola,
ions and Laff were regis-
JOHN SIPPEL

MAY HIT $74 MIL=

SCAP Income Up§
4th Straight Year |

S

Operationlly, salaries to 686 em-
ployes, 516 of whom are in the New
York base, while 170 staff branches,
ran 85,625,000, with office expenses
amounting to $5,674,000. The
$11,299.000 operational cost was
20.4 percent of the gross.

A foreign distribution July 25 to-
talling $5,778,000 represented
monies due members for 1973 as fol-
lows by country: Sweden, $403.000:
England, $2,594,000; Germany,
$1,383,000; and France, $1,143,000,
while a Dutch 1972 payment of
$255,000 made up the balance.

Members are promised a Decem-
ber distribution from 20 countries
from 1972 to 1974 totalling
$6,980,000.

URUGUAYAN
PRICES TOO
HIGH-CHARGE

By ROBERT SOBEL

NEW YORK—Uruguayan manu-
facturers are pricing themselves out
of the market, charges Leon Jur-
burg, head of Clave Co., leading
record manufacturer in the South
American country.

During a visit here last week to es-
tablish export deals with U.S. com-
panies, Jurburg claims that the Uru-
guay record market has experienced
a sales shrinkage of some 50 percent
over the past three years. “Manufac-
turers are taking an unrealistic view
of the depressed economy and the
spiraling costs in the country. In-
stead of working with this situation,
they raise prices to compensate for
lower sales.”

Although Jurburg says that his

(Continued on puge 57}

Atlantic Staffers
Assemble In N.Y.

NEW YORK-Atlantic Records
hosted its yearly regional meetings
here Sept. 22-23. Fourteen persons,
comprising four regional teams, met
with all departments headquartered
at Atlantic’s home office and they
were briefed on all areas of the com-
pany plus new releases.

The 14 attendees comprised re-
gional teams from the East Coast,
South, Midwest and West Coast. In
each there is a marketing director,
pop promotion director and r&b
promotion director.

London photo

SUMMIT MEETING—President Gerald Ford autographs a copy of ‘“‘Threads
Of Glory,”” London Records’ Bicentennial album tribute to great moments in
American history, for D.H. Toller-Bond, label president.
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General News

Rackers In S.F. Urge Functional Disco Discount Raise

® Continued from page 1

stops, racks and chains. Rackers
want separate discounts for each.
Lieberman says his operational cost
for one-stops is much less than for
his racks.

The assemblage of 80 percent of
the nation’s major racks agreed.
They argue that a chain and one-
stop claim the functional primarily
because of central warehousing.
Racks aver they perform many more
services.

In comparison, the rack fulfills
many more of the manufacturer’s re-
sponsibilities, they claim. Extension
of credit, payment of freight both
ways, inventory guidance, complete
fixture supply, marketing decisions
regular inventory control, custom-
designed in-store merchandising
and department maintenance are
supplied to locations which would
not otherwise sell recorded music,
rackers maintain.

Earl Kintner, NARM legal coun-
sel and former Fair Trade commis-
sioner, explained that a label can
control but not establish price in ad-
vertising. As a regular practice, the
label, paying the advertising allow-
ance, can legally require that the ad
contain 1) the realistic suggested list
price; 2) no price or 3) a price near
the normal shelf price that will not
debase the product in the market
place.

In short-term advertising cam-
paign allowances for periods under
60 days, the label can require the ad
contain 1) no price or a minimum
price that enhances the product in
the marketplace.

* Kintner, in commenting on sepa-
rate functional discounts for differ-
ent vertical stratas of subdistribu-
tion, cautioned that the FTC wants
to know exactly what specific re-
sponsibilities are carried on by the
subdistributor, thus saving the label
money, so the functional discount
can be legally given for the economy
effected.

Kintner firmly denies he will ever
allow any price-fixing by NARM.
“P'll quit before that happens,” he
says. “Price differential must be

completely justified by cost savings
to the manufacturer. It must not be
predicated upon changing market
conditions and cannot be made to
meet illegal price competition.

“If you are uncertain, meet the
price. All suppliers must extend the
same credit terms, the same freebie
record offers, the same promotional
services and the same return privi-
leges to all persons in the same
classification of business. You man-
ufacturers can provide functional
discount in any amount for what the
service of the subdistributor saves
you.”

NARM conferences provide only
a forum for discussion between la-
bels and members of a trade cate-
gory. No breakthroughs will occur at
industry conferences, Kintner
warns. “Suggestions made here must
then be acted upon by one or more
manufacturers and then all other
manufacturers could follow that
lead,” he explains.

Lou Kwiker, Handleman, Detroit,
adroitly led a panel discussion
through various ideas projected by

CBS-TV Loses Lawsuit

® Continued from puage |

licensing alternatives open to it un-
der the consent decrees. It appeared,
he said, that CBS had “sought a le-
gal solution to what is essentially a
business problem.”

Although the possibility of appeal
remains, the sweeping decision
opens the way for ASCAP to seek
additional payments for perform-
ances over the past six years. This
could provide significant windfall
income for writer and publisher
members of the society.

ASCAP has been receiving an in-
terim performance royalty of $4.3
million a year from CBS-TV since
January 1970, pending resolution of
the suit. But the flat rate deal is sub-
jecttoretroactive adjustments, and it
is known that ASCAP negotiations
will press for substantial increments.

“We expect to get more from CBS
than if CBS had made an agreement
with us at the same time as ABC and
NBC,” says Bernard Korman,
ASCAP general counsel. The latter
networks are currently operating un-
der long-term licensing deals, with
certain rate step-ups, that expire the
end of next year. Korman stresses
that a retroactive adjustment with
CBS must take into account an infla-
tion factor, which did not figure in
the pacts with the other webs.

Disposition of the suit also opens
the way for BMI to return to a per-

centage deal with CBS pegged to ad-
vertising revenue. That performing
rights facility, too, has been func-
tioning under a flat payment ar-
rangement with the net that brought
it a “little under $2 million” last
year.

A CBS spokesman would not
comment on the possibility of an ap-
peal, beyond stating that the court’s
opinion “is being examined very
closely and that various opgons are
under study.”

However, observers in tig ligens-
ing community consider an appeal
by CBS doubtful in view of the
sweeping nature of the decision. In
any case, itis unlikely that an appeal
can be undertaken until ASCAP’s
counterclaim charging CBS with
antitrust practices is also resolved.
BMI as well has an action pending
against the network. Both suits date
back to 1970.

The CBS complaint charged that
alternatives to blanket licenses were
not sufficiently flexible or realisti-
cally available. Defendants, it
stated, have been “using the lever-
age inherent in their copyright pool
to insist that plaintiff pay royalties
on a basis which does not bear any
relationship to the amount of music
being performed.”

Judge Lasker disposed of the CBS
complaints in order:

e “CBS has failed to prove that

(Continued on page 61)

Don Aron photo
Jules Malamud, executive director of NARM extreme left, cajoles from left to
right, Mike Lipton, Musical Isle; Gecrge Souvall, Alta Distributors; R.A. Har-
lan, ABC Record & Tape Sales; Daniel Heilicher, J.L. Marsh, and Lou Kwikar,
Handleman, during the recent first rackjobbers’ conference in San Francisco.

Bob Fead, A&M’s marketing chief
(Billboard, Sept. 27).

Joel Friedman, WEA Corp.: Jack
Craigo, Columbia; Mike Lipton,
Musical Isle, and Bill Hall, J.L.
Marsh, recommend image change in
rack operation. Friedman would like
to see more investment (o improve
the look of a location, so it appeared
more of a music department within
the store.

Craigo hopes for stronger ties be-
tween local inventoring and local ra-
dio play. “Each time the customer
can’t find a Janis Ian LP he wants in
your location, and he does find it in
a retail store, you've lost that cus-
tomer,” Craigo points out.

Rick Frio, MCA, says racks don’t
have proper divider cards, guiding
consumers to top artists and divi-
sions of repertoire.

Bill Hall notes the disparity in
price between chain retail and racks

in California is “Suicide; 1t’s often
$1.40 to $1.50.” When rackers com-
plained that label in-store material
was not generally suited to locations,
labels noted that too often artists
and managers, who know nothing of
merchandising, determine such dis-
plays. Label contracts lock them into
such displays, Friedman added.

Craigo wants racks to more
strongly support new breaking acts.
All possible exposure is essential be-
cause of the staggering costs of creat-
ing a new hit artist. Columbia, he
says, now has 80 promo people na-
tionally. Lieberman suggests label
salesmen contact not only buyers,
but also marketing executives in a
rack organization. Racks badly need
advance information on concerts in
the areas they cover, so they can
coordinate merchandise into loca-
tions adjacent to the concerts.

Johnny Kaplan, Handleman,
stated that a recent study of total
sales on top chart albums indicated
his firm had performed as much as
11 percent of the national total sales.
He challenged a current WEA sales

program which he claims provides

better provisions for retailers than
racks. Friedman said he would
discuss the matter privately with
Kaplan.

Lieberman blasted Eastern one-
stops who are hurting the industry
with their low prices on singles and
albums. Hall said he feels that dis-
tributors and branches paying sales-
men commission causes the sales-
men to oversell. Frio countered that
MCA is no longer paying commis-
sion. Lipton besought labels to con-
tro! pricing in factory-paid ads. Frio
said lowball discounting is detri-
mental to a top star’s image.

FYRE

Is Spreading
From The
FLINT
HILLS
OF
KANSAS

Notice Is hereby given that,
in accordance with Section
3.2 (b)&(c) and with Section
0.3 of the Massachusetts Pro-
cedural Regulations for the
Granting of Community An-
tenna Television Licenses,
that the Mayor of the City of
Springfield, Massachusetts,
invites operators to make
application for a provisional
CATV license within and for
the City of Springfield. Notice
is further given that the report
of the Mayor of the said City
of Springfield on the Cable
Advisory Committee report is
available on request to pro-
spective applicants at the
City Clerk’s office. The filing
deadline is December 12
1975.
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“Your Bowery savings account
passbook lets you m
withdrawals at all Bowery branches
in Manhattan and Long lsland”

e deposits and

Itpaystosave atthe
largest savings bank in America

THEOWERY

Broadway at 47th Street

¥ The Bowery Savings Bank, Member FDIC

—Joe DiMaggio

schbaum Mgr., at 953-8044
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Willie Nelson’s playing big dates in
big cities and getting the stomping,
roaring reception usually reserved
for the hard-electric heavies of rock.

David Allan Coe’s playing the
Troubadour and other such places
and being welcomed like a long-
lost brother.

Their music’s being heard in rock-star bars and trailer
camps,in the living rooms of Rolling Stone writers and
steelworkers,in Birmingham honky-tonks and Boston
bistros.

WWW.americanradiohistorv.com
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Representation:

Neil C. Reshen

50 West, 57 Street
New York, N.Y. 10019
212-765-8880

Because there’s a revolution going on
in country music.
Just as country-and-western once rose out of
Appalachian mountain music, now there’s
anew (and still uncategorized) country
niusic rising out of C&W.
Andit makes a pretty solid case that country music is
not,as its critics have so often predicted, selling out to
: schlock.

The music of Willie Nelson and David Allan Coe is strong stuff.
It’s honest,individualistic,fiercely romantic,sometimes a little
scary. If you’re not tuned-in yet to Willie Nelson and David Allan Coe,
each of them has a new single that’ll serve as a perfect introduction.

And whether or not you’re into country music per se,as long as

you’re reading this magazine this is music you should hear.

Willie’s single is“Blue Eyes Crying in the Rain; from his master-

piece “Red Headed Stranger”

David’s is“You Never Even Called Me By My Name;from his
brand-new album,“Once Upon A Rhyme”
Listen,and you’ll hear the
authentic voices of a cErn
whole new kind of L e s
music. l\ o w

Willie Nelson. David Allan Coe.On Columbia Records and Tapes.

www.americanradiohistorv.com
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A Rich Autumn Harvest: Flood Of LPs LPs To Market

® Continued from page |

year in the music business finds
members of successful bands going
solo or joining with other to form
new acts.

What do we see in the current mu-
sical “new season?”

To be expected, rock dominates.
Established rock groups account for
55 of the 336 releases, while estab-
lished male vocalists who must be
categorized as rock account for 53
releases. Only 15 female rockers are
new for the season, however.

There are 26 new rock groups, 12
new male rock vocalists and only
one new female pop artists.

Among the major labels, anyway,
soul seems to be somewhat on the
decline. Thirteen established soul
groups have had product released,
while three male soul singers are
seeing their product on the market
and four female soul names are
available.

With regard to new product, four
soul groups get a debut chance, as
does one new female soul artist and
no males. Keep in mind that this is a
survey of the major labels. Labels

that sell huge amounts of product
but are still not classified as “ma-
jors,” such as the TK family, give
soul singers frequent chances and
have crossed many of their soul art-
ists into the pop field.

Country is still a lucrative field,
with 25 male vocalists getting at least
their second LP over the past two
months, along with 11 female sing-
ers and several country groups. As
far as new product is concerned, at
least in the album department, only
three country groups get shots along
with three debuting males and four
new ladies.

Jazz continues its resurgence, with
35 single artists coming up with at
least their second LP as well as seven
established duos or groups. Three
new jazz artists also get a shot.

The good sized country and jazz
releases can be attributed at least in
part to continued crossover of both
musics into pop and a lessening of
strict categorization. The same is
true in soul, but the country and jazz
change seems to have taken place
over the past year more so than soul,
which has always seen its biggest hits

taken over by pop programmers and
consumers.

Classical, of course, continues to
appeal to its loyal fans, with 31 LPs
released over the past two months,
The easy listening market receives
seven albums, all from “name” art-
ists, and two soundtracks have been

Assistance in preparing this article
was provided by Nat Freedland, John
Sippel, Jim Melanson and Robert So-
bel.

released. Five comedy sets (several
by artists with their own TV shows)
have product issued. The remaining
releases are made up of Latin rock,
folk, several repackages (not count-
ing budget material), gospel and a

a year ago, such as the Spinners,
Stevie Wonder and Barry White,
certainly must be called pop.

In soul, the music that is strictly
categorized is generally aimed at a
black audience exclusively, at least
during the initial stages. Much of it
crosses to pop as a result of the disco
craze, but one can no longer call an
act soul simply because it is black.
The music and audience aim is the
factor.

In country, there seems to be three
trends. One is toward a more pro-
gressive sound (the Waylon Jen-
nings, Jessi Colter, Tompall Glaser,
Amazing Rhythm Aces, Willie Nel-
son) which often crosses to pop.

, There appears to be another trend
back toward more conventional or

few other LPs that are difficult to {\traditional country. And, a number

categorize.

Is the music itself any different
than last year? Not to any great ex-
tent. Most of the rock is just what the
word is commonly understood to
mean, though there may be some
trends toward softer music and eas-
ier to listen to harmonies. And artists
who may have been considered soul

of pop artists such as John Denver,
Linda Ronstadt, Olivia Newton-
John and several others are contin-
uing their inroads into the country
market.

Disco is making its presence felt in
pop and soul, and particularly in
much of the new jazz product. A
“disco bottom™ can open up new
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NEW YORK METROPOLITAN AREA

WE ARE A GROWTH-ORIENTED CHAIN OF RE‘CORD
AND TAPE STORES. DUE TO RAPID EXPANSION, WE

REQUIRE EXPERIENCED MANAGERS WITH RETAIL
MUSIC BACKGROUNDS. WE OFFER TOP SALARIES
AND BENEFITS, COMMENSURATE WITH EXPERIENCE.
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markets for an LP, and many estab-
lished pop and jazz artists are com-
bining their personal styles with a
hint of disco and thus appealing to
many more consumers than last year
at this time.

Jazz artists are probably making
the biggest strides into “foreign”
markets, appearing on the pop and
soul charts regularly. Herbie Han-
cock, Freddie Hubbard, Deodato,
Herbie Mann, Donald Byrd, the
Crusaders and others are among the
vanguard in this area.

In all forms of music except coun-
try, we can expect more electronic
influences this fall. It seems that
anyone with a little knowledge and a
lot of money has grabbed a synthe-
sizer, and the trend is one that has
held on successfully for enough time
now to move it out of the *“fad” cate-
gory.

Another trend noted in the fall re-
leases is a “back to basics” move.
Rock groups are sticking to rock,
country artists to country and soul is
getting back to its roots in many
cases.

And crossover, of all kinds, con-
tinues. It seems that every time an
artist is placed in a specific category,
he or she moves into another. Per-
haps the rigid categorization that
has dominated the industry for so
long is finally breaking down to
some extent.

It is true, as already mentioned,
that major artists are now released
throughout the year. Still, the fall
season remains a prime time for such
product. Just a few of the superstar
names now in the stores that have
been shipped over the past several
months or will be within the next
few weeks include Jethro Tull, Rod
Stewart, the Allman Brothers, Gla-
dys Knight & the Pips, Eric Clapton,
the Spinners, the Nitty Gritty Dirt
Band, Linda Ronstadt, John Fo-
gerty, Joe Cocker, Crosby & Nash,
Narvel Felts, Tom T. Hall, Neil Se-
daka, Olivia Newton-John, Loretta
Lynn, Stevie Wonder, the Tempta-
tions, Diana Ross, Loggins & Mes-
sina, George Jones, Pink Floyd,
John Denver, Helen Reddy, George
Harrison and Anne Murray.

And, as in television, a number of
highly touted artists have started to
make major breakthroughs, with the
best examples being Bruce Spring-
steen, Asleep At The Wheel, the
Amazing Rhythm Aces, David Ged-
des, Alex Harvey, Flo & Eddie,
Charlie Daniels, the Frankie Miller
Band and Jessi Colter, Manhattan
Transfer and Bob Marley.

So, the fall season is not all that
different from last years. Perhaps
there are fewer new artists, but given
the state of the economy, this is to be
expected.

The major labels do not show as
many soul releases as in past years,
but this is because many soul artists
have ‘been successfully crossed to
pop-

Country is releasing product by its
stars, though new releases are not
what one would call plentiful.

In other musical categories, jazz
will continue to expand as its artists
continue to broaden their horizons
musically and continue to appear in
pop-oriented clubs. As for MOR, the
same steady artists, such as Andy
Williams and Tony Bennett, will
continue to sell to loyal fans.

Asin TV, there will be a few major
new success stories. Most of the su-
perstars will continue to dominate.
And a few will drop out of sight with
their audiences.

Based on the fall schedule, how-
ever, the record business appears to
be in a healthy state. And compared
to TV, there is a far wider variety of
material for the consumer to choose
from.
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JAMES WHITMORE

asHarryS.Truman in

GIVE'EM HELL, HARRY!
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The Album. James Whitmore's

stunning performance as Harry Truman.

Captured with all its immediacy...intact...unchanged...

exactly as presented in the movie. A unique and specially priced
2-record document from the film attraction of the decade.

OnUnited Artistsl J\.Records

©OMCMLXXV United Artists Music and Records Group. Inc.
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Radio-TV Programming

FCC Clarifies ‘Q’ Matrix
Encoding FM Installations

By CLAUDE HALL

LOS ANGELES-—Neither Sansui nor the CBS Technology Center bothered to check with the Federal Communi-
cations Commission over whether it was legal or not to install quad matrix encoders in the audio chain of FM radio

stations.

Bruce Longfellow. an engineer in the FCC’s rules and standards division, broadcast bureau, tells Billboard that
nothing should be placed in the transmission chain “that will degrade the stereo signal.” Whether the signal is, in fact,
degraded or not, remains to be actually demonstrated, he points out.

“But Sansui nor CBS never approached us about the use of these encoders before they sold them all over the place,”

Longfellow says.

He adds that the use of “this particular gimmick is very widely in use,” but it struck him as ususual that you needed
an encoder at the station when the decoder in the receiver at home was supposed to fulfilt much the same function.

Matrix quad radio—as well as the latest information on discrete quad broadcasting—was the hottest topic of conver-
sation at the second annual National Radio Broadcasters Conference and Exposition in Atlanta Sept. 17-20. And nearly
all of the debate, which arose in session after session throughout the week, stemmed from a Billboard story (Sept. 20
issue) concerning a letter from the FCC to WCMF in Rochester, N.Y,, that stated in part: “Our acquiescence in the
broadcast of 4-channel matrixed program material by FM stations was based upon the assumption that previously

WCLR Chicago Ballyhoos
Its Beautiful Programming

BY ANNE DUSTON

‘CHICAGO—Beautiful music is
moving to the forefront and adding
a contemporary vocal sound with a
new format introduced by WCLR
Sept. 16. and supported with a satu-
ration campaign via TV ads, bus and
train stations downtown and in the
suburbs. A new signature, reminis-
cent of musical staff notes, is being
used in the ads.

The new programming, chosen by
a combination of local research ef-
fort and input from Marlin Taylor,
Bonneville Broadcast Consultants
who prepare syndicated formats,
will offer a mix of vocal to instru-
mental on a 80/20 ratio. Station was
previously automated with BBC
product.

The heavy emphasis in the past on
instrumental music had the disad-
vantage of not being current, while
the new programming will use vocal
product from original recordings
from current charts, with such artists
as Frank Sinatra, Helen Reddy,
Roberta Flack and Barry Manilow.

The music, while remaining basi-
cally the same over the 24-hour
broadcasting period, will actually be
comprised of five musical sounds:
timeless favorites, featuring artists
whose songs have spanned gener-
ations, such as Sinatra, Barbra Strei-
sand, Andy Williams, and Ella Fitz-
gerald; current artists, such as Olivia
Newton-John, Gordon Lightfoot,
Judy Collins, instrumental and vo-
cal arrangements of Latin music,
from Burt Bacharach, Herb Alpert,
Sergio Mendes; soft vocals, with
easy tempos from Johnny Mann,
Ray Conniff, the Lettermen; and
bright instrumentals, from such art-
1sts as Wes Montgomery, Bert
Kaempfert, Henry Mancini and Pe-
ter Nero.

The programming format change
has also brought about changes in
personnel, with the current lineup
being 6 a.m.-12 noon, Bob Brynte-
son, who moves from midday; 12
noon-6 p.m., Jack Kelly; 6 p.m.-
midnight, Bob Longbons, who was
weekends; and midnight-6 a.m. Lee
Rengers, who was afternoons.

Alr time for each personality is six
hours. Jack Kelly replaces Bill King
as program director.

The new format will eventually be
syndicated by the Bonneville Broad-»
cast System, which also owns
WRFM, New York; KIRO/TV and
KSEA, Seattle; KSL AM/FM/TV,
Salt Lake City; KBIG and KBRT,
Los Angeles; and KMBZ and
KMBR, Kansas City.

Source, Inc., consultants for de-
sign and development who planned
the advertising program, also pre-
pared a 15-minute flexible demon-
stration record of the new sound for
media and advertising purposes.

Pt 74 /3

recorded material would be deliv-
ered to the transmitter. The inclu-
sion of encoding circuitry in the
transmission system, where it might
limit the capability of the system to
deliver a stereophonic signal in full
compliance with the applicable
standards was not contemplated.”
The letter was signed by Arthur H.
Bernstone, chief of the FCC’s rules
and standards division, broadcast
bureau.

Jacob “Jack” Schanker, director

(Continued on page 22)

Playboy photo

CENTERFOLD MASCOT—Barbi Benton, Playboy Records, chats on the air
with Art Lund, air personality at KMPS in Seattle. Barbi visited the station to
celebrate its new country music format; the station elected her mascot.

Execs Cut Own Beautiful Music

® Continued from page |

the group, which is currently also
seeking other independent radio sta-
tions to join in.

Lee estimates there might be as
many as 25 independently pro-
grammed beautiful music stations in
the major markets and thinks there
might be as many as 40 nationwide.

In the past year or so, many of the
independents have been hurt by
syndicated stations in ratings. Sev-
eral independents went the route of
syndication, figuring it was easier
and cheaper.

In the case of Susquehanna
Broadcasting, operating with head-
quarters in York, Pa, the chain de-
cided to do its own music for its sta-
tions—to a great extent—and is now
also syndicating the music of Anita
Kerr, produced in Switzerland.

Group 12 is making deals with
Susquehanna for the Anita Kerr
music as well as with George Gree-
ley and Good Music—not as a block,
but with hefty numbers of stations
involved.

Lee paid tribute to composer/ar-
ranger George Greeley for setting

them to the right track. Greeley
came to him more than a year ago,
Lee says. “Greeley came up with the
concept of us getting involved with
producing music and he’s doing a
bangup job.”

The members of the group in-
clude Ed Winton with WWBA in St.
Petersburg, Fla., and WCGL in Ft
Lauderdale, Fla.; Ted Dorf with
WGAY in the Washington, D.C.
area; Art Keller with WEZL in Fair-
fax, Va.; WEZS in Richmond, Va.;
WEZC in Charlotte, N.C.. and
WEZB in New Orleans; plus WQLR
in Kalamazoo, Mich.; KXL in Port-
land, Ore.; WJOI in Pittsburgh, and
WAYL in Minneapolis.

Winton says the group has put to-
gether several artists who “will
record music especially for us.”

The reason? “We no longer have
access to material suitable for broad-
casting on beautiful music radio sta-
tions that is both contemporary and
melodic. So, we initiated the record-
ings ourselves and are now only
weeks behind the current playlists as
opposed to waiting six months to
maybe get a cover version by some-
one like Percy Faith.”

www americanradiohistorv com

ROCK HORSE—Promoting his ‘‘Ride A Rock Horse'’ album on MCA is Roger
Daltrey, shown here paying a visit to KHJ in Los Angeles as part of a two-
week promotion tour in the U.S. Interviewing Daltrey is Mark Elliott, after-
noon personality, left, and program director Charlie Van Dyke, center.

De-Emphasize Disks
At 3 Philly Rockers

By MAURIE H. ORODENKER

PHILADELPHIA—Inthe“battle”
to show up with impressive numbers
of listeners in the ratings, three of the
four rock-oriented stations on the
local FM band are programming
more than just records and albums
to attract the 18 to 24 dialers.

After trying out a variety of pro-
grams on Sundays, WMMR, WYSP
and WIOQ are going beyond the
record formula for the coming sea-
son. WIOQ is the newest progressive
station in the area, pitching for a cor-
ner of the market on the FM band
held by WMMR, WYSP and WIF].

WMMR. which was the first
FMer to go progressive in the days
of “underground” radio and still
leads the field in ratings, peppers its
programs with live remotes from the
Main Point and the Bijou Cafe, local
showcases for the contemporary
singers and small rock groups;
weekly British King Biscuit radio
rock concerts, weekly interview
shows with Mary Travis, the syndi-
cated BBC “Story Of Rock™: and
with the new month inaugurates a
nightly comic book serial, “The Ad-
ventures Of The Fantastic Four,”
from the Marvel Comics Radio

The stations had to get involved in
the production of music, says Win-
ton.

“The recording companies tell us
that there’s no market for beautiful
music albums. They are not produc-
ing much anymore.

“Frankly, 1 think they’ve mis-
judged the market. We've been on
the air with some of the new material
the past three or four months and,
judging by the reaction we've re-
ceived at the radio stations, the
record companies are tuned into the
market correctly.

Group 12 is now considering en-
tering the record business, “because
we’re getting calls from listeners ask-
ing where they can purchase some of
the songs.”

In the next six months, Group 12
figures to offer some double LP
packages to listeners both on albums
and in 8-track form.

“Frankly, our problem is getting
product to play ... not getting into
the record business. But we need
some exclusive material in order to
create a sound on the air that the ra-
dio syndication firms can’t deliver.

(Continued on page 22)

Series syndicated by Robert Michel-
son Inc. of New York.

WMMR is the only station that
has permission from the Main Point
for live pickups, using a permanent
telephone connection for the broad-
casts. Recording companies are not
averse to helping pay the line
charges since it means a full hour of
air exposure over a top-rated station.

WY SP, which joined the progres-
sive scene two years ago and is close
on the FM heels of WMMR, has
added two syndicated shows plus
live radio concerts from the sound
studios in the Society Hill Towers
apartment house.

The syndicated “Innerview” show
is a 90-minute interview with a ma-
jor rock star, running from 10:30
p.m. to midnight. Also syndicated
and heard Sundays is a ‘“crazy”
show called “Dr. Demento,” spin-
ning unorthodox music. WYSP has
two other regularly scheduled shows
in “Of Great Import,” an hour of im-
port albums hosted by station man-
ager Dick Findley and Sid Payne.

The other period is a strictly non-
musical talk show with Herb Denen-
berg, former state insurance com-
missioner. The concerts. from the
sound studio on a catch-as-catch-
can basis, depend on who is in town.

WIOQ offers a five-minute edito-
rial-type segment Monday through
Friday in the Geraldo Rivera Com-
mentary; and has a Sunday night
special, “Debut On Q,” the only lo-
cal air show offering a regularly
scheduled broadcast spotlighting lo-
cal talent from hard rock to folk. The
show is taped at the local Veritable
Sound Studios and includes an in-
terview with the local artists.

Station manager Roy Laurence
says featuring good local talent is a
commitment for WIOQ.

“They need an opportunity to
have some exposure.” says Lau-
rence, “and a lot of the smaller clubs

(Continued on page 22)

Dick Whittington

Launches New Firm

LOS ANGELES-—-Sweet Dick
Productions, headed by air person-
ality Dick Whittington of such sta-
tions as KABC and KGIL here, has
been launched to produce both ra-
dio and TV shows. Plans are under-
way to syndicate an hour of his cur-
rent KABC radio talk show, which is
three hours long.
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The voice of TonyBennett
The piano of Bill Evans

Two superb ingredients,

with no further embellishment
creatz one of the most

unique musical experiences
ever »ecorded.

o

The TonyBennett/Bill Evans Album.

Produced by Helen Keane FJ
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Billboard Sin

Playlist Top AddOns @

les Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

g

Based on station playlists through Thursday (9/25/75)

BREAKOUTS-NATIONAL

LINDA RONSTADT—Heat Wave (Elektra)

PRIME MOVERS-NATIONAL

NEIL SEDAKA-Bad Blood (Rocket)

TOP ADD ONS ~NATIONAL

WAR-Low Rider (U.A)
LINDA RONSTADT—-Heat Wave (Elektra)

EAGLES—Lyin' Eyes (Asylum)
SPINNERS—-Games People Play (Atlantic)

BRUCE SPRINGSTEEN—Born To Run (Columbia)
WINGS —Letting Go (Capitol)

CAPTAIN & TENNILLE-The Way | Want To Touch You (A&M)

OCTOBER 4, 1975, BILLBOARD

D -Discoteque Crossover KENO-—Las Vegas KNDE—Sacramento KRSP-Salt Lake City KELP—EI Paso WCFL-Chicago
© WINGSLetting Go (Capitol) o BRUCE SPRINGSTEEN—Born To Run @ LEONRUSSELL-LadyBlue(Shelter) @ SPINNERS—Games People Play (At e BRUCE SPRINGSTEEN-Bor To Run
ADD ONS—The two key prod- o BEE GEES—Nights On Broadway (Columbia) ° lantic) (Columbia)

ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS

CAPTAIN & TENNILLE—The Way | Want To
Touch You (A&M)

LINDA RONSTADT—Heat Wave (Elektra)
ABBA-Sos (Atlantic)

* PRIME MOVERS:

EAGLES—Lyin' Eyes (Asylum)
(0) DAVID BOWIE-Fame (RCA)
SPINNERS —Games People Play (Atlantic)

BREAKOUTS

BEE GEES—Nights On Broadway (RSO)
LINDA RONSTADT—Heat Wave (Elektra)
WINGS—Letting Go (Capitol)

KHJ-Los Angeles

e ABBA-Sos (Atlantic)

o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)

* ORLEANS=Dance With Me (Asylum)
18-7

* EAGLES—Lyin' Eyes (Asylum) 23-13
K100 (KIQQ-FM)—Los Angeles
o LINDA  RONSTADT—Heat
(Elektra)
® CAPTAIN & TENNILLE-The Way |

Wave

(RSO)
Dx FOUR SEASONS-Who Loves You
(W.B.) 33-25
* EAGLES—-Lyin' Eyes (Asylum) 21-25
KBBC —Phoenix
. @ LINDA RONSTADT-Heat
(Elektra)

e OHIO PLYERS-Sweet Sticky Thing
(Mercury)
* SPINNERS—-Games People Play (At-
lantic) 16-8
* NEIL SEDAKA-Bad Blood (Rocket)
23-15
KRIZ-Phoeniz

o ORLEANS-Dance With Me (Asylum)

o BAD COMPANY—Feel Like Makin’
Love (Swan Song)

# K.C. & THE SUNSHINE C0O.—Get Down
Tonight (TK) 15-11
*
KQEO-Albuquerque
o CARPENTERS-Solitaire (A&M)
[ )
* HELEN REDDY -Ain’'t No Way To Treat
A Lady (Capitol) 25-12
D% TAVARES—It Only Takes A Minute
(Capitol) 27-17
KTKT=Tucson
o WINGS-Letting Go (Capitol)
o BEE GEES—Nights On Broadway
(RSO)
* EAGLES-Lyin' Eyes (Asylum) 22-12
* JEFFERSON  STARSHIP-Miracles
(Grunt) 19-10

Pacific Northwest Region

Wave

® TOP ADD ONS:

LEON RUSSELL—Lady Biue (Shelter)

BRUCE SPRINGSTEEN—Born To Run (Colum
bia)

WAR-Low Rider (UA)

* PRIME MOVERS:

EAGLES-Lyin' Eyes (Asylum)
JOHN DENVER—I'm Sorry (RCA)
SPINNERS—Games People Play (Atlantic)

o BEE GEES—Nights On Broadway
(RSO)
* EAGLES—Lyin' Eyes (Asylum) 25-7
* ARTHUR GARFUNKEL-I Only Have
Eyes For You (Columbia) HB-13
KROY-Sacramento
e OLIVIA NEWTON-JOHN-Something
Better To Do (MCA)
o JAMES TAYLOR—-Mexico (W.B.)
* SPINNERS—Games People Play (At-
lantic) 20-7
D RITCHIE FAMILY -Brazil (20th Cen-
tury) 23-15
KIR-Seattle
® MICHAEL MURPHEY—Carolina In The
Pines (Epic)
o LEON RUSSELL-Lady Blue {Shelter)
* JOHNNY WAKEUN/KINSHASA—Black Su-
perman-Muhammad Ali (Pye) 17-12
* FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot) 21-17
KING—Seattle

o LEON RUSSELL—Lady Blue {Shelter)
o JIGSAW-Sky High (Chelsea)
* JOHN DENVER—-I'm Sorry (RCA) 16-9
* IIJ{H}EANS-Dance With Me (Asylum
KIRB—Spokane
o BRUCE SPRINGSTEEN—Born To Run
(Columbia)
o MICHAEL MURPHEY -Carolina In The
Pines (Epic)
 NEIL SEDAKA-Bad Blood (Rocket)
22-15
* ROGER DALTREY-Come And Get Your
Love (MCA) 26-21
KTAC-Tacoma
De RITCHIE FAMILY—Brazil (20th Cen-
tury)
o JOANBAEZ-Diamonds & Rust (A&M)
* SPINNERS—-Games People Play (At-
lantic) 15-10
# JOHN DENVER—I'm Sorry (RCA) 10-7
KGW—Portland
o ROGER DALTRY-Come & Get Your
Love (MCA)
© LEON RUSSELL—Lady Btue (Shelter)

* NEIL SEDAKA-Bad Blood (Rocket)
20-14

 EAGLES—Lyin' Eyes (Asylum) 26-21
KISN—Portland

* ABBA-Sos (Atlantic) 16-5
* JIGSAW—Sky High (Chelsea) 20-13
KYNO—Fresno
® BRUCE SPRINGSTEEN-Born To Run
(Columbia)
o ABBA-Sos (Atlantic)
D TAVARES—-1t Only Takes A Minute
(Capitol) 14-7
* Jl(}HN DENVER-I'm Sorry (RCA) 18-

Southwest Region

® TOP ADD ONS:

SPINNERS—Games Peopie Play (Atlantic)
EAGLES—Lyin' Eyes (Asylum)
ABBA~Sos (Atlantic)

* PRIME MOVERS:

NEIL SEDAKA—Bad Blood (Rocket)
JEFFERSON STARSHIP—Miracles (Grunt}
ORLEANS —Dance With Me (Asylum)

BREAKOUTS:

EAGLES-Lyin' Eyes (Asylum)

ABBA-Sos (Atlantic)

BRUCE SPRINGSTEEN—Born To Run (Colum
bia)

KILT-Houston
o SPINNERS—Games People Play (At-
lantic)
o NATALIE COLE-This Will Be {Capitol)
* NEIL SEDAKA—Bad Blood (Rocket)
18-8
Dx RITCHIE FAMILY—Brazil (20th Cen-
tury) 27-19
KRBE-FM—Houston

© NAZARETH-Love Hurts (A&M)

© GEORGE HARRISON-You (Apple)
D* DAVID BOWIE—Fame (RCA) 9-3

* '1‘3“;. SEDAKA—Bad Blood (Rocket)

KLIF-Dallas
o CATFISH-Dear Prudence (Big Tree)

De FOUR SEASONS-Who Loves You
(W.B)
D PEOPLES CHOICE-Do It Anyway You
Wanna (TSOP) HB-24
 JEFFERSON  STARSHIP-Miracles
(Grunt) 22-17
XEROK-E| Paso

o JIGSAW-Sky High (Chelsea)
o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
D+ TAVARES—It Only Takes A Minute
(Capitol) 8-3
* Iili_OGN RUSSELL-Lady Blue (Shelter)

KAKC-Tulsa
® MICHAEL MURPHEY—=Carolina In The
Pines (Epic)
® JOHN DENVER-I'm Sorry (RCA)
* EAGLES—Lyin' Eyes (Asylum) 30-23
* BARRY MANILOW-Could It Be Magic
(Arista) 13-7
KELI-Tulsa
o WINGS-Letting Go (Capitol)
e BEE GEES-Nights On Broadway
(RSO)
* ARTHUR GARFUNKEL-I Only Have
Eyes For You (Columbia) 16-9
* ABBA-Sos (Atlantic) HB-27
WKY—0klahoma City
® EAGLES—-Lyin' Eyes (Asylum)
e ABBA-Sos (Atlantic)
* SPINNERS—-Games People Play (At-
lantic) 23-10
* IIJ{RI;‘EANS-Dance With Me (Asylum)
KOMA-0Oklahoma City
® BRUCE SPRINGSTEEN-Born To Run
(Columbia)
® GEORGE HARRISON-You (Apple)
* NEIL SEDAKA—Bad Blood (Rocket)
20-10
* PAUL SIMON/PHOEBE SNOW—Gone
At Last (Columbia) 13-4
WTIX—New Orleans
De PEOPLES CHOICE-Do It Anyway You
Wanna (TSOP)
® EAGLES—Lyin' Eyes (Asylum)
* DAVID GEDDES—Run Joey Run (Big
Tree) 14-5
* (l);!IéEANS-Dance With Me (Asylum)

KEEL-Shreveport

® LINDA  RONSTADT-Heat Wave

(Elektra)
* JOHN DENVER-V'm Sorry (RCA) 23-
12

D+ DAVID BOWIE-Fame (RCA) 14-7
WOKY—Milwaukee

© JOAN BAEZ-Diamonds & Rust (A&M)

o JEFFERSON STARSHIP-Miracles
(Grunt)

% NEILSEDAKA-Bad Blood (Rocket) 20-6

% JOHNNY WAKELIN. KIRSHASA—Black Su-
perman-Muhammad Ali (Pye) 15-11

WZUU-FM—Milwaukee
o NONE

[ )
* ORLEANS-Dance With Me (Asylum)
15-9
* JEFFERSON
(Grunt) 19-14
WNDE-Indianapolis
® AVERAGE WHITE BAND-If | Ever Lose
This Heaven (Atlantic)
e EAGLES-Lyin' Eyes (Asylum)
D TAVARES—-It Only Takes A Minute
(Capitol) 27-18
* SPINNERS—Games People Play (At-
lantic) 13-6
WIRL—Peoria, Ili.
o NEIL SEDAKA-Bad Blood (Rocket)
® HEAD EAST—Never Been Any Reason
(A&M)
* ABBA-Sos (Atlantic) 26-18
D FOUR SEASONS—Who Loves You
(W.B.) 20-15 a
WDGY—Minneapolis
De RITCHIE FAMILY-Brazil (20th Cen-
tury)

@ AUSTIN ROBERTS—Rocky (Private -
Stock)

* NEIL SADAKA-Bad Blood (Rocket)
EX-18

* DICKIE GOODMAN—M:r. Jaws (Cash)
17-12

STARSHIP-Miracles

KDWB—Minneapolis
® LEON RUSSELL—Lady Blue (Shelter)
[ )

* NEIL SEDAKA—Bad Blood (Rocket)
20-13
* EAGLES—-Lyin' Eyes (Asylum) 27-20
KOIL-Omaha

*:;:tzTo Touch You (A&M) BREAKOUTS: . %H‘e'i?m RONSTADT—Heat  Wave :?:rsrgssgi (A“a';tri:)nsmr it ¢ %Et'i?,a> RONSTADT-Heat  Wave = EagLES—Lyin Eyes (Asylum)
£l —Miracles _
- s soon | sy o Gai s ® APIAN & TEWNILE fo Vo 1o N SEOMA— S Bl (ke
Want To Touch You (A&M)  HELEN REDDY—Ain't No Way To Treat

KKDJ—Los Angeles

® JAMES TAYLOR—Mexico (W.B)

o BEE GEES—Nights On Broadway
(RSO) -
D* DAVID BOWIE—Fame (RCA) HB-5

D RITCHIE FAMILY=Brazil (20th Cen-
tury) 15-4

KFXM—San Bernardino
o WAR-Low Rider (U.A)
o JIGSAW-Sky High (Chelsea)

* SPINNERS—-Games People Play (At-
lantic) HB-17

* POINTER SISTERS—How Long (Bet- .

cha' Got A Chick) (ABC/Blue Thumb)
25-15

31)
ARTHUR GARFUNXEL~| Only Have Eyes For
tiu (Columbia)

KFRC—San Francisco
® WAR-Low Rider (U.A)
o JOHN DENVER-Calypso (RCA)
# NEIL SEDAKA—Bad Blood (Rocket) 19-8
* JOHN DENVER-1'm Sorry (RCA) 14-7
KYA-San Francisco
o ARTHUR GARFUNKEL-| Only Have
Eyes For You (Columbia)
® WAR—Low Rider (U.A.)
D PEOPLE CHOICE-Do It Anyway You
Wanna (TSOP) HB-25
 POINTER SISTERS—How Long (Bet-
c9h3a' Got A Chick) (ABC/Blue Thumb)

* ARTHUR GARFUNKEL-I Only Have
Eyes For You (Columbia) 30-13

* EAGLES—Lyin'Eyes (Asylum)HB-21
KTLK—Denver
© BRUCE SPRINGSTEEN—Born To Run
(Columbia)
o LEON RUSSELL—LadyBlue (Shelter)
* ggORGE HARRISON—You (Apple) 32-

D« FOUR SEASONS-Who Loves You
(W.B.) 3526
KKAM —Pueblo, Colo.
© BRUCE SPRINGSTEEN—Born To Run
(Columbia)
o JAMES TAYLOR—Mexico (W.B.)
* QORRIS ALBERT—Feelings (RCA) 12-

% LEON RUSSELL—Lady Blue (Shelter)
25-20

* MORRIS ALBERT—Feelings (RCA) 12-
4

KNUS-FM-Dallas
® MELISSA MANCHESTER-Just Too
Many People (Arista)
© LEONRUSSELL—Lady Blue (Shelter)
* HELEN REDDY-Ain't NoWay To Treat
A Lady (Capitol) HB-12
* JEFFERSON  STARSHIP-Miracles
(Grunt) 13-6
KFJZ—Ft. Worth
® BRUCE SPRINGSTEEN—Born To Run
(Columbia)
o MANHATTAN  TRANSFER-Operator
(Atlantic) )
D DAVID BOWIE—Fame (RCA) 12-2
t'llgli.OSEDAKA—Bad Blood (Rocket)

* JEFFERSON
(Grunt) 34-19
* JIGSAW=Sky High (Chelsea) 27-18

Midwest Region

® TOP ADD ONS:

STARSHIP-Miracles

EAGLES—Lyin' Eyes (Asylum)
LINDA RONSTADT—Heat Wave (Elektra)
(D) RITCHIE FAMILY~Brazil (20th Century)

* PRIME MOVERS:

NEIL SEDAKA—Bad Blood (Rocket)
(D)TAVARES~It Only Takes A Minute (Capitol)

A Lady (Capitol) 25-17
D TAVARES-It Only Takes A Minute
(Capitol) 30-22
KIOA—-Des Moines
De RITCHIE FAMILY=Brazil (20th Cen-
tury)
e PILOT-Just A Smile (EMI)
* MORRIS ALBERT—Feelings (RCA) 16-10

Dx FOUR SEASONS—Who Loves You
(WB)24-18 -

KKLS—Rapid City, S.D.
o WINGS-Letting Go (Capitol)

® QUTLAWS—There Goes Another Love
Song (Arista)

* K.C. & THE SUNSHINE BAND—Get
Down Tonight (TK) 9-1
* EAGLES—Lyin’ Eyes (Asylum)HB-24

KAFY—Bakersfield KLIV—San Jose KXOL-Ft. Worth EAGLES-Lyin' Eyes (Asylum) KQWB—Fargo, N.D.
o LEONRUSSELL—Lady Blue (Shelter) o ARTHUR GARFUNKEL—I Only Have KYON—Colorado SP’?"“ o LINDA  RONSTADT-Heat ~ Wave o LINDA  RONSTADT—Heat Wave
o OLIVIA NEWTON-JOHN-Something Eyes For You (Columbia) o JOAN BAEZ-Diamonds And Rust (Elektra) (Elektra)

Better To Do (MCA)

* FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot) 25-15

* JEFFERSON  STARSHIP-Miracles
(Grunt) 5-2 =

KCBQ—San Diego " Copyright 1975 Billboard Publica-
De RITCHIE FAMILY—Brazil (20th Cen- o LINDA RONSTADT—Heat Wave : : . a o Ry Tt o
© JOHN DENVER-I'm Sorry (RCA) tury) (Elektra) o WINGS—Letting Go (Capitol) WLS—Chicago r:;';st-):fépr‘;gi::e°d‘ o

° ;
* EAGLES-Lyin’ Eyes (Asylum) 17-7

* HELEN REDDY=Ain't No Way To Treat
A Lady (Capitol) 20-14

® FAITH, HOPE & CHARITY —To Each His
Own (RCA)

* ORLEANS—Dance With Me (Asylum)
18-12
% EAGLES—-Lyin' Eyes (Asylum) 19-15
KIOY -Stockton, Calif.

(A&M)
® JAMES TAYLOR-Mexico (W.B.)
* JOHN DENVER-1'm Sorry (RCA) 17-9

* JEFFERSON  STARSHIP—Miracles
(Grunt) 18-12

KCPX—Salt Lake City

o ARTHUR GARFUNKEL-I Only Have
Eyes For You (Columbia)
* FOX=0nly You Can (GTO) 2512
D+ ESTHER PHILLIPS-What A Diff'rence
A Day Makes (Kudu) 29-16 *

o BEE GEES—Nights On Broadway
(RSO)

* SPINNERS—Games People Play (At-
lantic) 30-20

* JIGSAW-Sky High (Chelsea) 14-5

o ARTHUR GARFUNKEL-I Only Have
Eyes For You (Columbia)
* KC. & THE SUNSHINE BAND-Get
Down Tonight (TK) 26-20
* (l)gl.l%ANS-Dance With Me (Asylum)
KONO-San Antonio

[ )

* NEIL SEDAKA-Bad Blood (Rocket)
13-1

* RUSTY WEIR-Don't It Make You
Wanna Dance (20th Century) 15-7

www americanradiohistorv com

BREAKOUTS

EAGLES—Lyin’ Eyes (Asylum)
LINDA RONSTADT—Heat Wave (Elektra)
(D) RITCHIE FAMILY—Brazil (20th Century)

o BAD COMPANY-—Feel Like Making
Love (Swan Song)

o AMAZING RHYTHM ACES—Third Rate

_ Romance (ABC)

* SWEET-Ballroom Blitz (Capitol) 8-3

® LEONRUSSELL—Lady Blue (Shelter)
* NEILSEDAKA—Bad Blood (Rocket) 19-9
* SWEET—Ballroom Blitz (Capitol) 9-1

(Continued on page 20}
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“With DREAM, the Nitty Gritty Dirt Band
enthusiastically take their rightful
place alongside friends and co-workers
Linda Ronstadt, Jackson Browne,
Michael Murphey and The Allman Brothers.

“The NGDB in 1975 have become the
groupwhoserivals are scarce?

Phonograph Record Magazine
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Billboard Sing

les Radio Action

Based on station playlists through Thursday (9/25/75)

Playlist Top Add Ons @
Playlist Prime Movers &

® Continued from page 18
KXOK-St. Louis

o JOHN DENVER~Calypso (RCA)
o EAGLES-Lyin' Eyes (Asylum)
% NEIL SEDAKA—Bad Blood (Rocket) 10-5
*
KSLQ-FM-St. Louis

De DAVID BOWIE—Fame (RCA)
o HEAD EAST—Never Been Any Reason
(A&M)
* NEIL SEDAKA--Bad Blood (Rocket) 17-8

* FREDDY FENDER-Wasted Days &
Wastea Nights (ABC/Dot) 13-11

WHB--Kansas City
o SPINNERS—Games People Play (At
lantic)
De TAVARES—It Only Takes A Minute
(Capitol)

* DIgCKIE GOODMAN—Mr. Jaws (Cash)
19-14

% MORRIS ALBERT—Feelings (RCA) 20-
16

KEWI—Topeka
® JAMES TAYLOR—-Mexico (W.B.)
o BEE GEES—Nights On Broadway (RSO)

¥ HEAD EAST—Never Been Any Reason
(A&M) 32-21

North Central Region

® TOP ADD ONS:

LINDA RONSTADT—Heat Wave (Elektra)
WAR—Low Rider (UA)
NATALIE COLE—This Will Be (Captiol)

* PRIME MOVERS:

NEIL SEDAKA—Bad Blood (Rocket)
EAGLES—Lyin' Eyes (Asylum)
JEFFERSON STARSHIP—Miracies (Grunt)

BREAKOUTS:

LINDA RONSTADT—Heat Wave (Elektra)
NATALIE COLE-This Will Be (Capitol)

BRUCE SPRINGSTEEN—Born To Run (Colum
bia)

CKLW—Detroit

o WAR-Low Rider (U.A)
® NATALIE COLE—This Will Be (Capitol)

 JEFFERSON  STARSHIP-Miracles
(Grunt) 28-10

 NEIL SEDAKA-Bad Blood (Rocket)
23-16
WGRD—Grand Rapids
® SPINNERS—Games People Play (At-
lantic)

o OLIVIA NEWTON-JOHN-Something
Better To Do (MCA)

% NEIL SEDAKA-Bad Blood (Rocket)
HB-11
+ EAGLES—Lyin’ Eyes (Asylum)HB-21
2.96 (WZZM-FM)~Grand Rapids
© MORRIS ALBERT—Feelings (RCA)

e FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot)

 EAGLES—Lyin' Eyes (Asylum) 29-15
# DAVID GEDDES—Run Joey Run (Big
Tree) 10-4
WTAC-Flint, Mich. _
® BRUCE SPRINGSTEEN—Born To Run
(Columbia)

e LINDA RONSTADT—Heat
(Elektra)

 LEON HEYWOOD—| Want'a Do Some-
thing Freaky To You (20th Century)
27-18

Wave

% JEFFERSON  STARSHIP—Miracles
(Grunt) 30-22
WIXY—Cleveland o
o LINDA RONSTADT-Heat  Wave
(Elektra)
® WAR—Low Rider (UA)
% JEFFERSON  STARSHIP—Miracles

(Grunt) 36-24

 NEIL SEDAKA—Bad Blood (Rocket)
26-17

WGCL—Cleveland 5 ES
o AVERAGE WHITE BAND—if | Ever Lose
This Heaven (Atlantic)
o ABBA-Sos (Atlantic)
4 NEIL SEDAKA—Bad Blood (Rocket) 23-5
+ MORRISALBERT—Feelings (RCA) 15-1

13-Q (WKTQ)—Pittsburgh
o HELEN REDDY-Ain’t No Way To Treat
A Lady (Capitot)
De RITCHIE FAMILY—Brazil (20th Cen-
tury)
* NEIL SEDAKA—Bad Blood (Rocket)
25-11
* BARRY MANILOW—Could It Be Magic
(Arista) 13-7
WKBW—Buffale ]
© BRUCE SPRINGSTEEN-Born To Run
(Columbia)
o JEFFERSON
(Grunt)

% SWEET—Ballroom Blitz (Capitol) 27-
10

% EAGLES—Lyin’ Eyes (Asylum) 30-22
WSAI-Cincinnati

e DAVE BELLAMY-Nothin’

(W.B./Curb)
e BEE GEES-Nights On Broadway
(RSO)

% NEIL SEDAKA-Bad Blood (Rocket) 14-4
D DAVID BOWIE—Fame (RCA) 8-2
WCOL—Columbus

® BRUCE SPRINGSTEEN—Born To Run

(Columbia)
o LINDA RONSTADT-—Heat
(Elektra)
# EAGLES—Lyin' Eyes (Asylum) 35-25
s HEARTSFIELD—As | Look Into The Fire
(Mercury) 35-32
WAKY —Louisville

o LEON RUSSELL—Lady Blue (Shelter)
o NATALIE COLE—-ThisWill Be (Capitol)
* MANHATTAN TRANSFER—Operator (At-
lantic) 29-8
* EAGLES—Lyin’ Eyes (Asylum) 30-10
WBGN—Bowling Green, Ky.
® MICHAEL MURPHEY —-Carolina In The
Pines (Epic)
o LINDARONSTADT—Heat Wave (Elektra)
% SILVER CONVENTIONS—Fly, Robin,
Fly (Midland [nt'l) 10-2
* ROAD APPLES—Let's Live Together
(Mums) 18-12
WIET—Erie, Pa.
o NONE
®
% EAGLES-Lyin Eyes (Asylum) 37-30
% LEON RUSSELL—tady Blue (Shelter)
35-29
WRIE —Erie, Pa. = i
o JAMES TAYLOR—Mexico (W.B.)
® BEE GEES—Nights On Broadway (RSO)
D« DAVID BOWIE—Fame (RCA) 8-2

% EARTH, WIND & FIRE—That's The Way
0f The World (Columbia) 7-3

WCUE-Dayton -
o MELISSA MANCHESTER-Just Too
Many People (Arista)
o NATALIE COLE—This Will Be (Capitol)
% BRUCE SPRINGSTEEN—Born To Run
(Columbia) 30-15
D RITCHIE FAMILY—-Brazil (20th Cen-
tury) 29-16

Mid-Atlantic Region

® TOP ADD ONS:

STARSHIP—Miracles

Heavy

Wave

CAPTAIN & TENMILLE-The Way | Want To
Touch You (A&M)
WAR—Low Rider (UA)

(D) FOUR SEASONS—Who Loves You (WB.)

% PRIME MOVERS:

NEIL SEDAKA-Bad Biood (Rocket)
(D) TAVARES ~1t Only Takes A Minute (Capitol)
SPINNERS—Games People Play (Atiantic)

BREAKOQUTS:

CAPTAIN & TENMILLE-The Way | Want To
Touch You (A&M)

WAR-Low Rider (UA)

LINDA RONSTADT—Heat Wave (Elektra)

WFIL—Philadelphia

o JEFFERSON
(Grunt)

De FOUR SEASONS—Who Loves You
(W.B.)

# NEIL SEDAKA—Bad Blood (Rocket)
113

# AUSTIN ROBERTS—Rocky (Private
Stock) 18-11

STARSHIP—Miracles

WIBG—Phitadelphia s
e BEE GEES—Nights On Broadway
(RSO)
® WAR-Low Rider (UA.)
% BRUCE SPRINGSTEEN-Born To -Run
(Columbia) 17-9
% ABBA-Sos (Atlantic) 19-14
WPGC—Washington
o ABBA-Sos (Atlantic)
® CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
% NATALIE COLE~This Will Be (Capitol)
21-20
D% TAVARES—It Only Takes A Minute
(Capitol) 12-8
WCAO-Baltimore
o LINDA RONSTADT—Heat
(Elektra)
® OLIVIA NEWTON-JOHN—Something
Better To Do (MCA)
* ggllLGSEDAKA-Bad Blood (Rocket)
% SPINNERS—Games People Play (At-
lantic) 16-7
WGH—-Newport News, Va.
® WAR-Low Rider (UA))
o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
% NEIL SEDAKA—Bad Blood (Rocket)
25-18
D TAVARES—It Only Takes A Minute
(Capitol) 27-20
WYRE-Annapolis, Md.
o LINDA
(Elektra)
o OUTLAWS-There Goes Another Love
Song (Arista)
* SPINNERS—Games People Play (At
lantic) 18-13
*;lEIILGSEDAKA—Bad Blood (Rocket)
WLEE-Richmond, Va.
® OLIVIA NEWTON-JOHN-Something
Better To Do (MCA)
® NATALIE COLE-This Will Be (Capitol)
Do TAVARES—it Only Takes A Minute
(Capitol) 24-10
D RITCHIE FAMILY—Brazil (20th Cen-
tury) 20-9

Northeast Region

Wave

RONSTADT—Heat  Wave

$e topP ADD ONS:

f CAPTAIN & TENNILLE-The Way | Want To
Touch You (A&M)
LEON RUSSELL—Lady Blue (Shelter)
BRUCE SPRINGSTEEN—Born To Run (Colum-
bia)

% PRIME MOVERS:

EAGLES-Lyin" Eyes (Asylum)
SPINNERS—Games People Play (Atlantic)
(D) TAVARES—1t Only Takes A Minute (Capitol)

BREAKQUTS:

CAPTAIN & TENNILLE—The Way | Want To
Touch You (A&M)
LINDA RONSTADT—Heat Wave (Elektra)

(D) ESTHER PHILLIPS—what A Difference A Day
Makes (Kudu)

WABC—New York City —
e HELEN REDDY—Ain't No Way To Treat
A Lady (Capitol)
o POINTER SISTERS—How Long (Bet-
cha’ Got A Chick) (ABC/Blue Thumb)
* (l)gléEANS—Dance With Me (Asylum)
D« TAVARES—It Only Takes A Minute
(Capitol) 13-7
WPIK-FM—New York City
® SPINNERS—Games People Play (At-
lantic)
o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
* PETE WINGFIELD—Eighteen With A
Bullet (Island) 15-8
+ HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol) 17-12
WBBF—Rochester, N.Y.

o GRIMS—Back Breaker
[ ]
s EAGLES—Lyin' Eyes (Asylum) 20-13
* NEIL SEDAKA-Bad Blood (Rocket)
159
WRKO—Boston
o BRUCE SPRINGSTEEN—Born To Run
(Columbia)
o LEONRUSSELL—Lady Blue (Shelter)
D« TAVARES—It Only Takes A Minute
(Capitot) 21-9
 EAGLES—Lyin' Eyes (Asylum) 26-15

WBZ FM —Boston
© PETER SKELLERN-Hold On To Love
(Private Stock)

De ESTHER PHILLIPS-What A Dif-
f'rence A Day Makes (KUDU)

 SPINNERS—Games People Play (At
lantic) 22-12

% EAGLES—Lyin' Eyes (Asylum) 27-20
WVBF-FM—Framingham, Mass.
® NATALIE COLE—~This Wil! Be (Capitof)
De FOUR SEASON-Who Loves You
(W.B.)
% NEIL SEDAKA—-Bad Blood (Rocket)
27-17
* WAR—Low Rider (UA) 31-23
WPRO—Providence

o NONE

+ SPINNERS—Games People Play (At
lantic) HB-15

% EAGLES—~Lyin' Eyes (Asylum)HB-26
WORC—Worcester, Mass.
® JIGSAW—Sky High (Chelsea)
® JAMES TAYLOR—Mexico (W.B.)
D+ FOUR SEASONS—Who Loves You
(W.B.) 2813
% EAGLES—Lyin’ Eyes (Asylum) 12-4
WDRC~Harttord
o [INDA RONSTADT—-Heat
(Elektra)
® GEORGE HARRISON-You (Apple)

D# RITCHIE FAMILY—Brazil (20th Cen-
tury) 25-16

% DICKIE GOODMAN-Mr. Jaws (Cash)
13-6
WTRY—Albany ;
© JOHN FOGERTY—Rockin' All Over The
World (Elektra)

o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)

% EAGLES—-Lyin' Eyes (Asylum) 26-21
% ABBA-Sos (Atlantic) 27-22
WPTR—-Albany
o LINDA
(Elektra)
o WAR—Low Rider (UA)

% JEFFERSON STARSHIP-Miracles
(Grunt) 28-16

* MORRIS ALBERT—Feelings (RCA) 22-
14

Wave

RONSTADT—Heat  Wave

Southeast Region

® TOP ADD ONS:

LINDA RONSTADT—Heat Wave (Elektra)
WAR—Low Rider (UA.)
WINGS-Letting Go (Capitol)

* PRIME MOVERS:

EAGLES—Lyin’ Eyes (Asylum)
NEIL SEDAKA—Bad Blocd (Rocket)
ABBA-Sos (Atlantic)

BREAKOQUTS:

LINDA RONSTADT—Heat Wave (Elektra)
WAR—Low Rider (UA.)
WINGS~Letting Go (Capitol)

WOXI-Atlanta D
De PEQOPLES CHOICE—Do It Anyway You
Wanna (TSOP)
® WAR—Low Rider (U.A)
% NEIL SADAKA—Bad Blood (Rocket)
11-2
* JEFFERSON
(Grunt) 19-13
WFOM—Atlanta S,
o LINDA RONSTADT—Heat Wave
(Elektra)
o WAR-Low Rider (U.A)
% EAGLES—Lyin' Eyes (Asylum) 35-21
 JEFFERSON  STARSHIP—Miracles
(Grunt) 27-20
7-93 (WZGC-FM)—Atlanta )
© ARTHUR ALEXANDER-Every Day |
Have To Cry Some (Buddah)
o JIGSAW—Sky High (Chelsea)
# EAGLES—Lyin' Eyes (Asylum) 20-8

* NEIL SEDAKA—Bad Blood (Rocket)
13-4

STARSHIP-Miracles
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WBBQ-Rugusta _—
e POCO-Keep On Tryin' (ABC)

e DAVE BELLAMY—Nothin'  Heavy
(W.B./Curb)

% MANHATTAN  TRANSFER-0Operator
(Atlantic) 40-26

% MORRIS ALBERT-Feelings (RCA) 10-
3

WSGN-Birmingham, Ala.

o LINDA RONSTADT—Heat Wave
(Elektra)
o JOHN  WILLIAMS—-Theme  From

"Jaws" (MCA)

s CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 19-11

% OLIVIA NEWTON-JOHN-—Something
Better To Do (MCA) 23-15

WHHY—Montgomery, Ala,
e DAVE BELLAMY-Nothin’
(W.B./Curb)

e BAY CITY ROLLERS—Saturday Night
(Arista)

% EAGLES—Lyin' Eyes (Asylum) 16.5
% JEFFERSON  STARSHIP—Miracies
(Grunt) 18-10

WTOB—Winston/Salem, N.C.
© WAR—~Low Rider (UA)
.

* NEIL SEDAKA-Bad Blood (Rocket)
25-14

* ABBA-Sos (Atlantic) 26-15
WSGA-Savannah, Ga.
© ARTHUR ALEXANDER-Every Day |
Have To Cry Some (Buddah)
® WINGS-Letting Go (Capitol)
% EAGLES—Lyin' Eyes (Asylum) 19-11
* ABBA-Sos (Atlantic) 10-3
WTMA-—Charleston, S.C.
e CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)

pe FOUR SEASONS-Who Loves You
(W.B)

 ORLEANS—-Dance With Me (Asylum)
27-15

% DAVID GEDDES—Run Joey Run (Big
Tree) 13-3

WKIX—Raleigh, N.C. )
o LINDA  RONSTADT—Heat
(Elektra)

o QUTLAWS—There Goes Another Love
Song (Arista)

% ARTHUR GARFUNKEL-| Only Have
Eyes For You (Columbia) 30-19

* LEON RUSSELL~Lady Blue (Shelter)
21-12

Heavy

Wave

WORD-Spartanburg, S.C.
© WAYLON JENNINGS—Are You Sure
Hank Done It This Way (RCA)

® POINTER SISTERS—How Long (Bet-
cha’ Got A Chick)(ABC/Blue Thumb)

# NEIL SEDAKA-Bad Blood (Rocket)
17-3

* SPINNERS—Games People Play (At-
Jantic) 10-5

WAYS—Charlotte, N.C.

® EAGLES—Lyin' Eyes (Asylum)

o JEFFERSON STARSHIP—Miracles
(Grunt)

# NEIL SEDAKA-Bad Blood (Rocket)
217

# LEON RUSSELL—Lady Blue (Shelter)
17-6

WNOX~Knoxvill S
® OHIO PLAYERS—-Sweet Sticky Thing
(Mercury)
o GEORGE HARRISON-You (Apple)

# NEIL SEDAKA—Bad Blood (Rocket)
HB-14

* EAGLES—Lyin' Eyes (Asylum) HB-27
WGOW—Chattanooga, Tenn. -
e ARTHUR ALEXANDER-Every Day |
Have To Cry Some (Buddah)

De FOUR SEASONS—Who Loves You
(WB.)

 AUSTIN ROBERTS—Rocky (Private
Stock) 18-2

* ABBA-Sos (Atlantic) HB-16
KAAY—Little Rock
® OHIO PLAYERS—Sweet Sticky Thing
(Mercury)
De FOUR SEASONS—Who Loves You
(W.B)
+ HELEN REDDY—Ain't No Way To Treat
A Lady (Capitol) EX-19
+ CARPENTERS —Solitaire (A&M) 17-9

WHBQ-Memphis
o MICHAEL MURPHEY—Carolina In The
Pines (Epic)
® LEON RUSSELL—Lady Blue (Shelter)
* EAGLES~—Lyin' Eyes (Asylum) 23-10

D PEOPLES CHOICE—Do It Anyway You
Wanna (TSOP) 30-17

WMPS—Memphis L
® NEIL SEDAKA—Bad Blood (Rocket)

® OLIVIA NEWTON-JOHN-Something
Better To Do (MCA)

* ABBA-Sos (Atlantic) HB-21

¥ QUTLAWS—There Goes Another Love
Song (Arista) HB-22

WMAK—Nashville

o NEIL SEDAKA—Bad Blood (Rocket)
o JIGSAW—Sky High (Chelsea)
¥ EAGLES—Lyin' Eyes (Asylum) 21-14

% HELEN REDDY—Ain't No Way To Treat
A Lady (Capitol) 8-2

WLAC-Nashville
e BEE GEES~—Nights On Broadway
(RSO)
®
* EAGLES—Lyin' Eyes (Asylum) 14-5

Dx FOUR SEASONS-Who Loves You
(WB) 159

WLCY-St. Petersburg, Fla.
® WINGS-Letting Go (Capitol)

® OLIViA NEWTON-JOHN—Something
Better To Do (MCA)

* NATALIE COLE—This Will Be (Capitol)
3322

*

WQAM—Miami
® EAGLES-Lyin' Eyes (Asylum)
® NATALIECOLE-ThisWill Be (Capitol)
* I}A30RRIS ALBERT—Feelings (RCA) 27-

D BIDDU ORCHESTRA—Summer of '42
(Epic) 28-15

WFUN—Miami —
o WINGS—Letting Go (Capitol)
[ ]

* JOHN DENVER—I'm Sorry (RCA) 28-
18

* JEFFERSON
(Grunt) 20-13

Y-100 (WHYI-FM)— Miami/Ft. Lauderdale
o ISLEY BROS.-Fight The Power Part 1
(T-Neck)

® AUSTIN ROBERTS—Rocky (Private
Stock)

+ BARRY MANILOW—Could It Be Magic
(Arista) 18-10

D TAVARES—It Only Takes A Minute
(Capitol) 20-12

WQPD—Lakeland, Fla.

o MIKE POST—Manhattan Spiritual
(MGM)

e BEE GEES—Nights On Broadway
(RSO)

 PAUL SIMON/PHOEBE SNOW—Gone
At Last (Columbia) 22-9

* GEORGE HARRISON—You (Apple) 24-
14

WMF]-Daytona Beach, Fla.

o SILVER CONVENTION—Fly, Robin, Fly
(Midland Int")

o LINDA RONSTADT-Heat
(Elektra)

+ FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/DOT) 15-7

* NEIL SEDAKA—Bad Blood (Rocket)
25-21

STARSHIP—Miracles

Wave

Copyright 1975 Biillboard Publica- l.
tions. Inc. No part of this pubiication
may be reproduced. stored in a re-
trieval system, or transmitted, in any
form or by any means, electronic.
mechanical, photocopying, record-
ing, or otherwise, without the prior
written permission of the publisher
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THANK YOU DETROIT
for se||ing your share of a Gold Album! |

il e SLVER BULLET BAND

COBO ARENA SEPT. 4-5
24,000 SEATS

The first gup to sell out two shows
since The Rolling Stones |

Bob Seger’s current hit album is “Beautiful Loser”
featuring his hit single, “Katmanduy’
on Capitol Records and Tapes.
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Radio-TV Programming

Vox Jox

LOS ANGELES—The new name
of the National Assn. of FM Broad-
casters is now officially the National
Radio Broadcasters Assn. The im-
petus will be away from being
strictly an FM organization. Slow,
but sure, the group is on the march.
ICll be interesting now to see if the
National Assn. of Broadcasters con-
tinues to play ostrich or panics.

The NRBA convention in Atlanta
last week came off pretty well. Good
feedback in the hallways. Dick
Drury of Susquehanna’s new syndi-
cation wing reported several sales of
the Anita Kerr music for beautiful
music stations. Ron Lewis of More
Music Enterprises, Los Angeles, re-

ported good reaction; his music
service called “The Performers” was
being programmed on Schafer
equipment in the exhibit hall. Andy
McClure, sales manager of Schafer,
and some of his people came up to
sit in the Billboard Suite.

Enroute to the Atlanta NRBA
convention, I spent a few hours in
Houston. On Sept. 16, from 8 until
way past 9 a.m, [ listened to Joe
Ford (Jack Piper doing news) on
KNUZ and Ford was good. Produc-
tion was smooth and not hurried.
Jingles weren’t exceptional, but he
handled them okay. The ‘“secret
word” was “block” before 9 a.m. and
“harness’ afterwards, but he didn’t

45 rpm RECORDS

BY MAIL

All Original Artists
1949 thru 1972

pop » country ¢ rock
soul « big band
all-time favorites

FOR CATALOG of 6000 titles
send $1.50 (no c.0.d.’s)

For tastest service,

send money order.
IF AIR MAIL Is desired for catalog

» U.S. and APO/FPO addresses, add.$1.00
« International, add $1.50

(payable in U.S. funds)

BLUE NOTE RECORD SHOP

156 Central Avenue
Albany, New York 12206, U.S.A.

ED HIDER

author of such classics as
“Take My Turntable, Please”
—and—
“Eat Your Heart Out
Euell Gibbons"
—now brings you—

“BICENTENNIAL MINUTES

(or less)”
a full tength book of 100 of the
funniest Bicentennial Minutes to
come along in the past 200 years.
—for freebee write—
HYPE, INK
BOX 69581 LA, CA. 90069

HISTORY OF POP MUSIC.

INNER-OFFICE MEMO

TO: CREATIVE PROGRAM DIRECTORS
FROM: ROCK SHOPPE, CALIF.
SUBJECT: THE BEACH YEARS DATE: OCTOBER '62

WHERE WERE YOU IN '62 WHEN SURF-ROCK BEGAN
AND THE SPIRIT OF AMERICAN YOUTH WAS REFLECTED
IN THE MUSIC OF THE BEACH YEARS?

TO RECAPTURE THOSE SPECIAL TIMES, A SIX HOUR
DOCUMENTARY WAS CREATED FEATURING THE SONGS
AND EXCLUSIVE INTERVIEWS WITH THE BEACH BOYS,
JAN & DEAN, SURFARIS, DICK DALE, MARKETTS AND
THOSE WHO MADE THE SIXTIES BEACH SOUND ONE
OF THE MOST UNFORGETTABLE PERIODS

INTERVIEWS WITH BRIAN WILSON OF THE BEACH
BOYS AND JAN & DEAN TAKE ON A PERSONAL TOUCH
DUE TO YEARS OF FRIENDSHIP WITH PRODUCER OF
THE BEACH YEARS, ROGER CHRISTIAN, TOP TEN BMI
WRITER AND RIAA GOLD ALBUM AWARD FOR PRODUC-
ING “THE BEATLES STORY.”

CO-PRODUCER JiIM PEWTER, WINNER OF THE 1974
BILLBOARD ‘“PROGRAM DIRECTOR OF THE YEAR"
AWARD AND NUMBER ONE OLDIES PERSONALITY

IN THE

By CLAUDE HALL

call me. He did cross-promote Arch
Yancey once, the legendary Arch
Yancey, | might add. He was also
promoting a show/concert at Lake
Livingston featuring Willie Nelson,
Jack Greene, Jeanne Sealy and
Frenchie Burke, among others.

At 9:55 a.m,, [ switched over to
KACO, Bellville, Tex., but the disk
Jjockey was in-ing and out-ing the in-
tros. The product was okay. He
wasn’t talking much; sounded like
Hank Snow when he did. Now this
was a country music station, but
when a girl read a butane company
commercial, the production music at
the end was big band.

At 10:15 am,, I was listening to
Charlie Donovan on KXYZ. Good
voice. Production was good. I didn’t
like all of that echo slopping out
over the airwaves, but perhaps it’s
necessary competitively to be differ-
ent. The station came out of a hard
soul tune into soft rock; not exactly

FCC Clarifies

® Continued from page 16

of engineering for WCMF, had
claimed that there was an enormous
loss in stereo separation when the
Sansui encoder QSE-5B was in-
stalled between the console at his
station and the transmitter.

His letter stated: “We are contem-
plating the installation of the Sansui
QSE-5B 4-channel encoder to
broadcast ‘synthesized’ quad over
our stereo FM facility. I am con-
cerned, however, that such an instal-
lation may be in violation of the
FCC rules and regulations. Accord-
ing to the manufacturer, the QSE-5B
is to be installed in the stereo pro-
gram chain after gain control equip-
ment. In WCMF, this would mean
installation between our CBS Audi-
max and our CBS Volumax. The
question of legality arises because
the presence of the encoder at this
point makes it impossible to meet
the required stereophonic perform-
ance of 73.322 (1).”

Beautiful Music

® Continued from puge 16

Record sales would defray the
costs.”

Winton was hoping that other
syndicators would join in the group.

“Jerry Lee at WDVR in Phila-
delphia is our godfather,” Winton
says, adding that anyone with an in-
dependent MOR or beautiful music
station should call Lee if they wish to
help.

He says that Lee is putting to-
gether a big music deal for the
group.

However, Lee said at presstime
that he’d rather not get into the ac-
tual production of records, but it was
possible ... especially if no other
music sources show up.

the best-fitting tunes. A while later,
the personality tagged a PSA with
the call letters, then did a produced
ID thing featuring a female voice.
Records were being segued two at a
time: I've always liked that idea. But
I didn’t appreciate the music selec-
tion, at least during the time I lis-
tened.

10:35 am, I turned to KPRC.
This was a sort of laid-back MOR
operation. There was a Nat “King”
Cole tune. Then an instrumental.
KPRC was the type of station you
could keep tuned to all day. Not
wall-to-wall. Used announcers
rather than DJs.

KODA-AM was also MOR, but
even more wall-to-wall than KPRC.

Sept. 17, at 7:58 a.m., I listened to
WRAS in Atlanta for a long time
and later found out it was what I had
surmised—a college station. Many of
the pros around town think the sta-
tion is doing a decent job. 8:03 a.m.,

‘Q° Matrix

Bemstone replied: “If as you state
the net effect of insertion of the en-
coder in the program chain is to re-
duce the effective channel separa-
tion below 29.7 db, its inclusion in
the chain in the manner you pro-
pose, of course, is not permissible.”

The instruction materials sup-
plied with the Sansui encoder sug-
gest that it be installed after the con-
sole.

Schanker, a vice president of
Community Music Service that op-
erated WCMF and WIQB in Ann
Arbor, Mich., says that in the fall of
1972, “we began doing live concerts
in matrix quad, encoding at the out-
putofour 16 in and 4 out board and
feeding the matrix signal to our
broadcast console. The first encoder
we used was station-built, based
largely on the EV (ElectroVoice)
system. Early this year, we acquired
a Sansui QSE-5B encoder which we
have been using since in the same
manner.”

In any case, the FCC hasn’t ruled
for or against the encoder use at FM
stations—just ruled against it be-
tween the console and the trans-
mitter if there’s any stereo separa-
tion loss.

Broadcasters can still play matrix
product—records or encoded con-
certs or encoded tapes—without any
problems.

Philly Rockers

® Continued from page 16

are booking. these people, and they
are getting exposure that way and
it’s really not fair for them or for the
audience that they cannot have
broadcast exposure. So we decided
to do something about it.”

WIOQ will also run live concerts

an ID rubbed me wrong, then there
was some dead air, then a Dylan
tune. The ID billed the AM station
as progressive. But that doesn’t ex-
cuse poor radio. Being progressive
doesn’t give you the right to be bad.
At8:50a.m., I turned to about 550
on the dial and somebody was doing
a kiddie show. On radio? I didnt’ be-

(Continued on page 49)
BubblingUnderThe

__HOT 100

101—EVERYTHING'S THE SAME (Ain't Nothing
Changed), Billy Swan, Monument 8-8661
(Epic/Columbia)

102—(If You Want it) DO IT YOURSELF, Gloria
Gaynor, MGM 14823

103—CHINESE KUNG FU, Banzaii, Scepter
12407

104—1I'M DOWN, Hollies, Epic 8-50144

105—-YOU GOT A LOCK ON ME, Jerry Reed, RCA
10389

106—1 JUST CAN'T MAKE IT WITHOUT YOU,
Philly Devotions, Columbia 3-10191

107—CHOCOLATE CITY, Parliaments, Casa-
blanca 831

108—TONIGHT'S THE MIGHT, S.S.0., Shady
Brook, 45-019

109—NEVER CAN SAY GOODBYE, Napoli & Gias-
son, Vigor 1725

110-THAT'S HOW LONG I'LL BE LOVING YOU,
Bunny Sigler, Philadelphia Int'l 3575

BubblingUnderThe

TopLPs_ |

201—-BOB MARLEY & THE WAILERS, Burnin’, is-
land ILPS 9256

202-JIMMY CLIFF, The Harder They Come, Is:
land ILPS 9202

203—CABARET/SOUNDTRACK, ABC ABCD 752

204-THE MYSTIC MOODS ORCHESTRA, Ero-
genous, Sound Bird 7509

205—BE BOP DELUXE, Futurama, Capitol ST
11432

206—LINDR LEWIS, Not A Little Gir! Anymore,
Arista AL 4047

207—HYDRA, Land Of Money, Capricorn CP
0157 (Warner Bros.)

208—JOHNNY “GUITAR" WATSON, | Don’t Want
To Be Alone, Stranger, Fantasy F 9484

209—KING HARVEST, A&M SP 4540

210—-NORMAN CONNORS, Saturday Night Spe-
cial, Buddah BDA 5643

MAJOR ADULT/
CONTEMPORARY
 OPPORTUNITY

Flagship station for major
group needs a music and pro-
duction director who also can
do professional weekend and
vacation relief on-air.

Great spot for a bright and
mature on-air man, who'is look-
ing to move into an eventual

P.D. Position. On-Air Presenta-
tion is important. Also, ability
to take charge of music is es-
sential. Production ability also
required.

We want someone who is
proud of their on-air work, but
ready to move into a manage-

WORLDWIDE, HELPED PUT IT ALL TOGETHER TO MAKE
SIX HOURS OF INFORMATIVE AND ENJOYABLE LISTEN-
ING.

SO—BE THE FIRST IN YOUR MARKET WITH THE BEST
SIX HOURS OF FUN & FACT YOUR LISTENERS EVER

EXPERIENCED.

and on-the-air interviews with artists
playing the area, when and if avail-
able.

“We’re the last of the independ-
ents,” says Lee, “and we’re going to
stick together.”

Amateurs Air Over KIOI

SAN FRANCISCO—KIOI-FM will launch a series of two-hour amateur

talent shows on the air beginning Oct. 15, according to Jim Gabbert, station ment spot.
CALL TODAY FOR YOUR BEACH YEARS DEMO DISC. president. ; Send resume and tape. If you
The talent shows will be held at the Avenue Theater, one of the few theaters want tape returned, send
(21 3) 986-5772 in the nation with one of the old Wurlitzer theater organs. The show will be stamped self-addressed en-
weekly at 9 p.m. and be broadcast live. velope.

All of the talent will be pre-screened prior to broadcast; KIOI-FM air per-
sonalities will emcee the event.

“Idea for the show is to involve the audience more,” says Gabbert, “be-
cause, with the current TV seasons and its family hour, TV is not too exciting,
to say the least.”

He believes that by creating some excitement in the market, radio might
steal even more listeners from disgruntled TV fans.

OR WRITE:

ROCK SHOPPE
13440 VENTURA BLVD.
SUITE 204
SHERMAN OAKS, CALIFORNIA 91423

Reply to Box 1776

Billboard Magazine
1717 West End Ave.
Nashville, TN. 37203

Equal Opportunity Empioyer

www.americanradiohistorv.com
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For more info and a demo,
Contact:

Eddie Kritzer
1126 Boylston St.
Boston, Ma, 02215

617-536-7625

PRESENTS

GEORGE
HARRISON

EXCLUSIVE CONVERSATION
WITH GEORGE HARRISON
BY RATW'S LONDON
CORRESPONDENT,
ALAN FREEMAN.

. DONT MISS THIS SHOW
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The Stat ¢ (There’s still ti the list
e ATIONS: (There’s still time to get on the lis
i i i i 617-536-7625)
[ ] [ J
for this special show...call Eddie Kritzer,
Aberdeen, SD KSDN AM Sunday 10:00 pm "Gainesville, FL WGUL FM Nashville, TN WKDA FM Monday 11:00 pm
Albany, NY WQOBK FM Sunday 9:00 pm Galveston, TX KUFO FM Saturday 10:00 pm New Haven, CT WYBC FM Saturday 9:00 pm
Albugquerque, NM KRST FM Tuesday 9:00 pm Glenwood Springs, CO KGLN AM Saturday  1:00 pm  New Orleans, LA WRNO FM Monday  12:00 pm
Allentown, PA WSAN FM Sunday 8:00 pm Grand Rapids, Mi WLAV FM Sunday  12:00 pm  Norfold/Virginia Beach, VA WMYK FM Monday  11:00 pm
Ashtand, KY WAMK FM Sunday 8:00 pm Greensboro, NC WRQK FM Sunday 11:00 pm  Oklahoma City, OK KOEM FM Sunday 8:00 pm
Baltimore, MD WKTK FM Saturday midnight Greenfield, MO KRFG FM Saturday  9:00 pm Omaha, NB KRCB FM Sunday 11:00 pm
Beaufort, SC WBEU FM Tuesday 10:00 pm Greenville/Farmville, NC ~ WRQR FM Tuesday  10:15pm  Orlando, FL WORJ FM Saturday  9:00 pm
Bedford, PA WAYC AV Sunday 10:00 pm Hartford, CT WHCN FM Tuesday  10:00 pm  Peoria, IL WWCT FM  Sunday 11:00 pm
Birmingham, AL WERC FM Sunday 9:00pm Henderson/Evansville, K<Y WKDQ FM Sunday 10:00 pm  Philadelphia, PA WYSP FM  Sunday 12:00 pm
*Boston, MA WBCN FM Saturday 9:00 pm Houstop, TX KLOL FM Saturday 2:00 am  Pittsburgh, PA WYDD FM  Tuesday 10:00 pm
Buffalo, NY WBUF FM Saturday 9:00 pm Huntsville, AL WAHR FM Sunday  11:00 pm  Pittsfield, MA WGRG FM  Tuesday 9:00 pm
Casper, WY KAWY FM Saturday 8:00 pm !ndianapolis. IN WNAP FM Friday 12:00 pm  Portland, OR KVAN AM Saturday  4:00 pm
Charleston, WV WVAF FM Friday 10:00 pm ‘'owa City, 10 KRNA FM Sunday  10:00 pm  Pprovidence, RI WBRU FM  Wednesday 11:00 pm
Charlotte, NC WROQ FM Saturday 11:30 pm  Jackson, WY KMTN FM Saturday ~ 4:00pm  Reno, NV KGLR FM Saturday 11:00 pm
Chicago, IL WSDM FM Manday 9:00 pm _ _Jacksonville, FL WPDQ FM Sunday 9:00 pm  Riverside/San Bernardino, CA KOLA FM  Sunday 10:00 pm
Cleveland, OH WMMS FM Sunday  7:30 pm **Jacksonville, NC WXQR FM Roanoke, VA WGOL FM  Sunday 11:00 pm
Columbus, NB KTTM FM Saturday 11:00 pm Johnson City, TN WQUT FM Saturday 6:00 pm  Rochester, NY WCMF FM Saturday 10:00 pm
Columbus, OH WNCI FM Monday 9:00 pm Johnstown/Altoona, PA WAAT FM Sunday 10:30 pm  Sacramento, CA K108 FM Thursday 9:00 pm
" *Dayton, OH WVUD FM Jonesboro, AR KBTM FM Saturday 11:00pm  Salt Lake City, UT KWHO FM  Saturday 10:00 pm
" *Del Rio, TX KDLK EM Kansas City, MO KYSS FM Sunday 8:30 pm  San Antonio, TX KEXL FM Sunday 10:00 pm
Denver, CO KBPI FM Sunday 11:00 pm Knoxville, TN WROL FM Sunday 11:00 pm  San Diego, CA KPRl FM  Tuesdav 11:00 pm
Donaldsonville, LA KSMI FM Sunday 9:30 pm " Lafayette, IN WAZY FM San Rafael/San F., CA KTIM AM/FMSunday 1:00 pm
Durham/Raleigh, NC WDBS FM Monday 9:00 pm Las Cruces, NM KASK FM Sunday 8:00 pm Santa Maria, CA KXFM FM  Sunday 8:30 pm
Elmira, NY WXXY FM Sunday 11:00 pm Las Vegas, NV KLUC FM Sunday 11:00 pm Seattle, WA KISW FM Sunday 11:00 pm
Eugene, OR KZEL FM Monday 10:00 pm Lewiston/Portland, ME WBLM FM Wednesday 10:00 pm Springfield, MO KICK FM Saturday 12:00 pm
Fargo, ND KWIM FM Saturday 10:00 pm __Lexington, KY WKQQ FM Sunday 12:00 pm  Starview/Lancaster, PA WRHY FM  Saturday 9:00 pm
Fayetteville, AK KKEG FM  Sunday 11:00 pm " Lineville, PA WVCC FM St. Louis, MO KSHE FM  Sunday 7:30 pm
Flint, MI WWCK FM Friday 9:00pm LongIsland, NY WLIR FM Sunday 7:00 pm  Syracuse/Utica, NY WOUR FM  Monday . 10:00 pm
Florence, AL WQLT FM Sunday 11:00pm Lubbock, TX KSEL FM Saturday 9:00 pm Tallahassee, FL WGLF FM  Sunday 10:00 pm
I *Fon du Lac, WI WFOM FM Miami/Fort Lauderdale, FL WSHE FM Sunday 12:00 pm Tampa/St. Petersburg, FL WQSR FM Sunday 10:00 pm
Forsyth, GA WFNE FM Saturday 9:00 pm  Milwaukee, Wi WZMF FM Sunday 9:00 pm  Terre Haute, IN WVTS FM Friday 2:00 am
Fort Smith, AK KISR FM Tuesday 12:00am  Minneapolis, MN KQRS FM Monday 12:00am Toledo, OH WIOT FM Monday  12:00 pm
Fort Worth/Dallas, TX KFWD FM Saturday 9:00 pm  Murphysboro, IL WTAO FM Saturday 10:00pm  Trenton, N.J. WWRC FM  Monday  11:30 pm
Fresno, CA KFIG FM Sunday 7:30pm Muscatine, IA KFMH FM Saturday 9:00 pm  Washington, DC WMAL FM Sunday 11:00 pm
Fort Campbell, KY WABD FM Sunday 11:00 pm  Lewiston, ID KRLC FM Sunday 10:00 pm  Wichita, KN KEYN FM Sunday 12:30 pm
*Boston - WBCN + October 4 **Times uncertain at press deadline—check local station for times Wilkes Barre, PA WILK FM Thursday 10:00 pm

wWwWWwW.americanradiohistorv.com
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Aladdin builds: This sketch shows

cert facility.
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the 10mil|in Ala&iin ;-Iotel sh
theater to be complete next summer. With its 7,500 capacity, the Aladdin Per-
forming Arts Theatre will be over twice as large as any current Las Vegas con-
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$10 Mil Theater To

Go Up

LAS VEGAS—The Aladdin Hotel
is writing a new chapter in entertain-
ment possibilities here with its an-
nouncement of a 7,500-seat Theatre
for the Performing Arts to be com-
pleted next June at a cost of some
$10 million.

This theater will be more than

OCTOBER 4, 1975, BILLBOARD

TOP QUALITY

'Q:I 8X10

:;‘,; PRINTS

UTHOGRAPHED ON HEAVY GLDSS STOCK

BLACK & WHITE 8x10s
500—$25.00 1000—$38.00

COLOR PRINTS
1000—$200.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s, OTHER SIZE PRINTS.
AND POSTERS

i PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO. 65803

In Las Vegas

twice as large as any existing show
facility here and will put the city for
the first time in full competition with
any other major market for superstar
concerts.

No food and drink will be served
in the theater, which is being built
on former nine-hole golf course
grounds and connected to the Alad-
din by a walkway which will have a
restaurant and bar.

The theater is part of a $50 million
Aladdin expansion including a 20-
story hotel tower and large conven-
tion facilities all due for completion
in June 1976.

Stuart Allen has been named ex-
ecutive producer of the Aladdin
Theatre. He was previously with the
Sahara and Los Angeles Greek
Theatre.

Bill Wyatt is designing the the-
ater’s sound and acoustics. The stage
is to be 60 feet wide and backed by
lavish dressing rooms. The building
will have glass sidewalls for a sur-
rounding garden effect.

“With this facility we expect to
open Las Vegas to contemporary su-
perstars and touring attractions that
have never been able to play here
before,” says Allen.

owroom

Billboard

Continental U.S. & Canada

O 3 years (156 issues) $110
[J 2 years (105 issues) $ 85
O 1year ( 52issues)$ 50

O 1 year via airmail $100
O 6 months (26 issues) $30
3 payment enclosed O bill me

Rates on request for other countries. Group subscription
rate available. Circulation manager, Jack Shurman, N.Y.
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DENVER—Colorado’s assistant
Agriculture Commissioner, Don
Svedman, is one of the state’s best
friends of contemporary entertain-
ment.

Svedman books the talent for the
Colorado State Fair and has almost
single handedly revolutionized the
big fair’s booking practices.

When he was first named fair
manager in 1966, the evening enter-
tainment was built entirely around
rodeos with guest appearances by
movie cowboys like Roy Rogers and
Gene Autry. Svedman brought in
the fair’s first big-name entertain-
ment soloists, starting with a five-
night stand by Eddy Arnold.

The fair was solidly in the enter-
tainment business by the time he
moved into the Agriculture Depart-
ment. But a reorganization of the
fair in 1972 brought him back in
charge of the entertainment pro-
gram again.

The first thing he did was to take a
look at the arithmetic of what was
happening at the fair. Grandstand
show tickets were selling for $2.50 to
$3.50 and earning $75-$100,000
from a total fair attendance of
175,000 persons.

Svedman reasoned that this
$100,000 could also be earned by
adding 50 cents to the $1 general ad-
mission price and 75 cent children’s
price. Possibly this would increase
overall fair attendance, he hoped.

The first year of this policy, fair
attendance leaped from 175,000 to
306,000. The next year it was
386,000 and has kept climbing.

Even more impressive, the Colo-
rado State Fair is in Pueblo, 100
miles south of Denver and with a
population of only 100,000. Clearly
the move to big-name contemporary
record artists with free grandstand
shows is drawing thousands from
Denver and doubling'the fair’s busi-
ness.

The fair is held for 10 days start-
ing the last full week of August each

Courses Set
By Service
For Writers

LOS ANGELES—The Song Reg-
istration Service here is mounting its
most active program yet this fall,
with two new courses and a refer-
ence library, a forum chaired by
Billboard’s John Sippel and series of
Sunday park get-togethers which
have already sparked a number of
new songwriting teams.

Noted attorney Al Schlesinger
will teach a four-session seminar this
month about the legal aspects of a
songwriting career and veteran
writer Danny Moss will teach busi-
ness orientation for beginning song-
writers.

A record promotion forum next
Tuesday (7) with Steve Resnick of
ABC, Harold Childs of A&M and
veteran independent Tony Richtand
will be chaired by Sippel of Bill-
board.

Lyricists Alan and Marilyn Berg-
man have contributed a fund tostart
an SRS library of books and records
for songwriter reference.

The SRS is also putting on
monthly informal songwriter gath-
erings Sunday afternoons at conven-
ient city parks.

www.americanradiohistorv.com

HAIL DON SVEDMAN

Colo. Agriculture Boss Turns
State Fair Into Money Maker

By NAT FREEDLAND

year. There are four rodeo nights
with country performers going on in
the intermission. This summer the
acts were Loretta Lynn, Tanya
Tucker, Ray Stevens and the Nash-
ville Brass.

For the other six nights, shows go
on at six and nine p.m. With seating
on the racetrack grounds, grand-
stand capacity can run up to 15,000.
The 1975 artists were Johnny Cash,
Seals & Crofts, Blood, Sweat &
Tears and two double bills featuring
Jim Stafford with the Captain &
Tennille and the Pointer Sisters with
John Davidson.

Because Southern Colorado’s
population is one third Mexican-
American, excellent attendance is
drawn each year to the Mexican
Fiesta Night Svedman put in.
Johnny Rodriguez, Vikki Carr and
Mexico’s Tony Aguitar have all
played to capacity in this program.

“I tried to get Freddy Fender for
fiesta night this year after reading
the Billboard Talent In Action re-
view of a Palomino show he did.”
says Svedman. Unfortunately
schedule conflicts blocked the date.

“I study Billboard every week to
find out what artists are coming up,”
says Svedman. “It's the only music
trade publication I use.”

The state fair’s sound system is so
good that when most performers
read the specifications they waive
their contract rights to provide their

CLUB & BALLROOM

own sound. The 40x70-foot stage is
covered to hold lights and keep the
show going on through occasional
rains. “Our audiences are pretty
dedicated, they used to sit through
those 30-minute Colorado showers
and wait for the shows to start
again,” says Svedman.

Dressing rooms are 60-foot trail-
ers borrowed each year from a local
dealer. For those in the audience
who don’t want to show up hours
early for good seats, there are 600 re-
served grandstand seats selling for
$4.

*“Too many fairs don’t know their
artists are in town till the road man-
ager phones from the airport to ask
directions,” says Svedman. “We get
in touch during the spring to make
sure they get the motel reservations
they need and we pick them up at
the airport with a state police es-
cort.”

Radio station airplay of artists
due to perform at the fair gets excel-
lent regional cooperation. The one
thing that Svedman doesn’t under-
stand is why no record company has
ever contacted him to coordinate
merchandising with their artists” ap-
pearances.

“Tony Orlando told me the sec-
ond year he was here that his old la-
bel had asked him how come
Pueblo, Colorado bought 6,000 of
his albums the previous September,”
he says.

New Bay Area Spots
Buying Live Talent

By JACK McDONOUGH

OAKLAND-The West Dakota
Club in Berkeley and the Sands
Ballroom here, both showplaces for
live talent, have opened in recent
weeks.

West Dakota is on the site of the-

old New Orleans House, a spot well
known in Berkeley for many years.
The new owners—five partners call-
ing themselves the Polo Corpora-
tion—have dumped $45,000 into
renovating the club, putting in new
lighting and sound systems, relocat-
ing the stage from the front to the
back of the club, and installing an
antique hardwood bar bought from
the San Francisco nitery Gold
Street.

The stage is curtained and meas-
ures 18 x 25 feet. The club seats 300,
although with standees capacity
goes up to about 400. For the open-
ing-night celebration several weeks
ago, Steve Miller, Boz Scaggs and
several other members of the origi-
nal Steve Miller Band played to-
gether. At present West Dakota has
a beer and wine license.

The music policy is broad and
open. “We’ve got blues once a
week,” says partner Warren Cook,
“we try some jazz, we've got good
rock ’n’ roll in there, we’re trying
bluegrass and country.”

Most of the acts booked into the
club so far are bands from the local
circuit, although some, like Com-
mander Cody, are known nation-
ally. There is room for dancing.

Other partners besides Cook are
Steve Kile, who, along with Cook,
also runs General Expositions,
which puts on two 19th century
American fairs, the Harvest Festival

and the American Folk Arts Festival
in Brooks Hall in San Francisco;
Dick Hodge, a well-known music at-
torney; Peter Olwyler, who is book-
ing the club; and Roy Henry, San
Francisco architect who directed the
refurbishing of West Dakota.

The Sands, located in downtown
Oakland a block from the Para-
mount Theater, has been reopened
by Lou Vason, who also runs a
booking and production firm called
the Aries Booking Agency in Oak-
land.

The history of the huge art deco
ballroom, which can accommodate
1,200, dates back to the thirties, and
by the bandstand there are still
dance selection boards that say “fox
trot” and “waltz.” The Sands served
as a USO club during the war.

Vason hopes to revitalize the
dance scene in downtown Oakland
by booking in top local bands. His
opening shows the weekend of Sept.
12-13 featured Booker T.. Pablo
Cruise. the Shakers and Delta Wires.

A New High

NEW YORK-The 16-perform-
ance teaming of Frank Sinatra, the
Count Basie Band and Ella Fitz-
gerald at the Uris Theatre here
grossed $1,088,000, setting an all-
time Broadway record for any two-
week period. The show ended Sept.
20 at the 1,900-seat Uris and is going
on to limited engagements in Phila-
delphia, Chicago and Cleveland.
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Monterey Fest Contrasts

{
Bobby Blue Band: gutsy blues.

Dancers in the aisle: typical scene
during the blues program.

Helen Humes: she knows how to
swing.

® Continued from puge 3

While each of the five concerts
was close to SRO, the 7,000-seat
Fairgrounds was never 100 percent
sold out.

Nevertheless, the festival drew a
$195,666 boxoffice gross and the
crowds who sat through chilly
weather heard music which began
with New Orleans trad dixieland
(The Legends Of Jazz) and came
into the 1970s with Mangione, BST
and Ed Shaughnessy’s explosive 16-
piece band, Energy Force.

Predictably absent from the bill
were the new hot, commercial jazz
names who are making the big bucks
on records and in personals.

But there were enough highlights
to stir the audience through the
lengthy concerts. Drummer Shaugh-
nessy’s Los Angeles-based band
was a marvel of precision Saturday
night and the artistic shock of the
weekend occurred with the band’s
blind, white, 21-year-old Diane
Schuur singing a brand of black gos-
pel which brought goose pimples to
an already chilled audience.

Talent

She was magnificent and her de-
livery during a special gospel suite,
proved that this Tacoma, Wash,,
lady has the power and strength to
captivate any Baptist church on any
given Sunday afternoon.

Shaughnessy himself is into some
electronic gimmicks which are more
distortion than joy, but he’s search-
ing for a new dimension for jazz
drumming.

Blues singers James and Bland
were contrasts which held up im-
pressively during the indigo after-

Chuck Mangione on flugethorn and
Gerry Niewood on soprano sax: a
beautiful tandem.

noon. Etta’s impassioned vocals
coupled with her gyrating and bend-
ing onstage, were in marked opposi-
tion to Bland’s near rigid stance at
the mike while he pushed out his
standard bag of blues ditties to the
delight of a dancing, shaking crowd
which had gotten into that state
thanks to Etta’s carlier act.

Two Europeans made impacting
impressions: trombonist Albert
Mangelsdorff from Germany and
amplified violinist Svend Asmussen
from Sweden. Both appeared Satur-
day evening during a “jazz vig-
nettes” sequence, with Mangelsdorff
gaining fans for a funky, dirty
growling trombone style which in-
volves his playing several notes on
top of each other simultaneously.
Asmussen showed that he can play
the violin like an amplified guitar

Etta James: she knows how to com-
municate.

and then make the fiddle really
swing with a high toned, fuzzy
sound which could easily fit in with
a rock group.

Mangione played cuts from his
current A&M LP during the Satur-
day evening presentation. His flu-
gelhorn and electric piano work
were delicate and well constructed
and his interplay with Gerry Nie-
wood on flute and saxes proved a
masterful example of modern inven-
tion and interpretation. Drummer
Joe LaBarbera. incidentally, is a
man to watch; he isclean and inven-
tive and kicks the group along with
fresh patterns.

Blood, Sweat and Tears, closing
out the Sunday show, was a gem
sparkling for all to observe. David
Clayton-Thomas, raw, gravelly
blues voice added remarkably to the
charisma of this act, but he is by no
means the sole reason for its excite-
ment.

The current lineup of instrumen-
talists is deep in talent with Dave
Bargeron turning a tuba solo into a

{Continued on page 71)
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Billboard photos by Bonnie Tiegel
Above: Diane Schuur: praise the
Lord! Below: Ed ‘‘Montudie’” Gar-
land, 91-year-old bassist with The
Legends Of Jazz, keeps the spirit
rolling.

DAVID CROSBY
& GRAHAM NASH
Greek Theatire, Berkeley

Nash and Crosby drew 7,000 very enthusias-
tic fans Sept. 13 for a two-hour low key concert
in the spirit of their new ABC contract which en-
ables them to record both together and sofo.

Nash was the only one to occupy the stage
completely alone. Crosby's several tunes with-
out Nash (“Triad"" was the most notabie) were
backed by Craig Doerge, who worked on the new
LP, “Wind On The Water" and played grand and
electric piano for much of the afternoon. Crosby
and Nash also played piano at various times,
sometimes one standing beside the piano to
sing while the other played. And they selected
various 6- and 12-string acoustic guitars from a
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| Talent In Action

surfeit of eight or nine instruments racked be-
hind them.

The first part of the show had eight tunes,
equally divided between new ones and chest-
nuts like “The Lee Shore,” “Military Madness,”
and “Guinivere." Like most of the songs, "'Guini-
vere” was done very quietly, with the harmonies
very precise, jewel-like and understated.

Nash opened the second half alone on guitar
with “Lady Of The Island” and offered a new
protest piece, “Field Worker,” on piano. Other
overtly political tunes with Crosby back on were
“Prison Song” and the anti-whaling ecology
plea, “Wind On The Water.” The closing song,
“Wooden Ships,"” featured sections of the song,
and the encore, “Deja Vu,” had equally precise
vocal and guitar work.

There were bad moments. Crosby stumbled
on several tunes, laughing it off each time, al-
though one error, coming at the close of a num-
ber, rendered it hollow. Equally bothersome was
Crosby's hip little sermons about “‘copping out
on your values” and about how “karma works
instantly,” and the hale-feflow good-vibe tone of
the affair got wearisome. There was so much
back-slapping and handshaking going on one
would have thought the two had not seen each
other in five years. JACK McDONOUGH

BILL COSBY
MANHATTAN TRANSFER
Las Vegas Hilton, Las Vegas

Nostalgia deja vu was rampant as Manhattan
Transfer, four-part harmony revivalists of the big
band days, jived in Sept. 2 for their casino de-
but. The four Atlantic recording artists camped,
cavorted and charismaed their way through a
music-packed 50 minutes of blues, swing and
'50s rock-n-roltin the cavernous 1,750-seat main
showroom. It was a professional tribute to the
Tin-Pan Alley era and days of jazz in Harlem.

The group, which hosted four variety shows
for CBS-TV this summer, showcased their dis-
tinct harmonic talents through 12 numbers, il-
lustrating their talents at bringing a past age to
life. “Tuxedo Junction,” their trademark break-
through song, was smoath and strong while the

Ink Spots old hit, “Java Jive"” cooked with their
musicianship and stage presence. “Blue Cham-
pagne’’ was a classic, followed by a Gospel ren-
dition of “Operator Information.’

Manhattan Transfer was backed by a
trimmed down Joe Guercio orchestra which kept
pace with the fast-jazz numbers. One drawback
for the four singers is their dependency on all
unoriginal work. A medley of modern pop music
set to swing, bebop or blues may be a remedy.

Bill Cosby, always the simple comedy force,
pulled up a chair, sat down and proceeded to
break up the near-capacity house with his in-
sights into childhood and tirades against medi-
ocrity. During his opening remarks, Cosby
thanked the audience for not giving Manhattan
Transfer a standing ovation or he would have
had to drop them from the bill like the Carpen-
ters did to hot-act Neil Sedaka two weeks before
at the Riviera. HANFORO SEARL

ROBIN WILSON
Ye Litile Club, Beverly Hills

Pert, spunky Ms. Wilson is back on the vocal
circuit after taking a right turn into TV acting.
And her opening Sept. 23 at this famous show-
case room reiterated her wide ranging talents.

She is a charmer onstage and this helps set:
up a warm audience rapport which only adds to
a listener's wanting to get involved in her songs.

Vocally, she has great power, enunciation
and a fine way of being bittersweet, instantly
funky or understandingly sad. She also borders
on overdoing her coyness and in trying to ex-
plain how frustrating life has been (pimples,
chubbiness and other teenage ills), she gets into
personal areas which don't help her act. She
should cease talking about her lost bustline and
get on with the singing which she does superbly.

Backed by pianist Jules Vogel and acoustic
bassist Tim Barr, she sang 13 songs in 55 min-
utes, often wandering out into the audience to
get in contact with the people.

Robin has the ability to pull off a serious bal-
lad as well as a happy, funny song. After an un-
even “You've Got A Friend,” she settled down on

{Continued on page 29)
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Aussie Big Band Opening
At Vegas Hilton On Oct. 5

LOS ANGELES—After many
weeks spent in obtaining American
Federation of Musicians and federal
government clearance, the highly
touted 18-piece Daly-Wilson big
band of Australia will open in the
Casino Lounge of the Hilton Inter-
national Hotel, Las Vegas, for a
four-night engagement starting
Oct. 5.

The band is co-directed by War-
ren Daly, drummer, and Ed Wilson,
trombonist, who have appeared in
the US. previously in brief stints
with American combos.

Now touring Russia, the Daly-
Wilson band flies to London for four
nights at Ronnie Scott’s Jazz Club
and a BBC television special. Then,
with Marcia Hines of Boston in the
troupe as featured singer, Daly-Wil-
son fly the pole route direct to Los
Angeles, from where they’ll bus to
Las Vegas.

Tying in with the American debut
of the group is GRC Records, At-
lanta, which issued the first Daly-
Wilson album six months ago and
will release a follow-up next week.

From Las Vegas, Daly-Wilson
move into Los Angeles to appear at
Concerts By the Sea, Redondo
Beach, Oct. 12 and at Donte’s in
North Hollywood Oct. 13. On these
dates they will share the bandstand
with Willie Bobo.

Setting up the tour and achieving
clearances is Lee Magid, who took
over from Willard Alexander only a
month ago in attempting to solve
numerous problems involved in
clearances. Never before has a big
band from Australia played the U S.
And not since the heyday of the late

Ted Heath has there been a band of
Daly-Wilson’s size imported from
overseas.

Also instrumental, with Magid, in
the bookings was Bobby Weiss of
One World Of Music, Los Angeles.

r )
_Signings

Tommy James to Fantasy. He had 14 gold sin-
gles on Roulette. ... 0.B. McClinton to Mer-
cury's country division. . . . Chartie Musselwhite
to ATV. ... Quincy Jones to Creative Artists
Agency for films-TV and Regency Artists for live
appearances. .. . William Smith, pianist-writer-
singer, to Warner Bros. . . . Ellen Strasser to LK
Records of Chicago, label run by Larry Klein.

Robert Goulet to Artists of America Recoras.
... Ruth Copeland to RCA Records, with first al-
bum to be recorded fater this month. . .. Also
signed by RCA are writer/performers Gretchen
Cryer and Nancy Ford. Duo, managed by Sid
Bernstein, has appeared in a number of off-
Broadway shows.

Maxayn, soul vocalist formerly on Capricorn,
to-Manticore. . .. Grass Roots, Haven artists, to
Regency Artists for booking.

St. Louis’ Marty’s
Booms With Oldies

ST. LOUIS—The music is a bit
different at Marty’s Ballroom Club
here. Marty Bronson, Sally King
and the Sal Ferrante Trio are draw-
ing crowds with their policy of per-
forming only music of the *40s and
’S0s—a throwback to another era
when big bands dominated the Mis-
souri music scene. Still, despite the
antiquity of the songs, the Hustle is
said to be the favorite dance at the
spot.
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Stan Kenton represents am elite coterie ot musicians who
have been performing for worldwide audiences for over 30
years—day after day, night after night. The road has become
his home, his ‘‘freedom.” Dave Dexter, a long-time Kenton
buff, caught up with Kenton during a Los Angeles area stop-
over before the band took off for one-nighters which would
keep it on the road until next January. Dexter said goodnight
to Kenton at 2:30 a.m. He was so wrapped up with the assign-
ment that he had it done by the next evening. This is his re-
port:

He arises at 7:30 a.m. in a modest room in a Holtywood mo-
tel. He's had about four hours of sleep following a one-night
gig in suburban Canoga Park. He quickly gulps a fast break-
fast, leaves the motel driving a brown rented Cadillac sedan
and heads for his office.

Another day has begun for Stanley Newcombe Kenton.

At 62, Stan is a bit long in the tooth to carry off his butt-
busting work schedule. For 34 years he has led a big band.
Most of that time has been spent on the road in strange beds,
in quick-service eateries and on the highway rolling along in
his swift little Porsche or the band bus.

I love the road,” he says as he drives through frustrating
California traffic to Robertson Blvd. “Out there I'm a free
man. There are no immediate problems to solve, no phones
ringing, no ties with wives and kids and all the hangups that
go with them.

“Tomorrow we head for Omaha after three weeks in South-
ern California. | can't wait.”

Kenton wheels the big brown car into an alley and enters
the rear door of his Creative World building. He owns it out-
right.

Inside, the hallways are nar-
row and lengthy. He goes from
one area to another showing a

A DAY IN
THE LIFE OF

phone call. Now he chats a few minutes with his personal
manager, blond, diminutive Scott Cameron, a 36-year-old Ca-
pote type, who lives in Chicago and appears much too fragile,
too gentlemanly and too softspoken to endure the vulgarities
and abrasiveness of music business complexities.

Enough’s enough. Kenton, Ms. Coke, Cameron and Curnow
pile into the rented Caddy and head for Creative World Music
Publishing's surprising facilities on Sawtelle Bivd. in West Los
Angeles.

The operation outgrew its original space eartier this year
and now occupies yet another spacious structure. Vice presi-
dent Phil Herring welcomes the quartet and they move down a
long hall to what appears to be an immaculate, king-sized ga-
rage in which a complete print shop is maintained, including a
big Miehle offset press which will take a 41-inch page. There's
also a binder and a trimmer.

The big Miehle is spewing out special orchestrations of
Kenton's music which will be sold from $7.50 to $35 per,
mainly to high school and college stage bands. Stacked
nearby are hundreds of other charts by a dozen different com-
posers and arrangers.

Herring is yet another ex-Kenton sideman who has left the
band to segue into a different aspect of music. He quarter-
backs the growing—and profitable—publishing operation and
has quickly learned the intricacies of buying paper stock,
running the Miehle, making negs and maintaining binding
and shipping schedules.

He has called a 4:30 rehearsal. “About 150 of our charts
went out on our bus to Omaha yesterday by mistake. So
tonight we've got to pull out some tunes we don't ordinarily
perform and woodshed 'em into shape,”” Stan says. He seems
unperturbed.

Biltboard photos by Bonnie Tiegel

Stan Kenton is an intense man of music as these shots at Concerts By The Sea indicate. Above he rehearses the band.

visitor thousands of his LPs, neatly stacked in high shelves,
which the Kenton organization sells by mail and in the lobbies
of the places his band plays.

“Our mailing list of fans and supporters long ago topped
100,000, he says, opening a door leading into the office of
Bob Curnow, a former musician who now is vice president of
Creative World. ‘A lot of those on the list send in their checks
for every album we issue. And they turn out for our personal
appearances.’’

And now Stan, wearing a tie and sports jacket, calls in his
attractive public relations chief, Audree Coke, who also edits
the Kenton Creative World magazine. She knew Kenton when
he was first struggling as a leader, in 1941, at the Rendezvous
Ballroom in Balboa. Probably no other woman in show busi-
ness has a more colorful background in music.

She, Stan and Curnow sip coffee and talk business. Things
are going well. Stan’s sister has called and needs a pair of tick-
ets for tonight’s concerts at Concerts By the Sea in Redondo
Beach, about an hour’s drive from his office.

“That's a good job,”” Kenton comments. The booker is his
buddy Howard Rumsey, who played bass for a couple of years
in the original Kenton orchestra. Kenton will be paid a flat
$2,000 for two concerts, each comprising two hours of music.

Kenton skips over his mail, sips more coffee, makes a

Kenton's bus cost about $75,000.

‘“*For years we rented transportation,’ Kenton offers. ‘‘But
finally it was proven to me that thousands can be saved by
owning your own vehicle. It's big and roomy and the guys can
sprawl out in it and sleep. Of course most of our jobs aren’t as
far apart as they once were. Now we always check into a clean,
decent motel with a good restaurant or coffee shop—they're
everywhere today, and the roads are so much better. A lot of
things are better these days."

Kenton's rented bus pulls into view and the sidemen move
into the basement Concerts By the Sea room and put their
horns together. Blond Jack Sandmeier already has the risers
set and the charts in position.

They work hard for about 90 minutes. Various sidemen
make suggestions. Kenton listens, patiently. A new bassist,
21-year-old David Stone, plucks his Fender so inventively that
he wins the quick approbation of his colleagues—and Kenton.

Now Stan, Ms. Coke and Don Mupo, newly-acquired promo-
tion manager and distributor liaison for Creative World, head
for Tony’s ltalian Restaurant on the pier. They talk music.
Mupo dominates the dialog.

There’s more coffee for Kenton. He intended to spend the
dinner break near a TV so he could watch Missouri disem-

www americanradiohistorv.com

bowel mighty Alabama in the season’s opener at Bitmingham
but he has forgotten it while listening to Mupo.

It's 8:30 now and the musicians have changed into informal
uniforms of vests and open collars—all alike and attractive.
The tables are so crowded—there is no dance floor—that Stan
has no room to stand in front of the band. He works from the
piano at stage right, rising every few moments to indicate with
his long arms and shakes of his greying head the precise
nuances and sounds he demands.

“You'tl never hear our band play a chart exactly the same
way,”" says Kenton. *| insist each soloist vary his solo every
time. | even conduct so that my signals are never the same.
Music becomes static—moribund—when it is repeated identi-
cally over and over. | think we achieve a spontaneous feel by
never repeating a phrase.”

Four hours later the twin concerts are ended. Young Sand-
meier collects the check from club owner Rumsey. The musi-
cians head for the bus. Kenton has shaken a whole lot of
hands during the evening and played a potful of piano. He has
posed for photographs. He has signed autographs. And he
has dissuaded a former saxophone player, inebriated but
good-natured, from sitting in with the band.

“We're glad to see you again and have you here, pal," says
Stan, ““but sit out front and enjoy us from there.”” The
ebullient drunk grins and complies.

Kenton, Ms. Coke and a writer friend of 34 years who once
withdrew his total savings of $800 to lend to Kenton so his
band payroll could be met when Stan was scuffling and in
debt, walk out, get into the rented car and head for Holly-
wood. Stan drops Ms. Coke off at the office at 2:15 a.m.

“A few years back, when everything was the Beatles and the
Stones and all that crap prevailed,”” Kenton volunteers, “I just
came to a halt. | wasn't sure which way to go. Was there any
future for music—my kind of music? | even got bored with
classical.

“Then | said to hell with it. There has got to be a place for
music—real music. Woody, Basie, Duke and a few others were
out there on the road kicking ass and keeping the flag flying. |
switched my brains around and somehow became infused.
with new determination, new energy, new enthusiasm. And
it's making it. Right now we are doing better than ever before
despite the recession talk and the continued preference of
many little kids for idiot sounds with guitars.

“The truth is, we are getting a hell of a lot of young people at
our dates and so are Woody, Basie, Maynard Ferguson, Harry
James and Buddy Rich. Tonight was an older crowd, but only

Kenton digs into “‘Send In The Clowns” with some poignant
tenderness.

because Rumsey sticks to a policy of allowing no one under 21
to enter his place. Tomorrow night in Omaha and through all
the rest of the tour we'll have more youngsters 16 to 25 than
we’ll see old couples in their '50s. and *60s.

“I don’t give a damn about nostalgia. | detest having some
old guy my age come up to me with his wife and ask if | re-
member them at a Colgate prom in 1943. Those days are
gone. We play several months every year on high school and
college campuses at music clinics and the types of kids we
meet there are astounding—they love our music, they play
their instruments well and they feel about rock as | do—it's
crap.

“Young musicians are vastly superior in 1975 to those of
the old days. And they are learning their skills in the class-
room. All over the 50 states courses are being taught; work-
shops are being held; veteran professionals are stopping by
and passing on their gifts to younger colleagues.”

Kenton doesn’t wave his arms and his voice as he once did.
He speaks with more restraint, but no less convincingly. He
doesn't appear to be as physically tall as he once was (6-4)
and he complains he should drop *at least 10 or 15 pounds
because |'ve never had a big gut and | don't want one now.”

Still, as the car noses into the motel parking lot in the rain,
one sees the same slender, flamboyant, ambitious, untiring
young man of the early 1940s, one who unfailingly speaks his
mind bluntly as he did last May when he criticized country mu-
sic so vehemently.

Kenton has won and lost three wives. His two daughters
and a son are grown and no longer dependent on him. His last
Porsche is up on blocks and hasn’t been driven in years. He
owns no house. Every week his musicians require a $13,500
payroll. His stomach is cut up into an odd shape from surgery
a couple of years back.

Stan lives with his responsibilities, his disappointments and
triumphs. Music is more important to him today than ever be-
fore. He has no strings. He parks the car and says goodnight.
It is 2:30 a.m. and he must be up and off to Omaha in little
more than six hours.

So to bed—but no, not yet. Manager Cameron is in his room
awaiting Stan. They have bookings for 1976 to consider.
Kenton locks the rented car and knocks on Cameron’s door.
For him there’s always time to talk music.

Art design: Bernie Rollins
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a smooth path. “Just Because Of You" gave her
an opportunity to wail away on a jump tune
which was contrasted with the hauntingly sad
ballad, "I'l Remember You,” in which she
glided over the words, held long notes and in-
fused her own appreciation for the late Hawaiian
composer Kui Lee's lovely word picture.

She also gave powerful readings to “The
Lovers,” “You And Me Against The World,” “My
Life"” and "For Once In My Lfe.” In a jocular vein
she made everybody smile with "Sing A Song,”
and "You And Me Babe.” To her credit, she uses
challenging songs which give ample room for her
individual interpretations. ELIOT TIEGEL

ROGER McGUINN
PAPA JOHN CREACH
Bottom Line, New York

Spirited staging never has and probably
never will play an important role in the perform-
ance lives of Columbia's Roger McGuinn and
band. It's all easily overlooked, though, as they
continue to knock down audiences with solid
material and musicianship, as was the case dur-
ing their opening night Sept. 10 set here.

The show, running approximately an hour,
was well received throughout, and with good
cause, especially on such numbers as “Chestnut
Mare,” a McGuinn standard and an obvious au-
dience favorite, "Drivin’ Wheels,” “Going To The
Country,” "Bulidog” and “Mr. Tambourine
Man."

McGuinn's voice remains excelient club fare
for the FM set, as does the playing flow between
backup members and their leader. They might
be faid back and simply stand up, but they're
also standouts.

Opening the bill was Buddah artist Papa John
Creach, accompanied by a young five-piece rock
band. Featuring several numbers from a new al-
bum ¢‘I'm The Fiddle Man,” “The Rocker" and
“Stardust™), the band spiced its way through a
well-rounded set. From the audience reaction, it
was obvious that the fiddler remains a favorite
with the rock set.

While arthritis has slowed his stage move-
ments, undiminished are his feel for a song and
his natural rapport with an audience. Notably,
the material used throughout was promising
and it could very well lead to a wider following
on the concert circuit as well as on record.

JIM MELANSON

JERRY SHARELL
MUNDELL LOWE QUARTET
The Times, Los Angeles

It was a weekend for Los Angeles record in-
dustry comraderie on display as the cream of
the town's promotion men and executives
turned out at a typically intimate San Fernando
Valley lounge to hear Jerry Sharell, Elektra/Asy-
lum'’s respected director of advertising and art-
ist relations, turn vocalist.

Sharell started out as a club singer in his na-
tive Cleveland years ago, before switching over
to promotion. Until now, his recent singing has
been confined to friends’ parties.

With properly light-fingered acoustic backing
from a foursome fronted by veteran jazz and
studio guitarist Mundell Lowe, the tuxedoed
and bow-tied Sharell made a Sinatra-like figure
as he warbled his way through scores of stand-
ards and kidded with his friends in the room
Sept. 12. He hit all the notes too. However, Bill:
board cannot honestly advise him to quit his job
atE/A NAT FREEDLAND

BARRY MANILOW
MELISSA MANCHESTER
Schaefer Music Festival, New York

This pairing of Manilow and Manchester
added up to a well-balanced evening despite
their obvious differences in approach Sept. 12.

Calling Manilow a singer is much like calling
Karen Carpenter a drummer: they both do it,
but in each case, it's not their strong points.
Manilow seems well aware of his vocal defi-
ciencies, and he ingeniously designed his set
around his more engaging talents as an all-
around entertainer.

From the minute Manilow was ushered on-
stage by his three sultry backup singers, his
contagious, easygoing manner immediately en-
deared him to this rain-soaked crowd. Whether
he was dancing with his singers to a snappily
choreographed number, or raising hell with his
cornball medley of commercial jingles, he di-
rected all his energy into the audience in much
the same way a good song and dance man does.

- Manilow's musical strength lies in his mate-
rial, and his uptempo numbers like “It's A Mir-
acle” where the emphasis was on the visuals
more than the vocals fared best.

When Manilow had to make a serious attempt
to sing “Mandy"” and "Could It Be Magic,” he
turned his vocal deficiencies to his advantage.
As a result, the breathless strainings and barely
reached notes that would have been the death

Talent In Action

of a straight voiced singer fit perfectly in these
ballads and added to Manilow's charm.

The focal point of Manchester's set was her
voice—an earthy, expressive, toneful voice that
fit her funky and soulfu! material perfectly.

The first part of her set was made up of Me-
lissa's quicker, rhythmic numbers that show-
cased the interplay between her and members
of her excellent backup band.

It was two of Melissa's slower songs that

turned a good performance into a devastating
one. Accompanying herself on piano, she sang a
version of "Midnight Blue™ that made the excel-
lent single seem pale by comparison. The shows-

(Continued on page 30)

‘New York and |
have this love/hate thing"’

| go to New York five or six times
a year. And | never want to go
unfil | get there.

New York and | have this
love/hate thing.

| know I'll work foo hard, that I'll crowd as much
of New York as | can into just one weelk, stay up
half the night, every night, go home exhausted,
and love every second of it.

That's why | stay at The Bilrmore.

It's as much New York as you can findin a
hotel.

Something happens at The Biltmore that

just doesn't happen in those plasti-glass, modular

hotels that have plopped rhemselves down
in every city in the ;
counfry. .

If 'm going to a city
| love, why should |
stay in a place | hate?

The Biltmore

43rd and Madison
(800) 221-2690. In New York State, call
(800) 522-6449. In the city 683-6620.
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NEW YORK~—-RCA Records has
launched an extensive college mar-
keting campaign on two of its new
album releases with plans to blitz
samplers on selected campuses and
monitor sales.

If this experiment is successful,
with the initial Lucy Simon LP and
Aztec Two-Step’s “Second Step,”
then the label will continue to test
market new product on the colle-
giate level.

According to program co-coor-
dinator’s Steve Kahn, manager of
product merchandising, and Mike
Abramson, director of product mer-
chandising, each album will be ex-
posed to students via a special seven-
inch EP disk with the working title of
“Meet Aztec Two-Step” and “Meet
Lucy Simon.”

On these disks, there will be se-
lected cuts from the LPs as well as
some biographical material. Each
EP will be mass distributed on

RCA Hits Colleges
With LP Promotion

By JIM FISHEL

campus to every dorm room (“one
under every door, instead of one in
every hand”), and will be aided by
four color posters at selected spots,
as well as ads in the college press.
The Aztec LP is being promoted
on the following campuses, (Central
Connecticut State College, Univ. of
Connecticut, Boston Univ., North-
eastern Univ,, Univ. of Massachu-
setts, State Univ. of New York at Al-
bany, Buffalo and Stony Brook,
Syracuse Univ. and Univ. of Rhode

Island), while the Simon EP will be.

distributed at Michigan State Univ.
and Univ. of Michigan.

“We are giving away more than
193,000 Aztec EPs and more than
77,000 Simon EPs and we will begin
monitoring their effect immedi-
ately,” Kahn says. “Since we know
that not everyone lives on campus,
we will also distribute the promo-
tional record at record and book-
stores on campus.”

Hoosier Fest Pulls Well
Despite Rain & No-Shows

By VICKORA CLEPPER

BLOOMINGTON, Ind.—Despite
the cancellation of five acts and un-
seasonably cold weather, the Jordan
River Music Festival on the Indiana
Univ. Campus here set a crowd
dancing Sept. 14.

Chris Hillman, who made an ap-
pearance with his band, was quoted
assaying, “This is a ’68 acid rock fes-
tival.”

Aerosmith, Blue Opyster Cult,
Savoy Brown, LT.D. and the At-
lanta Rhythm Section also enter-
tained an audience of about 12,000.
At various times Slade, Sha Na Na,
Joe Cocker, Kenny Rankin and Me-
lissa Manchester had been sched-
uled.

The festival was a joint effort of
Ross Todd Productions. Pet Sounds
Productions of Bloomington and the
Indiana Univ. Student Assn.

Advertising for the outdoor con-
cert was spread across a four-state
area—Indiana, Illinois, Kentucky
and Ohio, with 35 ticket locations,
something new for L.U.’s yeatly out-
door concerts.

The major portion of the $25,000-
$30,000 budget went into radio spots
in all major market areas, including
Louisville, Indianapolis, Chicago,
South Bend, Terre Haute, Fort
Wayne and Evansville, Ind. ITUSA
concert director John Browning esti-
mates that about half the concert-
goers were from out-of-town.

PA. Colleges
Book Concerts

PHILADELPHIA—Concerts fea-
turing folk, rock and jazz mark the
opening of the new school year at
area college campuses where student
bodies don’t enjoy the benefit of
public concert promotions as staged
in Philadelphia and in Trenton, N.J.

Upstate at Kutztown (Pa.) State
College, a rock concert with Ae-
rosmith in Keystone Hall was first
in. And for the college’s Performing
Arts Series that program gets under
way next Tuesday (7) with the Paul
Winter Consort.

At Lehigh Univ. in Easton, the
Student Activities Council started

(Continued on page 73)

The changing roster of attractions
necessitated changes in advertising,
posters and leaflets, but Browning
says the final schedule “had some-
thing for everyone—jazz, rock and
soul.”

The stadium where the concert
was held has a 30,000-seat capacity,
but Browning says the biggest out-
door show at L.U. has only drawn
about 18,000. George Andria, a pro-
moter with Pet Sounds, blamed the
weather for the relatively light at-
tendance, calling the rainfall on the
previous Thursday a “monsoon”
which discouraged ticket sales.
(Rain last year moved the Beach
Boys-Eagles performance indoors).

Andria pointed out that two other
Ross Todd festivals this summer in
Bowling Green and Cincinnati sold
out at between 35,000 and 45.000.
Other September festivals for this
area include one in Indianapolis and
another in Cincinnati.

Advance tickets for the Jordan
River concert were $9, and $11 at the
gate. Andria says sales might have
been better if the tickets had been a
dollar less.

The costs of an outdoor concert
are greater than for one at the
Univ.’s Assembly Hall, Browning
says, but twice as many people can
be seated in the stadium. Extra costs
for the outdoor festival included 100
security guards and the erection of a
2,000-foot, seven-foot high chain
link fence arcund the stadium.
There were a few drug overdose inci-
dents at the concert, but, in keeping
with university policy, no alcoholic
beverages or coolers were allowed.

Fall outdoor festivals are some-
thing of a tradition at L.U. There
were Stonehenge concerts through
1972, a break in 1973 and then the
Beach Boys last year.

Record sales are consulted when
deciding on which groups to book—
and both Aerosmith and Blue Oyster
Cultare popular on campus, accord-
ing to Bill Noelting, manager of the
Bloomington Karma Records store.
Karma coordinates advertising, pro-
motion and display with concert ap-
pearances and anticipates a rise in
Acerosmith record sales following the
concert.

Talent
In Action

® Continued from page 29

topper was the encore, Randy Newman's “|
Don't Want To Hear It Anymore" which stunned
the audience into silence before it earned her a
standing ovation. JOE BIVONA

GENYA RAVAN
RICHARD GERSTEIN
Reno Sweeny, New York

A contingent of media and industry people
helped create the sellout crowd that greeted
Genya Ravan's first performance in this city in
two years Sept. 8. Ravan's vocal powers have
been favorably compared with those of Janis
Joplin and with good reason. She is an exuber-
ant performer with a voice that can scream and
shout, whisper, joke and strut.

Ravan translates herself into even the most
familiar songs. She took King Pleasure’s un-
touchable “Moody’s Mood,” added a few of her
own surprises and thrilled everyone, including
herself, in the process. Also included in her short
eight-song set were Marvin Gaye's “Its Too
Late,” a fast jazz tune “Red Top" and her own,
very beautiful “Flying.” Her five back-up musi-
cians proved properly on target but arrived
there too stiffly to be an asset. Rosie, a vocalist
group that Ravan will be producing for RCA, han-
dled back-up chores as well as one solo number.

Richard Gerstein, accompanying himself on
piano, opened with a set that featured his own
songs. Numbers like “Too Fat Blues™ and “Sun-
shine Hotel” were treated decently by Gerstein's
raw, low vice and his finesse at the keyboards
added a depth that rounded things off nicely.
He has a nice club act but it remains to be seen
whether he can take his material as far as others
like Olivia Newton-John and the Aliman Brothers
have done already. LAWRENCE FROST

KENNY ROGERS &
THE FIRST EDITION
Playboy Club, Los Angeles

The Edition has managed with grace and pro-
fessionalism a switch that many more of today's
rock headliners will have to face in coming
years—from record hitmaker to Vegas lounge
show act.

Rogers' voice remains a stylishly effective
lead on the old First Edition hits like “Reuben
James,” “Don’t Take Your Love To Town" and
“Celebrate.” Mary Camacho Arnold and guitarist
Jim Hassel make up the rest of the group’s front
line. The choice of material at the Playboy Sept.
8 was imaginative, with items like a Simon &
Garfunkel medley.

Rogers & the First put on a musically valid
and smoothly entertaining show.

NAT FREEDLAND

LEROY HUTSON
Other End, New York

After a few years in the background as a com-
poser and a group singer (with the Impressions),
Leroy Hutson is out on his own with some inter-
esting and original songs, a pleasant stage man-
ner and one of the funkiest young back-up
bands around.

The band, which is from Chicago and calls it-
self Chain Reaction, was unusually large (12
pieces plus Hutson playing additional key-
boards) and they were a little too much for this
small room. A

Despite the inappropriate venue the band
was still impressive, turning out tight renditions
of Hutson's material. Most of Hutson's songs are
in a cool, mellow vein with strong jazz in-
fluences. Two of the evenings highlights were
“Cool Out' and “All Because Of You." Their
Sept. 3 show ended on a funky note with “The
Ghetto,” a progressive soul classic which Hutson
wrote with Donny Hathaway. ROBERT FORD JR.

COKE ESCOVEDO
Starwood, Los Angeles

The timbale drum virtuoso of the original
Santana and later leader of disbanded Azteca is
trying a second solo assault on the Latin rock-
salsa marketplace. His small but heated group
succeeds more in musical quality than in imme-
diate mass appeal, with its spread-out jazzy
jamming that starts from a variety of sources
without one overall unifying style.

Strongest point of the group is a hefty, huge-
voiced soul vocalist, Linda Tillery. \Trombonist
Julian Priester makes an effective one-man horn
section and there's some very Santana-like gui-
tar soloing. Escovedo played more congas than
timbales Sept. 13 and he's much flashier on
timbales. Only in some of the closing jams did

(Continued on page 49)

www americanradiohistorv.com

As Of 9/22/75
Compiled from selected rackjobber listings by the Record Market Research Dept. of Billboard.

1 RHINESTONE COWBOY—~Glen
Campbeli—Capitol 4095

2 GET DOWN TONIGHT—KC & The
Sunshine Band—TK 1009

3 MR. JAWS—Dickie Goodman—Cash
451 (Private Stock)

4 FAME—~David Bowie—RCA 10320

5 FALLIN' IN LOVE—Hamilton, Joe
Frank And Reynolds—Playboy
6024

6 FEEL LIKE MAKIN' LOVE—Bad
Company—Swan Song 70106

7 I'M SORRY~John Denver—RCA
10353

8 BALLROOM BLITZ~Sweet—Capitol
4055

9 ROCKY—Austin Roberts—Private
Stock 45020

10 FEELINGS—Morris Albert—RCA
10279

11 THIRD RATE ROMANCE—Amazing
Rhythm Aces—ABC 12078

12 WASTED DAYS AND WASTED
NIGHTS—Freddy Fender—ABC/
Dot 17558

13 RUN JOEY RUN—David Geddes—
Big Tree 16044

14 BLACK SUPERMAN/MUHAMMAD
ALt—Johnny Wakelin & The
Kinshasha Band—Pye 71012

15 COULD IT BE MAGIC—Barry
Manilow—Arista 0126

16 JIVE TALKIN'—Bee Gees—RSO 510

17 BAD BLOOD—Neil Sedaka—Rocket
40460

18 LYIN' EYES—Eagles—Asylum 45279

19 | BELIEVE THERE'S NOTHING
STRONGER THAN OUR LOVE—

Paul Anka & Odia Coates—United
Artists 685

20 SOLITAIRE—Carpenters—A&M 1721

21 DAISY JANE-America—Warner
Bros. 8118

22 DANCE WITH ME—Orleans—Asylum
45261

23 GONE AT LAST—Paul Simon &
Phoebe Snow—Columbia 3-10197

24 AIN'T NO WAY TO TREAT A
LADY—~Helen Reddy—Capitol
4128

25 HEAT WAVE~-Linda Ronstadt—
Elektra 45282

26 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—A&M
1672

27 MIRACLES—Jefferson Starship—
Grunt 10367

28 SOMETHING BETTER TO DO~
Olivia Newton-John—MCA 40459

29 JUST TOO MANY PEOPLE—Melissa
Manchester—Arista 0146

30 SOS-—Abba-Atlantic 3265

31 THE HUSTLE—Van McCoy & The
Soul City Symphony—Avco 4653

32 WHY CAN'T WE BE FRIENDS?—
War—United Artists 629

33 MAGIC—Pilot—EMI 3992

34 AT SEVENTEEN—Janis lan—
Columbia 3-10154

35 FIGHT THE POWER Pt. 1—Isley
Bros.—T-Neck 8-2256

36 THE WAY | WANT TO TOUCH
YOU—Capt. & Tennille—A&M
1725

37 HELP ME RHONDA—Johnny
Rivers—Epic 8-50121

38 THAT'S THE WAY OF THE
WORLD—~Earth, Wind & Fire,
Columbia 3-10172

39 SOMEONE SAVED MY LIFE
TONIGHT—Elton John—MCA
40421

40 TUSH-Z.Z. Top—London 220

.

As Of 9/22/75
Compiled from selected rackjobber listings by the Record Market Research Dept. of Billboard.

1 CAPTAIN FANTASTIC & THE
BROWN DIRT COWBOY—Elton
John—MCA 2142

2 ONE OF THESE NIGHTS—Eagles—
Asylum 7E-1039

3 CAT STEVENS' GREATEST HITS—

4

A&M SP 4519
FANDANGO—Z.Z. Top—London PS
656
5 GREATEST HITS—Eiton John—MCA
2128

6 RED OCTOPUS-—Jefferson
Starship—Grunt BFL1-0999
7 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—
A&M SP 3405
8 BETWEEN THE LINES—Janis {an—
Columbia PC 33394
9 HAVE YOU NEVER BEEN
MELLOW—Olivia Newton-John—
MCA 2133
10 BEFORE THE NEXT TEARDROP
FALLS—Freddy Fender—ABC/Dot
DOSD 2020
11 HONEY—Ohio Players—Mercury
SRM-1-1038
12 THAT'S THE WAY OF THE
WORLD—Earth, Wind & Fire—
Columbia PC 33280
13 HEARTS—America—Warner Bros.
BS 2852
14 GREATEST HITS—Tony Orlando &
Dawn—Arista AL 4045
15 ENDLESS SUMMER-—Beach Boys—
Capitol SVBB 11307
16 THE HEAT IS ON—Isley Bros.—T-
Neck PZ 33536
17 STRAIGHT SHOOTER—Bad
Company—Swan Song SS 8413
18 GREATEST HITS—John Denver—
RCA CPL1-0374
19 BACK HOME AGAIN—John
Denver—RCA CPL1-0548
20 TOMMY/ORIGINAL SOUNDTRACK
RECORDING—Polydor PD2.9502

21 HORIZON—Carpenters—A&M SP
4530

22 VENUS AND MARS—Paul
McCartney & Wings—Capitol
SMAS 11419

23 Walt Disney's MICKEY MOUSE
CLUB Mousekedances and Other
Favorites—Disneyland 1362

24 WIN, LOSE OR DRAW—Aliman
Bros. Band—Capricorn CP 0156
(Warner Bros.)

25 SEDAK'S BACK—Neil Sedaka—
Rocket 463

26 NO WAY TO TREAT A LADY—Helen
Reddy—Capitol ST 11418

27 IV—Led Zeppelin—Atiantic SD 7208

28 KC & THE SUNSHINE BAND—-TK
603

29 PHOTOGRAPHS & MEMORIES—HIS
GREATEST HITS—Jim Croce—
ABC ABCD 835

30 CAUGHT IN THE ACT—Grand
Funk—Grank Funk SABB 11445

31 IS IT SOMETHING | SAID?—Richard
Pryor—Reprise MS 2227

32 PICK OF THE LITTER—Spinners—
Atlantic SD 18141

33 IF YOU LOVE ME (LET ME
KNOW)—Olivia Newton-John—
MCA 411

34 BARRY MANILOW—Barry Manilow—
Arista AL 4007

35 FLEETWOOD MAC—Reprise MS
2225

36 MAIN COURSE—Bee Gees—RSO SO
4807

37 SO FINE—Loggins & Messina—
Columbia PC 33810

38 TOYS IN THE ATTIC—Aerosmith—
Columbia PC 33479

39 NON-STOP—B.T. Express—
Roadshow RS 41001 (Scepter)

40 AN EVENING WITH JOHN
DENVER—RCA CPL2-0764

Educators Firm Up Jan. 22 Convention

LOS ANGELES—The National
Assn. of Jazz Educators has chosen
Jan. 22-25 next year as the time for
its national convention.

Site will be California State Univ.
in suburban Northridge.

The event will feature workshops
in which noted professionals like

Louie Bellson, Doc Severinsen,
Chuck Mangione, Stan Kenton, Su-
persax, Bill Berry, Bill Dobbins and
Ed Shaughnessy will participate.

In charge is Matt Betton, NAJE
executive director, of Manhattan,
Kan. Coordinator of the eventis Joel
Leach of the university in North-
ridge.
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Jukebox
Programming

MOA To View
New Rock-Ola
100-Play Box

CHICAGO—-The 100-selection
phonograph, first introduced by
Rock-Ola 14 years ago in the Prin-
cess model, is being upgraded in a
finely styled furniture console model
for official introduction at the Music
Operators of America Exposition
Oct. 17-19 at the Conrad Hilton.

Initial exposure to distributors
was made last month, and volume
shipments for inventory are now
taking place, says Les Rieck, sales
manager.

The simulated pecan-finished box
measures only 34 inches wide, and
design touches include bronze ano-
dized aluminum trim in the two-but-
ton selection area, molded grilled,
and oil landscape reproduction on
the underside of the hinged lid.

The cooling vane found on other
Rock-Ola models is being added to
the Princess console to eliminate op-
erational heat, and prevent dust and
dirt build-up.

The unit has a 50-watt monaural
amplifier as standard equipment,
with the option of easily changing to
a 100-watt stereo system.

Grille and lid open from the front
for easy maintenance, says Rieck.

The model is directed to posher
locations with limited space alloca-
tion.

2 Titles Go To
Freddie Fender

CHICAGO—Freddie Fender will
accept two awards, as artist of the
year and for the record of the year,
“Before The Next Teardrop Falls,”
at the Music Operators of America
Exposition Oct. 17-19, besides per-
forming for the gala banquet Satur-
day night.

The awards are based on a nation-
wide poll of operators conducted by
the MOA headquarters here.

Other winners of the Jukebox
Awards are Billy Swann, for pop
record of the year, “I Can Help,”
who will personally accept his
award; John Denver, for country
record of the year, “Thank God I'm
A Country Boy,” and Carl Douglas
for soul record of the year, “Kung
Fu Fighting.”

T.K. RCA Accord
With Pub Rights

NEW YORK-T.K. Productions,
whose record/tape product outside
the U.S. is distributed by RCA, has
signed an agreement with RCA Rec-
ords International Publishing to rep-
resent its Sherlyn-Kimlyn Publish-
ing division worldwide.

In making the announcement,
Kelli Ross, RCA’s newly appointed
manager, international publishing,
also notes that a special promotional
package for use by all RCA affiliates
to support the Sherlyn-Kimlyn cata-
logs will be available by year-end.

Small Smile Signs

LOS ANGELES—Peer-Southern
will represent Donovan’s Small
Smile Songs Ltd. worldwide. This
agreement is in addition to an al-
ready operable one between the two
parties involving Donovan’s Dono-
van Ltd. firm. Artist, currently on a
USS. tour, is also prepping his next
Epic LP.

LOS ANGELES—At Sound Ideas
Studio in New York, Paul But-
terfield has been in Studio C work-
ing on his next LP with engineer
Geoff Daking and producer Tom
Dowd. Dowd is also busy mixing the
upcoming Rod Stewart single.
Dowd and Daking will also be busy
throughout October working with
Wishbone Ash, and Daking will be
handling American Airlines com-
mercials through Tom Dawes Pro-
ductions.

Bobby Bruce has been in cutting,
with Felix Cavaliere producing and
Rick Rowe at the controls. City
Lights cut an LP with Craig Leon
producing and Ralph DeBlanc cut a
single with producer Rick Chertoff.
Ken Cayre of Caytronics has been
working with the Salsoul Orchestra
under the direction of Vince Mon-
tana. Studio owner George Klabin
has been remixing the upcoming
Hidden Strength LP with Mike Cus-
cuna producing, and will soon begin
work on a McCoy Tyner project.
Sonny Fortune cut some jazz mate-
rial with producer Ed Michel; Baker
Bigsby working the controls. Elliot
Randall is in producing his next

- single with help from Phil and Mitch

Margo.
* * 0k

At Vanguard’s 23rd Street Studio
in New York, Clark Terry has fin-
ished his next LP, with engineering
aid from Jeff Zaraya. Jazz sax man
James Moody has been in working
with engineer John Kilgore. Helping
out on the sessions were Joe New-
man, Bob Cranshaw, Kenny Barron,
Eddie Gladden and Roland Prince.
The Pazant Brothers and the Beau-
fort Express wrapped up their debut
LP with Zaraya and Kilgore at the
boards. Ed Bland, Vanguard execu-
tive producer, handled production
on all of the recent projects. In one
other note, Max Morath cut a solo
piano LP based on Scott Joplin ma-
terial.

* K*

At the ABC Studios in Los An-
geles, Dirk Hamilton, new artist on
ABC, has been in working on dub-
downs. Atlantic artist Michell Polna-
reff was in cutting, while Lawrence
Hammond worked on vocal over-
dubs. Danny Pearson did some vo-
cals, and the Crusaders were busy
with horn dubdowns. The Mighty
Whites were in doing an audition
tape. Cutting tracks for 20th Cen-
tury was Barry White, producing
himself.

x K %

At Haji Sound in Los Angeles, the
remote unit cut Joan Baez live in
Boston, Monterey, Sacramento,
Berkeley, and at the Nassau Coli-
seum, David Kirshenbaum handled
production, while Alex Kazanegras
was engineer. The same pair were in
mixing the current Cecilio & Capono
album. Wonderlick was in, working
with producer Toxy French and get-
ting aid at the controls from John
Fiore. Steve Eaton has been cutting
with producer Jay Senter, and Bill
LaBounty also did some work with
Senter again producing and Fiore
and David Costell engineering. The
job was handled by the remote unit
at Lake Arrowhead. Sammy Johns,
who had a major hit a few months
back with “Chevy Van,” also cut
with Senter. Vocals for this session
were handled via the remote from
Malibu. A live remote was also cut at
the Dorothy Chandler Pavilion in
Los Angeles featuring Bing Crosby,
Helen O’Connell and the Mills
Brothers. Harry Von Zell was the
emcee. Denny Bruce handled pro-
duction on this celebration of the
Mills Brothers’ Golden Anniversary
in show business. In other remotes,
Joumey were cut at Winterland in
San Francisco. Finally, congratula-

_Studio Track

By BOB KIRSCH

tions to Judy Kridler, recently named
traffic controller at Haji.
* k%

In notes from around the country,
Jose Feliciano is cutting his first
movie score for Columbia Pictures,
“Aaron Loves Angela,” at his Dijobe
Studios in Orange County. At the
Total. Experience Studio in Los An-
geles, the New Birth has wrapped up
its LP with Melvin Wilson and
James Baker producing and Frank
Clark engineering. The Sylvers also
cut an album, with Freddie Perrin
producing and Larry Miles engi-
neering. At the mobile Music Ma-
chine, a new MCI 16-track unit as
well as a 2-track machine has been
installed. The studio remains parked
at Studio City. Jimmie Haskell will
handle the charts for the upcoming
Hamilton, Joe Frank & Reynoids LP
at Village Recorders in Los Angeles.
The group will produce themselves.

At the TK Studios in Hialeah,
Clarence Reid has finished an LP
with Steve Alaimo handling produc-
tion. Reid also co-produced the next
Betty Wright album. George and
Gwen McCrae are set to cut their
first duo LP, produced by Alaimo,
with all songs penned by Reid.
Miami has cut a single produced by
Reid. Debbie Costello and Timmy
Thomas are other artists who will be
working with Reid on future al-
bums. And with all of this, Reid is
putting together a 10-piece group,
the Funky Party Band, for personal
appearances of his own.

* X x

At the Capitol Studios in Los An-
geles, the Lettermen have been in
cutting and mixing with producer
Dave Cavanaugh and engineer Hugh

Davies. Diana Ross was also in, with
producer Michael Masser and Wally
Traugott handling the boards for

the mastering of her next single. The
Band has been in Studio A doing
some remixing.
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Are Your Test Tapes
Reliable And Accurate?
If They’re STL they are.

It's just possible your system may be
out of step with the rest of the industry.
We ofter precision test tapes made on
precision equipment for specific jobs in
1" and 2" sizes as well as flutter tapes
and all other formats. They are available
in more sizes than that offered by any
other manufacturer in the world.

Order STL test tapes and find out where
your system really is.

Write for a free brochure and the dealer
in your area. Distributed exclusively by
Taber Manufacturing & Engineering Co.

STANDARD TAPE LABORATORY, Inc.
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Howard Gale at the Studio 8 console during session for the
Three Dog Night album Comin’ Down Your Way, ABCD—888.
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Soul
Sauce |
Seattle’s
KYACs Are
Separated

By JEAN WILLIAMS

LOS ANGELES—Last month,
KYAC-FM-AM, Seatile, separated
the two facilities, moving the AM af-
filiate into the newly purchased
KTW location.

Veltry Johnson, 28-year-old sta-
tion manager, reports the FM sta-
tions gives 24-hour entertainment
while the AM signs off at sunset.

With the separation of the stations
comes an improvement in dial posi-
tion, from a restricted 1460 to 1250.

According to Johnson, KYAC-
AM is now r&b with pop, but the
emphasis is placed on black product.

He explains that jazz has gained
in popularity in recent monts. And
the increase of nightclubs booking
jazz talent into the area has helped
in broadening KYAC’s audience.

“The people go to the clubs to
hear the jazz acts, then want to hear
them on radio,” says Johnson.

“Initially the jazz fans felt they
were restricted to the FM stations,
but I have found this attitude is now
filtering into AM,” he adds.

He explains that with AM’s new
dial position, it is now reaching a
three-county market in the Puget
sound area covering Seattle, Ta-
coma and Everett, Wash.

“Jazz musicians are now being
booked in Seattle, which is relatively
new for this area and since KYAC-
AM is the only r&b station in
Seattle, the musicians often drop by
and we air live interviews. This
boosts our audience.

Johnson relates how being the
only r&b outlet in an area lends it-
self to added responsibilities.

“We cannot afford to jump on too
many black records any more. We
now deal with a vast cross-section of
black artistry.

“We are no longer a proving
ground, because we must offer
something to everyone. Therefore
we are not specialized in any one
type of music,” he says.

He adds that gospel was in the
past a big feature on AM but it has
been discontinued because local
churches are now buying the time.

He feels this is good insomuch as
the station is still giving its audience
a service but in different form.

Johnson continues by saying the
Seattle AM audience is geared to
personality deejays, and he gives his
announcers that freedom. However,
the FM affiliate is depersonalized
and semi-automated.

New personalities were added
when the stations split. Robert Scott,
program director of both outlets,
hosts the 5 am.-10 a.m. show on
KYAC-AM. Other AM person-
alities are Cal Smith 10 a.m.-2 p.m.,
Tom Reddick 2 p.m.-6 p.m., Ted
Terry, production manager, 6 p.m.-
signoff.

Johnson explains that 6 p.m. is
signoff. The station returns to the air
at 11:15 p.m. with Nola Spice host-
ing a show which consists basically
of jazz to 5 am.

Patrinell Wright plays gospel on
Sunday 5 a.m.-12 p.m. followed by
Greg Collins 2 p.m.-6 p.m.

Spencer Haywood of the Seattle
Supersonics basketball team hosts a
show Sunday 9 p.m.-midnight.

* * *

Remember ... we’re in communi-
cations, so let’s communicate.

This Week
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*STAR Performer—singles registering great-
est proportionate upward progress this week
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THIS WILL BE~Natalie Cole
(C. Jackson. M. Yancy), Capitol 4109
(Jay's Enterprises/Chappell, ASCAP)

THEY JUST CAN'T STOP T

(The Games People Play)—Spinners
(J.B. Jefferson, B. Hawes, C. Simmons)
Atlantic 3284 (Mighty Three, BMI)

IT ONLY TAKES A MINUTE—Tavares
(D. Lambert, B. Potter), Capitol 4111
{ABC/Dunhill/One 01 A Kind, BMI)

| GET HIGH ON YOU-Sly Stone
(S. Stewart), Epic 850135 (Columbia)
(Stone Flower, BMI)

DO IT ANY WAY YOU WANNA~

Peoples Choice
(L. Huff), Tsop 8-4769 (Epic/Columbia)
{Mighty Three. BMI)

MONEY —Gladys Knight & The Pips
(€. McDaniels), Buddah 487 (Sky Forest, BMI)

GIVE IT WHAT YOU

GOT/PEACE PIPE—~B.Y. Express

(S. Roberts/S. Taylor, M. Bakan), Roadshow
7003 (Scepter) (Tripie 0/Jeft-Mar, BMI)

MUSIC IN MY BONES—Joe Simon
(R. Gerald, J. Simon), Spring 159 (Polydor)
(Gaucho/Belinda, BMI)

HOW LONG (Betcha’ Got A Chick On
The Side)—Pointer Sisters

(A Pointer, J. Pointer, R. Pointer. D. Rubinson),
ABC/Blue Thumb 265 (Polo Grounds., BMI/Ebbetts
Field, ASCAP)

THE AGONY AND THE
ECSTASY —Smokey Robinson

{W. Robinsen), Tamla 54261 (Motown)
(Bertam, ASCAP)

WHAT A DIFFERENCE A DAY MAKES-
Esther Philips

(M. Grever, S. Adams), Kudu 925 (Motown)

(E.B. Marks, BMI/Stanley Adams, ASCAP)

TO EACH HIS OWN~—raith, Hope & Charity
{V. McCoy), RCA 10343
{Van McCoy/Warner-Tamerlane, BMi)

BRAZIL—The Ritchie Family
(A. Barroso), 20th Century 2218 (Peer, BMI)

GET THE CREAM OFF THE

TOP—Eddie Kendricks
(B. Holland, €. Holland), Tamla 54260 (Motown)
(Stone Diamond/Gold Forever, BMI)

EIGHTEEN WITH A BULLET- pete wingtield
(P. Wingfield), Istand 026
{Ackee/Uncle Doris, ASCAP)

LOVE POWER- willie Hutch
{F. Hutch), Motown 1360 (Getra. BMI)

LET ME MAKE LOVE TO YOU/
Survival—~0'jays

(B. Sigler, A. Felder/K. Gamble, L. Huff),
Philadelphia International 8-3573 (Epic/Columbia)
(Mighty Three/Golden Fleece. BMI)

SAME THING IT TOOK—impressions
(€. Townsend, C. Jackson, M. Yancy), Curtom 0106
(Warner Bros) (Jay's Enterprises/Chappell, ASCAP)

SO IN LOVE—curtis Mayfield
{C. Mayfield), Curtom 0105 (Warner Bros.)
(Mayfield, BMI)

| WANT'A DO SOMETHING FREAKY TO

YOU—Leon Haywood
(L. Haywood), 20th Century 2228 (Jim-Edd, BMI)

LOW RIDER-war

(S. Allen. H. Brown, M. Dickerson. L. Jordan, C.
Mitler, L. Oskar, H. Scott, J. Goldstein), United
Artists 706 (Far Out, ASCAP)

SWEET STICKY THING—onio Ptayers
(). Williams. C. Satchell, L. Bonner, M. Jones,
R. Middlebrooks, M. Pierce, W. Beck),
Mercury 73713 (Phonogram) (Ohio
Players/Unichappell, BMI)

CHOCOLATE CHIP—1isaac Hayes
(1. Hayes), Hot Buttered Soul 12118 (ABC)

('m Going By) THE STARS

IN YOUR EYES—Ron Banks & The Dramatics
(T. Hester), ABC 12125 (Groovesville, BMI)

IF | EVER LOSE THIS

HEAVEN—Aveuge White Band
{L. Ware, Sawyer), Atlantic 3285
{Almo/Jobete, ASCAP)

FALLIN' IN LOVE-

Hamilton, Joe Frank & Reynolds

{D. Hamilton, A Hamilton), Playboy 6024

(Spitfire, BMI)

LET ME LAY MY FUNK ON YOU—Poison
(Poisan), Roulette 7174 (Big Seven/Hot Gold, BMI)

MR. DJ. (5 For The D.J.)—Aretha Franklin
(A Frankiin) Atiantic 3289 (Pundit, BMI)

YOUR LOVE—Graham Central Station
(L. Graham), Warner Bros. 8105
(Nineteen Eighty Foe, BMI)

CHASING RAINBOWS—Blue Magic
(1. Mills), Atco 7031 (WIMOT/Mystic Dragon. BMI)

FAME—David Bowie
{D. Bowie, H. Maslin), RCA 10320 {Mainman/John
Lennon/Ceilidh, ASCAP)

GET DOWN TONIGHT—
K.C. & The Sunshine Band
(HW. Casey, R. Finch), TK 1009 (Sherlyn, BMI)
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TITLE, ARTIST w5 | & | TITLE ARNIST
(Writer), Label & Number (Dist. Label) (Publisher, Licensee) = 3 © | (wiiter), Label & Number (Dist. Label) (Publisher, Licensee)
MESSIN’ WITH MY MIND —LaBele 69| 75| 3 RIDE ON—pariiament
(N. Hendryx), Epic 8-50140 (Columbia) (G. Clinton, W. Collins, B. Worrell), Casablanca 843
{Gospel Birds, BMI) (Ricks/Malbiz, BMI)
TAY STILL— Margi AP
(SMA Josg)n, A Ward, At 3290 w 80/ 2| TLC (Tender Lovin’ Care)-wrss
(Glendana. ASCAP) (RL. Martu_n N. Ham}), Phitadelphia International
MAKE IT LAST/WE GOT 8-3576 (Epic/Columbia)
(EAAkCH OTHER—Baciara Wason & I e 71| 74| 6| CHILD~21st century
ikens, Bellman, Bishop, Drayton, Turner), f -
Buddah 481 (Blockbustgr/w'myers, BMl) (2. Sl 0 DR (s, (HETR)
| AINT LYIN’—George McCrae 72| 58| 14 THAT'S THE WAY OF THE
(HW. Casey. R. Finch), TK 1014 (Sherlyn, BM}) WORLD—Emh, Wind & Fire
O0O0LA LA—Betty wright (M. White, C. Stephey, V. White), Columbia 3.10172
(C. Reid, W. Clarke) Alston 3715 (TK) (Saggiflame, ASCAP)
(Sherlyn, BMI) "
LovE DONT coM Ko stronce | TAY| 83| 2| MO REBKTE O Ve
(Than Yours and Mine)—Jeft Perry Blackwood, BMI)
(L. Perry, K. Stover), Arista 0133 (J.L.P.. ASCAP)
WE ALL GOTTA STICK 741 61| 17 | DON'T WANT TO BE A LONE
TOGETHER—Four Tops RANGER —~Johnny Guitar Watson
(L.(:Pgtloznii ?As%night}'_ﬁ/’?n"dggsm;{ Beasley), ().G. Watson), Fantasy 739 (Jowat, BMI)
ABi -Dunhill/Rall, 2
(" You Want It) Do IT = 4 l(RGSa!lchgfléggIt;)c.lt\rggch%ﬁe('BIackwood,
YOURSELF—Gloria Gaynor BMI)
(J. Bolden, J. Robinson), MGM 14823
{Robin-Song/Tome{a, ASCAP) ﬁ m FLY, ROBIN, FLY=Silver Canvention
ROCKIN' & ROLLIN' ON THE (S. Levay, S. Prager), Midland Int'l. 10339 (RCA)
(SBTREET)S OF HOL%!!I&QD;BuddyAgéks) (g U
. Miles), Casablanca iles Ahead, P
VNG 08 THE CTV-py s | 77| 82[ 5| HOOKED FOR Urttunes
gl6b:’:;"/d;|25k%°:’??xes’czg)l (Goiden Fleece/Mighty Three, BMI)
INSIDE MY LOVE - Minnie Riperton 78 | 81 3 HIGHER THAN HIGH = Undisputed Truth
(M. Riperton, R. Rudolph, L. Ware), Epic 8-50128 (N. Whitfield), Gordy 7145 (Motown) (Stone
(Columbia) (Dickie Bird, BMI/Jobete, ASCAP) Diamond, BMI)
RE M_E FE.EL UKE B 90 2 CAN'T STAY AWAY—Leroy Hutson
WOMAN —ackie Moore L. Hutson, M. Hawkins), Curtom 0107 (W
(C. Reid) Kayvette 5122 (TK) (Sherlyn, BMI) far'os.)" it Glam . ASCAP) L
ALVIN STONE (Birth & Death Of A
Gangster)—Fantastic Four 80 ( 84 4 YUM YUM (Gimme Some)—Fatback Band
(A Kent. C. Colbert), (). King), Event 226 (Polydor) (Clita, BMI)
20th Century/Westbound 5009
| CREATED A MONSTER—2z Hit ﬁ 93| 2 OH BABY —Wayne Miran & Rush Release
7 - f : (R. lrwin, S. Owens, C. Simmens), Roulette 7176
{L. Dozier), United Artists 631 (Dozier, BMI) (Adam R Levy/Rush, BMI)
WHEN YOU'RE YOUNG AND m R e,
IN LOVE— Raiph Carter 82| 59| 11 FLYING HIGH- Blackbyrds
m McCé)hyﬂ)l)Mevcury 73695 (Phonogram) (K. Killgo), Fantasy 747 (Blackbyrd, BMI)}
ren,
DREAMING A DREAM —Crown Heights Aftar 83| 73} 13| A WOMAN NEEDS TO BE
(F. Neragis, B. Britton), De-Lite 1570 (PIP) LOVED—Tyrone Davis
(Delightful, BMI) (W. Henderson, F. Smith, C. Davis), Dakar 4545
'([rgskm YJO)U'; LIFE_a%‘Im(TmmASCAP) (Brunswick) (Jalynne/BRC, BMI)
.B. Richie Jr.). Motown 1 obete, :
SUPER A" Lo e I L e
gh Rleid, »I;«Mglayke), Glades 1728 (TK) : 20 8.
erlyn, A J N
EVERTBODY STAND aND cuap vouR | BT/ 100| 2| NEED KOU- i e o
HANDS (For The Entertainer)—Black Satin
(F.L_ Parris), Buddah 477 (Buddah/Chan, BMI) ﬁ m WHAT'S THE WORD FROM
SALSOUL HUSTLE~Salsoul Orchestra JOHANNESBURG?—6il-Scott Heron
(V. Montana Jr.), Salsoul 2002 (Caytronics) (Little (Gil-Scott Heron), Arista 0152
Jack/Anatom, BMI) (Cayman/Brouhaha, ASCAP)
THE CHICAGO THEME .
(1w Loop— et W m 1S IT LOVE THAT WE'RE
(B. James), CTl 27 (Motown) (Trunk, ASCAP) MISSIN —Qumcy'Jones
FANCY uDY—Billy Preston (G: Johnson, D. Smith). A&M 1743
(8 Prston, S gggm}. ABM 1735 (Irving/WEP (Ricaiadbn ErgeH 1)
BNt as 98| 2|  LOVE INSURANCE~Gwen Mcc
| ONLY HAVE LOVE—Syl Johnson (c Reid),TsK 1999 (Shevlyn',eng)c e
(W. Mitchell, €. Randle, M. Hodges, L. Seymour), Hi
2295 (London) (Jec. BMI) 89 91 4 PARTY MUSIC—rPat Lundi
HUSTLE WIT' EVERY MUSCLE—Kay Gees (M. Manchester), Vigor 1723 (Rumanian Pickle
(SA ‘I'Bedlt,' b:aym(ﬂ;le)es), Gang 1325 (PIP) Works, BMI)
GHT T 1| K
n STAY WITH ME —~ Edwin Starr
(Ffl(;lt‘I:;TJ'Elslryoz‘Els’}ey”(; Ilsleyfs:ie.y!salg;s,' (E Starr), Granite 528 (ATC/Zonal, BMI)
?B;z;?rks&NPe)ck 8-2256 (Epic/Columbia) 91 99 2 Elicg)sToMP (Part 18
LEFTOVERS—Willie Jackson art Z)=Hamilton Bohannon
R ~ H. Boh: , Dakar 4549 (B ick,
g:w I;\mtchell), Spring 161 (Polydor) (Muscle Shoals, fuog/% ;h"a"::g"' :sca;'w) (Brunswick)
NOBODY'S GONNA CHANGE 92| 63| 13|  HUSTLE! (Dead On It)—tames Brown
ME— Dynamic Superiors (J. Brown), Polydor 14281
{(N. Ashford, V. Simpson), Motown 1359 (Dynatone/Belinda/Unichappell, BMI}
(Nick-0-Val, ASCAP)
WHEN YOU'RE YOUNG AND 93| 96 A BOOGIE UP THE NATION
IN LOVE - choice Four Part 1—Soul Searchers
(V. McCoy), RCA 10342 (Wren, BMI) (S. Johnson), Polydor 14277 (Vibrato, BMI)
YOU’RE SO WONDERFUL, SO m
MARVELOUS—Tower 0f Power - (LP(V)ED(;!TEEEXE?Y
(F. Biner, S. Kupka, E. Castillo), Warner Bros. 8121 R Bai KCW'ﬁ’ o0 ')“"E itol 4137
{Kuptillo, ASCAP} E;(—D'ishTiFTydne's BIM».'Ia)ms, apitol
IT'S TIME FOR LOVE/ ) '
HERE | AM—Chi-Lites 95 97 4 BLIND OVER YOU—Chicago Gangsters
(E. Record, C. Allen), Brunswick 55520 (Mac & Mac), Gold Plate 1947 (Jimi-Mac, BMI)
(Julio-Brian, BMI)
KEEP YOUR EYE ON THE 9 m IT'S SO HARD TO SAY GOODBYE TO
SPARROW —Merry Ciayton YESTERDAY—G.C. Cameron
(D. Gursin, M. Ames), Ode 66110 (A&M) | (F. Perren, C Yarlan), Motown 1364
(Duchess, BMI/Leeds, ASCAP) (Jobete, ASCAP)
WATERBED — Herbie M )
{Chiles, Barton), A:I’ar::ic 3.;;2 {Screen Gems- 97 m SOMEB.O,DY S GOUA GQ
Solumbia, B} (3hgeldkt:?t8'g;)'e_ls;m:'s?as(;llln
SHOTGUN SHUFFLE—The Sunshine Band A iih i
(HW. Casey, R. Firch), TK 1010 (Sherlyn, BM) (loanelUpRROAD)
RR%A_M ]MERC)HBM:I—IZ% I(!ért'h o 98 | 92 4 LOVE TO DANCE THIS ONE WITH
. Weiss, J. Ross). Buddah aturday, YOU = Crystat 6
THERE'S A RED NECK IN THE 0. Deniears.hPoI;;§ 15109 (Not Listed)
SOUL BAND-Lati
(Latimore, Alaimo,%:;m’)? Glades 1729 99 m HOLLYWOOD HOT—The Eleventh Hour
(Sherfyn, BMI) (TK) (8. Cvgwe. C. Bullens), 20th Century 2215
HOPE THAT WE CAN BE | | o eren i
TOGETHER—Sharon Page 100 m GET SEXY—Paul Kelly
K. Gamble, L. Huff), Philadelphia International
5589 (Eic/ Columpiay (hghty Thres Music B [ l P D QU e g U gl
L. i =
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General News

SoulProgrammed
Only After Dark

BENNETTSVILLE, S.C.—
WBSC, the only radio station in
town, operates on 10,000 watts dur-
ing the day and 5,000 after sundown.
Pop and MOR is programmed days
and soul nights, says Chuck Reid,
night decjay/programmer.

Reid moved into the slot seven
months ago. Prior to his arrival, soul
music was given to the town by way
of Don Cornelius’ syndicated “Soul
Train” show, which was heard
nightly for approximately one hour.

Although located in a small town
in Central Carolina, the station’s sig-
nal carries 150 miles into Greens-
boro and Winston Salem, N.C.,, plus
nine counties in North and South
Carolina, says Reid.

He claims that because of the min-
imal r&b exposure in the area, he is
trying to create another avenue
through his discotheque activities.

Each weekend he takes his per-
sonal disco equipment, including
turntables and records which he says
he purchases, to local nightclubs to
create a disco situation.

He explains plans are underway
for a remote broadcast from discos.

Reid contends many of the major
record labels tend to overlook small
market radio stations when attempt-
ing to expose their product.

He explains that because he insists
on giving his audience what he calls
the best in music, he has been forced
to purchase the national hits from
retail outlets.

Simon EP By RCA

For Michigan Promo

NEW YORK —Students at Mich-
igan State and the Univ. of Mich-
igan will “Meet Lucy Simon” via a
special 7-inch EP disk as part of the
extensive RCA martketing cam-
paign for her debut album, “Lucy
Simon.” A talking bio with a sam-
pling of her music, the disk will be
given away at record and book
stores, and boutiques on the
campuses, and serviced to all radio
and press people in the area.

To be used in other college mar-
kets as the overall program develops,
the campaign includes color posters
blanketing available space on
campus, plus extensive use of the
college press, and campus and local
radio spots.

WB’s Album Ties
With Hendrix Death

NEW YORK-—A flurry of activ-
ity, including the release of a long-
awaited blues album—*“Midnight
Lightning,” heralds the fifth anni-
versary of the death of Jimi Hendrix
Thursday (18).

Warner Bros. Records has
unearthed close to 1,000 hours of
tapes made by Hendrix during 1967
and 1970 the two years preceeding

the rock star’s death. These tapes are .

being used in four albums among
which are “Midnight Lightning”
and the already released “Crash
Landing.”

Parker Acad Active

KANSAS CITY-The newly
renovated Charlie “Bird” Parker
Academy at 4601 the Paseo was the
scene of an open house Sept. 7 with
the Willie Rice-Eddie Baker Band,
the Bettye Miller-Milt Abel Duo, the
Frank Smith Trio and students at
the Academy performing. Estab-
lished by the Charlie Parker Memo-
rial Foundation, the institution
houses facilities for a broad range of
music instruction and training in
audio/visual techniques.

ONE HOUR A DAY

Montgomery Jazz On Las Vegas KVOV

LAS VEGAS—The new surge of
interest in jazz here, prompted pri-
marily by the formation of the Las
Vegas Jazz Society, has resulted in
Monk Montgomery, society
founder, being given a daily one-
hour radio show on KVOV.

The station in nearby Henderson
has in the past programmed soul
and gospel music. Montgomery, of-
fered six days a week time from 1-2
p-m., says he was surprised by the of-
fer and credits it to the interest
emerging for jazz as a result of the
society’s first standing-room-only
concert recently at the Univ. of Ne-
vada’s local campus.

Montgomery is calling his show
“Reality” after his Philadelphia In-
ternational LP and will start ad-
vance taping the program in order to
keep the momentum going for the
society which consumes all his time.

The bassist says he hasn’t worked
a date at any of the hotels for the
past four months because of the time
expended to get the society rolling.

Weekend Music
Upgraded At
N.O.’s WXEL

NEW ORLEANS—Randy Cal-
lender, new program director of
New Orleans’ number one r&b sta-
tion WXEL, reports several changes
have taken place.

R.J. Jenkins, former P.D., has
been upped to co-ordinator for the
Security Broadcasting Corp., and
Ernie Singleton who was acting pro-
gram director is now music director.

The schedules are Randy Callen-
der 6 am.-10 a.m., Hank Sample 10
a.m.-3 p.m., Larry Jones 3 p.m.-7
p-m., Singleton 7 p.m.-12 a.m. and
Sherman Saul 12 a.m.-6 a.m.

Callender says his first task is to
tighten weekend music. Adding that
in the past, WXEL'’s weekend shifts
were loose and *“shakey around the
edges. I want the weekends to be just
as strong as the other days. And to
handle this chore I have added Don
Jones, formerly of WYLD, New Or-
leans.”

Royalties Donated

NEW YORK-—Capitol Records’
group HUB will donate all royalties
from their newly-released song, “A
Dream For The Longest Night,” to
the Southern Christian Leadership
Conference. The song is dedicated to
the memory of the late Rev. Martin
Luther King, and was penned by
Tom Baird, HUB member and for-
mer producer/songwriter for Mo-
town Records.

McGovern Pushed

LOS ANGELES—“The New
Maureen McGovern” is the theme
of 20th Century’s all-out push to
move the “Morning After” and “We
May Never Love Like This Again”
Oscar song specialist into a more
youth-oriented audience.

Snuff Garrett is now producing
McGovern, starting with her new
single “Love Songs Are Getting
Harder To Sing.” '

Distribs Changed

LOS ANGELES — Casablanca
Records here has made several indie
label distributor changes. For the
New York-New Jersey area,
Halverne replaces London Records
Dist. In Memphis, Hot Line replaces
Record Sales, according to Dick
Sherman, the label’s marketing di-
rector.

Marlena Shaw, a local resident,
appeared live on the debut show
Sunday (14). Montgomery plans a
regular intereview feature and will
be chatting with Harold Land who is
appearing with the current Tony
Bennett-Lena Horne package. He
also hopes to make calls out of the
city to noted jazz authorities and
performers.

The organization sponsored its
first concert at a Strip hotel—the Ha-
cienda—Sunday (21) headlining Ms.
Shaw, Kenny Burrell and Spirit
Free.

Goody Fete To
Benefit Israel
Cultural Group

NEW YORK—More than 750 in-
dustry persons are expected to at-
tend a testimonial dinner-dance
honoring Sam Goody Nov. 29 at the
Americana Hotel here. The event
will serve as a fund-raiser to help
construct a cutural and recreational
center in Israel. Tickets are $25 a
plate.

Sponsoring organization is the
American Trade Union Council for
Histadrut. Music will be provided
by the Steven Scott Band, led by
Marty White.

Goody says it has long been his
desire to help provide greater oppor-
tunities in the areas of music, dance
and sports to the youth of Israel, par-
ticularly among recent immigrants
of limited means.

Lifesong To
Distrib Web

NEW YORK-Lifesong Records,
the new label set up by Terry Cash--
man and Tommy West, is now firm-
ing a web of independent distribu-
tors to handle the line which debuts
next month with a two-record album
of Jim Croce material.

Decision to go the independent
distribution route was made after a
series of meetings here and in other
parts of the country with potential
representatives (Billboard, Sept. 20).

Current Lifesong artist roster in-
cludes singer/writer Henry Gross,
formerly on A&M; a new group,
Crack the Sky; and Cashman &
West, who as artists have had three
albums on ABC Dunhill.

Cashman is president of Lifesong,
with West serving as vice president,
and Philip S. Kurnit as executive
vice president. Mart Kupps and
Barry Gross are vice presidents in
charge of sales and promotion, and
George P. Brown is vice president,
creative services. Press is handled by
Bob Sarlin. The label has offices
here at 488 Madison Ave., and in
Los Angeles at 9229 Sunset Blvd.

Scepter Marketing
U.K. Contempo Line

NEW YORK-—Scepter Records
has signed a deal to distribute the
UK. r&b and disco-oriented label,
Contempo Records, in the States.
First Contempo artists to be released
here will be the Armada Orchestra,
and Ernie Bush, to be followed later
in the year by Doris Duke, Ultra
Funk, Oscar Tony Jr., and the
Funkies.

With the Scepter deal, Contempo
is now represented in most world
markets except for Japan. Firm is
headed by John Abbey.
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General News

Thriving Era For L.A. Philharmonic

® Continued from page 3.

Tchaikovsky Spectaculars 33,635
turned out enthusiastically, spend-
ing $141,208 at the boxoffice.

“That,” says Fleischmann
proudly, “proved to be the largest
audience ever for a two-night regu-
larly priced symphonic event in the
Bowl’s history. It even topped the
1974 two-night Tchaikovsky Spec-
taculars which, until this August,
held the record.”

Fleischmann, who has worked in
London and Johannesburg with
symphonic groups, tosses in another
pleasing achievement:

“More than 60,000 children,” says
he, “flocked to our Saturday morn-
ing ‘Open House At The Bowl’ pro-
grams and sat in on Philharmonic
rehearsals. That means we are build-
ing a responsive audience for future
decades.”

The season runs for 10 “regular’
weeks and there are five pre-season
week concerts. This year those pre-
liminary events included four all-
Bach programs and the traditional
Fourth of July concert replete with
spectacular fireworks and militant,
double forte repertoire.

Also a factor in the surprising
grosses is the strong corps of soloists
who come to-the Bowl from all parts
of the world to participate in the
summer sessions.

Helping boost the boxoffice this
season were Van Cliburn, Pinchas
Zukerman, Beverly Sills, John
Browning, Alfred Brendel, Andre
Watts, Itzhak Perlman, Lorin Hol-
lander, Jon Vickers, Jean-Pierre
Rampal, Emanuel Ax, Jessye Nor-
man and others of international re-
pute.

But all that is history now.

Fleischmann has turned his atten-
tion to the coming Los Angeles Phil-
harmonic subscription series which
does not have the advantage of the
Bowl!’s lovely outdoor setting.

Last week, on KFAC-FM, he and
Tom Dixon worked the micro-
phones in marathon fashion pitch-
ing season tickets to a classical au-
dience which quickly telephoned in
enough ticket purchases to insure
the coming season’s success, “the

Preferansky

® Continued from page 4

>

could provide no estimate of record
verus tape sales in Russia.

Russia encourages classical music
by charging 1 ruble and 45 kopecks
($1.95) for an LP, while a pop, jazz
or folk LP costs 2 rubles and 15 ko-
pecks ($2.90). Russians buy records,
tapes, phonographs, components
and tape recorders in retail stores,
which handle only these products.

“Singles are produced but not on
a very large scale,” Preferansky says.
There are virtually no jukeboxes in
the US.S.R. Russia sells between
180 and 190 million record and tape
albums yearly, he estimates. Prefer-
ansky says his first target for licens-
ing at Musexpo was classical reper-
toire which is not available in Russia
today.

Ray Conniff LP

® Continued from page 3
from the album during the midnight
hours.

Generally public interest to any
Ray Conniff material has been
strong nationally. The first licensed
issue of a Conniff album, through
CBS, enjoyed good and almost im-
mediate sales here earlier this year.

According to Melodiya officials a
new 80,000-unit batch of the Mos-
cow-cut album will soon be pressed
and distributed nationally.

best advance sale for the winter sea-
son we’ve ever experienced,”
Fleischmann boasts.

The new season will open Oct. 23
at the downtown Music Center. But
just to get their feet wet, members of
the orchestra will perform a series of

high school and college concerts
starting Oct. 2 with Pinchas Zuker-
man and Sidney Harth as conduc-
tors.

“Wedon’t fear the economy,” says
Fleischmann. “We believe we have
it beat.”

Pirate Into Brazil

SANTA ANA, Calif.—Waltner
Enterprises has signed a licensing
and subpublishing agreement with
Pirate Records in Brazil with the first
two singles to be released under the
new agreement “Last Train Out” by
Steve Shelby and “Girl I Could
Love You” by Byron Keith.

Rodriguez Coasts

LOS ANGELES—Johnny Rodri-
guez makes his first concentrated
tour of the West Coast in October.

He will play gigs in such cities as
Anaheim, San Bernardino, San
Diego, Oakland. Sacramento and
Fresno.

GET DOWN TO SOIE MUSIC
WITH: BILLBOARD - DISCO, PART Il

ANUPDNTE ON THE DISCO SCENE
COMING NONEMBER 15!

Billboard’s November 1 issue will cover the disco scene as it is TODAY:
The Equipment—How important is equipment to disco owners? Why is volume important to disco success?
The People—Why are “straight” customers going to gay discos? Is the over-40 set moving in?

The Entertainment—Why are discos now offering forms of entertainment other than dancing (swimming
pools, restaurants)? Why are big-name acts agreeing to entertain in discos?

Private vs. Public Discos—Are there advantages to belonging to a private disco? What do people look

forin a disco?

The Music—Black gospel discos, country discos, international discos

Everything disco . .. in Billboard’s November 1 issue!
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Discos

High Schoolers Goal Of Poison Apples

CHICAGO—Poison Apple disco-
theques are leaning heavily on high
school crowds as a way to increase
the competitive edge with college
drinking crowds, says Gene Bilotto,
manager of the three outlying clubs.
A fourth club is planned for October
opening in Peoria.

“High school students present a
better market than college kids, and
are normally excluded from discos
because of drinking laws,” says Bi-
lotto, who reveals that in addition to
Sunday afternoons, the clubs will be
open on Monday nights to high
school students, offering live rock
bands as well as disco music.

A portable disco setup with
lighted dance floor in 8 x 10-foot
modules, designed by the in-house
P. A. Productions, and a portable
sound system are ready for the high
school prom season, he reports. “The
kids want bump music, and local
bands are not into the disco beat,”
he explains.

The chain attracts customers with
an aggressive on-going promotional
campaign of contests (wrist wres-
tling, Harvey Wallbangers in baby
bottles, men’s swim suits, bikini,
beer chugging, moustache, etc.) with
prizes of Acapulco vacations, mo-

175,616 Patterns
At Giraffe Club

CHICAGO-The tenth Giraffe
Disco, opened in suburban Arling-
ton Heights at the Brass Rail’s Steaks
N Stuff Restaurant, features a
round 18-foot lighted dance floor
capable of 175,616 different pat-
terns.

In addition, 12 different speed
controls, dim and bright choices, au-
tomatic audio control and manual
audio control for high, medium and
low frequency, are included on the
console.

The incandescent floor with eight
different colors, designed by Cosmic
Lighting, has 16 spokes separated by
pie-shaped wedges, that can be sep-
arately controlled to form figure
eights, go around in circles, pulse in
and out, or switch back and forth.

The deejay works the floor from a
56-button console, also specially
built.

The Giraffe chain is owned by In-
terstate United Corp. (Billboard,
Aug. 23).

January N.Y.

® Continued from page |

number of concurrent sessions. The
number of concurrent sessions has
been set at two to allow each meeting
the broadest possible audience.

Registration ($185 for early birds;
$200 after the forum begins, plus a
special $100 fee for students, disco
disk jockeys and military personnel)
will take place on Tuesday, Jan. 20,
with the first event beginning the
next morning,.

An integral aspect of the forum
will be an exhibition area open each
afternoon where hardware and soft-
ware products will be played and on
display.

The opening plenary session on
Jan. 21 will discuss “Disco Power—
Myth Or Reality?” The keynote
speaker is yet to be announced.

Experts from the clubs, the spin-
ners, hardware areas and the music
creators will form a panel to answer
questions from the floor following
the opening speech.

Concurrent sessions for the open-

By ANNE DUSTON

torcycles, and such. “The element of
surprise is very important,” claims
Bilotto.

“Rapidly increasing competition
among discos requires an innovative
approach to entertainment, and
flexibility in all areas such as light-
ing, management, promotion and
personality. Breaking records is an
important element in surviving.” Bi-
lotti sees a trend towards mixing rec-
ords and live entertainment, and live
disco groups will appear on a bi-
weekly basis at the new two-level Pe-
oria club, with a 600-capacity public
room and 300-seat private room. All
of the clubs include game rooms and
carpeted conversation rooms.

The chain builds its own clubs
through Club Construction, and de-

signs lighting through Apple Light-
ing. Deejays, management and other
personnel are in-house trained. The
firm acts as consultants for other
club owners on equipment, training
and office procedures to minimize
theft.

Clubs are owned on a partnership
basis with the location owner, “for
greater local participation,” says Bi-
lotti.

Suggestion boxes for service, mu-
sic, light shows and promotions are
common to all Poison Apples, and a
monthly newsletter is mailed to
1,000.

Partners in the enterprises are Bill
Longhini, Hugh Buchanan, Paul
Hoffman, Edwin Becker and John
Marinucci.

Ardcee3 (That's Correct)
Offers Reactions To Disks

CHICAGO—The first portable
disco company in the Midwest,
Ar'dcee3, also offers record reaction
to new product in order to create
dialog with record companies, says
Don Leon, programs and product
director.

The portable disco operation is
also a showcase for Disco IV and
Tritone equipment, for which the
firm acts as local distributors.

Ar’'dcee3 issues a playlist that in-
cludes demographics on type, age
and income level of an audience,
rating on response, as well as catalog
number, name and single or album
identification.

Two complete portable units are
available, with Don Leon, formerly
with WMFM, and Carl Ervin,
WHFK, as DJ personalities.

Equipment includes Epicure
model 1 power amp, Tritone mixer,
Russo turntables, Stanton car-
tridges, Soundcraft 2212 graphic
equalizer, and customized speakers.
An 8 x 8-foot lighted dance floor de-
signed by the firm is made by snap-
ping two 4 x 8-foot sections together.
Other accessories include wall pro-
jections, 10-way chasers and other
lighting effects for wall or ceiling.

The operation, called the Inter-
Galactic Space Patrol DisGO-
theque, does its own promotion
work with advance releases, ads and
posters, and takes the cost off the top
on either a flat rate or percentage of
gate basis.

The mobile setup has appeared at
local colleges, entertainment centers,
and at other discos.

Club

By TOM

NEW YORK—The National Assn. of Disco-
theque Disk Jockeys (NADD), headquartered
here, is now under administrative direction of DJ
Richie Kaczor, who replaces Bob Casey, one of
the association’s original founders.

The switch was prompted by Casey's desire
to spend more time on his own business oper-
ation, Virgo Sound Inc. Kaczor heads up the
spinners at the local club Hollywood. Also, Alex
Babbaz has been named to coordinate the pub-
lication of NADD's monthly magazine, The Melt-
ing Pot.

The Miracles’ new “City of Angels” LP
(Tamla) qualifies as one of the most exciting ti-

Disco Forum

ing afternoon include: “Inter-rela-
tionships Of Discos And Radio” and
“How To Open A Discotheque.”

Thursday mornings concurrent
sessions are “Disco Programming”
and “Disco Franchising.” Following
a coffee break “Mobile Discos” and
“Disco Product Marketing” will be
discussed. Following lunch, “Hard-
ware And Accessories” and “How
To Produce A Disco Hit” will be of-
fered.

The final plenary session on Fri-
day is a “hot seat” situation involv-
ing broadcasters, disco disk jockeys
and others fielding queries from the
audience.

Awards to top spinners, artists,
clubs and labels will conclude the
forum on Friday evening.

Live entertainment is planned for
Wednesday and-Thursday from 6-8
p-m. New York’s discos will be in-
vited to host visitors from the forum
at their facilities following registra-
tion.

Additional details will be pub-
lished in future issues.

Dialog

MOULTON

tles released this week. It's a modern soul opera
about a young man's feelings for the girl he
loves (she ran off to Los Angeles) and his search
to find her. There are two very strong disco cuts,
“Overture” and “Love Machine,” and while
both have to be slowed down to dance to they
are extremely effective crowd movers.

Every disk jockey who has a test pressing of
Ron Carter's Kudu LP has listed the standard
"“Anything Goes™ in the top 15 audience re-
sponse records. Commercial LP copies will be
available in October, as will copies of Grover
Washington Jr.'s new album.

Joe Bataan’s new single '‘Continental Square
Dance” (Salsoul) describes a dance style that
was resurrected in Los Angeles this year and is
called the “roach.” In the early sixties it was a
popular Fire island dance known as “the island
walk.” Now, it seems, the dance is making its
way back, bringing the rest of the country with
it.

Battan's record has to be slowed down con-
siderably, but it works well. Interestingly, if
memory serves one correctly, the “Continental”
is the first record since Chubby Checker's ""The
Twist" that explains all the dance steps as it
plays.

""Baby Face" is a new single by Harold Whee-
ler on Wing And A Prayer Records, and if you
didn’t know the artist you would think that it
was the Richie Family performing. Atlantic dis-
tributes the label.

Also at Atlantic, being rush released this
week is the long version of “Magic Of The Blue”
by Blue Magic. There will be a special 12-inch
disco pressing. Their latest album has a cut of
the song as well. . .. “Every Beat Of My Heart"
is the cut that most DJs are talking about from
the new Crown Heights affair LP.

Correction: The Great American Disco Con- '

cert (Billboard, Sept. 27) is to be held in the
100,000-square-foot Rockland Community Col-
tege entertainment center, not a 20,000-square-
foot arena as reported. Also, added to the bill
are Ecstasy, Passion & Pain, and Faith, Hope &
Charity.
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Top Audience Response
Records In N.Y. Discos
This Week
1 CASANOVA BROWN, (Do It Yourself, How High
The Moon)—Gloria Gaynor—MGM (LP)
2 FLY ROBIN FLY/I LIKE IT=Siiver Conven-
tion—Midland Intl (LP)
PEACEPIPE-B.T. Express—Roadshow (LP)
MESSIN’ WITH MY MIND —Labelle—Epic
HOOKED FOR LIFE-The Trammps—Atlan-
tic (Long Version)
6 SUMMER OF 42/EXODUS—Biddu Drch.—
Epic (Exodus import only)
T ONII.Y TAKES A MINUTE-Tavares—Capi-
to
8 YOU SET MY HEART ON FIRE-Tina
Charles—Columbia (vocal & inst.)
9 CAR(AL\‘)A)N/WATUSI STRUT-Deodato—MCA
10 PEANUT VENDOR/BRAZIL-Richie Fam-
ily—20th Century (LP)

(5 0 7

.11 UNDECIDED LOVE-The Chequers—Scep-

ter (disco-mix)

12 SUPERSTAR REVUE-The Ventures—UA

13 1 JUST CAN'T MAKE IT (Without You)—
Philly Devotions—Columbia

14 WHEN YOU'RE YOUNG AND IN LOVE-
Ralph Carter—Mercury

15 DO THE LATIN HUSTLE-Eddie Drennon &
B.8.S. Unlimited—Friends & Co.

Downstairs Records (New York)
Retail Sales

This Week
1 CASANOVA BROWN, DO IT YOURSELF,
HOW HIGH THE MOON—Gloria
Gaynor—MGM (LP)
NOWHERE-Hocus Pocus—Black Music
SUPERSTAR REVUE—The Ventures—UA
NOBODY LOVES ME LIKE YOU DO—Jeanne
Burton—Cotton
5 FRE(NESI-Richie Family—20th Century
LP)
6 YOU SET MY HEART ON FIRE-Tina
Charles—Columbia (vocal & inst)
7 CARAVAN/WATUSI STRUT—Doedate—MCA
(LP)
8 MESSIN' WITH MY MIND—Labelle—Epic
9 SOMEBODY'S GOTTA GO—Mike And Bill—
Moving Up
10 GEY READY FOR THIS—Revelation—RSO
11 CHEER UP SYRUP—David And The
Blueties—Spigot
12 FLY ROBIN FLY/! LIKE IT=Sitver
Convention—Midland intl (LP)
13 LET'S DO THE LATIN HUSTLE-Eddie
Drennon & B.B.S. Unlimited—Friends &
Co.
14 EVERY BEAT OF MY HEART— Crown
Heights Affair—De-Lite (LP)
15 SUNNY - Yamboo—Montuno

- N
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Colony Records (New York)
Retail Sales

This Week
1 CASANOVA BROWN, DO IT YOURSELF,
HOW HIGH THE MOON—Gloria
Gaynor—MGM (LP)
2 NOBODY LOVES ME LIKE YOU DO—Jeanne
Burton—Cotton
GET READY FOR THIS —Revelation—RSD
T.L.C.—MFSB—Philadelphia Inti
CHI-TOWN THEME—Cleveland Eaton—
Black Jazz
6 BAD LUCK—Atlanta Rhythm Section—
Scorpio
7 SUMMER OF 42-8iddu Orch.—Epic
8 FLY ROBIN FLY/I LIKE IT<Silver
Convention—Midland Int! (LP)
9 YOU SET MY HEART ON FIRE-Tina
Charles—Columbia (vocal & inst.)
10  CHANGE WITH THE TIMES—Van McCoy—
AVCO
11 SOUL TRAIN 75—Soul Train Gang— Soul
Train
12 YOU'D BE GOOD FOR ME—Ronnie
Spector—Tom Cat
13 SUPERSTAR REVUE—The Ventures—UA
14 LET'S DO THE LATIN HUSTLE-Eddie
Drennon & 8.8.S. Unlimited—Friends &
Co.
15 HIPIT —Hosanna—LHMA

L3 W )

Top Audience Response Records
In L.A./San Diego Discos

This Week

1 LOVE ROLLERCOASTER—Ohio Players—
Mercury (LP)

2 FAME-David Bowie—RCA

3 PEACEPIPE-B.T. Express—Roadshow

4 FLY ROBIN FLY-Silver Convention—RCA
(LP)

5 IT'S ALRIGHT—Graham Central Station—
Warner Bros.

6 CASANOVA BROWN/DO IT YOURSELF—
HOW HIGH THE MOON—Gloria
Gaynor—MGM (LP)

7 HOLLYWOOD HOT—Eleventh Hour—20th
Century

8 DANCE, DANCE, DANCE-Calhoon—
Warner/Spector

9 THAT'S THE WAY 1 LIKE IT—K.C. & The
Sunshine Band—TK (LP)

10 DO IT ANYWAY YOU WANNA—People’s
Choice—T.5.0.P.

11 BAD LUCK—Atlanta Rhythm Section—
Polydor

12 IT ONLY TAKES A MINUTE-Tavares—
Capitol

13 WHAT A DIFFERENCE A DAY MAKES—
Esther Phillips—Kudu

14 BRAZIL —Richie Family—20th Century

15 MESSIN’ WITH MY MIND-LaBelle—Epic

Melody Song Shéps (Brooklyn, Queens, Long Island) Retail Sales

This Week

1 CASANOVA BROWN, DO IT YOURSELF,
HOW HIGH THE MOON-Gloria
Gaynor—MGM (LP)

2 NOBODY LOVES ME LIKE YOU DO—Jeanne
Burton—Cotton

3 LOVETO LOVE YOU BABY—Donna
Summer—0asis

4 FLY ROBIN FLY/1 LIKE IT=Silver
Convention—Midland Int! (LP)

S YOU SET MY HEART ON FIRE=Tina
Charles—Columbia (vocal & inst)

6 MAGIC OF THE BLUE—Blue Magic—ATCO
(LP)

7 HUSTUNG-The Hustlers—People

8 WHERE DO | GO FROM HERE-The
Supremes—Motown

9 CHI-TOWN THEME—Cleveland Eaton—

Black Jazz

10 MESSIN’ WITH MY MIND-Labelle—Epic
(LP)

11 LET'S DO THE LATIN HUSTLE-Eddie
Drennon & 8.8.S. Unlimited—Friends &
Co.

12 HOLLYWOOD HOT—Eleventh Hour—20th
Century

13 BRAZIL/PEANUT VENDOR-Richie
Family—20th Century (LP)

14 THAT'S THE WAY 1 LIKE IT—KC And The
Sunshine Band—TK (LP)

15 SOMEBODY'S GOTTA GO—Mike And Bill—
Arista

McGarvin Uncle Bear LP
Spawns ‘Peaceful’ Single

SAN FRANCISCO—Uncle Bear
Records has issued a single from
owner Dick McGarvin’s LP, with
distributor Eric Mainland routing it
to some jazz jukeboxes and to
broadcasters.

The LP is called “Peaceful” and
features the Dick McGarvin Group,
an easy-sounding jazz aggregation.

Drummer McGarvin formed his
own label as a result of disinterest on
the part of major labels who didn’t
want his brand of music.

McGarvin is selling mail-order as
well (Box 5240, San Francisco
94101) and gets orders “from scat-
tered places, as a result of airplay in
scattered places.”

McGarvin’s LP is dominated by

the keyboard work of Gus Gustav-
son on such tunes as “Alone Again
Naturally,” John McLaughlin’s
“Follow Your Heart,” the Kenny
Rankin title track and McGarvin
originals. The LP was cut at Differ-
ent Fur Trading Company and,
“counting absolutely everything,”
cost between $15,000-$20,000.

McGarvin hopes for his label not
to be a one-record thing. “I have ev-
ery intention of recording other San
Francisco groups and musicians,
starting perhaps with solo records by
other members of this group. There’s
a whole lot of good jazz talent mill-
ing around San Francisco, bump-
ing into each other.”
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Billboard ON TOUR

a directorydesigned for artists

who tour the U.S. and need easy
access to services like...

... Talent Showcase Facilities

. .. Sound and Lighting Facilities

... Photographers

... Limo Services/Charter Services

... Promoters

. . . Musical Instrument Transfer-Rental-
Sales-Repair

. .. Hotels/Motels

.. . Publicity/Public Relations Firms

. .. Staging Companies/Costumers/
Wardrobe Designers

.. in 40 major markets in the continental
United States!

A guide providing the touring artist with
everything he needs wh2n he’s on the road.
Why not travel with artists when they’re
ON TOUR? Contact your local Billboard
account executive for details:

AD DEADLINE:
November 7

ISSUE DATE:
November 29

LOS ANGELES:

Steve Lappin/Harvey Geller
Joe Fleischman/Bill Moran
9000 Sunset Boulevard

L.A., Calif. 90069

(213) 273-7040

o Bee NEW YORK:

il - Ron Willman/Ron Carpenter
ﬂ Norm Berkowitz, Mickey Addy
v 1 Astor Plaza

New York, N.Y., 10036
(212) 764-7300

CHICAGO:

Bill Kanzer

150 No. Wacker Drive
Chicago, !Il. 60606

(312) 236-9818
NASHVILLE:

Joan McCartney

717 West End Ave., #700
Nashville, Tenn. 37203
(€15) 329-3925
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The Album:
"Experience Gloria Gaynor”
M3G 4997

The Single:

“(1f You Want It) Do It Yourself”
M14823

Distributed by Polydor

Marketed by Phonodisc

Awvailable in Canada: through Polydor Ltd.
Produced by Meco Monardo

Tony Bongiovi
Jay Elhs

Manages: Jay Ellis
DCA Management (212) 541-5980
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Eillboard photos by Joanne Oliver
Sight in Sound scenes included, from left, &
busy JVC quad display; owner Dave Biddle
with Medallion autosound’s Roger Dickman,
Jim Smith; Phonodisc truck, MCA high-rise
sign, store service booth under balloon.

Tape/Audio/ Video

| Update From Europe | EIA Blasts

Berlin Radio/ TV Fair Hits:
Vidisks, Infrared 'Phones

BERLIN—Demonstrations of the
TED videodisk changer and Phil-
ips/MCA player, and cordless in-
frared headphones, a PAL version
of the Sony Betamax videocassette
deck and a reported move by Pyral,
giant French blank tape firm, into
the U.S. professional market were
among highlights gleaned at the
biennial International Radio & TV
Exhibition which drew a record
604,000-plus for its Aug. 29-Sept. 7
run here.

According to AMK Berlin, the co-
operative exhibit management firm
for the giant 24-acre, 24-hall exhibit
complex, computerized orders from
consumer visitors exceeded gener-
ally conservative forecasts due to the
overall economy of Western Europe,
and almost one-third of the total at-

tendance—about 200,000—poured in
the last weekend.

The TED vidisk automatic
changer prototype was shown to “in-
vited industry observers” and the
10-disk “cassette” (10-minutes each)
with a 4.5-second change cycle re-
portedly gave good picture repro-
duction with no sync problems.
However, production is “fairly far
down the road and only if competi-
tion presses,” one reliable source re-
ports. :

Also shown quietly was the Sanyo
NTSC (U.S./Japan) TED player-
only that reportedly will be used in
the next scheduled trade demonstra-
tion in America either late this year
or in early 1976. Meanwhile, the
PAL version bowed in Germany this

(Continued on page 44)

MX Boosts Profit Margin,
Redesign In Market Push

NEW YORK-MX High Fidelity
Components is offering its line of
products as an alternative to con-
sumer electronics dealers whose
profit margins on other equipment
lines have been sharply reduced by
the repeal of fair trade.

According to Ed Carrier, national
marketing manager for the recently
spun-off Magnavox division, spe-
cialty store operators can realize as
much as a 40 percent mark-up on
the 17-unit line, as opposed to the
slim margin of profit the repeal of
fair trade has now forced them to ac-
cept on once lucrative top brand
name products.

This new strategy, coupled with
the restyling of a number of the new
receivers, has already won the ac-
ceptance of about 100 specialty
dealers, up sharply from about 14
originally appointed.

Carrier expects to have about 250
specialty hi fi dealers handling MX
by the end of the year. In addition,
an estimated 550 Magnavox con-
sumer electronics dealers are already
carrying the line, plus another 150 of
an estimated 550 Magnavox con-
sumer electronics dealers are already
carrying the line, plus another 150 of
Magnavox’s 350 home entertain-
ment centers.

According to Carrier, decision to
restyle a number of the lin€’s receiv-
ers from a stark black finish to a
more popular silvertone style, was
based on direct requests from deal-
ers who favored the more contempo-
rary look.

MX is supporting its impressive
network of dealers with an aggres-
sive merchandising campaign that
will place emphasis on the audio
équipment buyer in the 25-40 age

bracket. The print and TV ad cam-
paign will include spots on tele-
vision’s “Midnight Special,” as well
as print ads in Time, Newsweek and
magazines directed to the hi fi buff.

Carrier expects to have about 250
specialty hi fi dealers handling MX
by the end of the year. In addition,
an estimated 550 Magnavox con-
sumer electronics dealers are already
carrying the line, plus another 150 of
Magnavox’s 350 home entertain-
ment centers.

NEW YORK—-TEAM Electronics
is exploring the feasibility of mar-
keting a line of home and car stereo
equipment under the ATL brand
name. The Minneapolis-based firm
already markets a fuil line of loud-
speakers for the home and car under
the ATL/Atlantis and ATL/Award
labels.

According to Richard May of
TEAM Central, parent company of
TEAM Electronics, final decision to
market the line will be based on the
availability of products equivalent
in quality to currently available
brand name systems at prices that
are competitive.

TEAM Electronics does not, at
this time, manufacture its own prod-
ucts, but is sourced by a number of
different private label manufac-
turers for its 103 outlets, both com-
pany-owned and franchised, in 17
states, including Alaska.

Equipment on which the chain
has its eyes at this time include stereo

‘Rules’ On
Warranties

® Continued from page 3.

written warranties, but he strongly
criticized the required statement giv-
ing exact repair time. Day said it
would be almost impossible for a
manufacturer to specify an exact pe-
riod of repair time under warranty,
because repairs are made at the local
service level, with thousands of retail
outlets involved.

CEG recommends that since
many variables in the situation are
completely outside of manufac-
turers’ control, that wording in the
rules should be deleted, or “a rea-
sonable period of time” substituted
for an exact number of days.

Another aspect CEG finds costly
and unworkable is the requirement
that manufacturers list all persons
authorized to service products, or es-
tablish a toll-free phone numberin a
WATS-type line consumers can call
for the information. CEG’s counsel
urges that authorized service be
identified at the local level, with the
consumer told to contact either an
authorized service or his local dealer
for information.

The manufacturing spokesman
finds the rule requiring retailers to
have copies of warranties available
to consumers on request is tolerable.
But CEG opposes a proposal to have
the manufacturers’ ticket or label
and display panel tell the consumer
about the. pre-sale availability of
warranty terms at the store.

(Continued on page 44)

sz OWN HOME/CAR STEREO

TEAM Electronics Eyes Lme

By RADCLIFFE JOE

receivers, turntables, tape decks in
both 8-track and cassette configura-
tions, and a full line of car stereo
products.

According to May, the decision by
TEAM Electronics to research the
home stereo market is based on the
significant growth of TEAM’s At-
lantis Corp., the division entrusted
with the development of the com-
plete line of private label products.

This growth has led to the ap-
pointment of corporate operations
vice president James Murphy as
general manager of Atlantis, and
Jim Gardner (from Pacific Stereo) as
manager of sales and product devel-
opment. Both men are charged with
the responsibility of researchinﬁ and
developing the proposed ATL home
electronics line.

TEAM Central is also studying
the feasibility of broadening the
market for its private label products
to outlets outside the TEAM Elec-
tronics chain. May stresses that this

www.americanradiohistorv.com
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CINCINNATI “A helluva gutsy
promotion” were words used repeat-
edly to describe “The Greatest
Audio Show on Earth” held recently
by Sight in Sound at Cincinnati’s
Convention Center.

Harry and Dave Biddle, vice pres-
ident of Sight in Sound, arrayed
over 50 audio and record manufac-
turers, seven radio and TV stations,
and four financial institutions in the
95,000-square-foot area to come up
with possibly the area’s most unique
and most ambitious audio show and
sale ever staged for consumers by a
single retailer. One week afterward,
Harry Biddle was so busy with post-
show business he didn’t have a min-
ute to rap.

Strong advertising and publicity
drew an estimated 45,000 who paid
one dollar admission to be tempted
by more than $1 million dollars’
worth of merchandise and to receive
plenty of “freebies” to stash in their
give-away shopping bags.

The Biddles’ promotion, put to-
gether inside of two months, in-
cluded a financial area for credit ap-
plication from Bankamericard,
Master Charge, Fifth Third Bank,
and Capitol Savings & Loan (for
$300 instant credit); two check-out
areas to pay for merchandise: Sight
in Sound service and car stereo in-
stallation booths, and loading dock
facilities for immediate pick-up of
large items. More than 300 manned
the three-day event which took place
from 6 p.m. to midnight; 10 a.m. to
midnight Saturday; and 10 a.m. to 8
p-m., Sunday. All show participants

B R
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plan is still on the drawing boards
and no immediate decisions is con-
templated.

Meanwhile, the firm is beefing up
its marketing and merchandising
program on its ATL/Studio Plus
line of blank tape products intro-
duced sometime ago.

The line, a low-noise/high output
product, was designed by TEAM
Electronics to the most demanding
specifications, according to May. It
is available in cassette, 8-track and
open-reel configurations.” Lengths
are 45, 60, 90 and 120 minutes in
cassette; 45 and 80 minutes in 8-
track; and 1,200, 1,800 and 2,400
feet for open reel.

The line competes with Maxell
and 3M products which TEAM also
stocks. May explains that promotion
of the line is not aimed at phasing
out the established brands, but at
developing consumer awareness of
the private label product, and giving
customers a free choice.

e CINCINNAT! EXPO s

*’ ‘Slght in Sound’ An
- Ambitious Success |

By JOANNE OLIVER

were given free display space, signs
and electricity.

Manufacturers admitted they
were skeptical of the Biddles’
enormous undertaking. All inter-
viewed, however, were pleased and
overwhelmed by public response.

“Mass mayhem!” was the way
Roger Dickman, Medallion sales
rep, describes the Friday evening
opening, when more than 2,000 were
waiting outside the doors to get lim-
ited quantities of specially priced
items. “People didn’t even know
what they were buying. They just
took the cards to check-out areas to
buy the merchandise sight unseen,”
Dickman says.

Medallion’s Jim Smith feels the
public is much better informed as a
result of Sight in Sound’s promo-
tion. “When consumers are ready to
buy, they know more about it now.
We’ve been in this area six years as a

(Continued on page 42)

UK. Tape Boom:
Cassettes Widen
Lead Over 8-Tr.

LONDON-Tape software sales
in the first half of 1975 here were 40
percent up on figures for the same
period last year, according to the lat-
est report FORTE (Focus On Rec-
ords, Tape and Equipment), a con-
sumer survey carried out by the
British Market Research Bureau.

Latest figures show that prere-
corded tape sales between April and
July were up 34 percent from the
second quarter of 1974, continuing
the trend indicated earlier this year.
First quarter report in July had re-
vealed a massive 47 percent increase
in tape sales. Both figures combined
indicate an average 40 percent
growth in sales each quarter.

But the report also points to a fur-
ther fall in sales of 8-track tape, com-
pared with the cassette. There are
now 4.5 cassettes sold for every car-
tridge, despite the fact that for two
years the general ratio in summer
has been 3.1 and in winter 4.1.

Three reasons are suggested for
the decline of 8-track. “Disillusion
with 8-track voiced by dealers may
have affected their stocking of tapes
and there is also an increasingly
small range of product being made
available on 8-track,” says the
FORTE réport. “Recent acquirers of
tape hardware may also tend to buy
cassette equipment instead of 8-
track to an even greater extent than
previously.

“The news is certainly bad for 8-
track though itis best to wait for next
quarter’s figures before drawing
firm conclusions,” the BMRB report
summarizes.
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A video playback head assembly designed to
eliminate unnecessary videohead wear and to
free up the videotape recorder during audio-only
operation was introduced by Ampex Corp.

Intended as an interchangeable head assem-
bly for the Ampex MM-1100 multichannel
recorder/reproducer, the device comes in kit
form and is priced at $3,500.

Also new is the Search-To-Zero accessory for
the MM-1100 that permits the setting or a reset
or zero point anywhere on the tape in fast for-
ward, rewind or stop mode. Timing is accurate to
plus or minus five-tenths of a second at 15
inches per second. In kit form, the accessory is
listed at $895.

x*x *x X

3M Co. announced it has ceased limited de-
velopment and production of its high speed %-
inch U-Matic videocassette contact printer, cit-
ing “unresolved field reliability problems” with
four units delivered earlier this year in the kick-
off of a separate project to develop a market for
the copying units.

* x  x
Public service programs as well as five video-

Channel Master
To Manufacture
All its Products

NEW YORK—In a move aimed at
creating a more competitive position
for itself in the home stereo market,
Channel Master has begun design-
ing and manufacturing most of its
home stereo units at its own engi-
neering and manufacturing facilities
in Taiwan.

According to Martin Charles, vice
president and director of consumer
electronics marketing, the move will
give the company complete control
over the development of its home
stereo products, from design to man-
ufacture.

It will also give Channel Master
greater flexibility to produce what
its considers “equipment of innova-
tive design and features” as well as
to pursue ‘“‘commercially viable
technological advancements” which
had hitherto been left largely in the
hands of its sources.

The first unit to be developed un-
der the new manufacturing policy is
a full-feature stereo 8-track record/
play deck, model HD6075, designed
as an add-on system for existing
home stereo systems.

The unit features automatic stop,
illuminated right and left recording
level meters, slide controls or preci-
sion recording from all sources,
manual and automatic track selector
and stereo microphone and aux-
iliary inputs. It carries a price tag of
$99.95.

___Tape Duplicator___

taped Shakespeare plays starring Robert
Vaughn are in production by Audio-Visual
Broadcasting Systems, Inc.

The unique productions are directed toward
deaf and blind audiences, through the use of
Ameslan (American Sign Langdage), mime and

- captioning for the deaf, and sound effects and

dialog controt for the blind.
The company recently moved its production
facilities to Burbank Studios in Burbank, Calif.

* * *

Knowledge Industry Publications anticipates
4,500 attendees at its Video Expo 75 exhibit at
New York's Madison Square Garden Exposition
Rotunda and three concurrent series of work-
shops at the nearby Statler-Hilton, Oct. 7-9.

Aithough no videodisk players will be on
view, virtually every videocassette/cartridge
player will be demonstrated, as well as cameras
and editing equipment from Akai, Ampex, Con-
cord, Kodak, Hitachi, IVC, JVC, Magnavox, Pana-
sonic, Philips, Sanyo, Sharp, Sony and RCA. Ad-
mission is $2 with complimentary tickets
available from all exhibitors, which include serv-
ice and software firms for a total of about 75
companies.

Concurrent conference include Video Cram
Course 75 sponsored by Training and Photo-
Methods and handled by Barwick/Kranz, at
$125/$210/8250 for one/two/three days respec-
tively; Video Workshops '75 managed by Smith-
Mattingly Productions, 12 topics priced from

. $35 for one to $150 for six (two each day); and

a third sponsored by In-Service Training for
medical video users.

One new feature is a Programming Pavillion
which will offer individual viewing carrels for
current productions of both exhibitors and non-
exhibiting production firms in virtually every in-
terest area, all available in %-inch U-Matic con-
figuration.

AN 8-HOUR
CASSETTE?

NEW YORK-—Phone Control
Systems (PCS) has developed an
electronic modification system for
use in cassette recorders, which they
claim can provide up to eight hours
of recording time using a C-180 cas-
sette.

According to Ira Rachlin of PCS,
the device reduces the speed at
which the tape travels, from 1%
inches per second to 1i.p.s. without
affecting fidelity. It is currently
available in modified Sanyo cassette
recorders at $99.95, but can also be
used in any standard cassette
recorder, he claims.

Phone Control Systems is selling
the unit through mail-order facilities
at present, but is expanding its distri-
bution facilities to make the device
available through mass merchandis-
ing outlets, as well as hi fi shops,
camera stores and other retail out-
lets.

Tape/Audio/ Video
‘Sight in Sound” An Ambitious Success

® Continued from page 41

division of Beneficial Finance. At
this show, the public came to know
who Medallion really is.”

Spike Spiegel of Cincinnati’s
Market Dynamics, representing
Ampex, J.LL., Empire and Kar Kri-
ket, says Sight in Sound’s extrava-
ganza was the first time they’ve had
a direct relationship with the con-
sumer. “This is really an education,”
adds his colleague, Marly Wask.
“We've been sheltered from con-
sumers. The age group is amazing—
it’s the 18 to 20-year-olds who have
the money. We didn’t realize the
market is that young. Not only do
they have more money than older
people, but they know exactly what
they want. “Its unbelievable that the
Biddles pulled this off. The advertis-
ing was very effective.”

Utah, whose display was almost
knocked down by anxious customers
wanting to buy their $6.66 speakers,
had never participated in a con-
sumer show before. “Our speakers
were gone in 48 seconds,” Fred
Bailey says.

Utah was interested in the con-
sumer show from the beginning, ac-
cording to Steve Brickley, director of
sales and marketing. “Biddle is such
a promotion-minded dealer and his
growth with us has been so phenom-
enal that we were sure it would be a
worthwhile event. Next year, we’ll
redesign our booth to handle larger
crowds on a one-to-one basis. And
we’ll have more than one demon-
stration area.”

Joe Purtell, Koss regional man-
ager from Milwaukee, termed Sight
in Sound’s show “utterly fantastic!”
“Our special was gone in the first 60
seconds. We had only 75 sets of the
stereophones available (retail $44.95
for $8.88). Three to four hundred
persons made a beeline for this
booth and literally tore at clothes to
get the cards. As of Sunday noon, we
sold over 1,000 units. There has
really been good consumer accept:
ance—they’re here to buy. We’ll
probably be back if the Biddles have
this again next year,” Purtell pre-
dicts.

“Prodigious sales!” is how Gar-
rard’s rep, John Cameron of
McFadden Co., describes show re-
sults. “We sold out of at least two
models and are selling floor samples
now,” he said Sunday. Cameron
found the Garrard booth suitable
for a consumer display as well as for
trade shows.

JVC, which occupied 1,600 square
feet on the Convention Center’s
stage, pushed quad. Dan Geaney, re-
gional manager, reacted: “Excel-

You’ll find what you need

...for Quality Control

of pre-recorded pancakes
(cassette, quad, 8-track or any
combination) in the
Electro Sound line from

AUDIOMATIC CORPORATION

1290 AVENUE OF THE AMERICAS 3
NEW YORK, N.Y. 10018, PHONE(212)582-4870
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lent! Our quad demo is very popu-
lar. We’re getting comments such as,
‘It really sounds good. We've never
heard music sound like this be-
fore.” ” Geaney counted 60 persons
per minute during the first hour and
a half of the show.

“Next year, we’ll bring more sepa-
rates. This seems to be a growing
segment of quad. Whereas last year
they comprised about 10 per cent of
business, it’s now about 15 percent,”
Geaney estimates.

Sony, Superscope and Marantz
came to Sight in Sound’s audio expo
with Abcom, headquartered in Co-
lumbus. Jack Abram, president, ob-
serves, “This show is beyond our ex-

-UHER ‘TAGS’
PRODUCTS

LOS ANGELES—With one eye
on consumer public relations and
the other perhaps on the FTC’s pro-
posed rules to implement the new
federal warranty act, Uher of Amer-
ica is including all product specs and
features on new string tags shipped
with product this fall. President
George Rose says each tag for the
firm’s tape recorder line will include
specs for speeds, tracks, special con-
trols, frequency response, wow-and-
flutter, signal/noise ratio, record
and playback inputs, etc.

pectations. Things have happened
in Cincinnati for all dealers because
of the Biddles.”

Mike McCarthy, manning the
BASF booth for Srepco Electronics
of Dayton, which also brought
Memorex and Craig to the show,
comments, “We can’t believe the
amount of merchandise that has
moved during the show. The public-
ity has been outstanding. We’re not
used to dealing with the consumer,
so next year we’ll zero in on gim-
micks to get people in our booth.
Test equipment with zig-zag lines.
loud music and flashing lights are
the attention-grabbers,” he ob-
serves.

Phonodisc had people streaming
consistenly through their display to
see and climb on a Peterbilt truck to
push a C. W. McCall album. Russ
Faust notes that Sight in Sound’s
promotion placed a positive empha-
sis on the audio field at a time when
it's down somewhat.

“This generates more interest in
everything. It gets the public down
here and whether they buy now is
not important. We didn’t come into
the show to sell product. We want to
create interest in the audio market
and have no giveaways—our thing is
to raffle off a CB radio. And we
brought C. W. McCall here on Sat-
urday to autograph his albums,”
Faust says.

A British Triumph—a Beatles’ car
replica—attracted browsers to Capi-
tol’s display manned by Peggy and
Bob Ryan, who tagged the show.”

. outstanding—very strong—sur-
prisingly so. Our albums are moving
just great,” Ryan enthuses. “We
really didn’t know what to expect,
and next year we’ll bring more to our
exhibit and have more variety of al-
bums available.”

“Jaws™” and Elton John were fea-
tured by MCA, which commanded
attention with disk, iron-on and
coaster giveaways, a prize drawing, a
life-size dummy shark swallowing a
woman and their main event—film
clips of Universal Studios tours,
“Airport ’75,” “Jaws,” “Earth-
quake.” Branch manager, Jack
Brown, comments: “This has been a
fantastic show—there’s a lot of inter-
est in our product.”

Danny Schone of WEA notes, he
sold over 500 AWB albums and
completely sold out of Eagles al-
bums. A contest for a stereo system
pushed Todd Rundgren, while
money clips, balloons, iron-ons, 45s,
badges and other promotion mate-
rial were given away by Schone.

Among the audio equipment
manufacturers exhibiting were: Al-
tec, Akai, Audio Analyst, BSR,
Dual, Garrard, Kenwood, Koss,
Marantz, Shure, Sony, Superscope,
Utah and JVC. Record manufac-
turers and distributors occupying
center space were: A&M, Capitol,
Columbia, P & G, Phonodisc
(Phonogram, Polydor), MCA, RCA,
Supreme and WEA, Inc.

Car stereo exhibitors included
AFS., Craig, Empire, J.L.L., Medal-
lion and Tenna. Ampex, BASF,
Memorex and Scotch comprised the
tape manufacturers’ exhibits. Watts
displayed audio accessories, while
JVC also brought its video equip-
ment.

Midwest radio and tv person-
alities performed live remotes for
their stations: WBEN-FM, WKRC,
WKRC-TV, WKRZ-FM, WLW,
WSAI-AM-FM. The print medium
was represented by area weeklies,
The Jester and Riverfront Times.

In addition to manufacturers’ and
media displays, Sight in Sound oc-
cupied several areas to acquaint the
public with its possibilities. Tech-
nicians at one booth made appoint-
ments to install car stereo and ex-
plained how their work is dene. A
15-by-40-foot service booth was
manned by other technicians who
talked to people about problems
they were having with equipment.
Bruce Werner, service technician, ex-
plained test equipment to question-
ers and kept a slide show running
which illustrated Sight in Sound and
its service department.

Sight in Sound, a 7,600-square-
foot, one-store operation, deals in
sales, installation and service of all
types of home and car stereo equip-
ment. “The Greatest Audio Show
On Earth” was put together for max-
imum exposure to the public, to
audio equipment manufacturers
and to major record companies as
the largest retail outlet in the tri-state
area (Ohio, Indiana, Kentucky) de-
voted exclusively to the home and
car stereo field. Owners are Harry R.
and Jeanette E. Biddle, Harry J. and
David R. Biddle.

Aspen Debuting
8-Track Tester

DENVER—Aspen Ltd. has devel-
oped an 8-track tester as the newest
addition to its accessory line which
simplifies the process for evaluating
all 8-track players, according to
president Sid Laks. Built into a con-
ventional 8-track, the tester is acti-
vated by slipping it into the deck.

During its run through the player,
Laks claims the unit tests tape speed
on all four channels, optimizes
sound location on both speakers,
checks wow and flutter, head align-
ment, crosstalk and switching effi-
ciency.

He assures that the recorded tests
and voice instructions are simple
and clear, noting that “a tape speed
test can be timed over a six-minute
period, or the correct speed can im-
mediately be ascertained with the
built-in test tone.”

Laks believes that the suggested
$6.98 list unit can help consumers
eliminate costly checkups as well as
provide dealers with “another good
impulse-type product.” The firm
made its debut in the market at the

(Continued on page 44)
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Car Stereo

Medallion, Tenna To Offer
New Units At Chi APAA

By ANNE DUSTON

CHICAGO—-In-dash OEM styl-
ing, more emphasis on cassette units,
FM-stereo radio, and heavier
speaker magnets are among the
trends being noted in new product to
be introduced at the upcoming Au-
tomotive Parts and Accessories
(APAA) Show at McCormick Place,
Nov. 18-20.

Medallion’s new line includes
three cassette/radio combination
units, and two 8-track/radio units,
allin-dash with OEM trim packages.
The 65-494 cassette can also be in-
stalled under-dash, and features au-
tomatic eject and fast forward, at a
suggested $149.95 list.

One three-way control for fast for-
ward, reverse and eject is a feature of
the 65-496 cassette model, listing at
$129.95; and automatic reverse, fast
forward, and rewind, are included in
the $179.95 cassette model 65-498.

The two 8-track units have dial-
in-the-door radio tuning. Model 65-
554, with suggested list of $119.95, is
only 5% inches deep. Infinitely vari-
able controls for side-to-side and
front-to-rear, designed to handle
four speakers, are featured on model
65-558, at $139.95 list.

All 8-track and cassette units con-
tain AM/FM/FM radios, and have
fully adjustable shafts.

Medallion will also be introduc-
ing a CB converter that changes an

AM radio into a receiver for all 23
CB channels, at a $39.95 suggested
list.

A line of coaxial speakers from
Tenna will be sold in stereo pairs to
be compatible with four or eight
ohm systems.

Included in the line are the
CO0620-PS, 5% inch round speakers
for door mounting, designed with
paneled grille and black vinyl pad-
ding, to handle 30 watts RMS each.
The model CO625W is the same size,
but the magnets are 25 ounces, and
the speakers can be flush or surface
mounted on wedge mounting, for
over 30 watts RMS. Design is black
with chrome trim. Model
CO6930RD, a 6 x 9 oval for rear
deck installation, handles 40 watts
RMS.

Tenna will also be showing four
new units for the Do-It-Yourself
line. Customized OEM trim is avail-
able direct from the company, with
order forms printed on the box.

All four units feature Tenna’s pat-
ented front panel tuning head align-
ment control, front panel antenna
trimming, and AM/FM/FM radios.

A choice of five preset radio but-
tons for either three AM and two
FM stations, or five AM/FM sta-
tions will be offered on the two 8-
track and two cassette models.

Tenna is also introducing a CB

Tape/Audio/ Video

NO ‘PRO’ LINE

Pioneer Bows New Expander

MOONACHIE, N.J.-US. Pio-
neer Electronics has begun market-
ing a dynamic range expander
which reportedly is capable of re-
covering the musical dynamic range
usually compressed or restricted in
disks, tapes and FM broadcasts.

The unit, developed by Chicago-
based electronics engineer Robert
Gradinsky, is designed for use with
conventional home stereo equip-
ment and is said to counter the dy-
namic control in the recording proc-
ess which produces distortion of
dynamics.

Among the areas in which model
RG-1 is said to restore dynamic ac-
curacy, are in the reduction of tran-
sient peaks, overall compression of
loud levels, and upward manipula-
tion of soft levels.

According to Pioneer engineers,
the downward expansion capabili-
ties of the unit are also instrumental
in significantly reducing tape hiss,
record surface noise and back-
ground FM noise.

The dynamic range expander can
be connected to any hi fi component
system via the tape output and tape

converter receiver, the CBC-23, as
self-installed unit to list at $34.95.

Five major car stereo companies
have not as yet decided to exhibit at
the APAA, with Metro Sound
among the late arrivals. The five are
Aiko, Clarion, CarTapes, DYN-
Electronics, and Pioneer Electronics
of America.

monitor jacks. The unit is said to
work equally efficiently with either
low end or high performance com-
ponent systems.

U.S. Pioneer is manufacturing
and marketing the RG-1 under a
special non-exclusive licensing
agreement with Gradinsky. The
“approximate nationally advertised
value” is $175.

Meanwhile, U.S. Pioneer has still
not made a firm decision to market a
line of professional audio electronics
equipment in this country.

Following the firm’s demonstra-
tions of a direct drive turntable sys-

An Industry 1st
At Musexpo 75

LAS VEGAS—Cinema Prize Rec-
ords has hooked up with Muntz-
Markoff Theatrevision to develop
one of the industry’s first video-
cassette recordings, debuted for ba-
sic sale to the cable TV market at In-
ternational Musexpo 75 last week.

According to Gene Emberton, the
label’s vice president, videotape
sales, the %-inch U-Matic Software
highlights MOR songs from LPs of
Troy Cory, his daughter Priscilla,
and the Ambros Seelos orchestra.

Demonstrated on the 50-inch-
diagonal Muntz-Markoff Theatrevi-
sion “Mark 50” projection TV sys-
tem, the 30-minute vidcassette will
sell for $67.50 for unlimited play on
cable systems who will pay only the
normal BMI or ASCAP fees, Ember-
ton says.

tem and a remote-control open reel
tape deck at the recent National
Assn. of FM Broadcasters
(NAFMB) convention in Atlanta,
Pioneer officials re-emphasize that
the products are still being tested in
U.S. markets, and that no binding
marketing commitments have been
made.

U.S. Pioneer’s parent company in
Japan already markets a line of pro-
fessional audio equipment in that
country. Although Pioneer seeks to
maintain a low profile on its interest
here, informed industry sources
stress that the firm is, in fact, taking a
long, hard look at the U.S. market
potential for professional audio
products.
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BLANK LOADERS

CASSETTE DUPLICATORS
DUPLICATORS

Make Empire your one-slop source

for fast, personal service and pre-
mium gquality tape on bulk cassettes,
bulk cassetie tape, B-track lubri-
cated lape and mastering lape. We
serve lhe nation’s leading dupli-
calors. Find out what you ara
missing. Call or write NOW!

Empire Magnetic Industries
2T0-2T8 Nowtown Road
Plainview, N.Y. 11803
516-283-5582
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Telefunken/Teldec photos
First look inside TED Berlin factory, from left: vidisk cutting center &5
with twin Neumann cutting channel (1/25 real-time or 4 hrs./10
min./10-min. disk), tape recorder for audio, professional quality con- :
trol vidplayer/microscope/TV camera monitor; vidisk pressing cen- f
ter, one lacquer disk every 2.5 seconds; typical sales presentation in
West German audio/video specialty outlet.

¥
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Berlin Radio/TV Fair Hits: Vidisks, Phones

® Continued from page 41 Swiss markets last month, and will
go on sale in Sweden soon.

Only about 1,000 of the 6,000
players sold on consignment to Ger-

man A/V dealers have been resold

March moved into the Austrian and

to consumers at approximately $600.

National Sales But reportedly the bank of six play-

ers in the Fair here, showing the ex-
_ﬂl_ai‘lgge_r_ panded 150-program catalog (250
Accessories promised by year-end) produced
Manufacturer nearly 600 orders.

Among the biggest requests for
programs, selling at retail $4-10 for
various multiples of the 10-minute
disks, were the expanded pop music
catalog. Included are “Superstars In
Video” from Videophon with a
single (Slade, Ralph McTell, T. Rex)
and double (Dawn, Gilbert O'Sul-
livan, Mungo Jerry, Christie, Barry
Ryan); and singles from EMI Elec-
trola by such popular Continental
artists as Salvatore Adamo & Co.,
Anneliese Rothenberger, Hugo
Strasser Orchestra and “Hit Paraden
Souvenirs” by Jacqueline Boyer &
Peter Kraus.

The same Philips/MCA optical
vidisk player prototype shown last
March in New York was demon-

We are seeking a real
heavyweight who has a
successful record of de-
veloping and supervising
field salesmen. Our candi-
date has to be a good
salesman, good organizer
and a strong leader. To the
right person we offer a
substantial starting salary.
We are New York based
and for a personal inter-
view send resume includ-
ing salary history to

Box 844

Billboard
1515 Broadway
New York, N. Y. 10036

strated at an Aug. 28 press confer-

ence and shown by invitation only

Are you getting those High Profit,
PLUS Sales available with Fast Moving
Audio Cables, Connectors, Speaker
Wires, Adapters and Plugs?

fanstichl
as cablers
& connectors

Now available from the same dependable source that makes SAME DAY

SHIPMENTS of PFANSTIEHL Needies, Phono Cartridges, Tape and
Accessories. Write today on your letterhead for details of Special
Introductory Offer.

Phanstieh!

3300 WASHINGTON ST./ BOX 498
WAUKEGAN, iLL. 60085

cUSTOM CASE BLOWS
THE LID OFF
\\PROFIT!

A

N A BOX!

Dealer Special! $2.25 ea. in lots of 100

Custom (ase Mig. Co., Inc.

6232 Bragg Bivd., P.O. Box 5866, Fayetteville, N.C. 28303
Phone: Area Code 919-867-6111

the next four days with no problems
and good reception, according to
Bill Zeiss, Philips VLP operations
international manager in Eindho-
ven. Also displayed, but not demon-
strated, was another prototype
vidisk player from Magnetic Disk
Recording (MDR).

Sony had a huge exhibit to show
off its supersize 120-inch-diagonal
video projection system linked to its
%-inch U-Matic VCR. Also demon-
strated was the PAL version of the
%-inch Betamax videocassette in a
deck-only version, apparently test-
ing the waters for European intro-
duction.

New unit went on sale in both
deck (attachable to any TV antenna
connection) and console version in
Japan earlier this year, but initially
at least will be available as a console
only at $2,295 in the U S. this month.

Big hitin the hi fi area was the de-
but of cordless infrared stereo head-
phones (Billboard, Sept. 6), using a
luminescence diode that radiates
sound-modulated light into the
room. Sennheiser, Beyer and AKG
were among prominent firms show-
ing prototypes aimed for the esti-
mated 7 million TV headset owners
in the German market alone.

Another new headphone pro-
totype was shown by Matsushita
(Panasonic) which it calls “am-
bience phone.” Utilizing “dummy
head” sound image control tech-
nology, the headset is plugged into
an “ambience controller” which in
turn is connected to the sound
source and projects sounds outside
the area of the head to attain what its
engineers call “projected sound lo-
calization.” It will be the subject of a
paper at the upcoming Audio Engi-
neering Society meeting, Oct. 31-
Nov. 2 in New York.

The booming U.S. blank tape
market apparently will have another
contender in the reported entry of
the giant French Pyral firm. To be
represented in the States by Gotham
Audio, Pyral will initially be selling
its professional lacquer blanks, com-
puter tape and perforated magnetic
tape for the film industry.

Reportedly the developer of lac-
quer master blanks for the recording
industry, Pyral originally licensed
Audio Devices, now Capitol Mag-
netics, in the U.S. and is moving into
the mart itself due to the increase in
value of the U.S. dollar versus the
franc in recent months.

Aspen Debuting

® Continued from page 42

last winter Consumer Electronics
Show in Chicago with an aerosol
tape head cleaner and chemically
tested wipe heads. atsuggested $1.98
list.

Aspen now is in the process of
building a nationwide rep network
to sell the line through audio spe-
cialty shops, record/tape outlets,
mass merchandisers, supermarkets,
drugstores and discount houses.

www.americanradiohistorv.com
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Warranty ‘Rules’ Blasted

® Continued from page 41

Said Day, “This would only add
to the incredible amount of tags and
labels that already must be placed
on major consumer products,” at in-
creased costs to the industry. Also,
CEG feels that an interested con-
sumer will ask to see the warranties
“without a command to do so from
the federal government.”

CEG counsel also opposed requir-
ing the product ticket or panel to
state whether the product warranty
is “full” (meets new government
standards) or “limited.” Day said
there are times when a limited war-
ranty conceivably may provide more
protection that a full warranty. But
consumers would probably not
bother to look further into the terms
offered.

If the rule remains, CEG asks that
at least one year lead time be given
the industry to comply. There is not
enough time to prepare tags, labels,
cartons, etc., with the information.
Many tags and labels are already de-

Scheiber Patents To
Broaden SQ Licensing

BLOOMINGTON, Ind.—Peter
Scheiber, first to demonstrate the
matrix quad disk in 1969, and his
Audiodata Co. based here have ter-
minated the exclusivity of their Ii-
censing agreement with Electro-
Voice under which CBS sublicenses
the basic Scheiber patents for ma-
trixing and logic techniques as part
of its SQ coverage.

With licenses now obtainable
directly from Audiodata, as well as
from CBS and Electro-Voice, Schei-
ber hopes to persuade unlicensed
manufacturers of matrix systems to
apply, with the aim of broadening
the commercial quad market world-
wide.

signed for Christmas 1975 selling
and first quarter 197§ items.

Finally, the CEG attacked the
“informal dispute settlement proce-
dures” proposed for those manufac-
turers who require this step before
consumers can take them to court in
a warranty dispute. Day claimed the
outlined procedures would be as for-
mal as agency rule-making, requir-
ing vast amounts of record keeping.
They would be almost as costly as
court proceedings, “but would pro-
vide none of the finality of a court
ruling.”

uﬂd ‘;"Qe

so‘egovdi 7' P
a (ab
\m\g ﬁ;{\;\w

e

womp iteRn

NEW SOUND ALIKE ALBUM

Greatest Sound Alikes in the
Business...As Good as the Originals!

Being in Nashville, we have access to
some of the best talent in the world. We've
taken advantage of this and have outdone
ourselves in this new album for lease by
song or album.

TITLES BBListings 9-20-75
« Saturday Night Special
- Rhinestone Cowboy 2
- Dynomite
- At Seventeen 3
« Swearin’ To God
» The Hustle mii seller
- Wasted Days & Wasted
Nights 9
« Midnight Blue mil seller
- Feel Like Makin’ Love 10
- Third Rate Romance 14
- The Way We Were / Try To
Remember
- Rocky 26
- How Sweet It Is (To Be
Loved By You) 29
« Rockford Files mil seller
« Help Me Rhonda
- One Of These Nights 48

For reel-to-reel sample, send $2.00 to:
SOUND TRACK, P.0. Box 40444, Nash-
ville, Tn. 37204. Call Mr. Bass at (615)
385-1911 for more information on these
fantastic sounds.

No. 410
FLAT SHIELD
No. 470M

CASSETTE FULL SHIELD

No. 510 3
FLAT-FOAM SHIELD

'y W

FULL-FOAM SHIELD

/

No. 901
SPECIAL
FOAM SHIELD

No. 302

CASSETTE PINS No. 508

8 TRACK FOAM PAD

SPRING PAD

OVERLAND 32 =

515 North Pierce St.
Fremont, Nebr. 68025

PRnnucTs Phone 402 -721-7270

No. 208

8 TRACK
CARTRIDGE
SPRING PAD

SPECIAL DESIGNS ON REQUEST
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Leading audio/hi fi manufacturers will be
represented in a panel on retail projections and
predictions for 1975-76 at the Oct. 13 meeting
of the Mid-Lantic Chapter, Electronic Represent-
atives Assn., at the Presidential in Philadelphia.
All area reps and distributors are invited, notes
president George Conneen.

Participating will be Bernie Mitchell, presi-
dent, US. Pioneer; Murray Rosenberg, president,
Plessey Consumer Products (Garrard); Gene
-LaBrie, national sales manager, Maxell, and Al
Kovac, sales vice president, J.I.L. Program was
arranged by Don Legato, partner in DiVincent-
Legato Assoc., Mt. Laurel, N.J., and the chap-
ter's consumer products group vice president.

* * *

Added to list of consumer reps for Burwen
Labs, Burlington, Mass., are Bob Bassel, Box
415 Forest Park Sta., Springfield, Mass. 01608,
associated with Bert Gedzelman Sales Co., for
New England; Joe Dobbs, 106 Georgetown Dr.,
Casselberry, Fla. 32707, associated with Ray-
mond Taylor Assoc., for Florida.

Schak & Assoc., Sheldon Schak, 5418 W.
Main St., Skokie, 11, 60076, for lfinois, E. Wis-
consin; additional Century Sales Ltd., inc., of-
fices headed by Dave Townsend, 9604 S. Allen
Dr., Okiahoma City 73139, for Oklahoma; Bob
Bernhard, 632 National Ave., Gretna, La. 70053,
for Louisiana, and Bill Rogers, 2729 Trail of the
Madrones, Austin, Tex. 78746, for Texas.

T.R. Houghton Assoc., Tom Houghton, 4106
Edgeland, Royal Oak, Mich. 48073, for Mich-
igan; SW Associates, Bill Kelly and Joe Schmitz

Audio/Video
Imports Down

For First Half

WASHINGTON—Imports of
home entertainment audio and
video products dropped sharply in
units and value during the first half
of this year, the Commerce Depart-
ment reports. First-half imports
dropped to $637 million, or 27 per-
cent below the first-half imports of
1974, which totaled $875 million.
The first-quarter decline was $66.4
million; the second quarter .$171.4
million.

Auto radio imports (which in-
creased nearly 9 percent by unit
count for the full year of 1974, de-
spite decline in U.S. auto sales), fell
nearly 40 percent, from 2.4 million
sets to 1.5 million in the comparative
January-June period this year.
Value of auto radio imports dipped
from $53.3 million in the first half of
1974, to $38.4 million this year, a 28
percent drop.

Nearly all of the auto radio unit
decline was sustained by three lead-
ing supplier countries: Canada, Bra-
zil and Japan. Japan was an overall
loser, with a drop of $121.7 million
in color TV sets sold to the US. (a
category which makes up about 80
percent of the dollar value of all U.S.
home entertainment sales).

Tape recorders/players fell 26.2
percent in units, from last year’s
first-half of 9 million, to this year’s
6.6 million. This was a comparative
drop in value of 22.7 percent, from
the 1974 first-half total of $292.5
million to this year’s $226.2 million,
according to Commerce’s Domestic
and International Business Admin-
istration (DIBA).

The value of phonographs/record
players/turntable category dropped
40 percent, from $55.9 million in
first-half 1974, to imports of $33.4
million in this year’s first half. Home
type radios imported dropped from
$208.6 million to 162.1 million, a de-
cline of over 22 percent. Radio-
phono combinations fell off 61 per-
cent, from $11.1 million in the first
half of 1974, to $4.3 million this year.

Jr., headquarters at 6314 Overton St., Kansas
City, Mo. 64133, with branches headed by part-
ner HW. Winkler, 2319 Hampton Ave., St. Louis
63119; Rodney Golly, 3831 43rd St., Des
Moines 50310, and Dennis Womack, 3325 S.

RepRap

115th Ave., Omaha 68144, for Kansas, lowa,
Missouri, £. Nebraska, S. lllinois.

Replacing Equinox Sales for S. California, S.
Nevada and Arizona is Damark industries, with
headquarters and sales manager Mike Fellen at

15821 Stagg St., Van Nuys, Calif. 91406., and
branches headed by Jim Dillard, 340 The Vil-
lage, Redondo Beach, Calif. 90277; Don Zibelli,
5121 N. 40th St.,, Phoeniy 85018; Mike Kauf-
man, 10855 Beckford Ave., Northridge, Calif.

91324; Mark Dirado, 11625 Kiowa Ave., West
Los Angeles 90049; and for N, California, N. Ne-
vada and Hawaii, Paul Beaman Co., Martin Wynn
and Paul Seaman, 3049 Teagarden St., San
Leandro, Calif. 94577.

AUDIO EQUIPMENT DEALERS

The best way to sell QUAD is to demonstrate it!

MNow you can furi your customers
on to the world of quadrophonic sound with

The RSI QUAD
DEMONSTRATION

PACKAGE

A specially-selected collection
of outstanding performances in every
musical format ... in every quad configuration

Records specifically chosen to demonstrate
the full excitement of quad sound to your customers

Recommended tracks listed for each album and tape
SIX MUSICAL FORMATS.....IN ALL FOUR QUAD CONFIGURATIONS

eEasy Listening ® Rock ® Country e Jazz

® Classical symphonic

® Classical solo instrumental

JEEEEENEEENENORIERFORM INENEENERNEN

forS___ .

Dear RSIl: | want to boost my sales of
quadrophonic playback equipment. Please
enter my order for 0 1 O 2 Quad Demon-
stration Package(s). Enclosed is my check

TOTAL: 18 LPs and SIX 8-TRACK TAPES

CD4 disc « SQ disc « QS disc

Quad 38-track tape

COST: $65
To order, fill out coupon below

Record Source International
1 Astor Plaza, New York, NY 10036

www americanradiohistorv. com

STORE NAME:

ATTENTION OF:

STREET ADDRESS:

CITY, STATE, ZIP:

Payment must accompany order. Maximum two packages per store location.
Only audio equipment dealers eligible to buy.

\ .
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These are best selling middle-of-the-road singles compiled from

Classical

JUST TOO MANY PEOPLE

Melissa Manchester, Arista 0146 (Braintree/Rumainia Picklewgrks, BMI}
WHAT A DIFFRENCE A DAY MAKES

Esther Phillips, Kudu 925 (Motown)

(E.B. Marks, BMI/Stanley Adams, ASCAP)

MIRACLES

Lili Kraus Concerts Launch
Honolulu’s 75th Anniversary

HONOLULU-A trio of concerts

By WAYNE HARADA
large and small) totaled 264,000—an

maestro, conducting the orchestra,

© . 5 : Sk R by pianist Lili Kraus Sept. 26, 28 incredible pull of one out of three Oct. 10, 12, 14—guest soprano Eileen
| retail sales and radio fa : e - e E P
-} national retail sales and radio. station air play listed in rank order. and 30 at the Honolulu Concert Hall  living in the state. Farrell, with LaMarchina conduct-
{2 -] launched the Honolulu Symphony E. Laurence Gay, symphony pres- ing; Oct. 17, 19, 2I'—guest conductor
: ,g Orchestra’s 75th anniversary season. ident, is pleased at the performance Maurice Abravanel; Oct. 31, Nov. 2,
E 4 TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) The symphony recently com- of lhe'or'cheslra this past year, and is 4—Guest artists David Johnson,
: pleted its 74th season of subscription optimistic about another grand year. bass; John Walker, tenor; Gabrielle
1 7 concerts with an unusually small Last season, the Honolulu orchestra Lavigne, soprano; LaMarchina con-
AIN'T NO WAY TO TREAT A LADY : 57 : 8 p
Helen Reddy, Capitol 4128 (Colgems, ASCAP) deficit of $923, compared to a season was tagged as one of the 29 major ducting.
2 8 I'M SORRY deficit of $61,000 the previous year. symphony orchestras in the U.S. Also, Nov. 14, 16, 18—guest vio-
3 :OBI}QE;TA’V:CQYIEO35§0(:I¢3:} L) SEEAR) Total expenses for the 1974-75 sea- The 75th anniversary season in-  linist Edith Peinemann, LaMar-
Art Garfunkel, Columiia 3-10190 (Warner Bras., ASCAP) son were $1,423,911, and attendance cludes these major events: Sept. 2, china conducting; Nov. 28, 30, Dec.
3 1 BELIEVE I'M GONNA LOVE YOU at nearly 140 concerts and 301 en- 28, 30—guest pianist Lili Kraus, with 2—The San Francisco Ballet guest-
Frank Sinatra, Reprise 1335 (Warner Bros.) (Senor/Sergeant, ASCAP) semble performances (appearances  Robert LaMarchina, resident ing, with assistant maestro Joseph
5 BRAZIL Levine conducting; Dec. 19, 21, 23—
The Ritchie Family, 20th Century 22 (Peer, BMI) iazzman Dave Brubeck guestin
6 GAMES PEOPLE PLAY TAPE PRICE HIKE ; , el o
Spinners, Atlantic 3284 (Mighty Three, BMI) LaMarchina conducting; Jan. 2, 4,
7 ICE CREAM SODAS, LOLLIPOPS A?SD A RED H?T SPINNIN(I;)UJP en = gd—a l}Bl!centennc;al tSpecnlei,li, w1}:h5La7_
Paul Delicato, Artists Of America 101 (Songwriters Of America, BM Adv t Expandln C t I archina conducting; arc iy S
8 DAISY JANE g a a og 9—guest maestro Max Rudolf, with
America, Warner Bros. 8118 (Warner Bros., ASCAP) By ANNE DUSTON gusst pianisl Garrick Ohlsson:
9 CAROLINA IN THE PINES : y 1 olinist
Michael Murphey, Epic 8-50131 (Columbia) (Mystery, BMI) i March 19, 21, 23—guest violinist
CHICAGO—Advent Corp. is ex- 20, 1974) to demonstrate to record Endre Balogh, LaMarchina con-
10 SOLITAIRE e il . . : g )
Carpenters, A&M 1721 (Don Kirshner, BMI/Kirshner, ASCAP) panding its catalog from 28 to 38 ti- companies that stereo music cas- ducting; April 2, 4, 6—guest pianist
11 DANCE WITH ME tles and raising prices on its Process settes could be as good as disks, says- Leonard Pennario, Levine conduct-
Orleans, Asylum 45261 (Hall/Mojahanna, BMI) CR/70 prerecorded music tapes by  product manager Andrew Petite. Be- ing; April 15, 17, 19—the Honolulu
12 | DON'T BELIEVE IN IF ANY MORE the end of the month. New titles will inning with its own custom de- Chorale guest-performing, LaMar-
Roger Whittaker, RCA 10356 (Arcola, BMI) A g g 1 3 p g
13 GONE AT LAST ' cross over from classical into more  signed and manufactured equip- china conducting.
Paul Simon & Phoebe Snow, Columbia 3-10197 (Paul Simon, BMI) pop-oriented music, such as Gersh-  ment and 12 titles each from
14 HELP ME MAKE IT (To My Rockin’ Chair) win, and a selection of 90s melodies.  Nonesuch and Connoisseur catalogs -
. ?d-ET:;";JbAg%Em?l (Baby Chick, BMI) The program, first to utilize Dol-  of mostly classical music, the dupli- Ph'"ps Takes 2
Osmonds, Kolob 14791 (MGM) (Seasons Four/Saturday, BMI) byized, chromium dioxide tape, was gf‘;“lgf a‘f‘f“;l‘:r‘fs“‘[o h:(sj da:geg : dli5 And London 1. In
16 | GO TO PIECES begun a year ago by the Cambridge, : — ’
Cotten, Lioyd And Christian, 20th Century 2217 (Noma/Vicki, BM1) Mfss-ba};ed t‘igrm y(Billboard ng tional five to handle the growing
g 17 MY FATHER'S SONG : LY business. The company also does its Montreux Awards
< Barbra Streisand, Columbia 3-10198 (Leeds/Wild Screen, ASCAP) own labeling and packaging. n g
-3 YOU'RE ALL | NEED TO GET BY To achieve the high fidelity repro- gD B0 g o gl TS
m Tony Orlando & Dawn, Elektra 45275 (Jobete, ASCAP) duction. cassettes are duplicated at ords (Phlhps) 'captured two Prix
= |1 | BELIEVE THERE'S NOTHING STRONGER THAN OUR LOVE Scott Guest At pomaid Wy a1y ! Mondial du Disque de Montreux
A Paul Anka & QOdia Coates, United Artists 685 (Spanka, BMI) 302‘”. times speed, rather than norma awards and British Decca (London)
.| 20 SOMETHING BETTER TO DO umes. ize i i i
0 Olivia Newton-John, MCA 40459 (ATV, BMI) UCLA course Many of the cassettes are 120 min- :jouok[;)irsleu};nz(;:elnr\;zﬁ:er& Maonnndl::}
> |2 !lHOSLOVES J’OU ARl Rl o S utes, with the entire symphonies in prestigigus et in’Switzer—
< |2 THEME FROM THE UNIVERSAL MOTION PICTURE SOUNDTRACK LOS ANGELESNathan Scot, ~ one direction and a blank side for -,
@ “JAWS” arranger and composer, served as e St IIEesherTAVETETce IS Philips took the awards for
w John Williams, MCA 40439 (Duchess, BMI) guest expert Sept. 22 at the firstofa  other. The tapes are packaged in sChoen{,’e,g,s “Moses und Aaron”
8 23 %IKtELT;iECY S'ilYIII:;RLCJ\Z.064 T p——— series of nine “Scoring Music To sc.rewedjtogether shells, and (Austrian Radio, Michael Gielen)
5| a Fim” counes conducied by Bady  shinped n Norelco boxs, Abbre ! for Handers “Cantata Luer
o) Bobby Goldsboro, United Artists 681 (Unart/Pen In Hand, BMI) Laurence Manson in Schoenberg RIOSS NEMICES,  zia” (Janet Baker, English Cham-
2 YOU ARE A SONG Hall on the UCLA campus here. and a prepaid postcard will bring e; orchestra). London's award was
Batdorf & Rodney, Arista 0132 (Keca, ASCAP) : g the consumer the complete program o :
2 DIAMONDS & RUST .Manson, hxmselfa}nott;d musician notes, plus notes for five other titles the result of its recordmg§ of t.he
Joan Baez, A&M 1737 (Chandos, ASCAP) with numerous motion picture cred- L oo S L T et complete Haydn symphonies with
27 BRAND NEW LOVE AFFAIR its, will present Ernest “Exodus” Advent markets the tapes through [ lilharmonia Hugarica, Antal Do-
Chicago, Columbia 3-10200 (Make Me Smile/Big Elk, ASCAP) Gold Sept. 29. Other guests to ap- diiee chamindls: rimgr reco%d rati, con.ductmg. o
28 A FRIEND OF MINE IS GOING BLIND pear are John Green, Earle Hagen, ; : aRf d yl hi Dorati, whose home is in Switzer-
John Dawson Read, Chrysalis 2105 (Warner Bros.) (Big Secret, ASCAP) Lalo Schifrin and Herschel Burke Sloées’, . fown ;“dlo CaCISIPS:  land, accepted the award on behalf
? Lecn Rusel, Shelter 40378 (M) (S, B Gl , anoférgﬁtth::o;r:i\:aitig:sng ot :’nf h)‘;"‘[’g's‘é;':a’:‘;;'s‘;d d[i(:ec\z)ars};;’
30 SUMMER OF '42 A _Manson hopes that non-musi-  over disk, says Petite, is the ability to hg d ival ;
Biddu Orchestra, Epic 8-50139 (Columbia) (Wamer Bros., ASCAP) cians, particularly film industry per- . the Haydn festival, which began
" THE WAY | WANT TO TOUCH YOU le 'll S fiini Yy p handle the equivalent of two LPs on Sept. 23. At the Montreux festival
Captain & Tennille, A&M 1725 (Moonlight and Magnolias, BMI) :gg:rf ;e;:;on: [‘1‘22 [h::yewrﬁ]m :::;:rg_ %"e ‘ap‘;* grarcoss S'm';ar m&";sl‘p' two Montreux diplomas of honor
32 2 LYIN' EYES o blems i B urrently, prices are from 33.55 10y ore awarded, to Dietrich Fisher-
Eagles, Asylum 45279 (Benchmark/Kicking Bear, ASCAP) stand the problems involved in us $6.95 for such titles as Tchaikovsky ; A .
. ' R R : : _ o -’ Dieskau and Marcel Garcin. Garcin
3 8 DREAMS GO BY INg music SR B S (i Fourth Symphony,” four Haydn is a noted French classical producer
34 3 :Sra&?hapln, AR S 5 i, symphonies, the Mahler *Third who has produced more thgm 1,200
Austin Roberts, Private Stock 45020 (Strawberry Hill, ASCAP) Sessions run from 7 p.m. to 10 Symphony,” and Chopin “Piano recordings in the past 25 years for
35 6 M.ORN}NKG I p-m. Mondays. Preludes. Erato Records.
Eﬂ(;:th:c%ysn?i?})[l)'an?rzy/;;nny Tun(e,i, B)MI) The London set of 48 Haydn
36 7 HONEY TRIPPIN’ Symphonies had previously won a
Mystic Moods, Sound Bird 5002 (Ginseng/Medailion, ASCAP) Grand Priz Prix of the French Aca-
37 5 | I'm) LOVIN’ YOU i 3 9
gobb)y Vee, Shady Brook 45013 (Sutton-Miller) (Saima, BMI) demie du Disque, a special award of
38 5 DANCE MUSIC the German Schallplatten Prizes
Ronnie & Natalie, 0'Hara, Legacy 105 (Happy Girl, ASCAP) and an MTA war award in England.
39 3 (SII\SITL&ESC Iz T}‘:’E SANBD T . €00 A total of 14 box sets and nine
eals rotts, warner Bros. awnbdreaker, 3 le lb 2 d 3 [h .
20 2| I'STILL LOVE YOU (You Still Love Me) LR s i G
Mac Davis, Columbia 3-10187 (Screen
Gems-Columbia/Songpainter/Sweet Glory, BMI) Gold seal special
VOLARE
Al Martino, Capito) 4134 (Robbins/S.D.R.M., ASCAP) D t. P
ALL OVER ME
Charlie Rich, Epic 8-50142 (Columbia) (Ben Peters/Charsy, BMI) a Ing rogram
BAD BLOOD
Neil Sedaka, Rocket 40460 (MCA) (Don Kirshner, BMI/Kirshner Songs, ASCAP) Through Oc“)her
THE CHICAGO THEME (Love Loo s .
Hubert Laws, CTE 27 (Mo$own) (Trur?k), ASCAP) NEW YORK—RCA's new classi-

cal mid-price line, Gold Seal, is
being offered through this month at
a special billing date of 30 days
above its normal dating. The pro-
gram only involves Gold Seal’s ini-

Jefferson Starship, Grunt 1036% (RCA) (Diamondback, BMI)
BIG MABLE MURPHY

Sue Thompson, Hickory 354 (MGM) (Acuff-Rose, BMI)
KEEP ON TRYIN’

Poco, ABC 12126 (Fools Gold, ASCAP)

ONCE IS NOT ENOUGH

Henry Mancini, RCA 10355 (Famous, ASCAP)

Music Labo Photo

tial product consisting of 20 releases.

The label, which sells for a list of
$4.98, will expand its release base in
January and will make available
some foreign product not previously
issued in the U.S. through regular
channels.

TOMITA RECEIVES AWARD—RCA recording artist I1sao Tomita, right re-
ceives an award from the Radio Programmers of America who selected him as
favorite classical artist in the Billboard poll mid-year 1975. The award is
handed to Tomita at his home in Tokyo by Ben Okano, president of Music
Labo, who headed the Japanese delegation to the eighth annual International
Radio Programming Forum Aug. 13-16 in San Francisco.
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GOLD SEAL.

The Unreal Deadll.

Introducing Gold Seal, the first $4.98 line of quality classic recordings
featuring the most important names in classical music.

This brand new catalog of especially low-priced, newly-remastered
original stereo recordings, not only features some of the world’s most
brilliant artists, but also achieves a new high in quality packaging with a
series of handsomely designed outer album jackets and customized
market-oriented inner sleeves. Extra dating as well on initial orders.

Gold Seal. Low price. High profit. Rare value. Superb quality.

All together for the first time in this brand new $4.98 line.

Your customers will want them all. Get them now. They’re available

at a price you can’t afford to ignore. Only from RCA.

AGL1-1264 Monteux/Tchaikovsky: Symphony #5/Boston Symphony Orchestra
AGL1-1265 Previn/Tchaikovsky: Symphony #2/Liadov: Eight Russian Folk Songs/
Londorn Symphony Orchestra

AGL1-1266 Perlman/Leinsdorf/Tchaikovsky: Violin Concerto/Dvorak: Romance/
Boston Symphony Orchestra

AGL1-1267 Richter/Leinsdorf/Brahms: Piano Concerto #2/Chicago Symphony Orchestra
AGL1-1268 Munch/Schubert #8/Beethoven #5/Boston Symphony Orch.
AGL1-1269 Reiner/Vienna/Chicago Symphony Orchestra
AGL1-1270 Munch/Ravel: Daphnis & Chloe (Complete)/Boston Symphony Orchestra
AGLI1-1271 Fiedler/Stars & Stripes/Cakewalk/Boston Pops Orchestra
AGL1-1272 Monteux/Stravinsky: Petrouchka/Boston Symphony Orch.
AGL1-1273 Leinsdorf/Prokofieff: Romeo & Juliet/Boston Symphony Orchestra
AGL1-1274 Eileen Farrell/Munch/Wagner/Boston Symphony Orchestra
AGL1-1275 Reiner/Haydn: Symphonies #95 & 101

AGL1-1276 _ AGL1-1276 Mehta/Don Juan/Feste Romane/Los Angeles Philharmonic

Ty 5. ST AGL1-1277 Munch/Berlioz Overtures/Boston Symphony Orchestra

AGL1-1278 Reiner/Wagner/Chicago Symphony Orchestra

AGL1-1279 Richter in Recital

AGL1-1280 Reiner/Brahms:Symphony #3/Chicago Symphaony Orchestra

e ; AGL1-1281 Pears/Bream/Music for Voice & Guitar

| Fer > . | AGL1-1282 Rysanek/Operatic Arias/Basile, Conductcr

i : i AGL1-1283 Caballé/Verdi Rarities/Guadagno, Conductor, RCA Italiana Orckestra

e

SYMPHONY
ORCHESTRA

GOLD SEAL
an RCA

GOLD SEAL
RGA

Records and Tapes
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OCTOBER 4. 1975, BILLBOARD

BRITISH

PRODUCT

SPECIAL

2 DEAL

NEW! KLAUS SHULZE LP.
‘TIMEWIND'
£1.10

ViRGIN
material our speciality
-1 Woodfield Road London W9 2BA England
Telephone 01-286 6090 - Telex 22164

PREMIUM
8-TRACK BLANKS

Lear Jet styie cartnidge with rubber roller.
High grade duplicating tape, 66 standard
length in 1 min. increments—from 25 min.
to 90 min. 3 day delivery guaranteed. Over
one million sold. Private labeling avaﬂable
25 min. to 45 min. any quantity
46 min, to 65 min. any quantity..
65 min. to 80 min. any quantity.,
81 min. to 90 min. any quantity....
Head cleaners
$25.00 minimum orders. C.0.D. only

BAZZY ELECTRONIC SYSTEMS
P.0. Box 142. Fraser, Mich. 48026.
Phone: (313} 463-2592  se1s

SAVE ON 8 TRACK TAPES

Our iarge selection of tapes is avallabte
for 99¢ each. We feature famous artists,
best of Oidles, Kiddies and Classical.

For free catalogue call or write to:
C. R. TAPES
P.O. Box 4239
San, Mateo, CA 94402

(415) 345-3577 oc4

MOOG SYSTEM 55
s With two sequencers

« Ribbon Controller

* Duo and Mono Keyboards

Plus custom cases for above.

Write: T. RADCLIFFE
Palmer Bank, P.O. Box 2018
Sarasota, FL 33578
(813) 959-8319 ocll

[ FANTASTIC VALUES ]
Ass’t. 45’s—$6.00 PER 100

Specify RB—C&W—Pop
Or Mix
Quantity Discounts.
We Export.

B & B RECORDS
Quarry & Hamllton Sts.
Darby, Pa. 19023

oc18

FULL COLOR ROCK STAR POSTERS—
Over 50 current groups. Catalog available.
Bruce Miner Co., Inc., 39 Kingston St., Boston,
Mass. 02111. tfn

JEWELRY-EARRINGS QUR SPECIALTY,
$2.50 dozen. Complete line of costume jewelry.
Send for catalog. Vartan’s, 2 Gansett Ave.,
Cranston, Rhode Island 02920. ocl8

the best of K-Tel

8 TRACK TAPES

AND LP ALBUMS

SAME AS FORMERLY ADVERTISED
NATIONALLY ON TELEVISION

CALL OR WRITE
FOR INFORMATION
304/522-3400
304/522-4287
{Warehouse/Shipping)

Distributed Nationally By:

INTER-CONTINENTAL
MUSIC CORPORATION

401 West Fourteenth Street
Huntington, West Virginia 25704

FOR SALE
DUPLICATORS

Precision Digital Tape Counters, Winders

and more.
New and Used.

Also, expertinstallation, Service and Repair.

SOUND STUDIO SERVICES
6311 Yucca Street
Hollywood, Calif. 90028

ocl8

DISTRIBUTORS—DEALERS—RACK JOBBERS
8 Track & Cassette Tapes
« Original Artists—Rock—Soul—Country &
Western—Easy—Spanish-Classical
« Sound A Like—Current Hits
« Custom Duplicating, 8 Track or Cassette
« Manutacturer of Tape Displays

Call or Write
C.E.S. Recording, iInc.
4932 South 83rd East Ave.
Tulsa, Okla. 74145 » 918-627-8471 W5
oc

MAJOR LABEL
8 TRACK CUT-OUTS
'92¢ each In prepacks of 50 tapes per
carton. Call or write:

CARTRIDGE INDUSTRIES CORP.
P.O, Box 186,
Excelsior Springs,
Missourl 64024
(816) 637-6011 tfn

MAJOR LABEL
8 TRACK CUTOUTS

Call or write for a tree catalog to:
J S J DISTRIBUTORS
2512 W. Fullerton, Chicago, lIl. 60647
(312) 227-0551
We Buy and Sell 8 Track Tapes
tin

RECORD & TAPE FIXTURES, WALLCASES,
display racks. step-ups, browsers, showcases,
counters, etc. Very reasonable. Transportation
available. (212) 895-6728. oct1

FOR SALE-ANY PHONOGRAPH RECORD
1950-1975. Catalogue $2.00. Will buy any phono-
graph record, any amount. Catalogue $3.75. Up to
$100 each for some records. Both catalogues
$5.00. Shari, 2741 Dover Rd., Columbus, Ohio
43209. ocd

FREE CATALOG-PIPES, PAPERS, POST-
ers, Patches, Incense Oils, Jewelry, Novelties,
Closeouts. New England, 25 Snow St., Dept.
B, Providence, R.I. 02903. tin

LIQUID SILVER, TURQUOISE, INDIAN
jewelry. Fast sellers. Low wholesale prices. List
free. Sample $5.00. Handcrafted, Box 672,
Ashland, Ohio 44805. ocll

ELVIS RECORDS, 45’s, 78’s, E.P.’s, FOREIGN
promotional, ongmal re-issued discs. Send
$4.00 for 32-page Discography-Catalog: King's
Voice, Box 45, Massapequa Park, New York
11762. ocd

COMPLETE LINE PLASTIC, METAL, EAR-
rings, costume jewelry. $2.25 dozen up. Call col-
lect or write for catalog. Universal Import Co.
Inc.,, P.O. Box 2163, 1720 Toal St., Charlotte,
N.C. 28201. Telephone (704) 392-0343. eow

TRAYCO MASTER, 5 SLAVES, MASTER
Maker 32 to 1. Almost new. Will take best offer.
(303) 433-8467. P.0. Box 11031, Denver, Colo.
80211. ocl8

WANTED TO BUY

WANTED: D.J, PROMO L.P.'S-PAY $150
each. Any quantity. Write or call—Rave-Co, 606
University, Madison, Wis. 53715. (608} 251-1100.

ocl1

WE NEED USED 250, 60, 1 KW, 10 KW AM
and FM transmitter. No junk. Guarantee Radio
Supply Corp., 1314 Iturbide St., Laredo, TX
78040,

eow

WANTED: GOOD USED AMUSEMENT
Games, Juke Boxes. As-is. Call Bill (219) 937-
4949 or write Home Amusements, 5630-BB
Hohman, Hammond, Indiana 46320. ocd
WANTED TO BUY SMALL RECORD COM-
pany-catalogue items such as classical, jazz,
gospel (NO POP)—only realistically priced of-
fers to Box 7037 Billboard, 1515 Broadway,

New York, N.Y. 10036. ocd
SCHOOLS &
INSTRUCTIONS

HELP WANTED

TALENT WANTED
Dynamic company of produc-
ers—agents seek single enter-
tainers and musical groups.

Send resumes, pictures, tapes.
No calls or visits.

BMC PRODUCTIONS, INC.
527 Madison Ave.
New York 10022 oc1

First Class FCC License theory and labora-
tory training in six weeks. Be prepared. . . et
the masters in the nation's largest network
of 1st class FCC licansing 3chools train you.
Approved for veterans® and accredited
member National Association of Trade and
Technical Schools.** Write or phone the
location _most convenient to you. Elkins
Institute in Dallas.®*®® 2727 inwood Rd.
214-357-4001.

Elkins In Atlanta®®. 51 Tenth St. at Spring.
N.W. (404) 872-8844

Elkins in Denver®®. 420 South Broadway
(303) 744-1434

Elkins In East Hartford. 800 Sliver Lane
(203) 568-1110

Elkins in Houston®**. 3518 Travis
(713) 526-7637

Elkins in Memphis®*®. 1362 Union Ave.
(901) 726-9762

Elkins in Minneapolis®**®. 4103 E. Lake St.
(612) 721-1687

Elkins in Nashville***. 2106-A 8th Ave. S.
(615) 297-5396

Elkins in New Orleans®®®. 2940 Canal
(504) 822-7510

Elkins in Oklahoma City. 5620 N. Western
(405) 848-5631

Elkins in San Antonio®®. 503 S. Main
(512) 223-1848

REI FIVE WEEK COURSE FOR FCC 1ST
phone license. Six week course for Radio/TV
announcer. Call or write today. REI, 61 N. Pine-
apple Ave., Sarasota, Fla. 33577, and 2402 Tide-
water Trail, Fredericksburg, Va. 22401. tfn

www.americanradiohistorv.com

RECORDING ENGINEER WITH EXPERI-
ence for 8 track Manhattan Demo Studio. Heavy
tape copying with some demo production.
Box 7036, Billboard, 1515 Broadway, New
York, N.Y. 10036. tfn

PROMOTIONAL SERVICES'

RECORD PROMOTION

Career Builders—Promotion—Distribution
Specializing in services for New Labels and
New Artists.

Roger Ricker Promotions
26 Music Sq. East (B)
Nastwllle, Tenn. 37203

(615) 244-4127 ¢ tin

COMPLETE PROMOTIONAL SERVICE-
Photos, Posters, B kers, Billboard
T-Shirts, Frisbees, Portralts Sunrise Produc.
tions, 3603 Wheeler St., Suite 143, Dallas, Tex.
75209. (214) 521-9299. tfn

MISCELLANEOUS

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are available
on microfilm dating from November 1894 to
December 1974.

Microfilm copies of articles from any of
these issues may be obtained from Billboard
Publications at a cost of $1.50 per page up
to 5 pages.
For prices on additional copies and for
further information contact:
Bill Wardiow
General Services
Billboard Publications
9000 Sunset Bivd.
Los Angeies, Cal 90069
213/273-7040

New York City: 1515 Broadway, 10036.
212/764-7300 tfn

BILLBOARD
Group Subscription
Discounts
Save 20% on subscriptions to Billboard for

groups of 10 or more. For rates and informa-
tion write:

BOX 6019
c/o Blitboard, 1515 Broadway
New York, N.Y. 10038 tfn
- ORD R
DD 5 0 DMEN .

RECORD PRESSING
IN LOUISIANA
Quality 45 & LP pressings. Dependable

FAST Personal Servicel Send us your
tape and let us do the rest!f

VILLE PLATTE RECORD MFG. CO.
120 E. Cypress St, Ville Platte, La. 70586
(318) 363-2104 de6

SIONA

ATTENTION
Gospel Groups, Comedy Acts

or any Groups needing or wanting 8 Track
Tapes at the lowest prices.
We do it fastt Complete Mastering.

Cail or write now!
COLONIAL DISTRIBUTORS
Box 11344, Durham, N.C. 27703

(919) 596-1603; 596-6481 oc25

MUSICIANS'
PROFESSIONAL MUSICIANS REFERRAL
(a subsidiary of Boyd Hunt Enterprises)
is the LARGEST national registry of Indi-
vidual musicians seeking groups . . . and

groups seeking new members.

CALL TODAY! (612) 825-6848 or
(800) 328-8660—Toll Free
“P.M.R.isa service designed by musicians

. for musicians.”
(void where prohibited by law) tfn

LEAD SHEETS FAST - ACCURATE - ECO-
nomical. Sounds of Joy Lead Sheet Service, 216
W. 92nd St., New York, N.Y. 10025 (Rm. #3D)
(212) 799-9073. tin

PROFESSIONALCASSETTE DUPLICATION
any length. Stereo or mono. Cantor Productions,
26 W. Nottingham Rd., Dayton, Ohio 45405. (513)
277-6571. tfn

WHOLESALE DEALER NEEDS CONTACTS
with American Dealer. Specialist in Pop, Soul,
Jazz or cut-outs records new or rare oldies.
For conditions and catalogues write to: Caroline
Import, 7 Rue De L’Athenee, 1050 Brussels,
Belgium. ocll

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"
Original Monthly Service—$45 yr. pstg. $6
(Sample Order) 3 issues, $15
35 "FUNMASTER" Gag Files, $45, pstg. $7
“Annivarsary issue,” $30, pstg. $3
“HowtoMasterthe Ceremonies,'* $5, pstg. $2
Every item different! No C.0.D.’s.
“WE TEACH STANDUP COMEDY" via mall
Payable to: BILLY GLASON
200 W, 54th St,
N.Y.C. 10019 ttn

DEEJAYS: NEW SURE-FIRE COMEDY!
11,000 classified one-line gags, $10. Catalog free!
Edmund Orrin, 2786-A West Roberts, Fresno,

Calif. 93711. tfn
NAKED GIRLS! FREE BOOZE" do not come
with Dave Spector Comedy! (envelopes too small)

but you do get the only SOPHISTICATED
KORNIess, completely original comedy material
available. Clncago Columnists say . . . “his
material tops even Johnny Carson™ . . .
tor, 23, is taking on Hollywood!” Jocks: . . .
“It’s great!” . . . “fell flat on my -- . . . fits my
morning drive™ . “revolting garbage!” ‘Sent
to over 200 stations. 12 monthly issues $15.00.
Long useable sample $3.00 applied toward sub-
scription or save time, subscribe now and get
sample too. Dave Spector, W I B A suite 2800,
76 E. Wacker, Chicago 60601. Oc4
LATEST GAGS OCT. '75 $2. ONE YEAR
Subscription $15. Back issues, $1 each. Gag-
writing Sample Lesson $2. Robert Makinson, 417
State St., Brooklyn, NY 11217, (212) 242-4700. oc4
SILLY TRIVIA! PATTY! MISTY! JAWS!
Cher! Elton! Free Sample! 10 Mos.! $5. Tiger
Trivia—P.0. Box 644, Franklin Park, Il
60131, ocd
CAPTAIN MORON FOR PRESIDENT 76,
Call (301) 270-6040 to take your show out of
the doldrums. ned

BUSINESS OPPORTUNITIES

HELLO NEIGHBOR, DISCOTHEQUES
make heavy money. Copyright report including

DISTRIBUTORS WANTED

PATCHES 15¢, RINGS, JEWELRY AND A
complete line of youth oriented products. House
of Ripps, 252 D Lake Ave., Yonkers, N.Y. 10701.

tfn

Per lity, Bookings, Do’s and Don’ts, Photos,
Equipment, etc. Send $5.00. “DYNAMIC DUO.”
P.O. Box 8116, Corpus Christi, Texas 78412. eow

SW1SS WATCH MANUFACTURERS: Prices
(CIF) from $5.42. Any quantity exported. Your
own brands made. Credit accounts welcome.
CATALOGUE AIR MAILED send $2.00 (re-
fundable). Albis Watches, P.O. Box 2924, 8023-
Zurich, SWITZERLAND.

GOLDEN OLDIES
TRADING
b it

POST

OLDIE 45S—ORIGINAL LABEL. SEND FOR
free set sale lists. Your want lists invited. Record
Scavengers, Box 387, Cockeysville, Md. 21830.

oc4d

SEARCHING FOR OLD RECORDS? DIiS-
continued, 216 N. Rose, Burbank, California
91505. eow

SOLD @ AUCTION: COLLECTORS REC-
ords, LP’s; Jazz-Soundtracks/Personalities/Orig-
inal Casts-Country/Western/Blues. Indicate
which list from: Ray Macknic (or) Theo’s, P.O.
Box 7511, Van Nuys, Calif. 91406, U.S.A. tfn

Advertising Brings Results
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® Continued from page 22

lieve 1t, so after 10 minutes switched
dials again.

By the way, one more word on
Houston. KIKK seemed to be the
strongest country station there, inso-
far as people-on-the-street talk.
Sometimes, people would think a
promotion was on KIKK when it
was actually on KENR.

Now, back to Atlanta where at |
p.m. on Sept. 17 I started listening to
793 and stayed tuned for several
hours. The station cooked. At one
point Z93 promoted a disco party at
Six Flags Over Georgia that would
have all of the DJs on hand. Trouble
is, the station didn’t have any DJs, just
some occasional announcers whose
name you never heard or didn’t hear
well enough to understand. The an-
nouncer, quite simply, doesn’t talk
much. This station is more of a disco
format than even any I've heard, in-
cluding KSFXin San Francisco. Z93
is dammed good wall-to-wall rock.

Earlier in the morning, 1 called
WGST and talked to music director
David Lord, then called Scott Shan-
non, program director of WQXI.

At 1:28 p.m., the Z93 announcer
did a bit about the “Love Me Now”
record, which was very draggy. He
wondered if it would break “in this
market.” He should have said, of
course, the word Atlanta rather than
market.

I listened close for the next half
hour or so. Still never caught the an-
nouncer’s name. Most of the records,
even, aren’t introduced.

Somewhere along in the day, I
talked to Z93 program director Walt
Gutrey and WPLO program director
Jim Clements.

Thursday, Sept. 18, by 9:27 p.m. |
had been listening for some while to
Coyote McCloud on WQXI. Very
good, KHJ type, but with a touch
more personality. Kept those records
moving.

Ah, Pat Whitley, 1 had no one
with whom to check out the revolu-

Vox Jox

DISTRIBUTING SERVICES

ATTN! OVERSEAS IMPORTERS
and U.S.A. EXPORTERS
We transport Records, Tapes, etc. from
U.S.A. Offerlng: Great savings, low freight
rates—New American Suppliers lor buyers
—Assemble various orders—Welcome you
when you arrive in N.Y.
Contact
‘BERKLAY AIR SVCES, MARKETING
P.O. Box 665. JFK Airport
Jamaica NY. 11430 USA. tin

“We Distribute The Hits"
COMPLETE RECORD
DISTRIBUTION
Send Records For Review and Evaluation

WORLD WIDE RECORD DIST.
P.O. Box 40041, Nashvilie, Tenn. 37204
Phone (615) 834-3700 oc18

MAKE MORE PROFIT
WITH OUR LOWER PRICES

LP’s, 8 tracks, Quad-8's and cassettes.
Top 1000 list updated weekly.

MEXICAN RECORDS & TAPES

all labels—Super Dealer Prices
Top 800 list updated biweekly

TOBISCO
6144 Highway 290W. Austin. Tex. 78746

RECORDS, CARTRIDGES,
CASSETTES FOR -EXPORT
ALL LABELS—REGULAR AND CLOSE
OUTS. Nearly 30 years serving importers
with consolidation and personalized atten-
tion
DARO EXPORTS, LTD.,
1468 Coney island Ave.,
Brooklyn, N.Y. 11230
Cables: Expodaro eow

—EXPORT—

We have the largest selection of all brands
of LPs and tapes IN STOCK for fast serv-
ice. 20 years of service to importers all over
the world. Dealers and importers only.
RECORD RACK SERVICE
1632 So. Berando 8ivd.. Los Angeles. CA. 90006
Telex 910-324-2840—Phone {213] 487-5440
eow

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Also largest selection of
attractive close-out offers. 29 years of
speclalized service to record and tape
Importers throughout the world.

Dealers and distributors only.
ALBERT SCHULTZ, INC.
116 west 14th St.

New York, N.Y. 10011
Cable: ALBYREP Telex: 236569

eow

RECORDS FOR SALE
Largest Selections in Industry

Promotional LP's and 8-tracks, any quantity.
Best prices, 24 hour shipping service.

Call or Write Today for Catalogs.
RECORD WIDE DISTRIBUTORS
1755 Chase Drive
Fenton (St. Louls), Mo. 63026

(314) 343-7100 tin

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label
LP's are low as $1.00. Your choice. Write for
free listing. Scorpio Music Distributors, 2933
River Rd,, Croydon, Pa. 19020. Dealers only. tfn

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm oldies and
goodies and also major label LP listings at pro-
motional prices. Send for free listings. All orders
welcome. Apex Records, Inc.,, 947 U.S. Highway
#1, Rahway, N.J. 07065. tfn

CUTOUTS-LPS AND TAPES. HUGE SE-
lection, low, low prices. No order too small.
Pick and choose list or promotional specials.
Write or call collect. Dave Bryant, (314) 832-9000,
Tacony Distributors, 4421 Ridgewood, St. Louis,
Missouri 63116. eow

LIGHTING

HANDBOOK: DIMMERS, SPOTS, FOOT &
Minimanuals, Color Synthesizers, Headsets,
Projectors, Fog, Stroboscopes, Bubbles, Ani-

mated Displays, Underlit Dancefloors . . . 70
Pages! Send $3 shipping: Boston Lighthouse,
59 Bay State Rd., Boston, MA 02215. tfn

Advertising Brings Results

RADIO-TV MaRT

Rates: “POSITION WANTED" is $10—in advance—for 1
inch, one time. No charge for Box numbers.

“POSITION OPEN” is $20—in advance—for one time.
Box number ads asking for tape samples will be charged
an added $1 for handling and postage.

Send money and advertising copy to:

Radio-TV Job Mart, Billboard, 1515 Broadway, N.Y. 10036

: POSITIONS WANTED

YOUNG, SINGLE ANNOUNCER SEEK-
ING PROGRESSIVE ROCK STATION
ONLY. NO MUSIC, HARD WORKING,
DEPENDABLE. CURRENTLY EM-
PLOYED AT ADULT CONTEMPORARY
STATION. 1% YEARS EXPERIENCE.
3RD ENDORSED. WILL RELOCATE.
REPLY BOX 667, BILLBOARD, 1515
BROADWAY, N.Y. 10036. oc4

POSITION DESIRED: Full time air shift
on cldie, soul, or top 40 station. 10 years
experience. Knowledge of music from 50's,
60’s, 70’s unlimited. Hold third class ticket
with endorsement. Currently Music Director
on soul station in New Jersey. Also do oldie
show which has received national recognition
as it is one of the only one of its kind in the
country on AM radio. Write: Sal Tee, 1509

Scenic Drive, Trenton, N.J. 08628. ocll

tions of the Hyatt Regency revolving
you-know-what.

At9:34 p.m., WQXI was in “Lyin’
Eyes” by the Eagles. At 10:26 p.m,,
“Your Song” by Elton John, which |
never liked.

The next day, I listened a long
time to Alley Kat on WXAP. I just
couldn’t believe this guy! I don’t
know how to tell you without mak-
ing somebody mad, but the Alley
Kat used words on that soul station
and comments that would bave
brought a picket out before the front
door of a Top 40 or MOR station. At
8:59 a.m,, he said he was going off
the air for a minute. And he did. He
came back on with the comment that
he'd found a Joe Medlin record.
Medlin sounded a little like Perry
Como. The production techniques
on the record were something like
existed 10 years ago.

The Alley Kat had a voice that
was not what you’d call sensational,
but it was convincing. Ethnic, but
not too much so. He did some spots
live.

Harrison Smith came on next and
they did a cross-fade thing together.
Asked the Alley Kat: “Do I call you
Garbage Mouth?”

The Kat had just started some-
thing about Moses and all them
other people getting drowned be-
cause they thought whiskey was out
there floating on the water.

Deacon Harrison Smith played
gospel. His first record was a good
one and I sort of enjoyed listening to
WXAP, but that a real crazy station.

x  x %

Dr. Demento will have an album
out on Warner Bros. Records about
the second week of October. It’s
called “Dr. Demento’s Delights, Vol.
1.” ... John Millinder, operations
manager of WMAY in Springfield,
IiL., sent me a “Don’t Say It, Wear It”
T-shirt. “Sept. 20, Saturday, we put
our morning guy Sandy Travis in a
utility truck bucket platform 60 feet
above our annual arts and crafts fair
and all he was wearing was one of
these T-shirts.”” A long ong, I hope,
John.

x  x %

Rhett Walker, executive director of
6PR in Perth, Australia, writes that
he’ll be visiting the states Nov. 10-
14. ... Matty Singer, ABC/Dunbhill
Records, Philadelphia, reports that
WFIL program dircctor Jay Cook
“is doing fine and is home.”
*  x %

Al Newman, San Rafael, Calif, re-
ports that he’s in the middle of pro-
ducing 12 more recorded dramas for
Word Records “and keeping my eye
open for a radio organization that
can use my talents.” . .. This note ex-
plains itself: “When we last met one
and a half years ago, I was M.C.
McNeal, but not having gone
through another name change, I am
Marc Hunter. Have been here at
KSTN in Stockton, Calif., for a
couple of months and just got pro-
moted to afternoon drive. We're
looking for a couple of first phone
weekenders. They should contact
program director Dave Morgan at
209-948-KSTN.” The KSTN staff
has Don Sinclair 6-10 a.m., program
director Dave Morgan 10 a.m.-2
p-m.,, Marc Hunter 2-6 p.m., Alan
Scott 6-10 p.m. and Mike Shannon
10 p.m.-4 am, with Jerry Stevens
presently the only weekend addi-
tion.

*x x %

The latest story about a format
change comes from Cliff Kulwin,
general manager of KMAC at
MacAlester College in Champaign.
I, who sent me a newspaper clip-
ping on Laverne White and WTWC
with the comment: “Laverne is truly
a broadcaster extraordinaire as well
as a great friend and teacher. It
should be noted that he’s a past pro-
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gram director of WLRW in

Champaign.” ... Brian Beirne, pro-
gram director of WFYR in Chicago,
writes: “Had to call Capricorn Rec-
ords and order all that Peaches
stuff—T-shirts, buttons, etc. My
wife’s name is Peaches. She also an-
swers the phone “Home Of The
Hits,” as Paul Drew found out when
he called.”

* * *

Got a hilarious note from Mike
St. James, 216-835-3591, who points
out that he only got one response
from a mention on him back in 1973
and that from a “dead end” country
music station in St. Louis, “so let’s
get heavy on me this time, huh? Re-
write my bit down, if you must, but
take not away from it the true idiom
of genius or I shall have you sacked
and repentant, doing service back on
the goat farm!” And Mike’s plug,
which he wrote, runs thusly: “The
perennial wit, if not wisdom of Mike
St. James is again at large after two
years in Cleveland. One of the best
production men and afternoon drive
funny cats around. Wants a gig,
preferably West, top 50 markets, in
the $18,000-$25,000 range. Call him
at 216-835-3591. I've heard him.
He’s tops.” Well, if this is the Mike
St. James from Florida way, | have
heard him and he is tops. If not. then
you make your own decision.
He'd been with WABQ1n Cleveland.

* * *

Jerry Butler, 213-781-7124, has
left KIQQ in Los Angeles, where he
was doing mid-day, and is looking
foranew position. ... WSEN-FMin
Syracuse, N.Y., has gone to a 24-
hour broadcasting schedule. Coun-
try music. The lineup was Bob Paris
6-10 a.m, Daniel J. Dunn until 3
p.in., Rob Baunier 3-6 p.m., Al Jen-
ner 6-9 p.m., program director Les
Howard 9-midnight, and Carl
Knight from WEZG in Syracuse in
the all-night slot. . . . Bill Brill is out
of work and looking. Call him at
415-228-3333. He’s worked at sta-
tions like KROY in Sacramento and
KXFM in Santa Barbara. And is
creative. . ., Jim Bleikamp is the new
program director of KRST in Albu-
querque, N.M., a progressive FM
station. Says that he needs record
service, especially from Columbia
and Asylum. The lineup at the sta-
tion now has Ellis Martin 6-10 a.m.,
Jonathan 10 a.m.-2 p.m., Jeremy 2-6
p-m., Bleikamp 6-10 p.m., Bill
Stambaugh 10 pm.-1 am., and Ra-
dio Ruth and Electric Rodney the
wonder dog. Bleikamp adds: “Mike
Lee of Chrysalis Records, Denver, is
one of the most helpful record
people I have ever run across.”

* * *

Ran across the credo of a national
program director the other day. He
carries this in his pocket: “PRESS
ON. Nothing in the world can take
the place of persistence. Talent will
not; nothing is more common than
unsuccessful men with talent. Gen-
tus will not; unrewarded genius is al-
most a proverb. Education alone
will not; the world is full of educated
derelicts. Persistence and determina-
tion alone are omnipotent.” I'll buy
a Big Mac for the person who tells
me the man’s name and where he got
the quote.

* * *

Jim Murphy, 215-384-9604. is
looking for a new job. He once dee-
jayed at the pirate radio ship Caro-
line North; has considerable experi-
ence and is willing to work any
format. ... J. Paul Emerson has
started a monthly publication called
Radio Aces Magazine. It’s $12 a year
and you can buy a copy by writing
him at the Poncho Villa Airforce.
750 Amana, Suite 1405, Honolulu,
Hawaii 96814.

L Talent J
In Action

® Continued from page 30

the Phonogram group from San Francisco reach
a level of energy intensity that overcame the
tack of unified direction. NAT FREEDLAND

PABLO CRUISE
ELLEN McILWAINE
Boarding House, San Francisco

Pablo Cruise is an extraordinarily appealing
and very musical band of four young players
previously associated with two other well-known
Bay Area bands, Stoneground and It's A Beau-
tiful Day. They favor the instrumental side of
things and seem to like longer pieces that build
to hard, kicking climaxes, with keyboard man
Cory Lerios weaving satisfyingly melodic classi-
cat and jazz-influenced passages that fatten up
the tune while the hot guitar of Dave Jenkins
breaks the tune open.

Lead vocals are handled by bassist Bud Cock-
rell who can be quite soulful, even if with not
quite rich enough tone always.. The two other
front men provide pleasing backup vocals.
Drummer Steven Price provides very solid
rhythm, some of which shows Latin influence.

Their set Sept. 2 relied almost exclusively on
material from their recent first A&M album, with
the best-known and best received songs (helped
along by attentive local FM play) being “Island
Woman,”" “What Does It Take To Get To You,’
“Ocean Breeze and “I'm a Rock 'N' Rolfer.”

The Cruise set was marred by walkouts and
hissing from Ellen Mcliwaine's militant female
devotees, who for some unfathomable reason
seemed to consider the presence of a slightly
different act (or even another ct at alt) on the
bifl an affront and who in their zeal for their
heroine seemed to overlook the fact that she
doesn't have very much talent.

Mcllwaine played and sang a solo set accom-
panying herself (except for a few piano songs)
on an electrified acoustic that was souped up
like a 1956 Corvette and upon which she beat
unceasingly enough to drive the most even-tem-
pered soul to the limit of patience.

JACK McDONOUGH

IMPRESSIONS
JOHN & MICHAEL LEWIS
Boarding House, San Francisco

Black vocal groups like the impressions are a
rarity for the Boarding House and the San Fran-
cisco black citizenry is not in the habit of pa-
tronizing the club, and perhaps these were rea-
sons for the small (but mixed) turnout Sept. 4.

Nonetheless, the Impressions, in their beau-
tifully tailored cream-colored suits gave a touch
of class to the normally gray Boarding House
surroundings and easily succeeded in genuinely
exciting the patrons to a pitch far beyond what
one would have expected at the outset of the
show.

The group is now at four voices for the first
time in its long history, with original members
Sam Gooden and Fred Cash being joined by
Ralph Johnson, who has obvious roots in gospel
and who took the lion’s share of the leads, and
Reggie Torians, who fills in the Curtis Mayfield
slot with his flexible tenor voice.

The group opened with the titie tune from its
latest Curtom LP, “First Impressions,” and in
the course of the set did both its recent singles,
“Sooner Or Later” and "The Same Thing It
Took,” which is in the Joe Tex advice-to-lovers
vein. Most of the other material was likewise
new, spiced up by the most famous Impressions
oldie, “People Get Ready,” as well as a very
early song that they said (after pointing out that
the group has recorded 26 LPs) was one of their
first 45s.

Also a rarity for the Boarding House stage
(though a standard component of many soul
and r&b acts) was the presence of the Impres-
sions' own MC, Renny Wyatt, who did a smooth
job with introductions. The group was backed by
seven pieces, including three horns, who
warmed up the crowd with a nicely developed
funk piece.

Local guitar/bass duo John and Michaet
Lewis opened with a set of thickly accented me-
lodic instrumentals that were obviously origi-
nals. They were pleasing and at times quite in-
teresting but with no obvious commercial
strengths, and they were not quite the right
opener for vocal smoothies like the Impressions.

JACK McDONOUGH

When Answering Ads .
Say You Saw it in Billboard
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South Hauls Bonanza To ASCAP

NASHVILLE—An increase of
300 percent in charted songs over the
past five years highlights the Ameri-
can Society of Composers, Authors
and Publishers (ASCAP) record set-
ting year in southern music, accord-
ing to Ed Shea, southern region di-
rector.

“This increase, from 50 in 1970 to
a projected 200 in 1975, is due to the
success in signing talented new
writers to ASCAP, as well as con-
vincing established writers and pub-
lishers that they can earn maximum
royalties from a society operated by
and for the songwriters and publish-
ers themselves,” Shea comments.

ASCAP will host its 12th awards
presentation and banquet for top
country songs during the 50th WSM

Grand Ole Opry Birthday Celebra-
tion at the Armory again this year
due to the success of last year’s
awards dinner.

Among the top ASCAP songs of
the year are: “The Barmaid,” “The
Most Wanted Woman In Town,”
“Third Rate Romance,” “Misty,”
“Please Mr. Please,” “Rhinestone
Cowboy,” ‘“Rock On Baby,”
“Spring,” “Stop And Smell The
Roses,” “Sweet Surrender,” “Thank
God I'm A Country Boy,” “You
Never Even Called Me By My
Name,” “Back Home Again,” “Blue
Eyes Crying In The Rain,” “Every-
time You Touch Me (I Get High),”
“I Love The Blues And The Boogie
Woogie,” “I Want To Hold You In
My Dreams Tonight,” ‘“Home,”

O W ®yogOdsEWN=
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. Bad Blood ¢ Neil Sadaka « MCA

. Put It Back » Crockett Van Landingham « Music Towne

. Just a Closer Walk with Thee ¢ Fran Thomas * Brite Star
. Fruit Pappy ¢ Hart Scott « MCR

. Big Mabel Murphy « Sue Thompson ¢ Hickory

. Your Love Made Me a Woman + Dorothy Jean + MCR

. Were it Not So * Glen Goza * Macho

. Poor Man’s Blues ¢ Tex Dixon « Brite Star

. Oh So Many Years « Gene May « MCR

. Love Has It's Hold On Me + Noble Drum ¢ Shugar

ALBUM: The Best of Michael Jackson *+ Motown

Send Records for Review or for Promotional Copies write
WORLD WIDE, summe 404. 3200 WEST END AVENUE. NASHVILLE, TENN.
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“Hope You’re Feelin’ Me Like 'm
Feelin’ You” and “Baby.”

The writers vying for honors are
Tony Joe White, Earl Conley, Bucky
Jones, Royce Porter, Jerry Foster,
Bill Rice, Russell Smith, Larry
Weiss, Gene Dobbins, Johnny Wil-
son, Bob Morrison, Jay Harris,
Bobby Harden, Bobby David, Dar-
rell Statler, Bob Dean, Bill Edd
Wheeler, Rory Bourke, Art Kent,
Jim Mundy, Milton Blackford, Da-
vid Gillon, Dan Wilson, Joe Dough-
erty, John Tipton, Jim Foster, Dick
Heard, John Riggs, Frank Stanton,
Larry Rogers and Jimmy Webb.

ASCAP writers have been active
in the southern motion picture in-
dustry, contributing songs to such
movies as “Framed” and “Nash-
ville” and others now in production.

With the greatest number of
southern region writers and publish-
ers in its history, the Nashville office
of ASCAP is headed up by Shea,
Gerry Wood and Charlie Monk.
“We strive to give more money per
performance to our members, and
attempt to provide the best creative

(Continued on page 51)

And a Rip-Roaring Time
Was Had By All At Benefit

By COLLEEN CLARK

TULSA—More than 11,500 fol-
lowed the celebrities and golf pros
over Cedar Ridge Country Club
here at the Roy Clark Golf Classic
Sept. 19 and 20.

The Classic is a three-way cooper-
ative event between Clark, Chil-
dren’s Medical Center and Cedar
Ridge Country Club to provide
funds for children at the Medical
Center. Among the celebrities par-
ticipating were Bob Hope, Greg
Morris of “Mission Impossible,”
Dale Robertson, Chill Wills, Jack
Carter, Ben Johnson, Mickey Roo-
ney, Archie Campbell, Mickey
Mantle, Rex Allen, Foster Brooks,
Norm Crosby, Stan Musial, George
Lindsey, Anson Williams of “Potsie”
fame on TV’s “Happy Days,” and
many others.

With more autograph seekers
than golf fans in the galleries, the ce-
lebrities obliged the crowds with
Jokes, pictures and autograph ses-
sions. Minnie Pearl joined Clark’s

Two Tubbs Jump In Tub Together

NASHVILLE—Ernest Tubb and son Justin Tubb, have become business
partners after 38 and 24 years in the business, respectively, for the very first

time.

Cary & Mr. Wilson Music, Inc. opened offices last week. The name of the
company was derived from the names of Justin’s son, Cary, and that of the son
of his original partner in the company who was nicknamed “Mr. Wilson.” Er-

nest took over from the original partner in June of this year.

They have two releases on the market, “If You Don’t Quit Checkin’ On Me
(I'm Checkin’ Out On You),” by Ernest on MCA and “Cold Brown Bottle,” by

Walt Jr. & the Country Division on TNB Productions, which Justin produced.

team at one point to get in a few
shots of her own. She hit for Clark
while he was busy signing auto-
graphs and the ball only went 25
feet. But Clark tipped his hat to her
and noted that it was right in the
middle of the fairway.

Officials say it may be days before
they know the exact amount raised
for the Children’s Medical Center,
but they know it was a success.

The winning team was the group
led by celebrity Jack Garner, who
shot 62-62 for an 18 under par score
of 124.

In second place was the team
headed by Mantle, with a 126 score.
Tied for third with 128 scores were
the teams of Foster Brooks and Rob-
ert Donner.

The tournament was foilowed by
an “Evening With The Stars” show
at Mabee Center at the Oral Roberts
Univ. Some 9,000 fans attended the
show headlining Roy Clark, Jerry
Lewis, Anson Williams, George
“Goober” Lindsey, Archie Camp-
bell, Buck Trent, the Oak Ridge
Boys, Norm Crosby, the Spurrlows
and others. Actor Dale Robertson
told the audience he was an actor
and did not sing. However, he per-
formed and the crowd loved him.

All the artists performed free for
the benefit. A special party was held
following the show and awards were
presented for the tournament.

(DOA-17572)
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MCA Country

Country
Sales Zoom

33%; Credit Datsun Promo

LOS ANGELES — “Travlin’
Country,” a promotion of country
music albums in conjunction with
Datsun, increased MCA Records’
country music sales by 33.3 percent
over 1974, according to Rick Frio,
vice president of marketing for the
label.

By voting on their favorite coun-
try artists on the MCA label, fans
won 10 Datsun Li’l Hustler pickups,
25 first prizes of any five MCA al-
bums or tapes, plus another 100
tapes and albums for second place
winners.

Loretta Lynn, Conway Twitty,
Bill Anderson, Jerry Clower, Tanya
Tucker and 27 other country artists
were featured in the promotion,
along with MCA’s country two fer
series with product by such artists as
Bob Wills, Webb Pierce, Bill Mon-
roe, Jimmie Davis and Freddie Hart.

The promotion was launched in
June and ended with a drawing
Sept. 9. It included more than

South To ASCAP

® Continued from page 50

environment possible, We’re so
proud of the society’s members
whose careers have made this year
our best yet. We look forward to
even better years ahead as ASCAP
continues to blaze a strong path on
the southern music scene,” says
Shea. =

The ASCAP Awards Banquet is
an invitation only, black tie affair.

$500,000 in advertising and prizes.
But Frio points out that it helped es-
tablish country music record sales in
areas such as New York, Chicago,
Seattle, Los Angeles and San Fran-
cisco, tough markets heretofore.
1974 was a record sales year for
MCA; the country sales promotion
is expected to look good on the
books at the end of the fiscal year.

Tennessee Jazz
To Belmont Site
For May Event

NASHVILLE—It isn’t all country
here in Music City.

Spurred by the success earlier this
year of its first two-day jazz festival
at Vanderbilt Univ., members of the
Tennessee Jazz & Blues Society have
firmed May 3-4 next spring for a fol-
low-up which, they assert, will be
“substantially more attractive” than
the earlier event.

The site will be changed, however,
according to enthusiast Bruce D.
Dawidson, a former Capitol Records
executive in Hollywood who several
years back quit Hollywood to make
his home in Nashville. Belmont Col-
lege’s Massey Auditorium has been
booked.

The Tennessee Arts Commission
is the principal sponsor of the fest,
says Davidson. Mercer Ellington’s
Band, trumpeter Bud Brisbois and
23 jazz bands from Tennessee high
schools paced the 1975 program.

NEWS RELEASE

THANK YOU D.J.'S AND

DIRECTORS FOR PROGRAMMING AND PLAYING "'BLUES,

BOOZE, AND BABY ON MY MIND."

ALSO, THAMNKS FOR

THE TIME YOU SPENT WITH ME ON MY RECENT TOUR.

YOU ARE A GREAT GROUP OF PEOPLE, AND I'M LOOKING

FORWARD TO SEEING YOU AGAIN SOON.

THANKS ALSO TO DISTRIBUTORS

LIKE JOE GIBSON OF NATIONWIDE SOUND IN NASHVILLE--

HARVEY CAMPBELL OF MOBIL - 1 STOP IN PITTSBURGH,

AND PROMOTER DOUG LEE OF MINNEAPOLIS)MINNESOTA.

LOOK FOR MY NEXT RELEASE

SHORTLY, CALLED

"UGLY WOMAN"

DONNTE ROHRS

(st (G
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ON ADKORP LABEL (ASCAP.)

DJ Of the Year
Ballots Mailed:
Finalists Bared

NASHVILLE—Final ballots for
the Country Music Assn.’s “DJ Of
The Year” awards have been
mailed. Finalists in the three cate-
gories are:

CATEGORY #£1 (Under 50,000 population) Billy Dil-
worth, WLET, Toccoa, Ga., Hiram Higsby, KDHL,
Faribault, Minn.; Skip Nelson, KWMT, Ft. Dodge, lowa;
Cal Owens, WLAQ, Rome, Ga.; Ramblin’ Lou Schriver,
WXRL, Lancaster, N.Y.

CATEGORY #2 (50,000 to 500,000 population) Billy
C. Cole, WHO, Des Moines; Tom Miller, WST, Charlotte;
Mike Oatman, KFDI, Wichita; Lee Ranson, WXCL, Peo-
ria; Buddy Ray, WWVA, W. Va.; Tom “Cat”" Reeder,
WDON, Wheaton, Md.; Dave Stone, DPIK, Colorado
Springs.

CATEGORY #3 (Over 500,000) Les Aerec, WMC,
Memphis; Deano Day, WDEE, Detroit; Don Day, WBAP,
Ft. Worth; Ralph Emery, WSM, Nashville; Haird Hen-
sley, WSM, Nashville; Larry Scott, KLAC, Los Angeles;
Skeets Yaney, KSTL, St. Louis.”

The first or nominating ballot was
sent to all CMA members. Those
disk jockey’s receiving five or more
nominations were listed on the sec-
ond ballot and their names were sent
to members in the disk jockey cate-
gory only. The final ballot lists the
names shown here. Winners will be
announced during CMA’s 1[7th
anniversary banquet and show to
be held Oct. 17.

Jennings Speaks
At Hall Of Fame

NASHVILLE—Waylon Jennings,
whose current single “Are You Sure
Hank Done It This Way” b/w “Bob
Wills Is Still The King,” is fast
climbing the charts, will be the prin-
cipal speaker for the Nashville
Songwriters Assn. Hall of Fame
Awards at the Sheraton South, Oct.
12.

Several surprise guests are sched-
uled. The nominees will learn of
their induction and awards will be
presented.

The ceremony will be preceded by
cocktails at 6 p.m. and dinner.

Tickets are $15 and may be pur-
chased at the NSA office at 49 Music
Square East or by mail before Oct. 1.

Bare Family
Pulling Out

NASHVILLE—One of five final-
ists in this year’s Country Music
Assn’s Awards, Bobby Bare, has
asked that his “Bobby Bare and
Family” act be withdrawn from con-
sideration as “vocal group of the
year.”

Bare says he performs as a solo

act most of the time.

“We truly appreciate our industry
friends and fans whose votes put us
into the finals,” says Bare, “and we
hope no one feels we are letting our
supporters down.”

Bobby and his family record for
RCA.

2 UA Combos Click
At KZEW’s ‘Party’

DALLAS—Two United Artists
groups, the Nitty Gritty Dirt Band
and Calico, headlined the Urban
Survival Fair sponsored by KZEW
here Sept. 28 at the Univ. of Texas at
Arlington.

Featuring seminars, demonstra-
tions and lectures on such topics as
how to burglar-proof your home,
tune your motorcycle and act as your
own lawyer, the fair drew some
40,000 persons.

The Nitty Gritty Dirt Band’s new
UA album, “Dream,” has just been
released, and Calico presented its
debut LP on UA, “Calico.”

www americanradiohistorv.com

J's flip for
George Jones.

“I Just Don’t Give e Damn)’ the
new George Jcnes single.

Released asan A side viarequests
from DJ’s all tkrough the country
market, the song formerly occu-
pied the flip sice of “Memories
of Us”

Now it enjoysthe statusit
deserves. One of the best George
Jones songs ever.

""IJust Don’t Give a Damn. "%,
The new George Jones single,
on Epic Records.
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Billboard photo by Colleen Clark
HOT MOMENT—Ray Griff is spot-
lighted at a recent showcase ap-
pearance at Possum Holler in Nash-
ville after his signing with Capitol
Records.

Daredevils
Enthuse On
U.K. Crowds

NASHVILLE—Just off their first
concert tour of England and Scot-
land, the Ozark Mountain Dare-
devils’ manager, Stan Plesser, says
“English youngsters have turned to
country music mainly because of
American artists. Aithough our mu-
sic isn’t the same the kids wanted to
hear the country tunes, and all about
the Ozark Mountain region.”

The Daredevils cut an album in
England. They had never performed
there until this season. “The press
coverage and public acclaim was
fantastic,” Plesser reports. “The
country music shows were sold out
everywhere, and we were known be-
cause of our ‘Jackie Blue’ single.”

More country artists have toured
Europe this year than ever before
and the demand is not diminishing.
Johnny Cash just completed a sold-
out tour of Great Britain. George
Hamilton IV is off on one of the
longest tours ever set with a total of
42 dates in England, Scotland and
Ireland. Slim Whitman makes about
two European tours a year, and has
long been a favorite there.

New Promo Idea
Teed By Cooper

NASHVILLE—New Country Di-
mension, a country record promo-
tion company concentrating on new
labels and artists, has been organ-
ized by George Cooper IIL

“With most major market stations
adopting radically shortened play-
lists, it has become virtually impos-
sible to expose new artists using the
techniques that were formerly suc-
cessful,” Cooper says.

He has operated Country Collage,
a record promotion firm here, for six
years, and declares he had found
during that time that there are sev-
eral stations that take pride in expos-
ing relatively unknown artists and
are able to create a demand in their
markets, but no one is taking advan-
tage of this valuable tool. “We in-
tend to work closely with these sta-
tions and stores, document the
success a record receives in these
areas and carry a proven success
story to the nation with believabil-
ity,” he says.

Cooper believes this concept is a
necessity for a new label and artist to
have success. A promotion company
can no longer justify the fee they
must charge new artists utilizing the
same methods they use with estab-
lished artists.

Country Collage will continue op-
erating under present guidelines and
both companies will share offices.

Billboard
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% STAR PERFORMER—Singles registering greatest proportionate upward progress this week.

- b3 F -
L | &= : = = fle= . z xz |aSs .
£ | || NME-atist £ | § [T | IME-Artist e | % [£5 | TME-Atist
1= (Writer), Label & Number (Dist. Label} (Publisher, Licensee) N (Writer), Label & Number (Dist. Labed) (Publisher, Licensee) E 8 s (Writer), Label & Number (Dist. Labet) (Publisher, Licensee)
1 2 |12 BLUE EYES CRYING IN ﬁ 46 4 Tg[l)jAYGIMSNTARTED LOVING ﬁ 79 3 ?BTONE CRGZY—Fv)eddyCmIler
THE RAIN—wilie & Y A — Sammi Smith . Morrison, J. Harris), ABC/Det 17577
(F. Rose), Columll)i: 3-19(;8107"6 {Milene, ASCAP) (gl. Hanga;d,Bth.l Owe'r"';;‘vl Mega 1236 (PIP) (Music City, ASCAP)
2 112 DAYDREAMS ABOUT NIGHT b e 700 70 6 CRY LIKE A BABY—)oe Stampley
THINGS —Ronnie Milsap 36 | 42 7 SANCTUARY —Ronnie Prophet (D. Pean, S. Oldham), ABC/Dot 17575 (Press, BMI)
(J. Schweers), RCA 10335 (Chess, ASCAP) (R. Bourke), RCA 50027 (Chappell, ASCAP)
‘ ) ' G 71| 61| 8 MOVIE MAGAZINE,
ﬁ 619 ;'O'I’_E,Y;’U RE FEELIN' ME (Like I'm 37 (17 [11 | LOOK AT THEM BEANS—johnny cash smz|s IN HER EYES—Barbi Benton
g:e:I/JE:'d f?{;‘fn}:)ge'{%;’%%“ (Don Willams, (1. Pex), Columbia 3-10177 (Tree, BMI) (B. Borchers, M. Vickery), Playboy 6043 (Tree, BMI)
ave A Tune, ASCAP. 38 |15 |15 | BANDY THE RODEO CLOWN-uoctmey | iy 53| 2 L
4{ 4 |14 | IF1COULD ONLY WIN YOUR T St lirelD, (516 2000 (P, GBI Y‘u.iglfﬁ)',‘ cm 230 Galico, B
LOVE—Emmonu Harris —Bi i
(Lo, Lo e 132 s ) ) > AR L i 73| 77| 6 | | MAY BE YOUR LOVER (But I'l Always
cuff-Rose, Be Your Friend)—Bobby G. Rice
ﬁ 7 8 [c)o(n)“rcm JONI/TOUCH THE HAND- m 51 3 ?NIL&IY' GE}T SI'AE lA wCOMN)—JEog s;m;ey (T. Gentry), GRT 028 (Janus) (Red Ribbon, BMI)
i . Wilson, ). Stampley, aylor), Epic
@ ?ﬂnﬁ,"‘&’m 40407 (Twitty Bird. BMI) (Columbia) (Al Gallico/Algee, BMI) 74| 68 | 10 YOU'RE MY RAINY
ﬁ 13 | 7 | SAN ANTONIO STROLL- Tanya Tuck DAY WOMAN—Eddy Raven ,
(7. Noah), MC 40484 (Unichappell BM) il Bl bl iy 01 Foster, B. ice), ABC 1211 (ack 8 Bill, ASCAP)
ﬁ 9|13 SAY FOREVER YOU'LL BE (V. Matthews), United Artists 680 (Jack, BMI) % N 7 LET'S TURN THE LIGHTS ON-—tanry Gatiin
MINE- L. Gatlin), M t 8-8657 (Epic/Columbi
MR e e £t i 92|31 14| THRD RATE ROMANCE- mrng i b L M e e L
(HR. Smith), ABC 12078 (Fourth Floor, ASCAP)
8| 8|14 | YOU NEVER EVEN CALLED ME BY ﬁ m LOVE PUT A SONG
MY NAME—David l,"e" Coe 43 50 8 %Og? STgP LO\JII;‘G ME—Don Gibson IN MY HEART—lohnny Rodriguez
Eisggnsmg?.kgtgxgl)bla 3-10159 " © " ;Eﬂi':);? ickory 353 (MGM) (AcuH-R'ose, BMI) I (B. Peters), Mercury 73715 (Pi-Gem, BMI)
Y| 14| 8| M SORRY=sonn oenver i Wl AR I IS HELP ME MAXE IT
(J. Denver), RCA 10353 (Cherry Lane, ASCAP) (Danor, BMI) (‘goEMy R;)ckaiggn(l:zr}ag)b—sg. Thog:s
i (B. Emmons), A hick. BMI
10| 10 | 10 quMaE‘enL)or;téaA II{OT:?B (King Caal, ASCAP) ﬁ 55 7 JJO AND THE COWBOY— johnny Duncan ﬁ aby Chic )
b : (J. Duncan, Larry Gatlin), Columbia 310182 (Combine, BMI) m THE S0
11 12 | 12 ONE MONKEY DON'T STOP 6 |4 |1 MEMO:IIES OFmUS i . IN ELOVE"?OviECoEitLSmM
NO SHOW—Little David Wilki MM P Ud—George Jones R, b ia 3.
(D Wilkins, T. Mars?\alI;:”MCAl 4I(;|4327 (0. K"g:hlc' Martin), Epic 850127 (Columbia) gc;:-ukfsye.RBhfla/.;:irl)eng?lx’SngAI;)z o
(Forrest Hills, BMI) (Tree, BMI)
ﬁ 18 | 8 | (Turn Out The Light And) 47 [ 58 | 6 | IF 'M LOSING YOU=sily wan 79| 8| 3 | THE NIGHT ATLANTA
LOVE ME TONIGHT—0on Williams (G.S. Paxton), RCA 10345 (Pax yHouase,e;iMl) BURNED —Athins String Band
! (B. McDill), ABC/Dot 17568 (Hall-Clement, BMI) szl s R g o T (LDRLoldecmiORREZRIOSECAnitiRoze]BMY)
13 3|16 | PLLGOTO MY GRAVE (R Porter, B. Jones), Shannon 833 (NSD)- 80| 87| 2 | SWEET MOLLY—0id Houston & Catin Crawiord
LOVING YOU —Statler Brothers (Ma-Roe/Porter-Jones, ASCAP) (A Young), Epic 8-50134 (Columbia)
(0. Reid), Mercury 73687 (Phonogram) (American {Central Songs, BMI}
Cowboy, BMI) ﬁ 54 4 PAPER LOVIN'—Margo Smith
Y 23| 5| are vou sure nank (M. Smith), 20th Century 2222 (Jdbbi, BM) 81| 85 | 6 | BLUE EYES AND WALTZES—sim Mundy
DONE IT THIS WAY/BOB WILLS ﬁ 60 5 TOWER OF STRENGTH—Sue Richards (T. Austin), ABC/Dot 12120 (Full Swing, ASCAP)
IS STILL THE KING—waylon Jenni (B. Hiliiard, B. Bacharach), ABC/Dot 17572 y .
| (W. Jennings), RCA 10379 (Ba'yyon',| B:dn';mgs (Famous, ASCAP) 4283 2 :_;El:iel)'g‘ﬁcyg "li (You Stil
Y 19| 7| WHATS HAPPENED TO BLUE EYES—sessi | 51 | 56 | 5 BIG WABLE MURPHY-—su thompo O v e Congs 310167 G
Colter (D. Frazier), Hickory 354 (MGM) (Acufi-Rose, BMI) '
5. Colter), Capitol 4087 (Baron, BMI
T e T e |6t | 5 | vouve ost THAT Loww 83| 90 | 2 | SHE'S NOT YOURS ANYMORE/AN
201 9 WHAT IN THE WORLD'S L OLD MEMORY— Ferlin Husk
COME OVER YOU—Son FEELIN —Barbara Fairchild N m y
I oy {lamest (B. Mann, . Weil, P. Spector), Columbia 3-10195 (kosteriTEHice)JABG/DtIIZSTY
{Jl. Scolktg,cgo;umbla 3-10184 (Peer International/ (Screen Gems-Columbia, BMI) {(Jack & Bill, ASCAP)
nart, P’ 5
Wl 52| 5| 1 uKe BEER—ton T 53 {33 [12 | ALIMONY—Bobby Bare 841 92| 4 | SHAME ON ME—Bob Luman .
EL‘J.‘.JL?Z')'B%?{““"“"37°‘ (.Phonozram) (S. Silverstein), RCA 10318 (Tro-Hollis, BMI) ﬁke:;:l‘msn 1'3(-" oE:'SR's CEAn’;t; 850136 (Columbia)
' 66 3 | STILL BELIEVE IN
Y| 25| 9 | HEART T0 HEART—soy cin 4 15 m BATTLE OF NEW ORLEANS—buck owe
(D. Gillon), ABC/Dot l7565°y(Shgrrt Rose, ASCAP) fé'srnxlﬁ‘ggﬂ';y(cﬁ{:;f;i‘a) (Tree, BM) (0. Driftwood), Capitol 4138 (Warden, BM) L
ﬁ 28 7 ROCKY —Dichey L !
(. Stevens), RCR 10361 (Strawberry Hill, ASCAP) ﬁ 413 BLACK BEAR ROAD-—c.w. McCal 8| 93| 3 BACK UP AND PUSH—gil glack Combo
(B. Fries. C. Davis), MGM 14825 (L Rt_)gev. B. Tucker, G. Michael), Hi 2291 (London)
201 21 | 13 STAY AWAY FROM THE (American Gramophone, SESAC) (FI/Bill Black, ASCAP)
APPLE TREE-—Billie Jo § a
(A Butler, R. Bowling). United Arists 653 ﬁ 67 | 5 YOU RING MY BELL—Ray riff 871100 | 2 IT'S NOT FUNNY ANYMORE—Stella Parton
(Unart/Brougham Hali, BM1) (R Gniff), Capitol 4126 (Blue Echo, ASCAP) E&D'i;az-dwﬁb‘g;e%rg;p} MCyoaun;ravh S?a:nln& Blues 088
27 8 ANOTHER WOMAN—T.G. Shepard 57 | 62 5 MIRROR MIRROR— e ' e
D. Penn, B, Cason), Melodyland 6016 (Mot J jmbcniReece m 5
§Dan ?::m, BMaIS/DBnL?u Ceagorr.axSCAP) (Motown) g%uziegZhEp?;:.cisnéx% 2z ] L z’l'.‘ﬁfntlr),mgl;'; EIPIU(UE?!\BJNI,F r;:d‘g g
2 7
7| o e e B 72| 3 | se even woe we up o4 YU GOT A LOCK ON ME~ sy heed
(W, Nelsan), ABC/Dot 17569 (Tree, BMI) }'I? csi,,“nz,ecgo,?esgfj"\;7;’,':,1,";',;'5” . (J.R. Hubbard), RCA 10389 (Vector, BM!)
23| 26 | 9 | BRINGING IT BACK=Benta Lee (R Rose, BN ' ) og m MAKIN' LOVE—Romnie Sessions
(G. Gordon), MCA 40442 (Silberline, BMI) (F. Robinson), MCA 40462 (Tree, BMI)
24| 11 (18 | RHINESTONE COWBOY—cin Campbe il el Tl B e 91| 91| 3 | TAKIN' WHAT I CAN GET—Saty une Han
i - n r .
&btheéseszimya%gust OF Welss. ASCAP) (K. Jones), United A‘:taists 701 (Birchtield. BMI) (). Cunningham), Buddah 479 (Natural Songs, ASCAP)
Pr| 38| 3| AL OVER ME—charie nicn 60 | 69 | 4 | IT DOESNT 2| 97| 2 | I'D DO IT WITH YOU=pat Boone
EB. Petelras), )Eplc 50142 (Columbia) (Ben- Peters/ MATTER ANYMORE—Linda Ronstadt (B. Sprm‘gf&eld). aﬂellt))dyland 6018 (Motown),
harsy, BMI ! (House of Goid, BM|
(P. Anka), Capitol 4050 (Spanka, BMI)
ﬁ 35| 6 | ! SHOULD HAVE 93| 95| 4 | LEAN ON ME—Paul Delica
xlgﬂ[ﬂb EYgE:E;dEez:;b% 1 611 57 | 16 mg}:g gfg&g"?{m ender (B. Withers), Artist 01I uumeri':: o1 (Interior, BMI)
2 itt, E. Stevens), = N
(Briarpatch/Deb Dave, BMI) (B. Huerta, W. Duncan), ABC/Dot 17558 (Travis, BMI) 94 ‘ 99 2 ANYBODY OUT THERE WANNA BE A
27| 16 | 12 HERE | AM IN DALLAS —Faron v - DADDY —kitty wels
(L Mo, R. Hughes, T Ashmai. Mercury 13692 ﬁ LAk I(;‘Dflauln'l‘ 0L ou‘:vaaShA%L Hampergen 1), Barnab ( Plnan . iy, Copricn 0240
(Phonogram) (Hank Williams Jr., BM) 616 (Jan'us)' (Warner Bros., ASCAP) ' y (Warner Bros.) (Tree, BMI)
28 5115 THE FIRST TIME—Freddie H
(0 Lebsock), Capitol 4095, (Harie, BMI) ﬁ 3|3 ;INEE Bnl'J‘EESm GET 95 m {IOW?N:"%{LOIWBE: e
- Ji —Larmei r
29| 24| 11 | A POOR MAN'S WOMAN—jeanne Pruet i o (C. Tayir, A Wilson), Eiektra E.45277
(). Pruett), MCA 40440 (Jeanne Pruett, BMI) (Tree, BMI) ! (Algee/Altam, BMI)
37 7 THANKS —Bill And
o (8. Matin, P Coulte, MCA 40843 (Famous, ASCAP) s | 2 igMDEJqu BETTER %| 9| 4 | 18 YELLOW ROSES-co coon
31| 34| 9 [ IF YOU EVER CHANGE 1 Fara, HCK 40455 (Y 6w
YOUR MIND—Ray ric o A 97 START ALL OVER AGAIN— johnry Carver
(. Weatherly) Columbia 3-10150 (Keca, ASCAP) 65 |75 | 4 BIG RIVERS—chip Taylor | (B. Dees), ABC/Dot 17576 (Hill & Range, BMI)
ﬁ 40 6 EVERYTHING'S THE SAME (). Cash), Warner Bros. 8128 (Hi Lo, BMI) 93 m WHATEVER | SAY—Donna Fargo
(Rin’t Nothing Changed)—Billy Swan 66 | 80 | 2 ALL AMERICAN MAN—johnoy Paycheck (0. Fargo). ABC/Dot 17579 (Prima-Donna. BMI)
(B. Swan), Monument 8-8661 (Epic/Columbia) (. Paycheck, G. Adams), Epic 8-50146 (Columbia) |
ﬁ (Combine, BMI) (Ngee BMI) : 99 m I'VE BEEN AROUND ENOUGH
49 4 LOVE IS LIKE A ROSE—Linda Ronstadt ﬁ 84 2 WE USED TO—bolly Part Tl? MKEEV{J—:«»I s&""i" 73702
(N. Young), Elektra 45282 (Sitver Fiddle, BMI) (0. Parton), RCA 10396y(0:«e::r, BM1) zPi\ongg:a;n) ’(ugﬁ}'cuemr::{,y BMI)
4 9 THE LETTER THAT JOHNNY WALKER
o ¥y |ESIZI) (7S AL IN THE MOVIES—were wosse | 100 | 98 | 4 | HOPE FOR THE FLOWERS— tis s

READ—Asieep At The Wheel
(Preston, Benson, Frayne), Capitol 4115 (Asleep At
The Wheel, BMI)

(M. Haggard, D. Haggard), Capitol 4141
(Shade Tree, BMI)

(D. Silvers, W. Keith), 20th Century 2223
(Hank Williams Jr., BMI)
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~ SUPER DUPER
DONNA FARGO’S NEW SINGLE

VERIS

DOA-17579

THE TITLE SONG
FROM HER NEW HIT
ALBUM “WHATEVER1

SAY MEANS I LOVE YOU?

DOSD-2029

& Dot Records
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* Immediate Airplay!

% Immediate Requests!

* Immediate Store Calls!

* Immediate Sales of Over
100,000 in the First

* Nine Days and the Orders

Just Keep Pouring In!

*Immediately Jumped Into
BILLBOARD'S' Country Chart at

FREDDY
FENDER'S

Sensational New Smash Hit

“SINGE |
MET YOU
BABY”

GRT # 031

Exclusively on

GRT RECORDS

(Many thanks for your fantastic support)

_ Country___

Country Seminar
SAAY “75 Will
Start On Oct. 10

NASHVILLE—A four-day semi-
nar, SAAY 75 (Seminar—Answers
& Assistance For You), will be held
here Oct. 10-13 at the Hyatt Re-
gency.

The seminar features numerous
workshops, meetings and live coun-
try talent performances. The event
will be filled with discussions on
such subjects as basic contracts,
problems of contracts, parks, audito-
riums, free grandstand versus paid
grandstand, and types of agencies
from which to buy talent.

“This is our third annual semi-
nar,” says Bob Neal, chairman of the
seminar committee. “Indications are
that we will have the largest number
of registrants ever.”

Invitations have been extended to
operators of state and county fairs,
parks, theme parks and auditoriums.

The talent buyers seminar is spon-
sored by the Country Music Assn. as
a part of its all-out effort to promote
country music.

Nashville
Scene

By COLLEEN CLARK

LeRoy Van Dyke goes back to Las
Vegas Oct. 3 for five weeks at the
Landmark. LeRoy is one of the bus-
iest artists around today. By the end
of the year he will have worked some
298 days on the road. Look for new
single with “more words than ‘The
Auctioneer’ ” according to LeRoy,
called “Who’s Gonna Run The
Truck Stop In Tulsa City When I'm
Gone?”

Jess Demaine, Title Records artist,
is recovering in Mid-State Baptist
Hospital in Nashville from serious
injuries sustained in a freak mo-
torcycle accident. On his way to Mel
Tillis’ ranch, on his bike, he noticed
a five-foot snake wrapped around
the gas tank. While trying to kick the
snake loose, he lost control of the
bike. Unconscious for a while, a mo-
torist finally spotted him and called
an ambulance. ... Jeris Ross has
signed a booking agreement with the
Roger Jaudon Talent Agency for
representation and bookings. ...
Don Williams has finalized a deal
between his Maplehill publishing
company and Vogue Music. Ma-
plehill will be a subsidiary of the
Lawrence Welk owned company.

”Crash” Craddock usually re-
minds road manager Tony Cornell
to check the bus to make sure every-
one is aboard before leaving a town.
Recently Crash was riding shotgun
to the driver who asked him if every-
thing was secure. Crash said yes af-
ter a quick glance around but real-
ized an hour later that road manager
Tony was still in Texarkana. ...
Freddie Fender’s “Wasted Days And
Wasted Nights” just went gold. He
now has two gold singles and a gold
album since the first of the year.

Little Richie Johnson has been re-
tained to handle promotions for
Tommy Overstreet. Overstreet opens
at the Landmark in Las Vegas Oct.
5. ... Don Gibson, who recently re-
joined the “Grand Ole Opry” is set
for an appearance on “Hee-Haw
and the Canadian TV show, “The
Tommy Hunter Show.”

Loretta Lynn is definitely not su-
perstitious as a recent appearance on
“Dinah” airs Oct. 13; the Flip Wil-
son Special with Loretta guesting
will air Oct. 13 and she and Conway
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- | * Star Performer—LPs registering proportionate upward progress this week.
£ | % [*s TITLE-Artist, (abel & Number (Distrbutng Label)
1 1116 REDHEADED STRANGER—Willie Nelson, Coumbia PC 33482
‘ 2 |1 8 RHINESTONE COWBOY—Glen Campbell, Capitot sw 11430
A s THE BEST OF THE STATLER BROTHERS, Hercury Stw-1.1037
| 4 3 | 9 | THE HIGH PRIEST OF COUNTRY MUSIC—Conway Twitty, mca 2144
5 5 |13 CHARLEY—Charley Pride, Rca apL1-1038
6 71 ) BEST OF—Dolly Parton, rca APL1-1117
7 6 | 13 | DREAMING MY DREAMS—Waylon Jennings, RcA APL1-1062
8 8 | 28 | PIECES OF SKY—Emmylou Harris, Reprise 0698 (Warner Bros.)
B! 11 | 9| BURNIN' THING=Mac Davis, cotumbie Pc 33551
10 | 10 | 11 | ONCE UPON A RHYME—David Allen Coe, Columbia KC 33508
fr| 3] 5| HoME-Loretta Lymn, wr 2106
1t m WINDSONG—John Denver, Rch APLI 1183
1] 9 : 16 | RECONSIDER ME—Narvel Felts, asc/oot DOSD 2025
14 [ 15 | 24 | BEFORE THE NEXT TEARDROP FALLS—Freddy Fender, Asc/Dot DOSD 2020
ﬁ’ 19 | 4] EAYIE?(!!EVER YOU'LL BE MINE—Porter Wagoner & Dolly Parton, Rca
16 | 18 5 | GREATEST HITS VOLUME I—Roy Clark, asc/Dot poso 2030
| 25| 5| LOVE IN THE HOT AFTERNOON—Gene Watson, cait ST 11443
(18 | 21 | 21 | YOU'RE MY BEST FRIEND—Don Williams, ABc/Dot 00SD 2021
Iﬁ 26 | 4| TEXAS GOLD-Asleep At The Wheel, Capitol ST 11821
20 | 20 7 | TANYA TUCKER'S GREATEST HITS, Columbia KC 33355
| 21 | 16 | 31 | I'M JESSI COLTER—Jessi Colter, Capitol ST 11363
| 22 | 12 | 14| MISTY—Ray Stevens, Bamaby BR 6012 (Chess/Janus)
23| 17 | 14| FEELIN'S—Loretta Lynn & Conway Twitty, mca 2143
24 | 14 | 19 | JUST GET UP AND CLOSE THE DOOR—Johnny Rodriguez,
| Mercury SRM-1-1032 (Phonogram)
ﬁ‘ 31| S| IVE NEVER LOVED ANYONE MORE~Lynn Anderson, coumbis k¢ 33651
26 | 24 | 21 | KEEP MOVIN' ON—Merle Haggard, Capito! ST 11365
27 | 23| 18 gfl;!l;lal‘dsg (chllllm;l_;gll(:ﬂ ME (I Get High)—Charlie Rich,
28 | 30| 4| ALEGEND IN MY TIME—Ronnie Milsap, RcA APL1.0B46
29 . 28 | 13 | LIVE IN PICAYUNE-Jerry Clower, mca 486
30 | 22 | 30 | BARROOMS TO BEDROOMS—-David Wills, £pic k£ 33353 (Columbia)
{31 ]3] 3 LOVIN' AND LOSIN'-Bifly Walker, Rca apL1-1150
32 | 3B WHATEVER | SAY MEANS } LOVE YOU—Donna Fargo, ABC/0ot DOSD 2029
%« BANDY THE RODEO CLOWN—Moe Bandy, cre 10016
34 | 27 | 41 | HEART LIKE A WHEEL—Linda Ronstadt, Capitol ST 11358
35 | 29 | 63 | BACK HOME AGAIN—John Denver, Rca cpL1-0548
36 | 32 | 22 | PHONE CALL FROM GOD—Jerry Jordan, wca 473
Pr| 9| 2| ROIN HIGH_terry ett Walker, uca 215
38 | 33 | 15 | TODAY—ENvis Presley, Rca aPL1-1039
39 | 42 | 3 | GREATEST HITS—Chartie Rich, nca APL1-0857
40 | 43 | 3 | THIS SIDE OF THE BIG RIVER—Chip Taylor, warner Bros. S 2882
41 | 46 | 3 | IN CONCERT—Charley Pride, Dolly Parton, Ronnie Milsap, Jerry Reed &
Chet Atkins, Rca crL2-1014
42 | 47 | 31 | AN EVENING WITH JOHN DENVER, Rca cpL2-0765
43 | 45 | 3 | DREAM COUNTRY-Danny Davis & The Mashville Brass, RcA APLI.1043
44 | 39 | 24 | SMOKEY MOUNTAIN MEMORIES—Mel Street, GRT 8004 (Chess/Janus)
45 | 34 | 11 | SONGS OF LOVE—Jim Reeves, RCA APLI-1037
46 | 40 | 30 | OUT OF HAND—Gary Stewart, Rca APL1.0300
47 |5 | 2 3305% 52)2\(!)5(M%l&?NGES-Don Gibson & Sue Thompson,
48 | 48 | 3 | CALICO-urited artists Ua-LA454.6
49 m M-M-MEL—Mel Tillis, MGM M35 5002
50 | 44 J 8 | FROM THIS MOMENT ON—George Morgan, 4-Star 75.002

Twitty perform at the Country Mu-
sic Assn. annual convention on Oct.
13. ... Moe Bandy doing 60-second
spots for Texas-owned Pearl Beer.
Bandy grew up on a ranch in San
Antonio, and playing on the sessions
were native sons Weldon Myrick
from Jayton, Tex. on steel, Johnny
Gimble on fiddle from Waco, Dave

Kirby on lead guitar from San An-
tonio and producer Ray Baker also
hails from San Antonio. It’s a gen-
uine down home commercial. ...
Asleep At The Wheel, James Talley
and Linda Hargrove, all Capitol
acts, will appear at Nashville’s Exit/
In during the 50th WSM Grand Ole
Opry Birthday Celebration.
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o g TITLE, Artist, Label & Number
1 10 5 SHIRLEY CAESAR
No Charge, Hob 2176 (Scepter)
2 2 82 HAROLD SMITH MAJESTICS
James Cleveland Presents—Lord, Help Me To Hold Out, Savoy MG 14319
3 9 23 THE GOSPEL KEYNOTES
Reach Out, Nashboro 7147
4 7 82 JAMES CLEVELAND & THE VOICES OF TABERNACLE
God Has Smiled On Me, Savoy MG 14352
5 1 27 ANDRAE CROUCH & DISCIPLES
Take Me Back, Light LS 5637 (Word/ABC)
6 3 23 JAMES CLEVELAND & THE SOUTHERN CALIFORNIA
COMMUNITY CHOIR
To The Glory Of Ged, Savoy MG 14360
7 13 23 REVEREND MACEO WOODS & THE
CHRISTIAN TABERNACLE CHOIR
Goodbye Lonliness, Hello Happimess, Gospe! Truth GTS 3506
8 3 23 THE GOSPEL WORKSHOP OF AMERICA MASS CHOIR
Recorded Live In Cleveland, Ohio, Savoy DBL 7004
9 11 5 JAMES CLEVELAND & CHARLES FOLD SINGERS
lesus Is The Best Thing That Ever Happened To Me, Savoy MG 7005
10 15 43 SEANSATIONAL NIGHTINGALES
My Sisters And Brothers, ABC/Peacock PLP 59209
11 5 61 REVEREND ISAAC DOUGLAS WITH THE JOHNSON ENSEMBLE
The Harvest Is Plentiful, Creed 3056 (Nashboro}
12 6 23 JAMES CLEVELAND & SHIRLEY CAESAR
The King And Queen Of Gospel, Hob HBX 2175 (Scepter)
13 4 86 ANDRAE CROUCH
| Live At Carnegie Hall, Light LS 5602 (Word/ABC)
14 26 61 SHIRLEY CAESAR WITH CAESAR SINGERS & THE
VOICES OF THE WHITE ROCK BAPTIST CHOIR
Millenial Reign, Hob HBX 2170 (Scepter)
15 22 40 SUPREME ANGELS
Shame On You, Nashboro 7141
16 16 96 SENSATIONAL NIGHTINGALES
It's Gonna Rain, ABC/Peacock PLP 175
17 17 13 SAM COOKE WITH THE SOUL STIRRERS
The Gospel Soul Of, Vol. 1, Specialty SPS 2116
18 18 35 SENSATIONAL NIGHTINGALES
You & | & Everyone, ABC/Peacock PLP 177
19 19 13 JAMES CLEVELAND WITH THE SOUTHERN CALIFORNIA
COMMUNITY CHOIR
I'll Do His Will, Savoy MG 14284
20 28 10 RANCE ALLEN GROUP
A Soulful Experience, Gospel Truth GTS 4207
21 14 100 JAMES CLEVELAND
Give Me A Clean Heart, Savoy MG 14270
2 12 10 SWANEE QUINTET
Ups And Downs, Creed 3062 (Nashboro)
23 23 40 | JAMES CLEVELAND & THE SOUTHERN CALIFORNIA
COMMUNITY CHOIR
In The Ghetto, Savoy MG 14322
24 20 18 | THE ANGELIC GOSPEL SINGERS
I'm Bound For Mt. Zion, Nashboro 7150
25 mm BEAUTIFUL ZION CHOIR
Coming Again So Soon, Creed 3052 (Nashboro)
2% 31 5 | SWAN SILVERTONES
I've Got Myself Together, Hob HBX 2177 (Scepter)
27 29 5 ANDRAE CROUCH
Soulfully, Light LS 5581 (Word/ABC)
28 SENSATIONAL NIGHTINGALES
M{w The Almighty Hand, ABC/Peacnck PLP-59219
29 ‘ VOICES SUPREME
@ We Can Make It Together, Giori 1025
% | WZEEp | DIYIE HUMMINGEIRDS
Thanks To Thee, ABC/Peacock PLP-59217
31 24 35 N.Y.C. COMMUNITY CHOIR
Great Is Thy Faithfulness, Savey MG 14337
32 32 5 THE CONSOLERS
Let God Be First, Nashboro 7146
3 33 5 | FIVE BLUND BOYS
Reach Out And Touch Somebody's Hand, Hob HBX 2174 (Scepter)
3 35 5 | MARION WILLIAMS
Prayer Changes Things, Atlantic SD 18142

He's Able To Carry You Through, HOB HBX-2178 (Scepter)

35 m THE REV. MILTON BRUNSON & THE THOMPSON
J COMMUNITY CHOIR

G

Gaithers In New Recording Deal

NASHVILLE—The Gaither Trio
has signed a long-term, exclusive
recording contract with Heart
Warming/Impact Records, a divi-
sion of John T. Benson Publishing
Company. The trio has been a part
of the Heart Warming/Impact fam-
ily for the past 11 years and has pro-
duced 16 albums that the company
distributes internationally.

The Trio, husband and wife team,
Bill and Gloria and Bill’s brother
Danny, have been singing together
since the mid-’50s, originally with
Bill and Dan’s sister, Mary Ann.
From singing in meetings and
churches around their home town of
Alexandria, Ind., they won the 1974
prestigious Grammy Award for
“best inspirational performance”
with the album *“Let’s Just Praise
The Lord.”

Bill Gaither is one of the best
known gospel songwriters of today.
He started publishing his music in
1961 through his own Gaither Music
Co. Today he has more than 200
songs to his credit and has annually
won Gospel Music Assn’s Dove

Shaped

Notes

The Blackwood Singers have just
completed a new Heart Warming al-
bum, produced by Gary Paxton, Joe
Huffman and Phil Johnson. The
producers think this is one of their
finest yet, complete with brass, vio-
lins, thythm section and some of the
finest Nashville musicians playing
on the session. ... The Blackwood
Brothers will hold their 41st anniver-
sary banquet at the Hyatt Regency,
Oct. 4 at 3 p.m. during the National
Quartet convention. ... Johnny
Cook has bought a new home in
Madisonville, Ky. ... Rick Taylor,
minister of music and youth at the
First Church of God in Hutchinson,
Kan., has signed a recording con-
tract with Herald Records.

The Happy Goodman Family cel-
ebrated the sale of one million al-
bums while in concert in Fort Worth
with Richard and Patti Roberts of
the Oral Roberts Evangelistic Assn.

The identical twins who served as
Dove awards girls in the 1975 Dove
presentation are daughters of Cecil
D. and Sara Simmons. Sonny heads
Century I1 Promotions in Nashville.

Amarillo members of the South-
ern Gospel Music Assn. held their
third annual SGMA Convention
Sept. 19-21 at the Villa Inn Conven-
tion Center in Amarillo. The week of
Sept. 15, preceding the convention,
was proclaimed Gospel Music Week
by John C. Drummond, mayor of
that city. COLLEEN CLARK

Hart Family To
Morris Agency

NASHVILLE—The Hart Family
Show with Aliene and Larry Hart
has signed a booking and represen-
tation contract with the William
Morris Agency, according to Bob
Neal, director of the Nashville of-
fice.

The Hart Family group is a versa-
tile, wholesome family show with an
investment of well over $50,000 in
equipment and costuming. “We feel
that the Hart Family is dynamic en-
tertainment and meets a great need
for clean family shows,” says Neal.
“Every effort will be made to expose
this group in television as well as in
personal appearances.”

www.americanradiohistorv.com

award as “Gospel Songwriter of the
Year” since its inception in 1969.

In addition to contributing to her
husband’s songs, Gloria has written
two books, “Make Warm Noises”
and “Rainbows Live At Easter.”
They are published by Impact
Books.

The trio’s latest album, “Jesus, We
Just Want To Thank You,” pro-

BOOK REVIEW

duced by Robert MacKenzie, has
just been released. Recorded at
Woodland Sound Studio in Nash-
ville and Gaither’s own Pinebrook
Studios in Alexandria, Ind., the al-
bum features five new Gaither
songs. Heart Warming/Impact has
also released a-single from the al-
bum entitled “This Is The Time I
Must Sing.”

Wolfe’s ‘Music You Wear’
Takes a Look At Culture

NASHVILLE—A book that takes
a long lock at the message and the
effects of music on people during the
past two decades, “Music You
Wear,” has just been published here.

The author is William E. Wolfe, a
20-year broadcaster who writes a
music tip sheet called “Music And
The Young,” which has been pub-
lished for five years. He produces a
top 40 syndicated radio program,
“Lifetime,” which has been on the
air for 10 years. In addition, he pro-
duces a cassette series called the
“Young Culture Lifetime Cassette
Service,” which provides resources
for leaders of youth throughout the
world.

Both the radio program and the
cassette series were honored recently
in Washington, D.C., when the in-
terfaith Religious Public Relations
Council presented the cassette series
an award of excellence and the radio
program an award of special merit.

“Music You Wear” is a denim-
covered book that deals with the way
contemporary music both reflects
and manipulates young culture.
Trends and messages of the past 20
years of music are traced to help the
reader realize the significance of
music in the life of the young. The
book includes more than a dozen in-
terviews with top performers of the
past two decades such as Kris Kris-
tofferson, Chicago, Joan Baez,
Three Dog Night, Hoyt Axton, Fifth
Dimension and Mary Travers.

The book also contains a chart il-
lustrating the way contemporary
music has changed in similar man-

ner to the changes that have oc-
curred in politics, economics, sociol-
ogy and literature. The book
suggests that the real joy to be de-
rived from music is realizing and ap-
preciating its diversity with no judg-
ment made to favor one kind of
music over another.

Wolfe feels that churches are now
beginning to discover this pluralistic
approach to music. “This means that
churches have the freedom to use a
folk prelude, a traditional call to
worship, a gospel hymn, a rock an-
them, a classical offertory, a country
response, and a soul benediction one
day,” he says. “Next week they can
switch it all around, if they want to
and if it fits the worship concept
chosen for that service.”

Jim Foglesong, president of ABC/
Dot Records, wrote the foreword
and in it he estimates that more than
80 percent of all records are bought
by people under 25 years of age. He
also notes the record business now
brings in more revenue than movies
and television combined. “Parents,
religious leaders, educators and all
those in authority should get into the
minds of the young,” Foglesong
urges. “One of the simplest means is
through the music and poetry of to-
day and tomorrow.”

While “Music You Wear” sounds
like a church book, it is not. Like the
approach to music he describes,
Wolfe believes persons of all ages
and interests should seek more de-
liberately to understand what popu-
lar music, as a mirror of our time, is
reflecting. COLLEEN CLARK

#3064

# 3063—"TESTIFY"—Kenny Lupper

#3064—"BY THE GRACE OF GOD’’—Rev. Isaac Douglas
#3065—"SILVER ANNIVERSARY"—The O’Neal Twins
#7158—"TELL THE CHILD'"—The Consolers
#7159—"DESTINY"'—The Gospel Keynotes
#7160—"CAST YOUR BREAD'" —Rev. Cleophus Robinson

All Numbers Available On 8-Track Tape

NASHBORO RECORD COMPANY

1011 Woodland Street
Nashville, Tenn. 37206 — (615) 227-5081

6 New Albums
& Tapes
from
Nashhoro/
Creed Records
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Gradsky Receives MW Pye’s Benjamin
Star Of Year Award

MOSCOW-U K. magazine Mu-
sic Week’s Star of the Year award
was presented here to Alexander
Gradsky, songwriter, singer, group
leader and guitarist, for his out-
standing contribution to Russian
popular music in 1974.

Presentation of the award was
made by Vadim Yurchenkoc, Bill-
board/Music Week correspondent
in Russia. Among those present were
Arkadii Petrov, jazz and pop music
critic, journalist and disk jockey, and
Valery Myssovsky, one of the top
critics and teachers in Russia. Petrov
was one of the jury which had
named Gradsky as Star of the Year.

Gradsky has been in the pop busi-
ness for some 10 years, his back-
ground ranging from guitarist and
singer in a pop group to group
leader and top pop writer. He has
led his rock group Skomorohki for
years, scoring a great success at sev-
eral national pop festivals.

An opera singer by education,
Gradsky was to show great talents as
a contemporary performer, adding
in ability as a writer. Melodiya re-

FORTE REPORT SHOWS

leased his first records two years ago,
but his great success was attained
last year when he composed music,
and performed all his own songs, for
the movie “A Lover's Romance,”
which received the Crystal Globe,
main prize of the international film
festival at Karlovy Vary, Czechoslo-
vakia.

A souvenir 5,000-unit batch of the
soundtrack was issued by order of
V/0 Sovexportfilm (a Soviet com-
pany dealing with exporting Soviet
films), the albums pressed at Melo-
diya’s facility in Moscow, specially
for promotion and advertising cam-
paigns abroad. Melodiya is releas-
ing, for national distribution, the
soundtrack this fall, with a two-mil-
lion-unit release as an initial cam-
paign.

Gradsky is writing music for two
more films. His recent concert activi-
ties included a tour of Buigaria in
August, plus shows in Estonia in
September, and Estonian audiences
are the most knowledgeable pop-
rock folk in the country.

Luxembourg Popularity In
Dip: U.K. Record Buyers

LONDON-Radio Luxembourg
popularity has undergone a decline
among recorded music buyers dur-
ing the first half of 1975, according
to the FORTE report from the Brit-
ish Market Research Bureau.

In the four commercial radio re-
gions covered by the survey, Capital,
BRMB, Picadilly and Clyde, the re-
port says that each has increased its
popularity with music buyers, with
the exception of Clyde which had
reached a saturation level.

On the other hand, the report con-

Jussi Is First
Finnish Act To
Cut In Memphis

HELSINKI-Scandia artist Jussi
has become the first Finnish artist to
record in Memphis and New Or-
leans, in the U S.

The sessions took place when
Jussi, his manager Matti Laipio, ar-
ranger K.W. Blomqvist and pianist
Kaj Westerlund were on vacation in
the area and were invited to local
studios by Dixieland-playing
friends

First session at William Glore’s
Glowlite resulted in Jussi’s new
single, “Blue Moon Of Kentucky,”
and the backing musicians featured
Charlie Feathers and Marcus Van
Storey.

The following week Jussi waxed
his entry for the Autumn Melody
competition, which he won last year,
at Allen Toussaint’s studios, using
roughly the same musicians as Paul
McCartney and Labelle have used
in recent sessions. And prior to this,
Jussi had played some impromptu
gigs in local clubs singing blues and
country music.

Meanwhile manager Laipio was
taping local sounds and views for his
forthcoming Dixieland jazz show to
be presented on Yleisradio here. He
is also writing a series of articles
about his visit. According to Laipio,
several artists from the U.S., notably
Professor Longhair, Scotty Moore
and James Booker are prepared to
visit Finland in the next few months.

cludes that Luxembourg has under-
gone a decline, so that it reaches a
smaller audience among recorded
music buyers than the local commer-
cial station.

Julian Beauchamp, Luxembourg’s
sales and marketing controller, con-
firms that the station has lost some
of its listeners, but from an inde-
pendent survey it has been found
that the loss was from the over-35
age group. He says: “This report
covers all forms of records and tapes,
whereas we are only interested in
pop music. If we have lost the over-
35s, then it isn’t particularly sur-
prising for we have never aimed for
that audience.”

Capital is now listened to by 25
percent of record buyers, BRMB by
31 percent, Piccadilly by 30 percent
and Clyde by 53 percent.

Despite the differing claims by the
commerical stations that they have
either larger or smaller listenerships
than BBC’s non-commercial Radio
I, the BBC network has increased its
percentage in the Clyde and BRMB
areas, but lost ground in London
and Manchester. In each case, Radio
I has a higher percentage than the
commercia! station.

Sees Upturn In
Depression Fight

LONDON-—Speaking at the Pye
annual sales conference, held under
the theme slogan “Pull yourself up
by your bootlaces,” chairman Louis
Benjamin said he was sure the com-
pany was starting to overcome re-
cent depressions.

He said, “I need hardly labor the
fact of the general economic climate
of the country which has caused us
to condense our conference this
year, but it is sensible in the interests
of security and welfare of everyone
employed by the company to make
sensible economies where we can.

“The fact is that we have had
problems before, but I think this is
the first time that outside conditions
have affected us so greatly. We are
all convinced, however, that we have
started to overcome the depressed
period we have been through.”

He said he was delighted at the
progress of Pye records in the charts
but added: “There is just aslight dis-
appointment in that very few of the
aforementioned chart records are
wholly Pye product. It is always a
great thing to see our associated col-
leagues doing so well, but it is essen-
tial that Pye product in its own right
should have chart placings at all
times.”

He said he was not stressing that
simply to achieve better profit mar-
gins in the U.K. but rather “to give
our overseas licensees every oppor-
tunity to develop our artists in their
particular territories.

“Overseas income is absolutely vi-
tal to our profit structure and this
year in particular—the first of our
two young companies in the U.S.
and Holland—and it is necessary to
give them hit records with which
they can prove themselves. A chart
position in the U.K. is the most mas-
sive boost onc can give an overseas
representative to promote our prod-
uct with enthusiasm and confidence.

“But this has to take place without
any dilution of effort on our distrib-
uted and licensing lines.

“] am aware that the majority of
the industry has suffered similarly
over the past few months but we
have never accepted that we should
keep in line with industry problems
or use those problems as any form of
an alibi.”

Among the Pye and associated-la-
bel presentations was a classical one
by Jed Kearse in which he revealed
the signing for two new albums by
Leopold Stowkowski, now 94, plus
previously unreleased classical items
from Sir Adrian Bouit, product dis-
covered recently in the Pye studio.

Express Success Accents
Jazz Growth in Finland

HELSINKI-Though Finnish
country music is still in its infancy,
further evidence of big strides for-
ward is shown through the achieve-
ments of local act Country Express.

They took part in a Nordic com-
petition for country bands, held in
Sweden, and in spite of heavy com-
petition managed to win the coveted
first prize, a guest appearance in the
forthcoming Country Music Festival
to be held at London’s Wembley
Empire Pool.

The Nordic championships were
organized by the newspaper Gote-
borgs Tidningen and the Liseberg
amusement park, and the finals fea-
tured six bands going through from
preliminary heats. The jury com-
prise of Swedish journalists and

broadcasting personalities, strength-
ened by the presence of U.K. coun-
try music promoter Mervyn Conn.

And the jury, as well as the crowd
of 7,000, unanimously agreed on the
ability and style of Country Express.

Country Express has been among
the leading Finnish country acts for
some years, having made many suc-
cessful concert and television ap-
pearances. The group emanates
from Karis, a bi-lingual town in
southern Finland.

Current lineup comprises: Goran
Gronqyvist, steel guitar; Rolf Lof-
berg, lead guitar and vocals; Jan
Bjorklund, drums; Borje Bjorkqvist,
acoustic guitar and vocals; Ingmar
Gronvist, bass; Guy Laine, vocals
and guitar; and Stig Totterman, vo-
cals.
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Moscow FMers

Stereo Spurred As 8
New Stations Are Set

MOSCOW—-A network of FM
stations airing stereo programs will
be substantially expanded here
when eight new stations start oper-
ations through 1976, mainly in the
Caucasus and Middle Asia areas.

At present there are 12 FM sta-
tions partly broadcasting in stereo,
in Moscow, Leningrad, Kazan,
Novosikirsk, Khabarovsk, Gorki,
Ulyanovsk, Saratov, Kiev, Tallin,
Riga and Vilnius.

One FM station, Leningrad,
working daily on 444 m band, trans-
mits about 34 hours in stereo each
week. It takes a mainly classical for-
mat, leaving only seven or eight
hours of easy listening and pop—
that s, less than a quarter of the total
operating time.

Marketing studies conducted here
some two years ago revealed that
there were only 70,000 stereo radio
receivers in private use in this coun-

try, mainly deluxe and first class ra-
dio-player combinations, having
FM bands (Soviet FM system).

Stereo broadcasting will consider-
ably extend its prospects in Russia
when the national companies will
introduce lines of inexpensive mass
production tuners. The first nation-
ally manufactured FM tuner, the
Rondo 101 Stereo, will be offered to
retail outlets in 1976. It is made by
the Priboi radio plant in Taganrog,
the company planning some 10,000
units a year, with a retail price of
around $108.

So a new product will be added to
the lineup of stereo equipment,
manufactured by Russian national
companies and so far inciuding
record players, radios, tape hard-
ware and amplifiers. It is also an im-
portant new stage of stereo broad-
casting development in Russia.

' From The Music Capitals
_ Of The Worl

LONDON

Paul Simon coming to UK. for
gigs in Manchester and Birming-
ham, plus three concerts at the Lon-
don Palladium. in December, his
first visit in two years. ... Though
WEA acquisition of Island Records
believed to be virtually complete,
with only signatures required, state-
ment from Ahmet Ertegun repu-
diated any take-over talk.

Freddie King on extensive Euro-
pean tour, opening in Paris on Sat-
urday (4), in London on Oct. 26,
backed up by release of “Larger
Than Life” album and, from it,
single “Boogie Bump”. ... Mervyn
Conn Organisation has taken over
exclusive personal representation of
George Hamilton IV in Europe,
Conn having promoted his UK.
tours for seven years. . . . Phonogram
sponsoring world darts champion-
ships in London Saturday (4) with
32 finalists from 12 countries.

United Artists released an album
of yoga tuition, coinciding with 13-
week TV series “Wake Up To
Yoga,” with a book out soon by the
same title. . .. Warner Brothers cas-
settes and cartridges here to be dis-
tributed by Precision in addition to
their sale through the CBS/WEA
distribution setup. . . . US. promoter
Sid Bernstein in town expressing
confidence about his efforts to
launch the Bay City Rollers as super-
stars in the U.S.

Phonodisc here has completed fi-
nal stages of its move from Ilford to
new, landscaped offices in Chadwell
Heath, Essex. ... Local group Pilot
presented with a gold disk for
500,000 sales in the U.S. of their
single “Magic,” at a big EMI recep-
tion launching their new single “Just
A Smile”. ... Winner of BBC Rec-
ords’ competition of two air tickets to
Gibralter went to Sunderland dealer
Tommy Atkinson, the contest being
arranged to encourage retailers to
stock the single from Gibralterian
rock band Buddy.

GM Records has terminated its
pressing and distribution deal with
Phonogram ‘“by mutual consent”.
... Promotional activity here for Al-
lan Rich, son of Charlie, and his
single “Friday Night”. . . . First-ever
U.K. tour for Todd Rundgren
opened this week and runs through
to Oct. 11.. .. Mike Gibbs, winner of

five Melody Maker jazz poll awards
last year, out with “The Only
Chrome-Waterfall Orchestra,” his
debut on the Bronze label.

Platters favorably reviewed for
their first cabaret season at the Talk
Of The Town. ... Demis Roussos,
settled into a new countryside man-
sion near Paris, installed burglar
alarm which when set off can be
heard six miles away. ... David Es-
sex producer Jeff Wayne now pro-
ducing established hit-maker Tony
Christie. . .. Kinks’ album “School-
boys In Disgrace” set for U.S. release
Nov. 10. coinciding with their up-
coming tour, and the album will be
performed on stage as a full produc-
tion, following on their “Preserva-
tion” and “Soap Opera” LPs.

There are now over 250 hospital
broadcasting services in the UK.,
serving over 1,000 hospitals and giv-
ing patients a personal radio service.
... First single, “12 After 6,” by
Jerry Allen out on the new Alamo
label, set up by Allen with Monty
Babson. . . . Chappell Music here in-
vested around $700,000 in a new
storeroom in the Bond Street head-
quarters, containing®more than
20,000 sheet music titles as well as
pianos and guitars. ... Bay City
Roller fans banned from all shows
involving the group by London
Weekend Television here after re-
cent riot scenes.

Songwriter Barry Mason, who
wrote several hits for Tom Jones and
Engelbert Humperdinck, made his
own solo record, “Without You,”
written by Peter Shelley, who pen-
ned most of Alvin Stardust hits. ...
Ringo Starr has bought new home
for his ex-wife Maureen and has
himself moved back into John Len-
non’s Tittenhurst Park $1 million
pad. ... New rock musical based on
H.G. Wells’ “War Of The Worlds” to
be made by Jeff Wayne.

1t’s said that Elvis Presley is now
personally prepared to work in Brit-
ain if “a workable plan” is presented
to manager Colonel Tom Parker. . . .
Stage production of ex-Deep Purple
man Roger Glover's “The Butterfly
Ball and Grasshoppers’ Feast” for
the Royal Albert Hall, Oct. 16. ...
Marc Bolan to do celebrity inter-
views for a television current affairs
program here. . . . Lynyrd Skynyrd in

(Continued on page 57)
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Uruguay Pricing Itself
Out Of Mart: Clave Exec

® Continued from page 10

company has also been forced to
raise list prices, he claims that the
four other major manufacturers,
which also own retail stores. have
raised their list prices considerably
more. “In the past few years, we
have raised our list some 70 percent,
but the others have increased their
prices by more than 100 percent.”
Jurburg also deplores the single-
price structure used by the other
companies. “All the pop they carry is
the same price and all classical, al-
though a bit higher, also carries the

Growth By EMI

same price. Thus all prices spiral to-
gether and creaie an inflationary
concept.”

Clave, which also owns two retail
stores, one pressing plant and a la-
bel. uses flexibility regarding its list
prices. Clave also introduced a
budget line to Uruguay. The com-
pany’s pricing structure is divided
basically into four categories: top,
which consists of all WEA family
product (except Nonesuch Records),
Motown, and London Phase 4, and
sells for $3: regular. which has a
$2.66 suggested list; distinguished, a

Electrola

Sparks Company’s Shifts

COLOGNE-The continuous
growth of EMI Electrola and the
rich variety of repertoire offered has
required certain structural and or-
ganizational changes.

At the start of the new season the
following special departments were
formed out of the total sales forces
and the former marketing depart-
ment: classical, international and
general marketing and sales, this lat-
ter division servicing department
stores, chain stores and jukebox op-
erators.

These special sales divisions con-
centrate particularly on the major
buyers to whom EMI does a major
proportion of its selling. Middle-
range and smaller customers will
continue to be looked after by the
normal distribution services which,
in future. will only handle fast-sell-
ing product.

A central sales office has been es-
tablished for direct telephone con-
tact with big buyers, department
stores and bulk purchasing groups
of retailers. EMI hopes that the
speed and flexibility of the new
setup will help combat the direct im-
port problem.

EMI Electrola held its annual fall
sales meeting in Lahnstein. The
meeting included presentations on
distribution problems and market-

ing concepts for the coming season.
Delegates from nearly all European
EMI companies participated in the
meeting and tock part in round-
table talks.

All this was supplemented by live
shows for information and enter-
tainment. Artists appearing during
the convention included Edda Mo-
ser; Michel Beroff, the young
French pianist; Otto: Vince Weber;
the Hansche Weiss Quintet; and the
Cologne-based avant-garde rock
group, Can.

The annual sales convention of
the German MFP company was
held in Heilingenhaus. In his review
of two years of successful operations.
managing director Wilfried Jung
said that the company’s effective
and efficient sales forces had con-
tributed a good deal to establish
MFP as number one budget line
firm in West Germany.

Jung also revealed that Cologne
producer and vocalist Peter Orloff
has signed an exclusive recording
contract with EMI Electrola. On his
own label, Aladdin, Orloff will pro-
duce exclusively for EMI various
acts and his own recordings. The
first item to be realized will be a
single with the vocal sung by all Ra-
dio Luxembourg disk jockeys.

WEA Germany Holds Meet
—'75Is Seen As Best Year

HAMBURG-The annual Ger-
man sales conference of WEA Mu-
sik was held in Dusseldorf, with
Siegfried E. Loch, managing direc-
tor of the German company and
vice-president of WEA Inter-
national, addressing his opening
speech not only to the sales and pro-
motion force but a group of execu-
tives from the U.S, led by Neshui
Ertegun, president of WEA Inter-
national.

He said that 1975 will prove to be
the best-ever year in the short history
of the German company. resulting
so far in a total increase of turnover
of 29 percent against the previous
year, figures beyond all expecta-
tions.

The excess was achieved mainly
by George Baker. “La Paloma
Blanca™ was without doubt the
record of the year and WEA has sold
more than one million copies in Ger-
many alone, with the album (includ-
ing tapes) selling more than 250,000
copies.

WEA believes it has sold on its
first number one in Germany more
singles and albums than any com-
petitor has on any number one for at
least the last three years.

Other major success has been
achieved with Joy Fleming, the Ger-

man entty for the Eurovision Song
Contest as well as the Rentnerband,
who were honored with the award as
best new artist of the year through
The Golden Europe, presented by
radio station Europawelle Saar.

There had also been a significant
increase in WEA’s German reper-
toire which will be continued stead-
ily, in small steps. but on solid foun-
dations. It was hoped to develop
international potential of German
acts on the label with a view to fol-
lowing up on the success of Passport,
whose 5th album got into the U.S.
LP charts.

The US. companies, for the first
time, had the chance not only to
present their new product but to dis-
cuss the exploitation and merchan-
dising possibilities with the repre-
sentatives of the German company.

There was a tremendous amount
of new product both from the inter-
national markets as well as from Jur-
gen Otterstein, the head of German
a&r activities.

The WEA sales force starts the
new season with a big “bucket” of
releases by established supersiars
such as Rod Stewart and the Eagles
as well as hopes for tomorrow, such
as Rentnerband and Marius Muller-
Westernhagen.

$2.25 price; and budget, which lists
for $2. All the figures represent in-
creases introduced as of Wednesday
).

Such a diversified price listing has
resulted in less margin but in in-
creased volume, which has over-
turned the business slack experi-
enced generally by the other
manufacturers, claims Jurburg.

To stimulate sales even more,
Clave also introduced to Uruguay
the concept of a sales meeting, with-
out the frills of product presentation.
Held about a year ago in a Monte-
video hotel, the meeting atiracted
some 50 persons, mainly other deal-
ers, who were offered an across-the-
board discount on the wholesale
level on a large part of the catalog
carried by Clave.

The meeting was so successful,
maintains Jurburg, that another was
held in April with similar results.
Jurburg cites such innovations as
contributing heavily to Clave’s high-
ranking market position, achieved
only recently. The company’s share
of the total market is about 25 per-
cent, he says.

The executive says that U.S. and
UK. rock are the largest sellers. fol-
lowed by “Argentina” pop (local Ar-
gentine artists), and, of course. the
staples of tango and other Latin mu-
sic.

Uruguay’s high-volume season is
December to March: April and May
the bottom and, interestingly, deal-
ers do not begin stocking product
until about Dec. 15, a cautious con-
cept which Clave is attempting to
change through mectings with deal-
ers.

International

Turntable

Betty Burns, previously secretary
and assistant to Lisa Denton, man-
ager of pop product at Phonogram
in London, has been appointed to
the a&r department of the company.
She will be assistant to Nigel
Grainge, a&r manager of U.S. pop
product.

David Munns, EMI international
division licensing manager for the
U.S.. Canada, Australia, New Zea-
land and Japan, has been appointed
senior EMI label manager. He suc-
ceeds Neil Stafford, who has become
a director of Purple and Oyster Rec-
ords.

Appointed merchandising man-
agerat RCA, in London, responsible
for head of services and pop product
and tape managers, is David Ro-
zalla. He was previously at Phono-
gram for two-and-a-half years,
where he worked in marketing, and
prior to that had a post in finances at
RCA.

David Borg has resigned as a di-
rector of Wilde Rock, the U.K. com-
pany which promotes new record re-
leases via 8-track and cassette tapes
syndicated to retailing shops
throughout the country. The busi-
ness is now being run jointly by
Bruce Higham and Richard Figgis.

Ron Bayless, 46, who has worked
in Hong Kong for 20 years, latterly
running his own production and
publishing company, has been ap-
pointed to the board of Line Rec-
ords, the South London-based
budget company who recently en-
tered the singles market in the U.K.
with records by the England footbalt
squad and the England Rugby
League team. Bayless becomes label

(Continned on page 60)
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for first bill-topping tour later this
month. PETER JONES

PARIS

French singer Tino Rossi has re-
corded “Love Said Goodbye,” from
the film “The Godfather Part 2" for
Columbia, and has also recorded
numbers from the first version of the
movie. ... Tamla Motown has re-
leased here a Temptations’ album so
far not released in either the U.S. or
U K. and is the first “live” recording
by the group in five years.

A Festival of Music was held in
the Cote Basque to celebrate the
centenary of the birth of Maurcie
Ravel. ... Direct transmission by
France Musique instead of using
disks has been criticized by listeners.
The programming of the station has
been completely changed by new di-
rector Louis Dandrel and listeners
object to the much-appreciated pro-
gram “The Tribune Of Record Crit-
ics” being replaced by a feature
called “Music For My Cat.” The
new formula has introduced a wide
variety of national music from such
territories as India and the Far East,
as well as the works of unknown
writers and a lot of musique con-
crete. Late-night jazz and pop arein-
cluded.

Composer Michel Legrand has
written a musical called “Monte
Cristo.” and the star of the show will
be Phillippe Clay, who has been off
the light entertainment scene for
some time. The musical is included
among upcoming Christmas pro-
ductions and will be recorded by
Polydor. . .. Gloria Gaynor, in Paris.
received a Gold Disk award for her
“Never Can Say Goodbye,” from
Polydor, and while here she ap-
peared at the Bus Paladium in Mont-
martre and on French television.

HENRY KAHN

STOCKHOLM

The Stockholm fairground. the
Grona Lund, which also stages out-
door concerts, has closed for the sea-
son. Last artists to appear there were
Dave Mason and Albert Hammond,
and the biggest audience this year
was drawn by Abba, who drew an
audience of 19,000, while Alice
Cooper pulled in 17,000, and the all-
time record is held by Paul
McCartney who had a 23,000-strong
audience in 1973.

EMI artist Harpo, having his first
international hit with “Moviestar,”
will tour the U.K. with his Banana
Band this month when his followup
single “Motorcycle Mama” is re-
leased there through DIJM. ... New
acquisitions for April Music
(Scandinavia) inctude Dickie Bird
Music (Minnie Riperton), Indaba
Music (Dave Mason), Mine Music
(Jania Ian), and Kamakazi Music
(Barry Manilow).

Electra Grammofon now launch-
ing its Disco Soul Campaign, which
features artists like K.C. and the Sun-
shine Band, Betty Wright, Gwen
McCrae, the Hues Corporation, Al
Green, Carol Douglas, and George
McCrae. ... Swedish TV team cur-
rently doing a documentary on Polar
president Stig Anderson, to be tele-
vised here in December. ... Sonet
launching the A&M low-price al-
bum series The Hamlet Collection
with a first release of 10 albums.

CBS working heavy promotion
through press advertisements on
Billy Swan’s album *“Rock’n’Roll
Moon” and Bruce Springsteen’s
“Born To Run.” ... After one con-
cert tour and one television appear-
ance this summer, UK. group Bay

From The Music Capitals
~ OftTheWorld

City Rollers finally seem to be mak-
ing breakthrough in Sweden, with
EMI reporting heavy sales on the
group’s two albums. . . . Glendisc re-
leased the album by vocal group
Glenmarks, now broken up after
four years and with group members
Ann-Louise Hanson and Andy Glen-
mark going solo.

Swedish TV now running the
“Kojak™ series here and Electra
pushing Telly Savalas’ MCA album
“Telly,” and Phonogram the DJM
album “This Is Telly Savalas.™ ...
Albums promoted through film
commercials in cinemas by EMI in
September were new signing Ulf
Lundell’s “Vargmane™ (Harvest)
and Leo Sayer’s “Another Year”
(Chrysalis). . .. Swedish TV-2 chan-
nel has produced a show named
“Made In Sweden—For Export” tea-
turing all the Swedish recording
stars who have found international
success. It will be shown inter-
nationally at the TV exhibition in
Cannes, France, next spring, and
artists included are Abba (Polar),
Sylvia Vrethammar (Sonet), Lill
Lindfors (Metronome), Bjorn Skifs
(lead singer with Blue Swede, EMI
group) and Merit Hemmingson
(EMD).

Continental hit *Paloma Blanca™
now also hit here via the George
Baker Selection, a top-ten success.
and with the first local version re-
corded by Juni-71. . . . Charles Tyler
Ensemble touring here Oct. 8-29. ..
Abba just back from television ap-
pearances in Italy. London (Super-
sonic) and France (Ringparad), with
a promotion visit to the U.S.
planned perhaps for October.
Abba’s new European single is “Fer-

nando,” backed with ‘“Dancin’
Queen.” LEIF SCHULMAN
MOSCOwW

Jazz enthusiasm here in many
cities in Russia, with several inter-
national bands on extended tours of
the country, including the Polish
Jazz Show, featuring saxists Zbig-
new Namyslowski and Jan
“Pyaswyn” Wroblewski, along with
the Chalturnik jazz group. ... Ja-
pan’s Sharps and Flats on their sec-
ond tour in Russia gave perform-
ances in Khabarovsk and several
cities in Siberia, the group having
been known to Russian jazz fans by
an album released by Melodiya last
year, and the Jazz orchestra of Radio
Television Belge played concerts in
Riga and Moscow.

Bulgarian Radio and TV Orches-
tra for light music under Vili Kaza-
sian was part of a large touring show
presenting Bulgarian talent here,
with top singers Mimi Ivanova, Katia
Filippova and Mustafa Tchaushev
on the bill. ... Male chorus from
Radevormawald (West Germany)
welcome guests here for concert ap-
pearances. ... Pop concerts held at
Yubileinyi Sport Palace, in Lenin-
grad, featuring Poland’s Niebesko-
Czamy group, Russia’s Vana Tomas,
Lyra and VIA Maria.

Yugoslavian act Sacha Subota
and his Academic rock group com-
pleted seven-town tour of Russia. . ..
Soviet singer R. Mkrtchaian re-
ceived third prize at the 15th Inter-
national Song Festival at Sopot, Po-
land, and a special prize was given to
Estonian singer Jaak Josla, the
youngest participant, an artist who
enjoys great popularity in his home-
land.

First Russian rock opera “Or-
pheus And Euridica” by Leningrad-
based composer Zhurbin was pre-
miered at Kirov Palace of Culture in
Leningrad, the cast including rock-

(Continued on page 59)
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Latin

Acts’ Fees Too High For Mexico
Buyer Says He Can’t Compete With Las Vegas’ Palaces

MEXICO CITY —Presentations of
top attractions from other parts of
the world are starting to come of age
in Mexico, “but it would be an even
greater market in the future if some
of the asking prices were lowered,”
contends Antonio Basurto, one of
the leading independent impresarios
here for more than a decade.

Basurto, who lately has been mak-
ing frequent trips to the U.S. and
Europe in search of names who
would spell big boxoffice. believes
salaries demanded for Mexico are
just “too high” yet. He particularly
emphasizes the situation is that way
with American agents.

“Right now,” he states, “myself
and others have to hand-pick artists
and groups we think will have min-
imum risk at the going price. But if
they would stop treating us as
though we were Las Vegas, we could
establish a steadier, more lucrative
territory.”

Playing attractions today is differ-
ent from the 1960s, cites the energet-
ic promoter. Formerly, the only log-
ical location was in a straight-line
night club, maybe some television.

Now the Mexican showman can
add plush hotel rooms, large arenas
such as the National Auditorium
here, outdoor and indoor plazas as
in Puebla and Guadalajara plus spe-
cials for television. Besides the large
Telvisa network, the government is
getting ready to open huge facilities
for more sophisticated staging.

Some American attractions begin-
ning to find repeat business coming
there way include Ray Charles, Ray
Anthony, Sergio Mendes and Vikki
Carr. Spanish and other Latin
American stars getting return book-
ings are Joan Manuel Serrat, Al-
berto Cortez. Elis Regina. Even Ra-
fael, who is in the throes of
straightening out his tax woes, can
just about call his shots when he
wants to play in this country.

“A lot of people thought we were
crazy when we dared to bring back
Mendes for a fifth time last sum-
mer,” Basurto points out. “However,
we really pulled off a surprise pack-
age.” In conjunction with Hugo Lo-
pez of Artimexico, Basurto has set
the Brazilian-born musician-ar-
ranger to a record sixth time in Mex-
ico to start next spring. He adds that
this time there will be less playing

Radio London’s
Simmons Pushes
Latin Records

LONDON-—Although he has dif-
ficulty obtaining current American
records, Dave Simmons of Radio
London consistently programs Latin
music over the 50,000-watt station
and he’s winning listeners here with
his plugging of salsa.

After a six-month hiatus, Sim-
mons and his “Soul 77” show will re-
turn to the air Oct. 17 and will be si-
mulcast on AM and FM.

“I play all the salsa I can get,” he
says.

Simmons weaves soul and Latin
disks into a highly entertaining
stanza and stands as one of the few
disk jockeys in the United Kingdom
and Europe who constantly broad-
casts Latin performances.

He maintains a New York office
at 630 Fitth Ave., 10020. and records
sent to that address will be aired to
him in London within 24 hours. he
says.

His office here is at Harewood
House in Hanover Square.
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By MARYV FISHER

time in the capital and more concen-
tration throughout the provinces.
Ditto for Anthony and Charles
when they appear in this territory
within the next few weeks.

Though the aforementioned get
money in the five figures, “they at
least are reasonable for the Mexican
end to come out with profits” But
when a group or artist hits the charts
with consistency in the States, they
make too high a demand for Mexico,
Basurto opines. “The guarantees are
just still a little too expensive for us
in this unusual and characteristi-
cally unpredictable Mexico.”

Basurto points out not too many
understand the type of negotiations
which makes it possible for a foreign
attraction to appear here. He indi-
cates that the Mexican side cannot
accept the first price thrown at them.
“When dealing for a contract, we

also must keep in the back of our
minds such other factors as trans-
portation, rooms, displacements
(Mexican musicians’ union requires
additional scale salaries to be paid
for every traveling sideman), visas.
orchestra, added baggage costs, per-
centages for co-promoters and pub-
licity, among other hidden costs
which sometime do not exist in other
parts of the world.”

Some of the bargaining retorts by
most American reps, as experienced
by Basurto (and others), goes some-
thing along these lines: “If you want
it (them) for Mexico, this is the price.
Or forget about it!” Thus, Mexico
oftentimes has to turn elsewhere.

One of the upcoming tests this fall
for a “returnee” on the scene is
Sandro. Basurto claims the specula-
tion is that he will have substantial
success again.

Billboard SPECIAL SURVEY .for Week Ending 10/4/75
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INLOS ANGELES

This TITLE-Artist, Label &
Week Number (Distributing Label)

This TITLE-Artist, Label &
Week Number (Distributing Label)

1 CAMILO SESTO
Camilo Sesto, Pronto Pts-1011

2 ANGELICA MARIA

Before the Next Teardrop Falls, Sonido
Internacional SI-8014

3 VICENTE FERNANDEZ
Hijo Del Pueblo, Caytronics 1441

4 KING CLAVE
Mi Corazon Lloro, Orfeon-38024

5 FREDDIE FENDER
Before The Next Teardrop Falls, ABC 2020

6 LOS FREDDYS
Aqual Amor, Peerless 1021

7 VIKKI CARR
Hoy, Columbia 3334

8 GERRRDO REYES
Rey de Los Caminos, Caytronics 1440

9 CELIA & JOHNNY
Tremendo Cache, Vaya XVS-37

10 BARRETTO
Barretto, Fania XSLP-00486
11 ANACANI

Anacani, Anahac ANC-880

12 EDDIE PALMIERI
The Sun of Latin Music, Coco 109XX

13 LOS BABYS
Un Viejo Amor, Peerless 1849

14 HECTOR LAVOE
La Voz, XSLP-Fania 461

15 JUAN TORRES
0rgano Melodico Vol, 22 Musart 1653

IN TEXAS

1 l LATIN BREED
| USA,GC115

VICENTE FERNANDEZ
El Hijo Del Pueblo, Caytronics 1441

3 SUNNY & SUNLINERS

Carinosamente, Keyloc 3021

4 KING CLAVE

Mi Corazon Lioro, Orfeon 38024
5 LITTLEJOE

Manana, Freddie 1030
6 LOS UNICOS

Volume 11, UN 1004

7 FREDDIE MARTINEZ
Don Freddie Martinez, Freddie 1028

8 KING CLAVE
Los Hombres, Orfeon 38023

9 JULIO IGLESIAS
A Mexico, Alhambra 21

10 AUGUSTINE RAMIREZ
Mas Tierra Chicana, TC 1001

11 LOS CLASICOS
Da Vinci, GC 114
12 ANGELICA MARIA

My Most Recent Hits, Sonido Internacional
SI-8015

13 ROYAL JESTERS

Their Second Album, GC 112

14 | AUGUSTINE RAMIREZ

Mas Exitos, EZ 1102 |

15 | XAVIER PASSOS

Viva Matamoros, Fran 01

COTIQUE

THE BEST OF THE

LE BRON

Dist. By Fania Records, Inc.

Compatible Stereo XCS-1080

Dist.: R & J Records, New York, N.Y. 10034 (212) 942- 8185

kAllned Wholesale: Calle Cerra, 610 Santurce, P.R. 00927 (809) 725-9255
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PISCHL BICORDE 5.4,
Comvpe ution 1975

Michel DeMay, international manager, A&M (left); Guido Rignano, managing director G. Ricordi and Dischi Ricordi
(center); Lucio Salvini, Dischi Ricordio and Edizioni Musicale Ricordi. On right are Tom Hayes, international manager,
Island Records (left); Luigi Mantovani, international manager, Dischi Ricordi (center); and Lucio Salvini, responsible
for Dischi Ricordi and Edizioni Musicale Ricordi (right).

Major Shifts On Italian Record Scene

® Continued from page 3
rights than any other record com-
pany in ltaly.”

On the singles comeback phenom-
enon, Rignano said: “In the present
economic chaos, buying power is
limited and with the increased costs
of LPs, singles have become more at-
tractive. Also the new trend back to
an importance in the subject matter
of the song, a return to traditional
melody, and a decline in interest and
sales of hard and protest rock finds
its most natural format in the single
record.”

Dealing with the retail price prob-
lem, Rignano said: “Inflation and
consequent price increases should
force us to change our prices, but we
fear a negative public reaction. So
we have postponed our decision, but
unfortunately other companies have
increased their prices and our resist-
ance is useless. 1 feel we will even-
tually make a similar decision.”

Rignano announced the opening
of a second Ricordi building in Mi-
lan, a six-story structure, in Via Salo-
mone beside the first Ricordi build-
ing. Ricordi’s directional and artistic
offices are still located on Via Ber-
chet, in downtown Milan.

As part of the restructuring of Ri-
cordi’s Organissazione Commerciale
Ricordi (OCR) which currently has
a chain of 22 stores throughout ltaly,
its leading shop, at Via Berchet, is
being transformed into a self-service
operation. Opening soon, the shop is
considered to be one of the most
modern of its kind in Europe and

will offer instruments, music, hi fi
equipment and tapes.

Another important real estate ex-
pansion announced by Rignano is
the purchase of a new, large ware-
house in Rome by G. Ricordi,
mother company of the Ricordi
group.

Lucio Salvini, responsible for Dis-
chi Ricordi and Edizioni Musicale
Ricordi, told delegates that the com-
pany turnover for 1974 was 23 per-

- centupon the previous year. During

the same period, sales of records on
the Ricordi labels (Domestic prod-
ucts only) increased 67 percent. The
increased sales of Produttori Associ-
ati (PA), which has only ltalian
product, was 51 percent.

Salvini added that the increases in
1974, compared with the previous
year, of the Ricordi label were 80
percent on singles, 33 percent on al-
bums, and 37 percent on tapes. But
he said there was, nevertheless, a re-
cession in tape sales, mainly due to
pirating.

Pinpointing the 1975 situation,
Salvini announced that during the
first half of the year, total sales of la-
bels owned, represented and distrib-
uted by Dischi Ricordi were up 15
percent compared with the same pe-
riod of 1974. Of the total, album
sales remained stationary during the
period, while tape sales were off 25
percent.

Sales figures for singles were up
26 percent for the Ricordi label only
and up 70 percent for all labels to-
gether.

TAXES STARTED RUMORS

Bay City Rollers Deny
They Will Quit England

LONDON—Stories that the Bay
City Rollers may quit Britain for tax
reasons have been dismissed as “un-
believable™ by a&r manager at Bell,
Andrew Bailey.

The Rollers have been cited along
with names like Rod Stewart and
Mick Jagger as artists suffering from
the “crippling tax burdens” in the
UK

Sir Geoffrey Howe, shadow
Chancellor of the Exchequer. has
told the Institute of Taxation in Not-
ting that income tax revenue would
increase if the top rates were re-
duced. Describing it as a “fame
drain,” Howe said that the emigra-
tion of pop singers represented a
large and disproportionate loss to
the Exchequer . .. “something in the
region of several hundred million
pounds a year.”

Barry Perkins and Tam Paton, re-

spectively the Rollers’ business and
personal managers, are reported to
have discussed the possibility of the
group leaving the UK. and had in-
deed apparently advised the group
to do so.

Andrew Bailey says that taking
the Rollers out of their home envi-
ronment would take a lot out of the
group and that it would be culturally
wrong to deprive them of their youth
and it would certainly be a shame
for the group, and would also help
kill the music scene in Britain.”

Bailey estimates that the Bay City
Rollers will this year sell more than
one million album units.

Sir Geoffrey Howe had said that
the total surtax yield in its last full
year of operation was only $740 mil-
lion, which represented only 2.3 per-
cent of the total tax revenue.

During the convention a deal was
signed by Alfredo Rossi, president
of Ariston Dischi and Guido Rig-
hano, managing director of Dischi
Ricordi, under which Ariston rec-
ords and tapes will be distributed in
ltaly by Dischi Ricordi.

The three-year agreement is un-
usual in that Ariston is a medium-
sized record company with good
sales and many important artists,
such as the McCoys, 1 Vianella,
Equipe 84, Rosanna Fratello, Lu-
ciano Rossi and the Stylistics. It also
has its own recording facilities,
pressing and duplicating plant and
warehouse. Ariston is the first record
company of this caliber to assign its
distribution to a third party, thus
dismantling its own distribution or-
ganization.

Ducale, also distributed by Dischi
Ricordi, has just renewed its agree-
ment for another two years. This
pactincludes Arion records, licensed
to Ducale for Italy.

Also during the convention the
acquisition of two new labels for
ltaly, the U.S. Capricorn and the
British Main Route, was announced
by Ricordi.

Salvini said increased prices had
influenced the sales of foreign prod-
uct more negatively than those of
domestic material, also because the
former offered a wider selection of
the same type of product. These facts
were recently verified by Ricordi
during surveys conducted over sev-
eral months on the road, in schools
and at concerts all over ltaly.

Ricordi was meeting the challenge
of changing trends in the ltalian pop
situation on many fronts, Salvini ex-
plained: “Another aspect is that no
great ltalian talents ‘exist. Therefore
the product has become more im-
portant than the artist. This has
created the phenomenon of the one-
hit artist in Italy. as elsewhere. Con-
sequently Ricordi has tripled its in-
vestments in the search for new tal-
ent and has broadened its circle of
creative associates.”

Renzo Benini, sales manager for
Dischi Ricordi, confirmed Salvini’s
report of a 25 percent fall in Ri-
cordi’s tape sales due to piracy and
reported that he personally wit-
nessed offers of three cassettes for §7
on ltalian beaches.

Benini announced a Ricordi sales
campaign called “Forza Tutta”
(Full Speed) to be carried out over
the remainder of the year. The cam-
paign involves retailers and agents.
with special offers for both. The en-
tire catalog distributed by Ricordi
will be promoted in the campaign
and those agents who exceed their
budget will be awarded a 10-day trip
to Bangkok in 1976. Another special
premium to agents, an Alfa-Sud
auto, is being offered by Ariston.
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orientated group Singing Guitars,
under Anatolii Vasilieff, and the op-
era officially presented on the post-
ers as “Songe Oper,” will be per-

formed in several cities prior to

Moscow and Leningrad. . .. Accord-
ing to the latest statistjcs, there are 61
million TV sets in use ln Russia to-
day.

Special medal presenl’ed to Soviet
violinist Iger Oistrakh at the 15th
annual “Ohridsko Leto” classical
music festival in_ Yugoslavia, for his
frequent participation in the event.

. First-ever 'model of nationally
manufactured stereo turer (o receive
Soviet system’s FM stereo programs
is introduced by the Priboi radio
plant at Taganrog. ... UK. singer
Rabert Young to bulld on reputation
created by his tour of Russia in Au-
gustand September.

VADIM YURCHENKOY

BELGRADE

Prices for domestically-pressed
records on the Yugoslav 'market are
to be increased by 18 percent, which
means that locally-produted singles
cost 15.80 dinars (93 cents) and al-
bums 58.90 dinars ($3.46). ... And
licensed LPs are now priced 76.60
dinars ($4.51), with pre<recorded
cassettes up to 72.36 dinars ($4.26),
but as the prices of all goods are go-
ing higher and higher, it _does not
seem the price changes will sig-
nificantly influence record sales. *

ke & Tina Turner touring Yugo-
slavia for the second time this au-
tumn, with gigs in mid-November in
Belgrade, Zagreb. Novi Sad and
Subotica, and as the RTV Ljubljana
has acquired United Artists catalog,
they plan to issue the “Nutbush City
Limits™ album by the Turners. to-
gether with albums by Bobby Gold-
sboro, Paul Anka, Hawkwind and
War.

Pop group Bijelo Dugme has
scored a huge success here with their
first album for Jugoton and the
Sarajevo-based group’s reward has
been ten days in London to make

SONG IS ‘DUE’

Of The Worl

recordings for the second album in
the EMI studios there. . . . Jugoton is
the EMI representative partner here
and- the arrangement stems from
that agreement. ... Group member
Goran Brdgovic, who writes all the
band’s material, has prepared all the
new songs.

RTB record production division
here is preparing the second edition
of the Hit Parade series, based on a
concert presenting 18 domestic art-
ists with newly-composed songs and
itis to be shown on the national tele-
vision network. The show itself will
again be staged-in Belgrade and the
planned date is Oct. 25.

BORJAN KOSTlC

-

HAMBURG

Slide Hampton and the Joe Hai-
der Orchestra are on tour- through
Germany. ... Monty Alexander will
release a new album “Love And
Sunshine” for the MPS label in Oc-
tober. . . . Meyers Dampfkapelle get-

" . ting big reaction for its second al-

bum “Spiegelbilder” (Metronome),
and the record company is launch-
ing a publicity campaign with a film
in all Germany cinemas.

Peter, Sue and Marc from Swit-

“ zerland released a new album in

Germany. . .. New releases on Met-
ronome’s Brain label include LP’s
released by Grobschnitt, Klaus
Schulze, Tangerine Dream, Edgar
Froese and Novalis, and a sampler
called “Electronic Dreams™. ...
Petra Pascal recorded a new album
for Jupiter Records in Munich.

U.S. actor Ron Ely released a
single here under the direction of
Reiner Schone for the Ariola label.

. Germany has at least eight ver-
sions of the international hit “Pa-
loma Blanca.” reports Budde Mu-
sikverlag in Berlin. Alice
Cooper’s horror-show was filmed by
Germany television. ... ltalian act
Drupi is in the charts here with
“Due”. ... Trumpeter Roy Etzel has
the German version of the French
“Dolannes Melody” for the Jupiter
label.

Drupi Wins Festivalbar

VERONA—ltaly’s 12th Festival-
bar contest was won this year by Ri-
cordi artist Drupi, who received a to-

tal of 94,921 votes for the song °

“Due.”

Awards night was presentéd be-
fore an estimated 30,000 customers
crowded into Verona’s giant Arena,
with an overflow of 10,000 others
outside, who had to listen to the
show over a loudspeaker system.
And the RAI-TV network taped the
ceremony show for a later presenta-
tion.

The awards were presented for
the first time at the giant Roman-
built arena. Previously the presenta-
tions were in the small Venetian
town of Asiago. The Arena:, which
up to two weeks before had hosted
its famous yearly operatic-ballet sea-
son, was packed with enthusistic pop
fans and stilled momentarily the la-
ments of the prophets of doom here
who have been declaring the final
death of interest in ltalian pop mu-
sic.

Organized by Vittorio Salvetti,
Festivalbar gets underway each
summer when the selected records,
this year 30 in number, are placed in
35,000 jukeboxes in bars and restau-
rants and 1,000 discotheques all over

_ltaly. The public then decides on the

winners by the number of times each

record is played and also by filling
out a special postcard made avail-
able to them.

Festivalbar runners-up this year
were: Gloria Gaynor, “Reach Out,
I'll Be There” (Phonogram), 90,700
votes; The Beano. “Candy Baby”
(Decca), 89.135: Demis Roussos,
“From Souvenirs To Souvenirs™
(Phonogram), 88,470: Barry White,
“What Am | Gonna Do With You”
(Phonogram), 79.212. Gianni Mo-
randi, “ll Mondo Di Frutta Can-
dita™ (RCA), 75.350: Mia Martini,
“Donna Con Te” (Ricordi), 62,700.

Then came: Piergiorgio Farina,
“Padrino. Parte 1l “(Praductort As-
sociati), 53.109: 1 Cugini Di Cam-
pagna, 64 Anni” (Pull-Ricordi),
50.404: Santo and Johnny, “Senza
Perdona™ (P.A.), 47.985: Daniel
Sentacruz Ensemble. “Aquador”
(EMI), 45.200. Baiano and Cae-
tanos, “Bate Pa Tu” (CBS), 42.907:
Paolo Fresura, “Bella Dentro”
(RCA)., 41.303: Gary Walker,
“Hello How Are You™ (CBS).
40,700 and Genova and Steffan.
“Piano Piano” (Ricordi), 40.300.

In addition to Festivalbar win-
ners, final night highlights included
performances by Charles Aznavour
(Barclay) and operatic tenor Placido
Domingo. who sang a song by Tony
Renis.
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London In Reorganization

MONTREAL—London Records
of Canada Ltd., one of the longest
established record companies in
Canada, is in a period of expansion
and reorganization.

Gary Chalmers, who began with
London six years ago as Winnipeg
sales and promotion representative
and then, in 1974, was appointed
Canadian label manager and
worked out of the company’s head
office in Montreal, has been ap-
pointed national promotion man-
ager for the label. Chalmers, who
will report to Ken Verdoni, Lon-
don’s product exploitation manager,
will be responsible for coordinating
all phases of promotion as well as

Platinum
Struck By
Dommage

MONTREAL-The second al-
bum by Beau Dommage, entitled
“On Est Passee La Noce?” achieved
platinum status (100,000 units) in
Canada before its mid-September
release date, according to Capitol
Records-EMI of Canada Ltd. It is
the first time that a recording by a
Canadian act has “shipped plati-
num” in this country.

The band’s debut album on Capi-
tol also achieved platinum status in
Canada.

It is significant to note that both
albums, produced by Michel La-
Chance at Tempo Studios in Mon-
treal, sold almost exclusively in the
predominantly French-speaking
province of Quebec.

The band recently returned from
Europe where they represented
Canada at the Twelfth Spa Festival
of Song with other participants from
Belgium, France and Switzerland.
France’s weekly news magazine
called Beau Dommage the “revela-
tion” of the festival and indicated
that they were cn their way to a very
big career in France. Their first
single, “La Complaint Du Phoque,”
is selling very well in France.

BTO Gross Is

VANCOUVER-—Figures released
from Bachman-Turner Overdrive’s
recent tour of Canada indicate that
the band grossed over $1.2 million
over the 14 dates. That figure is a
little less than the $1.5 million gross
predicted but sets a new record as
well as a new standard for tour
across Canada. :

The total attendance for the whole
tour was 160,390 with most of the
tickets being sold well in advance.

A highlight of the tour was the
band’s return to Vancouver where
they drew 17,500 to the Coliseum of
the Pacific National Exhibition set-
ting a new attendance record there.

The kick-off date in Regina at the
Exhibition Grounds which drew
12,363 was the largest crowd to ever
attend a single concert in the history
of the province of Saskatchewan.

The only date on the tour that was
not completely sold out was their
concert at the Montreal Forum.

The Canadian tour was coordi-
nated by Don Tarlton of Donald K.
Donald Productions in association
with Don Fox of the New Orleans-
based Beaver Productions.

“Four Wheel Drive,” a cut from
their album of the same name, is
starting to get significant airplay in
Vancouver, and Allan Katz, the na-
tional promotion director of Polydor
Ltd.. indicates that it might become
the third single from the LP.

handling the company’s existing Ca-
nadian distribution labels.

London’s new pressing plant
recently built on the site of the com-
pany’s head offices in Montreal is
not fully operational as yet but their
singles pressing facility has already
caused much discussion within the
Canadian industry. London is now
the only company in this country
with the ability to press singles with
centers already built in like those
found in England and other coun-
tries in Europe.

London has signed a long-term
exclusive contract with Gilbert Be-
caud for his future English and
French recordings. Becaud was the
first French songwriter to success-
fully hit the American and English
charts with his material like “Let It
Be Me,” “What Now My Love” and
“It Must Be Him” recorded by top
international singers. Becaud’s latest
release is “A Little Love And Under-
standing” which placed high on the
British charts and is currently pick-
ing up airplay in Canada.

London Records of Canada also
recently signed an exclusive, world-
wide recording contract with singer,
composer and arranger Joey Miller.
He is currently in the RCA Studios
in Toronto completing tracks for his
first release with production being
handled by Harry Hinde.

London’s promotion efforts with
Nana Mouskouri and 10cc will be
greatly aided by Canadian tours this
month. Ms. Mouskouri will tour
western Canada for the first time
with dates in Vancouver, Edmonton,
Calgary, Winnipeg and Regina.
10cc has dates planned for Toronto,
Montreal, Quebec City, Edmonton
and Vancouver for late October and
early November.

Richard Riendeau, London’s na-
tional sales manager, recently
presented Pierre Lefort of Deram in
Quebec with the London Salesman
Of the Year Award for 1974/75. The
award is presented to the sales-
person who achieves the highest per-
centage over quota during the year.
Deram distributes the majority of
London’s French product.

$1.2 Mil

Cap’s Retail
Wing Revamped

TORONTO—Brian Josling, the
general manager of the Sherman/
Mister Sound, retail division of
Capitol Records-EMI of Canada
Ltd., has reorganized the adminis-
tration of that division across Can-
ada.

Bob Muckle has been named Al-
berta region manager with responsi-
bility for the seven Mister Sound
stores in Alberta including the new
store in Edmonton which is due to
open in November.

David Rodgers replaces Muckle
as Ontario region manager and as-
sumes responsibility for the stores in
London, Hamilton and Toronto.

Brian Greene will remain as buyer
for the Ontario region and manager
of the Toronto warehouse but in ad-
dition will be responsible for the
Rockwood and Northtown stores in
Toronto.

States Josling: “These changes
were made to further strengthen the
senior management of the two re-
gions in anticipation of the major
growth expected in fiscal year 1976.
Sales and profits have increased
substantially in the fiscal year which
ended June 30, not only in Ontario
and Alberta, but also in the Quebec
region.

__From The Music Capitals Of The World

TORONTO

Harry Peebles, a Wichita pro-
moter, is suing Anne Murray and her
agents for $2.5 million in an alleged
breach of contract for an appear-
ance at the Missouri Fair on Aug. 21.
Allan Strahl, Ms. Murray’s business
manager; Marvin Josephson Associ-
ates, Inc. of Los Angeles: and Alive
Enterprises Inc., her New York-
based management firm, were also
named in the action. Peebles has ac-
cused Ms. Murray of breaking a
contract that they had entered into
last Jan. in order “to appear else-
where under more advantageous
terms.”

Axe Records has completed a deal
with Private Stock in the U.S. for the
release of the Major Hoople’s Board-
ing House single “I'm Running Af-
ter You.” Private Stock has world
rights to the band outside of Can-
ada. ... Attic Records has signed
singer/songwriter Ken Tobias to
deal whereby Capitol Records will
release future product by him in the
U.S. and internationally. Attic and
Capitol have simultaneously re-
leased his new single “Every Bit Of
Love” which is also the title of
Tobias’ new album. Capitol’s Al
Coury and Rupert Perry finalized
the contract with Attics” Al Mair. A
schedule of American dates in key
markets is currently being arranged.
... United Artists has announced
that the Electric Light Orchestra LP
“Eldorado” has attained gold status
in Canada. ... The Guess Who in-
tend to record a single for the French
market in the latter part of this year.

Bimbo Jet from France were
presented with a gold album for
“Bimbo Jet” by Capitol Records-
EMI of Canada during their recent
engagement at the Zodiac 1 club in
Toronto. . . . Anne Murray’s back-up
band Richard with Dianne Brooks
has been booked into the Zodiac 1
club Nov. 3-10. ... CBS/Sony in Ja-
pan have released Tony Kesineo’s
Smile Records album “Consider the

_Heart” in Japan. ... Following the
release of “Things That Go Bump In
the Night” on RCA, singer/song-
writer Willi is preparing a cross-
country radio station tour to coin-
cide with the release of a followup
single “Pistolero.” Production on the
singles was done by 3 Hats Produc-
tions in Toronto. ... Canadian
booking agency Canadian Inter-
national Talent showcased ten acts
recently at the Zodiac 1 Club in To-
ronto including Barry Hall & Dele-
gation, Northern Dancer, Nicholas
Sloan, Bitter Blue and Canada.
There were door prizes which in-
cluded a trip for two to Las Vegas
and a color television set. . . . Copper
Penny’s first album for Capitol Rec-
ords-EMI Ltd. entitled “Fuse” will
be released this month. ... Anne
Murray’s investiture into the Order
of Canada will take place on
Wednesday (15) in Ottawa.

Peter Foldy has just completed
two weeks of recording in Los An-
geles at Wally Heider’s studio with
Milan Kymlicka producing. Jim
Gordon played drums on the session.
... Overnite Productions has had its
first single released by Axe Records.
The single “Beauty Skool Dropout”
is the first for the group On the
Rocks. Overnite is headed up by Jon
Bojicio. ... Fiedler-Finklestein, in
association with Richard Flohil, will
present Bonnie Raitt in concert with
Tom Waitts at Toronto’s Massey
Hall on Nov. 2.. .. Will Webster and
Ed Cowan of Thunder Sound Stu-
dios in Toronto have set up a pro-
duction company under the name
Mitre Productions. The first signing
to the company is Bryan Way who is
being produced by John Capek. A
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deal has been signed with Quality
Records which calls for one album
plus a single. Way’s song “Say My
Goodbye’s To the Rain” has been
picked up by Roger Whittaker for
recording.

Harvey Glatt’s Treble Clef record
distribution network is handling the
new Stringband album on Nick Rec-
ords. The band’s first album sold
close to 4,300 copies almost by word
of mouth. ... Jack Genare, a Wind-
sor entertainer, is currently working
as host of a half-hour show in that
market called “Music Makers.” ...
Jack Nestor has formed a St. Cath-
erines-based agency under the name
Panther Productions. The agency,
which has five sub-agents, will con-
centrate on coordinating tours and
booking lounges. ... Toronto-band
Steps debuted their act on Sept. 23
in Toronto.

MONTREAL—Michel Pagliaro is
mixing his new single at Tempo Stu-
dios with George Lagios. Pagliaro,
who is signed to Columbia Records,
just returned from France where he
recorded some material for an up-
coming album at Le Chateau. ...
Charley Prevost, the former public-
ity director for A&M Records of
Canada Ltd. is now in England as
road manager for Supertramp. ...
American-born Nanette Workman
has emerged as one of the top female
artists in the predominantly French-
speaking Quebec market with two
disco hits under her belt, “Danser,
Danser” and “Lady Marmalade.”
... Offenbach are in the middle of a
tour of Quebec with Aut’Chose. One
of the highlights of the eight-date
excursion will be a concert appear-
ance by both bands at La Salle Mai-
sonneuve of the Place Des Arts in
Montreal on Wednesday (8)
presented by Kebec-Spec and
CKVL-FM.

The new April Wine single on
Aquarius in Canada is “Tonight Is A
Wonderful Time To Fall In Love.”
... Moonquake’s current single
“Wild Little Story” on Aquarius is
doing well in Winnipeg and the
Maritimes. . .. Brian Chater of B.C.
Management recently signed a con-

tract with R. Dean Taylor for repre-
sentation of Taylor’s publishing
companies Hot Egg Music and
Ragamuffin Music Worldwide in
Canada. Besides representing Tay-
lor’s own material, it handles all new
material by English group Strife
who release through Chrysalis and
material by Sabu on Pye Records.

VANCOUVER-“Magic Man,”
the single by Heart on Mushroom
Records, was a top ten record in’
most markets across Canada. The
band, who is currently readying
their first album for release, opened
for the Bee Gees in Victoria, Kam-
loops and Lethbridge recently. ...
Mushroom Records’ newly ap-
pointed promotional coordinator is *
Gerildine Danish. ... Jayson Hoo-
ver’s new single on Mushroom is
“Holding Out.” ... Bim opened for
Three Dog Night in Calgary and Ed-
monton on Sept. 23 and 24, respec-
tively.

Valdy will play the Queen Eliza-
beth Theatre on Dec. 7. ... Jerry Li-
bin of Sounds of the World has set
up an extensive western Canada
tour for Paul Horn which will open
with two concerts on Oct. 24 and 25
at the Playhouse in Winnipeg. ...
Bruce Davidson’s IPC Ltd. is bring-
ing the Preservation Hall Jazz Band
into Spokane’s Opera House on
Tuesday (7) and into the Queen
Elizabeth Theatre in Vancouver on
Saturday (l1). ... The Irish Rovers
are in the middle of a tour of West-
ern Canada and five dates in the
western U.S.

MARTIN MELHUISH

Farley To CTI

TORONTO—Lee Farley, national
promotion director of Quality Rec-
ords Ltd., has resigned to become
general manager of CTI Records of
Canada. Farley has been with Qual-
ity for 20 years. ;

Gene Lew, who joined Quality
three years ago as Ontario promo-
tion manager, has been appointed
director of national promotion. Lew
will report directly to Jack Vermeer,
vice president of marketing.

® Continued from puge 57
co-ordinator in charge of promo-
tions, campaigns and liaison with
President Records’ sales and mar-
keting division.

Pierre Tubbs has signed an exclu-
sive writing, record production and
publishing deal with United Artists.
The arrangement, announced last

week by UA managing director.

Martin Davis, maintains a six-year
association—since Tubbs first joined
the company. As head of creative
services, he has been responsible for
print-buying, advertising and other
related areas.

Tubbs will be retained by UA asa
creative services consultant, but the
empbhasis of his future work will be
on finding and producing new talent
for the firm. United Artists Music
will co-publish (with Tubbs’ own
company) all his material world-
wide.

Singles with which Tubbs has
been involved and due for release in
future weeks feature Maxine Nigh-
ingale, Al Southern, Heroes and
Jackson. Other projected product
involves Kim Graham, Ceda Azna-
vour and the Love Generation.
Tubbs will be involved with UA’s
European affiliates in Germany and
France, where he is expected to par-
ticipate in local production. He is
currently represented in the U.K.
chart as writer, producer and com-

International Turntable)

poser of Al Matthews’ single “Fool.”

Plans to expand A&M Records’
international office in London have
resulted in a move for marketing di-
rector Keith Lewis, who will now be
responsible for handling European
business for both British and U.S.
catalogs.

Reporting to Lewis will be Euro-
pean promotion manager Mary
Rigby and overseas development
manager Mike Sutcliffe, while Lewis
continues to report to A&M manag-
ing director Derek Green. The rea-
lignment of international division
structure was finalized by A&M
president Jerry Moss and inter-
national director Dave Hubert dur-
ing a London visit.

Green says the expansion illus-
trates the importance now placed on
European business. He adds that itis
a logical move for the company to
set up the London office, with Mi-
chel DeMay in the Paris office with
ability to maneuver throughout Eu-
rope. Succeeding Lewis as new mar-
keting manager is Mike Deane (29)
who joins the company from Book
Club Associates, where he was audio
markethng manager.

BILLBOARD IS BIG
INTERNATIONALLY
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General News

CBS Records Expanding Artists & Staff

® Continued from page 3

Yetnikoff indeed has reason for
smiles—August and September have
given the company its highest sales
months in its history, he says. And
sales of singles. LPs and tapes two
weeks ago for Columbia and Epic
and its custom labels, produced the
“greatest sales week in the com-
pany’s history.” What are these sales
figures? Yetnikoff points to CBS
policy against breaking them down
as the reason he can’t give them out.

In fact, for several weeks Colum-
bia and Epic had four of the top 10
LP positions on the national best
seller ¢harts, with titles by Earth,
Wind and Fire, the Isley Brothers,
Janis Ian and Bob Dylan with his
basement tapes, followed by Pink
Floyd, Bruce Springsteen and Ae-
rosmith also getting into respected
top posts.

Although a lot of its product is
produced outside, Yetnikoff points
to CBS’ own internal production
staff as accounting for much of the
commercial hits. A recent addition
to the New York staff is Bob James,
the jazz arranger/producer who has
been associated with CTI projects
and who will now delve in what Yet-
nikoff calls the “progressive area.”

More in-house production “is a
direction we’re going to go toward,”
Yetnikoff says. He speaks of using
“younger guys—perhaps within a
workshop.”

Heading the pop a&r staff for Co-
lumbia in New York is Mickey Eich-
ner; Steve Popovich is his counter-
part there for Epic on a national
basis. The other Eastern Columbia
pop producers include Ted Macero,
Gary Klein, Goddard Lieberson (in
his role as consultant), Bob James.
Mark Spector and Hank Cosby.

Epic’s Eastern a&r staff includes
Tom Werman, Lenny Petzie and Bill
Craig.

In Los Angeles, Columbia has
Don Ellis as a&r chieftan plus Lorne

-Safier, Joe Wizzard, Jack Gold,

Torry Powell and Mike Dilbeck.
Epic is represented here by Greg
Geller.

In Nashville, Billy Sherrill is the
top honcho with Ron Bledsoe, the
operations vice president doing
some a&ring. In San Francisco, El-
len Bernstein handles a&r adminis-
tration, with engineer Roy Siegel
working with Sly Stone on his LP.

Yetnikoff says he and his other
top executives will be coming to the
coast more often than in the past.
The reason: closer touch with artists
residing here.

During his recent trip he spoke
with Barbra Streisand, Neil Dia-
mond, Bill Withers, Ray Connif,
Mack Davis, Jim Messina and
bumped into Janis Ian on the plane
out.

Does the former head of CBS In-
ternational find it awkward or diffi-
cult to be in the shadow of Lieber-
son, whose lengthy career with CBS
earned him prestige worldwide?

“I'm not going to try and step into
Goddard’s footsteps,” Yetnikoff re-
plies. “I'm at least 30 years away
from being a legend. I view what
happened as taking over a job. God-
dard had his ways and I have mine
and I don’t have to do things God-
dard’s way. I really don’t have to
step into his shoes.”

Yetnikoff says one of the reasons
for CBS’ strength is that it has spe-
cialists in various repertoire areas
which he likens to small companies
within the big one.

Arista Parley Activities

® Continued from page 6

son, Terry Gathwaite, Alrto, Eric
Carmen, Melissa Manchester, Barry
Manilow, Gil Scott-Heron and Tony
Orlando and Dawn.

During his speech, Goldman re-
viewed the success of the label in its
first year, pointed out directions for
future growth and the importance of
individual creativity. Bossin added
that each member of the field staff
must be less specialized and more at-
tuned to become a jack-of-all-trades.

“Sales people are much too spe-
cialized in sales, and promotion
people are usually only into promo-
tion, and we hope to change this so
that everyone can do everything in
the future,” he said. “Because of the
large number of our acts on the road,
this philosophy of everyone being a
complete all-around record maven,
can do nothing but help our contin-
ued growth.”

Stax’s Bell In
Innocent Plea

MEMPHIS—AI Bell, Stax’s board
chairman, entered a plea of innocent
Sept. 24 to a federal indictment
charging him with fraud in obtain-
ing loans from Union Planters Na-
tional Bank totaling close to $19 mil-
lion.

Bell was arraigned before U.S.
Magistrate Aaron Brown Jr. along
with Joseph Harwell, a former bank
official. Harwell also pleaded inno-
cent to the charge.

Bell was released on unsecured
bond of $100,000.. Harwell was
brought here from a federal prison
in Springfield, Mo., where he is
serving a five-year sentence for em-
bezzlement of $280,000 from the
bank in another case.

Klenfner, organizer of the Sunday
music festival, spoke on several key
subjects including the establishment
of an FM image or a credible album
base for a progressive artist, which
makes it much easier to break a sub-
sequent single. He also told the gath-
ering that artist relations was one of
the most important responsibilities
of each employee.

Talbert stressed the importance of
store reports, while Karamanos em-
phasized the role of secondary sta-
tion airplay in building momentum
for singles. During his presentation,
Feisinger outlined the ways to suc-
cessfully merchandise an artist and
said the secret to accomplishing this
is to “visibly promote our acts at ev-
ery possible location.”

Feiden encouraged a&r involve-
ment at all levels in the company,
while Backer offered his thoughts on
maintaining a balance between
commercial accessibility and artistic
excellence in his area of the progres-
sive music roster.

Bossin said the impressive aspect
of the meetings was that it initially
started out as a gathering of 25 per-
sons and turned into a full scale con-
vention.

The music festival was a success in
many respects, including exposing
artists to both the public and staff
members. Performing were Urszula
Dudziak, Anthony Braxton, Harvey
Mason, the Brecker Brothers, Larry
Coryell and the Eleventh House, Gil
Scott-Heron and the Midnight
Band, David Pomeranz, Linda
Lewis, Loudon Wainwright, Patti
Smith, Melissa Manchester and
Barry Manilow.

All profits from the two concerts
will be donated to the city of New
York, although no profit figures
have yet been made available.

He finds fascination seeing de-
velop the likes of David Allen Coe,
Willie Nelson, Billy Swan and Joe
Stampley in the country field—an
area he feels is creating a kind of
“underground country” school of
music. In the black progressive
crossover field, CBS sports Earth,
Wind and Fire, the Isleys, Ramsey
Lewis and Herbie Hancock. The lat-
ter two are aiso included in the “new
jazz” with Weather Report and
Mahavishnu (both of whom are not
new anymore).

Hancock’s “Headhunters” LP is
close to one million sales unit, which
will make it the industry’s top jazz
seller, Yetnikoff points out.

In the classical field, the opera
“Carmina Burana” is close to
100,000 units sold with a second op-
era “Navaraise,” coming on as an-
other potent commercial item.

Much of CBS’ success with black
music—outside of jazz—is a result of
its distribution deal with Phila-
delphia International, run by Kenny
Gamble and Leon Huff. Recent fed-
eral payola indictments against
Gamble and Huff haven’t affected
the flow of product to CBS, but the
subject is one which Yetnikoff
doesn’t feel comfortable speaking
about.

Epic stands strong with r&b fla-
vored material through Sly and the
Family Stone who have just com-
pleted their next LP and LaBelle,
which is often indescribable. Minnie
Riperton, Epic’s new queen of song,
is basically pop with jazz feelings.

Upcoming are new LPs by Paul
Simon and Art Garfunkel (each of
which has a cut involving the duo),
Chicago’s greatest hits, Bill Withers,
Dave Mason, Hancock, Phoebe
Snow, Earth, Wind and Fire and
Dan Fogelberg.

Artists being recorded on the coast
include Andy Williams. Ray Con-
niff, Percy Faith, Jim Spheeris.
Spanky and Our Gang, Bill Withers,
Steppenwolf (which has left Mums),
Johnny Rivers, Boz Scaggs and the
Flying Burrito Brothers.

With more and more artists com-
ing to record companies for career

o

guidance, “we’re building up our
artist development department,”
Yetnikoff says. Sam Hood is the de-
partment head and he’s sort of an
unofficial artist manager-agent-im-
presario, guiding acts in terms of TV
and personal appearances. There
are three in this department and
Yetnikoff wants more manpower to
work on tours and TV appearances.

As head of the CBS Records
Group, Yetnikoff oversees domestic
and international record operations.
“I'm responsible for the world of
music for CBS,” he says wryly.

After five years as head of CBS
International. Yetnikoff can easily
compare domestic versus inter-
national operations. The latter is
more complete because of the many
markets one deals with. “And con-
trol elements are different inter-
nationally in terms of time and lan-
guage. The business of business
overseas is incredibly difficult.”

When he was the world-girdling
head of CBS International, Yetni-
koff was on the road four months of
the year. Now that he’s firmly plant-
ed in the U.S,, he finds he spends a
lot of nights out at concerts and just
playing personal contact man with
roster artists—a role many label pres-
idents have moved into.

In a breakdown of sales by reper-
toire, rock pop accounts for 57 per-
cent, soul 24 percent, jazz 2 percent,
MOR 2 percent, classical 5 percent,
country 9 percent, show 1 percent.

Next year CBS will get its first
product from the Jackson Family
when its contract with Motown ex-
pires. On the way is new product
from Maurice White and Jim
Guercio’s new Colorado-based label
handled through Epic.

CBS has one Broadway caster,
“Chorus Line” (produced by Lie-
berson) and co-authored by former
Columbia producer Ed Kleban.
Yetnikoff points to growing interest
in Broadway musicals and com-
ments that CBS might be doing
more play recording ‘“because
there’s interest in it and besides I
have my consultant (Lieberson).”

ELIOT TIEGEL

CBS-TV Loses Lawsuit

® Continued from page 11

copyright proprietors would not
compete with one another on a price
basis if CBS sought direct licenses,”
he said, in dismissing the charge of
illegally fixing prices.

® He said no case had been es-
tablished that CBS was required to
license rights to “unwanted music”
in order to secure “wanted music.”

e CBS failed to prove that
ASCAP members and BMI affiliates
refused to deal directly with CBS on
an individual basis. For this reason
the charge of “copyright misuse”
was also dismissed.

® Also rejected were charges of
monopolization. “ASCAP and BMI
are not the sole source of the per-
formance rights CBS needs; they are
merely the sole source of the blanket
licenses which CBS does not want.”

In chiding CBS for not making a
serious effort to explore methods
other than blanket licensing, Judge
Lasker himself undertook to provide
a number of leads. He said the facil-
ities of the Harry Fox Agency might
be used in some cases to furnish a
combined synchronization-per-
formance license on specific proper-
ties.

It might negotiate favorable per-
formance rights with its producers
who have publishing affiliates. “It
could build up a large reservoir of
music by requiring program pack-
agers affiliated with major publish-
ers to make their catalogs available
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for direct licensing in accordance
with a fee schedule.”

Other suggestions offered by the
judge included attempts to work out
“mini-blanket” licenses with inde-
pendent publishers, “or direct li-
censes using a fee schedule. ...
There is an astonishing lack of evi-
dence that CBS considered such
possibilities . . . before commencing
suit.”

Judge Lasker also gave short shrift
to CBS’ claim that writers affiliated
with the American Guild of Authors
and Composers might erect effective
barriers against direct licensing by
publishers. While some AGAC
members did complain about direct
deals made years ago with 3M, the
organization ‘“has not even at-
tempted to lobby against the prac-
tice since 1966,” he declared.

Despite complaints from time to
time against publishers, ASCAP and
BMI, the judge said AGAC had
never brought suit against anyone.
“Its principle technique appears to
be the enthusiastic use of rhetoric,”
he said.

CBS launched the civil antitrust
action Dec. 31, 1969. It followed a
move by BMI to terminate its blan-
ket license with CBS after court ap-
proval was sought by ASCAP and
CBS for license fee adjustments that
would have widened the traditional
margin betweerrtotals earned by the
two rights agencies from CBS-TV
performances.
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Warner Bros. Production

® Continued from page 8
rectors of the Bartell and Heftel
chains and the program directors of
KSTP in Minneapolis and WCOL
in Columbus.

Emmylou Harris and Al Jarreau
were the WB artists entertaining the

promotion are over. It’s no longer
enough to just walk into a station
with product and lay it down. We
have to find cut what the consumer
wants to hear and take it to radio.
This means our getting involved
with research development.”

General News

Postal Rates Are Hiked . . .Again

® Continued from page |
cents and 10 cents for the amount
needed to make these special fourth
class mailings self-supporting by
1979, the last in an eight-year series
of increases.

Two previous raises for special

fourth class rates took them to 19
cents the first pound, 9 cents each
additional on July 6, and on Sept. 14
the first pound rate went to 20 cents.

Library record and book mailing
rates, which have a longer phase-in
period (16 years, double the eight-

year span for commercial mailings)
will go to 8 cents the first pound, 4
cents each additional after Christ-
mas up from 7 cents and 3 cents.
Their final self-supporting rate in
1987 has a target of 29 cents the first
pound, and 8 cents each additional.

gathering. Joe Smith, Warner presi-
dent, led the team of top label execu-
tives attending the four-day meeting
at Camelback Inn.

The sessions were organized and
conducted by Davis along with as-
sistant national promotion directors
Don McGregor and David Urso.

“One of the most important things
about the way we’re now working is
that our local promotion men have
the authority to operate on their
own,” say Davis. “They make the
decisions about policy in their areas
and receive full support from the
home office. This has been the key to
much of our success in the past year
and | feel it will make us even more
effective in the years ahead.”

John Montgomery, WB director
of FM promotion, says, “It is now
apparent that the old days of radio

Senate Group

® Continued from page 3
to oversee statutory rates and settle
great disputes.

The 1974 powerhouse that voted
to freeze the $8 dollar jukebox rate
uniess Congress itself voted to
change it, will lack its most potent
leader—former judiciary committee
member Sen. Sam Ervin (D-N.C)).
But jukebox interests are counting
on other traditionalists on the com-
mittee and very likely in floor votes
of both Senate and House to help
them hold the line against a tribunal
review.

The Senate judiciary committee
members will come under heavy
pressure from lobbyists in the tradi-
tional standoff of cable tv versus
copyright owners and broadcasters
over copyright fees for the cable sys-
tems. Other sticky issues will be the
broad exemptions in the bill for li-
brary and educational photocopy-
ing, and the drive of the public
broadcasters to get a low rate com-
pulsory license for performance of
music and other copyrighted works.

Last year’s controversial record
performance royalty, knocked out in
the 1974 floor vote, is not proposed
in 8.22. Sen. Hugh Scott (R-Pa.), au-
thor of a separate record royalty bill
(S.1111), has expressed little hope of
getting it considered during the revi-
sion makeup session, or made part of
the general revision bill.

College Concerts

® Continued from page 30

off in Grace Hall with folk-rock
singer Don McLean plus the folk
jazz music of Livingston Taylor
joined by Bill Elliott on piano and
Walter Robinson on double bass.
Mary Lou Williams and her trio ap-
peared in Colton Chapel at Lafa-
yette College in Allentown for “The
Art Qf Jazz,” featuring her “Mary
Lou’s Mass.”

In Southern New Jersey, Atlantic
Community College in Mays Land-
ing offered a second annual Fall
Folk Festival to start the new school
year. The Student Government
Assn. brought into Jonathan Pitney
Hall Ola Belle Reed, bluegrass song-
stress: country guitarist John Jack-
son, the banjo and Irish ballads of
Debbie McClatchy, bluegrass music
of The Pineconers; Saul Brody’s
harmonica, with Jim Albertson the
emcee.

The Serendipity Singers kicked
off a bicentennial concert series at
the Gloucester (N.J.) County Col-
lege.
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A~ PopMIN

THE EDGE WINTER GROUP WITH RICK DERRINGER—Blue
Sky P233798 (CBS). With his preceding two albums respec-
tively platinum and gold, one of glitter rock’s kings is sure to
find another eager welcome in the marketplace. This is a
beautifully produced album, technically gemlike. With three
of the group’s foursome now contributing effective songs, the
range of material on this LP is wider and more pleasing than
previously. Winter is taking more of the lead vocals as well as
writing more, and his contributions seem to make the differ-
ence between a set of all-out rock and the more musically
ambitious package we find here.

Best cuts: “Diamond Eyes,” “Chainsaw,” “Let's Do |t To-
gether Again,” “Infinite Peace In Rhythm.”

Dealers: Edgar is currently on a major tour, including some
stadium dates with brother Johnny.

BLACK OAK ARKANSAS—X Rated, MCA 2155. One of rock's
most underrated groups is back again. Lead singer Jim
Dandy, with his sandpaper vocals and a band that is excellent
on all counts debut for MCA with a set of songs that, if not
raunchy in spirit, are at least raunchy in title. Nothing much
different than previous LPs (which have all sold far better
than anyone might think), but more care seems to have gone
into the songs themselves as well as the production (fine job
from Richard Podotor). Straight, ballsy rock and roll is what
BOA have always been known for, and that's exactly what
they serve up here, in a more intense manner than ever. And,
like them or not, they are close to the best at what they do.

Best cuts: “Bump ‘N’ Grind,” “Strong Enough To Be
Gentle,” “Wild Men From The Mountains,” “Ace |n The Hold"
(instrumental), “Too Hot To Stop.

Deaters: Group tours without stopping and are their own
best promoters.

THE MIRACLES—City Of Miracles, Tamla T6-339S1 (Mo-
town). Long talked-about concept LP is a vivid musical de-
scription of life in Los Angeles, with extremely effective lyrics
describing the impressions that probably hit most people
about the city. Songs describe homosexuality, the dreams
L.A. can offer, night life and other realities. Album is basically
the story of a boy who comes to Los Angeles after his girl
friend, winds up in the music business, the various tragedies
that befall him and his eventual departure from the city. Fine
vocal and instrumental arrangements, with the harmony sing-
ing winding deftly in and out of the music and the music fit-
ting perfectly to the mood of each song. One of few LPs where
synthesizer is tasteful rather than overdone. Songs work with
the story or can stand alone. Written by the group with su-
perb production from Freddie Perren.

Best cuts: “City Of Angels,” “Ain’t Nobody Straight In
L.A.," “Love Machine,” “Poor Charlotte,” “Smog."

Dealers: LP slated for big push from Motown.

AMAZING RHYTHM ACES~Stacked Deck, ABC ABCD-913.
Group that hit both the pop and country top 20 with “Third
Rate Romance” comes up with one of the most versatile de-
but LPs of the year. Mixing the best of humor and sentimen-
tality into all of their songs, the band also manages to com-
bine blues, rock, straight country and even a touch of
category dubbed Southern rock into their music. Nothing
seems put on, and though a fot of the sound appears famitiar
to some of the better rock of the past, none is a direct copy.
Excellent instrumentals and vocals adaptable to country and
rock from this group of former top studio musicians, who
many feel came up with one of the three or four best singles
of the year.

Best cuts: “Third Rate Romance,” “Life's Railway To
Heaven,” “Hit The Nail On The Head,” “Who Wil The Next
Fool Be," “Amazing Grace (Used To Be Her Favorite Song),”
“My Tears Stilt Flow," “King Of The Cowboys."

Dealers: Should hit pop and country.

BAKER GURVITZ ARMY—Elysian Encounter, Atco SD 36-
123 (Attantic). First Atco release for the quintet (which was a
trio last time around) is another set of quality heavy metal
sparked by Ginger Baker's always frenetic drumming and the
exceptionally tasteful often underrated guitar work of Adrian
Gurvitz. As well as the wall of sound atmosphere, however,
the band has taken to adding some melodic interludes that
work well and balance the wilder material perfectly. Nothing
really new here, but in a time when so many groups are con-
tent to simply turn up the amps and hope to get their au-
dience off by blasting them off, it is refreshing to hear a group
that has some planning behind their music. Listen carefully
to Gurvitz's guitar. He's one of the best.

Best cuts: “The Key,” “The Gambler,” “The Dreamer,”
“Remember.”

Dealers: Baker and Gurvitz are well known individually,
and a tour is due shortly.

THE SENSATIONAL ALEX HARVEY BAND—Live, Atlantic SD
18148. The lovable looney from England has always come
across best in front of a live audience, with his feeling of
spontaneity and wild antics backed by an excellent rock
band. Until the videodisk comes along, this set cut live in
England is the closest the record buyer will come to the feel-
ing of excitement he generates—and it works. He's one of the
few artists capable of combining his own special brand of hu-
mor with more serious material in one short set, and this, too,
comes across well. Audience reaction greately enhances the

Number of LPs reviewed this week 51 Last week 62

OLIVIA NEWTON-JOHN~Clearly Love, MCA 2148. Still
another set from one of the real superstars of pop, and
one in which she opens up a bit more than on past efforts
and tries a few more types of music. The usual Olivia
breathy ballads are here, as well as some country fla-
vored material. In addition, however, we find her latest
single, which is a happy go lucky little song that reminds
one of a ragtimey selection from a Broadway show, and
even a good hard rocker. As a singer, Miss Newton-John
continues to improve and the choice of more varied ma-
terial is a wise one. As always, John Farrar has come up
with excelfent production. LP should suit pop fans, coun-
try fans and the Las Vegas club type audience she has
been steadily building over the past year. Nothing radi-
cally different here, but enough to keep her from getting
caught in a rut.

Best cuts: “Something Better To Do,” "Summertime
Blues,” “He’s My Rock,” “Clearly Love,” “Let It Shine,”
“He Ain't Heavy ... He's My Brother.”

Dealers: Artists is at the point where she can do no
wrong.

GEORGE HARRISON—Extra Texture (Read All About
It), Apple SW-3420 (Capitol). Rockdom's best-selling
guru happily concentrates on his seemingly endless vein
of memorably beautiful love ballad melodies this time
around, rather than stridently preaching. Some of the
songs named in “best cuts” here are clearly destined to
live a long time as standards ranking with Harrison's
most memorable. The usual level of all-star supporting
cast is present, with Billy Preston, Gary Wright, Tom
Scott, Leon Russell and lots more studio luminaries ap-
pearing on various cuts. Harrison is near-unbeatable
when he's content with being commercial rather than
transcendent.

Best cuts: “You,” "This Guitar,” “Ooh Baby," “Tired
0Of Midnight Blues,” “The Answer's At The End.”

Dealers: This is the only ex-Beatle solo project coming

L in early fall.

NEIL SEDAKA—The Hungry Years, Rocket PIG-2157
(MCA). Last year's comeback of the year was no fluke, for
this set of fresh material is really quite an improvement
over the blend of three British LPs that made up "Se-
daka’s Back.” The artist is and has been for years one of
the finest and perhaps most overlooked pop writers as
well as one of its most dynamic performers. With this
grouping of rockers and ballads, some of his in-person
dynamics come across on record for the first time. “Bad
Blood” is a truly classic rock song, while the ballads,
backed up by the lush string arrangements of Richard
Carpenter and the production of Sedaka and Robert Ap-
pere are love songs in the best tradition of pop. Another
plus here—we get the best of the new Sedaka but we also
find some of the sounds as well as one of the songs that
made him such a major star in the '50s and '60s. A child
of rock, Sedaka is one of the few who have grown up with
the music.

Best cuts: “Lonely Night (Angle Face),” “Stephen,”
“Bad Blood,” “Tit For Tat,” “When You Were Lovin’ Me,”
“Breaking Up Is Hard To Do" (a completely revamped
version), “The Hungry Years” (a beautiful song).

Dealers: “‘Bad Blood” with Elton dueting on vocals
looks like one of the major hits of the year.

JaE

DAVID CROSBY/GRAHAM NASH—Wind On The Water,
ABC ABCD-902. An extremely pretty and pleasurable la-
bel debut from two of the fess-heard solo members of the
Crosby, Stills, Nash & Young super alliance. ABC has a lot
to work with here, the Crosby-Nash sound now is only
slightly less full than the classic ballads of all CSN&Y and
very much in that almost heartbreakingly beautiful vein.
A number of cuts have some heavy backup help from the
impressive likes of Carole King and James Taylor. Crosby
& Nash effectively share near-equally in the lead singing
and writing as well as working together excellently.

Best cuts: “Carry Me,” “Bittersweet,” “Mama Lion,"”
“Wind On The Water,” “Naked In The Rain."

Dealers: The pair has been on a very well received
tour in recent weeks and ABC is going all out on the LP.

w,

project, particularly on the cuts in the more humorous vein.
With all the antics, however, don't ignore the fine rock instru-
mentals, especially from guitarist Chris Glen. Best of this type
since the Bonzos.

Best cuts: “Faith Healer,” “Tomahawk Kid," “Delilah,”
“Framed.”

Dealers: Harvey due for a tour soon, so watch for him. His
product always moves well after an appearance.

FRANKIE VALL!—Inside You, Motown M6-852S1. Kind of a
longshot here, but these session cut just before Valli left Mo-
town and around the same time as the sessions which pro-
duced his mammoth Private Stock hits are just as good as the
Private Stock material. The disco orientation is here, but the
vocals sound a bit more like the artist’s Four Seasons days.

Productions from Bob Crewe and Bob Gaudio, who have been
working with him recently. Several potential singles here
should Motown work the album properly. Again, this is not
outdated materiai—it is every bit as current as the hits he is
enjoying now.

Best cuts: “Just Look What You've Done,” “Inside You,”
“Life And Breath,” “The Night."

Dealers: Valli is currently hot, so stock with new product.

TED NUGENT—Epic PE 33692. Heavy metal freaks are sure
to get off on this one. Nugent's playing skills hold up well
throughout, as does the bulk of the material. Production gives
the feel of a five recording, and it’s a real plus. While “metal”
category best suits Nugent, his playing is a bit more laid back
than his UK. counterparts and, consequently, the listener
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can enjoy a more direct appreciation of what's musically go-
ing down. Expect strong FM play.

Best cuts: “Stranglehold,” “Snakeskin Cowboys,”
“Stormtroopin’ " and “Queen Of The Forest.”

Dealers: Don't judge this one on the artist’s past sales.
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FREDDIE HART—The First Time, Capitol ST-11449. Mostly
love songs that Freddie conveys so well featuring his current
single “The First Time." Hart is writing more now and wrote
several of the cuts. Good selection of materiai for Hart’s style.

Best cuts: ““You Are The Song (Inside Of Me),” “A Tree In
The Meadow,” “Warm Side Of You" and “Sexy.”

Dealers: Hart is hot again and touring heavy.

ROY ORBISON—I'm Still in Love With You, Mercury SRM-
1-1045. It's been a long time since Orbison had an album out
following so many gold records. This is a collection of lonely
love songs in a new Orbison style, but they're good. It's a re-
union for producer Kennedy and Orbison as Kennedy once
played with Orbison, and the production is great.

Best cuts: “Spanish Nights,” “Heartache,” “Still,” “Sweet
Mamma Blue” and “All | Need Is Time.”

Dealers: Label is planning big promotion push.

TOM T. HALL Greatest Hits—Vol. 2, Mercury SRM-1-1044.
Greatest hits is just what it is. A collection of some of Tom T.'s
best over the past year. Interesting liner notes by Hall him-
self.

Best Cuts: “I Love,” “Country Is,” “Old Dogs—Children
and Watermelon Wine.'

Dealers: Display up front and album will sell itself.

BILL BLACK COMBO—World's Greatest Honky-Tonk Band,
Hi Records SHL 32093. This album has a little of everything
from the classic bluegrass “Orange Blossom Special” to the
50's sound of Billy Swan’s I Can Help" to cajun fiddles on
“Fire On The Bayou" to the funky sounds of “Mempbhis Stroll”
to pure country of “Carroll County Blues.” There's even a
potka. Great selection or collection of tunes by One Of The
World's Greatest Bands.

Best cuts: “Fire On The Bayou,” “Memphis Stroll,”
“Rangers Waltz.”

Dealers: Group has a long following. Play in store and

watch sales go.
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THE UNDISPUTED TRUTH-—Higher Than High, Gordy G6-
97251 (Motown). Another set of frenetic disco-oriented mate-
rial with synthesizers abounding. Best material here, how-
ever, is the few ballads. The disco cuts are almost too frantic
and tend to sound repetitious at times, and the singing on
these cuts is too derivative of every other soul group. Ballads,
however, offer the group a chance to display fine lead and
harmony vocal interchanges and offer a showcase for the
marvelous arrangements and production of Norman
Whitfield.

Best cuts: “Life Ain't So Easy,” “I'm In The Red Zone,” “I
Saw You When You Met Her,” “Ma.”

Dealers: Side two is by far the better of the two.

THE CROWN HEIGHTS AFFAIR—Dreaming A Dream, De-
Lite DEP-2017. Already on the Top LPs chart this week before
the review copy arrived, this nine-member group is right in
the disco-soul groove of such current favorites as MFSB, Van
McCoy and BT Express. Generally the cuts are as much instru-
mental as vocal in their leads, although featured singer Philip
Thomas anchors the group well on the vocal side. The
Heightsmen are excellent instrumentatists and display the
chops to stay around long past today's disco styles.

Best cuts: “Dreaming A Dream,” “Foxy,” “Na Na Hey

Hey," “Every Beat Of My Heart.”
Dealers: The band's sales are already proven in the pop
market as well as soul.

BLUE MITCHELL—Stratosonic Nuances, RCA, APL1-1109.
Trumpeter-flugéthornist Blue Mitchell has put together a very
impressive first effort for this label. Perhaps the most striking
part of the package is the excellent cross-section of material
(from Thelonius Monk to Stevie Wonder to originals to Barry
White) and wide choice of accompanying musicians (espe-
cially tenor sax great Harold Land and pianists Cedar Walton
and Hampton Hawes). Overall, this is the best playing in

(Continued on page 66)

Spotlight—the most outstanding of the week's releases; picks—pre-
dicted for the top haif of the chart in the opinion of the reviewer;
recommended— predicted to hit the chart among the lower half posi-
tions or other albums of superior quality; review editor: Bob Kirsch;
reviewers: Eliot Tiegel, Nat Freedland, Claude Hall, Colleen Clark,
Jim Melanson, Is Horowitz, Bob Kirsch, Jim Fishel.
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WINGS—-Letting Go (3:30); producer: Paul McCartney;
writer: McCartney; pubfishers: McCartney/ATV, BMI. Capitol
4145. One of the less surrealistic productions from Wings,
this is simply a rock song that moves irresistibly along at mid-
tempo, helplessly catching up the listener into the hymn-to-
nature lyrics packaged with a vaguely ominous minor chord
progression.

ROD STEWART-Sailing (3:31); producer: Tom Dowd;
writer: Gavin Sutherland; publisher: Ackee, BMI. Warner
Bros. 8146. The fascinating contrast of Rod's uniquely raspy
voice and a soft, pretty ballad works outstandingly once
again. Coming from the hot current Stewart album, “Sailing"”
is a metaphysical concept song about the eternal search for
freedom. The setting is uncluttered but provides the right fills
wherever needed.

ANNE MURRAY—Sunday Sunrise (3:16); producer: Tom
Catalano; writer: Mark James; publishers: Screen Gems-Co-
lumbia/ Sweet Glory, BMI. Capitol 4142. A happy mid-tempo
song that builds to a big-voiced climax, this is Ms. Murray's
most promising commercial outing in some months. A re-
doubtable all-star studio team of Catalano, Omartian and
Steiner provides cooking tracks for the cheerful vocal.

recommendeo

JOHNNY RIVERS—Can | Change My Mind (3:10); producer:
Johnny Rivers; writers: B. Despenza-C. Wolfolk; publisher:
Dakar, BMI. Epic 8-50150.

LOGGINS & MESSINA—A Lover's Question (3:19); producer:
Jim Messina; writers: B. Benton-). Williams; publishers:
Eden/New York Times/Hill & Range, BMI. Columbia 3-10222.

THE SOUTHER, HILLMAN FURAY BAND—For Someone | Love
(2:54); producer: Tom Dowd; writer: R. Furay; publisher:
Song Mountain, ASCAP. Asylum 45280.

THE HUDSON BROTHERS—Lonely School Year (2:39); pro-
ducer: Bernie Taupin; writers: Bill, Mark & Brett Hudson-Mi-
chael Parker-Bernie Taupin: publishers: Lornhole/Big Pig,
BMI/ASCAP. Rocket 40464 (MCA).

JACKIE DeSHANNON—Let The Sailors Dance (3:30);. pro-
ducer: Michael Stewart; writers: J. DeShannon-R. Edelman;
publishers: Piano Picker/Plain & Simple/Music of the
Times/New York Times, BMI/ASCAP. Columbia 3-10221.

CECILIO & KAPONO—Goodnight And Goodmorning (2:45);
producer: Dave Kerchenbaum; writers: D. Hall-). Oates; pub-
lishers: Chappell/Young Ideas, ASCAP. Columbia 3-10223.

® Coniinued from puge 64
some time by Mitchell, an established veteran with dues in
the aggregations of Ray Charles, Horace Silver and John May-
all. Take a careful listen.

Best cuts: “Satin Soul,” “Creepin’,”" “Bump It,” “Nutty,”
“Melody For Thelma."

Dealers: Mitchell picked up a following in the rock au-
dience with his Mayall stand.

First Time Around

GUY FINLEY—Ignus Fatuus (The Show), Tom Cat BYL 1
1198 (RCA). First solo effort from artist, who used to be half
of the Finley & Martin team, is a strong, MOR flavored album.
Good showcase for the artist’s powerful, almost Broadway
show styled voice and the lush orchestral arrangements of
Rick Jarrard and Perry Botkin, Jr. Finley penned all of the cuts
with the exception of one collaboration with Bob Gaudio, and
covers can be expected on most. Best materiat is the love
songs. LP should break MOR, with some possible fight pop
exposure.

Best cuts: “Somehow She Has Moved Me,” “All The World
Needs Is You,” “If This Is My Moment,” "I'm Sorry,” “Let It
Show.

Dealers: Expect strong RCA push.

THE RIGHTEOUS ROCK OF ROGER DOLLARHIDE-Tom Cat,
BYL 1-1127 (RCA). Kind of an interesting mix here from a
singer who sounds like Tim Hardin at times and carries the
same vocal intonations as Tony loe White at others. Most of
the material deals with rural stories with some strong reli-
gious overtones. All the songs are good stories, which may
bring up the thought of White. Fairly simple instrumentation
throughout, with crosses between swampy rock, gospel and
rock. Interesting and deserving of 3 listen.

Best cuts: “Highway 82-E," “Song For Kate,” “The Light
Of Love,” “Easy Go," “Good Good Monday/Solo."”

Dealers: Play in store. LP is unique enough to attract at-
tention.

THE ROWANS —Take It As It Comes (3:17); producer: Richard
Podolor; writer: Lorin Rowan; publishers: Great Spirit/Black-
wood, BMI. Asylum 45281

POLLY BROWN—Special Delivery (2:55); producers: Phillip
Swern & Gerry Shury; writers: G. Shury-P. Swern; publisher:
Almo, ASCAP. Ariola America 7603 (Capitol).

THE 5TH DIMENSION—Magic In My Life (3:17); producer:
Jimmy Webb; writer: not listed; publisher: Durango, ASCAP.
ABC 12136.

DAVE EDWARDS—Partners On The Road (3:07); producer:
Jeff Barry; writer: Dave Edwards; publisher: Cartier, ASCAP.
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THE MIRACLES—Love Machine Pt. 1 (2:55); producer:
Freddie Perren; writers: W. Moore-W. Griffin; publishers: Jo-
bete/Grimora, ASCAP. Tamia 5462F (Motown). Rather in the
Eddie Kendricks “Boogie Down" vein but with more fyrical
depth. This “love machine that won't work for anybody but
you" song is studded with catchy hooks and is in fact a hit
machine. The melody is constantly curling back on itself in
one phrasing surprise after another.

SOUTH SHORE COMMISSION—We're On The Right Track
(2:59); producers: Stan Watson & Norman Harris; writers:
Norman Harris-Allan Felder; publishers: Nickel Shoe/Six
Strings, BMI. Wand 11291 (Scepter). This group established
themselves the first time out and can't help adding to their
track record with ""Right Track,” with its big satisfying central
phrase that turns up throughout the full throttle production.
The big melody works outstandingly well with the love-at-fast
lyrics.

e

recommended

THE HUES CORPORATION—You Showed Me What Love is
(3:06); producer: David Kerchenbaum; writers: Ben Raleigh-
Sam Fox; publisher: WB, ASCAP. RCA JH-10390.

BOBBY BLAND-! Take It On Home (3:28); producers: Don
Grant & Ron Chancey; writer: K. 0'Dell; publisher: House Of
Gold, BMI. ABC 12133.

THE STAPLE SINGERS—Let's Do It Again (3:28); producer:
Curtis Mayfield; writer: Curtis Mayfield; publisher: Warner-
Tammerlane, BMI. Curtom 0109. (Warner Bros.).

JIM GILSTRAP—I'm On Fire (2:59); producer: Wes Farrell;
writer: Antony Eyers; publisher: Pocket Full Of Tunes, BMI.
Roxbury 2016.
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AL MATTHEWS—Fool! (3:15); producer: Pierre Tubbs; writer:
P. Tubbs; publisher: Acton Green, ASCAP. Columbia 3-10224.

BETTY LaVETTE—Thank You For Loving Me (3:11); producer:
George McGregor; writer: George McGregor; publisher: Uni-
fied, BMI. Epic 8-50143 (CBS).

THE ELEVENTH HOUSE Featuring LARRY CORYELL—Some
Greasy Stuff (3:02); producer: Skip Drinkwater; writer: Al-
phonze Mouzon; publisher: Mouzon, ASCAP. Arista 0154.

THE JONESES—Name Of The Game (Pt. 1) (3:15); producer:
Lee Valentine; writer: G. Dorsey; publishers: Landy/Unichap-
pell, BMI. Mercury 73719.

LYN COLLINS—If You Don't Know Me By Now (5:22); pro-
ducer: James Brown; writers: K. Gamble-L. Huff; publisher:
Blackwood, BMI. People 659 (Polydor).

SRS
FirstTime Aﬁd

TOUCH OF CLASS—1I'm In Heaven Part 1 (3:00); producer:
John Davis; writers: M. Steals-M. Steals; publishers: Diag-
onal/Steals Bros, BMt. Midland International JH-10393
(RCA). Subtle excitement rather than an all-out attack is the
key to the approach of this new group with strong material
and production. The mid-tempo souf ballad gets a sound
slightly reminiscent of the Stylistics.

NEW EXPERIENCE—Soul Music (3:06); producers: L. Sim-
mons-B. Sigler; writers: B. Sigler-R. Tyson; publisher: Black-
wood, BML. Ariola America 7605 (Capitol). The kind of memo-
rabilia song usually associated with rock is now done in a
highly energetic soul package with Philly's Bunny Sigler in-
volved in the producing and writing. The Ariola group sounds
as if it has a lot of zip going for its vocals.

5000 VOLTS—""m On Fire (2:47); producer: Tony Eyers;
writer: T. Eyers; publisher: P.R.S., ASCAP. Phillips 40801
(Phonogram). If you remember “Black Is Black” by Los
Bravos of some years back, you've got a pretty good idea of
the riff which this fast-paced soul tune is based on. The lead
vocal is high and blasting, against a near-chanted choral
backing. In its strange way, the record really works well, how-
ever.

SILVIA MORA—If Only | Knew (3:25); producer: Lee
Young; writer: G. Skierov; publisher: Up-Tight, ASCAP. Co-
jumbia 3-10218. A solid MOR voice and gutsy emotional styl-
ing marks the debut of a fem vocalist who had the conviction
to independently promote her own release before Columbia
picked it up. Bravo.

Billbooard LPs

PROCTOR & BERGMAN—What This Country Needs, Colum-
bia PC 33687. The title here says more than it's supposed to,
but this duo comedy team has built up a fairly solid following
already, without any further suggestions needed. The mate-
rial can be funny, but the major flaw seems to be that the
routines (recorded live at New York's Bottom Line) are vis-
ually oriented. To a degree, this effort suffers because of it.

Best cuts: Humor, falls in the same category as religion
and politics—it's always a hard choice.

Dealers: Group tours a lot.

Billboard’s

Recommended LPs

pop

MICKEY MOUSE CLUB SONG HiTS—Disneyland 3815. A lot of
people scoffed at the last LP of Mouseketeer collection, but it
rose rapidly into the charts spurred by the TV show. Cast
photo album also included. Best cuts: On a set like this
they're all worth listening to and fun.

ANDY FAIRWEATHER LOW—La Booga Rooga, A&M SP-4542.
Second solo LP from former Amen Corner member is much
like the first featuring his distinctively gruff vocals and a mix
of rockers and easy going ballads with a few country flavored
cuts added for good measure. Members of Stealer's Wheel as
well as B.J. Cole, Kenny lones, Georgie Fame, Gallagher & Lyle
and others lend a hand. Production from Glyn Johns. Best
cuts are the raucous ones, which are ideally suited to the
frenetic Fairweather Low voice. Best cuts: “‘My Bucket's Got A
Hole !In It," “La Booga Rooga,” “If That's What it Takes,”
“Grease It Up."

TIM WEISBERG—Listen To The City, A&M SP-4545. Flautist/
piccolo man Weisberg has been classified jazz, but he is basi-

cally simply a fine musician who has managed to escape cate-
gorization and seems at home in any form. Backed by key-
boards, synthesizers, bass, drums and guitar, this
instrumental concept set works simply because Weisberg has
chosen a vital subject and adapts his musical moods well to
each subject—urgent when needed, quiet when needed,
happy, sad and so on. Really a visual act, but the LP is his
best yet. Best cuts: “Listen To The City," “High Rise,” “The
Dealer,” “Weekend.’

DAVID BLUE—Comin’ Back For More, Asylum 7E-1043. Blue
was regarded as one of the brighter names on the musical
scene several years back but somehow failed to fulfill his
promise. This LP, however, with its loose concept lines, inter-
esting lyrics capturing some of the feefings all of us now and
low-key instrumentals is by far the best thing he has done
since his first LP. Vocals sound a bit like Leonard Cohen's at
times. A few good rock cuts as well as the excellent ballads.
Best cuts: “Comin’ Back For More,” “Who Love," “Lover,
Lover, Lover,” “Hollywood Babie.

TOM T. HALL—Greatest Hits Vol. 2, Mercury SRM 1-1044.
Hall, of course, is a country star, but his songs generally cross
over to pop and with the success Mercury is having with the
Statler Brothers Greatest Hits package pop wise, there is no
reason not to expect the same here. LP ful! of the fine stories
Hall is so adept at, including his recent children’s songs that
scored so well. Best cuts: "Country Is,” “I Love,” “) Like
Beer” (his current single), “0ld Dogs—Children And Water-
mellon Wine,” “Sneaky Snake.’

NARVEL FELTS—Greatest Hits Vol. 1, ABC/Dot DOSD-2036
(ABC). Basically known as a country star, Felts began his ca-
reer as a rocker and his crossed back to the pop charts
recently while consistently hitting the top of the pop charts.
One of the finest, most versatile voices in any kind of music
today and a voice that reminds one in spots of some of the
best of early rock and rockabilly. LP contains Cinnamon ma-
terial cut before joining Dot. Best cuts: “Drift Away,” “Rain-
drops,” “All In The Name Of Love.

DEL SHANNON—The Vintage Years, Sire SASD 3708-2 (ABC).
Shannon was several years ahead of his time in his use of
exotic instruments and his easy vocalizing of the kind of
goodtime but sophisticated rock that is still popular today.
Double set contains all his hits, with fine liner notes from
Greg Shaw and lots of photos. Best cuts: “Runaway,” “Hats
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TOMMY OVERSTREET-From Woman To Worman (2:17);
producer: Ricci Mareno; writer: J. Gillespie, R. Mareno; pub-
lisher: Ricci Mareno Music, SESAC; ABC/Dot DOA-17580. A
change of pace for Overstreet, but he handles it well. Up-
tempo, even a little Cajun-flavored at times, but it's all mixed
together well. Flip: no info.

LOIS JOHNSON-The Door's Always Open (2:35); pro-
ducer: Jim Vienneau for Curb-Vinneau Productions; writer:
Bob McDill & Dickey Lee; publisher: Jack Music, BMI; 20th
Century TC-2242. Ms. Johnson has made a strong comeback
after a little dry spell. Her last two releases on 20th have
done reat well under the carefut guidance of Vienneau and
this one wil! add to the collection. A good country song with
lots of country pickin’. Good harmony by Ms. Johnson. Flip:
no info.

JACKY WARD—Dance Her By Me (One More Time) (2:27);
Producer: Jerry Kennedy; writer: D. Wolfe; publisher: LeBill
Music, BMI; Mercury 73716. It's been a whife since Ward has
had a release but it was worth waiting for. The most commer-
cial thing he's had in some time, it's a beer-drinking song_
with lots of honky-tonk piano. Good jukebox tune. Flip: Just
Because (2:40); producer: same; writer: L. Price; publisher:
ABC/Dunhill Music, BMI.

BILLY “CRASH” CRADDOCK—Easy As Pie (2:58); pro-
ducer: Ron Chancey; writer: R. Bourke/J). Wilson/G. Dobbins;
publisher: Chappell & Cc., ASCAP; ABC/Dot DOA-17854.
Craddock has had cne hit after another, mostly with old rock-
ers, but this is a new one. Soft and pretty ballad that builds to
strong bridge with good background chorus. Excellent pro-
duction. Flip: no info.

FREDDY FENDER—Secret Love (3:35); producer: Huey
Meaux; writer: F. Fain/T. F. Webster; publisher: Warner Bros.
Music, ASCAP; ABC/Dot DOA-17585. It really is the old Doris
Day song done with a Spanish accent. Done strictly Fender
style as only he can do it complete with Spanish verse. Good
production. Flip: no info.

MICKEY GILLEY & BARBI BENTON—Roll You Like A Wheel
(2:09); producer: Eddie Kilroy; writer: Vic McAlpin; pub-
lisher: Acclaim Music, BMI; Playboy P 60645-A. Everyone was
wondering when they were going to do it and here it is. Really
up, a mover, with lots of piano. Good selection for their first,
look for lots more from the new duet. Flip: no info.

Picks—a top 30 chart tune in the opinion of the review panel which

voted for the selections published this week; recommended~—a tune

predicted to land on the Hot 100 between 31 and 100. Review editor
Bob Kirsch.

Off To Larry," “Little Town Flirt,” “Stranger In Town,”
“Handy Man.”

LUCY SIMON—RCA, APL1-1074. Carly Simon's sister (remem-
ber the Simon Sisters?) comes up with her first effort in a
number of years, showing a somewhat less ballsy, generally
more peacefut voice than Carly's and a talent for handling
love ballads and folk oriented material. Best material is writ-
ten by the artist. Strong but simple orchestration. Best cuts:
“From Time To Time," “Sally Go Round The Sun,” “I Heard
You Say Come Back,” “From Time To Time (version 2).

MICHEL LEGRAND~The Concert Legrand, RCA BGL1-1028.
Legrand, a perennial favorite of the easy listening set does it
again, although this time it's with a fuller, mellower sound.
Liner notes say that 50 musicians were used. Material and
arrangements aren't as springy and defined as past efforts
from the artist, but they should be well received anyway. Best
cuts: They're basically pretty even.

soul

CHOCOLATE MILK —Actions Speak Louder Than Words, RCA
APL1-1188. The title cut has already given the group momen-
tum, and it should carry over, interest wise, here. It's doubt-
ful, though, that MC's followers will be satisfied with this full
offering. The material tends to be bland. Ditto for their inter-
pretations on “Tin Man" and several self penned songs con-
tained here. Best cuts: Everything rests on the title cut.

jazz

MOSE ALLISON—Creek Bank, Prestige P-24055 (Fantasy). Al-
lison's distinctly soft vocal style and his two handed flowing
piano combine to produce a warm and happy combination on
these 1958 sides. Two disks showcase this special performer
well. Best cuts: “Don’t Get Around Much Anymore,” “How

Long Has This Been Going On,” “The Seventh Son,” “Creek
Bank."

ERIC DOLPHY/RON CARTER—Magic, Prestige P-24053.
Some pioneers of what presages free-form jazz are brought
together on these 1960-'61 sides with Dolphy’s trumpet, alto,
flutes weaving majestically in and out of melodies and chord
changes. Booker Little's trumpet is also majestic. Ron Car-
ter's bass is strong and pulsating. Best cuts: “Bird’s Mother,
“Far Cry," “Rally,” “Yes Indeed,” “Tenderly.
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A reflection of National Sales and programming actlvuty by selected dealers, one- stops and radio stations as compiled by the Charts Department of Billboard.
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Monterey Fest Contrasts

® Continued from page 26

wailing exercise in long-lined hu-
morous statements. Tony Klatka’s
trumpet and Bill Tillman’s flute
were especially impressive during
their moments in the spotlight.
Clayton-Thomas’ shouting blues
was the kind of music a Monterey
festival audience thrives on. (When
Betty Carter and Helen Merrill tried
singing soft ballads, for example, the

each year—Bill Evans—who was
marvelous—Patrice  Rushen—very
simplistic—and Marian McPartland
—forceful and direct—plus a “vig-
nette” feature in which a number of
names worked out their styles.

These stars included Paul Des-
mond, Benny Golson, Toots Thiele-
mans, Clark Terry, Svend Asmussen
and Albert Mangelsdorff all assisted
by the house rhythm section of all

crowd became restive, rude and
talked loudly). BST reprised its past
familiar works (“1 Love You More
Than You’ll Ever Know,” “Go Nat-
urally,” ‘Hi Dee Ho,” “You Made
Me So Very Happy,” “Spinning
Wheel” and “And When I Die”)
with the brass and reed work behind
Thomas hewing closely to jazz lines
rather than playing it safe. It was
nice hearing this band play jazz, un-
watered down if you please on such
tunes as “Spain” and “Unit Seven,”
a tribute to Cannonball Adderley.
Throughout the weekend there
was a piano playhouse (featuring
solo and combinations of) John
Lewis—festival director Jimmy
Lyons, musical director and regular

stars Richard Davis, Mundell Lowe
and Roy Burns.

The key to the opening concert
Friday was revitalized vocalist
Helen Humes, making her festival
debut. She was exhuberantly strong,
working through short inter-
pretations of such well-worn titles as
“Sunday, Monday Or Always,”
“Just In Time,” “Baby Ain’t I Good
To You” and “St. Louis Blues.”

Once she got past these tin pan al-
ley works, she opened up with some
preaching, blues sounds on a dope
tune, “You’re A Viper” and an “ed-

- ucational” tune in which she gave

the gals advice on how to get rich
and enjoy sexual gratification at the
same time. Her slightly nasal voice

Jazzy retailers: Russ Solomon, left,
of Tower, wears a T-shirt promoting
friend Ray Avery's Rare Records
shop. That's Ray on the right.

belied her enthusiasm and broad
ranging ability to sing in a happy
manner.

Slightly below the creative energy
level Miss Humes generated with
her voice was the Los Angeles-based
Toshiko Akiyoshi-Lew Tabackin
six-piece band. In this age of
women’s lib here we have slight pi-
anist Toshiko conducting with one
finger five saxes, four trumpets and
four trombones while her husband
Lew ripples off solid solos on tenor
and flute.

The problem with this band—as
contrasted with Ed Shaughnessy—is
that it sound mechanical and lacks
the element of swing when it plays
Toshiko’s compositions.

The Saturday afternoon blues
program was loaded with stylistic
variances, from the New Orleans-
rooted Meters r&b group (which
sings about its hometown) to some
rural bluesmen who just couldn’t get
anything exciting going. Etta James,

with her raunchy songs and pow-
erful shouting, cutting voice, worked
for the grand ovation she received.
Her six-piece band called the Out-
laws laid down some funky back-
grounds.

Mel Jackson and his eight-piece
Mellow Fellows (dressed in formal
wear) were a sensational backdrop
for Bobby Blue Bland. The horns
really blazed as Bland offered his
gut level feelings, punctuated with
snorts.

Sunday afternoon was devoted to

Billboard ph

when Diz played an improvised trib-
ute to late Ralph J. Gleason (for
whom the festival has established a
$1,000 scholarship for someone to
study communications). There were
other tributes to Gleason and to the
late Cannonball Adderley, whose
appearance here always heated
things up.

The entire festival was taped by
the Voice of America for overseas
broadcasting. And for the first time,
KBCA-FM of Los Angeles, fed the
entire festival to KEST in San Fran-

otos by Bonnie Tiegel

Backstage broadcasters: Jim Gosa introduces one of the art-
ists for KBCA and KEST listeners with John Davis, KBCA's en-
gineer, in the rear. Feed was to Northern and Southern Califor-

nia markets.

high school musicians who had won
competitions to get to the fair-
grounds stage. Special guests work-
ing with these fine youngsters in-
cluded Benny Golson, John Lewis,
Bill Evans, Chuck Mangione and
Pat Williams.

The Sunday closer opened with
the dullest Latin jam this reviewer
has heard at Monterey. Dizzy Gil-
lespie’s new quartet added Cal Tja-
der but Cal never got any room todo
anything,.

A touching moment occurred

cisco, establishing a two-station
“network.” There was alsoa TV pro-
duction firm from L.A., Jimmy
Baker’s Bel-Aire Productions, video-
taping all the action for possible
U.S. syndication and overseas place-

. ment,

Although attendance was down a
bit this year, this longest running jazz
festival in the world proved once
again that it has the staying power to
keep on rolling—even if it doesn’t
rock like the rest of the music busi-
ness.

Chains Get Better Deals?

® Continued from page 3

duce copious amounts of paper cov-
ering all procedures such as packing
slips, purchase orders, bills of lading
and shipping reports involving all
defendants. Defendants in the main
have-answered that such submission
of data places a grave hardship upon
them and that certain of such infor-
mation must be held confidential to
the court. The court agreed Sept. 24.

Court files indicate that operation
of the Discount Record chain moved
from Scarsdale, N.Y., long-time
base, to Emeryville, Calif., near here
Aug. 10, 1975. A brief filed by CBS
discloses that included in the CBS
holdings are two retail stores which
sell primarily second-hand playback
equipment. These stores are called
Recycled Stereo and are located in
Van Nuys, Calif,, and Berkeley.

The Zoslaws allege the defendants
sold Discount, Tower, Wherehouse,
Record Factory and Banana stores,
all chains in this area, at discrimi-
natory prices lower than the plain-
tffs’ store, classifying the chains as
subdistributors.

In an affidavit filed recently,
Charles Zoslaw stated he took pic-
tures in summer 1973 of labels on
packages at the Wherehouse store in
Corte Medera, which carry printed
addresses thereon as follows: Music
West, Arleta, Calif.; CBS, Santa
Maria, Calif.; Capitol, Los Angeles;
and London Records, Gardena.
Copies of the pictures are included
with the affidavit. Zoslaw alleges he
was told Wherehouse had special
delivery arrangements which en-
titled them to subdistributor price.

Another Zoslaw affidavit states
that WEA Corp. issued Tower
credit, purportedly for in-store pro-
motion in the amount of thousands
of dollars per month, which amount
appears to be 5 percent of purchases.

Backup documentation, he contin-
ues, is not supportive of any special
in-store promotion, but rather ap-
pears to be a special price reduction.
“I must pay WEA in cash on the
20th of the second month following
delivery to get 2 percent cash dis-
count. Tower does not pay cash on
many if not most of its shipments
and is allowed to finance its pur-
chases by non-interest bearing notes
issued to WEA,” Zoslaw states.
Tower obtains 2 percent cash dis-
count from WEA and the ABC
branch, he alleges.

Tower maintained orderly busi-
ness record storage according to
Zoslaw. He claims the Tower system
works against the claim of Where-
house, which states great hardship in
producing such data. “Mr. (Lee)
Hartstone has no hesitation to sue
others for charging lower price, yet
when it comes to disclosing his own
records he uses the feeble protest of
burdensomeness,” Zoslaw argues.

Zoslaw also points up Tower’s
heavy radio advertising on Bay area
stattons, KFRC, KSAN, KYA and

KJAZ, as hurting his business, espe- .

cially since it heralds Tower’s $3.66
discount price. Solomon claims he
does not compete with the plaintiff’s
store 20 miles away. Zoslaw coun-
ters that many of his local customers
commute right past Solomon’s
downtown Tower. Zoslaw states that
in 1974 Marlin Music Centre low-
ered its price to try to meet discount
competition in the area. It suffered
extensive losses as a result, he states.

The Zoslaws also claim that
Tower gets subdistributor classifica-
tion from ABC, MCA, RCA and
Eric. These four defendants also
provide direct shipments to Tower
stores, it’s further alleged. CBS in-
voiced Tower at regular dealer price
and issued special credits for rebates
at a lower price, the filing claimed.

InsideTrack

Karen Carpenter’s exhaustion after a solid summer of
touring has led to the Carpenters’ first tour past-
ponement ever. Put off till March 1976 is a 40-concert
tour of 17 Japanese cities which was sold out two months
in advance. The $1.2 million gross would have set a Ja-
pan record, according to promoter Tats Nagashima. The
Carpenters are rated Japan’s biggest-selling record act.

Karen was ordered to bed-rest till mid-October by her
physician in order to recover from internal infection
brought on by exhaustion. Richard Carpenter and the
Carpenters’ new manager, Terry Ellis, flew to Japan for
a press conference to apologize to the Japanese people
for the delay and explain the seriousness of Karen’s ill-
ness. . .. The Carpenters just got a Dutch gold record for
“Horizon.” * % *x

This week is the first time since August 1973 that Elton
John hasn’t had a single on the Billboard Hot 100. If
Rocket had shipped the upcoming “Island Girl” a few™
days earlier, Elton would still be in the running to beat
Pat Boone’s all-time record of just over four years on the
charts. x % *

Glen Campbell’s wife of 16 years, Billie Jean, filed for
divorce. . .. The Recording Academy Los Angeles chap-
ter trustees have written to national Academy president
Jay Cooper suggesting postponement of the October na-
tional trustees meeting in L.A., due to current antago-
nism over Los Angeles replacing Chicago as site of the
1976 Grammys telecast.

Al Ross, flamboyant attorney-manager of high-paid
sports superstars, is branching outinto record artist man-
agement, with the Main Ingredient reportedly his first
case.

Cher and hubby Gregg Allman wert onstage at La-
belle’s Los Angeles Music Center opening night. . .. Ru-
mors of Streisand and Liza Minnelli to do some concert
tours soon. . .. Liza is playing title role in musical film
“Carmela,” directed by daddy Vincente Minnelli and at
$5 million the highest budgeted AIP flick ever.

Michael Murphey’s upcoming Caribou Ranch album
had help from Willie Nelson, Charlie Daniels and John
Denver. ... Bachman-Turner Overdrive manager Bruce
Allen and promoter Don Fox destroyed the bootleg BTO
posters and T-shirts at a Canadian National Exhibition
booth and talked themselves out of getting arrested.

A 30-year-old grad student at UCLA, Richard Keel-
ing, has been charged with the June 29 death of singer-
composer Tim Buckley in Los Angeles. Keeling will be

wWWWwW americanradiohistorv.com

arraigned Oct. 2. Buckley died of a heroin overdose. ...
Kentucky authorities dropped drug possession charges
against Chuck Negron of Three Dog Night, who was ar-
rested last July 3 in Louisville. Insufficient evidence,
ruled Judge Joseph Golden.

Maurice Jarre will compose music for Michael
Klinger’s “Shout At The Devil” movie in production in
South Africa and on Malta with a $6 million budget.
Billy Vaughn cut first sides in Hollywood last week for
Victor of Japan. The stereo/quad session was Vaughn's
first in three years.

Ben Bartell, executive vice president of Integrity En-
tertainment Corp., parent of the Wherehouse stores,
married Debra Ann Reynolds, non-pro, Aug. 30 in En-
cino. ... Weight Watchers: Barrie Bergman, president of
the Record Bar chain, lopped off 50 pounds; Marv
Stuart, Curtom Music, shed 25 recently.

Goddard Lieberson will be toastmaster of American
Parkinson Disease Assn. fete saluting Ken Glancy, RCA
Records chief. Date for event is Wednesday (8) at Wal-
dorf-Astoria, New York. Entertainment will come from
Jack Jones. Joe D’Imperio is dinner chairman.

Steve D’Acquisto, a founder of the Record Pool, New
York, exited the disco-record joint distribution organiza-
tion. Claims working seven days a week without pay was
a bit much. . .. Jazz composer/pianist Bob James is still
exclusive as an artist with CTI Records. CBS tie is only as
progressive music director in a&r department. ... SG-
Col Music acquired Press Music from Chips Moman.
Purchase initiated by SG-Col’s Ira Jaffe and negotia-
tions were handled by Irwin Z. Robinson, head of the di-
vision.

Arrest Records’ Mitch Litman took part in legislative
workshop sponsored by Congressional Black Caucus
and the Joint Center for Political Studies, held in Wash-
ington Sept. 26. ... Rumors that Led Zeppelin have
firmed concerts for U.S. are being denied. ... The Wil-
lard Alexander tribute at Buddy's Place in New York
raised $70,000 for the T.J. Martell leukemia research
fund. ... Magic Dick, rock 'n’ blues harmonicat, was
given a prototype of a Hohner bicentennial harmonica.

The Rainbow Room in New York shifted to a dance-
and-dine policy Sundays starting Sept. 28. . .. Ivan Mo-
gull has acquired the sub-publishing rights of Overdrive

" Music, owned by Capitol artist Leo Kottke. Deal is for

Mexico, South and Central America, Spain, South Af-
rica and Israel. \
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OCTOBER 4, 1975, BILLBOARD

Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Top Add Ons-National

DAVID CROSBY/GRAHAM NASH—-Wind On The Water (ABC)
DAN FOGELBERG—Captured Angel (Epic)

LINDA RONSTADT—Prisoner In Disguise (sylum)

GEORGE HARRISON—Extra Texture (Apple)

ADD ONS—The four key prod-
ucts added 4t the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKQUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS:

LINDA RONSTADT—Prisoner In Disguise (Asy-
lum)

GEROGE HARRISON—Extra Texture (Apple)
DAVID CROSBY/GRAHAM NASH~Wind On The
Water (ABC)

DAN FOGELBERG—Captured Angel (Epic)

*TOP REQUEST/AIRPLAY:
PINX FLOYD—Wish You Were Here (Columbia)
ALLMAN BROTHERS—Win, Lose Or Draw (Cap-
ricorn)

JETHRO TULL—Minstrel In The Gallery (Chry-
salis)
ROD STEWART—Atiantic Crossing (Warner
Bros.)

BREAKOUTS:

LINDA RONSTADT—Prisoner In Disguise (Asy-
Tum)

BOMNIE RAITT—Home Plate (Warner Bros.)
GEORGE HARRISON—-Extra Texture (Apple)
DAVID CROSBY/GRAHAM NASH—Wind On The
Water (ABC)

KLDS-FM—Los Angeles |
© MARSHALL TUCKER BAND-Search-
ing For A Rainbow (Capricorn)
o COUNTRY JOE McDONALD-Paradise
With An Ocean View (Fantasy)
o TOWER DF POWER—In The Slot
(Warner Brothers)
L ]
% PINK FLOYD-Wish You Were Here
(Columbia)
% EAGLES~0ne Of These Nights (Asylum)
+* DAVID BOWIE—Young Americans (RCA)
* ROD STEWART—Atlantic Crossing
(Warner Brothers)
KOME-FM—San Jose

© LINDA RONSTADT—Prisoner In Dis-
guise (Asylum)

e DAN FOGELBERG-Captured Angel
(Epic)

o DAVID CROSBY/GRAHAM NASH-
Wind On The Water (ABC)

® EDGAR WINTER GROUP WITH RICK
DERRINGER—(Blue Sky)

* PINK FLOYD-Wish You Were Here
(Columbia)

* GARY WRIGHT—Dream Weaver (W.B.)

* ALLMAN BROTHERS—Win, Lose Or
Draw (Capricorn)

* GRATEFUL DEAD-Blues For Allah
(Grateful Dead)

KDKB-FM—Phoenix i

® DAN FOGELBERG-Captured Angel
(Epic)

o LINDA RONSTADT-Prisoner In Dis-
guise (Asylum)

o BONNIE RAITT—-Home Plate (Warner
Brothers)

o GEORGE HARRISON—Extra Texture
(Apple)

* BRUCE SPRINGSTEEN—Born To Run
(Columbia)

* PINK FLOYD—Wish You Were Here
(Columbia)

* ALLMAN BROTHERS-Win, Lose Or
Draw (Capricorn)

% JETHROTULL—Minstrel In The Gallery
(Chrysalis)

KPRI-FM—San Diego

® LINDA RONSTADT—Prisoner In Dis-
guise (Asylum)

® ). GEILS BAND—Hotline (Atlantic)

® DARYL HALL & JOHN OATES—(RCA)

® JOHN FOGERTY—(Asylum)

“ ROD STEWART—Atlantic Crossing (W.B.)

% ALLMAN BROTHERS—Win, Lose Or
Draw (Capricorn)

* ROGER DALTRY—Ride A Rock Horse
(MCA)

* JETHRO TULL—Minstrel In The Gallery
(Chrysalis)

KZEL-FM—Eugene .

© GEORGE HARRISON—Extra Texture
(Apple)

o LEO SAYER—-Another Year (Warner
Brothers)

o DAVID CROSBY/GRAHAM NASH-
Wind On The Water (ABC)

© GRAEME EDGE BAND—Kick Off Your
Muddy Boots (Threshotd)

 BONNIE RAITT—Home Plate (Warner
Brothers)

* TOOTS & MAYTALS—Funky Kingston
(Island)

% BRUCE SPRINGSTEEN—Born To Run
(Columbia)

+ CHARLIE DANIELS BAND-Nightrider
(Kama Sutra)

KBPI-FM—Denver

® GEORGE HARRISON—Extra Texture
(Apple)

© BDNNIE RAITT-Home Plate (Warner
Brothers)

® DAVID CROSBY/GRAHAM NASH-
Wind On The Water (ABC)

o MIRABAI-(Atlantic)

* PINK FLDYD-Wish You Were Here
(Columbia)

* ALLMAN BROTHERS-Win, Lose Or
Draw (Capricorn)

+ JETHRO TULL—Minstrel In The Gallery
(Chrysalis)

* FLEETWOOD MAC-(Reprise)

Southwest Region

® TOP ADD ONS:

GEORGE HARRISON—Extra Texture (Apple)
DAVID CROSBY/GRAHAM NASH—Wind On The
Waler (ABC)

LINDA RONSTADT—Prisoner In Disguise (Asy-
lum)

FOGHAT—Fool For The City (Bearsville)

TE—
* TOP REQUEST/AIRPLAY:

BRUCE SPRINGSTEEN—Born To Run (Colum-
bia)

PINK FLDYD—Wish You Were Here (Columbia)
FLEETWODD MAC—(Reprise)

LINDA RONSTADT—Prisoner In Disguise (Asy-
lum)

BREAKOUTS:

LINOA RONSTADT—Prisoner (n Disguise (Asy-
lum)

GEORGE HARRISDN—Extra Texture (Apple)
DAVID CRDSBY/GRAHAM NASH—Wind On The
Water (ABC)

KISS—Alve! {Casablanca)

KSHE-FM—St. Louis
® KISS—Alive! (Casablanca)

® FOGHAT—Fool For The City (Bears-
ville)

o GEORGE HARRISON—Extra Texture
(Apple)
o TED NUGENT—(Epic)

* PINK FLOYD-Wish You Were Here
{Columbia)

* BRUCE SPRINGSTEEN-Born To Run
(Columbia)

% CARAVAN—Cunning Stunts (BTM)
% FLEETWOOD MAC—(Reprise)
KLOL-FM—Houston
e DAVID CROSBY/GRAHAM NASH-
Wind On The Water (ABC)

® BONNIE RAITT—Home Plate (Warner
Brothers)

® LINDA RONSTADT~Prisoner In Dis-
guise (Asylum)

o BRIAN AUGER'S OBLIVION EX-
PRESS—Reinforcements (RCA)

* GARY  WRIGHT—Dream  Weaver
(Warner Brothers)

* ERICCLAPTON—E.C.Was Hero (RSO)

* SHAWN PHILLIPS—Do You Wonder
(A&M)

% ALLMAN BROTHERS-Win, Lose Or
Draw (Capricorn)

Billboard SPECIAL SURVEY for Week Ending 10/4/75

Top Requests /Airplay-National

BRUCE SPRINGSTEEN--Born To Run (Columbia)

PINK FLOYD-Wish You Were Here (Columbia)
FLEETWOOD MAC—(Reprise)
JETHRO TULL—Minstret In The Gallery (Chrysalis)

National Breakouts
DAVID CROSBY/GRAHAM NASH—-Wind On The Water (ABC)

LINDA RONSTADT—Prisoner In Disguise (Asylum)

DAN FOGELBERG—Captured Angel (Epic)

KY102-FM—Kansas City

WNAP-FM—Indianapolis

o DAN FOGELBERG—Captured Angel
(Epic)

© GEORGE HARRISON—Extra Texture
(Apple)

© FRANRIE MILLER BAND-The Rock
(Chrysalis)

o DAVID CROSBY/GRAHAM NASH-
Wind On The Water (ABC)

* MANFRED MANN'S EARTH BAND-
Nightingales & Bombers (Warner
Brothers)

* PINK FLOYD-Wish You Were Here
(Columbia)

* BRUCE SPRINGSTEEN—Born To Run
(Columbia)

% LINDA RONSTADT—Prisoner In Dis-
guise (Asylum)

WRNO-FM—New Orleans

guise (Asylum)

o JERRY JEFF WALKER-Ridin' High
(MCA)

© GEORGE HARRISDN—Extra Texture
(Apple)

® PINK FLOYD-Wish You Were Here
(Columbia)

s JEFFERSON STARSHIP—Red Octopus
(Grunt)

% BRUCE SPRINSTEEN—Born To Run
(Columbia)

* ELTON JOHN-Captain Fantastic &
The Brown Dirt Cowboy (MCA)

% EAGLES-One Of These Nights
(Asylum)

Midwest Region

® TOP ADD ONS:
DAN FOGELBERG—Captured Angel (Epic)
FLYING BURRITO BROTHERS—flying Again
{Columbia)
DAVID CROSBY/GRAHAM NASH—Wind On The
Water (ABC)
MARSHALL TUCKER BAMD—Searching For A
Rainbow (Capricorn)

*TOP REQUEST/AIRPLAY:

BRUCE SPRINGSTEEN—Born To Run (Colum-
bia)

). GILES BAND-Hotline (Atlantic)

PINK FLDYD—Wish You Were Here (Columbia)
FLEETWOOD MAC—(Reprise)

BREAKOUTS:
DAR FOGELBERG—Captured Angel (Epic)
FLYING BURRITO BROTHERS—Fiying Again
(Columbia)
DAVID CROSBY/GRAHAM NASH—Wind On The
Waler (ABC)
NITTY GRITTY DIRT BAND—Dream (United Art-
ists)

WWWW-FM—~Detroit

o THE TUBES-(A&M)

© MARSHALL TUCKER BAND—Search-
ing For A Rainbow (Capricorn)

o DAN FOGELBERG~Captured Angel
(Epic)

® GINO VANNELLI-Storm At Sunup
(A&M)

* KISS—Alive! (Casablanca)

* GARY  WRIGHT-Dream
(Warner Brothers)

* BRUCE SPRINGSTEEN—Born To Run
(Columbia)

% JEFFERSON STARSHIP—Red Octopus
(Grunt)

WMMS-FM—Cleveland |

o FLYING BURRITO BROTHERS —Flying
Again (Columbia)

o SENSATIONAL ALEX HARVEY BAND—
Live (Atlantic)

o DAVID CROSBY/GRAHAM NASH-
Wind On The Water (ABC)

o DAN FOGELBERG—Captured Angel
(Epic)

% BRUCE SPRINGSTEEN—Born To Run
(Columbia)

* PINK FLOYD—Wish You Were Here
(Columbia)

* ). GEILS BAND—Hotline (Atlantic)

* LINDA RONSTADT—Prisoner In Dis-
guise (Asylum)

Weaver

® NO REPORT
.

* % % o

*
WEBN-FM—Cincinnati

© CHARLIE DANIELS BAND—Nightrider
(Kama Sutra)

® FOGHAT—Fool For The City (Bears-
ville)

o NITTY GRITTY DIRT BAND-Dream
(United Artists)

® DAN FOGELBERG-Captured Angel
(Epic)

+ JETHRD TULL—Minstrel In The Gallery
(Chrysalis)

* J. GEILS BAND—Hotline (Atlantic)
* FLEETWDDD MAC—(Reprise)

* ALLMAN BROTHERS—-Win, Lose Or
Draw (Capricorn)

WYDD-FM-Pittsburg

® BRIAN AUGER'S DBLIVION EX-
PRESS—Reinforcements (RCA)

® FLYING BURRITO BROTHERS—Flying
Again (Columbia)

o STRAWBS—Nomadness (A&M)

© GRAEME EDGE BAND—Kick Off Your

Muddy Boots (Threshold)

* PINK FLOYD—Wish You Were Here
(Columbia)

# BRUCE SPRINGSTEEN—Born To Run
(Columbia)

* FLEETWODD MAC—(Reprise)
% GINO VANNELLI-Storm At Sunyp
(A&M)

Southeast Region

® TOP ADD ONS: R

LINDA RONSTADT—Prisoner In Disguise (Asy-
lum)

GEQRGE HARRISON—Extra Texture (Apple)
DAVID CROSBY/GRAHAM NASH—Wind Dn The
Water (ABC)

DAN FOGELBERG—Captured Angel (Epic)

*TOP REQUEST /AIRPLAY:

PINK FLDYD —Wish You Were Here (Columbia)
BRUCE SPRINGSTEEN—Born To Run (Cotum-
bia)

ROD STEWART—Atlantic Crossing (Warner
Bros.)

UFD—Force It (Chrysalis)

BREAKOUTS:

LINDA RONSTADT—Prisoner In Disguise (Asy-
lum)

GEORGE HARRISON—Extra Texture (Apple)
DAVID CROSBY/GRAHAM NASH—Wind On The
Water (ABC)

DAN FOGELBERG—Captured Angel (Epic)

WSHE-FM—Ft. Lauderdale/Miami

o CHARLIE DANIELS BAND—Nightrider
(Kama Sutra)

® GEORGE HARRISON—Extra Texture
(Apple)

o DAVID CROSBY/GRAHAM NASH-
Wind On The Water (ABC)

© DAN FOGELBERG—Captured Angel
(Epic)

* PINK FLOYD-Wish You Were Here
(Columbia)

* UFO—Force It (Chrysalis)

* ROD STEWART-Atlantic Crossing
(Warner Brothers)

* BRUCE SPRINGSTEEN—Born To Run
(Columbia)

www.americanradiohistorv.com

BONNIE RAITT—Home Plate (Warner Bros.)

WHFS-FM—Washington
o TA}]  MAHAL—Music
Together (Columbia)

© BONNIE RAITT—Home Plate (Warner
Brothers)

® LINDA RONSTADT—Prisoner In Dis-
guise (Asylum)

© FRANKIE MILLER BAND-The Rock
(Chrysatis)

* BRUCE SPRINGSTEEN-Born To Run
Columbia)

% ALLMAN BROTHERS-Win, Lose Or
Draw (Capricorn)

* LINDA LEWIS—-Not A Little Girl
Anymore (Arista)

* JERRY JEFF WALKER-Ridin' High
(MCA)

WRAS-FM—Atianta

® LINDA RONSTADT—Prisoner In Dis-
guise (Asylum)

® DON FDGELBERG-Captured Angel
(Epic)

© GEORGE HARRISON—Extra Texture
(Apple)

e DAVID CROSBY/GRAHAM NASH-
Wind On The Water (ABC)

* OUTLAWS —(Arista)

% BRUCE SPRINGSTEEN-Born To Run
(Columbia)

* PINK FLOYD-Wish You Were Here
(Columbia)

% MARSHALL TUCKER BAND-Search-
ing For A Rainbow (Capricorn)

WAIV-FM—Jacksonville -
o LED SAYER-Another Year (Warner
Brothers)

o LINDA RONSTADT-Prisoner In Dis-
guise (Asylum)

o JOHN DENVER-Windsong (RCA)

® COUNTRY JOE McDONALD—Paradise
With An Ocean View (Fantasy)

# EINZELGANGER-(Qasis)

* PINK FLOYD-Wish You Were Here
(Columbia)

* CHARLIE DANIELS BAND—Nightrider
(Kama Sutra)

* SHAWN PHILLIPS-Do You Wonder
(A&M)

Northeast Region

Keeps Me

lum)

DAN FOGELBERG—Captured Agnel (Epic)
DAVID CRDSBY/GRAHAM NASH—Wind On The
Water (ABC)

BONNIE RAITT—Home Plate (Warner Bros.)

*TOP REQUEST/AIRPLAY:
BRUCE SPRINGSTEEN—Born To Run (Colum-
bia)

LINDA RONSTADT—Prisoner In Oisguise (Asy-
lum)

JETHRO TULL—Minstrel In The Gallery (Chry-
salis)

FLEETWODD MAC—(Reprise)

BREAKOUTS:

LINDA RONSTADT—Prisoner In Disguise (Asy-
fum)

BONNIE RATT—Home Plate (Warner Brothers)
DAN FOGELBERG—Captured Ange! (Epic)
DAVID CROSBY/GRAHAM NASH—-Wind On The
Water (ABCY

WNEW-FM—New York -

® HARRY CHAPIN-Portrait  Gallery
(Elektra)

® KISS—Alive! (Casablanca)

o DAVID CROSBY/GRAHAM NASH—
Wind On The Water (ABC)

o STRAWBS—Nomadness (A&M)

* LINDA RONSTADT—Prisoner In Dis-
guise (Asylum)

% JETHRO TULL—Minstrel In The Gallery
(Chrysalis)

% BRUCE SPRINGSTEEN—Born To Run
(Columbia)

* PINK FLOYD—Wish You Were Here
(Columbia)

WLIR-FM—New York

® LINDA RONSTADT—Prisoner In Dis-
guise (Asylum)

o NEIL SEDAKA-The Hungry Years
(Rocket)

e DAN FOGELBERG—Captured Angel
(Epic)

o DAVID CROSBY/GRAHAM NASH-
Wind On The Water (ABC)

# DAN FOGELBERG—Captured Angel
(Epic)

* GEORGE HARRISON—Extra Texture
(Apple)

* FLEETWOOD MAC—(Reprise)

* BONNIE RAITT-Home Plate (Warner
Brothers)

WGRQ-FM—Buffalo -
© MARSHALL TUCKER BAND-Search-
ing For A Rainbow (Capricorn)

® ESTHER PHILLIPS-What A Differ-
ence A Day Makes (Kudu)

© DARYL HALL & JOHN OATES—(RCA)

® J. GEILS BAND—Hotline (Atlantic)

* PINK FLOYD—Wish You Were Here
(Columbia)

% BRUCE SPRINGSTEEN—Born To Run
(Columbia)

% FLEETWOOD MAC—(Reprise)

 JEFFERSON STARSHIP—Red Octopus
(Grunt)

WMMR-FM—Philadelphia
® LINDA RONSTADT-Prisoner In Dis-
guise (Asylum)

o BONNIE RAITT—-Home Plate (Warner
Brothers)

o LED SAYER-Another Year (Warner
Brothers)

® JOHN FDGERTY—(Asylum)

% LINDA RONSTADT—Prisoner In Dis-
guise (Asylum)

* BONNIE RRITT—Home Plate (Warner
Brothers)

# LEO SAYER-Another Year (Warner
Brothers)

* JOHN FOGERTY—(Asylum)

WAAF-FM—Worchester S
® LINDA RONSTADT—Prisoner In Dis-
guise (Asylum)

® BONNIE RAITT—-Home Plate (Warner
Brothers)

® JOHN DENVER—-Windsong (RCA)

o DAN FOGELBERG~—Captured Angel
(Epic)

% BRUCE SPRINGSTEEN—Born To Run
(Columbia)

+* NATALIE COLE—Inseperable (Capitol)

 FLEETWOOD MAC-(Reprise)

+ JEFFERSON STARSHIP—Red Octopus
(Grunt)

WPLR-FM—New Haven !

o DAVID CROSBY/GRAHAM NASH-—
Wind On The Water (ABC)

o BRIAN AUGER'S OBLIVION EX-
PRESS—Reinforcements (RCA)

o DAN FOGELBERG-Captured Angel
(Epic)

o NITTY GRITTY DIRT BAND-Dream
(United Artists)

* BRUCE SPRINGSTEEN-Born To Run
(Columbia)

* TOWER OF POWER-In The Siot
(Warner Brothers)

* JETHRO TULL—Minstrel In The Gallery
(Chrysalis)

* LABELLE—Phoenix (Epic)

WBRU-FM—Providence ]

o COMMANDER CODY & HIS LOST
PLANET AIRMEN-Tales From The
0zone (Warner Brother)

© BONNIE RAITT—Home Plate (Warner
Brothers)

o LINDA RONSTADT—Prisoner In Dis-
guise (Asylum)

e DAN FOGELBERG—Captured Angel
(Epic)

% BRUCE SPRINGSTEEN—Born To Run
(Columbia)

* J. GEILS BAND—Hotline (Atlantic)

« TA} MAHAL-Music Keeps Me
Together (Columbia)

% TRACY NELSON—Sweet Soul Music
(MCA)

| ®Copyright 1975 Billboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means, electronic,

mechanical, photocopying, record-\
ing, or otherwise, without the prior

written permission of the publisher. |
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NARVEL FEITS
“FUNNY
'HOW TIME SLIPS AWAY”

DOA17569

A SMASH COUNTRY AND POPHIT

A GREAT MULTI-FFORMAT VERSION FOR YOUR RADIO STATION
OF THE OLD JIMMY ELLEDGE ROCK HIT -

WRITTEN BY WILLIE NELSON

& Dot Records



www.americanradiohistory.com



